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W O M A N
T R A D IT IO N  S A Y S  T H E R E  W A S  A  S C A R C I T Y  O F  

SO LID  E L E M E N T S  A T  T H E  T IM E  O F H E R  C R E A T IO N

T  the beginning of time, Twashtri—the Vulcan 
of the Hindu mythology— created the world. 
But when he wished to create a woman he 
found that he had employed all his materials 
in the creation of man. There did not remain 
one solid element. Then Twashtri, perplexed, 
fell into a profound meditation. He aroused 
himself as follows:

He took the roundness of the moon, the undulations of the ser­
pent, the entwining of climbing plants, the trembling of the grass, the 
slenderness of the rose-vine and the velvet of the flower, the lightness 
of the leaf and the glance of the fawn, the gaiety of the sun's rays and 
the tears of the mist, the inconstancy of the wind and the timidity of 
the hare, the vanity of the peacock and the softness of the down on 
the throat of the swallow, the hardness of the diamond, the sweet 
flavor of honey and the cruelty of the tiger, the warmth of fire, the 
chill of snow, the chatter of the jay and the cooing of the turtle-dove. 
He united all these and formed a woman. Then he made a present 
of her to man.

Eight days later the man came to Twashtri and said:
“ M y lord, the creature you gave me poisons m y existence. She 

chatters without rest, she takes all m y time, she laments for nothing 
at all, and is always ill."

And Twashtri received the woman again.
But eight days later the man came again to the god and said:
“ M y  lord, m y life is very solitary since I returned this creature. I 

remember she danced before me, singing. I recall how she glanced at 
me from the corner of her eye, and she played with me, clung to me."

And Twashtri returned the woman to him.
Three days only passed and Twashtri saw the man coming to 

him again.
“ M y  lord," said he, “ I do not understand exactly how, but I am 

sure the woman causes me more annoyance than pleasure. I beg of 
you to relieve me of her."

But Twashtri cried: “ Go your w ay and do your best."
And the man cried: “ I cannot live with her!"
“ Neither can you live without her," replied Twashtri.
And the man was sorrowful, murmuring: “ Woe is me! I can 

neither live with nor without her."— Translated from  an old Sanskrit 
book entitled The Surging o f the Ocean o f Tim e.



Every Cake
, ^ 1  °* F L E I S C H M A N N ' S

l^^teSiWureoill YELLOW LABEL YEAST y °u sell not
|  °nly increases your profits, but also 

^  yea st . H
gives complete satisfaction to your 
patrons.

The Pleischmann Co.,
of Michigan

Detroit Office, lil W. Larned St., Grand Rapids Office, 29 Crescent Av.

DO IT NOW
Investigate the

Kirkwood Short Credit 
System of Accounts

It earns you 52« per cent. 00 your investment. 
W e will prove It previous t j  purchase. It 
prevents forgotten charges. I t makes disputed 
accounts Impossible. I t assists in making col­
lections. It saves labor in book-keeping. It 
systematizes credits. I t  establishes confidence 
between you and your customer. One writing 
does it all. For full particulars write or call on

A . H. M orrill & Co.
10« Ottawa St., Qrand Rapids, Mich.

Bell Phone387 C itizen s Phone 5087

Pat. M ar-h 8. *-08, June l.,, isgs, War. 1901.

LOW NEY’S  COCOA does not 
contain ground cocoa shells, 
flour, starch, alkalies, dyes or 
other adulterants.
The WALTER M. LOWNEY COMPANY, 447 Commercial St., Boston, Mass.

Buckwheat Flour
Season Is Now On

Below you will find some very attractive prices 

for the best B. W. Flour on the market:

Penn Yenn, N. Y . , B. W. Flour 125 lb. Grain 

Bags, 10 Sacks inside, per hundred.......... $ 2.75

Penn Yenn, N. Y., B. W. Flour, 10-10 Coiton

Sacks in Jute bale, per hundred.................... 2.95

Pure Gold Mich. B. W. Flour, 10-10 Cotton

Sacks, per hundred.......................................  2.75

Henkle’s Self Raising B. W. Flour, 12-3, per 

dozen.........................................................................90

JUDSON GROCER CO.
Grand Rapids, Mich.

NakesClothesWhiter-Work Easier- Kitchen Cleaner.

S now Bo y s ;
GOOD GOODS — GOOD PROFITS.
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ELL.OT O. GROSVENOR
Lets Stats Pood Commissioner

Advisory Counsel to manufacturers and 
jobbers whose interests are affected by 
the Food Laws of any state. Corres­
pondence invited.
>331 rtajesiic Building, Detroit, nick

TRAPE Y 0 U R  D E L A Y E D
I I l n U L  F R E IG H T  Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich

We Buy and Sell 
Total Issueg

Of
State, County, City, School District, 

Street Railway and Gas

BONDS
Correspondence Solicited]

H. W. NOBLE & COMPANY 
BANKERS

Penobscot Building, Detroit. Mich.

X^Kent County 
Savings Bank
OF GRAND RAPIDS, MICH

H as largest amount of deposits 
of any S tate or Savings Bank in 
W estern M ichigan. If  you are 
contemplating a change in your 
Banking relations, or think of 
opening a new account, call and

Z V i Per Cent.
Paid on Certificates of Deposit

Banking By Mall

Resources Exceed 3 Million Dollars

Commercial Credit Co., Ltd.
OF MICHIGAN

Credit Advices, and Collections 
Of f ic e s

Widdlcomb Building. Grand Rapids 
42 W. W estern  Ave., Muskegon 

Detroit Opera House Blk., Detroit

GRAND RAPIDS 
FIRE INSURANCE AGENCY

W. FRED McBAIN, President

Qrand Rapids, Mich. Tha Leading Agency

E l e ç ç f o t y P
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DETRO IT DOINGS.

C. E. Smith Shoe Co. To Retire From 
Trade Jan. i.

Detroit, Nov. 6—Detailed facts con­
cerning the consolidation of Phelps, 
Brace & Co. and the Smart & Fox 
Company are as follows: The Smart 
& Fox Company, a corporation, will 
own outright the various branches, 
five in number, as follows: The 
Smart & Fox Company, Saginaw, un­
der the direct supervision of F. J. 
Fox; the Saginaw Valley Drug Com­
pany, Saginaw, under the supervision 
of J. W. Smart; the Valley City Cof­
fee & Spice Mills, Saginaw, under the 
supervision of Joseph Turek; the II. 
W. Jennison Branch, Bay City, under 
the supervision of H. W. Jennison; 
Phelps, Brace & Co., Detroit, under 
the supervision of Jas. S. Smart. All 
the branches will report to him as 
Treasurer and General Manager at 
Detroit, where the financial head­
quarters of the Company will be lo­
cated.

The C. E. Smith Shoe Co., which 
has been engaged in the wholesale 
shoe business at this market for the 
past fifteen years, will retire from 
business Jan. i. This action has been 
precipitated by the Eastern stock­
holders in the corporation, who wish 
to realize on this investment, prin­
cipally the Snow estate, of Brockton, 
which has $20,000 invested in the en­
terprise. Mr. Smith has worked very 
hard to make the business a success, 
but has been hampered in many ways 
and has probably not been able to 
make as good a showing as he would 
have liked. It is understood that he 
will remove to Kansas City, where 
he will re-engage in the shoe business.

‘‘Billy” Brace, who has been identi­
fied with the wholesale grocery house 
of Phelps, Brace & Co. for several 
years, has purchased a $40,000 interest | 
in the Commercial Milling Co. and 
becomes Vice-President of that cor­
poration. He will have charge of the 
selling department. Mr. Brace never 
liked the wholesale grocery business 
and is now entering a business which 
he finds much more to his liking.

The Ericsson & Moon Manufactur­
ing Co. will build a three-story addi­
tion to its plant to extend the mami- 
ture of marine motors, in which it 
has recently engaged, in addition to 
its regular business of making dies 
and special tools. Plans have been 
accepted and the work will be com­
pleted shortly after the first of the 
year. The new motor embraces sev­
eral new ideas. It is a two-cycle ma­
chine, ranging from 1 1-2 to 20 horse­
power. Plans also are being drawn 
for a four-cycle engine.

What is said to be the first machine 
made to remove coffins from graves 
for reburial has been patented by 
Samuel J. Plant, of the eighteenth

ward, and will he manufactured by pickles that of canin
the Richards & Reinhold Manufactur­
ing Co. The machine consists of a 
derrick contrivance seven or eight 
teet long, mounted on wheels and lil­
ted with a two-hoist windlass. This

other ve
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which has been tremendous strides the city

sides and catch under the box, which 
is lifted by the windlass, and drawn 
out of the grave. The work of 
transferring bodies now takes six or 
seven men, and it is figured that the 
machine will accomplish it with two. 
A large number of the machines will 
be put out this winter.

Live Items from a Live Town.
Lansing, Nov. 6—Fred Barratt has 

opened a retail meat market in con­
nection with his grocery business at 
S30 Kalamazoo street. East.

Oscar Oleson, head baker at Mc­
Farland’s bakery, has bought Mr. 
McFarland out, the latter going to 
Seattle.
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has resigned to ta.Ice a position with Two weeks :1 cr0 the Michigan Screwthe Pacicard Motor• Co0, Detroit. 1 Co. was organ ize<I and vesti

Firank J. Sherman, for fourteen | announcement wats made oir the or­
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troit.

A. A. Wilbur, conducting the 
furniture and undertaking business 
here for thirty-five years under the 
firm name of A. A. Wilbur & Co., has 
disposed of his interest to W. H. Joy 
and Arthur C. llaite, who will con­
tinue the business under the style of 
Joy & llaite.

Charles K. Lawrence, of this city, 
was elected President of the State 
Association of Master Bakers, which 
held an annual meeting here last 
week.

Geo. D. Wilcox, the well-known 
salesman for W illiams, Davis, Brooks 
& Co., Detroit, was operated upon 
for appendicitis here last week. The 
prospects for a quick recovery are 
very bright.

Claude E. Cady, formerly in the 
grocery business here and at one
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Lansing’s unexcelled sh 
cilities and accessibility to all the 
great distributing and selling markets 
of the United States attract manufac­
turers. The railroads that enter the 
city are keenly awake to the neces­
sity of keeping pace with the city':

ippm

growth, and extend every facility fo 
time President of the State Associa- shippers to get their raw materi; 
tion of Gro-cers and Democratic nom- jn ar)fj manufactured products on 
ir.ee for Register of Deeds of this j "fhe opening of the new manufactm 
county, is convalescing from a long 
attack of typhoid fever.

Creditors and stockholders of the 
defunct Lansing Veneered Door Co..

ers’ tract, in the Potter addition, with 
a railroad for shippers operated by 
the Grand Trunk an 
Central, will prove a

the Michigan 
reat boon to

who determined upon the examination I the city.
of the hooks, had a hearing before 
T. Roger Lyons, trustee, last week.

The Michigan Power Co. has in­
stalled a 300 horse power engine in 
its plant on Washtenaw street, West.

The Keokuk Canning Co. will in the 
near future enlarge its local plant 
and add to the business of making

The W. K. Prudden Wheel Co has 
just finished a large addition to its 
factory.

The Business Men's Association is 
seeking a malleable iron plant. An 
experienced man with some capital 
will find this city a splendid field for 
operation. Geo. A. Toolan.
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Window 
Trimming

Seventy-five Varieties Imported and 
Domestic Cheese.

Every one. who is a lover of com­
mon cheese—and also “ those smelly 
cheese ’ fas one lady designates them 
vho is not a "cheese fiend” )—has his 
‘mouth water” whenever he has oc­
casion to get anywhere near Detten- 
ihaler’s Market, for in the west win­
dow are on exhibit in the neighbor­
hood of seventy-five different varieties 
jf  the toothsome edible!

Alphabetically arranged a partial 
ist would read as follows:

Full Cream Michigan.
Blue Stilton (Imported).
Brickstein (Brick).
Cheddar, N. Y. (Domestic).
Cheddar, Herkimer.
Cottage Cheese.
Cresca Sweet Cream Cheese (in 

tin).
English Dairy (Imported).
Gedost, Norway (Imported).
Gorgonzola (Imported).
Holland Spice Gouda (Imported).
Gouda Leyden.
Limburger (Imported).
Michigan Dairy (mild).
Michigan Dairy (strong).
Mans Cheese.
Muenster.
Parmeson (Imported) .
Roquefort, French (Imported).
Swiss (Imported).
Swiss (Domestic).
Block Swiss.
Sage Cheese.
The above are all disposed of by 

the pound. The following are pot­
ted:

Port Saluel ()4 lb- tin).
Boit Bijou 04  lb. tin).
Fromage d’Coulominens 04  fb. 

jar).
Fromage d'Chester 04  lb. jar).
Fromage d’Port Saluet 04  lb. jar).
Nut Cheese, Bayles 04  lb. jar).
Deviled Cheese, Bayles (J4 lb. jar).
Imperial Mac Larens (club jar).
Imperial Mac Larens (med. jar).
Imperial Mac Larens (No. i jar).
Imperial Mac Larens (No. 2 jar).
Roquefort, Mac Larens (j4 lb. jar).
Roquefort, Mac Larens 04  lb. jar).
After Dinner Bayles 04  lb. jar).
Parmeson Cheese, J. P. S. (10 oz. 

bottle).
Parmeson Cheese, Bayles (6 oz. 

bottle).
Parmeson Cheese, Bayles (10 oz. 

bottle).
Gammelost (J4 lb. jar).
Gammelost (% lb. jar).
Among whole cheese are:
Edam, Foil (Imported, 4 lbs.).
Edam, Plain (Imported, 3 tbs.).
Pineapple, R. N. (x lb.).
Pineapple ( ij4 lb.).
Pine apple (4 lbs.).
Sap Sago.
The following are known as Sweet 

Cream Cheese:
Neufchatel (2 oz.).
Lunch (2 oz.).
Fruhstucks (2 oz.).
Century Cream (4 oz.).
Miniature Cream (4 oz.).

Wisconsin Cream.
DTsigny (1 lb. box).
De Brie (Imported).
Camembert (Imported Ship Brand, 

1 lb.).
Camembert (Domestic, 1 lb. box).
Hand Kassa.
Thueringer.
Farmers’.
The following description of the 

favorite Roquefort is interesting:
"The manufacture of Roquefort is 

the most important branch of public 
industry in the Department of l’Avey- 
ron and surrounding country. The es­
tablishment of the cellars for the cur­
ing of this cheese goes back to an­
tiquity, as the Romans themselves 
recognized and appreciated this prod­
uct.

“ Roquefort cheese is made from 
pure sheep’s milk, the very richest in 
cream and nourishment. Chemists 
who have made careful analyses 
claim it to be not difficult of diges-

of Roquefort, a small town in the 
south of France, high up in the moun­
tains. After being prepared with the 
utmost care and cleanliness the finish­
ed cakes are put into caves or cel­
lars dug out of solid limestone rocks. 
Here they remain for a long time, 
and by air currents passing over them 
at great depth, by an act of Nature 
which science can never imitate, that 
peculiar and stiperior quality is im­
parted to the cheese which delights 
the epicure and is recognized as inim­
itable by judges at all the exhibitions 
of the world.

“ The green in the cheese is bread 
and helps in its curing. The quality 
depends upon cleanliness in manufac­
ture and its care in good and pure 
caves.

“ The oldest house in Roquefort 
controls to-day 150 dairies, from 
which it receives daily 200,000 quarts 
of pure sheep’s milk from over 6,000 
farms, and produces 15,000,000

I that peculiar reddish purple tinge, is 
a marked contrast with all other 
cheese productions of the world. 
There is nothing new fashioned about 
them, for if colonial tradition be true 
Mynheer Peter Heyis, of Edam, Ho! 
land, who brought a lot in the hold 
of his Dutch ship in 1631 to the Del­
aware River, so tickled the fancy of 
the Indians with those odd looking 
articles that he bought a large tract 
of land, afterward named the Valley 
of the Swans, from the Red Skins 
with a barrel of his Edam cheese. 
After the cheese had been devoured 
the aborigines sorely repented them­
selves of their rash speculation and 
a month later massacred the entire 
Dutch colony.”

* * *
The ammunition window of Foster 

Stevens & Co. was attracting a good 
deal of attention, with its three large 
elks’ heads in the background, before 
the windowman, Mr. Milm’ne, in

Foster, Stevens & Co.’s Attractive Window.

tion, the process requiring less than 
two hours.

“ Epicures pronounce this the ‘King 
of Cheese.’

“ Protected and situated as they 
are in solid limestone rock, the caves 
or cellars are continually traversed 
by humid currents of air, an act of 
Nature not iroitable by vaunted sci­
ence. It is these air currents passing 
over the limestone at great depth 
which give to Roquefort that ex­
tremely delicious quality so appreciat­
ed by connoisseurs the world over.”

Here is what another authority has 
to say of this same cheese:

“ Much has been said about Roque­
fort cheese, but few people know 
what it is. This most excellent cheese 
is made from pure sheep’s milk, the 
richest in cream and nourishment. 
Chemists pronounce it the most easily 
digestible cheese, it requiring less than 
two hours for perfect assimilation, all 
others taking much longer.

“ It is manufactured in the dairies

pounds of cheese, about four-fifths of 
the total production of Roquefort, 

¡and gives employment to 2,000 men 
i and women. The Societe regularly 
employs twenty-five chemists, who 
inspect every quart of milk used in 
the manufacture of its product.

“ Many poor imitations are sold. 
These are made from cow’s milk. 
They may look well, but have none 
of the good qualities of the genuine.”

Said Mr. Dettenthaler:
“ We want you to inspect our 

cheese department. There is much 
to commend it to the public notice. 
We are proud of this department. 
We think we have a right to boast 
of it because it consists of one of the 
greatest assortments of cheese ever 
brought under one roof.

“ The famous Edam cheese, which 
grace the table of every well kept 
home, hotel and restaurant in the 
country, are often a subject of en­
quiry as to what they are and whence 
they come. Their round shape, with

I troduced the photograph of intense 
| interest—'that of 927 members of the 
| Grand Rapids Board of Trade. The 
1 heads could not have been better ar­
ranged than they are.

Now a continual stream of people 
I stop to look.

The reform in spelling has natural­
ly stimulated discussion of a reform 
of our system of weights and meas­
ures. The utter irrationality, as the 
reformers call it, of our present sys­
tem has, they say, only hoary age 
to recommend it. Which is true per­
haps with regard to the members 

| themselves, but the working of the 
I system has proved very satisfactory 
I and the fact that England and the 
other commercial nations stick to it is 
an argument for rather than against it.

If we could see our own faults as 
| plainly as our neighbors can see them, 
we would soon be too busy correct- 

I ing them to find faults in others.
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33% Per Cent. Bigger 
Than Ever

Our October sales of Lily White, “ the flour the best cooks use,” 
in Michigan were larger by 3 3 ^  per cent, than the same month last 
year.

This shows that more and more people are finding that Lily 
White is the most satisfactory flour they can buy.

The inexperienced flour buyer will naturally try different brands 
at first in an effort to determine which is the most economical, but 
after they have tried many kinds they settle on Lily White and be­
come steady users of it and nothing can induce them to experiment 
more.

If the inexperienced buyer would take the testimony of her 
neighbors she would be saved the annoyance and loss of the experi­
mental period.

Li l y  White
“The flour the best cooks use”

does not appeal to the buyer who is looking for “ something cheaper.”
It is a flour of “ quality” always and made for those people who want 
something better than common.

Don’t try to convince yourself that you are getting Lily White 
quality when you pay less than Lily White prices. It is an absolute 
impossibility. You never get more than you pay for.

Valley City Milling: Co.
Grand Rapids, Mich.
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A r o u n d  
The S ta te

Movements of Merchants.
Ann Arbor—A. DeVoist has open­

ed a produce store here.
Fife Lake—A new meat market has 

been opened by Chas. Gonder.
Port Huron—Frank Wolfstyn will 

soon open a new grocery store here.
Maple Rapids—A new meat market 

has been opened by Wm. Schneider.
Marquette—A new dry goods store 

will soon be opened here by Joseph 
Zalk.

Battle Creek—C. E. HilHs, dealer 
in paints and paper, has retired from 
trade.

Leslie—Hugh Walker, of Albion, 
has purchased the drug stock of R. 
H. Shotwell.

Alma—G. W. McCurdy & Son suc­
ceed the former firm of McCurdy & 
Gruber, furniture dealers.

Holly—-The dry goods business 
formerly conducted by C. A. Best & 
Co. will be continued under the new 
style of the Holly Dry Goods Co.

Bannister—Cole Bros., of Ashley, 
have purchased the hardware stock 
of Chas. Jordon and will consolidate 
the same with their stock at Ashley.

Lake Odessa—Tucker & Graham 
have sold their grocery stock to E. 
M. BatdorfF, who has taken posses­
sion.

Bangor—-The millinery firm of Mac- 
Keller & Smith has been dissolved, 
Mrs. MacKeller continuing the busi­
ness.

Big Rapids—W. T. Bidwell, dealer 
in stationerjq books and musical in­
struments, has purchased the jewelry 
stock of G. P. Lowe.

Mackinaw City—E. Stocking has 
sold his stock of general merchandise 
to G. H. Patrick, who will conduct 
the business in the future.

Lament—M. V. Walling has pur­
chased the grocery stock of Marshall 
Moore and moved her drug and 
grocery stock into the Moore store 
building.

Charlotte- -Fred L. Elms has sold 
his interest in the agricultural im­
plement business of E. B. Pierce & 
Co., to Mr. Pierce. Mr. Elms will go 
West.

Holland—Stearns & Tayles have 
purchased the building and hardware 
stock of Chas. Holland, who made 
an assignment several months ago, 
61 cents on the dollar being paid for 
the stock.

Harbor Springs—G. W. Nelson 
and Chas. R. Billings have formed 
a copartnership under the firm name 
of Nelson & Billings and will conduct 
the grocery business here as the suc­
cessors of Goetz & Wells.

Wyandotte—C. E. and Edward 
Neuendorf have purchased their fa­
ther’s interest in the undertaking 
business and will conduct the same 
in the future under the style of C. 
E. Neuendorf & Bro.

Menominee—A corporation has 
been formed under the style of the 
Menominee Land & Iron Co. to deal 
in real estate, with an authorized cap­
ital stock of $30,000, all of which has 
been subscribed and paid in in cash.

M I C H I G A N  T R A D E S M A N
Athens—Ed. Harbaugh, of the 

firm of Harbaugh & Shutt, has sold 
his interest in the meat market to 
his partner’s brother, Joel Shutt. 
The business will be conducted in the 
future under the style of Shutt Bros.

St. Joseph—August Peters, music 
dealer at Benton Harbor, and Mrs. 
Jessie M. Goodrich have purchased 
the furniture stock of A. Schaub and 
will conduct the business in future 
under the style of the Goodrich Furni­
ture Co.

St. Joseph—The Goodrich Co. has 
been incorporated for the purpose of 
conducting a general merchandise 
business, with an authorized capital 
stock of $5,000, of which amount 
$2,500 has been subscribed and paid 
in in cash.

Hodunk—Chas. King has purchas­
ed the interest of C. J. Vanderhoof 
in the general stock of Smith & Van­
derhoof. Mr. King was formerly 
identified with J. B. Branch & Co., 
dealers in dry goods and carpets- at 
Coldwater.

West Branch—The Ogemaw Grain 
& Seed Co. has merged its grain 
business into a stock company under 
the same style. The corporation has 
an authorized capital stock of $10,000, 
of which amount $5,550 has been sub­
scribed and paid in in cash.

Detroit—Alex. Y. Malsomson has 
merged his fuel business into a stock 
company under the style of the Alex. 
Y. Malsomson Coal Co., with an au­
thorized capital stock of $125,000 com­
mon and $25,000 preferred, of which 
amount $100,000 has been subscribed 
and paid in in property.

Avoca—It was announced in last 
week’s Tradesman that Frank Teal, 
of Peck, had purchased the stock of 
Tuck & Smith and would take pos­
session of the same, but it has since 
ben learned that the deal was not 
consummated and that Buck & Smith 
will continue the business as hereto­
fore.

Detroit—The drug business form­
erly conducted by Victor E. Schratz 
has been merged into a stock com­
pany under the style of the Schratz 
Chemical Co. to manufacture chemi­
cal compounds. The new corpora­
tion has an authorized capital stock 
of $25,000, of which amount $12,500 
has been subscribed and $5,000 paid 
in in cash.

Manufacturing Matters.
Kalkaska—The Michigan Syrup Co.. 

Ltd., has changed its name to the 
Michigan Maple Syrup Co., Ltd.

Corunna—Joseph C. Kettler has 
purchased the interest of Elmer 
Howe in the Corunna Milling Co. 
and will continue the business.

Le Grand—Frank Buell has sold 
his shingle mill to Frank Parret. The 
latter will operate the mill, which is 
to be stocked by Buell and others. It 
is cutting 50,000 shingles daily.

Wolverine—Wylie, Buell & Co. 
operate a shingle mill here which is 
cutting 50,000 shingles a day, and one 
on Pigeon River, twenty miles from 
this place, of the same capacity. These 
mills have stock enough to keep them 
in operation a long time. There has 
been a better tone to the shingle 
trade the last few months and the 
movement has materially improved.

Fife Lake—The Harvey Lumber 
Co. is setting up a mill at Springfield, 
four miles east of this place, and ex­
pects to be running in about six 
weeks. -It will manufacture lumber, 
lath and cant-hook handles.

West Branch—The Batchelor Tim­
ber Co. is adding a number of new 
machines to its planing mill for man­
ufacturing siding building material. 
Nearly the entire output of the mill 
will be put through the planing mill.

Manistee — The McKillip-Hopper 
Manufacturing Co. is buying hard­
wood lands near Grand Marais and 
it is expected will erect a plant there. 
One tract of sixty-eight acres of 
heavily timbered land was bought 
last week.

Dundee—The Dundee Motor Co. 
has been incorporated for the manu­
facture of automobiles and engines. 
The new company has an authorized 
stock of $10,000 ,of which amount 
$5,660 has been subscribed and $2,830 
paid in in cash.

Alma—The Little Giant Hay Press 
Co. has been incorporated to conduct 
a manufacturing business. The com­
pany has an authorized capital stock 
of $50,000, of which amount $25,000 
has been subscribed, $5,000 being paid 
in in cash and $10,000 in property.

Detroit—The Detroit Vending Ma­
chine & Manufacturing Co., Ltd., has 
been incorporated to manufacture 
vending machines with an authorized 
capital stock of $1,500, all of which 
has been subscribed, $500 being paid 
in in cash and $1,000 in property.

Jackson—A corporation has been 
formed under the style of the John 
F. Corl Piano Co. to manufacture 
pianos. The company has an author­
ized capital stock of $70,000, of which 
amount $65,500 has been subscribed. 
$35,500 being paid in in cash and 
$30,000 in property.

Traverse City—The South Side 
Lumber Co., which recently purchas­
ed 800 acres of timber land in School­
craft county, and has options on 
1,200 acres more, has closed arrange­
ments to erect a sawmill to manufac­
ture the timber. It will have a ca­
pacity of 20,000 feet daily.

Niles—The Kawneer Manufacturing 
Co., of Kansas City, has practically 
decided to locate at Niles. The con­
cern makes metal store fronts after 
a patent that it owns. Niles will pay 
$3-500 toward a $5,000 building. This 
is a larger bonus than the Benton 
Harbor Development Co. could offer 
for the factory.

Iron Mountain—Adder & Grey 
have purchased the timber on fifteen 
forties of land near Amasa. It is 
estimated that there are 2,500,000 
feet of elm and basswood logs, 10,000 
cords of maple wood, 20,000 ties, 10,- 
000 cedar posts and 1,000 poles. Work 
will begin about Nov. 10. This firm 
also has over 1,000 cords of dry body 
maple to ship from Sagola during the 
coming wdnter.

Muskegon—The Chamber of Com­
merce has concluded negotiations 
with the Garland-Vila Manufactur­
ing Co., of Chicago, which manufac­
tures gas engines, whereby that com­
pany will remove its plant to this 
city and begin operations at once in 
the Muskegon Cutlery Co. building. 
The new company agrees to occupy

the plant for a  term of seven years 
and to employ at least sixty men,

Detroit—The Standard Tie Co., 
which is operating in the Upper and 
Lower Peninsulas and in other lo­
calities, is to increase its capital 
stock from $200,000 to $500,000. This 
increase is made necessary owing to 
the expansion of the company's busi­
ness. It has recently closed a con­
tract with the Missouri Pacific for 
the delivery of 3,000,000 ties and up- 

I ward a year for a period of three 
| years, delivery to begin early in 
1907. It is also to furnish the Wa­
bash with 700,000 ties next year. The 
company owns 15,000 acres of timber 
lands on which there is estimated to 
be 75>°o°.ooo feet of timber.

Menominee—One of the largest 
timber deals made in recent years in 
the Upper Peninsula was closed a 
few days ago by the transfer of the 
holdings of the Cedar River Land Co. 
to the Oliver Mining Co. The prop­
erty includes 72,000 acres of land, 
about 30,000 of which are in Menom­
inee county, the large sawmill of the 
Cedar River Land Co. at Spalding, 
many dwelling houses and otiher 
buildings. The lands are densely 
timbered with hemlock, cedar, bass­
wood, pine, hardwood and other tim­
bers, aggregating millions of feet. O.
C. Davidson, of the Oliver Co., states 
that it is the intention of his com­
pany to operate the sawmill at Spald­
ing steadily in cutting timber for the 
mines of the Menominee range ex­
clusively. It is estimated that there 
is sufficient timber on the tract to 
supply the mines in this section for 
thirty years. Mr. Davidson states 
that in spite of this large purchase 
the Oliver Co. will continue to buy 
as many logs from jobbers and home­
steaders as possible. The cash con­
sideration in the Cedar River Land 
Co. deal was considerably in excess 
of $500,000. The land is all located 
in the counties of Delta, Dickinson 
and Menominee.

Harry M. Dumas has been a suc­
cessful salesman for the McRea & 
Roberts Brass Co., of Detroit, for sev­
eral years and is much esteemed by 
the company. While the brass busi­
ness has been such in the past year 
that it wras more work to keep up 
with orders than to get them, brass 
founders have realized the wisdom of 
keeping their most popular men out 
for the sake of keeping the good 
will of customers. Here Dumas is 
strong. He is what is termed a “good 
mixer,”  and is thoroughly informed 
on the brass trade. Mr. Dumas is a 
member of Palestine Lodge, F. and 
A. M. He lives at 390 Campbell ave­
nue, Detroit.

A Flint correspondent writes a 
follows: W. J. Reid h as severed hi 
connections with the F. J. Schwan 
kevsky Music Co., of Detroit, to ac 
cept a more lucrative one with th 
Nelson, Baker & Co., also of Detroil 
After January 1 Mr. Reid will hav 
Arkansas as his territory.

Guy W. Rouse, Manager -of the 
Worden Grocer Co., sailed from New 
York to-day and will spend a couple 
of weeks in London and Paris. He 
expects to return about Dec. 10.
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The Produce Market.
Apples—Business is brisk on about 

the following basis: Spys, $2:50; 
Wagners, $2.50; Baldwins, $2.25; 
Greenings, $2.25; Tallman Sweets, 
$2.25; Kings, $2.50.

Bananas—$1 for small bunches, 
$1.25 for large and $2 for Jumbos.

Butter—The market is unchanged 
on last week’s basis. All grades are 
scarce and the consumptive demand 
is good. The make of butter is 
about normal. The outlook is for a 
firm and practically unchanged mar­
ket in all grades. There is a good 
demand for storage butter at just 
about as good a price as fresh. 
Creamery ranges from 26c for No. 1 
to 2/C for extras. Dairy grades fetch 
23c for No. 1 and 16c for packing 
stock; renovated, 22@23c.

Cabbage—45c per doz.
Carrots—$1.50 per bbl.
Celery—20c per bunch.
Cheese—The market is firm and un­

changed. September cheese is firm­
ly held, but the quality of the cur­
rent make shows seasonable defects 
and is being sold slightly under Sep­
tember prices. The consumptive de­
mand for cheese is good. There is 
not likely to be any serious change 
in prices in the near future. Storage 
stocks of cheese are lower than a 
year ago.

Chestnuts—14c per tb. for N. Y.
Cocoanuts—$4 per bag of about 90.
Crabapples—75c per bu. for late va­

rieties.
Cranberries—Wisconsins have ad­

vanced to $9.50 per bbl. Late Howes 
from Cape Cod are strong at $10. 
The indications are that prices will 
go much higher.

Eggs—Local dealers pay 24c per 
doz., case count, holding fresh can- 
died at 26c and cold storage candled 
at 23c. There are very few fresh new- 
laid eggs coming forward, and the 
market is accordingly strong and 
steady. There has been no change 
in the price of refrigerator eggs and 
a good demand is reported. Stocks 
are moving out of store very well 
and from present prospects there 
should hardly be any immediate rad­
ical change either in fresh or refriger­
ator eggs unless the weather takes 
an unexpected turn. The present 
consumption of eggs is about normal.

Grapes—Malagas command $4-75(5? 
5 per keg.

Honey—I5@i6c per tb. for white 
clover.

Lemons—Californias have declined 
fully $2 per box being now quotable 
at $5.50(0)5.75. Messinas have de­
clined to $5.25@5.5o.

Lettuce—15c per tb. for hot house.
Onions—Home grown, 65c per bu. 

Spanish, $1.60 per 40 tb. crate.
Oranges—Floridas are steady at 

$3.25 and Valencias range around $6. 
Arrivals of Florida stock are large, 
but a considerable portion of the 
fruit" is not well colored. Shipments 
of navels from northern California

have begun, but as yet none have 
reached this market.

Parsley—30c per doz. bunches.
Pears—Kiefers are still in limited 

supply, commanding 75c per bu.
Peppers—75c per bu. for green and 

$1 per bu. for red.
Potatoes—The market is weak on 

the basis of 35c per bu.
Poultry—Receipts are quite liberal 

and the market is rather weak. 
Springs are off y2c a pound. From 
now on until Thanksgiving receipts 
will undoubtedly be heavy. Stock 
now coming in is very poor and 
scraggy.

Squash—Hubbard, ij^c per lb.
Sweet Potatoes—$1.50 per bbl. for 

Virginias and $2.75 per bbl. for Jer­
seys.

White Pickling Onions—$2.25 per 
bu.

The Grocery Market.
Sugar—Raws are weak and refined 

grades are dull, with small demand. 
All of the refiners are getting 4.70 
basis except federal, which is holding 
at 4.60. Michigan beet sugar manu­
facturers are offering their goods on 
4}4c basis.

Tea—The shortage of early picked 
Japans is beginning to make itself 
felt, nearly all having been taken up 
by jobbing interests and that remain­
ing in first hands commanding con­
siderably higher prices. Low-grade 
Hysons have advanced over ic per 
pound, with probable further advanc­
es to follow. The new crop Formo- 
sas show a very good quality, some 
of the midsummer picked -teas being 
the finest seen in years.

Coffee—-Rio and Santos coffees 
show a higher basis than last July, 
when the present speculative move­
ment began. Options, on the con­
trary, are lower than they were in 
July. An added cause of the present 
weakness in Brazil coffee is the feel­
ing that the coming crop will not be 
as small as interested parties are en­
deavoring to make it appear. It is 
this, aided by the undisposed of sur­
plus of last year’s heavy crop, that 
is preventing the Brazilian valoriza­
tion scheme from having the strength­
ening effect which was expected of it, 
and which it undoubtedly would 
have had had the supply to be han­
dled been smaller. The demand for 
coffee is at present very good. Mild 
grades are unchanged, steady and in 
fair demand. Java and Mocha are 
steady at ruling prices.

Canned Goods—The market for 
corn is unsettled and easy as a re­
sult of continued pressure to dispose 
of cheap stock. Really standard and 
fancy corn, however, appears to be 
scarce and is not urged for sale, al­
though it feels the effect of the de­
pression due to the anxiety of West­
ern and Southern packers to get rid 
of less desirable goods. There are 
no fresh developments noted in the 
market for tomatoes. Buyers are re­
luctant to pay the price and come 
into the market only when in abso­
lute need of supplies. Purchases so 
forced rarely exceed single carload 
lots. There are very few peas to be 
had from any source at less than $1, 
and not much at that price. There is 
quite an active demand for so-called 
cheap goods, but the scarcity pre­

5
vents anything like important busi­
ness. String beans are getting into 
very small compass, and under a con­
tinued active demand the market is 
strong and advancing. Spinach is 
wanted, but the Southern fall pack 
so far has been light on account of 
crop failure, and the little that comes 
out finds an immediate sale at high 
prices, leaving a large unsatisfied de­
mand. Although the demand for sal­
mon, as usual at this time of the year, 
is moderate at the best, the market 
is firm and some advance in spot 
prices on red and pink Alaska was 
established last week, and high prices 
were paid for small lots of Columbia 
River Chinooks, which are extremely 
scarce and only obtainable sparingly 
from second hands. American sar­
dines are firm and tending upward 
under the conditions heretofore out­
lined ip these reports. Supplies of Cal­
ifornia dried fruits for immediate de­
livery out of spot stock or for shipment 
from the coast are light, but, except 
for peaches, there seems to be little 
demand at present. Packers of New 
York gallon apples seem to be reluc­
tant to quote until the pack is further 
advanced.

Dried Fruit®—Apricots are un­
changed, being high and scarce. Cur­
rants are strong and show a further 
advance for the week of about l/c. 
Apples are unchanged and in fair de­
mand. Prunes are still very strong 
on spot, owing to continued scarcity. 
The coast is fairly steady on a nom­
inally unchanged basis, although 
some sales have been put through dur­
ing the week at a slight shading. The 
difficulty of getting box shooks is 
holding back shipments of all Cali­
fornia dried fruits and is making sec­
ondary markets very bare. As a re­
sult of it some dried fruit packers 
are contemplating making their box­
ing charges 54c instead of the old J4c. 
The demand for prunes is very good. 
Peaches are not very plenty and the 
demand is good. Raisins are very 
stiff and high, and on the coast they 
are talking about 854c for fancy seed­
ed. This is about 3c over the open­
ing. The spot situation is firm and 
goods are not easy to buy. Both 
loose and seeded are very stiff.

Rice—Active and strong. Prices 
are firm on both Honduras and 
Japans. Advices from the south note 
steady demand on the Atlantic coast. 
Offerings are readily taken and but 
little stock is carried over from day 
to day. At New Orleans the market 
is strong. Cleaned rice at the mills 
is generally sold up at close of each 
day. Ordinarily at this season, rough 
rice begins to accumulate, but this 
year there is barely sufficient to sup­
ply daily needs, and mills are run­
ning along under abnormally light 
supply. In the interior southwest— 
Louisiana and Texas—rough rice has 
been coming in slowly on account of 
the continued rains. Fully 60 per 
cent, of the crop is still uncut, and 
quality greatly impaired by delay. 
Cleaned stock is moving very slowly 
because of car famine and a strike 
on the Southern Pacific Railroad. 
Cables and correspondence from 
abroad note strong markets with 
greatly curtailed supply.

Provisions—Pure lard is very firm

at an advance of V̂ c over last week. 
Compound lard has also advanced to 
the same amount, owing to the short 
crop of cottonseed oil. There is ap­
parently no chance of any recession 
from the present high basis on lard 
of both grades, and if any further 
change occurs it is more likely to be 
an advance than a decline. Dried 
beef is dull and unchanged. Bar­
rel pork is in improved demand at 
unchanged prices. Canned meats are 
dull.

Fish—Cod, hake and haddock are 
all firm, but unchanged for the week. 
Further advances may occur, but it 
is doubtful, since present prices are 
just about ic per pound above nor­
mal. Cod, in a large way, is ruling 
about 6j4c, haddock Sj4c and hake 
4>4c. Prices really should be about 
an even cent lower. Domestic sar­
dines are strong. The Scacoast Pack­
ing Co. advanced J4 oils during the 
week, although none of the indepen­
dent packers have followed. For­
eign sardines are unchanged anti 
steady. Salmon is steady and un­
changed, and as to fancy Columbia 
River fish, strong and higher. Mack­
erel is still extremely scarce and 
high. No change has occurred in 
Norways on the spot during the week, 
as the recent importations have been 
heavy. On the other side, however, 
the holders of the small surplus of 
Norways still to come forward are 
firmer in their ideas and will un­
doubtedly ask an advance. Irish 
mackerel are unchanged, and any­
thing fat commands full prices. Shore- 
mackerel are about unchanged, being 
scarce and high.

The Grain Market.
The wheat market has been strong 

during the week, at one time show­
ing a gain of nearly ic per bushel, 
but has reacted to practically the 
prices in effect one week ago, i. e., 
781/20 per bushel for Chicago May. 
The visible supply showed an in­
crease for the week of 896,000 bush­
els. Receipts in the Northwest have 
been quite liberal, and there has been 
a good demand from both millers and 
elevator interests. The Ohio Novem­
ber crop report indicates a wheat 
acreage this fall of 2,086,000 bushels, 
against 2,040,000 bushels harvested 
last fall. It also gives the condition 
of the growing crop as 96, against 
97 one year ago; condition of corn 
102, against 104 last month and 100 
one year ago. Mould in corn in the 
shock has reduced the condition.

Corn has also shown some weak­
ness in sympathy with wheat. Cash 
corn for choice old yellow is now 
quoted at about 50c per bushel, with 
new ranging 3c per bushel discount 
for November shipments, but none 
arriving as yet. The visible showed a 
decrease of 37,000 bushels for the 
week.

Oats are steady, the movement 
having been only moderate, and the 
scarcity of cars keeps spot goods at 
good fair prices.

Millfeeds are firm and in good de­
mand, especially for bran, which is 
bringing fancy prices, and the supply 
is not in excess of the demand at 
that. L. Fred Peabody,
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REQ UEST DENIED.

Open Letter To the International 
Typographical Union.

Chicago, Nov. 3—Your letter of 
Oct. 3t, with its black-list and request 
that I boycott certain papers and 
firms, and threatening to black-list 
and boycott me if I do not, is at 
hand and carefully noted.

I have given most earnest consid­
eration, not only to the attitude as 
sumed by the firms you black-list and 
ask me to boycott, but also to that 
assumed by you and your organiza­
tion.

On your 'own statement of the case 
(1 do not know and have not heard 
the other side), I shall most certainly 
continue to patronize the firms that 
you ask me not to, and I shall in­
crease my own patronage and that of 
others all that I can.

\ ou and your like have for years 
raised up your hands in holy horror 
at the black-list, and here you are 
doing the very acts that you call 
“outrageous” and “ unfair” when done 
by others. Then you boycott, and 
ask me to boycott, and threaten me 
with your black-list and boycott if 1 
refuse to boycott. I suggest that you 
read a few sentences regarding boy­
cotts and boycotters to be found in 
the report of the Anthracite Coal

I should and why I will assist them 
in every way I can, notwithstanding 
your threatened boycott and the 
black-listing of me, which you term, 
if it is ever applied to yourselves, 
“outrageous treatment.”

\ ou talk of the “ many benevolent 
features” of “ our union.” No doubt 
your organization does some good 
acts, but it is the dues of your own 
membership which pay for them all, 
as well as for the vile acts which you 
do. You do not mention that these 
same members pay the salaries and 
expenses of the delegates, officers, 
organizers, orators, sluggers and dis­
turbers who lead them into trouble 
after trouble, strike after strike, loss 
after loss. You also forget to indi­
cate who is to take care of men who 
work when and where you won't— 
the “scabs,” as you call them. They 
surely have no consideration at yo îr 
hands. Unless workmen have the 
organization label, front, back, sides, 
top and bottom, your idea seems to 
be they should starve or get off the 
earth.

Even now you and your kind are 
seeking to have laws passed which 
shall limit the time which a man may 
work, and laws which shall prevent 
the courts from stopping riot and ir 
reparable loss, and then when you 
can not get legislators to do your 
biddimr. or to see things as vou seeStrike Commission. If you will kind1 j  T . , ‘ u jcc Hungs as vou see

lj do so, I hope you may then see them, you immediately black-list and 
yourselves as others see you. boycott them and seek to coerce

Why should printers or any one them, ju„ t as you seek t0 coerce me
else work only eight hours? Is that into becoming a black-lister and boy- 
a divine and sacred limit beyond cotter. Your tactics of ostracism and 
which no one should or may go? 1 bull-dozing will, perhaps, work in 
have worked all my life from ten to | some quarters, but most certainly not 
fifteen hours each day and to do so j here
has helped and not hurt me. If others j have given your insulting, imper- 
can work only eight hours and live tinent epistle “ immediate attention," 
it is their privilege to watch the and hope you wilI call this an «earlv
clock. \\ hy do you draw the line at 
eight? Why not make it six or four? 
If eight is good and “a shorter work 
day,” surely four would be better and 
shorter. Why not make it four? Why 
work at all?

If you will go through history 
from the earliest time down to to­
day, and then look about you, you 
will find that those who have done 
things—those who have achieved— 
have been those who have worked 
longer and harder than others; that 
the way to win is to work. There 
never has been and never will be an 
exception to that rule.

You call men “ scabs” who are will­
ing and anxious to work when you 
strike. You want to quit a job and 
hold it. You want no one to work 
at all unless he takes out a card or 
wears some tag or button from your 
organization giving him permission 
in this free(?) country to work at 
such a price, for such a time, for such 
a firm, as you graciously allow.

You revile trusts, when there never 
was one on earth which has caused 
the common people to pay such a 
fearful cost in money, blood and lives 
as has your own labor trust.

\  ou say’ if these firms are deter­
mined to “continue their warfare on 
our organization” that is no reason 
why I “ should assist them.” Your 
own letter shows in its every word 
that it is your organization that is 
making and continuing the warfare 
on them, and that is every reason why

reply." When you issue “ a list of fair 
and unfair firms” I shall be glad “ to 
know under which head” you, in 
your colossal wisdom, perfect judg­
ment and burning desire to control 
and regulate the universe, place me 

Geo. P. Bent.

Booked an Order for 100,000 Mirrors.
Monroe, Nov. 4—The Deinzer

Furniture Co., which is now also mak­
ing mirrors, has been obliged to in­
crease its capacity to be able to keep 
up with the ever increasing demand 
for its goods. Last week the com­
pany received one order alone for 
100.000 mirrors. This concern form­
erly' was located in Detroit. It is ex­
pected that in a short time it will be 
forced to build an addition to the 
plant.

The Monroe Binder Board Co., 
which was to open its new plant by 
Nov. 1, wall not be able to do so 
until the latter part of the month, not 
all of the machinery' having been in­
stalled. Hundreds of tons of binder 
trunk board have already been order­
ed and it is very likely that the help 
will have to be doubled at the start 
in order to meet this unusual demand.

The Boehm & Rauch Co. has in­
stalled a dymamo in its new mill No. 
3, and the old was placed in No. 2, 
thus equipping both plants with elec­
tricity. The company also has prac­
tically completed the fire extinguish- 

' system through mill No. 3. at a 
cost of $i2,j5p0; if is sgid.

Plaids, Checks
î

Black and Plain

Colors in 
Great Variety

Tailor Made and 
Yoke Effects

Silk W aists 
Silk W aists 
Silk Waists

Wool Waists Plaids, Etc.

Cotton Waists ¿L
We are making the above for 

immediate use

Write for samples

GEM G A R M E N T  C O .
Manufacturers of Waists and Cloth Skirts 

INDIANAPOLIS, IND.

SERVI  e  R
Our aim is to give our custom» 
ers the best service possible. 
Orders are shipped the same 
day they are received. This 
applies to mail and telephone 
orders as well as all others and 
if you are dissatisfied with 
your present service we solicit 
a trial order.

W /o r d e n  Q r o c e r  C o m p a n y

Grand Rapids, Mich.
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Prosperous Report from the Pure 

Food City.
Battle Creek, Nov. 6—Work is now 

progressing rapidly on the mammoth 
new plant of the American Cereal 
Co., the main building being well un­
der way. It will be ioo feet long and 
72 wide, with a practical height of six 
stories. Adjoining it will be a power 
plant, 90x44 feet, and 'a producers’ 
room and machine shop, 40x44. The 
present building is 119x72 feet and 
will have two large additions, as well 
as the above. Five hundred persons 
will be employed, making the indus­
try on a par with the famous Postum 
Cereal Co. As far as possible all 
employes will be people from this 
city. Four twenty-four-door ovens, 
twenty-eight storage tanks and other 
machinery is being made for the new 
building. The factory will have a 
capacity of 5,000 bushels of wheat 
daily.

Fixtures of the old Flak-Ota Food 
Co. and the Dr. Perkins Sanitary Re­
frigerator Co., which used the same 
factory consecutively, have been 
evicted from the building east of the 
city, to allow the American Cereal 
Co. to take immediate possession. 
The Dr. Perkins Co. has decided noi 
to go to Port Huron as planned and 
is now without a home, although it 
looks for relief in the factory line 
within a few days.

All of the factories abandoned when 
the pure food boom “ busted” have 
now been taken up by new indus­
tries except the Battle Creek Iron 
Works, and this is being investigated 
by several prospective companies. It 
is one of the best built foundries in

Michigan and on one of the main 
thoroughfares, Jefferson avenue. It 
failed because it did not have the 
capital with which to meet the big 
business that was accumulating.

The American Steam Pump Co. is 
working night and day at present, the 
fullest capacity of the shops. Every 
inch of space is filled by a skilled me­
chanic and 100 more will be added 
when a new ship is finished on the 
site of the old Michigan Central 
freight house. The company is be­
hind over a thousand orders in large 
pumps, although working at top 
speed, and is forced to ship pumps 
as fast as they leave the finishing 
room. A peculiar fact is that the 
company is still receiving orders for 
the Boult carver and molder and saw­
mills, although it ceased to advertise 
these machines fifteen years ago.

The Scientific Milling Co. is build­
ing an immense warehouse on the 
north side of the Michigan Central’s 
Sturgis branch, to facilitate wheat 
and flour shipments.

Although several pure food com­
panies moved from this city to other 
places, the work of manufacturing 
their machinery still comes here. 
The Johnson Machinery Co. has re­
ceived an order for thousands of dol­
lars’ worth for the Egg-O-See Co., 
of Quincy, 111., one of the several for­
eign food factories already equipped 
with Battle Creek made machinery.

The Globe Manufacturing Co. is 
building a three-story addition to its 
plant on Grant street, which will af­
ford needed room for its regular busi­
ness and also for enlarging its plat­
ing plant. Besides the regular plat­

ing required in its business the com­
pany will handle commercial plating 
in copper, brass, nickel and zinc. The 
city has never before had a galvan­
izing plant.

Orders Placed Last May Not Yet 
Filled.

Marquette, Nov. 6—As showing the 
volume of the demand for Pacific 
coast timber for use in large con­
struction work the experience of the 
Lake Superior & Ishpeming Railway 
—the Cleveland Cliffs Iron Co.’s ore 
road running between this city and 
the mines at Negaunee and Ishpem- 
ing—is interesting.

One million, one hundred thous­
and feet of heavy timber was requir 
ed for use in making repairs to the 
ore dock of the company at North 
Marquette, and not to be caught nap 
ping, as was thought, orders for the 
material were placed- last May.

It was confidently expected that the 
timber would be delivered some 
weeks before navigation closed, but 
this hope has been disappointed. Up 
to the present time but 370,000 feet, 
or only a third of the amount need­
ed, has been delivered, and the com­
pany, being unable to get any posi­
tive assurances about the rest of tht 
order, has sent an agent to the coast 
to see if it is possible to expedite its 
movement.

Owing to the fact that at least a 
month is required for the transmis­
sion of a car of timber from the coast 
to Michigan, the company’s officials 
are somewhat concerned lest theit 
plans for the repair work may be up­
set.

The experience of the L. S. & I. is 
not isolated. It is the common ex­
perience of all railroad, mining and 
other corporations having heavy work 
to do.

Dorothy Vernon 
Perfume

For Holiday Gifts
In all sizes handsomely 

packed to retail at 25c to 
$5.00. Order direct or 
through your jobber.

The Jennings Perfume Co.
Grand Rapids, Mich.
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there are to be no bacchanalian rev­
els. It is to be a rational, jolly feast 
of fellowship enroute with pleasant 
calls and exchange of greetings at 
each town. Beyond question a ma­
jority of the jobbers will learn much 
that is valuable as to the trading ter­
ritory logically available to them and 
it also goes without saying that the 
merchants north of us will learn that 
Grand Rapids merchants are good 
fellows ,who are wide awake, neigh­
borly and appreciative.

_______ E. A. STO W E, E d ito r.

Wednesday, November 7, 1906

TH E JO BBERS’ JOURNEY.~~
When a whole lot of representative 

business men gather together it is as­
tonishing, usually, how great is their 
surprise and how frequent are their 
agreeable disappointments as to the 
real disposition of their confreres. In 
ordinary, every-day life these men 
meet and greet each other with a nod 
and possibly a perfunctory hand­
shake, then they go their respective 
ways with little or no just apprecia­
tion of the tempers and bents they 
have so casually saluted.

But let them unite, as in the three 
days’ travel—sleep and eat together— 
of the Grand Rapids jobbers, which 
begins to-day, and new estimates, based 
upon unexpected discoveries, are cer­
tain to follow and to the perpetual 
comfort and profit of all concerned 
In this way, too, our city will surely 
profit, as will the various communi­
ties which are to be visited. Thus 
will come the close personal touch, 
the hearty, genuine fellowship and 
the combined good will and generous 
rivalry which may be experienc­
ed. Men in the same lines of busi­
ness will be pleased to discover that 
their competitors are thoroughly good 
fellows after all, while men in differ­
ent departments of business will be 
surprised to find that other people 
have good business ideas and are as 
earnest and industrious and square as 
themselves.

The Jobbers’ Journey is a good 
thing for the participants, good for 
the people they are going to visit and 
good for the commonwealth in gen­
eral. The published itinerary shows 
that stops at the cities and villages 
will vary from fifteen minutes to sev­
eral hours in length and considerable 
talk has been indulged in as to the 
fifteen and twenty minute stops. The 
time is suited to the size of the towns 
and their proximity to the railway 
stations and, in addition to this, is 
the fact that the visiting delegation 
is quite sure to have a reception at 
each place. Take the village of Alba, 
for instance, with its entire business 
center within three minutes’ walk of 
the station. Ten minutes will be am­
ple to do all the handshaking possi­
ble in the town. This trip is purely 
a handshaking enterprise. There are 
to be no formal speeches, no ban­
quets, no soliciting, no taking orders, 
just a “how-dy, glad to see you and

OUR R AILW AY PICTURE.
Just because Mayor Tom Johnson 

has succeeded, after many years of 
effort, in securing three-cent-fares 
over the street railways of Cleveland, 
it does not follow that three-cent- 
fares are practicable for Grand Rap­
ids. Cleveland has very close to a 
population of half a million people, 
while Grand Rapids has only a trifle 
over one-fifth of that amount. The 
operation of a street car system is 
based upon the amount of business 
possible to be developed.

That is to say, that is the usual 
basis relied upon. Occasionally there 
is an exception, and Grand Rapids 
appears to be an exception. The man­
ner in which our system is operated 
seems to indicate a settled convic­
tion that everything has been done 
that the business available warrants 
and that there is no adequate hope 
that present conditions can be improv­
ed upon. In other words, the system 
has been extended to the everlasting 
limit and it is useless to attempt to 
increase business by giving more fre­
quent and otherwise better service.

No, they can not extend the East 
Bridge street tracks and it is impos­
sible to lay rails up the West Bridge 
street hill. Neither is it advisable to 
push the Grandville avenue line out 
into the new factory district to the 
south, while the proposition to ex­
tend the Fifth avenue line is a mere 
dream. And, again, they can not build 
cross-town lines on either side of 
the river, loop lines are a humbug 
and ten minute (alleged) service is the 
best they can do. Moreover, the com­
pany is willing to engage in a friend­
ly suit with the city to decide wheth­
er or not certain taxes shall be paid 
by the company.

Thus we have a beautiful picture. 
The background is a strong, deep red, 
permanent field of franchise, laid on 
and owned by the people of Grand 
Rapids, who granted, under certain 
conditions, the use of that field for a 
term of years. In the dim unpleasant 
distance is shown the ruined debris 
of a cable-car system. In the fore­
ground is the meager outfit of the 
present day system, of which indiffer­
ence, timidity and do-nothingness 
constitute the chief figure in the 
composition.' Then, too, the price of 
rails is very high and there is every 
indication that that expense will be 
greater next February, so the picture 
will remain in statq qug for another 
year or longer.

OUR INELASTIC CURRENCY.
The experience of the present fall 

season has served to call attention 
afresh to the lack of elasticity in our 
currency system. While money accu­
mulates in the great money centers 
during the dull summer months, it 
becomes scarce as soon as prepara­
tions to move the crops are com­
menced. The banks at the money 
centers have no means of expanding 
the supply of currency when the an­
nual demand becomes urgent, and the 
present treasury system so works 
that at the very time that money is 
scarcest the Government withdraws 
the greatest amounts from circulation 
in the shape of customs and other 
dues. The accumulations of money, 
due to the payment of the revenues 
due the Government, instead of be­
ing promptly deposited with the 
banks to be used in general business, 
are locked up in the subtreasuries. In 
no other country is money withdrawn 
from general circulation through the 
payment of Government taxes and 
duties, as is the case in the United 
States. In other countries the gov­
ernment deposits its funds with some 
great bank, and in that way there is 
no locking up of large sums, as is the 
case with us.

In times of pressure the Treasury 
comes to the aid of the money mar­
ket by the deposit of a moderate 
amount of public funds with a number 
of National banks. In order to se­
cure these deposits the banks must 
deposit bonds to an equal amount, 
with a margin besides, which, of 
course, limits the amount of Govern­
ment deposits to small proportions 
compared with what would be the 
case were the restrictions less oner­
ous. The present Secretary of the 
Treasury has been particularly re­
sourceful in conning to the assistance 
of the money market. When depos­
its of public funds no longer met the 
situation Secretary Shaw aided the 
importation of gold until practically 
fifty million dollars of the yellow 
metal had been imported. Recently 
Mr. Shaw has stopped aiding gold 
imports, believing that pressing needs 
have been already relieved, and that 
to permit a continuation of the drain 
from Europe would do more harm by 
disturbing the great money markets 
than the increase in our stock of 
gold on this side of the Atlantic could 
repair.

While Mr. Shaw has stopped the 
aid that has been extended to the 
money markets by aiding imports of 
gold, he has by no means exhausted 
his desire to help the situation. His 
proposal to stimulate the National 
bank circulation by accepting ap­
proved securities other than Govern­
ment bonds for deposits already made 
and allowing the bonds released to 
be used immediately as a basis of 
circulation without withdrawal from 
the Treasury seems at once to per­
mit of an increase of the note circu­
lation by $18,000,000, and to afford 
an opportunity of testing in opera­
tion a plan for providing an elastic 
currency such as has been in sub­
stance suggested more than once of 
late. Under the plan banks accept­
ing the Secretary’s offer must 
to retire the additional

taken out some time between March 
15 and Aug. 10 next, the order or 
proportion of retirement from month 
to month to be determined by the 
Treasury Department. The life of the 
circulation is therefore limited to a 
fixed period.

While Secretary’s Shaw’s plan is far 
removed from a truly elastic curren­
cy system, it holds out the prospect 
of a temporary betterment of the sit­
uation as a tide-over measure. Never 
in the history of the country was an 
elastic currency system more neces­
sary than at the present time, yet 
there does not appear ito be any 
movement on foot to urge Congress 
at its coming session ito enact new 
legislation along that line.

GOOD THINGS FOR TH E CITY.
Two conventions are billed for this 

city during early December which 
are, so far as direct benefits are con­
cerned, of exceptional value to the 
business interests of our city. These 
are the meeting of the Michigan Re­
tail Implement & Vehicle Dealers’ 
Association, with about 600 delegates 
and another hundred of ladies who 
will accompany their fathers, hus­
bands or brothers, and the meeting 
of the Michigan State Grange, with 
a thousand delegates. The first con­
vention will last three days and the 
last one will require four days. An­
other convention which it is expected 
will come is that of the Michigan 
State Forestry Association.

These meetings are attended by 
citizens of Michigan who are studious, 
observing and enthusiastic in the work 
of the respective organizations, and 
the delegates, while not extravagant 
in their expenditures, are by no 
means niggardly in that respect. They 
do not time their sojourn so that they 
may arrive in the city in the morning 
and get away late in the afternoon. 
More than that, they know Grand 
Rapids and our business houses and. 
coming just before the holiday sea­
son, they come prepared to do busi­
ness while here.

Of course, it reads well in the 
press despatches to say that the Na­
tional Association of this or that na­
ture held its annual convention in 
Grand Rapids, but, as a rule, that is 
about all the benefit such conventions 
bestow upon our business institu­
tions.

Despite all the glowing accounts 
that are written of Australia there is 
evidently just as much of the dis­
satisfaction common to all growing 
peoples there as there is elsewhere. 
The state of Western Australia has 
by a vote of its legislative assembly 
announced its secession from the 
union. This is not final, and may be 
reconsidered, but it will illustt ate 
how the kingdom of heaven is not 
reached yet even in Australia. The 
trouble is over a railway and we have 
had some experience in that line our­
selves, but there’s no seceding being 
done here. Those who think that 
the discontents, which must come 
where conditions alter constantly.

agree grand smash are not men either 
circulation j wisdom or of strength,



GOVERNMENT STANDARDS

Promulgated by Commission Created 
by New Food Law.

AN IM AL PRODUCTS.
A. Meats and the Principal Meat

Products.
a. Meats.

1. Meat, flesh, is any clean, sound, 
dressed, and properly prepared edible 
part of animals in good health at the 
time of slaughter, and if it bears a 
name descriptive of its kind, composi­
tion, or origin, it corresponds thereto. 
The term ‘‘animal,” as herein used, in­
cludes not only mammels, but fish, 
fowl, crustaceans, mollusks, and all 
other animals used as food.

2. Fresh meat is meat from animals 
recently slaughtered and properly 
cooled until delivered to the con­
sumer.

3- Cold storage meat is meat from 
animals recently slaughtered and pre­
served by refrigeration until delivered 
to the consumer(i).

4. Salted, pickled and smoked 
meats are unmixed meats preserved 
by salt, sugar, vinegar, spices, or 
smoke, singly or in combination, 
whether in bulk or in suitable con­
tainers^).

b. Manufactured Meats.
1. Manufactured meats are meats 

not included in paragraphs 2, 3 and 4, 
whether simple or mixed, whole or 
comminuted, in bulk or in suitable 
containers(2), with or without the ad­
dition of _ salt, sugar, vinegar, spices, 
smoke, oils or rendered fat. If they 
bear names descriptive of kind, com­
position, or origin, they correspond 
thereto and when bearing such de­
scriptive names if force or flavoring 
meats are used the kind and quantity 
thereof are made known, 
c. Meat Extracts, Meat Peptones, Etc.

(Schedule in preparation.)
d. Lard.

1. Lard is the rendered fresh fat 
from hogs in good health at the time 
of slaughter, is clean, free from ran­
cidity, and contains, necessarily in­
corporated in the process of render­
ing, not more than one (1) per cent, 
of substances other tnan fatty acids 
and fat.

2. Leaf lard is lard rendered at 
moderately high temperatures from 
the internal fat of the abdomen of the 
hog, excluding that adherent to the in­
testines, and has an iodin number 
not greater than sixty (60).

3. Neutral lard is lard rendered at 
low temperatures.
B. M ILK  AND ITS PRODUCTS.

a. Milks.
1. Milk is the fresh, clean, lacteal 

secretion obtained by the complete 
milking of one or more healthy cows, 
properly fed and kept, excluding that 
obtained within fifteen days before 
and ten days after calving, and con­
tains not less than eight and one-half 
(8.5) per cent, of solids not fat, and 
not less than three and one-quarter 
(3-25) per cent, of milk fat.

2. Blended milk is milk modified in 
its composition so as to have a defi­
nite and stated percentage of one or 
more of its constituents.

3. Skim milk is milk from which 
a part or all of the cream has been 
removed and contains not less than 
nine and one-quarter (9.25) per cent, 
of milk solids.

4. Pasteurized milk is milk that has 
been heated below boiling but suffi­
ciently to kill most of the active or­
ganisms present and immediately 
cooled to 50 degrees Fahrenheit or 
lower.

5. Sterilized milk is milk that has 
been heated at the temperature of 
boiling water or higher for a length 
of time sufficient to kill all organisms 
present.

6. Condensed milk, evaporated 
milk, is milk from which a consider­
able portion of water has been evap­
orated and contains not less than 
twenty-eight (28) per cent, of milk 
solids of which not less than twenty- 
seven and five-tenths (27.5) per cent, 
is milk fat.
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7. Sweetened condensed milk is 

milk from which a considerable por­
tion of water has been evaporated and 
to which sngar (sucrose) has been 
added, and contains not less than 
twenty-eight (28) per cent, of milk 
solids, of which not less than twenty- 
seven and five-tenths (27.5) per cent, 
is milk fat.

8. Condensed skim milk is skim 
milk from which a considerable por­
tion of water has been evaporated.

9. Buttermilk is the product that 
remains when butter is removed from 
milk or cream in the process of churn­
ing.

10. Goat’s milk, ewe’s milk, et cete­
ra, are the fresh, clean lacteal secre­
tions, free from colostrum, obtained 
by the complete milking of healthy 
animals other than cows, properly fed 
and kept, and conform in name to the 
species of animals from which they 
are obtained.

b. Cream.
1. Cream is that portion of milk, 

rich in milk fat, which rises to the sur­
face of milk on standing, or is sepa­
rated from it by centrifugal force, is 
fresh and clean and contains not less 
than eighteen (18) per cent, of milk 
fat.

2. Evaporated cream, clotted 
cream, is cream from which a consid­
erable portion of water has been evap­
orated.

c. Milk Fat or Butter Fat.
1. Milk fat, butter fat, is the fat of 

milk and has a Reichert-Meissl num­
ber noteless than twenty-four (24) and 
a specific gravity not less than 0.905

(40° C.)

(40° C.)
d. Butter.

1. Butter is the clean, non-rancid 
product made by gathering in any 
manner the fat of fresh or ripened 
milk or cream into a mass, which al­
so contains a small portion of the 
other milk constituents, with or with­
out salt, and contains not less than 
eighty-two and five-tenths (82.5) per 
cent, of milk fat. By acts of Congress 
approved August 2, 1886, and May 
9, 1902, butter may also contain added 
coloring matter.

2. Renovated butter, process but­
ter, is the product made by melting 
butter and reworking, without the ad­
dition or use of chemicals or any sub­
stances except milk, cream or salt, and 
contains not more than, sixteen (16) 
per cent, of water and at least eighty- 
two and five-tenths (82.5) per cent, of 
milk fat.

e. Cheese.
1. Cheese is the sound, solid and 

ripened product made from milk or 
cream by coagulating the casein there­
of with rennet or lactic acid, with or 
without the addition of ripening fer­
ments and seasoning, and contains, in 
the water-free substance, not less than 
fifty (50) per cent, of milk fat. By 
act of Congress, approved June 6, 
1896, cheese may also contain added 
coloring matter.

2. Skim milk cheese is the sound, 
solid and ripened product made from 
skim milk by coagulating the casein 
thereof with rennet or lactic acid, with 
or without the addition of ripening 
ferments and seasoning.

3. Goat’s milk cheese, ewe’s milk 
cheese, et cetera, are the sound, ripen­
ed products made from the ¡milks of 
the animals specified, by coagulating 
the casein thereof with rennet or lac­
tic acid, with or without the addi­
tion of ripening ferments and season­
ing.

f. Ice Creams.
1. Ice cream is a frozen product 

made from cream and sugar, with or 
without a natural flavoring, and con­
tains not less than fourteen (14) per 
cent, of milk fat.

2. Fruit ice cream is a frozen prod­
uct made from cream, sugar, and 
sound, clean, mature fruits, and con­
tains not less than twelve (12) per 
cent, of milk fat.

3. Nut ice cream is a frozen prod­
uct made from cream, sugar, and 
sound non-rancid nuts, and contains

not less than twelve (12) per cent, of 
milk fat.

8. Miscellaneous Milk Products.
1. Whey is the product remaining 

after the removal of fat and casein 
from milk in the process of cheese­
making.

2. Kumiss is the product made by 
the alcoholic fermentation of mare’s 
or cow’s milk.

n . V E G E T A B L E  PRODUCTS.
A. Grain Products, 

a. Grains and Meals.
1. Grain is the fully matured, clean, 

sound, air-dry seed of wheat, maize, 
rice, oats, rye, buckwheat, barley, 
sorghum, millet or spelt.

2. Meal is the clean, sound product 
made by grinding grain.

3. Flour is the fine, clean, sound 
product made by bolting wheat meal 
and contains more than thirteen and 
one-half (13.5) per cent, of moisture, 
not less than one and twenty-five hun­
dredths (1.25) per cent, of nitrogen, 
not more than one (1) per cent, of 
ash, and not more than fifty hun­
dredths (0.50) per cent, of fiber.

4. Graham flour is unbolted wheat 
meal.

5. Gluten flour is the clean, sound 
product made from flour by the re­
moval of starch and contains not less 
than five and six-tenths (5.6) per cent, 
of nitrogen and not more than ten 
(10) per cent, of moisture.

6. Maize meal, corn meal, Indian 
corn meal is meal made from sound 
maize grain and contains not more 
than fourteen (14) per cent, of moist­
ure, not less than one and twelve hun­
dredths (1.12) per cent, of nitrogen, 
and not more than one and six-tenths 
(1.6) per cent, of ash.

7. Rice is the hulled, or hulled and 
polished grain of Oryza sativa.

8. Oatmeal is meal made from 
hulled oats and contains not more 
than twelve (12) per cent, of moist­
ure, not more than one and five-tenths 
(1.5) per cent, of crude fiber, not less 
than two and twenty-four hundredths 
(2.24) per cent, of nitrogen, and not 
more than two and two-tenths (2.2) 
per cent, of ash.

Rye flour is the fine, clean, sound 
product made by bolting rye meal and 
contains not more than thirteen and 
one-half (13.5) per cent, of moisture, 
not less than one and thirty-six hun­
dredths (1.36) per cent, of nitrogen, I 
and not more than one and twenty- 
five hundredths (1.25) per cent, of ash.

10. Buckwheat flour is bolted buck­
wheat meal and contains not more 
than twelve (12) per cent, of ¡moist­
ure, not less than one and twenty- 
eight hundredths (1.28) per cent, of 
nitrogen, and not more than one and 
seventy-five hundredths (1.75) per 
cent, of ash.

B. Fruits and Vegetables, 
a. Fruits and Fruit Products. 

(Except fruit juices, fresh, sweet and 
fermented, and vinegars.)

1. Fruits are the clean, sound, edi­
ble, fleshy fructifications of plants, 
distinguished by their sweet, acid and 
ethereal flavors.

2. Dried fruit(1) is the clean, sound

product made by drying mature, prop­
erly prepared, fresh fruit in such a 
way as to take up no harmful sub­
stance, and conforms in name to the 
fruit used in its preparation; sun-dried 
fruit is dried fruit made by drying 
without the use of artificial means; 
evaporated fruit is dried fruit made 
by drying with the use of artificial 
means.

3. Evaporated apples are evaporat­
ed fruit made from peeled and cored 
apples, and contain not more than 
twenty-seven (27) per cent, of moist­
ure determined by the usual commer­
cial method of drying for four (4) 
hours at the temperature of boiling 
water.

(Standards for other dried fruits 
are in preparation.)

4. Canned fruit is the sound prod­
uct made by sterilizing clean, sound, 
properly matured and prepared fresh 
fruit, by heating, with or without sug­
ar (sucrose) and spices, and keeping 
in suitable, clean, hermetically sealed 
containers and conforms in name to 
the fruit used in its preparation.

5. Preserved) is the sound prod­
uct made from clean, sound, properly 
matured and prepared fresh fruit and 
sugar (sucrose) syrup, with or with­
out spices or vinegar, and conforms in 
name to that of the fruit used, and 
in its preparation not less than forty- 
five (45) pounds of fruit are used to 
each fifty-five (55) pounds of sugar.

6. Honey preserve^) is preserve 
in which honey is used in place of sug­
ar (sucrose) syrup.

7. Glucose preserve^) is preserve 
in which a glucose product is used 
in place of sugar (sucrose) syrup.

8. Jam, marmalade(2), is the 
sound product made from clean, 
sound, properly matured and prepared 
fresh fruit and sugar (sucrose), with 
or without spices or vinegar, by boil­
ing to a pulpy or semi-solid consis­
tence, and conforms in name to the 
fruit used, and in its preparation not 
less than forty-five (45) pounds of 
fruit are used to each fifty-five (55) 
pounds of sugar.

9. Glucose jam, glucose marma­
lade^), is jam in which a glucose is 
used in place of sugar (sucrose).

10. Fruit butter(i) is the sound 
| product made from fruit juice and
clean, sound, properly matured and 
prepared fruit, evaporated to a semi­
solid mass of homogeneous consis­
tence, with or without the addition 
of sugar and spices or vinegar, and 
conforms in name to the fruit used in 
its preparation.

11. Glucose fruit butter(2) is fruit 
butter in which a glucose product is 
used in place of sugar (sucrose).

12. Je lly(1) is the sound, semi-sol­
id, gelatinous product made by boiling 
clean, sound, properly matured and 
prepared fresh fruit with water, con­
centrating the expressed and strained 
juice, to which sugar (sucrose) is add­
ed, and conforms in name to the fruit 
used in its preparation.

13. Glucose jelly(2) is a jelly in
which a glucose product is used in 
place of sugar (sucrose).____________

'/o r/iie fi
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As evidence of the increasing populari­
ty of our Granite Surfaced Prepared Roof­
ing we are shipping in carloads into twelve 
different states to thirty buyers, and are 
way behind on our orders. We invite the 
attention of lumber dealers and building 
supply men to our prepared roofing, which 
is becoming a staple, the same as shingles, 
lath, etc. Write for particulars.

H. M. Reynolds Roofing Co.
Grand Rapids, Micb.
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b. Vegetables and Vegetable Prod­

ucts.
1. Vegetables are the succulent, 

clean, sound, edible parts of herbace­
ous plants used for culinary purposes

2. Dried vegetables are the clean, 
sound products made by drying prop­
erly matured and prepared vegetables 
in such a way as to take up no harm­
ful substance, and conform in name 
to the vegetable used in their prepara­
tion; sun-dried vegetables are dried 
vegetables made by drying without 
the use of artiticial means; evaporat­
ed vegetables are dried vegetables 
made by drying with the use of artifi­
cial means.

3. Canned vegetables are sound, 
properly matured and prepared fresh 
vegetables, with or without salt, ster­
ilized by heat, with or without pre­
vious cooking in vessels from which 
they take up no metallic substance, 
kept in suitable, clean, hermetically 
sealed containers, are sound and con­
form in name to the vegetables used 
in their preparation.

4. Pickles are clean, sound, imma­
ture cucumbers, properly prepared, 
without taking up any metallic com­
pound other than salt, and preserved 
in any kind of vinegar, with or with­
out spices; pickled onions, pickled 
beets, pickled beans, and other pic­
kled vegetables are vegetables prepar­
ed as described above and conform in 
name to the vegetables used.

5. Salt pickles are clean, sound, im­
mature cucumbers, preserved in a so­
lution of common salt, with or with­
out spices.

6. Sweet pickles are pickled cu­
cumbers or other vegetables in the 
preparation of which sugar (sucrose) 
is used.

7. Sauerkraut is clean, sound, prop­
erly prepared cabbage, mixed with 
salt, and subjected to fermentation.

8. Catchup (ketchup, catsup) is the 
clean, sound products made from the 
properly- prepared pulp of clean, 
sound, fresh, ripe tomatoes, with 
spices and with or without sugar and 
vinegar; mushroom catchup, walnut 
catchup, et cetera, are catchups made 
as above described, and conform in 
name to the substances used in their 
preparation.
C. SUGARS AND R ELA T ED  SUB­

STANCES.
a. Sugar and Sugar Products.

Sugars.
1. Sugar is the product chemically 

known as sucrose (saccharose) chief­
ly- obtained from sugar cane, sugar 
beets, sorghum, maple and palm.

2. Granulated, loaf, cut, milled and 
powdered sugars are different forms 
of sugar and contain at least ninety- 
nine and five-tenths (90.5) per cent, 
of sucrose.

3. Maple sugar is the solid prod­
uct resulting from the evaporation of 
maple sap, and contains, in the water- 
free substance, not less than sixty-five 
one hundredths (0.65) per cent, of ma­
ple sugar ash.

4. Massecuite, melada, mush sugar, 
and concrete are products made by 
evaporating the purified juice of a 
sugar-producing plant, or a solution of 
sugar, to a solid or semi-solid con­
sistence, and in which the sugar chief­
ly exists in a crystalline state.

Molasses and Refiners’ Syrup.
1. Molasses is the product left aft­

er separating the sugar from masse­
cuite, melada, mush sugar, or con­
crete, and contains not more than 
twenty-five (25) per cent, of water 
and not more than five (5) per cent, 
of ash.

2. Refiners’ syrup, treacle, is the 
residual liquid product obtained in 
the process of refining raw sugars 
and contains not more than twenty- 
five (25) per cent, of water and not 
more than eight (8) per cent, of ash.

Sy-rups.
1. Syrup is the sound product made 

by purifying and evaporating the juice 
of a sugar-producing plant without re­
moving any of the sugar.

2. Sugar-cane syrup is syrup made 
by the evaporation of the juice of the 
sugar cane or by the solution of sugar 
cane concrete, and contains not more

than thirty (30) per cent, of w-ater and 
not more than two and five-tenths 
(2.5) per cent, of ash.

3. Sorghum syrup is syrup made 
by the evaporation of sorghum juict 
or by- the solution of sorghum con­
crete, and contains not more than 
thirty (30) per cent, of water and not 
more than two and five-tenths (2.5) 
per cent, of ash.

4. Maple syrup is syrup made by 
the evaporation of maple sap or by 
the solution of maple concrete, and 
contains not more than thirty-two 
(32) per cent, of water and not less 
than forty--five hundredths (0.45) per 
cent, of maple syrup ash.

5. Sugar syrup is the product made 
by dissolving sugar to the consistence 
of a syrup and contains not more than 
thirty-five (35) per cent, of water.

b. Glucose Products.
1. Starch sugar is the solid product 

made by- hy-drolyzing starch or a 
starch-containing substance until the 
greater part of the starch is converted 
into dextrose. Starch sugar appears 
in commerce in two forms, anhydrous 
starch-sugar and hydrous starch-sug­
ar. The former, crystallized without 
water of crystallization, contains not 
less than ninety-five (95) per cent, of 
dextrose and not more than eight- 
tenths (0.8) per cent, of ash. The lat­
ter, crystallized with water of crystal­
lization, is of two varieties—70 sugar, 
also known as brewers’ sugar, con­
tains not less than seventy (70) per 
cent, of dextrose and not more than 
eight-tenths (0.8) per cent, of ash; 80 
sugar, climax or acme sugar, contains 
not less than eighty (80) per cent, of 
dextrose and not more than one and 
one-half (1.5) per cent, of ash.

The ash of all these products con­
sists almost entirely of chlorids and 
sulphates.

2. Glucose, mixing glucose, confec­
tioner’s glucose, is a thick, syrupy, 
colorless product made by incom­
pletely hydrolyzing starch, or a 
starch-containing substance, and de­
colorizing and evaporating the prod­
uct. It varies in density from forty- 
one (41) to forty-five (45) degrees 
Baume at a temperature of 100 de­
grees Fahr. (37.7 degrees C.), and 
conforms in density, within these lim­
its, to the degree Baume it is claimed 
to show, and for a density of forty- 
one (41) degrees Baume contains not 
more than tw-enty-one (21) per cent, 
and for a density of forty-five (45) de­
grees not more than fourteen (14) per 
cent, of water. It contains on a basis 
of forty-one (41) degrees Baume not 
more than one (1) per cent, of ash, con­
sisting chiefly of chlorids and sul­
phates.

c. Candy.
1. Candy is a product made from 

saccharine substance or substances 
with or without the addition of harm­
less coloring, flavoring or filling mate­
rials and contains no terra alba, 
barytes, talc, chrome yellow, or other 
mineral substances, or poisonous col­
ors or flavors, or other ingredients 
deleterious or detrimental to health, 
or any vinous, malt, or spirituous li­
quor or compound, or narcotic drug.

d. Honey.
1. Honey is the nectar and sac­

charine exudations of plants gathered, 
modified, and stored in the comb by 
honey bees (Apis mellifica and A. 
dorsata); is laevo-rotatory, contains 
not more than twenty-five (25) per 
cent, of water, not more than twenty- 
five hundredths (0.25) per cent, of 
ash, and not more than eight (8) per 
cent, of sucrose.

*2. Comb honey is honey contained 
in the cells of comb.

3. Extracted honey is honey which 
has been separated from the un­
crushed comb by centrifugal force or 
gravity.

4. Strained honey is honey remov­
ed from the crushed comb by strain­
ing or other means.

D. CONDIM ENTS (EX C EPT  
V IN EG A R AND SALT.)

a. Spices.
1. Spices are aromatic vegetable 

substances used for the seasoning of 
food and from which no portion of

any volatile oil or other flavoring prin­
ciple has been removed and which are 
clean, sound and true to name.

2. Allspice, pimento, is the dried 
fruit of the Pimenta pimenta (L) 
Karst., and contains not less than 
eight(8) per cent, of quercitamnic 
acid(6); not more than six (6) per 
cent, of total ash, not more than five- 
tenths (0.5) per cent, of ash insolu­
ble in hydrochloric acid, and not more 
than twenty-five (25) per cent, of 
crude fiber.

3. Anise is the fruit of the Pimpin- 
ella anisum L.

4. Bay leaf is the dried leaf of 
Laurus nobilis L.

5. Capers are the flower buds of 
Capparis spinosa L.

6. Caraway is the fruit of Carum 
carvi L.

Cayenne and Red Peppers.
7. Red pepper is the red, dried, ripe 

fruit of any species of Capsicum.
8. Cayenne pepper, cayenne, is the 

dried ripe fruit of Capsicum frute- 
scens L., Capsicum baccatum L., or 
some other small-fruited species of 
Capsicum, and contains not less than 
fifteen (15) per cent, of nonvolatile 
ether extract; not more than six and 
five-tenths (6.5) per cent, of total ash; 
not more than five-tenths (0.5) per 
cent, of ash insoluble in hydrochloric 
acid; not more than one and five- 
tenths (1.5) per cent, of starch, and 
not more than twenty-eight (28) per 
cent, of crude fiber.

9. Paprika is the dried fruit of Cap­
sicum annuum L., or some other large 
fruited species of Capsicum, excluding 
seeds and stems.

10. Celery seed is the dried fruit of 
Apium graveolens L.

xx. Cinnamon is the dried bark of 
any species of the genus Cinnamo- 
mum from which the outer layers may 
or may not have been removed.

12. True cinnamon is the dried in­
ner bark of Cinnamomum zeylanicum 
Breyne.

13. Cassia is the dried bark of va­
rious species of Cinnamomum, other 
than Cinnamomum zeylanicum, from 
which the outer layers may or may 
not have been removed.

14. Cassia buds are the dried im­
mature fruit of species of Cinnamo­
mum.

15. Ground cinnamon, ground cas­
sia, is a powder consisting of cinna­
mon, cassia, or cassia buds, or a mix­
ture of these spices, and contains not 
more than six (6) per cent, of total 
ash and not more than two (2) per 
cent, of sand.

16. Cloves are the dried buds of 
Caryophyllus aromaticus L., which 
contain not more than five (5) per 
cent, of clove stems; not less than 
ten (10) per cent, of volatile ether ex­
tract; not less than twelve (12) per 
cent, of quercitannic acid(7); not 
more than eight (8) per cent, of total 
ash; not more than five-tenths (0.5) 
per cent, of ash insoluble in hydro­
chloric acid, and not more than ten 
(10) per cent, of crude fiber.

17. Coriander is the dried fruit of 
Coriandrum sativum L.

18. Cumin seed is the fruit of Co- 
munum cyminum L.

19. Dill seed is the fruit of Ane- 
thum graveolens L.

20. Fennel is the fruit of Foeni- 
culum foeniculum (L.) Karst.

21. Ginger is the washed and dried 
or decorticated and dried rhizome of 
Zinziber zingiber (L.) Karst., and con­
tains not less than forty-two (42) per 
cent, of starch; not more than eight 
(8) per cent, of crude fiber, not more 
than six (6) per cent, of total ash, 
not more than one (1) per cent, of 
lime, and not more than three (3) per 
cent, of ash insoluble in hydrochloric 
acid.

22. Limed ginger, bleached ginger, 
is whole ginger coated with carbon­
ate of lime and contains not more 
than ten (10) per cent, of ash, not 
more than four (4) per cent, of car­
bonate of lime, and conforms in other 
respects to the standard for ginger.

23. Horse-radish is the root of 
Roripa armoracia (L.) Hitchcock,

either by itself or ground and mixed 
with vinegar.

24. Mace is the dried arillus of 
Myristica fragrans Houttuyn, and 
contains not less than twenty (20) nor 
more than thirty (30) per cent, of 
nonvolatile ether extract, not more 
than three (3) per cent, of to­
tal ash, and not more than five-tenths 
(0.5) per cent, of ash insoluble in hy­
drochloric acid, and not more than 
ten (10) per cent, of crude fiber.

25. Macassar mace, Papua mace, is 
the dried arillus of Myristica argentea 
Warb.

26. Bombay mace is the dried aril­
lus of Mj'ristica malabarica Lamarck.

27. Marjoram is the leaf, flower 
and branch of Majorana majorana 
(L.) Karst.

28. Mustard seed is the seed of 
Sinapis alba L. (white mustard), Bras- 
sica nigra (L.) Koch (black mustard), 
or Brassica juncea (L.) Cosson (black 
or brown mustard).

29. Ground mustard is a powder 
made from mustard seed, with or 
without the removal of the hulls and 
a portion of the fixed oil, and con­
tains not more than two and five- 
tenths (2.5) per cent, of starch and 
not more than eight (8) per cent, of 
total ash.

30. Prepared mustard, German 
mustard, French mustard, mus­
tard paste, is a paste composed of 
a mixture of ground mustard seed or 
mustard flour with salt, spices and 
vinegar, and, calculated free from wa­
ter, fat and salt, contains not more 
than twenty-four (24) per cent, of 
carbohydrates, calculated as starch, 
determined according to the official 
methods, not more than twelve (12) 
per cent, of crude fiber nor less than 
thirty-five (35) per cent, of protein, 
derived solely from the materials 
named.

31. Nutmeg is the dried seed of the 
Myristica fragrans Houttuyn, depriv­
ed of its testa, with or without a thin 
coating of lime, and contains not less 
than twenty-five (25) per cent, of non­
volatile ether extract, not more than 
five (5) per cent, of total ash, not 
more than five-tenths (0.5) per cent, 
of ash insoluble in hydrochloric acid, 
and not more than ten (10) per cent, 
of crude fiber.

32. Macassar nutmeg, Papua nut­
meg, male nutmeg, long nutmeg, is the 
dried seed of Myristica argentea 
Warb. deprived of its testa.

Pepper.
33. Black pepper is the dried im­

mature berry of Piper nigrum L. and 
contains not less than six (6) per cent, 
of nonvolatile ether extract, not less 
than twenty-five (25) per cent, of 
starch, not more than seven (7) per 
cent, of total ash, not more than two
(2) per cent, of ash insoluble in hy­
drochloric acid, and not more than 
fifteen (15) per cent, of crude fiber. 
One hundred parts of the nonvolatile 
ether extract contain not less than 
three and one-quarter (3.25) parts of 
nitrogen. Ground black pepper is the 
product made by grinding the entire 
berry and contains the several parts 
of the berry in their normal propor­
tions.

34. Long pepper is the dried fruit 
of Piper longum L.

35. White pepper is the dried ma­
ture berry of Piper nigrum L. from 
which the outer coating or the outer 
and inner coatings have been removed 
and contains not less than six (6) per 
cent, of nonvolatile ether extract, not 
less than fifty (50) per cent, of starch, 
not more than four (4) per cent, of 
total ash, not more than five-tenths 
(0.5) per cent, of ash insoluble in hy­
drochloric acid, and not more than 
five (5) per cent, of crude fiber. One 
hundred parts of the nonvolatile ether 
extract contain not less than four (4) 
parts of nitrogen.

36. Saffron is the dried stigma of 
Crocus sativus L.

37-_ Sage is the leaf of Salvia offi­
cinalis L.

38. Savory, summer savory, is the 
leaf, blossom and branch of Satureja 
hortensis L.

39. Thyme is the leaf and tip of
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blooming branches of Thymus vul­
garis L.

b. Flavoring Extracts.
1. A flavoring extract (8) is a so­

lution in ethyl alcohol of proper 
strength of the sapid and odorous 
principles derived from an aromatic 
plant, or parts of the plant, with or 
without its coloring matter, and con­
forms in name to the plant used in 
its preparation.

2. Almond extract is the flavoring 
extract prepared from oil of bitter al­
monds, free from hydrocyanic acid, 
and contains not less than one (i) per 
cent, by volume of oil of bitter al­
monds.

2a. Oil of bitter almonds, commer­
cial, is the volatile oil obtained from 
the seed of the bitter almond (Amyg- 
dalus communis L.), the apricot 
(Prunus armeniaca L.), or the peach 
(Amygdalus persica L.).

3. Anise extract is the flavoring ex­
tract prepared from oil of anise, and 
contains not less than three (3) per 
cent, by volume of oil of anise.

3a. Oil of anise is the volatile oil 
obtained from the anise seed.

4. Celery seed extract is the flavor­
ing extract prepared from celery seed 
or the oil of celery seed, or both, and 
contains not less than three-tenths 
(0.3) per cent, by volume of oil of 
celery seed.

4a. Oil of celery seed is the vola­
tile oil obtained from celery seed.

5- Cassia extract is the flavoring 
extract prepared from oil of cassia 
and contains not less than tw6 (2) per 
-cent, by volume of oil of cassia.

5a. Oil of cassia is the lead-free 
volatile oil obtained from the leaves 
or bark of Cinnamomum cassia Bl., 
and contains not less than seventy- 
five (75) per cent, by weight of cin­
namic aldehyde.

6. Cinnamon extract is the flavor­
ing extract prepared from oil of cin­
namon, and contains not less than 
two (2) per cent, by volume of oil of 
cinnamon.

6a. Oil of cinnamon is the lead-free 
volatile oil obtained from the bark of 
the Ceylon cinnamom (Cinnamomum 
zeylanicum Breyne), and contains not 
less than sixty-five (65) per cent, by 
weight of cinnamic aldehyde and not 
more than ten (10) per cent, by 
weight of eugenol.

7. Clove extract is the flavoring ex­
tract prepared from oil of cloves, and 
contains not less than two (2) per 
cent, by volume of oil of cloves.

7a. Oil of cloves is the lead-free 
volatile oil obtained from cloves.

8. Ginger extract is the flavoring 
extract prepared from ginger and con­
tains in each one hundred (100) cubic 
centimeters the alcohol-soluble mat­
ters from not less than twenty (20) 
grams of ginger.

9. Lemon extract is the flavoring 
extract prepared from oil of lem-on, or 
from lemon peel, or both, and con­
tains not less than five (5) per cent, 
by volume of oil of lemon.

9a. Oil of lemon is the volatile oil 
obtained by expression or alcoholic 
solution from the fresh peel of the 
lemon (Citrus limonum L.), has an 
optical rotation (250 C.) of not less 
than -f6o° in a 100-millimeter tube, 
and contains not less than four (4) 
per cent, by weight of citral.

10. Terpeneless extract of lemon is 
the flavoring extract prepared by 
shaking oil of lemon with dilute alco­
hol, or by dissolving terpeneless oil 
of lemon in dilute alcohol, and con­
tains not less than two-tenths (0.2) 
per cent, by weight of citral derived 
from oil of lemon.

10a. Terpeneless oil of lemon is oil 
of lemon from which all or nearly all 
of the terpenes have been removed.

11. Nutmeg extract is the flavoring 
extract prepared from oil of nutmeg, 
and contains not less than two (2) per 
cent, by volume of oil of nutmeg.

11a. Oil of nutmeg is the volatile 
oil obtained from nutmegs.

12. Orange extract is the flavoring 
extract prepared from oil of orange, 
or from orange peel, or both, and con­
tains not less than five (5) per cent, 
by volume of oil of orange.

12a. Oil of orange is the volatile 
oil obtained, by expression or alco­
holic solution, from the fresh peel of 
the orange (Citrus aurantium L.) and 
has an optical rotation (25° C.) of not 
less than -f-95° in a 100-millimeter 
tube.

13. Terpeneless extract of orange 
is the flavoring extract prepared by 
shaking oil of orange with dilute al­
cohol, or by dissolving terpeneless oil 
of orange in dilute alcohol, and cor­
responds in flavoring strength to 
orange extract.

13a. Terpeneless oil of orange is 
oil of orange from which all or nearly 
all of the terpenes have been removed.

14. Peppermint extract is the flav­
oring extract prepared from oil of 
peppermint, or from peppermint, or 
both, and contains not less than three
(3) per cent, by volume of oil of pep­
permint.

14a. Peppermint is the leaves and 
flowering tops of Mentha piperita L.

14b. Oil of peppermint is the vol­
atile oil obtained from peppermint and 
contains not less than fifty (50) per 
cent, by weight of menthol.

15. Rose extract is the flavoring 
extract prepared from otto of roses, 
with or without red rose petals, and 
contains not less than four-tenths 
(0.4) per cent, by volume of otto of 
roses.

15a. Otto of roses is the volatile 
oil obtained from the petals of Rosa 
damascena Mill., R. centifolia L., or R. 
moschata Herrm.

16. Savoy extract is the flavoring 
extract prepared from oil of savory, 
or from savory, or both, and contains 
not less than thirty-five hundredths 
(0.35) Per cent, by volume of oil of 
savory.

16a. Oil of savory is the volatile oil 
obtained from savory.

17. Spearmint extract is the flavor­
ing extract prepared from oil of spear­
mint, or from spearmint, or both, and 
contains not less than three (3) per 
cent, by volume of oil of spearmint.

17a. Spearmint is the leaves and 
flowering tops of Mentha spicata L.

17b. Oil of spearmint is the vola­
tile oil obtained from spearmint.

18. Star anise extract is the flavor­
ing extract prepared from oil of star 
anise, and contains not less than three 
(3) per cent, by volume of oil of star 
anise.

18a. Oil of star anise is the vola­
tile oil distilled from the fruit of the 
star anise (Illicium verum Hook).

19. Sweet basil extract is the flav­
oring extract prepared from oil of 
sweet basil, or from sweet basil, or 
both, and contains not less than one- 
tenth (0.1) per cent, by volume of oil 
of sweet basil.

19a. Sweet basil, basil, is the leaves 
and tops of Ocymum basilicum L.

19b. Oil of sweet basil is the vola­
tile oil obtained from basil.

20. Sweet marjoram extract, mar­
joram extract, is the flavoring extract 
prepared from the oil of marjoram, or 
from marjoram, or both, and contains 
not less than one (1) per cent, by vol­
ume of oil of marjoram.

20a. Oil of marjoram is the vola­
tile oil obtained from marjoram.

21. Thyme extract is the flavoring 
extract prepared from oil of thyme, 
or from thyme, or both, and contains 
not less than two-tenths (0.2) per 
cent, by volume of oil of thyme.

21a. Oil of thyme is the volatile oil 
obtained from thyme.

22. Tonka extract is the flavoring 
extract prepared from tonka bean, 
with or without sugar of glycerin, and 
contains not less than one-tenth (0.1) 
per cent, by weight of coumarin ex­
tracted from the tonka bean, together 
with a corresponding proportion of 
the other soluble matters thereof.

22a. Tonka bean is the seed Cou- 
marouna odorata Aublet (Dipteryx 
odorata (Aubl.) Willd).

23. Vanilla extract is the flavoring 
extract prepared from vanilla bean, 
with or without sugar or glycerin, and 
contains in one hundred (100) cubic 
centimeters the soluble matters from 
not less than ten (10) grams of the 
vanilla bean.

23a. Vanilla bean is the dried, cur­
ed fruit of Vanilla planifolia Andrews.

24. Wintergreen extract is the flav­
oring extract prepared from oil of 
wintergreen, and contains not less 
than three (3) per cent, by volume of 
oil of wintergreen.

24a. Oil of wintergreen is the vol­
atile oil distilled from the leaves of 
the Gaultheria procumbens L.
c. Edible Vegetable Oils and Fats.

1. Olive oil is the oil obtained 
from the sound, mature fruit of the 
cultivated olive tree (Olea europoea 
L.) and subjected to the usual refin­
ing processes; is free from rancidity; 
has a refractive index (25° C.) not 
less. than one and forty-six hundred 
and sixty ten-thousandths (1.4660) and 
not exceeding one and forty-six hun­
dred and eighty ten-thousandths 
(1.4680); and an iodin number not 
less than seventy-nine (79) and not 
exceeding ninety (90).

2. Virgin olive oil is olive oil ob­
tained from the first pressing of care­
fully selected, hand-picked olives.

3- Cotton-seed oil is the oil obtain­
ed from the seeds of cotton plants 
(Gossypium hirsutum L.; G. barba- 
dense L., or G. herbaceum L.) and 
subjected to the usual refining proc­
esses; is free from rancidity; has a 
refractive index (25° C.) not less than 
one and forty-seven hundred ten- 
thousandths (1.4700) and not exceed­
ing one and forty-seven hundred and 
twenty-five ten-thousandths (1.4725); 
and an iodin number not less than 
one hundred and four (104) and not 
exceeding one hundred and ten (no).

4. “Winter-yellow” cotton-seed oil 
is expressed cotton-seed oil from 
which a portion of the stearin has 
been separated by chilling and press­
ure, and has an iodin number not less 
than one hundred and ten (no) and 
not exceeding one hundred and six­
teen (116).

5. Peanut oil, archis oil, earthnut 
oil, is the oil obtained from the pea­
nut (Arachis hypo^aea L ) and sub­
jected to the usual refining process­
es; is free from rancidity; has a re­
fractive index (250 C.) not less than 
one and forty-six hundred and ninety 
ten-thousandths (1.4690) and not ex­
ceeding one and forty-seven hundred 
and seven ten-thousandths (1.4707); 
and an iodin number not less than 
eighty-seven (87) and not exceeding 
one hundred (100).

6. “ Cold-drawn” peanut oil (9) is 
peanut oil obtained by pressure with­
out heating.

7. Sesame oil, gingili oil, teel oil, is 
the oil obtained from the seeds of the 
sesame plants (Sesamum orientale L 
and S. radiatum Schum, and Thonn.) 
and subjected to the usual refining 
processes; is free from rancidity; has 
a refractive index (250 C.) not less 
than one and forty-seven hundred and 
four ten-thousandths (1.4704) and not 
exceeding one and forty-seven hun­
dred and seventeen ten-thousandths 
(1.4717); and an iodin number not less 
than one hundred and three (103) and 
not exceeding one hundred and twelve
( U 2 ) .

8. “ Cold-drawn;’ sesame oil (9) is 
sesame oil obtained by pressure with­
out heating.

9. Poppy seed oil(9) is the oil ob­
tained from the seed of the poppy 
(Papaver somniferum L.) subjected to 
the usual refining processes and free 
from rancidity.

10. White poppy-seed oil, “ cold- 
drawn” poppy-seed oil(9), is poppy­
seed oil of the first pressing without 
heating.

11. Cocoanut oil(9) is the oil ob­
tained from the kernels of the cocoa- 
nut (Cocus nuaifera L.) and subjected 
to the usual refining processes and 
free from rancidity.

12. Cochin oil is cocoanut oil pre­
pared in Cochin (Malabar).

13. Ceylon oil is cocoanut oil pre­
pared in Ceylon.

14. Copra oil is cocoanut oil pre­
pared from copra, the dried kernels of 
cocoanut.

15. Rape-seed oil, colza oil(9), is 
the oil obtained from the seeds of the 
rape plant (Brassica napus L.) and

subjected to the usual refining proc­
esses and free from rancidity.

16. “ Cold-drawn” rape-seed oil(9) 
is rape-seed oil obtained by the first 
pressing without heating.

17. Sunflower oil(9) is the oil ob­
tained from the seeds of the sunflower 
(Hellanthus annuus L.) and subjected 
to the usual refining processes and 
free from rancidity.

18. “ Cold-drawn” sunflower oil(9) 
is sunflower oil obtained by the first 
pressing without heating.

19. Maize oil, corn oil(9), is the 
oil obtained from the germ of the 
maize (Zea mays L.) and subjected 
to the usual refining processes and 
free from rancidity.

20. Cocoa butter, cacao butter, is 
the fat obtained from roasted, sound 
cocoa beans, and subjected to the us­
ual refining processes; is free from 
rancidity; has a refractive index (40° 
C.) not less than one and forty-five 
hundred and sixty-six ten-thousandths 
(1.4566) and not exceeding one and 
forty-five hundred and ninety-eight 
ten-thousandths (1.4598), an iodin 
number not less than thirty-three (33) 
and not exceeding thirty-eight (38); 
and a melting point lower than 30° 
C. nor higher than 35° C.
E. TEA, CO FFEE AND COCOA 

PRODUCTS,
a. Tea.

1. Tea is the leaves and leaf buds 
of different species of Thea, prepared 
by the usual trade processes of fer­
menting, drying and firing; meets the 
provisions of the act of Congress ap­
proved March 2, 1897, and the regu­
lations made in conformity therewith 
(Treasury Department Circular 16, 
February 6, 1905); conforms in va­
riety and place of production to the 
name it bears; and contains not less 
than four (4) nor more than seven (7) 
per cent, of ash.

b. Coffee.
1. Coffee is the seed of Coffea 

arabica L. or Coffea liberica Bull., 
freed from all but a small portion of 
its spermoderm, and conforms in va­
riety and place of production to the 
name it bears.

2. Roasted coffee is coffee which 
by the action of heat has become 
brown and developed its characteris­
tic aroma, and contains not less than 
ten (10) per cent, of fat and not less 
than three (3) per cent, of ash.

c. Cocoa and Cocoa Products.
1. Cocoa beans are the seeds of the 

cacaotree, Theobroma cacao L.
2. Cocoa nibs, cracked cocoa, is the 

roasted, broken cocoa bean freed from 
its shell or husk.

3. Chocolate, plain chocolate, bit­
ter chocolate, chocolate liquor, bitter 
chocolate coatings, is the solid or plas­
tic mass obtained by grinding cocoa 
nibs without the removal of fat or 
other constituents except the germ, 
and contains not more than three (3) 
per cent, of ash insoluble in water, 
three and fifty hundredths (3.50) per 
cent, of crude fiber, and nine (9) per 
cent, of starch, and not less than for­
ty-five (45) per cent, of cocoa fat.

4. Sweet chocolate, sweet choco­
late coatings, is chocolate mixed with 
sugar (sucrose), with or without the 
addition of cocoa butter, spices or 
other flavoring materials, and contains 
in the sugar and fat-free residue no 
higher percentage of either ash, fiber 
or starch than is found in the sugar 
and fat-free residue of chocolate.

5. Cocoa, powdered cocoa, is cocoa 
mixed with sugar (sucrose), and con­
tains not more than sixty (60) per 
cent, of sugar (sucrose), and in the 
sugar and fat-free residue no higher 
percentage of either ash, crude fiber 
or starch than is found in the sugar 
and fat-free residue of chocolate.

F. BEV ERA G ES,
a. Fruit Juices—Fresh, Sweet and 

Fermented.
1. Fresh and 2. Sweet.

(Schedules in preparation.)
3. Fermented Fruit Juices.

1. Wine is the product made by 
the normal alcoholic fermentation of 
the juice of sound, ripe grapes and the 
usual cellar treatment(io), and con­
tains not less than seven (7) nor more
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than sixteen (16) per cent, of alco­
hol, by volume, and, in one hundred 
( ioo) cubic centimeters (20° C.), not | 
more than one-tenth (0.1) gram of 
sodium chlorid nor more than two- 
tenths (0.2) gram of potassium sul­
phate: and for red wine not more than I 
fourteen hundredths (0.14) gram, and | 
for white wine not more than twelve 
hundredths (0.12) gram of volatile 
acids produced by fermentation and 
calculated as acetic acid. Red wine is 
wine containing the red coloring mat- j 
ter of the skins of grapes. White wine 
is wine made from white grapes or | 
the expressed fresh juice of other 1 
grapes.

2. Dry wine is wine in which the 
fermentation of the sugars is practi­
cally complete, and which contains, in 
one hundred ( too) cubic centimeters 
(20° C.), less than one (1) gram of 
sugars and for dry red wine not less 
than sixteen hundredths (0.16) gram 
of grape ash and not less than one 
and six-tenths (1.6) grams of sugar- 
free grape solids, and for dry white 
wine not less than thirteen hundredths 
(0.13) gram of grape ash and not less 
than one and four-tenths (1.4) grams 
of sugar-free grape solids.

3. Fortified dry wine is dry wine 
to which brandy has been added but 
which conforms in all other particu­
lars to the standard of dry wine.

4. Sweet wine is wine in which the 
alcoholic fermentation has been ar­
rested, and which contains in one hun- ] 
dred (100) cubic centimeters (20° C.), 
not less than one (1) gram of sugars, 
and for sweet red wine not less than 
sixteen hundredths (0.16) gram of 
grape ash, and for sweet white wine 
not less than thirteen hundredths I 
(0.13) gram of grape ash.

5. Fortified sweet wine is sweet 
wine to which wine spirits have been 
added. By act of Congress “sweet 
.wine” used for making fortified sweet 
wine and “ wine spirits” used for such 
fortification are defined as follows | 
(sec. 43, Act of October 1, 1890, 26 
Stat., 567, as amended by section 68, 
Act of August 27, 1894, 28 Stat., 509, 
and further amended by Act of Con­
gress approved June 7> 1906): “That 
the wine spirits mentioned in section 
42 of this act is the product resulting 
from the distillation of fermented 
grape juice to which water may have 
been added prior to, during, or after 
fermentation, for the sole purpose of 
facilitating the fermentation and eco­
nomical distillation thereof, and shall 
be held to include the products from 
grapes or their residues, commonly 
known as grape brandy; and the pure 
sweet wine, which may be fortified 
free of tax, as provided in said sec­
tion, is fermented grape juice only, 
and shall contain no other substance 
whatever introduced before, at the 
time of, or after fermentation, except 
as herein expressly provided: and such 
sweet wine shall contain not less than 
four (4) per centum of saccharine 
matter, which saccharine strength may 
be determined by testing with Ball­
ing's saccharometer or must scale 
such sweet wine after the evapora­
tion of the spirits contained therein, 
and restoring the sample tested to 
original volume by addition of water: 
Provided, That the addition of pure 
boiled or condensed grape must or 
pure crystallized cane or beet sugar or 
pure anhydrous sugar to the pure 
grape juice aforesaid, or the ferment­
ed product of such grape juice prior 
to the fermentation provided by this 
Act for the sole purpose of perfecting 
sweet wine according to commercial 
standard, or the addition of water in 
such quantities only as may be neces­
sary in the mechanical operation of 
grape conveyers, crushers and 
the pipes leading to the ferment­
ing tanks shall not be excluded by 
the definition of pure sweet wine 
aforesaid: Provided, however, That 
the cane or beet sugar, or pure anhy­
drous suvar, or water, so used shall 
not in either case be in excess of ten 
(10) per centum of the weight of the 
wine to be fortified under this Act: 
And provided further, That the addi­
tion of water herein authorized shall

be under such regulations and limita­
tions as the Commissioner of Internal 
Revenue, with the approval of the 
Secretary of the Treasury, may from 
time to time prescribe; but in no case 
shall such wines to which water has 
been added be eligible for fortification 
under the provisions of this Act where 
the same, after fermentation and be­
fore fortification, have an alcoholic 
strength of less than five (5) per cen­
tum of their volume.”

6. Sparkling wine is wine in which 
the after part of the fermentation is 
completed in the bottle, the sediment 
being disgorged and its place sup­
plied by wine or sugar liquor, and 
which contains in one hundred (100) 
cubic centimeters (20° C.) not less j 
than twelve-hundredths (0.12) gram of 
grape ash.

7- Modified wine, ameliorated wine, 
corrected wine, is the product made 
by the alcoholic fermentation, with 
the usual cellar treatment, of a mix- j 
cure of the juice of sound, ripe grapes j 
with sugar (sucrose), or a syrup con- j 
tabling not less than sixty-five (65) 1 
per cent, of sugar (sucrose), and in j 
quantity not more than enough to 
raise the alcoholic strength after fer- 
mentation to eleven (11) per cent, by 
volume.

b. Mead, Root Beer, Etc.
(Schedule in preparation.)

c. Malt Liquors.
(Schedule in preparation.)

d. Spirituous Liquors.
(Schedule in preparation.)

e. Carbonated Waters, Etc.
(Schedule in preparation.)

G. VIN EGAR.
1. Vinegar, cider vinegar, apple j 

vinegar is the product made by .the 
alcoholic and subsequent acetous fer- 
mentations of the juice of apples, is 
laevo-rotatory, and contains not less 
than four (4) grams of acetic acid, not 
less than one and six-tenths (1.6) 
grams of apple solids, of which not 
more than fifty (50) per cent, are re-! 
ducing sugars, and not less than twen- | 
ty-five hundredths (0.25) gram of ap-| 
pie ash in one hundred (100) cubic! 
centimeters (20° C.); and the water-- 
soluble ash from one hundred (100) j 
cubic centimeters (20° C.) of the vine­
gar contains not less than ten (10) 
milligrams of phosphoric acid (P(2) 
0(5), and requires not less than thirty 
(30) cubic centimeters of deci-normal j 
acid to neutralize its alkalinity.

2. Wine vinegar, grape vinegar, is \ 
the product made by the alcoholic and | 
subsequent acetous fermentations of 
the juice of grapes and contains, in j 
one hundred (100) cubic centimeters 
(20° C.), not less than four (4) grams 
of acetic acid, not less than one (1) 
gram of grape solids, and not less *

than thirteen hundredths (0.13) gram 
of grape ash.

3. Malt vinegar is the product made 
by the alcoholic and subsequent ace­
tous fermentations, without distilla­
tion of an infusion of barley malt or 
cereals whose starch has been con­
verted by malt, is dextro-rotatory, and 
contains, in one hundred (100) cubic 
centimeters (20° C.), not less than I 
four (4) grams of acetic acid, not less 
than two (2) grams of solids, and not 
less than two-tenths (0.2) gram of 
ash; and the water-soluble ash from 
one hundred (100) cubic centimeters 
acid (P (2) 0(5), and requires not less 
than four (4) cubic centimeters of 
decinormal acid to neutralize its alka­
linity.

4. Sugar vinegar is the product 
made by the alcoholic and subsequent 
acetous fermentations of solutions of 
sugar, syrup, molasses, or refiners’ 
syrup, and contains in one hundred 
(100) cubic centimeters (20° C.), not 
less than four (4) grams of acetic 
acid.

5. Spirit vinegar, distilled vinegar, 
grain vinegar, is the product made by 
the acetous fermentation of dilute dis­
tilled alcohol, and contains, in one 
hundred (100) cubic centimeters (20° 
C.), not less than four (4) grams of 
acetic acid.

III. SALT.
1. Table salt, dairy salt, is fine­

grained crystalline salt containing on 
a water-free basis not more than one 
and four-tenths (1.4) per cent, of cal­
cium sulphate (CaSo(4), nor more 
than five-tentns (0.5) per cent, of cal­
cium and magnesium chlorids (Ca 
CK2) and (MgCl(2), not more than I

A  Nine 
o f Wealth

A well-equipped creamery is 
the best possession any neigh­
borhood in a dairy section 
can possibly have, for the fol­
lowing reasons:

1. It furnishes the farmer 
a constant and profitable mar­
ket for his milk or cream.

2. It relieves the merchant 
from the annoyance and loss 
incident to the purchase and 
sale of dairy butter.

3. It is a profitable invest­
ment for the stockholders.

We erect and equip cream­
eries complete and shall be 
pleased to furnish, on applica­
tion, estimates for new plants 
or for refitting old plants 
which have not been kept up.
We constantly employ en­
gineers, architects and super­
intendents, who are at the 
command of our customers. 
Correspondence solicited.

Hastings Industrial C o. 
Chicago, 111.

U . S . Horse Radish Company
Saginaw, Mich.

Wholesale Manufacturers of

Pure Horse Radish
Don’t knuckle to the devil,

He’ll do you in the end.

Eat “ A S  YO U L I K E  I T ” horse radish, 

Upon it you can depend.

Judson Grocer Qo.
Grand Rapids, Mich,

acts as distributing agent for our well-known and well-worthy

W HITE HOUSE C O F F E E
which is a product of our house we are mighty proud of. It 

will pay you well to handle it—not only in “ skekels” but in 
satisfaction in KNOWING that in Q U ALITY you have the 
“ cream right off the top of the can.” jt  #

Boston--------------- DW INELL-W RIGH T e©.--------------- Chicago
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one-tenth (o.i) per cent, of matters 
insoluble in water.
_ (i) The establishment of proper pe­

riods of time for cold storage is re­
served for future consideration when 
the investigations on this subject, au­
thorized by Congress, are completed.

(2) Suitable containers for keeping 
moist food products such as syrups, 1 
honey, condensed milk, soups, meat 
extracts, meats, manufactured meats 
and undried fruits and vegetables and 
wrappers in contact with food prod­
ucts contain on their surfaces, in con­
tact with the food product, no lead, 
antimony, arsenic, zinc or copper or 
any compounds thereof or any other 
poisonous or injurious substance. If 
the containers are made of tin plate 
they are outside-soldered and the 
plate in one place contains less than 
one hundred and thirteen (113) milli­
grams of tin on a piece five (5) centi­
meters square or one and eight-tenths 
(1.8) grains on a piece two (2) inches 
square.

The inner coating of the containers 
is free from pin holes, blisters and 
cracks.

If the tin plate is lacquered the lac­
quer completely covers the tinned sur­
face within the container and yields 
to the contents of the container no 
lead, antimony, arsenic, zinc or copper 
or any compounds thereof, or any 
other poisonous or injurious sub­
stance.

(3) The subject of sulphurous acid 
in dried fruits is reserved for consid­
eration in connection with the sched­
ule, “ Preservatives and Coloring Mat­
ters.”

(4) Products made with mixtures of 
sugar, glucose and honey, or any two 
thereof, are reserved for future con­
sideration.

(5) Products made with mixtures of 
sugar, glucose and honey, or any two 
thereof, are reserved for future con­
sideration.

(6) Calculated from the total oxy­
gen absorbed by the aqueous extract.

(7) Calculated from the total oxy­
gen absorbed by the aqueous extract.

(,8) The flavoring extracts herein 
described are intended solely for food 
purposes and are not to be confound­
ed with similar preparations described 
in the Pharmacopoeia for medical 
purposes.

(9) The fixing of limits for chemi­
cal and physical properties is reserved 
for future consideration.

( to ) The subject of sulphurous 
acid in wine is reserved for considera­
tion in connection with the schedule, 
"Preservatives and Coloring Matters.”

Preventing Gelatinization of Collo­
dion Com Paint.

This is due in many cases to the 
use of an impure salicylic acid con­
taining traces of a carbolate.

Then again collodion, like some 
other things, improves with age. 
Many druggists report that they have 
great difficulty in dissolving salicylic 
acid in freshly made collodion, but 
that if the collodion is put away for 
a few weeks before adding the acid, 
they then have no further difficulty. 
Of course, it is understood that the 
collodion must be tightly corked and 
kept in a cool place to prevent its 
thickening, by evaporation of the 
solvent.

A very satisfactory collodion for 
corn paint may be made by reducing 
the quantity of pyroxylin in the new 
U. S. Pharmacopoeia from 40 gram­
mes to 30 grammes, and replacing 
the ether with purified acetone.

Gun cotton is explosive under cer­
tain conditions, such as compression, 
etc., and care should be observed in 
handling it. J. Morley.

Laziness is one of the most satis­
factory things pn earth.

M I C H I G A N  T R A D E S M A N
The Price of Good Will.

We get, in a measure, as we give, 
although the giving must be in ad­
vance. The clerk must earn more 
than $10 before he can expect to be 
advanced to $12. So his employer 
must win the good will of the town 
by long, hard effort, before it is be­
stowed, and good will is too valuable 
an asset to be earned cheaply.

Many a man has felt that his loy­
alty to his town has hardly been ap­
preciated just because he had to earn 
appreciation in advance of its being 
given to him. He has subscribed to 
the new industry only to see the ben­
efits of its output go to some suc­
cessful rival. He has made liberal 
church donations and seen the lead­
ers of the churches trade with his 
more aristocratic neighbor. He has 
championed reforms that have been 
turned against his own interests. Has 
voted for improvements that were not 
in his line and only added to his 
taxes. Has encouraged local indus­
tries with his patronage only to be 
underbid by some out-of-town con­
tractor for the next bit of public 
work. He has advertised in the strug­
gling local paper just to help it along 
and hardly gotten a “ thank you” for 
his pains. He has tried to speak 
with due enthusiasm on the attrac­
tions of the place when those that 
are the freshest in his mind are his 
receipts for rent and taxes. But some 
day, when his fire won’t burn and the 
apples are sour, let him think it over 
carefully: how much, after all, he has 
received for what he has given.

The new industry has added much 
to the purchasing power of the town 
and of his customers. No one can 
doubt that the church influence has 
diverted more of the town's wealth 
into legitimate trade circles, into 
houses and homes, than would other­
wise have gone there. Perhaps the 
advertising may seem meager in di­
rect results; is it not something to 
arouse by means of the paper more 
of a local interest in the place; a 
local feeling, local ideas, local dis­
cussions, local trade announcements 
for the perusal of the local public? 
Even the unsuccessful bid may bring 
his existence to the attention of pos­
sible customers of whom he never 
heard.

A great deal of this good will ac­
quisition must ever be of the vapory, 
uncertain value that can not be meas­
ured in pounds and ounces or paid for 
by the yard. Part of its returns con­
sists in the pleasure of the giving; yet 
withal, it is a good investment from 
the business standpoint; one that can 
not be won by gifts of dollars and 
cents alone but requires hard, patient 
effort. A good deal of the gaudy ap­
preciation that seems so glittering in 
the distance is only a tinsel imita­
tion that is purchasable and is very 
different from the solid article that 
only comes through the universal con­
fidence and respect won by honest 
effort, kindly attention and unflinch­
ing loyalty.

The full measure of the importance 
of associations in the industrial world 
will probably not be realized until 
some time in the future, but the im­
portance is there, just the same.

The Latest The Best
The Greatest Family Package Ever Offered 

A Big Advertising Campaign and the Sale of 
Your First Order Guaranteed 

This is What We Offer You in the 
New FAMILY=SIZE PACKAGE of

Quaker Oats
Read th is  Proposition Carefully Then Act Promptly

Quaker Oats is now put up in large size, fam= 
ily packages.

Every Package contains a piece of high grade, 
semi-porcelain china, beautifully decorated with 
gold and wild roses. This china is as far superior 
to ordinary china as Quaker Oats is to ordinary 
Rolled Oats.

Our great National advertising campaign on 
Quaker Oats, which is now running in all the 
standard magazines and street cars, is the most 
extensive ever put behind a cereal product. It is 
sufficient to put Quaker Oats into every home and 
the beautiful china in every package will make our 
advertising doubly effective.

For a short time we will accept, for drop ship­
ment, orders for two cases or more, although our 
usual requirements are for 5 cases as a minimum 
drop shipment order. This makes it easy for every 
dealer to get in at the start.

This proposition is so unusual and so much bet­
ter than any other ever offered in the cereal line 
that we are willing to guarantee the sale of this 
package on your first order. The only condi­
tions of this guarantee are, that your order must be 
placed for shipment before January 1st, 1907 , 
and the goods must be prominently displayed 
in your store.

Quaker Oats is the best known cereal in the world and this is the only 
family package advertised. The price is no more than for the 

ordinary family package of rolled oats.
This will be the fastest selling family package ever known.

Send in your order to-day.

The Quaker Oats Co mp an y
Successor to

The American Cereal Co.
Address—Chicago, U. S. A.

The Old National Bank
Offers depositors great experience, 
convenience and safety, and solicits

Your Patronage 
Your Savings Deposits 
Your Commercial Deposits

Capital, $800,000 Surplus, - $400,000 
Deposits, $5,000,000 Undivided Profits, $150,000

50 Years at No. 1 Canal St.
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V/eckly Market Review of the Prin­
cipal Staples.

Coit

Ginghams—Are in a posit:ion where j
: is absolutely impossible to meet j
he demand It is well for such fab-1
'ics as these that there is a tempor- j
try lull, as jf wil11 give ope:rators a \
-iiance to catch tip with thteir fausi-

tra<
mo

expecte* 
lion so< 
short ti¡

no doubt, be beneficia1 
>ne way—it will give the 
aming spell, if nothing 
ew of the enormous con- 
goods that has been ge­

ntly, it was only to be 
t there would be a reac- 
or later, if only for a 
Buying at that rate can

Dress Goods—The dress good; 
market is hardly as active this week 
a ; formerly. The demand for fine 
woolens has been a little better in 
some respects, so far as duplicates 

, are concerned. But the nine is now 
! coming when they will have to give 
way to the spring season altogether 
Some houses with foreign accounts 
report a very large business this i

not go on forever, nor j* sirable year. One in p; is closed out
that it should. A period Of quiet is on its fancies and fine woolens. No
necessary to give a ba!ance to things. | more orders wi;!1 be received by the
and to* allow sellers to find out where j mills for ia n e v voiles, they having
they are. While it is compar;atively 1 cabled to that effect. Their belief
quiet, it is by no means dull. It is : is that stripes will be the feature.
merely a question of the pass ing 0 1 :; Broadcloths in wines, greens and

being. Buyers had become thor­
oughly frightened, and manifested a 
disposition to buy almost anything, 
at almost any price. Should a reac­
tion set in, much of the stuff would 
undoubtedly be thrown on the market 
to take the first loss, such seeming 
to be the character of the movement. 
However, of the latter possibility
the;re is little cause foir feat-. The con-
ditton is a rea1 one, and prices art
wh ere they are for tllat reason, and
biryers stand a pretty good chance ot
finiding prices 1where they are v/hen
they come back The scarcity of the
Kl)iids and the enormous demand are
res ponsible for the present: condition
of things, and the future, for a 1long
t:mie, offers Htt:!e prospec! of relief.
1 he possibility of some relief for 

gray goods is offered in the know-l­
edge that several hundred additional 
families have been brought in for the 
purpose of starting some of the idle 
machinery.

Heavy Goods—Even the heavy cot- 
lons, about which so many fears were 
entertained because of the dulness of 
the export trade, are selling freely, 
and it looks as if the home consump­
tion would cause them to give a good 
account of themselves, if they are to 
keep pace with the demand. One thing 
which would seem to be a direct con­
tradiction to the statement regarding 
dulness in any line this week is the 
fact that prints have done some of 
their best business within a few days. 
The demand for some other lines 
continues good, but, on the whole, it 
is not so insistent as heretofore.

Gray Goods—Are exceedingly hard 
to get. Anxiety is expressed about 
the future in some respects. The de­
mand has been so enormous and 
seems to be so unlimited that no sat­
isfactory results can be reached in 
the attempt to gauge it. The tendency 
of the purchaser of finished goods 
seems to be, in all branches of 
wearables, toward as sheer fabrics as 
can possibly be secured, hence the de­
mand for fine count goods in cot­
tons. While this will not make any 
difference in yardage, it is bound to 
make a difference in weight, so far as 
raw cotton is concerned, unless per-

browns have sold particular!}' well.
Broadcloths—Have been the reign- 

j ;ng favorite in the buying all along 
| There has, however, been a notice- 
I able lessening of the demand during 
j the past two weeks. This may be 
j but the natural result of the extra 
| large business that has been done 
I for the heavyweight season, or it 
j rnay be otherwise. On the whole,
| they occupy a very favorable posi- 
j tion, and have been the mainstav of 
I the fall season.

Leading Fabrics—Chiffon panamas 
| are also treated with great favor, as 
were the heavier grades in the pres­
ent season. Panamas are genera! 
favorites with womankind for much 
the same reason that voiles claim at­
tention. Their serviceability is fre­
quently remarked by the wearers of 
these fabrics, as is also that of the 
batiste and voile. Voiles are also 
calling for a large amount of atten­
tion, as they have in the past. The 
latter three fabrics seem to be more 
and more taking the form of staples, 
and are fast coming to the point 
where they can be relied upon for 
a certain amount of business at all 
times. Browns seem to have received ! 
the most favor in the higher class 
goods, some shades in broadcloth 
having taken remarkably well. As to 
price popularity, the medium priced 
goods have been in most favor, but 
the tendency now seems to be for 
goods a trifle above medium. As to 
the fabrics themselves, the sheerer 
they are the more they receive the 
favor of the purchaser. My lady her­
self can not find a weave too fine to 
suit her fastidious taste, no matter 
what wearables she may select. 
Lightweight broadcloths will also 
figure in the spring costuming.

Hosiery—So far as the primary 
market is concerned it is positively 
quiet. One very excellent reason for 
this being so is the fact« that the 
trade have nothing to sell. All of 
the best makes have now been sold 
so tightly that further business can 
not be considered for some time. The 
jobbers are still enjoying a large busi­
ness for spring, as the retailers are 
operating extensively just at this 
time. It would, however, be well for

Suspenders
At All Prices

We call your special at­
tention to our line of sus­
penders packed in one pair 

I boxes for the holiday trade, 
a This always proves to be a 

j  ready seller and profitable 
j .  article to handle. Follow- 

J ing are the prices we carry: 
President 1-12 doz boxes - - - $4.25
Regular style fancy 1 -12 doz. boxes - - 4.50
Regular style fancy 1-12 doz. boxes - - 2.25
Regular style fancy dozen boxes at per dozen

$1.25 and 2.00
Extra heavy farmers’ and workmen’s brace

at ‘ " ~ - - $2 25 and 4 50
Extra heavy police and firemen’s brace

a t ...................................... $2.25 and 4.25
Also boys’ goods at 45c, 75c, 90c, $1 . 15 and $1.25 
per dozen.

Look us over.

GRAND RAPIDS DRY GOODS CO.
Exclusively Wholesale Grand Rapids, Mich.

We want your orders 
for these warm durable, 
garments for teamsters 
and others who work out­
side in cold weather.

Our assortment of them 
is full and complete. We 
make a specialty of these 
Heavy Garments and dis­
tribute them in large quan­
tities throughout Central 
and Northern Michigan. 
We own them at the right 
price and are therefore in 
a position to give you 
better values than you 
can find elsewhere.

A Special Leader is a
Corduroy Coat, double 
breasted, heavily lined, 
with wide storm collar 
and pockets bound with 
leather. All sizes from 
36 to 44. Extra value at 
$24 00 per dozen.

Note—These coats are 
well worth $30 00.

The Wm. Barie Dry Goods Co.
Wholesale Dry floods Saginaw, Michigan

Mackinaws 

Mackinaw Pants 

Mackinaw Shirts 

Duck Coats 

Corduroy Coats 

Covert Coats

Reversible 
Corduroy and 

Leather Coats

Sheepskin Vests

Sheepskin Lined 

Duck Coats
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them to restrict themselves in the mat­
ter of sales, for they will find it im­
possible to secure further supplies 
from the mills. As to the fall open­
ings for the coming year, not all are 
yet ready, while on the other hand 
some have been on the road for quite 
a time. Western men in some in­
stances started out the early part of 
this week, which is by all odds much 
earlier than they ever started out be­
fore. They have usually waited un­
til after election, but this year they 
will have been out a week by that 
time. In the matter of prices it is 
generally expected that about a 5 per 
cent, advance will be asked at the 
outset. Buyers have been asking for 
some time now to see the new lines, 
and it is perhaps in response to this 
urging that these sellers are break­
ing their rule and getting out earlier. 
In other instances sellers complain at 
being importuned to show their new 
lines before they are satisfactorily 
placed regarding the deliveries of the 
past season.

Underwear—So far as • selling
agents are concerned, goods for im-. 
mediate shipment are absolutely out 
of the question, as in most instances 
they are withdrawn from sale. Any 
further orders will in all probability 
never be delivered, for the reason that 
more goods have now been sold than 
can be delivered. The mills are tax­
ed to the fullest capacity, and being, 
to such a great degree, short-handed, 
there is very little chance of all of 
the stuff that has been ordered being 
made. Tn most instances the mills 
turn off from these goods to the 
spring goods in a short time now. 
and as a matter of course the time 
to make the balance of the goods is 
very brief. The fact that deliveries 
on this season’s goods are still lag­
ging makes the situation for the sell­
er not a little trying, in view of the 
fact that at the same time he must 
be preparing himself for the opening 
of the next season’s heavyweights.

Sweaters—-The outlook for the 
sweater business is somewhat more 
satisfactory this season than was look­
ed forward to by some dealers. There 
is every reason, to believe that makes 
of a standard nature will find as ready 
a market as at any time in the past, 
and perhaps more so. Last season 
much was heard about sweaters hav 
ing received a “ black eye,” but a close 
inspection of the situation discloses 
the fact that it is rather the cheap 
makes than otherwise that have not 
had the patronage. The best makes 
have sold satisfactorily, and will sell 
satisfactorily. This season many 
goods were offered at lower prices, 
and the consequence was that poor 
deliveries were made, and in some 
cases were so bad that not more than 
50 per cent, of an order was received. 
Those houses that fell to the lure of 
the lower prices were left without 
goods, and this year have signified 
their intention to return to their 
former grades, even if they have to 
pay an advanced price. Of this lat­
ter there is very little doubt whatev­
er. The experience acquired by these 
houses this year is valuable to the 
man who makes good goods, and he 
will reap the benefit" of it this coming 
season. The new lines are not ready

to be shown as yet, but the prospects 
are that they will be in two or three 
weeks at the most. A canvass of 
their trade has revealed a very pleas­
ant outlook, and from the road it 
would seem as though sweaters were 
not altogether passe, by any means.

Dead On To Them.
A statesman, in an argument, had 

turned the tables rather neatly on his 
opponent. Senator Dolliver, in con­
gratulation, said:

“ You remind me of a Fort Dodge
doctor, Dr. X ----- . This gentleman
once had a grave dug for a patient, 
supposed to be dying, who after­
wards recovered, and over this error 
of judgment the doctor was joked for 
many years.

“ Once he attended, in consultation 
with three confreres, another patient. 
This patient really died. After death, 
as the physicians discussed the case 
together, one of them said:

“ ‘Since quick burial is necessary, 
we might inter the body temporarily. 
I understand our brother here has a 
vacant grave on hand.’

“ Dr. X-----  smiled.
“ ‘Yes,’ he said, ‘I believe I am the 

only physician present whose graves 
are not all filled.’ ”

CHILD,HULSWIT&C°.
BANKERS

SECURITIES
D E A L E R S  IN  T H E

BONDS M2 STOCKS
-------  O F -------

Mattoon Gas Light Co.
Laporte Gas Light Co.

Cadillac Gas Light Co. 
Cheboygan Gas Light Co. 

Fort Dodge Light Co.

Inform ation and Prices on 
Application.

CITIZENS. 1999. BELL,42 4 .
M IC H IG A N  T R U S T  BLDG.

H eald=Stevens
Company

HENRY T. HEALD, President 
FORRIS D. STEVENS, Sec’y  and Treasurer

Directors:
H e n r y  T. H eald

C lay  H. H o l l ist e r  Ch a r l e s P . Rood 
F o r r is  D. St e v e n s  Du d le y  E. W a t e r s  
Georg e  T. K en d a l  J o h n  T. By r n e

Representing Bond Dept. 
W il l ia m  Callan  E. J . P alm er

United States Bonds
and other

Investment Securities

201-205 Board of Trade Bldg.

GRAND RAPIDS, MICHIGAN

Streaks and 
Flaws
show more in white goods 
than in any other line of 
dress materials. The drop 
thread or a knot will often 
spoil the sale after you 
have the goods all meas­
ured off, ready to cut.

Dependon 
Dotted Swiss and India 

Linon
are free from imperfections so far as human 
intelligence and mechanical precision can 

make them.
The yarns from which these lines are woven are 

selected with special care— the bleaching process 
through which the woven fabrics go brings out the 
beauty of the designs in pure whiteness. Without 
injuring the wearing qualities, the strength of each 
individual fiber is not impaired in any way during 
the various steps of manufacture.

That is why D E P E N D O N  Dotted Swiss and 
D E P E N D O N  India Linon neither stretch nor shrink 
nor curl up when washed.

That is why you can recommend D E P E N D O N  
Dotted Swiss and D E P E N D O N  India Linon to 
your customers as being the best for the price you 
ask, and when you see our samples for spring, 1907, 
which are now being shown, you 
will agree that we have not over­
drawn the picture.

The D E P E N D O N  Book con­

tains selling plans, special adver­
tising matter, photographsjmd de­

scriptions of effective window dis­
plays— will be off the press in 

about two weeks.

Free for the asking.

JOHN V FARWELLjl 
COMPANY

CHICAGO
John  V. Far w ell Co.,

Chicago
Please send us, free  of cost, the 

DEPENDON book in which you 
outline selling plans fo r DEPEND­
ON merchandise.

Firm  name__________________

A m

%
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Fighting for Freedom from the Organized System of Blackmail

i hi5 r , n al ' bei" g. , Wf g t d agf ’ St the *ip w i"  ' vcntually bmi*  »tom the modification, it not the total eradication of the tioomtr evil 

scales of employes Tn hotels, 'r e s t a n r l t " " 'P u 'l i ln  t T  and“  oth'er “e m i^ f b " ' ‘ pkceT h .v i ^ 0 ? ° ^ « “  ’ °  *° employerS- The wa* e

££&Sr^-fi-iST i^i S hc i . “ ° T us “ °f--*?̂ " L Z
and cars S ’ T b “  "  W'“  b'  read" y S" n lhat ,he p“ bl' '  ls ta c tic a lly  assuming responsibility for the pay rolls in public houses

tip q u S iy  t S  the c t Ssebqr n c e l aV “ f v “ y bi ; t m t L nree „ T T h fd V  " " V “ ! without avail. The man „1,0  refuses ,0
and this with the full knowledge and consent of t h e  • , „  ng room 1S c afged with hostility and he sits alone neglected and forgotten,
treatment. The remedy h ^ lfc o n c e rte d  actiom *  h° telkM1>er lo " h° " '  is payi" *  a which includes reasonable servtce and courteous

Another Universal Language.
As if there were not languages 

enough already to confuse and con­
found the traveler, a California pro­
fessor has invented a new language, 
chiefly of English and Greek, which 
he now is ready to submit to the 
world and with the alleged favorable 
qualification that it has no swear 
words with import more grievous 
than is conveyed by “ Dear me!”  In 
this new tongue a man may converse 
with extreme grace and fluency and 
in good temper, but if he wishes to 
express himself with unparliamen­
tary force he must resort to the old­
er and less polished languages.

A German philosopher character­
ized his own language as important 
for vigorous and forcible speech, the
French as an elegant language for la­

dies, and English as an excellent 
tongue for swearing purposes. Hence 
it may be inferred that the professor 
in his new language has softened his 
selections from the English by blend­
ing them with the Greek in such a 
way as to obviate the difficulty. In­
deed, it is not impossible that he has 
preserved the word “parallelopipe- 
don,”  which so confused the fishwife 
and which may be hurled at an op­
ponent in argument with the tradi­
tional success. Surely no better or 
more purposeful blending of Greek 
and English is possible.

As for “ Dear me,” the expression, 
while somewhat egotistical and self- 
vaunting, may be used without re­
proach in the most refined circles of 
society. For a time it was claimed 
that th$ words were a corruption of

the Italian Dio mio, but etymologists 
now agree that such construction is 
absurd and that no such profane in­
terpretation is possible except through 
the wildest stretch of the liveliest im­
agination. So if the professor has 
chosen to permit the equivalent of this 
mild explosion in his new language it 
will not excite alarm and consterna­
tion even in countries where the in­
habitants are not hardened by the ap­
palling eruptions of Nature.

Further comment on the new Cali­
fornia speech must be deferred until 
later and more conclusive information 
is supplied by the founder. A lan­
guage is not necessarily the crying 
need of the hour because it is impos­
sible to swear therein. Keen and 
searching eyes may discover 300 01 
more words that must be reconstruct­

ed orthographically lest the language 
be suffered to impede and distress 
children. The world is much more 
critical in the beginning of the twen­
tieth century than when the little mis­
understanding developed at Babel.

Girdles Still Here.
After all that has been said and 

done against them, girdles are still 
with us, appearing to-day in a dozen 
new forms (most of us thought the 
whole gamut had been run), from the 
high, swathed effect that takes a 
wonderfully willowy figure to wear, to 
the one which is eloquent of Japanese 
influence.

When the average man makes a 
mistake he tries to justify himself by 
referring to his good intentions.
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Perpetual
Half Fare

Trade Excursions
To Grand Rapids, Mich.

Good Every Day in the Week
The firms and corporations named below, Members of the Grand Rapids Board of Trade, have 

established permanent Every Day Trade Excursions to Grand Rapids and will reimburse Merchants
visiting this city and making purchases aggregating the amount hereinafter stated one-half the amount of 
their railroad fare. All that is necessary for any merchant making purchases of any of the firms named is to 
request a statement of the amount of his purchases in each place where such purchases are made, and if the 
total amount of same is as stated below the Secretary of the Grand Rapids Board of Trade, Board of 
Trade Building, 97-99 Pearl St.,

will pay back in cash to such person one=half actual railroad fare.
Amount of Purchases Required

If jiving within 50 miles purchases made from any member of the following firms aggregate at least...........................$100 00
It iving within 75 miles and over 50, purchases made from any of the following firms aggregate..............................  ic0 00
If living within 100 miles and over 75, purchases made from any of the following firms aggregate............................  200 00
It j*ving within 125 miles and over 100, purchases made from any of the following firms aggregate..............................  250 00
Jf living within 150 miles and over 125, purchases made from any of the following firms aggregate .............................  300 00
I t  jiving within 175 miles and over 150, purchases made from any of the following firms aggregate..............................  350 00

iving W™**.n 200 mi,es a°d over 175, purchases made from any of the following firms aggregate...............................  400 00
If living within 225 miles and over 200, purchases made from any of the following firms aggregate.............................  450 00

iving within 250 miles and over 225, purchases made from any of the following firms aggregate...............................  500 00

Dead Carefllllv iflP Np ITIPC as Purchases made of any other firms will not count toward the amount 
^  J  H I V  i l d l l l C d  of purchases required. Ask for “ Purchaser’s Certificate”  as soon as

you are through buying in each place.

ACCOUNTING
A. H. Morrill A Co.—Kirk 

wood Short Credit Syitem.
AST GLASS 

Doting Art Glass Studio.
BAKERS 

Hill Bakery 
National Biicuit Co.
BELTING AND MILL SUP­

PLIES
Studley A Barclay
BICYCLES AND SPORTING 

GOODS
W. B. Jarvis Co., Lted.
BILLIARD AND POOL TA­

BLES AND BAR FIX­
TURES

Brunswick-Balke-CoUander Co.
BLANK BOOKS, LOOSE LEAF 

SPECIALTIES, OFFICE 
ACOUNTING AND 
FILING SYSTEMS 

Edwardi-Hine Co.
BOOKS, STATIONERY AND 

PAPER
Grand Rapids Stationery Co. 
Grand Rapids Paper Co.
Mills Paper Co.

BREWERS
Grand Rapids Brewing Co.

CARPET SWEEPERS 
Bissel Carpet Sweeper Co.

CARRIAGES 
Brown Sc Sehler Co.
Sherwood Hall Co. Ltd.
CARRIAGE AND WAGON 

HARDWARE 
Sherwood Hall Co. Ltd.

CONFECTIONERS 
A. E. Brooks Sc Co.
Putnam Factory, Nat’l Candy 

Co.
CLOTHING AND KNIT GOODS 
Clapp Clothing Co. 
COMMISSION—FRUiTS, BUT­

TER, EGGS, ETC.
C. D. Crittenden 
E. E. Hewitt 
YuiUe-Zexnurray Co.
CEMENT, LIME AND COAL 
A. Himes 
A. B. Knowlson 
S. A. Morin an Sc Co. 
Wykes-Schroeder Co.

CIGAR MANUFACTURERS 
G. J. Johnson Cigar Co.
Geo. H. Seymour Sc Co.

CROCKERY, HOUSE FUR­
NISHINGS

Leonard Crockery Co.

DRUGS AND DRUG SUN­
DRIES

Hazeltine Sc Perkins Drug Co. 

DRY GOODS
Grand Rapids Dry Goods Co. 
P. Steketee Sc Sons

ELECTRIC SUPPLIES 
M. B. Wheeler Co.

FLAVORING EXTRACTS AND 
PERFUMES

Jennings Manufacturing Co.

GRAIN, FLOUR AND FEED 
Valley City Milling Co.
Voigt Milling Co. 
Wykes-Schroeder. Co.

GROCERS 
Judson Grocer Co.
Lemon Sc Wheeler Co. 
Musselman Grocer Co.
Worden Grocer Co.
The Dettenthaler Market.

HARDWARE 
Foster. Stevens & Co. 
Clark-Rutka-Weaver Co.

HARNESS AND COLLARS 
Brown Sc Sehler Co.
Sherwood Hall Co. Ltd.
HOT WATER—STEAM AND 

BATH HEATERS.
Rapid Heater Co.
LIQUORS, WINES AND MIN­

ERAL WATERS.
The Detten thaler Market. 
MATTRE8SES AND SPRINGS 
H. B. Feather Co.
MEATS AND PROVISIONS. 

The Dettenthaler Market. 
MUSIC AND MUSICAL IN­

STRUMENTS 
Julius A. J. Friedrich 

OILS
Standard OU Co.
PAINTS, OILS AND GLASS 
Goble Bros.
V. C. Glass Sc Paint Co. 
Walter French Glass Co. 
Heystek Sc Canfield Co. 
Pittsburg Plate Glass Co.
PIPE, PUMPS, HEATING AND 

MILL SUPPLIES 
Grand Rapids Supply Co.

SADDLERY HARDWARE 
Brown Sc Sehler Co.
Sherwood Hall Co., Ltd.
PLUMBING AND HEATING 

SUPPLIES
Ferguson Supply Co. Ltd.

READY ROOTING AND ROOF 
*»0 MATERIAL 

H. M. Reynolds Roofing Co. 
SAFES

Tradesman Company
8EEDS AND POULTRY SUP 

PLIES
A. J. Brown Seed Co.
SHOES, RUBBERS AND FIND 

INGS
Herold-Bertsch Shoe Co.
Hirth, Krause Sc Co.
Geo. H. Reeder & Co.
Rindge, Kalmbach, Logie A 

Co. Ltd.
SHOW CASES AND STORE 

FIXTURES
Grand Rapids Fixture Co.

STOVES AND RANGES 
Wormnest Stove Sc Range Co.
TINNERS’ AND ROOFER8’ 

SUPPLIES
Wm. Brummeler A Sons 
W. C. Hopson A Co.
WHOLESALE TOBACCO AND 

CIGARS 
The Woodhouse Co. 
UNDERTAKERS’ SUPPLIES 

Duifee Embalming Fluid Co. 
Powers A Walker Casket Co.

WAGON MAKERS 
Harrison Wagon Co.

WALL FINISH 
Alabastine Co.
Anti-Kalsomine Co.

WALL PAPER 
Heystek Sc Canfield Co.

WHOLESALE FRUITS 
Vinkemulder A Company

If you leave the city without having secured the rebate on your ticket, mail your certificates to the Grand Rapids 
of Trade and the Secretary will remit the amount if sent to him within ten days from date of certificates.

B o a r
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•  FOOL INTERROGATORS.

Idle Questions Challenge the Time 
and Temper.

Strip the world of all its idle, irri­
tating frictions and a day might be­
come as a thousand years in achieve­
ment.

Volumes would not begin to cata­
logue all the possibilities of this 
endless procession of handicapping 
influences. But if within the limita­
tions of this article a few of the 
every-day shortcomings of men in 
this respect may be pointed out or 
suggested, something will have been 
accomplished.

The idle questioner or the quest on 
that is idly vain is in unchallenged 
lead of all its kindred ills, especially in 
the busy life of the great cities. Just 
to that degree that the questioner or 
the question is idle its pernicious con­
sequences pile up, and hamper and 
disturb until the results pass com­
putation.

In salaried time questioner and 
question in idleness cost Chicago 
$1,000,000 a day in the business world. 
They are the great agencies which are 
setting man against contact with his 
fellow man in life's crowded ways. 
They are filling the pension rolls of 
business; they are populating sanitar­
iums and madhouses; they are erect­
ing tombstones and monuments in the 
cemeteries. Worse, if possible, is the 
fact that only the father of the idle 
qestion has the solution of the mat-1 
ter in his idle hands.

The world’s first protest against the 
idle question was the established “ in­
formation bureau." It was a qualified 
success in it sday, but its day is going 
—or gone. From the beginning the 
information window in a great busi­
ness or in a great quasi-public institu­
tion had for its purpose the elimina­
tion of idle questions. The man who 
dealt information was schooled to 
prompt business replies. Prompt busi­
ness answers do not satisfy the idle 
questioner. Were this not a condi­
tion 10,000 information windows 
would not have been established.

Are you, reader, asking questions 
idly or putting idle questions serious­
ly? If so, thou art the man. It is 
worth more than your time to decide 
this serious question for yourself.

You have stopped your fellow man 
in a public thoroughfare and have ask­
ed him how far up or down the way 
is the cross street which you were 
seeking. The quicker and the more 
confident his step the greater faith 
you have pinned to his information. 
But if his answer begins with allow­
ing you five blocks’ margin in reach­
ing your destination, have you not 
sometimes listened idly to his detailed 
squares and landmarks in the hope of 
stopping just such another man four 
blocks farther on and repeating your 
question? You are a public offender 
if you have. You may have cost him 
$i or $i,ooo in time; you may have 
been one of those last straws in the 
nervous breakdown of a day.

Vaguely, somewhere, in answer to 
a question or because of an open ear 
to a suggestion, you have caught a 
questionable but unquestioned state­
ment which concerns your quest. You 
appear at the source of your expected

accurate information and you ask your 
question of one who should know. It 
does not coincide with the statement 
that somebody-, somewhere and at 
some time gave you. At once this 
anticipated answer is disappointing. 
You begin to question with questions 
this last source of likely fact in the 
case. Before you are done you are 
angry and show your indignation. 
The catechised one may be angrier 
than you—but must not show his se­
cret temper which your aggressions 
have wrought. Thou art the man!

You ring the telephone bell in a 
man's office or in the privacy of his 
home. It is a selfish question you 
would ask of him. You know he has 
not the slightest interest in his possi­
ble answer unless it be unselfishly to 
help a fellow man who is in doubt. He 
may be called from urgent business or 
form his privacy and needed rest at 
home. But he answers with a cour­
teous, “ Hello!" Your wasteful preface 
to this selfish question is, “ Hello! 
Who is this?”

Jones, busy office man that he is, 
has told you that Manager Brown is 
out and may be in again at 2 o'clock. 
You re disappointed, naturally. You 
may doubt the truth of Brown's being 
out at all. Finally Jones’ frank re­
plies to further questions assure yon 
tht Brown is not in. He assures you. 
even, that in all honesty he does not 
expect Brown in again until 2 o’clock. 
Then, in your selfish concern, you 
ask if Jones is “ sure” Manager Brown 
will be in on the hour. Here is an­
other possible breaking point on the 
part of Jones. Even Brown himselt, 
who may be not four blocks from his 
office, can not be “sure” of his safe 
arrival there.

The effect of the idle interrogator 
on social and business life is some­
thing tremendous in its aggregate of 
evils. Two minutes or two hours aft­
er he is gone the person suffering 
from his questions may reflect the 
feelings upon the wisest, most unsel­
fish of all his callers. Doing so, too, 
he makes a lasting critic of a house’s 
business methods. He may earn his 
discharge because of the invasion of 
idleness. Or, with shaken, shattered 
nerves, he may go home to his fami­
ly in a mood that makes his coming 
a visitation of evil, rather than the 
pleasure that it might have been.

Everywhere the idle questioner, 
with his insistence, is challenging his 
own intellect and the time and tem­
per of those with whom he distrib­
utes his interrogations. In ordinary 
social intercourse the person asking 
a fool question of friend or acquaint­
ance is embarrassed when he finds 
there is no sane answer to the query 
But the selfish questioner who runs 
amuck in the world, asking right and 
left, and indiscriminately of his fel­
lows, becomes a social renegade 
against which no statutes have been 
framed. You, reader—are you one of 
them? John A. Howland.

Trouble Ahead.
Johnny—I ’ll get even with ma for 

spankin’ me.
Tommy—Aw, what’ll you do?
Johnny—One o’ these days I ’ll ever- 

lastin’ly whale her grandchildren.

How To Outdo Mail Order House 
Competition.

If you will make a new resolution 
to-day, and live up to it, you can do 
a great deal towards holding your 
home business at home and shutting 
out mail order competition, and this 
is the resolution: “ I will no longer 
pay attention to what my customers 
say about my competitors, but will 
cultivate my competitors’ acquaint­
ance myself, so I can use my own 
judgment as to their good and bad 
qualities," says an exchange.

After you have made this resolu­
tion, take this article and show it to 
your fellow merchants, so they will 
understand your position, and you 
will find most of them are ready to 
co-operate with you. A family divid­
ed against itself is worse than no fam­
ily, and the same thing applies to a 
town.

You can do many things toward 
keeping the mail order houses out of 
your territory, all by yourself, but 
with the co-operation of all the mer­
chants in your town you can do many 
more. You have probably wished 
many times that someone else in your 
city would make a move to get a 
better understanding among the trade, 
but you will find that the only way 
to start something of this kind is to 
get right out yourself and talk to the 
balance of the retailers.

Your customers have told you hun­
dreds of things in the past months 
that the other retailers have said 
about you. but you need pay no at­
tention to that, for 99 per cent, of it 
is not true, and the other 1 per cent, 
can be easily explained away. Your 
customers think that it is necessary 
to keep the merchants of your town 
on bad terms with each other in order 
to make competition more fierce. They 
tell you that other merchants are sell- 
mg for less, then they go to the com­
petitor and tell him that you are cut­
ting prices. You will find out all 
these things when you once become 
really acquainted with the other re­
tailers. You will also find they are 
loaded with good ideas about holding 
the home trade at home, and if you 
can only meet at regular intervals you 
will soon be laying plans for the up­
building of your own town, the estab­
lishment of new enterprises, etc., to 
attract trade and furnish employment 
for labor. You can all get together 
on advertising matter which can be 
placed in every house in the country, 
calling attention to the advantages of 
your town as a trading point, as com­
pared with other surrounding towns, 
also telling them what you are doing 
for the people, and what good citizens 
should do for you, so the entire coun­
try can work in harmony and upbuild 
itself, instead of one side trying to 
tear down what the other side builds.

As soon as you can understand each 
other, and find out exactly what is 
needed by the community, you can 
show the people plainly what their 
patronage will do for you and the 
community and what the lack of it 
will do, so they can figure for them­
selves where they will benefit by trad­
ing at home.

They probably complain about the 
lack of variety in your stock, and you 
can show them that the town will

turn itself into one big department 
store, one merchant carrying one line 
and one another, so all their wants 
can be supplied, if they will buy at 
home, but that merchants can not af­
ford to carry large stocks of goods 
unless they sell them, and the home 
patronage is all you have to depend 
upon.

United effort by all your merchants 
will give you a hold on your home 
trade which you have never dreamed 
of obtaining. There is more to be 
made by all clubbing together to build 
up the town and make more trade 
than by each trying to get a little 
business away from the store next 
door by some small trick, and thu  ̂
create a fight to retain present busi­
ness, while other things should be en­
gaging the minds of all.

Remarkable Temperature Obtained 
by English Scientist.

Sir Andrew Noble has reached the 
highest point of temperature in ter­
restrial thermometry. He has ac­
complished this by exploding cordite 
in closed vessels with a resulting 
pressure of 50 tons to the square inch, 
and a temperature of no less than 
5.200 degrees Centrigrade. Sir Wil­
liam Crookes saw that one incidental 
result of this experiment should have 
been the formation of diamond—that 
is, if his calculations were correct. On 
working over the residues of the ex­
plosion chamber he has recently ex­
tracted from them small crystals that 
seem to be veritable diamonds. We 
see, then, that if men can not control 
the conditions that make for large 
diamonds, they at least understand 
them. It is, in all likelihood, a mat­
ter of a comparatively short time 
when the diamond will have been con­
quered as absolutely as the ruby.

With this final temperature of 5,200 
degrees Centigrade we have reached 
the limit of man’s present attainment. 
On looking back we see that every 
step in temperature he has so far 
taken has led him just so far along 
the path of universal conquest—that 
of the absolute conquest which 
he is destined ultimately to make. But 
in this phase of temperature alone he 
still has far to go. We have had evi­
dence from many sources that even 
in the sun, which is_by no means the 
hottest of the heavenly bodies, and 
which yet possesses temperatures that 
transcend anything we know on earth, 
the very elements of matter lie there 
disintegrated into simpler forms. Such 
temperatures are the distant Alpine 
heights ever and ever so much higher 
than the slight ascent to which we 
have so tediously arrived.

Polishes for Brass.
For cleaning hot brass cylinder 

heads and jackets try the following 
recipe:

Sift coal ashes fine and mix with 
kerosene oil to a thick paste; add as 
much air-slaked lime as can be con­
veniently mixed with it. Apply this 
polish to the bright parts, rubbing 
hard: wipe off and polish with dry 
slaked lime.

Whiting and ammonia mixed to a 
paste is another good polish for brass. 
Apply and rtfb dry.
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Send Us Your Orders on

Holiday Goods
A complete exhibition is pre­
sented for your convenient 
and quick selection in our

Large Fall Catalog
Copy for the asking—to dealers only

Whether you need a complete 
stock, or desire only to “fill 
in,” we are prepared to satisfy 
your every want.

Prices are Right and Goods Guaranteed

No time to lose. Send for 
Catalog at once.

Lyon Brothers
fladison, riaiket and flonroe Streets

Chicago
Largest W holesalers of General M erchandise in America 
W e Sell to Dealers Only



20 M I C H I G A N  T R A D E S M A N

Why Wise Women Do Not Discour­
age Proposals.

It frequently is said that no woman 
is justifiable in permitting a man to 
make her a proposal of marriage un­
less she intends in good faith to ac­
cept the offer. When pressed on the 
subject, most of the insistants will al­
low that a young girl may sin in this 
regard through inexperience, but one 
mistake of the kind is all which right­
ly may be excused. The statement, 
however, usually is made by men who 
know nothing of the woman's point 
of view, or by women who have had 
little or no experience in love affairs; 
those who, perchance, have had but 
one lover, whose affection they fully 
and freely have returned, or those 
who, from whatever reason, never 
have been wooed of any man. Well 
versed women of the world are wiser.

The truth is that the code of social 
etiquette between unmarried men and 
women exacts rigidly that no woman 
must assume, however much she may 
hope or suspect, that any man is in 
love with her until he tells her so 
plainly and explicitly by word of 
mouth, or else in writing, “ under his 
own hand and seal.'' The woman who 
says or even implies a refusal of a 
proposal of marriage before such pro­
posal is an actual and tangible fact 
places herself in an equivocal posi­
tion, a position which the man in the 
case easily may render an awkward 
and most unpleasant one. He who, 
tinder such circumstances, can refrain 
from any intimation that her rejection 
of himself, and all that he may have 
to offer, is premature and scarcely 
warranted must be a gentleman in­
deed in his courtesy and self-control.

Nowadays, we have for the. most 
part changed all the rules of love and 
romance which bound our ancestors 
of yore. Love making more often is a 
game than a serious undertaking, a 
game for amusement and one of skill. 
“ All baggage at the risk of the own­
er.” runs the proverb in love as in 
other affairs, and the woman is ex­
pected to be able to take care of her­
self.

“ Many men of many minds,” and 
among them are those who neither 
take themselves nor expect to be tak­
en seriously with regard to a little 
dalliance in love to pass away the 
time. They flirt openly and, intend­
ing no harm, take no shame to them­
selves for deception too transparent 
to attempt to deceive. They frankly 
love the society of agreeable and pret­
ty women, "they possess the art of 
pleasing, and like to exercise it. Nev­
ertheless, they play the game fairly; 
that is, for those who know it. There 
is no poaching, no snare set for the 
unwary, and if harm is done it is be­
cause the women to whom they have 
been courteously attentive and agree­
able have misunderstood them and 
taken too much for granted. And, 
above most things, it behooves a 
woman to bear always in mind the

fact that she must not allow herself 
to misunderstand; that it is never 
safe to take things for granted, nor 
to attach importance to the pretty 

I speeches which all men of the world 
make more or less fluently to all wom- 

: en in society.
j  Neither must it be forgotten that 
I a man may admire and like a woman 
greatly, may take pleasure in her so­
ciety, and seek it undisguisedly, yet 
not be enamored of her nor wish to 
make her his wife. Then, also, a 
man often fancies himself in love and 
goes to the verge of a proposal, to 
change his mind at the last moment, 
before the words which will bind him 
are spoken. And, pray, how is a wom­
an to tell which is which, when to 
warn off. or whom it is safe to in- 

i vite? As an old farmer used to say: 
“ You haven't any right to charge a 
man with intent to trespass because 

i  lie Jeans upon your fence and looks 
I over at your grass and trees.”

There are women who leave the 
men but little to do in the way of 
courtship. Nonetheless, encourage- 

! tnent may be given in modest and 
! womanly fashion. A girl may wear 
i one lover’s flowers in preference to 
those of any other, for example, and 
show her sympathy with his tastes.

I Also, she may accept his escort and 
I receive his attentions graciously, al­
though not eagerly, so as to show 
that they are valued; but, on the other 

] hand, those which she declines from 
less favored admirers should be gently 
and courteously set aside. No wom­
an ever should bestow effusive atten­
tion upon a lover, nor make a parade 
of his devotion to her. It ought not 
to be difficult for any woman of tact 
and delicacy to let a man understand 
whether or no she likes to talk to 
him. It is good for one man to see 
that others are in the running, but the 
girl is not wise to let her feelings lead 
her into discourtesy to any. A woman 
ought to be able to let the man do the 
wooing without assistance, since no 
man likes a woman who openly pur­
sues him, but, on the other hand, she 
ought equally to be capable of cool­
ness, without showing herself either 
haughty or capricious.

When a man is in love with a wom­
an he rarely objects to her allowing 
him to understand that she at least 
is inclined to reciprocate, provided 
that she is careful merely to imply the 
fact, not to blazon it abroad. And 
even although he may not ask her to 
marry him, he is likely all his life to 
regard her with interest because of 
his belief in her own tender senti­
ments for himself; the more if she 
takes the blow standing and utters 
no sound of complaint.

On the other hand, men still more 
rarely forgive any woman who gives 
them clearly to understand that their 
attentions are not desired and who 
make an apparent effort to prevent 
a proposal of marriage upon their 
part. Men do not like to be discour­
aged, and few there be who will not 
like a woman who lets them say their 
say, and declines the honor • gently 
and with tender regret far better than 
her who “ heads them off” and will not 
let them speak of love. There are 
some women with such consummate 
tact as to make stanch friends of all

their rejected suitors, and these inva­
riably are they who sweetly and pa­
tiently listen, and take pains to show 
how highly they appreciate the com­
pliment paid, even although unable 
to accept the gift; who fail not to ad­
mire where they can not love. Be­
sides, many men, and of these some 
of the most virile, like to feel that 
although they may not have gained 
a prize, they have made an effort for 
it. There always is good and suffi­
cient reason to allege why the best 
man does not always win.

Dorothy Dix.

Lighting Gas by Clockwork.
On the stroke of the clock they 

light their streets in Bath, England. 
An automatic gas controller has been 
patented, which reduces the cost of 
public lighting by half. It is said to 
be adaptable to any type of incandes­
cent burner, to fit any lamp, and to 
be instantaneous in its lighting and 
extinguishing. The mechanism con­
sists of a clock which can be so set 
as to light the gas each night and 
extinguish it each morning, so as to 
make an automatic variation of the 
time of lighting and extinguishing, 
according to the calendar. In short, 
by means of a clock the street lights 
rire turned on and off, lighted and ex­
tinguished, at a different minute each 
day throughout the year, according 
to the season. One adjustment a 
year suffices. The controller requires 
no attention save a weekly or bi­
weekly winding.---

About the only sure way to keep 
a secret is to not have a secret.

W e want competent
Apple and Potato Buyers

to correspond with us 
H. ELflER riOSELEY & CO.

504 , 506 , 508 W m . Alden Sm ith  B ldg. 
GRAND R A P ID S, MICH.
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Jennings’ 
Extracts

Made 
of the
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Possible to 

Procure

Sold at
Popular Prices 

Today

Always Guaranteed to Meet 
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•  __________

Jennings M anufacturing Co. 
Owners of

Jennings Flavoring Extract Co. 

Grand Rapids, Mich.
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Franklin Cars for 1907
All models have new, larger and more luxurious bodies, 

larger wheels and longer wheel-bases, without increased weight; 
automatic gear-change, and absolutely quiet engine.

No change whatever has been made in the distinctive 
Franklin engineering, design or construction. Their correct­
ness has been demonstrated during the past season more 
triumphantly than ever. But, in these 1907 models, the abun­
dant, ̂ net, always-available Franklin power, Franklin economy 
and P'ranklin comfort are carried to the highest point.

Type G—Four-Cylinder Light Touring-Car $1,850
Five passengers. 12 “ Franklin horse-power.” Three- 

speed sliding-gear transmission. Shaft drive. 35 miles per 
hour. 1,45° pounds.

The most popular of all family cars. Light, strong, and 
m performance equal to any “ twenty.” The only small four- 
cylinder touring-car made in America.

Type D—Four-Cylinder Touring-Car $2,800
Five passengers. 20 “ Franklin horse-power.” Three- 

speed sliding-gear transmission. Shaft drive 45 miles per 
hour. 1,900 pounds.

The ablest and most luxuriously comfortable on American 
roads of all four-cylinder cars.

Type H—Six-Cylinder Touring-Car $4,000
Seven passengers. 30 “ Franklin horse-power. ” Three- 

speed sliding-gear transmission. Shaft drive. 50 miles per 
hour. 2,400 pounds.

Six-cylinder perfection. An unmatched combination of 
power strength, smoothness, flexible control and light weight.

Write for 1907 catalogue showing above models and shaft- 
driven Runabout, Tandaulet and Limousine.

ADAMS & HART, 47*49 No. Division St.
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How To Manage the Mother-in-Law.

In the majority of divorce, cases 
neither side alleges any great and 
unforgivable offense against the 
other. It is simply a condition of 
friction in the household of matri- 
onimal bonds that have galled and 
chafed until things have become un­
endurable. Tempers have been worn 
to a frazzle. Conversation has 
degenerated to a string of crimina­
tions and recriminations. Bitter 
things have been said. The home 
has become a purgatory of bickering 
and strife and quarrels.

In these domestic cataclysms that 
leave broken hearts and wrecked 
lives in their trail almost invariably 
the storm center is the wife’s mother. 
If you will take the trouble to read 
the reports of such cases you will 
see that in nearly every one the hus­
band says: “We had a happy home 
until my mother-in-law came to live 
w’.th us,” or "We got along all right 
until my wife’s mother began to in­
terfere.”

Nor is this mere masculine preju­
dice against the mother-in-law. If 
you will look about you you will 
scarcely see one harmonious couple 
in which the wife's mother is a 
member of the household, or one dis­
gruntled married pair who live by 
themselves. So undeniable a fact is 
this that we might almost say that 
the way to do away with the divorce 
evil would be to kill off the bride’s 
mother at the wedding.

As this is impossible, and as it is 
equally impossible to cherish the 
fond hope that women will ever 
reach a state of grace in which they 
will have forbearance enough to keep 
their fingers out of their sons-in- 
law's pies, the only thing that is left 
for a man to do is to pick out a 
m.other-in-law whose society he en­
joys, whose housekeeping coincides 
with his own taste, and whose views 
in regard to latch keys, clubs, the 
temperance question and the higher 
life are his own.

For there is no earthly way that 
he can escape the lady in question. 
Her daughter’s house, and eke her 
daughter’s husband's house and all 
it contains are hers, to do with as 
she pleases and upset as much as she 
likes. It is nothing that the poor, 
helpless man pays the bills, and that 
his wife came to him as emptyhanded 
as poor Griselda. Mother-in-law lets 
no such trivial incidents as this 
swerve her from her purpose of mak­
ing over the young people's estab­
lishment on her own Lines, and run­
ning it to suit what she conceives to 
be for their good, irrespective of 
their desires.

If she happens to be a prohibition 
fanatic, she sets her large foot down 
firmly on son-in-law having wine 
with his meals, and a highball for a 
nightcap. ' Tf she disapproves of his 
friends, out they go. If she is a 
churchgoer she chases him to the 
sanctuary at the point of her tongue. 
If she doesn't like his servants, she 
makes things so unpleasant for them 
that they give notice and leave.

As for the man’s expectations of 
being master in his own house, it col­
lapses like a child’s painted toy. He 
is a mere figurehead. Mother-in-law

runs the shop, and he eats what she 
chooses for him to eat, smokes where 
she permits, and fulfills his humble 
destiny by making the money to grat­
ify her wishes.

Naturally, since men are not an­
gels, this state of affairs gives rise to 
endless quarrels. He and mother-in- 
law have it out, and he and wife have 
it out, and in the end, because there 
are two against one, the mother-in- 
law triumphs, and the man, putting 
on his hat, slams the door behind 
him, with remarks that aren’t fit to 
print, and drifts back to his club and 
his old boon companions, and in his 
heart, as in a shroud, lie all the sweet 
dead hopes of the home of which he 
has dreamed—the home that the 
mother-in-law has made impossible 
by her intermeddling.

Of course, there are a few excep­
tions to this rule. There are a few 
women who love their daughters well 
enough to forego the dear delights of 
interfering between them and their 
husbands, and who are heroic enough 
to concede to a son-in-law some 
rights in his own house, but these 
are few and far between, and a man 
has no more right to expect that he 
will draw one of these prizes in the 
matrimonial lottery than he has to 
suppose that he will be struck by 
lightning.

The ordinary man who marries 
may count on a future that will be 
mostly tinctured with mother-in-law, 
and he is foolish, indeed, if he does 
not select the flavor that will be most 
agreeable to his palate. He need not 
think that he will escape it by taking 
his wife away, for there is no land so 
remote but to which excursion tickets 
are sold, and though he should flee 
to the uttermost ends of the earth, 
he would still find what “another 
says” and “ mother thinks” rising up 
at every turn to confront him on his 
own hearthstone.

The only way around this large 
and solid obstacle to domestic happi­
ness is to embrace it with such fervor 
that it ceases to be an obstacle and 
becomes an an ex to one’s pleasures. 
For there is a choice in mothers-in- 
law as there is in everything else in 
life, and it merely requires discretion 
in the selection. There are mothers- 
in-law of every conceivable shade of 
opinion, and any fairly intelligent 
man ought to be able to match him­
self up with one.

In this lies his only safety, for un­
less he marries an orphan he shall 
not escape the mother-in-law or be 
able to contend against her. Fur­
thermore, as the mother-in-law is, so 
shall the girl he marries be at 40, and 
this renders it absolutely indis­
pensable that the mother-in-law 
should be selected with even more 
care than the wife.

Obtaining Power from Sunlight.
A persevering Parisian has concoct­

ed a machine for utilizing the heat 
of the sun for power purposes. It is 
a thermo apparatus for raising fluids. 
The principle is the expansion and 
contraction of gases according to va­
riations of temperature, making use 
of the difference between night and 
day temperatures. A closed vessel 
provided with an inward opening

valve is submerged in a well. Another 
closed vessel of greater capacity is 
placed where the temperature is sub­
ject to variation, for example, in front 
of a wall exposed to the sun, and may 
be surrounded partially by a reflector 
to increase the temperature by radia­
tion. It contains a small reservoir, 
into which any volatile fluid such as 
liquid ammonia may be introduced 
through a cock. A pipe connects the 
two vessels, and another pipe acts 
as a delivery pipe. In operation the 
reservoir cock first is opened, per­
mitting the water to enter through 
the valve in the submerged vessel and 
ascend until it is the same level as 
the water in the well, pressure being 
the same in both vessels. Liquid am­
monia then is sent into the reservoir 
through the cock, which then is shut 
As the day temperature rises the 
pressure of the ammonia gas increases 
and fills the interior of the exposed 
vessel, and the air in the latter is 
forced down into the submerged ves­
sel, the water escaping out of the de- I 
livery pipe. At night, with falling I 
temperature, the ammonia gas press­
ure sinks and thegas liquefies, and in 
consequence of the pressure in the 
Submerged vessel the water in tlu i 
well finds its own level in the sub­
merged vessel, and the next day the 
operation is repeated. This takes 
place daily or whenever the heat of 
the exposed vessel varies.

It frequently happens that a man's 
meanness isn’t noticed until after he 
suddenly acquires a little money. |

The Sanitary "Wall Coating
D eale rs  hand le  A labastine

B e c a u se  i t  is a d v e rt is e d , in d em an d , 
y ie ld s  a  good p ro fit , and  is e a s y  to  se ll , 

P ro p e r ty  O w ners U se  A labastine
B e c a u se  i t  is a  d u ra b le , s a n i ta r y  and 
b e a u tifu l w a ll  c o a t in g , e a s y  to  a p p ly , 
m ixed  w ith  co d w a te r , and  w ith  fu ll 
d ire c t io n s  on e v e r y  p a c k a g e .

Alabastine Company
Grand Rapids, Mich. 105 Water S t., New York

The Proper Word
One’s ideas, like his body, require 

suitable clothing. Well, we are 
tailors in words. It is our busi= 
ness to clothe ideas in proper 
language, and we guarantee a fit.

I f  you have anything to sell and 
{ j need persuasive literature, or 

you have correspondence to 
answer and require results,

Call on or write us.

need circulars, booklets, 
follow-up le tte r s  and 
catalogs.

write business getting lit= 
erature and carry the 
largest line of adv. novelties 

in the state.

The Hallock
Advertising Agency, Ltd.

35 to 39 Monroe St.Grand Rapid*, Michigan
One Thousand Cases in Stock Ready for Shipment

All Sizes—All Styles 
Our fixtures excel in style, construc­
tion and finish. No other factory 
sells as many or can quote you as 
low prices-avail yourself of this 
chance to get your cases promptly. 

Send for our catalogues .

Our new narrow top rail ‘‘C rackerjack’ 
Case No. 42.

Grand Rapids Show Case Company 
Grand Rapids, Mich.

The Largest Show Case Plant in the World

A Gold Brick
is not a very paying invest­
ment as a rule, nor is the 
buying of poor baskets. It 
pays to get the best.

Made from Pounded Ash, 
with strong cross braces on 
either side, this Truck will 
stand up under the hardest 
kind of usage. It is very 
convenient in stores, ware­
houses and factories. Let 
us quote you prices on this 
or any other basket for 
which you may be in 
market.

BALLOU MFG. CO., Belding, Mich.
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I TO ICO

Herman W ile; ® Co.

Clothing

Can Fifty-Cent Neckwear Be Retailed 
Profitably?

A variety of opinion prevails re­
garding the selling of $4-5° neckwear 
for 50 cents. Many New York furn­
ishers appear to be satisfied to pay 
$4.50 for neckwear for which they 
get half a dollar, but it must be re­
membered that they have little or 
nothing to pay for express or freight, 
while a few cut down the cost ten or 
twelve and a half cents per dozen by 
eliminating boxes and having goods 
come in bulk. There is one well 
known firm that has for some time 
made a leader of its 55-cent scarf. If 
has offered a slightly better grade of 
silk, fuller shapes and probably better 
workmanship, at only a very slight ad­
vance. For this quality of cravat 
this firm pays $5.10 net.

This tendency to make a leader of 
50-cent neckwear is common all over 
the country, both in those stores that 
carry only furnishings and in those 
that carry both furnishings and cloth­
ing. The value in a dollar scarf is 
not nearly so great, comparatively 
speaking. The 50-cent neckwear is 
used to attract attention in window 
displays, and there is no desire in a 
great many cases to make a big profit. 
Most dealers are satisfied to make 25 
per cent, or less, because they take 
into consideration the fact that they 
are giving an extra value which may 
prove an advertisement to them and 
result in business in other lines. All 
this is true particularly of clothiers 
and furnishers in New York and the 
Fast. The Western merchant who 
buys in New \ ork has large express 
and freight bills to figure with, and 
it can readily be seen that he might 
take a different view with regard to 
paying $4.50 for 50-cent neckwear. 
What would be 25 per cent, profit to 
the New York retailer would be ma­
terially' less to the Western merchant.

With the New York department 
stores--and to some extent, it may be 
supposed, with department stores 
everywhere—the case is still different. 
More stress is put on profits by the 
department store manager. He wants 
to “ make a showing” and every de­
partment head is anxious to do what 
is expected of him. As a rule, there­
fore. he is not satisfied to sell $4.50 
neckwear at 50 cents, and so he pays 
less or buys cheaper silks, and has 
them made up in $4.50 style, averag­
ing them in with those of better qu^i- 
ty. The department store buyer, even 
in New York, where he does not pay 
express or freight, or pays very lit­
tle, is not content to buy $4.50 stuff 
to sell at half a dollar.

Some manufacturers admit that 
$4-5f> is too much to pay or say that 
the average half-dollar neckwear is 
too good, but according to their view 
the solution of the problem is in the 
hands of the retailer, who has hither­
to demanded too good a tie to sell 
at 50 cents. If the retailer wants to 
pay less than $4-50- 'well and good, 
but he will have to take a poorer

quality silk. In other words ,“it’s up 
to the retailer." If he wants to pay 
$3-75 he can get goods at that price, 
but he can not continue to give the 
exceptional value that many retailers 
are giving unless he pays the full 
price. As a matter of fact, a great 
many manufacturers sell a $4.25 grade. 
With not a few firms this is the reg­
ular price, while others will cut prices 
to that figure.

Said a buyer: “ The number of hous­
es from which it is impossible to buyr 
$4.50 neckwear for less could be num­
bered on the fingers of one hand. All 
manufacturers stand ready to make 
reductions in various ways, but they 
take it out in quality—they have to, 
and there are plenty of ways of doing 
¡t. Then he got down to figures as 
follows:
Average cost of silk. 3 yards to

the dozen, at $1 per yard___$3 00
Interlining, per dozen .................  05
Labels ..............................................  I0
Cutting (estimated) .....................  i0
Boxing ............................................  12
Labor (estimated) .......................  60

If he wants to make his 50-cent cra­
vat line a profitable one, as few do, 
he must buy for less than $4.50. Manu­
facturers naturally, in order to get the 
business of a man of this type, will cut 
prices. It is not a question of wheth­
er they need to or not—they do it, 
and that’s all there is to it. It’s the 
eternal struggle to cut a competitor 
out of an order—a sort of survival 
of the fittest. But the furnishing man 
who knows his business is not fooled 
on the quality—he knows he gets 
what he pays for and no more.—Ap­
parel Gazette.

Rough cost per dozen ........... $3 97
This does not include the commis­

sion of salesmen, which would be at 
least 5 per cent, added, nor office ex­
penses, which would be something. 
The goods are sold for $4.50 less at 
least 6 per cent., and often less 8 per 
cent. It stands to reason that the 
manufacturer must get even by taking 
out quality or otherwise, if he cuts 
the price.

A salesman for a large house says: 
"I am of the opinion that if you put 
the question to manufacturers: ‘Do 
you find it necessary in order to sell 
large buyers to cut your price on your 
$4.50 line? you would find none will­
ing to admit that such was the fact. 
There are so many schemes and sub­
terfuges that they resort to in order 
to cover up their tracks and make it 
appear that they treat everybody 
alike, and charge to all $4.50 for their 
_oods to retail at 50 cents, except it 
be for ties, bows, etc. You see. one 
gives a trade discount, another a re­
bate, while others make a verbal 
agreement to accept a check at the 
rate of $4.25 for $4.50 stuff bought. 
Then they lay great stress on the fact 
that they treat all alike.

“ I have been told of one instance 
where a manufacturer twice a year 
sends to his favored customers his 
personal check made out at the rate 
of 25 cents for every dozen of $4.50 
neckwear purchased from him during 
the preceding six months.” (This is 
substantiated by a buyer who says the 
same proposal was made to him.)

The salesman concluded facetiously:
“ Bret Harte said that the tricks of 

the heathen Chinee were peculiar. 
Were he living to-day, he would say 
that John’s tricks were as nothing 
compared to those being practiced by 
manufacturers of adornments for the 
neck of mankind.”

The crux of the matter, it seems to 
the writer, after a good deal of inter­
viewing and investigation, lies in the 
individual policy of each retailer. If 
he wants to make a leader of the 50- 
cent cravat, as many do, he generally 
is satisfied to pay $4.50 straight, 
knowing that he will get $4.50 value.

A Boy’s Epigram.
Mrs. Russell Sage taught school in 

her youth in Philadelphia, and a Phil­
adelphia woman who was once her 
pupil said the other day:

‘‘I remember Miss Slocum, as she 
was then called—a very intelligent, 
cheerful, industrious young lady and 
a great favorite with all of us.

“ She had a way of hammering home 
an idea with an apt anecdote that we 
girls enjoyed hugely.

“One day in impressing on us the 
importance of perseverance, she said 
that she knew a little boy who was 
a remarkably fine skater. She watch­
ed the youngster one winter after­
noon do the front and back roll, the 
grapevine, the glide and other feats of 
tremendous difficulty, and finally, 
overcome with enthusiasm, she patted I 
him on the back and said:

“ 'How on earth at your age did you 
learn to skate so magnificently?’

By getting up every time I fell 
down, was the boy’s simple answer.”

The “ Ideal” Qirl in 
Uniform Overalls

All the Improvements
Write for Samples
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High Schools Thwart Nature’s Law.

How the high school interferes 
with the laws of nature is well seen 
in several recent studies which show 
that a large percentage of girls act­
ually wish they had been born boys, 
and the ideals and tastes of many 
more are increasingly masculine. 
This has led to the fear that we are 
slowly “ developing a female sex with­
out the female character.” More 
than half of the girls in Chamber’s 
study chose male ideals. “ Femin­
inity,”  he says, “ seems on the verge 
of extinction.” The reactions against 
the old restraint have gone so far 
that the ideals of a girl are at vari­
ance with the interests of the race. 
She often wants identical education, 
and regards any effort to differentiate 
as involving danger of relapse to old 
conditions. Now, without womanly 
ideals the female character is threat­
ened with disintegration. Again, in 
the rapid feminization of our schools 
the woman teacher gives free rein to 
whatever masculine ideals she may 
have, sometimes as if she uncon­
sciously felt that, as male teachers 
were becoming extinct, she must 
cultivate a ¡bisexual character.

By association with boys, girls, 
even if they are not roughened in 
manners, have less tendency to de­
velop the distinctively feminine quali­
ties, to be less proud and conscious 
of the grace and charm of ideal young 
womanhood, which is the most at­
tractive and stimulating thing on 
earth to men. They are a little lack­
ing in respect for their own sex as 
such and do not feel its full dignity.

Sexual selection shows that there is 
a sense in which woman has made 
man by bestowing the unique stim­
ulus of her approval upon those qual­
ities which she deems best. Perhaps 
her chief responsibility in the pre­
nuptial stage is to thus praise aright. 
It is said that association with boys 
makes the high school girl less emo­
tional, impulsive, romantic, her con­
duct more thoughtful, her life more 
regular. If so, this I hold to be 
bad. The consensus of women teach­
ers to the contrary notwithstanding, 
I urge that there is something wrong 
with the girl tin the middle “ teens” 
who is not gushy, sentimental, ro­
mantic, at least at times, but who has 
developed in manner and soul the re­
pose and poise that “mark the cast 
of Vere de Vere.”

It is said that the presence of girls 
is humanizing for boys; but 1 insist 
that there is something wrong with 
a boy of this age who can be truly 
called “a perfect gentleman.” If he 
is not a milksop, a lady boy, or a 
sneak, he is morally precocious. This 
pin-feather age ought to be—I don’t 
quite like to say a little rowdyish and 
barbaric—but certainly uncouth, rude, 
recalcitrant to prim conventionalities; 
or else vigor is sacrificed to form. 
True virility at this stage of life does 
not normally take a high polish. A 
blind, but strong and right, instinct, 
ripened through millennia, now im­
pels the boy to get away in certain 
respects from both girls and women, 
be they sisters, schoolmates, mothers, 
or women teachers’ and if he does 
not actually leave school where their

influence predominates, one of two 
things is likely to happen: either he 
suffers subtle eviration, and his mas­
culinity swerves from its proper or­
bit: or else his reaction to femininity 
is excessive toward coarseness, per­
haps vulgarity, or he loses due 
respect for women from being held 
to too close quarters with them. 
Thus the boy forced to see too much 
of girls is sure to lose something, 
either by excess of defect, from the 
raw material of his manhood.

Again, not only does the girl far 
more often end her education with 
high school than the boy, and not 
only does he graduate younger at 
the same age and is more immature 
than she, but, save only in prep­
aration for teaching, the boy must 
win his livelihood by what he gets in 
college. Sooner or later he realizes 
that he must acquire a knowledge 
that is practical and can be put to 
work. Purely humanistic and culture 
studies more often are the end to 
her, while for him they are not so 
much a means as a beginning. The 
higher education for women at its 
best is general, and for man it must 
more often culminate in a specialty. 
In the latter the boy often has his 
first genuine intellectual awakening, 
such as the girl had earlier found in 
literature, art, language, history. A 
man is uneducated today who is not 
a master in some field, small though 
it be. He must reach the frontier at 
some point, know what it is to exer­
cise the power of original thought 
and research, to be an authority and 
not an echo. Girls acquire, appro­

priate, accept authority, but by the 
general testimony of teachers they 
are inferior and go to pieces when 
texts are laid aside and they are 
thrown upon their own powers. It is 
just this that evokes the best that is 
in a boy. G. Stanley Hall.

Personality in Selling.
Personality may be described as the 

sum total of one’s characteristics, and 
is undoubtedly a feature which tells 
very strongly either for or against the 
person who exhibits it. Personality 
may no doubt be cultivated, and the 
salesman's efiforts should always be 
directed towards cultivating a pleas­
ing personality. The trouble some­
times is that people do not appear to 
know just what to cultivate. Proba­
bly very few would willfully cultivate 
an unpleasant or offensive personality. 
Just as there are people who are color 
blind, or are lacking in appreciation 
of musical harmony, so we have peo­
ple who can not be brought to a real­
ization of their deficiencies in this re­
spect, and who let these unpleasant 
personalities dominate them to the 
exclusion of the better.

The salesman who is gifted with 
sufficient self-appreciation to look 
back upon a failure to sell and recog­
nize that the fault was his own, and 
just where his personality was at 
fault, is almost sure to succeed, that 
is, if he possesses force of character 
enough to make the necessary cor­
rection and cultivate the deficient 
faculty.

Charity and piety are not always 
on speakable terms.

Pleased Customers Are Your Best Advertisements
Build Up Your Reputation On Butter

Stop digging butter out of a tub. Don’t sell somebody's brand of butter when you can 
sell your own and at a greater profit and more satisfaction to your customers. Use the

Kuttowait Butter Cutter System
Display and Advertise Your Own Brand—They Do.

Detroit, Mich., May 26, 1906.
W e are pleased to say that the cutter is most satisfactory, as it is a saving 

to us both in time and money. W e are making all our own prints with it and 
sell them at the same price as those we formerly bought for a cent a pound 
more. W e sell better butter, too, as we cut it directly from the solid tub, which 
gives it a better keeping quality. T he S tra n d  C ompany,

B y Sidney R. Dixon.

The Kuttowait Guarantees You Against Loss Through Carelessness or Waste.
Let Us Prove It.

Kuttowait Butter Cutter Company
68-70 North Jefferson St. Chicago, Illinois
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EX TO L YOUR MERITS.

Why People Are Suspicious of the 
Unknown.

A line of goods may have ioo per 
cent, merit and yet not sell as quick­
ly as a line possessing but 75 pei 
cent, merit which is extensively adver­
tised. Why? People are suspicious 
of the unknown and prefer to buy 
that of which they have read or heard" 
something good. And it is just as 
true that the more favorably a clerk, 
salesman, or small manufacturer is 
known the better will be the chances 
for headway.

A worker’s capital is chiefly him­
self, the brains with which nature has 
endowed him, the stock of knowledge 
and experience he has accumulated 
plus his reputation. Most employes 
find it difficult to get together a large 
bank account. Their main stock in 
trade consists in ability to earn 
money.

A twentieth century business world 
saying reads: If a man has an excel­
lent proposition and advertises it well 
the world will soon make a well paved 
road to his place of business. A cer­
tain bishop once wisely remarked that 
one secret of success was doing a 
thing well and then getting it well 
talked about.

In a big office is it the retiring, 
bashful, self-effacing worker who gets 
promoted when the headship of a 
department becomes vacant? The 
chances are that some man of lesser 
ability, who, however, possessed the 
art of making a great noise about 
everything remarkable he has done 
and is going to do, will get the job. 
Unless a man asserts himself he will 
find few people willing to boost his 
stock or even give him the smallest 
ci edit for the good work he does. 
The race nowadays is not only to the 
strong but to the man who recog­
nizes his strength and refuses to be 
effaced.

The man who is “ backward about 
coming forward’’ and finds it hard 
to cure himself of a shy and retiring 
disposition should certainly study ad­
vertising. He will never find that a 
good advertising man hides his light 
under a bushel. He gets out into the 
open, proclaims his merits far and 
wide, and labels himself as the man 
who did things for such and such 
firms. If he is advertising certain 
products, does he put in large type 
the disadvantages of the proposition? 
No! You never hear of them: but he 
does use type inches high often to 
make known the merits of the wares 
he is selling.

If an advertising man discovers 
some new virtue in the proposition 
he is advertising he at once hurries 
it into print. That new virtue con­
stitutes an asset worth dollars and 
cents when the public gets to be 
aware of it. Not long ago a certain 
railroad advertised their berths as be­
ing superior to those of other lines, 
and the publicity put out brought 
them so much increased business that 
the other lines protested they would 
have to stop advertising in this fash­
ion. Now the truth is that the berths 
of the road who advertised for years 
had been better than those on most 
other lines, but the company was ig­

norant of the advertising value of the 
fact until a lucky inspiration seized 
the advertising manager.

A man wants to search himself dil­
igent 1 y, find out his strong points and 
let the world know about them. It 
never pays a worker to depreciate 
himself or his abilities when talking 
with the representatives of other 
firms. "Tve heard a good deal as to 
the talents of young So-and-So," 
many an employer remarks, “and real- 
13’, I think, I 11 give him a show with 
this company.” The man who is al­
ways in the dumps and never lets the 
fact be known that he has made a 
ten strike for the firm he is with—it 
at times he is remarkably successful 
in doing certain things—will not gain 
much of a reputation outside his own 
office. “ Our President said he never 
heard of you and knows nothing at 
all about you,” said the head of a de­
partment in a railroad company to a 
man who had done a lot of good work 
but had been so modest that he had 
never gotten himself talked about 
among the crowd of railroad men 
who are supposed to be acquainted 
with all the high grade freight so­
licitors in Chicago. This was the 
sob* cause of the poor fellow's turn­
down. The President had never 
heard about him ,and didn't want an 
unknown man.

“ See that little fellow there in the 
loud suit? was the remark passed 
to the writer some time ago when 
in New York. “Well, that’s Blank’s 
best traveling man. Why, that fel­
low went on the road three weeks 
ago and after two days? solicitat'on 
of business got fifteen carloads of 
stuff for Hongkong.” Who put the 
fact into circulation? Did Blank Co. 
circulate the rumor and give their 
small traveling man this shining pres­
tige? No! The>r were far too busy. 
The little man in the loud suit, how-

[ ever, had quietly organized a lunch 
party of several well known shipping 
men and had—of course it was pure 
accident—let the thing slip out. The 
result was that Blank s small traveler 
left his firm a short time ago to ac­
cept a much better position with a 
larger firm. And the new firm took 
him mainly on the strength of a repu­
tation which caused most shipping 
men to gaze at him with a respect 
which bordered on adoration. Of 
course, the little stocky man in the 
loud suit was a good business getter, 
but he would never have climbed- so 
well had he been cursed with the 
foolish notion of effacing himself and 
his exploits.

There is no truer saying than that 
the world takes a man at his own 
valuation. Some time ago a man 
who had been in charge of the ad­
vertising department of a country 
store and who had made himself a 
thorough master of advertising in all 
its branches heard of a vacancy as 
advertising manager in a large de­
partment store in Chicago. His sam­
ples of work were good and pleased 
the head of the concern, but when it 
came to a matter of salary he found I 
it hard to get a proper figure for his 
services.

As the advertising man came from 
the country the “boss” thought he 
would get him cheap. “ How much do 
you want?” he queried. “ Eighty dol­
lars per week, sir; and I ’m worth 
every cent of that sum.” “ But,” was 
the incredulous rejoinder, “ how much 
have you been getting? You can't 
have been receiving half the figure 
named.” “ Never mind, sir,” replied 
the youth, who knew his value. “ T 
know Pm worth $80 per week to you 
if I can hold down this job success- 
full3’. and T respectfully submit it 
doesn’t really matter what salarv T

have ben receiving.” The old man 
was so pleased by this display ot 
nerve and the evident ability of the 
applicant to hold his own that he 
gave him the salary mentioned, and 
the advertising man made a brilliant 
success in his new position.

Many and many a worker actually 
loses a prospectively good position 
through placing too small a value on 
his services. A good employer noi 
only wants a good man, lie often 
wants a man who knows he is 
good man. In one firm in New York 
a would-be employe is instantly turn 
ed down if he asks for too small a 
salary. The firm, rightly or wrongly, 
believes that if a man does not know 
how to look after his own interests 
and put a fair estimate on his ability 
he would not make a high grade em­
ploye for them. If a man asks a 
salary evidently too small in propor­
tion to the position vacant, the em­
ployer gets skeptical right away as 
to the worker’s ability. Besides, it's 
a well known fact that it's a great 
deal easier to lower a figure than to 
raise it. An employer will frequently 
argue and remonstrate with a man 
who wants a big salary. He feels 
sure if he were not a high grade man 
he wouldn’t ask a high grade salary.

Of course it is necessary for a man 
to have the qualifications for the po­
sition he seeks, but there are scores 
and scores of men who, although pos­
sessing high ability, are elbowed aside 
by men of inferior talents who have 
an unlimited amount of belief in 
themselves. Frequently it is neces­
sary for a man of false modesty to 
take himself severely to task to cure 
himself of his idiotic tendency to 
lose nis nerve when he most needs 
it. Some time ago the case came 
up of a man who was a first class 
accountant and could speak several 
languages. Notwithstanding this fact. 
he could not secure a good position

The Trade can Trust any promise made 
in the name of SAPOLIO; and, therefore, 
there need be no hesitation about stocking

HAND SAPOLIO
It is boldly advertised, and 
will both sell and satisfy.

. n J ! T  c^ b leT T  “  C l i n  hef “ U°‘le8S
C . U  th e dealer the sam e a s regular SAPOLIO. but aheuld be .o ld  a t W  c u t .  per cake.
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One of his relatives who knew of his 
fault took him to task—telling hint 
he was far too modest. “ When you 
are asked whether you are a first 
class accountant don't say you have 
done so and so and your record shows 
you are a good man. Make the as­
sertion boldly, straightforwardly, and 
without qualification, that you are one 
of the best in the business. Go into 
a man s office with the feeling that 
you arc more than equal to the work, 
and by hook or crook make the pros­
pective employer feel that he is speak­
ing to no ordinary man.” The ac­
countant took this advice to heart and 
had a severe “ row with himself” for 
being so modest. Shortly afterwards, 
through altering his demeanor and 
boosting himself in his own esti­
mation, he made a ten strike and se­
cured a position at a high salary. He 
made good.

Even a hesitating, halting address 
will often convince a prospective em­
ployer that the man has not the neces­
sary qualifications. The other day 
the writer was sitting in the office ot 
a business man and a boy came in­
to the office. He was timid, hesitat­
ing, and backward in his address. 
After managing to say in the course 
of three or four minutes that he was 
after a position the firm had adver­
tised he was sharply dismissed as n.ot 
suitable for the job. The business 
man turned to the writer and said:
I don’t want such a boy round here. 

He wouldn t succeed. 1 want a youth 
who believes in himself and can speak 
up about his merits. If I sent him 
out on an errand he would likely be 
just as backward in asserting himself 
¡n a strange office and getting atten­
tion as he was in asking for a job 
here.”

Every advertising man knows the 
value of prestige. What is the mean­
ing of that magical word? The defini­
tion of advertising by a well known 
advertising man incidentally throws 
a good light on the inner meaning of 
the word: “Advertising is influencing 
the minds of people. It is making 
others think as you desire. It means 
utilizing all those forces which pro­
duce impressions and crystallize opin­
ions. It is the creating of prestige— 
that quality which causes others to 
accept a statement without question.” 

Certain firms and individuals have 
acquired a first class reputation for 
doing things particularly well. Where 
did they acquire their renown? Often 
through doing things particularly 
well and making big successes, but 
not seldom a careful investigation will 
disclose the fact that they were by 
no means backward in letting other 
people know of their merits. It rarely 
if ever pays the worker to efface 
himself and slink back into the 
shade. If he does anything particu­
larly well he should do his utmost to 
see that he gets the proper amount 
of credit for it. Firms employ book­
keepers who must never overlook 
posting the smallest asset to the cred­
it side of the ledgers. In the life of 
the ordinary individual if he doesn't 
post his assets: himself to his own 
credit he will find mighty few peo­
ple who are willing to do it for him.

Publish abroad, therefore, your 
merits and worth—if you have any.

25
Extol your ability in certain lines, if 
you have the goods with you. In thi 
world if you are not careful people 
will write your merits in water and 
your faults in bronze.” It’s up to you. 
through judicious advertising, to 
change the reading of the quotation 
'Shout out loud and strong what you 
have done and what you can do. Let 
others discover your faults and weak­
nesses. There are plenty of “knock­
ers ’ who will make known your de­
ficiencies. Put the balance in your 
favor by blowing your own trumpet 
to good advantage. No man or wom­
an of sense will think the worse of 
you for doing it. George Brett.

Mark Goods Explicitly To Avoid 
Mistakes.

Written for the Tradesman.
"I was both angry and chagrined 

the other day, ’ said a lady who is 
one of the proper-precise-sort of per­
sons.

"I went into a large store to look 
at ready made suits. I needed a va­
riety of little articles besides, so as 
I strolled in the direction of the suit 
department I was keeping my eye 
open to buying opportunities along 
those necessary lines.

Handkerchiefs! The very things, 
among a number of others, that 1 
must purchase. So I stopped to get 
some, as long as 1 was right where 
they were kept in the store.

“The re was a long narrow counter 
that ran midway of the wide ones 
at either side. On this were display­
ed hundreds of handkerchiefs. They 
were bunched into departments, with 
upright cards between them. The 
first section towards the door had 
at its farther end the mark, '25c.’ As 
there was no card at the first end 
of the counter, one’s natural thought 
was that the first section articles were 
all to be sold at 25c. There was no 
clerk near me, but there was one a 
ways down the aisle. To save time 
I selected a dozen from the section 
nearest the door, laid them together, 
took out $3 from my money bag and, 
walking down to the girl, asked her 
;f she would please do up that pile 
of handkerchiefs I had picked out, 
and here was the money for the same.

“ She examined them critically and 
said:

“Where je pick ’em frum?'
"'From  this first section,’ I answer­

ed. ‘right in front of where it says

‘ ‘Well, yer in th' wrong pew. thet's 
said she. ‘These is 50 cents.’ 

‘ ‘How does that come about?' 1 
asked.

‘ 'Dunno,' she said, tossing her head 
indifferently. ‘Anyway these is 50 
centers.'

‘‘ ‘ If these are 50 cents they ought,' 
I asserted, ‘to be labeled as such, the 
same as you have all the others 
marked.’

“The girl shrugged her shoulders 
and stood looking away while wait­
ing for me to stop talking about it.

“ I had to have as many handker­
chiefs as T had put in the pile, so I 
was obliged to forego the pleasure 
of the pretty ones I had laid aside 
and take the 25- cent quality. Nat­
urally, I didn’t like them nearly so 
well as the more expensive ones, and

in carrying them since I ’ve felt mad 
inside every time I looked at them.

“Of course that store had a right 
to sell its stuff for what it wanted 
to; but I thought 1 was getting such 
an elegant bargain for 25 cents, and 
then to have to come down and take 
something half as good for the same 
price—well, I couldn’t help feeling 
cheated, that’s all. And ever since, 
whenever I enter that store I can’t 
help thinking of my disappointment 
over those handkerchiefs, and that 
makes me dislike the whole store. If 
they marked all the other handker­
chiefs on a counter thirty feet long, 
they were misleading the public in 
not placarding the first section and 
in leaving people to infer that the 
first card in the list belonged to the 
first bunch of goods.

"The matter was a small one, but 
the intent was evidently there to de­
ceive, and the circumstance, as it 
effected my pocketbook, rankles.”

Polly.

Was in the Wrong Church.
An absent-minded woman one Sun­

day morning walked into church, took 
1 front seat and joined in the service 
vigorously. Then the collection bas­
ket was passed to her, and, putting 
1 coin into it, she looked about. She 
cast glances in every direction, her 
mind cleared, and an expression of 
imuscment overspread her face. She 
got up. She hurried down the aisle. 
She overtook the man with the col­
lection basket. “ I ’m in the wrong 
church,” she whispered, and taking 

ut the coin she had put in she bur­
ied forth.

Gillett’s
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STORE INSURANCE.

Why Insurance Should Be Under 
Government Control.

The Legislature of Illinois at its 
last session instructed the Governor 
to appoint a commission of five men 
to serve without compensation and 
to bring before the next Legislature 
a draft of a law “providing a plan for 
industrial insurance and working- 
men’s old age pensions for consider­
ation and action by the members of 
the Forty-fifth general assembly.’’ 
This instruction brings the subject 
within the field of practical politics. 
Already the Legislature of Massa­
chusetts has considered several bills 
on this subject and deferred action. 
Congress has had the matter called 
to its attention in various forms. It 
was inevitable that a movement 
which has been promoted by all other 
great nations should at last receive 
consideration in our land, which, in 
the pride of youth and often ex­
tremely provincial in legal traditions 
and rank individualism, has ignored 
some of the first demands of modern 
industrial conditions and left the ill 
paid workmen to bear the heaviest 
load of social progress. This strong 
assertion and several of those which 
follow rest upon evidence familiar to 
those who have studied the matter on 
the European side; but the body of 
facts cannot be given here. In W il­
loughby s book on Workingmen’s In­
surance the methods in different 
countries may be studied. The fun­
damental principle of industrial in­
surance is this, that the efficiency and 
well being of workmen is a national 
interest, and that insurance is neces­
sary to maintain health, vigor, and 
moral progress.

The Supreme Court admirably has 
stated the principle to the decision of 
the case of Holden vs. Hardy: “ If 
it be within the power of a Legis­
lature to adopt such means for the 
protection of the lives of its citizens, 
it is difficult to see why precautions 
may not also be adopted for the 
protection of their health and morals. 
*. * * The whole is no greater than 
the sum of all the parts, and when 
the individual.health, safety, and wel­
fare are sacrificed or neglected, the 
State must suffer.”

It is easy to demonstrate that un­
insured workmen, being at a disad­
vantage in comparison with em­
ployers in making a contract, are ex­
posed to dangers, disease, moral 
perils and premature decay, that their 
lives are harassed with avoidable anx­
ieties, that accident and sickness are 
more frequent and fatal with them 
than if they were protected as well to 
do people are protected. We there­
fore may expect to see, with the in­
creasing complications of modern in­
dustry, and the increasing dangers of 
uninsured wage earners and their 
families, that legislatures will come 
to their aid. as Germany, Austria, 
France, Italy, England, and other 
great nations have done already. As 
the Supreme court said, in the opin­
ion cited: “ In view of the fact that, 
from the day Magna Charta was 
signed to the present moment, amend­
ments to the structure of the law 
have been made with increasing fre­

quency, it is impossible to suppose 
that they will not continue, and the 
law be forced to adapt itself to new 
conditions of society, and particularly 
to the new relations between em­
ployers and employed, as they arise.” 
Even if workmen were willing to 
neglect their duty to protect their 
families from starvation in times 
when they are thrown out of employ­
ment through sickness, accident, old 
age, or invalidism, the highest court 
declares in principle that they ought 
not to be permitted to do so, since 
the effect of their neglect will be felt 
in the social burdens of poor relief 
and crime to the tenth generation.

Self-interest has been found suf­
ficient to secure repairs of machinery 
and plant, and the cost of their up­
keep is borne by the producers, since 
it is charged with other costs of pro­
duction in the price of the product 
sold. But in no nation in all history 
has self-interest been found adequate 
to provide for the upkeep of laborers, 
the second great economic factor in 
the production of goods, and that 
which, even before capital and after 
nature, is essential. But the repairs 
of human instruments of production 
are more vital to social welfare than 
even replacement of worn machinery, 
for a machine quickly is created out 
of raw material, but a good work­
man is the product of generations of 
slow and costly culture, training and 
care.

It is well known that Germany re­
cently has forged ahead to take a 
place in the front rank of modern 
manufacture and commerce, and to 
rival England itself in her own lines 
of superiority. The two chief causes 
are her universal science and her 
social policy of care for workmen. 
Dawson cites a recent speech in the 
Reichstag by Count Posadowsky: "If 
Germany has just experienced a vast 
industrial expansion equaled by no 
other country in the world during the 
the same time, it chiefly is due to the 
efficiency of its workers. But this 
efficiency must inevitably have suf­
fered had we not secured to our 
working classes, by the social legis­
lation of recent years, a tolerable 
standard of life, and had we not, so 
far as possible, guaranteed their 
physicial health.”

It was argued a few years ago in 
Massachusetts by business men that 
if the employers were obliged to in­
sure their employes against loss by 
industrial accident they could not 
compete with employers of other 
states who had no such burden to 
carry. No doubt in a nation where 
each state makes its own laws this 
objection is plausible; but if insur­
ance comes to be regarded as a kind 
of repair of impaired human instru­
ments of production, and if wage 
workers themselves are willing to 
nay a part of the premiums, the ob­
jection may lose its force. The state 
which uses the most perfect machin­
ery and the best workmen will lead 
all others in the competitive struggle 
for place.

Powerful forces are at work to se­
cure uniformity. Everywhere the 
best lawyers feel the injustice of the 
present law; manufacturers of the 
highest type do not regard it. as

“CANDIES”
It costs money to do things R IG H T , but we 
do it that way regardless of cost and give 
our customers the benefit. j i  j*

Straub Bros. <§b Amiotte
Traverse City, Mich.

Putnam’s
Menthol Cough Drops

Packed 40 five cent packages in 
carton. Price $1.00.

Each carton contains a certificate, 
ten of which entitle the dealer to

One Full Size Carton 
Free

when returned to us or your jobber 
properly endorsed.

PUTNAM FACTORY, National Candy Co. 
Makers

GRAND RAPIDS, MICH.



marking the limit of their duty to in­
jure workmen; and workmen them­
selves are in revolt. These forces 
press wherein industry comes to be 
highly organized, and it would not be 
difficult to secure substantial uni­
formity in laws. But some state 
must have the courage to move for­
ward, if only a little way. May Illi­
nois have that honor!

Industrial insurance includes all 
kinds of provident thrift which are 
based on the doctrine of averages, 
which secure continued income for 
the necessities of life during unem­
ployment caused by accident, sick­
ness, invalidism, or even industrial 
depression. Only accident insurance 
now will be considered, as that must 
come first in legislation.

Without going into details it may 
be said that all important European 
countries have in some form adopted 
the principle of compulsory insurance 
against loss by industrial accidents. 
The employer is required to com­
pensate his workmen for the time of 
unemployment on a scale which will 
prevent need of charity, or suffering 
from want of food. England enacted 
a law of this kind in 1897, extended 
it in 1900; and Parliament is now con­
sidering the further extension of the 
law to diseases caused by occupation; 
and old age pensions in some form 
will be added. In the United States 
there are several methods for provid­
ing for these cases, all of them un­
satisfactory.

According to our traditional com­
mon law, which has been re-enacted 
by statutes in some states, the em­
ployer is liable to pay to a workman 
a sum which appears proper to the 
judicial authority, if the injury is due 
to the proved neglect of the em­
ployer. It has been estimated that 
the ratio of such accidents is from 10 
to 15 per cent, of all injuries due to 
to occupation. In all other cases, 
the vast majority, though the injury 
inevitablyis connected with the proc­
ess, the workmen must bear all the 
cost. To any one who is not a 
learned lawyer this looks much like 
taking not only property, but limb 
and life ‘‘without due process of law.” 
This, of course, is unconstitutional— 
in case of property; and yet a poor 
man's arm not only is his capital, but 
more, it is his life. Some day our 
lawyers will discover a way of trans­
lating this fine phrase of t'he consti­
tution into modern thought; at pres­
ent it is used to block the way of 
progress, in some quarters. But 
there is so much good in this faulty 
employers’ liability law; it admits the 
principle t'hat under some circum­
stances a business ought to carry its 
costs, and that the maiming of a man 
is a serious part of this cost.

The harshness and inadequacy of 
the law are softened by those more 
intelligent and humane employers 
who go beyond their strict legal obli­
gations and pay for the surgical and 
hospital care of employes injured in 
their works. From certain statistical 
returns it would seem that the laud­
able custom is growing. But the ten­
dency is much hindered by the other 
growing custom of employers who 
contract with insurance companies to 
protect them in case they are sued
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for damages under the liability law. 
lhe humane impulse thus seriously 
is checked and an alien element inter­
venes between the employer and his 
workmen. Yet these same insurance 
companies, under a wiser law, would

Too Valuable to Miss
become the friend of both parties in­
stead of an occasion of bitterness and 
enmity. When they are made the 
medium of insurance in favor of the 
men instead of against them, this 
occasion for antagonism would dis­
appear. The present employers' lia­
bility law is a serious disturber of 
amicable relations in the workshop.

Some of the trade unions have de­
veloped good insurance against sick­
ness and accident, as well as against

Ariosa Coffee vouchers are the most valu­
able premium vouchers ever offered. The 

retail grocer should get one with every 20 

pounds of Ariosa Coffee he buys. Each of 
these vouchers is worth about 20 cents in 

merchandise, and because it only requires 

a small number to entitle the grocer to a 

premium of real value, he should be sure
other related losses, and this feature 
is growing in extent. It . does not 
seem just, however, in the light of 
modern industrial experience, to re­
quire the societies of workmen to 
carry the cost of a risk which prop­
erly belongs to the process of pro­
duction. Benevolent societies have 
undertaken insurance against sickness 
and accidents, and the sums paid out 
by some of the fraternal societies 
amount into the millions; and all 
these voluntary agencies leave the 
poorly paid unskilled workmen and 
their families practically unprotected. 
Universal experience during more 
than a century has proved that in­
surance cannot be made cheap, with­
in the means of all, without being 
made legally obligatory and under 
government control. This, of course, 
is no more “paternalism” than state 
inspection of banks as a guaranty of 
safe management of funds.

to get all that’s coming to him; we learn 

that this is not always the case.

Our object in giving these vouchers to 

grocers is to insure them an additional 
profit on Ariosa which cannot be taken off 
the price, and we want each retail grocer 
to get what he is entitled to.

I f y o u  d o  n o t  r e c e i v e  f i v e  v o u c h e r s

W I T H  E A C H  I O O - L B .  C A S E  OF A R I O S A ,  D E M A N D  

T H E M  F R O M  Y O U R  J O B B E R ,  A N D  W R I T E  TO

A R B U C K L E  BROTHERS
NEW YORK

These Vouchers are Only Redeemable 
From a Retail Grocer

There remains another social meth­
od of providing for those who are 
reduced to misery by industrial ac­
cidents, the humiliating, degrading,' 
and yet necessary method of public 
and private relief. This method is 
uncertain, fitful, inadequate, and mor­
ally injurious, and should be left as 
the last resort. The files and case 
cards of all our charitable societies 
will show daily instances where men 
wiho have been sober and industrious 
arc soon reduced to dependence be­
cause the business to whose wealth 
they contributed health and limb has 
cast them out, after a crippling acci­
dent, on the rubbish heap the instant 
they became useless as producers.

No statistics or tables ever exhibit 
the obscure, but no less real suffering, 
caused by the absence of a universal 
system of workingmen’s insurance. 
The poet and the novelist, not the so­
cial scientist, must set forth these 
hidden, yet tragical facts of daily ex- 
oerience. And when the situation 
has been set before the American 
people in all its miserable reality the 
boast of material success will be for 
a little hushed when it is discovered 
how great a part of t)he cost of such 
rapid increase of national wealth is 
paid by workingmen and their fami­
lies who live a starved life on the pit­
tance of charity, without a share in 
the increasing good of a civilization 
which is not generous and honest 
enough to pay for its happiness.

Charles R. Henderson.

Between some men and sponges 
the only apoarent difference is that 
sponges will take water.

“ Happiness is a habit— 
cultivate it.”

If you sell 
your customers

Mother’s Oats
you will be happy—your customers will be 

happy and we will be happy, 
because you are.

If that is not cultivating happiness 
than we will try again.

Don’t forget the
Profit Sharing Plan

It’s for you.

The Great Western Cereal Co.
Chicago
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NO LOWER.

Furniture Woods Will Never Be 
Cheaper Than Now.*

The lumbermen of this country ap­
preciate the importance of this in­
dustry in which you are particularly 
interested. You are among our best 
consumers of oak. \ ou are turning' 
$5,000,000 worth of hardwoods into 
finished tables annually. 1 have no 
comparative figures at hand, but 1 be­
lieve that, if we had some statistical 
tables available, we would find that 
every year you are putting in extra 
leaves.

1 take it that oak is the principal 
commodity in which you are interest­
ed, that, while you are using some 
maple or ash or elm or birch, 
it is the future oak supply that is 
vital to the table manufacturing in­
dustry. You do not need to be told 
there has been an increase in the aver­
age price of oak in recent years. 1 
judge that most of you know that 
by experience. It would seem that 
this increase is accounted for by a 
decrease in oak production. The only 
authority we have at hand is the Unit­
ed States census. 1 find that in 1889 
we cut 4,438.027,000 feet of oak and 
that by 1904 (according to the census 
01 19051 there had been an apparent 
decrease to about 3.338,000.000 feet—a 
decline of about 25 per cent, from 
the 1899 total product. During the 
five years, however, there was a ma­
terial advance in f. o. b. mill prices. 
In 1899, according to the census fig­
ures, this average mill value was 
$13 78 a thousand, and in 1904 it was 
817-51. an increase of 27 per cent. Hut 
it should be remembered that this 
average price is for all grades of stock 
from the poorest culls to the finest 
quarter sawed plank, and, as the best 
of the country is being cut, the aver­
age quality is decreasing year by year.
T here is steadily a larger proportion 
of low grade and a smaller propor­
tion of high grade lumber coming 
out of the log run.

It would seem from this that a de­
creasing production is plainly evident; 
and. the fact of a decrease of pro­
duction having been established, 
there is little necessity for argument. 
Lumber newspaper men have been 
accused before this of attempting to 
bull the market. But the lumber in­
dustry is founded upon such simple 
principles, its current resources and 
its demand are so well known, that its 
pulse may be felt as well by the lay­
man as by any statistician. It is a 
well known fact that the forests of 
the United States are being much more 
rapidly removed than they are being 
replaced, that in fact they are being 
replaced almost not at all.

Tt is unfortunate that there has 
been no such thing as a timber census 
in this country. We know in a gen­
eral way where oak grows, and we 
recognize certain sections as having 
heavy supplies, and we know in cer­
tain sections about what the oak 
stumpage is to the acre. Oak has the 
advantage of being one of the most 
widely distributed of woods. Quercus 
is a numerous family in the United 
States, having over seventy species

• P a w r  read bv Douglas Matlock before Na- 
tional Dining Table Association.

and varieties. Of these there are three 
or four called white oak and two or 
three of the red oaks that are of in­
terest to your industry and enter in­
to your supply. Oak has the further 
advantage of readily reproducing it­
self, but the disadvantage of very slow 
growth. The tree that will produce 
quarter sawed stock fifteen or sixteen 
inches wide is probably hundreds of 
years old. In view of the fact that 
there is constant addition to the spe­
cies that are called merchantable, and 
the higher price which is coming to 
limit the use of oak for coarser pur­
poses, the supply of furniture oak will 
last a good deal longer than most peo­
ple think, but it will be at constantly 
advancing prices, so that, unless some 
other wood should supersede it, you 
have got to add to your own list price 
from year to year. In fact, from my 
slight experience as a buyer at the 
retail stores I conclude that these 
advances already have begun.

I do not think the table manufac­
turers of the United States may look 
for any weaker condition in the oak 
market in a month, a year, in many 
years, or ever. I do not think the 
.manufacturer who has permitted his 
yard supply to run low with the idea 
that there is going to be any notice­
able decline in the average price of 
oak has acted wisely or well.

From Kentucky, a heavy producer 
of oak, comes no indication of any 
increase of production. 1 he only in­
dication is that of a decrease in sup­
ply. I he same may be said of Ohio 
and other oak producing states. In 
Michigan and Wisconsin and other 
states which are considered produc­
ers of oak the oak areas are well 
known and they are not so extensive 
that oak producers in those regions 
are afraid of overproduction or would 
expect a very long life for their mills 
if they were dependent on oak alone 
for their log supply.

It is the opinion of the American 
Lumberman that the table manufac­
turers of the LTnited States or any 
other large consumers of oak are 
making a mistake if they are building 
on the possibility of any serious 
weakening in the market.

To those of us who are trying to 
stand on a high place and view the 
kingdoms of the earth, it looks as 
though the furniture people, including 
the table manufacturers, were missing 
some points of the game. Did you 
ever go through the forestry depart­
ment of a world exposition, like that

a bureau such as yours investigate 
such a question as securing substi­
tutes for oak and import woods that 
seem to promise well, give them a 
thorough test and then perhaps joint­
ly put them into use, first in an ex­
perimental way and then perhaps use 
them on a large scale? Three years 
ago the National Association of Wag- 

I on Makers and Carriage Makers did 
| this very thing. They desired a sub­
stitute for poplar and officially adopt­
ed red gum as such a substitute. 1: 
has been used for box work and in 
other ways and has proven a success. 
Should any of you wish to investi­
gate Philippine woods 1 would sug­
gest you write to Capt. George P. 
Ahern, chief of the Philippine Bureau 
of borestry, Manila. Here we meet 
the proposition that, considering pres­
ent expense of logging and manufac­
turing of such woods and with high 
rates of freight, they might be more 
expensive than oak. Perhaps they 
would be just now, but by the time 
you have made the experiment and 
found out what woods you want oak 
will have advanced in price, and with 1 
a demand for the product there will j 
be no lack of manufacturers to furn­
ish these woods to you at much lower ! 
than the present prices. That is one 
of the things, it seems to me, a bureau 
like yours might well do on its own 
behalf and for the benefit of the coin- I 
munity at large.
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Be. sure that you have an aim in 
life before pulling the trigger.

Wise men may fool others, but the 
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Mica Axle Grease
Reduces friction to a minimum. It 
saves wear and tear of wagon and 
harness. It saves horse energy. It 
increases horse power. Put up in 
1 and 3 lb. tin boxes, 10, 15 and 25 
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Hand Separator Oil
is free from gum a«d is anti-rust 
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1 and 5 gal. cans.

Standard Oil Co.
Grand Rapids, Mich.

at St. Louis, and notice the woods 
that seem adapted for your purpose? 
If you did you would find that there 
are woods of that sort from many 
countries, but especially from Aus­
tralia and the Philippines. But you 
say, “We can’t make experiments. We 
have to sell what the styles call for.” 
On the contrary, it has been my im­
pression and the general impression 
that you yourselves make the styles 
very largely. From Australia some 
of the gums, and from the Philippines 
such woods as narra and yacal, seem 
eminently adapted to table top mak­
ing, and there are, for the purposes of 
this generation, unlimited quant;ties 
of them. I know how difficult it is for 
an individual to get away from the 
customs of his trade, but why can’t

Why It Sells
B ecause , in th e  m a n u fa c tu re  o f  C re sc e n t 

W h e a t F lak es, w e re ta in  all th e  n u tr i tiv e  
p a r ts  o f th e  w heat.

B ecause i t  is m ore p a la ta b le  th a n  o th e rs .
B ecause  th e  p ac k ag e  is a  la rg e  on e , and  

tilled.
B ecau se  i t  sells a t  3 fo r  25c and  g ives you 

25 p e r  c e n t, pro ttt. w hen sold a t  10c i t  pays 
you 50 p e r  c e n t, profit.

B ecau se  its  q uality  is g u a ra n te e d .
$2.50 p e r  ca se .
12.40 in 5 c a se  lo ts, fre ig h t allow ed.
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of subscribers and efficiency of service.
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Fair Treatment
Call Contract Department, Main 330, and a 
solicitor will call on you.

The Michigan State Telephone Company
C. E. W ILD E, District Manager, Grand Rapids, Mich.
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Night Work Does Not Pay Em­

ployers.
About two years ago a printing 

firm decided to put on a double shift. 
They hired compositors and press­
men to work at night, and soon had 
the plant in full operation night and 
day.

"We can figure out a good profit 
in this,’’ said the manager, "although 
we pay slightly higher wages to the 
night force. You see, our fixed ex- 

. penses, including of course the chief 
items of rent and investment, are 
enormous. By working double shifts 
we can double the output without 
increasing any items of expense ex­
cept help, light and power.".

After a three months’ trial the dou­
ble shift was abandoned.

“ Oh, yes, we had plenty of work,” 
said the same manager, in explaining 
the new move. "But the night shift 
did not pay. We only run it now 
in times of great emergency. We 
found it profitable to rent more 
space and buy additional presses. The 
output at night was not much more 
than two-thirds of that produced by 
the same force of men in an equal 
number of hours of daylight work. 
Then the character of the work suf­
fered, and there was an undue amount 
of spoilage.”

That the same showing is made in 
other industries is proved by a recent 
investigation made by the Iron Age. 
Many large industrial concerns have 
discontinued the night shift and 
others are making arrangements to 
that end. The modern cost system, 
coupled with the lessons taught by 
experience, is responsible for the fact 
that in many lines of manufacturing, 
where skill is an important element, 
employers avoid to the greatest pos­
sible extent the running of their 
works overtime or with night shifts. 
Formerly, during times of great de­
mand, most works ran night gangs 
on the theory that production could 
be increased proportionally to the 
number of hours worked by the day 
schedule.

But the cost system of keeping ac­
counts has proved that the night work 
does not pay, except, perhaps, in case 
of wholly automatic machinery. 
There seems to be no difference be­
tween day and night to steam and 
electricity, but wherever the human 
element has to be reckoned with there 
is a falling off, both in quantity and 
quality of output. The greater the 
amount of skill required in the work 
the greater the disparity in the prod­
uct of the two shifts.

In machine tool shops, or in other 
works building machinery, night work 
has been abandoned, except now 
and then where orders are pressing. 
Overtime work never pays, it is said, 
aside from the possible increase in 
the scale of wages. When the men 
already are tired, and perhaps indig­
nant at being kept away from their 
homes or their pleasures, it is natural 
for them to be careless and slow.

The head of one of the largest tool 
manufacturing concerns in the coun­
try says overtime may be employed 
with profit “ to help a manufacturer 
over a hill, but when it comes to try­
ing to maintain the business on a 
plateau above the plain of normal

maximum production, then long 
hours do not pay.”

"Men can not and do not do the 
same grade of work at night that 
they do in the daytime,” says the 
Iron Age. “They have not the same 
energy. I hey are not living the nat­
ural existence, for, by reversing the 
periods of waking hours and sleep, 
when they are not accustomed to it, 
the normal poise is upset. Men 
working nights are apt to take insuf­
ficient sleep.

“ Presuming that a high class work­
er takes the best care of himself 
while working nights—admitting that 
he works the best he is capable of— 
he can not accomplish so much nor 
so good work on the average as in 
the day time.”

It is now an accepted fact among 
employers that overtime workers 
wear out in a short time, and through 
weariness or sickness, or disinclina­
tion to work, they lose more time in 
recuperating than they gain by the 
extra hours.

One objection to the night shift has 
been the difficulty of getting the most 
skilled workmen to agree to work at 
night. One large Eastern firm in 
its efforts to get around this obstruc­
tion tried the experiment of putting 
its most reliable and skillful men on 
the night force and filling up the 
gaps in the day shift with whatever 
workmen they could find. But the 
experiment has been abandoned. 
Even the good men fell down in their 
night work.

In the zinc smelters of the Mis­
souri district, where it is necessary to 
keep the blast furnaces in operation 
constantly, it has ‘ been found nces- 
sary to alternate the shifts, permitting 
the men to work two weeks by day 
and the succeeding fortnight on the 
night shift. The men who were 
working steadily over the furnaces at 
night soon broke down. Even the 
alternating shift is a cruel and killing 
grind.

The morning newspapers, a great 
part of whose work must be done at 
night, have found it necessary to 
maintain a high degree of efficiency, 
to make the hours of the night shift 
of the mechanical workers extremely 
short.

Summarized, the result of recent 
tests by the most accurate system of 
accounting show that men who work 
at night:

Have no energy.
Spoil a greater percentage of the 

product.
Do less work.
Are less careful.
Are slower.
Sleep less by day and lay off from 

their work more frequently, led away, 
perhaps, by the social aluremen.ts of 
the night, when the great majority 
of people are taking their recreation.

On the side of the workers, of 
course, the man who toils at night 
loses much. He is cut off from the 
social life almost entirely. He may 
not be with his family when the dif­
ferent members are at leisure and 
gathered at the fireside. His mind 
is not so alert. He suffers in bodily 
health, and he wears out sooner.

While the great industrial corpora­
tions may not be solicitous of the

worker’s personal welfare always, 
they heed the ledger, and wherever 
possible the night shift generally will 
be abandoned. John Carmody.

Bohemia a Land of Importance.
The Bohemian girl of operadom is 

a different demoiselle from the Bohe­
mian girl of the realities. Bohemia 
is more than romance, and is a land 
of extraordinary i fidius trial activity, 
great agricultural wealth, considerable 
financial resources, and vast commer- 
cial possibilities; and its people are 
among the most industrious and high­
ly educated of all the people of the 
old continent, where all phases of ed­
ucation are far advanced. The popu­
lation numbers about 6,000,000, and 
is about 65 per cent. Czech and 35 
per cent. German. There is consid­
erable rivalry between the two races 
—a fact which is reckoned with by 
wise traders. They furnish to the 
imperial revenue of Austria about 25 
per cent, of the total amount of state 
taxes received from the seventeen 
divisions of the Austrian empire. The 
kingdom of Bohemia ranks second 
in area but first in industry and com­
merce. The land is exceedingly fer­
tile. Only about 4 per cent, is not 
under cultivation. About one-third 
of the industrial or commercial firms 
in Austria are established in Bohe­
mia, representing about 37 per cent, 
of the total Austrian industrial and 
mining interests, and about 26 per 
cent, of its whole commerce. Bohe­
mia covers an area of 20,061 square 
miles, or about 18 per cent, of the 
total area of Austria.

Make Me Prove It
I will reduce or close 

out your stock and guar­
antee you 100 cents on 
the dollar over all ex­
pense. Write me to­
day— not tomorrow.

E. B. Longweli
53 River St. Chicago
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Hocking Dry Measures
(B ottom less)

F o r  filling p ap e r  bags. S av es  
handling  v eg e tab le s  tw ice .

"C u ts  o u t” guessing- a t  
q uan tities .

O rder o f your hom e jo b b e r

W . C. H ocking & Co. 
C hicago

A Special Sale
S e c u re  a  d a te  fo r an A ugust o r  S ep te m ­

b e r  te n  dav s  sa le , and have  you r s to re  
th ro n g ed  w ith ca sh  custom ers.

Odds and  ends and su rp lu s  m e rchand ise  
tu rn e d  in to  m oney and  you r s to c k  le f t  
c lean  and  read y  fo r F a ll business.

My tru e  and  tr ied  and  s tr ic tly  honorab le  
m e thods will tu rn  th e  du lles t d ay s  in to  th e  
busiest.

B u t i t  is n o t by a rg u m en t b u t by a c h iev e ­
m en t th a t  I  d es ire  to  conv ince .

T h e  c h a ra c te r  o f my w ork  m akes  su c­
cessfu l resu lts  c e r ta in  and  th e  a f te r  e ffec ts  
benefic ia l.

H ig h est g ra d e  com m endations. S p ec ia l 
a t te n t io n  g iven  to  secu rin g  p ro fitab le  
p rices . A ll sa le s  personally  c o -d u c te d . 
W rite  m e to-day.
B . l i .  C o m sto ck , Sales Specialist

933 M ich. T ru s t  B ldg.
GRAND RAPIDS, MICHIGAN

Pure Apple Cider Vinegar
Absolutely Pure Made From Apples

Not Artificially Colored

Guaranteed to meet the requirements of the food laws 
of Michigan, Indiana, Ohio and other states 

Sold through the Wholesale Grocery Trade

Williams Bros. Co., Manufacturers
Detroit, Michigan

JUDSON GROCER CO.,

Hart
Canned

Goods
These are really something 

very fine in way of Canned 
Goods. Not the kind usual­
ly sold in groceries but some­
thing just as nice as you can 
put up yourself. Every can 
full—not of water but solid 
and delicious food. Every 
can guaranteed.

Grand Rapids, Mich.
W h o lesa le  D is tr ib u to rs
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WOMEN WHO WIN.

Story of Several Who Have Achieved 
Success.

It s all bosh. ’ said the man who 
sold hats, “ this talk about a woman's 
not being able to run a business. A 
man usually needs a lot of experience 
to succeed, but it seems that often a 
woman who knows nothing of a busi­
ness, when she must, can take hold i 
of it and make it hum.

Of all the women in business 
whom I have known, there is one 
whom I especially remember. Her 
husband was a customer of mine out 
in Kansas City. Maybe some of you 
know him. He owned and conducted 
my department in a large department 
store. But he was a fine man!

"This man attended strictly to busi­
ness. Once in a while, however, even 
during business hours, when some 
thought would flash through his 
mind, he would write it down. Most 
of his writing, however, he did at 
home. He was one of the best men 
I ever knew. He believed that there 
is good in every one if only you 
know how to get it out. There used 
to be—and may be yet for all I 
know—an old Italian, who kept a 
fruit and candy stand on the street 
corner near his store.

" ‘This old man, said my friend to 
me, ‘looked the most cheerless per­
son I ever had seen in my life. For 
a long time I passed him by. 1 never 
had seen him smile. One day I said 
to myself: “ I wonder if I can make 
this old man’s eyes light up with joy.
I m going to try." So I went to him 
later, as I was coming home, and 
bought a little sack of bananas. 
When 1 left him I said “Good-by.” 
He did not answer. I kept this up 
day after day, always saying, “ How 
do you do? when 1 approached, and 
"Good-by" when 1 left.

In a few weeks the old man 
would greet me as I greeted him, and 
bid me “ Adieu" when I left him. He 
would have a look of gloom upon his 
face when I would see him first, but 
the moment he caught sight of me 
his face would brighten. Just to see 
how he would take me, I would often 
keep my eyes looking at the ground 
as I came up the street, merely glanc­
ing up quickly to see if he had caught 
sight of me. Whenever he saw me 
coming his expression would change. 
One day I purposely passed him by 
a short distance, and when I turned 
around quickly I saw again on his 
face the old gloom. I never did this 
any more.

“ ‘One day I happened to have my 
little boy along with me when I 
bought the usual little sack of banan­
as, and when I started to pay for 
them Old Antonio said to me, mo­
tioning with his hands, “ No mun—no 
mun.”

“ ‘After that every evening when I 
went by his little stand and bought 
something he would drop a few pieces 
of candy into the sack, hand it to 
me, and hold out his left hand making 
a motion that it was for my little 
boy. We became good friends, but 
I often went around a block to keep 
from taking the candy.’

This was the sort of a man he was. 
What sort of a woman could you ex­

pect his wife to be? Only one that 
like himself was gentle in character. 
After a hemorrhage in his store one 
aay my friend was carried home and 
soon died. All he left his wife and 
little boy was the little home and 
the merchandise of his department. 
A debt hung over this, but the little 
woman who scarcely ever had gone 
into her husband’s store and knew 
nothing about the business or any 
other, took hold and right from the 
start ran the department as success­
fully as it ever had been conducted."

‘The reason why a woman suc­
ceeds,” chimed in the clothing man. 
“ is because she works. You never see 
a woman in the back end of a store 
talking politics; she’s up front ar­
ranging stock or talking business. 
Besides, she can live within her 
means.

I used to know a little woman out 
west who went directly into competi­
tion with her husband. He was in 
the clothing business—had a small 
store in a cheap part of town where 
most of the trade was transient. 
They lived in the back end—German 
style. Their children were growing 
up and one day, said Mrs. Ludwig to 
her husband: ‘Henry, we might just 
as well have the profits of two stores 
as one. The stock here is too large 
for the trade we do. Suppose you 
you rent that vacant room across the 
street and start up over there. I ’ll 
run this place.’

"Henry took the room across the 
street—he on one side and his wife 
on the other. It used to tickle me 
when he bought goods. He would 
sa3r to me: ‘Veil, gif me twelf suits, 
no make it feefteen—seex for me 
and nine for my vife.. Do you know, 
dot leetle voman octu'ly sells mor’n 
I do.’ ”

Tou never can tell what a woman 
can do until you get her cornered," 
said a dress goods man who had come 
into the group before the last story 
was told. ‘ She is like a cat behind 
a broom. And the west is a great 
place for women to go into business. 
No tom fool prudery out there.

"1 used to hit the trail out in 
Washington. 1 was in the furnishing 
goods business then. One of my cus­
tomers always would take me to his 
home evenings. And say, that was 
as fine a home as I was ever in. My 
customer and his wife had no chil­
dren, but they had a niece and nephew 
who were just the same as their chil­
dren.

"I had for many years sold goods 
to her husband, who ran a clothing 
store. One day. going into my old 
friend Kirk s store, I saw that a dry 
goods department had been opened 
up in an adjoining room.

“ ‘Well, I see you are spreading out 
a little, Brother Kirk,’ I remarked.

No, not guilty,’ he answered. 
That s the wife's venture.’

“ I went over to see Mrs. Kirk. She 
had never been in business in any 
way in her life but, said she: ‘I felt 
I wanted to send my children away 
for an education. The income from 
my husband's business was scarcely 
enough to do this in the way I wished.
I wish my children to have the best 
of everything that’s going, so I said 
to my husband that he ought to put

in dry goods as well as clothing. He 
replied that he would be willing to 
but that he knew nothing about dry 
goods, and didn’t know of anybody he 
could trust to run that department.’

......Well, you trusted me enough
to marry me," said I. “Will you trust 
me to run that side of the house?” I 
didn t know anything about running 
a business, but I did know this much: 
If people see what they want, they 
will buy it—and it looked to me sim­
ple enough to into a sample room, 
just as my husband did, and select 
goods. And do you know, I am mab- j 
ing a splendid success. Why, fori 
this season I bought the largest bill 
of cloaks, I am told, that ever came 
to this town. Now look over there! 
Only six left out of the whole lot.’ 

That woman who had never done I

FINE S E R V I C E
Michigan Central 

Grand Rapids, Detroit, Toledo 
Through Car Line

Solid train service with Broiler 
Parlor Cars and Cafe Coaches 
running on rapid schedule. 
Through sleeping car to New 
York on the “ Wolverine,”  
making the run in nineteen 
hours and fifty minutes.
For full particulars see Michi­
gan Central agents, or

E. W. COVERT, C. P. A„ Grand Rapids 
0 . W. RUGQLES, G, P. A„ Chicago

GRAND RAPIDS PAPER BOX CO. i
MANUFACTURER

Made Up Boxes for Shoes,
Candy, Corsets, Brass Goods, 
Hardware, Knit Goods, Etc. Etc.

Folding Boxes for Cereal 
Foods, Wooden ware Specialties, 

Spices, Hardware, Druggists, Etc.

Estimates and Samples Cheerfully Furnished.

Prompt Service. Reasonable Prices.

19-23 E. Fulton St. Cor. Campau, GRAND RAPIDS, MICH.

T H E  F R A Z E R
A lw a ys Uniform

Often Imitated

Never Equaled

Known
Everyw here

No Talk Re­
quired to Sell It

Good Grease 
Makes Trade

Cheap Grease 
Kills Trade

PR AZER  
Axle Orease

PR AZER  
Axle Oil

P R A ZER  
Harness Soap

PR AZER  
Harness Oil

P R A ZER  
Hoof Oil

PR AZER  
Stock Pood

Good to the Very End

I
5c Cigar

G. J . Johnson Cigar Co.
Makers

Grand Rapids, Mich.
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anything but take care of the home 
started right in without the slightest 
experience, bought goods and sold 
them, and made a substantial success. 
She sent her children away to school. 
Now the girl is married and well to 
do; the boy is a successful mining en­
gineer with a sheepskin from Stan­
ford university. She no longer runs 
the ‘dry goods side,’ having sold it 
out, and is again occupied with her 
household.”

“That's perhaps the best place for 
a woman because she can attend to 
things there so much better than a 
man,” said the shoe man. “ Did you 
ever have your wife leave you home 
to take care of a bottle baby? But 
if a woman must hustle, 1 don’t see 
why she shouldn’t go into business. 
1 have met with many of them in my 
seventeen years’ experience in selling 
goods. One young woman I recall 
used to be a school teacher. She 
came into Denver to buy goods from 
me and went at it in a businesslike 
way, too. She asked me about terms 
and discounts and picked out her 
stuff as well as any man 1 ever sold. 
She got me interested and I asked 
her, ‘How did you happen to get into 
business?’

“She answered: ‘Well, I slaved for 
years at teaching school for a small 
salary. Seeing that men were making 
a success at running stores, I thought 
that I could do the same. So I sold 
the little farm that had been left to 
me and put in a line of millinery 
goods. The ladies who came to buy 
hats from me began to ask for things 
for their children. This led me to 
put in a line of children’s goods. 
Then they began to ask me for shoes 
and hats, and clothing for their hus­
bands. In went a line of men’s 
goods! When I had this the men be­
gan to come into my store, and the 
first thing I knew I had a store in 
which I carried about everything. I 
am now doing more business than 
any store in the town, and, with much 
less work, I am making each year 
several times more than even the 
superintendent of schools in my 
town.’ ”

“ Why, I used to know that young 
woman when I traveled in Colorado, 
J11 bet—you know, I’ve hiked it all 
over the west,” exclaimed the hat 
man. “Ah! that.west is a great coun­
try. But, talking about your school 
teacher, did you ever meet Miss 
Stokes? Say, but that girl was a 
bird!

“When I was out on one of my 
trips my house sent me a letter that 
had been written to them by a firm, 
Stokes & Co. The letter stated to 
my house that Stokes & Co. would 
like to have their salesman call. As 
the town where this firm was in busi­
ness was hard to reach I wrote that 
1 could not call, but that I would be 
in The Dalles on a certain day and 
would be pleased if Mr. Stokes would 
come to see me, and that I would pay 
his traveling expenses for so doing. 
When I reached The Dalles a reply 
was awaiting me. The letter stated 
briefly, ‘I will be in to see you on 
Monday morning* at io o’clock,’ and 
was signed ‘M. J. Stokes.’

"On that morning the clerk in the

hotel said to me: ‘There’s a young 
woman in the parlor who wishes to 
see you.’

“ ‘Young woman!’ thought I, ‘Well, 
I wonder what young woman can be 
waiting to see me. 1 don't know any 
young woman out here in this coun­
try.’

“Going into the parlor I met a 
young woman. She said to me, ‘ I am 
Miss Stokes. I wrote you a letter 
saying I would be in this morning to 
buy some goods. Are your samples 
open?”

“ ‘What! Do you wish to buy some 
goods from me?' I kind o’ stammered. 
This was my first experience of the 
kind and I was rather mixed on my 
dates.

“ ‘Well, why not?’ she asked.
“ ‘There isn’t any reason, of course, 

why you should not,’ said I, ‘but I 
was really expecting a man and you 
surprised me.’

“ She said, ‘O, no; I run the busi­
ness. Father thought he might as 
well make a business man out of me 
as anything else. He rather believes 
in women being independent anyhow. 
I had a little money and he put in 
more with me and we started the 
business.

“ ‘I was almost afraid I would not 
be able to keep my appointment, 
though. You see our town is about 
twenty miles from the nearest rail­
road town and is on the other side 
of the river. I had to drive through 
the mud yesterday in order to get 
down to the river, and when I reach­
ed there not a boatman was to be 
found. Of course I had to go down 
to the boathouse, break the lock, get 
out a skiff, and row across the river 
myself to get to where I could catch 
a train. But here I am all right.’

“ I would not myself have rowed 
across that raging river—the Colum­
bia river—a mile wide at that time of 
the year—and really raging—for all 
of the goods in this house!

“ I sold Miss Stokes a good sized 
bill and for many seasons after that 
she came to meet me. She was about 
the pluckiest young woman I ever 
knew. After about three years, in 
answer to my usual letter asking 
Miss Stokes to meet me, I received a 
reply written on a letter head of 
‘Hayes & Co.’ Just the same, the 
same young woman came to see me, 
but she was no longer Miss Stokes. 
She was Mrs. Hayes. She had mar­
ried her old clerk. This time her 
husband, not her father, was the ‘com­
pany.’ I then understood why it was 
that each season she had invariably 
bought a special one-twelfth dozen 
of the best men’s hats I had in my 
line.”

“ You musn’t forget that women 
are plungers, too, and they can run 
big businesses,”  began the stove 
man. “Why, look at the big Bon 
Marche in Paris. In Chicago, you 
know, on State street, two of the 
largest department stores are owned 
and run by women.”

“ Yes,” spoke up one of the sales­
men, “and if some one could only 
tell the husband of one of them how 
much she was spending for adver­
tising he would turn over in his 
grave.”

“Just as I was telling you,” answer­
ed the stove man. “ I told you wom­
en had nerve.”

“And there are lots of them, too. 
who never get credit for what they 
do,” added the dress goods man 
“All of this goes to their husbands. 
One fellow I knew, though, appreci­
ated his wife’s ability. He once was 
giving me a statement of his business.

He told me how much he owed and 
how much he had, and then he said: 
‘I have a wife, too, that in my busi­
ness is worth $io,ooo.’ ”

Charles N. Crewdson.

Any man possesses the ability to be 
as big a fool as he pleases.

A man who has made good doesn’t 
have to blow his own horn.

A  Good Agent Wanted
In Every Town

We are distributors for Western 
Michigan for Carrara Paint and 
wish to appoint a sub-agent in 
every town tn our territory. ^  
Carrara is composed of pure 
minerals, ground in linseed oil, 
and is in every way superior to 
white lead paints. We now have 
a large and complete stock of 
Carrara Paint and are able to 
fill all orders promptly . ^  ^  ^

W o r d e n  Q r o c e r  C o m p a n y

Distributors for Western Michigan, Grand Rapids, Mich.

Complete line of

Shotguns, Rifles and Revolvers 
Loaded Shells

Camp Equipment Big Game Rifles

Qrand Rapids, Michigan
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Where a Fit Is Not of Vital Impor­
tance.

The Tennessee River boat was load­
ing close by the levee. It was the 
first ol the new crop of peanuts be­
ing carried on and the loads the ne­
groes were toting were pretty bulky 
ones and heavy.

1 stood by the end of the landing 
stage and watched the steady stream 
of "labor" passing on and off. 1 tried 
to count the number of men, but 
someway 1 couldn't seem to remem­
ber their faces and they all looked 
alike, anyway. After I ’d got up to 
twenty types seemed to reappear, and 
so 1 gave it up and began to study 
feet.

Here was the most remarkable col­
lection of feet and their coverings 1 
had ever seen. Occasionally there 
was a foot absolutely" and frankly 
bare, but most of them boasted some 
sort of covering, no matter how use­
less, bungling, ragged or disreputable.
I saw some foot coverings, they could 
hardly be called shoes, which, it ap­
peared to me were so useless that the 
negro had better have left them off 
entirely, but the mate told me that, 
no matter how humble there was 
nothing the negro would light for 
more desperately than for or about his 
shoes.

When a negro roustabout goes to 
sleep, curled away somewhere on the 
lower deck in among the cotton bales 
or tucked up on a pile of wood, or 
even a pile of soft coal, he. takes those 
shoes off and uses them for a pillow, 
and there he keeps them safe. Be­
sides it gives his feet a chance to 
breathe. bunny" fellow the negro 
roustabout.

“ Those negroes that you see there," 
remarked a nice motherly old South­
ern lady, who was a fellow passenger 
one day when 1 was watching the 
rousters at work from the upper deck, 
"those rousters, of course, are rather 
better than the average negro, or they 
wouldn't be working. You can imag­
ine what the bad negro is.”

"I suppose their souls are worth 
saving at that," I ventured.

Souls! Souls!" she ejaculated. 
They" haven t any" souls, unless you 

mean the soles of their shoes, and 
even you must admit that they're noi 
worth saving.”

"Why, they’re just like us,” I per­
sisted, “ except that their faces and 
bodies are black.”

"Nonsense. So's a monkey, except 
that he has hair on his body and can't 
talk. If monkeys could talk yon 
Northern folks would be wanting to 
save their souls. Now, just get it 
into your head that those negroes 
down there haven't any more souls 
than so many" monkeys and you’ll 
have the negro problem sized up just 
about right.”

1 left her sadly. One’s standpoint 
on the negro question changes a lot, 
it must be admitted, when one gets 
down into the Black Belt, but, after

all, it s hard to agree with the South­
ern lady.

It was more fun watching their 
footwear than talking about their 
souls, so I went down and took snap 
shots at the feet. Occasionally a 
superstitious black fellow would take 
fright and jump high just as the shut­
ter snapped and I'd lose a film. Even 
the mate couldn’t understand why on 
earth a man would be fool enough to 
take pictures of negroes' feet, and 1 
didn't try to explain. For my part 1 
couldn't understand why they didn't 
use steam or electric conveyers for 
the freight instead of negro muscle, 
but I didn’t venture to criticise.

I suppose that some negroes, some­
times, must buy new shoes. I mean 
working negroes, of course, for the 
fancy" sort are extra good customers 
m the South, they tell me, particular­
ly if the footwear is fancy enough. 
But how on earth the right sizes are 
kept in stock long enough and wide 

jenough gets me. boot after foot went 
by my camera that must have been 
over twelve, and I venture to say that 
a good many would draw fifteen \V\Y 
on any size stick that was ever in­
vented.

"\\ here do they get those shoes?"
I asked of the mate.

Once in a great while they buy ’em 
of stores, win em at craps away from 
other negroes, pick them up from dust 
heaps. Any old way.”

Don t they get enough wages to 
buy good, strong, serviceable shoes?” 

“ Wages? Holy Moses! We have to 
pay our labor $90 a month.

"What do they' do with it?”
"Craps and every kind of foolish­

ness.”
1  hey seem to think so much ot 

their shoes that 1 would think they 
would get shoes the first thing ana 
then fool their money away aftei 
that."

Sometimes they do, but in the first 
place much as a negro thinks of his 
shoes, it’s the thing he hates worst 
to spend real money for. Then it is 
the first thing some other negro will 
want to throw craps for, and a rouster 
who gets a pair of new shoes has his 
life pestered out of him to keep some 
other negro from stealing them oft 
his feet or out from under his head 
while lie is asleep or winning them 
away from him at craps. Of course 
mustering is hard on shoes and they 
can t stay new long. Jumping out in 
the rain and mud rots ’em from the 
outside, and then from the inside- 
well, you can imagine what a negro 
muster’s feet are like.”

I would think they would have 
rubber boots to wear in mud and 
wet.”

“Well, some of ’em do, but the 
trouble is when it comes dry again 
the rubber is uncomfortable, and the 
negro that comes aboard with a 
change of footwear seldom goes oft 
the boat with it. The rousters have 
found that it isn’t safe to have any 
more clothes and shoes than what 
they have on.”

Just at this moment an odd foot 
covering went by". A negro whose 
shoes had given out had taken two 
old, old, old, old, horribly old felt 
hats and bound one on each foot with 
strips of rags. I got him into con-

Genuine

Hard»
Pan Shoes

The real genuine Hard-Pan shoes are 
the kind that wear the longest.

This is because they are solidly made of 
far better leather than any ordinary shoes.

For a quarter of a century we have made 
the Hard-Pan shoe. During this time the 
word Hard-Pan has come to stand for shoes 
that are extra good in every way.

This is why they are so widely imitated.
To protect the public we stamp our trade 

mark on the soles of every pair—a guarantee 
in every case of shoe satisfaction.

And the genuine original Hard-Pan shoes 
are made and sold only by

Rindge, Kalmbach, Logie & Co., Ltd.
Grand Rapids, Mich.

Celebrated 
“Snow” 

Shoe
We have been made the 

Michigan distributors of 
the celebrated “ Snow” 
Shoe, and have purchased 
the entire stock which the 
C. E . Smith Shoe Co., of 

., Detroit (the former dis­
tributors who are retiring from business), had on hand, so that 
we might be able to fill orders at once and without delay while 
more are coming through the works.

There is no shoe in this country that has so favorable a 
reputation as “ snappy, up-to-date” goods, together with the 
fact that this manufacturer is the only one who guarantees his 
Patent Leather Shoes against cracking.

Those who have purchased of the C. E . Smith Shoe Co. 
caa re-order of us, using same stock numbers, and while the 
present stock lasts you will receive old prices.

Do not forget that we are the Michigan distributers of the 
celebrated “ Snow”  Shoe.

Waldron, Alderton &  Melze
Saginaw, Mich.
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vcrsation and he said that the foot­
gear was the most comfortable he 
ever had for dry weather, but when 
he went ashore at night into a muddy 
field the hats made pretty tough nav­
igating. However, when it happened 
to be clay mud, sometimes it harden­
ed so that it made a sort of sole that 
wasn’t so bad.

As to stockings I didn’t see one on 
a rouster while I was on the boat, and 
it made me shudder, away down in 
Mississippi one morning when we 
were loading railroad ties, each negro 
toting a heavy tie aboard on his 
shoulder, to see two fat, bloated moc­
casins which the men had killed when 
the bottom of one of the piles of ties 
was reached.

There was a nice little lady aboard 
from Atlanta, and I asked her how 
white shoes and slippers were doing 
>n her city.

“ Why, selling lots of ’em, I reckon. 
I wore ’em myself last year and the 
year before, but then the negro girls 
all got ’em an’ a good many of us de­
clared we wouldn’t wear another pair, 
and I haven’t, but it looks as if most 
people keep right on and I reckon 
likely I ’ll put ’em on again this next 
year.”

“They’re a pretty comfortable thing 
to give up,” I remarked.

“That’s just the way I reckoned, 
myself. I said to Sue Parselle, ‘Sue,’ 
I said, ‘you an’ I are jes’ idgits to give 
up good things to negroes,’ ’an’ Sue 
an’ I are goin’ to wear ’em again nex’ 
summer.”

“Whether the negro girls do or 
not?”

It don’t make any dif’nce, but it 
jes makes mah blood boil to see ’em. 
There’s a negro girl school in Atlanta, 
an’ to see them negro girls with their 
white shoes on an’ tryin’ to be jes’ 
lak white girls an’ callin’ each other 
dear an ‘sweetheart’ an’ honeyin’ 
roun’ up an’ down the walks three or 
four of ’em with their arms ’round 
each other’s waists, jes’ lak white 
girls, it’s disgustin’. That’s what 
it is.”

“ But you’re not going to let them 
cheat you and your friend out of com­
fortable summer footwear?”

“ Indeed an’ we’re not.”
And so, I judge, canvas goods will 

be considerably in demand in the 
South, anyway, another season.—Ike 
N. Fitem in Boot and Shoe Recorder.

Song of the Grocer.
Here’s to good old teas.

Scoop ’em up. scoop ’em up! 
Here’s to pepper—full of p’s.

Scoop it up, scoop it up!
Here’s to every grocer!
Will he take a back seat? No, sir! 
On fat profits he will grow, sir! 

Scoop ’em up, scoop ’em up!

Here’s to groceries that please, 
Scale ’em down, scale ’em down! 

Here’s to “ mighty.”  study cheese, 
Scale it down, scale it down! 

Here’s to breakfast Eat-a-bola, 
Here’s to healthy Take-a-rola, 
Here’s to fragrant Gorgonzola.. 

Scale ’em down, scale ’em down!
Here’s to everything we sell.

Scale and scoop, scale and scoop. 
Of rich margins may you tell,

Scale and scoop, scale and scoop. 
May we reach on every side,
O’er Prosperity’s high tide.
Scaling profits far and wide 

With a scoop, with a scoop! 
Scaling profits far and wide 

With a scoop!

Some men are kept so busy criti­
cising others that they have no time 
to accomplish anything themselves.

Assortment To Purchase for Christ­
mas Trade.

The writer at one time was working 
extra in a shoe store about a month | 
before Christmas. He was assigned 
to the slipper department. The store 
in which he was engaged had a repu­
tation for carrying the largest stock 
of slippers in the city, and it was 
nothing unusual for a half dozen ex­
tra salesmen to be employed in that 
department commencing about six 
weeks before Christmas and lasting 
until the holidays.

It was a busy Saturday night. A 
gentleman came in and asked to see 
slippers for himself. He said at the 
commencement: “ I want a very neat 
slipper and I want one that fits as 
well as a shoe. It has been the cus­
tom of my wife, ever since we were 
married, to make me a Christmas 
present of a pair of slippers. In most 
cases the kind she selected neither 
suited me nor fitted my foot.

“ This time I am going to work a 
little sneak on her. I am going to 
tell you just what I want and ask 
you to fit my foot. Then I am going 
to ask you to lay them away and 
write my name on them. She will 
be in in a week or two, no doubt, to 
buy a pair. Iwill then ask you to 
make it appear that you are getting 
this pair out of stock, and if she finds 
any objection to them, I wish you 
would please use all your argumenta­
tive powers to convince her that this 
is the pair that would be best suited 
for me.”

His wishes were complied with, and 
I he was fitted in a nice vici kid turn

slipper, size 8 B. They were laid 
away for him and his name put on 
them as he directed.

The occasion of Christmas suggests 
slippers to the minds of nearly all re­
tail shoe dealers. Women buy them 
for their husbands, and men buy them 
for their wives. They are, no doubt, 
about as appropriate gifts as could 
be selected and are useful as well as 
ornamental.

The city stores, as a general thing, 
make an earnest effort to capture the 
slipper trade, but the country stores, 
according to our observation, are 
sometimes negligent in this respect.

They argue that they would have 
to put in such a large assortment in 
order to please their patrons that it 
would not be profitable. They fear 
that the goods left over after Christ­
mas, which would probably have to be 
carried another year, would more than 
eat up the profits of the sales that 
they had made.

In one respect they are correct. It 
takes a great deal of care, forethought 
and good judgment to buy slippers 
judiciously. Sizes, kinds, styles and 
qualities must all be considered.

One dealer remarked to the writer 
that it was not at all difficult to buy 
a bill of slippers and sell part of them, 
but it was an extremely difficult mat­
ter to buy a bill of slippers and sell 
all of them before the holidays.

What is left over is naturally dead 
property until another year. There is 
one thing that can be said about them, 
however, that can not be said about 
shoes. Styles do not change to any 
great extent. A slipper is bought and

All the Good Points
of a rubber shoe 
can be summed up 
in two words--

“Beacon Falls”
You can get them at

Not in a Trust 236 Monroe St., Chicago

Our new catalogue is a beauty
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worn more for comfort than anything 
else. Certain patterns are always sta­
ple.

While c.are should be exercised in 
buying a certain quantity and sizes, 
there need not be much difficulty in 
ascertaining just what styles will be 
correct.

We will endeavor to give a general 
idea of what would be considered an 
average slipper bill for a town of or­
dinary size in the country.

In speaking of women’s slippers, we 
think the fur trimmed ones usually 
predominate, and we would not advise 
paying less than 75 cents per pair for 
them. They can be purchased much 
cheaper, but their appearance is 
against them and they will not wear 
long enough to please the recipient. 
It would be much better to let the 
buskin take the place of the cheap fur 
trimmed slipper.

Perhaps thirty-six pairs of the 75 
cent kind, eighteen pairs each of two 
different colors would be about cor­
rect. Thejr will retail at about $1 per 
pair, which means a fair profit.

Then about thirty-six or forty-eight 
pairs costing $1, about a dozen pairs 
each of three different styles, retailing 
the best looking style for $1.50, and 
the other two styles for $1.25 or $1.35. 
This equalizes the profit to some ex­
tent.

Then we would suggest about 
eighteen pairs costing $1.15, which 
would readily retail for $1.50.

Of course the regular line of warm 
shoes and buskins should be pur­
chased, but they are not novelties. 
They are staples. About twelve pairs 
each of 5s to 8s, 8I/2S to 11s and i i l/£s 
to 2s, costing respectively 60, 70 and 
75 cents per pair. A red felt with 
black fur trimming would probably 
be the best seller in these sizes.

It might also be well to purchase 
something to sell for 25 and 50 cents, 
but we would not advise many of this 
quality.

In slippers for men there is usually 
a good trade on the 50 cent Everett, 
costing about 37^ cents. A retailer 
will not run much risk in buying 
these in large quantities, although if 
he can work his trade up to better 
grades it will be better for all parties 
concerned.

They can also be bought in boys 
and youths’ at a few cents less pei 
pair and will retail at the same price 
as men’s.'

Then we would suggest a slipper 
to retail at about 75 cents per pair, 
but we would not buy many of them. 
One of the best staple sellers in slip­
pers will be the dollar kind. They can 
be bought for 70 or 75 cents in both 
tan and black and will find many 
purchasers at the price quoted.

A line upon which the retailer 
should center his best efforts is one 
which retails at $1.50, costing about 
?M5. They can be had in black and 
tan turn sole, chamois lined, both 
Romeo and opera styles. For a coun­
try trade we would not suggest buy­
ing them on narrow widths. We would 
confine them to an E width. You will 
find that the sales of each color will be 
about equal—probably as many tans 
sold as blacks.

The Romeos, especially, or Faust 
slipper, as some call them, which

reach the ankle, can be sold more 01 
less all the year round. Quite a few 
men purchase them of their own ac­
cord to wear around the house, in the 
event that their better halves have 
neglected supplying them during the 
holidays. These should be bought in 
such quantities as the volume of the 
retail business would suggest. It is 
not within our province to say wheth­
er you should buy 12, 24, 36 or 48 
pairs. Y ou know better about that 
than we do.

A grab sale at a quarter per grab 
could also be made an attractive fea­
ture. Pick out all merchandise that 
you are willing to sell for 25 cents. 
Small articles worth only a few cents 
could be bunched together and any 
slow moving merchandise could be 
placed with this lot. The goods can 
be concealed in wrapping, or placed 
>0 that they can be examined before 

purchasing.
Nothing should be placed with this 

lot that is not worth 25 cents per grab 
or more. These attractions should 
stimulate the holiday trade earlier 
than usual, but judgment should be 
used in not starting too early as to 
nterfere with the sales of regular 
ines.

It is best to conclude the giving of 
the coupons a few days before Christ­
mas so as to give this department a 
chance to complete all business before 
Christmas Eve.—Drygoodsman.

Honesty is as good a policy as it 
ever was, but it doesn’t seem to 
have been used as much in politics 
as we have been led to believe.

Our
Holiday Goods

display will be ready soon.

See line before placing 
your order.

Grand Rapids Stationery Co.
29 N. Ionia S t  Grand Rapids, Mich.

Blankets 
Robes 
Fur Coats

Now is the time to see 

that your stock is com­

plete.

Send for our new illus­
trated list.

Prompt Shipments

Brown & Sehler Co.
Grand Rapids, Mich.

W H O LESA LE ONLY

Mail us your sizing orders for

R U B B E R S

We carry the

“ Glove”
Rubbers in firsts. Try them! Further arguments will 
be needless.

If you want a good seconds we can furnish Rhode 
Islands at 5 per cent, less than other seconds.

Hirth=Krause Co.
Shoe Manufacturers Grand Rapids, Mich.

FOR MEN, BOYS &  YOUTHS 
h o n e s t  w e a r  in  every  p a ir

OLD M ERE
M A D E  B Y

\ m  HERQUhBERTSCH SHOE CO.,

[TH E SIG N  OF GOOD B U S IN E S S .
Getting the Business

but important is holding fast

Hard-Pan Shoes
¡ S £ 5 2 iS S £ '3 3 & 2 ; ,t k"p ,he PK">"
that’s e x a c ^ o o r p r ^ ^ t io r S K h a ^ i t h a t * ' l̂ ! " l i l]“ io¥  comes right down to business. at S hat counts when it

Think what this means to you when we a5vf> .
sive agency in your town. We give von «1^1  ̂ U the excIu~ 
you profits. Deliveries right out of stock. shoemak,n&> we give 

Mail a postal today for samples.
___________ Qm- Name on the Strap o f Every Pair

H ERO LD -BERTSCH  SH O E CO .
Makers of Shoes

GRAND RAPIDS, MICH.
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Difficulty Experienced in Securing 

Men for the Woods.
Menominee, Nov. 6—That the out­

put of forest products will be curtail­
ed 25 per cent, by the scarcity of 
labor and that lumber prices will be 
proportionately higher, is the state­
ment of one of the most prominent 
and best informed lumbermen in this 
city.

Lumbermen and loggers all over 
the Upper Peninsula are seriously 
concerned over the labor problem, 
which threatens to greatly hamper all 
mill and lumber operations for 
months to come.

It is stated that many jobbers who 
have contracts on hand will be una­
ble to fill them because they have 
found it is almost impossible to ob­
tain help and that it is almost im­
possible to get any one to contract 
at the present time to get out any 
certain amount of timber within a 
specified time.

An instance of the Scarcity of labor 
comes from Crystal Falls, which has 
for many years been the center of a 
big wood business. The yearly out­
put shipped to the Chicago and Mil­
waukee markets has always been in 
the neighborhood of 14,000 cords. This 
year there will be less than 1,000 
cords shipped.

Wood choppers are so scarce that 
the city of Crystal Falls, situated in 
the heart of a large timber belt, is 
facing a wood famine. The delay in 
getting cars at Crystal Falls is also 
said to be a factor in the situation.

It is not believed that the mills o- 
Menominee county will suffer seri­
ously as the result of the scarcity of 
labor as they get most of their tim­
ber from individual jobber-, who 
depend on their relatives and other 
men whom the big jobbers can not 
get to go into the larger camps. The 
Spies Lumber Company, the J. W 
Wells Company and the Peninsular 
Box & Lumber Company expect to 
get as much timber as ever, although 
they may have to go farther and pay 
more for it.

Crawford & Sons, at Cedar River, 
are the largest operators in the coun­
ty outside of the city. They have 
been logging all summer and their 
skidding is well under way. Their 
output this year will be close to the 
average, 20,000,000 feet of lumber and 
a large number of shingles.

The Mashek Lumber Co. extended 
its logging railroad several miles this 
summer and will operate extensively 
this season unless it becomes crip­
pled for help. The Wisconsin Land 
& Lumber Co., at Hermansville, has 
no labor troubles as the majority of 
its men live in the village and are 
employed by the same company the 
year around.

The T. Stephenson Co., of Wells, 
has had great trouble to secure crew:- 
for its woods operations. It is ex 
pected that the situation will be re­
lieved somewhat, however, by the 
close of the Ford River Lumber 
Company’s mill at Ford River and the 
shutting down of other summer mills.

A large Delta county operator said 
last week that offers of $45 and $50 
per month and board did not have 
any effect in securing men for the 
woods. Lumbermen are at a loss 
to account for the unusual scarcity

to attribute it to the large amount 
of building operations now going on 
in this section, especially in the lower 
end of the Upper Peninsula.

Quill toothpicks come from France. 
The largest factory in the world is 
near Paris, where there is an annual 
product of 20,000,000 quills. The fac­
tory was started to make quill pens, 
but when these went out of general 
use it was converted into a toothpick 
mill.

M a yer Sh oes
And W atch

Y o u r Business G row

H A T S  « I.
For Ladles, Misses and Children
Corl, Knott & Co., Ltd.

20, 22, 24, 26 N. Dlv. S t., G rand Rapids.

“ R e d  S e a l  S h o e s ”
“ Red Seal” is the seal of shoe quality for 
women. All leathers. Twelve styles. 
Blucher cut, lace or button, for house or 
street wear. Retails for $2.50 and $300. 

MICHIGAN SHOE CO., = = DETROIT

F lo o r  C o v e r i n g s
We carry a complete line of Mat­

tings, Oil Cloths and Linoleums.
Mattings at ioj^c per yard and 

better. Floor Oil Cloths at 17c per 
yard and better. Linoleum at 35c per 
yard and better. Also a nice line of 
Stove Oil Cloth Rugs.

Our goods are new and the pat­
terns are neat and desirable.

P. STEKETEE & SONS
W holesale Dry Goods Grand Rapids, Mich.

T h e S u n  N ever S e t s
W here the

Brilliant Lamp Burns
And No Other Light 
HALF SO GOOD OR CHEAP

I t ’s  Econom y to  U se T hem —A S aving of

50 TO 75 PER CENT.
O ver Any O th e r A rtific ial L igh t, w hich is D em o n stra ted  by th e  
Many Thousands in U se fo r th e  L a st N ine Y ears  All O ver th e  W orld.

W rite for M. T. Catalog, it te lls  all about them  and Our System s.

BRILLIANT GAS LAMP CO.
42 STA TE ST. CHICAGO, ILL.

A GOOD IN V E S TM E N T
T H E  C I T I Z E N S  T E L E P H O N E  C O M P A N Y

Having increased its authorized capital stock to  <3,000.000, compelled to  do so because of 
the REMARKABLE AND CONTINUED GROWTH of its system, which now includes 
more than

25.000 TELEPHONES
io  wnich more than 4,000 were added during its  last fiscal year—ot these over 1.000 are m 
the Grand Rapids Exchange which now has 7.250 telephones—b,,s p 'aced a block of its new

STOCK ON SALE
This stock nas to r years earned and received cash dividend of 2 per cent, quarterly 

(and the  taxes are paid by the company.)
F o r fu rther information call on or address the  company a t  its office in Grand Rapids

E .  B .  F I S H E R .  S B C  R E T A R Y

HEEDERS
GBHHD QIIPIDS

Have a large stock 

for immediate 

delivery

The goods are right 

The price is right
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TIDST

Stall! Mts
Brand Rapids, mien.
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ID EA LS NOW LEAD.

The Individual No Longer the Domi­
nating Personality.

They remind us at the learned col­
lege class in economies that workers 
are called laborers no longer, but op­
erators. In the shops, as the 
delicately caparisoned customers all 
know, salespeople are known by their 
numbers, not by their names. For­
sooth, something of the personal is 
passing from our workaday world. 
Its great grandeur has waned in de­
grees from the pompous days of the 
proprietor-laborer in his factory cot­
tage where the man was sovereign, 
through intermediary stages of big­
ger and bigger factories, of more and 
more automatic organizations, of 
littler and littler men until the pres­
ent decadence, the present departure 
of the dominating personality. In the 
large shops customers do not know 
or see the proprietor; the leading 
member of the firm may retire yet 
the business proceeds as before. His 
voice speaks in the hum of his thous­
and employes, his pulse throbs 
through the arteries of the entire sys­
tem, the methods of the house, but 
the man as a personality with hand­
shake, mustachios, and brilliant white 
collar has dissolved, or has diffused 
himself among all the white collars, 
mustachios and handshakes of buyers 
and clerks.

Ditto in the home. Good Mam­
ma scarcely need know anything of 
baking and brewing and washing and 
sewing if but her telephone is in 
order. The roly-poly washerwoman 
of yore toiling in her tubs, who knew 
the family children by name and chat­
tered neighborhood gossip with 
Mamma, is softly and suddenly van­
ishing away, and laundries known 
only by their bills and telephone calls 
are appearing. Rugs and curtains are 
off with the collars and cuffs to the 
deaneries, soon to be followed, folks 
say, by the dear familiar fragrances 
of the saucepan and mixing bowl. 
For, tell it not in Gath among the 
orthodox housemothers, but cook and 
kitchen are passing too, and Mother 
Earth’s fair fruits and predigested 
breakfasts are coming up to the table 
by tubes like the water, or by wagon 
trom remote ranges like our bread 
from unseen bakeries, leaving us 
quite bereft of the family ills and 
P'lls and bills of the celebrated “ girl” 
and “ second girl” save as “cases” of 
some associated charities. For hand- 
to-hand and heart-to-heart benef­
icence also is out of fashion in these 
tripping times of organization where 
individual men are little, and system, 
means, and methods are big.

Society itself slackens its hold on 
the personal. And society is the 
stronghold of all that is personal. It 
is the battleground of human interest. 
Alackaday for the human interest! 
When Lady Teazle was teasing her 
lord and amusing all London, gossip 
and slander and shadowy reminis­
cence were leading stocks in trade in 
her success as a drawing room figure. 
Rut nowadays scandalmongers are 
counted boorish. The etiquette man­
uals counsel the uninstructed to avoid 
uncomplimentary personalities, in 
general, and the debutantes • are en­

joined to supply their conversation 
from the impersonal largess of art, 
music, travel, the drama, literature.

Literature is cited as a small talk 
topic. And literature is among the 
waning personalities, the waxing im­
personalities. It is not that the 
novelists love hero and heroine with 
their fire and sword the less; but that 
the public love nonromantic reading 
the more. Here must be discrimi­
nation between the bookish public 
and the word-deciphering masses. A 
few hundred years ago the masses 
were illiterate. Of making any books 
there was scarce beginning; of news­
papers there were none. In their 
twentieth century incarnations these 
people have and enjoy the dailies and 
dime novels. The readers of a cen­
tury or two ago meantime have risen 
to the level of science and letters and 
philosophy, at least in their popular 
phases. When the great Haeckel’s 
“ Riddles of the Universe” sallied 
forth from the printing presses a few 
years agone its welcome among even 
the multitudinous novel reading mas­
ses incited comment by the press.

And last year the press noted a 
change in political methods. The 
politician as orator was scored as 
passe. Men move their masses now 
by the principles they represent, the 
cause they have espoused rather than 
by personal magnetism or eloquence. 
The change is subtle and great. The 
personal element has left the leader. 
Vet of old the personal element was 
the leader’s talisman. It was his per­
sonal prowess that pressed the 
people on. Their devotion gathered 
about him. They loved him, and 
through their love for him they were 
constrained to work his will.

Men will lead by their personality 
and magnetism. Men still follow for 
the sake of the leader. But the rep­
resentative men of the hour are pup­
pets of principle. The leader leads 
perforce of what he represents, 
teaches, expresses. And it is this 
principle which he advocates that has 
become the virtual leader. The man 
is merely the mouthpiece of a great 
truth, a cause, a movement. More 
and more it is the truth, the cause, 
the movement that sways men’s 
minds; less and less it is the puis­
sance of a supreme personality. The 
French were perhaps the first people 
to appreciate this, wfith their slogan 
of “ Liberty, equality, fraternity.”

Less and less we reckon with the 
things that are seen, more and more 
we rely on invisible realities. More 
and more we are grasping the “thing 
itself,”  the noumenon, and require no 
longer the represented thing, the phe­
nomenon. We no longer need kin­
dergarten blocks and balls and 
pictures; we understand abstract 
number, color, form. Our conscious­
ness has risen above the concrete to 
the abstract. We are passing from 
concrete ideals to abstract, from con­
crete thought to abstract. We follow' 
not the leaders, but that which the 
leaders would teach. The individual 
leaders may fall by the wayside, they 
may pass away, but the ideals remain 

their disciples remain, the truth 
goes marching on.

In a good book of spiritual wisdom 
is set forth the ideal of a character I

CHAS. A. BENSON
DEALER IN

C h o i c e  G r o c e r i e s , e t c
B ell  P hone 4ia-2>

B e n s o n  M i c h .. S e p t .  25 , 1906 .

M ic h ig a n  T ra d e s m a n ,

G ran d  R a p i d s ,  M ic h ig a n .

G e n tle m e n —-Y o u r p a p e r  i s  a  m o st w elcom e v i s i t o r .  

I t  i s  w it h o u t  a  p e e r .  I  h a v e  met w i t h  s p l e n d i d  s u c ­

c e s s  d u r i n g  my b u s i n e s s  o a r e e r  o f  t h r e e  y e a r s  h e r e  

an d  I  am f i r m  i n  my b e l i e f  t h a t ,  w it h o u t  y o u r  p a p e r ,

I  WOULD I 0T HAVE BEEN SO SU C C ESSFU L, a s  y o u r  p o i n t ­

e r s  an d  a d v i o e  a r e  a lw a y s  SOUND, R ELIA B LE and PRAC­

T IC A L  b e y o n d  c o m p a r is o n .

I  c o n t e m p la t e  b u i l d i n g  a  se c o n d  a d d i t i o n  t o  a y  

s t o r e  i n  t h e  s p r i n g  t o  m eet th e  dem ands o f  my i n ­

c r e a s i n g  t r a d e .

W ith  b e s t  w i s h e s  f o r  y o u r  c o n t in u e d  p r o s p e r i t y ,

I  am,

Y o u r s  t r u l y .
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SYRUP, MAPLE SUGAR, ETC.

J .  L. MEEKER,
Jo b b er o f C O U N T R Y  P R O D U C E
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G e n e r a l  M e r c h a n d i s e .
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that has lost all its personal idio­
syncrasies, that has become a benefi­
cent force in the hands of the vasty 
powers unseen. Do we realize how 
this ideal is fulfilling at least incip- 
iently in some great folk of today 
whose personality is merged in the 
work they do, whose egoism is 
mingled with the many egoes of their 
co-workers? Their thoughts, their 
words, their acts flow as lifeblood 
through all the arteries of the organ­
ization which they head. It is their 
living organism of a thousand indi­
vidual egoes that becomes the leader, 
the dominating personality, the 
ruling ego.

When we comprehend the rising of 
the general consciousness from the 
concrete to the abstract, and when 
we understand the merging of the 
one supreme personality into a mul­
tiple large personality we get some 
meaning from the passing of the per­
sonal.

Our merchant is a firm, our wash­
erwoman is a laundry, our hero is a 
science, our leader is a principle. 
The individual merchant may go the 
way of the flesh, but the firm re­
mains, the individual washerwoman 
may fall ill, but the vast laundry con­
tinues her work, the individual leade~ 
may fail, but the truth still speaks 
through the lips of a hundred co-la­
borers.

E pluribus unum. Personality has 
become a multiple personality; the 
concrete has become the abstract. 
These are two inner meanings of 
these outward workings.

In a word, we are becoming social­
ized. For organization presupposes 
an ensouling principle; and the in­
creasing organization among men 
goes hand in hand with their increas­
ing appreciation of the abstract.

As human solidarity is recognized 
and realized in universal brotherhood 
the universal soul of the universal 
man is being born.

Ada May Krecker.

Plenty Reigns in Palestine.
The Holy Land is flowing with milk 

and honey. The stimulus given to 
Palestine trade is in great measure 
due to plentiful rains and consequent 
good cereal and orange crops and 
the absence of quantitive restrictions. 
Twenty years ago the revenue was 
about $50,000, while last year it was 
estimated at $200,000. Another incen­
tive to trade is the annually growing 
number of tourists who now visit 
the country in spring and autumn, ar­
riving frequently in specially charter­
ed vessels. At Gaza the government 
purposes to build a sea jetty, which 
would give an impetus to trade there, 
as at present there is only an open 
roadstead, and whenever the sea is 
rough the loading or discharging of 
cargoes is impracticable. The gov­
ernor of Beersheba is doing his best 
to encourage building. A carriage 
road is being made to Hebron from 
Beersheba, which also is a telegraph 
station. The Jaffa-Jerusalem railway 
is a prosperous line. In about a year 
a new carriage road will be finished 
to the Dead Sea and Jericho.

Hardware Price Current
AMM UNITION.

Caps.
G. D., full count, p e r ............................  40
H icks’ W aterproof, p e r m ........ .. 60
M usket, p e r m ............................................  75
E ly ’s W aterproof, p e r m .......... ” ! ! ! ! !  40

C artridges.
No. 22 sho rt, per m ................................  2 60
S ° ’ 00 lo P g ' per m .................................. . 00

0 0  ,sh o rt’ p e r m ................................ 5 00No. 32 long, per m .................................... 5 75

P rim ers.
N°- » c -  boxes 250, p e r m ........ 1  60
No. 2 W inchester, boxes 260, p e r m . . l  60

Gun W ads.
g |a <* Edge, Nos. 1 1  & 12 U. M. C .. .  60 
S!ac it ij^ge , Nos. 9 & 10 , p e r m . . . .  70 
B lack Edge, No. 7, p e r m . . . . . ...........   go

Loaded Shells.
New R ival—F o r Shotguns.

Drs of oz. of
No. Pov. der Shot Shot120 4 1 % 10129 4 1 % 9128 4 1 % 8126 4 1 % 6135 4% 1 % 6154 4% 1 % 4
200 3 1 10208 3 1 8236 3% 1 % 6265 3% 1 % 5264 3% 1 % 4

D iscount, o n e -th ird and  11

Size P e r
S hot G auge 100 

10  62 00
10 2 90
10  2 90
10 2 00
10  2 06
10  g 00
12  2 60
12  2 60
12 2 66
12 2 70

12 2 70

Door, m ineral, Jap . trim m in g s 
Door, P orcela in , J ap . trim m ing

P a p e r Shells—N ot Loaded.
No. 10, pasteboard  boxes 100, p e r 100. 72 
No. 12, pasteboard  boxes 100, p e r 100. 64

Gunpow der
Kegs, 25 lbs., p e r keg  ...........................4 90

K egs, 1 2 % lbs., pe r f t  keg  ...........2 90
% Kegs, 614 tbs., p e r 14 a  eg. . 1  60

Telepathy is an exchange of 
thought, but what most people need 
is free access to a thought factory.

Shot
In sacks  con ta in ing  26 tbs.

Drop, all sizes sm aller th a n  B ........... 1 16
AUGURS AND BITS

Snell’s  ............................................................  40
Jen n in g s ' genu ine ......................................... 25
Jen n in g s’ Im itation  ................................... 69

A X ES
F irs t Q uality, S. B. B ronze ...................6 60
F ir s t Q uality, D. B. B ronze ...................0 00
F irs t Q uality, S. B. S. S teel .................7 00
F irs t Q uality, D. B. S t e e l .......................10 60

BARROWS.
R ailroad  ..................................................... 15  00
G arden ...........................................................22 00

BOLTS
Stove ..............................................................  70
C arriage, new  lis t ..................................... 70
Plow  ................................................................  10

BUCKETS.
Well, p lain  ...................................................4 4 2

BUTTS, CAST.
C ast Loose, P in , figured ......................... 79
W rought, na rrow  ....................................... 60

CHAIN.
„  % in. 6-16 In. % in. % In.
Common............7 C. . . . 6  c . . . . 6  c .. ..4 4 4 c
BB....................... 8% c .. .  .7 % c .. .  .614c. . . . 6 c
BBB....................8% c .. .  .7 % c .. .  .6% c .. .  ,6%c

CROW BARS.
C ast Steel, p e r lb ..........................................  6

C H ISE LS
Socket F irm er..............................................  65
Socket F ram in g  .......................................  65
Socket C orner............................................... 66
Socket S licks................................................  45

ELBOW S.
Com. 4 piece, 6 in., p e r doz.............. net. 76
C orrugated , p e r doz................................... 1 26
A djustab le  ........................................ dis. 40*10

E X P E N SIV E  BITS
C la rk 's  sm all, 618; large, 626 ............ 40
Ives’ 1, 618; 2, 624; 2, 630 ................. 26

F IL E S —N EW  LIST
New A m erican  ......................................... 70*10
N icholson’s  ............................................... 70
H eller’s H orse  R asps ........................... 70

GALVANIZED IRON.
Nos. 16 to  20; 22 an d  24; 25 an d  26; 27. 28 
List. 12 13 14 16 16 17

D iscount, 70.
GAUGES.

S tan ley  Rule an d  Level Co.’s ........... 60A10
GLASS

Single S treng th , by box ...................dis. 90
Double S treng th , by box ................ dis. 90
B y th e  lig h t ...................................... dis. 90

HAMM ERS
M aydole & C o.'s new  lis t ............ dis. 33%
T erkes  A P lum b’s  ...................... dis. 40*10
M ason’s  Solid C ast S teel . . . .3 0 c  l is t  79

HINGES.
G ate, d a r k ’s  1. 2, 2 .................... dis. 60*19

HOLLOW  W A RE.
P o ts .................................................................. 69*19
K ettle s ............................................................ 69*19
Spiders............................................................ 60*19

HORSE NAILS.
Au Sable. ....................................... d is. 40*19

HOUSE FU R N ISH IN G  GOODS.
S tam ped  T inw are , new  lin t ....................  T9
Jhpaaeee  T inw are  ..................   994619

IRON
B ar Iron  ...............................................2 26 ra te
L ig h t B and .........................................2 00 ra te

KNOBS—N EW  LIST
76

Ings . . . .  26
LEV ELS

Stanley  Rule and  Level C o .'s . ..  .dis. 
M ETALS—ZINC

600 pound cask s .........................................g
P e r pound ..................................................  2%

M ISCELLANEOUS
Bird Cages .........................................................
Pum ps, C istern ........................................... 75*10
Screws, New L ist ..................................... 25
C asters , Bed an d  P l a t e ................. 60*10*10
D am pers, A m erican .....................................  so

M OLASSES GATES
S tebb ins’ P a tte rn  ................................... 60*10
E n terp rise , se lf-m easu rin g ....................... 30

PA N S
Fry , Acme ..........................................60*10*10
Common, polished ............................... 70*10

P A T E N T  PL A N ISH E D  IRON 
“A ” W ood's p a t. p lan 'd , No. 24-27..10 80 
‘B ” W ood's pa t. p lan 'd . No. 25-27.. 9 80 

Broken packages %c p e r lb. ex tra .
* PL A N E S

Ohio Tool Co.’s  f a n c y ............................... 40
Sciota  B ench ...............................................  ¿0
Sandusky  Tool Co.’s  fancy  ................. 40
Bench, first q u a lity  ................................... 44

NAILS.
A dvance over base , on  bo th  S teel *  W ire
Steel nails, b ase  .........................................2 25
W ire nails, b ase  .......................................2 16
20 to  60 advance  ....................................... B ase
10  to  16 advance  .......................................  §

8 advance ...................................................
6 advance  ................................................. " 29
4 advance  ................................................. \ 39
3 advance  .............................................. ’ . 44
2 advance .....................................................  70

F ine  3 advance ........................................... ¿0
C asing 10 advance  ................................... 16
C asing  8 advance ..................................... 26
C asing 6 advance  ..........   45
Fin ish  10 advance  .....................................  25
F in ish  8 advance ....................................... 35
Fin ish  6 advance .......................................  46
B arre l % advance  .....................................  26

R IV ET8 .
Iron  an d  tinned  ........................................... 59
Copper R ive ts  an d  B u rs  ..................... 46

ROOFING PL A T E S .
14x20 IC. C harcoal, D ean .......................7 60
14x20 IX, C harcoal, D ean .................. 9 00
20x28 IC. C harcoal, D ean .................... i s  00
14x20, IC, C harcoal, A llaw ay G rade 7 60 
14x20 IX, C harcoal Alla w ay G rade . .9  00 
20x28 IC, C harcoal, A llaw ay G rade 16 00 
20x28 IX, C harcoal, A llaw ay G rade 18 00 

R O PES
Sisal, % inch and  la rg e r  ................ ? . 9%

SAND P A PE R
L ist acc t. 19, *86 ...................................die. 50

SASH W E IG H T S
Solid Eyes, p e r ton  .................................23 00

S H E E T  IRON
Nos. 10 to  14 ................................................. «0
Nos. 15 to  17 ............................................... .. 79
Nos. 18 to  21 ...............................................3  00
Nos. 22 to  24 ............................... 4 10 3  00
Nos. 25 to  26 ................................. 4 20 4 00
No. 27 ............................................ 4 20 4 10

All sh ee ts  No. 18 a n d  ligh ter, over 30 
inches wide, no t less th a n  2-10  ex tra . 

SH O V ELS AND SPA D E S
F irs t Grade, Doz ...................................... 5 50
Second G rade, D o z ....................................6 00

SOLDER
% @ % ......................................................... 21

The prices of th e  m any  o th e r  qua lities  
of solder in th e  m ark e t ind ica ted  by  p r i­
v a te  b ran d s  v a ry  accord ing  to  com po­
sition.

SQUARES
Steel an d  Iron  ....................................... 60-10-6

T IN — M ELYN GRADE
10x14 IC, C harcoal ...............................10 60
14x20 IC, charcoa l ........................  10  60
10x14 IX, C harcoal ................................. 12 00

E ach  add itiona l X  on th is  grade, 91 26 
T IN —ALLAW AY GRADE

10x14 IC, C harcoal ................................... 9 00
14x20 IC, C harcoal ....................................  9 00
10x14 IX, C harcoal ................................. 10  50
14x20 IX, C harcoal ................................. 10 50

E ach  add itiona l X  on th is  g rade , 91.60 
BOILER SIZE T IN  P L A T E  

14x56 IX ., fo r Nos. 8 * 9  boilers, p e r lb 19 
TR A PS

Steel, G am e .................................................  76
O neida C o m m u n ity ,'N ew h o u se ’s  ..40*10  
O neida Com’y, H aw ley  *  N orton ’s . .  65
M ouse, choker, p e r doz. holes ..............1 26
Mouse, delusion, p e r doz ..................... 1 26

W IR E
B rig h t M arket ........................................... 60
A nnealed M arket ....................................... 60
Coppered M arket ................................... 60*10
T inned M arket ....................................... 60*10
Coppered S pring  S teel ......................... 49
B arbed Fence, G alvanized ..................... 2 76
B arbed Fence, P a in ted  ......................2 46

W IR E  GOODS
B rig h t ........................................................... 80-10
Screw  E yes ............................................... 80-10
H ooks ......................................................  80-10
G ate  H ooks an d  B yes ......................... 90-10

W R E N C H B 8
B ax ter’s  A djustab le , N lakeled ............... 29
Coe’s  G enuine ................................................ .49
C os's P a te n t Ig r ls e O f  m l. T T n s g i l  79-19

Crockery and Glassware
STO NEW ARE

B utte rs
% gal. p e r doz............................................. 44
1  to  6 gal. per doz ..............................  5%
8 gal. each  ............................................... 52

10  gal. each  ............................................ j 65
12  gal. each ...................................... " ’ ’ ’ 73
15 gal. m ea t tubs, each  .............    " 1  13
20 gal. m ea t tubs, each  ...................... 1  50
25 gal. m ea t tubs, each  ...................... 2 13
30 gal. m ea t tubs, e a c h ........................2 55

C hum s
2 to  6 gal. p e r g a l ................................  6
C hum  D ashers, p e r d o z .........................  84

M llkpans
% gal. flat or round bottom , per doz. 44 
1  gal. fla t o r round bottom , e a c h . . 6%

.. , _ F ine Glazed M llkpana
% gal. fla t o r round  bottom , p e r doz. 60 
1  gal. flat o r round  bottom , e a c h . . . .  f 

, ,  , _ S tew pans
% gal. fireproof, bail, p e r d o z ..........  86
1 gal. fireproof, bail pe r doz .............. 1 16

Ju g s
% gal. p e r d o z ..........................................  56
% gal. p e r doz ........................................ [ 42
1 to  5 gal., p e r g a l ..............................  7

c ^  , SEA LIN G  WAX
5 lbs. in package, p e r lb ......................... 2

LAM P BU RN ERS
No. 0 Sun .............. . , o*
No. 1  S u n ................................   40
No. 2 Sun ......................................................... ¿0
No. 3 Sun .....................................   07
T u bu lar ..............................................   »
N utm eg  ...........................................'.* ''* * *  so

MASON FR U IT  JA R S 
W ith  Porcelain  Lined Caps

P in ts  .....................................................P *r
9 u a rt.!i ................................................'.'.'.‘. ' . ‘. ' .5  50% gallon .........................................................   25
L aps.................................................................. ....

F ru it  J a r s  packed  1 dozen in  box. 
LAM P CH IM N EY S—Seconds.

P e r  box of 6 doz. 
A nchor C arton  Chim neys

M chim ney in co rru g a ted  tubeNo. 0, C rim p to p ................................  1 7#
No. 1 , C rim p top  ................................” ’ *l 7i
No. 2. C rim p top ....................... . . . . . 1 . 1 $  76

n F l!?ei FHP* Gla*« 1« C artonsNo. 0, C rim p top  ............................. * ae
No. 1 , C rim p top ........................  3 «
No. 2 C rim p top  ............................... . ,* * * 4  19
kt F ,,n t  G lass in C artonsNo. 0, C rim p top  ...........................  i s »
No. 1 , C rim p t o p ........................... ’ " ’ "4 00
No. 2, C rim p top  ........................... . . ’ " * 6  09

P earl Top In C artons
No. 1 w rapped and  labeled .................4 60
No. 2, w rapped and  labeled ............ 6 30

R ochester In C artons 
No. 2 F in e  F lin t. 10 in. (85c doz . ) . . 4 60 
No. 2. F ine  F lin t, 12 in. (91.35 doz.) 7 60 
No. 2. Lead F lin t, 10 in. (95c doz.) 6 60 
No. 2. L ead F lin t, 12 in. (91.66 doz.) 8 76 

E lectric  In C artons
No. 2, L im e (75c doz.) ......................... 4 20
No. 2, F ine  F lin t, (86c doz.) ..........!4  60
No. 2, Lead F lin t, (95c doz.) .............6 60

L aB astie
No. 1, Sun P la in  Top, (J1 doz.) . . . . 6  74 
No. 2. Sun P la in  Top, (91.26 doz. ) . . 6 91 
, , , OIL CANS
1  gal. tin  cans  w ith  spout, p e r d o z . . l  26 
1  gal. galv. iron  w ith  spout, p e r d o z . . l  40 
Z gal. galv. iron  w ith  spout, p e r d o z . . 2 25 
3 gal. galv. iron w ith  spou t, p e r d o z ..3 25 
o gal. galv. iron w ith  spout, p e r d o z . . 4 10 
3 gal. galv. iron w ith  faucet, p e r doz. 3 85 
5 gal. galv. iron  w ith  faucet, p e r doz 4 50
o gal. T ilting  can s  .................................7 90
5 gal. galv. iron N acefaa . . . . . . . . . %  04

LA N T ER N S
No. 0 T ubular, side lif t ........................ 4 50
No. 2 B T u bu lar ........................................... 75
No. 15 T ubular, dash  ...........................” 6 75
No. 2 Cold B last L a n te rn  . . . . . . ' . . ' . 1  7S
No. 12 T ubular, side lam p .................12  00
No. 3 S tree t lam p, each  .................. . . . 8  64

LA N TERN  GLOBES 
No. 0 Tub., cases 1 doz. each, bx. lOe 60
No. 0 Tub., cases 2 doz. each, bx. 16c 60
No. 0 Tub., bbls. 5 doz. each, p e r bbl.. 1 90
No. 0 Tub., Bull’s  eye, cases 1 dz. e. 1 26

B EST W H IT E  COTTON W ICK S 
Roll con ta ins 32 y a rd s  in  one piece. 

No. 0 % in. wide, per g ross o r roll. 28
No. 1, % in. wide, p e r gross o r  roll. 38
No. 2, 1 in. wide, p e r g ross o r roll. 60
No. 3, 1% in. wide, p e r g ross o r roll. 90

COUPON BOOKS
50 books, an y  denom ination  ............ 1 60

100 books, an y  denom ination  ............2 50
500 books, a n y  denom ination  ..........11 60

1000 books, an y  denom ination  ...........20 00
Above q uo ta tions  a re  fo r e ith e r T rad es­

m an, Superior, Econom ic o r U niversal 
g rades. W here  1,000 books a re  o rdered  
a t  a  tim e custom ers receive specially 
p rin ted  cover w ithou t e x tra  charge.

COUPON PA SS BOOKS 
Can be m ade to  re p re sen t a n y  denom i­

nation  from  910 down.
50 books ......................................................1 to

100 books .................................................. ‘ 3 60
500 books ..............  i i  §9

1000 books ..................................................  99
C R E D IT CH ECK S

500, an y  one denom ination  ................t  99
1000, a n y  one denom ination  ................3  99
2000, a n y  one denom ination  ............... 6 99
Steel punch  ............................   f g
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Gutter  an» Eggì

Observations of a Gotham Egg Man.
There is evidently need for a con­

siderable reform in the manner of 
paying for eggs by a large majority 
of the collectors at interior points. 
At this season of year there is a very 
wide difference in egg values and yet 
collectors very commonly make no 
proper discrimination in the prices 
paid for the different qualities, and 
it would seem that many of them buy 
the goods without any certain knowl­
edge of their quality. Consequently 
they often pay more than the eggs 
are worth and lose money.

When the supply of fresh eggs 
falls to a point which makes an out­
let for refrigerator stock dealers 
naturally prefer the latter to any fresh 
gathered eggs which have been held 
for any length of time outside of 
storage; and at this season of year 
the fresh collections are always more 
or less mixed with stale, weak bod­
ied. shrunken eggs which are of less 
value than good storage eggs and 
which greatly depreciate the value of 
the fresh stock with which they are 
mixed. Fine fresh eggs become 
scarce at this season and are worth, 
if separated by themselves, anywhere 
from 5 to ioc. a dozen more than the 
poor, stale goods that are often 
mixed with them.

When there is such a wide range of 
actual value as this it certainly seems 
absurd for collectors to take in 
goods at any uniform price; and when 
they do so they not only take great 
chances of paying more than the 
stock is worth but they largely de­
stroy the incentive to marketing eggs 
while fresh.

It is gratifying to know that in 
some sections where egg collectors 
have formed associations for mutual 
benefit, steps have been taken toward 
the buying of all eggs on a loss off 
basis; and it is much to be hoped 
that this system will before long 
come into general vogue. It would 
even be a good thing for the egg 
trade as a whole if the pure food laws 
could be so arranged and so effectu­
ally enforced as to compel the 
candling of all eggs before marketing; 
of course there are manifest difficul­
ties in the way of any such inspection 
as would be necessary to make this 
compulsory but it would save an 
enormous amount of useless expense 
if the system were universally adopt­
ed.

There is no sense, nor any real 
profit, in holding eggs for any length 
of time outside of cold storage; if 
country storekeepers and farmers 
were paid for their eggs different 
prices according to their actual value 
in distributing markets, it would be 
found as a general rule that there 
was an actual loss in carrying fresh 
eggs in unfavorable surroundings un­
til they became stale and if the eggs j 
were paid for at their true value the 
practice of so holding at country 
places would very soon be discon­
tinued.

With a proper system of collecting, 
candling and paying different prices 
for different grades it would not be 
a year before the supply of eggs in 
distributing markets would be much 
more largely confined to fine fresh 
and refrigerator eggs—and it would 
certainly be a great improvement if 
this were the case.

If any of our readers care to dis­
cuss this question in this column I 
should be glad if they would do so. 
Is there any good reason why interior 
egg shippers should not buy loss off 
and at different. prices according to 
grade? Is there any reason why the 
loss in shipping rotten eggs can not 
be eliminated by throwing them out 
when packing? Is there any reason 
why interior buyers should go on 
paying a unfiorm price f<*r eggs 
whose value may vary 5 to ioc a 
dozen when they don’t know the pro­
portions? Let us hear from the ship­
pers.

The closing of the month on the 
day of issue prevents us from com­
piling for this issue the October egg 
statistics; these will be given next 
week, when we hope to present the 
usual estimates of storage stock and 
reduction for October, the October 
receipts at the leading markets, etc.

The receipts of eggs at Chicago, 
New York, Boston and Philadelphia 
for week ending October 20 were 
127.181 cases against 110,976 corre­
sponding week last year; and for 
week ending October 27 they were 
l l 2 <375 cases against 92.933 corre­
sponding week last year. This show's 
that while in the first two weeks of 
October the receipts at these mar­
kets ran down to about last year’s 
figures the last two weeks made _ 
considerable gain. But the supply of 
fresh gathered eggs is now decreas- 
^g» dealers in this section are get­
ting nearer to the end of their own 
holdings of stored eggs, and we may 
expect a more rapid reduction in re­
frigerator reserves and a more active 
market for them in the near future. 
But we need it!—N. Y. Produce Re­
view.

If You Have Any Fancy Poultry
Turkeys, Ducks, Geese, Chickens and Fowls

for Thanksgiving trade let us hear from you. W e buy all that comes 
at market prices. Money right back. No commission, no cartage. 

W EST ER N  B E E F  AND PROVISION CO.
71 Canal S t . ,  Qrand Rapids, Mich.

Will ^  24c Per Dozen
for Fresh Eggs delivered Grand Rapids, for five days

C. D. CRITTENDEN CO., Grand Rapids, Mich.
Both Phones 1300 3 N. Ionia St.

E S T A B L I S H E D  1 8 7 6

W e B«y  W e Sell All Kinds
Field Seeds,

Red Kidney Beans, peas, Beans,
.reas, .Potatoes, Onions, Apples
Apples, Clover Seed. Onions, Potatoes.

Send us your orders. If wishing to sell or buy, communicate with us.

M O S E L E Y  B R O S  ,  W H O L E S A L E  d e a l e r s  a n d  s h i p p e r s  
Uffice and Warehouse Second Ave. and Railroad.

B O T H  P H O N E S  1 2 1 7  G R A N D  R A P I D S ,  M I C H .

NEW  CH EESE
“ Warner’s Cheese”

B E S T  B Y  T E S T
Manufactured and sold by

FRED M. WARNER, Farmington, Mich.

An Up-To-Date Poultry House.
If you are a shipper of live or 

dressed poultry or rabbits and want 
good connections in one of the best 
markets for poultry and game of all 
kinds, get in touch wfith Myers, 
Weil & Co., of Cleveland, Ohio. They 
make a specialty during the winter 
months of live and dressed poultry 
and report an especially good outlook 
for the Thanksgiving market. They 
advise shippers to get started early, 
so as to have their shipments of live 
stock there not later than the 25th 
or 26th, and dressed not later than 
the 27th. Cleveland prefers scalded 
poultry, entrails in, heads and feet on. 
although large amounts of dry picked 
are also sold there. Live geese are 
especially wanted, likewise fine un- 
diawn cotton tail and Jack rabbits. 
Write them promptly for booklet.

Butter, Eggs, Potatoes and Beans
I am in the market all the time and will give you highest prices 

and quick returns. Send me all your shipments.

R .  H I R T . J R . .  D E T R O I T .  M IC H .

E g g  Cases and E g g  Case Fillers
Constantly on hand, a large supply of Egg Cases and Fillers, Sawed whitewood 
and veneer basswood cases. Carload lots, mixed car lots or quantities to suit pur­
chaser. We manufacture every kind of fillers known to the trade, and sell same in 
mixed cars or lesser quantities to suit purchaser. Also Excelsior, Nails and Flats 
constantly in stock. Prompt shipment and courteous treatment. Warehouses and 
factory on Grand River, Eaton Rapids, Michigan. Address

L  J. SMITH & CO., Eaton Rapids, Mich.

An Auto? Nol
P ean u t and Popcorn Seller. 
C ata log  show ’em |8.50 to 
1360.00. On easy  term s.

KINGERY MFG. CO; 
106 E. Pearl St., Cincinnati

Redland Navel Oranges
We are sole agents and distributors of Golden Flower and 
Golden Gate Brands. The finest navel oranges grown in 
California. Sweet, heavy, juicy, well colored fancy pack.
A trial order will convince.

THE VINKEMULDER COMPANV
GRAND RAPIDS, MICH.41-lé Ottawa S t

Cover and Timothy
All orders filled promptly at market value.

ALFRED J. BROWN SEED  CO.. GRAND RAPIDS. MICH
O T T A W A  A N D  L O U I S  S T R E E T S
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t V e w I o r k -«.

*  M a r k e t .

b p e c ia l  r t a t u i e s  o t  ttie  u i o c e r y  a n u  
E io a u c e  trad e .

¡special CorrespoiiUeuce.

JNew lo rK , IN ov. 3— in  a speculative 
way cottee is  aoout 10 points m gnei, 
but tlie m arket is so suoject to uiese 
slight changes that Uiey indicate 
nounng >oi importance. i\o t a On ox 
change is to De noted in the spin, 
market. B uyers are not purchasing 
ahead of current requirem ents, anu 
the general situation is a w aning one. 
A t the close R io  No. 7 is quoted at 
7 M c. In  store and anoat m ere are 
3>7^o.340 bags, against 4,441,1^7 uags 
at the same time last season. Anid 
grades are m oving in a la iriy  satis- 
lactory way, with a som ewhat firmer 
ieelm g, seem ingly in sym patuy witd 
Brazilian. Good Lucuta, io y 2c and 
washed B ogotas, 9^(0)110.

The tea market is in a satisfactory 
condition. Longous remain firm at 
some recent advance owing to scarci­
ty, and this scarcity lias, ot course, 
proven beneficial to the India and 
Ceylon interests. Country greens art 
quiet and working out at about former 
rates.

Refined sugar supplies have become 
pretty well reduced here and a lirmer 
feeling exists although rates are prac­
tically as last noted. The demand 
at present is simply of an everyday 
character, and this condition wiii 
probably continue for some time as 
the trade is apparently pretty well 
stocked up.

There is a good steady demand for 
rice and receipts are taken almost 
“ before arrival.” Dealers are very 
firm in their views and the buyer who 
is holding off in the hope of picking 
up “jobs” will wait in vain, because 
the supply is certainly light, and for 
the rest of the year the situation will 
be in favor of the seller beyond a 
doubt.

In spices we have a very firm mar­
ket for cloves and ginger, with a ten­
dency to higher quotations. Pepper 
is a little lower and a good business 
is generally reported by jobbers. 
Other articles are about unchanged, 
although the whole situation, as might 
be exp.ected at this time of year, is 
somewhat stronger.

Molasses is very firm. Receipts 
are hardly sufficient to meet the de­
mand and the whole situation is 
strongly in favor of the seller. Open- 
kettle stock is bound to be in very 
light supply and the consumer who 
wants her usual Christmas supply of 
molasses this year will pay a round 
advance. Good to prime centrifugal 
ranges all the way from i8@28c and 
open-kettle 30@38c. Syrups are in

M I C H I G A N  T R A D E S M A N
good demand. The molasses crop of 
1907 will reach the consumer in a 
condition less pleasing to the eye 
than heretofore—the sense of taste 
wilt have to be depenued 011. uut 
one tfnng is sure, anu that is the arti- 
Cxe will De the "clear quill.”

Canned goods are steady and gain­
ing strength w.tli almost every u,ay. 
inis is especially Lrue ot tomatoes, 
which are not 111 very active demand 
at the moment, but sellers abate not 
a jot in their asking price of 90c. li 
less is taken it will be because the 
goods are not up to the full standard 
requirements, ihere is seemingly a 
good supply of cheap corn and a 
very light supply of good stock. Fan­
cy Maine is worth 8o@9oc f. o. b. 
i'ortland. Peas are not overabun­
dant, and it is hard to find goou 
stock ior less man 41. sannon is 
steady and some grades are oversoiu 
oy joDners.

quietude prevails in the butter 
market and the supply and aemanu 
seem about equal, extra creamery 
must be all that its name dmptxes to 
obtain the top rates, anu a good deal 
of realty good stock seems to be 
moving at hgures somewhat under 
these hgures. there is a moderate eu 
quiry lor storage creamery, imitation 
creamery is in light supply and well 
sustained. Factory is firm and per­
haps a little higher. Extra creamery, 
27c; seconds to firsts, 23(0)260; held 
stock, 251/2(a}2by2c; imitation cream­
ery, 22(g^2jc; Western factory, 18(a) 
20c; renovated, 19(0)220.

Cheese is practically without 
change and best full cream is work­
ing out at 1314c ior either large or 
small. Supplies, of course, are run­
ning light and many factories have 
closed down entirely for the season.

Eggs are now quoted for near-by 
stock at about “J. P. Morgan rates,’ 
34@35c, with receipts very light, and 
from all appearances there is noth­
ing to prevent a 50c or 75c rate in due 
time. Luckily the consumer has had 
an ample supply of medium grades, 
which are good enough for all practi­
cal purposes; but even these are 
glowing less plenty and finest West­
ern are held at 28c; seconds to firsts, 
25@27c.

One at a Time.
Women do not mass as well as 

men do. They lose by aggregation. 
A sitreet car full of women makes 
walking seem attractive. A regiment 
of men is pleasing. A regiment of 
women would be disturbing. So there 
are some flowers that, although indi­
vidually charming, do not bunch well. 
Taken in large groups women are 
objectionable. It is as individuals 
or in small squads that they are so 
incomparably interesting.

No woman is so mannish as to dis­
like shopping.

Write us for prices on

Feed, Flour and 
Grain

in carlots or less. Can supply 
mixed cars at close prices and im­
mediate shipment.

We sell old fashioned stone 
ground Buckwheat Flour. Now 
is the time to buy.

Grand Rapids Grain & Milling Co.

Sherwood Hall Co., Ltd.
Jobbers of

Carriage 
and Wagon 

Material
Blacksmith and^Horseshoers’ 

Tools and Supplies, j | Largest 

and most complete stock in 

Western Michigan. Our prices 
are reasonable.

L. Fred Peabody, Mgr. 

Grand Rapids, Michigan 24  NorthJIonia St. 
Grand Rapids, flieh .

Mo=ka Coffee is 
a Steady Seller

The demand for a High-Grade Coffee at a 
Popular Price is constant and is steadily 
growing. Dealers who handle Mo=Ka 
Coffee are assured of regularly increasing 
sales at fair profits.

Do not spoil your trade with cheap so- 
called “ coffees.”

flo-Ka is put up only in 1 lb. air-tight 
packages, preserving its aroma and strength 
to the consumer and insuring cleanliness. 
Write us for prices.

The Smart & Fox Company
Wholesale Grocers and Coffee Roasters 

Saginaw, Mich.

You Don’t Have to W orry
a b o u t your m oney—o r th e  p ric e  you will 
g e t -  w hen you *hip you r sm all lo t s o f  fancy  
fre sh  eggs to  us.

N e v e r  m ind how  th e  m a rk e t goes—if  you 
can  ship us fancy  fresh  s to c k — w e can  use 
th e m  a t  p leasing  p ric e s—in ou r Candling 
D ept. W e W a n t  Y our  Bus in ess

L. 0. SNEDECOR & SON, Egg Receivers, 36 Harrison St., New York
E stab lished  1865. W e hono r s igh t d ra f ts  a f t e r  ex c h an g e  o f re fe re n c e s .

W. C. Rea A. j .  Witzig

REA & WITZIG
PRODUCE COMMISSION

104-106 W est Market St., Buffalo, N. Y.
1
| We solicit consignments of Batter, Eggs, Cheese, Live and Dressed Poultry 

Beans and Potatoes. Correct and prompt returns.
R B FB R B N C B S

M arine N ational Bank, Commercial A gents, E xpress Companies; Trade Papers and H undreds c f
Shippers

Bstabilshsd 1873

FOOTE & JEN KS’ FLAVO RING  EXTRACTS
Pure Extract Vanilla and Genuine, Original Terptnelcss Extract of Lemon 

S ta t e  and  N atio n a l P u re  F ood  S tan d a rd s.

Sold only in bottles bearing oar addressr FOOTE & JENKS’

JAXON
Highest Grade Extracts.

Foote & Jenks
JACKSON, MICH.

M IL L E R S  A N D  S H I P P E R S  O F
Established 1883 M H I  ■ ■ ■ ■  Write for Prices and Samples

WYKES*SCHROEDER CO. ^  ^  Q  g  GRAND RAPIDS, MICH,

Fine Feed Corn Meal Cracked Corn S T R E E T  C A R  F E E D  Mill Feeds Oil Meal Sugar Beet Feed
. M OLASSES FEED  GLUTEN M EAL COTTON SEED  M EAL KILN  D RIED  M ALT

L O C A L  S H I P M E N T S ^ --------------------S T R A I G H T  C A R S M I X E D  C A R S



M I C H I G A N  T R A D E S M A N

C o m m e r c i a l  
T r a v e l e r s _ i

M ichigan K n ig h ts  of the Grip. 
P r e s id e n t , H . C . K lo c k s e im , L a n s i n g ,  

S e c r e t a r y ,  P r a n k  L .  D a y , J a c k s o n ;  T r e a s ­
urer, Jo h n  B .  K e l le y , D e tro it .

U nited  C om m ercial T rave lers  o f M ichigan  
G r a n d  C o u n se lo r , W . D . W a t k in s , K a l ­

a m a z o o ; G r a n d  ° - c r e t a r y ,  W . P. T r a c v  
F l in t .  y ’

Grand R apids C ouncil N o. 131, U. C. T.
S e n io r  C o u n se lo r , T h o m a s  E .  D r y d e n ; 

S e c r e t a r y  a n d  T r e a s u r e r ,  U. F .  Ja c k s o n .

What Road Men Should Know 
About Advertising.

-Every salesman is more or less an 
advertising man if he does his work 
properly. It is his business to con­
tinue the work which those who are 
managing his firm's advertising cam­
paign have begun.

A salesman should know that there 
is some special reason for impress­
ing on the public every statement 
made in the advertisements of his 
linn. He should understand that 
none of these statements are made 
casually, with no other purpose than 
to fill up the space on the magazine 
page or the billboard with mere ob­
servations about the product adver­
tised.

He must know what the reason is 
for giving prominence to the partic­
ular facts which the advertiser has 
chosen, in preference to others which 
may seem just as important to one 
who is uninformed on the subject. 
In other words, he must understand 
his firm's advertising policy and 
further it to the utmost.

The advertiser can only do one 
thing—he can do no more than per­
sistently call the public’s attention 
to a certain fact or facts about his 
product. The advertiser can blazon 
his messages on so many walls and 
signboards along the public highways 
that the men and women he wants 
to reach have no choice but to no­
tice it. He can thrust it before them 
whenever they glance at a magazine 
or newspaper, and in various ways 
pursue them until the least observ­
ant must take notice. But he can 
not compel the people to accept his 
logic and agree with his reasons— 
this the salesman can do. In this 
respect the salesman's work is the 
complement of the advertiser's.

The salesman should make it his 
business to know whether his firm's 
advertising has been read and di­
gested by each dealer with whom he 
comes in contact, and should then 
proceed systematically to complete 
the work which the advertising has 
begun. All his customers may be 
divided into two classes. In the first 
are those who have tried the prod­
uct; are satisfied with it because it 
has made them money; and have 
some idea of the peculiar merits that 
distinguish it from competitors’ be­
cause they have seen its peculiar 
merits extensively advertised. They 
know it only by hear-say.

In the second class are the cus­
tomers who have tried it; are satis­
fied with it because it has made them 
money, and are enthusiastic over its 
peculiar merits because such merits

[ have been actually shown up and 
proved to them, leaving no doubt as 
to the reason of the salability of the 
product and the profits there are 
in it.

Every salesman should bring as 
many of his customers as possible 
into the second class.

In doing this the salesman con­
tinues the work of the advertiser. 
More than that he makes of each of 
his customers an advertisement for 
his wares.

The dealer who gets his informa­
tion about any product which he 
sells only by reading the national 
advertising of the supplier may or 
may not feel convinced as to the 
truth of the claims made for that 
product, and unless it is a question 
of immediate profit to himself he is 
not likely to volunteer an endorse­
ment of them.

He knows perhaps that a brand of 
flour is advertised as being made by 
a unique process which precludes 
there being any grit; but he is not 
always prepared to urge this argu­
ment upon the consumer until some 
salesman has shown him how im­
portant a factor this same claim is in 
bringing business to his own store; 
and has explained the process, an­
swered all objections and queries, 
ind made the customer feel that the 
advertised claim of superiority is a 
v’tal matter in which he personally is 
concerned.

Some people have made the mis­
take of thinking that a salesman rep­
resenting a house which advertises 
extensively has less to do than men 
who represent comparatively un­
known houses.

Advertising paves the way for the 
salesman and simplifies some fea­
tures of his work by acquainting the 
customer in advance with the nature 
of the product and the advantages 
claimed for it. In this way some 
progress had already been made to­
ward a sale at the point where the 
salesman begins his work; he has, 
however, fully as much to do in 
substantiating the advertised claims 
of merit and in satisfying the curios­
ity of customers which has been 
stimulated by the advertising, as he 
would in securing attention and con­
fidence for an unheard-of article. 
The salesman has not less work to 
do on account of representing a big 
advertiser; but he works to better 
purpose and his opportunities for his 
personal advancement are greater.

Salesmen will get better results if 
they are able to talk the merits of 
their goods from the consumer’s 
standpoint as well as from the re­
tailer’s. Some salesmen make the 
mistake of thinking that if they 
show their product to be a money­
maker, arguing along the lines of 
how rapidly its sales have increased 
and what a handsome profit it is 
sure to earn, they are saying all that 
could be expected of them. It should 
be remembered, however, that the 
dealer has learned the habit of con­
stantly putting himself in his cus­
tomers’ place in order to judge 
whether any article he thinks of re­
tailing will have a ready sale. He 
has learned to “ sell himself”  before 
attempting to sell the general pub­

lic, and to this end has accustomed 
himself to weigh all the facts bear­
ing on the worth of an article as 
distinguished from its value just as 
a consumer would do.

It is quite important therefore that 
he should have the merits of any ar­
ticle demonstrated to him from a 
consumer’s viewpoint before he is 
asked to buy. If he is satisfied in 
this respect he will readily conclude 
for himself that the proffered article 
will be salable, and his reasons for 
thinking so will be strengthened by 
whatever the salesman may have to 
say from the other side of the ques­
tion—on the side of values in a 
strict commercial sense.

Every salesman should understand 
the retailer’s viewpoint. — P. E 
Hickey in Salesmanship.

Women as Traveling Salesmen.
Out of ioo men and the same num­

ber of women started out with a sam­
ple case and order book more orders 
will be turned in by the women than 
by the men. But how and why are 
these orders gotten? From my ex­
periences I have drawn a conclusion 
that two-fifths of the women’s orders 
are secured by jollying the trade 
Another two-fifths are the result of 
hard luck stories plainly expressec 
or hinted at and the resulting sym­
pathy on the part of the buyers. The 
remaining one-fifth are due to sales­
manship.

There is one rule among traveling 
men, unwritten but religiously lived 
up to by all the professionals—the 
rule that each man waits his turn for 
his interview with the buyer. Women 
seldom live up to this rule; nearly 
every one will butt in ahead of a 
waiting line of fellow-salesmen. 1 
challenge any one to make a canvass 
of any merchants, druggists, or gro­
cers, for instance, whose trade is 
solicited by women drummers, and 
he will find that not one in a hundred 
but objects to being called on and 
asked for business by a woman. The 
average merchant will give a woman 
an order and then kick himself for 
being an easy mark, and confess thait 
he bought because he “hated to turn 
down a woman” or “wanted to help 
her out.” Where it isn’t sympathy or 
gallantry it often is the result of 
flattery or worse on the part of a 
woman with an order book. Person­
ally, I never wanted orders that I 
had to plead for or that the buyer 
regretted giving me as soon as I had 
left his office; and, further, it isn’t 
justice to the buyer, even if he is 
foolish enough to give his business in 
exchange for a pleasant smile, all 
through his inability to say “ No” to 
a woman, knowing that he will re­
gret his act before the ink on the or­
der book is dry. Merchants have ac­
cused me of taking unfair means to 
place my goods in their stores when, 
after turning me down, one of my 
women assistants called on them, 
told her little story, perhaps not as 
well as I had told it, but with the ad­
dition of a little hot air, and secured 
their order. These merchants could 
turn me down with a smile—a woman 
they couldn’t.

There is one other strong point 
against women drummers and in fav­

or of men carrying the grips and or­
der books. The effect of road life has 
an exactly opposite effect on the 
members of the two sexes. A young 
man who, through no fault of his, 
starts manhood and his travels lack- 
ing in gentlemanly manners, uncouth 
and ill bred, will in a year’s time 
have the rough corners worn down 
and be able to hold his own in good 
company, able to wear evening 
clothes without the necessity of eat­
ing with his knife or having to tuck 
his napkin into his collar to save his 
shirt front. Not only will his man­
ners be improved, but by constantly 
meeting those who often are his 
mental and social superiors his educa­
tion will become wider and more 
finished. On the other hand, a girl 
brought up amidst the most refined 
surroundings will, when she has for 
a time assumed the agressive, such 
as she has to in order to sell goods, 
acquire a forward or bold manner 
which soon will become noticeable in 
her social as well as her business life 
She soon will forget the traits of 
character and deportment that go to 
make what we call a gentlewomen. 
The rough, unlearned boy becomes a 
refined gentleman; the refined girl be­
comes a coarse, forward woman. As 
to the moral side, that is a long 
story which I prefer to pass for the 
present.

Of course there are many excep­
tions to this or any other rule. I 
have met several myself, but the 
foregoing applies to a large majority 
of women who start out to be trav­
eling saleswomen and compels the 
thought that the gain is overshadow­
ed by the loss of womanly instincts 
and mannerisms when a woman goes 
on the road. R . Ford.

The Heart of the Tree.
W h a t d o es  h e  p la n t  w h o  p la n ts  a  tree*- 

H ?  P la n ts  th e  fr ie n d  o f su n  a n d  s k y
T h e 6S h a f t4n f* n® o f b r ee zes  f ree ;’J h e  s h a f t  o f b e a u ty , to w e r in g  h ig h -

b aJ l t s  a  h o m e  to  h e a v e n  a n ig h  
F o r  s o n g  a n d  m o th e r -c ro o n  o f b ird

T h e  t r e b l e dofa v,d h a p ? y  tw il ig h t h e a rd — T h L I  of h e a v e n ’s  h a rm o n y —
T h e se  th in g s  h e  p la n ts  w h o  p la n ts  a  tre e .

™ . a t  ,do es  h e  p la n t  w ho  p la n ts  a  t r e e ’ 
H e  p la n ts  coo 1 s h a d e  a n d  te n d e r  r a in  

A nd  seed  a n d  b u d  o f d a y s  to  m e 
A n d  y e a rs  t h a t  fa d e  a n d  flu sh  aguffi- 
H e  p la n ts  th e  g lo ry  o f th e  p la in -  

H e  p la n ts  th e  fo r e s t ’s  h e r i ta g e  
• *ia ,iv e s * a  c o m in g  a g e

The jo y  th a t  u n b o rn  ey e s  sh a ll  see__
T h e se  th in g s  h e  p lan ts '^ w h o  p l i n t s ^ T  tre e .

h e  p la n t  w h0  P la n ts  a  t r e e ’ H e  p la n ts  in  sap , a n d  lea f, a n d  w ood 
In  love  o f h o m e  a n d  lo y a lty

H?sd  n  rc' ° aS t th o u i?h t of H v ic  good  
W h f n t P  im „ th e  n e ig h b o rh o o d  

in „t b ® ho llow  of H is  h a n d  
H o ld s  a ll th e  g ro w th  o f a l l  o u r  la n d ’

£  n a t io n 's  g ro w th  fro m  s e a  to  s e a  
S t i r s  in  h is  h e a r t  w h o  p la n ts  a  t r e e  
___________  H e n ry  C u y le r  B u n n e r .

Livingston Hotel!
Grand Rapids, Mich.
In the heart of the city, with­
in a few minutes’ walk of all 
the leading stores, accessible 
to all car lines. Rooms with 
bath, $3.00 to $4.00 per day, 
American plan. Rooms with 
running water, $2.50 per day.
Our table is unsurpassed—the 
best service. When in 
Grand Rapids stop at the 
Livingston.

ERNEST McLEAN, Manager
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=  We Are the

Heaviest
Receivers and Distributers

o f

Fancy Michigan Butter
In Philadelphia

We handle the output of many of the 
finest creameries in the State. We have 
practically an unlimited outlet and can 
handle yours to your entire satisfaction.

Get in line and mark your next ship­
ment,

W. R. BRICE & CO.,
Philadelphia, Pa.
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M ichigan  Board o f  P h arm acy .
President—H enry H. Heim. Saginaw.
Secretary—Sid. A. Erw in, B attle Creek
Treasurer—W . E. Collins, Owosso; J . D. 

Muir, Grand Rapids; A rthur H. Webber, 
Cadillac.

N ext meeting—Third Tuesday in No­
vember.

M ichigan S ta te  P h a rm a ceu tica l A sso c ia ­
tion .

President—John L. W allace, K alam a­
zoo.

F irst Vice-President—G. W. Stevens. 
Detroit.

Second Vice-President—Fran k  L. Shil- 
ley, Reading.

Third Vice-President—Owen Raym o 
W ayne.

Secretary—E . E . Calkins. Ann Arbor.
Treasurer—H. G. Spring, Unionville.
Executive Committee—J .  O. Schlotter- 

beck, Ann Arbor; F . N. Maus, K alam a­
zoo; John S. Bennett, Lansing; Minor E. 
Keyes, Detroit; J .  E . W ay, Jackson.

How To Photograph on Silk.
You can purchase the silk already 

prepared, we understand, for me kind 
of work proposed. If not, proceed 
as follows: The silk (China silk is 
said to be best) is thoroughly and 
carefully washed, to free it from 
dressing, and then immersed in the 
following solution:
Sodium chloride ...................  4 parts
Arrowroot ............................. 4 parts
Acetic acid ........................... 15 parts
Distilled water ...................... 100 parts

Dissolve the arrowroot in the wa­
ter by warming gently, then add re­
maining ingredients. Dissolve 4 
parts of tannin in too parts distill­
ed water and mix the solutions. Let 
the silk remain in the bath for three

minutes, then hang it carefully on a 
cord stretched across the room to 
dry. The sensitizing mixture is as 
follows:
Silver nitrate .........................  90 parts
Distilled water ......................750 parts
Nitric acid .............................  1 part

Dissolve. On the surface of this 
solution the silk is to be floated for 
one minute, then hung up until super­
ficially dry, then pinned out careful­
ly on a flat board until completely 
dry. This must, of course, be done 
in the dark room. Print, wash and 
tone in the usual manner. A writer 
some time ago recommended a mix­
ture of the acetate and suphocyanide 
toners as giving the best results.

Thos. Willets.

Formula for Coloring Incandescent 
Bulbs.

The process generally recommend­
ed for coloring incandescent lamps 
is to coat them with a solution of 
collodion in which has been dis­
solved anilin of the desired shade. For 
frosting a solution of alum or a trans­
parent solution of white shellac dis­
solved in wood alcohol may be used.

However, we do not believe any 
of these extemporaneous methods of 
coating are likely to give satisfaction 
and the y may start a fire through the 
bulb heating up and igniting any or­
ganic material contained in the varn­
ish. We consider it would be better 
in even- respect to buy the bulbs al­
ready colored. Thos. Willets.

Hope is a magnifying glass, but 
disappointment needs only the naked 
eye.

The Drug Market.
Opium—Is very firm and advanc­

ing.
Morphine—Is steady.
Quinine—Is in good demand and 

firm.
Glycerine—Is very firm and tending 

higher.
Menthol—Is weak and lower.
Wahoo Bark—Is again very scarce 

and has advanced.
Jumper Berries—Arc scarce and 

tending higher.
AH Essential Oils—Are very firm 

and are advancing. Anise, citronella, 
lemon, pennyroyal and sassafras are 
all higher.

Gum Camphor—Is very scarce and 
firm. Another advance is looked for.

Linseed Oil—Has advanced ic per 
gallon.

Buchu Leaves—Are scarce and have 
advanced.

Blue Vitriol—Has advanced on ac­
count of scarcity.

Method for Preparing a Good Li­
brary Paste.

The library pastes of the market 
are made by dissolving a good quali­
ty of white dextrin in water and add­
ing some preservative. In order to 
make the best paste it is necessary 
to let it stand after bottling for some 
weeks, or if ft is desired to expedite 
the process the aging can be has­
tened by allowing it to stand for a 
few days in an ice-box. By following 
directions as to heat, etc., it is possi­
ble to make a paste containing as 
ittle as four ounces of dextrin to 

eight ountes of water, but that pref-
n ro n  n n c i t /-*»■« 1/4 k «  4.

containing five or five and one-half 
ounces of dextrin to every eight 
ounces of water.
White dextrin . . .  ............5 or sy2 lbs.
Water, heated about 160°. 1 gal.
Oil wintergreen ...............  ]/2 dr.
Oil cloves .........................  y2 dr.

Dissolve the dextrin in water by 
stirring; when cool, add the oils and 
stir; pour the paste into bottles, cork, 
and put in a cool place where they 
may congeal and ripen. The time re­
quired for this varies, but the process 
can be much expedited by placing the 
bottles containing the paste in a 
cooling chamber at a temperature of 
40 or 45 deg., when it will ripen in a 
few days. J. Morley.

Since His Mother Died.
A smart lawyer had been bullyrag­

ging the witness in a laundry case.
Finally he asked: “ How long have 

you been getting your washing done 
at this place?”

“ Ever since your mother died,” an­
swered the witness.

“What do you mean, sir?” asked the 
lawyer, firing up.

“ Just what I say, sir,” calmly re­
plied the witness.

“ Do you mean to insinuate that my 
mother ever did your washing? You 
—you—”

“ No; T mean just what I say. Your 
mother died six years ago. Since then 
I have had my washing done at this 
laundry.”

Then the witness was allowed to 
step down, and the smart lawyer 
smarted smartly amid the giggles of

‘A NEW IDEA’
Using Croton Oil In a Cough Medicine

Extract From  Bulletin No. 2 0

Minnesota Dairy and Food Commission
A N A L Y S E S

CH I.O ^RO ^O RM .^SA^flCVLI^ActD'.^CODETNElTRof^N^ OII^peppermin^anTsassalras? *dded IO pro^uce desired body. Sample also contains 

i r a i N " “ cr’ o TO î J OHS“ n i  pepp'miîm. “  S'Ve consis*enc>, ol thick molasses. Sample also contains CHLOROFORM, SA LIC Y LIC  ACID,
D e W itt’s  k<> do I D vcnpnch  £ * .   A 1 A 1 T O - a.      T a

M O R Pniw n, l k u i u n  U 1 L  and peppermint.

Icoho! i8.to per cent. Low grad, sugar syrup added give desired consistency. Sample contains
JU LIU S  HORVET, State Chemist.

SA LIC Y LIC  ACID and STRYCH N INE

Kennedy’s Laxative Honey and Tar is manufactured by E . C. DeWitt & Co., Chicago 

D e W i« T c o aXat' V ° ” ey SmanUfaC' Ur^ bythe Pineule Medicine Co > C hicago,'a  concern that is owned by E . C.

prepa“ :f ° h ge Thlnd'o^d X o t T "  r ^ f U T ;  X *  "  *PP8re" * *  —  <* * e  deadest

preparations when the genuine F o le ys H o ^  and f  “ T a s k e d *  * Wa™ ng *° *he trade " ot to disP*“ “  *he *bove

you 'aXa,iVe — *  '8 orig,nal we hope

Foley Company, 92-94-96 Ohio Street, Chicago, Illinois.
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Advanced—
A dvanced—C itric  A d d . Oil P epperm in t. Cam phor.

Acldum
A cetlcum  ............  6® 8
B entoicum , Q e r . . 70® 75
Boracic ................. @ 17
Carbolicum  ........  26® 29
C ltrlcum  ............... 52® 55
H ydrochlor ........  3® 5
N itrocum  ............  8® 10
O xalicum  ............  10® 12
Phosphorium , dll. @ 15
Ssllcylicum  ........  42® 45
Sulphurlcum  . . . .  144® 5
T annlcum  ..............75® 85
T a rta r icu m  ........  88® 40

Am m onia
Aqua, 18 d e g . . . .  4® 6
Aqua, 20 d e g . . . .  8® 8
C arbonas .............. IS® 15
Chlorldum  ..........  12® 14

Aniline
B lack ....................2 00® 2 25
Brown ................... 80® 1 00
Red ......................... 45® 50
Yellow ...................2 60®3 00

B accae
Cubebae ................ 22® 25
Jn lp e ru s  ..............  8@ 10
X anthoxylum  __  30® 36

B alaam um
Copaiba ................ 45® GO
P eru  ....................... @l 50
T erab ln , C anada  60® 65
T o lu tan  ................. 35® 40 !

C ortex
Abies, C anad ian . 18
C asslae ................. 20
C inchona F la v a . . 18 I
B uonym us a t r o . .  60
M yrlca C erife ra . ¿0
P rim us V irg ln l . . 15
Q uillala, g r 'd  12
S assa fras  . .p o 2 5
Ölmus ..................... 38

E x trao tum
G lyoyrrhlaa O la. 24® 30 
S lyoy rrh lsa , p o . . 28®
H a e m a to x  ...........  11®

13®
14®
16®

by

la ®

35® 38

H aem atox, Is  
H aem atox, % a .. .  
H aem atox , 44» .

F e rru
C arbonate  P rec ip  
C itra te  an d  Q uina 
C itra te  Soluble .. 
F errocyan ldum  S 
Solut. C hloride ..
Sulphate , com ’l . .
Sulphate, com ’l.

bbl. p e r c w t . .
Sulphate, p u re  .

F lora
tmivjfc ................
A nthem ls ............  30®
M atricaria  ..........

Falla
B arosm a ..............

•issia Acutifol,
T lnnevelly  . . . .

C assia, A cutifol.
Salvia officinalis, 

it»  and  46a ..
Uva Oral ..............

Gutnml 
Acacia 1 s t  p k d . .
Acacia, 2nd p k d ..
Acacia, 3rd p k d ..
Acacia, s ifted  sts.
Acacia, po .............
Aloe B arb  ............... 22®
Aloe, Cape ........... @
Aloe, Bocotrl . . . .  @
Amm oniac ..........  55®
A safoetlda ..........  35®
Benzolnum  . . . . . .  50®
C atechu, Is  ........  @
C atechu, 46s . . .  ®
C atechu, 44s . . .  @
C om phorae ........... 1  1 2 @ 1  21
B uphorblum  ___ @ 40
Clalbanum ..........  @ 1 00
G am boge . . . p o . . l  35®1 45
G ualacum  ..p o 3 5  ® 35
Kino .......... po 45c @ 45
M astic ..................  @ 60
M yrrh ........ po 50 ® 45

nil ......................... 3 30® 3 35
Shellac ................... 60® 70
Shellac, b leached 60® 65
T rag acan th  ........  70® 1 00

H erba
A bsinthium  .........4 50® 4 60

16®
25®

18®
8®

®

45®

B u p a to r lu m  oz p k
L ob e lia  .........oz p k
M ajo ru m  . . .  oz p k  
M o n tra  P ip .  oz  pk  
M e n tra  V e r . oz pk
R ue ............... oz p k
T a n a c e tu m  . . V . . .
T h y m u s  , V . . oz p k  

M agnesia  
'-’« lo ined . P a t  . .  55®  fia
C a rb o n a te , P a t . .  18®  20 
C a rb o n a te , K -M . 18® 20
C a rb o n a te  ...........  18® 20

O leum
A b sin th iu m  ..........4 90®5 00
A m y g d a lae . D ulc. 50® 60 
A m y g d a lae , A m a  8 0n® 8 25
A nlsl ........................ 1 75®1 80
A u ra n tl  C o r te x  2 75@2 85
B e rg a m il ................ 2 85@3 00
C a jlp u ti  ...............  85® 90
C a rv o p h illi ............1 40®1 50
C e d a r  ......................  50® oi>
' ' ’b e n n p a d il ..........8 75® J nn

yCinnam oni ............1 50@1 60
Cftronen«» .............

Men ... f *9  ft

C o p a ib a  ................1 15@1 25
C u b eb a e  ................ 1  35®  i  40
K v e c h th ito s  ___ 1  00®  1  10
E r lg e ro n  ................1  00@ 1 10
G a u lth e r la  ............2 25®2 36
G e ra n iu m  .........oz 75
G ossip p it Bern g a l 50® 60
H e d eo m a  ...............3 00@3 10
J u n ip e r a  ..............  40®1 20
L a v e n d u la  ............. 90@3 00
L lm o n s  ................... l  35®1 40
M e n th a  P ip e r  . .  .3  50 
M e n th a  V erld  . .5  00 
M o rrh u a e  g a l . . 1  25
M y ric la  ..................3 00
O live ...................... 75
P i d s  L iq u id a  . . .  10 
P lc is  L iq u id a  ga l
R lc ln a  .................... 1  02
R o s m a r ln i ........... @1 00
R o sa e  oz ........... 5 0O®6 08
S u cc in l ................... 40® 46
S a b in a  ...................  90 1  00
S a n ta l .................. 2 2 6 0 4  50
S a s s a f ra s  ............... 85® 90
S in ap ls , ess, oz. .
T ig lil ...................... 1 10
T h y m e  ..................  40
T h y m e , o p t .........
T h e o b ro m a s

P o ta s s iu m
B l-C a rb  ...............  16
B ic h ro m a te  . . . .  18
B ro m id e  ...............  25
C a rb  ........................ 12®
C h lo ra te  .........po. 12®
C y an id e  ...............  34®
Io d id e  ...................... 2 50@2 60
P o ta s s a ,  B l t a r t  p r  30® 32 
P o ta s s  N i t r a s  o p t 7®  16 
P o ta s s  N itr a s  . . .  6®  8
,P>russiate ........ 23® 2<B
S u lp h a te  po  ....... 16® 18

R ad ix
A co n itu m  ............. 20® 25
A lth a e  .................... 30® 36
A n c h u s a  ...............  10® 13
A ru m  po  .............  ®  25
C a la m u s  ...............  20® 40
G e n tia n a  po  1 6 .. 12® 15
G ly c h rrh lz a  p v  16 16® 18
H y d ra s t is ,  C a n a d a  1 90 
H y d ra s t is .  C an . po  @2 00 
H e lleb o re , A lba. 12® 15
In u la , po  .............  18® 22
Ip eca c , po  ............2 50@2 60
I r is  p lox  ........ 85® 40
J a la p a .  p r  .......   25® 80

' M a ra n ta , 44s ••• @ 3 6
i P o d o p h y llu m  po . 15® 18
I l ib e l ........................ 75®1 00

R h e i, c u t ..............1  0ft@l 26
R h et. pv ...............  75@1 00
S p ig e lla  ..................1  45®1 50

, S a n u g ln a r i ,  po  18 @ 15
I S e rp e n ta r la  ........ 50®

S e n e g a  ...................
I S m ilax , offl’s  H .

S m llax . M ...........
S c il la e  po  45 
S y m p lo c a rp u s  
V a le ria n a  E n g  ..
V a le r ia n a . G er. . .
Z in g ib e r  a  ...........
Z in g ib e r  j  ............  22®

S em en  
A n isum  po  2 0 . . . .
A p ium  (g ra v e l’s)
B ird , I s  ...............
C a ru i po  15 ......... 12
C a rd a m o n  .......  70®
C o ria n d ru m  .......  12®
C a n n a b is  S a tlv a

55 
90 
48 
25 
25 
25 
25 
20
14 
25

16
15 

6
14 
90 
14 
8

C y d o n lu m  ........... 75®1 00

85®
@

. 20S 
@ 
@ 

15® 
12®

13®
4®

7®

25® 30 
80®1 00 

18 
9 
6 
6

80 
10 

6 
9 

10

4®
3®

75g
6®
7@
9®

00®2 60 
25 @1 50

h en o p o d lu m  
D lp te r lx  O d o ra te .
F o en lc u lu m  .........
F o e n u g re e k , p o . .
L ln l .........................
L ln l, g rd . bbl. 2%
L ob e lia  .................
P h a r la r is  C a n a ’n
R a p a  .......................
S in a p ls  A lb a  . . . .
S in a p ls  N ig ra  . . .

Spfrltus
F ru m e n t i  W  D . 2
F ru m e n t i  .............. 1
J u n lp e r i s  Co O T  1 65@2 00 
J u n lp e r i s  Co . . . . 1  75®3 60 
S a c c h a ru m  N  E  1 90@2 10 
S p t  Vl.nl G alll . .1  75@6 50
V inl O p o rto  ___ 1 25®2 0C
V ina A lba  ............1 25 @2 00

Spon ges
F lo r id a  S h e e p s ’ wool

c a r r ia g e  ........ 3 00® 3 60
N a s s a u  s h e e p s ’ w ool

c a r r ia g e  .............3 50@3 76
V elve t e x t r a  s h e e p s ’ 

w ool, c a rr ia g e ..
E x t r a  ye llow  sh e e p s  

w ool c a r r i a g e  .
G ra s s  s h e e p s ’ wool.

c a r r i a g e  ...........
H a rd , s la te  u s e . .
Y ellow  R eef, fo r 

s la te  u se  . . . .

00

@1 26

@1 25 
0 1  00

® i 40

C o rte x

Syrups
A cac ia  
A u ra n tl  
Z in g ib e r
Ipecac ..........
F e r r i  Io d  . .  . 
R h e i A rom  
S m ilax  Offl’s....
••Skis . . . I . «

50®

S d llae  Co ............  ®
T olu tan  ................  @
P ru n u s v lrg  . . . .  ®

T inctu res
A nconitum  N ap’sR  
A nconitum  N ap ’sF
Aloes .....................
A rnica  ..................
Aloes & M yrrh ..
A safoetlda ........ ..
A trope Belladonna 
A uran tl C o rte x ..
Benzoin ................
Benzoin Co ___
B arosm a ............
C an tharldes ........
Capsicum  . . . .  . .
C ardam on . . . . . .
C ardam on Cr  . . .
C asto r . . . .  . . .
C atechu ............. i
C inchona ............
C inchona Co
Colum bia ............
Cubebae ..............
C assia A cutifol .!
C assia Acutifol Co
D igitalis ...............
E rg o t .......... ..
F e rrl Chlorldum
G entian  ................
G entian  Co .........
G ulaca ..................
G uiaca am m on ..  
H yoscyam us . . . .
Iodine ...................
Iodine, colorless
Kino ......................
Lobelia .................
M yrrh ..................
N ux Vomica . . . .
Opil .......................
Opll, cam phorated  
Opil, d eodorized .. 1
Q uassia ................
R h atan y  ..............
Rhei ......................
S anguinaria  .......
S e rpen ta rla  ........
Strom onium  ___
T olu tan  ................
V alerian ...............
V era trum  Verlde.
Z ingiber ..............

M iscellaneous
A ether, Sp ts N it Sf 30® 
A ether. Spts N it 4f 34® 
Alum en, grd  po 7 3®
A nnatto  ................ 40®
A ntim oni, po . . . .  4®
A ntim oni e t po T  40®
A ntipyrin  ............  ®
A ntifebrin  ............ @
A rgenti N itra s  oz ®
A rsenicum  ..........
Balm Gilead buds
B ism uth  8  N -----1  85@1 90
Calcium Chlor, I s  @ 9
Calcium Chlor, 44s ® 10
Calcium  Chlor »4« 
C antharldes, Rus 
Capsici F ru c ’s a f
Capsici F ru c ’s po
C ap’i F ru c ’s B po
C arphyllus ..........  22®
Carm ine, No. 40. @4
C era Alba ..........  60®
Cera F lava  ........  40®
Crocus ...................1  40@1 50
C assia F 'ructus . .  @ 3 5
C en tra rla  ............  @ 10
C ataceum  ............  @ 35
Chloroform  .........  32®
Chloro’m Squlbbs ®
Chloral H yd C rssl 35 @ 1
Chondrus ............ 20®
Cinchonldlne P -W  38®
C lnchonid’e Germ 38®
Cocaine ................3 05 @3 30
Corks lis t D P  Ct.
C reosotum  .......... iqi
C reta  ........ bbl 75 ®
C reta, prep  . . . .  @
C reta, precip . . .  9®
Creta, R u b ra  . . .  @
Crocus .................. 1  50®
C udbear ................ @
Cuprl Sulph .......... 6%®
D extrine  ..............  7 w
E m ery, all N o s.. ®
Em ery, po ..........  @
E rg o ta   po 65 60®
E th er Sulph ___ 70®
F lake W hite . . . .  12®
G aiia ......................  @
G am bler ..............  8®
Gelatin, C ooper..  ®
Gelatin, F rench  . 35®
G lassw are, fit box 

Less th an  box ..
Glue, brow n . . . .  11 @
Glue w hite  ..........  15®
G lycerina ............. 1246®
G rana P a ra d ls l . . @
H um ulus ............  35®
H yd ra rg  C h .. .M t @ 
H y d ra rg  Ch Cor @ 
H y d ra rg  Ox R u’m @ 
H y d ra rg  A m m o’l @ 
H yd ra rg  U ngue’m 50® 
H ydrargy rum  . . .  @
Ichthyobolla, Am. 90@:
Indigo .................... 75®:
Iodine, Resubl . .3  8603 90
Iodoform  .............. 3 90®4 00
Lupulin ................  @ 40
Lycopodium  . . . . .  85® 90

10®
60®

@

L iq u o r  A rse n  e t  
H y d r a r g  Io d  . .  @ 5

L lq  P o ta s s  A r s ln l t  10® 1 
M ag n es ia , S u lp h . 2® 
M ag n es ia , S u lp h  b b l @ 1«
M an n ia . S  F ___  45®  {
M en th o l ..................3 406
M o rp h ia , S P  & W 2 35« 
M o rp h ia , S  N  Y Q2 SE< 
M o rp h ia , M ai. . . 2  3S< 
M o sch u s  C a n to n . 
M y r is tic a , N o. 1 
N u x  V o m ic a  p o  15
O s S e p ia  .............
P e p s in  S aac , H  &

P  D  Co ...........
P lc is  L iq  N  N  H

g a l doz .............
P lc is  L lq  q ts  . . . .
P ic ls  L lq . p in t s .
P il H y d r a r g  po  80 
P ip e r  N ig ra  po  23 
P ip e r  A lb a  po  35
P ix  B u rg u m  -----
P lu m b ! A ce t

@1 00

P u lv ls  I p ’c  e t  O pil 1 80@1 50 
P y re th ru m , b x s  H

& P  D  Co. doz @ 75
P y re th ru m , p v  . . 20® 25
Q u a s s ia e  ............... 8® 10
Q u in a , S P  & W . . .17@ 27
Q uina , S G e r .......... .17® 27

1 Q u in a , N . Y ............. .17® 27

R u b ia  T ln c to ru m  12® 14
S a c c h a ru m  L a ’s. 22® 25 
S a la c in  ...................4 50@4 75
S a n g u is  D ra c ’s .
S apo , W  .............
S apo , M  .............
S apo , G  .............
S e ld litz  M ix tu re
S ln a p is  ...............
S in a p ls , o p t . . .  
S nuff, M acca b o y

D eV oes ...........
S nuff, S ’h  D eV o- 
S oda, B o ra s  . . .  
S oda, B o ra s ,
S o d a  e t  P o t ’s  ' f a r t  25

40®
12«
10«

@
0

9®
9®

S oda, C a rb  ...........  144
S oda, B l-C a rb  . .  3®  5
S oda, A sh  ...........  344 ®  4
S oda. S u lp h a s  ®  2
S p ts , C o logne . .  @2 60
S p ts , E t h e r  C o .. 50® 55
S p ts , M y rc ia  D om  @2 00
S p ts , V in l R e c t bb l @
S p ts , V i’i R e c t 46b @
S p ts , Vl’l R ’t  10 g l ®
S p ts , V l’l R ’t  5 g a l ®
S try c h n ia , C ry s t’l 1 05@1 2( 
S u lp h u r  S ub l . . .  2% ®  4
S u lp h u r , R oll . . .
T a m a r in d s  ...........
T e reb en th  V en ice  
"rhwnbromae ....

V an illa  ................. 9 00®
Zinc! S u lp h  ......... 7®  3

Oils
bbl. gal.

W h a le , w in te r  . .  70® 70
L a rd , e x t r a  ___  70® 80
L a rd . N o. 1 ___  60@ 65
L in se ed , p u re  r a w  38@ 41 
L in se ed , bo iled  . . .3 9 ®  42 
N e a t’s - fo o t, w  s i r  65® 78 
S p ts . T u rp e n tin e  . .M a rk e t  

P a in t s  bbl. L. 
R ed  V e n e tia n  . . 1 % 2 @3 
O ch re , yel M a rs  1% 2 @4 
O cre, yel B e r  . .1%  2 ®3 
P u tty ,  c o m m e r’l 2’i  244 @3 
P u t ty ,  s t r ic t ly  pr246 2% @3 
V erm illio n , P r im e

A m e ric a n  ......... 13® 15
V erm illio n , E n g . 75® 80
G reen , P a r i s  ___  24 @30
G reen , P e n in s u la r  13® 16
L e a d , re d  ................744® 764
L e ad , w h ite  ..........744®  744
W h itin g , w h ite  S ’n 
W h it in g  G ild e rs ’..
W h ite . P a r is  A m ’r  
W h i t ’g  P a r is  E n g

cliff ...................... @ 1  4C
U n iv e rs a l P r e p ’d 1  i0@ l 20 

V arnishes
N o. 1 T u rp  C o a c h l 1 0 0 1  20 
E x t r a  T u r p  .........1  60 @ 1 7o

Freezable
Goods
Now is the time to stock

Mineral Waters 
Liquid Foods 
Malt Extracts 
Butter Colors 
Toilet Waters 
Hair Preparations 
Inks, Etc.

Hazeltine & Perkins 
Drug Co.

Qrand Rapids, Mich.
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M I C H I G A N  T R A D E S M A N

V PRICE CURRENT
refully corrected weekly, within six hours of mailing, 
ict at time of going to press. Prices, however, are 
and country merchants will have their orders filled at 

:hase.

DECLINED

ARC TIC  A M M O NIA
Doa.

12 oz. o v a ls  2 doz. b o x . . . 75 
A X L E  G R E A SE  

F r a zer’s
lib . wood boxes, 4 dz. 8 00 
lib . tin  boxes, 3 doz. 2 35 
3%lb. tin  boxes, 2 dz. 4 25 
101b. pails, p e r  d o z ...  6 00 
151b. pails, p e r d o z ...  7 20 
251b. pails, p e r  d oz .. ..1 2  00 

B A K E D  B E A N S  
Colum bia B rand

lib . can , p e r d o z ......... 90
21b. can , p e r d o z ..........1 40
31b. can, pe r d o z ..........1 80

B A T H  BRICK  
A m erican ......................... 75

© 90 
©1 65 0 1  00

O ysters
Cove, l i b ................
Cove, 21b..............
Cove, l ib  O val.

P lu m s
P lum s ...............................  85

P eas
M arro w fa t ............  @ 1  00
E arly  J u n e  ......... 1  00® 1 60
E a rly  J u n e  S ifted  1 2501 65

P ea ch es
Pie ......................... 1  00@ 1 15
Yellow .................... 1  50@2 25

P in eap p le
G ra ted  ................... l  2502  75
Sliced .................... 1  3502 65

P um pkin
F a ir  ................ . . .
Good .....................

70

B L U IN G F an cy  ................... 1 00
A rctic Gallon .................... 2 25

6 oz. ovals 3 doz. box $ 40 
16 oz. round  2 doz. box 75

R asp b erries  
S tan d a rd  ............ W

S aw yer’s P epp er B ox
P e r Gross.

R ussian  C avR r  
%lb. cans  .................... ..3 75

No. 3, 3 doz. wood %Tb. cans  .................. .7 01
boxes ....................... 4.00 1Tb. cans  .................... 12 00

No. 5, 3 doz. wood
boxes ....................... 7.00

BROOMS
No. 1 C arp e t ................2 75
No. 2 C arpet ................ 2 35
No. 3 C arp e t ................2 15
No. 4 C arp e t ............... 1 75
P arlo r Gem ...................2 40
Common W hisk  ........... 85
Fancy W hisk  ........... 1 20
W arehouse ...................3 00

B RU SH ES
Scrub

Solid B ack  8 in ............... 75
Solid Back, 11 in ........  95
Po in ted  E nds ................. 85

Stove
No. 3 ................................. 75
No. 2 ................................ 1 10
No. 1 ................................ 1 75

Shoe
No. 8 ................................ 1 00
No. 7 ................................1 30
No. 4 ................................ 1 70
No. 3 ............................1 90

B U ’ T E R  COLOR 
W ., R & Co.'s. 15c s ize .l 25 
W., R. &  Co.’s, 25c size.2 00 

CA ND LES
Electric L ight, 8 s........  9%
Electric L igh t, 16s___10
Paraffine, 6s ................... 9
Paraffine, 12s   9%
k ic k in g  ...........................20

CANNED GOODS 
Apples

Stb. S tan d a rd s  . . . .  1 00
la llo n  ........................ 2 25

B lackberries
itb.................................. 9001 75
S tandards gallons ........

B eans
Baked ...............  80@1 30
le d  K idney ........  85® 95
String ..................70®1 15
V ax . .. ............  7501 25

B lueberries
Standard ............  0 1  40
Gallon .......................

Brook T ro u t
:tb cans, s p ic e d ...  1 90

Clam s
-ittle  Neck. l!b. 1 0001 25
ittle  Neck. 21b. 0 1  50

Clam Bouillon
-iiirtihfim’s % p t ........... 1 90
lu r .ih a m  s p t s . .'............3 60

>•) ham  s q ts ..................7 20
C herries

:* n S tan d a rd s  1 30® 1 50
iVhite ..................  1 50

Corn
Pail ....................  60075
lood ........................ SO® 90
P a n c y .................................1 25

F rench  ° e a s
sur E x tra  F ine  ..............  22
Extra F ine  ....................  19
■’ine ..................................... 15
doyen ...............................  11

G ooseberries
Standard ..................... 90

Hom iny
Standard ......................... 85

L obster
»tar, % !b.......................... 2 15
Star, l i b ........................... 3 90
Mcnic T ails  .................. 2 60

M ackerel
(u s ta rd , l ib .................. »80
iu s ta rd . 2Tb................... i  86
loused. 1 % tb ..............1 s<
Soused, 21b.....................2 so
’om ato, 1Tb . . .  ........1 i
’om ato. 21b ................ 2 80

M ushroom s
lo te ls  ..................  17 0
iu tto n s  ................ 240

02 4
014
02 8

01  10 ©1 20 
©1 40 
0 3  50

010 
© 9% 
@16 @21% 
@13% 
034%  
022 
©10%

Salm on
Col’a  R iver, ta ils  1 8001 85 
Col’a  R iver, fla ts  1 9 0 0  1 95
Red A laska  ........ 1 2001 30
P in k  A laska  ___  0 1  00

S ard ines
D om estic %s . .  3%© 3%
D om estic, % s . . . .  5
D om estic, M ust’d 6 0  9 
C aliforn ia, % s . . . l l  ©14 
C aliforn ia, % s . . .17 
F rench , %s . . . .  7
F rench . % s ___18

Shrim ps
S tan d a rd  ............. 1 2001 40

S uccotash
F a ir  ....................... 85
Good ..................... 1 00
F an cy  ................... 1 2501 40

S traw b err ies
S tan d a rd  ............  1 10
F an cy  ................... 1 40 0  2 00

T om atoes
F a ir .........................
Good ......................
F an cy  ....................
G allons .................

CARBON OILS 
B arrels

P erfec tion  ........
W a te r  W h ite  . . .
D. S. G asoline ..
87 G asoline . . . .

D eodor’d N ap ’a
C ylinder ..............29
E ng ine  .................16
B lack, w in te r . .  9 

C ER EA L S 
B re ak fas t Foods 

B ordeau F lakes, 36 lib . 2 50 
C ream  of W hea t, 36 21b.4 50 
E gg-O -See, 36 p k g s ...2  85 
Excello F lakes, 36 ltb . 2 60 
Excello, la rg e  p k g s .. .  4 50
Force, 36 2 lb ..................4 50
G rape N u ts . 2 doz........2 70
M alta  Ceres, 24 l t b . . . . 2 40
M alta  V ita, 36 l i b ..........2 85
M apl-F lake, 36 l t b . . . .4  05 
P illsb u ry ’s V itos, 3 dz. 4 25
R alston , 36 21b................4 50
S un ligh t F lakes, 36 lib . 2 85 
S un ligh t F lakes. 20 lgs 4 00
Vigor, 36 pkgs.................2 75
Zest. 20 21b........................4 10
Zest, 36 sm all p k g s . . . . 2 75

C rescen t F lakes
O ne case  ......................... 2 50
F ive  cases ....................... 2 40

Special deal u n til Oct. 1, 
One case  free  w ith  ten  

cases.
O ne-ha lf case  free  w ith  

5% cases.
O ne-fou rth  case  free  w ith  

2% cases.
F re ig h t allowed 

Rolled C,t.<=
Rolled A venna, bbl ..5  l ’J 
Steel Cut. 100 lb. sacks 2 85
M onarch, bbl............... 4 6 ‘
M onarch. 90 lb. sacks 2 4 •
Q uaker, cases ............... 3 i®

C racked W hea t
Bulk ...................... 3 >4
24 2 »b. packages ___ 2 50

CA TSU P
Colum bia 2^ p ts ..........4 50
Colum bia. 25 % p ts . . .2  60 
S n ider’s  q u a rts  . . . . . . . J  25
Snider’s p in ts  ..........  2 25
S n ider’s  % p in ts  ......... 1 30

C H E E S E
A cm e ..................... @14%

1 C arson C ity  ........  @14
20 E lsie  .....................  @14
25 Em blem  . . . .  • ......  ©14

Gem ........................
Idea l .......................
J e rse y  ...................
P eerless  ................
R iverside  ............
Springdale  ............
W arn e r’s ..............
B rick  ....................
Leiden ..................
L im burger ............
P in eap p le  ...........40
Sap Sago .............
Sw iss, d o m estic ..
Sw iss, im ported

C H E W IN G  GUM 
A m erican  F lag  Spruce 60
B eem an’s  P epsin  ......... 55
■ d a m  ...................................  90
B est P epsin  ..................... 45
B est P epsin , 6 boxes .2  00

015
<»14
©14%
©
<014%
©14%
01 5
015
01 5
@14

06 0
©19
©16
020

B lack Jac k  
L a rg es t Gum M ade . .  55
Sen Sen ........................... 50
Sen Sen B rea th  P er'f. 95
S u g ar L oaf ..........  . . .  50
Y ucatan  ......................... 50

CHICORY
Bulk .............................
Red ...........................................
E ag le  ...................................  4
F ra n c k ’s  .............................  7
S chener 's  ......................... 6

C H O C O LA TE  
W alter  B ak er &  C o.'s

G erm an Sw eet ............... 23
P rem ium  ..........................  30
Vanilla .............................  41
C aracas  . *........................  35
E ag le  ................................. 28

COCOA
B ak e r’s ............................. 38
C leveland ..........  41
Colonial, % s ...................  35
Colonial, % s ................. 33
E pps
H u y le r .............................  45
V an H outen , % s . . . .  12
V an H outen , %s .........  20
Van H outen , %s .
Van H outen , I s  .......... 72
W ebb ................................. 30
W ilbur, %s ..................... 41
W ilbur, %s ..................... 42

COCOANUT
D un h am ’s  % s ........... 26
D un h am ’s  %s & % s . . 26%
D u n h am 's  %s ..........  27
D un h am ’s  %s .......... 28
Bulk ............................... 13

COCOA S H E L L S
201b. bags ........................ 2 %
L ess q u a n tity  .................3
P ound p ackages  ........... 4

C O FFE E
Rio

Com m on .........................1 3 %
£ £ ir  ....................................1 4 %

F an cy  ...............................20
San tos

Com m on .........................1 3 %
.................................. 14%

Choice ................................16%
F an cy  ...............................19
P ea b erry  ...........................

M aracaibo
F a ir  ...................................I#
Choice .............................. 19

M exican
Choice ................................16%
F an cy  ...............................19

G uatem ala
Choice ...................... 15

J a v a
A frican  ............................
F an cy  A frican  .............17
O. G...................................... 25
P. G....................................31

M ocha
A rab ian  ............................21

P ackage
N ew  Y ork B asis

A rbuckle ................. 16 00
D ilw orth ................. 15 50
Je rse y  ............................. 15  00
Lion ....................................14  50

M cL aughlin’s XXXX 
M cL aughlin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rde rs  d irec t to  W. F. 
M cL aughlin  & Co., C h ica ­
go.

E x tra c t
H olland, % g ro  boxes 95
Felix. % g ro s s ............... 1  15
H um m el’s foil, % gro. 85 
H um m el’s tin . % gro . 1  43 

CRACKERS
N atio n a l B iscu it C om pany 

B rand  
B u tte r

Seym our. R o und .............. 6
N ew  York, S quare  ___ 6
F am ily  .................................6
Salted, H exagon ................ 6

Soda
N. B. C. Soda ................. 6
Select Soda ................... 8
S a ra to g a  F lakes  ......... 13
Z ep h y re tte s  ................... 13

O yster
N. B. C. Round ..........  6
N B. C. Square  Salted  6
F aust, Shell ..................... 7%

Sw eet Goods
A nim als ........ 10
A tlantic, A ssorted  . . . .1 0
Bagley Gem s ........... 8
Belle Isle P icn ic  ......... 11
B rittle  ................................11
C artw heels , S & M ___  8
C u rra n t F ru i t  ............... 10
C racknels  ....................... 16
Coffee Cake, N . B. C.

p la in  o r iced ............... 10
C ocoanut T affy  .............. 12
Cocoa B a r ....................... 10
C hocolate D rops ........... 16

C ocoanut D rops ............ 12
C ocoanut H oney C ake 12 
C ocoanut H ’y  F in g ers  12 
C ocoanut M acaroons . .  18 
D ixie S ugar Cookie . .  9 
F ru it  H oney S quares 12%
F ro sted  C ream  ............... 8
F lu ted  C ocoanut ......... 10
F ig  S ticks ....................... 12
G inger Gem s ..................  8
G raham  C rackers . . . .  8 
G inger Snaps, N . B. C. 7
H aze ln u t ......................... 1 1
H ippodrom e ................... 10
H oney Cake, N. B. C. 12 
H oney F ingers, As Ice. 12
H oney Jum bles  ............. 12
H ousehold Cookies As 8 
Iced H oney C rum pets  10
Im perial ........................... 8
Je rsey  L unch ..............  8
Jam a ic a  G ingers ......... 10
K ream  K lips ................. 20
Lady F in g ers  ............... 12
Lem Yen ......................... H
Lemon Gems ................. 10
I.em on B iscuit S q ........  8
Lemon W afer ............... 16
Lem on Cookie ............... 8
M alaga .............................H
M ary A nn ....................... 8
M arshm allow  W aln u ts  16 
M uskegon B ranch , iced 11
M olasses C akes ..........  8
M outhful of Sw eetness 14
M ixed P icnic  ................. 1 1 %
Mich. F ro sted  H oney. .12
N ew ton  ............................. 12
N u S u g ar ....................... 8
N ic N acs  ........................... 8
O atm eal C rackers  . . . .  8
O kay ...................................10
O range Slices ................. 16
O range Gem s ..............  8
P en n y  Cakes, A s s t . . . .  8
P ineapp le  H oney ......... 15
Plum  T a r ts  ..................... 12
P retze ls , H an d  M d...........8%

40 P retze lle tte s , H and  Md. 8%
Pretze lle tes, M ac Md. 7%
R aisin  Cookies ............... 8
Revere, A ssorted  ......... 14
R ichwood ...........................8
R ube ................................. 8
Scotch Cookies ............. 10
Snow C ream s ............... 16
Snow drop ..................... >.16
Spiced G ingers ..........  9
Spiced G ingers, Iced. .10 
Spiced S u g ar T ops . . .  9
S u ltan a  F ru it  ............... 15
S u g a r C akes ................... 8
S u g ar Squares, la rg e  o r

sm all .............................  8
S uperba  ........................... 8
Sponge L ady  F in g ers  25
U rch ins ........................... 1 1
V anilla W afers  ............. 16
V ienna C rim p ............... 8
W averly  ..........................  8
W ate r  C rackers  (B en t

&  Co.) ........................... 16
Z anzibar ............................ 9

In -e r  Seal Goods.
Doz.

A lm ond Bon Bon ....$ 1 .5 0
A lbert B iscu it ............. 1.00
A nim als ............................. 1.00
B reem ner’s  BuL W afers  1.00 
B u tte r  T h in  B iscu it. .1.00
Cheese Sandw ich ......... 1.00
C ocoanut M acaroons ..2.50
C racker M eal .................... 75
F a u s t O yster ................. 1.00
F ig  N ew tons ................. 1.00
F ive O’clock T ea  ......... 1.00
F ro sted  Coffee C a k e ...  1.00
F ro ta n a  ............................. 1.00
G inger Snaps, N. B. C. 1.00
G raham  C rackers ___ 1.00
Lemon Snaps .................... 50
M arshm allow  D ain ties  1.00 
O atm eal C rackers . . . .  1.00
O y stere ttes  .........................50
P re tze lle tte s , H . M. ..1.00
Royal T o as t .....................1.00
Saltine  . . .  .•.......................1.00
S ara to g a  F lakes  ........... 1.50
Seym our B u tte r  ........... 1.00
Social T ea  ....................... 1.00
Soda, N. B. C....................1.00
Soda, Select ................... 1.00
Sponge L ady  F in g ers . .1.00 
S u ltan a  F ru it  B iscu it. .1.50
ITneeda B iscu it ................ 50
TTneeda J in je r  W ay fer 1.00 
U needa M ilk B is c u it . . .50
V anilla W afers  ............. 1.00
W ate r T h in  ................... 1.00
Zu Zu G inger S n a p s .. .50
Z w ieback ......................... 1.00

CREAM TA RTA R
B arre ls  o r d rum s ........... 29
Boxes .....................................30
S quare  can s  ....................... 32
F ancy  caddies ................. 35

DRIED R FU IT S 
Apples

S undried  ...........................
E v ap o ra ted  ................

C alifo rn ia  P runes  
100-125 25Tb. boxes.

90-100 251b. b o x e s ..©  6% 
80- 90 25tb. boxes . . 0  *»' 
70- 80 25Tb. boxes 1 
60- 70 25Tb. boxes 0  7% 
50- 60 25Tb. boxes . . 0  7% 
40- 50 25Tb. boxes . . 0  8% 
30- 40 25Tb. boxes . .©  8% 

%c less in 50Tb. cases 
C itron

C orsican  ................... @22
C jr r a n ts

Im p’d 1 tb. p k g . . @ 9%
Im ported  b u lk ___ © 9l/4

Peel
Lem on A m erican  ........14
O range A inerlcaq  , . . . .  13
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Meal
Bolted ............................ 2 80
Golden G ranu la ted  ..  2 00 
St. C ar Feed  screened 20 00 
No. 1 Corn and  O ats  20 00
Corn, cracked  .............. 19 50
Corn Meal, coarse  . . . .  19 50
Oil M eal, old p ro c ___22 00
W in te r W hea t B ran  19 50 
W in ter Wrh e a t Mid
Cow Feed ............

O ats
M ichigan ..............

Corn
Corn .........................

H ay

11

21 50 
20 Oo

, .50

B eef
E x tra  Mess ........
Boneless ................
Rum p, new ........

P ig ’s F eet
% bbls...................
Vi bbls., 40 lbs. ..
Vi bbls..............
1 bbl................

K its, 15 
Vi bbls.. 
V¿ bbls.,

Tripe
lb s ............
40 lb s ___
80 lbs. . 
Casings

Hogs, per lb ..........
Beef, rounds, se t 
Beef middles, se t

U ncolored B utterlne
Solid da iry  ..........  <5)10
Rolls, da iry  ........ 10% @11%

Canned M eats
Corned beef. 2 . . . ........2 50
Corned beef, 14 ... . . .  17 50
R oast beef ..........2 20@2 50
P o tted ham , %s ..
P o tted ham , %s ..____ 85
Deviled ham , %s . ----  45
Deviled ham , %s ......... 85
P o tted tongue, %s ----  45
P o tted tongue %s ----- 85

No. 1 tim o th y  c a r  lo ts  14 00 i Sheep, per bundl 
No. 1 tim o th y  to n  lo ts  15 00 

H ER B S
S a g e  ........................................  15
H o p s  ...................................  15
L aure l L eaves .............. 15

JE L L Y
6 lb. pails, per • 'i s . .  . 1  85 

15 lb. pails , p e r p » u . . . .  40
30 lb. pails, p e r p a i l . . . .  70 

LICORICE
P u re  ...................................  30
C alab ria  ...........................  23
Sicily .................................  14
R oot ..................................  1 1

M ATCHES 
C. D. C rittenden  Co. 

Saginaw  N oiseless
T ip  .....................4 60@4 75

M EAT EX TRA CTS
A rm our’s, 2 oz..............4 45
A rm our's . 4 oz...............8 20
L ieb ig 's  Chicago, 2 oz. 2 75 
Liebig’s, Chicago, 4 oz. 5 50 
L iebig’s  Im ported , 2 oz. 4 55 
L iebig’s  Im ported . 4 oz. 8 50 

M OLASSES 
New O rleans

F ancy  O pen K e ttle  . . .  40
Choice ...............................  35
F a ir  ...................................  26
Good ...................................  22

H alf b a rre ls  2c ex tra . 
M INCE M EAT 

Colum bia, p e r c a s e ..  
M USTARD

H orse R ad ish , 1 dz........ 1  75
H orse  R addish , 2 dz . .3 50 

O LIVES
Bulk, 1 gal. kegs . .
Bulk, 2 gal. k e g s . .
Bulk, 6 gal. k e g s ..
M anzanilla. 8 o z . . .___
Queen, p in ts  ...................2 50
Queen, 19 oz. ...................4 50
Queen, 28 oz.........................7 00
Stuffed, 5 oz....................   90
Stuffed, 8 oz...................... 1  45
Stuffed, 10 oz...........................2 40

P IP E S
Clay, No. 216 .................1  70
Clay, T . D., fu ll coun t
Cob. No. 3 .....................

P IC K L E S  
M edium

B arre ls , 1,200 c o u n t . .
H alf bbls., 600 coun t 

Sm all
B arre ls, 2,400 c o u n t___7 50
H alf bbls., 1,200 coun t 4 25 

PLA YIN G  CARDS 
No. 90 S team b o a t . . . .  85 
No. 15, R ival, a sso rted  1 20 
No. 20, R over enam eled  1 60
No. 572, Special ............ 1  75
No. 98 Golf, s a tin  finish 2 00
No. 808 B icycle ...........2 00
No. 632 T o u m ’t  w h is t . .2 25 

POTASH 
48 can s  in  case

RICE
Screenings ................. @4
F a ir  Jap a n  ................. @5
Choice Jap a n  ___  @6%
Im ported  Jap a n  . .  @
F a ir  La. hd ............ @6
Choice La. h d ___ @6%
F an cy  La. hd ........  6%@7
C arolina, ex. fancy 6 @7 % 

SA L A D  D RESSING
Colum bia, % p in t ___ 2 25
Columbia, 1  p in t ...........4 00
D urkee’s, large. 1  d o z ..4 50 
D urkee's, sm all. 2 uoz..5 25 
S n ider’s, large, 1 d o z ..2  35 
S n ider’s, sm all, 2 d o z ..l  35

S A L E R A T U S  
Packed 60 lbs. In box.

A rm  and  H a m m e r......... 3 15
D eland 's  .......................... 3 00
D w ight’s Cow ...............3 15

1  •» I Em blem  ............................ 2 10
L. P ....................................... 3 00
W yandotte, 100 %s ..3  00

SA L  SODA  
G ranulated , bbls. . . .  
G ranu lated , 1001b. cs.
Lum p, bbls..................... .
Lum p. 1451b. kegs . . .  

SA L T
Com m on Grades

100 3 !b. sacks  .............2 10
60 5 lb. sacks  ...............2 00
28 10% lb. s a c k s ............ 1 90
56 lb. sacks  ..................  SO
28 lb. sacks  ..................  15

W arsaw
»c 56 lb. da iry  in drill bags 40 
S? 28 lb. da iry  in drill bags 20 
80 ! S o lar Rock

20

SN U FF
Scotch, in b lad d ers ..........
M aecaboy. in ja rs  ........ .
French Rappie in ja r s . .  

SOAP
J. S. K irk  & Co.

A m erican Fam ily  .........4
j D usky D iam ond. 50 8 oz 2 
Dusky D ’nd, 100 6 oz. .3
Jap  Rose. 50 bars ....... i
Savon im peria l ........... 3
W hite R ussian  ...............3
Dome, oval bars  ...........3
Satinet, oval ..........  •>
Snow berry, 100 cakes. !4 

P rocto r & Gamble Co
Lenox ............................... ..
Ivory, 6 oz....................... 4
Ivory, 10 oz.................., ' [ 5
S ta r  .................................... 3

LAUTZ BROS. &. CO.
I Acme, 70 b a r s .................3
Acme, 30 bars  ................. 3
Acme, 25 bars  ...............3
Acme, 100 cakes ............ 3
Big M aster, 100 b a rs  . .4
M arseilles, 100 c ak e s . . . 5 
M arseilles, 100 cakes 5c 4 
M arseilles, 100 ck to ile t 4 

A. B. W risley
Good Cheer ................... 4
Old C ountry  .............    ¡3

Soap Pow ders 
L au tz  Bros. &  Co.

Snow Boy ......................
Gold D ust, 24 la rg e !!! 
Gold D ust, 100-DC...!
K lrkoline, 24 41b........
P ea rline  ....................
Soapine ..................
B ab b itt’s  1776 . . . ! . ! ! !
Roseine ..........................
A rm our’s .............. , ,! , ’
W isdom .............. ..

. . .1  65 

. . . 1  60 

. . .1  55 
90

. 85 
1 00 

. 80 

. 95

S olar Rock
156Tb. sacks  ..............

„ „„ Com m on
6 00 G ranulated , fine . .  
3 50 M edium , fine ........

B ab b itt’s  ...................... '..4 00
P en n a  S a lt Co.’s ___ ..3 00

PRO V ISIO NS
B arreled  P o rk

M ess ...............................
F a t  B lack  ..................... .18 00
S hort C ut ..................... .17
S hort C ut C lear . . . .17
B ean .............................. 00
Pig  .................................. 70 00
B risket, c lear ............ .19 50
C lear F am ily  ............. .15 00

D ry S a lt M eats
S P  Bellies ...................... 1 1 %
Bellies ...............................1 2 %
E x tra  S h o r t s ..................... 9

Sm oked M eats 
H am s, 12 lb. a v e r a g e . .14 
H am s, 14 lb. a v e r a g e . .14 
H am s, 16 lb. a v e ra g e ..  14 
H am s, 18 lb. a v e r a g e . .14
Skinned H am s .............. 14
H am , dried  beef s e ts . .  14Vi
B acon, c lear .................. 14
C aliforn ia  H am s ..........  8%
P icn ic  Boiled H am  ...1 4
Boiled H am  ..................... 19%
B erlin  H am , p ressed  . .  8
M ince H am  ..................... 9

L ard
Com pound ....................... 7 %
P u re  ....................................1 1
80 lb. t u b s . . .  .ad v an ce  %
60 lb. t u b s . . .  .ad v an ce  %
60 lb. t in s .........advance  %
20 Tb. p a l l s . . .  .ad v an ce  %
10 tb. p a l l s . . . .ad v an ce  % 
5 lb. p a l l s . .. .advance  1 
3 lb. p a i l s . .. .advance  1 

Sausages
B ologna ........................... 6
L iver ..................................  6%
F ra n k fo rt ........................7
P o rk  ...................................  7
V eal ...................................  7
T ongue .............................  7
UewofeMss » 7

SALT FISH 
Cod

L arge  whole . . . .  @ 6%
Sm all w h o le ........  @ 6 V*
S trip s  o r b ricks . .7%@10
Pellock .................. @ 3%

H alibut
S tr ip s  .............................. 13
C hunks ............................. 13%

H erring
Holland

W hite  Hoop, bbls. 11 00
W hite  Hoop, % bbls. 6 00
W h ite  Hoop, keg 65@ 75
W hite  Hoop m chs. 80
N orw egian  .............
Round, lOOIbs..................... 3 75
Round. 40Tbs....................... 1 75
Seeded ............   13

T ro u t
No. 1, lOOIbs......................7 60
No. 1, 40tbs........................ 3 25
No. 1, lOTbs.................... 90
No. 1. 8Tbs..................... 76

Mackerel
M ess, lOOIbs..................... 13 50
M ess, 40Tbs.........................5 90
M ess, lOTbs.......................... 1 65
M ess, 8 tb s .........................1 40
No. 1, 100 lb s ....................12 50
No. 1, 4 lb s ........................ 5 50
No. 1, 10 Tbs.................... 1 55
No. 1, 8 lb s ........................ 1 28

Soap Compounds
Johnson ’s  F ine .............5 Ri
Jo h n so n 's  X XX ........  4 jii>
N ine O’clock ............... ! ! 3  3a
R ub-N o-M ore .................3 75

Scouring
E noch M organ’s Sons.

bupolio, gross lo ts  ___ 9 00
Sapolio, ha lf gro  lo ts 4 60 
Sapolio, single boxes . . 2 25
Sapolio, hand  ...............2 25
bcourine M anufac tu ring  Co
Scourine, 50 c ak es___ 1  80
bcourine, 100 c ak e s . . . 3 50

SODA
Poxes .................................. 5 %
Kegs, E nglish  ................. 4%

SOUPS
Colum bia .........................3 00
Red L e tte r  ....................  90

SPIC ES 
W hole Spices

Allspice ............................  12
C assia, C hina in  m ats . 12
Cassia, C anton ............  16
C assia, B atav ia , bund. 28 
C assia, Saigon, broken. 4o 
Cassia. Saigon, in rolls. 55
Cloves, A m b o y n a ..........  25
Cloves, Z anzibar ..........  18
M ace ................................  55
N utm egs, 75-80 ..............  45
N utm egs, 105-10 ......... 35
N utm egs, 115-20 ........... 30
Pepper, Singapore, blk. 15 
Pepper, Singp. w h ite .. .  25
Pepper, sh o t ................. 17

P ure  Ground In Bulk
Allspice ............................  16
Cassia, B atav ia  ..........  28
Cassia, Saigon ............... 4s
Cloves, Z anzibar ........  i s
Ginger, A frican  ........... 15
Ginger, Cochin ..............  18
Ginger, J am a ica  ..........  25
M ace ..................................  65
M ustard  ........................... is
Pepper, Singapore, blk. 17 
Pepper, Singp. w h ite . . 28
Pepper, C ayenne ........  20
Sage .................................. jo

G unpow der 
M oyune, m edium  . . . .
M oyune, choice ........

; M oyune, fancy ..........
; P ingsuey. m edium  ..
1 P ingsuey. choice . . .
P ingsuey. fancy  ___

Young Hyson
| Choice ...........................
: F ancy  ............................

Oolong
I Form osa, fancy ............
; Amoy, m edium  ............
| Amoy, choice ................

English B reak fast
M edium ....................

! Choice ........................
F ancy  ................................

India
| Ceylon, choice _______
|F a n c y  ...............................

TOBACCO 
Fine Cut

! Cadillac ............................
| Sw eet I oma ..................
H iaw ath a . 51b. p a ils ..
T elegram  ........................

|P a y  C ar ............................
P ra ir ie  Rose ..................

1 P ro tec tion  ......................
j Sweet B urley ................
| T iger ................................

Plug
Red Cross .................
Palo  ....................................
H iaw atha  ........................
Kylo ..................................
B attle  Ax ........................
A m erican Eagle  ..........
S tan d ard  N avy ............
S pear H ead. 7 oz............
S pear H ead, 14% o z ..
Nobby T w ist ..................
Jolly  T a r  ..............
Old H onesty  ........
Toddy ......................
J. T .............................
P iper H eidsick . . .
Boot Ja c k  ..............
H oney Dip T w ist 
B lack S tan d ard  ..
Cadillac ..................
Forge ......................
N ickel T w ist ........
Mill ..........................
G reat N avy ..........

Smoking
I Sw eet Core ................
[F la t  C ar ......................
| W arp a th  ......................
Bamboo, 16 oz............
I X L, 51b.....................
I X L, 16 oz. pails .

I H oney Dew ................
Gold Block ................
F lagm an  ....................

I Chips . .........................
Kiln D ried ................
D uke’s M ixture  ........

! D uke’s Cam eo ..........
[ M yrtle N avy ..............
j Yum Yum, 1% o z . . . .  
Yum Yum, lib . pails
Cream  ..........................
Corn Cake. 2% o z .. . .
Corn Cake, l ib ...........
Plow Boy. 1 *, oz. . . .

I Plow  Boy, j  % oz. . . .  
j Peerless. 3% oz. . . .  
i Peerless, 1% oz..........

C ant Hook ................
C ountry  Club ............
Forex-X X X X  ............
Good Indian  ................
Self B inder. 16oz. 8oz.
Silver Foam  ..............
Sw eet M arie ................
Royal Sm oke ............ .

.32

.26

.25

!si
.40
.40
40

.33

.21

.40

.43

.44

.39

.40

.38

.25

1001b.
501b.
lOtb.

81b.

W hlteflsh 
No. 1. No. 2
...................9 75
................... 5 25
..............1 12
..................  92

Fam  
4 50 
2 40 

60 
50

SE ED S
A nise ............................  10
C anary , S m yrna  ----- 5%
C araw ay  ......................  9
C ardam om , M alabar 1 0016 

4% I 
4 
8 
9
4%

25
SH O E BLA CK IN G  

H andy Box. large. 3 dz.2 50
H andy  Box. sm a ll-----1 25
BiTby's Royal P o lish .. 85 
M atter's C row n Po lish  85

Celery 
Hem p. R ussian 
Mixed Bird 
M ustard, w hite
Poppy ................
Rape ..................
C u ttle  Bone . . .

STARCH  
Com m on G loss

lib . packages ............. 4@5
31b. packages ............. @4%
6tb. packages ............... @5 %
40 and  501b. boxes 3%@3%

B arre ls  ........................  @3
Common Corn

201b. packages ..............  5
401b. packages ...4 %  @7 

S Y R U P S  
Corn

B arre ls  .................................. 25
H alf B arre ls  ....................... 27
201b. c an s  V4 dz. in case 1  80 
101b. cans  % dz. in case  1 75 
51b. cans 2 dz. in case  1 85 

2%lb. cans 2 dz. in  case  1 90
P u re Cane

F a ir  ...............................   16
Good ............................... 20
Choice ........................... 25

T E A
Japan

Sundried, m edium  ___24
Sundried, choice ........ 32
Sundried, fancy  .............36
R egular, m edium  ......... 24
R egular, choice .............32
R egular, fancy  ............... 36
B asket-fired , m edium  31 
B asket-fired , choice ..38  
B asket-fired , fancy  . . .  43
N ibs ...........................22 @24
S iftings ..................... 9@11
P an n in g s  18 #  14

T W IN E
Cotton. 3 ply ................. 22
Cotton, 4 ply ................. 22
Ju te . 2 ply ....................... 14
Hem p. 6 ply ................... 13
Flax, m edium  .........." ...2 0
Wool, l ib  balls ............  6

V IN EG A R
M alt W hite , W ine. 40 g r  10 
Malt W hite, W ine, 40 g r  10
P u re  Cider, B & B ___14
P ure  Cider, Red S ta r . .12 
P u re  C ider, R obinson. .13% 
P u re  Cider, S ilver ___ 13%

W ICK IN G
No. 0 p e r gross ..............30
No. 1 per gross ..............40
No. 2 p e r gross ..............50
No. 3 p e r gross ..............75

W O O D E N W A R E
B a sk e ts

B ushels ............................ 1  10
B ushels, wide band . .  1 60
M arket .............................. 40
Splint, large .................. 3 50
Splint, m edium  ............ 3 25
Splint, sm all ................ 3 00
W illow. C lothes, la rge  7 00 
W illow, C lothes, m e’m 6 00 
W illow, C lothes, sm all 5 50 

B radley B u tter  B oxes
2!b. size, 24 in c a s e . . 72
31b. size, 16 in  c a s e . . - 68 
61b. size, 12 in c a s e ..  63 

10 1b. size. 6 in c a s e . . 60 
B u tter P la tes

No. 1 Oval, 250 In c ra te  40 
No. 2 Oval, 250 in c ra te  45 
No. 3 Oval, 250 in c ra te  50 
No. 5 Oval, 250 in  c ra te  60

C hurns
B arrel, 6 gal., e a c h . .2 40 
Baxrel, 18 g&L, e a c h . .2 55 
B arret, 15 gnL. each . .2  78

Clothes P ins
j Round head. 5 g ross bx 55 

Round head, c a r to n s ..  75
Egg C rates

H um pty  u u m p ty  ........ 2 40
No. 1 , com plete ............  32
No. 2. com plete ............  is

F aucets
Cork lined. 8 in. 65
Cork lined. 9 in .........! !  75

; Cork lined. 10 in ............ So
: Cedar. 8 in ...................!! 55

Mop Sticks
: T rojan  sp ring  ................  9y

Leiipse p a ten t s p rin g .. 85
•>o. 1  com m on ..............  75

“ Pa l - b rush  lioiuer 85 
J2 ib. cotton mop heads 1  40 
Ideal No. 7 ......................  yu

Paiis
2-  hoop S tan d a rd  .1  60
3- lioop S tan d a rd  .1  70

. 2 -w ire. Cable .................1  jy
I 3 -w ire. Cable ................ 1  ay

all red, b rass  . .  1  25 
E u rek a  .............2 25

CONFECTIONS
Stick  Candy 

s ta n d a rd  . . P ails
S tan d a rd  H  H ..........
s ta n d a rd  T w ist ........ . .  $ “
Jum bo. 32 tb Cases
E x tra  H H  . . . . in **
Boston C ream  ............
Dliie T im e Snsrar «»u . .10

ft>. case .............. . .13
Mixed Candy

G rocers .. £
C om petition ..............
Special ............ •• 6%
C onserve ..
Royal ..............
R ibbon ..........

.. 7 ̂ 2 

. .  8

B roken ............
Cut Loaf ........
Leader ........ a
K indergarten * * m

ed a r,
aper,
ibre

T ooth pick s
H a rd w o o d  ...............
¡softwood .............. ..

1 B a n q u e t  ....................
Id e a l ......................

T raps
'M ouse, wood, 2 h o le s .. 
Mouse, wood, 4 ho les.. 
M ouse, wood, 6 h o le s .. 
Mouse, tin , 5 h o le s . . . .

; R at, wood ......................
I R at, sp rin g  ..............

.11
15

No.
No.
No.

1..
3*.!

. . . l u
---- 9
---- S

T ubs
j 20-in, S tandard , 
j 13-in, S tandard ,

16-in. S tandard ,
30-in. Cable, No,

[ 18-in. Cable No.
16-in. Cable, No,
No. 1  F ib re  . . . .
No, 2 F ib re  . . .
No. 3 F ib re  ___

W ash  Boards
; B ronze Globe ..............
I Dewey .............................
j Double Acm e ..............
I Single Acm e ................
! Double P eerless  ........
! Single P eerless  ..........
N o rth e rn  Queen ........

j Double Duplex ..........
j Good Luck ....................
I U niversal .......................

W indow  C leaners

1 7
2 6

.39

.39

.35

.38

.36

.30
32-34
.30
.25
20-22
.24
.32
42

1 12  in. .......................................
14  1  85
16 in ......................................  30

Wood Bowls
! 11 in. B u tte r ..................  75
j 13 in. B u tte r  ................... 1  ia
j 15 in. B u tte r ...................2 00
! 17 in. B u tte r  ...................3 25
I 19 in. B u tte r ................... 4 75
A ssorted , 13-15-17 ___ 2 25

| A ssorted, 15-17-19 ___ 3 25
I w r a p p i n g  p a p e r
Common S traw  ............  1 %
F ibre  M anila, w h ite ..  2% 

[F ib re  M anila, co lo red .. 4
l No. 1  M anila ................  4
j C ream  M anila ..............  3
! B u tcher 's  M anila ........  2%
I W ax B u tte r, sh o rt c nt. 13 
! W ax B u tte r, full coun t 20 
| W ax B u tte r, rolls . . . .1 6
| YEAST CAKE
¡M agic. 3 doz.....................1  15
Sunlight, 3 doz................1  yy
Sunlight. 1% doz............  ¿0

1 Veast Foam , 3 doz........ 1  15
j Y east Cream , 3 doz___1  00
1 X e as t Foam , 1  % d o z . .  58

FR ESH  FISH
P e r lb.

Jum bo W hitefish  ___@16
No. 1  W hitefish ......... @ 14
T ro u t ............................. @14
H alibu t ......................... @ 10
Ciscoes o r H e rrin g  ..  @ 8
Bluefish .................10 % @ ll
Live L obster ............... @25
Boiled L obster ........... @30
Cod ...................................@ 12
H addock .......................@
Pickerel ....................... @ 8
P ike  .............................. @ 8
Perch, dressed  ........... @ 1 1
Smoked, W hite  ......... @ 15
Red S n a p p e r ................ @
Col. R iver Salm on . .%16 
M ackerel ........................% 16

H ID ES AND P E L T S  
Hides

; bon  Io n  Cream
t  t ench C ream  ___
S ta r  ............................

[ H and  M ade C ream  , . ia 
[ C ream  m ixed 13

vj r  H orehound D rop 10
! , Fancy— in Paiis
! Dypsy H e a r ts  ............... 14
; coco  Bon B o a s ............  3
! r  udge Squares ............... 33
I P e an u t Squares .......... ! 9
Sugared  P e a n u ts  . . . .  1 1
Salted P ean u ts  ........  12
s ta r l ig h t K isses ........ ! n
San B ias Goodies . . . . 1 2

| Lozenges, p lain  ................  9
Lozenges, p rin ted  ............ 10

i cham p io n  C hocolate . .  1 1  
Leiipse Chocolates . . . . 1 3  

: E u rek a  C hocolates . . . 1 3  
Q uin te tte  C hocolates . . 1 2  
ch am pion  Gum  D rops 8% 
Moss D rops . . . . . . . . .  9

I Lem on Sours ................!iy
• Im peria ls  ........................ ..
|L il. Cream  O pera __ .32

I “ a ,t- C ream  Bon Bons 1 1
Golden Waffles ........  33
Did F ash ioned  M olass­

es K isses, 101b. box 1  20
! O range Jellies  ............  50

Fancy—In 5Tb. Boxes 
1 Lemon Sours . .  ¿s
| Did Fash ioned  H ore-

hound drops ........... 10
t  epperm in t D rops ___ 60

I C hocolate D rops ........... 60
! H . M. Choc. D rops . .85 
j a \ lM;- Choc. L t. and

R n f 1’14 o ° ‘ 12  ................ .. 00Sif.1®r Sw eets, a s s 'd . . l  15  
B rillian t Gums, Crys. 60 

j A. A. L icorice D ro p s . .  90
j Lozenges, p la in  ...........55
: Lozenges, p rim ed  ____ 55
I Im perials ....................  60
M ottoes .............................60
Cream  B ar .....................55

! G. M. P e an u t B a r ___ !55
[H an d  M ade C r'm s. . 80@90
I C ream  B u tto n s  ............. 65
j S trin g  Rock ................... 60
j W in tergreen  B erries  ..60 
I Did T im e A ssorted  . . . . 2  75 
B uste r B row n Goodies 3 50 
L p -to -d a te  A sstrn t. . . . 3  75

j Ten S trike  No. 1 ...........6 5t
: i e n  S trike  No. 2 ...........6 0b
| i e n  S trike , S um m er a s-
I so rtm en t...........................6 75
j Scientific A ss t. . . . ! ! i s 0 0

Pop Corn
j D andy Sm ack. 24s ___ 65
| Dundy Sm ack, 1 0 0 s ...2 75 
I Pop Corn F r itte rs , 100s 50 
{ Pop Corn T oast, 100s 50
| C racker J a c k ...................3 25

C heckers, 5c pkg. case 3 50 
| Pep  Corn Balls, 200s . .  1 20
I Cicero Corn Cakes ___5

p er box ......................... 60
j A zulik it 1 0 0 s .................... 3 00

Cough Drops
I P u tn am  M enthol ........... 1  00
Sm ith B ros......................... 3 25

NUTS—W hole 
Almonds, T a rrag o n a  ..17
Almonds, A vica ..........
Alm onds. C aliforn ia sft.

shell .............
B razils ............ ....... 15 @17
F ilb erts  ........ ........  (a. 13Cal. No. 1 ........

G reen No. 1 . 1 1 %
Green No. 2 . 10 %Cured No. 1 .13
C ured No. 2 .12
C alfskins, g r een. No. i 13
C alfskins, g reen No. 2 1 1 %C alfskins, cu red No. 1 14
C alfskins, cured No. 2 1 2 %S teer H ides. 60lb. over 13

Pelts
Old Wool 
L am bs . . .  
Shearlings

T allow
No.
No.

W ool
U nw ashed, med. 
U nw ashed, fine

1

30
. 60@85 
• 40@70

@ 4%

.. .23@25 
20

| W alnuts, so ft shelled @16 
a lnu ts . G renoble . .

T able nu ts , f a n c y . . .@15
Pecans, M ed................@14
Pecans, ex. la rg e ..  @16 
Pecans, Jum bos . .  @17

I H ickory  N u ts  per bu.
I Ohio new ..............
C ocoanuts .................. @ 5
C hestnu ts . New York 

S ta te , p e r bu ............
Shelled

Spanish P e a n u ts  S @ s% 
I P ecan  H alves . . .  @6 6 "
[ W alnu t H alves . .  @38
I F ilbert M eats . . . .  @25
1 A lican te  A lm onds @3S 
I Jo rd an  A lm onds . .  @47

P ean u ts
I F ancy , H . P. S u n s .. @5% 
Fancy . H . P . Suns,

R oasted  ..................  @7
Choice, H . P . Jum bo  @7 
Choice. H . P. Jum bo  

| R oasted  ..................  @8%
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S p e c ia l P rice  C u rren t
A X L E  G R E A SE

Mica, tin  b o x e s . . . .75 9 00 
P aragon  ...................55 6 00

BA K IN G  PO W D E R

Royal
10c size 90 

%Jb. cans  1 35 
6oz. cans  1 90 

%lb cans  2 50 
%Tb cans  3 75 
tlb . cans  4 80 
31b. cans  13 00 
51b can s  21 50

BLU IN G

1 Lam bs
»

@1 2 %
S n rin& 1 .a m bs @13

V eal
C arcass . .  5%@ 8

C L O T H E S L IN E S
Sisal

60ft. 3 th read . e x t r a . . 1  00
72ft. 3 th read . e x t r a . .1 40
¡'Oft. 3 th read . e x t r a . .1 70
60ft. 6 th read . e x t r a . .1 29
72ft. 6 th read . e x t r a ..

Ju te
60ft. . . . 75
72ft. . ..........  ¿0
90ft. .. ............ 1 05
120 ft. . ........ .. 1 50

C otton V ictor
50ft. . . ............ 1 in
60ft. .. .............. 1 35
70ft. . . ____  1 fiO

C otton W in d sor
50ft. . . ............ 1 30
60ft. .. ............ 3 44
70ft. . . ............ 1 8Ö
80ft. . . .............2 00

C otton Braided
40ft. . .
50ft. . . ..........  1 35
60ft. . . ........  1 45

G alvanized W ire

C. P . B luing
Doz.

Small size. 1 doz. b o x . .40 
I-arge size, 1  doz. b o x . . 75

CIGARS

No. 20. each  100ft. long 1  90 
¡No. 19. each  100ft. long 2 10

C O FF E E
R oasted

D w inell-W righ t Co.’s. B 'ds.

G J  Johnson  C igar Co.'s bd.
Less th an  500 ..................... 33
500 or m ore ....................... 32
1.000 or m ore ....................... 31

Fu ll line  of fire an d  b u rg ­
la r  p roof safes  k ep t in 
s tock  by th e  T rad esm an  
Com pany. T w en ty  d iffer­
en t sizes on h an d  a t  all 
tim es—tw ice  a s  m any  safes  
a s  a re  c arried  by  a n y  o th e r 
house in th e  S ta te . If you 
a re  unable to  v is it G rand 
R apids an d  in spec t th e  
line personally , w rite  for 
quo ta tions.

SO A P
B eaver Soap Co.’s  B rands

S O A  P.
100 cakes, la rge  s iz e . . 6 50 
50 cakes, la rge  size. .3 25 

100 cakes, sm all size. .3  85 
50 cakes, sm all s i z e . . l  95 
T rad esm an 's  Co.’s B rand

W orden G rocer Co. brand 
Ben H u r

Perfection  ........................... 35
Perfection  E x tra s  ...........35
Londres .................................35
Londres G rand ................... 35
Standard ............................ 35
Puritanos .......................... 35
P anate llas , F in a s  .............35
P ana te llas , Bock .............35
Jockey  Club ....................... 35

COCOANUT
B aker's  B razil Shredded

W hite  H ouse. 1Tb..........
W h ite  H ouse, 2tb..........
E xcelsior. M & J . 1Tb. . 
Excelsior, M & J. 2Tb. .
T ip  Top, M & J ,  l ib
Royal J a v a  .................. .. .

| Royal J a v a  and  M ocha 
J a v a  and  M ocha Blend 
Boston C om bination  ..

I D is tribu ted  by Judson  
G rocer Co., G rand R apids 
I*ee & Cady, D e tro it; Sym - 

I ons Bros. & Co., Sag inaw  
Brown, D avis & W arner, 
Jack so n ; G odsm ark, D u- 

! ran d  & Co., B a ttle  C reek;
| F ie lbach  Co., Toledo.

I Peerless  E v ap ’d C ream  4 00 j 
F ISH IN G  T A C K L E

Black H aw k, one box 2 50 
B lack H aw k, five bxs 2 40 
B lack H aw k, ten  bxs 2 25

T A B L E  SA U C E S
H alford, la rg e  ................3 75
H alford , sm all ..............2 25

70 141b. pkg. p e r case  2 60 
35 tytb. pkg. per case  2 60 
38 »¿lb. pkg. per care  2 60 
16 %Tb. pkg. per case  2 60

F R E S H  M EA TS  
Beef

C arcass .................... 4%@
lindquarters .........6%@

Loins ........................8
Ribs ..........................3
Rounds ....................5 %@
C hucks ................... 5
P la te s  ....................
L ivers ...................

8%
10
14
12
8
6%
S

Pork
Loins ....................
D ressed ..............
Boston B u tts  . . .
Shoulders ............
L eaf L a rd  ..........

@13% 
@ 8 @12 @10 
@ 9%

% to  1 In .......................... . .  6
1 % to 2 In ........................ . .  7
1 % to 2 In ....................... . .  9
1 % to 2 in ...................... . .  1 1
2 in.
3 in. . 20

Cotton Lines
No. 1, 10  fee t ............ . .  5
No. 2, 15 fee t .............. . .  7
No. 3, 15 fee t .............. . .  9
No. 4. 15 fee t .............. . .  10
No. 5, 15 fee t .............. . .  1 1
No. 6, 15 fee t .............. . .  12
No. 7, 15 fee t ............ . .  15
No. 8, 15 fee t .............. . .  18
No. 9. 15 fee t .............. . .  20

Linen Lines
S m all . 20
Medium ......................... . .  26Large . 34

P oles
Bam boo, 14 ft., p e r doz. 55 
Bam boo, 16 ft., per doz. 60 
Bam boo, 18 ft., p e r doz. 80 

G E L A T IN E
C ox’s 1 qt. s iz e  ............1 10
Cox’s  2 q t. s i z e ............... 1  61
K nox’s Sparkling , doz. 1  20 
K nox’s  Sparkling , gro.14 00 
K nox’s A cidu’d. d o z ... 1 2 0  
K nox’s  A cidu’d. g r o . . . l 4 00
N elson’s  ........................... 1 go
Oxford ........................... 7g
l»IVTj»nt|th Fook ,,,,..1 f6

Use

Tradesman

Coupon

Books

Made by

Tradesman Company

Grand Rapids, Mich.

We sell more 5 and 10 
Cent Goods Than Any 
Other Twenty Whole­
sale Houses in the 
Country.

W H Y ?

Because our houses are the recog­
nized headquarters for these 
goods.

Because our prices are the lowest.
Because our service is the best.
Because our goods are always 

exactly as we tell you they are.
Because we carry the largest 

assortment in this line in the 
world.

Because our assortment is always 
kept up-to-date and free from 
stickers.

Because we aim to make this one 
of our chief lines and give to 
it our best thought and atten­
tion.

Our current catalogue lists the most com­
plete offerings in this line in the world.
We shall be glad to send it to any merchant
who will ask for it Send for Catalogue J.

BUTLER BROTHERS
Vhelualen of Inrjtking—IBj Catalogno Only 

New York Chicago St. Louis

Dr. Willard M. Burleson
103 Monroe St, Grand Rapids

Booklet free on application

You don’t have to explain, apol­
ogize, or take back when you sell

WalterBakei&Co’s
Chocolate
& Cocoa

They are a b so lu te ly  p u re  
—free from coloring matter, 
chemical solvents or adul­
terants of any kind, and 
are, therefore, in conformity 
to the requirements of all 

Registered! National and State Pure 
U.s. Pat. off. rood laws.

46 Highest Awards in Europe and 
America.

WalterBaker&Co. Ltd.
Established 1780, DORCHESTER, MASS.

San Francisco, 
California, Crowd.

Fifteen thousand people were congre­
gated, to attend the special sale an­
nounced by Strauss & Frohman, 105- 
107-109 Post Street, San Francisco, Cal­
ifornia. Their stock was arranged, their 
advertising was composed, set up and 
distributed, and the entire sale man­
aged, advertised and conducted under 
my personal supervision and instruc­
tions. Take special notice the amount 
of territory which the crowds cover on 
Post Street. Covering entire block, 
while the sale advertised for Strauss 
& Frohman by the New York and St. 
Louis Consolidated Salvage Company Is 
located In a building with only a flfty- 
foot frontage.

Yours very truly,
Adam Goldman, Pres, and Gen’l. Mgr. 
New York and St. Louis Consolidated 

Salvage Company.

Monopolize Your 
Business in Your City

Lo you want something that will 
monopolize your business! Do you want 
to apply a system for increasing your 
cash retail receipts, concentrating the 
entire retail trade of your city, that are 
now buying their wares and supplies 
from tlie twenty-five different retail 
clothing, dry goods and department 
stores’; Do you want all of these people 
to do their buying in your store! Do 
you want to get this business? Do you 
want something that will make you the 
merchant of your city? Get something 
to move your surplus stock; get some­
thing to move your undesirable and un­
salable merchandise; turn your stock 
into money; dispose of stock that you 
may ban* overbought.

YVrite for free prospectus and com­
plete systems, showing you how to ad­
vertise your business; how to increase 
your cash retail receipts; how to sell 
your undesirable merchandise; a system 
scientifically drafted and drawn up to 
meet conditions embracing a combina­
tion of unparalleled methods compiled by 
the highest authorities for retail mer­
chandising and advertising, assuring 
your business a steady and healthy In­
crease; a combination of systems that 
has been endorsed by the most con­
servative leading wholesalers, trade 
journals and retail merchants of the 
United States.

Write for plans and particulars, mail­
ed yon absolutely free of charge. You 
pay notliiug for this Information; a sys­
tem planned and drafted to meet con­
ditions in your locality and your stock, 
to increase your cash daily receipts, 
mailed you free of charge. Write for 
full information and particulars for our 
advanced scientific methods, a Bystem 
of conducting Special Sales and adver­
tising your business. All Information 
absolutely free of charge. State how 
large your store is; how much stock 
you carry; size of your town, so plans 
can be drafted up in proportion to your 
stock and your location. Address care­fully:

ADAM GOLDMAN, Pres, and Gen'l Mgr.

New York and St. Louis 

Consolidated Salvage Company

Home Office, General Contracting and 
Advertiaing Departments,

Century Building, St. Louia, Mo.

Eaitern Branch :
ADAM GOLDMAN, Prea. and Gun’l Mgr. 

377-878 BROADWAY,
HEW YORK CITY.
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each 

subsequent continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

BU SIN ESS CH ANCES.
_ F o r  Sale—B argain  if taken  a t  once, 
$1,800 s to ck  of w allpaper, p a in ts  c a l­
cim ine, m ouldings, etc. Goods new and  
in  firs t-c lass  condition. Speak quick if 
you w an t it. Sam  H. A lexander, M adison 
W is. 277

F o r Sale—O ne-half in te re s t in ru sh ing  
g rocery , u p -to -d a te  s tock  and  fixtures 
W ill invoice to ta l $2,000. G row ing busi­
ness. F in e  location. W eersing, H olland 
M ich. 282

F o r Sale—If  you w an t to  buy fa rm  
lands o r c ity  p ro p e rty  in  Sou thern  Illi­
nois, I have som e b a rg a in s; good crops, 
lo t of f ru it;  p rice  $20 to  $65 per afcre. 
A ddress W m . T. B urge, Box 74, Cen- 
tra lia , 1 11 . 283

Im proved fa rm s, p ra irie  and  tim ber 
land  in C en tra l M inneso ta; crop fa il­
u res  a re  unknow n; will exchange land 
fo r o th e r  p roperties . F o r p a rticu la rs  
w rite , F red  Mold, A drian. Minn. 281

F o r R en t—F u rn ish ed  dw ellings fo r the  
season a t  Thom asville, Ga., th e  g rea t 
W in te r R eso rt am ong  th e  Pines. E . M.
M allette .___________________ 280

F o r Sale—G asoline a rc  ligh t p lan t 
(D oran  sy stem ), 12 lig h ts  com plete, w ith 
tan k s  in good condition, fo r sale cheap. 
T he E agle, H arvey . 111. 279

F o r Sale—O ld-estab lished  grocery, p a t ­
en t m edicine and  d ru g  sundries business, 
in good live tow n in  Sou thern  M ichigan. 
D oing good business. B est s to re  in town. 
Good reason  for selling. A ddress P. & 
F „  care  M ichigan T rad esm an. 274

F o r Sale—Owing to  illness, profitable 
ra ck e t s to re ; clean  stock ; invoices abou t 
$1,300. J . W. H ard t, South H aven , Mich.
________________________________ 276

Som ething new  for th e  live m erch an t 
in th e  w ay of C hris tm as goods, genuine 
Ind ian  b lan k e ts  woven in size fo r sofa 
pillow tops, in beautifu l Indian designs 
and  colors. Can job to  you a t  prices 
reasonable  an d  for som eth ing  new and 
novel for a  holiday seller they  can not 
be beaten . All k inds of In d ian  goods, 
N av ajo  b lankets, baskets, etc. Also a 
full line of A rizona rub ies  and  peridots. 
A good line of th ese  goods reasonable and 
you will have  som eth ing  new th a t will 
p lease your tra d e  and  d raw  more. W rite  
to -day , in tim e to  secure  C hris tm as stock. 
G et a  sam ple dozen pillow tops to  see 
w h a t sellers th e y  are . A rizona R uby & 
Curio Co., H olbrook, Ariz. 275

W an ted —R etail shoe and  m ens’ fu rn ish ­
ings salesm en. N one b u t first-c lass  ex­
perienced m en need apply. A ddress R, 
care  Michigan T radesm an . 273

F o r Sale—Good paying  business in best 
tow n in N o rth ern  M ichigan. F o r p a rtic u ­
la rs  add ress  Dock Box 252, Boyne City,
Mich._______________________  271

F o r Sale—F irs t-c la s s  grocery  stock, in ­
voicing  a b o u t $600, in th riv in g  town. 
Good business. Good reasons  for selling. 
W rite  a t  once, R ogers & Son, P erry ,
Mich.   272

W an t To Buy—A stock  of boots and  
shoes. H ave  $1,500 of rea l e s ta te  to  ex­
change  a s  p a r t  pay m en t and  will pay 
ba lance in  cash . E d w ard  F . Percival, 
P o r t H uron , M ich. 278

I-or Sale—Dry goods stock  of $15,000; 
all new goods; best tow n in s ta te ;  150 
facto ries  w ith  a  yearly  pay-ro ll of $4,000,- 
000. Box 78, Kalam azoo, Mich. 265

1 f you w an t a  good piece of N ebraska 
land th a t  w'ill ra ise  fine w heat and  corn, 
or th ree  crops a lfa lfa  annually , fo r only 

£ crev add ress F . H . O rcu tt, C oun­
cil Bluffs, Iowa. 262

We w an t a  first-c lass  m an to  sell our 
ingram  carp e ts  in M ichigan and  Ohio. If 
you a re  fam ilia r w ith  th ese  lines, please 
w rite  us. Goods shipped from  P h ila - 
delphrn. F . H . O rcu tt & Son, Council 
Bluffs, Iowa. 363

H andsom e, very  th in  model m en’s 
w atch, gold filled case g u a ran teed  tw en ­
ty  years. M an u fac tu re r's  price $6.85 
sells for $10 to  $12. B eautifu l solid gold] 
full jew eled lady’s w atch , sam e price. 
The best C hristm as side line possible to 
handle. Send for illu s tra tions  a t  once. 
Enorm ous dem and for these  a rtic le s  d u r­
ing Decem ber. H u n t &  McCree, B rokers, 
150 N assau  St., New York. 269

F or Sale—G eneral s to re  in hustling  
tow n. B est location. Good reasons for 
selling. M ust be sold a t  once. Stock 
invoices abou t $1 ,000. A ddress No. 259, 
care  M ichigan T radesm an . 259

F o r Sale—H ard w are  stock , located  in 
the  best tow n in N orthern  M ichigan. 
Will inven tory  abou t $7,500. M ust be 
sold fo r cash. Town of 1,500. Only tw o 
sto res. R eason fo r selling, p rop rie to r 
expects to  go in to  m an u fac tu rin g  b u si­
ness. No an sw ers  w an ted  unless p a rtie s  
in te res ted  m ean business. A ddress No. 
237. care  M ichigan T radesm an . 237

O ur business is a d ju stin g  old claim s 
and  judgm ents. W h a t do you have? 
G u aran ty  Investm en t Co., L td ., 802 M a­
je stic  Bldg.. D etro it, Mich. 234

. 1’or Sale or E xchange— Fine residence, 
in G rand R apids, desirable location 
House could not be built for less th an  
$7,000. Good barn , nearly  th ree  lo ts; will 
tak e  $5,500. W ould consider $1,500 drug 
stock  or $1,500 incom e p roperty  a s  p a rt 
pay. A ddress No. 207, care  M ichigan 
I radesm an . 207

For Sale—Stock of boots and  shoes in 
the  beautifu l c ity  of R edlands, sou thern  
C alifornia. Population  7,000. B est schools 
in th e  s ta te . D elightful clim ate. Good 
location, cheap ren t. S a tis fac to ry  re a ­
sons. Stock and  fix tures invoice about 
$2,000. E stab lished  five years. A ddress 
O. K. Shoe Store, 333 O range St., Red- 
lands, Cali. 250

O nw ard slid ing  fu rn itu re  shoe, p a te n t­
ed A ugust 7. 1906. Sell in every home 
and hotels. Can not w ear holes in c a r ­
pe ts  nor m ar finest floors. All cas te rs  
do. B ig profits. W rite  for special offer. 
F a ir  Mfg. Co., 2-5th St., R acine, W is.

251
480 acres  of th e  very  best da iry  land 

in th e  g re a t B read  and  B u tte r s ta te . 
M innesota, in  O tte r T ail county. All in 
one t ra c t;  can be sold in q u a rte r  sec­
tions. P rice  on whole tra c t, $37 per acre; 
if sold separa te , $39 p e r acre. Cash 
paym ent pe r q u a rte r, $1,500; balance to 
su it p u rch ase r a t  6 per cent. T he N a ­
tional Agency, F ergus Falls, M inn. 252

F o r Sale—T he oldest, m ost u p -to -d a te  
fu rn itu re , carp e t and  stove sto res in 
W estern  M assachusetts . O w ner has been 
tw en ty -tw o  years  in the  business and 
w an ts  to  re tire . Low est ren t in the  city. 
Stock abou t $10,000. A ddress B urns, the  
H ouse F u rn ish e r, P ittsfield , M ass. 258

D rug  s tock  for sale  a t  Colom'a, Mich. 
One of the  best pay ing  stocks in M ichi­
gan. B usiness will s tan d  closest scru tiny . 
Going W est, reason. F ir s t come, first 
served. A ddress Lock Box 18, Coloma, 
Mich. 232

W anted—E stab lished  m ercan tile  or 
m an u fac tu rin g  business in  exchange for 
im proved 395 acre  W isconsin stock  and 

I g ra in  farm . C an close quick deal. F ran k  
P. Cleveland, 1261 A dam s E xpress  Bldg..
Chicago. 111.__ 226

D rug s to re  w anted  in good M ichigan 
tow n or city. H ave buyers w ith  the  
cash. Send full p a rticu la rs  first le tte r. 
The N ationa l D rug  E xchange, D etro it, 

I Mich. 229
To E xchange— W ant to  trad e  $10,000 

w orth  of reg is te red  Red Polled ca ttle  for 
general m erchandise, shoes, hardw are.
Box 595, M aquoketa, Iowa._______  240

F o r Sale—F irs t-c la s s  h a rd w are  stock
in one of th e  best tow ns in C en tra l M ichi­
gan. Good business. A lw ays m ade m on­
ey. A dress M. J ., care  M ichigan T rades- 
m an. 239

F or Sale—S hares in C anad ian  and 
A m erican copper com panies a t  special in ­
ducem ents. E. D ande, 39 St. A ntoine St.. 
M ontreal. Can. 242

F or Sale or T rade—F our lo ts  in T erre  
H aute, Ind. P rice  $2,500.00. W ill trad e  
for land in W este rn  M ichigan. B. F. 
Tucker. T e rre  H aute. In d .__________219

B uy your roof p a in t now and  p re ­
serve your roof. A perfec t p reservative  
for shingles, felt, paper, tin  and  iron. 
D elivered a t  your s ta tio n  in 10 gallon 
cans a t  65c per gallon. H a rd in -H a tto n  
Co.. F t. W ayne. Ind. 202

F o r Sale—A com plete m a ttre s s  factory , 
can be shipped to  an y  point. A ddress 
J. H. A nundson, M ason City. Ia. 198

F o r Sale—A fine g rocery  s to re  w ith  a 
good business an d  good location. Cheap 
ren t, p rice  $16. W ill s tan d  investigation . 
A ddress Lock Box 12, M iddlebury, Ind.

285
F o r Sale—D rug  and  g rocery  stock, in ­

voicing  $4,500. A nnual business $12,000 
to  $15,000. H u stlin g  tow n of 800 in C en­
tra l  M ichigan. B est of locations in b rick  
sto re . E xpenses low. O ther in te res ts , 
m u s t g e t out. A ddress T. X ., care  
M ichigan T radesm an . 284

N otice—W an t to  buy  fo r cash, general 
stock , shoes o r clo th ing . Give p rice  and  
location. A ddress R. E . Thom pson, D e­
corah , Ia. 286

F o r Sale—B azaa r s to re  in best tow n in 
N o rth e rn  M ichigan. R eason fo r selling, 
o th e r business. A ddress B azaar, Lock 
Box 280, B oyne C ity, M ich. 268

$1 Special, postpaid , g u a ran teed  A l, th e  
a ll-w rite  fo u n ta in  pen w rite s  r ig h t off, 
never w ears out, h a rd  rubber, 14 K t. 
gold, Irid ium  poin t, no b e tte r. O rder to ­
day . N ew  Y ork Supply Co., 213 W. 125th 
St,, N ew  York. 267

F o r Sale—W ell im proved 800 acre  fa rm  
in H and  Co., South  D akota, ba rg a in  a t 
$20 p e r acre, a lso  320 acres  nice rich  
p ra irie  land  a t  $14.50. E easy  te rm s. J. 
P. M orrill, 407 Globe Bldg., M inneapolis, 
M inn. 266

C ash fo r you r rea l e s ta te  o r business, 
no m a tte r  w here  located . I f  you desire 
a  quick  sale, send  us descrip tion  and 
price. N o rth w estern  B usiness Agency, 43 
B ank  of C om m erce Bldg., M inneapolis, 
Minn. 238

F o r Sale, exchange o r ren t until sold, 
$4,000 steam  laundry ; good location. 
Sheldon &  Co., Angola, Ind. 257

W an ted—To buy for cash, good stock 
general m erchandise. M ust be in good 
location. J . B. A nderson, 1112 E. lta v - 
enswood P ark , Ravenswood, 111. 256

F o r Sale—No. 1 saw m ill in operation  
every day, 18,000 capacity , w ith  planing  
mill in connection. W ell equipped w ith 
m achinery , 8 lo ts 66x 120  feet, in best sec­
tion  in M ichigan. A ddress B. G. F ree ­
m an, Shepherd, Mich. 245

Stores—I sell s to res  for o th e rs ; w hy 
not yours? W rite  for booklet. Edw in
G. O rr, D ayton. Ohio. 129

Notice—I have a  fine un d ertak in g  busi- 
ness and  all k inds of m erchandise, stocks, 
farm s, hotels, for sale in all p a r ts  of the  
U nited S ta tes. If you w an t to buy. sell 
or exchange or close out, w rite  me. G. B. 
Johns. G rand Ledge. Mich. 121

F o r Sale—T w o-sto ry  m odern brick
block, double s to re  room 40x60. P rice  
$3,500 cash. P ay s  8 p e r cent, ne t on the  
investm ent. O riginal cost $6,000. A d­
dress G avin W. Telfer, B ig R apids, Mich.

_______________________    46
$2,500 cash  will secure  one-ha lf in te r ­

e s t in a  clean u p -to -d a te  shoe and  
clo th ing  business. E stab lished  tw en ty - 
th ree  years. Or would be w illing to form  
p a rtn e rsh ip  w ith  p a rty  looking for a new 
location w ith  a  $5,000 stock. A ddress 
Gavin W. Telfer, B ig R apids. M ich. 47

F o r Sale—Stock of groceries, boots, 
shoes, rubber goods, notions and  garden 
seeds. Located in the  best f ru it belt in 
M ichigan. Invoicng $3,600. If tak en  be­
fore April 1st., will sell a t  ra re  bargain . 
M ust sell on account of o th e r business. 
Geo. T ucker. Fennville. Mich. 538

Do you w an t to  sell your property , 
farm  or business?  No m a tte r  w here 
located, send me descrip tion  and  price. 
I sell fo r cash. Advice free. T erm s re a ­
sonable. E stab lished  1881. F ran k  P. 
Cleveland. Real E s ta te  E xpert. 1261 
Adam s E xpress Building. Chicago. 111. 
_________________________________________ 577

W e w ant to buy for spo t cash, shoe 
stocks, clo th ing  stocks, s to res  an d  stocks 
of every  descrip tion . W rite  us to-doy 
and  our rep resen ta tiv e  will call, ready 
to  do business. P au l L. Feyreisen  & 
Co.. 12 S ta te  St.. Chicag o , 111 548

T ypew riters—All m akes, en tire ly  re ­
built, g u a ran teed  a s  good a s  new. F in ­
est ac tu a lly  rebu ilt m ach ines ever o ffer­
ed; $15 up, sold o r ren ted  anyw here; 
ren ta l applies on purchase . Rebuilt 
T ypew riter Co., 7th Floor, 86 L aSalle 
St... Chicago. 111. 96

PO SITIO N S W A NTED
W anted—S ituation  by experienced g ro ­

cery clerk. Can fu rn ish  b est of re fe r­
ences. A ddress No. 243, care  T radesm an .

243

R etail m erch an ts  can  s ta r t  m ail order 
business in connection w ith  re ta il busi­
ness; only a  few  dollars required . W e 
fu rn ish  every th ing  n ecessary ; success 
certa in . W e offer re ta il m erch an ts  th e  
w ay to com pete w ith la rge  m ail order 
houses. Costs n o th ing  to  investigate . 
M ilburn-H icks, 727 P o n tiac  Bldg., C hica­
go, 111. 201

R etail S tore D ecorations — G arlands, 
w rea th s, fancy  bells, show  cards, change­
able signs, gold leaf sign le tte rs . Special 
d iscount. C atalogue free. K. Jo hnston  
Mfg. Co., Quincy, 111. 244

F o r Sale—A $2,000 h a rd w are  stock. 
H ustling  tow n. E x tra  good chance for 
m erch an t tinner. A ddress “H a rd w are ,” 
care  M ichigan T radesm an . 246

W ill sell a t  a  g re a t barga in , if sold 
soon, m y stock  of drugs, etc., in  good 
brick  store . Good location. A ccount, age 
and  poor health . G. C. Beebe, B ay City, 
Mich. 248

Stock P u rch ase  P roposals  W an ted —A 
New York corporation , m an u fac tu rin g  a  
s tan d a rd  a rtic le  w ith  an  enviable re p u ta ­
tion, desires  to  sell tre a su ry  stock  for th e  
sole purpose of increasing  its  w orking 
cap ita l and  not for th e  p u rchase  e ither 
of property , p a te n t r ig h t o r in te re s ts  of 
ow ners. P roposals  fo r th e  p u rchase  of 
$35,000 of tre a su ry  stock  will be received 
on th e  un d ers tan d in g  th a t  no proportion  
of such  am oun t will be allo ted  o r p ay ­
m ent for sam e received, u n til th e  full 
am oun t h as  been subscribed  for. A d­
dress Chas. E. Boyer, P res iden t, 90 W ater 
St., New York. 249

F o r Sale—F resh , clean  d ru g  stock, in 
good lively tow n of 2.000. Two o th e r 
d ru g  sto res. A nnual sales abou t $4,000. 
E xpenses light. Stock invoices about 
$2,900. R eason fo r selling, have o ther 
business to  a tte n d  to. A ddress No. 233, 
care  T radesm an . 233

F o r Sale—H ardw ood, oak and  hickory 
mill n o rth  A rk .; team s, w agons and  t im ­
ber; o th e r tim ber ad jo in ing ; m igh t trad e  
for fa rm  or coun try  tow n lum ber yard. 
A bargain . Value $5,500. A ddress Lock 
Box 135, N ew port, Ark. 206

T he G. E . B reckenridge A uction Co.. 
Edinburg , 111. E x p e rt m erchand ise  and  
real e s ta te  auc tio n ee rs ; converting  m er­
chand ise  in to  cash  is our hobby. M er­
ch an ts  in desp a ir should w rite  us a t 
once. B ankable  references given. 166

W anted—To buy a  b azaa r s tock  in j 
som e good tow n in M ichigan. A ddress 
T. S. Cornell, P . O. Box 205, K alam azoo, i 
Mich. 173 I

N orth  D akota  Real E s ta te ; m u s t be 
sold; have big barga in s. A ddress the  
F ir s t  N ationa l B ank, M andan, N. D.

133
F o r Sale—P lan ta tio n s , tim b er lands, 

farm s, homes, etc. Send fo r p rin ted  list. 
V. C. Russell. M em phis. Tenn. 928

W anted To Buy—I will pay  cash  for 
a  s tock  of general m erchand ise  o r c lo th ­
ing o r shoes. Send full pa rticu la rs . Ad- ! 
d ress Stanley, care  M ichigan T radesm an .

755 I

H E L P  W ANTED.
W an ted—Experienced salesm an  to  sell 

Scioto Sign Co.’s  calendars, ad v ertis in g  
novelties and  signs in N ebraska . W iscon­
sin. M innesota. Illinois. Iow a and  D ako­
ta s. O ur salesm en m ake $10 to  $20 
daily  on com m ission because we have th e  
b e st lines. W rite  H enry  H offm an, Box 
143. Minneapolis. M inn. 270

W an ted —Tw o first-c lass, u p -to -d a te  
re ta il g rocery  clerks. Good sa la ry  to  th e  
r ig h t pa rty . A ddress w ith  reference. No. 
236. care  M ichigan T radesm an . 236

W e w an t one lady o r gen tlem an  in each 
tow n and  c ity  to  rep resen t us in th e  sale 
of our sh ea rs  and  novelties; o u r ag en ts  
m ake from  $12 to  $35 per w eek; the  w ork 
is s teady , no heavy  sam ples to  carry , and  
perm anen t. Salaried  positions to  those 
who show  ab ility ; w rite  to -d ay  for p a r ­
ticu la rs  of ou r offer. No m oney required  
on your p a r t  if you w ork fo r us. The 
United S h ea r Co„ W estboro, M ass. 967

W an t Ads. continued on n ex t page.

School Supplies
Holiday Goods

W ait for the big line.
FRED BRUNDAQE Wholesale Druggist

M uskegon, Mich.

Use Tradesman Coupous

Q U A L I T Y  I S  R E M E M B E R E D
Long After Price is Forgotten 

We Have Both
A trial order for 

anything in our line 
will convince you.

6 2 -6 4 - 6 6  GRISWOLD S T ., D E T R O IT , M IC H



48 M I C H I G A N  T R A D E S M A N
Movements of Michigan Gideons.
Gordon Z. Gage, of Ann Arbor, 

representing the Michigan Drug Co., 
of Detroit, in the perfumery depart­
ment, was in "The Thumb” Iasi 
week making everyone sweet. Last 
Sunday he was at Flint, with the 
Camp there.

W. March, of Mt. Clemens, repre­
senting Lambert & Lowman, was in 
I in lay City, Capac and Port Huron 
last week.

John A. McLeai>, 862 Cass avenue. 
Detroit, will be General Manager of 
the Parquet Flooring Co. of that city 
Dec. 1.

Frank A. Vernor, Detroit, is special 
agent for the Queen Insurance Co. 
of America. He has just returned 
from San Francisco, where he has 
been adjusting claims and paying 
losses for several months.

A. C. Pickett, of Chicago Camp, 
was in Detroit last week, represent­
ing Dr. Woolfterr’s instant corn and 
bunion eradicator. It removes the 1 
corns all right, but something has re- | 
moved Pickett’s hair, and he thinks j 
as there is little chance to pull it he 
should see that no defects come on | 
the feet of the fair lady that would i 
stand on his promises. The top of his | 
head is smooth, but he could wear a 
wig long enough at least to con- 
sider.

W. E. Hullenger, of Detroit, has 
returned front the South, where he 
has been for the past sixty days.

Aaron B. Gates.

ing visitors to come here and do 
I their trading.

A plan which finds favor is to offer 
| as an inducement to the visitors a 
; rebate of railroad fares, as is done in 
j Grand Rapids and some other cities.
| The object is first to get the visiting 
merchants to come to Saginaw and 
then it is believed the advantages of 
the market to be found here in all 
lines of business will do the rest. It 
is to get the visitors here and to en­
courage them in continuing to come 
that the movement is taking place. 
Another meeting of the same kind 
will be held at the same place this 
evening.

The Boys Behind the Counter.
Calumet—C. VV. McFadden has 

severed his connection with the Car- 
leton Hardware Co., of this city, and 
has entered the employ of the Pen­
insula Heating and Lumbering Co. as 
a member of the firm.

Bangor—V. D. Eckenrode, who has 
been at the head of J. P. Ryan’s dry 
goods department for the past five 
years, has severed his connection with 
that store to take a position at Big 
Rapids.

Butter, Eggs, Poultry and Beans at 
Buffalo.

Buffalo, Nov. 7—Creamerj’, fresh, 
22(77 27c; dairy, fresh, 2o@23c; poor 
to common, i7@Tgc.

Eggs—Fancy candled, 30c; choice. 
28(17290; cold storage, 22(0230.

Live Poultry — Springs, 9 @ i i c ; 

fowls, 9@ toJ4c; ducks, n @ i 3c; old 
cox, 8c.

Dressed Poultry—Fowls, iced, io@ 
11c; chickens, Ii@ i2c; old cox, 8@9c.

Beans—Pea, hand-picked, $i.6o@ 
1.65; marrow. $2.35(1/2.50; mediums, 
$ 1.60® 1.65; red kidney, $225(112.40; 
white kidney. $2.35(1/2.50.

Potatoes—White, 50c; mixed and j 
red, 40c.

Flint—Special Gideon services were 
conducted at the Baptist church Sun­
day, Nov. 4, by Brother Gordon Z. 
Gage, of Ann Arbor, representative 
for the Michigan Drug Co. of De­
troit. 1  he service was enjoyed by 
all present as Mr. Gage is a very bril­
liant spiritual speaker.

L. J. Koster has started in on his 
twenty-seventh year with Edson, 
Moore & Co. Mr. Koster is one of 
the old stand-bys and possesses the 
respect and friendship of everyone 
who knows him.

~  B U S IN E S S  C H A N C E S.

Promoting Visits of County Mer­
chants.

Saginaw, Nov. 7—There was a well- 
attended meeting of representatives 
of business houses of Saginaw at the 
Board of Trade rooms Tuesday even­
ing, when plans for promoting ex­
cursions of merchants from neigh­
boring points into Saginaw were dis­
cussed. The subject has been given 
considerable attention by the Saginaw 
houses and it is believed a good deal 
can be done in the way of encourag-

i a n d  lu n c h  c o u n te r  a t  in v o ice .
I W ill sell o r  r e n t  b u ild in g . I f  you  w a n t  
! a  b a rg a in  w r i te  q u ic k . F . O. S m ith , 
I in d l a y ,  111. ¿88

F o r  S a le— S m a ll s to c k  $450 g ro c e r ie s  
a n d  to b a c c o s . G ood  to w n , lo c a tio n , t r a d e .  
A d d re s s  B o x  193, L a w re n c e , M ich . 287 

M illin e ry  S t o c k ^ F o r  s a le T a t 25c on  th e  
d o lla r . A  s n a p  fo r  so m eb o d y . W r i te  to  
B o x  1098, G reen v ille , M ich . 292

W ill in v e s t $1,000 w ith  s a m e  a m o u n t  
in v e s te d  b y  a  go o d  s a le s m a n  t h a t  cou ld  
h a n d le  b a n k r u p t  s to c k s  o r  w o u ld  b u y  o u t 
sh o e  b u s in e ss . A d d re s s  B o x  33, C ap a c ,
M ich-___________________________________ 291

T o  E x c h a n g e — M y f a rm  s to c k  a n d  too ls, 
fo r  s to c k  o f m e rc h a n d is e . A d d re s s  N o.
290, c a re  M ic h ig a n  T ra d e s m a n ._____290

F o r  S a le— N ew  h o te l in  c o n n e c tio n  w ith  
b ig  10 c e n t  feed  b a rn  a n d  co a l a n d  w ood  
y a rd . P a r t i c u la r s  a n d  p ic tu r e  o f b u ild ­
in g s  on  r e q u e s t .  M . M a y e r , J r . ,  M e rr il l
M lch- _______________ _________________ 289

F u rn is h e d  c o t ta g e s  f o r  s a le  o r  ex> 
c h a n g e  in  F lo r id a . O ne 7, tw o  5 a n d  o n e  
4 room , n e w  1904. B e a u tifu l  p a r k  s u r ­
ro u n d in g s , c a n  b e  o p e ra te d  a s  a  h o te l. 
G ood to w n , o v e rlo o k in g  b e a u tifu l  I n d ia n  
R iv e r , 190 m ile s  s o u th  o f J a c k s o n v il le . 
A d d re s s  P . R o esch , P o to s i, W is . 294

H E L P  W A N T E D. ”
W a n te d —A  c o m p e te n t  d r y  g o o d s  s a le s -  

m a n  a n d  s to c k k e e p e r . R e fe re n c e s  r e -  
o u ire d . B o x  1098. G reen v ille . M ich . 293

MYERS, WEIL & CO., Cleveland, Ohio
Want

Poultry and Rabbits
W e m ake the poultry and game business a special fea tu re  during the  winter. Are

among the largest receivers of live and dressed pouitry and rabbits here, especially c a r
toad shipments. Our facilities com pare with the  best houses in the  trade  anywhere” Send for booklet. J uere.

a .  ■ live geese in car-load lo ts- W rite Of wire us for any fu rther inform ation
_ lesired- R eference: Central National Bank, Cleveland, Ohio, or this paper.

Faded
Ginghams

A Gingham Dress, faded 

in the first trip to the 

laundry, is a lasting piece 

of advertising for the store 

that sold the goods—but 

it is the kind of advertis­

ing that drives customers 

away.

Dependon 
Dress Ginghams

produce the opposite effect—they pull people 

into the store that sells them, because they hold 

their color, because the patterns remain just as clear 

and distinct during numerous washings as when the 

material was purchased, because they wear well.

Another point of particular interest to you as a 

merchant: the price of D EPEN D O N  Dress Ging­

hams is no higher than you will have to pay for 

ginghams of mediocre quality.

When our representative shows you our sam­

ples you will have proof positive that- they are 
superior.

The D EPEN D O N  Book con­

tains selling plans, special adver­

tising matter, photographs and de­

scriptions of effective window dis­

plays—will be off the press in 

two weeks.

Free for the asking.

JOHN V EARWtlL 
COMPANY 

CHICAGO
John  V . Farw ell C om pany,

C hicago
P lease  send us, free  o f cost, the  

DEPENDON book in which you 
outline selling plans fo r DEPEND­
ON merchandise.

F ir m  n a m e .

S ta te



C lean  Oil and a C lean  Oil Room
The o ld  f a s h i o n e d  

method of handling paint 
oils guarantees impure oils 
and a dirty, sticky oil room 
permeated with strong 
odors.

The Bowser System of 
oil storage will keep your 
oil pure and your oil room 
as clean as if you sold noth­
ing but package goods 

B y  pumping the oil di­
rectly from the barrel into 
the B o w s e r  dirt-proof, 
leak-proof and evapora­
tion-proof tank, you can 
keep it, until it is sold, as 
pure and clean as when it 

came from the refiners. Then the Bowser self-measuring feature 
permits you to pump the oil directly into the customer’s can with­
out using sticky, dirty and foul measures and funnels, which con­
taminate the oil and cause a dirty oil room. No matter how heavy 
the oil, the Bowser will handle it without gumming.

If you want to sell clean oil from a clean oil room, you want 
3, Bow er. Send for catalog M, which describes the Bowser 
outfits.

Cut 9

First F loor Outfit for all Pain t and H eavy Oils.

S. F. BOWSER & CO., INC.
Fort Wayne, Indiana

Do You 
Need 

Money?
You no doubt occasionally find yourself short of MONEY when 

you wish to discount a bill on which you could SAV E TWO or TH REE 
dollars.

You have plenty of M ONEY DUE YOU from CUSTOMERS 
but that will not SAV E YOU the discount.

DON T blame the CUSTOMERS. Possibly they don’t know 
HOW MUCH they OWE YOU!

Possibly your SYSTEM  is WRONG.
The M cCASKEY ONE W RITING FO RW ARDING SYSTEM  

is what YOU NEED. It is a COLLECTOR. Many merchants write 
us that in the SHORT PERIO D of 60 days their outstanding AC­
COUNTS have been reduced 50 per cent. Their BU SIN ESS has IN ­
CREASED  and their CUSTOMERS are better PLEA SED .

Drop us a postal. The information is FR EE.

THE McCASKEY REGISTER CO.
Alliance, Ohio

Mfrs. of the Celebrated Multiplex Duplicating Carbon Back Counter Pads, 
also Single Carbon and Folding Pads.

J. A. Plank, State Agent for Michigan, Tradesman Bldg., Grand Rapids 
'  ' Agencies in all Principal Cities.

T h i s

Moneyweight Scale
will save its cost every 6 months in time and merchandise 

wasted on old-style scales
Moneyweight Scale Co., Chicago, 111. R ockfo rd , I I I . ,  Dec. 22, 1905.

Gentlemen:—We are using eight M o n eyw eig h t  S c a l e s  in our three 
places in this city. These scales have been in constant use for the past two 
years, and we find them always accurate, both for ourselves and our cus­
tomers. W e know th ese scales more than save their cost every six  
m onths. We could not do business without these scales.

Y o u rs tru ly , S ch m auss C o m pany.

If you had $1,000 you could invest, to bring 10 per cent, interest, you would invest 
it quickly, wouldn’t you? Then investigate this M O N E Y W E IG H T  S C A L E  
which will bring you 100 per cent. Write for the proof.

M A IL T H IS  COUPON NOW before you lay this paper 
down. You cannot afford to forget it.

Moneyweight Scale Co.
Distributors of HONEST Scales e o  e *  •

GUARANTEED Commercially Correct. O l a l C  o l . , v lllC R g O



Only Six More Weeks to Christmas
Do you realize the fact and are you prepared to meet the requirements for the greatest holiday season ever 

enjoyed5 Our lines are yet unbroken and give you an unlimited choice of the best selling lines of holiday and 
staple merchandise. Order from our catalog or come in person to view our lines, but DO IT NOW.

This Week Specials 

78 Cents
Per Dozen

T 7 Handsomely flower decorated china 
cups and saucers of good size and quality. 
Regular ioc goods. One dozen in package.

2 5 C  CHINA CAKES
Per D ozen $1.60

T 7 China Cake Plates. These are the 
real translucent kinds with pink lustre border 
and beautiful decalcomania flower decorations. 
A splendid 25 cent retailer. One-half dozen 
in a package.

2 5 c CELLULOID 
NOVELTY BASKETS $ 1 .7 5

T 7 A ssortm ent. These are  the  quickest sellers 
of any 25c novelty on the  m arket. They are  unusual­
ly a ttra c tiv e  on account of the ir p re tty  shapes and 
the  dainty hand-painted floral decoration on the  top. 
P u t up in boxes of % dozen in six assorted styles.

A Complete

Oas Light
W orth at 7 5 -  

R etail » » ' v

$3.50
Per Dozen

Comprises brass burner 
with adjustable bunsen, "2” 
opal air hole globe and good 
quality double wire cap 
m antle. Regular wholesale 
price 38c each.

If you cannot make your 
own selections, why not or= 
der one or more of the care= 
fully selected assortments 
below? They will prove very 
satisfactory.

A ssortm ent 
Decorated

Fancy China
A complete stock of china such as cups and 

saucers, plates, mugs, berry sets, tea "sets, 
sugars and creams, etc.

A Splendid
A ssortm ent

of DOLLS
Comprises no less than 23 assorted stvles 

and sizes of babies, china limb, muslin and kid 
body dolls, jointed, bisque, patent and fancy 
dressed.

A ssortm ent
Japanese

China
One dozen each of 24 kinds of staple sellers 

in beautifully decorated Japanese china. Not 
a single sticker in the entire lot. Cups and 
saucers, sugars and creams, pitchers, vases, 
chocolate pots, etc., etc.

Combination 
A ssortm ent 

Books and Games

A splendid variety of the best popular sellers 
in both lines, things that we KNOW to be the 
best by experience.

A ssortm ent
M iscellaneous 

Toys
A fine assortment of the best of all Christ­

mas sellers, such as iron, wooden and mechan­
ical toys, balls, banks, tops, etc. A big variety 
and small quantities of each.

Lists of the above assortments mailed 
on application.

Holiday Catalog mailed free.

This Week Specials

$2.00
Per

Dozen
For these regular 35c china milk pitchers. Solid 
ivory tinted center and bright contrasting tints at 
top and bottom. Handsome colored “ Rose”  
decorations, gold edges. Capacity 1 quart. Order 
No. T 7.

10c, 15c and 25c Nappies

$ 1 .2 5
Per

Dozen
T 7 Nested Porcelain Nappies. Come in 

three assorted sizes, viz., 6, 7 and flinches, retail­
ing for 10, 15 and 25c successively. Handsomely 
decorated with beautiful colored flower designs 
and gold lines.

GOLD PLATED 
NOVELTIES $ 1 .7 5

T 70  A ssortm en t. Comprises six assorted styles of 
sm oker’s novelties, ink stands, e tc . They are  very hand­
some and useful as well, and are  among the  very best 
25c retailers. W e cannot sell them less than  H dozen.

“ Silver Flake” 
Assortment 

Fancy Vases 
$4 .5 0

Comprises
M dozen 25c Vases . . $ 1 .5 0  $0.75 
H dozen 35c Vases . ..  2 .0 0  1.00
J4 dozen 50c V ases—  3 .0 0  .75
Vi dozen 75c V ases__  4 .0 0  2 .0 0

$ 4 .5 0
V arious sizes and odd shapes in 

rich m etallic tin ts such as am ethyst, 
ruby, gold, e tc ., with small particles 
of silver in the  glass. A big bargain.

W e Make
NO CHARGE

For Package and Cartage

Leonard Crockery Co.
Grand Rapids, Mich.

Half your railroad fare refunded under the perpetual excursion plan of the Orand 
Rapids Board of Trade. Ask for “ Purchaser’s Certificate”  showing amount of your purchase.

W e Make
NO CHARGE

For Package and Cartage


