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The American Grocerft

Has a Mind of His Own
In spite of the fact that the Toasted Corn Flake Co. has 
sacrificed many thousands of dollars worth of orders during 
the past few months to protect the retailer, they are over 
50 carloads behind on orders.
The immense new factory is turning out more Toasted 
Corn Flakes than was ever made of any breakfast food in 
the history of the cereal business.
These facts show that the trade is not influenced by false 
claims and that the public insists on getting the

Genome and Original
T O A ST E D  

CORN  FLA K E S
and are looking for this signature on the package

Toasted Corn Flake Co., Battle Creek, Michigan
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H o t W e a t h e r  C a n d y
Pure Sugar Stick Candy, about 28 sticks to 

the pound. Improves with age. Never gets 
sticky. Pails 20 pounds.

Iced Raspberry Jelly Tarts
Melt in the mouth but not in your candy 

case. Boxes 25 pounds. These goods will 
bring you business. We guarantee them in 
every respect.

PUTNAM  FACTORY G rand R apids, M ich.

YOU OUGHT TO KNOW  that all Cocoa made by the Dutch method is 
treated with a strong alkali to make it darker in color, and more soluble 
(temporarily) in water and to give'it a soapy character. But the free alkali 
is not good for the stomach. Lowney’s Cocoa is simply ground to the 
fineness of flour without treatment and has the natural delicious flavor of 
the choicest cocoa beans unimpaired. It is wholesome and strengthening. 
The same is true of Lowney’s Premium Chocolate for cooking.

The WALTER M. LOWNEY COMPANY, 447 Commercial St., Boston, Mass.

E very C ake
of F L E ISC H M A N N ’S
YELLOW LABEL YEAST yOU Sell not

only increases your profits, bat also 

gives complete satisfaction to your 

patrons.

The Fleischmann Co.,
of Michigan

Detroit Office, 111 W. Lamed St., Orand Rapids Office, 29 Crescent Av.

On account of the Pure Food Law 

there is a greater demand than 

ever for j» j*  Jt Jt >

Pure
Cider V inegar

We guarantee our vinegar to be 

absolutely pure, made from apples 

and free from all artificial color­

ing. Our vinegar meets the re­

quirements of the Pure Food Laws 

of every State in the Union, j t  j»

The W illiams Bros. Co.
M anufacturers

P ick lers and P reservers D etro it, Mich,



GRAND RAPIDS 
FIRE INSURANCE AGENCY

THE McBAIN AQENCY

Grand Rapids, Mich. The Leading Agency

E lio n i Erti Co.. L i
Credit Advices and Collections

M ic h ig a n  O f f ic e s  
Murray Building. Grand Rapids

M ajestic Building, Detroit

ELLIOT O. GROSVENOR
Late S ta te  Food Commissioner

Advisory Counsel to manufacturers and 
jobbers whose interests are affected by 
the Food Laws of any state. Corre­
spondence invited.

2321 riajestic Building:, Detroit, flich.

TDflPC YOUR d e l a y e d

I I m U L  FR EIG H T Easily 
and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich

Kent S tate  Bank
Grand Rapids

A consolidation of the

KENT COUNTY SAVINGS BANK 
and the

STATE BANK OF MICHIGAN

Has the largest Capital of any 
State or Savings Bank in Western 
Michigan. Pays 3^ per cent, on 
Savings Certificates of Deposit. 

Banking by mail.

Henry Idena, Pres.
Daniel MeCoy, Vice Pres.

John A. Covode, Vice Pres.
J. A. S. Verdier, Cashier

S P E C I A L  F E A T U R E S .

2. W in d o w  T r im m in g .
4. New s o f the Business W orld .
5. G rocery  and P roduce  M arkets,
6. Bu tter, Egg s and Prov is ions.
7. Scram bled  Eggs.
8. Editorial.
9. Business Tone.

12. M ak in g  an Ed ito r.
16. Stoves and H ardw are .
22. Look in g  Backw ard .
24. Com m erc ia l T rave le r.
26. Drugs.
27. D rug P r ic e  Curren t.
28. G rocery  P r ic e  Curren t.
30. Specia l P r ic e  Current.

FIRE AND

BURGLAR.

PROOF

S A F E S
Grand Rapids 

Safe C o.

Tradesman Building

THE B ILL BOARD NUISANCE.
Public policy is a matter of evolu­

tion, no matter where the community 
may be located, each municipality 
developing its own policy as popula­
tion, commerce, industries and civic 
righteousness increase.

Years ago public policy in Grand 
Rapids permitted the erection of 
diedlike awnings in front of stores 
uid extending entirely across the 

sidewalks on Monroe and Canal 
streets; years ago, also, pigs and cat­
tle were given the freedom of any 
street in town by our public policy. 
Not so very long ago our public poli­
cy allowed citizens to dump garbage 
anywhere; dispose of it anyhow.

Those conditions have been abol­
ished because they are recognized 
and classified in our public policy as 
nuisances and blotches on the record 
of the city; and that recognition has 
been made by unification of individ­
ual thought and opinion on the sub­
ject, by concerted, co-operative ef­
fort on the part of the many who 
are truly proud of and loyal to the 
best interests of the city.

Now comes the question of out­
door and bill board advertising, a 
practice permitted in Grand Rapids 
ever since Grand Rapids was incor­
porated; but to-day there is a pub­
lic opinion which declares that bill 
board advertising has become objec­
tionable and that public opinion is by 
no means confined to Grand Rapids. 
It exists all over the United States 
and is rapidly developing to such 
proportions that at no very far dis­
tant date the objection will become 
incorporated as a feature in public 
policy.

And just as shedlike awnings over 
sidewalks have been assigned t o ' his­
tory, just as board sidewalks are now 
prohibited on important streets, just 
as hogs and cattle must be kept with­
in bounds, just as systematic han­
dling of garbage and refuse is com­
pulsory, so will bill board advertis­
ing be modified and controlled in 
accord with justice to individual and 
public rights.

Nearly two and a half years ago the 
Municipal Affairs Committee of the 
Grand Rapids Board of Trade took 
up the question of bill board adver­
tising and the abuses it has devel­
oped. Since then that Committee has 
not lost sight of the matter. The 
investigations carried on, the revela­

tions made, the conclusions drawn 
and the reforms wished for are not 
the result of hasty, superficial and 
careless action and at no t:me has 
any personal feeling against the own­
ers or the patrons of bill boards been 
permitted to taint the compaign thus 
far conducted.

It has been absolutely a question 
of public policy, just as have been 
consideration of the question of 
abating the smoke nuisance, the mat­
ter of beautifying streets, the connec­
tion of outhouses with the sewer sys­
tem, and so on. As a result the C o m ­
mittee has addressed a communica­
tion to local merchants and manu­
facturers requesting their co-opera­
tion in an effort to discontinue on 
their part the practice of utilizing 
bill boards as an advertising me­
dium.

The Board of Trade is formally 
back of this effort for various rea­
sons: hirst, because bill boards are 
unsightly and dangerous; next, be­
cause they are shields behind which 
all kinds of refuse and filth may he 
concealed; because they are an of­
fense to the sense of sight, just as 
other nuisances are offensive- to the 
sense of hearing or of smelling and 
may with equal justice be prohibited 
and prevented by law. And, finally, 
bill board advertising is poor adver­
tising in the present day and under 
present conditions. True it is that 
personal interests must be affected 
unfortunately by the modification and 
control of bill board advertising, but 
this fact is tremendously discounted 
by the long-continued and unfair in­
terference with the peaceable and 
quiet enjoyment of their respective 
properties by thousands of citizens 
whose homes are glaringly and impu­
dently confronted by great stretches 
of unsightly double deck bill boards 
covered with offensive printed mat­
ter or painted designs having neith- 
or artistic merit nor publicity value

service within a fortnight, and ex­
pected to put all remaining idle cars 
into commission with little delay.

One of the causes for this revived 
activity on the part of the Pennsyl­
vania is the movement of the crops, 
which has commenced, and the move­
ment of supplies to the interior, 
which always accompanies the crop 
movement, and sometimes even an­
ticipates it. As all the great crops 
of the country promise to be large 
this year there is every reason to 
believe that within a short time every 
idle railroad car will be requisitioned, 
and that even then the railroads will 
not be able to move the traffic as rap­
idly as could be wished.

W ith enormous grain crops, with 
the prospect of a bumper cotton 
yield, with fine crops of sugar, rice, 
tobacco and all other products the 
railroads have in prospect a very ac­
tive season in handling the products 
of the farms and distributing them 
throughout the country or to ship - 

le for export. While the railroads 
will naturally profit by this heavy 
movement the distribution of these 
fine crops will make employment for 
armies of workpeople, afford a profit 
for merchants and brokers’ and stim­
ulate all sorts of trade by the money 
that will he thereby distributed.

i here are no better barometers of 
trade than the railroads. If business 
is active they will have plenty of 
freight to haul, but if business lan­
guishes their traffic falls off and idle 
cars till their yards. The fact. then, 
that the leading railroads are put­
ting their idle cars into service again 
and are generally putting their equip­
ment in order points plainly to the 
revival of trade which the country 
has been confidently looking forward 
to as due about the time that the 
crops commence to move.

BUSINESS PICKING UP. 
During the period of depression 

which followed last winter’s panic and 
hich extended well into the present 

summer the railroads complained that 
thousands upon thousands of their 
freight cars were lying idle in the 
car yards, in the shops and on sid­
ings for lack of freight to be moved. 
A s  long as those cars remained idle 
it was of little use to tell people that 
trade was reviving. Recently, how­
ever, the idle cars have been drawn 
upon to meet increasing requirements 
so that it can be truthfully said that 
business is looking up.

According to recent advices the 
Pennsylvania Railroad, which, as 
everybody knows, is one of the lead­
ing railroad systems of the coun­
try, and likely to be among the first 
to feel the influence of better busi­
ness, had put 10,000 idle cars into

The Buffalo health authorities re­
cently ordered an inspection of the 
places in that city where popcorn is 
put up in paper bags and sold on the 
streets. It is said that some of the 
reports concerning conditions exist­
ing in the popcorn factories show the 
prevalence of filth and dirt. "I do not 
care to make public the reports at 
this time,” said Dr. Wende when ask­
ed to say where the places referred 
to are, “ for the reason we have not 
acted on them all yet. But I will say 
that if the conditions reported by my 
inspectors are as bad as they paint 
them a lot of popcorn makers and 
peddlers will be put out of business.”
1 here may be other cities where an 

investigation would show similar con­
ditions.

He becomes a drag rather than a 
leader who makes his appeal to the 
prejudices of the people.

The keenest condemnation of im­
purity is the silent pure life.
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The One “Different” Article Always 
Attracts Notice.

Some windowmen appear to be of 
the confirmed opinion—an opinion
not to be shaken from its founda­
tions— that a great splatteration of 
goods is what is going to “take” with 
the buying public, but they are granJ- 
ly mistaken. It’s the one article, dif­
ferent from all the rest and prom­
inently displayed, that is going to 
stay in the mind of the observer 
longer than all the remainder of the 
exhibit. A single parasol for exam­
ple— “sunshade,” as our mothers used | 
to call them— set in the midst of 
pretty gowns is going to be remem­
bered long after the latter have fad­
ed from the memory. The one para­
sol will let people into the knowledge 
that you carry such goods and it j 
is a dozen times more effective than j 
would be an entire dozen of them. In | 
displaying this unit along with other j 
sorts of merchandise the caution I 
must be observed not to select a 
parasol the material of which is de- | 
cidedly inferior to the balance of the 
exhibit or decidedly superior. It must | 
preserve the same general tone.

Fall Is Creeping On.
Here and there in the windows one 

sees hints of approaching fall. In a 
man’s window there will be suits of 
dark hues, and this is also in evi­
dence as regards women’s attire. Or 
perhaps a background will convey 
the suggestion of cooler weather by 
the gorgeous tints employed in the 
painted foliage or artificial vines 
and flowers. It really seems
as if we no sooner get accustomed 
to one season’s garments before 
Dame Fashion and the elements 
command that we jump into another 
set of togs.

It is sincerely to be hoped by gods 
and men that the era of Merry 
Widow, Merry Maiden and all other 
Merry Monstrosities in the ladies’ 
headgear will be relegated to inocu- 
ous desuetude when Jack Frost puts 
in his appearance. They certainly 
ought to get a frost from some di­
rection! The lengths to which many 
of the Eternal Feminines have gone 
this summer in the stuff and non­
sense they have piled on their silly 
noddles are enough to make even 
demons weep.

A Good Notion Window.
Every few weeks it is well to bring 

the notions of a dry goods store to 
the fore. People are always run­
ning out of these small necessities, 
and forget to make a note of them. 
If they are put right out to the 
sidewalk in a well-gotten-up display 
their sales may be thribbled—or 
more.

Steketee has a pleasing exhibit this

week of riff-raff goods. Steps cov­
ered with white cloth are used to 
hold them. Many of the bunches rest 
on circles of crinkly orange-colored 
paper cut with a diameter of about 
a foot. No other color is in the 
window. The bright circles alone are 
enoitgh to make one come across 
the street to find out what they are 
for, and the notions themselves “do 
the rest.”

In the rush of attending to things 
of greater moment this comparatively 
insignificant class of goods is apt 
to be overlooked by the busy win­
dow trimmer. Let him pin up a 
memo, of this propensity in some 
conspicuous place in his workshop, 
where he will have it staring him 
right in the face all the time. Thus 
will he do his duty by this almost- 
universally-ignored sort of merchan­
dise.
Window Dressers “Keep Books” with 

Themselves.
Most window dressers “keep books” 

with themselves, setting down the 
exact dates of all their trims and the 
nature of each. Many of them are 
“kodak fiends” and “take a shot” at 
every exhibit they get up. They date 
the photos carefully and file them 
away consecutively and so, by fre­
quent reference thereto, are not lia­
ble to duplicate displays too often. 
When a windowman goes to the ex­
pense of hiring this work done it 
generally cuts in on his finances more 
than he cares.to figure up. Taking 
the pictures himself and doing all the 
work of developing, mounting, etc., 
at odd times, they don’t stand him 
in such a very big penny.

Try this out, you window decorat­
ors who have not thought much 
about the plan. Such a collection is 
both interesting and helpful to the 
one making it: He is enabled to ob­
serve whether or not he is making 
sufficient progress, and he avoids too 
much of a sameness in his get-ups.

The Bald Truth.
“ Barber, do you know of anything 

that would be good for that bald spot 
ion the crown of my head?”

“Yes, sir; but it would be pretty 
expensive.”

“How much?”
“Probably not less than $25.”
“Is it a sure thing?”
“Yes, sir.”
“What do you call it?”
“A wig, sir.”
That was the time the barber didn’t 

get any tip.
Also he lost a customer.

So Sm all
She— Oh, she paid an awful lot ot 

money for her bathing suit.
He— Shame to waste so much mon­

ey on a little thing like that.

Movement of Michigan Gideons. 
Detroit, Aug. 18—The Volunteer 

meeting last Saturday evening was 
conducted by Edw. A. Field*, W. H. 
Barron, James Weeks and the writer. 
The meeting was full of interest.

State President W. A. Sheldon, Jr., 
made his auditing rounds last week 
on the Grand Rapids branch of the 
Lake Shore Railroad.

C. F. Louthain and wife are now 
located at 1777 John R. street, this 
city, and the Detroit Camp is happy 
to have this addition to the Camp. 
They were in attendance at the Gris­
wold House hotel meeting with twen­
ty-five others, among them Mrs. 
Gates and daughter, Mr. and Mrs. 
Gordon Z. Gage, Mrs. Geo. S. Webb, 
Geo. A. Fricke, of Flint, W. N. Farn- 
ham, of Buffalo, E. L. Mason and F. 
H. Bateman, of New York State, and 
W. Murch, of this city. There were 
ten ladies present at this meeting. 
Mr. and Mrs. Gordon Z. Gage gave 
testimony and talk on the wonders 
they saw while visiting Mammoth 
Cave. The thought of the evening 
after the interesting description giv­
en by Brother Smith and Brother and 
Sister Gage, of Mammoth Cave, was 
the love of God in giving us all those 
wonders and blessings. God so lov­
ed that he gave us all things, and 
why should we not love Him?

Aaron B. Gates.

Detroit, Aug. 18— At the close of 
the National convention of the Gid­
eons, recently held at Louisville, Ky., 
the following Monday morning a par­
ty of twelve Gideons and Auxiliary 
took the L. & N. train at 8 a. m. for 
the Mammoth Cave, a ride of ninety 
miles directly south, the latter half 
of which is through a very pic­
turesque country, for here it begins 
to be mountainous. A change of cars 
is made at Glasgow Junction (so 
named because the city of Glasgow 
is reached from this point) and at the 
passengers’ expense, for you now go 
aboard a one coach train, delightfully 
accommodating, for in it there were 
loaded freight, express, baggage, live­
stock, et cetera, and betwixt and be­
tween all of this conglomeration 
passengers were squeezed in and pil­
ed upon (the balance of forty hang­
ing on the platform). Fortunately, 
there was no trouble in doing this 
because the speed attained on this 
nine mile up the mountain trip was 
never over ten miles per hour. Final­
ly, after one of the “funniest trips 
ever” had ended, you hear the call in 
strenuous tones, “Mammoth Cave.” 
Upon alighting you find a few houses 
only, set in a grove, making up this 
village, the postoffice and stores be­
ing in connection with the commo­
dious although ancient hotel.

Our party soon were roomed and 
learned regarding the cave trip, and 
after a substantial dinner we were off 
to our rooms to “robe” for the occa­
sion— gentlemen in blue jeans and 
ladies in bloomers— at an added cost 
of fifteen cents to the $3 for seeing 
the cave, both trips. Descending the 
hill towards Green River for a dis­
tance of a quarter of a mile we came 

' to the entrance of the cave— Mam­
moth Cave. This has been rightly 
named for it is the largest of many, 
perhaps four score, in this section of

the country. Two others, the Wyan­
dotte in Indiana and Nicajac, come 
nearly up to it in size, while many of 
the smaller ones excel in some of 
the stalactitic formations.

As we approached the mouth of 
the cave dressed in our new(?) cos­
tumes we were accosted by a photog­
rapher, who asked us to be seated 
on a row of inclined seats and have 
our pictures taken, promising to fin­
ish them by the time our trip was 
ended. This was done, of course, for 
all were anxious to see how ridiculous 
they looked.

We had already decided upon the 
two five hour trips, one of which is 
the abbreviated nine hour trip, a 
continuance beyond the Echo River, 
being a four hour trip. Inasmuch as 
this was to a considerable extent a 
repetition of what would be seen we 
all decided that ten hours’ walking 
was enough for us. This cave region 
is said to exist because of the solu­
bility of the rocks beneath the soil. 
It has taken ages to accomplish this 
result, as is proven by the slow proc­
ess of stalagmitic formations. We 
were told by our guide that it took 
one hundred years for one inch of 
growth to form on a stalagmite.

The cave is noted for its pits and 
domes and its stalactites and stalag­
mites. It has two rivers— the Styx 
and Echo, the former being at this 
time of year only a stream of s;x 
to ten feet in width, with an average 
depth of perhaps one foot, while the 
latter is twenty to thirty feet wide 
and of considerable depth. It takes 
its name from the fact that echoes 
of sounds made while on the river 
during the boat ride you are given 
are returned to you with most won­
derful distinctness and tone.

The fish and crabs in the waters 
of these r;vers are perfectly color­
less; also are without eyes, yet the 
sockets are distinctly visible. In this 
connection we might add that all 
manner of life that inhabits the cave 
is sightless and colorless.

Had we chosen the nine hour, 
or long trip complete, our meal 
would have been brought in to us and 
served on tables set in the dining 
hall, and served on dishes kept in 
a. cupboard for the purpose within the 
cave.

The lights used are lard oil lan­
terns, carried by the gentlemen of the 
party, the guide carrying two besides 
being equipped with oiled rags, which 
are wound around a wire placed in 
the end of a four foot stick, and after 
having been lighted are dextrously 
thrown to a ledge, where they may 
hold fast and burn and thus light up 
the Chamber which is to be explained.

Nothing modern is seen about the 
cave except a telephone. This is 
used to report, parties going in and 
coming out. No electric lights nor 
modern ways of travel have been in­
stalled in the cave. The ground— 
farm above— is owned by an estate, 
who seem to be satisfied with the 
present financial returns of the in­
vestment.

It is estimated that a net profit of 
$25,000 accrues from the visitors to 
the cave, and still the farm above re­
mains to be worked as though there 
was nothing beneath it.
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The cave was discovered in 1802 by 

a man by the name of Hutchings, 
who ran a bear to his haunts within 
the cave.

A bit of information was given us 
as we came to the old vats used for 
making making salt petre that seem­
ed of considerable importance:

In 1812-14, those years that were 
fraught with wars, there was an em­
bargo placed upon .merchandise from 
England. This seriously interfered 
with the supply of munitions of war 
and the discovery of material that 
would make one of the ingredients of 
gunpowder became of great impor­
tance.

Soil containing nitrate of lime was 
found within the cave, and it remain­
ed only for the discoverers to get 
potash in some form to unite with 
the nitrate in order that saltpetre 
could be made. Ashes were brought 
in by ox teams, the evidence of the 
same yet being shown by the im­
prints of hoofs and ruts caused by 
wagon wheels in this hard soil. Wa­
ter was conducted to the vats to 
lixiviate the ashes and nitrate soil by 
means of wooden tubes, made by cut­
ting ash trees in 30 foot lengths the 
size of a man’s head, with holes bored 
in the same from end to end, six 
inches in diameter. These 'log con­
ductors still remain, after these hun­
dred years have lapsed, in a perfect 
state of preservation, many of them 
yet lying on the crosslike props 
which held them in proper positions.

On the short route we passed 
through Memorial Hall, a room 15 
feet in height and perhaps 40 feet 
in width. Here it is that each com­

pany can, if they desire, build a 
monument in commemoration of their 
visit, and many have done this, as 
the numerous piles of stone testify.

Our organization placed a sign up­
on a ledge of rocks in a sightly place, 
reading: “Gideons in Convention at 
Louisville, ’08. Visited Cave July 
27.” Just beyond this is registration 
hall, and the limestone ceiling bears 
evidence of many placing themselves 
in a position to burn their names, us­
ing their lamps to do the trick. It 
would take a book to relate in de­
tail all the items of interest, but suf­
fice it to say that God has not given 
tc mankind all the wonders upon the 
earth’s surface, but has kept a pro­
portionate amount beneath.

Olive’s Bower, a beautiful cluster 
of stalactites; the Arm Chair, stalac­
tites and stalagmites grown togeth­
er; the Lace Curtains, Elephants' 
Heads, Giant’s Coffin, Booth’s Am­
phitheatre, Robinson’s Hall and many 
others equally interesting are all won­
derful and will well repay one for 
their long walk to get a look at them.

The awful blackness of the cave is 
only realized when ydu arrive in the 
starry chamber—a very commodious 
room 60x90 feet in height— and you 
are asked to sit down on the bench 
provided and to extinguish your light. 
If it is possible to get perfect quiet 
with your company (we failed on ac­
count of the Auxiliary present) you 
will then know what absolute still­
ness and quiet means.

Upon this ceiling myriads of stars 
are apparent, the illusion being caus­
ed by the faint light of the guide, 
who has hidden behind the rock, cast­

ing the rays towards the crystals of 
calcium upon the ceiling. At this 
point your guide will leave you, mak­
ing a detour through a short chan­
nel, leaving you in the pastime of star 
gazing. When he appears again, at 
a considerable distance away, the 
faint light of his lamp is seen, mean­
ing that morning has come. Other 
signs of daybreak are quickly and 
very accurately given you, as a man 
chopping wood, a crow cawing, cat 
fights, dog barking and rooster 
crowing.

The most beautiful sight probably 
that all would agree upon as being 
such is another illusion, that of the 
Martha Washington statue. A pro­
jection of roCk in the passageway at 
a distance of 200 feet from where 
you are asked to stand forms almost 
perfectly one side of the figure, while 
100 feet back from this projection is 
another similar, only to form the oth­
er side and make the complete statue. 
The guide has gone back of this most 
remote "place and first lights up the 
space with a magnesium tape, mak­
ing the statue a white marblelike fig­
ure. This is followed by red fire, and 
the whole is to make an impression 
upon one that will never be forgot­
ten, that of a magnificent statue up- 
another on a huge pedestal.

After having spent so long a time 
within the cave we were all willing 
to vote it a pleasant and agreeable 
stay, for the temperature stands at 
54 degrees the year around. Upon 
coming to the surface we were sure 
the air had been passed over red hot 
stoves. Thermometers said it was 
only 97 degrees in the shade, so we

were obliged to admit that we were 
mistaken.

Well, the trip was ended and we 
could reflect on things we had seen: 
upon the immensity of the cave; of 
its numerous labyrinths; of its three 
levels and three hundred and fifty 
feet depth below the earth’s surface, 
and, above all, of the Infinite One, 
who has given us these mighty and 
wondrous things, and with the psalm­
ist we can say: “Oh, Lord, our Lord, 
how excellent is Thy name in all the 
earth! Who hast set thy glory above 
the heavens? * * * What is mar,
that Thou art mindful of him? * *
* * Oh, Lord, our Lord, how ex­
cellent is Thy name in all the 
earth.”

John H. Nicholson and wife, Janes­
ville, Wis., and G. G. Thomas and 
son, Ottumwa, Iowa, spent several 
days in Detroit last week on account 
of the barbers’ convention which was 
held here.

J. J. Kinsey, President of* Detroit 
Camp No. 1, is contemplating re­
moving to Saginaw, which point will 
be more central to his territory. A. 
C. Holmes, Counselor of Camp No. 
1, will work Detroit and vicinity in 
his absence.

L. B. Langworthy, who represents 
Holsen, of Chicago, also a line of 
silverware, was hustling around “The 
Thumb” the past week. Do not be 
surprised if you hear of his locating 
in Michigan’s metropolis as a branch 
of the parent house.

Chas. M. Smith.

The lights of the world do not in­
vite the world to watch their smoke.

Good Storekeeping
W hen you hand out Royal Baking Powder to a 

customer

Y ou know that customer will be satisfied with his 
or her purchase;

Y ou  know that your reputation for selling reliable 
goods is maintained; and

Y ou know that customer will come again to buy 
Royal Baking Powder and make other purchases.

It is good storekeeping to sell only goods which 
you know to be reliable and to keep only such goods 
on your shelves.

ROYAL. BAKING PO W D ER CO .. N EW  YORK



4 M I C H I G A N  T R A D E S M A N

NEWS O FTH E BUSINESS WORD]

Movements of Merchants.
Imlay City—Charles Schirmer has 

opened a grocery store.
Saginaw— A meat market will be 

opened by Schwink Bros.
Owosso—James Lynch has sold his 

grocery stock to Harry Putterille.
Merrill— Howard Barber and W. 

T. Green will open a jewelry store 
here.

Rochftter —  Howard Burgess is 
about to engage in the meat busi­
ness.

River Rouge— Wm. Green has sus­
pended his grocery and meat busi­
ness.

Detroit—A  cigar and confectionery 
store has been opened by Bert Tal- 
cott.

Hillsdale—A branch store has been 
opened here by the Elkhart Furni­
ture Co.

Cheboygan— Alfred Parks has pur­
chased the general stock of W. & A. 
McArthur.

Eames— Oscar M. Carpenter, deal­
er in produce, will engage in general 
trade here also.

Bay City—Warren D. Richardson 
has discontinued the book and sta­
tionery business.

Pontiac— The Richmond-Baker Co. 
is succeeded in the feed business by 
S. A. Austin & Co.

Eaton Rapids— Reynolds Bros, have 
sold their dry goods stock to the 
Spring-Holzworth Co.

Reed City— Stanley J. Sanford has 
purchased the interest of Isaac Grant 
in the Babcock Grain Co.

St. Joseph—The Fair Store will 
now be conducted by E. L. Bent, 
who has purchased the stock.

South Everett—The Marengo Prai­
rie Telephone Co. will soon com­
mence work on extending its line.

Kalamazoo— The Lemon *& Wheel­
er Company has sold a new stock of 
groceries to Thomas Nuyen, of Lev­
el Park.

Scottville— Lowa Tracy will con­
tinue the millinery business formerly 
conducted by herself and Miss Chis­
holm, the latter having retired.

Ann Arbor— It is the intention of 
Gottlob Nagel, formerly identified 
with the E. H. Fowler Grocery Co., 
to engage in the grocery business.

Grand Ledge— S. L. Hagerman is 
succeeded in the grocery and meat 
business by Bert Simons, who has 
been in the drug store of Campbell 
& Chappell for two years.

Negaunee— Fishing for black bass 
in Little Lake Thomas B. Kirkwood, 
the druggist, hauled in a 50 pound 
turtle. It is believed to be the larg­
est ever caught in Upper Michigan.

Holton —  The Farmers’ Produce 
Company, of this place, has been in­
corporated with a capital stock of

¡$2,500, of which amount $1,260 has 
¡been subscribed, $1,000 being paid in 
jin cash.

Saginaw— The Zanger Cloak, Suit 
j & Fur Co. has been incorporated with 
an authorized capital stock of $25,- 

iooo, of which amount $15,380 has 
¡been subscribed, $15,374.75 being paid 
in in property.

Escanaba— Fred Johnson, who has 
! been with the Escanaba Hardware 
Co. for several years, has gone to 
Iron River to take charge of the 
hardware department of the Moni- 
son Mercantile Co.

Sault Ste. Marie— A corporation 
has been formed under the style of 
the C. P. Haerle Co. to engage in 
general trade, with an authorized cap­
ital stock of $3,000, of which $1,600 
has been subscribed and paid in in 
cash.

Saginaw— The business known as 
j the Otto Roeser Drug Co. has been 
j purchased by C. M. Barry, the Court 
street druggist, and he will place 
Wm. Klump in charge of the latter, 

j Mr. Barry actively managing both 
I the stores.
I Ann Arbor—John Tice has opened 
a drug store in the Goodspeed store 
on South Main street. Mr. Tice was 
for fourteen years in J. J. Goodyear’s 
drug store here and more recently 

j has been at the Ponchartrain Phar­
macy, Detroit.

Fenton— F. J. Hoffman has sold his 
i hardware stock to a stock company 
j composed of E. C. Slocum, of Joliet, 
jlnd., and Messrs. Guilloz and Gra- 
j ham, of Detroit. Mr. Hoffman is 
the fourth member of the company 
continuing the business.

Saginaw —  The clothing business 
formerly conducted by the Estate of 

jj  C. Mercer has been merged into a 
j stock company under the style of 
i Mercer & Co., with an authorized 
capital stock of $35,000, of which 

I amount $30,000 has been subscribed, 
¡$3,500 being paid in in cash.

Dimondale— Albert Shotwell, for 
j many years one of the leading mer­
chants of this place, has traded his 
general stock for a farm in Newaygo 
county. His successor, John Nelson, 
has also purchased the feed mill and 
will renew its operations, which, with 
the repairs to the dam and the start­
ing of the grist mill, will mean much 
to Dimondale.

Detroit— A corporation has been 
formed under the style of the J. A. 
Burns Company to conduct the dry 
goods business. The company has 
an authorized capital stock of $70,- 
000, $50,000 being subscribed, $10,000 
being paid in in cash and $10,000 in 
property. Mr. Burns was formerly 
identified with Brown, Durrel & Co., 

‘ of Boston, and the Belfast Linen Co.

Manufacturing Matters.
Wacousta— Fred Foster will con­

duct the creamery business at this 
place.

Perry— Walter A. Winn, formerly 
of Grand Ledge, has purchased the 
Reliance Flour Mills.

Jackson— The Lockwood-Ash Mo­
tor Co. has increased its capital stock 
from $5,000 to $20,000.

South Boardman— A. F. Anderson’s 
sawmill has started again after a pe­
riod of inactivity of some weeks.

Kalamazoo—A store will soon be 
opened here by Joseph Hecht, of the 
Ladies’ Garment Manufacturing Co., 
of Racine, Wis.

Collins— A creamery will be con­
ducted here by Mr. Eaton, who has 
been managing the creamery at Tre- 
mayne’s Corners.

Three Rivers— Extensive improve­
ments are being jnade on the mill 
of the Eddy Paper Go., which will 
probably be completed by Oct. 15.

Cadillac—All the lumber manufac­
turers or users of lumber in this city, 
with the exception of the Williams 
Bros. Co., are running their plants.

Saginaw— The Lee Lumber Manu­
facturing Co. has erected a new of­
fice building and is making an addi­
tion to the main plant, increasing the 
capacity 50 per cent. The dry kiln 
also has been enlarged.

Bay City— The Michigan Pipe Co. 
has a force of men at work and will 
replace the mill recently burned with 
one of large capacity. The plant 
will be running by November. It 
was operating with a full force when 
the fire came, having received numer­
ous orders during the last four weeks.

Saginaw— The Werner & Pfeiderer 
Co., manufacturer of bakers’ machin­
ery and ovens, has outgrown its pres­
ent factory on Niagara street. After 
an effort to secure new and larger 
quarters failed, the company decided 
to add to the capacity of the pres­
ent plant, which will be doubled by 
the erection of new buildings.

Lamont—A corporation has been 
formed under the style of the Wol­
verine Pearl Button Co., which will 
conduct a manufacturing business. 
The authorized capital stock of the 
company is $10,000, of which $5,000 
has been subscribed, $1,000 being paid 
in in cash and $4,000 in property. The 
business office of the company is to 
be located at Grand Rapids.

Saginaw— The Palmer ton Wooden- 
ware Co., one of the largest wood­
working establishments in this city, 
which has been shut down during 
the summer for repairs and im­
provements, started up its plant 
Monday. The factory employs over 
200 men and has a large number of 
orders on hand, with good outlook, so 
the management states, for the heavy 
fall and winter trade.

Coopersville— TJie stockholders and 
patrons of the Coopersville Creamery 
Co. are very much depressed over the 
report from Detroit announcing the 
seizure of 18,080 pounds of butter 
shipped from the local factory to a 
cold storage warehouse there. Repre­
sentatives of the Revenue Depart­
ment have been investigating the 
butter and find that a portion of it at 
least exceeds the legal limit in moist­
ure. This will subject the Creamery 
Co. to a fine of 10 cents a pound, be­

sides the loss of the butter and legal 
fees and court fines and costs, which 
will probably aggregate $2,000 to 
$3,000. It was hoped that, in the 
light of the unfortunate experience 
the company met with a couple of 
years ago, which cost the stockhold­
ers over $2,000, the management 
would not permit any further ship­
ments to be made that Bid not com­
ply with the Government standard.

New Park on the Great Divide.
The crown of the continent is the 

new national park to be created in 
Montana under the patronage of 
Senator Thomas H. Carter. It is an 
unknowm scenic wonder, a fascinat­
ing wilderness of thirteen glaciers, 
and many peaks and lakes, whose 
melting ices help to feed all three 
oceans washing the shores of North 
America. It is possible to launch 
three chips from points within gun­
shot of each other in the park, which, 
with propitious currents, eventually 
will float into the Gulf of Mexico, 
the second into the Pacific, and the 
third into Hudson bay. Thirteen 
enormous icefields have received 
names from explorers, but hundreds 
of smaller glaciers remain hidden in 
canons or on the flanks of the score 
or more mountain peaks from 8,000 
to 10,000 feet high still awaiting ex­
ploration and names. Hundreds of 
lakes, some of them many square 
miles in extent, fed by glacier streams 
that in some instances plunge in a 
single fall over cliffs 1,000 feet high, 
hide in the shadow of great moun­
tains which almost defy exploration 
and ascent save by the mountain 
goat. It is proposed that the govern­
ment shall establish an elaborate 
system of roads and trails through­
out the park, bringing all its marvel­
ous scenic wonders within the reach 
of the American people. The cre­
ation of Glacier park also means the 
establishment of a great breeding 
ground for big game, which, under 
present conditions, is being slaugh­
tered with rapidity. The park area is 
alive with mountain goats, mountain 
sheep, elk, deer, bears, bald eagles, 
ptarmigan, and several varieties of 
grouse. There are many trout 
streams which never have been fish­
ed. The park embraces the most pic­
turesque part of the Lewis and 
Clark national forest and is bounded 
on the north by the Canadian line 
and on the east by the western 
boundary of the Blackfeet Indian 
reservation, and on the west by the 
Flathead River’s irregular course.

Business.
“Good morning!” said the claim 

agent cheerfully to the patient with 
a broken leg and head in bandages. 
“I have good news for you. Yes, sir. 
The company feels sorry for you. It 
is willing to forgive and forget. Soul­
less? Why, man, it’s all soul.”

“Ready to pay about five thou­
sand?”

“N-no, not exactly that. But I am 
authorized to sign its agreement not 
to prosecute you for letting yourself 
get thrown on the right-of-way and 
blocking rush hour traffic.”

There’s one unfailing cure for the 
blues: brighten some other life.
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The Produce Market.
Apples— Transparents, Red Astra- 

chans and Duchess command $2.25@ 
2.50 per bbl. The market is weak, 
owing to the large supply.

Bananas— $1.50 for small bunches, 
$2 for Jumbos and $2.25 for Extra 
Jumbos.

Beets—60c per bu.
Blackberries— $1.25 per 16 qt. case.
Butter—‘The creamery market is 

very firm on both solids and prints 
at an advance of ic per pound 
throughout. The general butter sit­
uation is very healthy. The make has 
been reduced by the heat all over 
the country and the demand shows 
an increase. There will likely be a 
firm market and further advances 
within a short time. Fancy creamery 
is held at 23c for tubs and 24c for 
prints; dairy grades command 17@ 
18c for No. 1 and 16c for packing 
stock.

Cabbage— Home grown commands 
65c per doz.

Carrots—0oc per bu.
Cauliflower— $1.25 per doz.
Celery— 20c per bunch for home 

grown.
Cocoanuts—$4.50 per bag of 90.
Cucumbers— 15c per doz. for hot 

house.
Eggs— There is a very firm market 

for fancy eggs. Very few are com­
ing in that do not show heat, but 
all grades meet with a ready sale 
considering the. quality. We are like­
ly to go into cooler weather soon 
and this will increase both the gen­
eral supply of eggs and the propor­
tion of fine quality. The increase in 
the receipts, however, will hardly 
equal the demand, and if there is any 
change in price it is more likely to 
be an advance than a decline. Local 
dealers pay I7@ i 8c on track, holding 
case count at 19c and candled at 20c.

Green Corn— 10c per doz.
Green Onions— 15c per doz. bunch­

es for Silver Skins.
Honey— 17c per lb. for white clov­

er and 15c for dark.
Lemons— Californias are in good 

demand at $4-S0@S and Messinas are 
firm at $4-75@5-

Lettuce— Leaf, 50c per bu.; head, 
$1 per bu.

Musk Melons —  Michigan Osage, 
$1.50 per crate. Illinois Gems, 40c 
per basket. Missouri Cantaloupes, 
75c per crate.

Onions— Home grown white com­
mand $1 per 70 lb. sack.

Oranges— California Valencias are 
steady at $4.75 and Mediterraenan 
Sweets at $4.

Peas— $1.25 per bu. for Telephones.
Peaches —  Early Michigan« and 

Triumphs command $i @ i .2S per bu. 
Crane’s Early fetch $i .2S@ i .50 per

bu. The crop of early peaches is 
ample to meet both the consumptive 
and shipping demands of the market.

Parsley— 25c per doz. bunches.
Pears— Sugar, $1 per bu.; Clapp’s 

Favorite, $1.25 per bu.; Bartlett’s, 
$1.75 per bu.

Plums— Burbanks and Abundance 
are in plentiful supply at $1.25 per 
bu.; Bradshaws, $1.35 per bu.

Potatoes—'Home grown are steady 
at 75c per bu.

Poultry—Local dealers pay 8@ioc 
for fowls, I2@i3c for broilers and 11c 
for spring ducks.

Radishes— 10c for Round and I2 £̂c 
for Long.

Spinach—60c per bu.
Tomatoes—$1 per bu. for 

grown.
V eal— Dealers 

and thin; 6@7c for fair to good; 714 
@9>2c for good white kidney.

Wax Beans—$1.25 per bu. for 
home growm.

Whortleberries —  $1.40(0)1.50 per 
case of 16 qts.

Watermelons— 20@25c for Indiana 
Sweethearts.

Michigan Retail Hardware Associa­
tion.

The ninth annual convention of the 
Michigan Retail Hardware Associa­
tion, which was held at Detroit last 
week, was fairly well attended. The 
meetings were held at the convention 
hall in the Cadillac Hotel and were 
presided over by President Charles 
M. Alden, of Grand Rapids. Practi­
cally all the papers presented at the 
convention are printed in the Trades­
man of last week and this week. The 
paper of Geo. W. Hubbard, of Flint, 
is probably the strongest paper ever 
presented before the organization. 
The election of officers resulted as 
follows:

President— Peter A. Wright, Pon­
tiac.

Vice-President— Chas. A. Ireland, 
Ionia.

Secretary—Arthur J. Scott, Marine 
City.

Treasurer—Wm. Moore, Detroit.
Members Board of Directors— M. 

C. Weber and Alex Lemke, Detroit.
The next convention will be held 

in Saginaw next August.

The Shavertown Stone Co. has 
been incorporated' to conduct a quar­
rying business in New York. The 
company has an authorized capital 
stock of $20,000, of which $15,000 has 
been subscribed, $400 being paid in 
in cash and $10,000 in property.

The Northern Cedar Co. has in­
creased its capital stock from $5,100 
to $12,000.

The Grocery Market.
Tea—'The market is steady and 

there is no particular change from 
the last report. Old stocks are about 
sold out and new teas of the better 
grades are arriving. The market is 
in a more healthy condition than for 
some years past. New crop Formosa 
Oolongs are of good quality and 
prices are firm.

Coffee— Receipts of Brazil at prim­
al points are still heavy and the gen­
eral tone of the market is easier. 
Mild coffees are firm and unchanged. 
Java and Mocha are steady at ruling 
prices.

Canned Goods—'The strong tone 
which has so long prevailed on toma­
toes has gradually subsided to a 
more steady position, due to better 
crop prospects, and the concession­
ary spirit lately displayed by packers 
has had the effect of checking the 
demand to some extent. Corn re­
mains firm and the market is fairly 
active. Most buyers, having pro­
tected their requirements, are giving 
little attention to peas. Advices re­
ceived from California this week re­
flect a firmer feeling among packers 
of fruits. There is a better tone to 
the market as a whole and higher 
prices are predicted on the higher 
grades of peaches and apricots, at 
least. The prospect of a good pack 
of peaches in Maryland and Dela­
ware is inducing some buyers to 
withhold orders, under the expecta­
tion that prices will be lower l t̂er. 
All grades of salmon continue very 
firm. There is quite an active de­
mand for medium red salmon, but the 
limited supply restricts business. 
Opening prices have been named on 
Cohoes and they are about 10 per 
cent, higher than a year ago. There 
are rumors of opening prices on 1908 
Sockeye salmon, although the princi­
pal factors are unwilling to quote un­
til they are able to get more definite 
information as to the current sea­
son’s output.

Dried Fruits—Apricots are stiff and 
some holders refuse to sell at any 
price. Raisins maintain the last ad­
vance and are stronger than for 
months. These advances in Califor­
nia fruits, with the exception of 
prunes, are mainly due to the fact 
that the packer sold heavily with­
out first buying from the growers. 
When the latter found this out they 
put on the screws. Many believe 
that after the present flurry is over 
prices will recede again. Currants 
are unchanged and in light demand. 
New prices have been named on figs, 
on about last year’s basis. Prunes 
are firm. The coast basis for future 
Santa Claras is 4j^c. Spot old prunes 
are offered at 3)4@4c basis, and the 
market is strong, although there is 
no demand. The future of the prune 
market looks strong. Peaches are 
firm at the last advance.

Rice— New head is coming onto the 
market, but in not large enough 
quantities to affect the high prices 
which now prevail. As receipts be­
gin to show larger proportions the 
situation is expected to ease off con­
siderably.

Farinaceous Goods— On account of 
the strong position of raw oats the 
oatmeal market has advanced to the 
jobber, bulk goods advancing 35c per

barrel and package goods 15c per 
case.

Syrup and Molasses— Manufactur­
ers of glucose have advanced their 
bulk goods 10 points. The demand 
for mixed syrup is light. Sugar syr­
up is moving moderately at un­
changed prices. Molasses for the 
present is a dead issue; demand is 
very small at unchanged prices.

Cheese— The market shows no 
change, either local or country, and 
the situation everywhere is very 
healthy and the supply about nor­
mal. The bulk of the cheese arriv­
ing are of fine quality and all grades 
meet with a ready sale. The present 
outlook is for a firm market at about 
present prices.

Provisions— Pure lard is very firm 
and if there is any change during 
the week it will be upward. Com­
pound lard is steady and unchanged. 
Barrel pork is firm and scarce. Dried 
beef is very scarce and firm. Canned 
meats are unchanged and ‘in fair de­
mand.

Fish, Cod, hake and haddock are 
unchanged on spot and very dull. Fu­
ture goods are being offered at 
prices about on last year’s basis, but 
interest is very perfunctory as yet. 
Sardines of all grades are unchanged 
and in fair demand. Salmon shows 
no change and a fair demand. Red 
Alaska is still firm on spot. Shore 
mackerel are somewhat higher, first, 
because the quality is better and 
commands better prices; second, be­
cause the catch has shown a decided 
falling off. The spring catch of Irish 
mackerel is over and the situation 
there is firm, but without any change 
in price. Norway mackerel are un­
changed. The general demand for 
mackerel has been light.

A Cheboygan correspondent writes 
as follows: D. C. Horton has taken 
the position of city salesman for the 
Cheboygan Produce and Cold Stor­
age Co. He began his duties this 
week and will look after the wants 
of the city trade and several nearby 
towns on the D. & M. and M. C. 
Railways.

H. F. McIntyre, Fred McIntyre, 
Geo. Hickox, A. E. Finney and Guy 
Caverly, the five traveling represen­
tatives of the Johnson Cigar Co., 
have been called into the house for 
the third time this year on account of 
the factory being behind with its or­
ders.

The Union Store Co., which suf­
fered a loss on its stock in the re­
cent fire at Kaleva, has purchaesd a 
new stock of groceries of the Wor­
den Grocer Co. and replenished its 
shoe stock with goods ordered of 
the Grand Rapids Shoe & Rubber 
Co.

Cornelius Haan has purchased the 
interest of his partner, Martin Dek- 
ker, in the grocery firm of *Haan & 
Dekker, at 366 Godfrey avenue, and 
will continue the business at the 
same location.

A corporation has been formed un­
der the style of the White River 
Timber Co., which has an authorized 
capital stock of $50,000, all of which 
has been subscribed and paid in in 
cash.

home 

pay 5@ 6c for poor
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Observations of a Gotham Egg Man.
We are entering the period when 

last year the receipts of fresh gath­
ered eggs fell to very small figures, 
yet we find a continued aggregate de­
crease in this year’s arrivals as com­
pared with last year’s. And present 
advices from producing sections in­
dicate a very moderate scale of cur­
rent collections which makes it seem 
probable that the aggregate move­
ment of fresh gathered eggs this 
month will not exceed that of last 
year.

But while this is a feature favora­
ble to the position of storage eggs, 
there is another element in the trade 
that is unfavorable Since the lighter 
run of eggs this year became gener­
ally appreciated1 there has been a 
much more general confidence in the 
future of the market than was the 
case a year ago and holders of stor­
age eggs have had higher ideas of 
value. This has led to a greater ad­
vance in the price than was the case 
last year and retail prices are now 
on a comparatively high level. The 
effect of this can not fail to be felt 
in the consumptive demand and it 
must be considered that an unusually 
early curtailment of consumption by 
high prices brings an unfavorable 
element into the situation. In this 
market the July output from first 
hands appears to have been some­
what less than last year, and reports 
from Eastern dealers indicate the 
same relative reduction of trade. This 
reduction may, however, have been 
partly due to the excessive heat and 
the advent of cooler weather may 
bring our output again up to the nor­
mal point. It is also to be consid­
ered that the hot summer has caused 
an increase of waste in current col­
lections and on the whole we think 
the general position of storage stock 
is still reasonably favorable, although 
it might be damaged by too strong 
a holding.

As to the relative storage stocks 
we now have the report of associat­
ed warehouses, which gives 2,016,391 
cases accumulated in the thirty hous­
es reporting on July 31, against 2,408,- 
350 cases at the same date in 1907 
and 1,565,077 at the same date in 
1906. These figures indicate a de­
crease this year compared with last 
year of i6}4 per cent., while the de­
crease indicated by our estimates for 
the four leading markets was about 
17 per cent. This is near enough to 
bring the figures within reasonably 
close accord.

The egg laying contest carried on 
last year in Australia proves to be 
“catching.” A similar competition 
will begin in England October 1 and 
run until March 31, 1909, under the 
auspices of the Utility Poultry Club.

The contest will be carried on near 
Glastonbury and 200 wire pens with 
a grass run of twelve square yards 
with a separate scratching shed will 
be provided for each entry of six 
birds. The eggs will be regularly col­
lected, weighed and booked and will 
be valued according to weight at the 
prevailing market price in the dis­
trict. A large number of prizes will 
be awarded.

Competitions of this character in­
dicate an awakening to the impor­
tance of the egg industry and to the 
possibilities of improvement through 
care and breeding. The United 
States, whose egg production doubt­
less exceeds that of any other coun­
try, ought to be among the leaders 
in this movement— N. Y. Produce Re­
view.

Business Changes in the Hoosier 
State.

Berne— Schindler, Lehman & Co. 
are 'succeeded in the undertaking 
business by Eli C. Bierie.

Elkhart— Keene Bros, have started 
:n the men’s furnishing business.

Huntington— A drug store has been 
opened by Jesse Hardman.

Lafayette—A meat market has 
been opened by McGhan & Stewart.

S'helbyville— Conrad Schoetder is 
about to embark in the confectionery 
business.

Vincennes— King & Kirk are about 
to engage in the meat business.

Cedar Grove— A corporation has 
been formed under the style of the 
Cedar Grove Handle Co., which has 
a capital stock of $100,000.

Fort Wayne— The Hartman Phar­
macy Co. has been incorporated with 
a capital stock of $10,000.

Lynnville— The Lynnville Cream­
ery Co. has been incorporated with 
an authorized capital stock of $5,000.

Angola— Earl D. Leas is succeeded 
in the bakery and confectionery busi­
ness by Ray Terry.

Booneville— Parker & Baum have 
purchased the grocery stock of R. 
M. Gillman.

Covington— McComas & Sullivan 
have sold their grocery stock to Chas. 
Lowe.

Geneva— John Liddy has engaged 
in the meat business.

Henryville— A meat market will be 
opened by Wm. Clegg, Sr.

Newtown— E. Y. Stokes is succeed­
ed in the grocery business by Stephen 
Randolph.

South Bend— Steed & Johnson 
have engaged in general trade.

When a man sets up to be a guide 
to Heaven just watch to see if he 
goes before in the hard places.

The open mind is the only one that 
can stay in the open way.

I have bought out the stock and good will of the

B rad ford-B urns Co.
and will continue the business with my own at No. 7 N. Ionia St.

I w a n t  to  buy

Poultry, Butter and Eggs
Write or phone me for prices.

F. E. STRO UP, Grand R apids, M ich.
References: Grand Rapids National Bank. Commercial Agencies, Tradesman 

Company, any Grand Rapids W holesale Grocer.

AH Kinds of Cheese at Prices to Please
Write or phone

C. D. CRITTENDEN CO.
41-43 S. Market St. Both Phones 1300. Grand Rapids, Mich. 

Wholesale Butter, Eggs and Cheese

B U T T E R
is our specialty. We want all the No. 1 Dairy in jars and Fresh Packing 
Stock we can get. Highest prices paid for eggs. Will give you a square 
deal. Try us. Both phones 2052.

T. H. CONDRA &  CO.
Manufacturers of Renovated Butter Grand Rapids, Mich.

Our seeds have behind them 

a good reputation of more 

than twenty years. They are good; they have always been good.

ALFRED J. BROWN SEED OO.. GRAND RAPIDS. MIOH.
OTTAWA AND LOUIS STREETS

We Claim Quality Counts
Our brand Fancy White Virginia New Potatoes in full size barrels. 

The best grade offered in Western Michigan. Please try them.

V«lillf»sMflfllf*r Fn Grand Rapids, Mich.
I U U I V  i T l I U L I  V U ,  Citizens Phone 5166 Bell Phone 2167

We sell all kinds field seeds

Medium, Mammoth, Alsyke, Clover
T im o th y , Red Top, O rchard G rass

If you have clover seed, red kidney or white beans for sale 
send us sample, price and quantity

M O S E L E Y  B R O S ., WHOLESALE DEALERS AND 8 H IPPE R 8 
Office and Warehouse Second Ave. and Railroad.

BOTH PHONES 121T GRAND RAPIDS, MICH.

W. C. Rea ,__ __ A. J. Witzig

REA &  WITZIG
PRODUCE COMMISSION

104-106 W est M arket S t., Buffalo, N. Y.

We solicit consignments of Butter, Eggs, Cheese, Live and Dressed Poultry, 
Beans and Potatoes. Correct and prompt returns.

REFERENCES '
Marine N ational Bank. Commercial Agents. Express Companies, T rade P apers and Hundreds

of Shippers.
Established 1873
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SCRAMBLED EGGS.

Publication the World Has Been 
Waiting For.

W. Laertes Brownell, of that 
seraphically beautiful center of cul­
ture known as Kalamazoo, has had 
the itch for a number of years, but 
the eruption has been slow in show­
ing itself.

At last, however, he has broken out 
good and strong and clear, and his 
ailment as developed, proved to be, 
instead of sarcoptes scabiei, a simple 
case of cocoet’nes scribendi and 
Scrambled Eggs is the result.

*The title Scrambled Eggs is ap­
plied by Mr. Brownell to a monthly 
publication of the brochure order, so 
numerously represented by other pe­
riodical oddities known as the Gray 
Goose, the Purple Cow, the Russet 
Ripple and so on down to the Phil­
istine.

Volume One, Number One, of 
Scrambled Eggs (Copyright, 1908, by 
W. L. Brownell, Kalamazoo, Mich.) 
appeared on the first of August, the 
cost to subscribers being “Twelve 
servings, $1; single dish, 10 cents.’’ 
And the publisher and Rex bibendi 
of the feast admits at the outset that 
it “will be served monthly to people 
who relish it, are strong enough to 
stand it, and forehanded enough to 
be willing to pay $1 a year for the 
privilege of criticising it.”

To the present time Mr. Brownell 
has been a serene, law abiding, in­
dustrious and public spirited citizen 
and a reasonably good Episcopalian, 
with love for his fellow man and 
scant patience with anything sugges­
tive of cowardice, selfishness and de­
ceit as prime personal characteris­
tics.

And he is all of these things still, 
so that, really, there was no sufficient 
reason why, in his desire to prove 
his possession of such good quali­
ties, he should immolate ¡himself up­
on the picturesque altar of jaunty 
journalism; no clear cause why he 
should accept the prolix penance of 
peculiar printing.

An ambition to purchase the stock, 
tools and ill will of the Standard 
Oil Co., an aspiration to pay off our 
National debt are too commonplace 
to fit the soul of our friend Brownell, 
while it is inconceivable that he 
should fret under any fear of the 
grocer, the butcher or the ice man.

No, Will Brownell just had to do 
it—and let it go at that, incidentally 
bearing in mind the dollar for twelve 
servings or single dish 10 cents.

Moreover, Kalamazoo needed 
something novel and worth while up­
on Which to lavish its generosity and 
its innate appreciation of a good 
thing. Talk about Kalamazoo’s pub­
lic spirit and liberality as to trotting 
race meetings— they are not to be 
mentioned by the side of the splen­
did contributions to the thirty-five or 
forty pages of advertising in Scram­
bled Eggs, pre-empted by the lead­
ing bankers and merchants of Kala­
mazoo, and each advertisement is lit­
erally “top of column and next to 
reading matter,” with a two color 
embellishment in addition.

By virtue of Will Brownell’s enter­
taining genius at rhyme and philoso­
phy and his clear cut humor in pro­

ducing “Pop-Overs,” his modest but 
most vigorous little publication is 
well worth while; and his genius at 
framing up good reading and attrac­
tive in the shape of advertising mat­
ter is a positive novelty embodying 
in one head and two hands the fac­
tors so essential and usually assign­
ed separately to the advertising staff 
and the editorial staff. Will Brown­
ell is the whole thing, with capacity 
for expansion as his offspring’s cir­
culation increases.

And it will increase. Scrambled 
Eggs will be served out Portage 
street to Flowerfield and Texas, out 
Gull Lake road to Yorkville, Hick­
ory Corners and beyond, across Big 
Prairie to Gobkville, across Little 
Prairie Ronde to Volinia and by all 
these ways to the wide, wide world 
beyond. But, Will—

Typographically you must reform. 
You may do without deckle edge, 
hand-made, name-blown-in-the-bottle 
paper; you do not need limp leather 
bindings nor editions de luxe, but 
your type must be idiosyncratic; your 
black ink must be black and your 
red ink must be red. More, you must 
remember that your space is too val­
uable to waste upon inch wide initial 
letters.

Business Men Give Farmers Free 
Treat.

Charlotte, Aug. 18— Business men 
of this place will entertain their rur­
al trade Thursday with an elaborate 
picnic and day of sports which in 
point of expense and amusement 
promises to outrival anything ever 
before attempted by any city of its 
size. The factories and business 
places of the city will close for the 
day, giving every one an opportunity 
to participate in the festivities. At 
noon all the people will be supplied 
free with roast ox sandwiches, coffee 
and tea. All the farmer is asked to 
bring is his cup for coffee, which 
will be made under the direction of 
C. B. Lamb, of Lamb & Spencer, 
who has a local reputation as a ,sti- 
perior coffee maker.

Prizes will be given for the larg­
est load of people, farmers’ novelty 
team race, tug of .war, bicycle race, 
fat men’s foot race, pie-eating con­
test and fifty other smaller sports. 
The county base ball championship 
will be decided, several teams having 
already sent in their entries. Three 
bands will furnish the music during 
the -day and play in unison during the 
evening.

Protecting the Chicks.
A man whose slum work has giv­

en him wide knowledge of the poor 
was praising America’s many country 
week associations. “They do a deal 
of good,” he said, “and nothing is 
more interesting than to go on one 
of these country week excursions in 
charge of a lot of slum children who 
have never seen the country before. 
A kind hearted little slum girl in my 
party saw, one evening, a mother 
hen about to gather her brood of 
chicks under her wings. The little 
girl rushed up to the hen and shout­
ed:

“ ‘Shoo, you ugly thing! How dare 
you sit down on those beautiful little 
birds?’ ”

Business Changes in the Buckeye j 
State.

Cincinnati— The Barium Chemical ; 
Co. has been incorporated with a cap- ! 
ital stock of $400,000.

Columbus— The Brown-Cross Co., 1 
which manufactures electrical and | 
mechanical devices, has been incor­
porated.

Creston— Wm. Blough & Son sue- 
ceed Stroup & Brideman in the gro­
cery business.

Dayton—Jos. Mendoza is about to 
engage in the furniture business.

East Liverpool —  Harrison Bros., 
grocers, have made an assignment.

Gabon— W. E. McCartney has 
made an assignment of his grocery 
stock to J. W. Coulter.

Greenville— W. J. Irwin will en­
gage in the furniture business.

Newark— The Warren Clothing Co. 
has been incorporated with a capital 
of $10,000.

Upper Sandusky— The Ohio Man­
ufacturing Co. has reduced its capi­
tal from $76,000 to $38,000.

Zanesville— Jos. Davis has pur­
chased the hardware stock of V. H. 
Wheeler.

Cincinnati— Jos. C. Segar has made 
an assignment of his grocery stock 
to Peter P. Casey, his liabilities be­
ing $1,400, with assets of $750.

Midland —  Mawhorter Bros, are 
succeeded in the grocery and meat 
business by W. J. Bates.

New Berlin— The Electric Suction 
Sweeper Co. has been incorporated 
with a capital of $36,000.

Oxford—H. E. Major is succeeded 
in the meat business by Wm. Aston. |

Ava— V. H. Wheeler has sold his 
hardware stock to Joseph Davis.

Edon—'Ham & Co. have sold their 
drug stock to M. J. Lacey.

Hamilton —  Frechtling •& Kelley 
have made an assignment of their dry 
goods stock.

Lima— L. D. Smith has purchased 
the grocery stock of M. B. Evy.

Mineral Ridge— Frank Zubba. is 
about to engage in the meat busi­
ness.

Richfield— The Richfield Creamery 
Co. has been incorporated with a 
capital stock of $6,000.

West Union—-Homer Sutterfield 
has sold his stock of harness and 
hardware to L. A. Behm.

Zanesville— The Zanesville Fruit 
Co’, has been incorporated with a cap­
ital of $10,000.

Dayton— The Fox Stove Co. has 
added a line of furniture and merged 
its business into a stock company 
under the style of the Fox Stove ’& 
Furniture Co.

Her Reason.
Myrtle— You don’t really care for 

that man', do you?
Evelyn—Certainly not.
Myrtle—Then why have you be­

come engaged to him?
Evelyn— Because he was the only 

unmarried man here when I arrived.

The best fitting for divine work is 
faithfulness in daily work.

M. O. BAKER & CO.
Have big outlet for cherries, peaches 

and small fruits. Write us.
Toledo, Ohio

Veneer Box Co.
M anufacturers of 

all kinds of

Shipping Boxes and Egg Cases
Grand Rapids, Mich.

Dry Sound
Our feeds are made from 
D r y  C o r n .  We give 
you grain that will draw 
trade. Let the other fel­
low worry with cheap, 
damp, sour goods. Send 
us your orders for

M olasses Feed 
Cotton Seed Meal 

G luten Feed 
Old Process Oil Meal

Qrand Rapids Grain & Milling Co.
L. Fred Peabody, Mgr.

Qrand Rapids, Michigan

Huckleberries
We can handle your huckleberry 

shipments to good advantage.
We sell all berries according to 

quality and have a large outlet and 
are in position to command the 
highest market price. Send us 
your shipments.

Returns sent promptly.

We also sell all kinds of fruit 
packages.

The Vinkemulder Company
M-16 Ottawa St.

Grand Rapids, Mich.

We print anything from a 
Postal Card to a Catalog.

PRODUCE Vegetables, Poultry, Eggs, Butter, Cheese, Etc.

W e buy and sell in any quantity and only solicit your patronage upon m erit 
of goods and sa tisfacto ry  dealing.

RODERICK-GLASCOTT CO., 39 s. Market St., Grand Rapids, Mich.
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TWENTY-FIVE YEARS OLD.
The issue of this week completes 

the twenty-fifth publication year of 
the Michigan Tradesman.

In contemplating its own growth 
and business success the Tradesman 
is not unmindful of the fact that its 
publication in the midst of a particu 
larly wide-awake, progressive and 
liberal business community has made 
possible its prosperous development 
from small beginnings. In other 
words, the Tradesman simply reflects 
the rapid growth of its home city 
and the enterprise and appreciative 
intelligence of Michigan business 
men generally. From the inception 
of the undertaking the Tradesman 
was never a- purely local institution 
nor did it depend to any considerable 
extent upon its home patronage, pre­
ferring to draw its support from the 
merchants of Michigan at large, thus 
becoming a State institution. There 
is not a county in Michigan which 
it does not enter regularly, nor a 
town of any size from which it does 
not receive business.

The Tradesman has always enjoyed 
a larger paid circulation and a more 
lucrative advertising patronage than 
all of its immediate competitors, and 
this advantage it confidently expects 
to maintain at all times and under all 
circumstances, through the most 
thorough occupation of its field and 
opportunities.

In the gradual development of the 
business from humble beginnings, 
every facility for publishing a thor­
oughly first class, up-to-date trade 
journal that would be a credit to 
Grand Rapids and Michigan has been 
added to the plant from time to time 
until there is now no more complete 
establishment of the kind in the coun­
try. While the mechanical appliances 
have carefully been looked after, there 
has been equal effort made to im­
prove the scope and character of its 
contents and place the editorial poli­
cy in sympathy with the best ele­
ments of the retail trade. Personal 
journalism has never found counte­
nance in the columns of this paper, 
nor have special classes or cliques or

interests. The management is inde­
pendent of “entangling alliances” of 
any description and is always pre­
pared to defend and subserve only 
the general interests of the trade. It 
is never possible to please every­
body, and criticism may be expect­
ed, but the Tradesman stops not, in 
doing what it conceives to be right 
and proper, to listen to either the sel­
fish, the envious or the carping.

What has been accomplished under 
this policy and these conditions the 
Tradesman believes to be simply an 
earnest of greater things to come 
The lines of trade and manufactures 
which are presented in such an en­
viable light in the columns of each 
week’s issue must continue to grow 
They are yet only in the infancy of 
their development, and as their grand 
destiny is gradually unfolded all 
business enterprises depending upon 
them for success may confidently be 
expected to expand with them. The 
stories of progress, of natural and ac­
quired advantages, of opportunities 
for business and attractions for the 
capitalist which are presented from 
week to week in the columns of the 
Tradesman go into thousands of 
stores and offices and, while present­
ing an attractive panoramic view of 
the situation as it actually exists, at 
the same time bring substantial re­
sults.

The Tradesman gladly avails itself 
of this opportunity to thank its pa­
trons— both subscription and advertis­
ing— for the generous manner in 
which they have supported the publi­
cation; its contributors for the effec­
tive way in which they have present­
ed their best thoughts; its employes 
for the loyal service they have ren 
dered the publication at all times and 
under all circumstances.

GETTING IN THE SWIM. 
Our Federal Government is com 

mitted unequivocally to the improve 
ment of internal waterways in thi 
United States.

In the light of this fact there are 
already in active operation the Up­
per Mississippi River Improvement 
Association, the Wisconsin River Im­
provement Association and similar 
organizations for the improvement of 
the Des Moines, the Illinois, the 
Missouri, the Kaskaskia, the Wabash 
Cumberland, Tennessee, Ohio, Kan 
sas, the Arkansas and the Red 
Rivers.

All of these bodies are local in 
that their memberships are made up 
of manufacturers, merchants, bankers, 
capitalists and farmers representing 
cities, villages and communities 
along the waterways in question. And 
while the immediate object in view 
n all of these cases is tjie develop­

ment of a purely local waterway traf­
fic, the declared ultimate object in 
every case is the creation of condi­
tions which will place these communi­
ties and their several business inter­
ests in line for reaping the maximum 
of benefits .from the Federal Govern­
ment’s ultimate improvement of all 
the inland waterways of America.

It is a fact, admitted by the most 
eminent of railway experts, that the 
inland commerce of America is in­
creasing rapidly and far beyond the 
capacity of railways now in opera-1

tion. More than that, it is impossi­
ble to build railways with rapidity 
sufficient to keep pace with the de­
velopment of that commerce. It is 
also a fact that under present condi­
tions all water freights carried over 
our inland routes are delivered in 
shorter periods of time than are all 
rail freights.

Because of these facts all indus­
trial, commercial and agricultural 
centers in the States bordering on 
the rivers named are vitally interested 
in the rapid improvement of those 
rivers; all are very much alive to 
the great value which will accrue to 
them by the completion of the deep 
waterways from New York to the 
Great Lakes, thence to Chicago, 
Green Bay and Milwaukee and so 
across to the Mississippi.

The Dominion government of Can­
ada appreciates the situation, and has 
progressed far toward building a 
deep waterway from Montreal across 
to Georgian Bay and so to the Great 
Lakes. The municipal governments 
of New Orleans, Galveston, Houston 
and Dallas are all of them wide 
awake on the subject, and in this are 
being most strenuously supported by 
the state governments of Louisiana 
and Texas.

Grand Rapids has been at work 
through its Board of Trade for more 
than twenty-one years for the im­
provement of Grand River. When 
this work began none of the greater 
projects mentioned above had been 
thought of. And so the project as­
sumed a permanent and purely local 
aspect. Thus it happened that the 
small view prevailed. We made the 
mistake of assenting to a little propo­
sition, but we were sincere and 
showed our faith by our works.

Now we know by experience that 
we must take up the larger, the Na­
tional idea; we know that our city 
has been placed on a natural deep 
waterway route located by the Om­
nipotent, that it might constitute, ul­
timately, the short link connecting 
the deep waterways of the inland ter­
ritories east and west and south of 
the Great Lakes. Now we know that 
we must and will have a lake level 
channel of not less than fifteen feet 
depth from Grand Rapids to Grand 
Haven, and that such channel must 
be the full width of the river. We 
know that such a channel in Grand 
River will receive the support of 
Grand Haven, Spring Lake, Lowell, 
Saranac, Ionia, Lyons, Muir, Hub- 
bardston, Maple Rapids, Chesaning, 
St. Charles, Saginaw and Bay City, 
just as we know a twenty foot chan­
nel from Saginaw Bay to Chesaning 
will receive similar support.

We know this because we know 
that this would be the beginning at 
the west and east ends of a deep 
waterway along the valleys of the 
Grand, the Maple, the Shiawassee 
and the Saginaw Rivers across the 
Lower Peninsula, thus providing a 
water route from Lake Huron to 
Lake Michigan, about 140 miles in 
length, as against the present one via 
The Straits of over 500 miles from 
Bay City to Grand Haven.

We know this because we know 
that by the construction of locks and 
dams for the perfection of such

a trans-peninsular deep waterway 
would be developed numerous and 
almost unlimited water power facil­
ities, about which would cluster doz­
ens of large and thriving industrial 
centers— an evolution of land, indus­
trial and commercial values not now 
existing sufficient to meet the cost 
of constructing and maintaining such 
a waterway over and over again.

The Grand Rapids Board of Trade 
has taken up the matter in earnest, 
assured of the co-operation of the 
communities named in every help 
possible for them to bestow on the 
part of Senator Smith and Congress­
man Diekema and confident that the 
Federal Government will not be 
found lukewarm and inefficient. At 
a meeting of the Board of Trade 
Committee on River Improvement 
Monday afternoon, Senator Smith 
being present, the matter was dis­
cussed in all its phases and a spe­
cial committee was appointed to re­
port a specific plan of action, at an 
early future meeting, for approval by 
the general committee and then by 
the Board of Directors. The mem­
bers of this special committee are 
Van A. Wallin, G. W. Bunker, L. 
W. Anderson, G. W. Perkins and J. 
W. Spooner.

As more than one fellow has 
found out, getting married is an ex­
pensive piece of business. The fath­
er of many a bride has aDo had 
some experience tending to confirm 
him in a Jike belief. The Federal 
Government has been investigating 
the matter and has issued a bulletin 
conveying thi information that the 
people of the United States spent 
$8,765,892 for wedding presents dur­
ing the month of June. The cost of 
trousseaus reached $22,765,021, and 
more than $12,000,000 was spent upon 
bridal bouquets, wedding breakfasts 
and hack hire. Evidently the clergy­
men were not greatly overpaid, for 
the 345,675 of them who officiated at 
643.890 nuptial knot tyings were paic 
only $497.365.80 or an average of 
$M3H per head. I f  this was the 
average what must have been the 
fees of some of the most poorly 
remunerated? Upon wedding jour­
neys, music, rice, liquors, souveni? 
postcards, tips and the hire of port­
able porte cocheres a further sum of 
$4.567,320 was expended, making ap­
proximately $50,000,000 in all.

Detroit had her first experience 
with a Merchants’ Week last week, 
during which time she entertained 
between 2,000 and 3.000 merchants, 
including the Michigan retail hard­
ware dealers, who held a convention 
at the metropolis in the meantime. 
Profiting by the experience of Grand 
Rapids, which has held three annual 
Merchants’ Weeks, Detroit increased 
the entertainment from two days to 
four and improved the opportunity 
to make the affair a buying excursion 
instead of an entertainment affair 
solely, as Grand Rapids has always 
done. The daily newspapers claim 
that orders to the amount of $1,000,- 
000 were left on the books of the job­
bers and manufacturers by the vis­
iting merchants.
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BUSINESS TONE.

Essential and Eternal Facts in Hu­
man Intercourse.*

The most extensive and authentic 
private collection of historical matter 
in the United States pertaining to the 
organization and development of the 
Northwest Territory of old— embod­
ied to-day in the several Northern 
Central States— is located in a fire­
proof building erected especially for 
t^e purpose on Brainard street in this 
city of Detroit.

This collection has been made at 
large expense of time, study, inves­
tigation, travel and research—not to 
mention cash, anxiety and enthusi­
asm by Hon. Clarence M. Burton, 
of Detroit, during the past thirty-five 
years. And I can utter no better de­
sire for this National Association of 
Mercantile Agencies than to express 
the wish that every member might 
have the time and opportunity 
to visit that library and make a study 
of the business methods and practices 
of the pioneers who lived and thriv­
ed ioo and 200 years ago and imore.

Of course, this is not possible, even 
although the Burton Library should 
be opened to any or all of you by 
Mr. Burton at any time; but there you 
would see cords of manuscripts, dia­
ries, business correspondence, legal 
documents, letters of social nature, 
official reports, books of account— all 
in the original— from the time of Sieur 
de la Mothe Cadillac when, in 1701 
he founded Detroit, down through the 
French and Indian war, the war of 
the Revolution, the war of 1812 and 
so on to recent years.

Among these records you will see 
the precise penmanship of the old- 
time accountants, the punctilious 
elaboration of correspondence, the 
voluminous duplicate and even tripli­
cate copies of bills, statements, re­
ports and correspondence of every 
character—all done in exact long­
hand by the scriveners of old; and a 
half day spent amid' this most inter­
esting inheritance from the Farmers 
General, the Company of the Hun­
dred Associates—the original fur 
trading organization of America— the 
Hudson Bay Co. and its rival, the 
Northwest Co., the Dutch traders at 
Fort Stanwix (Albany, N. Y.,) and 
later the American Fur Go., 4 s well 
worth while.

There you may learn, how Gov. 
Vaudreuil, Sieur Cadillac and even the 
monarchs and nobility of France con­
ducted their business; how such pio­
neers as the Abbott», the Chenes, 
Beaubiens, Desnoyers, Campaus, even 
George Washington, and1 so on 
through the glorious list, all worked 
for their homes and the general wel­
fare of the land.

What interest is there in all of this 
to the business men of to-day?

What interest is there, let me ask 
you, in the fact that less than sixty 
years ago from forty to sixty days 
were required for making the voyage 
across the ocean from Europe to 
America; that less than sixty years 
ago from one month to six weeks 
were required to travel from New 
York to the little trading post at 
Chicago; that the postage on a half

♦Address delivered by E. A. S tow e a t annual 
convention of National Association of Mercan­
tile Agencies a t Detroit, August 13.1908.

ounce letter was 25 cents; that there 
were no such things as telegraph 
messages; that the business man who 
sold goods to individuals living more 
than fifty miles distant was a mer­
chant prince and the man who, by 
stage, canal boat and vessel had trav­
eled back to Europe was a local curi­
osity.

All these facts are entertaining from 
a reminiscental standpoint, but when 
we realize that such advances as were 
made during those times— such prog­
ress commercially, socially, industrial­
ly, educationally— were dominated by 
the same qualities, were helped by the 
same characteristics as make for all 
that is good to-day, then such his­
tory becomes intensely interesting.

Genuine rectitude of character is 
the same to-day that it was in the 
days of the American revolution; un­
alloyed patriotism has not changed 
since the days of the Connecticut 
Colony, when away down on the 
banks of the Ohio River the North­
west .Territory was founded'; public 
spirit is no different to-day than it 
was in the days of 1861, when our 
Gov. Blair, our Henry P. Baldwin, 
our John J. Bagley and our great old 
pioneer statesmen, Lewis Cass, Jacob 
M. Howard and Zachariah Chandler, 
were in the forefront; commercial 
honor, industrial skill, enthusiastic in­
dustry and business discretion are 
the same in essence in 1908 that they 
were in 1701, 1801 or 1901. The cen­
turies do not transform itihe spirit of 
those essential and eternal facts in 
human intercourse.

And upon this glorious colonnade 
of human virtues rests the imperisha­
ble Acropolis of National, state, mu­
nicipal and individual perfection 
which shall have as its completed 
dome sacred to the immaculate pow­
er and influence of civic righteousness 
a magnificent structure based upon 
unqualified co-operative effort.

The merits of co-operative effort 
among men are, because of the some­
what scattering and isolated exam­
ples given by our forebears, but just 
beginning to be appreciated at their 
full value; and that beginning has its 
best strength in the fact that the 
business men of to-day realize that 
the tone of any enterprise must be 
maintained at a high moral pitch.

Tone expresses quality, tells of the 
spirit that governs, reveals the men­
tal and moral strains that operate in 
the conduct of a business and the ex­
pression “high-toned”— not so long 
ago used in a mood of envy or as an 
ironical bit of the vernacular— is one 
of the most legitimate and specific 
phrases in our language.

Our ancestors labored under tre­
mendous limitations in their co-oper­
ative efforts, compared with the fa­
cilities afforded at present for such 
efforts, so that it is not strange that 
their achievements in this direction 
were few, and far apart. The won­
der of it is, viewed from the stand­
point of this new century, that they 
accomplished anything at all.

Maintain your tone.
The local associations composing 

your organizations are, comparative­
ly speaking, now propositions; en­
terprises born of the needs of the 
hour and set out upon their voyage 
crudely and in the face of doubt, sus-
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Hirth-Krause Co.
Shoe M anufacturers
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picion and envy—all of them t!he 
offspring of ignorance. The fact 
that you have made the record al­
ready to your credit, that you have 
made any advance at all, is due to 
loyal, earnest and honest co-opera­
tive effort— effort o.n the part of the 
few at first and effort on the part of 
a constantly growing multitude at 
last.

This record has been made possi­
ble by the maintenance, through 
stress and strain of every sort, of the 
high tone purpose and1 scope of your 
organizations, and that high tone 
must be perpetuated and elevated still 
higher if you would that they shall 
continue along the exalted route you 
have mapped out.

Your associations in their deter­
mination and aim. are a concrete and 
specific example of co-operative ef­
fort with the welfare of both cred­
itors and debtors at stake. They do 
not desire to persecute the one and 
will not, if it is possible to prevent, 
permit injury to the rights of the 
other.

Your associations are not, as some 
persons insist upon believing, merely 
machines for collecting bad debts and 
for the annoyance of debtors who are 
in hard luck. They are more than 
anything else bureaus of information, 
bodies of men with method® which 
are accurate, reliable and fair, devot­
ed to the protection of business en­
terprises from unjust losses on the 
one hand and to the protection of 
improvident, careless and unreliable 
men against their own weaknesses 
on the other.

It is probably a fact which can be 
demonstrated that fully 50 per cent, 
of the angry, half-crazed individuals 
hurrying to the ¡police court in any 
large city to lay a complaint before 
the court and secure a warrant for 
the arrest of somebody are saved the 
expense and1 demoralizing influence of 
such procedure through the closest 
investigation and advice given by the 
police justice before he goes upon the 
bench. The average police justice 
takes greater pride in the number of 
cases he is instrumental in settling 
out of court than he does in the 
number of cases he is called upon to 
examine and hold for trial.

And k is also a fact that hundreds 
of cases occur in the offices of your 
credit organizations daily where a 
thriftless or careless man isi saved 
from getting into debt and a possi­
ble creditor is saved from loss be­
cause of advance information and ad­
vice given.

It is not every business man or 
firm whose operations will warrant 
the employment of an individual 
credit man, so your organizations fill 
an important vacancy in the schemes 
of political and' social economy.

This they could not do at all were 
it not for the all-important and po­
tent fact that the tone of your busi­
ness i9 maintained on a high plane. 
Were you or any of you guilty of 
gross inaccuracy, inordinate delays, 
willful misrepresentation or unfair 
behavior in any respect; if for a day 
or an hour even you lower the tone 
of your calling in any respect, by 
just so much the value an<l standing 
of your Association are lessened, and 
you can not have too keen , an appre­

ciation of this unimpeachable ‘ propo­
sition.

So I say to you, let your creed have 
the phrase “high toned” in every par­
agraph; let your lives be dominated 
by high toned purposes; hope for 
nothing that is not of the highest 
character; work for nothing that is 
not stamped with high grade results 
and bear in mind always that each 
individual member of your organiza­
tion is a potent factor in the effi­
cacy and genuineness of your good re­
sults only so far as he is, without 
any qualification whatever, absolutely 
loyal to that most high toned quality 
of all, co-operative effort for the good 
of the general welfare.

Your forefathers, those who were 
forced to transport all their products 
and all their special supplies by 
wagon; who were required to wait 
from three or four days to three or 
four weeks for answers to any mail 
enquiries they had sent out; -when a 
very large portion of the business 
done was by barter and dicker— if, 
under such conditions, the business 
men of the centuries agone were able 
to make advances along the lines of 
business system, personal probity and 
civic righteousness, what imay be the 
limitation® of your present opportu­
nities?

What are the plain duties before 
you in these days of rapid transit, 
instant communication, stupendous 
trading areas and innumerable traffic 
centers? There is no qualification to 
the fact that your facilities, your abil­
ities and your debt to the initial ef­
forts of your ancestors demand that 
you shall maintain a tone that is not 
only above reproach, but that shall 
compel perfect faith in your honor 
and generate perfect confidence in 
and admiration for your manhood, 
your good citizenship and your, 
splendid abilities in the department of 
human intercourse to which you are 
devoted.

Every one knows the color of the 
sermon that comes when a blue 
preacher takes up a yellow subject.
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Predecessors and Competitors of the 
Tradesman.

Various attempts had been made to 
establish trade journals in Grand 
Rapids prior to the inauguration of 
the Tradesman. J. D. Dillenback, 
who was responsible for three or four 
abortive ventures in the newspaper 
line, undertook to establish the Grand 
Rapids Advertiser in 1869. It was a 
likely looking quarto, and enjoyed a 
fair degree of patronage, but lived 
only one year. In 1878 Mr. Dillen­
back and a gentleman named Beagle 
established the Grand Rapids Price 
Current. It was published weekly 
and contained market reports and 
considerable news of a commercial 
character, but the publishers were 
hampered by lack of capital and the 
paper suspended after a career of 
three or four months.

Since the Tradesman was establish­
ed several unsuccessful attempts have 
been made to create a competitor 
in the same field, but the only ven­
ture which saw the light of day 
was the Business Reporter, which was 
started in 1887 by the late W. A. 
Innés and E. A. Antisdel. It lived 
two months and its demise was hard­
ly noticed.

In 1884 A. S. White began the pub­
lication of the Business Reporter at 
East Saginaw, with a view to divid­
ing the patronage accorded the 
Tradesman in that field. It lived nine 
weeks and suspended without notice 
to its patrons.

Shortly after the establishment of 
the Tradesman Richard Wilby, a 
merchandise broker, began the pub­
lication of the Detroit Commercial. It 
waged a bitter warfare against the 
Tradesman and continually sneered at 
the pretensions of Grand Rapids as 
a jobbing market. The publication 
subsequently passed into the hands of 
John H. Brownell, dying a peaceful 
death soon afterwafd.

In 1886 Mr. Brownell established 
the Detroit Grocer and Butcher, a 
name afterwards exchanged for that 
of Herald of Commerce, when the 
publication passed into the hands of 
L. S. Rogers, under whose manage­
ment it had a precarious existence for 
four or five years, when it was pur­
chased by the Evening News Asso­
ciation and consolidated with the 
Evening News Weekly, which had 
been previously established by the 
Scripps newspaper syndicate. The 
Evening News Association put great 
energy into the business department 
of the publication and gave it the ben­
efit of its extensive facilities, but it 
failed to achieve success because it 
had no individuality, being merely a 
reprint from the two daily papers 
owned by the syndicate. After sink­
ing several thousand dollars in the 
undertaking, the publication was of­
fered to any one who would take it 
off the hands of the syndicate and 
about ten years ago it passed into 
the hands of Fred H. Cozzens, who 
changed the name to the Detroit 
Trade. Mr. Cozzens’ career was 
somewhat meteoric—“up like a rock­
et and down like a stick.” His meth­
ods were so peculiar and his ideas 
were so erratic that he was unable 
to secure the confidence of the best 
class of merchants. His experience

as a trade paper publisher ended in 
an unfortunate fiasco. The paper has 
since been published by a new com­
pany which purchased the property 
from him.

June 23, 1894, L. W. Hardwicke es­
tablished the Michigan Merchant at 
Saginaw, with the avowed object of 
“driving the Tradesman out of the 
field.” Malicious statements, dishon­
est practices and underhanded meth­
ods were resorted to from the begin­
ning— including the bribery of an em­
ploye of the Tradesman to reveal 
certain inside office information sup­
posed to be of value to the new as­
pirant for public favor; but Mr. 
Hardwicke soon found that he could 
not build himself up by tearing other 
people down and retired from the 
field, leaving behind a trail of dead- 
beati&m, broken promises and disap­
pointed hopes. The paper was con­
tinued for a time by Willis A. 
Brooks and others, but failed to win 
the approval of the mercantile fra­
ternity and expired.

About the time the Merchant died 
another feeble attempt was made to 
establish a weekly paper at Saginaw, 
under the name of Journal of Com­
merce, which expired after a few is­
sues.

About ten years ago the Store­
keeper was established by the Store­
keeper Publishing Co., composed of 
a number of Saginaw jobbers. This 
paper pursued a checkered career for 
two or three years and quietly sus­
pended.

The Tradesman has always pur­
sued a broad and liberal policy to­
ward its competitors. It acts on the 
theory of “live and let live,” believ­
ing that merchants, as a class, can 
not long be fooled by frauds or 
cheats. Unfortunately, the presence 
of such characters as Wilby, Brown­
ell, Rogers, Cozzens and Hardwicke 
in the trade paper arena has given 
the business a bad name and placed 
an unwarranted stigma on a worthy 
profession. This evil reputation is 
being gradually overcome, however, 
and Michigan merchants have come 
to understand that honesty and fair 
dealing are not incompatible with a 
trade journal career; that success as 
a trade journal publisher can be 
achieved only through the employ­
ment of methods and the pursuit of 
ideals which renders a banker or 
manufacturer or merchant successful.
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MAKING AN EDITOR.

Very Personal Story of the Trades­
man’s Founder.

W ritte n  fo r th e  T radesm an.
Is there any good reason why the 

personal story of an editor should not 
be printed in an anniversary number 
of his own paper? I know of none. 
That is the very thing most readers 
are vitally concerned in. The man is 
the paper. The dates and records 
which usually go with anniversary 
numbers amount to nothing as com­
pared with the personality of the 
maker of the paper.

Anyway, it is fitting and proper 
that this number of the Tradesman 
should contain something about the 
man who built it up. If Mr. Stowe 
gets his eyes on this manuscript the 
readers .will .suffer a great loss. How­
ever, here’s hoping that he will be 
out of town when the proofs come 
in. He is a modest sort of a man and 
believes that people are more inter­
ested1 in merchants and traveling 
salesmen than in editors. So far as 
I know, his picture has never been 
printed in the Tradesman. It will be 
in this issue unless something un­
foreseen happens.

Mr. Stowe got printer’s ink on his 
fingers while serving his apprentice­
ship at Rig Rapids. When you get 
this kind of ink on yourself it is im­
possible to get it off. It sticks for 
life. I don’t know' the name of the 
amateur paper he published in 1876. 
I have heard that it was up to the 
average of such publications. Any­
how, he used to go about to conven­
tions of amateur editors, where boys 
met annually and told each other 
what mighty smart fellows they were. 
After all, as has been said of Green­
back orators, editors are like the kind 
of bee which is biggest when it is 
first hatched. There is no person so 
satisfied with himself in the world as 
a new reporter. That is, he is lost 
in admiration of his own genius un­
til the city editor gets a whack at his 
copy. Then it is different.

It was at an editorial convention of 
this kind that Mr. Stowe met Will 
A. Innés, who was also an amateur 
editor. A great many of the readers 
of the Tradesman knew Will Innés. 
He could do things. He was pos­
sessed of tact and industry, which 
constitute genius. He first saw the 
drawing power in the “let-no-one- 
suffer-while-I-have-money” telegram 
which made Josiah Begole Governor 
of Michigan. Stowe and Innés were 
great chums at these conventions, and 
it was Innés who made the Big Rap­
ids boy acquainted with the force of 
the old Daily Times, then controlled 
by Nathan Church, brilliant, forceful, 
vain, erratic.

The Times ¡was the first daily news­
paper Mr. Stowe ever worked on. He 
worked as a “sub” in the composing 
room one night, and there was noth­
ing doing in the typesetting way after 
that. Mr. Stowe has since been heard 
to remark that the Times composing 
room that night was what Sherman 
said war is. It was half illuminated 
by smoky kerosene lamps, and Eber 
Rice was foreman. Stowe’s lamp 
flared up and cracked a chimney, and 
Rice handed out a packet of talk to 
the boy that made all the flames in

the room flicker. Eber could) use all 
the expletives in nine languages and 
sixteen dialects in those days. The 
next day the amateur editor went 
back to Big Rapids and made ar­
rangements to move to Grand Rapids.

When he returned he applied for a 
position on the Times editorial force. 
He was given a job on the city side 
at six dollars a week. At this time 
he was not far from 18. He was 
slender, bright-eyed, ambitious, with 
a complexion like that of a girl. He 
was honest himself and believed 
about everything that was told to 
him. In those days, and since, he 
was even known to lend money to 
the city editor, which was an ill-ad­
vised and precarious thing to do. He 
did good work on the Times.

After that he worked on the Eagle, 
Democrat, Leader and Saturday Re­
view. He was correspondent for Chi­
cago newspapers part of the time and 
swelled his salary in that way, as 
most of the Grand Rapids editors did. 
The Chicago Inter-Ocean sent him up 
to Edgerton to interview Julia A. 
Moore, and the story he wrote was 
widely copied. All this time he saved 
money. I don’t know how, for he 
was the chief support of his mother 
and a younger brother, but he did.

Right here is an opportunity for 
those who believe in reincarnation to 
make a point to the confusion of 
doubters. How can a country boy of 
18 jump into life with more business 
sefise than half the men already in 
business, unless the intelligence with­
in has been trained and disciplined in 
some previous existence? If you ask 
me where, and when, and why, I’ll 
have to admit that I don’t knoiw, but 
you’ve got to show me when you 
claim that all people are born into 
the world with an equal Chance and 
an entirely new, untried and illimita­
ble mentality.

There was a time during the years 
before the birth of the Tradesman 
when Mr. Stowe was in the circus 
business. That was when he was out 
of a newspaper job in 1879. Two cir­
cuses were coming to Grand Rapids, 
and one of them possessed a white 
elephant, and the other admitted the 
color but declared it was whitewash­
ed. Charley Day was on one side or 
the other. I don’t remember which 
side, but he employed Stowe to help 
him do his work. I don’t know now 
whether the future President of the 
Board1 of Trade insisted on white­
wash or no whitewash.

Charley Day used to say that Stowe 
wrote pipe dreams for the papers 
which made the wild animals in 
the menagerie howl with delight(?) 
Some of his posters, I think, were 
kept a long time as samples of circus 
rhetoric. Will Innes, who would 
hang onto a newspaper job all win­
ter and follow the yellow wagons off 
in the spring, insisted that Stowe 
ought to stick to the circus business. 
At the close of this engagement it is 
said that Mr. Stowe could write a 
poster which would make a Mystic 
Shrine folder look like a canceled 
banknote, and that is going some. 
The recommendations of Day and 
Innes ought to “go” in the circus 
business, but Mr. Stowe was not in 
love with the duties of his job.

I said he saved money all this

time. He did. After a while he had 
$800 in one roll. He bargained for a 
piece of property on West Bridge 
street, away out somewhere near 
where Robert D. Graham now grows 
the luscious strawberry and peach, 
and was soon to pay the cash over and 
get a deed. But a day or two be­
fore the transfer was to be made the 
house he lived in burned to the 
ground and the $800 went with it.

In those days Mr. Stowe did not 
believe in banks. He preferred keep­
ing his money in a stocking or some 
such place. When the house, which 
was situated on Clinton street, caught 
fire Stowe went to the house of the 
woman who was custodian of the key 
to the fire-alarm box and' told her 
about it. The woman was afnaid the 
boy was unduly scared, so she had 
to put on some clothes and walk 
slowly over to the house and see with 
her own eyes that it was burning. By 
the time she concluded to use the key 
it was too late.

When it was seen that the house 
was going, Stowe told a pipeman 
where the money was hidden in the 
ruins, suggesting that if he would 
soak that particular spot with water 
he might save it. I don’t remember 
now where the pipeman told the 'boy 
to go to, but it wasn’t on any polar 
expedition. It is quite probable that 
had the woman and the pipeman had 
any sense Stowe would now be a 
fruit man instead of an editor, which 
would not be well for the newspaper 
business.

Here was a combination of evil 
things which might well have scared 
any young man back to the tall tim­
ber: a fear of banks, a roll of mon­
ey, a suspicion® woman with a fire- 
alarm key, a pipeman who knew it 
all, and a home burning to the 
ground in the night time! But this 
wasn’t enough:

Mr. Stowe’s clothes were burned 
with the building, and, as is said on 
the Bowery, he had no more cloth­
ing than a rabbit the next morning. 
George A. Hall and H, M. Reynolds 
loaned him somie clothes, and he 
came down town looking as if he had 
been drawn through a knothole. Then 
the other thing happened: He hung 
up the coat he had borrowed1 of Mr. 
Reynolds and some one stole it. He 
had to pay $5 for it, when he earned 
the money to pay with. He never did 
like to work for a dead horse, and 
the $5 he had to pay for the coat he 
had never owned looked bigger than 
the $800 he had lost in. the fire.

During this time some of Mr. 
Stowe’s friends got him interested in 
a manufacturing business and pur- 
suaded him to take the management 
of the institution. He soon found, 
to his sorrow, that the business was 
insolvent and was losing money every 
day. While he was trying to evolve 
some plan to close it out without 
loss to the creditors, the factory 
burned, including machinery and 
stock on hand. The insurance was 
inadequate to meet all the debts, but 
Stowe managed to dispose of the 
good will and some profitable con­
tracts he had secured in the East for 
enough to meet everything but a 
$600 loan at the bank. This loan 
was secured by the endorsement of 
the directors, who he felt sure

would cheerfully assume that por­
tion of the burden. Instead of doing 
so, however, they transferred their 
property to their wives and told 
Stowe not to worry about his sig­
nature on the note, because he was 
not of age and therefore could not 
be molested. That argument didn’t 
go with Stowe, however. He prompt­
ly went to the bank and said to the 
cashier: “My name is on the $600 
note you hold against my company. 
My associates have all ducked, and 
I could go into court and plead the 
baby act, because I am not yet of 
age. I am not that kind of a duck. 
If you will give me time I will pay 
every cent of the note, with interest.” 
The bank took him at his word and 
waited. Stowe thereupon insured his 
life for the benefit of the bank and 
returned to editorial work. He lab­
ored like a beaver and looked pretty 
shabby for a few months. I hardly 
believe he got over six hours’ sleep 
any day, except on Sunday. He put 
in “double-headers” on the daily pa­
pers (worked days on' afternoon pa­
pers and nights on morning papers) 
four and five days a week. Most of 
the newspaper men thought he did 
this because he was greedy and 
grasping, but I knew better. I knew 
that every dollar he could spare above 
his actual living expenses went over 
the counter of the bank which held 
his note, and when the last cent was 
paid and he obtained possession of 
the note, he took a day off—and took 
his mother on an excursion down the 
river. If I was a banker I would 
back Stowe to the limit if I had the 
opportunity, because if the “child is 
father of the man,” I would be sure 
of my pay. Even if he died in the 
meantime I would rest easy. I know 
I would be protected, because I know 
Stowe.

During the year 1880 Mr. Stowe 
conceived the idegi of starting a trade 
journal. His friends tried to talk 
him out of it. They pointed out the 
failures of Dillenback and Beagle and 
others who had endeavored to estab­
lish similar publications in Grand 
Rapids. The more we talked the 
more determined Stowe became. He, 
it appears, was in constant commu­
nication with country merchants and 
knew their needs and necessities bet­
ter than we did. He traveled on the 
road for the Leader in the mean­
time, soliciting subscriptions and ad­
vertisements. He developed into an 
adept business getter, sometimes se­
curing 100 new subscriptions in a 
single day. During the campaign of 
1880 he made a tour of Michigan and 
Indiana with General Weaver, who 
was the Greenback candidate for 
President that year. He learned to 
talk for his paper as effectively as 
General Weaver did for his party 
and built up a subscription list which 
stayed by the Leader a good many 
years.

In the early fall of 1883 Mr. Stowe 
launched the Michigan Tradesman. 
He was working on the Daily Eagle at 
the time. I think he bad exactly 
$1,700 to start with. He bought some 
type and rented a room on the third 
floor of the old Eagle building, a 
back room, because it was cheaper. 
The first issue of the paper was four 
pages of six columns each. I don’t
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This picture sh o w s the process of sifting the broken lea v es  and fine dust from the high grade 
teas. The J a p an ese  are very  particular to h ave  only the w hole lea v es  go into the ch ests for their 
export trade and the tea dust is all saved  and shipped separately.

Our teas are shipped directly from the Y am ashiro district to Grand Rapids and direct from our 
w areh ouse to your store. This insures your tea arriving in fine condition without being broken and  
filled with dust.

W o r d e n  Q r o c e r  C o m p a n y

Grand Rapids, Michigan
The Prompt Shippers

Sifting and Packing Tea
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know where he got his lists, 'but he 
soon had the paper in the hands of 
all the merchants in Western and 
Northern Michigan. I have heard 
that the traveling men helped him, 
and I guess they did, for the “drum­
mers used to get a lot of space in 
the Tradesman in those days— and 
do yet, for that matter. I understand 
he has the biographies of over 3,000 
traveling men on file, including over 
a thousand portraits.

When the Tradesman was started 
the general notion was that it was 
to be a sort of advertising sheet, a 
paper which would afford' the whole­
sale men of Grand Rapids an oppor­
tunity to reach the retail merchants 
of the State in an advertising way. 
Stowe had many opportunities to 
make it a “house organ,” which means 
that wholesalers wanted to use it as 
their personal mouthpiece.

Mr. Stowe, however, had a notion 
that he wanted to make the paper a 
help to the retailers. He wanted to 
have his business independent of any 
set of dealers. From the first he car­
ried' out this policy. He kept faith 
with his subscribers. Sometimes the 
wholesalers liked his policy and some­
times they didn’t, but he stuck to it 
just the same.

“You’ve got to depend on advertis­
ing, ’ said the wholesalers to him. 

Retailers won’t pay out good mon­
ey for a trade paper. Besides, ever* 
if they would, there are a good manv 
papers worth a lot more than the 
T  radesman.”

Mr. Stowe thought retailers would 
pay for a trade paper if it was worth 
paying for. He thinks so still. About 
six months after the first issue of the 
paper he sent out circular letters to 
those who had been getting it asking 
for the payment of their subscrip­
tions. He thought he might get a 
few dollars in that way. He did. He 
began to receive $100 a week on sub­
scription. It looked like a miracle to 
him then. If he could, in those days, 
have seen the piles of money now 
turned in every week on subscription, 
he probably would have gone straight 
up into the air and never come down 
again. One reason for its great suc­
cess is that the Tradesman has al­
ways been something more than a 
trade paper. Some of the merchants 
who subscribe for it declare that 
their wives lug it home for family 
reading before they can get a look 
at the business news.

It is generally thought that Mr. 
Stowe succeeded in getting the 
Tradesman on its feet without bor­
rowing any money. That is a mis­
take. He had $1,700 to start with, 
but that sum melted away during the 
first three months, although he did 
all of the editorial work and much 
of the manual labor himself and ex­
isted on $10 a week. Seven o’clock 
was the hour for getting to the of­
fice and 12 o’clock at night was the 
time for ending the work of the day. 
He literally “lived” in the Tradesman 
office. No matter how depressed he 
must have felt at times he never 
showed his feelings. He was always 
cheerful, always good natured, al­
ways at work. The second three 
months he kept the paper going and 
maintained his credit by borrowing 
money from his friends. I think he

secured $1,100 in this way—mostly in 
small amounts from people who be­
lieved in him, even if they did not 
coincide with him as to the wisdom 
of his venture. They knew that if 
he made a failure of the Tradesman 
he would immediately go to work 
and earn and save money to pay them 
back. There never was a time when 
he could not borrow money of his 
friends, so long as they had money 
to lend1, because of their implicit faith 
in the integrity of the man; but bye 
and bye the resources of his friends 
were exhausted and he had to look 
elsewhere for assistance. He went to 
Mr. William Widdicomb, who was 
then Cashier of the Grand Rapids 
National Bank.

“Why do you come to me for mon­
ey?” enquired Mr. Widdicomb.

“Because I know you and you 
know me and also because I can not 
permit my publication to suspend for 
the lack of $200. I can see over the 
hill, but I can not get my feet over. 
The way things are coming I can 
certainly pay you back the $200 in­
side of sixty days.”

“What security have you to offer?” 
enquired the shrewd banker.

“No security but my hands and my 
head and an assured future for my 
publication,” replied Mr. Stowe.

“Banks don’t usually loan money on 
that kind of security,” responded Mr. 
Widdicomb, “but you make the note 
and I will endorse it.”

It is needless to remark that the 
note was paid the day it fell due, and 
I do not believe that Mr. Widdicomb, 
as he reviews his long and useful ca­
reer as a manufacturer, banker and 
jobber, can put his hand on any act 
which gives him more genuine satis­
faction than the one I have described.

This incident tends to show the 
grasp of the man. He knows where 
he is every hour in the day and every 
day in the year. He had figured out 
to a cent where the funds were com­
ing from to pay back the money he 
owed. If he had not he would never 
have borrowed it. He never bases 
any .calculation on an uncertainty. He 
is too wise and too cautious for that. 
He never makes an obligation he can 
not discharge and never makes a 
promise he can not keep. The great­
est fault I have to find with him is 
that he seldom makes a promise, ex­
cept in writing. That is where he is 
long headed, because promises have 
an unhappy way of confronting a man 
at the most inopportune time— occa­
sionally when he is illy prepared to 
face them and make good.

By the end of the first publication 
year the indebtedness to friends had 
been extinguished and a small divi­
dend was declared. This dividend 
was invested in stock in the Kent 
County Savings Bank, which I un­
derstand is now worth ten times its 
face value. If Mr. Stowe’s invest- , 
ments had all turned out as good as 
this one he would probably now be 
rated as a millionaire, which I do not 
think would bring, him half as much -  
satisfaction as to be editor of the 
Michigan Tradesman— to be able to 
say what he pleases in his own way, 
to denounce the wrong and commend 
the good, to cheer those who are de­
spondent, to rebuke those who are 
purse-proud and hypocritical, to lend I

P ^ \  O  T  /  Form erly called \  
V  O  I  \  E lijah 's M anna /

T O A S T I E S
The “ Supreme H it” of the 
Corn Flake Foods —

"The T aste  Lingers.”
Posts m Cereal Co., Ltd. Battle Creek, Mich.

G. J. John son  C igar Co.
S. C. W. El Portana 

Evening Press Exemplar
These Be Our Leaders

O r  registered guarantee a id e r National 
F r i  Feed Law s is  Serial N e . SO

Walter Baker & Co.’s

Chocolate 
& Cocoa

Our Cocoa and Choco­
late preparations are 
A b s o l u t e l y  P u r e —  
free from coloring 
matter, chemical sol­
vents, or adulterants 

Registered! ?/ an7  kind, and are 
. U. A.r»t. off. therefore in full con­
formity to the requirements of all 
National and State Pure Food Laws.

4 B  1M,®ME*T AWARDS 
w  *« Europe ami America

Walter Baker & Co. Ltd.
EstaMehed 1780, Dorchester, Mass.

The W ay of 
“Voigt’s 

Crescent”
A lady not long ago 

ordered from her grocer 
a certain brand of flour. • 
Not having it in stock he 
sent “ V oigt’s Crescent”  
instead.

Being a conscientious 
grocer, he told her the 
next time she came in the 
store that he must apolo­
gize for having to disap­
point her on her brand of 
flour.

The lady informed him 
that no apologies were 
necessary. That he had 
done her a favor by send­
ing “ V oigt’s Crescent,”  
and from that time to 
send no other kind but 
“ Voigt’s Crescent.”

V oigt M illin g  Co.
Grand Rapids, Mich.

Jennings’ Flavoring Extracts
Established 1872

JENNINGS’ EXTRACT OF VAN ILLA is prepared 

from the choicest variety of carefully selected and 

properly cured VANILLA BEANS, and contains no 

coloring matter nor any of the artificial or synthetic 
principles so frequently employed.

JENNINGS’ T E R P EN E LE SS LEMON EXTRACT. 
The flavor of this Extract is taken from MESSINA  

LEMONS by our own special mechanical process, 
producing absolutely a pure Flavoring Extract from 
the FRUIT.

Our serial number 6588 

appears on every package.

Jennings Flavoring Extract Co.
Grand Rapids, Mich.

C. W. Jennings, Mgr.
Direct or Jobber, see Price Current

B A G S
Of every description for every purpose. New and second hand.

ROY B A K E R
W m. Alden S m ith  Building Qrand R apid ., Michigan
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a helping band to tihose in distress 
and to throw the weight of his influ­
ence in behalf of good morals and 
the upbuilding of the community 
which he has endeavored to serve 
well and faithfully for over thirty 
years and the State in /which he has 
undertaken to live a useful life for 
nearly half a century.

One thing about the Tradesman—  
two things: It is honest and- it is not 
afraid. There have been libel suits 
and plenty of chances for more than 
have been begun, but every one has 
been fought through to the court of 
last resort. The Tradesman says 
“sassy” things when Mr. Stowe thinks 
they ought to be said, and never re­
cants. So far as I know, a retraction 
or apology has never been printed in 
the paper.

That is the way to run a paper. Mr. 
Stowe has found that it pays to map 
out a clean-cut, honest course for a 
paper and then hew to the line. He 
is still his own editor and always will 
be. No matter if he in time hires a 
man to sit in the editorial chair, the 
Tradesman will always be Stowe. 
That is why I thought such an article 
as this ought to appear in the anni­
versary number.

It is too bad that Mr. Stowe is not 
at the head of one of the Grand Rap­
ids dailies. There has been so much 
horse play with water and parks and 
boards and grades and garbage that 
it seems that a sane man like Stowe 
ought to write ’em up. I hope he 
won’t write me up for sending in this 
manuscript. Alfred B. Tozer.

Special Features of the Grocery and 
Produce Trade.

Special Correspondence.
New York, August 15— The very 

height of midsummer dullness. 
Every man who can get away is 
taking a vacation in the mountains 
or at the seashore, and for the next 
fortnight business will be at snail’s 
pace. In coffee, there is absolutely 
nothing doing beyond the purchase 
of everyday supplies. Buyers all over 
the country are taking notice of the 
valorization plan and, as long as a 
government may dump a mountain of 
coffee on the markets of the world, 
they are not going to be caught with 
large supplies. Neither the specula­
tive nor the stock market shows ani­
mation and reports from abroad in­
dicate about the same conditions in 
Europe. In store and afloat there 
are 3.327,060 bags, against 3,933,749 
hags at the same time last year. At 
the close Rio No. 7 is held at 6@6^c. 
Milds are moving slowly. Stocks are 
moderate, and for this reason quo­
tations are well sustained. Good 
Cucuta, 924c.

Teas continue quiet, but there is 
an ever-increasing feeling of con­
fidence and dealers look forward to 
a satisfactory widening of demand 
as the fall lengthens into winter. 
Most of the call at the moment seems 
to be for Formosas and new Japans.

Refined sugar continues without 
animation. Withdrawals on previous 
contract are of the most limited na­
ture and yet supplies in the interior 
must be very light. The usual range 
of granulated is 5.10c, less I per cent, 
for cash. ’ ,

The week has shown no animation 
in rice. Dealers seem to be awaiting 
the arrival of new stock. Prices are 
steady. Advices from the South in­
dicate some delay in harvesting, ow­
ing to rains, but, as yet, no damage 
has been done. Good to prime do­
mestic, 51/2@6%c.

Aside from a little call from grind­
ers the spice market is dull, sym­
pathizing with almost everything 
else. Stocks seem to be only moder­
ate and quotations are well sustained.

Absolutely nothing is being done 
in molasses. The terrific heat is con­
trolling the situation and the best 
that can be said is that prices are 
steady because receipts are small and 
stocks light. Syrups in moderate of­
fering and steady.

In the canned goods trade the 
chief interest is in tomatoes, but the 
truth is that almost everything or» 
the list seems to be taking on added 
strength and as it becomes evident 
that in a good many articles there 
will be a shortage, sellers are tight­
ening their grip and buyers are show­
ing a trifle more seriousness. The 
1 ri-State Packers’ Association —  
Maryland, New Jersey and Delaware 
— estimate the tomato pack at 70 per 
cent, of the usual output if we have 
good weather for a month yet. Vir­
ginia also reports a bad outlook as 
the heat has greatly injured the to­
matoes on the vines. Maryland to­
matoes are worth 77l/2@82^0 as to 
quality and general reputation. N. 
Y. State pea packers are short in de­
liveries, some of them as much as 50 
per cent. The prospects for a good 
pack of corn in Maine are still 
excellent and if there is a continua­
tion even for a fortnight the chances 
are good for a full pack. There is 
a hardening tendency apparently in 
California fruits, and sellers seem to 
think buyers are missing a good 
chance by not making quite liberal 
purchases.

There is not a great surplus of top 
grades of butter and such are doing 
fairly well, selling at about 23l/2c. 
But the hot wave has been getting 
in some fine work and the quality of 
a large part of the arrivals is “off.” 
The supply of what may be called 
average prime is liberal and quota­
tions seem to sag. One authority 
says the amount of butter in storage 
in Chicago, Philadelphia, Boston and 
New York is 17,000,000 pounds more 
than a year ago and continues, “Un­
less we are greatly mistaken losses 
on butter speculation will be greater 
this year than for any previous one.”

The supply of cheese is rather 
greater than the demand can absorb 
and the surplus is going into storage. 
A good deal is affected by heat, and 
of course sells for what it will bring. 
Top grades, however are held at 
I2j4@ i3j4c for specials and fancy at 
12c for small size.

Eggs ars unsteady. Every individ­
ual egg seems to need careful inspec­
tion and the quantity of “off” stock 
must be very large. Western extra 
firsts, 2ol4@2i J4c; fresh gathered, 
i 8J4@ I9J4c for firsts and I7@ i 8c for 
seconds.

For Ladies and Misses Wear

New  item s in the collar line are white with shadow stripes, 
white with fancy colored stitch edge, plain white “ Buster 
Brown” shape and plain white with embroidered work. Sizes 
12}4, 13 and 13J4. Price $1.25 per dozen.

R uchings are popular. We are showing some very pretty 
numbers in this line, also a good variety of other styles of 
neckwear, ties, etc.

The Ribbon Comb is  new . We have it in our line of Back 
and Side Combs. Sample comb with ribbon properly at­
tached included with each dozen. Price $2 00 per dozen. 

B elts th a t are nobby. We believe it will pay to see what 
we offer in this line. Prices range from 75 cents to $4.50 
per dozen.

Our salesmen will be pleased to show samples. Mail orders 
given careful attention.

GRAND RAPIDS DRY GOODS CO.
E xclusively  W holesale Grand Rapids, Mich.

Beginning June  20 and until fu rther notice we will close Saturday 
afternoons a t 1 o ’clock.

Our line of Fall and Winter Underwear in 
Gents’, Ladies’ and Children’s wool and cotton 
fleece and all wool in two piece and combina­
tion suits.

It will pay you to see our line before plac­
ing orders.

P. STEK ETEE & SONS
W holesale Dry Goods Grand Rapids, Mich.

We close Saturdays at 1 o’clock.

FOOTE& JE N K S’ PU R E  FLAVORING EXTRACTS
(Guaranty No. 2442)

Pure V anilla
and the genuine

O R I G I N A L  T E R P E N E L E S S  EXT RACT  OF LEMON
Not Like Any O ther E xtract. Send for Recipe Book and Special Offer.

FOOTB A JENKS*

J A X O N
Highest O nde Extracts.

Order of N ational Grocer Co. B ranches o r Foote & Jenks, Jackson, Michigan

Four Kinds of Coupon Books
are manufactured by us and all sold on the same basis, 
irrespective of size, shape or denomination. We will 
send you samples and tell you all about the system if you 
are interested enough to ask us.

Tradesman Company Grand Rapids, Mich.
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GETTING PROFITS.

Eleven Features Which Must Be 
Considered.*

In the beginning God created man 
and woman. The first thing he did 
with them was to immediately set 
the man to work for the rwoman and 
he has kept him at it ever since. He 
gave all men plenty to do, but the 
hardest of all work he assigned to the 
hardware men.

The first factory we have any rec­
ord of was a harness shop in which 
collars were made to fit men’s should­
ers. The next plant of which we have 
any record, and which man was sup­
posed to maintain, produced peek-a- 
boo waists and other female necessi­
ties. These endowed responsibilities 
have been with us for all time and 
will continue until the end of our 
lives, and the only satisfaction we 
will secure is that each of us has the 
most beautiful wife decorated in the 
most beautiful peek-a-boo waist. Each 
will have discharged his own duty and 
made a good fight. There are many 
other reasons why we work so hard, 
other than the ones already given. 
How the hardware man is to secure 
profits can be approached at many 
angles. To the public all these an­
gles are unpopular, have lessened our 
waist measurements and sometimes 
put the red figures on the wrong side 
of the balance sheet.

I have struggled with this problem 
over forty years, have not solved it 
to my own satisfaction, consequent­
ly am able to give good advice. You 
know the less able a man is to give 
advice the more willing he is to give 
it. This extreme candor on my part 
becomes my shield and excuse for 
consuming your time.

The responsibility of my being 
present to-day rests on the shoulders 
of Henry C. Weber, who threw this 
pleasure my way and side-stepped 
what was intended as his duty. What 
I shall say will be optimistic, conse­
quently cheerful and encouraging. 
The difficulty in prophesying to a 
miscellaneous audience an outlook 
into the future is this: Individual en­
vironments vary in different parts of 
the country and suggestions applica­
ble to one section become a misfit in 
another. Even this has its advan­
tages, for where it fits I will receive 
your cheers and encouragement; 
where it misfits you are free to holler 
“rotten.”

I am told the generally expressed 
views of the retail merchants on the 
outlook for the future sound like 
wails from broken hearts. I think this 
is unfortunate, unsound and uncalled

•P ap er read a t  annual convention Michigan 
Retail H ardw are Association by Geo. W. Hub­
bard. of Flint.

for and is an impediment to prosper­
ity. I unhesitatingly say that I be­
lieve the opportunities for profit and 
increased business were never better 
than now, and the outlook for the 
same conditions is likely to con­
tinue, but not if the majority are 
pessimists, looking through smoked 
glasses and thinking over the back 
trail. It is an old saying that “a 
man will be what you tell him he is.” 
It is equally true that your business 
will be what you think it is and make 
it. To the courageous old and the 
hopeful young who will blaze fresh 
trails through the new business' for­
ests there is no occasion for luke­
warmness or discouragement. I 
plainly see a demand for drastic 
changes in conducting the retail hard­
ware business. The race is on for 
increased volume, conducted on safe 

(although narrow margins. You m-ust 
get out of the old rut and study the 

j ways of the successful manufacturer, 
mail order hustler, and catalogue cuss 
of to-day, and you will see the one 
word “Volume” printed on all their 
banners.

Our population is increasing rapid­
ly and it is possible for every one of 
us to increase our business to an ex­
tent not usually appreciated. If you 
are not lazy there is no good reason 
why you can not hold that old line 
of customers and gdd many new ones. 
The average merchant has not kept 
up with the improvements and bet­
terments the spirit of the times has 
brought into his office and store, such 
as the typewriter, adding machine, 
printing press and telephone, the 
fruits of which the rural delivery 
stands with open arms to receive and 
distribute. Unused or misused the 
force of them is lost— it makes you 
look like thirty cents. Unless awake 
to their real values these precious as­
sets become dead and can be used 
only to decorate your dying busi­
ness. They are the guns which car­
ry the bullets to the heart of your 
game. Are you loading and firing 
them with accuracy and to their full 
capacity?

I shall now take twelve minutes of 
j your time on twelve thoughts, one 
think to the minute, in that brief 
time offering suggestions on “financ­
ing,” “salesmanship,” “stock taking,” 
“want book,” “letter writing,” “ad­
vertising,” “warranting,” “clerks,” 
“front door,” “competitors,” “agents” 
and “yourself.”

Financing.
The success or failure of your busi­

ness depends upon your financial 
management, and never in the h-is- 

|tory of merchandising has it been so 
important, which importance is in­
creasing each year. The time for do-

$500 BRUSH
Designed by Alansoo P. Brush, designer of the 

Single Cylinder Cadillac

The Common Sense Car for two 
people; all the speed you want; more 
power than you can use; snappy, sym­
metrical design and finish; the easiest 
riding thing on wheels; more reliable 
and steady than a horse and buggy.

Runs 25 to 30 miles per gallon of 
gasoline and a trifle of oil and is less 
expensive than a horse—why, you 
will see from catalogue. The wonder­
fully balanced single cylinder vertical 
motor and complete power plant is 
under the hood—a marvel of accessi­
bility. For ordinary use at moderate 
speeds, solid tires are perfectly satisfac­
tory, and even with pneumatics($so.oo 
extra) the lightness of the car reduces 
tire expense to a small figure.

The Brush is not a toy nor experi­
ment. It is made complete in one 
plant in large quantities by a skilled 
and experienced force with ample 
equipment and capital, and is marketed 
by reputable and reliable people with 
reputations to protect. There are no 
‘hard times”  with us. If you are 
nterested call or write for catalogue.

MANLEY L . HART
47*49 N. Division St.

GRAND RAPIDS. MICH.

Foster,
Stevens & Co.

Wholesale

Hardware
Fire Arms 

and Ammunition

33>35*37>39-41 Louis S t  

10 and 12 Monroe S t

Grand Rapids, Michigan

A Dividend 
Payer

The
Holland 
Furnace
Cuts Your Fuel 
Bill iu Half

The Holland has less joints, smaller 
joints, is simpler and easier to operate  and 
more econom ical than any o ther furnace 
on the m arket. I t  is built to  last and to 
save fuel.

W rite us for catalogue and prices.

Holland Furnace Co.
Holland, Mich.

Mica Axle Grease
Reduces friction to a minimum. It 
saves wear and tear of wagon and 
harness. It saves horse energy. It 
increases horse power. Put up in 
1 and 3 lb. tin boxes, 10, 15 and 25 
lb. buckets and kegs, half barrels 
and barrels.

Hand Separator Oil
is free from gum and is anti-rust 
and anti-corrosive. Put up in y2t 
i and 5 gallon cans.

STANDARD OIL CO.
GRAND RAPIDS, MICH.

Fly Nets
and

Lap Dusters
Our Line is 

Very Complete

Send for
Illustrated Price List

B row n & S eh ler  Co. 
Grand Rapids, Mich.

WHOLESALE ONLY

A Better Case for Less Money
That’s saying considerable, but hundreds 
of merchants who have bought from us 
know we make good our claims. We 
positively guarantee to save you money 
and give you a case of better quality. 
Uur direct selling plan— from manufac­
turer to merchant-makes this possible. 
We pay freight both ways if goods are not 
as represented. Get catalog and prices.

Geo. S. Sm ith  Store F ixture Co., Grand Rapids, Mich.
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ing too much business for your capi­
tal is past, everything that is not 
now being done on a cash basis soon 
will be. The cash discounts must be 
had and it is the one important step­
ping-stone to securing profits. The 
cash discount is a double edged 
sword, cutting down the amount you 
have to pay out and building up your 
buying power, two active agents 
pushing you on to larger volume of 
business, strengthening your purchas­
ing powers and establishing the repu­
tation for paying cash. You will then 
have much more to say about how 
much you will give for good®. You. 
business will be sought without any 
interview with Messrs. Dun an 
Bradstreet. You become your ow 
sponsor. There .are plenty of money 
in banks and rich estates within your 
reach if you 'have a reputation that 
entitles you to their confidence; if you 
haven’t it, and can not secure it, sell 
out your business ithe first opportuni 
ty you have and1 get out of the race, 
but if you are honest, industrious and 
energetic there will be no necessity 
for doing so.

I would say to the young man: Do 
not waste the best days of your life 
struggling with a limited capital if by 
honest means you can connect your­
selves with capital. To do it ap­
proach it with delicacy, treat it hon­
estly and life will take on new
views and your ability to succeed be­
come unquestioned.

Salesmanship.
“If the cow doesn’t give milk you 

have to take it from her.” See that 
your stock is complete and well 
adapted to the wants of your trade. 
Don’t get married to anybody’s line 
of goods or any particular brand. 
Rarely has anything been manufac­
tured but some one else made a bet­
ter or equally good piece of the same 
kind. Lead your competitors by 
showing the new lines first instead of 
waiting until your trade has gone 
elsewhere for them. This is the 
duty of your buyer.

Second). One of the most important 
factors in profit getting is salesman­
ship. Some dealers, as well as some 
salesmen, depend upon low prices to 
sell their goods. This is not sales­
manship. A good salesman is one 
who has faith in good goods and the 
ability to convince his customers that 
they are the cheapest at any price.
In other words, instead of showing 
the prospective purchaser of a range 
the one you bought at $20 and mark­
ed to sell at $24.96 to compete with 
the catalogue houses, he should show, 
and if he is fairly well posted will, one 
that costs you $35 that retail's at $45, 
thereby nearly doubling his sales and 
absolutely doubling his profits with­
out adding one cent to the fixed 
charges of doing business.

Your builders’ hardware salesman 
finds it easy to sell those lock sets 
at 34 cents each that cost you prob­
ably 29 cents, but if he will take the 
time and trouble to show the build­
er that by increasing the cost of the 
new house not to exceed 1 per cent, 
he can sell him a lock set for $1.25 
each that cost you $9 a dozen that 
will be durable as well a9 ornamental, 
he will at the same time be doing him 
a favor.

Do not blame your clerks for your
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failures if you have furnished them 
only cheap competitive goods. Place 
the blame on your own shoulders, 
where it belongs. Buy good quality 
of goods so a salesman has talking 
points which only good goods pos­
sess, and then insist on your sales­
men becoming familiar with your 
stock and thoroughly showing it from 
A to Z.

Raise the standard of your busi­
ness by discarding cheap goods and 
cheap clerks. The combination of 
good goods and good clerks goes a 
long way towards solving the difficult 
problem of competition.

Stock Taking.
Stock taking is the bogy man that 

shows up once a year and whose vis­
its are never welcome. It means 
from two to four weeks of hard work 
for all hands. The real trouble with 
the average merchant is he does not 
enjoy the work and unfortunately 
sometimes he does not enjoy the re­
sults of that work. That i9 especially 
true when he padded his inventory 
the year before and takes an honest 
one this year. If he would take it 
four times a year he would learn to 
ove the work; he would not be half 

so scared at the end of the year if 
he knew four times a year just how 

e was coming out. I do not mean 
to be understood that I would take 
four regular inventories a year, but I 
do mean to be understood as say- 
ng that I would go through my 

stock, inventorying not less than four 
imes a year, giving it a thorough 
leaning, bringing forward unsalable 

goods and looking up the wants. This 
hard work will net the following: You 
will know what you have on hand, 
what you need to strengthen your 
tock and keep your stock in perfect 

balance. It will make you strong- 
er, your clerks more interested and 
our store fresher. It means more 

work, better discipline, injects an at­
mosphere of busy business into your 
store life, and will give a better 
standing with the public than if you 
nd your clerks become expert gum 

chewers and smokers.
Want Book.

Next in usefulness to the family 
Bible comes the daily want book. If 

ou want to be real good and pop­
ular with agents pay them for 

me and hotel expenses by having 
your wants ready instead of detain­
ing them while you hunt over the 
shelves and run through the cellar.

The want book closely watched is 
the best book asset you possess. It 
takes care of the thousand and one 
little needs that go to make up a per­
fect stock from which come our 
easiest profits. It is made up and 
written up when you and the clerks 
are calm, and free from any influence 
tending to over-buying. You avoid 
reckless buying, das,cuss with your 
clerks styles, qualities and quanti­
ties, determine what to buy on your 
own unbiased judgment, which, un­
der the circumstances, is just what 
your stock needs in every way, while 
if you buy prompted by the presence 
of an interested agent you are run­
ning all the usual risks of over­
loading, which is one of the flowery 
paths to later insolvency.

PUMPS
PUMPS

Barnes
High 

Grade 

Pumps

Clark- 
Rutka- 
Weaver Co.
32 to 48 
South Ionia St.

Grand Rapids, 
Michigan

Established In 1873

Best Equipped 
Firm  in th e  S tate

Steam  and W ater H eating  
Iron Pipe

F ittin gs and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

The Weatherly Co.
18 Pearl S t. Qrand Rapids, Mich.

The Sun Never Sets 4
where the

B rilliant Lamp Burns
And No Other Light 

HALP SO GOOD OR CHEAP 
I t’s economy to use them—a savin* 
of 50 to 75 per cent, over 
any other artificial light, 
vrtilch Is demonstrated by 
the many thousands In use 
for the last nine years all 
over the world. Write for 
M. T. catalog, it  teUa all 
about them and our syetems.

BRILLIANT GAS LAMP CO.
24 State Street Chicago, 111.

We Light Your

S t o r e  
H a l l  o r  

C h u r c h
The Ideal Junior is guar­

anteed to be absolutely safe, 
500 candle power at y±c per 
hour cost. Write for catalog 
and prices.

Ideal Light & 
Fuel Co.

Reed C ity , M ich.

BALLOU BASKETS are BEST

will

J u s t  A  B a s k e t
But made of good material with 
good workmanship, not simply 
thrown together.

Demand Ballou Baskets and 
get them—AH K inds—especially 
Stave B askets with W ide Band.

Yes, and Potato B askets, 
made for the purpose. Tightly 
braided and reinforced. One 

outlast dozens of common baskets.
Write for particulars.

B A L L O U  M FQ . C O ., B e ld in g , M ich.
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Letter Writing.

The importance of this part of your 
daily business can not be over esti­
mated. You buy goods from people 
whom you have never seen and who 
never saw you. It really is a court­
ship by mail. You are judged by the 
character of your correspondence. If 
you write a good, honest, fair letter 
it will not matter if you spell just 
with a g and violate all grammatical 
rules; those trifles ■ will not count 
against your credit and standing so 
much as a single mean letter, even 
although it be written in faultless 
English and the penmanship most ar­
tistic. Never be too positive in your 
position, any of us are liable to be 
mistaken. Such a position may be 
the beginning of a disagreeable cor­
respondence. Your grievances and 
complaints are half settled by means 
of the first courteous letter you write. 
That letter certainly removes every 
taint of suspicion the other party may 
have entertained of any unfairness. 
When that is removed amicable set­
tlements are always in sight- When 
you feel like writing a mean, letter, 
do not write it; if you forget your­
self far enough to do so tear. it up 
before you mail it. It will make 
you feel better and the other fel­
low will never know you wrote it.

Advertising.
To boil this subject down to a one 

minute talk would take a hot fire, 
and I am liable to burn the kettle 
and the contents.

Next to the follies of youth come 
the follies of advertising. In both 
cases a lot of money and time is 
mis-spent. The very best advertising 
that I can recommend comes through 
educating the public to know and be­
lieve that you carry a complete stock 
of goods; that you price that stock 
at a system of market changes, and 
that you have only one price in reg­
ular retail quantities. You keep your 
clerks near the front door with a 
cheerful, honest welcome for all. You 
have a Christian sister or brother at 
your telephone who always answers 
politely, never noticing when words 
or tones come from the party of the 
second part who is talking. Ornii 
mean postscripts on your statements 
sent overdue customers; they may 
deserve all you say, but it will not 
help collections; leaves a bad taste 
and is poor advertising. As the Irish­
man said about 'whisky, “ It is all 
good, but some is better.” The same 
applies to general advertising. News­
papers, if watched, and advertise­
ments freshened up to fit the goods 
selling during the time they run, 
pay, otherwise not. It is most 
expensive and needs a born artist to 
bring out results. Advertisement writ­
ers, like poets, are born not made.

The power of advertising is origin­
ality. Coin your own trade-mark. 
Eastman copyrighted, “You touch the 
button, we do the rest,” and it made 
a market for kodaks. “Jones pays 
the freight” sold for Jones enough 
scales to send him to Congress. “ I 
sold your grandfather ox yokes in 
1865” and “We sell hardware but nev­
er sell farmers’ notes” have been ef­
fective sentences in my advertising 
methods. It has not sent me to Con­
gress, nor it has not made me rich, 
but it has made me known in a lim­

ited section and I think has been 
one of the means of bringing good re­
sults.

You receive much valuable adver­
tising matter from manufacturers. Get 
it out and keep it in sight. Do not 
run it up in the garret or down in 
the cellar, or treat it with the disre­
spect of using it fori wrapping paper. 
Manufacturers who have been to the 
expense of putting this property (and 
it is nothing else) into your hands 
are entitled to the little effort it costs 
you to get it before the public, 
where both you and they are bound 
to receive pronounced benefits.

Warranting Goods.
More mistakes are made in handling 

customers who return warranted 
g*bods than inexperienced dealers 
realize. This is a golden opportunity 
if taken advantage of and can not 
come too often to a quick witted 
merchant or clerk; badly handled, al­
though you may take back the article, 
replace it or refund the money, it 
possesses no advantage and may be 
an injury to you. If you have un­
wisely questioned the customer’s 
word or his integrity; if you have in­
timated that he did not know enough 
to file or set his saw properly or that 
he has ground his ax too thin; in fact, 
if you have in any way raised the 
question of his imposing on you, you 
are treading on dangerous ground 
The chances are that he has imposed 
upon you, but you must not intimate 
it to 'him and you must take back the 
piece of goods as though it were a 
pleasure if you want the result to 
bear profitable advertising fruit. 
While it is true you can not hon­
estly or even wisely return the con­
demned articles for credit, I do not 
regard this of much importance. My 
experience teaches me you can af­
ford to take them back; sell them 
again at a reduced price without sus­
taining much if any loss. You have 
given satisfaction to your customer, 
held his future business and his 
neighbor’s, whom he will refer you to 
because of your fairness and prompt­
ness in always adjusting trifles.

Tliis might properly have been re­
ferred to under the head of advertis­
ing, as I regard it one of the best 
means of advertising presented us. 
Summed up you will not find twenty- 
five dollars’ worth of returned goods 
on hand at the end of each year, and 
if this spirit of quickly satisfying 
your customers on any little disputed 
points in your business is followed 
up you will have made five hundred 
additional friends and customers that 
will certainly recompense you for the 
little investment you have made in 
the small amount of returned goods 
that really amounts to a trifle in 
money.

Clerks.
You may be “It” in your business, 

but the case and main spring do not 
make the whole watch any more than 
the body, rubber tired wheels and 
honk-honk horn make an automobile. 
In each and qvery- complete piece of 
machinery there must be important 
minor parts, made of good material 
and finished even better than the 
larger parts. Your clerks are the real 
working wheels in your machine. 
You are only the frame that holds

L argest Exclusive F u rn itu re  Store 
In th e  World

W hen you’re  in town be sure and call. Illustra­
tions and prices upon application. 

Klingman’s Sample Furniture Co. 
Grand Rapids, Mich.

Ionia, F ouataia and Division S ts. 
Opposite Morton House

The Perfection Cheese Cutter
Cuts out your exact profit from every cheese 

Adds to  appearance 
of sto re  and increases cheese trade

M anufactured only by 
The American Computing Co. 

701-705 Indiana Ave. Indianapolis, Ind.

At Wholesale
Por Ladies, Misses and Children

Cori, Knott & Co., Ltd.
20, 22, 24, 26 N. Division S t  

Grand Rapids, Mich.

The
American
Account
Register

Made by

The American 
Case and Register Co.

Alliance, Ohio

...
Explain how you keep ac­
counts with the AMERICAN 
Account Register.

gPP*ft

Explain how you reduce your
P
D

outstanding accounts where X
O

an AMERICAN is used. •Ö•00
Explalu how all forgotten

GB'
ft

or neglected charges may Pa
be eliminated from a retail

1 business. t :

Tell how you enable mer- P GT :2 ft
chants who use the AMER-
(CAN to MAKE money. GO ^

Tell how you enable mer-
°© c cX

| chants who use an AMER- p
1ICAN to SAVE money.

Send copies of letters from K
0

fellow merchants who use O
3

the Americaa and find it s
I indispensible

0►1ft
Keep my name on your list

pcr0
for future circulars and de-

cet

! scriptive matter.

J. A. Plank, General Agent 
Car. Monroe and Ottawa Streets 

Grand Rapids, Mich.

McLeod Bros., No. IS9 Jefferson Ave. 
Detroit, Mich.

p

Nam e .................

T o w n ........

S ta te

-~(1d ë â î > ~

“Always Our Aim”

To make the best work gar­
ments on the market.

To make them at a price 
that insures the dealer a good 
profit, and

To make them in such a way 
that the man who has once 
worn our garments will not 
wear “ something just as 
good,” but will insist upon 
having The Ideal Brand-

Write us for samples.
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them in, position. For the protec­
tion of the frame pay the price good 
working wheels are worth, and make 
them get busy. If the frame feels 
the jog of a soft spot in one of the 
small wheels stop the machinery long 
enough to throw out the soft wheel 
and put in a new and better one.

Teach your clerks independence 
thought and action by trusting them 
and throwing responsibilities on 
them. Half the time the lack of de 
velopment of clerks can be charge 
up to the lack of confidence of th_ 
proprietor. After a course of such 
discipline you will have developed 
your clerks into such a condition of 
usefulness (that you will ibe going to 
school to your clerks full half th 
time. If they have any brains an_ 
are well bred there is no danger of 
their growing heady and chesty. If 
they do it affords you another op­
portunity to put in another wheel. 
The boys in the store are not very 
different from' the boys at home; the 
horn« boy copies the father, the store 
clerk copies the proprietor. In some 
cases it is very unfortunate for th 
boys.

Your stock and profits will improve 
when you advise more with the boy_, 
awaken their interest in things that 
interest you, which you can do by 
awakening your interest in thing 
that interest them.

Front Door.
Tt will pay any hardware merchant 

who is doing a business of twenty 
five thousand dollars or more a yea 
to station his best and .highest priced 
clerk near the front door and if re 
quired wear a label on his coat or 
visor of his cap bearing the words, 
‘Front Door Clerk.” Attach him to 

the front door latch by a rope not 
to exceed thirty feet in length. Th 
rope suggestion is to be used only 
in those cases where you find it im­
possible to teach your help the im­
portance of staying within the lim­
its assigned The first thirty feet of 
every retail store is the principal bat­
tle-ground of business and should 
never be without one good clerk or 
the proprietor. Customers are first 
met there and there first impressions 
are created. The click of the front 
door latch is a signal of approaching 
profits; there should be no delay in 
extending that click a hearty wel­
come., “Delays are dangerous” and 
in no part of your business are delays 
more so than where they consume 
your customers’ time, which neglect 
created by you is frequently resent­
ed by them. The fact that they have 
pouched your door latch is evidence 
that they are making friendly over­
tures to do business with you. It is 
up to you to take advantage of these 
opportunities, and show your desire 
and willingness to serve them in the 
best possible manner and with great­
est friendliness. Competition is abun­
dant and customers will not spend 
their time hunting up your lost clerks.

Competitors.
Competition, is a thing that has 

come to stay. It is a local annoy­
ance, twin brother to the foreign cat­
alogue house relative, for which we 
have a deep, undying affection (nit). 
We have failed to annihilate them by 
legislation; now let us submit to 
them affection instead. It is up to us to

be as “wise as a serpent and as harm­
less as a dove.” God put them to 
work in the same Garden of Eden 
that he did us and intended them to 
share equally with us in the fruits of 
that garden, and the sooner we grow 
to recognize their full right and grow 
to believe that they are just as fair 
and unselfish as we are the nearer 
we shall be to the solution of that dif­
ficult problem, “Competition.”

ere is no sense in the theory 
that two men in the same line of 
business should be unfriendly. There 
are many sound business reasons why 
they should be friendly, and I be­
lieve we are growing to be more so. 
I am well satisfied that -this is the 
condition and the condition that will 
continue improving. It is brought 
about by increased business and mod­
ern methods of doing it. Only broad­
minded modern merchants will sur­
vive in the present race for business. 
They will have no time to consider 
what their neighbors are doing or 
how they do it, having all they can 
attend to floating their own affairs 
successfully. When you are busy you 
will have no time for unkind words 
or unkind thoughts of your competi­
tors.

Cultivate each other’s acquaintance 
as you do the acquaintance of other 
merchants not in direct competition. 
Pulll together, buy goods together, 
meet oftener and- get better acquaint­
ed and you will learn that the other 
fellow is just as good as you are 
and he will learn that you are just 
the same, but both have been a long 
'.me finding it out. There is certain­

ly more profit and satisfaction in 
brotherly love than the best con­
ducted hair-pulling contest ever pull- 
d off.

Agents.
I approach my friend— the travel­

ing agent—'with uncovered head. The 
isest of us can learn something from 

the most foolish of them. Their 
name is Legion, each representing a 

mited number of special lines. Along 
their own special lines they become 
experts. We carry all they repre­
sent, consequently we do not become 
experts! in any of them. That is 
the simple reason why I elevate the 
traveling man to the teacher’s ros­
trum. If used to the best advantage 
they are certainly profit-getters for 
us. Welcome their arrival and get 
down to business as promptly as you 
do 'with your other business associ­
ates or your best customers. They 

II have some good things up their 
eeves that you had better have be­

fore your customers secure them. 
They do not have to bring them to 
you, they may take these plums to 
your competitor who did not make 
their last visit personally disagreeable 

them. Assumed knowledge on you<- 
part is very transparent to the expe­
rienced traveler, and while he will not 
show he is “on” by look or word 

hile in your presence he will look 
with pity on your deficiencies and 
mentally register you at just your real 
value.

Do not overlook an agent’s rights;
: has them. Greet him courteously; 

faithfully and promptly keep your 
appointments with him, and then de­
spatch your business in reference to

KINGSFORirS
OSWEGO

Sliver Gloss Starch
The basis of the best starching for 
three generations; any kind of 
fabric— lace or linen, delicate or 
plain. Whether used
FOR HOT OR COLD STARCHING

its efficiency never 
varies.

Absolutely pure;  
there is no starch 
more widely known, 
more h i g h l y  es­
teemed, more uni­
v e r s a l l y  demanded 
by women whose 

judgment counts. Extensively advertised.
Sixty-six Years of Superiority

T. KINGSFORD & SON, Oswego, N. Y.
National Starch Co.. Successors

The Mill That Mills

BIXOTA FLOUR
In the Heart of the Spring Wheat Belt

The excellent results women are daily obtaining from the use of 
Bixota Flour is creating confidence in its uniform quality.

Grocers handling the line know this—and the result is that all recom­
mend Bixota.

• Stock Bixota at once if you want more flour business at better profits.

Red W in g  M illing  Co. Red W in g, M inn,
S. A. Potter, Michigan Agent, 859 15th St., Detroit, Mich.
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your own time and his expense ac­
count. Jobbers and manufacturers 
are represented nowadays on the road 
by the cleanest, brightest and strong­
est men from the best families in the 
country. They are selected in ref­
erence to their special fitness in the 
work assigned them. They command 
good salaries and the respect of the 
capital that employs them and are 
made to get results, which they do or 
leave the road. Occasionally you run 
across one Who annoys you by hang­
ing on much as “Spring lingers in the 
lap of Winter.” You can push him 
off your lap to the floor, broom the 
remains out of the back door with 
other rubbish. He belongs in the 
same “dump” with the merchant that 
swells up when the traveler calls— 
unnecessarily retires to his office, 
fumbles over nothing just to show 
he owns the place. Of course there 
is nothing to him but “front.” The 
tedious agent will not last many trips 
and the super-seif-satisfied proprie­
tor is probably all in now.

Agents are mvr profit getters when 
we give them a fair chance. Our in­
terests are largely their interests; our 
successes become their successs.

Yourself.
T want to hand out a lot of bou­

quets: one to each of the officers of 
the State Association, and a basket 
of American Beauties to the officers 
of the National Association: Each 
State Association is a single gem in 
a great necklace, which is held to­
gether by a diamond brooch—the Na­
tional Association. We should stand 
with uncovered heads while we give 
a vote of thanks and offer a silent 
mead of gratitude to the pioneers of 
these Associations. Many of the 
charter members have passed to their 
reward, but before their departure 
they laid an enduring foundation for 
the grand structure your work is 
completing. You must maintain the 
high standard of this work and keep 
it so attractive no desertions will oc­
cur. Make another grand rounding 
of all merchant derelicts floating on 
the commercial sea; every one of 
them is needed by you and you need 
every one of them. Your work is 
an honest one, organized to fight 
common enemies. Indeed, it is so 
clean it is like Caesar’s wife— above 
suspicion. It is an organization, not 
a combination. The mystery to me 
is how any hardware dealer can fig­
ure that his interests are best served 
by staying outside. In a way his 
absence is complimentary. He must 
think you are doing the work so well 
that you do not need his help and 
selfishly concludes that it is an op­
portunity for him to save his own 
time and money at your expense.

I can not point out an easy road to 
profit getting for any retailer. Success 
depends entirely upon the amount of 
energy and force you give your busi­
ness. It always has and it always 
will make great drafts on mind and 
body because of the long hours and 
close application demanded of you. 
Methods have changed, but not prin­
ciples. We have one comfort remain­
ing— that we are in a work of manly 
nature, naturally along safe lines; our 
goods are not subject to loss by de­
cay or whims of fashion. It is abso­

lutely without speculation or excite­
ment. Dun and Bradstreet rate the 
hardware business above that of oth­
er lines of merchandising.

Cultivate contentment, renew your 
State membership, encourage the of­
ficers of the Association and pay your 
dues promptly.

Province of the Kicker in the Hard­
ware Trade.*

It is with a great deal of pleasure 
that I come to your convention. For 
five consecutive years I have been 
honored by your invitation., and as 
we gather here this year of our Lord 
1908 to confer about the things that 
concern us I beg to submit my mite 
towards the interest of the occasion.

There is a feeling among a large 
percentage of the public that the 
man who objects to the ordinary run 
of events, methods and habits is a 
nuisance, and the dictionary carries 
out the idea when it styles such a 
person a “kicker,” a bolter and a dis­
contented person. And yet there is 
a place for this much-abused class. 
They have their use in the evolution 
of the world and the people. When 
things are going wrong and abuses 
creep in such a one is the first to 
notice, the first to object, the first to 
demand a change. He gets out his 
“muck rake” and goes to stirring up 
things. And the rest of 11s,. “good 
easy souls,” are aroused by the noise 
and join with him; and reforms that 
are needed are made and a higher 
level in morals and business methods 
is inaugurated, because the kicker hâ  
disturbed the even tenor of our way 
and has awakened us to the injustice 
that we have been submitting to be­
cause of our inertness.

The great public likes its ease. To 
be disturbed is annoying and the one 
who gives us trouble or annoyance 
is called a bolter, a discontented per­
son, a stirrer up of trouble.

And yet, but for this class, where 
would be the advance in human prog­
ress? The natural tendency is to go 
down hill.

In the mountainous countries they 
have attached to the hind axle of 
their wagons a short piece of tim­
ber, shod with a sharpened steel 
point, that drags on the ground. 
When the wagon stops the stick, with 
the sharpened point, digs into the 
ground and keeps the wagon from 
running back down the hill. Some 
call this stick a kicker. It has its 
value in a hill country. All through 
human history the kicker has held 
an important place'. Dissatisfied with 
present conditions he wants a 
change. It was the kicker who 
roused the English people to wrest 
from an unwilling King their Magna 
Charta. It was the kicker who threw 
the tea into Boston harbor because he 
was not satisfied to pay the tax. It 
was the kicker who wintered at Val­
ley Forge, Whose footsteps were 
marked by ‘his own blood., who endur­
ed and suffered because he wms dis­
satisfied with the measure of liberty 
he could get under a king. It was 
the kicker who was not willing to let 
this great country be divided, who 
stood for four long and bloody years 
of war for an undivided union.

*Paper read a t annual convention Michigan 
Retail H ardw are Association by W. P. 
Bogardus.

R E T A I L  M E R C H A N T S
ALL OVER THE UNITED STATES-We can convert 
any portion of your stock (no m atte r how old) 
into cash with a special sale of ours, by purely 
legitimate business methods, and sell your mer­
chandise a t a good profit. There will be no ill 
effects from any special sale of ours on yonr subsequent 
business. Onr methods must be right and results sat­
isfactory, or we could not refe r you by permis­
sion to  the Chicago wholesale houses, such as 
Wilson Bros., John G. Miller & Co.. Cluett. 
Peabody & Co.. Keith Bros. & Co., also retail 
m erchants for whom we have conducted sales 
in most every s ta te  in the Union.

W e will close out your entire stock on your 
premises if desired. W rite for term s and fur­
th er particulars. Give estim ate on size of 
stock. The Old Reliab'e Firm.

C. N. HARPER & CO., 218 LaSalle St. 
Continental Nat’l Bask Bldg. Chicago, III.

100% DIVIDENDS
An Improved Hanson 

Gasoline L ighting  Sys­
tem  pays for itself every 
few months in reduced 
light bills and increased 
business. Different from 
all others. L et us give 
you full information and 
prove our claims.

American Gas 
Machine Co.

Albert Lea, Minn.

Grand Rapids, Holland & 
Chicago Ry.

to CHICAGO
In Connection W ith 

Graham & Morton Line

S tea m ers
Puritan and Holland

Holland Interurban S team boat Car 
Leaves M arket S t. Depot

T2e Nightly 8 m.
Freight Boat Every Night

CHILD, NULSWiT & CO.
INOORPORA1ID.

BANKERS

GAS SECURITIES
------------------ DEALERS IN -----------------

STOCKS AND BONDS
SPECIAL DEPARTMENT DEALING 
IN BANK AND INDUSTRIAL STOCKS  
AND BONDS OF WESTERN MICHIGAN.

ORDERS EXECUTED FOR LISTED 
SECURITIES.

CITIZENS 1SS« BELL A2A

411 MICHIGAN TRUST BUILDING. 
GRAND RAPIDS

T H E  N A T I O N A L

G R A N D  R A P I D S

Forty-Six Years of Business Success

Capital and Surplus $720,000.00
Send us Y our Surplus or T rust Funds 

And Hold Our Interest Bearing Certificates 
Until Y ou Need to Use T hem

MANY FIND A GRAND RAPIDS BANK ACCOUNT VERY CONVCNICNT

Successful Progressive 
Strong

OLD,.,

BANK
No. 1 Canal St.

Capital and Surplus

$ 1,200,000.00

Assets
$7,000,000.00

C om m ercial and  S a v in g s  
D ep a rtm en ts
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It was the kicker who wrote of the 

abuses of rebates and freight dis- 
criminations that have enabled some 
to pile up fortunes that to-day yield 
an annual income of $25,000,000, un­
til public opinion was aroused to such 
an extent that rebates and discrimin­
ations have to a large degree been 
abolished, and a public opinion has 
been formed that will back up the 
enforcement of the laws.

In a more modest degree the kick­
er has done his part in our organiza­
tions of hardware men. He was not 
satisfied with his conditions. He 
wanted a change. He was unwilling 
to have the methods of the manufac­
turer continue, who was satisfied to 
sell to the catalogue house at prices 
often less than the jobber could get, 
because the catalogue ¡house was such 
a large individual buyer, forgetting 
that the catalogue ’house purchases 
would not average over 5 per cent, of 
the manufacturers’ output, yet, be­
cause the orders were larger than in­
dividual jobbers gave, was willing to 
grant rebates in prices that made it 
a losing proposition for those who 
bought the 95 per cent, of the manu­
facturer.

It was his kick that caused the 
manufacturer to stop and think and 
realize that his favors to the cata­
logue house were unfair and that 
he was helping to build up concerns 
that were doing an illegitimate busi­
ness. ‘‘But,” says the man who looks 
on success as the accumulation of 
money regardless of how i,t is got­
ten, “is not the catalogue house a 
legitimate business?” No, it is not. 
For the reason that its success is 
built on the ruin of the retail trade of 
the country. It does not solicit city 
trade, but looks to the communities 
who draw their supplies from the 
store in the hamlet, the village, or 
the small town. And it bases its 
claims for public favor, not on val­
ues, but solely on prices. There is 
no salesmanship required. There is 
no personal contact with the trade, 
but by illustrations and highly col­
ored statements it seeks to create 
the impression that the home mer­
chants are taking advantage of their 
customers, and with such methods 
it tries to break down the home 
merchant so that it may get the 
trade that he has heretofore had and 
drive him out of business.

It is through the efforts of the kick­
er that hundreds of manufacturers 
and jobbers have remodeled their 
selling arrangements, and are more 
inclined to respect and protect the 
interests of the retailer than ever be­
fore.

It is to him that we owe the pres­
ent complete organization of the 
hardware interests. It is in answer 
to the demands of the kicker that we 
are here to-day to discuss ways and 
means, to improve conditions that do 
not satisfy us. It is the kicker that 
we owe a debt for the good work 
done in organizing the hardware ¡mu­
tuals that are reducing the cost of 
our insurance from 25 to 50 per cent, 
and are furnishing us with as good 
insurance as we ever had.

and catalogue house and the detri­
ment of the country merchant and 
the financial loss of the general pub­
lic.

It is through his efforts that the 
plan to graft a doubtful scheme for 
carrying merchandise by mail in com­
petition with private enterprise has 
so far failed— a scheme that has a 
doubtful success in countries where 
the population is ten times greater 
per square mile than it is here. I say 
doubtful because we are unable to 
secure any data other than mere as­
sertions upon which to form a judg­
ment as to the value of the proposed 
measure.

It is the kicker who will enter a 
most vigorous protest against any 
more foolish and extravagant experi­
ments by the Postoffice Department, 
such as an experimental parcels post 
route while there is a deficit of over 
$15,000,000 confronting us.

The world owes nothing to the man 
who kicks for the sake of kicking, 
who has no suggestions to offer, no 
remedies to submit, no cure for the 
ills we have.

But the kicker who kicks to raise 
men up to better conditions; to ele­
vate the moral tone of the commu­
nity; to put an active morality into 
business so that the Golden Rule can 
come into its own and be a potent 
factor in business; to create a desire 
for better methods of book-keeping; 
better arrangements for stores; clean­
er stores; greater efficiency in .their 
management; less expense for man­
aging them; more perfect methods of 
advertising to create a greateirinterest 
in the success of the business on the 
part of the clerks and other em­
ployes; to show how to develop the 
esprit-de-corps has kicked to some 
purpose and has become a benefactor 
to his time and is worthy of our re­
spect. The useful kicker has his

place in this world with a glorious 
record in the past and a magnificent 
future before him. We wish him 
success in his efforts.

A Newsy Letter.
A wholesome scorn of physical ills 

is a good thing, according to the 
philosophy of a boy in the State 
School for Dependent Children, who 
wrote his father thus:

“Dear Papa: We children are hav­
ing a good time here now.. Mr. 
Sager broke his leg and can’t work. 
We went on a picnic and it rained and 
we all got wet. Many children here 
are sick with mumps. Mr. Higgins 
fell off the wagon and broke his rib, 
but he can work a little. The man 
that is digging the deep well whip­
ped us boys with a buggy whip be­
cause we threw sand in his machine, 
and made black and blue marks on 
us. Ernest cut his finger badly. We 
are all very happy.”

H. LEONARD & SONS
W holesalers and M anufacturers' A gents 

Crockery, Glassware, China 
Gasoline Stoves, Refrigerators 

Fancy Goods and Toys
GRAND RAPIDS, MICHIGAN

Flour Profits
Where Do You Find 
Them, Mr, Grocer ?

On that flour o f w hich you  
sell an  occasional sack, o r on 
the flour w hich constantly  
“ repeats,” an d for w h ich  there 
is an  ever increasing d em an d ?

is the best “ repeater”  you cai 
buy. Your customers wil 
never have occasion to fin< 
fault with it. When they tr  
it once they ask for it agaii 
because it is better for al 
around baking than any othei 
flour they can buy. Millet 
by our patent process iron 
choicest Northern Wheat 
scrupulously cleaned, anc 
never touched by humar 
hands in its making. Write 
us for prices and terms.

B A Y STATE MILLING CO.
Winona, Minnesota

LEMON &  WHEELER CC
Wholesale Distributors 

GRAND RAPIDS, MICH, KALAMAZOO. MIC!

Y ° U  a r e  ALW AYS SURE of a sale 
1  and a profit if you stock SAPOLft). 

You can increase your trade and the 
comfort of your customers by stocking

HIND SAPOLIO
at once. It will sell and satisfy.

it is the kicker who so far has 
kept ''off the statute books a scheme 
to send merchandise through the 
mails to the benefit of the city ¡store

HAND SAPOLIO is a special toilet soap—superior to any other in countless ways—delicate 
•nough for the baby’s skin, and capable of removing any stain.

Costs the dealer the same as regular SAPOLIO. but should be sold at 10 cents per cake.
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LOOKING BACKWARD.

Four Homes Occupied by the Michi­
gan Tradesman.

The first issue of the Michigan 
Tradesman in 1883 was the fruition 
of an ambition which had been cher­
ished by the founder for three or 
four years. In pursuance of this 
ambition the following circular was 
printed and mailed to the wholesale 
trade of this State in 1880:
To the Wholesale Trade of Grand 

Rapids:
Recognizing the fact that for sev­

eral years the various branches of 
the Wholesale Trade in this city have 
felt the need of an authorized repre­
sentative of their interests, and that 
the retail tradesmen who look to 
this market for their supplies have 
felt the want of a reliable commercial 
guide, the subscriber is pleased to 
announce that, in case sufficient en­
couragement is extended to the un­
dertaking, he will shortly begin the 
publication of the Michigan Trades­
man, a weekly trade journal issued 
from the Grand Rapids market, pay­
ing especial attention to the wants of 
the patrons of this mercantile center, 
and yet being of such a general char­

Second Home of the Tradesman at 100 Louis St.

Birthplace of the Tradesman in the Eagle Building

acter that it will be of interest to 
all engaged in wholesale or retail 
traffic anywhere.

It will be the aim of the publish­
er to make the contents of the jour­
nal as varied and interesing as pos­
sible. One entire page will be given 
to current quotations, furnished by 
representative wholesale dealers, and 
a weekly review of home and foreign 
markets will be carefully prepared 
by a competent writer on the sub­
ject. The movements of retail deal­
ers and the business changes of all 
who are in any way connected with 
the various branches of trade will be 
chronicled The “Gripsack Brigade” 
will be given due prominence in a 
department which will be conducted 
by a retired traveler. Original and 
selected articles of interest to the 
trade and a judicious compilation of 
the mercantile news of the day will 
also be an especial feature of the 
journal.

The Michigan Tradesman will not 
partake of the nature of an adver­
tising sheet, which is dependent en­
tirely upon the generosity of adver­
tisers, but rather will rely for sup-1 Present Home of the Tradesman in the Barnhart Building

port upon an extensive and good­
paying subscription patronage from 
retail dealers, which will be secur­
ed immediately after the publication 
of the paper is begun. Until that 
time the paper will be sent gratui­
tously to all merchants doing busi­
ness in towns contiguous to Grand 
Rapids. A limited number of adver­
tisements from reputable houses are 
solicited and will be given equal 
prominence. With a view to ascer­
taining whether the sentiment in fav­
or of a publication as above describ­
ed is strong enough to ensure it a 
living support, the prospective sub­
scriber will shortly call upon the lead­
ing representatives of the trade.

Bespeaking kind consideration for 
the project, I am,

Very truly,
E. A. Stowe.

Similar circulars were issued and 
mailed in 1881 and 1882, but the re­
sponses were so few and feeble that 
the project was postponed, but not 
abandoned. In the meantime the 
room for such a publication was dem­
onstrated by correspondence and per­
sonal interviews with several hun­
dred retail dealers in all parts of the 
State, numerous pledges to subscribe 
for such a journal having been secur­
ed in this manner, so that when the 
first number made its appearance it 
was welcomed by several hundred 
merchants who felt that they were 
identified with the project by reason 
of the advice and proffered support 
they had given it in advance of pub­
lication. It is a noticeable fact that 
these merchants have remained stead­
fast supporters of the Tradesman, 
nothing short of death causing them 
to relinquish their patronage.

The first issue was heartily welcom­
ed by the trade, both wholesale and 
retail, but many shook their heads 
and regretfully predicted that the lim­
itations of the territory were too cir­
cumscribed to admit of success. 
These gentlemen have since acknowl­
edged their mistake and cheerfully 
wheeled into line as patrons of the 
publication. The first issue contained 
the advertisements of Cody, Ball & 
Co., Spring & Company, H. Leonard 
& Sons, Hazeltine, Perkins '& Co.. 
Putnam & Brooks, Jennings & Smith 
and Calkins Bros. From seven ad­
vertising patrons the list has in­
creased to over a hundred regular 
customers, while the subscription list 
has expanded from a few hundred to 
the largest paid list of any journal of 
its class in the United States.

It would be unfair to convey the 
impression that there has been noth­
ing but smooth sailing all the time 
for the past twenty-five years. On 
the contrary, there have been dark 
days, which seem to be inseparable 
from every newly-established busi­
ness, when patrons appear lukewarm 
and friends are at a premium. For­
tunately, such periods have been few 
and far between, and they are chiefly 
of aid to any business by reason of 
their inculcating the value and neces­
sity of self-reliance.

Homes of the Paper.
The Tradesman’s first home was in 

a little room on the third floor oi 
the Eagle building, at 49 Lyon street 
The space was as limited as the re­
sources of the business, but in less 
than a year the cramped quarters 
were increased by the addition of an 
adjoining room, which became the 
mechanical department, while the
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original office was used as an edi­
torial room and received accessions 
in the shape of carpet, desks, tele­
phone, etc. As the business of the 
office increased two additional rooms 
were taken, giving the firm the use 
of an entire floor, with the excep­
tion of one small room. In 1888 the 
business had grown to such propor­
tions that a change of location was 
imperative and in November of that 
year the three-story and basement 
building at too Louis street was leas­
ed for a term of five years. This 
lease was renewed for another five 
years, but before a year of the sec­
ond term had elapsed the business 
of the office increased to that extent 
that it became absolutely necessary 
that still another change should be 
made. After carefully considering 
several locations it was deemed desir­
able to execute a ten year lease of 
the fifth floor of the Blodgett build­
ing, one of the finest office buildings 
in the city, comprising nearly double 
the floor space formerly occupied and 
admirably adapted to the purpose by 
reason of its central location, unusual 
amount of light (an important advan­
tage in a printing office), and having 
everything, except warehouse and 
storage room, on one floor. The 
building is fitted with every modern 
convenience. It is heated by steam 
and provided with a quick passenger 
elevator and two freight elevators, 
one of which is the largest in the 
city. Especial care was taken in de­
signing and fitting up the establish­
ment, both business and mechanical 
departments, on the theory that best 
work can be accomplished where the 
surroundings are made as airy, light 
and pleasant as may be. No rea­
sonable expense was spared to make 
the quarters as complete and up-to- 
date as possible.

While the location of the office in 
the Blodgett building was ideal from 
the standpoint of light, ventilation 
and immunity from interruption by 
those who had no particular business 
with the office, it was felt that the 
business of the establishment suffer­
ed by reason of not having its busi­
ness office on the ground floor and 
also because it was one street re­
moved from the beaten path of trav­
el between the Union depot and the 
business portion of the city.

The retirement of the Ball-Barn- 
hart-Putman Co. from business in 
the fall of 1902 afforded the com­
pany an opportunity to secure such a 
location and a lease of the premises 
occupied by that house in the Barn­
hart building was accordingly execut­
ed with Willard Barnhart for seven­
teen and one-half years, which is 
probably the longest commercial lease 
ever made in Grand Rapids. This 
building is located at the corner of 
Ionia and Louis streets and is not 
only on the line of the most travel 
by transient merchants, but it is con­
venient to the jobbing trade, as well 
as the retail, banking and other com­
mercial interests of the city. It has 
been fitted up with especial reference 
to the needs and requirements of the 
business and it is generally conceded 
to be one of the most up-to-date and 
complete establishments of the kind 
in the country.

HOW TO PAY BILLS
Send for sample page and description of 

our Business Record and Bill R egister. 
K eeps p erfec t record of all bills, how and 
when to  pay them.
Model Ledger Co., 241 S. Mich. St., Sooth Bead, lad.

CASH  C A R R IE R S
\ T h a t W ill Save You Money 
V a In C ost and O peration
l\ Store Fixtures and Equipment for Merchants ft in Every Line. Write Us.

Who Does Not Know
W . A . R A L S T O N  &  CO .

M erchandise Sales Specialists and High Class 
A uctioneers?

To know US means MONEY to  you.
Ready Cash is w hat we guarantee when we 

apply our Special Sales plan to  a stock of 
merchandise. NO MATTER W HAT THE 
CONDITION OR WHERE LOCATED.

If you wish to raise MONEY by reducing or 
closing out your stock a t a  profit, just w rite us 
about our never-failing Sales plan.

I t  is a hum m er.
W rite today and learn  more about us, and 

the g rea test modern Sales System  of the hour 
Do it  now. Don't delay. W e can help you 

W. A. RALSTON & CO.
Suite 407-409 Exchange Place Bldg. 

R ochester, N. Y.

T he Case  
W ith  a  C onscience
is precisely what its name indicates.

Honestly made, exactly as de­
scribed, guaranteed satisfactory.

Same thing holds on our DE­
PENDABLE FIXTURES.

GRAND RAPIDS FIXTURES CO.
Oraad Rapida, Mlch.

Jefferson and Cottage Grave Avenues

Where Would You 
Naturally 

Expect '
the best marmalades to. be made? 
That’s where we are. The nearest 
orange tree is just 201 yards from 
the front door of our plant. From 
this one the trees extend for miles. 
We get this fruit fresh and cook it 
at once. That’s the “ why”  and 
the secret—it is what makes peo­
ple buy our goods. Also, we know 
how. We thank you for reading 
our “ ads”  and will try to keep 
them interesting.

Drop us a postal for a sample 
and prices. It only costs a cent 
and a moment.

H. P. D. Kingsbury 
Redlands, California 

(Where the oranges come from)
W. S. Ware & Co., Distributors 

D ETRO IT, MICH.

Policyholders Service 
and Adjustment Co.

J. R. SUTTON, President. W. E. HOIT, Secretary
W. H. SAWYER, Vice-President. FRANK B. LELAND, Treasurer.

ALFRED H. LUCKING, Counsel.

To Fire Insurance Policyholders

THE POLICYHOLDERS SERVICE AND ADJUSTMENT 
COMPANY OF DETROIT, MICH.,

offers its services to you and can save you time, 
worry and expense.

This company, with ample capital, and number­
ing among its stockholders over fifty well-known and 
successful business men representing nearly every 
section of the State, many of them large manufac­
turers and merchants, has been formed for two 
purposes:

FIR ST: To examine the polices of its custom­
ers and suggest where improvements can be made 
and rate reduced, to report confidentially on the 
responsibility and reputation of companies in which 
policies are carried, and

IN CASE OF LO SS to furnish assured the 
services of an expert and experienced adjuster to 
assist in making proofs and making thorough and 
correct presentation of loss and to see to the taking 
of all proper steps in making such proofs.

A  yearly contract is made for the performance 
of above service for a consideration which in com­
parison with benefits of fire loss is nominal.

SECOND: To represent the policyholders in 
adjustment of fire losses in all cases.

It is a matter of great importance whenever a 
fire occurs to have the loss so adjusted that the inter­
ests of the assured are fully protected and that he 
will get all that is coming to him.

This company is prepared to do this work in a 
thoroughly reliable and skillful manner. It has in its 
employ several well-known and experienced adjusters, 
who have been engaged in this work for many years 
and who will look after the interests of its patrons 
faithfully and energetically and see that assured get 
everything to which they are entitled in every case.

For information upon our method of transacting 
this business call at the company’s office or address

Policyholders Service and 
Adjustment Co.

No. 1229-31-32 Majestic Bid. Tel. M. 2598. 
D e tr o it , M ich ig a n
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il I  I
«H E  COMMERCIAL TRAVELEl

Real Salesmanship Must Be Built on 
Knowledge.

On a salesman’s knowledge of his 
goods will depend, to a large degree, 
his success. The question that comes 
up is, “'How is the salesman to ac­
quire that knowledge?”

There are two distinct divisions of 
knowledge. The first concerns theo­
ry, the second practice.

The student of chemistry, for exam­
ple, may devote a year to theoretical 
study. He may know a lot of sym­
bols and reactions, and that sort of 
thing, but he may not be able to tell 
arsenic when he sees it.

The second step in chemistry is the 
identification of those things that 
make chemistry. So, in the same 
way, the identification of goods is 
the second step in salesmanship. 
True, this training may go on simul­
taneously with the primary training, 
but for convenience here it can be 
treated as if it were a distinct step.

The term “identification!,” too, 
means .more than that. It means a 
study of the constituent elements that 
go to make up goods.

All real salesmanship must be built 
on knowledge, on the foundation of a 
preliminary training designed to car­
ry knowledge.

Knowledge is not mere vocabulary.
A salesman may know that there are 

linen goods and cotton goods and 
woolen goods, but unless he can tell 
them, one from the other, he does not 
possess knowledge. He may be fa­
miliar with all the different varieties 
of linen, cotton and wool, so far as 
name goes, but he has no selling 
knowledge if his information stops 
there.

One of the commonest faults of 
salesmen is lack of this knowledge of 
goods. A salesman may think he 
possesses it, but let him analyze this 
fancied knowledge and he may discov­
er wherein it is lacking. He may be 
able to identify a piece of linen, and 
tell the name under which that par­
ticular piece is known in the mercan­
tile world, but if you ask him where­
in it excels some other piece, he may 
reply that its superiority lies in its 
strength, or its texture, or its gloss, 
or lack of gloss, or something of that 
sort. As a matter of fact the quali­
ties he names are effects, not causes. 
To get down to the foundation of 
knowledge, he must know what gives 
the strength, the texture, the gloss, or 
the lack of gloss. He must know 
the raw material, the process of man­
ufacture, and all the elements that 
go into the goods.

A salesman who possesses knowl­
edge of this sort is fortified, indeed, 
to go forth to sell. He is able to 
answer intelligently any question that

may be asked of him. Furthermore, 
he is in a position to volunteer infor­
mation of so much interest that it 
may be a strong factor in effecting a 
saile. Salesmanship is not, strictly 
speaking, the art of entertaining, but 
if a brief description of any given 
process of manufacture pleases the 
customer, it is directly in the prov­
ince of the salesman to furnish that 
description. Not only may the de­
scription please, but it may so im­
press the customer with the painstak­
ing effort of a factory that the value 
of the goods will rise perceptibly in 
the customer’s mind.

A business man, in talking with a 
salesman for a small automatic de­
vice, objected to the price, on the 
ground that so small an article, and 
one apparently so simple, should be 
correspondingly low in cost.

Had the salesman been without 
knowledge, he would have been poor- 

fitted to answer this argument. 
He might, of course, have argued in 
eply that the value of a thing ought 

not to be gauged by its size, but by 
what it will accomplish. He might 
have dilated on the saving which the. 
machine would effect.

What he did argue was the proc­
ess of manufacture. It so happened 
that he was a graduate of the factory 
itself— not of the office, merely. He 
knew the machine from the smallest 
screw in it to the paint upon it. He 
presented to the customer, in five 
minutes, such a graphic narration of 
its manufacture that there was no 
vestige of ground for further debate. 
When he had finished, indeed, the 
customer admitted, frankly, that the 
price was reasonable, considering 
the work that went into the device 
and the pains taken to make it per­
fect.

Take almost any article about you 
as an illustration. How often do you 
say, “It costs too much.” Yet, when 
you reflect upon all the elements go­
ing into its manufacture, you are 
forced to acknowledge that it is real­
ly low-priced. The salesman who can 
tell you these elements is the sales­
man who will set you thinking. He 
will command yOur respect, as well.

The only way a salesman can get 
this knowledge is by going after it— 
studying for it. Knowledge will not 
come to any man. .He can not get 
practical knowledge of goods while 
he is sitting on a stool or at a roll­
top desk.— Macey Monthly.

It Paid.
A little boy of 5 years, playing with 

his sister one day, leaned too far out 
of the second story window, lost his 
balance and fell into the yard below. 
Very miraculously he escaped .being

injured, and his parents and friends 
were so delighted that they gave him 
quite a number of pennies, nickels 
and dimes.

The next day, after he recovered 
from the shock of the fall, he was 
counting his money, and on seeing 
his litfle sister enter the room, ex­
claimed: “Gee, Gladys, look at all the 
money I got for falling out of the 
window! Why don’t you try it?”

It’s always easier to sing about 
Heaven than to serve earth.

People who practice duplicity nat- 
urally label it diplomacy.

THE HERKIMER— «European”
GRAND RAPIDS, MICH.

E lectric light, steam  heat, running hot 
and cold w ate r in every room, private and 
public tiled baths, telephones and all mod­
em  conveniences. R ates 50c a  day up.

- S s f t lL

If every traveler who came to 

Grand Rapids stopped at

Hotel Livingston

the outside world would hear 

pleasant stories about this city’s 

accommodation.

Why take a chance of 
losing a good customer 
by offering inferior toast 
when a package of

Holland Rusk
(Prize Toast of the World)

will win a permanent 
friend and customer for 
you?

Recommend it when 
your customers want the 
best.

H olland R u sk  C o.
Holland, Mich.

W m ,

*) -V/

Ben-Hurs 
Are 
Never 
Hard to 
Start

»1
Drag-along brands never keep In oompany with BEN-HURS for a day. Sm okers’ 

a f te r  once enjoying the mildness, aroma and all-around goodness of this 5c cigar call for 
it  again and keep calling for it.
'  Their extraordlnary m erit brines to  any dealer stocking them  a host of steady patrons.

GUSTAV A. MOEBS & CO., M akers, Detroit, Mich.
W orden Qrocer Co., D istribu tors , Qrand Rapids, Mich.

T H E  N E W  I O W A l
CREAM SEPARATOR

f f iS & S S J E f811 the
T h e  k in d  th a t  d o e sn ’t  com e b ack  on  y o u r

nr h ^ , ^ « a VSe 11 S rI a k s  th e  b ack  to  tu r n  it  
• on WOK t  do  th o ro u g h  sk im m in g
o u g h ly  f lu sh e d .^6031186 *  C atm ot ^  th o r '

8een th e  N ew  Io w a w ith  i ts  
^  rig tion  w orm  gear, th e  m o s t w onder- 
n i l  in v e n tio n  to  a v o id  w ear?

T h e  N ew  Io w a h a s  a  low  suddIv  c an  
g e a r  e n tire lv  en closed  in  a  d u s t  proof 
fram e, sm a lle s t bow l w ith  th e  la rg e s t 
sk im m in g  capacity. s 8
l o r i t i  o ( T h £  N ? w 1io “ ‘'.l h V i r™ 1 k X w  
to r° w h ln  th e y  see ?trac tlca l c re a m  sePa ra ‘ 

W h y  n o t se ll i t  to  them -T H E  NEW I o w a ? 
^ W r i te  fo r p u r  la rg e  il lu s tr a te d  a n d  des- 

c a ta lo g  o r a sk  to  ¡hav e  o u r  repre- 
£2 ^  on a n d  d e m o n s tra te  th e

e a s ie s t se llin g  c re a m  separ- a  to r  yo u  e v e r saw .

IOWA DAIRY SEPARATOR C0„  102 Bridge S t, WATERLOO, IOWA



M I C H I G A N  T R A D E S M A N
PROFITS OF A WATERWAY.

In view of the fact that this Gov­
ernment is building an interoceanic 
canal across the Isthmus of Panama 
and will, when that canal is com­
pleted, be interested in having it 
pay as good a return on the invest­
ment as possible, it is profitable to 
watch the progress of the only other 
canal in any way comparable to it 
either in size or importance, namely,

. the Suez Canal. The report of the 
British directors of the Suez Canal 
has recently been published, and the 
data given afford striking proof of 
the continued prosperity of that wa­
terway. The net tonnage for the 
past year shows an increase of 1,282,- 
930 tons as compared with that of 
1906, and an increase of 1,594,329 
tons as compared with that of 1905. 
From the 1st of January, 1906, the 
rate of transit dues was reduced from 
8 francs 50 centimes to 7 francs 75 
centimes per ton. This reduction of 
the tariff had not the effect of re­
ducing the gross receipts, which 
amounted in 1907 to 116,000,096 
francs, as against 113)866,796 francs 
in 1905 and 108,161,896 francs in 
1906.

Thus the actual increase in the 
profits of the canal, notwithstanding 
a reduction in the tolls, shows that 
the directory was fully justified in 
making the reduction.

The great success of the Suez 
Canal, as demonstrated not only by 
the vast tonnage passing through it, 
but also by the value of its shares, 
based on its profits, holds out great 
encouragement for the success of the 
Panama Canal when that great work 
is completed. By that time it is ex­
pected that the business of the Suez 
Canal will have grown so greatly 
that the Panama waterway will not 
materially cut into its traffic. The 
Panama Canal will not be the near­
est route from European ports to the 
Orient, hence the ships that now use 
the Suez Canal will continue to use 
it, but the Panama Canal will get the 
bulk of the trade that now goes 
around Cape Horn or through Ma 
gellan from Europe as well as the 
trade that will be promptly built up 
between the Atlantic coast of the 
United States and the west coast of 
South America, as well as the Orient. 
Great ship canals do not merely ac­
commodate existing trade by short­
ening sea distances, but they create 
new trade by providing facilities not 
previously existing. The immense 
shortening of time as well as the 
great saving in distances of voyages 
which the Panama Canal will effect 
will stimulate trade just as the Suez 
Canal has done.

What a vast amount of growth and 
improvement there has been in these 
matters since then. The cable whose 
laying was celebrated on the 16th of 
August in 1858 is not the only cable 
in existence now. In fact, cables, 
connect every important point where 
there is business enough to warrant 
such an enterprise. People think no 
more about cabling to London or 
any other part of Europe than they 
do of sending a telegram from Grand 
Rapids to New York. Since then the 
telegraph lines have multiplied im­
mensely and likewise the number of 
messages. Later came the telephone, 
which enabled people to talk over 
miles and miles of wire, an accom­
plishment which would have been 
thought impossible by those who 
celebrated the laying of the Atlantic 
cable. More wonderful still is the 
wireless telegraphy which came later, 
by means of which a ship at sea can 
communicate with the land and 
where sailors and passengers on 
ocean going vessels can learn the 
latest news from shore. What was. 
thought a great achievement in elec­
tricity in 1858— and really was— soon 
came to be considered as a vei> 
commonplace affair. The cable is 
busy twenty-four hours in the da- 
and is accepted as one of tne estab­
lished facilities as much as the lo­
comotive. It is never safe to proph­
esy what the next half century may 
bring to pass.

25
HE WOKE UP

FIFTY YEARS AGO SUNDAY.
The wonder of to-day is the old 

story of to-morrow. What the fath­
er thinks is remarkable the son ac­
cepts as a matter of course. Pro­
gress is being made all the time and 
in this day and generation it is very 
swift. It is of interest to note that 
fifty years ago Sunday the first mes­
sage was transmitted over the At­
lantic cable between the United 
State and Great Britain. Queen Vic 
toria and President Buchanan ex 
changed greetings. It was an occa­
sion for great rejoicing.

Butter, Eggs, Poultry, Beans and Po­
tatoes at Buffalo.

Buffalo, Aug. 19— Creamery, fresh, 
2o@23c; dairy fresh, i6@2ic; poor 
to common, I4@i6c.

Eggs Strictly fresh, candled, 2i@ 
23c.

Live Poultry —  Fowls, I2j^@i3c; 
ducks, io @ i i c ; geese, 9@ioc; old cox, 
9c; broilers, I 5 @ i 6 c .

Dressed Poultry— Fowls, I3@i4^c- 
old cox, 9@ioc.

Beans— Marrow, hand-picked, $2.35 
@2.50; medium, hand-picked, $2.40® 
2.50; pea, hand-picked, $2.6o@2.6s; 
red kidney, hand-picked, $i .75@i .8o; 
white k'dney, hand-picked, $2.25@ 
2.40.

Potatoes— New, $2.50(0)2.65 per bbl.
Rea & Witzig.

A case has come to light in which 
an imitation $100 bill, manufactured 
for state purposes, has -been passed as 
lawful money. It is therefore pro­
posed by Chief Wilkie, of the Gov­
ernment Secret Service, to test the 
aw in relation to the rights of a 

firm or individual to make such mon­
ey. It would be cruel, to say the 
east, to deprive the hero of the aver­

age melodrama of the pleasure of 
fingering crisp, new bills on the 
stage for, if popular opinion is cor­
rect, that is about the only money he 
ever sees. Perhaps, however, he 
would enjoy a check just as well.

Fine Business.
Beggar— This beggin’ business is 

hard work.
Friendly Policeman— How so? 

sBeggar- -You’ve got to look half- 
starved, and it’s hard to keep that 
way when you’re takin’ in from $3 
to $5 a d&y.

And Shoe Store Became Most Popu­
lar in Town.

W ritten  fo r th e  T radesm an.

Once I saw in an advertisement 
this sentence:

The best way to know is to find 
cut.”

I am a shoe dealer in a town of a 
little over 10,000 inhabitants and have 
now what is conceded by the majori­
ty to be the most convenient and the 
pleasantest store in the city. How­
ever, such used not to be the case. I 
had what might be called a fair trade, 
but my business wasn’t anywhere 
near what it ought to have been. I 
always tried to be cordial to my pa­
trons and requested my clerks to pur­
sue the same course. So far as I 
could see they carried out my in­
structions to the letter. But some 

I way or other the place, despite all 
our efforts to the contrary, seemed 
t 1 have a forbidding, a cheerless at­
mosphere. If it wasn’t the proprie­
tor and his help who were to blame 
what on earth was the matter?

I began to look critically about 
the store— to notice it as a stranger 
would.

In the first place, the shelving and 
ail the rest of the woodwork were 
old-fashioned and stained a very dark 
shade of brown. That, of itself, was 
a plenty to drive away customers.

Then the seats extended in a long 
double row down the center of the 
floor. This brought patrons back to 
back when being waited on, so that 
vhat was said on one row of seats 

could be distinctly heard on the oth­
er. Now this matter was a distinct 
disadvantage, because sometimes 
foot discrepancies have to be reveal­
ed to the shoe dealer that one does 
not enjoy making known to .the shoe­
shopping public in general. Fault 
No. 2 to be remedied.

When I commenced to look about 
my store with the optics of an. alien 
I discovered a number of other 
things that needed an entire renova­
tion:

Strips of dark Brussels carpet trail­
ed their gloomy lengths adown the 
store, which is half a block in linear 
measurement. Another item to be 
set down as demanding alteration.

The findings department was way 
at the back part of the room, com­
pletely out of sight of any one near 
the front door, necessitating a trip 
of several rods- every time a person 
wanted so much as a pair of shoe­
strings and eliminating all chance of 
the findings selling themselves by 
ease of observation.

The seats of the sales force were 
all out of date, clumsy, the personi­
fication of awkwardness to handle.

The electric light fixtures were of 
an antiquated pattern.

That day when I was feeling par­
ticularly blue as I was taking note off 
these annoyances a sudden resolve 
to dig out the whole establishment 
took possession of me. I said to my­
self :

All this dingy woodwork must 
give way to oak of elegant polish.

“These pew-like seats shall be seen 
no more forever and in their places 
I will have comfortable leather chairs 
in winter and willowware in the tor­

rid season, so arranged that custom­
ers can not be subjected to the vexa­
tion of having their conversation 
overheard by contiguous patrons.

The strips of dismal carpeting 
should no longer be seen, but the 
whole floor should be covered with 
a rich and enlivening velvet carpet, 
so luxuriously padded that the feet 
should sink into it as into a mossy 
path in the forest.

The findings department should be 
moved right up front where it was 
inevitable that it should attract the 
attention of every one entering the 
establishment.

“The seats which the clerks used 
for trying on of shoes, etc., should 
be of the most approved description, 
leather-upholstered to match the win­
ter chairs for customers, and these 
should be stored away in the sum­
mertime and willow ones be in evi­
dence during degdays to harmonize 
with the warm-weather willowware 
for patrons.

‘ The lighting equipment should 
come from the most reputable of 
concerns and should be of such a 
character that the visiting public 
would sit up and take notice.”

In addition to all these innovations 
T had palms stationed at frequent in­
tervals in handsome Oriental jardi­
nieres on substantial oak pedestals in 
keeping with the fine new wood­
work.

I also made certain days sort of 
fete days, serving a generous dish of 
ice cream and dainty wafers to every­
body purchasing a $3.50 shoe on those 
clays. Sometimes I gave away car­
nations to those buying a pair of 60 
cent rubbers. These gratuities were 
varied by other novel schemes to get 
trade, all of which I have found to 
work to perfection.

Now my store is the best looking 
and most popular shoe place in 
town, and all because I followed the 
maxim at the beginning of this arti­
cle and, “finding out,” applied the 
knowledge to a practical improve­
ment of nugatory conditions.

John Horace Knox.

"Trees” for Gloves.
W ritten  for th e  T radesm an.

A good trade on “trees” may be 
worked up in hot weather by exhib­
iting the proper use of them. Perspir­
ation ruins gloves and the nicest care 
is necessary to keep them at all pre­
sentable when the thermometer 
stands in the 90’s.

Gloves should never be jerked on 
and that without powder. Shake in 
a plenty of good-quality powder and 
work the gloves on slowly and evenly. 
A glove pulled on any old way— fin­
gers twisted and tips sticking out half 
an inch— is worse than no glove at 
all- Many people taboo gloves utter­
ly in summertime, preferring Na­
ture’s coating to the discomfort of a 
hot hand-covering. On removing 
gloves breathe into them, to dry them 
out a bit, then thoroughly powder 
and “tree” against the next time they 
are wanted. This will preserve their 
life twice as long as without this 
forethought. j  ^

It is a popular delusion when you 
take sand for your foundation to im­
agine that you are putting it in your 
backbone.
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Michigan B oard of P harm acy . 
P resid en t—H en ry  H . H eim , Saginaw . 
S ecretary—W . E . Collins, Owosso. 
T reasu re r—W . A. D ohany, D etro it. 
O ther m em bers—Jo h n  D. M uir, G rand 

Rapids, a n d  Sid. A. E rw in , B a ttle  Creek.

M ichigan S ta te  P h arm aceu tica l A ssocia­
tion .

P residen t—M. A. Jones, L ansing.
F irs t  V ice-P residen t—J . E . W ay, Ja c k -  

son.
Second V ice-P residen t—W . R. H all, 

M anistee.
T h ird  V ice-P residen t—M. M. Miller,

Milan.
S ecre ta ry —E . E. Calkins, A nn A rbor. 
T reasu re r—A. B. W ay, S p arta .

BALANCED WINDOWS.

A Drug Exhibit That Exemplifies the 
Idea.

W ritten  fo r th e  T radesm an.
Here is an example of a well-bal­

anced window:
Everything in it is put up flat. The 

exhibit is mostly to exploit things to 
assist poor humanity with its painful 
pedal extremities.

These articles are attached to cards 
which are tacked to stiff backs of 
pasteboard, which are placed in an 
upright position.

In each lower corner is a circle 
composed of insoles. These circles 
have a background of crinkly paper. 
Above them are placards, to each of 
which is glued a pair of these in­
soles. On the placards it reads: 

Life’s Walk Made Easy 
By Wearing 

Pad O’ Powder 
Inshu

In the center of the window is the I 
following announcement:

Special!
A Pair of 
INSOLES 

and a box of 
FOO T POW DER 

25c
To the left and right of this sign 

are small cards on each of whioh are 
six instruments useful to those af­
flicted with those peace-destroyers— 
corns. Above these it says:

Com and Callous Rasps
Toward the central top of the win­

dow are duplicates of the insoles ob­
served in the two wheels in the low­
er corners.

There are two coarsely-funny pic­
tures in either upper corner of the 
display, designed to call attention to 
something else for corns and bunions. 
At the top of these pictures, which 
are just alike, is the name of the 
remedy:

Blue-jay Corn 
and 

Bunion 
Plasters

An enormous blue-jay is depicted 
walking down a railroad track with a 
We?"y Willie clasping either wing. 
The big bird seems to step blithely 
along, while the tramps are appar­

ently suffering t'he tortures of Dan­
te’s Inferno with their poor swollen 
feet, the toes of the tramp under the 
blue-jay’s left wing sticking out of his 
shoes in mute protest of the fact that 
their owner is obliged— or is it
choice?— to count the ties. The 
tramps evidently think their foot- 
troubles are at an end, now that they 
have made the acquaintance of Mon­
sieur Blue-jay. In each of the four 
corners of the picture are the tramps 
hot-footing it down the track before 
they met this bird of good omen, 
while in the center of each side of 
the picture he is seen swinging pertly 
on the branch of a tree.

Below the picture stands this com­
forting assurance:

They Stop the Pain 
Instantly 

and
Remove the Corn 

; . in
48 hours

Other placards say:
Allen’s 

Foot-ease 
No More Corns 
No More Warts

Now this would be a pretty good 
display for the purpose for which it 
was designed but for two defects:

There is an appearance of too 
great haste in arranging the cards and 
goods; they are lacking in evenness.

But that fault is not so glaring as 
the introduction of the card directly 
below the name:

Blank’s Drug Store 
Cut Rates

I refer to the dreadfully incongru­
ous one which brings in the subject 
of eating!

Maple
Walnut Ice Cream 

Sc
I can not imagine how this came to 

be used in a window of this descrip­
tion, containing, as it does, nothing 
that does not conduce to relieve some 
of the particular ills that flesh is heir 
to. Surely an oversight on the part 
of the man who has this special win­
dow in charge. J. Wardell.

Getting Rid of Soda Syrup Jugs.
Many druggists buy concentrated 

soda syrups from the manufacturers 
in one-gallon jugs. The empty con­
tainers are not returnable and are 
often allowed to accumulate in the 
cellar. If the druggist has any farm­
er trade at all it is an easy matter to 
dispose of the jugs at a good, profit. 
Wash them and soak the labels off. 
This can be done easily even in cold 
water. Put in new corks and pile the 
jugs in a window at the proper time 
with a sign something like this: 
“Nice clean jugs to carry water to 
the harvest field, 10 cents.”

New Process of Cooling Soda Water.
Indications seem to point to the 

fact that iceless soda fountains are 
destined soon to be on a par in pop­
ularity with horseless carriages and 
wireless telegraphs if the success ot 
a new invention now in operation at 
a Chicago manufacturing plant can 
be taken as a criterion. Up to the 
present day thè cooling of the soda 
water in the fountains has been a 
task of considerable magnitude, , rt 
quiring a large amount of hard phy­
sical labor and entailing a heavy ex­
pense for ice. There are approxi­
mately 75,000 soda fountains in op­
eration in America. At an average 
annual ice consumption per fountain 
of $75 a saving of $5,800,000 per year 
would be effected by the successful 
operation of a new system of cooling. 
The recent scientific discovery, or, 
rather, the practical application of 
former discoveries, which does away 
with the use of ice in fountains for 
cooling purposes will, it is believed, 
practically revolutionize the process 
es now in force. Specific details of 
the new process are withheld, but a 
fountain of this description was re­
cently seen in operation and the re­
frigeration was said to be entirely 
adequate, coming apparently from 
the salted ice surrounding the recep­
tacle containing the ice cream and 
made effective by partially concealed 
mechanical devices.

Accuse Rats of Bringing the Plague.
Do rats bring plague? The asso­

ciation between the two is an ancient 
observation. The dissemination oi 
plague by rats formerly was recog­
nized even more than at the present 
day, and decided views were held, 
particularly about those animals 
closely associated with man. Not 
only rats, but dogs, fowls, and pigs, 
were held to be agents in spreading 
disease. When plague prevailed in 
Europe these animals were as much 
inmates of the house as the people 
themselves, and it was observed as 
it is in Southern China to-day, where 
the same conditions prevail, that dur­
ing epidemics of plague the rats, 
fowls, pigs, and cattle sickened and 
died, which was attributed to plague. 
The observations became so general 
that they formed a basis for certain 
orders in regard to the suppression 
of plague. Every European coun­
try has in its old orders concerning 
the checking of plague epidemics in­
structions to the inhabitants, under 
certain penalties, to kill domestic 
animals or to keep them confined to 
the house.

America’s Resources Disappear.
An American fable is the idea ol 

American natural riches, argues Gif­
ford Pinchot, chief of the United 
States forest service. He says that 
the growth of the forests at present 
is but one-third of the annual con­
sumption, and the timber will last 
only twenty years at the existing 
rate of expenditure. For a country 
so largely dependent on wood fo. 
building and fuel, the result of the 
lavish policy of the last half cen­
tury will be disastrous, and Canada, 
the only available source of supply.

will soon heed all her timber for her 
own use. The anthracite coal fields 
are said to be in danger of exhaus­
tion in fifty years, and the bitumin­
ous coal will fail early in next cen­
tury. Some of the older oil fields 
are already worked out; the natural 
gas has been wasted, burning night 
and day in many townships. Fern 
deposits grow less every year. Thu 
ranchers in the West feed only half 
the cattle which they would produce 
under intelligent management, and 
the prices of meat are rapidly rising. 
The present is one of the most critical 
epochs in the National history, and 
disaster is sure to occur unless a 
policy of conserving these resources 
is enforced. The only practical rem­
edy for this dangerous state of things 
is the appropriation of the vast sup­
plies of water power for the produc­
tion of electrical energy to take the 
place of coal for machinery, heating, 
and illumination. If this is done our 
second state will be better that the 
first.

The Drug Market.
Opium— Is weak and tending lower.
Morphine— Is unchanged.
Quinine— Is steady.
Alcohol— Is very firm on account 

of higher prices for corn.
Bay Rum—The Internal Revenue 

Department will add the taxes on 
August 22, when the price will be 
higher.

Glycerine— Is very firm and tend­
ing higher.

Canada Balsam of Fir— Is very 
firm on account of small stocks, 
prices continuing high.

Tonka Beans— Have again advanc­
ed and are tending higher.

Oil of Bergamot— Has advanced.
Oil of Peppermint— Is weak and 

declining.
Oil of Spearmint— New crop will 

soon be in the market and it is ex­
pected to be very large. Prices are 
steadily declining.

Golden Seal Ropt— Is scarce and 
very firm.

Jamaica Ginger Root— Has ad­
vanced.

No Lie.
Teacher —  Did'n’t Jimirny Green 

help you do this sum?
Willie— No’m.
Teacher— Are you sure he didn’t 

help you?
Willie— Yes’m. He didn’t help me 

—he did it all.

Grand
Rapids
Stationery
Co.
134*136 C. Pulton St.

Grand Rapids, 
Michigan
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6®

26®
50®
3@

Acidum
A ceticum  ............
Benzoicum , G e r . .
B oracie ................
C arbolicum  ..........
C itricum  ..............
H ydroch lo r j ........
N itrocum  ............
O xalicum  ............... 14®
P hosphorium , dil. @
Salicyllcum  ........... 44@
S ulphuricum  . . . .  1 %@
T ann icum  ............  75 @
T a rta ric u m  ........... 38(g)

A m m onia
A qua, 18 deg:. . . .  4@
Aqua, 20 deg. . .  6®
C arbonaa ............... ia@
C hloridum  ............  12@

A nilina
g ía c k  ....................2 00@2
g fo w n  ..................  80@1

Yellow ...................2 50@3
Baccae

Cubebae ................  24 @
Ju n íp e ra s  ...............  8@
X anthoxylum  . . .  30@ 

Balsam um
C opaiba ..................  70®
P eru  .......................2 75® 2 85
T erab in , C anada 75 @
T olu tan  ..................  40®

C ortex
Abies, C anadian . 18
C assiae ................  20
C inchona F la v a ..  18
B uonym us a t r o . . 60
M yrica C e rife ra .. 20
P ru n u s  V irg in !.. 15
Quillaia, g r ’d. . .  15
S a s s a f ra s . . .p o  25 24
UlmuB ..................  26

BxtractUm
G lycyrrhiza, G la . . 24@
Q lycyrrhiza, p o ..  28@ 
H aem ato x  .............. n @
H aem atox , Is  . .  
H aem atox , %s . .  
H aem atox , 14 s 

Fe rru
C arbonate  Precip. 
C itra te  and  Q uina 
QiPrate (Soluble.. 
P errocyan idum  S 
Solut. Chloride . .  
Sulphate, com ’l . .  
S ulphate, com ’l, 

bbl. per cw t. . 
Sulphate, p u re  .

F lora
A rn ica  ...............
A nthem is ..........
M a trica ria  ........

Folia
B arosm a ..............
C assia  Acutifol, 

T innevelly  . . . ,  
Cassia, A cutifo l.., 
S alv ia officinalis, 

)4s and  )4s . . .  
U va U rsi ............

13@
14(g)
16®

by

20 @  
50 @ 
30@

70

40 @ 45

Gummi 
A cacia , 1 st pkd. 
A cacia, 2nd pkd. 
A cacia, 3rd pkd. 
A cacia, sifted  s ts .
A cacia, po ..........
Aloe, B a rb  ..........
Aloe, Cape ........
Aloe, Socotri . . . .  
A m m oniac

15(g)
25(g)

18(g)

0

@
@

45(g)
22(g)

@
@

55(g)

65 
45 
35 
18 
65 
25 
25 
45 
60 
40 
55
13
14 
16 
80

<g> 40 
@1 00

A safoetida  ..........  35(g)
B enzoinum  ..........  50®
C atechu, I s  ........  @
C atechu, )£s . . . .  @
C atechu, ) 4 s ........  @
C om phorae ........  70®
E uphorb ium  . . .
G albanum  ...........
G am boge -----p o . . l  25@1 3b
G auciacum  po 35 @ 3 5
K ino ........ po 45c @ 45
M astic  ..................  @ 75
M yrrh  -----po 50 @ 45
O pium  ...................6 00@6 25
Shellac ..................  45 @ 55
Shellac, bleached 60® 65
T ra g a c a n th  ........  70@1 00

H erba
A bsin th ium  ........  45@ 60
E upato rium  oz pk  20
Lobelia . . .  oz p k  25
M ajorium  oz. p k  28
M entra  Pip. oz pk  23
M e n tra  Ver. oz pk  25
R ue ............ oz pk  39
T a n a c e tu m . .  V . . 22
T hym us V . .oz p k  25

M agnesia
Calcined, P a t. . .  55@ 60 
C arbonate , P a t. 18® 20 
C arbonate , K -M . 18@ 20
C arb o n a te  ............ 18 @ 20

Oleum
A bsin th ium   4 90@5 00
A m ygdalae Dulc. 75® 85 
A m ygdalae, A m a 8 00@8 25
A nisi ......................1 60@1 70
A u ran ti C ortex  2 75® 2 85
B ergam ii .............3 75@4 00
C ajip u ti ................  85@ 90
C aryophilli ----- ..1  10@1 20
C edar ....................  50® 90
C henopadii .......... 3 75@4 00
C innam oni ..........1 76® 1 85
C itronelia  ............  50® 60
£ o n iu m  M ac ___  80® 901

................ 1 7 5 0 1 * 5Cubebae .............. * 15@3 *5
E rigeron  ............* 3950 2 59
E vech th itos ........ 1 0001 10
G aultheria  ........... 2 50 0  4 00
G eranium  ........ os 75
Gossippil Sem gal 7 0 0  75
H edeom a ............ * 000* *0
Ju n ip e rs  ...............  4001 20
L avendula ..........  9003 60
L m m ns ................ l  30@1 40
M entha P ip e r  . . 1  75@1 90
M enta V erid -----5 50@6 00
M orrhuae gal . . 1  60@1 85
M vrlcla ................3 00
O liv e ........................1 00
P icis L iq u id a ___  10
P lcls L iquida gal.
R icina ..................  94
R osm arln i ........
Rosae os.............9 50117
Succinl ..............  40i
Sabina ........ . 90
S an ta l ........... .
S assafras  .............  90
Sinapls, ess. o s . .
T i* in  ............ 1 10'
T hym e ..................  49
Thym e, op t ........
T heobrom as ........  16

Potassium
B l-C arb ................  154
B ichrom ate .........  134
B rom ide ..............  Í5J
C arb ................. 124
C hlorate ........ po. 12 a
C y a n id e ......................304
Iodide .............2 504
P o tassa , B ita r t  p r  30a 
P o tass  M itras  op t 7Í
P o tass  N itra s  . .  6«
P ru ssia te  ............  23®
Sulphate  po ............  f

Radix
Aconltum  ............  20
A lthae ...................  30
A nchusa ..............  lOi
A rum  po ..............
C alam us ..............  20
G entlana  po 15.. 12 
G lychrrh lsa  p v  15 1* 
H ydrastis , C anaoa 
H ydrastis . Can. po 
Hellebore, Alba. 12
Inula, po ............
Ipecac, po ..........
Iris  plox ............
Ja lap a , p r ..........
M aran ta , )4s . . .  
Podophyllum  po.
Rhel ....................
Rhel, c u t ..........
Rhel, pv ................
Spigella .............. i l  45
Sangulnarl, po 18
S erp en ta ria  ........  50
Senega ..................  85
Smilax, offl’s  H . .
Smilax, M ............  (
Scillae po 45 . . .  20
Sym plocarpus . . .  1
V aleriana Bng. . i 
V aleriana, Ger. . .  15i
Z ingiber a  ...............I 2i
Z ingiber J ............  25i

Scillae Co. ..
T olu tan  ........
Prunus virg.

T in c tu res
A nconitum  N ap ’sR 
AnconitUm N ap ’sF
A loes .............. .
A n tlea  ..................
A loes 4b M yrrh  . .
A safoetida  ..........
A trope  B elladonna 
A u ran ti C o r te x ..
Benzoin ................
B ensoin Co............
B arosm a ..............
C a n th a rid es ........
Capsicum  ............
C ardam on ..........
C ardam on Co. . .
C asto r .........................
C atechu  ..............
C inchona ............
C inchona Co..........
C olum bia ............
C ubebae ..............
C assia  A cutifol . 
C assia  A cutifol Co
D ig italis  ..............
E rg o t ....................
F e rr i  C hlorldum
G entian  ............ ...
G entian  Co ........
G ulaca ..................
G ulaca am m on . .  
H yoscyam us . . . .
Iodine ....................
Iodine, colorless
Kino ......................
Lobelia ................
M yrrh ....................
N ux V o m ic a ........
Opll ........................
Opll, cam phorated  
Opll, deodorized ..
Q uassia  ................
R h a ta n y  ..............
R hel ......................
S angu inaria  ........
S e r p e n ta r ia ..........
S tram onium  . . . .
T o lu tan  ................
V alerian  ................
V era tru m  V eri de 
Z ingiber ....................

M iscellaneous
A ether. S p ts N it 3f 304 
A ether, Sp ts N it 4f 344 
Alumen, g rd  po 7 34
A n n atto  ..................  4
A ntlm onl, po __ 44
A ntlm onl e t po T  404
A ntlpyrln  ............  j
A ntlfebrln  ..........  ¿
A rgentl N itra s  oz 4
A rsenicum  ..........  104
Balm  Gilead buds 60« 
B ism uth  S N  ..1  75 
Calcium  Chlor, Is 
Calcium  Chlor, Ha 
Calcium  Chlor. %s 
C an tharides, R us. 
C a p sid  F ru c ’s  a t 
C a p sid  F ru c ’s  po 
C ap’l F ru e ’s  B  po

Semen
Anlsum  po 20 . .  
Apium (grave l’s) 13
Bird, I s  ................  4
Carul po 15 ........  15
C ardam on ..........  70'
C oriandrum  ........  12
C annab is S a tiv a  7
Cydonium ............  75
Chenopodium  . . .  25 
D lpterix O dorate. 80
Foeniculum  ........
Foenugreek, p o . . 7
*Jnl ........................ 4

ini, grd. bbl. 2% 8
Lobelia ................  75
P h a rla rls  C an a 'n  9
R apa ......................  5
Sinapls A lba ..............~8
Sinapls N ig ra  . . .  9(

Splrltus
F rum en ti W  D. 2 00<
F rum en ti .............1 25 <
Ju n lp e ris  Co O T  1 65(
Jun lpe rls Co..........1 76<
S accharum  N  E  1 90« 
Spt Vini Galli . .1  75( 
v in i O porto . . . . 1  26« 
Vini Alba ...............1 25<

& 2 60 
h  60
f 2 on 
»8 50 
92 10 
)6 50 
»2 00 
p2 00

C arphyllus ..........  20(
C arm ine, No. 40
C era Alba ...........  50<
C era F la v a  ........  40(
Crocus ..................  30i
C assia  F ru c tu s
C entra r ia  ............  (
C ataceum  ............  (
Chloroform  ..........  34t
Chloro’m Squlbbs < 
Chloral H yd  C rss 1 S5(
Chondrus ............  20(
Clnchonldlne P -W  38« 
C lnchonld’e G erm  384
Cocaine ................ 2 70l
Corks list, less 75%
C reosotum  ...........
C re ta  . . . . . b b l  76
C reta , p re p ..........
C reta , p rec ip ........ 91
C reta, R u b ra  . . . .
C udbear ..............
Cupri Sulph . . . .
D extrine ..............
Em ery, all N o s ..
Em ery, po ..........
E rg o ta  ........ po 65
E th e r Sulph . . . .
F lake  W hite  ___
G alla ......................

60
50
6060
60
60
60
60
60
60
50
75
60
75

1 00 50 
50
60
50
60
50
60
50
85
60
60
60
60
50
76 
76 
50 60 
60 
60

1 25
1 00
2 00 

60 
50 
50 
50 
50 
60 
60 
60 
50 
60

35

@60

50
25
20
63
12
66

1 95
9 

10 
12 
90 
20 
22 
II 
22 

4 25 
55 
42 
35
35 
10
36 
54 
90

1 60 
25 
48 
48

2 90

45
2
6

11
8

24
10
10

8
6

65
40
15
30
9

60
60

Sponges

60
Florida sheeps’ wool

c a rr ia g e  ..........8 00@3
N assau  sheeps’ wool

ca rriag e  ............3 60 0  3 75
Velvet e x tra  sheeps’ 

wool, ca rr ia g e  @2 00
E x tra  yellow sheeps’ 

wool ca rriag e  . .  @1 25
G rass sheeps’ wool,

c a rr ia g e  ..........
H ard, s la te  u s e . .
Yellow Reef, for- 

s la te  use . . .  .

0 1  25 
@1 00

Syrups
A cacia ..................
A u ran ti C ortex . .
Z ingiber ..............
Ipecac .............. .
F e rri Iod ............
R hei A rom  ........
Sm ilax Offl’s  . . . .
Senega ..................
Scillae ............

0 1  40

50@

60 
35@
120  

0
G am bler ..............  8@
G elatin , C o o p e r.. 0
G elatin , F re n c h . .  350  
G lassw are, fit boo 75%
L ess th a n  box 70%
Glue, brow n . . . .  1 1@ 13
Glue w h ite  ..........  1S@ 25
G lycerina .............15)4® 20
G ran a  P a ra d is l . .  @ 26
H um ulus ..................36@ 60
H ydrarg  C h .. .M t @ 87 
H ydrarg  Ch Cor. @ 87 
H yd rarg  Ox R u ’m  @ 97 
H yd rarg  Am m o’l @1 12 
H y d ra rg  U ngue’m 5 0 0  60 
H y d rarg y ru m  . . .  @ 75
Ichthyobolla , Am. 9001 00
Indigo ..................  7 501  00
Iodine, Resubi . .3 85@3 90
Iodoform  ..............3 900  4 00
Lupulin  ................  @ 40
Lycopodium  .......  70@ 75
M acis 65 0  70

L iquor A rsen e t 
H y d ra rg  Iod . .  O  25 

Llq P o ta ss  A rsln lt 1 0 0  12 
M agnesia, Sulph. . .2 0  5
M agnesia, Sulph. bbl @ 1% 
M annia. S. F . . . .  4 6 0  60
M enthol .............. 2 6 602  86
M orphia. SP& W  3 0003  25
M orphia, SNYQ 3 000  3 25 
M orphia, Mai. . .3  00 0  3 25 
M oschus C an to n . 0  40 
M yristica , No. 1 . .  260  
N ux V om ica po 16 0  10
Os Sepia ........... . . . . 3 5 0  40
Pepsin  Saac. H  A

P  D Co ............  0 1  00
P lc ls L lq N  N  Mi

gal dos ..............
P ic is  Llq qts . . . .
Picis Llq. p in ts . .
PH H y d ra rg  po 80 
P ip e r  N ig ra  po 22 
P ip e r  A lba po 26 
P ix  B urgum  . . . .
P lum bi A cet . . . .  12 
P u lv is Ip ’c e t  Opll 1 SO 
P y re tb ram . bxs H  

& P D  Co. dos. 
P y re th ru m , p v . . 20
Quassia« ...........  g
Q uina, S P  A W . .-18
Q uina. 8 G e r........  18
Q uina. N. Y ..........  18

R ubia T lnc torum  120  14 
S accharum  L a ’s. 18 0  20
Salacin ................. 4 5004  76
S anguis D rac’s  40@ 50
Sapo. W  ............  13)4@ 16
Sapo, M ................  10@ 12
Sapo, G ................  @ is
Seid lits M ix tu re .. 200  22
Sinap ls ................  @ i s
Sinapls, op t ........  @ 30
Snuff, M accaboy,

DeVoes ............
Snuff. S’h  DeVo’s
Soda, B oras ........
Soda, B oras, p o .. .  _
Soda e t P o t’s  T a r t  25
Soda, C a rb ............... i u
Soda, B i-C arb  . .  3
Soda. A sh ...............3)4
Soda, Sulphas . .
Spts. Cologne . . .
Spts, E ither Co. 6 0 0  65 
Spts. M yrcia . . . .  @2 50
Spts. Vint R ect bbl 
Spts. Vi’! R ect )4 b 
Spts. v n  R ’t  10 gl 
Spts, Vl’i R ’t  5 gal 
S trychnia . C rystT  1 _
S u lphur S ub í........ 2% 1
S ulphur, Roll ___ 2)41
T am arin d s ........  8<i
T ereb en th  V enice 28< 
T h ebrrom ae .......... 501

V anilla ................ 9 00
Zinci Sulph . . 8

Oils
W hale, w in ter .
L ard , e x t r a ___
Lard. No. l  ........  „„
L inseed pure raw  42
Linseed, boiled ___ 43
N e a t’s-foo t, w s t r  65«jr v  
Spts. T u rpen tine  . .  M arks
D . „  P a in ts  bbl U  
Red V enetian  . . 1% 2 *»4 
Ochre, yel M ars 1 «  3 @4 
Ocre, yel B e r ..1%  2 f 
P u tty , com m er’I 2)4 2)403  
P u tty  s tr ic tly  p r  2)4 2% 03 
Verm ilion, P rim e

A m erican  ........  13
Verm illion, Eng. 76 
G reen, P a r is  ...29 )4  
G reen, P en in su la r 13
Lead, r e d ............... 7141
Lead, W h i t e ........
W hiting , w h ite  S’n 
W hiting  G ilders’
W hite , P a r is  A m ’r  
W h it’s  P a r is  Eng.
„  cliff ..................  @1 44
S haker P re p ’d . . 1  2501 SI

V arn ishes 
No. 1 T u rp  Coach 1 10 1 31 
E x tra  T u rp  . . . 1  60@ i 7(

3 *i?
Palatable Digestive

CARRIED IN STOCK BY DRUG JO B B E R S GENERALLY

,***1ffi^uFACTURiNg  C h e m i s t s ,

Holiday Goods Season of 190$
Our samples of Holiday Goods, books 

and toys for fhe season of 1908 will be on 

the road very soon. Our line is strictly 

new and up-to-date and embraces the 

very best values of all the leading Amer­

ican and foreign manufacturers.

We have added many radical and 

entirely new features that will greatly 

improve our already popular line.

We shall as usual have our samples 

displayed at various points in the State 

for the convenience of our customers and 

will notify you later of where and when 

our goods will be on exhibition.

Yours truly,

Hazeltine & Perkins Drug Co.

Ask our representative about Touraine Candy.

We still have a good stock of Hammocks and 
will be pleased to receive your orders.



M I C H I G A N  T R A D E S M A N

GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

ADVANCED DECLINED
W h eat
Spring and W in ter W heat F lour
Corn Syrup
Cheese
C alifornia P runes

Fresh  Fish

Index to M arkets
By Columns

Col

A m m onia . . . .  
Axle G rease .

B
B aked B eans 
B a th  K ic k
B luing ............
Broom s ..........
Brushes ...... .
B u tte r  Color

C andies .................... ..
Canned Goods ..............
C arbon Oils ..................
C atsup .............................
C ereals ..............................
Cheese ..............................
C hew ing Gum ...........
C hicory ................ ...........
Chocolate ........................
C lothes L ines ..............
Cocoa ................................
C ocoanut ............ ...........
Cocoa Shells .......... ...
Coffee ..............................
C onfections ................ . 11
C rackers ..........................
C ream  T a r ta r  ..............

D ried F ru its  ..........
F

F arinaceous Goods 
F ish  and  O ysters . 10

F lavoring  E x tra c ts  ___  5
F re sh  M eats .................... No. 3

Stove
No. 2 .

G No. 1
G elatine ............................
G rain  B ags ......................  6 No. 8

Shoe
G rains and  F l o u r ............  5 No. 7 .

No. 4 .
H No. 3

H ides a n d  P e lts 10

Je lly

-  L
L icorice

M
M atches ........
M eat E x tra c ts  
M ince M eat .
M olasses ..........
M usta rd  ..........

N
Huts ..........«............... . i l

Olives

P ipes ..................................
P ick les ................................
P lay ing  C ards ................  6
P o tash  ................................  6
P rov isions ........................  6

Rice ....................................
8

S alad  D ressing  ............
S a le ra tu s ..........................  7
Sal Soda ..........................
S a lt ................................... " 7
S alt F ish  ..........................  7
Seeds ..................................  7
Shoe B lacking ................  7
Snuff ..................................  g
Soap .........    g
Soda ....................................  g
Soups ..................................  9
Spices ................................  g
S ta rch  ................................  g
S yrups ......................   g

T e a  ......................................  g
To bacco  ...........     9
T w in e ..................................... 9

V in eg ar ..............................  9

W
W ick in g  ............................  9
W ooden w are  ............  ”  " u
W rap p in g  P a p er . .

Y east Cake

10

10

ARCTIC AMMONIA
Doz.

12 oz. ovals 2 doz. b o x . .75 
A X LE G REA SE 

F ra z e r ’s
lib . wood boxes, 4 doz. 3 00 
lib . t in  boxes, 3 doz. 2 35 
3 % lb. t in  boxes, 2 doz. 4 25 
101b. pails, p e r  d o z . . .6 00 
151b. pails, p e r d o z . . . . 7 20 
251b. pails, p e r d o z . . .  12 00 

BAKED BEANS
lib . can , p e r  d o z ........ 90
21b. can , p e r  d o z .........1 40
31b. can, p er d oz......... 1 80

BATH BRICK
A m erican  ..................* .  75
E ng lish  ....................  gg

BLUING
A rctic

6 oz. ovals 3 doz. box $ 40 
16 oz. round 2 doz. box 75

S aw yer's  P epper Box 
^  P e r  Gross.
No. 3, 3 doz. wood bxs 4 00 
No. 5, 3 doz. wood bxs 7 00 

BROOMS
No. 1 C arpet, 4 sew  ..2  75 
No. 2 C arpet, 4 sew  ..2  40 
No. 3 C arpet, 3 sew  ..2  25 
No. 4 C arpet, 3 sew  ..2  10
P a r lo r  Gem ...................2 40
Common W hisk  ........... 90
F an cy  W h isk  ...............l  25
W arehouse ..................  3 00

BR U SH ES 
_ Scrub
Solid B ack  8 in ..........  75
Solid B ack, 11 in ........ 95

90 
.1 25 
.1 75

.1  00 

.1 30 

.1 70 

.1 90
B U TTER  COLOR 

W ., R. & Co.’s  25c size 2 00 
W ., R. & Co.’s  50c size 4 00 

CA N D LES
Paraffine, 6s  ................ ..10
Paraffine, 12s ...............” 10
W icking ........................* I20

CAN NED G O O D S'*
A pples

31b S tan d a rd s . .  90@1 00 C ylinder “  ‘29
Gallon ........ 2 25@2 50 E n g in e ^ . . . . . M

O ysters
Cove, l ib .................. 90@1 00
Cove, 21b.................. @1 85
Cove, lib . Oval . .  @1 20

P lum s
P lum s ....................l  35@2 50
„  P eas
M arrow fat ..........  90 @1 25
E a rly  Ju n e  .........1 ou .m
E arly  Ju n e  S ifted  1 15@1 80 

P eaches
P ie  .........................1 00@1 25
No. 10 size can  pie @3 00 
_  _ _ P ineapple
S e a te d  .................  @2 60
Sliced ....................  @2 40
_  .  Pum pkinPair ...............  |g
Good ..........................  90
P “ ?cy ........................  1 00
Gallon ........................  2 50
„  R aspberries 
S tan d a rd  ..............  q

Salm on 
Col’a  R iver, ta ils  1 95 @2 00 
Col’a  R iver, a ts  2 25@2 75
R ed A laska  ___ 1 45@1 60
P ink A la s k a ........ 1 00@l 10
_  Sardines
D om estic, % s . . . . S % 0  4
D om estic, M s   @ 5
D om estic, M ust’d  6%@ 9 
C alifornia , % s . . . l l  @14 
C alifornia , % s . . . l 7 @24
F rench , %s ...........7 @14
F rench , % s .........18 @28

Shrim ps
S tan d a rd  ..............1 20@1 40

Succotash
P a ir  ........................  gg
Good ......................  1 00
F an cy  .................... l  25@1 40

S traw b erries
S tan d a rd  ..................
F an cy  ........................

T om atoes
F a ir  ......................  95@1 00
Good .......................  @1 10
F an cy  ....................  @1 40
G allons ................  @2 75

CARBON OILS 
B arrels

P erfec tion  ............  <ffl
W ate r  W h ite  . . .
D. S. G asoline .
G as M achine . . .
Deodor’d N ap’a .

CH EW IN G  GUM 
A m erican  F la g  Spruce 55
B eem an’s Pepsin  ..........  55
Adam s P epsin  ..............  55
B est Pepsin  ..................  45
B est Pepsin , 5 b o xes. .  2 00
B lack Ja c k  ....................  55
L arg es t Gum M ade . .  55
Sen Sen ..........................  55
Sen Sen B rea th  Per*f 1 00
L ong Tom  ......................  65
Y ucatah  ..........................  56
H op to  i t  ........................  05
S pearm in t ......................  55

CHICORY
B ulk ................................  5
Red ....................................
E ag le  ................................
F ra n c k ’s .........................
Schener’s  ........................

B lackberries
!?>• ....................  1 25@1 75
S tan d a rd s gallons @5 50 

B eans
B aked ...................... 85@1 30
Red K idney .......... 85@ 95
S trin g  .......................70@i 15
W ax ...........................75@1 25

Blueberries
S tan d a rd  ................  1 35
GaUpn ......................  6 25

Brook T ro u t
2ib. cans, spiced ........ l  90

Clam s
L ittle  N eck, lib . 1 00@1 25 
'  i ttle  Neck, 21b. @1 50

Clam Bouillon
B u rn h am ’s % p t ............ 1 90
B u rn h am ’s p ts ................. 3 60
B u rn h am ’s q ts ................. 7 20

C herries
Red S tan d ard s . .  @1 40
W hite  ...................  @1 40

Corn
F a ir  ......................  75@ 85
Good ......................1 00@1 10
F ancy  ....................  1 45

French Peas
S ur E x tra  F ine .............. 22
E x tra  F in e  .........................19
F ine ....................................  15
Moyen ................................  11

G ooseberries
S tan d ard  ......................  1 75

H om iny
S tan d ard  ........................  85

L obster
Vt lb ........................................... 2 25

lb ............................................ 4 25
P icn ic  T ails ...................2 75

M ackerel
M ustard , l i b .......................... l  80
M ustard , 21b.......................... 2 80
Soused, l% Ib .......................... 1 80
Soused. 2tb............................2 75
T om ato, l ib ................. . . . I S O
T om ato, 21b............................. 2 80

M ushrooms
H otels ..........................@ 24
B u tto n s  .................@ 28

@10
@15
@24
@13
@34%
@22

I Black, w in te r  . . . .  814 @10 
C ER EA LS 

B reak fas t Foods 
B ordeau F lakes, 36 lib . 2 50 
C ream  of W h ea t 36 21b 4 50 
E gg-O -See, 36 p k g s ...2  85 
Excello F lakes, 36 lb. 4 50 
Excello, la rge  p k g s .. . .  4 50
Force, 36 2 lb ................4 50
G rape N u ts , 2 doz........2 70
M alta  Ceres, 24 lib . . .2  40
M alta  V ita, 36 l ib ........2 85
M apl-F lake, 36 lib . . .4  05 
P illsbu ry ’s  V itos, 3 doz 4 25
R alston , 36 21b................. 4 50
Sunlight F lakes, 36 lib . 2 85 
S unlight F lakes, 20 Igs 4 00
Vigor, 36 pk g s.................. 2 76
Voigt C ream  F la k e s . . .4 50
Zest, 20 21b........................ 4 10
Zest, 36 sm all pk g s........2 75

Rolled O ats
Rolled A vena, bbls. . .6  50 
Steel C ut, 100 lb. sks. 3 35
M onarch, bbl....................6 25
M onarch, 90 lb. sack s 2 90
Q uaker, 18-2 .................l  50
Q uaker, 20-5 .................4 65

C racked W heat
B ulk .................................  314
24 2 lb. packages .........3 50

CATSUP
Colum bia, 25 p t s .......... 4 15
Snider’s  p in ts  ...........2 to
Snider’s  % p in ts  .........1 35

C H E E SE
A cm e ....................  @13
E lsie  ....................  @12
Gem ...............................@13%
Je rse y  ....................  @14
R iverside ............  @13
W arn er’s  .......... . @14
S pringdale  ..........  @13
B rick  ....................  @15
Leiden ..................  @15
L im b u rg er ..........  @19
P in e a p p le .............. 40 @60
Sap S a g o ..............  @22
Sw iss, dom estic  . .  @16

w lss. Im ported  . .  @20

CHOCOLATE 
W alte r  B aker & Co.’s

G erm an Sw eet ............
P rem ium  ........................  38
C aracas ..........................  31

W alte r M. Lowney Co,
P rem ium , %s ..............
Prem ium , %s ................  32

COCOA
B ak er’s  ..................
C leveland ........................ 41
Colonial, %s ........
Colonial, %s ........
E pps ..........................
H uy ler ..............................  45
Lowney. %s ..........
Lowney, %s ..........
Lowney, %s ..........
Lowney, Is  ............
V an H outen , %s .
V an H outen , %s •
V an H outen , %s . .
Van H outen , I s  . . . ___
W ebb ...........................   35
W ilbur, %s ..............
W ilbur, %s . . . . . . . .

COCOANUT
D unham ’s %s & %s 26%
D unham ’s % s ..............27
D unham ’s %s ...............28
B ulk ........7. .................... 12

C O FFE E  
Rio

Common ...................10@13%
F a ir  ....................................14%
Choice ...............................16%
F ancy  ........................

San tos
Common ....................12@13%
F a ir  ...................................14%
Choice .............................. 16%
F an cy  ................................19
P eab erry  .........................

M aracaibo
F a ir  ..................................16
Choice ..............................19

Mexican
Choice .............................. 16%
F an cy  .............................. 19

G uatem ala
Choice ............................... 16

Ja v a
A frican  ............................. 12
F ancy  A frican  .............. 17
O. G.................................... 25
P. G..................................... 31

Mocha
A rab ian  ............................21

P ackage
New York B asis

A rbuckle .........................16 00
D ilw orth .........................14 75
Je rsey  ..............................15 00
Lion ................................14 50

M cLaughlin’s XXXX 
M cLaughlin s XXXX sold 

to  re ta ile rs  only. Mail all 
o rders d irec t to  W . F. 
M cLaughlin & Co., C hica­
go.

E x tra c t 
H olland, % gro  boxes 95
Felix , % gross ...............1 15
H um m el’s foil, % gro. 85 
H um m el’s tin . % gro. 1 43 

CRACKERS.
N ational B iscuit Com pany 

B rand  
B u tte r

Seym our, Round ........ 6
N. B. C., Square ..........  6

Soda
N. B. C Soda ..............  6
Select Soda ..................  8
S ara to g a  F lak es ...........13
Z ephyrette  .......................13

O yster
N. B. C., Round .......... 6
Gem ................................... 6
F a u s t, Shell ..................  7%

Sw eet Goods.
A nim als ............................10
A tlan tic . A ssorted  . . . .  10
B rittle  ...............................11
C adet ................................  8
C am paign Cake ...........10
C artw heels .....................   8
C assia  Cookie ................  9
C avalier Cake ...............14
C u rra n t F ru it  B iscuit 10
C racknels ........................ 16
Coffee Cake, pi. o r Iced 10 
C ocoanut Taffy B a r ..12
Cocoanut B a r ............... 10
Cocoanut D rops ...........12
C ocoanut H oney Cake 12 
C ocoanut H on F in g ers  12 
Cocoanut H o n 'Ju m b les  12 
C ocoanut M acaroons ..18
D andelion ........................ io
D inner B iscu it .............20
D inner P ail Cake ___ 10
Dixie S ugar Cookie . .  9 
F am ily  S naps ..............  8

F am ily  Cookie .............. 8
F an cy  G inger W afer 12 
F ig  Cake A ssorted  . . .  12
F ru it  N u t Mixed ......... 16
F rosted  Cream  .............. 8
F rosted  H oney Cake ..12 
F lu ted  Cocoanut B ar 10
G inger G em s ...................8
G inger Gems, Ic e d ___ 9
G raham  C rackers . . . .  8
G inger N u ts  ...............  10
G inger Snaps N. B. C. ?
G inger Snaps Square 8
H ippodrom e B ar ......... 10
H oney Cake, N. B. c .  12
tlnripv KinePrs. As Ipp 12 
H oney Jum bles . . . .  12
H oney Jum bles, Iced 12
H oney F lake  ...............  12%
H ousehold Cookies . . .  8 
Household Cookies Iced 8 
Iced H oney C rum pets 10
Im perial .........................  g
Je rsey  Lunch ................ 8
K ream  K lips ............ "20
Lem  Yem .......................n
Lem on Gems ..............]io
Lem on B iscuit Square 8
Lemon W afer ...........  16
Lem ona ........................‘ ' g
Log Cabin Cake ........ .10
L u sitan ia  Mixed . . . .  11
M ary Ann ..................  ’ g
M arshm allow  W aln u ts  *16
M ariner ........................  n
M olasses C akes 8
M olasses Cakes, Iced*  9
M ohican .......................... ..
N abob Jum ble  . . . . ! ! "  14
N ew ton ..............................
O atm eal C rackers . . .  8
O range Gems ...................8
Oval S ugar C akes .! ! !  8 
Oval S ugar C akes A st. 9 
P enny  Cakes. A ssorted 8
P icn ic  Mixed ............... n %
P re tze ls, H an d  M d ... .  8 
P re tze le ttes , H and  Md. 8 
P re tze le ttes. Mac. Md. 7%
R aisin  Cookies ............  8
R avena Jum bles ...........12
Revere, A ssorted  . . . .  14
R ube .................................. g
Scalloped Gems .........*.10
Scotch Cookies . . . . . . .  10
Snow C ream s .............. 16
Spiced H oney N u t s ___12
S ugar F ing ers  ...............12
S ugar Gems ..................  8
S u ltan a  F ru it  B iscu it 16 
Sunyside Jum bles . . . . 1 0
Spiced G ingers ...............9
Spiced G ingers Iced  ..10
S ugar C akes ..........  8
S ugar Cakes, Iced . . ”  9 
S ugar Squares, la rg e  o r

sm all ............................  g
S uperba ........................    8
Sponge L ady F in g ers  25
S ugar Crim p ...................8
Sylvan Cookie .............. 12
V anilla W afers ............ 16
V ictors ...........................  12
W averly  .............................8
Z anzibar ..........................‘ 10

In -e r  Seal Goods
P e r  doz.

A lbert B iscu it .............. 1 00
A nim als .......................... 1 00
A rrow root B iscu it . . . 1  05 
B u tte r  T h in  B iscu it . .1  00
B u tte r  W afers .............1 0 0
Cheese Sandw ich .........1 00
Cocoanut D ain ties . . . . 1  00
F a u s t O yster ................ 1 00
F ig  N ew ton ...................1 00
F ive O’clock T ea  . . . . 1  00
F ro ta n a  ............................1 00
G inger Snaps, N. B. C. 1 00 
G raham  C rackers . . . . 1  00
Lem on Snap ................  50

ondon Cream  B iscu it 1 00 
M arshm allow  D ain ties 1 00 
O atm eal C rackers . . . . 1  00
O yste re ttes  ....................  50
Old T im e S ugar Cook. 1 00 
P re tze le ttes , H d. Md. . .1  00
Royal T o ast ...................1 00
S altine ..............................1 00
S ara to g a  F lak es . . . . . ' 1  60 
Social T ea  B iscuit . . . . 1  00
Soda, N. B. C...................1 00
Soda, Select ...................1 00
S ugar C lusters .............1 00
S u ltan a  F ru it  B iscu it 1 50
U needa B iscu it ............  50
U needa J in je r  W ay fer 1 00 
U needa Milk B iscu it . .  50
V anilla W afers ...........1 00
W a te r  T h in  ...................1 00
Zu Zu G inger Snaps 50 
Zw ieback .........................l  00

D RIED  R FU IT 8 
_ Apples
Sundried ..............
E v ap o ra ted  ___! ___ @ 9
r. , A pricotsC alifornia ..................... (@13

C itron
C orsican ..............  @20

C u rran ts
Im p’d 1 lt>. pkg. 8%@ 9 
Im ported  bulk  , . 8%@ 894 
_ Peel
Lem on A m erican  .........15
O range A m erican  

R aisins
London L ayers , 3 cr. 
London L ayers , 4 cr 
C luster, 5 crow n . . .  *
Loose M uscatels, 2 cr.
Loose M uscatels, 3 cr. 7
Loose M uscatels, 4 cr. 8
L. M. Seeded 1 lb. 8%@9
1AA Pcune*
I00-12o 251b. boxes..@  4 
90-100 25!b. b o x e s . .@ 4% 

on 25it). boxes..@  5%

.14

■ 2 25

Special T in P ackages.
P e r  doz.

F estino  ..........................  2 50
N abisco  ........................  2 50
N abisco .................. . 1 00
C ham paigne W afer . .  2 60

P e r  tin  in  bulk.
Sorbetto  ........................  1 00
N abisco  ........................  1 75
F estino  ..........................  1 50
B en t's  W a te r  C rackers 1 40

Holland R usk
36 packages .................. 2 90
40 packages .................. 3 20
60 packages .................. 4 75

CREAM TA RTA R
B arre ls  o r d ru m s .......... 29
Boxes ....................................30
S quare cans

80- 90
70- 80 251b. b o x e s ..®  6 
60- 70 251b. boxes..@  7 
50- 60 25!b. b o x e s ..®  7 
40- 50 251b. b o x e s ..®  8 
30- 40 251b. boxes..~@ 8% 

%c less in 501b. cases 
FARINACEOUS GOODS 

_  Beans
Dried L im a ..................  ru.
Med. H d. P k ’d ................2 2
B row n H olland ............

. F a rin a
24 1 lb. p ackages .........1 50
Bulk, per 100 lbs .........3 50
„  , H om iny
Flake, 50 lb. sa ck  .........1 00
Pearl, 100 lb. sack  1 .. .2  00 
P earl, 200 lb. sack  . . . . 4  00 
M accaronf and  Vermicelli 
D om estic, 10 lb. box . .  60 
Im ported , 25 lb. b o x . . .2 50 

P earl Barley
Common ..................  o on
C hester ...................... ..* 3 00
E m pire ..........................  3 65
_ .  P eas
Green, W isconsin, b u ..2  50
Green, Scotch, bu. . . .  2 70
Split, lb ............................... 04
_  Sago
E a s t In d ia  ...................... §
G erm an, sack s ........... f
G erm an, broken p k g .. .

Tapioca
Flake, 110 lb. sack s . .  f  
P earl, 130 lb. sack s . .  5
Pearl. 24 lb. p k g s ......... 7%
FLAVORING EX TR A CTS 

Foote & Je n k s  
Colem an B rand  

„  Lem on
No. 2 T erpeneless
No. 3 T erpeneless
No. 8 T erpeneless
_ V anilla
No. 2 H igh  C lass
No. 4 H igh  C lass.............2 00
No. 8 H igh  C lass ............ 4 00

Ja x o n  B rand  
V anilla

oz. Full M e a su re .. 
oz. Full M e a su re .. 
oz. Fu ll M e a su re ..

Lem on
oz. Full M easure .
oz. Full M easu re . . __
oz. Full M easu re . . . . 4 50 
Je nn ings D. C. B rand. 

T erpeneless E x t. Lem on
xr „ „  Doz.No. 2 P anel ....................  75
No. 4 P an e l .....................1 50
No. 6 P an e l .................... 2 00
Taper P an e l .................. 1 50
’ oz. Full M eas...............1 25
! oz. Full M eas.............2 00

Jen n in g s D. C. B rand 
E x tra c t V anilla

No. 2 P an e l ................... .Y°25
No. 4 P anel .................... 2 00
No. 6 P anel .................... 3 50
T ap er P anel ...................2 00
1 oz. Full M eas..............  90
2 oz. Fu ll M eas.............1 so
4 oz. Full M eas.............3 50
No. 2 A ssorted  F lav o rs 1 00

g r a i n  b a g s
A m oskeag, 100 in  bale  19 
A m oskeag. less th a n  bl 19% 

GRAIN AND FLOUR 
„  W h eat
New No. 1 W h ite  ........  86
New No. 2 R ed ............  86

W in ter W h ea t Flour 
Local B ran d s

P a te n ts  ...........................6 50
Second P a te n ts  .............5 25
S tra ig h t ............................6 05
Second S tra ig h t ...........4 75
Clear ..................................   00

F lour in b arre ls , 25c per 
b arre l additional.
W orden G rocer C o.'s B rand
Q uaker, p ap er ............... 4 60
Q uaker, clo th  ...............4 80

W ykes A  Co.Eclipse ...............................   so
K ansas H ard  W h ea t Flour
hanchon , %s clo th  ___ 5 70

Ju dson  G rocer Co.
G rand R apids G rain  A  Mlll- 

ing  Co. B rands.
W izard, a sso rted  .........4 40
G raham  .............................  40
B u ck w h ea t .....................f  n

. .  75 
, . l  76 
.2 00

.1 20

. .2  10 

. .4  00 

. .8  00

. .1  25 

. .2 40

F an cy  caddies . . . . . . . . . 3 5  R ye .............. **.*’. ’. ’.*.*.*.**4 60



M I C H I G A N  T R A D E S M A N

Spring W heat Flour 
Hoy B a k er 's  B rand  

Golden H orn, fam ily  5 80 
Golden H orn, b ak er’s . . 5 70
D ulu th  Im peria l .......... 6 20
Juuson  G rocer t u .  s  orttuc.
C eresota, %s ................6 80
C eresota, %s ..................6 70
C eresota, %s ................6 60
Demon & W heeler a B ranu
Wingold, %s ..........*.. .6 6o
W ingoiu, * s  ...................6 5a
^  mgoid, %s ...................6 4a
W orden G rocer Co. a B ranu
L aurel, %s clo th  ___ 6 20
L aurel, y4s clo th  . . . .  6 10 
L aurel, % s&%s p ap er 6 00 
L aurel, % s c lo th  . . . .  6 00 

W ykea A Co.
Sleepy Eye, %s c lo th . .6 10 
Sleepy Eye, fas c lo th . .6 00 
Slepy Eye, %s c lo tn .,5  ao 
Sleepy E ye %s p a p e r . .5 ao 
Sleepy E ye, p ap e r. .5 90 

Meal
B olted ............................  3 go
Goiuen G ranu la ted  . .  3 ao 
St. C ar Feed screened 33 00 
No. 1 Corn an d  O ats 33 00
Corn, cracked  .............32 00
Corn Meal, coarse ..33  00 
W nn.er W neat B ran  26 00
M iddlings ....................  27 50
Buffalo G luten F eed  30 Ou 

D airy Feeas 
W y aes & Co.

O P  L inseed Meal ...3 2  5o 
C ottonseed M eal . . . .3 1  00
G luten F eed .................30 ou
M alt S prou ts ...............24 00
B rew ers G rains ...........28 00
M olasses F eed  ...........24 00
H am m ond D airy  F eed 24 oe 

O ats
M ichigan carlo ts  ...............56
t.ess th a n  carlo ts  .............58

Corn
C arlo ts ..........................  85
L ess th a n  carlo ts  ........  87

Hay
No. 1 tim o thy  carlo ts  10 00 
No. 1 tim othy  ton lo ts 11 00 

H ERBS
Sage ..................................  15
H ops .’................................  15
L aure l L eaves ............  lo
Senna L eaves ..............  2o

HORSE RADISH
P e r  doz...............................  90

JE L L Y
5 lb. pails, p e r  d o z .. .2 35 

15 lb. pails, per pail . .  55
30 lb. pails, p e r  pail . .  98

LICORICE
P u re  ...................................  30

50 lb. t i n s . . .  .advance fa 
20 lb. p a i ls . . .  .advance % 

S m oaed  M eats  
H am s, 12 lb. a v e ra g e . .  13 fa 
H am s, 14 lb. a v e ra g e ..13% 
H am s, 16 lb. a v e ra g e ..13% 
H am s, 18 lb. a v e ra g e ..13%
Skinned H am s ............ 14^
H am , dried  beef s e ts . . 20
C alifornia H am s ........ 9
Picnic Boiled H am s ..14
Boiled H am s ..........
Berlin H am , pressed 
Minced H am  ............

29
8

Bacon 
10 lb. pails. 
5 lb. p a ils ., 
8 lb p a ils .,

.22 

. 9
.............. 9
. .  12%@16 
.advance % 
.advance  1 
.advance 1

Sausages
Bologna ................................
L iver .............................[ 1
F ra n k fo r t ........................  9
P o rk  ..............................  0
Veal ............................... \  7
Tongue ..............................  7
H eadcheese ......................  7

Beef
E x tra  M ess ..................  9 75
Boneless .........................13 50
Hump, new ...................17 00

P ig ’s F eet
fa bbls..................................1 00
fa bbls., 40 lb s..1 80
fa bbls..................................3 80
1 bbl................................... 8 00

T ripe
K its, 15 lb s ........................ 70
fa bbls. 40 lb s................... 1 50
fa bbls., 80 lb s..3 00

C asings
Hogs, p e r  lb ...................  30
Beef, rounds, se t ..........  16
Beef m iddles, s e t ........  40
Sheep, p er bundle . . . .  ao 

Uncolored B u tterine
Solid d a iry  ...........10 (¡gil2
C ountry  Bolls . .10 fa ig.16 fa 

Canned M eats
Corned beef, 2 lb ............ 2 50
Corned beef, 1 lb ............ 1 50
R o ast beef, 2 lb ..............2 60
R oast beef, 1 lb ...............1 50
P o tted  ham , fas ..........  45
P o tted  ham , %s ..........  45
P o tted  ham , % s ..........  85
Deviled ham , f a s ..........  45
Deviled ham , % s ..........  35
P o tted  tongue, %s . . . .  45
P o tted  tongue, %s . . . .  85

RICE
F ancy  .......................7 @ 7%
Ja p a n  ...................... 5%@ 6%
B roken  ........ .

55 
48

. 10 
. . .  4fa 
. 10 
1 00
. 15 

. . .  4% 

. . .  4 
.10

S A L A D  
Columbia, 1 
Colum bia, 1

D R E S S IN G
¡ p in t ___2 25
p in t ......... 4 00

C alab ria  ............................  23 D urkee’s, large, 1 doz. 4 60
Sicily ....................................  14
R oot ...................................... H

M ATCHES 
C. D. C rittenden  Co. 

N oiseless T ip . . .4  50@4 75 
MOLASSES 

N ew  O rleans
F an cy  Open K e t t l e ____  40
Choice ...........................  35
F a ir  ......................................  20
Good .....................................  22

H alf barre ls  2c e x tra  
MINCE MEAT

P e r  case ..........................2 90
MUSTARD

fa lb., 6 lb. b o x ............. 18
OLIVES

Bulk, 1 gal. kegs 1 20® 1 40 
Bulk, 2 gal. kegs 1 10® 1 30 
Bulk, 5 gal. kegs 1 00@1 20
M anznilla, 3 oz................  75
Queen, p in ts  .................. 2 50
Queen, 19 oz...................4 50
Queen, 28 oz.................... 7 00
Stuffed, 5 oz. ..................... 90
Stuffed, 3 oz.................... 1 45
Stuffed, 10 oz.................. 2 40

P IP E S
Clay, No. 216 per box 1 25 
Clay, T. D., full count 60
Cob ...................................... 90

PIC K LE S 
Medium

B arrels, 1,200 c o u n t___8 50
H alf bbls., 600 c o u n t . . .4 75 

Sm all
H alf bbls., 1,200 count 5 70 

PLAYING CARDS
No. 90 S team boat ........... 85
No. 15, R ival, a sso rted  1 25 
No. 20 Rover, enam eled 1 50
No. 572, S p e c ia l ...............1 75
No. 98 Golf, sa tin  fin. 2 00
No. 808 Bicycle ...........2 00
No. 632 T o u rn ’t w h ist 2 25 

POTASH 
48 can s in case

B a b b itt’s  .v .......................4 00
B arreled P o rk

M ess .......................   18 00
C lear B ack ...................18 00
S hort C ut ..................  17 50
S hort C ut C lear .........17 50
Bean ............................  14 75
B risket, C lear .............15 25
JPigT ...................................18 00
C lear F am ily  .............14 75

D ry S a lt M eats
S. P . Belies ................. 10%
Bellies ..............................
E x tra  S h orts ................  9%

Lard
Com pound ..................  8%
P u re  in tie rces ........... 11 |
80 lb. tu b s . . .  .advance  % 
60 lb. t u b s . . . .ad vance  %

D urkee’s  sm all, 2 doz. 5 25 
Snider’s large, 1 doz. 2 35 
S nider’s  sm all, 2 doz. 1 35 

SALERA TU S 
P acked  60 lbs. in box. 

A rm  and  H am m er . . . . 3  10
D eland’s .............................3 00
D w ight’s  Cow ...............3 15
L. P ........................................3 00
W yandotte, 100 % s ..3  00

SAL SODA
G ranulated , bbls..............  85
G ranulated , 100 lbs. cs. 1 00
Lump, bbls.............. ’. . . . .  80
Lump, 145 lb. kegs . . . .  95

SALT
Common G rades

100 3 lb. sacks .........2 25
60 5 lb. sacks ......... 2 15
28 10% lb. sacks . . . . 2  00
56 lb. sack s ................  32
28 lb. sack s ................  17

W arsaw
56 lb. da iry  in drill bag s 40 
28 lb. da iry  in  d rill bags 20 

S olar Rock
56 lb. s a c k s ......................  24

Common
G ranulated , fine ............  80
Medium, fine ..................  85

SA LT FISH  
Cod

L arge  whole . . . .  @ 7
Sm all whole . . . .  ® 6%
S trip s or b ricks ..7%@10%
Pollock ....................  @ 5

H alibut
S trip s ..............................  13
C hunks ............................ 13

Holland H erring
Pollock ..............  @ 4
W hite  H p. bbls. 7 50@9 00 
W hite  Hp. %bls. 4 00®5 00 
W hite  Hoop m chs. @ 75
N orw egian ......................
Round, 100 lb s .......................3 75
Round, 40 lbs. '..................1 90
Scaled ...............................  13

T rou t
No. 1, 100 lb s ....................... 7 50
No. 1, 40 lb s......................... 3 25
No. 1, 10 lbs. ................  90
No. 1, 8 lb s .....................  75

Mackerel
Mess, 100 lb s........................15 00
Mess, 40 lb s............................ 6 20
Mess, 10 lb s...........................1 65
Mess, 8 tbs.............................1 35
No. 1, 100 lb s..................... 14 00
No. 1, 40 lb s......................... 5 80
No. 1, 10 lb s......................... 1 65
No. 1, 8 lb s........................... 1 35

W hitehall
No. 1, No. 2 F am  

lb s................... 9 75 3 50

10 lb s.....................l  12
8 lbs.....................  92

SEED S
A nise ..............................
C anary , S m yrna ........
C araw ay  ........................
C ardam om , M alabar
Celery .........................
H em p. R ussian  . . . .
Mixed B ird ..............
M ustard , w h ite  . . . .
Foppy ..............................  a
Rape ..................................  6

SHOE BLACKING 
H andy Box, la rg e  3 dz 2 50
H andy  Box, sm all ___1 25
B ixby’s Royal Po lish  85 
M ille rs  Crown P o lish .. 85
_ ilNUI-F
Scotch, in b la d d e r s .......... 37
M accaboy, in  j a r s .......... 35
F rench  R apple in  j a r s . . 43 

SOAP
J. S. K irk  & Co. 

A m erican  F am ily  . . . .  4 00 
D usky D iam ond,50 8oz.2 80 
D usky D ’nd, 100 6 oz. 3 80 
Ja p  Rose, 50 b a rs  . . . . 3  75
Savon Im peria l .......... 3 50
W hite  R ussian  ............3 50
Dome, oval b a rs  .......... 3 50
S atine t, oval ................ 2 15
Snow berry, 100 cakes 4 00 

P ro c to r  & G am ble Co.
L enox .............................. 3 25
Ivory, 6 oz........................ 4 00
ivory, 10 oz.................... .6 75
E ta r  ..................................   25

L au tz  B ros. & Co.
Acme, 70 b a rs  ................ 3 60
Acme, 30 bars  ............ 4 00
Acme, 2a b ars  ..............4 00
Acme, 100 cakes ........3 50
Big M aster, 70 b ars  ..2  90 
M arseilles, 100 cakes . .5  80 
M arseilles, 100 cakes 5c 4 00 
M arseilles, 100 ck toil. 4 00 
M arseilles, % bx to ile t 2 10 

A. B. W risley
Good C heer ....................4 00
Old C ountry  .................. 3 40

Soap Pow ders 
L au tz  Bros. & Co.

Snow Boy .......................4 00
Gold D ust, 24 large  . .4 5 0  
Gold D ust, 100-5c . . . . 4  00
K irkoline, 24 41b............3 80
Pejarline , .........................3 75
Soapine ............................ ..
B a b b itt’s 1776 ......... ..".’3 75
R oseine .............................3 50
A rm our’s  ........................3 70
W isdom  ........................... 3 ¿0

Soap Com pounds
Jo h n so n ’s F ine  ...........5 10
Jo h n so n ’s X X X  ...........4 25
N ine O’clock .................3 35
R ub-N o-M ore .................3 75

Scouring
E noch M organ’s Sons.

Sapolio, g ross lo ts ___ 9 00
Sapolio, half gro. lo ts 4 50 
bapolio, single b o xes . . 2 25
Sapolio, hand  ...............2 25
Scourine M anufac tu ring  Co 
Scourine, 50 cakes . . . .  1 80 
Scourine, 100 cakes . .3  50 
„  SODA
Boxes ....................................
Kegs, E ng lish  ........ . . .* . .444.

SPIC ES 
W hole Spices

Allspice ........ .. 12
Cassia, China in  m ats. 
C assia , C anton . . .  . 
C assia , B a tav ia , bund. 
Cassia, Saigon, broken. 
C assia , Saigon, in  rolls 
Cloves, A m boyna . .. . .*
Cloves, Z anzibar ........
M ace

9

.24

.32

.36

.24

P u re  CaneF a i r  .................................. ..
^ o d  ........................7 7 : 2 0

T E A
,, Ja p an
bundried , m edium
Sundried, choice .
Sundried, fancy
Regular, m edium
R egular, choice ...........-,3„
R egular, fan cy  .............36
B asket-flred , m edium  31 
B asket-fired , choice ..38 
B asket-fired , fancy  ..43
?££?  22@24Siftings .................... 9® 11
F an n in g s  ................ 12® 14

Gunpow der
M oyune, m edium  .........30
Moyune, choice .............32
M oyune, fancy  ...............40
Pingsuey, m edium  . . . .3 0
P m gsuey, choice ____ 30
Pingsuey, fancy  ..........40

, Young Hyson
Choice ..............  o a
F an cy  ................ *.....*.7.36
_  Oolong
Form osa, fancy ..........42
Amoy, m edium  ............25
Amoy, choice ................'32
„  English B reak fas t
M edium  ......................  20
Choice ............   30
F ancy .40

N utm egs. 75-80 ...........  35
N utm egs, 105-10 .........  26
N utm egs, 115-20 ........  20
Pepper, S ingapore, blk. 15 
Pepper, Singp. w h ite .. 25
Pepper, sh o t ..................  17

P u re  Ground in Bulk
Allspice ............................  i 6
Cassia, B a ta v ia  ............  28
Cassia, Saigon ..............  55
Cloves, Z anzibar ..........  24
Ginger, A frican  ............  15
G inger, Cochin ............  i s
G inger, Ja m a ica  ..........  25
Ma<ie ................................  65
M ustard  ............................ i s
Pepper, Singapore, blk.’ 17 
Pepper, Singp. w h ite .. 28
Pepper, C ayenne ..........  20
Sage ....................................  20

STARCH
Corn

K ingsford, 40 lbs. . .  7 fa
Muzzy, 20 l i b s ..........  5
Muzzy, 40 l ib s .......... 4«

Gloss
K ingsford

Silver Gloss, 40 lib s . 7«
Silver Gloss, 16 31bs. 6%
Silver Gloss, 12 61bs. 8 fa

M uzzy
48 lib  packages .............. 4 fa
16 alb. packages .............4%
12 61b. packages .............5%
50 lb. boxes .......................3«

SY RUPS
Corn

B arrels .................................. 33
Half b arre ls .........................34

_  . India
Ceylon, choice . . .  32
F an cy  ..........................  ” 42

TOBACCO
C adillac .................   54
Sw eet Lom a . . . .  "3 4
H iaw atha , 5tb. pa ite755
■ d e g ra m  ..............  <ni

P a y  C ar ..................’ 33
P ra irie  Rose . . .  7  7  7  49
P ro tec tio n  ..............  ' '  ’40
Sw eet B urley  . . . .  '44
Ti« er ........................... .*.*.*40
_  Plug
Red Cross ............

H ia w a th a .......... ................ 41
Kylo .......................  ,5
B a ttle  Ax . . . . . . . . 7 7 3 7
A m erican  E agle . m  
Sta n d a rd  N avy  7 7 7  37 
S pear H ead, 7 oz .. .  47
S pear H ead, 14% oz. 44
Nobby T w ist ................  55
Jo lly  T a r  ............ "  "2a
Old H o n e s ty ........  43

P ip e r Heids'ick . . . .  69
B oot Ja c k  ............  ***86
H oney Dip T w ist .7*7*40 
Black S tan d ard  . . .  40
C adillac ............  "” 411
F o r g e .................7 7 ........... 34-
N ickel T w ist . . .  ‘ 52

G reat N avy  .7 7 7 ! ! ! ! * «  
Sm okingSw eet C o r e ........ .. 34

F lat C a r ............   30..
W arpath  ........ . 7 7 7 7 .2 6
Baniboo, 16 oz. . 7 7 .’ 25
*■ A JL, 5 It)................... .27
{ . X L ,  16 oz. pails . I31
Honey Dew ........... 40
Gold Block ..........  ' "  ' 40
F lagm an ........... ........... 40
Chips ..............  .......... 00
Kiln D ried . . .  7  7  7 .7  21
D uke’s M ixture ........ 40
D uke’s  Cameo . . . .  '43
M yrtle N avy  ........7 .7 4 4
Yum Yum, 1% oz..........39
Yum, Yum, lib . pails 40
C ream  ................... 30
Corn Cake, 2% oz.7 .7 .26
Corn Cake, l ib ................22
Plow  Boy. l%  oz........39
Plow  Boy, 3% oz. . . . .3 9
Peerless, 3% oz.............. 35
P eerless 1% oz............,.38
A ir B rake  ........  ' 3«
C an t Hook ........  .......... 3S
C ountry  Club . .. ' .7 .*! 32-34
Forex-X X X X  ..............  | 0
Good Ind ian  ............  25
Self B inder. 16oz. 8oz*. *20-22
Sliver Foam  ................  24
Sw eet M arie .......... 7  r
R oyal Sm oke .........42
_  ^  T W IN E
C otton, 3 p ly .................20
C otton, 4 ply . .  20
Ju te , 2 p ly .......... .. 7  . ” i 4
H em p, 6 ply ................. ; 13
Flax, m edium  N  ...........24
Wool, 1 lb. bails . . . . ' .  8 

, VINEGAR
M alt W hite, W ine, 40 g r  9 
M alt W hite, W ine 80gr 12H 
P u re  Cider, B & B . . . . . 1 5  
P u re  Cider, R obinson 13% 
P u re  Cider, S ilver . 15
„  „ W ICKING
No. 0 per g ross ...........30
No. 1 p e r  g ross ...........40
No. 2 p e r  g ross .............50
No. 3 per g ross ___ 75

W OODENW ARE 
B askets

Bushels ............................ j  jo
Bushels, w ide band . .  .1  25
M arket .............................. 40
Splint, la rge  ............. 773 50
Splint, m edium  ...........3 00

1 0

Bradley B u tte r  Boxes 
2tb. size, 24 ii\ c a s e ..  72 
31b. size, 16 in c a s e . . 68
5tb. size, 12 in ca a e .. 63 

101b. size, 6 in c a s e ..  60 
ttu t te r  P la tes

No. 1 Oval, 250 in c ra te  35
No. 2 Oval, 250 in c ra te  40
No. 3 Oval, 250 in c ra te  45
No. 5 Oval, 250 in c ra te  60

C hurns
B arrel, 5 gal., e a c h ___2 40
B arrel, 10 gal., e a c h . .2 55 

C iotnes Pm*
Round head, 5 g ross bx 55 
Round head, c a r to n s ..  VO 
Egg C ra tes  and  F illers. 

H um pty  D um pty, 12 do*. 20
No. 1 com plete ..............  40
No. 2 com plete ............  28
Case No. 2 fillerslSsets 1 35 
Case, m edium s. 12 se ts  1 15 

F aucets
Cork, lined, 8 in ..........  70
Cork lined, 9 in ............  80
Cork lined, 10 In ............  90

Mop Sticks
tro ja n  sp rin g  ................  99
Eclipse p a te n t s p r in g . . 85
No. 1 com m on ..............  80

2 p a t. brush  holder 25 
i2Ib. co tton  mop heads 1 40
ideal No. 7 ......................  85

P alls
2-  hoop S tan d ard  .2 15
3- hoop S tan d ard  .2 35
2-w |re , Cable ................ 2 25
•l-wire. Cable ................ 2 45
Cedar, aii red, b rass  . .  1 25
P aper, E u rek a  ............2 25
p ,b r* . . . . 3  70

Toothpicks
H ardw ood ........  2 50
Softw ood .............. .'.'.*.*.*2 75
B anquet ...........................1 50
1<leal ..................................1 50
... T rap s
Mouse, wood, 2 h o le s .. 22
Mouse, wood, 4 h o le s .. 45
Mouse, wood, 6 h o le s .. 70
Mouse, tin , 5 holes . . .  ¿5
Rett, wood .............   80
ta t, sp rin g  -----7 7 7 7  75

I . Tubs
20-m . S tandard , No. 1 8 75 
18-in. S tandard , No. 2 7 75 
16-in. S tandard , No. 3 6 75
20-in. Cable No. 1 .........9 25
18-in. Cable, No. 2 . . .8  25
16-in. Cable, No. 3 ___ 7 25
Ho- 1 F ib re  ...................10 25
Ho- 2 F ib re  ..................  9 25
J\o. s F ib re  .....................8 25

W ashboards
Bronze Globe ........ 2 50

Double A cm e ............-.2 75
Single Acm e ..................2 25
Double P eerless ........... 4 26
Single P eerless .............3 60
N o rth ern  Queen .........3 50
Double D uplex ............ 3 00
Good Ldick .....................2 75
U niversal ........................ 3 35

W indow C leaners 
{2  1 65

1 1

Palto

fallow

.. ® 20 
25® 50 

. .lviy/ 30
® 5 
® 4

...@ 17
.@13

Old Wood 
Lam bs . . .
Shearlings
No. 1
N o. 2 . . . . . . . 7 7

. w ool
U nwashed, med.
U nwashed, fine

CON FECTIO NS 
*»*»«* C anay P ails■standard ...............  a

s ta n d a rd  H  H  ................ 1
S tan d ard  T w ist ........ .. 8%
Jumbo, 32 lb . . .  Cases
E x tra  H  H  ............ 7 7 l o
Boston Cream  . . . . . . .  1»
B ig stick . 80 lb. case.’ .*

Mixed Candy
G rocers ........ ......... ...
Com petition . 7 7 7
Special .................. 7

Conserve ........
R oyal ..............7 7 ' " '
Ribbon ..................7 7 " l o 7
Broken ................   •«/
Cut Loaf
L eader . . ___
K in d erg arten

8%
7
7%
8%8
8%

9
Bon Ton C ream  ..........10^*
F'rench Cream  
S ta r

14 
16 in. • • 1 85 

..2  30

.1 25 

.2 25 
75

100
50 lbs.

™nS Yf 3Z’ !n cs’ 2 0®! Splint,’ sm all 7 7  . 7 7 7 2  75101b. cans fa dz. in cs. 1 95 W illow, Clothes, la rge  8 25
_ „  °R>- cans 2 dz. in cs. 2 05 W illow  Clothps m /m  7 ok

.5 25 1 90 2%lb. cans 2 dz. in  cs. 2 00 Willow! Clothes’, sm all 6 25

Wood Bowls
13 in. B u tte r  ..........
15 in. B u tte r  ..........
17 in. B u tte r  ................ ..
19 in. B u tte r  ................5 ¿0
A ssorted, 13-15-17 ___2 30
A ssorted, 15-17-19 ___3 25

W R A PPIN G  PA PER
Common s tra w  ............  lfa
F ib re  M anila, w h ite .. 2fa 
F ib re M anila, c o lo re d ..4
No. 1 M anila ...................4
Cream  M anila .............. .’3
B u tch e r’s M anila .........2 fa
W ax B u tte r, sh o rt c’n t  13 
W ax B u tte r, full count 20
W ax B u tte r, rolls ___1»

YEAST CAKE
M agic, 3 doz.................... 1 15
Sunlight, 3 doz...............1 00
Sunlight, 1% doz........... 50
Y east Foam , 3 doz___1 15
Y east C ream , 3 doz. . .1  00 
Y east Foam , 1 % d o z ... 58 

FR E SH  r lb H  
__ P e r  lb
W hitefish, Jum bo  ___ 20
W hitefish, No. 1 .........12%
T ro u t .................................12
H alib u t ..........................  10
H errin g  .............................  7
Bluefish ...................... . i s
Live L obster .................25
Boiled L obster ...............25
Cod ..................................  10
H addock ..........................  8
P ick ere l ... 1.......................13
P ike  ........ .................... 7  8
P erch  ................................... 9
Smoked, W hite  . . . . . . . . 12%
Chinook Salm on ......... 16
M ackerel ........................  16
F in n an  H addie ............
Roe Shad  ......................
Shad Roe, each ..........
Speckled B ass .............. 9

H ID ES AND P E L T S  
Hide*

G reen No. 1 ..................  8%
G reen No. 2 ..................  7%
C ured No. 1 ...................10
Cured No. 2 .................  9
C alfskin, green, No. 1 12 
Calfskin, green, No. 2 10% 
C alfskin, cured, No. 1 13 
Calfskin, cured, No. 2 11%

¿lan d  M ade C ream  . * 17 
F rem io  C ream  m ixed *14 
P a r is  Cream  Bon Bons 11 

Fancy—in Pali«
Gypsy H e a r ts  ..........  14
Coco Bon Bong . , .  7  * * 13
Fudge S quares ........ 7 i*
P e a n u t S quares .......... 10
■Sugared P e a n u ts  . . . .  i t
Salted  P e a n u ts  .......... " i t
S ta rlig h t K isses . . . . . . . 1 1
b an  B ias Goodies i t  
Bozenges, p la in  . . .  ’. 7 . U  
Lozenges, p rin ted  . . . . 1 2
Cham pion C hocolate ..12  
E clipse C hocolates . ¡a 
E u rek a  Chocolates . . 7 i S  
Q u in te tte  Chocolates ..1 6  
C ham pion Gum D rops 10
Moss D rops ............  10
Lemon Sours . . . .  * * * ’ ig
Im peria ls .................. ’l l
l ta l. C ream  O pera 7  7 12 
n u i. C ream  Bon B ons *13 
Golden W affles . . . . . . . . i s
Red Rose Gum D rops 1#
A uto Bubbles ................ u

,Fancy—!n 5tb. Boxes 
d id  Fash ioned  M olas- 

es K isses, 101b. bx 1 30
O range Je llies ..............50
Lem on Sours ................60
Hid Fashioned H ore-

liound drops .................60
P epperm in t D rops . . . .  60 
Cham pion Choc. D rops 70 
IT T?’ £ hoc- H rops 1 lo H* M. Choc. L t. and

D ark  No. 12 ..........1 10
B itte r  Sw eets, a s ’td  1 25 
B rillian t Gum s, Crys. 60 
A. A. L icorice D ro p s ..90
Lozenges, plain  .............60
Lozenges, p rin ted  . . . .6 5
Im peria ls ....................  60
M ottoes .........................765
Cream  B a r .........   .7 60
G. M. P e a n u t B a r . .7 6 0  
H and  Made C r’m s 80@90
C ream  W afers .............65
S trin g  Rock ...................60
VV in terg reen  B erries ..60 
Old T im e A ssorted  ..2  75 
B u ste r B row n Good. 3 50 
U p-to -date  A ss’tm ’t  3 75 
Ten S trik e  No. 1 . . .6  50
Ten S trike  No. 2 ___6 00
Ten S trike, Sum m er a s ­

so rtm en t ..................6 75
Scientific A ss’t  . . . .1 8  00 

Pop Corn
C racker Ja c k  ............3 25
C heckers, 5c pkg. cs 3 50 
Pop Corn B alls 200s 1 35
A zulik it 100s .............. 3 00
Oh M y 100s ................3 50

Cough Drops 
P u tn am  M enthol . . . . 1  00
S m ith  B ros................... 1 25

NUTS—W hole 
Alm onds, T a rrag o n a  . .  17
Alm onds, A viea . ..........
A lm onds, C alifornia sft.

shell ...................
B razils ......................12® 13
™ ber ts  ......................... @1»
Cal. No. 1 ..............
W alnu ts , so ft shell @18 
W alnuts, M arbot . .  @14
Table nu ts, fancy  13@16
Pecans, Med............. @10
Pecans, ex. la rge  @12 
Pecans, Jum bos . .  @13
H ickory  N u ts  p e r  bu.

Ohio new  ................
Cocoanuts ....................
C hestnu ts, N ew  York

S ta te , p e r  bu ............
Shelled

Spanish  P ean u ts  . .  7® 7%
P ecan  H alves ___ @45
W aln u t H alves ...32@ 35
F ilb ert M eats ........  @27
A licante A lm onds @42 
Jo rd an  A lm onds . .  @47 

P ean u ts
F an cy  H. P. Suns 6%@ 7%

R oasted  ..........8 @ 8%
Choice, H. P . Ju m - 

bo ...........................  @ 8%
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Special Price Current
A X LE GREASE

Mica, t in  boxes . .75 9 00 
P a rag o n  ................  55 6 00

BAKING PO W D ER

Royal
10c size 90 

% lb. cans 1 35

M utton
C arcass ................
L am bs ..................
Sp ring  L am bs . .

@ 9 
@ 12%  
@14

Veal
C arcass ..................7%@10

C LO TH ES LIN ES 
S isal

60ft. 3 th read , e x t r a . .  1 00
72ft. 3 th read , e x t r a . .1 40
90ft. 3 th read , e x t r a . .  1 70
60ft. 6 th read , e x t r a . . l  29
72ft. 6 th read , e x t r a . .

Ju te
60ft.   ...............................  75

■72ft........................................  90
90ft..........................................1 05
120ft....................................... 1 50

„ C otton V ictor6oz. cans 1 90 50ft. ..............  \  j(,
60ft.........................' .......V.'.'l 35
70ft..................J . . , ............... 1 60%lb. can s 2 50 

%tt>. cans 3 75 
l ib . can s 4 80 
31b. can s 13 00 
51b. cans 21 50

BLUING

C. P. Bluing
Doz.

Sm all size, 1 doz. b o x . .40 
L arge  size, 1 doz. b o x . .75 

CIGARS

Johnson  C igar Co.’s B rand

S. C. W ., 1,000 lo ts ___ 31
El P o rta n a  .........................33
E vening  P re ss  ...................32
E xem plar .............................32

W orden G rocer Co. b ran d  
Ben H u r

P erfec tion  .............................35
P erfec tion  E x tra s  ...........35
L ondres .................................35
L ondres G rand .................35
S tan d ard  ...............................35
P u ritan o s  .............................35
P an a te llas , F in as  .............35
P an a te llas , Bock .............35
Jockey Club .......................35

COCOANUT
B a k er’s  B razil Shredded

C otton W indsor
50ft........................   1 30
60ft..........................................1 44
Í70ft......................................... J  80
80ft.......................................... 2 00

40ft.
60ft.
60ft.

C otton B raided
. 95 
.1 35 
.1 65

G alvanized W ire 
No. 20, each  100ft. long 1 90 
No. 19. each 100ft. long 2 10

C O FFE E
Roasted

D w inell-W righ t Co.’s B ’ds.

SA FES

Full line of fire an d  b u rg ­
la r  proof sa fes k ep t in 
stock  by th e  T radesm an  
Com pany. T h irty -five  sizes 
and  sty les on h an d  a t  all 
tim es—tw ice a s  m any  sa fes 
a s  a re  ca rr ie d  by  an y  o th e r  
house in th e  S ta te . If  you 
a re  unable to  v is it G rand 
R apids and  in spect th e  
line personally , w rite  fo r 
quotations.

SOAP
B eaver Soap Co.’s  B rands

100 cakes, la rge  s iz e . .6 50
50 cakes, la rge  s iz e . .3 25

100 cakes, sm all size. .3 85
50 cakes, sm all s i z e . . l  95
T rad esm an ’s Co.’s B rand

W hite  H ouse, l i b ....................
W hite H ouse, 21b..................
Excelsior, M & J , l ib ..........
E xcelsior, M & J , 21t>..........
T ip Top, M & J , l i b ..........
Royal J a v a  ..........................
Royal J a v a  and  M o c h a .. . .  
J a v a  and  M ocha B le n d . . . .
B oston C om bination ..........

D istribu ted  by  Ju dson  
G rocer Co., G rand  R ap ids, 
Lee, Cady & S m art, D e­
tro it; Sym ons Bros. & Co., 
Sag inaw ; Brow n, D avis & 
W arn er, Jack so n ; Gods- 
m ark . D urand  & Co., B a t­
tle  C reek; F ielbach  Co., 
Toledo.
P eerless E v ap 'd  C ream  4 00

TA CK LE

70 %Ib. pkg. p e r  case 2 60 
35 %Ib. pkg. per case 2 60 
38 141b. pkg. per case 2 60 
18 %lb. pkg. p e r  case 2 60

FR E SH  MEATS 
Beef

C arcass ................  8 @11
H in d q u arte rs  .. .1 0  @13
Loins .....................11 @16
R ounds ................  8 @ 9%
C hucks .................  6 @ 7%
P la te s  ..................  @ 5%
L ivers ..................  @ 6

P ork
Loins ....................  @13
D ressed  ................  @ 8
Boston B u tts  . . .  @11
Shoulders ___. . .  @ 9
L eaf L ard  ..........  @10%
T rim m ings ..........  @ 7%

FISH IN G
% to  1 in .............................. 6

% to  2 in ............................... 7
% to  2 in ................................9
% to  2 in ............................. 11

2 in ........................................... 15
3 in ........................................... 20

C otton Lines
1, 10 fee t ......................  b
2, 15 fee t ...........   7
3, 15 fee t .................... 9
4, 15 fee t .......................10
5, 15 fee t .................... 11
6, 15 fee t ...................... 12
7, 15 f e e t ....................... 15
8, 15 fee t .................... 18
9, 15 fee t .......................20

Black H aw k, one box 2 50 
B lack H aw k, five bxs 2 40 
B lack H aw k, ten  bxs 2 25 

TA B LE SAUCES
H alford , la rge  ..............3 75
H alford , sm all ..............2 25

No.
No.
No.
No.
No.
No.
No.
No.
No.

Linen L ines
Sm all .....................................20
M edium ................................26
L arge  .................................... 34

Poles
Bamboo, 14 ft., per doz. 55 
Bamboo, 16 ft., p e r  doz. 60 
Bamboo, 18 ft., p e r  doz. 80

G E LA TIN E
Cox's, 1 doz. L a rg e  . .1  80 
Cox’s, 1 doz. Sm all . .1  00 
K nox’s Sparkling , doz. 1 25 
K nox’s  S parkling , gr. 14 00
N elson’s ...........................1 50
K nox’s A cidu’d. d o z . | . . l  25
O xford ..............................  76
P lym ou th  R ock .............1 25

Use

Tradesman

Coupon

Books

Made by

Tradtsman Company

We’ve Got the 

Best Paying Customers 

In Michigan

When Dun or Bradstreet calls us up 

and asks us how Mr. “ So-and-So” pays 

his bills we don’t have to look his acconnt 
up to find out.

We know without looking because we 

haven’t a customer who doesn’t pay good.

So all we have to tell Dun or Brad- 

street is, “ He pays promptly.”

And it’s true.

If it wasn’t he wouldn’t be our cus­
tomer.

We consider our list of customers a 

“ roll of honor” and to be one of them is 

to be one of 2,000 of the best grocers and 

retail dealers in Michigan.

The standard is high. They all pay 

promptly, buy intelligently and conduct 
their business honorably.

And it’s a good thing for a dealer to 

be on this list. Doing a large business 

we get many inquiries on dealers from 

the Agencies and to be able to report that 

“ he pays promptly” does him a lot of 
good.

We’re glad we can do it.

Valley City Milling Company
G rand R apids, M ich igan
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B U S IN E S S -W A N T S  D E P A R T M E N T
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each 

subsequent continuous insertion. No charge less than 25 cents, (.ash must accompany ail orders.

B U SIN ESS CHA NCE8.

F or S a ie -T h e  retail part of a  well estab­
lished t aim ers’ supply business. S tock on hand 
all good and the business is alive and in good 
shape and it  stands well with m anufacturers 
and jobbers; also with the customers to whom 
we sell, and we draw trade for a distance of 25 
mdes and it is established on a cash basis. A 
little  push, b e tte r  and larger stock, would in­
crease business to large proportions. Located 
in one of the best county sea t towns in south­
ern Michigan with railroads and interurbans in 
all directions. About $7,000 to buy it. Best of 
reason for selling. Full information to  in ter­
ested  party. Address No. 981 care Michigan 
Tradesman. 981

B argain—H orseshoeing and  rep a ir  shop 
residence, barn , hennery , w agon-house, 
etc., nearly  new ; 1 ac re  land, fru it, bee 
ap ia ry ; only shop in sm all tow n, 50 m iles 
from  Chicago; good business; ow ner go ­
ing W est; $2,500, w orth  $3,000. A ddress 
H. Peet, W oodstock. 111.____________ 9gp

L eading St. P au l wholesale g rocery  
house (inco rpora ted ), supplying p ro sp er­
ous farm  trade , will sell lim ited  in te re s t 
to  m eet rap id  expansion. E stab lished  30 
years, never m issed a  dividend. M an­
agem en t safe  and  conservative. A n ex­
ceptional proposition, ac tive  or silen t, 
will be m ade r ig h t party . A ddress L. 
M. P aschall, 682 In g leh a rt St., St. Paul, 
Minn. 979

B est opening in th e  s ta te  fo r g en ts’ 
fu rn ish in g  stock, only one sto re  in tow n 
1,500 selling g en ts’ fu rn ish ings. In v esti-  
ga te . Box 90. Oxford, Mich. 978

F o r Sale—E n tire  corpora te  stock  or 
contro lling  in te re s t in D etro it factory , 
hav ing  es tab lished  business. I t  m ay  a p ­
peal to you.. W e ask  you to  a c t a t  once 
if p repared  to invest from  ten  to tw en ty  
thousand  in som eth ing  th a t  can be m ade 
to pay big. All it needs is m ore cash  
to  go a f te r  th e  trad e . Goods sold in 
every s ta te  and  abroad. A good chance 
fo r a h u stle r  to  build up a  business 
la rg er  th a n  it  now is. B est of reasons 
and  a chance  to  inv estig a te  fully. T he 
T radesm an  know s us. W rite  No. 977, 
in th e ir  care. 977

F o r Sale—Or tra d e  fo r stock  of goods, 
seven passenger 40 H . P., n early  new 
to u rin g  car. Cost $5.000. W ill sacrifice 
on account of death . A ddress Car, care  
T radesm an. 976

A ny live tow n w an tin g  a  new spaper, 
an y  live new spaper w an tin g  to  sell out 
o r any  publisher desiring  to  lease or se ­
cu re  serv ices of a  new spaper m aker, a d ­
d ress Al. H . W eber, Cheboygan, Mich. 
_____________________________________ 975

In  o rder to se ttle  an  e s ta te , w e offer 
for sale, a ll or a  m a jo rity  of th e  stock  in 
a  live going prosperous new  b and  sa w ­
mill com pany. 25 y ears supply of th e  
fo res t hardw ood stum page to  d raw  from . 
A ddress T he K en tucky  Saw  Mill Co., 
H ays, Ky. 974

C. W . W hittem ore  Co., m erchandise 
auctioneers; 25 y ears  experience. The 
auctioneer you w an t is th e  one who 
com bines th e  h ighest g rade  auc tio n eer­
ing  ta le n t w ith  a  thorough  com prehen­
sion of th e  m ercan tile  business an d  an  
expert know ledge of goods. H undreds 
of sa tisfied  clien ts fo r whom  we have 
conducted sa les c red it u s w ith  these 
qualifications. Send fo r free  book, “ The 
R igh t W ay to  Close O ut a  S tock a n a  
R ealize 100 C ents.’’ A ddress C. W . 
W hittem ore  Co., G alesburg, 111. 973

Will sell o r trad e , a  good h a lf sec­
tion N orth  D ako ta  land  fo r stock  of 
general m erchandise or hardw are . L and 
lies abou t fou r m iles from  county  se a t 
tow n, h as abou t one hundred  fifteen 
acres crop and  p rac tica lly  all can  be 
cu ltivated . A ddress Box 101, E nderlin ,
N. D.________________________________ 972

F o r Sale—An u p -to -d a te  stock  of g ro ­
ceries in a  hustlin g  N o rth ern  M ichigan 
tow n of abo u t 10,000. S tock and  fix tures 
invoice abou t $3,000. G oing W est, r e a ­
son fo r selling. A ddress H , care  T rad es­
m an. 971

F o r Sale—Clean shoe business and  fix­
tu res in busy C entral M ichigan tow n of 
5,000 population. Good facto ries, good 
farm in g  country . B arg a in  if ta k e n  soon, 
ill health , cause  of selling. A ddress 
shoes, care  M ichigan T radesm an . 967

F o r Sale—A clean live stock  of d rugs 
in D allas, T exas. S uburban  location. In ­
voices $3,000. Sales $23 per day. Sm all 
expense. A m oneym aker. R eason, o ther 
business. A ddress Dr. Chas. T. W elke, 
D allas, T exas. 966

W anted—A young H olland  reg istered  
p h a rm ac is t w ith  som e cap ita l to  join 
p a rty  in doing business in sm all tow n. 
E nqu ire  of H aze ltine  & P e rk in s  D rug  
Co., G rand  R apids, Mich. 965

F o r Sale—A stock  of g enera l m er­
chandise in a  good tow n. B usiness h as 
been estab lished  tw en ty  y ears and  h as 
been very successful. W ill sell o r re n t 
store. A ddress R, care  M ichigan T rad es­
m an. 964

F o r Sale—F ine stock h ard w are  an d  im ­
plem ents, w ith good es tab lished  tra d e  in 
th e  b est tow n in  S outhern  M ichigan. 
R ent cheap. A ddress No. 963, care  M ich­
igan T radesm an . 963

F o r Sale—A double s to re  building in 
good repair. Also a  clean stock  of h a rd ­
w are w hich  is located  in  sam e building. 
If you w an t a  g row ing business in  a  
good fa rm in g  locality , w ith  no com pe­
titio n  and  w here people have money, 
w rite  C. M. Comer, Tw elve Mile, Cass 
Co., Ind. 962

H otel for sale, 60 room house, complete. 
Apply to  Thos. E. Sharp, Lake View House, 
Elk Rapids. Mich. 961

F o r Sale—U p-to -d a te  job p rin tin g  o f­
fice a t  a  bargain . Good business. A d­
d ress Lock Box 204, Petoskey, Mich.

959
F o r Sale—B a zaa r stock, chiefly crock ­

ery, s ta tio n e ry  an d  notions, in  busiest 
tow n of 600 in  S outhern  M ichigan. R e a ­
son fo r selling, ill health . A ddress No. 
958, ca re  T radesm an . 958

F o r Sale—20 H . P . Olds to u rin g  car, 
like new, $700; 12 H . P . A uto buggy, 
$400; one 3 H . P., $175. G rea t bargain . 
F. W . F ish er, Sedalia, Mo. 949

F o r Sale—D ry goods stock  in fine 
condition. B est location in tow n of 2,500 
in C entral M ichigan, doing a  paying 
business. : W ill lease s to re  fo r a  te rm  of 
years. Size 22x100 feet. S tock will in ­
ven tory  abou t $7,000. R easons fo r se ll­
ing, m y home is in  a n o th e r  tow n. Ow­
ing  to  old age and  poor h ealth  I am  no t 
in shape to  a tte n d  to  business of any  
kind. A ddress A. H . O lm stead, S t. Louis, 
Mich. 955

l o r  Sale or E xchange—F o r m erch an ­
dise, No. 3 Gem City acety lene p lan t 
com plete. Good a s  new. Suitable fo r 
store , residence, hall. W ill Lam b, C on­
sta n tin e , Mich. 954

In  one course, will teach  young m en 
original leg itim ate  business, n e ttin g  me 
$8 to  $15 daily. No cap ita l required. 
L ucra tiv e  only in  tow ns an d  cities. M ust 
no t be en tered  in m y city. No agency, 
canvassing  or schem e. D escrip tion  for 
stam p . A. D. Bell & Co., 34 Jackson  
Place, Indianapolis. Ind. 914

F o r Sale—O r tra d e  fo r autom obile, 30- 
foot lig h t d ra f t  gasoline launch, 8 H . P., 
speed 10 m iles, canopy top, sto rm  c u r­
ta in s, se a ts  25. G. W . A rnold’s  Son, 
Ionia, M ich. 912

Go out of business by our system. Satisfied 
custom ers in several sta tes. Experienced in 
all the different lines. F ree  booklet tells 
tne story. Breckenridge Auction Co., Edin­
burg, 111. 929

W an ted —Stock hardw are, up  to  $12,000, 
w here ow ner will consider good im proved 
240 acres in N o rth w este rn  Iow a. P rice  
$75 acre. A ddress No. 939, care  T rad es­
m a n ^  939

F o r Sale—T hree-fifth s in te re s t in d ry  
goods s to re  th a t  did $44.000 business la s t 
year. (Incorpora ted). $10,000 cash  tak es 
it. O’L eary  & Bow ser, B em idji, Minn.

936

1903 Olds runabou t. New engine, tw o
new  tires, f irs t-c lass  condition. P rice
$150. A ddress L. W. R ichard , G rand
Ledge, Mich. 948

F o r Sale—O r will exchange fo r u n in ­
cum bered fa rm  or p roductive G rand 
R apids p roperty , a  $6,000 clean  general 
stock  doing a  good s tr ic tly  cash  busi­
ness in g row ing tow n of abo u t n ine  h u n ­
dred  population. A ddress C ash B usiness, 
ca re  M ichigan T radesm an. 947

A good location fo r b a z a a r  o r dry  
goods s to re  can  be secured  in th e  best 
m an u fac tu rin g  c ity  in  N o rth e rn  M ichigan 
of 6,000 in h ab itan ts , an d  grow ing rapidly. 
A ddress No. 957, ca re  M ichigan T rdes- 
m an. 957

F o r R ent—T he best s to re  p ro p erty  in 
tow n 1,000 people, corner m ain  s tre e t in 
town. Splendid fa rm in g  coun try  s u r ­
rounding. A ddress No. 953, care  M ichi­
g an  T radesm an . 953

F o r Sale—Stock groceries, fine location. 
Doing good business. Ill h ea lth  cause 
fo r selling. A ddress 121 O ak Ridge, 
Goshen, Ind. 952

C ash buyer and  jobber. All k inds of 
m erchandise. B a n k ru p t stocks, etc. No 
stock too large o r too sm all. H aro ld  
Goldstrom , B ay  City, Mich. 951

F o r Sale—Sm all stock  general m er­
chandise, doing good business in ra il­
road tow n 1,500 population  C entral M ich­
igan. Cheap ren t, fine location. A ddress 
No. 969, care  T radesm an. 969

F o r sale o r exchange for farm , clean 
stock  general m erchandise. Good ra il­
road tow n, good location. A ddress 970, 
care  T radesm an. 970

F o r Sale—T he b es t pay ing  m ea t b u si­
ness in th e  re so r t region of N o rth ern  
M ichigan. E stab lished  15 y ears. W ill 
sell building if desired. R eason fo r se ll­
ing, ill health . A ddress H irsch m an ’s 
M arket, Petoskey, Mich. 968

G . B . JO H N S  &  CO.
Merchandise, Real Estate, Jewelry 

AUCTIONEERS
GRAND LEDGE, MICH. 

References: C. A. Smith. Grand Ledge, Mich ; 
Joseph Barlow, Mulliken, Mich.; Geo. J . Nagler, 
F reeport, Mich.; N. S. Smith, Middleton, Mich ; 
F. H. Ballinger, Shepherd, Mich.; Cassius Alex- 
ander. Grand Ledge. Mich,_______________ ■

W ill tra d e  m ail order business, stock  
and  tools, fo r sm all fa rm  on lake  in  In ­
d ian a  o r M ichigan, free  of incum brance. 
Give descrip tion . J .  M. E lder, In d ian ap ­
olis, Ind. 945

Is  your com m unity  grow ing—im prov­
ing? You believe in progress. A rouse 
your tow n. O.ur lec tu res do it. W e can 
fu rn ish  E d w ard  A m h erst O tt fo r a  few  
n igh ts. A ct quick. M unicipal Service 
League, 239 L ake St., Chicago, HI.

946
E xchange—Choice South  D ako ta  lands 

fo r m erchandise. A ddress No. 923, care  
M ichigan T radesm an. 923

$ 2 5  C A S H  PA ID
to  anyone giving me information about a shoe 
sto re  or shoe stock th a t can be bought cheap 
fo r cash. Will invest from $1,000 to $5,000.

P. L PE Y REISEN & CO.
12 and 14 S ta te  S t. Chicago.

You w an t an  experienced d ep artm en t 
s to re  w indow trim m er, card  w rite r and  
ad. m an  com bined. I  can  qualify  an d  
accep t position Sept. 1. Age 26, u n m ar­
ried, previous experience one year g en ­
eral m erchandise, one y ea r  g e n ts ’ fu r ­
n ish ings, 4% y ears  m an ag er coui„xy de­
p a rtm e n t sto re . G raduate  Bond In s ti­
tu te . ' 1% y ears  in  ch arg e  of w indows, 
signs an d  ad v ertis in g  w ith  large  d e p a r t­
m en t s to re  in S outhw est, b u t now  on v a ­
cation  in M ichigan. A ddress No. 935, 
care  T radesm an . 935

F o r Sale—1,500 M ft. hardw ood tim ­
ber. M ostly m aple, 5 m iles from  G. R. 
& I. R. R. in M issaukee Co. A ddress No. 
872, care  T radesm an. 872

F o r Sale—40 A. land covered w ith  
hardw ood tim ber, m ostly  m aple, in M is­
saukee Co. % m ile from  G. R. & I. R. R. 
A ddress No. 871, c a re T radesm an. 871

F o r Sale—One good lum ber, la th  and  
shingle mill com plete. A ddress No. 870, 
care  T radesm an. 870

V irgin ia  F a rm s—Send fo r free  list- 
special bargains. Po llard  & Bagley, R ich ­
m ond, Va. 869

F o r Sale—F u rn itu re  and  ch ina  bu si­
ness, th e  only fu rn itu re  business in busy  
tow n of 5,000 in h ab itan ts . Good fa c to r­
ies, good fa rm in g  country . Good re a ­
sons for selirfg. A ddress P . O. Box 86, 
Greenville, Mich. 853

F o r Sale— W ell-estab lished  bakery  in 
th riv in g  W estern  M ichigan tow n. T rade  
large an d  profits good. R eason fo r sell­
ing, ow ner h as o th e r  business. Jo h n  
W atkins, 815 P ro sp ec t St., L ansing , Mich.
______________________________________ 834

F o r Sale—G eneral sto re , located  11 
m iles N. W. C harlo tte  an d  7 m iles S. E. 
Sunfield. S tock will inven to ry  abou t 
$3,500. H alf in te re s t in s to re  building 
$425. K. B osw orth  & Son, Sunfield, 
Mich. 832

F o r Sale—One 200 book M cCaskey a c ­
count reg ister, cheap. A ddress No. 548, 
care  M ichigan T radesm an._____  548

F or Sale—Stock of groceries, boots, 
shoes, rubber goods, notions and  garden  
seeds. Located in th e  best f ru it  belt in 
M ichigan. Invoicing $3,600. If  ta k e n  be­
fore A pril 1st, will sell a t  ra re  bargain . 
M ust sell on account of o th er business. 
Geo. T ucker. Fennville. Mich. 538

C ash for your business or real esta te . 
No m a tte r  w here located. If you w an t 
to buy or sell add ress F ra n k  P. Cleve­
land, 1261 A dam s E xpress Bldg., Chi­
cago. ill 961

H E L P  W A N TED .

SITU A TIO N S W A N TED .
R eta il position w anted , by a  firs t-c lass  

shoe salesm n, 14 y ea rs’ experience. B est 
references a s  to ability . S ta te  sa lary . 
A ddress H. F. Lueking, 7303 M yrtle Ave., 
S t. Louis, Mo. 950

F o r Sale—A  new  stock  of clothing, 
fu rn ish ings an d  Shoes, invoicing $10,000. 
Can be reduced if desired. L ocated  In 
a  fine m an u fac tu rin g  tow n of 5,000. F a c ­
to ries ru n n in g  all th ro u g h  h a rd  tim es. 
A pply a t  once. B est of reasons for se ll­
ing. A ddress No. 934, ca re  T radesm an. 
_______ 934

F o r Sale—Tw elve hundred  acres h a rd ­
wood an d  hem lock lands. P rinc ip a ls  
only. A ddress H u lb ert Bros., 601 A dam s 
Bldg., S au lt Ste. M arie, Mich. 943

F o r Sale—Good grocery  business In 
best location  a t  B a ttle  Creek, Mich. 
M aking m oney. W ill invoice betw een 
$2,500 an d  $3,000. O w ners have o ther 
business. C annot a tte n d  to  both. D avis 
& H opkins, B a ttle  Creek, Mich. 940

F o r Sale—D rug  stock, N o rth e rn  Illi­
nois. Only one com petitor. Inven to ries 
abo u t $5,000. A ddress No. 938, care  
T radesm an . 938

F o r  Sale — Few  absolute ly  perfect 
Sm ith  P re m ie r typew riters , $23 each. 
T ria l allowed. R eceiver Box 105, W a te r­
ford, N . Y. 886

F o r Sale—1,600 acres of land  covered 
w ith  green  tim b er in M issaukee Co., 
Mich. L and  is level and  fertile . A d­
d ress No. 768, ca re  M ichigan T radesm an.

768
F o r Sale—D rug  sto re  in S outhern  

M ichigan, tow n 1,500. Invoices $3,000. 
A ddress No. 703, care  T radesm an. 703

F o r R ent—S tore room s in  new  N o r­
ton  Building, Bedford. Ind. Single or 
double. W ell ad ap ted  to  d ry  goods, c a r ­
p e ts  o r d ep a rtm en t sto re . Good location; 
liberal te rm s. A ddress C. S. N orton , 
Bedford, Ind. 897

W anted—Position  by experienced h a rd ­
w are  m an  who u n d erstan d s general 
m erchandise, a s  m anager, buyer o r clerk. 
B est of references. S teady em ploym ent 
only will be considered. Tow n or city  
w ith  good schools p referred . A ddress 
Lock Box 8, B ear L ake, Mich. 913

W an t Ads. continued on n ex t page.

Simple 

Account File
Simplest and 
Most Economical 
Method of Keeping 
Petit Accounts

File and 1,000 printed blank
bill heads.................. $2 75

File and 1,000 specially
printed bill heads.........  3 00

Printed blank bill heads,
per thousand... . ........... 1 25

Specially printed bill heads,
per thousand.................  1 5o

Tradesman Company,

■  Oraad Rapids. ^
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POWERFUL PERSONALITIES.

T he student of history finds in all 
the record o f the past few  situations 
so interesting as that presented by 
the. actual world-politics o f the day. 
In the great game of modern diplo­
macy the personal equation— the in­
fluence of powerful personalities—  
still counts for a vast deal, and 
it is less decisive than • it was in 
form er centuries the decline is due 
to the introduction o f new forces 
racial, linguistic, commercial— and the 
advance of the dem ocratic idea in un 
expected quarters. O n ly  thirty" year 
ago the mutual relations of nearly 
all the countries o f Europe seemed 
to be determined by the far-reaching 
over-reaching and M achiavellian pol 
icy of Bismarck. T hey had their em 
perors, their kings, their parliaments 
but the foreign policy of each an 
every one of them was, in effect, pre 
scribed by the German Chancellor 
He had in one way and another grad 
ually brought about a state of thing 
which rendered it alm ost impossibli 
for any two powers to combim 
against the German empire. The con 
dition o f affairs in Central Asia and 
in E gypt forced England into an at 
titude o f  constant opposition both to 
Russia and to France. Germ any's al 
lies, Austria and Italy, were depend 
ent upon her for safety. The triple 
alliance was offensive to Russia, but 
she did not dare to oppose it open 
ly  lest in a struggle with the pow 
ers which composed it she m ight 
have England on her back. Again 
France was constrained to keep the 
peace because she understood that an 
attack upon Germany at that time 
would be equivalent to a surrender of 
Egypt to England— som ething that at 
that* time seemed altogether intoler­
able to the French people. The 
whole situation was exceedingly com­
plicated, but Bism arck had the game 
well in hand, when he suddenly found 
himself compelled to retire from of­
fice. The young ruler who took his 
place in the personal direction of the 
German Foreign Office has shown 
himself a man of great force and 
versatility, but he lacked Bism arck’s 
immense experience, his fam iliar ac­
quaintance with nearly every prom­
inent public man in Europe; above 
all, he lacked the old Chancellor’s 
finesse and secretiveness. But the 
German Em peror is a man o f very 
comprehensive views, and he began 
at once to figure as the rival, or 
would-be rival, of England and Rus­
sia and France in the Far East, and 
a little later on in the Near East, Bis­
marck had been content to encour­
age the other powers in the pursuit 
of a colonial policy as the readiest 
means of keeping them in a chronic 
condition of armed neutrality with 
reference *to each other. He found 
his account in the division of their 
strength and in the diversion of their 
interest from Europe. But while he 
had had the art to conceal his art, 
the German Em peror was ostenta­
tious and vainglorious. He gave the 
world to understand that the G er­
man A rm y was always ready. Rus­
sia, Great Britain, even A ustria-H un­
gary and all Latin Europe were 
kept in a state of constant uneasi­
ness. The consequence was that they 
were drawn togeth er— d rive n 'in to  a

coalition to keep the peace. N othing 
but the four great personal acts of 
the K aiser’s foreign policy— the 
v/hole process connected with the 
seizure of K iao Chau," the bid for sea 
power, the pursuit of ascendency in 
the Near East and Middle East, and 
the intervention in M orocco— could 
have created a real and increasing 
solidarity between English, French 
and Russian interests.

Emperors and kings still have their 
uses, even although- this is a demo­
cratic age. A t the juncture in ques­
tion, and at this very moment, no 
other tw o men could replace the 
Austrian Em peror and the English 
King. T hey each have a wonderful 
degree of personal influence with 
their own people and with the sov­
ereigns of other nations. T h ey  have 
not been generally regarded as men 
of genius, and neither has set him­
self up as an arbiter in all questions 
of art and polite letters. T hey are 
very quiet and unostentatious, stand­
ing now and then in the limelight 
only by the necessity of their posi­
tion. But they are very sensible men, 
they understand the whole situation, 
and the world believes that they are 
men o f good will. Then they have 
infinite tact, and they never say too 
much. T ogether they are too strong 
for the German Emperor. Germany 
s. isolated in Europe. She is very 
strong, but she is not strong enough 
to conquer a world in arms.

beverages. T h e tavern lost at least 
a share o f  its previous good char­
acter and took on another by no 
means as attractive. In the old days 
going over to the tavern was like 
going over to the club, but now go ­
ing over to the village inn is too oft­
en an indication of a depraved ap­
petite. But just as the old dam and 
water wheel which gave way to the 
steam boiler and engine are coming 
back to their own and are now rec­
ognized as exceedingly valuable prop­
erties, so this country is about to see 
the return of thè tavern. The build­
ing of good roads and the general 
introduction of automobiles is re­
sponsible for them. About as good 
a business proposition as anybody 
can have is to conduct anywhere from 
ten to twenty miles aw ay from a city 
a first-class tavern where a fine meal 
can be had, well cooked and neatly 
served, and where passengers if they 
wish can stay over night in bright, 
clean, airy rooms with plenty o f  win­
dows to let in the fresh air. People 
now are touring the country by au 
•tomobile as  they did formeirly by 
horse drawn vehicles and they must 
stop over tfiight at the tavern along 
the way and those that are most fav 
orably located and best conducted 
will get the bulk of the business and 
they will make money and as well 
afford a great deal o f comfort and 
pleasure to very many people.

RETURN OF TH E TAVERN. 
From  the good old days chronicled 

“Tales of a W ayside Inn,” for 
many, many years to follow, the inn 
or the tavern, as it was sometimes 
called, was the center of interest and 
activity in every village and hamlet. 
The hotel is a city affair. It can hold 
at least a hundred guests and gener­
ally several times that number. The 
tavern is a village affair, but all the 
more hospitable on that account, be­
cause somehow immensity and hospi­
tality do not go handily together. It 

the cosy  little place that is most 
homelike, and if the landlady is a 
good cook and does her own work 

ou are assured of correspondingly 
better meals. In the colonial days 
and the earlier years of the Repub- 
ic the inn or the tavern figured 

prominently in local history as it has 
in local literature ever since. A lon g 
the post routes the stages stopped at 
the taverns. People traveling by their 

wn conveyance put up over night 
and these institutions were an essen­
tial feature, with com paratively short 
distances between them. T heir com­
forts and conveniences for man and 
beast and the good cheer and the 
rest they afforded made them greatly 
appreciated and it is no wonder that 
¡o m any interesting stories have been 

oven about them.

This is a progressive country and 
great changes are going on all the 

me. The railroads diverted and in- 
eed monopolized the passenger trav- 

and it came to pass that the inn 
or the tavern gave w ay to the hotel 
and the hotel flourishes only in a 
place of some size. M any of the old 
taverns, while they claim the name of 
hotel, degenerated into plain and o r­
dinary saloons, whose principal busi­
ness was the selling of intoxicating

CONDITION OF RAILROADS
The N ew Y o rk  Railroad A ge Ga 

zette prints' some figures on the un­
used or surplus freight cars that give 
an idea of the degree o f recovery by 
the railroads from the worst condi­
tion in which they w ere plunged by 
the late commercial and financial 
panic.

For instance, on April 29 the num­
ber of surplus cars reported was 413,- 
605; on July 8 it was 303,560, a de­
crease of 110,045. But in order to as­
certain the total number o f' idle cars 
those in the shops must be taken in­
to account as well as those out of 
service and standing on side tracks. 
On April 29, when the surplusage re­
ported was the largest, the number of 
cars in the shops w as approximately 
197,000; on July 8 the number had in­
creased to approxim ately 232,000. T he' 
sum of the surplus cars and of the 
cars in the shops on April 29 was 609,- 
605; the sum of the surplus cars and 
the shop cars on July 8 was 535,560 
and the difference between these 
sums, 74.045, represents the increase 

; in the number of cars in actual serv­
ice between these dates. The total 
number o f  idle cars on July 8 was 

I the smallest since April 1, when the 
surplus and shop oars aggregated 
475,000.

I A ccording to the authority quoted 
there has been a steady increase since 
the first week in February in the 
number o f cars in the shops. A  de­
crease or increase in the number of 
cars in service does not necessarily 
indicate a proportionate change in the 
volume or profitableness o f the traf­
fic m oving; for there always are ac­
com panying fluctuations in empty car 
mileage, in the average lading of 
loaded cars and in the relative 
amounts of high grade and lo w  grade 
traffic handled. M aking allowance,

however, for all factors of the prob­
lem, there can be no question, con­
cludes the Gazette, that the freight 
traffic and earnings of the railroads 
of the country have for some weeks 
been showing a gradual, although not 
by any means a great, improvement. 
The large increases in the number of 
cars that are undergoing repairs show 
that the roads are anticipating still 
further and substantial increases in 
their business within the next ifew 
months. W hether their anticipations 
will be more or less than realized will 
depend prim arily upon the results of 
the harvest, and also, although to a 
less degree, upon the trend and issue 
of the political campaign.

The harvests, as a rule, all give 
promise of fairly large if not unusual 
yields, and prices are going to be re­
munerative, if not up to the highest 
mark. That the crops w ill make busi­
ness for the railroads is certain, but 
whether the railroads will rise to the 
situation remains to be seen. The 
railroads, or at least m any of them, 
are badly run down, not only in the 
matter of equipment, but also o f dis­
cipline, not to speak of trackw ays. 
The numbers of serious accidents de­
structive both of life and property 
are very large, showing defects eith­
er in the material condition o f the 
roads or in the care and strictness of 
their management, or in both.

A  strenuous reform is required in 
the conduct and condition of the 
great transportation lines, but there 
is no immediate promise of it.

The United States G eological Sur­
vey announces that the supply of tin 
in this country is shrinking rapidly, 
and there is danger that it may be 
exhausted. The total output in A m er­
ica for 1907 was only sixty-tw o tons. 
Sixteen companies have been organ­
ized for the purpose of gettin g refuse 
tin utensils, and it is reported that in 
the past year they have recovered a 
supply valued at $914,404. A n im­
mense quantity of tin is used in put­
ting up canned vegetables, fruits, 
meat, etc., and it has been a serious 
question in many families what to do 
with the empty cans. Housekeepers 
will be glad to learn that they have 
sufficient value to induce some one 
to come and take them away.

A Pennsylvania genius has devised 
a m ystic alphabet which he is en­
deavoring to sell to the Government. 
It is intended for secret correspon­
dence and the argument is advanced 
that one official could communicate 
with another without danger of a 
eakage of information. N o one but 

the receiver could read the message. 
The chief defect in the scheme 
seems to be that even he would prob­
ably be unable to do so.

It is no trouble finding short cuts 
to no end o f trouble.

BU SIN ESS CHANCES.
H ere You A re—If you a re  looking for 

an  u p -to -d a te  grocery  business, you will 
5 " d. n o , bet.t ®f- S tock invoices $1,500. 
Cash sa les $50 daily. B usy tow n. Good 
fa rm in g  d istric t. B est reasons fo r sell- 
ing. A ddress H , ca re  T radesm an . 982 

^ °o d  L ocation—$104,000 bonus fund 
^ i l ed oftt l i ' r ln g  i" ore fac to ries ; 40 here, w ith  20,000 people. I hav e  fo r  lease.

located, new, m odern sto re  room 
and  basem ent, 30x100; good opening for 
hardw are , im plem ents, or d ry  goods. A d­
d ress W . S. C hurchill, Coffeyville, K an.
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1
'No O ther  

Refrigerator"
is as satisfactory in every 
way as my McCray. It 
cuts down my ice bill. Its 

handsome finish and 
workmanship attracts at­
tention in my store. It 
keep s ev e ry th in g  in 
fresh, pure condition, 

without dampness or taint 
of any kind.

McCray
G rocer's R efrigerators
are built right, and have the be$t Circulating system of 
cooling. A  small amount of ice does a large amount of 
cooling: That is, you get the full value of the ice used. 
This results in a great saving which actually pays for the 
refrigerator itself.

McCray Refrigerators a r e  
built from the proper mate­
rials. which will not rust, cor­
rode. or become unsanitary. 
They are built in all sizes to 
accommodate any amount or 
kind of provisions, or are built 
to order as desired.

McCray Refrigerators are 
guaranteed to satisfy you and 
an investment in one will be 
profitable. Send your name 
and address on a postal to­
day, and ask for catalog No.
65 for grocers, and No. 58 for 
meat markets, shows the full 
line and helps you make a 
selection.
McCray Refrigerator 
Co., 55M Mill Street, 
Kendallville, lad.

For

Hot W ater
or

Steam Heat
Last as long as the house or 

building.

P A Y  FO R  T H E M SE LV E S 
by -fuel economy.

Give perfect home-heating com­
fort during zero weather.

Prevent colds and sickness, and guarantee cleanliness.

IN S T A L L  N O W . H E A TIN G  M A T E R IA L  A D V A N C E S W ITH  
TH E  SE A SO N .

*  We have 250 satisfied users in the city of Grand Rapids, as well as 
hundreds elsewhere, who consider that comfort and not first cost is by far 
the more important.

Wherever the saving of fuel means much you will find a R A PID  
H E A T E R . Send for free information.

RAPID HEATER COMPANY
Louis and Campau Street* Grand Rapids, Mich.

Wrap Up the Penny
It is poor business to give away a part of your profits to each customer if they do not know you 

are doing so.
If you give 52 cents worth of coffee for 5° cents without your customer knowing it you lose two 

cents and receivfe no benefit from your generosity. Remember it is your loss.
Better sell 50 cents worth for 48 cents, or put the two pennies in the package where they will be 

seen and thus
ADVERTISE YOUR BUSINESS

The best and sa fest way to secure trade and hold it is to use such methods as will promote 
absolute confidence. Impress upon your customers the fact that you are trying to be fa ir and square 
with them. The su rest way to show this is to use

DAYTON MONEYWEIGHT SCALES
There is nothing on the market today which will bring as large and as sure returns on the money 

invested as our la test im proved sca les.
Eighteen years of experience and development places us in a position to equip the merchant with 

scales which produce the desired results in the quickest and su rest way. Let us prove it.
It is no credit to be the la s t  to investigate^ therefore send in the attached coupon or your name 

and address by return mail.

Money weight Scale Co., D a te ...................................................
58 S ta te  S t., Chicago.

N ext tim e one of your men is around this way. I  would he glad to 
have your No. 140 Scale explained to  me.

This does n o t p lace me under obligation to  purchase.
Nam e ................. ....... ............................................ .. ...................... .

S tre e t aud N o ................ .......................... . T o w n . . . . . . . . ............... .

Business.................-............................ S ta te ........................ ....................

239 Moneyweteht Scale Co.
PA V TO w !«»»«. . »

58 State S t , Chicago



THE
HIGH-WATER MARK

in Low=water Times
That’s the record of

SHREDDED WHEAT
to August, 1908.

While other cereal concerns have cut down advertising 
and show a decreased business, Shredded Wheat is ad­
vertising more extensively than ever and shows an in­
crease in sales of many thousand cases over the sales 
for corresponding months of 1907.

The reason? You know it if you know Shredded/ 
Wheat. No other cereal food can match it for strength­
giving, body-building material, for economy, or for wide 
culinary uses.

No other grocer makes a larger profit on Shredded 
Wheat than YO U  do —  no “deals,” no premiums, 
no “sugar,” no bribes. The same old policy— A Square 
Deal for a Square Dealer.

The Shredded Wheat Company, Niagara Falls, N. Y.

Judson Grocer Company
Direct Importers

Grand Rapids, Michigan

Accounts 
Acknowledged 

Inspected 
And Accepted 

As Correct

A L L  ACCOUNTS carried by the McCASKEY REGISTER SYSTEM 
are ACKNOW LEDGED ACCOUNTS.

Ledger Accounts contain an element of uncertainty, as they are not ac­
cepted as correct until statement is rendered and comparisons made with 
invoices, which causes delays and oftentimes disputes and slow collections.

With the McCASKEY TO TAL FORW ARDING REGISTER SYS­
TEM your customers get a COMPLETE BILL and STATEMENT 
COMBINED with every purchase, the ACCEPTANCE of which is an 
ACKNOW LEDGM ENT of its CORRECTNESS.

The McCASKEY handles all accounts with BUT ONE. WRITING. It 
insures accuracy. It pleases your customers. It keeps accounts down to 
a reasonable amount. And as a collector IT SIM PLY PULLS IN 
THE CASH.

Don’t have a shadow of doubt. Don't give your customers a chance to 
dispute your accounts. Keep them in the RIGHT W AY, the McCASKEY 
W AY. Ask us for information. It’s FREE.

THE McCASKEY REGISTER CO.
27 Rush S t., A lliance, Ohio

Mfrs. of the Famous Multiplex, Duplicate and Triplicate Pads; 
also the different styles of Single Carbon Pads. 

Agencies in all Principal Cities.

There’s
ON^ONE

wITTte
HOUSE
COFFEE

-and its proprietors, the big Boston 
and Chicago coffee-roasting firm, 
Dwinell-Wright Co., are very jealous 
in protecting its name and very 
zealous in preserving its integrity.


