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That Window Display
Problem

Let Us Solve It For You
We have solved it for hundreds of grocers and are ready to help you 

make your window an effective salesman at no cost to you save a few 
minutes’ time of one of your clerks.

Here’s Our Liberal Offer:
We have on our staff an expert window trimmer— a man who knows 

window salesmanship, who devotes his entire time to the devising and in
stalling of windows that sell goods.

He has planned a very simple but effective window (the other day a 
grocer wrote us that it had doubled his sales on K. T. C. F.) that your 
junior clerk can install in 20 minutes without worry or trouble on your part. 
We will send you absolutely tree, transportation prepaid>sll the necessary 
material and full instructions, if you will agree to install it promptly and 
leave it up, say two weeks.

May we do it?
A simple request on your business stationery is all we ask.

Address all correspondence to the house

TOASTED CORN FLAKE COMPANY
B A T T L E  CREEK, MICHIGAN



Apply Offices of F. Raniville Co., Pearl S t .

Floor Space For Rent
For Manufacturing Purposes 

In the New

Raniville Power Buildings

When you can secure our modern buildings with all up-to-date 
facilities, at low rates, you can’t afford to build your own blocks 
or rent cheap property. After you have seen our buildings and 
heating and power plant you will find we offer a good proposition.

We can furnish large and small rooms, office and storage 
space.

Every Cake
S & S X  I  of FLEISCH M AN N ’S

| 3 k u S w m u | I  YELLOW label yeast you sell not

I  only increases your profits, but also 
yeast. ■  .

**+****&■ ' B  gives complete satisfaction to your

patrons.

The Fleischmann Co.,
of Michigan

Detroit Office, 111 W. Larned S t., Grand Rapids Office, 29 Crescent Av.

On account of the Pure Food Law 

there is a greater demand than 

ever for jt jfk jt ji

Pure
Cider Vinegar

We guarantee our vinegar to be 

absolutely pure, made from apples 

and free from all artificial color

ing. Our vinegar meets the re

quirements of the Pure Food Laws 

of every State in the Union, j» j i

The W illiams Bros. Co.
Manufacturers

Picklers and Preservers Detroit, Mich.
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GRAND RAPIDS 
FIRE INSURANCE AGENCY

THE McBAIN AGENCY
Grand Rapids, M ich. The Leading Agency

Gunmercial Credit Go., Ltd.
Credit Advices and Collections

Mic h ig a n  Office s  
Murray Building, Grand Rapids

M ajestic Building. D etroit

ELLIOT O. GROSVENOR
Late S ta te  Pood Com m issioner

Advisory Counsel to manufacturers and 
jobbers whose interests are affected by 
the Food Laws of any state. Corre
spondence invited.
2321 flajestic Building, Detroit, nich.

T P  A p r  YOUR DELAYED  
I Im U L  FR EIG H T Easily 

and Quickly. We can tell you 
bow. BARLOW BROS.,

Grand Rapids, Mich

Kent State Bank
Grand Rapids

Has the largest Capital and De
posits of any State or Savings 
Bank in Western Michigan.

Pays 3 'A per cent, on Savings 
Certificates of Deposit.

Checking accounts of City and 
Country Merchants solicited.

You can make deposits with us 
easily by mail.

FIRE^AND

B U R G LA R

PROOF

SAFES
Grand Rapids 

Safe Co.

Tradesman Building

SP E C IA L  FE A T U R E S.

2. W indow  T rim m ing .
R ep resen ta tiv e  R etaile rs .

3. D eath  of O. F . Jack so n .
4. N ews F rom  th e  B usiness W orld.
5. G rocery and  Produce M arkets.
6. T he  Bean B usiness.
8. E d ito ria l.

10. New Y ork M arket.
11. Green H ouses.
12. W om an’s W orld.
14. B u tte r, E ggs and  P rovisions.
16. Dry Goods, F ancy  Goods and  N o

tions.
20. W ea lthy  H eigh ts.
22. Review  of th e  Shoe M arket.
24. T he  C om m ercial T rav e le r.
26. D rugs and  D ru g g is ts’ Sundries.
27. D rug P rice  C u rren t.
28. G rocery  P rice  C u rren t.
30. Special P rice  C u rren t.

AUTOS AND GOOD ROADS.
The relation of automobiles to the 

roads is a matter of no small impor
tance in these days, and it is bound 
to grow more and more important 
year after year. The good roads move
ment has gained such headway in 
this State and is in all respects so 
popular that before long there will be 
plenty of fine highways running in all 
directions. The automobiles wear 
the mout much more than horse- 
drawn vehicles. Now there is no use 
in finding fault with any of the 
whiz wagons. Like the good 
roads they are growing in popularity 
and number. Pretty much all the 
old ones are still puffing along and 
new ones are bought every week dur
ing the season. The gasoline car
riages have just as good) a right on 
the roads as the horse-drawn equi
pages that only a few years ago had 
a monopoly of the highways. It is 
doubtful if the farmers themselves 
would want the automobiles driven 
from the roads. They give animation 
to the scene as well as cover it with 
dust and they make near neighbors 
of those living at a distance. The 
new vehicle has arguments in its fav
or and anyhow it is here to stay and 
must be reckoned with accordingly.

The danger and the damage inci
dent to automobiling are wholly de
pendent upon the speed with which 
the machine is urged. It is those 
that whiz alo'ng at a rapid rate that 
whirl off the top dressing of good 
roads and lay bare the stone founda
tions. The larger width of wheel 
distributes the weight over a greater 
surface and so has less tendency to 
leave ruts, but the larger wheel when 
rapidly revolving also makes more 
dust, and on an improved) highway 
dust is only another word for top 
dressing.

It seems hardly credible that it is 
less than sixty years since the dis
covery of kerosene oil in this coun
try, but such is the fact. It was on 
August 28, 1849, that the bit in the 
original Drake oil well, near Titus
ville, Pa., pierced the oil sand), and 
it was demonstrated that oil in pay
ing quantities could be taken from 
the earth. That event has worked

wonders in the world of science, in
dustry and commerce, and will never 
be forgotten by the people of the lo
cality. The Titusville Herald says 
the local chapter of the Daughters of 
the American Revolution, are prepar
ing a personal appeal to the people 
of Titusville and of oildom generally 
for funds with which to erect a suit
able memorial which will be unveiled 
August 28, 1909. A discovery of the 
magnitude of that of Colonel Drake 
needs something more than a pass
ing notice in the newspapers, and the 
response to the appeal of the Daugh
ters should be prompt and generous.

When the Pennsylvania Railroad 
Company found about a year ago 
that it was liable to have a large 
amount of idle cars on hand for some 
time a large number were shunted off 
the track on the ground. It cost 
something to get them off the rails 
and more to put them back, but it 
was generally supposed that it was 
necessary on account of a lack of 
room on the sidings. It now appears 
that this was a mistake. A report from 
Pittsburg says: “It has come out 
that the real reason that the differ
ent railroads entering Pittsburg 
some months ago lifted thousands of 
idle cars off the rails and placed them 
on the rights of way was not be
cause of there being no room on the 
sidings, but because it had been found 
that a road need not pay taxes on a 
car not on the rails.”

While sawing a walnut log into 
boards in the Montgomery Lumber 
Co.’s mill at Crawfordsville, Ind., a 
few days ago, the big band saw, 30 
feet long, was ruined by coming in 
contact with a plowshare which had 
been completely imbedded in the log. 
The saw struck the plowshare square
ly, snapping all the teeth from the 
saw even with the blade. It is a 
mystery how the plowshare became 
imbedded in the log unless, years ago, 
some farmer stuck the point of the 
share into the tree, since which time 
the tree has grown so much larger 
that gradually the plowshare was 
hidden. The plowshare was triangu
lar in shape, with outside dimensions 
of six inches between the angles.

Wisconsin farmers are gradually 
abandoning the culture of tobacco 
and increasing their acreage of sugar 
beets. It is estimated that the tobacco 
crop this year will reach 38,000,000 
pounds, grown on 35,000 acres. Next 
year not more than 30,000 acres of 
tobacco will be planted. Tobacco 
growing requires some skilled labor, 
which is scarce and comes high. In 
the cultivation of sugar beets poorer 
labor can be employed, and at present 
it is the most profitable crop the W is
consin farmer can put on the mar
ket.

Tainted Money Is Harmless.
Tainted money from the viewpoint 

of Warren W. Hilddtch, of Yale Uni
versity, means money with bacteria. 
He used the most soiled money he 
could obain from railroad, trolley 
and theater ticket offices, banks, drug 
stores and individuals. Some bills 
were more worn than others, soft, 
cracked and soiled, with frayed edges. 
The numbers of bacteria present in 
the bills longed from. 14,000 to 586.- 
000, with an average for twenty-one 
bills of 142,000. There seemed to be 
no connection between the amount 
of dirt and the number of bacteria 
present. The cleanest bill he used 
had next to the highest count, 405,- 
000. The bill that looked most soil
ed had but 38,000. When a bill has 
been in circulation for a short time 
and has become cracked and its pe
culiar glaze worn off, the bacteria 
easily cling without the presence of 
dirt and grease. He inoculated 
guinea pigs, but none of them gave 
any indication of even temporary ill
ness. Mr. Hilditch does not believe 
that soiled money is dangerous as a 
transmitter of disease. He thinks 
that money constitutes an unimpor
tant factor in the transmission of dis
ease. But he does not regard his ex
periments as conclusive. In order 
to obtain any conclusive evidence on 
this point it would he necessary to 
make a careful study of hundreds or 
even a thousand bills from hospitals 
and private sick rooms, drug stores 
and various other sources. A bank 
teller said: “If one stops to think, 
money can’t be a common means of 
transmission, for if it were there 
wouldn’t be so many of us alive to
day; the escape from sure dea:h of 
those whose duty calls for the con
stant handling of money is certain
ly not merely due to chance.”

Apples for Sleeplessness.
The apple is such a common fruit 

that very few persons are familiar 
with its remarkably efficacious me
dicinal properties. Everybody ought 
to know that the very best thing they 
can do is to eat apples just before re
tiring at night. Persons uninitiated 
in the mysteries of the fruit are lia
ble to throw up their hands in ¡hor
ror at the visions of dyspepsia which 
such a suggestion may summon up, 
but no harm can come even to a 
delicate system by the eating of ripe 
and juicy apples before going to bed. 
The apple is excellent brain food, be
cause it has more phosphoric acid in 
easily digested shape than any other 
fruits. It excites the action of the 
liver, promotes sound and healthy 
sleep, and thoroughly disinfects the 
mouth. This is not all: the apple 
prevents indigestion and throat dis
ease.

Our neighbors are not lifted up by 
looking up their records.
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Lady Dummy Made Hit in Clothing 
Window.

A window trimmer the other day 
told me that he often received in
spiration for a window from trivial 
sources.

For instance, he picked up a recent 
and popular clothing periodical— he 
is employed by a men’s furnishing 
goods establishment— and made an 
exact reproduction of the front cov
er for his next window.

The cover was done in colors and 
just struck his fancy. There were 
bright bits of green, blue and red in 
it— enough to give a cheerful aspect.

The scene depicted was a corner of 
a summer resort hotel piazza with 
four young people standing or sit
ting in nonchalant attitudes.

One of these was a typical “sum
mer girl,” clad in a beautifully tail
ored costume of light Copenhagen 
blue wool goods, with a hint of 
mauve somewhere in the weave. The 
daintily-gloved fingertips of her left 
hand— she was one of those stand
ing—were thrust into one of the cute 
little pockets of her natty jacket, 
while in her right hand, jauntily 
swinging over her shoulder, was a 
smart red parasol with two bands of 
darker red for a border. The girl’s 
droopy mauve hat was covered in 
front with white wings tipped with 
blue, held in place by a small knot of 
blue velvet the same shade as her 
gown. Her hair was all fluffy around 
her face and pulled out especially 
wide at the sides in the present pre
vailing fashion.

As befits the beauty of the summer 
resort this one had attracted a bunch 
of good-looking young men— college 
students— although one of these was 
decidedly derelict in paying her the 
homage her due. The latter was 
trigged out in all the bravery of 
proper paraphernalia for a ride 
’cross country. A crop of the latest 
style rested on the flat arm of the 
willow chair in \yhich the equestrian 
was comfortably seated, reading 
“The Man’s Book” at lazy ease.
'  A second college student leaned 
carelessly against the piazza railing. 
He had on a lounging suit of dark 
hunter’s green, a wide turnover white 
collar, buff and white striped shirt and 
very narrow red four-in-hand, with a 
tiny gold stickpin

Another athletic young exponent 
of swelldom— omnipresent pipe in 
hand— leaned against the porch pil
lar. From head to toe he carried 
out the blue and white idea: white 
felt hat turned down behind and up 
in front, with blue and white folded 
band, white collar and white shirt, 
with narrowest four-in-hand of blue 
and the merest suspicion of a stickpin, 
blue wool coat, white duck trousers I

with a lovely fresh crease and turned 
up at the bottom in the most ap
proved mode, blue hosiery just a 
shade lighter in tone than his short 
coat, and white canvas low shoes with 
wide flat canvas bows.

A handsome Scotch collie was 
making himself friendly with the 
party, his face turned expectantly to
ward the red-vested horseman in the 
willow chair as if ready to bound off 
with his master at an instant’s no
tice.

To complete this charmingly natur
al-looking window the background 
was a painted canvas done in vivid 
oils. A blue sky with fleecy clouds 
hung over a white-capped lake. On 
the crest of a wave bobbed a skim
ming dish, with two fellows in bath
ing suits managing the tippy craft, 
ready to sit on the top edge or take 
a ducking up to their necks— or 
more. Along the hard sandy beach 
bowled a big red divil of an auto, 
with nobody in it but the chauffeur. 
A wide-porched, low-roofed, pillared- 
piazzaed, dormer-windowed boat club 
house directly back of the hotel gave 
the finishing touch to what must have 
been an altogether very attractive 
window.

This windowman was a fellow of 
initiative. Few of his kind would 
have had the gumption— or been will
ing to go to the bother— to get up 
a window like this. He borrowed the 
girl dummy of an accommodating 
trimmer, a chum of his employed in 
a neighboring dry goods establish
ment. She certainly made a hit in 
her unnatural— her adopted— environ
ment.

Business Changes in the Buckeye 
State.

Utica— Jos. Lewison is about to en
gage in the clothing business.

Canal Dover—E. J. Vickers has 
sold his grocery stock to W. A. Roe.

Eaton— A. H. Weir has embarked 
in the meat business.

East Youngstown —  The East 
Youngstown Drug Co. has been in
corporated with a capital of $2,000.

Martins Ferry—Ralph E. Rider, 
grocer, has made an assignment.

Glouster— A grocery store will be 
opened by A. A. Gessall.

A Sign.
“I didn’t know your mother was 

dangerously ill,” said the observant 
neighbor.

“Why, she isn’t,” replied the dainty 
daughter. “What made you think 
that?”

“I saw you washing the dashes this 
morning.”

And is it any wonder that they nev
er speak as they pass by?

REPRESENTATIVE RETAILERS.

J. L. Norris, the Veteran Casnovia 
Merchant.

It is fortunate to be born with so
cial position and to inherit the ad
vantages which wealth may give, but 
it is rather the character of the man—  
what he has done in the way of up
building— that counts with those who 
are given to weighing with an un
biased mind the qualities of an indi
vidual. To every person, no matter 
at what level of the commercial world 
he may have entered, who has creat
ed to a point where he can be con
sidered successful must be given the 
genuine approbation which his acts 
have merited.

A man must, partially at least, be 
judged by his associations in either 
the business or the social fabric. 
Should his connections industrially 
be those of the best and command 
the respect of competing houses in

the same line of trade it must be 
accepted that there is something of 
worth in the individual or he would 
not be in the position occupied. Of 
necessity value must play a promi
nent part in the gaining and holding 
of a station of responsibility and 
trust, for such are not given to the 
incapable or untrustworthy. And as 
for social recognition it is an indis
putable fact that to enter the folds 
of the better and creditable strata of 
society requires that the applicant 
have the attributes of birth and cul
ture.

In no other section of the country 
is more demanded of a man in the 
matter of industry and integrity than 
in Michigan. Brains count here for 
their truest value, because it is a 
battle of giants to conduct business 
where competition is so strong as to 
place the inefficient in the back
ground. Only those who have the 
mental equipment can stay at the 
fore, and the less fortunate fall back 
into the ranks of the masses who 
aspire yet fail.

James L. Norris was born at Cli
max, Kalamazoo county, Feb. 16, 
1861. When he was 9 years old the 
family removed to Eaton Rapids, 
where they remained three years. In 
1873 they removed to Casnovia, 
where the family has resided ever 
since and where they have been iden
tified with mercantile business and 
grain trade continuously for the past

thirty-two years. Mr. Norris was ed
ucated in the public schools of Cas
novia, Newaygo and Big Rapids, aft
er which he spent several months in 
Swensburg’s Commercial College, in 
Grand Rapids, in 1881, when he re
turned to Casnovia and entered into 
co-partnership with his father under 
the style of A. Norris & Son. The 
business consisted of a general store, 
an elevator and a drug store, the lat
ter of which was managed by the 
junior member of the firm. This co
partnership relation continued until 
1898, when James purchased his fa
ther’s interest. Four years later he 
disposed of the mercantile business, 
retaining the elevator and grain trade, 
which he still continues. Two years 
ago he admitted his son, Leon C., to 
partnership in the business, which is 
now conducted under the style of J. 
L. Norris & Son.

Mr. Norris was married June 3, 
1884, to Miss Effie Squier, of Cas
novia. They have two children, Leon 
C., aged 23, who is identified with his 
father in business, and Harry, aged 
16, who is still attending school.

Mr. Norris is a Mason, being a 
member of Lisbon Lodge, also an 
Odd Fellow, belonging to Casnovia 
Lodge, No. 349.

Mr. Norris attributes his success to 
patience and hard work, but those 
who know him best will probably 
agree with the Tradesman that care
ful training, long experience and na
tive shrewdness have also been dom
inating factors in his career. Mr. 
Norris is characterized by his friends 
as having an even temperament and 
is the same pleasant gentleman to 
all who come in contact with him. He 
is easy to approach and ready to ac
commodate, even in the midst of ex
acting burdens devolving upon him in 
connection with the numerous duties. 
In no trying situation does he lose 
his balance, but calmly and efficiently 
meets any and every emergency. Such 
has uniformly been his just treat
ment of his customers that all have 
a kindly regard for him; and although 
his decisions and actions are always 
in accord with strict business poli
cies, he has offended none so seri
ously as to make an enemy of any 
one. Equability of temper and a sys
tematic way of doing business are 
his strong points. He is absolutely 
reliable and truthful in his dealings 
and knows when to talk and when to 
remain silent— rare qualities indeed—  
and has proved himself to be an able 
and safe administrator of affairs.

The man who has grit in his make
up will not throw it in his neighbor’s 
face.

W e W a n t

Hides, Tallow, Pelts 
Furs and Wool

- F u l l  M a rK e t V a lu e  
Crohon <& Roden Co., T ann ers

3 7 ,3 9  S ' M a r K e t  S t . ,  G r a n d  R ^ i d s

V. T,he *l<?,,and  Furnace cuts your fuel bill it 
half. The Holland has less jo ints smallei 
joints, is simpler and easier to  o p e ra te  and 
m ore econom ical than any o the r fu rnace or
hW H?Ik e tV l t  18 built to  > « t and to  save fuel W rite  us for catalogue and prices.

Holland Furnace Co., Holland, Mich,
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GONE BEYOND.

O. F. Jackson, the Well Known 
Traveling Man.

O. F. Jackson,' Secretary of Grand 
Rapids Council, No. 131, died at the 
family residence, 763 South Lafay
ette street, Sunday morning, as the 
result of cancer in the head, from 
which deceased had suffered for sev
eral years. The funeral was held at 
the late home of the deceased Tues
day afternoon, being conducted by 
Rev. Geo. Killeen, a Methodist cler
gyman of Hartford, who had been a 
long-time friend of the departed. The 
interment was in North Oakhill cem
etery.

Biographical.
Oscar F. Jackson was born at 

Westminster, near London, Ont., 
May 11, 1848. His father’s antece
dents were English, but both his fa
ther and grandfather were born in 
Vermont. His mother’s antecedents 
were English and American. His fa

ther was a school teacher by profes
sion. When Oscar was 8 years of 
age, he removed with his family to 
Almont, Lapeer county, where they 
lived two years. They then remov
ed to Lapeer, where Oscar complet
ed his schooling at the age of 17 
and served an apprenticeship in the 
tinning trade with W. J. Loder, with 
whom he remained five years alto
gether. For two years subsequently 
he was employed by Davis & Peters, 
hardware dealers at the same place, 
when he moved to St. Louis, Mich., 
in 1871 and entered the employ of 
Wessels ’& Scriver, hardware dealers, 
as book-keeper and salesman. He 
remained with this house seven years, 
when he removed to Ithaca and took 
a position as salesman in the hard
ware store of O. H. Heath & Sons, 
where he remained eight or nine 
years, resigning to accept a position 
as Eastern Michigan representative 
for the Saginaw Hardware Co., with 
which house he remained eight years. 
Jan. 1, 1900, he severed his connec
tion with the Saginaw Hardware Co. 
to take a similar position with Fos
ter, Stevens & Co., with whom he 
remained until two or three years 
ago, when failing health compelled 
him to relinguish active road work. 
He conducted a grocery store for a 
time, but was obliged to dispose of 
it because he found the duties too ex

acting. He continued, however, to 
act as Secretary of Grand Rapids 
Council, No. 131, U. C. T., and prov
ed to be one of the most efficient offi
cers ever elected by that organiza
tion.

Mr. Jackson was married Sept. 4, 
1870, to Miss Cynthia S. Ney, of 
Lapeer. They had three children. The 
oldest daughter married John Wat
son, the Ithaca druggist. The son, 
Arthur, is married and resides in 
this city. Hazel, the younger daugh
ter, lives at home with the mother.

Mr. Jackson was a member of the 
Fountain Street Baptist church. He 
was a member of the Michigan 
Knights of the Grip and the U. C. T., 
besides being affiliated with the K. 
P., I. O. O. F., R. A. and I. O. F. 
During the time he was a resident of 
St. Louis he was Village Clerk for 
two years. During the time he re
sided at Ithaca he was a member of 
the Council four years, Deputy Coun
ty Clerk four years, Chief of the Fire 
Department eleven years, Secretary 
of the Gratiot County Agricultural 
Society nine years and Secretary of 
the Ithaca B. M. A. three years. He 
was also Secretary of the Michigan 
State Firemen’s Association four 
years and President of the organiza
tion one year, all of which goes to 
show the esteem in which he was 
held by his associates.

Mr. Jackson attributed his success 
as a salesman to genuine American 
grit, but those who knew him best 
and watched his career with close 
scrutiny insist that it was due more 
to sterling honesty and to the fact 
that he never indulged in any mis
representation in dealing with his 
customers, who soon came to under
stand that he never tired in the pur
suance of his duty and gave his work 
the benefit of his best thought and 
best effort. His practical experience 
as a tinner was of great value to him 
in counseling his customers; and he 
was also well versed on law points, 
so that he was able to advise his 
customers understandingly on these 
matters.

Oscar Jackson was the very soul 
of honor, and integrity was “the im
mediate jewel of his soul.” He was 
incapable of an act that savored of 
meanness. His nature was frank, 
generous, noble. No man in misfor
tune ever applied to him in vain, and 
in ameliorating the sorrows of the 
suffering he found especial gratifica
tion. His charity was dispensed in 
a manner as unostentatious as it was 
generous, and on more than one oc
casion he assumed heavy burdens, far 
more heavy than he should have taken, 
in order that a little light might be 
let into the darkened souls of others.

Is it any wonder that a man of so 
simple, so sympathetic and so unsel
fish a nature was beloved by those 
who knew him? And is it a marvel 
that his death should cause such gen
uine grief? We might admire his in
tellectuality in the cold light of rea
son, but we never could contemplate 
his warm-blooded and magnanimous 
nature without being drawn to the 
man and kept close to him by irre
sistible bands. The glowing light of 
his mind is put out, the voice that 
comforted and counseled and inspir
ed is still, but to those who knew

Oscar Jackson well his memory will 
be ever dear, a palpable reminder of 
a lofty spirit.

Trade Changes in the Hoosier State.
Bloomingdale— Autumn Mater has 

sold his grocery stock to Allen Mor
rison.

Alexandria— The Citizens’ National 
Bank has been incorporated with a 
capital stock of $50,000.

Fort Wayne— An undertaking es
tablishment is to be started by Getz 
& Cahill.

Frankfort—The Mollett Grain Co. 
has merged its business into a stock 
company under the same style, with 
a capital stock of $35,000.

Jeffersonville— C. A. Schimpff has 
suffered a loss on his drug stock 
caused by fire.

La Grange— Geo. Steel, who con
ducts a racket store, has admitted 
Homer Andrews to the business with 
him.

Logansport—M. McNeens has sold 
his cigar stock to Yeagley & Son.

Marion— Ethel Foster is succeeded 
in the bakery business by Ernest & 
Mooning.

Mercantile Changes in the Badger 
State.

Dodgeville— Jos. Rowe has sold his 
general stock to Henry Rowe.

Black River Falls— A meat market 
has just been started by Nels Han
son.

Fort Atkinson— H. B. Wilson has 
engaged in the grocery business.

Platteville— W. G. Hymer has sold 
his meat market to Roseliep & 
Bowen.

Sampson—Chas. Lafebyre is about 
to engage in general trade.

Superior— Bernard Wilson has en
gaged in the grocery business.

No Need To Ask Her. 
“Johnny, where’s your sister?”
“ Up in her room.”
“I quarreled with her yesterday 

and I am sorry. Won’t you go and 
ask her if she’ll make up?”

“She’s makin’ up now.”

F o r System atic Investigations 
Corporations Consult

The J. U. S m ith  Detective  
Bureau

93 No. D ivision, Cor. Pearl 
Citizens 6189 Bell 42

Mica Axle Grease
Reduces friction to a minimum. It 
saves wear and tear of wagon and 
harness. It saves horse energy. It 
increases horse power. Put up in 
1 and 3 lb. tin boxes, 10, 15 and 25 
lb. buckets and kegs, half barrels 
and barrels.

Hand Separator Oil
is free from gum and is anti-rust 
and anti-corrosive. Put up in 
1 and 5 gallon cans.

STANDARD OIL CO.
GRAND RAPIDS, MICH.

E le c tr ic a l S u p p lie s
Do YOU Need ANY?

We carry a Large Stock. We deliver day order 
reaches us. Our prices are right.

Telephone your orders at our expense.
We’ll do the rest.

M. B. Wheeler Electric Co.
93 Pearl Street Grand Rapids, Mich.

W o r d e n  (Gr o c e r  C o m p a n y

Grand Rapids, Mich.

The Prompt Shippers
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HEWS OFTHE BUSINESS WORM

Movements of Merchants.
Vermontville— John Spadafore, oil 

Lansing, will open a fruit store.
Flint— Springer & Vickery havej 

purchased the Clarence A. Fox shoe!
StOCk. „ ;

Cheboygan— James O’Connor has 
sold his stock of groceries to John I 
Karwick.

Boyne City— M. S. Meacham has 
sold his grocery stock to Andrew | 
Brockwa}r.

Howell—C. L. Cook & Son have 
sold their grocery stock to Kreager 
& Larkin.

South Boardman— Rich & Main are 
succeeded in the meat business by 
C. J. Darling.

Charlotte— John V. Sassama has 
purchased the drug stock of Black- 
mar & Brackett.

Lansing— A shoe store will be con
ducted here by J. F. Waidelich, form
erly of Jackson.

New Era— Mr. Heycoop is making 
preparations to erect a store build
ing for a shoe stock.

Freeport— Charles V. Reigler has 
closed out his stock of groceries and j  
retired from business.

Saranac— Kenney & Beattie are 
succeeded in the meat business by A. 
Richmond and J. Kresher.

Kalamazoo— The Lemon & Wheel
er Company has sold a new grocery 
stock to S. Baldwin, of Mendon.

Traverse City— Martin B. Harner 
is closing out his stock of musical 
instruments and will remove to De
troit.

Woodland— A millinery store has 
been opened by Williams & Crahan, 
who succeed Katherine Stevens in 
business.

Holland— John Wabeke has sold 
his grocery stock to George TerHaar, 
who has been engaged in general 
trade at Drenthe for some time past.

Petoskey— J. A. Hendricks has 
withdrawn from the Hendricks & 
Zipp Lumber Co. and the business 
will be continued by George T. Zipp.

Lansing— C. F. Lapham has taken 
Frank C. Stabler as a partner with 
a half interest in the clothing busi
ness, the firm to be known as Lapham 
& Stabler.

Lansing— R. Newman, dealer in 
dry goods and millinery, who has 
been in business for the past twenty- 
eight years, has closed out his stock 
and gone to Columbus, Ohio.

Cassopolis— Joseph Elson, of Chi
cago, has purchased the interest of 
G. H. Orr in the firm of G. H. Orr 
& Co. Chas. Elson, his brother, was 
already a partner and will remain 
with Joseph Elson?

Muskegon— G. H. Flickenger, for

merly a baker in Chicago, is remov
ing his fixtures from that place to 
Muskegon and will conduct a bakery 
business under the style of the Mus
kegon Baking Co.

Schoolcraft— The private bank for
merly conducted by C. C. Duncan & 
Co. under the name of the Kalama
zoo County Bank has been merged 
into a State bank under the name of 
the Kalamazoo County State Bank.

Detroit— J. M. Clifford & Co. is the 
name of a new firm to open a lumber 
yard in this city. The stockholders 
are J. M. Clifford, F. W. Mowbray 
and E. O. Robinson, the latter two 
gentlemen being in business at Cin
cinnati, O., under the style of Mow
bray & Robinson. The new yard will 
make a specialty of wholesaling 
hardwood, paying particular attention 
to oak and cypress.

Manufacturing Matters.
Detroit—A  corporation has been 

formed under the style of the Soul- 
Kiss Candy Co., with an authorized 
capital stock of $2,000, of which 
$1,000 has been subscribed and paid in 
in cash.

Detroit— The Eby Manufacturing 
Co. has merged its business into a 
stock company under the style of the 
Detroit Handle Co., with an author
ized capital stock of $5,000, all of 
which has been subscribed and paid 
in in cash.

Mancelona— The Antrim Iron Co. 
has nearly completed repairs on its 
furnace and will probably resume 
operations about Sept. 15.

Lansing— The Auto Body Co. has 
increased its capital stock iron 
$25,000 to $150,000.

Millersburg— It has been reported 
that at the close of the present sea
son the Gardener, Peterman & Co 
stave and heading mill here would go 
out of commission, but R. P. Holi- 
han has secured an option on the 
plant with the view of continuing it, 
There is a ten years’ supply of tim
ber yet available in that vicinity.

Constantine— The Crescent Motoi 
Car Co., of Detroit, will remove tc 
this place, the stock being mostlj 
owned by the stockholders of the 
Hawley Auto Co., Ltd., which was 
removed to Mendon recently. The 
new company will take over all the 
property of the Hawley Auto Co. 
Ltd., and erect another building 403 
ISO.

Bay City— There is more enquiry 
for lumber cars, but the trade has 
not been as active as it should be. Il 
is said the holding up of the rail
road business is affecting the lumbei 
industry, that once the railroads gel 
busy there will be activity of the old

time stamp in the lumber trade. 
Meantime local dealers are bringing 
in stock and piling it in their yards. 
About 12,000,000 feet have arrived 
during the month just closed at the 
two ports on the Saginaw River.

Bay City—W. D. Young & Co. are 
adding another band mill outfit to 
their plant and will erect a ware
house. This is probably one of the 
most complete plants in the country, 
having its own fire fighting outfit and 
water supply, all machinery operated 
by individual motors, etc. When 
completed exclusive of the real es
tate, this firm will have an invest
ment approximating $200,000 in val
ue. The concern is getting orders 
for flooring and material freely of 
late and is doing good business.

Third Dividend on the Bement 
Estate.

Lansing, Sept. 8— Creditors of the 
E. Bement’s Sons have received 
checks from the Detroit Trust Co., 
receivers, for their third dividend. 
The amount paid was five per cent.

Since the last previous dividend of 
10 per cent, was paid Dec. 25, 1907, 
the receivers have sold all of the ma
chinery, merchandise and personal 
property, except the remaining bills 
receivable, and also a small part of 
the real estate for $13,000. The re
mainder of the real estate is being 
held at $72,000. Out of the proceeds 
of the sale of the real estate it will 
be necessary to pay mortgages to 
which it is subject, amounting to 
$6,700 principal. The receivers think 
there will be realized from the re
mainder of the accounts receivable 
between $500 and $1,000.

The last dividend was paid on 
claims amounting to $546,540.95 and 
the amount disbursed was $27,327.16. 
In all $335,988.52, or about 54 per 
cent, of the total indebtedness, has 
been paid to creditors. A disputed 
claim upon which no dividends have 
yet been paid amounts to $53,807.51. 
There is now about $5,000 on hand. 
The disputed claim is that of the 
Central Implement Company, Ltd. 
Litigation respecting it is still pend
ing in the Supreme Court of Michi
gan.

Every effort has been made by the 
receivers to find purchasers for the 
remainder of the real estate and 
buildings, by advertising, personal 
solicitation and otherwise. They 
have had negotiations with a num
ber of prospective purchasers.

It is the opinion of the creditors 
committee, in which the receivers 
concur, that it will be more profit
able to the creditors to hold the 
property longer until better financial 
and industrial conditions .prevail, at 
which time it is hoped that fair sales 
of the remainder of the real estate 
and buildings may be made.

Evening Things Up.
Mother—What did Mrs. Meanly 

give you for cutting her grass?
Willie— Nothing.
Mother— Why, she promised you 

ic cents, didn’t she?
Willie— Yes, but I used her sickle 

to do it with and she charged me 10 
cents for the use of it.

The Boys Behind the Counter.
Benton Harbor— B. Jackson, of 

Chicago Heights, has commenced his 
duties in the men’s furnishing de
partment in the Young, Peck & Co. 
department store. Mr. Jackson has 
been employed for several years by 
the Martin Wall Clothing Co., at 
Chicago Heights.

Ann Arbor— Julius Ungerer, for 
many years clerk in the dry goods 
store of C. H. Millen, has resigned 
his position and accepted a similar 
one with Wm. Goodyear & Co.

Jackson— E. Lantenslager, former
ly of this city, who for the past 
three years has been acting manager 
of the Ferguson Supply Co., at Pitts 
burg, Pa., has taken a partnership 
with J. Mahoney in the fixture busi
ness.

Ann Arbor— Aaron Walker, ot 
Byron, has taken a position with 
Mack & Co., in charge of their men’s 
furnishing department, which place 
has been recently vacated by the 
resignation of Fred Benz, who has 
gone to Denver. Mr. Walker was 
formerly with his brother in the 
clothing and grocery business in By
ron.

Hard and Soft.
“What,” asked the teacher, “does 

anthracite mean ?”
“That’s a kind of coal,” said little 

Willie.
“Yes. Anthracite coal is what we 

call hard coal. So ‘anthracite’ must 
mean ‘hard.’ Now, can you tell me 
what ‘bituminous’ means?”

“That’s coal, too,” Willie' replied.
“But it isn’t the same kind of coal 

that anthracite is, is it? Bituminous 
coal is what we commonly refer to as 
soft coal. Now, Willie, let us see ’f 
you can form a sentence containing 
the words anthracite and bitumin
ous.”

Willie thought the matter over for 
a minute and then said:

“Here’s one: ‘This morning be
fore pa started down town ma want
ed $5 for groceries and -things, and 
she tried to get it by saying bitumin
ous words, but pa gave her an anthra
cite look, and when he disappeared 
around the corner she was weeping 
bituminously.’ ”

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Sept. 9— Creamery, fresh, 
20@24c; dairy fresh, i6@ 2ic; poor 
to common, I4@i6c.

Eggs—'Strictly fresh, candled, 21© 
23c.

Live Poultry —  Fowls, i i @I2c: 
ducks, Ii@i2c; geese, 9@ioc; old 
cox, 9c; broilers, I3@i4c.

Dressed Poultry— Fowls, 13(3)140;
old cox, 9@ioc.

Beans— Marrow, hand-picked, $2.35 
@2.50; medium, hand-picked, $2.40© 
2-5o; pea, hand-picked, $2.60(0)2.65; 
red kidney, hand-picked, $1.75(0)1.80; 
white kidney, hand-picked, $2.25© 
2.40.

Potatoes— New, $2@2.25 per bbl.
Rea & Witzig.

He who runs away from all sor
row is ultimately drowned in the 
slough of despond.

You can not bless men until you 
believe in them.

mailto:2@2.25
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The Produce Market.
Apples —  Wolf Rivers command 

$1.25 per bu.; Duchess fetch 85c; 
Maiden Blush, 90c; Alexander, $1; 
cooking stock, 75c. '

Bananas— $1.50 for small bunches; 
$2 for Jumbos and $2.25 for Extra 
Jumbos.

Beets— 60c per bu.
Butter— There is a very active 

trade for extra fancy butter. Under 
grades do not sell so well. The make 
of butter arriving shows an improve*, 
quality and the demand for it is ex
cellent. Present conditions seem like
ly to continue until we go into frost, 
when prices on all grades will likely 
advance. The market is stationary 
and healthy. Fancy creamery is held 
at 24c for tubs and 25c for prints; 
dairy grades command I7@ i8c for 
No. 1 and 16c for packing stock.

Cabbage— Home grown commands 
75c per doz.

Carrots— 60c per bu.
Cauliflower— $1.25 per doz.
Celery— 18c per bunch for home 

grown.
Cocoanuts—$4.50 per bag of 90. 
Cucumbers— 60c per bu. for large. 
Eggs— The receipts of fresh eggs 

have fallen off during the week. The 
eggs arriving show better quality 
and meet with ready sale at unchang
ed prices. The market is in a very 
healthy condition and seems unlike
ly to make any change during the 
next few days. Local dealers pay 17 
@i8c on track, holding case count at 
19c and candled at 20c.

Grapes— Wordens command 15c 
per 8 lb. basket and 65c per Vi bu. 
basket.

Green Corn— io@i2c per doz.
Green Onions— 15c per doz. bunch

es for Silver Skins.
Honey— 16c per lb. for white clover 

and 15c for dark.
Lemons— The market is unchanged 

on the basis of $4-50@5 for both Mes- 
sinas and Californias.

Lettuce— Leaf, 50c per bu.; head, 
$1 per bu.

Musk Melons— Home grown com
mand 85c per crate of about 12.

Onions— Home grown white com
mand $1 per 70 lb. sack.

Oranges— California Valencias are 
in good demand on the basis of $4 50 
@5 per box.

Parsley— 25c per doz. bunches. 
Peaches— Elbertas and Late Craw

fords fetch $i.7S Per bu.; Barnards, 
$1.25; Engels, $1.50; Prolifics, $i.25@ 
1.50. This is the big week of the 
Grand Rapids peach market, the 
warm days hastening the ripening.

Pears— Clapp’s Favorite, $1 per 
bu.; Bartletts, $1.25 per bu.

Peppers— $1.25 per bu. for green 
and $1.50 for red.

Pickling Stock— White onions, $2 
per bu.; small cucumbers, 20c per 
100.

Plums— Lombards, $1.25 per bu.; 
Bradshaws, $1.50 per bu.; Green 
Gages, $1.35 per bu.; Egg, $1.50 per 
bu.

Potatoes— Local dealers pay 75c 
per bu. on the local market, holding 
at 85c, but Northern Michigan buy
ers are able to secure their supplies 
on the basis of 5o@55c per bu., hold
ing at 58@6oc in carlots.

Poultry— Local dealers pay 8@ioc 
for fowls, I2@i3c for broilers and 
xic for spring ducks.

Radishes— 10c for Round and i2^c 
for Long.

Spinach—60c per bu.
Tomatoes— so@6oc per bu. for 

home grown.
Veal— Dealers pay 5@6c for poor 

and thin; 6@7c for fair to good; 7J4 
@9J4c for good white kidney.

Watermelons— $2 per bbl. for home 
grown and $2.25 per bbl. for Indiana.

Retail Grocers Adopted Union Labor 
Methods.

River Rouge, Sept. 8— The recent 
excursion of the Suburban Retail 
Grocers’ Protective Association has 
been the indirect cause of a boyr 
cott that is in full blast at this place. 
Wolf & Willett, of all the grocery 
firms here, refused to close their store 
for the excursion. This refusal in
curred the enmity of all the other 
grocers in the village, who set their 
heads together to agree upon some 
form of retaliation.

The strike was made through the 
bread venders who run wagons for 
the city bakers, certain dealers re
fusing to longer buy bread of them 
if they sold to Wolf & Willett. A 
temporary bread famine was the re
sult at their store, which has been 
bridged over in various ways, and 
the contest is still on. Wolf & W il
lett are looked upon by the other gro
cers as seceders from the ranks of 
merchants who stand for uniform and 
universal closing by mutual agree
ment or tacit understanding. On the 
other hand, Wolf ’& Willett contend 
that, aside from the regular evening 
closing hours, picnic and other days 
should be discretionary with individ
ual dealers, none of whom in River 
Rouge are members of the Wyan
dotte Association; and furthermore, 
they object to being dictated to by 
arbitrary methods of boycott.

A Color Scheme.
“Papa,” said Freddy, “a greyhound 

is usually grey, isn’t it?”
“Yes,” responded papa.
“Well, then,” resumed Freddy, 

“why isn’t a purp usually purple?”

The Grocery Market.
Tea— The market is rather quiet in 

all lines. Japan Nibs are very scarce 
and high. Practically all of last 
year’s stocks are cleaned up and the 
market is bare of spot goods. New 
Nibs will not arrive until about the 
last of September. New Congous 
are arriving and the quality is fair, 
with prices a trifle firmer than a year 
ago. Altogether the general demand 
is only for present wants.

Coffee— The very large receipts at 
Rio and Santos, which would indicate 
another record-breaking crop, are ex
plained by the syndicate as being due 
to the desire of the growers to push 
their coffee out with all speed in or
der to avoid the additional export 
tax which will shortly become effec
tive. Whether this is true or not 
it is establishd that the current crop 
will be much larger than the syndi
cate claimed four months ago. The 
buying trade in this country still fol
low their hand-to-mouth policy, in 
spite of the fact that in European 
countries the movement has become 
more liberal. Mild coffees are un
changed and steady. Java and Mo
cha are steady at ruling prices.

Canned Goods— The feeling among 
tomato packers is firm, although 
here and there a needy seller is will
ing to make slight concessions to 
turn goods into cash promptly. Pric
es on corn are firm and there is more 
interest shown.- The trade is enquir
ing more for new corn, but packers 
are apparently making no special ef
fort to secure additional business. 
Peas are beginning to attract more 
attention. Some of the big packers 
are said to be cutting down on or
ders at least 25 per cent., as they are 
finding the pack is shorter than was 
expected. There is little new to re
port on canned fruits, but advices 
from the coast report a firmer feel
ing, particularly on extra choice and 
extra grades, the pack of which is 
undoubtedly short. Spot California 
fruits are weaker under pressure to 
clean up before the arrival of new 
goods. There is a better feeling 
shown in gallon apples, the market 
for which is quite active. Eastern 
small fruits continue firm. There are 
no new developments in salmon. The 
bulk of the business on this season’s 
pack seems to have been done, prices 
continuing firm on both spot and 
futures. Sardines are not yet obtain
able for immediate delivery, except 
on contracts, packers still being far 
behind on orders, while there has 
been no material increase in the run 
of fish as yet. Imported sardines re
main scarce and firm.

Dried Fruits—-Raisins are unchang
ed in price and not particularly want
ed. Other dried fruits are dull and 
unchanged. As the time for the de
liver}" of future dried fruits approach
es it is becoming more and more ap
parent that the future sales were this 
year much less than usual. Prunes 
are unchanged, both spot and future, 
from last quotations. The demand is 
light. Peaches are steady at un
changed prices and in light demand. 
Apricots show no change, being still 
steady at ruling prices. Currants are 
wanted for future delivery. Spot 
goods are dull.

Cheese— The demand for consump

tion is very good as well as for spec
ulation. The make of cheese is nor
mal and the quality fine. The future 
of the market depends on the specu
lative demand.

Syrups and Molasses— Sugar syr
up is unchanged and quiet. Molasses 
sold better during the few cool days, 
but is quiet at best and rules at un-« 
changed prices.

Provisions— Bacon and sugar-pic
kled bellies are firm and unchanged. 
Pure and compound lard are very 
firm at unchanged prices. Barrel 
pork and dried beef are firmly held, 
stocks very small and prices steady. 
Canned meats are unchanged and in 
fair trade.

Fish— Cod, hake and haddock are 
unchanged in price. There is some 
demand for future cod, but very little 
as yet for spot. Salmon is unchanged 
and in fair demand. The mackerel 
market is firm, on account of com
paratively low supplies. The shore 
catch is virtually a failure, and stocks 
are very low. Irish fat mackerel 
are scarce as yet, and no fat Nor- 
ways have come forward as yet. 
Prices are unchanged throughout. 
Domestic sardines are unchanged ex
cept for the fact that certain pack
ers outside the Trust who have been 
underselling the combination price 
for months have ceased to do so on 
account of light stocks. Norwegian 
and French sardines are unchanged 
and in moderate demand.

The Drug Market.
Quinine —  Has declined ic per 

ounce.
Opium— Is weak and slightly low

er.
Morphine— Is unchanged.
Cocaine— Some of the states have 

passed laws restricting the sale of 
this article, and now the Post-office 
Department has issued an order 
making it unmailable.

Glycerine— Is very firm and higher 
prices are looked for later on.

Guarana— Has declined.
Manna— Has doubled in value on 

account of reports of very short crop.
Quick Silver— Has advanced.
Tonka Beans— Remain very high 

and stocks are reported very small.
Oil Cassia— Is higher on account 

of small stocks.
Short Buchu Leaves— Are very 

firm and tending higher.

Butchers Join Hands With Grocers.
Lansing, Sept. 8— A dozen Lansing 

butchers have already signified then 
desire to join the Lansing Retail 
Grocers’ Association and are ready 
to pay their dues when called on by 
the Treasurer. The committee, con
sisting of O. H. Bailey, Newton 
Blake and Gottlieb Reutter, has not 
found a single butcher who objected 
to being enrolled on the Association’s 
membership list. The committee 
will visit all the butchers who have 
not yet been heard from and it is 
expected that every butcher in the 
city will join the Association. At the 
next meeting the name of the or
ganization will probably be changed 
to the Lansing Retail Butchers and 
Grocers’ Association.
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THE BEAN BUSINESS.

Magnitude of the Industry Developed 
in Michigan.*

I take it that I was asked to speak 
on this occasion because, to speak in 
the vernacular, “I do not know 
benas”— about beans; and any . one 
doubting the accuracy of my confes
sion has only to ask my neighbors 
as to the dire failure I had this sum
mer with a bed of beans I tried to 
raise in my garden. The vines grew 
rank, the pods were small and shriv
eled and then the rust put in appear
ance and then— I pulled up the whole 
outfit in disgust.

When I awoke to a full realization 
of the fact that I was to talk to the 
Michigan Bean Jobbers’ Association 
and began to consider what I should 
say I resolved that I would do as 
did the forehanded disciplinarian of a 
father who found his table over
crowded with guests one day at din
ner and made one of his children 
wait. They had beans for dinner and 
one of the children remarked when 
she was being served: “I don’t like 
beans.”

“You don’t like beans?” echoed 
the father. “Well, you’ll have to like 
beans or rise right up and give your 
seat to Mary Ann.”

And so I say to you, you’ll have 
to like beans or rise right up and 
give your seat to Mary Ann.

After all, the bean is a very ancient 
institution and possesses intense ver
satility. Our old friend Plutarch—  
the student, essayist and philosopher, 
who was also an optimist nearly 
eighteen centuries ago and whose 
fame has not yet withered—advised 
children as follows: “Abstain from 
beans; that is, keep out of public of
fice, for anciently the choice of the 
officers of state was made by beans.” 

By the way, that use of beans— 
ancient when Plutarch was a lad—  
was the genesis of the present day 
practice in vogue in secret organiza
tions where the black ball bars out 
a prospective candidate for member
ship. In the olden time the black 
bean was as potent as the black ball 
of the present.

Then there is the Bean Feast, a 
festivity held on the twelfth day after 
Christmas in honor of the Three 
Wise Men of the East, where a 
Twelfth Day cake containing a bean 
is provided. This cake is cut and the 
pieces are drawn by lot, the guest 
drawing the piece in which the bean 
is located being declared king or 
queen of the festival, according as 
it is a man or woman who is the 
lucky participant.

And so, as the Twelfth Night prac
tice has been traced back to the 
Roman Saturnalia, it is fair to as
sume that the “bean in the cake” is 
the original of the present day wed
ding festival observance of a “luck
ring in the cake.”

The bean is not only ancient and 
protean, but it inspires sentiment. I 
am acquainted with a Michigan vet
eran cavalryman who says that the 
meanest thing he did during the Civil 
War was to rob his horse of a hand
ful of beans when the exigency arose 
where either himself or his horse had

♦Address by E. A. S tow e a t  annual conven
tion Michigan Bean Jobbers A ssociation Sept.
9.1906.

to go hungry. And the man is sin
cere in the statement, his regret over 
that act seeming to grow more keen 
as the years gather.

The original bean of prehistoric 
times was practically the same as 
the field or horse bean, while the cul
tivated kinds of beans are of Amer
ican origin. It is said that the In
dians along the New England coast 
were acquainted with beans— a sort 
of half cultivated wild bean— when 
the Pilgrims took up their abode on 
the Massachusetts shore, and the 
statement is supported by the well 
known fact that succotash (corn and 
beans) is an Indian name for a very 
nutritious and satisfying concoction 
which they knew how to prepare and 
which the Pilgrims were not slow in 
imitating and improving upon.

The origin of the contmptuous 
phrase designating a person’s ignor
ance: “You don’t know beans,” is not 
positively known; but the most likely 
explanation goes on to say that when 
the citizens of Boston first began to 
become “chesty” over their city’s rep
utation as “The Hub” and the home 
of baked beans a citizen of Philadel
phia, a Quaker, visiting in Boston, 
was trying to convince a resident of 
that city that Boston baked beans 
were no better than were the beans 
baked in Philadelphia, until finally 
the Bostonian ejaculated: “Oh, you 
don’t know' beans,” at which the 
Quaker responded: “ Friend, thee 
does not know how to bake them.” 

“You don’t know beans!” again 
shouted the Bostonian, at which the 
Philadelphian replied: “Thou art 
right, friend. Thou are a bean and 
I thought thee a man.”

One of the most interesting of the 
many offshoots of the bean is the 
bean dealer. Were we in the north 
of England we would hear the bank 
officials of that section referred to 
as bean peddlers, the word “bean” 
being a synonym for our slang terms: 
dough, mazuma, stuff, simoleons, and 
so on.

But being in Michigan and talking 
to Michigan bean dealers we must 
class them respectfully and at their 
full value. And what is the full 
value of the Michigan bean dealer?

Michigan being the banner bean 
State of the Union the bean dealers 
doing business in our commonwealth 
must naturally be accepted as the ban
ner ban dealers. The bean crop of 
Michigan this year will come close 
to five million bushels— and that, 
too, in spite of the widely-known and 
more widely-advertised drouth we 
had during June and July. When one 
stops to realize that the bean dealers 
here represented handle five million 
bushels of beans annually, the 
thought invests the personality of 
this organization with a dignity that 
is unmistakable. Five millions of 
anything, even although nothing but 
beans, means a tremendous weight, a 
magnificent volume, a huge factor in 
our State’s prosperity; it means 
wages to a large number of people; 
it means a vast amount of freight for 
our railroads; it means food for mil
lions of people.

I tell you beans are no insignificant 
matter. It is all well enough for 
farmers to speak contemptuously of a 
certain area of soil, finishing their

knock with, “Why, you couldn’t raise 
white beans on that land,” but just 
the same there is great good in 
beans and to you, as the promoters 
of such good, as the manipulators of 
one of the largest and most reliable 
crops produced in Michigan and as 
genuine benefactors of the human 
race, I extend a most cordial wel
come.

Meeting of Directors of M. K. of G.
Saginaw, Sept. 8—The Board of 

Directors of the Michigan Knights 
of the Grip held a meeting in J. J. 
Frost’s tent on the State Fair 
grounds Sept. 5- The meeting was 
called to order by President Schram. 
Members present— J. W. Schram, J. 
C. WittlifT, M. V. Foley, H. P. Gop- 
pelt, J. J. Frost, N. B. Jones.

The reading of the minutes of the 
last meeting were dispensed with.

The Secretary presented his report 
as follows:

Death Benefit Fund.
No. i assessment, 1,330__ $ 2.00
No. 2 assessment, 1,292 to

1,298 inclusive ..................  14.00
No. 3 assessment, 141 to 

1,127 inclusive .................... 1,974.00
General Fund.

Annual dues 2,256 to 2,262..$ 7.50
Change of beneficiary 147,

148, 149, ISO, 151, 152, 153. 3 50
Promotion Fund.

Honorary receipts, 832 to 
**39 ............................. .̂...... $ 7.00

$2,007.50
Disbursements.

By check No. 40 to Treas. .$ 500.00 
By check No. 42 to Treas... 500.00
By check No. 43 to T reas... 500.00
By check No. 44 to T reas... 490.00
By check No. 45 to T reas... 7.00
By check No. 46 to T reas... 10.50

$2,007.50
Treasurer Wittliff presented the

following report:
General Fund.

Receipts.
Balance on hand ..................$ 225.21
Check No. 45 from Sec’y

FoIey .................................  10.50
Transfer 5 per cent, from D.

B. fund on $1,990 .......... 99-50
Interest ...................................... 2.$2

$ 33773
Disbursements.

Check No. 1,046, war. No.
803, J. W. Schram, B. M..$ 13.62

Check No. 1,047, war. No.
805, M. V. Foley, B. M__  10.44

Check No. 1,048, war. No.
806, A. A. Weeks, B. M .. 8.04

Check No. 1 ,049, war. No.
807, M. C. Empey, B. M .. 9.86

Check No. 1,050, war. No.
808, N. B. Jones, B. M__  13.62

Check No. 1,051, war. No.
812, M. V. Foley, salary.. 140.65 

Check No. 1,055, war. No.
816, McIntyre Co., print.. 20.25

Check No. 1,056, war. No.
817, Kelsey & Son, print. 1.10

Check No. 1,057, war. No.
804, J. C. Wittliff, B. M ... 12.90

Check No. 1,058, war. No.
809, J. J. Frost, B. M .. . .  10.26

Check No. 1,059, war. No.
810, H. P. Goppelt, B. M .. 9.84

Check No. 1,060, war. No.

8x1, J. C. Wittliff, salary. 56.26 
Check No. 1,063, war. No.

818, J. A. Johnson, stenog. 10.22

$  3I7-O Ó

Balance on hand ...............$ 20.67
Death Benefit Fund.

Receipts.
Balance on hand .................. $ 935.80
Check No. 41 from Sec’y

Foley ................................... 500.00
Check No. 42 from Sec’y

Foley ......................    500.00
Check No. 43 from Sec’y

Foley ................... .̂...........  500.00
Check No. 44 from Sec’y

Foley .................................. 490.00

$2,925.80
Disbursements.

Check No. 1,061, war. No.
288, Mrs. Mary Voorheis..$ 500.00 

Check No. 1,062, war. No.
284, Chas. M. Randolph__  500.00

Check No. 1,064, war. No.
280, Florence H. Clary__ 500.00

Check No. 1,065. W ar. No.
285, Alice B. Angell........... 500.00

1  ransfer 5 per cent, to gen.
fund on $1,990 ...................... 99-50

$2,099.50

Balance on hand ..................$ 826.30
Employment and Relief Fund. 

Receipts.
Balance on hand ................ $ 106.27

Disbursements.
Check No. 1,052, war. No.

813, M. V. Foley, Sec’y,
Dyer assessment No. 3 . .$ 2.00

$ 104.27
Promotion Fund.
■ Receipts.

Balance on hand ................ $ 133.00
Check No. 46, received from 

Sec’y Foley .......................  7.00

$ 140.00
Disbursements.

Check No. 1,053, war. No.
814, N. Christopgerson,
new members ....................$ 12.00

Check No. 1,054, war. No.
815, Lee Barnhard, new 
members ............................  c 00

$ 17.00

Balance on hand ................ $ 123.00

Total all funds .............$1,074.24
Both reports were approved by the 

Finance Committee and accepted and 
adopted by the Board.

Assessment No. 4 for 1908 was or
dered called to close Oct. 31.

The Board then adjourned to meet 
in Saginaw Nov. 14.

M. V. Foley, Sec’y.

And She Is Proud of It.
Two ladies were lunching together 

one day, when one who is a mem
ber of the Colonial Dames said to 
the other, “Why do you not join the 
Colonial Dames? You surely must 
be eligible.”

“Oh, yes,” responded her friend. 
I forget just now the name of my 

ancestors, but I know we have been 
descending for many years.”

The critical eye remains longest in 
ignorance.
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Only One Week More Then Conies the Big Show

West Michigan State Fair
Sept. 14=15-16-17-18, Grand Rapids

■OR several years the great West Michigan State Fair has been growing— in size, in importance, and in degree of success. The 
people of the State have come to recognize that Grand Rapids is an ideal fair center; and they have come to know from satisfied 
experience that our State £airs are a veritable revelation from every standpoint. The 1908 show will be the best ever. Profiting 

by the experience of former years, backed by liberal resources, assisted by scores of enthusiastic exhibitors, it is a safe prophecy that 
the West Michigan State Fair for 1908 will eclipse anything of its kind in the history of Western Michigan.

You Must Visit the Big Fair Grounds to Know. You Will Find a
Day at the Fair a Liberal Education

The Art Hall W ill Bulge W ith  a Splendid Show ing and There’ll Be Fun on Every Hand

THE RACING CARD
TUESDAY

2:13 C lass, P ac in g  .................................................................................... , ..................$600
2:15 C lass, T ro ttin g  ........................................................................................................  500
R unning, % -m ile d a sh  ................................................................................................ 200
R unning, % -m ile  dash  ................................................................................................ 200

WEDNESDAY
2:18 C lass, P a c in g  ......................................................................................................... $600
2:25 Class, T ro ttin g  .......................................................................   500
R unning, % -m ile an d  re p e a t ...................................................................................  200
R unning, 1-m ile d a sh  .................................................................................................... 200

THURSDAY
2:08 C lass, P a c in g  ......................................................................................................... $600
2:11 C lass, T ro ttin g  ........................................................................  500
Running, % -m ile  d a sh  .................................................................................................. 200
R unning, % -m ile d a sh  .......................................................................... 200

FRIDAY
2:20 C lass, T ro ttin g  .....................................................................................................$600
2:24 C lass, P a c in g  ..........................................................................................................  500
R unning, % -m ile d a sh  ................................................................................................ 200
R unning, % -m ile  dash , n o n -w in n e rs  .................................................................... 200

THE FREE SHOWS
H igh  g rad e  vaudeville  an d  A1 c ircus a c ts  w ill be  g iven free  in  fro n t 

of th e  g ra n d s tan d  betw een  races  a n d  race  h ea ts . T he  p ro g ram  p ro 
vided includes:

MR. JA M E S HARDY.
Sensational h ig h -w ire  a r t is t ,  know n a s  th e  A m erican  B londin. T he 

only m an  liv ing  w ho ev er successfu lly  w alked  over th e  g re a t  N ia g a ra  
Falls, on a  s lender w ire  cable.

MR. MAT GAY.
A m erica’s firs t a n d  fo rem ost sen sa tio n a l b ack  so m ersau lt h igh -d iver, 

doing h is  w onderfu l b ack  so m ersau lt h ig h -d iv e  of n in e ty  feet, in to  th ree  
fee t of w ater.

T H E  BIJOU COMEDY FOUR.
A m erica’s g re a te s t  colored o rgan iza tion , show ing  th e  p a stim es  of 

th e  Sou th , a n d  in tro d u cin g  coon m elodies.
T H E  FLY IN G  B A LD IN ES.

A m erica’s g re a te s t  an d  b e s t sen sa tio n  c a s tin g  a c t, em brac ing  fe a ts  
never before  a ttem p ted . D oing th e ir  sen sa tio n a l fe a ts , fo r ty  fe e t in  th e  
a ir.

V A R N E L L  AND LAM PSON.
P rem ie r R om an R ing  A rtis ts . E u ro p e’s  m o s t m arve lous acro b a ts  

and  pe rfec t fo rm ed  g y m n asts . In tro d u cin g  new  fe a ts  n ev e r before  a t 
tem p ted  on th e  flying rings.

T H E  H IL L  T R O U PE  OF ACROBATS.
A m erica’s fu n n ie s t and  b e st A crobatic  act, in tro d u cin g  Mr. H a rry  

Hill, A m erica ’s sm alles t and  fu n n ie s t clown.

SPECIAL DAYS
M onday will be Opening Day.
T uesday  will be F ra te rn a l Day, School C h ild ren ’s Day. 
W ednesday  will be G rand R apids Day.
T h u rsd ay  will be  F a rm e rs ’ Day.
F rid ay  will be P o litical Day.

T uesday  will be School C hild ren’s Day, w hen a  special program  fo r 
th e  e n te r ta in m e n t of school children  will be fu rn ish ed  and  in ch arg e  of 
a special com m ittee , M. H. Sorrick , A. E. Ew ing and  C. W . Garfield. 
T he  E lks will a tte n d  In a body u n d er com m and of exalted  ru ler, F ran k  
B. W inegar. T h e  soldiers will be th e re , too. T he  G rand R apids B attalion
will go to  th e  G rounds T uesday  on special c ars  in com m and of Gen. W . 
T . M cGurrln.

West Michigan State Fair E dl£2£oer
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DESMAN
D EV O TED  TO T H E  B E S T  IN T E R E S T S  

O F B U SIN E S S M EN.
Publliibed W eekly  by 

TRADESMAN COMPANY 
C orner Io n ia  an d  L outs  S tree ts . 

G rand  R apids, Mich.
E  A. Stow e, P res id en t.
H e n ry  Idem a, V ice-P res iden t.
O. L. S chü tz , S ec re ta ry .
W. N. F u lle r , T rea su re r.

S ubscrip tion  P rice .
T w o d o lla rs  p e r year, payab le  in  a d - ! 

vanoe.
F ive  do lla rs  fo r  th re e  years, payab le  i 

In advance.
C anad ian  su b sc rip tio n s, $3.04 p e r y ear, i 

payab le  In advance.
N o su b sc rip tio n  accep ted  un less  a c -  i 

com panled  by a  s igned o rd e r a n d  t h e ; 
price  of th e  firs t y e a r 's  su bsc rip tion .

W ithou t specific In s tru c tio n s  to  th e  con 
tra ry  all su b sc rip tio n s  a re  con tinued  a c 
cord ing  to  order. O rders to  d is c o n t in u e ! 
m u s t be accom panied  by  p ay m en t to  da te .

Sam ple copies, 6 c en ts  each .
E x tra  copies of c u rre n t issues , 6 cen ta l 

of Issues a  m onth  o r m ore old, 10 cen ts ; 
of Issues a  y e a r  o r m ore old, $1.
E n te red  a t  th e  G rand R ap ids Postoffice 

a s  Second C lass M atter.
E. A. ST O W E , E d i to r

O. L. Schütz , A dvertis ing  M anager 

Wednesday, September 9, 1908

DEATH OF MR. VOIGT.
The death of Carl G. A. Voigt, 

which occurred yesterday at his fam
ily residence in this city, is a sad 
loss to the community as well as a 
deep affliction to his family and 
friends. Although not making him
self prominently observed in meas
ures of public concern he was always 
earnest in furthering enterprises of 
general moment; willing to lend as
sistance in a quiet, unobtrusive way 
whenever money or counsel was 
needed to carry out plans for the 
good of the city in which he spent 
nearly his whole life. In Mr. Voigt, 
then, the community has lost one it 
can ill afford to lose at the present 
time. The mortality list has grown 
sadly large this year of men who 
have contributed to the solid business 
reputation of Grand Rapids, but it 
contains no name that will be spoken 
with more tender sorrow and regard 
than his. It is well that such cour
tesy of grief goes out to his memory 
among our people, for he was essen
tially a Grand Rapids man. His life 
has hern spent, in a quiet, uneventful 
manner, among those whom he ap
preciated and who appreciated him. 
He had some marked characteristics, 
but they were those which brought 
him the respect and confidence of his 
associates ns well as their kindly 
wishes. These characteristics in his 
business life wore caution and ener
gy to a remarkable degree. He nev
er entered into a speculation, al
though always willing to go into 
a legitimate venture after giving 
it careful examination, and it was fre
quently remarked among all his 
friends that he never took hold of 
anv enterprise without making it a 
success. In fact, the marked point 
of his career was unwavering pros
perity. Tie met with no eventful 
changes of fortune during his entire 
business life, and from a moderate 
beginning steadily built up a large 
estate.

Although he was constantly occu
pied with his extensive private busi
ness and had been in poor health for

the past year, he never failed to take 
note of current events, and when the 
Michigan Tradesman reached the 
twenty-fifth mile post in its career 
last month the venerable merchant 
miller called at the office to tender 
his congratulations and to say that 
he had read the first copy of the 
paper when it appeared in 1883 and 
had been a careful and critical reader 
ever since. For over a dozen years 
Mr. Voigt prepared each week a mar
ket review of the grain trade for the 
Tradesman.

It is common to sing the praises 
and to bury with honors men who 
have held high public office, but here 
is one who lived for three-quarters of 
a century as a private citizen, and 
who has nevertheless been for a long 
period a conspicuous figure in the 
life of Grand Rapids, and one of her 
most esteemed and honorable sons, 
and although his life-work was done 
in a private station, it is none the 
less worthy of praise, and not less 
is his memory worthy of all honor.

A MOMENTOUS QUESTION.
With the incoming of September 

the home life of the country is deep
ly stirred on the opening of the 
schools. Public or private, there 
arises the same confusion, attended 
always with the prevailing idea of 
expense. Here, if anywhere, at the 
beginning of the school year must the 
fact be met. The old has passed; all 
things have become new. The school 
authorities will settle the matter in 
regard to hooks, but the home wants 
— will receive— no instruction per
taining to anything else. One thing 
custom has already fixed; the chil 
dren must start in with everything 
new. So the stores have been ran
sacked for bargains. Piece-goods 
and ready-mades have been liberally 
patronized and from landsend to 
landsend there will be no fairer sight 
to look upon than the vast army of 
recruits that will assail the school- 
houses of this United States on the 
“ first day” of the fall term.

So long as the children remain in 
the lower grades and arc at home 
the momentous question of expense 
need not he agitated. It is only 
when the hoy and the girl fancy they 
are putting on maturity that the 
question becomes important, and this 
is emphasized in proportion as pa
rents thoughtlessly give way to what 
they believe to be public opinion. 
“They” in too many households hold 
undisputed sway. The style of dress, 
its cost and so its quality and so 
again the idea it conveys of the fi
nancial standing of the family have to 
he taken into account; and these 
points settled there comes up the 
most momentous question of all, 
“How much pocket money must 
these maturity-assuming young peo
ple have to keep up the appearances 
called for by the requirements of the 
upper grades?”

Here is where a little common 
sense should be depended upon, 
which leads up at once to the ques
tion. “ How much do they need?” and 
which is best answered by a single 
word-—nothing. Food, shelter, cloth
ing have all been provided. Nothing 
else is needed, and the call for more, 
which is sure to come, is not a matter

to receive little attention. The states 
ment that a little money in the pocket 
engenders a manly independence con
tains something of reason and ought 
to be respected, but it is a matter of 
much concern whether this “little” 
should be increased.

Those who watch weli-provided- 
for young people will soon learn 
where their pocket money goes to. 
The boy takes to billiards, et cetera, 
and they who have them in charge 
will find it to their advantage to look 
well after the et cetera. Too often 
the words cover a multitude not nec
essarily of sins, but, what is worse, the 
beginning of them. The girl becomes 
the patron first of the candy-coun
ter, and thé human nature in her will 
carefully and persistently look out* 
for what is' left; but boy and girl 
alike will see to it that the weekly 
allowance is promptly paid, attended 
with the statement that the other 
boys, or the other girls, have allow
ances much larger and they do not 
see why they can not.

It is the children away from home 
that make the pocket-money ques
tion a momentous one. Granting 
what is often openly asserted, that 
such children are sent away to school 
because they have got beyond home 
control, it makes the management all 
the more difficult if the pocket-mon
ey allowance be large. The school 
furnishes every need, and experience 
is constantly showing that anything 
more has a downward tendency in 
every direction. At home the parent 
can, if he will, see to it that the 
money is spent in proper channels; at 
boarding school this is impossible 
and here the headstrong youth have 
and take every advantage. So the 
letters home are full of the strongest 
appeals for more money. The table 
is outrageous— so the letters declare 
— and extra funds are needed to pre
vent starvation. “All the boys are 
going to”— the what each writer’s 
imagination states— “and can’t you 
send me at once an extra V?” Too 
often the money is forthcoming to 
the detriment of all concerned— to 
none more than to the boy who gets 
the cash.

To make this already too long 
story short, how much money ought 
the student to have? and the answer 
equally short and sharp is, 50 cents 
weekly. More than this engenders 
evil and whoever disregards the ad
monition is not wise.

THE USUAL EXPERIENCE.
A significant feature of the recent 

Republican primary election in this 
city was the defeat of C. D. Hamill, 
candidate for the nomination for 
member of the House of Representa
tives. Mr. Hamill has undertaken to 
make himself prominent in local pol
itics for some time as the man who 
held the union labor vote of Grand 
Rapids in the palm of his hand. He 
is a member of typographical union 
No. 39, and during the big strike of 
two years ago was chairman of the 
Board of Trustees and of the Strike 
Committee. On several occasions re
cently he has undertaken to “deliver 
the labor vote” to candidates, and as 
these efforts have not been generally 
successful Mr Hamill’s undertaking 
to deliver the union labor vote to

himself was watched with consider
able interest, as affording a reasona
bly accurate indication of the strength 
of union labor dictators in local poli
tics.

The element of personality, which 
might have clouded the issue, was 
removed by the indorsement of Mt. 
Hamill by both the Voters’ League 
and the Liberal League, representing 
opposing elements on the liquor 
question. No better test could have 
been imagined. When the votes were 
counted Mr. Hamill was found to be 
fifth in the race. The result did not 
surprise those who have been in touch 
with industrial conditions in the city, 
because Grand Rapids is essentially 
an open shop city. Organized labor 
can not govern it by its usual weap
ons of riot and terrorism, nor by the 
ballot; and a labor union candidate 
for office in our community will get 
exactly as many votes as he deserves 
—no more and no less.

Notwithstanding this experience, 
which is repeated at every election, 
men will undoubtedly be found who 
will wallow in the filthy trough of 
trades unionism by using the union 
label on their printed matter and 
submitting to being blackmailed by 
the union leaders who wax fat on 
the credulity of candidates whose 
ambition overtops their good sense.

ANOTHER THINK COMING.
Horatio S. Earle, State Highway 

Commissioner and the man who, 
more than any other single person, 
has brought about a public sentiment 
in favor of good roads, made frank 
and fair announcement some months 
ago that he would be a candidate for 
the Republican gubernatorial nomina
tion. He also announced that if he 
failed to get the nomination he would 
resign his position as State Highway 
Commissioner.

Mr. Earle received something over
25.000 votes at the primaries— about
65.000 votes short of what would 
have given him a plurality— and now 
he declares that he will make good 
his threat by resigning on the first 
of January.

The bitterest enemy of Mr. Earle is 
willing to admit that he is no fool 
and hundreds of thousands of citi
zens of Michigan freely declare that 
he is a rustler of the first grade, an 
entertaining speaker, a sincere advo
cate of his good roads hobby and a 
man who can accomplish great good 
in the direction of that proposition. 
And none of these are willing to ad
mit that he can secure any result by 
carrying out his promise to resign 
that would reflect credit upon him
self or gain benefits for the people 
of Michigan.

Comparatively speaking, Mr. Earle 
is a young man. He has a very wide 
acquaintance with the people of 
Michigan and he has a large follow
ing of admirers. His good roads 
work is but just begun; it is a work 
that must be continued and no man 
can do it with better grace or greater 
energy than can Mr. Earle. And so, 
Horatio, think the matter over. Do 
pot ‘bite off your nose to spite your 
face,” “by gum.”

You will fin'd nothing of the divine 
if you refuse to obey the voice of 
every day duty.
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THE GREAT FIRE WASTE.

There is a general complaint all 
over the United States that insurance 
costs too much, and there is no doubt 
that by comparison with the pre
miums exacted in other countries the 
complaint is well founded. But, as 
in all other matters, there are two 
sides to the problem. If premiums 
in this country are higher than else
where it should also be frankly ad
mitted. that fire losses are also much 
higher, in fact, many times higher, 
resulting in the unsatisfactory condi
tion that the underwriters do not 
make a reasonable profit out of the 
business, notwithstanding the com
paratively high premiums.

It is a striking and discreditable 
fact that fires are more frequent and 
fire losses greater in the United 
States than in any European country. 
Thus, in thirty European cities there 
is a yearly average of only eighty-six 
fires to each 100,000 inhabitants, while 
in the cities of the United States there 
are no fewer than 405 to the 100,000. 
Again, in those European cities the 
average yearly loss from fires is only 
61 cents for each inhabitant, while in 
American cities it is $3.10. In the 
whole of France the yearly loss from 
fires is about 30 cents for each in
habitant; in the German Empire it is 
49 cents, and in those two countries 
and Austria, Denmark, Italy and 
Switzerland all taken together it is 33 
cents, while in the United States it is 
$3.02.

It is difficult to find any legitimate 
and proper excuse for such a state of 
affairs. We are accustomed to boast 
of the efficiency of our fire depart
ments, particularly in the large cities, 
and we are quick to ridicule the mili
tary fire fighters of most European 
cities, yet we have many times more 
fires than they have, and have to 
pocket fabulous lasses in comparison 
with their very slight losses. If our 
fire departments are so very efficient 
and still we suffer many times great
er fire losses than, other nations, there 
must be something radically wrong 
with us.

Our buildings may be a trifle more 
costly than those of European coun
tries, although that is a debatable 
question, but the difference in value is 
not sufficiently great to explain the 
disparity in the fire losses. We boast 
of our fireproof construction, yet the 
great buildings of Europe stand for 
centuries, while most of ours go up 
in smoke within the memory of a gen
eration.

It is perfectly evident that the 
American people can not continue in
definitely to stand this immense fire 
waste. With proper building laws, 
strict enforcement of laws for pre
vention of fires and fire protection 
and with efficient fire departments and 
adequate water supply the fire waste 
can and should be reduced. It is ri
diculous to complain of high insur
ance premiums and at the same time 
do nothing to reduce the fire waste, 
on which alone the premiums are bas
ed. As long as fires continue fre
quent and costly as they have been 
in this country, we must expect to 
see insurance premiums advance. The 
only possible way of reducing them 
is to cut down the losses which the 
companies have to pay Premiums

are based upon probable losses plus 
expenses and a reasonable profit. The 
losses of a coming period can only 
be gauged by the actual losses of the 
period say a year just preceding. In 
order to bring about a reduction in 
the cost of insurance the facts must 
first show an actual reduction in the 
fire losses.

It has been said that every living 
thing was created for some good pur
pose, and it is often found that some 
apparently useless creation can be 
made to aid the work of man. In 
Burmah and other parts of the Far 
East, where sandalwood grows, and 
:s worth its weight in, silver, the com
mon ant, which is a nuisance in this 
country, is a great helper. The hard 
and fragrant heart is the only part 
of the tree that has any value and 
as the tree grows the heart is over
laid by a soft and worthless layer 
forming two-thirds of the trunk. 
When a tree is felled and cut into 
lengths the loggers let the timber lie. 
At once the ants begin work upon the 
soft wood, which is sappy and' sweet 
enough to attract them. In a few 
weeks, less than a month in the case 
of the hardest butts, the ants deliver 
the heartwood free of all the worth
less sapwood.

The Japanese at the close of the 
Russian war started in for a great 
world’s fair to be held at Tokio in 
1912. The project was received with 
enthusiasm at home and abroad. Re
cently considerable opposition has de
veloped on. the ground that it would 
be unwise to spend money in an ex
position at the present time. It is said 
that a majority of the Japanese cab
inet favor postponement to 1917 and 
some want it abandoned. There is a 
division of sentiment in the cabinet 
regarding the size of the appropria
tion and a hostile attitude toward 
President Kaneko. The proposition 
to appropriate about $15,000,000 is 
meeting with violent opposition from 
certain cabinet members, who argue 
that the impoverished condition of 
the country and the plans for naval 
enlargement make such an appropria
tion at this time an unwarranted bur
den. *

The Shawmut National Bank, one 
of the largest financial institutions.of 
Boston, has equipped a shooting gal
lery in the basement of its building, 
and every employe is required to take 
a turn at target practice for half an 
hour daily. Automatic guns are 
furnished every employe from mes
sengers to bank cashier, and the em
ployes are sent off in squads for their 
practice, which is under the super
vision of the chief watchman of the 
bank. A wave of murders, robberies 
and hold-ups has recently swept over 
that State and the officers of the 
bank regard it wisdom to be prepared 
for a visitation of any character that 
comes along.

It is foolish to say sharp, hasty 
things, but it is a great deal more 
foolish to write them.

Spiritually the most helpless 
those who refuse to help.

The doors to Heaven are often in 
earth’s lowliest places.

Tea Talk
Our new crop

Japan Teas
have arrived.

The quality is excellent.
They are picked and fired especially for 
and imported by us direct from Japan

Our 1908 crop

Congous and Gunpowders
are now en route direct to us from China. 

A  new importation of

Ceylon Teas
is now on the water direct to us.

W e Do Not Buy Old Crop Teas

because they are cheap. 
Our goods are fresh and new. Our 
grades are maintained to the highest 
point and our prices as low as the lowest.

W e are W estern Michigan 
Distributors for T etley’s Cel
ebrated Ceylon and India 

Teas.

Judson Grocer Co.
Direct Tea Importers

Grand Rapids, Mich.
Be sure and visit the West Michigan State Fair September 14 to 18.
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NEW YORK MARKET.

Special Features of the Grocery and 
Produce Trade.

Special C orrespondence.
New York, Sept. 5— The speculative 

coffee market is mighty quiet. Every
body is guessing at the size of the 
growing crop and meantime the 
market shows little variation one 
way or the other. At the close the 
situation is easy and a decline of 
about s points is to be noted. The 
market for actual coffee is reported 
by jobbers generally as quiet, al
though some tell of fair orders from 
roasters. In store and afloat there 
are 3,416,293 bags, against 4,041,352 
bags at the same time last year. The 
receipts of coffee at Santos and Rio 
from July 1 to Sept. 2 aggregate 
3,077,000 bags, or only 34,000 bags 
less than during the same time two 
years ago, with the phenomenal crop. 
Mild coffees have had a quiet week, 
although there is something doing all 
the time. Quantities in the hands of 
roasters indicate light supplies, but 
orders are still for the smallest pos
sible quantities. Good Cucuta, 9j£c.

In the refined sugar market there 
was quite an active demand for a 
a rush
day or so, Wednesday being almost 
a rush period. Buyers seemed to 
stock up to the full and since then 
the demand has been of comparatively 
small proportions. Granulated gen
erally is quoted at 5c.

The number of orders sent in for 
teas has been quite large, and while 
in no particular instance was any not
able amount called for the aggregate 
has been quite “sizable.” Cable esti
mates from Japan are S2»000»000 
pounds for export this season, 
against 32,000,000 pounds last season. 
Prices usually are fairly steady.

Grocers are purchasing rice in a 
very conservative manner, holding 
off for the new arrivals which will 
soon be here. Prices are well, sus
tained and sellers look for a market 
tending their way the whole season. 
Prim to choice domestic, 6@6$ ĉ.

With the advancing year the call 
for spices becomes more active and 
the week has been comparatively live
ly, although there is still room for 
improvement. Quotations remain 
practically unchanged on the whole 
list.

Molasses still moves slowly, but 
with the advent of cooler weather the 
outlook shows signs of improvement. 
Stocks are moderate and prices well 
held. Syrups are in light supply and 
firmly held.

Canned goods are dull anl uninter
esting. The effort to make a show of 
a short pack of tomatoes creates little 
attention. Probably there will be 
quite a shortage; but there will be 
no dearth and the consumer will pay 
no appreciable advance on a can. The 
market generally is showing some 
improvement over past weeks and 
some packers have withdrawn their 
75c quotation on standard 3s. Brok
ers say, however, they can name such 
a price, but the trouble for them* is 
to find the buyers at the figure. Corn 
is quiet and buyers take small quan
tities. This article, also, is said to 
be likely to be short pack. Peas are 
quiet and the market is rather de

moralized. Gallon, apples are doing 
well and prices are well sustained 
at $i.9o@2. Buyers ask $2.io@2.i5. 
Peaches are firm, but there is no no
ticeable amount of business going 
forward.

The butter market is firmer and 
some advance is noted on top grades. 
While 24c is the nominal rate a half 
cent more or even one cent more 
might be obtained for some brands. 
Creamery extras, 23^@23^0; firsts, 
2i@22j'2c; imitation creamery, firsts, 
I9l/2@20c; Western factory firsts, 
19c; seconds, i 8@ i 8 l/2c\ process 
stock is working out at all figures 
from i8@2i^2C, latter for specials.

Cheese shows no change. The de
mand is moderate and the supply is 
fully equal to requirements, but there 
seems to be no undue accumulation. 
Full cream is held at I2% @ i3%c.

Eggs are steady, with top grades 
of Western held at 23(3)23 >>£c— for 
extra firsts; firsts, 2i@22c; seconds, 
20 @ 2 0 t/2C.

Electricity Is Life of Vegetables.
The hackneyed aphorism that elec

tricity is life has found fresh demon
stration in fruit. Plants and vegeta
bles are now said to be nothing more 
nor less than small electric accumula
tors, possessing only a small unit of 
electric energy, but which at the 
same time can be conclusively de
tected by means of a suitable sensi
tive instrument. It is found that all 
fruits, whether of solid flesh, like the 
apple, or composed of a number of 
cells, like the orange, are duly re
plete with what corresponds to the 
positive and negative plates of a stor
age battery. For instance, in the ap
ple the fleshy part constitutes the 
positive and the core divided or insu
lated from the flesh by a thin skin 
is the negative cell, the respective 
terminals being the flower end of the 
fruit and the stalk. In the orange, 
on the other hand, the successive di
visions form alternately positive and 
negative cells, insulated from one an
other by the skin walls, while the 
whole is completely insulated on the 
outside by the peel or rind. To sub
stantiate his thesis the investigator 
secured an extremely sensitive Kel
vin galvanometer, the magnetic re
flecting indicator of which is so 
light as to be suspended by a single 
strand of a spider’s web. By means 
of this apparatus a scientist was able 
to deflect the needle from one side 
to the other, according to the con
nection of the stalk or flower ends 
of the fruit with the instrument, and 
that such movement was not attribu
table to chemical agency is borne out 
by the fact that by reversing the ter
minals of the fruit reversal of sign 
was obtained. Again, such deflections 
were not merely temporary. They 
lasted until either the insulation of 
the fruit was broken down or decay 
had set in. He also found that de
composed fruit had no action upon 
the instrument, but only that in 
which life was still extant. From 
such a result the conclusion was 
drawn that vitality and ’electricity are 
synonymous and that when one par
takes of vegetables or fruit one ab
sorbs a certain proportion of electric 
energy into the system.

H. LEONARD & SONS
W holesalers and M anufacturers’ A gents 

Crockery, Glassware, China 
Gasoline S toves, Refrigerators 

Fancy Goods and Toys
GRAND RAPiDS, MICHIGAN

Trunks 
Suit Cases 
Traveling Bags

We have just put in 
the celebrated line of 
these goods manufact
ured by A B E L  & 
B A C H  CO. It’s the 
finest line on the mar
ket.

All prices.
Ask for catalog.

PREPARE fo r  SUCCESS
AT

This is an age of specialists. Our specialty  
is the  fitting of young m en and women for 
positions o f tru s t and prom inence in th e  busi
ness world.

I f  YOU wish to  succeed in business you must 
study business as business is done. Investigate  
our m odern and p rac tical courses.

W rite for new descrip tive  catalog.
D. McLACHLAN & CO.

19-27 S. Division S t., Q rand R apids, M ich.

Foster,
Stevens & Co.

W holesale

Hardware
Fire Arms 

and Ammunition

Brown & Sehler Co,
Grand Rapids, Mich.

WHOLESALE ONLY

33-35-37-39-41 Louis St. 
10 and 12 Monroe St.

Grand Rapids, Michigan

A  H O f l E  I N V E S T I R E N T
Where you know all about the business, the management, the officers

HAS REAL ADVANTAGES
For this reason, among others, the stock of

THE CITIZENS TELEPHONE CO.
has proved popular. Its quarterly cash dividends of two per cent, have been 

paid for about ten years. Investigate the proposition.

The Ideal Junior Lighting System
is conceded by all to be the safest and most durable, and furnishes 
a better light at less cost than any other. Write for our latest 
catalog which explains fully our machine.

If you want a cheap light don’t write

IDEAL LIGHT & FUEL CO. Reed City, Michigan

mailto:2.io@2.i5
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GREEN HOUSES.

All Busy Preparing for the Fall Busi
ness.

This is a busy time with the flor
ists. For them it is the season that 
corresponds with the spring time for 
the ordinary farmer. There is not 
much doing in the line of trade, and 
not much money is coming in, but 
there is a world of work on hand 
getting ready for the fall, winter and 
spring campaign. The green houses 
must be put in repair, the heating ap
paratus overhauled, the benches load
ed with fresh earth and most im
portant of all there is the planting 
to be done. This all seems to come 
at once and to neglect any part of 
it may impair if not destroy all hopes 
of reward the coming year. Putting 
the houses in order is not particularly 
interesting. It is more or less the 
job of common labor. It requires ex
pert supervision, of course, but it 
deals largely with hammer and saw 
and shovel, and it is impossible to 
arouse much enthusiasm over the 
operations performed. With the 
planting, however, it is different. In 
this department we come in close 
touch with Nature, gain an insight 
into mysterious ways, and the im
agination does not have to be an 
active one to find a fascination about 
the work. Some plants are propa
gated by seed, others by bulbs, still 
others by cuttings, and how what 
goes into the earth can develop in
to what the florist offers a few weeks 
or months hence must cause the 
most careless to marvel.

The florists just now are making 
their cuttings and getting them 
planted. These cuttings are chiefly 
of the summer bedding plants, coleus, 
geranium, argeratum, double petunia 
and helitrope. There are a few oth
ers, but these are the principal va
rieties. Except the geranium and 
double petunia these plants all grow 
readily from seed and the seeds 
grown make stronger and thriftier 
plants than those from cuttings. But 
for the florist color is often an im
portant consideration. The seeds do 
not always come true to color, the 
cuttings never fail to do so. There
fore the cuttings are used. And they 
are used by the thousand. In .the city 
green house at John Ball Park for 
use in the city parks next summer
10,000 coleus cuttings, 15,000 gera
nium and 15,000 ageratum are being 
planted. What the city is doing at 
John Ball Park is small compared 
with what some of the florists are 
doing for their trade next spring.

In making cuttings of gera
nium, for instance, the live healthy 
stems are 'broken off the old plants, 
thrown into a basket and carried in, 
usually to girls or women, to be 
trimmed. The superfluous leaves are 
taken away and the stem is cut off 
just below an “eye” or leaf joint, and 
when reduced to a length of three or 
four inches it is ready to be planted. 
This is to stick them into small 
thimble pots of wet sand. The thim
ble pots are packed closely together 
in a bed of moist earth, and then a 
gentle bottom heat is applied. In a 
very few weeks the cuttings are 
rooted and begin to grow. When the 
roots fill the thimble pots the plants 
are transferred to larger pots and next

May will be ready for the garden or 
border. The plant when purchased 
by the home adorner, it may have 
been observed, has its roots filling 
the pot completely. There is method 
in this. There is economy in cost 
and space in the use of small pots, 
but from the florist view point almost 
equally important is the fact that the 
flower is in bloom when offered for 
sale. Crowding the roots tends to 
force the bloom.

Beside the cuttings, which must be 
saved before the old plants are 
frosted, the florists are planting 
thousands of bulbs for midwinter and 
early spring blooming. The bulbs 
are planted some singly in small 
pots, others 'by the dozen in large 
pots, and as soon as planted will be 
placed in some cool and dark place 
to make roots. About six weeks be
fore they are wanted in bloom the 
pots will be brought in to the light 
and warmth, and the artificial sum
mer which the florist knows how to 
produce will force the bulbs to rapid 
growth and blossom. Beyond get
ting the bulbs right side up there is 
no particular knack in planting them, 
but one can hardly realize that from 
the insignificant looking objects 
planted will come a gorgeous tulip 
or a sweet scented hyacinth.

Planting, however, is not the only 
activity at the green house these 
days. The chrysanthemum' crop is 
just now at that point where it needs 
close attention. The plants are 
planted about six inches apart each 
way in low benches that extend the 
length of the green house. They are 
given bottom heat and top heat, lots 
of moisture and plenty of fertilizer. 
Under this treatment they grow like 
weeds, and as they grow they are 
tied to stakes or wires. The chry
santhemum season opens the latter 
part of October and culminates at 
Thanksgiving, and the florist with 
the dates in mind hastens or checks 
the growth to the end that the flow
ers may be in bloom when most 
needed. Not every bud that comes 
is allowed to bloom— not by a good 
deal. Size and brilliancy are gained 
for a few flowers by sacrificing many 
buds, and it is with a ruthless hand 
that the florist uses his scissors.

The rose houses at this time are 
also receiving close attention. The 
rose season opens in December, as 
chrysanthemums wane, and reaches 
its height in January and February. 
The bushes in the hot houses are be-

such as the florists grow themselves 
are usually started in the green 
houses during the summer dull sea
son. The seed could be planted in 
the garden, but with drouth, too 
much rain and insects to contend 
with the results are not so certain. 
The green house started plants are 
now being transplanted to the open 
field for the fall growth and to re
main out over winter. Not much

M E R C H A N T S
- The best is th e  cheapest in ev ery th in g  

W hen you have th a t

AUCTION or SPECIAL SALE
Uet th e  BEST and you w ill be th e  gainer by 

LONQ ODDS
L et us te ll you all about w hat our tw elve 

years’ experience can  do fo r you in reducing or 
closing out your s to cs  a t  a  profit.

W e can please you as we have hundreds of 
others, and leave you smiling when we say 
good-bye

Our m ethods a re  s tric tly  up-to-date, every
thing high class, and we ge t the  business.

shrubbery is grown here, the large 
supply coming from nurseries in the 
East or in Europe. The fall plant-

W. A. RALSTON & CO.
Suite  407-409 Exchange Place Bldg. 

R ochester, N. Y.

ing will call for about three car
loads or 100,000 shrubs, which is 
about half the spring planting. The 
shrubs are not usually delivered un
til the middle of October or later.

A Dreadful Woman.
“That woman next door is really 

dreadful, John,” said a young married 
woman to her husband. “She does 
nothing but talk the whole day long. 
She can not get any work done, I’m 
sure.”

“Oh,” remarked her husband, “I 
thought she was a chatterbox. And 
to whom does she talk?”

“Why, my dear, to me, of course,” 
was the reply. “She talks to me 
over the back fence.”

STRIKE
while the iron is hot.

Don’t wait until your busi
ness suffers or a member of 
your family falls ill.

Order that te le p h o n e  
NOW.

“Use the Bell”
IT

PAYS

$500 BRUSH
Designed by Aianson P. Brush, designer of the 

Single Cylinder Cadillac

The Common Sense Car for two 
people; all the speed you want; more 
power than you can use; snappy, sym
metrical design and finish; the easiest 
riding thing on wheels; more reliable 
and steady than a horse and buggy.

Runs 25 to 30 miles per gallon of 
gasoline and a trifle of oil and is less 
expensive than a horse—why, you 
will see from catalogue. The wonder
fully balanced single cylinder vertical 
motor and complete power plant is 
under the hood—a marvel of accessi
bility. For ordinary use at moderate 
speeds, solid tires are perfectly satisfac
tory, and even with pneumatics($50.oo 
extra) the lightness of the car reduces 
tire expense to a small figure.

The Brush is not a toy nor experi
ment. It is made complete in one 
plant in large quantities by a skilled 
and experienced force with ample 
equipment and capital, and is marketed 
by reputable and reliable people with 
reputations to protect. There are no 
“ hard times’ ’ with us. If you are 
interested call or write for catalogue.

MANLEY L. HART
47 49 N. Divisi n St.

GRAND RAPIDS, MICH.

For hot water or steam have no equal. 
Come and see or write us— let’s talk it 
over.

RAPID HEATER CO.
Cor. Louis and Cam pau S ts. Qrand Rapids, M ich.

ing encouraged to their fastest and 
most thrifty growth. They are being 
“fed” with bone meal and liquid ma
nure three or four times a week and 
the heat is regulated to their liking. 
The buds are already appearing, but 
are nipped off, the purpose being to 
save the strength of the plant for the 
rose season. Size is gained by 
throwing the entire power of the 
plant into a single bloom.

There is activity also in the carna
tion houses and in those houses 
where the violets grow. These flow
ers are in greatest favor in midwin
ter, during and after the holidays, and 
the florist who wants flowers then 
must work for them now.

Not all the florists, but some of 
them, deal in perennial plants and 
shrubbery. The perennial plants

There’ A Long 
Tramp Ahead

of any man who is looking for as good a 
5c cigar as is the Ben-Hur. Many’s the 
lover of a good smoke who is willing to 
go far out of his way to get to a store 
stocked with this peerless cigar. Are 
you in a position to catch such a man’s 
trade?

GUSTAV A. MOEBS & CO., Makers 
Detroit, Micb.

Worden Grocer Co., Distributors 
Grand Rapids, Mich.
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Choicest Gift Fate Can Bestow Upon 
Man.

Every woman is by nature a hero 
worshiper. From the cradle to the 
grave she spends her time burning in
cense before some demi-god, or some 
little tin-god that she endows with he
roic attributes. At times this causes 
her to make kind of a fool of herself, 
as, for instance, when she kissed the 
too-sweet Hobson into oblivion, and 
mobbed Paderewski to obtain a single 
precious hair from his flowing locks.

In the main, however, it is an amia
ble weakness, and her ability to glori
fy an ordinary man— for woman’s 
genuflections are always made be
fore a masculine shrine— and see in 
him an unappreciated genius, or a 
knight of romance, not only adds to 
the interest of life, but enables her 
to actually enjoy being sacrificed to 
her divinity. This is a most valuable 
faculty, and its possession explains 
many feminine inconsistencies and 
peculiarities. As long as a man is 
heroic in a woman’s eyes she will 
stand any sort of treatment from 
him. It is only when she discovers 
that her idol’s feet are mud that she 
hurls him into the divorce court, or 
otherwise rebels according to her re
lationship to him.

It must not be thought, though, 
that women are constant from youth 
to age to the same hero. On the 
contrary, a procession of heroes file 
through their fancies, so to speak, and 
the different types of men that a 
woman worships at different periods 
of her life offer an interesting and 
instructive study.

A girl’s first attack comes on ear
ly, while she is still a little tot in 
short skirts and with her hair in pig
tails down her back. The inspirer is 
invariably some big boy who attracts 
her attentions by turning cart-wheels 
before her on the pavement, or cut
ting figure eights on the ice, or who 
can conceal the half of an apple in 
his bulging cheek when the teacher 
turns an investigating glance upon 
him. She looks on with awe and ad
miration at his feat, and thinks how 
strong, and clever, and wonderful he
is, and betrays her adulation by hang
ing about him as much as the great 
one will permit, taking meekly his 
snubs and chalking his name up to 
fame on the bill boards as she goes 
to and from school. This is merely a 
juvenile complaint, as inocuous as the 
chickenpox, and it passes harmlessly 
without leaving a scar upon the 
heart.

The next hero of a little girl is the 
Fairy Prince, and little as the man 
so honored may realize or appreciate
it, this is one of the most wonderful 
experiences that can ever come to 
him, for to be worshiped by the pure

heart of a little child is to be a king 
among men. The Fairy Prince is al
ways a grown-up, generally either a 
college friend of an older brother, or 
a suitor of a big sister, but he takes 
note of the child, and talks to her, 
and brings her candies or takes her 
riding or to the theater, and she ad
mires him for it. In her eyes he is 
an Apollo of beauty, a marvel of wit 
and wisdom, the hero of all her child
ish imaginings. It is then, for the 
first time, that love and marriage en
ter into her conceptions of life, and 
she dreams of herself as going away 
with the Fairy Prince to live in a 
candy castle, and feed upon choco
late creams forever and a day. When 
the Fairy Prince finally rides away 
and leaves her she sheds salt and bit
ter tears, and refuses to be comforted 
by his promise to come back for her 
when she gets grown.

After the Fairy Prince has gone the 
way of all masculine flesh and mar
ried, there are several years in which 
the girl is immune from hero wor
ship. She scorns the grubby little 
boys of her own age. Her horizon 
is- limited, and no knight of romance 
appears upon it, and so she arrives 
at the age of 16 or 17 when the fern 
inine passion for hero worship be
comes an acute peril, for there is no 
telling when she will be idiot enough 
to try to translate some of her imag
inings into reality. The gentleman 
who wears the halo at this period of 
a girl’s life is generally her profes
sor. Preferably he is her music teach
er, or drawing master, but it does not 
much matter for at this stage of the 
game her appetite for heroes is so 
voracious that she can swallow any
thing, even a grumpy professor of 
mathematics. Give her a hollow
chested and aenemic teacher, with 
lanky hair and broken English verbs, 
and she can see in him that unappre
ciated genius, pining away in an alien 
land, and picture herself as a benign 
angel coming into his lonely life, 
bearing love and sympathy in one 
hand, and a bag of her father’s good 
long green in the other, and thus lift
ing him into a region of ease and 
plenty, where his art would have 
opportunity for free expression.

If, on the contrary, the professor 
is fat, and middle-aged, and bald, it 
jars her ideals, but it does not smash 
them. She knows that he must be 
unhappily married, and she has vis
ions of shuddering ecstasy in which 
she imagines herself as his affinity, 
renouncing love for duty, both vic
tims of Fate, yet leading a sad sweet 
life of resignation uplifted by a glo
rious passion. Of course, the worship 
of the professor will be easily ex
plained on the ground that he is gen
erally the only man in sight in a

The Mill That Mills

B I X O T A  F L O U R
In the Heart of the Spring Wheat Belt

The excellent results women are daily obtaining from the use of 
Bixota Flour is creating confidence in its uniform quality.

Grocers handling the line know this—and the result is that all recom
mend Bixota.

Stock Bixota at once if you want more flour business at better profits.

Red W ing M illing Co. Red W ing, M inn.
S. A. Potter, Michigan Agent, 859 15th S t., Detroit, Mich.

■LW AYS on the move, 
because every cook 
knows its excellence 

and purity— its absolute 
goodness.

Sixty-Six Years
off Superiority

have proved its merit.
Doesn’t that argue in its 

favor? In nearly every home 
in your neighborhood

KINGSFORD*S 
OSWEÙO Æ

is found indispensable in preparing all kinds 
of delicious desserts— equally invaluable for 
improving every-day cooking: sauces, gravies, 
soups, jellies and many other dishes.

Advertising now in progress will further 
stimulate sales.

Are you in line?

T. KINGSFORD &  SON, Oswego, N. Y.
National Starch Company, Successors
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girl’s boarding school. It is, ¡how
ever, extremely dangerous, and no 
man who is not a septuagenarian, and 
deaf, and dumb, and blind to boot, 
ought ever to be employed to teach 
girls.

The next hero that a girl worships 
is the preacher. Every boy goes 
through a period when he yearns to 
be a bloody pirate of the raging main, 
or a train robber, or some kind of a 
picturesque bandit. Similarly, girls 
pass through a stage in which they 
long to renounce the world and be
come sweet-faced Sisters of Charity, 
or gray-robed hospital nurses, or set
tlement workers with uplifted ex
pressions and year-before-last clothes.

These noble aspirations are inspir
ed by a good-looking preacher, for 
it is notable that the piety of the 
feminine portion of a congregation 
is always in direct ratio to the per
sonality of the clergyman. Under 
its influence a girl goes to church 
three times a day, prefers prayer 
meetings to balls, and regulates her 
life by what HE— a preacher-worship
er always speaks of the parson in 
capitals— says. Fortunately, when a 
preacher marries he tumbles off of 
his pedestal so far as the majority 
of his female flock are concerned, al
though there are some women to 
whom the preacher is a hero to the 
end, and who spend their lives break
ing their alabaster boxes at his feet.

The matinee hero follows close on 
the heels of the clergyman. This 
marks a virulent stage of feminine 
hysteria. It is a malady that few 
women escape, and none ever remem
ber without wondering how the fool- 
killer happened to overlook them 
while it lasted. The outward symp
toms are a mania for going to hear 
some particular actor or singer act 
the same play, or sing the same song, 
with precisely the same tremor in his 
voice, the same clutch at his heart, 
the same adoring glances and pas
sionate outcries at the same cues, day 
after day, or night after night. Still 
she is thrilled by it. She sits in the 
self-same place, and flatters herself 
that her hero must differentiate her 
face from the dull, uncomprehending 
faces of the audience, and she won
ders if he is not conscious of her 
presence— if there is not some rap
port between them.

When she has it very bad indeed, 
and has no kind friend to shut her up 
in a padded cell in a lunatic asylum, 
she writes him mash notes, telling of 
her love, her devotion, her willing
ness to leave home and family and 
friends and fly with 'him. At this 
time she also spends her allowance 
in sending him flowers, which he 
gives to other women, and in buying 
his photographs before which she 
burns candles and says her prayers. 
Generally, the matinee hero-worship 
craze does no particular harm. Some
times, however, it is necessary to use 
violent measures to wake a girl up 
who is in a trance about some ro
mantic actor. The best way to do 
this is to let her make his personal 
acquaintance under properly chaper
oned conditions. A romantic actor 
with his upholstery off is about the 
least romantic person on earth, and 
a girl is forever after an apostate 
where the stage is concerned.

M I C H I G A N  T R A D E S M A N
Following the matinee hero, and 

far more dangerous, because he has 
to be dealt with at close range, across 
the parlor lamp instead of from the 
safe distance across the footlights, is 
the man with a dark and lurid past. 
Nobody can explain the fascination 
that a bad man has for a good wom
an. Neither can anyone deny that it 
exists, and is especially potent with 
ignorant and innocent young girls. 
Charlotte Bronte was an unsophisti
cated country maiden when she creat
ed the wicked and sinister Rochester, 
ready to commit any sort of a crime 
to get the woman he loved, and that 
sort of man always was and always 
will be the favorite hero of young 
girls. Heaven alone knows why a 
woman should find anything romantic 
in a man who has been a drunkard, or 
a gambler, or a rogue; but she sees 
him through some sort of a glamor 
that makes his sins appear pictur
esque, instead of sordid, and it is 
while she is under this hypnotic spell, 
while she believes that her worship 
is a lasting passion instead of a pass
ing fancy, that she is apt to make a 
marriage that she spends the re
mainder of her life in repenting.

If she escapes this sad fate, if she 
chances to find out that her hero 
wasn’t so black as he painted himself, 
or she has the good fortune to meet 
him when he is drunk, instead of 
hearing his poetic account of dallying 
with the wine cup, and it is because 
women hear about things instead of 
actually seeing them that they make 
such bitter mistakes, she is generally 
safe for the next few years. True, 
she breaks out with spasmodic attacks 
of worship of some great pianist, or 
she burns a few joss-sticks before Ib
sen, or some famous lecturer or trav
eler or artist, but this amounts to 
little. It lacks the fervor and the fire 
of her previous devotion.

Then comes her final great per
formance as a hero-worshiper, the j  
culminating triumph of the feminine 
imagination, that enables her to see 
in some perfectly commonplace man 
the ideal of all her dreams and fan
cies. She falls in love, and straight
away the homeliest, shambling, tow- 
headed man that ever walked be
comes a paragon of masculine beau
ty; his most stumbling speech be
comes thrilling eloquence, and his 
occupation, no matter how prosaic, 
becomes a field of adventure. She has 
found her hero at last, and she sits 
down joyously to pour out adula
tion before him.

And it is up to the husband to of
fer up thanksgivings in the temples 
for his luck, for the choicest gift that 
Fate can bestow upon a .man is to 
make him a hero in his wife’s eyes.

Dorothy Dix.

The Point of View.
“You can't get in here on a half 

ticket,” exclaimed the doorkeeper at 
the circus.

“I thought I could,” apologized the 
small town citizen. “I have a bad 
eye, and I only expected, to see halt 
the show.”

“Then you’ll have to get two tick
ets,” said the doorkeeper. “If you 
only have one good eye it’ll take you 
twice as long to see the show.”

“Send me a sack of 

good flour!'

Q^HE has shown by this 

order that she wants 

good flour but doesn’t know 

its name, so she’s left it to 

you, Mr. Grocer.

Be good to her. Send flour 

you positively know to be 

good.

She will thank you, her 

folks will thank you, and 

when you get a whole family 

telling about the good things 

in your store you’re bound 

to succeed. Be prepared by 

having ‘ Voigt’s Crescent” 

in stock. You’ll be surprised 

at the opportunities you’ll 

have to boost your business.

Voigt M illing Co.
drand Rapids, Mich.

Be sure and visit the  W est Michigan 
S ta te  F a ir Septem ber 14 to  18.

P ^ \  O  T  /  Formerly called \
\ J  Q  I V Elijah’s Manna /

T O A S T I E S
The “ Suprem e H it” o f the  
Corn F lake Foods—

"T he T aste  Lingers.”
Postum Cereal Co., Ltd. Battle Creek, Mich.

G. J. Johnson Cigar Co.
S. C. W. El Portana 

Evening Press Exemplar
These Be Our Leaders

Our registered guarantee under National 
Pore Food Laws is Serial No. SO

Walter Baker & Co.’s
« Chocolate 

Cocoa
M | ¡Hk Our Cocoa and Choco- 
fim preparations are
J fl ' 11 i ll  A bsolutely Pure—
f l j  j , 11 Ll| f r e e from coloring 
IHM! m  Ilf matter» chemical sol- 

vents, or adulterants 
Registered! ? [  an/  kind, and are 

u. s.Pat. off. therefore in full con
formity to the requirements of all 
National and State Pure Food Laws.

48 h ig h e s t  a w a r d s
In  Europe and Am erica

Walter Baker & Co. Ltd.
Established 1 7 8 0 , Dorchester, M ass.

BALLOU BASKETS are BEST
Just A Basket

But made of good material with 
good workmanship, not simply 
thrown together.

Demand Ballou Baskets and 
get them—All Kinds—especially 
Stave Baskets with Wide Band.

Yes, and Potato Baskets, 
made for the purpose. Tightly 
braided and reinforced. One 

will outlast dozens of common baskets.
Write for particulars.

B A L L O U  M F G . C O ., B e ld in g , M ich .

We Can Give You Prompt Shipments
We carry  a t all tim es 1,000 cases in stock, 

all styles, all sizes. Our fixtures excel in 
style, construction  and finish. No o the r 
fac to ry  sells as many or can quote you as 
low prices, quality considered.

Send fo r our cat alog G.

GRAND RAPIDS SHOW CASE CO.
OKAND RAPIDS, MICH.

New York Office and Showroom, 750 Broadway 
(Same floors as McKenna Bros. Brass Co.)

St. Louis Office and Showroom, 1531 Washing's Ave.
Under onr own management

The Largest Show Case Plant in the World
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Handling a Hog From Start To 
Finish.

One authority who is supposed 
to know all about it says beef tongues 
should be first put into an 80 deg. 
plain pickle for twenty-four hours, 
and gives the reason for so doing 
that this will take ail the moisture 
out of the tongue, or all the saliva, 
as it is termed. The tongue ha® been, 
as already described, washed with a 
brush on the killing floor to remove 
all the saliva from the outer part, so 
that there is nothing of this kind ad
hering to it.

This authority goes on to state: A b 
et remaining twenty-four hours in 
this plain pickle the tongues are tak
en out and put into an entirely differ
ent pickle—a sweet one— to cure, and 
which, by the ingredients mentioned, 
will be about a 70 deg. pickle.

It certainly is surprising how dense 
some men in this line are, and men 
from whom better judgment might be 
expected. Of course, the tongue, as 
I have already shown, contains a 
large percentage of moisture, but in
stead of putting the goods into a 
plain pickle of 80 deg. to extract this 
moisture, why not put them at once 
into a 90 deg. sweet pickle to cure in?

This moisture which is extracted is 
the natural juices of the tongue and 
the “ life” of it, if I may be permitted 
to use such an expression, and in
stead of curing the tongue in this first 
pickle where it will absorb again 
some of those juices, this authority 
would have you take it away after it 
has lost those jukes, or the best 
part of them, and put it into an en
tirely new pickle to cure in, so that 
all benefit by absorption of those 
natural juices in the pickle is en
tirely lost to it.

There is a great loss in strength 
of tongue pickle the first twenty-four 
hours, as the absorption of the salt 
forces the natural juices out; but as 
they become mixed with the pickle, 
and a part of it, they are again ab
sorbed'— in a diluted form, it is true, 
but still absorbed.

I am pretty well acquainted with 
the handling and curing of meats, but 
I have yet to learn that the entire 
loss of the natural juices, or part of 
them, is any benefit to the meat. 
They are bound to come out, but why 
not give the meat an opportunity of 
regaining some, at least, of them, 
and cure it in the pickle in which 
they are?

Chill and cure the tongues as I 
have directed, and there will be no 
trouble with them. I can pledge my 
word that I observed a sour tongue 
only once, and that was in a house 
where I went to see * some beef 
tongues, that had been purchased by 
the people whom I was with. I

The pickle for curing tongues in I 
mentioned as 90 deg. mixed sweet 
pickle; this is right, and later on, 
when I take up the question of mak
ing pickles, this, with the other kinds, 
will be described.

The handling of the hams and bel
lies, calas, etc., were left at that 
stage where they were nearly ready 
for “smoke” shipment, or storage if 
there was no demand for them. We 
will say that the demand for hams 
and bellies was small, although a 

I large stock was in pickle, with hogs, 
on foot, cheap, which meant big 
“runs” and consequently big killing 
and cutting, so that the room for 
packing was required.

Were the premises extensive 
enough, as I once before intimated, 
with proper facilities for so doing, 
this stock could be carried better in 
pickle by turning on the refrigera
tion and dropping the temperature to 
around 20 deg. above, which would 
so solidify the meat without freezing 
that it would absorb no more salt, 
while, being in pickle, it would be pro
tected from the influence of the air.

Now, department heads, this is no 
“pipe,” but if you think so I wash 
you would contradict me and give the 
readers the benefit of your knowl- 
edge(?), or, if I don’t make myself 
cleaf, be good enough to ask me to 
be more explicit and perhaps I may 
receive an inspiration from you by 
which I will be able to put my views 
in such a manner that you will be 
convinced.

You have already seen that I men
tioned free fatty acid, which is a 
component part of the fat of hams, 
calas, bellies, etc. (ask your chemist 
or lard man), and it occurs where 
rancidity does not exist; but it has 
been demonstrated by chemistry that 
rancidity is caused by the action of 
light and air upon the free fatty acid 
aforementioned, so that you will 
readily see, I hope, the reason why 
this class of meat will hold better 
when protected from light and air. 
But, being unable to have it this 
way, the next best plan is to have a 
storage room— which every house of 
any importance should have—a room 
which is so fitted with refrigeration 
that it can be kept at 20 deg. Fahren
heit. Have daylight excluded, or, if 
there are windows in it which are 
fitted as cold storage windows, let 
the glass be yellow, or covered with 
a yellow semi-transparent composi
tion, so that the light which enters 
will be non-actinic. Should the room 
be “piped,” let it be so around the 
sides, not overhead.

The storage room being all ready, 
clean off the top of the vats from 
any fungi that may have grown there 

land pull the hams out of pickle in

I buy and sell Eggs and all grades of Dairy 
Butter. I handle on commission Veal, Poultry, 
Honey and all Farm Produce, and have cold storage 

facilities on premises.

I ship peaches and all home grown fruits and 

vegetables.

F. E. STROUP, Grand Rapids, Mich.
R eferences: Grand Rapids N ational Bank, Commercial Agencies, Tradesm an 

Company, any Grand Rapids W holesale Grocer.

AH Kinds of Cheese at Prices to Please
Write or phone

C. D. CRITTENDEN CO.
41-43 S. Market St. Both Phones 1300. Grand Rapids, Mich.

Wholesale Butter, Eggs and Cheese

B U T T E R
is our specialty. We want all the No. 1 Dairy in jars and Fresh Packing 
Stock we can get. Highest prices paid for eggs. Will give you a square 
deal. Try us. Both phones 2052.

T. H. CONDRA & CO.
Manufacturers of Renovated Butter Grand Rapids, Mich.

Our seeds have behind them 

a good reputation of more 

than twenty years. They are good; they have always been good.

A LFR E D  J . BROWN S E E D  O O .. G RAND R A P ID S . M IO H .
OTTAW A A N D  LO U IS  S T R E E T S

Clover and Timothy
Seeds

will have quick attention.

M OSELEY BRO S.. WHOLESALE d e a l e r s  a n d  s h i p p e r s  

Office and Warehouse Second Ave. and Railroad.
BOTH PHONES 1217 G R A N D  R A P ID S , M IC H .

FOOTE & JEN KS’ PURE FLAVORING EXTRACTS
(Guaranty No. 2442) FOOTE A JBNKS’

J A X O N
Highest Grade Extracts.

Pure Vanilla
and the genuine

O R I G I N A L  T E R P E N E L E S S  E X T R A C T  OF L E M O N
N ot Like Any O ther E x tract. Send for Recipe Book and Special Offer. 

___Order_of_Natlona^Gr°cer Co. Branches or Foote & Jenks, Jackson, Michigan

W- c. Rea A. J. W itzig

R E A  &  W I T Z I O
PRODUCE COMMISSION

104-106 W est Market St., Buffalo, N. Y.

We solicit consignments of Butter, Eggs, Cheese, Live and Dressed Poultry, 
Beans and Potatoes. Correct and prompt returns.

REFERENCES
Marine N ational Bank. Commercial Agents Express Companies. T rade P apers and Hundreds

of Shippers.
Established 1873
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the curing room and pile them on 
racks to drain, when, after two or 
■ three days, they are taken to the 
storage room and wiped clean, on a 
temporary bench or table; not rub
bed over, but wiped thoroughly 
clean and dry with cheesecloth, and 
then neatly piled, skin down, on the 
floor until the last tier, which should 
be placed face down. A space' should 
be left all around clear of the pipes, 
if any, and the hams should be sup
ported by racks braced from the 
sides of the room. Three feet will 
be high enough for the pile; any 
higher would cause too much press
ure on the lower tiers.

Hams carried in this way will 
come out bright and clear and free 
from any rancidity in the fat, but if 
the room is large enough it would be 
preferable to pack the hams in clean 
tierces, headed up, and “blown off.”

The storage room should have only 
one entrance, so that there would 
not be a current of air, the door shut
ting tightly and kept closed unless 
When absolutely necessary that it be 
open.

Bellies handled in the same man
ner will come out at the end of three 
or four months, as the case may be, 
looking better than when they were 
put in there, and will take a very 
pretty smoke if they were put in 
storage fresh cured, so that they 
would require little more than a wash 
before going to “smoke.”

A storage room with half to one 
million pounds of bellies on storage 
in this way is, indeed, a very pretty 
sight, with its white painted walls and 
clean, dry floor, perfectly odorless, 
and the department head may well 
point with pride to the stock stored 
there, and its bright, clean look.

I do not think, although essentially 
necessary as it is, that every house 
has a storage room of this kind for 
carrying excess cured stock— not 
even some of the largest houses.

It is a great mistake to carry S. P. 
hams, calas or bellies in pickle in the 
ordinary temperature after being cur
ed-, as they go on, day after day, ab
sorbing salt until, when they are re
quired for “smoke,” , they have to un
dergo such a “soaking” in the wash
room that the chances are in favor 
of their being spoiled, as, let the 
foreman in the washroom be ever so 
good a man, he is liable to give the 
meat more than it really requires, 
with the result that, in the case of the 
■ hams and calas, sour butts will en
sue.

A properly equipped storage or car
rying room is as essential to the up- 
to-date packing house as any other 
part of it. and. having a surplus stock 
of hams, calas or bellies coming 
along, they should be pulled out as 
soon as cured and. put into this stor
age in the manner described. Of 
course, some judgment will have to 
be used as to how much should be 
put in storage, making due allowance 
for the requirements of the trade.

The bellies mentioned here are being 
carried in the storage room, are the 
ordinary S. P. common clear, of all 
averages; not the light 6 to 8 and 8 
to io pound bellies which make the 
fancy breakfast bacon, and which are 
cured in a much sweeter pickle. So

kle that after ten to twelve days out 
of pickle, piled on racks on the floor 
in the curing room, fermentation can 
be easily detected by smell in the fat.

There is such a demand for this 
fancy breakfast bacon that there is 
not very often a surplus; in fact, it is 
more the other way, and there is a 
shortage now and again. Still, there 
are times when there is a surplus, 
and instead of trying to carry it as 
the fancy grade, it were much better 
to turn the excess over to the 
“smoke” house, when it is required, 
as common clear bellies, for ordi
nary breakfast bacon; as, from the 
large amount of cane sugar used in 
the curing pickle, it is impossible to 
carry it any length of time in per
fect order.

I have seen this class of bellies put 
in storage such as I have described 
in this article; seen them sent to the 
freezer, on being cured, and carried 
in a frozen state; seen them “smok
ed” when just cured, and then put in 
the freezer after they were properly 
cooled, and carried there until want
ed, when they were thawed out and 
given a light “smoke” again, and 
while this latter plan seemed to car
ry them with better results than any 
of the others, they were not at all 
the bellies when “smoked” just as 
they were cured, all being due to fer

mentation, which, from the greater 
amount of sugar in the curing, shows 
greater activity than it does in the 
common clear belly, which does not 
contain so much sweetening.

Perhaps to people not accustomed 
to this fancy grade of breakfast bacon 
the fermented flavor would not be 
very noticeable, but to anyone in the 
habit of using it often for breakfast 
and whose sensibilities of taste are 
not blunted, the slightest change is 
very easily detected; the presence of 
salt, while of course there, is hardly 
perceptible, as it is overcome by the 
soft, mellow flavor given by fermen
tation in its early stages and before 
it has passed a certain point.— Butch
ers’ Advocate.

Horrified By His Speech.
The students of a college grew so 

reckless in their behavior that the 
professor thought to improve their 
conduct by a lecture on morality. 
They listened with due humility. In 
the course of his lecture he said: 
“My young friends, the floors of hell 
are paved with champagne, automo
biles and chorus girls.” He was hor
rified to hear one of the students say 
in a sepulchral tone: “ ‘Oh, Death, 
where is thy sting?’ ”

M. O. BAKER & CO.
Have big outlet for cherries, peaches 

and small fruits. Write us. 
Toledo, Ohio

The Perfection Cheese Cutter
Cuts out your ex ac t profit from  every cheese 

Adds to  appearance 
of s to re  and increases cheese trade

Grand Rapids, Holland & 
Chicago Ry.

TO CHICAGO
In Connection With 

Graham & Morton Line

Steam ers
Puritan and Holland

Holland In teru rban  S team boat Car 
Leaves M arket St. Depot

«  Nightly 8 m.
Freight Boat Every Night

Veneer Box Co.
M anufacturers of 

all kinds of

Shipping Boxes and Egg Cases
Grand Rapids, Mich.

Dry Sound
Our feeds are made from 
D r y  C o r n .  We give 
you grain that will draw 
trade. Let the other fel
low worry with cheap, 
damp, sour goods. Send 
us your orders for

Molasses Feed 
Cotton Seed Meal 

Gluten Feed 
Old Process Oil Meal

Grand Rapids Grain & Milling Co.
L. Fred Peabody, Mfr.

Grand Rapids, Michigaa

M anufactured only by
The American Computing Co.

much sweetening is used in this pic- * 701-705 Indiana Ave. Indianapolis, Ind.

Huckleberries
We can handle your huckleberry 

shipments to good advantage.
We sell all berries according to 

quality and have a large outlet and 
are in position to command the 
highest market price. Send us 
your shipments.

Returns sent promptly.

We also sell all kinds of fruit 
packages.

The Vinkemulder Company 
14-16 Ottawa St.

Grand Rapids, Mich.

A Case
W ith a Conscience
is known through our advertising, 
but sells on its merit.

The same can be said of our DE
PENDABLE FIXTURES.

They are all sold under a guarantee 
that means satisfaction.

GRAND RAPIDS FIXTURES CO.
Grand Rapids, Mich.

Jefferson and Cottage Grove Aveaaes

PRODUCE Vegetables, Poultry, Eggs, Butter, Cheese, Etc.

W e buy and sell in any quantity  and only solicit your patronage upon m erit 
of goods and satisfacto ry  dealing,

RODERICK-GLASCOTT CO., 39 s. Market S t., Grand Rapids, Mich.

B A G S
Of every description for every purpose. New and second hand. 

ROY BAKER
W in. Alden Sm ith Building Grand Rapids, Michigan
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Spring Samples of Shirts Are Now 
Ready.

Business for spring, 1909, is the 
principal matter of present concern 
with the manufacturing shirt trade, 
the Eastern members of which are 
not of one mind as to whether it 
shall be an early or late showing of 
samples. It was a doubtful question 
at this time last year, but for dif
ferent reasons than those now pre
vailing. The matter of ability or 
inability to secure cloth supplies for 
fulfillment of orders was then in de
bate, as was also the menace of con
tinuously advancing costs of mate
rials. But the whirligig of time 
brought its revenges and removed 
these contingencies, so that they 
have not to be considered' in the 
present reckoning. What now ap
pears to be in the balance is simply 
“shall we go out early and miss it, 
or play a waiting game and. hit it?—  
and we may hit it or miss it either 
way.” Shirt stocks are known. *to be 
low with retail furnishers, for they 
are not the heavy buyers of job par
cels such as are placed with depart
ment stores; but if the furnishers are 
to be as slow in placing spring orders 
as they have been in their current 
purchasing from stock their caution 
may cause disappointment. Only 
time will decide. Salesmen are anx
ious to get away, for they know they 
can unload summer shirts for fall 
selling at inducing prices, and two- 
thirds of the factories still have 
quantities; this many of them can do 
even should their customers be coy 
in listening to spring order talk, and 
departures for the road this month 
will pay for the trouble one way or 
the other.

Spring samples are ready. It is 
claimed that novelties are to be found 
in some of the assemblies, carefully 
preserved from enquiring gentlemen. 
What they are only their creators 
know. They may be patterns or they 
may be originalities of construction. 
Freaks of the latter variety have 
short lives, but exclusive examples 
of design in patterns carry weight 
when “secured.” We are toldi that 
the printed lines will carry renewed 
life in their 1909 patterns; that mer
cerized white effects will shine by 
themselves as new lights and in as
sociation with woven color and with 
printed color; that white mercerized 
cordis on white cloth are good things; 
that double stripes liberally spaced 
will continue in favor, and that all ! 
the soft cloths will hold their popu
larity. More will be known in a few j 
weeks; meanwhile the foregoing in
formation should be considered as j 
positively exclusive.

The attack made on colored shirts 
in general by a London journal o f '

recognized standing in the medical 
profession has obtained wide pub- 

I licity in our land through the press. 
It is a question, xf it will receive se
rious consideration even in serious
ly-disposed Britain, and certainly not 
here— not unless a pronunciamento 
against the “microbe-breeding gar
ment” should be issued from Wash
ington.

Narrow black stripesi seem to be 
destined for lasting popularity, 
whether arranged in clusters or in 
single lines of broader character. The 

! two-color and three-color stripe pat
tern of this season is to be in next 

¡year’s lines, and broad ground space 
¡.remains a marked feature in all for- 
jeign goods.— Clothier and Furnisher.

¡Clothing Merchant’s Novel Window.
] W ritten  fo r th e  T rad esm an .

A clothing dealer hates to have an 
¡antiquated lot of suits left on his 
¡hands. Nobody wants to buy them, 
j “Might’s well be dead as be out of 
| fashion” is an expression as true to- 
I day as when it was penned. But one 
I of those objectionable left-overs of 
the merchant may be utilized to point 

| a moral and adorn a tale, as I saw 
| m the window of a popular store 
I not long ago, one that reaches out 
I after the trade of the younger 
I shopping element.
j  The window’s background consists 
of a painted canvas, representing 
a suburban road with trees and 
bushes and goldenrod on either side. 
This was repeated in the window, 
with the realities themselves, which 
exactly matches on to . the painted 
scenery, like the panorama of the 
Battle of Gettysburg over in the 
Windy City. Two dummies were 
posed at the left of the window, a 
little distance apart, both looking in 
the same direction, the object claim
ing attention being a young man 
dummy over at the “right center” of 
the window. One of the pair at the 
left has his arm outstretched, point
ing with derision at the out-of-date 
suit of the “ fifth spoke of the wheel,” 
the vent of the latter’s coat being 
wired to stand out at a disagreeable 
angle. It isn’t good form, to point, 
but the scene of the window being 
laid in the country, it is to be pre
sumed that no one is looking while 
the friends are having their little 
fun at the expense of the unstylish 
party. The former are clad in the 
most modish of fall suits and are 
evidently very well satisfied with 
themselves. Q . R . B.

It is a great thing to be a man, but 
it is a finer thing to be a master— 
master of yourself.

Keep the heart healthy and happi
ness will take care of itself.

How One Man Buys and Sells Cloth
ing.

Did it ever happen to you as a buy
er of clothing? Have you ever seen 
in a competitor’s window a suit you 
are selling close at $25 marked $18? 
Have you ever wondered how his 
price wa9 lower than yours? You 
thought the fabric and the style a 
good one, that it would stand good 
tailoring and good trimmings, and 
while believing the suit would bring 
more, you decided on a close margin 
of profit to make it a leader, and then 
you discovered somebody else had it 
cheaper. Perhaps it has started you 
thinking you were offering great 
values, that you were selling close, 
and then find another retailer appar
ently ¡selling the same thing for less. 
The difference may be in the grade 
of make and in the way the clothing 
is bought.

It is not an altogether agreeable 
experience for any retail clothier to 
get, after making his fabrics and 
style selections most carefully and 
exercising his best judgment in the 
matter, deciding that such and such 
a style ought to be well tailored, well 
trimmed and well put out in general 
and then in the finished garment con
sider that it is good value at such a 
price, only to find that some com
petitor has the same pattern selec
tions and is selling what appears to 
the clothes wearer to be identically 
the same garments for less money.

And it is just this sort of experi
ence that almost every retailer gets 
at one time or another. Customers 
come in, look at the garments, and 
say that they can get the same thing 
“down the street” for less money.

It may therefore interest the cloth
ing merchant to know the way a clev
er and successful clothing man has 
undertaken to offset this kind of com
petition; how it is that he solves the 
buying problem.

The clothing man in question was 
recommended impartially by several 
reliable and disinterested parties as a 
clever operator who had successfully 
solved the problem of buying cloth
ing according to the needs of a suc
cessful business, reaching a popular 
to medium class of trade.

This clothing man was asked how 
he made his selections, how he bought 
clothing? He said he kept an accu
rate and full record of each season’s 
business, noting carefully always 
what moved quickly and what lagged 
at different times in the season. With 
his records as data on which to base 
new purchases, he went into the mar
ket with full memoranda of ¡his re
quirements, and always anticipated 
just enough to safely allow expand
ing the stock right on top of such 
purchases with opportune and advan
tageous buys he would find on his 
visits to market.

He first picked his fabric styles 
from manufacturers’ swatches, then 
decided on the models to be follow
ed, and the kind and quality of trim
mings each style and fabric must car
ry, always figuring on the cost and 
what the garments when made could 
be retailed for.

When asked if it had ever hap
pened to him that some of the gar
ments he had selected to retail at cer
tain prices were sold by his competi

tors for less, he said it had, and oft
en. His store is the center of a re
tail district where competition is 
acute, and customers have frequently 
told salesmen they could get the same 
thing at some one of the neighboring 
stores for less. The policy of this 
store is that salesmen are to show 
a customer the best grades first, un
less the customer names a specific 
price he wishes to pay.

If the salesman shows a suit at 
$25 to the customer and the latter 
says he saw the same thing at an
other store for $20, the salesman of
fers no argument, but shows the cus
tomer identically the same goods in 
a different make at $18.

When the clothing man was ask
ed how he operated, he said he se
lected a standard fabric made by 
some one of the prominent mills, in 
fact, he made up in his orders an 
assortment that he judged would be 
popular for the season. If the fab
ric was of good grade, he would start 
it in a suit at $25 and place his or
der for such suits with a house do
ing fine tailoring and using good 
quality trimmings. Another house 
equally good for its class of work, 
but specializing on a somewhat 
cheaper grade, he would have make 
the same goods up to retail at $18, 
and so on, getting for his stock the 
best possible fabrics, tailoring, trim
mings and style for the price at 
which the garments were to be re
tailed.

At the beginning of the season he 
selects a range of novelties to retail 
at, say, $28, during the early part of 
the season. He will also have the 
same goods coming in from another 
manufacturer which he can sell at a 
good profit at $22.50, and will have 
the same goods coming in from still 
another manufacturer which he can 
sell at a fair profit at $15.

Now this clothing man contends 
that the man who pays $28 for this 
suit will get good value and all that 
he paid for, and equally so will the 
man get full worth for his money 
who later pays $15 for the suit.

“We buy our clothing and sell it 
as intelligently as we know,” con
tinued the clothier. “Of course, there 
are lots of retail clothiers who, no 
doubt, would be afraid to put info 
the stock more than one grade of 
make in one quality of fabric, fearful 
that they might conflict, but you see 
that by our method there is an in
telligent way of handling the propo
sition.”

And, after all, isn’t it the intelli
gence that makes for success?— Ap
parel Gazette.

A Matter of Looks.
Isaac had made the sale and re

ceived the money. His customer 
picked up the trousers that he had 
just purchased and started to leave.

“Won’t you throw in a pair of sus
penders?” he asked.

“You don’t need any,” replied the 
shopkeeper, gruffly.

“It doesn’t look well to go without 
suspenders.”

“Veil, of course; but didn’t I vant 
you to puy a coat und vest?”

When everybody says a man is “all 
right it means that he is wrong 
somewhere.
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A  Good 
Start 
is H alf 
the Race

Many a merchant has lost a full 
month’s business because he 
failed to prepare himself to take 
care of trade when people got 
into the mood of buying.

Many a merchant has lost his 
year’s profit by waiting for 
people to get into the mood of 
buying.

Proper preparation for 
a good Fall trade includes 
a trip to Chicago to buy some 
of the quick-selling, 
profitable novelties.

A  broken line of staples 
in your store is the best possible 
inducement for “ your” 
customers to go to your com
petitors for what they want 
in novelties.

Our Free Selling Helps 
for Fall will be ready for 
mailing in a few days.
A  copy free if you ask Dept. ioo.

Many a merchant wonders why 
“his” customers pass his store by 
and go to his competitor—when 
the reason is easy to find in his 
competitor’s window displays 
and advertisements.

Many a merchant is swimming 
against the current, by offering 
“bargains” in summer goods— 
when people are interested in 
Fall styles.

W e do not sell to Catalogue 
Houses. Get Busy Ncnvl

JO H N  V. F A R W E L L  C O M P A N Y
Sole Distributors of DEPENDON Dry Goods

trademark j

CH ICAG O , THE GREAT CENTRAL MARKET
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Extent To Which Clothing Has Been 

Standardized.
It is always to be noted that the 

“best is none too good” for Uncle 
Sam, and so it has come about that 
the clothing made for his army and 
navy has been standardized according 
to the most minute of specifications.

Although probably not very many 
persons realize it, this same demand 
for “perfection,” which in Uncle 
Sam’s army and navy has resulted 
in standardization, has been a prime 
factor in bringing about the extra
ordinary prestige now possessed by 
the American ready-for-service cloth
ing. The demand for standardization 
at the present time is growing to be 
a more insistent one. Our American 
men are satisfied with nothing but 
the “best,” and they are going to 
have it, too.

It is doubtful if many in the tr.ade 
realize that the greatest successes in 
the clothing business have been the 
houses which have standardized their 
product. Some of these concerns 
do not themselves realize that this 
has been done. If they do not the 
majority can not.

There is much false thinking about 
the clothing business. Unfortunately 
the old traditions are yet vivid in the 
minds of the many. It is common to 
hear, even in these days of the high
er development of the clothing indus
try, the expression, “ He made his 
money out of the rag business.”

In former years, and it is not so 
many years ago, blue flannels were 
about the only garments sold ready- 
for-wear. For years flannels were in 
vogue, and then followed serges and 
clays. To-day it is unnecessary to 
remind anyone that clays and flannels 
are dead fabrics. It does not neces
sarily mean that because at present 
there are so many more different fab
rics, such a multiplicity of colors, 
such an enormous variety of styles, 
made and worn by men, there can 
be no standards in clothing.

Some hold that the industry is su.ch 
an artistic one that they consider the 
possibility of standardizing art as 
extremely doubtful. Against this 
view the fact stands out that there 
are at least a score of houses, each 
one of which has established a repu
tation that is recognized among all 
factors in the industry, and these rep
utations are based upon the stand
ards that these concerns have set for 
themselves. They have standardized 
their garments. So have some fabric 
mills standardized their clothes. And 
notwithstanding the fierce on
slaught of competition and the keen 
fight for business, such clothing man
ufacturers and such mills have main
tained their supremacy. No matter 
how much below them prices have 
been cut, these concerns continue do
ing business. And may it not be that 
the price reductions rebound to the 
benefit of the concerns they are in
tended to injure? They have contin
ued to maintain the standards, and 
although many may misrepresent and 
attempt to cut under such standards, 
and at times buyers may be attract
ed thereby, does not the business fin
ally come back to the standard hous
es, because such buyers have found 
they had been fooled and did not get 
what they bought?

Let us suppose for the sake of con
tending that clothing can be standard
ized that about twenty representative 
retail merchants would get together, 
as a result of the depreciation of fab
rics and the deterioration of colors, 
and agree that they would not buy 
a garment unless it met certain well 
specified requirements, would there 
not be immediately created a stand
ard? Would not the best manufac
turers struggle to sell this coterie of 
retailers and cheerfully compete to 
fulfill their specifications? And if 
they did, would not the successful 
ones herald this achievement through
out the trade— that their garments 
met thg requirements of the most ex
acting of representative retail mer
chants in the United States? And 
would not such success be a great 
feather in the cap of such resourceful 
sellers?

The possibilities in the direction of 
further standardizing clothing pre
sents a great question. We place it 
before the trade for its fullest consid
eration.— Apparel Gazette.

Hints on Selling White Dress Skirts. 
W ritten  fo r th e  T rad esm an .

In trying to make a sale of a white 
separate skirt to a customer don’t at
tempt to show her too many at once. 
This is apt to,confuse her as to styles 
and prices, materials and qualities. 
Rather endeavor to discover at the 
outset something definite as to the 
sort desired.

Of course, there are quite a few 
patrons who like to have a great va
riety to select from and such as 
these can not be put off with a 
moiety. That course would be sui
cidal to trade so far as they are con
cerned.

To be sure, clerks, as a rule, are 
not given the character of being 
overzealous to display their stocks. 
But this is not true of all, and it is 
those of this description whom I had 
in mind at first. They are the ones 
who need a word of caution not to 
exhibit to a patron too many white 
dress skirts at once. Instead of haul
ing out a lot of this class of mer
chandise, save yourself exertion and 
the customer confusion of ideas by 
laying stress on the good points of 
four or five skirts that you judge 
will be likely to suit her circum
stances. Get her to stand in front 
of a full-length mirror while you 
hold some skirts against her so that 
she may see what the effect would be 
on her. If you are a practical and 
observing clerk you can tell in a jiffy 
what style is adaptable to any figure. 
Some people never would look good 
in anything in a thousand years. 
These you can show what would be 
the least undesirable for them.

When a customer with a good 
form presents herself— well, “the 
world is yours!” Without being rude 
bring it into the conversation that 
some patrons are so hard to find 
something satisfactory for by reason 
that they have no style and no fig
ure, but infer that there will be no 
difficulty along those lines in her 
case, etc., etc., etc. A woman, be she 
20 or 70, who is the possessor w>f a 
fine physique is so proud of that fact 
that any complimentary reference 
thereto fills her with deep delight—

Any

Merchant

Can

Sell

Canvas

Gloves

Because nearly everybody 

has some use for them.

W e aim to offer only 

the well-made, good-fitting 

article. Our range of styles 

and prices is as follows:

Men’s gloves with plain 

wrist, 65. 75, 85, with knit 

wrist, 75, 80, 90; gauntlets, 

90 cents per dozen.

Men’s mittens, 75 cents 

per dozen.

Boys’ gloves with plain 

wrist 62^, and with knit 

wrist 72^  cents per dozen.

Ma i l  orders are given 

prompt attention.

Grand Rapids Dry 
Goods Co.

W holesale Dry floods

Grand Rapids, Mich.

You are cordially invited to make our 
store your headquarters while 

visiting the State Fair.

U ntil fu r th er notice we will close Saturday 
afternoons a t  1 o ’clock.

The Sun Never Sets
where the

Brilliant Lamp Burns
Aad No Other Light 

HALF SO GOOD OR CHEAP 
It’s economy to use them—a saying 
of 50 to 76 per cent, over 
any other artificial light, 
which Is demonstrated by 
the many thousands In ns# 
for the last nine years all 
orer the world. Write for 
M. T. catalog, It tolls all 
about thorn aad oar systems.

BRILLIANT GAS LAMP CO.
24 State Street Chicago* III.

H A T S
At W holesale

For Ladies, M isses and Children

Corl, Knott & Co., Ltd.
20, 22, 24, 26 N. Division S t  

Grand Rapids, Mich.

“A lw ays Our Aim”

To make the best work gar
ments on the market.

To make them at a price 
that insures the dealer a good 
profit, and

To make them in such a way 
that the man who has once 
worn our garments will not 
wear “ something just as 
good,” but will insist upon 
having The Ideal Brand.

Write us for samples.
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even if the suggestion does bonder 
on the personal, which good breeding 
eschews. But, in the purchasing of 
wearing apparel there are many re
marks entirely permissible to the 
clerk that are tabooed in good so
ciety. This circumstance may be 
taken advantage of by the clerk who 
“knows her p’s and q’s;” she need not 
hesitate to please patrons by various 
nice little remarks of this kind. And 
these come in very handy when dis'- 
playing white dress skirts.

Some women are all for “some
thing that will wear,” and, no matter 
how pretty a skirt may be, if it will 
not come up to this particular re
quirement they “will none of it.” 
These must be catered to by another 
method. Bring out something with 
the quality of durability strongly im
printed thereon and you have about 
made a sale already without any 
great amount of persuasion.

Study your customers in general 
and each one in particular. Be so 
amiable in your dealings with them 
that J f  they buy a skirt of you this 
summer you will have a repeat or 
der from them next June, July or Au 
gust. Jeanne.

Get in Close Touch with the Fall 
Races.

W ritte n  fo r th e  T radesm an .
As interest in these increases day 

by day ideas may be developed along 
the “horsey” line that should make 
famous window’s.

One that would claim universal 
praise could have a background of 
forest wallpaper that would have at 
regular intervals groups of horse
men and horsewomen. The people 
should be of a size to be distinguish
ed easily from the edge of the side
walk. This motif could be repeated 
in the border, which imighit be sepa
rated from the lower paper by a row 
of horseshoes placed close together, 
while a duplicate line of them could 
mark the top of the border. Cover 
the floor with olive green denim put 
down very smoothly, and employ 
hors6sftfoes here, also, all around the 
four sides of the floor space, just 
meeting as on the border. It would 
be better yet to have real sod' and 
a rivulet. At either side of this 
equestrian window, which would have 
to be an unusually large one, stand 
a lifelike dappled horse, mounted by 
a oorrectly-equipped' gentleman and 
lady rider. The former pose in the 
act of raising his hat to the lady and 
she should be gracefully returning the 
salutation. Of course, she must be 
sitting with the skirt of her habit on 
the side toward the street. Put no 
goods in the window, as this display 
is for the sole purpose of “making 
talk.”

Never let an opportunity go by to 
get in a hit on pleasant local happen
ings that are in everybody’s mouth.

Jo Thurber.

The Unwise Clerk.
Customer— Why doesn’t that spin

ster, Miss Brown, deal at your shop 
any more?

Butcher—One of my clerks insulted 
her.

Customer— H ow ?
Butcher— She overheard him telling 

some one that she was our oldest 
customer.

Red Cloth Prevents Sunburn.
Waterproof clothing belongs to the 

nineteenth century; sunproof to the 
twentieth. It is especially designed 
for the tropics, where it is important 
that the sun’s actinic rays be absorb
ed by the proper coloring matter, and 
thus supply the substitute for the 
dark pigmentation of the native races 
of the tropics. White material, being 
transparent, offers no resistance to 
the passage of the actinic rays. The 
wearer accordingly suffers. Ŵ ere the 
white lined with red there would be 
complete relief even under Sol’s fierc
est beams. An enterprising firm has 
patented a fabric with a red backing 
which is interwoven with the exterior 
doth so as to form a homogeneous 
material. In this way the tropical 
resident can secure the various rang
es of popular blues, browns, or grays, 
with as much facility as his fellow 
citizens at home. Great difficulty at 
first was experienced in preventing 
the red from showing through, but 
this has been successfully surmount
ed. By this ingenious device one is 
able to wear any description of mate
rial, pattern, color, wool or cotton, 
with perfect equanimity as if he were 
in his native temperate zone. It is 
also convenient for summer wear in 
cooler climates. Moreover it is adapt
able to winter wear, for during cold 
weather it constitutes an essentially 
warm fabric. This magical cloth is 
shower proof, a strong recommenda
tion in warm weather when electric 
storms are frequent.

L i g h t  E c o n o m y
Your lighting expenses can  be m ost effect 

ively reduced by using superior lighting sys
tems. The im proved Swem Gas System  not 
only costs less to  opera te  but gives a c learer 
and b righter light. W rite us.
SWEM OAS MACHINE CO. W aterloo, la.

TR A D E W INNERS.

Pop Corn Poppers, 
Peanut Boasters and 
Combination Machines.

M a n y  S t y l e s .  
Satisfaction Onaranteed. 

Send for Catalog. 
KINGERY MFG. CO., 106-108 E. Pearl St.lCincinnati>Q.

Put Yourself En Rapport With Cus
tomers.

W ritten  fo r  th e  T radesm an .
Never argue with customers. An 

argument signifies a variance of opin- 
■ on, and where opinions clash there is 
always apt to be rankor differing 
only in degree. Strive to put your
self, in speech, looks and manners, 
en rapport with the patrons. If con
versation gets around to the danger 
point adroitly turn it on to some top
ic about which there can be no dis
similarity of ideas. I don’t mean, for 
a clerk to be entirely devoid of 
puissance in his makeup, but it is a 
poor place to exhibit it by debating 
with a customer.

I saw a lady leave a store in a huff, 
the other day, because a clerk was 
so indiscreet as to keep up a disser
tation to the point where she lost 
her temper and very plainly display
ed the fact. Ten to one that patron 
never goes to that clerk again if she 
can find some one else to wait on 
her.

Still worse is it for the proprietor 
of an establishment to lose control 
of himself. Not only is this unwise 
on general principles but it sets a 
bad example to the force of em
ployes. They think:

“Well, if the ‘boss’ says things 
back I can.”

When the whole clientele are of 
quarrelsome habit or tendency the 

atmosphere of the place gets per
meated with the spirit of disputation, 
liable, like a volcano, to break out at 
any moment. Jeanne.

Bu s i n e s s  
u i l d e r s

T hat Save Your Money

Why do you pay 25 p e r cent, m ore for 
your show cases than  we charge? Every 
case th a t leaves our fac to ry  is guaranteed  
to  be b e tte r  built with highest grade of 
m aterial—beautifu l in finish and design. We 
are  anxious to  prove all our claims to  your 
en tire  satisfaction, and if not as rep re 
sented  we guaran tee  to  pay freight both 
ways. Catalog and prices upon application.

Geo. S. Smith Store Fixture Co. 
Grand Rapids, Mich.

The enemy soon would be on the 
run if saints were not so strong on 
the rest.

Flour Profits
Where Do You Find 
Them, Mr. Grocer ?

O n  th at flour o f w hich you  
sell an  occasional sack, o r  on 
the flour w hich constantly  
“ repeats,” an d fo r w h ich  there 
is a n  e ver increasing dem and ?

^ jf lg fiiEwr THE wof{i0

is the best *'repeater” you can 
buy. Your customers will 
never have occasion to find 
fault with it. When they try 
it once they ask for it again 
because it is better for all 
around baking than any other 
flour they can buy. Milled 
by our patent process from 
choicest Northern Wheat, 
scrupulously cleaned, and 
never touched by human 
hands in its making. Write 
us for prices and terms.

B A Y  STATE MILLING C O .
W in o n a , M in n eso ta

LEMON & WHEELER CO.
W h o le s a le  D istrib u to r s  

GBAND RAPIDS, MICH. KALAMAZOO. MICH.

The A M E R I C A N , 
the world’s greatest 
Account Register.

Let others buy systems that are 

incomplete—machines that soon ‘ ‘bog 

down.”  You be wise—buy value.

Get the system and machine that 

are absolutely right in all points—in 

beauty—permanency—perfection.

The complete American is years 
in advance of all others. It takes 
care of every credit account with  
speed, ease and perfection. It has
the automatic light, automatic 
alarm and the auditing indicator.
But still more it has the greatest
of advertising devices, the auto.
matic moving signs. These spur 
custom ers to buy and clerks to 
sell.

No such money saving and money 

making proposition was ever offered

by any other company to the mer

chants of America. You owe it to 

your business to investigate.

The American 
Case and Register Co.

Alliance, Ohio

J. A. Plank, Oeneral Agent 
Cor. Monroe and Ottawa Streets 

Orand Rapids, Mich.

McLeod Bros., No. 159 Jefferson Are.
Detroit, Mich.

Send more particulars about the  Am erican 
A ccount R egister and System.

S ta te
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W EALTHY HEIGHTS.

Changes Which Fifty Years Have 
Wrought.*

Ever since the day, now nearly 
two years ago, I was first elected to 
the presidency of the Grand Rapids 
Board of Trade I have had a more 
intelligent respect for Shakespeare’s 
most profound egotist, Malvolio, 
who first voiced the universal truism 
that “Some are born great, some 
achieve greatness and some have 
greatness thrust upon them.”

There is one advantage possessed 
by the man who has greatness thrust 
upon him: Those who thus favor 
hiim are in duty bound to accept, at 
least in respectful silence, whatever 
he may choose to say to them. And 
while I am not only not competent 
as an orator, and do not believe the 
present time is suited to oratory, I 
feel that the people before me are 
entitled to a word or two of encour
agement and praise for having plac
ed Wealthy Heights very distinctly 
upon the map of the city of Grand 
Rapids.

It was my good fortune more than 
a quarter of a century ago to be a 
member of the editorial staff of the 
old Daily Eagle, which brought me 
into close relations with Albert Bax
ter, then managing editor of the pa
per and afterwards the author of 
Baxter’s History of Grand Rapids; 
and among the pleasantest memo
ries of those early days are the con
troversies which were settled every 
afternoon on the arrival of Thomas 
B. Church, Prof. Franklin Everett, 
Sluman S. Bailey, Wm. N. Cook and 
other congenial spirits who gathered 
at the Eagle office as soon as the 
paper went on the press and thresh 
ed over in detail the events of Grand 
Rapids in the early 40’s, 50’s and 
6o’s. I was an interested listener at 
these daily discussions, and being the 
unofficial Secretary of the gathering 
I took copious notes of the facts 
established by this coterie of pio
neers—all but one of whom have 
since gone to their reward—which 
have been of great value to me ever 
since.

Notwithstanding this precious 
memorandum, which I cherish as my 
most valued possession, I was 
somewhat dismayed a few days ago 
when. Mr. White called at my of
fice and notified me that I would be 
expected to cover the reminiscential 
portion of your programme this 
evening, because I recognize in Mr. 
White a veritable antiquarian who 
probably has more facts concerning 
the early history of Grand Rapids 
stored away in his cranium than any 
other man now living. Considering 
the infallibility of his memory and 
the long and useful life he has led 
in this community, I approach my 
task with fear and trembling, be
cause I realize that any lapse on my 
part will be noticed and probably 
commented upon by the Nestor of 
the printing trade and editorial fra
ternity of Grand Rapids.

It is entirely probable that there 
are many people here present who 
clearly remember that Wealthy ave
nue fifty years ago began at Divi

♦Address delivered by  E. A. S tow e a t 
W ealthy  H eights celebration  Sep t. 3,1908
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sion street and, as an ordinary coun
try road, practically stopped, at Mad
ison avenue; that the nearest impor
tant city houses in this vicinity were 
the Damon Hatch house on the north 
side of Cherry street, second door 
west of College avenue; the old Nel
son homestead on Cherry street, 
now occupied by Mrs. Eugenie A. 
Ledyard, widow of the late Wm. B 
Led’yard; the Holbrook homestead 
midway between Lake avenue and 
Cherry street, on what is now the 
west side of East street, and “San 
ford's Folly,” that fine old colonial 
structure at the southwest corner of 
Cherry street and Paris avenue, at 
present occupied by Lewis, T. Wil 
liiarth and family.

In those days there was a sort of 
cow-path from Jefferson avenue cas 
to Madison avenue, carrying the line 
of Wealthy avenue to a sandty road
way which wound its way from 
Cherry street and College avenue 
southeasterly through shrub oaks to 
about the corner of Union and Sher 
man streets, and so on to what is 
now called Kalamazoo avenue. This 
was through tracts of land originally 
entered at the Government land of
fice by E. R. Murray and V. L. 
Bradford!—territory almost wholly 
covered with hazel bushes, elder and 
other undergrowth, with Dunham’s 
Pond1— located about where East and 
Dunham streets are— as a famous 
skating place in winter and a resort 
for ducks and' frogs in summer.

All the territory east of Madison 
avenue and south of Cherry street 
was farm land, with the Boynton 
farm, the Kellogg farm, the Morti
mer Smith farm, the Bostwick, the 
Holbrook, Abel and Mills farms as 
notable properties.

Judge Jefferson Morrison’s farm 
was south of Cherry street along the 
east side of Jefferson avenue and ex
tending to Wealthy avenue. It was 
Judge Morrison who gave the name 
of his wife, “Wealthy” (Davis) Mor
rison, to your beautiful thorough
fare. Squire Abel’s farm extended 
from Cherry street to Wealthy ave
nue along the east side of Lafayette 
street.

In 1858 a much-traveled route from 
“down town” out to where we are at 
present left Fulton street at Sheldon 
street and passed diagonally across 
from Sheldon street at Island street 
to the corner of Oaks and Lagrave 
streets, thence diagonally to the cor
ner of Jefferson avenue and Cherry 
street, up the latter street to College 

venue, and then out the bush road 
that twisted its way to the junction 
with the old Kalamazoo road. The 
only houses still standing which 
were on that route fifty years ago 
are the old Damon Hatch home- 
tead, recently sold by Jay D. Utley 

to Charles B. Judd; the Francis Gil
bert home (later known as the Mor
ris home), at present occupied by 
D. D. Cody; the Morrison home, the 
small brick house on the south side 
of Cherry street, two or three doors 
east of Jefferson avenue, and at pres
ent occupied by Mrs. Elvira O. Ea
ton; the frame house at the south
west corner of Cherry street and Jef
ferson avenue and the brick resi
dence of Wm. N. Cook at 80 La- 
grave street— a house which Mr.

Mr. Merchant, you undoubtedly know that the ordinary bill of sales slip 
sent with goods is considered merely as a memoranda of purchase. If the 
price is right and the goods are there, no further attention is given to the 
slip which is often lost or destroyed.
But if a customer gets a.slip showing the ITEMS and AMOUNTS and 
the PREVIOUS BALANCE brought forward with EVERY PURCHASE 
they are not thrown aside or lost, but are preserved in regular order for 
future reference as they constitute a COMBINATION B ILL AND 
STATEMENT.
The M cCASKEY SYSTEM of handling accounts STANDS GOOD IN 
LAW .
It is the greatest COLLECTING SYSTEM ever devised.
It PLEASES the CUSTOMERS, it will PLEASE YOU.
It is a TRADE WINNER.
It will give you COMPLETE INFORMATION regarding EVERY 
DETAIL of your business.
Accounts handled with only ONE WRITING.
If you wish to simplify the handling of your accounts, drop us a postal. 
Information is free.

THE McCASKEY REGISTER CO.
27 Rush St., Alliance, Ohio 

Mfrs. of the Famous Multiplex Carbon Back Order pads; also 
the different styles of Single Carbon Pads.

Agencies in all Principal Cities.

T here’s N othing Like It
Quality of stock, roasting, packing, 
sanitary handling, entirely by auto
matic machinery, all conspire to 
make an ideal coffee for best 
family trade. & &  &  & *»

•* § ?

WHITE HOUSE

With the passing of each week

■ more and more grocers are finding
it expedient to take it on, and its 
p o p u l a r i t y  increases with big 
strides. & j * &  Ji &

SYMONS BROTHERS & COMPANY
SAGINAW, MICH.

WHOLESALE DISTRIBUTORS
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Cook built and in which he and his 
wife have raised a family and lived 
for nearly sixty years.

An interesting feature of this 
route from Fulton street diagonally 
to Cherry street was the presence 
oif a bridge over a small stream 
which passed from Jefferson avenue 
at State street across Lagrave street 
just where fire engine house No. i 
is now located, the bridge being 
where the back end of the engine 
house now stands.

Standing at Henry and Cherry 
streets or at Diamond and Cherry 
streets fifty years ago one could see, 
looking southward, naught but farm 
houses, barns, rail fences, fields of 
growing crops, meadows with wood- 
lots plentifully interspersed. It was, 
in truth, a rural picture, much as 
those we see nowadays in the farm
ing districts, except that the wood- 
lots were not only plentiful but they 
abounded with real timber— beech, 
maple, elm, hickory, walnut, oak, 
cherry, butternut and pine.

Yes, pine trees, great fellows three 
and four feet through at the butt 
and straight as arrows, with trunks 
that would cut four fifteen foot logs 
handily, were quite common south of 
us here a mile or so fifty years ago, 
while only three miles to the south 
one might see a solid wall of such 
pine' as a sort of barricade enclos
ing all of Paris township.

And Indians1 were plentiful— real 
greasy, lazy, shiftless red men who, 
coming from Gunn Lake and the 
Thornapple River district twice each 
year to Indian payment weeks at 
Grand Rapids., were picturesque, but 
not wholly agreeable. Loaded with 
baskets made by the squaws, filled 
with berries or nuts, gathered by the 
squaws; with ponies, carrying the 
camp equipments, packed and led or 
ridden by the squaws, these indolent 
braves(?) would walk as they pleased, 
by road', cow-path or through the 
fields, and reaching town would beg, 
get drunk and take things not their 
own, lying around the corners of 
Market and Louis streets or down 
on Island No. i, about where Cam- 
pau street now is, until ordered by 
the authorities to get out.

With such reminiscences fresh in 
your mind look up and down 
Wealthy avenue; look to the north 
and to the south and try to realize 
the changes that have taken place - in 
fifty years: See the beautiful new 
Sigsbee street school building and 
fancy yourself with a neckyoke across 
your shoulders carrying maple sap to 
be boiled in a sugar bush that was 
located where the schoolhouse now 
stands; picture the presence of a pile 
of four foot beech and maple wood, 
corded up in two tiers, each one over 
300 feet long, near what is now 
James and Logan streets. Then' look 
at the spacious homes, well furnished 
and surrounded by beautifully kept 
lawns and gardens; think of the sew
er system, the lighting system, the 
water system—or rather the apology 
for a water system— the fire protec
tion, the police protection, our public 
library, our scientific museum, our 
schools and churches, our paved 
streets and street car system. And 
then give a thought to our taxes.

By the way, we can not eat our

cake and have it. Our taxes are all 
right, take them, by and wide. We 
are better, our children, are better 
and our children s children will be 
better because of the city we have 
helped to build and are still helping 
to build.

The city of Grand Rapids has not 
yet reached its growth. There are 
plenty of young people here who will 
live to see Grand Rapids a city of
200,000 inhabitants. And if the Mon
roe street property holders do not 
wake up pretty soon they will live 
to see their old shacks given over to 
light manufacturing purposes and 
warehouse uses, while Sheldon street 
and Wealthy avenue will become 
leading retail business streets.

Fifty years ago there was not a sin
gle mercantile establishment south
east of Fulton and Division streets. 
Look at Wealthy avenue today with 
its trim stores, well filled with sea
sonable goods. There is every rea
son why it should become a great 
business thoroughfare. It passes 
through the very best part of our 
city. It has a village of several 
thousand people at its extreme east 
end; it is tapped at that end by Lake 
avenue, the prettiest suburban road
way in Michigan; it has 30,000 peo
ple to the south and 40,000 to the 
north, while to the west it goes to 
an additional 30,000 people.

Wealthy avenue, already strong, al
ready active and already harmonious, 
must by the very nature of things 
become metropolitan in its aspect, 
and it rests with you people of 
Wealthy Heights to take the initia
tive which shall develop a compre
hensive civic plan so that it shall be 
not only metropolitan but beautiful. 
Consult wij:h the Comprehensive City 
Plan Commission of Grand Rapids 
so that your avenue may build to the 
general plan to be adopted; do not 
go ahead on your own hook and aim

lessly. You have a grand avenue. 
See to it that it has a fair showing 
in the city’s general plan of parks, 
boulevards and architectural excel
lence, so that fifty years from now 
the people of all Grand Rapids may 
point with joy to the foresight, the 
civic pride and neighborhood har
mony of the people of to-day who 
have in less than forty years made 
Wealthy avenue what it is and 
who are on the right track for fu
ture development.

Depths of Depravity.
A Michigander out in Minnesota 

found himself at a social gathering 
of a sect whose ideas of morality 
were somewhat stricter than those to 
which he had been accustomed. One 
belief was that the commandment 
“Thou snalt not kill” made it wicked 
to eat meat, fish and even oysters 
and clams. A woman, unmarried and 
unmarriageable, was gazing at an 
angular faced man who was busy 
with the vegetarian refreshments.

“To look at Mr. Wells,” she said 
to the Michigan man, “you would 
never imagine the life he used to 
lead.”

“No, you wouldn’t,” thought the 
Michigander. Mr. Wells certainly 
looked as if the theft of an in
finitesimal green crab apple and a 
fragmentary puff at a corn silk cigar
ette would cover all his misdeeds, 
with something to spare. Prepared, 
however, to hear a dreadful story of 
dissipation, if not of actual crime, 
the alien asked:

“What did he do?”
“Sometimes he danced until 2 or 3 

o’clock.”

Most of the self-made men we see 
spend a great deal of their time on 
their pride.

100% DIVIDENDS
An Improved Hanson 

Gasoline Lighting: Sys
tem pays for itself every 
few months in reduced 
light bills and increased 
business. Different from 
all others. L e t us give 
you full inform ation and 
prove our claims.

American Gas 
Machine Co.

Albert Lea, Minn.

“Some More of 
That Same 

Kind”
Does that sound good to you? 
Means a nice, easy sale and a 
satisfied customer, doesn’t it? 
All the effort it takes on your 
part is to say, “ P l e a s a n t  
weather we are having, Mrs.
------- , isn’t it? Now is there
anything else this morning?”  
Stock the goods which will 
make them come to YOU, 
and say, “ Some more of that 
same kind.”  Drop a post
card—costs a cent—for sample 
and prices of our California 
Jams, Marmalades and Pre
serves.

H. P. D. Kingsbury
Redlands, California

(Where the oranges come from)

W. S. Ware & Co., Distributors 
DETROIT, MICH.

The Trade can Trust any promise made 
in the name of SAPOLIO; and, therefore, 
there need be no hesitation about stocking

It is boldly advertised, and 
will both sell and satisfy.

HAND SAPOLIO is a  special toilet soap—superior to any other in countless ways__delicate
enough for the baby’s  skin, and capable of removing any stain.

Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per cake.
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Reasons for the Failures of Many 
Shoe Dealers.

There has been and always will be 
a large field for the consideration of 
the topic which the writer proposes 
to weigh in this article: treating the 
best and most efficient and profitable 
methods of buying stock. But after 
all that has been said and written on 
the subject we still see announce
ments of “Mr. So-and-So’s shoe stock 
advertised to be sold at public auc
tion without reserve to the highest 
bidder.”

There are two classes of shoe mer
chants that usually resort to this 
method: One is the man who is retir
ing from business of his own accord, 
and second the man who is forced to 
resort to this method through fail
ure to conduct his business on a 
profitable basis.

The man who has been unsuccess
ful in the shoe business can easily find 
the reason for his failure, but there 
are several important reasons which 
I want to consider, some of which I 
shall enumerate, and, after doing so, 
I think I can show clearly how fail
ures might, in a great many cases, 
have been avoided.

First, they have been caused by 
poor managers in charge of the busi
ness; that is, men have been install
ed in that position who lack the nec
essary experience and ability to make 
it a success. Second, a great many 
failures are caused through poQr 
judgment in buying. Lines of shoes 
are purchased that they could get 
along without. They often buy lines 
that are similar to those they are 
carrying, just because they get them 
a little cheaper, and for the same 
reason they buy broken lines just 
because they can get them at a sac
rifice. Before they are aware of the 
fact they are in possession of a lot 
of broken lines and sizes, for the 
reason that the regular lines have 
been neglected in the sizing-up proc
ess on account of the amount of 
money allowed for that department 
to be invested in job lots and broken 
lines and the condition soon fol
lows, that instead of these dealers or 
manager buying job lots they are los
ing sleep and looking for some one 
who will buy such stock. This is us
ually the time when the services of 
an auctioneer come into play, with 
the result that they are compelled to 
take what the auctioneer can get for 
-their stock and then they finally re
tire from the shoe business altogeth
er, and complain that “luck” was 
against them.

I might say at this point that there 
is no such thing as “luck” in con
ducting a successful retail shoe busi
ness. The kind of “luck” found in 
business is good judgment, good

management, good discipline, impar
tial ruling, pleasing of address, slow 
to judge but unchangeable in deci
sions when they are made firm, but 
not too exacting in matters of minor 
importance, always considerate of 
those in their employ, whether it be 
the errand boy or the assistant man
ager.

Treat all customers with the same 
courtesy, do not lavish too much at
tention on one customer because you 
happen to know him and at the same 
time utterly ignore a customer sit
ting alongside* of him. Customers 
resent any inattention, especially 
when shown by the dealer or man
ager. If, after addressing the per
son known, the dealer and manager 
would turn to the party not known 
with an “Are you being served, Ma
dam?” or “Have you been given at
tention?” he will invariably see a 
smile spread over her countenance 
with a “Yes, thank you,” and she will 
leave the store thinking to herself 
what a nice man they have for a 
manager.

If, having all these qualities, 
the buyer is lacking in judgment 
when purchasing stock, the business 
will hardly escape the services of an 
auctioneer. Buy right and the goods 
will sell themselves. If the reader, 
in going into a shoe store, will take 
the trouble to look over the lines car
ried he will find a similarity of styles 
all through the stock, from the $2.50 
shoe up to the $6 shoe. There is a 
sameness seen in all of the lines 
wherever these conditions exist. It 
is the result of one man’s opinion 
in the selection of styles.

Now there is no one man that 
knows it all. You might ask, if the 
manager did not attend to the buying, 
who should do it? I will say that 
there are always competent clerks in 
shoe stores who are better qualified 
to tell in a general way what is want
ed than the man who actually does 
the buying, and a buyer of any shoe 
department makes a mistake if he 
fails to secure or ignores the opinions 
of the different employes with refer
ence to placing certain styles and 
lines of shoes. He can learn through 
them if there has been a demand for 
certain styles or lines, and if so, to 
what extent.

It is not always good policy to buy 
a certain line of goods even if there 
is a call for them. The demand 
may not warrant that amount of 
money to be tied up in the line for 
the number of pairs that would be 
sold. It is far better to lose a dozen 
sales on some lines asked for and 
not carried in stock than to tie up 
hundreds of dollars in stock, so I 
repeat, that the buyer can buy better 
and more 'intelligently if he will con-
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No Scattered, Random Shots

No. 835—Elkskin 
B lucher—L ea th e r Sole 

T an o r Olive

^ T R A D E  M A R K
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A business line for the business shoe 
man—straight to the point.

H. B. Hard Pans
mean good business, daily sales, year 
round sales, shoes that are wanted by 
your trade, and the man who doesn’t 
get them won’t be fooled again, there’ll 
be plenty of those who do get them to 
tell him where to go.

The season’s business is just beginning 
on the Elkskin line, that will keep us 
hustling to hold up our ready-to-ship-at- 
a-moment’s-notice factory stock where 
it belongs. Let us have your order 
early—today.

Every boy is interested in the “ Nat
ural Chap,”  and wherever there is a boy 
there are a family and business. Have 
we had your application?

Herold-Bertsch Shoe Co.
Grand Rapids, Mich.

Be sure and visit the  W est Michigan S ta te  
F a ir Septem ber 14 to  18

Sept. 14 to 18

This year’s fair will surpass in interest 

anything ever attempted before.

Make our office your headquarters.

Go through our factory and learn how 

shoes are made. W e will show you why 

the shoes bearing our trade mark are better.

R indge, K a lm b a ch, L og ie &  C o., L td . 

Grand Rapids, Mich.
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suit 'his help. They are always in a 
position to know what is in most de
mand, what is selling best, and al
ways being in touch with the trade 
they are in a better position to hear 
the demands of the public and the 
styles of shoes that are productive of 
the best returns.

A great many buyers indulge large
ly in buying one or two cases of 
goods at a time just to try them out. 
A traveling salesman comes along 
and displays his samples for inspec
tion and it usually follows that he 
has some special line he wants to 
sell, and sell badly. He tells of cer
tain parties who have bought heavi
ly of these particular lines and he 
urges this particular buyer to get in 
on the ground floor, more especially 
as he considers him a good friend, 
and because he would not want to 
sell these goods to every merchant. 
The buyer in most cases overlooks 
the fact that this is exactly what the 
traveling man is paid to do— to sell 
goods and to sell them to any per
son who will pay for them.

The buyer protests, saying that he 
has all the lines he can carry, and, 
in fact, all that he intends to carry 
at present. But eventually he falls 
down and finally places an order for 
one or two cases of assorted sizes in 
order to try them out. This is where 
he makes a mistake. In ordering these 
goods he can not do justice to the 
manufacturer. If these goods were 
what he wanted, or if they were lines 
he could use he is taking the wrong 
step to find out whether they will 
take or not.

Am I right? Let us investigate. 
The order is being placed for one or 
two cases of assorted sizes of these 
shoes, say seventy-two pairs in all. 
Upon arrival, which usually follows 
close upon the placing of the order, 
the goods are inspected and look 
fine. Then the process of trying 
them out begins. Some are placed 
in the window for display and the 
remainder are placed on the shelves 
to be sold. Can justice be done 
goods bought in these quantities? I 
say, no, they can not. Why?

In the first place, there is not a 
full line of sizes to start with and 
after a few pair have been sold from 
the two case shipment, and with 
those in the window out of reach, it 
practically makes the trying out 
process of these lines valueless. Not 
having all sizfes it is impossible to 
make the showing necessary to war
rant adopting the lines. The shoe 
clerk who understands his business 
will not show these lines, for the rea
son that he is unable to fit the cus
tomer and the result usually follows 
that after a dozen or more pairs have 
been sold the balance are so widely 
separated in the matter of sizes that 
not one sale is made. What shoes 
are left are counted in among the 
rest of the odd sizes and broken 
lines, to be disposed of at a reduction 
of the former selling price, and the 
buyer comes to the conclusion that 
the lines were not what he had been 
told because they did not sell.

When the traveling salesman visits 
him again he tells him- his lines are 
no good and that they did not sell, 
but he forgets that, in the first place, 
he did not have enough of them to

sell and that the fault, in most in
stances, rests entirely with the buyer 
and not with the salesman or the 
goods. There is only one answer to 
this question. The buyer either want
ed the goods or he did not. If he 
did want them he should have bought 
the lines in full; if he did not want 
them he should not have bought one 
or two case lots.

A great many buyers make a seri
ous mistake in allowing the sizes of 
staple lines to run low. But how 
many shoe stores are there that this 
rule does not apply to? Why it is 
so remains to be explained. Staple 
lines are always in demand and sell 
every working day of the year. A 
buyer can not purchase too many of 
these goods for the size of his busi
ness, for the reason that they are 
always salable and in demand, and 
no matter what condition the selling 
is in, these staple lines are invariably 
shown in the show windows. The 
intending purchaser selects some one 
of the staple styles shown in the win
dow and enters the store with the 
intention of making a purchase, and 
the rule usually follows that he is 
informed by the clerk that they are 
out of his size. Then the customer 
will wan# to know the reason, ex
plaining that he has tried several dif
ferent times to get what he selected 
in the window, only to be told that 
they did not have his size and he 
wants to know why they are dis
played in the window.— Shoe Retailer.

He is lost already to whom sac
rifice appears as folly.

1
 MAYER Martha Washington I  

Comfort Shoes hold the trade I

Established in 1873
Best Equipped 

Firm in the State

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

+ The W eatherly Co.
18 Pearl St. Grand Rapids, Mich.

CHILD, HULSWIT ft CO.
IN O O R P O ftA IC D .

BANKERS

GAS S E C U R IT IE S
---------------------------  D E A LE R S  IN  --------------------------

STO C K S AND BONDS
S P E C IA L  D E P A R T M E N T  D E A L IN G  
IN  B A N K  A N D  IN D U S T R IA L  S T O C K S  
A N D  B O N D S  O F  W E S T E R N  M IC H IG A N .

O R D E R S  E X E C U T E D  FO R  L IS T E D  

S E C U R IT IE S .

C IT IZ E N S  1 0 0 9  B E LL A 2 A

411 MICHIGAN TRUST BUILDING, 
G R A N D  R A P ID S

New Specialty Shoe
1 U 1 5 I 1 U L U  for Men and Boys

“Josephine” for Women
Made in all Leathers Snappy up-to-date Lasts S b irri
Selling Agents Boston Rubber Shoe Co. L ib  1 K O I  I

Grand Rapids Shoe & Rubber Co.
Grand Rapids, Mich.

M o o ir
Michigan (rubbercompany) A gents

BOSTON..
O . S . A -  

T R A D E  M A R K .

Be sure and visit the  W est Michigan S ta te  F a ir Septem ber 14 to  18

The Eveready 
Qas System 
Requires 
No Generating

Nothing like it now 
on the m a r k e t .  No 
wor r y,  no wor k,  no 
o d o r ,  no s m o k e ,
NOISELESS. Always 
ready for instant use.
Turn on the gas and 
light the same as city 
gas. Can be installed for a very small amount. Send for 
descriptive matter at once.

Overland
Shoes

Up-to-date Quality, Style and Fit

Men’s Patent Colt, Gun Metal and Velour Blucher - $2 60

Men’s Russia Calf and Wine Calf Blucher - - 2 75

Boys’ Patent and Velour Blucher - - - - 2 00

Carried in Stock

Eveready Gas Company
Department No. 10 Lake and Curtis Streets Chicago, Hi.
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Do Not Be Too Independent in Busi
ness.

Jorkins stepped into the office 
where Merkins was Secretary, and 
Jorkins was in a burry. He was 
Vice-President of the company that 
gave Merkins’ firm the biggest ordqr 
of the season as well, and he said: 

“Merkins in?” with that air of tell 
me quick or not at all that is a little 
too apt to mark .the successful busy 
man, although at the same time it 
is to be remembered that this type 
of man has a perfect right to mark 
himself in this way, because it is the 
way by which he does .things force
fully and in a hurry, and this is what 
makes him a success.

“I don’t know,” said the man at 
whom Jorkins looked when 'he spoke. 
He happened to be Johnson, a book
keeper. And Johnson prided him
self upon his “independence.”

“ I’m paid $18 a week to keep this 
set of books,” was the way Johnson 
used to deliver himself. “I earn my 
money. That’s all I need to worry 
about. If they don’t like me for not 
running around making myself use
ful in places that haven’t got any
thing to do with me or my job, why, 
they know what they can do. I guess 
there are other places -to work be
sides this house. I wouldn’t boot- 
lick, anyhow, to keep the job.”

“Has he been in this morning?” 
asked Jorkins, in rapid fire style.

“I guess so,” said Johnson, care
lessly.

“Gone out ?”
“I said I didri’t know where he is,” 

said Johnson, coldly.
“Well, say, can you find out? Can’t 

you let me know if he’s in?”
“O, I suppose I could,” said John

son. “I suppose I couldi jump off my 
stool and leave my work and chase 
around hunting up everybody who 
happens to be wanted. I could, but 
I won’t. I haven’t got anything to 
do with Merkins or with Merkins’ af
fairs. I ain’t going to run around 
and look him up, either.”

Having said which, Johnson gave 
Jorkins an “independent” look and 
bent over his books.

Now, Jorkins is one of these men 
who are eternally on the hair trigger 
of temper. He knows the kind and 
amount of respect that his impor
tance merits, and he insists on get
ting it, especially when he is dealing 
with a firm that hangs on him for 
orders. He went up in the air at 
Johnson’s attitude. He roared. He 
hit a desk and ordered somebody, 
anybody, to find Merkins. An office 
boy told him that Merkins was in 
the President’s private office. Thith
er Jorkins went as fast as his feet 
would carry him. He broke into a 
conference between four powers, in

cluding Merkins, and he broke out 
into loud language to boot.

Merkins was something of the same 
type as Jorkins. So when Jorkins 
began to roar Merkins gradually be
gan to roar back until in the end the 
pair were face to face on their feet 
shaking threatening fists in each oth
er’s faces. The end of it was that Jor
kins left, purple with anger, to hurry 
back to his office and dictate a let
ter canceling all orders with Mer- 
kins.

Later, of course, they got togeth
er. Then Jorkins explained why he 
had been angry, and Merkins went 
for Johnson. For an “independent” 
man Johnson cringed in pretty good 
shape when Merkins pricked his bub
ble. He wanted his place pretty bad, 
after all, when Merkins had kicked 
him out. But the vital point is that 
it took several months for Jorkins 
and Merkins to get back to their 
mutually profitable basis of under
standing, all because of the “ inde
pendence” of a minor employe.

There is a firm' of advertising 
agents in Chicago whose experience 
with an artist tallies with that of 
Merkins and Jorkins and Johnson. 
The artist does work for the firm. 
He is a good man, but no genius. The 
firm uses, or has used him-, because 
he deliverd such goods as they 
wanted. When, they wanted any
thing done that he could do they 
gave it to him. Having had little 
personal communication with him 
they didn’t know that he was over- 
bloated with independence, so they 
were entirely unprepared for the blow 
that came.

They sent an out of town man up 
to the artist. He wanted some cuts 
made and this particular artist could 
do them.

“As a favor to us,” wrote the head 
of the advertising firm, “please take 
care of Mr. Blank ahead of every
body else. He needs his work done 
at once, and his time is valuable.”

It was the last phrase that stung 
the artist’s sense of independence.

“His time valuable,” he cried. 
“Who do they think they’re doing 
business with? Don’t they think my 
time is valuable, too? Darn ’em. I’ll 
do his stuff when I get ready.”

So the sketches lay unfinished and 
the firm, never suspecting their 
workman’s independence, went ahead 
with the out of town man. and plan
ned an extensive advertising cam
paign, in which the work of the ar
tist was to have an important part. 
When the day came for turning the 
pictures over to the engraver and the 
artist had not produced they sent a 
polite little note with a messenger re
questing that the bearer be given the

pictures made for Mr. Blank. The 
artist wrote on the back of the note: 

“Who told you I had done any 
pictures for Mr. Blank?”

Followed a frantic visit from the 
head of the firm to the artist’s office. 

“Aren’t those pictures, ready?”
“No, they aren’t ready, and they 

won’t be until I get ready to do 
them. Do you remember how valua
ble Mr. Blank’s time is? Well, my 
time is a little more valuable to me.” 

There was a big row. The adver
tising man. grabbed the ideas, and 
ran off to another man to get them 
done in a hurry, to a man who wasn’t 
overwhelmed with a sense of inde
pendence. But there were a bunch 
of contracts for space in papers and 
magazines, that had to be canceled 
and paid for, and a general smash to 
the start of the big campaign. Prob
ably the money figures of the loss 
would amount to $2,000, but the 
amount of worry, trouble and dis
satisfaction is not to be computed in 
dollars and cents.

You see, it’s such a childish silly 
thing that it jars the careful observ
er to notice what a really large num
ber of young men there are who 
suffer from this lack of common 
sense. Not that they are "men who 
amount to anything in the business 
world, for you will find them mostly 
in the low grade, ill paid positions.

but there are plenty of them who 
possess possibilities for something 
better. If they could be operated on 
for independencitis they might grow 
up to be useful, commendable busi
ness men. As it is they hold their 
positions until their distorted point 
of view interferes with the wheels 
of the machine. Then they suffer 
capital punishment. Martin Arends.

THE HERKIMER— “European”
GRAND RAPIDS, MICH.

E lectric  light, steam  heat, running hot 
and cold w a te r in every room, p rivate  and 
public tiled baths, te lephones and all mod
ern  conveniences. R ates  50c a day up.

“The Smile That 
Won’t Come On”

They all wear it in some 
hotels. The moment you 
step in

Hotel Livingston
Grand Rapids

you see the word W EL
COME written across 
every face.

TH E NATIONAL

G R A N D  R A P I D S

Forty-Six Years of Business Success

Capital and Surplus $720,000.00
Send us Your Surplus or Trust Funds 

And Hold Our Interest Bearing Certificates 
Until You Need to Use Them

MANY FIND A GRAND RAPIDS BANK ACCOUNT VERY CONVENIENT

Successful Progressive 
Strong

OLD .1

B A N K
No. 1 Canal St.

Capital and Surplus

$ 1,200,000.00

Assets
$7,000,000.00

Commercial and Savings  
D epartm ents
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Movements of Michigan Gideons.
Detroit, Sept. 8— The Volunteers of 

America service last Saturday even
ing was led by George S. Webb and 
Charles M. Smith. About forty were 
present to hear the “Tidings.”

Our National President, Charles M. 
Smith, had the pleasure last week of 
meeting F. S. Frost, President of 
Grand Rapids Camp, who desires the 
State to keep one ear open, as the 
wheels of Gideon activity had start
ed and something would happen in 
the Furniture City and that the elec
tric current would light up and put in 
motion the ponderous possibilities of 
their Camp.

The National President has 
promised to visit Camp No. 2 in the 
near future and it is expected that 
Gideons will multiply, same as do the 
Smiths.

Frank A. Garlick, National Secre
tary, made a trip to St. Louis, M o, 
last Sunday to give that Camp en
couragement.

Louis C. Stumpf, Ex-President of 
Missouri, is spending a few days in 
Chicago and will attend the Moody 
Bible Institute. It may be that this 
well - qualified and naturally - fitted 
brother will choose to become a min
ister, and should he so decide we 
predict a brilliant future for him, for 
he has already given much evidence 
of having qualifications that will be 
of wonderful aid to him and fit him 
for this kind of vocation.

C. T. Bowers, National Field Sec
retary, of Lincoln. Neb., spent last 
Saturday and Sunday in Omaha in 
the interests of our bible hotel fund. 
This work is receiving much atten
tion and many letters of commenda
tion are coming in at National head
quarters, which is very encouraging. 
The Michigan Advocate of Sept. 5, 
the Methodist paper for Michigan, 
publishes an article which is headed: 
“The Gideons— A New Move,” which 
reads in part: “A strikingly interest
ing movement is starting the wheels 
in motion whereby a copy of God’s 
word is to be placed in the guest 
rooms of every hotel in our country 
so far as privileges are granted and 
funds will permit. Something like 
one-half million copies of the book 
will be needed to accomplish the re
sult proposed. The Gideons have for 
a long time been looking for some 
commendable method for the em
ployment of their powers of en
deavor, and in a field into which 
no other had gone, and naturally 
their minds turned towards the ho
tels where traveling men spend so 
much of their time. Thousands of 
the traveling public seldom see or 
hear the word of God who might 
pick up the book to while away a 
lonely hour, and might find the en
trance of the word given light. It is 
not only expected that the best ho
tels will not only permit it, but will 
want to aid in defraying the expense. 
Furthermore, that many towns and 
cities, with their churches, will want 
their hotels supplied and will raise 
sufficient funds for the cost.”

There is an article in the Standard, 
dated August 22, in which many of 
the same thoughts are expressed: 
“If one will stop to consider the stu
pendous proportions of such an un
dertaking, counting the rooms of this

character in the United States, then 
estimate the amount of money it will 
take to accomplish the effort, it will 
appear impossible. These men did 
not begin by looking at the far end of 
their proposition, for even should 
they, in their generation, not finish 
the job they have begun well, the 
wqrd that never returns void will 
find lodgment in many of the rooms 
often occupied by guests who need 
just that to encourage them.”

Detroit Camp of Gideons met last 
Sunday afternoon in the Y. M. C. A. 
Vice-President Geo. S. Webb, Secre
tary Gates, A. C. Holmes, Chas. M. 
Smith and C. F. Louthain were pres
ent. A letter of resignation was re
ceived from President Jacob J. Kin
sey, who now resides in Saginaw, and 
who expressed his regrets that he is 
deprived of the fellowship of the 
Griswold House meetings. Brother 
Kinsey will “stand in his place” and 
will find a field for work in Saginaw. 
George S. Webb was elected Presi
dent and C. F. Louthain Vice-Presi
dent. The Camp Secretary was in
structed to order from the first issue 
of Gideon hotel bibles 125 to be ship
ped at the earliest possible moment 
for the Griswold House. This is 
thought to be the first regular order.

At the Griswold House meeting 
twenty were present, led by W. D. 
Van Schaack and wife. D. Bennett, 
C. M. Smith, C. H. Joslin, Mr. and 
Mrs. Gates, C. F. Louthain and wife, 
W. S. Webb and wife, Mrs. Williams, 
J. A. Robinson, of Sushan, N. Y.. 
Chas. Skibbe, formerly of Bay City, 
now of Detroit, and Alfred T. Ful- 
ford, a lawyer from Cincinnati.

Chicago Camp reports having held 
150 meetings during the past year 
and many souls won for the Master.

John Adams Sherick will address 
the Gideons and members of Grand 
River Avenue Baptist church, De
troit, Sept. 13. C. F. Louthain will 
sing, “Father’s Letters.”

Aaron B. Gates.

Gripsack Brigade.
Emmett E. Filkins will sell agri

cultural implements for the Apple- 
ton Manufacturing Co., of Batavia, 
111., making Howrard City his head
quarters. Mr. Filkins formerly trav
eled for Fairbanks, Morse & Co.

J. Henry Dawley, who has been 
covering the Monroe and Canal 
street trade of the Putnam branch 
of the National Candy Co. for sev
eral months, will resume his former 
relation with Walker, Richards & 
Mayer, of Muskegon, about Sept. 15. 
Mr. Dawley will cover the larger ci
ties of the State with a line of choco
lates. He will continue to reside in 
Grand Rapids.

Detroit News: George C. Oster- 
hous, for six years traveling sales
man for Edson, Moore & Co., re
signed his position Saturday to be
come a partner in the Detroit Gar
ment Manufacturing Co., 840 Fort 
street west, of which Dr. F. J. Ma
guire is President. Mr. Osterhous 
will take charge of the sales depart
ment, while Perry Hawley remains 
as general manager.

Driven to the verge of insanity by 
illness of nearly a year’s duration. 
Stillman H. Matthews committed 
suicide at his residence, 77 Fuller

street, Grand Rapids, about 8 o’clock 
this morning. His throat was deeply 
cut, and although the attending phy
sician succeeded in stopping the hem
orrhage, death occurred in the am
bulance before the hospital was 
reached. Mr. Matthews, up to the 
time of his illness, was traveling 
salesman for a clothing house. He 
was formerly engaged in the cloth
ing business at Grand Haven and 
Muskegon, having been manager for 
Brown & Friend and later associated 
for years with the A. P. Connor Co., 
at the latter city. By his frank, man
ly character and courteous, cheerful 
disposition “Still” Matthews com
manded the respect and friendship of 
all 'who knew him. He leaves a wife, 
who was formerly Miss Friant. He 
was a Mason and until recently a 
member of the United Commercial 
Travelers and was affiliated with oth
er fraternal societies.

Foreign Salesman Has Best of Amer
ican.

“The apparent disadvantages of the 
foreign born salesman or agent arc 
frequently his advantage.”

The above statement was made by 
the head of a wholesale Chouse em
ploying many traveling salesmen. It 
was substantiated by reference to the 
records of several of the foreign 
salesmen in that house, all of which 
showed not only successful salesman
ship, but a considerable margin in the 
amount of- business done by them 
over that done by the average Amer
ican salesman.

“You see,” the head of the house 
continued, “in business it is the same 
as in the church, politics or theater. 
You must keep your audience, wheth
er it be a congregation or a country 
merchant, interested. The foreign 
born salesman who has some of the 
foreign characteristics in his manner 
and speech at once gets the interest 
of the merchant. The American busi
ness man whom he addresses be
comes possessed with a curiosity to 
find out what sort of a creature this 
foreigner is. He lets him talk and 
asks him a question or two. Soon he 
finds out that the man is a good 
fellow after all.

“The salesman, too, because of his 
being a foreigner, has a different 
point of view on a great many things. 
He is able to show his prospective 
customer a new angle or side to a 
question. This tends to make the 
conversation less monotonous, less 
burdensome, and the longer one 
stays in a store talking about any
thing and everything with interest 
the surer one is of landing the man 
on a business proposition in the end.

“There also is another phase to the 
situation: The American merchant 
thinks the world of himself. It is 
part of his creed to give the foreign
er a chance.

“There still is another thing which 
goes to make the foreign salesman 
successful: It is his judiciousness. 
He is not as sure of himself as the 
American is and is not as hasty. He 
does not trot so fast and he falls 
less frequently. The foreigner before 
he is made representative of a certain 
concern has to overcome a good many 
difficulties in language, manners and 
habits, He has to keep his eyes wide

open. He has to wait for his chance. 
This enables him better to survey 
the field, which in his case is the 
small merchant and his store.”

Herman Miller.

How To Do It.
If you are on the street on an aw

fully hot day, like some of those we 
have had lately, and a man ahead of 
you staggers, lurches and finally 
pitches forward onto the walk, that 
is a case of heat prostration.

It is all nonsense for you to wait 
and speculate about it and wonder if 
it s rush of blood, pneumonia or the 
first stages of consumption. Do not 
stop to ask his name or whether he’s 
married or single. Don’t ask anybody 
if they know to which political par
ty he belongs. Don’t wait to secure 
any reference as to his moral char
acter.

Close in on the victim and exclude 
all the air you can. Encourage thr 
rest of the crowd to do the same 
thing. Ask of fifteen or twenty around 
you if they think he’s dead. It is 
always the safest way to get the 
opinion of a crowd.

Then call for suggestions. You 
will get them in variety. One man 
will suggest hot water; another cold 
water; a third hot vinegar; a fourth 
an ice chest; a fifth whisky or beer. 
Each suggestion should be duly 
weighed and considered. Advantage 
can be taken of the opportunity to 
take a straw vote. When the sugges
tions have grown scarce pick the man 
up and take him into the nearest 
drug store. Give the druggist to 
understand that it is not a case of 
infectious disease. If a policeman 
arrives, which may possibly be the 
case, tell him you are quite sure that 
the man hadn’t been drinking any
thing stronger than ginger ale. Then 
suggest that he be pawed over, and 
assist to do the pawing. You’ll find 
him dead, but no one can blame you. 
He shouldn’t have gone out without 
a wet sponge in his hat, and you’ve 
spent twenty minutes of your valua
ble time showing how easily he 
could have been saved if he hadn’i 
been obstinate and died over it.

Tale of Two Cigars.
It was a moonlight evening, and 

Jenkins was smoking a fine-flavored 
Havana, when he met a friend.

“ Have a cigar?” he enquired.
“Thanks,” said the other, grateful

ly taking and lighting the proffered 
weed.

After a few experimental puffs, 
however, the friend removed the ci
gar from his lips, looked at it doubt
fully, and, with a very evident abate
ment of gratitude in his tone, asked:

“What do you pay for these ci
gars ?”

“Two for a quarter,” replied the 
original proprietor of both weeds, 
taking his own cigar out of his mouth 
and looking at it with considerable 
satisfaction. “That cost me 20 cents, 
and that 5 cents.”

Lack of Material.
“ Freddy, why did Aaron make a 

golden calf?” asked the Sunday 
school teacher.

“ ’Cause,” replied Freddy, “he did
n’t haye enough gold to make a cow.”
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M ichigan B oard of P h arm acy . 
P res id e n t—H en ry  H . H eim , Saginaw . 
S ec re ta ry —W . E . Collins, Owosso. 
T rea su re r—W . A. D ohany, D etro it. 
O th e r m em bers—Jo h n  D. M uir, G rand  

R apids, a n d  Sid. A. E rw in , B a ttle  Creek.

aniline colors is much greater, one 
part of dye to 150 to 250 parts of wa
ter being the usual proportions. The 
ink should not be made too concen-

M ichigan S ta te  P h arm aceu tica l A ssoc ia
tion .

P res id e n t—M. A. Jones, L ansing .
F ir s t  V ice-P res iden t—J . E . W ay, J a c k -  

son.
Second V ice-P res id en t—W . R. H all, 

M anistee.
T h ird  V ice-P res id en t—M. M. Miller,

M ilan.
S e c re ta ry —E . E . C alkins, A nn A rbor. 
T rea su re r—A. B. W ay. S p arta .

Formulas for Ink Powders and Tab
lets.

The basis of ink powders is usually 
an aniline color. The following 
formulas have been published: Car
mine—40 parts of eosine, 3 parts of 
lunar caustic and 7 parts' of gelatin. 
Green— 44 parts of aniline green, 2 
parts of lunar caustic and 4 parts of 
gelatin. Purple— 40 parts of aniline
violet, 2 parts of lunar caustic and 4 
parts of gelatin. The substances are 
separately converted into fine pow
der, mixed, and the mixture placed 
in capsules, each capsule being dis
solved in the desired quantity of 
water to make the ink. The powder 
requires about an hour in which to 
dissolve. Other aniline colors may be 
substituted.

Various qualities of ink in the solid 1 
state are prepared as a convenience 
for travelers, so as to avoid the ne
cessity of carrying bottles and the 
risk of breaking them. The best sub
stance for the purpose is aniline 
black, which can be readily dissolv
ed in 80 parts of water, and furnishes 
at once an excellent writing fluid. A 
portable ink majr be made, it is said, 
by saturating several sheets of paper 
with aniline black and pressing them 
into a compact and portable mass. 
For writing it is but necessary to tear 
off a piece of the paper and steep it 
in a little water.

We have made ink tablets with 
aniline-soluble colors on a compress
ing tablet machine, using as a basis 
for the tablet a mixture of dextrin, 
sugar and powdered talcum, a little 
antiseptic being incorporated to pre
serve the ink. In our experience, | 
not all aniline colors make desirable 
inks. Blue, black, red, green and 
purple are the best shades. Aniline 
yellow is not to be recommended. 
The amount of any color to be put in
to each tablet depends upon the qual
ity of ink to be made therefrom. 
Thus, to produce a desirable shade 
of black ink, it is necessary to use 
1 part of nigrosin to about 80 parts 
of water; and, of course, the size of 
the tablet must be made upon this as
sumption. For red, blue, violet and 
green inks much less dye is neces
sary, as the tinctorial power of these

trated. If the writing, after drying, 
has a copper-like gloss, the ink should 
be diluted. We suggest you do a 
little experimenting along the lines 
indicated. P. W. Lendower.

A Grape Juice Display.
Our attention was called to an ex

cellent window display in which bot
tles of grape juice were the promi
nent feature. The bottom and sides 
of the window were covered with a 
sort of pea-green cloth, tufted and 
shirred to suit convenience. Quite a 
number of quart bottles of grape 
juice were packed close together in a 
manner to form a large square. On 
top of these bottles rested a large 
pane of glass, and on the glass were 
arranged a goodly number of pint bot
tles of the same kind of grape juice. 
On top of the pints rested another 
sheet of glass, and on this glass 
were arranged half-pint bottles. Still 
another sheet of glass rested on the 
half-pint bottles, and on top of that 
were arranged the individual or 10- 
cent bottles of grape juice. Of 
course the glass resting on the quart 
bottles was the largest one, the next 
one smaller, and so on up, making a 
pyramid effect. Over the top and 
interwoven among the bottles of all 
sizes were lengths of artificial grape
vines, bearing bunches of grapes so 
natural, in fact, that a person would 
have to look pretty sharp to detect 
them from the real. These vines 
were artistically arranged, and the 
whole display was pleasing indeed. 
The main object of this(display was 
to introduce the brand of grape juice 
at the fountain, and also to induce 
people to buy it by the bottle to take 
home. For the benefit of those who 
do not know about the artificial 
grapevines with fruit, we will say 
that one may find specialty houses 
that deal in them. Other artificial 
plants are also made for decorating 
purposes, such as palms and ferns, 

land maple leaves and hanging baskets 
filled with various novelties. Better 
get wise to these accessories, which 
are very nice for the fall displays. 
This idea of a grape-juice window 

I might come in handy for other dis
plays of bottled fruits and juices for 
the soda fountain. Surely there is a 
chance to do some planning along 
these lines. No reason why an ordi
nary store can not vie with the best 
merchants in the business when it 
comes to window displaying. Put 
a little time into the study of bottled 
goods displays.—Confectioners' Jour
nal.

Best Method of Testing for Boric 
Acid.

One of the chief qualitative reac
tions for boric acid is that with tu
meric paper, but it is often forgot
ten that several precautions are nec
essary for its success. Thus the pa
per to be prepared with the tumeric 
solution should be a good filter pa
per, and when prepared it should not 
be exposed to light or it will lose in 
sensitiveness. The presence of io
dides, iodates, sulphites, etc., pre
vents the reaction, which is also in
terfered with by free sulphuric acid 
or acid sulphates. The flame reac
tion may be even more misleading, 
especially if concentrated sulphuric 
acid was used to liberate the boric 
acid. The presence of much sodium 
chloride, potassium or calcium salts 
may mask the reaction which, more
over, may be made far more deli
cate .with methyl alcohol instead of 
ethyl. It must not be forgotten that 
methyl and ethyl chlorides color the 
flame green and may lead to error. 
According to O. von Spindler, the 
only rational method is by liberating 
the boric acid with sulphuric acid, 
adding methyl alcohol, and passing 
a slow stream of ordinary coal gas 
through the mixture; 0.0001 gm. of 
boric acid with xoo c.c. of methyl al
cohol in a 250 c.c. Wolff’s bottle gave 
in two minutes a distinct coloration 
lasting about a minute. The pres
ence of water must be as far as pos
sible avoided, and the stream of coal 
gas must be slow enough to give a 
colorless flame. Thos. Willets.

What Is Time To a Hog?
A certain young Northerner was 

spending his summer vacation trav
eling through the interior of Ken
tucky, and one afternoon he stopped 
for a few minutes’ chat with a rath - 
er lank and lean resident of the com
munity and fell into conversation

with him about the resources of the 
surrounding country. Finally, the 
young man said, “How do you peo
ple around here gain your living?”

“Out of them,” said the mountain
eer, pointing to some razor back hogs 
feasting on acorns, some distance 
away.

“ But don’t you think,” said the in
quisitor, “that you could make more 
money and save a. great deal of time 
by shipping those hogs up into Illi
nois to be fattened for market? Sure
ly, that would be a great saving in 
time.”

The mountaineer looked at him for 
a moment, took his blackened clay 
pipe out from his teeth, and leaning 
up against the opposite side of the 
cabin door, said in a slow drawling 
voice, “Well, son. what’s time to a 
hog anyway?”

Spiritual wealth may often depend 
on willingness to experience materia! 
poverty.

Revenge never is so sweet as when 
foregone.

Orand
Rapids
Stationery
Co.
134-136 E. Fulton St.

Grand Rapids, 
Michigan

The Jennings Line of
N atural Flow er Odors

Special Offer for Fall Season
The line comprises the following popular perfumes

$ 3 .5 0
per

Pint
in

Halves

Crab Apple 
Fleur de Lis 
Frangipanni 
Harvard Carnation 
Heliotrope 
Hyacinth 
Just Lilac 
Kent Pink Roses 
Kent Violets 
Lily of the Valley 
New Mown Hay 
Patchouly
Rose Clover (Trefle) 
Rose Geranium 
Sweet Arbutus 
Trailing Azalea 
True White Rose 
Wilhelmina Lily 
Ylang Ylang

With every order for five pints of perfume above listed we will give one
pint FREE.

Take advantage of our offer NOW.

The Jennings Company 
Perfumers

Grand Rapids, Michigan
V  ....... ~  ^
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WHOLESALE DRUG PRICE CURRENT
Acidum

A ceticum  ............. 6@ 8
Benzoicum , G e r . . 70® 75
B oracie  ................. @ 12
C arbolicum  ........... 26@ 29
C itricum  ............... 50@ 55
H yd ro ch lo r ........... 3@ 5
N itro cu m  ............. 8@ 10
O xalicum  ............. 14@ 15
P hosphorium , dil. @ 15
Salicylicum  ......... 44® 41
S ulphuricum  . . . .  1%@ 5
T ann icum  ............  75@ 85
T a rta r icu m  ......... 38® 40

A m m onia
A qua, 18 deg. . . .  4@ 6
A qua, 20 deg. . .  6@ 8
C arbonas  ............. 13 @ 15
C hloridum  ........... 12® 14

A nilin«
B lack  .....................2 00 @2 25
B row n ................... 80 @1 00
Red ........................  45 @ 50
Yellow ................... 2 50@3 00

B accae
C ubebae ............... 24 @ 28
Ju n ip e ru s  ............. 8@ 10
X an thoxy lum  . . .  30@ 35

B aisam um
C bpaiba  ...............  65@ 75
P eru  ....................... 2 75@2 85
T erab in , C an ad a  75@ 80
T o lu tan  ................. 40@ 45

C ortex
A bies, C anad ian . 18
C assiae  ...............  20
C inchona F l a v a . . 18
B uonym us a t r o . . 60
M yrica C e r ife ra . . 20
P ru n u s  V irg in i ..  15
Q uiliaia, g r ’d. . .  15
S a s s a f r a s . . .po 25 24
U lm us ...................  20

E x trac tu m
G lycyrrh iza , G la . . 24® 30
G lycyrrh iza , p o . .  28@ 30
H aem a to x  ............  11® 12
H aem ato x , I s  . .  13® 14
H aem atox , % s . .  14® 15
H aem atox , % s . .  16® 17

F erru
C arbonate  P rec ip . 15
C itra te  and  Q uina 2 00 
C itra te  S o lub le .. 55
F erro cy an id u m  S 40
Solut. C hloride . .  15
S ulphate , com ’l . .  2
S u lphate , com ’l, by 

bbl. p e r cw t. . .  70
S ulphate , p u re  . .  7

F lora
A rn ica  ................... 20® 25
A nthem is ............. 50® 60
M atric a r ia  ........... 30® 35

Folia
B aro sm a  ............... 40® 45
C assia  A cutifol,

T innevelly  . . . .  15® 20
C assia, A cu tifo l... 25@ 30 
S alv ia  officinalis,

% s an d  % s . . .  18@ 20
ITva U rsi ............. 8® 10

Gummi
A cacia , 1st pkd. @ 65 
A cacia, 2nd pkd. @ 45 
A cacia, 3rd pkd. @ 35 
A cacia, s ifted  s ts . @ 18
A cacia, po ........... 45 @ 65
Aloe, B arb  ........... 22® 25
Aloe, C ape ........  @ 25
Aloe. Socotri . . . .  @ 45
A m m oniac ........... 55® 60
A safoe tida  ........... 35® 40
B enzoinum  ........... 50@ 55
C atechu , Is  ......... ® 13
C atechu , % s . . . .  @ 14
C atechu, % s ......... @ 16
C om phorae ......... 70@ 80
E u p h o rb iu m  . . . .  @ 40
G albanum  ............. @1 00
G am boge ___p o . . l  25®1 3b
G auciacum  po 35 ® 35
K ino ........ po 45c @ 4b
M astic  ................... ® 75
M yrrh  ___po 50 ® 45
O pium  ...................6 00@6 25
Shellac ................... 45@ 5b
Shellac, b leached  60® 65
T rag a c a n th  ......... 70®1 00

H erba
A bsin th ium  ......... 45® 60
E u p a to riu m  oz pk  20
L obelia . . .  oz p k  25
M ajorium  oz. pk  28
M en tra  Pip . oz pk  23
M en tra  V er„oz  pk  25
R ue ............ oz p k  39
T a n a c e tu m . .  V . .  22
T hym us V . .oz  p k  25

M agnesia
C alcined, P a t. . .  55® 60 
C arbonate , P a t. 18@ 20
C arbonate , K -M . 18® 20
C arbonate  ............  18® 20

Oleum
A b sin th ium  ........ 4 90@5 00
A m ygdalae  Dulc. 75® 85
A m ygdalae, A m a 8 00@8 2b
A nfsi ......................1 75® 1 85
A u ra n ti C ortex  2 75@2 85
B erg am ii ............. 3 75®4 00
C ajip u ti ................. 85® 90
C aryophilli ..........1 10@1 20
C ed a r ..................... 50® 90
C henopadii .......... 3 75®4 00
C innanloni .......... 1 75 @1 8b
C itrone lia  ............. 50® 60
(Ionium  M ac . . . .  80® 90

C opaiba ..*............. i  75® 1 85
C ubebae ............... |  15®J J5
E rigeron  ............. 2 395®2 60
E vech th ito s  .........l  0001  10
G au lthe ria  ............ 2 50@4 00
G eranium  ........ ox 76
Gossippii Sem gal 70® 75
H edeom a .............S 00® 3 60
Ju n ip e ra  ........ . . . .  40@1 20
I-avendula ..........  90@3 60
Lim ons ................. l  30@1 40
M entha P ip e r  . .1  75@1 90
M enta V erid ----- 5 00@5 50
M orrhuae gal . .1  60® 1 85
M yrlcia .................3 00@3 50
O l iv e ......................... 1 00®3 00
Picls L iqu ida . . . .  10® 12 
Picis L iquida g a l. @ 40
R ic ina  ................... 94@1 00
R osm arin i ..........  ®1 00
R osae oz...................6 50®7 00
Succini ..............  40® 45
S abina ..........   90@1 00
San ta l .................... 494 50
S assa fra s  ............  85® 30
Sinapls, ess, o z . . ® 66
T igin ..................... 1 10® 1 20
Thym e ................... 40® 60
Thym e, op t ........  0 1  60
T heobrom as ........  15® 20

P otassium
B l-C arb
B ichrom ate
B rom ide . . .
C arb ............
C hlorate  . . .
C y a n id e ........
Todlde ..........
P o tassa , B ita r t  p r 
P o tass N itra s  opt 
P o tass  N itra s
P ru ss ia te  ............
Su lphate  po ........

15® 18
18® 15
18® 20
12® 15
12® 14

. 30® 40
2 50®2 

30®
60
82

7® 10
6® 8

23® 26
..  1B@1S

Radix
Aconitum  ..........  20® 2b
A lthae .................... 80® 85
A nchusa ..............  lOffl 12
Arum  po ..............  ® 25
C alam us ..............  20® 40
G en tiana  po 15.. 12® 15 
G lychrrh iza  pv  15 16® 18 
H ydrastis, C anaua  @2 60
H y d rastis . Can. po ®2 60
Hellebore, Alba. 12® 15
inula , po ..............  18® 22
Ipecac po ............ 2 00®2 10
Iris  plox ............... 36® 40
Ja lap a , p r ............  25® 80
M aran ta , % s ___ ® 85
Podophyllum  po. 16® 18
Rhei ....................  76@1 00
Rhel, c u t ............ 1 00® 1 25
Rhei, pv ............ 75 @1 00
Splgella ................. 1 45® 1 50
S angulnari, po 18 @ 15
S erp en ta ria  ........  50® 65
Senega ..................  85® 90
Sm ilax, offl's H . .  ® 48
Sm ilax, M ............  ® 25
Scillae po 45 . . .  20® 25
Sym plocarpus . . .  @ 2 5
V aleriana Eng. . @ 25
V aleriana, Ger. . .  15® 20
Zingiber a ............... 12® 16
Z ingiber J ............  25® 28

8sm en
Anisum po 20 . . 0  16
Aplum (g rav e l’s) 13® 15
Bird, Is  ................  4® 6
C arui po 15 ........  15® 18
C ardam on ..........  70® 90
C oriandrum  ........  12® 14
C annabis S a tlv a  7® 8
Cydonlum  ..........  76®1 00
Chenopodium  . . .  25® 30
Dipt e r ix O dorate 2 00 @2 25
F o en lcu lu m ...........  @ 18
Foenugreek, p o . . 7® 9
Lint ........................  4® 6
U ni, grd . bbl. 2% 8® 6
Lobelia ................. 75® 80
P h a rla r is  C an a 'n  9® 10
Rapa ....................... 6® 6
S lnapis A lba ..............  8 10
Sinapls N ig ra  . . .  9® 10

S p iritu s
F rum enti W  D. 2 00®2 50
F rum en tl ............. 1 25® 1 60
Ju n lp eris  Co O T 1 65®2 01'
Ju n lp erls  Co.......... 1 75@3 60
S accharum  N  E  1 90@2 10 
3p t V inl Galli ..1  75®6 50 
Vinl O porto  . . . . 1  25®2 00 
Vinl A l b a ............... 1 25@2 00

Scillae Co. ........... @ 50
Tolutan ................. ® 60
Prunus v irg ........  @ 60

Tinctures
Anconitum N ap'sR  60
Anconitum  N ap’sF  50
Aloes .....................  60
Arnica ................... 50
A loes A Myrrh . .  60
A safoetida ........... 50
Atrope Belladonna 60
Auranti C ortex .. 50
Benzoin ................. go
Benzoin Co............  50
Barosm a ............... 50
Cantharides ......... 76
Capsicum ............. 50
Cardamon ........... 75
Cardamon Co. . .  75
Castor ................... 1 00
Catechu ............... 50
Cinchona ............  60
Cinchona Co..........  60
Columbia ............. 50
Cubebae ..............  50
Cassia Acutifol . 50
Cassia Acutifol Co 50
D igitalis ............... 50
Ergot ..................... 60
Ferri Chloridum 35
Gentian ................. 60
Gentian Co ........  60
Guiaca ..................  50
Gulaca ammon .. 60
H yoscyam us . . . .  50
Iodine ....................  75
Iodine, colorless 76
Kino ....................... 50
Lobelia ................  50
Myrrh ................... 50
Nux V o m ic a ........  50
Opll ........................  1 25
Opil, camphorated 1 00
Opll, deodorized.. 2 00
Quassia ................  60
Rhatany ..............  50
Rhei ......................  50
Sanguinaria ........  5n
Serpentaria ..........  50
Stromonlum . . . .  60
Tolutan ................  50
Valerian ................  so
Veratrum Veride 60
Zingiber ..................... fio

M iscellaneous
A ether. S p ts  N it 3f 30® 85
A ether, Sp ts N it 4f 34® 38
Alumen, g rd  po 7 3® 4
A n n a tto  ................... 40060
A ntlm oni, po . . .  4® 6
A ntlm onl e t po T  40® 50
A ntipyrin  ............  @ 25
A ntifebrln  ..........  @ 20
A rgent! N itra s  oz @ 63
A rsenicum  ..........  10® 1?
Balm  Gilead buds 60® 65
B ism uth  S N  ..1  75®1 95
Calcium  Chlor, ls  @ 9
Calcium  Chlor, 56s ® 10
Calcium  Chlor. %s ® 12
C an tharides , R us. @ 90
C apsici F ru c ’s a f @ 20
C apsici F ru c ’s po ® 22
C ap’l F ru c ’s B po A  I I
C arphyllus ..........  20® 22
C arm ine. No. 40 @4 25
C era Alba ...........  50® 55
C era F lav a  ........  40® 42
Crocus ................... 30® 35
C assia  F ru c tu s  . .  @ 3 5
C entra rla  ............  @ 10
C ataceum  ............  @ 85
Chloroform  ..........  34® 64
Chloro’m Squlbbs ® 90 
Chloral H yd C rss 1 35 @1 60
C hondrus ............  20® 25
C lnchonidine P -W  38® 48 
C lnchonld’e G erm  38® 48
Cocaine ................ 2 70@2 90
Corks list, less 75%
C reosotum  ...........  @ 45
C re ta  ........bbl 76 ® 2
C re ta , p re p ..........  ® 6
C reta . f»recip........ 9® 11
C reta . R u b ra  ___  @ 8
C udbear ..............  @ 24
Cupri Sulph . . . .  8® 10
D extrine  ..............  7® 10
Em ery, all N os.. ® 8
E m ery , po ..........  @ 6
E rg o ta  ........ po 65 60® 65
E th e r  Sulph . . . .  35® 40
F lake  W h ite  ___ 12® 15
G alla ........................... ® 30
G am bler ..............  8® 9
G elatin , C o o p er.. @ 60
G elatin . F re n c h ..  35® 60

Sponges
Florida sheeps’ wool

c a rriag e  ...........3 00@3 60
N assau  sheeps’ wool

c a rria g e  ............3 50®3 75
Velvet e x tra  sheeps ' 

wool c a rria g e  @2 00
E x tra  yellow sheeps’ 

wool c a rria g e  . .  @1 25
G rass sh eep s ' wool,

c a rr ia g e  *.......... 0 1 25
H ard , s la te  u s e . . @1 00
Yellow Reef, to r

s la te  u se  . . .  . ®1 40

S yrups
A cacia  ................... @ 50
A u ran ti C ortex  . . @ 50
Z ing iber ............... @ 50
Ipecac  .................... @ 60
F e rr i Iod ............ @ 50
R hei A rom  ......... @ 50
Sm ilax  Offl’s . . . . 50® 60
Senega ................... @ 50
Scillae ................... @ 50

G lassw are, fit boo 75%
L ess th a n  box 70%
Glue, brow n . . . .  11® 13
Glue w h ite  ..........  15 @ 25
G-lycerina ............ 15% @ 20
G ran a  P a ra d is ! . .  @ 2 5
H um ulus ................(.35® 60
H yd ra rg  C h . . .  M t @ 87
H yd ra rg  Ch Cor. @ 87
H y d ra rg  Ox R u ’m  @ 97
H y d ra rg  A m m o’l @1 12
H y d ra rg  U ngue’m  50@ 60 
H y d ra rg y ru m  . . .  @ 75
Ichthyobolla , Am. 90 @1 00
Ind igo  ................... 75@1 00
Iodine, R esubi ..3  85@3 90
Iodoform  .............. 3 90® 4 00
L upu lin  ................. @ 40
Lycopodium  ........ 70® 75
M acls ..................... 65® 70

L iquor A rsen  e t 
H y d ra rg  Iod . .  ® 25

Liq P o ta s s  A rs ln lt 10® 12 
M agnesia, Sulph. ..3 ®  5
M agnesia. Sulph. bbl @ 1 %  
M annia, S. F . . . .  45® 50
M enthol .2 65®2 85
M orphia, SP& W  3 00@3 25
M orphia, SNYQ 3 00@3 25
M orphia, Mai. . .3 00 @3 25
M oschus C an to n . Q  40 
M yristica, No. 1 . .  26®
N ux V om ica po 16 ®  10
Os Sepia ................... 35® 40
P epsin  Saac, H  &

P  D Co ............. 0 1  00
P ic is  L iq N  N  %

gal doz ............... @3 00
I P ic is  L iq q ts  . . . .  ® 1 00
Picis Liq. p in ts . .  0  30 
P il H y d ra rg  po 80 ® 50
P ip e r N ig ra  po 22 0  18
P ip e r A lba po 35 @ SO
Pix  B urgum  . . . .  ® 8
Plum bi A cet . . . .  1 2 0  15
P ulv is  Ip ’c e t Opll 1 SO @1 50 
P y re th ru m , bx s  H  

& P  D Co. doz. ®  75 
P y re th ru m , p v . . 20® 26
O tiassiae  . . .  8®  10
Q uina, S P  & W . .17® 27
Q uina, S G er ......... 17@ 27
Q uina, N. Y.............17® 27

R ubia  T incto rum  12® 14
S accharum  L a ’s. 18® 20
Salacin  ..................4 50® 4 75
Sangu is  D rac ’s  40® 50
Sapo, W  ............  13%@ 16
Sapo, M ................. 10® 12
Sapo, G ................. @ 15
Seidlitz  M ix tu re . . 20® 22
S inap ls  ................. ® 18
Sinapls, o p t ......... ® 30
Snuff, M accaboy,

DeVoes ............  ® 51
Snuff, S 'h  DeVo’s ® 61
Soda, B o ras  ........... 6® 10
Soda, B oras, p o ...  6® 10
Soda e t P o t 's  T a r t  25® 28
Soda, C arb ................1%@ 2
Soda, B i-C arb  . .  3® 5
Soda, A sh ............. 3%@ 4
Soda, Su lphas . .  @ 2
Spts. Cologne . . .  @2 60
Spts, E th e r  Co. 50® 55 
Spts. M yrcia  . . . .  @2 50
Spts, V inl R ec t bbl ® 
Spts, V i’l R ec t % b  ® 
S pts . V i’i R 't  10 gl 0  
Spts. Vi’l R ’t  6 g a l ® 
S try ch n ia , Crystal 1 10® 1 30
S u lphu r S u b l........ 2% ftp 4
Su lphur, Roll ___ 2%® 3%
T a m a rin d s  ........  8® 10
T e reb en th  V enice 28@ 30 
T b eb rro m ae  ........... 50® 55

V anilla  .................9 00®
Zinc! Sulph  . .  7® 8

Oils
_  bbL gal.
W hale, w in te r . .  70® 70
L ard , e x tra  .............  85® 90
Lard, No. 1 ...........  60® 65
L inseed pu re  raw  42® 45
Linseed, boiled ___ 43® 46
N ea t's -fo o t, w s t r  65® 70 
Spts. T u rp en tin e  . .  M arket

Red V enetian  . . 1% 2 ta i 
O chre, yel M ars 144 2 @4 
Ocre, yel B er . .  1 % 2 
P u tty , com m er’l 2% 2%@3 
P u tty , s tr ic tly  p r  2% 2%®3 
V erm ilion, P rim e

A m erican  ......... 18(
Verm illion, E ng. 75(
G reen, P a r is  ...2 9 %  
G reen, P e n in su la r 13
Lead, r e d .................7%
Lead. W h i t e ...........7%
W hiting , w h ite  S’n 
W h itin g  G ilders’
W hite , P a r is  A m ’r  
W h it’g  P a r is  Eng.

cliff ................... @1 40
S h ak er P rep ’d ..1  25® 1 35

V arn ishes
No. 1 T u rp  Coach 1 10 1 20 
E x tra  T u rp  ___1 60®1 70

Holiday Goods
Are Now One of Our E asiest Selling Lines

There are many reasons for our having the most 
celebrated, popular and best selling Holiday 
Goods shown in the State. Just a few of them 
are given below, viz. :
We study the wants of our customers and pur
chase the goods they select
We employ expert buyers who secure the cream 
of the markets.
We pay spot cash, get the lowest prices and 
give our customers the benefit.
We give you the best selection and the largest 
variety to choose from.
We offer the newest “ up-to-the-moment” goods 
in the country.
We have all samples marked in plain figures at 
right prices so that customers can easily pur
chase the goods best suited for their locations 
and trade.
We make a liberal allowance for the expense of 
customers.
We ship out perfect goods packed by experts.
If you desire to do the Holiday Goods Business 
in your town this season and at the same time 
make a good profit for yourself, place your 
orders with us.
Write or telephone at our expense for any further infor
mation or to make dates to look over our samples. We 
will be pleased to see you at any time that will best suit 
your convenience. __________

Hazeltine & Perkins Drug Co.
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M I C H I G A N  T R A D E S M A N

Y PRICE CURRENT
irefully corrected weekly, within six hours of mailing, 
ect at time of going to press. Prices, however, are 
, and country merchants will have their orders filled at 
chase.

DECLINED

ARCTIC AMM ONIA
Doz.

12 oz. ovals 2 doz. b o x . .  75 
A X LE G R EA SE 

F ra z e r ’s
lib . wood boxes, 4 doz. 3 00 
lib . tin  boxes. 3 doz. 2 35 
3% lb. t in  boxes, 2 doz. 4 25 
101b. pails , p e r d o z . . . 6 00
151b. pails, p e r d o z___7 20
251b. pails , p e r d o z .. .  12 00 

BA KED  B EA N S
lib . can , p e r  d o z ........... 90
21b. can , p e r d o z ........ 1 40
31b. can , p e r d o z ........ 1 80

BATH BRICK
A m erican  ........................  75
E n g lish  .............................  85

BLUING 
A rc tic

6 oz. ovals  3 doz. box 3 40 
16 oz. round  2 doz. box 75 

S aw y er’s P ep p er Box
P e r  Gross. 

No. 3, 3 doz. wood bx s  4 00 
No. 5, 3 doz. wood bxs 7 00 

BROOMS 
No. 1 C arpet, 4 sew  . .2  75
No. 2 C arpet, 4 sew  . .2  40
No. 3 C arpet, 3 sew  . .2  25
No. 4 C arpet, 3 sew  . .2  10
P a r lo r  Gem  ............... 2 40
Com m on W h isk  ........... 90
F an cy  W h isk  ............... 1 25
W arehouse  ................... 3 00

B R U S H E S 
Scrub

Solid B ack  8 in ............  75
Solid B ack , 11 in ......... 95
P o in ted  E n d s  ...............  85

S tove
No. 3 ................................ 90
No. 2 ..................................1 25
N o. 1 ................................1 75

Shoe
No. 8 ................................1 00
No. 7 ..................................1 30
No. 4 ..................................1 70
No. 3 ..................................1 90

B U T T E R  COLOR 
W ., R. & Co.’s 25c size 2 00 
W ., R. & C o.'s  50c size 4 00 

C A N D L ES
Paraffine, 6s  ........................10
Paraffine, 12s  10
W ick ing  ................................20

CA N N ED  GOODS 
A pples

3!b. S ta n d a rd s  . .  90@1 00
G allon ................... 2 25@2 50

B lackberries
2tb ............................. 1 25@1 75
S ta n d a rd s  gallons @5 50

B eans
B aked  .......................85 @1 30
Red K idney  ...........85 @ 95
S tr in g  ....................... 70@1 15
W ax  ............................75@1 25

B lueberries
S ta n d a rd  ................. 1 35
G allpn ....................... 6 25

Brook T ro u t
21b. cans, sp iced    1 90

C lam s
L ittle  N eck, l ib . 1 00@1 25
L ittle  N eck, 21b. @1 50

Clam Bouillon
B u rn h am ’s % p t ............... 1 90
B u rn h am ’s p ts ................... 3 60
B u rn h am ’s  q ts ....................7 20

C herries  
Red S ta n d a rd s  . .  @1 40
W h ite  ....................  @1 40

Corn
F a ir  .......................  75@ 85
Good .......................1 00@1 10
F an cy  .....................  1 45

F rench  P eas
S u r E x t r a  F in e  ............... 22
E x tra  F in e  ..........................19
F in e  .....................................  15
M oyen .................................  11

G ooseberries
S ta n d a rd  ....................... 1 75

H om iny
S ta n d a rd  .........................  85

L obster
% lb ........................................ 2 25
1 lb ......................................... 4 25
P icn ic  T a ils  ................... 2 75

M ackerel
M usta rd , l i b ...................... 1 80
M ustard , 2 tb ...................... 2 80
Soused, l%Tb...................... 1 80
Soused, 21b........................ 2 75
T om ato , l i b ..........................1 50
T om ato . 2Tb......................... 2 80

M ushroom s
H o te ls  ........................... @ 24
B u tto n s  ........................ @ 28

Oysters
Cove, 1Tb............ 90@1 00
Cove, 21b............  @1 85
Cove, 1 Tb. Oval . .  @1 20

Plums
« u r n s  ...................1 00 @2 50
,, PeasMarrowfat ..........  95 @1 25
E a rly  J u n e  ........ 1 00@1 25
E arly  J u n e  S ifted  1 15 @1 80 

Peaches
Pie ..........................  90 @1 25
No. 10 size can  pie @3 0o

Pineapple
Grated ..................
Sliced .....................
_  Pumpkin
Fair ....................
Good .........................
Fancy .......................
Gallon .......................

@2 50 
@2 40

85
90

1 00 
2 50

Standard
Raspberries

@
Salm on

Col’a  R iver, ta ils  1 95@2 00 
Col’a  R iver, a ts  2 25@2 75
R ed A lask a  -----1 45 @1 60
P in k  A l a s k a .........1 00(g) 1 10

Sard ines
D om estic, % s ___ 3\ @  4
D om estic, % s ___  ®  5
D om estic, M u st’d  6% @ 9 
C alifo rn ia , % s . . . l l  @14 
C aliforn ia , % s ..,1 7  @24
French , %s ........  7 @14
French , % s ......... 18 @28

S hrim ps
S ta n d a rd  ...............1 20@1 40

S ucco tash
P a ir  ......................... 85
Good .......................  i  00
F an cy  .....................1 25@1 40

S traw b e rr ies
S ta n d a rd  .......................
F a n c y  .............................

T  om atoes
P a ir  .......................  95 @1 00
Good ........................  @1 10
P an cy  ..................... @1 40
G allons ................. @2 75

CARBON OILS 
B arre ls

Perfec tion  ............. @10*,-
W ate r W h ite  ___  @10
D. S. G asoline  . .  @15
G as M achine ___  @24
Deodor’d  N ap ’a . .  @13
C ylinder .................29 @34%
E ngine  ...................16 @22
Black, w in te r  ___8%@10

C E R E A L S 
B re ak fas t Foods 

B ordeau F lakes, 36 1Tb. 2 50 
C ream  of W h ea t 36 21b 4 50 
E gg-O -See, 36 p k g s .. .2  85 
Excello F lak es, 36 lb. 4 50
Excello, la rg e  p k g s___4 50
Force, 36 2 lb .................4 50
G rape N u ts , 2 doz........2 70
M alta  C eres, 24 1Tb. . .2  40
M alta  V ita , 36 1Tb........ 2 85
M ap l-F lake , 36 l ib .  . .4  05 
P illsb u ry ’s  V itos, 3 doz 4 25
R alston , 36 21b...................4 50
S un ligh t F lakes, 36 1Tb. 2 85 
Sun ligh t F lakes, 20 lgs 4 00
Vigor, 36 p k g s................... 2 75
V oigt C ream  F la k e s . . . 4 50
Zest, 20 2Tb.........................4 10
Z est, 36 sm all p k g s........2 75

Rolled O ats
Rolled A vena, bbls. . .  6 75 
S teel C ut, 100 lb. sks. 3 40
M onarch, bbl.................... 6 50
M onarch , 90 lb. sack s  3 10
Q uaker, 18-2 ................. 1 50
Q uaker, 20-5 ................. 4 65

C racked W hea t
B ulk  ..................................  314
24 2 Tb. packages  ........ 3 50

C A TSU P
Colum bia, 25 p t s .......... 4 15
S n ider’s  p in ts  .............2 25
S n ide r’s % p in ts  ......... 1 36

C H E E S E
Acm e .....................  @13%
E lsie  .....................  @12
Gem ................................@13%
Je rse y
R iverside  .............
W arn e r’s ...............
S pringdale  ..........
B rick  .....................
Leiden  ........................
L im b u rg e r ...........
P in e a p p le .............. 40
S ap  Sago ...............
Sw iss, dom estic . .  

w iss, imported . .

@14
@13
@14
@13
@15
@15
@19
@60
@22
@16
@20

C H EW IN G  GUM 
A m erican  F la g  Spruce 55
B eem an’s P epsin  ........... 65
A dam s Pepsin  ............... 55
B est P epsin  ................... 45
B est P epsin , 5 b o x es . .  2 00
B lack  J a c k  ................  55
L a rg e s t Gum M ade . .  55
Sen Sen ........................... 55
Sen Sen B re a th  P e r ’f 1 00
L ong  Tom  .......................  55
Y u ca tan  ........................... 55
H op to  i t  .........................  65
S p ea rm in t .......................  55

CHICORY
B ulk  .....................................  6
Red .......................................  7
E ag le  ..........................   5
F ra n c k ’s ............................  7
S chener’s  ........................... 6

CHOCOLATE 
W alte r  B aker & Co.’s

G erm an Sw eet ............  26
P rem iu m  .........................  38
C aracas  ........................... 31

W alte r M. Lowney Co.
P rem ium , % s ............... 32
P rem ium , % s ................. 32

COCOA
B ak e r’s  ........................... 39
C leveland ......................... 41
Colonial, % s ................. 35
Colonial, %s ................. 33
E pps .................................  42
H u y le r ...............................  45
Low ney. % s .............  36
Low ney, %s .............  36
Low ney, % s .............  36
Low ney, I s  .....................  40
V an H ou ten , % s ........  12
V an H outen , %s ........  20
V an H ou ten , % s ......... 40
Van H outen , Is  .........  72
W ebb ...............................  35
W ilbur, %s .............  39
W ilbur, %s .............  40

COCOANUT
D u n h am ’s % s & % s 26%
D un h am ’s  % s .............. 27
D u n h am ’s  %s ...............28
B ulk  ...................................12

C O F F E E
Rio

Com m on ....................10@13%
F a ir  .....................................14%
Choice ................................16%
F an cy  ................................. 20

S an tos
Com m on ....................12 @13%
F a ir  ....................................14%
C hoice .............   16%
F an cy  .................................19
P ea b erry  ..........................

M aracaibo
F a i r  ...................................16
Choice ............................... 19

M exican
Choice ............................... 16%
F a n c y  ...............................19

G uatem ala
Choice ................................16

J a v a
A frican  .............................. 12
F an cy  A frican  ...............17
O. G......................................25
P. G.......................................31

M ocha
A rab ian  .............................21

P ackage
New Y ork B asis

A rbuckle ......................... 16 00
D ilw orth  ......................... 14 75
J e rse y  ................................15 00
Lion ..................................14 50

M cL aughlin’s XXXX 
M cL aughlin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rde rs  d irec t to  W . F. 
M cL aughlin  & Co.. C h ica
go.

E x tra c t
H olland, % gro  boxes 95
Felix, % g ross ............... 1 15
H um m el’s foil, % gro. 85 
H um m el’s tin . % gro. 1 43 

CRACKERS.
N atio n a l B iscu it Com pany 

B rand  
B u tte r

Seym our, R ound ........  6
N. B. C., S quare  ...........6

Soda
N. B. C Soda ...............6
Select Soda ................... 8
S a ra to g a  F lak es  ........... 13
Z ep h y re tte  ....................... 13

O yster
N . B. C., R ound ..........  6
Gem .....................................6
F a u s t, Shell ................... 7%

Sw eet Goods.
A nim als .............................10
A tlan tic , A sso rted  . . . .1 0
B rittle  ................................11
C adet .................................  8
C am paign  C ake ........... 10
C artw heels  ....................... 8
C assia  Cookie ................. 9
C avalie r C ake ............... 14
C u rra n t F ru i t  B iscu it 10
C racknels  .........................16
Coffee Cake, pi. o r iced 10 
C ocoanut T affy  B a r . .  12
C ocoanut B a r  ............... 10
C ocoanut D rops ........... 12
C ocoanut H oney C ake 12 
C ocoanut H on F in g e rs  12 
C ocoanut H o n ’Ju m b les  12 
C ocoanut M acaroons ..18
D andelion  ..........................10
D in n er B iscu it ............. 20
D in n er P a il C ake . . . .1 0  
D ixie S u g a r Cookie . .  9 
F am ily  S naps  ............... 8

F am ily  C o o k ie * ............  8
F an cy  G inger W afe r 12 
F ig  C ake A sso rted  . . .1 2
F ru it  N u t M ixed ........ 16
F ro sted  C ream  ............. 8
F ro sted  H oney C ake ..12 
F lu ted  C ocoanut B ar 10
G inger G em s ................... 8
G inger Gems, Ic e d ___  9
G raham  C rackers  . . . .  8
G inger N u ts  ...................10
G inger Snaps N. B. C. 7 
G inger Snaps S quare  8
H ippodrom e B ar ......... 10
H oney Cake, N. B. C. 12 
Honey Fingers. As. Ice 12
H oney Ju m b les  ............. 12
H oney Jum bles, Iced 12
H oney F lak e  .................12%
H ousehold Cookies . . .  8 
Household Cookies Iced 8 
Iced H oney C rum pets  10
Im peria l ........................... 3
Je rse y  L unch ................. 8
K ream  K lips ................ 20
Lem  Yem . . .  / ............... y
Lem on Gems .................10
Lem on B iscu it S quare  8
Lem on W afer ...............16
Lem ona ............... g
L og Cabin C ake . '. ‘. '. ‘.'.10
L u s ita n ia  M ixed ........... 11
M ary  A nn ....................... g
M arshm allow  W aln u ts  16
M arin er ............................ ....
M olasses C akes 8
M olasses C akes, Iced 9
M ohican ............................n
N abob Ju m b le  ........ *" 14
N ew ton  ...............................
O atm eal C rackers  ........  8
O range Gems ................... g
Oval S u g ar C akes ____ 8
Oval S ugar C akes A st. 9 
P enny  Cakes. A ssorted  8
P icn ic  M ixed ............... H %
P retze ls , H and  M d___ 8
P re tze le tte s , H and  Md. 8 
P re tze le tte s , M ac. Md. 7%
R aisin  Cookies ............. g
R avena  Ju m b les  ...........12
R evere, A sso rted  ......... 14
R ube ...................................  8
Scalloped Gems ........... 10
Scotch Cookies ............. 10
Snow  C ream s .............. 16
Spiced H oney  N u t s ___12
S u g a r F in g e rs  ............... 12
S u g ar Gem s ..................... 8
S u ltan a  F ru it  B iscu it 16 
Sunyside Jum bles  . . . .1 0
Spiced G ingers ............... 9
Spiced G ingers Iced  ..10
S u g ar C akes ................... 8
S u g ar Cakes, Iced . . . .  9 
S u g ar Squares, la rg e  o r

sm all ..................   8
Superba ............................  g
Sponge L ady  F in g ers  25
S u g ar C rim p ................... 8
Sylvan Cookie ............... 12
V anilla W afers  ............. 16
V icto rs  ............................  12
W av erly  ......................     8
Z anz iba r ......................... 10

In -e r  Seal Goods 
. P e r  doz.

A lbert B iscu it ............... 1 00
A nim als ............................1 00
A rrow roo t B iscu it . . .  1 00 
B u tte r  T h in  B iscu it . .1  00
B u tte r  W afers  ............. 1 00
C heese Sandw ich .........1 00
C ocoanut D ain ties  . . . . 1  00
F a u s t O yster ................. 1 00
F ig  N ew ton  ................... 1 00
F ive  O’clock T ea  . . . . 1  00
F ro ta n a  .............................1 00
G inger Snaps, N . B. C. 1 00 
G raham  C rackers  . . . . 1  00
Lem on Snap ................. 50
London C ream  B iscu it 1 00 
M arshm allow  D ain ties  1 00
O atm eal C rackers ___ 1 00
O y ste re tte s  ..................... 50
Old T im e S ugar Cook. 1 00 
P re tze le tte s . Hd. Md. . .1  00
Royal T o as t ................... 1 00
S altine  ...............................1 00
S a ra to g a  F lak es  . . . . . ’l  50 
Social T ea  B iscu it . . . .  1 00
Soda, N. B. C................... 1 00
Soda. Select ................... 1 00
S u g ar C lusters  .............1 00
S u ltan a  F ru it  B iscu it 1 50
U needa B iscu it ............. 50
U needa J in je r  W ay fe r 1 00 
U needa M ilk B iscu it . .  50
V anilla  W afe rs  ........... 1 00
W ate r  T h in  ................... 1 00
Zu Zu G inger Snaps 50
Z w ieback ......................... 1 00
In Special T in Packages.

P e r  doz.
F estin o  ........................... 2 50
N abisco  ......................... 2 50
N abisco  ......................... 1 00
C ham paigne W afe r . .  2 50 

P e r  t in  in bulk.
S orbetto  ......................... 1 00
N abisco  ......................... 1 75
F estin o  ........................... 1 50
B en t's  W a te r  C rackers 1 40 

H olland R usk
36 packages  ................... 2 90
40 packages  ................... 3 20
60 packages  ................... 4 75

CREAM  TA R TA R
B arre ls  o r d rum s ........... 29
Boxes .....................................30
S quare  can s  ....................... 32
F a n c y  ca44 te8 ................. 35
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Spring  W h ea t F lour 
Koy B ak e r & B raiiu  

Golden H orn , fam ily  5 80 
Golden H orn , b a k e r’s . . 5 70
D ulu th  Im p e ria l ........... 6 20
Ju d so n  G rocer Uu. t> u u m .
C ereso ta , % s ................. 6 80
C eresota , % s ....................6 70
C eresota, %s ................. 6 60
Demon & W heeler a u i anc.
W ingold, % s ................. 6 20
W ingold, % s ..................6 10
W ingold, % s ................... 6 00
W orden G rocer Co.s B ran u
D aurel, % s c lo th  ......... 6 lo
Daurel, % s c lo th  ......... 6 00
D aurel, % s& % s c lo th  5 90
Daurel, % s c lo th  .........5 90

W ykes <*. u .
Sleepy E ye, % s c lo th . .6 10 
Sleepy Eye, 14s  c lo th . .6 00 
Slepy Eye, % s c lo th . . 5 90 
Sleepy E ye  % s p a p e r . .5 90 
Sleepy E ye, %s p a p e r . .5 90 

Meal
B olted  .............................  3 80
Golden G ran u la ted  . .  3 90 
St. C ar F eed  screened  33 00 
No. 1 C orn a n d  O a ts  33 00
Corn, c rack ed  .............32 00
C orn M eal, coarse  . .  32 00 
VVinier W h ea t B ran  26 00
M iddlings ..................... 27 60
Buffalo G luten  F eed  30 00 

D airy  Feeds 
W ykes & Co.

O P  D inseed M eal . ..3 2  60 
C ottonseed  M eal . . . .3 1  00
G luten  F eed  ................. 30 ao
M alt S p ro u ts  ............... 34 00
B rew ers G ra in s ........... 28 00
M olasses F eed  ........... 24 ao
H am m ond D airy  F eed  24 ou 

O ats
M ichigan ca r lo ts  ............. 55
Dess th a n  ca rlo ts  ............. 68

Corn
C arlo ts  ___ ,.....................  85
Dess th a n  ca r lo ts  ......... 87

H ay
No. 1 tim o th y  ca rlo ts  10 00 
No. 1 tim o th y  to n  lo ts  11 00 

H ER B S
Sage ...................................  15
H ops ...................................  15
D aurel D eaves ............. 15
S enna  D eaves ............... 2a

HO RSE RADISH
P e r  doz................................  90

JE L L Y
5 lb. pails , p e r  d o z ...2  25 

15 lb. pails , p e r pa il . .  55
30 lb. pails , p e r  pa il . .  98

LICORICE
P u re  ..................................... 30
C alab ria  ..............   23
Sicily ...................................  14
R oot .....................................  11

M ATCHES 
C. D. C ritten d en  Co. 

N oiseless T ip  . . . 4  50@4 75 
M OLASSES 

'  N ew  O rleans
F an cy  O pen K e ttle  ___  40
Choice ...............................  35
F a ir  .....................................  20
Good ....................................  22

H a lf b a rre ls  2c e x tra  
M INCE MEAT

P e r case  ............................2 90
M USTARD

% lb., 6 tb. box ............. 18
O LIVES

Bulk, 1 gal. kegs 1 20@1 40 
Bulk, 2 gal. kegs 1 10@1 30 
Bulk, 5 gal. kegs 1 00@1 20
M anznilla , 3 oz..............  75
Q ueen, p in ts  ................... 2 60
Q ueen, 19 oz.................... 4 50
Q ueen, 28 oz......................7 00
Stuffed, 5 oz ...................  90
Stuffed, 3 oz......................1 45
Stuffed, 10 oz....................2 40

P IP E S
Clay, No. 216 p e r box 1 25 
Clay, T . D., full coun t 60
Cob ...................................  90

PIC K L E S
M edium

B arre ls , 1,200 c o u n t___8 50
H alf bbls., 600 c o u n t . . . 4 75 

Sm all
H a lf bbls., 1.200 coun t 5 70 

PLA YIN G  CARDS
No. 90 S team b o a t ......... 85
No. 15, R ival, a sso rte d  1 25 
No. 20 R over, enam eled  1 50
No. 572, S p e c ia l ............... 1 75
No. 98 Golf, s a tin  fln. 2 00
No. 808 B icycle ........... 2 00
No. 632 T o u rn ’t  w h is t 2 25 

PO TASH  
48 can s  in  case

B a b b itt’s  ............................4 00
PRO V ISIO NS 
B arreled  P o rk

M ess ............................. 18 00
C lear B ack  ................... 18 00
S h o rt C u t ................... 17 50
S h o rt C ut C lear ......... 17 50
Bean .............................  14 75
B risket, C lear ............. 15 25

..................... : ............18 00
C lear F am ily  ............. 14 75
„  D ry S a lt M eats
S. P . Bellies ...................12
Bellies ...........................
E x tra  S h o r ts  ................. 914

Lard
Com pound ................... 8%
P u re  in  tie rce s  ............ 11
80 tb. t u b s . . .  .ad v an ce  % 
60 lb. t u b s . . .  .ad v an ce  %

50 lb. t i n s . . .  .advance  % 
20 lb. p a i l s . . .  .advance  % 

Sm oked M eats 
H am s, 12 lb. a v e ra g e .. 13 
H am s, 14 lb. a v e ra g e .. 13 
H am s, 16 lb. a v e ra g e ..  13 
H am s, 18 tb. a v e ra g e .. 13 
Skinned H am s ............ 14%
H am , d ried  beef se ts  
C aliforn ia  H am s . . .  
P icnic  Boiled H am s
Boiled H am s ............
Berlin  H am , pressed
M inced H am  ..............
B acon ........
10 lb. pa ils .
5 lb. pails .
8 tb. pails .

.21
.. 12% @16 
.advance  7/ 
•advance 1 
.advance  1

S ausages
B ologna .................................

I D iver ..................................  7
j F ran k fo rt ..........................  9
P o rk  ....................................  9

! Veal .....................................  7
T ongue ................................  7
H eadcheese ........................ 7

Beef
E x tra  M ess ..............
B oneless ......................... 15 00
Rum p, new  ............ 15 50

P ig ’s Fee t
% bbls....................................1 00
% bbls., 40 lb s ................1 80
% bbls.................................. .3 80
1 bbl.......................................8 00

T ripe
K its, 15 lb s .......................  80
% bbls. 40 lb s ............... 1 60
% bbls., 80 lb s ................3 UO

C asings
Hogs, p e r lb .................... 30
Beef, rounds, s e t ......... 25
Beef, m iddles, s e t  . . . .  70
Sheep, p e r bundle . . . .  90

Uncolored B u tte rine
Solid d a iry  .......... 10 @ 12
C ountry  Rolls . .10%@16% 

C anned M eats 
Corned beef, 2 tb.
Corned beef, 1 lb.
R o as t beef, 2 lb ..
R oast beef, 1 tb.
P o tted  ham , %s .
P o tted  ham , %s .
P o tted  ham , % s .
Deviled ham , !4s .
Deviled ham , % s .
P o tted  tongue, %s 
P o tted  tongue, %s 

RICE
F an cy  ..................... 7 @ 7%
J a p a n  ...................... b%@ 6%
B roken  .................

SALAD DRESSING
Colum bia, % p in t . . . . 2  25
Colum bia, 1 p in t ........... 4 00
D urkee’s, large, 1 doz. 4 50 
D urkee’s sm all, 2 doz. 5 25 
S n ider’s large, 1 doz. 2 35 
S n ider’s sm all, 2 doz. 1 35 

SA LERA TU S 
P ack ed  60 lbs. in  box. 

A rm  an d  H am m er . . . . 3  10
D eland 's  ............................. 3 00
D w igh t’s  Cow ............... 3 15
L. P ....................................... 3 00
W yandotte, 100 % s ..3  00 

SAL SODA
G ranula ted , bbls..............  85
G ranu la ted , 100 lbs. cs. 1 00
Dump, bb ls ...............* . . . . .  80
Dump, 145 lb. kegs . . . .  95

SALT
Common G rades

100 3 lb. sacks  ............. 2 25
60 5 lb. sack s  ........... 2 15
28 10% lb. sacks  ___ 2 00
56 lb. sack s  ................. 32
28 tb. sack s  ................. 17

W arsaw
56 tb. d a iry  in drill bags 40 
28 lb. d a iry  in  d rill bags 20 

S olar Rock
56 lb. s a c k s ....................... 24

Common
G ranula ted , fine ............. 80
M edium, fine ................... 85

SALT FISH 
Cod

L arg e  w hole . . . .  @ 7
Sm all w hole ----- @ 6%
S trip s  o r b rick s  ..7%@ 10%
Pollock ................ .... @ 5

H alibu t
S trip s  ...............................  13
C hunks ............................  13

Holland H erring
Pollock ..............  @ 4
W hite  H p. bbls. 7 50 @9 00 
W h ite  H p. %bls. 4 00@5 00 
W h ite  Hoop m chs. @ 75
N orw egian  .......................
Round, 100 tb s ...................3 75
Round, 40- tb s ....................1 90
Scaled ................................  13

T rou t
No. 1, 100 tb s ....................7 50
No. 1, 40 tb s ..................... 3 25
No. 1, 10 lb s ..................... 90
No. 1, 8 lb s .....................  76

M ackerel
M ess, 100 lb s ....................15 00
M ess, 40 tb s ......................  6 20
M ess, 10 tb s ....................... 1 65
M ess, 8 lb s ......................... 1 35
No. 1, 100 lb s ................. 14 00
No. 1, 40 lb s ..................... 5 80
No. 1, 10 lb s ......................1 65
No. 1, 8 lb s ....................... 1 35

W hltefish
No. 1, No. 2 F am

100 lb s ....................9 75 3 60
50 lb s ..................... 6 25 1 90

8
P u re  Cane

F a i r  ....................................i6
Good ....................................20
Choice ................................25

TE A
Jap a n

Sundried, m edium  ___ 24
Sundried, choice ........... 32
Sundried, fancy  ...........36
R egular, m edium  ......... 24
R egular, choice ............. 32
R egular, fan cy  ............. 36
B asket-fired , m edium  31 
B asket-fired , choice ..38  
B aske t-fired , fan cy  ..43

S iftings .....................  9 @ n
F a n n in g s  ................. 12@14

G unpow der
M oyune, m edium  ......... 30
M oyune, choice ......... 32
M oyune, fancy

lb s ..................... 1 12 55
8 lbs.....................  92 48

SE ED S
A nise ........................ . . .  10
C anary , S m yrna  ............. 4%
C araw ay  ...................... 10
Cardam om , M alabar 1 00
Celery .............................. 15
H em p. R ussian  ............  4%
M ixed B ird ....................  4
M ustard , w h ite  .................10
Foppy ...............................

SH O E BLACKING 
H andy  Box, la rge  3 dz 2 50
H andy  Box, sm all ___ 1 25
B ixby 's R oyal Po lish  85 
M iller’s  Crow n P o lish .. 85 
_ SN U FF
Scotch, in  b ladders ...........37
M accaboy, in  j a r s ...........35
F rench  R appie  in j a r s . . 43 

SOAP
J . S. K irk  & Co.

A m erican  F am ily  . . . . 4  00 
D usky D iam ond,50 8oz.2 80 
D usky D ’nd, 100 6 oz. 3 80 
J a p  Rose, 50 b a rs  . . . . 3  75
Savon Im peria l ...........3 50
W h ite  R u ssian  .............3 50
Dome, oval b a rs  ...........3 50
S a tine t, oval ................. 2 15
Snow berry, 100 cakes  4 00 

P ro c to r & G am ble Co.
L enox  ............................... 3 25
Ivory , 6 oz..........................4 00
Ivory, 10 oz........................6 75
6 t a r  ....................................3 25

L au tz  Bros. & Co.
Acme, 70 b a r s ................. 3 60
Acme, 30 b a rs  ............. 4 00
Acme, 25 b a rs  ............... 4 00
Acme, 100 cak es  .........3 50
Big M aster, 70 b a rs  . .2  90 
M arseilles, 100 cakes . .5  80 
M arseilles, 100 cakes 5c 4 00 P a y  C ar . . . .  
M arseilles, 100 ck toil. 4 001 P ra ir ie  Rose 
M arseilles, % bx to ile t 2 10 ! P ro tec tio n

9

40

A. B. W risley
Good C heer ................... 4 00
Old C ountry  ................. 3 40

Soap Powders 
L au tz  B ros. & Co.

Snow Boy .............. 4 00
Gold D ust, 24 la rg e  . 4 50
Gold D ust, 100-5c . . . 4 00
K irkoiine, 24 4tb. . . . 3 80
P e a rlin e  ......................... 3 75
Soapine ........................... .4 l(r
B ab b itt’s 1776 ............. 3 75
R oseine ........................... .3 50
A rm o u r’s ....................... 3 70
W isdom  .......................... .3 80

Soap Compounds
Jo h n so n ’s F in e  ........ 5 10
Jo h n so n ’s X X X  ........ 4 25
N ine O’clock ............... .3 35
Iiub-N o-M ore ............... .3 75

Scouring 
E noch  M organ’s Sons. 

Sapolio, g ross lo ts  . . . . 9  00 
Sapolio, ha lf gro . lo ts  4 50 
Sapolio, single b o x e s ..2 25
Sapolio, h and  ............... 2 25
Scourine M an u fac tu rin g  Co
Scourine, 50 cakes  ___ 1 80
Scourine, 100 cakes . .3  50 

SODA
Boxes ....................................5%
Kegs, E ng lish  ................... 4%

SPIC E S 
W hole Spices

Allspice .............................  12
C assia, C hina in m a ts . 12 
C assia, Can ton  . . 1 6
C assia, B atav ia , bund. 28 
C assia, Saigon, broken. 40 
C assia, Saigon, in  ro lls 55
Cloves, A m boyna ___ ‘ 22
Cloves, Z an z ib a r ......... 16
M ace ..................................  55
N utm egs, 75-80 ............. 35
N utm egs, 105-10 ........... 25
N utm egs, 115-20 ......... 20
Pepper, S ingapore, blk. 15 
Pepper, Singp. w h ite ..  25
Pepper, sh o t ...................  17

P u re  Ground In Bulk
Allspice ............................. 16
C assia, B a tav ia  ............. 28
C assia, Saigon ............... 55
Cloves, Z an z ib a r ........... 24
G inger, A frican  ............. 15
G inger, Cochin ............. 18
G inger, J am a ic a  ........... 25
Maice ........................... . . .  65
M u sta rd  ............................  18
Pepper, S ingapore, blk. 17 
Pepper, Singp. w h ite ..  28
Pepper, C ayenne ........... 20
Sage .....................................  20

STARCH
Corn

K ingsford . 40 tbs. . .  7%
M uzzy, 20 l i b s ............  5%
M uzzy, 40 l ib s ..............  5

Gloss
K ingsford

S ilver Gloss, 40 lib s . 7%
Silver Gloss, 16 3tbs. 6%
Silver Gloss, 12 6tbs. 8%

M uzzy
48 lib . packages  ........  5
16 51b. p ackages  ........  4%
12 61b. packages ........  6
501b. boxes ................... 4

SY RU PS
Corn

B arre ls  ................................... 32
Half b a rre ls  ......................... 34
20fb. cans  % dz. in  cs. 2 00 
101b. cans  % dz. in  cs. 1 95 
51b. c an s  2 dz. in  cs. 2 05 

2% lb. cans  2 dz. in  cs. 2 00

Pingsuey , m edium  . . . .3 0  
P ingsuey , choice . .  
P ingsuey , fan cy  . . .

Young Hyson
Choice .........................
F an cy  ...................

Oolong
Form osa, fancy  . . .
Amoy, m edium  . . . .
Amoy, choice .................

E nglish B reak fas t
M edium  ....................
Choice ..................... .
F an cy  ..................... .

, ,nd ia  Ceylon, choice . . .
F an cy  ........................

TOBACCO 
F ine  C ut

C adillac ..............................54
Sw eet L om a .................. ’ 34
H iaw ath a , 51b. p a ils . . 55 
’’"legram

’ ’ " ! ! ! l4 9
_ „   40
Sw eet B urley  ........... ...4 4
T ig er ................................ *40

p *ug
Red C ross ................. 31
P alo  ............................. ” ."35
H ia w a th a  ..............  ’ 41
Kylo ..............................  35
B attle  A x ....................H 37
A m erican  E ag le  ............. 33
S tan d a rd  N avy  ............. 37
S pear H ead , 7 o z .. . .  "47 
S pear H ead, 14% oz. 44
N obby T w ist ..................  55
Jo lly  T a r  ............................39
Old H onesty  . . . .  "43
T od̂ y ...................... : . : : : : 3 4
P ip e r H eidsick  ............. 69
Boot J a c k  ....................... 86
H oney Dip T w ist ....".'40
Black S tan d a rd  ............. 40

|  C adillac ........................  In
F o r g e .................................. ' 34. .
N ickel T w is t ................... 52

I Mill ...........................      32
G rea t N avy  ___

1 Sm oking
j Sw eet Core ..................... 34
F la t C a r ......................... *32-•
W arp a th  ........................... 26
Bam boo, 16 oz. .'. . 25
I X L. 51b.................... .. 1127

L, 16 oz. pails  ..31
H oney Dew ................... 40
Gold Block ..............  40
F lagm an  ................  "
Chips ........................ .!! ..3 3
Kiln D ried ..................... 21
D uke’s M ixture  . . . ! ! !  40
D uke’s C am eo ........... 43
M yrtle  N avy  ........  ” 44
Yum Yum, 1 % oz........... 39
Yum, Yum. ilb . pails  40
C ream  ..................   38
Corn Cake, 2% o z . .26
Corn Cake, l ib ..................22
Plow  Boy, 1 % oz.......... 39
Plow  Boy, 3% oz.......... 39
P eerless , 3% oz............... 35
P eerless , 1% oz.................38
A ir B rak e  ................. 36
C an t H ook ...................."30
C oun try  C lub ............. 32-34
F orex-X X X X  ................. 30
Good Ind ian  ................... 25
Self B inder, 16oz. 8oz. 20-22
S ilver F oam  ..................... 24
Sw eet M arie  ................... 3»
R oyal Sm oke . . . .  42

T W IN E
C otton, 3 p ly  ................. 20
C otton , 4 p l y ................... 20
Ju te , 2 ply  ....................... 14
H em p, 6 ply  ................... 13
Flax , m edium  N  ........ 24
Wool, 1 lb. ba ils  ........  8

VINEGAR
M alt W hite , W ine, 40 g r  9 
M alt W hite , W ine 80gr 12%
P u re  Cider, B  & B .......lb
P u re  C ider, R obinson 13%
P u re  Cider, S ilver ___ 15

WICK1NG

.25 No. 2 p a t. brusii holder

.32 '-'tb votton mop heeds 
ideal No. 7 ..............

..20 P ails
.30 2-hoop S ta n d a rd  ........
.40 3-hoop S tan d a rd  ..........

2 -w ire, Cable . .  . .
.32 3 -wire, Cable ..
42 Cedar, ali red, b rass  . .  

Caper. E u reka  
Kibre

.54 T oothp icks

.34 H ardw ood  ........
Softw ood ........

.30 B an q u e t ........
.33 Ideal ........................

No. 0 p e r g ro ss  ........ .30
No. 1 p e r g ross ........ 40
No. 2 p e r g ross .......... 50
No. 3 p e r g ross ........ .75

W O OD EN W A RE
B askets

B ushels ........................... .1 10
B ushels, w ide band  .. 1 25
M ark et ............................. 40
Splint, la rg e  ................. 3 50
Splint, m edium  ........ 3 00
Splin t, sm all ................ 2 75
W illow , C lothes, la rg e 8 25
W illow , C lothes, m e’m 7 25
W illow, C lothes, sm all 6 25

10
B radley B u tte r  Boxes 

2tb. size, 24 in  c a s e ..  72 
31b. size, 16 in c a s e . . 68
51b. size. 12 in c a s e ..  63 

101b. size, 6 in  c a s e ..  60 
¿ u t te r  P la te .

No. 1 Oval, 250 in  c ra te  35
No. 2 Oval, 250 in  c ra te  40
No. 3 Oval, 250 in  c ra te  45
No. 5 Oval, 250 in c ra te  60

C hurns
B arre l, 5 gal., each  . . . . 2  40 
B arre l, 10 gal., e a c h . .2 55 

ClOtnes Pina
R ound head, 5 g ro ss  bx 55 
Hound head, c a r to n s . .  70 
Egg C ra tes  an a  Fillers. 

H u m p ty  D um pty , 12 doz. 20
No. 1 com plete ............... 40
No. 2 com plete ............. 28
C ase No. 2 fillersl5se ts  1 35 
Case, m edium s, 12 se ts  1 15 

F aucets
Cork, lined, 8 in ..........  70
Cork lined, 9 in ............  80
Cork lined, 10 in ............  90

Mop ¿ tick s
11 o jan  sp rin g  ................. 90
Eclipse p a te n t s p r in g . . 85

2 50

1 50
T rap s

M ouse, wood, 2 h o le s ..  22
M ouse, wood, 4 h o le s ..  45
M ouse, wood, 6 h o le s . . 70
M ouse, tin , 5 holes . . .  65
R a t, wood ....................... 80
R at, sp rin g  ..................... 75

T ubs
20-in. S tan d ard , No. 1 8 75 
18-in. S tan d ard , No. 2 7 75 
16-in. S tan d ard , No. 3 6 75
20-in. Cable No. 1 .........9 25
18-in. Cable, No. 2 . . .8  25
16-in. Cable, No. 3 ___ 7 25
No. 1 F ib re  ................... 10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ..................... 8 25

W ashboards
B ronze Globe ................. 2 50
D ewey ................................1 75
D ouble A cm e ............... 2 75
Single A cm e .................. 2 25
D ouble P ee rle ss  ...........4 25
Single P ee rle ss  ............. 3 60
N o rth e rn  Q ueen .........3 50
Double D uplex ............. 3 00
Good L uck  ..................... 2 75
U niversal ......................... 3 65

W indow  C leaners
12 in ...................................... 1 65
14 in ..................................... 1 85
16 in ...........................

13 in.
15 in.
17 in.
19 in. 
A ssorted  
A ssorted ,

................................. 2 30
Wood Bowls
B u tte r  ................. 1 25
B u tte r  ................. 2 25
B u tte r  ................. 3 75
B u tte r  . . . . . . . . . 5  00

13-15-17 . . . . 2  30
15-17-19 ___ 3 25

W R A PPIN G  P A P E R
Com m on s tra w  ............. 1%
F ib re  M anila, w h i te . . 2% 
F ib re  M anila, c o lo re d ..4
No. 1 M anila  ................... 4
C ream  M anila  ................. 3
B u tc h e r’s M anila  ......... 2%
W ax B u tte r, sh o rt e ’n t  13 
W ax B litte r, fu ll coun t 20 
W ax B u tte r, rolls . . . . l a  

YEAST CAKE
M agic, 3 doz.....................1 15
S unlight, 3 doz.............. 1 00
S unlight, 1% doz...........  50
Y east Foam , 3 d oz .. . . 1  15 
Y east C ream , 3 doz. . .1  00 
Y east Foam , 1% d o z ...  58 

FR E S H  FISH
P e r lb.

W hitefish , Ju m b o  . . . .2 0
W hitefish, No. 1 ......... 12%
T ro u t ..................................12
H a lib u t ........................... 9%
H errin g  ............................  7
B luefish ......................... 16
Dive L o b ste r ................. 25
Boiled L obste r ............... 25
Cod .................................  10
H addock  .........................  8
P ick e re l ............................13
P ik e  ...................................  9
P erch  .................................  8%
Sm oked, W h ite  ...............12%
Chinook Salm on .......... 16
M ackerel ....................... 16
F in n an  H add ie  ............. 12%
Roe S had  .......................
Shad Roe, each  ...........
Speckled B ass ............. 9

H ID E S AND P E L T S

G reen No. 1 ................... 8%
G reen No. 2 ..................... 7%
C ured No. 1 ................... 10
C ured No. 2 ................. 9
C alfskin, g reen , No. 1 12 
C alfskin, g reen , No. 2 10% 
C alfskin, cured, No. 1 13 
C alfskin, cured , No. 2 11%

11
P e lts

Old W ood ............... @ 20
L am bs ....................  25 @ 50

■ luigi 30S hearlings
T allow

No. 1 ....................
No. 2 ....................

WOOi
U nw ashed, m ed. ...@ 17  
U nw ashed. - fine

C o N F E C l IONS 
S tick  C andy Palla

S ta n d a rd  ............
S tan d a rd  H  H  .
S ta n d a rd  T w ist

@ 5
@ 4

@13

. .  8 

. .  8 
8%

, C ases
Jum bo, 32 lb ..................... 8
E x tra  H  H  ......................10
B oston C ream  ............. 12
Big stick , 30 lb. c a s e ..  8%

Mixed C andy
G rocers ................  ?
C om petition  ___
Specia l ................

C onserve ...............
R oyal .....................
R ibbon ...................
B roken ...................
C u t L oaf ............
D eader .................
K in d e rg a rte n  . . .
Bon T on C ream  
F ren c h  C ream  ..
S ta r  .................................... ..
H an d  M ade C r e a m * ! 17 
P rem io  C ream  m ixed 14 
P a r is  C ream  Bon B ons 11 

F ancy—In P a lls
Gypsy H e a r ts  .................14
Coco Bon B ons 1 •
F udge  S q u ares  . .
P e a n u t S quares  .
S ugared  P e a n u ts  
S a lted  P e a n u ts  . ,
S ta r l ig h t K isses .
San B ias Goodies 
cozenges, p la in  .
Lozenges, p r in ted  ___ i41
C ham pion C hocolate  ..18  
E clipse  C hoco lates . . .  18 
E u rek a  C hocolates . . . .  I f  
Q u in te tte  C hocolates ..16  
C ham pion Gum  D rops 10
M oss D rops ......................lo
Demon S ours ..................ig
Im p eria ls  ..........................] )
I ta l.  C ream  O pera  . . . .  12 
i ta l.  C ream  Bon B ons 13
Golden W affles ...........   .18
Red R ose Gum  D rops M
A uto  B ubbles ..................13

F ancy—In 51b. Boxes 
Old F ash io n ed  M olas- 

es K isses, 101b. bx  1 30
O range Jellies  ............... 50
Demon Sours ................. 60
Old F ash ioned  H o re -

liound drops  ................. 60
P ep p e rm in t D rops . . . .6 0  
C ham pion Choc. D rops 70 
H. M. Choc. D rops 1 10 
H . M. Choc. DL an d

D ark  No. 12 ...........1 lo
B itte r  Sw eets, a s ’td  1 25 
B rillian t G um s, C rys. 60 
A. A. L icorice  D ro p s ..90
Lozenges, p la in  ............. 60
Lozenges, p r in ted  . . . .  65
Im p e ria ls  ..........................60
M ottoes ..............................65
C ream  B ar ......................60
G. M. P e a n u t B a r  . . . .  60 
H an d  M ade C r’m s 80 @90
C ream  W afers  ............. 65
S tr in g  R ock ................... 60
W in te rg reen  B errie s  ..60  
Old T im e A sso rted  . .2  75 
B u s te r  B row n Good. 3 50 
U p -to -d a te  A ss’tm ’t  3 76 
T en  S tr ik e  No. 1 . . .6  50
T en  S tr ik e  No. 2 ___6 00
T en S trike , S um m er a s 

s o rtm e n t ...................6 75
Scientific A ss’t  . . . .1 8  00 

Pop Corn
C rack er J a c k  .............3 25
C heckers, 5c pkg. cs 3 50 
Pop Corn B alls 200s 1 35
A zu lik it 100s ...............3 00
Oh M y 100s .................3 50

Cough Drops 
P u tn a m  M enthol . . . . 1  00
S m ith  B ros....................1 25

NUTS—W hole 
A lm onds, T a rra g o n a  ..17
A lm onds, A vica .............
A lm onds, C alifo rn ia  sft.

shell ...............................
B r a z i l s .........................12 @13
F ilb e rts  .....................  @ is
Cal. No. 1 ...............
W aln u ts , so ft shell @18 
W alnu ts , M arbo t . .  @14
T ab le  n u ts , fan cy  13@16
P ecans , M ed.............  @12
Pecans, ex. la rg e  @13 
P ecans, Ju m b o s . .  @14 
H ickory  N u ts  p e r  bu.

Ohio new  .................
C ocoanuts .....................
C h estn u ts , N ew  Y ork

S ta te , p e r  bu .............
Shelled

Span ish  P e a n u ts  7%@ 8 
P ecan  H alves  . . . .  @45
W aln u t H alves  ...32@ 35
F ilb e r t M eats  ......... @27
A lican te  A lm onds @42 
J o rd a n  A lm onds . .  @47 

P ean u ts
F an cy  H. P . Suns 6%@ 7%

R o asted  ...............8 @ 8%
Choice, H . P . J u m 

bo ............................  @ 8%
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Special Price Current
A X L E  G R EA SE

M ica, t in  boxes . .75 
P a ra g o n  ................. 55

BAKING PO W D ER  

Royal
10c size 90 

%Ib. c an s  1 35 
6oz. c an s  1 90 

% lb. c an s  2 50 
% lb. c an s  3 75 
l ib .  c an s  4 80 

|3 lb . c an s  13 00 
51b. c an s  21 50

BLUING

M utton
C arcass  .................
L am bs ...................
S p ring  L am bs . .

„  Veal
C arcass  ...................7%@10

C L O T H E S L IN E S

C. P . B luing
Doz.

Sm all size, 1 doz. b o x . .40 
L arg e  size, 1 doz. b o x . .75 

CIGARS

Jo h n so n  C ig a r Co.’s B ran d

60ft.
72ft.
90ft.
60ft.
72ft.

S isal
th re a d , e x t r a . .  

: th read , e x tra .
th re a d , e x tra .

: th read , e x tra , 
th re a d , e x t r a . .

60ft.
J u te

72ft.
90ft.
120ft.

50ft.
C otton V icto r

60ft.
70ft.

C otton W indso r 
50ft........................
60ft.
:70ft.
80ft. .

40ft.
Cotton B raided

60ft.
60ft.

.1 10 
1 35 
1 60

.1 30
1 44 
J  80
2 00

9b 
1 35 
1 65

G alvanized W ire 
No. 20. each  100ft. long  1 90 
No. 19. each  100ft. long 2 lo

C O F F E E  
R oasted 

D w in e ll-W rig h t Co.’s B ’ds.

Fu ll line  of fire a n d  b u rg 
la r  p roof safes  k e p t in 
s to ck  by th e  T rad esm an  
C om pany. T h irty -f iv e  sizes 
an d  s ty le s  on h an d  a t  all 
tim es—tw ice  a s  m an y  safes  
a s  a re  c arried  by  a n y  o th e r  
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it  G rand  
R ap ids an d  in sp ec t th e  
line  personally , w rite  fo r 
quo ta tions .

SOAP
B eaver Soap Co.’s  B ran d s

S. C. W „  1,000 lo ts  . . . .3 1
E l P o r ta n a  ......................... 33
E v en in g  P re ss  ................... 32
E x em p la r ............................. 32

W orden G rocer Co. b ran d  
B en H u r

P e rfec tio n  ..............................35
P erfec tio n  E x tra s  ........... 35
L ondres ..................................35
L ondres G rand  ................. 35
S ta n d a rd  ................................35
P u rita n o s  ..............................35
P a n a te lla s , F in a s  ............. 35
P a n a te lla s , B ock ............. 35
Jockey  Club ....................... 35

COCOANUT
B ak e r’s B razil Shredded

100 cakes, _arge s iz e ..6 50 
50 cakes, large s iz e ..3 25 

100 cakes, sm all s ize . .3 85 
50 cakes, small size. .1 95 
Tradesm an’s Co.’s B ran d

70 % lb. pkg. p e r case  2 60 
35 %Ib. pkg. p e r case  2 60 
38 %lb. pkg. p e r  case  2 60 
18 % lb. pkg. p e r case  2 60

FR E S H  M EATS 
Beef

C arca ss  ...................6 @ 9%
H in d q u a rte rs  ___ 8 @12
L oins ........................9 @14
R ounds ....................7 @ 8 %
C hucks ...................  6 @ 7%
F iftie s  ................... @ 5%
L ivers  ...................  @ 6

P o rk
Loins ..................... @13
D ressed  ................. @ 9
B oston B u tts  . . .  @11
Shoulders ............  @ 9
L « tf  L a rd  ........... @12%
T rim m ings ........... @ 8%

W h ite  H ouse, l i b ....................
W hite H ouse, 21b..................
E xcelsior, M & J ,  1Tb..........
E xcelsio r, M & J ,  21b...........
T ip  Top, M & J , l i b ...........
R oyal J a v a  ...........................
R oyal J a v a  a n d  M o c h a .. . .  
J a v a  an d  M ocha B le n d .. . .
B oston  C om bination  ...........

D is trib u ted  by  Ju d so n  
G rocer Co., G rand  R ap ids, 
Lee, C ady & S m art, D e
tro i t ;  Sym ons Bros. & Co., 
S ag inaw ; B row n, D avis & 
W arn er, Jack so n ; Gods- 
m ark , D urand  & Co., B a t
tle  C reek; F ie lbach  Co., 
Toledo.
P ee rle ss  E v ap ’d C ream  4 00 

F ISH IN G  TA C K LE
% to  1 in ..................................6
114 to  2 in ..............................7
1% to  2 in ..............................9
1 % to  2 in ............................H
2 in .............................................15
3 in .............................................20

C otton  Lines
No. 1, 10 fee t ......................  5
No. 2, 15 fee t ......................  7
No. 3, 15 fee t ...................  9
No. 4, 15 fe e t ......................10
No. 5, 15 fee t ....................11
No. 6, 15 fee t .......................12
No. 7, 15 f e e t ........................15
No. 8, 15 fe e t ....................18
No. 9, 15 fe e t .......................20

Linen L ines
Sm all ......................................20
M edium  ................................. 26
L a rg e  .....................................’34

Poles
B am boo, 14 ft., p e r doz. 55 
Bam boo, 16 ft., p e r doz. 60 
Bam boo, 18 ft., p e r  doz. 80

G E L A T IN E
Cox’s, 1 doz. I  a rg e  . .  1 80 
Cox’s, 1 doz. Sm all . .1  00 
K n o x ’s Spark ling , doz. 1 25 
K n o x ’s  S park ling , g r. 14 00
N elson ’s  ..........................1 50
K nox’s A cidu’d. doz .l. ,1  25
O xford ...............................  75
P ly m o u th  R ock ............1 25

B lack H aw k , one box 2 50 
B lack  H aw k, five bxs 2 40 
B lack  H aw k , ten  bxs 2 25 

TA B L E  SAUCES
H alford , la rg e  .............. 3 75
H alford , sm all ...............2 25

Use

Tradesman

Coupon

Books

Made by

Tradesman Company

Onai I spidi,Mlsfc.

Pair Shoes 
Fair Prices

at

not only 
during

Fair Week ¿zzr*
At present we happen to have some 

special values in shoes that we are 

offering at

Job Prices
and therefore it will pay you to call 

on us personally during Fair Week 

and inspect our lines.

Children’s Shoes 
Boys’ and Girls’ School Shoes 

Work Shoes for Men 
Welt Shoes for Men 

Fine Shoes for Women 
House Slippers, and 

Warm Shoes for Winter
We carry everything in 

the shoe line

Leave your bundles and packages at 

our office, 16-18 South Ionia street, 

near the Union Depot.

Hirth=Krause Co.
M . . cu Grand Rapids, Mich.Makers of Shoes and 
Jobbers of Rubbers
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each 

subsequent continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

BUSINSS8 CHANCES.
F a rm  fo r  sa le  ad jo in in g  an d  in co r

p o ra tio n  of th r iv in g  N o rth e rn  v illage on 
ra ilroad , 72 to  180 acres, house, barn , 
o rchard , m eadow , tim ber, etc. N ig h t ex 
change  fo r d ru g  o r g en eral stock. A d
dress  No. 16, care  T rad esm an . 16

Good live sa le sm an  to  sell cam paign 
goods, fobs, e tc .; 100 p e r cent, profit; 
sell a t  s ig h t; send  $1 fo r sam ples to  th e  
m a n u fa c tu re r. D an  I. M urray , 3 M aiden 
L ane, N ew  Y ork, N. Y. 15

M erry  W idow  h andkerch iefs. A joke 
and  lo ts  of fu n  w ith  y o u r friends. S am 
ple by  m ail, 25 cen ts . J . F . Giede, 2516 
S uperio r S t., C hicago, 111. 14

W an ted —D ru g  s tock  in  M ichigan tow n, 
$1200 dow n, ba lance  on tim e. A ddress 
No. 12, c a re  T rad esm an . 12

F o r  Sale—B uild ing  in H artfo rd , M ich., 
24x40, tw o  s to rie s , s tee l roof, s tone 
foundation , o n e -h a lf  a c re  on sid e track  
C. L. N o rth ru p , H a rtfo rd , M ich. 11

F o r Sale—C lean s to ck  of ha rdw are , 
invo icing  th ir ty -fiv e  h undred  to  fou. 
th o u san d  dollars, in g row ing  Southern  
M ichigan c ity  of five thousand . H e a t
ing  a n d  p lum bing  a  fea tu re . A ddress 
L. O. M iller, c a re  M ichigan T rad e s 
m an. 5

$ 2 5  CASH PAID
to  anyone giving me inform ation about a shoe 
sto re  o r shoe stock  th a t can be bought cheap 
fo r cash. Will invest from  $1,000 to  $5,000.

P. L FEYREISEN & CO.
12 and 14 S ta te  S t. Chicago.

H ote l an d  F u rn itu re  F o r  Sale—N o 
o th e r in  c ity ; do ing  a  fine business; 16 
sleep ing  room s; fu rn ace  h e a t; gasoline 
light. D eath  of w ife  cause fo r selling. 
Q- W. P h e ttap lace , C en tra l City, Iowa. 4

F ore  R e n t - F in e  la rg e  new  cem ent 
block s to re  bu ild ing  in  tow n of 400, in 
g rap e  belt. W ill be read y  fo r occupan 
cy ab o u t Sept. 5. M accabee hall on 
second floor. B u ild ing  d irec tly  oppo
s ite  hotel. B u sie s t co rner in  tow n. E x 
cellen t loca tion  fo r d ru g  sto re , none in  
tow n. A m ple room  to  ru n  d ru g  s to re  
on one side an d  g en era l s to re  on other. 
R en t $150 p e r year. A ddress B. E . 
W heeler, M attaw an , M ich. 7

B ritish  Colum bia T im ber In v estm en ts  
275 m illion fee t of s tan d in g  fir, cedar 

and cypress, tw elve m iles from  V an 
couver, price, $125,000; 300 m illion fee t 
on and  n e a r  tid e w a te r 150 m iles from  
V ancouver, price, $65,000. A ddress W .
H . Lem bke, Box 972, V ancouver, 
B. C. 991

F o r Sale—An old estab lished  grocery  
and  seed business. C en tra l location. 
B argain  fo r r ig h t m an. Good reason  
fo r selling. A ddress Box 101, Y oungs
tow n, O. 994

Q. E. Breckenr.dge Auction Co. 
Merchandise Auctioneers and Sales Managers 

E dinburg, III.
Our system will close out stocks anywhere. 

Y ears of experience and references from sev
eral s tates. Booklets free. R ecent sales a t 
Fairfield, Fo rest City and M oeaqua. 111.

W rite us your wants.

F o r Sale—Stock of groceries, boots, 
shoes, ru b b er goods, no tions and  garden 
seeds. Located in the  best f ru it belt In 
M ichigan. Invoicing  $3.600. If taken  be 
fore April 1st. will sell a t ra re  barga in  
M ust sell on account of o th e r business 
Geo. T ucker. Fennville . Mieh 53«

F o r Sale—T he b e st p ay ing  m ea t b u s i
ness in the  re so rt reg ion  of N o rth e rn  
M ichigan. E s tab lish ed  15 years. W ill 
sell bu ild ing  if desired . R eason fo r se ll
ing, ill health . A ddress H irsc h m an ’s 
M arket. P e toskey , Mich. 968

F o r Sale—A clean  live s tock  of d rugs  
in  D allas, T exas. Suburban  location . In 
voices $3,000. Sales $23 p e r day. Sm all 
expense. A m oneym aker. R eason, o th e r 
business. A ddress Dr. C has. T. W elke, 
D allas, Texas. 966

H otel for sale. 60 room house, com plete. 
Apply to  Thos. E. sharp . Lake View House, 
Elk Rapids. Mich. ___  961

In one course, will te ach  young m en 
orig inal leg itim a te  business, n e ttin g  me 
$8 to  $15 daily. N o cap ita l required . 
L u cra tiv e  only in tow ns a n d  cities. M ust 
not be en te red  in m y city . No agency, 
c an v assin g  o r schem e. D escrip tion  fo r 
s tam p . A. D. Bell & Co., 34 Jack so n  
P lace, Ind ianapo lis . Ind . 914

F o r Sale—A t a  snap , to  close up  an  
e s ta te , 240 a c res  land  in  N o rth e a s te rn  
N eb rask a , and  th re e  lo ts  in St. Pau l, 
M inn., b y  ow ner. H . C. S m ith , 700 
C en tra l avenue, M inneapolis, M inn. 995

F or Sale—One 200 book M cCaskey a c 
count reg is te r, cheap. A ddress No. 548. 
care  M ichigan T radesm an . 548

F o r Sale—N ice c lean  s to ck  of g ro 
ceries  in  D u lu th , M inn. E xce llen t lo
ca tio n ; sp lendid  business. R eason fot 
selling, ill hea th . A ddress H a rry  C hris- 
tian , 2303 S uperio r St., D ulu th , M inn. 6

W an ted —Stock of d ry  goods in  ex 
ch an g e  fo r im proved  fa rm . A ddress No. 
3, c a re  M ichigan T rad esm an . 3

F o r Sale—A firs t c lass  m ea t m a rk e t 
in  tow n  of 1,400. T h e  shop is a n  up 
to -d a te  one w ith  good double B u tch er 
Boy cooler, gaso line  engine, tools and  
fix tu res, good s lau g h te r  house, h o rses 
an d  w agons. R eason  fo r  selling, ill 
h ea lth . A ddress No. 2, care  M ichigan 
T rad esm an . 2

For Sale—C lean s tock  of g en eral m e r 
chand ise , do ing  a  good s tr ic tly  cash  
business  in  rap id ly  g ro w in g  M ichigan 
tow n of ab o u t 900 population . In v e n 
to ries  ab o u t $9,000. W ill ta k e  u n in 
cum bered  fa rm  o r p roductive  c ity  p ro p 
e r ty  w o rth  five to  s ix  th o u san d  an d  b a l
ance  in  cash . A ddress Good B usiness, 
c a re  T ra d e s m a n .______  1

F o r  Sale—$5,000 s to ck  g en eral m e r
chandise , loca ted  in  G enesee county. 
Sales th is  la s t  year, $14,000. S tock in 
nne  condition . E asy  te rm s. A ddress
Box 23, S w artz  Creek, Mich.________ 999

F o r Sale—Good p ay in g  bakery , splem- 
did opportun ity . P oo r h ea lth  only rea  
son  fo r selling. A ddress L. S. B aker,
L idgerw ood, N. D. 988

F o r Sale—$4,000 general m erchand ise  
s tock . S ix teen  y e a rs ’ estab lished  trad e , 
good chance  fo r th e  r ig h t p a rty . No 
tra d e s  considered. W rite  Lock Box 610, 
N eillsville, W is. 989

F o r R en t—T he b est s to re  p ro p e rty  in 
tow n 1,000 people, co rn e r m ain  s tre e t  in 
tow n. Splendid fa rm in g  co u n try  s u r 
rounding. A ddress No. 953, c a re  M ichi
gan T radesm an . 953

In  o rd e r to  se ttle  an  e s ta te , we offer 
fo r sale, all o r a  m a jo rity  of th e  s to ck  in 
a  live go ing  p rosperous new  b and  saw 
m ill com pany. 25 y ea rs  supp ly  of th e  
fines t hardw ood  s tu m p ag e  to  d raw  from . 
A ddress T he  K en tu ck y  Saw  M ill Co., 
Hays, Breathitt County, Ky.

T R Y  A  W A N T  A D .

W hen your luck is running crosswise 
And the world is looking blue 

And misfortune has its  finger 
Pointing right d irec t to  you,

W hen the  cards are  s tacked  against you.
Each deal running to  the  bad.

F o r what ails you then, my children.
Try a little  good want ad.

If the  cow is cross and cranky 
And will not give down her milk.

If the  hired girl is saucy 
When she should be “fine as silk,”

If the  hens rem ark of laying 
T hat it  is a foolish fad 

And no longer the ir main business.
Try a little  good w ant ad.

If  you can not find a fortune,
If you can  not find a cook.

If you can no t find a lover 
Like the  hero in a book.

If you can  no t find a partner,
Do no t worry and be sad,

Ere you give up quite discouraged,
Try a little  good w ant ad.

I t ’s a g rea t three-ply elixir,
One of which the  poe t sings,

Good for all the  ills financial 
And fo r several o the r things;

Good fo r catching  dimes and dollars.
Suckers, husbands, stocks and shad. 

W hen you feel the  lack of something.
Try a little  good w ant ad.

C. W . W h ittem o re  Co., m erchand ise  
au c tio n ee rs ; 25 y e a rs  experience. T he 
au c tio n ee r you w a n t is th e  one w ho 
com bines th e  h ig h est g rad e  a u c tio n ee r
in g  ta le n t w ith  a  th o ro u g h  com prehen 
sion of th e  m ercan tile  business a n d  an  
expert know ledge of goods. H u n d red s  
of sa tisfied  c lien ts  fo r w hom  w e hav e  
conducted  sales c red it u s w ith  th e se  
qualifications. Send fo r free  book, “ T he 
R ig h t W ay  to  Close O ut a  S tock  a n a  
R ealize 100 C ents.” A ddress C. W . 
W h ittem o re  Co., G alesburg , 111. 973 ‘

Q. B. JOHNS & CO.
Merchandise, Real Estate, Jewelry 

AUCTIONEERS
aRAND LEDGE, MICH. 

R eferences: C. A. Smith. Grand Ledge. Mich ; 
Joseph Barlow. Mulliken, Mich.; Geo J . Nagler, 
F reepo rt. Mieh ; N. S. Smith. Middleton, Mich ; 
F. H Ballinger. Shepherd, Mich.; Cassius Alex
ander. Grand Ledge. Mich.

Cash buyer and  jobber. All k inds  of 
m erchand ise . B an k ru p t s tocks, etc. N o 
s tock  too la rge  o r too  sm all. H aro ld  
Golds from . B ay  C ity, Mich. 951

F o r R en t—A new  an d  u p -to -d a te
s to re  building, 18x60 feet, w ith  large 
p la te  g la ss  fron t, fo rm erly  used  fo r  a  
shoe sto re . Su itab le  fo r m ost a n y  k ind  
of re ta il business. R en t reasonable . 
Call o r w r ite .  J . C. Y eakey, W ayland , 
Mich. 985

W an ted —A stock  of g en eral m e rc h a n 
dise, c lo th ing  o r shoes. S ta te  size of 
s tock  an d  price. W . A. B ash , M acom b, 
Ilk_________________________ __________ 986

C ash fo r your business o r rea l e sta te . 
N o m a tte r  w here  located . If you w an t 
to  buy o r sell ad d ress  F ra n k  P. C leve
land, 1261 A dam s E x p ress  Bldg., C hi
cago. III. 9fii

SITU A TIO N S W A N T ED .
P osition  W an ted —H a rd w are  a n d  Im 

plem ent salesm an , 10 y e a rs ’ experience. 
T em pera te . R eferences fu rn ish ed  from  
fo rm er em ployers. A ddress No. 17, care  
T rad esm an . 17

W ant Ads. con tinued  on n ex t page.

F o r Sale—Only h a rd w a re  s tock  in  
good business tow n. Invoices $2,500; can  
be reduced. B est of reasons  fo r sell- 
ng. A ddress 996, c a re  M ichigan T rad e s 
m an. 996

For Sale—The re ta il p a rt of a well estab
lished farm ers’ supply business. S tock on hand 
all goud and the  business is alive and in good 
shape and it stands well with m anufacturers 
and jobbers; also with the  custom ers to  whom 
we sell, and we draw  trade for a  distance of 25 
miles and it  is established on a cash basis. A 
little  push, b e tte r  and larger stock, would in
crease  business to  large proportions L ocated  
in one of the  best county sea t tow ns in south
ern Michigan w ith railroads and in terurbans in 
ail d irections. About $7,000 to  buy it. Best of 
reason for selling. Full inform ation to  in te r
ested  party. Address No. 981 care  Michigan 
Tradesm an 981

F o r Sale—An u p -to -d a te  s tock  of g ro 
ceries  in a  h u s tlin g  N o rth e rn  M ichigan 
tow n of ab o u t 10,000. S tock  and  fix tu res 
invoice abou t $3,000. G oing W est, re a 
son fo r selling. A ddress H , care  T rad e s 
m an . 971

F o r Sale—1,600 acres  of land  covered 
w ith green  tim b e r in M issaukee Co., 
M ich. Land is level and  fertile. A d
dress  No. 768, care  M ichigan T radesm an .

768
F or Sale—D rug  s to re  in S ou thern  

M ichigan, tow n 1.500. Invoices $3,000. 
A ddress No. 703. care  T radesm an . 703

F o r Sale—F u rn itu re  and  ch in a  b u si
ness, th e  only fu rn itu re  business In busy 
tow n of 5.000 in h a b itan ts . Good fa c to r
ies. good fa rm in g  coun try . Good re a 
sons for seling. A ddress P . O. Box 86, 
G reenville. Mich. 853

F o r Sale—G eneral s to re , located  11 
m iles N. W. C h arlo tte  an d  7 m iles S. E. 
Sunfleld. Stock will inven to ry  abou t 
$3.500. H a lf in te re s t in s to re  building 
$425. K. B osw orth  & Son, Sunfield, 
M ich. 832

W an ted —P a r tn e r  w ith  th re e  th o u san d  
o r m ore cash  to  In v est in  a  good clean  
s tock  of g eneral m erchand ise  in  good 
live tow n. A ddress B ox 97, A n tle r, N . 
D. 993

C H A T T E L  MORTGAGE SA L E.
D efau lt h av in g  been m ade In th e  con 

d itions  of c e r ta in  T ru s t  C h a tte l M o rt
gage m ade and  execu ted  by M eade B ros., 
of th e  c ity  of G rand  R apids, coun ty  of 
K en t, s ta te  of M ichigan, to  H eb er A. 
K no tt, T rustee , of th e  c ity  of G rand  R ap 
ids, K en t county , M ichigan, d a te d  th e  
22nd day  of J a n u a ry , A. D. 1908, and  
filed In th e  office of th e  C ity  C lerk of 
th e  C ity  of G rand R apids, in sa id  county,

N otice  is, therefo re , hereby  g iven  th a t, 
by v irtu e  of th e  pow er of sa le  con ta ined  
In said  m o rtg ag e  and  of th e  law  in  such  
case  m ade an d  provided, th e re  will be 
sold a t  public  auction , o r vendue, to  th e  
h ig h est bidder, on F rid ay , th e  11th day  
of Septem ber, A. D. 1908, a t  11 o’clock 
in th e  forenoon of sa id  day , a t  th e  fro n t 
door of th e  s to re  occupied by  said  M eade 
B ros., know n a s  No. 136 C anal s tre e t, 
in  th e  c ity  of G rand  R apids, coun ty  of 
K ent, s ta te  of M ichigan, th e  property  
covered by, an d  described  in, sa id  m o rt
gage, or so m uch th e reo f a s  m ay  be 
necessa ry  to  sa tis fy  th e  am o u n t due, in 
cluding  th e  p rinc ipa l an d  in te re s t, an d  
th e  costs  of su ch  fo rec losure  sale , a s  
provided fo r in  sa id  m ortgage .

T he p ro p e rty  covered  by, an d  de
scribed  in sa id  m ortgage, a n d  to  be sold 
a s  a fo resaid , is described  a s  follows, to - 
w it:

All of sa id  m o rtg ag o rs ’ s tock  of m e r
chand ise , consis ting  of lad ies’ and  g en 
tlem en’s c lo th ing  an d  fu rn ish ings , h a ts , 
caps, shoes and  rubbers, to g e th e r w ith  
fu rn itu re  arid fix tu res, an d  all book a c 
counts, co n tra c ts  an d  o th e r evidences of 
Indeb tedness of every  nam e an d  n a tu re .

D ated  a t  G rand  R apids, M ichigan, 
Sep tem ber 1st, 1908.

H eb er A. K nott,
M ortgagee.

P e te r  D oran,
A tt’y for M ortgagee.

Office Stationery
Letter, Note and Bill Heads 

Statements, Envelopes, Counter Bills 
Tradesman Company 

Grand Rapids
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ROBBING A STORE.

How Trade Picked Up at Martha’s 
Bazaar.

W ritten  fo r th e  T radesm an .
There are a good many ways of 

robbing a store. If one insists on do
ing so wicked a thing, he may se
cure employment and steal from the 
cash register when the boss is not 
looking, he may lug away goods by 
way of the back door, or he may ac
quire a cambric mask and a jimmy 
and prowl in at night.

Cheerful Chester preferred the lat
ter method. He also robbed banks 
and express offices, but stores were 
his specialty, for the reason that no 
merchant will follow a man as re
lentlessly as will a corporation. 
Cheerful didn’t like to have more 
than one offense against law threat
ening him at a time.

The night he broke into Martha’s, 
Cheerful was in a sentimental mood. 
He might have jimmied his way into 
the shoe store on the corner, but he 
chose Martha’s for the reason that 
he could get through his job early 
and take a car out to Evandale and 
spend an hour with his Sunday girl. 
Besides, there was usually a night 
policeman hanging about the shoe 
store, it being next door to a sa
loon.

When Cheerful got into the store 
that night he saw that it wasn’t much. 
Martha’s was not a large establish
ment. Martha was an old maid who 
didn’t care for the rush of modern 
commercial life. She sold maga
zines, newspapers, fruit, cigars, ice 
cream soda, perfumery, stationery, 
and such like. She took her meals 
at a little restaurant across the street 
and lodged in a room of low ceiling 
over the store.

Cheerful came in through the door 
opening from an alley, and did not 
find it necessary to bring out his 
dark lantern, for there was an elec
tric light nearby, and the front part 
of the long room was as light as at 
midday. There were tables for ice 
cream customers in the back half of 
the place, and a screen shut them off 
from the big window through which 
came the light from the street. The 
burglar crouched behind this screen 
and listened.

There were no noises except the 
slow ticking of a little alarm clock 
and the multitudinous rattles of the 
street. Cheerful waited' behind the 
screen a moment and then crept out 
to the cash register, which stood bn 
a ledge back of the cigar counter. 
On the way he filled his pockets with 
cigars and extracted a bottle of fine 
perfume from a little cabinet back of 
the tuti-fruti case. He had a way 
of his own of opening cash registers 
so there would be no alarm, and he 
opened this one silently and peeked 
inside. Then he turned suddenly 
about and looked out to the street. 
What he saw was not reassuring.

Martha, her wrinkled face set in 
hard lines and as white as her hair, 
stood between the cash register and 
the street window, a ferocious-look
ing revolver in her trembling hand.

Cheerful was not much afraid of 
the swaying weapon. He knew that 
he might make a quick spring and

strike the woman to the floor or 
make his escape by the alley door. 
He knew that even in her calmer mo
ments a woman is not expert with a 
gun. However, he couldn’t find it in 
his heart to attack the aged woman. 
He settled back on the counter in 
front of the open drawer and waited. 
The light was on his face, and he 
knew that she was studying it, proba
bly for the purpose of future identi
fication.

“Well?”
Martha’s shaking hand was fully 

as steady as her voice.
“What are you doing here?” she 

added, in a moment.
“I’m out on a little collecting tour,” 

replied Cheerful.
“Oh,” said the woman. “I see.”
“I hoped you wouldn’t,” said Cheer

ful.
Martha sighed.
“Do you think you ought to rob 

a woman?” she questioned.
“Now that you put it in that way,” 

said Cheerful, “I don’t think I 
ought.”

“Then go away,” said Martha. 
Cheerful glanced thoughtfully at 

the broad back of a policeman who 
stood by the curb not twenty feet 
off.

“You’ll call in the fatty as soon as 
my back is turned,” he said, tenta
tively.

“No,” said Martha, “ I won’t. I’m 
not in the detective business, and, be
sides, I can’t bear to see my name in 
the newspapers.”

“They would make rather a touse 
of it,” replied the burglar. “Lonely 
woman defeats a desperate burglar, 
and all that. I can see the headlines 
this moment. And your picture! The 
reporters would never rest until they 
secured that.”

“Don’t you think you’d better be 
going?” asked the woman. “I’m not 
used to such doings, and I shall be 
all upset to-morrow.”

“I’m sorry,” said Cheerful. “I might 
call a physician as I pass up the 
street.”

“No,” said Martha. “Much oblig
ed, I’m sure.”

By this time the revolver was 
pointing downward, and the woman 
was not standing as sturdily as at 
first. Cheerful realized that he might 
jump forward and strike her sense
less with a blow, but he turned to
ward the alley door instead.

Barrie declares that the life of 
everl man is a diary in which he 
means to write one story, and writes 
another; and his humblest hour is 
when he compares the volume as it 
is with what he vowed to make it. 
Anyway, this was true of Cheerful. 
He had set out to be a lawyer, and 
had turned out a burglar. His ear
ly training came back to him as he 
turned toward the alley— and free
dom.

“It’s rotten,” he said, “my coming 
here to rob you. I didn’t know.”
• “It isn’t coming here,” said Mar
tha. “It’s the fact that you meditat
ed robbery. A great, strong man like 
you! You ought to be ashamed of 
yourself!”

“I am,” said» Cheerful. “More 
ashamed than I have time to tell you.

The policeman is waiting outside, you 
see, and I suspect that he is watching 
this place.”

He threw open his coat and felt in 
his pockets.

“What are you doing now?”
Martha was trembling more than 

ever. Suppose he was searching for 
a weapon of some kind.

“I took some of your cigars,” said 
Cheerful, “before I knew. I’m going 
to pay you for them.”

“That sounds honorable,” said Mar
tha. “I don’t believe you are a burg
lar after all. Those long ones are 
ten cents each, three for a quarter. 
Place the money on the counter. I 
can’t get to the cash register just 
now.”

“I took twenty,” said Cheerful. 
“Here’s a two dollar bill. Never 
mind the change.”

The policeman came up to the win
dow and looked in through the plate 
glass.

The burglar turned toward the al
ley door again.

“Where are you going when you 
leave here?” asked the woman.

“I’m going out to Evandale to see 
my sweetheart,” said Cheerful.

“Poor girl!” said Martha.
“You needn’t pity her,” replied 

Cheerful. “She won’t marry me.” 
“That’s better,” said the woman. 

“What did you take out of that cab
inet?”

“Oh, yes, I forgot,” replied the 
burglar. “I took a bottle of per
fume. I was to bring her one to
night. She gave me the money for 
it. She won’t accept presents, you 
know.”

‘That must be a nice girl,” said 
Martha.

“She’s got the lilies backed off the 
soil, said Cheerful. “How much 
shall I pay you for the perfume?” 

“That kind is one dollar,” said Mar
tha.

“All right,” said Cheerful. “I’ll 
leave this silver dollar on the show
case. Don’t you think that fatty out 
there is paying too much attention 
to this store? I’m sure he saw the 
flash of the gun barrel when you 
threatened me with it.”

“Perhaps he did,” admitted Mar
tha.

Inded he had. In response to a 
low whistle a second policeman 
crossed the street and stood for a 
moment talking with the first one. 
Then he left him and hastened to
ward the cross street.

“ He’s going around to the alley 
door,” said the burglar. “I don’t see 
that he’s such a ninny, after all. I’ll 
have to scrap now to get out of here.” 

“You sha’n’t muss up my store,” de
clared Martha. “I scrubbed that floor 
on my hands and knees yesterday. I 
won’t have it all scratched up.” 

Cheerful drew a gun and stepped 
behind a portiere.

“You put up that pistol,” said 
Martha, and don t look so creepy. ■ 
I’m going to have you move some 
boxes for me. Come out in front 
while I switch on the lights.”

Cheerful stood for a moment with 
his mouth half open in wonder. Then 
the soft footfalls of a man sounded 
through the alley door. j

“Now!” said Martha, flooding the 
place with light. “There, move that 
big packing case out in front. I’ve 
got to ship things in it to-morrow.”

The burglar pushed the case along 
the floor and Martha opened the 
front door.

“What’s going on here?” asked the 
policeman. “I thought I saw a man 
prowling about in the store.”

The other officer of the law came 
in through the back door.

“Good evening, officer,” said Aunt 
Martha. “I wish you’d report the 
lights in this district. I’ve got a man 
in here helping me do some packing, 
and we’ve worked in the dark until 
just now.”

The officer stepped up to Cheer
ful and pulled his coat open.

“My partner saw him at the cigar 
case and the cash register before you 
came down,” he said. “See! His 
pockets are full of cigars. Come 
along, me hearty.”

“Wait!” cried Martha. “He paid 
me for everything he got here. You 
may go now, my man,” she added, 
turning to Cheerful. “And you may 
give that sweetheart of your® ¡my re
gards. Tell her I’ve had quite a good 
trade to-night!”

Martha does not know to this day 
how she ever came to let the burg
lar get off, but Cheerful has a no
tion why it came about. Anyway, he 
took away from the store a deep re
spect for the sentimental old wom- 
a11, Alfred B. Tozer.

Increasing Use of Water for Power.
Uncle Sam uses 4>5oo>ooo horse 

power of water and has 10,000,000 
horse power available. France has
4.500.000, of which 800,000 is utilized, 
the French Alps bringing the figure 
to this height. Italy has an equal 
amount available, but has utilized only
300.000. In that country falls of 10,-
000 horse power are abundant. In 
Switzerland 300,000 horse power are 
in use. The available horse power in 
Germany is 700,000, 100,000 horse
power being in use. In Norway 900,- 
000 horse power has been estimated, 
and in Sweden 760,000, a large part 
of which in both countries has been 
developed. Russia heads the list of 
available power with an estimated n,- 
000,000 horse power that could be 
taken out of the Russian rivers. Only 
85,000 horse power has been devel
oped. Great Britain and Spain come 
last with only 70,000 horse power 
utilized in either country. It is said 
that Japan has available water pow
er of 1,000,000 horse power, but has 
developed only 7 per cent.

has a work to do.

B U SIN ESS CH AN CES.
Do you w a n t to  sell yo u r s to re  ‘ 

ness o r rea l e s ta te ?  I  b rin g  buye
eated  -?& ether- N o m a tte r  vvhei ra ted , if you w a n t to  buy, sell 0
l^nd iy9«i)riCn ’ ad d ress  F r a n k  P . < land, 1261 A dam s E x p ress  Bldg., Ch

All Kinds of Cu 
Flowers in Seasoi

W holesale and Retail
ELI CROSS

25 Monroe Street, Grand Rapii



Policyholders Service & Adjustment Co.,
D etroit, Michigan

A Michigan Corporation organized and conducted by merchants and manu- 
facturers located throughout the State for the purpose of giving expert aid 
to holders of Fire Insurance policies. s H
We audit your Policies.
Correct forms.
Report upon financial condition of your Companies.
Reduce your rate if possible.
Look after your interests if you have a loss.
We issue a contract, charges based upon amount of insurance carried, to do 
all of this expert work.
We adjust losses for property owners whether holders of contracts or not 
for reasonable fee.
Our business is to save you Time, Worry .and Money.

For inform ation, write» w ire or phone

Policyholders Service & Adjustm ent Co.
1229-31-32 Majestic Building, Detroit, Michigan

Bell Phone M ain 2598

Hot W eather Candy
Pure Sugar Stick Candy, about 28 sticks to 

the pound. Improves with age. Never gets 
sticky. Pails 20 pounds.

Iced Raspberry Jelly Tarts
Melt in the mouth but not in your candy 

case. Boxes 25 pounds. These goods will 
bring you business. We guarantee them in 
every respect.

PUTNAM FACTORY Grand Rapids, Mich.

YOU OUGHT TO KNOW  that all Cocoa made by the Dutch method is 
treated with a strong alkali to make it darker in color, and more soluble 
(temporarily) in water and to give it a soapy character. But the free alkali 
is not good for the stomach. Lowney’s Cocoa is simply ground to the 
fineness of flour without treatment and has the natural delicious flavor of 
the choicest cocoa beans unimpaired. It is wholesome and strengthening. 
The same is true of Lowney’s Premium Chocolate for cooking.

The WALTER M. LOWNEY COMPANY, 447 Commercial St., Boston, Mass.

P. S te k e te e  & S o n s
Come to Michigan’s Best Fair September 

14 to 18 Make our store your head

quarters and inspect our lines of Fall 

Dry Goods and Gents’ Furnishings,

P. STEKETEE & SONS
W holesale Dry Goods Grand Rapids, Mich.

We close Saturdays at 1 o'clock.

THE NEW IOWA
C R E A M  S E P A R A T O R

■T1if  m a e h in e  th a t  g e ts  a l l  th e  b u tte r - fa t 
a t  a ll t im e s  of th e  y ear.

T h e  k in d  t h a t  d o e sn ’t  com e  b ack  on  y o u r 
h a n d s  b eca u se  i t  b re a k s  th e  b ack  to  tu r n  it  
o r b ecau se  i t  w o n ’t  do  th o ro u g h  s k im m in g  
o n  co ld  m ilk  o r b ecau se  i t  c a n n o t be th o r 
o u g h ly  flu sh ed .

H av e  y o u  seen  th e  N ew  Io w a  w ith  i ts  
a n ti-f ric tio n  w o rm  g ea r , th e  m o s t w o n d e r
fu l in v e n tio n  to  av o id  w ear?

T h e  N ew  Iow a h a s  a  low  s u p p ly  can , 
r e n tire ly  en c lo sed  in  a  d u s t  p roof 

fram e , s m a lle s t  bow l w ith  th e  la rg e s t  
s k im m in g  cap ac ity .
. T h e  fa rm e rs  re a d ily  see  th e  g re a t  s u p e r
io r i ty  of th e  N ew  Iow a. T h e y  know  
a  c o n v e n ie n t a n d  p ra c tic a l c re am  sep a ra 
to r  w h en  th e y  see  it.

W h y  n o t se ll it  to  th em -T H B  N e w  l o w  A?
W rite  fo r o u r  la rg e  i l lu s tra te d  a n d  d es

c r ip tiv e  c a ta lo g  o r a sk  to  ¡h av e  o u r  rep re 
s e n ta tiv e  c a ll on y o u  a n d  d e m o n s tra te  th e  
m e r its  of th e  e a s ie s t s e ll in g  c re am  sep a r
a to r  yo u  e v e r  saw .

IOWA DAIRY SEPARATOR CO., 1*2 Bridge St., WATERLOO, IOWA

M E C H A N I C A L  P R E C I S I O N
Nothing stimulates confidence as quickly and 

surely as absolute reliability. This fact is 
especially true in connection with accuracy of 
w eights and values. Your customers do not 
ask or expect you wilfully to give more than 16 
ounces to the pound. They are satisfied to get 
what they pay for.

Loose Methods Unsafe 
A slip-shod way of serving your trade dis

courages confidence. You must be careful 
but not slow . There is only one system  
which will give perfect results in rapid and 
accurate weighing.

Dayton Money w eigh t Scales
are recognized by all competent authorities as 
having reached the highest degree of scale 
construction. They are accepted and are being 
used not only in the United States, but in 
England and many other foreign countries. 

Four High Court Decisions
attest to the efficency and accuracy of our computing scales. Now is the 
time to decide whether or not it will pay you to use this system. Investigation 
costs nothing, so send the attached coupon or a request for catalog by return 
mail.

The new low platform  
Dayton Scale

Money weight Scale Co,. D a te .......................................
58 S ta te  S t.. Chicago.

N ext tim e one of your men is around this way. I would be 
glad to  have your No. 140 Scale explained to  me.

This does no t place me under obligation to  purchase.
Nam e ......... ...........................................................

S tre e t and N o.............................................Town.
Business.........................................  S ta te ..............

M O N E Y W E IQ H T  S C A L E  C O ., 58 State St., Chicago



Visitors to Grand Rapids 
During the Fair

Do not leave the city until you visit

KLINGMAN'S
The "World's Largest Furniture Store"

14 acres of beautiful furniture, includ
ing the product of the great factories 
of Grand Rapids, which have made 
this city famous the world over as 
the "Furniture C ity.”

You are equally welcome as a visitor 
or buyer.

Free souvenir postals all the week.

Klingman’s Sample Furniture Co.
Opposite the "Morton House" lonia-Fountain-Division

Pa w  n e e  o a t s
Is not an “ Indian Meal,” 
but thousands of Ameri
cans make breakfast of it 
and consider that it

Gives the Right Start
for the day’s work. Get it into your 
store and see how it gives you the right 
start, too. It is the finest grade of rolled 
White Oats that can be sold at popular 
prices. W e let you make an average 
profit of 25 per cent, and make your own 
price to the consumer.

You can’t start sell
ing it too soon.

The FUO Company

It Is Just Possible a 
Second-Hand Typewriter 

Would Do
W e have them in large numbers— all kinds

W e get them in part payment for new Fox V isib le Typewriters and then w e fix them up here in our factory
and sell them at low  prices.

W e have Remingtons, Sm ith-Prem iers, O livers, U nderw oods and som e especially  good bargains in som e second
hand Fox “ regular” m odels.

If you have only a small amount of correspondence it is quite possib le that one of these machines would
answer every purpose.

J u st write us that you are w illing to give the 
typewriter question som e consideration and then see  
what w e do. W rite to-day.

FOX TYPEWRITER CO.
GRAND RAPIDS. MICHIGAN


