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O u r  B u s i n e s s  C r e e d

0  DO the right thing, at the right 
time, in the right way; to do some 

things better than they were ever done 

before; to eliminate errors; to know 

both sides of the guestion; to be courte
ous; to be an example; to work for the 

love of work; to anticipate require
ments; to develop resources; to recog

nize no impediments; to master cir
cumstances; to act from reason rather 

than rule; to be satisfied with nothing 
short of perfection. « « « « « « « « « «
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“ State Seal” Brand

Vinegar
has demonstrated itself to do 

all that has been claimed for 

it. The very large demand it 

has attained is selfevident.liy .ffA iS

Mr. Grocer! It increases your profits. Ask your jobber.

Oakland Vinegar & Pickle Co., Saginaw, Mich.

Y O U , Mr. Retailer,
are not in business for your health.

You doubtless want to “ get yours” out of every 
sale.

You also without doubt want to make more sales to 
your trade.

Aud probably you would not mind getting a nice 
slice of somebody else’s trade.

The question always is, how to get more good 
customers without such expense as will eat 
up all the profits.

The answer is: Become 
a Sealshipt Agent.

^ ishiptOyster System & .

Write us today and we 
will tell you how it’s 
done.

S °VTH NORW ALK.CONN

The Sealshipt 
Oyster System, Inc.

South Norwalk 
Connecticut

Every Cake
without

f 1̂facsimile Signature ® !

of F L E I S C H M A N N ’S
YELLOW LABEL YEAST yOU Sell not

only increases your profits, but also  
gives com plete satisfaction to your  
patrons.

The Fleischmann Co.,
of Michigan

Detroit Office, 111 W. Lamed St., Qrand Rapids Office, 29 Crescent Av.

COMPRESSED^

On account of the Pure Food Law 

there is a greater demand than 

ever for j* jt  Jt j*

Pure
Cider Vinegar

We guarantee our vinegar to be 

absolutely pure, made from apples 

and free from all artificial color

ing. Our vinegar meets the re

quirements of the Pure Food Laws 

of every State in the Union, j>

The Williams Bros. Co.
Manufacturers

Picklers and Preservers Detroit, Mich.
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Snow Boy keeps moving out-Profits keep coming in
É

S ta rt y o u r  S n o w  Boy s a le s  a1 m oving  
way they grow will makeyour friends sit upand take notice

A s k  yo u rjo b b e rs  
S a le s m a n

Lautz. Bros.& Co. 
Buffalo/N.Y.



Twenty »Seventh Year GRAND RAPIDS, W EDNESDAY, JA N U A R Y  12, 1910 Number 1373

S P E C I A L  F E A T U R E S .Page
2. J a n u a ry  Sa les.
4. N ew s  o f th e  B u s in e ss  W o r ld .
5. G ro ce ry  and P ro d u ce  M a rk e t.
6. T h e  T h r i f t y  S w is s .
8. E d ito r ia l.
9. W o rk  T oge the r.

12. R e p re se n ta t iv e  R e ta ile rs .
14. R e v ie w  o f th e  Shoe  M a rk e t.
16. P r ic e  M a in ten an ce .
20. W o m a n ’s W o r ld .
22. B u tte r , E g g s  and P ro v is io n s .
26. D rugs.
27. W h o le sa le  D rug  P r ic e  C u rre n t.
28. W h o le sa le  G ro c e ry  P r ic e  C u rre n t.
31. S p e c ia l P r ic e  C u rre n t.________

W HAT ADVERTISIN G DOES.
Who was the first advertiser? is a 

question which has been considered 
some but never settled. Whoever he 
was, it is certain he was a little ahead 
of his competitors and his added en
terprise brought him added business. 
Probably the first advertiser was the 
first man who ever hung out a sign 
over his place of business. That is one 
form of advertising and perhaps was 
the initiative in that direction. The 
sign was hung out for the purpose of 
telling possible purchasers where the 
dealer and his goods could be found. 
It also served to suggest to passers- 
by that within they might find some
thing of interest. All that any ad
vertisement can do for a merchant is 
to bring the people to his store. It 
can not make them buy goods. That 
is for the dealer to do. The adver
tisement apprises the people of what 
there is to see and where it can be 
seen, what there is to have and where 
;t can be had, and sometimes gives 
the prices which make the commodity 
appear a bargain. Advertising helps 
to make the first sale. It is for the 
merchant to so impress and satisfy 
the customer as to induce the second 
and subsequent calls.

Accepting as the first advertiser the 
man who first put out a sign in front 
of his building, the inference is that 
he put it where he thought the most 
people would be apt to see it. A store 
might be just as large and just as 
well stocked on some side street as 
elsewhere, but the merchants insist 
upon coming to the centers because 
there are the most people and the 
larger opportunities to attract trade. 
Just as the store is put where it Is 
most accessible and as the sign is put 
where it will be seen by the most peo
ple so the advertisement with mod
ern methods is put where it will at
tract most attention and where the 
largest number will be apt to see it.

Once it was thought that dodgers 
and posters and handbills would serve 
this purpose acceptably, but now all 
these are out of date and every 
enterprising, intelligent advertiser 
knows that the regular publications 
allford the best facilities of this sort. 
Everybody reads them and many read 
them from start to finish. It is said 
that every copy of a paper or magazine 
is perused on the average by five peo
ple. Advertisers long ago came to

appreciate the fact that the very best 
medium for reaching prospective cus
tomers is through the columns of an 
up-to-date paper and the larger its 
circulation the more they are willing 
to pay for the use of its space. It has 
come to pass that those who want to 
make purchases look to the newspa
pers and trade journals especially for 
the announcements in which they 
think they may be interested and are 
largely governed in choosing a trad
ing place by what they see in print. 
It is a long way from the pioneer ad
vertiser to the present time where 
millions daily follow his example in 
the most approved and modern fash
ion. Business men who have things 
to sell realize that when their goods 
are bought there is no better invest
ment' than printers’ ink and that with
out it they can not gain the notice 
of the public. Immense sums of 
money are annually expended in this 
way and when judiciously invested are 
absolutely sure to bring satisfactory 
results.

A good many people are looking 
for the prophet who said that this 
was surely going to be a mild winter 
and who based his forecast on the 
breastbone of the goose, the fur of 
the squirrel, the procedure of the 
muskrat, etc. As a matter of fact it 
has been quite the reverse, but after 
all it is fine winter weather and no
body has very much reason to com
plain except those who have had dif
ficulty in procuring coal enough to 
keep warm. Think of the joy it 
brings the iceman, for now cutting 
can begin and continue until the har
vest is completed. After this cold 
snap it will take a long time of warm 
weather to spoil the ice for preserva
tion purposes. It is good sleighing, 
so that freight can be easily trans
ported around the country, and in the 
city the snow makes work for men 
who otherwise might be out of a job. 
Blizzards are reported from various 
sections of the country and the 
Weather Bureau at Washington fre
quently sends bulletins to the effect 
that more snow is on the way and 
that heavy storms may be confidently 
expected. In several sections the 
snowfall has been record breaking. 
The heavy winds have made a par
ticularly disastrous season for the 
coasting vessels on the ocean and the 
number of wrecks has been far in ex
cess of the average. The weather is 
always an interesting theme for dis
cussion. but after all it must be ac
cepted as it comes.

The fact that you can not get 
along with this universe does not 
indicate that you are ordained to rule 
in another.

No man gets far in the business of 
living who lives only for business.

TH E GIRL FRIEND.
A woman recently came home 

from a shopping expedition thorough- 
ljr tired and a little out of humor. In 
answer to the query as to a shortage 
of clerks during the holiday rush, she 
replied that they had enough clerks 
but that each was busy entertaining a 
girl friend.

It seems a bit strange that clerks 
would expect to entertain or that 
their friends would consent to be en
tertained when customers stand wait
ing to be served. Yet “ when the cat’s 
away” such things really do happen 
more than once.

The manifest reluctance to leave a 
jolly good friend to wait upon a 
stranger, whose wish is, perhaps, in
terpreted in advance as only a tri
fling purchase, is all too prevalent. It 
is needless to say that the more 
humble customer is just the one to 
be more quickly affected by a slight 
and to carry it back to her neighbors. 
It may be a small matter, but it is a big 
principle and one which will soon 
work damaging features in any trade.

If girl clerks most commonly err 
m this matter it is not so much from 
an inclination to shirk as from 
thoughtlessness or a lack of self-as
sertion and tact when friends inad
vertently or otherwise strive to con
sume time which lawfully belongs to 
the employer. The experienced clerk 
would say, “Excuse me, but I must 
attend to the lady,” with a courteous 
cordiality which gives no suggestion 
that she is a bore. To be busy should 
be sufficient excuse for not loitering, 
and soon the gossiping girl will seek 
other quarters, confining her atten
tions to one outside of office hours. 
There is no need of giving offense 
in the mere mention that during the 
hours employed you are at the serv
ice of the public and no sensible 
girl should object to the tactful re
minder.

In recent years there has been a 
good deal said and a good deal done 
about agricultural schools. Some col
leges make a great point of this de
partment and there are institutes held 
around in different parts of the coun
try for the purpose of providing this 
form of education. It is susceptible 
of proof that, other things being 
equal, the educated farmer will pros
per better. That Columbia College, 
situated in the City of New York, 
should add an agricultural depart
ment is attracting considerable com
ment. Its students for the most part 
come from the metropolis and most 
of them know absolutely nothing 
about farms or farming, and some of 
them never saw a plow in operation. 
Columbia now proposes to educate 
these young men in agriculture if 
they wish to take that course. Elihti 
Root once said that the ambition of

every young Jew in New York City 
is to graduate at Columbia College 
and own real estate. Land is much 
cheaper in the country than in the 
city and that part of the ambition 
can be the most easily attained. The 
best thing that could happen to some 
of these metropolitan youths would 
be to get out on a good farm and 
work on it with the idea of owning 
it and making its management their 
life work. It will be interesting to 
watch the development of this Colum
bia course and its results. Before 
very long at this rate we ought to 
hear no more talk about abandoned 
farms in New York State.

Q. 1. Simpson read a paper at a 
recent meeting of the American As
sociation for the Advancement of 
Sciences in Boston, in which he claims 
that the negro can be changed to a 
white man and the great race prob
lem satisfactorily solved. “My experi
ments with plants and animals,” saic 
Mr. Simpson, “have shown me that 
once a perfect control can be made 
over chromosomes, the life giving 
forces of color, injections or baths 
tan be made which will result in fu
ture generations becoming lighter or 
darker as may be desired. The black
est negro can be made into a perfect 
albino by this process. We find that 
one sort of bacteria in a starch solu
tion makes red pigment, another 
makes black and yet another white. 
Some of them throw down sulphur, 
while other products would grow hair, 
hoof and horns. Some cause albu
men to form in sheets, which with a 
lime phosphate would form bone.”

Ex-President Roosevelt has at last 
made a capture in the wilds of Africa 
which gives him a claim to the title of 
the great faunal naturalist of the age. 
He has discovered a new species of 
w ild animal, which the officers of the 
Smithsonian Institution have register
ed and classed as the stoegon ver- 
gatus. What the creature looks like, 
or what purpose it can be made to 
serve for the good of the human race 
is not stated, but the great and mighty 
hunter may now return to his native 
land with the assurance that he has 
reached the pinnacle of fame as a 
faunal naturalist and must be recog
nized as a leader in the inner circle 
of scientific culture.

President Taft says that “educated 
palates” are responsible for the pres
ent high cost of living. He is proba
bly as near it as any of the experts 
who are figuring on the problem. 
Our ancestors could live and thrive on 
hash and hominy, but the prosperous 
American of to-day wants the best and 
biggest menu that the professional 
chef can prepare.
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JANUARY SALES.

The Furniture Season Has Auspicious 
Start.

The new furniture season opened 
with the new year, and it has been 
long since a season had a more au
spicious start. The manufacturers are 
confident, the buyers optimistic and 
every indication points to prosperity 
in the industry. Prices are higher, 
but the buyers have been anticipat
ing the rise and come to market pre
pared to pay more. They will pass 
on the increase to the consumer and 
conditions in the furniture trade are 
such that the consumer will never 
know the difference. It is so rarely 
that a man buys a piece of furniture 
that he does not keep track of the 
prices, and whether they are up or 
down may make a difference with his 
pocketbook but he can not explain 
why or where. Eggs, butter, pota
toes and such things as are of daily 
consumption are more easily follow
ed, and a cent one way or another is 
instantly noticed, but furniture can 
fluctuate in dollars and no comment 
is caused. This is where the furni
ture dealer has the advantage over 
the grocer and the dry goods man.

There are few changes in furniture 
styles this year. The Flanders and 
Early English types are more in evi
dence than in July, but the Colonial 
and the well-established English and 
French period patterns still predomin
ate. The Early English and Flanders 
goods are attractive, but the Colonial, 
New England, Dutch and Virginia 
alike, and the Sheraton and Chippen
dale of England and the Louis XV. 
and Louis XVI. of France have ar
tistic merits that make them stand
ards or staples, and they will con
tinue to be popular. They have the 
essential elements of grace and beau
ty, dignity and character and those 
who buy them have the satisfaction 
of knowing that what they buy now 
will be good a hundred years hence.

The rise of the Flanders is interest
ing as showing how furniture “styles” 
are made. Berkey & Gay brought 
out a few pieces in this style in July, 
1908, and showed them in a display 
room by themselves. The trade, hun
gering for “something different,” 
bought so freely that the line was 
greatly enlarged for the January, 1909, 
season and was featured. The goods 
made a decided hit and the line was 
further enlarged for July and this 
season it is larger still. In the 
meantime other manufacturers, not
ing the success of Berkey & Gay’s 
new idea, took it up and several of 
them had Flanders pieces in their 
July lines, and this season nearly all 
of them have something in this style 
to show.

The Flanders style represents the 
Early Elizabethan period in English 
history as expressed in furniture. The 
Dutch artisans, driven out of Hol
land and Belgium by the Spanish 
persecutions, brought their furniture- 
making skill with them. The Dutch 
ideas were gradually modified to suit 
the new environments and gradually 
the styles that are now reproduced

as Flanders, Elizabethan, Jacobean, 
and William .and Mary were evolved. 
The difference between these vari
ous periods is in detail rather than 
general character. They are all solid, 
substantial and dignified, and all have 
square lines. The American Mission 
could easily be evolved into the ear
ly English periods by substituting 
turned posts and putting on a few 
simple ornaments.

The Early English period furniture, 
to be true to type, should be in oak, 
for that was the material in which 
the original artisans worked, and they 
made their designs accordingly. Some 
of the modern furnituremakers put 
these styles into mahogany and one 
exhibitor has pieces in Circassian 
walnut, and the discriminating ob
server weeps at the incongruity. The 
effect, however, is not quite as bad 
as that of a Sheraton suite in oak, 
as was displayed last season.

Mahogany leads all the cabinet 
woods in popularity, just as it has 
for several seasons, and more of it 
is seen probably than all the other 
woods combined. Circassian walnut 
holds second place, although there 
are said to be signs of its waning 
popularity. In the Early English and 
Flanders styles a very fine quality of 
quarter sawed oak is used, and oak 
has reached such high levels in cost 
that mahogany is about the same 
price. Some bird’s-eye maple is used 
ior special purposes, but it does not 
occupy its old place in the affections 
of the trade. Birch, which was once 
cheap, but is cheap no longer, has al
most dropped out of sight. For the 
cheaper goods oak, used mostly in 
veneer, and red gum, both natural and 
stained to imitate walnut, are used. 
Not much of the cheap stuff is pro
duced in this market, but the South
ern manufacturers are “long” on it. 
There are no material changes in the 
finishes. It may be remarked that ma
hogany in its natural color is light, 
like cherry, and to the trade is 
known as tuna. The popular con
ception of mahogany, however, is that 
it is a dark wood, and to satisfy this 
popular conception the manufacturers 
stain it.

The Sligh Furniture Co. has a few 
suites in rosewood and brings them 
cut this season in a new finish. The 
first production was with a dull fin
ish. Now they are given a polish, and 
this greatly enhances the beauty of 
the wood, its rich colors and won
derful figure. The polish makes the 
goods more attractive to the eye, but 
maŷ  not prove popular because it 
takes little more than a glance bf the 
eye to mar the surface.

The Sligh Furniture Co., by the 
way, is this season celebrating the 
thirtieth anniversary of its organiza
tion. The company filed its articles 
of incorporation on Feb. 27, 1880,
and began operations in a three story 
frame factory at the north end of its 
present big plant. The cash capital 
actually paid in was only $29,000. The 
capital now is $400,000, and it has 
been increased to this figure in thirty 
years by a long succession of stock

Steel Carpet Sweepers
Made entirely of cold rolled, drawn, sheet steel, it pre

sents the handsomest finish ever shown in sweeper con
struction.

Bail of cold rolled steel rod is brazed into handle ferrule.
A steel screw fastened in wood handle with a pin-locked 

ferrule prevents splitting of handle.
Case ends being made of steel allows sweeper to clean 

closer to wall than with old style construction.

Independent dumping dust pans, opening full, made of 
heavy tin.

Anti-clogging end cap, preventing hair, ravelings, etc., 
from coming in contact with working parts.

Anti-tipping device, doing away with tipping of sweeper 
when drawn back quickly.

All working parts protected from dust.
Guaranteed to sweep when others fail.
Prices absolutely maintained.
No argument necessary. Sell on sight.

Sterling and Streator Carpet Sweepers
Guarantee

The Streator Metal Stamping Co.
Streator, 111.

Agreement with the Purchaser: We agree, 
at any time, to make good, by repair or replace
ment, any part or parts that show any defect in ma
terial or workmanship, provided that such defect 

is not caused by misuse or neglect 
on the part of the purchaser.

The Streator Metal Stamping Co.

By P. C. FORRESTER, Preg.

W RITE FO R ILLU ST R A T ED  CATALO Q U E
Manufactured by

The Streator Metal Stamping Co.
Streator, 111., U. S. A.
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dividends in addition to regular an
nual cash disbursements. Chas. R. 
Sligh, who began life as a tinner and 
then was a traveling salesman for 
Berkey '& Gay for six years, has been 
manager of the enterprise from its in
ception and much of its great success 
has been due to his energy and abil
ity. The company intended to cele
brate its anniversary by making its 
January exhibit in its new 96x132 feet 
four-story building on Prescott street. 
Construction on this building was be
gun last fall, but deliveries of mate
rial were slow and the building is 
not yet complete. It will be finished 
in time for the July exhibit, however, 
and the showroom will contain 60,000 
square feet of floor space. In the 
basement of this building will be a 
diningroom for the factory hands, 
reading and smokingrooms, shower- 
bath and gymnasium. The company 
will not try to exercise too much su
pervision over this basement, but will 
turn it over to the men to manage 
in their own way through commit
tees they will themselves select.

with finely carved legs and carved 
back and has much beauty o f  line. 
This davenport, reproduced, has found 
much favor with the trade, which is 
about as high a tribute as can be paid 
to its artistic merits.

A davenport in the Century Furni
ture Co.’s line has an interesting his
tory. It is an exact reproduction of 
a davenport that was once the prop
erty of the Washington family in 
Virginia. It was made in the Nether
lands and brought to this country late 
in the eighteenth century, and from 
the Washington family it descended 
by inheritance to Mrs. E. R. Metcalf, 
of this city, and from her passed to 
Mrs. T. Stewart White, and is now 
a prized piece of furniture in the 
White household. It is in mahogany

The Century Co. has many repro
ductions in its line and is especially 
strong in reproductions of old New 
England Colonial furniture. Designer 
Somes was born and brought up in 
New England and has family and so
cial connections that give him the 
entre to many of the oldest and most 
exclusive homes. He has discovered 
many a rare bit of old furniture, but 
because a piece is old does not al
ways mean that it is artistic. He has 
the taste, however, to pick out that 
which has merit, and this has helped 
make the Century line what it is. In 
the company’s catalogue the history 
of each reproduction is given, and the 
utmost care is taken to make the re
production exact, even to the fabrics 
used for covering.

Marvel Co. already has an establish
ed trade, but the Kiel-Anway Co. is 
an infant industry; however, it is an 
infant that promises rapid growth.

The Mueller & Slack Company is 
making its exhibit this season for the 
first time in its own showrooms in
stead of occupying space in one of 
the exposition buildings. The sec
ond floor of the company’s new build
ing on Canal street is used as a show
room, and it is as handsome a show
room as could be desired, with an 
abundance of space and special fit
tings in which to display the goods to 
the best advantage.

Two new Grand Rapids lines are 
shown this season and this is a larg
er addition than has occurred in 
several years. One of the new ones 
is the Marvel Manufacturing Com
pany’s, which moved to Grand Rapids 
from Ionia last summer and remod
eled the old Harrison plant for fac
tory purposes. Its line is rockers in 
about 100 different styles, ranging in 
price from cheap to medium. The 
other addition is the Kiel-Anway Co., 
manufacturing leather upholstered 
chairs in about forty patterns. The

It is a sign of development, growth 
and strength when a manufacturer 
shows in his own factory instead of 
in the exposition buildings. It means, 
as a general rule, that the line is 
strong enough to attract the buyers 
to the factory and that it is no long
er necessary to bring the goods to a 
place that is more easily reached. 
There are exceptions to this rule, of 
course. The John Widdicomb Com
pany, for instance, uses exposition 
building space because it has not 
room at the factory for its display. 
This is true also of the Stow & Davis 
Table Company and the John D. 
Raab Chair Company. Stow & Davis 
will have their own showrooms in 
the new building that will be erected 
in the spring. The Century Co. and 
the Chas. S. Paine Co. were gradu
ated from the exposition building 
class a year ago, and it may be ex
pected that some of the others will

break away another year. There are 
about fifteen Grand Rapids lines in 
the exposition buildings this season, 
which include those that lack room 
in the factories. The outside exhibits 
number 215, and they completely fill 
five big buildings. The Klingman, 
the Manufacturers’, the Exchange and 
the Blodgett buildings were filled last 
July. This season the Leonard is 
also full, with twelve exhibitors occu
pying the space. There are half a 
dozen outside lines displayed in va
rious places outside of the big build
ings. These outside lines, in connec
tion with the Grand Rapids, cover the 
entire range of domestic furniture 
from the cheapest to the most ex
pensive, and for all parts of the house 
from the kitchen to the parlor and 
out on the porch and lawn.

Self-Expression and Self-Develop
ment.

To do something in one’s very best 
method and manner, to do the very 
best one can at anything, to finish a 
job, to complete any work, is self-ex
pression and self-development. That 
skill comes with doing is an old idea 
that is true and always must be, be
cause “practice makes perfect,” to 
use another homely phrase.

This applies just as much to the 
selling of goods as it does to any
thing else. The salesperson behind 
the counter on the floor or out on the 
road that doesn’t sell more this year 
than he did last, that won’t sell more 
next year than he does this, is not 
using his own power for develop
ment.

A J.
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Your Customers Want Dandelion Brand
Everyone of your buttermaking customers wants Dandelion Brand Butter Color, because Dandelion Brand 

has been proved the best by long years of trying tests.

Over go°jo of the buttermakers in the country insist on Dandelion Brand, for it makes perfect butter 
gives the rich, golden June color that appeals to the consumer and doesn’t interfere with the butter’s natural 

taste or keeping qualities.
Somebody in your neighborhood is selling Dandelion Brand to your customers— getting profits that are 

rightfully yours.

Better send a trial order in today and begin to get a ll the profits that belong to you.

Dandelion Brand Butter Color Is 
Endorsed by All Authorities

Dandelion Brand
Purely

Dandelion Brand Is the Safe and 
Sure Vegetable Butter Color

Butter Color
Vegetable

We guarantee that Dandelion Brand Butter Color is purely vegetable and that the use of same for coloring butter is
permitted under all food laws—State and National.

W E L L S  & RICHARDSON CO. = - Burlington, Vermont
Manufacturers of Dandelion Brand Butter Color
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$ eM  O FTH E BUSINESS WORld

Movements of Merchants. 
Chesaning— A. J. Perrot has opened 

a grocery store here.
St. Ignace— R. H. Stevenson has 

opened a jewelry store here.
Gobleville— Woodhouse & Brewer 

have engaged in the meat business 
here.

Clio— W. H. Stout & Co. succeed 
Glenn Williams in the grocery busi 
ness.

Pentwater— D. A. Krauss succeed: 
Daggett & Gregwer in the meat busi 
ness.

Climax— Carl Schneebelt is sue 
ceeded in the bakery business by John 
Schwartout.

Howard City— Merrifield Bros, sue 
ceed Wm. H. Westbrook in the feed 
mill business.

Grand Ledge— Clarence Dean has 
sold a half interest in his bakery to 
Worthy Parker.

Allegan— H. E. Elliott has added a 
line of wall paper to his stock of 
second hand furniture.

Holly— E. E. Kohler has sold his 
stock of hardware to F. B. Ensley, 
recently of Howard City.

Petoskey— J. D. Andrews is closing 
out his grocery stock and will de
vote his time to farming.

Kalamazoo— The Kalamazoo Sav
ings Bank has increased its capitaliza
tion from $100,000 to $200,000.

Highland Park —  The Braun-Erb 
Lumber Co. has increased its capital
ization from $10,000 to $18,000.

Traverse City— N. H. Herron has 
sold his stock of groceries to William 
Gerst, who will continue the business.

Buckley— E. H. Cutler has sold his 
meat market and taken a position 
with the Cummer & Diggins Lumber 
Co., of Cadillac.

Sears—'Davy & Co. will erect and 
equip a grain elevator here with a 
capacity of from seven to eight thou
sand bushels of grain.

Geneva— L. S. Sanford has pur
chased the general stock of Eugene 
A. Clark and will continue the busi
ness at the same location.

Lake City— The Lake City Hard
ware Co. has purchased the furniture 
stock of Jay W. Carr and combined it 
with its stock of hardware.

Chelsea— At a recent me* ting of the 
stockholders in the Bacon Co-Opera
tive Co. Jay Wood, of Lima, was ap
pointed manager in place of Jabez 
Bacon.

Midland— C. H. Smith, who con
ducts a bakery at Reed City, has 
purchased the F. V. Sayles bakery 
here and will divide his time between 
the two.

Saginaw— E. E. Scott, dealer in 
plumbers’ supplies, has merged his 
business into a stock company under 
the style of E. E. Scott & Sons, with

an authorized capital stock of $2,000, 
all of which has been subscribed and 
paid in in property.

Luther— J. W. Paterson has bought 
the remainder of the Ira J. Gilbert 
clothing stock, at Reed City, and is 
having the store here remodeled fo 
its reception.

Frankfort— Harmon & Co. have 
sold their stock of meats to the City 
Grocery Co., which will continue the 
business under the style of the Vorce 
Frederick-Sayles Co.

Houghton— The Houghton Copper 
Co. has engaged in business with an 
authorized capital stock of $2,500,000, 
of which $625 has been subscribed and 
$125 paid in in cash.

Chesaning —  Bert Vansickles has 
sold his stock of groceries to Bert 
and Guy Cantwell, who have formed 
a copartnership and will continue the 
business at its present location.

Conklin— Charles Wolter has sold 
his interest in the wagon and black
smith business of Witlenburg & Wol
ter to his partner, who will continue 
the business under his own name.

Sturgis— John A. Gephart has sold 
his stock of meats to Charles Reed 
and Hudson Porter, recently of Bliss- 
held, -who will continue the business 
under the style of Reed & Porter.

Casnovia —  Bonner & Albaugh, 
dealers in meats, have dissolved part
nership. The business will be con
tinued by W. H. Albaugh, who has 
purchased the interest of his partner.

Allegan— Charles Ogden has sold 
his interest in the implement and ve
hicle business of Bentley & Ogden 
to D. J. Tiefenthal, of Hopkins. The 
new firm will be known as Bentley & 
Tiefenthal.

Grand Ledge— F. T. Coppens has 
sold his interest in the firm of Cop- 
pens '& Byington, dealers, in shoes, 
to his partner, H. M. Byington, who 
will continue the business under his 
own name.

Morenci— H. D. Pegg, who retires 
from business about as often as a 
prima donna retires from the stage, is 
behind the counter again, having pur
chased from the creditors the Barden 
grocery stock.

Jackson— George A. Nichols has 
resigned his position as manager of 
the Union Wall Paper & Paint Co. 
and will engage in the same business 
under his own name at 126 West 
Cortland street.

Petoskey— A new company has 
been organized under the style of the 
Walloon Investment Co., with an au
thorized capital stock of $4,500, all 
of which has been subscribed, $1,000 
being paid in in cash and $3,500 in 
property.

Detroit— Hiram C. Goldberg, cloth
ier, has merged his business into a

stock company under the style of the 
Hiram C. Goldberg Co., with an au
thorized capitalization of $10,000, all 
of which has been subscribed .and 
paid in in cash.

Belding— Guy Leonard, of Pellston, 
has been in the city recently negotiat
ing for the dry goods stock of Spen
cer Bros. It is expected that he will 
assume control of the store in the 
near future. An inventory of the 
stock is now being taken preparatory 
to the change.

Detroit—Wm. S. Haight, formerly 
organizer of the international typo
graphical union, has acquired a gro
cery store and saloon at 88-90 Na
tional avenue. He says it is more 
fun to stand behind the bar than it 
is to stand in front of it, as most 
union men do; besides, it is more 
profitable.

Flint— Messages were received here 
Monday announcing the death at Pas
adena, Cal., of L. H. Hayt, proprietor 
cl a dry goods store in this city and 
formerly of Alma, Ithaca and Sagi
naw. He went Ŵ est four years ago 
for the benefit of his health. The 
cause of his death was typhoid fever. 
He was 48 years old.

Escanaba— S. J. Peterson, of Fos
ter City, and Frank Finman have pur
chased the interest of the late F. W. 
Dahlgren in the North Star Mer
cantile Co. and with C. A. Carlson, 
the senior member of the firm, will 
lose out their stock of dry goods, 

clothing and shoes and add a line of 
meats to their stock of groceries and 

rovisions.
Detroit— Following a long illness 

John Downie, formerly a well-known 
grocer here, died retcentty at his 
home, 246 Seventeenth street. Mr. 
Downie was 59 years old. He was 
born in this city, and for more than 
thirty-five years conducted a store at 

17-119 Michigan avenue. He had 
stores, also, on West Fort street and 
Woodward avenue. Mr. Downie re
tired from the grocery business about 
six years ago and of late had been 
eniia.ged in the poultry business.

Milford— Charles E. Lovejoy, Mil
ford’s pioneer grocer, has withdrawn 
from merchandising, to be succeeded 
by his eldest son, W. Scott Lovejoy. 
Mr. Lovejoy started in business in 
1870 and has been at it continuously 
since, and steps out now only through 
the press of justice and probate affairs 
which need his personal attention. 
Mr. Lovejoy is one of the first men 
in Oakland county, always active and 
prominent in business and politics. He 
has held every township and corpo
ration office of importance and has 
been justice of the peace twenty-six 
years.

Manufacturing Matters.
Detroit— The Detroit Socket Co. 

has increased its capital stock from 
$15,000 to $40,000.

Saginaw— The Saginaw Pure Ice 
Co. has increased its capital stock 
from $60,000 to $100,000.

Kalamazoo— Boylan-Mills & Co. 
have changed their name to the Kal
amazoo Implement Co.

Bay City— The Michigan Turpen
tine Co. has increased its capital stock 
from $100,000 to $120,000.

Detroit— The Whitehead & Kales 
Iron Works has increased its capital 
stock from $160,000 to $250,000.

East Jordan —  The East Jordan 
Chemical Co. has increased its capi
tal stock from $150,000 to $450,000.

Detroit— The Michigan Crucible 
Steel Casting Co. has increased its 
capital stock from $30,000 to $61’,000.

Milford— The Detroit-Milford Sani
tary Manufacturing Co. has changed 
its name to the Michigan Auto' 
Body Co.

Traverse City— The Queen City 
Electric Light & Power Co. has in
creased its capitalization from $60,- 
000 to $100,000.

Marshall— Frank Williams has pur
chased stock in the Dobbins Furni
ture Co. and will act as its Secretary 
and Treasurer.

Bay City— The sawmill operated by 
Knapp & Stout, formerly the Har
grave mill, has started on a day and 
night run for the winter with a full 
crew.

Cooks— The Inwood Creamery Co. 
has been organized with an authoriz
ed capital stock of $5,000, of which 
$3,200 has been subscribed and paid 
in in property.

Detroit— The Lotz Auto Co. has 
been incorporated with an authorized 
capitalization of $300,000, of which 
$150,000 has been subscribed and 
$30,000 paid in in cash.

Detroit —  The Weisgerber-Lowther 
Paint Co. has engaged in business 
with an authorized capital stock of 
$5,000, of which $2,700 has been sub
scribed and $1,500 paid in in cash.

Watervliet— A new company has 
been organized under the style of 
the Watervliet Paper Co., with an 
authorized capital stock of $250,000.
11 of which has been subscribed and 

paid in in cash.
Hancock— A new company has been 

incorporated under the style of the 
Hancock Concrete Co., with an au
thorized capital stock of $5,000, of 
which $2,500 has been, subscribed and 
$1,000 paid in in cash.

Battle Creek— A new company has 
been organized under the style of the 
Cronk-Andress Music String Co., 
wfith an authorized capital stock of 
$1,000, all of which has been sub
scribed and paid in in cash.

Detroit—The Chicago Hosiery Co. 
has merged its business into a cor
poration under the same style, with 
an authorized capital stock of $75.- 
000, of which $37,500 has been sub
scribed and $7,500 paid in in cash.

Marshall— There is a strong possi
bility that the Homer Gas Engine 
Co. may be removed to this place 
within a short time. Supt. Reek, who 
is the inventor of the engine, has al
ready leased a local block with the 
privilege of five years.

Bay City—The maple flooring busi
ness has improved much more than 
manufacturers expected during the 
summer, both in the matter of prices 
and in the selling of the stock. There 
s a heavy export demand and mean

time the home trade has picked up. 
Building operations promise to be ex
ceptionally brisk during 1910 and 
manufacturers express confidence in 
the future of the trade.
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The Grocery Market.
Sugar—The refiners advanced their 

quotations io points last week and the 
market is strong at the advance. This 
somewhat improved the demand from 
first hands, but has not affected the 
consumptive demand, which is dull. 
It is a little early for sugar to ad
vance, and whether the refiners will 
be able to hold the market up just 
now remains to be seen. It is re-

rted that the Warner Sugar Re-
ery will from now on make a dead 

set for business. They have acquired 
two of Arbuckle Bros.’ most valuable 
practical men, and have a daily ca
pacity of around 2,000 barrels.

Coffee— The demand is light, al
though an improvement in the de
mand and prices is looked for by 
many in the next thirty days, as re
ports from the Eastern jobbers say 
the stocks, although heavy, are firmly 
held at present prices. Mild coffees 
are wanted to some extent at firm 
prices. Java and Mocha are quiet and 
unchanged.

Canned Goods— The buying has 
been very light in canned vegetables 
during the holidays, but is expected 
to improve as soon as inventories are 
taken, as a great many merchants 
have held off buying until after that. 
Corn is very firm and some grades are 
rot very plentiful. Cheap peas have 
been and are still an object of much 
interest among jobbers, but there is 
not much business of importance at 
present. Pumpkin, squash and as
paragus are steady but firm. There 
is little new in canned fruits, but 
advices from the Coast reflect a 
firmer feeling, particularly on extra 
choice grades, supplies of which are 
limited. The Twin City market is 
dull at the present time, as is usual 
at this season of the year. Some of 
the advances have not been put on 
canned goods as yet on account of the 
light demand. The market is steady. 
Salmon continues to sell remarkably 
well, although chiefly in small lots. 
Some of the jobbers think there will 
be trouble next spring in getting the 
good grades of salmon. Sardines are 
quiet, with no new features.

Dried Fruits— Apricots are quiet 
and unchanged. Raisins are dull, 
weak and unsettled. Currants are in 
light demand at ruling prices. Fard 
dates are scarce and firm, but Hal- 
lowiis are in ample supply and no* 
so strong. The demand for date:, 
figs and citron is moderate. Prunes 
seeem to be a trifle easier and have 
gone back to the 2^c bas;s. The de
mand is light. Peaches are dull, al
though well maintained as to price.

Cheese—The market remained sta
tionary during the past week. The 
stock of cheese is very short and the

trade is very light. There is not like
ly to be any change in the market 
during the coming week.

Spices— Some kinds have advanc
ed considerably the last sixty days, 
especially peppers, the supply being 
limited. Ginger is the next strong
est in price. The demand has been 
very good on the whole line, with the 
exception of the week between Christ
mas and New Years.

Rice— Prices hold about the same 
as for some time past, but the de
mand is expected to increase as soon 
as the effects of the holiday trade are 
passed. It is reported that about 40 
per cent, of the crop has been mar
keted and at the same ratio of move
ment the whole crop will be market
ed by May 1. Planters, for this rea
son, are insisting on higher prices for 
their rough rice.

Syrup and Molasses —  Glucose 
shows no change for the week. Com
pound syrup is unchanged and in fair 
demand. Sugar syrup is scarce and 
high. Molasses is firm. Good mo
lasses is hard to buy in New Orleans 
ot a satisfactory price. The produc
tion so far is about 10 per cent, short 
of last year, and this is bound to 
make the season firm, especially on 
fine grades.

Fish— Cod, hake and haddock are in 
fair demand at unchanged prices. 
Salmon is quiet and steady. Domes
tic sardines show no change in price 
and but very small sales from first 

I hands. There is some selling from 
second hands at shaded prices. Im
ported sardines are unchanged, 
steady and quiet. There is still no 
demand for mackerel to speak of, al
though it should resume almost any 
day. Prices of Norway and Irish 
mackerel are about steady.

Provisions— Barreled pork, canned 
meats and pure lard are firm at un
changed prices. Compound lard is 
firm at advance over one week 
ago.

The Drug Market.
Opium and Morphine— Are un

changed.
Quinine— Is firm.
Cocoa Butter— Has declined.
Sperm Oil— Has advanced. Stocks 

are very light.

Able and Willing.
There is no service so low and sim

ple, neither any so high, in which the 
man of ability and willing disposition 
can not readily and almost daily 
prove himself capable of greater trust 
and usefulness. Andrew Carnegie.

Much religious speculation is like 
trying to explain the world’s anthems 
by the ether waves that carry them.

The Produce Market
Apples— $3(0*3.25 per bbl. for all 

winter varieties.
Beets—$1.25 per bbl.
Butter— The receipts have increas

ed the past week and, as a result, 
the market is not quite so strong 
as it was a week ago. Local dealers 
hold creamery at 3514c for tubs and 
36y2c for prints; dairy ranges from 
22(0*23c for packing stock to 27c for 
No. 1; process, 27@28c; oleo, i i @20c.

Cabbage— 60c per doz.
Carrots—$1.25 per bbl.
Celery— $1.25 per box.
Cranberries— $6 for Jerseys and 

$6.50 for Late Howes.
Cucumbers— Hot house, $1.20 per 

doz.
Eggs— The receipts of fresh eggs 

continue to run very light, on ac
count of the continued bad weather, 
and owing to the good consumptive 
demand the market advanced 2c per 
dozen. The stock of storage eggs is 
gradually decreasing. The future price 
depends entirely upon weather con
ditions. There is not likely to be 
any further advance at this time. 
Storage stock is steady at 29@30c. 
Local dealers pay 29(0*300 per doz. 
for country fresh, holding candled at 
32c and fancy candled at 33c.

Egg Plant—$1.50 per doz.
Grape Fruit— Florida is steady at 

$3.50 per box for 54s, 64s and 80s and 
$3.50 for 90s.

Grapes— $S@6 per keg for Malagas.
Honey— 15c per lb. for white clov

er and 12c for dark.
Horseradish Roots— $6.50 per bbl. 

for Missouri.
Lemons— The market is steady on 

the basis of $4.25 per box for both 
Messinas and Californias.

Lettuce— Hot house leaf, 14c per 
lb.; head (Southern stock), $2 per 
hamper.

Onions— Home grown, 75c per bu.; 
Spanish are in fair demand at $1.50 
per crate.

Oranges— Navels, $2.7S@3; Flori- 
das, $2.75@3 per box for 150s and 
176s.

Potatoes— The market is steady on 
the basis of 24(0)250 at the principal 
buying points in Northern Michigan.

Poultry— Paying prices are as fol
lows: Fowls, i o @ i i c  for live and 
I2@i3c for dressed; springs, n@ i2c 
for live and I3@i4c for dressed; 
ducks, 9@ioc for live and I3@i4c for 
dressed; turkeys, 14(0)150 for live and 
i 7 @ i 8 c  for dressed.

Squash— ic per lb. for Hubbard.
Sweet Potatoes—$3.50 per bbl. for 

genuine kiln dried Jerseys.
Turnips—50c per bu.
Veal— Dealers pay 5@6c for poor 

and thin; 6@7c for fair to good; 8@ 
9c for good white kidney.

----  ♦ ♦ ♦ ------
Battle Creek Travelers Open Charity 

Quarters.
“Charity Headquarters” is a name 

displayed over a store in the Ward 
building where the traveling men are 
receiving gifts and donations for the 
city’s poor, sick and needy. Arrange
ments have been made with the city 
delivery line to deliver all packages 
at their destination. A considerable 
list, larger than at first anticipated, 
has been gathered of families which 
are in need of help.

The traveling men will donate 
shoes, stockings, potatoes, coal, etc., 
to such sufferers and the public is 
asked to co-operate. Heads of de
partments in stores are requested to 
collect a fund, such as the clerks can 
afford to give, to help in the cause. 
A committe'e from the traveling men 
will call on the stores and various 
places of business Saturday to receive 
their offering.

The movement has gained in pop
ularity already. The plan to have 
the city delivery line make the de
liveries is accepted as exceptionally 
good, as the neighbors will never 
know, when one of those wagons calls, 
whether it is charity that is being ex
tended or the result of a purchase. 
The Committee sticks to the original 
intention that no names shall be men
tioned in connection with the move
ment.— Battle Creek Journal.

The feature of the week has been 
the failure of the Levinson Depart
ment Store at Petoskey. On Jan. 6 
Mr. Levinson uttered a trust mort
gage to P. B. Wachtel, the Petoskey 
attorney, but the document was so 
drawn that the creditors could not 
take any action under it for a period 
of six months. In the meantime the 
creditors had become alarmed through 
the action -of Levinson in not paying 
any merchandise accounts and had in- 

;structed Hon. Peter Doran to put the 
business into bankruptcy, which he 
did, securing the appointment of Ed
ward E. Gilbert as trustee. Under 
the direction of Mr. Gilbert a careful 
appraisement of the assets is being 
made. Less than a year ago Levinson 
filed a report with the Secretary of 
State, showing an indebtedness of 
only $500 and assets of $25,000. Con
ditions have evidently changed some
what since then, because he owes 
about $37,000, with about $15,000 ac
tual assets. The creditors number 
233. Among them are Marshall Field 
& Co. for about $4,000 and Hart, 
Schafer & Marks for about the same. 
Levinson made no payments to his 
merchandise creditors to speak of 
after December 1. He did, however, 
pay several notes at one of the banks 
in Petoskey, which were endorsed by 
a relative.

A. B. Wootan, the Bellaire drug
gist, is in town for a day or two, ac
companied by his bride, Mrs. Frank 
Willett, of Vermontville. Mr. Woo
tan is receiving many congratula
tions— all of which are richly de
served.

A new company has been organized 
under the style of the Michigan Pipe 
Covering Co., with an authorized cap
ital stock of $10,000, of which $5,100 
has been subscribed, $1,100 being paid 
in in cash and $2,500 in property. 

------- »  ♦  •»-------
The Sands-Heydon Lumber Co. 

has been incorporated, with an au
thorized capitalization of $100,000, of 
which $50,000 has been subscribed and 
$to,ooo paid in in cash.

Some men come near proving the 
devil when they argue on their god.

He can never know men who will 
not stop to know children.
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THE THRIFTY SWISS.

They Have the Most Beautiful Scen
ery in Europe.

Geneva, Switzerland, Dec. 27— The 
small country lying in the center of 
Europe known as Switzerland is com
posed almost entirely of rugged and 
precipitous mountains piled together 
in wild and grand confusion.

Only for two exceptions, the val
ley along the Rhine and the district 
in which Lake Maggiore lies, one 
could not say this little country had 
any lowland whatever. It is practi
cally the reverse of its small neigh
bor, Holland, with her low flat coun
try, in being nearly all high and 
mountainous.

As is well known, the famous Alps 
are the mountains which are celebrat
ed for having the highest peaks of 
Europe, those of Jungfrau and a 
neighbor (an unpronounceable name) 
reaching a height of over two and a 
half miles above the sea level, while 
Mont Blanc towers three miles high 
nearby. Known by different names, 
as Jura Hills, Western, Middle and 
Eastern Alps, Pennine, Lepontine and 
Rhetian ranges, they are all the same 
Alpen range.

These form various districts for 
the shedding of the water from their 
tops and sides and the most important 
of these is the famous St. Gothard, 
in whose glaciers the Rhine, Rhone 
and the Ticius have their origin.

Many other smaller ones empty in
to and form the many lakes of which 
this country is justly proud, such as 
Constance, Geneva, Lucerne, Zurich, 
Brienzer and Thuner Seas. Many of 
these have sufficient size to support 
considerable traffic on their waters, 
and of these mentioned all have a line 
of passenger boats doing a profitable 
business, running in connection with 
the railways in most instances.

There are a little under 3,500,000 
inhabitants and they are distributed 
over twenty-two cantons, or small 
states, into which this country is di
vided. Its chief cities, from a com
mercial standpoint as well as popula
tion, are Zurich, 175,000; Basel, 130,- 
000, and Geneva, slightly over 100,- 
000. The latter two are noted as the 
largest manufacturing towns, the 
former being noted for its silk and 
ribbon factories, while the latter has 
watchmaking as its chief industry, 
with the manufacture of jewelry of 
no small importance. There are but 
twenty-one towns of over 10,000 in
habitants in the whole of Switzer
land, strictly speaking. However, if 
one were to be here during the sum
mer season they would have to raise 
the estimate considerably for the lake 
and mountain resort towns are then 
quadrupled in size.

Its mountains yield neither miner
als, coal nor even a fair quality of 
building stone. Its iron, cotton and 
raw materials generally are import
ed, as is its furnace coal, which is 
selling at $12 per ton at the present 
time for the quality burned in the 
homes.

The Swiss are an educated and 
wide-awake people. Every male must 
not only serve in the army of de- 
dense, under regulations, however, 
far different from those imposed by

neighboring monarchies, but before 
doing so must pass a thorough edu
cational test, failure being punished. 
This people have not only developed 
every natural resource, but, importing 
raw materials have transformed a 
grazing and limited fruit region in
to a manufacturing proposition. Its 
high standard of citizenship, applied 
to industrial and commercial pur
suits, has not only developed a ne
cessity for all the better things of 
life but created a discriminating 
knowledge of the best and cheapest 
methods to obtain them.

Swiss shops, even in the smaller 
towns, are filled with the best prod
ucts of the world, the best and the 
latest from every country; but the 
American or any other manufacturer 
must not presume too much on this 
point, for while the Swiss merchant 
wants the latest he much prefers to 
help his brother countryman sell an 
American an imitated article, and in 
this they are said to be very clever 
in copying American styles and nov
elties. The manufacture of shoes and 
furniture, we learned, suffers the most 
in this regard.

Switzerland possesses an excellent 
railway system, it forming a veritable 
network in this small country. In the 
building of railways wonderful en
gineering feats have been accom
plished, such as the cutting of the 
tunnel of St. Gothard and the Sim
plon, affording a quick mode of trans
portation from Northern Europe to 
Italy, the former from the eastern 
parts, while the latter affords quick 
passage from western parts. A tun
nel now in process of construction 
through the Central Alpen range, 
leaving the main line of travel at 
Spiez, a town on the southern side of 
Thuner Sea, and using an already 
constructed road part of the way, 
will shorten the distance for travel 
through the central part of Europe 
by several hours and will be ready 
for use in another year, it is thought.

It will be the longest tunnel in the 
world, being about fourteen miles in 
length. The Simplon, with its thir
teen mile hole through the Alps, holds 
this honor at the present time.

With the nine mile St. Gothard and 
the four mile Albula, together with 
many others of smaller length, this 
country holds the prize for expensive 
railway construction.

This country has given to the world

Becker, Mayer & Co.
Chicago

L IT T L E  F E L L O W S’AN D
YOUNG MEN’S CLO TH ES

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies, Misses and Children

Corl, Knott & C o., Ltd.
20, 22, 24, 26 N. Division St. 

Grand Rapids, Midi.

W o r d e n  ( i R Q C ER  C o m p a n y

The Prompt Shippers

Grand Rapids, Mich.

W I N T E R  G O O D S
We still have good assortments of Wool 

Underwear, Hosiery, Gloves, Mittens, 

Lumbermen’s Socks, Leggings, Kersey 

Pants, etc. If you want orders filled 

promptly, send them to us. Jt jfk

P. S T E K E T E E  & SO N S
Wholesale Dry Goods Grand Rapids, Mich.

Grand Rapids 
Dry Goods Co.

Grand Rapids, Mich.

EXCLUSIVELY WHOLESALE

Dry Goods 

Notions 

Hosiery

Underwear
Etc.

Give us a trial
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much that has made history, and the 
names of some great men are closely 
identified with it, either in that their 
birth occurred here or that some por
tion of their life was here spent. The 
name of Voltaire is closely associat
ed here and a fine statue of him has 
been erected at Ferney, a place that 
will be forever associated with his 
name, for in reality he founded the 
town. He bought the land in 1759, 
got together some colonists, set up 
some manufactories and built a hall. 
This has been modified on several oc
casions, but it still contains some in
teresting portraits and souvenirs of 
this patriarch of Ferney.

Here also John Calvin lived for 
over a quarter of a century, who 
was famous in the Reformation move
ment. The doctrine of the Reforma
tion, which was first preached by 
Farel, found a zealous champion in 
this grand man, who was born at 
Noyon, Picardy, France, but moved 
to Geneva in middle life, that he 
might be in a better position to use 
his powerful influence, which he soon 
acquired after espousing the cause 
and which soon extended over the 
whole of Europe. He organized not 
only the Reformed church but also 
the State; developed public instruc
tion, already in a flourishing condi
tion; founded the Academy at Gene
va, to which place he moved in 1536 
and remained until his death occurred 
in 1564. A street (Rue de Calvin) is 
named after him and on the site of his 
old home there has been a memorial 
stone set in the building.

Switzerland gave to the world the 
famous engineer, Charles Favoe, who 
devoted his life and all the wonder
ful resources of his genius to one 
of the most gigantic enterprises ever 
undertaken by man— that of boring 
through the Alps in the successful 
construction of the St. Gothard tun
nel.

She also gave Jean Jacques Rous
seau, the great author and philoso
pher, who was born in Geneva.

Then, to crown all, from the stand
point of the Swiss, is the immortal 
Tell. A large and beautiful monu
ment has been erected at Altdorf 
which shows this half mythical per
son with his bow slung across his 
shoulder, his right hand holding the 
bow, while the left rests upon the 
shoulder of his son, who stands by 
his side.

During the summer season at a 
theater close by there is put upon 
the stage a play representing Tell 
shooting the apple from the head of 
his son.

Although this little country has 
considerable of a handicap, yet she 
has much of which to boast. She has 
done well in the gift of eminent men; 
has overcome many obstacles in or
der to place herself on a par with 
surrounding nations in a commercial 
sense; excels all in several manufac
tures, notable of which are watch
making and chocolate. We not alone 
admire her for the pluck and energy 
displayed but for her natural beauty 
and the grandeur of her scenery.

If we were asked what country was 
found to be the most wonderful to 
us from a scenic standpoint up to the

present time we should have to an
swer Switzerland and add that the 
mountains make it so.

A trip from the center of the coun
try, either in an eastern, western or 
southern direction, will make one en
raptured with the grand beauty, 
thrilled at the great heights of the 
mountain peaks and astounded at the 
marvelous engineering skill display
ed in overcoming obstacles that lay 
before the builders of the railways 
to make possible the coming of the 
iron horse.

Particularly is this true of the trip 
from Lucerne to Interlaken, a dis
tance of but fifty miles, yet taking 
five hours to complete. Mountain 
sides are so very steep that the 
regularly constructed track or engine 
will not suffice and a cog wheel ar
rangement running midway between 
the rails is used. This makes it pos
sible for the powerful little engine, 
with a load of four cars, to climb the 
steep incline (sometimes close to 50 
per cent.), but, as one would under
stand, at a slow speed.

About the middle of this trip a 
point is reached where it would seem 
as though it would have been better

to have bored a tunnel. The rock has 
been cut away and bridges construct
ed over chasms to make possible the 
laying of the track along the side of 
the mountain, which towers so high 
and precipitously, in many places 
being hung overhead with massive 
rocks on one side, while on the other 
l:es a deep gorge, the looking down 
into which makes one shudder to 
think what might happen if anything 
should go wrong with the train.

Equally thrilling is the trip through 
the Engadine Valley, which lies in 
Eastern Switzerland, where steep as
cents have to be made, high bridges 
crossed and winding paths traversed 
in order to reach the end of this 
line, St. Moritz. It is on this run 
that the Albula tunnel is pierced and 
on these mountain sides can be seen 
the strange spectacle of looking up 
and seeing the track over which you 
have just passed, making the railway, 
as will be seen, a veritable corkscrew 
in appearance.

In our next letter we shall treat 
this country from a commercial stand
point. Chas. M. Smith.

The world gets no light out of a 
pyrotechnic sermonAnnouncement for 1910

The G LO V E COMPANY has just closed the 
most successful season in its history. Never before 
was it favored with such generous patronage by the 
Trade, and responding to the demands from its ex
panding clientage the GLOVE COMPANY an
nounces that it has increased its facilities for the 
current season so that it will be able to give prompt, 
satisfactory service.

All its lasts and patterns have been changed 
when found necessary to meet the latest fashions in 
leather shoes. The GLOVE BRAND we aim to 
preserve as a badge of quality, style, fit and work
manship, second to none on the market.

We are sole state agents for the “ G L O V E ” 
BRAND Rubbers, and if you will write us we shall 
be pleased to have our representative call with a line 
of samples.

Hirth=Krause Co.
Shoe Manufacturers Grand Rapids, Mich.

Non=Freezable Bluing
Condensed Pearl Bluing is highly concentrated 

— it is non-freezable 
Order now from your jobber or direct

The Jennings Flavoring Extract Company 
Grand Rapids, Mich.E ST A B L ISH E D  1872

Good Business
Wales

Goodyear Rubbers
(Bear Brand)

Mean good business, daily 
sales, season round sales, 
rubbers that are wanted by 
your trade, and the cus
tomer who doesn’t get them 
won’t be f o o l e d  again. 
There’ll be plenty of those 
who do get them to tell 
that person where to go.

The season’s business is 
just beginning that will 
keep us hustling to keep 
up our ready-to-ship-at-a- 
moment stock where it be
longs.

Let us have your order 
early— today.

A new Wales Goodyear 
catalog for a postal.

HEROLD-BERTSCH SHOE CO.
Agents for

Wales Goodyear Rubbers 
(The Bear Brand)

GRAND RAPIDS, MICH.
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AN APPETITE FOR NASTINESS.
There is something rotten not in 

Denmark this time but in England. 
A storm of indignant protest has 
been aroused in the English press by 
the recent publication of certain fic
tion and of personal recollections of 
Lady Somebody, and outraged publi 
opinion has concluded that it will 
have no more of it. Such publica 
tions are demoralizing and any agen 
cy that tends to the circulation of 
such literature should be held strict 
ly to account for such misdemean 
or. There the circulating libraries are 
looked upon as so many centers from 
which are radiating the debasing in 
fluences and the management of these 
centers have felt called upon to an
nounce that they will not place in 
circulation any book which, by rea
son of the personally scandalous, li
belous, immoral, or otherwise dis
agreeable nature of its contents, is in 
their opinion likely to prove offensive 
to any considerable section of their 
subscribers; whereat a writer, high 
on the list of authorship, considers 
any restraint of the press in regard to 
these publications as “unheard-of ty
ranny,” involving “a serious danger 
to literary liberty.”

Taking it for granted that such lit
erature appeals “solely to the appe
tite for nastiness,” as one English 
periodical states it, the question 
comes promptly to the surface, wheth
er, if this restraint of the press is an 
“unheard-of tyranny,” involving “a se
rious danger to literary liberty,” it 
would not be a good plan to exercise 
such “unheard-of tyranny,” and 
if literary liberty suffers thereby so 
much the better for that kind of liber
ty and a hundred-fold better for the 
community and for the country es
pecially whose sense of decency has 
been outraged in order that “the ap
petite for nastiness” may be continu
ally appealed to. There is no doubt 
that the liberty of the press is sacred 
and should be kept inviolate, but 
when that liberty has been abused the 
abuse must be taken care of and the 
author of it should be given distinctly 
to understand that liberty is liberty 
only when its exercise does not in
terfere with the righteous happiness 
of another. When, then, literary lib

erty exercises its sacred right in ap
pealing solely to the public appetite 
for nastiness it remains to be seen 
whether the English people will tol
erate such liberty to any great extent. 
It is an abuse of power, and history 
in more instances than one has re
corded what such abuse always 
amounts to.

It is much to be feared that this 
appeal to nastiness is not limited to 
England and the English. There are 
manifestations which indicate in no 
uncertain way that this same appeal 
to this same condition is made on this 
side of the stormy Atlantic. Instanc
es are plenty as blackberries and here 
is one of them: A certain lady, let us 
say of this city, on the approach of 
the Christmas holidays ordered from 
a book store, among other intended 
presents, half a dozen volumes of fic
tion. Desirous of knowing what she 
was giving she read the stories and 
sent substitutes. As she described 
them these novels are filthy as well as 
irane and yet they are the products of 
what are called popular writers— good 
sellers, anyway, which means, if it 
means anything, that nastiness is 
abroad in the United States of Amer
ica and that the mighty and sacred 
power of the press is appealing to 
that nastiness.

The English public fixes the blame 
upon the libraries with the intention, 
it seems, of holding the management 
of the libraries responsible. It is 
doubtful if the intention amounts to 
anything. We took the theaters to 
task as so many pest-centers of ap
peal to the depraved appetite. Certain 
plays were suppressed and public 
opinion approved the suppression. 
Tongue and pen and printing press 
did each its best to .purify these 
plague spots, the muck-rake was re
sorted to as a cleansing agent and the 
moral atmosphere wras apparently 
rendered fit for breathing; but does 
not personal experience tell us that 
for all this cleansing it is a pretty 
risky business to take to the play al
most anywhere a lady who does not 
want to be appealed to by this appe
tite for nastiness?

The fact of the case is the human 
system, irrespective of nationality, is 
morally out of order. The tongue, 
upon examination, shows the disor
der to be general. A bad condition 
of the blood prevails. The vitality is 
low and— the phrase is a common 
one— we “are all run down.” A cathar
tic is needed. The moral condition 
of the country as a whole is calling 
earnestly for copious doses of sul
phur and molasses, an old time medi
cine of the New England farmhouse 
and taken with extreme reluctance, 
but a medicine that did its work well 
by a thorough accomplishment of its 
purpose. That done, the individual 
was better, the community was better 

nd, so purified and uplifted, the 
world at large was better and furnish
ed better instances of its uplifted life.

Let us hear the conclusion of the 
whole matter: the individual of the 
whole mass must attend to its own 
restoration and, that done, the appeal 
of book or theater or any other agent 
of evil to the appetite of nastiness 
will fail of its purpose because the

system is in a condition too healthy 
to be harmed by it.

DIRECTLY ANSWERED. 
Great anxiety is again expressed in 

regard to whisky. It is found that 
after years of use and earnest enquiry 
no one knows what it is and, there
fore, can not tell what it is. Chemi
cally speaking, it is made up of car
bon, hydrogen and oxygen and used 
to be distilled from grain, potatoes 
and malted barley. Recent years 
have disclosed the fact that modern 
methods have been devised, .so that 
a compound “just as good” has been 
secured and that this “just as good” 
concoction has all the qualities of the 
original article and is sure to pro
duce the same results.

First, then, whisky is a poison. It 
is not considered so violent as prus
sic acid, for example, but in the long 
run it is as sure to get its victim 
to the graveyard. Persistency, its 
only quality to be commended, the 
centuries have exemplified since time 
began. Like any pestilence it kills 
without fear or favor, but its most 
appalling destruction is among the 
young. Having once found its way 
into a community its work at once 
begins. Silently as the thief in the 
night it sets its entangling nets and 
long before the world is aware of it 
it has gained its victims, who are 
rarely given up. Attacking the phy
sical first, it is soon found that it is 
the whole human being that is as
sailed. It weakens the will; it de
stroys the self-respect; it paralyzes 
every noble impulse and finally, when 
it has done its worst, the dust re
turns to dust, “unwept, unhonored 
and unsung.”

It is an incentive to mischief of 
every character and degree. Crime 
finds in it a ready and willing pan- 
c’.erer and depends upon it for both 
intrigue and execution. Is society to 
be shocked by a revolting murder? 
“But screw your courage to the stick 
ing point and we’ll not fail,” and 
whisky is largely depended on to ac
complish that purpose. Trace to its 
source the villainy of passion for a 
single year and the path followed will 
lead straight to the whisky still. The 
terror of lynching and the horror of 
the lamppost were unable to accom
plish what prohibition has already 
brought about, and the South by sup
pressing the whisky traffic is ex
periencing a relief she has not en
joyed in years.

There is little need of going on 
with this. It is an old, old story, told 
always with tears and sorrow. From 
beginning to end it is a record of the 
wreckage of human life, limited to 
neither clime, age nor, pitiful to say, 
to sex. It is a despoiler of homes; it 
is a mischiefmaker, morally, mental
ly and physically. In a word, it is 
a liquid death, a something to be 
labeled with skull and crossbones, if 
it is to be kept at all, to be neither 
touched, tasted nor tolerated, with no 
more idea of its ever being a benefit 
than its history shows, and it has 
never been anything but a curse. That 
is whisky, and neither the President, 
the Pure Food Commission nor the 
distiller will find it to be anything 
else, if they puzzle over it from now 
until doomsday.

AN UTTER ABSURDITY.
Among the many resolutions of the 

year the one most needed and least 
thought of is the baneful habit of 
worrying. In season and out of sea
son once it has the upper hand it nev
er gives up. Morning, noon and 
night and between times it comes to 
us and stays with us and always at
tended with that ominous “if” which 
never seems to see the bright side of 
anything, which denies even the idea 
of a silver lining to the cloud, and 
asserts with a great deal of insis
tency that if there be sunshine on 
the other side of the clouds, so long 
as we are not getting any of it there 
is no particular benefit in having it 
there. In the fret and friction that 
make up the daily round of business, 
when everything goes wrong and 
one annoyance steps on the heels of 
another, there may be something of 
an excuse for the impatience that 
finds expression; but when the day 
is done and rest and recuperation 
come in to repair, when the office 
door is locked and “the cares that 
infest the day” ought to betake to 
themselves wings and fly away, closer 
than a brother the worrying clings 
and the day’s torments still go on.

Nobody knows why. The victim of 
the worry has done his best, and yet 
the overshadowing “if” envelops 
him. It spoils his dinner; it casts a 
gloom over the pleasures of the even
ing; he takes it with him to bed and 
sleep, frightened, leaves the worry 
the master of the situation. S from 
day to day the worry goes on until, 
the cause of it over, sunshine does 
break through, and then the exasper
ating fact appears that there was no 
reason for the slightest worry any
way !

The utter absurdity of the whole 
business was well illustrated the oth
er day when Williamson, having re
ported that Johnston was in the 
dumps and having been asked the 
cause of it, replied, “He’s worrying 
about what would happen if his moth
er-in-law shouldn’t get into the kind- 
dom of heaven.” “Mother-in-law? 
Johnston isn’t married,” was the re
ply. “That’s just it; he isn’t, but he 
is worrying about it just the same!” 

What is to be done about it? The 
best answer so far given is this: If 
the cause of the worry can be remov
ed, remove it; if not, all the worry
ing in the world will never make any 
difference. Then stop it; for your 
own sake first, because you are the 
principal sufferer and, second, for the 
sake of everybody in your immediate 
neighborhood; for of all the needless 
unhappiness which has so far cursed 
the world worrying can • easily be 
ranked first. Based upon a fancied 
fear, it foretells and foreshadows 
only the most gloomy anticipations 
and when the worst comes to the 
worst the result is as senseless as any 
other fabrication of an unbalanced 
brain. There has been many a man 
who has worried himself into his 
grave and there are men now won
dering what will happen “if,” who if 
they would cease their wondering and 
put a stop to the death-dealing worry 
attending it would have every pros
pect not only of a happy life but a 
long and prosperous one.
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WORK TOGETHER.

Only Way Civic Betterment Can Be 
Accomplished.*

Has it ever occurred to you, my 
friends, that we are, all of us, too 
much in the habit of apologizing first 
and regretting afterward, like the 
careless chap who, picking up a 
double barreled shotgun, points it at 
and fills his friend full of buckshot or 
blows the top of his head off?

“Excuse me!” we cry and then we 
assert, tearfully and full of horror, 
that we “didn’t know it was loaded.”

It is our business to “know that it 
is loaded;” that every proposition is 
loaded from the time we begin plow
ing our winter way through the snow 
on the section line road to the dis
trict school house until, followed by 
our weeping kinsfolk and friends, we 
take our last mysterious ride into 
eternity.

And the singularly unknown oddity 
about this fact is that every one of 
us helps continuously in ramming 
each load home for the other fellow. 
No matter how trifling and insignifi
cant may be any act of any individual, 
that act, whether great or little, con
tributes to the load that is being put 
into the universal shotgun for others.

For this reason was it that Mat
thew, ex-publican or tax collector 
and the author of the first Gospel of 
the New Testament, could not, had 
he wished to do so, omit from his 
record that greatest utterance of all— 
the Golden Rule— the root and foun
dation, the concentrated lesson, es
sence and entity of the wondrous Ser
mon on the Mount.

For that reason, also, it is the duty 
of every individual to keep himself 
informed to the very best of his 
ability and in accord with- his sur
roundings as to what are the condi
tions in his neighborhood, his town, 
his State and his Nation, so that he 
may, so far as possible within his re
sources and power, know just what is 
going on; just how his actions may 
affect others and just how that which 
others may be doing may influence 
him and his interests.

There is no normal man nor woman 
living who does not know instinc
tively when he violates the spirit and 
text of the Golden Rule, and all such 
do not need to be told that I am not 
now advocating the practices of eaves
dropping, thoughtless gossiping or 
cruel slander.

And all such persons, comprehend
ing in its completeness the spirit and 
purpose of the Golden Rule, know 
that it prohibits selfishness, jealousy, 
avarice, laziness and every other sort 
of pretense.

Two weeks from to-day —  on 
Wednesday, Jan. 19— in the Belasco 
Theater, Washington, D. C., will be 
held the last session of a three day 
conference under the auspices of the 
National Civic Federation. There will 
be about 600 delegates at this con
ference, coming from all parts of the 
United States, and representing what?

Those delegates will represent the 
National Grange, the Farmers’ Na
tional Congress, the National Asso-* Address delivered by E. A . Stow e at annual banquet of the Freeport Business Men’s Association.

ciation of State Boards of Arbitra
tion, the National Association of Life 
Insurance Companies’ Presidents and 
other similar National organizations.

What is the National Civic Federa
tion under whose auspices this con
ference is being held?

It is an association of men and 
women representing voluntary, en
thusiastic, thoroughly sincere and 
splendidly intellectual bodies all over 
the land— in all large cities and most 
of the smaller ones— which are en
gaged in co-ordinate educational work 
to the end that our Nation may, as a 
Nation, attain a more intelligent, 
widespread and effective condition of 
civic righteousness.

Why is the conference to be held?
Primarily it is to secure for our 

country more uniform legislation in 
the various states, or, in other words, 
to secure more genetal, more gener
ous, more righteous co-operation be
tween the legislatures of the different 
states in behalf of the general wel
fare.

“Oh, it’s easy enough for you to go 
on preaching,” I think I hear some
one say in an undertone and I agree 
with the declaration so that someone 
else thereupon asks, “Why are you 
filling us full of facts which do not 
interest us?”

That is just the point. The com
ing conference at Washington is load
ed, loaded for you and for every oth
er community, and I want you to real
ize that fact.

Once upon a time a young man was 
gaining his first experience as a sales
man in a general store down in Ala
bama and shortly after dinner, while 
the proprietor of the store was busy 
at his desk, the young man was re
quired to wait upon a lady, who made 
known her wants, at which the clerk 
replied that he was sorry, but that 
they did not have the article in stock.

The lady thanked him and passed out! 
into the street.

“See here, my boy,” put in the em
ployer pleasantly, “if you expect to 
become a successful salesman you 
must remember always, when you 
have an enquiry for some article you 
do not have, that it is frequently pos
sible to sell a substitute— something 
that will answer the enquirer’s pur
pose quite as well.”

The clerk absorbed the advice and 
did not forget it—you see he saw the 
force of the instruction he had re
ceived.

A day or two later a fat, rollicking, 
big-eyed negro mammy entered the 
store, the broad good-natured smile 
on her face showing that she had an 
unusual errand on her mind, and lean
ing confidentially over the counter—- 
that the boss back at the desk might 
not know her mission— she whisper
ed to the clerk: “Does you all have 
face powder for sale?”

In a judiciously low tone the clerk 
said: “I ’m sure sorry, Auntie, we 

, haven’t got it, but we have some ex
cellent Seidlitz powder and insect 
powder that can’t be beat.”

The explosion which followed 
showed the clerk and the merchant 
that the advice given as to salesman-
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ship and the manner in which the 
advice was received were both “load
ed.” The merchant had not been suf
ficiently explicit and the clerk did not 
have his wits working.

There is no time nowadays when 
any person can afford to be indiffer
ent as to what is going on in all di
rections; no time when one can af
ford to be lazy; no time when, with 
our schools, the daily and weekly j 
newspapers, the rural free delivery, 
the steam and interurban railways 
and the multitude of aids afforded 
by gas, electricity and steam, that one 
can decently plead ignorance.

Again, I say, it is our business to 
know that it was “loaded” and par
ticularly that such a co-operative event 
as the one down at Washington two 
weeks hence is loaded with matters 
of deep interest to every man and 
woman in the United States.

It is our business to assume that 
every concerted effort of the Grange, 
the Farmers’ Alliance, the Merchants’ 
Association, the Board of Trade, the 
Chamber of Commerce, the Civic As
sociation, the Anti-Tuberculosis As
sociation and of all other organiza
tions having the betterment of civic 
conditions as their purpose is of in
terest to ourselves.

Why do I make this plea?
Because of considerable experience, 

study and observation along the 
lines of co-ordinate effort in behalf 
of the public welfare; because I be
lieve most firmly in the principle and 
practice of co-operation and because 
I know that while here and there in 
such work one will find self-seeking 
pretenders, the enormous majority, 
the great rank and file of such work
ers, know no politics, creed nor par
ty; no personal, individual interests, 
no purpose nor cause except the de
velopment of individuals and condi
tions which shall be representative of 
the best there is or can be in America.

Not so very long ago in one of the 
smaller cities in Michigan a very able, 
sincere and enthusiastic lady, full of 
a desire to help her local civic or
ganization, which just then needed the 
influence and efforts of every citizen 
having resources mental, social and 
financial, met an old and esteemed 
friend on the street, a gentleman who 
owns and successfully conducts a 
large farm just outside the city’s lim
its, besides operating, very profitably, 
the largest store in the city.

And she urged him to join in the 
work of the Public Welfare Associa
tion. “We need your help tremen
dously,” she declared.

“No, you don’t,” replied the farmer 
merchant with a smile, “ I am not in 
the swim. You want somebody that’s 
in the swim.”

“What swim?” asked the lady with 
just a show of impatience.

“Oh, you want somebody that’s in 
society, somebody that can put on 
style and get up and talk and get his 
name in the papers and— ”

“Will you please stop right there,” 
interrupted the lady, and she contin
ued: “ Your remarks show that you 
are just exactly the chap we need. 
We want you that we may' disabuse 
your mind of the silly ideas you have 
expressed. We want you so that you

can learn something of the value of 
co-operative community work.”

“There you go,” said the man, testi
ly, ‘with your co-operative twaddle. 
I’ve heard about that stuff until ir 
makes me tired. What do you mean 
by co-operation anyway?”

It means, Mr. -------- was the
woman s answer, “the living up to the 
Golden Rule so far as possible; it 
means the bestowal of time, ability 
and money within the limits of a per
son’s resources in behalf of the pub
lic welfare and with no thought of 
direct or tangible return therefor. It 
means good citizenship.”

The stubborn farmer merchant saw 
that the lady, although very calm and 
self-possessed, was irritated and re
sponded, “Well, I won’t join now, but 1 11 think it over. Good afternoon,” 
and lifting his hat he went his way.

Hardly had the lady taken six steps 
when she was hailed with, “Pardon
me, M rs.------- , but I s’pose William
(the lady s husband) will be on hand 
to-morrow with his team.”

It seems that there had been a 
break in the banks of a neighboring 
stream caused by an ice jam and high 
water, the result of which was the 
flooding of about forty acres of bot
tom lands owned by the speaker and 
the washing out of about 8oo feet of 
highway, and a public “bee” had been 
arranged for the following day to re
pair the break. And so when the lady 
responded: “Yes, Will and our hired 
man with both teams are going. You 
see Will believes in co-operation,” the 
man replied, “That’s good,” and with 
a “flea in his ear” resumed his jour
ney thoughtfully.

And, moreover, two days after this 
incident, the bigoted old man joined 
the local Association.

Don’t you see clearly that this gen
tleman did not know, when he turned 
to make his enquiry, that “it was 
loaded?”

Education along the lines of civic 
righteousness is not nearly so ponder
ous and difficult a matter as is as
sumed, seemingly because of the 
four-syllabled words in the sentence. 
It is entirely within the reach of any 
man who is able to differentiate as 
to right and wrong; who is able to 
read and comprehend the Golden 
Rule. There’s no trouble about it ex
cept the tremendous difficulty of erad
icating individual characteristics 
which we know full well are harmful 
to ourselves.

And every man and woman in such 
an effort constitutes an important fac
tor in the welfare of our Nation be
cause every act performed by Con
gress at Washington or by our Leg
islature at Lansing has a National 
aspect and must be judged from that 
standard, whether it affects you di
rectly or otherwise, so it must be 
judged by each individual who hopes 
to reach really good citizenship. So 
it is or will be as to the proceedings 
of the convention in Washington two 
weeks hence, or the proceedings of 
any other National convention.

Get out of the rut of seeing things 
small. Look widely and far that you 
may reach a fair estimate as to your 
own value as an American citizen. In 
that way only will you be able to see

things at home fairly and act right
eously.

Edward A. Ross, Professor of So
ciology in the University of Wiscon
sin, has invented a new phrase and 
a catching one— “Sinning by Syndi
cate.”

The prime or original definition of 
the word “syndicate” is a body of 
syndics or judges appointed and with 
authority to hear and weigh testi
mony and render decisions thereon. 
But this is not the sense in which 
Prof. Ross exercised his ingenuity— 
his reference being to great associa
tions of industrial, traction and finan
cial interests.

The phrase holds good in its orig
inal meaning, however, as applying 
to those self-appointed, self-seeking 
masses who, indifferent to local prog
ress and so careless as to our Na
tional development, are given to sat
ire, misrepresentation and opposition 
to co-operation in behalf of the gen
eral good. As an entity this body is 
guilty of sinning by syndicate.

Beyond any question whatever 
there is in evidence all over the world 
the presence of a great moral awaken
ing— in China and Russia as well as 
in Europe and the United States; in 
Freeport, Hastings and Grand Rapids 
as well as in New York, Chicago and 
St. Louis. The size or location of 
the community has but little bearing 
on the fact. New standards of char
acter are being accepted; higher and 
better motives and purposes are in 
operation and more exalted, more 
permanent results are to follow.

You may have gathered from what 
I have said that I am an optimist. I 
am that through and through. This 
good old world is a better one than 
it was twenty-five years ago and it 
will be still better twenty-five years 
hence. Individuals are better educat
ed to-day than ever before in the his
tory of education and individual esti
mates and judgments are better to
day than ever before since men and 
women began to think and reason.

Recently it happened that I was 
called to a little four-corners settle
ment in Michigan and was surprised 
by the presence of good roads ex
tending into the countryside as 
far as I could see, north, east, south 
and west; by the presence in front of 
the thirty or forty homes around the 
corners of neat concrete walks and 
horseblocks; that every barnyard and 
backyard was neat and dean, while 
the lawns were as beautiful and rest
ful as could possibly be imagined. 
“How does it happen,” I asked the 
merchant I was visiting, “that so 
small a place is so well groomed and 
attractive?”

“Well, it’s funny,” he replied, “but 
a couple of years ago four ladies, old 
friends and mothers of families, be
gan systematically to slick up things 
around their respective homes. As 
each lady lived on different arms of 
the two streets and as their work was 
coincident with the building of our 
four miles of good roads, their initia
tive invited and inspired imitation. At 
first we had four rivals as to results, 
but presently the entire settlement, 
taking sides and working hard, got to
gether and worked as one body. And

now even the children are watching 
things and working willingly and 
cheerfully.”

That is the one prime secret of 
good community work. Get together. 
Forget that you are an individual 
when community interests are at 
stake. Get together and work for 
your town as if its conveniences, its 
beauty, its prosperity and its growth 
depended chiefly upon yourself.

My own city has during the past 
three years and through the efforts 
of its Board of Trade made splendid 
progress in the direction of educa
tion and the creation of public opin
ion in behalf of civic improvement. 
There are hundreds of our citizens 
sincerely interested and well inform 
ed upon matters of sociological value 
and working hard in that direction to
day who four or five years ago and 
because they had given the problem 
no thought sneered at the idea of co
operative effort toward such results.

And Grand Rapids has but barely 
made a beginning. Years of continu
ous effort will be necessary to achieve 
the beautiful ends that are aimed at. 
Meanwhile, and you must not lose 
sight of this fact, the holding of civic 
revivals, the presentation of truths as 
to what other cities and towns are do
ing, the enlightenment of our citi
zens, the broadening and refinement 
of their views as to the essentials for 
good citizenship, the influence of sucii 
work upon adjacent cities and vil
lages and the widespread publicity 
given to our city and her interests em 
body an ample reward for every dol
lar spent and every effort put forth.

Proportionately as to population—  
for wealth counts for less than charac
ter and individual souls in such a 
case—it is possible for the men and 
women of Freeport to register a like 
achievement.

Get together as one individual and 
work for your town and your triumph 
is assured.

A Pink Tea Swindle.
It was prohibition country. As 

soon as the train pulled up a seedy 
little man with a covered basket on 
his arm hurried to the open windows 
of the smoker and exhibited a quart 
bottle filled with rich, dark liquid.

“Want to buy some nice cold tea?” 
he asked, with just the suspicion of a 
wink.

Two very thirsty-looking cattlemen 
brightened visibly, and each paid a 
dollar for a bottle.

‘ Wait until you get outer the sta
tion before you take a drink,” the 
little man cautioned them. “I don’t 
wanter get in trouble.”

He found three other customers 
before the train pulled out, in each 
case repeating the warning.

You seem to be doing a pretty 
good business,” remarked a man who 
had watched it all. “ But I don’t see 
why you’d run any more risk of get
ting in trouble if they took a drink 
before the train started.”

Ye don’t, hey? Well, what them 
bottles had in ’em, pardner, was real 
cold tea.”

The supernatural may be but the 
natural in its incomprehensible opera
tions.
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A Gain of 31,587 Barrels
We sold 31,587 more barrels of flour the last six months than we did the 

same six months last year.

This gain is equal to the entire years output of a 100 barrel mill.

It makes 157 carloads of 200 barrels each.

It takes about 145,000 bushels of wheat to make it.

It required over 9,000 acres of land to raise the wheat.

This constant gain in sales shows the great and steadily increasing 
popularity of

LILY WHITE
FLOUR

“ The Flour the Best Cooks Use”

Remember, we sold this much more flour than for the same period last 

year and last year showed a gain over the previous year of 13,538 barrels.

Our total sales were over Two Million Dollars last year.

Our city sales for December show a gain of more than twenty per cent, 

over last December.

Won’t you be one of “ the best cooks” and help us make it larger next 

month?

Every sack of the genuine Lily White Flour is sewed.

Valley City Milling Company
Grand Rapids, Mich.

This is a reproduction of one of the advertisements appearing in the daily papers, all of which help the retailer to sell Lily White Flour.
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John W. Modders, General Dealer at 
Moddersville.

John W. Modders was born at a 
city on the South Sea called Har
lingen, in the Province of Vriesland, 
in the year 1861. He is one of seven
teen children born to Wynand Mod
ders and Dora, his wife.

His grandparents were Huguenot 
French, who fled to the Netherlands 
during the persecution of the Chris
tians. His parents came to Grand 
Rapids in 1872, where John was sent 
to school on Wealthy avenue for a 
short time. Then his father started 
in business on Center street, now 
called Central avenue, and John trav
eled the streets of Grand Rapids on

ter in a fine farming country. He 
now has a telephone central in his 
store connected with all the main 
lines. Moddersville is eight miles 
from the railroad at Falmouth and 
six miles from the railroad at Leota. 
There are fine farming lands in the 
vicinity covered with hardwood tim
ber, which is now being cut off by 
sawmills, of which John Snitseler, of 
Grand Rapids, owns some of the 
best, and Mr. Modders is looking aft
er his interests there.

the delivery wagon in the grocery 
line.

He lived in Grand Rapids five 
years, when his parents moved to the 
place now called Moddersville. The 
Modders family started a postoffice 
and Uncle Sam consented to have it 
called Moddersville. They also start
ed a school district, where John for 
years has been and still is director. 
Like all good boys, he got married—  
to Miss Minna Wyma, who died in 
1889. Later he heard that of old it 
was not good that man should live 
alone and he married a sister of his 
first wife, Miss Alice Wyma. They 
now have six children, one girl and 
five boys. He has been a farmer for 
ti long time and bought and sold 
farms and is still in that business. 
He has held the office of school di
rector, notary public, highway com
missioner, Sunday school superinten
dent and postmaster. John started in 
the mercantile business seven years 
ago and he knows he has a fair busi
ness. When asked by the public 
what he keeps, he always has this to 
say, “I do not keep things—-I sell 
them, from a toothpick down to a 
good steak.” The drummers who call 
on him from Grand Rapids all know 
that Mrs. John Modders is a good 
cook.John is also a telephone man. He had a line built from Vogel Center to his store. Then he started and organized farmers* lines. He now has one to Dolph, Houghton Lake and Butterfield. He also built a line to Leota for the Citizens Telephone Company. He also organized a farmers* line from McBain to Vogel Cen-

Something or Somebody Is at Fault.
This is so every time a customer 

comes into the store, goes to a cer
tain department and goes away with
out buying. Of course, there will be 
those who will look here and there 
and after a while make up their minds 
as to just what they want, but as a 

eneral proposition it is safe to say 
that when we don’t sell there is 
something wrong.

In such cases do you stop to 
analyze why that customer did not 
buy? Do you try to place the blame? 
Are you perfectly frank with your
self? Do you take your share of the 
responsibility, or are you mean and 
small enough to lay it altogether on 
the house, altogether on the merchan
dise that is given you to sell?

Remember whatever you do, either 
way, for or against the house, is an 
expression of you.

How do you want yourself to 
sound— “fer or ferninst?”

John L. Hunter.

I Sell
Coffee RoastersA nd teach yon to Roast Y ou r O w n Coffee I can double your coffee  business and double your profits in 6 months. W rite me. C e t prices on m y roasted coffees. Y ou save 2ft per cent.

J. T. Watkins 
C O F F E E  R A N C HLansing, M ich.

H. LEO NARD  & SONSWholesalers and Manufacturers’ Agents 
Crockery, Glassware, China 

Gasoline Stoves, Refrigerators 
Fancy Goods and Toys

GRAND R A P ID S, MICHIGAN

Post ToastiesAny time, anywhere, a delightful food—“ The Taste Lingers ”Postum Cereal C o ., Ltd . __ _______________ Battle Creek. M ich.
I K A U t  >«»I ,n L r td

Pop Corn Poppers, 
Peanut Roasters and 
Combination Machines.

M a n y  S t y l e * .  Satisfaction Guaranteed. Send for Catalog. 
jCINGERY MFG. CO.. 106-108 E. Pearl St. .Cincinnati,!)

G . J .  Johnson Cigar Co.
S . C . W . El Portana 

Evening Press Exemplar
These Be Our Leaders

BU1CKS LEA D
CARS $1,000 AND UPB LICK  MOTOR COM PANY Louis and Ottawa Sts. Grand Rapids Brandi

M O T O R  D E L IV E R Y

Catalog 182 Auburn, Ind.

tie 10 n u i  cons
Are More Beautiful, Simple 

and Sensible than Ever Before
Air Cooled, Light Weight, Easy Riding

v\

Model H. Franklin, 6 Cylinders, 42 H. P. 
7 Passengers, $3750.00 

Other Models $1750.00 to $5000.00The record of achievement of Franklin M otor cars for 1909  covers no less t“ f n, score ° f  the most important reliability, endurance, economy and efficiency tests of the 1909  season. L is t of these w innings will be mailed on request.
The 1910 season has begun with a 

new world’s record for the Franklin* 
this was established by Model G (the 
$1850 00 car) at Buffalo, N. Y  ,:n the 
one gallon mileage contest, held bv 
the Automobile Club of Buffalo.

Among 20 contestants it ' went 
40 1-10 miles on one gallon of gasoline 
and outdid its nearest competitor bv 
50 per cent. J

If you want economy—comfort- 
simplicity—freedom from all water 
troubles—light weight and light tire 
expense look into the Franklin 

Catalogue on request.

ADAMS & HART
West Michigan Distributors 

47-49 No. Division St.

Columbia Batteries, Spark Plugs 
Gas Engine Accessories and 

Electrical Toys

C. J. LITSCHER ELECTRIC CO.
Grand Rapids, Mich.

Grand Rapids Supply Co.
Jobbers

Mill, Steam, WeH and Plumbing 
Supplies

48-50-52-54-56-58-60-62 Ellsworth Ave.

Established in 1873Best Equipped Plrm in the State
Steam and Water Heating 

iron Pipe
Fittings and Brass Goods 

Electrical and Gas Fixtures 
Galvanized Iron Work

The Weatherly Co.18 Pearl S t . Orand Rapids, M ich.
Mica Axle Grease
Reduces friction to a minimum. It 
saves wear and tear of wagon and 
harness. It saves horse energy. It 
increases horse power. Put up in 
1 and 3 lb. tin boxes, 10, 15 and 25 
lb. buckets and kegs, half barrels 
and barrels.

Brilliant Gas Lamp Co.Manufacturera of the famous Brilliant Gas Lamps and Climax and other G a s o l i n e  Lighting Systems. W rite for estimates or catalog M-T.42 State S t . Chicago, 111.

Hand Separator Oil
is free from gum and is anti-rust 
and anti-corrosive. Put up in y2t 
1 and 5 gallon cans.

STANDARD OIL CO.
ORAND RAPIDS, MICH.

rojlpc y o u r  d e l a y e d
* l i f l O C  F R E IG H T  Easily 

jnd Quickly. We can tell you 
how. BARLOW  BRO S.,

Grand Rapids, Mich

Acorn Brass Mfg. Co.
ChicagoMakes Gasoline Lighting Systems and Everything of Metal

FO ST ER , S T E V E N S  & CO.Exclusive Agents lor Michigan. Grand Rapids, Mich.Write for Catalog.
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The Good Roads Campaign Goes On.Written for the Tradesm an.The Road Commissioners of Wayne county have organized for work next summer and many miles of highway will be improved. State rewards paid on Wayne county’s roads during the past year reached a total of E. N. Hines, of the Wayne Good Roads Commission, calls attention to the importance of building permanent bridges and culverts by use of reinforced concrete.
Marquette and Dickinson counties 

will build jointly two miles of high
way connecting the two counties and 
bids for the same are being received.

The Michigan Railway Commission 
has decided in favor of the Wayne 
County Road Commissioners in their 
contention with the railroads over 
demurrage bills that have accumulat
ed in past months. Only two days of 
free time were allowed by the car
riers for unloading cars of crushed 
stone, which, in comparison with the 
three to six days allowed in unload
ing coal, was deemed unjust.

Kalamazoo county has just asked 
the State for $10,000 as reward mon
ey on twenty miles of improved roads.

Georgia is employing some 4,500 
prisoners in constructing permanent 
roadways and marvelous progress is 
being made. Carroll county, for ex
ample, has 1,200 miles of first class 
roads, 800 miles of second class and 
110 third class. The little county of 
Stevens, in Southeastern Georgia, has 
more than 150 miles of first class 
road. Counties desiring prisoners for 
road work must make application to 
the Prison Commission in February 
and all except about twenty counties 
have been using prison labor during 
the past year. It is expected that 
every county will make use of the 
system in 1910. Georgia abolished its 
prison lease system less than a year 
ago and the working of prisoners on 
the roads, with plenty of food, good 
quarters to live in. fresh air and 
wholesome work, has improved the 
men as well as the roads.

South Carolina is coming to the 
front as a road building State. Re
ports from twenty-four counties show 
a total of 560 miles of fine sand-clay 
roads built in 1909, also fifteen miles 
of shell and three miles of macadam.

The New Jersey State Highway 
Commission will recommend to the 
T.egislature the building of about 800 
miles of improved roads, to be paid 
for by the State and placed under 
its absolute control. This is in ac
cord with the Governor’s recommen
dation of a system of highways con
necting all the county seats. There 
are now about 1,400 miles of road 
built by State aid and nearly as many 
were built by the counties without 
such aid. It is the plan for the State 
to take over all such roads as now 
connect the county seat towns and 
treat them with a heavy dressing of 
the new road metal, a mixture of 
asphalt and crushed stone. The cost 
cf building such improved roads is 
from $8,000 to $10,000 per mile.

The winter course for farmers at 
the State Agricultural College, Ra
leigh, North Carolina, provides for 
practical instruction in road building.

A movement is on foot to bring to

gether soon all the road organizations 
of this country under the name of 
the American Road Builders’ Associa
tion. Every state will be represent
ed and a more uniform movement for 
a network of good roads over the 
United States will be inaugurated.

Sacramento county, Cal., will com
plete during 1910 about 100 miles of 
stone road. Oil is introduced in the 
top courses, about three gallons to 
the squareyard, at a cost of about 
$1,200 per mile. The voids of the 
rock are filled with rock screenings, 
sand or some binding material which 
will permit of a compact, solid body, 
which holds the oil in place and pre
vents it from percolating to the sub
grade. Such a road will bear heavy 
traffic and automobile travel without 
disintegration. The cost of grading 
and macadamizing these roads ranges 
from $5,000 to $6,000 per mile.

Duval county, Florida, where Jack
sonville is located, has appropriated a 
million dollars for road building dur
ing the coming year.

Kentucky is wheeling into line. The 
Kentucky Good Roads Association 
held a big banquet in Louisville re
cently to celebrate the victory of the 
good roads amendment to the State 
constitution, which provides State aid 
for the counties.

The Pennsylvania State Grange 
makes broad insinuations of graft in 
connection with the operations of the 
State Department of Highways and 
calls for a reorganization of that de
partment. The Grange also wants to 
know why the appropriation for town
ship roads was cut by the Governor 
when there are ten to fifteen million 
dollars in the treasury.

The Pennsylvania Good Roads As
sociation has been organized to con
duct a campaign for bringing the 90,- 
000 miles of unimproved highways in 
the State up to the standard of the 
4,000 miles that have been improved.

A new compound in which coal tar 
oils are the main ingredient is being 
used with success in Germany for al
laying dust and improving the surface 
of roads. Almond Griffen.

Vour customers like itBECAUSE It Is absolutely pure.It requires no soaking. It can be cooked in fifteen minutes.It is never soggy or lumpy.One package makes six quarts of pudding.You ought to like it BECAUSEIt always satisfies your customers.It brings to your store the best class of trade. It moves; i t ’s a real staple.It pays you more than an ordinary profit.
If you have Minute Tapioca 

in stock, push it. It will pay 
you. If you haven’t it, send us 
your jobber’s name and we will 
send you a regular package to 
try in your own home. A trial 
will tell you more in a minute 
than we can tell in an hour. 
When sending for the package 
ask for “ The Story of Tapioca.”  
It’s free. We are ready to do 
our part. Are you?MINUTE TAPIO CA C O .,223 W . Main S t . ,  Orange, Mass.

II III., L i t
Credit Advices and CollectionsMic h ig a n  O m e n  Murray Building, Grand RapidsM ajestic Building. DetroitMason Block. Muskegon

GRAND RAPIDS 

FIRE INSURANCE AGENCY

THE McBAIN AGENCYQrand Rapids, M ich. The Leading Agency
No doubt when you installed that lighting system for your store or invested your monej in gasoline lamps for lighting your home you were told to get “ The Best Gasoline.”  W e have it
CHAMPION 70 TO 72 GRAVITYPure Pennsylvania Gasoline. Also best and cheapest for engines and automobiles. It  will correct the old fogy idea that Gasoline is Gasoline. Ask us.

Grand Rapids Oil Company M‘Ä "

More School Desks?
We can fill your order now, and give you 

the benefit of the lowest market prices.
We are anxious to make new friends 

everywhere by right treatment.
We can also ship immediately:

Teachers’ Desks and Chairs 
Office Desks and Tables 

Bookcases Blackboards 
Globes Maps

Our Prices Are the Lowest
- We keep up the quality and guarantee satisfaction.

If you need the goods, why not write us for prices and descriptive 
catalogues—Series G -IO . Mention this journal.

H m e r i c a n  S e a t i n g  C o m p a n y

215 Wabash Ave. w  C H IC A G O , IL L .G R A N D  R A P ID S  N E W  Y O R K  B O S T O N  P H IL A D E L P H IA

Prompt
Deliveries

O ur reputation for good 
work is unexcelled— for 
deliveries a little slow .

This has been due to one cause only— too many orders 

for our capacity— but this refers to the past.

With our new addition we will have a capacity 

of $2,000,000 annually, which means you can get 

more prompt deliveries than from any other manu

facturer. We will carry an enormous stock in the 

white, ready for finishing.

Let us 
figure 

with you 
for one 

case 
or an 
outfit

Grand Rapids Show Case Co.
Grand Rapids, Mich.
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REVIEW oftheSH O E M ARKET

Simple System for Taking Inventory 
of Stock.

The writer has run across mer
chants who have been in business 
many years but who have never taken 
an inventory. Other merchants are 
content to take an inventory every two 
or five years. On the other hand the 
large department stores often take in
ventory every quarter and none less 
often than twice a year.

There are a number of important 
reasons why a retail dealer should 
take an inventory and accurately fig
ure just how much money he has 
made since the last inventory was 
taken. One particularly good reason 
for taking an annual inventory, no 
matter how small the stock may be, 
is that in case of fire it will be an 
easier matter to prove a loss and ef
fect a settlement.

No matter how small or how 
large a business may be, an accu
rate record should be kept of all its 
transactions. Each year an exact 
inventory of all goods should be taken 
and the books balanced so that the 
present worth of the business may be 
ascertained.

There are many businesses running 
along to-day that are apparently mak
ing money for the proprietors, but as 
no inventories are taken the actual 
solvency of the firms can not be stat- 
ed in many cases they are insolvent.

Another reason why an accurate in
ventory should be taken is found in 
the fact that all men are not honest. 
Men who have been employed for 
many years in one store sometimes 
become involved in their private af
fairs and in desperation begin to ap
propriate money or merchandise of 
their employers. An inventory taken 
regularly will soon bring such pecula
tions to light.

The necessity for an annual inven
tory being granted, the manner in 
which it is taken may well be dis
cussed. In most cases there should 
be two inventories. One should show 
the actual invoice prices, while the 
other should show the actual value 
of the goods at the time of inven
tory. That is, all goods that may have 
depreciated should be ascertained and 
the amount of depreciation deducted 
from the original inventory so that 
both original and depreciated values 
are shown.

The usual practice in some stores is 
somewhat after the following: The 
store is about equally divided among 
the clerks and each is given a part 
of the stock to “take.” They begin 
with a pad and pencil and count so 
many pairs at so much a pair, so 
many more at so much, and so on.
In most cases the shoes are not even

looked at to see whether they are 
mated or in their right cartons. When 
inventory is taken in this way there 
is absolutely no check upon the work 
at all and there are sure to be inac
curacies. Some clerks will work 
carefully and conscientiously over the 
inventory because they may recog
nize its value to the merchant, but 
ethers, anxious to get the work done 
and off their hands, will deliberately 
guess at results instead of taking the 
trouble to count the number of pairs.

If any portion of an inventory is in
accurate it means that the whole is 
deceptive. Hence, it is perfectly plain 
that there should be a double check 
on the work. Here is a method that 
may be followed, one that can be used 
by any firm, large or small:

Every pair of shoes should be ex-I The Best Work Shoes 

Bear the Mayer Trade MarkIdeal Shirts
We wish to call your atten

tion to our line of work shirts, 
which is most complete, in
cluding

Cham brays 
Drills 
Sateens 
Silkeline 
Percales 
Bedford Cords 
Madras 
Pajama Cloth

These goods are all selected 
in the very latest coloring, 
including

Plain Black
Two-tone Effects
Black and White Sets
Regimental Khaki
Cream
Champagne
Gray
White

W rite us for samples.

T W O  ^ F A C T O R I E S : » «  

Gm n d  Ra p /d s . M /c h

Shoes That Stand 

Strenuous W ear

The kind of footwear we produce in our 

factory is especially built to stand hard usage.

Our trade mark is a positive assurance 

of this fact to the wearer.

The margin of profit on our shoes is ex

cellent. The sales are quick and the volume 

of them large.

If a live merchant sends in a trial order 

it usually means we gain a permanent and 

satisfied customer.

If you will write us where you live we 

will bring our samples and show you why.

«
m

1

Rindge, Kalmbach, Logie (§b C o ., Ltd. 
Grand Rapids, Mich.

1

Watch For Our 
New Types

Our unequaled manufacturing conditions 
in strictly modern factories located in atown 
where the best labor is procurable, and our 
close touch with the metropolitan condi
tions provide us unusual opportunity to sup
ply the best in shoe making and style at 
medium prices.

Our shoes are recognized all over the 
country as leaders in style and quality. Our 
special tannage is distinctive in finish and 
has great wearing life; and the other 
leathers used in our product are of extra 
selections.

Our leading styles are kept in stock for 
the convenience of our customers, and we 
are prepared to fill orders on all styles at 
short notice.

For quality and unusual style in shoes at 
medium prices our line is in a class by 
itself.

Send for samples of our newest styles of 
goods in stock.

Watson-Plummer Shoe Co.
Chicago, 111.
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amined to see that they are prop
erly mated, in good condition and in 
their right carton. Each line should 
be assembled and, for the time being, 
kept separate. A slip of paper may 
be attached to one of the cartons or 
merely slipped in under the cover so 
that it may be quickly removed. On 
this slip should appear the number of 
pairs, the cost and the selling price. 
If it is desired, and the writer con- 
s’ders it very important, the sizes and 
widths may also be shown.

The clerks make out these slips and 
attach them to the cartons. If dur
ing the meantime a pair has been sold 
it is checked off the list. Everything 
being ready on the morning of Janu
ary 2, the dealer starts in and him
self counts the lots to see that they 
compare with the lists. As the man
ager or proprietor calls them off a 
clerk enters them in a book. The slips 
are removed and placed on file and 
later compared with the book. If there 
are any inaccuracies in the book the 
slips are taken as being the correct 
count.

Now this is a method that is open 
to criticism in this way: A clerk who 
wished to inflate the inventory to cov
er up his peculations could do so, but 
it should be observed that there is one 
thing that might deter him, and that 
is the fact that every so often a lot 
is carefully examined, pair by pair, to 
see that the shoes supposed to re
pose in the cartons do actually exist 
and are there. This would obviate 
any false count of the stock.

By this method the inventory 
would be as accurate as it could be 
made unless the dealer- himself exam
ined every pair and entered them 
himself— and he is not infallible. He 
might make a mistake. As the dealer 
goes from one lot to another he 
should examine at least one shoe of 
each to see that they are of the value 
listed. Odds and ends and unsalable 
and depreciated goods should be list
ed, the amount of the depreciation 
noted on the slip and another slip 
showing the new cost price and sell
ing price inserted in place of the one 
taken out. After inventory is over 
these goods should be carefully gone 
ever and re-marked at reduced prices 
and put .on the shelves in the most 
convenient places.

These goods should receive the 
careful attention of clerks and be dis
posed of as quickly as possible. When 
inventory is carefully taken, and the 
assets and liabilities figured, the mer
chant may rest with some satisfaction 
that figures secured are correct. The 
results may be disappointing, but the 
results are accurate and not to be 
looked upon as being merely approx
imate. The recapitulation should 
show the present worth of the stock 
and a comparison with former inven
tories will show whether the busi
ness has been carefully and success
fully conducted or the reverse.

If a loss is shown the merchant 
should not sit down and say, “The 
times are out of joint,” or “The shoe 
business is going to the dogs.” He 
should do some sober thinking. He 
should carefully go over the year’s 
business and compare it with that of 
other years. Let him examine his 
cash account and his sales. He should

carefully look to his expense account 
also. If he finds these compare fav
orably with those of previous years 
then he can make up his mind to 
one of two things: The last inventory 
was grossly inaccurate, or some one 
is pilfering.

We would not have the retail sales
man looked upon with suspicion, but 
under these circumstances the mer
chant has a right to be suspicious. A 
wrong has been done him some
where. If, however, he finds his year’s 
business does not compare as fav
orably as it should with the figures 
of other years, he should begin to 
tear his business policy to pieces in 
an endeavor to find out why he is 
losing his grip. It may have been a 
lean year. If that is so all merchants, 
including his neighbors, will probably

be in the same boat with him. At any 
rate, he should very carefully examine 
his expense account. In many cases 
this account will reveal the road to 
wealth if the merchant will only 
heed the indications.

In conclusion, the writer can only 
urge the reader to see that his in
ventories taken now are as absolute
ly accurate as a good sensible system 
will make them. Then he may figure 
with comfort and enjoy his gains.—  
Shoe Retailer.

A Good Speculation.
“There come Jones and his new 

wife out of the mansion Jones bought 
the day after the wedding!”

“A good speculation that!”
“You— er— mean the mansion?” 
“No; I mean the wife!”

No. 983. Men’s V ic i Kid or Velour Calf Blucher. A  sightly shoe made over a tread-easy last.
What’s In a Name?

Well, it all depends 

on what the name is.

If it’s

H. B. Hard Pan

on a shoe it means as 

much as “ sterling” does 

on silver.

It means the most sat

isfactory hard - service 

shoe ever put on the 

market.

If it’s the Bertsch 

Shoe it means a Good

year Welt hand Sewed 

Process shoe that has 

come right into the front 

of the front rank.

D e a l e r s  everywhere 

are re-ordering from first 

shipments.

To this add the fact 

that they are bound to 

be popular because they 

are made right. Back 

of all this are fair, honest 

prices that will please 

you and please your 

trade. You can see the 

samples of both lines for 

a postal.

Herold-Bertsch Shoe Co.

Grand Rapids, Mich.

MICHIGAN SHOE COMPANY
ST Y L E

E R V IC E
ATISFACTION

You get them in the

M ISH O C O  S H O E
Made in all leathers for 

MEN, WOMEN AND BOYS 
You should have them in stock— every pair will 

sell another pair

M ICHIGAN SH O E CO ., DETROIT
Our BOSTON and BAY STATE RUBBER Stock is Complete

Snow and Slush
Will be here now before you know it.
The dealer who is well stocked with 
Rubbers will get the start on his com
petitors, but he must have Good Rub
bers. We are well stocked with Good 
Rubbers—Hood and Old Colony

Get in touch with us NOW

There is no need to tell you about the 
famous Plymouth Line. Every one 
who has worn them knows that it is 
the best line of Rubbers made for good 
hard Service— extra stayed at every 
weak point.

á te /* * * 0
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of these is that the article that is 
placed on the market without the stip
ulation that it must be sold at uni
form prices, both wholesale and re
tail, will in a short time, be retailed 
at such low prices as to destroy all 
profit in its sale, thus killing the de
mand for it with both jobber and 
retailer, leaving open to the manu
facturer, as a last hopeless course, the 
lowering of his prices, which means 
the deterioration of the quality of the 
product; and so it seems to me that 
it can be logically maintained that 
price cutting is demoralizing from be
ginning to end, working detriment, 
disappointment and loss to all con
cerned, manufacturers, jobbers, retail
ers and consumers.

In order to expound the practical 
application of a sound, rigidly en-

ever conceived the idea of establishing fixed retail prices on his goods, and what has been the result? Except that an intelligent presentation of this subject demands a reference to our competitors and their business policy, I would not make such reference at this time; therefore, I trust I may be pardoned for making comparison to more clearly convey to you the things that lie at the bottom of this question, and that will serve to make clear the effect of price maintenance upon a business.
Carpet sweepers were manufactur

ed and marketed long before the in
troduction of the Bissell, but the poli
cy of our competitors from the be
ginning to the present time has been 
to seek recognition through the of
fering of lower prices, totally disre-

Robert E. Shanahan

PRICE MAINTENANCE.

What It Means To All Branches of 
Trade.*

I esteem it a great honor as well as 
a privilege to be requested for the 
second time to address so notable a 
body of business men as your organi
zation comprises, on the subject of 
‘'Price Maintenance,” and I can not 
help but feel that this augurs well 
for the growing sentiment in favor 
of this system of business policy.

My talk to you to-day will neces
sarily be brief, and as we say that 
advertising is not literature, so the 
treatment of a business topic may 
wisely be couched in plain phrase 
and not raised to the dignity of ora
tory. Candidly speaking, if I should 
attempt a serious oration T am afraid 
I .would be in the position of the 
man who was called upon to make an 
after-dinner speech and who said 
something like this: “My friends, it 
is alleged that, according to the Dar
winian theory, it took the monkey 
four thousand years to evolve into 
man. Now, if I should attempt a 
speech, I would show you how man 
can make a monkey of himself in 
five minutes.”

From my point of view the policy 
c f price maintenance or restricted 
prices is so broad in scope, so far 
reaching in salutary results, as to 
be worthy of the thoughtful consider
ation and earnest support of every 
manufacturer, jobber and retailer in 
this country. From an ethical stand
point price maintenance typifies one 
of the best moral elements in the 
conduct of business; it is fundamen
tally sound in principle and pre-emi
nently just and beneficent in prac
tice, fostering and stimulating as it 
does the best ideals in commercial 
life; promoting character in business 
and securing to its devotees the confi
dence of the public which is in itself 
a valuable commercial asset.

There are certain inevitable laws 
in trade that affect in common the 
manufacturer, the jobber and retailer, 
and price maintenance recognizes the 
basic principle of commercial justice 
and equity, namely, that the manu
facturer, jobber and retailer in the 
process of distribution are entitled to 
a fair living profit in the sale of any 
commodity. Experience has taught, 
and I believe you will all bear me out 
in this statement, that the mainten
ance of prices will more nearly in
sure the maintenance of the quality 
of an article than any other factor 
contributing to its sale. Not only will 
the maintenance of prices insure the 
high quality of an article, but also its 
very permanence on the market as 
well. A hardware merchant of my 
own city told me some time ago that 
price cutting to his knowledge had 
driven from the market many an ar
ticle of hardware of the highest merit; 
and the reason for this is perfectly 
obvious.

In the beginning T said there were 
certain inevitable laws of trade that 
affect in common the manufacturer, 
jobber and retailer and that work out 
with mathematical certainty; and one•Address by Robert E . Shanahan before Am erican Hardware Manufacturers’ Association.

forced system of price maintenance 
I hope I may be pardoned for using 
in the main the Bissell Carpet 
Sweeper Co. as an exponent of this 
principle, for as I have never been 
connected with any other business, for 
accuracy of detail I must necessarily 
confine myself to what I know about 
the policy of price maintenance as ex
emplified in our business.

When the Bissell sweeper was in
troduced on the market thirty-three 
years ago the policy of price main
tenance, of fixed wholesale and retail 
prices, same to be rigidly enforced, 
was practically unknown, especially in 
connection with the sweeper busi
ness. No manufacturer of carpet 
sweepers except ourselves (until 
within the last few years when they 
have been forced to follow our lead)

garding the retail prices, with the re
sult that their product has been sold 
dt any price suiting the whim of the 
dealer, killing the profit for every 
other merchant handling the goods, 
and finally doing the inevitable, kill
ing the demand for the goods thus 
loosely marketed.

I want to emphasize here that it 
must not be assumed that our com
petitors have been men of mediocre 
ability, with limited capital, thus ac
counting for any little success we 
have had. On the contrary, we have 
had competitors made up of the ablest 
business men in our own and other 
cities, backed by vastly more capital 
than ourselves; but failure to obtain 
prominence in the business has been 
due primarily to two things; first, they 
have never made the carpet sweeper

an exclusive line of manufacture, and 
second, their selling policy has from 
our point of view been greatly im
perfect.

Considering that we have had com
petition all the time we have been 
in business; that our competitors in 
many instances have been men of un
questioned ability and pronounced 
successes in other lines, and that they 
have had in many instances more cap
ital than ourselves to prosecute their 
business; that they have always 
claimed to have a superior product 
to ours; always offered it at a lower 
price than ours, what should be the 
reasonable conclusion as to the caus
es that have made the Bissell sweep
er the recognized leader throughout 
the world? Simply this: With the be
ginning of our organization we es
tablished our business on a sound sys
tem of price maintenance, and saw 
to it that our prices were strictly en
forced. The best proof I can give 
you as to the. vital force and far 
teaching effect of price maintenance 
in our business, supplemented by 
strong, consistent advertising, is to 
say that we are to-day manufacturing 
and marketing fully 75 to 80 per cent, 
of the entire world’s consumption of 
carpet sweepers. The foregoing 
statement is not made boastfully or 
egotistically, nor is it intended to 
show the brilliancy of our organiza
tion. What is intended is to dem
onstrate to you through facts an:l 
figures what I conceive to be the 
power of a well defined price main
tenance policy supported by strong 
advertising.

And now I take it that a brief out- 
jl'ne of our methods of price main
tenance will be of interest to you: As 
we sell the jobber as well as the re
tailer, you will appreciate that the 
task of maintaining our prices is 
more complex and difficult of accom
plishment than if we passed our 
goods through but one channel of 
distribution. It should be gratifying 
to any manufacturer contemplating 
the adoption of a price maintenance 
policy, when I tell you that we have 
no great difficulty in obtaining the 
co-operation of both jobbers and re
tailers in the strict maintenance of 
our prices. It is true that in the 
beginning when the policy of restrict- 
ing prices had been little advocated, 
and when it was not generally under
stood, many dealers felt that it was a 
direct invasion of personal liberty 
and a positive usurpation of the deal
er’s prerogative to attempt to tell 
him the price at which he must sell 
a piece of merchandise which he had 
bought and paid for. We have had 
many interesting as well as amusing 
experiences in the promulgation of 
price maintenance. A few years ago 
one of our customers in a remote 
Western city informed us that one 
of his competitors, a sturdy German, 
was cutting the price on our goods, 
earnestly requesting us to have it 
corrected at once. We immediately 
wrote the recalcitrant merchant, and 
his Teutonic blood was deeply arous
ed and his reply was as follows: “Gen
tlemen, I bot them schweepers, unt 
d’are mine, unt I sell them at any 
brice I bleasç, or gif dem away, or
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It’s Not 

W hat You 
Earn

But W hat 

You Save
You should be able to show a profit on the business you have done.Some merchants show a greater profit than otheis and their sales have been no larger. W hat’s the reason?The most successful merchant is the one who knows just how his business stands every day and does not spend his valuable time or the expense of valuable or high-piiced help to give him the information His losses have been reduced to the minimum by System.T H E  M c C A S K E Y  CRED IT R E G IS T E R  S Y S T E M  Handles accounts with but O N E  W R ITIN G It eliminates errors and disputes It  stops all forgetting to charge goods It pleases the customers and draws new trade It  is an automatic collectorIt puts the merchant in complete touch with every detail of his business, both accountsreceivable and accounts payableIt  handles credit sales as quickly as cash salesOver fifty thousand M c C A S K E Y S  in use Drop us a postal for free information.

THE McCASKEY REGISTER COMPANY 
Alliance, OhioMfrs of the Famous Multiplex. Duplicate and Triplicate Sales Books also the different s t .le s o f Single Carbon BooksDetroit Office, 1014 Chamber of Commerce Bldg.Phone Main 3565 Agencies in all Principal Cities.

The Best Narrow Frame Case on the Market

This is our No. 463
A narrow frame case suitable for the display of nearly any line of goods 

and which is the result of fifteen years’ experience in show case building.
If you want a case with as little woodwork as possible and yet one that 

will be absolutely rigid when set up for use, you will not be disappointed in 
this case. The frame is made just as narrow as it is possible to build it and 
have a perfectly rigid case. This case, as well as our other patterns, bears 
the trade mark given below, which is your guarantee of high quality, ex
cellence in design and moderate price.

We have over 1200 cases of our different styles in stock ready for im
mediate shipment. We can fill your order promptly and give you the 
finest goods that it is possible for a factory to produce.

W RITE FOR OUR PRICES—TH EY W ILL INTEREST YOU.

Wilmarth Show Case Co.
936 Jefferson  A v e ., G rand R apids, M ich .

134 South Baum S t. 40 Broadway,
Saginaw, Mich. Detroit, Mich.

[comsYPi/Piw i t hCANE f l a v o r

THE SYRUP OF PURITY 
AND WHOLESOMENESS

T h e r e ’ s a
g ood  p ro fit  for y o u  
in  K a ro —

T h e r e ’s satisfaction for  
every cu sto m e r in K a ro .

It is g ood  d ow n  to the  
f in a l d rop . U n e q u a lle d  
for table use an d  c o o k in g  
— fin e  for g rid d le  cakes—  
d a n d y  for ca n d y .

on your shelves is as good as gold itself— 
doesn’t tie up your money any length of 
time, for the steady demand, induced by its 
quality and by our persistent, widespread 
advertising keeps it moving.

Develop the Karo end of your 
business— it will pay you hand

somely.
Your jobber will tell 

you all about it. CORN 
PRODUCTS 

REFINING CO.
N E W  Y O R K .
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eat 'em. Now what you say?” We re
plied that however it might distress 
his alimentary canal, derange his di
gestive machinery, or test his fealty 
to Fletcherism, we could offer no 
valid objection to his eating the 
sweepers, nor could we consistently 
object to his giving them away; but 
that when it came to selling them at 
cut prices, we did interpose most em
phatic objection, and that we hoped 
to have his early assurance that our 
fixed retail prices would be strictly 
maintained. Not hearing from him 
for some little time, we wrote again, 
and here is his reply: “Gentlemen, 
You t’ink you can dictate to me. I 
tell you I gif away every one of dem 
d— n schweepers;” and here the in
cident closed.

Mark the change of sentiment on 
price maintenance. To-day we are 
having the loyal, support and co
operation of all the best jobbing and 
retail trade in this and foreign coun
tries; and right here I want to say 
that in my judgment there never 
was in the history of merchandising 
a more opportune moment to inaug
urate a price maintenance policy than 
the present. Price maintenance has 
been adopted by so many manufac
turers during the past few years, and 
the principle has been so productive 
of good results, and has been approv
ed so generally by the best jobbing 
and retail trade of the world that T 
would strongly urge and recommend 
to any manufacturer who is produc
ing an article of quality, protected bv 
either patent or trademark, to lose no 
time in adopting a policy of restrict
ed prices as far as this is possible iti 
the conduct of his business.

This is the most wonderful age of 
merchandising that the world has 
ever seen: never was competition as 
keen as it is to-day: never did the 
conduct of business demand a higher 
order of talent than to-day: and so 
it seems to me the policy of price 
maintenance should appeal to every 
manufacturer who can possibly adopt 
it, for its value to a business has 
been so many times demonstrated as 
to make it hardly debatable. Of 
course, it is a fact with which you 
are entirely familiar that the ideal 
condition necessary to the successful 
carrying out of a price maintenance 
policy is to have the article thus sold 
protected by patent or trade-mark. 
Personally I am so thoroughly im
bued with the benefits accruing from 
a policy of uniform prices, and know
ing as I do what a small percentage 
of jobbers or retailers are disposed 
to cut prices, if I were manufacturing 
an article not protected by patent T 
would still surround the sale of my 
commodity with a well defined 
scheme of restricted prices, appealing 
to the best business judgment of the 
jobbers and retailers of the country 
to secure their co-operatron in the 
maintenance of my prices. I would 
supplement this with a campaign of 
advertising that would create a de
mand for my product, and by con
stantly pointing out to the jobber 
and retailer the profits to be secured 
by co-operation, in the maintenance 
of my prices, I would count upon re
sults that are not obtainable when an

article is sold on a haphazard plan, 
with no well defined selling policy 
back of it.

A carefully devised and rigidly en
forced policy of price maintenance 
means lots of thought and hard 
work; but once it is properly launch
ed, the work becomes comparatively 
easy and the benefits accruing more 
than compensate for the labor ex
pended.

To demonstrate how thoroughly 
the trade now understands that the 
manufacturer of a patented article has 
the legal right to fix the price on his 
commodity we have never once been 
obliged to go into the courts in this 
country to enforce the maintenance 
of our prices; and only a few cases 
have arisen where a dealer ever 
threatened to cut our prices and take

the matter to the courts in defiance 
of our policy. A few years ago one 
cf the largest department stores in 
Buffalo threatened to go into the 
courts in opposition to our policy and 
spend $10,000 if necessary to defeat 
us; but after they took time to in
vestigate with their attorneys they 
concluded that it was best not to go 
into litigation, and to-day they are one 
of our best customers in Buffalo and 
are selling our goods at correct pric
es. Only recently one of the largest 
department stores in Chicago threat
ened to cut our prices on our regular 
line of goods, if we would not agree 
to brand the goods especially for 
them, they to cut on the special 
brands. We discussed the question 
with them on the broadest lines we 
could command, politely refusing to

accede to their request and giving 
them to understand that we would de
fend our policy of fixed prices to the 
last ditch, with the result that they 
receded from their position and will 
continue to sell our goods and main
tain our prices.

There have been some notable de
cisions during the past few years 
sustaining the right of the manufac
turer of a patented article to fix the 
price on his commodity.

We had occasion some time ago to 
proceed against an English merchant 
for cutting our prices, and the court 
granted us an injunction and the de
cision of the English Justice was 
most sweeping in the recognition it 
gave to the right of the manufacturer 
of a patented article to fix the price 
on his commodity. Justice Wills, of

Put the “Bell”
on

Your Pay Roll
as a traveling salesman

It can cover sixteen cities  
and six times sixteen, if nee- 
essary, in one day.

The many who have sold 
goods by using Long Dis
tance and Toll Service have 
had astounding results at 
low expense.

Wholesale merchants take 
orders from a dozen stores in as many 
towns in less time than a man could 
go to one place, and at much less cost.

To reach anyone, any* 
time, anywhere

USE THE BELL
Michigan State 
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the English Court, in summing up the 
case, stated as follows; “The sale of 
a patented article carries with it the 
right to use it in any way that the 
purchaser chooses to use it, unless he 
knows of restrictions. If he knows 
of restrictions, and they are brought 
to his mind at the time of sale, he 
is bound by them. He is bound by 
them on this principle: the patentee 
has the sole right of using and sell
ing the articles; and he may prevent 
anybody from dealing in them at 
all. Inasmuch as he has the right 
to prevent people from using them 
or dealing in them at all, he has the 
right to do the lesser thing, that is to 
say, impose his own conditions. It 
does not matter how unreasonable or 
how absurd the conditions are; it does 
not matter what they are; if he says 
at the time the purchaser proposes 
to buy, ‘Mind, I only give you this 
license on this condition,’ the pur
chaser is free to take it or leave 
it as he likes; if he takes it he must 
be bound by the conditions. This 
seems to be common sense and not 
dependent on any patent law or any 
other particular law.”

The Ingersoll watch people, who 
maintain a policy of restricted prices, 
have had numerous decisions in their 
favor. The two most notable deci
sions which I recall and which have 
occurred recently, sustaining the right 
of the manufacturer of a patented ar
ticle to fix his price, are those of the 
Victor Talking Machine Co. vs. the 
Fair, and the Dover Manufacturing 
Co. vs. the Fair. These cases were 
fought bitterly and carried to the Su
preme Court, decisions being render
ed favorable to the manufacturers.

In all the decisions that have thus 
far been rendered the courts have 
made it perfectly clear that when the 
Government grants a patent it in
tends to do something more for the 
patentee than to merely give him the 
exclusive right to make and vend his 
invention for a limited term of years. 
The only object that the Govern
ment has in granting patents is to 
stimulate invention for the general 
good, and there can be no stimulus 
to invention unless the inventor is 
able to enjoy some profit from his 
invention. If he can not fix the price 
on his commodity and. if every jobber 
and dealer can cut the price, thus kill
ing the demand for the article, it is 
evident that the patentee would be 
robbed of his profits, the very thing 
the Government expected him to en
joy when his patent was granted.

And now a word in regard to the 
effect of price maintenance on other 
lin es. Consider the commercial 
standing of such products as the 
Knox and Dunlap hats; consider the 
prestige of the E. & W. collar 
through their price maintenance pol
icy. A good example of the vir
tue of this policy is shown in our 
own city through the present status 
of the Macey Co. A few years ago 
this business was established by 
Fred Macey, a young man of unusual 
ability, but who in his ambition gave 
more thought to building up a busi 
ness rapidly than safeguarding it 
through a carefully devised selling 
policy. Although Mr. Macey was a

most skillful advertiser, and although 
he made most marvelous strides with
in a short period in building up a 
business, things did not go right and 
finally Mr. Macey died. Mr. Wer
nicke, the so-called father of the sec
tional bookcase idea, was called to 
take the management of the business, 
and in his reorganization of this 
business he put into effect price main
tenance and has rigidly adhered to 
this policy, with the result that while 
the business was in bad shape when 
he took hold of it, it is to-day in the 
healthiest kind of a condition, the 
preferred stock paying 6 per cent, 
and the common stocking paying io 
per cent.

The policy of price maintenance, to 
be fairly and honestly carried out, 
entails upon the manufacturer the 
same obligations to strictly maintain 
prices as it does upon the jobber or 
retailer. A salesman of ours would 
no more think of taking an order at 
a cut price than of sending in his 
resignation. A manufacturer advo
cating price maintenance must prac
tice what he preaches; he must keep 
faith with the jobbers and never take 
an order, however tempting, at cut 
prices. This policy has won for us 
the confidence and co-operation of 
the best jobbing trade in this coun
try, and I can say in all candor that 
the time is past when we ever hear 
of a jobber cutting our prices. Price 
cutting is a species of commercial de
bauchery that rests upon the relent
less doctrine of the survival of the fit
test, upon the narrow, cold blooded 
principle that merchandising is a sort 
of commercial warfare; that “all’s 
fair in war” and “the devil take the 
hindmost.” Price cutting lowers the 
commercial standing of the manufac
turer, jobber or retailer who prac
tices it, destroys profits, breeds dis
trust, fosters prevarication, forfeits 
confidence and finally robs the con
sumer by debasing the quality of the 
commodities upon which prices are 
cut, if not actually driving many of 
them from the market.

When you analyze it, the motive of 
the price cutter is always bad. Did 
you ever happen to notice that he 
usually selects an article for cutting 
that is well known and well adver
tised? He knows that the general 
public are better acquainted with 
such an article, and he figures that 
by selling such a well known article 
at a cut price it will give the im
pression to the buying public that he 
is selling all other commodities at 
equaly reduced prices. Whenever we 
run on to a commercial freebooter of 
this class who attempts to cut the 
price on our product we invariably 
give him the opportunity of a limited 
number of rounds or a finish fight as 
he may prefer.

In contradistinction to the blight
ing effect of price cutting, price main 
tenance is in harmony with the 
soundest principles in business to
day. The manufacturer, jobber or 
retailer conducting his business under 
a broad, equitable system of uniform 
prices commands confidence and re
spect and establishes for a business 
that fine personality that we all prize 
so much in the individual.

Kent State Bank
Grand Rapids, Mich.
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Managing Mamma Not a Term of 
Reproach.

A woman writes to me who says: 
I have a young daughter who is 

about to make her entrance into so
ciety. She is neither very beautiful, 
very rich nor very brilliant, but just 
a pretty, sweet, wholesome American 
girl, yet I desire her to be a social 
success and, as I believe matrimony 
to be the happiest destiny for a wom
an, to eventually make a good match. 
Will you tell me how best to achieve 
this end without incurring the odium 
of being called a ‘managing mam
ma ?’ ”

In every game the chief element of 
success is having a good backer— an 
angel, as they say in theatrical cir
cles— and there can be no doubt that 
a mother who knows her business can 
do more toward making a girl a belle 
than any amount of beauty or wit. 
She stands behind the curtain and 
shifts the scenes; she turns on the 
lime light at the proper minute; she 
knows how to cut out faults and work 
up strong passages, and. above all.

discreetly, unperceived, she leads the 
claque and the audience joins in and 
gives the girl the glad hand. Success 
in society always appears to the out 
sider to be a spontaneous outburst of 
enthusiasm over charms, but ninety 
nine times out of a hundred it is a 
round of carefully-worked-up ap 
plause.

In the first place, my dear lady, do 
not shrink from being called a man
aging mamma. Instead of being the 
stigma of shame, it ought to be a 
badge of honor. Any mother who is 
not a managing mamma— who leaves 
her daughter s fate to chance, in
stead of steering her into the safe 
haven of a good marriage— has failed 
in her duty. It is impossible that 
any young girl should have the 
knowledge of life, the experience of 
the world, the tact and diplomacy to 
know how to conduct a social cam
paign, and she has just as much right 
to expect her mother to save her 
from the blunders she would make in 
society if left to her own guidance 
as a little child has to look to its

mother to keep it from being bruised 
and wounded by falling.

If I had a young daughter who was 
about to make her entrance into so
ciety I should begin by trying to 
classify her. I should sit dispassion
ately down and study her defects and 
her beauties, and then I should de
vote all of my energies to trying to 
build up her strong points. There are 
many different types of girls and they 
are all charming in their different 
ways, but there is not one of them 
who is universally charming. Many 
mothers spoil the one attraction that 
their daughters have by trying to 
make them something else that they 
can never be. It not infrequently 
happens that the gay mother who is 
fond of society has a daughter who is 
a prim little saint, or the literary 
woman’s daughter is a girl who is 
really interested only in the cook 
book, or the woman who admires 
dashing girls is afflicted with roily- 
poly offspring.

In such cases the mistake the moth
ers commit is in trying to make over 
their daughters according to their 
own ideals. This can never be done. 
You can not set a psalm to ragtime nor 
make an apple dumpling as light as 
n omelette soufie; but, after all, an 
nthem is better than a coon song 
nd there are plenty of people whose 
astes run to dumplings. Therefore, 

the wise mother will waste no tears 
over the impossible, but set to work 
to make the best of the material she 

as on hand. Tf a girl is “serious,” 
she will not drag her around to par
ties for which she has no aptitude and

where she is always a wall flower- if 
she has no fondness for books, her 
mother will not make her ridiculous 
by pretending she knows things of 
which she is ignorant.

On the contrary, she will throw a 
halo around her saint and let her 
tread the congenial path— and there 
are many eligible widowers inter
ested in the new thought and the 
higher life— while she will gild the 
wings of her butterfly and let her 
flutter about in that brainless, grace
ful, merry, light hearted way that 
even the most sedate of- us find so at
tractive in youth, while as to the do
mestic girl, surely heaven itself has 
pointed the way she should go and 
devised the frilly-white apron and the 
chafing dish for her weapons of con
quest.

The next important point is to 
make the house attractive. The girl 
with one beau is like the poor in tin 
Scriptures— even that one which she 
hath shall be taken away from her. 
Men are mere sheep and they follow 
each other when it comes to admir 
ing a woman. Whether this is be
cause a man distrusts his judgment 
and feels the need of having anothe- 
man back it up, nobody knows. It is 
a fact, nevertheless, and it is abso 
lutely necessary to give a girl the ap 
pearance of being a belle if you want 
her to be one.

To do this requires tact and dis
cretion on the mother’s part. Shi- 
must be neither like the old hen with 
one chicken, nor yet like a recruiting 
sergeant. She must make men wel
come and yet not have the appear-
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ance of drumming up beaux for her 
daughter, for men are suspicious of 
the mother who gushes over them. 
They are afraid she is trying to work 
off her daughter on them. Above all, 
the mother must know how to be at
tractive herself and give her home 
the proper atmosphere, for men are 
not such fools as they appear and 
many an attractive girl has lost a 
good husband because the man fear
ed she might grow into a duplicate of 
her mother. It takes an idiot or a 
hero to marry a girl who comes out 
of an ill-kept house.

If I were a mother and wanted to 
make my daughter popular in so
ciety I should establish an ironclad 
rule of no presents, with the cer
tainty that a grateful constituency of 
much-robbed young men would flock 
to my standard. Most of the young 
men who compose society are strug
gling along on salaries that are barely 
sufficient for their support, and that 
out of this they should be expected 
to make presents to the girls they 
visit is more than an imposition— it 
is a high-handed outrage. Of course, 
every woman will say that the pres
ents her daughter receives are free
will offerings, but unhappily we know 
quite otherwise, and there would be 
a blessed peace and restfulness and 
security about a house where pres
ents were not only not expected but 
were absolutely tabooed. Besides, it 
would give a girl a certain cachet. It 
would be a distinction.

A wise woman in advising her 
daughter about how to manage her 
husband said, “ Feed the brute,” and

the tip is just as good in dealing with 
other men as it is with husbands. 
This is both troublesome and expen
sive, but success in this world al
ways has to be paid for. A few 
years ago a woman complained to 
me that nobody came to her Sunday 
evenings since she had quit having 
supper for her guests. “Why do you 
not resume the suppers?” I asked. It 
is unromantic, but true, that human 
beings are always at their best over 
something good to eat, and men al
ways think tenderly of the woman 
who is associated in their minds with 
irreproachable cooking.

The formal affairs, the coming out 
teas, the “duty” dinners and lunches 
are the A, B, C of entertaining that 
every woman knows. Where the real 
art of the thing comes in and where 
the discreet mother shows her fine 
Italian hand is in the merry little 
supper that is waiting at home after 
the play, the cosy bite by the library 
fire on a cold night, the long, cool 
drink and the seductive sandwich on 
a hot evening. It is things like these 
that make a girl “popular” and in
cline a man’s heart to matrimony, 
for he beholds the daughter through 
the savory incense of her mother’s 
housekeeping.

That the mother of a young girl 
should absolutely supervise her vis
itors seems so much a matter of 
course that it is a wonder it should 
be called in question, but it is. One 
would think that a woman was a can
didate for a lunatic asylum who per
mitted men to visit regularly at her 
house whom she was not willing to

iet her daughters marry, yet we see 
this stupid little tragedy being enact
ed every day. Mothers let worthless, 
dissipated men fairly camp on their 
parlor chairs, and then, when they 
find out that their adored Maud wants 
to marry a hopelessly ineligible 
young fellow, they are horror strick
en. Why? What right have they to 
expect anything else? It is the log
ical outcome of propinquity and just 
what every one else was looking for.

The mother is a purblind fool who 
lets any man visit regularly at her 
house that she would not welcome as 
a son-in-law. More than that, she is 
doing her daughter a great injustice 
and cruelty, for she is running the 
risk of breaking her heart. Nor is 
this all: just as much as she should 
be protected from the bad match, the 
girl should be protected from the 
man who does not marry and whose 
attentions are without intention. In 
every city there are a number of old 
beaux, men who have been in society 
year after year, who make it a prac
tice to single out every season the 
most attractive debutante and de
vote themselves to her.

They are connoisseurs in beauty, 
adepts in flirtation, past masters of 
the art of flattery, and the girl, young 
and inexperienced, is proud and pleas
ed at their attentions. They make 
younger and more honest men seem 
commonplace and she allows herself 
to be monopolized by them until she 
finds out that she has been driven in
to a kind of social pocket. The men 
who might have married her have 
been kept away and by and by she

drifts into old maidenhood and is 
relegated to the chaperone seats at 
parties and realizes that her day is 
past. No girl could be expected to 
know all this, but every middle aged 
woman has seen it happen a thousand 
times, and the wise mother maintains 
a strict quarantine against these so
cial deadbeats.

Just how far a mother is justified 
in interfering in her daughter’s mar
riage is a question that must be set
tled by individual cases, but we are 
not talking marriage now, but of 
girlhood and how to make it happy 
and brilliant. Girls do not realize it, 
but the little interval between the 
schoolroom and the altar is the fairy
time of a woman’s life. It is the 
feast of existence where the roses lie 
red upon the table and the lights glit
ter and the wine foams over the 
beaker and all the world is full of 
youth and music and laughter— it is 
the playtime, the hour of sunshine, 
before they give themselves up to go 
out and meet the storm and stress of 
the world, and the pity of the thing 
is that so many foolish young crea
tures should be in such a haste to 
leave it.

Happy the mother who can secure 
her daughter such a girlhood! Thrice 
happy the woman who has such a 
golden memory to look back upon!

Dorothy Dix.

So long as truth is alive it will out
grow all your tape lines.

The lamb never converts the lion 
bv leaping into its jaws.
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No
Direct Sales to ANY 
retailer. The l i t t l e  
grocer owns our goods 
just as cheaply as the 
biggest grocer in the 
trade and gets a living 
chance.

Four Points
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of the

Square Deal Policy

No
Quantity price. You 
don’t have to load up 
on a perishable stock 
to have our goods at 
bottom prices. They 
are always fresh and 
suit the customer.

BEST SELLER ON THE MARKET

No Free Deals 
Nothing upsets the 
calculations of the 
grocer and leads him 
astray so much as the 
“ free deal.”  He buys 
beyond his needs. 
You know the rest.

PROFITS SURE AND CONTINUOUS

Kellogg Toasted Corn Flake Co.

Battle Greek, Mich.

No Premium Schemes 
Premiums are a “ de
lusion and a snare.”  
When you want an 
honest package of 
corn flakes, don’t buy 
cheap crockery and 
toys.
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The Modern Farming by Machine 
Methods.

The farmer of the hour proposes to 
use less brawn and more brains, giv
ing the drudgeries to machinery and 
leaving himself time to solve the farm 
problems which can turn loss into 
profit. Throughout the Great North
west the gang plow drawn by a 
gasoline tractor plows one and a 
fourth acres in an hour at a cost of 75 cents an acre. If the plow is drawn 
by a steam tractor the cost is $2 an 
acre. With the old style plow two 
acres a day could be plowed, at a 
cost of $2.50 an acre.

On a large farm, where three or 
four sixteen inch plows are drawn by 
a twenty horse power traction en
gine, thousands of acres of wheat 
land can be plowed, harrowed and 
seeded within a short time, for tract
ors are used also in operating seed
ing machines, both the pulverizing 
and seeding being done in one opera
tion. The threshing outfit of thirty 
years ago consisted of an old fash
ioned separator and horse power. 
There were one or two band cutters 
and one or two feeders, according to 
the width of the cylinder, to feed the 
grain into the machine. Three or four 
men measured and sacked the grain, 
while three to six men stacked the 
straw in a cloud of choking dust.

The modern threshing machine is 
equipped with an automatic band cut
ter, self-feeder, automatic weighing 
and sacking device and pneumatic 
swinging straw stacker, all operated 
by a gasoline or steam traction en
gine. By the old method of wheat 
growing three hours were needed to 
produce a bushel, and at a cost of 17̂ 4 cents. The modern machines 
do it in ten minutes for y/2 cents. The 
old threshing machines had a capaci
ty for 175 to 225 bushels a day, the 
new for over 2,000.

The cream separator enables the 
farmer to double his dairy products 
with less than one-third of the work 
involved in handling the milk the old 
way. The modern improvements in 
corn machines make it possible for 
the farmer to save 200,000,000 tons of 
corn fodder. At the modest estimate 
of $5 a ton the husker and shredder 
alone, if the whole corn crop were 
shredded, would annually add $1,000,- 
000,000 to the agricultural wealth of 
the country.

The corn sheller enables the farmer 
to shell his corn quickly when he 
does not wish to market the crop in 
the ear. The gasoline engine trans
forms drudgeries into pastimes. It 
operates the cream separator, churns, 
saws wood, shells corn and does num
berless other chores that were full 
of terrors for the average farm boy,

thus contributing more than anything 
else to keep the boy on the farm.

T h e  U p r ig h t B usin ess M a n .
A sacred regard for the principles 

of justice forms the basis of every 
transaction and regulates the conduct 
of the upright man of business. He is 
strict in keeping his engagements; 
does nothing carelessly or in a hur
ry; employs nobody to do what he 
can as easily do himself; keeps every
thing in its proper place; leaves noth
ing undone which ought to be done 
and which circumstances permit 
him to do; keeps his designs and busi
ness from the views of others; is 
prompt and decisive with his custom
ers and does not overtrade for his 
capital; prefers short credits to long 
ones and cash to credit transactions 
at all times when they can be advan
tageously made, either in buying or 
selling, and small profits with little 
risk to the chance of better gains 
with more hazard.

He is clear and explicit in all his 
bargains; leaves nothing to the mem
ory which he can and ought to com
mit to writing; keeps copies of all im
portant letters which he sends away, 
and has every letter, invoice, etc., be
longing to his business titled, classed 
and put away. He never suffers his 
desk to be confused by many papers 
lying upon it; is always at the head 
of his business, well knowing that if 
he leaves it it will leave him; holds 
it as a maxim that he whose credit 
is suspected is not safe to be trust
ed, and is constantly examining his 
books, and sees through all his af
fairs as far as care and attention en
able him; balances regularly at stat
ed times, and then makes out and 
transmits all his accounts current to 
his customers and constituents.

He avoids, as much as possible, all 
sorts of accommodations in money 
matters and lawsuits where there is 
the least hazard; is economical in his 
expenditures,' always living within his 
income; keeps a memorandum book 
in his pocket, in which he notes every 
little particular relative to appoint
ments, addresses and petty cash mat
ters; is cautious how he becomes 
surety for any person, and is gen
erous only when urged by motives of 
humanity. Freeman Hunt.

A man’s force depends much on the 
friends he can make.

lari Brand canned MPacked by
W. R. Roach & Co., Hart, Mich.Michigan People Want Michigan Products

For Dealers in
H IDES AND PE LTS

Look to
Crohon & Roden Co ., Ltd. Tanners 37 S . Market S t . Grand Rapids, M ich.Ship us your Hides to be made into Robes Prices Satisfactory

BEANS
for

We handle all kinds. If any to 
offer mail sample, state quantity 
and we will make you an offer 
them.

A L F R E D  Ü. B R O W N  S E E D  O O . .  G R A N D  R A P I D S .  MlC. 
OTTAW A AND LOUIS S T R E E T S

The Vinkemulder Company
Jobbers and Shippers of Everything in

FRUITS AND PRODUCE
Grand Rapids, Mich.

WANTED
White Beans 

Red Kidney Beans
Brown Swedish Beans

Mail Samples. State Quantity.

l U n o a l m r  D HAC, Wholesale Dealers and Shippers Beans, Seeds and Potatoes IilUSClCj D lUS, Office and Warehouse Second Ave. and Railroad
Both Phones 1217 Grand Rapids, Mich.

REA & WITZIG <J’"“
PRODUCE COM M ISSION

104-106 West Market S t., Buffalo, N. Y .
“ Buffalo Means Business”

We want your shipments of poultry. Heavy demand at high prices for choice 
fowls, chickens, ducks and turkeys for storage purposes, and we can get highest 
prices.

Extreme prices expected for all kinds of poultry for the holidays. None can 
do better.R E F E R E N C E S —Marine National Bank, Commercial Agents, Express Companies, Trade Papers and Hundreds of Shippers established 1873
C. D. C R IT T E N D E N  CO.

41-43 S . Market S t.

Grand Rapids, Mich.
Wholesalers of Butter, Eggs, Fruits and Specialties

F O O T E  &  J E N K S ’ C O L E M A N ’S  (brandT~
Terpeneless High Class

Lemon and VanillaW rite for our “ Promotion Offer”  that combats “ Factory to Fam ily”  schemes. Insist on getting Coleman’s Extracts from your jobbing grocer, or mail order direct to
FOOTE & JE N K S , Jackson, Mich.

We W ant Eggs
We have a good outlet for all the eggs you can 
ship us. We pay the highest market price.

Burns Creamery Co.
__________________ Grand Rapids, Mich.
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Lemon Oil Product of Sicily.
All the world goes to the Island 

of Sicily in the Mediterranean Sea 
when it wants extract of lemon, or 
lemon oil, more properly termed. 
This Island is the greatest lemon 
producing region on earth, and all 
parts of the world receive their sup
ply therefrom. The oil is the essen
tial oil secreted by cells lying near 
the outer surfaces of the rind, and is 
a by-product of the crop from the 
'"',1 ’emons, those which can not 

uipment.
he sponge methods for obtain- 

iiife e oil the lemons are cut in 
pieces by women and children. The 
work is carried on most rapidly, the 
knife being started through the rind 
and the fruit cut in two and thrown 
into storage tubs by one motion of 
the arm. The pulp is separated from 
the skins by older girls and women, 
who insert a spoonlike instrument 
between pulp and rind, and with one 
twist cleanly scoop cut the pulp and 
deposit it in the trough, all in the 
twinkling of an eye.

The baskets of rinds are immersed 
in water four or five hours and sent 
to the spongers, who are always men, 
and have the laborious task of press
ing out the oil. Each half rind is 
handled separately and receives three 
or four pressings. About 2,000 half 
rinds produce about a pound of oil, 
the exact quantity depending on the 
size, ripeness and freshness of the 
lemons. The green fruit produces 
more oil than the ripe. A good work
man can squeeze out two or three 
pounds of it a day and then receives 
about 50 cents. This oil is worth 
about a dollar a pound.

For making lemon extract the oil 
is dissolved in strong alcohol in the 
proportion of five parts oil and nine
ty-five parts alcohol. It is then fil
tered and bottled. Five barrels of 
lemon oil and ninety-five barrels of 
alcohol make a hundred barrels of 
pure lemon extract.

The use of machines in producing 
lemon oil is confined to the Province 
of Calabria in Italy. This oil forms 
but a small percentage of the total 
product. It has a deeper color than 
the hand pressed article and is used 
to deepen the hue of the latter. The 
lemons fed to the machine must be 
of uniform size and in small quanti
ties. The machine method is crude 
and no faster than the sponge proc
esses of the hand workers.

Wonders of the Ant Kingdom.
Slave kidnapping raids are made by 

the Amazon ant upon the workers of 
other nests to compel them to work 
for their own community. An ad
vance of scouts always precedes the 
storming of a castle. A small van
guard of a few individuals makes the 
preliminary assault to draw brown 
garden ants forth from their nests. 
Then the main body of invaders 
rush into the inner recesses, to 
emerge again each one with a work
er pupa in its jaws. An orderly re
treat is made to their own quarters, 
where the kidnapped workers finally 
emerge into a state of utter slavery. 
For they have to perform the whole 
work of the red ants’ nest.

They build the passages, make the

repairs and care for the pupae. All 
ants keep cattle in the shape of the 
aphides, which they carefully tend 
and draw a supply of milky fluid 
from. The working ants, whether of 
their own or of another species, al
ways are in slavery. Guests frequent
ly are entertained, certain beetles be
ing always found in their nests, where 
they apparently serve no useful pur
pose, but are fed by their hosts with 
liberal hospitality.

The large horse ant allows a small
er species to occupy its home. And a 
species known as the Lasius main
tains in its nest a curious lobsterlike 
creature, which frequently seems to 
reward its hosts by stealing food 
from out of their mouths and then 
beating a hasty retreat. The Lasius 
appears to be remarkable for its kind
ness to uninvited guests, for it treats 
with wonderful toleration certain 
mites which it carries about in its 
body, feeding and tending them 
most carefully and for no known pur
pose.

HIGHEST IN HONORS

Baker’s Cocoa& CHOCOLATE
52

HIGHEST 
AWARDS 

IN
EUROPE 

AND
AMERICA

A  perfect food, preserves 
health, prolongs life

Walter Baker & Co. Ltd.Established 1780 DORCHESTER, M ISS .
Fur-Lined Overcoats

Our Fur-lined Overcoats are 
noted for their style, fit, warmth, 
durability and price. The special 
values which we have to offer 
mean dollars to your business in 
this line. They are made by some 
of the best coat factories in this 
country, and all skins are beauti
fully matched and thoroughly de
odorized. If you want to get all 
the Fur Coat trade in your vicini
ty, get in touch with us.

Our line of Fur Coats, Craven- 
ettes, Rubber Coats, Blankets 
and Robes are noted for their 
durability.

Better investigate!

BROWN & SEHLER CO.
Qrand Rapids, Mich.

Ground

Feeds
None Better

W Y K E S  & C O .
Q R AN D  R APID 8

^ C O M M IS S IO N  EXCLUSIVE!:

hot Graham MuffinsA delicious morsel that confers an added charm to any meal. In them are combined the exquisite lightness and flavor demanded by the epicurean and the productive tissue building qualities so necessary to the worker.
Wizard Graham FlourThere is something delightfully refreshing about Graham Muffins or Gems —light, brown and flaky—just as palatable as they look. I f  you have a longing for something different for breakfast, luncheon or dinner, try "W izard” Graham Gems. Muffins, Puffs. Waffles or Biscuits. A T  A L L  G RO CERS.Wizard Graham is Made by

Grand Rapids Grain & Milling Co.
L. Fred Peabody, Mgr.

Qrand Rapids, Michigan

R  A n  Q New and
D l Y v j  ^  Second Hand

For Beans, Potatoes 
Grain, Flour, Feed and 

Other Purposes

ROY BAKERW m . Alden Sm ith Building Qrand Rapids, M ich.

PEACOCK BRAND 

Leaf Lard
and

Special Mild Cured 
Hams and Bacon
are on sale by all live, wide
awake, up-to-date merchants.

W hy?
B E C A U S E

they are trade-winners and 
trade-keepers, on account 
of their being the “ best in 
the land.”

The Lard is pure leaf and 
the Hams and Bacon are 
selected from choice corn- 
fed hogs and cured by the 
special “ PEACO CK PRO
CESS”  ofCudahy-Milwaukee

Frankly and honestly, Mr. 
Grocer, are you selling or 
have you ever sold a brand of 
flour that causes as much satis
faction as “ Crescent?”

The fact that you hear no 
complaints regarding its quali
ty, and that the first sack 
means continued orders, should 
make you very positive in rec
ommending it to new cus
tomers.

You may be selling other 
brands of which you will hear 
more about—but what grocer 
likes to hear continual “ kicks”  
concerning his wares?

Have you plenty of all sizes 
in Crescent flour?

VOIGT M ILLING CO. GRAND R A P ID S , M ICH .

Jennings’ Absolute Phosphate Bak. 
lag Powder has been thoroughly tested 
with unqualified success—it is now ready 
for market.

Order from your jobber or direct.

Jennings Baking Powder Company 
Grand Rapids, Mich.

____________ Established 1872_______

Printers:Send for Pica rule, mailed F R E E  on request. O . R . Electrotype Co. H . L . AD ZITPrinters’ Supplies Electrotypers2 to 8 Lyon Street Grand Rapids. Mich.
E L L I O T  O . Q R O S V E N O RLate State Pood Commissioner
Advisory Counsel to manufacturers and 
jobbers whose interests are affected by 
the Food Laws of any state. Corre
spondence invited.
2321 ilajestic Building, Detroit, filch.
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Reportorial Scoop Secured by Dan
gerous Undertaking.Written for the Tradesm an.

The elections held in the year 1890 
resulted in the choice of the Demo
crat candidates for State officers and 
a majority of the members of the 
Legislature were of the same party. 
Soon after the Legislature assem
bled Senator Peter Doran introduced 
a bill for an increase of the tonnage 
tax levied upon the iron ore and cop
per mines in the State. The bill cre
ated an uproar among the owners of 
the mines, and a conference was ask
ed with the Democrat members of 
the Legislature. Don M. Dickinson, 
then the leading Democrat of the 
State, George W. Hayden, a promi
nent attorney of the Upper Peninsu
la, and other legal representatives of 
the interests were ordered to Lan
sing and after much time had been 
spent in lobbying a caucus was called 
to meet in the hall of the State His
torical Society in the Capitol. The 
bill was a just one and should have 
passed. When the caucus assembled 
the door was locked and representa
tives of the newspapers refused en
trance. A young reporter, William 
C. Graves, a brother of Dr. Schuyler 
C. Graves, of Grand Rapids, determin
ed to obtain a report of the caucus, 
and by visiting the fifth floor of the 
Capitol discovered that a stone cornice 
projecting about two feet from the 
body of the building followed around 
the wing of the structure and that by 
raising a window in the corridor 
leading to the caucus room he could 
crawl along on the cornice to the east 
facade of the building, where he 
would be enabled to look through a 
window and hear the discussion with
in. The weather was very cold and 
the projection over which he must 
pass covered with ice. The stone 
pavement lay 90 feet below and the 
slightest slip or misstep would, cause 
the bold reporter to plunge to the 
flagging below. Mr. Graves pos
sessed a steady nerve and great cour
age and when the. caucus assembled 
he undertook the perilous passage to 
the window. The room was hot and 
for their comfort the window was 
raised 3 or 4 inches by one of the 
members of the caucus. Don Dickin
son delivered a long speech, in which 
he predicted lo'ss of prestige and 
strength by the party if the bill 
should pass. Mr. Hayden followed in 
an argument in which he attempted

to prove that the mine owners were 
paying all that they ought to pay in 
the nature of taxes. Members of the 
Legislature joined in the discussion 
and finally a vote was taken, result
ing in the determination to pigeon
hole the bill.

Through the open window Mr. 
Graves heard the speeches delivered 
and made a complete list of those 
present. At 2 o’clock on the follow
ing morning he wired a long report 
to the Detroit Tribune and when the 
train arrived at Lansing a few hours 
later copies of the paper were re
ceived at the Capitol and a great sen
sation resulted. In order to accom
plish his purpose Mr. Graves had been 
obliged to crawl along the cornice a 
distance of sixty feet and return, aft
er passing two hours in the wind and 
cold.

Mr. Graves’ “scoop” was the talk 
of the session. Arthur S. White.

There’s Nothing Hurts So Much As 
the Truth.

Evansville, Ind., Dec. 31— A two- 
line item, which appeared in the Dec. 
29 issue of the Michigan Tradesman, 
impressed me very much:

“No man helps people much who 
thinks only of pleasing them.”

He is gifted, sincere, graceful and 
rich with the power of intelligence 
who will accept new and generous 
ideas from a friend if they do create 
displeasure for a time.

There is nothing so disgraceful as 
to be two faced. Let us learn to 
speak the truth for the sake of the 
truth if it does causé the whole world 
pain.

People who wish to be entertained 
and have no other thought in their 
minds are still children and they 
must expect to be corrected, it mat
ters not whether they like it or not.

Nature promises the soul innumer
able fulfilments, many joys and new 
wants, but before we can attain these 
things we must learn to endure the 
pain of correction.

The unwise seek to dodge unpleas
ant inevitable conditions which are 
sometimes caused by truth.

Life must be understood and those 
who can realize that the attacks we 
are subject to are necessary are the 
ones who will be glorified in accept
ing them, for it is true that we can 
not escape the truth.

There is nothing that hurts so

much as the truth. We are generally 
very much pleased if our friends are 
silent on all things that they know 
we are all wrong on, but, if the truth 
were known, our friends are all mak
ing a great mistake by keeping silent. 
We should learn that there are no 
secrets.

We should learn that we are never 
a real sufferer except by our own 
faults. There is a serene and eternal 
peace, but we will never attain this 
much-desired comfort until we have 
learned that nature never puts a tax 
on the good and the true.

Most of us are trying to be tax 
dodgers and we know every one 
knows this. Still we get real angry 
if some one happens to mention it.

Nature puts us here to study out 
her laws. She makes us suffer if we 
are too lazy to work with her. We 
get angry with her because she does 
not try to please us, but that does 
not change matters in the least— she 
just keeps on doing things that 
cause us pain, and we can cry our 
eyes out if we want to, but that will 
not do any more good than if we 
would get angry at our real friends.

We shun the practical forces of 
our being and lean on what most of 
us would call the customs of society.

Edward Miller, Jr.Walter Shankland & C o .85 Campau St., Grand Rapids Michigan Agents
American Gas Machine Co.Albert Lea, Minn.

Send us rough diagram and measurement of your store, dwelling, hall, school house or church and we will send you detailed estimate of the cost of lighting same by the most economical, safest and best lighting system ever devised.
Our Slogan, “Quality Tells”

Grand Raoiiis Broom Company
Grand Rapids, Michigan

F L 1 - G T B K O N
T H E  F L Y  RIBBON

T ie  Greatest Fly Catcher in the World Retails at 5c. $4 80 per gross 
The Fly Ribbon Mfg. Co., New York ORDER PROM YOUR JOBBER

When you see a traveler hustling extra hard make up your mind his object is to reach Grand Rapids by Saturday night. Sunday passes quickly atHotel Livingston
Hotel Cody

Grand Rapids, Mich.
W. P. COX, Mgr.

Many improvements have been made in this popular hotel. Hot and oold water have been put in all the rooms.Twenty new rooms have been added, many with private bath.The lobby has been enlarged and beautified, and the dining room moved to the ground floor.The rates remain the same—$2.00, $2.50 and $3.00. American plan.All meals 50c.The Breslin
Absolutely Fireproof

Broadway, Corner of 29th StreetMost convenient hotel to all Subways and Depots. Rooms $i .50 per day and upwards with use of baths Rooms $2.50 per day and upwards with private bath. Best Restaurant in New York City with Club Breakfast and the world famous
“ C A F E  E L Y S E E ”

NEW  YORK

General Investment Co.
Stocks, Bonds, Real Estate and 

Loans
Cltz. 5275. 225*6 Houseman Bldg.

G R A N D  R A P I D S

It’s a Bread Flour

p i

nW H Si

“CERESOTA”
Made by The Northwestern Consolidated Milling Co.

Minneapolis, Minn.

JU D SO N  G R O CER  CO., Distributors, Grand Rapids, Mich.
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DOCTOR FREEMAN,

Who Prescribed Effectually for a 
Chicago Jobber.W ritten for the Tradesm an.

I can see, even now, the dear old 
gentleman’s splendidly large and 
round head, thatched with its iron 
gray, rather coarse and always well- 
combed hair and, as I smile over the 
forty-year old vision and meet the 
kindly, genteel glow of his ruddy 
face and catch the wholesome gleam 
of his eyes, I remember how uncom
fortable and impatient was my boyish 
spirit whenever I heard his less dig
nified, less intellectual, less genuine 
neighbors and friends address him as 
“Doc.”

And not without reason, either, for 
were not his tiny little drug store 
and its well-nursed, always-orderly 
corner, the postoffice, in his charge? 
And was he not only the postmaster 
of the village but the family physician 
for a major portion of the popula
tion? And who in the village knew 
more about everything under the sun 
than did the courtly old Doctor Free
man? And when General Dix order
ed: “If any man hauls down the 
American flag shoot him on the 
spot!” Wasn’t the Doctor a practic
ing surgeon in New York? And, be
sides, there wasn’t any one in the en
tire township who was a more ac
curate, authentic and entertaining 
discourser upon cattle, swine, poultry 
and dogs and how to raise them nor 
one who could give to us boys more 
valuable advice as to snaring rabbits, 
netting pigeons, spearing bullfrogs, 
catching fish or hunting game of any 
sort.

Thus it is not strange that all of 
the girls and boys in the village re
sented the too common and vulgar 
greeting of “Doc.” that was bestowed 
upon their good old friend and which 
permitted, nay enticed, familiarity. 
But “Uncle Doctor”— the old gentle
man liked that title. “I would rather 
have the good will of all the chil
dren,” he assured me one day when 
he was dispensing a cough mixture—  
one of his own prescribing— for our 
hired man and to get which I had 
been commissioned, “in any commun
ity than to bank on the friendship of 
half the adults in such a community.”

Of course, I asked the reason for 
such a preference. His answer was. 
“Because they are nearer to Nature 
and her truth,” and then when I 
wanted to know what he meant by 
that he continued, “Children— that is, 
nearly every child I have known— are 
honest in their likes and dislikes. Un
less they are misled by careless fath
ers, mothers, aunts and uncles who 
thoughtlessly and cruelly prohibit, 
contradict and nag in every way the 
average child may be relied upon to 
speak the truth.

One time in the long ago, after half 
a day of hard work among my 
‘wines’ ”— Uncle Doctor was a Staten 
Gland Dutchman and clung to the 
practice of an uncommon use of “w” 
in place of “v”— “I was called to see 
a youngster whom I found with a 
temperature and who, his parents 
feared, was threatened with serious 
illness— From them I learned that on I

the preceding day the boy— he was 
about fourteen years of age— had 
been out boating and, his boat capiz- 
ing, he had taken an involuntary bath 
and so ‘caught his death of cold,’ as 
the mother informed me. This was 
not enough to satisfy me, because I 
knew the boy. I knew he was strong, 
of ardent temperament and had al
ways been an active out-of-doors 
fellow, and so I questioned him.

“ ‘How did it happen that your boat 
tipped over?’

“And in a nervous manner, with 
timidity strongly in evidence, he told 
me how, while rowing, he had been 
hailed by a young woman, who of
fered him 25 cents if he would ‘set 
her across the river.’ ‘She was a 
total stranger to me,’ the boy went 
on weakly, ‘and if I hadn’t “set her 
across” it would mean a walk of over 
two miles, down to the bridge and 
back, before she could reach town, 
and, besides, 25 cents does not grow 
on every bush, so I “set her over,” ’ 
he concluded.

“ ‘Is that all?’ I asked.
‘ No, it isn’t all,’ put in the moth

er, impatient in spite of her anxiety 
for the boy, at which I urged the lady 
to avoid exciting her son and to let 
Tommy—that was his name— tell the 
story.

And then “Uncle Doctor” revealed 
the fact that the woman for whom 
Tommy had performed the service 
was a criminal— had stolen goods of 
considerable value from the leading 
store in a nearby town; that, know
ing the police weres searching for 
her, she had fled alone and on foot, 
and quickly learning that they had 
taken up her trail, she had resorted 
to the lonely and wierdly-picturesque 
river road, expecting to be captured 
sooner or later. Overtaking Tom in 
his boat, she had made an abrupt, 
trackless turn in her flight and half 
an hour after leaving the boy had the 
satisfaction of seeing her pursuerers 
across the river traveling swiftly in 
a direction opposite that to which 
she was holding.

Meanwhile and wholly unrelated to 
the ferrying across the river of the 
distinguished (?) passenger, Tom had 
capsized his boat in an effort to tow 
ashore a huge piece of driftwood he 
had encountered and had taken his 
bath.

“It wasn’t the bath that gave the 
boy his temperature,” “Uncle Doc
tor” continued, “and I told the moth
er so in no uncertain terms. He had 
been unmercifully scolded for his 
carelessness and sent early to bed 
with only a piece of bread for sup
per. And the next morning, the thief 
having been captured and having told 
the story of her doubling on her trail 
through being ferried across the river 
by a boy with a white rowboat, the 
parents, identifying the boat and so 
their son, had been hammering into 
his excited, tired and resentful brain 
the enormity of his offense in help
ing a wicked thief to escape punish
ment. ‘And he never mentioned the 
woman nor the 25 cents!’ said the 
mother triumphantly, as though she 
had uttered a sufficient explanation 
of their tactics.

“ ‘Of course he didn’t,’ I responded

indignantly. ‘He was afraid to com
mit himself as soon as you began 
your quick tempered, thoughtless 
punishment for his accident. Had 
you regretted the drenched clothing, 
provided dry garments for him at 
once and permitted him to eat his 
supper as usual you would have heard 
the entire story almost immediately 
and you would not now have a sick 
boy on your conscience.’ ”

“Did the boy die?” I asked, full of 
interest in the story, at which “Uncle 
Doctor,” who had long since wrapped 
the cough mixture in a neat package, 
continued:

“No, and he didn’t take a bit of 
medicine— other than the talking to 
I bestowed on his mistaken mother. 
Yes, he got well at once; and within 
six months after this experience he 
was at work as storeboy— swept out, 
packed and unpacked goods, slept in 
the store, run errands, delivered pack
ages and all that— in the very store 
from which the thief secured her 
plunder!”

“Uncle Doctor” went no farther 
with his story at that time, because 
I knew our hired man was waiting 
anxiously for his medicine; but last 
week when my wife and I were en
joying the familly reunion at the 
Christmas table my father-in-law, 
now a prosperous wholesale merchant 
in Chicago, asked, “Would you like 
to hear the concluding chapter of 
that story ‘Uncle Doctor’ told you 
many years ago?”

Of course, I was enthusiastic over 
the thought and my wife joined in 
the demand for the denoument.

“Well,” said my father-in-law as he 
readjusted himself to a comfortable, 
story-telling attitude at the head of 
the table, “I was the boy who ‘set 
the woman across the river’ and who 
got wet and went to bed practically 
without any supper. And my moth
er” (here we all paused reverently 
for the sweet-faced old octegenarian 
who had a seat opposite her son) “ is 
the wonderful woman who reformed 
and who worships the memory of 
‘Uncle Doctor’ ” !

“Yes, I do,” sincerely agreed the 
dear old lady. “We were a thought
less, impatient, selfish pair, living en
tirely within and for ourselves alone. 
And after Thomas had heard me re
peat the very wise and rational pre
scription that good old Doctor Free
man gave me when our boy there 
fell into the river we had an awaken
ing. We were poor and the boy was 
ambitious. Through ‘Uncle Doctor’s’ 
influence and kindness Thomas II.—  
the great big, goodnatured, selfsatis- 
fied chap who has set his mother go
ing— secured a position in the store 
where that thing operated. And 
Thomas II. has ‘made good,’ ” con
cluded the grand dame, abruptly, as 
though surprised into silence by her 
use of a bit of modern slang.

Of course, everybody about the 
family board cheerily applauded the 
joint confession and boost, at which 
Thomas II. arose in his place and 
said, “Every one here present, arise 
and in silence drink to the memory 
of Doctor Freeman.”

Charles S. Hathaway.

“ The Crowning Attribute of
Lovely Woman is Cleanliness.”

NAIAD

Odorless Hygienic

DRESS SHIELDS
Supreme in Beauty, Quality and Cleanliness

Absolutely free from Rubber, Sulphur and 
Poisonous Cement

Can be Sterilized, Washed and Ironed. Guarantee with every pair. 
All Styles and Sizes.

At the stores or sent on receipt of 25 cents.

The C . E . CONOVER CO ., Mfrs.
101 Franklin Street New York City
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Michigan Board of Pharmacy. President—W . E . Collins, Owosso. Secretary—Jo h n  D . M uir, Grand Rapids. Treasurer—W . A . Dohany, D etroit. O ther Mem bers—Edw . J .  Rodgers, Port H uron, and Jo h n  J .  Cam pbell, Pigeon.
Michigan Retail Druggists’ Association. President—C. A . Bugbee, Traverse C ity . F irst V ice-President—Fred Brundage, Muskegon.Second Vice-P resident—C . H . Jo n g ejan , Grand Rapids.Secretary—H . R . M cD onald, Traverse C ity .Treasurer—H en ry R iechel, Grand R a p ids.
Michigan State Pharmaceutical A ssocia

tion.President—Edw . J .  Rodgers, P o rt H u r on.F irst V ice-P resident—J .  E . W a y , Ja c k -  son.Second V ice-P residen t—W . R . H a ll, M anistee.Third V ice-P residen t—O. A . F a n ck - boner, Grand Rapids.Secretary—E . E . Calk in s, A nn Arbor.Treasurer—W illis  Deisenring. P ontiac.
Some Popular Remedies of Old 

Times.
There has of late been a tendency 

among some, lay and medical, to 
abolish altogether the use of medicin
al agents. This attitude of mind has 
arisen in part from the utterances of 
medical men whose work has been 
chiefly in the laboratory, or who 
spend their time mainly in the diag
nosis, not in the treatment of disease; 
partly, also, in the nonmedical, from 
the idea that all drugs must be pois
ons. Now, the term poison in this 
relation is a relative term. Whether 
anything is a poison depends mainly 
on its dosage. A teaspoonful or two 
of w’hisky will have a beneficial ef
fect if you are fainting; a quart would 
probably kill you. Two or three 
grains of strychnine will end life; 
i-6oth of a grain wdll simply make 
you feel stronger. It depends on the 
amount you take.

Most physicians would be pleased 
to dispense with drugs, but it seems 
quite as foolish to make a rule never 
to use them as it is in some to buy 
and take indiscriminately whatever 
anyone may recommend. If scrip
tural authority is desired, turn to the 
Book of Ecclesiastes and read: “The 
Lord has created medicine out of the 
earth; and he that is wise will not 
abhor them.”

The art of medicine is most catho
lic. Oliver Wendell Holmes thus 
puts it: “Medicine appropriates every
thing from every source that can be 
of the slightest use to anybody who 
is ailing in any way. It learned from 
a monk how to uSe antimony, from a 
Jesuit how to cure agues, from a sol
dier how to prevent smallpox. It 
stands ready to accept anything from 
any theorist, from any empiric who 
can make out a good case for his dis
covery or his remedy.”

Some of the remedies which were 
popular in past times are rather curi
ous. For example: To cure malaria

keep a three-colored cat in the house. 
For epilepsy take seven drops of 
blood from the tail of a cat. Why the 
tail? Nor are the cat’s feelings re
corded. For a felon hold the finger 
in a cat’s ear for half an hour. One 
wonders who held the cat. For tooth
ache kiss a mule. For gout wear a 
copper ring or carry a potato or a 
chestnut in the pocket. Physicians 
will tell you that apparently this be
lief still survives. To cure a wart rub 
it with a potato and feed the po
tato to a pig. This is an economical 
remedy— the potato is not wasted. 
Here is an incentive to early rising 
after a summer vacation: Freckles 
may be removed by washing in water 
contained in a hollow stump three 
successive mornings before sunrise.

Clentworth R. Butler.

New Swindling Scheme.
A druggist at Spokane, Wash., re

ports the following clever scheme and 
wishes to put other pharmacists wise 
to the situation.

“This man entered my store, made 
a purchase amounting to $7 and of
fered in payment a $30 check on a 
local bank. I gave him $23 in change, 
presented the check to the bank and 
in due season it was returned to me 
marked ‘not sufficient funds in bank.’

“The maker of the check, I found, 
had $26 in the bank. I got into com
munication with him and he called in 
person, pretending to be greatly of
fended and redeemed his check for 
$30 in cash and I gave him the check.

“Of course, when I presented the 
check at the bank I endorsed it and 
this party now raised the check to 
$300, presented it for payment and I 
had to stand the loss.

“Whether this bank was a party 
to the fraud I am unable to say, but 
it does look queer to me. Should any 
pharmacist ever have a similar ex
perience I would advise him fo 
scratch off his endorsement before he 
returns the check.”

“Jeff” Keate’s Last Run on a Loco
motive.W ritten for the Tradesm an.

E. J. Keate, local contracting agent 
of the Grand Rapids & Indiana Rail
road, an Englishman by birth, earn
ed his citizenship by rendering long 
and faithful service to his adopted 
country in the United States Navy. 
Mr. Keate is an engineer and when 
“war’s dread alarums” had ceased he 
sought employment in running a lo
comotive. To engage in that occu
pation he came to Michigan and found 
employment on the Grand Rapids 
division of the Michigan Central 
Railway.

Mr. Keate recently related an ex
perience that caused him to abandon 
his occupation for all time. He was 
driving a locomotive drawing a heav
ily loaded night passenger train run
ning from Grand Rapids to Jackson. 
The night was dark and rainy and the 
engine did not make steam as well 
as usual. A standing order directed 
the conductor and engineer to run to 
Rives Junction, where the westbound 
night train would pass. When Mr. 
Keate’s train arrived at Rives June 
tion on the night in question the j 
westbound train was not in sight. In 
such an emergency the conductor ex
pected to find orders at the Junction 
advising him of the whereabouts of 
the train running west and instruct
ing him when to proceed. In the ab
sence of such instruction the rule of 
the company required that the train 
continue in motion until it reached 
its destination. No orders were re
ceived at the station and, with many 
misgivings, the conductor signaled 
Mr. Keate to continue the run to 
Jackson. Mr. Keate knew that if the 
westbound train had departed from 
Jackson a collision could hardly be 
averted. The whistles of moving 
trains can not be heard by an engi
neer or fireman of an approaching 
train on account of the noise of the 
machinery and the rumbling of the 
cars, but Mr. Keate resolved to sound 
his whistle continuously while ad
vancing in the hope that the west
bound train might possibly hear it.

In the meantime Conductor Baker, 
formerly a locomotive engineer, had 
been delayed in starting his train at 
Jackson, but finally received his clear
ance order and, while going to the 
locomotive of his train for the pur
pose of conferring with the engineer, 
heard Keate’s whistle. “I heard a 
whistle sound just now; I think we 
should wait a few moments,” he re
marked. A moment later Keate’s 
whistle was heard again. The rail
road tracks north and near the State 
Prison at Jackson are very crooked 
and had Baker’s train started imme
diately upon the sounding of the sta
tion gong a collision could scarcely 
have been avoided. When Mr. Keate 
rounded the curve just west of Me
chanic street and commenced ascend 
ing the steep grade leading to the 
station he saw the headlight of Bak
er’s train glaring down the track like 
a full moon. The strain upon the

nerves of Mr. Keate during the run 
from Rives Junction to Jackson was 
so great that he resolved to resign 
his position, which he did a few days 
later. Arthur S. White.

COLLECT YOUR BAD DEBTS. NO FEES 
New System. No Other Like It. Guaranteed.Ten days’ examination. Free booklet, legal advice and information One merchant says: Ten debtors paid the first week. Another says: The system has paid for itself 20 times over in 10 days. 3.000 sold: 1.600 repeat orders 50c credit for return of this adv. C . V . King, Collection Attorney, Williamston, Michigan.

Assure the satisfaction of your cus
tomers with Jennings’ Flavoring Ex
tracts—for 38 years the highest stand
ard of purity and strength.

Jennings Flavoring 
Extract Company

G ran d  R apids, M ich.
Established 1872

Why not a retail store 

of your own?
I know of places in every state 
where retail stores are needed—  
and I also know something about 
a retail line that will pay hand
some profits on a comparatively 
small investment— a line in which 
the possibilities of growth into a 
jarge general store are great. An 
exceptional chance to get started 
in a paying business and in a 
thriving town. No charge for my 
services. Write today for particu
lars and booklet telling how others 
have succeeded in this line and 
how you can succeed with small 
capital.

E D W A R D  B . M O O N,

14 W e st L a k e S t . ,  Chicago.

Putnam’s
Menthol Cough Drops

Packed 40 five cent packages in 
carton. Price $1.00.

Each carton contains a certificate, 
ten of which entitle the dealer to

One Full Size Carton 
Free

when returned to us or your jobber 
properly endorsed.

PUTNAM FACTORY, National Gandy Co. 
Makers

GRAND RAPIDS, MICH.
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LE DRUG P R ICE CU R REN TCopaiba .....................1 75@1 85Cubebae ..................... 3 00® 3 25Erigeron ...................2 35 @2 50E vechthltos .......... 1 00@1 10G aultheria ..............2 50 @4 00Geranium  .......... oz 75Gossippii Sem gal 70@ 75Hedeom a ...................2 50® 2 75Jun íp era .................. 40@1 20Lavendula ............... 90@3 60U n io n s .......................1 15@1 25M entha Piper . . . 2  25® 2 50M entha Verid . . . 2  75@3 00M orrhuae, gal. . .1  60@1 85M yrlcla .....................3 00@3 50Olive .............................1 00® 3 00P icis Liquida . . . .  10® 12P icis Liquida gal. @ 40R icin a ......................... 94@1 00Rosae oz........................6 50@7 00Rosm arin! ............... @1 00Sabina ....................... 90@1 00Santal .......................  @4 50Sassafras . . .  _____  85® 90Sinapis, ess. o z . .  ® 65Succini ...................... 40® 45Thym e ....................... 40® 50Thym e, opt..............  ®1 60Theobromas ..........  15® 20T ig lil ............. . . . . . . .  90@1 00PotassiumB i-C a rb  ....................  15® 18Bichrom ate ........... 13 @ 15Bromide .................... 25® 30Carb ............................  12® 15Chlorate .......... po. 12® 14Cyanide ....................  30® 40Iodide .......................... 2 50®2 60P otassa, B ita rt pr 30® 32 P otass N itra s opt 7® 10Potass N itra s . . . .  6® 8Prussiate .................  23® 26Sulphate po ____  15@ 18RadixAconitum  ...............  20® 25A lthae ......................... 30® 35Anchu sa ..................  10® 12Arum  po .................. @ 25Calam us .................... 20@ 40G entiana po 15. .  12® 15G lychrrhiza pv 15 16® 18Hellebore, A lba 12® 15 H ydrastis, Canada @2 50H ydrastis, Can. po ®2 60Inula, po .................. 18® 22Ipecac, po ..............2 00@2 10Iris plox .................. 35® 40Ialapa, pr................... 65® 70M aranta, *4s . . . .  ® 35Podophyllum po 15® 18Rhei ............................  75®1 00Rhei, cut ................1 00®1 25Rhei, pv.......................  75®1 00Sanguinari, po 18 ® 15Scillae, po 45 . . . .  20® 25Senega ....................... 85® 90Serpentaria ..........  50® 55Sm ilax , M  ............. ® 25Sm ilax, offl’s H . .  @ 48Spigella .....................1 45®1 50Sym plocarpus . . .  ® 25Valeriana E n g . . .  ® 25 Valeriana, Ger. . .  15® 20Zingiber a  .............  12® 16Zingiber j  .............  25® 28SemenAnisum  po 20 . .  ® 16Apium  (gravel’s) 13® 15Bird, Is  ....................  4@ 6Cannabis S a tiva  7® 8Cardam on ...............  70® 90Carui po 15 ..........  12® 15Chenopodium . . . .  25® 30Coriandrum  ..........  12® 14Cydonium  ...............  75®1 00D ipterix Odorate 2 50®2 75Foeniculum  ..........  ® 18Foenugreek, p o . . 7® 9U n i ..............................  4® 6Lin i, grd. bbl. 2% 3® 6Lobelia ....................... 75® 80P harlaris C an a’n 9® 10Rapa ...........................  5® 6Sinapis A lba . . . .  8® 10Sinapis N igra  . .  9@ 10Spiritus Frum enti W . D . 2 00® 2 50Frum enti ..................1 25® 1 50Juniperis Co. . .1  75(3)3 50 Juniperis Co O T  1 65®2 00 Saccharum  N  E  1 90(3>2 10 Spt V in i G alli . .1  75®6 50Vini A lb a  ................ 1 25<«2 0.)Vini Oporto __ 1 25® 2 00Sponges E x tra  yellow sheeps’ wool carriage ® 1 25 Florida sheeps’ woolcarriage ..........  3 00@3 50G rass sheeps’ woolcarriage ...............  @1 25H ard, slate u s e . .  ®1 00 N assau sheeps’ woolcarriage ............. 3 50®3 75Velvet extra sheeps’ wool carriage ®2 00 Yellow  R eef, forslate use .............  ®1 40SyrupsA cacia  ....................... ® 50A urantl Cortex . .  @ 5 0Ferrl Iod ...............  ® 50Ipecac .......................  ® 60R hei A rom  .............  ® 50Sm ilax  Offl’s ----- 60® 60
Sane«» ............. @ 60

Scillae ....................... @ 50Scillae Co................... @ 50Tolutan ....................  @ 50Prunus v irg  ____  @ 50Zingiber .................. @ 50TincturesAloes ...........................  60Aloes &  M yrrh . .  60Anconitum  N a p ’s F  50Anconitum  N a p ’sR  60A rn ica .......................  50Asafoetida .............  50Atrope Belladonna 60A u rantl C o rte x . .  5(1Barosm a .................  50Benzoin ..................... 60Benzoin Co...............  50Cantharides ..........  75Capsicum  ...............  50Cardam on .............  75Cardam on Co. . . .  75Cassia A cutifol . .  50C assia  A cutifol Co 50C astor ......................  1 00Catechu ......................... 50Cinchona ............. 50Cinchona Co. . . .  60Colum bia .................  50Cubebae .................... 50D igitalis .................. 50E rg o t .........................  50Ferri Chloridum 35Gentian ....................  50Gentian C o................ 60G uiaca .......................  50G uiaca am mon . .  60H yoscyam us . . . .  60Iodine .........................  75Iodine, colorless 7bK in o  ............................  50Lobelia .......................  50M yrrh .........................  50N u x V o m ica ____  50Opil ..............................  1 25Opil, cam phorated 1 00 Opil, deodorized 2 00Quassia ..................... 50R hatany ..................... 50Rhei ............................  50Sanguinaria ........... 50Serpentaria ..........  50Strom onium ........... 60Tolutan ..................... 60Valerian ..................  50Veratrum  Veride 50Zingiber ..................... 60MiscellaneousAether, Spts N it 3f 30® 35Aether, Spts N it 4Í 34® 38 Alum en, grd po 7 3® 4Annatto ....................  40® 50Antim oni, po . . . .  4® 5Antim oni et po T  40® 50Antifebrin ...............  ® 20Antipyrin ...............  @ 25Argenti N itra s oz @ 62Arsenicum  .............  10® 12Balm  Gilead buds 60® 65 B ism uth S  N  . . . 1  65® 1 85 Calcium  Chlor, Is  ® 9Calcium  Chlor, )4s ® 10Calcium  Chlor, )¿s ® 12Cantharides, R us. @ 90 Capsici F ru c’s a f @ 20 Capsici F ru c’s po @ 22C ap ’i F ru c’s B  po ® 15Carm ine, N o. 40 @4 25Ojarphyllus ............... 20® 22Cassia ructus . . .  @ 3 5Cataceum  ............... ® 35Centraría .................  @ 10Cera A lba ............. 50® 55Cera F la v a  ..........  40® 42Crocus .......................  45® 50Chloroform ............  34® 54Chloral H yd  Crss 1 20® 1 45 Chloro’m Squibbs ® 90Chondrus ................. 20® 25Cinchonid’e Germ 38® 48 Cinchonidine P -W  38® 48Cocaine .................. 2 80@3 00Corks list, less 75%Creosotum ............. @ 45C reta . . .  bbl. 75 ® 2Creta , prep................ @ 5Creta , precip. . .  9® 11Creta, Rubra . . . .  @ 8Cudbear .................... @ 24Cupri Sulph ..........  3® 10Dextrine .................. 7® 10E m ery, all N o s .. .  ® 8E m ery, po .............  @ 6E rg o ta  . . . . p o  65 60® 65E th er Sulph ____  35® 40Flak e W hite ____  12® 15G alla ............................  @ 30Gam bler ....................  3® 9G elatin , Cooper . @ 60G elatin , French 35® 60 Glassw are, fit boo 76%Less than box 70%Glue, brown ........... 11® 13Glue, white ........... 15® 25G lycerina ...............  22® 30G rana P aradisl ® 25H um ulus ..................  35® 60H ydrarg Am m o’l ®1 15H ydrarg C h . .M t  @ 90 H ydrarg C h Cor ® 90 H ydrarg O x  R u ’m ®1 00H ydrarg U ngue’m 50® 60Hydrargyrum  . . .  @ 8 5Ichthyobolla, A m . 90@1 00Indigo .......................  75®1 00Iodine, Resubi . .3  85®3 90Iodoform ..................3 90® 4 00U q u o r Arsen et H ydrarg Iod. . .  @ 2 5U q  P otass A rslnit to® 12

Lupulin ....................  @ 40Lycopodium .......... 70@ 75M acis .........................  65® 70M agnesia, Sulph. 3® 5M agnesia, Sulph. bbl @ 1% M annia S. F . . .  75® 85Menthol .................. 3 15@3 35Morphia, S P & W  3 55 @3 80 Morphia, S N Y Q  3 55@3 80 Morphia, M ai. . . . 3  55@3 80 M oschus Canton @ 40 M yristica, N o. 1 25® 40N u x Vom ica po 15 @ 10Os Sepia .............  35® 40Pepsin Saac, H  &P  D  Co....................  @1 00P icis L iq  N  N  %gal. doz................... @2 00P icis L iq  qts . . . .  @1 00P icis L iq  pints . .  @ 6 0P il H ydrarg po 80 @Piper A lb a  po 35 @ 30Piper N igra po 22 ® 13P ix  Burgum  . . . .  @ 3Plum bi A cet . . . .  12® 15 P ulvis Ip ’cet Opil 1 30@1 50 Pyrenthrum , bxs. H  & P  D  Co. doz. @ 75 Pyrenthrum , pv. 20® 25Quassiae .................. 8® 10Quina, N . Y ............. 17® 27Quina, S . G e r . . . .  17@ 27Quina. S P & W  17@ 27

R ubia Tinctorum  12@ 14 Saccharum  L a ’s 18® 20Salacin ....................  4 50@4 75Sanguis D rac’s 40® 50Sapo, G  ....................  @ 15Sapo, M  .................. 10® 12Sapo, W  ..................13 %@ 16Seidlitz M ixture 20® 22Sinapis ....................... @ 18Sinapis, opt.............. @ 30Snuff, M accaboy,De Voes .............  @ 51Snuff, S ’h D eV o’s ® 51 Soda, Boras . . . .  5%® 10Soda, Boras, po ..5)4®  10 Soda et P o t’s T a rt 25® 28Soda, Carb ................1)4® 2Soda, B i-C a rb  . .  3® 6Soda, A sh  ...............  3)4® 4Soda, Sulphas . .  @ 2Spts. Cologne . . .  ®2 60Spts. E th er Co. 50® 55 Spts. M yrcia . . . .  @2 50Spts. V in i R ect bbl @ Spts. V i ’i R ect % b ® Spts. V i’ i R ’t 10 gl ® Spts. V i ’i R ’t 5 gl ® Strychnia, C rys’l 1 10®1 30Sulphur Subl _____2%@ 4Sulphur, Roll . . . . 2 ) 4 ®  3%Tam arinds ............. 8® 10Terebenth Venice 28® 30 Thebrrom ae ..........  48® 50

V anilla .................... 9 00@10 00Zinci Sulph . . . .  7® 10
Oils bbl. gal.Lard , extra ........... 35® 90Lard , N o. 1 ................ 60® 65Linseed, pure raw 70@ 75 Linseed, boiled . .  71® 76 N e at’s-foot, w str 65® 70Turpentine, bbl..........  6254Turpentine, less........  67W hale, w inter . .  70@ 76 

Paints bbl. L .Green, P aris ..............21® 26Green, Peninsular 13® 16Lead, red .............  7)4® 8Lead, white . . . .  7%@ 8Ochre, yei Ber 1% 2Ochre, yel M ars 1% 2 @4 P u tty , com mer'l 2)4 2% P u tty , strict pr 2)4 2% @3 Red Venetian . .134 2 @3Shaker P rep’d 1 25 @1 35 Verm illion, E n g . 75 ® 80 Verm illion Prim eAm erican .............  13@ 15W h itin g  Gilders’ ® 95W h it’g  P aris A m ’r ®1 25 W h it’g  P aris E n g.cliff ....................  @1 40W hitin g, white S ’n @ VarnishesE x tra  Turp .......... 1 60@1 70N o, 1 Tyirp Coach 1 10@1 20

1910
Our Sundry Salesmen will call upon 

you in the immediate future with a 
complete line of samples of

Staple and Fancy
Druggists’ Sundries 

Stationery 
School Supplies 

Blank Books 
Sporting Goods 

Hammocks
Please reserve your orders for them

Hazeltine & Perkins Drug Co.
Grand Rapids, Mich.

COCOA and 
CHOCOLATE
For Drinking and Baking

These superfine goods bring the customer back 
for more and pay a fair profit to the dealer too

The Walter n . Lowney Company
BOSTON
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

A D VAN CED D ECLIN ED

Index to Markets
By Columns Col

AAm m onia .................................  \A xle Grease ..........................Baked B eans .......................B ath  B rick  .......................... 1B luin g .........................................Broom s ......................................Brushes ......................................B utter Color .......................Candles ......................................Canned Goods .....................Carbon O ils ......................   2Catsup ......................................  2Cereals ......................................Cheese .........................................Chew ing G um  ..................  3Chicory ......................................  3Chocolate .................................  8Clothes L in es .....................Cocoa ...........................................  3Cocoanut ...................    3Cocoa Shells .......................... 3Coffee ......................................... 8Confections ............................  11Crackers .................................... 8Cream  T artar .......................  4Dried F ru its .......................... 4Farinaceous Goods . . . .Feed ...........................................-F ish  and Oysters ...............  10F ish in g  T ackle ....................F lavoring E xtra cts  . . .  5Flour ...........................................  3Fresh M eats .........................Gelatine . . .  G rain  B ags G rains ..........H erbs ........................................  6H ides and P elts ..................  10Je llyLicorice ......................................  6

MM atches .................................... <M eat E x tra cts  ..................... 6M ince M eat .......................... 6M olasses .................................... 0M ustard ...................................... 6

NN uts .............................................. 11Olives .......... ................................  8Pipes ........................................... 6P ickles .................................  6P layin g  Cards ......................  6Potash ......................................... 6Provisions ..............................  6R ice ................................................  7Salad D ressing ..................... 7Saleratus .................................... 7Sal Soda .................................... 7Sa lt ................................................  7Salt F ish  .................................  7Seeds .............................................  7Shoe B lack in g  .......................  7Snuff ...........................................  8Soap ........................    8Soda .............................................. 8Soups ...........................................  9Spices ...........................................  8Starch ......................................... 8Syrups ......................................... 8T ea ................................................  8Tobacco ......................................  9Tw ine .............................. •» ... 9
VV in egar ......................................  9
WW ick in g  .....................................   9W oodenware .......................... 9W rapping P a p cr  .............  10

ARCTIC AMMONIADoz
12 oz. ovals 2 doz. b o x ..75 

A X L E  GREASE F razer’s lib . wood boxes, 4 doz. 3 00 lib . tin boxes, 3 doz. 2 35 3%Tb. tin boxes, 2 doz. 4 25 
101b. pails, per doz . . . . 6 00 151b. pails, per d o z . . . . 7 20 251b. pails, per d o z . . .  12 00 

BAK ED  BEAN Slib . can, per doz...............  9021b. can, per doz.............1 4031b. can, per doz............... 1 80
BATH BRICKAm erican ............................... 75E nglish  .................................... 85

BLUING 
Arctic

6 oz. ovals 3 doz. box $16 oz. round 2 doz. box 
Sawyer’s Pepper BoxP er Gross No. 3, 3 doz. wood bxs 4 00 No. 5, 3 doz. wood bxs 7 00 Saw yer C rystal B agBlue ...................................  4 00

BROOMS No. 1 Carpet, 4 sew . .  2 75 No. 2 Carpet, 4 sew . .2  40 No. 3 Carpet, 3 sew . .2  25 No. 4 Carpet, 3 sew . .2  10Parlor Gem  .......................... 2 40Com m on W hisk ...............  90Fan cy  W h isk  ..................... 1 25W arehouse .......................  3 00
BRUSHES 

ScrubSolid B ack , 8 in .................Solid B ack , 11 in.............Pointed E nds ....................
Stove

Shoe

. .  90 .1 25 .1 75

T«M> rxkf 10

No. 3 No. 2 No. 1No. 8No. 7 ......................................N o. 4 ......................................No. 3 ......................................B U T T E R  C O L O R  W .. R . & C o .’s 25c size 2 00 W ., R . & C o .’s 50c size 4 00 C A N D L E SParaffine, 6s ....................Paraffine, 12s ..................W icking .................................... 20C A N N E D  G O O D S  Apples31b. Standards . .  @1 00Gallon .......................  2 75@3 00Blackberrieslb ....................................  1 25@1 75Standards gallons @5 50BeansBaked ............................  85@1 30Red K idney ............. 85@ 95Strin g ............................  70@1 15W ax ..............................  75@1 25BlueberriesStandard .......................  1 35Gallon ..............................  6 25Brook Trout21b. cans, spiced ..............1 90Clam sLittle  N eck. l ib . 1 00@1 25L ittle  N eck . 21b. @1 50Clam  BouillonBurnham ’s % p t................1 90B urnham ’s p ts....................... 3 60B urnham ’s qts....................... 7 20Cherries Red Standards . .  (3)1 40W h ite ....................... @1 40CornF a ir  ..............................  75i© 85Good ............................ 1 00(3)1 10F a n cy  .........................  1 45French PeasSu r E x tra  Fin e ...............  22E x tra  Fin e ............................  19Trine ........................................... 15Moyen ........................................  11GooseberriesStandard ..............................  1 75Hom inyStandard ............................... 85Lobster%lb................................................ 2 2511b................................................... 4 25P icn ic  T ails ..........................2 75MackerelM ustard, lib . ..................... 1 80M ustard, 21b.............................2 80Soused, l% Ib ............................ 1 80Soused, 21b................................. 2 75Tom ato, 1Tb............................... 1 50Tom ato 21b................................. 2 80Mushroom*H otels ..............................  @ 24B uttons ............................  #  28

OystersCove, 1Tb.....................  85@ 95Cove, 21b.......................1 60(3)1 8.Cove, l ib .,  oval . .  @1 20Plum sP lum s ......................... l  00@2 50PeasM arrow fat ................ 90@1 25E a rly  Ju n e  ..........  9501 25E arly  Ju n e  Sifted  1 15@1 80PeachesP ie ..............................  90@1 25No. 10 size can pie @3 00PineappleGrated .................. 1 85@2 50Sliced .........................  95@2 40PumpkinF a ir  .................................  85Good ..............................  90F a n cy  .......................... l  00Gallon ............................  2 50RaspberriesStandard .................. <QSalmonC ol’a  R iver, tails 1 9502 00 C ol’a  R iver, flats 2 25 @2 75Red A la sk a .......... 1 35@1 50P in k A la sk a  ____  90@1 00SardinesDom estic, %s ____ 3%@ 4Dom estic, %s . . . .  @ 6Dom estic, % M us. 6%@ 9 California, %s ..1 1  @14 California, %s . .17 ©24French, %s ..............7 @14French, % s .............18 @23Shrim psStandard ..................  90@1 40SuccotashF a ir  .................................  85Good ..............................  1 00F a n cy  ...................... l  25@1 40Straw berriesStandard .......................F a n cy  ......... .....................Tom atoesGood . . . .........................  95@1 10F a ir  ............................... 85 @ 90F a n cy  ............................ @1 40Gallons ............................  @2 50C A R B O N  O IL S  BarrelsPerfection ...............W ater W h ite . . .D . S . Gasoline . .G a s M achine Deodor’d N a p ’aCylinder ...............  29Engine ....................  16
@ 10% @10 
@13% @z4 @12 V: @34% 
@22

4 25
80

B lack , w inter . . .  8%@10 C E R E A L S  B reakfast Foods Bordeau Flak es, 36 lib . 2 50 Cream  of W heat, 36 21b 4 50 E g g -O -S e e , 36 pkgs. . .2  85 E xcello  Flakes, 36 lb. 4 50E xcello , large pkgs..........4 51Force, 36 21b.......................... 4 50Grape N u ts, 2 doz. . . . 2  70 M alta Ceres, 24 lib . . .2  40M alta V ita , 36 l ib .............2 85M apl-Flak e, 36 1Tb. . .4  05 Pillsbury’s V itos, 3 dz. Ralston H ealth  Food36 2Tb.................................... 4Sunlight F lak es, 36 1Tb 2 Sunlight Flak es, 20 1Tb 4 K ello gg’s Toasted Corn F lak es, 36 pkgs in cs. 2Vigor, 36 pkgs....................... 2 75Voigt Cream  Flakes . .4  50Zest, 20 21b............................. 4 10Zest, 36 sm all p k g s .. .2 75 Rolled Oats Rolled A vena, bbls. . .  5 65 Steel C u t, 100 lb. sks. 2 7M onarch, bbl.......................... 5 40M onarch, 90 lb . sacks 2 55 Quaker. 18 R egular . . 1 5 0  Quaker, 20 F am ily  . . .  4 60Cracked W heatB ulk ...................................... 31,:24 21b. packages .............3 50C A T S U PColum bia, 25 pts................4 15Snider’s pints .................... 2 85Snider’s % pints .............1 35C H E E S E4cm e ............................3em ...............................Jersey .........................Riverside ................Springdale ...............S ^ n e r ’s ..................  @17%
................. @i8Leiden ....................... @15Lim burger ...............  @18Pineapple .............  40 ©60Sap Sago ................ @22Swtee. domestic o i l

@17%@17%@18017%@17%

C H E W IN G  GUM  Am erican F la g  Spruce 55Beem an’s Pepsin ............. 55Adam s’ Pepsin .................. 56Best Pepsin .........................  45Best Pepsin, 5 boxes . .  2 00B lack Ja c k  ...........................  55Largest Gum  Made . . .  55Sen Sen .................................. 55Sen Sen Breath P er’f  1 00Y u catan ................................... 55Spearm int .............................. 65C H IC O R YB ulk ............................................  5Red ............................................... 7E agle ........................................ 5F ran ck ’s ..................................  7Schener’s ................................  6C H O C O L A T E  W alter Baker A  C o .’*German Sweet .................. 22Premium ................................  31Caracas ................................  31W alter M. Lowney Co.Premium, %s ....................  32Premium. %s ....................  32C I D E R ,  S W E E T  “ M organ’s”Regular barrel 50 gals 7 50Trade barrel, 28 gals 4 50% Trade barrel, 14 gals 2 75Boiled, per gal .................. 50Hard, per ga l ....................  20C O C O AB aker’s ................................... 37Cleveland .............................. 41Colonial, %s ....................  35Colonial, %s ....................  33Epps .......................................  42Huyler .....................................  45Low ney. %s ....................... 36Low ney, %s ....................... 36Low ney, %s ....................... 36Lowney, Is  .........................  40Van Houten, %s ..........  12Van Houten, %s ..........  20Van H outen, %s ............. 40Van Houten, Is  ...............  72Webb ........................................ 31W ilbur, %s ....................... 39W ilbur, %s ....................... 40C O C O A N U TDunham ’s %s &  %s 26%D unham ’s %s .................. 27D unham 's %s ...................28B ulk ..........................................12C O F F E ERioCommon ....................... 10@13%F a ir  ............................................14%Choice ...................................... 16%Fan cy  ........................................20SantosCommon ........................ 12@13%F a ir  .......................................... 14%Choice ..................................... 16%Fan cy ........................................19Peaberry ...............................MaracaiboF a ir  .......................................... 16Choice ..................................... 19MexicanChoice ..................................... 16%F an cy  ..................................... 19Guatem alaChoice .......................................16Ja v aA frican  .................................... 12Fan cy African ..................17O. G ............................................. 25P . G .............................................. 31MochaArabian ...................................21PackageNew York BasisArbuckle ............. .‘ ............ 14 25Dilworth ............................ 18 76Jersey  ............................. 16 00Lion ...................................... 14 25M cLaughlin’s X X X X  M cLau ghlin ’s X X X X  sold to retailers only. M ail all orders direct to W . F . M cLau ghlin  &  Co.. C h icago. E xtra ct Holland, % gro boxes 95Felix , % gross .................. 1 16H um m el’s foil, % gro. 85 H um m el’s tin, % gro. 1 43 C R A C K E R S .National Biscuit Company Brand ButterN . B . C . Square ........... 6%Seym our, Round ..............6%SodaN. B . C .....................................  6%Select ........................................  8%Saratoga Flakes ..............18Zephyrette ............................ 18OysterN . B . C ., R o u n d ............. 6%Gem ........................................... 6%F au st.............................................  8Sweet Good*.Anim als ...................................19A tlantics ................................*155A tlantic, Assorted . . .  12Arrowroot B iscuit _____16Avena F ru it Cake . . .  12Brittle ......................................11Bumble Bee ............! . i . . l 0Cadets ..........................................9Carnation Tips .......... *' igCartw heels Assorted 10Cavalier Cake ...................14Chocolate Drops ..............16Circle Honey Cookies 12 Currant F ru it B iscu it 11Cracknels ................................Coffee C ake ..................*.*."*10Coffee Cake, iced Cocoanut T a ffy  B ar . 12 Cocoanut B ar . . .  jg

Cocoanut Drops ..............12Cocoanut Honey Cake 12 Cocoanut Hon. F inger* 12 Cocoanut Hon Jum bles 12 Cocoanut Macaroons . .  18 Currant Cookies Iced 10Dandelion .........................  10Dinner B iscuit ...................20Dixie Siismr Cookie . . 9Fam ily  Cookie .............  9F ig  ca k e  Assorted . . .  12F ig  Newtons ........................12Florabel Cake .................... 12%Fluted Cocoanut B ar 10 Frosted Cream s . . . . . .  8Frosted Fingers ........... 16Frosted Ginger Cookie 8 Frosted Honey Cake . .  12Fruit Honey Cake _____14Fru it T arts ......................... 12Ginger Gem s ........................8Ginger Gem s, Iced. . . .  9 Graham  Crackers . . . .  8Ginger N uts ...................... 10Ginger Snaps Fam ily 8 Ginger Snaps N . B . C . 7% Ginger Snaps N . B . C .Square ................................. 8Hippodrome Bar .......... 10Honey Block Cake ____ 14Honey Cake, N . B . C . 12 Honey Fingers. As. Ice 12 Honey Jum bles, Iced 12Honey Flake ..................... 12%Honey Lassies ..................10Household Cookies . . .  8 Household Cookies Iced 9 Iced H appy Fam ily  . . .  12 Iced Honey Crum pets 10Imperial ................................. 9Jersey Lunch ..................... 9Jubilee Mixed ....................10Kream  K lips .......................25Laddie ...................................... 9Lemon Gems ..................... 10Lemon Biscuit Square 3 Lemon Fruit Square ..12%Lemon W afer ..................  17Lem ona ................................. 9M ary Ann ............................ 9Marshmallow W alnuts 16Molasses Cakes ................ 8Molasses Cakes, Iced 9 Molasses F ru it CookiesIced ...................................  10Mottled Square ................ 10Nabob Jum bles ................ 14Oatm eal Crackers ..........  8Orange Gem s .................. 9Penny Assorted .............  9Peanut Gems ....................  9Pretzels, Hand M d.......... 9Pretzelettes, H and Md. 9 Pretzelettes, M ac. Md. 8Raisin Cookies ...................10Revere, Assorted ........... 14Rosalie ............................ " 0Rube ...................................* * 9Scalloped Gem s ’ . . ' . "  *. 10Scotch C o o k i e s ___. . . . 1 0Snow Cream s ...................igSpiced Currant Cake . .10Sugar Fingers ...................12Sultana Fru it B iscu it 16 Spiced Ginger Cake . .  9 Spiced Ginger Cake led 10Sugar Cakes ....................  9Sugar Squares, larg* orsm all ........................   9Sunnyside Jum bles . . .  10Superoa ..................................  gSponge Lady Fingers 25Sugar Crim p ....................  9Vanilla W afers .............  17Victors ..................................  i jW averly ..............................  10ln-er Seal Good*. . .  . per doz.Albert B iscuit ...................1 00Anim al* ................................. 1 90Arrowroot B iscuit . . . . l  00Baronet Biscuit .............l  00Bremner’s ButterW afers ..............................  1 00Cheese Sandwich ...........l  09Chocolate W afer* . . . .  1 06Cocoanut Dainties _____1 00Fau st Oyster ...............  l  06F ig  Newton .............................00Five O ’clock T ea _____1 00Frotana ....................  j  99Ginger Snaps. N . B. C .'"l 00 Graham  Crackers Redr Label ..............................  1 00Lemon S n a p s ....................  50Oatm eal Crackers . . . . 1  00 X ld .T im * Sugar Cook. 1 00Oval Salt B iscuit ........... 1 00Oysterettes .......................... 59°eanu t W afers ..........  *1 onPretzelettes, H d . M d. . .1  00Royal Toaat ....................... 1 00Saltine B iscuit ..............1 00Saratoga Flake* ...........l  ggSocial Tea Biscuit _____1 00Soda Craks, N . B . C . 1 00 Soda Cracks, Select 1 00 Sultana Fru it B iscu it 1 50Uneeda B iscuit ................ 50Uneeda Jin je r  W ayfer 1 00 Uneeda Lunch B iscu it 50 V anilla W afers . . . .  l  00 W ater T hin B iscu it 1 00 , ? u Ginger Snaps 60 Zw ieback ...............................   ggIn Special Tin P ackages, m , P er do*.Nabisco, 2 5 c .......... .",*.** 2 60Nabisco, 10c ..........................1  00Cham pagne W afer . .  "2 50S o rb e t«N abisco .....................   1 n

@15

Festino ...........  .
Bent's Water Crackers 1 49 

C R E A M  T A R T A R  Barrels or drums . .  oQB oxes .......................  .......... fxSquare cans ____ „ * ............Fan cy cad Ilea ..........  i f
d r ie d  f r u it s

Apples
Sundrled .......... a  .
Evaporated ........  g
_  , Apricot* *
California ..........  lOOii

CitronCorsican ..................
Currant*

imp d 1 lb. pksr. ft *  1
imported bulk ... «  S»,

Peel wLemon A m erican i* Orange A m e r i c a n " 1«
™  Raisin* ‘
Cluster, K crown ....  1 7 ,  
Loose Muscatels 2 or 
Lose Muscatels 8 er. tu  
Loose Muscatels, 4 or. gi? 
L. M. Seeded 1 lb. f%@ 5*
mo i£Ka,,,0£!1,\ T PunM 100-125 ¿oR>. boxes A *80- 90 70- 80 60- 70 50- 60 40- 50 30- 40

*>»— ••#  4% boxes. ,@ 5 
boxes..® • 
boxes..@ g% 
boxes. .@ 7 
boxes, .a  7% 
boxes.. a  8$

25R>.251b.251b.261b.251b.251b.-  261b.l ie  less in 501b. 
FARINACEOU S GOODS _  B sansDried L im a  ................ « .Med. H an d  P k ’d i t  Brown H olland 

Farina
34 I  lb. p ack s«** . . . . 1 1  B u lk , per 100 Ib a  . . . .  |  1  

HominyFlake, f© n>. sack . . . . j  g P earl, 100 !b. sack . . . . !  4 Pearl. 200 lb. » o k  . .  .4 1  Maccaron! and Vsrmloell Dom estic, 10 lb. box « Imported. 25 !b. box.’ ! l  I _  Pearl BarleyCom mon ....................  * .Chester ...............E m pire ................|  •„  P easGreen, W isconsin, bn.Sr ib cotch’. . bu; .
_  SagoB a st In dia . . . ■G erm an, sacks ■Germ an, broken pkar..’.
__ . TapiocaFlak e, 110 f t .  s a c k s .. « P e a r ,  ISO lb.  s a c k s . . . .  4 Pearl, 24 Tb. pkgs.............
FLAVORING EXTRACT! 

Foots A  Jsnks

Lemonn o . 3 Terpeneleee .. . .  70No. 8 Terpenelese .. ..I 7»N o, S Terpenelesa ..8 ••
Vanilla

No. 3 High Class .. ..1 30
No. 4 High Class ... ..1 06No. 8 High Class ... . .4  0«

Jaxon Brani 
Vanilla3 os. Full Measure ..0 164 oz. F u ll Measure .. . .4  0*

8 oz. Full Measure.. ..8 00
Lemon

2 os. F u ll Measure .. ..1 354 oz. Full Measure . . .3  40
8 oz. Full M e a su re .. . .4  50Jen n in gs D. C . Brand
Terpen elea* Bxt. Lemon

No. 3 Panel ...........
Doe. 

.. 76
No. 4 Panel ........... ..1 50
No. 6 Panel ........... . .3  00
Taper Panel ........... ..1 602 oz. Full Measure . ..1 264 oz. Full Measure . . . .3  00

Jennings D. C. Brand  E x tra c t Vanilla
DN o. 2 P anel ........................1No. 4 Panel .......................... |No. 6 P anel .......................... 3Taper Panel ........................31 oz. F u ll M easure . . . .2 oz. F u ll M easure . . . 1  4 oz. F u ll M easure . . . . 3  No. 2 Assorted Flavors 1

G R A IN  B A G S  Am oskeag. 100 in bale 1 Am oskeag, less than bl l! 
G R A IN  A N D  F L O U R  W heatRed ...........................................  1W hite ..................................   1
W inter W heat F leur Local BrandsP aten ts .................................  6Seconds P aten ts ..........  6Straigh t .................................  5Second Straig h t ........... 4C lear ......................................... 4

Flour in barrels. Me ] 
barrel additional.Lem on &  W heeler Cc B ig  W onder %s cloth 5 B ig  W onder %s cloth 5 
Worden Grocer Co.’s BnQuaker, paper ...................6Quaker, cloth ......................6
_ „  Wykss *  Os. 
Eclipse ............. . .  |
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Kansas Hard W hsat Flour
J udson Uruc«r co. Panchon, »4s cloth ....6  50 .Lemon <& W heeler Co. W hite Star, %s cloth 5 90 W hite Star %s cloth 5 80 W hite Star %s cloth 6 70 Grand Kapioa G rata *  M illing co . Branda.P urity , P aten t ............... § 70W izard, Flour .................5 tíoW izard, G raham  ............ 5 50W izard, Corn M eal . .  4 ooW izard, Buckw heat ..6  00R ye ........................................  < bu

4

Spring W heat Flour Roy B aker’s Brand Golden H orn , f a m ily ..5 76 Golden H orn, b a k e r s ..5 65Duluth Im perial ..............5 95W isconsin R y e ..................4 20Judson Grocer C o .’s BrandCeresota, %s ..................... 6 60Ceresota, %s ..................... 6 50Ceresota, %s .....................6 40Lem on A. W heeler’s BrandW ingold, %s ........................6 10W ingold, %s ........................6 00W ingold, %s ................... . .5  90Worden Grocer C o .’s  Brand Lau rel, 4 s cloth . . . .6  10Laurel, %s cloth . . . . . . 6  00Laurel, %s&%s cloth 5 90Laurel, %s cloth ........... 5 90Voigt M illing C o .’s BrandVoigt’s Crescent ..............6 00Voigt’s Flouroigt (whole w heat flour) 6 00 Voigt’s H ygienicG raham  ............................  5 40Voigt’s R oyal ..................... 6 40W ykes Sc Co.Sleepy E ye , %s cloth . . 6 20 Slepy E ye , »4s cloth . . 6 10 Sleepy E ye , %s cloth . . 6 00 Sleepy E ye , »4 s paper. . 6 00 Sleepy E ye , %s paper. . 6 00 MealBolted ......................................  3 90Golden Granulated . . . . 4  00 S t. C ar Feed screened 28 50 No. 1 Corn and O ats 28 50Corn, cracked ...................28 «»Corn M eal, coarse . . .  28 60 W inter W heat B ran  24 00M iddlings .........................  26 00Buffalo Gluten Feed 33 00 D airy Feeds W ykes Sc Co.O P  Linseed M eal . .35 00 O P  L axo -C ak e -M e al 32 50 Cottonseed M eal . . .  .34 00Gluten Feed ........................30 00Brewers’ G rains ........... 23 00Ham m ond D airy  Feed 25 00A lfa lfa  M eal .....................25 00O atsM ichigan carlots . . . . . .  43Less than carlots . . . .  45CornCarlots ...................................  65Less than carlots . . . .  68H ayCarlots ...................................  14Less than carlots . . . .  15H E R B SSage ...........................................  15H ops ...........................................  15Laurel Leaves ..................  15Senna Leaves ..................... 25H O R S E  R A D IS HPer doz.......................................  90J E L L Y5R> pails, per doz..........2 2515tb. pails, per pail . . .  55301b. pails, per pail . . . .  98M A P L E I N E
2 oz. bottles, per doz 3 00 M A T C H E S  C . D . Crittenden Co. Noiseless Tip . . . 4  50@4 75 M O L A S S E S  New  OrleansFan cy Open K ettle  . . . .  40Choice ...................................... 35Good ..........................................  22F a ir  .............................................  20H a lf barrels 2c extra M I N C E  M E A T 'P er case ..................................2 90M U S T A R D% lb . 6 lb . b o x ..................  18O L IV E SB ulk, 1 gal. kegs 1 40@1 50 B ulk, 2 gal. kegs 1 35 @1 4 B u lk , 5 gal. kegs 1 25 @1 40M anznilla , 3 oz....................  75Queen, pints ........................2 50Queen, 19 oz...........................4 50Queen, 28 oz............................7 00Stuffed, 5 oz............................ 90Stuffed, 3 oz...........................1 45P IP E SC lay , N o. 216 per box 1 25 C lay , T . D ., fu ll count 60Cob .............................................  90P IC K L E SMediumBarrels, 1,200 count ..6  50 H alf bbls., 600 count 3 75 Sm allH a lf bbls., 1,200 count 4 50 P L A Y IN G  C A R D S .N o . 90 Steam boat . . . .  85 N o . 15, R iva l, assorted 1 25 No. 20, Rover, enam ’d 1 50No. 672, Special ................ 1 75No. 98 G olf, satin fin. 2 00N o. 808 B icycle ..............2 00N o. 632 Tourn’t  w hist 2 25 P O T A S HB ab bitt’s ..............................  4 00P R O V IS IO N S  Barreled Pork M ess, new .......................... 22 00

Short C u t C lear ..............21 50Bean ...................................  20 50Brisket, C lear ...................24 00P ig  ...........................................  24 00Clear Fam ily  ...................21 00Dry Sa lt Meats*. P . B sUIm  .................. I fLardPure in tierces .............  13%Compound Lard  ...............  980 lb. tubs . . . . a d v a n c e  % SO lb. tubs. . .  .advance %60 lb. tin s ............advance %
20 lb. p a ils .. .  .advance %
10 lb. p ails------advance %5 lb. p ails------advance 1S lb. p ails------advance 1Smoked Meats H am s, 12 lb. a v e ra g e .. 14 Ham s, 14 !b. a v e r a g e ..14 H am s, 16 lb. a v e r a g e ..14 H am s, 18 lb. a v e ra g e .. 14Skinned H am s ...................15}.Ham , dried beef sets ..16%California H am s ........... 11%P icnic Boiled H am s ..15Boiled H am  .......................... 22Berlin H am , pressed . .11Minced H am  ........................11Bacon ...................................... 171,.SausagesBologna ...................................  8Liver ......................................  5F ran kfo rt ............................  10Pork ........................................  11Veal ........................................  11Tongue .................................  nHeadcheese .......................  9BeefBoneless ..............................14 00Rump, new .......................14 00P ig ’s Feet% bbls..........................................1 00% bbls., 40 lbs..................... 2 00% bbls.......................................... 4 00
1 bbl...............................................9 00TripeK its , 15 lbs............................. 80% bbls., 40 lbs.......................1 60% bbls., 80 lbs...................3 00CasingsH ogs, per lb ............................ 32B eef, rounds, s e t .......................  25Beef, middles, set . . . .  80Sheep, per bundle . . . .  90Uncolored ButterineSolid dairy ...........10 @12Country Rolls . ..10»%@16% Canned MeatsCorned beef. 2 lb ............. 2 90Corned beef, 1 lb .............1 65Roast beef, 2 lb .................. 2 90Roast beef, 1 lb ...................1 65Potted ham , %s .............  55Potted ham , %s .............  95Deviled ham , % s .............  55Deviled ham , % s .............  95Potted tongue, %s ____  65Potted tongue, %s . . . .  95 R I C EF an cy  .......................... 7 @ 7 %Ja p a n  .........................  5%@ 6»%Broken ............................S A L A D  D R E S S IN GColum bia, % pint _____2 25Colum bia, 1 pint ..............4 00Durkee’s, large, 1 doz. 4 50 Durkee’s, sm all, 2 doz. 5 25 Snider’s, large, 1 doz. 2 35 Snider’s, sm all, 2 doz. 1 35 S A L E R A T U S  Packed 60 lbs. in box. Arm  and H am m er . . .  .3 00Deland’s ............................ 3 00D w ight’s Cow  ..................... 3 15L . P .................................................3 00W yandotte, 100 %s ..3  00 S A L  SO D AGranulated, bbls.................. 85Granulated, 100 lbs. cs. 1 00Lum p, bbls............................... 80Lum p, 145 lb. kegs . . . .  9S A L TCom mon Grades100 3 lb. sacks ...................2 2560 5 lb. sacks ...................2 1528 10% lb. sacks . . . . 2  0556 lb. sacks .......................  3228 lb. sacks .......................  17W arsaw56 lb. dairy in drill bags 40 28 lb. dairy in drill bags 20 Solar Rock56 lb. sacks .........................  24CommonGranulated, fine ................ 80Medium , fine ....................  85S A L T  F IS H  CodLarge whole . . . .  @ 7Sm all w h o le ..........  @ 6%Strips or bricks 7%@10»/2Pollock ............................. @ 5H alibutStrips ......................................... 15'Thunks ......................................  16Holland HerringPollock .......................  @ 4W hite H p . bbls. 8 50@9 50 W hite H p . %bbls 4 50@5 25 W hite Hoop m chs. 60@ 75Norw egian .............Round, 100 lbs. ................ 3 75Round, 40 lbs................................. 1 90Scaled ......................................  13TroutN o. 1, 100 lb s............................... 7 50No. 1, 40 lbs................................... 3 25N o. 1, 10 lbs...........................  90No. 1, 8 lbs............................  76MackerelM ess, 100 lbs....................... 14 50M ess, 40 lbs..............................6 20M ess, 10 lbs..............................1 65M ess, 8 lbs...............................1 35

8

dear Back ......................24 50 N o. 1, 100 tbs.................... 13 00
Short Cut  .............>1 60 No. 1, 40 Iba. ...............6 40

No. 1, 10 lbs.........................1 50No. 1, 8 lb s......................... 1 25W hitefishN o. 1, N o . 2 F am .100 Iba. .....................9 75 3 60“  lb*. ...................... t  U  i  Ml10 lbs............................1 12 558 lbs.........................  92 48S H O E  B L A C K I N G  Handy Box, large 3 dz 2 50H andy B ox. sm all ____ 1 25B ixby’s Royal Polish 85M iller’s Crown Polish 85S N U F FScotch, in bladders ........... 37M accaboy, in ja rs ................35French Rappie in ja rs . .  43S O A PJ .  S. K irk  &  Co.Am erican F am ily  ........... 4 00Dusky Diam ond, 50 8oz 2 80 D usky D ’nd 100 6 oz 3 80Ja p  Rose, 50 bars ...........3 60Savon Im perial ................3 00W hite Russian ...................3 15Dome, oval bars ..............3 00Satinet, oval ..................... 2 70Snowberry, 100 cakes 4 00 Proctor &  Gam ble Co.Lenox .........................................3 25Ivory, 6 oz.................................4 00Ivory, 10 oz.............................. 6 75Star ..............................................3 25L au tz  Bros. & Co.Acm e, 70 bars ....................Acm e, 30 bars ..................... 4 00Acm e, 25 bars .....................4 00Acm e, 100 cakes ..............3 25Big M aster, 70 bars . .2  80Germ an Mottled ................2 85German M ottled, 5 bxs 2 80 Germ an Mottled, 10 bxs 2 75 German M ottled, 25 bxs 2 75 Marseilles, 100 cakes . .5  80 Marseilles, 100 cakes 5c 4 00 Marseilles,. 100 ck toil 4 00 M arseilles, »¿bx toilet 2 10 A . B . W risleyGood Cheer ..........................4 00Old Country ..........................3 40Soap Powders Lau tz Bros. &  Co.Snow B oy .............................4 00Gold D ust, 24 large . .4  50Gold D ust, 100-5C ........... 4 00Kirkoline, 24 41b.................3 80Pearline ..............................  3 75Soapine .................................  4 10B ab bitt’s 1776 .....................3 75Roseine ................................. 3 50Arm our’s ...........................  3 70Wisdom ................................. 3 80Soap CompoundsJohn son's Fine ................5 10Joh n son ’s X X X  ................ 4 25Nine O ’clock ........................3 30R ub-N o-M ore .....................3 85ScouringEnoch M organ s Sons. Sapolio, gross lots . . . . 9  00 Sapolio, h alf gro. lots 4 50 Sapolio, single b o x e s ..2 25Sapolio, hand .....................2 25Scourine M anufacturing Co Scourine, 50 cakes . . . . 1  80 Scourine, 100 cakes SO D ABoxes .................................K egs, E nglish  ..........S P IC E S  W hole SpicesAllspice ....................................... 10Cassia, China in m ats. l iCassia , Canton .....................  16Cassia , B ata via , bund. 25 Cassia , Saigon, broken 40 Cassia , Saigon, in rolls 55Cloves, Am boyna ................ 22Cloves, Zanzibar ................ 16M ace ..............................................  55Nutm egs, 75-80 ..................... 35N utm egs, 105-10 ................ 25N utm egs, 115-20 ................  20Pepper, Singapore, blk. 15 Pepper, Singp. white . .  25Pepper, shot ..........................  17Pure Ground in BulkAllspice ......................................  14Cassia, B ata via  ..................  28Cassia , Saigon .....................  55Cloves, Zanzibar ................  24Ginger, A frican  ..................  15G inger, Cochin ..................  18Ginger, Ja m a ic a  ................ 25M ace ..............................................  65M ustard ......................................  18Pepper, Singapore, blk. 17 Pepper, Singp. white . .  28Pepper, Cayenne ................  20Sage ..............................................  20S T A R C HCornK ingsford , 40 lbs............... 7 kM uzzy, 20 lib . pkgs. . .  5% M uzzy, 40 1Tb. pkgs. . .  5 Gloss Kingsford

.24@26 -30@33 .36@40 ■ 24@26 30@33

.3 505%4%

Silver Gloss, 40 lib s . 7%Silver Gloss, 16 3Tbs. 6%Silver Gloss, 12 6 tbs. 8V4M uzzy48 lib . packages . 516 51b. packages . 4%
12 61b. packages . 650Tb. boxes .......... 4S Y R U P S  

CornBarrels ......................................  28H alf barrels .......................... 30201b. cans % dz. in cs. 1 75 101b. cans, % dz. in cs. 1 70 51b. cans, 2 dz. in cs. 1 80 
cans, S dz. in os. 1 94

_  Pure CanaP a ir  .......................................... i fGood ..........................................20Choice .................................. .  J 6T E A
JapanSundried, medium Sundried, choice .Sundried, fancy .Regular, medium Regular, choice . .Regular, fan cy  ..............36@40Basket-fired, medium . .30 Basket-fired, choice 35@37 Basket-fired, fancy .40@43Jftos ...................................  26@30Siftin gs ............................  10@12Fannings .........................  14@15GunpowderMoyune, medium ...............  28Moyune, choice ...................32Moyune, fancy ..............40@45Pingsuey, medium ..25@28Pingsuey, choice ...................joPingsuey, fan cy ----- 40@45Young HysonChoice ..................  3QFancy .................................. .*40@50OolongBormosa, fan cy  ........... 45@60Am oy, medium ..................... 25Am oy, choice ........................ 3̂2English BreakfastMedium ...................   25Choice ................  qaFancy ......................” '...’ !40@45_  , IndiaCeylon, choice ..............30@35bancy .................................... 45@50t o b a c c oFine C u tCadillac ................................... ...Sw eet Lom a ................... ] j f 4H iaw atha, 51b. pails ..56telegram  ...............................34P a y  C a r .........................................P rairie Rose .....................49Protection ....................  44Sw eet Burley .................” 41T iger ..............................................PlugRed Cross .........................  30Palo ..............................  «K ylo ............................  35R attle A x  .......... a'iAm erican E agle  .............. [33Standard N avy .............. .37Spear H ead, 7 oz____i 47Spear H ead, 14% oz. 44Nobby T w ist ....................  55Jo lly  T ar ..................................39Old Honesty .................. 43Piper H eidsick ................ 69Boot Ja c k  ............................... 86Honey Dip Tw ist ........... 43B lack Standard ..........  40Cadillac ......................  "40Forge .............................. ! . ! .  134-N ickel Tw ist ..................... &2M ill ............................................... afG reat N a vy  ........................¿¡ti.  Sm okingSw eet Core ...........................  34F la t C a r .................................  32 •W arpath ................................’ 26Bamboo, 18 oz.............. . 25I  X  L , 61b................................. 27L , ie oz. pails . .31Honey Lew  ........................40Gold Blot 1; ........................  40Flagm an .............................. '40Chips .....................................;.33K iln  Dried .......................... 21D uke’s M ixture ..............40D uke’s Cam eo ...................43M yrtle N a vy  ..................... 445fum Yum , 1% oz........... 39Yum , Y um , lib . pails 40Cream  ........................................Corn Cake, 2% o z.......... 26Corn Cake, l ib ................... 22Plow Boy, 1 % oz......... 39Plow Boy, 3% oz......... 39Peerless, 3% oz...................35Peerless, 1 % oz................... 39A ir  B rake ............................... 36C an t H ook .............................30Country Club ................32-84F o r e x - X X X X  ..................... 30Good Indian ........................26¡self Binder, 16oz. so*. 20-22Silver Foam  .......................... 24Sw eet M arie ........................32R oyal Sm oke .....................42

T W IN ECotton, 3 ply ...................24Cotton, 4 p l y ............. . . . . 2 4Ju te , 2 ply .............................14H em p, 6 ply ........................nF la x , medium N  ..............24Wool, 1 lb. bails .................8V I N E G A RState Seal .............................12Oakland apple cider . .  14 M organ’s Old Process 14 Barrels free.W t C K I N GNo. 0 per g r o s s ................30No. 1 per gross ................40No. 2 per gross ................50No. 3 per gross ................75W O O D E N W A R E  BasketsBushels ................................. 1 10Bushels, wide band . .1  25M arket ......................................  40Splint, large ........................3 50Splint, medium ................3 00Splint, sm all ........................2 75W illow , Clothes, large 8 25 W illow , Clothes, m e’m 7 25 W illow , Clothe«, sm all 9 26

10Butter Plates W ire E nd or Ovals.% lb., 250 in crate ............30% lb ., 250 in crate ............301 lb., 250 in c r a t e ..................30
2 lb ., 250 in crate ............... 35
8 lb ., 250 in c r a t e ..................405 lb ., 250 in crate .............50ChurnsBarrel, 5 g a l., each . .2  40 Barrel. 10 g a l., e a c h ..2 55 Clothes Pins Round Head.4 inch, 5 gross ...................604% inch, 5 gross ................55Cartons, 20 2% doz. b x s . .60 Egg Crates and Fillers H um pty Dum pty, 12 d*. 20No. 1 complete ..................  40No. 2 complete ..................  28Case No.2 iillerslosets 1 35 Case, mediums. 12 sets 1 15 FaucetsCork, lineu. 8 in ...............  70Cork lined, 9 in ..................  80Cork lined, 10 in ...............  90Mop Stick sI  rojan spring ............   90Eclipse patent spring 85No. 1 common ..................  50N o. 2 pal. brush holder 85 
121b. cotton mop heads 1 40 Ideal No. 7 ............................  ggP ails
2-  hoop Standard .2 153-  hoop Standard .2 252- wire. Cable .2 253-  wire. Cable .2 45Cedar, all red, brass . .1 26Paper, Eureka ...................2 25Fibre ...................................... 2 70T oothpicksHardwood ............................ 2 50Softwood ..............................  2 75Banquet .................................  1 ¿0Ideal ........................................  1 §0TrapsMouse, wood, 2 b o le s .. 22Mouse, wood, 4 b o le s .. 45Mouse, wood, 6 h o le s .. 70Mouse, tin. 5 boles ___ 65R a t, wood ............................  80R a t, spring ............................  75Tubs
20-in . Standard, N o. 1 8 75 18-in. Standard, N o. 2 7 76 16-in. Standard, N o. 3 6 75 
20-in . Cable, No. 1 . . . .9  26 18-in. Cable. N o. 2 . . . .8  25 16-in. Cable, No. 3 . . . . 7  26No. 1 Fibre .....................10 25N o. 2 Fibre .....................  9 25N o . 3 Fibre ...........................g 26W ashboardsBronze Globe ..................... 2 50Dewey ...................................  1 75Double A cm e .....................3 75Single Acm e ...................... 3 15Double Peerless ................3 75Single Peerless ............... 3 15Nortnern Queen ..............3 jDouble Duplex ................3 00Good Lu ck .............................2 75Universal ..............................  2 65Window Cleaners

11

@ 28 @ 23

12 in.......................................... . .1 4514 in......................................... , . l 8616 in......................................... 2 20Wood Bowls13 in. B utter ................ . .1 2615 In. B utter ................ ..2 2511 in. Butter .................. ..3 7519 in. B utter ............... ..5 00Assorted, 13 15-17 . . ..2 20Assorted, 15-17-19 . . ..2 25W R A P P I N G  P A P E RCommon straw  ..........  2Fibre M anila, white . .  3 Fibre M anila, colored . .  4No. 1 M anila .......................... 4Cream  M anila ..................... 2B utcher’s M anila . .  ........... 2%W ax Butter, short c ’nt 13 W ax B utter, fu ll count 20W ax B utter, rolls ........... 19Y E A S T  C A K EM agic, 3 doz................, . . . 1  15Su nlight, 3 doz.....................1 00Su nlight, 1% doz.............. 50le a s t  Foam , 3 doz. . . . 1  15 Y east Cream , 3 d o z . . . l  00 Y east Foam , 1% d o z .. 58 F R E S H  F IS HP er n>.W hitefish, Ju m bo _____16W hitefish, N o. 1 ..............12Trout ......................................  11%H alib u t ...................................  10H errin g .................................... 7Bluefish ............................... 14%L ive Lobster ........................29- •Boiled Lobster ...................29Cod .............................................  10Haddock .................................  8Pickerel ................................... 12Pike ............................................  9Porch. ••••••••••••••••• 8Smoked, W hite .............. 12%Chinook Salm on ............15M ackerel ............................F innan H addie ..................Roe Shad ..............................Shad Roe, each ...............Speckled B ass . . . . . . . .  8%H ID E S  A N D  P E L T S  HidesGreen No. 1 ....................., ..1 1Green No. 2 ............................10Cured N o. 1 ............................13Cured No. 2 ............................12Calfskin , green, N o. 1 13 Calfskin , green. N o. 2 11 Calfskin , cured, N o. 1 14 Calfskin , cured. N o. X 12%

Pelt*Old W ool ..................  @ goLam bs .........   50@ 75Shearlings ...............  40@ 66TallowNO. 1 . . . . . . .  Cn> 6N o. 2 .........................  @ 4WoolUnwashed, med.Unwashed, hueC O N F E C T  IO N S S tick  Candy PallsStandard ............................... 714Standard H  H  ................7EStandard Tw ist g "Jum bo, 32 lb . . .  C a 7t lE xtra  H  H  .............i t ™Boston Cream  jgB ig  stick , 30 lb . cam  •, ,  Mixed CanayGrocers ...............  ....Com petition ............. 7Conserve ...........! .................Royal ...........................  t L *Ribbon .................... ..............’ f iBroken .................. ........... •Cut L o a f .............................Leader ..................  *" J 7*Kindergarten ..*.*.*’. *‘ * 10 1 rench Cream  . a«tar ............................Hand Made Cream  *. 16 Premio Cream  m ixed 14 P a n s  Cream  Bon Bona 10Fan cy—in P ailsGypsy H earts .............  14Coco Bon Bons . . . .  14F udge Squares . . .Peanut Squares .Sugared Peanu ts . . ! " * i a  sajted P eanuts . . . .  ” 1* Starlight K isses . . . . * '  11 San B ias Goodies . .  Lozenges, plain Lozenges, printed . . . .1 2  Cham pion Chocolate .  12 Eclipse Chocolate« .  14 Eureka Chocolate« . .  15 Quintette Chocolate« **14 Cham pion Gum  DroDS 9 Moss Drops . .  10Lemon Sours .................. i lim perials ......................*.*.* *1 ‘£ ream Opera . . . . 1JCream  Bon Bon« 12 Golden W affles . . . . . . .  l j•Hed Hose Gum  D ro o i 10 A uto Bubbles .................. j |. 11HF ?,nc>’"~ln 611». Boxas Did fa sh io n e d  M oias- es K isses, 101b . bx 1 86Orange Je llie s  .............  g fLem on Sours ................ 49Old Fashioned H ors- hound drops . . . . . .  49Pepperm int Drops *.’ 60 Cham pion Choc. Drp« 45 IT £ hoc- Orops 1 19 H . M . Choc. L t . andD ark N o. 12 ................ 1B itter Sw eets, a s t d .  1 15 Brilliant Gum s. c ry s . 40 A . A . Licorice D ro p s .. 90 Lozenges, printed ....6 5  Lozenges, plain . . . . . . . i#Im perials .......................  49Mottoes ............................  i fCream  B a r ........................ 49G . M . Peanu t B a r  . !  90 H and Made Crins g0@90Cream  W afers .............. 99Strin g R ock .....................  99W intergreen Berries 90 Olu Tim e Assorted 2 75 Buster Brown Good 2 50 U p-to-date A sstm ’t 2 75 Ten Strike N o. 1 ..6  50 Ten Strike N o. 2 . .  4 00 Ten Strike, Sum m er a ssortm ent ..................  e 76Scientific A ss ’t ............. 12 00Pop CornCracker Ja c k  ................2 >5G iggles, 5c pkg. cs 2 50 Pop Corn B alls 200s 1 26A zulikit 100s ................2 25Oh M y 100s .....................2 54Cough Drops Putnam  M enthol . . . 1  00Sm ith Bros. ...................1 22N U T S —Whole Alm onds, Tarragona 16Alm onds, D rake ..............16Alm onds, C alifornia sfLshell .................. ...................B razils .......................  12@13Filberts .......................  12@13Cal. N o. 1 ................W alnuts, soft shell 15@16 W alnuts, M arbot . .  @13Table nuts, fan cy  13@13%Pecans, Med................. @13P ecans, ex. large . .  @14Pecans, Jum bos . . .  @16Hickory N u ts per bu.Ohio, new .....................Cocoanuts .......................Chestnuts, N ew  YorkState , per bu..............ShelledSpanish P eanuts @ 9 Pecan H alves . . .  @68W alnut H alves ...30@ 32 Filbert M eats . . . .  @27A licante Alm onds @42 Jordan Alm onds . .  @47 Peanuts F an cy  H . P . Suns 6%@ 7Roasted .............  6%@ 7Choice. H . p . Ju m bo ..............................  •  7
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This Helpful Book Free
There is nothing else like it in all business literature. It tells the beginning merchant 

how to get started and how to succeed. It tells how to find a good location— what the 
profits should be— the capital needed— about the right kind of fixtures-the composition of 
the opening stock— how to buy the goods— what to do when the goods arrive— how to use 
leaders-how to arrange and display the goods-how to get the profit-how to use the 
window display how to hire the salespeople and how many— how to conduct the first 
opening— how to do the advertising and get results— how to economize— how to conduct 
special sales— how to handle the merchandise— how to keep the books— how to figure the 
profits— the proper thing to do about insurance— how to get and keep credit— how to use 
the bank— how to sell the goods— what goods to push and when— how to meet the retail 
mail order problem— what to do when the danger times come— in short, how to succeed in 
merchandising.

There are also chapters of deep and vital interest for the large general merchant_and
for every merchant, however old, however young.

This splendid 224 page book (you couldn’t buy it at any price) is handsomely printed 
in two colors and contains nearly a hundred helpful illustrations.

And for the present we will send it free to any one interested— postage paid. You cannot 
afford to miss this genuine opportunity. Get your copy today. Ask for booklet number 216.

BUTLER BROTHERS
Exclusive Wholesalers of General Merchandise

New  York, Chicago, St. Louis, Minneapolis
Sample Houses-Baltimore, Cincinnati, Dallas, Kansas City, Omaha, San Francisco Seattle
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-41 Business-Wants Department*
Advertisements inserted under this head for two cents a word 
the first insertion and one cent a word for each subsequent 
continuous insertion. No charge less than 25 cents. Cash 
must accompany all orders.

B U S IN E S S  C H A N C E S .F o r Sale—One outdoor display case, m arble base, heavy plate glass, water and dust proof, w ith nickel fixtures, Sold cheap if  taken a t once. AddressN o . 309, care Tradesm an.________________309For Sale—Stock dry goods, clothing, shoes and groceries, doing $135,000 yearly business. Established thirteen years. Other interests demand owner’s entire attention. Stock can be reduced to suit purchaser. Brady Bros. &  Co., W infieldK a n ._______________________________  306For Sale—Only m eat m arket in good Iow a town of 500 population. D oing a  fine business. Address H . E . E van sM acedonia, la . 305For Sale—U p -to -d ate  furniture store in good city  of 40,000. Stock A  N o. 1 in fine condition. N othing old nor stale. B est location. Good six  year lease, at low rent. F in e  opportunity fo r right party. F . B . Penwell, Trustee, Danville, 
iii:_____________________  3itt

Listen, Mr. Merchant,Why not have a rousing Mid-Winter Sa le! stir  things up. Get rid of slow , „  selling goods and put money m your 
W* C  busmess- Now is the time for action.V Bates for Jan . and Feb. are rapidly 
uT being filled. I  work for profits and consider your interests, stocks re- duced or closed out, no matter where located. Remember, I  come myself Qualified by knowledge and experience. W rite lor open Oates. ts. ft. Com stock,»07 utiio Building lo le d o . OhioSm all stock general m erchandise; fix tures and stock reduced to suit purchas- er. B ox 127, C rystal. M ich . 302B akery and confectionery business for saie, complete. Good business in good cheap on easy terms. -Address P . M . Je n ck s, W indom , M inn.___ _____________________________ ________________  300uor Sale—$545 new model six-draw er N ational Cash R egister, for $360 cash. C. b . Owens, 210 E . Fulton , Grand Rapids, m ien. 2gai o r  Sale— We w ant you to ask us about our brick and tile plant and our reasons tor selling. Twenty acres of best clay, sixty h. p. A tla s  engine and boiler, two patent kilns, soft and stiff and m achines with capacity of 25,000 each per day. E verythin g in excellent condition—but we wan to sell. There’s a  reason. A sk  us. Birm ingham  B rick  & Tile Co.. L td . B irm ingham , M ich . __________  296F o r Sale—Stock of general m erchan- dise and fixtures, $1,500. L a s t year’s business, $8,000. Strictly  cash. A  bargain ifQk i hI  next sixty  ¿ays. Address B ox 34, Independence, Ind. 295For Sale—D ru g stock, new. L o ca tid  in farm ing and resort town, 600 popula- tion. On river and railroad. Inventories about $1,400. Chas. A . Carter, Alanson, M lcb-_________________ __ _________________ 307n / f ^ nted—;To lease or buy well located M ichigan elevator. Address N o. 292, care T ra d e sm a n ._ ’ 292F o r Sale—Clean stock dry goods and groceries. Located in best farm in g com - ani  v dIaSe of 1,000. Y early  sales r®toc£  and fixtures will invoice $5,000. Can be reduced. Address N o. 291, care Tradesm an.________  291Grocery and restaurant combined, for sale a t  a  bargain. Located in thriving town in the heart of W estern A llegan county £ruit belt and doing a  thriving business the year around. O r will sefi the stock and fixtures and rent the buildin g to the right party. F o r fu ll particulars address W . E . Stedm an, Fennville, M ich . 290_ W ill pay cash for shoe stock. Address N o. 286, care M ichigan Tradesm an. 286F o r Sale—N ew  clean stock of groceries, shoes and general store, in  a  Central M ichigan town. A  N o . 1 place fo r business. B est location in town. B est of reasons for selling. Inspection invited. Address N o. 285, care Tradesm an. 285F o r Sale—General m erchandise stock and fixtures. W ill inventory about $4,000. B est location in thriving town 500. Clean stock. W ell established business. N o t a  chance fo r speculators but rare opportunity  to purchase a  going business a t  right 2 ri j e' „ -Address V . B . New com er, D eer- field, M ich.____________  293Notice—W e ir e  desirous of interest- in g parties w ith $50 to $100 to invest in a  loan com pany in a  western state; any interested party will learn som ething to their advantage by w riting to us a t once.L o a n s,”  F ith ian , 111. 282F o r Sale—Pure sorghum , black w al-nuts, 75c. W rite  F . Landenberger, O l- ney, HL 6

For R ent—L arg e store building in live Northern M ichigan town. Splendid opening for someone. B est location in town. Address L . H . Sm ith , M cB ain . M ich. 271F o r Sale or R ent—Store building, 30x 90, in Upper Peninsula M ichigan sm all town. Good prospects. I f  interested write for particulars. Address R . F ., care M ichigan Tradesm an. 274For Sale—40 acres land A ltam ont Springs, Florida, 14 acres in oranges, part bearing. Some tim ber, a  sm all clear lake on the place, 10 acres good garden land on side track , five m inutes’ walk from hotel, the finest w inter resort in Florida. Good w ater, four large lakes within a  tew m inutes’ w alk of each other. Good m arket, fine location for ducks and poultry raising. I  guarantee it  the most healthy spot in the United States. N o buildings, two one acre lots from M ain avenue. W ill send photograpn if interested. Address J .  O . Therien, A lta mont Springs, F la ., or M inneapolis, Minn
2oTobacco in natural leaf, a t 12%c. 15c, 18c per lb. Send 25c in ppstage for sam ples. F ran k  Dittbenner, Fran klin , K y .____________________________________________________266_For Sale—Paten t on attachm ent for hitching weight strap for team th at will adjust itself autom atically on pole from ^ j k h t  to bit. H ave other business W ill sell on terms to suit. Address W it- zeg B akery, 1400 M arshall S t ., N . E . Minneapolis, M inn. 255

Special Price Current
A X L E  G R E A S E

f i g  o r ]
¡S&RD OIL]M ica, tin boxes . .75 9 00 Paragon ....................  55 6 00B A K IN G  P O W D E R  Royal10c size 90 V£fb. cans 1 35 

6oz. cans 1 90 %!$. cans 2 50 %lb. cans 8 75 lib . cans 4 80 31b. cans 13 00 5tb'. cans 21 50 B L U IN G

For Sale—One 300 account M cCaskey register cheap. Address A . B ., care M ich ig an  T ra d e sm a n . 549A  splendid town site or irrigation proposition, very cheap. D . J .  M yers, Boulder, Colo. 203For Rent—B est and largest store building in M ilan , M ich., completely furnished, splendid opening for general store in thriving town of 1,600 population. For particulars address, A . E . P utnam , M ilan, M ich. _________________________ i9i)For Sale—A t a  bargain, first-class wall paper and paint business; well established and in excellent location; business grow ing nicely; will sell for cash or trade for good real estate; good rea- f ° r selling. Address B argain , care M ichigan Tradesm an. 995For Sale—In Southern M ichigan, a  gen eral store, complete stock, in fine loca- tion best trading point in the State , with building if  desired. Address N o. 124 care Tradesm an. ’ 124

I F  S P O T  C A S Hand quick action appeals to you, we will buy and take off your hands at once all the Shoes, Clothing, Dry Goods, Furnishings, etc ., or we will buy your entire Shoe. Clothing, Dry Goods and Furnishing stocks. We buy anything any man or woman wants money tor. Write us today and we will be there to-morrow.Paul L . Feyreisen & C o ., __________________ 154 Franklin s t . ,  Chicago, III.F o r Sale—F irst-c lass m eat m arket,stock and fixtures; building included. Cheap for cash. J .  F . Rezac &  Co., St. M arys, K an. ggCash F o r If our Business O r Real E s tate. N o m atter where located. I f  you w ant to buy, sell or exchange any kind of business or real estate anywhere at any price, address F ran k  P . Cleveland 1261 Adam s E xpress Building, Chicago! U1- 26I  pay cash for stocks or part stocks of merchandise. M ust be cheap H  K äu fer. M ilwaukee, W ls. 771S IT U A T IO N S  W A N T E D .W anted—Position by an experienced middle-aged Christian m an as clerk in a  general store. Good recommends. Joh n  G raybill, Clarksburg, 111. 308

C . P . Bluing
. Doz.Small size, 1 doz b o x ..40 Large size. 1 doz. b o x ..75C IG A R SJohnson C igar C o .’s Brand

— 19. C . W ., 1,000 l o t s .............31El Portana ...............................33Evening Press ........................32Exem plar ....................................32O’Halloran Bros. BrandsTampa Smokers 5c........  $30 00LinfaSmokers 5c............... ............  35 00Puritanos 10c..........................  60 00Londres Grande 2 for 25c 80 00 Estos SiReina Fina 3 for 25c............ 55 00Caballeros 1O0........................  75 00Panatellas 2 for 25c .......... 80 00Reina Victoria 15c.............. 85 00La B ija  de Tampa 10c -- 70 00Worden Grocer Co. brand Ban H u rPerfection .............................   .35Perfection E xtra s  ..............85Londres ........................................35Londres Grand ..................... 35Standard ................................. ,.35Puritanos ....................................85Panatellas, F in a s ................ 35Panatellas, Bock ...................35Jookey Club .............................35C O C O A N U TBaker’s B razil Shredded

______________ H E L P  W A N T E D .W anted—A  com petent hardw are man a t C . C . &  Chester C . Sw eet’s. Benton Harbor, M ich. 394W anted—A  salesm an to sell a  first- class vacuum  cleaner a t a  reasonable price to the trade on com mission basis. Address N o. 297, care Tradesm an. 297 W anted—A t once, a  practical planing m ill foreman, one th at understands the m anufacturing sash doors, doors, blinds store fixtures and a general line of miliS g ? - .  A£Ply to The B ailey  M ills Co., Victoria, T exas. 269Salesm an—On com mission or $100 and up per month w ith expenses, as per contra ct; experience unnecessary. Prem ier C igar Co., C incin nati, Ohio. 198

Want Ads. continued on next pageT

'Û

PorkLoins .........................Dresed .......................Boston B u tts . . .Shoulders ...............Leaf Lard  . .  Pork Trim m ing» MuttonCarcass ......................Lam bs .......................Spring Lam bs . .

@16
@11@15@ 12%@13@11
@12@13Carcass VealC L O T H E S  L IN E S  Sisal60ft. 3 thread, e x tr a .. 1 0672ft. 3 thread, e x tr a .. 1 4090ft. 3 thread, e x t r a ..1 7060ft. 6 thread, extra . .1 3972ft. 6 thread, e x tr a ..Ju te60ft..................................................72ft...................................................90ft....................................................1

120f t ................................................. 1Cotton Victor50ft.....................................................1 1060ft..................................................... 1 3570ft....................................................1 «050ft.80ft.70ft.40ft.
Cotton W indsor .1 80

.1 44
4  80
.3 00Cotton Braided40ft.................................................. 9b50ft................................................. 1 3560ft...............................1 65Galvanized W ire No. 20. each 100ft. long 1 96 No. 19. each 100ft. long 2 10C O F F E E  Roasted D w inell-W right C o .’s B ’ds.

W hite House, l ib .........................W hite House, 2!b......................Excelsior, M & J ,  l ib ............Excelsior, M &  J ,  21b............Tip Top, M &  J ,  l i b .............Royal Ja v a  .................................Royal Ja v a  and M o c h a .. . .  Ja v a  and M ocha B le n d .. . .Boston Com bination .............Distributed by Judson Grocer Co., G r°n d  R apids. Lee, Cady & Sm art, D etroit; Sym ons Bros. &  Co., Saginaw ; Brown, D avis St W arner, Ja ck so n ; Gods- m ark, Durand &  Co., B a ttle Creek; Fielbach Co., Toledo.Peerless E vap ’d Cream  4 00F IS H IN G  % to 1 in. . .  % to 2 in. .
1% to 2 In. .
1% to 2 In. .in........................In........................No. 1, No. 2,

70 5c pkgs, per case . .2  60 36 10c pkgs, per case . .2  60 16 10c and 38 5c pkgs, per case ..................... 2 60F R E S H  M E A T S  ■*«fCarcass ......................6%@ 9%
Hindquarters . . . . 8  @1 0 %Loins ............................ • @14Rounds ....................  7%@ 9Chucks ..................... 7 @ 7^Plates ......................... @ 5Livers ........................  §  5

T A C K L E
.............  6.......... ..................7
................ 9......................... 11............................................. 16...............................................20Cotton Lines

10 feet ...............................515 feet ........................... 7No. 3, 15 feet .........................  9No. 4, 15 feet ......................... 10No. 5, 15 feet ..........................11No. 6, 15 feet .........................12No. 7, 15 feet ..........................16No. 8, 15 feet ......................... 18No. 9. 15 feet ......................... 20Linen LinesSm all ..............................................20Medium ........................................28Large ..............................................24PolesBamboo, 14 ft .,  per doz. 56 Bamboo, 16 ft ., per doz. 60 Bamboo, 18 ft .,  per doz. 80 G E L A T I N EC ox’s, 1 doz. Large . .1  80 C o x ’s, 1 doz. Sm all . .1  00 K n o x ’s Sparkling, doz. 1 25 K n o x ’s Sparkling, gr. 14 00Nelson’s ..................................1 60K n o x’s A cldu’d. dos. . .1 26Oxford ............    75Plym outh Rook ................ 1 81

S A F E S

u

C r vFull line of fire and burglar proof safes kept in stock by the Tradesm an Com pany. T hirty-five sizes and styles on hand a t all times—tw ice as many safes as are carried by any other house in the State. If  you are unable to visit Grand Rapids and inspect the line personally, write for quotations.
S O A PBeaver Soap Co.’s Brand.]

JjjDNDEL1S951213
100 cakes, .arge size . . 6 6050 cakes, large s iz e . .3 26
105 cakes, small else. .8 8550 cakes, sm all s l z e . . l  95Tradesm an’s C o .’s Brand

Black H aw k, on* box 2 50 Black H aw k, five bxs 2 40 Black H aw k , ten bxs 2 25 T A B L E  S A U C E SHalford, large ................. I  75Halford, sm all ..................2 25

Use

Tradesman

Coupon

Books

Made by

Tradesman Company

Grand Rapids, Mich.
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Special Features of the Grocery and 
Produce Trade.Special Correspondence.

New York, Jan. 8— The spot coffee 
market shows a steady although 
slight improvement in demand. Hold
ers seem to have a good deal of con
fidence as to the future of prices, al
though the speculative market wit
nessed quite a drop. Maracaibos 
fetch full valeu anyway and the same 
is true of the milder sorts. In store 
and afloat there are 4,379,138 bags, 
against 3,740,445 bags at the same 
time a year ago. In an invoice way 
Rio No. 7 is quoted at 8^c.

Jobbers generally report a reviving 
interest in teas and direct imports 
are steadily diminishing. Japans seem 
to be doing well, and the same is 
true of Congous and Country Greens. 
Prices show no noticeable variation.

Refined sugar is in the usual mid
winter rut. All refiners are holding 
to 4.95c, less 1 per cent, cash, ex
cept one which is quoting 4.85c. Deal
ers express confidence as to the fu
ture and some refineries will, doubt
less, watch with much interest the 
workings of the new sugar scales 
which Uncle Sam is to install on the 
docks.

The demand for rice is good— for 
the time of year— and buyers find they 
have to pay full values. From the 
South planters are reported to be 
holding firmly to their product and, 
if the deadlock continues, there will 
be, it seems likely, an appreciable ad
vance. This, however, depends up
on the demand for cleaned rice. Prime 
to choice domestic, 5i4@5$4c-

A moderately active jobbing trade 
is reported in spices and quotations 
are steady, although without any ob
servable change.

Molasses is unchanged as to quo
tations. The demand is all that could 
be looked for in January. Good to 
prime centrifugals are quoted at 26@ 
30c.

While it seems probable that stocks 
of canned goods in the hands of job
bers are lower than usual, this fact 
has not as yet created any increas
ed demand. Buyers are taking only 
enough goods for present needs and 
speculation does not exist. Stand
ard 3s, Maryland tomatoes, can be 
bought for 6oc, but at the same time 
these are said not to “come up to the 
scratch” when an examination ' is 
made, and 62j4c is practically the low
est at which “really truly” 3s can be 
purchased. Peas are in light offer
ing and yet the quantity is appar
ently sufficient to meet requirements. 
Opening quotations on Western pack 
are about the same as last year, but 
buyers are not much interested. Corn 
is quiet and unchanged.

Butter shows some advance, with 
creamery specials now at 36c. At the 
moment this market is comparatively 
short on supplies, as shipments have 
been delayed by severe weather. Ex
tra creamery, 35c; firsts, 32j4@34c; 
creamery, held, specials, 33J^@34C! 
extras, 32(0)33c; imitation creamery, 
firsts, 26@ 28c ; factory, 24@25c.

Cheese is in good request and quo
tations are firm at I7j£@i8c for full 
cream specials.

Receipts of fresh-gathered eggs 
have been so small that arrivals have 
had scarcely any effect and quota
tions are tending upward, although it 
would seem as if 50c would be the 
limit. Western extras are firm at 
43@45c; extra firsts, 40c and from 
this down to 34c.

Side Light on a Once Popular Land
lord.W ritten for the Tradesm an.

Francis Boxheimer was for many 
years the proprietor of the Bridge 
Street House. He owned the build
ing and won fame and fortune by the 
excellence of the meals he served, the 
cleanliness of the rooms and beds 
and the good order that the proprie
tor maintained. One day a disorderly 
person created a disturbance in the 
diningroom and Mr. Boxheimer 
promptly ejected him. The rowdy 
suddenly whipped out a knife and 
stabbed Mr. Boxheimer in the abdo
men. The wound inflicted, in the 
language of Mercutio, was not “as 
wide as a door nor as deep as a 
well,” and Mr. Boxheimer survived 
the ordeal, although he did not re
gain the rugged health he had en
joyed before the assault was made 
upon his person. In his later years, 
the early “seventies,” he engaged in 
the business of manufacturing lum
ber against the advice of friends. The 
panic of 1873 nearly crushed his en
terprise and he died a few years 
later, poor in purse and crushed in 
spirits. He was a popular, honorable 
man. Several of his children reside in 
the city. Arthur S. White.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Jan. 12— Creamery, fresh, 
32@36c; dairy, fresh, 23@30c; poor 
to common, i8@23c.

Eggs— Strictly fresh, candled, 35@ 
36c; cold storage, 26@27c.

Live Poultry —  Fowls, I4@i5c; 
springers, I5@i7c; ducks, i 6@ i 8c ; old 
cocks, i o @ i i c ; geese, I4@i5c; tur
keys, 20@ 22C.

Dressed Poultry— Old cocks, I 2@  
I2j4c; fowls, I5@i7c; chickens, i6@ 
18c; turkeys, 24@26c; ducks, i 8@ 20c ; 
geese, I4@I5C-

Beans —  Pea, hand-picked, new, 
S2.15@_2.20; red kidney, hand-picked, $2.75@ 2 .9o ; white kidney, hand-pick
ed, $2.75@2.9o; marrow, $2.75@2.8o; 
medium, hand-picked. $2.20@2.25.

Potatoes— New, per bu., 50c.
Rea & Witzig.

Safest Vault in the World.
The Bank of England is consider

ed to have one of the most nearly 
impregnable vaults of any bank in 
the world. It is sixty-six feet below 
the level of the street. Above it is 
twenty feet of concrete, holding sev
en feet of water, and below, the same 
concrete barrier and depth of water. 
Tn this manner tunneling becomes im
possible, while with the soldier guard 
posted every night, the conservative 
Briton has reason to believe in the 
security of his “Old Lady of Thread- 
needle street.”

Many men would be religious if 
their friends were not so anxious to 
make it seem petty and ridiculous.

Late State Items.
Detroit—A new company has been 

organized under the style of the 
Wayne Cabinet Co. to manufacture 
and sell automobiles, steering wheels 
and bodies and auto cabinet work, 
with an authorized capital slock of 
$20,000, all of which has been sub
scribed and paid in in cash.

Kalamazoo—The Van Bochove & 
Sons Manufacturing Co. has engag
ed in business for the purpose of 
manufacturing and selling building 
materials, with an authorized capital 
stock of $25,000, of which $20,000 has 
been subscribed, $5,000 being paid in 
in cash and $10,000 in property.

Alpena —  George N. Fletcher & 
Sons, engaged in the lumber business 
many years at this place and heavily 
interested in the paper manufactur
ing establishment here, have bought 
all the interests of W. A. Comstock 
in the Alpena Power Co., Ltd., the 
Alpena Electric Light Co. and the 
Thunder Bay Boom Co.

Detroit—The San Telmo Cigar 
Manufacturing Co. has purchased 195 
feet of frontage at Michigan avenue 
and Thirty-fifth street and will erect 
a cigar plant four stories high and 
basement, fire-proof, and of sufficient 
capacity to give employment to 1,000 
hands within a year. The deal was 
negotiated by John E. Patterson for 
Carl Bauer.

Rockford— The Hunting Co., man
ufacturer of implements, has merg
ed its business into a stock company 
under the style of the Hunting Well 
Cover Co., for the purpose of manu
facturing well covers, cistern covers 
and other foundry supplies, with an 
authorized capitalization of $10,000, 
all of which has been subscribed, 
$1,500 being paid in in cash and $4,990 
in property.

Ypsilanti— Lewis & Geer, who 
about- a year ago commenced the 
manufacture of lawn swings and oth
er lawn furniture, are moving into 
their new factory on Railroad street, 
east of the Peninsular mill. The firm’s 
business has grown amazingly. They 
had scarcely got started when the 
rush of orders made it necessary for 
them to lease the old East Side house 
adjoining their factory from the city 
and by summertime it was seen that 
a new and large building would soon 
be a necessity.

Lewiston —  The Michelson-Hanson j 
Lumber Co.’s plant here is expected 
to exhaust all available timber owned 
by the company in this vicinity and 
go out of commission in April. The 
greater portion of the remainder of 
the year will be required to dispose 
of and ship the lumber and close out 
the business of the company. D. M. 
Kneeland has managed the plant for 
many years and is a stockholder. He 
is largely identified in the two 
Kneeland-Bigelow and Buell mills 
at Bay City, concerns which are not 
unlikely to make investments on the 
Pacific coast in the near future.

Saginaw— J. H. and H. L. Berst, of 
the Berst Manufacturing Co., have re
cently invested $100,000 in timber 
properties near Portland, Ore., and 
the former has taken up his residence 
at Portland to look after the interests 
of the firm. The Berst Manufactur

ing Co., which manufactures tooth
picks and one or two other wooden 
specialties, has been operating twelve 
years and has been very successful 
from the start. The plant consumes 
about 4,000,000 feet of maple and< 
birch timber annually, employe 150 
hands and manufactures 15,000,000 
toothpicks a day. The timber is 
bought along the line of the Macki
naw division of the Michigan Central.

New York City real estate is too 
valuable to be occupied by any insti
tution that fails to be a profitable 
investment. Madison Square Garden 
will soon be razed to make room for 
a skyscraper office building. Within a 
score , of years this noted structure 
has been the scene of many of the 
greatest gatherings ever assembled 
in this country. It was designed by 
Stanford White, who met a tragic 
death a few years ago from a shot 
fired by Harry Thaw at the roof gar
den of the building. The location 
is ideal for concerts and shows, but 
unfortunately its income has not 
met the expectations of the parties 
who spent $3,000,000 on its erection.

A Government expert who is fig
uring on the cost of living reports 
that, on an average for the whole 
country, since December 1, beef, 
rice, potatoes, raisins, cranberries, 
mackerel, silk, olive oil, nails, paper 
and borax not only have shown no 
increase but have decreased in cost. 
Among the items in the price of 
which there has been no change are 
bread, codfish, molasses, apples, an
thracite, soft coal, petroleum and 
alum. This is quite an interesting ar
ray.

BUMINK88 C H A N C E S .W anted—Clerk for general store. M ust be sober and industrious and have some previous experience. References required. Address Store, care Tradesm an. 242
__________ FARM LANDS_________T exas Orange Groves—F iv e acres, 50 months old, $1,500. $250 cash, $25 m onthly for 50 m onths. N o  taxes, no interest. Absolutely favorable contract. Lim ited number. T exas lands fo r sale. Special excursions Ja n . 18 and Feb . 15. P articu lars free. H . D . Arm strong, Gen 1 A g t ., 
88 Griswold S t „  D etroit, M ich,________ 298H ave 480-acre M anitoba farm , 60 miles from W innipeg and six  m iles from  m arket. W ill sell or exchange for clean stock of m erchandise and put in some money. J .  R . H aslam , Ow ner, D evil’s Lak e, N . D . 283
Have You Land to Sell?J )  & J . —W e have an inexpensive but very successful plan in selling farms, garden and poultry tracts, cut-over timber lands, etc. We reach buyers in four states. Write for our plan. It  costs nothing. Decker & Jean. Grand Rapids, Mich. Established 1892. Reference: Any bank in Grand Rapids. 279630 acres irrigated land (good apple land), near Spokane, or parts of it , for sale or exchange for m erchandise or im proved property; c ity  or fa rm ; latter preferred. B en j. L in d say , 114 W ash in gton S t ., Spokane, W a sh . 275

S P E C IA L  F E A T U R E S .Interest in a  live copper gold mining property, situated between two provenore producers, new cam p, on the Great Northern R ailw ay ; property working, miners takin g pay in stock a t  25c per share; will sell stock, part cash, part on contract term s; correspondence solicited. Address Close Corporation, P . O . Box 65, Spokane, W ash._____________________________ 301Notice—Cash paid fo r dry goods, fu rnishings and shoes. 177 G ratiot, Detroit, M ich. _______________________ 284Safes Opened—W. L . Slocum , safe  expert and locksm ith . 114 M onroe street, Grand Rapids. M ich. 104W e  pay cash fo r stock or parts of stocks of dry goods, groceries, shoes, clothing and all general stocks of goods. M u ÿ  be cheap. R ed fe m  B ro s., Lansing, M ich. 252

mailto:2.20@2.25
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There are two kiftds of flourFanehon

“The Flour of Quality”

and
the others

Distributed by

Judson Grocer Co.
Grand Rapids, Mich.

I f  Your 
Customers 
Find the 
C u t o f Our 
“ Q U A K E R

on their packages of Coffee 
and Spices they will be 
certain they bought 
the R IG H T  K IN D S .

W o r d e n  G r o c e r  C o m p a n y

Grand Rapids
The “ Right Kind”  Wholesalers

H O W  DOES TH IS LO O K  T O  YO U ?
250 x  410 ground space. 150,000 square feet of floor space.

and ray08fo?t^ u n™ 0dem foriactory P“rPoses. The roof is of the well known saw-tooth style, assuring the greatest amount of daylight without the heat
This style of construction also facilitates the securing of perfect ventilation, V

FIRE PROOF CONSTRUCTION THROUGHOUT
*lre5fly e and the balance is toeing rushed to completion with all possible haste.

,rom m*ke* °a,maa'“  “ - 1 *>•
What bettMDrosneefcs <w>u?d ®ew?Q.°*8*??.d,e8’ n*w Plat*ng  works, new enameling ovens and the old experienced mechanics and employe«.
SMDment f̂ w?n o t  the®ver increasing demand for the famous DA YTON-MONEY WEIGHT SCALES?Shipment of our goods wilt be greatly facilitated by our own private switch track making direct connection with the Pennsylvania Railroad.

FACTORY
The Computing Scale Go.

S &  DAYTON, OHIO Please mention Michigan Tradesman when writing for catalogue

Sole Distributers
Money weight Scale Go.

58 State Street, CHICAGO



If Somebody Else Made Ketchup
As Good as Blue Label, We Would Make it Better—But

Neither Is Possible
Every customer you ever had for B LU E  LA B E L  K ET C H U P is still buying it. 

Those who buy some other ketchup do so because they don’t know B L U E  L A B E L — they 
couldn’t have any other reason.

The best way to hold your customers is to please them. The best way to please them 
is to set them right when they are going wrong— tell them about the good things. Don’t 
wait for some other grocer to tell them.

There is another reason for telling them to use BLU E L A B E L  K E T C H U P — it 
pays you a good profit. These are the only things you need think about— pleasing your 
trade and making money.

Conforms to the National Pure Food Laws
CURTICE BROTHERS CO., Rochester, N. Y.

Lock the Door and Save the Horse
The losses that come to us in this life are for the most 

part the result of not living up to our best thought.

As a good business man you know that you can not afford 
to be without

A Bang Up Good Safe
Honest, now, what would you do if your store should 

burn to-night and your account books were destroyed?

How much do you think you would be able to collect? 
Mighty little.

Dont run the risk, neighbor, you can’t afford to. A safe, 

a good safe, doesn t cost you very much if you buy it 
from us.

It will only cost you two cents anyway to write us to-day 
and find out about it.

Grand Rapids Safe Co. oran7SdTniCh.


