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Cite (Uitbin Sleep and Death
4 * 4 * 4 *

O nce read thine ow n  breast aright 
And thou hast done w ith  tears;

Man gets no other light 
Search he a thousand years.

Sink in thyself; there ask what ails thee, at 
that shrine.

# * * *

W e w ould have inward peace,
Y et w ill not look  within;

W e w ould have m isery cease,
Y et w ill not cease from sin;

W e w ant all pleasant ends, yet w ill use no  
harsh means.

W e do not w hat w e  ought.
W hat w e  ought not w e  do;

And lean upon the thought 
That chance w ill bring us through;

But our ow n  acts, for good or ill, are mightier 
pow ers.

And yet for those w h o  know  
T hem selves, w h o  w isely  take

T heir w ay through life, and bow  
T o  what they cannot break.

W hy should i say that life need yield but 
moderate bliss?

Is it so  small a thing  
T o  have enjoyed the sun,

T o  have lived light in the spring.
T o  have loved , to have thought, to  

have done;
T o  have advanced true friends, and beat 

dow n baffling foes?

T hat w e must feign a bliss 
Of doubtful future date,

And w hile w e  dream on this 
Lose all our present state.

And relegate to  w orlds yet distant our 
repose?

M athew Arnold.

4*4*4*
Let us g ive  thanks for tw o  things. Steep and Death; 
Sleep, w ho rakes little children to  his arm*
And blesses them, and g ives them to  the dory 
W ith rosier cheeks w hose tm c k . w e  know  s e t  how  
Lulls ail the fever in o w  yo u th fu l limbs;
W ho com es more slow ly  in the after years 
W hen life grow s chiller hot is still our friend. 
N erving us for endurance or for rod.
W ho blinds us to  the glamour o f the world.
W reathes other skies beneath the arch o f sight.
And wafts us through that other varying world.
So bright, so  sad. so  strange and perishable:
And Death, w hose friendly hand undoes  the knot 
That rime’s benumbing fingers fumbled at.
And rids us of the body w hose embrace 
Ensphered us in a world w ith in  a world.
And g ives it back to  Nature w hence it came.
Leading us forth into a universe
Strong w ith fresh hope, and eager in desire
T o  find the life w e vainly sought for here.

I have lived long enough to  know  the taste
Of good and ev il, to  know  w hat I m
And what the world is. N ow , 1 w ait for Death.
A s pariently as one w h o  w aits for sleep  
Far in the night, n ot tossing restlessly.
K now ing that steep w ill su re ty  com e, though [late. 
N or idly do I linger; but as one
W ho know s his friend w ill com e, y e t none the less 
Is very busy w ith his w onted  toil 
As the slow  hours roil onward, till he hears 
T he w elcom e steps w ithin rhe corridor.
And the door opens and the friends clasp hands 
And are at one forever; so  I work  
A t the sore tattered tapestry o f life 
Of w hich w e know  not origin or end.

-f mQnrmmts



Our Brands of Vinegar
Have Been Continuously on the Market 

For Over Forty Years
Is this not conclusive evidence of the consumers stamp

ing their approval on our brands for Q U A LITY ?
M r. Grocer:—The pickling season now being past the 

good housewife is still continuing to look for the same good 
vinegar which has the most excellent aroma for her salad 
dressing and table delicacies, and she knows the following 
brands have the elements that she craves for:

“ HIGHLAND” Brand Cider and W hite Pickling  
“ OAKLAND” Brand Cider and W hite Pickling  

“ STATE SEAL” Brand Sugar Vinegar 
Our Brands of Vinegar are profit winners. Ask your jobbers.

Oakland Vinegar & Pickle Co. Saginaw, Mich.

IF
You can save the salary of a bookkeeper, collection clerk, “ Loads of Tim e,”  
eliminate all mistakes and disputes WITH ONE W RITING, in the American 
Account Register System, wouldn’t you investigate its merits?

IF
In addition it prevents any article from leaving your store without being 
charged, keeps each account posted right up to the last purchase and ready 
for immediate settlement?

IF
Each year It saves you from losing hundreds of dollars, wouldn’t it pay you 
to write us today and let us give you full particulars? Address

The American Case & Register Co.
Salem, Ohio

Detroit Office, 147 Jefferson A ve., J. A. Plank, G. A. 
Des Moines Office, 421 Locust Street, W eir Bros., G. A.

A Reliable Name
And the Yeast 
Is the Same

F le isch m a n n ’s

No
Cut* Down-Pivots in 

This Scale
We have built computing scales on all 

the known principles of scale construction, 
but our experience shows that our automatic 
scale with an actuating mechanism of two 
perfectly controlled spiral springs is the 
only practical and efficient basic principle 
on which an automatic computing scale 
can  be built.

Our No. 144 type of scale (shown in 
cut) is rapidly replacing all other forms or 
make of scales. It is brimful of merit. No 
other scale is as quick and accurate in 
showing weight or value. No single part 

of this scale is subject to heavy strain; it will therefore outlast any other 
kind. If, after years of hard and constant service, the knife edge bearings 
on the base should show a little wear, it would not affect the accuracy or 
sensitiveness of the scale. T h e  springs w ill n ev e r w ear out.

Our com petitors like to talk about our springs. Their sta tem ents are ridiculous. 
Our springs are as perfectly  controlled against action of heat or cold by our patented  
thermostat, as the therm ostatic construction of the balance wheel of a high-grade 
watch controls the hair spring.

Beware of Cut-Down-Pivots. If you don't know what thev are or how they 
cu t into your protits, write us for detailed information. Practically  all heavy pendulum 
scales use this dangerous and im practical construction.

The BOSTON STORE. CHICAGO, which has used our scales exclusively for 
years, has just placed an order for 30 of our improved scales.

When buying computing scales be sure to get the best. They are by fa r the 
cheapest. If you have old or unsatisfactory computing scales of anv make ask for 
our exchange figures.

Vour request for information does not place you underW rite for full details, 
obligation to us.

The Computing Moneyweight Scale Co.
Scale Co* 5g state Street, Chicago
Dayton, Ohio arand Rapids office, 74 So Ionia St

Please mention Michigan Tradesman when writing

District Sales 
Offices io All 

Prominent Cities
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S P E C I A L  F E A T U R E S .
Pace.
2. N ew  Y o rk  M arke t.
3. T h e  O ld F o u rth  W ard .
4. N e w s o f the B u s in e s s  W orld .
5. G roce ry  and P roduce  M arke t.
6. In d ian a  Reta ilers.
8. Ed ito ria l.

10. S to ve s  and H a rdw are .
11. M a x im u m  B u s in e s s  Success.
12. Butter, E g g s  and P rov is ion s.
14. D ry  Goods.
15. T o -d a y  and T en  Y e a rs  A go.
16. Shoes.
18. B eh ind  the Counter.
20. W o m a n ’s  W orld .
22. T h e  M o ra l H azard .
23. T h e  E x p re s s  Receipt.
24. T h e  C om m erc ia l T rave le r.
26. D ru g s.
27. D ru g  P r ice  Curren t.
28. G rocery  P r ice  Curren t.
30. Specia l P r ice  C urren t.

H E L PIN G  O N E ANO TH ER.
T his was the mild reproof which a 

high school principal gave to  a young 
lady whom he caught in the act of 
prom pting her seatm ate: “In  the kin
dergarten  you were taugh t the little 
song, ‘H elp One A nother,’ and now it 
takes all my w atchfulness to  keep you 
from  doing it.”

N ot only school girls but the com
m unity as a whole may well heed the 
caution. W hen we feel friendly to 
ward another, especially a weaker 
one, there is too g reat a tendency to 
p rom pt; to  help in some way. W e for
get tha t the best help is self-help. 
T h a t to push them  out from  the 
shore into the current, first supplying 
them  w ith oars, is the best way to 
make self-sustaining men and women.

The child does not learn to walk 
by being led continually. H e strikes 
out boldly for himself, and if he does 
get a few falls it is only a spur on
w ard. The best teacher is not the 
one who solves the hard problem  but 
who by a h int can pu t the pupil up
on the correct method. S trength  is 
acquired in the act of digging and 
not in spending the gold after some 
one else has b rought it to  the sur
face.

The real helper is the one who can 
guide to a culture which will de
velop m uscle; which will render the 
weak arm  strong ; which will inspire 
confidence; which will arouse a bet
te r and loftier purpose; which will 
n o t pick up the toddling child and 
carry  him along, bu t will ra ther coax 
and  encourage him to make the wav
ering  steps m ore steady.

W hen prom pted to help another 
stop  and think if your m ethod is to 
be a real help or the reverse. 
H elp w orthy of the name prom otes 
streng th , reliance and earnestness. 
T ha t which but calls for m ore help 
of its class is usually a misnom er, an 
in jury; a damage instead of an assist
ance.

FALLIN G  OFF.
A net gain of a thousand a year 

m ay mean very much or very little 
to a man. I t  depends altogether up
on which way he is going. If it is 
an increase over previous years, 
good; but if it is a falling off, even

although slight, there is som ething 
wrong, and the leak or break should 
be at once located and repaired.

M easures of value are always com
parative. Even the dollar has no 
standard uniform ity but is constantly 
fluctuating. In our own lives we can 
not say we are doing well if we are 
accom plishing less than last year. 
Added experience and skill should 
keep us on the trend upward. “W hat
ever your present self may be,” w rote 
C harlotte B ronte, “resolve with all 
your strength  of resolution never to 
degenerate thence. Be jealous of a 
shadow of falling off. D eterm ine ra th 
er to  look above th a t standard and to 
strive beyond it.”

There is no t only the cash profit to 
guide in the estim ate, but personal es
teem is a part of the inventory which 
m ust not be ignored. Is  our standing 
in the com m unity gaining or losing? 
Are our patrons increasing or dim in
ishing in number. Increased prosper
ity of certain custom ers may be re 
sponsible for the rise in profits. Some 
special occasion may induce some of 
them to  purchase heavily this year 
and be quite m oderate during the 
next. The prosperity  which counts 
rests on a m ore secure basis. I t  is 
not the am ount of the bona fide sales 
so much as actual standing in the 
com m unity which tells in the end.

If  you are establishing a reputation 
for w orking in cheap or shoddy 
goods; if people are learning th a t you 
need w atching, then are you certainly 
falling off, even although the sales 
list does not show it. P a trons may 
resolve to m atch your game and still 
patronize you; but the to ttering  repu
tation  is the m ost dangerous sym p
tom  in the “falling off” sickness.

A utomobile Prices.
Automobile journals have of late 

given considerable space to le tters 
from m anufacturers, who were asked 
for their opinion on the probability 
of autom obile prices declining. Sev
eral of the m anufacturers took occa
sion to criticise others who had al
ready reduced prices, and the tone of 
m ost of the letter« is tha t of disap
proval, and p red iction ' are made tha t I 
prices have not been, nor will be, 
cut, except for some particular rea
son. A month ago one m anufacturer 
said that a cut in prices was an in
dication tha t autom obiles so reduc
ed were not worth the original price 
asked, yet since his le tte r appeared 
he has reduced the price of his prod- | 
act $150 and $250, respectively, on 
two models. O ther m anufacturers 
gave the following reasons for re
duction in price: Faulty  construction:

|off styles; overstock of models and 
shortage of funds. Y et scarcely a 
m anufacturer did not confess tha t his 
company is giving better value, that j 
is, m ore equipm ent and better work - 

I manship. etc., than ia.st year or the 
year before. This is in reality a re - |

and the reduction of $250 on a 
ly advertised car that sold for 
a year ago, are of course gei 
known and such reduction 
som ething of a sensational eft 
the trade. A nother wefl-knos 
tha t sold for ST,250 fast seas# 
just been reduced to  $1,000. 
only a few weeks a an one of th

tions of $150 on a  $1,100 car ar

for the price -\lso s 
the prices of which h 
ed. are being fum ed 1

door touring body

duction in price. Several maxi mac pow er
turers declared thait they have adopt-■j cars a
ed a certain price for their cars andr there ■
that such price w<'mid not be reduc tfoe re
ed. They talked .of quality, and the. | $1,500

Digging Gum.
There will be a crusade in spruce 

gum digging in the Maine woods this 
w inter. A bout tw enty men will leave 
Skowhegan within a short time to 
begin gum digging operations near 
Jackm an. Gum has grown scarce in 
the last few years and the demand is 
so g reat th a t it has become a busi
ness to m any Maine men. L ast year 
Jam es Carey, F rank Cronin and Joe 
Cass dug 1,300 pounds and sold it all 
in Maine. I t is estim ated tha t from
50,000 to  100,000 pounds will be dug 
this season.—Kennebec (M e.) Jo u r
nal.

inference seemed to be that 
would endeavor to live up 
price in the quality of their 
T his seems a little absurd t<

I who has any conception of m.
I tuning on a Ian  
[apparent tha t aft 
become thoroughly 
systematized, th 
is largely redu 

[one manufactu 
| bought to-day
not have been produced three years | years and that 

[ago at $3,000. T his sho 
surdity of m anufacturers

$3,000. the la tte r  pi 
her fo r a lim ited num ber

ich means persons wnf 
:y are getting  somethin a

te scale, because it is no question but tha t commetiti on in
Iter a great plant has I the m anufacture o f autour
•hly established and I decidedly keen and tha t som ethm g
le cost of production like w arfare is fw•mor waired Presen-
ed. It was stated by 1 indications are tha t  a few large man-
er tha t a car can be ufacturers will crintro! the .output of
or $1,250 which could j m oderate-priced cars in a very few

Am ong all the num erous parcels 
post bills pending before Congress, 
there is not one which recognizes 
business principles and methods. 
They are all extravagantly  unbusi
nesslike and certain to  prove disas 
trous in operation. And yet busi
ness men are condemned by paid agi
ta to rs as being obstructors of p rog
ress because they oppose the absurd 
schemes of im practical theorists.— 
O m aha T rade Exhibit.

the ab- I made at price
rf high price and a h
ry  price J tween SI ..>00 ?
will not [be a few mai

to-day. j ranging in pri
me price as the output

be reduced. T o sell a car 
for example, at $4,000, the sa 
which was charged three o r four 
vears ago, is either to make an ex
orbitant profit or to  make the car 
twice as good as it was originally 
made. The necessary price of three 
years ago is an arb itrary  and ficti
tious price to-day.

But while the m anufacturers have 
been talking against the reduction of 
prices, prices have nevertheless con 
tinued to decline on the output ot 
several im portant factories. T w o  
makers of high-class cars are this 
season selling their sm aller models 
at $2,000, for which a year ago they
asked $2,500. No special announce ! ------
m ent was made of this reduction. The FTonesty is t 
reduction of *170 on a car th a t sold at the million 
at $950, fully equipped, last season, |S ta te s  Senate!

rom $3,000 up: and 
these cars wifT be 

I limited, no such competitive strife 
1 will exist between their m anutaefnr 
I ers as in the low er-priced cars.
J W hether a really good and retia-

! *1,000 to  $1,250. can in another year 
| o r tw o be bought under $1,000. oi 
I course no one can say. I t  may he 
tha t com petition and reduced cost oi 
m anufacture will bring the prices oi 
present $1,000 cars down to. say 
$800, but it is more probable thai 
“refinement«'* and a few m ore extra 
will be added to  the cars to  keep th. 
price standard at the presen t level.
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NEW  YORK MARKET.

Special Features ot the Grocery and 
Produce Trade.

Special C orrespondence .

New York, Jan. 23—“ High Jinks" 
on the Coffee Exchange caused some 
uneasiness in the spot m arket and for 
awhile it looked very much as if a 
decline were unavoidable. That was 
on Saturday. To-day the cables arc 
all on the bear side—crops knocked 
out by rain and hail and the drought 
having had a very demoralizing ef
fect. This will doubtless cause hold
ers to tighten their grip and maybe 
will accelerate the movement of buy
ers who have been holding back. In 
store and afloat there are 2,736,000 
bags, against 4,614,110 bags at the 
same time last year. In an invoice 
way Rio No. 7 is quoted at 
13He. Mild sorts are moving in an 
every-day m anner and no change is 
observable.

A steady although slight im prove
ment is reported in the tea m arket 
Stocks in first hands are only of 
m oderate proportions and the gener
al outlook seems to be in favor of the 
seller. The statistical situation is 
certainly on his side.

Rice is well sustained, although the 
movement is only moderate. No par
ticular change has occurred in rates 
and prime to choice is still held at 
4 (0 5 He.

The whole list of spices is holding 
its own. and ginger and nutm egs are 
especially well sustained. Pepper is 
ra ther backward, but the line gener
ally is fairly well held.

O rders for molasses indicate a 
slackening in trade. The demand is 
for small quantities and only “once in 
awhile.” Good to prime is still held 
at 25@32c. Syrups are w ithout 
change. Fancy, 25@27c.

Canned goods are gaining in 
strength  every day and the m arket 
for futures is developing some good 
business; corn, especially, is meeting 
with increasing enquiry. Tomatoes, 
standard 3s, f. o. b. Baltimore, are 
quoted at 85c and this seems to be 
pretty  well established. If lower rates 
are named the goods are most care
fully scrutinized. O ther lines are all 
well held and prices are nowhere 
weak.

B utter has not regained its accus
tom ed place at the top of prices for 
foodstuffs, but on the contrary has 
shown still further decline and 
cream ery specials are now being 
worked off at 27c; extras, 25@25Hc; 
firsts, 22@24c; held specials, 24H@ 
25c; extras, 23@24c; im itation cream 
ery, 18@19c; factory held, 17H@18c; 
current make, 18c.

Cheese is moving very moderately 
at unchanged figures—15^@ 17c for 
full cream. The m arket is “uncertain.”

Eggs show further decline and the 
whole m arket is in a sort of “slump- 
ish condition.” There is a big accumu
lation here and figures are ap t to be 
revised at any time to a lower lev

el. Best W estern, 30@33c; fresh-gath
ered selected extras, 27@28c; refrig 
erator firsts, 19@20c.

Motor Truck Show.
I t is estim ated by those who have 

made a close study of the m otor 
truck business the last six years that 
there are approxim ately 20,000 m otor 
trucks and delivery machines now in 
service, of which a very large p ro 
portion—probably 50 per cent.—are 
trucks of from two to seven tons ca
pacity. There are by careful count 130 
active builders of m otor trucks, de
livery wagons and other form s of in 
dustrial m otor vehicles in America, 
and of this num ber th irty-six  are 
m anufacturing gasoline trucks of 
from three tons capacity up, ten 
build electric trucks of one ton ca
pacity or more and the rest make 
trucks of from  one to two and a half 
tons.

Assum ing tha t the average value of 
m otor trucks, ranging from 2,000 to
14,000 pounds capacity, is approxi
mately $3,000, which is a conservative 
estimate, the 10,000 such machines in 
service represent an investm ent of 
about $30,000,000 in power vehicles 
alone.

Leading pleasure car m anufactur
ers with established reputations have 
for several years been testing th o r
oughly in actual service m otor trucks 
of their own design until they are ab 
solutely sure of the ability of the ma
chines to perform  satisfactorily the 
work for which they were designed. 
These models are now on the m arket, 
together with o ther machines tha t arc 
ihe product of factories established 
for the exclusive m anufacture of in
dustrial m otor vehicles, some of 
which have been in existence ten 
years or longer.

An excellent opportunity  to  make a 
study of practically all the types, 
styles and sizes of m otor trucks and 
delivery wagons tha t are in the m ar
ket to-day will be presented to the 
m anufacturer and m erchants by the 
automobile show to be held in Chi
cago from January  28 to February 11, 
under the auspices of the N ational 
Association of Automobile M anufac
turers. More than fifty of the lead
ing builders of these machines will 
make displays of their products dur 
ing the second week of the show, 
when from 150 to  200 of these vehi
cles will be on exhibition at the Coli
seum. The principal officers and 
heads of departm ents of hundreds of 
the largest and best known m anufac
turing and selling companies engaged 
in a g reat variety of trades th rough 
out the entire central section of the 
country have already signified their 
intention of visiting the show with 
the object of posting themselves on 
the latest developm ents in this field. 
There is no doubt, from present in

dications, tha t the exhibition will be 
very largely attended and tha t a 
large num ber of orders will be placed 
at that time.

Seasonable food products are the 
ones to push hardest. They are also 
the ones to  display in the show win
dows. Best results are obtained 
from w orking on goods naturally in 
the best demand.

IN V ITA T IO N  TO M ERCHANTS. 
To the Retail Grocers and General

M erchants of Michigan:
Bay City, Jan. 24—You are in v it

ed to attend the convention which is 
to be held at P o rt H uron Feb. 7, 8 
and 9. W e expect this to  be one of 
the best m eetings tha t has ever been 
held in this State by our organization 
The P o rt H uron A ssociation is do
ing its u tm ost to  make it a success 
and with your help it surely, will be 
so. This will be a good time to meet 

! your bro ther m erchants and to plan 
for the betterm ent of conditions in 
vour business, so put aside your cares 
for a few days and be one of us.

M. L. DeBats, President.

Trees For the School Yard.
F or twenty-five years our school 

yard has stood with no tree or shrub 
decoration except the great “witness 
tree” maple, whose long elbowed 
arm s coax the boys to  climb and 
“skin the ca t” contrary  to the 
peace and dignity of the Board of 
Education. I t stands open to  w hat
ever storm s may blow from the 
W estern sea or the E astern  m oun
tains. I t also is unshaded from the 
sun tha t shines between, except by 
the clouds above and by this lone 
tree beneath. T he schoolhouse is a 
tidy three-room  building quite fit to 
be framed by a planting of such or
nam ental vegetation as grows wild 
and free on this evergreen edge of 
our continent. T ha t it should con
tinue to stand thus naked has seem 
ed unnecessary to  us. So last S a t
urdays at the special school meeting, 
we proposed a “planting-bee” for 
making an evergreen dress for its 
nakedness. I t  only needed the sug
gestion. Everybody agreed, and half 
the house volunteered. T he next 
vVednesday the “bee” eventuated. 
Three team s and twelve good men 
and true were on hand early with 
tools and a hundred young fir trees 
to belt the grounds with green. Six 
hours sufficed to  do well w hat a 
whole neighborhood had been w ait
ing a quarter of a century to see done.

There are three or four ways of | 
p lanting a school yard. One is to take 
the money out of the treasury  and 
hire a man to do it. A nother is to 
let the women of the district get up 
a 50 cent dinner, feed it to  the men 
for 15 cents, wash up the dishes and 
hire a man out of the profits. Yet 
another is to talk about it for tw en
ty-five years and let N ature plant it 
while we are talking. The best way 
-s the “bee.” A bee is more than o 
planting. As a social function it 
beats the “municipal dance” in so
cialistic Milwaukee. I t  brings to 
gether the four corners of the school 
district, and sets men to  digging in 
the dirt together, thus bringing about 
again the pure democracy of youth 
when we made dust cakes and pies 
in the roadway. W hile we were thus 
on a dirt level the grizzled old pio
neer of the district confided to me 
tha t the school clerk was a lig h t
weight and not “onto” his job.” The 
clerk whispered tha t the pioneer was 
a chronic kicker tha t would no t be 
satisfied with a Philadelphia lawyer 
for a clerk. W e told both tha t the

o ther man was a good school district 
citizen in spite of his faults. The 
prophet of the d istrict assured mo 
that the old curm udgeon across the 
street would not be present, for ho 
had refused to let the children so 
much as cut a Christm as tree in his 
woods. An hour la ter this old cur 
mudgeon came over w ith his. shovel 
and worked shoulder to shoulder 
with the clerk, the ptoneer and the 
prophet fo r the good of the com 
monwealth. A t the noon hour the 
lacies, who had been w arm ing up 
H.i in terio r w’hile the men were beau
tifying the exterior, called the work 
ers in to  a ho t luncheon of generous 
farm dim ensions and quality. Good- 
fellowship ar.d good gossip were on 
‘.ap, good plans for a better scho >1 
and school grounds were discuss vl, 
and by m .l-afternoon  we disbanded, 
agreeing to me-_t again soon for an
o ther im provem ent bee. — S harp 
shooter.

Mistletoe, a Forest Pest.
Persons fam iliar with the m istle

toe only as a feature of Christm as 
decoration will be surprised to learn 
that in m any sections of the country 
it is an injurious pest, causing con
siderable damage to forest grow th. 
W illiam L. Bray, forest pathologist, 
who has made a special investigation 
of the injuries w rought by this partic
ular parasite, which grow s upon va
rious species of broad-leaved trees 
throughout the Southern States, T ex 
as, New Mexico, A rizona and C ali
fornia, states tha t there are locali
ties in which m istletoe becomes so 
abundant upon the trees, and so 
harm ful to  them, as to make the con 
trol of it or its exterm ination a se
rious practical question.

T he species of mistletoe tha t has 
played so im portant a part of the 
w orld’s rom ance is found only in E u
rope, where it grow s on the apple, 
haw thorn, sycamore, poplar, locust 
and fir trees and occasionaly upon 
oaks. T he American m istletoe is 
similar in habit and appearance to 
the European varieties.

W E B S T E R ’S
N E W

INTERNATIONAL.
DICTIONARY

T h e  O n ly  N e w  unabridged  d ictionary  in  
m any years.

Contains th e  p i th  and  essen ce  o t  an  au
th o r i t a t iv e  l ib r a ry .  C o v e rs  e v e ry  
field  of know ledge.

A n  Encyclopedia in  a  single book.
T h e  O n ly  d ictionary w ith  th e  N e w  D i

vided. P age. A  “  S troke of Genius.”
400,000 W o rd s  D efined. 2700 Pages. 

6000 Illu stra tions. Cost $400,000.

P ost yourself on  
t h i s  m o s t  r e 
m a rk a b le  s in 

g l e  v o lu m e .
Write tot temple 
pages, foil par
ticular*, etc.

■ ta t thisand
send F REE

G. ft C. Merries Ce. 
Springfield, Hus., V. 8. A.
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T H E  OLD FO U RTH  W ARD.

Some of the Men W ho Gave It 
Prominence.

W ritten  for the  T radesm an.
W hen the village of Grand Rapids 

was incorporated as a city in 1850 ail 
that part of the territo ry  lying west 
of the river and north of Bridge 
street was designated as the Fourth 
W ard. The original division of the 
territo ry  within the city limits pro
vided for five wards. The Fourth 
W ard, or at least that part of it ly
ing between the Scribner swamp 
(B roadw ay was the eastern boundary 
thereof) and the river was a very a t
tractive residence section and many 
well-to-do and intelligent people took 
up homes on the strip. Among those 
whom the w riter recalls were Col
onel Thaddeus Foote, Seth H ol
comb, W illiam H arrison D em etrius 
T urner, A lexander Milmine, D. R. 
Utley, Capt. Jam es D. Robinson, L u 
cius Patterson, F. B. Day, J. W. W il
liamson, M ajor A. C. Prince, Captain 
Samuel W. T urner, Frank W ard, E. 
H. T urner, the Scribners, S. O. Dish- 
man, R obert Swain, Captain Baker 
Borden, W. H. W heeler, the Widdi- 
comb brothers, Charles E. and John 
W„ “T om ” and “B ert” Belknap, A. 
S. Richards, Lewis M artin, J. W. 
H ayward, Rev. F ather E hrenstrasser, 
W. W. Anderson, the Stevens b ro th 
ers, John W heeler, Dwight Marvin, 
“D oc” Robens, Smith Robens, Reu
ben H. Smith and C. B. Clark, while 
w est of the swamp Billius Stocking 
(som etim es unkindly called “Bill 
Socks”) and K. S. Pettibone lived 
and owned large tracts of land, which 
in later years enriched their descend
ants. W est Bridge street was a n a r
row country road and in the spring 
time the w ater from the Scribner 
swamp flowed over it for weeks un
rem ittingly. The only sidewalk, lo
cated on the south side of the street, 
was supported by trestles high above 
the roadway, and when £he w ater 
had underm ined the supports the use 
of the walk ceased for a time. Be
tween the river and F ron t street 
there were m any large and beautiful 
trees, and it was a favorite resort for 
strollers in the warm m onths of the 
year. I t was a long, narrow  natural 
park of great beauty, especially when 
viewed from the eastern em bank
m ent of the stream.

A t one point the story of man's 
inhum anity to nature was told in the 
form of a large stone factory, lo 
cated on F ron t and Fourth streets, 
owned by W illiam H arrison, used 
in the m anufacture of wagons. At 
the w est end of the bridge on Bridge 
street a little wooden church was 
accupied by the M ethodist E pisco
pal denomination. F arther w est on 
the street a faithful little band of 
German M ethodists occupied a small 
church of wood, and near by Father 
E hrenstrasser read the service to a 
small num ber of German Catholics 
in a building no larger than tha t of 
the German M ethodists. On the cor
ner of Scribner and F irst streets the 
P resbyterians m et for w orship in the 
basem ent of the old stone building 
they still occupy. These were the 
only religious edifices in the ward.

There were no social clubs or libra
ries in the city in 1850, and the resi
dents of the ward were obliged to 
satisfy their desires for en terta in 
m ent in a simple way. Fish could 
always be caught and the bridge was 
a favorite resort for wielders of the 
line and the rod. Dances were held 
frequently in the ball room of the 
old P lan ters’ House, on Court street, 
and the statesm en of the ward as
sembled frequently at the fire engine 
house on Scribner street to  discuss 
and settle in their own minds at 
least the affairs of the nation. W hen 
Scribner and T u rner’s addition was 
platted two of the thoroughfares 
running north and south through the 
ward were named in honor of the 
owners. Upon the W ar of the Re
bellion breaking out some one ques
tioned the loyalty of the elder Scrib
ner, although several of his sons en 
listed in the arm y and rendered im 
portan t service to the Union cause. 
The name of Scribner street was 
changed to Lincoln, but the original 
name was restored in 1868. F or many 
years the ward was controlled po lit
ically by the Republicans, but be
tween 1870 and 1880 hundred« of Pol- 
anders, Canadians and Germans mov
ed into the district and allied them 
selves with the Democrats. M any of 
the men of the Fourth  W ard en ter
ed the arm y when w ar broke out be
tween the states, and acquitted them 
selves bravely on the field of battle. 
Colonel Thaddeus Foote, Captain J 
D. Robinson, M ajor A. C. Prince, 
Captain J. W. W illiamson, Captain 
Alex Milmine, Captain S. W. Turner, 
W illiam George, H arry  and John 
W iddicomb, W. H. Jones, Smith 
Robens, Charley Swain, A. S. Rich- | 
ards, J. W . H ayw ard, Dwight M ar
vin and Captain Charles E. Belknap 
were of their number.

D em etrius T urner was the me 
chanical engineer who built the two 
first engines used at the city pump
ing station. S. O. Dishman, Alexan 
der Milmine, E. H. T urner, E. H. 
Thom pson and W illiam W iddicomb 
served the ward several years in the 
Common Council at different periods 
in their lives. Mr. Milmine was the 
most loquacious, persistent, pugna
cious, verbose and unsquelchable al
derm an the city ever knew'. Alderman 
Dishman discovered the fitness of 
General L C. Smith for the position 
of fire m arshal when the departm ent 
was but a disorganized and ineffi
cient mob, and took to himself a 
•treat deal of credit for the splendid 
organization General Smith created 
and led so succssfully in the early 
seventies of the past century.

None of the individuals m ention
ed above are now’ living excepting 
William and H arry  W iddicomb and 
the Belknap brothers.

A rthur S. W hite.

cal sketches of A. J. Daniels, Miss 
Clarke, Miss M cA rthur, Mr. VoIIand, 
Miss Cole and Miss Dean will be on 
sale at 50 cents each. T he edition 
of this mem orial is limited and many 
have been taken already. T he p ro 
ceeds from the sale of the mem orials 
and also of special postal cards will 
be added to the scholarship fund. T h * 
last report of this fund showed a 
principal of $5,286.62, and tha t of 
tw enty-four students wh o h iv e  rc- 
ceived scholarships, thirteen have 
been graduted from the U niversity 
and nine are now students there. The 
loans to  the beneficiaries have been 
$9,700, and $6,100 have been paid 
back. T he entire fund is now ac
tively employed, and additions to it 
will widen the scope of this good 
work. Three of the best teachers in 
the city schools received their uni
versity education through the fund. 
All the alumni dues and donations 
are added to the fund and it is hoped 
the additions this year will reach 
$1,000. R egardless of the fund all 
graduates and form er students at the 
high school are invited to  the re
ception and reunion to  m eet old 
friends and renew  old acquaintances.

What Other Michigan Cities Are Do
ing.

W ritte n  fo r tire  7 psA*«tthio.
The L ansing Business Men’s

Fan. 30 and the reports made proved

t he autom obile 
racted 150,000 pe 
reek and the sal

Muskegon has

coo has added 
ng the past v

sh<

200.

;e *12.600

adv

lewpomt 
; Tackso

A Veteran’s Farewell.
A. Poirier, for tw enty-eight years a 

successful g rocer at Ludington, ha- 
sold out and will take a trip W est to 
see the country, and plans to  spend 
the sum mer with relatives in Quebec 
H is farewell to his old custom ers and 
advice to  his successor«, in a unique 
letter, are as follow^:

Advice for Success by a Retired 
Old Grocerym an Tw enty-eight Year 
in the Business: Tel! lots of ns It 
stories but don't tell any lies. Wor'- 
hard and be honest and you will suc
ceed. Get out of your store enough 
to  keep well mentally and physical!}', 
but do not forget that the busines - 
does not go on the same when you 
are way tha t it does when you are 
there.

rfudin
Rapid:

:d the

V000
>tt a t

I thank you all for the good yov
have done me. I tha nk the cmes m anj
times who have paiid their an id
the ones who have l>eat me I pra y
the good L ord to 1bless th ero,, ifor i
have no t the heart to  do it my se!11

Above all, if your fishing inter fere;
with your business sell your business

and

I thank you all again for the got 
you have done me and I hope yc 
are all as happy as I am.

A. Poirier.

know w hat it 
and should 
it to you dr 
press your ig

High School Reunion.
Invitations will be sent out this 

week by the Executive Board of the 
Grand Rapids H igh School Alumni 
A ssociation for the annual reception 
and reunion to  be held at the new 
high school on Fountain street the 
evening of Jan. 30. M emorial books 
containing portra its  and biographi-

W O R D E N  f i R O C ER  Ç Ö M PANV

The Prompt Shippers

G n r i  R a p * . Mich.
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Movements of Merchants.
Petoskey—John Friend has sold his 

m eat m arket to John Long.
Girard — The firm of Carle & 

Boughton has dissolved, Mr. Rough- 
ton retiring.

Eaton Rapids—Ira M cArthur, Jr., 
has his fixtures in and will soon open 
his cigar store.

Sturgis—Scattergood, the jeweler, 
will occupy a handsome new store 
about March 1.

Owosso—Chas. and Franz Loh- 
man will open a grocery store at 538 
East Main street.

M ancelona—F. N. Canada & Co. 
have opened a grocery store at the 
old Hopkins stand.

Mancelona—D arling’s grocery and 
m eat m arket has been sold to Frank 
La Bar, of Kingsley.

Pentw ater—O ra Fuller & Co. have 
purchased D. A. K rauss’ in terest in 
the City Meat Market.

D etroit—The D etroit Garage Co. 
has changed its name to the D etroit 
Taxicab & T ransfer Co.

Pellston—N. W. Sage has entered 
into partnership with R obert Devine 
in the mercantile business.

Grand Ledge—Thos. W est has pur
chased the N orth Side m eat m arket 
and grocery of Burton Gates.

Kalkaska—Montie Darby has pur
chased the restaurant conducted for 
thirteen years by Chas. Bacon.

Frem ont—Roy Miller has sold his 
interest in the M. & M. grocery to 
his partner, H arry  Meeuwenberg.

Sturgis—Clyde Yeagla and George 
Landis have purchased the cigar store 
and billiard hall of Bion Damon.

H art—The grocery firm of Rey
nolds & Tice has dissolved, H arry 
Tice purchasing Mr. Reynolds in ter
est.

Sturgis—A. E. S tew art has come 
here from  Ft. W ayne to accept a po
sition in H. C. Rehm ’s clothing 
store.

T raverse City—M. M orrell, of Sher
man, has purchased the H. E. Trum - 
ball grocery and will continue the 
business.

Colon—I. W. Teller & Son have 
sold their agricultural implement 
business, with coal and wood, to J. 
L. Peters.

Adrian—G. A. Nufer & Son are 
closing out their grocery stock. Mr. 
Nufer has been in business thirty- 
three years.

Ludington—A. Poirier has sold the 
grocery business he has conducted 
successfully since 1883 to L. G. and 
O tto  Jebaoy.

O tsego—Thos. S. T ait has sold his 
in terest in the grocery firm of Tait 
& W ood and J. B. W ood will con
tinue the business.

Saranac—M. H. H erm an has sold 
his recently purchased dry goods and 
grocery business to Melvin Dodge 
and Thad Mercer.

Eaton Rapids—H arry  Knapp, of 
this city, has bought a hardw are stock 
at Stockbridge and will go there to 
carry on the business.

Benton H arbor — The Peck & 
Moore Furniture Co. succeeds the 
Peck Furniture Company, and the 
business will be enlarged.

Dowagiac—Chas. T uttle  has with 
drawn from the grocery firm of M ar
tin & Tuttle. The business will be 
continued by Mr. Martin.

Oscoda—L uther and Nada Mills 
have opened a new grocery under the 
firm name of Mills Bros., with L uther 
Mills as the active manager.

Freeport—The m eat m arket firm of 
Hyde & Tubbs has been changed to 
Hyde & Son, Mr. Tubbs retiring  and 
being succeeded by R. D. Hyde.

Reed City—W . T. Riggs has r e 
turned from New York, where he 

j purchased the stock for the new store 
he will open in the Densm ore build
ing.

H olland—F. W. W oolw orth & Co 
have leased the V ander Poel store 
and will open a 5 and 10 cent bazaar. 
The company has a string of such 
stores.

E ast Jordan — Peter and Jam es 
Block, of Charlevoix, have leased the 
E ast Jordan cream ery w ith an option 
to buy and expect to s ta rt making 
butter April 1.

Petoskey—The Petoskey H ardw are 
Co. has engaged in business with an 
authorized capital stock of $20,000, all 
of which has been subscribed and 
paid in in cash.

H astings—A. B. H edrick has pur
chased the in terest of his partner, A. 
Riley, in the People’s 5 and 10 cent 
store and will continue the business 
at the same stand.

O tsego—R obert K. McAllister, of 
the grocery firm of M cAllister Bros., 
has sold his in terest in the business 
to his brother, J. A. McAllister, who 
will continue the same.

T raverse City—Rowland Dougless 
and A rthur E. Kellogg have formed 
a partnership and about March 1 will 
open an up to date shoe store in the 
F irst National Bank’s old building.

Sturgis—Fred Swinehart, salesman 
with H. C. Rehen for three years, has 
formed a partnership with Chas. Re
hen to open a clothing and tailoring 
establishm ent in the W ait building.

Laurium  — The Copper Range 
H ardw are Co. has engaged in busi
ness with an authorized capitaliza
tion of $10,000, of which $7,700 has 
been subscribed and $1,000 paid in in 
cash.

D urand—Vic Mikan has purchased 
a half in te rest in the McBride Cream 
ery and will be associated in the busi
ness with Jesse Frick. This is the 
cream ery in which C. W . H arder was 
interested.

E aton Rapids—John W . H astings 
has sold his in terest in the H astings 
& Fow ler plum bing and heating busi
ness to  his partner, W ilbur Fowler, 
who will continue the business on his 
own accoun t

Litchfield—The firm of R. J. Shat- 
tuck & Co. has changed hands, the 
stock of hardw are having been sold 
to O. B. Ingraham  & Co., Mr. Shat- 
tuck and his father, E. A. Shattuck, 
retaining an interest.

Owosso—Roy Gute has resigned 
his position in F erris’ store and will 
go to M ichigan City, Ind., to take a 
position w ith the Savelson Dry 
Goods Co. as m anager of the cloak 
and suit departm ent.

Allegan — T he firm of Brown & 
Corboy has become I. A. Brown & 
Co. Mr. Brown bought Mr. C orboy’s 
in terest and then Percy Howe, of 
Lyons, bought an in terest in the busi
ness from Mr. Brown.

Kalamazoo—T he paint and wall pa
per business form erly conducted by 
David Parks, but which was later 
purchased by W . M. H outcam p, has 
been incorporated for $10,000. The 
business will be enlarged.

Escanaba—The Escanaba C lothing 
Co. has engaged in the wholesale and 
retail m en’s furnishings business, 
with an authorized capital stock of 
$6,000, of which $3,000 has been sub
scribed and paid in in cash.

Eaton Rapids—W ilbur Fow ler has 
bought the in terest of his partner, J. 
W. H astings, in the plum bing busi
ness. Mr. H astings expects to en
gage in the hardw are business when 
he finds a desirable location.

M iddleton—T he firm of Ely, S lo
cum & Hudson, ow ners of the Bank 
of Middleton, has completed arrange
m ents for the establishm ent of a bank 
at Elwell. The new institution will 
be known as the Bank of Elwell.

Corunna—T he affairs of the firm of 
Stowell & Jillson are in the hands of 
Edwin P. Sherm an, of Bancroft, re 
ceiver. The liabilities are estim ated 
at $8,000. The firm succeeded J. A. 
W atson & Co., general m erchants.

T raverse City—W. D. Eaton, for 
eight years traveling salesman for the 
Burnham & Stoepel Company, of 
D etroit, has purchased the grocery, 
dry goods and notions store of H . E. 
Turnbull and will continue the busi
ness.

Petoskey—John Fochtm an has sold 
his in terest in the Royal Cigar Store 
to John L. A. Galster, Owen McMa
hon and J. B. H errick. Mr. H errick 
will be m anager of the concern and 
Frank Ferrim an will continue to act 
as clerk.

D etroit—A new company has been 
organized under the style of the Rose 
Hill Coal Co., with an authorized 
capital stock of $25,000, of which 
$15,000 has been subscribed, $500 be
ing paid in in cash and $14,500 in 
property.

Shelby—Chas. W . Edwards, who 
recently sold his m ercantile business 
here to R. K. Gellatly, has gone into 
partnership w ith P. F. Dela H unt, of

Kalamazoo, and purchased the dry 
goods business of Dunn & Co., at 
Rockford, 111.

Sebewaing—T he general m ercantile 
business of John  Rummel & Co. has 
been m erged into a stock company 
under the same style, w ith an au 
thorized capital stock of $20,000, of 
which $18,000 has been subscribed 
and paid in in cash.

D etroit—A new company has been 
organized under the style of the 
S tew art Snyder Co., to  engage in the 
retailing of m en’s clothing, furnish
ings, etc., w ith an authorized capital 
stock of $5,000, of which $2,510 has 
been subscribed and $2,010 paid in in 
cash.

Petoskey—Mrs. C. A. Raynolds, L. 
E. M yers and Clare H arding have o r
ganized the Petoskey H ardw are Co., 
to take over the hardw are store on 
Lake street form erly conducted by C. 
A. Raynolds. Mr. Myers, m anager 
of the new company, has had tw enty- 
five years’ experience in the hard 
ware business.

Cadillac—George C. W ebber has 
sold his half in terest in the W ebber- 
A shworth Furniture Co. to  A. H. 
W ebber, M. E. Thom as, E. F. Saw
yer and Franklin H. A shworth. The 
W ebber-A shw orth Co. will continue 
to be the firm name and it is the in 
tention of the new ow ners to make it 
a household term  in every home in 
N orthern Michigan.

Manufacturing Matters.
Frem ont — The Frem ont L eather 

Co. has increased its capital stock 
from $70,000 to  $100,000.

D etroit—T he capital stock of Wil 
liams Bros. Co. has been increased 
from $650,000 to $750,000.

D etroit—The American Brass & 
Iron Co. has increased its capital 
stock from $10,000 to $30,000.

Battle Creek — The B attle Creek 
Oven Rack Co. has increased its capi
tal stock from $12,000 to  $25,000.

D etro it—The capital stock of the 
N ational D rill & Tool Co. has been 
increased from  $75,000 to $200,000.

Caro—The capital stock of the 
Thum b Co-operative Creamery Co. 
has been increased from $6,560 to 
$9,000.

D etroit—T he M ailom eter Co., m an
ufacturer of m ailing machines, has in
creased its capital stock from $200, 
000 to $300,000.

H olland—The H olland Bakery, bet
ter known as the Van Dyke bakery, 
is com pleting an addition tha t will 
alm ost double its capacity.

Kalamazoo — Levey & Lewis, 
wholesale fruit dealers, are backing 
the organization of the M iller Candy 
Co., to  m anufacture candy.

D etroit—The Jewel Chemical Co. 
has been organized to m anufacture 
perfumes, extracts and other chemical 
products, with an authorized capital 
stock of $10,000, of which $6,000 has 
been subscribed and paid in in cash.

Kalamazoo—R. C. Miller & Co., 
dealers in confectionery and fruits, 
have merged their business into a 
stock company under the style of the 
M iller Candy Co., to m anufacture and 
sell candy at wholesale, with an au 
thorized capital stock of $10,000, all 
of which has been subscribed and 
paid in in property.
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The Grocery Market.
Sugar—The m arket has taken ra th 

er a peculiar turn this week. Q u o ta 
tions show that Michigan sugar has 
dropped ten points, to 4.94, while 
E astern  has advanced fourteen, to 
5.24.

Coffee—T he condition of the m ar
ket continues about the same as dur
ing the past two months. Prices on 
the whole line are very firm, but show 
no change since a week ago. The con 
ditions in Brazil are also unchanged 
for the week just past. M any of the 
coffee dealers are looking forward 
now to the sale of the 1,200,000 bags 
to be sold during the m onth of April, 
but it is thought by prom inent coffee 
brokers tha t there will not be more 
than 500,000 sold in the U nited States. 
Prices on spot coffee have reached 
such a high point now that some of 
the wholesalers, it is said, are putting  
out a coffee compound or substitute 
to fill the place of cheap coffee.

Canned F ru its— Prices on the whole 
list are holding very firm. New York 
gallon apples are 60c per dozen high
er than a year ago in January. R e
ports from the coast say the stocks 
in packers’ hands are small and that 
the clean up will be much earlier this 
year than last. I t looks as though 
higher prices on m ost of the line will 
be put into effect before long, but 
prices have rem ained unchanged dur
ing the past tw o weeks.

Canned V egetables—The m arket on 
tom atoes is firm, but prices are un
changed and the demand is of about | 
usual size during January. Prices 
corn are h igher than a year ago and 
the m arket is firm, which is hard to | 
account for, as the pack this sea
son was of a fair size, but spot stocks 
are not large at this time of year. 
There is still a demand for cheap 
grade peas, but it is impossible for 
the w holesaler who is out of this 
grade to obtain any, and it is thought 
that those few having any left will 
be all sold out inside of th irty  days.

Dried F ruits—The whole line of 
dried fruits is firm at present prices. 
The past season has proved a very 
good one for the grow er or packer 
who had any am ount of stock to sell, 
as prices have been advancing ever 
since opening prices were made. 
Prunes have advanced a little again 
this week and prices are so high on 
them and on apricots tha t it has prac
tically put them in the luxury class. 
The demand for New York evaporat
ed apples is very good, even at the 
present high prices. The m arket on 
raisins is unchanged for the week and 
stocks are of good size, both w ith 
the w holesaler and the packer on the 
coast.

Spices— No changes are quoted in 
the m arket since a week ago. There 
has been a fair business done in most 
of the line and prices on pepper and 
cloves hold very firm. The prim ary 
m arket is higher than spot goods.

Rice — The demand during the 
month of January  has been very 
good. Prices are steady on H onduras 
styles and an advance is shown on 
Japan sorts. This is thought to be in 
sym pathy w ith the firm m arket at 
prim ary points.

Provisions — V alues ranged down
ward last week and sentim ent in the 
trade has been largely disposed to  a 
belief in low er prices. N evertheless, 
the hog receipts have been, disap
pointingly light—a trifle under those 
of a year ago—and this has resulted 
in occasional rallies in prices, which 
at the last were affected som ewhat by 
the closing weakness in w heat and 
considerable liquidation by im portant 
longs and their followers. M eat ship
m ents out of Chicago last week were 
over 3,000,000 pounds less than those
of a year ago, whi le the lard ship-
m ents w ere larger. There were some
very good deliverie s of lard—2,750
tcs.—on January  contracts late in the
week. Pork showed a gain last week
of 10c, while o ther futures lost 3774(2)
4774c: lard lost 2774 @45c and ribs
lost 1774@25c. L ast week’ range of
prices of the principal articles on th ;
Chicag o Board of T rade vsre re;

High Low 191!
W he at—

May . . .$ 1.02 $ .987-4 $ 90s
July . .. .9774 .9574 .9574
Sept. . . .9574 .9374 93f >

Corn —
May . . .  .5074 .4974 .505
July . . .  .5174 -5074 ■50J4
Sept. .5274 .51 .5174

O ats
May . . .  .3574 .3474 •3474
July .35 .3474 .34 r4
Sept. ..  . .33 % .3374 .3374

Pork—
Jan. . . .. 20.50 19.7774 20.10
May . .. 19.10 18.55 18.60
July . .. 18.65 18.0774 18.10

Lard —
Jan. . . .. 10.50 10.00 10.00
May . . .*10.1274 9.80 9.8272
July . .. 10.0714 9.70 9.70

Ribs
Jan. . . .. 10.75 10.50 10.50
May . .. 10.0774 9.85 9.85
July . . .  9.9274 9.6774 9.70

Kalamazoo—The A. M. Todd Co.,
! Ltd., m anufacturer of essential oils, 
has merged its business into a stock 

I com pany under the style of the A.
I M. T odd Co., w ith an authorized cap- 
jital stock of $200,000, all of which has 
1 been subscribed and paid in in cash.

The Produce Market.
T he local m arkets are quiet, which 

is usual a t this season. In  sym pathy 
with the dem oralized condition in 
Chicago and New Y ork b u tte r and 
eggs are down, and dealers are very 
cautious in taking the stock th a t is 
offered. Fresh eggs are coming in 
with some freedom , but apparently 
looking for still low er prices the de
m and is little  m ore than from hand 
to  m outh. The same is true of butter 
The brigh t w eather has rushed the 
lettuce and the price has dropped off 
to  12c. California oranges are plen
tiful. Apples are holding steady, al
though spices are scarce. Po tatoes 
are unchanged.

Apples—N orthern  Spys are very 
scarce at $1.50@1.75 per bu.; Bald
wins, $1.35(2)1-50; Greenings, $1.25; 
Blacktwigs, $5.50 per bb l.; W estern 
apples, $2.25@3 per box.

Bananas— Prices range from $1.50 
<2 2.50. according to size.

Beans— $2 per bu. for hand-picked; 
$2.75*2)3 for red kidney.

Beets—50c per bu.
B utter — Local handlers quote 

cream ery at 26c for tubs and p rin ts - 
20c for No. 1 ; packing stock, I2@13c.

Cabbage—60c per doz.
C arrots—50c per bu.
Celery—20c for home grown.
Cocoanuts—-60c per doz. or $4.25

per sack.
Cranberries — Cape Cod Howe’s,

$9 per bbl.
Cucumbers—$1.50(2)2 per doz.
Eggs—Local dealers are paying 20 

(222c delivered.
Grapes— M alagas, $6*26.50 per keg.
Grape F ru it—$3.75 for all sizes.
Honey—18c per ft> for w hite clov

er and 14c for dark.
Lem ons — Californias, $3.50*24 pe- 

box.
Lettuce—12c per lb. fo r leaf.
Onions— Spanish, $1.60 per crate; 

home grown, 85c per bu.
O ranges — California Navels. 96s 

and 238s, and Floridas, 126s to 216s, 
$2.25(3)2.50.

Pop Corn—90c per bu. for ear; 
3 74 @3 74c per lb. for shelled.

Potatoes—T he m arket is steady at 
25@30c, at outside buying points.

Poultry—Local dealers pay 12c for 
hens; 11c for springs; Sc for old 
roosters; 13c fo r ducks; l i e  fo r geese 
and 19c for turkeys.

Radishes— 40c per doz.
Sweet Potatoes—Kiln-dried. $1.50 

per hamper.
Veal—D ealers pay 6(2)11 c.

D eath  of P e te r P. Steketee,

colony. H e opened a  dry goods 
store in this city in 1862 and con
ducted it successfully until his death, 
adm itting his sons to  in terests in it 
as they became old enough. P eter 
P. S teketee entered the firm in 1874. 
From  the small beginning nearly fif
ty  years ago the business has grown 
to be one of the largest m  the city, 
with an extensive wholesale and job
bing departm ent, as well as retail 
T here are very few business houses 
in Grand Rapids tha t have been so 
long under a single contro l in which 
a father has been succeeded by 3on- 
and the sons by their sons. T he third 
generation is now active in the m an
agem ent of the business. T he original 
policies, as established by Paul Stek
etee, are still observed in the con-
duct of the business, the policies 
honesty and fair dealing.

Mr. Steketee is survived by a widow
and six children. Paul F., Harold.
Helen, Ruth and Louise, of this city.
and Mrs. W arwi ck, of K ansas City:
also by three brothers, John P. Paul.
Jr., and Dan C., and one sister, Mrs
C. Dosi*

Mr. Steketee was a Efe long mem 
T of W estm inster Presbvterrat

church, a D irector in the Grand Rap 
ids Building and Loan Associatici:

T he
Board •ade has nam

P eter P. Steketee, senior m em ber | be held Feb. 7, President. E. A. Cle 
of the firm of P. S teketee & Sons, I m ents, of the Globe K nitting  W orks 
died at his home, 10 South Prospect i V ice-Presidents, H arold  C  Carrie 
street, Sunday night, and in his Hu«, of the W olverine Brass W ork- 
death the city loses one of the best | and Christian GalTmeyer, of R'empi 
known and m ost progressive business ! & GalTmeyer. Mr. Clem ents is th 
men and citizens. Mr. Steketee suffer- | founder of the Globe and is large b 
ed an attack  of the grip and this d e -| interested in the Sanitary K nittim  
veloped into acute B right’s disease, t W orks and in the new G rand Rapid 
All tha t medical science could do was j H osiery Company. H e is recognize 
done, but w ithout avail. A fter an 31- ■ as one o f the prosperous and en ter 
ness of only eight days and before i prising m anufacturers and busmes- 
m any of his friends even knew tha t I men of Grand Rapids.
he was sick the end came. ♦  ♦  ♦ --------

Mr. Steketee was born in Grand T he W atson & F ro s t Co., millei 
Rapids fifty-three years ago. H is fa- and dealer in hay and feed, b a 
ther, Paul Steketee, was one of the changed its name to the W atson 
pioneers in the original Van Raalte I H iggins M illing Co.

mailto:1.50@1.75
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Convention at Anderson Transacted 
Much Business.

The greatest convention in the his
tory of the Indiana Retail Mer 
chants’ Association was held at An
derson, Ind., Tuesday, W ednesday 
and Thursday, Jan. 17, 18 and 19. 
1 his was the eleventh annual session 
of the organization and was a ttend 
ed by 400 delegates, alternates and 
visitors. The delegates came from 
nearly one hundred cities in all 
parts of the state.

The session started Tuesday a fte r
noon with an excellent programme, 
including three addresses of welcome, 
given by M ayor Foster, in behalf of 
tiie city; President A. W. Brady, of 
the Indiana Union Traction C om 
pany, in behalf of the Commercial 
Club, and Edward Smith, in behalf 
<>f the Anderson M erchants’ Asso
ciation. Responses were made by J. 
1>. W alsh, of T erre H aute: Wm. E 
” rench and M ayor Herzog, of M ish
awaka, in their respective order. The 
afternoon ended with the annual ad
dress by President Ralph 15. Clark, 
of Anderson.

In the address of President Clark, 
which was the keynote of the con
vention. he emphasized the following 
points: Opposition to a garnishee law 
on the ground that the Association 
afforded the m erchants protection 
through its credit and rating system : 
the advocation of a law against 
fraudulent advertising of any kind: 
the damaging effects which the trad 
ing stamp evil had on the m erchant, 
and the advocation of a law prohibit
ing the same; the evils of the par
cels post to the retail m erchants and 
the support of all means available 
against its passage; the detrim ental 
effect of the postal savings bank, 
which tended to take the money 
from local centers, and the benefits 
of the Association Fire Insurance 
Co., which had paid its investors 
well.

The first day ended with a recep
tion for the city’s visitors.

W ednesday m orning the usual con- 
vention committees were appointed 
and addresses were made by E. B. 
Funk, of Princeton, Ind., on “More 
or G reater H arm ony Among M er
chants of Kindred Lines.” and Maj
or George Durgan, of Lafayette, 
Ind., on “The M erchant as a T ax 
payer and Citizen.”

In the afternoon George Green, of 
Chicago, Secretary of the Illinois 
M erchants’ Association, advocated 
more binding ties between the m er
chants of neighboring states, a ttack
ed bitterly  the transient m erchant 
and the trading stamp evils, closing 
by expressing great pleasure at see 
ing the Indiana Association in such 
a successful convention. William 
Lowe Bryan, President of Indiana 
Universitj-. followed with an address 
on the “Benefit Science Is to the M er
chant." William Dudley Foulke, 
President of the National Municipal 
League, was the last speaker of the 
afternoon. In the evening a theater 
party was given the visiting m er
chants.

Thursdaj- was devoted alm ost en
tirety to business. The Legislation 
Committee reported that laws were 
being drafted making it an offense 
to sell merchandise by the trading 
stamp plan, and prohibiting fraudu 
lent advertising, which would be p re 
sented to the Indiana General Assem- 
bly for its action. The report was 
favored by the convention in a unan
imous vote.

Resolutions were adopted:
1. Endorsing the Indiana public 

accounting law, which it was believ
ed had been the means of a great 
public saving.

2. Favoring the commission plan 
of city governm ent, as tried in a 
number of cities.

3. Favoring additional legislation 
to prom ulgate the National good 
roads movement.

4. Favoring the passage of a law 
prohibiting the impure mixing of 
paints.

5- Thanking Anderson and every 
person who had assisted in this, the 
greatest of conventions.

Secretary Palfrey’s report showed 
a large increase in the membership 
and that ten cities had been added to 
the list in which there are organiza
tions during the year.

A resolution which tended to  fav 
or parcels post, but had its real pur
pose covered with a guise of being 
an express rate reform, was killed 
through the brilliant oratorj- of 
President Clark, who is a b itter op
ponent of the parcels post m ove
ment, insisting that it assisted the 
mail order houses.

The election of officers resulted as 
follow s:

President—W. W. Adamson, Terre- 
Haute.

V ice-President — W. R. French, 
Evansville.

Secretary — T. F. Palfrey, V in 
cennes.

T reasurer—Geo. M. Hoffner, Fort 
Wayne.

The directors will be appointed by 
the new President.

Garj- was awarded the 1912 con 
vention over Fort W ayne and In 
dianapolis.

The closing rem arks were made by 
ex-President Clark, who had served 
m that capacitj- for five consecutive 
years. His last words were: “ 1 give 
to j-ou my crown, Mr. Adamson,” 
then taking off a wig which he wore 
he placed it on the head of the new 
President, who is also adorned with 
a head resem bing a billiard ball. The 
wig fitted well and the incident ere 
ated amusement.

and coal p a rt of the business and re
mains in the old quarters, while F. S. 
P laster takes the ice cream and b u t
ter end and will have plants here and 
at H untington.

Indianapolis—A t the annual m eet
ing of the Indiana Business M en’ 
A ssociation last week officers were 
elected: President, F red  Frohm uth 
Muncie; V ice-President, J. H . E ller 
Noblesville; Secretary, A- Bogue, In 
dianapolis; T reasurer, Edm und P 
Thayer, Greenfield. A model gar 
nishee bill was approved and will be 
sent to the Legislature, providing fo 
a levy of 10 per cent, of the deb tor’ 
income after judgm ent has been ob 
tained. An individual’s wages, salary 
earnings, income from  tru s t funds or 
o ther profits are subject to  the gar 
nishee. The parcels post received tin 
unqualified condem nation of the As 
sociation and the use of trading 
stam ps was discouraged.

Business News From the Hoosier 
State.

Lynn — Thos. Price, grocer and 
prom inent citizen, is dead, aged 63 
years.

Richmond — Joseph Mandel, for 
eight years M anager of the Globe 
Credit Co., will take charge of a new 
store, the Paris Cloak and Suit Co., 
tailored women’s clothing, about the 
first of March.

Ft. Waj-ne—The Collins Ice Cream 
Co., of H untington, has dissolved. A l
fred W. W ilkenson takes over the ice

Sugar Consumption in the United 
States.

The people of the U nited Stat 
consume half the ir own w eight in 
sugar every year. This may seem a 
startling  statem ent, but if we take 
the quantity  of sugar produced in 
the U nited States, and add to this 
the quantity  brought from our own 
islands and the quantity im ported 
from foreign countries, and subtract 
therefrom  the am ount exported, we 
get a grand total of considerably- 
more than seven billion pounds con
sumed in the country; and by divid- 
ing the population into this grand to 
tal we get an average of 81 x/ 2 pounds 
per capita, speaking in round terms, 
for 1910, and about a like quantity  for 
1909. I t  is not assumed, of course, 
tha t each person necessarily con
sumes sugar equal to one-half his in
dividual w eight; but taking the total 
consum ption and com paring it with 
the total population in the section 
known as Continental U nited States, 
the yearly consum ption of sugar is 
found to be about 81^2 pounds per 
capita.

In fact, the people of the U nited 
States are larger consum ers of sugar 
per capita than those of any other 
country of the w orld except England 
for which the latest figures show a 
consum ption averaging 86 pounds per 
capita, against our own average of 
81j£ pounds per capita. T he next 
largest per capita consum ption is in 
Denmark, 77J4 pounds; followed by 
Switzerland, 64 pounds; Sweden, 54 
pounds, and Germany and Holland, 
each about 4 3 ^  pounds.

Not only is the U nited States the 
second largest sugar consum er per 
capita, but the total am ount consum
ed annually is much greater than that 
of any o ther country, aggregating, as 
above indicated, more than seven b il
lion pounds, against about four b il
lion pounds in E ngland and about 
three billion pounds in Germany.

About one-half of the sugar con
sumed in the U nited States is 
b rought from foreign countries, about 
one-fourth from our own islands and 
the rem aining one-fourth is produced 
in this country. The to tal production 
of sugar in the U nited States now- 
am ounts to  one and th ree-quarters 
billion pounds a year, of which more

than one billion pounds is beet sugar 
and about th ree-quarters of a billion 
cane sugar. I t  is only recently tha t 
the production of beet sugar in the 
United States has come to exceed 
tha t of cane sugar. In 1900 domestic 
production of cane sugar was twice 
as great as tha t of beet sugar, and 
tw enty years ago was more than six
ty times as g reat; but the grow th of 
beet sugar production has been very 
rapid in recent years, and in 1907, for 
the first time, exceeded in quantity 
that produced from cane and has so 
continued since tha t time.

O f the sugar brought from other 
countries, nearly all is made from 
cane. W hile about half of the w orld’s 
sugar is made from beets, m ost of it 
is produced in Europe and consum 
ed in the country of production or in 
other parts of the grand division, 
while m ost of the world outside of 
Europe obtains its sugar supply from 
cane grown, of course, in the trop i
cal and subtropical sections. Of the 
cane sugar which we consume, m ost 
of tha t coming from foreign countries 
is drawn from Cuba, the Dutch East 
Indies and sm aller am ounts from the 
W est Indies, Mexico, Central and 
South America. All of tha t coming 
from our own islands—Puerto  Rico, 
Hawaii and the Philippines—is cane 
sugar, while of the domestic product 
about 40 per cent, is produced from 
cane. The beet sugar of the U nited 
States is grown chiefly in Colorado, 
California and Michigan, and some in 
Itah, Idaho and W isconsin, while 

m ost of the cane sugar is produced 
in Louisiana, with sm aller quantities 
11 Texas, Florida, Georgia and South 

Carolina.
The sugar “habit” is evidently a 

grow-ing one with the people of the 
U nited S tates and probably with 
those of o ther countries, since the to 
tal world production of sugar, includ 
ing all countries for which statistics 
are available, has increased 50 per 
cent, in the last decade and about 
doubled in fifteen years. In  our own 
case the consum ption has shown a 
apid grow th, the per capita consump- 
ion having been, in 1880, 40 pounds; 

in 1890, 51 pounds; in 1900, 59 pounds, 
nd in 1910, approxim ately 81*/ 

pounds.
W hat is the cost of this enorm ous 

quantity  of sugar consumed in the 
U nited States? This is more difficult 
to answer. The valuation of that 
brought from foreign countries and 
our islands is set down at about one 

undred and seventj--five million dol
lars in 1910, and the stated value of 
tha t produced in the U nited States 
at approxim ately seventy-five million 
dollars, although this comparatively 

igh figure, when considered by the 
price per pound, is due to  the fact 
hat the valuation is based upon the 

refined article, while tha t of the sugar 
rom abroad is the value of the unre- 
ned article in the country of produc 

tion. If, however, we accept a gen
eral average of 5 cents per pound as 
the retail price paid by our people 

i for the seven and one-third billion 
pounds of sugar consumed by them 
in 1910, we should get a to tal of $366.- 
000,000, or an average of approxi 
m ately $1,000,000 a day, paid for sug
ar by the people of the U nited States.



Ja n u a ry  25, 1911

TM I C H I G A N  T R A D E S M A N

Every Store Should Clean House j|
Once a Year |j

A F T E R  the annual inventory many merchants realize that they are overstocked in certain lines. The proper 
thing to do at such tim es is to Clean House. Dispose of your surplus stock of W inter Goods by inaugu

rating a Clearance Sale. W e offer below an effective design for the heading of your bill or advertisement. 
Make prices that will m ake friends for you. It will be to your advantage to get rid of unseasonable stock quickly. 
Your spring goods will soon comm ence to arrive.

A Clearance Sale may be conducted with profit at any tim e of the year. The cuts we are showing 
below are very suggestive. This heading can be used every time you have a Clearance Sale, and you should 
have such a sale every time you are overstocked.

F O U R  C O L U M N  S IZ E

T H R E E  C O L U M N  S IZ E

Price for This Special Cut
No. 300—One three column cut $1.80 
No. 400—One four column cut 2.00 
No. 600—One six column cut 3.60

Less 25 per cent, discount to subscribers of the Michigan 
Tradesman

i s A t t ^ ' r
firn  n'

We will rent a limited number of these cuts to our subscribers at 
the following prices:

No. 300 36c 
No. 400—40c 
No. 600—72c

All cuts rented must be returned within thirty days or they will be 
billed at regular prices

CUT THIS OUT AND SEND IT IN TODAY

Tradesman Company,
Grand Rapids, Mich,

G entlem en h ich  p lea se  send

Clearance Sale
w ith the u n d erstand ing  lhat I am the o n ly  m erchant in m y tow n that

Send  b y ............................................................. exp ress.

A ddress............................................................................. Street-

one

TRADESMAN COMPANY GRAND RAPIDS, MICH

CLEARANCE S A L E
DOLLAR
SAVED

IS A- 
DOLLAA 
EARNED
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W A TC H  T H E  L E G ISL A TU R E.
The serious task 'of making and 

unmaking laws has begun all over 
the country. In m ost of the states 
the state legislatures have settled 
down in earnest and hills in which 
the m erchants, especially the retail 
m erchants, are interested are find
ing their way into the hands of the 
various comm ittees appointed to 
take charge of them. The same is 
true of the national legislature, 
which is considering bills of nation 
al importance.

It is not a hard m atter to make 
laws, but it is powerfulljr difficult to 
unmake them. Most of the statutes 
hit the m erchants in two w ays: one 
because he is a citizen of the state 
in which he resides and the second 
because he is a merchant. Therefore, 
he has to be doubly careful w hat 
Igislative m atters are allowed to 
pass. I t is not enough to watch the 
daily papers for the introduction of 
bills inimical and friendly to his in
terests: he must know the meaning 
of the bills, their purpose, and 
w hether there is a little “joker” con
cealed in them somewhere.

To do this intelligently he must, 
if be is a member of an association, 
take up such questions in open m eet
ing, discuss them and see that his of
ficers get copies of the bills tha t are 
introduced and explain them th o r
oughly. Tf he is not a mem ber then 
he will have to depend upon w riting 
to the men who introduce the bills 
to get copies and explain them. W hen 
he has done that he ought to dis 
cuss them with his neighboring busi* 
ness men.

\ o  m atter in what state you live, if 
the legislature is m eeting this vear. 
watch it. W atch the bills which are 
introduced. See w hether they will 
harm or help you and take w hatever 
action is necessary. D on’t let anyone 
“flip som ething over on you!”

STAND FIR M L Y  FO R  R EFO R M
W hile the threatened slump in 

prices of butter and eggs may seri
ously affect some of the speculator« 
who have been holding tons of them 
in cold storage while the laboring 
people were going w ithout nourishing

food simply because they could not 
afford to pay the abnorm al prices, to  
the thinking person this will seem al
m ost like retribution. There is spec
ulation, the shrewdness of which we 
may admire w ithout a t the same time 
questioning the honor. So long as 
as those whose goal is riches restrict 
their medium to gold or oil, the m ass
es are not so vitally injured; but when 
it comes to using the staff of life 
for their m ainstay and thereby w rest
ing it from the w orking classes, hu
m anity enters a p ro test..

Some one has said tha t it is not 
so much “the high cost of living” as 
“the cost of high living” which is 
troubling us to-day. This is true in 
one sense; in another it is not. The 
high living of to-day is the fare of our 
fathers; tha t which they found neces
sary to give the strong physical foun
dation for a useful life. Meat and po 
tatoes and bread and bu tter were 
plain living once; but now we must 
hunt for the cheaper form s; for m eat 
and bu tter seem to belong only to 
the rich.

Now it is found that, not content 
with charging the highest prices for 
necessary foods, they also curtail in 
weights. The pound loaf, costing 
5 cents, more frequently weighs from 
eleven to fourteen ounces. B utter is 
made into pound prints wrhich also 
fall short in weight. Even if we se
cure tha t of good quality we are 
cheated in the amount if we are not 
continually on our guard.

You can not serve your patrons 
better than to plant both feet square
ly for a reform  in the sale of food 
products. Do the best that you can 
on prices: stand firmly for quality 
and make a fight for quantity. I t is 
mean enough to cheat in any form: 
but ten times more despicable to jug
gle with the bread of the working 
man and his family. A people tha t are 
half starved can not progress.

T H E  P O W E R  IN  PE T R O L E U M .
Figures show that in the fifty years 

since Colonel Drake first released the 
petroleum from the soil nearly 2,000,- 

00,000 barrels of oil have been p ro 
duced in the U nited States, to say 
nothing of w hat has been done in 
foreign fields. Eighteen states have 
given it in paying quantities, and no 
doubt there are others yet to hear 
from.

Now the scenes are shifting into 
Latin America, with w ealth of g reat
er w orth to the world than the gold 
and silver of the Incas. T hat the 
quest for this may have a greater 
power in developing these Southern 
neighborlands than the more appar
ent agricultural pursuits can not be 
doubted. Y et the two are going more 
and more hand in hand. The one is 
the m ost powerful ally of the other.

T hat the discovery of oil made mil
lionaires in a day would not, possi
bly, come as a surprise to the man 
who spent his all in releasing the 
subtle fluid and died poor; that 
through its influence even the wildest 
of “M other Shipton’s prophecies” 
have been m aterialized is quite anoth
er m atter. Look at alm ost any of the 
industries and accom plishments of 
modern times, excepting those of elec
tricity, and oil in some form is at the

bottom  of the work. I t  has rendered 
good roads at nominal expense a m a
terialization; it has exchanged for the 
slow and hard-pulling row  boat the 
swift naptha launch; it has enabled 
man to  even become m aster in the 
cloudland.

In  the industrial w ork the applica
tions seem but in their infancy. Gas
oline as applied to m achinery gives a 
power which will accomplish won 
ders. Men are now plowing, harrow 
ing and seeding their land with one 
movem ent at a rate m any tim es that 
of horse power. T hey are making ap
plications in textiles and in the arts 
which have revolutionized manufac
turing  interests. Yet we are just in the 
beginning. Truly, this is a world of 
wonder, and the man who is awake 
can always find new possibilities and 
new paths to progress.

T H E  G R E E L E Y  C E N T E N N IA L .
H orace Greeley, styled by W hittier 

as “our la ter Franklin ,” was born at 
A m herst, N. H., Feb. 3, 1811. H is 
early life was a struggle w ith pover
ty. W hen the home was shifted to 
W estern  Pennsylvania we learn tha t 
he was admonished by his employer, 
Judge S terrett, of the Erie G azette:

Don t go about the town any longer 
in tha t outlandish rig. Let me give 
you an order on the store. D ress up 
a little, H orace.” H e had spent but 
six dollars fo r -personal expenses dur
ing the seven m onths previous, and 
the more than a hundred dollars due 
him was zealously hoarded to help his 
father in paying for the new farm.

W hen he left Erie for New York 
his bundle of clothes was carried on 
a stick over his shoulder. H e walked 
through the woods to Buffalo, sixty 
miles, com pleting the trip  via the Erie 
Canal to  Albany, and thence down 
the Hudson on a barge, with an out
lay of only five dollars.

W ith twice tha t am ount in his 
pocket on his arrival he traversed the 
city streets for days in vain, his ec
centric garb and odd m anners w in
ning a prom pt “N o” from all to 
whom he applied. A t last he heard of 
an office w anting printers, and was 
at the door by 5 o’clock the next 
morning. The forem an was not fav
orably im pressed w ith the appearance 
of the green country lad but finally 
said, “Fix up a case for him and we 
will see if he can do anything.” W hen 
the proprietor came he objected to 
the unattractive youth and gave o r
ders for his dismissal at the end of 
the day; but here solid w ork con
quered. W hen night came he showed 
the largest and m ost correct day’s 
work tha t had been made and he was 
retained.

He was a reform er and a philan- 
tropist, kind hearted and thoroughly 
honest. He proved tha t the boy with 
no chance may rise to the top; yet he 
was a striking illustration of how one 
can stand in his own light by being 
u tterly  w ithout regard for the con 
ventionalities of his times.

Do you read your trade journal as 
carefully as you should? And that 
means advertising columns as well as 
reading pages. A trade journal u n 
read is an opportunity cast away.

T H E  FAST CURE.
This seems to be attrac ting  a tten 

tion anew in the magazine world, a l
though the principle upon which it is 
founded, tha t of allowing ah over
worked m em ber to  rest for a time 
which varies in length with the ag
gravation of the malady and the per
severance of the individual, is as old 
as the hills.

A modification is the no-breakfast 
plan, which was pressed by its prin
cipal advocate, Dr. Dewey, a few 
years ago through two or three vol
umes. The plan is a simple one, be
ing founded on the prem ise that sleep 
is not an exhaustive process; tha t one 
awakens in the m orning with the food 
taken the evening before, mainly un
used.

He m aintains tha t there is no dan
ger of starvation until the skeleton 
stage is reached; that one can think 
clearer if not over-fed, and if there 
is a tendency tow ard too much or 
too little adipose tissue the practice 
of skipping breakfast will counteract 
the evil.

H e especially recom mends the 
practice in stomach trouble, or to 
those subject to headache, and tha t in 
many instances relief is found by such 
treatm ent, has been proved.

W hile many claim that this may do 
for students and those leading a sed
entary life, it has also been tested by 
the farm er and the blacksmith with 
equally satisfactory results.

T he fast cure of several days’ du r
ation is but a more drastic measure 
along the same lines. Both depend 
upon the theory tha t we are apt to be 
intem perate and to  eat m ore than is 
for our welfare. N ature som etimes 
calls a halt; if we can anticipate her 
movement, the better it will be for us. 
Call the doctrine a fad; but there are 
instances in which it seems indisput
ably beneficial. I t should be experi
mented with cautiously. E xtrem es re 
garding health rules may be danger
ous, and no tw o persons are exactly 
alike constitutionally. An imposed 
rest m ay save a forced rest; but there 
should be m oderation in all things.

Parcels post boom ers often point 
to the German parcels post service as 
an example of efficiency. I t  is both 
efficient and satisfactory; but the 
boom ers are very careful never to 
reveal the reason why this is true, 
which is because the service is oper
ated on the zone system, with rates 
based on distance. There are six 
zones in the German parcels post 
service. The longest distance is ap 
proxim ately 700 miles and the charge 
for carrying an eleven pound parcel 
that distance is 65 cents. Y et the 
boomers w ant to put in a flat rate 
of even less than that am ount in this 
country of magnificent distances and 
expensive costs.

At the last elections for the new 
parliam ent in E ngland there were 
elected 21 men who are connected 
with the grocery business and its al
lied trades. The business men on 
the o ther side apparently  take more 
interest in politics than those in this 
country.
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SCIENCE A N D  ACTUAL FACTS.

There is nothing like science. W hat
ever can be reduced to a scientific 
theory  and backed up by m athem atics 
is accepted as m ore than Bible truth, 
because the Bible does not accord at 
all with the dem onstrations of the 
scientists.

T hese rem arks recall tha t some 
seventy years ago Dr. Dionysius 
Lardner, professor of physics in the 
U niversity of London, dem onstrated 
philosophically and m athem atically 
that there never would be any practi
cal steam ship transit across the A t
lantic Ocean, because the vessel 
would require all its tonnage space 
for carrying the coal necessary to 
make the voyage and it would be 
impossible to reserve any room  for 
freight or passengers. Dr. L ard
ner s figures were deemed conclusive 
by the scientists, but the hard-head
ed shipbuilders and sailors refused to 
heed them, and the result is seen in 
the great fleets of steam ships that 
sail every sea to-day.

This is much on the order of the 
scientific dem onstration made som e
thing over tw enty years ago by Prof. 
Joseph Le Conte, of the University 
of California, to prove the absolute 
impossibility of making a heavier- 
than-air flying machine that would 
fly.

The P rofessor’s argum ent, which 
was published in 1882 in the Popular 
Science M onthly, is briefly to the ef
fect tha t the strength  of a muscle 
increases as the square of any lineal 
dimension, while the w eight of a 
muscle increases as the cube of the 
lineal dimension. Hence it is that 
the w eight of an animal increases 
with far g reater rapidity than its 
strength  increases. A flea’s muscles 
are not stronger than those of an 
elephant, as has been inferred, be
cause it can leap farther in proportion 
to its size. The slight w eight of the 
flea relative to its m uscular strength 
accounts for its astonishing ability 
as an insect acrobat. N ature reached 
its possible limit in the evolution of 
a walking animal when it evolved 
the dinosaur of the Jurassic period.
1 he whale probably passed this limit 
and was compelled to take to the sea 
in order to move about at all. In 
like m anner nature reached her limit 
in flying machine size when she 
evolved the condor, and the bustard, 
whose w eight is about fifty pounds. 
L arger birds, like the ostrich, arc- 
too heavy to fly. If  nature has reach 
ed her limit in developing a flying 
machine weighing fifty pounds, man 
cannot expect to do better. Man 
never has done better than nature in 
point of efficiency even with his best 
steam engine. The animal body, in 
fact, is about twice as effective as the 
best Cornish engine. “No machine 
tha t we may hope to devise, for the 
same w eight of machine, fuel and di
recting brain, is half so effective” as a 
bird.

The professor then crow ns his 
scientific dictum with the trite  ques
tion: “ Is it not dem onstrated that 
a true flying machine, self-raising, 
self-sustaining, self-propelling, is 
physically im possible?”

than-air balloons. But in face < 
fact that men, and women, toi 
flying in heavier-than-air machii 
.all the principal countries in the 
world, the scientists, cocksure 
some of them are of their supe 
knowledge, should get down fi 
their lofty perches of dictatorial 
tain ty  and roost a little lower w 
waiting to learn if their mathema 
will save them from disastrous do 
falls.

SAVE T H E  FRYINGPAN.
E arnest students of social pi 

lems have arrived at divers com 
sions regarding remedial action 
correct the more grievous ills of m 
kind, but it has rem ained for an

flows the woes of the world. Thi 
attorney, Chris R itter by name, car
ries his indictm ent of the fryii 
to the extrem e. He says that 
humble instrum ent of dor 
economy is responsible for dysp 
sown broadcast am ong all mei 
of the household. The bad t€ 
brought on by dpspepsia cause: 
spoiled children, irritable husband: 
slatternly wives and leads direct! 
to the divorce courts, the peniten 
tiary, the insane asylum and the in 
ebriate s grave. The evil genius o 
the fryingpan, like Stevenson's "Bot 
tie Im p,” brings a curse to all wit! 
whom it comes in contact.

Being convinced tha t an endles 
train of piteous afflictions arise iron  
the arom a of the skillet, Mr. Rittei 
is constrained in the in terests of hu 
m anity to  take the natural remedy

sas Legislature making it a misdf

fowl, 
boundl 
of the 
seems

A pparently Mr. R itter ha- 
:ss confidence in the imbecility 
Kansas Legislature, for In 

certain that his bill will b<

dred and one o ther freak mea: 
introduced. He hopes to see the dawn 
of tha t supreme day when this 
greasy w recker of homes will be re l
egated to the scrap heap in K ansas 
He hopes to be known to fame as the

business.
W e are not in the least in sym pa

thy with Mr. R itte r’s campaign 
against the fryingpan. I t is an an- 
:ient and honorable article of d o 
mestic economy tha t has nourished a 
nation of sturdy men. A long the 
rock-bound coast of New England 
the fryingpan was the symbol of hos
pitality. From  its ardent bosom has 
arisen the incense of a thousand 
happy homes and in the simple, in 
nocent fashion of our ancestors no 
fireside was complete w ithout it. 
W hen the hardy pioneers pushed 
w estward in search of new er and 
more com fortable abodes, the fry- 
ingpan was of param ount considera
tion. The exiles in far places held to 
it as the tie tha t bound them  to civ
ilization. On the lonely mountain 
trails, in the camps of cowboys and 
where miners raved of gold the fry-

g ingpan was a sacred thing. The I elder person. T here  n  rb* jj-s,.
r- soldier’s camp, the em igrant’s kit, the

j hearted turn  made of serious m atterss pre-em pter s prize were that solid
e instrum ent wherein the bacon siz- | so t  so much fo r the sake of rrrafe-
n zled to  a mellifluous turn. If th h n g  th ings b righ ter as tha t of as-
e fryingpan has been responsible for se tting  personal independence. Th -
s any divorces it has been responsi- | Hoy o r zirt o f io—ffav profe-aMy know *
r ble for a million happy firesides t ; 1 a great deal more afw.ur w hat -
n it has caused dyspepsia in a weak an«? [p roper w earing apparel fo r % -.r—
■- decadent people, it has also brought I day, and how to  care for th^rr rforh
e sustenance and satisfaction to  a very j mar than the one wfio *tan#Is bark  »/
s large proportion of the human race. ith«* expense column, but------

It was one of the great discoverre ; Long ago Black » r n p  - p ,-
of all time. Let no despoiling hand lo f  Thtife “TVrtn**«« ; - ,r „
be laid upon its handle. [though it may be amusing at

A H E N  NOT A BIRD. i else ov and hy ” XKThff* w t  rt .
The United S tates Customs Court j bashfnf child. Is not th* .-lualrrv ~-nnr -

a is doing a good deal lately to enliven to be adm ired __•
- the rather prosaic adm inistration of j ness so frecuentlv  m tr,<rr*"1

the custom s service of the Govern- Perhaps the trouble mav be *ra d
c m ent. Some of its decisions would j to the adults m  th* fa r r i lv  ;r m- r-
h rival Solom on's celebrated dictum he to companion« The ckilrf -»-fin f
3 tween the rival m others. Recently adept at m akinv ¡•nt* «-■»marfcx rinuf
- the learned court rendered a decis- Iv devefopa this Tin 1 i l l
p4 ion tha t a hen was not a bird and that 1 p-arentj r * *
3 eggs were eggs, w hether in the she!1 1 ohnoTrr.Tfs to oth+r- rf — - - ri v  .
• or out of it. This learned decision fin the hr.rn* The teach.- f t ' *

was brought about by the contention jchllVf of fO-rfay 31 ffiffercnt nrTiftfkir]
x of an im porter that eggs from China. from the one of yesiw#fay fr ,- , 5̂ ,
r which come with the shell rem oved ■ :td ie  reason*? tike
3 and frozen in cans, should be adm itte 1 I logtre is substituted fnr »he uum.-.

free of duty, the same as the eggs of [Togue: ar»H yet Fie *rarr#*fy krtow?
; birds. The collector of customs \xMrh*r* draw rfir r  *r J,U ’
_ ruled tha t a hen was not a bird but the Dertne=3 is thror-yb habit ra ther

a fowl, and that the Chinese eggs th-Zrr ntrrff«? „___  f _ 4i
f should pay the full duty, as they h a v e  more r.f the tm  --r T  " r

com peted with domestic eggs, i >n the nttafnr nharr. in. r f  - V o  K f
appeal, the Custom s Court sustained stripr.ed of their self am ert'
the decision of the collector tha t a fpifef ffW■jfe*:renee fo r  rn *..* . _
hen is not a bird. older people.

In ano ther decision the (
r Court ruled tha t “ra ts” are w earing R EN A M E  T H E  COUNTY

apparel. O f course, the rats in qtres- Now comes Hon. Eugene F
tion are not of the variety that our W are, lawyer, poet and statesm an
San Francisco friends are so afraid and moves a change m the name of
of as possible conveyor- of the dread Adams county. Ohio. H e rightly
plague, but the artistic creation3 with maintains th a t the name “Adams”  h
which the ladies dress their hair afte- one of the forem ost in the h istory  of
the prevailing mode. The im porter- the U nited States. H e even insists
contended that as the aforesaid rats tha t the p rogenitor of the race, the
are 70 per cent, metal thev should be original p roprie to r of the Garden of
dutiable as m anufactures of metal, but Effen is the victim n f -i mfa*»«** $'
the learned court could not see it tha t comma and that his real name is o r
way, but rules that rats were wear- was Aflame, an<f Hist no reafTv ha?
ing apparel and should be assessed man named Adams has since then
like corsets or o ther articles of femi- ^been known. The name is finked wit'-
nine gear. So, according to judicial everything patriotic atirf inteffisrent in
decisions, a “hen” is not a bird and j history. But Adams county.. Ohio
a ra t is w earing apparel. The same is now linked with everything scan
court not long since decided tha t a j dalou?. So the name m ust be chart g
“yam ’ was not a “sweet potato .” A ed. T he names suggested are Scan-
few more decisions of this kind and [dal county. G raft county and Boodle
public opinion will say that regardless i county. Perhaps the name of some
of what may be the status of the hen. man distinguishes! in the worfrf of no-
the court certainly is a bird. Ittical irregularities could he used.

IS PER T N E SS ON T H E  G A IN ? stance of this kind, because every bad
Take the average school girl or political character bears the name of

boy in the average town and the mid- some perfectly  respectable people. So
die aged person can not but be im- the new name of Adams county nra-t
pressed with the pertness shown in not be the name o f a man. On the
com parison with the conduct regard- whole we vote fo r Boo<fTe county, a-
ed as becom ing when they were at rhat has the a*fvarrfaiyp rvf
the same age. It is not that the chil- STy distinctive. Most likely there -A
dren mean harm ; they are equally! not another Boodle county by nam •
good at heart: yet they have acqnir- in the world. O f course, it will be
ed the habit of flinging back a sm art ; rough on after generations wfteu
re to rt to everything said, w ithout re- young people are compelled to, atftn -
gard to  the dissim ilar years. that they were born in Boodle cour:

W e see it in the home: in the I y. But ff thev five there i r  ■will not
schools. Instead of quiet obedience matter, and if they have left there
there is the argum entativeness which *heir leaving wifi show that they ¿HI
tends to belittle the opinion of the he right thing.
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Cream Separators Good Sellers if the 
Trade Is Pushed.

Cream separators are a line that 
will stand right back of any deal
er who will push them. A farm er 
with eight or ten cows is often skep
tical about believing that a $100 sep
arator will pay for itself in a single 
year, out of profits earned over and 
above those formerly earned by the 
pan system. He is always open to 
conviction along a plain unvarnish
ed money-making plan.

We hear much these days about 
purity of country life in comparison 
to cold blooded city business propo
sitions. Do not take too much stock 
in that when you talk to the farm er 
alone about the great labor saving, 
retired-milk-pan days of the separa
tor. Save that steam for the red
faced overworked woman who will 
really appreciate it. Show her the 
few parts to be washed in your sepa
rato r and drop a hint or two about 
washing the cream rim on milk pans, 
which is so essential to sweetness, 
and you will strike the keynote in 
every farm er's wife.

Once her efforts are enlisted your 
sale is just a m atter of time, for she 
will bring the subject up at the end 
of every hard day s work. There is 
more tru th  than poetry in those 
“W ho W ears the Pants” stories so 
often told, and many of the great 
food-producing districts are ruled by 
petticoats. The farm er's wife is nev
er overlooked by a good separator 
man.

If every cream separator in the 
world that needs repairs or is work
ing badly could be inspected and the 
reasons for the disorder put in a 
list, you would be surprised at the 
size of it. I would stake my life that 
93 per cent, of the reasons would 
be that the machines were not on the 
level. By this I do not mean poor 
machines, but good ones that have 
been screwed to 1 inch floors or nev
er leveled since the day they were 
fastened to plank floors. I have seen 
machines needing as high as $15 
w orth of repairs as the result of 
such carelessness. They had been 
moved from the milkhouse to the 
kitchen for the w inter and leveled 
on a 1 inch floor with a glass of wa
ter and a bum eye for an instrum ent.

More depends on this subject of 
keeping a machine absolutely level 
than any other one thing in the life 
of a separator. Pound tha t fact 
home at all times, and it will build 
a reputation for the machine you 
handle. Few farm ers spare oil, they 
rather are inclined to flood w ith it 
or use a trial order of mowing m a

chine oil in place of the more ex
pensive separator oil. Once is usual
ly enough.

Separators sell best at that season 
when green grass first begins to in
crease the milk supply. Many farm 
ers are using a machine sold by cat
alogue houses. This kind of competi
tion is a joke to any m erchant who 

I will stock a durable machine and talk 
quality and cleanliness for the cheap 
affairs so comm only sold by mail 
are am ong the impossibles when it 
comes to cleaning. Even a quality 

| separator calls for the occasional at- 
j tention of a man well informed on its 
' mechanism. A correspondence course 
on repairs does not build up busi
ness. The farm er would ra th e r  see 
your man with a wrench.

Get hold of one of those discarded 
catalogue house separators and use ii 
on your sales floor in comparison 
dem onstrations to price-wise pros
pects. L etters from local farm ers 
telling what has been earned with 
jo u r  machines are good selling w eap
ons. These are all things tha t help, 
but the man in the buggy with a 
cream separator in the back is the 
real creator of sales. The strings 
such a man soon has out for future 
business on hardw are will quicklv 
dem onstrate the practical side of 
such a venture.

In many states hunting licenses are 
demanded from the men who like to 
shoot. Being caught in the field with 
a dog and gun is conclusive evidence 
against any one try ing to evade this 
law. If the same kind of evidence 
could be used on milkmen who use 
cream separators the blue milk ar
tist who leaves a bottle on your 
back steps would be nabbed in the 
morning. He knows a good thing 
when he sees it and the separator 

I has really replaced the pump out at 
his place. Did you land the sale? 

I There was good money in it.—Iron 
Age-Hardware.

Convention at San Antonio.
Instead of holding their m eeting 

in the East, or in some central city, 
the Southern H ardw are Jobbers’ A s
sociation and the American H ard 
ware M anufacturers’ Association will 
go in April to San Antonio, T ex 
as. Beside the usual pleasure and 

| advantage of these practically joint 
conventions, although m ost of the 
sessions are held separately, those 
who go to San A ntonio will no t 
only be the recipients of a cordial 
welcome and a lavish and considerate 
hospitality but will have an opportu
nity to get in touch with the marvel
ous interests of Texas, the Continen-

tal State, whose extent, resources 
and development, although appreciat
ed in a general way, will be, it is 
safe to say, a revelation to many 
visitors. The trip  down, involving 
the passing through a num ber of 
states and various im portant trade 
centers, the visiting of some of the 
principal cities in Texas, the side 
excursions which may be enjoyed, a 
possible trip to Mexico and the ex
hilaration of a voyage one way or th? 
other if there is a fancy for the brac
ing air of the sea, are attractions 
which will make a strong appeal to 
the membership of the two associa
tions. The getting  close to the T ex
as m erchants and m eeting on their 
native heath this fine body of men 
will, however, be the chief induce
ment. A lready the official com m it
tees in charge of arrangem ents are 
considering their plans. One p ro j
ect, which is naturally regarded with 
much favor, is for the visitors from 
the N orth and W est and presumably 
also from some points in the South 
to go by a special train, such train 
to be made up of cars em anating 
from such points as Boston, New

66 N. Ottawa St.

YOUR FINGERS
A t the Gas and E lectric Trusts 
and their exorbitant Chartres. 
P u tin  an American Lighting 
System  and be independent. 
Saving in operating expense 
will pay for system  in short 
time. Nothing so brilliant as 
these lights and nothing so 
cheap to  run.

American Gas Machine Co. 
163 Clark St. Albert Lea, M an.

Walter Shankland & Co
Michigan State Agents

0 and Rapids, Mich.

A  C ooa  in ve stm e n t

peanutI öästers 
and CORN POPPERS.

final Variety, $8.50 to $350. W 
EASY TERMS. 

Catalog Free. 
KINGERY MFG. CO., 106-108 E. Pearl St.,Clnclnaatl,G

Acorn Brass Mfg. Co.
Chicago

Makes Gasoline Lighting Systems and 
Everything of Metal

This is What the

Royal System
Is Doing for Retailers

The A. J. Deer Co , Fairfield, Ind.
Hornell. N.Y. July 21.1910.

Gentlemen:—The roaster is working 
to perfection. It roasts to  our entire 
satisfaction and is a g rea t ad to our 
coffee business. Should you ever have 
any prospective buyers who would like 
to  ask some one who has one anything 
about it, do not hesita te  in referring 
them to  us as we cannot recommend it 
too highly Yours truly,

(Signed) The W hite Tea Store.

The A. J. Deer Co.
1246 West St. Hornell, N. Y.

âWeLightYourHome
C an d le-P o w e r b r i l l ia n c y —a t lesa  t h a n  H c o s t of 
k ero sen e  (and t e n  t im e s  th e  l ig h t)—giving yon
i Gas at 15c Per 1,000 Feet
f  (instead of $1 to  12, w hich O as C om panies 

.charge). W ith th e  “ H a n d y “  G asoline L ig h t
in g  S y s te m  or “ T riu m p h ”  In v e r te d  I n d i
v id u a l  L ig h t  you re t  th e  best k n u u n  su b - 

' s t i t u t e  fo r d a y l ig h t  land almost as cheap), ra n  
re a d  o r w o rk  in  a n y  p a r t  o f room —light 

re a d y  a t  a  f in g e r  to u c h —d o n 't have to  m ove 
these Lights—the ligh t com es to  y o u . W rit* 

fo r Catalogue and Ci reulars ( to  D ep t. 25 * •
Brilliant Gu Lamp C& 42 Stale St Uncago

Established in 117$
Best Equipped 

Plrm in the State
Steam and Water Heatinf 

Iron Pipe
Fittings and Brass Goods 

Electrical and Gas Fixtures 
Galvanized Iron Work

The Weatherly Co.
18 Pearl St. Qrand Rapids, Mich.

Weaver’s Choice Xcut Saws
Are Sold and Guaranteed by

CLARK-WEAVER CO.
Wholesale Hardware .-. Grand Rapids, Michigan

Foster, Stevens & Co.
Wholesale Hardware

10 and 12 Monroe St. :: 31-33-35-37 Louis St.

Grand Rapids, Mich.
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Britain, New York, Philadelphia, 
Baltimore, P ittsburgh and going to 
St. Louis, where it will be joined by 
another train or two from Chicago 
and the W est. I t  is not unlikely that 
the delegates while enjoying going to 
the convention in this way will p re
fer to return  by various routes and 
make such stops as may be desirable. 
All this would take some time, and 
a little money notw ithstanding the 
reduced rates and hospitable w el
come, but the opportunity  is so ex 
ceptional as com bining business, 
breadth of view and pleasure tha t we 
trust San A ntonio will w itness a not
able gathering.

Keeping B rushes in Stock.
Some hardw are men whose con

duct of their paint departm ent can 
hardly be criticised so far as the 
pushing of paint business is concern 
ed, says H ardw are and Metal, are 
very neglectful of their brush stock, 
and carry such an incomplete line 
that custom ers in some cases, finding 
it impossible to be suited in the 
store where they buy their paints, go 
elsewhere for their brushes. In this 
way a good custom er may be lost to 
the store.

An essential to building up a good 
paint trade is to carry a stock of the 
best brushes and be able to explain 
the virtues of each type of brush and 
recommend the kind best suited for 
each particular class of work. W hat 
will suit a m aster painter will hard
ly suit a less experienced amateui 
w orking on his own home. W hat 
will do for floor paint may be a lto 
gether unsuited for use in th inner li
quids.

A good stock of brushes will also 
help a hardw are man to build up a 
business with m aster painters, but 
unless a complete line is carried it 
is useless to look for trade in this 
quarter. Brush m anufacturers, as a 
rule, do not care to sell direct to 
painters, but if the hardw are man 
will not put in a fair stock, and the 
pain ter goes to the brush m anufac
turer, it is hard for the la tte r to r e 
fuse to supply the pain ter with 
goods. In some places hardw are 
men make a bid for the lead, color 
and oil trade of the m aster painter 
by supplying the painter with brush
es at very close prices, or by giving 
the local pain ter an opportunity  to 
select w hat he w ants from the trav 
eler’s samples when the salesman 
visits the town. Both are good plans 
if carried out cautiously, but in 
bringing the m aster painter and trav 
eler together a risk is taken unless 
the dealer can place confidence in his 
customer.

The brush trade m ust be cultivated 
just as assiduously as the paint or 
any other branch of trade, and deal
ers who neglect it or do not carry 
the stock can hardly expect to get the 
business.

Knew H e W as Stuck.
. “You’re sure you can spare t' is 
fiver, are you, Pipe?”

“W rench, if I had not been per 
fectly sure tha t I could get along 
w ithout it I never would have lent it 
to you.”

M AXIMUM B U SIN ESS SUCCESS |

Have a Definite Purpose and Keep 
it Always in View.

Statistical folks tell us tha t ninety 
seven out of a hundred businesses in 
dulge in the som ewhat expensive j 
luxury of failing. O f course there’s 
a reason. Tw o great reasons instant 
ly flash into mind. T he first is lack j 
of defiinite purpose. The second is I 
lack of ability to  successfully or-1 
ganize.

C hristopher Columbus, who, ae- ! 
cording to  all reports has been dead 
for m any years, was a business man 
fo m ore than ordinary im portance as 
an example of present day business 
builders.

H e started  with a purpose. He 
wanted to  find the m ost direct way to 
m arket. T he F ar E ast offered the 
m arket but the long trip  around the 
g reat unknown southern continent ate 
up profits. Columbus believed that j 
by sailing directly w est he could I 
reach the eastern shores of Asia.

T o  use m odern term s, he carried 
his idea to  the firm of Ferdinand Si I 
Isabella, who were in the governmen- j 
business in Spain, and secured an I 
advertising appropriation which he | 
thought was sufficient to carry th 
firm’s message to  the eastern buying 
public. N ot having enough to  en- I 
gage in a campaign of general pub-1 
licity, he invested all tha t he had in 
three media—otherw ise known as | 
ships—called the Santa Maria, the j 
P in ta and the Nina. He loaded these j 
ships—or filled his advertising space, j 
if you w ant it th a t way—with copy I 
tha t would bring in the orders.

You know the rest. He kept his | 
purpose in mind. H e was no human j 
w eather vane. “Today we sailed 
westward, which is our course,” lit I 
w rote each day in his log. No mat- J 
te r w hat advertisers said to  him, no I 
m atter w hat th rea ts were made, no | 
m atter how mutinous the crew, Co-1 
lumbus kept his purpose in mind and 
doggedly w rote "To-day we sailed I 
w estw ard, which is our course.”

Then on the 7th of O ctober, as the

A t the head of each depar 
m ust be a man with special its. 
fh e  executive who attem pts to 
age all departm ents places aims, 
the greased chute th a t leads to L 
T hat executive, also, who ’ 
tha t in organization one deals 
with m aterials is doomed to  £; 
T he wise man knows tha t he 
deal with men and m aterials, am 
of these two, men are the mo= 
portant.

T he business explorer m ost 
Columbus, have a  definite pu 
the ability to  organize an h ts ti 
fit to  reach that purpose, select 
tenants capable of w orking n 
tha t purpose efficiently, fill then 
the ir helpers with loyalty to 
executive and their institution ; 
faith in the judgm ent of the n 
mind. And the man who can 
the picture of a definite pttrpo 
the minds of his helpers,iron 
chief of staff down to  the man 
tends the furnace, m ust first 
painted tha t picture in his own

O ne cannot be loyal to  a m 
institution unw orthy of loyalty, 
cannot have faith in a captain 
zig-zags his ship tow ard a poi 
known to  himself. W ate r car 
no higher than its source and no 
r.ess can grow  bigger than the 
utive head.

The value of a man is the val 
his usefulness to the institutror 
employs him. The executive of 
is the executive who calls fort] 
uses purpose ward the usefulne 
his employes. T he institution 
succeeds—and from this there 
deviation, and to  this there are r 
ceptions—is the institution that 
society, and the measure f any 
ness o r individual success is the 
ure of the service rendered.

T he organizer m ust know 
men he wants m ust know whe 
can get them , m ust weld them r> 
e r harm oniously in his ins tit 
and then m ust keep them work it 
ficiently tow ard the accomplish 
of a definite, outlined, planned

Swstness success 
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Wilmarth Show Case Co.
Shew Cases 

And S tore F ixtu res
Grand fapMi Jticfcigaa

OrwÉá Ripié» Ekdralrpe Cs.
I ILyaw Se.. Qramg feapM*. JMacfe. 

WaWrs 0t SÊatbmm Wim uri im j i i vf
ali modems nr rimali TmowMi  ut msaatmt
c a a m m i lese Mr* e. ’itm w m ?  

s i«* #r m r ó w  * i

f W^CTIon f t r f l . f l  
I ata 4M»

jfas» ____
t É—fe. S»

U  Brace. BsWfw. gfcjfc.

GRASD RAPIDS 
FIRE I > S I R I C E  A6E3CY 

me iicS4iis «kscv

air—I  PagMto, Wictf. Tl

TRACEÍ O C R  D E L A Y E D  
F R E I G H T  E a s ily  

aid Quickly. W e  can, ceil jw a  
h o w  BARLOW BROS.,

G rand flspMs, Mcfl

Sales Books SfCOM R f «  m i  %4Jt§
We will wmt ym emrpfette, wftfr Ortjÿgat MK amt in-
iJÍTcate Copy, Printed:. M n M  ïjhÉ t i —M tl MM 
Orifhwf Sills. $.MV Bollicate uiwes. ;.W Ì M  at 
Cart»» Pamar, 3 Parent Leatfter Cower». W# ta ttm m 
Imam jam titear » rrht. We 1—» if amta jam am 
am J»«Motet system, am a¥t ttrnma» am ite, •** jaw* 
h r itself » hrpWta ckar̂ sa. fm  fegrelpti — ¡ 
samples t*4 special prices am arjt pianti ties,
Tire Safer- flaaamm &»., \ßt£ Weitster m

history  books have it, M artin Alonzo 
Pinzón, com m anding the Pinta, cam • 
aboard the Santa Maria and pointed 
out tha t birds were flying southeast
ward and tha t land m ust be in that 
direction. Columbus wavered, He 
betrayed his faith in his theory—in 
his purpose. T he course was altered. 
H e landed on a little island. Had he 
sailed directly w est—had he followed 
his theory—had he held to  his Pur 
pose—he would have reached Florida 
o r one of the present Carolinas.

M any a business man, starting  with 
a definite purpose, feeling absolute 
confidence in his theory, never doubt
ing his ability to  win, has traveled 
tow ard g reat business success and, by- 
listening to  fool advice, has turned 
aside and landed on an island in
stead of the mainland of achievement

Some day the num ber of failures 
will be cut down when executives 
learn th a t every business institution 
m ust have four departm ents. F irst, 
there m ust be the executive o r man 
aging: second, financing or .conserv
ing; third, providing or m anufactur
ing; fourth, selling. 0

unm istakable end.

Get the

“Sun Beam” Line of Goods
For Fall and W inter Trade

Horse Blankets, Plush Robes. Fur Robes 
Fur Overcoats, Fur Lined Overcoats 

Oiled Clothing
Cravenette Rain Coats, Rubber Rain Coats 

Trunks, Suit cases and Bags 
Gloves and Mittens

T hese goods will satisfy your customers and in
crease your business. Ask for catalogue.

Brown & Sehler Co. Grand Rapids, Mich.
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B utter and E gg Smash.
The butter and egg m arkets are all 

badly demoralized. In Chicago fresh 
butter is selling in an extremely lim
ited way, and storage goods not at 
all, except where dealers are putting 
out their own stock through the gro
cery trade. The fresh cream ery re
ceipts are double those of a year ago, 
and supply the light demand. A 
feature of the trade is the unusual 
amount of packing stock for this 
time of year. Centralized bu tter is 
a drug on the m arket, and the heavy 
holdings of storage centralized goods 
are a leading cause of the bad situa
tion. Reports from all over the coun
try are tha t centralized factories are 
doing little and have stopped buying 
cream, so farm ers are shipping their 
packing stock to the central m ar
kets. The process people also are 
operating sparingly and consequent
ly are buying very little packing 
stock.

Receipts of fresh eggs continue to 
increase and the trade is turning to 
them from storage goods. Prices of

| fresh receipts are declining daily, 
| with a corresponding weakness in 
held stock. Storage eggs are now of 
hardly any certain value. Any quanti
ty of good graded stock can be 
bought at 18 cents and a lot of the 
eggs are not w orth over 15 cents.

The quantity of storage eggs in the 
m arket is unusually heavy. Chicago 
carried into the new year 350,000 to
125,000 cases. Chicago uses 75,000 
cases per week under normal condi
tions, but the demand has been dis
appointing, and the movem ent far 
short of expectations. January  w eath
er, on the whole, has been unfavor
able for the movement, and extreme- 
lv favorable for production. Receipts 
are 100 per cent, larger than last 
year.

In New York, butter prices are 
down and storage conditions are un
satisfactory. There is but limited 
movement in storage stock and hold
ers of cream ery bu tter are doing all 
they can to move their butter. I t  
is not a case of price but of sale and 
an}- offer tha t is w ithin reason is ac

cepted. Dealers who are fortunate 
enough not to own any bu tter are be
ing solicited by the ow ners of held 
butter to help them  unload. Not 
much c^n be done as there is but a 
limited outlet and this is being w ork
ed as much as possible.

Good Cheese Properly Handled Does 
Not Shrink.

In  the discussion of the bill in 
Congress requiring the net w eight of 
all food containers to be printed on 
the outside, it has been contended 
tha t cheese dries out, shrinks and 
loses weight, and that it would be 
impossible to label a new cheese with 
any weight which the cheese would 
show after it had been made awhile. 
A. D. D eLand, of Sheboygan, Wis., a 
veteran handler of cheese, however, 
declares tha t good cheese properly 
handled wrill shrink practically not at 
all. H ere is w hat he w rites: “Much 
is being published relating to short 
weights of cheese on in ter-state ship
m ents; as I have been a *buyer or 
dealer in cheese about forty years, 
I wish to correct some erroneous 
ideas the public m ay get. I have 
found, by actual tes t of a percentage 
of each lot of cheese tha t I have 
bought from cheese factories tha t 
fully 95 per cent, of cheese factory 
men give full weight. Only those fac
tories tha t use common barrel salt 
and other cheap supplies need be sus
pected. W hen a shipm ent of cheese, 
to me or any other dealer, has been 
tested, inspected and paid for, that 
ends any liability of the factory man 
being prosecuted for m isbranding

cheese as to  weight. The short 
w eight of cheese is no t caused by 
shrinkage in transit or by cheese fac
tory  men, but by the cheese dealers 
who “pike” each box from one to 
three pounds. Section 10 of the food 
and drug act is violated daily by 
nearly all wholesale dealers in 
cheese, deliberately and for the same 
reason or purpose tha t all o ther 
grafters do unlawful acts. T he Board 
of Inspectors in W ashington have 
been bluffed as to the shrinkage of 
cheese in transit—cheese will not 
shrink one ounce per box in transit 
from Sheboygan to New O rleans in 
sum mer weather. T his has been p ro v 
ed conclusively by employes of the 
Government weighing 100 dairies and 
m arking the ounces on each box in 
my warehouse, and having Govern
m ent officials in New O rleans weigh 
the same cheese on their arrival in 
New Orleans. The result showing 
there was not an average of one 
ounce per box shrinkage, and the 
Board of Inspectors should have this 
test on file. O ther tests have been 
made with like results. I t would 
seem that the Board of Food and 
Drug Inspectors has been bluffed ‘to 
a standstill,’ as they have done no th 
ing to  stop this abuse. The easy 
settlem ent of the few flagrant cases 
that they have prosecuted has only 
caused the guilty parties to laugh at 
the result.

“The shrinkage of paraffined 
cheese is very little. I have this day 
weighed two cheese each marked 
tw enty-tw o pounds when purchased

SATISFY YOUR CUSTOMERS
Eggs Cost Too Much For You to Ask Your Customers to Put 

Up W ith Breakage and Miscounts. Use

Star Egg Carriers and Trays
FOR SAFE EGG DELIVERY

At the time of delivery every egg is left in a neat Star Egg 
Tray upon the table, in plain sight where both the customer 
and the delivery boy can see that there is neither miscount nor 
breakage. This avoids all complaints.

They Save you tim e and money, too. Write today 
for our booklet “ No Broken E ggs,” and ask your jobber. It 
will pay you.

N21 STAR EGG CARRIER¿»ATENTEO
U.S.MA& 10-03
cAkoec-iws -
ENG. API

STAR EGG CARRIERS are licensed under U. S P a ten t No. 722 512 to 
be used only with trays supplied by us M anufacturers, jobbers or agents sup
plying other trays for use with S tar Egg Carriers are contributory infringers 
tlM i f  s f teDt an** sul,j ec t them selves to  liability of prosecution under Made in One and T w o  Dozen Sizes

Star Egg Carrier & Tray Mfg. Co. 500 JAY ST., ROCHESTER, N. Y.
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at the factory, over one year ago, and 
held in storage during the year, and 
each cheese weighed to-day only 
three ounces less than the marked 
w eight of tw enty-tw o pounds on each 
box.

“Cheese dealers do not pay for 
short weight, but demand full weight, 
which is right, and why wholesale 
grocers, jobbers or any one buying 
one box or a thousand boxes should 
subm it to this fraud is beyond rea
son.

“T he Board of Food and D rug In 
spectors has been urged repeatedly 
to stop this fraud on the public, but 
they have not done so. They can not 
realize the extent to which this abuse 
is carried or they would be more ac
tive in suppressing it. The guilty 
party  is the one who invoiced and 
shipped the cheese out of the state, 
and if all short w eight cheese were 
confiscated and sold for the benefit 
of the G overnm ent it would not re
quire many prosecutions to stop the 
abuse.”

Do You Know A bout Pecans?
Again, as has been the case in 

previous years, the pecan crop has 
not equaled the demand, and the cru
sade to acquaint the children of 
Texas, through the public schools 
and other channels, with the value 
of the pecan tree in the wealth of 
the state, is being taken up with re 
newed vigor. I t is proposed that at 
every school in the sections where 
pecan trees grow a day be set apart 
for the planting of the tree in mem 
ory of the late G overnor Jam es Ste
phen Hogg, who requested that a pe
can tree he planted at the head of 
his grave. D uring his public life he 
was constantly  draw ing attention to 
the possibilities of pecan culture, 
pointing out w hat a great addition it 
would make to the wealth of the 
state.

T he pecan tree, indigenous to the 
San A ntonio country, grows wild 
along the w aterw ays. I t is a g race
ful. large tree of com paratively rap 
id g ro w th  Of late years it has been 
cultivated, and San A ntonio now has 
the largest pecan rehandling factory 
in the U nited States, with a ready 
m arket for the delicious nut. From  a 
value of half a million dollars, the 
pecan crop handled in tha t city has 
grown to three quarters of a million 
dollars annually. The nut is handled 
by m achinery and shelled pecans in 
g reat quantities are shipped North 
about this time of the year, at the 
end of the season. The “paper-shell” 
pecans, a nut with a shell very easy 
to remove, is, of course, the most 
popular, and this is the variety that 
is being cultivated. There have beer, 
individual trees tha t produced as 
high as $150 w orth of pecans in one 
season. Lately large orchards of 
thousands of acres in extent have 
been set out in Southw est Texas, de
voted to  orange, lemon and pecan 
trees. T he pecan tree reaches produc
ing grow th in about th irteen  to fif
teen years.—St. Louis Globe-Demo
crat.

I t  is never too  late to  organize— 
but there will never be a be tter time 
than right now.

Coffee Trade Superstitions.
W hen the coffee people of the 

U nited States read the title of this 
article a broad and haughty smile 
will overspread their faces at the 
idea of there being any superstitions 
in the coffee trade. F or all the cold
blooded propositions in the country, 
probably the coffee trade would take 
the palm. They are known as hard- 
headed and sometimes hard-hearted 
people, who not only go the limit in 
the game of business but sometimes 
view with complacency the m isfor
tunes of their neighbors, and say 
“one less com petitor” when that 
neighbor goes to the wall. In the cof
fee trade “business is business.” But, 
in spite of all that there are many 
superstitions in the coffee trade that 
are as absurd as any tha t have beenj 
known in history.

There are superstitions of import- j 
ers, roasters, grocers, both wholesale 
and retail, and consum ers: supersti
tions of buyers and sellers We car. 
not properly s ta rt an article on this i 
subject w ithout giving the origin of i 
all superstitions:

Take a child, in the first -1age of 
m ental developm ent, and say to  firm. \ 
“T he moon is made of green cheese. I 
Let his parents, brothers, sisters, 
teachers in secular and Sunday school I

to  hiim three or four time
and he will be ju st as stirs
moo►n is made of greet

3 he is that he is alive. Su
is an 1 r<Dundee! on, and hav
ngth in,, iteration and reiter
mak;es no difference wha

>f the lie is, we soot
mditto:n of one of
haract efs, who says,

unto truth, by tel'
such a sinn er of h

is to credit his owi
it m akf

This is the foundation of all advertis
ing. Tell it, and tell it again and 
again, and tell it to  enough people.

Iteration  and reiteration  are the 
foundation of all superstitions in 
m oral-, religions, schools, politics and 
business. So it m ust not be consid
ered rem arkable that we have super
stitions in the coffee trade. If one
ow ner says often en on ízfi a n d to
enough people, “ High Low Jack
Mocha is the best and a 1 o thc rs are
imitati* ms,” there will b ç 9  OTTI f that

! will be lieve it. If an o ther says.
“ Loco Foco is the only eal M ocha, ’
there will be some that will sw ear
that " >oco Foco” is >etter than
“High Low Jack.' The partisa ns of
“ Loco Foco” and “ High Low Jack '
will ba ck up their faith by pay i n  ?  a

higher price for those marks n the
outside of the bag s than if the same
coffee were on the inside and ar
mark rm the outs de.

If or e coffee ma n says and resaysr
and sa}\s again anc again and says h
to eno ugh people, that “ Bull Beef
Bourbons are the only true Bonr*
bons,” there are m any cO'ffee people
that will believe it unti i som«
else says oftener. and tc more pen-
pie, th at "F lor Dumontaine Boar
bons a re the only and original Boar
bons," and then back up their opin-
ion by paying a h gher e►rice if •r the
mark on the outside of the ba g, al-

though they may have been if 
coffee, and interchangeable.

Now when you dump the r  
fees and put “Bull Beef B* 
into “F lo r D um onta ine’ ba 
buyer, if he sees the mark 
bag, wifi sw ear tha t What 1 
viously declared was by far t 
te r coffee is not “in it” with ’

BAGS
h r  Pc w s. E n fa n t  

f in a ,  Haar, Furti art  
Otilar fWpaatt

i m  l o a r
W m. itïafes*. S m ttîï iM M a «  

ü raan i Wieäc

LM

i t  h

Prtrtiry, Bader, t u s . lea l

H ID E S A N D  P E L T S
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Clover Seed and Beans
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The V inkem ulder Com pany
Jobbers and Shippers > Everything m

FRUITS AND PRODUCE
Ormmé RatpMs, Nidi.

W. C. Rea REA & WITZIG
PR O D U C E COM M ISSION

104-106 West Market St.. Bcftefn. V  y

“ Buffalo Means Business’*

A. W itz ig

W e want your shipments of ■ 
at high prices for choice fowls 
highest prices.

C onsignm ents of fresh eggs ;
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Special Sales Plans For the Usually 
Dull Season.

T he retail business of the early part 
of the new year, especially in a 
small or rural community, presents 
obstacles which, more than once, have 
discouraged the country m erchant 
He comes face to face with a well- 
nigh insoluble problem ; a problem 
extrem ely difficult of analyzation, 
hence doubly difficult of conclusive 
results. T hat languid dullness of 
late January and of early February 
has come to be regarded by many 
m erchants as an unavoidable char 
acteristic of the season. W hite sales 
clearance sales, rem nant and pre: in- 
ventory sales, and various others, 
have been employed as trade stim u
lants, yet in many cases, immediate 
results have not been forthcoming.

The Rem nant Sale.
The white sale proper is perhaps 

m ost popular, yet is rarely an initial 
success excepting in very large cit
ies. The “R em nant Sale’’ is w orth 
nothing in this connection. Several 
large m ercantile establishm ents have 
combined essential characteristics 
of white clearance and rem nant sales 
in one, which has generally proved 
very successful. H undreds of bolts 
of fabrics of all kinds, from expensive 
silks to  the cheapest of wash goods, 
are cut into rem nants, and the sale 
invariably proves a crowd attrac
tion. There are but few records 
of this having been tried and made a 
subject of special advertising by the 
small merchant, but. on the proper 
scale, there seems to be little ground 
for difficulty.

The Standard M ercantile Com
pany, of Tomahawk, Wis., annually 
offers a sale of advance shipments on 
white goods that has proved very 
satisfactory. Early lots of em broid
eries, laces, muslin underwear, etc., 
are displayed conspicuously at low 
prices; aisle tables or a special de
partm ent being used for this pur
pose. In connection with this, the 
weeding of the January inventory is 
placed on sale. T his comprises all 
odd lots or slow Sellers which have 
been inventoried at cut prices, and 
offered to the trade at a much low
ered. percentage. This has resulted 
not only in stim ulating trade, but al
so as a clearance device, and tends 
to leave the stock in a much cleaner, 
healthier condition.

As far as possible the goods them 
selves should be displayed on aisle 
tables, shelf racks, etc., within easy 
access of the prospective buyer. D ur
ing such sales the clerks’ time can 
not be w asted in displaying goods. Tf 
the prices are w orthy of the adver
tising the goods will sell themselves.

The exterior decoration should sug
gest “Sale!” in every particular. 
Large muslin or canvas signs may be 
stretched across the store front or 
even from cornice to cornice, across 
the street. In  general, the windows 
should be stocky—not over-crowded 
and with very little a ttem pt at deco
ration. They, too, should suggest 
“Sale” to the onlooker, w ithout un- 

| necessary diversions of any sort.
T he sale customer, unlike the holi

day shopper, is not looking for a r
tistic m aterial regardless of price, 
but for attractive prices, not to say 
regardless of material. Large an 
nouncem ent cards or stream er: 
should be placed in every window, 
calling attention to  the event, and 
these should be numerous enough to 
catch any passing glance. In many 
instances it has been found desirous 
to push blankets, knitted and muslin 
underw ear and, of course, furs and 
coats. Usually the dry goods will 
take care of themselves.

Such a sale is, of a natural conse
quence, a responsible undertaking. 
Although often productive of the best 
results, the m erchant should careful
ly preconsider the possible and prob 
able effects upon his home m arket, 
upon his com petitors and the final 
reflection upon himself. Once firmly 
established, however, it has often 
proved very successful.

As a final w ord: I t  m ight be sup
posed that such discounting would 
reflect seriously upon the trade for 
some time afterw ard. Records in sev
eral instances, however, show that 
no serious results have been experi
enced, but, on the contrary, the 

¡books show an evenly balanced busi
ness that compares well with that 
of any period of the year. This, 
doubtless, is largely due to the times 
of the sales. Im m ediately after the 
closing of the January sale advance 
shipments of spring goods arrive, 
and after the August event the fall 
m aterial is ready for attention.

Cap Craze Costly.
The vogue of felt auto caps and 

1 of those of wool, crocheted or knit
ted, has seriously interfered with the 
demand for general utility  hats 
am ong the younger women and school 
girls. These caps are of such sim
ple construction tha t many of them 
could be made at home, the only 
trim m ing required for the m ost elab
orate being one or at the m ost two 
quills which could be stuck on at 
any angle, and call for no particular 
artistry  or skill on the nart of the 
maker.

In  some cities milliners make the 
best of a bad m atter by m arking up

a num ber of the hated trade destroy 
ers and selling them  at $2 each in 
stead of the $5 to  $10 hats which 
would have been demanded for this 
particular branch of trade had the 
felt auto caps never been invented, 
but profits are pitifully small at the 
best on account of the numbers 
made a t home.

Not all cities, however, are so help
less in such m atters. St. Louis, for 
instance, has a way all her own cf 
nipping such unprofitable fads in the 
bud. W hen any such trade killer is 
introduced one of the leading m er
chants orders a lot of the objection
able comm odity and gives it away 
free to the negro feminine popula
tion, who s tru t proudly about the 
shopping district conscious of w ear
ing the latest scream in fashionable 
headgear. N aturally tha t is the end 
of the fad so far as the women of 
St. Louis are concerned.

1

F la x o n
Summer Fabrics

The most popular, practical, 
beautiful, durable and economical

The m odern way to  get results is 
through organized effort.

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies, Misses and Children

Corl, Knott & Co., Ltd.
20, 22, 24, 26 N. Division S t  

Grand Rapids, M idi.

linen-like as the finest Irish linen. 
As dainty as the finest lawn. As 
durable as the heaviest cotton. Try 
“ Flaxon” for Shirt Waists, House 
Dresses, Evening Frocks, Chil
dren’s and Infants’ Garments, Lin
gerie, Stylish Skirts, etc. White, 
checks, stripes and plain.

“ Flaxon” in red on selvage of 
every yard.

Prices from.9K to iS}4 cents.
Write for samples.

P. Steketee & Sons
W holesale Dry Goods

Grand Rapids, Mich.

The Man Who Knows 
Wears «Miller-Made” Clothes

And m erchants “ who know" sell them . Will 
send sw atches and models or a man will be 
sent to  any m erchant, anywhere, any time. 
No obligations.

Miller, W att & Company 
Pine Clothes for Men Chicago

E
ECKER c v 1 Kjl ÿ o  Q _ >UATEQV1KING SYSTEM“) 

V^LASS? U -W ITOEST 1  J.ADE.

S W A T C H E S  O N  R E Q U E S T

H. A. SEINSHEIMER & CO.
CINCINNATI

MANUFACTURERS OF

B O Y S ’ C L O T H E S

Our 1911 
Trouser Line

Contains some “ nifty” patterns 

Prices $9 to $42 per dozen 

Look it over

Style and workmanship warranted
Satisfactory or money 

refunded

Wholesale Only

Grand Rapids 
Dry Goods Co.

Grand Rapids, Mich.
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TO -DAY A N D  T EN  YEARS AGO.

Pure Food Laws Have Made Many 
Changes.

T en years ago general food laws 
were new in America. The public 
and the trade had little exact knowl
edge of the way in which com m er
cial foods were put together. Courts 
and juries were uncertain as to what 
was really fair play in the applica
tion of the food laws. Business e th 
ics were in a state of confusion, 
com petitions were correspondingly 
difficult and the consum er was a vic
tim of all these disadvantages.

T he year 1910 witnessed a very 
different condition of affairs, and as 
a result of a grow th rather than a 
revolution. T hanks to numerous 
agencies, especially that of the pub
lic press, the people know to-day 
ten times more about m arket foods 
than they did then. W hat is fair 
play is a question far more easily 
decided by courts and juries than it 
was ten years ago. The people have 
come very largely to believe that 
w hatever may be true in “love and 
w ar,” in business the common rule 
of ethics is practicable and that 
counterfeiting and clipping in com
m odities are, at least, as bad as the 
counterfeiting and clipping of the 
coins for which they are exchang
ed. W ith the wider acceptance of 
fair rules in the game and with wid
er knowledge of the real nature of 
commercial foods, fair competition 
in trade has been made less burden
some to the honest dealer.

This subject opens a wide field. We 
shall try  to  con trast the conditions 
ten years ago and to-day by a few- 
illustrative statem ents ra ther than 
trespass upon your time by an ex 
haustive survey. Broadly speaking, 
all classes of adulteration have de
creased. D ilution with w orthless 
m aterials and the abstraction of val
uable constituents are far more rare. 
Spices diluted with cereals or with 
w orthless parts of spice plants were 
then largely on sale; to-day they are 
rarely found. W atering and skim 
ming of milk are being rapidly sup
pressed. The wholesale adulteration 
of lard by the use of cheaper fats, 
once common, has now alm ost 
ceased. Formerly' w ater was sub
stitu ted  for m eat in various sausag
es; now that practice has largely d is
appeared. Then skimmed cheese w as 
frequently sold: of late we have 
found no cases of this kind. F o rm er
ly m ixtures of a little alcohol, much 
w ater, coal ta r color to dye and a 
trace of oil of lemon were sold as 
lemon ex tract; to-day bottles bear
ing this label usually' hold their full 
am ount of genuine lemon with the 
proportion of alcohol necessary to 
dissolve it.

Likewise, the substitution of a 
less valuable for a m ore valuable 
substance is less fraudulently  prac 
ticed, fo r such preparations are now 
generally so labeled as to  warn the 
buyer of their true nature; whereas, 
ten years ago this honest practice 
w as very generally disregarded, the

olive oil labeled decorated bottles 
holding cottonseed oil. P ictures of 
maple groves, accompanied by the j 
names of “maple sugar” and “pure 
m aple syrup” beguiled the consum er j 
into buying far inferior compounds j 
and im itations, and little of the gen- j 
uine article of these descriptions 
were obtainable in the m arkets The ! 
m anufacturing trade adm itted tha t j 
95 per cent, of the so-called maple 
syrups were really a compound. 
O leom argarine was widely sold as 
butter. Simple distilled vinegar, a l
m ost w ithout savor, and colored 
with caramel, was wideley sold as 
cider vinegar: and when fresh peas 
ran short, dried stock was too often 
sold w ithout w arning to  the con
sumer. To-day every one of these 
frauds has alm ost stopped.

Ten years ago the use of injurious 
antiseptics and of colors and flavors 
for deceptive purposes were very 
general. H am burger steak, too oft
en made of stale scrap, was fresh 
ened in appearance by the use of 
sulphites; potted  m eats were very 
generally adulterated with boric 
acid; likewise oysters and shell-fish, 
aged and unclean milk, were held 
over with the aid of formalin and 
boric acid. M ixtures of glucose, 
thickeners, artificial acids, _♦>«*! tar 
dyes, artificial flavoring and shell
fish, aged and unclean milk were 
sold under the names of jellies, jams 
and preserves w ithout the least indi
cation of their compound or im ita
tion nature. Canned goods frequent
ly contained saccharin, sulphites and 
som etim es boric acid. The waste 
from  tom ato  canneries, kept in un
sanitary  ways by the aid of preserva
tives and dyed to please the custom 
er’s eye, thickened with starch, put 
up in handsom e bottles with a ttrac 
tive labels, especially around the 
neck, formed a large volume of the 
goods sold as catsup. Candies, sold 
to  tickle the palates of our little 
ones, were made of cheap m aterials, 
stiffened by the aid of sulphites. 
O ver the counters of our beautiful 
m arble soda fountains were sold, un
der the names of our m ost delicious 
fruits, m ixtures of syrup, artificial 
flavors and coal ta r  dyes, o r fruits 
heavily loaded with undesirable pre
servatives ; and our pop drinks were 
chiefly sweetened with saccharin and 
made of o ther artificial substances, 
flavors and dyes. T o-day all of these 
practices have been greatly  reduced 
in volume, and in canned goods, in 
particular, conditions have been -• 
greatly  improved, largely by a vig 
orous co-operation on the part of the 
canners them selves, that the discov
ery of adulteration in this class of 
goods has become extrem ely rare.

W e do not wish to  be m isunder
stood as announcing the arrival of 

I the “food millennium." W e do not 
mean to  say th a t we have wholly 
stopped adulteration and misbrand- 

j ing. O ur country still holds men 
who are willing to profit at the ex- 

I pense of the health of their neigh- j 
I bors and by deceiving them. Public 
I sentim ent and the execution of our j 
food laws have driven them to their 

j inner works, but they are strongly ; 
united and ever a lert to repel any

fa rth e r invasion o f the 
th ey  have w rongfully eectq 
progress of though t amon: 
as well as sellers, is such 
indulge in the hope tha t he 
wc mav e t a i f r  r^alisTf" 
w orth more than property 
our acts and laws may be in 
w ith principle W e all ft: 
b irth  a feeling tha t '-nr 
are w orth m ore than othei 
property. Tt is harder to ar 
I y  the tru th  tha t o ther 
health is more valuable rh 
dollars in our own pocket: 
believe we are getting  a g r  
version of tfie GoMcti Rn

proveToents h 
how ever, too

There is no risk or 
T*, speculation in 

handling
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Walter Baker & Cm. Lid.
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The Findings Case a Source of Much 
Profit.

I t seems that the day of “greas 
ing” and “tallow ing” shoes has not 
entirely passed. At least, some m er
chants ignore shoe polishes and oth 
er profit-producing articles in shoe 
findings, although there is a ready 
sale for findings in nearly all classes 
of stores. A neat case close to the 
entrance of the shoe section, or well 
in front, in the exclusive store, is a 
good investment.

O ut of the many findings articles 
offered all allow a liberal profit, and 
are of real value to the buyer. Arch 
supports, for instance, should not he 
overlooked. They are necessities 
and a sale very often makes a per
m anent customer. The same is true 
of bunion protector^. O ften custom 
ers can not be properly and com fort
ably fitted with shoes, due to painful 
bunions.

S tretching the shoe at a certain 
point relieves the distress tem porari
ly, and the shoe is drawn out of 
shape. H ow much better pleased 
the custom er would be with a pair 
of bunion protectors which insures 
perm anent relief and in many cases 
are an absolute cure. A  sale of this 
sort is sure to bring the custom er 
back, and the profit made, while a 
small item at the start, grow s in
to quite an account on aggregate 
sales.

Shoe trees keep shoes in shape. 
They should be placed in snow or 
w ater soaked shoes, and the foot
w ear will then retain original shape, 
and the w earer may put the shoes 
on the following m orning with ease. 
T hat dried up, small - feeling is not 
there as would be the case had the 
shoes not been placed on lasts or 
trees. Custom ers informed on these 
advantages by salesmen appreciate 
the clerk’s in terest even if they do 
no t buy.

Knee protectors for children are 
another item that meets with ready 
sale if stocked and shown. Much of 
the w ear on stockings is prevented 
when grow ing children are fitted 
with this article. The price is nom
inal also, so tha t m ost m others are 
likely to purchase these protectors. 
Good shoe laces, neatly packed, will 
sell, and in a large measure do away 
w ith the “giving away” habit in 
m any stores.

Polishes and dressings will sell 
easily. T he im portance of keeping 
shoes clean and in good condition 
m aterially increases their wearing 
quality. M ost custom ers know this 
and a m erchant can work up a nice

business on this findings line alone 
if he w ants to  go after it.

Too often m erchants lose sight of 
the small things in their store or in 
a departm ent. The large sales do not 
always show the best profit at the 
end of a season. The frequent sales 
of boxes of polish, shoe laces and 
numbers of o ther 10 or 15 cent a r 
ticles reach quite a sum at the close 
of the year.

Custom ers buying shoes do not 
need to  be neglected in taking care 
of the findings case. I t  is easy to 
handle both and give complete satis
faction. Findings, if properly pushed 
and well displayed, will pay a large 
portion of the running expenses of a 
shoe departm ent.

These necessary shoe accessories 
pay a good profit and add prestige 
to the shoe departm ent:

Arch supports.
B arefoot sandals.
Cork insoles.
Bunion protectors.
Circlettes.
Corn cures.
Corn files.
Dressings.
Felt insoles.
H air insoles.
Heel plates.
Heel protectors.
Knee protectors.
Shoe laces.
L eather ankle supports.
Leggings.
Rubber boot socks.
Rubber heels.
Silk oxford laces.
Shoe polishes.
Shoe trees.
Spats.
Stocking heel plates.
O vergaiters.
Toe and heel plates.

School Book Bag of Rubber.
One of the new est offerings in 

school supplies is a rubber cloth 
school bag, in which juveniles can 
carry their books protected from the 
elements. T he new bag comes in 
tw o styles, either gray or tan rubber 
cloth, and m easures 13x17 inches. 
I t  is of the draw -string type. 

I employing strings composed of dress
binding braids, in gray or tan, to 
match the bag. Plaid fabrics are 
used as lining and the bag is in 

j every way substantially made. At re- 
j tail the bag can be sold for 25 cents.

In  addition to being sold as a 
i school utility this rubber cloth bag 
could be offered through the leather 
goods departm ent; also am ong the 
automobile supplies, or with the tour- 

I ist goods, as it can readily be em- 
i ployed for various purposes.

Shoe Manufacturers Take Action.
A t the recent annual convention of 

shoe m anufacturers in New York res
olutions were adopted regarding the 
relations of the m anufacturers with 
the retail dealers, which are of much 
in terest to  the latter, as follows:

R eported Combine of L ast M ak- 
ers—W hereas, the shoe m anufactur
ers have recently received from a ma
jority  of the last m anufacturers p rin t
ed price lists, effective Decem ber l, 
1910, identically the same in form, 
and contents setting forth a uniform 
increase in price through a reduc
tion of discount, and, whereas, it ap
pears tha t said last m anufacturers are 
in a combination in restra in t of trade 
which is a violation of the Sherman 
act; therefore be it resolved, tha t we 
instruct our Secretary to call the a t
tention  of the A ttorney General of 
the U nited States to these apparent 
violations of the Sherm an act and ask 
th a t the same be investigated.

R eturned Shoes and Cancellation— 
Resolved, tha t the m em bers of the 
N ational Boot and Shoe M anufactur
e rs’ Association ask the aid of reta il
ers and their associations in its cor
rection of the evils of returned mer

chandise for trivial cause and cancel
lation of orders after goods are in 
process, to the end tha t w hat are 
term ed “floor goods” may be lessen 
ed in quality; thus m aterially low er
ing the source of supplies of the 
“fake” sample shoe stores, or so-call
ed “factory ou tle ts ;” be it further re 
solved, tha t the Secretary of our As
sociation be instructed to take up 
w ith the associations of retailers the 
question of form ulating a plan for 
the minimizing of these evils.

No G uarantee of Fabric Shoes— 
W hereas, velvets, corduroys, silks 
and satins have been introduced in 
the m anufacture of shoes solely to 
m eet the demand of the consum er 
w ithout regard to  their w earing qual
ities, resolved, th a t the m em bers of 
this Association assume no responsi
bility for the wear of shoes made of

Honorbilt
Fine Shoes 

For Men

A SNAPPY LINE

MICHIGAN SHOE COMPANY
146-148 Jefferson Ave. D E T R O I T

Selling Agents BOSTON RUBBER SHOE CO.

H I D E S
If you are buying hides you can make 

shipm ents to the

Wolverine Tanning Company
Rockford, Mich.

with the assurance that we will allow you 
the highest market price.

To Our Customers
Being owners of the W olverine Tanning 

Co. we will guarantee that you will receive 
fair treatment.

Hirth-Krause Company
Hide to Shoe

Tanners and Shoe Manufacturers

Grand Rapids, Mich.
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velvets, corduroys, satins and silks; 
and, fu rther resolved, tha t each mem 
her of this Association notify his cus
tom ers by a card with each pair or 
shoes, or direct means, as follows:

N otice—W e use velvets, corduroy?, 
silks and satins not because of their 
durability or adaptability as fabrics 
from which to  make shoes, but solely 
to m eet a demand of the consumer, 
and we can not assume any responsi
bility for even a nominal am ount of 
w ear for such m aterials, and the pur
chasers of such shoes buy them at 
their own risk. U nder no circum 
stances should the buttons be reset 
w ith wire fasteners on these goods.

Favors O rganization of R etailers— 
Resolved, tha t this Association views 
w ith favor the organizations of re
tailers form ing throughout the coun
try  and will be pleased to co-oper 
ate with them  for the correction of 
evils in the trade, and for the general 
uplift of the shoe industry.

Samples and Styles—-Resolved, tha> 
the movem ent inaugurated at the last 
convention to  eliminate the number 
of samples and to  influence the trend 
of styles to fit in with the m erchan
dise on the shelves of the retailer? 
and with the lasts and patterns of 
the m anufacturers has been produc 
tive of good, and it is the sense of 
th is convention tha t the Committee 
be continued with the same person
nel, with full pow er to fill vacancies, 
and to make such additions to its 
m em bership, including prom inent re
tailers of the U nited States, tha t it 
may deem proper from time to time.

Retail B ankrupts — Resolved, that 
when requested by any member of 
this Association, the Secretary ascer 
tain who of the m em bers may be in
terested in any case of bankruptcy 
and put m em bers so interested into 
relation with each other. It is fu r
ther recom m ended that in all cases 
of failing debtors, so far as p ractica
ble, m em bers endeavor to concern 
tra te  their claims in order tha t ac 
tion relative thereto  may be guided 
by proper investigation.

Unwise Cut Price Shoe Sales In ju ry  
T o  L egitim ate Trade.

A shoe m anufacturer, who is a. 
m em ber of the National Association 
of Boot and Shoe M anufacturers, the 
o ther day declared that, in his opin
ion, the cut price sales held semi
annually by m ost shoe m erchants 
constitute the greatest known injury 
to  the legitim ate shoe business of 
the U nited S tates to-day. There im
probably little doubt that this is true.

H ow  many shoe dealers before 
m arking their stock down so close 
to  the cost m ark tha t it leaves them 
no net profit stop to consider the 
real reason for a cut price sale? We 
doubt if there are many.

Now the only real reason under 
ordinary  circum stances for a cut 
price sale should be to clear out near 

. the  close of the selling season w ith
out a loss, shoes tha t threaten to re 
main on the shelves. I t is good 
business for the shoe dealer to turn 
his shoes into cash, but it is not good 
business to sell these shoes at cost 
so long as there rem ains a possibili
ty of selling them at a profit.

1
Profit is som ething tha t a  great I 

m any shoe dealers forget to  keep in 
mind. I t  is strange tha t ©fttimes a j 
shoe dealer will put on a cut-price 1 
sale in the very m idst of a good 
selling season and hand out to  the [ 
public the profit th a t belongs in his 
cash register. Profits are needed for i 
the successful conduct of any busi
ness.

I t  is well understood that every 
m anufacturer, wholesale and retail 
m erchant is in business to  make 
money. He is entitled to a profit, and i 
tha t no one will deny. Yet so long 
as the shoe m erchant is willing to 
sacrifice his profit, just so long will 
the public postpone buying m erchan
dise at regular prices, know ing th a t 
by waiting for the sales it can save 
money “Saving m oney” means noth 
ing more nor less than the trans
fer of the legitim ate profit of the 
dealer from the cash register of the 
m erchant to the pocket of the con
sumer.

W hose fault is it? Surely not that 
of the consum er, for were he con 
vinced that there would be lo  cut- I 
price sale he would buy his shoe? 
at regular prices and contribute to 
the prosperity of the dealer.

In some cities where the m er 
chants are well organized the prac
tice of having cut-price sales has 
been regulated. W hat is the result? 
Just this: B etter business men, who 
are happy in the knowledge that their 
business is making a profit for them 
in January  as well as in Septem ber, 
and in A ugust as well as in March or 
April. Speed that day when the shoe 
m erchants of this country will be 
sufficiently courageous to stand up 
squarely in their boots and say: “W e 
are through With cut-price methods 
and from now on will sell our goods 
at a profit, or not at all!”

I f  organization is needed to  hasten 
that time, then organize. This paper 
has from time to time pointed out 
the benefits derived from organiza
tion, and we are thankful tha t in 
some cities and sections of the conn- 
try  good progress has been made in 
this direction. O rganization is still 
in its infancy in the retail shoe 
trade. The movem ent needs men not 
only of conviction but of courage to 
act. Someone m ust take the initiative I 

| in every city and town. Ask your 
self this question : “W hy shouldn't F 
make this s ta rt?” Some one will 1 
have to.

T hrough its organization the Man
ufacturers’ Association has accom j 
plished a  lo t of good for the re
tailers as well as for themselves. We 
sincerely believe tha t the shoe m an
ufacturers would welcome a respon
sible association ot the shoe deal
ers of the country. They could and 
would work harm oniously, to  the end j 
tha t all would profit thereby.—Shoe | 
Retailer.

m m m
Farm ers and m erchants who have 

made use of the delivery privilege j 
now available on all rural delivery 
routes have no use for the proposed 
rural parcels post, which would m ere
ly increase delivery costs w ithout any 
com pensating advantage whatsoever. |

Rindge. Kalmbach, Logie éc Co. Ltd.
Grand Rapids, l ic k .

Our Bertsch Shoe
During m

Replaced a Lot of Hu»b Priced Lines in 
Many a Store

Indications already point to a record 
breaking year daring i^r *.

Dealers are recognizing them as the 
thoroughly honest shoe. T h ey know that 
when a pair is sold it means a easterner 
satisfied and that he will be back scr an
other pair when next he needs footwear.

Oar salesm en writ show you the new 
lasts when they call c r a card will bring 
samples.

They Wear Like Iron

Herold=Bertsch Shoe Co.
Grand Rapids. Mich.
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Employers and Employes; They 
Should Work Together.

T he character of the employes has 
much to do with the success of a 
business, and their individuality is 
greatly influenced by their surround
ings. The disposition and habits of 
the employer exerts an influence up
on the employe for the benefit of the 
business or against it. The disagree
able, grouchy employer generally 
has employes who have the same 
characteristics. W e give out w hat 
we receive in this world. A bad dis
position begets a bad disposition. 
The employer who is always ill-tem
pered and grouchy receives little sym 
pathy, and is always detested. No 
m atter how sm art or how thorough 
his knowledge of the business may 
be, these qualities are often neutral
ized by an unfortunate temper. More 
and better work will be obtained from 
employes by a genial, good-natured 
man than by the sour-faced, grouchy 
man who lacks the education of self 
discipline and self-control. This 
question of surroundings should be 
more carefully studied by employers 
than is generally done.

The business will be greatly aided 
and stimulated if the employer is 
assisted by loyal and united employes 
working among congenial surround
ings. W here there is antagonism  and 
constant bickerings between employ
er and employes the business suffers.

Employes, even the w orst of them, 
should receive friendly encourage
ment, as well as necessary criticism, 
ft is easier, however, to tear down 
than to build up, and easier to  cen
sure than to praise. The encourage
ment which some employers give 
their employes is often worse than 
none at all, for they qualify their 
complim ents in such a way as to take 
off the benefit of their commendation 
W hile praising the work done, they 
are apt to add some words which 
might be tter have been left unspoken.

There are some employers who are 
afraid tha t a little encouragem ent or 
praise of an employe m ight make 
him so satisfied with himself as to 
spoil his future usefulness. Some 
w ithhold the cheering word for fear 
the employe might ask for a raise in 
salary before the time was ripe for it. 
There are some employers whose 
knowledge of their business is merely 
theoretical or w hat they have gather
ed from reading books. O thers have 
never had practical experience in that 
which they attem pt to  judge. Such 
men can neither praise nor criticize 
their employes for fear of exposing 
their ignorance. W here such con 
ditions prevail it is no wonder that 
employes are restless and dissatisfied.

Kind words are worth much and 
cost little. T hey give encouragem ent 
to g reater efforts to please on the 
part of the employe. There is no 
profit in a frown. I t  never erased 
the cares of life, and its mem ory may 
cause grief. Give praise with justice 
and m oderate criticism w ith kindness.

Different persons have different 
limits of capacity. T here are many 
misfits in the business world. Some 
men occupying positions as book
keepers would do better w ork as me
chanics, while others who are meehan- 
ics ought to  be book-keepers. In  w hat
ever position a man may be, w hether 
he is suited for it or not, if it is seen 
tha t he is doing his best to fill the po
sition, a word of cheer would urge 
him to  improve and develop. A m an’s 
ability cannot be measured by the 
yard-stick. There are some who do 
not understand themselves or their 
capabilities. To such, a w ord of 
praise, advice in a kindly spirit, and 
at the right time, m ight possibly have 
an im portant bearing upon their fu
ture life. If a man shows no capa
city for the position in which he 
may be placed, it is much better for 
him and his employer if he were told 
so. This, however, should be done 
in such a m anner as not to discour
age him from endeavoring to obtain 
a situation more suited to his talents.

N othing is more necessary to the 
welfare of a business than properly 
trained employes—not mere machines 
who are governed by the operation 
of a push button, but live, energetic, 
active employes who know their 
duties and are capable of perform ing 
them. There are many who may not 
be thoroughly fam iliar with the busi
ness but are perfectly willing to learn, 
and should be given the opportunity, 
not alone by practice but by instruc
tion as well. In some of the large 
stores there are regular schools of 
instruction for the employes. W hile 
this course may not be practical in 
the small stores, much good can be 
done by frequent conferences be
tween employer and employe. There 
should be weekly or monthly m ee t
ings at which m atters affecting the 
business may be freely discussed. A 
certain retail firm assigns a subject to 
an employe upon which he is expect
ed to  speak at the fortn ightly  m eet
ing. One time, in the grocery store, 
it may be rice, where grown, differ
ent grades, how prepared and best 
m ethods of prom oting its sale. At 
another time the subject may be ad 
vertising, window- dressing, delivery, 
figuring costs, returned goods, etc., 
in any retail business. A general dis
cussion follows the speaker's re
marks. Before the m eeting closes

We W ant Buckwheat
If  you have any buckwheat grain to  sell 

e ither in bag lots or carloads w rite or wire 
us We are always in the m arket and can 
pay you the top price a t all times.

WATSON & FROST CO.
Graad Rapids, Mich.

Evidence
Is w hat the man from M is
souri wanted when he said 
•‘SHOW M E.”

He was just like the grocer 
who buys flour—only the gro
cer must protect himself as 
well as his customers and it is 
up to his trade to call for a 
certain brand before he will 
stock it.

“Purity Patent” 
Flour

Is sold under this guarantee:
If in any one case “ Purity 
Paten t”  does not give satis
faction in all cases you can 
return it and we will refund 
your money and buy your 
customer a supply of favorite 
flour. However, a single sack 
proves our claim abot t

“Purity Patent”

M a d e  b y
G ra n d  R a p id s  G ra in  &  M illing; C o . 
194 C a n a l S t.,  G ra n d  R ap id s , M ich .

CRESCENT'

Are You a 
Troubled Man?

We want to get in touch 
with grocers who are having 
trouble in satisfying their flour 
customers.

To such we offer a proposi
tion that will surely be wel
come for its result is not only 
pleased customers, but a big re
duction of the flour stock as 
well.

Ask us what we do in cases 
of this kind, and how we have 
won the approval and patron
age of hundreds of additional 
dealers recently.

The more clearly you state 
your case, the more accurately 
we can outline our method of 
procedure. W rite us today!

VOIGT MILLING CO.
GRAND RAPIDS, MICH.

FANCHON
FLOUR
Has a State Wide 

Reputation

s
JUDSON QROCER CO.

Are Distributers

Grand Rapids, Mich.
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the subject to  be discussed at the 
next m eeting is announced, so that 
the employe, to  whom it may have 
been assigned, will have ample time 
in which to  prepare himself. There 
is also a suggestion box into which, 
during the intervening periods be
tween the m eetings, employes can 
drop questions, suggestions, criticism s 
and even complaints, either general 
or personal, w ithout their identity be
coming known. These are acted up
on at the meeting. In  this way the 
firm finds out w hat are the feelings 
of the lesser employes tow ards those 
who may be placed over them , and 
the grievance, if it is one, is generally 
adjusted to the satisfaction of all con
cerned.

By holding these conferences each 
employe has the chance to see just 
w hat he and his work are good for 
in relation to the w ork of his fellows 
and the business, and he naturally  be
gins to  take an intelligent view of 
affairs. As a result his work is made 
to  count. The em ployer who denies 
his employes’ explanation of things 
necessary to  his interest, no m atter 
how small, is unwise. If employes 
are anxious to  learn they show an 
ambitious tendency, and in this they 
should be encouraged. Such m eet
ings as described enable the employ
er to  get into touch with his em
ployes in a semi-social or personal 
way, give him an opportunity  of dis
covering talents and using them to 
be tte r advantage, which, perhaps 
would otherwise have rem ained hid
den and their use lost. If we must 
prepare employes to be future em
ployers, and there is no doubt about 
it, let it be done correctly, in order 
tha t the benefits which the present 
em ployer enjoys may be preserved 
to him. N othing but good results 
follow a getting  together and talking 
it over.

Good Advice T o the Boy.
A t this season of the year a few 

words of advice and encouragem ent 
to apprentices may not be out of 
place. O ur learners are, T am afraid, 
too often forgotten when business is 
discussed by the elders. Tt is from 
the youngsters tha t we shall, in years 
to  come, have to select our assistants 
and it is more especially to them that 
T w ant to talk. The w riter has been 
through the mill and thoroughly 
sym pathizes with the lad who has had 
a good education and then is put to 
the drapery trade. Tt may be his own 
choice or perhaps he had no voice in 
the m atter. In either case the first 
year or two comes as a serious blow  
to  his aspirations. T o have the ever
lasting round of dusting, window 
cleaning and in some cases parcels to 
take out is in m any cases quite suf
ficient to  give ones ardor a dam pen
ing tha t takes a lot of getting  rid of.

But this hard w ork is the finest trial 
a youth can have. How can you ever 
hope to be a m anager or a m aster if 
you do not understand every detail 
of your work. There is no degrada
tion in hard work. There is great 
benefit and future glory in store for 
you if you only put your heart and 
soul into your work, w hatever ’ your 
position may be. W ork so that your

m aster and those above you wifi miss f 
you when you are away ill o r  on your 
holidays. Let them feel tha t you are 
a real help to  the business. D on’t be j 
frightened of doing a little m ore, o r  [ 
even a great deal more, than is ex- [ 
pected of you. Be enthusiastic i n [ 
your work. Do all you can to  help 
on the business. I t  will pay in th e j 
long run. There is sadly too  much I 
time spent in thinking about the 
"sw eat of thy brow " as being the f 
curse of humanity. H ard  work never I 
killed any man in the drapery trade. 
Lack of it and the devotion to  w orry I 
and pessimism have been the ruin of [ 
many.

Instead of bem oaning your lot be I 
up and doing, and at the end of the 
day you will leave business w ith a j 
much lighter heart and mind. Yon 
will have m any trials, but if you reso
lutely make up your mind to  over [ 
come them many will only turn  out I 
to  be very small.

You who have your way to  carvel 
out in life can not afford to  spend | 
time in worry. Get enthusiastic about j 
your business, take as much in terest j 
in it as you do in the scores of crick
et. Ju st show the same anxiety for j 
the day’s business as you do for the 
latest score of your favorite county 
team .

D on’t watch the clock. It is a slow- 
job. I t takes the minute hand just 
sixty m inutes to get round and if you ! 
keep hard at work it will pass e v e r ! 
so much quicker. D on’t be so ready j 
to  throw  down your work exactly as I 
the clock reaches closing time.

You should feel the in terest of 
the shop is your interest, th a t you 
are part and parcel of the business.

Know all about the goods you have j 
to  sell. If you don’t know w hat a j 
m aterial is made of, then ask some- j 
one who does. Make yourself in telli
gent so tha t you can talk to  your 
custom ers as one who knows and not 
have to  make rash statem ents about 
the merchandise which your customer 
knows only too well are a display of 
ignorance.

Cultivate a knowledge of your busi
ness in your spare time and the in 
form ation you store up now will be 
invaluable in later years.

Have ambition, be determ ined to  
rise, and then when the opportunity 
comes your knowledge will enable 
you to  fill the new and higher posi
tion you have the chance to  fill, f)p - 
portunity  knocks at every one's door 
once at least and if your house is not 
in o rder to  receive it then there i- 
poor chance of a second visit.

Shakespeare says in one of his 
plays: "T here is a tide in the affair- 
of men which, taken at the flood leads 
on to  fortune.” Be prepared to take 
advantage of this tide when it comes. 
U nless you are already prepared 
for it there will be no chance of 
going with it. You can not get your
self in readiness at the m om ent it 
comes. I t  is only by years of steady 
application to your business tha t you 
will be enabled to take full benefit 
of this tide.

The best advice I can give you is 
th is: “Be enthusiastic.”

Geo. P. W adsw orth.

Pay Your Running 
Expenses

from vour sale of Uneeda Biscuit 
Yes, we mean ju st th a t Let 
your sales of Uneeda Biscuit 
take care of your rent, your 
beat, your light— but pick one 
big item of expense and let 
Uneeda Biscuit pay for i t
Grocers do it all over the 
country. It’s the usual thing for 
the big stores.
T he sales will do it too. You 
don’t need to worry about that 
— the people in your locality 
know  Uneeda Biscuit want 
Uneeda Biscuit and buy Uneeda 
Biscuit. It’s up to you to supply 
them— but put your Uneeda 
Sales on a systematic basis.

NATIO NAL BISCUtT COMPANY

YOU CAN HEAR
AND BE HEARD

W h e th e r  y o n  ta lk  o n e  
m ile  o r  o n e  th o u s a n d  
m ile s  o v e r th e  lonsj 
d is ta n c e  lin e s  >i th e—

‘Bell System ”
E verv  B E L L  T E L E P H O N E

The Fifty-fourth
You have been reading about the Citizens Telephone 

Com pany’s dividends in these coinmns. M ere titan t.ccc  
checks for dividends will be sent oat of the office on Friday 
night next, the twentieth. T hese checks go with xnrxzltmg 
regularity. Be sore to get one next tim e W rite to or r> 
quire of the secretary of the company. Grand Rapids
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A W ife’s Duty as Enlarged by Mod
em  Science.

W ritten  for th e  Tradesm an.
A shrewd observer of the distin 

guishing tra its of the two sexes re 
m arks: “A man will spend his every 
cent for som ething to eat—blow his 
last half dollar for a square dinner: 
a woman will buy a few crackers and 
a tiny slice of cheese, nibble away in 
some obscure corner at her luncheon, 
and use the money saved to purchase 
a coveted bow of ribbon.”

This is simply a bright way of 
stating the trite fact that a . man 
thinks more of eating than a woman 
does. In proportion to size and 
strength he may not consume anv 
larger amount of food than she does, 
but some way he sets g reater store 
by it.

This is witnessed by his willing
ness, when circumstances will per 
mit—and sometimes when they will 
n° t—to pay extravagant prices for 
toothsom e viands and elegance of ta 
ble service. If they had only wom
en patrons to depend upon, the best 
hotels and restaurants would all be 
driven into bankruptcy in a m onth’s 
time and chefs would be compelled to 
doff their caps and aprons and go to 
shoveling snow or working on the 
streets.

So indisputable is the fact that the 
average man cares a great deal about 
his victuals, tha t wives often are 
counseled to accept this tra it as an 
essential part of the masculine na
ture and cater to it. The blushing 
bride is told that the way to a m an’s 
heart is through his stomach, and is 
frankly advised tha t if she wants 
to have a contented husband and * a j 
happy home she has simply to “feed j 
the brute.”

Sixty years ago this theory of do 
mestic felicity rarely was called in 
question. The good dames of thos ' I 
days, if they were possessed of ener- j 
gv and culinary skill, loaded their 
tables with all kinds of rich and in 
digestible concoctions designed to { 
tickle the palates of their lords and 
masters, and they could do so w ith
out hindrance from the scruples of 
hygienic knowledge.

if the brute died—and some of 
them did—the demise was regarded 
as a dispensation from the hand of 
-m inscrutable Providence. The w id
ows of those days were widows in 
deed—w ithout life insurance. W hen 
such a one entered the battle of life 
alone and unprotected, her mind was 
not torn with poignant misgivings 
tha t she herself was to blame for her 
solitary condition.

Nowadays a woman who has fed 
the brute fatally accepts her endow-

m ent or straight life from the insur
ance companies, and so is better able 
to .m e e t the future than was the 
widow of sixty or seventy-five j'ears 
ago. W hile her husband’s lodges 
are passing resolutions that, “W here
as this bro ther has been removed 
from the scene of his earthly useful 
ness by the hand of an All-W ise 
Pow er,” she, if a woman of reading 

I and intelligence, is harrowed in her 
soul bv dreadful suspicions tha t it 
was the victuals that he ate tha t kill 
ed him.

Sometimes the man who is fed on 
j the brute plan does not die, or does 
not for a good while, but drags out 
a miserable existence for years and 

I years, with a long train of digestive 
ailments and ills consequent upon di
gestive ailments attached to him. 
W hether the poor fellow who lives 
on in this way can be considered anv 

(m ore fortunate than his b ro ther who 
died is an open question. W hether 

| the woman who is left a widow is anv j 
j more to be pitied than the wife who 
i has to live with a dyspeptic grouch 
for a husband is a still more open 

I question.
Verily, knowledge complicates the 

I problem of a wife's duties! The old 
argum ents are as potent as ever. The 

j hom em aker of to-day takes the same 
| pride in her cooking and has the 
same desire to gratify  the wishes and 
indulge the tastes of her husband as 
did the homem aker of sixty years 
ago; but here stands stern-eyed Sci
ence interpreting  the laws of physi
cal well-being and comm anding in no 

| uncertain tones that a man, particu- 
I Iarlv one of sedentary habits and in- 
| door life, can not pam per his appe- 
j tite, can not eat in excessive amount, 
can not eat habitually of rich, un 
wholesome food and keep his health.

Some women, on becoming con
vinced of the necessity for observ
ing the laws of hygiene, rush to the 
extrem e of try ing to compel a hear
ty man to subsist on messes of nour
ishm ent that might or m ight not be 
acceptable to a confirmed invalid. 
W hen a wife and m other attem pts 
to  force on to an ordinary household 
a course of diet similar to that 
which is said to prevail at a certain 
great health institution located at 
Battle Creek (the institution which, 
by the way, we all love to poke fun 
at, but which many of us are glad 
to take refuge in to regain the health 
lost through our own folly'), I say 
tha t when this kind of regim en is 
forced on to an ordinary household 
there is bound to  be trouble.

Do the cooking course and the 
school of domestic science offer safe 
guidance to the housewife perplexed

Post T oasties
Any time, anywhere, a 
delightful food—
“ The Taste Lingers."

Poatum Cereal Co., Ltd. 
Battle Creek, Mich.

Dandelion Vegetable Butter Color
A perfectly  Pure V egetable B utter Color 

and one tha t compl es with the pure 
food laws of every S ta te  and 

of the United S tates.
Maaufactnred by Wells & Richardson Co. 

Burlington, Vt.

The McCaskey Register Co.
Manufacturers of

The McCaskey Gravity Account 
Register System

The one writing method of handling account 
of goods money, labor, anything. 

ALL'ANCE, OHIO

Tanglefoot
The Original Fly Paper

For <25 years the Standard 
in Quality

All Others Are Imitations

P u tnam ’s
M enthol Cough Drops

P acked  40 five cen t p ack ages in  
carton. P rice  f i . o o .

E ach  carton con ta in s a certificate, 
ten o f w hich  en title  the dealer to

One Full Size Carton 
Free

w hen returned to us or your jobber  
properly  endorsed .

PUTNAM FACTORY, National Caody Co. 
Makers

GRAND RAPIDS, MICH.

Lean On 
“White House”

and let its success help
you to success —  for
“W H I T E H O U S E ” 
is a L E A D E R ,  a 
P U L L E R  and a 
P U S H E R .

IS A GREAT 
BIG SUCCESS

DW INELL=W RIGHT CO.
Principal Coffee Roasters

BOSTON CHICAGO
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over this question of proper food3 
T hat all depends. W hen these in s ti
tutions dispense clear inform ation as 
to the constituent properties of foods, 
and the balance of the different kinds 
necessary to keep the human body 
in a state of health, they ought to af
ford great help. From  the sort of 
cooking school tha t runs all to 
fudge and angel’s food and cute little 
ways of getting  up things for pink 
teas but little benefit can be de
rived.

H ow  shall the wife so order her 
table tha t her husband may enjoy 
his meals and at the same time not 
con tract dyspepsia? H ere is a fine 
field for w om anly tact and even 
finesse.

Perhaps a husband may be of the 
kind who can be brought by deft 
m easures to  become in terested in 
health fads. T hen all will be very 
easy. I am acquainted with one man 
who declared to  me tha t he had edu 
cated him self up to  the point where 
the idea of eating m eat in any form 
or shape was repugnant to him. ( f 
give this simply as an example of 
the length to  which the masculine 
mind will go when it takes a start in 
a given direction. Personally I do 
not repudiate the m oderate use of 
flesh food.) I have known of other 
men who w ere enthusiastic advocates 
of raw food. Men of these types are, 
of course, rare. T here are very 
many, however, to  whom the finan 
cial argum ent will appeal. Simpler 
food will give the much desired de
crease in the cost of living.

T here are men w ithout numbei 
who m ay be shunted off gradually 
from an unhealthful diet onto a 
healthful one w ithout ever realizing 
w hat is taking place. T ry  substituting 
fruits and plain foods cooked so as 
to bring out their true flavor and de
liciousness for some of the rich pas
tries and knick-knacks. A shrewd 
woman who is a ttem pting to reform 
the diet of her household will not 
blow any trum pets before her nor 
let it become too obvious just what 
she is up to, and she will see to  it 
tha t her conversation does not smack 
strongly of quotations from health 
magazines, nor of references to Bat
tle Creek. Quillo.

T he E m ergency Cabinet.
Upon every m other—the poorest, 

m ost ignorant and unthinking, as well 
as the one who is blessed with w is
dom and w ealth—is laid a certain re
sponsibility that can not be shifted 
to  any one else. W hether or not she 
realizes this fact makes little differ
ence. I t  is there and rem ains there 
ju s t the same. She may be the kind 
of a woman who knows how to meet 
the various em ergencies of every day 
existence, she may have the clear 
brain and the quick ready fingers, or 
she m ay be the poor weak woman 
who, when m ost needed, can only 
stand and w ring her hands and wipe 
away the tears. No m atter which 
kind of a woman she really is, to the 
child she m ust be the one wonderful 
being to whom, in time of trouble or 
sorrow, he reaches out his tiny arm s 
for help and com fort.

A little  education in the right di-

M I C H I G A N  T R A D E S M A N
rection will transform  the helpless J 
m other into another and w iser per- ! 
son. Every m other should, in a w ay ,! 
be physician and nurse. She m ust 
be equal to all m inor ills and acci-1 
dents. If she is not, it is only be-1 
cause she has not had the time nor 
inclination to  learn.

Every family should count am ong 
its home furnishings a little em er
gency cabinet. This may be an elab
orate affair built in the bathroom  o r 
it may be only a tin breadbox with a 
light cover and handles by which it 
may be carried about conveniently 
from one room to another Such a 
box may be purchased for 25 or 50 
cents, according to  size. Tn it should 
be kept together for immediate use 
everything tha t is likely to  be need
ed in an emergency, when there is 
no tim e to  be spent sending to  the 
corner drug store, o r running here 
and there try ing  to  dig out forgotten 
bottles and ointm ents. W hen John 
ny upsets the hot coffee on his hand 
or M ary experim ents disastrously 
with the sharp edge of the bread 
knife, or W illie falls from the rear 
end of the ice wagon, the little cab
inet will have its work to  do and 
its value as a ready and w aiting phy
sician will be dem onstrated.

The cabinet can hold cold and 
croup rem edies as well as bandages 
and lotions for accidents. W hen the 
baby awakens in the middle of the 
night barking with croup—and the 
doctor five miles away—it is valuable 
to know w hat to  do and how to  do 
it. A t times like tha t it is well to r 
a m other to  keep her wits about her. 
to make the quickest possible use of 
the m aterials at hand, postponing her 
tears until a more convenient m o
ment.

T he helpless m other will be great-1 
ly surprised to find how many times 
cool, clear thoughts and steady touch '

will win the day. Much depends up- a s  eirersmseances may suggest, 
on w hat is doue before the arrivai of as ^  is -t is orac~icai in#f wifi 
the physician. Possibly by the time k_p _ r_- ,
he arrives he is not needed. W ith Í .
the righ t kind of a m other, th a t - '  '
often the ease. H e will have ^ o u r *'*ro e  ca&tnet .eeaug t.iaor
praise for the one who has mdeav- ire îaTe iTK- secure nod shat i< 
©red to  prepare the wav lo r  his se rv -  c e r  ’-»hat unexpected accident 
ices. peas, you win not nave v, m

T o  return to the em ergency cab ' ***** a *c r^  sessse&ffl 
m et: f t should include, ready for use. St * a*rtTOCI11' *
a tw o ounce bottle of arnica, a  two anmery. 
ounce bo ttle  of witch hazel, a tw t t t f  t o
ounce bottle of alcohol, a  two ounce 
box of pow dered horaefe acid, n •
bottle of iodoform gauze, one pack - ¡-j g- , _ _
age of adhesive strip  one inch nr.de. .  . , s
one roil of absorbent :oi 
package of wooden spfints, one pap® 
of sm all sized safety pins, severs 
rolls of bandages. The bandage 
may be purchased already prepared 
T heir cost is trifling: but rf economy 
is necessary bandages may be mad» 
from old soft sheeting, corn -nt- 
strips of the proper width

In addition to the above have sev 
era! old soft towels, nieefy launder 
ed and carefully rolled in tissue pa 
per. A pair of scissors will -e ■ n 
venient and if possible a pair shot»!* 
always be in the cabinet

O n the arnica bottle  w rite: "F v  
bruises and sprain- " On the v - 
hazel: “F o r  hem orrhage " On the ai 
coho!: “F o r cleansing,' and n :V 
boraeie acid: “General antiseptic 

No doubt you will add to  this 5s

PROGRESSIVE DEALERS foresee that 
* certain articles can be depended 
on as sellers. Pads in many lines may 
come and go, but SA POLIO goes on 
steadily. That is why you should stock

HAND SAPOLIO is a special toilet soap—superior to amy other in n w l l i  n  ■ ayi  rftfirotc 
enough lor the baby's skin, and capable of r e m o v in g  w ry  »*”

Costs the dealer the same as regular S A PO L IO , but should be sold at | |  casta par cafca-
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T H E  M O RAL HAZARD.

H ow  the Insurance A djuster Some
tim es T urns Detective.

T hat elusive and intangible e le 
m ent known in the fire insurance 
business as “the moral hazard,’’ is 
strikingly brought out by Jacob Bar- 
tie Parker, an experienced adjuster, 
who w rites in the Saturday Evening 
Post about “Conscienceless Fire In 
surance.” H e says:

“If a white man fools Indian once, 
white m an’s fault; if he fools Indian 
twice, Indian’s fault.”

If the reader has ever lived in or 
traveled through tha t section of the 
United States which is now a part of 
one of our youngest states—O kla
homa—and was originally known as 
the Indian T erritory , lying opposite 
F ort Smith, Arkansas, he will recall 
having often heard the expression 
quoted at the beginning of this a rti
cle.

And by way of introducing this 
narrative, the expression can be a p 
propriately paraphrased to read: “ If 
an insured person fools insurance 
company once, insured’s fault; if he 
fools company twice, com pany’s 
fault.”

Conscienceless fire insurance is 
sought only by persons who have 
deliberately determined to commit a 
crime.

It is rem arkable how simple a 
thing will often result in disclosing 
the perpetration of a fraud, when 
seemingly there is nothing tangible 
upon which to pursue an investiga
tion—thus serving to  prove the truth 
tha t “honesty is the best policy” even 
when seeking insurance.

An insurance adjuster’s work calls 
for the very best there is in a man— 
diplomacy, the keenest of secret serv
ice instinct and the mind of a L in
coln—for the insurance adjuster must 
act as an im partial arb iter between 
the insured, who has suffered loss or 
damage, and the company m ust pay 
the sum finally agreed upon; or must, 
in some cases, give inform ation that 
will demand prosecution of the in
sured for fraud.

I was one day ordered by a com
pany to visit the town of D---------.
where a clothing m erchant’s store, a 
one-storv brick building, sandwiched 
in between tw o tw o-story buildings, 
had been destroyed by fire. I learned 
tha t the m erchant had recently stock
ed up heavily by purchasing a lo t of 
second-hand goods on which he had 
procured insurance of ten thousand 
dollars, placing the value of his stock 
at fifteen thousand dollars. A visit 
to  his store revealed the alm ost com
plete destruction of the place, al
though I observed in about the cen - 
te r of the store a pile of partially 
burned goods and a lo t of charred 
planks. Securing a negro I had him 
lift one of the planks, which I found 
was resting  on a partially burned 
wooden horse used by the m erchant 
as a support for some hastily im pro
vised counters upon which he had 
displayed his goods. T told the negro 
to  replace the plank, and then quickly 
w ithdrew from the ruins.

Beneath th a t plank I had seen evi

dence tha t would convict the m er
chant of arson—a broken coal-oil lamp 
around which was coiled a piece of 
copper wire, and at the end of the 
wire a piece of fish and the body of 
a dead cat which had been caught 
in the falling clothing and thus had 
escaped the flames. The m erchant 
was a bachelor, but a visit to a lit
tle restauran t w here he ate his 
meals elicited the inform ation that 
on the evening of the fire he had 
procured a piece of fish and taken it 
with him as he left the place. From  
another source I learned tha t he 
had borrowed a cat with which to 
catch rats. The rest was very sim
ple. He had returned to his store 
and had arranged his bait upon the 
tem porary counter, where the slight
est pull would upset both lamp and 
clothing. He had then locked the 
door of his store and left it to the 
mercy of the cat. In the mean 
time the m erchant joined some 
cronies and whiled away the time 
playing pinocle and waiting for the 
alarm of fire.

The m erchant soon visited me at 
my hotel and related a hard luck 
story  tha t would have brought tears 
to the eyes of the Egyptian sphinx 
I listened intently  as he told me 
tha t he believed rats had gnawed 
matches and caused the fire, but that 
as he was anxious to  have a quick 
settlem ent he would accept nine 
thousand dollars cash for his in su r
ance of ten thousand dollars. He 
would thus be able to purchase an
other stock at once and recover 
from his disaster, as it was his busy 
season.

W e then sat in silence for a min 
ute or two, when I startled him by 
asking him why he had not used a 
piece of string  instead of a copper 
wire? He, of course, feigned the 
greatest surprise possible, and in 
response to his enquiry as to  w hat 
I m eant I escorted him over to  the 
ruins of his store where, lifting the 
fatal plank, I pointed to the telltale 
lamp and wire and bait, and the dead 
cat.

W ith the addition of a few more 
facts the clothing m erchant confess
ed, and at his trial he was found 
guilty and is now serving a prison 
term  of five years.

O ut in an agricultural section a 
storehouse containing cottonseed and 
hay, one night succumbed to  the 
flames. I couldn’t find enough ruins 
to  determine w hat had been on the 
site of the fire.

I  finally found the ow ner of the 
destroyed storehouse and asked him 
if he had saved his books so tha t he 
could give me a statem ent showing 
how m any tons of hay and co tton
seed were stored in the building. He 
assured me tha t he had his books, 
and he soon stated the am ount of 
stock he had had in storage. Upon 
my request tha t he put it in w riting 
he did so, and then I had him ac
company me to  a notary  public and 
make affidavit to  the correctness of 
his figures. Thereupon I arranged to 
m eet him in an hour and discuss the 
adjustm ent of his loss. My next

move was to obtain the exact m eas
urem ent of the building tha t had been 
burned, and w ith these figures I was 
soon able to tell exactly how much 
hay and cottonseed could, be stored 
in it. The more I calculated with 
his figures the m ore impossible T 
found it to crowd into tha t store
house more than about one-tenth of 
the quantity tha t he had sworn was 
contained therein at the time of the 
fire.

H e was prom pt, however, in keep 
ing his appointm ent w ith me, and 
replying to  my enquiry of w hether 
he was positive tha t he had given 
me correct figures he said: “Yes, sir. 
I took them  from my own books 
which I kept.” H e was persuaded to 
do a little  figuring himself, and I soon 
learned from the w orried expression 
on his face tha t he realized tha t he 
had trapped himself. I smoked and 
quietly waited, and he finally broke 
the silence by saying: “Confound 
tha t clerk, he has made errors in his 
figures!” “Maybe he has,” I said, 
“but it was you, not your clerk, who 
made oath tha t those figures were ex
actly correct. You evidently forgot 
the size of your storehouse when you 
were estim ating the size of the in
surance tha t you should receive from 
the company.”

Mind you, tha t man did not set 
fire to  his storehouse. He was inno
cent of the cause of the fire, but he 
was one of those conscienceless men 
who look for an opportunity  to beat 
the company. H e finally produced 
invoices tha t proved just what 
am ount of goods he had in storage, 
and was paid accordingly.

As a copper wire convicted one 
dishonest m erchant, so a postage 
stam p sent another offender to the 
w earing of stripes, although he favor
ed blue serge.

One chilly autum n day T received 
orders from my people to proceed to 
an isolated tow n some thirty-tw o 
miles from a railroad. The trip  was 
made by wagon through a swampy 
country, my sole companion being a 
likely-looking stranger whom I had 
picked up at the livery-stable in the 
nearest town. H e had expressed his 
intention of going to the same town 
for which I was destined, and as he 
agreed to  pay half of the livery bill 
I was w illing to  take him as a pas-
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senger. A fter we had proceeded for 
two or three hours he finally enquired 
my business, and I stated tha t I was 
a m issionary visiting the out-of-the 
way places.

He had noticed 'a  quart bottle in 
the pocket of my overcoat, and he 
smiled as he rem arked: "You are the 
first m issionary tha t I have ever seen 
carrying a bottle,” to which I replied 
th a t the sparsely settled country ne
cessitated such precaution. Finally 
we grew confidential enough to dis 
cover that both were bent upon the 
sam e m ission—investigation of the 
burning of a country store and post 
office—the only business house in the 
town. He was a postoffice inspector, 
and he agreed to give me w hatever 
inform ation he had in return  for the 
same complim ent from me. We 
found tha t neither had anything to 
offer, save a le tte r in my possession 
which the insurance company had re 
ceived from the m erchant. I t was 
crudely constructed, but it explained 
tha t everything had been burned, in
cluding the postoffice supplies and 
the m erchant s personal belongings 
which were in the building.

W e finally arrived in the town and 
m et the m erchant, who was occupy
ing a little frame house with a neigh
bor. He told us how the store had 
burned and tha t he had not saved 
even a postage stamp, and he added 
tha t were it not fo r his insurance 
he would be absolutely penniless. 
The postoffice inspector first broke 
:n upon his calm ness by enquiring 
w hether he had any registered letters 
in the postoffice when the fire occur- 
ed. H e replied tha t he had several, 
but tha t nothing was saved.

"Then where did you procure the 
postage stam p which you used in 
w riting this le tte r to  the insurance 
com pany?” enquired the inspector.

T his disconcerted the m erchant, 
and he broke down and confessed. 
He is now serving a five-year term 
for setting fire to his store.

Sale of B ankrupt Stock.
The stock of J. R. W hiting  & Co., 

of St. Clair, Michigan, will be sold 
at public auction on Tuesday, the 
31st day of January, 1911, at 1:30 
o’clock in the afternoon at their 
store in St. Clair. T heir equity in 
the store building will be sold at the 
same time, either with or w ithout the 
stock.

The store will be open for inspec
tion on Saturday and Monday pre
vious to  the sale. The stock con
sists of dry goods, clothing, shoes, 
groceries, fete., and inventories nearly 
$30,000.

All prospective bidders will be re 
quired to  pu t up a certified check 
for $1,000, and the purchaser will be 
required to put up a certified check 
for $2,500 on the day of sale. The 
sale will be subject to  the confirma
tion of the Referee in Bankruptcy.

J .  S. Duffie, Trustee.

You never see the windows of a 
high class store giving the theatrical 
bill posters any of their space. Win 
dow room  is w orth more to its 
ow ner than anyone else will pay
for it

T H E  EX PR ESS RECEIPT.

Take Time To Verify Before Sign
ing It.

Nine out of ten express m essengers 
or employes who call to deliver good- 
come in a great rush, drop the pack
age or m erchandise, w hatever it is, 
slam open the receipt book and point 
out the line where the receiver is to 
sign. The entire effect of the per
form ance of delivering an express 
package is to secure the signature ox 
the receiver and at the same time 
his acknowledgm ent tha t the package 
has been received in good condition, 
as quickly as possible, and w ithout 
an opportunity  on the part of the 
leceiver to  examine the goods and 
verify the condition of them, the 
receipt of which he has acknow ledg
ed.

known had he taken care to  ascertain, rash the process of receipting for 
would be of no service to  him in a goods. If damaged goods are anpre- 

[ court of law. Some express mes- hended before tfiev are receipted to r 
I sengers m ight get fractious over any the express company is  very ready 
1 delay o r m oderation in signing the to  make the thing righ t, in fact, they 
receipt book, but that would be of no are more than ready to  do so. 

[consequence when compared with the They are. on the o ther hand, corres- 
[ security and safety insured by a  little pondingfy independent if any claim  is 
|care  in receiving express packages, pu t m after the goods have been de 

Never let an express m essenger liveretf and receroted for

We W ant Your 
Business

O ur sew plant is com
pleted  and we need or
ders. A case or com plete 
outfit at prices so low t o q

W hether _this method of delivering 
express is a part of the acknowledged 
and adm itted business of the express 
companies, w hether it is a part of 
the schooling of the express m essen
gers, or w hether it is a habit acquired 
by long usage need not be said. But 
whichever way it is, the eftect upon 
the receivers of express is the same 
W hen a package is delivered to  one 
of the great express companies 
there is issued a printed document 
which the company insists is a con 
tract. This contract the company at 
once proceeds to force the sender of 
the m erchandise to live up to. At the 
same time it proceeds to repudiate 
its own agreem ent either now or later 
on. I t asks the sender to  value the 
package. I t insists tha t the sender 
shall sign a docum ent to  the effect 
that the m erchandise has been de
livered and accepted, and it requires 
a corresponding contract on delivery 
A fter offering the contract to the 
public and insisting tha t it be signed, 
the express company, on the same 
sheet, disclaims all responsibility of 
w hatever nature, and if an express 
company is prosecuted for the recov
ery of damage of the goods in tr a n 
sit it defends the case in court and 
av'oids paym ent if possible.

People in general, and especially 
people engaged in a retail business, 
should insist upon taking time to  sign 
a receipt, th a t is to say, unless for 
various reasons, and there may be 
good reasons, they are satisfied be
yond all doubt tha t the goods includ
ed in the package are all right and in 
perfect condition; they should not 
sign a receipt until they have opened 
the package and examined the goods. 
In spite of the disclaimers of express 
and transportation  companies to a 
liability, they can be and are held 
strictly  accountable by the law, and 
they know it, and tha t is why they 
are in such a trem endous rush to se
cure the signature of the receiver up
on the receipt book. A fter a receiver 
has signed his name, signifying that 
he has received the package in good 
order, he would have no standing 
w hatever in court, and could not 
claim with any effect tha t he signed 
the receipt in ignorance of the condi
tion of the contents of the package. 

¡The fact of the m atter is, he should 
j know, and the fact tha t he did not 
know som ething which he m ight have

Rem em ber the quality 
as good as the best G rand

will wonder how we can do 
is G R A N D  R A P I D S  make 
Rapids furniture.

Grand Rapids Show  Case Co
Cold brook and Ottawa Sts.

Branch Factory:
Offices and  show room s ander 

City: 51 Bedford St.. Boston; 1325M:

Grandi Rapids. MSehigsB
Lavile Mftf. CSflu Pvthwui. Ocnr.

> masatfement 
Jl «e Sc L&m

T h e Largest Manufacturers o f Store Fixtures m  the W orld

W e  M an u fa c tu re

Public Seating
E x c lu s iv e ly

Churches W e furnish churches of ail denominations, 
building to harmonize with the general 

scheme—from the most elaborate carved furniture for the 
modest seating of a chapel.

The fact that we have furnished a  targe majority if he zity 
O V I i U v l 9  and district schools throughout the country speaks voiantes 
for the merits of our school furniture. Excellence if design construction and 
materials used and moderate prices, win.

I n H fV P  H u l l s  specialize J^ooge .-tauano issem&ly seating.
L rU U g C  I * o M 3  O ur long experience has riven us a m o  wiedge v  
quirements and how to meet them Many styles n stock and u n it jrefer 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

W rite  Dept. Y .

W

Hmerican Seating Company
215 W abash  A ve . CIWC AGO. I X

G RA N D  RAPIDS NIW  YORK MMnrom m u M i m s

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailer* «I 

Furniture ist America

W here quality is first cons deration and where yo
get the best for tire price isually charged for ~h
inferiors elsewhere.

D on’t hesitate to  write us Yon  will get .oar
fair treatm ent as though « >u were here persom ils

Corner bwia, Fsantain mmd D iv is i*m S t s .

Opposite Morton House Grand PapwCs. Jfsefe,
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U nfair T reatm ent of the House T hat that every now and then some pes- 
Gives You Credit. J simistic m anufacturer makes up his

The old traveling salesman h a d j111" 1̂  tha t there is not an honest man 
gone out to lunch with the m erchant *n *he universe!
who owned the little three-m an store “I know you are honest. I know 
and over the cigars he opened up you don’t mean to do wrong, but
w ith: “Boy, I have known you ever when you owe a house money you
since you started into the business should give it an absolutely level 
tw enty years ago. I have sold you ¡deal. Tell them the tru th  about your 
some goods and 1 have watched you conditon. If you can not pay tell 
all \ our business life, i'iot as a sales- them so, tell them why and as long 
man from my house, but as a personal as you have a little cash to spend for 
friend of yours, I want to tell you! the things you must have to keep 
that you are not giving my firm a your business going, for the love of
square deal! You owe us money, heaven spend it with the people who
1 hat's not startling, for many other are your creditors!
m erchants owe us money, and I'll tell , c, . . tak e  your own business for an ex-
you, after thirty-five years with m y L m nip i,__ .. , ,, T . , . J ample. Y ou know' tha t one of the
nouse 1 know there is no more gen- reatest difficulties tha t you and ev-. . .  , s1 ’-»1” 1 UUUV.UUIC5 iiiiu you ana ev-
erous house in the country than ours. L,r .. n.i.or . . . , ,v  , erJ other m erchant has to  contendNow we have given you credit up to 
the limit of course, and we know

with is the credit feature, and you 
also know that when you have lost, , . --wim.11 ju u  lldVC lOSl

there is little prospect of vour pay- an . l , .  .. „ . ,... . * J an account tha t the actual money on
ing us till you get in the money for 
the goods you sold at the holiday 
times and we do not expect it.

your books is one of your least losses. 
The greatest loss is tha t as long as 
the man owes you money he will do

“Nowr all this you know as well as his trading elsewhere.
I do. You know we have treated . Just try  and k tha t th ht b
you ta,r and square as nmety-m ne fore you in your deaIings with , he 
out of a hundred jobbers and manu- bouses from which you b T r to
tacturers treat their patrons I w ant rem em ber your attitude tow ard the
to ask you, as your friend, have vou npnr,t. „.v,„ u •. , : . ¥T ’ - , people who are buying on credit
done the same by us? Have you al- frntri u f ,, , trom you. You know how you feel
ways treated  us as we h av e  treated __, . c ,. T . . "  hen a  man buys from you and you
you.-' 1 noticed you had in your ~uac- t,- (__ - ., , ., J , I cnase hint to r six m onths for the
stock a line of goods exactly the mr>ripv an j z- ,, . . .„ , _ , , J money, and when you finally get hint
same as we sell, and 1 also happened a _n  f .. , . , to a position which calls for a show-
to no fce  that they came from  a house dowI1 he begins to , about the
which charges a little more than w e |Poods b d n g  „ nsatis[actory.
charge. D on’t you think it would 
have been only fair if you had sent 
that order in to my house?”

The kindly old salesman looked 
quizzically across the tabie a t the 
business man, who flushed up and re 
plied with spirit:

“But I have not increased my in
debtedness a penny! Do you think I 
would go and run up some other bills 
when I owe you about all I can pay? 
I paid cash for those. I had to have 
some to tide me over the holidays!” 

The old man smiled again. “That

“This has happened to you, of 
course, and the next time you allow’ 
a bill to  run too long with some 
house and they draw on you for the 
money and you get all worried about 
the bill, don’t begin to growl about 
the goods being poor sellers and giv
ing dissatisfaction, for in reality it is 
not the fault of the goods. I t ’s your 
fault! You have allowed that bill to 
become a sore subject w ith you.

T he Traveling Salesman.
In  pharm aceutical associations and. . . v .w w w v .w v .v i . j

is just what I was trying to make you drug trade organizations we often 
say! You don’t deal with us because | hear debated the proposition to  do 
you owe us money which you can not away with the traveling salesman, 
pay. You are rew arding our confi- Advocates of this proposition argue 
dence in you by buying some place tha t the salesman can be replaced by 
else when you have cash to spend. ! mail orders, and the expense of the
 ̂ou get in to us as far as you can sales force saved, to the profit of the

and then begin to give some other retailer. T here are ju s t two diffi- 
fellow the money, and the fool-killer culties in the way of the abolition 
still procrastinates! The President of the salesman. F irst, the retailer
of the U nited States should appoint j w ants and needs him ; and second;
a few good strong men and arm them the m anufacturer and jobber can not 
w ith broad axes to go around the ! get along w ithout him. H ence this 
country and act as executioners of j discussion is fruitless. Cut out the 
people who act just as you are acting salesman, and the retailer would 
right now tow ard the house which •, probably not benefit appreciably, for 
pays my expenses! I t is no w o n d er'an y  saving effected would go to the

jobber and m anufacturer. Farther, 
mail orders can never take the place 
of the live energetic salesman. If 
all houses should abolish their 
sales forces, perhaps they could do 
business by mail orders, but only 
one house or but a few houses who 
should cut off their salesmen would 
very quickly find their business by 
mail decreasing to the point of van
ishing. C om petitors would be very 
quick to instruct their salesmen to 
go out and capture this business.

W e said above tha t the druggist 
needs the salesman and w ants him. 
A wide awake, energetic, well post
ed and optim istic salesman brings 
up-to-date inform ation, explains spe
cial w ares, can induce the dealer to  
place orders in a hundred instances

The Breslin
Absolutely Fireproof

Broadway, Corner of 29th Street

Most convenient hotel to all Subways 
and Depots. Rooms $1.50 per day and 
upwards with use of baths Rooms 
$2 50 per day and upwards with private 
bath. Best R estaurant in New York 
City with Club Breakfast and the world 
famous

“CAFE ELYSEE”

N EW  YORK

G. J. Johnson Cigar Co.
S . C. W . El P ortana  

E v en in g  P re ss  E xem plar

T h ese  B e Our L eaders

“The Smile That 
Won’t  Come On

They all wear it in some hotels. 
The m om ent you step in

Hotel Livingston
Grand Rapids, Mich.

you see the word welcome written 
across every face

Hotel Cody
Grand Rapids, Mich.

A. B. GARDNER, Mgr.

Many improvements have been made 
in this popular hotel. H ot and eold 
w ater have been put in all the rooms.

Twenty new rooms have been added, 
many with private bath.

The lobby has been enlarged and 
beautified, and the dining room moved 
to the around floor.

The ra tes remain the sam e—tz.00, 
$2.50 and $3.00. American plan.

All meals 50c.

A  NUMBER of causes have combined to make Shredd d 
^  W heat the biggest seller among cereal foods. Our 

magazine, newspaper and street car advertising, our demon
strations and sampling campaigns have made Shxedded 
Wheat well known and therefore easy to sell. Thousands 
cf visitors to Niagara Falls have gone through our factory 
and have seen Shredded Wheat being made under sanitary 
conditions and have advertised it to their friends. But, by 
none of these means could we have built up such an enor
mous sale if Shredded W hest had not been so nourishing 
and satisfying. People who eat it once always eat it, which 
means once you start your customers they will always buy 
it. Start as many as possible, because there’s good profit 
for you in every sale of
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where if the trade were not visited 
in person no orders by mail, or but 
very few, would be forthcoming.

The visits of the salesmen are 
Welcomed by the retail dealer. He 
is a mine of information of a sort 
which the retailer can use to his 
own material advantage, to keep 
posted on new developments, on 
new goods, news happenings, market 
operations and in a thousand ways 
he is a blessing.

The real wide awake business 
druggist always has time to talk to 
the salesman and inspect his offer
ings, even although an immediate 
purchase may not be made.

The salesman is also a factor of 
great im portance in bringing the re 
tail trade into closer union and har
mony, he is one of the biggest as
sets of state and local pharm aceuti
cal associations, he contributes a 
fund of inform ation and optimism 
which goes far to sVnooth out trade 
and professional differences and heal 
the sore spots and irritations.

The salesman is not an expense 
to any business. H e is a profit win
ner to  both sides, the seller and the 
purchaser. Tf he were not he could 
not hold his job a minute. Sales ex
pense, so termed, is an unavoidable 
and necessary part of the cost of 
m anufacture and distribution and 
can not be done away with, w heth
er the salesman travels to  “cover a 
te rrito ry ” or w hether he stands be
hind the counter. A dvertising is the 
life of business, and one of the 
greatest and m ost essential forms 
of advertising is the work of the 
salesman.

W e do not fear that he will ever 
be abolished, and this occasional 
suggestion tha t he be wiped out is 
merely ludicrous when one thinks of 
it seriously.—Practical Druggist.

Owosso Council’s Good Time.
About tw enty of the Owosso Coun

cil of U. C. T., with their wives, were 
charm ingly entertained by Mr. and 
Mrs. R. P. Bigelow at their home in 
O wosso on Friday evening, and en 
joyed one of the times of their lives. 
A fter a short session at cards, dainty 
refreshm ents were served, and then, 
with G. W. H askell as toastm aster, 
speeches were made by Chas. Shaw. 
W. L. Parker, J. H. Copas, Jr., Gus 
Stephan and W . D. Royce.

Comm ander C. V. Page easily made 
the hit of the evening in an accep t
ably worded invitation to the mem
bers of the Council and their ladies 
to attend a similar entertainm ent at 
his residence in four weeks.

The Edw ard K. T rvon Company, 
fire arm s and sporting goods, of 
Philadelphia, recently celebrated the 
100th anniversary of its founding with 
a round-up of its traveling represen
tatives, old employes and friends, and 
a banquet. A. G. Longheld, of this 
city, is the representative of the com 
pany in this district.

Three Rivers—A new company has 
been organized under the style of the 
M ajor Glady Co., to m anufacture 
furniture and do general mill work, 
with an authorized capital stock of 
$10 ,000 , of which $5,000 has been sub
scribed and $3,600 paid in in cash.

Hillsdale Council Entertains.
H illsdale Council, No. 116, U nited 

Commercial T ravelers of America, 
has long been known as one of the 
m ost progressive councils under the 
jurisdiction of the Grand Council of 
Michigan. T o back tip tha t fact with 
a positive dem onstration an invitation 
was extended to  Grand Cotinselor C. 
A. W heeler and others of the Grand 
officers to  visit it and the date was 
set fo r Saturday, Jan. 21. U nfortu
nately not all of the officers could a r
range their work to  be there, but 
Grand Counselor C. A. W heeler, of 
M arquette, Grand Executive C om m it
teemen A. G. M cEachron, of D etroit, 
and John D, M artin, of Grand Rap
ids, responded; also Senior Counsel
or H atch and Junior Counselor Nye, 
of Coldw ater Council. The m eeting 
was called to order at 2 p. m. with 
all officers of Hillsdale Council in 
their station«.Hillsdale Council is the 
home council of Grand Past Counsel 
or A. T. Lincoln, who as Grand Coun
selor of Michigan last year was so 
zealous in his w ork as to  be able to 
get from the firm he travels for, leave 
of absence every o ther week so he 
could devote that time to  the U. C. 
T. A bunch of candidates, all “good 
men and true,” were initiated and dur
ing the m eeting not a ritual was to be 
seen anywhere. By request the Rasr 
of H ope lecture was delivered by A. 
G. M cEachron, of Cadillac Council, 
No. 143, of D etroit. In the evening a 
card party  and social were given and 
much fun was had in the rivalry to 
buy the lunches as they were put up 
at auction. B. J. Rigdon. Conductor 
of H illsdale Council, was the auc 
tioneer. N ear midnight the party  
broke up with the strong im pression 
that the members of Hillsdale Coun
cil, No. 116, are strictly high grade U. 
C. T ’s. and also royal entertainers.

A Member.

Back To the Farm .
Spelling bees, husking bees and 

sewing bees are to be revived as the 
chief a ttraction  in a new back to the 
country movement. W ith the “bees” 
will go w ashing machines, tele
phones, pneumatic cleaners, and the 
o ther savers for the housewife of to
day.

A. P. Sandies, Secretary of the 
Ohio State Board of Agriculture, is 
sponsor for the latest effort to solve 
the high cost of living problem.

H e has started w ith several thou
sand circular letters to farmer«. Each 
le tte r w ants to know all about things 
forgotten years ago in many farm 
ing communities. W hen enough re
plies have been received Sandies will 
begin his propaganda in earnest.

“The trouble with the farm is that 
it does not offer enough amusement,' 
Sandies declared. 'The boys and 
girls have to go to the city to be 
entertained; get in the habit of the 
city, then stay there. In the old 
days, wjien the country people furn
ished their own entertainm ents, peo
ple w ent from the city to join them 
in having a good tim e.”

In his le tte r he asks w hether the 
sections to  which the letters go still 
have “old time spelling school?, 
country  dances, husking bees, social 
parties, literary  societies, k raut cut

tings and carpet rag sewings.”
From Geauga county he w ants to 

know about “sugar off parties A 
occasional “wood cutting” or " b a n  
raising” also would help the good 
cause, according to  the chief star.- 
farmer.

Just to show his regard f< r the 
women and progress, Sandies asks:

“H ow  many farm ers provide wash
ing machines for their wives?” So 
that all may be included in the bless
ings of a returned farm hospitality, 
be tter results with the children are 

‘prom ised if the farm ers make a spe
cial effort to  be pleasant and thought 
ful to the school teacher.

Batter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Jan. 25—Creamery. 25@ 
27c; dairy, fresh. 22c; rolls. IT'S 
2flc: poor, 12<®15c.

Eggs—Strictly fresh, candled. 26c: 
cold storage candled. 2<Fh 22c.

Live Poultry — Fowls. I3@15e; 
chickens, 13lS>15c: ducks, I8@20c; 
old cocks. 10@ llc: geese, 
turkeys, 20@23c.

D ressed Poultry—Old cocks, !(Vd 
11c: fo w ls ,  I4@15c: chickens. 14<n 
16c; turkeys, 24<@27c: ducks, 20dr:22c: 
geese. \\(n  15c.

Beans— Pea, $2.13; red kidney, 
$3: white kidney. $2.75: marrow, *2 5*> 
medium, $2.15.

Potatoes— New 4.><w 50c per hu.
Rea & Witzrg.

The Drug Market.
Opium—Is very firm.
M orphine and Quinine—Are un

changed.
Carbolic Acid—1= very firm and is 

advancing.
E rgo t—Has again advanced.
I vcoTKfirm— Is higher
M enthol—Is higher.
Rochelle Salt« and Seidlitz Mix

tures—Have advanced.
Oil Pepperm int—Has advanced.
Oil Spearm int— Has advanced.
Oil B ergam ot—H as advanced.
Oil Cloves— Is higher.
Buchu Leaves— Have again ad 

vanced.

Kalamazoo Grocers and Meat Deal
ers’ Banquet.

The annual bannuet of the Kala
in azoo G rocers and M eat Dealer« « 
sociation was a great success. Steve 
M arsh was toastm aster and among 
the speakers were H enry Schaberg. 
L. T. B ennett and B. R. Barber. 
Musical and o ther stunts were pulled 
off by James Ham m  ell. E dw ard Des- 
enberg and others. A. D. Fulton wa~ 
chairman of the Committee r 
rangement«.

The N ational G rocer Compa 
discontinue its branch at Mam 
March 1 and supply the trade 
from T raverse City. Edw ard Krue- 
singa. for fourteen year« assistant 
to M anager M. D. Elgin, of the Grand 
Rapid« branch, has been made man- j 
ager at Cadillac to succeed C S •: 
Brooks, who has resigned to go to 
Portland. Oregon, and F. W. Rauhet i 
has been prom oted to  Mr. Krues in | 
ga's place.

Some men make a specialty or ne- 
tng honest when they are watched by j 
the police.

Safes System s in 3 ofeeutfa. 
-isfted a leading- stationery stor

Many of

hernia and Bohemia

tow ard o f  5flf>

S a fe  a t  L a s t.
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Michigan Board of Pharmacy. 
Presiden t—W m . A. Dohany, D etroit. 
Secretary—Ed. J .  Rodgers, P o rt H uron. 
T reasu re r—Jo h n  J . Campbell, Pigeon. 
O ther M em bers—'Will E. Collins, Owos- 

so: John  D. Muir, G rand Rapids.
N ext M eeting1—G rand  Rapids, Nov. 15, 

16 and  17.
Michigan Retail D ruggists ' A ssociation.

Presiden t—C. A. Bug-bee, T raverse  City.
F irs t V ice-P resident—F red  B rand age, 

Muskegon.
Second V ice-P resident—C. H. JongeJan, 

G rand Rapids.
S ecretary—H. R. McDonald, T raverse  City.
T reasu re r—H enry  Riechel, G rand R ap- Ids.
Executive Com m ittee—W . C. K irch - 

gessner. G rand R apids; R. A. Abbott, 
Muskegon; D. D. Alton. F rem ont; S T 
Collins, H a r t;  Geo. L. Davis, H am ilton.
Michigan S ta te  Pharm aceutical A ssocia

tion.
P residen t—E. E. Calkins. Ann Arbor. 
F irs t V ice-P resident—F. C. Cahow Reading.
Second V ice-P resident—W . A. Hyslop. 

Boyne City.
Secretary—M. H. Goodale. B a ttle  Creek 
T re a su re r—W illis Leisenring, Pontiac. 
N ext M eeting—B attle  Creek.

Grand Rapids Drug Club. 
P residen t—W m. C. K irchgessner . 
V ice-P resident—O. A. F anckboner 
Secretary—W m. H . Tibbs.
T reasu re r—Holland Clark.
Executive Com m ittee—W m . Quigley 

C hairm an; H enry  Riechel. Theron Forbes'

The Microscope Is  a W onderful Aid 
To Science.

The microscope is one of the m ost 
rem arkable instrum ents tha t is used 
at the present time. In its early his
tory, however, it appeared principally 
as a plaything and a wonderful tool 
for the early magicians. At present it 
is applied in alm ost every investiga- j 
tion. It is only a few years back that 
it has been considered an absolute 
necessity in medicine, pathology, an- ! 
atomy, surgery, etc.

The bacteriological field could never 
have been produced w ithout its aid. ! 
bacteria individually being invisible to j 
the eye. Such results as Koch. Pas- i 
teur, Virchow, Senn and a host of 
others have presented to mankind, 
were before shrouded in mystery. 
Now a tuberculous bone affection can 
be given the proper kind of treatm ent. 
A bite from a mad dog nowadays I 
need not be feared, for the methods 1 
of relief are at hand. In the w ater 
you drink the typhoid germ s can be 
detected to a certainty. You will j 
hardly find a school, college or uni- i 
versity tha t does not have its own 
microscopical laboratory and plenty I 
of students eager to avail themselves 
of the opportunities to study.

The originator or inventor of the 
microscope is still somewhat in doubt. | 
In the British Museum there is a I 
semblance of a supposed Assyrian I 
lens of rock crystal, being oval in 
shape, with plano-convex surfaces, j 
which was found by Mr. Layard in i 
the excavation of the Sargon’s Palace 1 
at Nimrond. Mr. Mayall, an em inent, 
English authority, pronounces it only 
an ornam ental piece of rock crystal 
used for decorative purposes. The era 1

of the beginning of the microscope is 
probably coincident with the starting 
of spectacle making, H olland being 
one of the leading countries in specta
cle lens grinding. Spectacle making 
has been in existence nearly six cen
turies, and to it is attributed the be
ginning of the telescope and m icro
scope.

The first microscopes were nothing 
more than simple lenses, generally 

| with bi-convex surfaces, mounted in 
a holder or frame of some kind, so 

. that they could be brought to the ob
ject and focused with the eye; also 

I hollow glass globes filled with w ater; 
also small globules formed by fusing 
the end of a fine thread of glass wire 

| mounted in some sort of a holder, and 
j  wore used for the magnification of 
j  objects. Robert Hooke used a mi- 
I croscope, which is reported to have 
| had its lenses made with such beads 
of glass, and the discoveries that he 

: made, afterw ards introduced into his 
I work of micrographia, are certainly 
| wonderful.

Leuewenhoek seems to have been 
the first one to improve the simple 

! microscope by grinding and polishing 
| the lenses, an im provem ent over the 
| glass beads. This gentleman made 
j  the discovery of the capillary circula- 
i tion of the blood by examining the 
hat s wings and the tail of the tad
pole and fish. I t has been said tha t 

\ in the workshop of an optician his 
j  two children were playing with some 
discarded spectacle lenses, and they 
found that by placing certain lenses 

j  over each other at a proper distance 
| the image was increased. This is 
J probably the origin of the first com
pound microscope.

Gallileo had some claim on the in- 
, vention of the first compound swing- 
j  mg tail piece, which carried an ad- 
I justable m irror and condenser.

Charles Spencer, living in a back- 
j woods village in New York, revolu- 
j tionized objectives, going beyond the 
| English limit of 135 degrees and mak- 
;ing one of 146 degrees with a one- 
twelfth inch focus.

Robert Tolies, of Boston, opened a 
new era for the microscope in p ro 
ducing and perfecting w hat is known 
as the immersion system of lenses. 
He applied a highly refracting sub
stance like glycerin, Canada balsam, 
between the objective and cover 
glass, which bent in the reflecting 
rays so tha t they could be used by 
the objective. The making of pho
to-m icrographs is another branch of 
the science.

Mr. H uber illustrated his lecture 
with diagrams, and he exhibited mi
croscopes, and allowed the people to 
look at objects through them. One

of the microscopes was 100 years old 
and is owned in Peoria, 111.

Joseph Huber.

A Valentine Season Hint.
There is an exceptionally profitable 

feature of the valentine season which 
many retailers are w ont to overlook. 
This is the use of suitable m erchan
dise for employment as valentines to 
be sent by custom ers as gifts to their 
friends.

Following the holidays, there are 
many persons who would, if sug
gested by the retailer, make gifts 
of this character. I t is a well-known 
fact tha t Christm as gift-giving in 
a great many instances, incurs ob li
gations which the recipients would 
gladly wipe out by the presentation 
of a valentine gift.

A piece of cut-glass, a box of hand
kerchiefs, gloves, books, candy, hand
made novelties, fans, jew elry or 
many o ther items or lines could be 
appropriately employed in this man
ner.

By repeatedly suggesting “valen
tine gifts” from year to year many 
stores could no doubt arouse consid
erable enthusiasm, and thereby in
crease their sales for the first half I 
of February of each year.

A nother phase of the valentine 
season selling is the featuring of 
small souvenirs and novelties to be 
employed as prizes, favors, etc., for 
Saint Valentine parties and other 
social affairs. For this purpose card 
party  prizes, stationery novelties 
and other small articles appropriate 
can be advantageously used.

In displaying valentines a specially 
arranged booth will serve admirably 
to make an impression upon the 
sto re’s visitors. One of the m ost ap
propriate forms of booth arrange
m ent would be the employment of 
heart-shaped sides in substitution 
for the more conventional overhead 
rail and pillars. By having the points 
of the hearts re ct on or near the 
floor, their greatest width will pro
vide “windows” or selling space at the 
counter line.

Such a booth should be canopied 
and draped in white, and the over
head structure should not be too 
heavily laden with display valen
tines. On the contrary, it is con
sidered better policy to show only 
a few of the medium, popular and 
best grades and thus avoid an over 
crowded appearance. Of course it 
will be necessary to present suffi
cient variety to interest the sto re’s 
visitors. Once they are interested, 
the selling can be readily accom
plished by the salespeople assigned 
to the booth.

A Southern paper says: “Quality is 
always a good talking point, and ad 
mits of being approached in many 
ways, am ong others from the side of 
relative cheapness.’ Price is equal
ly effective these days as a talking 
point and neither should be aband
oned.

Y our side of the argum ent may be 
convincing so far as you are con
cerned, but w hat is the use if i t  
not convince the o ther fellow?

Vaccine—Keep it Cool.
D uring the last few weeks, since 

the w inter season approached, there 
have been smallpox scares here and 
there in the country with the re
sult that very large quantities of vac
cine virus have been employed. In 
many instances, as usual, complaints 
have been numerous tha t some of the 
commercial vaccines on the m arket 
have proved ineffective. Typical 
“takes" have frequently failed to  re
sult. The m anufacturers of biological 
products, several of whom have con
ducted exhaustive investigations on 
this point from time to time, have 
more than once declared and proved, 
however, tha t in the m ajority  of in
stances the reason why vaccine virus 
is ineffective is because it has been 
im properly stored and kept by the 
druggist. The virus will not stand 
being overheated, and when kept in 
a warm place in the pharm acy very 
rapidly loses its virtue. I t should be 
put in a refrigerator or at least in a 
cool basement. And it should be 
ordered in small quantities and often, 
so as to give assurance of being 
reasonably fresh.| O f course it m ust 
be understood that in a considerable 
num ber of instances vaccine fails to 
produce vaccinia because the individ
ual is already immune. U nder such 
circum stances it is the height of in
justice to blame the vaccine—the man 
himself is too healthy!

Useful Mucilage Container.
This can be made as follows: Se

lect a four, or even a three-ounce 
wide-mouth bottle, and pour into it a 
five-cent bottle of mucilage; tie over 
the mouth of this bottle three thick
nesses of cheese-cloth and then turn 
the bottle over (upside down) and set 
its mouth into the mouth of a small 
ointm ent jar. The mouth of the bo t
tle is always wet on the outer side of 
the gauze and when paste is needed 
for a label the label is rubbed across 
the mouth of this bottle. T hat is all. 
The under ja r serves as a support for 
the bottle and catches the few drops 
of mucilage tha t drop through the 
gauze. W ith an ordinary bottle of 
mucilage the loss will not am ount to 
five drops a day. This will not do 
for pasting large num bers of labels 
at one time, but for the prescription 
counter it possesses the following ad 
vantages: Does not dry up, can no t 
spill. I t is cleaner, no brush is need
ed. Prevents waste, no cover is need
ed. I t is simple in construction.

W h en a m erchant reaches a point 
where he can take no advice from  
anyone about running his store, he is 
getting  to where he needs it.

Merchants, A tten tion
Just Opened

Alfred Halzman Co.
W holesale Novelties, Post Cards

BERT RICKER, Manager
A complete line of Christmas, New Year. 

Birthdav, Comics, e tc. Our stock is no t rusty— 
it is new. Fancy Christmas Cards from $3.50 
per M. up. W rite for samples or tell us to  call 
on you any where in the s ta te .

We are  located  opposite Union Station and 
fill mail orders promptly. Our prices will in
te rest you—ask for them.
Citz. Phone 6236 42-44 South Ionia S treet
Bell Phone 3691) Grand Rapids, Mich.
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t íM I C H I G A N  T R A D E S M A N
LE DRUQ PRICE CURRENT
C o p aib a  ............... 1 75@1 85 , S c illae  _____
C ubebae  .............  4 80@5 00 Sc illae  Co. .
E r ig e ro n  ............... 2 35@2 50 ( T o lu tan  ___
E v e c h th ito s  .........1 00(3)1 10. P ru n u s  v irg .
G a u lth e r ia  ...........4 80@5 00
G e ra n iu m  . . . .  oz
G ossipp il Sem  ga l 7 0 # 75
H ed eo m a  .............2 5 0 #  2 75
J u n ip e r a  ............... 40 # 1 20
L a v e n d u la  ........... 9 0 #  3 60
L im o n s ..................1 1 5 #  1 25
M e n th a  P ip e r  . .2 2 0 #  2 40
M en th a  V erid  ...3 40(5)3 50
M o rrh u ae , g a l. . .2 00 @2 75
M y rlc ia  ................. 3 00@3 50
O live ........................1 00@3 00
P ic ls  L iq u id a  . . . 1 0 # 12
P ic is  L iq u id a  gal. @ £0
R ic in a  ................... 94@1 00
R osae  oz..................8 00@8 50
R o sm arin ! ......... @1 00
S a b in a  .................... 9 0 #  1 00
S a n ta l ................... @4 50
S a s s a f ra s  ............. 9 0 #  1 00
S in ap is , e ss . o z . . . # 65
S uccin i .................... 4 0 # 45
T h y m e  ................... 4 0 # 50
T h y m e, o p t............ # 1 60
T h e o b ro m as  . . . . 1 5 # 20
T ig lil ..................... 9 0 #  1 00

Pota ssiu m
B i-C a rb  ............... 1 5 # 18
B ic h ro m a te  ......... 13@ 15
B ro m id e  ............... 3o<® 35
C arb  ........................ 1 2 # 15
C m o ra te  . . . .  po. 12 # 14
C y an id e  ............... 3 0 # 40
Iodide .................  2 25 #  2 30
P o ta s sa , B i ta r t  p r 3 0 # 32
P o ta s s  N itra s  o p t 7 # 10
P o ta s s  N itr a s  . . . . 6© 8
P r u s s ia te  ............. 2 3# 20
S u lp h a te  po . . . . 15 # 18

R a d ix
A con itum  ............. 20 0 25
A lth a e  ................... 3 0 # 35
A n c h u sa  ............... 1 0# 12
A ru m  po ............... (a) 25
C alam u s  ............... 2 0 # 40
G e n tia n a  po  15 .. 1 2 # 1„
G lv e h rrh iz a  pv  15 16# 18
H ellebore , A lba  . 1 2 # 15
H y d ra s t is ,  C an a d a # 3 00
H y d ra s t is ,  C an . po # 2 60
Inu la , p o  ............... 2 0 # 25
Ipecac, po  ...........2 2 5 #  2 35
Ir is  p lox  ............... 35 Cw 40
Ia lap a , p r ................ 7 0 # 75
M aran ta , 14 s ----- @ 35
P odophy llum  po 15# 18
R hei ........................ 75 # 1 00
R hei, c u t  . . . . . . .  1 00 # 1 25
R hei. p v ................. 75 # 1 01
S an g u in a ri, po  18 @ 15
Scillae , po 45 . . . 2 0 # 25
S e n e g a  ................. 8 5 # 90
S e rp e n ta r ia  ......... 5 0 # bb
Sm ilax , M ............... # 25
Sm ilax , offi’s  H . . # 48
S p ige lla  ................. 1 4 5 #  1 50
S y m p lo ca rp u s  . . . 0 25
V a le rian a  E n g  .. @ 25
V a le r ia n a , G er. 15® 20
Z in g ib er a  ........... 12® 16
Z in g ib e r j  ........... 2 5 # 28

Sem en
A nisum  po 22 . . # 18
A pium  (g ra v e l 's ) 1 3 # 15
B ird , I s  ............... 4 0 6
C an n a b is  S a t i r a 7 # 8
C ard am o n  ........... 7 0 # 90
C aru i po  15 ......... 1 2 # 15
C henopod ium  . . . 2 5 # 30
C o rian d ru m  ......... 1 2 # 14
C ydonium  ............ 7 5 #  1 00
D ip te r ix  O d o ra te  3 5 0 # 4 00
F o en icu lu m  ......... # 30
F o en u g reek . po  . 7 # 9
Lini ........................ 6 # 8
Lini, g rd . bbl. 5% 6 # 8
L obelia  ............... lòffi) 80
P h a r la r i s  C an a 'n 9 # 10
R a p a  ........................ 5 # 6
S in ap is  A lba . . . . 8# 10
S in ap is  N ig ra  . . . 9 # 10

S p ir itu s
F ru m e n ti  W . D. 2 00@2 50
F ru m e n ti  ...........  1 2 5 #  1 50
J u n ip e r s  Co........... 1 1Ò02 50
J u n ip e r s  Co O T 1 6 5 #  2 00
S a c ch a ru m  N E I 90® 2 10
S p t V ini G alli . .  1 (5 # 6 50
V ini A lba  .............1 25 #  2 00
V ini O porto  . . . . 1 25 # 2 00

Sponges
E x t r a  yellow  s h ee p s ’

w ool c a r r ia g e  . . @1 25
F lo r id a  sh ee p s ' wool

c a r r ia g e  ......... 3 00 # 3 50
G ra ss  sh eep s ' wool

c a r r ia g e  ........... # 1 25
H a rd , s la te  use # 1 00
N a ss a u  s h e e p s ’ wool

c a r r ia g e  ........... 3 50 # 3 75
V elvet e x tra  sheep ;

wool c a r r ia g e  . . # 2 00
Y ellow  R eef, fo r

s la te  u se  ......... # 1 40
S y ru p s

A cac ia  ................... 0 50
A u ra n ti C ortex # 50
F e r r i  lod ............. 0 50
Ipecac  ..................... # 60
R h ei A rom  ........... 0 50
S m ilax  Offi’s . . . 5 0 # 60
Steneg®. ................. # 50

Z in g ib e r ...............  #
T in c tu re s

A loes ......................
A loes & M y rrh . .  
A n co n itu m  N a p 's F  
A n co n itu m  N a p 's R
A rn ica  ...................
A sa fo e tid a  ...........
A tro p e  B e llad o n n a  
A u ra n ti C o rtex  . .
B a ro sm e  .............
B enzo in  ...............
B enzoin  Co............
C a n th a r id e s  . . . .
C ap s icu m  .............
C ard am o n  ...........
C a rd am o n  Co. . .
C ass ia  A eu tifo l . .
C ass ia  A eu tifo l Co
C as to r  .................... 1
C a tech u  ' ....................
C in ch o n a  .................
C in ch o n a  Co. __
C olum bia  .............
C u b eb ae  ...............
D ig ita lis  ...............
E rg o t ......................
F e r r i  C h lo ridum
G e n tia n  .................
G e n tian  Co.............
G u iaca  ....................
G u iaea  a m m o n  ..  
H y o scy am u s  . . . .
Iod ine  ....................
iod ine , co lo rless
K ino .......................
L obelia  .................
M y rrh  ...................
N u x  V om ica . . . .V DIIHCd . . . .
Opil ........................  1
Opil, c a m p h o ra te d  1
Opil, deodorized  2
Q u a ss ia  .................
R h a ta n y  ...............
R hei ........................
S a n g u in a r ia  . . . .
S e rp e n ta r ia  .........
S tro m  on ium  . . . .
T o lu ta n  .................
V a ler ian  ...............
V 'e ra trum  V eride
Z in g ib er ...............

Miscellaneous 
A eth er , S p ts  N it  3f 3 0 #  
A e th e r , S p ts  N it 4f 3 4 #
A lum en, g rd  po  7 3®
A n n a tto  ...............  40'S!
A n tim on i, po . . .  4 #
A n tim on i e t  po T  4 0 #
A n tife b rin  ...........  #
A n tip y rin  .............  #
A rg e n ti N itra s  oz #
A rsen icu m  .............  10 #
B alm  G ilead  b u d s  6 0 #
B ism u th  S' N  __ 2 2 0 # 2
C alcium  C hlor, I s  #  
S a le ium  C hlor, y2s  #  
C alcium  C hlor, %.s @
C a n th a r id e s , R us. @ 
C apsic i F ru c ’s  a f  #  
C apsic i F r u c 's  po  #  
C ap 'i F ru c 's  B  po #  
C arm in e , N o. 40 @4
C arp h y llu s  ........... 2 0 #
C ass ia  F r u c tu s  . #
C a taceu m  .............  @
C e n tra r ia  .............  @
C era  A lba  ...........  5 0 #
C era  F la v a  ......... 4 0 #
C rocus .................... 45©
C hlo ro fo rm  ......... 3 4 #
C h lo ra l H y d  C rss  1 2 5 #  1 
C h lo ro 'm  S q u ib b s  #
C h o n d ru s  ...........  2 0 #
C in ch o n id ’e  G erm  3 8 #  
C in ch o n id in e  P - W  3 8 #
C ocaine  .................  3 05 # 3
C orks  lis t, le ss  70%
C reo so tu m  ...........  #
C re ta  . . . .  bbl. 75 #
G re ta , p re p ............ #
C re ta , p rec ip . . .  9 #
C re ta . R u b ra  . . .  #
C u d b ea r .................  #
C upri S u lph . . . .  3 #
D e x tr in e  ...............  7 #
E m ery , a ll N os. #
E m ery , po ..............  #
E rg o ta  . . . . p o  65 6 0 #
E th e r  S ulph  . . . .  3 5 #
F lak e  W h ite  . . . .  12#
G alla  ........................ #
G am b le r ...............  3 #
G ela tin , C ooper #
G e la tin . F ren c h  3 5 #  
G la ssw are , fit boo 75% 
L ess  th a n  box 70% 
Glue, b row n . . . .  1 1 #
Glue, w h ite  .........  1 5 #
G ly cerin a  .............  2 6 #
G ra n a  P a ra d is i  #
H u m u lu s  ...............  3 5 #
I f y d ra rg  A m m o’l # 1  
H y d ra r g  C h . .  M t #  
H y d ra rg  Ch C or #  
H y d ra rg  O x R u 'm  #  
H y d ra rg  U n g u e 'm  4 5 #  
H y d ra rg y ru m  . . .  #
Ieh th y o b o lla , A m . 9 0 #  1
In d ig o  ...................  7 5 #  1
Iod ine , R esub i . .3 0 0 # 3
Iodoform  ...........  3 9 0 #  4
L iq u o r A rsen  e t

H y d ra rg  lod . #  
Liq. P o ta s s  A rs in lt  1 0 #

L u p u lin  .................. ©1 501 R u b ia  T in e to m in  1 2 # X 4 f 7 . . .  1
L ycopod ium  . . . »JO'S 70 j S a c ch a ru m  L a ’s j Z inei . . . .  * 9
M acis ...................... 6 5 # 7 0 1 S a lac in  ............. O ils

50 M ag n esia , S ulph . 3 # 5 S an g u is  D ra c ’s . , 4ê0 I L&rrl. e x t r a
so M agnesia . S ulph . bb l # 34 I Sapo. G  ............. 151 L ard . No. 1 ___  85 #
so M an n ia  &. F . . . . 7 5 # * Sapo. M 

95 Sapo. W  . . . .
121 L inseed , p u re  f  w E

50 M en tho l ............. 3 5 0 #  3 75 Sfeidlitz M ix ture J&0 22 j N e a t 's - fo o t.  v  s t r  6 5 #
50 M orphia . 3 P & W  3 3 5 #  3 60 j S in ap is  ......... W  |  T u rp en tin e . bbL §!.%'&

M orph ia . 3N Y Q  3 60 t S inap is . opt.
M orph ia . Mai. . 3 3 5 #  3 60 | Snuff. M aeca.no 1 W hale. w in te r  .

60 M oschus C an to n -SO I n * 541 P a m ts
60 M y ris tic a . No. 1 2 5 # 40 Z s # 0 — f iZ . . bA 1 hfli

N u x  V om ica po  15 10! Snuff. STn DeV y *  íjf $41 Parf:» 'ii. 03>0 Os S ep ia  ............... 3 0 # 35 f . B o ras
60 P ep sin  S aae , H  & ! Skwia B p o - t r r«W>f
50 P  D  Co........... # 1 00 S o d a  ef P o t 's  T Art 1 r whir* T lfe#

P ic is  L iq  N  N >4 j Soda. C arb  . . . . . .1*^0 flfV h ri» , yi»I Pite-v i-T̂  1'frs50 gal. dtSz................ 0 2 [ jVwia. Ri-f^atrfv Z 0 5 1 O chre , yel JMEatr» 1% 2 0
60 P ic is  L iq  q ts  . . m 0 0 1 Soda, A sh . . .
50 P ic is  L iq p in ts  . . j SM ii. # Piitry.. 4tr>T br

P il H y d ra rg  po  80 # | S p ts . C ologne . | Reft T e n e tia n  t \  1050 P ip e r  A lba po  35 # 30 S p ts  E th e r  Co ÒO0 55 S h a k e r  P reo  d . 1 25#
50 P ip e r  N ig ra  po 22 # 13 ! S p ts . Vfyrcia . . 5»¥f ¥%rrrii!tmYt Wtnac 7Z0
50 F*ix B u r gum  . . . 1 0 # 12 S p ts . V ini R ec t bb4 0

P lu m b i A ce t . . . . 120 1.* S p ts  V i'i R ec t 'r> 0*5 P u lv is  Ip ’c u t  Opil 1 3 0 #  I 50 j Spts. V i'i R 't  P
bO P v re n th ru m , bxs. H j S p ts . V i'i R 't  5 .g! 0 IW H ir’g  * r r r ’-  %
75 & P  D  Co. doz # 75 I S ltrv i'hn ia  IT:ry?*’ ir ’ar P^ri.» Snaf

P y re n th ru m . pv 2 0 # 25 S u lp h u r. Roll .>1 e litf . -vJ& Q u ass iae  ........... 3 # tf>[ .^utphiir 4: |  W h irin fif t»hir*» 4'». 'lisi
50 Q uina , N. Y........... 1 7 # 27 j T a m a rin d s  . . . . V am i s ite s
50 Q uina , 3. G er. . . . 1 7 # 27 j T»»ri»h#*nfh Veni
00 Q uina. 3  P  & W |.r  i NTn. 1  T-i-rr> O’eacli- 1 1 ^0
30 i 
50 
60 
50 
5 0 1 
50! 
50

50 
60 
50 
60 
50 i

50 
50 
00 
00 
50 
501 
501

50
60

38 
4 I

201 
25 
62 
12 
65

9
10
12
90
20
22
15
25
25
35
35
10
55
42
50
54
45
90
25
48
48

45

11
8

24
10
10
8
6

65
40
15
30

9
60
60

13
25
35

6i
10
85
85
95
50

00
00
25
ooi

251
12

Watch This Space
For a picture of our new home 

and an announcement of the 

date upon which we will occupy 

the same. It is located at the 

corner of Oaks and Commerce 

streets only 300 feet from the 

front entrance of Union Depot.

Yours respectfully,

Hazeltine & Perkins 

Drug Co.

Grand Rapids, Mich.

W ho Pays for
Our Advertising?

A N S W E R :
Neither the dealer nor his customer*

By the growth of our business through advertising we save enoug 
in cost of salesmen, superintendence, rents, interest and use im
plant to cover most of, if not all, our advertising bills. This 
advertising makes it easy to sell

LOWNEY’S COCOA
A N I>

PREMIUM CHOCOLATE for BARING
All L O W N E Y ’S p roduc ts  are  superfine, 
pay a g o o d  p ro fit and  are  easy  t o  w it.
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M I C H I G A N  T R A D E S M A N

V PRICE CURRENT
refully corrected weekly, within six hours of mailing 
ict at time of going to press. Prices, however, ar 
and country merchants will have their orders filled a 

:hase

DECLINED

ARCTIC AMMONIA
Do»

12 os. ovals 2 do*, b o x ..V.
AXLE GREASE 

F ra se r 's
11b. wood boxes. 4 doz. 3 0( 
lib . tin  boxes, 3 doz. 2 S3 
3*Tb. tin  boxes, 2 doz. 4 26 
101b. pails, per doz ...6  00 
151b. pails, per doz .. .7 20 
251b. pails, per d o z ...  12 00

BAKED BEANS
lib . can, per doz............ SC
2tb. can, per doz..........1 40
3tb. can. per do*............1 80

BATH BRICK 
English ...........................  96

BLUING
Saw yer’s Pepper Box

P er Gross 
No. 3. 3 doz. wood bxs 4 00
No. 5, 3 doz. wood bxs 7 00
Sawyer C rvstal Bag 

Blue ...........................  4 00
BROOMS

No. 1 Carpet 4 sew . .4 00 
No. 2 C arpet 4 sew . .3 75 
No. 3 Carpet 3 sew ..3  50 
No. 4 C arpet 3 sew ..3  25
Parlor Gem .................  4 5U
Common W hisk  ...........1 40
Fancy W hisk  ................ 1 60
W arehouse .................. 4 50

BRUSHES
Scrub

3oltd Back, 8 in .............  76
Solid Back. 11 In..........  96
Pointed Ends ................ 86

Stove
No. 8 ...............................  90
No. 2 ............................1 26
No. 1 ............................1 76

Shoe
No. 8 ............................1 00
No. 7 ............................ i s »
No. 4 ............................1 70
No. 8 ............................*

BUTTER COLOR
Dandelion, 25c size ___ 2 00

CANDLES
Paraffine, 6s ...............  8
Paraffine. 12s ............ 8*
CTicking ...........................  20

CANNED GOODS 
Apples

ITb. S tandards . .  @1 00
3allon ................ 3 20@3 50

Blackberries
! Tb. .....................1 50471 90
standards gallons 475 00 

Beans
Saked .....................  85 @1 3o
Eted Kidney .......... 85@ 96
String .....................  70@1 16
Wax .......................  75@l 25

Blueberries
standard  .....................  1 30
Gallon ........................ « 6«

Clams
.>ittle Neck. lib . 1 00@1 21 
.1ttle Neck. 2Tb. @1 5<' 

Clam Bouillon
3urnham 's 4» p t.......... 2 25
lu m h a m 's  p ts ............. 2 76
Burnham’s q ts ...............7 50

Cherries
ted  S tandards .. @1 40
White .................. @1 4t

Corn
«'air .......................  90@1 00
Sood ...................  1 00@1 10
!'ancy ...................  1 45

French Peas 
donbadon (N atu ra l)

per doz.........................2 45
Gooseberries

io. 10 .............................  6 00
Mommy

standard .......................  85
Lobster

¿ tb ...................   2 40
lb......................................  4 25
»ionic Tails .................... 2 75

Mackerel
dustard . l ib ......................1 80
Aust&rd. 21b ..................... 2 80
loused. l * I b ......................l 80
loused. 21b......................... 2 75
tom ato, l i b ....................... 1 50
Pome, to 2Tb.  2 80

Mushrooms
lo te ls .................. 0  17
Juttons. * s  ----  0  14
buttons. I s  ..........  @ is

Cove,
O ysters 

l ib ............... 85® 90
Cove, 21b ............... 1 65 @1 75

»lums
Plum»

1  00@2 60
Peas

M arrow fat ........ 9501 26

II 26 
>3 00

E arly  Ju n e  ........  954
E arly  Ju n e  Sifted 1 154

Peaches
P ie  ........................ 904
No. 10 size can  pie

Pineapple
G rated  ................  1  85@2 50
Sliced .................. 9602 40

Pum pkin
Flair ........................ 86
Good ...................... 90
F ancy  ........................  1 00
Gallon .......................  2 60

Raspberries
S tandard  .............. 0

Salmon
Col’a River, ta ils . . . .  2 25 
Col'a River, flats . . . .  2 40
Red A laska .........1 60(75)1 75
Pink Alaska ___ 1 20@1 30

Sardines
Domestic, 14s ...........3 75
Domestic, (4 Mus. . .3 50
Domestic, % Mus. @ 7 
F rench, * s  ..  .. 7 4914
French. * a ...........18 @23

Shrim ps
S tandard  .............. 90@1 4o

Succotash
F a ir  .......................... 85
Good ........................ 1 00
Fancy  .................  l  25@1 40

S traw berries
S tandard  ..................
F ancy  ........................

T  om atoes
Good .......................  95@1 10
F a ir  .......................  35® 9o
Fancy .....................  @1 40
No. 10 ...................  @3 00

CARBON OILS 
Barrels

P erfection  ..........
D. S'. Gasoline . .
G as M ach in e  .........
Deodor’d N ap 'a  . .
Cylinder ............ 29
Engine ................ 16
Black, w in ter . . .  8%

@ 9% 
@13* 
@23 
@ 12*  
@ 34* 
“ 22 
10

CEREALS 
B reakfast Foods 

Bear Food P ettijo h n s 1 90 
Cream of W heat 36 2tb 4 50 
«ügg-u-see. 36 PKgs. . z so 
P ost T oasties T  No. 2

24 pkgs....................... 2 80
P ost T oasties T No. 3

36 pkgs....................... 2 80
Apetiao Biscuit, 24 pk  3 00

18 pkgs.................... 1 96
G rape N uts. 2 doz. ..2  70
M alta V ita, 36 l ib ..........2 85
M apl-Flake, 24 lib . ..2  70 
P illsbury’s Vitos. 3 dz. 4 25 
R alston H ealth  Food

36 21b............................ 4 50
Saxon W h eat Food, 24

pkgs........................... 3 00
Shred W heat B iscuit,

36 pkgs....................... 3 60
Kellogg's Toasted Corn 

Flakes, 36 pkgs in cs. 2 80
Vigor, 36 pkgs.................. 2 75
Voigt Cream  F lakes . .2 80 
Zest, 20 51b.......................4 10

Rolled Oats
Rolled A vena, bbls. ..4  25
Steel Cut, 100 lb. sks. 2 10 i
Monarch, bb l...................4 00 j
Monarch, 90 Tb. sacks 1 80 
Q uaker. IS R egular ..1  38 
Quaker, 20 Fam ily ..4  00

Cracked W heat
Bulk ...........................  3 *
24 2Tb. packages ..........2 50

CATSUP
Columbia. 25 p ts ............ 4 15
Snider's p in ts ................ 2 25
Snider’s  *  p in ts .......... 1 35

CHEESE
Acme .................... @15*
Bloomingdale . . .  @16
Jersey  .................. @ 15
W arn er .................... 16*
Riverside ............  @ 16*
Brick .................... @17
Leiden .................. @15

L im burger ..........  @16
P ineapple ............40 @60
Sap sa g o  ............  02 0
Swiss, dom estic @12

CH EW IN G  GUM 
A m erican F lag  Spruce 66
B eem an’s  Pepsin  ........  65
A datns’ Pepsin  ............  66
B est Pepsin  ..................  46
B est Pepsin, 6 boxes 2 00
B lack Ja c k  ....................  66
L argest Gum M ade . .  66
Sen Sen .......................... 65
Sen Sen B rea th  P e r’f  1 00
Y ucatan  .......................... 66
Spearm in t ...................... 55

CHICORY
Bulk ................................ K
Red .................................  7
E agle .............................. 6
F ran ck ’s  .........    T
Scheneris ...........    6

CHOCOLATE 
W alter B aker 4  Co.’s

G erm an’s Sw eet ............  22
P rem ium  ........ . ............... 81
C aracas ...........................  81

W alter M. Lowney Co.
Prem ium , * s  ................  89
Prem ium , * s  ..............  89

CIDER, SW E ET  
"M organ’s”

R egular b arre l 50 gal 10 00 
T rade barrel, 28 gals 0 50 
*  T arde barre l, 14 gal 3 50
Boiled, per gal ..............  60
H ard, per ga l................. 25

COCOA
B aker’s .....................    37
■'let-eland ..........................  41
Colonial, U s ................... 35
Colonial, * s  ................... 33
Epps .................................. 42
H uyier ................................  45
Lowney, * s  
Lowney, * s  
Lowney, * s  
Lowney, Is
Van H outen. %s .......... 12
Van H outen, * s  
Van H outen, * s  
Van H outen, Is .
Webb ...................
W ilber, * s  ..........
W ilbur. * s  . . . .

20
___ 40 I
----  72
. . .  33
. . . .  33
. . .  32.

COCOANUT 
D unham ’s  p e r  lb.

* s ,  51b. case ........... 29
Us, 51b. case ...........  28
Us, 151b. case ........... 27
* s ,  151b. c a s e ...........  26
Is, 151b. c a s e ..........  26
U s & * s ,  151b. case 26*
Scalloped Gems ........  10

• COFFEE 
_  Rio
Common ................  10@13*
F a ir  ...............................  14*
Choice ............................ 16*
F ancy  ............................ 20 j

Santos
Common ................  12@13* |
F a ir  .................................  14*
Choice ............................ 16*
F ancy  .............................  19
P eab erry  ..........................

M aracaiboF a ir  ...............................  16
Choice ...........................  19

Mexican
Choice .........................  16 *
Fancy ............................ 19

G uatem ala
Choice ............................ 15

Java
A frican .......................... 12
F ancy  A frican ............  17
O. G.................................. 25
P. G.................................. 31

Mocha
A rabian  .............. . 21

P ackage
New Y ork B asis

A rbuckle .............  21 50
Lion .............................  21 50

M cLaughlin’s XXXX 
M cLaughlin’s  XXXX sold 

to  re ta ile rs  only. Mail all 
orders d irect to  W . F . I 
M cLaughlin & Co., Chica
go.

E x trac t 
Holland, *  gro boxes 9 5 1
Felix, *  g ross ............1 15
H um m el’s  foil, *  gro. 85 
H um m el’s tin , *  gor. 1  43 

CRACKERS 
N ational B iscuit Com pany 

B rand  
B utter

N. B. C. Sq. bbl. 6*  bx 6 
Seymour, Rd. bbl 6*  bx 6 

Soda
N. B. C., boxes ..........  6
Select ...............................  9
S aratoga  F lakes . . . .  IS
Z ephyrette  .................... 13

O vster
N. B. C. Rd. bbl 6*  bx 6 
Gem, bbl, 6*  boxes . . 6
F a u s t .............................. 8

Sw eet Goods
A nim als ........................ 10
A pricot Gems ...............12
A tlan tics ......................  12
A tlantic, A ssorted 12 
A vena F ru it  Cake . . .  12
B rittle  .....    1 1
Bumble Bee ................  10
C adets .............................. 9
C artw heels A ssorted . .  9
Chocolate Drops ...........19
Choc. H ooey F ingers 19

4
Circle H oney Cookies IS 
C u rran t F ru it  B iscuits IS
C racknels ...................... 16
Cocoanut B rittle  C ake IS 
Cocoanut Sugar Cake 11 
Cocoanut Taffy B a r  ..IS
Cocoanut B a r  ..............  10
Cocoanut D rops ........  IS
C ocoanut M acaroons ..IS  
Cocoanut H on. F ing ers  IS 
Cocoanut H on Jum ble* IS
Coffee Cake ................  10
Coffee Cake, i c e d ........ 1 1
C rum pets ...................... 10
D inner B iscu it ............  26
Dixie Sugar Cookie . . .  9
F am ily  Cookie .................9
F ig  Cake A ssorted . . . .1 2
F ig  N ew tons ................  12
Florabei Cake . . . . . . . . 12*
F lu ted  Cocoanut B a r 10
F orsted  C ream s .......... I
F rosted  G inger Cookie 9 
F ru it  L unch Iced . . . .1 0
G inger Gems .................. 8
G inger Gems, Iced . . . .  9 
G raham  C rackers . . . .  8 
G inger Snaps F’am ily  8 
G inger Snaps N. B. C. 7 *  
G inger Snaps N. B. C.

Square ..........................  $
H ippodrom e B ar . . . .  18 
H oney Cake, N. B. C. 12 
H oney F in g ers  As. Ice 12 
H oney Jum bles, Iced 12
H oney F lake  ..............  12 *
H ousehold Cookies . . . .  $ 
H ousehold Cookies Iced 9
Im perial .......................... 9
Je rsey  L unch ..............  9
Jub ilee M ixed ..........  10
K ream  K bps ........  26
Laddie .............................. 9
Lem on Gems ..............  10
Lem on B iscuit S quare 8
Lem on W a f e r ..............  17
L em ona ............................ 9
M ary A nn ....................  9
M arshm allow  W alnu ts 17
M olasses Cakes ..........  8
M olasses Cakes, Iced v 
M olasses F ru it Cookies

iced  .......................  1 1
Momsses Sandw ich ...1 2
M ottled Square ..........  10
O atm eal C rackers . . . .  8
O range Gems ..............  9
Or oil U ihe .....................14
Penny  A ssorted  ..........  9
P ean u t Gems ..............  9
Pretzels, H an d  Md, . .  9 
P re tze le ttes, H and  Md. 9 
P re tze le ttes, Mac. Md. 8
R aisin Cookies ..........  10
R aisin  Gem s ................  l l
Revere, A ssorted . . . .  14 
R ittenhouse  F ru it

B iscuit ........................ 10
R ube ................................ 9
Scalloped G em s ..............  10
Scotch Cookies ..........  10
Spiced C u rran t Cake ..10
Sugar F ingers ............  12
S u ltana F ru it  B iscu it 19 
Spiced G inger Cake . .  9 
Spiced G inger Cake led  10
S ugar C akes ..............  9
Sugar Squares, la rge  o r

sm all .......................... 9
Sunnyside Jum bles . .  10
Superba ........................ 8
Sponge L ady  F in g ers  25
S ugar Crim p ..............  9
V anilla W afers ..........  17
W averly .......... ............  10

ln -e r  Seal Goods 
_  per do*.

A lbert B iscuit ............  l  00
A nim als ........................ 1  00
A rrow root B iscu it . . .  1  00 
A thena Lem on Cake 60
B aronet B iscuit ..........  1 00
B rem m er’s  B u tte r

W afers  ......................  1  00
Cameo B iscuit ..........  1 60
Cheese Sandw ich . . . .  1 00
Chocolate W a f e r s ___ l  00
Cocoanut D ainties . . .  1  00
F a u st O yster ..............  1 00
F ig  N ew ton ................  1 00
Five O’clock T ea  . . . .  1 00
F ro ta n a  ........................ 1  00
Ginger Snaps, N. B. C. 1 00 
G raham  C rackers, Red

Label .......................... 1  00
Lem on Snaps ..............  60
O atm eal C rackers . . . . 1 0 0  
Old T im e S ugar Cook. 1 00 
Oval S alt B iscuit . . . .  1 00
O yste re ttes ..................  60
P re tzelettes. Hd. Md. 1 90
Royal T oast ................  1 00
Saltine B iscuit ............  1 00
S ara toga  F lakes ...........1 60
Social T ea  B iscuit . . .  .1 00 
Soda C rackers N. B. C. 1 09 
Soda C rackers Select 1 00 
S. S. B u tte r  C rackers 1 50
U needa B iscuit ..........  60
U needa J in je r  W ay fer 1 00 
U needa Lunch B iscuit 50
V anilla W afers  ..........  1 00
W a te r  Thin B iscuit . .  1 00 
Zu Zu G inger Snaps . .  60
Zw ieback ...................... 1 09
In Special T in  P ackages.

P e r  doz.
F estino  .......................... 2 50
Nabisco, 25c ................  2 60
Nabisco, 1 9 ? .................   1  99
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6
Lem on & W heeler Co. 

W hite  Srtar, %s cloth 5 50 
W hite  S tar, %s cloth 5 40 
W hite  S tar, %s cloth 5 30 

W orden G rocer Co. 
A m erican E agle, % cl 5 35 
G rand R apids G rain & 

Milling Co. B rands
P urity , P a te n t .............. 5 00
Seal of M innesota . . . . 6  10
W izard l1 lour ...............4 60
W izard G raham  ...........4 60
W izard G ran. Meal . .3 6o 
W izard B uckw heat ..6  oo
Rye .................................  4 40

Spring W heat Flour 
Roy B aker s B rand 

Golden H orn, fam ily 5 40 
Golden H orn, bakers 5 30
W isconsin Rye .............4 50
Judson Grocer Co.'s B rand
C eresota, Vis ................ 6 4“
Geresota, Vis .................6 30
Ceresota, %s .................6 20
Lem on & W heeler's B rand
Wingold, Vi s .................. 6 05
W ingold, V4s ................ 5 95
Wingold, Vis .................5 85
W orden Grocer Co.’s B rand
Laurel, Vis cloth ...........6 0o
Laurel, Vis cloth ...........5 90
L aurel, %&%s cloth 5 80
Laurel, Vis cloth ...........5 80
Voigt Milling Co.'s B rand
Voigt’s C rescent ...........5 60
Voigt’s F louroig t ___ 5 60
Voigt's Hygienic

G raham  .................. 5 00
V oigt's Royal ...............5 80

W ykes & Co.
Sleepy Eye, %s c lo th ..6 20 
Sleepy Eye, Vis c lo th ..6 lo 
Sleepy Eye, Vis c lo th . .6 00 
Sleepy Eye, Vis paper 6 00 
iaeepy Eye, Vis paper 6 00 
W atson-H iggins Milling Co.
Perfection  Flour ...........5 00
Tip Top F lour ............  4 60
Golden S'heaf F lour . .4 2 0  
M arshall’s  B est F lour 6 15 
P erfec tion  B uckw heat 3 00 
l ip  Top B uckw heat 2 So 
B adger D airy Feed 24 00 
A lfalfa H orse Feed 27 00
K aiir Corn ............■___ 1 35
Hoyle S cratch  Feed ..  1 55 

Meal
B oned ............................ 3 40
Golden G ranulated  . . .3  60 
be. Car Feed screened 22 00 
No. 1 Corn and  O ats 22 Oo
Corn, cracked ..........  21 00
Corn Meal, coarse . .  21 00 
W inter W h ea t B ran  25 0o 
Buffalo G luten Feed 30 00 

D airy Feeds 
W ykes & Co.

O P  L inseed M eal . .37 50 
O P  L axo-C ake-M eal 35 00 
Cottonseed M eal . . . .3 1  00
G luten Feed ................ 27 00
B rew ers’ G rains . . . .2 7  00 
H am m ond D airy Feed 24 00
A lfalfa Meal ................ 26 00

O ats
Michigan carlo ts ___ 36 Vs
Less th a n  carlo ts .........38

Corn
C arlo ts .......................... 55
Less th an  carlo ts . . . .  57 

Hay
C arlo ts ........................ 16
Less th an  carlo ts  . . .  17

M A PLEINE
2 oz. bottles, per aoz. 3 Oo 

MOLASSES.
New Orleans

F ancy  Open K ettle  . .  42
Choice .............................. 3«
Good .............................. 22
F a ir  .................................  20

H alf b arre ls 2c ex tra  
MINCE MEAT

P er case ...................... 2 85
MUSTARD

% lb. 6 lb. box ..........  18
OLIVES

Bulk, 1 gal. kegs 1 10@1 20 
Bulk, 2 gal. kegs 95 @1 10 
Bulk, 5 gal. kegs 90^1 0»
Stuffed, 5 cs................. 90
Stuffed, 8 oz.....................1 35
Stuffed, 14 oz................. 2 25
P itted  (not stuffed)

14 oz.............................2 25
M anzanilla, 8 oz.......... 90
Lunch, 10 oz.....................1 35
Lunch, 16 oz................... 2 25
Queen, M am m oth, 19

oz................................... 3 7 5
Queen, M am m oth, 28

oz................................... 5 25
Olive Chow, 2 doz. cs,

per doz........................ 2 25
TOOTH PICKS 

H ardw ood Tooth P icks 2 00
Ideal .................................  85

PIC K LES
Medium

B arrels, 1,200 count ..7  75 
H alf bbls., 600 count 4 50
5 g a llo n  k eg s  ............. . .2 25

Small
B a r re ls  .......................... . .9 00
H a lf  b a rre ls  ............. 25
5 g a llo n  k e g s  ........... . .1 90

Gherkins
B a r re ls  ........................ .11 00
H a lf  b a r re ls  ............... . .5 00
5 g a llo n  k e g s ............. . .2 75

Sw eet Small
B a r re ls  .......................... 13 50
H a lf  b a r re ls  ............. . 7 50
5 gallon kegs .......... . 3 00

8 9 19 1 1
P O T A S H

B a b b i t t 's  .............................4 00!
P R O V I S IO N S  
Barre led  P o rk

C lea r B ack  .................  22 0 0 1
S h o r t C u t ...................... 20 00 j
S n o r t C u t C lea r ..........20 50
B ean  ................................  20 00
B risk e t, C lea r ............. 23 00!
P ig  ..................................... 23 00,
C lea r F a m ily  ...............  26 00

D ry  Sa lt  M e a ts
S P  B ellies  ........................16 I

L a rd
P u re  in  t ie rc e s  ...12@12V4
C om pound  I .a rd  ...........  9%
80 lb . t u b s . . .  .a d v a n c e  % 
60 lb . tu b s  . . . .a d v a n c e  % 
50 lb . t in s  . . . .a d v a n c e  V* 
20 lb. p a ils  . . .a d v a n c e  % 
10 lb. p a ils  . . .a d v a n c e  %
5 lb. p a ils  . . .a d v a n c e  1 
8 lb. p a ils  . . . a d v a n c e  1 

Sm oked  M e a ts  
H a m s, 12 lb. a v e r a g e . .15 
H a m s, 14 lb . a v e r a g e . . 14% 
H a m s, 16 lb . a v e r a g e . .15 
H a m s, 18 lb . a v e r a g e . .15 
S k in n ed  H a m s  . .14%@15 
H am . d ried  beef sets .16% 
C a lifo rn ia  H a m s  . .11@11% 
P icn ic  Boiled H a m s  ..15
B oiled  H a m  ...................... 22
B erlin  H am . p re ssed  ..11
Winced H am  ........... 11
B aco n  ...................... 17 @17%

Sa u sa ge s
B ologna  ............................  9

20!b. c a n s  % dz. in
M ess, 100 lb s ........... 1« 50 101b. ca ns, % dz. in
M ess, 40 lb s ............ 7 00 5IT>. ca ns. 2 dz. in
M ess, 10 lb s ............ i 85 2% tb . c a n s  2 dz. in
M ess, * 8 lb s .............. i 50 P u re  C an e
No. 1, 109 lbs. . . . 15 50 F a i r  . .
No. 1. 40 tbs. . . . . 6 00 Good .
No. 1, 10 tb s ........... i 70 C horee
No. 1, 8 lb s ............. i 40 TE A

W h ite fish Japan
No. 1. No . *> Fam . S u n d rie d, m edium

100 tb s ...................... 9 75 3 50 S u r.d ried.
50 lb s ...................... 5 25 i 90 S u n d rie d, fa n cy  ..
10 tb s ...................... 1 12 55 R egu lar . m edium  .
8 lb s ...................... 92 48 R egu lar . C hoice  .

B u tte r  P la te s

JLri V CI ......................  i 72 Ö
F r a n k f o r t  .............  9% @10
P o rk  ................................ . 11
V eal ................................ 11
T o n g u e  ............................ . 11
H ead ch eese  ................. 9

Beef
B oneless  ........................ .14 00
R um p, n ew  ................. .14 00

P ig ’s F e e t
% b b ls .............................. . 1 20
% bb ls ., 40 lb s ............. . .2  15
% b b ls ............................... . .4 00
1 b b l................................... . .9 00

T rip e
K its , 15 lb s .................... . .  90
V4 bb ls ., 40 tb s ........... . .1  60
% bb ls ., 80 lb s ............. . .3  00

C asin g s
H ogs, p e r  lb .................. . .  35
B eef, ro u n d s , s e t  . . . .  20
B eef, m idd les, s e t  . . .  70
S heep, p e r  b u n d le  . . . .  80

U ncolored  B u tte r in e
Solid d a iry  ...........10 @12
C o u n try  R olls . .10%@ 16%

C an n ed  M eats
C orned  beef, 2 lb. . . .3 50
C orned  beef. 1 lb . . . .1  95
R o a s t beef, 2 lb ........... . .3  60
R o as t beef, 1 tb ........... . .1  95
P o tte d  H am . % s . . . . . .  50
P o tte d  H am , %s . . .  90
D eviled  H am , %s . . . .  50
D eviled  H am , %s . . . . .  90
P o tte d  to n g u e , %s . . . .  50
P o tte d  to n g u e , % s . . . .  90

RICE
F a n c y  ...................... 7 @ 7 %
J a p a n  .................... 5%@ 6%
B ro k en  .................... 2% @ 3%

SA L A D  D R E SS IN G
C olum bia, % p in t  ..........2 25
C olum bia, 1 p in t  ............4 00
D u rk e e 's , la rg e , 1 doz. 4 50 
D u rk e e ’s, sm all, 2 doz. 5 25 
S n id e r’s, la rg e , 1 doz. 2 35 
S n id e r’s, sm all, 2 doz. 1 35 

S A L E R A T U S  
P a c k ed  60 lbs. in  box. 

A rm  a n d  H a m m e r . .3  00
D e lan d ’s  ..........................  3 00
D w ig h t's  Cow ................3 00
L. P . ..................................... 3 00
S ta n d a rd  .............................1 80
W y an d o tte , 100 % s __ 3 00

S A L  SODA
G ra n u la te d , b b ls ..............  80
G ra n u la te d , 100 lb s . cs. 90
L um p, b b ls ........................  80
L u m p , ' 145 lb . k eg s  . .  95

S A L T
C om m on G rad es

100 3 lb. s a c k s  ................2 40
60 5 lb. s a c k s ................2 25
28 10% lb . s ac k s  ___ 2 10
56 lb . s a c k s  ..................  32
28 lb. s a c k s  ..................  17

W a rsa w
56 lb . d a iry  in  d rill b ag s  40 
28 lb . d a iry  in  d rill b ag s  20 

S o la r Rock
56 lb. s ac k s  ...................... 24

Com m on
G ra n u la te d , fine ...........  90
M edium , fine .................... 95

S A L T  F ISH  
Cod

L a rg e  w hole  ___  @ 7
S m all w hole  ___  @ 6%
S tr ip s  o r  b r ic k s  7%@10%
Pollock  ......................  @ 5

H a lib u t
S tr ip s  ................................  15
C h u n k s  ............................  16

H o lland  H e rrin g  
Y. M. w h. hoop, bb ls  12 00 
Y. M. w h. hoop, % bbl. 6 25 
Y. M . w h . hoops, k eg s  75 
Y. M. w h. hoop  M ilchers

Q u e e n f ’bbis'. * ’.7 .7 .7 .7 .1 1  00
Q ueen , % b b ls ................. 5 75
Q ueen, k eg s  ...................... 65

T r o u t
No. 1, 100 lb s ....................7 50
N o. 1, 40 lb s ....................3 25
No. 1, 10 lb s .......................  90
No. 1, 8 tb s ........................  75

.4 00 

.3 80 
3 75

S H O E  B L A C K IN G  
H an d y  Box, la rg e  3 d z  2 j » 
H an d y  Box, sm all . . . .  1 25 
B ixby’s  R oyal P o lish  85 
M iller's  C row n P o lish  86 

S N U F F
S cotch , in b lad d e rs  ......... 87
.Vlaccaboy. in  j a r s  .............3a
F ren ch  R app ie  in j a r s  .4. 

SO A P
J . S. K irk  & Co. 

\m c r ic a n  F am ily  .. . 4 0<‘ 
H usky D iam ond. 50 8oz 2 8« 
D usky D’nd 100 6 oz 2 80
J a p  R ose. 50 b a rs  ......... 3 6c
S avon  Im p e ria l ............. 3 oo
W h ite  R u ss ia n  ................3 60
Dome, ova l b a rs  ............3 00
■satinet, ova l .................. 2 70
Snow berry . 100 c ak e s  4 06

P ro c to r  A G am ble  Co.
L en o x  ..............................  3 25
Iv o ry , 6 o z ...............   4 00
Iv o ry , 10 oz....................  6 75
S ta r  ...........................   3 85

L a u tz  Bros. A Co, 
A cm e, 30 ba rs . 75 lbs. 4 00 
Acm e, 25 b a rs , 75 Tbs. 4 00 
\e m e . 25 b a rs . 70 lb s. 3 80
A cm e, 100 c a k e s  ........... 3 25
Big M aste r. Jo b a rs  . .2  85
G e rm an  M o ttled  ............3 50
G e rm an  M ottled , 5 b x s  3 45 
G e rm an  M ottled . 10 bx  3 40 
G e rm an  M otled , 25 b x  3 35 
M arse illes , 100 c ak es  . .6  00 
M arse illes , loo ek es  5c 4 00 
M arse illes . 100 ck  to il 4 00 
M arse illes . % bx to ile t 2 10 

A. B. W ris ley
Good C h ee r ...................... 4 00
Old C o u n try  .................... 3 40

S oap  P o w d e rs  
Snow  Boy, 24s fam ily

size  ............................  4 00
Snow  Boy. 60 5c ............2 40
Snow  B oy, 30 10c ___ 2 40
Gold D u st, 24 la rg e  . .  4 50 
Gold D u st, I00-5e . .  
K irko line , 24 41b. . .
P e a rlin e  ........................
S o ap in e  ............................  4 10
B ab b itt’s  1776 . . . . . . . .  3 75
R ose ine  ................     3 50
A rm our’s  ........................ 3 70
W isdom  ............................  3 80

S oap  C om pounds
J o h n s o n 's  F in e  ................5 10
J o h n s o n 's  X X X  ............4 25
N in e  O 'c lock  •.................... 3 30
R u b -N o -M o re  ..................3 85

S co u rin g
E n o ch  M o rg a n 's  Sons 

Sapolio , g ro s s  lo ts  . . . .  9 00 
Sapolio , h a lf  g ro . lo ts  4 50 
Sapo lio , s in g le  bo x es  2 25
Sapolio , h a n d  .................. 2 25
S co u rin e  M a n u fa c tu r in g  Co 
S co u rin e , 50 c a k e s  . . . .  1 80 
S co u rin e , 100 c ak e s  . . . 3  50 

SODA
B oxes ......................
K egs, E n g lish  ...............  4

S P IC E S  
W hole  S p ices

A llsp ice, J a m a ic a  .........13
A llsp ice, la rg e  G ard en  11
C loves, Z a n z ib a r  ...........16
C ass ia , C an to n  ............... 14
C ass ia , 5c pkg . doz.........25
G inger, A fric a n  .............  9%
G inger, C och in  ................14%
M ace, P e n a n g  ............... 70
M ixed, N o. 1 ................. 16%
M ixed. N o. 2 ....................10
M ixed, 5c pkgs. d o z .. .  45
N u tm e g s , 75-30 ............. 30
N u tm e g s . 105-110 .........20
P ep p e r, B lack  ............... 14
P e p p e r , "W hite ............... 25
P e p p e r, C ay en n e  ........... 22
P a p r ik a , H u n g a r ia n  . .

P u re  G round  in B ulk
A llsp ice, J a m a ic a  .........12
C loves, Z a n z ib a r  ...........22
C ass ia , C an to n  ............... 12
G inger, A frican  .............12
M ace, P e n a n g  ................. 75
N u tm e g s. 75-80 .............  35
P e p p e r, B lack  .................. 11%
P ep p e r, W h ite  ............... 18
P ep p e r, C ay en n e  ...........16
P a p r ik a , H u n g a r ia n  ..4 5  

ST A R C H  
C orn

K in g sfo rd , 40 lb s. . . .  
M uzzy, 20 l ib .  pkgs. . 
M uzzy, 40 l ib .  pkgs.

G loss 
K in g s fo rd

S ilv er G loss, 40 l ib s .
S ilv er G loss, 16 3Ibs 
S ilv er G loss. 12 61bs. 

M uzzy
48 l ib .  p a ck a g e s  .........
16 5lb . p a ck a g e s  .........
12 61b. p a ck a g e s  .........
50Tb. b oxes  ........................ 2%

S Y R U P S
C orn

B a r re ls  ................................  23
H a lf  b a r re ls  ............   26

C lo th es  P in s

E g g  C ra te s  a n d

Woo S ticks

1 45
66

. I
15
40

.1
47

„ 1 £5
3 70

#9
.5 §t>

00
.4 Zâ
.z 19

'14

4 99
.<4 !>>

¿Mi
99
XZ

W a s h b o a rd s

7 Vi 
5%

7%
6%
8%

4%
6

| R eg u la r , fa n cy  ......... 36
B as k e t-f ire d  m ed ium  
B ask e t-f ire d  cho ice  35 
B ask e t-f ire d , fa n c y  46
N ib s  .................................. 26

I S if tin g ?  .......................... 10
F a n n in g s  .......................  14

G unpow der
I M oyune. m ed ium  ...........

M oyune. cho ice  .............
M oyune. fa n cy  ............4"
P in g su e y , m ed ium  .25
P in g su ey . c h o ic e , ...........
P in g su e y . fa n c y  ___ M

Y oung H yson
C hoice ................................
F a n c y  ..........................  40

Oolong
F o rm o sa , fa n c y  .........4a

[ A m oy, m ed ium  ...............
A m oy, cho ice  __ . . . __

E n g lish  B re a k fa s t
M edium  ............................
C ho ice  . , ............................
F a n c y  .............................. id

In d ia

F a n c y  ........................ 43
I ; g b a c c c

F in «  C u t
B lot ..............................

j H ia w a th a , 16 oz. ..
H ia w a th a , 1 oz. . . .

1 N o  L im it, 7 oz. . . .
[ N o  L im it, 14 oz.
1 O jib w a , i6  oz. . . . .  
j O jib w a , 5c pkg:
| O jib w a , 5c ...............
j P e to s k e y  C h ief, 7 o: 
j P e to s k e y  C hief, 14 
l S te r l in g  D a rk , 5c . 
i S w ee t C u b a, 5c . . .  
i S w ee t C uba, 10c .,
: S w ee t C u b a, 1 lb. . 
j Sfweet C u b a, 16 oz.
: S w ee t C u b a , % lb.
! S w e e t B u rley , 5c .,
[S w ee t M ist, % g r .
J S w e e t B urley , 24 lo . c s  4 90
•T iger, % g ro s s  ___
[T ig e r, 5c t in s  ........
(U ncle  D an iel, 1 lb.
¿U ncle D an ie l, 1 oz.

P lu g  1-’
| A m . N a v y , 15 oz. . . . .  21 t
] D ru m m o n d , N a t  L ea f,

2 & 5 lb. ....................
■ D ru m m o n d  N a t.  L e a f
» p e r  doz. ............   95?^?
'B a t t le  A x ..........................  37 j V?
iB ra c e r  ..............................  37 ??
PBig F o u r  ..........................  *1 I f
| B oo t J a c k  ........................ 8 6 f
| B u llion , 16 oz....................  46 f Vi‘
L€ U m ax G olden T w in s  ..  4)
[ D ays W o rk  ...................... 3 8 j . .
¿D erby ................................  38 ;
?5 B ro s .................................... 63
G ilt E d g e  ..........................  48
Gold R ope, 7 to  ff>........  58 |
Gold R ope, 14 to  R>. . .  58

,G. O. P . ............................  32
[G ra n g e r  T w is t  ...............  46
|G . T . W ................................  37!
(H o rse  S hoe ......................  43 j
J H o n ey  D ip T  w is t . . . . .  45
(Jo lly  T a r  ...................... .. 40 j
t .  T ., 8 oz ........................  35

j K ey sto n e  T  w is t ...........  46
; K ism et ................................  48
j N obby S p u n  Roil ......... 5 8 1
j P a r r o t  ................................. 28
[ P e a c h e y  ............................  40
iP ic n ic  T w is t  ............. .. 46
(P ip e r  H e id sick  ...............  49
! R ed icu t, 1% oz. ...........  38
! R ed L ion  ..........................  30
I S h e rry  C obbler, 10 oz. 26.
: S p e a r  H e ad , 12 oz. . . . .  44
| S p e a r  H ead , 14% oz. . .  44
j S p e a r  H e ad , 7 oz. . . .  47
’ S q u a re  D eal .................... 28
1 S ta r  ........... ............ ..............  43 j
S ta n d a rd  N a v y  .............  37

! T en  P e n n y  ......................  28
[T ow n  T a lk  14 o z . . .........  30
! Y an k ee  G irl ............. .. 32

T W IN E
I C o tto n , 3 p ly  ...............  25 I
| C o tto n , 4 p ly  ................25 j
| J u te ,  2 p ly  ...................... 14
j H em p . 6 p ly  .................  13 i
j F lax . m ed iu m  ...............  24 [
I W  ool, 1 lb. b a le s  . . . .  s  j 

V IN E G A R
H ig h la n d  ap p le  c id e r 22 

I O ak lan d  a p p le  c id e r  . .  17 |
S ta te  S ea l s u g a r  ...........13 i

! 40 g ra in  p u re  w h ite  . .  10 
B a r re ls  free .

W IC K IN G
No. 0 p e r  g r o s s ............... 30 |
N o. 1 p e r  g ro ss  . . . . . . 4 0

1 N o. 2 p e r  g ro ss  ...........50 !
N o. 3 p e r  g ro s s  .............75 [

W O O D E N W A R E  
B ask e ts

B u sh e ls  ............................  I ool
B u sh e ls , w ide  b a n d  ».1 15
M a rk e t .............................. .. 40 j
S p lin t, la rg e  ....................3  50 C alfsk in , g reen . N o

CGWF E C T  IOA4S 
S tic k  C an d y

M ixed C andy

ill:
W ood B ow ls

W R A P P IN G  P A P E R

im p e r ia ls  . . . . . . . . . . . .
M ottoes . . . . . . . . . . . . . .
C re am  Bar . . . . . . . . . . .
GL M. B e a m it B a r  . .  
H a n d  M ad e  C ra ss  50*g) 
C re a m  W a f e r s  . . . . . .
S t r in g  R o d e __ . . . . . .
Wi n te rg re e n  B errta a  
O ld T im e  A sso rte d  2  
B u s te r  B row  a  G ood S 
L p - to - d a te  A i f u r t  2 
T en  S tr ik e  No. K . . . , £
T en  S tr ik e  N ò , 2 ___ •
T e n  S tr ik e , S u m m er

a s s o r tm e n t  ____ f
Pa* Corn

C ra c k e r  J a c k  . . . . . .  2
G igg les. 5c p k g  sa. 2 
P o p  C om  B aila  M a  i  
A z u lik it 100s . . . . . . .  S
O h M y 1 0 8 s _________ 2

C ough  D ra g s  
P u tn a m  M en th o l . .  X
Sm ith, B r o s .____. . .  1

PHJTS—-Wkalw

e k ery  N u ts ,  p e r  bo . 
ïh io . n e w  . . . . . . . . . .

akH ad

AH O  I l s u r s A lic a n te  A lm o n d s iÉMËl
Hfdtao J o rd a n  A lm o n d s

% P e a rru t»
%  F a n c y  H  P  S u n s IÜ Í 1

B o a s te d  __ ___ É  *z  ___ _ r  .. „„ § ; C hoice, raw , H . P .
•  »

»
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Special Price Current
AXLE GREASE Ju t«

60ft.......................................  76

Cotton W indsor

70ft. . . . . . . . . . . 1 ' . ' . . . . , .  1 8 0
Mica, tin  boxes ..75 9 00 180ft.....................................  2 00
Paragon .................. 55 6 00 _ ..I Cotton Braided

BAKING POW DER .................................  1 »
Royal 60ft. 1 65

10c size 90 Galvanized W ire
i ¡No. 20, each 100ft. long 1 90741b. cans 1 3 5 jjj0 ijj. each 100ft. long 2 10

6oz. cans 1 90 j C O FFEE
Vstb. cans 2 50 J  Roasted
%lb. cans 8 75 D w inell-W rlght Co.’s B ’ds.

-  —„  ltb . cans 4 80 1 
m m  Jib. c a n s  13 00 

5tb. cans 21 50

YOUR i
OWN 

PRIVATE
BRAND | ■ U t i l B H

I

SOAP

Reaver Soap Co.'s Brand

LWWH
1 ÜA

«
iVONnift
S O A  P .

100 cakes, large size . . 6 50 
50 cakes, large size ..  3 25 

100 cakes, sm all s iz e ..3 85 
50 cakes, sm all s iz e . . l  95

T radesm an Co.’s B rand

Black H aw k, one box 2 50 
! B lack H aw k, five bxs 2 40 
! B lack H aw k, ten  bxs 2 25 

TA BLE SAUCES
H alford, large ..............3 75
Halford, sm all ..............2 25

W a b a sh  B a k in g  Pow der 
Co., W ab a sh , Ind.

80 oz. tin  cans ............. 3 75
32 oz. t in  c an s  ............ 1 50
19 oz. t in  c an s  ...............  85
16 oz. t in  c an s  
14 oz. t in  c an s
10 oz. t in  c an s  
8 oz. t in  c an s  
4 oz. tin  c an s

32 oz. tin  m ilk  pa il . .2  00 
16 oz. t in  b u c k e t ...........  90
11 oz. g la ss  tu m b le r 
6 oz. g la ss  tu m b le r

16 oz. p in t m ason  ja r

CIGARS
Johnson Cigar Co.'s Brand

3. C. W .. 1.069 lots ........21
EU P o rtan a  ................ ........S3
Evening P ress ........ ........32
Exem plar ................. ........32
W orden Grocer Co. B rand

Ben H ur
Perfection .................
P erfection  E x tra s  .. ........36
Londres ..................... ........35
Londres Grand . . . . ........35
S tandard  ................... ........35
P u ritan o s ................. ........35
Panatellas, F inas .. ........35
P anate llas , Bock ........35
Jockey Club .............. ........35

COCOANUT
B aker’« B rasil Shredded

W hite House, l ib ..................
W hite House, 21b..................
Excelsior, Blend, l ib ............
Excelsior, Blend, 21b............
Tip Top, Blend, l ib ..............
Royal Blend ...........................
Royal H igh Grade ..............
Superior Blend ....................
Boston Combination ..........

D istributed  by Judson 
G rocer Co., Grand R apids; 
Lee & Cady, D etroit; Sy
mons Bros. & Co.. Sagi
naw ; Brown, Davis tt  
W arner, Jackson ; Gods- 
m ark, D urand & Co., B a t
tle C reek . Fielbach Co.. 
Toledo

FISHING TACKLE
>4 to l In....................... . . .  6
lfc  to 2 in.............................. 7
1*4 to  2 in..............................9
1% to  2 in ............................ 11
2 m .......................................... 16
3 in.......................................... 20

Cotton Lines
| No. 1. 10 feet .................. 5
No. 2, 15 feet .................. 7

; No. 3. 15 feet ....................  9
'No. 4, 15 feet .....................10
No. 5, 15 feet .....................11
No. 6. 15 feet .................... 12
No. 7, 15 f e e t ...................... 16
No. 8, 15 feet .................... 18
No. 9, 15 feet .....................20

Linen Lines
Small .................................  20
Medium .............................  26
Large .................................  34

Poles
i Bamboo, 14 ft., per doz. 55 
: Bamboo. 16 ft., per doz. 60 
| .amboo. 18 ft., per doz. 80

GELA TIN E
'ox's, 1 doz. Large ..1  80 

Cox's, 1 doz. Small ..1  00 
Knox’s Sparkling, doz. 1 25 
K nox's Sparkling, gr. 14 00

j Nelson’« .......................... 1 60
Knox’« Acidu’d. doz. ..1  16
Oxford ...........................  »*
p lrm ou tk  Rook ..........  1 86

SAFES

/0 5c pkgs., per case ..2  60 
JR lf»c pkgs., per case 2 60 
II 10c and 88 5c pkgs.,

P«r case ................  2 60
CLOTHES LINES 

Sisal
60ft. 3 th read , e x tra .. 1 00
72ft. 3 th read , e x tr a . .!  4'
90ft. 3 th read , e x t r a . . l  70
60ft. 6 th read , e x tr a . .  1 29
72fL 6 thread, ex tra ..

Full line of fire and bu r
glar proof safes kep t in 
«took by th e  T radesm an 
Company. T hirty-five sizes 
ant1, sty les on hand a t  all 
tim es—twice aa many safe« 
as a re  carried  by any  o ther 
house in th e  S tate . If you 

re unable to visit Grand 
Rapids and inspect the 
line personally, w rite  for 
quotations.

Use

Tradesman

Coupon

Books

Made by

Tradesman Company
Grand Rapida. Mick.

Lowest
Our cata logu e is  “ the  

w orld’s lo w est m arket” 
because w e are the  

largest buyers of general 
m erchandise in A m erica.

A nd becau se  our com 
paratively in ex p en siv e  

m ethod of s e l l i n g ,  

through a ca ta logue, re
d u ces costs.

W e se ll to m erchants  
only .

A sk  for current ca ta 
logue.

Butler Brothers
New York

Chicago St. Louis 

Minneapolis

Mica Axle Grease
Reduces friction to a minimum.
It saves wear and tear of wagon 
and harness. I t saves horse en 
ergy. It increases horse power. 
Put up in i and 3 lb, tin boxes, 
10, 15 and 25 lb. buckets and 
kegs, half barrels and barrels.

Hand Separator Oil
Is free from gum and is anti
rust and anti-corrosive. Put up 
in %, 1 and 5 gallon cans.

STANDARD O IL CO.
Qrand Rapids, Mich.

1911 Motor Cars
t l 5> L |« i r | / l  Runabouts and Tour- 
V /u lV IC II IU  jng c arS) 30 and 40

H . P .—4 cylinders—$1,000 to 
$1,600.

Franklin gs*?*?
Closed Cars, Trucks, 18 to 48 
H . P .—4 and 6 cylinders— 
$1,950 to $4 ,500.

Pierce Arrow
Cars, Town Cars, 36-48-66H , 
H .—six cylinders only—$3,850 
to $7,200.

We always have a few good bargains 
in secondhand cars

47-49 N. Division St. G rand R apids, M ich.

ThisistheScale

The m erchant’s side of 
the Angldile. In the cen
ter is shown an enlarged 
view of its famous com
puting chart.

thatbuys itself

£

The customer’s side of 
the A n g l d i l e  shows 
pounds and ounces on 
largest dial used for any 
counter scale.

It will pay you to install Angldile Scales now .

Angldile Computing Scales have certain patented principles 
possessed by no other scales.

The Angldile is the scale with the cone-shaped chart; the only 
scale yet made which shows a plain figure fo r ev e ry  p e n n y ’s value.

The Angldile’s chart is the easiest read, because it stands at 45 
degrees—the  natu ral angle at which we hold books and papers.

All men—short or tall—read the Angldile chart alike. T h e re  are  
n o  hair lines to  co u n t—no  pin po in ts to  guess at.

The Angldile is a gravity scale. It has no springs. Hot or cold 
weather does not affect its accuracy.

T h e  A ngldile buys itself because by its accuracy it saves its 
cost in a few months, and then goes on saving for its owner forever.

Angldile Computing Scale Company 
110 Franklin St. Elkhart, Ind.
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BUSINESS-WANTS DEPARTMENT
.‘‘i: ns i i; J under this ht ad foi two cents j word the first insertion and one cent 2 word for

BUSINESS CHANCES.
B u ck ey e  p a p e r  b a le r  is  th e  on ly  a u to -  j 

m a tic  b a le r  on th e  m a rk e t,  s a v e s  % t i m e ; 
a n d  la b o r  in  b a lin g , only  ta k e s  floor 
s p a c e  o f  24x32 in c h e s  a n d  low  priced . 
B u ck ey e  B a le r  Co., F in d lay , Ohio, 169 

A n o p p o r tu n i ty  of a  life tim e  to  p u r 
c h a s e  a  b u s in e ss  th a t  is a  m o n e y m a k er 
now  a n d  h a s  a  g re a t  fu tu re .  If  you h av e  
$6,000 in  c a s h  o r good s e c u r ity  o r  r e s i
den ce  p ro p e r ty  in  G ran d  R ap id s , o r  a  
good fa rm  w o rth  $6,000 to  ex ch an g e , a d -  
d re ss  B u sin e ss , c a re  T ra d e s m a n. 167

T h e  la rg e s t  lin e  of new  a n d  sec o n d 
h a n d  so d a  fo u n ta in s , w ire  c h a irs  a n d  
ta b le s  in  W e s te rn  M ich ig an . S to re  a n d  
office fix tu re s  of a ll k in d s . B a rg a in s . 
M ich ig an  S to re  & Office F ix tu re  Co., 519- 
521 N . O tta w a  S t., G ra n d  R ap id s , M ich.
_______________________ _________________168

F o r  S a le—D ru g  s to ck  a n d  f ix tu re s  w o rth  
$2,500. W ill sell fo r  $1,600 if  so ld  qu ick . 
A d d re ss  W . C. P ., c a re  T ra d e s m a n , lba

On a c c o u n t of s ick n e ss  I w ill t r a d e  m y 
s to ck  of m e rc h a n d ise , in v e n to ry in g  $5,800, 
in c ity  of 9,000 in W e s te rn  M ich ig an , fo r 
a  sm all s to ck  in  c o u n try  to w n . A d d re ss  
N o. 162, c a re  T ra d esm an . 162

B u sin e s s  O p p o rtu n ity —F a rm  a n d  c ity  
p ro p e r ty  to  e x ch a n g e  fo r s to c k  of m e r 
c h an d ise . T hos. J .  S k e lto n , B a r ry to n , 
M ich.   160

Bring Som ething to Pass
Mr. Merchant! Turn over your " le ft overs " 

Build up your business. Don't sacrifice the 
cream  of your stock in a special sale. Use the 
plan th a t brings ail the prospective buyers in 
face to face competition and gets results. 1 
personally conduct my sales and guarantee 
my work. W rite me. JOHN C. GIBBS, Auc
tioneer, Mt. Union, la.

F o r  S a le—T ih r ty  th o u s a n d  d o lla r  s to ck  
of d ry  goods, re a d y - to -w e a r ,  a n d  shoes, 
in  b e s t  to w n  in  s ta t e  o f K a n sa s . R ig h t 
p a r ty  w ith  c a p i ta l  c an  do b u s in e ss  of tw o  
h u n d re d  th o u s a n d  d o lla rs  a  y e a r . R oom  
30x150. N o th in g  b u t c a sh  d ea l co n sid 
ered . If  in te re s te d  w rite  fo r  p a r t ic u la rs .  
M rs. J o h n  P u rce ll, 731 H o u s to n  &t., M an 
h a t ta n ,  K a n sa s . 159

F o r  Sa le  o r  E x c h a n g e —O n e  of th e  
o ld e st a n d  b e s t  c o u n try  s to re s  in  M ich i
g an . N o  co m p e titio n . E x c e lle n t fa rm in g  
te r r i to ry . L a te  o w n e r m ad e  a  fo r tu n e . 
R ea l E s ta te ,  $3,000, s to ck  a n d  f ix tu re s  
$6,000 to  $7,000. W ill se ll fo r c a s h  o r  e x 
c h an g e  fo r  c ity  b u s in ess  b lock , fla ts , 
re s id en ce  p ro p e r ty  o r  w ell im p ro v ed  
fa rm . T h is  b u s in e ss  w ill b e a r  th e  c lo ses t 
in v e s tig a tio n . D o n o t w rite  u n le ss  you 
m ean  b u s in ess . A d d re ss  N o. 154, c a re  
T ra d e s m a n . 154

F o r  Sa le—A b o u t s ix ty -fiv e  a c re s  m ile 
a n d  h a lf  S o u th  T ra v e rs e  C ity , leve l h u n 
d re d  fe e t  ab o v e  a n d  o v erlo o k in g  B o ard - 
m a n  R iv e r. E ig h t  a c re s  y o u n g  o rch a rd . 
F a i r  b u ild in g s . L a rg e  sp rin g s . O ver 
fo r ty  a c re s  c leared . T e a m  a n d  tools 
fo r  $3,000. N o  o th e r  s u ch  b a rg a in  n e a r  
T ra v e rs e  C ity . A d d re ss  T , c a re  T r a d e s 
m a n ___________  ________________  157

T o Merchants Everywhere
Get in line for a rousing Jan. or Feb. Special 

Sale. Our wonderfully effective method* win 
crow d your store  with satisfied customers. 
Our legitim ate personally conducted sales 
leave no bad a fte r effect, and turn your sur
plus goods into ready cash. W rite us today.

COMSTOCK-GRISIER SALES CO.
907 Ohio Building Toledo. Ohio

F o r  S a le—A b o u t $2,000 w o rth  m e n ’s 
s u its  a t  a  sac rif ice  to  c le an  up  stock . 
C o m p a ra tiv e ly  new . D o n ’t  w r ite  u n less  
you m e a n  b u s in ess . A d d re ss  H , c a re
T ra d e s m a n ._____________________ 158

F o r  Sale— T en  w a rd ro b e  o ak  cab in e ts . 
D ouble  s e t  c a r r ie r .s  Good a s  new . In  
u se  b u t  a  s h o r t  tim e . A d d re ss  I. A. 
B lo tck y , O n a w a, Iow a. 155

F o r  Sa le—D ru g  s to ck  a n d  fix tu re s , b e s t 
sm a ll ra i lro a d  to w n  in  W e s te rn  M ich i
g an , s u rro u n d e d  by  good fa rm in g  co m 
m u n ity . N o  co m p e titio n . C h eap  re n t, 
e a s y  te rm s . O w n er old, n o t a  p h a rm a 
c is t .  A d d re ss  W , B o y n e  C ity , M ich.

________________________165
F o r Sale—One of th e  o ld e s t e s ta b lish ed  

g e n e ra l m e rc h a n d ise  a n d  m illin g  b u s i
n e sse s  in  M ich ig an , lo c a ted  a t  C om stock  
P a rk . In v e n to ry  ta k e n  J a n u a r y  5, show s 
g ro c e rie s  $1,288.78; d ry  goods, $2,247.16; 
boots, shoes a n d  ru b b e rs , $1,581.26; h a ts  
a n d  c ap s , $137.49; h a rd w a re , $310; d ru g s  
a n d  p a in ts ,  $1,078.68; flour, feed  an d  
g ra in ,  $562; s to re  f ix tu re s , $1,339.06; a c 
c o u n ts  re ce iv ab le , $346.15; h o rse s , v e 
hicles and  harnesses, $502.50. C om e an d  
look i t  o v e r a n d  m a k e  m e  a n  offer. G il
b e r t E . C a rte r, R eceiver, P lu m b -H a y e s  
M ercantile Co., Mill Creek, Mich. 166

F o r  S a le—A t a  b a rg a in , one No. 8 
R oyal e le c tr ic  coffee m ill a n d  one  No. 
9 R o y al e le c tr ic  coffee m ill, b o th  in  A1 
co n d itio n . A d d re ss  N o. 156, c a re  T ra d e s 
m a n __________ ________________  156

F o r Sa le— Stock  a n d  b u ild ings  s i tu a te d  
in one o f th e  fin es t d a iry  d is t r ic ts  in 
s ta t e ;  lo ca ted  on  fine c o u n try  ro ad  cor
ner, on ly  s to re  h e re . S tock  invo ices from  
$13,060 to  $14,000. P ro p e r ty  w o rth  a t  
le a s t  $8,000. H a v e  a c c u m u la te d  enough  
of th is  w o rld ’s goods a n d  w ish  to  re tire . 
A n ex cep tio n a l o p p o rtu n ity  fo r live 
h u s tle r .  F o r  f u r th e r  in fo rm a tio n  a d d re ss  
J .  E . P a g e , S e w a rd, Ohio. 151

F o r  Sa le— S to ck  a n d  s t  o re . B es t lo c a 
tio n  a n d  la rg e s t  g ro c e ry  an d  p ro d u ce  
b u s in e ss  in JLigonier. C au se  of sa le  is 
s ick n ess . A d d re ss  P . O. B ox 56, L igon ier.
Ind .____________________________________ 150

M an a n d  w ife  w ith  $2,500 in  c a s h  can  
g e t p o ssess io n  of one  of th e  b e s t a n d  
m o s t m o d e rn  equ ipped  (b a th s  a n d  s te a m  
h e a t )  h o te ls  in  th e  S ta te . A d d re ss  No. 
152, c a re  T ra d e s m a n . 152

F o r  Sale— V a rie ty  s to ck  ru n n in g  la rg e 
ly  to  d ry  good s an d  la d ie s ’ fu rn ish in g s . 
Invo ice  a b o u t $4,000. C o u n ty  s e a t  tow n 
N o rth e rn  M ich igan . R easo n  fo r  selling , 
w ish  to  go  Wests. A d d re ss  N o. 155, 
c a re  T ra d e s m a n .______________________153

T o  E x c h a n g e s -F o r  g e n e ra l s to ck  of 
goods, a  b u s in e ss  b lock  of th re e  s to re s , 
in live ly  c o u n ty  s e a t  to w n  in  Ohio. P ro p 
e r ty  sh o w s  6 p e r  c en t, incom e on low 
re n ta ls .  H a v e  so m e  u n im p ro v ed  la n d  to  
ex ch a n g e  fo r  g e n e ra l s to ck  of goods. J a s .  
J . S av ag e , M id land , M ich. 146

F o r  S a le—O r ex ch an g e , 114 a c re s , fo r ty  
m ile s  so u th  o f S t. L o u is ; im p ro v ed ; p rice . 
$6,500; in c u m b ra n c e  $2,600; w a n t good, 
c le an  s to c k  fo r  eq u ity . 400 a c re s . C lay 
Co., M in n .; all ra w  la n d ; p rice , $10,000; 
in c u m b ra n c e , $2,500; w a n t s to ck  for 
eq u ity . A d d re ss  8. H . T o lly , D e ca tu r ,
m .______________________________________144

F o r  Sa le— L u m b er y a rd , p la n in g  m ill 
a n d  coal b u s in e ss  in  B erk ley  co u n ty , 
W es t V irg in ia ; invo ice  a b o u t $16,000.

F o r  S a le —B la ck sm ith  a n d  w agon  shop  
in A d am s co u n ty , W a s h in g to n ; $1,650.

F o r  S a le— L iv ery  b u s in e s s  a n d  sa le s  
s ta b le  in  S a n ta  F e  co u n ty . N ew  M exi
co; $6,600.

F o r  S a le —E le c tr ic  L ig h t p la n t, r e s i
d ence  a n d  c o n tro llin g  in te re s t  in  70 b a rre l 
flour m ill in  A d am s c o u n ty , N e b ra s k a , 
$14,500.

F o r  S a le—S to ck  o f g e n e ra l m e rc h a n d ise  
in d  fa rm  im p le m e n ts  in  D ixon  co u n ty , 
.e b ra s k a ;  $5,000.
F o r  S a le—G ro ce ry  b u s in e ss  in  B a t t le  

C reek , M ich ig an ; $4,500.
F o r  S a le—G ro cery  b u s in e ss  in  one  of 

th e  la rg e s t  c ite s  in  M ich igan . T h is  is 
one o f th e  b e s t  s to re s  in  th e  s ta t e ;  in 
voice a b o u t $31,000.

F o r  Sale— D ry  goods, m illin e ry  a n d  c loak  
b u s in ess  in  G reen  co u n ty , Io w a ; $10,000.

F o r  Sale— S tock  of m illin ery  goods in 
s to ra g e ; a b o u t $375 re q u ired .

F o r  S a le—H a rn e s s  sh o p  in  K en d all 
coun ty , I llin o is ; $2,000.

F o r  Sale— H a rn e s s  sh o p  b u ild in g  a n d  
re s id en ce  in  J a c k s o n  c o u n ty , Illin o is; 
$1,900.

F o r  Sale—G ro ce ry  b u s in e ss ; s ix  c o rn e r 
loca tion  in  one of th e  b e s t  p a r ts  o f C h i
cago ; $2,000.

F o r  S a le—Illino is  te lep h o n e  p la n t  w ith  
e x ch an g es  in  five live  to w n s ; $50,000.

F o r  S a le —S to ck  o f g e n e ra l m e rc h a n d ise  
a n d  th re e  s to ry  s to re  a n d  office bu ild in g  
in H o u s to n  co u n ty , A la b am a ; $25,000.

F o r  Sa le—W isc o n s in  v e n ee r  p a ck ag e  
a n d  s ta v e  m a n u fa c tu r in g  p la n t ;  th is  is  
a  m o d ern , co m p le te , u p - to - d a te  p la n t 
th a t  co s t $28,000; w ill sac rifice  fo r  $10,000.

F o r  Sale—125 b a rre l m o d ern  e le c tr ic  
flour m ul, a t  a  good W isco n s in  sh ip p in g  
p o in t; co st $16,000, o w in g  to  d e a th  will 
sell fo r $10,000.

F o r  Sale—L a u n d ry  in  S tep h e n so n  c o u n 
ty , Illin o is ; good o pen ing , $1,000.

If  you w a n t to  b uy , se ll o r  e x ch an g e  
a n y  k in d  of b u s in e ss  o r  p ro p e r ty  a n y 
w here  a t  a n y  p rice , a d d re ss ,  F r a n k  P. 
C leveland , 1261 A d am s E x p re s s  B uild ing . 
C hicago , Illino is.

F o r  R e n t—M odern  s to re ,  b a rg a in , b a s e 
m e n t lig h t a t  b o th  ends. C e n tra lly  lo 
cated  in  th r iv in g  S o u th e rn  M ich igan  c ity , 
h av in g  la rg e  n u m b e r d iv e rs ified  flo u rish 
ing  m a n u fa c tu r in g  c o n ce rn s  a n d  th a t  
needs o n e  o r  tw o  each , d ry  goods a n d  g r o ' 
eery  s to re s . I f  you h av e  c ap ita l, c ap a c ity , 
e n e rg y  a n d  a  d e s ire  to  do  a  good b u s i
ness in  a  good tow n , w rite  m e. A d d ress
C h itten d en , c a re  T r a d e sm an ._________143

D ru g  S to re  F o r  Sale— B u sin e ss  good. 
No c u t  r a te s .  N o  opposition . $1.600. 
D ru g g is t, 1269 F if th  A ve., G ra n d  R ap ids.
M i c h . ___________________________ I42_

F o r  Sale*—W a te r  p o w er on G ran d  R iv 
er. T w o  an d  o n e -h a lf  a c re s  o f la n d  a d 
jo in in g  sam e . G ood p o w er fo r fa c to ry  
p u rp o ses. A lso  la rg e  feed  m ill. W ill e x 
c h an g e  fo r  good fa rm . A d d re ss  A. W . 
Annis, E a to n  R apids, Mich. 141

W a n te d —Good es tab lis i 
good  live  c ity . W ill eo 

I p ro p o sitio n , m anu  f a r  tin 
I w holesale . A d d ress  No. ] 
j m an .
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F o r  S a le—$1,560 s to ck  g ro c e r ie s  a n d  
h a rd w a re  in  C e n tra l M ich igan  f a n u n g  
c o u n try , p ro d u ce  b u s in e s s  co n n ec ted , do
in g  good  b u sin ess , s e ll  a t  invoice; A d 
d re s s  N o  S3, c a re  T rad e sm a n . 48

F o r  Sale—Sbocfe o f generad aaemammttma 
in one o í  th e  best tow n» in Michigan, in 
voices $8000. Coo re d ic e  sGoeSc fia ante 
purchaser, R eason fo r  willing; poor 
health  and  j n y  son leaving; O ne 50ns—

Safmm O pened—-W. L. S locum ; « •  WÊT
ira rsd  Rapid». Mich.
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M ichigan T rad esm an . $48
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P ra c tic a lly  th e  on ly  shoe  b u s in e s s  in  
t one o f b e s t co llege to w n s  in  M ichigan. 

Good s ideline. P a y in g  b u siness . R eason  
fo r  se llin g , fa ilin g  h e a lth . Box 184, Q li- 

j vet, M ich. 123-
F o r  S a le—D ru g  s to re  a n d  f ix tu re s  in 

J tow n  o f 456. S tock  a n d  f ix tu re s  a r e  p ra c -  
I tic a ily  new . B es t o f  re a so n s  fo r  selling; 
I T h e  p ro p e r ty  w ill s ta n d  in v e stig a tio n . 
I Good lo ca tio n  fo r  v e te r in a ry  su rg eo n . Ad- 
1 d re s s  N o. 123. c a re  T ra d e s m a n . 123

F o r  S a le—C lo th in g  a n d  shoe  stock . 
[ Invo ices $4,000. N ew  a n d  u p -to -d a te . 
1 Good tr a d e  e s ta b lish e d . G ood re a so n  fo r 
[ selling . A d d re ss  817 C o tey  S t.. C ad illac . 

M ich. 122
A B a rg a in — P h o to g ra p h  g a lle ry  a n d

fu rn ish in g s  co m p le te . C h eap  fo r  cash  
A ddress  H . O. W o o ste r. B uck ley , M ich

120
H ouse fu n ■fishing a n d  u n d e rta k in g . C ea -

tr a l  M ichiga n . in v o ices  a b o u t S3b)ftft.
i^araje te r r i to ry . N o  co m p e titio n .
e s ta b lish e d b u s in ess  p ay in g ’ e x tra w e ll
H e a lth  is re a so n  fo r  se lling . Som e ti» r m
M. M. C., ca r e  T rad e sm a n . 127

F o r  S a le—-A I d ry  goods s to ck . M ust
sell on accc>unt o f o th e r  b u sin ess . A d -
d re s s  N o. 1110, c a re  T rad e sm a n . I10_

F o r  3a  l e - -G ro ce ry  a n d  sh o e  stock  in
liv e  to w n  €’e n t r a l  M ich igan . O ne com -
p e tito r . Add re s s  No. 111. c a re  T n id e s -
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a lso  fo r  live s to c k  feed  y a rd s  o r  a m on-
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A d d re ss  O w ner, 
M ilw aukee , W is.
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A PLANT NOT W ANTED.

The Committee Inspected the Work
ers’ Homes.

W ritte n  fo r  th e  T rad e sm a n .

“Your Committee,” said the chair
man of the industry section of the 
Dingwell Business M en’s Association, 
would respectfully report tha t the 
proposition of the H arrow  Box Com 
pany does not appear, after a care
ful study of all the conditions, to be 
w orthy of consideration by this A sso
ciation.”

“W hat’s tha t?” yelled the real es
tate man.

“An adverse report?” wailed the 
lumber dealer.

“La}’- it on the table!” shouted the 
representative of the railroad.

“W hat does this m ean?” demanded 
cne of the capitalists of the town. 
“T would like to ask if the members 
of the Committee visited H arrow , as 
instructed by this Association at a r e 
cent m eeting.”

“We did,” replied the chairman.
W ell, w hat’s w rong down there?”
“Give me time and I ’ll explain why 

the Committee thought best to make 
the report which has been presented.”

The capitalist snorted but did not 
give the chairman the floor.

“Did you ask about the financial 
standing of the concern?” he demand
ed, lifting his stubby forefinger in 
menace.

“Yes, we found out all about that," 
was the reply.

“Oh, you did! And you found out 
how much the concern’s bank balance 
is, I presum e?” snorted the other.

“W e did not,” replied the chair 
man.

“T thought there was som ething 
wrong,” chortled the capatilist. “W ell 
did you find out how much money the 
concern brought to the town every 
year?”

“We were told,” was the reply, “but 
that cut no figure w ith us.”

The capitalist, who owned the site 
which the Box Company had been 
thinking of taking if the bonus asked 
was handed out, turned appealingly 
to the audience of business men, all 
now deeply interested in the discus
sion.

“Gentlemen.” he said, shoving his 
fat hands out appealingly, “we ought 
to have another committee appointed 
in this m atter. H ere’s a concern pay
ing good dividends—as high as fif
teen per cent.—reported against. Tf 
we are going to run this Association 
in this m anner we may as well dis
band. Did you ascertain,” he con
tinued, looking with w ithering scorn 
at the grocer, wh” had made the re 
port, “how many hands are employed 
by this concern?”

“Of course we did. About two 
hundred.”

“And the Committee reports against 
this concern coming here and giving 
work to two hundred of our people! 
Tt is outrageous! I t  is absurd! T 
never heard anything like it before!”

“If you will make a m otion,” said 
the chairman of the meeting, “we’l! 
get this discussion into shape.”

“I move tha t the report of the Com
m ittee lie on the table, tha t the Com
m ittee be discharged from further 
consideration of the subject, and tha t

a new com m ittee be appointed by the 
chair,” cried the capitalist.

“Second!” shouted the lum ber deal
er, who had been talked with regard
ing m aterial for the plant in case it 
„was moved from H arrow  to Ding- 
well.

“Second!” roared the local agent of 
the railroad.

“Now get to going!” said the 
clothier. “ I ’d like to  know w hat this 
is all about.”

“Before the discussion begins,” 
said the chairman, “ I should like to 
know if the Committee ascertained 
the am ount of raw material pur
chased each year by the company.”

“About a hundred thousand dollars’ 
w orth,” replied the chairman of the 
Committee.

“And how much does it pay out 
in wages each wreek? continued the 
chairman.

“About six hundred dollars,” was 
the reply.

“Six hundred dollars ¡’’screamed the 
capitalist. “This Committee w ants to 
throw  six hundred dollars a week out 
of the city. I t w ants to prevent 
two hundred laborers getting employ
m ent!”

“L et the chairman of the Commit
tee explain!” suggested the clothier.

“I don’t see as there is anything 
to explain,” said the capitalist, w ip
ing his heated brow with a huge hand
kerchief.

“The chairman of the Committee 
has the floor,” said the chairman of 
the meeting, with a smile, for he 
knew w hat was coming.

“We w ent over to H arrow ,” began 
the chairman of the Committee, 
“and started  in to look through the 
factory. W e found the conditions 
indescribably bad as to light and 
pure air. In  fact, I have never seen 
a worse condition in any m anufac
turing  plant, and I have investigated 
some.”

“T hat is w hy they w ant to move 
here!” roared the lum ber dealer. 
“They w ant to get a larger site, 
where the employes can have all the 
light and pure air necessary.”

“They w ant to move here,” con
tinued the chairman, “because they 
expect the city to give them $20,000 
and take $30,000 w orth of stock in 
the company—which stock would be 
entirely at the mercy of the three 
big owners, who are now drawing 
$10,000 salaries and paying dividends 
of about 4 per cent.”

“State facts!” cried the capitalist.
“W hile going through the factory, ’ 

continued the chairman of the Com
mittee, “we observed m any children 
under 12 years of age employed. W e 
asked about it, and were informed 
that the w orkers were all over 16! 
W e did not believe this, and took 
o ther means of finding out.

“W e also observed tha t a large 
number of the operatives could not, 
or did not, speak the English lan
guage. W e also discovered tha t most 
of the children worked by the piece 
and not by the day or hour.”

“W ell, w hat of it?” demanded the 
lum ber dealer.

“W hen we left the factory we 
asked citizens we talked with, about 
the hours of em ploym ent there. W e

were told tha t the average was ten 
hours a day, although the children 
were often required to  w ork nights, 
som etimes until quite late.”

“B etter there than on the street,” 
said the capitalist.

“T hen,” continued the chairman of 
the Committee, “we w ent to  the 
section of the city w here the oper
atives live.”

“W hat has tha t to do with it?” 
asked the real estate man.

“I t has this to do with it,” was 
the reply. “W e do not w ant slum 
districts in this town. W e do not 
want any four-story buildings di
vided into three-room  flats, with 
six or eight people in every flat. W e 
do not w ant buildings put up with 
no regard for sanitation, wfith low 
ceilings, small windows and no ven
tilating  system. W e do no t want 
a line of little hovels on each side 
of the factory—dirty little buildings 
where the front yard is the sewer.”

“ People will live where and how 
they please,” said the real estate 
man.

“They w on’t in D ingwell,” was the 
reply, “if we can help it. W ell, we 
knew how the factory looked and 
how it smelled, and we knew how the 
homes of the w orkers looked and 
smelled to  heaven, and decided tha t 
we did not w ant this company to 
move those people here, or bring our 
own people down to those condi
tions.”

“If they spend their money here, 
what difference will it m ake?” asked 
the capitalist in a rage.

“If you w ant to know w hether a 
factory will be of benefit to a tow n,” 
said the chairman of the Committee, 
“just take a trip  through the streets 
where its w orkers live. If  you find the 
employes living in neat little homes of 
their own, w ith their children going 
to school instead of the factory, you 
know tha t institution will be of ben
efit to the town, to the m erchants, to 
the business men generally.”

“T rying to drive away six hundred 
dollars a week!” yelled the real estate 
man.

“Now, let me tell you about that 
six hundred a week,” continued the 
chairman of the Committee. “There 
are nearly tw o hundred w orkers in 
tha t factory, and the payroll is only 
six hundred a week. W hat does that 
mean? I t  means tha t the average 
sum earned there is about three dol
lars a week! I t means tha t the chil
dren average about a dollar and a 
half for sixty hours’ work. I t  means 
that the men with families earn about 
seven dollars a week.

“Now, gentlemen, the Committee 
understands tha t this concern is a big 
m oneym aker, but we w ant a concern 
here which is of some benefit to the 
town, and not entirely to  the three 
owners of the stock. W e w ant a con
cern which distributes a fair share of 
the profits am ong the w orkers.

“This concern will no t give em ploy
m ent to  our people, even if they 
would work for the starvation wages 
given, for the people employed 
there now will follow on here. They 
will work as cheaply as they are 
w orking now, and tha t will tend to 
reduce wages in the city. W e do not 
w ant wages reduced. W e w ant our

concerns to get good profits and pay 
good wages. You all know tha t the 
w orking man is not only the produc
er of our w ealth; he is the consum
er. The reason why savings banks 
have increased their deposits this year 
is because wages have been forc
ed up.

“Now, if you w ant such a concern, 
if you w ant to rob the schools, if you 
want to fill the hospitals and the poor 
house w ith these w orkers, the hos
pitals when they are ill, the poor 
house w'hen they grow  old, if you 
w ant a nest of undesirable citizens 
here, ju s t turn  this report down.”

“T he report is adopted,” said the 
chairman, after the vote, “and the 
city will look for som ething more de 
sirable to boost the tow n.”

Alfred B. Tozer.

Why Do We?
W ritte n  fo r  th e  T rad e sm a n .

Because one has always done 
things a certain way is no excuse for 
continuing to do them  so after that 
way has been proved wrong.

W e all have w andering impulses, 
fits, m ental excitem ents; we swear 
som etimes—if not in w ords we think 
it ju st the same, which is ju st as bad. 
we boil over inside and break out on 
all sides; we throw  hot coals of fire 
on some things and put w ater on 
ethers; we get im patient and fever 
ish, hysterical and m aggoty-headed, 
over-zealous and enthusiastic, u n 
controllable and inextinguishable on 
some things and yet we hold on to 
things tha t we know are wrong.

W hy do we do these things?
Pleasure, gratification, enjoym ent, 

refreshm ent, experience, a blissful 
state of mind, sparkling eyes of w is
dom and a happy heart leaping with 
productive m ental calm ness are 
characters born in the mind tha t is 
willing to give up everything for the 
T ruth?

Suffering, m ental coolness, reck
lessness, a marble heart, insensibility, 
unconscious actions, an easily excited 
inind, one tha t is filled with dissatis
faction, are all born in thé mind 
that continues to follow the old way 
of doing and saying things.

Unhappiness, w retchedness, depths 
of misery, nightm are and agonies of 
all kinds, hell on earth and every
where else, bad times and evil days 
mentally, sacrifices of all kinds, d is
contentm ent and a thousand o ther 
things come to us when we fail to 
accept proved tru ths and continue to 
follow the wrong.

I have learned tha t it is foolish 
ness to enquire at the box office who 
is going to sit beside me when I buy 
my ticket for the theater, and if 
those who sit on either side of me 
do likewise we all enjoy the play.

Edw ard Miller, Jr.

V irtue is its own reward, but some 
people seem to think it requires a 
lot of advertising.

_________BUSINESS C HANCES.
F o r  Sale— H ouse , la rg e  lo t a n d  b a rn  In 

A nn  A rbo r. F in e  co n d itio n . R oom s r e n t-  
m g  fo r  s ix ty -f iv e  p e r  m o n th . B e s t lo ea - 
tio n  in  M ich ig an  fo r  c o m e r  g ro ce ry . N o 
ex ch an g e . A d d re ss  A, H ., c a re  M ich ig an  
T ra d e s m a n .



Highest Grade Canned Goods
PACKED BV

W. R. Roach & Co., Hart Mich.
W e operate three m odel plants, including the largest and best-equipped pea packing plant is  the wcrid. 

Peas packed fresh from the field by automatic continuous machinery under perfect sanitary 
conditions. All water used is from artesian wells. Skilled helpers, expert procès sers 

— all under personal observation of experienced packers— give to the

HART BRANDS OF FRUITS AND VEGETABLES
Distinctive character and make them T R A D E  W IN N E R S  A N D  T R A D E  H O L D E R S

Send for Catalogue Ask Your Jobber for Hart Brands

W. R. ROACH & CO., HART, MICH.
Factories at HART, KENT and LEXINGTON—All Model Plants 

Judson Grocer Co., Distributors, Grand Rapids, Mich

Here’s The Proof
K ello^s “Square Dear Policy Protects Both

Price Protected- 
Trade Profit« 
Assured

No “Free Deals” 
to induce 
Price-Cutting

No “Quantity 
Price” to favor 
big buyers

f l

itSum lUn.i.lflJ

Nothing to 
encourage over
buying goods

i t ilu ilf lil.iiltl .........

No Coupon 
or Premium 
Schemes

Best advertised 
and most popular 
American Cereal

GROCER and CONSUMER
*N O  SQUARE DEAL POLICY

Some time ago I assisted in adjusting a fire loss for a grocer. Among die stuff set aside for adjustment of loss sustained 
was a lot of breakfast food supposed to be damaged by smoke. 1 opened several package and found them not damaged 
by smoke— but decidedly stale, and refused to make any allowance whatever on these. We also Found a lot of packages 
containing a biscuit— popular and well known. Upon examination I found these dedd&ily rancid aid in hr for food, 
learned later that all these goods had been bought m large quantities fft older to sjc? the pnee, asi-ct,. ai s  oiten the case, 
the quantity could not be disposed of while fresh and saleable. A ge does not improve anything edible There s » iimr 
even to ageing Lhnburger and Rocheford cheese— where loud smell gives some class in the nostril of the n n r . l t ! have 
yet to find the first cereal or package foods, or foods sold in any form, that improve by age md the sooner manufacturers 
of food-stuffs change their system of quantity price and follow the “Square Deal”  policy of a Battle Creek cereal he better 
for themselves, the reputation of their product, and the better for the grocer, i just want to add here that among he Cereals 
put out as damaged by smoke, none of which had the least trace of smoke, were “Kellogg's T  lasted Com 
Flakes, ’ (and three other brands*)  and others, not one of them crisp and fresh but Kellogg; Toasted Coro 
Flakes. W hy? Kellogg’s was the only cereal there not bought at quantity. Single case purchases kept t 
on the shelf fresh, crisp, wholesome and appetizing. From every standpoint considering quality, capital or 
warehouse room, the square deal policy is the best and only policy For the Grocer.

* Names furnished on application.

*  REPRINT FROM “UP-TO-DATE”
Edited by J. W. Rittenhouse, official organizer of the Retail 
Merchant’s Association of Pennsylvania, is, according torts 
official rifle “Published in the Interest of the Retail Mer
chants of Pennsylvania for the purpose of Promoting Or
ganization and Maintaining in Pennsylvania the largest 
Body of Organized Merchants in the United States.”rr PAYS EVERYONE TO SUCK TO

p a r i ty  and 
rfcm w  afways 
the

Goods  never 
Aflamad h» 
Grow stale

Physan honest 
profit tm She 
grocer

Sacked by the
K e * «



ARGO
© S t a r c h ©

TPH E grocer really  

doesn’t  w a n t  

to  sell bulk starch .

He realizes the trouble 
and loss in handling it— 
scooping and weighing and 
putting it in a paper bag, 
to say nothing of the little 
broken pieces w hich settle

at the bottom of the bin and w hich he can’t w ell serve to his customers.

But what is there to take its place?

Argo—the perfect starch for all laundry uses—hot or cold starching—in the big clean package 
to be sold for a nickel. That’s the answer.

You don’t have to explain it but once to your customer—If she tries it, she’ll order it again. 
T o sell Argo—stock it.

CORN PRODUCTS REFINING COMPANY
NEW YORK

We Employ No Salesmen 
We Have Only One Price
Yes, we lose some sales by having only one price on 

our safes, but that is our way of doing business and it wins 
oftener than it loses, simply because it embodies a correct 
business principle.

IN the first place our prices are lower because we practically have 
no selling expense and in the second and last place, we count one 
man’s m oney as good as another's for anything we have to d is
pose of.

If You W an t a Good S a fe—
and want to pay just what it is worth and no more

—A sk U s for Prices

1  T |  •  1  i*  ^ > | Tradesman BuildingCjrand KapldS Sate Co. Grand Rapids, Mich.


