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#  I t i  P r a i s e  o f  C i t i l e  U J o m e t i  #

I w ish  to  m ake m y  serm on  brief—to  
sh o rten  m y o ra tio n —

F or a n ever-end ing  serm on is m y  u t
te r  de testa tion ;

I like sh o rt w o m en —suits a t law  w ith 
o u t p ro c rastin a tio n —

A nd am  alw ays m ost deligh ted  w ith  
th ings of sh o rt du ra tion .

A nd as w ith in  the  little rose you  find 
the  rich est dyes,

A nd in a little  grain of gold m uch 
price and value lies,

A s from  a little  balsam m uch odor 
do th  arise.

So in a little  w om an th e re ’s a taste  of 
paradise.

In  a little  precious stone  w h a t sp len 
d o r m eets th e  eyes!

In  a little  lum p of sugar h o w  m uch of 
sw ee tn ess  lies!

So in a little  w om an  love g row s and 
m ultiplies;

Y ou reco llec t the  p ro v erb  says: “ A 
w o rd  u n to  the  w ise .”

T h e  sky lark  and the  n ightingale, 
though  sm all and light of w ing.

Y et w arb le  sw ee te r in th e  g rove  than 
all th e  birds th a t sing:

A nd so a little  w om an, though  a very  
little  th ing .

Is sw ee te r far than sugar, and flow ers 
th a t bloom  in spring.

A pepper co rn  is v e ry  sm all, bu t sea
sons e v e ry  d inner

M ore th an  all o th e r  cond im en ts , al
though  ’tis sprink led  th in n er;

Ju s t so  a little  w om an  is, if L ove w ill 
le t you  w in  her.

T h e re ’s n o t a jo y  in all th e  w orld  you  
w ill n o t find w ith in  her.

T h e  m agpie and the  go lden  th ru sh  
have m any a th rilling  no te .

Each as a gay m usician do th  stra in  his 
little  th ro a t—

A  m erry  little  so n g s te r in his g reen 
and yellow  coat;

A nd such a little  w om an  is, w hen 
Love do th  m ake her dote.

T h e re ’s nau g h t can be com pared  to  
her th ro u g h o u t the  w ide c rea 

tion;
She is a  paradise on  ea rth —o u r g rea t

e st conso la tion ;
So cheerfu l, gay and happy , so  free 

from  all vex a tio n ;
In fine, sh e ’s b e tte r  in the  proof than 

in an tic ipation .

-Juan Ruiz De Hita.



Our Brands of Vinegar
Have Been Continuously on the Market 

For Over Forty Years
Is this not conclusive evidence of the consumers stamp

ing their approval on our brands for Q U A LITY ?
Mr. Grocer:—‘'ST A T E  S E A L ” Brand Pure Sugar 

Vinegar is in a class by itself, made from Pure Granular 
Sugar. To appreciate it you M UST recognize its most ex
cellent FL A V O R , nearer to Cider Vinegar than any other 
kind on the market to d ay -B E W A R E  O F IM IT A T IO N S.

“ HIGHLAND” Brand Cider and W hite Pickling  
“ OAKLAND” Brand Cider and W hite Pickling  

“ STATE SEAL” Brand Sugar Vinegar 
Our Brands of Vinegar are profit winners. Ask your jobbers.

Oakland Vinegar & Pickle Co. Saginaw, Mich.

IF
You can save the salary of a bookkeeper, collection clerk, “ Loads of Tim e,”  
eliminate all mistakes and disputes WITH ONE W RITING, in the American 
Account Register System, wouldn't you investigate its merits?

IF
In addition it prevents any article from leaving your store without being 
charged, keeps each account posted right up to the last purchase and ready 
for immediate settlement?

Each year It saves you from losing hundreds of dollars, wouldn’t it pay you 
to write us today and let us give you full particulars? Address

The American Case & Register Co.
Salem, Ohio

Detroit Office, 147 Jefferson Ave., J. A. Plank, G. A. 
Des Moines Office, 421 Locust Street, Weir Bros., G. A.

A Reliable Name
And the Yeast 
Is the Same

F leischm ann’s

No
Cut*Down-Pivots in 

This Scale
We have built computing scales on all 

the known principles of scale construction, 
but our experience shows that our automatic  
scale with an actuating mechanism of two 
perfectly controlled spiral springs is the 
only practical and efficient basic principle 
on which an automatic computing scale 
canbe built.

Our No. 144 type of scale (shown in 
cut) is rapidly replacing all other forms or 
make of scales. It is brimful of merit. No 
other scale is as quick and accurate in 
showing weight or value. No single part 

of this scale is subject to heavy strain; it will therefore outlast any other 
kind. If, after years of hard and constant service, the knife edge bearings 
on the base should show a little wear, it would not affect the accuracy or 
sensitiveness of the scale. T h e  springs w ill nev er w ear out.

Our com petitors like to talk about our springs. Their statem ents are ridiculous 
Our springs are as perfectly  controlled against action of heat or cold by our patented  
thermostat, as the therm ostatic construction of the balance w heel o f a high-grade 
w atch controls the hair spring.

Beware o f C ut-D ow n-Pivots. If you don't know what they are or how they  
cut into your profits, write us for detailed information. Practically all heavy pendulum 
scales use this dangerous and impractical construction.

The BOSTON STORE. CHICAGO, which has used our sca les  exclusively for 
years, has just placed an order for 30 o f our improved scales.

When buying computing sca les be sure to get the best. They are by far the  
cheapest. If you have old or unsatisfactory computing sca les  o f any make ask for 
our exchange figures.

W rite for full details. Your request for information does not p lace you under 
obligation to us.

The Computing Money weight Scale Co. District sales
ca e °‘ 58 State Street, Chicago Offices in AH

DaytOO, Ohio arand Rapids Office, 74 So. Ionia S t. Prominent Cities
Please mention Michigan Tradesman when writing
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R E S P E C T  F O R  T H E  LAW .
T he legislators of Michigan and of 

the country in general have it in 
their pow er to  do much tow ard in
creasing respect for law. If those 
in session at Lansing and other state 
capitols would make a serious effort 
to avoid action on subjects that eith
er are trivial or lack the support of 
public sentim ent there would be very 
few dead-letter laws on the books and 
fewer violations of statu tes than is 
the case at present.

The trouble with many legislator-* 
is tha t they seem to think it incum
bent upon them  to put through a few 
bills bearing their names. There not 
being a large enough num ber of ques
tions of real im portance to go around 
the m em bers have to hunt for sub
jects on which to legislate. The re
sult is th a t the legislatures become 
clogged with work tha t is unimpor 
tan t and the law books filled with 
regulations tha t are not observed.

Instead of racking their brains to  
evolve bills to introduce, m em bers of 
the Legislature m ight better take up 
only such questions as are urgent. 
Legislators are not called together to 
make laws simply for the sake of 
making them, but to  make such laws 
as are needed. If they would make 
only such as are needed they would 
have ample time to devote to im por
tant m easures; there would be an end 
of dead-letter laws and the people 
soon would come to appreciate the 
fact tha t laws not only are enacted 
to be observed but are entitled to be 
observed. I t is the laws that no one 
cares about and tha t never should be 
passed tha t are responsible for much 
of the lawlessness in this country, 
and the legislators are responsible 
for those laws.

F O R  M E R E  M AN’S SAKE.
The Kansas City Common Council 

has recently adopted an ordinance 
making the w earing of hatpins with 
points unguarded a misdem eanor, 
punishable by fine and im prisonment, 
and the alderm an who introducer! 
it and trium phantly  engineered it 
through both houses of the Kansas 
City legislative body explained his 
motive to be purely hum anitarian, 
with emphasis on the “man.” This ar 
dent advocate of the mere man is a 
physician and explained tha t he had

been recently called upon in his prac
tice to  trea t quite a num ber of face 
wounds caused by the jabs of the vi
cious hatpins, although he failed to 
explain how his men patients happen
ed to have their faces so close to the 
feminine heads garnished with the 
aforem entioned hatpins.

The natural and proper rem edy for 
this grow ing evil would, of course, be 
to  compel men to give the women a 
wide berth , but susceptible and soft
hearted man has been endeavoring 
from the time of Adam to  keep as 
close to  the women as possible, hence 
to  now place restra in ts on him would 
probably be a hopeless task. T he only 
possible rem edy, therefore, is to  co
erce the ladies to  safeguard the busi
ness ends of their vicious hatpins as 
a protection to  unsophisticated man. 
The K ansas C ity  ordinance d o es  not 
say definitely how the pins are to be 
guarded, but they m ight take a les
son from the unpoetic individual in 
Paris, who, after having had his ey e  | 
nearly jabbed out by a hatpin, provid
ed himself with a supply of small : 
corks, with which he proceeded to ; 
decorate every hatpin tha t came near 
him, and got sundry tongue lashings 
for his pains.

Seriously, the hatpin has grown to 
be an intolerable nuisance, particular
ly since the dear ladies have adopt
ed the present style of small headgear 
resem bling inverted coal scuttles, the 
main ornam ent of which invariably 
consists of an assortm ent of hatpins, 
which protrude in every direction, like 
a ho rnet’s sting or the quills of a fre t
ful porcupine. Since it is useless to 
expect tha t men will be circumspect, 
for heaven’s sake, dear ladies, look 
out for your hatpins and abbreviate 
them  if possible.

LUCKY NO. 8.
Down in Lexington, Ky., the other 

day saleswoman No. 8 in a large store 
was m arried, and as soon as the word 
leaked out every o ther girl in the es
tablishm ent became an applicant for 
the position. W hy? Not tha t it was 
easier than their own or tha t it paid 
a larger salary. She was the sixth 
who had been "No. 8” and m arried 
within the year!

Smile as we may at the absurdity 
of the sentim ent connected w ith this 
place, how m any of us can honestly 
deny all dregs of superstition in our 
own com position? A prom inent so 
ciety woman says that she would not 
for an instant consider seating th ir
teen guests at the table. Not that 
she is herself superstitious. Of 
course not! But it is m ore than p rob
able tha t some one in the gathering 
will be made uncom fortable by the 
discovery.

Most of us scoff at the idea of hes
itating about comm encing some new

project on Friday Did not Colum 
bus s ta rt out on his discovery of . 
New W orld on tha t day? We ma; 
pay no attention to the thirteenti 
day of the month save in a re gala 
way; fo r are there not good and bat 
associations with every day in tlr 
year? W e may neither plant potat< e 
nor ga ther apples on a certain day o 
the moon. W e may even trim  baby 
nails before it is a year old and st.l 
rest with the conscience untroubfe* 
by the belief tha t we have done any 
thing tending to  make it a thief—an* 
still, when we accidentally see th: 
new moon over our right shoulder 
we somehow feel good.

It is funny how you will hear peo 
pie assert their entire freedom iron 
superstitions and then add, “But then 
is one thing I do know : E have no 
ticed it time after time," and the* 
follow with some queer rule tha 
seems to you as nothing but a myth 
It only proves tha t it may take gen 
erations to  outgrow  notions. I t  i 
best to be charitable tow ard the hon 
est opinions of others and guard otr 
own lest we are unw ittingly cherish 
mg the absurd.

W O M E N  PO L IC E M E N
Scarcely a week passes that som< 

new occupation for women is not pr - 
sented, the latest being th a t of po 
Iiceman. T o those who have a'way- 
been accustomed to the great frarh 
man w ith a big club, the romhina 
tions seems incongruous—o r at leas 
incompatible with true femininity 
Yet Mrs. Alice Stebbins W e is , o 
Los Angeles, the first woman police 
man in the  U nited States, is describ 
ed as small, slight, mild in tem per in* 
sym pathetic. The idea originated wit I

woman should not become a poire^ 
officer as well as a man. T here b 
particular need of her in this depart 
ment. There are many good womer 
in every city w ho would gladly bring 
about be tter and safer conditions rl 
they only knew how to go about it. 1 
am able to  en ter the dressing room 
of girls in the theaters and enlist the* 
sym pathies and hear their stories— 
som ething no man police office: 

I could do.”
She has no uniform : but when 

needed the badge under the lapel oi 
her coat can be quickly shown ' - 
mere force is the essential to preser 
order in m any instances, there are 

I o thers where the gentle suasion of • 
I quick, resourceful woman m ay prove 
¡equally effective. She has proved her 
worth in the school room, and in . t 
rioas reforms. There are situations 
am ong w rong doers in which the gen
tle hand may prove m ost powerful in 
restraining.

Now from the judicial departm ent 
I at W ashington comes the calf foe

women rally equipped with badge 
and armed with full authority  so 
regulating m atters concerning chi! 
cfircn> ft the bcit^f D1

CONTAGIOUS D ISE A SE

now Mumps, measles ami w

w
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T A X A T IO N  R EFO R M .

Prim ary School Money, I ts  Source 
and I ts  Disposal.

W ritten for th e  Tradesm an.
Every thinking person who gives 

our system of taxation serious con
sideration soon arrives a t the con
clusion that State and local finances 
ought to  be separated. There is no 
doubt that could this separation be 
effected, the w orst evils of our pre^ 
ent tax system would be done away 
with.

Under our existing constitution and 
laws this separation can not be made 
w ithout certain radical changes: and 
radical changes are apt to be looked 
upon with disfavor by conservative 
minds.

Before State and local taxes can 
be separated there m ust first be a 
campaign of education long enough 
and strong enough to convince a good 
working m ajority of average citizens, 
plain, hard-headed m erchants, farm 
ers and workingm en that such a 
change really is necessary. Then some 
plan for making the change must be 
worked out, so feasible that its adop
tion can raise no apprehension of d is 
aster, but will ra ther give well- 
grounded assurance of real and la s t
ing benefit. Until these two things 
are accomplished, we m ust keep our 
system of taxation substantially as 
it now is.

There are different methods by 
which State taxation m ight be sepa
rated from local taxation. One way 
would be to have a State assessment 
for State taxes, but this plan is not 
practical and may be dismissed.

There are certain large revenues, 
such as the taxes on railways, insur
ance and express companies, tele
phone and telegraph comvanies, in
heritance taxes, etc., tha t are proper
ly State funds. W hy not devote these 
to m eet the running expenses of the 
State? The answer comes quickly: 
These all go into the prim ary school 
fund. W hoever tries to form any 
practical plan for separating State 
and local taxes soon comes up 
against one, and one only, big obsta 
cle, and tha t obstacle is our prim ary 
school money.

Tn w hat follows I shall quote free- 
!v, verbatim, in paraphrase and in con
densed statem ent, from a very clear 
and able treatise on “The Prim ary 
School Fund,” by L. L. W right, Su
perintendent of Public Instruction, 
found in his last published report.

An act of Congress of 1804 reserv
ed section 16 of every township in 
the whole N orthw est te rrito ry  for 
giving public aid to education. W hen 
Michigan sought admission to the 
Union she “made provision tha t the 
sixteenth section of each township 
should become the property of the 
State for the use of schools, and con
tribute, not to the aid of any locali
ty, but to the entire State.”

The proceeds of the sale of these 
famous school sections went to the 
State, and on the money so obtained 
the State each year pays 7 per cent, 
interest. D ear reader, do not grum 
ble th a t the State has to pay 7 per 
cent, interest on this loan and can

never pay off the principal. Of course 
the State easily could get all it m ight 
want at 4 per cent, or less, but long 
before we are through with the study 
of the prim ary school money prob
lem. it will be seen that there is no 
need of haggling over a little thing 
like 3 per cent, more than the going 
price for the use of money.

“ In 1812 Congress set apart 2,000, 
000 acres of land in the T errito ry  of 
Michigan as a bounty for men who 
should enlist in the w ar about to 
break out with Great Britain. But 
agents sent to locate the lands re 
ported them as “an unbroken series 
of tam arack swamps, bogs and sand- 
barrens, with not more than one acre 
in a hundred, and probably not one 
in a thousand, fit for cultivation.” 
Possibly those who were thus sent 
to “ spy out the land” were the orig- 
m ators of that old-time dictum that 
Michigan was fit for habitation only 
by wild beasts and wilder savages! 
Anyway, patriotism  m ust be suitably- 
rewarded and bounty' lands that were 
considered more valuable were g ra n t
ed to the soldiers. In 1850 Congress 
donated to the State of Michigan as 
a precious gift these lands, some 
5,838,775 acres, which forty  years be
fore had been held not good enough 
to reward the brave fighters of 1812. 
“An act was passed which placed the 
swamp land fund upon nearly the 
same basis as the primary' school 
fund, by making the net proceeds of 
sales a fund upon which the State 
must pay interest to be used for ed
ucational purposes only, the differ
ence being tha t the fund is not a 
perpetual fund fixed by' the consti
tution, but a sta tu tory  one and may
be changed by' the legislature.

“The State has thus become the 
debtor to two funds: F irst, the pri
mary school fund, derived from the 
sale of the sixteenth section in each 
township, upon which the State pays 
7 per cent, in terest annually', more 
commonly' known as the 7 per cent, 
fund. Second, the swamp land fund, 
derived from the sale of swamp 
lands, upon which the State pay's 5 
per cent, interest annually, more 
commonly’ known as the 5 per cent, 
fund.

“The prim ary school in terest fund 
proper amounts to five and a half 
million dollars. The income from 
this fund is, in round numbers, three 
hundred fifty thousand dollars an 
nually. The constitution provides 
tha t the taxes paid on railroads, tel 
egraph, telephone and express com
panies, and a few other corporations, 
together with the inheritance tax and 
money received from in terest on 
escheated estates, shall be used, first, 
to pay the in terest on educational 
funds—such as the University, A g
ricultural College and Normal School 
funds—and after these sums have 
been paid the balance shall be used 
to pay the in terest on the prim ary 
school fund. If, after these items 
have been paid, there is still a bal
ance remaining, it is provided tha t it 
shall be added to and constitute a 
part of the prim ary school in terest 
fund.”

A t the rate  specific taxes from  the 
sources mentioned now are coming 
into the coffers of the State, it is ap
paren t tha t it does not make a nick
el’s difference w hether 7, 17 or 70 per 
cent, in terest is paid on the original 
prim ary school fund. There is am
ple to pay even the rate last named, 
and w hat is left over after paying the 
interest goes into the same fund as 
the interest.

Before considering any plan for di
verting into unaccustomed channels 
any part of the prim ary school m on
ey, let us study for a little time the 
actual workings of our present m eth
od of distributing this, which has 
come in recent years to be a great 
fund.

The prim ary school fund in any
thing like its present size is a thing 
of the last decade. A table in the re
port of the D epartm ent of Public In 
struction quoted above, giving the ap
portionm ent every fifth year from 1840 
to 1895 shows only tw o years, 1883 
and 1895, when the am ount apportion
ed overran one million dollars. In 
1900, ?1,531,857.45 was apportiond. In 
1906, $8,901,106. T his was the great 
year when the fact tha t the United 
States Supreme Court upheld the ad 
valorem tax law compelled the rail
roads and o ther corporations to come 
down handsom ely. In  1908, $6,138,- 
458.74 was the am ount distributed; in 
1909, $4,479,248.56.

The increase in the num ber of chil
dren of school age since 1900 has 
been slight. W e had 713,690 in 1900, 
747,307 at the time of this last re 
port, an increase of less than 5 per 
cent. L ast June there were only 
2,297 m ore children of school age 
than in 1905.

The sudden increase of apportion
ed funds with no corresponding in
crease in the num ber of school chil
dren has been the cause of some, ex
traordinary  fiscal phenomena. In  1905, 
when the apportionm ent was $3.30 
per capita, the prim ary m oney and 
one-mill tax more than paid all ex 
pended for teachers’ wages in 2,000 
districts in the State. In  -1907, 3,297 
districts, or alm ost 45 per cent, of the 
whole num ber of districts in the 
State, received of prim ary money and 
one-mill tax  an am ount equal to or 
g reater than the am ount paid for 
teachers’ wages. In  July, 1909, 88! 
districts had enough prim ary money 
alone piled up in their treasuries to 
pay teachers’ wages for full two 
years.

If all this really is serving in the 
best possible m anner to prom ote the 
“religion, m orality and know ledge” 
which, according to the famous ordi
nance of 1787 are “necessary to good 
governm ent and the happiness of m an
kind,” we have nothing to complain 
of. But is such actually the case?

Every one who believes tha t all the 
revenues now flowing into our pri
m ary school fund should continue to 
feed tha t fund alone, and who also 
believes tha t our present method of 
distributing all this money is about 
as good as can be devised, should 
examine carefully a little table found 
in the report quoted from.

This table gives a list of tw enty-one 
school districts in Clinton, Isabella, 
Saginaw, Bay, H uron, Allegan, 
Montcalm, K ent and Tuscola coun 
ties, whose treasuries in July, 1909, 
had enough prim ary money on hand 
to pay teachers’ wages for from four 
to  tw enty-tw o years. These evident
ly are all or nearly all rural d is
tricts. Anyone fam iliar w ith the 
financiering of an ordinary rural 
school knows that, unless a school- 
house is being paid for, the teachers’ 
wages constitute the bulk of the ou t
go. These paid, other necessary ex
penses are very light. W hen the pri 
mary money pays the teacher it v ir
tually “runs the school.”

U nder such favorable conditions it 
m ight be supposed tha t a district 
would speedily become ambitious to 
give its children really excellent ad
vantages, tha t they would secure a 
thoroughly well-qualified teacher, or 
more than one such in a good-sized 
school, tha t they would introduce 
manual training, etc.: in short, press 
on to noble things in the way of 
education.

Running over this table it is found 
tha t in ten of these districts less than 
$400 per year is paid for teachers' 
wages, or was being paid at the time 
the report was made. In only one, 
No. l l  of Grand Rapids, is the 
amount paid ($810) enough to admit 
of the employment of more than one 
teacher and for any decent length of 
school term ; in fact, only three pay 
over $500. Y et the am ount of pri
m ary m oney they have accumulated 
shows conclusively tha t some of 
these districts m ust have far too large 
a num ber of children for any one 
teacher to  do justice to.

F our districts enjoy pre-eminence 
in the way of thrift. No. 2 of P o rts 
mouth township, Bay county, had 
$5,892, or enough to pay teachers’ 
wages eleven years in its gorged 
treasury. No. 3 of Frankenm uth 
township, Saginaw county, paying 
$300 a year for teachers’ wages, had on 
hand a tidy $3,000. No. 2 of W estpha
lia township, Clinton county, occupies 
the pinnacle. No. 2 pays $380 and had 
enough on hand to pay the same 
sort of teacher for tw enty-tw o years 
to come. Proud, happy and prosper
ous No. 2 ! No. 3 of the same tow n
ship is a very close second. T rue, it 
show's barely enough ahead to recom 
pense its teacher for the brief span 
of twelve and one-half years, but it 
is frugal and m ight in time rival its 
distinguished neighboring district, for 
its payroll runs only $225. Rendered 
into plain English, this district, which 
had $2,826 of unused prim ary money 
in its treasury, m ust either have been 
m aintaining a short term  of school 
or employing a very cheap teacher. 
Thus is knowledge being forever en
couraged in W estphalia township, in 
Clinton county!

There is a bill now before the L eg
islature for subm itting to  the people 
this coming spring an am endm ent to 
the constitution tha t would cut off 
any district with enough prim ary 
money to pay teachers’ wages two 
years from getting  any more until 
it shall succeed in reducing its sur-
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plus to som ewhat less than tha t Eg 
lire.

T his am endm ent certainly deserves 
the recom m endation tha t w ent with 
the old lady’s plaster, “If it doesn’t 
do any good, it w on’t do any harm .’’ 
I t  really would do some good in that 
it would prevent, up to a certain 
point, the absurd stacking up of m on
ey tha t can benefit no one, th a t now 
is going on in a large num ber of 
districts. In  consequence, a larger 
am ount per capita could go to  d is
tric ts tha t can make actual use of the 
money.

But it is of no such radical m eas
ure as we need, for it allows the u n 
due subsidizing of a large num ber of 
schools w ith State funds, to  go 
righ t on.

Aid to education up to  a certain 
point is desirable and necessary. 
H eavy subsidizing under norm al c ir
cumstances is neither necessary nor 
desirable, and tends to weaken local 
in terest and sense of duty. T he en
tire h istory  of our school system  will 
bear out the assertion tha t the best 
school and the one m ost zealously 
w atched and guarded is m aintained 
where the residents have to make 
some financial sacrifice to  do it.. A 
$225 teacher in D istrict No. 3 of 
W estphalia tow nship is the natural 
w orking out of excessive subsidy.

There is another phase of our 
strictly  per capita system of appor
tioning the prim ary school money, a 
branch of the subject tha t has no hu
m orous features nor any tendency to 
increase our complacency of mind,

but which ought to be considered 
here.

Tn the words of Superintendent 
W right, “Michigan is a State having 
very diverse conditions. The wealth 
of the people varies and the popula
tion is unevenly distributed. Some 
parts are exceedingly wealthy, others 
very poor. The townships in the 
southern part vary in valuation, some 
having a valuation as high as $4,000.- 
000, while in the northern  counties 
are tow nships with a valuation of 
$3,000 or less. * * * T here are sin
gle rural school districts in the Low 
er Peninsula whose valuation is 
$1,500,000. There are o ther school 
districts in the Low er Peninsula with 
a valuation of less than $1,000. In 
the counties of Oscoda, Crawford, 
M ontm orency, Kalkaska, Roscom
mon, Clare, Lake and Newaygo are 
found a scattered population and a 
very low valuation of p roperty , and 
with this, m any times, but few fami
lies to  compose a school district. I t 
is extrem ely burdensom e to  those 
people to  raise a school tax sufficient 
to  support their school, and, having 
but few children, they get but a small 
am ount of the prim ary school in ter 
est fund, hence it is extrem ely diffi
cult to  maintain a school in these dis
tric ts even for five m onths, as the 
sta tu te  requires.

“T he departm ent each year re
ceives le tters from parents and tax 
payers in different parts of the State, 
particularly  in the northern  portion 
of the L ow er Peninsula, requesting 
th a t som ething be done tha t they may

j have a school and the ir children re- th ing  'ike  f e  present acre is 
Iceive an education. One parent w rote of very recent years my 
that he had a family of eight chif- I cinder revenue- which 
dren, the oldest IT years of ag e : that .

| he was eight miles from a school, 
and not one of his children had ever
attended school a day in the ir lives ’ ,e r or tfie nMM*- 

This is the way knowledge rs be- i  -- * he per capita distnhu
mg forever encouraged for this 
of IT and his seven brothers an« 
ters, and D istrict No. 2 of W estt 
tow nship with enough prim ary 
ey in its treasury to  pay the teacher 
for tw enty-tw o y ea rs ' Be it said to 

| our shame that in blindness and 
| sloth and pride in our educational 
j system we have let such things be. 
I when ample means have been a t aui 
| disposal to  render sorely needed aid.

The least tha t in common humani
ty can be done is to  attach a rider 

j to  the constitutional am endm ent spok
en of, tha t would vest in the Super 
in tendent of Public Instruction dis- 

; cretiorsary pow er to  do som ething 
w orth while for poor and isolated 
school districts. T he num ber of these 

| is not great enough tha t it would re-

j all such substantial help. A very lib- 
| eral g ran t per pupil would still leave 
i the supporters of such schools bur
dened with a far heavier school tax 

| than the rest of us are willing 
pay.

Discussion of the prim ary school

more efficient it they were 
ed chreffy by local taxation.

In  she next oaoer a nja 
proposed fo r using a  good 
these vast revenues for gea

money problem easily might 
| longed far beyond the limits 
j article. Enough has been 
¡make clear these points: 
j 1. The prim ary school mm

This Is the Time to Get the
Greatest Profits

This—the mid-winter season— is the time to get the greatest profits from Dandelion 
Brand Butter Color. Dairymen must use more color now. Sell them

Dandelion Brand Butter Color
It is purely vegetable. Dandelion Brand never turns rancid or sour Nor does it 

affect the taste, odor or keeping qualities of the butter.

Let us know how much you need. WRITE NOW'.

We guarantee that Dandelion Brand Butter Color is purely vegetable, and that the use dt 
same for coloring butter is permitted under all food laws— State and National.

Wells & Richardson Co., Burlington, Vermont
Manufacturers of Dandelion Brand Butter Color
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SEWS OFTHE BUSINESS WORLD

Movements of M erchants.
Marshall — The grocery firm of 

Gray & Gibson has dissolved.
Muir—A. A. Stoddard, hardware, i- ! 

succeeded by Breneman & Sturgis.
H artford—Almiron Cook has pur- ] 

chased the John Smith cigar store.
Ithaca—A rthur J. Blizard h a s ; 

bought out Seibel & Munson, tailors, j

Ravenna—W . A. Owen has pur ; 
chased the bakery of Robert Young.

Perry—J. D. Taylor has sold his 
stock of groceries and notions to E. 
L. W atkins.

Cedar Springs—D. M. W hite has 
bought the Mrs. E. T. H aines stock 
of groceries.

Perry—A. A. Smith and D. DePue 
will open a m eat m arket in the Ilow - j 
ard building.

Copemish—Mrs. N ora Kroll has I 
sold her millinery business and will 
go to Saginaw.

Carland—Leroy Taber has purchas
ed an interest in the Carland Mer- | 
cantile Co.’s store.

Amble — Jam es Lynch, general 
store, is succeeded by the Amble 
M ercantile Company.

Saranac—H arley Pickens has sold 
his interest in the m eat m arket to his 
partner, Luke Harwood.

Durand—S. W ilkins and W illiam 
Moss, of Vernon, have bought the 
Singer dry goods stock.

Muir—Brenneman & Sturgis, of 
Fowler, have purchased the hardware- 
stock of A. A. Stoddard.

Allen—Charles A. H arper has pur
chased an interest in the mercantile 
business of W. N. Benge.

Cadillac—W . M. Bigl ey has open
ed a fruit and confectionery store at 
216 South Mitchell street.

Cassopolis — Fisher & Reynolds 
have made arrangem ents to add to 
their line of house furnishings.

D urand—Ola M. W allace has sold 
his racket store and business to H. 
P. Hoeksma, of Grand Rapids.

Petoskey — Andrew Quallius ha? 
resumed the manufacture and sale of 
cigars in his Lake street building.

Jackson — Lawrence Snyder has 
purchased the O ’H alloran grocery 
store and will continue the business.

Zeeland—George Meyer has sev
ered his connection with the Zeelana 
Clothing Company to engage in busi
ness.

Addison—W. A. Satterlee, of Te- 
cumseh, has purchased the furniture 
and undertaking business of W. F. 
Rennison.

M anistee—Jam es Patterson, form 
erly m anager of the confectioner}’ de
partm ent at Gimbel Bros.’ Milwaukee 
store, will open a store in the A aron’s 
block.

Owosso—A. N. Goodwin & Son 
have sold their stock of groceries and 

j fixtures to  Edw ard Schneider and 
| F red Rose.

M ulliken—R. J. Davis & Son have 
| opened a grocery and general store 
j in their building recently purchased 
! of Wm. Root.

Pontiac—Blynn & W hiting have 
; fold one of their grocery stores to 
Ruby & Bartholom ew and will con
tinue the other.

Holland—The Cash Bargain store 
will add dry goods and millinery and 
the store is being remodeled by M an
ager G. M. Armstead.

Adrian—Mrs. Zola Payne, of Cold 
water, has purchased the millinerv 
stock and fixtures of Miss Kent, who 
is retiring from business.

Reed City—W ishing to give his un
divided attention to the dry good? 
and shoe lines, H. W. Hawkins is of
fering his grocery stock for sale.

Durand—R. G. M arcy and Geo. D. 
Sutherland, doing business under the 
name of the Durand Furniture Co., 
have dissolved, Mr. M arcy retiring.

Lansing—A. J. M aynard, for three 
years with the H annah, Lay & Co. 
Bank at T raverse City, has been made 
Cashier of the Lansing State Savings 
Bank.

St. Joseph—Bruno Herm an, of 
the Knaak-Herm an D rug Co., of 
Stevensville, has sold his interest in 
the firm to the Knaak D rug Co., of 
this city.

St. Johns—Frank Thom e has pur 
chased A. J. S. Ju ry ’s in terest in the 
P arr Lum ber Co. H e has been As
sistant Cashier of the State Bank of 
St. Johns.

Dowagiac—Eugene Gilbert is sell
ing off his furniture stock w ith a view 
to discontinuing this branch of his 
business. H e will retain his under
taking business.

M arquette—T he firm of Tonella & 
Johanson, furniture dealers, has dis 
solved. Mr. Johanson retiring  from 
the business, which will be continued 
by Tonella & Son.

Owosso—T he W estern  Farm  P rod
ucts Company has been organized to 
take over the plant of the American 
Farm  Products Company and will 
soon resume operations.

Owosso—T he Noud Kean Coal 
Mining Co. has engaged in business 
with an authorized capital stock of 
$25,000, of which $5,000 has been sub
scribed and paid in in cash.

Kalamazoo—J. R. Jones’ Sons & 
Co. will add a millinery departm ent 
to their store. Miss Petula Schwan- 
ler, of Chicago, has been engaged to 
take charge of this departm ent.

Kalamazoo — A fter tw enty-one 
years’ activity in the hardw are busi
ness, J. C. Bogard announces his in
tentions of re tiring  soon. H e will sell 
to  Rollin Sprague, of Vermontville.

Belding—W ill Clarke, who for 
tw enty-six years has been engaged 
in the m arble and granite business 
here, has sold his marble and granite 
w orks to  F rank Bullis, of Iroquois, 
Ontario.

M arshall—C. F. Pontious is p re
paring to rem ove his stock of bazaar 
goods to South Bend, Ind. H is store 
in the Southw orth block will be oc
cupied by O. L. Linn for his stock 
of clothing.

S tanton—F. M. Strouse & Son will 
remove the partition between their 
hardw are store and the room recently 
occupied by Chas. P revette as a re
pair shop and will put in a full line 
of groceries.

Quincy—N. C. H erendeen, long a 
clerk in the E ast End grocery, and 
son, M orton, have bought the in ter
est of F. C. Mellen and will continue 
the business under the style of H e r 
endeen & Son.

M iddleton — Daniel H ickey has 
been adm itted to  a partnership in J. 
B. Resseguie’s general store under 
the firm name of J. B. Resseguie & 
Co. The business has been in suc
cessful operation th irty  years.

Grand Ledge—W alter V anderbilt, 
who recently resigned as Superinten
dent of the Crawford chair factory, 
has bought an in terest in the Jas. W in
nie hardw are business, and will be ac
tively associated in the management.

Owosso—A receiver has been ap
pointed to  wind up the Owosso 
Floral Company, conducted by H er
man Thiem an and W. Stew art Beebe. 
The company is said to be entirely 
solvent, but the partners could not 
agree.

Crystal Falls—The Crystal Falls 
Co-operative Society has engaged in 
business for the purpose of dealing 
in general merchandise, w ith an au 
thorized capital stock of $15,000, of 
which $610 has been subscribed and 
paid in in cash.

P o rt H uron—T he H ow ard F urn i
ture Co. has declared a dividend and 
divided $1,400 am ong its employes, 
the system of this company being to 
share its profits w ith those who work 
for the concern and help make its 
business successful.

Kalamazoo—George Freem an, for 
several years Superintendent of the 
W itw er Baking Company, has sold 
his in terest in th a t company to O. K. 
Buckhout, L. T . B ennett and S. B. 
M onroe and contem plates starting  a 
bakery of his own.

Reed City—The M. M. Callaghan 
Co., hardw are dealer, has merged its 
business into a stock company under 
the style of the Callaghan H ardw are 
Co., w ith an authorized capital stock 
of $10,000, all of which has been sub
scribed and paid in in cash.

A llegan—M arion C. Sherwood has 
retired from  the grocery firm of 
Sherwood & Griswold and the busi
ness will be continued by Stein & 
Griswold, L eonard W. Stein succeed
ing. Mr. Sherwood has been in ac
tive business here forty-five years and

Mr. Stein has been w ith him since 
1870. T he same policies tha t made 
the old concern so successful will be 
continued.

Dowagiac—John Singer has pu r
chased the in terest of M yer Buck- 
stein in the clothes pressing and ta il
oring establishm ent. Mr. Singer will 
continue the business alone. Mr. 
Buckstein has accepted a position as 
traveling salesman for a clothing 
house.

Big Rapids—Ray Maxson, who for 
two years has been associated with L. 
C. La Claire and H. A. Egleston, in 
the im plem ent business under the 
firm name of La Claire, Egleston & 
Co., has sold his in terest to Mr. 
Egleston, and the business will con
tinue under the old name of La Claire 
& Egleston.

H ow ard City—The T ru fan t E x 
change Bank, owned by P. R. Dins- 
more, of T urner, and S. M. D insm ore, 
of Coral, has been purchased by 
Frank W. M errick, of Pigeon, and 
Wm. J. O rr, of Bay Port. The bank 
will continue to  do business under 
the same name and John O. Doe 
will continue as Cashier. T he bank 
may be incorporated later.

Grand Ledge—The dry goods store 
heretofore known as the Stanton 
store is now the M arshall-H uggett 
Company. Leonard M arshall, A tto r
ney W. R. Clarke and D wight C. 
H uggett have bought the stock of the 
old S tanton corporation. They elect
ed the following officers: W. R. 
Clarke, P resident; Leonard M arshall, 
V ice-President and M anager, and D. 
C. H uggett, Secretary and T reasurer.

Saginaw—A t the first annual m eet
ing of the National M ercantile C om 
pany gratifying reports for the year’s 
business were read and D irectors 
elected w ere: M artin Cooney, J. J. 
Cooney, A. T. Robinson, D. C. Clark, 
J. H. Jerom e, R. B. Duncan and W al
lace Green. T he officers are: P resi
dent, M artin Cooney; V ice-Presi
dents, A. T . Robinson and D. C. 
Clark; Secretary, J. J. Cooney; T reas 
urer, J. H . Jerom e; M anager, B. A. 
Searless.

M anufacturing M atters.
P o rt H uron — The P o rt H uron 

Bread Co. has been organized with 
an authorized capital stock of $4,500, 
all of which has been subscribed and 
$3,900 paid in in property.

D etroit—T he K ing M otor Car Co. 
has been incorporated w ith an au 
thorized capitalization of $400,000 
common and $100,000 preferred, of 
which $300,000 has been subscribed, 
$50,000 in cash and $250,000 in prop
erty.

D etroit—The Rapid Twin Expeller 
Snow Plow Co. has engaged i 
business, w ith an authorized capital 
stock of $60,000 common and $40,000 
preferred, of which $65,500 has been 
subscribed and $50,000 paid in in 
property.

D etro it—A new company has been 
organized under the style of the N a
tional W indow  W eight Co., w ith an 
authorized capital stock of $3,000, all 
of which has been subscribed, $500 
being paid in in cash and $2,500 in 
property.
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GROCERY-™ PRODUCE MARKET
5 # "

T he Produce M arket.
The bu tter and egg m arket is the 

center of activity just now. Fresh 
stock is coming in freely and storage 
is a drug and the com bination makes 
the m arket shifty. Commission houses 
are afraid to take eggs otherw ise than 
on consignm ent. A cold snap would 
steady the m arket, but the season is 
'o  far advanced the cold snap would 
have to be w idespread and of dura
tion to make much difference.

T he Chicago papers are telling of 
the enorm ous losses sustained by the 
speculative holders of produce. S to r
age eggs at 8c tha t cost above 20c, 
storage bu tte r at many points be
low cost—some of the dealers stand 
to lose heavily. The same stories 
come from New Y ork and other cen
ters. The local bu tter m arket firmed 
up a little to-day to 26c, but how 
long this will last can not be fo re 
told.

T he local supply of poultry is 
p re tty  well cleaned up, and some 
fro2en stock is being brought in. 
D rawing on the outside supply is a 
m onth la ter than in o ther years.

Hom e grown celery has gone up 
in price slightly as the supply runs 
low, and California stock has come 
into the m arket. There is a slight 
advance in the prices of oranges.

Apples—W estern , $2.25(5)3 per box. 
• Bananas—Prices range from $1.50 

(Tf'2.50, according to size.
Beans—$1.70 per bu. for hand-pick

ed, $2:75@3 for red kidney.
Beets—50c ner bu.
B utter — Local handler? quote 

cream ery at 26c for tubs and prin ts: 
10c for No. 1 : packing stock, 12A2C.

Cabbage—60c per doz.
C arrots—50c per bu.
Celery—25c for home grow n: C ali

fornia, 50(S)75c.
Cocoantits—60c per doz. or $4.25 

per sack.
Cranberries — Cape Cod H ow e’s. 

$10.50 per bbl.
Cucumbers—$1.50@2 per doz.
Eggs—Local dealers arc paying 18c 

delivered.
Grapes—M alagas, $6@6.50 per keg.
Grape F ru it — $3.25@3.50 for all 

sizes.
H oney—18c per lb. for white c lov

er and 14c for dark.
Lem ons — California?, $3.50(3)4 per 

box.
Lettuce—16c per lb. for leaf.
O nions—Spanish, $1.60 per crate: 

home grown. 85c per bu.
O ranges — California Navels, 96s 

and 288s, $2.25(3)2.75; F loridas, 126s to 
216s, $2.25.

Pop Corn—90c per bu. for ear; 
per lb. fo r shelled.

Potatoes—T he m arket is steady at 
| 25@30c at outside buying points.

Poultry—Local dealers pay 13c for 
: hens; 12c for springs; 10c for old 
roosters; 15c for ducks; 12c for geese 
and 18c for turkeys.

Radishes— 40c per doz.
Sweet Potatoes—Kiln-dried, $1 50 

; per hamper.
Veal—Dealers pay 6^3 11c.

The Grocery Market.
Sugar—There has been no change! 

in the m arket since the decline oi 
last week. Prices are low  and some 
are looking for a still fu rther decline 

| before the end o f February, as cite i 
spread betw een raw  and refined is 

! much la rger than usual. Refiners 
claim tha t the difference between raw 

! and refined has been too small dur
ing the past tw o years to  give them 
a fair profit and this year they are 
going to  hold a la rger difference in 

I price. T he demand continues of good 
size, but very little speculation is be
ing done by the average m erchant 
w ho is taking stocks as required. It

R id

The annual m eeting and banquet 
of the Grand Rapids D rug A ssocia
tion will be held at the H otel L iv 
ingston the evening of March 14. 
The Comm ittee in charge of the a r
rangem ents is composed of H enry  
Riechel, O. A. Fankboner, E. A. 
F letcher and E. D. De La M ater. I t  is 
proposed to  make the affair of spe
cial interest.

Corunna—T he Fox & M ason Furni
ture Co. has m erged its business into 
a stock company under the same 
style, with an authorized capital 
stock of $150,000 common and $110.- 
000 preferred, of which $150,000 has 
been subscribed, $20 being paid in in 
cash and $239.980 in property.

will be harder 
strike the low 
trac ts can not 
deliveries.

Coffee—The 
lies about the sam 
past month. T he de 
a good size from 
city retailer. T he 
been quite active. ( 
pushed up a few p< 
day it will decline, 
little effect on the s 
at present is as nm 
on the grow ing cro 
was estim ated at 11 
been reduced about 
on account o f the !

Canned Fruits__"1
tirrues of good size 
of canned fruits, 
being as firmly he!« 
which are consider? 
nlv of berries is n 
the iobbers are s

made

D etroit—A com pany has been or 
ganized under the style of the Huron 
M otor Car Co. to  m anufacture autos, 
gas engines and parts, with an au
thorized capital stock of $50,000, of 
which $40,000 has been subscribed. 
$5,000 being paid in in cash and $35.- 
000 in property.

P o rt H uron—The T ruesdell M arble 
& Granite Co. has m erged its busi
ness in to  a stock com pany under the 
same style, with an authorized capita! 
stock of $12.000. all of which has 
been subscribed, $482.53 being paid in 
in cash and $11,517.47 in property.

and cheat

T he m erchants of H udson have 
entered into an agreem ent to  discon
tinue the use of trad ing  stamp«, cash 
register checks, rebates and p re 
miums of all kinds after March 1. 
The agreem ent is for one year and 
all the m erchants have signed it.

taking stocks in 
while some predi 
is hard  to  tell in

T raverse City—Charles P. Buck, for 
m any years M anager of the Potato  
Im plem ent Company hut who re 
cently resigned, has gone to Free 
port, 111., to become Sales M anager 
of the Zeigler-Schryer M anufacturing 
Company.

Mi

If  you would be certain tha t your 
advertisem ent will appear as you 
w rote it, and as you w ant it to read, 
insist upon seeing proof of it before 
it goes into print.

A man never knows w hat he can 
do until he tries. But it is not always 
expedient to  try.

ers are ante to sen a good red rrt 
pound flats at 2 2 ^ 25c per can. Tire 
demand for salt fish is gradually in
creasing as L ent draws near, as many

increased dem and which is sure in
come during Lent.

Dried Fruits—The demand, while 
not large, is steady, and the m arket 
on prunes on the coast is stiff ad
vancing, bu t prices are about as hiarh

mailto:6@6.50
mailto:3.25@3.50
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G RO C ER S’ A SSO C IA TIO N .

Co-operation W ill H elp Business and 
Remedy Evil.

In a recent address President P et
ers, of the Cleveland G rocers’ Asso
ciation, said some things w orthy of 
attention.

W hat is the m atter with our g ro
cers? he asked, and continuing said: 

One is tem pted to ask that ques
tion after he has attended a meeting 
a t the grocers’ rooms. A natural sup
position is that the room would be 
filled with enthusiastic grocers try ing I 
to  help each other or trying to learn 
som ething tha t would be of some 
benefit to  themselves, for the Lord 
knows that the grocery business to 
day is not the m ost pleasant business 
on earth.

But w hat do we find? Sometimes 
hardly a quorum present to do busi
ness. So I repeat, “W hat is the m at
ter with the grocer?” E ither his 
business is so good that he doesn’t 
need the association’s help or any 
bro ther g rocer’s advice, or it is so 
bad that he is plum discouraged, or 
else, as it is in m ost cases, the trou 
ble is more indifference to the im
mense benefits that the association 
meetings net to the man who attends.

L et us realize this one fundamental 
fact, that nothing from nothing 
leaves nothing. In other words, you 
can’t take anything from where there 
is nothing to  take.

For example, association m eetings 
are profitable only to those who a t
tend and take part in them. It is like 
a large vegetable stew, where every
one who attends brings some sort of 
a vegetable. These are then all boil
ed together, after which everyone 
present is served not only with part 
of his own vegetable, but with some 
part or extract of every other m an’s 
contribution also, with the result that 
every one feels the better for his a t
tendance tha t evening. Do you get 
me?

Let us suppose, now, that instead 
of vegetables we have a large kettle 
for boiling down thoughts, ideas, 
plans, etc., that are brought out at 
your association meeting as they 
should be. You can readily see that 
you have not only your own ideas, 
but also the various thoughts and 
ideas tha t your b rother grocers 
brought along.

If it doesn’t taste right to you— 
or, in o ther words, if you don’t agree 
with the others present, don 't be 
come discouraged. Come back to 
the next meeting and we’ll boil it 
down again.

A nother thing we all want to re 
m em ber is, that the one who is most 
vitally interested in the welfare of 
the grocery business in general is 
your com petitor. The shoe dealer, 
the dry goods man, the butcher, 
hardw are man, the doctor and all the 
rest of them have their hands full 
with their own troubles, so vour 
common sense should tell you that 
if we w ant to accomplish anything 
for the betterm ent of our business, 
we m ust get together and talk  it over 
with the ones tha t are or should be 
m ost interested. They, of course,

are your com petitors, as we used to 
call them. In  fact, they are brother 
grocers and fellow sufferers under 
the present high cost of living buga
boo.

W hat we w ant is the man who can 
see where the various things we are 
up against are w rong and is not afraid 
to get up and say so. Bring in your 
troubles, boys. Your association 
m eeting is the place to  take the load 
off your mind. The m ost of us are 
liable to  be up against the same 
thing and don’t know it. You would 
be surprised to  know the num ber of 
grocers who don’t realize tha t alm ost 
every o ther grocer either has or has 
had the the very same business ail
m ent tha t is bothering him now, and 
that old, old saying tha t two heads 
are be tter than one holds good to 
day.

For tha t reason, if we get together, 
discuss the different abuses and trou 
bles we w ant to abolish and get all 
the rest of the grocers into the band 
wagon, does anyone doubt that 
we can accomplish w hat we set out 
to do?

In union there is strength, but 
don’t wait for somebody to shove 
you. S tart som ething of your own 
accord. Go out and get six. eight 
or ten of the grocers in your neigh 
horhood and bring them over to the 
next m eeting and I can guarantee 
that they will thank you for it.

The benefits to  you and to them 
will increase in proportion as they 
attend meetings. The more you a t 
tend the greater your gain, and it 
isn’t all theoretical gain, either. 
Some ideas and pointers can be tu rn 
ed into cash, and tha t is w hat you 
are after, same as the rest of us. So. 
don’t say to yourself tha t there will 
be enough there w ithout you, or tha t 
you don’t feel like goin^r.

Make up your mind tha t you owe 
it to the boys who come, because 
w hatever good is accomplished 
through association efforts goes not 
to those alone w ho give time, money 
and effort to the work, but to  every 
man engaged in the grocerv business.

There is a lot to do. L et us all re
solve to do our very best for our as
sociation and each o ther from this 
minute on, and each and every one 
of us will be gratified w ith the re 
sults.

Michigan H ardw are Men.
Bay City—The seventeenth annual 

eonnvention of the Michigan Retai” 
H ardw are Association will be held 
here March 7, 8 and 9. A. T. Scott, of 
M arine City. Secretary of the A sso
ciation, and P o rte r A. W right, or 
H olly , Chairman of the Program m e 
Committee, were here this week con
ferring with the local com m ittees to 
perfect details. T hey decided to hold 
a theater party  the first night of the 
convention and a reception at the 
W enonah H otel the second night. 
The convention will be closed with a 
banquet furnished by the traveling 
salesmen of the State.

The Michigan Turpentine Co. has 
invited the delegates to visit its plant 
the second day of the m eeting and 
other inspection tours to local fac
tories will be planned later.

W . R. R OA CH.

President of the  N ational Canners’ 
Association.

W . R. Roach, of H art, was elected 
President of the N ational C anners’ 
Association at the fourth annual con

vention in Milwaukee last week. S. 
F. H aserot, of Cleveland, was elected 
V ice-President and F rank  E. Garrell 
Secretary. T he convention endorsed 
President T a ft’s reciprocity agree
m ent w ith Canada.

Mr. Roach, the new President, was 
V ice-President last year and his elec
tion to first place is a m erited recog
nition of his prom inence and influ
ence in the trade.

L et’s P lay Off Sick.
If  you have anybody w orking for 

you and they lie down on their job, 
do not fire them at once—just call 
them in and tell this story:

Down in V irginia a farm er had an 
ox and a mule tha t he hitched to 
gether to a plow. One night, after 
several days of continuous plowing, 
and after the ox and mule had been 
stabled and provendered for the 
night, the ox said to the mule- 
“W e’ve been w orkin’ p re tty  hard, le t’s 
play off sick to-m orrow  and lie 
here in the stalls all day.”

“You can if you w ant to,” re tu rn 
ed the mule, “but I believe I ’ll go to 
work.”

So the next m orning when the 
farm er came out the ox played off 
sick: the farm er bedded him down 
with clean straw, gave him fresh hay, 
a bucket of oats and bran mixed, left 
him for the day and w ent forth alone 
with the mule to plow.

All tha t day the ox lay in his stall, 
chewed his cud and nodded, slowly 
blinked his eyes and gently swished 
his tail.

T hat night, when the mule came 
in, the ox asked how they got along 
plowing alone all day. “W ell,” said 
the mule, “it was hard and we didn’t 
get much done, and—”

“Did the old man have anything to 
say about m e?” interrupted the ox.

“No, ’ replied the mule.
“W ell, then,” w ent on the ox, “ I 

believe I ’ll play off again to-m orrow ; 
it was certainly fine lying here all 
day and resting .”

T hat s up to  you,” said the mule, 
“but I ’ll go out and plow.”

So the next day the ox played off 
again, was bedded down with clean 
straw , provendered w ith hay, bran

and oats, and lay all day nodding, 
blinking, chewing his cud and gently 

I sw ishing his tail.
W hen the mule came in at night 

the ox asked again how they had got 
ten along w ithout him.

“About the same as yesterday,” re
plied the mule coldly.

“Did the old man have anything 
to say to you about me?” again en
quired the ox.

“No,” replied the mule, “not to me, 
hut he did have a d— long talk 
with the butcher on the way home. ’

W estern  M ichigan Development.
T he tw enty counties in W estern 

M ichigan show an average population 
of 48.6 per square mile. In Delaware 
the average is 94.3 and in M aryland 
it is 120.5. W estern  M ichigan can 
grow  a lot in population w ithout be
ing crowded.

The fruit grow ers of Charlevoix 
county have organized the Charle 
voix County F ru it G row ers’ Associa
tion for the purpose of encouraging 
the developm ent of fru it grow ing in 
their section of W estern  Michigan. 
The officers are: President, E. H. 
Clark; Secretary, J. H. M ilford; 
T reasurer, M. H. Ruhling.

There will be 500 acres of grow ing 
alfalfa in the Em m et section of 
W estern  M ichigan this year accord
ing to  M. M. Burnham, Secretary of 
the Petoskey and Em m et County Im 
provem ent Association.

A W estern  Michigan Development 
campaign is scheduled for Manistee 
county for the week beginning Feb
ruary  13. M eetings will be held at 
Copemish, Onekama, Arcadia and 
Bear Lake.

H. S. Olney, of E ast Jordan, last 
season made $320.09 on half an acre 
of tom atoes.

T ha t progress is being made in the 
work of developing W estern  Michi
gan is proved by the fact tha t poul
try  associations have been organized 
the last few weeks in three different 
parts of the region. The poultry  in
dustry  is one tha t is very profitable 
and one tha t goes especially well w ith 
fruit growing.

E lgin B utter.
Elgin, 111., Feb. 14—'W ith a b e tte r  

feeling obtaining for fancy fresh 
goods in the different centers, our 
m arket advanced one-half cent to 
day to 26j£c. The w eather is open 
and w arm er, with rain p re tty  well 
distributed. The output is again less 
this week.

The fact tha t a plan is new is n o  
indication tha t it is perfect or that 
it is even good. W hen you try  a new 
business plan examine it w ith even 
more care than you would give to  an 
old one.

If you expect to increase your 
ability you m ust continually look for 
harder tasks. There is no grow th in 
doing the same things over and over.

The reason we like children is tha t 
they are natural, and the reason they 
are natural is th a t they are sure of 
dinner.

If rich enough you can afford to  do 
the things you do not w ant to do.
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T H E  O R IG IN A L  F IF T H  W A RD .

I ts  E volution F rom  a Residence T o  a 
M anufacturing Community.

W ritten for th e  T radesm an.
T hat part of Grand Rapids lying 

w est of the river and south of Bridge 
street was designated as the Fifth 
W ard, under the charter granted to 
the city by the State Legislature in 
1850. T w enty-tw o years ago the ward 
was divided, and the territo ry  is now 
known as the E ighth  and Ninth 
W ards. In an early day J. W . Con
verse, a capitalist of Boston, acquir
ed a large part of the territo ry  ly
ing in the w ard and also the plaster 
caves and mills located on the river 
in W alker township. Mr. Converse 
did not seem very anxious to  sell or 
improve his property, and o ther in
terests in the ward complained of his 
apparent lack of enterprise and public 
spirit. He had been engaged in 
company with a man named L ittle 
field in building schooners and o th 
er sailing craft for service on the 
Great Lakes, having established a 
yard for tha t purpose near Eastm an- 
ville, which proved to be an unsuc
cessful undertaking, and the losses 
sustained may have accounted for hi- 
conservatism . In  la ter years Mr. 
Converse furnished a large part of the 
capital provided for the organization 
of the Phoenix Furniture Company; 
he also built the railroad now known 
as the Lake Shore between Grand 
Rapids and W hite Pigeon, and tha t 
part of the Pere M arquette Railroad 
extending from Grand Rapids to 
W hite Cloud. H e built several fac
tories and leased them to men who 
desired to engage in business, also 
m a n y  stores and residences, and the 
Second B aptist church, which he pre
sented to  the m em bers of tha t de
nom ination residing on the W est 
Side.

If the people of the old Fifth W ard 
had cause for dissatisfaction with Mr. 
Converse on account of the policy he 
pursued in handling his property  fo r
ty years ago, the liberality, en ter
prise and progressiveness he put in 
to  action in the la ter years of his 
life should have entitled him to 
their gratitude. The people of the old 
F ifth W ard  would honor them selves 
and do credit to  their citizenship by 
providing a mem orial in suitable 
form for J. W. Converse. The vast 
fortune he acquired resulted in a 
large measure from his investm ents, 
and his heirs are still reaping rich fi
nancial harvests annually on account 
of his sagacity and enterprise. The 
territo ry  would not be w hat it is to 
day had not Jam es W . Converse tak
en an in terest in its development.

Mr. Converse was a gentlem an of 
the old school; always dressed sty l
ishly in black with a high collar and 
a broad neck band and wore a very 
much out-of-date tile hat. W ith a 
sm oothly shaven face and a thin fig
ure, he looked like the typical 
“M arks, the law yer,” of Uncle T om ’s 
Cabin fame, w ithout the fuss and 
noise of tha t mythical individual. On 
his frequent trips from  Boston to 
Grand Rapids and return  he traveled 
in the common day coaches and ate

cold lunches, which he carried in a 
box.

F o rty  years ago the only build
ings located on F ro n t street, south of 
Bridge street, w ere a residence on the 
corner of Allen and F ron t streets, 
owned by a man nam ed Love, a lit
tle brick store, still standing, at the 
west end, on the south side, of the ap
proach to  Pearl street bridge, a w are
house at the steam boat landing, near 
W est Fulton street, the barrel fac
to ry  of George W . H ewes & Co. and 
the foundry of A. L. Chubb & Co., 
near the w est end of the W ealthy 
avenue bridge. Between F ron t and 
W est Division streets, south of Bow
ery, the ground was low and usually 
covered with w ater all the year. On 
Court street, north  of Bowery, the 
P lan ters’ House, the Cole residence 
and the county jail, a ram shackle, 
wooden building, stood, the la tte r fac
ing the  P lan ters’ House. I t  was oc
cupied by an under-sheriff and ja il
er, named Van Auken. A few store 
buildings had a frontage on Bridge 
street, the largest of which was ow n
ed by J. W . Converse. W est of Di
vision street, fronting  upon Bridge 
and the stree ts crossing or te rm inat
ing there, a num ber of residences and 
small business houses were located. 
T he m ost im portant industry  in the 
w ard was W eirich’s brew ery, and the 
pleasantest place was T usch’s, a p ri
vate garden, which the ow ner kindly 
perm itted the public to  use. Upon 
and in the vicinity of Shawmut ave
nue a colony of w ell-to-do people re 
sided. Charles G. Brinsmade, E. G. 
D. FTolden, George W . Gay, W illiam 
Hovey, W illiam  T. Pow ers, Fran- 
cillo Hall, Joseph Berles, A. L. Skin 
ner and Jam es N. Davis were among 
the number. W est of W est Division 
street and south of Shaw m ut avenue 
the lands were uninhabitable the 
greater part of the year on account 
of the overflowing of the river and 
the rainfalls of the sum m er season. 
G unnison's addition was known as 
the Gunnison Swamp. A few houses 
were located on B utterw orth  avenue 
near Gold street.

In  1868 the late W illiam T. Pow 
ers dug the canal on the w est side 
of the river and soon aftte r its com
pletion the city commenced the work 
of reclaim ing the swamp lands lo
cated in the w ard by constructing 
large sewers and eventually the big 
W est Side ditch. Mr. Pow ers also 
erected a sawmill at the south end of 
the canal, where he installed the first 
band saws ever used in Michigan 
The logs cut were floated from the 
main river through the canal. Mr. 
Pow ers also erected several build
ings now used by the H. B. Feather 
Company and the big frame factory 
located at the w est end of Pearl 
street bridge for the use of the W ol
verine Chair M anufacturing Com
pany, of which he was the President. 
H is son, W illiam H. Pow ers, and the 
late J. H. W alker organized th& 
Pow ers & W alker Casket Company 
and erected a factory on the canal 
and a w arehouse on the opposite side 
of F ro n t street, and soon after, the 
S tar and Crescent flouring mills were 
built and put into operation on the

stream . T he first furniture manufae- W ednesdav. Fefc B was
tu ring  business started  in the ward fo r fccxinncf lwrw sn
was in a small shop located on But- th e  B oard o f Com m erce of
terw orth  avenue, by M oore, Foote Sk the m em bership o f i m  was
Richardson. M essrs. M oore and trebled.
Foote did not rem ain very long with M enominee has secured
Mr. R ichardson, who failed in P ortland  cem ent p lan t and
1973. R. J. Stow  and Thom as D .!industries in right.
H aight established a factory to  man- Frem ont, one o i  the liv.
ufacture tables on the river front in W estern M ichigan, reefs e*
1,983. O ut of their small beginning new passenger station and
grew  the im portant industry known
as the Stow & Davis Furn itu re  Com- S tate Railway Commission

¡pany. F ro n t street rapidly filled up T h r PnsTTTP’S'S "Vrrr** * m
¡.t r |

a fter the dragging of the canal had Council V* authorize bond
been completed. A m ong the many sitions at the spring elec
tha t are no longer in business were rtftw' €tty
the L uther & Sumner M anufacturing trie fTcrhrinqr rmnrnvemenf!
Company, the V alley City Table T he Business M en’s %*s
Company, the Chase Piano Com Tthaea. th e  county seat c
pany, the Valley City Chair Com- will undertake to get new
pany and A. D. Plumb & Co. while more paving, be tter

Among those who served the ward i ciHties and o ther m atter
in official capacities were Madison J jtaken up

rs as
t  T

1 Ulrich and W illiam H. Powers 
Adermen and R epresentatives in 
State L egislature: W illiam T. 1 
ers as M ayor: Charles W  W arre 
Alderman and City Clerk: Georgi 
Gay and Jam es N. Da 
visors: Francillo  Hall, 
ner, P eter W eirich. John T  Srrahan 
Joseph Greulich. Charles G. Brins 
maid and Adrian Y ates as Aldermen 

P eter W eirich and Christophe 
I K usterer were the leading brewers o 
the city forty  years ago. Ktrstere 

{owned a spring of pure w ater whici 
he used in brew ing his beer and em 
phasized this fact in his advertisrm 
m atter. In com m enting upon this tea 
ture of his rival’s business one 
W eirich rem arked: “W e do not 

1 beer out of water. W e make it o 
I m alt and hops.” A rthur S. W h

day
lake

W hat O ther Michigan Cities Are Do
ing.

j W ritten for  th e  Tradesm an.
Big Rapids is discussing a propo

sition to issue bonds for the
| money to be used in a ttracting  new 
I industries.

The Em m et County A gricultural 
{Society has closed another three
vears ;ase ot
Petoskey. This year’s show will be 
held Sept. 19-22.

The Ionia Board of T rade will 
hold its annual m eeting March 9.

The new Board of T rade of Bay 
City has secured Geo. A. Prugh, of 
Chicago, as its Secretary and is 

I starting  out to do things
Kalamazoo will vote on a propo- 

J sition to  g ran t a franchise to  Geo. E. 
| Bardeen, of O tsego, fo r entrance into 
the city of an electric line to Otsego 

land  Grand Rapids, cars m ust be run 
{ning to  O tsego within eighteen 
| m onths and to  Grand Rapid« within 
| tw o years.

Plans are being made at Port Hu 
| ron for boosting the city’s advantag 
j es as a sum m er resort town 
[ The State Railway Com mis sio n will 
| have a job on its hands in deciding 
ion the m atter of depots to r Owosso. 
[inasmuch as the citizen« themselves
I are divided, part of them w anting a 
| . , . , l union station, while the others are
(asking for separate stations.

Wrtfe le ia.esceocte.

preferir»
l e t  r ing . 
ue fc_Misi

suit depart

o f th« 

ffìP

Tfarru*
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T H E  ST A T E  C O N V E N TIO N .
Tlie P ort H uron convention last 

week was one of the m ost interc>t- 
valuable and inspiring meetings 

in the history of the State Associa
tion. The attendance was large, and 
such was the in terest taken in the 
proceedings tha t the sessions were full 
to a g reater degree than ever be
fore. The enterprising P ort H uron 
m erchants and the jobbers and m anu
facturers furnished ample entertain
m ent for the visitors, but the pro
gramme was so wisely arranged that 
business and entertainm ent were not 
allowed to conflict, and this was to 
the benefit of both. President De 
B ats’ annual address, published in the 
Tradesm an last week, was full of 
suggestions and things to think of. 
The addresses and papers arranged 
• or in advance were of a high grade. 
The question box was an especially 
useful feature and exceedingly in ter
esting, and is a feature tha t should 
he developed still farther at future 
conventions. The resolutions adopt
ed will represent the views of the 
m erchants of Michigan. Th ese resoln 
tions are conservative, well consid
ered and should serve as a guide for 
future action.

Tt is easy to believe that as a re
sult of the convention there are manv 
better business men in Michigan to 
day, tha t ideals are higher and that 
methods will be improved. The in
spiration will not be confined to the 
delegates actually in attendance, but 
will be widespread over the State 
The trade as a whole will he bene
fited and especially is this true in 
those cities where the m erchants have 
organizations.

T H E ~G O U L D ~W E D D IN G .
W hile few American girls have at

tracted more com m ents regarding 
the wedding ceremonies, the interest 
is that of mere curiosity. Mingled 
with it there are none of the finer 
feelings which have attended some of 
our girls who exchanged fortunes 
for titles.

Much has been said about the had 
finances in allowing so much wealth 
to go to foreign soil in order that 
American girls may secure titles.

Miss Gould is considerably less than 
half as old as her husband. W hen 
he is an old man she will be in the 
prime of life. G ranted tha t there are 
the elem ents on both sides to ren 
der the union happy, there is not a 
little risk tha t the difference in cus
tom s may make life not the happy 
one pictured by the young bride. She 
is being transplanted to a different 
soil. H istory  and traditions are 
anything but reassuring. I t  would 
seem that the privilege of assisting 
in the coronation cerem onies may be 
richly paid for.

Ever since Nellie G rant made the 
mistake of her life we have been as 
a nation inclined to look with sus
picion upon the titled aspirant foi 
the hand of our fair daughters. T hat 
some international m arriages have 
been happy ones, there can be no dis
puting. T hat m any times they have 
been m ost unhappy is equally cer
tain. W e care not so much about 
the outgoing millions as about the 
broken hearts.

There are too m any men seeking 
to build up broken fortunes by these 
alliances with silly girls who fancy 
they are gaining a treasure in a ti
tled husband. They know little of 
the man. less of the customs into 
which they will be thrown. I t is high 
time that girls were taught to e sti
mate by w orth instead of title; to 
measure by deeds instead of rank, 
and to see how thin and shallow may 
he the g litter of so-called royalty.

M ISSO U R I’S LOSS.
As “thunder in a mid-w’inter sky” 

became no joke to  Cornwallis at 
Princeton, so lightning at the same 
untimely season has proved a se
rious m atter at the Missouri state 
capital. Fire always consumes some 
things which can never be replaced. It 
destroys some things around which 
the charm of historical association 
has long lovingly lingered. The 
walls, alm ost as old as the state, will 
speak to the children of the early 
settler in words which will linger 
long after the sm oldering ruins have 
been cleared away.

Ju s t w hat will be the outcom e of 
the destruction of the state capitol 
can not a t this early date be predict
ed. Considerable pressure is being 
brought to  bear in having the capital 
perm anently transferred  to St. Louis, 
where beautiful grounds are said to 
be already in waiting. M etropolitan 
advantages will tes t for supremacv 
against central location and time- 
honored customs.

One thing should be kept in mind. 
Fire is a great renovator. O ut of 
ruins have risen o ther cities. Phoenix
like, more beautiful than before. Chi
cago gained a new im petus through 
the flames which for a time th reaten
ed to blot it from the map; and di
lapidated buildings which would have 
reluctantly given way to  improved 
architecture disappeared as by magic 
under the hand of fate. San Francis
co emerged from the two-fold scourge 
of earthquake and fire more beautiful 
than even her fondest dream s had 
pictured her.

T he m isfortune which takes away

a prized building may prove a bless
ing in disguise. T he fireproof build
ings of m odern tim es are no t only 
m ore beautiful but m ore convenient. 
I t  is safe to  predict th a t in five years 
another will have so filled her citi
zens w ith pride tha t they will in their 
hearts rejoice th a t the fates thus
forced them  to a be tter piece of arch
itecture.

SL O W  PO IS O N E R S .
A lthough the courts, state and fed

eral, deserve praise for the unanim ity 
with which they denounce adultera
tions of food and impose fines upon 
the cheats and sw indlers who engage 
in this contem ptible form  of com
mercial thrift, the continued preva
lence of the practice indicates tha t 
fines are not sufficient to  m eet the 
to m eet the exigencies of the situa
tion. A pparently the profits are so 
large tha t the swindlers can afford to 
pay the fines and still pursue their 
nefarious work. A ssum ing this to be 
the case, the legislatures and courts 
ought to provide and enforce penal
ties sufficiently drastic to stop the 
practice. If  the business of cheating 
the public in the m atter of food p rod
ucts is so profitable tha t fines have 
no terro rs for the conscienceless deal
ers in such goods the character of 
the penalty should be so changed as 
to make it efficacious. A term  in the 
county jail or penitentiary  would 
have a more deterren t effect. The 
penalty should no t be assessed 
against the subordinates whose “ne
cessity, not their will consents” to 
the adm inistering of poisons in this 
form but against the principals in the 
case.

Several years ago an epidemic of 
stomach troubles, some of them 
am ounting to functional derange
m ents which actually shortened the 
lives of the victim s by producing o th 
er maladies not easily traceable to  the 
original cause, raged in a W estern 
city. The cause of the troubles baf
fled the skill of medical practitioners 
until a municipal food inspector dis
covered by analysis and experim ents 
tha t some of the local restauran ts and 
lunch wagons were in the habit of 
renovating decomposed foods, partic
ularly m eats, with an acid which re 
stored the original color and appar
ent freshness and left no immediate 
trace of its deleterious effects. Tt was 
one of the strongest irritan ts to the 
organs and linings of the stomach 
known to  medical science. Through 
analyses made by the city chemist he 
proved his cases against the guilty 
parties, and the stern infliction of 
penalties of im prisonm ent soon put 
an end to the scoundrelly practice. 
A dulterators of foods alm ost invaria 
bly plead the innocuousness of the in
gredients they palm off on the unsus
pecting public; but as a m atter of 
fact, in alm ost every instance they 
are slow poisoners, as dangerous as 
the Italian Borgias of old, and should 
he dealt with accordingly.

FA R M IN G  T H A T  PAYS.
T he experience of the G reat W est 

tha t fanning  on a large scale pays 
has helped to  draw thousands pf

th rifty  em igrants from  the E ast to 
the cheaper and richer lands of the 
Central W est. In  self-protection the 
E ast has tried intensified farming, 
w ith results th a t pu t to  shame the 
profits made from  the vast tracts tha t 
are cultivated on a big scale, and reap 
rew ards no t from  production per acre 
but from  the yield of a lim ited num 
ber of acres worked at a minimum of 
cost. S tirred  by a spirit of emula
tion and spurred on by a desire to 
utilize the farm  lands of the de
serted East, farm ers of the la tte r sec
tion have endeavored by intensified 
farm ing to  accomplish on a com para
tively small num ber of acres the re
sults tha t have been achieved by the 
farm ers of the G reat W est on vast 
tracts of good farm ing land.

I t  has been shown tha t by in tensi
fied system s of cultivation it is pos
sible to  produce on E astern  farm s so  
great a return  per acre as to net as 
great, if not greater, profits than are 
secured by extensive, but by no 
m eans intensified, farm ing on the 
W estern prairies. N ear Oneida, N. 
Y., a canning industry, tired of de
pendence upon the farm ers of the 
neighborhood, decided to  plant in 
vegetables 2,000 acres of average farm 
land. By the em ploym ent of large 
am ounts of labor and the adoption 
of the m ost scientific system s of cul
tivation rem arkable results have been 
obtained and big profits secured.

T his system of intensified farm ing 
is equally applicable to Michigan 
lands. By the em ploym ent of the 
m ost scientific m ethods and by efforts 
to secure the maximum results from 
the minimum of acres worked it has 
been found possible to  secure r e 
m arkable results. T he farm er wh > 
works a few acres intelligently and 
persistently, produces as much as a 
neighboring farm er gets from double 
the acreage worked on old methods. 
It is the same w ith truck farm ing 
and with every o ther branch of ag ri
culture. Intensified farm ing and self- 
reliance are the means which are 
steadily em ancipating the farm ers of 
the whole country.

E. A. S T O W E  R E C O V E R IN G .
E rnest A. Stowe, E dito r of the 

Tradesm an, who has been ill at the 
U. B. A. H ospital since Oct. 15, has 
so far recovered tha t he left to-day 
in com pany with O. H. L. W ernicke 
for New Y ork and T hursday after
noon will sail on the steam er Oceana 
for the Bermudas. He hopes to return 
completely restored to  health about 
April 1.

F o r one man who can not stand 
adversity there are a dozen who can 
not stand prosperity. W atch your fi 
nances even more closely when things 
are coming your way than before the 
tide turned.

I t  is not the drum m er tha t hands 
out the best cigars th a t hands out the 
best bargains every time. Buy because 
you need the goods, not because you 
like a good smoke.

If not satisfied w ith your share of 
the trade your only recourse is to 
make things so enticing as to  com
pel a la rger share.
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Convention of G rocers and General 
M erchants.

T he m ost in teresting  and by far 
the m ost profitable State convention 
in the annals of the Retail G rocers 
and G eneral M erchants’ Association 
was held at P o rt H uron February 7, 
8 and 9. The num ber of delegates 
present may not have been quite so 
large as a t previous conventions, but 
the attendance at each session was 
much be tte r than ever before. I t  was 
clearly dem onstrated th a t the men 
who had been sent there by the lo
cal organizations realized tha t they 
were there for business and not for 
play o r sight-seeing.

T he rapidity and dispatch with 
which the business was disposed of 
from the opening to  the closing of 
each session could not help but im
press everyone present with the fact 
tha t a body of business men had 
assembled for the purpose of weigh
ing and carefully considering im por
tan t subjects tha t would not perm it 
of anything but their m ost earnest 
and sober thought.

Tt has been eight years since sev
enteen business men m et in P o rt H u
ron for the purpose of reorganizing 
or reviving the State organization, 
which had been started five years 
previous, but bad alm ost passed out 
of existence. A t that m eeting E. N. 
Akers, of P o rt H uron, was elected 
P resident and J. T. Percival was 
chosen Secretary. Mr. Akers served 
for two years, while Mr. Percival has 
acted in the capacity of Secretary 
ever since. F ifteen of the original 
seventeen are still living, and those 
who attended the convention last 
week wore a special badge, upon 
which was printed “1903—at P ort 
H uron—17.” T hat little m eeting was 
addressed by Fred Mason, then Sec
retary  of the National Association of 
Retail Grocers, but now General 
M anager of the Shredded W heat 
Company. I t  was a great pleasure 
for Mr. Mason, as well as a rare 
treat for those who attended the con
vention last week, to  have him pres 
ent and deliver the principal address.

The forenoon of the first day was 
taken up in receiving the delegates 
and getting  them located at the H o
tel H arrington, which was the con 
vention’s headquarters.

The convention was called to o r
der at 2 p. m. by the local President, 
F. C. W ood. H e introduced Hon 
John J. Bell, M ayor of P o rt Hu 
ron, who extended a cordial welcome 
to  the delegates and gave them the 
freedom of the city. Claude E. Cady, 
of Lansing, responded and accepted 
the keys to the city in behalf of the 
visitors.

P resident M. L. De Bats, of Bay 
City, then read his annual address, 
which was published in these columns 
last week.

The Secretary’s annual report wa> 
read as follow s:

Secretary s Report.
In  making this, my eighth annual, 

report, in the th irteen th  year of our 
existence, I wish to corfgratulate the 
m em bers, w holesalers, m anufacturers 
and other friends for the interest

they have taken in the work of the the next convention, and
Association. ports of the different ass<

It is pleasing to me to know that 
the work commenced by a few has

m erchants from art organ
we will have the largest

grown to  such proportions as the of our existence. T he men
State A ssociation at the present P ort H uron Association
shows. In the coming year I can honored in having the tfi
see tha t we will have a large increase nual convention held in
in the num ber of associations and and as the veterans of
mem bers, and from what I can learn tion look back some yeai
from the various secretaries the at- of the convention which
tendance will be larger this year their city, with only sev
than ever before, the associations gates present, and comp
sending more delegates, and the un- this convention, which w
affiliated towns waking up and com- ly attended, they hope tr
ing to the convention to take part g reater num ber of new fa
ir  the deliberations of the meet- conventions, some of whit
ings. will be held in the ir city.

I wish also to  congratulate the Io- You will notice in my
cal associations on the adoption of sociations th a t we have
the various credit ra ting  systems sociation. tha t of Muskea
used by them , and from reports re- m em bers, which joined
ceived at my office I find the plan is convention, in D etroit. I
w orking satisfactorily in the m any as- vised th a t tw o new
sociations tha t have adopted it, and i from Cadillac and Leslie,
hope at this convention tha t a more resented at this convenir
uniform system can be put in opera- T o  the m em bers assem
tion tha t will still further increase its day I wish to  say tha t t
usefulness. sociation always stands

D uring the year the Board of Di- sist all the old associati
lec to rs have held tw o meeting*, one as those desiring to  01
at D etro it and one at Lansing, and will be glad to send sorr
much good has come from those ficers to  the various t< >\\
meetings. On Septem ber 28, of last which need their service
year, the secretaries of the various The m atte r of a questi
local associations of the State met in before ou r last conventir
Lansing and the m atte r of a credit good was derived from
rating  system was thoroughly gone year it *h*>uld be given
over by those assembled. From tion than usual, as it wif
reports received since, they have ; good m any ideas that y
profited greatly  by tha t meeting, and i Association and the man
I would suggest that hereafter the i At a m eeting of the D
secretaries of the local association* Secretary was instm ete !
hold at least tw o meeting* each year Upond with the «ü fferent
to compare notes and get sugges- in regard  to  the raising
tions from each other, as T feel the i capita tax. but up to  »
secretaries know more of the condi- j swers have been verv f
tions and needs of their associations [them thinking that the r
than any other officer in them, and, 'come before the conven
therefore, the oftener they can get to- tfement.
gether the more benefits and experi T would also offer a *
ence can be given to  each associa- your body to have a cr
tion and also make the State Asso- ! pointed to  revise our pre
ciations stronger. and constitution a* I th

D uring the past nine m onths no be im proved on.
officer of the State Association ha* A m ajority  of the a**o<
visited the local Association or at- responded prom ptly to
tended their m eetings, and I would the Secretary for their o
recom m end th a t hereafter each as- bur T9iO, many having p
sociation should be visited by one 
of the State officer* once or twice 
during the year.

VVe have been handicapped very 
much this year in the way of o r 
ganization work, one thing in par
ticular being the lateness of holding 
the last convention, as the m erchant 
is at his busiest in the sum mertim e 
and can not see where he can spare 
time enough to  organize o r attend 
meetings. L ater on, in the past fall, 
the m ajority of the cities and town*

' opening of the eonventto 
T he following have ps 

for 1910. tha t is. no to 
this convention
W y a n d o t te ........................
L ansing ............................
Tmlay City ........................
Sault Ste. Marie ..........
V icksburg ..................
T raverse City ................
D etro it ..........................
Bay City . . .
Muskegon ...................

were busily engaged in the political F lint ................................
game, at which more or less of the Saginaw ................
m erchants were either candidates for Ypsifanti ...........................
office or their friends were, and in Ann A rbor
which they seemed so much engross Jackson ............................
ed tha t they made it a good excuse Davison .............................
for not getting  together and looking K alam azoo ......................
after their own business. D uring the E scanaba ..........................
past three m onths I have sent out a Port Huron ......................
great quantity of literature urging 
every m erchant in the State to  attend T ota l ............ .

4»
t i
*0
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3f<f



10 M I C H I G A N  T R A D E S M A N February 15, 1911

gramme, but unfortunately some of 
the traveling men who were to talk 
did not know when they were ex
pected to do so and were not pres
ent. E. J. Courtney, of the Nation- 
a1 Grocery Co., represented the M ich
igan Knights of the Grip and gave a 
very pleasing talk. He told of some 
of the troubles of the traveling men 
and urged that the m erchants give 
them more consideration. He said 
that the successful "drum m er" was 
constantly  looking for opportunities 
to assist the m erchant, and if the 
m erchant in return would look upon 
him as a necessity instead of a nuis
ance m any of his troubles would be 
over. The habit among some m er
chants to make the traveling man 
wait until they have nothing else to 
do before looking at his samples or 
giving him an audience has caused 
many a traveling man to miss his 
train and delay him unnecessarily for 
hours.

As no other traveling men were 
present several of the delegations in
troduced their orators, who enter 
tained the convention with a few well 
chosen words. Among those who 
talked were: J. A. Cimmer of Sagi
naw: P. F. Treanor, of Saginaw”  C. 
C. Castner, of Bay City, and A. C. 
Xeilson. of W est Branch.

A motion was made and carried 
tha t thirty  days be given the local 
organizations to pay their delinquent 
per capita tax, and at the expiration 
of that time it is to be the duty of the 
President to use his discretion as to 
w hether the delinquent organizations 
should be suspended.

A vote of thanks was extended to 
Mr. Courtney for his excellent a d 
dress.

About 225 delegates and Port H u 
ron citizens enjoyed the banquet and 
vaudeville given Tuesday evening in 
the E lks’ Temple. E. N. Akers, of 
P o rt Huron, was m aster of ceremo
nies. The Irish stories told by Mr. 
Ryan were the feature of the eve
ning. The banquet was well serv
ed and greatly enjoyed by all. The 
vaudeville stunts were very good.

W ednesday Morning.
Before the session adjourned T ues

day evening President De Bats an
nounced that each session would be 
opened on time if no one hut he and 
the Secretary were present. W hen 
the hour arrived for the opening of 
the meeting, W ednesday morning. 
President De Bats was not present 
and Second V ice-President De Nise 
called the convention to order. The 
first business transacted was to fine 
the President, F irst V ice-President, 
T reasurer, A. R. Bliss and W. J. 
Maloney each a box of cigars for 
not being on time. The fines were 
all prom ptly paid as the tardy mem
bers arrived. President De Bats 
stated that he wTas glad to  pay his 
fine even if it were his son’s fault 
tha t he was late.

Much to the disappointm ent of the 
convention a telegram  was received 
from John A. Green, Secretary of the 
National Association of Retail G ro
cers, stating tha t owing to uncon
trollable circumstances it would be 
impossible for him to be present. As

Mr. Green was on the program m e for 
this session the time was taken up 
listening to the reports from the lo
cal organizations made in response 
to the roll call, as follows:

Bay Ci*.y—O ur Association round
ed out the year D ecember 29, 1910, 
with all work of every nature done; 
all bills paid and a substantial 
amount in the treasury with which to 
begin the new year.

O ur mem bership has increased 20 
per cent, and all are imbued with 
that united, progressive and h a r
monious spirit which means much 
for the progress of our Association, 
and it is one of life’s real pleasures 
to preside with them. W e pride our
selves in the fact that we command 
the respect of all our citizens and 
can correct the abuses of trade 
thereby.

In accordance with the plans of the 
secretaries of the different branch
es we have placed our bureau in the 
hands of our Secretary and we earn
estly hope for a State-wide bureau 
to follow7 this convention.

W e make the following recom men
dations:

1. W e recommend 50 cents per 
capita dues.

2. A secretaries’ m eeting once a 
year at some centralized point.

3. A better method adopted by th . 
State Association to enthuse and ce
m ent the branch associations in their 
work, thus fostering and m aintaining 
active development.

4. The sale of fruits and vegeta
bles to be by w eight instead of m eas
ure as by the adoption of this method 
it makes for economy and for the 
prom otion of honesty.

T hat we cause to be enacted a sta t
ute in our State laws creating an of
fice of sealer of weights and m eas
ures. W e ask discussion on this 
question by this body, also for a bill 
denying a bankrupt discharge for the 
necessaries of life, meaning thereby 
groceries and meats.

W e have a full delegation in a t
tendance at this convention.

Mr. M cM orris, of Bay City, made 
the following verbal report in addi
tion to the above:

“W e have been very successful in 
securing mem bers by having in our 
order of business a time for receiv
ing propositions for membership. At 
this period mem bers present the 
names of prospective mem bers and 
ways are discussed as to how' such 
persons can be secured. I t is the 
duty of two or three mem bers to 
mention the fact to  the prospect 
that his name had been presented at 
their m eeting for consideration.”

Grand Rapids—W e have increased 
our mem bership considerably during 
the pa«t year, seventeen m em bers be
ing added during the month of Jan 
uary. twelve out of tha t number, 
members of the credit departm ent.

W e have had a much better a t
tendance at our m eetings during the 
past twelve months.

Conditions on the City M arket are 
much better than ever before. The 
Association received everything it 
asked for from the City Council.

Prices on flour have been maintained, 
putting  m any dollars into the tills of 
the retail grocers of our city, w heth 
er they are m em bers of our A ssoci
ation or not.

O ur credit departm ent is in much 
better condition than it was one year 
ago, and is now one of the best in the 
State.

W e put up a strong  fight against 
trading stamps, which recently came 
into our city and have been compli
mented by men in all lines of busi 
ness.

W e are now w orking on a moving- 
van ordinance similar to  the one in 
Detroit.

O ur American Family soap plan, 
which we explained to  you at our 
last convention, is w orking nicely, the 
increased profit on this soap alone 
w'ill pay the expense of our delegates 
here to-day from  our city. O ur mem
bers are more loyal than ever to the 
Association work.

W e expect tha t the year 1911 will 
be more successful than the year of 
1910, tha t at the next convention we 
will be able to report many more 
victories than in the years of the 
past, and tha t we will bring more 
delegates and m ore in terest to the 
convention. We intend to keep Grand 
Rapids on the map first, last and al
ways.

Kalamazoo—-We are progressing 
slowly. W e regret wre can not give 
you the elaborate report we would 
like to, but here is how it happened: 

Have you never heard the story 
of the faithful tw o and the battle 
that they fought out in Kalamazoo? 
You haven’t. W ell, I will tell you. It 
was thus tha t they began to bring 
together the grocerym en:

W alter H. and H enry V., two gro
cers, supposed to be, m et one night 
while they were out in society. Said 
W alter H. to H enry V., “ I never 
thought this could be, but how' nice 
it is for us to  m eet in sociability." 
Said H enry V. to W alter H., “Yes, 
and how much nicer it would be if

There is no risk or 
speculation in 

handling

Baker’s 
Cocoa

andBesiat«red.
U .8 .P » t .O ff .

Chocolate
They are staple and the 
standards of the world 
for purity and excellence.

52 Highest Awards in 
Europe and America

Walter Baker & Co. Ltd.
Established 1780. Dorchester« Mass*

We W ant Buckwheat
I f  you have any buckwheat grain to  sell 

either in bag lots or carloads write or wire 
us. W e are alw ays in the m arket and can  
pay you the top price a t all times.

W atson-H iggins M illing Co.
Grand Rapids, M ich.

Evidence
Is w hat the man from M is
souri wanted when he said 
“ SHOW M E .”

He was just like the grocer 
who buys flour—only the gro
cer must protect himself as 
well as his customers and it is 
up to his trade to call for a 
certain brand before he will 
stock it.

“Purity Patent” 
Flour

Is sold under this guarantee:
If in any one case ‘‘Purity 
Patent”  does not give satis
faction* in ail cases you can 
return it and we will refund 
your money and buy your 
customer a supply of favorite 
flour. However, a single sack 
proves our claim about 

“ P u r ity  P a te n t”

Made by
Grand Rapids Grain & Milling: Co. 
194 Canal St t Grand Rapids, Mich.

Are You a 
Troubled Man?

We want to get in touch 
with grocers who are having 
trouble in satisfying their flour 
customers.

To such we offer a proposi
tion that will surely be wel
come for its result is not only 
pleased customers, but a big re
duction of the flour stock as 
well.

Ask us what we do in cases 
of this kind, and how we have 
won the approval and patron
age of hundreds of additional 
dealers recently.

The more clearly you state 
your case, the more accurately 
we can outline our method of 
procedure. W rite us today !

VOIGT MILLING CO.
GRAND RAPIDS. MICH.
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none of the grocers were at hos
tility.”

T hus it was that over in K alam a
zoo the Retail G rocers’ Association 
grew  to forty-tw o m em bers jus* 
through those two.

Before this each grocer had only 
himself in view, and how they use to 
cut and slash just as we hear the 
heathen som etimes do. Now togeth 
er firm they stand and grasp each o th 
er by the hand. T heir goods arc 
pure, their prices right and the fu 
ture is looking very bright. If all the 
grocers in Kalamazoo realized the 
good they do they would join with 
these forty-tw o, and then w hat would 
they no t do?—One hundred and 
tw enty instead of two score and two.

P o rt H uron—T he P o rt H uron Gro 
cers and B utchers’ A ssociation beg 
leave to report that we have a mem 
bership of sixty tha t have paid their 
per capita tax. W e hold our meetings 
on Tuesday evening of each week. 
O ur m em bers are all live w ires and 
are all friendly tow ards each other 
W e have been very busy the past few 
m onths getting  ready for this con 
vention, at which we tru s t you will 
all make yourselves a t home and 
have a good time. W hen there i 
holiday all we have to  do is to give 
notice tha t the stores will close and 
any store tha t am ounts to anything 
closes and proprietor and clerks get 
out and have a day of recreation.

W e have driven the trading stamp- 
out of our city. O ur Y oung Busines; 
M en’s Association takes a great in 
terest in getting  new factories to lo
cate here. W e have a commission 
form of governm ent.

Tn regard to  having a uniform pries 
we all try  and keep as nearly alik 
as possible.

O ther Cities.
Lansing—W e are here with a full 

delegation except one. O ur organi 
zation is gaining.

M uskegon—Only three of our dele 
gates could attend the convention 
bu t we have a live organization tha t 
is doing much good. The trading 
stam p people lasted only half a day 
in our city. W e have done awa 
with the expensive habit of givin 
away calendars and candy at Christ 
mas time.

Petoskey—W e have a strong or 
ganization. W e do not advertise sta 
pie articles, such as sugar, flour, etc. 
O ur collection departm ent has been 
very successful. O ut of $350,000 worth 
of business we have lost less than 
$200. W e have increased our earn 
ings about 2 per cent. W e are trying 
to  overcome the practice of the job 
ber selling direct to restaurants, sa 
loons, etc.

Im lay—W e have a mem bership of 
about twenty-five and are doing 
nicely.

F lin t—W e are getting  along in 
nice shape. M em bership has not in
creased very much. O ur Credit Asso
ciation is in be tte r shape than ever 
before.

Saginaw—W e have our usual dele
gation from  our city. O ur m em ber
ship is about the same.

T raverse City—W e have been do
ing some very effective work in our 
city. O ur A ssociation is very active 
and we are getting  good results all 
along the line.

V icksburg—In a city of about 2,000 
we have a mem bership of tw enty- 
eight. O ur credit departm ent and our 
affiliation with the State Association 
are w hat keep us alive. W e are in 
favor of paying $1 per capita tax if 
necessary.

W yandotte — W e have eighteen 
members, all grocers.

W est Branch—Mr. Neilson gave a 
very in teresting  talk along the line 
of trade abuses and how to  over
come them.

Ypsilanti—W e believe we have one 
of the best associations in the State. 
W e are accom plishing much good.

T he m eeting adjourned to  visit the 
p lan t of the Aikman Bakery Co., 
which proved very in teresting  as well 
as instructive.

W ednesday Afternoon.
The following telegram s were re 

ceived and read :
Bay City—R egret I could not be
ith you. Y our Association has our 

best wishes and we tru st the m eet 
ing will be a profitable one. We fully 
realize th a t our success depends 
largely upon the success of the re 
tailers, which we believe can be ac
complished in no better way than 
by association work.

Jam es R. Tanner.
Grand Rapids— Best wishes for the 

success of your Association. 0
W alter K. Plumb.

Rockford, 111.—Illinois Retail Gro
cers’ A ssociation sends greetings.

Secretary.
The roll call was continued to 

give those an opportunity  to  report

th a t were no t present at 
ing roil call:

D etroit—W e have a m 
of 240; A ssociation is ine 
O ur collection bureau recei 
cent, of collections made 
now testing the moving- 
nance in our courts. O ur 
is very active and we are g 
cellent results.

Jackson— W e have forty- 
bers. O ur Association is a 
ing a great deal of good 
proved to  be a very valtiab 
through which to  get resul 

The A uditing Committ«: 
was accepted.

T he C redential Committ 
ishowed 138 delegates in ati 

The election of officers 
follows:

President—H. L . De
Bay City.

F irs t V ice-President—Cf 
ten sen, of Saginaw

Second Vice-President- 
De Nise, of Grand Rapids 

Secretary—J. T. Pern-. 
Huron.

Board of D irectors—CFt; 
roan, P o rt H uron; J. C. ( 
tro f t; F. J . C hristopher, L 
J. Schaberg, KaIamazo<

| Strong, Vicksburg.
T he Secretary 's salary e 

| allowed.
Fred M ason's Addi 

The trea t of the conve 
! next. If  was the address 
son, G eneral M anager J  ded W heat Co., of Niagara 
Mason was greeted with 

Iplanse and after telling a 
i he got down to "brass 
j address was delivered witl 
• script or notes. A fter pas 
ate  to  the seventeen men 

i w ith him in Port Huron

ago, fte

Mi

Sawyer’s »
fur t

C R Y S T A L

S n t r t T « |  * Bine.
For t»

Eai Wmm m 
beatiöisi nst aarf 
restores iie ssiar
Wiiaoa. Lasse wmC 
goodfe Ètm we
WW md  WSert-

Co.
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A  Royal System in Your Coffee Depanmem
Means a larger and more profitable business for you rha*t any or-er 

method you could adopt to ircrease your trade.
We can refer you to thousands of Grocers and Coffee Dealers through
out the country who are using our ROYAL machines and 
they will be glad to give you their experience.

_________ _ We can not V  f 
ROY AL 
Coffee 
Rooster

you in the Cof
fee b u s i n e s s  
r i g h t .  We can 
furnish several 
different sizes 
and styles of 
machines and 
are in position 
to give you full 
advice in buy
ing green cof
fee, r o a s t in g  
and blending t
to suit the trade in any part of the country. We cam also iav amt * lion of aggres
sive advertising for you ro use -n conjunction with: vour coffee deparrnear.

We have several experts along the above lines, connected with is . »tm de
vote their time to these features and their services are at the command, gratis, 
of all users of ROYAL systems. Write us for fall nformation and our latest 
catalogue which tells the whole story, it costs you nothing so cavesttgace. A» 
it now while it is fresh in  your mind.

We also manufacture Electric Meat ietna Maekmcs

The A. J. Deer Co. 24c Wesf 5f.. Börse®. V T.
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resented?’’ One of the strongest 
points brought out in his address was 
while talking on the subject of cred
its. He said, "The business man is 
very often to blame for having a lot 
of bad accounts upon his books be
cause he too often encourages instead 
of discourages custom ers to run ac
counts, and by so doing makes dead
beats out of what would otherwise be 
good citizens.” He told how a bank
er made a good citizen out of a man 
who was branded a "deadbeat" simply 
by helping the poor unfortunate to 
pay the many little accounts he had 
scattered all over the town by loan 
ing him enough money and giving 
him time to pay it back in small pay
ments. The grocer's wife came in for 
her share of the tributes. He recom 
mended that more men bring their 
wives with them to these conventions, 
because they should know what is 
being said and done. The speaker 
gave the parcels post a black eye, 
which was greeted with applause. In 
closing he assured his hearers that 
he had every confidence in the fu
ture because the m erchants have 
learned the value of co-operation and 
know that through the local, State 
and National organizations lies a 
way to accomplish anything that they 
may tind worth going after.

The question box was opened up 
next. The chairman of the com m it
tee, A. C. Neilson, had charge. The 
questions had been sent to the com 
m ittee and Mr. Neilson had received 
the assistance of a judge, a lawyer, 
banker, editor and ex-county official

to assist in answ ering the questions 
so tha t they would be answered in an 
unbiased manner. The questions 
brought out much discussion and 
proved very interesting and bene- 
ticial. W e regret that the comm ittee 
deemed it advisable not to publish 
these questions and answers.

Before the close of the afternoon 
session very interesting talks were 
given by Mr. Simmons, of Saginaw, 
and Guy W. Rouse, of Grand Rapids.

In the evening a ball was given in 
honor of the delegates in the M a
son’s Temple which was attended by 
several hundred citizens of P o rt H ur
on and all the delegates who enjoyed 
good music or dancing.

Thursday Forenoon.
The question box discussion was 

continued until all questions w-ere 
disposed of.

The following is a report of the 
comm ittee on constitution and by
law's :
R E P O R T  O F  C O M M IT T E E  O N  C O N 

S T IT U T IO N  A N D  B Y -L A W S .
T he above com m ittee to whom  w as re

ferred th e m atter of am end ing th e Con
stitu tion  beg leave to subm it th e follow ing  
report, viz:

W e recom m end that Section I A rticle  
III be am ended to read as follows:

The m eeting  of th is A ssociation  shall 
be held annually during e ither January  
or February, at such p lace a s is decided 
upon at the convention assem bled .

W e further recom m end th at Section  1. 
A rticle V. be am ended to  read as follow s:

T hat th e dues or i er capita of active
m em be rs. be bas ed upon a sehtHi 111e ac-
cording: to th e m smbership of th e \ arious
cities  and village s, as follow s :

For from  1 ti 15 m em bers ine lusive.
$1 per year.

For from  16 t n 25 m em bers inc lusive,
SQc pe • year.

For from 26 t n 40 m em bers inc lusive,
60c pe • year.

For from  41 t 1 60 m em bers inc lusive,
SQc per year.

For from  61 to  80 m em bers inclusive, 
40c per year.

For from  81 to  100 m em bers inclu sive, 
35c per year.

For from  101 or m ore m em bers in c lu 
sive, 30c per year.

E ach A ssociation  to  be allow ed one vote  
for each one dollar ($1.00) or m ajor  
portion thereof, paid in th e  A ssociation .

T he dues for honorary m em bers shall 
be ten dollars ($10.00) ann ually—payable  
w hen application is m ade and a t th e be
g inn ing  of each fiscal year thereafter.

F u rther w e recom m end th at A rticle  
VIII, Section  I, be am ended to  read as  
follow s:

All e lections shall be by ballot and all 
term s of office snail begin w ith  th e  close  
of each annual session .

N o votes counted un less delegate  is  
present.

W e a lso  recom m end th at th is  A sso c ia 
tion adopt a s  a  pream ble to  th e  C onsti
tution, the sta tem en t o f our objects  as  
contained in th e P resid en t’s address.

R espectfu lly  subm itted,
Chas. -Wellman.
F . W . Fuller,
P. F. Treanor.
C. E . Cady.

The resolution com m ittee reported 
as follows:

RESO LUTIO NS AD O PTED .
B e it R esolved. T hat th is  A ssociation  

take im m ediate step s  to  see  th a t a  S tate  
law  be enacted , estab lish in g  a  standard  
capacity for all baskets, boxes, draw ers, 
crates or oth er containers, used in the  
sa le  of fru its, berries, v egetab les  and nuts  
and be it further resolved,

T hat our Secretary be instructed  to im 
m ediately send a  copy of th is  resolution  
to  th e Secretary o f each  local A ssocia tion  
of th e State, urging th a t th is  resolution  
be concurred in a t  th eir n ex t regular  
m eeting, and be it further resolved.

T hat each  m em ber of th e S ta te  and 
local A ssocia tion s, is  hereby urged to  
com m u nicate our a ttitu d e  on th is  m atter  
to  their rep resen tatives and sen ators, re
q u estin g  favorable consideration  of th is  
bill w hen it com es before them  for action.

B e it R esolved, T hat th is  A ssociation  
endeavor to have passed  a  S ta te  law  
again st th e use o f trad in g stam ps, g ift 
sch em es and other sim ilar trade g e ttin g  
devices.

B e it R esolved, T hat th e officers of th is  
A ssociation , shall be th e  official organ iz
ers and at th e d iscretion  of th e  P resi
dent. shall act in that capacity.

Be it R esolved. T hat th is  A ssociaion  
go on record a s  opposed to  th e selling  
and handling of unwrapped bread, for  
san itary  reasons.____________________________

B e it R esolved  by th is  convention  th at  
w e as a  body, are opposed to an y  re 
duction of rates of p ostage  on m erch an
dise. e ith er through the m edium  of a  g en 
eral parcel post or rural parcel post law .

B e it R esolved by th is  A ssocia tion  th at 
w e favor th e adootion of a  federal law , 
requiring m an ufacturers to stam p th e  net 
w eigh t or q u an tity  on the label of all 
goods put up in packages or other con- • 
tainers.

Be it R esolved, T hat th e  th anks o f th is  
A ssociation  are hereby extended to  the  
officers and m em b ers of the Port Huron  
Grocers & B u tch ers’ A ssocia tion , th e  Hon.
J. J. Bell, M ayor of c ity , and to  all o th ers  
w ho have contributed tow ards th e su ccess  
of th e convention  and enterta inm en t of 
th e delegates.

B e it R esolved. T hat th e th an k s of th is  
A ssociation  are hereby extended to  the  
Trade papers, w ho have a ssisted  in fu rth 
ering th e  objects of th is  A ssociation . W e  
believe th at every  person engaged in the  
retail grocery and general m erchandise  
b u sin ess w ould be m uch benefited by  
subscrib ing to  and read ing regu larly one  
or m ore o f th ese  papers.

Your com m ittee  on resolu tions w ith  a 
desire to insure the subject of financing  
th is A ssociation  being brought before th is  
convention , desires to  subm it th e  fo llow 
ing resolution for your consideration.

W e recom m end th at th e  per cap ita  tax  
be based upon a  sch ed ule  according to  
th e num ber of m em bers a s fo llow s, viz:

1 to 15 m em bers inclu sive, $1.
16 to 25 m em bers inclu sive, 80c.
26 to 40 m em bers inclu sive, 60c.
41 to 60 m em bers inclusive. 50c.
61 to 80 m em bers inclu sive. 40c.
81 to 100 m em bers inclu sive, 35c.
100 m em bers or over. 30c.
E ach A ssocia tion  to be allow ed one  

delegate  for each  one dollar paid in the  
S tate  A ssociation .

B e it R esolved . T hat th is A ssociation  
advocate th e am end ing of th e federal 
bankruptcy law , denyin g th e  d ischarge  
of a  debtor for th e n ecess itie s  of life  or 
e lse  th e  repeal of th e entire bill.

The following standing com m ittees 
were appointed by the President: 

Legislative—Claude E. Cady, L an
sing; Charles W. Grobe, F lin t; A. K. 
Bliss, M uskegon; F. W. Fuller, Grand 
Rapids; J. C. Currie, D etroit.

Pure Food—Joseph Sleder, T r a t 
erse City; A. H. Eddy, Sault Stc. 
Marie; C. X. Gore, W yandotte; Ole

Save Money on Egg Delivery
You can do it if you will spare a moment to look into

Star Egg Carriers and Trays
FOR SAFE EGG DELIVERY

They stop all breakage and miscount, save time and sat
isfy customers. Actual cost of using only % cent per 
dozen eggs delivered safely.

Compare this figure with the cost of delivery in paper bags 
or boxes, which break eggs. Our booklet “No Broken Eggs” 
will interest you. Write us and ask your jobber.

STAR EGG CARRIERS are licensed under U. S. Patent No. 722.512. to  
be used only with trays supplied by us Manufacturers, jobbers or agents sup
plying other trays for use with Star Egg Carriers are contributory infringers 
of our patent rights and subject them selves to  liability o f prosecution under 
the D. S patent statutes.

Made in O ne and T w o  D ozen Sizes

Star Egg Carrier & Tray Mfg. Co. 500 JAY ST., ROCHESTER, N. Y
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Peterson, M uskegon; L. D. Avery 
Tecumseh.

Question Box—A. C. Neilson, W est 
fjranch; S. B. Nickels, Ann A rbor; 
C. C. Castanier, Bay City; J. A. Lake 
Petoskey; A. J. Palmer, Gagetown.

The only spirited contest held dur 
ing the convention was w hat looked 
to be a three cornered fight for the 
next convention. I t  was known that 
Saginaw, T raverse City and Grand 
Rapids wanted the convention in 
1912. T raverse City and Saginaw 
both presented their reasons why the 
convention should be held in their 
respective cities. The Grand Rapids 
delegations saw that if they entered 
the contest Saginaw would undoubt
edly win and as they felt that the 
next m eeting ought to be held on the 
west side of the State in o rder to 
keep up the in terest through the 
State they decided not to ask for the 
convention but to throw  their sup
port to T raverse City. The question 
was decided by ballot and Travers«* 
City won out by a nice m ajority. A 
few short talks were given by the 
delegates whose supply of wisdom 
was not quite exhausted, after which 
the best convention ever held by the 
Retail G rocers and General M er
chan ts’ Association was declared 
closed.

LIST OF D ELEG A TES.
Ann A rbor—S. B N ickels.
A shley— L. K. Kirby.
B ay  C ity—A. Blanchard, D. B. B ough- 

ton. C. C. C astanier. M. L. D eB ats, H . A. 
E. Delm , E. W . Funnell. Geo. Gougeon, 
W m . McMorris-, A. Nord, C. C. Schultz.
I. K. Schultz, J. M. Staudacher, G. H . 
W aters.

Caro—R. J. Putnam .
C ass C ity—D. Losey.
C olum biaville—B. E. M cDerm id. 
Croswell. J. W. D exter, J. M. M cIntyre. 
D eckerville— Chas. I. Falk, Geo. R. For

rester.
D etro it—John A. A ltfe ltis, A. L. B ern 

stein . J. D. Bourdeau. H erm an W. Breu,
J. C. Currie, Jr., W . J. Cusick, C. A. D ay. 
E. W. D eiss , G. W. Fau lm ann , E. F. 
G uenther. H . J. H oschna, S. K lein , T. J. 
l ee. J. F. M ack. M. J. M aloney, H. F. 
Merker, J. C. M etzner. Geo. B. M iddle- 
m iss, C. M. Orth, J. R. R ebone, Geo. V. 
Rowe, E. J. Schm idt, Geo. T. Stapleton , 
Frank F. W eiland. Jas. M. W ines.

Flint— E. W . Garner, Chas. W . Grobe, 
J. M cDonald, H. A. M cPherson, F. J. 
O ttaw ay. W. R. S'cott.

F ostoria—J. I.. Preston.
G agetow n—A. J. Palm er.
Grand R apids— R. W. D eBoer, Glen E. 

D eN ise. W m . D rucke, Jr., Fred W . F u ll
er, E. I . May, F. L. Merrill, F. E. M iner, 
Geo. H . Shaw , A. L.. Sm ith. Leonard  
Van D ussen.

H arbor B each —D. M ihlethaler.
H olly—C. A. B est.
Im lay C ity—W m. Muir, Frank R ath s- 

burg. T hom as Taylor.
Jackson-—Jacob  D aw son , P. W. H aefner, 

Chas. G. H ill. G. E. L ew is, A. L. Van  
Horn. Fred W alton . F. J. W arner.

K alam azoo— F. Linihan, W m . H, Moer- 
dyke, H enry J. Schaberg, Frank Toonder, 
A. W. W alsh.

L ansing—O. H. B ailey. W m . F. B eltz  
M. C. B ow dish, C. E. Cady. A. E. Carman. 
C. J. C hristopher, A rthur Fry, Chas. W. 
R eck. A. P. W alker.

Lenox— Chas. W . Lapp.
M errill—A. E. Crosby.
Mt. M orris—John l aym an.
M uskegon— E. C. Bram ble, A. R. B liss, 

Ole Peterson .
O sseo—A. Perrin.
Parm a— B, F. Peck ham.
P etosk ey—John A. Lake.
Port H uron— E. N . A kers, J. J. Church

ill, R. D. C annally, L. A. M cCarthar, Geo. 
S. N ew berry, T. J. O’Brien. Geo. E. P a r 
ker. J. T. Percival, W m . Scheffler, W . D. 
E-'mith, Chas. W ellm an. F. C. W ood.

Sagin aw  — Chas. C hristensen, Jason  
Clark. H enry H eller. W . H L ew is, C. 
W. Perry, O. M. Rohde. I . G. Schulz, L.
E. Sehw em er. Fred Spatz, V ictor J. 
T atham . P a d  F. Treanor.

f a d t  Pte. Marie— A. H. Eddy.
Sm ith  Creek— F. P. W ilson.
T ecum seh— F. D. Avery.
T raverse C ity—A. W . B artak. F. S. 

B irdsall, W . R. Foote, Fred G insti. C.
F. H unter. Joseph Sleder.

Ubly—Geo. A. P lietz.
V icksburg—B. R. P latt, L. P. Strong. 
West. Branch— A. C. N eilson .
W yandotte—-C. N . Gore, W . H. H um er- 

fe lt, Aug. I iotow .
Y p silan ti—D. L. D avis, H . D. W ells.

T he Country Store.
T his feature of the convention was | 

elaborated upon this year m ore than j 
ever before and proved a very at- j 
tractive feature. The store was very 
artistically  arranged. I t  was in 
charge of John A. Ryan and Grant 
Canham. Among the many firms w h o  j 
donated goods were:

A lart & McGuire, New York, X. 
Y.; American Chicle Co., Chicago, 
ill.; W alter Baker & Co., Chicago, I 
111.: Borden Condensed Milk Co., 
New Y ork, N. Y.; A rm our & Co., 
Chicago, 111.; Beck Cereal Co., De- j 
troit, Mich.; American Ammonia Co.,

I Buffalo, N. Y.; Boyce H ardw are Co.. 
Port H uron, Mich.; Beard, Campbell 
& Co., P o rt H uron, Mich.; Church & 
Dwight Co., New York, N. Y.; C om o 
Mills Co., St. Louis, Mo.; Continent 
al Bag Co., New York, N. Y .; Dyer 
Packing Co., Vincennes. Ind.; Calu
met Baking Pow der Co., Chicago. 
111.; D etro it Soap Co., D etroit, Mich.: 
Diamond Crystal Salt Co., St. C lan , 
Mich.; D iamond Match Co., Chicago, 
HI.; Commercial Milling Co., D etroit, 
Mich.; P. Duff & Sons, P ittsburg , Pa.; 
Croswell M illing Co., Croswell, Mich.. 
Chase & Sanborn, Chicago, 111.: 
Frank T ea & Spice Co., Cincinnati,
O . ; T. FI. E sterbrook & Co., T oronto , 
O n t.; J. B. Ford  Co., W yandotte, 
Mich.; G. B. F arring ton  Co., New 
York, N. Y.; P o rt H uron Light & 
Pow er Co., P o rt H uron, Mich.; E lec
tric Refining Co., P o rt H uron, Mich.: 
Globe Soap Co., Cincinnati. O .: Fly- 
genic Food Co., Battle Creek. Mich.; 
H . C. Heckerm an, Bedford, Pennsyl 
vania; G asser Coffee Co., D etroit. 
Mich.; H . J. H einz Co., P ittsburg. 
Pa.; H em m eter Cigar Co., D etroit, 
Mich.; Gruel & O tt, P o rt Huron, 
Mich.; Ham m ond, Standish & Co., 
D etroit, Mich.; B. B. Hyde, Port 
H uron, Mich.: H erald P rin ting  Co., 
P ort H uron, Mich.: H enson & Bran- j 
agan, P o rt H uron, Mich.: H atch 
B utchers’ Supply Co., D etroit. Mich.: 
Kellogg T oasted Corn Flake C o , 
Battle Creek, Mich.; Lautz Bros. & 
Co., Buffalo, N. Y .: Jas. S. Kirk & 
Co., Chicago, III.: National Biscuit I 
Co., D etroit, Mich.: N ational Candy 
Co., Grand Rapids, Mich.: Marshal! 
Bros., D etroit, Mich.: Mathews Mill
ing Co., M arlette, Mich.; Model Mill
ing Co., P o rt H uron, Mich.; Michigan 
Telephone Co., P o rt H uron, Mich : 
O akland V inegar & Pickle Co., Sag 
in aw, Mich.; Pressing & O rr Co., 
Norwalk, O .; Parker W ebb & Co.. 
D etroit, Mich.: Ohio Match Co., 
W adsw orth, O .; Postum  Cereal Co , 
Battle Creek, Mich.: P o rt H uron 
Cream ery Co., P o rt H uron, Mich.: 
Pfaff M illing Co., Minden City, 
Mich.; Phelps, K rag Co., D etroit, 
Mich.; P o rt H uron Salt Co., Port 
H uron, Mich.; J. G. Philpott & Co.. 
P o rt H uron, Mich.: P o rt H uron Gas 
Co., Port H uron, Mich.: Port Huron 
Bread Co., P o rt H uron, Mich.: Rye 
Flake Co., P o rt H uron, Mich.: Rneck- 
heim Bros. & Eckstein, Chicago. Ill 
The Rumford Co., Chicago, Til.; F. 
A. Reibling, P o rt H uron, Mich.: F
P. Reynolds & Co., D etroit, Mich 
Ramstein Bros., Lam bs, Mich.: Scud 
der Syrup Co., Chicago, HI : Sears 
& N ichols Co., Chillicothe, O .; Sal- |

ada T ea Co., D etroit, Mica : Shred
ded W heat Co., N iagara Falls, N. Y.: 
San Selma Cigar Co., D etroit, M ich.. 
Sullivan Packing Co., D etroit, M id i.: 
Schw artz C igar Co., D etroit, Mich ; 
Smith Bros., P o rt H uron, Mich : L. 
Schiappsca-se Co., D etroit, Mich.; J. 
B. Sperry, Port Huron. Mich.; S tand
ard Oil Co., P o rt H uron, Mich. 
Schiller & Kaufman Co., Port Huron 
Mich.; Frank  Trefeaven, P ort Huron. 
Mich.; V alley City C. & B Miffs 
Saginaw, Mich.: W . J. Vhay. Detroit, 
Mich.; U. S. P laying Card Co., Cm 
cinnati, O .; Yale Milling Co., Yale 
Mich.; J. L. Fead & Sons, Port Htrr

Tanglefoot
The Original Fly Paper

For -25 years the Standard 
in Quality

All Others Are Imitations

Roy B aker
Gemerai S aies A p a t  

M ichigan, hi <■■■■ and O bis

Sparks Waxed Paper Ureal Wrappers 
*a* Weave * Perfect!—

Pare tv spanned Egg

W at. A M ea S m ith  gai» Jinn  
f i n s i  Baptdk TTIrMn—

i i  7, Pearson Predace Cu ì
I s - Ut!»• Sr, grand BvpfaSr, Hteft.

The place to market year

Pftdlrj, Batter, Eggs, Weal

Tanners and Dealers m

HIDES, F t« . WOOL ETC
Crofcoa a  Roden Co.,. Ltd.. T inners  

27  9 .  íWarket 9«.. O rsa* » sp i* » . .Mica.
ähip os tour EBöe» sa be anale ob>

Priee» aracisfaesorv

W C R“ REA & WITZIG J
PRODUCE COMMISSION

104-106 W e s t M a rk e t  S t.,  B uffalo , > .  V.

“ Buffalo Means Business”
We want your shipments of poultry, both live and dressed- Heavy demand 

at high prices for choice fowls, chickens, ducks and turkeys and we can get 
highest prices.

Consignments of fresh eggs and dairy butter wanted at ail times
REFERENCES—Marine National 3 w k . Commercial Agents. Express  *wnniwin 1 T raJe  

Papers and Hundreds o f  Shippers,
E s t a b l i s h e d  I S 7 2

Clover Seed and Beans
If any to offer write os*

A L F R E D  J . B R O W N  S E E D  C O ., G R A N D  R A P ID S , M IC *  
OTTAWA AND LOUIS S T R IC T »

E stablished Iff*

Wanted
CLOVER AND BEANS

Moseley Bros*
Both P h o n es 1217

Wnetesaie Dealers and Snippers *  B e a n , Peni.« m l Peon- 
tees. Office and W ore fratese Second Ave. aw* Paifnjwd-

Qraml tsp W s, Mich.

The Vinkemulder Company
Jobbers and Shippers o Everything m

FRUITS AND PRODUCE
Grand Rapids, Mich-
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on, Mich.; Wm. Walker & Co., St. 
Louis, Mo.; Joseph O ’Hearne, Port 
H uron, Mich.; Swift & Co., Chicago, 
111.; C. E. Mudford, P ort Huron, 
Mich.; A. B. Carlisle, P ort Huron. 
Mich.; P o rt H uron Brewing Co., Port 
H uron, Mich.; C. K ern Brewing Co., 
P o rt Huron, Mich.; F. Scaralata, Port 
H uron, Mich.; M errill Soules Co., 
Syracuse, N. Y.: Scotten, Dillion Co., 
D etroit, Mich.; W elsh Grape Juice 
Co., W estfield, N. Y.; A. Rush & 
Sons, D etroit, Mich.: The Iroquois 
Cigar Co., Flint, Mich.; W . H. Kil 
dow. Kildow, O hio; Lee & Cady. De 
troit, Mich.: Foote & Jenks. Jackson, 
Mich.; H enry  Russell, D etroit. Mich.: 
Asmus Brothers, D etroit, Mich.

Convention Notes.
The P ort H uron Grocers am 

Butchers’ Association deserve m ud 
credit for the excellent m anner in 
which they handled the convention. 
They are certainly royal entertainers.

Mr. Bliss says there are four new 
grocers in Muskegon.

W here did you get all those girls 
for the ball? And they were good 
dancers, too.

M aster of Ceremonies Akers knew 
when a good thing had gone far 
enough.

Mr. Mason haint no phenomena, 
no sah. he’s ju st the real thing— 
th a t’s all.

If  that s what you call a “couutrv 
store” we recommend that more 
m erchants keep country stores. It 
looked good to us, even to the young 
lady with the graham crackers.

W ho did you say was wanted at 
the telephone Mr. Percival?

The H arrington is a nice hotel 
all right—but we don’t believe they 
were looking for so much company.

Traverse Citv, 1912.

Another Parcels Post Bill.
Even more insidious than the bill 

for the establishm ent of a rural par 
cels post is the m easure favorably 
reported to the Senate recently' by the 
Senate Committee on Postoffices and 
Postroads. It received the u n a n im o u s  
vote of the Committee and in sub
stance provides that the Postm aster 
General shall, for the period of one 
year from April 1, 1911. experiment 
upon selected routes with a parcels 
post of his own devising, both as to 
weights and rates, reporting back to 
Congress as to results.

In the light of the fact tha t the 
Postm aster General is a strong ad
vocate of the parcels post, especially 
upon the rural route plan, there is 
little doubt as to the reported re su lt' 
of such experim entation, and by that 
means added strength would be given 
to the present official insistence upon 
the establishm ent of the system.

The dangers and the unfairness of 
the parcels post system have been d e 
tailed time and again. There should 
be no uncertainty as to the position 
taken upon any' feature of the ag ita
tion of the movement. Not even the 
slightest wedge should be allowed to 
enter, for it will certainly grow 
steadily in its power, ultim ately over
throw ing the true interests of the 
people.

O f all the argum ents that have been

made against the parcels post system 
there is none stronger than that 
which has been emphasized in these 
columns—that a common rate to and 
from all points under Government 
jurisdiction puts upon the Govern
ment the requirem ent that the car
nage of merchandise shall be so ra t
ed as to cover with a single charge 
any distance that may be desired re
gardless of its length. One of two 
things then presents itself, either that 
the Government m ust carry' a large 
proportion of the business at a loss 
or else the individual utilizing short 
distances m ust pay a rate sufficiently 
large to cover the losses on long dis
tance shipments. N either of these 
conditions is compatible with tin. 
American idea of fairness in com peti
tion, aside from other elem ents that 
m ight be cited.

England, which is a country of 
short distances, has the common rate. 
Germany, also, a country of short
er distances than would obtain 
in the United States, has a zone sys
tem of rates, but is still far away 
from the conditions here. In other 
countries there are conditions which 
prevent a parallel of the American 
situation. Not alone this, but there 
would be required an immense G ov
ernm ental expense to cover the es 
tablishm ent of facilities for handling 
the merchandising tha t would de
velop in the mail order line.

It is not that the local retailer 
would simply suffer from the com 
petition of the mail order houses, but 
that that competition would be o 
the unfair sort which is repugnant 

every American principle of doing 
business. From  w hatever viewpoin 
the subject may be regarded there i 

legitimate reason apparent for the 
establishm ent of the parcels post.

No one has any particular sym pa
thy with the express companies 
whose business would be interfered 
with by a cheap parcels post, but it 
m ight be said in passing tha t if the 
express companies would adjust their 
rates to a legitim ate figure, instead 
of providing frequent occasion for 
melon slicing, there m ight be less ag
itation in certain circles for the par
cels post.—The Drygoodsman.

said sale will be confirmed, if an ade
quate bid is received for same, on 
Tuesday, the 28th day of February, 
1911. An itemized inventory of said 
assets may be seen at the offices of 
Hon. Kirk E. W icks, Referee, House 
man building, Grand Rapids, Mich., 
and P eter Doran, 307-8 Fourth  N a
tional Bank bldg., Grand Rapids, Mich.

Dated February 8, 1911.
John Snitseler, Trustee. 

P eter Doran, A ttorney for Trustee.

In the District Court of the United 
States for the Western District 

of Michigan. Southern Divi
sion, in Bankruptcy.

In the m atter of Max Frazer, bank 
rupt, notice is hereby given that the 
stock of dry' goods, clothing, gents' 
furnishings, boots and shoes, rub
bers, fixtures and other property of 
the said bankrupt will be sold at pub
lic auction to the highest bidder on 
Tuesday, February 21, 1911, at 11:30 
o clock in the forenoon, at the store 
formerly conducted by- said bankrupt, 
in the village of East Jordan, Char- 
evoix county, Michigan, by the un

dersigned trustee. Said assets are in 
ventoried as follows: D ry goods and 
gents’ furnishings, $1,791.85: clothing, 
$1,032.55; boots, shoes and rubbers. 
$1,078.75; furniture and fixtures, 
$112.75. The sale will be subject to 
confirmation by the court, and cred
itors are hereby given notice that

The Magic of “W e.”
I t  is a wise policy fo r em ployers to 

im press employes with the idea that 
they really have a personal in terest 
in the business, and to  make them 
feel tha t they are valuable factors in 
its conduct. This is the policy of a 
well-known Boston banking firm. In 
referring to the subject, the President 
recently' said th a t he always encour
aged even the sm allest office boy to 
regard him self as an integral part of 
the firm, to use the editorial “we,” to 
speak of “our” office and “our” count
ing house. In  this way' every em
ploye is imbued with a proper pride 
in the house he works for, and he 
perform s his duties with greater zeal 
and accuracy'. There is no better 
method of preventing labor troubles, 
for w ith everybody' w orking to fur
ther his firm’s interests, there is not 
much time for brooding over per
sonal grievances. W e comm end the 
policy to the consideration of all 
business men.

^ ou can tell a novel reading m oth
er by the names of her children.

We are manufacturers of

Trimmed and 
Untrimmed Hats

Eor Ladies, Misses and Children

C o ri, K n ott & C o ., L td .
20, 22, 24, 26 N. Division St. 

Grand Rapids, Mich.

Embroideries 
and Laces

A T T R A C T IV E  l i n e s  of 
* *  American —  O riental—  
Valenciennes Cluny and Tor
chon Laces.

Em broideries in S w i s s ,  
Hamburg and N aim ook.

Matched Sets for

Infants’ Wear 
Corset Covers 
Skirts
Lingerie Dresses 
Shirt W aist Fronts

1911 Wonder
assortm ent. V e r y  special 
value. Ask to see it.

P. Steketee & Sons
W holesale D ry Goods

Grand Rapids, Mich.

- JMfiiNYrmariO
WXJATEQVJKWG STSTBft 
V /L A SSf VAOIIIING

S W A T C H E S  ON R E Q U E S T

The Man W ho Knows 
W ears “ M iller-M ade”  C lothes

And m erchants "who know” sell them . Will 
send sw atch es and models or a man will be 
sen t to  any m erchant, anyw here, any tim e 
N o obligations.

M iller, W att & Company 
t  l» i Clothes te r  Men Chicago

UNDERWEAR
for Spring Business

Men s at $2.25, $4.00 and $4.50 per dozen.
Boys at $2.25 per dozen.
Women s at 75c, 80c, 85c, 90c, $1.25, $2.25 and 

$4.50.
Children’s at 75c, $1.15 and $2.25.
Infants’ at $1.15, $2.25, $4.25 and $7.50 per doz.

Space will not permit us to describe the above items but will be pleased 
to have salesmen call and show samples. Write us if interested.

Grand Rapids D ry G oods Co.
Wholesale Only Grand Rapids, Mich.
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Underdone.
An attem pted innovation, a reform, 

a novelty, in store m anagem ent 
should be carried out to a complete, 
practical and satisfactory finish so 
far as the public is concerned or it 
should be let alone. Far better not 
to make an attem pt than to put up 
som ething that is really but an apol
ogy for the thing represented.

The rest room and the ladies’ par
lor and the w aiting room, or w hatever 
designation it may receive, has been 
made prom inent by the m anner in 
which the large stores have taken 
up the idea and the efficiency of the 
plan has been proved by the ready 
acceptance of the public. F or that 
reason m anagers all over the coun 
try  have been tem pted to make use 
of the idea and have demonstrated 
each in his own way, the largenes 
of his ideas and the generosity  of hi 
mind regarding the doing of some 
thing for the general public at hi 
expense directly or indirectly.

Some of these results are worth 
considering, especially those whicl 
show narrow ness of conception am 
disinclination to do a thing with the 
proper spirit but ra ther because it 
is forced by others. In the firs 
piace, a room, or a space, devotee 
to such a purpose m ust needs be sep 
arated in some m anner from th< 
business floor, even although it is 
intended that it shall overlook what 
is going on. Yet there are dozens o 
these affairs—so-called rest room s— 
which are merely little pens fenced 
off from the main floor of the stores 
by cheap little railings, the floor spot 
covered with a gaudy but cheap rug, 
a couple of porch rocking chairs and 
perhaps a wooden settee, with possi
bly a cheap w riting desk in one cor
ner w here it is too dark to  write, the 
stationery bearing the firm’s official 
paper and the pen so corroded that 
no one could w rite even if the ink 
in the bottle had not long ago dried 
up, the whole thing occupying a 
space not over eight by ten feet, 
where it would be impossible for 
more than six people to congregate 
at one time w ithout treading on one 
ano ther’s toes.

I t is perfectly safe to say tha t no 
one takes advantage of this sort of 
public parlor except as a result of 
necessity. It is too public. It is too 
carelessly furnished, fitted and a t
tended. There is not even half priva
cy, for everyone coming into the 
store is enabled, if -so  disposed, to 
stare at the occupants of the space. 
There is no toilet provision w hat
ever, and tha t is a necessity in stores 
where the trade comes from a con
siderable distance.

W e have in mind one of these af
fairs, which the store m anager has 
very much advertised, located in a 
dark corner of the store, unprovided 
with artificial light, so cold in w in
ter as to be decidedly uncom fortable 
and so hot in sum m er as to be unoc
cupied when a custom er is able to 
find any o ther place to sit down. 
A nother is in a small L  near the 
front of the store and at the edge 
of the shoe departm ent. No one cau 
en ter the store w ithout gazing di
rectly  in to  this “rest room ,” w hether

15
impelled by curiosity or not. The re
sult is tha t a woman w ho is at all 
sensitive will not remain there after 
having been stared at by a few en
tering  custom ers. I t is certainly an 
unrest room.

These things need not be, because 
the store tha t is able to  a ttem pt any 
thing of the sort should carry it out 
right or let it alone. A thing half 
done is of more damage than to  have 
left it untouched. Every store can find 
it a good thing to make the rest room 
a feature of its m anagem ent, but no 
store desiring to make such a thing 
an advertising feature o r a thing of 
a ttraction  can afford to do it half 
way. Cheaply done, it is as dis
gusting to  the public as are pinch
beck jew elry and sham skirts.—The 
D ry Goodsman.

Hang Your Coats.
One reason why the men's ready- 

to-w ear clothing business has m ad- 
such strides in the last year or two

In the District Court of the United
States for the Western District of 

Michigan, Southern Division, 
in Bankruptcy.

In the matter of Jay  A. H aring, 
bankrupt, notice is hereby given that 
the assets of the said bankrupt will 

I be offered by me for safe at public 
auction, to the highest bidder, accord
ing to the order of said court, >n 
Thursday, February 23, 1911, a t t i l  
o'clock a. m., at the store form erly 
conducted by the said bankrupt in the 
village of Grant, Newaygo county. 
Michigan. Said assets consist of an I j 
are inventoried as follows: Ladies' 
clothing,  ̂ m en's and boys s
clothing, $1,623.99; m en's furnishing*. 
$750; dry goods, $96.1.39: shoes and | 
rubbers, $1,416 59; crockery, $96.51. 
Said sale will be subject to con fir- 
matron by the court, and creditor* are 
hereby given notice tha t the same 
will be confirmed, if an adequate b id ! 
is obtained therefor, on M onday Feb-

date safest

Mors

sented

ventory of said assets m; 
at the offices of Hon. K iri 
Referee, Houseman builf 
Doran, 307 Fourth Xatii 
building, o r W m. B. H ob 

d Rapids 
ruary 1!, 1911.

William B. Holden, 
F'eter Doran, A tty  for Re<

Quick Turns. 
The secret of buying in 

tities, buying often, seliin; 
ly and reordering, keepin 
on the move and evervthb

• , . , . . .ru ary  27, 1911, unless
is because the stock is so much better I » . .. . , , |con trary  be shown. Akept than formerly.

“Look at tha t case,” said a Minne
apolis m erchant to the Twin City 
Commercial Bulletin, pointing to a 
floor case filled with coats. “ Just thei t * - - .  j i^untiiii^ , d i vv in ,
habit of keeping coats in a case like tawa streetj Gran 
tha t where each garm ent depends! D ated F 
from its own hanger, instead of in 
piles on tables, as every m erchant 
used to do, is responsible for a g rea t
ly increased volume of trade, and the 
quality has improved at the same 
time. O f course, the cut, style an 1 
tailoring of m en’s clothing are all su
perior to the best work in the readv- 
made trade a few years ago, but that 
s not the point T want to  make. Give 

all those excellencies' in a coat—then 
place it at the bottom  of a pile of 
o ther coats three or four feet high 
and w hat is the result? W hen the cus
tom er puts it on it does not fit. Tt 
wrinkles and bags in unexpected plac
es and the trim  shapeliness which 
should characterize it is gone. There 
s nothing sm art looking about it.

“Now with the cases each garm ent 
preserves all the style tha t has been 
put into it, and we are able to fit 
and satisfy men who used to 
think only custom-m ade clothes good 
enough for them. W e keep all except 
the cheapest grade of our coats in 
cases and they pay for themselves 
m any times over. They do not take 
up much room, because the coats can 
hang very close together w ithout in
jury, the stre tchers keeping them  in 
perfect shape. I should advise ever)' 
m erchant who deals in clothing above 
the low est grade to have cases for his 

oats. If he has the best class of 
trade in his town it will help him 
o keep it, and if he does not have 

it, keeping good stock in the best 
sible shape is one of the many 

things necessary if he would get it.’

H. A. Seinsbei mer &  Co.
a m e m m a n  

■Waa*sfoct*rer.s <¥t

“ Tfcc Frat”
V O t W  « E V 5  C L O T H E S

.▼HE

T W O
(¡»AM O ffAPfO S M fCh

T he C row ning Attribute o f L ovely  W oman in Clear

t

“Hew to  the line, let the chips 
fall where they m ay” is good ad
vice—but be sure the line you are 
hewing to is square and true.

If a man am ounts to anything in a 
small tow n he soon begins to  think 
he would am ount to m ore in a big 
town.

Unseen—Naiad Protects

NAIAD
D R E S S  S H I E L D

ODORLESS HYGIENIC
SUPREME IN

BEAUTY! QUALITY! CLEANLINESS!
Possesses two important and exclusive features, ft does mm de

teriorate w ith  age and fall to powder is  the dress—cam be easily  ami 
quickly sterilized  by immersing in boiling water for a few seconds 
only. At the stores, or sample pair on receipt of zj cents. E very pair 
guaranteed.

The C. E. CONOVER COMPANY
M a n u f a c t u r e r *

Factory, Red Bank, N ew  Jersey 1*1 Franklin Se. N ew  York
W enich McLaren & Company, T oronto—Sole A gents for ___h
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REVIEW °™SHOE MARKET

Female Foot Larger.
The female feet of our first fam

ilies have extended themselves two 
sizes within the last ten years. Mrs. 
Jessica Finch, of the Finch School 
for Girls, is the authority  for the ex
act statem ent. Ten years ago the 
full-grown young women in her gym 
nasium wore shoes averaging from 
size three to size four. The shoes 
to-day average from size five to  size 
six. Mrs. Finch only makes a defi
nite statem ent of w hat every one has 
observed indefinitely.

Ten years ago the fashionable sho 
shops never labeled any feminin 
shoes any size larger than six. I. 
they dealt in longer shoes they called 
them “private stock” or “ specL. 
lasts.” To-day every shop carries a full 
assortm ent up to sevens. In New 
England and New York the long slim 
foot has become a mark of caste. 
“ Number six and a half, double A,” 
says the beauty of to-day, or “triple 
A, if you carry it, please.” There is 
no m istaking the air of satisfaction 
with which she gives the order. No 
mixed race ever produced a foot that 
shape. I t is the foot of the pure 
American type.

M atters were otherwise in the days 
of our m others and grandm others. 
Then small feet were a m atter of 
gentility, and small feet meant short 
feet. The tale is told of G randm oth
er Perkins in the days when she was 
Susan Brown and laying by her trous
seau. She sent to G randm other P er
kins. who lived in town, to buy her 
wedding slippers and the 'p rune lla  
boots to match her frocks. Every one 
wore prunella boots in those days and 
every one limped when the boots 
were new. The side elastics had to 
be worn into shape. They were a l
ways too tigh t when they were new, 
in order to fit when they were old. 
W ell? G randfather Perkins went to 
the bootm akers and ordered a pair of 
white satin wedding slippers and six 
pairs of prunella boots. W hat of 
that? G randm other Perkins was a 
well-bred female. She had hesitated 
to mention the full size of her feet. 
She had curtailed it by two sizes, and 
the devoted creature wore the slip
pers on her wedding day. The boots 
she sent in a mission box to the Sand
wich Islands the day after G rand
m other Perkins found her crying with 
one in each hand and a broken shoe 
horn on the floor. There were fe
male m artyrs in those days.

The days of athletics and dress re 
form came, and the short skirt 
brought in the notion for the first 
time in three generations, since the 
empire days of classic revival, tha t a

foot has more than one dimension. 
There have been many popular d e 
vices in the days of the flowing skirt 
for shortening the public view of a 
long foot. Chief am ong these was the 
exaggerated French heel stuck mid 
way down the sole and the very 
pointed toe. From  beneath an am
ple skirt the foot appeared a mere 
peak before and a dot behind. Then 
came the m om ent when the skirt 
must be raised, and from above the 
peak and the point appeared a d is
torted  giant radish shape of a foot 
The very low cut vamp and the huge 
bow tied just below the instep are 
devices in foreshortening tha t still 
persist: but the full profile of the foot 
is too conspicuous in the short skirt 
to perm it the old distortions. Also 
and partly  because of this the new 
indifference to length of foot is per
colating through every layer of so
ciety.

Two sizes is a ten years’ average 
increase for the New York wom an’s | 
foot. Does this amazing growth 
arise from an undue excess of ath- 

tics? Are girls grow ing into larger 
women to-day than they did ten years 
ago? W hatever the answ er mav be 
there is ju s t one th ing the observ 
ng masculine creature w ants to 
enow: “H ow  far is this thing going?
Tf 1910 show’s a grow th of two size, 
over 1000, w hat will the report be in 
1920? Is this development a m atter 
of simple or compound augm entation 
Ts 1920 due to burst upon us with a 
seven to eight average shoe? O r will 
it be a m atter of nines to tens? Tf 
so. how soon will it affect the finer 
points of our civilization?—New Y orl 
Sun.

Now F o r Big Profits.
Shoe dealers must not overlook this 

one great, large im portant fact: The 
craze for satin, velvet and o ther fab
ric footw ear presents a m ost wonder 
ful opportunity for shoe retailers to 
clean up large—and we emphasize the 
word large—profits while the craze 
lasts.

It is as true as gospel. W hen the 
craze is over a dealer ought to be in 
a position to dump every last pair 
of fabric shoes into the creek and 
till be many hundreds of dollars 

ahead of the game.
W omen are paying as much a tten 

tion to-day to the dressing of their 
feet as to the ornam entation of their 
heads. W omen of fashion—and 
many of limited means—pay all kinds 
of fancy prices for hats—aye. hats 
tha t ofttim es do not cost so much 
as the material for a single good shoe. 
T hey will pay fancy prices for orna

m ental shoes, for they m ust have 
them.

W e m entally shook hands with the 
m anufacturer who made a dollar a 
pair on velvet boots last fall, and we 
congratulate him. W hat should the 
retailer care? He, too, m ust sell w hat 
his trade demands, and if the dealer 
made two to  four dollars profit where 
he usually makes one, he, too, is to 
be congratulated.

You are not in the shoe business 
for your health, and neither are the 
m anufacturers. There would be fewer 
failures and m ore successes in the 
shoe business to-day if shoe dealers 
only had their nerve w ith them. Mil
liners have theirs. T hey are not de
nounced. W e commend them  for 
their enterprise, although we som e
times, too, have to foot their bills.

D on’t see how much you can give 
the custom er for nothing and how 
little you can get for yourself and 
live.

Tf you have business ability now 
is the time to display it. Success to 
you!—Shoe Retailer.

Three W ays T o Make Shoes.
Tn the factory there are three ways 

of making a shoe—by the “tu rn ” 
method, by the “w elt” system, or 
by the McKay or “through and 
th rough” system. In  the first the up
per is simply stitched to a single 
ight sole when both are w rong side 

out and then, while the sole is damp, 
the shoe is turned like a stocking. 
House slippers are made in this way 
and light footw ear m eant for indoor 
wear.

A fter the w elt method a light sole 
is stitched to the upper, then a nar
row strip of leather is sewed along 
the seam and the outer sole is stitch
ed to  this strip or welt. The shoe
m aker does it all in one stitching.

In  the McKay system  no welt is 
used. The upper is drawn about the 
insole, the outer sole is placed over 
it so that the edges of the upper are 
between the inner and outer soles 
and then the whole is stitched 
through and through.

There was a time when every shoe
m aker made his own lasts and travel
ed about the country w ith his ham 
mers and roll of leather, his lasts and 
awls, making shoes for entire fam i
lies by measurem ent. Now the work 
has become so specialized tha t no 
man makes more than a small part— 
there are lasters, stitchers, vamper.s, 
burnishers, pasters, heelers, trim m ers 
and m any more in the modern fac
tory. This division of labor robs the 
trade of all skill.

A useful souvenir for the spring 
season is a bag of m arbles containing 
the name and address of the shoe 
dealer printed on the bag. These are 
not particularly  expensive and m a k e  
a m ighty valuable advertising me
dium.

W artha  
W a sh in g to n  

Comfort Shoes

Trade Winners

The
“Gloris”

Shoe
For Women

Equal to any 
$3.50 to $4 Shoe 

on the market

If you are not now handling this unequalled 
line you should stock them at once.

You can se ll them to your custom ers at a 
saving of $ i.o o  per pair to them.

Send card for sam ples and prices.

Herold-Bertsch Shoe Co.
Makers of Shoes 

Grand Rapids, Mich.
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To Show Pretty Shoes Skirts Are 
Made Short.

I t is the designers of shoes, not 
the modistes of Paris, who set the 
fashions for women. Listen to  w hat 
Lynn shoemen have to  say.

“Short skirts are a consequence of 
good shoem aking m ore than of good 
dressm aking,” says one. “W hen 
shoes were scrawny, baggy and o th 
erwise misshapen, as they were in 
the good old days of hand shoem ak
ing, women were glad to  wear long 
skirts and cover up their feet.

“But the modern shoe is now a 
thing of beauty, when it it is well fit
ted to the foot. So it is natural for 
women to w ear short skirts and dis
play their p retty  shoes. The short 
sk irt is the ideal skirt. But it never 
would be worn if it were not for the 
fact tha t m anufacturers produce p re t
ty shoes to be worn with it.”

“Boots and short skirts will be 
worn together this summer, as well 
as this spring,” says another m anu
facturer. “I have orders for 20,000 
pairs of white canvas shoes, mostly 
boots, some of which will not be d e 
livered until the last of June. P lain
ly, they are for the sum mer trade. 
Short white skirts and w hite canvas 
boots are a decided novelty for the 
summertime. I  have no doubt but 
w hat they will prove a popular com 
bination am ong well-dressed wom en.'’

“Do you notice,” asks another m an
ufacturer, “tha t the fashion for short 
skirts has led to  a demand for dec
orations for the shoes? W hen shoes 
were hidden under the skirts they 
were tied up w ith strings—som e
times with broken strings—or they 
were fastened with buttons, some of 
which m ight be broken, or entirely 
pulled off.

Now tha t short skirts reveal the 
shoes, there is a demand for ribbon 
bows, fancy buttons, buckles, chiffon 
rosettes, brilliants and other orna
m ents tha t will adorn the foot, just 
as a pin adorns the neck, or buttons, 
the sleeves. T he fashion of short 
skirts will surely lead to an increase 
in the popularity of decorated shoes.”

“A nother thing about short skirts: 
and shoe fashions,” says still another 
Lynn m anufacturer, “is tha t the short 
skirt brings the whole shoe into 
view, so tha t there m ust be style in 
the heel and the arch of the footw ear 
of w ell-dressed women, as well as in 
the toe.

“Once upon a time people thought it 
well enough if just the toes of the 
shoes looked respectable. T he small 
boy, it will be rem em bered, usually 
blacked the toes of his shoes ami 
neglected the heels, because he could 
not see them. Likewise, many w om 
en, in the days when long skirts con
cealed their shoes, wore shoes with 
turned over heels, broken down coun
ters and baggy insteps. Now, the 
fashionable shoe has a shapely heel, 
usually a high one, its counter is fit
ted to the last and the graceful lines 
of the arch are emphasized as much 
as possible. W om en of good taste 
now select their shoes with regard 
for the appearance of the heel and 
the arch, as well as w ith regard for 
the appearance of the toe.

“The fashion of short skirts en
courages a demand for boots,” says 
still another m anufacturer, “and the 
fashion of boots calls for very fine 
fitting or stitching of shoes. The 
common notion tha t the fit of the 
uppers of boots around the ankle is 
regulated by loosening the laces, or 
setting over the buttons, is incor
rect. No uppers will fit sm oothly 
about the ankle, no m atter w hat is 
done to  them, unless they have been 
correctly designed and fastened to 
gether. The lines of the seams must 
be true to make the uppers fit. A per 
son may get an idea of the necessity 
of true seams in boot uppers by con
sidering the seams of the sleeve of 
the coat. If  the seams of the coat 
sleeve are crooked, especially at the 
shoulder joint, no am ount of p ress
ing, stretching or pulling will make 
that coat sleeve fit sm oothly, and 
make the coat feel com fortable. I t  is 
likewise with the uppers of boots. 
Unless their seams are true the 
uppers can not be made to  look 
as smooth and as neat as they 
should be.”

Store Conditions To-day.
“Clerks of to-day do not appreciate 

the conditions under which they 
work,” said a veteran storekeeper of 
Salem. “W hen T started as an a p 
prentice clerk in a store nearly sixty 
years ago, it was my task to  arrive 
at the store at 6:30 each morning, 
sweep and dust it, wash the windows 
and build the fire in the w intertime. 
O r finishing this w ork I w ent home 
for my breakfast, and after an hour 
returned to the store for the day, re 
m aining until 6:30 at night and fre 
quently later. T had an interval for 
luncheon, of course. T wrapped bun
dles, ran errands and did everything 
tha t was asked of me in the neatest 
and quickest way I possibly could, as 
the term s of my apprenticeship re
quired. F or all my labors I received 
during the first year of my appren
ticeship the sum of $3 weekly, during 
the second year $3.50 and during the 
third year $4.”

If the salesman in the shoe store 
at present could for a m om ent take 
the broad viewpoint and compare his 
lot with that of the clerk sixty years 
ago, he would find a powerful incen 
tive to rem ain content with condi
tions as they exist. T his attitude 
would not preclude the desire to im 
prove and progress whenever possi
ble. but on the other hand should be 
the means of securing that stability 
which is necessary in effecting any 
intelligent reform .—Boot and Shoe 
Recorder.

There is every indication of a large 
sale of white canvas shoes next sea
son. T hat means that there will also 
be a large demand for w hite shoe 
laces. These shoe laces are made in 
different grades, including cotton and 
silk, and undoubtedly the demand will 
be on all of the various grades. It 
is timely advice to  retailers to be p re 
pared for this trade.

W hen you find a man who has suc
ceeded, find out how he has succeed
ed and adopt as much of his plan as 
will fit your case.

The Mark of 
QUALITY 

In Men’s Shoes
So has this trade

mark (the Indian head 
on a skin) become, and 
so is it recognized by the 
purchasing public.

It is worth money to you if you are in position 
to profit by it.

Every shoe sold under this trade-mark we guar
antee to be solid leather throughout, and it is this, 
combined with high-class workmanship, that makes 
them in demand among those who are seeking com
fortable footwear.

Join forces with us by securing the agency for your 
town before the spring season opens. Write us to-day 
for samples.

Hirth-Krause Company
Hide to Shoe

Tanners and Shoe Manufacturers
Grand Rapids, Mich.

Severe
Strenuous

Service
O ur O regon Calf 
s h o e  for boys, 
made w i t h o u t  
seams to rip, in 
both Blucher and 
bal cut, absolutely 
will make good on 
the feet of the 
sturdiest boy scout 
that hops, skips, 
runs, walks or 
jumps.

Rindge, Kalmbach, Logie & Co., Ltd 
Grand Rapids, Mich.
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Cost and Profit in the Hardware 
Business.

H arry  Mead, W ichita, Kan., a

Do not lower your price to a cu s
tomer. Count your store service, 
your reputation and brains and w h e n

to your com petitor and then split the 
profit with him.

“Do not let the traveling man set 
the retail price. W e had a junior 
traveler come along, say on a corn 
grinder. He fixed a price of $26. We 
called him hack. lie  said, ‘You can 
not get any more. W e do not get

member of the Executive Committee one won’t pay your price let him go 
of the Cost Educational Association, 
read an interesting and practical pa
per on Cost Accounting before the 
recent Colorado H ardw are and Im 
plement D ealers’ Association. In 
part he said:

“Your ‘cost’ should be figured be
fore going into business. Re that as „ __.......................... ,,, ...
it may, 90 or 95 per cent, of dealer^ ar*}’ niore for it. anywhere, and the 
do not know w hat the cost of doing ^11 for $25 in Kansas City.’ T said, 
business means, and it is getting to 'W e get $30, and you can not come 
a point where a man has to know the down here and set prices.’
cost and know more of the details of “T am the friend of the traveler_
business or he will get out of busi- he brings you the news. H e can make 
ness. or break you, and any success we

“There is a dead line and you can h^ve we owe to the traveler, who has 
not go below tha t line. There is not niade us more money than any other 
a m anufacturer but who knows all avenue, or any source we have come 
his cost, from the raw material down ,n contact with. \ \  e sit down with 
to and including the cost of the trav- our traveler and learn many things 
cling man: in fact, his whole cost o fD rnrn hint.
doing business, and the cost is mark- “One thing you have overlooked 
ed on the goods. TTe may cut down on which you could make money, and 
some, but he w on't go below the that is the gasoline engine. At the 
cost, for that is the dead line. | s ta rt a traveling man sold one for

“Somebody might take issue with 
me, hut the live jobber and manufac
turer know their dead lines to-day: 
we have it to do.

“There have been ten or a dozen 
systems of accounting put on the 
m arket, but there arc too many com 
plications to them. You need have 
only two columns. Take cost at fac
tory and freight, putting down your 
net cost, and the cost of doing busi
ness. Every dollar paid out is your 
cost. Then divide total expense ac
count by total sales.

“You keep note of your total ex
penses and divide the amount by to 
tal of your sales, then you will know 
the percentage of cost in doing that 
amount of business.

us and got $320, on which we got a 
margin of $17. If he had had any idea 
of the cost of doing business, he 
would have had a better margin for 
us- W e do not figure the cash d is
counts in the cost of doing business, 
you only get 2 per cent., anvway. 
and do not always take it. I t  is your* 
and goes into your pocket, anyway 

“ A dealer by the name of R ob
inson, down in Kansas, savs he woiib’ 
not sell any article on earth w ithout 
a triple price. F irst, the cash dis
count: second, the profit, and third, 
the interest on note, all added to the 
cash price.

You ought to get interest on 
e'  erv note you have. In our country 
we have to pay interest, and we try

F or instance, take a stove that to get a little more in terest than we 
cost $10 at the factor}': a man said
he could not look a buyer in the 
face and ask him $20 for it. He said 
he would be thinking, ‘T am making 
$10 off you.’ But when I figured it 
out and showed him that $8 was the 
cost of doing business and only $2 
was the profit, it gave him some con

pay. On counting one sale we found 
we collected $2.17 less in terest than 
we paid.

A nother thing, if T were doing onlv 
enough business to hire one sales
man, T would hire a cashier or a 
cash register—one simple cash sys
tem. W e bought a cash register and

M onro m b, km * to his custom ers went into a little plan to make mon-
■Y"1 ,1C Sald; V ’ " "."'3 , k -  1 having a cash system is
the eye and ask WO W hen you * ,l,c only th ing to do. Get o n  a cash 
up your courage like that, you do discount basis. Do n o ,  have a n y  old 
not have any trouble in making sales fashioned cash draw er w here a bell 
and getting  your price. I do not know | rings as everybody opens it. An old
w hether it is hypnotism  or not 

“Do not cut your profits to keep 
your com petitors from making a p ro f
it. We now take the liveliest com 
petitor we have and split the profit« 
with him in order to make such sale.

man T know thought he wa 
money right along: he was selling 
more and more goods hut could not 
meet his hills. Finally the factory 
sent an expert accountant down, who 
reorganized the business, and now

that man has paid off all he owes, 
and is on the road to making money 
again.

“The first thing a man will do who 
works for you will be to learn the 
cost mark. He is not a sm art fellow 
if he can not after a little study. He 
feels tha t it is som ething he ought to 
know. W e never had a man who did 
not try  the first thing to read it, as 
som ething held back from him, so 
we do not have any cost mark.

“In the retail business you have to 
have courage and nerve to m ark your 
goods high enough, hut your sales
man w on’t have the nerve to ask that

Grand Rapids Electrotype Co.
1 Lyon S t .. Grand Rapids. Mich. 

Makers of H ighest Grade E lectrotypes by 
all modern methods. Thousands o f satisfied 
custom ers is our best advertisem ent.

Also a com plete line o f Printing Machinery. 
Type and Printers’ Supplies.

A Good Investm ent

PEANUTROASTERS 
n< CORN POPPERS.

toast Variety, $8.SOta$»O.M
EASY TERMS. 

Catalog Free. 
KIN6ERY MF6.C(k, 106-108 E. Pearl St,Clnclnaatl,G

SNAP YOUR FINGERS
A t the Gas and E lectric Trusts 
and their exorbitant charges. 
Put in an American L ighting 
System  and be independent. 
Saving in operating expense  
will pay for system  in short 
tim e. N othing so brilliant as 
th ese lights and nothing so  
cheap to  run.

American Gas Machine Co.
103 Clark St. Albert Lea, Mian.

Walter Shankland & Co. 
Michigan State Agents

Grand Rapids, Mich.60 N. Ottawa St.

Acorn Brass Mfg. Co.
Chicago

Makes Gasoline Lighting Systems and 
Everything of Metal

P e r f e c t io n

}  F0^ &

IRON/NG-80ARD

For $1.90
I will ship 
you com

plete Iroaiag Board 
and Clothes Rack. No 
better selling articles 
made. Address J. T. 
Brace, De Witt, Mich.

Mica Axle Grease
Reduces friction to a minimum.
It saves wear and tear of wagon 
and harness. It saves horse en- 
ergy. It increases horse power. 
Put up in i and 3 lb. tin boxes, 
10, 15 and 25 lb. buckets and 
kegs, half barrels and barrels.

hand Separator Oil
Is free from gum and is anti- 
rust and anti-corrosive. Put up 
in J’i ,  1 and s gallon cans.

o r Store—from cellar to  garret—with 100 to  700 
^Candle-Power brilliancy—at leas than H  coat of 

kerosene (and ten tim es the Ught)—giving yon
iGas at 15c Per 1,000 Feet
7 (instead of $1 to  $2. w hich Gas Companies 

.cha rge). W ith th e  “ Handy”  Gasoline Light- 
ing System o r “ Triumph” Inverted Indi
vidual Light you get th e  best known sub

stitu te  fo r daylight (and almost as cheap), can 
read o r work in  any part of room— light 

ready a t a  finger touch—d o n 't have to  move 
these Lights—the ligh t comes to you. W rite 

fo r Catalogue and  Circulars (to Dept. 25 **
Brilliant Gas Lamp Ca 42 StateSt Chicago

STANDARD OH CO. 
Grand Rapids, Mich.

Established la IB73
Best Equipped 

Plrm  la  tk e  S tate

Steam and W ater H eating  
Iron Pipe

F ittings and Brass Goods 
Electrical and Oas Fixtures 

Galvanized Iron Work

The W eatherly Co.
18 Pearl S t. Q raad Rapids, Mich.

Weaver’s Choice Xcut Saws
Are Sold and Guaranteed by

CLARK-WEAVER CO.
W holesale Hardware Grand Rapids, Michigan

Foster, Stevens & Co.
Wholesale Hardware

1« and 12 Monroe St. :: 31-33.35.37 Louis St.

Grand Rapids, Mich.
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price if the cost stares him in the 
face, unless tha t cost includes the 
cost of doing business. You have to 
keep up your own courage and get 
the price on your goods, and your 
salesman will be bolstered up and 
make more sales and get the price.

“W e have the traveling men come 
down and educate our employes. 
Every T hursday night we have a 
school of education for them  on 
goods handled, business methods, 
window and store displays, etc. W e 
get hold of any man we can, who 
can talk on any particular line. W e 
had a man last T hursday night who 
talked on ‘Axle Grease and O il.’ 
T hat does not sound very in terest
ing, but it is a line we can sell.

“If we happen to get a line we 
can not sell in the store, the travel 
ing man goes out and sells it. If  the 
fault is not with the line, and a 
salesman can not sell the goods, we 
let him go and hire another man.

“An exclusive line will apply to 
alm ost everything. I t  is a hard 
thing to  establish at first. As you 
know, three or four more traveling 
men are carrying similar lines. They 
are your friends and all good fel
lows; but you can not buy from all 
of them. If you buy from all three 
you can not give any one of them 
enough business.

“T believe tha t every hardw are and 
im plem ent dealer ought to take pride 
in being called a m erchant. Tt grates 
on me to  be called a storekeeper and 
to  have my employes called clerks 
instead of salesmen. Call yourself 
“m erchant” and your clerks “sales 
men.” Does it not sound be tte r to 
you, too?

“Yr hi are living faster in one year 
than you form erly lived in five 
years, and it is better to be a live 
m erchant than a dead storekeeper, 
and if you w ant any acknowledgm ent 
as to your standing you have to be 
a m erchant.”

The Stove Dealer’s Burden.
The life of th e average country 

hardw are dealer would be an ideal 
one if it were not for the stove. This 
is the opinion of one -who has had 
experience, E. C. Hood, of P ittsburg, 
Kan. Mr. Hood is a d irector of the 
W estern  Retail Im plem ent and V e
hicle D ealers’ Association, which held 
its convention in K ansas City r e 
cently.

“I t  seems tha t the average person 
who buys a stove thinks that it 
should last a lifetim e,” Mr. Hood 
says. “The mischief starts  as soon 
as a stove is sold. Tt usually is de
livered with one leg missing, by some 
freak of fate. Tf a leg* is not gone, it 
is a lid or the handle to  the grate. 
Sometimes the buyer forgets to pu r
chase a poker and he lays the blame 
on the dealer, on the theory tha t a 
pair of suspenders should be thrown 
in w ith every pair of trousers.

“Even the m ost respectable of 
stoves will lose their luster after be
ing confined in a barn during the 
sum mer m onths, particularly  in a 
barn tha t leaks. A custom er will quit 
his dealer if the nickel shows rust. 
W e have trouble, top, with the man

who shoves the poker through a red 
hot grate. Take it from me, there are 
happier lives than that of a stove 
dealer.”

A Selling Difference.
“I like this gasoline stove, just the 

size to set on my range; but I want 
a longer feed pipe—this is too short, 
the tank is too close to the burner 
Can you not put on a longer feed 
pipe?’

This question a hardw are store 
custom er asked of a clerk not long 
ago. The clerk, w ithout weighing the 
m atter, gave the easiest reply:

“ 1 do not think it possible.”
“I guess T will wait, then,” said the 

custom er, and she forthw ith paid a 
visit to a rival hardw are store. Here 
she looked at the same kind of stove 
and explained her objection to  it.

“I would take this stove,” she re 
marked, “but I am fearful tha t the 
feed pipe is not long enough—” 

“T hat is easily rem edied,” quick
ly broke in the clerk, “I can have 
one or tw o m ore feet of pipe readily 
attached to this.”

“Then T’ll take it,” she concluded. 
“W hile I am here, too, I w ant to get 
some kitchenw are.”

T he second store where the clerk 
was wide-awake sold a bill of goods 
w orth $100.—System.

Death of “Andy” Smith. 
H oughton—News has been receiv

ed here of the death at his home in 
Cleveland of Andrew W. Smith. 
“A ndy” Smith was one of the best 
known traveling men making the 
Copper Country. Tie had repre
sented the large grocery house of 
W illiam Edw ards & Co. for over 
tw enty years in this territory . He 
was a m em ber of the firm for a num 
ber of years and through it had in 
terests in the H otel Dee, in this 
place, the H otel Scott in Hancock 
and the A rlington H otel in Calumet.

“A ndy” Smith was about 50 years 
of age. H e was a self-made man in 
the best sense of tha t much abused 
term . H e was born in the coal region 
of Southern Ohio and when a youth 
enlisted in the U nited S tates Navy, 
where he served with honor. He had 
been connected with the grocery 
business for many years and w her
ever he was known in tha t connec
tion he was respected and liked. No 
traveling  man making the Copper 
C ountry was better known or better 
liked than “A ndy” Smith, and there 
was general reg re t yesterday when 
the news of his death reached here 
He leaves a widow and four children.

Business News From the Hoosier 
State.

Columbia City—Reid, Murdoch & 
Co., of Chicago, are m oving their 
pickle salting station to this city.

Shelbyville—The D anziger Furni 
ture Company has been organized 
with a capital stock of $60,000. Au
gust Dansiger, of Cincinnati, is at 
the head of the enterprise.

Richm ond — The Richmond Co 
operative Consum ers’ Club has been 
organized with about fifty members 
to buy groceries, m eat and other sup

plies on a basis cheaper than the lo
cal stores can sell them.

La Grange—C. B. H orning has 
sold his harness stock and good will 
to Benjamin F. Knauss, who will 
combine his own business with that 
just acquired.

La Grange—T he shoe business of 
Porterfield & Son, recently purchas
ed by R. L. Porterfield, will be con
tinued under the old name.

Lynn—The T. W. Price grocery 
stock has been sold to W. R. Jester, 
of U nionport.

Richm ond—The Quaker City Can
dy Company has been organized with 
$10,000 capital to m anufacture and 
wholesale candy.

An Affair of State.
A g a y  farm er youth  
W ho w a s  rather uncouth,
And hailed from  D uluth,

M innesota,

W ent out a fter  dark.
And m et in the park  
Ida W est from  Bism arck,

N orth D akota.

T he B ism arckian  maid  
W as n eatly  arrayed  
In a  nobby h igh -grade  

N ew  Jersey .

W hen he said: “ Be m y bride,”
T he fa ir  m aiden replied,
“I feel fu nny inside;

O -h i-o !”

“ 'Tw ill be glorious, you b et,”
Said he, w ith out fret,
“ P lan tin g  com , for I'll le t 

Id a -h o .”

So th ey  m arried stra igh tw ay.
And live  happy, th ey  say.
On a  dollar a  day

In-D iana. —-Judge.

Confidential Advertising.
Binks— How did you advertise that 

special sale so successfully? ft was a 
hit.

Jinks—Oh, yes; I had my wife tell 
a num ber of her women friends to 
keep it secret, as there were only a 
limited number of good bargains of
fered.—R etailers’ Journal.

Raising the Temperature.
Frank had been sent to the hard

ware store for a therm om eter.
“Did m other say what size?” asked 

the clerk.
“O h,” answered Frank, “gimme the 

biggest one you have. I t ’s to warm 
m.v bedroom w ith.”

T P  A  P C  Y O U R  D E L A Y E D  
; I  n f l U L  F R E I G H T  E a s i l y  
| and Q uick ly . W e  can te ll you  
how  BARLOW B R 05.,

Grand Rapids, Mich

GRAND RAPIDS 
FIRE INSURANCE AGENCY

THE McEAlN AGENCY

Qrmmt Rapid«, M ich. Th« Leading  A ge s a y

1911 Motor Cars
f j q  I f  I «S tiff Runabouts and Tour-u a m a u u  ing Car5f ^  and ^

H. P .—4 cylinders—Ji.ooo to 
$i,6oo.

Franklin £,7^7^72”*
Closed Cars, Trucks, 18 to 48 
H. P .—4 and 6 cylinders— 
81,950 to $4,500.

Pierce Arrow
Cars, Town Cars, 36-48-66H , 
H .—six cylinders only— $3,850 
to S7,2oo.

We always have a few good bargains 
in secondhand cars

ADAMS & HART 
47-49 N. Division St. Grand Rapids, Mich.

Reasons W hy You 
Should Use the Tyden  

Self-Locking Seal
Instantly applied. More than pays for  

itse lf by tim e it  saves in application.
I t is the only self-locking seal which 

has stood the reliability te st that the rail
road com panies give a seal.

Your firm name is embossed on the 
band of each  seal.

Each sea l bears a con secu tive number 
which m akes it impossible for  anyone 
to  rem ove th e seal and put on another  
one like it.

G ives you absolute protection from 
the minute your goods are loaded until 
they are delivered to  your custom er

P laces the blame for loss where the  
loss really is

Sea ls  mailed for your personal inspec
tion upon request.

This kind o f  protection  means a lot to  
you. It coats part o f  a  cen t a  ear.

Write us to-day.
International Seal & Lock C o.,

THE “PERCHER0N” HORSE COLLAR
Besides being PRACTICAL and DURABLE is made to FIT 

the HORSE’S SHOULDERS

NOTICE  
the way 
the 
PER- 
CHERON  
collar 
hts in 
the large 
figure.

NOTICE  
the way 
the 
OLD
STRAIGHT-
FACED
collar
fits in
the small
figure.

Write for our circular giving full particulars. Manufactured only by

BROWN & SEHLER CO., Orand Rapids, Mich.
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Is Wife Abandonment Ever Justifi
able?

W rit ten  for  the  T rad e s m a n .

Of late years so many husbands j 
have proved recreant to the obliga
tion of supporting their families, so j 
common a thing has it become for a i 
man to skip out and leave his wife 
and little ones to starve, if charity or 
public aid fails to provide for them, j 
that the tendency of recent legisla
tion in a num ber of states has been 
to make more severe the penalties for 
such conduct. In our own State a 
man “who deserts and abandons his 
wife or deserts and abandons his 
minor children under 15 years of age 
and w ithout providing necessary and 
proper shelter, food, care and cloth
ing for them ,” shall, upon conviction, 
be deemed guilty of a felony.

This is all as it should be. In ju s
tice to itself the State can not allow I 
a man to contract m arriage and then 
release him from his obligation to 
take care of his family.

W hile he must make good to the 
State, who m^kes good to him, if, in 
the blindness of youth and inexperi
ence, he has thrust his head into the 
m atrimonial yoke with an ill-tem per
ed vixen or with an incom petent and 
lazy slattern? All that can be said in 
extenuation of the crime of wife 
abandonment hinges on just this 
question.

If I were a lawyer, a man lawyer, 
of course, and were asked to defend 
a wife deserter, I should find out first j 
what kind of a wife he had deserted. 
If she were good, industrious and 
had tried to do her part. I should re 
fuse to defend him at all. and should 
maintain that, particularly if she were i 
the m other of small children, the u t
most punishm ent the law could in
flict was too light for his crime.

On the other hand, sunpose some 
poor fellow becomes disheartened lie I 
cause, hard as he may work, faith
fully as he may carry home his wag I 
es. economize as he may in his own 
personal outlays, he has no home 
comforts, but only a place of squalor 
and wretchedness in which to lodge 
and eat his scanty and unpalatable 
meals. If. under such circumstances, 
he becomes desperate and leaves 
some day when he finds the walking 
good—a man with an incapable wife 
rarely has the money to leave any 
other way than on foot—and lie is 
caught and placed under arrest .for 
so doing: then it would not hurt m:v 
professional conscience in the least 
to do all I could for him.

Now. of course, the men readers 
°t the Tradesm an never invade the 
pages of the W om an's W orld. This

departm ent is strictly  for women and 
no others may peruse its columns. 
O therwise I never should intim ate 
herein tha t there ever could be any 
such thing as even the slightest ex
cuse for wife desertion. To women 

I alone. I am frank to say tha t in some 
instances the wife deserter is more 
sinned against than sinning. Further, 
I believe it would do every young 
wife and many old ones good to 
hear a skilful attorney set up a de
fense for the culprit who has aban
doned a slovenly or extravagant wife, 
or one possessed of a sour, grouchy 
disposition.

I know nothing about law, but it 
seems to me no lawyer with a good 
understanding of human nature would 
feel timid about undertaking such a 
case, even if legal technicalities were 
somewhat against him.

W e will suppose that the unfortu
nate client actually has abandoned 
the kind of wife described, and is 
unable to put up the bond for her 
support that would secure his immu
nity from sentence. Even then our 
lawyer need not despair for his client. 
The penalty for this offense ranges 
all the way from three m onths in the 
county jail to  three years in the pen
itentiary, so if unable to secure en
tire acquittal, there is fine opportu
nity  for the defense to get in some 
excellent w ork in obtaining palliation 
of punishment.

I t would be a delicate m atter to 
handle, but the lawyer certainly 
would see to it that, so far as possi
ble, ju rors who had efficient, pleas- 
ant-tem pered wives and comfortable 
homes should be rejected, and those 
who were personally suffering from 
the ills of w retched housekeeping 
should be retained: for these only 
would have a fellow feeling for the 
accused. H asn’t a man the right to 
he tried by a jury of his peers? W ho 
can say tha t a man mated to  a poor, 
incom petent excuse of a wife is on 
an equality with one who is m arried 
to a capable woman ?

The jury having been impaneled, j 
the evidence would he heard, the 
prosecution set up its plea and then 
our lawyer would make his defense.

He would show either by skilfully 
drawn word pictures or else by ac
tual photographs w hat a house is like 
where dirt and disorder and squalor 
reign. He would prove by actual ver
ified expenditures that a m an’s wag
es disappear like snow under a July 
sun when a wasteful, extravagant 
wife has the handling of them, and 
how negligible a -quantity is the 
com fort and welfare secured by 
the outlay. He would set forth how 
welcome such a man is made at every

saloon and habitat of evil, and how 
strong is his tem ptation to squander 
his money in such places and not 
take it home at all. H e would go 
on and explain how debt and dis
grace among his fellows and all sorts 
of hard luck are the inevitable por
tion of the man who has made an ill- 
starred marriage.

A t this juncture a phonograph 
should be brought in and a few rec
ords run through giving audible dem
onstration of just how unbearable it 
is to have a woman nagging, or find
ing fault, or whining, or, as the vul
gar say, “jaw ing” continually. I re
gret to say such records could be 
made from actual life in every com
munity.

O ur lawyer by this time would be 
warmed up to his subject and could 
make clear that it strengthens a m an’s 
moral nature to have his meals reg
ular and on time, and things he likes 
to eat, and a bright cheerful wife and 
an agreeable fireside, and vice versa. 
This ought not to be true, because 
every man ought to be made of the 
stuff of heroes and m artyrs; but it is
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true, because he is not made of the 
m aterial mentioned, but is a very fall 
ible sort of creature, prone to wan 
der from the path of rectitude and 
shirk his bounden responsibilities 
when he is physically uncom fortable

The lawyer would next dilate about 
the effects of bad cooking upon a 
m an’s digestion and upon his moral 
sensibilities, and m ight with good 
effect pass around a hunk of sour, 
heavy bread and insist tha t the judge 
and ju ro rs each sample it. By the way, 
I w onder if twelve ju ro rs ever could 
be found, some of whom would not 
be perfectly familiar with sour bread 
as a regular article of diet.

Finally the lawyer would bring up 
tha t in this State the law allows a 
boy of 18 to m arry. Young, ignorant, 
inexperienced—long before he has 
full legal qualifications to make any 
other kind of a contract involving so 
much as a few dollars—he can enter 
into a solemn agreem ent to provide 
for a wife; shelter and food and cloth
ing and keep her in shoes, until death 
or a divorce court do them  part.

In a very real sense the State is a 
party  to every m arriage contract. 
H aving bound the man sure and fast 
to fulfill his obligations, w hat does 
it do, what, indeed, can it do, to see 
tha t the wife fulfills hers? H aving 
dwelt sufficiently on the well-estab
lished fact tha t in all ordinary tran s
actions, when one party  to a con
trac t fails to make good, common ju s
tice demands that the o ther side be 
released also, our lawyer in closing 
would make a nice little “spiel” in 
which he would commend the jury 
upon their unusual intelligence, sa 
gacity and fair-m indedness, and thei 
with a very good grace he could ask - 
nay, ra ther demand—the clemency ol 
the tribunal. Quillo.

Best Type of Husband.
I t  should be borne in mind by a 

readers of these articles tha t m arriage 
is not recom mended as a profession. 
The girl who m arries to escape work 
often finds tha t she only succeeds in 
trebling it, and at the same time en
ters into a contract which it is diffi
cult to break. Tn the seeking of a 
husband it is better to fail in find
ing one than it is to succeed in get
ting the w rong type.

M arriage is the natural ambition of 
all healthy men and women, but the 
parties should give them selves every 
chance of understanding each other 
and the contract they make at the 
altar.

T he best type of husband is the 
man who is neither young nor old. 
If he is young he does not know the 
w orld—if he is old he knows too 
much, and in either case the wife 
suffers.

T he successful husband is evolved 
out of the successful lover. H e never 
neglects his business for his pleasure. 
If, during the days of courtship, 
business makes large demands upon 
his time, he m ust spend less of it 
with his girl. He does this uncom 
plainingly, knowing tha t in the end 
it means extra com forts for his future 
wife.

Perhaps the m ost desirable a ttr i
bute in a husband is common ‘sense.

If you know a healthy man of 30 or 
thereabouts who has a fairly decent 
position, who works every day in a 
city, yet never forgets the little grac
es and courtesies of life, you may de 
pend upon it that he will make a suc
cessful husband. He is a man of 
honor, a man whose word can be 
trusted, a man who does not waste 
his time paying insincere compli
ments.

I t  is significant tha t the man who 
is popular with all kinds of women 
never quite succeeds as a husband. 
T he reason is simple: W hen single 
he has laid himself out to please the 
opposite sex, and accordingly has 
really been acting all the time. A ct
ing is necessary. O therw ise he could 
never succeed in pleasing the many 
types of women he m eets from day 
to day.

T he man who is going to be a good 
husband is liked by the women be
cause he is always polite to them, 
but he is not violently popular for the 
reason tha t he will not condescend 
to those insincerities and artifices 
which captivate so many women. 
W hen looking for a husband do not 
et your good sense be drugged by 

your good nature. Study the men 
you meet, rem em ber all those little 
things they do and say which go to 
make up “character,” and you will 
make no mistake in the long run.

The man who earns the worship of 
i woman is the luckiest man in the 
world, while the husband who keeps 
it is the wisest.

By all means m arry, but do not 
sacrifice everything to m arriage. Do 
not accept the w atery love of youths 
younger than yourself as the real 
thing. Boys of 20 are ever eager to 
court women of 27. If you have a 
loving nature it will create love in 
some one, and if you let things take

their course and no t neglect your op 
l portunities, your ideal will come alonu 
| right enough. Every woman believer 
| she has m arried the best man in the 
world as long as she keeps in love 
with him.

Beauty of Motherhood.
There is nothing in all the world 

j tha t is sw eeter and more beautiful 
| to see than a m other with her baby.

There is som ething about the sight 
tha t appeals to every heart, w hether 
you see them on a crowded street 

! car or on a train o r in the street or 
the home, w hether they are clad in 
expensive clothes or in shabby ones.

The little m other may not be as 
p retty  as she once was; her figure, 
once so trim  and girlish, my have 
lost some of its jauntiness and her 
face may bear the m arks of care and 
responsibility and sleepless nights, 
but the sacredness and the m ajesty 
of m otherhood are more impressive 
than all the grace and beauty of girl 
hood.

T he reason why m otherhood is sa
cred and beautiful is because it mean- 
unselfishness—it means tha t the lit
tle m other lives for another__her
baby. T_.ove is the m ost beautiful > 

thing in this world of ours, and moth- i 
er love is the m ost beautiful kind j 
of love—the m ost unselfish, the m o s t  j 
self-sacrificing. The m other and the j 
baby are a living embodiment of love

N or is the beauty of motherhood 
found alone in human kind. The hen. [ 
w aiching over her brood with moth- ! 
erly solicitude and flying furiously in j 
the face of the enemy; the cat. took ! 
ing on with majestic pride while her 
kittens play about her; the m other i 
bird feeding the open mouths in .the i 
nest—ail are beautiful and impressive [ 
because they are embodim ents of 
m other love.
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VITAL ADVERTISING.

A Discussion of Some of the Princi
ples.

W ritten for the T radesm an.
II.

In  order to seize the salient points 
of a given business proposition and 
set them forth  in an interesting way 
you have to get the custom er's point 
of view'. W hat is he interested in 
primarily? Take him as the rep re
sentative of a large class, what are 
the things tha t appeal m ost strongly’ 
to him? Exchange your eyes for his 
eyes and then go out and look in 
upon your windows and your wares 
with these borrow ed eyes. Study j  our 
goods from his standpoint.

I t is a difficult thing to get this 
detached point of view—so difficult, 
some men in the retailing business 
have despaired of it. T hej’ are so 
near to the business—know the tech
nical details of it so thoroughlj- and 
are so completelj' absorbed therein— 
thej' can not detach them selves even 
for a moment. Therefore they em- 
ploj- others who actuallj' know far 
less of the business than they do to 
write about it.

In talking with the President of 
a large photographing concern some 
m onths ago—a concern whose ag
gressive and elaborate advertising has 
become conspicuous enough to  m erit 
featuring in the larger advertising 
journals of the country—this man 
told me that he felt himself utterly  
incapable of producing copj’, for the 
reason above specified. H is way of 
putting it was this: “I know' too much 
about the business. The people wTho 
prepare mjr street car cards and oth
er pieces of literature do not know' 
photograph)' as I do, but thej' know 
how to talk about it in an interesting 
way. T hej' get a ttention—and som e
how get results, where I would sim- 
plj' be w asting mj- time.”

A fter the attention has been se
cured it is up to the advertiser to 
convince the reader. H ere is an ad
vertisem ent about Bill Sm ith’s stylish 
shoes. Bill Smith runs a shoe store. 
It is the province of the man w’ho 
gets out Bill Sm ith’s shoe advertis
ing to make the people believe that 
Bill Sm ith’s shoes are the last word 
in s t jle ; tha t they are dependable 
shoes—made out of good, substantial 
material—and well m ade; tha t the 
workmanship on Bill Sm ith’s shoes is 
the best ever; tha t you simply can 
not beat it; tha t these shoes fit; that 
they produce foot-com fort, and final
ly that they are reasonably priced—in 
other words, tha t they are just as rea
sonable as shoes of such excellent 
values can be profitablj' sold.

Note how the skilful advertiser 
goes about the task. In the first place 
he realizes that m ost people now
adays want stylish footwear. No m at
ter what o ther good features the 
shoe maj' possess—and it is im m ate
rial w hether it is a shoe for man, 
woman or child—if it is lacking in 
this style-feature it is a “dead one.’’ 
Therefore j’our shrewd advertiser 
calls Bill Sm ith’s store the “Stylist 
Shop.” It sounds good, doesn’t it? 
He does not tell you whj- it is a

“sty list” shop; he does not argue the 
question; he does not m arshal his 
proof, and then ask you if you do 
not think he is justified in so calling 
Bill Sm ith’s shoe store. He simply 
says it is tha t—and keeps righ t on 
persisting tha t Bill Smith sells the 
“stj'lish so rt” because Bill Sm ith’s 
store is the “Stylist Shop.” Call him 
bull-headed, unreasonable, arb itrary— 
call him anything you like—he does 
not give a rap; but do not forget, 
please, tha t Bill Sm ith’s shoe store 
Is the “Stylist Shop.” If you w ant to 
be dead sure of tha t vital style-fea
ture in your shoes—and of course j'ou 
do, for you are a discrim inating 
dresser—go to  Bill Smith. He knows 
style in shoes. He buys shoes with 
style in them. T hat is Bill Sm ith’s 
long suit. Cover a pair of shoes with 
burlap, turn down the light and 
blindfold Bill in one ej'e—if there is 
style in the shoes under the burlap 
in the semi-darkened room Bill w'ill 
know it. W hj'? Bill Smith knows 
style, th a t’s why.

Bill Sm ith’s shoes are dependable. 
Thej' wear. Thej' are all leather— 
excepting the linings, the thread, eye
lets and a few' things like that— 
therefore thejr wear. The men who 
make Bill Sm ith’s shoes are -work
men from the word go. N othing to  it; 
thejr’re the whole push when it comes 
to making shoes tha t are just right. 
Dependable? Sure. Fit? You can 
not beat them. Comfort? N othing 
like the com fort which inheres in Bill 
Sm ith’s shoes. The last is right. The 
leather is right. T herefore the prod
uct is right. Since everj’thing is so 
obviously right, the result is shoes 
that leave nothing to be desired. They 
are so good they could not be better. 
They will please you. They will fit 
jo u . T hej' will give comfort. They 
will give service. Thej- will behave 
precisel)' like excellent, wrell-built, un
surpassed and unsurpassable footgear 
ought to behave. Are these various 
points argued? Of course not. They 
are assumed. The advertisem ent 
w riter is too bus)' to w aste time prov
ing obvious propositions. Instead of 
arguing the question at length he 
bom bards the custom er, actual and 
prospective, w ith virile, dominant, in
sistent and persistent declarations of 
w'ell-known points of superiority in 
Bill Sm ith’s shoes. He gets your a t
tention, then, for w hat? Not to rea 
son with you; but to overwhelm you 
with compelling suggestions; to catch 
you up and sweep you on by the 
avalanche of his own crushing, crash
ing enthusiasm about Bill Sm ith’s 
shoes.

But suppose somebody is dubious? 
Suppose somebody w ants proof— 
w hat then? W ill j'our expert adver
tiser stop to reason with him? He 
has not time. He will keep right on— 
“T here’s a reason,” “T here’s a rea
son, “T here’s a reason.” W hat is the 
reason, please? “T here’s a reason,” 
“T here’s a reason,” “T here’s a rea
son!” T hat is all you will ever get. 
Reminds one of Jonah’s sermon. 
“Y et forty days and Ninevah shall be 
destroyed!” “Hold on, Mr. Jonah!” 
exclaims some man who hailed from 
Missouri before there was a Mis

souri, “tell me about this. W hy is 
Ninevah to be destroyed? W hen’s this 
stunt to be pulled off? Can’t you give 
us some of the details?”—“Y et forty 
days and Ninevah shall be destroy'- 
ed!” exclaims Jonah, and hurries like 
mad to the next street corner, w'here 
he delivers the same message. T hej’ 
couldn’t get him to talk “for publica
tions.” He made no “running com
m ents.” He did not amplify. He 
stuck to  his original “story .” I t  was 
terse, positive, tense, w hite hot. Jo 
nah was an expert advertiser before 
the science of advertising had ever 
been dreamed of. He knew how to 
get attention and compel people to 
act. There was no resisting Jonah— 
and so the whole city, which was 
large enough to have in it seventy 
thousand babies tha t could not differ
entiate between their right hand and 
their left—did precisely w hat Jonah 
wanted them  to  do. In  a rem arkably 
short time Jonah “covered” the town 
with verbal advertising of this im
pending calamity—-simply because he 
put up a dom inant line of talk.

V ital advertising suggests immedi
ate action. “Do it now”—th a t’s the 
key-note. D on’t put it off until to 
m orrow ; now’s the time. “Do it to 
day.” “D etach this coupon, w rite j'our 
name and address on the lines ind i
cated and drop it into the mail—to 
day’.” All is so simple and easy. It 
only requires a to tal outlay of one 
1-cent stam p and the filling in of a 
couple of lines w ith your fountain 
pen. I t  w on’t take you one minute 
by the clock to do the thing you are 
told to do. Do it! Do it!! Do it!!! Be 
a game sport! Take a shot on th is ’ 
You’ll never regret it! Y ou’ll ever 
afterw ards pat yourself on the back 
for doing this thing! I t ’s the thing 
to do—sure! W hy delay? Do it 
now!

Do you realize the trem endous im 
portance of all this suggestion in ad
vertising of the better sort? Nine 
people out of ten are passive. They 
act, for the m ost part, upon the sug
gestions of others. T hey are not in
dependent thinkers. T hey get their 
ideas second-hand. Somebody throw s 
out a suggestion—an idea—they grab 
it up, speak it out a few tim es— 
then they think it is their own. I t  is 
—now; only somebody gave it to  
them  in the first place. They do not
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realize this. T his is the principle the 
politician understands so well. V ote 
for me—th a t’s his argum ent. W hy, 
Mr. Politician? Bless you, m an—vote 
for me. T h a t’s all you’ll get out of 
him. He claims to be your friend. 
H ow does he prove it? He does not 
prove it. H e asserts it. He says he is 
your friend, and keeps on saying it, 
until after awhile you get to  saying 
he is your friend. “ I ’m for the peo
ple,” he exclaims in thunderous tones, 
and the perspiration trickles down his 
brow. Then, inflating his lungs to 
their fullest capacity, fixing the crowd 
w ith his hypnotic eyes, he clenches his 
right fist, coming down in the palm 
of his left hand w ith a prodigious, 
compelling, irresistible whack—‘‘I am 
for the people!”—and the crowd 
jum ps to its feet and rends the very 
air with vociferous applause. T h a t’s 
good political oratory, and tha t is a l
so good advertising.

Take the finest specimens of ad
vertising you are able right now to 
call to m ind; think them  over— 
analyze them —and w hat have you? 
Em phatic declarations and assertions, 
for the m ost part. T here may be a 
show of argum ent—but it is largely 
a “show." I t  may seem to  reason 
w ith you, but it is largely a “seem 
ing.” Y our advertisem ent w riter is 
bom barding you with one proposition 
after another concerning the supe
riority  of this, th a t or the o ther thing. 
All the while he is prodding your 
will. H e is sweeping you on before 
him, or leading you right along with 
him—he is compelling you to see as 
he sees, to think as he thinks and to 
do as he would have you do.

H e wins. W hat makes me think 
a certain  make of $2 gloves is the 
only so rt of gloves I ought to  buy, 
and why is it I always call for that 
make of gloves when I buy gloves?— 
the advertising man compelled me to 
act th a t way! I ’m as helpless as the 
clay in the p o tte r’s hands. W hy do I 
w ear a certain  make of collar, and 
none other? T he advertising man has 
made me feel tha t I ’m a kind of a 
short-skate if I wear any o ther make 
of collar. W hy does my wife specify 
tha t I buy her a certain brand of ta l
cum when I buy talcum for her? The 
advertising man has compelled her to 
think tha t this particular brand of ta l
cum is the best on the m arket; tha t 
no o ther is quite so good, and so on 
through the list. Now, I sometimes 
think tha t I ’m fairly intelligent and 
rather capable of acting upon my own 
initiative; and yet when I come to 
analyze m yself I find that I am w arp
ed, swayed, bullied, coerced, driven, 
compelled and ordered about by cer 
tain expert advertising men who have 
had a hand in popularizing certain 
sorts of comm odities th a t I m ust have 
from tim e to  time.

T he men who have done that are 
men who have turned out w hat I call 
vital advertising. I t  is a sort of ad
vertising  tha t has unction and com 
pelling pow er in it. T ha t is the sort 
of advertising m atter you m ust have 
to  make your w ares go.

Chas. L. Philips.

Michigan Men in California.
W ritten for th e  Tradesm an.

O ntario, California, Feb. 6—Form er 
residents of Michigan may be found 
in large num bers in Southern Cali 
fornia. W illiam Thrnn, form erly of 
Thum  B rothers, of Grand Rapids, is 
“the millionaire candidate” for M ay
or of Pasadena. Mr. Thum , in an 
nouncing his platform , states that he 
is a total abstainer and “abhors 1i 
quor”and personally would be in 
favor of the enactm ent of more dras
tic laws for the control of the traffic, 
nut he “does not believe the senti
ment of the comm unity would justify I 
such legislation. He favors munici
pal ow nership of public utilities and 
takes his stand as a progressive in 
municipal governm ent.

Among form er residents of Grand 
Rapids now located in Pasadena are 
M. B. Butler, an attorney, and Frank 
M. W illiams, who is engaged in m er
chant tailoring. Charles F. Retting, 
of Grand Rapids, has a w inter home 
in Pasadena.

Three or four years ago a hand 
some young woman resigned her po
sition as cashier in one of the big 
stores of Grand Rapids and started 
for the W est to seek her fortune | 
She is now the wife of an elderlv I 
but w ealthy gentlem an named W ard 
and one of the society women of I 
Pasadena. Mr. W ard’s son recently I 
m arried the daughter of C. F. R e t- | 
ting.

Jam es L. Lee, President of the 
Challenge M achinery Company, of 
Grand Haven, has been a resident of 
Pasadena several years. H e owns a 
beautiful home.

In O ntario  form er residents of 
Michigan are prom inent in b u s in e s s  
and social life. Jacob Jesson, the 
leading druggist, was form erly engag- 
ed in the same business in M uske
gon.

W. W. Smith, who carries on a 
heavy business in groceries, was 
form erly a resident of Buchanan. 
Mich.

Mr. Fallis, Jr., of Fallis B ro th e rs  
was a resident of E ast Jordan, in 
the employ of the East Jordan Ltrm- 
her Company.

Rev. Dr. Lofa, pastor of the O n
tario  C ongregational church, was 
form erly pastor of a church of the 
same denomination in Kalamazoo

Mrs. Charles F. Dam row was 
form erly Mrs. Ocobeck, and Mrs. P  
O strom , the wife of the leading m er
chant of the city, was form erly M r- 
Lnndstrom . Both were residents of 
Grand Rapids a few years ago.

At San B ernardino T m et W. S. 
Conger, Fred Dredge, Adolph Young 

i and Steve Pritchard , all form er res - 
¡dents of Grand Rapids. Mr. Pritch
ard has been for m any year- and t- 
still in the mail service. He was as- | 
sociated w ith H arvey O. C arr and D 
W . Foster in the Saturday Evening i 
Post thirty-five years ago.

A rthu r S. W hite.

Good Reasons.
“And w hat did papa say when you 

asked him fo r my hand?” asked the I 
M. P.’s daughter.

“I ’d gladly tell you, bt 
you'd never respect his 
m ore,” said the eloping

Innocence Is Bliss.
M other—Oh, Bobby, I'm a 

of you. I never told stories 
was a little girl.

Bobby—Y\ hen did you hegi 
mummie?

W il mart h Show Case C®.
S h o w  Cases 

And Store Fixtures
T a b e  D ivision  S t . C a r  (Srawi SfapMba» X e k

W e Ma n uf ac ture

Public Seating
Exclusively

r h n f f h p ^  We furnish churches of all denominate 
building to harmonize with -he gm« 

scheme—from the most elaborate carved furniture for the 
modest seating of a chapel.

€  Tile fact that we have furnished a large n 
J v I l U V I S  and district schools throughout the »u n tr
ior the merits of our school furniture. Excellence or resign 
materials used and moderate prices, win.

Lodge Halls MTe specialize Lodge Hall and Assemb 
O ur long experience has given as a know! 

qnirements and how to meet them Many styles :n stock and rum 
including the more inexpensive portable chairs, veneer assembly 
luxurious upholstered opera chairs.

Write Dept. Y .

seat 
tge a

H m e r i c a n  S e a t i n g  C o m p a n y

215 Wabash A re. 

G R A N D  R A PID S N E W  TORE

CHICAGO ILL.

SOSTO** psaLADELFm«

Klingman’s Sample Furniture Co.
The Largest Exdusiv« ftctaücrc si 

furniture in America

W here quality is first consideration and where you 
get the best for the price usually charged to r the 
inferiors elsewhere.
D on 't hesitate to  write ns You will get nst as
fair treatm ent as though you were here personal

Corner Ionia. Fount** n and M v m m  Sta.
Opposite .Horton House Oraad Ripida. .Hick.

“Crackerjack” 
Sm all Wares 
Case No. 30

> m e iw n n a  inches high j 6

.r if-sw ers jsuatly j  inches ierp 
md from jsy ' tsches to  inches 

long. You can display to the best advantage aß sorts a t findings f§ the 
customer wants to see an article the -ray is readily pullet -,«t wtrhout dis
turbing any of the other trays and placed on top jf show case wStch maaes 
an effective presentation of goods and they are protected from toar

We have other styles of cases, strong and » gbrly The om  prices th«y 
are sold at would su rp r ise  you. W rite for catalog 7

Grand Rapid» Show Case C o.
Grand Rapids. Mich.

T h e  Largest Manufacturers o f Store Fixtures m i  ih r  W « U
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His Lordship, the Boy, and How He 
Helps.

Belvidere Brooks, recently ap
pointed General M anager of the 
W estern Union Telegraph Co., was at 
one time office boy in one of the 
smallest telegraph offices in Texas. 
—News Item.

T hat Cleveland hoys have the 
“stuff” in them was dem onstrated on 
a grand scale at the recent Boys’ E x
position where everything from 
aeroplanes to  subterranean boats 
was shown—all the work of “just 
boys.”—News Item.

These clippings arouse some reali
zation of w hat boys can do when 
their potential energies are harnessed 
and directed in channels of profitable 
accomplishment.

The boy of to-day is a vital factor 
in business; not particularly because 
of what he does, but because what he 
does and what he thinks is shaping 
a man who will some day sit in the 
executive chair of his concern or 
some other. The ideas he gets to-day 
as office boy will find their fullest 
expression in his busines policies of 
to-morrow. Tf we w ant the best fruit 
we m ust plant the best seed and then 
cultivate it.

This boy question goes right home 
to every m anufacturer in a very prac
tical way. In New York City there 
is a salesman who sells more goods 
for his company than any other man 
in the field. He is a veteran sales
man of his house.

As his sales continued to increase 
} ear after year, and his commission 
voucher mounted higher and higher, 
his sales m anager decided to get on 
the inside of this m an’s selling m eth
ods and find out his secret of suc
cess.

He did. He found this dignified, 
middle-aged salesman of his to be on 
the very best of term s with every 
office boy in his territory! W herever 
he went this salesman was greeted 
with a cheery. “Good morning, Mr.
----------- or. “How do you do, Mr.
------------?” by the boys whom many
salesmen consider too insignificant to 
do anything but carry their card to 
the buyer’s sanctum.

Mr. Salesman always had a friend
ly. "Hello. John,” or, “How are you 
to-day Frank?” for the boys.

He had been in the field long 
enough to see a number of those very 
boys boosted to better jobs where 
they had the say in placing orders in 
his line; he knew that he was bu ild 
ing for the future and in a m ost sub
stantial way, when he cultivated the 
friendliness of these little chaps, w h o

really value the attention of a man 
who is as far along in the world as 
a salesman is supposed to be.

It was a common thing in this 
salesm an’s daily routine to have one 
of these kids call him up and say,
“Mr. -------  ---- is here on the deal you
are after, and the boss is interested; 
better come over before that order 
gets away from you.” Many a hand
some order has been saved to  this 
genial, courteous old fellow that way.

Edward S. Babcox.

The Salesman and the Buyer.
There are many schools and educa

tional agencies established for the 
purpose of instructing people in the 
art of salesmanship. The would-be 
salesman is shown how to present 
his proposition so that results may 
ensue. Advice galore is given tin 
salesman as to how he should con
duct himself under certain circum 
stances. The reason for his success 
is pointed out, and the cause of his 
failure is made plain. In the case of 
success he is petted and patted on 
the back, and in the event of failure 
he is consigned to oblivion.

The buyer, who is the objective 
point of attack of school instructed 
and scientific salesmanship, is scarce
ly ever mentioned. T hat the buyer ¡» 
a m ost im portant personage is self- 
evident. otherwise there would not be 
so m any elaborate treatises upon 
salesmanship. There is no school of 
instruction for the buyer, there is no 
advice given him as to what he should 
do in certain circumstances. H e is left 
to fight his battle alone against the 
highly trained salesman.

O f the two factors, the salesman 
and the buyer, form ing part of the 
working force of an establishm ent, 
the buyer is, in a measure, the more 
im portant. This statem ent is equally 
true in the retail as well as in the 
wholesale business. The salesman is 
rarely a good buyer, nor is the buy
er always a good salesman, but the 
two qualities are more often found 
in the buyer than in the salesman. The 
success or failure of a firm is often 
due to the buyer. If  goods are not 
well bought scientific salesmanship 
will avail but little.

Possibly the reason why there are 
no schools of instruction for buyers 
is, tha t buying can not be reduced 
to any set rules. The buyer has to 
be a judge of goods, he has to know 
the requirem ents of the firm’s trade, 
he has to be a student of m arket con
ditions, and have the perceptive fac
ulty of buying at the right time, in 
proper quantities, and at the lowest 

| m arket price. I t is possible to make

a salesman by school instructions, 
but not a buyer. The buyer is form 
ed from  experience. A good buyer 
is a student of men, goods, prices 
and seasons, in the school of practi
cal knowledge.—Seattle T rade Reg
ister.

Opportunity.
The man who is thoroughly con

vinced that opportunity  knocks but 
once at a m an’s door, and who be
lieves tha t she knocked once at his 
door and got away before he could 
turn the knob, is a candidate for the 
D own-and-Out Club; but he is a 
much m istaken man all the same. 
O pportunity  knocks at ■ every m an’s 
bedroom door every m orning at about 
5 o’clock. Any man able to  get out 
of bed can catch her, if he does not 
fuss around too long. T hat is one 
of the cheerful things about this good 
world. The only way an active man 
can lose opportunity  is by running 
the o ther way. People who com m it 
suicide and those in the chronic 
glooms, do not hold to  this doctrine. 
But those who feel the best and do 
the m ost good on earth  believe in it 
implicitily. W hat the others lack is 
the compelling desire to seize oppor
tunity. No man alive is so far away 
from the Kingdom of Good W ill and 
Good Behavior (which is the essence 
of good luck) tha t he can not get there 
if he w ants to. If  he does not want 
to, of course tha t is another m atter. 
Nobody is going to pick a man up 
by the scruff of the neck and carry 
him kicking into the K ingdom of 
Heaven. The Kingdom of Heaven 
consists of a body of people who are 
in it because they like to be in bet
ter than to be out. The “like” is the 
key to the gate.

There is a society for the preven
tion of cruelty to all anim als—except 
man.

The advertisem ent may be the 
thing tha t makes the first sale; but 
it m ust be the salesman, the store's 
service, tha t m akes the custom er 
come back.

Hotel Cody
Grand Rapids, Mich.

A. B. GARDNER, Mgr..

Many im provements have been made 
in this popular hotel. Hot and cold 
w ater have been put in all the rooms.

T w enty new rooms have been added, 
m an/ with private bath.

The lobby has been enlarged and 
beautified, and the dining room moved 
to  the ground floor.

The rates remain the sam e—12.00, 
$2.50 and $3.00. Amerioan plan.

All m eals 50o.

The Fifty-fourth
You have been reading about the Citizens Telephone 

Company’s dividends in these columns. More than 3,000 
checks for dividends will be sent out of the office on Friday 
night next, the twentieth. These checks go with unfailing  
regularity. Be sure to get one next time. Write to or in
quire of the secretary of the company, Grand Rapids.

W o r d e n  Q r o c e r  C o m p a n y

The Prompt Shippers

Grand Rapids, Mich.
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T H E  PLACE OF T H E  GRUDGE.

Thrice happy are those who can 
be happy in spite of vexations: who 
rem em ber th a t real happiness comes 
from w ithin; who see the silver lin 
ing in every cloud and w aste no time 
in m easuring the density of the la t
ter.

Every time we allow ourselves to 
dwell upon the details of a past 
w rong we render our nerves a bit 
unsteady, invite a depression of the 
m ental poise, and thus inflict self-in 
jury. The man who thinks bright, 
cheerful things gets out of them a 
better tonic than any doctor's drugs.

T o fling aside the grudge is a 
duty we owe to our associates. No 
one has time to listen to our g riev 
ances which he is powerless to a lle
viate. H e has enough of his own 
affairs to think about. Besides, it 
is not pleasant: and people like to 
have as good a time as possible in 
this world. Tt not only renders us 
unpopular, but often places us in a 
ridiculous light in the eyes of others, 
who are quick to detect if we m ag
nify our w rongs; and the more we 
contem plate an injustice the larger 
it becomes. H ad Edison spent his 
hours in nursing the blow which ren 
dered him perm anently deaf, the w on
ders of the phonograph m ight never 
have reached the ears of others.

As surely as “to forgive is divine," 
to forget is human duty. Physical 
reasons demand it: ethical ones en
force the demand. W e can neither get 
nor give joy in this w orld while busy 
nursing our wrath, ft may be per 
fectly proper to locate the pitfalls 
perm anently in our mem ory to  avoid 
stum bling into them a second time: 
but their exact dimensions need not 
w orry us; neither should we burden 
our minds as to w hether they con
tain quicksand or only clay and wa
ter. Such data are but an exhaust 
ing drain upon the gray m aterial in 
our craniums which is needed for 
more im portant facts.

infer from this there is no w ork con
nected with it; for carelessness of the 
com poser is not allowable in this age. 
At first he was content to  sell his 
songs outright, one hundred dollars

GONE BEYOND.

Simeon Farwell Has Passed T o H is 
Reward.

Simeon Farwell, President of the

the  ro m p arry  a n d

sale dry goods firm, die 
Feb. 12, at his residence, 
man avenue, Evanston, I 
been JIT since Septem ber 
Nov. 7 he was eompefie

l-#33

apiece being seem ingly good enough John V. Farw ell Company, the 
pay for any man. B ut finally he dis
covered tha t his publishers sometimes 
realized as high as $20,000 for a 
single song. And so he was drifted 
into publishing his own songs* hav
ing as a result a bank account which j the am putation of 
it requires seven figures to  w rite.

Tt is all in taking things as they 
come, and in using the stepping- j 
stone within reach to  climb higher.
Doing one’s best a t all tim es is the 
surest way to  rise in the world.

suite

In court we always get precedent 
and seldom justice.

cause of gangi
tee.

He was bor 
CampbefTtown. 
ried Ebenette S 
Y ork, m 1857. 
in June, 1905.

He was one

5fie di
trgresearg  NhriHng Fûfar»

HOW  O N E BOY SU C C EE D ED .
Gus Edwards, who is said to have 

w ritten m ore popular songs than any 
other man in America, proves that 
there are still as good openings for 
the small boy as in the days of 
G reelev and Astor.

H e commenced life in a cigar fac
tory, and owes his success to  a chain 
of circum stances which trace through 
the disposition to  do his best when 
opportunity  offered, even if it only 
came in a small way.

T he men in the shop liked his 
singing, and so he sang to them often. 
W hen he attended shows and the 
star singer called for accompanying 
voices from the gallery, he was al
ways the first to  respond. One sing
er was so well pleased w ith his voice 
tha t she hired him to sing in this way 
during the rest of her engagem ent in 
the town.

Later, a m anager told him that if 
he would get up a quintet of news
boys, he would hire them. Edwards 
quickly put the idea into execution 
and this “Newsboys’ Q uintet” were 
employed by him for three years.

Song w riting comes to him largely 
as an inspiration, yet one m ust not

The Shoe Salesman. jin  Chicago, g
W ho is  th e m an who, d ispellin g  th e  b lues J u {v  1349 {•
From all poin ts o f th e com pass he carries 1 * ’

th e  n ew s:
W ho’s a lw ays obliged to  p ay  full rate
A lth o u g h  h e  su p p lie s  o u r ra ilro a d s  w ith  

f r e ig h t ;
W ho is truckm an, baggagem an, up early  

and late,
Y et ne’er does he grum ble or bem oan h is  

sad  fate.
W h o  is  it boys?

T he shoe sa lesm an .

Deputy Clerk of th< 
and later became con 
old banking house o 
& Co.

He began his can 
goods business as 
Cooley, W adsw orth 
years la te r he was 
partner by the John 
of which firm he be

W e hear m uch about th e h igh  c o st  o f 
liv ing.

And o f C arnegie’s  and R ockefeller's g en 
erous g iv in g:

B ut w h a t is th e  sa lesm an  to  exp ect here
below  , .

W ith th e  "com m ish” ju st th e  sam e w hile  a s  th e  s u c c e s s o r  or
exp en ses grow ? j ratf, C h a r le s  R F a n *If w e  would all s tick  togeth er  and vote  j ,aTC v-nartc  d . r a r
a s  a  c la ss

W ho’d th en  g e t  recognition?
T he shoe sa lesm an .

—T h e Shoe R etailer

The failure of genius is largely due 
to  over-confidence in ability with a 
lack of stability.

agerr
F o r many years 

and eighties he m; 
of  the firm, and in 
personally known to  1 
m erchants all over the

became 

rtds of 
Many
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M ich igan  Board  of Pharm acy. 
P resident—W m . A. D ohany, D etroit. 
Secretary—Ed. J. R odgers, P ort Huron. 
T reasurer—John  J. Campbell, P igeon . 
O ther M em bers—'Will E . Collins, O w os- 

so: John D. Muir, Grand Rapids.
N e x t M eeting—Grand R apids, N ov. 15, 

16 and 17.
M ich igan  Retail D ru g g ists ' Association. 

P resident—C. A. Bugbee, T raverse City. 
F irst V ice-P resid en t—F red  Brundage, 

M uskegon.
Second V ice-P resid en t—C. H . JongeJan. 

Grand Rapids.
Secretary—H . R . M cDonald, T raverse  

City.
T reasurer—H enry R iechel, Grand R ap- 

Ids.
E xecu tive  C om m ittee—W . C. K lrch- 

gessner. Grand R apids; R . A. Abbott, 
M uskegon; D. D. A lton . FYemont; S. T. 
Collins, H art; Geo. L. D avis, H am ilton .
M ich igan  State  Pharm aceutical A sso c ia 

tion.
P resid en t—E. E . C alkins. Ann Arbor. 
F irst V ice-P resid en t—F. C. Cahow, 

Reading.
Second V ice-P resid en t—W . A. H yslop. I 

B oyne City.
Secretary—M. H . Goodale. B a ttle  Creek. 
T reasurer—'"Willis L eisenring, Pontiac. 
N ex t M eeting—B attle  Creek.

G rand Rap id s D ru g  Club. 
President—W m . C. K ircngessner . 
V ice-P resid en t—O. A. F*anckboner. 
Secretary—W m . H . T ibbs.
T reasurer—R olland Clark.
E xecu tive  C om m ittee—W m . Q uigley,

Chairm an; H enry R iechel, T heron Forbes.

B attling W ith  Germs.
Two notable articles appear in the 

periodicals for the first m onth of the 
new year, both dealing with the sub 
ject of germs. One is by Dr. W il
liam Osier, in the American, on “ P re
ventive Medicine,” and the other is by 
an editorial w riter in American Medi
cine, on “Bacteriophobia.” Dr. Osier 
grow s deservedly eloquent on the 
trium phs of experim ental and pre
ventive medicine during the last quar
ter or half a century and calls a tten 
tion to the fact that the man who con
quered cholera, Dr. Robert Koch, is 
only lately dead. He cites the con
quest of yellow fever in Cuba and 
Brazil as other notable achievements 
of modern science in dealing with 
epidemics caused by disease germs. 
The crowning victory, however, he 
assigns to the sanitary officials who 
have done such notable work on the 
Panam a canal, which has been ad
m itted to be a problem of health 
ra ther than of excavation. During 
the French control the death rate 
of white w orkers reached the tre- 
menduous percentage of 170 per 
1,000, while it has been reduced by 
American sanitary methods to fewer 
than nine per 1,000, a rate consider
ably less than that in any city in the 
United States.

Malaria has been robbed of its ter 
rors just as typhoid fever, cholera, 
pneumonia, diphtheria, small pox and 
other germ diseases have been 
brought under control. Even tuber
culosis is in the process of subjuga
tion and Dr. O sier sees with the n a t
ural and not merely prophetic eye 
the time when this dread disease will 
be wholly subdued. All these achieve
m ents have been made possible by

study of disease germ s and by effec
tive application of the inform ation se
cured from such research.

I t  seems alm ost like a disparage- 
i  m ent of the splendid work when one 
turns from Dr. O sier’s article to an 

j editorial in American Medicine d e 
crying in vigorous term s w hat the 

J  the num erous “alarm s” created by 
sensationalists who discover tha t ci- 

| gars and postage stam ps and cloth 
ing and paper money and many other 

I things w ith which the people come 
j in daily contact are reeking and teem 
ing w ith untold billions of deadly 
germs. I t is both sensible and re

“Bacteriophobia seems to be at the 
I root of the present dread of things 
I we m ust handle daily. Common 
sense as well as decency and good 
taste dictate that we should avoid as 

j many sources of infection as possible 
—even the least of them —and we 
m ust insist upon having clean clerks 

| with clean hands, clean stamps, clean 
1 money, clean bread, clean clothes, 
clean barber shops and clean res- 

I taurants, but the point to enlarge 
| upon is this—we get disease from 
j diseased people as a rule, and not 
| from infected things. Bacteriophobia 
| is blinding us as to the real dangers— 
1 the living ' carriers. W e know of 
i many serious skin infections trans- 
| m itted from face to  face by barbers, 
i and it is certain tha t a dusty day in 
I a city fills the m ouths of people with 
virulent organisms. In  these direc- 

j tions it is necessary to continue the 
| crusade, for there we find vital de- 
I fects. The other dangers mentioned, 
I though real and in need of remedy, 
i are greatly  exaggerated.”

D rug Store Econom y and H ow To 
Practice It.

“The clerk who practices economy 
j in the store in which he is employed 
| possesses a quality tha t is highly ap- 
| preciated by his em ployer,” said 
j Chas. IT. Bowersox, of Columbus, in 
I a paper before the Executive Board 
i of the National Association of Phar-
macologist s at Columbu!5. “Fur-
therm ore, the clerk who show's an
inclination to 1le saving u sually re-
ceives better c<impen sat ion for his
services.

“Some men give little or no
j thought to their em ployer’s w elfare;
| and the m atter of checking or avoid- 
; ing loss or w aste seemingly never en
ters their m inds; or if it does, it is 
not sufficiently manifest, for they fail 

j to grasp the opportunity  to  remove a 
I possible doubt.

“ I call to mind a clerk who was 
| wasteful to an extent that caused the 
| o ther clerks in the store to  wonder

why the proprietor did not dismiss 
him. A pparently he never realized 
tha t it required money to  conduct a 
business; for he had a habit of 
throw ing away or destroying much 
tha t would prove useful in the fu
ture. In  w rapping goods he would 
sometimes tear off the paper reel a 
portion too small for his purpose, 
when he would invariably destroy it.

“One day he accidentally broke a 
iar containing potassium  bromide. I t 
did not occur to him tha t it could be 
used in making an elixir of that salt, 
for he gathered it up on the dustpan 
and threw  it away.

“On another occasion he uninten
tionally mixed some distilled w ater 
with a known portion of alcohol, 
wrhereupon he thoughtlessly consign
ed the m ixture to  the sink. One 
would think tha t the idea of using 
the diluted alcohol in making some of 
the various tinctures would have oc
curred to him.

“ I have cited ju s t a few of the nu
merous instances of thoughtlessness 
and ill judgm ent displayed by this 
clerk. These few are sufficient to il
lustrate a general class of wasteful 
practices. Prudence and disposition 
to  save should occupy a high place in 
the mind of every clerk. He should 
give the m atter of saving for others 
as much thought and attention as he 
wTould if he were in business for him 
self, and he should ever bear in 
mind the old maxim, ‘A dollar saved 
is a dollar made.’ ”

T he Insecticide Law.
The national insecticide act became 

effective on the first of January  and 
regulations for its enforcem ent have 
been issued at W ashington. The 
G overnm ent has evidently profited by 
its experience with the food and 
drugs act and has succeeded in hav
ing embodied in this new measure 
some of the features absent from the 
o ther one. Thus, for instance, the 
term  “label” is so defined as to in 
clude any circulars tha t m ay be pack
ed w ith the article. Again, if the 
contents are stated in term s of weight 
or measure, they m ust be correctly 
stated—a provision wrhich Congress 
man Mann is now endeavoring to 
have incorporated in the food and 
drugs act as an amendment.

U nder this insecticide law* Paris 
green will be considered adulterated 
if it does not contain at least 50 per 
cent, of arsenious oxide. I t m ust not, 
however, contain arsenic in water- 
soluble form s equivalent to more than 
314 per cent, of arsenious oxide, and 
no substance may be mixed with it to 
low er its strength. Lead arsenic will 
be considered adulterated if it con
tains m ore than 50 per cent, of water, 
or if its total arsenic content is equiv
alent to m ore than 3*4 per cent, of 
arsenious oxide, and no substance 
may be mixed with it to lower its 
strength. Lead arsenic will be con
sidered adulterated if it contains 
more than 50 per cent, of w ater, or 
if its total arsenic content is equiva
lent to less than 1214 per cent, of ar
senious oxide. S tandards are estab
lished for other insecticides, but we 
fear they are not of sufficient practi

cal in terest to our readers to  w ar
ran t m entioning them at length.

Iodine in Surgery.
F o r several decades carbolic acid 

and bichloride of m ercury have been 
the chief antiseptics used by sur
geons, bu t they are being discarded 
for iodine, which, it is said, is safer 
and more effective.

Dr. T. L. W ollheim  has co n trib u t
ed an article on “Iodine in Surgery” 
to the American Journal of Surgery, 
of which the following conclusions 
appear in American Medicine:

F irs t—From  .2 per cent, to  1 per 
cent, iodine is an antiseptic of marked 
potency.

Second—It is far superior to b i
chloride of m ercury. Tw o per cent 
solution killed steptococcus pyogenes 
in tw o minutes.

Third— (a) I t  is easily prepared and 
is stable. (b) I t  is one-fourth as 
toxic as bichloride of mercury, (c) It 
does not coagulate albumen, (d) I t is 
effective in very brief time, (e) The 
stain soon disappears (easily rem ov
ed by aqua am m onia), (f) I t is very 
penetrating.

Fourth—O ne-half of 1 per cent, is 
strong enough for all purposes as an 
antiseptic.

N icholas Senn was a strong  advo
cate of iodine in surgery. In his val
uable article his conclusions are;

F irst—Iodine is the safest and 
m ost potent of all known antiseptics.

Second—Iodine in proper dilution 
to serve its purposes as an antiseptic 
does not damage the tissues; on the 
contrary, it acts the part of a useful 
stim ulant, producing an active phago
cytosis, a process very desirable in the 
treatm ent of acute and chronic in
flam m atory affections. — New York 
Times.

T he Boss’s “Favorites.”
H e has them —but why? Not be

cause they are shirkers. N ot because 
they are don’t cares, bu t because they 
are men of w orth and appeal to  his 
business sense. I t  is a g reat thing 
to be open minded. I t is a fine char 
acteristic in a young fellow to  be 
broad in his views. T he narrow  view
'd man sees favoritism .

I t  is no t anything of the kind. It is 
m erely an attraction  to a certain em
ploye by the “boss” because tha t em 
ploye is careful and attentive and for
ever looking out for the sto re’s in te r
est. Likely he has proved a m oney
maker.

Copy the habits and m ethods of 
'these “favorites.” You would be a 
foolish boy to stick to your way when 
the way of the o ther fellow is b e t
ter. You m ust learn to look at things 
from a business basis. Leave senti
m ent out of it. Leave pride out of it. 
Leave jealousy out of it, and the 
splendid estim ate you have of your
self—leave tha t out, too. Get down 
to the simple, earnest, hustling way 
of doing things like the “fa*vorites" 
do them and you will soon be one.

W . E. Sweeney.

Do not think tha t the window o r  
the advertisem ent th a t suits you best 
will necessarily be the best paying 
one. I t  is the average effect tha t 
foun ts ra ther than individual effects.
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WHOLESALE DRUG PRICE CURRENT
Acidum

A ceticum  .............  6®  S
B enzoieum , G e r ,. 70® 75
B oracie  .................. @ 12
Carbolicum  ......... 16® 20
C itricum  ...............  45® 50 i
H ydrochlor .........  3®  5
N itrocum  .............  8@ 10
O xalicum  .............  14@ 15
Phosphorium , dil. ®  15
Salicylicum  ......... 44 @ 47
Sulphuricum  . . . .  1% @ 5
T annicum  .............  75® 85
T artaricum  .........  38@ 40

Am m onia
Aqua, 18 deg. . . .  4@ 6
Aqua. 20 deg. . . .  6®  8
C arbonas .............  13@ 15
Chloridum  ...........  12® 14

A niline
B lack ...................... 2 00 @2 25
Brow n .................... 80@1 00
Red ..........................  45(5) 50
Y ellow  .................... 2 50(3)3 00

B accae
Cubebae ...............  70@ 75
Junipers ...............  6@ 8
X anth oxylum  . . . 1  00@1 10

B alsam um
Copaiba .................  60® 65
Peru ........................ 2 00@2 30
T erabin, C a n ad .. 70® 80
T olutan .................  40(g) 45

C ortex
A bies, C anadian . .  18
C assiae .................. 20
C inchona F lava  18
B uonym us a tr o ..  60
M yrica C e r ifer a .. 20
Prunus V irgin i . .  15
Q uillaia, gr’d. . . .  15
S assafras, po 30 26
U lm u s .................... 20

E xtractum
G lycyrrhiza, Gla. 24® 30 
G lycyrrhiza, po . .  28® 30
H aem atox  ........... 11® 12
H aem atox , I s  . . .  13® 14
H aem atox , %s . .  14® 15
H aem atox , %s . .  16® 17

Ferru
C arbonate P recip. 15
C itrate and Quina 2 00 
C itrate  Soluble . .  55
Ferrocyanidum  S' 40
Solut. Chloride . . . .  15
Su lphate, com ’l 2
Sulphate, com 'l, by

bbi., per cw t. 70
Sulphate, pure . .  7

Flora
A rnica  .................
A nth em is ...........
M atricaria .........

Folia
B arosm a .............
C assia  A cutifol,

20® 25
50® 60
30® 35

1 75@2 00

15® 20
25® 30

18® 20
8® 10

® 65
® 45
@ 35
® 18

45® 65
22® 25

® 25
® 45

55® 60
2 00®2 21

50® 55
® 13
® 14
®

60® 65
CcU 40
®1 00

1 25® 1 35
® 35
® 45
® 75
® 45

5 50®5 60
45® 55
60® 65
90® 1 00

S alv ia  officinalis,
14s and %s . .

U va  U rsi .............
Gummi 

A cacia, 1st pkd.
A cacia , 2nd pkd.
A cacia, 3rd pkd.
A cacia , s ifted  sts.
A cacia , po ...........
A loe, Barb ...........
A loe, Cape ...........
A loe. Sfocotri -----
A m m oniac ...........
A safoetida ...........
Benzoinum  ...........
Catechu, I s  .........
C atechu, %s . . . .
C atechu, 14s
C am phorae .........
Euphorbium  -----
G albanum  ...........
G am boge . .  p o ..  
G auciacum  po 35
K i n o .........  po 45c
M astic .........
Myrrh . . . .  po 50
Opium .................
S h ellac  .................
Shellac, b leached  
T ragacan th  .........

Herba
A bsinth ium  . . . .  4 50®7 00
E upatorium  oz pk 20
Lobelia . . . .  oz pk 20
M ajorium  . .oz  pk 28
M entra Pip. oz pk 2
M entra V er oz pk 2
Rue ...........  oz pk
T anacetum  . . V . .  22
T hym u s V  oz pk 25

M agnesia  
Calcined, P a t. . .  55® 60
Carbornate, P at. 18® 20
C arbonate, K -M . 18® 20
C arbonate ...........  18® 20

Oleum
A bsinth ium  . . . .  7 50@8 00 
A m ygdalae D ulc. 75®  85
A m ygdalae, A m a 8 00 8 25
A n is i .................... 1 90®2 00
A uranti C ortex 2 75®2 85
B ergam ii ...........  5 50@5 6u
C ajiputi .................  85® 90
C aryophilli .....1 40® 1 50
C edar .................... 85® 90
C henopadii ......4 50 @5 00
C innam on! ......1 7 5 0 1  85
C onium  M ae . . . .  80® 90
d t r o n e l la  ........... .. 00® 7 f

Copaiba ................1 75® 1 85
C ubebae .............  4 00® 4 10
E rigeron ................2 35® 2 50
B vech th ito s  ..........1 00® 1 10
G aultheria ............4 80® 5 00
G eranium  ____oz 75
G ossippil Sem  ga l 70® 75
H edeom a .............2 50® 2 75
Junípera ................ 40® 1 20
L aven dula  ...........  90® 3 60
L im ons .................. 1 15® 1 25
M entha P iper . .2 75®3 00 
M entha Verid . .3  80®4 00 
M orrhuae, gal. . .2  00®2 75
M yrlcia ..................3 00@3 50
O live .........................1 00®3 00
P ic is  L iquida . . .  10® 12
P icis  L iquida gal. @ ■*',
R icina  .................... 94®1 00
R osae oz................. 8 00®8 50
R osm arini .........  @1 00
Sabina .................... 90@1 00
S an ta l .................... ® 4 50
S a ssa fra s  .............  90® 1 00
Sinapis, e ss . o z .. .  ®  65
Succin i .................... 40® 45
T hym e .................... 40® 50
T hym e, opt............ @1 60
T heobrom as . . . .  15® 20
T ig lil ...................... 90® 1 OO

P otassium
B i-C arb ...............  15® 18
B ichrom ate .........  13® 15
Brom ide ...............  30® 35
Garb ........................ 12® 15
C m orate . . . .  po. 12® 14
C yanide ...............  30® 40
Iodide .................  2 25®2 30
P otassa , B itart pr 30® 32
P o ta ss  N itra s  opt 7® 10
P otass  N itras ----- 6®  8
P ru ssia te  .............  23® 26
Sulphate po . . . .  15® 18

Radix
A conitum  .............  20® 25
A lthae ...................  30® 35
A nchusa ...............  10® 12
Arum  po ...............  @ 25
C alam us ......... ; . .  20® 40
G entiana po 1 5 .. 12® 1.
G lychrrhiza pv 15 16® 18
H ellebore, A lba . 12® 15
H ydrastis , C anada ® 3 00 
H ydrastis , Can. po ® 2 60
Inula, po ...............  20® 25
Ipecac, po ...........2 25® 2 35
Iris plox ...............  35® 40
Ialapa, pr................ 70® 75
M aranta, %s . . . .  ®  35
Podophyllum  po 15® 18
Rhei ........................  75® 1 00
R hei, cut ............. 1 00® 1 25
R hei, pv................. 75® 1 00
Sanguinari, po 18 ®  15
Scillae, po 45 . . .  20® 25
S en eg a  .................  85® 90
Serpentaria  ......... 50® 55
Sm ilax, M...............  ®  25
Sm ilax, offi’s  H . . ®  48
Sp igella  .................. 1 45® 1 50
Sym plocarpus . . .  @ ""
V aleriana E n g  . .  ®
V aleriana, Ger. 15®
Zingiber a  ...........  12®
Zingiber j ...........  25®

Sem en
A nisum  po 22 . .  ®  18
Apium  (gra v e l's) 13® 15
Bird, Is  ................ 4®
C annabis S ativa
Cardam on .........
Carui po 15 -----
Chenopodium

Scillae  ....................
Scillae Co................
T olutan  .................
P runus v irg . . . . .
Z ingiber ...............

T inctures
A loes ............. .. —
Aloes & M yrrh ..
A ncon itum  N ap ’s F  
Anconitum  Nap-'sE
A rnica ....................
A safoetida ...........
Atrope B elladonna  
A uranti C ortex . .
Haros m®. ..............
B enzoin  ...............
Benzoin Co............
C anth arides . . . .
C apsicum  .............
Cardam on ...........
Cardam on Co. . .
C assia  A cutifo l . .
C assia  A cutifo l Co 
C astor . . . . . . . . . .
C atechu .................... 50 j
C inchona ........... —  5#
C inchona Co. . . .  §6
C olum bia .............. §0
C ubebae ................ 5*1
D ig ita lis  ..............   50
E rgot ......................  50
Ferri Chloridum
G entian .................. 50
G entian Co.............  00
G uiaca ...........   50
G uiaca a m n o n  . .  
H yoscyam u s . . . .  50
Iodine ....................  75
Iodine, colorless 75
Kino ........................ 50
L obelia  .................. 50
Myrrh .................... 50
N u x V om ica . —  50
Opil - — ---------------- - 1 5 0 :
Opil, cam phorated  I 00
Opil. deodorized 2 00
Q uassia .................  501
R hatany ...............  50;
Rhei ........................ §0 j
San gu in aria  . . . .
Serpentaria ......... 50 j
Strom onfum  . —  60:
T olutan .................  60
V alerian ...............  50!
Veratrum  Veride 50.
Z ingiber ...............  60

M iscellaneous
A ether, S p ts N it 3f 30® 3 5 j
A ether, Sp ts N it 4f 34® 36 j
A lum en, grd po 7 3®  4
A n n atto  ...............  40® 50
A ntim oni, po . . .  4®  5:
Antim oni e t po T 40® 50
A ntifebrin ...........  ®  20 j
A ntipyrin .............  ® 25
A rgenti N itras oz ®  62
A rsenicum  .............  10® 12
Balm  Gilead buds 60® 65
B ism uth S’ N  . . . 2  20® 2 30 j 
Calcium  Chlor, I s  ® 9|
Salcium  Chlor, %s ® 1 0 1
Calcium  Chlor, % s  ® 12:
C antharides, Rus. ® 90
C apsici Frue's a f  
C apsici Frue's po 
Cap'i F rue's B  po 
C arm ine, N o. 40 
C arphyllus . . . —
C assia  F ructu s . ® 35
C ataceum  .............  ®  35:
C entraría .............  ®  10
Cera A lba ...........  50® 55

Cydonium  . . . .
D ip terix  Odorat 
Foenicu lum  . . .
Foenugreek, po

Lini, grd. bbi. 5% 6®
Lobelia ...............  75® 80
P h arlaris C ana’n 9®  10
Rapa ........................  5®
Sinapis A lba . . . .  8®  10
Sin ap is N igra . . .  9® 10

Sp iritu s  
Frum enti W . D. 2 00®2 50
Frum enti ...........  1 25 ®1 5r
Junipers Co........... 1 75®3 50
Junipers Co O T  1 65® 2 00 
Saccharum  N  E  1 90® 2 10 
Spt V ini Galli -.1  75®6 50
V ini A lba ..............1 25® 2 00
Vini Oporto ____ 1 25®2 00

Sponges
E xtra  yellow  sh eep s’ 

wool carriage . .  @1
Florida sh eep s’ wool

carriage ......... 3 00@3 50
G rass sh eep s’ wool

carriage ...........  ® 1  25
H ard, s la te  u se  @1 00
N assau  sheep s' wool

carriage ...........  3 50®3 7
V elvet ex tra  sheeps' 

w ool carriage . .  @2 00
Y ellow  R eef, for

s la te  u se .........  ®1 40
Syru ps

A cacia  .................... @ 50
A uranti C ortex ®  5C
Ferri lod .............  ®  50
Ipecac .....................  @ 60
R hei Arom  ...........  @ 50
S m ilax  Offi’s  . . .  50® 60
Senega ..............  @ 50

LopuH n ................. íp í  5# Ruhfa. T ìn rrto m m T-M* V a n i l l a ............. . 3> M
L ycopodium  . . . .  
M acis  ......................

75® 45 3¡n rl  SWph r #  3»
75 G ils

M agnesia , Sulph. .> ZfSkrtsrii 1 £ Mrr€
M agnesia , S ttlph. b )k H  1% __ t m L « ®  i A #  ’ w
.Vfannia St F . __ 75®  * Sapn, X I tJwHkwl 1
M enthol ................ 4 S®@ 5 m ryy -~Y "9 jeY JSiiffa Tl
M orphia, 3 P A W S e id litz  M ix tu re .31 ^  VTZWWTÍTW*. 1W. 4 : ^ 4
M orphia . SN Y Q  3 % 'te'tT®^n-rtrio
M orph ia . Mai. . .8 MnnxfiSf* 'Tot. % wf'itfoT'
M onchos C an to n  
M y ris tíe a . No. I

®  40 
25® 4»

Snuff. M aecaboy.
% r* HIIl

! N u x  V om ica po  15 ® 10 •^rsnff n^^T-v =? % 1# . Muffin
O s S ep ia  ............... 3S* 14^:

I P e p s in  S a a e . H  &  
i P  B  Co. ___ # 1  )4

. SwPffst. p-ft .. . s
i f . k  V  ^  14 |Gef»o*. fHL 3 e r

gal. do*. -1ft
P ic is  L iq  q ts . . . . ' # itT'T -«*5W»TW'1 -2̂ #
P ic is  L iq  p in ts  . . 3  IS t^nlp-hiisr % J .1
P il f-fyfi'm.T'Qf jw 1

I P ip e r  A lba p o  35 4np'4 &Jrhvr
1 P ip e r  N ig ra  po  22 % 13 I ¿fptí*. yfcrrris* WZ : 5ft t ü #  W
I P f i  Burafurri . . . 

P tum bf A ee t ___ t-y®
! W mt

Jkamrt&amm iS
i P ’jfviji Ip  c n t CWi 1 3 9 ® t *» i Ft* 7 :*> 3ft i r i m n i r % M
{ F v ren  th ro m . 0 Mrrtf + -%cv JS-

A P B  Co. do* ® 75 ■ ’JTHilf *
! Pyr<*n f h n m .  p«r 2S I Tfrff
! ........... 4® 10 'psT % *: TBT^ r̂frtí|r -wHifé» -W
! Q u ina . N  Y. ___ 17® 27 0w~r\¿mmg»
t Q u ina . S. G er. .. 17® 27
I Q u ina . ?  P  A » 1É 3  --rr

, - iha  — Z Zß

®  22

® 4 25 
20® 25 j

7® 8 C era  F la v a  ......... 40® 42
70® 90 C rocus .................... 45®
12® 15 C hlo ro fo rm  ......... 34® 54
25® 30 C h lo ra l H yd  C rss  1 1 45
12 ̂ 14 C hloro’m  S q u ib b s # 3ft
7 5 #  1 00 C h o n d ru s  ........... 20® 25
50® 4 00 C inchon id ’e G erm 3S # 46

® 30 C in ch o n id in e  P -W 48
7® 9 C ocaine ...............  3 05® 3 25
6® 8 C orks  lis t ,  le ss  70%

C reosotum  ...........  ®
Creta . . . .  bbi. 75 ®
C reta, prep............  ®
Creta, precip. . .  9®
Creta. Rubra . . .  ®
Cudbear .................  ®
Cupri Sulph. . . .  3®
D extrine ................ 7®
E m ery, all N os. ®
Em ery, po..............  ®
Ergota . .  po 1 60 1 50® 1 
E ther Sulph . . . .  35®
Flake W h ite  ___  12®
G alla ........................  ®
Gam bler ...............  3®
G elatin , Cooper ®
G elatin , French 35®  
G lassw are, fit boo 75% 
L ess than box 70%
Glue, brown ___  11®
Glue, w h ite  .........  15®
G lycerina .............  26®
Grana Paradisi
H um ulus ................ 35®
H ydrarg Am m o'l ®1 
H ydrarg C h . .  Mt ®  
H ydrarg Ch Cor ® 
H ydrarg Ox R u’m ®  
H ydrarg U n gu e’m 45®  
H ydrargyrum  . . .  ®
Iehthyobolla, Am. 90® 1
Ind igo .................... 75® 1
Iodine, Resubi . .3  00®3
Iodoform  ...........  3 90® 4
Liquor A rsen e t

H ydrarg lod . ®  
Liq. P o ta ss  A rsin it 10®

3 5 1

The new home of the i 

Drug Co. to be occupied on t 

¡911, corner of Oaks and Coi 

hundred feet from main ent 

DepotT Grand Rapids.

*5 Perkins

W ho Pays for 
i  Our Advertising

A N S W E R :
Neither the dealer woe Ms e m o t n

By the growth of 
in cost of saiesrner 
plant to cover rr 
advertising makes

LOWNEY’S COCOA
. t i p

PREMIUM CHOCOLATE for BAKING
A ll  L O W 1 I T 5  u r o d u e r s  a r e  w p evftaae. 
p a y  a  g o o d  p r o f it  a n d  a r e  e a s y  0»  se if .
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G R O C E R Y  P R IC E  C U R R E N T
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to ch an g e  at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

ADVANCED D EC LINED

Index  to  W ir k e t !
By w om m »

A m m onia  . 
A xle G rease

Bluing
Broom?
Brusire

C a tsu p  ...........
C ereals ...........
C heese .............
C hew ing  Gum
Chicory ...........
C hocolate  
C lo thes  L ines
C ocoa ...............
C oeoanu t . . . .  
Cocoa Shells
Coffee ...............
C onfections  ..
Crackers .........
C ream  T a r t a r

Dried Fruits

G elatine  
Grain Baf 
G rains ..

H erbs ...............
H ides and P elli

M atches ___
M eat E xtracts  
M ince M eats 
M olasses  
M ustard ___

N

O
O lives ...............

P
Pipes .................
P ick les .............
P lacin g  Cards
1 otash  .............
Provisions . . . .

R
Rice .................
Salad D ressing
sa iera tu s  ........
Pal Soda ........
Salt ...................
Salt F isli ____
Seeds .................
Shoe B lack ing
Snuff .................
Soap .................
Soda ...................
Soda .................
S p ices ...............
Starch .............
Syrups .............

Col

. 1 

. 1

B ea n s ................... 1 101b. palls, per d o z .. 6 00
Brick ........................ 1 15th. pails, per doz. . 7 20

s ................................
1
1
1

Lìtio pails, per doz. . .  
B A K E D  B E A N S

2 00

V oior ..................... 1 HI.. can, per doz. . . . 90
2th. can. pur doz. . . . 1 40

C 1
3-lb. can, per doz. . . .  

B A T H  B R IC K

1 80

d Goods ...............  1
,i M oats .................
1 O ils .....................

7 Engl ish ............................
B L U IN G

95

Farinacei
pWwi

F
ms Goods . . . . 5

5olid II 
Solid R 
Pointed

ck, S in. 
ack. 11 i 

Ends . .
Fish and O ysters ........... 10

No. 3 
N o. 2 
N o 1

Stove
F ish ing Packle ...............
Flavoring E x tra cts  . . . . D
Flour . .  
Fresh M o'ats .....................

0
Shoe

Lea ........................................  S
T obacco .............................. 9
T w ine ................................  9

V
V inegar ................................  9

W
W ick in g  ..............................  9
W ooden w are .....................  9
W rapping Paper ............... 10

A R C T IC  A M M O N IA
Doz.

12 oz. ovals 2 doz. box 75
A X L E  G R E A S E  

Frazer’s
lib . wood boxes, 4 doz. 3 00 
Hli. tin boxes, 3 dost. 2 35 
3%lt>. tin boxes, 2 doz. 4 25

Saw  ver : Pepper
Per Gross

No. 3. 3 doz. wood bxs 
No. 5, 3 doz. wood bxs 
Saw yer C rystal Bag

Blue ..............................
B R O O M S

No. 1 Carpet 4 sew  . 
No. 2 Carpet 4 sew  . 
No. 3 Carpet 3 sew  . 
No. 4 Carpet 3 sew  .
Parlor Gem . . . . . ___
Common W hisk .........
Fancy W hisk .............
W arehouse ...................

B R U S H E S
Scrub

No.
No.
No.
No.

4

4 0«. 
7 00

4 00

4 00 
3 75 
3 50
3 25
4 50 
1 40 
1 50 
4 50

. 95 

. 85

. 90 

.1 25 

.1 75

.1 00 

.1 30 

.1 70 

. 1 90
B U T T E R  C O L O R  

Dandelion, 25c s ize  . . . 2  00 
C A N D L E S

Paraffine. 0s ...................  8
rafflin'. 12s .................  S%

W icking .......................... 20
C A N N E D  G O O D S  

Apples
3n>. Standards . .  r«>l 00
Gallon ................... 3 24,ii3  50

Blackberries
2 11 > ....................... 1 50 > 1 9O
Ita iu lards gallon s @3 OC

Beans
Bake■d ...................  85 @1 30
Red K idney ........... S5@ 95
't n n S  ...................  1 15
W ax . . .................  734Î 1 25

Blueberries
^tam lard .....................  1 3f
Gallo

C lam s
i itti«■ N eck , llh . 1 Oft@l *?5
: itti. • N eck . 21b. @1 50

C lam  Bouillon
’. »riiham  s  % p t............2 25

bom  s p ts ................. 3 75
Burn h am ’s  q ts ................ 7 5«

Cherries
Red Standards .............1 40
W hit e ................................ 1 40

Corn
Fair .......................  99 @1 00
Good ....................... 1 00@1 10
F an cv  ...................  @1 45

French Peas
Monbadon (N atu ra li

Per doz.........................2 45

Voast Cake 10

Gooseberries
No. 10 .................................0 00

H om iny
Standard .......................... 85

Lobster
%lb ..................................... 2 40
lit) .............................................. 4 25
P icn ic  T ails .................... 2 75

Mackerel
M ustard, l ib .......................1 80
M ustard. 2lb. ..................2 80
Soused, l%Tt>...................... 1 80
Soused. 21b...........................2 75
Tom ato, l ib ......................... 1 50
Tom ato. 21b..........................2 80

M ushroom s
H otels ...................  1® 17
B uttons. %s . . . .  @ 14
B uttons, Is  .......  @ 23

Oysters
Cove, ltb ..............
Cove, 2lb.

85#. 90
> •. I ès@i 75

P lu m s
Plu»ns .................  1 00@2 50

Peas
M arrowfat ........... 95@ i 25
Early June ......... 95@1 25
Early June sifted  1 15@1 SO

Grate»!
Sliced

Fair . 
Good . 
Fancy  
Gallun

Peaches 

10 size can pit 
Pineapple

90@ i É5
iffiä 00

Pum pkin

. 1 85 (iL 2 50 
95@2 4n

• 85
90

1 00 
2 50

Raspberries 
Standard .............

Salmon

French,

Standard

Fair .
Good
Fancy

ver, ta ils o . . !  25
ver, flats , -----2 40
iska ___ 1 60@1 75
Lska V1. i i 20@ i 30

Safdiflès
Vis . . . . -----3 75

ï, Vi Mus. -----3 50
3, % Mus. @ 714 S . .  7@14

%s -.. 1S@23
S h r im p s

90@1 40
Succotash

85
1 00

@ 9% 
iif 13 % 
(a 23 
i(t 12% 

29 @34%
10 @ 22 

. S t i l i l o

................... 1 25@1 40
Straw berries  

Standard : ;
F an cy , , , . .  -. ■. ; .. ; __

T om atoes
Good .......................  95@1 10
F air  ........................ 85 @ 90
F an cy ...................  @1 40
No. 10 ...................  @3 25

CARBON OILS 
Barrets

Perfection ...........
D. S'. G asoline ..
G as M achine . . .
Deodor’d Nap'a
Cylinder .............
Engine ...........
B lack, w inter

CEREA LS  
B reakfast Poods 

Bear Food P ettijoh n s 1 90 
Cream of W heat 36 2lb 4 50 
E gg-O -S ee. 36 pkgs. 2 85 
Post T oasties  T No. 2

24 pk gs............... .2 80
Lost T oasties  T No. 3

36 p k gs.........................2 80
A petiao B iscu it. 24 pk 3 00

IS nk gs....... ..... ...........1 95
Grape N uts. 2 doz. . .2  Î0
M alta V ita , 36 ltb . . . . 2  85
M apl-F lake, 24 llh . . .2  70 
P illsbury's V itos. 3 dz. 4 25 
R alston H ealth Food

36 21b............................. 4 50
Saxon W heat Food. 24

pk gs................................ 3 00
Shred W heat B iscuit.

36 pk gs......................... 3 60
K ellogg s T oasted  Corn 

Flakes, 36 pkgs in c s  2 80
Vigor, 36 pkgs. ..............2 75
V oigt Cream F lak es . . 2 8 0
Zest, 20 51b....................... 4 10

Rolled Oats
Rolled A vena. bbls. . .  4 25 
Steel Cut. 100 fb. sk .s  2 10
M onarch, bbl..................... 4 00
M onarch. 90 lb. sack s 1 80 
Quaker. 18 R egular ..1  38 
Quaker, 20 F am ily  . .  4 00 

Cracked W heat
B ulk  ................................  3%
24 21b. p k gs........................ 2 50

C A TSU P
Colum bia. 25 p ts. . . . . 4  15 
Snider's p in ts ................2 35
Sinder's % pints

C H E E S E
A cm e ......................
B loom ingdale . . .
Jersey  ...................
W arner .................
R iverside .............
Brick .......................
Leiden ...................

.1 35

@15%
@16
@15
@15
@15
@16
@15

Lim burger ...........  @16
P ineapple .............40 @60
Sap Sago .............  @20
Sw iss, dom estic  @13

C HE WI NG GUM 
A m erican F lag  Spruce §5 
B eem an 's Pepsin §§
Adam s' Pepsin 55
HeSt Pep§jff ___  45
P e s t  Pepsin , 5 bhxes 2 00
« la e k  Jack ...................... 5u
L argest Gum M ade . .  55
Sen Sen ..............................  55
Sen Sen B reath  P er’f i  00 
Y ucatan ; , . ; . 35
Spearm int . . . . . . . . . . . .  55

§H l6 dRY
Bul.k ..........   5
Red ..............      7
E agle  ...........................     5
F ranck 's 7
Schener'S 6

6 H 0 S 0 LATE  
W alter B aker & Co.'s

G erm an’s S w eet ...........  22
Prem ium  ............................  31
C aracas ..............................  31

W alter M. L ow ney Co.
Prem ium , Vis ...............  30
Prem ium . %s .................  30

CIDER,  SW E E T  
"M organ >■'

R egular barrel 50 gat 10 00 
Trade parrel, 28 g a ls  
Vs Trade barrel. 14 gal 
Boiled, per gal. .
Hard, per gal. . .

COCOA
B a k e rs  .................
C leveland . . . . . ! .
Colonial, Vis . . . .
Colonial. %s
Epps ........................
H uyler  
L ow ney,
Lowney,
Low ney,
tjh W n e y ._
Van H outen . V 
Van tld u ten , w_
Van tjouteni 
Va n.  Houten; IS 
W ebb i . .
W ilber, %s . . . . ;
W ilber, Vis . . , . .

COC0ANl.iT  
J>inh§jfri!s 
51b. case

UsSi
Is

%s

5 50 
50 
60

%s, 5It). case
%s.

per lb. 
29 
28

26
25
26%
10

151b. case  
151b. case  

Is, 15tb. case  .
Vis & %s, 151b. case  
Scalloped Gem s . . . .  

C O F F E E  
Rid

i'ttfflrfhhi .................... 10@13%
Fair ..................................  14%
Choice .......................  16%
F an cy  .............................. 20

Santos
Common .................  12@13%
F air  ..................................  14%
Choice 
F an cy  .,
Peaberry

16%
19

Fair
Choici

M aracaibo

Mexican
Choice ............................ 16%
F an cy  ................. .. 19

G uatem ala
Cim ice . . . . . . . . . . . . . .  IS

Java
African 12
F ah ey  A frican 1?
O. G.............     23
Pj O. . . . . . . . ...................  31

M ocha
Arabian 21

Package
N ew  York B a sis  

A rbuckle 21 50
I,ibn ................   21 50

M c L au gh lin 's  X X X X  
M cL aughlin’s X X X X  sold 

to  reta ilers only. M ail all 
orders d irect to  W . F. 
M cLaughlin & Co,, C hica
go.

E x t ra c t
H olland. % gro boxes 95 
F elix , % gross 1 15
H um m el’s  foil, % gro. 85 
H um m el’s  tin , % gro. 1 43 

C R A C K E R S
N ation al B iscu it Com pany  

Brand  
Butter

N . B. C. Sq. bbl. 6% bx 6 
Seym our, Rd. bbl 6% bx 6 

Soda
N . B. C., boxes ...........  6
S elect ............. . . ..................  9
Saratoga  F lak es ......... 13
Z ep hyrette ...................... 13

Oyster
N. B. C. Rd. bbl 6% bx 6 
Gem. bbl. 6% boxes . .  6
F a u st ................................... 8

Sweet Goods
A nim als ............................  10
A pricot G em s ...............  12
A tlan tics  .......................... 12
A tlan tic . A ssorted  . . .  12 
A ven a  F ru it Cake . . .  12
B rittle  ..............................  i i
B um ble B ee  .................... 10
C adets ..............................  9
C artw heels A ssorted  . .  9
C hocolate D rops ......... 16
Choc. H oney  F in gers 16

C hocolate T okens . . . 2  50 
Circle H oney C ookies 12 
Curraht F ru it B iscu its  12 
C racknels . 0 0 . 0 1 . ) ,  16 
Cffßbahht B rittle  Cake 12 
OoCrtanut Sugar Cake l l  
Cdcoanut T affy  B är . . 12 
Coeoanut B ar . . . . . . . . .  10
C ocöanut DrdpS . . . . . . . 1 2
Cöööanut M acaroons . . i 8 
ÖöCbanüt Hhn. F ingers 12 
GbCoanut Mon. Jum b’s  12 
Cbffee Cake io
Coffee Cakb; iced i 1
C ru m p ets. «. s n . ; . ; .........11
D itlner , B iscu it .............. .25
Dixje. S*ugar Cookies . .  9
F am ily  Cookie ...............  9
F ig  Cake A ssorted  . . . 12
F ig  N ew ton s .................... 12
Florafcel Cake ..................12 V
Fluted Coeoanut Bar 10
Frosted  C ream s ................8
Frosted  G inger Cookie 8
F ruit Lunch iced ..........10
G inger Gem s .................... 8
Ginger Gems, iced . . . .  9 
Gränaffl Crackers . . . . .  8 
G inger SnäpS Fäiriiiy. . 8 
G inger Snaps N . B. C. 7 V 
Ginger Snaps N. B. C.

Square ............................  8
Hippodrom e Bar ............12
H oney Cake. N . B. C. 1 
H oney F ingers A s. Ice 12 
H oney Jum bles, Iced 12
H oney F lake .................  1
H ousehold Cookies . . . .  
H ousehold Cookies Iced 9
Im perial .....................   9
Jersey  Lunch .................  9
Jub ilee Miked .............. . . 10
K reänl K lips .....................25
Laddie 9
Lem on Gem s . . . . . . . . . .  10
Lem on B iscu it Squärß 8
Leiilbn WiaieJ* ................17
Lem dnä . . __________  9
Mary. Ann 9
M arghm ailow W alnu ts 17 
M ojasses C akes 8
MojasSfeS Cakes, iced  9 
MolagseS F ru it Cdokies

Iced ................................... 11
M olasses Sandw ich . . .  12
M ottled Square ..............10
O atm eal Crackers ____ 8
O range Gem s .................  9
Orbit Cake ........................ 14
P enn y A ssorted  .............  9
P eanu t G em s .................  9
P retaels. H and Mc L. . .  9 
P fe t ie le t te s . H and Md- 9 
P retze lettes, Mac. M3. 8
Prim rose Cake ................10
R aisin  C ookies ................10
F„aisin G em s .................... 11
R evere, A ssorted  ..........14
R itten house Fruit

B iscu it .............................10
R ube ..................................... 9
Scalloped G em s ..............10
Scotch C ookies ................10
Voiced Currant Cake ..10
Sugar F ingers ................12
Sultana Fruit B iscu it 16 
Spiced Ginger Cake . .  9 
Spiced Ginger F ak e Ted 10 
Sugar C akes 9
Sugar Squares, large

Of sm all ........................  9
Sutm yside Jum hies . . . .1 0  
Superba 8
Sponge l  ady  F ingers 25
Sugar Crirrip .................... 9
V anillä  W afers .-............17
W avCrly 10

In-er Sdal Goods
per doz.

A lbert. B iscu it ................1 00
A nin iais ...............................1 00
A rrowroot B iscu it . . . . 1  00 
A thenä Leilidh. Cake 50
B aron et B iscu it ............1 00
B rem m ers  B utter

W afers .............................1 00
Cam eo B iscu it ................1 50
C heese Sandw ich . . . . . 1  00
C hocolate W afers ......... 1 00
Coeoanut D a in ties  . . . . 1  00
F au st O yster .................... 1 00
F ig  N ew ton  .................... 1 00
F ive  O’clock T ea  ..........1 00
F rotan a  ...............................1 00
G inger Snaps. N . B. C. 1 00 
G raham  Crackers, Red

Label ...............................1 00
Lem on S*naps ...............  50
O atm eal Crackers . . . .  1 00 
Old T im e Sugar Cook. 1 00
Oval Salt B iscu it ............1 00
O ysterettes ...................... 50
P retze lettes, Hd. Md, 1 00
R oyal u. oast .................... 1 00
Saltine B iscu it ................1 00
S aratoga F lak es ............1 50
Social T ea  B iscu it ___ 1 00
'"da C rackers N . B. C. 1 00 

'•’oda C rackers S e lect 1 00 
S. S. B u tter  C rackers 1 50
U needa B iscu it .............  50
U needa J in jer W ayfer  1 00 
U needa L unch B iscu it 50
V anilla  W afers ..............1 00
W ater Thin B iscu it . .1  00 
Zu Zu G inger Snaps . .  50
Zw ieback ...........................1 00
In Special Tin P ack ages.

P er  doz.
F estin o  ...............................2 50
N abisco , 25c .................... 2 50
N abisco , 10c .................... 1 00

C ham pagne W afer . . .  2 50 
P e r  tin  in bulk

Sofbettn  .............................1 00
N abisco  . . . . . . . . . . . . ___ 1 75
FestinO .............................. 1 90
B en t’s  W ater C rackers 1 40

c r e a m  T a r t a r •
B arrels or drum s . . . .  33 
B oxes 34
Square Cans 36
F an cy  caddies ..........     41

D R IE D  F R U IT S  
Apples

Sundried ...........
E vaporated . . . ; . 1 0 %@l l %

Apriedts
C alifornia .................. 12@15

Citron
Corsican ...............  @15

Curran ts
Im p’d 1 lb. pkg. @10 
Im ported bulk . @ 9%

Peel
Lem on A m erican . . .  13
O range Am erican . .  13

R a is in s
Connoslar C luster . . . . 3  23
Dessert Cluster ...........4 00
Loose M uscatels 3 Ct-
Lo<)se M uscat els 4 fV  0^2
L. M. iSeeded 1 lb. 7

Californie1 Prunes
1 M. Seeded . bulk 7 %
Sul tanais. Bletiched ..H 2  "
100-125 25 tb boxes. ,@  8%
90 -100 251b. boxes. ,@  9
SO- 90 2511). boxes. . @  !l %
TO- 80 25 tb. boxes. .@10 "
60 - 70 25 tb. boxes. .@ 10%
50-- 60 25 Hi. boxes. .@11
30 - 40 25tb. b oxes. .@ 12%

Vic 1less in 50tb. cases

F A R IN A C E O U S  G O O D S  
Beans

Dried Lim a . . . . . . . . . . .  7
Med. H and Picked . . . 2  35 
Brown H olland .............2 83

Farlnâ
25 i lb, packages  
Bulk, per ifld {fes.

.1 50
, . ,  ,2 50

H om iny
Pearl. 100 lb. sack  . . . . 1  75 
M accaroni and Verm icelli 
D om estic. 10 lb. b o x ..  60 
Im ported, 25 lb. box . .2 50

C hester
Em pire

Pearl Barley

.4 7:
Peas

Green, W iscon sin , bu.
Green, Scotch, bit. . , . . 2  30 
Split, lb ................................. 04

Sage
E ast India ........................ 5
German, sack s ...............  5
Germ an, broken pkg. . .

T apioca
Flake, 100 lb. sa ck s . .  6 
Pearl, 130 lb. sa ck s  . .  4*4 
Pearl. 21 !b. p k gs...........7%
FLAVORI NG EXTRACTS  

Foote & Jenks  
Colem an Vanilla

No. 2 size ......................14 00
No. 4 Size ........................ 24 60
No. 3 Size ........................ 36 00
No. 8 s ize  .........................48 00

C olem an  ̂evp. Lem on
No. 2 s ize  ..............   9 60
No. 4 Size ........................ 18 01
No. 3 Size ..........   21 00
No, 8 s ize  .........................36 00

Jaxon  M exican Vanilla
1 oz. oval . . . . . . . . . . . . 1 5  00
2 oz. oval ..........   28 20
4 oz. flat .......................... 55 21
8 oz. flat .........................108 03

Jaxon  Terp. Lemon
1 oz. oval .........................10 zfl
2 oz. oval .........................16 80
4 oz. flat ......................... 33 00
5 oz. flat .........................63 00

C rescent Mfg. Cd. 
M apleine

2 oz. per doz................... ,3 03
M ichigan Maple Syrup Cd.

K alk ask a  Brand  
Maple, 2 oz., per d o z .. .2  23

GRAI N BAGS 
A m oskeag, 100 in bale 19
A m oskeag. le ss  than bl 19%

GRAI N A N D  FLOUR  
W h eat

Red ................................... 93
W hite  ..............................  92

W inter W heat Flour 
Local Brands

P a ten ts  ............................  F 20
Second P a ten ts  ........... fe 00
S tra igh t ............................  4 60
Second Stra igh t ........... 4 40
Clear ................................  4 00

Flour in barrels, 25c per  
barrel additional.

Lem on & W heeler Co. 
B ig  W onder %s cloth 4 50 
B ig  W onder %s cloth 4 50 
W orden Grocer Co.’s  Brand
Quaker, paper ................4 70
Quaker, cloth .................. 4 60

W yk es & Co.
E clip se  ............................  4 60
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L em on & W h eeler  Co.
W h ite  Star, %s cloth  5 50 
W h ite  Star, % s  cloth  5 40 
W hite Star, %s cioth  5 30 

W orden Grocer Co. 
A m erican E ag le , % cl 5 35 
Grand R apids G rain & 

M illing Co. B rands
P u rity , P a ten t ................5 00
S ea l o f M innesota  ____ 6 10
W izard H ou r  ................ 4 60
W izard G raham  ............4 60
W izard Gran. M eal . .3  60 S P  
W izard B u ck w h eat . .6  00
R ye ..................................... 4 40

Spring W heat Flour  
R oy B a k e r s  Brand  

Golden H orn, fam ily  5 40 
Golden H orn, bakers 5 30
W isconsin R ye ..............4 50
Judson Grocer Co.’s  Brand
C eresota, %s ..................6 20
C eresota, ‘/¿s ..................6 10
U eresota, %s ....................6 00
Lem on & W heeler’s  Brand
W ingold, % s ....................6 05
W ingold, u s  ..................5 95
W ingold, %s ..................5 85
W orden Grocer Co.’s  Brand
Laurel, %s cloth ...........6 00
Laurel, %s clotn  ........... 5 90
Baurel, %&%s cloth  5 80
Baurel, %s cioth ........... 5 80
V oigt M illing Co.'s Brand
V oigt’s  C rescen t ............5 60
V oigt’s  F louroigt . . . .  5 60 
V oigt’s  H ygien ic

G raham  .................... 5 00
V oigt's R o y a l .............. , ..5  80

W ykes & Co.
S leepy E ye, %s c lo th . . 6 20 
Sleepy E ye, %s c lo th . . 6 10 
Sleepy E ye, %s c lo th . .  6 00 
Sleepy E ye, %s paper 6 00 
s ieep y  E ye, %s paper 6 00 
W a tson -H igg in s  M illing Co.
P erfection  Flour ............5 00
Tip Top F lour ................4 60
Golden S'heaf F lour . .4  20 
M arshall’s  B es t  H o u r  6 15 
P erfection  B u ck w h eat 3 00 
Tip Top B u ck w h eat 2 80 
Badger D airy  F eed  24 00 
A lfa lfa  H orse F eed  27 00
K ahr Corn ...................... 1 35
H oyle  Scratch  F eed  . .1  55 

Meal
B on ed  ..............................  3 40
Golden G ranulated . .  .3 60 
S i. Car F eed  screen ed  22 00 
N o. 1 Corn and O ats 22 00
Corn, cracked ...........  21 00
Corn M eal, coarse . .21 00 
W inter W heat B ran 25 00 
B uffalo G luten F eed  30 00 

D airy Feeds  
W yk es & Co.

O P  L inseed  M eal ..3 7  50 
O P  L axo-C ak e-M eal 35 00 
C otton seed  M eal . . .  .31 00
G luten F eed  .................. 27 00
B rew ers’ G rains . . . . 2 7  00 
H am m ond D airy F eed  24 00
A lfa lfa  M eal .................. 26 00

O ats
M ichigan cariots _____ 36%
Less th an  cario ts  ..........38

Corn
C ariots ............................  55
L ess th an  cariots . . . .  57 

H ay
C ariots ..........................  16
L ess th an  cario ts  . . .  17

M A P L E iN E
2 oz. bottles, per doz. 3 00 

M OLASSES  
N ew  O rleans

F an cy  Open K ettle  . .  42
C hoice ..............................  35
Good ................................. 22
F air  ..................................... 20

H a lf barrels 2c extra  
M INCE MEAT

Per ca se  ........................ 2 85
M USTARD

% lb. 6 lb . box ...........  18
OLIVES

Bulk, 1 gal. k egs 1 10® 1 20 
Bulk, 2 gal. k egs 95 @1 10 
B ulk, 5 gal. kegs 90(^1 0
Stuffed, 5 c s ......................  90
Stuffed. 8 oz .........................1 35
Stuffed, 14 oz .....................2 25
P itted  (n ot stu ffed )

14 oz.............................. 2 25
M anzanilla , 8 oz ...............  90
L unch, 10 oz........................ 1 35
L unch, 16 oz...................... 2 25
Queen, M am m oth, 19

oz. .................................3 75
Queen, M am m oth, 28

oz. ................................. 5 25
O live Chow, 2 doz. cs,

per doz............................ 2 25
TOOTH PICKS  

H ardw ood Tooth P ick s 2 00
Ideal ..................................... 85

PIC K LES  
Mediu m

B arrels, 1,200 count . .7  75
H alf bbls., 600 count 4 50
5 gallon  k eg s  .................... 2 25

Sm atf
B arrels ................................. 9 00
H a lf barrels .................... 5 25
5 gallon  k eg s  .................. 1 90

Gherkins
B arrels ............................. 11 00
H alf barrels ...................... 5 00
5 ga llon  k e g s ......................2 75

S w eet Sm all
B arrels ............................... 13 50
H a lf barrels .................... 7 50

P O T A S H
B abbitt’s  .............................4 00;

P R O V IS IO N S  
Barreled Pork

Clear B ack  .................. 22 0 0 1
Short Cut ...................... 20 00 j
Snort Cut C lear ..........20 50
B ean ..............................  20 00
B risket, Clear ...........  23 00 j
P ig  ..................................... 23 00
Clear F am ily  ...............  26 00

D ry  Sa it M eats
B ellies  ........................16 i

Lard

Mackerel 
M ess, 100 lbs. . .  
M star an

Jess, 10 tbs........... . . .  I 85 2^ fb . can s % dan in es. i qtlmMw 3  ••J*‘ *
ess, 8 lb s ............... . . .  1 Pure Cane
0 . 1. 190 tbs. . . 
'0 . 1. 40 lb s ...........

. . . I r> Sé 

. . .  lì 40
Fair ..................................... 1*
Good .....................................20

W illow. Ctethew. largg

Co. 1. 10 lbs?........... ___ I
M ichigan M aple Syrup Co. B utter  P la tes

*  a

Com pound lard ........... 9
80 lb. t u b s . .. .ad van ce %
60 lb. tubs . . . .ad van ce %
50 Ib. tin s  . . . .ad van ce %
20 tb. pails . . .ad van ce %
10 Ib. pails . . .ad van ce %
5 lb. pails . . .ad van ce 1
8 Ib. pails . . .ad van ce 1

Sm oked M eats
H am s, 12 lb. a v era g e . .14% 
h a m s , 14 lb. average . . i e .3 
H am s, 16 lb. a v er  13%@14 
H am s, 18 lb . a v er  13® 14 
Skinned H am s - -14%'yild
H am , dried  b eef se ta  . .1 7  i ^ r ___ . .
ca iito rn ia  H am s . .11@11% R®P6rial

W hitefish  
No. I. No. 2

100 lb s .....................9 75
50 tbs.....................5 25
10 lb s .....................1 12
S lb s ......................  92 48 j

SH O E BLACKING  
H andy Box. large 3 dz 2 5 0 : 
H andy Box, sm all . . . .  1 2 5 1 
B ixby’s  R oyal Polish  951 
M iller's Crown P olish  95 

SN U F F
Scotch , in bladders ......... -3-7
M aecaboy, in jars ...........35
French R appie in ja rs  . .43j 

SO AP
J. S. Kirk & Co.

A m erican F am ily  .........4 00 I
D usky D iam ond 50 9 oz 2 89 

| D usky IXnd 100 6 oz 3 90 
Jap R ose, 59 bars . . . .  3 40 

. 3  90

[ .  j K alkaska, per doz. 
0! T  £ A
0 1 J a p a n
5 i Sundries, m edium  
,x! Sundries, choice  

i SuridriecL fan cy ' ’. 
Regular, m edium  . 
Regular. C hoice ..  
Regular, fancy . . .  
B asket-tired  medi) 
B ask et - fired ehoic> 
B ask et - tired, fancy

5 gallon kega ..............  8 00 No. 1, S lb».

P icn ic  Boiled H am s
B oiled H am  .................... 21
B erlin  H am , p ressed  . .11%
M inced H am  .................. 12
B acon  .................... 16% ,17 j

s a u sa g e s
B ologna ............................  9
L iver ......................  7%@ 8
F rankfort .............  9%@10
Pork ................................... 11
Veal ................................... 11
T ongue ................................  11
H ead ch eese .................... 9

Beef
B oneless ......................... 14 00
Rump, new  ................... 14 00

P ig 's  F eet
% bbls................................. 1 20
% bbls., 40 lb s .................. 2 15
% bbls....................................4 00
1 bbl........................................ 9 00

T ripe
K its, 15 lb s .................. .. 90
% bbls., 40 lb s ................ 1 60
% bbls., 80 lb s ..................3 00

C asings
H ogs, per lb ......................  35
B eef, rounds, s e t  .........  20
B eef, m iddies, s e t  . . . .  70
Sheep, per bundle ___  80

Uncolored B utterine
Solid dairy .......... 10 @12
Country R olls ..10%@16%  

Canned M eats
Corned beef, 2 lb ...........3 60
Corned beef, 1 Ib........... 1 95
R o a st beef, 2 lb ................3 60
R oast beef, 1 lb ............... 1 951
P otted  H am , %s ...........  50
P otted  H am , %s ___  90
D eviled  H am , %s -----  50
D eviled  H am , %s .........  90 i
P otted  tongue, %s . . . .  50 j
P otted  tongue, % s __ _ 90

RICE
F a n cy  .....................  7 @ 7% j
Japan . . . : ...........  5%@ 6%
B roken  .............  2%@ 3%

SA LA D  DRESSING
Colum bia, % p i n t .........2 25 j
Colum bia, 1 p in t ............4 0 0 1
D urkee’s, large, 1 doz. 4 50 
D urkee's, sm all, 2 doz. 5 25 
Snider’s, large, 1 doz. 2 35 
Snider’s, sm all, 2 doz. 1 35 

SA L E R A T U S  
P acked 60 lb£. in  box. 

A rm  and H am m er . .3 00
D eland's ..........................  3 00
D w igh t's  Cow ................3 00
L. P ..........................................3 OO
Standard .............................1 80
W yand otte , 100 %s . . . 3  00 

SA L SODA
G ranulated, bbls..............  80
G ranulated, 100 lbs. cs. 90
Lump, bbls..........................  80
Lum p, 145 lb. kegs . .  95

SA LT
Common Grades

100 3 lb. sa ck s ................2 40
60 5 lb. s a c k s ................2 25
28 10% lb. sa ck s ___ 2 10
56 lb. sa ck s ....................  32
28 lb. sack s .................... 17

W arsaw
56 lb. dairy in drill b ags 40 
28 lb . dairy in drill bags 20 

Solar Rock
56 lb. sack s ..............   24

Common
G ranulated, fine ...........  90
M edium , fine .................... 95

SA LT FISH  
Cod

L arge w hole  . . . .  @ 7%
| Sm all w hole  . . . .  @ 7
Strips or b ricks 7%@10%
P ollock  .................. @ 5

H alibut
Strips ................................  15
Chunks .....................  16

Holland Herring  
T. M. w h. hoop, b b ls 11 50 
Y. M. w h. hoop, %bbl. 5 75 
Y. M. wh. hoops, k eg s  75 
Y. M. wh. hoop M ilchers

Q u een fSb b ls.- 7 .7 .7 .7 7 .1 0  I t
Queen, % bbls................5 50
Queen, k eg s  ......................  65

T rout
N o. 1, 100 lb s ..................... 7 50
N o. 1, 40 lb s ....................3 25
N o. 1. 10 lb s ........................ 90

W h ite  R ussian
Dom e, oval bars ............3 00 j
Satinet, oval .................... 2 70
Snow berry, 100 cak es 4 09 

P roctor & Gam ble Co.
Lenox ................................. 3 25»
Ivory. 5 oz.............................4 90
Ivory, 10 oz .........................6 75 j
S tar ....................................... 3 95 j

L au tz Bros. & Co. 
Acm e. 30 bars, 75 lbs. 4 9 0 1 
A cm e. 25 bars, 75 lbs. 4 99 
A cm e, 25 bars. 79 lbs. 3 89
A cm e, 190 cak es ............3 25 j
B ig M aster. 70 bars , .2 95

Gunpowder  
, m edium

Young Hyson

Oolong

E nglish  B reakfast

Germ an Mottle* 
German Mottle«

I . . . . 
, » 1>X3 f

Germ an Mottle« 1. 10 bx 3 9*>
Germ an Mottle« , 35 bx %
M arseilles, 100 lakes . 6 6*> H I 

; S*yM arseilles, 10® eks Se 4 W
M arseilles, 100 ck toil 4 êê X*
Marseille

A
Good

%bx toi 
B. Wrist« 

Cheer
Old C ountry ................. 401 F efie i

Soap Pow ders [
Snow  Boy, 24s fam ily

s ize  ............................ .4 1)0 S w eet
Snow Boy, 60 5c ......... ,z 40 f -OWeef
Snow Boy, 30 10c . . . . z 40 Ì
Gold D ust, 24 large . . i 1 5J 99 *’■*'*? Ï
Gold D ust, I00-5e ----- .4 00
Kirkoline. 24 ilb . ----- jX 1
P earline ..........................
Soap ine ................... .. — .4 I# if «sH***1
B a b b it ts  1776 .............
R oseine ............................ 3 sèj i ■s?er’
Arm our’s  ........................
W isdom ............................ 8§

Soap Com pounds
Johnson s  F ine ............. e» Id : ■
Johnson 3 X X X  ......... .4 £» 1 Dr u m
N in e O’clock .................. .3 30 f -
R ub-N o-M ere ............... 85 ■ Drum

75

Scouring
Enoch M organ’s  Sons  

Sapolio, gross lo ts  . . .  . 9 90 
Sapolio, h a lf gro. lo ts  4 59, 
Sapolio, s in g le  boxes 2 25 T
Sapolio, hand ..................2 25
Scornine M anufacturing Co j 
Scour ine, 50 cak es  . . . . 1  80 j 
Seourine, 100 cak es . . . 3  5©‘ 

SODA
B oxes ................................... 3%
K egs, E nglish  .................  4% i

SP IC E S  
W hole Sp ices

A llspice, J a m a ica  ..........13 j
A llspice, large Garden 11
C loves, Zanzibar ............16
C assia, C anton ................14
C assia , 5c pkg. doz...........25 |
G inger, A frican .............  9%
G inger, Cochin ................14%
M ace, P en an g  ................79
M ixed. N o. 1 .................. 16%
M ixed, N o. 2 .................... 19
M ixed, 5c pkgs. d o z .. .45 !
N u tm egs, 75-30 .............  30 !
N u tm egs, 195-110 .........  20 j
Pepper, B lack ................ 14 ]
Pepper, W h ite  ................ 25
Pepper, C ayenne ............22 I
Paprika, H ungarian  . .

Pure Ground in Bulk
A llspice, Jam a ica  ..........12 !
C loves, Zanzibar ............10
C assia , C anton ................12 !
G inger, A frican ..............12
M ace, P e n a n g ....................75 j
N u tm egs. 75-80 .............  35 j
P epper, B lack  .................. 11%
Pepper. W hite  ................ 18
Pepper, C ayenne ............16
Paprika. H ungarian . 45

¿¡food Bowts

ihF

WRAPP1

ted L i
v*>S’ 

MagxC. J doz

IraeSsetr Jacic 9
•issiesr. 5e akx. cat 9  

Corn S a il*  399m 1 
tsutikit ISOs 9
Ml J»y 9m . . . .  »

hxtiiana a M H t  .. S

Na-,

Corn 1 Jute*. !
K ingsford , 40 lb s ........... T% Hem p,
M uzzy, 20 l ib .  pkgs. . . »% [
M uzzy, 40 lib . pkgs. . ,5  W ool.

Gloss
K ingsford  . f H ighls

S ilver G loss, 40 lib s . 7 ! Oaklai
S ilver G loss, 16 3Tbs. gK ! S tate
S ilver G loss, 12 8!bs. 914 4'i gra

Muzzy j Han
48 lib . pack ages ........... 5 L
18 51b. p ack ages ............. 4 % j -
12 Sib. p ack ages ..............8 N
501b. b o x e s ....... ................  2% 1 \

S Y R U P S  
Corn

B arrels .........................   2 ‘ _
H alf barrels .................... 24 B u sh els

rete free,
W IC K  IN G

per g r o s s ...........
per gross . . . . .
per g ro ss  .........
per gross  .........

W O O DENW ARE
B ask ets

m ty  jmiXm. per 
itta s a »  —,—w<

Alicante AusuacBs 4MB 
Jorifen. SpfS

r im  y  .is r  -ftmir 4» 7% 
Brwif "if ...... T-%

1 10  ̂Gréés 36®. t Mi • Ï

ms
 V

99
99

 
èt 

SK
«i

|«
i9

tti
itS

9t
SS

i^
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Special Price Current
A X LE  G REASE

Mica, tin  boxes . .75 9 00 
Paragon .................  55 6 00

B A K IN G  P O W D E R  
Royal

10c s ize  90 
%Ib. can s 1 35 
6oz. cans 1 90 
%lb. cans 2 50 
%!b. cans S 75 
lib . cans 4 80 
31b. cans 13 00 
51b. can s 21 50

Y O U R  
O W N  

P R IV A T E  
B R A N D

Juts
60ft. ....................................... 75
72ft.......................................... 90
90ft........................................... 1 05
120ft........................................  1 50

Cotton V ictor
50ft. ......................................  l  10
60ft........................................... 1 35
70ft..........................................  1 60

Cotton W indsor
50ft..........................................  1 30
60ft. ......................................  1 44
70ft..........................................  1 SO
80ft........................................... 2 00

Cotton Braided
5 0 ft ......................................  1 35
40fL ....................................... 95
60ft..........................................  1 65

G alvanized W ire 
No. 20, each 100ft. long 1 90 
No. 19, each  100ft. long 2 10 

CO FFEE  
Roasted

D w ln ell-W righ t Co.'s B'ds.

S O A P

R eav e r Soa n Co.’s  B rand

W abash  B ak in g  Powder 
Co., W abash , Ind.

80 oz. tin  cans .............. 3 75
32 oz. tin  cans ............ 1 50
19 oz. tin  cans ................. 85
16 oz. tin  cans ................. 75
14 oz. tin  cans ................. 65
10 oz. tin  can s .............  55
8 oz. tin  cans ................. 45
4 oz. tin  can s ................. 35

32 oz. tin  m ilk pail . .2  00 
16 oz. tin  bucket ...........  90
11 oz. g la ss  tum bler . .  85
6 oz. g la ss  tum bler . .  75

16 oz. p in t m ason jar  85

C IG A R S
Johnson Cigar Co.’s Brand

W hite  H ouse, l ib ....................
W hite H ouse, 21b....................
E xcelsior, B lend, l ib .............
E xcelsior, Blend, 21b.............
Tip Top, B lend, l ib ...............
R oyal B lend ..............................
R oyal H igh Grade ...............
Superior B lend ......................
B oston  C om bination ...........

D istributed  by Judaon  
Grocer Co., Grand R apids; 
L ee & Cady, D etroit; S y 
m ons Bros. & Co., S ag i
naw ; Brow n, D av is  & 
W arner, Jackson: Gods- 
m ark, Durand & Co., B a t
tle  Creek; F ielbach Co., 
Toledo.

F IS H IN G  T A C K L E

100 cakes, large s i z e . . 6 50 
50 ’ cakes, large s i z e . . 3 25 

100 cakes, sm all s i z e . . 3 85 
50 cakes, sm all s i z e . . l  95

T radesm an Co.’s Brand

Black H aw k, one box 2 50 
Black H aw k, five bxs 2 40 
B lack H aw k, ten  b xs 2 25 

T A BL E  SA U C ES
H alford, large ............... 3 75
Halford, sm all ............... 2 25

Use

3. C. W ., 1,000 lots .........31
El Portana .......................... S3
Evening Press .................. 32
Exemplar ............................32
Worden Grocer Co. Brand

Ben Hur
Perfection ........................... 35
Perfection Extras .............35
Londres ................................35
Londres Grand ................ 35
Standard .............................. 35
Puritanos ............................35
Panatellas, F inas .............35
Panatellas, Bock ............ 35
Jockey Club ........................ 35

C O C O A N U T
Baker's Brazil Shredded

% to 1 In........................ • •• «
1K to 2 In...................... . . .  7j
1U to 2 In......................
1% to 2 in......................

. . .  9

...111
2 ... .................................... ...151
3 In.................................... ...2 0

Cotton Lines
No. 1, 10 feet ............ . . .  51
No. 2, 15 feet ............ . . .  7
No. 3, 15 feet .............. . . .  9
No. 4, 15 feet .............. ...1 0
No. 5. 16 feet .............. . . . n l
No. 6, 15 feet .............. . .  .121
No. 7, 15 feet ................ ...M l
No. 8, 15 feet .............. .. .18
No. 9, 15 feet .............. ...2 0

Linen Lines
Small ............................. ... 20]
Medium ......................... . .  26
Large ............................. . .  34

Poles

Tradesman

Coupon
Bamboo, 14 ft., per doz. 55 
Bamboo, 16 ft., per doz. 60 
Bamboo, 18 ft ., per d o a  80

G E L A T IN E
Cox’s, 1 doz. L arge . .1  80 
Cox’s, 1 doz. Sm all . .1 00 
K nox’s  Sparkling, doz. 1 25 
K nox’s  Sparkling, gr. 14 00
Nelson’s  .......................... 1 50
Knox’s  Acldu’d. doz. . .1  86
Oxford ............................ T5
Plymouth Rook .......... 1 85

S A F E S

/9 5c pkgs., per case . .  2 60 
I* 10c pkgs.. per case 2 60 
i f  10e and 88 6c pkgs., 

per case ................ 2 60

Books

C L O T H E S  L IN E S  
S isa l

60ft.
7 2 ft
90ft.
6 0 ft
Tift

thread, extra .. 1 «0 
thread, extra .. 1 4 
thread, e x tra .. 1 7f 
thread, e x tr a ..l  
thread, ex tra ..

Full Jine o f fire and bur
glar proof sa fe s  kept in 
stock  by th e  T radesm an  
Com pany. Thirty-live sizes 
and s ty les  on hand at all 
times—tw ice z s  many safes 
a s  are carried by any other 
house in th e  S tate . If you 
are unable to  v is it  Grand 
Rapids and inspect the  
line personally, w rite for  
quotations.

Made by

Tradesman Company
Grand Rapida, Mich.

A  Round 
Trip

From
GRAND RAPIDS 

To
KALAMAZOO 

For Thirty-five Cents 
by

LONG DISTANCE  
TELEPHONE

TO-DAY
and

Every Day

Efficient Service if you—

Use 
The 
Bell

What Is the Good
Of good printing? You can probably 
answer that in a minute when you com
pare good printing with poor. You know 
the satisfaction of sending out printed 
matter that is neat, ship-shape and up- 
to-date in appearance. You know how it 
impresses you when you receive it from 
some one else. It has the same effect on 
your customers. Let us show you what 
we can do by a judicious admixture of 
brains and type. Let us help you with 
your printing.

Tradesman Company
Grand Rapids

Lowest
Our catalogue is “ the 
world’s low est market” 
because we are the 
largest buyers of general 
merchandise in America.

And because our com 
paratively inexpensive  
method of s e l l i n g ,  
through a catalogue, re
duces costs.

W e sell to merchants 
only.

Ask for current cata
logue.

Butler Brothers
New York

Chicago St. Louis 

Minneapolis
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BUSINESS-WANTS DEPARTMENT
\Jverti-scmcnts inserted under this head for two eent< 

'jiihsequent eontinumis insertion. No charge les^

B U S IN E S S  C H A N C E S .

For Sale— Stock of bazaar goods, in 
vo ic in g  $5,000. Can be reduced. W ill 
sell cheap if tak en  soon. L ocated  in 
good live  tow n, 10,000 population , ea st  
shore L ake M ichigan. Good reason for 
selling . A ddress N o. 209, care T rad es
m an. 209

For Sale — Strictly  m odern grocery  
stock  and fixtures. F ine trade. B est  
tow n in M ichigan. General delivery. A d 
d ress A. E. M otley, N o. 1 W indsor T er
race, Grand R apids, M ich. 208

For Sale—One of b est lit tle  grocery  
and delica tessen  stores on South side, 
w ith  liv in g  room s, steam  h eat, hot 
w ater. R ent only  $20; n ice  location . A d 
dress O. H am ilton , 4342 C ottage Grove 
A ve., C hicago. 206

For Sale— Stock of dry goods, shoes, 
groceries and store fixtures. Good loca
tion in flourish ing tow n tw en ty  m iles  
from  Grand R apids. E x ce llen t oppor
tu n ity  to  en gage  in  store bu sin ess. $4,300 
cash . B argain . L insey  & Shivel, H ouse-  
m an Bldg., Garnd R apids, M ich.____ 205

To Merchants Everywhere
Get in line for a rousing Jan. or Feb. Sp ecia l 

Sale. Our wonderfully effective m ethods will 
crow d your store with satisfied customers. 
Our legitim ate personally conducted sales  
leave no bad after effect, and turn your sur
plus goods into ready cash. W rite us today.

COM STOCK-GRISIER SALES CO.
907 Ohio B u ild in g  Toledo, Ohio

Jew elry  and g e n ts ’ fu rn ish ing  store, 
w est side, doing n ice  bu sin ess; good op
portunity  for an y  young m an desiring  
goin g  into  b u sin ess; f ir st-c la ss  trade; 
long lease  for cheap rent; good m an u
factu rin g  cen ter; w atchm ak ers look into  
th is, a s  I h ave  fa ir  w atch  trade; m ust 
sell a s  about to leave D etroit. A ddress 
N o. 204, care T radesm an. 204

Splendid dry goods opportunity in good  
country  tow n of 1,400, A1 farm in g coun
try. Stock  in good condition, a chance to  
step  into a  good live  b u sin ess. Store has  
good reputation  and  stan d in g  in the co m 
m unity. Owner h as other bu sin ess in 
terests  and w an ts  to  sell a t  once. A d 
dress W. E. C., care T radesm an. 203

F or Sale— Stock of grocery fixtures, 
Toledo C om puting sca le , A m erican S lic 
in g  M achine, etc. O scar H esse , H ow ell, 
M ich. 202

F or Sale— Stock  o f sh oes  and m en’s 
fu rn ish in gs in  one o f th e  b est country  
tow n s in  th is  S tate . Is  a  m oneym aker. 
O wner retiring. A g en ts  need  n o t apply. 
A ddress N o. 201, care T radesm an. 201

W anted—P osition  by experien ced reg 
istered  ph arm acist. C ountry tow n pre
ferred. A ddress N o. 200, care T rad es
m a n __________________________________ 200

Bring Something to Pass
Mr. Merchant! Turn over your ‘‘le ft  overs.” 

Build up your business. Don’t sacrifice the 
cream  of your stock  in a special sale. U se the 
plan that brings all the prospective buyers in 
fa ce  to  fa ce  com petition and g e ts  results. 1 
personally conduct my sales and guarantee 
my work. W rite me. JOHN C. G IB B S , Auc
tioneer, M t. Union, la .

160 acres, 100 acres  cleared , balance 
w ood land, % m ile  from  v illa g e  o f 2,500 
in h ab itan ts. F or in form ation  address 
L. B. N o. 1, P ark  F alls, W la.______198

F or Sale—Cheap, a  P rim s one b ag  g a s  
coffee  roaster  com plete. A s  good  a s  new . 
E. E . S., 459 Terrace A ve ., Grand R ap-
ids, M ich._____________________________ 194

F or Sale—P lan ta tion  in  L ouisiana, 400 
acres rich Bayou land. W ell drained, all 
under fence, n in e  ten an t h ou ses, one m ile  
from  B on ita , L ou isiana. $25 per acre. 
W rite  T ravis  O liver, Monroe, La. 193 

F or S a le—A t a  grea t bargain , brand  
new  u p -to -d a te  stock  of c lo th in g  and  
g e n ts ’ fu rn ish in gs. W ould inventory  
abou t $6,500, inclu d ing fixtures. Corner 
store, b est location  in c ity . E nquire a t  
M ercantile  Brokerage Co., B ay C ity, 
M ich. 191

F or S a le—G eneral stock  a t  K alam azoo. 
A ddress M erchant, care  T radesm an.
________________________________________ 189

Stock  and fix tures in  h u stlin g  city  to  
trade for sm aller  sto ck  or sm all farm . 
A ddress N o. 188, care T radesm an. 188 

W e bu y and se ll a ll k in d s o f m in ing, 
bank stock, L ife  Insurance Co., G as f t  
E lectric  L ight Co. A n yth in g  in  th e in 
v estm en t lin e. W rite u s for inform ation. 
C. S. M ather ft  Sons, C hicago, 111. 187

New Mexico, Pecos Valley Irrigated 
land to exchange for land, city property  
or m erchandise. B la ir  & Co., R osw ell, I 
N ew  Mexico. 185 1

Drug store in small town, wall paper, 
fancy goods, books, stationery, school
books, soda fountain, etc. Nicely fitted 
out. Inventories about $3,000. I have 
other business and must sell quick.
Terms made to suit purchaser. Address 
No. 183, care Trademan. 183

For Sale—A  stock  o f general mer-1  
chand ise  in a  resort tow n on th e  A . A. i 
R. R. in a  fru it belt and good farm in g  
country. Stock  $6,000. Good trade. Cash  
system . A ddress Box O, B eu lah , Benzie  
Co., M ich. 182

W atn ed—Stock of m erchandise, in - j 
ventorying $3,000 or le ss  in country tow n, 
in exch an ge  for larger stock  in liv e  c ity  
of 10,000 population. A ddress N o. 181. 
care T radesm an. 131 j

For sa le  or ren t cheap, brick store  
building, Mt. Morris. Splendid opening  
for hardw are, grocery or genera l store on 
edectric  s tea m  road. Population  1.300. 
P articu lars address T hos. F erguson , Mt. 
M orris, M ich. 180

Shoe B u sin ess  For Sale— $4,500 stock , 
good location  good bu sin ess. Good room. 
Low rent. W ill se ll cheap if sold quick. 
C. N . T hm posn, L ock B ox 143, Ohio C ity,
Ohio.___________________ _____ _  173

For Sale—B akery and restau ran t. M ust 
sell a t  once. F . W. S tears, C onstantine, 
M ich. 177

For Sale—If taken a t  once, $3,000 stock  
of genera l hardw are. A ll new , no old 
stock . Cash bu sin ess estab lish ed  in  a  I 
good tow n of 500. B est o f farm in g  coun- j 
try, 25 m iles from  Grand R apids. M u st| 
be cash  deal. A ddress N o. 176, earel 
T radesm an. 176

For Sale—A clean stock  of groceries  
and hardw are; w ill consider a  dw elling: 
or sm all p lace near tow n. A ddress J . N . 
D ouglas, B elv idere, 111. 175

For Sale—F irs t-c la s s  grocery  store and i 
fixtures in F lin t. O ther bu sin ess com 
pels  m e to  sell. A ddress N o. 172, care  
T radesm an. 172

B u ck eye  paper baler is  th e  on ly  au to - j 
m atic  baler on th e  m arket, sa v e s  % tim e j 
and labor in baling, only  tak es  floor i 
sp ace  o f 24x32 in ch es and low  priced, j 
B uckeye B aler Co., F ind lay, Ohio. 169 

T h e la rg est line of new  and secon d 
hand soda fou n ta in s, w ire ch a irs and  
tab les in W estern  M ichigan. Store and  
office fixtures of ail kinds. B argains. 
M ichigan Store & Office F ix tu re  Co., 519- 
521 N . O ttaw a S t., Grand R apids, Mich. I

168 I

Cash for  you r  bu sin ess  
I bring  buyer and  seller  
m atter w here located  if  y* 
sen  or exch an ge  a n y  k ind  
property an yw h ere  a t anj 
Prank P . Cleveland, R eal 
1261 A dam s E xp ress Bui 
Illinois.

* rear esta te , 
ogether. Mo 
w an t to  bay,

For R en t—$20 m oot 
a ll fixtures and Uvinj 
b u ying any  part gen  
signm ent. W on id
Stein , E lm ira, M ich.

large store  with, 
room s to  p arties  
a l sto ck  on eon- 
;change. A. W» 

ISO

of m erchandise. M ust he cheap, SL 
K aufer, M ilw aukee. W is. » -Vorioo.-.i ^

For Sale— R esidence, s to re  bunding and E S f e  Cl JBC
stock  of gen era l m erchandise, u s o d  to- j 
cation  on tw o  railorads and  in cen ter  o f  
dairy country, tribu tary to  a  new  Van 
Camp eondensery. HI health , reason for 
selling . E nquire of C- L. Robertson. 
A drian, M ichigan, or R yat P. R iggs. A n d  
Creek, Mich-

Wanf'ecS-—A t ~ *  hotel m anager  
: who will', tak e  stbekr in  She Boyne  

City Hotel Co. a n d  ran O m  hotel a  
; salary or on [ease fo r  at term  XT years'.

L ea se  preferred. B ogan  CSV SkWfi Cfct» 
' Boyne City. W rit. WE

W anted— Stock gen era l m erchandise, 
clo th in g  or shoes. A ll correspondence con
fidential. O. G. Price. M acomb, HE 

For Sale'—$1,506 stock  grocer ies and

'«Vat! ted—C c -ij  r.>r gtm—rm S n  k u s l  
[ m «nr,«e a n d  :ndufftrio««i « 4  Xnsw w a r  

-x y —R e m -  'Ti 0  i■insim s y in n w  
> -nmr» — r* ■ ww ■ 9M8

country, produce b u sin ess connected , do- y  r in n r r fc .

dress No- *v3. care T radesm an. $3 W anted—Tonnsj insMn iM JT jpshUSp
S afes  Op-med— W u  Sloeum  «nr* #x 

pert and locksmith. 52 Ottawa street 
Grand lt»r>wfs. SBeb fS*

1 b#w> JpwWPSf -* jqji0
I ¡feat jmS N m p  Tterfc. 9 9

F or Sale—O ne 300 accou nt SfcCasitey
reg ister  cheap. A ddress A. R care  
M ichigan T radesm an 54S*

Here Is a Point«*

F or Sale—D rug stock  and fixtures worth j 
$2,500. W ill se ll for $1,600 if  sold  quick. 
A ddress W. C. P ., care T radesm an. IbA i

B u sin ess  O pportunity—Farm  and city  
property to exch an ge  for stock  of m e r - ! 
chand ise . T hos. J. Skelton, Barryton, j 
M ich. 160

Your advertisem ent 
if placed on this pa<t 
would be seen and read 
by eight thousand of

For Sale or E xch an ge—One of th e  |
oldest and best country stores  in M ichi
gan. N o  com petition . E xcellen t farm in g  j 
territory. L a te  ow ner m ade a  fortune. 
Real E sta te , $3,000, stock  and fixtures  
$6,000 to  $7,000. W ill se ll for cash  or ex - j 
change for c ity  b u sin ess block, flats, 
residence property or w ell im proved  
farm . T his bu sin ess w ill bear th e c lo sest  
in vestiga tion . D o not w rite  u n less you  
m ean bu sin ess. A ddress N o. 154, care  
T rad esm an. 154

For Sale— A bout s ix ty -f iv e  acres m ile 
and half South T raverse C ity, level hun
dred fee t above and overlook ing Board- j 
m an R iver. E ig h t acres youn g  orchard. 
Fair buildings. L arge springs. Over 
forty  acres cleared. T eam  and tools  
for $3,000. N o  oth er such bargain near  
T raverse C ity. A ddress T , care T rad es
m an. 157

the most

For S a le—A bout $2,000 w orth  m en's  
su its  a t  a  sacrifice  to  clean up stock. 
C om paratively  new . D on’t  w rite  un less  
you m ean bu sin ess. A ddress H , care  
T radesm an. 158

For Sale—One of th e o ldest estab lished  
general m erch andise  and m illing  bu si
n esses  in M ichigan, located  a t C om stock  
Park. Inventory tak en  Janu ary 5. show s  
groceries $1,288.78; dry goods. $2,247.1«; 
boots, sh oes and rubbers, $1,581.26; hats  
and caps, $137.49; hardw are, $310; drugs  
and pain ts, $1,078.68; flour, feed  and  
grain, $562; store fixtures. $1,339.06; a c 
counts receivable, $346.15; horses, v e 
h icles and harn esses, $502.50. Come and  
look it  over and m ake m e an offer. Gil
bert E. Carter. R eceiver, P Ium b-H ayes  
M ercantile Co., Mill Creek. Mich. 166 
, Fo? Sale—G rocery and sh oe  stock  in 
live  tow n C entral M ichigan. One com 
petitor. A ddress N o. I l l ,  care T rade s
m an. 122

merchants m M oigaft 
Ohio and Indiana We 
have cestiinomai let 
ters from thou 3a nds cl 
p e o p l e  who n a v e  
bought, sa&d or ex
changed properties as 
the direct resalt ot ad- 

if* this paper.
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T H E  INFORM ATIO N BUREAU.
N ot long ago a country m erchant 

invested in a lot of grape fruit. I t 
was a new thing in tha t territory . • 
People looked at it with interest, but 
not all felt tha t they had the neces
sary quarter to purchase an article 
of doubtful merit. “H ow do you eat 
it?” they asked. The storekeeper was 
forced to admit his ignorance. He 
was told that the outside skin should 
be removed. A nother story was to 
cover it with sugar and let it stand 
over night. But he, being honest, was 
forced to admit tha t he did not know 
the best way to prepare it.

Now the proper thing for him to 
have done was to take enough of 
the fruit home to test all possible 
m ethods: while individual tastes vary, 
there are general directions regard
ing all such things which he should 
know—and not knowing, should not j 
rest until he had found out. The 
fact that he him self showed uncer
tainty in the m atter at once lessen
ed the public interest, and the grape 
fruit moved slowly.

In introducing any new feature, 
make it a point to inform yourseif 
thoroughly regarding the goods, how 
they are to be used to the best ad
vantage and w hat they will do. 
Every time you show a lack of knowl
edge along these lines a weakness 
is shown to the public which it will 
take a long time for you to fortify.

\lw nys make it a point to have pa
trons understand things as fully as 
you yourself do. There are phases 
which they do not understand enough 
about to even ask intelligible ques
tions. Make this your opportunity to 
help them. I t may be more work for 
you. and take a bit of extra time: but 
it will pay in the end. W hen you see 
them sliding past clerk No. 1, and 
showing a decided preference to trade 
with you. you will realize tha t the 
little extra attention, the organization 
of your information bureau, is ap
preciated.

HUMOR IN TRADE.
Fun is one of the best lubricants 

to the machinery of any business, 
and the man who can always have a 
humorous word of greeting is the one 
with whom people like to trade. It 
is not any harder to transact ordinary 
business when there is a trend of the 
style tha t provokes a smile. I t  takes 
no longer to measure off a yard of 
goods with a jolly rem ark than with 
a dry one or a stern look which re
minds the custom er of the grave
yard; and the time does not seem 
half so long.

This would be a p retty  dry place 
if the fun in it were all annihilated. 
W orse, our loads would all become 
very much heavier. President Lincoln 
was criticised for his story-telling 
proclivity, some of the people think
ing him heartless to indulge in fun 
nv anecdotes at so critical a time. 
But he revealed his heart to one of 
bis secretaries. “I would die if it 
were not for these safety-valves,” he 
affirmed. Those who knew him best 
could well analyze his intense feel
ings as unendurable w ithout some re 
lief—a relief which he found in the 
joke.

Some of our funniest funny men 
have found it a solace to  their own 
sorrows. Burdette first gathered to 
gether the droll rem arks which could 
keep an audience in continual laugh
te r for the entertainm ent of his in 
valid wife. M ark Twain had the sor
rows which come to many lives, but 
he sm othered them  with his irresisti
ble humor. Look the world over and 
you will find tha t joy, jollity  and 
good hum or help to keep the load 
balanced and moving easily.

Make it a point when you come 
upon a bright thought or a funny 
story to pass it along. You will find 
some friend to whom you can de
liver the little message, and thus ren
der his and your own minutes b righ t
er. The little bits of humor, like 
bright sparks of light, help to turn 
night into day.

T H E  FEAR OF SACRIFICE.
At this season there m ust be more 

or less of sacrifice. If it does not 
come in one form it is bound to come 
in another. There m ust be voluntary 
or involuntary sacrifice to  clear the 
house of old goods. In the one case 
you can be the directing force; in the 
o ther it is beyond your control; you 
rest it with the people or with 
“luck.”

There are some good business men 
who hate to sell a t a sacrifice. The 
idea of losing a dollar or even a 
dime seems no good business to them 
and they can not bring themselves to 
the point of saying, “These things are 
going, even if they do go at a trifle 
below cost.”

They forget tha t if they will figure 
up in the receipts for the entire lot 
the profit has been satisfactory; they 
forget tha t the time they may spend 
in fooling along and taking their 
chances of getting  the rest disposed 
of to  a stray or belated buyer 
am ounts to  more than would the loss 
at a shaving of rates so as to make 
the alm ost out-of-season goods go 
quickly; they forget tha t shop-worn 
stuff always gives a store a question
able reputation; they forget that 
keeping things moving, and moving 
briskly, is one of the best ways to 
inspire public confidence.

Look at the m ost successful men 
in your own vicinity. They are those 
who are not afraid to make a sacri
fice if they feel tha t it is necessary 
for the good of the business. Look 
at the ones who are m erely holding 
their own, and the cause may often 
be traced to their conservatism  about 
selling w ithout just so much profit.

Tt is the one who is bound to keep 
things cleared up and new stock com 
ing in who makes the profits. People 
can see that he is doing something. 
If  they get rare bargains occasional
ly because of these clearance sales, 
they will rem em ber you kindly. There 
has been sacrifice since the earliest 
tim es; there m ust be sacrifice now; 
and if you do not make it others will 
make it for you and on their own 
term s.

Are you sure tha t no man in need 
of your kind of goods can go by 
your store w ithout know ing tha t you 
sell such goods?

Boosting the Town.
A re you a booster in your town? 

Or. does the whole tow n have to  get 
behind and shove to boost you? This 
is an im portant distinction. Upon it 
depends in no inconsiderable degree 
the success you may make of your 
business. N ot always does the best 
town contain the m ost successful 
business m en: nor is it always a fact 
tha t good business men can make a 
town good. T hings go by contraries 
sometimes. There have been instanc
es of a business being prosecuted to 
success in spite of the tow n; ju s t as 
once in a while a tow n will grow  and 
prosper in spite of the men it har
bors. But, generally speaking, a good 
town implies good business men be
hind it, and the reputation of a town 
is the sum of the reputations that 
compose it. I t  m ust no t be lost sight 
of, either, tha t there is a wide d if
ference between reputation and no
toriety, and the degree of either d e 
pends upon you.

The fact is tha t citizen and civic 
prosperity advance hand-in-hand. If 
one m ust pull the o ther along, the 
race for commercial supremacy is 
likely to  be hopelessly lost long b e 
fore the turn into the hom estretch. 
The essential tru th  in this statem ent 
lies in the fact tha t the initiative must 
come from the citizen. In  other 
words, your tow n can be and will be 
just w hat you make it.

By “you” is m eant every business 
man in your town, and thus we come 
to the means w hereby your town may 
be boosted to the position it ought 
to occupy commercially, and to which 
you know its location, natural ad 
vantages, et cetera, entitle it to oc
cupy. There is but one sure way of 
accom plishing this, namely, associa
tion.

One of the speakers at a recent 
convention said tha t should he again 
become a retailer in any town, little 
or big, if there were no t already an 
association of business men existing, 
he would at once take steps to initiate 
such an organization. The speaker 
had been in a position where he had 
been taught to appreciate the value 
of such association, and he spoke 
from  the heart. Likewise from the 
shoulder.

I t  is a significant fact tha t those 
towns and cities tha t are forging to 
the fron t to-day possess an energetic 
and efficient organization of business 
men to do the boosting. Call it the 
Commercial Club, the Business M en’s 
Association, the Cham ber of Com
merce, w hat you will, the fact stands 
prom inently conspicuous, the organi
zation is responsible. T hat you have 
no such body in your tow n is clear
ly your fault. I t  is up to  you to get 
busy. A m aterial increase in your in
dividual prosperity  is dependent upon 
your action. The details of the how 
are non-essential; they will take care 
of themselves. T he s ta rt is the thing.

Folly To Experiment.
The notion tha t the in terests of the 

country m erchant should be ignored 
in settling  the parcels post discussion 
is absurd. The whole future of the 
country is involved in the fate of the

country dealer. Rural living is dull 
enough now, according to  m any au
thorities, and it would be dreary in
deed w ithout a strong and prosperous 
m erchant class to  stim ulate and en 
liven local activities. T he m ovem ent 
of population to  the cities would be 
enlarged and the dislocation of trade 
would be very injurious to  existing 
in terests in the cities themselves. I t 
is possible tha t a cheap parcels post 
would not hu rt the country dealer, 
but unless this can be shown beyond 
doubt the nation would be foolish to 
make the experim ent. T he local cen
ters of activity should be helped ra th 
er than hindered, and the authorities 
a t W ashington should be studying 
how to quicken the local traffic in 
m erchandise in the courses marked 
out by experience, instead of a t
tem pting to  practically subsidize the 
mail order concerns.—T he Ideal Gro
cer.

Butter, Eggs, Poultry, Beans and P o
tatoes at Buffalo.

Buffalo, Feb. 15—Creamery, 25<a 
28c; dairy, 18@22c; rolls, 16@18c; 
poor, all kinds, 12@14c.

Eggs—Strictly  fresh, 17@18c; cold 
storage candled, 13@14c.

Live Poultry  — Fowls, 15@16c;
chickens, 15@16c; ducks, 17@18c;
old cocks, ll@ 12c; geese, 15@16c; 
turkeys, 20@22c.

D ressed Poultry—Old cocks, 11@ 
12c; fowls, 15@17c; chickens, 16@18c; 
turkeys, 20@25c; ducks, 18@20c;
geese, 14@15c.

Beans — Pea, hand-picked, $2.10; 
medium, hand-picked, $2.10; red kid
ney, hand-picked, $3; white kidney, 
hand-picked, $2.50@2.75; marrow,
hand-picked, $2.30@2.40.

Potatoes—40c per bu.
Rea & W itzig.

A drian—W. A. Barnaby is now the 
sole proprietor of the Maple City 
Creamery, having bought out the in
terest of B. A. Dorrell. Mr. Barnaby 
will be assisted by his son, Preston 
Barnaby.

Battle Creek—The Johnston  Engi 
neering & Construction Co. has been 
incorporated w ith an authorized capi 
tal stock of $35,000, of which $18,010 
has been subscribed and paid in in 
cash.

W yom ing—T he Michigan R efriger
a to r Co. has engaged in business 
with an authorized capital stock of 
$5,000, of which $2,500 has been sub 
scribed and paid in in cash.

The feller tha t will pay if he has 
it, and the feller tha t is slow pay and 
the deadbeat are all p retty  much ta r
red with the same stick.

The greatest men do not always 
get their pictures in the newspapers.

Some men hate conceited people 
because they dislike competition.

■ U 8 IN S 8 8  C H A N C B S .
For Sale—G eneral hardw are stock , 

N orthw estern . Ohio tow n, 2,500 pop ula
tion. An A1 bu sin ess. A ddress R oom  1, 
W allace T heatre B ldg., Peru, Ind. 211

For Sale— Stock  of bazaar goods in 
good Southern M ichigan tow n of 2,500 
inh ab itan ts. D oing a  p ay in g  b u sin ess. 
Invoices about $2,000 to  $2,500. Good op
portu n ity  for one w ish in g  to  contin ue th e  
b u sin ess. A ddress N o. 210, care T rad es
m an. 210

mailto:2.50@2.75
mailto:2.30@2.40


In Case of Fire
The Insurance Adjuster will make you prove your iosa before he 

will recommend payment on your policy if your store bums.

Are you in shape today to prove the value of your stock of mer
chandise? You must do something to prove its value, your statement 
is not enough. What records have you?

If you are not one of the seventy thousand users of The McCaskey 
Gravity Account Register System, the chances are you have none.

Only
One Writing

^ M c C a s k e v
i n  C V C T F  M  1

Amy

with one writing will handle every detail of your business from the time you 
buy your goods until the money for them is in the bank. It will cut out your 
useless bookkeeping. Every time you copy an account you add to chances 
for making mistakes. It will prevent errors in your account keeping. It pre
vents disputes with customers over their accounts because each customer has 
the same record of his account as has the merchant, and in the same hand
writing. It prevents forgetting to charge. It is an automatic collector and brings 
money into the store faster than any human agency can. It is an automatic

credit limit, and in case of fire puts you in po;
There is no need to wait to see what r! 

McCaskey System. Ask us and we ll send 
users, merchants in your locality who tell us 
in the course of the first year it is installed, 
you information without obligation on your si 

Better write today, or tear out this adve 
address. We’ll know vou want information.

vot
le ’‘other fellow i 
you hundreds of 
it pays, for itself ; 
A letter or postal zi 
le to purchase, 
rtisemenr, sign va

.f the 
from 
times 
bring

e sud

The McCaskey Register Company
Alliance, Ohio

Manufacturers of Surety N on-Sm ut Duplicating and Triplicating Sales Books and Single Carbon Pads in

Here’s The Proof
Kelloggs “Square Deal” Policy Protects Both

Price Protected- p 
Trade Profits 
Assured

1
±1

No “Free Deals” 
to induce 
Price-Cutting

No “Quantity 
Price” to favor 
big buyers

Nothing to 
encourage over
buying goods

No Coupon 
or Premium 
Schemes

................. .

Best advertised 
and most popular J 
American Cereal J

rffl.l.MlflilmlfhüiUa.liutllitinriU

GROCER and CONSU M ER
*NO SQUARE DEAL POLICY

Some time ago I assisted in adjusting a fire loss lor a grocer. Among the stuff set aside for adjustment of Soss mstained 
was a lot of breakfast food supposed to be damaged by smoke. I opened several packages and found them not damaged 
by smoke— but decidedly stale, and refused to make any allowance whatever on these. W e also found a  lot of packages 
containing a biscuit— popular and well known. Upon examination I found these decidedly rancid and unfit for food. 1 
learned later that all these goods had been bought in large quantities in order to get the price, and. as is often the case, 
the quantity could not be disposed of while fresh and saleable. A ge does not improve anything edible. There is a limit 
even to ageing Limburger and Rocheford cheese— where loud smell gives some class in the nostril of the epicure, bat I have 
yet to find the first cereal or package foods, or foods sold in any form, that improve by age, and the sooner manufacturers 
of food-stuffs change their system of quantity price and follow the “Square Deal” policy of a Battle Creek cereal the better 
for themselves, the reputation of their product, and the better for the grocer. I just want to add here that among the Cereals 
put out as damaged by smoke, none of which had the least trace of smoke, were “ Kellogg’s Toasted Com 
Flakes," (and three other brands*)  and others, not one of them crisp and fresh but Kellogg s Toasted Com 
Flakes. W hy? Kellogg’s was the only cereal there not bought in quantity. Single case purchases kept it 
on the shelf fresh, crisp, wholesome and appetizing. From every standpoint, considering quality, capital or 
warehouse room, the square deal policy is the best and only policy for the Grocer.

*  Names furnished on application.

*  REPRINT FROM “UP-TO-DATE”
Edited by J. W. Rittenhouse, official organizer of the Retail 
Merchant’s Association of Pennsylvania, is, according to itsI - --------  - -  J ]

tq& s u b
fo CORICA 
I FMRES

|eut4im(Miuiik|

official title “Published in the Interest of the Retail Mer
chants of Pennsylvania for the purpose of Promoting Or
ganization and Maintaining in Pennsylvania the largest 
Body of Organized Merchants in the United States.”

IT PAYS EVERYONE TO STICK TO

Q uality and 
Flavor alw ays 
the same

Goods never 
Allowed I» 
Graw siale

Sold only m 
the gemane 
Kellogg package

61
Price the same 
everywhere and 
to everybody

Pays an honest 
profit to die 
grocer

n Backed by the 
Kellogg name 
and reputation
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A lw ays Safe to  Buy
Dealers, everywhere, k n ow  it is safe to order 
in big lots from D w inell-W right C o., whose 
well known brands find a ready sale in all the 

markets of this country. Coffee drinkers 
are perfectly aware that any package or 

brand of coffee bearing the magic 
legend, 4 D w inell-W right C o .M

Qn its container is all right and  
the best of its kind.

Distributed at W holesale by

SYMONS BROS., Saginaw, Mich.

Hart
Little Quaker 

Peas
Are Delicious

s

JUDSON GROCER CO.
Distributors

Grand Rapids, Mich.

We Employ No Salesmen 
We Have Only One Price
Yes, we lose some sales by having only one price on 

our safes, but that is our way of doing business and it wins 
oftener than it loses, simply because it embodies a correct 
business principle.

IN the first place our prices are lower because we practically have 
no selling expense and in the second and last place, we count one 
man’s money as good as another’s for anything we have to dis
pose of.

If You Want a Good Safe—
and want to pay just what it is worth and no more

—Ask Us for Prices

|  T %  •  |  r ' l  i* Tradesman BuildingGrand Rapids Sate Go. Grand Rapids, M ich.


