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There’s a Double Advantage in Dealing With
L Y O N  B R O T H E R S

W e make your buying profitable because w< 
dise values the m arket affords—We re head
quarters for Special Sale Leaders and profitable 
bargain-day attractions.

Our
Extensive

Lines
Embrace

JÿKOMni

Notions, Linens, Dry 
Goods, Carpets, Rugs. 
Lace Curtains, Laces, 
Embroideries,
Furniture, Tinware, 
Enameled Ware,
Imported China ware, 
Hardware, Stoves, 
Stationery, Base Ball 
Goods, Perfumery,
Books, Clothing,
Hosiery, Underwear, 
Watches, Clocks, 
Jewelry, Optical Goods. 
Silver Plated Ware,
Fancy Goods, Cut Glass. 
Musical Instruments, 
Women’s Wear,
Men’s Furnishings, 
Hammocks, Cutlery, 
Harness, Saddles, 
Vehicles, Sewing 
Machines, Baby 
Carriages, Post Cards, 
Leather Goods,
Trunks and Bags, 
Refrigerators.

Our Free Advertising 

Service Forces Sales 

in Every Department 

of Your Store. Wfifp’ fli 1st ta t  A t a i  
practical FREE rtiw g  service s® esisteae* m ê  wdl 3

-wtr fcatfag a*®*-
» fRS Mi I

LYON BROTHERS
Wholesaler» of General Her cteandiee

M A D I S O N  S T R E E T .  C H I C A G O



Experience has taught thousands that there 

is no economy in cheap, inferior Y E A S T .  

Use F L E I S C H M A N N ’ S — it is the 

best—hence the cheapest.

Ask the Man Who 
Uses Them

IT is natural for manufacturers to praise 
their own goods. This makes it diffi

cult for the reader to know which 'make" 
is best. The REPUTATION of the article 
assists" in arriving at a correct conclusion. 
The most reliable endorsement is from the 
SATISFIED USER. Our scales are rapid
ly replacing all other kinds. Many of these 
sales are influenced by present users of the 
Dayton Money weight.

Twenty Years of Service
We built the first com puting  scales. We put 

them on the market. We created  the dem and. We 
perfected the first AUTOMATIC Scales. We give the s trongest guaran tee. O ur scale 
has increased the efficiency of the c lerk . It has p ro tec ted  the profit of the merchant. 
It has satisfied his custom ers. It has built up a repu ta tion  which entitles it to first 
consideration.

Gold Finish, Glass End, Low Platform No. 144
This scale combines all that is best in modern scale construction. To appreciate its 

wonderful accuracy , precision  and beau ty , it must be seen in actual operation. The more 
closely you examine it. the more you will feel its need in your store. If  it is not conven
ient for you to call a t our local district office, write us direct for illustrated printed matter.

If you are now using old or unsatisfactory computing scales, ask us for our exchange 
figures. Many merchants are taking advantage of our exchange offer to bring their 
equipment up to date.

The Computing Money weight Scale Co. Direct Sales
Scale Co. 58 N. State St., Chicago Offices in ah
Dayton, Ohio Grand Rapids Office. 74 So. Ionia St. Prominent Cities 

Detroit Sales Office, 148 Jefferson St

Please mention Michigan Tradesman when writing

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America

Where quality is first consideration and where you 
get the best for the price usually charged for the 
inferiors elsewhere.
D on’t hesitate to write us. You will get just as 
fair treatm ent as though you were here personally.

C orner Ion ia , F o u n ta in  and  D iv is io n  S ts .
O p p osite  M orton H ou se  G rand  R a p id s , M ich .

Are You
In Earnest

about w anting to lay  your b u sin ess  

p rop osition s before th e  retail m er
ch a n ts  of M ich igan , O hio and Indiana?
If you really  are, here is your oppor

tun ity . T he

Michigan Tradesman
d evo tes a ll its tim e and efforts to cater
ing to th e  w ants of that c la ss . It 
d o esn ’t go everyw here, b ecause there  

are n ot m erchants at every crossroads.
It has a bona fide paid circu la tion — has 

just w hat it c la im s, and cla im s just 

w hat it has. It is a good  advertising  
m edium  for the general advertiser. 
Sam p le  and rates on request.

Grand Rapids, Michigan
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S P E C IA L  F E A T U R E S .
Pa«e
2. Auto Service.
4. News of the Business W orld.
5. Grocery and Produce M arket.
6. Prosperous Bay C ity .
7. Ind iana Items.
8. E d ito ria l.
9. Saginaw .

12. B utter, Eggs and Provisions.
14. D etro it Produce M arket Page. 
16. A dvertis ing Fak irs ,
18. A Common-Sense Law.
19. Farm ers ’ Boys.
20. W o m an ’s W orld .
21. T o  L ive a Century.
22. D ry  Goods.
24. Behind the Counter.
26. T h e  W rong Argum ents.
27. Sabbath Desecration.
28. C aptain Jack Craw ford.
31. A Check is N ot Money.
32. Shoes.
35. Charles W , Garfield.
36. Labor Lawlessness.
38. Th e  Joy of L iving .
40. Th e  Com mercial T rave ler.
42. Drugs.
43. Drug Price C urrent.
44. Grocery Price C urrent.
46. Special Price C u rre n t.______ __

GOLDEN DEEDS.
The Carnegie H ero Fund Commis

sion has made awards to  thirty-five 
persons comm emorative of deeds ot 
heroism. The recipient of the award 
is not in every instance the person 
who perform ed the act of valor for 
which the medal or the money prize 
is given. An indication tha t the 
peril incurred was real, and involv
ed the lisk  of life, is the circum 
stance that in nine of the thirty-five 
cases “died” appears after name and 
the award is to the nearest surviving 
relative. The com parative youth or 
many of the recipients is notew orthy: 
twelve of them  are 16 years old or 
less.

Four of those whose names appear 
on the honor-roll are of the female 
sex—one can not call them women, 
for three of the little heroines were 
but 13 years of age and the o ther w a
l l .  The last lost her life in helping 
to save three o ther girls from drow n
ing: a silver medal, together with 
$1,000, was awarded to her m other.

Undoubtedly in each of the th ir ty - 
five cases the brave deed was per- 
iormed with no thought of tangible 
recompense beyond the satisfaction 
of being able to say, like Richard 
Grenville, “I have only done my duty, 
as a man is bound to do.” Yet there 
have been 4,991 cases of real or al
leged heroism brought to the a tten 
tion of the Commission since it was 
established in April, 1904, so that the 
487 awards tha t have been made rep 
resent a com paratively small p ropor
tion of the whole, and it would ap
pear tha t the Commission has exer
cised the g reatest care to eliminate 
from consideration the undeserving.

Although the heroism  of man, 
woman or child is, perhaps, innate, 
and not made or suddenly conceived 
in a crisis, it is undoubtedly true that 
those who have others dependent up
on them for support are m-ore likely 
to risk their lives when they know 
that those they leave at home will be

provided for. So, even although the 
hero may not lay down his life "just 
for a ribbon to  show on his coat or 
for a money prize, the fund of $5,000,- 
000 set apart by Mr. Carnegie seven 
years ago is undoubtedly an incentive 
to the perform ance of "golden deeds 
by those w ho give what Lincoln call
ed "the last full m easure of devo
tion.”

T H E  L IFTING  POW ER.
Did you ever notice how the entire 

surface of the soil is lifted in a box 
of seedlings just seeking the light? 
A single seed will not make a per
ceptible change in the surface of the 
soil, but where there are many to 
gether they join their forces and raise 
the whole thing.

I t is much the same through life. 
There are many things which need a 
uniting of strength  in order to  serve 
the desired end. Like the tiny seeds, 
we may struggle alone, eventually 
finding our way to  the sunshine or 
decaying in the a ttem pt; but when 
many strive in the same direction the 
work is easy.

T his lifting pow er is one which may 
be applied in many ways. An old 
gipsy woman, after appealing to  a 
farm er for “a little hay for her 
horse,” was told to  go and help her
self to  a bundle. She threw  down 
w hat the man declared would serve 
as a single feed for all his stock and 
then, after tugging and packing and 
striving in vain to  get the small hay
stack loaded, amused him still more 
by asking him to “ Lift a little." He 
lifted and she went on her way re
joicing.

People generally are not quite so 
exorbitant in their demands upon 
public generosity. But there is al
ways the chance to  "L ift a little" and 
make the heavy load of another en
durable.

“No one is useless in this world." 
says Dickens, 'who lightens the bu r
den of it for some one else.” Just 
how much we shall lift, and how we 
shall grasp the load depend largely 
upon circumstances. Yet it we look 
about us we can always find some 
means through which to  help others. 
A kind word of advice or cheer may 
be worth more than money. And as 
has been said by Barrie, "Those who 
bring sunshine to  the lives of others 
can not keep out of it them selves." 
The little lift which costs only 
thoughtfulness to  us brings immedi
ate pleasure and, perhaps, lasting re
turns.

T H E  EGO IN TRADE.
You may think it queer tha t othei 

using approxim ately the same metr 
ods as your own succeed while yo 
fail in securing patronage it  may a 
be in the “Ego.” Your own persoi 
ality stamps itself most powerful!

upon your work, and  ̂
aware of it or not, p' 
often has as much tc 
as the goods them set’

The way you say 
means a whole lot in 
half-hearted way in u 
pie pronounce the w< 
feel instinctively that 
is chilly and they seek 
to  make their exit.

Then you should 
in your goods and ii
this upon your p>
what they are ar
Be able to  speat
wel Í as truthful i
dur ing qualities.

bhow a per so 
around you. Jr 
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while the mereh 
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aw aiting his tui 
who was finishi 
ticed the coin 
if it was hers, 
hesitated, and t! 
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firm
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money : 
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assent. ; 
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which a 
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AUTO SERVICE.

Saving That Can Be Effected by Its 
Use.

Evolution of Delivery.
W hen merchandising was in its in 

fancy delivery played but little par; 
in the life of the merchant. Buyers 
paid their money and took their 
goods f. o. 1). seller's point; but as 
competition progressed, demanding 
higher and higher quality of service 
on the part of m erchants, it became 
necessary for the seller to lay down 
his goods at the buyer’s door.

Delivery and kindred forms of serv
ice have saddled upon the m erchant 
far more of a burden than he imag
ines. If you have studied this any 
words of mine are unnecessary; if not, 
1 advise you to. It may open a few 
eyes to the wisdom of the trite, if 
somewhat familiar, advice of our good
frien d. Fred H annahs: "W hatever
you do. get a profit.”

H<irse -borne vehicles supplanted
the ox icart b<?cause they were bet-
ter, and the automobile truck is
bound t<> suppl ant the hor;se, because
it pi;aces in the hands of tine m erchant
an c>Pportunity for higher quality of
serv ice to his customers. A fter all
is said and done, service is the largest 
ingredient in that much m isunder
stood term competition, and the m er
chant able to give the best service 
is the most successful merchant.

I do not contend that, as an open, 
flat proposition, the power wagon is 
in all cases cheaper than the horse- 
drawn truck. In some forms of haul
age the horse can still hold his own, 
but his field is daily becoming n a r
rowed. The service which competi
tion demands to-day is in many cases 
of an entirely new sort, quite practi
cal with the automobile truck, but ab
solutely impossible with the horse.

H aulage Area Expands.
As city folks move to the suburbs, 

retailers are bound to  follow them, 
and as the retailers expand their field 
the jobber m ust hold his trade or see 
it fade away from him. Any city job
ber knows that he is to-day making 
deliveries twice as far from his ware
house as he did ten or fifteen years 
ago, and he must add more mileage 
each succeeding year.

I know of a New York house 
which has been making deliveries 
with its own trucks thirty-five miles 
from its store all w inter long. It 
would have been utterly  unable to 
hold that trade had those deliveries 
depended on horses, or to compete 
had it been turned over to express 
companies. I know a house in New 
York doing a large business in Coney 
Island among custom ers who buy in 
small quantities and demand frequent 
service in the summer months. Only 
by a light m otor wagon making three 
and even four round trips a day be
tween M anhattan and the Island is 
this house able to hold tha t trade, 
while com petitors with horse vehicles 
are totally unable to meet the serv
ice. Most houses during times of 
snow drifted streets are obliged to 
double the num ber of horses to each 
truck, and even then reduce the loads. 
O thers have been forced to hire extra

team s in order to get out their goods. 
Experience shows that snowdrifts 
make but little difference to the run
ning of high-grade auto trucks, and 
in competition the owner of power 
trucks wins trade from his less p ro
gressive com petitor and holds it, as 
he never could with the old forms of 
service. ,

1 mention these instances only to 
show that as an element of develop
ment and grow th in the competitive 
field the power truck offers immense 
opportunities. There are available 
many comparisons which tend to 
prove that they also accomplish econ
omies in unit costs, but I do not 
claim that they always apply. Jpor in
stance, I am told by students of the 
question that for short trips wherc- 
long waits, loading or unloading are 
involved, the average horse-truck is 
somewhat cheaper, inasmuch as the 
idle investm ent is less, and resting 
horses are not to be compared with 
m otors in motion when the truck is 
not. But, on the other hand, horses 
have limits of endurance, while mo
tors have not, and hauls which are 
absolutely impossible for horses are 
quite practicable for m otors. Besides, 
dead horses can not be repaired, while 
broken m otors can.

Comparisons Are Difficult.
I t is alm ost impossible to  arrive 

at unvarying, intelligent comparisons 
of economies, owing to the intricate 
elements which enter into any truly 
fair comparison. F irst of all horse 
transportation  has seldom been fig
ured with the nicety tha t is exacted 
in a study of the truck. The m er
chant knows that a double team costs 
him so much per day and will do 
about so much work. Ask him what 
it costs per package, or per ton-mile, 
or per package-hour, o r ton-hour, or 
cost running as against cost standing 
still, and he has no data for com
parison. The kind of service also va
ries with much complexity. The cost 
of an hour in motion, of an hour at 
rest: an hour loading or an hour trav
eling; traveling over rough-paved or 
smooth-paved streets; over car tracks 
that ruin tires, or on those which 
really economize by reducing vibra
tion when used by tru ck s; mileage 
empty and mileage loaded—all these 
are so complex as to make it difficult 
to compare costs.

The forms of service required by 
one business are entirely different 
from those of another. The coal w ag
on goes out loaded heavily, but 
comes back absolutely empty. Its  
needs are flexible and varied. The 
beer wagon goes out loaded heavily 
with a comparatively small bulk of 
barrels and comes back piled high 
with light w eight of empties. The 
grocer}- jobber’s truck goes out load
ed heavily and need not move espe
cially fast, hut when it re tu rns empty 
on waste time, speed is an element. 
The departm ent store truck economy 
involves quick delivery of m any light 
parcels; weight being of hardly any 
consequence. The relation of delay 
in loading and unloading, as com par
ed with speed of actual transit, is a 
very im portant consideration for the 
truck buyer. The man, of whom 1 
know in New York, whose trucks

stood fifteen m inutes loading, twelve 
minutes unloading and only ten m in
utes in making the average run, gave 
a truck little chance to justify its 
economy.

Then there are the different types 
of power—gasoline and electric—each 
possessing advantages and each dis
advantages, in accordance with the 
character of the service to be exacted 
of it. Above all is the great element 
of "the man on the hox.” An in
telligent chauffeur will get better r e 
sults from a poor car, both in up
keep and daily perform ance, than a 
careless or ignorant driver with the 
best car made. Picking the road, 
judgm ent in the use of powrer and 
brakes, generalship in a sense, are 
controlling elem ents in truck econo
my and depend alm ost wholly on the 
man in charge of the car.

Actual Economies Proved.
I shall not weary you with long 

and intricate figures, of which I have 
plenty, representing the claims of 
various m anufacturers. I m ight say, 
however, that in the great average 
sort of service, they uniformly show 
real economies. One well-known job
bing grocer assures me that his one 
large truck does the work of three 
double team s at about the cost of 
two, even although this jobber charg 
es to  his truck an unusually heavy 
load of expense. Furtherm ore, it per
forms service for him that no horse 
truck could, and which ought not to 
be measured in dollars. I have the 
word of a well-known engineer in the 
truck field tha t the average horse 
cartage will amount to 18 cents per 
ton mile, while the average efficient 
gasoline truck will do the same serv
ice for from six to ten cents. A job
bing grocer whom you all know, a 
man with ample experience, assures 
me that at the same cost, the efficien
cy of the truck is 50 per cent, greater 
than that of horses.

On a recent test covering three 
m onths a small truck made a record 
of twenty-five deliveries, averaging 
426 pounds each per day at the rate of 
one delivery in seventeen minutes and 
at a cost of two cents per mile. In 
a test against a horse, a similar light 
truck made 418 deliveries, covering 
560 miles, in 114 hours, a t a total cost 
of $8.75, or two cents per delivery, 
while a horse wagon of similar ca
pacity made only 110 miles in 133 
hours, with 132 deliveries, at a cost 
of $7.49, or six cents per delivery.

R. H. Macy & Co. report that fig
ures based on their operating cost 
for the whole year 1909 showed a 
cost per package of 6 2-5 cents hy 
truck and of 8 2-5 cents by wagon. 
This house has established a relay 
system of distribution, with heavy 
trucks running to certain outlying de
pots and lighter ones radiating from 
there. These heavy trucks made an 
average of forty miles per day in 1909 
and close to sixty miles per day in 
1910 (due to im provem ents in the 
cars and the system ). They report 
the load-mile cost to have been 29J4 
cents, overhead charges included; 
each truck with four men, displacing 
fourteen horses and eight men. The 
light delivery wagons showed a m ile
age cost of 5 9-10 cents.

System Is Essential.
Any intelligent and economical use 

of a power truck ought to rest on 
reasonable system. Concerns having 
much delivery usually study system 
and apportion to horses and trucks— 
big trucks and light delivery wag
ons—that portion of the work for 
which each is best adapted. O ther
wise, the power truck m ight easily 
become a source of expense rather 
than economy. The m ost striking 
successes I know of rest on intelli
gent recognition of this, in which the 
heavy loads and long hauls are given 
to the trucks and the short hauls and 
long waiting at loading platform s and 
delivery points to less expensive 
equipment.

What Other Michigan Cities Are D o
ing.

W ritten  for th e  T radesm an.
T he Bay City Board of Commerce 

has entered into a campaign for 1,000 
members.

P o rt H uron continues to work 
hard for the encam pm ent of the 
Michigan N ational Guards and seems 
likely to succeed. Governor O sborn 
believes tha t the encam pm ent should 
be on wheels, so to speak, and that 
all sections of the State should have 
opportunity at some time to secure it.

The T ransportation  Club of De
tro it has just added 115 new mem
bers, which brings the roster up to 
485..

Bay county is preparing for a big 
agricultural fair to be held at Bay 
City Sept. 4-8.

A conference concerning grade sep
aration in Kalamazoo, between repre
sentatives of the railroads and the 
Grade Separation Commission, will be 
held June 7.

The Commercial Club of Kalama
zoo is prom oting a Fourth of July 
celebration in that city of the safe 
and sane sort.

The city of Escanaba has started 
construction of a public bath house 
at the city park.

The Board of T rade of Bad Axe 
has been reorganized and starts off 
with fifty members.

Through the efforts of the Civic 
Im provem ent Association, Tecum seh 
will have two new sanitary drinking 
fountains. W aste paper baskets will 
also be placed in the parks and school 
yards.

The boat trip  of the D etroit Board 
of Commerce to the U pper Peninsula 
is scheduled for June 7-12.

The Ann A rbor Railroad is prom 
ising Owosso some good things, in
cluding a new passenger station and 
new car and machine shops.

Almond Griffen.

A Commercial Mystery.
"The man who gets out this to 

bacco is m ighty liberal,” said the 
smoker.

"H asn’t been giving you over
weight, has he?”

"N o; but for a small coin he gives 
me a beautiful tin box, artistically 
embossed and decorated in colors, to 
gether with a liberal supply of lite r
ature and fancy paper. W hat I don’t 
understand is howr he can afford to 
put in any tobacco.”
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Come to Grand Rapids

M E R C H A N T S  W E E K
May 31, June 1 and 2

N ew  Plans—N ew  Features
You are Invited

Grand Rapids Wholesalers are going to give the Retail 
Merchants of Michigan another glorious outing and edu
cational conclave on May 31st and June 1st and 2d.

If you are a retail merchant outside of Grand Rapids 
this is an invitation for you to come and be our guest on 
that occasion.

Don’t wait for a formal invitation because something 
might happen to Uncle Sam’s mail service and you 
wouldn’t get it. There’s nothing formal about the whole
salers of Grand Rapids, anyway, and there isn't going to 
be any formality about the fifth annual Merchants’ Week

Make Your Plans Now
We’re going to give you all the things we gave you 

two years ago and then some. There s the free street car 
tickets to and from Reed’s Lake, the Figure Eight, the 
Merry-go-round, the Steamboat Ride, the Old MID. etc., 
ad infinitum, and the Ramona Theatre, bigger, brighter 
and more fascinating than ever.

Central League Ball Game
Grand Rapids and South Bend will play at Ramona 

Park, Reeds Lake. Thursday afternoon June 1st at 3:30.
Tickets for the game will be handed you with your 

other concession tickets w hen you register at the Board of 
Trade rooms at 99 Pearl St.

Grand Rapids has one of the best clubs in the league 
this season and South Bend is playing neck and neck with 
it at the present time.

Don’t miss it.

Will be given 
Greatest Bai 
June 2.
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Lay Business Cares Aside
Come to Merchants' w eek. M 

doing business with Meet old flies 
the faces of your fellow merchants, 
of business for three days and get a* 
thusiasm for another year

We rebate half your fare lì you 
'Write for Darticulars.

r a r e s

A  Baby Incubator
A most interesting sight, 

tots in their warm scientifica! 
ing to life and health. They 
open their eyes and are very 
they b e h a v e  much setter "han many nor 

This is one of the concessions at Ram 
free tickets will admit you.

i í  ran g ?

Lrf
sa n ie s

P L E A S E  bear in mind that NO BANQUET TICKET WILL BE ISSUED AFTER THE ?ST  
I  m a y , and if you do not get your request for a ticket in before that time it wiH be Vw> I 
that date the caterer will not permit us to change the number of plates ordered.

In applying for tickets mention individual name to oe placed thereon.
All OTHER tickets will be issued to you on your arrival in this city and yon do aoc an 

them in advance, but if you wish to attend the banquet yon most apply for y ticket BEFtif
Don’t forget or overlook this. We want to treat everybody right and so we ask y help, V 

your mind about the banquet just as soon as yon can and w rite  to  MR C. A. O f T J O N  the  S err* 
the Grand Rapids Board of Trade, at the earliest possible moment if y »i want a ticket. We »an? J  ** "

WHOLESALE DEALERS’ ASSOCIATION
Grand Rapids Board of Trade
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Movements of M erchants.
Adrian—Geo. Kinzel has closed his 

confectionery store.
Shepherd—H. Chapin has installed 

a new store at Ashley.
Banfield—E. T ungate & Son will 

open a new general store.
Owosso—Frank E. Russel has pur

chased the People's meat market.
Battle Creek—Sager & Godfrey 

will open a jewelry store July 1.
Hopkins—Chas. Maxon has opened 

a departm ent store at M onterey Cen
ter.

Sturgis—C. J. Koss has sold his 
bakery to Carl H. Brenner, of La 
Grange.

C harlotte—Emm it Dennie has pur
chased the Parker & Hinkley meat 
market.

Grand Ledge—Burton Gates has 
sold his meat m arket to J. B. Allen 
and son.

Beulah—B. G. Bennett will open a 
stock of furniture in the Hopkins 
building.

B utternut—Livingston Bros., of 
Palo, have purchased the John Dyer 
property.

Io n ia—D. H. King, of Belding, has 
purchased the candy store of R. E. 
Donovan.

Algonac—Mrs. Dr. Ran, of De
troit, has opened a millinery store in 
the Galton building.

Jackson — W illiam and Clayton 
Trank have purchased the Ormsbee 
bakery and grocery.

C harlotte—A. M. Barber and son, 
Roy, have purchased the hardware 
stock of Fred Bintz.

Middleton — O. S. Almack has 
bought the bazaar store of W alter 
Sleight at Sheridan.

Rapid City—J. M. M cFarren has 
purchased the interest of his part
ner, Charles Armstrong.

St. Joseph—L. D. Huber & Co. 
have purchased the jew elry establish 
m ent of Hamilton Bros.

Benton H arbor—C. S. Nelson has 
been again employed as clerk at the 
Morrow & Stone grocery.

St. Johns—Frank Farwell has open
ed a new tailoring establishment over 
Frank E. W ard’s grocery.

M uskegon—H enry T. Cooper and 
Fred Stanley have opened a clothing 
store in the Lawson block.

C harlotte—F. H. Van Volkenberg, 
of Bellevue, has purchased an interest 
in the Exchange Cigar Store.

C harlotte—Geo. Tubles has accept
ed a position as manager of the O re
gon Strong Ledge Mining Co.

Lisbon—J. Kleibusch is erecting a 
building which will be used as a meat 
market as soon as completed.

St. Johns—Fred Stowell will open 
a restaurant, June 15, in the building 
now occupied by John Harley.

Ashley—Acie Gilleo has sold his 
interest in the drug stock of J. D. 
Gilleo & Son to his brother, Leon.

Battle Creek—The Period Cigar 
Store will move to the store now oc
cupied by Mayo Bros., on May 25.

Allegan—Thom as T ait has accepted 
his form er position as salesman in 
the grocery departm ent of the Grange 
store.

Owosso—Charles Brown and Geo. 
Bonnet] have organized the Economy 
Grocer)' Co. and have opened for 
business.

Plainwell—A second hand store has 
been opened in the Crispe building by- 
John Corwin and Tracy Mitchell, of 
H artford.

Battle Creek—The T. H. Butcher 
Co. will open a "W alk-O ver Boot 
Shop” in connection with their m en’s 
furnishing business.

California—Fred W aterbury, of Al- 
gausee, has purchased the stock of 
general merchandise belonging to the 
E. J. A yres’ estate.

Cheboygan—John Barnish has leas
ed the Mullet Lake store of John 
Rittenhouse and will put in a stock of 
general merchandise.

Nashville—H um phrey & Feighner 
having dissolved partnership, Mr. 
Humphrey will continue the business, 
carry ing .the same line.

H arbor Springs — C. W ager has 
purchased a half interest in the City 
m eat m arket and the firm name will 
now be J. T. S tarr & Co.

Petoskey—Percy Chattaway and 
Geo. Craw have purchased the M ajor 
grocery stock. The new firm will be 
known as the Chattaway Co.

F lint—Roy McLean, of Owosso, 
and brother, Jam es, of Pontiac, will 
start into the general hardw are and 
dry goods business with John Me 
Lean.

Long Lake—Ellsw orth H alstead is 
moving his stock of groceries from 
the Lyon place to the E. V. Davis 
property, which he recently pur
chased.

T raverse City—The firm of Foote 
& Reames, the W est F ront street 
grocers, has been dissolved by mutual 
consent. W. R. Foote will continue 
the business.

Lansing—The Michigan D istribut
ing Co., Inc., has bought out the 
M anufacturers’ D istributing Co. Busi
ness will be conducted exclusively on 
a commission basis.

Benton H arbor—Chester C. Sweet 
has accepted the position of Genera1. 
M anager of the McVoy W essling 
H ardware Co., of Chicago. He is a l
so one of the stockholders.

Charlotte—Clarence M. Hall has 
purchased an interest in the business 
w ith his brother, E. H. Hall, w'ho 
purchased the “M arket B asket” g ro 

cery of Geo. H. Tubbs about a month 
ago.

Paw Paw—The Budlong Pickle Co., 
of Chicago, are building a pickle fac
tory near the Ocobock ice houses. 
The Robinson Co., of Benton H ar
bor, are also erecting their pickle 
plant near the Michigan F ruit E x
change building.

Reed City—M ontgom ery & Smith 
have sold their m eat m arket at Cad
illac to Burt L. Curtis and will now 
devote their entire attention to  their 
m arkets at L uther and Reed City. 
Mr. Smith will have charge of the 
L uther market.

Lapeer—The general store of S. A. 
Lockwood burned to the ground one 
day last week, causing damage es
tim ated at $30,000, partly  covered by 
insurance. Mr. Lockwood has open
ed for business in the Lincoln block 
until o ther arrangem ents can be 
made.

Shelby—G. L. Runner and L. H. 
Spellman, two of Shelby's youngest 
business men, have purchased the 
stock of general m erchandise of L. 
H. W ood. These young men, who 
are under the age of 30 years each, 
have taken possession of the largest 
m ercantile business in the town.

Owosso—The Jennings-Foster Co. 
has dissolved, the partners dividing 
their interests. C. W. Jennings and 
son, O rrin, will take over the under
taking end of the business. A. E. 
F oster and Chas. Ellis will conduct 
the furniture and hardw are business 
under the style of the Foster-E llis Co.

Holland—Ex-M ayor H enry Brusse 
has resigned his position as Superin
tendent of the finishing departm ent 
in the W est M ichigan Furniture Com
pany’s factory and will embark in the 
retail furniture trade in Kalamazoo. 
He will be associated with George 
Vanderveen, for tw enty years a ship
ping clerk in the local factory.

D etroit—The Central D istributing 
Co. has been incorporated to m anu
facture, buy and sell supplies, ma
chinery and tools for factories, 
plumbers, engineers, etc., with an 
authorized capitalization of $50,000, 
which has been subscribed and $25,000 
paid in in cash. O perations will be 
carried on at D etroit and Jackson.

The Hoflfman Coffee Ranch, 151 
Monroe St., has been sold by W illiam 
F. Blake, the special adm inistrator of 
the estate. The new' owner, Frederick 
F. M arckwardt, intends to keep up its 
reputation for high quality and low 
prices. Mr. M arckwardt is w'ell 
known here and is a young man of 
business experience and thoroughly 
reliable. The store will hereafter be 
known as “The Carl Hoffman Coffee 
Ranch and Tea Shop.”

Manufacturing Matters.
Berlin—H. A. Zw ers has sold his 

mill to Blink Bros.
Engadine—The Engadine Cream

ery Co. will open for business in a 
few days.

Pontiac—The Story & Clark Piano 
Co. has opened a store in the W ood
ward building.

Saginaw'—The W hipple Electric 
Co. has decreased its capital stock 
front $10,000 to $6,000.

St. Joseph—The American Tool

W orks has increased its capital stock 
from $60,000 to $100,000.

D etroit—The Van Dyke M otor Car 
Co. has decreased its capital stock 
from $1,000,000 to $500,000.

Bay City—The MacKinnon Boiler 
& Machine Co. has increased its cap
ital stock front $50,000 to $100,000.

D etroit—The capital stock of the 
D etroit W ire Bound Box Co. has 
been decreased from $75,000 to $50,- 
000.

Owosso— George W eeks, of Ithaca, 
succeeds C. D. M onroe as manager 
of the local plant of the Dairy F'arm 
Products Co.

O wosso — The McClear Imperial 
Cheese Co., of D etroit, has purchas
ed the plant of the Bancroft B utter 
and Cheese Co.

Crystal F'alls—The W ills H ardware 
Co. has engaged in business with an 
authorized capital stock of $8,000, all 
of which has been subscribed and paid 
in in property.

Kalamazoo—The Burden Broom
Co. has engaged in business with an 
authorized capital stock of $10,000, of 
which $5,000 has been subscribed and 
$4,000 paid in in property.

W ayne—The Snyder M anufacturing 
Co. has engaged in business to m anu
facture pruning saws, knives, forks, 
hooks and mole traps, with an au thor
ized capital stock of $5,000, of which 
$2.500 has been subscribed and $1,000 
paid in in cash.

D etroit—A new company has been 
organized under the style of the De
tro it U tensil Co., to m anufacture and 
sell patent milk bottles, safes and 
other metal and wood novelties, with 
an authorized capital stock of $6,000, 
which has been subscribed, $400 being 
paid in in cash and $5,600 in property.

Mancelona—The A ntrim  Chemical 
company, one of the properties that 
was owned by the late Joseph Berry, 
has been acquired by the A ntrim  Iron 
company, of Grand Rapids. The la t
ter company was capitalized at $200,- 
000 and has been in operation for 
about 20 years.

D etroit—The Dairy Ferm ents Co. 
has engaged in business to manufac
ture and deal in lactic ferm ents, food 
products, chemical drugs and medi
cines, with an authorized capital stock 
of $20,000, of which $10,000 has been 
subscribed and $2,000 paid in in cash. 
O perations w'ill be carried on at 
Cleveland, Ohio.

Muskegon—Malcomb H utchinson, 
a prom inent M uskegon m anufacturer 
and thirty-second degree Mason, died 
Monday. He was fifty-seven years 
old. H e was born in Avr-, Canada, 
and came to D etroit twenty-five years 
ago, where he engaged in the lumber 
business. A fter ten years there he 
came to  this city where he was known 
as a m anufacturer and inventor of 
w oodworking machinery. He leaves 
a widow and one daughter.

Newspaper Change.
H onor, May 15—J. W. Saunders, 

who three years ago established the 
Benzie County Leader, the county 
seat paper, has disposed of the same 
to C. P. Berkeley ,of this place, tak
ing in exchange farm property in Al
m ira and H om estead townships. Mr. 
Saunders will continue to publish the 
Benzie Record at Beulah-Benzonia.
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The Grocery Market.
Sugar—R etailers are tafem-a 

■»paringfy aed price* are t&e 
quoted last week. The aeftsa 
production of Cal»» fare.

The Produce Market.
A sparagus—75c per doz.
Bananas—$1.50@2.50 per bunch, ac

cording to size and quality.
Beans—$1.55 per bu. for hand-pick

ed; $2.25 for kidney.
Beets—New, 60c per doz.
B utter—Receipts continue very lib

eral and the m arket is well stocked 
with fancy butter. The quality of 
the arrivals is very good, and ow
ing to the prevailing low prices 
there is an active consum ptive de
mand, which absorbs the receipts each 
day. Much old bu tter still remains 
in storage and is selling at 3@5c per 
pound below fresh. T he outlook is 
for a continued good supply of but
ter at no material change. Local 
dealers hold fancy cream ery at 21 ¡¿v 
in tubs and 22c in prints. They pay 
14(5; 15c for No. 1 dairy and 12y>c for 
packing stock.

B utter Beans—$1.50 per 2A  bu. box.
Cabbage—New commands $2.50 for 

large crate and $1.50 for small.
Celery—$1.35 per doz. for Cali- 

* fornia.
Cocoanuts—60c per doz. or $4.50 

per sack.
Cucumbers—$1 per doz. for hot 

house.
Eggs—The m arket is firm and un

changed. The receipts are liberal and 
the quality is very fine. The con
sumptive demand is excellent and ab
sorbs a large quantity of eggs, bur 
the bulk of the receipts, as is usual, 
is going in storage. The future of the 
m arket depends on the w eather. Lo
cal dealers pay 14c per doz., case 
count, delivered.

Grape F ru it—$5.75(5:6 for all sizes
Green Onions— 15c per doz.
Green Peas—$1.85 per hamper.
Green Peppers—$3 per crate.
Honey—15(516c per ffo. for w hite 

clover and 12c for dark.
Lemons — California, $4.50@5 per 

box: M essinas, $4(§4.25 per box. 
box; Messinas, $4(§4.75 per box.

Lettuce—12c per lb. fo r leaf: $2.50 
per ham per for head.

New C arrots—$1 per box 
L  Onions — Texas Berm uda- com

mand $2.35 per crate for white and 
$2.10 for yellow.

O ranges—W ashington navels. ? s.50 
(§4; M editerranean Sweets, $3*53.50

Pieplant—75c per box of about 2'. 
lbs.

Pineapples—$3.75(5,4 per crate :*•" 
24s, 30s and 36s.

Pop Corn—90c per bu for ear: 
3r4@3y<c per 1b. for shelled.

Potatoes—The m arket is steady at 
25,535c at outside baying points

Poultry—Local dealer- pay 12 
for hens: 12f4c for fowls: 8c ?><r old 
roosters: 13c for old ducks and 1*c

for young; 14‘ac for turkey-: broilers,
1 MCn 2 tbs., 25c.

Radishes—25c per doz.
Spinach—50c per bu.
Straw berries — $2.50 per 24 quart 

cases from T ennesse and film or* 
The supply is ample and the qoaiir- 
is good.

Tom atoes— $4.5© per crate.
V eal—D ealer- pay 5 5 8  ;

supply has been heavy during the pa-' 
tw o weeks and price- have he d at t  
low level, but as the demand i- or * 
fair -ize it is thought that there wi 
be more strength  shown m a short 
time

Bananas Ripened on Trees Dry and 
Unpalatable.

Chicago. May 16—Through "he 
courtesy of a £ay City subscriber - 
nave been favored with a copy or 
your paper. I have carefully p e n - f 
it and de-ire to  correct an H v  rat: 
you have there. It refers to  banana- 
! am in the banana culture n lion  
dnras and am conversant w th  every 
part of it.

Banana- perm itted  to  ripen tp* ”* 
the stalk are very dry and although 
retaining their ar- m i, lose much g 
the fine Savor by being ■wer-mpe 
The fruit often burst - open srwi in
sects then attack  it. iV e gather at * 1 * 
i- called 65 to  85 per cent twm— 
or ripe as rt may be term ed—but ~

f fi ftiitf if a

the
the irrttt—*

Eggs. Pnufrry. Beat*« 
Potatoes ar R sffjio

■ed

M arr ■». *2
drum. <3: pea, *-

WfRfVKHI C3WI he

mailto:1.50@2.50
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Prosperous Bay City
“The Wenonah”—Bay City’s New  

Hotel.
W ith a crow ning of the fondest 

hopes and a fulfillment of the m ost 
extravagant dream s of fifty thousand 
patriotic citizens of Michigan s third 
city, there has been erected a mon
ument to the honor of the traveling 
public, and for the convenience of 
the discrim inating wayfarer. It has 
been designated as "The W enonah."

It is no exaggeration to style it 
as "One of the Finest" in its palatial 
equipment, its magnificent propor
tions. its homelike surroundings and 
its advanced ideas.

"The W enonah" is the only ab
solutely fire-proof hotel north of De
troit, and there is but one hostelry 
in the entire state tha t can in any way 
compare with it in its beauty and 
substantial worth.

Representing an outlay of nearly 
half a million dollars, it was erected 
to meet the demands, not alone of the 
present, but of future generations. 
Admittedly, it is much in advance of 
the usual run of cities of fifty thou
sand people, but with the idea in view 
of building a traveler's home that 
would far surpass anything to be 
found within a radius of one hundred 
miles, the minds who conceived "The 
W enonah" have had their expecta
tions realized.

Therefore, "The W enonah" stands 
to-day as an example of the complete 
hotel, and the large patronage that 
it has enjoyed since its opening day 
has more than convinced everyone 
that no mistake was made in build
ing such a grand hotel.

There are two hundred room s, and 
every one of them an outside room, 
with one hundred rooms with private 
baths and about fifty rooms with 
toilets. All room s have running hot 
and cold water, long distance tele
phone. steam heat by the indirect 
system and the best beds money could 
buy.

All the luxuries and elegance that 
fancy could suggest were bought and 
assembled under the roof of "The 
W enonah.”

It is difficult to  enum erate the strik
ing features of "The W enonah.” F irst 
of all is the great lobby with its im
posing pillars and mosaic floors, 
covering 6,000 square feet of floor 
surface: its placid, rich finish in ivory 
and gold, and the mezzanine parlor 
overlooking the great lobby through 
the octagonal well, the whole forming 
a picture that words can not ex
press.

"The W enonah" is located in the 
heart of the business district of Bay 
City, facing the beautiful W enonah 
Park, which will soon be completed, 
and which fronts the Saginaw River. 
It is within three minutes walk from 
the federal building and the city hall.

Those looking for an ideal place to 
spend all or part of the summer, 
would do well to consider Bay City

and "The W enonah." Bay City can 
offer as a summer resort a great many 
amusements, am ong which is a beau
tiful Country Club with an excellent 
golf course. Boat Club, tennis, fish
ing. excellent roads for m otoring, 
beautiful drives, bathing, excursions 
on steam ers to various points of in
terest on Saginaw Bay, numerous tro l
ley trips: Bay City Base Ball Club 
of the Southern Michigan League.

Bay City is on the main line of 
three trunk railroad systems, so tha t 
its accessibility could not well be im
proved. Xo place in the tem perate 
zone offers a more genial climate the 
year around, and no northern summer 
resort can boast of more equable 
w eather or a more bracing atm os
phere than can this section of Michi
gan.

The standard of excellence main
tained by "The W enonah" is carried 
out in its European and American 
dining rooms. Ladies traveling alone 
will find "The W euonah” particularly 
attractive and homelike.

It may be of interest to  know that 
in "The W enonah" there are also

2.500 electric lamps.
IS miles 2,960 feet of electric wire.
s miles 2,760 feet of conduit for 

electric wires.
250 radiators.
2 miles 1,740 feet of pipe used in the 

heating system.
2 miles 940 feet of w ater piping.
2 miles 240 feet of soil and vent pip

ing in plum bing system.
395 tons of steel.
2.875.000 brick.
3.500 barrels of cement.
30.500 yards of plaster.
83.000 square feet of fire-proof par

tition.
15.000 tons of crushed stone used 

in construction of floors.
97.500 square feet of floor area.
23.500 feet of tile floors.
60.000 square feet of arch floor til

ing.
The house also contains two pas

senger elevators, barber shop, ladies’ 
hair dressing parlor, and tailor shop.

W riting  room off lobby, finished in 
Pompeian effect. The dining room s 
are on the first floor.

H. R. and P. A. Shares are the 
proprietors of this new hostelry 
which is only another guarantee of 
the excellent service one may expect 
when stopping at "The W enonah."— 
"The Pride of Bay City."

Custom of Giving Gifts T o Graduates 
Growing.

June brings two great trade mak
ers and the live m erchant will early 
get his lines out to gather as big a 
share as possible. These trade m ak
ers are the June weddings and the 
school commencements. In both the 
dry goods m erchant seems to have 
first call. The very m ention of June 
brides and sweet girl graduates bring 
visions of pretty  dresses and ribbons 
and those other feminine things tha t

m ere men know little about except 
as he m eets them in the bills pre
sented afterw ard. T he dry goods 
trade does get the first chance, but 
there is no reason why o ther lines 
should not get into the game. There 
is shoes, for instance. W ith the pres
ent dress styles, w hat is a new dress 
w ithout a new pair of shoes? The 
shoes have to be handsom e and up to 
date or the dressm aker's best efforts 
are wasted. A proper attention  to 
coming events will enable the shoe 
m erchant to  m aterially increase his 
business, especially in fabrics and fan
cies, and a nice thing about this will 
be the lack of disposition to gram  
ble at prices.

The custom is grow ing of giving 
the graduates, especially the girls, 
gifts as souvenirs of their completion 
of their school work. W hy not en
courage this custom ? These gifts 
usually- take the form of bits of jew 
elry, books or fancy articles, and if 
you have any in stock it would be 
well to  display them  with the sugges
tive card that they will be appropri
ate for graduation gifts. Choice can
dy in fancy boxes will also be in de
mand and the demand can be stim u
lated with proper m anagem ent and 
advertising. ,

June weddings—everybody ought to 
get a share of this trade. There are 
wedding presents tha t the fond friend 
will want to buy. The wedding break
fast. dinner or supper is to be served.

A fter the wedding comes the house 
furnishing, which will call for furni
ture, carpets, draperies, hardware, 
china and all the o ther things to  make 
the home complete. T he wedding 
calls for shopping, both before and 
after, and the shopping circle is often 
large, involving -friends and relatives 
on both sides, and this trade is not 
so very particular as to  price as long 
as the goods are w hat are wanted.

Incidentally the fact should not be 
overlooked tha t the sweet girl g rad
uate and the bloom ing bride are not 
the only ones to be considered. Of 
course they are the m ost im portant, 
but coming down to  business, it is 
just as well to rem em ber that the 
young man graduate and the groom  
likewise have needs for clothing, hab
erdashery, linen and footwear, and 
there is no reason why they, too, 
should not have gifts and rem em 
brances bestowed upon them. The 
young men are distinctly a part of 
the June game and the m erchant 
should not let them  get away.

June is still a couple of weeks away, 
but now is the time to sow the seeds 
of desire, especially in the show win
dows. it  may be depended upon that 
those who are to . figure in the wed
dings and comm encements of June al
ready have the coming events in mind 
and it is very likely they will welcome 
early suggestions.

Leap year would be all right if the 
dear girls were not so timid.
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Business N ews From the Hooae? 
State.

Linn Grove—L. L. Bauir gartiier. 
ex-Surveyor of Adams county, wh-

\ W b t i c  f  
(be J t f c  WofW 
rissvk m 4  b vo ty , 
Hemde* the  per*

h o u r t h e y

>wnfao|i  4 

«aie fmf

a few m onths ago after finishing h flic ilstf »berrw«.
term  of office here, and purchased i reeded
general store, which be has bee;s known aeree»-» fhe w ater
conducting since, has sold the *?"*'* 'XttivM!„  «Ih», h  ren ted
to J. A. M artz and W . \V. De\%ee*e. 1eery  n  e,-e o |  the
of Keystone, who until a  few w r< Calgraftr m th ree pa
ago conducted a general store at Key if 4*1# 4mccflewl* *o th a t
stone under the name o: M artz ft De *rhie4eft! ftucfof » m  f
W  eese. WOttf 1n  «ay t ln t  "God

Kendallville—Charles Gore I! a. mar. made taat  meret  dtd, a W tfer
ager of the new wholesale fruit -o  r- elwere the
has leased the room  now occupied m 1 I feaei
the Keller block by T  W  Rose fvaarsy i# w*0vM i d  a goo
boom as a music store and will e- a few lag er
tablish there an ice cream  and soda tdors- ,4  the «rrawberry a* 'fen
parlor. the E. tate« wax

South Bend— Members of the S-'Oth fhe tu f'fî i w t i t
Bend G rocer-* & Butcher- %ssotia a «prete
tion will become m em ber- of a vig try  ¡n*’’f'pwft ni t aftfornta. im rodb
lance com m ittee to -ee tha t p rw b k rfo te» F r ance in j 7 j ;  'by Fre-ne
of the gasoline law of the la-t Indiana wfeence it *pr*ad  to  & tglmrf
Legislature are carried <>ut The A- the cr r*ft%irft:C rî thefte fwo  tpeei
sociation presented the lull to th< Virgin ia amt fl Se C h ili hawe be*
State Assembly for pa-sage and wi;l «turf'll the mrrKt fanno*«
exert every effort to  secure a rigid mera) le «e*rt«
enforcem ent in this locality at least 1 ISttf1*J Mate»
The question was discussed at a meet The Spanish eat *traw
ing of the Association Monday nigh: -ned n >emm
The law, which became effective May (faltai- , ttisfra*i ,4  fre-h cream
1, provides that all can- <*r other re of lem»m* ht t
ceptacles containing gasoline shall h manmrr f ru* It a
painted red. An exception t- mad rie-* i rftJy % fr«rk, -printtfe wsff
in the case of bottles, hut the law pr* and aefd the nice of a
vides that they he supplied with red revolt t i  ftatif to be a
labels hearing the word gasoline. T he dt-h. am! i»fte rd the m o-f ref
\ssociation  made arrangem ent- ?• ¡nxnr r ««mmer
print the label- and supply them at said fiat fttfjtw-fy ever f»roperl'i
cost to  m em ber- of the organization coffee whe» did not dii nk it fi
It also decided to assist in enforcing nate me ruth fui « with «tirawfhert
the provisions of the law. with a view that nobody know ft fhe  real
of saving loss of life and property. ft Havoc r«f nffaw fpffrse^
Any person, firm or corporation s to tho-c who ha re ia«few the irr
iating the law, which is term ed a:< ered fruit rm m ediate!/ after
act regulating the keeping for -ale or the pala te  wii h a drink
use of gasoline, benzine, naphtha and «trawber rief w ith the be*
kerosene, is subject to  a fine of *■ tifine«!nbtrd ly  rnahe a de fifth fM
to §50, a jail -entence not to  exceed Sir aw («eerie » are r
ninety d a y \ or both. The law mak*'- «nil «fi>»t of a!1 cvftivat
it a penalty to keep kerosene in any very cooling and wholesom
receptacle painted red. but provide- laxat tve and ilichtly «ftn r-tic »
that benzine and naphtha he included The ju k e  of he fttraw' e r r y  w
with gasoline in the section providing nattxtral éentii rice !t rr tfstre«
for red container-. arati on or ad■Art ion, htit  read

Some Interesting Facts About the  ̂
Strawberry.

As the rose is, by common con-  ̂
sent, queen am ong Sow ers, so i- tn - tj»*1e 
straw berry am ong fruits, ft is an in , 
teresting  coincidence, too. that a* 
classed hotanically. both belong t- tr. 
same family. The straw berry was nor 
known to the ancient-. T he Greeks 
and Romans did not cultivate it. its  ? 
cultivation was probably introduced r p . 
into Europe about the fifteenth 
sixteenth centuries. Champier, in th . !%f. 
sixteenth century, speak- oi it a- *» 
novelty in the north  of France, hut i* 
already existed in the South and in 
England. T he original plant- were

w sue ac-if erne c a r may

Courting C alarrm rv 
fere*4 a lii*ftae*f ■

A Kasfie Qwp. 
lhoci*t yew flmep tha t s

probably the V irginia straw berry , a -f dunn about b 
species that i« indigenous in t anada. c } arrr.rr
and in the Eastern  S tate- of Anter- an n g h t
ica. and of which one variety extend*
west as far as the Rocky M ountain-. j;a rd  y any 'hm g 
even to  O regon. T he species was i. fair to  •*
troduced into English gardens in 16T» to  ** *  ̂ ' *erP

Bay City Grocer Co.
HcmcIi  o# I jm  A C mtf

Bay City, Michigan

Wholesale Grocers
Importers and Coffee Roasters

We Afwarfr* Am i to P la te

Tanner & Daily
J M - 2 1 4  W i h w t  S t , .  I l e y  G r y .  M i t h .

Wholesale Grocers
And Importers
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IN TH E HARNESS AGAIN.
W ith this issue of the Michigan 

Tradesm an 1 resume my form er con
nection with the publication as ed i
tor and manager, after an enforced 
absence of seven months. Four 
m onths of this time was spent in a 
local hospital, during which period 
my life was many times in jeopardy. 
The last three m onths have been de
voted to the pursuit of health and 
strength in the South and in Bermu
da. 1 feel duly thankful to the many 
friends who assisted in keeping me 
this side of the grave by their prayers 
during my illness and by their good 
wishes during my convalescence.

In this connection l desire to ex
press my heartfelt thanks to the of
fice and mechanical force of the 
Tradesm an for the fidelity with 
which they guarded its interests dur 
ing my absence. Particularly do 1 
wish to express my gratitude to Mr. 
Lewis G. Stuart for the faithful man 
ner in which he conducted the edi
torial departm ent of the paper. He 
was haled into the breach w ithout 
any instruction or assistance, because 
I was already' in dream land with t y 
phoid fever, and he took up the work 
and carried it forward with an eye 
single to the best interests of all con
cerned. E rnest A. Stowe.

OUR MODEL MAYOR.
Twenty years ago Deacon Ellis, 

the erstwhile Mayor of Grand Rap
ids, conducted a gambling house in 
this city. He caused the ruin of 
many men, the despair of many wom
en and the starvation of many chil
dren. He contributed to the wreck
ing of banks and started men on the 
downward path of embezzlement and 
dishonor.

W ith his ill-gotten gains as a suc
cessful gambler, he plunged into poli
tics and bought his way into the 
Mayorship. His adm inistration has 
been a byword and a mockery. He 
has trailed the name of our fair city 
in the dust. He has impaired its 
credit, jeopardized its peace and 
prosperity and undertaken to perpet
uate himself and his questionable 
policies by appointing to office men 
of weak minds who can be depended

upon to carry out the practices and 
methods of their chief.

Not content with the record he had 
made as an unw orthy exponent of 
the people and a selfish and unscrup
ulous official, he deliberately set 
about to  destroy our chief industry 
by encouraging outside shysters and 
demagogues to come here and in
troduce the fire brand of trades union
ism by organizing our furniture 
workers. Previous to the advent of 
Deacon Ellis our working classes 
were a h ora e-own in g, liberty-loving, 
law-abiding, church-going people, 
contented with their employment and 
conditions and living with their em
ployers on term s of mutual peace and 
good will. In a few short months 
these people have been changed from 
peaceful, industrious citizens into law 
breakers and rioters. The fires have 
been extinguished under a hundred 
boilers. The hum of machinery is no 
longer heard in the great factories. 
Desperate men, maddened women and 
hungry children parade the factory 
districts with bricks in their hands 
and m urder in their hearts. A reign 
of te rro r prevails in certain portions 
of the city. Citizens go to their 
beds with troubled hearts, fearful that 
the m orning paper will chronicle the 
destruction of one of our great fac
tories by union inceudairies. Busi
ness is stagnant. Thousands of idle 
men parade the streets. The charities 
of the city' are preparing for the 
w orst w inter the city has ever ex
perienced. The man who w ants to 
w ork is given to understand that he 
takes his life in his hands if he at
tem pts to earn bread for the family 
or medicine for the ill.

W hy has a peaceful community 
been plunged into chaos? Simply to 
gratify the political ambitions of a 
venal and unscrupulous man—one 
who has ruined more men and wreck
ed more homes than any man who 
ever crossed the threshold of our 
city. Pretending to be the friend of 
law and order, he goes about among 
the strike leaders, evidently encour- 
aging them to continue their infam
ous propaganda of intimidation, 
knowing tha t it m ust necessarily re
sult in bloodshed and destruction of 
property' and also knowing that the 
m anufacturers of the city will never 
submit to  the demands of the strik
ers, because by doing so they would 
not only' destroy' our greatest in
dustry', but also ruin the w orking 
men by making them  the puppets of 
the union. N ine-tenths of the men 
now out on strike were induced to 
quit work by false pretenses and in
timidation and would go back to  work 
immediately' if they were not afraid 
they' would pay the penalty' with their 
lives or lose their homes by the torch 
of union incendairies or have their 
wives followed to m arket and their 
children followed to school by union 
hirelings yelling "scab” at every' step.

How long will the reign of te rro r 
and the period of enforced idleness 
precipitated by M ayor Ellis continue? 
I t will continue until the newspapers 
accurately' reflect public opinion by 
driving the union organizers and 
strike leaders back to  their saloon 
homes in Indiana and elsewhere. 
W hen this is done and the cheap

politicians are silenced and M ayor 
Ellis is relegated to  the obscurity he 
deserves, the deluded and intim idated 
workmen will resume their accus
tomed employment, the great chim
neys will again show evidence of life 
and activity, trade will again flow in 
its natural channels and sunshine 
and m utual good will will prevail 
where now hatred and m urder are 
ram pant.

T H E  MAY FESTIV A L.
Twenty' thousand school children, 

joined by half as many more adults 
and children visiting friends, th rong
ed Schenley Park, P ittsburg’s largest 
breathing space, a few days ago and 
enjoyed a time which will pass down 
in the memory of each through life. 
Special cars were provided from the 
schools in all parts of the city and 
suburbs and the joys of the young 
people made the old ones for the 
time feel young. Practically the en
tire park was throw n open to  their 
use. Many' of the everyday rules 
were forgotten for the accom moda
tion of the visitors, and if one not 
tem porarily annulled was violated, it 
always happened tha t the policeman 
in that precinct was looking the other 
way.

There were games of various sorts, 
picnics in the most picturesque of the 
many beautiful ravines, athletic sports 
in the Schenley' oval, and a presenta
tion of the old “Pied Piper of Hame- 
lin” at Forbes’ Field. Many' of the 
children visited the Phipps conserva
tory', one of the largest in the U nited 
States, and there were birds and a 
host of o ther lessons in natural his
tory' for the entertainm ent of the lit
tle folks. I t is safe to say that every 
one had a good time or at least the 
opportunity' for one. Many who had 
lived within a few miles of this w on
derland all their lives perhaps visited 
it for the first time.

The record of the day is a forcible 
illustration of the power of the park 
sy'stem, not only' for am usem ent but 
for the prom otion of the higher qual 
ities in human life. I t  also empha
sizes the fact tha t a city may have 
the park system and yet, unless some 
general movem ent is made, it will 
benefit the few only'. Many within 
reach of these beauty spots speak—it 
seems alm ost with pride—of having 
never been inside their gates. W e 
need the drawing pow er and the en
thusiasm which will open their eyes 
to their own advantages.

T H E  TESTIN G  TIME.
Bangor, Maine, is now the center 

of a N ation’s hopes and fears. She 
has suffered a loss of $3,000,000 by 
fire. Offers of outside help have been 
given from  m any parts of the coun
try.

W hat is the reply from Bangor? 
The same old word, familiar, yet 
thrilling in its quiet fortitude, 
“Thanks, very' much. Yes, we are up 
against it, all right, and it is a hard 
blow; but guess we can pull through. 
Yes, we’ll pull through—but, m any 
thanks, just the same.”

Calamity is the testing time. W hen 
m atters run sm oothly the good is 
mixed w ith the bad, and no one can 
tell t ’o ther from which. But let trou

ble come and things are seen in their 
true colors. T his m ust have been 
w hat led the wise man to  say, “I t  is 
be tter to  go to  the house of sorrow’ 
than to the house of m irth .”

So the good, heartening word 
comes out from  B angor ju s t as it 
came from Baltim ore and from  San 
Francisco. I t  is the A m erican spirit, 
which knows no E ast o r W est, no 
N orth  or South. I t is the spirit in 
which lies the hope of the perpetuity 
of the country. T here are those who, 
while recognizing tha t the instincts 
still reside in the rural communi
ties, are yet reluctant to  adm it tha t 
the cities m anifest the virile qualities 
which stand for good. But once more 
they' have been put to  shame.

So long as affliction brings forth 
the brave response, so long as from 
the crucible of the Refiner comes 
forth  the pure metal, tried as by fire— 
just so long shall the hopeful words 
of the Bangor people have their 
meaning and their promise. And Ban
gor, in the m om ent of its trial, has 
added one m ore word to the long te s 
timony' of courage in tribulation, of 
unquenchable hope in the face of dis
aster, that has characterized all other 
American cities in like trouble.

BLOW  TO T H E  BOYCOTT.
Although it set aside the jail sen

tences, in the case of Buck’s Stove & 
Range Co. vs. American Federation 
of Labor, the U nited States Supreme 
Court, in its decision, settled every 
question on account of which the suit 
was originally brought. F irst it held 
tha t the boycott is illegal and tha t 
a party' threatened with in jury  by one 
has a right to go to  a court of equity 
for protection against it. Second, a 
court of equity' has a right to enjoin 
all acts done in carrying out such a 
boycott, which extends to  printed, 
w ritten and oral statem ents. I t  holds 
that the constitutional righ t of free 
speech and free press affords no pro
tection to the boy co tter; th a t it is 
the duty' of all enjoined by a court of 
equity' to obey' the injunction, and 
tha t for a violation of it they are lia
ble to a fine by way of indemnity' to 
the party' injured, com m ensurate with 
the pecuniary' damage inflicted, and 
that, further, the party  violating the 
injunction is liable to punishm ent by
way of im prisonm ent for his con
tem pt of court.

I t  has come to  the attention of the 
Michigan Tradesm an that retail m e r
chants are occasionally peddling t o 
bacco in violation of section 3,244 of 
the Revised S tatu tes of the United 
States. Before handling tobacco as 
a peddler the m erchant m ust give a 
bond and register and otherwise com
ply with the requirem ents of the rev
enue law. W hen he has done this he 
m ust confine his sales to goods in 
original packages. He can not sell a 
cigar out of a box or chewing tobac
co out of a pail. H e m ust sell an 
entire package. The blank papers for 
the bond and registering may be ob
tained from any collector or deputy 
collector of internal revenue.
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The turmoil of the world will al
ways die if we set our faces to climb 
heavenward. — N athaniel H awthorne.
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Development of Natural Resources of 
the Valley.

Lumber.
Saginaw is and always has been 

the center of the Michigan lum ber in
dustry. Saginaw lum ber is world 
famous. O ver 25,000,000.000 feet of 
lum ber have been milled on the Sag
inaw River. O riginally the whole 
Valley was covered w ith a fo rest of 
w hite pine w ith an in ter-grow th of 
num erous hardw oods. N early fifty 
years were required to  cut, mill and 
m arket the surplus pine. In this time 
the city of Saginaw became the g rea t
est lum ber m arket in the wold. T he 
vessels clearing from  Saginaw at one 
time ranked with Philadelphia in to 
tal tonnage. T he pine industry reach 
ed its height in 1882, when 1,011,000,- 
000 feet of pine lum ber were milled 
on the Saginaw River. T he lum bei 
industry  produced great men and 
g reat fortunes, w hereby Saginaw b e 
came and continues to  be a great 
city—great in its wealth of men and 
money. T he lum berm en of Saginaw 
are to-day the m ost im portant fac
to rs in the developm ent of forest 
products in O ntario, in the Southern 
States, in Oregon, W ashingon and in 
South America.

The lumber industry still plays an 
important part in the commerce of 
Saginaw. Lumber milled on the Sag
inaw River in 1910 amounted to 123,- 
000.000 feet. The logs are now 
brought to Saginaw from all interior 
points by rail and milled in transit 
on through rates to all the principal 
markets. It is estimated that there 
is stumpage in sight to warrant a 
continuation of the industry in its 
present magnitude for twenty-five 
years. At the same time forests of 
almost incalculable wealth lying 
across the bay in Canada invite the 
enterprise of Saginaw when the un
natural tariff barriers are removed. 
These resources promise to sustain a 
great lumbering industry in Saginaw 
for an indefinite period.

W ood W orking Industries.
There are many factories in Sagi

naw having an im portant reliance up
on the local lum ber industry fo r raw 
material. These factories produce 
pianos, woodenware, office furniture, 
household furniture, boats, m atches, 
aeroplanes, sash doors, blinds, build
ing material, flooring, trunks, w ag
ons, autom obiles, cooperage, boxes, 
portable houses, ladders, w heelbar
rows, spigots, pulleys and m any ai- 
ticles of lesser im portance.

Tanneries find a local supply of tan- 
bark.

H ousekeepers have a cheap supply 
of wood for fuel.

Salt.
Saginaw V alley is underlaid with 

an inexhaustible supply of natural 
brine found at depths varying from 
100 to 1,000 feet. This brine is of re
m arkable purity  and strength . T h t 
production of Saginaw salt in com

mercial quantities began over fifty 
years ago. Exhaust steam from the 
lumber mills provided a cheap meth
od of evaporation. Local cooper^, 
provided cheap packages. The Sag 
:naw River provided cheap transpor
tation to the lake ports. Naturally 
Saginaw salt has ruled the market 
for this important commodity in 3 
the Central States and in Western 
territory. Saginaw salt has the T- 
tinctive quality of remaining '<> s 
and friable in the barrel and com 
mands a premium in every market 
The production of salt in Michigan 
now amounts to nearly 7.000,600 bar
rels per annum. The Michigan Sa*t 
Association has its headquarters 
Saginaw. Salt may be a profitable 
by-product of any industry in Sag: 
naw which has a supply of exhaust 
steam. A large number of facir-ri - - 
thus produce salt as a side line.

Sugar.
The growing of beets and the r ? «  

ufactnre of sugar have been in the 
past few years and will con tin c  • 
be one of Michigan's important in 
dnstries, and in no section is the 
work carried on with greater suc
cess and the soil better fitted for the 
culture of beets than in Saginaw and 
its immediate vicinity. Six of the i : 
teen plants in the State, located in 
various cities of the Saginaw Valley, 
have been brought under one contr-of. 
that of the Michigan Sugar Company, 
with headquarters in Saginaw. The 
general direction of all the factor--, 
especially the marketing of the ;.r 
duct, is direct from this city T" - 
Saginaw plant of the Michigan r 
Company is one of the best in the 
State, having a capacity of 1 600 : - - 
daily and giving employment to a 
large number of men. During the 
past year the Saginaw sugar factory 
sliced 83.000 tons of beets and pa k : 
20,000,000 pounds of sugar.

The Saginaw Valley Sugar O  r 
pany is paying out more money each 
year in Saginaw than was paid on! 
for labor by the sawmill industry - 
its prime. Michigan leads the Unit
ed States in beet sugar production, 
campaign 1910-1911.

Coal.
Saginaw is the center of the Michi

gan coal mining industry. The deve! 
opment began in an important way in 
1900. Coal underlie s the whole of the 
Saginaw Valley. The commercial d e
velopment is at present confiend to 
Saginaw and Bay counties. It is es
timated that 12.000,000,000 tons are 
available for mining. The Consolidat
ed Coal Company, with headquarters 
in Saginaw, is the most extensive 
operator. The local developm ent of 
coal is very im portant to the local 
industries. There is assurance of sup
ply. The hazards and delays incident 
to transportation from more remote 
mines are eliminated. Saginaw coal 
is of an excellent quality. The pro
duction of coal in Saginaw county for
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Saginaw W eekly News Letter.
Board of T rade Chairmen. 

President John A. Cim merer has 
announced the following chairmen of 
Board of T rade committees, he re 
taining that of arb itra tion:

Foreign Trade, John H erzog; Au
diting, John Popp; Civic Affairs, John 
T. Rupp; Conventions. F. T. H ep
burn: E ntertainm ent, E. A. R obert
son; Finance, Max H eavenrich, In 
dustries, Fred Buck; Membership, 
W allis Craig Sm ith: Public Im 
provements. Robert T. H olland; k i \ -  
er and H arbor. J. W. Symons; S ta
tistics and Publication, William Seyf- 
fardt; Taxes and Insurance, Ralph C 
M orley; T rade In terests, M. W. T ar 
ner: Transportation. F.. C. Mershon.

W illiam Seyffardt. Secretary and 
T reasurer of the Saginaw H ardw are 
Co. and T reasurer of the beige Desk 
Co., was re-elected T reasurer by the 
Board of D irectors, and Joseph P 
Tracy Secretary.

F or the T raveling Men.
W illiam F. Schultz, well known to 

the fraternity  throughout Michigan 
and who managed the Bancroft 
for the late M ajor Farnham  Lyon for 
some years past, has leased the pop
ular hotel from the H oyt estate. Mr. 
Schultz is experienced, courteous and 
affable and the hotel should continue 
to hold the prom inent place it now 
has in popular favor.

Leo J. Sehroeder comes here from 
Bay City to  succeed H erbert L. 
Schabinger as ticket agent for the 
Michigan Central.

The spring schedule became effec
tive on the Pere M arquette Sunday, 
May 14, and the new time cards are 
out! The chief change affecting Sagi
naw is a train leaving here at 6 p. 
m. and arriving at D etroit at 8:30 
o’clock.

T he Fordney, the new and hand
somely appointed W est Side Hotel, 
was opened to  the public Saturday, 
although the formal opening and ban
quet is postponed until later, pending 
completion of the equipment.
Side business men are largely 
ested in the Fordney.

Trade Visitors in Town.
Following are some of the outside 

business people who called upon Sag
inaw houses during the week:

George Hill, Posey ville; G. J. 
Brady. O rr: Stanilas Andrus, Albee: C. 
rigg, Lawndale; John W irth. Clio; 
Mrs. N ettleton, of N ettleton & Childs. 
N orth Bradley: Robert Kostoff. 
Reese; John Mahoney. hardware 
dealer. Clare; W m. Pahl, hardware 
dealer, H emlock; A. Blumenau, hard
ware dealer, W hittem ore: J. H. W hit
ney, hardware dealer, M errill; Mr. 
Mitchell and wife. Beaverton; W. H. 
M artin, Owosso; E lm er W eed, Breck- 
enridge; George Grimley, St. Charles; 
Mr. O strander, of Humphrey & Os 
trander, St. Louis; F. C. Belaud, 
Richville; Dale Downing, St. Charles; 
Geo. L. Baker, B urt; Joe Shaltran 
Birch Run; Louis Hubinger, Birch 
Run; Mr. Chard, of Chard & Robin
son, M arlette; W. N. Middlebrook,

W est
inter-

M ontrose; S. Andrews, St. Charles, 
Wm. Yeckle, Sebewaing; E. A. Jo h n 
son, Bad Axe.

Sweets for the Sweet.
An innovation was introduced at 

the smoker given by the wholesalers, 
m anufacturers and traveling men of 
Saginaw at the auditorium. A num 
ber of the mem bers do not smoke, 
and for their special benefit there 
were provided boxes of chocolate 
creams, made by the Valley Sweets 
Co., so that at the affair the company 
ate Saginaw made candy and smoked 
Saginaw made cigars.

Secretary Tracy, of the Board of 
Trade, explains it this way: “W ell, 
it’s all right; cigars for the smokers 
and chocolates for the gentlem en.” In 
an address delivered on the occasion 
Mr. Tracy said that in addition to the 
through merchandise car over the 
Grand T runk to  Muskegon, via Ash
ley, he was negotiating for five o th 
ers to Port Huron, Battle Creek and 
other points. Resolutions were adopt
ed endorsing the policy.

Since the m eeting the executive 
has set the dates for the Industrial 
Exposition for Sept. 29 to Oct. 8, an 
extensive land show, representing all 
N orthern Michigan, to  be incorpor
ated.

Trade Changes.
The R obert Gage Coal Co., oper

ating mines in Saginaw and Bay coun
ties. has given a first m ortgage on its 
property to the D etroit T ru st Com
pany, as trustee, for $400,000. The 
bonds now issued are of $1,000 d e 
nomination, num bering 400, and the 
time limit for paym ent is M arch 1, 
1922. O utstanding liabilities against 
the company are held by the Sonmers 
Bros.’ Coal Co. and the N orth A m er
ican Coal Co. Desire to expand and 
develop is the reason for the bond 
loan.

Carl F. W alk. Bay City, has added 
a new store to  his business estab
lishment, making it a departm ent con
cern. H e is putting  crockery and 
other goods in the new branch.

F. L. M arker, of Edenville, has 
sold out his business at tha t point 
to E. L. Marsh, a prosperous farmer.

Stoebel Bros., Ham ilton street, this 
city, who have been in the grocery 
business for years past and who are 
a well established concern, have put 
in a boot and shoe departm ent.

The new two story  brick store 
which Poyer & W ood, New Lothop, 
are building, is about completed and 
they expect to occupy it by the first 
of June. This will be the finest store 
by far in tha t vicinity.

Sarle & Sarle, Freeland, are erect
ing a new brick store building.

A. Blumenau, W hittem ore, is hav
ing plans prepared by Cowles & 
M utscheller, of Saginaw, for a new 
cement store building.

Breidenstein & Kane, Mt. Pleasant 
have started laying the foundation 
for their new store building.

W. C. Pugsley, Elwell, is about to 
build a new double store of cement. 
The material is on the grounds and 
he expects to start the work at once. 

Trade N otes and Gossip.
A falling off in freight over the 

Pere M arquette is not looked upon 
as indicating a slowing up in busi-

Easy to Buy From Us
Mr. Merchant: We are sole distributors for Eastern Michigan for 

the following items which makes it easy to buy from us and get what you 
want.

Ceresota Flour Fanchon Flour Occident Flour 
White House Coffee To-ko Coffee 

Dundee Brand Milk Saginaw Tip Matches 
Curtice Bros. Canned Goods 

Pioneer Brand Pure Food Products 
Star A Star Brands General Merchandise

Sym ons Bros. & Co. Saginaw , Mich.

Our Brands of Vinegar
Have Been Continuously on the Market j 

For Over FORTY YEARS
Mr. Grocer:—"STATE SEAL” Brand PURE SUGAR 

Vinegar—QUALITY for your customer—PROFITS for 
you. The fact is. after once sold to a customer, it sells 
itself; so much BETTER than the other KIND, the so- 
called "just as good. " The FLAVOR is like Cider Vine
gar. it tickles the palate the right way. THAT S WHY.

A satisfied customer is your AGENT. BEWARE OF 
IMITATIONS.

“H IG H LAND” Brand Cider and W hite Pickling 
“O A K LA N D ” Brand Cider and W hite Pickling  

“S T A T E  SEAL” Brand Sugar 
Ask your jobber

Oakland Vinegar & Pickle Co. Saginaw, Mich.

“Snow”
Send Us Your Orders for

Summer
Footwear

We carry a large stock to take 
care of your immediate w ants in 
Oxfords. Pumps. Barefoot Sandals. 
Canvas Bals and Oxfords. Elkskin 
Outing Shoes and Champion Tennis 
Shoes. W rite for special catalog of 
any of the above lines. Mail orders 
solicited.

MELZE, ALDERTON SHOE CO., Saginaw, Mich. 
Michigan’s Progressive Shoe House

Phipps, Penoyer & Co.
W holesale G rocers

Saginaw Michigan
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Saginaw
ness, but is attribu ted  to  the opening 
of navigation, which always causes 
slackening in railroad operations at 
this season. In  general, Saginaw hous
es report brisk spring business, with 
prospects excellent.

D ried F ru its: T he m arket is be
coming very bare of all dried fruits, 
particularly  prunes of the larger siz
es and evaporated apricots. D ealers 
finding any of the same in jobbers 
hands may expect to  pay a premium 
for them. This, of course, is having 
its effect on the rem ainder of the 
dried fruit line and higher prices are 
prevailing. Continued reports from 
the coast indicate tha t w eather con
ditions are m ost unfavorable for low 
prices and if these reports continue 
to  be confirmed continued high prices 
will no doubt obtain.

Peanuts: A short crop is being ex
perienced on the part of the grow 
ers and as a consequence peanuts are 
up in price about V2 cent per pound. 
Peanuts are cheap at the present 
time and dealers will make no m is
take in placing their orders for these 
goods at present prices.

Green Peas: Like all o ther cereals, 
fluctuations are to be expected and 
the price of these goods is up fully 
40 cents per bushel.

Annual Meeting of Michigan W hole
sale Grocers.

T he annual m eeting of the Michi
gan W holesale G rocers’ Association 
was held at Jackson Tuesday, May 
9, at the O tsego Hotel.

T he following officers were elected: 
P resident—Thos. J. M arsdan (Lee 

& Cady), D etroit.
F irs t V ice-President—M arshall D. 

Elgin (M usselman Grocer Co.), 
Grand Rapids.

Sescond V ice-President — Jam es I< 
T anner (T anner & Dailey), Bay 
City.

T hird  V ice-President — M athew 
H annon (M ichigan G rocer Co.), De
troit.

M embers of the Executive Com m it
tee to serve three years—H adley V. 
T aylor (Taylor, McLeish & Co.), D e
tro it, to succeed Edwin A. Dibble: 
Rudolph O tto  (Sym ons Bros.), Sag
inaw, to  succeed Jam es R. Tanner.

The reports of the officers show 
the Association to be in very good 
shape.

T he following resolutions were 
adopted:

W hereas—W m . R. Spencer, C. S. 
Brooks and F. J. Buckley have re tir
ed from the wholesale grocery busi
ness to engage in other occupations, 
the last named, on account of ill 
health, therefore be it

Resolved—T hat the best wishes of 
this A ssociation be extended to them.

W’hereas—W e appreciate the ex
cellent work done by the National 
W holesale G rocers’ Association and 
its officers in securing for the w hole
sale grocers of Michigan and o ther 
cities better cash discounts and term - 
and other concessions from associa
tions and m anufacturers, and in their 
efforts to have passed by the Federal

Governm ent uniform  pure food laws, 
therefore be it

Resolved—T hat we extend to  them 
our m ost hearty  thanks and assure 
them  of our appreciation of the good 
work accomplished by them and that 
we extend to  them our best wishes 
for fu rther success in any and all 
their undertakings.

The Comm ittee appointed to  con 
sider the relation of jobbers to  re 
tailers reported as follows:

T he Comm ittee unanim ously decides 
tha t the in terests of both jobbers and 
retailers can be best enhanced by co
operation and suggests and recom 
mends tha t the jobbers of this State 
discontinue the sale of goods to  chan
nels tha t properly belong to  the re 
tail trade ; tha t jobbers encourage re
tailers to  continue the system of cred
it reports am ong retailers affecting 
consum ers and urge its establishm ent 
in o ther cities; tha t we assist the 
retailer in his efforts to  discourage 
the buying of goods from mail order 
houses by consum ers; we suggest 
tha t jobbers encourage m eetings £ 
retail grocers and, whenever possible, 
attend such m eetings w ith the object 
of prom oting friendly feelings. We 
trust the tim e may come when w e 
may be represented at large g a th e r
ings of retailers by a prom inent ta lk 
er to  prom ote our interests and cor
rect trade abuses.

T he P resident and Secretary wer? 
instructed to  attend the Nation a; 
W holesale G rocers' convention at 
Indianapolis May 23, 24 and 25.

A New Canning Industry at Eaton 
Rapids.

Eaton Rapids, May 15—Since early 
last fall the people here have been 
kept guessing as to w hat use was 
going to  be made of the land three 
miles north of town that a couple of 
well dressed strangers were picking 
up options on. Y esterday another 
bunch of strangers came to  tow n, and 
at a m eeting held Friday night the 
cause of all the activity in land op
tions was revealed. I t developed that 
the tw o well dressed strangers who 
came here early last fall were from 
Toledo and tha t they represent one 
of the m ost extensive canning and 
evaporating concerns in the country. 
They have secured options on a little 
more than 1,600 acres of bog land, all 
within three or four miles of this 
place, and the land is to  be convert
ed into “swamp gardens” for produc
ing celery, onions, cabbage, cauliflow
er and o ther vegetables on an exten
sive scale, and a large canning and 
evaporating plant will be built here 
by the company.

This industry will mean more than 
$100,000 a year to  the farm ers of this 
comm unity, and it will also bring into 
active use nearly 2,000 acres of land 
tha t has never been used for anything 
but pasturage purposes.

W eather was probably invented by 
his Satanic m ajesty so tha t people 
would have som ething to grow l about 
when there w as nothing else at 
hand.

If a man is troubled with indiges
tion it is a w aste of tim e to  try  to  
convince him that the world is grow 
ing better.

S A G I N A W  MILLING CO.
SAGINAW, MICHIGAN

Samico, Uncle Sam, Upper C m t  
King K, Blue Bird F kn fi

Mill Feeds, Seeds and Grains
Bread made from SAMICO won first premia«» n W m  out m W M  

Mirhufan S tate Fair. Ekesswt

Buy Your C offee in a Package

Buy MO-K A

STANDARD OF QUALITY IN CANDY

VALLEY SWEETS CO. S A G I N A W . MICHIGAN

Quicker Yet Washer

js  W m  4M ire fK* sW*r >  
IP? marne m» m  m r fsr ir îqerr-

ogge e s  m
Hardware, Kliff Supplies, Hjctoms* Taels. Paris md 0»s

SAcmMw mo* m  s» -»*»* Sr.

1

Saginaw Show Case Co., Ltd.
We make aE styles

, Saginaw, W . S., Mich.

Fire and Burglar Proof C  A
Grand Rapids Safe Co. x Grand Rapide, Mkél 1

Use T r a d e s m a n Coupon Books
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Orange Farm ers Save Fortunes 
Co-operation.

“W hen farm ers do it. it’s called co
operation,” said a railway manager 
the otner n igh t; "when mechanics do 
it, it's organized labor; when m e r
chants and m anufacturers do it, it is 
called a trust, and is declared a v iola
tion of law for being in restra in t of 
trade. If the m erchants and m anu
facturers in this country in any line 
of trade should have as close and 
complete an organization to maintain 
prices, prevent competition and con
trol the m arket as the orange growers 
of California are working under, Con
gress and the legislatures of every 
state, the A ttorney General and the 
entire staff of the Departm ent of Jus 
tice would be after them .”

This co-operation to which my 
friend alludes has been the salvation 
of the orange business. Until it was 
arranged in 1905 the industry was u n 
certain and often conducted at a loss 
There have been years when orange 
growers have been compelled to go 
down into their pockets to meet dei- 
icits and sell their shipments for less 
than the freight charges. In  1892 
half the oranges in Riverside county 
were sold for 10 cents a box, al
though it cost an average of 50 cents 
a box to raise them. O ther years 
there were large profits, but nothing 
was certain until the organization of 
the California Fruit G rowers’ Ex
change, which now handles front 60 
to TO per cent, of all the citrus fruits 
grown in the state and does a business 
varying from $20,000,000 to $25,000,- 
000 a year. Last year the Exchange 
shipped out of the State of California 
an average distance of 2,500 miles 
8,500,000 boxes of oranges, lemons 
and grape fruit, from which it col
lected $22,500,000. The average sell
ing price was $3 a box. The average 
cost of producing and shipping was 
$1.70 a box, which was made up of sev
eral items—50 cents a box for grow 
ing, 35 cents for picking and packing 
and 95 cents for cooling and freight.

These estim ates will doubtless be 
disputed, but they are the judgm ent 
of the best men I know.

canned fruit and vegetables. They 
put up enorm ous quantities of peach
es, apricots, tom atoes, straw berries 
and other small fruit, but tha t busi
ness was abandoned after a few years, 
and they took up raisins. Until 1890 
Riverside county was the largest 
raisin-producing district in the United 
States and the raisins took the high
est premiums at two w orld’s fairs. 
To-day not a pound of raisins is p ro
duced commercially in the county. 
Prunes and olives have also been 
tried. The la tter is a profitable in
vestment in certain localities where 
the soil is suitable, but olives and 
oranges require an entirely different 
quality of soil.

To-day everything is oranges, and 
there are 7,000,000 trees in Riverside 
county, representing a value of at 
'east $40,000,000. The progenitors of 
all these orchards were two little 
plants sent from Bahia, Brazil, by the 
United S tates Consul to the A gricul
tural D epartm ent at W ashington, and 
given by clerks in tha t departm ent to 
Mr. and Mrs. Luther T ibbetts, who 
kept a boarding-house on Fourteenth 
street, where they lived. Mr. and 
Mrs. T ibbetts moved to Riverside and 
brought those young orange trees 
with them. They now represent 20,- 
000 acres of golden groves.

‘protective union,” although they 
were shipping only a thousand cars 
that year. This worked until 1893, 
when it became unsatisfactory and 
broke up into local associations 
which built and equipped packing 
houses at shipping points and pool 
ed their interests. This was not sa t
isfactory, and in 1905 ninety-six of 
the local associations got together 
and organized the California F ruit 
Growers’ Exchange, which has since 
managed the interests of 60 per cent, 
or more of the fruit grow ers of Cali
fornia through a board of fourteen di
rectors, one of whom is elected by 
each of the d istrict associations 
There are several other co-operative 
organizations, so tha t it can not be 
called a monopoly. Redlands is the 
headquarters of the Mutual O range 
D istributors; at Riverside is the Na
tional O range Company, which han
dles the crop of E. A. Chase, of 
Rochester, N. Y., who has the larg
est orange grove in the w orld own
ed by any single individual—more 
than 1,500 acres of trees, represent
ing an investm ent of $3,000,000. There 
are also the California Citrus Union 
and the Citrus Protective League, and 
these independent organizations com 
bined handle about 30 per cent, of 
the California crop.

Exchange are at Los Angeles, from 
which a daily bulletin is sent out by 
mail at m idnight, and its contents arc 
usually telegraphed to the principal 
newspapers in the orange district. 
Thus every m em ber of the Exchange 
can keep himself informed as to the 
condition of the m arket and act ac
cordingly.

W hen he picks a load of fruit he 
hauls it to the packing house of his 
local Association and there receives 
credit for its value on the books of 
the agent. H e has nothing m ore to 
do with it, and no further responsi
bility. His oranges will go to mar-

Tanners and Dealers in

HIDES, FUR, WOOL, ETC.
Crohon & Roden Co., L td., Tanners

13 S. Market St.
Grand Rapid*, Mich.

The Franciscan friars had orange 
trees in the missions, grown from 
seed which they brought from Spain 
and Mexico. The early colonists had 
small orchards and used to ship their 
surplus fruit in barrels by team to 
Los Angeles and by boat to San 
Francisco, but several years passed 
before they discovered tha t the San
ta Ana Valley was created for orange 
culture. At one time m ost of the 
farm ers devoted their attention to

The first car of oranges was ship
ped East in 1877. In 1885 about 1,000 
cars were shipped; in 1895, 2,800
cars; in 1900, 4,000 cars and in 1910 
the shipments exceeded 40,000 cars. 
The boosters here prom ise to ship 
75,000 carloads of oranges in the year 
1915, and most of the oranges will 
ride more than 2,500 miles before they 
reach the consumer.

The first consignm ent of oranges 
shipped East went in an ordinary box 
car attached to a passenger train, 
and the freight bill was $1,400.

At first grow ers shipped their 
oranges to persons they knew, to be 
sold at any price. T hen the m iddle
men came into the business and de
manded the larger share of the profit. 
They sent agents out to buy the crops 
on the trees, picking, packing and 
shipping themselves. W hen the grow 
ers revolted, the fruit was handled 
on a commission basis in an irregu 
lar manner. The fruit was dumped in 
Chicago, Newr Y ork and other m ar
kets to be sold for w hat it would 
bring. In that way a m arket capable 
of absorbing one carload a week was 
likely to receive several carloads the 
same day. Again, it would have an 
orange famine.

U nder the rules of the California 
F ruit G rowers’ Exchange every mem 
lier has the right to pick and deliver 
his fruit when he chooses. He re
ceives daily inform ation from head
quarters on the telephone. The E x
change has salaried agents a t every 
im portant distributing point, each 
having his own territo ry  and each 
making a report by telegraph every 
day during the season. The telegraph 
bills of the Exchange am ount to 
$6,000 or $7,000 a month. The ad
vertising bills have averaged $50,- 
000 a year since the Association was 
formed. The appropriation for 1911 
is $100,000. The headquarters of the

ESTABLISHED 1894 
Get our weekly price list on

Butter, E ggs, V eal 
and Poultry
F. E. STROUP

Grand Rapids, Michigan
Referenced: — Commercial Agencies, 

Grand Rapids National Bank. Tradesman 
Company, any wholesale grocer Grand 
Rapids.

Post Toasties
Any time, anywhere, a 
delightful food—

“The Memory Lingers.”
Postum Cereal Co , Ltd. 
Battle Creek, Michigan

lari Irani taiisa mis
Packed by

W. R. Roach & Co., Hart, Mich.

Michigan People W ant Michigan Product*

The grow ers finally got together 
and in O ctober, 1885, organized a
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ket w ith those of o ther grow ers, and 
will be sold at the same time for the 
same price. I t  is ju st like delivering 
milk to a cream ery.

As pickers are very scarce, the 
mem bers of the local associations us 
ually co-operate in gathering their 
crops, and fortunately oranges may 
be left on the trees for several 
months. Picking begins in Octobei 
and continues until June, for the dif
ferent varieties ripen at different 
times. Different orchards ripen at 
different times, also, according to  
their locations and the soil in which 
they grow. These facts are known 
to the community, and by co-opera
tion economy in picking is prom oted 
and competition prevented. T hus the 
orange grow er has no occasion to 
w orry about his business. H e knows 
that his crop will be disposed of in 
the same way and at the same price 
as that of his neighbors, whenever it 
is convenient for him to haul it to 
m arket. H is receipt from the w are
housem an is as good as cash, jusi 
like those from the elevators for 
wheat, oats and other grain, and he 
deposits it in his bank, where it goes 
immediately to his credit. In  this 
way no individual can take advantage 
of his neighbors, and every orange 
grow er in the comm unity is certain 
to sell his entire crop at the m ost 
advantageous terms.

The Exchange has m ore than 100 
packing houses; there are 13 district 
exchanges, 96 local exchanges and 
about 6,000 members. The ship
ments will average six trains of fortv 
cars daily. E*'reight rates are regu
lated by the directors of the E x 
change so that everybody is treated 
on the same term s.

Curiously enough, o ther fruit grow 
ers in the state have never been able 
to co-operate like the orange grow 
ers. They have made several a t 
tem pts to organize, but their associa
tions have never given satisfaction 
and usually have dissolved after a 
brief existence. The truck gardeners, 
the apricot dryers, the prune men, the 
raisin men, the fruit canners, w alnut 
grow ers and other horticultural and 
agricultural in terests have never been 
able to get together or work in har
m ony like the orange growers.

cents a box. Form erly the commis
sion houses charged grow ers 5 per 
cent, fo r guaranteeing collections; 
last year the total loss on account of 
bad debts on a business of more than. 
$22,000,000 was only $4.87. There 
was absolutely no risk to  the grow er

ffaftir
M  Cau Cm A. Neát

T he same co-operation tha t con
trols the irrigation system and the 
m arketing of the oranges has resu lt
ed in an allied association known as 
the F ruit G row ers’ Supply Company, 
with a capital stock of $500,000, d i
vided pro rata  am ong the local as
sociations, according to their volume 
of business. All but three or four 
of the local associations are stock
holders in the company, and their 
mem bers are thus able to  obtain their 
supplies at wholesale prices. The 
Supply Company furnished 9,000,000 
packing boxes last year, 120 carloads 
of tissue paper w rappers and tw enty 
carloads of nails, altogether rep re
senting about $1,750,000. The econo
my is asserted to be about 15 per 
cent, g reater than by individual pur
chases. Before the Commission E x 
change was organized it cost 30 
cents a box to sell oranges; under 
the present organization it costs b

If Secretary W ilson of the A gri
cultural D epartm ent at W ashington 
had never done anything else for the 
benefit of m ankind his one single act 
of persuading the orange grow ers to  
wrap their fruit would entitle him to 
a place am ong the roll of great bene
factors. An orange has a  very sen 
sitive organization; it has to  be tre a t
ed tenderly. A large proportion of the 
crop was form erly lost because it was 
packed in boxes like sardines as 
many oranges as possible were jam 
med into the same box—because in 
those days the fruit was sold by the 
dozen. H arold Powell, of the Agri
cultural D epartm ent, who was sent 
out to California to  make an investi
gation, reported to Secretary W ilson 
tha t the contact of the fruit was the 
chief cause of decay, and tha t bruises 
on a single orange invisible to  the 
naked eye would often ruin an en
tire box in a few weeks. Secretary 
W ilson com m unicated this iniorrr.a 
tion to  the orange grow ers and rec
ommended them to wrap their fruit i '  
tissue paper. They accepted his ad 
vice with great reluctance. Many of 
them at first would not accept it at 
all. They said it was nonsense, ar.d 
called him a fussy old man, who 
probably had never seen an orange 
grove, and yet had the nerve to  tel' 
them how to  run their business. But 
*he recom m endation of H arold Pow 
ell and Secretary W ilson has save 1 
a t least $20,000,000, if not $50.000,000 
to  the orange grow ers of California.

It is quite a job  to  pack oranges 
W hen delivered at the packing hons~ 
the oranges are dumped into an enor
mous reservoir, with chutes leading 
into broad troughs set at an incline. 
As the fruit rolls down these troughs 
it is brushed, cleaned and burnished 
by sets of revolving brashes, and then 
passes under the sharp eyes of in 
spectors, who instantly  detect biem 
ishes and pick out the unfit fruit. A 
little beyond the inspector is a  ‘grad 
er," a series of slits in the trough 
through which the oranges drop int* 
o ther troughs below. L ittle  orange 
fall through little slits; the big or 
anges wait for the big slits, fo r every 
orange know s where it belongs. Be 
fore these different troughs stanr 
rows of young women, whose finger 
are trained like those of a  pianist 
They wrap the oranges with tissm 
paper as fast as you can count then 
and drop them alm ost automatical!; 
in the boxes by their sides. As fas 
as a box is filled there is a man * 
carry  it away. W ith a few blows o 
a ham m er he tacks on the cover art 
o ther eager hands pile it up in a  re 
frigera to r car tha t stands beside “ft 
platform.

The cars are then natrfed to  :h 
cooling station—a new invention s 
the Superintendent of F ruit Traffic ® 
the Southern Pacific Railroad—whe
al! the natural heat in the fnn t

Profit mm Stasi-

sjesrerally 
less titbit
ftP-ad « in Roy Bakermr

*M

Wmt. a  Mew

fíoned above cor 
half of the grocer 
sneafts that he Vx 
r,f fus sales st* H! 
the haia se e  TS»

make money E s 
ma#le therefore 
ceniasre o f :
irtA itftr

EGGS
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Mosdey Bros.
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Detroit Produce Market Page
SCHILLER & KOFFMAN.

Brief History of a Progressive D e
troit House.

Previous to the year 1905 H. A. 
Schiller was associated with the firm 
of Schiller Bros., at Reese, doing a 
general m ercantile business. A. J. 
Koffman was engaged in a similar 
line of business with his father, H. 
M. Koffman, at Kowkowlin, they 
operating under the firm name of II. 
M. Koffman & Son. In February, 
1905, these tw o parties came to D e
troit, formed a copartnership under 
the title of Schiller & Koffman, be
ginning in a small way selling bu t
ter and eggs at 360 High street, east. 
A fter one year’s operation increased 
business compelled them to seek

antees their quality and has enabled 
them to acquire an enviable reputa
tion on Rosedale cream ery and Rose- 
dale farm eggs in one dozen cartons, 
of which brand they are the origina
tors. They are exclusive rep resen ta
tives of the John F. Jelke Co. and 
G. H. Hammond Co., two of the 
largest m anufacturers of butterine in 
the Middle W est. Their line of sm ok
ed m eats and dry sausage, made ex
pressly for them by the Anglo- 
American B rothers’ Co., is surpassed 
by none as for quality and, although 
a new venture entered into recently, 
has proved a decided success. They 
anxiously await with pleasure an op
portunity to show all visitors their 
new structure during this their open
ing week, at which time an appro
priate souvenir will be tendered.

larger quarters. They then moved 
to 375 High street, east, where, after 
tw o years of successful operation, in
adequate facilities compelled them to 
move to 375 Russell street. They were 
located at this address for three years 
and during this period H. M. Koff
man was made a m em ber of the firm, 
although the title remained unchang
ed. They now invite your inspection 
of their new building, situated at 323- 
327 Russell street. This building rep
resents a floor space of about 10,000 
square feet, modern in every detail 
and as to refrigeration and sanitary- 
conditions is as near perfection as 
modern construction can make it.

Some of the commodities handled 
by this concern, such as butter, eggs 
and cheese, are alm ost wholly Mich
igan products, which fact alone guar-

Widow Taken at Her Word.
In Zanesville, Ohio, they tell of a 

young widow who, in consulting a 
tom bstone maker, with reference to 
a monum ent for her late husband, 
ended the discussion with:

“Now, Mr. Jones, all I want to say 
is, ‘To My H usband,’ in an appropri
ate place.”

“Very well, m a’am,” said the stone
cutter.

W hen the tom bstone was put up 
the widow discovered to her am aze
ment that upon it were inscribed these 
w ords:

“To My Husband, in an A ppropri
ate Place.”

A man's wife can always find some 
excuse for him if she w ants to.

BUTTER. EGGS
CHEESE. FRUITS
PRODUCE OF ALL KINDS
Office and Salesrooms. 34 and 36 M arket St.

COLD STORAGE 
AND FREEZING 
ROOMS

435-437-439 W inder S t.

R. HIRT, JR.
WHOLESALE FRUITS AND PRODUCE

PHONES i. Main 1218 
Í Main 5826 DETROIT, MICH.

Egg Cases and Fillers
Direct from Manufacturer to Retailers

Medium Fillers, strawboard. per 30 doz. set, 12 sets to the case, case 
included. 90c.

No. 2. knock down 30 doz. veneer shipping cases, sawed ends and 
centers. 14c.

Order NOW to insure prompt shipment. Carlot prices on application.

L. J. SMITH Eaton Rapids, Mich

McDonnell Brothers Co.
Highest Price for Eggs 

Send for Our Weekly Offer 
A Postal Brings It. Address

Egg Dept. McDo n n e l l  b r o t h e r s  c o .
35 W OODBRIDGE ST . W E ST  DETROIT

Cash Butter and Egg Buyers
HARRIS & THROOP

Wholesalers and Jobbers of Butter and Eggs
777 Michigan Avenue, near Western Market—Telephone West 1092 

347 Russell Street, near Eastern Market—Telephone Main 3762 
DETR O IT, MICH.

ESTABLISHED 1891

F. J. SCHAFFER & CO.
BUTTER, EGGS AND POULTRY

396 and 398 East High Street, Opposite Eastern Market

Detroit, Mich.a u ___ I Ionia Egg & Poultry Co., Ionia, Mich.A ssociate H ouses ^Dundee Produce Co., Dundee, Mich.

L. B. Spencer. Pres. F. L. Howell. Vice-Pres. B. L. Howes. Sec 'y  and Treas.

SPENCER & HOWES
Wholesale and Commission Dealers in Butter, Eggs and Cheese

26-28 Market Street, Eastern Market 
Branch Store, 494 18th St., W estern Market

Detroit, Mich.TELEPHONES | c i ty 11ÍÜ
W e do printing for produce dealers

Tradesman Company 
Grand Rapids

SCHILLER & KOFFMAN Detroit, M ichigan
W e buy EGGS, DAIRY BUTTER and PACKING STOCK for CASH

Give us your shipments and receive prompt returns. Will mail weekly quotations on application
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Many Need To Know More About 
Eggs.

W ritten  for the T radesm an.
A hen’s egg may be of no more 

in terest to some people than a potato, 
an apple, a piece of m eat, bread or 
o ther article of food. Y et it m ight 
be a benefit to  such people and to 
many others to be m ore interested 
in and to learn m ore about eggs.

If there be any in our land whose 
health, pleasure, enjoym ent or finan
cial in terests are in no way affected 
by eggs their num ber m ust be com
paratively few. Consider a single fact 
in regard to  eggs and think how many 
people are concerned in various ways:

Millions of hens’ eggs are wasted 
in this country every year. This 
means a money loss to many people. 
Such loss falls upon farm ers, poultry- 
men, storekeepers, shippers, tran spo r
tation companies, commission men, 
grocers and consum ers. N on-consum 
ers and the underfed are also losers.

T his great loss is largely due to 
lack of system. Farm  flocks are not 
properly housed, fed, yarded or cared 
for. Many eggs are never found, and 
many which are found are already 
spoiled or have begun to deteriorate. 
Farm ers, storekeepers and o ther deal
ers hold eggs in unsuitable room s and 
under unfavorable conditions and

more are  lost. Many eggs are b rd  
en by careless handling all the wi 
from producer to  consum er Mtn 
breakage could be prevented by  tl 
use of heavier cardboard flats and is! 
ers and stronger egg cases.

Deterioration could :n a gre 
ITlensure be fc3S4£TICfl ft -Ts i
ed market within a week rrom t

be

ish

B o o t h  (  o l d  H t o r

A perfect cold storage for Poultry and all kinds of Fruits and Produce 
y2c per dozen. Liberal advances. Railroad facilities the best. Annotate*.7 fir«

DETROIT. MICH,

ADVERTISE YOUR STORE
Show  the P eop le That You A re W ide A w ake— l *

Star Egg Carriers and Trays
FOR SAFE EGG DELIVERY

This quick, safe, sure, sanitary Star Ta z  Deliver 
vice will give your store the reputation of nrm* ac 
and reliable and your ad on every STAR EGG TR A 
push some particular specialty or drive home the 
quality. Write for full particulars and get our two v 
books. “No Broken Eggs” and "Sample Ad*" free.

STAR EGG CARRIERS a*» 
used only with tray» «»p(d»ed fcy a 
other tray*  for use w ith S ta r Km  ' 
rights and subject themselves to 
statutes.

Star Egg Carrier & Tray Mfg. Co. ft Of t  \
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ADV ER TISIN G  FAKIRS.

Good Reasons W hy They Should Be 
Avoided.

W ritten  for th e  T radesm an.
Fakirs are like the poor, in tha t we 

have them w ith us all the time.
Fakirs are of m any varieties and 

of many degrees of culpability. But 
the w riter is here concerned with that 
species of fakir whose province it is 
to exploit various and sundry special
ty advertising schemes.

You may be som ewhat acquainted 
with the advertising fakir and his 
methods. If so, you will appreciate 
the w riter’s point of view. If not, 
you may be profited by a timely tip: 
These fellows will not do to  tie to.

Between two days your itinerant 
advertising fakir blows into the town. 
You know not whence he came nor 
w hither he goeth. All you know with 
certainty is that he is here, and that 
he has come to sell you some m arvel
ous scheme, method or device for ex
ploiting your goods in your comm u
nity.

The advertising fakir is an oily c it
izen. W ords weighty and convincing 
flow from his lips. H e is confident 
to a degree: chock full of enthusiasm. 
By virtue of this new and wonderful 
stunt, the modus operandi of which 
he will simplify and make easy, he 
will enable you to make a scoup on 
your competitors.

He poseth as an advertising gener 
al. a solon. a past master. To hear 
him tell it you would be led to b e 
lieve he could sell diamond brooches 
to the South Sea Islanders. H ere are 
letters from m erchants and creden
tials galore. (An industrious and re 
sourceful fakir can create an im pres
sive and formidable bunch of creden 
tials in the course of a few days'!.

W hy Patronize Itinerants?
Of course the w riter would not go 

so far as to assert that all itinerant 
peddlers of specialty advertising 
schemes are fakirs. I t is conceivable 
that some of them are not.

But why take a chance on them 
at all? If the scheme does all that 
is claimed for it you can doubtless 
get up som ething just as good— 
som ething tha t will cost you less 
m oney; som ething that you can call 
your own.

T he Michigan Tradesm an outlines 
selling plans and methods from time 
to time that are just as good, ju st as 
effective and simple, as these that 
your itinerant advertising specialist 
offers to sell you. W hy do you spend 
vour money for tha t which you can 
got. along with countless other good 
things, in your trade paper?

If m erchants throughout the coun
try read their trade papers it is safe 
to say these specialty fellows would 
soon be out of a job. The m ore in
genious and effective a scheme the 
more certain it is to find its way into 
the columns of the up-to-date trade 
journal.

In L ittle  Rock the Retail M er
chants’ Association has started a fight 
on advertising fakirs of all kinds. All 
m erchants of that city are advised of 
the existence of a Committee, whose 
province it is to investigate all adver
tising schemes of every kind and re

port thereupon. In  the event, then, 
tha t a m erchant is invited to buy the 
services of one of these itinerant ad
vertising specialists, he first submits 
the m atter to  the Advisory Commit
tee of the Association. This Com
m ittee investigates the nature of the 
scheme and reports back to  the m er
chant or m erchants who are in ter
ested. In  o ther words, this Commit
tee serves as a buffer between m er
chants and venders.

T his is a good plan. The first ob
vious benefit of it is tha t it gives time 
to look into the claims tha t the ad
vertiser makes. In  many cases it has 
been found tha t these fakirs were 
giving the names of m ercantile hous
es and banks w ithout having been au
thorized to  do so. In  o ther words, 
they have not hesitated to place 
themselves in the attitude of obtain
ing money under false pretenses.

The plan of the advertising fakir is 
to compel immediate action. H e p re
sents the scheme, then puts it up to 
the dealer to accept it or turn it down 
then and there. “If you don’t w ant 
it,” he’ll say, “I ’ll take it over to your 
competitor. I venture he’ll jum p at 
it. W hat will you think when you 
see your trade going his way?” etc. 
And the dealer is often tem pted to 
take a long chance rather than miss 
a good thing.

But where all the m erchants in a 
given comm unity have a distinct un
derstanding tha t none of them will 
go into any outsider’s scheme for ex- 
nloiting the business until this scheme 
shall have been referred to the prop
er committee, and investigated and 
favorably reported on, there will be 
no tem ptation to take these long 
chances.

Time for investigation is the last 
thing some of these fellows w ant to 
grant. They had ra ther you wouldn’t 
write to these people to  whom you 
are referred. T hey 'd  ra ther bluff the 
thing right through, and hurry on to 
another town in search of other 
dupes.

Do Y our Own Advertising.
I t  is far be tter for the m erchant 

to get up his own trade-building 
schemes.

H e knows the people of his com
munity—their tastes and capacities. 
He knows the advertising mediums 
available. If  he doesn’t know far 
more about local conditions than 
your outsider .does m erely from a few 
hours’ observation, your local dealer 
certainly isn’t long on observation.

Knowing these things from the 
ground up, he is in a position to make 
a be tter job of exploiting his own 
wares for himself than this other 
chap can do. A fter all, this other 
fellow’s chief concern is to  get the 
wherewithal—and then get out, leav
ing you to  work the scheme. Thi* 
virtually throw s the initiative right 
back on you—where it was before.

The tru th  of the m atter is tha t no
body can develop your business for 
you. Nobody has the same incentive 
to develop it th a t you have. Look 
w ith suspicion upon the fellow who 
tries to tell you how he can boost 
things along if you just give him a 
chance (and a certain named consid
eration).

Fake Charity Solicitors.
A nother type of fakir tha t plays 

upon m erchants is the fake solicitor 
of charity.

Like the fake advertising specialist 
he, too, often blows in between two 
days; only he comes ostensibly to 
raise money for the poor.

Sometimes he’s the “poor;” som e
times he claims to be w orking in be
half of o ther poor and unfortunate 
members of society.

It is surprising to know how many 
professionals there are at work 
throughout the country system atical
ly duping benevolent people.

M ost m erchants are disposed to 
help genuinely needy people. Many 
of them err on the side of generosity, 
bestowing alms where their better 
judgm ent tells them  they are, per
haps, making a mistake.

Tn my own city the m erchants were 
system atically duped by a very 
shrewd scoundrel, and to the extent 
of thousands of dollars in cash, g ro
ceries, clothes and other commodi
ties. The man at the head of the 
business (and it claimed to be an Aid 
Society, and wore the name of the 
county, thus giving it a semi-official 
appearance) was a discredited minis
ter. He had a very unsavory record; 
for T happened to be one of a com
m ittee appointed to  look up his rec
ord and report back on the inner 
w orkings of the organization.

H e was the whole thing. H e ap
pointed solicitors, both men and 
women. These solicitors reported to  
him. H e did not publish his re 
ceipts or his disbursem ents. Nobody 
knew anything about this organiza
tion and its work except the claims 
set forth by the solicitors and the 
man at the head of it. T he solicitors 
worked upon a percentage basis. 
Some of them  collected as high as 
$25 a day. Groceries were gathered 
up by the wagonload. Clothes were 
«ent in to  headquarters and solicitors 
w ent out and brought in yet more 
clothes. Campbell, the man at the 
head of the business, took possession 
of all funds, groceries, clothes, etc. 
H e banked the money, sold the pro
visions (such as he and his wife did 
not consum e) and the clothes, and 
banked this m oney also.

W e tried to find some beneficiary 
of the organization, bu t couldn’t run 
him to cover. Indigent people as
sured us tha t they had applied there 
for help, but had been turned down. 
Tt was a case of all coming in and 
nothing going out.

The m erchants of m y town stood 
for this sort of thing for two years 
and more. Think of it! W e were 
all busy about our own affairs—w hat 
was everybody’s business was no
body’s business; so we just contribut 
ed money, groceries, clothes, etc., and 
felt that we were doing a little  some
thing to relieve distress in our com 
munity.

W ell, we run this fellow out of 
town and put an end to his en ter
prise. But think of the hardship this 
sort of th ing produced on the w orthy 
poor of our city. W e w ere too easy.

Investigate Mendicants.
U nless the m erchant has before him 

an obvious example of poverty and

We W ant Buckwheat
If  you bay« any buckw heat grain to sell 

e ither in bag lots or carloads w rite or wire 
us. W e are always in the m arket and can 
pay you the top price a t all times.

W atson-H iggins M illing Co.
Orand Rapids, Mich.

Evidence
Is w hat th e  man from M is
souri wanted when he said 
“ SHOW M E .”

He was just like the grocer 
who buys flour—only the gro
cer must protect himself as 
well as his customers and it is 
up to his trade to call for a 
certain brand before he will 
stock it.

“Purity P atent” 
Flour

Is sold under this guarantee:
If in any one case “ Purity 
Paten t”  does not give satis
faction in all cases you can 
return it and we will refund 
your money and buy your 
customer a supply of favorite 
flour. However, a single sack 
proves our claim abort 

“ P u r ity  P a te n t”

M ade by
G rand Rapids G rain & M illing Co. 
194 C anal St., G rand Rapids. Mich.

g r * n
I CRESCENT!

Are You a  
Troubled Man?

We want to get in touch 
with grocers who are having 
trouble in satisfying their flour 
customers.

To such we offer a proposi
tion that will surely be wel
come for its result is not only 
pleased customers, but a big re
duction of the flour stock as 
well.

Ask us what we do in cases 
of this kind, and how we have 
won the approval and patron
age of hundreds of additional 
dealers recently.

The more clearly you state 
your case, the more accurately 
we can outline our method of 
procedure. W rite us today!

VOIGT MILLING CO.
QRAND RAPIDS, MICH.
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want, it is better to  refer these par 
ties to  somebody who is duly author 
ized to look into the m erits of the case 
and bestow  help advisedly.

So much of our alm sgiving is non 
effective and tends to pauperize rath 
er than benefit. The individual hasn t 
the time to  do this thing advisedly: 
but in alm ost every town there is ,< 
charitable organization of some sort 
This is their work logically. Refer 
individual cases to them, and then 
contribute som ething to help on this 
general work.

W here there is no charitable or 
ganization or association in the town 
arrangem ents can be made with the 
m inisters of the churches to  look a it 
er this work. It is in line with their 
specific service any way. They will 
gladly appoint a com m ittee that wist 
undertake to investigate individua' 
cases of distress tha t may be rep o rt
ed to it. W ith a contingency fund a: 
their disposal (to  which the mer 
chants of the tow n will cheerfully 
contribute) the work can be done ef
fectively.

W hen this is the case you can be 
very sure the poor who are actually 
deserving will be cared for in their 
day of need, and the professionals as 
fakirs will be turned down. Don't b< 
a dupe to every fake charity solicitor 
that blows in. Eli Elkins

N* CuMMMtr of fRgfr

tw NKmSMv Ya

Be Your Own Cotiip*w<

Get-Rich-Quick Grafting.
Cold science has ’'‘busted the get 

rich-quick scheme os a Nebraska 
farm er to graft apple twigs on tlb- 
trunks of box elder trees and thus, in 
about three years, have a large bear
ing orchard. It would have been a 
great scheme if it had worked That, 
unfortunately, is the trouble with a 
great many schemes which are put 
up to the professors of horticulture 
and agriculture at the State Univer 
sity.

T he N ebraska farmer w rote io Pro? 
VV. L. Howard saying that he h a t 
read a description of the method 
cutting  back old apple trees and graft 
ing upon the trunk the twigs of o t h e r  
varieties, and that it it were possible 
to graft apple twigs on box elder- 
he would avoid the w ork of e<. rg  
the ground and a wait of sever a* 
years before hi- planted of. hare 
would come into bearing Fhe >• 
cient Romans tried it

“ It ia in teresting  io knm<IT, 431*1 vo«ir tow n after tk
Prof. H ow ard, "that Pliny's Satwfa»
H istory ' of nearly 2,000 ye;
tells of just such delusive t***** **
this man out in Nebraska has bcc&f&c
possessed of. Many of the popifsllf
notions of budding and grabling a rr
utterly  absurd, as these re>rsm oi fro «  *»#?!;-g rfcaw
propagation are simple, easily learned erwariC
and practiced. II f ie  mwemme:

“ In the first place, as a rtil-e, oni*
plants of a class botaoicaity relased Imte m erchants *
can be budded or grafted upmn each ativefy m  «»agspre
other. For example, all varwise* cw m  «tty  prove wm
the common apple may be fucces#- *01X 0, (he new g
fully grafted upon o ther ivarieties- ;■ «vm m m  right hr*v*
They may also be caused to grow  on

W e never have to apologize 
for the quality of

Ceresota
Flour

Judson Grocer Co.
pears o r crabapples, but the operation 
does not form a very perfect union 
w ith these, and the graft would be 
likely to  die o r be broken off by the 
wind in a very few years

‘•In a sim ilar m anner varieties o ' 
peaches may be grown upon each

G r w i R jp itk  Mkk
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A COMMON-SENSE LAW

Doesn’t Try To Dictate What Others 
May Drink.

W ritten for the  Tradesm an.
“There goes one of the finished 

products of your factory, said the
sh oe m erchant to the bre w er. “Are
ycm going to take one liike that to
th e county fair this fall? You might
gt;t a prize on that one."

The “finishet1 product” n ■lerred to
w as a young man in the last stgge
of intoxication, sneaking oiff up an al-
le v, his chin on his brea St, his feet
w andering thi:5 way and that.

“W hat do you mean by that?” d e 
manded the brewer.

“W hen a tailor makes a good coat, 
or a farm er raises a line hog, or a 
lady puts up some fine fruit,” answer
ed the shoe man, "it is custom ary to 
take the thing of pride to  the county 
fair. I have never seen the finished 
product of any saloon offered at the 
fair.”

“You're a crank!” cried the brewer. 
“T hat is the old cry. W hen you 

don’t agree with a m an he is a 
crank. It is not good argum ent, how
ever.”

“You’re getting to be a prohibition
ist,” said the b rew er: “and a prohibi
tionist is the crankiest kind of a 
crank.”

“If I had you in my cellar for a 
minute,” said the shoe man, “I could 
convince you that I ’m not a prohi
bitionist. I ’m not trying to tell o ther 
people what they may or may not 
drink.”

“ But you’re into this local option 
business up to your ears,” said the 
brewer, angrily; “and you’ll lose by 
it.”

“You never heard me refuse to  tell 
exactly where I ’m at,” replied the 
other, “and you know that the re a 
son I favor local option is because 
I’m after the ro tten  saloons. W hat 
a man drinks is his own business. Let 
him drink beer or water, just as he 
likes. I t is no business of mine, un
less he leaves the support of his fam
ily to the general public because he 
drinks too much beer.”

“Then what are you mixing in for?” 
“I told you w hat for. I’m fighting 

the ro tten  saloons.”
“Then you are fighting the right 

of every man to choose his own meat 
and drink. You are in favor of sum p
tuary laws.”

“N ot to any considerable extent,” 
laughed the shoe man. “I claim that 
intoxicating drinks can be sold under 
conditions as decent as can m eat and 
milk. You men who have money in
vested in breweries think you are in 
hard luck because several counties 
have throw n out saloons. You might 
as well throw  a rock up in the air 
and whine when it comes down and 
bangs you on the head.”

“W hat have the brew ers done 
now?”

“W ell, if the people who sell the 
Rindge-Kalm bach-Logie shoes should 
operate the same kind of joints tha t 
the men who sell your goods oper
ate, the R.-K.-L. shoes would soon 
hecome m ighty unpopular. There is 
no good reason why a man who 
w ants a drink of liquor should have 
to  go to a nest of bums and thieves

to get it, any more than there is tha t 
a man who w ants a pound of tea 
should go to  such a place.”

“W ell, you are fighting the sa
loons,” then observed the brewer. 
“Now, if you are honestly opposed to 
sum ptuary laws, and really w ant to 
have entire freedom in the m atter of 
eating and drinking, just tell me what 
you have found that would take the 
place of the open saloon. I m not in 
favor of having my product sold in 
disorderly places, and if you and your 
friends will show the way to  some
thing better you will have the aid of 
the breweries instead of their op
position.”

“You fellows ought to look after 
that for yourselves,” was the reply. 
"O ther m anufacturers are obliged to 
find suitable and decent m arkets for 
their products, but suppose you inves
tigate the Swedish liquor law.”

“Never heard of it.”
“Look it up.”
"Can’t you give me an outline of 

it?" asked the brewer.
• I think so,” was the reply. “Forty- 

years ago Sweden had about 4,000 
stills, and m ost of the population had 
a still' on m ost of the time. There 
was no population in the world that 
had anything on Sweden in the m at
ter of getting  drunk and having one 
coming the next morning.”

“I ’ve heard about tha t.”
“Well, the lawmakers of the king

dom got to thinking the thing over. 
T he people were degenerating, the 
charity funds were w orking over 
time, and it began to look as if Swed 
en needed the Keeley Cure. Now, 
these high-brows, it is said, liked their 
nip in the m orning and all that, and 
they didn’t cotton to the idea of te ll
ing others that they- should not drink 
stim ulating liquor.

“So, after much thought, they got 
■ a law passed which seems to me to 

be about the right thing. I t  is a rea 
sonable law, a kindly law, a reform a
tory law and is seldom violated. I t is 
sustained by- public sentim ent, as a 
prohibitory law never was and never 
will be.”

“You seem to be getting  back to 
y-our senses,” laughed the brewer. 
"But tell me how they- get their 
drinks over there now.”

“There are plenty- of places where 
stim ulating liquors are sold,” was the 
reply. “They are called dispensaries, 
or restaurants, and are operated just 
like any other place of business, only 
the man who runs one of them  must 
be very high up on the w ater wagon. 
In fact, he m ust be a total abstainer. 
He does not buy the liquor and sell 
at a profit. In  short, he doesn’t 
make a cent on selling alcoholic 
drinks.”

“T hat m ust be fine.”
"H e makes his money selling soft 

drinks and things to  eat. You see, 
this takes away the tem ptation to  re 
duce and doctor the liquor sold and 
so increase the profit. He doesn’t 
make a cent on handling the stuff, 
and is therefore interested in handling 
the pure goods. T he local company 
that owns the dispensaries m ust offer 
only- the best and purest goods. There 
are no drugs in it, and a man can 
drink in the evening and get up and 
go to work in the morning.”

“He can do tha t here if he has the 
inclination.”

“H e hasn 't the inclination, after 
consum ing the drugged stuff sold 
over the bars. The m an running the 
dispensary is obliged to  sell liquor 
to any man who asks for it—any man 
who is a man. Men whose families 
are in need, men who are weak by 
nature; minors, these are barred. It 
is a serious offense to  sell or give 
people of these classes an alcoholic 
d rink ; but they may buy all the non

intoxicating beverages they have the 
money to pay for.”

“But this is only a public drinking 
place, just like the saloon,” urged the 
brewer. “T he men who may be sold
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liquors can go there and loaf and get 
drunk ju s t as they do here.”

"You just wait,” said the shoe 
man. " i f  a man gets a drink of liquor 
he has to make it last for a couple of 
hours, for he can 't get any more for 
that length of time. The ow ner of 
the place makes no profit on him, and 
so is not anxious to  serve him. Be
sides, no treating  is perm itted. Now, 
you take the elem ent of profit out of 
the selling end of the liquor trade 
and the treating  foolishness out of the 
buying end, and you haven't much in 
ducem ent to drunkenness remaining. " 

" I t w on't work,” said the brewer.
"O h, but it does work. Besides, it 

is w orking for the benefit of the e n 
tire population. The companies han
dling alcoholic goods are allowed 
only interest on their investm ents, the 
profits all going to the city.”

"T he profits can’t be large, with 
tha t sort of restrictions.”

"Y ou hold on a m om ent,” laughed 
the shoe man. "C hristiaina has six 
teen dispensaries, and last year they 
put about $130,000 into the schools 
and parks, so you see the profit of 
each must have been $8,000. That 
shows that the people drink quite a 
lot of alcoholic stuff over there yet. 
The one thing about it is tha t the 
stuff is pure and is not consumed in 
the company of bums, thieves and 
lewd women.”

"You talk as if you thought there 
w asn’t an honest saloonkeeper in the 
w orld,” said the brewer.

"I know several," was the reply. “ I 
have been in saloons where my m on
ey was as safe as it would have been 
in a bank, where no bums were al
lowed, where women were not per
m itted to enter, but fo r every such 
place 1 know there are forty  of the 
o ther kind. If all the saloons were 
of this class there would be no local 
option counties in this State now.”

"W hy not open a saloon with the 
singing of hym ns?” sneered the 
brewer.

" I t will be enough if they sell pure 
goods and fire lewd women, bums 
and thieves," was the reply. “This 
fight is not against stim ulating drinks 
it  is against the bum saloon, and 
when the saloon is as decent a  place 
as the Swedish dispensaries there will 
be no further agitation of the liquor 
question.”

"I don’t believe that many Swedes 
have reform ed under the law."

“There you are wrong. I t  is the 
hope, the ambition, of every old soak 
to  some day be able to step up to  the 
bar and be w aited on as a man en ti
tled to be treated  as a man, and not 
as a drunkard or a weakling. T hat is 
the thing tha t does the work. W hy, 
a man who can’t buy him self a drink 
is an outcast. Think it over, brewer.

And the brew er and many o ther 
people are thinking it over.

A lfred B. Tozer.

FARMERS' ROYS

W hy They G rrotate T o the Larger 
Cities.
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City Boarder Time.
"Gosh, I hate to  see sum mer com e,' 

said the farmer.
"W hy?”
"Coz all summer long ma dishes up 

a lot of stuff we can’t eat ourselves 
jes’ to  let the city boarders think 
they’re gettin ’ plain home cooking."

Mr Graham does not view the fu
ture "with alarm,” however. He Sods 
hope and encouragement in the work 
of the Western Michigan Develop
ment Bureau and the State Agricul
tural College. These institutions at
tract many settlers to the cheap lands 
of the Northern counties. In the 
meantime whatever is necessary to be 
done should be done to restore and 
fully develop the fanning industry is  
Kent county. Mr. Graham spoke oi
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The Matter-of-Fact Man on Wedding 
Presents.

W ritten  fo r th e  T rad esm an .
‘‘There are hold-ups and hold-ups, 

commented the m atter-of-fact man, 
who is in m oderate circumstances and 
is working hard to support his family 
and educate his children. "A masked 
robber m eets a traveler on a lonely 
road and demands his money or his 
life. If resistance is offered, he takes 
both. A crew of adept burglars en
ter? vour home some night, tells you 
to just lie still and there need be no 
trouble. Then they proceed to ran 
sack your trousers’ pockets, jewel cas
es, dresser drawers and the sideboard 
where the silver plate is kept, carry 
ing off all of your valuables tha t they 
can use in their business. ‘Dreadful! 
you say. Certainly such things are 
dreadful, but they do not happen very 
often. The great m ajority of people 
never have a single experience of the 
kind in their whole lives. Then we 
have the satisfaction of knowing that 
we have stringent statutes against 
lawlessness of all kinds, and we main
tain a system of courts and have m ag
istrates and police officers and what 
not, so tha t once in a great while 
some desperado is brought up stand
ing and compelled to  serve a term  in 
the penitentiary for his crimes.

“But there are a lo t of little hold-

they’d have to put in alm ost every
body to get up much of a Blue Book 
in Perkinsville. Anyway, we’re of 
consequence enough tha t we get a bid 
to every wedding in town and for fif
teen miles around.

"I guess we’re known to be easy 
marks. Still, my wife says there us
ually are good reasons why you can’t 
ignore a wedding invitation—reasons 
why the m ost sensible, the m ost eco
nomical—in short, the only thing to 
do is to come down with the money 
for a present and attend ‘the swell 
function.’ She knows a whole lot 
m ore about such things than I do, 
and I'm sure she’ll m anage for our 
best interests if she’s let alone and 
reels free to use her own judgm ent. It 
certainly isn’t for a mere man to try 
to dictate in these m atters.

“My wife says tha t of the eight in
vitations which we are predestined to 
receive within the next four weeks, 
there are tw o tha t w on’t  require any 
serious attention, for which fact she 
hopes she is properly grateful. One 
of these will be from a sort of fourth 
cousin of hers that she has not seen 
in fifteen years and never cared very 
much for anyway. W ife draw s the 
line a t  fourth cousins; so small a de
gree of consanguinity is not sufficient 
ground for a hold-up in her estim a - 
tion. The other will be from a family

that lived in our town until about a 
year ago, when they moved out to 
Seattle. T hey’ll no t forget any of 
their acquaintances in Perkinsville 
when it comes to sending out invita
tions. Not tha t family. But they 
were not intim ate friends of ours at 
all, and we never were under the least 
obligations to any of them, so wife 
says we can just cut tha t out.

“But the rem aining six we can’t 
flinch from  in the least. Jean Marshall 
is the daughter of our nearest neigh
bor. W e’re going to give her a cut 
glass berry dish. Jean is a nice girl 
all right, but as she’s going to m arry 
a fellow who is getting  only twelve 
dollars a week, I can’t see tha t she’’l 
have any pressing need of cut glass, 
b u t perhaps if she doesn’t get it 
now she never will have it. Wife 
says a piece of cut glass is as good 
ns anything where you’re expected to 
make a handsome, showy present.

“Then there is my niece, Priscilla 
W atkins—I ra ther think w e’ll have to 
do pretty  well by Priscilla,—maybe 
a check will be m ore acceptable than 
spoons and forks. T here’s another 
wedding in the family,—a kind of a 
connection of my wife's, a sister of 
her sister-in-law, is to be married. 
W ife thinks she will club in with 
her b ro ther’s folks and some of the 
other relatives and get a library table 
or a M orris chair for her.

“Then there’s A rt ell a Morgan
whose m other belongs to the same

church and the same club my wife 
does. Of course it’s incum bent on us 
to buy a gift for Artella, although my 
wife really can’t bear the sight of the 
girl, nor of her m other either for tha t 
m atter. Still, it never would do to 
cut out tha t wedding.

"Jack Marvin, who clerked for me 
a year some time ago, is to  m arry 
Jennie Carter. O f course we m usn’t 
forget an old employe, and we 
shan’t." Still he was paid well for all 
he did for me,—Jack never was much 
of a hustler, and always was very 
careful tha t his work shouldn’t over
balance his pay check. But for the 
looks of the thing if nothing else, 
Jack and Jennie m ust have a present 
My wife will find som ething suitable.

“Last on the list is Kate Jenkins. 
W ife says it will take not less than a 
ten-dollar bill to settle for the invita
tion from the Jenkins family. And 
yet they never come to our house nor 
do we go to theirs—don’t move in the 
same circles at all; but Jenkins has

Make Money out of Peanuts and Coffee
Prims Machinery Co., Battle Creek, Mich.
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ups, each one small in itself but the 
whole form ing an immense aggre
gate, which we suffer every day, for 
which the laws afford no possible 
remedy.

“The one we are in especial dread 
of now at our house is the regular 
June levy for wedding gifts. W hen 
a little peachy-complexioned bride 
sends out a lot of stylish envelopes 
containing a beautifully engraved re 
quest from her pa and her ma for 
‘the honor of your presence' at the 
m arriage of their daughter. Gertrude 
Elizabeth, to Augustus W ellington 
So-and-So, it does not seem that it 
ought to  be anything that would 
make strong men turn pale and 
shrink back; but it does.

“My wife has it figured right down 
that we are going to  receive eight 
invitations for this coming June. One 
has come in already. They m ight as 
well come first as last; we are bound 
to  get them. I would sooner think 
the earth would stop revolving on it? 
axis than th a t any one of the whole 
eight would miss us. W e are not 
really society people either. W e do 
not have tim e for it. If  some one 
were to  get up a Blue Book of Per
kinsville (Perkinsville is the town 
where the m atter-of-fact man lives), 
I hardly know w hether we would be 
listed or not. Maybe we would be;

Vou have had calls for

HAND SAPOLIO
If you filled them, all’s  well; if you 
didn’t, your rival got the order, and 
may get the customer’s entire trade.
HAND SAPOLIO it a special toilet soap—superior to any other In countless ways—delicate 

enough for the baby’s skin, and capable of removing any stain.
Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per sake.
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been one of my best custom ers, and 
they regard this wedding tha t is to 
come off as a day of reckoning for 
all past favors. I ’ve always patron
ized Jenkins in his business and 
throw n him all the trade I could 
from other people! but all th a t won t 
let us off now. W ife considers 
Mamma Jenkins positively sordid. It 
seems she has it all figured out just 
how many dollars w orth of presents 
K ate can calculate on receiving from 
the num ber of invitations they are 
planning to send out—thinks she is 
going to get considerably m ore than 
did Mildred Arnold, who was married 
a few weeks ago.

“W ife says tha t all the people she 
knows have come to  dread receiving 
an invitation to a wedding—that this 
whole wedding gift business is g e t
ting to be an intolerable burden to  
everybody.

“A lot of the neighbor women were 
discussing the subject when the invi
tations for Jean M arshall’s wedding 
came out day before yesterday. All 
of them regard it just as my wife 
does. A sensitive girl, if she realiz
ed how little of sentim ent or even of 
good will accompanies the average 
wedding present, simply couldn't bear 
to see the things in her home.

“W hat does a girl get anyway as 
the result of placing her friends un
der a tribute which they consider lit
tle short of actual robbery? A girl 
like Jean M arshall (Jean is to m arry 
the $12 a week fellow) receives a 
bunch of stuff, n ine-tenths of which 
is too good to be of use to people in 
their circumstances, and is under 
m ortgage the rem ainder of her life 
to pay back whenever any of the do r 
ors have weddings in their families. 
We have known some young couples 
who alm ost went hungry in o rder to  
discharge their obligations for costly 
gifts.

“A rich bride receives tw o or three 
wagonloads of cut glass and silver, 
things her husband is perfectly well 
able to buy for her, and which, if she 
is a person of ta--te, she would far 
ra ther select for herself, getting  such 
as will harm onize with one another 
and with the furnishings of her house.

“ My wife says that women in mod 
erate circum stances like herself and 
her neighbors, the little toads in the 
puddle, so to  speak, can’t do any
thing to abolish this expensive and 
burdensom e custom of making wed 
ding gifts. There is nothing for them 
to do but to scrimp and save, a dol
lar here, a dollar there, and buy the 
presents. My wife is w earing her sin* 
of a year ago—she didn't get a new 
one this spring; and she struck quits 
a bargain in hats

TO LIVE A CENTURY.

Enough Water, Plain Food and 
Healthful Habits.

Living to be 100 years ©M, or is 
much longer as may be tbougr 
agreeable, seems to be largely a 
matter of will, fresh air, exercise, sim
ple food and w ater—above alt thmars 
water All the scientific writer? 
the subject of longevity have come 
to  the conclusion tha t the age turn- 
of man has been kept altogether 
low and th a t really he ought to  <b- 
a century, unless prem aturely rut "  

I t  used to  be comm only accept' 
tha t three-score-and-ten w as the a 
lotted span of life and tha t every 
year beyond that was a special dtspe 
sation. All m ortality  table? or these 
days upset tha t idea com pletely  e * 
cause so m any men out of * m* 
live to  be more than 79 that the ma- 
r,f 70 might reasonably consider arm 
self quite a young fellow

Dr. F arr, a noted English authority 
finds that notw ithstanding accident- 
and disease, which destroy m ost — 
man beings before their time, S’XSOfi 
out of 1,0<MM)00 live to be *0 year 
old: .71,000 out of 1.000.000 five to  he 
live to  be 85 year? old: 21 000 sh/e 
be 95; 223 live to  be 100 and 
lives to  | |‘€E' H e $fofE5 ft€! 
the man in a million dies a t fffif 
th a t on the average he v l !  *c ai*v< 
at 108 H ow much longer he nwj

household w ork on medic—-’ think 
the age of man is 100 year?, and »  
says “good  reason exists for betrevre 
tha t at its early best the longevity 
man ought to  have neen at -*«-* 
year?,” a?, “it is altogether core *vaW 
tha t during the fresh vigor o? 
life was rr.-Tch longer than now

Dr. A lexander Brice, tfie aa tn o r 
“T he Laws of Life and Health ” g" '  
-a simple m eans of ffvmg a tong tm?. 
and he is som ewhat of tit*» optmo 
tha t the age of man is 150 
his directions
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be re;garded as the in toll»rable m̂l gar-
tty it actually has become. By one op
posing word they could render the 
wedding present taboo; by so doing 
thev would lift a heavy load from the 
shoulders of their sisters who are in 
humble circum stances.” QuiUo.

iSt f j p t f  M t t  C * .

Hrh.



M I C H I G A N  T R A D E S M A N M ay 17, l f l l

DJIY GOODS, f I 
FANCY GOODS ̂ NOTIONSi

ST^ ■ £  ^

Sense in the Summer Clothing Fash
ions.

May is none too early for an a u 
thoritative outline of summer fash
ions, and for very good reason. For 
every e ther season of the year we 
have to await the developments which 
come with the first ordering on the 
part of the clientele of the best tail
ors, and we take some chances on 
prophecies made before that time. 
But with sum mer modes we have a 
definite and accurate source of know l
edge in the clothes worn by the crowd 
who pack off soon after the first of 
the vear for Aiken, Palm Beach and 
other Southland resorts. These are 
men of social position and dress dis
cernm ent and w hat they approve is 
accepted w ithout question. Most 
notew orthy among my observations 
is the evidence of a sane, sensible a t
titude which chimes capitally with the 
current sentim ent of American men 
concerning everything they wear. 
There is nothing bizarre or outre 
about any item included in or intend
ed for the summer wardrobe of the 
particular man. He will not need to 
affect a suit of medium-weight fab
ric, for instance, because there are 
now available textures which, while as 
light and airy as any could wish, yet 
have sufficient body to hold their 
shape for a reasonable length of 
time. I note a very marked liking 
for woolen batistes. They are much 
more satisfactory to a good many 
men than mohairs and the like be
cause they do not crumple so quick
ly and for all tha t are m ost com forta
ble. Then the lighter flannels have 
found favor, also, and some men pre
fer them over o ther torrid-tim e goods 
because of their softness of finish and 
drape. In either of these one does 
best to avoid the plain greys and 
choose the m ixtures in which grey is 
predominant. A suggestion of green 
or brown in the cloth is sm artest. Of 
course, the greys will be much worn, 
because every man who makes any 
pretensions to dressing, well must 
have variety, and grey in a summer 
suit has a peculiar atm osphere of ap
propriateness as well as being emi
nently serviceable and sightly. The 
color m ixtures I describe are the dis
tinctive things. Even at tha t the shade 
is not a m atter of correctness or o th
erwise, but wholly of taste and new
ness of effect. W ide latitude is al
lowed in informal dress.

There will be a hybrid suit a good 
deal about town when we come to 
the lightest of attire. I t is not a new 
model, but a combination of ideas 
which fashion has not endorsed here
tofore. I do not recall having seen 
it described anywhere and I doubt if

the sticklers—the clothes “i arists”— 
will bid it welcome. T hat will not 
m atter in the least, for it is coming. 
The jacket is cut much on the lines 
of the spring jacket, with natural— 
not less than natural—shoulders, a 
noticeable waist curve and generous 
fullness over the hips. T he lapels will 
lie broad and of unusual depth and 
will he so rolled as to open clear 
down to the lower of the two but
tons with which the garm ent is fit
ted. This will be a lapel effect not 
unlike that of the swallowtail coat. Ir 
will disclose a great deal more of the 
w aistcoat than we have been accus
tomed to see. T he pockets will be 
of the patch sort, which have been 
approved only for country and outing 
jackets, notably the Norfolk. This 
detail will be dubbed by some as in 
correct or inappropdiate.

On the subject of lounge suits l 
may say that the very freshest note 
is in connection w ith blue, of which 
color alm ost every man m akes it a 
point to possess at least one suit. The 
blue of the day is an Oxford, that 
is, a grav-blue, and there is either no 
pattern in it at all or just a faint 
stripe of some other color, such as 
green or brown, which is apparent 
only upon close inspection. You will 
recall my description of the m ost- 
liked brown fabric for spring as be
ing likewise mixed with grey. This 
Oxford blue is uncommon and a lto 
gether pleasing. I t  is found in chev
iots, and makes a decidedly more 
characterful suit than a plain blue 
cloth.

R egarding the accessories, and 
again coming back to w hat the South
ern sojourners have favored, I find 
the liked straw  hat to  be the sennit 
with medium crown and a brim tend
ing tow ard narrow ness ra ther than 
breadth, with serrated edge. The 
wide brim of last year is no longer 
elect. Colored straw s do not get any 
sanction. As to  w aterproofed straw s, 
they can not be in the least objec
tionable, so long as the finish is not 
affected, any- more than is the proof
ed topcoat. As for topcoats, they are 
exceedingly loose, m ostly in unobtru
sive mixtures, and having the Raglan 
sleeve.

Summer shirtings are delicate in 
coloring. Very m any have solid col
or grounds with stripes or figures 
harm onizing by analogy ra ther than 
contrast. In  addition to these, which 
come prom inently to the fore in silks, 
silk m ixtures and flannels, there are 
white grounds w ith large figures in 
black or colors. Figured treatm ents, 
in fact, are now sm arter than stripes, 
although they are not so acceptable 
to the m ultitude of men. I do not

doubt that these large figures on light 
grounds will be the decided prefer 
ence for autumn.

Drop-stitch half hose—which I con
sider effeminate—and embroidered 
figures in contrasting hues are once 
more much seen. They are brown, 
green and purple, which accord with 
the prevailing suitings. In cravats 
appear some exceptional creations in 
the open-weave grenadines, with va
riously patterned linings, the designs 
of the linings showing through. 
Crepes are always in good standing 
for summer and there is no excep
tion this year. Oxfords of the dark
er shades of tan have approval. They 
should be laced. A buttoned Oxford 
never will look just right in wear. 
Somehow it persists in suggesting 
that the shears have been applied to 
boots.

If I were to be asked concerning 
prospects for autumn I would venture 
the prophecy that stiff bosom shirts 
will return. At first glance that may 
seem of little note; but it is not, for 
it will mean the revival of the wing 
collar, which does not set well with 
either pleated or neglige shirts, and 
thereby permit of the introduction of 
wider forms in cravats. The wing 
collar, you know, has been under a 
cloud except for formal use. The 
close-front fold collar is passing be
fore the vogue of the fold collar with 
deep, square points, with front edges 
meeting at the top and separating to 
a half-inch space at the bottom. If 
you want to test your laundry, send 
some of these. You will test your pa
tience with your laundry at the same 
time.—Lovat in Haberdasher.

jacket will be slightly shaped, but 
so treated as to emphasize the 
straight-line figure. Large collars, 
deep cuffs and the raised waist-line 
effects will be features of trimmed 
suits.

Skirts—The tendency of* separate 
skirts is toward strictly tailored ef
fects: the panel idea and low tunic 
to be given prominence. Skirts will 
be cut with m ore fullness than last 
season, but will adhere to the straight- 
line effect and the moderately raised 
waist-line (with inside belting).

Coats—Separate coats will be full 
length; cut on stra igh t and slightly 
shaped lines; novelty effects to con
sist of the raised waist-line, some 
belted effects, large collars and deep 
cuffs and some peasant sleeves.

An additional style feature is the 
slashed effect shown in many of the 
coats, suits and skirts.

Wouldn’t That Anger a Man?
Mr. Angus—W hat is this $2.9S on 

this bill?
Mrs. Angus—T h at’s w hat I paid for 

a cape fo r little Fidopet.
Mr. Angus—W om an, th a t dog has 

fuzz an inch thick.
Mrs. Angus—Yes, dear, but you 

know it will have to be cut off so he 
can w ear the cape.

Fall Styles.
At the recent semi-annual meeting 

of the National Cloak, Suit and Skirt 
Manufacturers’ Association, at Tole
do, style recommendations for the 
fall of 1911 were adopted, as follows: 

Suits—The prevailing length of 
suits for fall will be approximately 
28 inches; shorter lengths favored 
for demi-tailored or fancy models; 
the strictly tailored styles may be 
somewhat longer. The cut of the

The Season for

Brownie
Overalls
Will Soon be Here

Most jobbers offer Eastern made goods, which 
as a rule are scant cut. Empire Brownies are 
warranted to be correct in size and well made.

Don’t Wait Too Long
Now is the time to place your order. We can 
give you better deliveries if order is placed soon. 
Size combinations are as follows: Ages 4x9. 
6x12. 4x15 and loose sizes: These can be retailed 
at 25 to 40 cents per pair. Ask our salesman.

Grand R apids Dry G oods Go.
E xclusively  W holesale

one o'clock*Saturdays Grand Rapids, Mich.
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A viation Caps.
The aviation cap, which was so 

popular last season in the cities that 
jobbers experienced considerable diffi
culty in filling orders, is expected to 
be sold in large quantities throughout 
the entire country during the next 
fall and winter season.

The small retailers who were able 
to show these caps in stock last sea
son were considerably in the minority, 
owing to the fact that the city stores 
had arranged to take all that were 
brought on and still were unable to 
supply the demand for them.

Manufacturers and jobbers look for 
continued popularity for these knit 
caps during the coming season, and 
while they expect the supply to fall 
short of the demand, they have in 
most cases made arrangements for 
several times the quantity that they 
were able to secure last season.

These caps are not only practical 
and comfortable, but neat and pretty, 
and are becoming to the majority of 
women and children. This, together 
with their extreme popularity in the 
cities and their scarcity in the small
er towns, would seem to indicate that 
they will be splendid sellers again 
next fall.

They are as a rule hand-made and 
come in all colors, both in solid and 
in pretty combinations, and retail at 
from 50 cents to $3 or $4. Of course, 
those selling at from 50 cents to $1 
or $1.50 may be looked upon as the 
most popular sellers.

A knit automobile hood has made 
its appearance in the fall sample lines 
and there is every indication that it 
will prove very popular with women 
motorists. This hood not only comes 
in all of the most popular solid col
ors, but in combinations as well and 
makes a pretty, attractive and most 
comfortable covering for the head.

These hoods are made in many at
tractive ways, but the name “hood” 
is descriptive of their general style. 
Some of them are made to come 
down low over the neck and ears and 
fasten under the chin with wide knit 
strings, which are attached to the 
sides of the hood with large knit 
rosettes. The front of the hood is 
turned back from the face in a wide 
fold.

They are made to retail at from 
$1.50 to $3 each and afford the mer
chant a nice profit. Their practical 
adaptability for automobiling purpos
es will no doubt bring them into great 
favor next fall.

are other men who have specx 
ter goods coming in upon th  
Monday after that festival sins 
cause they did not get their 
started soon enough. These 
do not occur occasionally bo 
larly. The men who are the 
victims are forever berating 
events and failing to ondersta 
it is possible for anything to l
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The Man Behind.
Despite the fact that deliveries now

adays are comparatively rapid and the 
possibilities of having special orders 
in the store within a very short time 
after the list is sent to the whole
saler, there are retailers who fail to 
have goods for special occasions on 
hand soon enough to make all the 
sales possible because of them and 
of the occasion calling for them.

There are men who never think or 
ordering goods for the Fourth of 
July until June is half gone; there 
are men who never have their 
Thanksgiving linens on sale until the 
week of the holiday: there are other 
men who get the Christmas goods on 
sale the first week in December; there

fairs.
Where would the retailer w 

if the manufacturer did not 
machinery going on goods 
ahead of the time when they 
he needed? How long would 
these manufacturers to get 
hole” very deeply if they wa 
til retailers were ready to sel 
they began to make? Yet 
practically what the retailers 
fail to purchase until the co 
are ready to consume and have al
ready bought their materials from 
some more wide-awake dealer.

Railroads and express companies 
are not to blame for the  failure of 
goods to be in the store, when those 
goods have not been ordered long 
enough for the wholesalers to get 
them packed and shipped. Everything 
requires a reasonable amount of time 
for its completion.—Drygoodsrr.an,

H orse A te H er Spring H at.
A new danger to women's hats was 

discovered when a horse tried to  eat 
the trimming on one spring creation, 
causing a great deal of embarrass
ment to the wearer. It was aboard 
a Long Island Railroad ferryboat and 
the boat was crowded. Talking with 
friends forward was a well-dressed 
young woman, whose hat was of the 
latest style, trimmed with something 
resembling ribbon grass.

A horse saw the hat trimming as 
it swayed in front of his nostrils 
sniffed a bit, and then craned fats 
neck to get nearer. Then he sudden
ly nibbled the material he thought 
was grass and held it Srmlv in his 
jaws.

Greatly frightened, the woman did 
not move, but uttered a few shrieks, 
which brought several men to her 
side. They were cruel enough to 
laugh. Drivers gathered around the 
horse and tried vainly to coax him 
to release the trimming. O ther; 
squeezed his nostrils, but the horse 
paid no attention. Finally a garden 
truck vender placed a bunch of car
rots in front of the horse, and the 
trick was done. He opened his jaw s 
for the tempting vegetables and the 
imprisoned trimming was liberated. 
—New York Herald.

Afi Agpraatt

Get On the Wagon.
Get on the wagon—with your ad 

vertisement.
If you run a system o f delivery 

wagons and do not utilize the space 
on those wagons for attractive adver
tising, you are losing money. Yes, ac
tually losing money, for advertising 
space on the side of a delivery wag
on, which travels about town afi day 
is mighty valuable.

In the larger cities and town; 
there are numerous enterprising hak-
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Paul Steketee & Sons
Wholesale Dry GoodH Grand Rafndh. Mi
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Uniform  Frocks F o r W age E arners.
T he decision of one of the great 

insurance companies in America that 
hereafter every woman in its employ, 
who has a place in the office, shall 
wear a uniform costume of demure 
cut and subdued color, is im portant 
and interesting.

Every store and office that em 
ploys women should follow this 
lead. I t  might cause peevishness 
among the women at first, but they 
would soon grow to like it, as do the 
English and French wage-earners.

The great W anam aker stores in 
New York and Philadelphia require 
uniform ity in both gown and hair 
dressing, prohibiting low necked and 
short sleeved waists and an abun
dance of jewelry, and the distinction 
of their uniform dressing and the way 
it is applauded by shoppers is an in
stance of how the rule succeeds. In 
London it is a pleasure to see the 
ranks of women in shops in their soft 
black gowns with a bit of white at 
the neck—no jewelry, no elaborate 
coiffure.

I t is not necessary that the shop 
should insist upon black for gowns, 
but it is the best color for every day 
in the year. D ark blue, deep stone- 
gray and H avana brown may be chos
en, but the la tter two will not give 
as much satisfaction as the blue and 
the black. I t  is not necessary that 
the gowns should be made exactly 
alike, although a general rule should 
be laid down by the head of each 
departm ent. Sheer m aterials should 
be allowed for summer and w hatever 
fabric a girl chooses for use in the 
winter.

H ere is the side of it that should 
appeal to the girl: I t  will relieve her 
of much anxiety in the choice of 
suits, blouses, neckwear and belts. 
Two well-made frocks will see her 
through the long w inter season and 
four through the summer. She can 
get a good pattern, have the gowns 
made alike and choose the m ost be
coming way of finishing the neck.

There will be no envy or heart
burning among the poorer girls for 
others who make more money, or 
who live at home and can spend all 
their wages on clothes. There will 
be differences among the girls, w ith
out doubt, as these will always exist 
as long as the female race does. One 
girl can carry off with distinction a 
gown in which another girl looks 
awkward and insignificant, but the 
differences are not as great as when 
a girl is compelled to wear shabby 
old clothes against the new finery of 
a more fortunate one who works by 
her side.

I t  will do awray w ith the wash 
blouse, of which any wage-earning 
girl should be glad. I t  will save 
laundry bills and tedious m ending at 
night, and she can keep her frock 
fresh by having separate slips of 
white muslin tha t go to the wash, 
and in the short sleeves of these she 
can baste her shields.

The outsider’s point of view is one 
of pleasure more than economy. The 
world at large has become weary of 
the sight of the gewgaws and paste 
jewelry, peek-a-boo blouses and 
gaudily trim med corset covers of a 
portion of the women who are wage- 
earners. These girls do not mean to 
be conspicuous, but they have bad 
taste in dressing. They have not been 
taught, and they have not had the 
opportunity to learn by comparison. 
They unw ittingly choose the style of 
dressing that costs a great deal of 
money, for it demands a lavish ex 
penditure in laundry bills and a con
siderable num ber of changes.

The public would feel be tter satis
fied and more sure of the judgm ent 
of those in attendance upon it if the 
rank and file of girls presented a dig
nified air of quiet costuming. The 
woman herself would gain much 
in poise and in approval from  out
siders if she m et them garbed with 
restraint. If  she has bad taste, then 
the company tha t employs her 
should guard against its expression.

Every establishm ent that employs 
women should follow the lead of this 
insurance company.

Anne R ittenhouse.

H ow  To Buy W ear in D ress Goods.
T he woman who m ust consider 

economy w ants, when she buys dress 
goods, to get som ething that will 
wear. She can not afford to pu r
chase material tha t will pull to pieces 
in the seams, that will fade or get 
stringy, or quickly w ear through. 
Money with her is too scarce an a rti
cle to be invested in any such un
profitable fashion.

But how can she tell tha t she is 
buying economically: tha t she is get
ting the value for the money she 
pays? She may not be able to tell 
if she is getting wool or cotton when 
it is woven as it is to-day, for cotton 
when manufactured into cloth often 
looks so much like wool tha t a sheep 
himself would be deceived. How can 
che tell if the color will fade? How 
can she foresee w hether the sleeves 
will w ear through on the forearm  in 
a few weeks? She feels that on any 
of these points she has no sure 
knowledge. All tha t she is sure of 
is that she has not very much money, 
and that her dress m ust last her a 
certain length of time.

T he first thing for such a woman 
to do is to  buy in a reliable store. No 
woman in the world needs to  go to 
a reliable store so much as does the 
woman who has but little  money. She 
should, therefore, choose her store 
carefully, and bear in mind those 
who trea t her right.

I t  is difficult for the inexperienced 
to tell wool from  cotton. I t  is al
m ost impossible for a custom er in a 
store to do so. There is an acid 
test, and there is a way of separating 
the threads in a fabric and breaking 
them and telling by the way they 
break w hether they are wool or not 
Both of these m ethods are im practi
cal for the shopper. T o  be sure, she 
m ight separate the threads and break 
them, but this test is becoming more 
and m ore unreliable, because of the 
way wool and cotton are being card 
ed to-day. H er w isest course is to 
choose a m erchant whose word can 
be relied upon, and who will make 
good any article tha t proves not as 
stated.

I t  is necessary to know whethe: 
you are buying wool or cotton, for it 
is not economy to  buy cotton-w arp 
goods; that is, for a dress or suit 
tha t is desired for hard wear. A 
thread or two of cotton, possibly m er
cerized and throw n in to give some 
style effect, does no harm ; but reg 
ular cotton-w arp goods are poor 
economy. All-wool goods will cost 
but little more, are wider and cut 
to be tter advantage, so tha t so much 
m aterial is not required. W hen it 
comes to  the question of wear, there 
is no comparison. ' A cotton-w arp 
fabric in a little  while gets grayish, 
stretchy. Tt pulls out of shape. I t 
does not clean or press satisfactorily. 
All wool, on the other hand, holds its 
color, holds its shape. I t tailors be t
ter, can be cleaned and pressed while 
a thread of it lasts, and so always is 
fresh looking and stylish. In addi
tion to  always looking well, it wears 
much longer. So tha t although it 
may seem at first to be the more 
expensive, it is in the end by far 
the more economical.

I t is this first cost tha t often m is
leads the woman who m ust be eco
nomical. She thinks tha t the cotton- 
warp m aterial for a skirt will only 
cost 75 cents, w hereas the all-wool 
will be a dollar and a half, twice as 
much. She does not stop to con
sider that the cost of making will be 
the same in either case, or take as 
much time, and time with m any wom 
en is money, and tha t the all-wool 
skirt will outw ear three cotton-w arp 
ones and look better all the time. The 
one good looking, all-wool skirt, even 
if it only lasted as long as two of 
the poorer quality, saves the cost of 
making one skirt and has more style. 
So it is decidedly the better econ
omy to buy the be tte r m aterial.

B arbara Boyd.

Good Suggestions.
W hether o r not young men and 

women are satisfactory employes in a 
departm ent store depends partly  upon 
their stock keeping ability — upon 
w hether they have kept their eyes 
and ears open and used their in
genuity and their brains in knowing

how to  take care of the  m erchandise 
which is placed under their care.

I t  is im portant th a t people who 
sell goods should know how to  roil 
goods for stock, should know how to 
hang up goods, should know how to 
put them  away, should know which 
side up and which side out, which 
end to and all about the details of 
keeping m erchandise in shelves and 
boxes or on fixtures.

T he way for you to  find out is to  
find out. T he knowledge is not going 
to drop from the sky and puncture 
your head or force itself upon you. If 
you do not know, ask somebody who 
does know. There are plenty who do 
and it is easy for you to find out if 
you really w ant to.

W hen making out your check ask: 
“Have you an account?” N ever say, 
“Ts this to  be charged?”

“Do you wish to pay for it now?’’ 
Do not b lurt out at your custom er, 
“Cash?”

“W ill you take it?” Never let your 
first question be, “Shall I send it?” 

A careful w atch of yourself on 
these details will help you to  make 
a be tter im pression upon your cus
tom ers and will save the store often
times a great deal of annoyance.— 
D ry Goods Reporter.

Bag Sense.
W henever a clerk gets to the point 

where he knows w hat size and kind 
of bag to use for an order of any 
article, he has m astered one of the 
fine points of the game. I t is a fine 
point, not because it is so hard a 
thing to accomplish, but because it 
shows tha t he has paid some a tten 
tion to the m atter and has the proper 
spirit to  succeed.

A whole lot of clerks are content 
to get hold of any old bag tha t will 
bold the stuff. I t may be an eight- 
pound bag where a five-pound would 
be better. I t  is all the same to 
them.

Yet it is a m atter tha t is easy to 
learn. There are not a great many 
things in a store tha t take bags any 
m ore—m ost of it is packages. Any 
clerk m ight make a list of the bulk 
goods in a very short time and note 
w hat size bags the various am ounts 
of them  take. In  a very short time 
he would be making up very much 
neater and nicer packages, besides 
saving the store on bags.

Spring Cleaning.
T his is the season of the year when 

the grocery" store ought to  be tho r
oughly clean in order to give it an 
appearance in common with spring— 
bright and cheerful. A grocery" store 
is a place for good things to  eat and 
a business of that kind should be 
made attractive afid inviting. The 
windows should be clean and tasteful
ly dressed w ith quality goods and if 
>'ou have any old fixture, replace it: 
in fact, it is my advice to im prove as 
rapidly as possible by adding a fix
ture every now and then, so as not 
to  heap too much of an outlay on the 
business a t one time. Good, m od
ern fixtures show prosperity  and the 
appearance of prosperity  m eans good 
business. Perhaps you need a new 
scale, refrigerator, oil tank, shelving 
or som ething else.
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Open Letter to the Merchants
of Michigan

m to  a:

g la rs  anwf 9arv*

IN T R A V E L IN G  over the S ta te  our rep resen ta tiv es  occasion*»,v n ad  a busy 
him self in business th rough  close app lica tion  and  econom ical I g  atr s g  w~ ' aa 

conveniences bu t has en tire ly  overlooked one item of v ital itnportan  ~e tne a* * 

years, nam ely , a fire-proof safe.
W e do not know  w hether you have a safe o r not, nut we want 

have none or m ay need  a la rger one.
A fire-proof safe p ro tec ts  ag a in st th e  loss of m oney by eed ioa 

its  g rea te s t value.
W ith  m ost m erch an ts  th e  value of th e ir  accoun t- to r ro o d s  se id  in  cred it gi 

If you have no safe, ju s t s to p  and  th ink  for a m om ent. H ow  m any i t  these ace*  
your books were destroyed  by fire? H ow  m any n o te s  which you hold won 
were d es troyed?  H ow  m any tim es th e  cost of a safe w ould you ¡¿¡me' W h e re  worn 
th ese  accoun ts?  O nly  a very w ealthy roan can arford to  tak e  th is  u* 
m erch an ts  in your tow n, or any o th er town, if they  have ire -p roo?  sates.

P e rh ap s  you say  you ca rry  your accoun ts hom e e v e ry  n igh t- S u p p o se  

and  you barely  escape  w ith your life. T h e  loss of your acco u n ts  *" v •* * ‘ de
duce m ay p artly  cover your hom e, bu t you can r buy r.re asuran.ce v*. u r ac. 

by buying  a fire-proof sate.
P e rh ap s  you keep  your books near th e  do o r o r window and sope to 2e" 

afte r the  m idn igh t alarm  has finally aw akened  you. M any nave fried  fh*s bn* 
no t wait w hile you jum p  in to  your clo thes and run tour b lo ck s  Sown ‘own. I t ? 

p roperty .
S uppose you a r e  successful in saving your accoun ts H ave you -* :

your record  of sa les and p u rchases since th e  inven to ry  w as ta k e n f  it tto t sow  
ance com panies how m uch stock you had?  T he insu rance con tract re , res  * s 
of the  sound  value of your stock and  the loss thereon. m d e-  c a t ' v .

If you were an in su rance ad ju ste r, would you pay your com pany  * -on^  
know ledge of hum an na tu re  m akes the  ins .ranee m an g fess so
in su rance ad ju ste r m u s t  p a y , b u t he cu ts on a large percentage tor - ■» 
you sw ell your s ta tem en t to  offset th is  ap p a ren t m ;st;ce. yon are m ak ing  * *
to  answ er all questions abou t your stock under oath.

If you have k ep t and  p reserved  the  reco rds of your business  r. a 

in su rance is an easy  m atter.
H ow  m uch cred it do  you th ink  a m erch an t is en title d  to :rom  : 

c red ito rs  by p ro tec tin g  h is own ab ility  to  p ay ?
W e carry  a large stock  of safes h ere  in G rand  R apids, w hich we woo 

d irec t from the factory  w ith difference in fr- .gh t allow*
If a m erchan t has o th e r uses for his rea d , m oney o sf now we w. turn 

sm all no tes, payable m onth ly , w ith b 'p  p e r annum  internes-: '  e « * 
one, we will take  the  old safe in  p art paym ent.

T h e  above m ay not ju st fit your case, but it you nave no safe, on tor., 
ought to  have one. You k n o w  it  b at have p robab ly  been w aiting  r <

If you have no safe t e l l  u s  a b o u t th e  s iz e  you need 
m ailing  you illu s tra tio n s  and  prices of severs» sty les and si 

K indly  let us hear from you.

b e  v s e ' l

90* *»--* 

narre use 
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,aw -*roey! 

fow  gom  
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d o  M r i g h t  mww.

Grand Rapids Safe Co.
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T H E  W RONG ARGUMENTS.

They Cost the Local Option Leaders 
Many Votes.

W ritten  for the  T radesm an.
The local option fight is over for 

a vear, at least, and both sides claim 
to be well pleased w ith the results 
of the fighting. The saloon men gained 
in some counties and the local option 
people gained in others.

I t  would seem that the la tter ought 
to  have gained in more counties than 
they did. They would have done so 
only for the fact that their loaders 
used some w rong argum ents. The 
victories they did win were won :n 
spite of some of their leaders.

In spite of the fact that a large m a
jority of the men who vote for local 
option are not prohibitionists, the lo 
cal option w riters and orators spok< 
and w rote against the use of liquor 
instead of against the ro tten  saloon 

As a rule local optionists do not be 
lieve in sum ptuary laws. They do 
not believe tha t any man has a 
right to say w hat another man shall 
eat or drink. In  proof of this, note 
the small vote cast for the prohi
bition ticket and the large one for lo 
cal option in recent years. Also note 
that dyed-in-the-wool prohibitionists 
opposed local option.

In  spite of this fact, the local op
tion people insisted on fighting w his
ky instead of the m anner in which 
it—drugged and poisoned—is convey
ed to  the consum er in many of the 
modern saloons. Almost any man 
who voted for local option will tell 
you that he will change his vote to 
the o ther side whenever the whisk> 
men are forced to  obey the laws gov
erning the traffic. ,

He will tell you. too. that he does 
not object to John Doe taking a 
drink if he w ants it and can afford 
it. but will add tha t he does object 
to the liquor trade being in the hands 
of men who will rob and drug John 
Doe whenever he becomes a victim 
of “an accident of conviviality.” 

Everyw here it seems to have been 
the purpose of a m ajority of the men 
who voted for local option to hand a 
slap to the present m anner of con
ducting the liquor business. In  some 
counties men who voted against the 
saloon two years ago voted for it 
now, on the assumption that the need
ed lesson had been learned.

In spite of this known sentim ent, in 
spite of the fact that victory for lo
cal option could be won only by se
curing the votes of men who use in
toxicating liquors infrequently, men 
who object to the filthy saloon as a 
menace to the young, local option 
w riters and orators kept on pound
ing whisky and let the saloons alone.

If you w ant to bring a man to your 
way of thinking on a certain issue 
you must not start in by antagoniz
ing him. The m oderate drinkers l 
have referred to  went to m eetings to 
be told that the next step in the 
movem ent would be state-wide pro
hibition. Tt is safe to say that hun
dred of votes were lost to local op
tion by this foolish statem ent. Time 
enough to urge prohibition when that 
fight is on.

L ast spring the fight was not 
against the m anufacture and use of

liquors. I t  was m ore in the nature 
of a p ro test against the m anner in 
which the whisky business has been 
conducted in the past. If  local op
tion leaders do not believe this, let 
them put a straight prohibition ticket 
up next spring and see how many 
votes it will get.

N aturally men who do not believe 
in sum ptuary laws balked when ora
tors declared tha t local option was 
only a step tow ard prohibition. If 
the orators and w riters had confin
ed their efforts to  the plain local op
tion question—shall liquors be made 
and sold in this county?—with no 
th reat of future prohibition, it is safe 
to  say tha t hundreds of votes would 
have been gained.

Prohibitionists say tha t local op
tion does not go far enough, and it is 
well known that some of them voted 
against local option for tha t reason— 
which was foolish on their part, for 
they must see that it is  better to  close 
drinking places, even if liquor is 
bought for use in homes, than to 
leave them open for the tem ptation of 
the young. But they did not see the 
point—the whole hog or none with 
them !

The local option orators, too. talk 
ed of the ho rro rs of a drunkard's 
home, of a baby's shoes sold for 
drink, of the last dying em ber on the 
Christm as hearth, when they should 
have appealed to common sense in
stead of sentiment. The average vo t
er w ants to put the brute pictured as 
the horrible example in jail, and does 
not see why he should be deprived of 
a drink because a degenerate abuses 
liquor in its use. H e does not p ro 
pose to gauge the lives of the com 
munity by tha t of the drunkard.

If  the orators had dwelt on the 
fact that there is a statute against 
selling liquor to a person intoxicated 
or in the habit of becoming intoxicat
ed. and pointed out that the saloon
keeper who sold liquor to the man 
who abused his family while drunk 
was an open and brazen criminal kept 
in business by some brew ery or dis
tillery. he would have made a hit 
against modern saloon m ethods which 
m ight have caused voters to  favor 

whiskv men a lesson in deriving 
cency.

Some of the orators did picture the 
saloonkeeper at his worst, but they 
talked more about his handling “the 
accursed stuff" than they did of h i; 
open violation of law. The average 
voter is a law-abiding citizen. If the 
orators could have made him believe 
tha t m ost dealers in whisky are in
veterate and impudent violaters of the 
law—that they disregard statutes he 
himself is obliged to obey—they 
would have gained many votes. The 
average citizen knows tha t laws must 
be obeyed and he will not stand for 
their violation by whisky trusts or 
dealers in any other commodity.

The popular sentim ent against the 
trusts was brought about not by 
showing the people tha t they were 
making too large profits, tha t they 
were keeping consum ers poor in or
der tha t large dividends m ight be d e 
clared. T he people revolted against 
trusts only when it was shown that 
they were insolent, bare-faced vio

lators of the law. I f  the local option 
orators had shown that, votes would 
have been gained, for, as said before, 
people will not stand for lawlessness 
in any class, or favor any special 
privileges. But the orators seemed 
afraid to  attack the public officers for 
not enforcing the law!

I t  seems as if m ost of the local 
argum ents last spring were directed 
to women, who had no votes! There 
was very little talk to  young men. 
Hollowell, a grocer up the State, is 
about the only man I know of who 
did the young-m an oratory  up in cor
rect style. T he local option people 
wanted H ollowell to  get up a talk 
for them  and deliver it in a public 
hall, where there would be more 
women than men. and where he would 
have to  talk sentim ent if he got a 
“hand.” as the actors say.

“No,’’ replied Hollowell. “I won'* 
talk in a public hall, but I ’ll tell yon 
w hat T will do. I ’ll get up a little 
dinner party  and invite tw enty young 
men to  feed w ith me. A t tha t dinner 
I ’ll make local option converts of 
them all.”

The orators, who wanted to  hear 
themselves cheered, and who want 
ed to  see their names in job type in 
the newspapers objected, but H ollo
well w ent ahead with his dinner. 
W hen the twenty' young men were 
there he said:

“About half of you have at one 
time or another asked me for a job 
Some of you got one. and some of 
you did not. Now, w hat was the first 
question T asked you when you ask 
ed for the job?”

“Do yrou drink?” came in a chorus, 
for tha t was the first question H ollo
well always asked, and the young 
men laughed at the recollection.

“T hat’s righ t!” said the grocer. 
“Now, I ’m telling you right here 
tha t you will be asked tha t question 
w herever you go. ir. a big tow n or a 
small one. Even if you ask for a 
position as bar-keeper or porter in a 
saloon, they w on't hire yrou if you ad 
m it tha t you drink. You can’t get a 
job on a railroad, or in a big mill, or 
on a boat if it is known tha t you 
drink. W hisky is in disgrace. If  you 
want to wnn in life you m ust not be 
seen in its company.”

The young men adm itted that it did 
not pay to  drink.

“Now, let me tell you som ething 
else,” continued Hollowell. “The men 
who are selling intoxicating liquors in 
this county know tha t whisky' is un
popular h( re They know that if they 
lived up t, 'h e  le tter of the law they 
could not rem ain in business, so they 
deliberately disobey' the law. If I find 
that I can 't run a grocery w ithout 
using false weight« and m easures and 
adulterating my goods. I have to  quit. 
Tf I don’t the law will put me in 
jail.

“If these saloon men. the ones in 
this enunty, T mean, find tha t they’ 
can not get a living if they obey the 
law, w hat do they do? They adul
terate and drug their liquor. They 
snap their dirty  fingers in the face 
of law! They sell liquor to  men who 
are too drunk to  know tha t they are 
wasting their money. T hey sell whis
ky to a man who gets drank every

pay day and goes home and beats his 
wife. T hey keep open after hours 
and on Sunday. T hey perm it lewd 
women to  sit in their back rooms. As 
I have said, they are just as insult
ing as if they moved their buildings 
out into the middle of the street and 
told the public to climb over them 
or go around!

“Now, I have tried to  show you 
that it does not pay to drink, even 
under the m ost favorable circum
stances. I now tell you th a t the men 
who sell liquor in this county are 
trying to elect the officers who are 
supposed to  enforce the laws con
cerning the liquor business. They are 
doing this because they do not w ant 
to be punished for the crimes they 
commit. A re you going to  stand for 
that?  Do you w ant the laws which 
govern your life enforced and the 
ones which are supposed to  control 
the whisky business left unenforced?

“ If you think you m ust have a 
drink, get it if you can. If  you want 
saloons here, all right, but let me ad
vise you th a t you ought to show your 
disapproval of the way the saloons 
are being run by putting  them  out of 
business for a couple of years. W hen 
they come back they will obey the 
law—for a time at least. T h a t’s all!”

Now, don’t you ever think tha t H o l
lowell didn’t  gain tw enty  votes for 
local option righ t there. H e didn’t 
talk prohibition, nor sentim ent. He 
talked facts and showed tha t the sa
loon was an im pudent v iolator of law, 
and tha t was enough.

Alfred B. Tozer.

Unless a man gets m arried he will 
probably go to his grave believing 
that he knew it all.

Few of us become round shoulder
ed from carrying o ther people’s bur
dens.
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SABBATH D ESECRATION.

How the Boys Drew the Line on One 
Kind.

W ritten  for th e  T radesm an.
“Now, I have something to pro

pound to you traveling chaps,” and 
old Tom Tanner shifted his quid of 
spearmint from one cheek to the oth 
er, sighed and looked very non-com  
mittal.

“Proceed to propound,” said Harry 
Leach, the Pittsburg sporting drum
mer.

Anything that came from the aged 
philosopher of W igg’s Corners was 
worthy of any man’s consideration. 
Tom was a dry old chap, full of w is
dom, a little cranky at times, very 
much old fashioned, yet withal good 
and entertaining company. N ot a 
man on the road but loved to meet 
with the old fellow, listen to h:s 
quaint philosophy and swap experi
ences.

“I wonder,” proceeded old Tom. 
“why we have as good an attendance 
on church formalities by young peo
ple as we do. Too strict an interpreta
tion of the scriptures has done more 
to drive the youngsters away from 
meeting than anything else.”

“How is that. Dad?” queried an :r 
reverent potato buyer.

Old Tom frowned at the speaker, 
turned his attention to the others and 
proceeded: “I am reminded of a lirJ 
incident that came under my notice 
about a year ago. Jasper Landon is 
a smart, well-to-dc farmer up near 
one of our thriving Northern towns 
He prides himself on his honesty, his 
clean cut methods of business and 
stands high in church circles He has 
two boys, likely young fellows, with 
considerable native smartness in their 
make-up.

“Like all healthy lads, these chaps 
are fond of outdoor exercise and are 
expert fishermen. Every healthy boy 
likes to go fishing; I did myself when 
I was a lad, and I caught some nice 
fish every season; none of the meas
ly little things you call gamey fish 
these days. The old Muskegon was 
a veritable bonanza for fish—pike, 
pickerel, bass—everything almost but 
trout.

“Down below my father’s dam, 
where the water poured over through 
the waste ware, in a minature Niag
ara, we boys of that day—the car>y 
fifties—caught bass that weighed 
from five to eight pounds, not a m eas
ly little one among them. \ \  fay, it 
we caught anything less than a three- 
pounder we always tossed it back in
to the water. Sunfish. blue-gilt', 
dace and even perch were never eat 
en—too small and insignificant.

“Our fishing outfit consisted of a 
good stout line, strong hook and pole 
cut from the woods. As for corks, 
we despised them and the man that 
used one. I remember well with 
what supreme disgust we viewed the 
man who came into the woods with 
a store pole and outfit, cork and ah 
He didn’t get the fish we boys did 
with our plain, hemespun methods. 
The barefoot boy in shirt sleeves, one 
suspender and a stone bruise could 
gather in more fish in an hour thar. 
the dudes from town could in a whole 
day.

“One of the small lads got fasten
ed to one twenty pound pickere! once 
that nearly pulled him into the drink 
he had to call for help. The fish was 
landed all right and was the largest 
T ever saw caught out of the M uske
gon River. I t  measured something 
over three feet and weighed accord
ingly—”

‘B ut w hat has all th is to  do with 
the story?” queried Pittsburg.

“Yes, I  am com ing to  that. W hen
I get t> ifemg
tim es forget mysett T i 
talking, the modern fish« 
anything to  b rag  o f ale 
hoys of the woods in my 
yon think for a m inute 
have.”

T he laugh w ent round 
old T om  resum ed:

“Jasper f ândon's V y s  
the best anglers we had; 
'*fl ycift?! flpst ct flit! ->? ill
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CAPTAIN JACK CRAWFORD.

Life Story of the Poet-Scout of New  
Mexico.

W ritten  for the  T radesm an.
A t first sight this man with graj 

hair worn long and broad brimmed 
W estern hat will im press you as 
“stagy,- and you are likely to set 
him down as the leading man of a 
traveling theatrical troupe, or as a 
dare-devil rider in some W ild W est 
circus.

On closer scrutiny you find this 
man almost six feet tall, with digni 
fied, soldiery bearing; has well chis
eled features, a strong nose, deep set 
eyes that quickly light up with flash
es of humor, and in which, when se
rious. there always seem to smoulder 
the fires of noble desires and am bi
tion still unsatisfied—a face and a fig 
urc that would be the delight of any 
photographer or painter or sculptor. 
Rv this time you are not surprised 
to learn that this is no ordinary actor 
or performer, no dime novel hero, 
but, instead, the celebrated poet-scoui 
entertainer, Captain Jack Crawford.

I have heard Captain Jack twice: 
once in the South, when as one of the 
chief attractions of a two weeks 
Chautauqua programme, he spoke in 
a large auditorium closely packed 
with eager listeners; again in a 
small village in Northern Michigan, 
when he was listened to with rapt 
attention for tw o hours by a little 
bunch of people in a low. narrow 
pocket of a hall, the total receipts 

■ at the door am ounting to less than 
tw enty dollars. In  this last he was 
helping out a local brass band that 
was trying to raise money to buy uni
forms. It is saying much for his fi
delity as an artist that he gave of 
his best as faithfully to the small 
crowd as he had done to the big one.

An entertainm ent given by Captain 
Tack certainly is “som ething differ
ent.” Since the days of Homer, poet- 
have recited their own verses, but no 
other poet ever interspersed his stan
zas with expert rifle and revolver 
practice, an affecting tem perance ser 
mon and a lot of good stories told in 
prose and breathing the life of camp 
and trail and mine of the wild free 
life of the frontier W est as it was 
tw enty, th irty  or even forty years 
ago.

A critic, reasoning in an a priori 
way; would say tha t the thing could 
not be done: tha t the result of th row 
ing all these incongruous elem ents in
to one entertainm ent would be a 
hopeless hodgepodge, to which n > 
sane audience would listen for half 
an hour. But the critics and the col
lege professors laugh at the right 
places in Captain Jack’s talks the 
same as the plain common folks, and 
get out their handkerchiefs and mop 
their eyes when the time comes to 
cry. W hen he gets through they are 
genuinely sorry, and are ready to say 
with Roosevelt and thousands of o th
ers that “Captain Jack is all right.” 

One poem tha t never fails of ap
preciation is his “Sunshine.” which 
he calls his creed:

I never like to  see a  m an a  ‘raslin ’ w ith 
th e  dum ps

Cause in the  gam e of life he doesn’t  
alw ays catch  th e  trum ps;

B u t I  can alw ays cotton to  a  free and 
easy  cuss

As tak es h is dose, and  th a n k s  th e  Lord 
i t  isn’t  any  wuss.

T here a in ’t  no use o’ k ickin ' and  sw earin  
a t  your luck,

Yer can ’t  correct th e  trouble m ore’n you 
can drow n a  duck.

Remember, w hen beneath  th e  load your 
sufferin’ head is bowed,

T h a t God ’ill sprinkle sunshine in the  
tra il of every cloud.

H is “Sunshine Boom erang” is 
equally popular:
W hen a  b it of sunshine h its  ye, a f te r  

passing  of a  cloud.
W hen a  fit of lau g h te r g its  ye, and  ye r  

spine is feelin’ proud,
Don’t  ferge t to  up and fling it a t  a  soul 

th a t’s  feelin’ blue,
F or th e  m in it th a t  ye sling it, i t ’s a 

boom erang to  you.
Captain Jack’s hum or is not of the 

kind tha t brings a house down com
pletely once or twice in an evening 
w ith some roaring joke and lets it 
go at tha t; it is ra ther of the sort 
that m anifests itself in an alm ost con 
stant succession of small pleasantries 
and good little jokes tha t keep you

feeling happy the whole time. I t is 
hard to describe or illustrate by a 
single example. Perhaps “The Rev
erend Sanctimonious Ike” will do this 
as well as anything:
H is quiet w ays and honest look 

Won all the  diggin’s a t  the  s t a r t ;
H is blue eyes seem ed an  open book 

In which w as read  h is guileless heart. 
H e first showed up a t P lacer Mound 

Jes ' a f te r  th a t  b ig ’SO strike.
An' unobstrusive loafed around,

All unconsarned an ’ quiet like.
* * * * * * * * *

One nigh t the  safe in w hich w as kept 
The dust of every m an  in camp,

W as busted open while w e slept,
By some m ean, ornery, th iev in ’ scam p— 

W e took th e  tra il am azin ’ quick,
An’ soon s tru ck  Sanctim onious Ike 

Leadin’ a  pack-m ule down th e  creek,
All unconsarned an ’ qu ie t like.

The stuff w as found, a  jedge w as chose, 
And th e re  beneath  a  jack -oak  tree 

The court convened: and  w hen i t  rose 
W e took th e  back tra il quietly.

As up th e  m ountain side we clim ’
W e took a  backw ard  glance a t  Ike,

A hanging  from  a jack -o ak  lim b—
All unconsarned a n ’ quiet like.

You would hardly think this was 
w ritten by the same hand as “W hat

Do I Know?” which I w ant to give 
before telling the story of Captain 
Jack’s education:
W hat do I know? Poor little  me,
I need a  microscope to  see 
W h at I  do know ;

T he overflow
Of natu re’s riches, all aglow
And spark ling  w ith  th e  s ta rs  and dew;
I only know beyond th e  blue 
I can no t see.

Poor little  me.
W hat do I  know ? I know  bu t th is—
I know m y ignorance is  bliss 
Most w isely planned.

I understand
T h at tow ering pines and m ountains g ra n d  
Are dear and beautiful to me;
Beyond th e ir peaks I can not see.
B ut God is there,

And everyw here,
And th is is good enough for me.

A lm ast 64 years ago Jack Crawford 
was born ir. the north of Ireland of 
poor but very intelligent Scotch pa 
rents. He thinks he received from 
them w hat he calls “the poetic brand.” 
His fa ther’s love for the poetry or' 
Burns amounted alm ost to idolatry 
and it was his elocutionary skill in

rendering it tha t captured the heart 
of his m other, Susie W allace.

W hen Jack was 8 years old he was 
placed with an uncle to  be sent to 
school. The uncle was stern w ith 
him and he soon came into collision 
with the discipline of the school; so 
after four days’ attendance, during 
which time he was whipped every 
day, the adventurous baby bolted 
both school and uncle, ran away, and 
w ent out to service with a farmer. 
Those four days constituted his e n 
tire schooling, and those four whip
pings are all the credit tha t any 
pedagogue can take for the training 
of this unique genius, who says that 
he does not know the m ultiplication 
table and does not know a period 
from a semicolon, nor where either 
one belongs.

His parents came to America and 
when he was 14 his m other sent the 
money for his passage over. Coming

to the coal region of Pennsylvania, 
where she lived, he found his father 
had enlisted and gone away to  the 
W ar. T he boy w ent to  w ork picking 
-late at the mines for $1.75 per week.

Tw o years la ter he ran away with 
o ther boys and enlisted in the 48th 
Pennsylvania, the m ining regim ent 
tha t dug the mine in fron t of Peters
burg. H e was wounded at Spottsyl- 
vania C ourt House, and it was while 
lying in the hospital tha t he compos
ed his first song and dictated it to 
the boy on the next cot. T he scene 
was laid in tidew ater, V irginia, and 
it was sung to  the tune and with 
the chorus of Old V irginia Lowlands 
L ow :’’

T hey fought up th rough  th e  W ilderness 
and  Spottsy lvan ia  too,

U ntil in f ro n t of P etersbu rg , w here they  
found some w ork to  do;

They were ordered fo r to  drive a  d rift 
to  underm ine th e  Rebs,

And th e  48th w orked n ig h t and day to 
blow them  off th e ir  legs.

In the  old V irg in ia  lowlands, low, etc.

It was while he was convalescing 
from his wound that the Sister of 
Charity, who had nursed him and 
brought him back to  life after he 
had been given up to diè, taught him 
to read and w rite. Captain Jack al
ways has a good word for the Sis
ters.

W hen the W ar w’as over he re tu rn 
ed to  Pennsylvania and the coal 
mines. Not long after, his m other 
died. He tells the story of how she. 
fearful for the future of her ra ther 
wild and reckless, but w arm -hearted 
and devoted boy, said to  him that she 
would feel safer regarding him if he 
would prom ise her never to  touch in
toxicants. His father had been a dis 
sipated man and she dreaded a like 
fate for their boy. He made the 
vow she asked and has kept it fa ith 
fully, although spending the greater 
part of his life where drinking among 
all kinds and classes of men was all 
but universal.

You may say tha t the story is com 
monplace—that thousands of dying 
m others have exacted thè same prom 
ise from thousands of wayward boys. 
True, but you will shed tears when 
you listen to it from  Captain Jack, 
and you will not doubt tha t you 
yourself, and all tha t hear it, are the 
better for his telling it.

T he life of the mines did not satis
fy him and he w ent W est. In  1875, 
as correspondent of the Omaha Bee. 
he was the only new spaper man in 
the Black Hills.

H e returned E ast and m arried An
nie Marie Stokes. A fter the birth  of 
their first child he w ent W est again 
and, until recent years, took up the 
wmrk of a platform  entertainer. H is 
life was passed on the W estern bor
der. He never has forgotten his days 
of coal m ining and has kept in touch 
and sym pathy with those who toil be
low ground.

Captain Jack took his family W est 
in 1880. H is home is even now at 
San Marciai, New Mexico. H is only 
son is M ayor of Clovis, New M exi
co. H e has one daughter married 
and one at home.

He him self became a scout and a 
chief of scouts, and it is said of him 
tha t he knows every m ountain range 
and alm ost every w ater hole from 
the Canadian border to  the  Sierra
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Madres. W hat he felt and saw in his 
life in camp and field is reflected in 
his quaint poetry:
Do I like the  city, s tran g e r?  ’T isn’t  like

ly th a t  I would;
'T isn 't likely th a t  a  ran g er from  the  

border ever could
G it accustom ed to  th e  flurry a n ’ th e  loud 

unearth ly  noise—
Everybody in a  hurry , m en an ’ wimmin, 

gals an ’ boys,
All a  ru sh in ’ like th e  nation  ’m id the 

rum ble a n ’ th e  ja r,
Je s ' a s  if th e ir souls' sa lvation  hung  upon 

the ir g e ttin ’ th a r, 
l.ike it?  No. I love to  w ander 
Mid the vales a n ’ m ountains green.
In th e  border land out yonder,
W h ar the  hand of God is seen.
* * * * « . • • * .

Yes, I love the  W estern  border; pine 
trees w avin ' in th e  air.

Rocks piled up in rough disorder, birds 
a singin’ everyw here;

D eer a  p layin’ in th e ir gladness, elks a  
feedin’ in the  glen;

N ot a  trace  o’ pain o r sadness cam pin’ 
on the  tra il o’ men.

Brooks o' c rysta l c learness flowin’ o’er 
the  rocks, an ’ lovely flowers 

In  th e ir tin ted  beauty  grow in’ in the  
m ountain dells a n ’ bowers.

F a ire r p icture the  C reator 
N ever th rew  on earth ly  screen.

T han  th is lovely home o’ N a tu r’
W har th e  hand o’ God is seen.

Captain Jack has great natural dra
matic ability and his gifts as an en
tertainer gradually becoming known 
he was in great demand at camp fires 
and at lonely arm y posts.

He freely acknowledges his debt 
of gratitude to the wives of the offi
cers, who corrected and punctuated 
his m anuscripts and put his poems in 
shape for the press. Under their gen
tle tuition his genius flourished. At 
his solicitation they would correct his 
slips in gram m ar during conversation, 
and he attributes it largely to their 
efforts that he has attained a correct 
ness of speech truly wonderful, con
sidering his absolute ignorance of the 
technique of language.

I t would be natural to expect that 
a man with Captain Jack’s experience 
would have positive views as to In 
dians and how to deal w ith them. He 
stoutly avers tha t the frontiersm en and 
arm y officers who fought the Indians 
were their best friends in time of 
peace: and that no real frontiersm an 
or arm y officer, having been appoint
ed an Indian agent, ever was known 
to w rong or rob an Indian. Further, 
he holds maudlin sentim entalists, who 
did not understand the Indian charac
ter and who sought to prevent their 
being chastised when they needed it. 
responsible for prolonging the years 
of warfare.

Long-H aired Good H eart, Captain 
Jack was called by the Indians. Spot
ted Tail once made a feast for him 
and served a dog which had been 
killed in his honor.

Under the H arrison adm inistration 
Captain Jack was made a special 
agent by the D epartm ent of Justice 
for hunting outlaws who were sell
ing liquor to  the savages. H e says 
he took more desperate chances while 
engaged in this work than he ever 
did while fighting the Indians them 
selves.

When on the platform  he always 
wears a buckskin coat, the regular 
garb of a W estern scout. He was 
wounded twice in actual Indian w ar
fare, and once accidentally by a 
drunken comrade.

Captain Jack attained great skill 
with the rifle and at 1 is entertain
ments gives exhibitions of rifle shoo t
ing, firing at the rate of twelve shots 
in three seconds. It is claimed for

him that no man living is his equal 
with the rifle in point of accuracy and 
rapidity combined. He gives a dem
onstration of how it was possible for 
Wild Bill, at Hayes City, Kansas, to 
kill two men in half a second with 
a revolver, firing once in front and 
then over his shoulder, w ithout stop
ping to turn around.

Some years ago Captain Jack vis
ited the Klondike, and it a ttests his 
generosity that while there, by his 
entertainm ents, he raised over $5,000 
for b rother Elks and comrades in dis
tress.

I t  will interest Tradesm an readers 
to  know that this picturesque celeb
rity  has chosen Michigan for his 
summer home. Some four years ago 
he first saw the Glen at Onekema 
(near M anistee), and was so de
lighted w ith it th a t he declared, “If 
I could own this glen and these 
springs I would not trade them for 
anything short of a corner lot in the 
H allelujah Land.” L ater he purchas
ed the property, and here it is his 
plan to hold a Chautauqua of his own, 
bringing to it the greatest lights of 
the platform , a num ber of whom are 
am ong his personal friends.

As might be expected from his 
quick, impulsive tem peram ent, Cap 
tain Jack’s methods of work are whol
ly inspirational. “I can’t w rite a word 
unless 1 must. W hen things come I 
have to get out of bed and w rite 
them. I can’t sleep with a beautiful 
thought unw ritten, for fear I would 
lose it.”

He has great fluency of speech and 
talks rapidly although distinctly. He 
tells the story that years ago W illiam 
Jennings Bryan expressed the wish 
tha t he m ight be able to “talk like 
tha t long-haired broncho.” Now Cap
tain Jack magnanimously concedes 
tha t “if Billy keeps on practicing” he 
may in time attain to the excellence 
of his model.

The w ritings of Captain Jack are 
voluminous and include not only a 
num ber of volumes of verse but sev
eral prose serials and hundreds of 
short stories.

Will the work of this m ost unusu
al and most unlettered of all literary 
men live? Not the whole of it. Few 
w riters can expect such meed of hon
or tha t any great part of w hat they 
have w ritten will survive their own 
times. From  the mass that has ro ll
ed from the rapid pen of Captain 
Jack posterity will cull a book or two 
of genuine gems and hold them fast— 
bits of hum or and pathos and de
scription that embody in graphic form 
that strange life of the W estern fron
tier in its setting of natural grandeur, 
a life that has had no counterpart 
w’ith any other nation or with any 
o ther people, and which in a few 
short years will exist only in the lit
erature it has called into being. Cap
tain Jack will live as one of the few 
voices tha t have spoken faithfully and 
distinctively of tha t life.

GOD’S ANTEROOM.
(The G rand CSanon.)

0  Canon grand and wild and free! 
You’ve got a  la r ia t on me.
My soul is broncho-busted too!
My Tiat is off, I bow to  you.
Alm ighty H and, th a t cu t th is  brand 
T h a t broncho souls can understand!
1 gaze in aw e and  silence here.
I w ant to laugh: I find a te a r  
T h a t irriga tes th e  joy I feel.

O M other N atu re! I  would kneel 
And k iss th y  m ighty  hand,
And w orship in th is  tem ple grand! 
A lm ighty Scar! A lm ighty H and  
T h a t sm ote thee, who can understand? 
Or who describe th is  wondrous land  
Beyond com pare?
Can m orta l p a in t the  flower’s  perfum e, 
Or see beyond th e  m ystic  tom b?
Or e ’en describe God’s anteroom ,
So w ondrous fa ir?

Ella M. Rogers.

On a Business Basis.
“I should like to  chat with you a 

while, Mrs. Duggan,” says the young 
lady who has taken up settlem ent 
work. “I w ant to talk with you 
about”—

“Are ye one of them  uplifters?” in 
terrup ts Mrs. Duggan, w ithout taking 
her hands from  the washtub.

“W ell, in a sense, tha t is my hope.”
“W ell, I ’ve ju s t this to  say. I was 

one day behind w ith my w ashin’s last 
week because of helpful visitin’ com 
m ittee ladies, an’ from now on them 
that w ants to improve my condition 
in life will either have to do th ’ 
w ashin’ while I sit an’ listen or pay 
me 50 cents an hour f’r hearin’ them 
through w ith an interested an’ aspir
in’ expression.”

WOLVERINE PAPER BALER
IS SIMPLEST,

STRONGEST, BEST, CHEAPEST
Write for price and catalog 

Ypsilanti Paper Press Co. Ypsilanti, Mich.

m i i : m

THE AUTOMATIC LIGHT. Operated the 
same as electricity or d ty  gas. No generating 
required. Simply pull the chain and you have 
light of exceeding brightness. Lighted and ex
tinguished automatically. Cheaper than kero
sene. gas or electricity. Write for booklet K. 
and special offer to merchants.

Consumers Lighting Co.. Grand Rapids. Mich.

Grand Rapids Electrotype Co.
1 Lyon St., Grand Rapids, Mich. 

Makers of Highest Grade Electrotypes by 
all modern methods. Thousands of satisfied 
customers is our best advertisement.

Also a complete line of Printing Machinery, 
Type and Printers' Supplies.

Awnings
Touching the Spot.

George Ade, at a recent farewell 
supper to a departing London celeb
rity, hit off the latter’s besetting 
weakness neatly.

“You sail away, sir,” said Mr. Ade, 
“with the assurance that America’s 
press thinks highly of you, her stage 
thinks highly of you; her people think 
highly of you, but, sir, nobody thinks 
more highly of you than you do 
yourself.”

Just because all flesh is grass, you 
are not justified in calling everybody 
a hayseed.

Our specialty is Awnings for Stores and 
Residences. We make common pull-up. 
chain and cog-gear roller awnings.
Tents. Horse. Wagon. Machine and Stack 
Covers. Catalogue on application.

CHAS. A. COYE, INC.
11 Pearl St. Grand Rapids, Mich.

Cog Gear Roller 
Awnings

Are up to date. Send for catalog.

/  A  W /V / /V G S  /
/  Th / v t s  / L

/F LA G S  G COBits
[SAILS & R I G G I N G » ^ for store and house awnings.

The J. C. Goss Co.,

W e Manufacture

Public Seating
Exclusively

C h u r c h e s  W?, {.u r n i s h  Church« of all denominations, designing and
building to harmonize with the general architectural 

scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

S c h o o l s  Thef?ct that we have furnished a large majority of the city 
and district schools throughout the country, speaks volumes 

for the merits of our school furniture. Excellence of design, construction and 
materials used and moderate prices, win.

I o d p e  H a l l s  )YC sPecialize Lodge Halland Assembly seating.
. o  “  Our long experience has given us a knowledge of re

quirements and how to meet them. Many styles in stock and built to order 
including the more inexpensive portable chairs, veneer assembly chairs and 
luxurious upholstered opera chairs.

Write Dept. Y.

American Seating Company
215 W abash A ve. CHICAGO, ILL.

GRAND RAPIDS NEW YORK BOSTON PHILADELPHIA
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A CHECK IS  N O T M ONEY.

The W ise Merchant W ill Be Cau
tious in Cashing Them.

“It should be borne in mind always 
that a check is simply an order ioi 
money,” says a writer in the New 
England Grocer. “It is no more like 
money or nearer money than an or
der on a grocer for a barrel of flour 
is a barrel of flour. It means a bar
rel of -flour if the grocer honors the 
order, and a check means money if 
the maker or drawer of it has money 
in the bank to pay it when it is pre
sented.

“It used to be quite a common cus
tom for hotels to cash checks for 
traveling men and others, but few 
hotels will now cash checks for any
one, and most of them, especially the 
commercial houses, have conspicuous
ly posted somewhere near the desk of 
the register a placard stating that the 
house will not cash checks for any'- 
one. There is only one safe method 
of procedure in cashing a check, and 
that is to deposit the check and wait 
until it is paid before turning over the 
money. But, of course, this does not 
satisfy the person who ordinarily ask- 
the accommodation of having a check 
cashed, for he wants the money then 
and there. But a person, whether a 
retail dealer or other individual, can 
not afford to take chances with 
checks. If he pays the money and 
the check is not honored he must 
stand the loss, unless the person for 
whom he cashed the check is relia
ble. It is pretty difficult to recover 
money paid out in this way, and us
ually the result of cashing a bad 
check is a loss to the man who cash 
ed it.

“A good way to do if a dealer is 
inclined to accommodate by cashing a 
check is to communicate with the 
bank on which it is drawn, either by 
telephone or telegraph, and ascertain 
if the alleged maker of the check has 
funds deposited there. The assurance 
of a bank that there are funds is suf
ficient to guarantee at least the safe
ty of the person cashing the check 
There are other ways that a check 
may bring disaster to the person who 
cashes it. It may be a forged check 
Many drawers of checks, especially 
those who use pocket check books, 
are very careless and unmethodical in 
making a check. They leave every 
possible loophole to assist the forger 
or to encourage one who would raise 
a check. Nine checks out of ten can 
be raised from a small to a very large 
amount, even by an unskilled person, 
with perfect ease. This seems ab
surd when it is a fact that it is the 
easiest thing in the world for the 
drawer of a check to practically guard 
against any possibility of a check be
ing raised, simply by the exercise of 
a little care and a few seconds extra 
time in filling in the blank, in draw
ing a few simple, straight or wavy 
lines, and in seeing to it that there 
is no space left before or after the 
written amount or the number for the 
addition or the insertion of other fig
ures which would tend to raise the 
face of the check.

“Checks are almost universally used 
and it would be practically an impos

sibility to transact business to-day 
without them. Only a few years ago 
there were comparatively few indi
viduals who enjoyed the luxury 
checking account at the bank, 
thousands of people not in bus 
at all, who depend upon salarie 
incomes, use checks. Many sal 
people, instead of paying their 
from the cash received, deposit 
salary in a lump sum in the 
and then draw checks against it. 
is not only convenient but it is a 
practice, because of the fact 
the counterfoils of the check 
show constantly the exact ba 
how much money the person ha 
operating as a sort of restraint 
has the effect of making a < 
sponding amount of money gc 
ther than when it is paid from 
in the pocketbook. Another r 
for using checks is that a checl 
good receipt. Even if a receipted bill 
is not returned the check must be. Is 
will surely come back through th* 
bank if it has been sent and receiv
ed. No person could dispute hav-n. 
been paid or having received m ore’ 
if he were confronted with a cancel" 
ed check with his endorsement acros- 
the back.

“Many people when paying b* 
check write in in fine lines some 
where on the face of the check wha 
it is for, that is, what it is to pay for 
and in such cases it is not at all nee 
essary to bother about the return 
the regular receipt- It makes no eSf 
ference what else there is w ritten  v 
the face of a check; it does no 
affect the integrity of the check * 
all, so long as it states plainly S 
both figures and written words tb 
full amount which the bank is aske 
to pay.

“But our principal reason for bring 
ing up the matter of checks was t 
emphasize the necessity for nsir 
great care about cashing them Re 
tail grocers, because probably the r- 
tail grocer in almost every comtmi 
nity figures as a general utility ms 
to whom everybody applies for e yav. 
sel and aid and com fort, are mor 
Iikely than anyone else in the bus 
ness community to be asked to cas 
a check. People go to  them *• 
everything, to cash their cheeks, an 
their money orders, and even to  lets 
them money and add the same r 
their account at the store

“Our counsel is not to cash efteei 
at all. It may be rather hard to r< 
fuse, but if is the only safe eour- 
to pursue, and retail grocers w ho v. 
usually the sut 
ous requests 
should politely but 
cash checks 
should be no deviation
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REVIEW O F THE SHOE MARKET

New Fasteners For Shoes Would 
Meet Long Felt Want.

If somebody would invent an au
tom atic fastener for boots there might 
be millions in it, just as there might 
be millions in a non-refillable b o t
tle, a stubless cigar, or odorless gaso
line. I t looks a simple task to make 
some sort of a clamp or catch that 
will snap the moment the shoe is 
put on the foot, just as the snap 
buckles on the harness of the fire 
horses snap together the moment the 
harnesses fall.

Inventors have worked and worked 
on the task of making an autom atic 
fastener, and they still seem to be as 
far away from it as they are from 
perpetual motion. There is nothing 
like buttons and laces for fastening 
shoes in this year of 1911, and, at 
the present time it is safe to say that 
there is alm ost nothing like buttons.

A few vears ago inventors devote«! 
a considerable am ount of talent and 
dollars, too, to the work of making 
an autm atic fastener for boots and 
shoes. ( )ne Lynn, Mass., firm quite 
naturally hit uon the simple idea of 
using ball and socket fastenings, the 
same as are used on gloves. I t look
ed as if boots with these fastenings 
might prove pretty  and practicable, 
for they could be fastened quickly 
and would fit sm oothly over the a n 
kle; but experience showed tha t they 
did not serve at all. They were too 
tight over the ankle, and they did not 
fit as smoothly as the designer ex
pected.

About forty years ago, when metal 
eyelets were just coming into use, 
some ingenious shoemaker rigged a 
device by means of which a lace, 
passed through rings and eyelets, 
could be pulled tau t with one jerk 
and would fasten the upper of the 
shoe around the ankle. The lace was 
made fast to a post on the top of 
the upper. The rigging was so com
plicated that only the inventor could 
make it work.

A nother idea that did not work, al
though it was most ingenious, p ro
vided for a hinge clamp. T hin metal 
stays were fastened along the edges 
of the uppers of the shoe, and were 
hinged, at the vamp. The inventor 
believed tha t if the stays were pulled 
together and fastened at the top tha t 
the th roat of the shoe would be clos
ed up, ju s t as the w rists of the 
gloves that boys wore years ago were 
fastened when a hinge clamp was 
squeezed together. The m etal stays, 
although flexible, would not moid 
themselves to the shape of the an 
kle, and the th roat of the shoe gap
ped instead of closing, when the tops 
of the stays were pulled together.

O rdinary buckles have been used 
for fastening boot tops together with 
a slight degree of success. Even to 
day they are useful on the tops of the 
extra high cut boots, for they p ro 
vide for the play of the upper suffi
ciently to accommodate the upper to 
the varying dimensions of legs. A t 
one time buckles of the same style 
tha t are used on arctic overshoes 
were put on women’s shoes, but they 
were not popular.

Of course the pump is a self fas
tening shoe. It would be impossible 
to put tops on them and make them 
into boots, and have them fit the foot 
and ankle. The Congress boot adjusts 
itself to the ankle and clings firmly 
to the foot. But few women will 
wear Congress shoes to-day.

Some sort of an autom atic fastener 
seems very much needed by women, 
for it will take twice as long to put 
on the new sixteen, eighteen and 
twenty button boots as it took to put 
on the old style eight and ten button 
boots.

If the inventors can not at once 
create an autom atic fastener, per
haps they may build a buttoning up 
machine. Indeed, upon second 
thought, this m ight be the better idea 
after all. An autom atic buttonhook 
that would button on father’s collar, 
both front and back, and that would 
also fasten up the buttons on the back 
of m other’s gown that she can not 
reach, as well as button up sister’s 
sixteen button boots, would certainly 
be a machine prized in a million 
homes.—Boot and Shoe Recorder.

The Sole of a Shoe.
“The sole of a shoe, although not 

as prom inent to the casual observer 
as the upper, is none the less im por
tant. The sole is a vital part of the 
shoe from the standpoint of w ear, as 
well as tha t of health. If the sole 
leather used in a pair of shoes is 
cheaply tanned, or adulterated to any 
extent, it does not perform  the func
tion for which it was intended. The 
sole soon comes to grief through 
contact with the pavement or the 
gravel. I t absorbs the dampness like 
a sponge and thereby endangers the 
health of the w earer.

“Retail m erchants as a rule give 
too much attention to the uppers of 
shoes and too little attention  to  the 
soles,” w rites a Brockton correspond
ent. “The la tte r should be examin
ed as carefully as the form er and as 
many questions asked concerning it. 
Is it a hemlock, union, or oak tan 
nage, and w hat is its approxim ate 
cost per pound at the factory? Is it 
stained to cover im perfections or is 
the leather itself on view? The latter 
query is one which answers itself, in-

as much as the veriest tyro  in shoe 
retailing should be able to determine 
w hether or not he is looking at a 
piece of sole leather which wears a 
mask.

“A good solid oak sole is all that 
can be asked for in a m an’s shoe such 
as is ‘made in B rockton.’ All of the 
better grades of shoes are supposed
ly bottom ed in this way. Some m an 
ufacturers make special m ention in 
their selling publicity concerning the 
fact tha t oak soles are used exclu
sively in their goods. This is a good 
talking point, inasmuch as there is 
nothing better to  be had than a high 
grade oak sole.

“It is a liberal education for any
one interested in the production of 
shoes and leather to  go through the 
various departm ents of a high grade 
sole leather plant and note the care 
which is bestowed upon the material 
in its various stages. N ine-tenths of 
the hides tanned at Brockton come 
from South America, principally from 
the A rgentine Republic. I t  is an in
teresting fact tha t the South Ameri
can steer hide is m ore valuable for 
tanning into oak leather than the 
Texas steer. One reason is tha t the 
latter are very heavily branded, there
by spoiling a considerable part of the 
hide, while the Buenos A yres hides, 
as they are known, have a very small 
brand. All the fibres of the leather 
are bound closely together by the oak- 
tanning, the resultant effect being a 
tight, hard sole which resists wear 
and dampness. In short, it repre
sents the best results which can be

obtained in the tanning of sole 
leather.”

Shoe Findings in Summer.
As the sum mer season approaches 

the call for foot and com fort appli
ances increases. This trouble is caus
ed chiefly through the feet becom 
ing warm and perspiring. Low shoes 
or O xfords partly  overcome this, but 
despite this help the feet still b e 
come hot and trouble arises. Foot 
powders are especially good in cool
ing hot and suffering feet. T hey sell 
at a nominal price and bring in a fair 
profit.

Perspiration eats the life out of the 
shoe and also out of hosiery. The 
heels in particular suffer most, for 
there is more friction at this point. 
Shoe m anufacturers have overcome 
the slipping at the heels by building 
O xfords and pumps to  fit snugly. Still, 
there  is considerable rubbing as the 
shoes become worn. Such slipping 
is not only decidedly uncom fortable

ila£P  Martha 
Washington

Comfort Shoes 
T R A D E  W IN N E R S

WHOLESALERS OF 
R U B B E R  FOOTWEAR 

D E TR O IT.

Go on easy, fit all over, give thorough comfort from 
the start and shoe satisfaction to the finish.

Length of wear considered, they are the cheap
est Elk shoes a man can buy and the most profitable 
ones you can sell. Blucher or bal, tan or black.

Rindge, Kalmbach, Logie & Co., Ltd. 
Grand Rapids, Mich.
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hut wears out the heel lining and 
eventually causes it to become rough.

Recently an adhesive heel protector 
has been used to stop slipping and 
make low shoes comfortable and save 
hosiery. Such a device is also used 
for high shoes.

The attachment is simple, although 
some care must be used that the pro
tector fits smoothly. The cement is 
dampened and then placed on the 
shoe. A slight pressure finishes the 
job.

This article shows a fair profit and 
sells at a reasonable price. Its use 
should become general as it removes 
the most troublesome feature in 
pumps or low shoes.

The coming summer will bring out 
a large demand for white footwear 
and white cleaners will also be in de
mand. It is profitable to be prepar
ed early, for “whites” are seldom 
worn after the warm season closes.

There is an increasing call for arch 
supports. The hard pavements wear 
down the feet and a support or a 
relief is a desirable appliance for peo
ple doing much walking. Care should 
be taken in fitting supports. All peo
ple are not in need of them, and only 
those having foot troubles should be 
supplied. The profit is large and in 
some instances clerks have sold arch 
supports for the mere purpose of 
getting their share of the profits. 
This, of course, is wrong, and react- 
on the department or store.

Shoe repairing is also profitable and 
may be worked up as an aid to the de
partment. The repairing department 
and the finding sections are used as 
feeders to build up a good shoe busi
ness.—Dry Goods Economist.

The Desirability of Sticking To Your 
Last.

W ritten  for th e  T radesm an.
The chap who incubated that ex

pression, “Stick to your last," did a 
good day’s work.

But you miss the full force of the 
figure if you don’t happen to know 
how it fared with the old time shoe
maker.

He was your real journeyman of 
the craft—bought his leather, booked 
orders for shoes, cut his patterns and 
made the whole shoe.

He had a few lasts, but they suffic
ed. In those days “swings,” knob 
toes, short vamps and a few other 
wrinkles, common enough to-day, 
were undreamed of.

So the old shoemaker sewed his 
upper stock together, put on the in 
sole and then proceeded to build a 
shoe around that last. Since he was 
purchasing agent, pattern man, cut
ter, foreman of all of the various de
partments, the entire force, credit 
man, salesman, advertising manager, 
head book-keeper and collector—all 
in one—there were temptations to 
neglect the plant.

But the plant must be kept going, 
for the total net earnings of the busi
ness depended upon the total output 
of the establishment. That meant 
that the plant must be kept running 
to its full capacity, namely, two and 
a half to three pairs of shoes per 
week.

In order to accomplish this amount

of work by those old halcyon meth
ods there must not be to o  many in
terruptions to  business. The old shoe
maker must stay on the job. The 
more he discussed the weather the 
less work he finished during the week 
When he went fishing, or stepped oo? 
to see the festive bear dancing around 
a pole, the whole plant had to shut 
down.

Therefore the point of the splendid 
bit of advice, “Stick to your last.” 

This business of sticking to one s 
last is more difficult in the observ
ance than we are inclined to think.

Unless one has subjected himself to 
rigorous discipline he is naturally in
clined to be more or less sporadic in 
bis activities.

He works by fits and starts.
Then there are lots of people who 

are continually shifting from one 
thing to another.

Now in business for them selves 
now w orking for somebody else.

They belong to the great army 
the malcontents.

Also they have serious complain*- 
against the job they now have.

The hours are too long or the pay 
is too short or the boss is too this, 
that or the other thing.

And their hearts are otherwise in- 
clined.

Another type of chap is the fellow 
who has, as he admits, o ther “irons 
in the fire."

He carries various side lines.
He hopes to  hit it rich some day on 

a side line.
He labors under the delusion that 

some by-product of his m ultitudinous 
activity is going to  make a snug for
tune for him.

Ask him why he thinks so; he can i 
te l l; he only "feels som ehow” that Ft! 
will.

But history teaches that the folks 
who have made big things < 0  are 
the chaps who have gotten behind 
some one thing, and applied their 
energies first, last and all the time 
to make that one th ing go

O bservation shows us that the men 
of our own day who are actually c a t
ting the wide sw aths are the chaps 
that stick to  the one congenial stunt 

Men who are perpetually hopping 
from this to  that never light on suc
cess—or. at all events, 50 very rare
ly that their exceptional luck merely 
proves the tru th  of the general rule 

But o ther fields look inviting, and 
the o ther fellow 's job has a way of 
looking better than our own

Learn a lesson from old Bob €  aid 
well.

Bob runs a little  one horse express 
wagon in my town.

Last year Bob didn’t run his ex
press wagon.

He had sold the business to  a
younger man.

T hought he’d try  running a meat 
m arket.

O ne year was enough for f£e>fy
At the eirid of the year Rn#> fiarf

nothing to show for bis year’' §  wofic
but a deficit

Vs £ flip1 troung reflow wh Ö ItStff
bought Bob business a year a150 was
sick of the job, and as old Bob was 
out of the meat business, the  twain.

Spring and Summer

Footwear
We have a complete hue of Men's, 
Women's and Children's xhweafc, O x
fords and pomp*, in the latest 
leathers, and made in the moat 
up-to-date pattern* and lasts. See 
oar new catalog for full descrip
tions and send os y pur sxzmtf or
ders. If oar catalogue has not 
reached, yoo. w rite ns- *  &  *

L iZ s lm  Tamers md 5®cenirtn-nrause Co.
Gr and R a p i d s ,  M i c h i g a n

The
“Bertsch”

Shoe
For Men

Is finding more fnend* every day.

We are now mafiintf “Ms- line is- Vies, fjesn Me*-aL 
Patent and Tan Leather*, "sotli ,a the MäES. fhces and 
oxfords. Tom can retmt these itm m  fm m  WkJtM apt 
They would He winner* at a maeh hither price.

SfefTicS mt your orders. We —an msppfy yonw seeds 
r p h r h l y .

They Wear Lake from

Herold-Beitsch Shoe Co.
.H iker* o4 W m » G o a d  Itapidk, M ich.
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got together just as w ater gravitates 
down hill.

So old Bob bought his express 
business back.

Also bought the same old horse he 
used to own.

He couddn’t get the same w a g o n -  
hut bought an old one of the same 
kind.

Now old Bob's on the old job. 
“Hello, Bob!” said I yesterday. 

“ How are you?”
“Happy as a school boy, replieo 

Bob, grinning from ear to ear.
“ I see you're back on the express 

wagon.”
“Yep.”
“You’ve sold out your m eat shop, 

have you not, Bob?” I enquired.
"Yep. No more m eat peddling for 

me.”
“Then you like this better?”
"Suits me,” replied Bob, with a 

look of infinite contentm ent on his 
honest old face.

“Well, after all,” I said, “it’s a fine 
thing to be ‘suited- with one’s job. 
Some people are not. you know; but 
are always thinking the other fellow s 
job is the real goods and theirs is 
punk.”

“Never again will I say that. I ve 
got the best job in the United States.
1 w ouldn't exchange places with the 
President.”

Although rather late in life, oi l 
Bob has learned the value of stick
ing to his last. Frank Fenwick.

Changed Methods in Buying.
One of the m ost noticeable features 

of the shoe trade at the present time 
is the enforced change in the methods 
of buying owing to the introduction 
of so many novelties and fads, par
ticularly in the material entering in 
to the shoe. The retailers now fee! 
that they are not only taking a 
chance on novelties but the novelty 
feature has become so predom inant in 
shoemaking that it is fast becoming 
difficult to distinguish between the 
staple and the fad. At the inception 
of the in-stock system of carrying 
shoes the m anufacturer could feel 
pretty  safe as regards w hat to carry, 
the probable risk being then merely 
w hat the volume of the business 
would be for the season.

A few years ago a shoe m anufac
turer required that practically all or 
ders should be placed well in ad
vance. W hen stock shoes were first 
put in it was the staples that were 
carried. This was for the convenience 
of retailers in case they ran low on 
sizes or widths, thereby enabling then-, 
to keep their stocks sized up. It was 
not intended that the stock depart
m ents should to any extent replace 
future buying, but the introduction of 
novelties, dating back to the bronze 
shoe craze, has caused a radical de
parture in the m anner of buying 
everything except the positively sure 
sellers.

So rapid and radical are the changes 
in styles that dealers are allowing the 
m anufacturer to carry the burden 
wherever possible. The retailer can 
hardly be criticised for shifting as 
much of the burden as possible, when 
it is adm itted that to buy' a novelty 
six m onths in advance is risky.

Then again, the shoe m anufacturer 
who is making a specialty of ca rry 
ing novelties in stock ought to de
mand a price sufficient to guarantee 
him against any' loss from being over
stocked, and the retailer, in turn, 
should get a price comm ensurate with 
the risk attached to buying novelties 
in sizes and widths.—Shoe Retailer.

Novel Methods of Attracting Chil
dren’s Trade.

I t  has been dem onstrated tha t a gift 
or souvenir of some kind, even al
though its value be trifling, is appre
ciated by children, and that gifts or 
souvenirs are retained by them for 
long periods, all dependent upon the 
article.
"O n e  of New Y ork’s largest retail 

shoe stores gives free a drawing book 
for children. This little book con
tains a num ber of pictures drawn in 
outline, and over each picture is 
bound a sheet of translucent paper, to 
enable the children to readily trace 
the pictures. In  addition, the book
let contains sixteen pages of adver
tising m atter pertaining to the busi
ness of the store which forms quite 
a comprehensive catalogue of the 
shoes carried in stock. T his little 
book has proved a successful adver
tising medium, and mail requests for 
it are constantly received.

Method of D istributing Gifts.
The distribution of a pictorial b lo t

ter of good quality, with the adver
tisem ent of the retailer, of course, is 
a tried and true yet effective means 
of attracting  trade, but the m ethod of 
distribution is m ost to be considered. 
One retailer has proved the success 
of stationing a man at the entrances 
to various schools, and as the chil
dren enter the school they are p re
sented with blotters. They are thus 
sure to have them  for a few hours, 
and the chances are tha t they will 
be taken home, where, during the 
home lesson spell, other mem bers of 
the family are attracted  by the pic
tured advertisement.

A neat packet of needles of va
rious sizes is gotten up for adver 
tising purposes, and a num ber or 
shoe retailers have utilized this m eth
od to advantage.

The gift of a dainty little basket, 
the interior lined with silk and con
taining a small bottle of perfume is 
an effective method used, and not as 
expensive as one would imagine. 
These baskets and perfumes com
bined can be had for about five 
cents each, and at less price in quan
tities.

Story books, such as the “M other 
Goose" and “Jack and the Bean
stalk” brand of literature, which are 
readily obtainable at small cost, are 
welcome gifts. Theif owners are 
quite apt to make a circulating li
brary' of such books, children being 
rather good natured in the »matter of 
loaning each other these highly at 
tractive (to  them ) books.

The 12 and 15 inch rules which 
certain retailers use for the purpose 
are really effective means of adver
tising. This is an article indispensi- 
ble to  school children and, at times, 
to the older folks at home. T he m er
chant’s advertisem ent on the ruler is 
thus taken to the home and is retain

ed for a long period, all dependent 
upon the quality of the article.

Dolls, base balls, skipping ropes 
and kindred articles have proven m er
itorious in the past, and they will al
ways prove attractive.

Guessing Contests.
Guessing contests, open to  all who 

may be interested, w hether custom ers 
or not, invariably prove attractive. I t 
is suggested tha t the subjects of the 
guessing contests be based upon h is 
torical m atters, either local or na
tional, care being taken to  make 
them  intricate enough to  cause the 
children to enlist the assistance of 
their parents or teachers in solving 
them. Prizes for the solution are of 
course at the discretion of the m er
chant.

A m ost im portant feature of such 
contests, however, is the naming of 
a judge. In all cases the judge should 
be a person of standing in the com
munity, either a teacher of p rom 
inence or a man in public life.

Children also are a ttracted  by win
dow displays, and to  cater to  this 
natural curiosity it is advisable to 
have a display which has action to  it. 
—Shoe Retailer.

Michigan Shoemen Protest. 
M ichigan shoe m anufacturers have 

sent telegram s to all of the represent-

atives of this State in Congress p ro
testing against shoes being placed on 
the free list. T he following D etroit 
m anufacturers have sent telegram s: 
Pingree Shoe Co., Menzies Shoe Co., 
Snedicor & H athaw ay Co., W itchell 
Sheil & Co., Adam Braudau and the 
Michigan Shoe Co. The m anufactur
ers make their p rotest in the follow
ing w ords:

“Foreign shoe m anufacturers have 
free m aterial, pay no royalty on m a
chinery and get labor at about half 
that paid in this country. How can 
Michigan m anufacturers and whole
salers of shoes compete under these 
conditions if shoes are adm itted free? 
Tariff on shoes is only 10 per cent. On 
all other w earing apparel it averages 
60 per cent. W hy should shoes bear 
all the burden in the plan to reduce 
the cost of living. W e earnestly' p ro
test against the removal of duty on 
shoes under existing conditions.” 

Besides the D etroit m anufacturers 
telegram s along the same lines were 
sent by the Grand Rapids Shoe & 
R ubber Co., the H erold-B ertsch Shoe 
Co., the H irth-K rause Co., Rindge, 
Kalmbach, Logie & Co., Grand Rap
ids; Holland Shoe Co., H olland; F a r
go Shoe Co., Belding and Eady Shoe 
C o , Otsego.

Your trade will soon 
be asking about

Lap D usters 

Fly N ets  

and

H am m ocks

You can 't meet competition by showing last year’s leave-overs. 
Better give this your immediate attention and get our SPECIAL  

CATALO G of SUMMER GOODS, which features a complete line 
—with quality and prices of the right sort.

W e Are Prepared For Quick Shipments!
W rite for the Catalog to-day and get your order in.

BROWN & SEHLER CO.
Grand Rapids, Mich.
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CHARLES W. GARFIELD.

Incident Which Happened Over Forty 
Years Ago.

W ritten  fo r th e  T radesm an.
Old Dr. Smith, with wrinkled brow 

and heavy hands, was deeply engross
ed in writing, in illegible character-, 
the usual daily editorial, denouncing 
carpet bag government in the South
ern States. Near by sat the weary 
city editor, scanning the exchanges 
for State news of local interest, clip
ping and pasting such items as would 
serve his purpose. Across the narrow 
alley Chef de Cuisine Monsieur Gus
tav Vital, of Sweet's Hotel, was en
gaged in preparing the soup, the 
roasts and the salads for the midday 
meal and filling, with his fine tenor 
voice, the heated atmosphere with 
snatches from “La Mascot." in an ad

ed the shout o f the approaehtwg 
youths and, rising to  his feet, rwhed 
to the door and royally welcomed Is* 
son, George, Herfel Fitch tsd  Char'**- 
W . Garfield, a trio th a t fevw# to  
chase butterflies in the fields anal 
gather ferns and shells m  site wood
land and its the wafer courses 
their collections the trio  founded y-e 

' Kent Scientific Institu te
From the high school CharV* W  

Garfield went to the St .ate -I grieaitur 
a! College, where he was a dSHge™? 
student and graduated with ?r^A f.

for such an aceomplishm-'Wt. %

spent a few haopy yea

joining room his friend and associate. 
Herr Julius Kuhn, whistled “Di 
Wacht am Rhein” while mixii£g the 
materials for the pies, puddings an 1 
rakes, in the compounding of which 
he had gained much fame. The odor 
of the kitchen tickled the nostril - 
of the compositors, sitting upon their 
tall stools, in a nearby room, filling 
their cases with type for the coming 
night's work, and discussing .gravely 
questions that concerned the Nation 
and the State. The old doctor broke 
the point- of a half dozen pencils as 
he labored over his editorials, while 
the young city editor, laying aside 
paste brush and scissors, prepared 
for a tour of the tow n, hoping to pick 
up the usual number of accounts or dig 
fights, runaways, accidents and other 
matter of small consequence, but con 
sidered suitable for use in the col 
urns of the Daily Democrat In the 
year 1870 Grand Rapids was not the 
news center that it is to day V 
church social was entitled to a double 
head, and when Jones repaired his 
fence or Brown's cow gave birth to a 
calf the fact was announced with 
complete details in the daily newspa 
pers. Herr Julius Kuhn was in the 
act of writing a requisition upon 
Jimmy Hayes, the hotel steward, for 
a pint of brandy, a teaspoonful of 
which he would stir into the sauce h" 
intended to serve with the cabinet 
pudding, and share the remainder 
with Monsieur Gustav Vital Sudden 
ly the stamping of feet and the roar 
ing of youthful voices in the hall or 
the Randall building attracted their 
attention. “Zip-Boom-Ah” or som e
thing wrorse was shouted, and then 
Monsieur Vital and Herr Kuhn lean
ed out of the wrindow to learn the 
cause of so much joy. The trio sang 
loudly and laughed uproarousfy fr- 
prietor Lyon, of the hotel, visited the 
kitchen later with a mouthful of 
words. Several of them were not po
lite. Guests had complained of over
cooked meats and a flavorless sauce 
with the cabinet pudding. Monsieur 
Vital understood but little English 
“as she is spoke” and cared lift!« for 
Mr. Lyon’s remarks. Herr Kuhn un
derstood English reasonably well, but 
cared less for the remarks of fm  err. 
ployer than the Frenchman fid The 
demoralization of the kitchen caused 
by the exuberant spirits of the boys 
was complete.

The old doctor, however, recogniz-

fordt the age-nary #«r a ti 
ed in Roche-*■*r and fm 
who gave hnr o rders w 
bushes that lived ?-■ rem 
owner and heawtifv

The CfMKMHiwt’i  Dreamt

Ha, Ha, Ha, Ha,
FOOT ODOR 

Q . T :

«JTH»H CMMCJU CO 
m o m m a  m e *

Tanglefoot
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LABOR LAW LESSNESS.

Union M ethods Condemned by P re l
ates and Judges.

Cardinal Gibbons: As to  strikes, 1 
think they are at best a questionable 
remedy for labor troubles. They par
alyze industry, fom ent passion and 
lead to the destruction of property. 
T he right of a non-union laborer to 
make his own contract freely and per
form it w ithout hindrance is so es 
sential to civil liberty that it must 
be defended by the whole power of 
the governm ent.

Archbishop Ireland: W hat right 
have labor unions to impose their 
opinions by force? * * * Labor
unions m ust be on their guard against 
serious evils threatening them. They 
can not be tolerated if they interfere 
with the general liberty of non-union 
men who have a right to work in or 
outside of unions as they please. Pub
lic opinion and public law will and 
m ust protect this liberty. I t  were so
cial chaos if we were to  impose our 
opinions on others by force. W e do 
not deny the theoretical right of 
w age-earners to  strike for w hat they 
believe to  be justice, but practically, 
strikes do m ost harm to the strikers 
themselves. W here intim idation be
gins, w'here physical violence is 
brought into play or where threats 
are used likely to  put non-union 
w orkers in reasonable fear of life, 
limb or property—there m ust I stop 
in obedience to the imperative dic
tates of natural justice and of Chris
tian morality.

Bishop P o tter: The capital class is 
small, and it is estim ated that there 
are four million people dependent on 
the wages of organized labor. W e 
have a population of eighty million, 
so tha t there are seventy-six million 
outside. T hat seventy-six million may 
allow organized labor to inconven
ience them for a time, but they will 
never perm it it to rule. As soon as 
the inconvenience becomes too great 
they will rise up in arm s to put an 
end to  it in one way or another, i 
do not think the labor unions realize 
this. They do not seem to appreciate 
the fact that they may raise a spirit 
of antagonism  to this cause. Thet 
make the public hate them.

Bishop M cCabe: W e are opposed 
to haring  a small percentage of la
boring men run the entire laboring 
class in a high handed and authority 
five manner. W e are the friends of 
labor, but we are as much the friends 
of the 90 per cent, of the laborers 
who resent hossism s of the unions as 
we are of the 10 per cent, who arc 
doing the bossing. * * * E ither
they m ust reform themselves or they 
will cease to exist, as they are now 
unfair and unjust, and the honest 
workingman can not long be subject
ed to oppression w ithout rising in re
volt.

Reverend Lyman A bbott: If any 
section of society endeavors to p re
vent any man from working and en
joying the product of his w ork that 
section of society is unjust. If any

organization undertakes to  prevent 
any man from w orking when he will, 
where he will and at w hat wages he 
will, th a t organization violates the e s 
sential rights of labor.

Reverend Newell Dwight H illis: 
These laboring men (unions) may 
hate capitalists, but labor’s hatred for 
labor burns like a flame; it is like 
nitric acid, and is m alignant beyond 
all description. The time has come 
for union men to throw  away their 
guns and clubs and to use their noble 
ideas of union for m utual betterm ent. 
The time is fully come for every 
patrio t to  put himself on record 
against labor’s hatred of labor, and 
the union m an’s boycott of the prod 
ucts of non-union men that is de
stroying our little  shops and factories 
all over the country, ruining the lives 
and breaking the hearts of innum era
ble poor people who have no voice, 
no new spaper organ, no friend to  lift 
a shield above them, no defender.

Justice David J. Brew er: And so 
it is that because of the grow th of 
this movem ent (labor unionism ), oi 
its development in m any directions, 
and the activity of those who are in 
it, and especially because of the fur
ther fact tha t carrying votes in its 
hand it ever appeals to the trim m ing 
politician and the tim e-serving dem a
gogue, and thus enters into so much 
of legislation, arises the urgent need 
of giving to the judiciary the utm ost 
vigor and efficiency. Now, if ever in 
the history of this country, m ust there 
be somewhere and somehow a con 
trolling force which speaks for jus
tice and for justice only.

Report of the A nthracite Coal 
Strike Commission: Its  history
(U nited Mine W orkers of America'» 
is stained with a record of rio t and 
bloodshed. * * * The practices
which we are condemning would be 
outside the pale of civilized war. In  
civilized wrarfare women and chil
dren and the defenseless are safe iron, 
attack, and a code of honor controls 
all parties to such warfare. Cruel and 
cowardly are term s not too severe 
by which to characterize it.

Legislating for New Coin.
A bill has been introduced in C on

gress to provide for the coinage of 
a 21/. cent piece. W e are pretty  web 
provided with small coins at pres
ent. but the introducer of the bill 
thinks tha t a 2’A cent piece would be 
useful in making change. Undoubt 
edly every people should be well sup
plied with small change. W e once 
coined a Ti cent piece and it was 
found useful, says an exchange.

A lexander H am ilton, in his report 
on the establishm ent of a mint in 
1791. suggested tha t the Government 
be gin by coining six pieces—a gold 
dollar, a $10 gold piece, a silver dol
lar and a dime, and a copper cent 
and a half cent. This suggestion 
was partially adopted and a begin
ning was made w ith the copper coins, 
which were coined before either gold 
or silver. In his report Ham ilton 
referred to the function of very small 
coins and their usefulness. H e said:

“Pieces of very small value are a

great accom m odation and the means 
of a beneficial economy to  the poor, 
by enabling them  to  purchase in small 
portions and a t a m ore reasonable 
rate the necessaries of which they 
stand in need. If  there are only cents 
the low est price for any vendible 
portion of any commodity, however 
inconsiderable in quantity, will be a 
cent; if there are half-cents it will be* 
a half-cent, and in a great number oi 
cases exactly the same things will be 
sold for a half cent which, if there 
were none, would cost a cent. But a 
half cent is lowr enough for the min
imum of price.”

T his was a philosophical and co r
rect view. O ther suggestions were 
made by M orris and others, but those 
of H am ilton were adopted.

A M oralist on Man.
E lbert H ubbard said at a reception 

at the Portland Press Club:
“Man is too commercial an animal. 

W hat is m an’s m ost valuable posses
sion? Time. And w hat does man say 
of time?

“Time, he says, is money.
“W hat a betrayal of commercialism. 

Tim e is not money. Tim e is some 
thing infinitely better than money. 
Tim e is thought. Tim e is power. 
Time is knowledge.”

N ot Cruel to  the W orld.
“I am going to give up the world.'
“Are you?”
"Yes. It has treated me cruelly."
"Then you believe in it?”
"In  w hat?”

Acorn B rass Mfg. Co.
Chicago

Makes Gasoline Lighting Systems and 
Everything of Metal

A  Good Investm ent

PEANUTROASTERS 
aid CORN POPPERS,

Gnat Variety, $8.S0to*3M.M 
EASY TERMS. 

Catalog Free. 
KIN6EBV MFG. CO.106-108 L Pearl St,C1nc!nm«A

Snap Your Fingers
At the Gas and Electric Trusts 
and their exorbitant charges. Put 
in an American Lighting Sys
tem and be independent. Saving 
in operating expense will pay for 
system in short time. Nothing 
so brilliant as these lights and 
nothing so cheap to run.

American Gas Machine Co. 
103 Clark St. Albert Lea. Minn.

Walter Shankland & Co.
Michigan State Agents 

66 N . Ottawa St. Grand Rapids. Mich.

Established la 1171

Best Bqaippad 
Firm la the State

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

R eturning good for evil.”

The W eatherly Co.
18 Pearl St. Qraad Rapids, Mich.

WHEN IN TOWN

M ERCHANTS WEEK
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CLARK-WEAVER CO.
32-38 S. IONIA ST R E E T  G R A N D  RAPIDS, MICH.

Steel Shelf B oxes

t
For all Kinds 

of G oods

Hardware, Groceries 
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They take up 20 per cent, less shelf room. Never shrink or swell: strong and durable.
Rat and mouse proof. Cheap enough for any store.

T H E  GIER & DAIL MFG. CO. .*. LANSING. MICHIGAN

Foster, Stevens & Co.
W holesale H ardw are

10 and 12 Monroe St. :: 31*33-35-37 Louis St.

Grand R apids, Mich.
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Value of Honesty in the Mercantile 
Business.

The other evening I was talking to 
a friend about his advertising He 
told me he did not do any that Ji
had been in the same location i t 
twenty-eight year* and everyone 
knew him and knew where hr wa* 
located. When a man has reached 
that point I know that there is n * 
use of talking to him—he has reach 
ed the point where he is not in te r
ested in his business and is »imply 
a ‘‘hanger on,” probably because he 
can not afford to close up, i *r a m ar 
who has been in business for twenty 
eight years and has not advertised * 
not apt to have a fortune to  retire on 
I could have mentioned several argn 
ments to  him. could have cited hi* 
young com petitors who had been in 
business only twelve years skis had 
moved three times—into larger quar
ters each time. They had not stayed 
in the same place, where everybody 
knew them: they had advertised and 
grown into new fields where they had 
to introduce themselves. I could have 
given this “everybody knows m e ’ 
chant any num ber of argument«, but 
he gave me the best argument hie  
self that evening after supper Hr 
was sprinkling some commercial fee 
tilizer on his lawn and as I watched 
him an idea struck me. I strolled oven 
to where he was and asked him what 
he was doing. Of course I knew 
but I wanted him to give speech to 
my advertising argum ent. "! sowed 
some grass seed here the other nigh» 
and now I’m putting on some fer 
tilizer. About to-morrow II! begin 
to sprinkle it and then in a couple of 
weeks you’ll see the finest lawn in the 
block.” “Didn’t you have any grass 
there before?” I asked, with as gree 
a look as I could assume. "Of course 
I did; but you can’t expect the same 
grass to come up every year and be 
as good as it was last year unless y o u  
help it out with new life.” "Jones." ! 
said, “that may be all right, but that 
grass has been here ever since your 
house was built, twenty-eight years 
ago, and everybody knows it's grass, 
even if it shouldn't be as green or as 
thick as your neighbor’s ” As I walk 
ed home I wondered if he would see 
the connection.
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dishonest. and it any owe • 
you o f them  you would 
that's fast bu itoesa*  ft  *  
mem, but it « s--gw«* 
Good business do- ■■ nee 1
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honest in your dealing* with j  

custom er« and m  s w u e r 'S  * 
ways. Sometim es if may Imth as 
there  is a clear “cut o fT  - the par 
to  sneers* and you wifi be tem pts * 
to  take tha t path, but just ro » » s if e  
tha t a crooked path is always loupr- 
than  a stra igh t one T he by p-vc 
may show you the goal you are seek

Mka Axle Grease
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I was sure all the time that it could 
not be done. When I first read in 
the papers that Miss Either Dillon, 
of Chicago, was going to give a “si
lence party” I said to ntyseifi, "Ins 
possible,” and sure enough I proven 
to be right. The idea was that the 
first hoar t f  the party was to be 
spent without any of the members 
of Howta Baka Pi Sorority (that is 
not the real name, but it is as near 
as I can come to it) saying a word. 
Well, the ladies all got there and the 
quiet hour was started, but, accord
ing to the neighbors, it lasted only 
six minutes, and then all the noise 
of those pent-up six minutes broke 
out at once. Some of you think you 
know what noise is just because you 
happen to work in a tin shop but you 
don’t know the first thing about noise. 
There is some dispute about what 
broke the silence; some say it was 
an Easter hat and others say it was

mg, but you wifi Sud ÍpsunPo 
obstacles in the way and yo 
have to turn back to the path 
esty before you can- ever re* 
cess. Be honest m all thing* a 
need not worry about the ft 
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C b e  3 o y  of C ir in g
m j T  is so good to be alive! Every suicide is either men- 
§  B tally or morally mad. If the croakers would leave the 
U  stagnant pools of discontented selfishness and walk in 
the green pastures by the side of clear waters of devotion to 
human good, they would be healthier in body, saner in 
mind, sweeter in disposition and cheerier in speech. With 
every nerve aquiver with the joys of sight, sound and touch; 
with the daily miracle of nature and the ever-fresh marvel of 
friendship; with the thoughts of the world’s greatest minds 
in books, on canvas, in marble and in brilliant eloquence; 
with the rolling music of oratorio and the matins of feathered 
songsters; with the voices of affection and duty to greet us 
in the noblest appeals to our noblest selves; it is worth while 
to live, and we do not need to wait till death and afterward 
to hear “The Lost Chord.” To have good digestion, good 
friends, good books, good will and good sense is to be rich; 
and, if in addition to possessing these things, we lay up in 
the memories of those whom we may serve, the good deeds 
which daily contact with our fellows makes possible, we 
shall possess the Midas-touch which changes all things to 
gold. The roses have thorns, but the thorns protect the 
roses; the storms gather, but the God of the sky ties them 
with ribbons of rainbow, and so adorns the storm-cloud; we 
may wear a crown of thorns, but patience shall transform it 
into a crown of dominion; we must die, but not until we 
have lived; and God, “who has given us richly all things to 
enjoy,” transforms the unselfish life into immortality; and 
so, even though life here must end, it is so good to be alive!
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Getting Back To Work.
It’s good to be back: hnt to thirs 

that, as of old, you are going to -a 
“H ello!” to old Tom. to pat Dan»! 
Dick’s immaculate back, and to  «< 
a rise at lunch-time out of H an 
about the "Great Big Fish” <!< w 
Avalon way.

How the spirit of home get- int« 
fellow's veins the instant he -ink- 
the old town! How good it looks 
him; how more than any other -p 
under the canopy does it call 
everything that is best in him! V  
have had a summer that beats all re 
ords: never such w eather, 5sen -a 
ing, such piny breeze s. 
but from the bottom  of 
you are glad to get back 
a joy to  feel the old harness as 
tighten the buckles.  ̂
thought of “orders com 
means hard work for weeks to cot 
You have still in your nostrils • no* 
ozone to furnish adequate zest 
months of hard labor. \  ou beam 
on your fellow w orkers and the 
fice boy. Even the jan ito r = face lo- 
comely to you. A s for the -tre 
they teem with delight. In the 
ernoon, as you walk homeward, ; 
ask yourself, perkily pulling your 
up as you pass them, where upon 
footstool could prettier girls 
found? You are pleased to  find ! 
the urchin has saved your 
paper for you. “Keep th

C m m  9 m  C m
let it kappe» again nay* 
at least.

W hat a glorio«* day it

only *5, awi tee» m 
loose in an oaf “•el- 
water. Yes. you are 
a pot of money, and. 
make a more t ifo re «  
while citizewsfeipF. Tfc 
ness own you body 
you intend to  own it

ch a sea. thing* that wdl echance fxNt m?*«. r#«eti«e whn* jpp&ed1 ^  -mfi fiw XT »■ f t*  #H *% «1 JÉMC
our hear* ft -«teefc
It is AfK-h

of yoer city, and \ 
tellingly, you are

»helft ftm  t ? f  4*>
***»« to  ffeal1 mm s  a r i l '

 ̂. Yf
like the

loud in  meeting 
and—By Jupiter*

for tke errie
(Mr :pear S « f '

ready.
As yew open the doo  

a  way back into the dint**« 
cozy it looks. How hsawj 
sharied csimBcs nee 
len t odors steal forth fa«  
ceptikly, and blend with 
an laughter. Your h me 
is complete.— Minna The 
in Lippincoft's.

A d a d  Rebel, 
heaven those hi

evening lo t t  gp £ hutidic of 4fatetue?it ■$ »¿f 5Igv »mA &
change.

yourself “AS paid, eh?” said M n  Edita
: a quar- “O h, no.” said Bilk km "The 4a
you are 
first ait- 

forget

Scales dated N o tfu i le r  1 have cos 
m. and I don’t have to  keep the*e a 
longer.*’

Stimpson No. 75
Weighs and Computes to 100 lbs.

Stimpson Computing Scale Company
Detroit. Michigan

Thousands of Michigan Merchants Are Using

Stimpson Computing Scales
Prices from op.

For Grocer*. Butcher*. ConfcetMirri and General Merchants.

Complies with the r«juiremeiiis of the fcrws of afl the states 
and of the U. S.

The only automatic computing scale of 1€© Im, capacity.

Sold for cash or upon easy monthly payments.

Allowances made for old computing scales of any make m  part 
payment.

Mail us a postcard TO-DAY, It will m>r «iMattfe to w y . »̂ut wifl 
bring you full particular**

Over Fifteen Year* on the Market.
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Ingenious Methods Pursued by Three 
Clever Salesmen.

I recall an instance where it was 
necessary for me to  sell two people— 
the m other and the son—to get an 
order. It was the hardest sale T ever 
made.

The son—who rented his farm from 
his m other—had given me an order 
for a threshing machine. I t was to  
cost $3,500. In order that my house 
would accept the order it was neces
sary for me to get the signature of 
the m other to the contract as a guar 
antee of payment. After closing the 
deal with the son I drove over to the 
farm of the mother.

W hen she learned the object of my 
visit she immediately stated her ob
jections to her son buying the m a
chine. I saw that I would have to 
use strenuous m easures to win her to 
my side. I decided to  sell her as I 
had sold her son.

I went carefully over the situation 
with her. presenting all my stock a r
guments. She m et me at every turn 
with a counter argum ent. She abso
lutely refused to  be convinced. I 
talked w ith her for over three hours 
and when all my pow ers of persua
sion seemed to fail I decided to try 
a different tack, and led her to  be
lieve tha t I had given up the idea of 
getting her signature.

As it was then about time for sup
per, and I had a ten mile drive back 
to town, I asked her if I could get 
supper there as I was tired and hun 
gry. She readily consented. D uring 
the meal I formulated a plan for in
teresting her and inducing her to  
sign. I reflected that, in all our talk,
T had done nothing more than answ er 
her objections as to the utility of the 
machine, its economy in the long 
run, etc. I had taken it for granted 
that she knew all about threshing 
machines, and beyond a statem ent of 
the points in which mine excelled 
com petitors, I had not talked of the 
machine, but only of the opportu
nity which her son would enjoy in 
possessing one.

Now it occurred to  me tha t her 
interest in the machine itself needed 
to  be stimulated. I began an anim at
ed description of it, using as many 
technical phrases as possible, and 
avoiding any allusion to the guaran
tee which I wished her to sign. She 
soon forgot her combativeness in her 
in terest in the machine, expressed a 
desire to  know w hat a friction clutch 
was; asked w hat the gear had to do 
with the engine, and how the sepa
rating  cylinder assisted in separating 
the grain.

Then I pushed back the dishes and 
turned up the tablecloth and got my 
papers and illustrations out of my

grip. I explained everything. I drew 
a picture of the advantages of mv 
machine tha t not only gained her to  
my side but the rest of the family as 
well, who were all interested specta
tors around the table.

Thus we sat there by the flickering 
lamp for hours. Finally the lamp 
spluttered and prepared to go out. I 
saw it was then or never. "Now, Mrs. 
Blank,” I said, “I t ’s getting  late, L 
w ant you to  sign on this line,” at 
the same time pushing the contract 
before her. which she signed w ithout 
protesting  in the least.

In D arkest Arizona.
I t happened ten years ago when 

the traveling salesman who had 
W estern territo ry  knew w hat it m eant 
to make long jum ps w ithout the aid 
of the railroad, and less about w hat 
he might expect in the way of ho
tel accommodations. I was at the 
time of which I speak covering the 
w ildest of A rizona for the Phoenix 
house of the Kessler-Boyle Grocery 
Co. I used to  travel in a wagon in 
which I carried my samples, bed
ding and provisions, as well as cook
ing utensils and o ther indispensable 
equipm ent in my desert jaunts.

On the trip  which furnished food 
for this narrative, I wished to  sell 
3,000 pounds of “T rophy” baking 
pow der—at tha t time a new product 
on the m arket. I t  was a high grade 
proposition and the m anufacturers 
were giving salesmen a bonus of five 
cents per pound for selling. I was 
getting along tow ard the la tter pari 
of my trip  and l had fallen far short 
of tha t 3,000 pounds. I had a pros
pect—a new custom er—on my list, at 
Ebrenberg, Ariz., 200 miles from any 
railroad point. Miners, prospectors 
and Indians made up the population 
of the d istrict about E hrenberg. I de
term ined to  make good with my out- 
of-the-way m erchant, but how to  do 
so was the next question and the one 
which I will confess bothered me a 
great deal. I simply could not ac
knowledge defeat after two weeks of 
weary overland traveling or. the des
ert.

T found my m an; he was a lough 
proposition to do business with and, 
of course, turned down the new bak
ing pow der on general principles. 
“Had been stuck before on new 
brands of tha t stuff and didn’t p ro
pose to  be caught again.” There was 
no trouble to sell my man a good line 
of groceries, but the baking powder— 
that was a sticker. Now, I had full 
confidence in the quality of the goods 
and felt th a t somehow I m ust sell 
him baking powder.

I t was the third, and to  be my last

night of my stay at E hrenberg  and 
success had no t yet crow ned m y ef
forts. I t  so happened tha t there were 
about half a dozen prospectors and 
m iners idling about the camp, all good 
custom ers of the m erchant. I enlist
ed their sym pathy, but how to use it 
to  the best advantage I could not 
for the life of me tell. Finally I hit 
it. I had exhausted my vocabulary in 
expatiating on the virtue of my 
goods; nothing bu t stra tegy  re
mained.

W e were all gathered about a 
camp fire after supper when the 
thought struck me to  offer to  tes t my 
goods in comparison w ith o ther 
brands. T he m iners were w ith me to 
a man, all clam oring for a test. Of 
course the m erchant could nor “back 
down” and the battle was on. W e 
agreed on one of the prospectors as a 
judge. W e were to  each bake a 
“batch” of bread, using each differ
ent powders. O f course I had but 
one brand to  use—the “T rophy”— 
and we w ent at it. T he old prospect
or, as he expressed it, “I was was not 
getting  a square deal, and it was a 
d—d shame tha t a fellow should come 
such a distance and fail in securing 
an order. *

W ell, the tes t came off and, need
less to  say, my pow der won cut. 1 
sold my prospect 875 pounds of as
sorted  sizes of th a t baking pow der at 
the exact price he had been paying 
for o ther brands. I left the camp 
happy, and my success so bolstered 
me up that I had sold 3,500 pounds 
of “T rophy” before I go t back to  
Phoenix. “T rophy” baking powder 
had won out in th a t section.

C. W . McKee.

A Canvasser’s Tact.
I stepped up to  the door of a neat 

suburban cottage with a portfolio of 
pictures under my arm  and knocked 
half a dozen tim es ai the fron t door 
w ithout getting  any response. After 
the m anner of house-to-house can
vassers, I did not take silence as a 
sign tha t the house was empty, and 
after knocking at the side door w ith
out result I w’ent around to the rear 
and repeated my assault on the pan 
els. Finally an upstairs window was 
opened and a formidable looking lady 
th ru st her head out enquiring in no 
very gentle accents the nature of my 
business.

If I had told her tha t I rep resen t
ed an a rt company and was solicit
ing orders to r enlargem ents of por
tra its  she would undoubtedly have 
closed the window with a bang and 
there would have been another lost 
prospect added to  the list of the day’s 
disappointm ents. Instead I asked if 
she were not Mrs. Smith (I had p re 
viously been inform ed by a neighbor 
that this house was occupied by a 
family named Sm ith), and when she 
grudgingly adm itted tha t she was, I 
told her my name and asked if she 
would not come down and look at 
some especially fine specimens of our 
art work. In  saying this 1 shifted 
the portfolio from  one arm  to  the 
other, and, as if by accident, le t her 
catch a glimpse of an especially fine 
sample. This had the effect of aro u s
ing her curiosity, if no t dispelling her

Make Money out of Peanuts and Coffee
Prims Machinery Co., Battle Creek, Mich.

The Breslin
Absolutely Fireproof

Broadway, Corner of 29th Street

Most convenient hotel to  all Subways 
and Depots. Rooms $! .50 per day and 
upwards with use of baths. Rooms 
$2.50 per day and upwards with private 
bath. Best R estaurant in New York 
City with Club Breakfast and the world 
famous

“CAFE ELYSEE”

N E W  Y O R K

Hotel Cody
Grand Rapids, Mich.

A. B. GARDNER, Mgr..

Many improvements have been made 
in this popular hotel. Hot and eold 
w ater have been put in all the rooms.

Twenty new rooms have been added, 
many with private bath.

The lobby has been enlarged end 
beautified, and the  dining room moved 
to  the  ground floor.

The ra tes  remain the  sam e—$2.00 
$2.50 and $3.00. American plan.

All meals 50c.

T he D ainty
D utch
D elicacy

Made in Holland by Hol
land bakers.

Has the Holland quality 
of all high class Holland 
baked goods.

Good for breakfast, lunch, 
dinner.

Good w ith jam. jelly or 
cheese.

Good w ith milk or cream.
Good w ith a poached egg.
Good w ith strawberries 

and other fruit.
Good w ith coffee, tea or 

any other drink.
Good for infants or chil

dren. Good for the whole 
family.

Good in a hundred ways.
We employ no salesmen. 

We put the quality in our 
goods. Jobbers and retailers 
like to sell them  because 
they are repeaters. Order a 
sample case. Five case lots 
delivered. Advertising m at
ter in each case.

Holland Rusk Go.
Holland, Mich.
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ill-humor. She looked at me sus
piciously and said tha t she had no 
time t<> spare and certainly would 
not purchase any of my goods But 
after some little parley I induced her 
to come down and look the samples 
over, saying tha t she would he under 
no obligation by doing so.

W hen she adm itted me to  the sit
ting room I found a 2-year-old child 
crying over a broken toy and I could 
see that the screams of the infant an
noyed the busy m other. I know- 
enough of housekeepers' ways to 
guess tha t the m orning work had 
been interrupted by the tantrum s and 
tem per of a child and that the m other 
was fairly exasperated. So 1 propos
ed to entertain  the child for a few 
minutes while she finished sweeping 
the stairs, with which she had been 
occupied at the time T knocked. ’ 
knew that this offer would win her 
over to good hum or and that I would 
have an ally in the child if 1 could 
interest the little one in the pictures.

I t was with a good deal of relie*. 
tha t Mrs. Smith saw the baby m ak
ing friends with me and quieting 
down as I opened the portfolio. W ith 
a word of thanks she left the room, 
and baby and I got on very well to 
gether for ten or fifteen m inutes un
til the m other returned, saying the 
work was completed. She was soon 
interested in looking over the sam 
pies, and adm itted that the work was 
very fine. H owever, she was reluc
tan t to place an order because she 
said she had previously received un
fair treatm ent from another picture 
concern which was a com petitor of 
ours. She told me the name of th-~ 
house, and I said I w as surprised that 
she should have reason for complaint 
because their work w as generally ex 
ceilent. I added that by dealing with 
my firm, however, she would have a 
great many advantages, and I became 
very busy pointing them  out and con
vincing her of the reasonableness of 
w hat I had to say. She adm itted that 
she would be very glad to  have three 
of the family portraits enlarged but 
feared to give the order on account 
of what her husband might say. 1 
told her that I did not wish to do 
anything tha t would disturb the do
mestic tranquility in the Smith house
hold, but tha t the cost of the three 
pictures wrould not be a great deal 
and that perhaps she could sell chick
ens enough to make up the amount. 
She said she had long been interested 
in the idea of poultry-raising, and 
asked me if I had any experience in 
the line and could give her any sug
gestions. Fortunately  I was able to 
do so, and I think that this prospect 
of earning some money independently 
cheered her up considerably and nerv
ed her to face the probable w rath of 
her husband on learning that she had 
placed an order with another "pic
ture man." At any rate, she gave me 
an order for sixteen dollars' w orth of 
work. A. J. Rigby.

Griggs—W eren 't you surprised that 
the Customs Inspector didn't find 
those things were smuggled in? 
Briggs—Oh, no: my wife stowed 
them away. She can pack things in 
a trunk where she can 't even find 
them  herself.—Boston Transcript.

NEW  YORK MARKET.

Special Features of the Grocery and 
Produce Trade.

»pedal Correspondence.
New York. May I'»— i t  ss a good 

time, no doubt, to  buy coffee; but for 
all that the trade seem s to  be 
to  let matter* drift. Coffee of de*ir* 
ble quality is firmly sustained, bo* 
low- grades work out with some de
cline. Stocks at Rio are 4on,ooo 
less than fast season and at Santo- 
152,000 bag* less. For all that the de 
mand is of a narrow  figure and neifii 
er side seems to  care much what hap
pens. In store and afloat of Bra/ 
coffee there are 2.424,426 bags, again*: 
3,077.936 bags at the same tune la*t 
year. Mild* are seemingly less ac 
tive. Stocks are m oderately large, ha* 
not excessive' and. upon the whole.
mild coffee- are a g<>od "buy."
close Rio No. 7 is w orth irs an
voice way 1 F i i i l2 c

G ranulated sugar is quoted gen
ally at 4.90c. less 2 per cent Th
is not a great deal of new -f*u*m
going forward, but with in< reas
w arm er w eather ail[ hand* a re a
fident of s decide*fly better
tion within a very -hort time From 
all quarter* come reports of fine pros
pects for a big fruit yield, and the 
sugar m arket is bound to  ‘“take no
tice."*

New crop Japan tea* are *tiif tw*< 
m onth- away and o ther sort* are -r»f 
m ore distant The condition, there
fore, is ra ther in favor of the holder 
and, in fact, there i- a strength  is 
the m arket which is constantly be
com ing m ore pronounced as re- 
soars higher. True, the volume 
business a t the m om ent is not ex
trem ely large, bn* there is certain Ty 
som ething b e tte r farther on.

Not an item of m tere-t can be 
found in the rice trade The rang* 
of value* rem ain- practically woh- 
change Good to  prime domestic, I 
(a 4c.

In spices pepper i* reported ~rrr 
This article, as well as p rae tkaf’;- 
the whole fist, is in m oderate -ur>p" 
and the future seems likely to  *a. r 
the seller.

Grocery grade- o f  are
steady and fetch full rate*, although
the dem anil is ra ther
prime, 2.V sv n
with some increase ir

Canned goods are
short in the -apply of certain thing* 
and it would seem that ea rner- ha. ; 
ra ther limited amount* o f anv - • 
thing packed in 191ft. The demand 
during the week has been, perhaps. a;r 
tha t could be expected at this •irr* 
the year when fresh vegetable- a rr  
com ing in with m ore and more free 
dom. Packers will talk of nothing Y -- 
than 72|dc for future 3- tom atoes and 
such sales are not taking place with 
any great frequency.

Top grades of bu tter—cream ers 
specials—can not he quoted at over 
22c and the m arket is barely -teadv a. 
that. The tendency is to  a low er lev
el as pasturage im proves. Extra*. î l e :  
held stock. 16iS20c; im itation cream
ery, 1» 'ô l7T4c: factory. I6^r J6: .<■

Cheese shows a tendency to  a lower 
level. Old whole milk. 14c: new 
stock, 11c.

When C tm m m e r*  C m  Al*r»p* Gw 
Freuftt E g g s

Wiifftfn Jtar flm
If '#11 ffeft ftOVI litHC PI

fr> afw stjr#  apef f#€*b

until ffcc sSifr# 

arati*e tr4  ffcr *a*i

l e t  w t 
lixym*.

IVlNft# ffc*ft#? * « #pK#

R A M O N A
O P E N IN G

im w i i  ykm 31 

Enactjobs and 12»t
m T

I 1------------------
j I “All tllC £»>'< 
I 1
P 1

4 o i 
bea

the o4d at it of I se  ae

T f T*e prrtrj
*** , p y  to i VT ‘ T h e a tre

1 9  «9»

1 ?  ! May 2 1— 3Harinee at 3  o’clock

N :
Seven .Acts

aaprecnfef.tfd excefloce

G Girfc Music f Son?
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DRUGS'“® DRUGGISTS SUNDRIES

Michigan Board of Pharm acy. 
Presiden t—W m . A. Dohany. D etroit. 
Secretary—Ed. J . Rodgers. Port Huron. 
T reasu re r—John J. Campbell. Pigeon. 
O ther M embers—W ill E. Collins, Owos- 

so: John  D. Muir. G rand Rapids.
N ext M eeting—G rand Rapids. Nov. la. 

16 and 17.
M ichigan R etail Druggists’ Association. 

P residen t—C. A. Bugbee, T raverse City. 
F irs t V ice-P resident—Fred Brundage» 

Muskegon. „  _  _ .
Second V ice-P resident—C. H. Jongejam  

G rand Rapids.
S ecretary—Robt. W . Cochrane, K ala-
T reasu re r—H enry Rlechel, G rand Rap-

Ids. __Executive Committee'—W. C. K irch- 
gessner. Grand Rapids; R- A. Abbott. 
Muskegon; D. D. Alton. F rem ont; S. T. 
Collins, H a r t;  Geo. L.. Davis, H am ilton.
M ichigan S tate Pharm aceutical Associa

tion.
P residen t—E. E. Calkins. Ann Arbor. 
F irs t V ice-P resident—F. C. Cahow, 

Reading. ..  ,Second V ice-P resident—W . A. Hyslop.
Bovne City. _ . .. „  ,

Secretary—M. H. Goodale. B a ttle  Creek. 
T reasu rer—W illis T.eisenring. Pontiac. 
N ext M eeting—B attle  Creek.

Grand Rapids Drug Club. 
Presiden t—W m . C. K Irchgessner. 
V ice-P resident—O. A. Fanckboner. 
S ecretary—Wm. H . Tibbs.
T reasu re r—Rolland Clark.
Executive Com m ittee—W m . Quigley, 

C halrm aru H e n r y  Rlechel, T heron Forbes.

New Store of Hazeltine & Perkins 
Drug Co.

The new building of the Hazeltine 
& Perkins D rug Co., at Commerce 
and Oakes streets, just a block from 
the Union station, will he one of the 
interesting places to visit during M er
chants’ W eek, and it is certain to be 
headquarters for the drug trade dur
ing the week. The building is ot 
paving brick, live stories in height, 
100 feet square and was designed es
pecially for the company’s use. For 
more than a vear Lee M H utchins
worked on the iidans. and in the con-
struction and arranjcements many
new ideas were devehoped. The meÌSt
striking fe ature is the■ lighting. T he
north side fromting ( lakes stree t, is
nearly all winod ws, le tting  in a flo0(1
of light. On th e east and west sicles
the windows are near the ceiling , with
prism glass, about three feet high and 
extending the length of the building. 
There is no glare, not even on the 
brightest day, but the light is diffused 
into every nook and corner of the 
building, with no shadows or dark 
places. The wall space below the 
side window is available for shelving. 
The elevator is in the center of the 
west wall, instead of in a corner, 
which reduces the average haul to a 
minimum. On the top floor is a 
thirty-gallon Allenized filter with 
Hydraulic connections, and this fur
nishes drinking w ater for the entire 
building. There is a toilet room on 
every floor, the building has a com
plete sprnkler equipment and the 
lighting is by electricity.

The fifth floor of the building is 
where the bulk goods are kept; the 
fourth floor has the laboratory and

m anufacturing departm ent; the third 
floor is for the package and small bulk 
goods and where the orders are made 
up for shipment. The show7 rooms 
are on the second floor and the offices 
and shipping room on the first. In the 
basem ent is kept the heavy stuff, with 
storage under the Commerce street 
sidewalk for oils, a vault under the 
< lakes street sidewalk for the acids 
and a special vault for ether, gun cot
ton, phosphorus and other hazardous 
materials.

One of the interesting features in 
the establishm ent, carefully worked 
out by Mr. H utchins, is that when the 
store is "settled," a total stranger 
can be sent for any article kept in 
stock, and if he knows the system he 
will find w hat he is looking for w ith
out trouble or delay. The building is 
diagramed and indexed and the books 
in the office show exactly where 
everything is kept. The fifth floor, 
for instance, is marked off into 
squares, and each square is num ber
ed. To each square is assigned c e r
tain goods, and the office index not 
only shows what each square con
tains but in what square any particu
lar article may be found. The third 
floor, where the package goods and 
drugs are kept, is fitted up with mov
able shelving, each 12 feet in length 
and of double width, with wire 
screens dividing the sections. The 
shelves are numbered by sections, and 
then each shelf is numbered. If it is 
desired to find the quinine the index 
will show that it is on a certain shell 
in a certain section of shelving on 
the third floor, and anybody acquaint
ed with the combination can go 
straight to the spot. Certain drugs 
are kept in draw ers instead of in b o t
tles. The draw ers are of tin, mice 
and m oisture proof, and are num ber
ed, and the wall cabinet in which they 
are kept is counted as one of the 
sections and has its number. The store 
contains several thousand items, but 
so perfect is the system and so per
fectly does it work, that anything in 
stock can be found in an instant. The 
only thing that can put the system to 
the bad is the grossest carelessness in 
placing the goods when they come in, 
and a safeguard against this is the 
perfect lighting and perfect order in 
which everything is kept.

The Drug Market.
Opium—M orphine and quinine are 

steady.
E rgot—H as advanced.
Tonka Beans — H ave aga 

vanced.
Menthol—Is higher.
Goldenseal R oot—Is higher.

ad-

Should Take More Interest in Phar
macopoeia.

Of course, it is out of the question 
to expect the medical profession as a 
whole to be interested in the Pharm a
copoeia as a book. The time may 
come when such an ideal condition 
will prevail, but it can not be expect
ed until great changes take place in 
the medical profession and also in the 
Pharm acopoeia. At the present time 
an effort is being made to interest 
physicians in the m ateria medica ot 
the Pharmacopoeia. The greatest op
portunity  is presented in the educa
tion of medical students. It is diffi
cult to make an appreciable im pres
sion upon the older practitioners, but 
physicians in the formative stage are 
susceptible. As far back as 1908 an 
informal conference of teachers in the 
medical schools of Philadelphia 
adopted the following:

’‘Resolved—T hat it is of the u t
most im portance for accuracy in p re 
scriptions, and in the treatm ent of 
disease, that students of medicine be 
instructed fully as to those portions 
of the U nited States Pharm acopoeia 
which are of value to the practi
tioner.”

At that time there was considera
ble evidence of an awakening in the 
medical profession to the opportuni
ties for the medical profession to 
take a more prom inent part in the 
work of revising the Pharmacopoeia. 
The attendance of physicians at the 
U. S. P. C. two years later was, how- 
ever, disappointingly small. It was 
practically limited to teachers of m ed
icine and the num ber of practitioners 
of medicine elected to the Committee 
of Revision was insignificant. The m ed
ical profession of the country, how 
ever, is taking an increased interest 
in the Pharm acopoeia and teachers in 
the medical colleges are giving g rea t
er attention to m ateria medica. As 
an example, the Association of 
American Medical Colleges, at its 
m eeting held in February, 1911, u rg 
ed the adoption not only by schools 
of medicine, but also by licensing 
boards, of a m ateria medica list, which 
will enable medical students and can
didates for registration to concentrate 
their attention on medicines which 
are generally recognized as the most 
serviceable in the list of medicines 
now in use.

U nfortunately, the pharm acist can 
not confine his studies in this man 
ner. H e is called upon to dispense 
anything and everything which is 
used in medicine. In fact, it is even 
more im portant for him to be famil
iar with the medicines used by the 
laity and prescribed by the uneducat
ed practitioners of medicine than it is 
to safeguard the prescriptions of the 
educated physician. The entire mate 
rial world, both organic and inorgan
ic, contributes to the m ateria medica 
of to-day. and the safe pharm acist 
m ust be sufficiently familiar with the 
m ultitude of medicines to  dispense 
them, either over the counter or on 
prescriptions. W hen the public at 
large depends upon educated physi
cians for medical advice and the physi
cians them selves agree upon a lim it
ed m ateria medica, we will have a 
new condition of affairs. N ot only

will the public consume less m edi
cine, as far as quantity is concern
ed, but physicians will depend upon 
a selected list of medicines and the 
pharm acist have the compounding of 
the prescriptions. — Meyer B rothers 
Druggist.

Pink Colored Quinine.
The demand for quinine in India is 

astonishingly great. In addition to 
the con sumption of the alkaloid m an
ufactured in India, the records show 
that for twelve m onths, ending March 
31, 1910, there were im ported into In 
dia 120,112 pounds of quinine. The 
governm ent controls the factories in 
Tndia and has adopted a novel means 
of com peting with the im ported alka
loid. The D irector-G eneral of Stores 
at the India office announces tha t the 
governm ent will color pink all of 
the quinine manufactured bv the gov
ernm ent in order to distinguish it 
from quinine of uncertain purity. Of 
course, foreign m anufacturers will not 
relish this announcem ent, but it is 
difficult to see w hat they can do to 
prevent this slur on the quality of 
quinine m anufactured by other than 
governm ent factories in Tndia.

In the early eighties Dr. John B. 
Bond of L ittle Rock, Ark., suggest
ed coloring morphine in order to pre
vent its being mistaken for quinine. 
His suggestion received considerable 
attention but was not put into p rac 
tical use. H is idea was to guard 
human lives. If his plan would have 
operated to increase business and 
make money for some individual or 
corporation, as is the case in coloring 
quinine pink, it would, no doubt, have 
been prom ptly placed in service.

W ill Check Up Peddlers.
Lansing, May 15—State T reasurer 

Sleeper is starting  out an employe of 
his departm ent, J. C. Ryan, to check 
up the hawkers and peddlers of the 
State and enforce the law requiring 
these itinerant business men to pay 
the license fee required by the State. 
Tt is believed there are several hun
dred of them  who have not com
plied with the law and prosecutions 
may be instituted in some cases.

The law provides that peddlers shall 
pay a S tate license fee annually of 
$5: if operating with one horse, $20, 
if with two horses, $40. The present 
law exempts m erchants who have 
been in business for one year from 
paying a peddler’s tax for wagons 
they may operate in the county in 
which their store is located, or an 
adjoining county.

Before this exemption w ent into ef
fect the State received an income of 
as high as $15,000 a year from these 
fees. L ast year it am ounted to 
$2,835.

Under Obligations.
“I always have to laugh at Jones’ 

jokes.”
"I didn’t know you owed him that 

much.”

It is an ill wind tha t blows nobody 
good, but one has to  be outdoors to 
get in its path ; it w on’t come in the 
office after jo u .

A man seldom works overtim e in 
an effort to make his wife happy.
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WHOLESALE DRUG PRICE CURRENT
A cldum

Acetlcum  ............ 6 3 8
Benzoicum, G e r . . 703 75
B oracie ................ 3 12
Carbolicum ........ 163 20
Citricum  .............. 453 50
H ydrochlor ........ 3 3 5
N itrocum  ............ 8 3 10
Oxallcum ............ 143 15
Phosphorlum , dii. 3 15
Salicÿlicum  ........ 443 47
Sulphuricum  . . . . 1%3 b
Tannicum  ............ 753 80
T arta ricu m  ........ 383 40

Am m onia
Aqua, 18 deg. . . . 4 3 6
Aqua, 20 deg. . . . 6# 8
C árbonas ............ 133 15
Chloridum  .......... 123 14

A niline
Black ....................i 0032 25
Brown .................. 8O3 I 00

C opaiba .............. 1 7531 85 1 Scillae . . .
Cubebae ............  4 0034 101 Scillae Co.
E rigeron ...............2 35@2 50 j T o lu tan  ..
E vech th itos .........1 0031 101 P ro n o s virg.
O au ltheria  ...........4 80@5 00
G eranium  . . . .  oz 75
Gossippil Sem gal 70 #  75
H edeom a .............2 5032 75
Ju n íp e ra  ..............  4031 20
L avendula . . .
Amons ............

M entha P iper 
M entha Verid

Zingiber ..............
Tinctures

Aloes .......... ........
Aloes & M y rrh .. 
A nconitum  N ap 'sF  
A nconitum  N ap’sR
A rnica ..................
A safoetida ..........
A trope Belladonna

Red 45<i 50
Yellow .................2 503 3 00

Baccae
Cubebae ...........  7 03  75
Ju n ip e rs  ............  6 3  *
X anthoxylum  . . .1  0031 10

Balsam um
Copaiba ...........  603  65
P eru  .....................2 6 6 3 2  30
T erabin , C a n ad .. 703  80
T olutan  ............ 403

C ortex  
Abies, C an ad ian ..
Cassiae ................
C inchona F lava  
Buonym us a tro ..
M yrica C e rife ra ..
P ru n u s Virgin! . .
Quillaia, g r’d. . . .
S assafras , po 30 
Ulmus ..................

E xtractum
G lycyrrhiza, Gla. 24 3  
G lycyrrhiza, po . .  283
H aem atox ..........  113
H aem atox, Is  . . .  133
H aem atox, Vfcs . .  143 
H aem atox, *4s . .  163

Ferru
C arbonate Precip.
C itra te  and  Q uina 2 
C itra te  Soluble . .  
Ferrocyanidum  S
Solut. Chloride ----
Sulphate, com’l 
Sulphate, com 'l, by 

bbl., per cwt.
Sulphate, pure . .

Flora
A rnica .................. 203
A nthem is ............  503
M atricaria  ..........  303

Folia
B arosm a ............ 1 7532
C assia Acutifol,

T innevelly . .  153 
Cassia, Acutifol 253 
Salvia officinalis,

*4s and  V4s . .  183 
Uva U rsi ...................8 3

Gumm l
Acacia, 1st pkd. 3  
Acacia, 2nd pkd. 3  
Acacia, 3rd pkd. 3  
Acacia, sifted  sts. 3
Acacia, po ..........  453
Aloe, B arb  ..........  223
Aloe, Cape ..........  3
Aloe, Stocotr* ----- 3

Catechu, I s  ........
C atechu, %s . . . .
Catechu, %s -----
C am phorae ..........
Euphorblum  . . . .
G albanum  ..........
Gamboge . .  p o . . l  
Gauciacum  po 35
K i n o ........ po 45c
M astic ..................
M yrrh . . . .  po 50
Dpium ........
Shellac ................
Shellac, bleached 
T rag ac an th  ........

H erba
A bsinthium  ----- 4 5037 00
E upatorium  oz pk 
Lobelia . . .  .oz pk 
M ajorium  ..o z  pk 
M entra P ip. oz pk 
M entra  V er oz pk
Rue ..........  oz pk
T anacetum  . . V . .
T hym us V oz pk

Magnesia 
Calcined, P a t. . .  
C arbornate, P a t.
C arbonate, K-M.
C arbonate ..........

. .  9033  60 

. 1 5031 60 

. . 2  753 3 00 

. .3 8034  00
M orrhuae, gal. . .2  0032 751A uranti Cortex ..
M yrlcia ................3 0033  50 B arosm a .............
Olive ......................1 0033 001 Benzoin ...............
P icis L iquida . . .  103  12 Benzoin Co...........
P icis L iquida gal. 3  I C an tharides -----
R icina ..................  9431 00 Capsicum  ............
Rosae oz................ 8 003 8 50 C ardam on ...........
R osm arin i ........  3 1  00 Cardam on Co. ..
Sabina ..................  9031 00 C assia Acutifol ..
S an ta l .................. 3 4  50 C assia Acutifol Co
S assafras ............  9031 00 C astor ...................
Sinapis, ess. o z ...  3  65j C atechu ................
Succini ....................  403  45 [ C inchona ..............
T hym e ....................  403  50
Thym e, op t........... 3 1  60
T heobrom as . . . .  153 20
Tiglil ....................  9031 00

Potassium
B i-C arb  ................. 153 18
B ichrom ate ..........  133 15
Brom ide ..............  30 3  35
C arb ........................  123  15
Chiorate ----  po. 123  H
C yanide ..............  303

50

Lopau&n ___ __  . » 1 m 13# ' V É I# I  «__ _ 3 4K#3I
Mmrif # # # >  3 #  

9 m

«
Lycopodium ___  7 5 # m WmeK&mrwmi  £j Tn a* # 9  ; 3 t
M a d s . . . . . . . . . . .  553 m MML p A
Magnesia. Sn iph . 7-3 % jv r t . NN’
M agnesia. 3uäp&. bht »  
M annia at. T  __ 75 #

%
15

mHpNt G  - w-.-. 
M

» * T  f  9fak S K # 39

W 75# »■ *z»ar » . 'v f  w  z r  45 # ■S
Vf. jrjthnz* 1 ZaÆkZ üddüxz Ä sxasre 25# 91 Txraewffc*». 7Ä  Ê O m
M orphia, äÖCTQ % 5533 Mna&m 9 W T i-psssifl»«. ’m m  ** V »
Mrsrpf&sà, Mal ì m f m ]ü TT* *>  w oner 70
M oschus C anton f  
M yrisfica. 3fo. 1  S #

m
#

S a n ft, Win 1 ■fi n; m Pmmm

N--.X Vomica pu 15 3 10 3 n n ^  leT -y  » # 9# jhWtñB 2Z-Ç/ À
O# ärnftea. _______ 9k fsf.
Pepsin 3aae. ff  A

P  D O »  ----- # 1 i t mm "91 I # J §

‘ ’gai. doz* . . . . . .  « S fl) %® * yef # s r  7% U  
Gcftct*. ]M* * »  -*?■ 1% 3 # g

E s s *  r » 9
« f . ... ê % F ifty . «GS x r  3%

PII H y d rarg  po f» U *9 !•% Ä 9
Piper Alba po 35 91 g»
Piper ;gra pf> 32 # 13 7- -niB>iin Sng: 73# Ü
P îx  Burgrnn ----- 10#

. . . .  .
P ilv fs fp’cu t Opfl J j n # I M I t?  I#  % "ITi i'iffsiw GilMbR|l̂ vr % M
P y re n th n n n , b » .  H  

ék P  Co. 'kw f Tk
\ 3ÍM59. IV l $ 9

3BP vran f'i^ im  nt; f M Tk ?W-J| % % *
Q uassiae . . .  4 # |H i r f A l i g s e  #'
Qnfvia. M. ___  T7#
Qnirta. SI G er -----IT # V 3*
Quina. S P  A W  17# JT dT 9N. : f  1®#T J9

Iodide ................  2 2532 30
P otassa, B ita r t p r 30 3  32
P o tass N itras  opt 7 3
P o tass  N itra s  ----- 6 3
P ru ssia te  ..............  233
Sulphate po . . . .  153 

Radix
Aconitum  ..............  203
A lthae ....................  303

C inchona Co. . . .
Colum bia ..........
Cubebae ............
D igitalis ............
E rgo t ..................
F erri Chlorid* im
G entian ........ . . .
G entian Co..........
G uiaca ................
G uiaca am m on . 
H yoscyam us . . .
Iodine ................
Iodine, colorless
Kino ............
Lobelia ..............
M yrrh ................

1 0 |N u x  Vomica . . .  
Opil

50

50

26 Opil. cam phorated

Aneli usa ..............  103 12
Arum  po .............. 3  25
C alam us ..............  2 03  4C

123 i-
163 IS 
I23 Is

ifi 4 DC 
> 'n  4 25

G entiana po 15.. 
G lychrrh iza pv 15 
Hellebore, A lba .
H ydrastis , C anada 
H ydrastis , Can. p<
Inula, po .............. 20-3 25
Ipecac, po ..........2 25#2  35
Iris plox ..............  353  40
Ialapa, p r ..............  703 75
M aran ta , %s . . . .  3  35
Podophyllum po 153 18
Rhei ......................  7531 00
Rhei, cu t ............1 0031 25
Rhei, pv...............  7531 00
Sanguinari, po 18 3  15
Scillae, po 45 . . .  203 25
Senega ................  853
S erpen taria  ........  503
Smilax, M.............. 3
Smilax, offi’s  H . . 3
Spigella ................1 453 1 50
Sym plocarpus . . .  3  25
V aleriana E ng  . .  3  25
V aleriana, Ger. 153 20
Z ingiber a  ..........  123 16
Z ingiber J .......... 253 28

Semen
Anisum po 22 . .  3  18
Apium (g rave l's) 133 15
Bird, Is  ..............  4 3  6
C annabis S ativa  7 3  8
Cardam on ..........  703  90
Carui po 15 ........  12 15
Chenopodium . . .  253  30
C oriandrum  ........ 123 11
Cydonium ...........  7531 00
D ipterix  O dorate 3 753 4 00
Foeniculum  ........  3  30
Foenugreek, po . 7 3  9
Lini ...................... 8 3  8
Lini, grd. bbl. 544 6 3  8
Lobelia ..............  75 3  80
P h arla ris  C ana 'n  9 3  10
R apa ...................... 5 3  6
Sinapis Alba . . . .  8 3  10
Sinapis N igra . . .  9 3  10

Spiritus
F rum en ti W. D. 2 0032  50

Opil, deodorized
Q uassia ................
R ha tany  ..............
Rhei ......................
S an gu inaria  . . . .
S erpen taria  ........
S trom onium  . —
T olu tan  ................
V alerian ..............
V eratrum  Veride
Zingiber ..............

Miscellaneous 
A ether, Sp ts N it 3f 303 
A ether, S p ts  N it 4f 343 
Alumen, g rd  po 7
A n n atto  ..............
Antim oni, po . . .  
Antim oni et po T
A ntifebrin ..........
Anti pyrin ............
A rgenti N itras  oz
A rsenicum  ............
Balm Gilead buds 

90 I B ism uth & N — 2 
55 Calcium Chlor, Is  
25 I Saicium Chlor, %s 

Calcium Chlor, Í4s 
C antharides, Rus. 
Capsici F ru c’s a f 
Capsici F rue’ s  po 
C ap’i F ru c’s B po 
C arm ine. No. 40
Carphyllus ..........
Cassia F ru e tu s  .
C ataceum  ............
C en tra rla  ........
C era A lba ..........
Cera F lava ........

403 50

20
20
2X
23
25
39
22
25

553 60
180 20
183 20
183 20

Chloroform ........
Chloral H yd C rss 1 
Cbloro'm  Squibbs 
O hondrus . . . . . .
Cinchonid’e Germ 
Cinchonidine P -W
Cocaine ..............  3
Corks list, less 71
Creosotum  ..........
C re ta  . . . .  bbl. 75
C reta, p rep ...........
C reta. precip. 
C reta, R ubra , . .
C udbear ...............
Cupri Sulph. . . .  
D extrine . . . . . . . .
Em ery, all Nos.

po. . . . . .
po 1  so :

“ 1 20
25

io #
62
65

1  
i #

9

12
90

1
»
23
15

3 4 25
203 25

3

1
35
35
10

503 55
40# 42
45# 50
343 54

4»
3 90

203 25
383 48
383 48
0533 25

Our New Home
Corner Osifces amé Commerce

Oniy îii# fe r t fwmm Cmon Itaseli:

Greater Number of Employev 
Larger Stock '4oiern Faci t i e s

Hazel fine à  Perfci*» Drug Co. G ra n d i RLmvé*.

Oleum
A bsinthium  . . . .  7 5038 00 
A m ygdalae Dulc. 7 5 3  85 
Amygdalae, A m a 8 00 8 25
Anisi ..................  1 903  2 00
A uran ti C ortex 2 75 3  2 85
Bergami! ..........  5 503  5 60
C ajiputi ...............  853 90
Caryophilll .........1 4031 50
C edar .................. 853  90
Chenopadii ...........4 5035 00
Cinnam oni ...........1 7531 85
Conlum Mae . . . .  803 90 
C itronelia 003  70 Senega

Frum en ti ..........  1 2531 §C
Ju n ip e rs  Co.......... 1 7532 501 Em ery
Jun ip e rs  Co O T  1 6532 00 E rgota 
Saccharum  N E  1 9032  10 E th e r  Suiph 
Spt Vinl Galli ..1  7536 50 Flake W hite
Vinl A lba ............1 2532  00 G alla ..................
Vini Oporto ___1 2532 001 G am bler ...........

Sponges | G elatin, Cooper
E x tra  yellow sheeps' 

wool carriage  . .  3 1  25
F lorida sheeps’ wool

carriag e  ........  3 0033 50
G rass sheeps’ wool

carriage  ..........  3 1  25jG lyeerina .............
H ard , sla te  use 3 l  OOlGrana P arad isi
N assau  sheeps’ wool H am ulus ..........

carriage  ..........  3 5032 751 H ydrarg  A m m o!
Velvet ex tra  sheeps’ 

wool carriage  . .  3 2  00
Yellow Reef, for

s la te  use ........  3 1  44
Syrups

A cacia .................. 3
A uran ti C ortex 3
F erri lod ............  3
Ipecac ...................  3
Rhei Arom .
Sm ilax Offl’s 503

3

G elatin, F rench 
G lassw are, fit bop 
Less th an  box 70“ 
Glue, brown . . . .  
Glue, w hite  ........

H yd rarg  Ch. . Mt 
H ydrarg  Ch Cor 
H ydrarg  Ox Ru' ji 
H ydrarg  Ungue'n« 
H ydrargyrum  V
Ichthyobolla. A m . ÎW 1
Indigo ..................  » » 3 l
Iodine, R esubi ..3  8 033
Iodoform ..........  X 9034
L iquor A rsen e t 

Hy

Who Pays for
Our Advertising?

A N S W
N either firn dealer  nor li»  c m w m

F It#113 13 \ ,rî
15# 25 j m  £04

®  1 p la n t

# 1
#3 I LC

453 50 [
LOVVNEY’S COCOA

t s o

PREMIUM CHOCOLATE fo r BAKING

Liq
y d ra rg  lod.
P o ta ss  Arstn** 19$

>M<



M I C H I G A N  T R A D E S M A N M ay 17, 1911

GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing , 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

ADVANCED
Flour
Corn Syrup

DECLINED
Cheese
Provisions

Index to Werket*
B y « m u s i

Col

Am m onia .......................... *
Axle G rease .................... 1

Baked B eans .................. *
B ath Brick ...................... j
Bluing .........
Brooms .......
B rushes — . 
B u tter Color

A M M O N IA
Dos.

2 dos. box 75
A R C T IC

12 os. ovals
A X L E  G R E A S E  

F ra se r 's
lib . wood boxes, 4 dos. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3V*rb. tin  boxes, 2 doz. 4 25 
luib. pails, per doz...6  00 
latb. pails, per doz. ..7  20 
261b. pails, per doz. ..12 00

B A K E D  B E A N S  
B eutel’s Michigan B rand 
Baked P ork  and Beans

Leiden ..................
L im burger ..........
Pineapple ............40
Sap Sago ............
Swiss, dom estic

@15
@16
@60
@20
@13

Candles .............................. *
Canned Goods ..............  i " ‘
Canned M eats .................. *
Carbon Oils .................... “
C atsup .........    “
C ereals .............................. *
Cheese
Chewing Gum ................  |
Chicory .............................  ,
Chocolate .......................... *
Cider, Sweet ...................  "
Clothes Lines .................. "
Cocoanut .......................... *
Coffee .................................  ,
Confections
C rackers ...........................  *
Cream  T a r ta r  .................. b

Dried F ru its

F arinaceous Goods
Fishing Tackle ----
Flavoring E x trac ts
Flour .........................
F resh  Fish ..............

G elatine . . .  
Grain Bags 
G rains ........

H erbs .................................  8
Hides and Pelts ..............
H orse R adish .................. 8

Jelly

Mapleine 
Mince Meats 
Molasses 
M ustard . . . .

Olives

P ipes ................
Pickles ............
P laying C ards
P otash  ............
P rovisions . . . .

Rice
S

Salad D ressing ..............
Sa lera tus .........................
Sal Soda ...........................
Salt .....................................
Salt Fish ...........................
Seeds .................................  1
Shoe Blacking .................  1
Snuff ................................. 1
Soap ...................................  10
Soda ................................... 1
Soda ................................... 1
Spices .................................  1
S tarch  ...............................  1
Syrups ...............................  1

Table Sauc< ............ 1
T ea .....................................  1
Tobacco .............................  1
Tw ine .................................  1

V
V inegar .............................  1

W
W icking .............................  1
W oodenware .................... 1
W rapping P aper .......... 13

Y
Yeast Cake .....................  13

No. 1, cans, per doz. . 45
No. 2, cans, per doz. 75
No. 3 cans. per doz. 85
lib . can. per doz. . . . . au
21b. can. per doz. . . . .1 40
31b.. can, per doz. . . . .1 80

B A T H  
English -----

B R IC K
. 95

Oysters
Cove, l ib ...............  85@ 90
Cove, 21b. ...........1 f>6@l 76

Plums
Plum s .................. 1 nn@2 50

P ea rs  in Syrup 
No. 3 cans, per do*. ..1  25 

Peas
M arrow fat ..........  96(91 25
E arly  Ju n e  ........  95@1 25
E arly  Ju n e  sifted 1 15@1 80

Peaches
Pie ........................ 90@1 25
No. 10 size can pie @3 00 

Pineapple
G rated  ..................l  85@2 50
Sliced .................... 95@2 40

Pum pkin
F a ir  ..............7 . . .
Good .......................
Fancy ....................
G allon  .....................

B L U IN G
S aw yer's Pepper Box

P er Gross 
No. 3, 3 doz. wood bxs 4 0a 
No. 5, 3 doz. wood bxs 7 00 
Saw yer C rystal Bag

Blue ...........................  4 00
^ BROOM S  

No. 1 C arpet 4 sew ..4  00 
No. 2 C arpet 4 sew ..3  7a 
No. 3 C arpet 3 sew ..3  50 
No. 4 C arpet 3 sew . .3 25
P arlo r Gem .................. 4 50
Common W hisk  ...........1 10
Fancy W hisk ................ 1 35
W arehouse .................... 4 50

B R U S H E S  
Scrub

Solid Back, 8 in .............. 75
Solid Back, 11 in..........  95
Pointed Ends ................  85

Stove
No.
No.
No.
No.
No.
No.
No.

. 90

.1 25 

.1 75

.1 00 

.1 30 

.1 70

. 1 it\)
BUTTER. COLOR

Dandelion, 25c size __2 00
CANDLES

Paraffine, 6s ................  8
Paraffine, 12s ............... 8%
W icking ...................... 20

CANNED GOODS 
Apples

3Tb. S tandards ..  @1 00
Gallon .................. 3 20@3 50

B lackberries
2 lb. ...................... 1 50@1 90
S tandards gallons @5 00 

Beans
Baked .................. 85@1 30
Red Kidney ..........  85@95
S tring  .................. 70@1 15
W ax .....................  75@1 25

Blueberries
Standard  .................... 1 30
Gallon .........................  6 50

Clams
l ittle  Neck. 1Tb. 1 00@1 25 
l ittle  Neck. 2Tb. @1 50 

Clam Bouillon
B urnham ’s Vi p t ...........2
R urnham 's p ts .................3 75
B urnham ’s qts. .......... 7 50

Cherries 
Corn

F air .....................  90(91 00
Good ...................... 1 00@1 10
Fancy .................. @1 45

French Peas 
Monhadon (N atura l)

per doz........................ 2 4
Gooseberries

No. 10 ..............................6 00
Hominy

S tandard  .......................  85
CANNED MEATS 

Lobster
Vilb. ..................................2 40
1Tb..........................................4 25
Picnic Tails .................. 2 75

Mackerel
M ustard, 1Tb.....................1 80
M ustard. 2Tb. ................ 2 80
Soused, lV itb....................1 80
Soused, 2tb........................2 75
Tom ato. 1Tb. ................ 1 50
Tom ato. 2Tb.......................2 80

Mushrooms
H otels .................. @ 17
B uttons. Vi* . . . .  @ 14
B uttons, I s  ....... @ 23

C H E W IN G  GUM 
A m erican F lag  Spruce 55
B eem an’s Pepsin ..........  55
A dam s’ Pepsin  55
B est Pepsin .................  45
B est Pepsin, 5 boxes 2 00
Black Ja c k  ......................  55
Largest Gum M ade . .  56
Sen Sen ...........................  55
Sen Sen B rea th  P e r’f 1 00
Y ucatan .......................... 55
Spearm int ...................... 55

- C H IC O R Y
Bulk .................................
Red ...................................  7,
Eagle ...............................  5
F ranck 's .......................... 7
Schener's .......................  r
Red S tandards ..............1 60
W hite  ...........................  1 60

C H O C O L A T E  
W alter B aker & Co.'s

Je rm an ’s Sweet ..........  22
Prem ium  .........................  31
C aracas ...........................  31

W alter M lxtwney Co.

85
90

1 00 
2 50

Raspberries
S tandard  ............

Salmon 
Col'a R iver, tails
'o l’a  River, flats _____ __

Red A laska ........ 1 75@1 85
P ink A laska . . . . 1  30@1 40

@

. .2 25 
2 40

Sardines
Domestic, V4b . . . . ___3 75
Domestic, >4 Mus. ---- 3 50
Domestic, Mus @ 7
French, Vis ............ . .  7(914
French, Vis .......... . .18® 23

Shrimps
D unbar, 1st, doz.. ---- 1 35
D unbar, lVis, doz. -----2 35

Succotash
F a ir  ......................... 85
Good ..................... 1 00
Fancy ..................l 25@1 40

Straw berries
Standard  ..................
Fancy ......................

T om atoes
Good .................... 1 05 @1 15
F a ir  ...................... 95@1 00
Fancy .................. @1 40
No. 10 .......    @3 25

C A R B O N  O IL S  
Barrels

Perfection  ............
D. S. Gasoline ..
Gas M achine . . . .  
Deodor’d N ap 'a
Cylinder ............ 29
Engine .............. 16
Black, w inter

@ 9 
@13 @20 @12 
@34Vi 
@22 

8 Vi @10
CATSUP

Columbia, 25 pts. . . . . 4  15
Snider's p in ts ...............2 35
Sinder's Vi p in ts .........1 35

CEREALS 
B reakfast Foods 

Bear Food P ettijohns 1 90 
Cream  of W heat 36 21b 4 50 
Egg-O -See. 36 pkgs. 2 85 
Post Toasties T No. 2

24 pkgs.......................2 80
Post T oasties T No. 3

36 pkgs....................... 2 80
Apetiao Biscuit, 24 pk 3 00

18 pkgs.......................1 95
Grape N uts, 2 doz. ..2  70 
M alta V ita, 36 lib . . . .2  85 
M apl-Flake, 24 1Tb. ..2  70 
P illsbury 's Vitos, 3 dz. 4 25 
Ralston H ealth  Food

36 2!b...........................4 50
Saxon W heat Food, 24

pkgs............................. 3 00
Shred W heat Biscuit

36 pkgs..................   .3 60
Kellogg’s Toasted Corn 

Flakes, 36 pkgs in cs 2 80
Vign>*. 36 pkgs. .............2 75
Voigt Corn F lakes ___ 4 50

Rolled O ats
Rolled A vena. bbls. ..4  25 
Steel Cut, 100 Tb. sk .s 2 10
M onarch bbl................... 3 90
M onarch, 90 Tb. sacks 1 80 
Q uaker. 18 R egular ..1  38 
Q uaker, 20 Fam ily .. .3 90 

Cracked W heat
Bulk .............................  3%
24 21b. pkgs...................... 2 50

C H EESE
Acme ....................
Bloomingdale . . .
Carson C ity ___
W a r n e r ..................
R iverside ..............
H opkins ................
B rick ....................

Premium,
Premium, Vis

C ID E R , S W E E T  
“M organ’s ”

Regular barre l 50 gal 10 00 
Trade barre l, 28 gals 5 50 

T rade barrel, 14 gal 3 50
Boiled, per gal.   ........ 60
Hard, per ga l..................  25

C L O T H E S  L IN E S  
Sisal

3 th read , e x tr a .. 1 0060ft.
72ft.
JOft.
Oft.

TtfL

thread,
thread ,
thread.
thread

e x t r a . .1 40 
e x tra ..1  70 
ex tra  ..1 29 
e x t r a . .

COCOA
B aker’s .........................  37
Cleveland .........................  41
Colonial, Vis ................. 35
Colonial, Vis ................  33
Epps .................................  42
H uyler .............................. 45
Lowney, Vis ................. 36
Lowney, Vis ................  36
Lowney, Vis 
Lowney, Is 
Van H outen, 
Van H outen, 
Van H outen,

4is
V4s
Vis

Van H outen, Is
W ebb ...............................  33
W ilber, Vi* ....................  33
W ilber, Vi* ....................  3

C O C O A N U T  
D unham ’s per lb

@13
@13
@13Vi
@13Vi
(913Ü
@12Vi
@14Vi

Vis, 5Tb. case .......... 29
Vis, 5Tb. case ............  28
Vis. 15Tb. case ..........  27
Vis. 15Tb. case ..........  26
Is, 15tb. case .............. 25
Vis & Vis, 151b. case 26Vi
Scalloped Gems ........  10
Vis & Vis, pails ........  14 Vi
Bulk, pails .................. 13
Bulk, b arre ls ............  12

CO FFEES, ROASTED 
RiO

Common ...................... 16
F a ir  ...............................  16 Vi
Choice ............................ 17
Fancy .............................. 18
P eaberry  ...................  19

Santos
Common .......................... 17
F a ir  ....................................18
Choice ............................ 18
Fancy ................................19
P eaberry  ...................... 19

Maracaibo
F air .................................... 19
Choice .............................. 20

Mexican
Choice .............................. 19
Fancy ................................21

G uatem ala
F a ir  ....................................20
Fancy ................................22

Java
P riv a te  G row th ...24@29
M andling .................. 30@34
Aukola ...................... 29@31

Mocha
Short Bean ..........24® 26
Long Bean ...............23@24
H. L. O. G..............25 @27

Bogota
F a ir  .................................... 20
F'ancy ................................22
E xchange M arket. S teady 
Spot M arket, S trong 

Package 
N»w York Basi

Arbuckle ............... 20 50
Lion ................................20 50

M cLaughlin’s XXXX 
M et anghlin ’s XXXX sold 

to re ta ilers only. Mail all 
orders direct to  W . F. 
M cLaughlin & Co.. C hica
go.

E x trac t
Holland. Vi gro boxes 95
Felix, Vi gross ..............1 15
H um m el’s foil, Vi gro. 85 
H um m el’s  tin , Vi gro. 1 43

CONFECTIONS 
Stick Candy Pail*

S tandard  ...........................  8
S tandard  H  H  ..............  8
S tandard  T w ist ............  8Vi

Jum bo, 32 tb ...................... 8
E x tra  H  11 .................... 10
Boston Creaffi ...............13
Big stick, 30 tb. case 8 

Mixed Candy
G rocers ....................   6 Vi
Competition .................... 7
Special ............................... 8
Conserve ...........................  8
Royal ................................ 12
Ribbon .............................. 10
Broken ...............................  8
Cut Loaf .......................  8Vi
Leader .............................  8
K indergarten  ...................10

rench Cream  ...............  9
S ta r  .................................. l l
H and Made Cream  ...1 6  
Prem io Cream  mixed 14 
P aris  Cream  Bon Bons 10 

Fancy—in Pails
Gypsy H e a r ts  ................ 14
Coco Bon Bons .............14

udge Squares ...............1?
P eanu t Squares .............11
Sugared P ean u ts  ........ l l
Salted P ean u ts  ...............12
S tarligh t K isses ...........12

ozenges. plain ............lu
Champion Chocolate ..11 
Eclipse Chocolates ...14
E urek a  Chocolates ___15
Q uin tette  Chocolates 14 
cnam pion Gum Drops 9 
Moss Drops . . . . . . . . . . .  10
Lemon S*uuis ........... ...1 0
Im perials ........................ 10
tal. Cream  Bon Bons 12

Golden Waffles ...............13
Red Rose Gum Drops 10
Auto Bubbles ................13

Fancy—In 5tb. Boxes 
Did Fashioned Molas

ses K isses 101b. bx. 1 30
O range Je llies ..........  50
Lemon S o u r s ..............  60
o ld  Fashioned H ore-

liouud drops ..........  60
’epperm int Drops . .  60

Champion Choc. Drops 65 
H. M. Choc. Drops 1 10 
H. M. Choc. L t. and

D ark, No. 12 ..........1 10
B itte r Sweets, a s ’td  1 25 
B rillian t Gums, Crys. 60 
A. A. Licorice Drops 90 
Lozenges, prin ted  . . .  65
Lozenges, plain  ........  60
Im perials .................... 60
M ottoes ........................  65
Cream  B ar .................. 60
G. M. P ean u t B ar . .  60
H and  Made Crm s 80@90
Cream  W a f e r s ............  65
S trin g  Rock . . . . . . . . .  60
W intergreen  B erries 60 
Old T im e A ssorted 2 75 
B uster Brow n Good 3 50 
U p-to -date  A sstm ’t  3 75 
Ten S trike No. 1 . . . . 6  50
Ten S trike  No. 2 . . . . 6  00
Ten S trike, Sum m er

asso rtm en t ..........  6 75
Pop Corn

C racker J a c k .............. 3 25
Giggles, 5c pkg. cs. 3 50 
Pop Corn Balls 200s 1 35
A zulikit 100s ...............3 25
Oh My 100s ................ 3 50

Cough Drops 
P u tn am  M enthal . . . .  1 00
Sm ith Bros. .............. 1 25

NUTS—W hole 
Almonds, T arrag o n a  18 
Almonds, D rake . . . .  15 
Almonds, California

soft shell ..................
B razils .....................  12@13
F ilberts .................. 12 @13
Cal. No. 1 ....................
W alnuts, soft shell 18(919 
W alnuts, M arbot . . . .  17 
Table nu ts, fancy 13Vi@14 
Pecans, medium . . . .  13
Pecans, ex. large . .  14
Pecans. Jum bos . . . .  16
H ickory N uts, per bu.

Ohio, new  ..................
Cocoanuts ......................
C hestnuts. New York

S ta te , per bu...........
Shelled

Spanish P ean u ts  @ 9
Pecan H alves ___ @58
W alnut H alves . .  .45@48
Fihlert M eats ___ @30
A licante Alm onds @42 
Jordan Almonds . .  @47

P eanu ts
F ancy  H  P  Suns @ 6 Vi

R oasted ............... p  7Vt
Choice, raw . H. P. Ju m 

bo ...................... @ 8
C R A C K E R S  

N ational B iscuit Company 
B rand 
B utter

N. B. C. Sq. bbl. 6Vi bx 6 
Seymour, Rd. bbl 6% bx 6 

Soda
N. B. C., boxes ..........  6
Select ...............................  8
S ara toga  F lakes ........  13
Z ephyrette  .................... 13

Oyster
N. B. C. Rd. bbl 6Vi bx 6 
Gem. bbl. SVi boxes . .  6 
F a u s t .........................  8

Sw eet Goods
A nim als .......................... 10
A pricot Gems .............. 12
A tlantlcs .......................  12
A tlantic, A ssorted . . .  12 
A vena F ru it Cake . . .  12
B rittle  ........ .... ............  11
Bumble Bee .................   10
C adets ............................ 9
C artw heels A ssorted . .  8
Cecilia B iscuit ...............16
Cnocolate Drops . . . . .  it> 
Chocolate Drp C enters 16 
Choc. Honey F ingers 16 
Circle He>ney Cookies 12 
C u rran t F ru it B iscuits 12
C racknels ........................ 16
Cocoanut S ugar Cake 11 
co coanu t Taffy B ar ..12
Cocoanut B ar ................10
^ocoanut D rops ............ 12
Cocoanut M acaroons . .18 
Cocoanut H on. F ing ers  12 
Cocoanut Hon. Ju m b ’s  12
Coffee Cake ........... . . . . . 1 0
Coffee Cake, iced . . . . .1 1  
C rystal R osettes . . . . . .  20
C ru m p e ts ................. . . . . .1 0
Dinner B iscuit ..............28
Dixie S ugar Cookies . .  9 
Dom estic Cakes . . . .  8
Domino D ots .................. 12
E ventide F ingers .........16
Fam ily Cookies ............  8
r ig  Cake A ssorted ...1 2
r ig  N ew tons ...................12
r'lorabel Cake .....   12 Vi
Fluted Cocoanut B ar 10
F t  os ted  C ream s ............ 8
c rosted G inger Cookie 8
F ruit Lunch iced ........ 10
Gala Sugar C akes . .  8
Ginger Gems ..................  8
Ginger Gems, iced . . . .  9
G raham  C rackers ...........8
Ginger Snaps Fam ily . 8 
Ginger Snaps N. B. C. 7V4
Ginger Snaps N. B. C.

Square .......................... 8
H ippodrom e B ar . . . . . .  10
Honey Cake, N. B. C. 12 
H oney F ingers As. Ice 12 
Honey Jum bles, Iced 12
loney F lake . . .  .1*44

Household Cookies . . . .  8 
Household Cookies Iced 9
Im perial .......................... 8
Je rsey  Lunch .................8
Jonnie ........................ 8
Jubilee Mixed ........ .‘. . .1 0
Kream  Klips ..................25
Caddie .............................. 9
.em on Gems .................. 10
.emon Biscuit Square 8
^emon W afer ...............16
L.emona .........    8

Mary Ann ........................ 8
M arshm allow Coffee

Cake ...................... 12Vi
M arshm allow W aln u ts  16
Medley P re tze ls ...........10
Molasses Cakes ............  S
Molasses Cakes. Iced 9 
Molasses F ru it Cookies 

Iced . . . . . . . . . . . . . . . . . 1 1
Molasses Sandwich ...1 2
Mottled Square .............10
O atm eal C rackers . . . .  8
O range Gems .................. 8
Irb it Cake ...................... 14
Penny A ssorted ...............9
P eanu t Gems ................  9
Pretzels. i  tariff M d .. . .  9 
P re tze le ttes, H and  Md. 9 
Pre tzelettes. Mac. Md. 8
Raisin Cookies ...............10
Revere, A ssorted .........14
R ittenhouse F ru it

B iscuit .......................... 10
Rube ................................ ' 9
Scalloped Gems .............10
Scotch Cookies ...............10
3Diced C u rran t Cake ..10  
Spiced G inger Cake . .  9 
Spiced G inger Cake led  10
■4ugar F ingers ...............12
Sugar Cakes ............... 8
Sugar Crim p .......  8
Sugar Squares, large

or sm all ...................... 9
Sultana F ru it  B iscuit 16 
Sunnyside Jum bles . . . .1 0
Superba ............................ 8
Sponge L ady F ingers 25
Vanilla W afers .............16
W afer Jum bles cans ..18
W averly .......................... 10

In-er Seal Goods
per doz.

Albert B iscuit ..............1 00
Animals ........................... 1 00
\rro w ro o t B iscuit ___1 00
Baronet B iscuit ..........1 00
Rrem m er’s B u tte r

W afers .......................... 1 00
•’arneo B iscuit ...............1 50
Cheese Sandw ich ........ 1 00
Chocolate W afers .........1 00
Cocoanut D ainties . . . . 1  00
D inner B iscuits .............1 60
^ a u st O yster .................. 1 00
Fig N ew ton .................. 1 00
Five O’clock T ea  .........1 00
F ro tana  ............................ 1 00
G inger Snaps, N. B. C. 1 00 
G raham  Crackers, Red

Label ............................1 00
rem on  Snaps ..............  88
M arshm allow  D ainties 1 00 
o a tm e a l C rackers . . . . 1  00 
Old T im e Sugar Cook. 1 00
Oval Salt B i s c u i t .......... 1 00
O yste re ttes ....................
P re tzelettes, Hd. Md. 1
Royal T o as t .................. 1
Saltine B iscu it .............. 1

ISSSS
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6
S aratoga  F lakes ...........1 50
Social T ea  B i s c u i t___1 00
Soda C rackers N. B. C. 1 w  
h*>da C rackers Select 1 0» 
S. S. B u tte r  C rackers 1 50
T rium ph Cakes ........  16
U needa B iscuit ............  50
U needa J in je r  W ayfer 1 00 
U needa Lunch B iscuit 5u
V anilla W afers .............1 uo
W a te r  T hin  B iscuit . .  l oi> 
Zu Zu G inger Snaps ..
Zw ieback ........................ 1 ou
In  Special T in  Packages, 

P e r  doz
F estino  ............................ 2 50
Nabisco, 25c .................. 2 50
Nabisco, 10c .................. 1 00
C ham pagne w a fe r  . . .2  50 

P e r  tin  in bulk
Sorbetto  .......................... 1 uo
N abisco ......................  1 75
F estino  ............................ 1 5u
B ent’s  W ater C rackers 1 40

8 1ft 11
Jaxon  Mexican Vanilla Sleepy Eye. % s paper 5 J5

1 oz. oval ......................15 M i Sleepy E ye. paper 5 35
2 oz. oval ..................... 28 29 W atson-H iggm » M illing O
4 oz. flat ................... ..56  26 P erfection  F lour ........... 4 5*
8 oz. flat .....................108 90 I T ip  Top Floor . . . . ------■* id

ja x o n  T erp  Lemon 1 11 '?  g1 rvr nvoi ia m  M a rsb a lis  B est Floor » »e
1 oz- ......................, P erfection  B ucgw heat 5 4»

f l a t 5 1 t*» t °»> * *•

Mo. m  Gmif. sack* ffz 
t e  <W8  Rkryek*

3  ftft- 
.3  1ft Ma 1t Iflft Sai .. „1 ift

ftftftftHR.r
#^ftft«r

SSnsSt
VlHBft Jft

to  <82 Tiswm'f wASW 1  S »n 1L A tftft ________ CftJMMNi ww M
FOTASM

Dkbbttr» ^  í
% 3P 
L ft jftft

3ft ■w

Ï  oz 
4 oz. 
8 02

FW®V»3*OWS 
San ■iB'Smur FzrR

flat ...................... S3 99
Jennings (O . C. B rand) 

T erpeneless Kxrmct Leiaon 
No. 2 P anel, per doz. 75 
No. 4 Panel, per doz. 1 5*> 
No. 6 P anel, per doz. 2 99 
No. 3 T aper, per doz. 1 56

D airy Feed 
A lfalfa H orse Feed
K s t r  C om  . . . .  ___
Hoyle S cratch  Feed

29 99

.1 t>
. 1 45*

3ftft «n* . .RB 9 F  jKAwdwdl 4k ft1
— 7 Mto A M R . 3k 3 » Jftftft ft

ÍCR
.. . .  8 »  M m R . 4M Jftlgpi . f t

C R E A M  T A R T A R  
B arrels o r d rum s . . . .
Boxes ................................
Square cans

33
34 
36

Fancy caddies ..............  41

DRIED FRU ITS 
Apples

Sundried ..................
E vaporated  ...............12@13

Apricots
California ..............  14@16

C itron
Corsican ..............  @15

C urrants
Im p’d 1 lb. pkg. @10 
Im ported bulk . @ y \

Peel
Lemon A m erican . . .  13
O range A m erican . .  13

R aisins
C onnosiar C luster . . .  .3 25
D essert C luster ............ 4 00
Loose M uscatels } Cr t  
Loose M uscatels 4 Cr 7 
L. M. Seeded 1 lb. 8%@ 9 

C aliforn ia  Prunes  
1.. M. Seeded, bulk . .  7% 
S ultanas, Bleached ...1 2  
100-125 251b. b o x e s ..@11

Bolted .............. ....... . . .  i  d 1
Golden G ranu la ted  . .  J  #

, S t. C ar Feed screened 1* *»
2 oz. Full M easure doz. 1 25 ■ Jim. 1 C om  an d  O ats 24 #
4 oz. Full M easure doz. 2 49 j C ore, cracked  ............ 2» •**

Jennings (D. C. B rand) S Meai. co srsr . 23
E x tra c t VaniBa J W in ter W heat B ran 2. as 

No. 2 P anel, per doz. 1 25 i G*nten Feed  3» 49
No. 4 Panel, per doz. 2 991 ^•***
No. 6 Panel, per doz. I  59 _ Wvkew & Ga.
No. 3 T aper, p e r doz. Z 9  ® ** Ltnneed Meai
1 oz. Full M easure doz. 99

tana
Ft*

9» A. 
49 »  
59 »

90-100 
80- 90 
70- 80 
60- 70 
50- 60 
40- 50

251b.
251b.
25Tb.
251b.
251b.
25Tb.

boxes. .@11% 
boxes. .@12 
boxes. .@12% 
b o x e s .. @ 13 
boxes. .@13 % 
boxes. .@14

%c less in 501b. cases

FARINACEOUS GOODS 
Beans

Dried L im a .................... 8
Med H and  P icked . . . . 2  20
Brown H olland ............ 2 85

F arina
25 1 lb. packages ___1 50
Bulk, per 100 lbs.......... 4 00

Original Holland Rusk 
Packed 12 rolls to  con tainer 
3 con tainers (36) rolls 2 85 
5 con tainers (60 rolls) 4 75 

Hominy
P earl, 100 Tb. s a c k ___1 71
Maccaroni and Vermlcell 
Domestic. 10 Tb. b o x .. 6< 
Im ported, 25 Tb. box . .2 5( 

P earl Barley
C hester ............................ 3 7f
E m pire ............................ 4 7f

P eas
Green, W isconsin, bu.
Green, Scotch, bu............ 2 99
Split, lb .............................. 04

Sags
E a s t India .....................  5
G erm an, sacks ..............  5
G erm an, broken pkg. .. 

Tapioca
Flake, 100 Tb. sacks . .  6 
P earl, 130 R>. sacks . .  5
P earl, 36 pkgs....................2 25
M inute, 36 pkgs................ 2 75

FISHING TACKLE
% to  1 in ............................
1% to  2 in. ......................
1% to 2 In..........................
1% to  2 in.............................. 11
2 in...........................................15
3 In...........................................20

Cotton Lines
No. 1, 10 feet ..........
No. 2, 15 feet ..........
No. 3, 15 feet ....................  9
No. 4, 15 feet .....................10
No. 5, 15 fee t .....................11
No. 6, 15 feet ..................1
No. 7, 15 fee t .....................15
No. 8. 15 fee t .....................18
No. 9, 15 feet ...................20

Linen Lines
Small .................................... 20
Medium ................................ 26
L arge ....................................34

Poles
Bamboo, 14 ft., per doz. 55 
Bamboo, 16 ft., per doz. 60 
Bamboo, 18 ft., per doz. 80
FLAVORING EXTRACTS 

Foote 6  Jenks 
Colem an Vanilla

No. 2 size ....................14 00
No. 4 s i z e ........................24 00
No. 3 s i z e ........................86 00
No. 8 s i z e ........................48 00

Coleman a • rp. Lemor
No. 2 size ...................... 9 61
No. 4 size .......................18 00
No. 3 size ...................... 21 00
No. 8 size ...................... 36 00

2 oz. Full M easure doz. 2 99 
4 oz. Full M easure doz. 4 99 
No. 2 P anel asso rted  1 es 

C rescent Mfg. Co.
M apleine

2 oz. per doz....................3 9t
Michigan Maple Syrup Co 

K alkaska  B rand 
Maple, 2 oz.. per d o z .. .2 25

FR E SH  FISH
P er Tb.

W hite fish, Jum bo  .........15
W hitefish, No. I ...........12
S tric tly  fresh  ................ 15
T rou t ...................... l6@ 12
H a l ib u t ..............................19
H erring  ....................... 7
Bluefish ..........................  14%
Live L obster ..................29
Boiled L obster ..............29
Cod ............................. 10
H addock ...........    8
P ickerel .......................... 12
P ike .................................. 9
P erch  ................................ 8
Smoked, W hite ........... .11
Chinook, Salm on ...........15
M ackerel ..........................
F innan H addfe ............12%
Roe Shad ........................
Shad Roe, each ............
Speckled B ass ..............  8%

G E L A T IN E
Cox’s, 1 doz. large ___ 1 80
Cox’s, 1 doz. sm all . . .  1 09 
Knox’s  Sparkling, doz. 1 25 
Knox’s Sparkling, gr. 14 00

O P  L inseed Meai M  #  
O P  L axo-C ake-M eal S  *
C ottonseed Meal ........IS 59
G im en Feed . . . . . . — J* 49
B rewers’ G ra ins . . . . .  IS  id*

K * n s  
adtoa»

» .
» .
» .

SmstMd maze*

Alfalfa M eal ........
Oats

M ichigan cario ta  
th an  cario ta

C ar io ta   . . .  
L ess th an  car lo t  

May
¡C arlot* ___. . . . . .

H K S B 3
I 9s**e .............. .
[ Hops . . — .........................
1 Laurel Leaves ______ _
f Senna L eaves .. .

H ID E S AMO P E L T S  
Hide*

j G reen No. 1 ..................
| G reen Mo. 2 . ................

Cored Mo. 1 ------------
[C ured Mo. t  ....................
Calfehb». |

I C alfskin, g 
j Calfskin, i 
I C alfskin, <

|C9d Wool 
j Lam bs 
I Shearlings

26 49 1 ffaiML p
i

ilSUWi,' j¿ft 3ft i f W
» ft4M» JHMft
aft

TIfli I f  1 —P ft1! 
t a ü1ft

jft ' WsmttmA CfaMS i ■
J»'

r f t

ftSiMft
iEmwEmd 

Mama 4k zMk 5%iwwr A m  Jk .IBM*ftftnaft jfotssst 23 4M»
ftp a f t jm dm w w >ftft 33ft R d R W
aft ftft m M w . d
3 f f»  1M Í » 9%

g
1 » M uffi 

S s »

33
M  # 3ft ft* f tl 3 »
f tR . 3ft. f t  Aft 3 E8
amft JfTftaft. f t  . f t
f t f t  ;S f t .  f t  .f t

Ü ft
&109 S f t f t

»
Ŝftiüft .JM

« r »
HRekftpas Maw* » y t »  Q ñ

MrnUmrnSmsk. jw f dam 
?  •m .m  s a u g * *

Pnaskfoct 
Peek . . . . .

j f  4

I t
19%
U

V eaï . . . . . . . . . . . . . . . .
T e z 4W» . . . . . . . . . . . . . Iflft*H e ad c h e ese  . A # f t  f t  ä i r
» m e te — . . . . . . . . . . . . . .131 1 ft i
R u m » , a n r

F ^F »  F * sr
,~M  f t  !k W M r I F s d  *4k *• W

a »la. 
SAW
nain

P en s
»9, . . .  
49 » a t 

99 mm.

Jlftftapft J f tf ti’ ft a i
JftÉftftnft ftfttfl ft ft

.ftnftÉftMl

T ftji
f t f t l
tUMftMft aiftpai

JNftft^ftttL SftftMftw
f tM ftftf t
I f t p f t r .ftK jlI
ftffiftftr f t p i i i p  .
ftflgftftr ffaftfy ^ .ftftft
ftftftM M IMft f t
ftftftHft-31f t#  fliftliHI ftftdE*

ift*3L ftw ftr  f t  .ft
JM ftftft
# f tM ftf t

**r., ftftft-rw ;> •« *

; —  • m
: JftpfftMl ... ft
; .fllSftMft..
* JñiiiipnM^Ke 3ft3ftSNft jSiiiiftft

»«#. ft
: 9*09090% 3taftsy

Mo
Mo.

ihed.
Wool
med

»  « «cito

N elson’s  ................7. . . .1  50 j unw ashed , fine
Knox’s Aeidu'd. doz. ..1  25 MORSE RADI
O xford ................................ 7»! Per doz,
Plym outh  Rock ............l 26 J E l l t

I 5 » . pads, per doz
G R A IN  BAGS  

Amoskeag, 100 in bale 19 
A m oskeag. less th an  M 19%

15»
19»

pads, per pad  
pads, per pad  .. 

M A P L E IN E  
2 o z bottles», per d ea  

M IN C E  M E A T  
P er case . . . . . . . . . . . . .

MOLASSES 
New O rleans 
Open K ettle  .

G R A IN  A N D  F L O U R  
W heat

Red ................................  85
W hite ............................ 84

W in te r  W h eat Flour 
Local B rands

P a te n ts  ..........................  5 09
Second P a te n ts  ..........  4 89
S tra ig h t ..........................  4 49
Second S t r a ig h t ....... 4 90
C lear ...............    3 79

F lour in barre ls , 25c pet 
barrel additional.

Lem on & W heeler Co.
Big W onder % s cloth 4 39 
Big W onder %s cloth 4 39 
W orden G rocer Co.’s  Brand
Q uaker, paper ...............4 79
Q uaker, cloth .................4 M

W ykes & Co.
Eclipse ..........................  4 19

Lemon St W heeler Co.
W hite S ta r, %s cloth 5 40 j M anzanilla, 
W hite S tar. %s cloth 5 3*> Lunch. 10 >
W h ite  S ta r , %a cloth 5 29 Lunch, 16 os.

W orden G rocer Co Queen, X anuno  
A m erican Eagle, % cl 5 55 
G rand R apids G rain &

Milling CO. B rands
P urity , P a te n t  ............ 4 8»
Seal of M innesota .........5 59
W izard Flour ..............  4 46
W izard G raham  ...........4 49
W izard G ran. Meal . .3  49 
W izard B uckw heat . .6  99
Rye .................................. 4 491

Soring W h eat F lour  
Rnv B ak er's  B rand 1 

Golden H orn, fam ily 5 99 [
Golden H orn, bak ers  4 991 
W isconsin Rye ----------- I

Fancy 
Choice
Good . . . ----- . . . . . . . . . . . . .
F a ir  .......... ..

H alf b a rré is  2e e x tra  
MUSTARD

% » .  6 » .  sox . . . . . . .
OLIVES 

Bulk, 1 gai. kegs 1 
Bulk, 2 gad. kegs 95@I 
Bulk, 5 ga i. kegs 30% 1
Stuffed. 5 o z . .............. ..
Stuffed, i oz. ................ .1
Stuffed, 14 o z  ................ 2
P itte d  (no t stu ffed ;

14 o z  ........................ 2

Meex, wwzt m . . . jgl r HÜC3 MMHL 31 riinsi Iisn Saucy ..
Sneep. pnr karuffsuwcnamWl BwekF'Aw 3©Md dkary 9>.3 fw iry  waffs . ...St#’!

ft Acme jk 9ZML ^ »K ft: Amny, rnffm ---- j*
*em*. »  nsr« ft ftiWÊÊ09 J ft"-.;

Esffi.wa kasdM  ftftvft , ft
Cswnzd Vam Owned Smut* 2 »  ..3 Gamed Smm, 1 » 1 Rokst 5esE S »  .... 3 Roast beef, t ». ■ - tÜHMHL kre

ft.*
lift€S0fW0Kt,1 ftiM > WW00?9 y#dw#rwi«464

ftnH«ML j» gftp ft 1 fftftft
ft JHbwHHH83L ft* 3ft ft-;’ ‘CftflHftr ftMflftfl ,###1. JMpft
ft *7iF!MR 3ft«ff || uaamff̂biiMt Jft qhMhm»

- ft ft»
P<MCed Us®. %k fin ilffiiit 8m

ft 3ft '3ft ft ft’’ # ««ft Cftfft 33HHñHfflfBftC9Kc 1ft  fti iflft #ftp: fttof , 4SW ww-r AWAMdW. i ft
IwrBed Hut %» Patted ?©ïsgîse„

ft JftpVHMliftHR. ftft HflftflH : IlftflMRHftMfl. ft ftft ' Jk.- M : JVÉKftMHft" 3 9ft ft
Fatted tongnz, %» .... ft ■■£¡¡00m3 ,31'AM1 ftp liJHHfft é 9KL ft

RfCffFancy
Cfti CftMMfìff ft"■ ft* Lftftl̂  ft :ft

ft IM# MÉpwiÉMf ft 9ft: 4lft|lftft.' ft ftft cw-ww ftftjmçmn
Bremen V%W

SALAD 5 9 8 V H 9 C  
a m te n  % p in t  . — .i 

■sfessü '
ky ¡flHlftr S 3faft

, 3 f t f t
. ftrftPg I ftft
. JHMkft % f t f t

Mamme
oz

q ueen ,
o z  . . . . . .

Olive Chow. 2 
per d o z  . . . .

FICKLE! 
R e u te rs  B ottled 

9 oz., per d oz  
19 os» per d o z  
16 o z , per doz 
24 o z , per doz.
32 o z .  per d oz

Medium
B arrels, 1,299 1 
H alf Obis . «99

SA LER A TU S 
Packed 5® » z  M t e z  

a rm  ■ ini Meanmer J
■»land'* . . . . --------  . 1

[¿w ight's Cew . . . . . .  3
L. F ,  ................  *
k s n M n l  .. »
■Vyar d o tte  MS %k . . . 5  

SAL SODA
¿mnolNed, te» . . . . . .

JflflP IH#: SHt 
(¿̂ aHMdhflftÉL f t  ¿¡Mkflflfl . 1 

3M*4,T
Cm m  Q f # 1!  

fcft % Hk M eta — .%

■Mr. i l  f t

m

«XII
Tudson G rocer Co.’s  B rand | > «ailon k e n
O eresota, %m ................ 5 9ft a**a ft
Ceresota, ^ Oft i {£nrrels ..................
Ceresota. %s ..............  5 80 H alf barre ls
lem o n  Sc W heeler’s B rand k  gallon kegs
W ingold. %s .................5 89 j G herkins
W ingold, %s ..................5 79 B arrels .....................
W ingold. %s ................. 5 SOI H alf barre ls
W orden G rocer Co.'s B rand % gallon kegs
Laurel. %s cloth ..........5 751 Sweet Smalt
L aurel, %s cloth ........5 6» j B arrels .................  ..
Laurel, % & %s paper 5 55 H alf barre ls  . 
Laurel, %s cloth 
Voigt Milling Co.
V oigt's Crescent 
Voigt’s  Flouroigt 
Voigt’s  Hygienic

V oigt's Royal ............... 5 39
W ykes St Co.

Sleepy Eye, %s cloth . .5 5 »
Sleepy Eye, %s c lo th ,.»  45
Sleepy Eye, %s c lo th ..5 35

%  » .  m efts
g e t s  ___
sacks

W arsaw  
d a iry  m  daiff 
3a lry  k t «fri® 

te ta r  Rack 
» d a  . . . . . . .

~ew
‘■»g»

-»DP» 
Soskr'WG 

fe I r p r i

•OCM»

A id M i 
» H C E S  

'W ksis SgM 
z  i s w a m  
z  A n w  » w  
. EandMaw

Orks uis te d  
Msdtum

U f y e
Sm aß.
Strbpa

Kn# .. „ s f t  " ĤflNflET f t n flM
>i»T ^lS#f ^StaMftr, CS*iMft

Cfti f t r r  FM ■*NF
9ÍH # f t w f t  9 ft 

SIlMft
f t t e ta  7%iftlfl SftQHMÉ. f t

#  3I» i JfaffNMftv

• » * 5 |5  gallon kegs ..................
* 7 » *  F1FEA' ' ,  | Clay, Mo. 216, per box
" 4 Clay, T. D., foil emmi

s  %  Cob ...........................
FLAYING CARDS 

Mg. 99 S team boat 
Mo 15, Rival, assorted  
Mo. 29. Rover, ertam d 
Mo. 572. Special

»«aWkkt
3*trl»k ......---......Giraste ..............HdlKsaid i asr -'ia»
T  M wtt aoooi Mds. 22

J»
1 ft

f t |

ftpefli

ivisaiftHrfte

ft

ft T i M i w%  te em  %M* 4 
F  M. *9. ffloopsí kegs • ftl ftjT9 ;SftflHMft **: JbMHHlbft ih flft

T l  M. wh. tee» ffMckers TTi'i «r*iW.. 1EavMHNftr - ■ ft
f t ' Jgtey w „er*r# ftl..CftHrtft €ÜftftMP - ~jr„r, WÊ

i  ft Opeiti, MlH« -. • ■ ftHk Mft r-_ - > :MWK0. 9*9•¿He* nSHMft - w. ,-ww ■ ftf̂tiisaMftfl1i tftft , ft
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Special Price Current
12 13

.38
.26
.XI
.39

.39

23

Square Deal ..................  25
S ta r  .................................. 43
S tandard  N avy ............  34
Ten Penny ...................... 28
Town T alk  14 oz..........  30
Yankee Girl ..................  32

Smoking
Sw eet Core ..................... 34
F U t C a r ........................... 82
W arpath  ......................... 26
Bamboo. 16 oa...............23
I  X L. 31b.........................27
I  X L. 1« oa. paila .31
H oney Dew ................. 40
Gold Block ................... 40
F lagm an ......................... 40
Chipa ............................... 38
Kiln Dried ................... 21
D uke’a M ixture ...........40
D uke's Cameo ............... 43
lly rtl*  Navy .44
Yum Yum. 5c per gro 5 86 
Yum Yum 10c per gro  11 50 
Yum. Yum. lib . paila 39
Creaui ...........................
Corn Cake, m  o a . . . .
Corn Cake, l ib ............
Plow Boy. 1% o s . . . .
Plow Boy. S'* u*
Peerless, i  Q oz
P eer lees, 1% oa............
Air B rake ....................... So
C ant H o o k .................  30
Country Club ............32-34
Forex-XJLXX ................80
Good Indian ..................20
Self Binder, 16os. boa. 20-82
Silver Foam ...................24
Sweet Marie ..................32
Koyal Smoke ................42

TW IN E 
Cotton, 3 ply . . .
Cotton. 4 ply ..............23
Ju te . 2 ply .................... 14
Hemp, 6 ply ................ 13
Flax, m edium  ..............24
Wool, 1 lb. bales ----  8

VINEGAR
H ighland apple cider 22 
O akland apple cider ..17
S ta te  Seal sugar ...........13
40 g ra in  pure w hite ..10 

B arrels free.
WICKING

No. 0 per g r o s s ............ 30
No. 1 per gross ...........40
No. 2 per gross ...........50
No. 3 per gross ........... 75

WOODENW ARE 
B askets

B u s h e ls ............................. 1 00
Bushels, wide band ..1  15
M arket .............................  40
Splint, large .................. 3 50
Splint, medium ............ 3 00
Splint, sm all .................. 2 75
Willow, Clothes, large 8 2a 
Willow, Clothes, sm all 6 25 
Willow, Clothes, m e'm  7 25 

B utter P lates 
W ire End or Ovals.
Vi, tb„ 250 in c ra te  .
V£ tb., 250 in c ra te  .
1 lb., 250 in c ra te  .
2 lb., 250 in c ra te  .
3 lb., 250 in c ra te  .
5 lb., 250 in c ra te  .

Churns
B arrel, 5 gal., each 
B arrel, 10 gal., each 

Clothes P ins 
Round Head.
4 inch, 5 gross ........
4 Vs inch, 5 g r o s s ..............55
C artons, 20 2 Vi doz. bxs. 60

Egg C rates and Fillers 
H um pty  Dum pty, 12 dz. 201
No. 1 com plete ................  40
No. 2 com plete ..............  28
Case No. 2 fillers, 15

se ts ........ .. 1 35;
Case, medium, 12 se ts  1 15!

Faucets )
Cork, lined, 8 in .............  70 i
Cork, lined, 9 in.............. 80
Cork lined, 10 in................ 90

Mop Sticks
T rojan  spring  ..............  90 j
Eclipse paten t spring  85;
No. 1 common .............. 80,
No. 2 pat. brush holder 85 
121b. cotton mop heads 1 40
Ideal No. 7 ...................... 85

Pails !
2- hoop S tandard  .2 00
3- hoop S tandard  .2 35
2- w ire Cable ..2 10
Cedar ail red b rass  . . .  1 25
3-  w ire Cable ..2 30
P aper E ureka  ................ 2 25

Washboards
Bronze Globe ................ 2 50
Dewey ............................ 1 75
Double Acme ................ 3 75
Single Acme .................. 3 15
Double Peerless ............ 3 75
Single Peerless ............ 3 25
N orthern  Queen ...........3 25
Double Duplex ...........  .3 00
Good Luck ...................... 2 75
U niversal ...................... 3 00

W indow Cleaners
12 in ................ *..................1 65
14 in .......................................1 85
16 in.................................... 2 30

Wood Bowls
13 in. B u tler ..................1 60
15 in. B u tte r ..................2 25
17 in. B u tte r  ..................4 15
19 in. B utter ..................6 10
A ssorted, 13-15-17 . . . . 3  00
A ssorted, 15-17-19 -----4 25

14:

W R A P P IN G  P A P E R
Common S traw  ..........  2
F ibre M anila, w hite . .  3
Fibre, Manila, colored 4
No. 1 Manila .................. 4
Cream  M anila .................. 3
B utchers ' M anila ......... 2%
W ax B utter, sho rt c 'n t 13 
W ax B utter, full count 20 
W ax B utter, rolls . . . .1 9  

Y E A ST  C A K E
Magic, 3 doz....................1 15
Sunlight, 3 doz................1 00
Sunlight, lVi doz........... 50
Yeast Foam , 3 doz. . . .1  16
Yeast Cream , 3 doz. . 
Y east Foam , lVs doz. . 

A X L E  G K E A S E

Cotton  Bra ided
50ft.......................................1 35
40ft......................................  95
60ft...................................... 1 65

Galvan ized  W ire  
No. 20, each 100ft. long 1 90 
No. 19. each 100ft. long 2 1" 

C O F F E E  
Roas ted

Dwinell-W rlt,_c Co.’s B’ds

.50

Mica, tin  boxes . .75 9 00
Paragon ................ 55 6 00

B A KING P O W D E R  
Royal

10c size 90 
V41b. cans 1 25 
6oz. cans 1 90 
VfcTb. cans 2 50 
Vfclb. cans 2 75 
1Tb. cans 4 80 
3lb. cans 13 00 
5Tb. cans 21 50 

CIGARS
Johnson Cigar Co.’s Brand

W hite House, 1Tb..................
W hite  House, 2Tb..................
Excelsior, Blend, 1Tb. ........
Excelsior, Blend. 21b............
T ip Top, Blend, l ib ..............
Royal Blend .........................
Royal H igh G rade ..............
Superior Blend ....................
Boston Combination ..........

D istributed  by Judson 
Grocer Co., G rand Rapids; 
Lee & Cady. D etro it; Sy
mons Bros. & Co,. S ag i
naw ; Brown, Davis & 
W arner. Jackson ; Gods- 
tnark. D urand & Co., B a t
tle Creek; Fielbach Co.. 
Toledo.

Small size.
Large size.

S A F E S

3. C. W.. 1.000 lots ___ 31
El P o rta n a  ........................33
Evening P ress .................. 32
Exem plar ............................32
W orden Grocer Co. B rand 

Ben H ur
Perfection .......................... 35
Perfection E x tra s  ...........35
1-ondres ..............................35
Londres Grand ................ 35
S tandard  ............................35
P uritanos ............................35
Panatellas, F inas ............ 35
Panatellas, Bock .............. 35
Jockey Club ...................... 35

C O C O A N U T
Raker’s Brazil Shredded

Fibre .............................  2 701
T oo thp icks

Birch, 100 packages ..2  00;
Ideal .............................  85:

T raps
Mouse, wood. 2 holes 22 j
Mouse, wood. 4 holes
Mouse, wood. 6 holes
Mouse, tin , 5 holes . . .
R at, wood ....................
R at. sp ring  .....................  75

T  u b s
20-in. S tandard , No. 1 7 50 
18-in. S tandard . No. 2 6 50 
16-in. S tandard . No. 3 5 50 
20-in. Cable, No. 1 . . . . 8  On 
18-in. Cable. No. 2 . . . . 7  on 
16-in. Cable. No. 3 . . 6 no
No. 1 F ibre .................. 1ft 25
No. 2 F ibre .................... 9 25
No. 3, F ibre .................. 8 25

Full line of fire and b u r
g lar proof safes kep t in 
stock by th e  T radesm an 
Company. T hirty-five sizes 
and sty les on hand  a t  all 
tim es—tw ice a s  m any safes 
a s  are  carried  by any  o ther 
house in the S tate . If you 
a re  unable to v isit Grand 
R apids and inspect the 
line personally, w rite  for 
quotations.

SO A P
Reaver Soap Co.'s Brand

85 10 5c pkgs., per case 2 60 
36 10c pkgs., per case 2 60 

22 ; 16 10c and 38 5c pkgs.,
45 per case ................. 2 60
70 Ju te
65 60ft......................................  75
80 I 72ft......................................  90

90ft......................................1 05
120ft.................................... 1 50
50ft.
60ft.
70ft.

50ft.
60ft
70ft.
80ft.

Cotton  Vic tor

Cotton  W in d so r

cakes, large size. .6 50 
cakes, large s iz e . .3 25 
cakes, sm all s iz e . .3 95 
cakes, sm all s iz e .. l  95

T radesm an Co.'s B rand

.1 10 

.1 35 

.1 60

.1 301

.1 44 B lack H aw k, one box 

.1 80 B lack H aw k, five bxs 
■ 2 00 B lack H aw k, ten  bxs

L o w e s t
Our cata logu e is “ the  

w orld’s lo w est m arket” 

because w e are the  

largest buyers of general 
m erchandise in A m erica.

And b ecau se  our co m 
paratively in ex p en siv e  

m ethod of s e l l i n g ,  
through a cata logu e, re

d u ces costs.

W e se ll to  m erchants  

only .

A sk  for current ca ta 

logue.

B utler B rothers

New York

Chicago St. Louis 

Minneapolis

Be the Progressive Dealer in 
Your Town— Buy This

Motor Delivery 
Wagon

Model D —1000 Pounds Capacity-$900 00

The C hase W agons  
Are

Simple in Construction 
Cheap to Maintain 

Easy to Operate 
Dependable and Durable

If you are alive to your 
best interests, write for cat
alog of the Chase Complete 
Line to

Adams & Hart
Western Mich. Agents 

Grand Rapids, Michigan

2 60 
2 40 
2 26

W hat Is th e Good
Of good printing? You can probably 
answer that in a minute when you com 
pare good printing with poor. You know 
the satisfaction of sending out printed 
matter that is neat, ship-shape and up- 
to-date in appearance. You know how it 
impresses you when you receive it from 
some one else. It has the same effect on 
your customers. Let us show you what 
we can do by a judicious admixture of 
brains and type. Let us help you with 
your printing.

Tradesm an  Com pany
Grand Rapids



May 17, 1911 M I C H I G A N  T R A D E S M A N

B U S I N E S S - W A N T S  D E P A R T M E N T
\  • . _ r

BUSINESS CHANCES.

Grocery a t  inventory , Pontiac, M ichi
gan. Good fixtures, cheap rent. Exeel- 
lent opportun ity  for hustler. Address 
416, care  T radesm an._______________ 416

I w ant to buy, for cash, stock  of gen
eral m erchandise, c lothing or shoes. A d
dress Box 116, Bardolph. McDonough Co., 
111.___________________________________417

For Sale—E stab lished  shoe sto re  of the 
la te  P. G. Eib. New stock principally  
m en 's and  boys’ m edium -priced shoes. 
Good sizes, w idths and  good business. 
Stock will invoice about $2,009. Cheap 
rent. Central location. M ust be sold 
quick, a t a liberal discount. W. H. Ap- 
penzeller, 217 N. H am ilton  St., Saginaw , 
Michigan.___________________________ 415

F or Sale—M eat m arket in th riv ing  
county sea t town of south  cen tra l M ichi
gan, having 3,500 in hab itan ts. H as an  
excellent trade. P a rtie s  have good re a 
sons for selling. Address No. 414,’ care 
T radesm an. 414

F w  Sale—Stock of g;rOĈdflMfSfcr W'liilr SX" 1
[ tu res. inventories about; U . M  S&iefe efif
1 groceries. 
j Stock of groceries

1
Ì HiN'fiB- 1

[ to ry ing  abou t £2,499. 3ttoca o f iuur-iwar**.
a  dandy. Inven tory!ng about. R Ä  ;

1 Stock of clot..mg. sinMOnüüSv €SA9&-
[ g en ts’ and  ladies'* fans tsktr-g goods. .U  ■
| new  stock, inventory!.ng abou t f i .MO'.

Address Phillips & W rlgbc, (Dwi3*p>,
: Michigan.

T Cash F ur rustled—We pnernvixifcâây «gxMsdkscs
[b ig  sa les i s  your own s i i »  Ä l i ^
1 d ry  goods so il shoe Big isauMS-1

. [ resu lt guaran teed . A 
>1414 Moffat t Bldg.. Det

Ostv-I

11 Am going W est an d  wifi seM o r tram s- 
! my stock of d rags. Good kieatioa. €1****»

’ ! stock , lig h t expenses. Will Sait« c ity  f lf |
1 tow n property  a s  part. €îc€ jwüTticxiiwrt. s

; 1 A ddress D rug Store, csir e  7 ,

W H A T  IS 
THE GOOD

For
drugs, gem 
clean and 
fished thirl

endid aaerena 
departments, 

m iah ings and  
o-d»te_ Buss

W anted—Good sm all second-hand bak- 1 fished th irty -five  years. F.n 
ery oven. Cash, if cheap. H. \V. Cain, in c ity , county  se a t of one »  
L uther, Mich. 413 ties in M ichigan fo r farm ing.

“ i from  G rand Rapids, w ifi fai 
g a  t form ation  to  anyone in te re s t 

fo r selling, m ust go to  w ars 
A ddress £ .,  care  T radesm an.

•ss ssta»

R esort hotel a t Hess 
o r exchange for 40-acre 
Newaygo, Mich.

Lake
farm .

for
Box

412
W rite  us for p lans and  prices __ _

rousing ten -d ay s’ sale. A ddress W estern! Tor s a le — 
Sales Company, Hom er, La. 411 | boiler, engjotown of i.aO

Sm all las smr

ly  tat 
yearTo Let—Owensboro, Ky.. double o r l runn ing  for 1 5 ____. ___

trip le  departm en t store . O ld-established I five goad
stand. Possession Sept. 1, 1911. O nly! wjt h toilet building rent*  for 
tw o o th er departm en t stores. P opu la tion ! o w n e r w ishes so $e.i
on nnn xi jSjjfifi poor health . A ddress K vart

Ev a r t ,  Osceola Co., l l i e k
20,000. H. W. Miller, Owensboro Ky.

410
F or Sale—A t a  bargain , soda foun ta in ! 

and fixtures complete, can be installed j 
ready to  run with very little  expense.
F. E. C urtis. 600 South Saginaw  St..
F lin t, Michigan._____________________ 409

LISTEN, MR. MERCHANTl
We are ready, right now, to conduct a business! ____

building, profit producing advertising campaign. I Good farm  
that will increase your cash sales from three to reasons for sell 
six times, dispose of old goods, and leave your j T radesm an.
business in a stronger, healthier condition than I -----------------------
before.

F o r Sale— Stock general mer 
double tw o-sto ry  country  store, 
in rear. Small country  tow n 
R ealizes betw een 1149 an d  C N  
year in addition. A ddress 3-, cars 
m an.

F o r Sal« 
;handis<

tear
Nor 
d  i

* genet 
MietËga

m ? w
fixik«». ntimfci

CiHldMSBML
dP'SMi
m eÄ.

~T*mr
. care 
399

yfw*
£ m
UNA I_

i p a S S S

98M96 
I s  ja w  imrmtm  

*1— Last ym

W *!3ÊÊÈh jfiflr
3tm0ÊÊÊL _ _

sm  f Jpf 0 0

•m m  afisi pg-riORl 
msscMdl 49 
Masan. M i

JflBNVt

907 Ohio Building I oiado, usto

For Sale—G rocery departm en t of large

F or Sale—M en's an d  hoys' cJotiiing f ’4Mb WÌX0I 9# PN x k  r iT r M l*
shoes and fum ishia)% goods. i!6vA99. Tkwt s«»9 i  AdfeBrNWP JNk. JHk* fawrm
is a bargain  and oi i s t  be »M m *m - JHI
Lock Box 534. W arren , lu . 39î E ~ — o- ...:_____ ----------------- 7

F o r Sale—D rug sttore wtth fianrirres an d Ì ^ * " 9 - .m• JL * . n m *

cation. N o op) 
I o th e r  business.m ent, gallery, steam  heat, electric lights, 

connected w ith o ther d ep artm en ts  b y . .
folding doors. B usiness $2,500 m onth, i £radesm a 
Good profits, sm all expense. Come and j 
investigate. O wner obliged to sell. Ad-1 
d ress No. 408, care  M ichigan T radesm an. |
__________________________________ 408 I

To E xchange—P a r t  cash, m ost com 
plete stock  of shoes in best G erm an fa rm 
ing locality, m anufacturing  th riv ing  v il
lage. W hat have you? A ddress Lock
Box 14, Brillion, W is. _________  407

F o r Sale—Quick rep a ir outfit used one 
year. Flem ing s titc h e r  and  Cham pion 
finisher, 1% horsepow er m otor. Singer! 
sew ing m achine, complete se t tools and  j 
stock. C entrally  located, big trad e  e s
tablished. R eason fo r selling, failing  j 
health . Will sell a t  a  bargain. A ddress 
C. O. Swanson, Y psilanti, M ichigan.
_____________________________________ 406

F o r Sale—A clean stock of general 
m erchandise in a  new, grow ing town in j For Sate—l l y  en tire  business. eon s 
th e  Payette-B o ise  G overnm ent irriga tion  | jpg of fa rm  im plem ents beggSca. w*ge 
p ro ject in Southern Idaho, in th e  h ea rt wind mills, undertak ing , store beaa&S 
of th e  Idaho f ru it  belt. R easonable! b arns and  sheds; located in  ta e  m  
term s. Invoicing abou t $6,000. R e aso n ! of the  rich fru it belt of w esters A 
for selling, d ea th  of ow ner. A. H. C h ris- j gan county. Michigan. E stablished 
tenson, A dm in istra to r, K una, Idaho. years. A m oneym aker for some ym

405 i m an. R e tiring  from  business reason 
Address I

How A bout T our Accou » (s?  f fa re  !
an y  accoun ts w hich you 
Will you give th em  to  
provided we a sk  you fo 
vance, and  ag ree  to  re t 
lected a t  end of six as 
collecting accounts tike 
and  th in k  we can  eeUe

CÄÄ &OC COttf'Cl! ? aHMpy xaBAr

$ && w*&ft. W e iifevp# sImi iwcaMfintw
: *  m m  »

W t wsc*t \
1 fmg äbmI «Int ärmUHä*  f m  
1 aSi « M i M tf xn»C i»  iippg.

vn üWn 29k
•et M  Icxsat pain i ca m  TeMAoMMttv SRI

of yours fo r you. T ry  
of tow n accounts a s  an expcriiK S l. R«- I  pay sm m  §mr mm**m m  i ■gf WmkWp

«ago. and  all our subset
Farti >f aKTvkdM̂ BkaBL Wv&€ M  2 

■! im far jgi f w m a# w_ ta ia
t t  jH 

w
term s and  blanks. T he r'aiv--r«N*l fraifi^tr Wimt á a í a ^ l 0T%M jfliMii acM0- JbK

Chmapnr,, 1k WW m P &mr M gaM gabW  I I

’ H i  m

« k t  y u v i c a f a r e  

Í N t Í N j f  A  | Î  là pM-NUtí» 

d«  file 3¡*sí iw te i fir'iN
l ì  2  -A ì* p e í B2 3 l t "  

19 D C 3 & , M N p - M t t p f  

u t  ïi i  —

F or Sale—C onfectionery an d  ice cream  
parlors. Doing a  good business Goes 
reason fo r selling. A ddress 113 d a  
L afaye tte  St-, G reenville. Michigan. 37#

*apr*

3 »M ERCHANTS—If you w ish to sell your! 
stock fo r cash, w rite  W. D. H a m ilto n ,; "icn tg-
G alesburg, 111.____________________  404 j G eneral s to re  for sale. Stock invent-

F o r Sale—A shoe store in th e  best M
town in C entral N ebraska . Clean stock | P “ ” *® 1 ¿¿J**
of about $2,000. B usiness estab lished  26Good location. Brick building-1 w ,th  sood  p rospects fo r m ereased  -years.
W ill ren t building and  fixtures or will I 
sell. T h is is a  good place fo r a  good 
shoe m an. F red  W. H ayes, Broken Bow, 
Neb._________________________________ 403

F or Sale—A firs t-c lass grocery and

ness. Mio is county  se a t of Oscoda 
county  and  ra ilroad  wifi reach here Our 
year. Reason fo r selling, iso  m uch other 
business to  look a f te r  this. A ddress €  
B. O akes. Mio. Michigan. 379

m arket, doing a  business of about $3,000 j „ _ ^ r  -J-a  m onth; good, clean stock, fresh  goods. I f irs t-c lass  stock of general m erchandise
Qiiiiof in a ma nufordnrincr aiihlirh on I

W an
mes

S ituated  in a ’m anufactu ring  suburb  on f ..S??8
sou th  side; will be sold reasonably. E n - i = *2* nrseU^quire of J. C. Haxel, Sprague, W arner J H olland com m unity  
& Co., Chicago, 1111. '

«omf
g

A ddress No.
‘JJjj''’ I ca re  T radesm an.________ _______  376

W anted—R eal e s ta te  men to  w ire IW an ted—P rem ium  users to  send fo ri n l
our catalogue. Our ch a irs  a re  som e of £ ;  f2P -T ¿ '“g . - ** ¡Tmmmn
the  best for prem ium s ever offered. vn' £ £ , t i l - 6 . . .
T housands sold fo r th is purpose. T ickets I m erchandise for cash.______________ ***„
furnished free w ith chairs. E. B. Ellis J For Sale—-Elevator in good Bean 
C hair Co., 2nd and  Main stree ts , WJ1-> try . Lake O dessa E levator *>  . Lak 
liam sburg, Ohio. 396 Odessa, Mich. 369

Office StatbiMru
t £T T i R K 0 T É H f ‘ « s

TRADESMIK 
Su& f& t I COMPANY.- ■ -     JL 0  9  A SSr 0 <rw j

Tradesman Company
£ c m 4  R jp d »
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TRADES U N IO N  GRAFT.

No Accounting Made—No Questions 
Ever Answered.

The working man who joins the 
union must pay $5 entrance fee. an*l 
the weekly dues are 25 cents. Involv
ed in the furniture strike are about 
3,000 furniture workers. It costs 
these men a total of $15,000 to get in 
and about $750 a week to  stay. Their 
contributions up to the time the 
strike was declared, will probably to 
tal to somewhere between $35,000 
and $40.000. Does anybody knew 
w hat has been done with the m oney’ 

Public sentim ent demands a care
ful accounting of all the money con
tributed to  the U . B. A., the Butter- 
worth, the Children’s Home and o th 
er philanthropies. Even the churches 
must have their accurate book-keep 
ing or the mem bers find fault. But 
the labor union seems to be above 
and beyond the necessity of giving 
any figures. W orkm en who contribute 
of their hard earned wages must take 
it for granted that the money is used 
as it should be. They must have faith 
in their “friends.” They must have 
confidence in those who make it their 
business to be their representatives 
and spokesmen, and they must, inci
dentally. keep on paying.

There is a good deal of m ystery as 
to what becomes of the money the 
workmen pay in. The union leaders 
know, of course, but they are not 
telling. If they did tell it is possi
ble there would be a sudden shrinkage 
in the supply of funds flowing into 
their hands. Publicity would spoil the 
snap they enjoy.

W hen a workman joins the union 
one-third of the $5 he parts with goes 
to the organizer as his reward for 
patriotic activity and zeal in the cause 
of industrial uplift along union lines. 
O rganizer M acFarland's rake-off in 
Grand Rapids has been approxim ately 
$5,000. He has not netted this amount 
because he has had to pay percent
ages to the local workers to bring 
in members, but it is probable his 
share has made this spring tolerably 
satisfactory to him in a financial way 

Out of the weekly dues the expens
es of the local organization are paid. 
This includes what the local officers 
may think their services may be 
worth, the salary of the business man
ager, hall rent and various other in 
cidentals. W hat is left of the week
ly collections, together with the two- 
thirds of the entrance fee rem aining 
after the organizer gets his per cap
ita, is sent to the National organiza
tion. which has headquarters some
where in Indiana. The general offi
cers of the unon take their pay out 
of this fund, and the organizers, in 
addition to their per capita on acces
sions, receive regular salaries. W hat 
salary O rganizer M acFarlane receives 
is not known, but it is said to be of 
a size that would match up with the 
salaries of furniture manufacturers, 
who are looked upon as highly pros 
perous. W hat is left of the money 
sent to headquarters, after the pay
ment of salaries and expenses, goes 
bito the strike fund, to be drawn up
on when trouble arises. W hat propor
tion of the money originally paid in 
by the workmen actually reaches the

strike fund nobody outside the inner 
circle knows. No accounting is ever 
made. No questions are ever an 
swered.

Of the many unions in the country 
it is a significant fact tha t eighteen 
or tw enty of them have headquar
ters in Indiana. W hy this should be 
is not explained. Indiana is not a 
great industrial state. There is no 
reason to  believe that Indiana pos
sesses experience or knowledge along 
industrial lines above other states or 
has quicker sym pathizers with the 
laboring men than will be found else
where. The real explanation, proba
bly, is that Indiana, the state of open 
vote buying, corruption in elections 
and graft, has discovered how lucra
tive is the profession of being labor’s 
friend, and has taken it up as a busi
ness. No investm ent is needed. The 
only capital required is the gift of 
gab, and there is every reason to be
lieve there is good money in it.

The strike in this city is w ithout 
just cause or provocation* The w ork
men in the Grand Rapids factories 
had no grievances until the grievances 
were discovered for them by their 
professional friends. Skilled labor 
was well paid and common labor re
ceived more in the factory than it 
could earn in the gravel pit or sewer 
trench. The strike has been entirely 
and absolutely a prom oted move
ment, the enterprise of Mr. M acFar
lane and his associates, and the sur
prising thing about it is that the busi
ness men of Grand Rapids, usually 
cool and hard headed, have not seen 
through the game and acted accord
ingly. They have seen this city’s 
chief industry paralyzed and nearly 
half the industrial population idle, and 
instead of siding with the manufac
turers and helping them, they have 
given their sympathy and encourage
ment to these industrial highwaymen, 
whose sole mission is to make trou
ble and who will disappear as soon 
as they get out of it all the money 
they can. The strike is a hold-up, 
and the attitude of the business men 
and their lack of discernm ent is not 
creditable to them nor to the city.

There is reason to believe the strike 
will not be of long duration. As a 
speculative proposition it is not prom 
ising, and the Indiana headquarters 
will not long continue to  sustain a 
cause which they m ust know is hope
less. They are in the friendship for 
labor business to make money, not to 
spend it. But should the strike end 
to-day, it will have lasted long enough 
to  have engendered bitterness, hatred, 
enmities and discontent that will take 
years to overcome. T his is m ore to 
be lam ented than the mere loss of 
dollars or even the demoralization to 
trade.

Filling Her Program.
"Ah say. Miss Mandy, am yo’ pro

gram full?”
“Lordee, no, Mr. Lurnley. It takes 

m o’ an a san’wich an’ two olives to 
fill mah program .”

Expert Mechanician.
Bailey—Think your wife will learn 

to run this automobile?
Dady—Certainly! Didn’t she learn 

to  run a coffee percolator?

Misnamed Compounds.
The popular or sem ipopular names 

of many chemical substances are mis
leading—often dangerously so. They 
have come down to us from the vo
cabulary of an early and inexact 
chem istry and are yielding, as popular 
knowledge of science extends, to the 
more scientific nom enclature. Some 
of these inexact names are as follow s-

"The word ’oil,’ in its more com pre
hensive and everyday use, is made to 
include hydrocarbons, like petroleum , 
and also many substances tha t have 
an oily appearance, such as ‘oil of 
vitriol,’ which is not oil at all, but 
sulfuric acid. Strictly speaking, the 
mineral oils, including all petroleum 
products, are not oil. although we 
speak of 'coal oil’ and 'kerosene oil,’ 
and the companies that supply us 
with those products are called ‘oil 
companies.’

"The highest authorities do not in
clude in their lists of oils the mineral 
hydrocarbons, like naphtha, paraffin 
and petroleum , but treat only the two 
well-defined groups—fixed oils and 
fats, and the essential or volatile oils.

" 'C opperas’ is a conspicuous ex
ample of chemical misnomer. I t is 
not copper, but sulfate of iron. ‘Salt 
of lem on’ has nothing w hatever to 
do with the fruit of the lemon tree, 
but is potassium binoxalate, or potash 
treated  with oxalic acid.

“ ‘Carbolic acid’ is no acid, but a 
phenol. In structure it is allied to the 
alcohols, and has only slight acid 
properties. 'Soda-w ater' shows no 
trace of soda: ‘sulfuric e ther’ con- 
rains no sulfur: and ‘sugar of lead’ is 
entirely innocent of sugar. ‘Cream 
of ta rta r ' has no cream, nor ‘milk of 
lime’ any milk. 'Germ an silver’ is 
not silver at all, and ‘black lead’ is 
graphite, not lead. Mosaic gold’ is 
a sulfid of tin.”

Doctor Blames Veil.
The last article of feminine ra i

m ent to suffer attack from the scien
tist is the veil. Becoming and useful 
though it is, it is now the ta rge t for 
vituperation from an unappreciative 
pathologist. “A veil tha t covers the 
nose and m outh,” he says, “is kept 
constantly m oist and warm by the 
breath, which, when leaving the lungs, 
is laden with waste products of the 
body. Those waste products are ex
actly the right food for the germ s of 
consumption, catarrh, influenza, diph 
theria, bronchitis and pneumonia 
The conditions are righ t for their 
grow th, for not only does food for 
them collect upon the' strands of the 
veil, but it is kept m oist by the w ater 
contained in the breath, and the 
breath keeps it warm. Every puff of 
dust from the streets adds to  the 
num ber of bacilli. W hen the veil is

taken off it dries, and the next time 
it is put on the bacteria are taken into 
the system by inhalation. If women 
m ust wear veils they should be of 
washable m aterial and should be 
washed every m orning and night with 
carbolic soap.”

The “Wanderlust.”
One of the surest signs of spring 

is the breaking out of the “w ander
lust.” As sure as the old-time tonic 
of sulphur and m olasses which m oth
er always made up in the springtime, 
to be swallowed by the barefooted 
small boy with a grimace of disgust, 
so surely comes tha t irresponsible de
sire to hike for the grassy dells of 
the country or the purling trout 
brooks, when the soft, warm breezes 
float across the face of M other E arth  
quickening the flowers and the buds. 
The desire to cast aside all cares and 
to journey free and untram m eled will 
not down. I t is then tha t the rail
roads begin to do a rushing business, 
and with each passing day the crowds 
that haunt the depots grow larger. 
W hat happy faces may be seen there, 
the smile of content at a long-felt 
w ant that is soon to be satisfied. 
Spring, the youthtim e of the year, 
brings with it youth, health and hap
piness. All hail, welcome, spring!

Chicago’s Ravenous Appetite.
A million rolls are consumed in 

Chicago every week, according to the 
cashier of a prom inent downtown 
restaurant.

"T here are men who have been 
coming here six days a week for the 
last five and six years,” she said, 
“who would no m ore vary their break
fast from coffee and rolls than they 
would stop eating at all. T he girls 
know them the minute they come in, 
and have their rolls on the counter 
before the men have their overcoats 
off.

“From  the figures gathered here 
and in our other restaurants, 1,000,000 
rolls a week is only a conservative 
estimate. The plain roll is leader, 
with almond rolls a close second.”

Bu s in e s s  c h a n c e s .
F or Sale—Busheling-shop, only one in 

th e  town, a  m agnificent business. W ill 
sell d irt c.heap. Failing  h ealth . A ddress
Box 31, P arson  City, Mich.__________421

F or Sale—Stock of d rugs and m edi
cines a t a  big discount. W ill invoice 
$1,600. A fine opportun ity  fo r m an with 
sm all capital. Reason fo r selling, poor 
health . M ust be sold. A ddress Lock
Box 73, W illiam ston. Michigan.____  420

D istrib u to rs  of sam ples, c irculars, le t
te rs  and all advertising  m atte r. Reliable 
service. 118 W in te r  St., G rand Rapids,
Mich._______________________________ 419

W an ted —A drug  sto re  in N orthern  
M ichigan tow n of no t less th a n  1,000.
M ust be doing good business. S ta te  te rm s 
and  am ount of business. A ddress No.
418, c a re T radesm an.______________ 418

F o r Sale—A firs t-c lass  grocery  and 
m eat m arket, doing good business. $17,500 
la s t year, invoices $3,000. Town of 1,500 
inhab itan ts . A barg a in  fo r someone. 
W ill sell a t  invoice price. R eason for 
selling, going w est. A ddress No. 351, 
care  Michigan T radesm an. ______ 351

J U S T  O U T !
Girls* Heavy Blue Chambray School Dress 
Sizes 4—8, $6.50 Per Dozen.
W ill Prepay Express on first order.
Cash or the Goods Back in 30 days.

The Richardson Garment Co. miciuoan0’



Mr. Merchant—Here’s a Present 
of One Month Every Year

This present also carries a bonus: 
No more strained memory — no 

more forgotten accounts—no C. O. D. 
errors—no incorrect c r e d i t s  —no 
book-keeping—but a complete record 
every day when you re ready to turn 
the key in the lock and say your 
work is done

The merchants who are using oar 
s y s te m  find the te rro r gone from the 
month's end. They don't have to 
lie awake at night recapitulating the  
day s transactions.

One writing does the work
i each account 

You have no disputes with your patrons.
You adjust their credit ratings accurately.
Your clerks have less worry and are more contented.
You have larger nets.-
And—you have more time and less fatigue to your own credit. 

Only one hour a day means three days a month—more than an entire 
month every year! Is it worth saving?

Drop a postal today. Ask us to send you the facts 
Investigation costs you nothing.
You be the judge and the ju ry . In a word, let u s  submit o ur  e v i 

dence.

The American Case & Register Co.
Salem, Ohio

J. A. Plank, General A gent, 147 Jefferson A re., Detroit, Mich

The balance alw ays show s <

Roofing Troubles Ended

Reynolds 
Flexible Asphalt 

Slade 
Shingles

H. M. Ri
E s ta  W » h e i

R o o f i o s  C

Grand RL

Getting in the “Cheap Class”
B. H. ALBEE

th a t ev e ry b o d y  is alw ays tre  
a  good  g rad e  o f goods for a 
m an o r  w om an w ants you  t 
B ut if you  are  foolish en o u g  
th e  sam e th in g  elsew here , t 
o r less c h e a p .”

“Won its FAVOR 
through its FLAVOR”



Mr. Merchant
Are Your

Accounts Insured 
Against Errors

That are liable to cost you a good customer if the mistake 
is in your favor, or some good coin if it is in their favor?
Don't let your customers get the impression that you are 
slack in your business.

Who spends the time getting out monthly statem ents and 
footing bills? This time tha t should be devoted in getting 
more business and looking after what you have got. The up- 
to-date merchant depends upon machinery whenever it will 
dispense w ith his labor or that of his clerks.

The Barrett Adding Machine will save you hours and hours 
of labor and keep your accounts as true as a die. It is not a 
high priced luxury but a moderate priced necessity tha t every 
merchant cannot afford to do without.

Merchants Week
Is a good time to investigate. Come to our plant and we will 
not only show you an interesting machine, but will be glad 
to take you through our factory and show you how a big 
manufacturing industry works and grows.

Barrett Adding Machine Co.
142 Court Street Grand Rapids, Mich.

Prompt
i Deliveries 
! at Less 
| Cost

The motor delivery car has come to stay. Grocers, hardware 
and other merchants, in every line of trade, are proving everyday 
its superiority over the horse-drawn vehicle. An International 
Commercial Car goes farther, works 24 hours a day if necessary 
and every day. takes up less barn space, "eats” only wrhen in 
actual use. travels any road or hill, and still saves big money 
over the horse-drawn vehicle.

International Commercial Cars
have wheels of sufficient height and solid-rubber tires. There are 
no punctures or blowouts. The engine is simple—easy to operate.
Any man of ordinary intelligence can operate and care for an 
International Commercial Car.

Let us submit proof of the saving International Commercial 
Cars are making for others. Tell us how many horses and wagons 
you now use and their average daily mileage. We will submit an 
estimate of what the International Commercial Car will save you 
and base our figures on the actual conditions you have to meet.
It w on't cost you anything to write us and we will be glad to give 
you the information.

International Harvester Company of America
(INCORPORATED)

85 Harvester Building Chicago, U. S. A. ■

“QUAKER” |
BRAND

COFFEE
is so firmly established and 
so popular that the mere re= 
minder of its name and of its 
proprietors should suggest to 
dealers that they watch their 
stocK closely and always 
have a full supply on hand.

W o r d e n  G r o c e r  C o m pa n y

GRAND RAPIDS, MICH.

Gentlemen:
Here is a Great

MONEY 
MAKER

100% Profit
It s merely a question of whether you prefer to burn actual 

money or put it in your cash register.

For it is more work and trouble to burn the loose, waste 
paper than it is to dump it into a Handy Baling Press.

Reduce Your Fire Risk
You can say: "Send me a Handy Press on 30 days’ free 

tr ia l” and it will come to you promptly.
If it does not do everything we claim, and if you do not 

say it is the most convenient, most profitable and most sensi
ble thing you ever bought—

Send It Back
T h e  H andy Press is made in five sizes. $40. $50. $65. $75 

and $85. and makes a bale weighing from 100 to 750 pounds.

There is a ready cash m arket for all your bales. Send for 
particulars.

THE HANDY PRESS CO.
251-263 So. IO N IA  S T ., G R A N D  R A PID S, M ICH.


