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H eadquarters
Your 5, 10 and 25 cent department will prosper according to the 

methods you employ to keep it new and interesting.

And the way to do this satisfactorily and to the best advantage is to 
buy your goods from HEADQUARTERS.

It is now thirty-four years since we started as specialists in popular 
priced merchandise.

We were leaders and originators then and are now.

We buy our goods in five house lots and sell them through catalogue:
Two advantages for you—quantity prices and economy in selling.

Our plan makes it unnecessary for you to buy in larger quantities than 
you need. You pay the same NET price on one dozen or fifty, and your 
investment spread over a variety of offerings makes your showing con
stantly attractive and up-to-date.

These and very many more are the reasons for our success and the 
success of many thousands who have adopted our way.

Always, the safest and best plan is to buy from HEADQUARTERS.

B U T L E R  B R O T H E R S
Exclusive Wholesalers of General Merchandise

NEW  YORK CHICAGO ST. LOUIS MINNEAPOLIS DALLAS

Sample Houses; Baltimore, Cincinnati, Kansas City, Milwaukee, Omaha, San Francisco, Seattle



Experience has taught thousands that there

is no economy in cheap, inferior Y E A S T .

Use F L E I S C H  M A N N ’ S — it is the

best—hence the cheapest.

The Computing Money weight Scale Co.
Scale Co. ® ***** ®**
_  MASONIC TEM PLE. CHICAGO
UaytOn, O hio G rand Rapids Office, 74 So. Ionia St.

D etro it Sales Office, 148 Jefferson St. 
Please mention Michigan Tradesman When writing

Here’s What It Means
Here’s the Danger of Abject Failure From the 

Careless Loss of One Little Vz Ounce

200 weighings per day w ith th is loss would 
amount to  100 ounces passed out to  your trade 
£or good measure. Keep th is up for 300 work
ing days and it will cost you 30.000 ounces; 
and a t a conservative valuation of the value 
of these wasted, “good measure,” complimen
ta ry  donations, you will actually give away 
$300 in values. You never had the  m atter put 
up to  you so very frankly  before: but these 
are facts. We are not magnifying your losses. 
On the contrary we are under-estimating 
them. We don 't w ant to  discourage you. we 
w ant to  encourage you: because there is a way 
out of all th is losing gam e., to wit: T h e  
M oney w eigh t W eigh. We can save all th is 
undermining, profit-wasting guess work. We 

will reduce your methods to  an exact science, and prove to  you in one year's 
tim e th a t  the  System  we are ready to  install hasn’t  cost you one cent. D on't 
you th in k  it  about tim e to  spend a penny of th is dead loss, and get positive 
proof of this m atter.

Direct Sales 
Offices in Ail 

Prominent Cities

Klingman’s Sample Furniture Co.
The Largest E xclusive Retailers of 

Furniture in America

Where quality is first consideration and where you 
get the best for the price usually charged for the 
inferiors elsewhere..
Don’t hesitate to write us. You will get just as 
fair treatment as though you were here personally.

Corner Ionia, Fountain and Division Sts*
Opposite Morton house ; Grand Rapids, Mich.

Stop Burdening Your W eary Mind
Mr, Merchant, it  isn’t  a case of trying to stop 

forgetting—but of relieving your mind of things 
you shouldn’tmttempt to remember.
- Pencil and paper were invented to chronicle 
thoughts, transactions, agreements. USE THEM.

But—use them judiciously. SYSTEMATIZE 
their use.

The American Account Register and System 
for Merchants was perfected to meet the mer
chant’s needs.

With them, he has nothing to remember beyoud 
the very ordinary things.

No forgotten charges.
No C.O.D.'s overlooked.
No month-end disputes over bills 
Every day's business balanced each day— 

WITHOUT BOOKS.
A perfect credit register—a follow-up for de

linquents.
Fire-proof inclosure for your records.
More business in less time—MORE NET and 

less loss.

Y ou Should M ake T en  P er C en t
Do yon make it? Are there leaks in your business that are detracting from your rightful 

earnings?
Your store, like a ship, needs-chart and compass to make the work o f the pilot valuable. 
Our system is BOTH chart and compass. I t  makes (he RIGHT WAY easy: the wrong ’ 

w ay hard. I t increases your capacity: it  helps your clerks as weU as yourself.
This system is neither untried nor experimental. If was designed on the NEEDS that 

have arisen from past experience.
For your own sake, INVESTIGATE

___ If  there’s anything BETTER than that which you have had. YOU WANT IT! THIS IS
BETTER—and WE CAN PROVE IT. All we ask you to do is to inquire. Do that TODAY- 
Use the attached blank and receive full particulars.

T h^ rinerican  Case & Register Co.
Salem, Ohio

The American Case & Register Company. Salem. Ohio. 165 Wilson St.
Dear Sirs:—Kindly send me full particulars about your Account Register and System 

for Merchants, without cost to me.

Name ................................................Address........................................................... . .v4... .. . . . . . .

SNOW BOT 
, W on't h a rt , 
y o u r h a n d s  l

S X O W B O rf SNOW BOY 

W eig is m ore  I  G oodprofitS ,
SNOWBOT

We are telling YOUR customers about SNOW BOY 
Washing Powder every day.

How much SNOW BOY have you in stock?

Quick Profits Buffalo, N. Y.
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SPECIAL FEATURES.

P age
2. S um m er V acations.
4. News of th e  B usiness W orld.
5. G rocery and Produce M arket.6. F inancial.8. Editorial.

10. D etro it Produce M arket.
11. P enny  Postage.
12. B utter, E ggs and Provisions.
14. Shoes.
16. Mail O rder M aster.
18. Saginaw  Valley.
20. W om an’s W orld.
22. H ardw are.
23. C urtis  &  Dunton.
24. T he Com m ercial T raveler.
26. Drugs.
27. Drug P rice  C urren t.
28. G rocery P rice  C urren t.
30. Special P rice  C urren t.

U P L IF T  FOR FARM ERS.
I t  is a ra ther peculiar fact th a t the 

people have constantly  changing fads 
about looking after some particular 
class in the community. I t  seems 
to  be a natural instinct for people to 
take care of somebody, and a very 
commendable tra it it is. Much good 
is accomplished in this way th a t is 
of solid and substantial value, but 
there are also some phases which 
are amusing. A t one tim e there  was 
a great wave of in terest in the poor 
drunkard sweeping over the coun
try, and those too fam iliar w ith the 
influence of stim ulants had a great 
deal of attention, and some of them  
were lifted up gently and placed bod
ily on the w ater wagon. A t another 
time the dwellers in the tenem ent 
houses receive attention, and the pa
pers and the m agazines are full about 
the efforts to  help and improve 
them. Once in a while the shop girl 
comes in for her share, and the 
women who foolishly think them 
selves better than  she are tem porari
ly quite exercised in her behalf. L i ,  
the poor Indian, and la te r the Fili
pino, have their session on the cen
ter of the stage. Recently th e  slight
est ta in t of tuberculosis has made its 
possessor the object of in terest and 
solicitude. O ther classes in the com
m unity will in tim e come in for their 
turn , and it is a blessed th ing  th at 
average human nature in Am erica has 
this trait.

Som etim es the desire to  help a 
poor sin-sick soul o r give an uplift 
leads to  efforts in directions which 
are not properly appreciated, and 
som etim es it is the case of looking 
after the  m ote where the beam is 
obvious. By spells the general pub
lic has spasms of in teresting  itself 
deeply in the farm er, the agricultur
al classes, as they are called by those 
who do not know which is the  busi
ness end of the cow. Especially just 
before election time, the politicians 
enjoy an enlargem ent of the  heart, 
and th a t organ figuratively yearns for 
the uplift of the honest yeom anry 

■who till the fields. C onservation is 
som ething of a fad, and under Roose
velt it received a g reat impetus. Con
servation of natural resources in this 
country is both im portant and desir
able. I t  is in teresting  to  note, in

view of the approaching presidential 
election, th a t the N ational Conserva
tion Congress, which m eets in Kan
sas City next m onth, proposes to  de
vote itself alm ost entirely  to  the 
farm er and farm  life.

T he first congress of this kind was 
held a t Seattle and talked about for
ests and forestry. T he next was a t 
St. Paul and the public land ques
tion was discussed. T his year at 
Kansas City some of the  subjects 
on the  program m e are “C ountry 
Schools,” “T he Country Child vs. the 
City Child,” “T he C ountry Church. ’ 
One whole session will be devoted 
to  the rural home. A nother day 
they  will talk  about transporta tion  
for the farm er, and Secretary of W ar 
Stim son is going way out there to 
tell about the farm er and the navi
gable rivers. I t  would appear from  
th e  prospectus th at the agriculturist 
who can secure a stenographic re 
po rt of the proceedings will not only 
have a w inter’s reading, but a whole 
library of directions, telling him just 
w hat to  do and how to do it, and in 
cidentally telling him that he is the 
backbone, the muscle, the sinew and 
the principal substance of the body 
politic, w ith the possible exception 
of the nerve. The am ount of what 
is comm only called hot-air, which is 
frequently  w afted tow ard the farm 
ers, is som ething astonishing. They 
are glad to  be the object of so much 
in terest and solicitude and they fig
ure th a t thereby those in some o ther 
locations are endeavoring to  emulate 
the Lord, who, it is said, helps those 
who help them selves. All the farm 
ers ask is a fair chance, and they can 
be depended upon to  do their share 
and give a very good account of 
themselves.

GOOD RO ADS M OVEM ENT.
T he building of good country 

roads has become one of the m ost 
im portant public in terests in the 
United States. Before the tim e when 
railroads had become everyday- af
fairs it was not only the rule for 
state  and county governm ents to 
build wagonways th rough the coun
try, but to  enable congressm en from  
the W estern  S ta tes to  reach the N a
tional Capital the Governm ent of the 
United S tates built “the National 
road” from  W ashington to  P itts 
burgh, where connection was made 
with steam boats on the Ohio River. 
Many turnpike roads were built by 
private corporations, which had ob
tained from  the various states fran
chises which enabled them  to collect 
tolls from all traffic using their roads.

T h at excellent m onthly, the W orld’s 
W ork, fo r Septem ber relates a tim e
ly story  to  the effect th a t in an ob
scure corner of the Southern S tates 
the sparse population arose a year 
o r tw o ago and said to  one another-:

“ People go to  places where there are 
good roads. T hey avoid places where 
there are bad roads. W e have bad 
roads. Few  people come here. Let 
us make good roads and see what 
will happen.” T hey w ent to  work 
building good roads from  Nowhere 
to Anywhere. County and tow n - 
ships w ent into debt. Private per
sons put up money. By great agi
tation and much sacrifice they built 
road after road through the lonely 
woods. And the scoffer said th a t n o 
body would ever travel them. A t first 
nobody did travel them. A lonely, 
perfect highway through a thinly- 
settled corner of the world. I t  did 
look foolish to  incur a debt for 
that. B ut presently  people came—in 
m otor cars; then m ore came. Some
body discovered th at the land along 
the highways was good land. I t  had 
before been taken for granted  that 
because it had not been tilled it 
was of little  value. Now its price 
has doubled—in places quadrupled; 
prosperous farm s already bloom 
where there was only w aste before.

N or is this all: T he people of 
the lonely and form erly unvisited re
gion them eslves had stayed a t home 
for lack of roads th at tem pted them 
to  travel. But as soon as they had 
good roads they began to  go about. 
The m ore prosperous of them  bought 
m otor cars to  fit the roads. Then 
they began to  take tours. T hey now 
go to  adjacent states, to  the m oun
tains, to  the sea—wherever they will 
—in their touring  cars. T hey are be
coming a traveled folk.

W ithout regard  to  any particulat 
locality, there is a g reat deal of 
sound sense in the story. People 
who live in isolated localities under 
such conditions of loneliness come to 
have narrow  and lim ited ideas. 
W here the sky a t the horizon seems 
to  m eet the earth  there is a circle 
which is the virtual boundary of their 
little world. But when they go be
yond its lim it and m eet people from  
the outside their range of vision in 
creases and their ideas grow  with 
their enlarged knowledge.

AM ERICAN C ITIZEN SH IP.
In  a country whose boast is that it 

is under a governm ent of the  people, 
for the people and by the people, the 
highest honor is to  be a citizen, since 
there is no o ther social and political 
rank and no hereditary  privileged 
class.

Since every citizen has an equal 
righ t to  an equal share in electing 
public officials and law-makers, it 
follows th a t a heavy obligation of 
duty to  take p art in the choosing of 
these public servants rests upon these 
citizens.

Since the body of the citizens em
braces every male person of adult age 
who is native born  or has been duly

naturalized, it is an undeniable fact 
that the body of citizens of the nation, 
of each state, and of every county 
and m unicipality in the entire Union 
is m ade up of the best m en in the 
nation, sta te  o r subdivision, is made 
up of the best and m ost honest men 
in the country, but no m atter how 
careful they  are or w hat pains they 
take to  put good m en in office they 
only succeed in picking out the w orst 
rascals to be found in every comm un
ity, and they are put into all the 
places of public trust, w ith license to  
carry on with im punity the m ost cor
rupt, dishonest and crim inal practices 
possible.

If it be true th at the American peo
ple, w ith all their pretensions to  civil
ization, honor, tru th  and patriotism , 
always choose rascals to  fill the 
places of public trust, it m ust be be
cause the g reat body of our citizens 
are them selves rascals and rogues 
and m onsters of m oral rottenness. 
T he people always get the character 
and qualities which they w ant in their 
public service, and it is a conclusion 
from  which there is no escape th at 
they choose rascals because they 
w ant rascals.

If this be not true, then why are 
such wholesale scandalous statem ents 
as to the universal crim inality of our 
officials circulated w ith such zeal and 
assiduity not only a t home, but far 
and wide? Everyw here there are men 
w riting these crminal accusations in 
the p ress; there are reputed preachers 
of righteousness repeating and giving 
circulation to them  in the pulpit, and 
there are hired or otherw ise person
ally in terested  liaranguers proclaim 
ing them  from  every stum p in the 
country  and the slums of the ciites, 
from every platform  in the m idst of 
public assem blages, and to  the p ro 
m iscuous patrons of the pothouse.

W ho believes, who can believe, that 
the people of this m ighty nation and 
of its g reat states are aggregations of 
liars, scoundrels and thieves, the 
w orst m en in the world?

Nobody believes it; nobody can be
lieve it, because such a th ing  is im
possible. T he public servants of the 
Am erican people are like their m as
ters. T hey embrace every degree of 
quality, from  the highest to  the low
est. Some am ong them  are the no
blest and the bravest, the honestest 
and the truest, and o thers are less so; 
but, while there are exceptions, the 
m ajority  th roughout the  entire repub
lic are trustw orthy  and faithful. T hey 
average up w ith the Am erican citi
zens whom  they represent.

D ebt is a g reat sea w here only the 
strongest ships should venture.

One m ust think great thoughts be
fore he can w rite them.

All g reat th ings grow  noiselessly.
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SUM M M ER VACATIONS.

Incidental Inconveniences of Those 
W ho Stay at Home.

W ritten  fo r  th e  T radesm an .
O pposite the table from  me, at the 

hom elike boarding establishm ent p re
sided liver w ith superb and unap
proachable eclat by Mrs. H a l l , . sits 
Blackford. Sloan occupies a place 
to  m y right. T he th ree  of us happen 
in to  breakfast usually about the 
same hour—and always a t the  same 
hour fo r dinner, • which is served 
ra th e r prom ptly  a t 7 o’clock. In  the 
m orn ing  we eat w ith the quiet, ab
stracted  air of m en whose families 
have gone to  the country ; but a t din
ner we generally  chipper up and 
som etim es get alm ost facetious, but 
I th ink  anybody who is a t all ob
serving, happening in on us m ost any 
time, should be able to  see th a t we 
are cheerless, hom eless “hoorays.”

T he o ther m orning Blackford 
though t to  enliven things som ewhat 
by the observation—apropos of noth
ing in particular—th at his wife and 
family would be back the la tte r  p a rt 
of nex t week. T his cheering obser
vation was m ade on M onday m orn
ing. “T he la tte r p a rt of nex t week,” 
therefore, m eant a trifle less than  two 
weeks. But Blackford was of the 
opinion—and Sloan and I  concurred 
w ith him—th a t this had a good sound 
to  it. Thereupon Sloan inform ed us, 
w ith the m anner of one who sees a 
rem ote, flickering hope, th a t his fam 
ily would be back, perhaps, t in  week 
afte r Blackford’s family returned. 
A bout this tim e also— and take it 
from  me, I found pleasure in so sta t
ing—m y wife and family will return  
from  their sum m er vacation. T here
afte r this tem porary  boarding place 
wrill know us no m ore until another 
year rolls round.

T he resum ption of hime life, after 
a break of som ething like two 
m onths and a half during Jnly, Au
gust and early  Septem ber, is a glad 
occasion fo r the m an whose wife has 
been in the country. No m atte r how 
fortunate  one m ay be in his tem por
ary  place, o r places; no m atte r how 
well equipped his tow n m ay be w ith 
up-to-date restauran ts, home cooking 
beats them  all hollow. T he meals 
gotten  up under the imm ediate su 
pervision of one’s wife are no t to  be 
m entioned in the same category  with 
those we get when we fare forth. 
And the p a tte r  of little feet and the 
sound of little, high-pitched voices— 
well, if you are a fa ther of little  ones, 
and the little  ones are now with 
“m other” in the  country, you’ll un
derstand w hat th is m eans. O th e r
wise, of course, you’ll have to  try  to  
imagine it.

A lthough my wife has been spend
ing her sum m ers in the country for 
the last ten  years, I seem as lonely 
and m orbid and u ttte rly  helpless dur
ing her absence as I did years ago— 
and som etim es I th ink  I  am actually 
less reconciled to  th is tem porary  
disruption of the usual order of 
things, now that the children have 
reached an in teresting  age, than  J 
used to  be before the children came. 
D uring m y family’s absence I dwell 
exclusively in the upper p a rt of the

house. Dow nstairs, from  reception 
hall to  kitchen, it is as dark as the 
valley of the River Styx on a m oon
less night. I live all over the sec
ond story, and consume electricity 
w ith a lavish hand, but nothing short 
of a perem ptory ringing of the door
bell—which does not often occur— 
can tem pt me down into the concen
trated  darkness of th at desolate first 
floor. I t  somehow pleases m y fan
cy to  suppose that I am less lonely 
upstairs than  I would be down. But, 
as a m atte r of fact, profound silence 
and deep desolation brood over the 
entire place, upstairs and down, dur
ing m y family’s absence. I only 
am left, and lo! certain persistent, 
insatiable and blood-thirsty  m osqui
toes—how they got in is a m ystery— 
seek my life to  consume it. My one 
diversion, aside from  reading, is to  lie 
awake planning exquisite schemes of 
condign punishm ent for these, my 
nocturnal torm enters. And it gives 
me peculiar satisfaction to  chronicle 
the fact th a t last n ight I actually 
sm ashed the daylights out of one ro 
bust, shockingly gorged m osquito 
fiend. H is subsequent biting will be 
as impossible as M acbeth’s sleeping. 
And th a t means, never again for him.

Now if m y wife were here I fancy 
she could devise some simple, p racti
cal m ethod of ridding m y sleeping 
apartm ent of these winged pests; but 
being a m ere resourceless man, I am 
unable to  cope w ith them. All I can 
do is to  tell them —in idiom atic and 
picturesque term s—w hat 1 would do 
if I could only get a t them . If a 
m osquito would only come out into 
the open in daytim e and fight fair, 
you could m ake short shift of him. 
But the pesky sawyer is too foxy to 
take any chances. H e bides his tim e 
doubtless sleeping tranquilly  during 
daylight hours—maybe peeking long
ingly a t you betim es over the mould
ing of a p icture fram e; but a t night, 
when seven atm ospheres of dence 
darkness surrounds y*"u, he stealthily 
settles down on you and punctures 
you in the m ost cowardly m anner im
aginable. In  the wise, broad econo
m y of Nature, I am positive the m os
quito is an acc iden t Aside from  the 
incidental enrichm ent of our vernac
ular—in certain  spots where enrich
m ent is itself a questionable benefit— 
I am at a loss to  discover how the 
m ost amicable philosopher can per
suade himself th a t the m osquito func
tions serviceably w ith respect to  the 
larger biological category.

I look forw ard to  the resum ption 
of the usual order of things in my 
home, and som ehow feel th a t the re g 
imen of these w inged pests will sud
denly term inate upon the appearance 
of m y wife. A lso under her magic 
hand, the dust—which has now accu
m ulated layer on layer—will sudden
ly disappear; while the  atm osphere 
of depletion, desolation and ruin, 
which seem now to be brooding over 
the entire house, will disappear as the 
m ist before the sun—and there’ll be 
the p a tte r of little  feet in the lbwer 
hall and the delightful sound of in
sistent little  voices! Instead  of faring 
forth  for my evening meal, our own 
culinary departm ent will resum e 
business—and th ere ’ll be ¡Ilumina-

Sunday Creek Coal Company 
Buys Twenty-four McCaskeys

■HE SUNDAY CREEK COAL COMPANY, of Columbus. Ohio, has 
just ordered eighteen more McCaskey Account Register Systems, after 
giving a most severe tria l to six McCaskeys purchased some months 

ago and after an open competitive test in which the so-called “accounting 
system s” essayed to  prove their superiority.

In all. The Sunday Creek Coal Company has bought tw enty-four McCas
key Systems for its tw enty-four stores. No other method of handling ac
counts is used.

The same reason why The Sunday Creek Coal Company bought only

*SSf
should move you when you consider the installation of a one writing method 
of handling your accounts of goods, money, labor—anything. W hether you 
have one store or fifty, one hundred accounts or ten  thousand. The McCas
key System will take care of every detail of your business just as it  does for 
more than  seventy thousand m erchants in all lines of business in all parts 
of the country.

This is w hat the McCaskey System will do for you:
I t  will cu t out your useless bookkeeping, copying and post

ing from one book to  another, and from book to billhead and 
statem ent.

I t will prevent your forgetting to charge an account and in 
th is way alone it  will pay for itself several tim es in the first 
year it  is in your store.

I t  prevents errors and the disputes w ith customers th a t 
follow.

I t collects money faster than  any human agency, because 
every sale slip is a reminder to  the customer of the money 
due you.

I t  automatically lim its the credit of those you wish to  get 
a credit lim it on.

I t  enables you to prove your loss to  the penny if your 
store burns.

The McCaskey System  keeps every account posted and totaled to  the 
minute. I t  ends all book work, night work, worry and trouble over accounts.

The McCaskey System furnishes each customer w ith an itemized bill 
after each purchase and the  total of his account to  date—all footed up The 
installation of Thè McCaskey System will speak more loudly for you to your 
trade than  anything you can say or do. th a t you w ant your customers to 
“Always know what they owe.”

Every day you delay in installing the McCaskey System means a loss of 
dollars and trade to  you. W rite today for free information. We ll be glad 
to  send you testimonial letters from m erchants you know, in your own sta te  
county and city.

I t  is cheaper to  own a McCaskey than  to  do without one. Act n o w  w rite 
before you forget it.

T he M cC askey R egister Com pany
ALLIANCE, OHIO

Agencies in all Principal Cities
T h e  Largest M anufacturers of Carbon Coated Sales Books in the  W orld
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tion in the lower p a rt of the house 1 
A fter dinner there’ll be conversation, 
music, companionship — punctuated 
w ith irrelevant juvenile in terroga
tions, together with requests for pen
nies and nickels for candies and ice 
cream  cones—and life will take on 
som ething of its erstwhile signifi
cance and joy.

F ar be it from  me to  begrudge the 
little family its sum m er vacation! 
The kiddies come back with bleach
ed hair and sunburnt cheeks, while 
the little lady who took me “fo r bet
te r  o r for w orse” some eleven years 
ago, will re tu rn  w ith a new lease on 
life! I glory in the obvious benefits 
accruing to  them  from  a brief so
journ  in the country. I t  is good for 
them  to oxygenate their blood by in
haling deep draughts of rain-wa3hed 
air. F o r them  it is fortifying to  in
hale the smell of grow ing things, and 
escape for a tim e the m ad rush of the 
city. Of vast benefit also is the  fresh, 
nutritious diet of hom e-grown vege
tables, country produce and country- 
fed “springers.” N ot for the world 
would I selfishly deny them  their one 
great, annual vacation, out w here the  
sunlight is undefiled and the shadows 
chase each o ther across the m eadows 
—but nevertheless I am ju st now in
wardly rejoicing to  observe, by the 
calendar, th at the sum m er season is 
far spent. In  som ething less than  tw o 
weeks th a t little  family will be back 
—and there will be school, and rum 
ors of school—and it will be quite a 
stre tch  until next Ju ly ; and long be
fore it shall have arrived a m erciful

Providence will doubtless help me 
to  forget some of the incidental in 
conveniences of the past weeks.

Charles L. Garrison.

W hat Some Michigan Cities Are D o
ing.

W ritten  fo r  th e  T radesm an .
Kalam azoo is arranging to  en ter

tain P resident T aft on Sept. 20 and 
it is expected th at the N ation’s chief 
executive officer will be the first 
guest of the New Burdick H otel now 
alom ost completed.

A ugust 23 was observed as a civic 
holiday in P o rt H uron  and many 
people w ent to  London by special 
train  to  spend the day.

T ransporta tion  facilities will be dis
cussed by the Saginaw Board of 
T rade a t a m eeting to  be held a t W e- 
nona Beach Aug. 30.'

Bay City will take care of the Bay 
County Fa ir Sept. 4-8 and many 
special a ttractions are announced.

Saginaw purposes to  put on an 
E astern  M ichigan State Fa ir next 
fall in th at city, which will take rank 
w ith the W est Michigan Fair in this 
city and the State Fa ir in D etroit.

Corunna dem ands “safe and sane” 
service of the Owosso & Corunna 
electric road, otherw ise the Council 
will prohibit the running of cars 
w ithin the city limits.

T he Mason M otor Company is be
ginning operations a t F lin t and it 
is expected that by next spring the 
com pany will be em ploying 500 me
chanics.

Gladstone is rejoicing over p ros
pects of an industrial boom, the Soo

R ailroad having bought land there 
for its car shops.

T hree Rivers is becoming popular 
as a sum m er reso rt town. D uring the 
past season over 3,000 visitors have 
been entertained at the lake resorts 
w ithin a radius of sixteen miles of 
the city.

The U pper Peninsula Developm ent 
B ureau’s excursion to  D etro it will 
leave St. Ignace Sept. 5 and the slo
gan adopted by these Upper Michi
gan hustlers is as follows:

Be a Booster, not a rooster;
T he la tte r stands and crows;
T he booster puts his best duds on
And packs his grip and goes.
Paw Paw business men are liberal 

subscribers to  a fund raised to  boost 
the County Fair which will be held 
in th a t city Oct. 12-14.

H ancock has established fire lim its 
and has passed an anti-sm oke ordi 
nance.

S tanton has voted to  bond for 
$10,000 to  extend and improve its 
w ater and lighting system.

The M enominee Commercial Club 
has started  out to round up 400 m em 
bers w ithin the  next fortnight.

T he m unicipal bath house recently 
opened a t Escanaba is already very 
popular, especially with the young 
people. Almond Griffen.

Activities in Indiana Cities. 
W ritte n  fo r  th e  T»-adesman. •

T he Allen County Fair will be held 
at Ft. W ayne Sept. 12-16, one of the 
feaures this year being the opening 
of the grounds a t night. E lectric 
lights are being installed and no ad

m ission will be charged a t night.
M ishawaka would like a public 

m arket, following the  lines of the 
m arket recently established a t South 
Bend.

The public playgrounds and swim
m ing pool for children, opened at 
Evansville a year ago, have been very 
popular th is sum m er and the work 
will be extended.

F t. W ayne has long since out
grow n its postoffice, the building in 
use having been erected th irty  years 
ago, and the Commercial Club has 
sta rted  a campaign for a new build
ing. Alm ond Griffen.

The Gentleman Farmer.
H e was a bank cashier and had just 

bought a farm  in the country to  be
come a producer and help lower the 
cost of living. H e crossed the street 
w ith an open le tter in his hand and 
said to  the hardw are m an:

“My forem an down a t the farm  
w rites me th a t the po tato  bugs have 
appeared.”

“So? T h a t’s bad.”
“H e says we ought to  do some

th ing  righ t away.”
“Yes?”
And so you m ay send down four 

dozen steel traps a t once, and we’ll 
go for the pests at once. T he fore
m an w ill know w hat bait to use. H old 
on. Make it six dozen traps, and if 
he has a shotgun I ’ll send him down 
cartridges for it. N othing like le t
ting the po tato  bug know at the very 
sta rt th a t he isn’t wanted around.”

Touchiness is self-love inflamed; it 
is conceit with a hair trigger.

MR. ENTERPRISING GROCER!
Dandelion Brand Butter Color Makes Butter Sell on Sight

And, besides, the advantage of handling it is two fold. You sell it to your butter making customer and 
then sell their butter.

In this way you realize two profits instead of one. Dandelion Brand Butter Color never needs “pushing”
—the customer’s increased sales makes him come back to you for more.

So it’s a co-operative scheme that works both ways. Dandelion Brand gives butter a glorious golden 
color, quickly recognized by the purchaser. Every butter maker of any consequence has been using it suc
cessfully for years.

It never turns rancid or sour. Neither does it affect in the slightest way the taste, odor, or keeping 
qualities of butter. Endorsed by every authority. Safe in action. Uniform in color.

Prove it to your profit—by sending us an order for Dandelion Brand Butter Color.

Dandelion Brand Butter Color is 
Endorsed by All Authorities

Dandelion Brand
PURELY

Dandelion Brand is the Safe and 
Sure Vegetable Butter Color

Butter Color
VEGETABLE

W e guarantee that Dandelion Brand Butter Color is purely vegetable and that the use of same for 
coloring butter is permitted under all Food Laws—State and National.

W ells  &  R ich a rd so n  C o. B u rlin g to n , V e rm o n t
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M ovements of Merchants.
R ochester— C. G. Grabill will open 

a new grocery  store.
Freeland—M iss Phoebe M cKellar, 

form erly of Cadillac, will open a res
tau ran t and bakery here.

D etro it—T he Phipps-G rinnell A u
to  Co. has changed its name to  the 
Grinnell E lectric  Car Co.

St. Clair— H enry Bruso has added 
a line of bazaar goods to  his stock of 
wall paper and suit cases.

D etro it—T he Standard Cem ent & 
Lime Co. has changed its name to  
the Charlevoix Rack P roduct Co.

St. Joseph—S. Rouse will open a 
grocery  store a t the form er location 
of C. C. Alquin, on N apier avenue

D etro it—T he capital stock of the 
Am erican M otor Castings Co. has 
been increased from  $200,000 to  $250,- 
000.

D etro it—The Gulley W alker Co., 
m anufacturer of auto parts, has 
changed its nam e to  the H . J . W alk
er Co.

Nashville—Claude and Floyd Smith 
have form ed a copartnership and en
gaged in the m ade-to-order clothing 
business.

Dushville — W . M. Stilgenbauer, 
who conducts a furniture store at 
Shepherd, has opened a branch fu rn i
tu re  store here.

H arb o r Springs-—H enry S tew art 
and Sam Barkley have form ed a co
partnership  and engaged in the  g ro 
cery business here.

P o rt H uron—T he H ow ard Furn i
ture  Co. is closing out its stock and 
will engage in the same line of busi
ness in Los Angeles.

Jackson—Mrs. F. V. Coates, of 
Jonesville, has purchased the m illin
ery store of Mrs. E. A. McConville, 
a t 121 N orth  Jackson street.

Benzonia — T he Case M ercantile 
Co. is reported  to be offering to  
com prom ise w ith its creditors on the 
basis of 80 cents on the dollar.

P ortland—A rthur Bailey has sold 
his in terest in the Sanborn & Bailey 
bakery to  his partner, who will con
tinue the business under his own 
name.

B righton—John A. Nelson, for 
thirty-five years in the grocery busi
ness here, has sold out to  H. W . 
Pinney, of Colby, W is., who will take 
possession soon.

St. Johns—Louis Sawady has sold 
his grocery  stock to  H enry  T. Parr, 
who took immediate possession. Mr. 
Sawady will re tire  from  business ow
ing to  poor health.

L udington — F o ste r W iney and 
E lm er Cheesebrough have form ed a 
copartnership  and engaged in the 
m eat business under the style of the 
Cash M eat Market.

Mohawk—John H iggins, recently 
of Ahmeek, has purchased the con
fectionery stock of F red  T. M olitor 
and will add a line of drulgs and 
druggists’ sundries.

Belding—Mrs. J. H utchinson has 
sold her stock of m illinery to  the 
Misses Marie and Clara Erickson, 
form erly of Alpena, who have taken 
imm ediate possession.

D etro it—The M otor Foundry Co. 
has engaged in business w ith an 
authorized capital stock of $35,000, of 
which $17,500 has been subscribed and 
$12,400 paid in in cash.

Baldwin—W . L. M essenger has 
purchased the Chase Roller Mills and 
will remove both building and m a
chinery here to  add to  his capacity 
in the grinding of feed.

Onaway — W illiam  D oherty  has 
sold his stock of confectionery and 
fruit to  Russell Smith, recently of 
H arbor Beach, who will continue the 
business a t the same location.

St. Louis—W illiam  H. Fox has 
sold his stock of general m erchan
dise to his son, W esley Fox, who 
will continue the business a t the 
same location under his own name.

Thom psonville—Plans have been 
completed for a new enterprise here, 
to  be known as the Thompsonville 
E levator Co., w ith A. A. M orrill and 
sons, G. A. and C. W., as proprie
tors.

H astings—J. S. H arp er & Co., re
tail lum ber dealers, have dissolved 
partnership, John  S. H arper taking 
over the in terest of his partner and 
continuing the business under his 
own name.

Gladwin — Coan & Arm strong, 
hardw are dealers, have dissolved 
partnership, Floyd E. A rm strong 
having sold his in terest in the stock 
will continue the business under his 
own name.

Vandalia — Edw ard B ronner and 
H enry  Crandall have form ed a co
partnership  and purchased the gen
eral m erchandise stock of H. S. E ast 
& Co. and will continue the business 
a t the same location.

Springport—Lafe Orrison, who has 
been in the employ of W . H. Rou- 
denbach, the Albion grocer, for the 
past eight years, has purchased the 
grocery stock of H. Bowersock and 
will continue the business.

Clare—A new company has been 
organized under the style of the W ol
verine T urpentine Co., w ith an au
thorized capitalization of $100,000. of 
which $55,000 has been subscribed 
and $24,000 paid in in cash.

D etro it—T he Standard Appliance 
Co. has engaged in business to  m an
ufacture appliances for autom obiles, 
with an authorized capital stock of

$2,000, of which $1,000 has been sub
scribed and $500 paid in in property.

Portland—C. N. Smith and Otis 
H iggins, form erly engaged in the 
m eat business a t Flint, have pur
chased the m eat stock of W . H. 
Earle and will continue the business 
under the style of Smith & Higgins.

D etroit—The National Antiseptic 
Faucet Co. has engaged in business 
to  m anufacture faucets and attach
m ents for m ixing fluids, with an au- 
thoiized capital stock of $20,000, ail 
of which has been subscribed and 
paid in in property.

Marion—The Marion Grain Co. is 
having a new 50x100 feet building 
erected on N orth Mill street and 
near the elevator and warehouse. 
W hen this building is finished the 
company will have one of the m ost 
complete outfits in N orthern Michi
gan.

Flint—The drug store conducted 
by Leacock & Rouse, a t 423 D etroit 
street, has been sold to  John J. M er
cer, of Bay City, who takes imme
diate possession. Mr. Mercer, who 
is a brother-in-law  to A. H. Goss, 
of Garland street, has been in the 
drug business for the past twelve 
years.

M arquette—A. W . Lindstrom , wtio 
form erly was the proprietor of a 
grocery on N orth Third  street, but 
has been out of the business for sev
eral m onths, has rented the build
ing owned by John Q. Lewis, at the 
corner of Third and Magnetic 
streets, where he will open a gro
cery about Oct. 1.

Saginaw—John Stingel, head of the 
Stingel B rothers’ Packing Co., kill
ed himself w ith a butcher knife in 
the ice chest of his W est Side meat 
m arket Monday morning, being 
found by one of his men after he 
had been absent fifteen minutes. He 
was one of the oldest m eat dealers 
here and a m onth ago filed a vol
un tary  petition in bankruptcy in the 
United States Court.

Ann A rbor—C. L. Pray, who has 
been in the grocery business in this 
city since 1901, has sold his stock 
to George and W alter Ransom and 
the new firm name will be Ransom 
Bros. Mr. Pray has resided in this 
county for nearly th irty  years, and 
for a num ber of years he was asso
ciated with Charles L. M iller in the 
grocery business under the firm name 
of M iller & Pray. A year or so ago 
he bought Mr. M iller’s in terest and 
has since been conducting the busi
ness alone.

Pipestone—M omany & Franz, who 
operate a g rist mill here, and who 
m anufacture a flour called W edding 
Bells, have commenced suit against 
Fred A. Howe, a Benton H arbor g ro
cer, whom they allege sold the flour 
under the suggestion to  his custom 
ers th a t it was a cheap and inferior 
flour. T hey ask $5,000 damages for 
injury to  their good name, as they 
have sold the flour them selves under 
the guaranty  th at it was as good as 
could be made. T hey also claim that 
the advertisem ent put their flour in 
the cheap and inferior class purpose
ly and they are now unable to  sell 
the product to any one else.

Iron  River—A  new  com pany has 
been incorporated under the style ot 
the Iron  Developm ent Co., w ith an 
authorized capital stock of $25,000, ot 
which $5,675 has been subscribed and 
$227 paid in in cash.

Manufacturing Matters.
Fairview—The Fairview  Savings 

Bank has increased its capital stock 
from $20,000 to  $100,000.

Albion—The Albion cream ery has 
been sold by Eric DeM uth, who has 
operated the p lant for five years, to 
a company of outside people who will 
operate under the name of the A l
bion B utter Co.

H oughton—T he Farm ers T rading 
Co. has engaged in the general coun
try  store business, w ith an authorized 
capital stock of $25,000, of which $12,- 
500 has been subscribed and $8,000 
paid in in cash.

D etro it—A new firm has been or
ganized to  engage in the general m er
chandise business under the style of 
the Crescent Bargain House, w ith an 
authorized capitalization of $5,000, all 
of which has been subscribed and paid 
in in cash.

Bellevue—W . C. H opson and E.
L. Cole, of Grand Rapids, have form 
ed a copartnership and purchased 
the Holm es-Davison hardw are stock 
and will continue the business a t the 
same location under the style of the 
Cole-Hopson H ardw are Co.

Lansing—A new company has been 
organized under the style of the 
Charles G. M acKichan Co., for the 
purpose of engaging in the boot and 
shoe business, with an authorized 
capital stock of $6,000, all of which 
has been subscribed, $765.16 being 
paid in in cash and $5,235.84 in p rop
erty.

M enominee—T he R ichardson Shoe 
Co. announces a change of m anage
ment. H. W . Heinrichs, form erly 
V ice-President of the M. D. W ells 
Co., Chicago, has been elected Vice- 
President and General M anager. Leo
C. H arm on retires as M anager and 
has been elected Secretary. T he new 
M anager is a prom inent figure in the 
shoe m anufacturing trade and under 
his direction the Richardson Co. is 
expected to  en ter a new era of en 
deavor and achievement.

Next Convention of Michigan Retail 
Hardware Association.

M arine City, Aug. 29—I am under 
the im pression that in w riting you a 
day o r so ago I stated th a t our con
vention would be held in the F urn i
ture  Exhibition building in Grand 
Rapids.

T his should read the Furn itu re  E x
change building, which is a new 
structure and entirely  separate from  
the one known as the Furn itu re  E x
hibition building, erected a num ber of 
years ago.

I hope th a t this will reach you be
fore any announcem ent is m ade in 
the above connection and th a t you 
will see that the necessary correction 
is made. A. J. Scott, Sec’y.

In  rest there are always tw o ele
m ents—tranquility  and energy; o th 
erwise it is m ere stagnation.

Friendship is the nearest th ing  we 
know to  w hat religion is.
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The Produce Market.
Apples—Duchess command 60c per 

bu.; W ealthy  fetch 75c per bu.
Bananas—$1.50@2 per bunch ac

cording to  size and quality.
Beets—15c per doz. *
B utter—T he consum ptive demand 

for all grades of b u tte r is very good. 
The receipts up to  the p resent time 
have been absorbed on arrival at full 
prices. T he m arket is very healthy 
now and the w eather has been more 
favorable to the m aking of butter. 
T herefore there is likely to  be an in
creased make in the near future. T he 
future of the m arket depends on the 
consum ptive demand. The outlook, 
as stated, is for a slight increase in 
the supply, and if there is any change 
it m ay be a slight decline. Local deal
ers hold fancy cream ery at 25J^c. 
T hey pay 22c for No. 1 dairy and 17c 
for packing stock.

B utter Beans—$1 per bu.
Cabbage—$2 for small crate and 

$2.50 for large.
C arrots—15c per doz.
Cauliflower—$1 per doz.
Celery—18c per bunch for home 

grown.
Cocoanuts—60c per doz. or $4.50 

per sack.
Crawbapples—T ransparent, $i per 

bu.
Cucumbers—25c per doz. for hot 

house.
Eggs—The receipts of fresh eggs 

are absorbed each day by a very good 
consum ptive demand. T he quality of 
the curren t production of eggs is im
proving, and the receipts are just 
about norm al for the season. A t pres
ent the m arket is steady to  firm, and 
the demand is im proving w ith the 
supply. A few eggs have already been 
w ithdraw n from  storage. Local deal
ers pay 15^4c, loss off, del.

Grapes—W orden 's fetch 12c for 4 
lb. basket and 15c for 8 lb. basket.

Green Corn—15c per doz.
Green Onions—15c per doz.
Honey—15@16c per lb. for white 

clover and 12c for dark.
Lem ons—California, $4.75@5 per 

box; Verdellis, $4.50@4.75.
Lettuce—85c per bu. for leaf; $1 

per bu. for head.
Musk Melons—Michigan Osage, 75c 

per crate.
Onions—$1 per bu. for home 

grow n; $1.50 per 60 tb. sack of Louis
ville.

O ranges—L ate Valencias, $4.75.
Peaches—E arly  Crawfords com

m and $1@1.50 per bu.
Pears—Sugar, $1 per bu.; B artletts, 

$1.25 per bu.; Clapp’s Favorite, $1.25 
per bu.

Peppers— 40c per doz. for red; $1.35 
per bu. for green.

Pickling Stock—20c per 100 for 
cucum bers; $2.50 per bu. for small 
onions.

P ieplant—75c per box of about 45 
lbs.

Plum s — Lom bards, $1 per bu.; 
Bradshaws and Guiis, $1.25 per bu.

Pop Corn—Old stock, $1 per bu.; 
new, $4.50 per bbl.

Poultry—Local dealers pay 11c for 
fow ls; 6c for old roosters; 10c for 
ducks; 8c for geese; 12c for old tu r
keys and 16c for young; broilers, 1% 
@2 lbs., 12c.

Radishes—10c per doz.
Squash—30c per bu. for crookneck.
T om atoes—$1 per bu.
Veal—Local dealers pay 6@10c.
W aterm elons — Georgia and In 

diana comand $2 per bbl.
W hortleberries — $1.25 per 16 qt. 

crate.

The Boys Behind the Counter.
Reed City—E lm er Youngs has re

signed his position in A. A. S trong’s 
drug store and will soon take a course 
in pharm acy at the Industrial at Big 
Rapids. H e is succeeded by F. C. 
Pom eroy, who has ju st returned from  
a year’s term  at the Industrial.

C harlotte— Earl Bowman has gone 
to  H oughton to  help C. O. Scott open 
up his variety  store, the m ost of 
which goods were shipped from his 
store here.

H astings—Mrs. O. P. Grow, of 
Greenville, has been chosen as head 
lady in the dry goods and ready-to- 
w ear departm ent of the Loppenthien 
Co.’s store.

Reed City—Callaghan H ardw are 
Co. has increased its w orking force 
by securing the services of J. M. G. 
Burge.

Trade Boosters To Visit Ft. Wayne.
Ft. W ayne, Ind., Aug. 27—T he In 

dianapolis T rade A ssociation has 
m ade arrangem ents to  visit F o rt 
W ayne during the la tte r week of Sep
tem ber and will spend the night here 
as guests of the Commercial Club. 
T he itinerary  is now being arranged 
and the exact date of the visit is to  
be decided upon later.

T he first day’s trip  will be by inter- 
urban lines with stops at H artfo rd  
City, M ontpelier and Bluffton, and 
ending in this city. T he second day 
the trade boosters will have special 
cars over the Grand Rapids & Indiana 
Railroad, visiting D ecatur, Portland, 
W inchester and Richmond. I t  is ex
pected that fully 200 m em bers of the 
Association will take advantage of the 
tour and a band m ay be brought 
along.

I t  is a good deal harder to  be 
honest w ith yourself than w ith o ther 
people.

The Grocery Market.
Sugar—Refined has made a m ost 

rem arkable jum p during the past 
week, the New Y ork price having 
advanced from  5.65 to  6.25. T he sup
ply of cane is very small with m ost 
w holesalers and it will be th ree  or 
four weeks before the receipts of 
beet will be of sufficient size to  make 
any great difference in the m arket. 
The raw  m arket is very high and 
strong  and there is nothing to  indi
cate th a t prices will be any lower 
during the next tw o weeks.

T ea—T he demand is fairly  active 
and values are firm th roughout the 
entire list. T here seems to  be no 
cheap desirable tea about. T here is 
some talk  in some quarters as to 
m oving to  rescind the recent order 
excluding artificially colored tea  from 
the country, but there  is no reason 
to  believe th a t any such effort will 
be seriously made, or th at it would 
be successful even if made.

Coffee—It has been possible to  buy 
actual Rio and Santos coffee a shade 
cheaper during the week, although 
the undertone is still strong. Mild 
coffees are ra th e r heavy a t the m o
m ent, although it is not possible to 
buy at much, if any, concession. They 
are relatively much lower than  Rio 
and Santos. Java and M ocha show no 
change and com paratively light de
mand.

Canned Fruits—T he trade m ust 
realize by this tim e th a t they will 
be compelled to  pay a high price for 
anything in the berry  line during the 
next season. Some of the wholesalers 
have received notices from  E astern  
packers th at they  will only receive 
about 60 per cent, of their future or
ders of blueberries. T he first arrivals 
of gallon apples are selling at $3.50 
per dozen. T he m arket on red sour 
cherries as well as California fruits 
is very firm and the buying during 
the week is reported  as very good.

Canned V egetables — T he m arket 
on tom atoes while firm is a little 
h igher than on future goods, the de
mand being only fair, which is the 
case w ith everything in the vegeta
ble line, the supply of green vegeta
bles is very large, m ost of which is 
of a fine quality. T here  is said to 
be very few peas to  be had a t any 
price and w holesalers are at a loss 
to  know how they will get sufficient 
supplies to  fill their future orders. 
String  and lima beans are holding 
a t prices quoted some tim e ago. 
T here is ju st a fair demand fo r corn, 
but it is expected to increase as soon 
as the green corn season is past, 
which will be soon.

Dried F ru its—Peaches are higher 
on spot, by reason of the high coast 
m arket, but the demand ju st now is 
light. T he m arket fo r future peach
es bids fair to  be easier, although 
there has been no slump as yet. Spot 
apricots are about cleaned up and fu
tu res are still high and very dull. 
Raisins are ano ther fraction higher 
owing to  the advancing coast m ar
ket, but the demand is light. Cur
ran ts are m oderately active and un
changed. Prunes show no change 
from last week. The m arket is firm, 
but the demand, owing to  the high- 
price, is small.

Syrups and M olasses— Glucose is 
w ithout change. Compound syrup is 
unchanged and quiet. Sugar syrup is 
dull at ru ling  prices. M olasses is 
quiet and unchanged.

Cheese—T he m arket is steady and 
unchanged, but the general under
tone is slightly easier nevertheless. 
In  the country m arkets, but not in 
the city, the m arket declined about 
He near the middle of the week, 
following which a num ber of cheese 
holders w ithdrew  from  the m arket. It 
is the general belief, however, that 
they  will have to  come back a t the 
decline.

Provisions—Stocks are about nor
m al for the season and prices are 
unchanged throughout. Pure lard is 
firm at the recent advance, and com 
pound is sym pathetically firm. Bar
rel pork and dried beef are firm and 
unchanged. Canned m eats are un
changed, and there is a seasonable 
demand for everything.

Fish—Cod, hake and haddock are 
not wanted yet for spot consum p
tion, but the m arket is steady to 
firm. Dom estic sardines are even 
weaker than  they were last week, 
when the quotation was $2.50 for 
quarter oils. I t  is possible th a t a 
good order could buy to-day at $2.40 
Im ported  sardines are unchanged and 
quiet. Spot salmon is quiet, largely 
because of the high price. No pric< 
has yet been named on future Alaska, 
but it is expected any day. P roba
bly it will be considerably above last 
year. Mackerel continues steady to 
firm and shows a fair demand for the 
season.

W henever there is a serious rail
road accident it is dem onstrated that 
the steel cars p ro tect passengers 
much m ore effectively than  the old 
sort. T ravelers have always appre
ciated th at the Pullm ans are safer 
than common coaches, because they 
are heavier and more strongly  con
structed, and so made better able to 
resist the crash and shock. Those 
who feel they can not afford to  pay 
for the protection which Pullm ans 
provide travel in common coaches and 
the g reat m ajority  of them  escape un
hurt. O f late steel passenger coaches 
have been introduced, and wherever 
in use have proven very satisfactory 
and successful. I t  follows, then, that 
railroad companies ought to  make all 
their new cars out of this material, 
because it is their duty to  insure the 
g reatest possible safety for their 
patrons.

The popularity of Archbishop Ire 
land is a ttested  by the fact th at at 
the close of the annual four days’ re 
trea t o f  the Catholic priests of the St. 
Paul diocese, he was presented with 
$100,000, pledged by the priests of 
the archdiocese. T he am ount will be 
given to  him within a year and is for 
his golden jubilee.

F. E. H o lt has sold his stock of 
groceries at Middleville to  C. W . 
Long, of this city.

T he Valley City Desk Co. has in
creased its capital stock from $10,000 
to  $110,000.

I t 's  well to  save a little ju st to  
keep from  being afraid.

mailto:4.50@4.75
mailto:1@1.50
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Q uota tions on Local S tocka and  Bonds.
Am. G as & E lec. Co. Com 
Am. G as & Elec. Co. Pfd .

C ities Service Co. Com.
C ities  Service Co. Pfd.
C itizens T elephone Co.
Com. Sav ings B ank  
Com’w ealth  Pr.R y.& L t.C o. Co 
Com’w ealth  JT .Ry.& Lt.Co. PI 
D ennis B ros. S a lt & L br. Co. 
D enver G as & Elec. Co. Bon 
F o u r th  N a tio n a l B an k  
F u rn itu re  C ity  B rew ing  Co. 
G eneral M otors Com.
G eneral M otors Pfd.
Globe K n ittin g  W orks, Com.
Globe K n ittin g  W orks  Pfd .
G rand  B apids B rew ing  Co.
G. R. G as L ig h t Co. B onds 
G rand  R apids Ry. Co. bonds 
G. R. N a tiona l C ity  B an k  
G rand  R ap ids Sav ings B ank  
H olland S u g ar 
K en t S ta te  B ank  
L incoln G as & Elec. Co.
M acey C om pany Pfd.
M ichigan Pacific L br. Co.
M ich S ta te  T elephone Co. P fd . 99 
M ichigan S u g ar Co. Com.
Old N a tiona l B ank  
Pacific  G as & E lec. Co. Com. 
Pacific G as & Elec. Co. Pfd. 
Peoples Sav ings B an k  
Sag. C ity  G as. B onds 
St. Louis S ugar Com.
U nited  L. & R. Co. Com.
U nited  L. & R. Co. 1st Pfd. 
U nited  L. & R. Co. 2nd Pfd.

B id  Asked
57 60
43 44

299 300
295 298
105 106
74 76
79 81
92% 93 Vo

158 161
L .  57 58
. 89 9088
3 92% 94
180 183
95 98
43 44
80% 82

125 140100 101200 210100 101100 101
158 160
165
17%

250 252
30 32
95 9912%

. 99% 1«9%
98% 99%

196 19866 6788 90210
98%

18% 18%
62% 55
80 83
70

President Taft’s Decision Awaited by 
Grand Rapids Bankers.

T he in tim ate relationship between 
the Grand Rapids N ational City and 
the City T ru st and Savings Bank m ay 
not continue, but in the event of a 
com pulsory separation these banks 
will be in the excellent company of 
about 300 o thers in the country sim
ilarly situated. T he National City 
Bank of New Y ork recently declar
ed a big dividend out of its surplus, 
but instead of disbursing the money 
to  stockholders it was used to  capi
talize the N ational City Com pany as 
a tru st company to  do certain  classes 
of business which the National banks
can not touch. T he stock in the new 
com pany is credited to  the stock
holders in the parent bank in propor
tion to  their holdings, but not ac
tually issued, and any dividends the 
new tru st company will pay, instead 
of going d irect to  the stockholders, 
will be paid to  them  in the dividends 
declared by the parent bank. This is 
exactly the plan of organization of 
the Grand Rapids National City and 
its subsiderary in this city, the F irst 
N ational of Chicago and m any oth
ers, and heretofore this arrangem ent 
has had the sanction of the authori
ties a t W ashington. A question has 
arisen, however, as to w hether th is is 
not in violation of the N ational bank
ing law. The Secretary of the T rea ^  
ury holds th a t there is nothing w rong 
in the arrangem ent, while the A tto r
ney General thinks it is p re tty  nearly 
all wrong. As the tw o cabinet offi
cers do not agree the question has 
been put to  President T aft and it will 
be for him to  decide. T he question 
is not a very serious one. If the 
presen t arrangem ent is illegal it will

be necessary to  find some o ther way 
to  skin the cat, and th a t is about all. 
T h at this o ther way can be found 
is not open to  very much question. 
T he co-ordinated institutions m ay be 
made to  separate, but the  under
ground passage will remain, and that 
will answ er m ost purposes.

The form al o rders and instructions 
have not yet been received for the 
establishm ent of the postal savings 
bank in th is city on Septem ber 25, 
but it is custom ary to  do the banking 
business through the m oney order 
departm ent and this will undoubtedly 
be the m ethod here. One of the clerks 
will be assigned to this special duty 
and it m ay be necessary to  open a 
new window, but the general public 
will notice no difference. A question 
of some in terest is as to  which of 
the city banks will be named as de
pository. According to  a recent ru l
ing the funds m ust be deposited in a 
National bank, instead of m aking use 
of the state  banks. If  this ruling 
holds the choice in Grand Rapids is 
narrow ed down to  three, the Old, the 
Grand Rapids N ational City and the 
Fourth . T he Grand Rapids National 
City has a request on file to  be nam 
ed as the official depository. W heth
er the o ther banks have also filed 
applications is not known. T he de
posit will be w orth  having, even w ith 
all the red tape th a t is attached to 
doing business w ith the Governm ent. 
T he reason the S tate banks are bar
red is th at under the S tate banks can 
not discrim inate betw een creditors in 
the event of failure, and Uncle Sam 
insists on being recognized as a p re 
ferred creditor. T he bank m ust put 
up bonds as security for the deposits 
and, if it should go to  the wall, the 
Governm ent would receive its postal 
m oney in full, w hether o ther deposit
ors receive a cent. The S tate law 
calls for like trea tm en t to  all de
positors. If  the  S tate banks w ant to  
get in to  the  game an am endm ent to  
the State law will be necessary, and 
it is likely no serious objection would 
be made to  such a change.

Dudley E. W aters, chairm an of the 
Executive Com m ittee of the  Grand 
Rapids N ational City, has gone to 
Europe w ith his family for a two 
m onths’ trip. Mr. W aters is subject 
to  hay fever and he preferred the trip  
across the w ater to spending two 
m onths in N orthern  Michigan with 
none but hay feverites for company.

Anybody who has ever borrowed 
m oney a t the bank has probably no 
ticed th a t the  b lank notes alm ost al
ways read w ith in terest a t 7 per cent. 
Borrowers do not pay 7 per cent.—

at least n o t often—b u t scratch out 
the 7 and insert 6. W hy the banks 
m aintain the 7 per cent, pleasantry is 
unknown, but m ost of them  do it and 
to  be sure th at they get the 6 per 
cent, rate is still one of the things 
borrow ers m ust look out for. The 
Commercial Savings has its blanks 
printed 6 per cent., but this is an ex
ception.

W all street has been having a bad 
case of slump the past m onth. Stocks 
have fallen off all the way from  10 to 
50 points and nobody seems to  under
stand why. T here has been no seri
ous disturbance in business, no panic, 
no big failures, Congress has ad
journed, and yet the stocks tumbled. 
Nobody seems to  understand who is 
unloading or why. The influence of

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - - - - $500,000
Surplus and Profits - 250,000

Deposits
6 Million Dollars

HENRY IDEMA - -
J . A. COVODE - 
A. H. BRANDT - 
CASPER BA ARMAN -

President 
Vice President 

Ass’t  Cashier 
- Ass’t  Cashier

Paid on Certificates

You can tran sac t your banking business 
with us easily by mail. W rite us about 
it  if interested.

M erch a n t’s  A c c o u n ts  S o lic ite d  
A s s e ts  o v e r  3,000,000

D ^ AP I PS^A V lN G S^ A N i r

Only bank on North side of Monroe street

Grand R apids 
N ational C ity B ank

Monroe and Ottawa Sts.

Capital $1,000,000 
Surplus 350,000

City T rust 
And S av in gs B ank

Campau Square

^BRANCH
Monroe and Division Sts.

C apital $200,000 
Surplus 40,000

The capital stock of this bank is owned 
by the stockholders of the GRAND 
RAPIDS NATIONAL CITY BANK.

W e

Buy and Sell
Tim ber and Public 

U tility B onds
Gas, Electric, Telephone 

and Industrial Stocks
We will be glad to  send you 

our weekly quotations

K elsey, B rew er & Com pany
Investment Securities 

401 Mich. Trust Bldg., Grand Rapids, Mich.

T h ere  is N othing in  Safe Banking tha t w e  C annot Perform

PE O PL E S SA Y IN G S BA N K
OF G R A N D  RA PIDS, M ICHIGAN

RESOURCES Condition May 15, 1911 LIABILITIES
l£nkW house”:::::::::::::::: ¡8 100.ooo <x>
Cash and Clearing House Item s.. 181 .'604 98 U ^ ^ e d  Profits "  ' .................  ^ l i l ?  26
Deposits with Reserve Agents . . .  271.622 67 Deposits . “ . . . . I . . . . . . '£ * ;  2.018:922 TO
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Savings Department Reserve 18% Commercial Department Reserve 27 %

THE FOURTH R A T I O N A L  B A N K
UNITED STATES DEPOSITARY GRAND RAPIDS, MICHIGAN

OFFICERS
JO H N W B W D C F n irPv ?ideSi; L- z - CAUKIN. CashierJOHN W. BLODGETT. Vice Pres. J .  CLINTON BISHOP. Asst. Cashier

left o ^ y ^  PayS 3 PCr Cent- 0,1 Savin*s Certificates if left 6 months, and 3K per c en t if

s e m i - ^ n in d i^ W ^ ^ c iT y o ^ p f to ^ » ^ 111 *f left three months “ »d compound the interest

C apital

$800,000

: T H E %
V OLD
N A T I O N A L

BANK
1 N 2 1  C A N A L  S T R E E T  1

Surplus

$500,000

Our Savings Certificates
Are better than Government Bonds, because they are just as safe and give you 

a larger interest return. 3#  % if left one year.
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F in an c ia l
the bear m ovem ent is felt on local 
securities, m ost of which have been 
m arked down in sym pathy w ith the 
W all street quotations. One reason 
for the local fall is th a t investors 
are taking advantage of the situation 
to  buy standard and listed securities 
instead of putting  their m oney into 
the local issues, and this to  a con
siderable degree exhausts the avail
able resources. T here has been con
siderable investing in the standard 
stocks the past week and it is likely 
th at those who invest judiciously now 
will realize a substantial profit when 
the m arket regains its old level, as 
undoubtedly it will in time.

Formaldehyde an Effective “W atch
man.”

T o a bank cashier with a taste  for 
chem istry is due the credit of a sim
ple yet highly scientific cash p ro tec t
or and cracksm an tam er. Several 
years ago a British cashier h it upon 
the idea that if he could place a bot
tle of some strong  chemical between 
the outer and inner doors of the 
vault its fumes m ight re ta rd  the work 
of safebreakers or, perhaps, frighten 
them  away. A quart bottle  of for
maldehyde was imm ediately given a 
position as a silent night watchm an 
between the doors of the vault.

F o r about five years the simple 
bottle kept unobtrusive guard. F in
ally, early in July, the tes t came. 
A couple of professional cracksm en 
enterd the bank. Two charges of 
nitro-glycerin were used on the safe 
that night. T he first one did little 
damage, but the second wrecked both 
the outer and inner doors, tore the 
latter from  their hinges, and threw  
them  out into the vault and against 
a small safe and safety deposit box
es. T he cracksm en did not wait to  
wreck the inner safe, however, for at 
the same m om ent the detective bo t
tle responded to  an urgency call, and 
the fumes of a full quart of form alde
hyde filled the room. Choking and 
gasping, with tears stream ing from 
their eyes, the crim inals scram bled 
out the way they had come in, and 
left tracks down the highway th at 
led to  their discovery. F o r days a f t
er the explosion the fumes of fo r
m aldehyde were so strong th at a per
son could not breathe in the vault.

W hy of Course.
T he wife of a congressm an had 

tw o sons who were in the habit of 
taking the p re tty  nurse maid out for 
a good time. T he boys would not 
own up to it when she tried to  cau
tion them  lest their father learned 
the situation.

She then w ent to the p re tty  nurse 
and by a little finesse disarmed her 
of thinking she was displeased.

“Minna,” she said, “which of the 
boys do you like to  go out w ith be t
ter, Tom  or H arry?”

“W ell,” said the maid, “ I th ink  1 
prefer H arry , but for a real good 
tim e I like your husband best.”

T he care-free husband m akes the 
care-w orn wife.

Costly Mistake Made By the Grand 
Trunk Railway.

W ritten  fo r th e  T radesm an .
T he entrance of the Grand River 

Valley R ailroad (now the Michigan 
C entral) and the Kalamazoo, Alle
gan & Grand Rapids (now the Lake 
Shore & M ichigan Southern) rail
road into Grand Rapids in the years 
1869 and 1870 compelled the officials 
of the D etro it & Milwaukee (now 
the Grand T runk) Railroad to  recog
nize the fact th a t traffic to  and from 
the city would thereafte r be subject 
to  com petition. T he depot and freight 
house of the old company, located 
rem otely from  the  center of the city 
for the purpose of prom oting the de
velopm ent of certain trac ts of real 
estate, purchased by the engineers and 
the officials of the railroad before 
the route through the city and the 
site for the station had been chosen, 
w ere not easy of access and their 
continued use involved a large item 
of expense to  shippers th a t m ight be 
cut down or cut out if the freight 
business should be transferred , so 
far as possible, to  the new lines of 
railroad. Viewing this contingency 
w ith g reat concern, the officials of 
the D etro it & Milwaukee Railroad, 
a num ber of whom were titled E ng
lishmen, living abroad, directed A. M. 
Nichols, the local agent of the com
pany, through the proper official chan
nels, to  investigate the practicabil
ity  of changing the route of the  ra il
road through the city and to  furnish 
an estim ate of the expense of the 
change proposed. Mr. Nichols, who 
had studied law and was adm itted to 
the bar while a resident of D etro it 
and had years of practical experience 
in the construction and operation of 
railroads to  his credit, was well 
equipped for the task. H e surveyed 
and laid out a route from Saddle Bag 
swamp, six miles east of the city, 
running in a southw esterly  direction, 
to  a n d ’th rough the east side of the 
city to  an island in Grand River, on 
which the jail of K ent county is lo
cated, w hereon a local station  m ight 
have been established, thence n o rth 
w esterly to  the old track  w est of 
Fuller station. T hen lordly and bar- 
onic stockholders and officials to  the 
num ber of twelve or fifteen came to  
Grand Rapids and spent several days 
in m aking an exam ination of the 
route, the  options obtained on prop
erties desired to  enable the company 
to  carry  out the enterprise, interview 
ing city officials and studying the 
problem  in detail. F inally the plan 
perfected by Mr. Nichols was enthu
siastically approved and he was as
sured that imm ediately afte r their re
tu rn  to  England they would raise 
the money necessary to  put the job 
through. “T h at prom ise,” said Mr. 
Nichols, in relating  the above inci
dent, “was the last word th a t was 
ever spoken, so far as I was advised 
in regard to  the enterprise. The 
property  desired, which could have 
been purchased a t small expense, is 
w orth  m any millions of dollars to 
day.”

A few years ago the necessity for 
a downtown passenger station  and 
freight house was recognized by the 
officials of the Grand T runk  Railway 
as absolutely necessary and probably

one million dollars were expended 
in obtaining the route acquired on 
the river fron t and in constructing 
the station on Bridge street and the 
freight house on Canal street.

A rthur S. W hite.

GRAND RAPIDS 
FIRE INSURANCE AGENCY

THE McBAIN AGENCY

Grand Rapid*, Mich. The Leading Agency

The Clover Leaf Sells

Office 424 Housem an Blk.
If you wish to locate in Grand Rapids write 

us before you come.
We can sell you property of all kinds.
Write for an investment blank.

W E W ILL

B U Y — S E L L — Q U O T E
Securities of BAN K S, TELEPH O NE , IN D U STR IA L A N D  

PUBLIC SERVICE CORPO RATIONS  
Ask for our quotation sheet

C. H . C o rrig an  & C o m p an y
343 M ichigan T rust Building Grand Rapids, Michigan

L ong Distance T elephones—Citizens 1122, Bell 229

BOND DEPT.
of the

C o n tin en ta l and C om m ercial 
T ru s t and Savings Bank

The capital stock of this bank is owned by the Conti
nental and Commercial National Bank of Chicago.

Combined Assets over $2 0 0 ,0 0 0 ,0 0 0
Offer high grade Municipal, Railroad and Corporation 

Bonds and Debentures to yield investors V/ 2  to 6%. Corres
pondence invited.
J. E. T H A T C H E R , M ichigan Representative, 1117 Ford Building. 

GEO. B. CALDW ELL, Manager Bond Department.

We Only Issue Plain, Understandable

LIFE INSURANCE POLICIES
With Guaranteed Values. Lowest Rates.

The Preferred Life Insurance Co. of America
Grand Rapids, Mich.

JAM ES R. WYLIE, President WILLIAM A. WATTS, Sec'y and GenT Mgr*

W e  M a n u fa c tu re

P u b lic  S ea tin g
E x c lu s iv e ly

C h u r c h e s  W e furnish churches of all denominations, designing and 
' ' * * ‘** V IIV O  building to harmonize with the general architectural 
scheme—from the m ost elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

The fact that we have furnished a large majority of tbe city 
u V l I l f U l o  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction and 
materials used and moderate prices, win.

I AdoTP H a l l e  We specialize Lodge Hall and Assembly seating.
1 1 0 .1 1 0  Our long experience has given us a knowledge of re

quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

W rite Dept. Y.

American Seating Company
215 W a b a sh  A v e . CHICAGO, ILL.

G R AN D  RAPIDS N E W  YORK BOSTON PHILADELPHIA
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TW O  T Y PE S OF MEN.
One man graduated from  a col

lege, during which he m et a portion 
of his expenses, a t least, w ith money 
filched from  his fellow students by 
gam bling m ethods. H e came to 
Grand Rapids about twenty-five years 
ago and opened a cheap gam bling 
house over a saloon. H is first patrons 
were farm er boys whom  he enticed 
into his den and fleeced to  the tune of 
10 cents a game. H e subsequently 
opened a gorgeous establishm ent in 
the center of the city, w here he made 
$200,000 to  $300,000. In  doing th is he 
ruined m any men and broke the 
hearts of m any women and impover- 
ished_ m any children. W hen he ran  
across a w elcher he settled instead of 
facing a ju ry  in court. W ith  the 
m oney so accum ulated he bought his 
way into politics and purchased the 
M ayorship of the Second City of 
M ichigan. H e surrounded himself 
w ith m en of small caliber w ho would 
do as he told them  to do. T he m o
m ent a m an showed any independ
ence he was dislodged from  his po
sition unless he relented and licked 
the  hand th a t sm ote him. Because 
he was opposed for re-election by 
the best elem ents of the city, he re 
taliated and sought revenge by in 
viting  to  the  city unscrupulous union 
organizers who waxed fat on the fees 
they  received and the g raft they ab
sorbed while inducing sober-m inded 
and steady going w orkingm en to  join 
an organization th a t nearly w rought 
their destruction. H e then encourag
ed the m en to  make dem ands which 
no self-respecting em ployer could 
concede and encouraged the m en to 
continue on strike until they  had 
forfeited nearly  $2,000,000 in wages 
and received only $150,000 in strike 
benefits. Finding th a t they had 
been deceived by the M ayor and the 
union g rafters who inveigled them  
into the union, the m en voluntarily 
surrendered and w ent back to  work, 
waiving all dem ands and abandoning 
the union. T he strike comm ittee 
published a card in the daily papers, 
sta ting  th at they  had been led to  
strike by the false statem ents of the 
union leaders, which they  had since 
found to  be untrue. Previous to  be
com ing M ayor, D eacon E llis form ed

an alliance w ith the  w ater p irates 
who came here to  loot the city, go
ing as far as D etro it to  welcome 
them  to  the scene of their proposed 
activities. W hen this m an came up 
fo r re-election, eighteen m onths ago, 
he circulated infamous statem ents 
concerning his com petitor and con
tinued to  u tte r un tru ths afte r it was 
proven th a t he was a falsifier and a 
libeler. Yet the people of Grand 
Rapids, by forty  votes, selected this 
m an to  continue to  occupy the high
est office in the gift of the people 
H e is destructive of everything good; 
he destroyed public confidence; he 
tem porarily  destroyed the friendly 
relations which long existed between 
em ployer and employe. H e has de
stroyed the independence of the men 
who consent to  serve under him in 
public office. Everyth ing he touches 
is blighted o r destroyed.

T he o ther type of m an did not have 
a college education. H e was born 
on a farm  and raised in humble cir
cumstances. H e early started  out on 
a career of his own as locomotive 
fireman and agricultural implement 
salesman. H e invented the section
al bookcase and, despite discourage
m ents th a t would have dismayed a 
less resolute man, he continued as 
the exponent of the new idea in fu r
niture m aking and, ultim ately, reaped 
his reward. ' H e has surrounded him
self w ith a strong force of associ
ates and assistants. H e gives em
ploym ent to  five hundred m en whom 
he pays good wages and who believe 
in him. He has developed wonder
ful ability as a successful manufac 
turer. H e took hold of the Macey 
Company when it was bankrupt and 
disaster stared  it in the face and has 
made it one of the m ost successful 
m anufacturing institu tions in the city. 
Nearly everything he touches suc
ceeds as if by magic. H e has started 
m any young m en on the road to  for
tune and is constantly  alert in m at
ters of civic service and social p rog
ress. All of his w ork is construc
tive. H e is a builder of m en and 
fortunes. He does not ‘build by 
tearing  o ther people down, but by 
m aking two blades of grass grow 
w here only one grew  before. He 
opposed Deacon E llis in the Mayor- 
ship contest eighteen m onths ago 
and the people of Grand Rapids, by 
forty  votes, perm itted such a m.an to 
be defeated and an ex-gam bler and 
w ater loo ter and cheap demagogue 
like Deacon E llis to  be nom inated 
instead.

Are the people of Grand Rapids 
to  rem ain passive in m atters of this 
kind forever? Are they  going to 
continue to  w orship false gods and 
fall down before the bogus and the 
base when they can, w ith equal e f
fort, show their belief in good citi
zenship and patrio tic  service? The 
T radesm an believes th a t Deacon E l
lis, who is now thoroughly  discredit
ed w ith the workingm en, whom he 
deceived and nearly destroyed, is 
about a t the end of his rope; that the 
tim e is no t far d istant when people 
will be able to  distinguish between 
the g litte r of dross and the sheen of 
pure gold and will act accordingly.

SU BSTITUTE W ITH  CAUTION.
“Three substitutions a week seems 

to  me as pretty  stiff,” remarked Mrs. 
B., as her husband placed a sick  of 
whole wheat flour on the table when 
she had ordered graham.

“Jones said this was even better 
than graham ,” remarked her husband 
in reply.

“T hat may all be, but I wanted the 
brown bread for sandwiches to take 
to that picnic to-morrow, and now it 
is too late to change. I do wish Jones 
would fill my orders, ra ther than im
aginary ones for himself or some one 
else. The last time I sent it was 
white thread No. 40 instead of black 
thread No. 50, and the time before 
it was another brand of soap when T
wanted --------- for washing those
dainty ribbons. The kind sent did 
not make any lather to speak of, and 
it may have some objectionable 
chemical quality. W e never can tell 
until we have tested it—and I  have 
tested the other soap to my satisfac
tion. I expect next time I send by 
you for rubbers that Jones will send 
up fancy pumps, assuring you that 
many think these are much more 
handsom e!”

There may be certain features in 
which the substitute excels, but it is 
entirely reasonable to infer that the 
housewife knows what she wants for 
her own special needs.

Your substitute may be better in 
some cases, and yet it may not satis
fy in the present instance. Rice is 
an excellent article of food, and yet 
to substitute it for a cereal m ight in
convenience the one who ordered it. 
If j'ou can not fill the order, say so, 
and give a chance to have it filled 
elsewhere. Too many substitutes 
will weary even the m ost patient per
son, who is forced to the conclusion 
that your stock m ust be limited or 
your opinion of her ability to con
duct her own affairs not a t,a ll  flat
tering. E ither conclusion is not a t 
all helpful to  your own cause.

T H E  W AY IT  IS DONE.
Notice the newsboys as they pass 

through a crowded car. One shouts 
“Press” and “Sun” as though -he knew 
that every one would be glad to read 
one of these papers; the other drawls 
“Tim es” and “Dispatch” in a way 
that would indicate him as simply a 
figure head, nothing more. There is 
no earnestness, no enthusiasm ; and 
unless the prospective buyer has 
some special reason for selecting his 
papers, some personal knowledge of 
their merit, he is alm ost certain to 
signal the lad who has faith in his 
goods, and who shows that he is in 
the field to work—not a mere stump.

A woman wanted to  m atch a piece 
of gingham and was received in a 
m ost indifferent m anner by the clerk 
in charge. H ad the prospective or
der been for silk instead, more in
terest would have been shown as she 
cast her eyes hastily along the line 
and reported, “Not here.” Just then 
another clerk, noticing the disap
pointed look of the woman, came to 
the rescue. A fter unearthing two or 
three pieces from the bottom  of the 
pile, only to  find that although they 
had the same colors they were not 
the piece sought, and she was tu rn 

ing to  go, w ith the  rem ark, “I  just 
needed another yard  to  ge t the dress 
out as I w ant it,” he added, “I ’ll 
take a look on the rem nant counter; 
it m ay have been placed there .” And, 
sure enough, it was.

T he cheerful a ttendan t saw that 
she was one of their custom ers, and 
felt it his duty to serve her in the 
best way, even a lthough the  pur
chase was a small one. T o  her it 
m eant the difference betw een a styl
ish gown and a dowdyish one. To 
the firm it m eant the sale of a really 
handsom e dress which was in one 
way a direct advertisem ent among 
her friends who knew from  whom it 
was purchased. *

T he kind word, the cheerful m an
ner, the studied effort—these are al! 
surely appreciated. T h e  way a thing 
is done counts som etim es quite as 
much as the m ere fact of its being 
done.

T H E  BAR EFO O T BOY.
Some one asks w hat has become of 

the barefoot boy; and tru ly  in many 
regions he is locally extinct. This 
m ay be due in p a rt to  the visions of 
stone bruises, the obstacles of stub
ble and chestnut bur; for the bare
foot boy has his troubles as surely 
as every one else. H e well knows 
that the very easiest place to  clam
ber over a high fence is filled with 
briers; or a goodly crop of eldei 
bushes has ju st been m own down at 
that point, leaving the stubs to  prop
agate lockjaw. A nd then the misery 
of w earing the shoes to  church on 
Sunday, after the freedom  of the 
week has coaxed the pedal append
ages into their broadest proportions!

But in spite of these drawbacks 
there are m any places ye t where the 
sway of pride is unknown, where the 
country lad counts the days until the 
first of May, when he can depend up 
on the ground being w arm  enough 
to  perm it his going barefooted. And 
although others m ay pity him for 
the sunburned and lacerated skin, he 
would ra ther dig th o rn s out of his 
feet with a knife than  re tu rn  to  “the 
prison-cells of pride.” B arefoot san
dals he m ay adopt, as the  happy me
dium which elim inates the  pain w ith
out curtailing the pleasure too 
much; but the average lusty  boy still 
clings naturally  to  the m odel of 
W hittier.

And well he may, for there is 
streng th  gained thereby; the mud 
tracks left in his path are m olding a 
firm step for the future. W h at if his 
feet do broaden so as to  require a 
larger shoe? Is the enlarged foot a 
m ore disgraceful m ark than  the en
larged fore-arm ? D ealers tell us that 
the feet of wom en are ge tting  larg
er and the fact is a t least partly  a t
tributed to  g reater exercise. Shall 
not the  lad have our encouragem ent 
in getting  all the streng th  and enjoy
m ent possible out of M other E arth? 
Success still to  the barefoot boy!

A wom an in Indiana is suing her 
.husband for divorce because he tried 
to  choose her gowns and she wouldn't 
stand it. E very  o th er wom an will 
sym pathize w ith her and wish her 
luck.
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T H E  REPAIR DEPARTM ENT.
In  alm ost any branch of trade 

there is room  for this in some form, 
and yet m any houses seem to  think 
it beneath them  or quite out of their 
line. T here are the little stitches so 
easily taken on the sta rt which in
crease the usefulness of the article, 
and although they re tard  the p u r
chase of a new one in so doing, the 
money which m ight be necessitated 
for this purpose will surely go into 
som ething else; and the m utual satis
faction when the life of an article is 
prolonged should be looked upon as 
no small factor.

The shoe repair departm ent will 
always be certain of patronage if duly 
advertised. In  many places there is 
an implied slur, when a half-sole at 
a small cost would alm ost double the 
service of the shoe. Make a bid for 
patronage along this line as though 
it was a legitim ate part of the busi
ness ra ther than  som ething which 
should be treated  only sub rosa. If 
3'ou hang out your card for repair 
work in the fron t window patrons 
will soon discover th at it is no dis
grace for them  to present the work 
a t the front door.

The hardw are dealer who makes it 
a point to  quickly replace broken 
castings is soon the popular one. The 
crockery m an who has a good ce
m ent for m ending his w ares should 
not hesitate to  let it be known. The 
m an who is skilled in fixing up and 
sharpening lawn m owers will find 
th at this sideline does not lessen his 
sales.

The h int which can be given to  
prolong service is always a profitable 
one to  the salesman. The buyer may 
not know th at a broom  will last long
er by an occasional bath  in hot suds; 
th a t the rent in a lace curtain m ay be 
easily mended by pasting a bit of lace 
over the tear and pressing w ith a hot 
iron; th at a lamp chim ney is less 
likely to  break if gradually heated in 
a dish of w ater before using, cloths 
being wrapped around to  prevent 
breaking. W hether the professional 
repair service or only the stray  
hints, the service is appreciated.

T H E  DIRECT ROUTE.
A narow  sidling wagon road cir

cled around the bank of a deep ra
vine and then after crossing a rude 
bridge wound its zigzag course away 
up on the o ther side. F o r m any years 
residents had made the troublesom e 
trip which was fully three tim es as 
far as to  go directly  across the ra
vine, besides encountering the labori
ous, and in w inter even dangerous, 
inclines. No one had ever thought 
th at there was any o ther way and so 
each resident was content to  go the 
road blocked out by his fathers.

Finally, the bridge was turned over 
to  the county and the County Sur
veyor soon astonished the natives 
w ith a span over the ravine a t the 
shortest point, even although it did 
brush the tree-tops. Now the peo
ple look down upon the long, cir
cuitous route w ith w onder that they 
for even a single season could to l
erate  so much unnecessary work.

I t  is much the same way through 
life. • W e scramble down the sides 
of the rude cliff to  the spot where

we can alm ost step across the stream  
rather than bridge directly across the 
gorge which has been form ed by the 
erosions of centuries. R ather than 
make the exertion to  erect a bridge 
which shall be a real credit to  our 
engineering ability, we spend useless 
time and streng th  by following the 
m ake-shift m ethod. The Cape H orn 
route to  the Pacific satisfied the he
roes of ’49, but the tw entieth  cen
tury fortune seeker finds it too long 
to  prove profitable.

T here are tim es when we m ust 
follow’ the w inding path  through the 
ravine, but Progress is ever raising 
an eye to the short cut. I t  m ay cost 
money and labor; yet time is money, 
and true  economy requires th a t it be 
carefully used. Fortunate  are those 
who learn early to  bridge over the 
deep ravines.

MORE QUAILS A N D  GROUSE.
P ittsburg  has recently decided that, 

instead of adding to  the Zoological 
Gardens, the funds appropriated this 
year shall be for stocking her parks 
w ith -quails and pheasants. T he wis
dom of this m ovem ent will scarcely 
be questioned. W ith  all deference for 
the Zoo and what it has accomplish
ed, both as an en terta iner and an ed
ucator, there is still a pathetic aspect 
of the subject; and it is not im prob
able th at in another generation the 
caged anim als will be entirely replac
ed by such as can enjoy freedom.

Certain it is th a t in m any locali
ties w here game birds once abound
ed they are now locally extinct. Sci
entists estim ate th a t every Bob 
W hite is w orth a t least five dollars 
to the farm er, and yet the sports
m an’s gun robs him  of his prize, and 
this w ithout a “May I?” o r a “T hank 
you.” T he pheasant or ruffled grouse 
has been alm ost equally persecuted, 
and it will be a pleasure to  all bird 
lovers to  learn th at another precinct 
is to  be re-peopled w ith these de
lightful birds.

W ith  Bob W hite once m ore w his
tling  his gay notes in the open plac
es, the park  will speedily take on a 
new life. T he boy who surprises the 
nesting pheasant will have the sur
prise of his life as he tries to  cap
ture the lim ping parent bird or when 
he catches sight of it shielding the 
timid youngsters by enticing the in
truder farther and farther from  the 
nest.

T he entire plan is a wholesome one 
and sure to  result ultim ately with 
favor. Every m ovem ent which shall 
bring us nearer to outdoor life is a 
success, and the restocking of deplet
ed woodlands w ith beautiful and in
nocent birds is one of the best advan
tages in the public parks.

NO T A SQ UARE DEALER.
Did you ever know a  m an w ith a 

shifty eye who was honest?
Did you ever know an honest man 

who could not look you in the face?
Did you ever know an honest man 

who was not capable of giving a di
rect answ er to  a question?

Did you ever in your life know of 
so adroit and so elusive an argum en
tarían  as Dr. W iley?

W hen the benzoate of soda con
troversy  was on, some years ago,

Dr. W iley stated that if he ever 
found it necessary to condem n that 
preservative, he would first give the 
fruit preservers a preservative to  use 
in its- place.

Did he keep his agreem ent?
No.
He never kept an agreem ent in his 

life, except the agreem ent he is al
leged to  have entered into with cer
tain food m anufacturers to  boom 
their products.

W hy exalt a m an as a Square 
Dealer who has never either preach
ed or practiced the doctrine of the 
Square Deal?

W here is the ideal woman? A New 
York broker has started  for Europe 
to  find her. She m ust be dark, with

black hair, tall, w ith strong, good 
teeth  and a willowy figure. “She 
m ust combine the English conserva
tism  and love of home, the French 
vivacity, the Viennese love of life, 
the Italian girl’s intensity  and fervor, 
the faithfulness and the breeding and 
good taste  to be found in the ladies 
of every land.” But why does he go 
abroad to look for such a marvelous 
woman?

The world is always knocking the 
man who does not live up to  his 
preaching; yet the world would be a 
g reat loser if only those who attain  
to  their ideals were perm itted to p ro 
claim them.

Tim ely advertising m ust be prepar
ed ahead of time.

C IT Y  B A K E R Y T IO .,
G R A N D  R A P ID S . MICH.

Mr. Bread Merchant
If you wish to sell the Best Bread 
that will give general satisfaction  
and prove a regular rapid repeater, 
order Figola Bread from us today.

C ity Bakery G o., Grand R apids, M ich.

D o lla rs  fo r  Y o u
Mr. Grocer, in pushing H OLLAND RUSKS. 
Good for Breakfast. Lunch and Dinner. H ol
land Rusks are so appetizing served with 
fruits and cream. Urge your customers to try 
them. We employ no salesmen. We put the 
quality in our goods. Jobbers and retailers 
like to sell them because they are repeaters. 
Order a sample case. Five case lots delivered. 
Advertising matter in each case.

H olland R usk Go. H olland, M ich.

IMPORTED FROM HOLLAND
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NO GROCER 
w ho has built up a repu
tation for h o n e s t  and 
s q u a r e  dealing, would  
substitute unless he knew 
he could give his cus
tomers better quality for 
less m oney and still make 
a fair margin of profit for 
himself. Let us prove that

DROSTE’S p u r e  d u t c h  COCOA
is worth recommending by allowing us to mail 
you a liberal sample and quote prices.
H. HAMSTRA & CO. American

Representatives Grand R apids, M ich.
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IMPORTED FROM HOLLAND
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Detroit Produce Market
Vitality in Dairy Cows.

T he dairy calf is the only dom es
tic anim al th a t is deprived of- m ater
nal a tten tion  before being able to 
care for itself. T he first few weeks 
is a very critical period w ith the 
calf, for usually it is th rust into an 
environm ent and is dependent entire
ly upon the  kindness, intelligence anJ 
judgem ent of its owner.

R aising calves by hand necessi
tates m aintaining their vitality  a t ail 
tim es, especially during the first few 
days. T his is the period when they 
m ust depend a ltogether upon milk 
and if removed from the cow are. 
often neglected. W hether or not the 
calf is allowed to  rem ain with the 
cow for the first few days m ust be 
decided according to personal opin - 
ions of the owner. How ever, it is 
quite necessary th at the  young calf 
be allowed the first or colostrum  milk 
of the cow. T his milk is peculiarly 
adapted to  the digestive require
m ents, having a laxative effect which 
stim ulates the first activity of those 
glands secreting digestive juices.

Likewise, the colostrum  milk is 
very rich in protein m aterial and 
m ineral m atter, which are essentially 
muscle and bone form ers, so unless 
this milk is supplied the young calf 
will gain streng th  and vigor slowly. 
In  fact, the vitality  of the young an
imal depends much upon the ease 
w ith which its food is digested, the 
vigorousness of blood circulation and 
the tem perature of its body.

By allowing the calf to  run with 
the cow for a few days furnishes the 
natural food in quantities as dem and
ed by its system, at a tem perature 
sufficient to  m aintain bodily heat and 
uncontam inated by bacteria, all of 
which aid in the m ost perfect diges
tion, absorption and assimilation, 
hence insures the vitality  necessary 
for natural growth.

T he big problem  in hand raising of 
calves is to  keep the animal in a 
grow ing condition after rem oving it 
from  the cow. Local conditions and 
the judgm ent of the feeder govern 
largely the course to  pursue. I t  has 
been m y experience as herdsm an that 
m ost of the failures comes from  over
feeding. N aturally  the calf is greedy 
and will eat if so allowed. F rom  one 
and a half to  two quarts of whole 
m ilk a t a feed is sufficient. T his will 
am ount to  about ten pounds o r five 
quarts per day, which is p lenty for 
the  first two or three weeks, after 
which the am ount m ay be increased 
about one quart per day for each ad
ditional week.

O ver feeding taxes the digestive 
organs beyond their lim ited capacity 
which naturally  deranges the whole 
system, and is often the cause of

scours. Again, when the m ilk is fed 
a t tem peratures lower than the ani
m al's body, which in cattle is about 
102 degrees Fahrenheit, the vitality 
of the calf is lowered in its effort 
to  heat the food to  a point where 
proper digestion begins. Hence it 
is advisable not to  feed cold milk 
until the calf reaches an age where 
its capacity is sufficient to  m aintain 
body tem perature.

A nother thing of im portance in 
calf feeding is cleanliness. T he point 
is often overlooked by some m en for 
the significance of bacterial action is 
not well com prehended. N ature nev
er intended that m ilk should be ex
posed to  the air, so precautions are 
necessary th at all utensils be kept 
clean and free from dirt. T his may 
be done by scalding the feed pails 
daily or sterilizing them  with steam. 
Too much m ilk a t a feed, too cold 
m ilk or milk th a t has been contam 
inated w ith bacteria are the three 
principal causes which bring on 
scours in young calves and lower 
their vitality  to  a point where other 
complications set in to  stunt growth.

W ater For the Dairy Cow.
I t  is very im portant th a t the  w ater 

drunk by the cows giving three or 
m ore gallons of m ilk daily be w arm 
ed to  about 60 degrees Fahrenheit. 
O therw ise the cows will not drink 
as much as they need to  keep up a 
good milk flow. I t  does not take 
much ice w ater to  chill a thin-fleshed 
dairy cow through and th rough on a 
cold w inter day, especially when she 
is compelled to  walk some distance 
through the snow or a cutting wind 
to  get to  the tank or pond.

E xperim ents made a t the Missouri 
E xperim ent Station show th a t d rink
ing w ater is needed in proportion  to 
the milk yield. T h at is, a cow giv
ing six gallons of m ilk a day, needs 
about twice as much w ater as a cow 
giving three gallons a day. I f  the 
w ater is too cold to  be com fortable 
if drunk in large quantities, the cow 
will not drink enough and, as a re
sult, will drop considerably in her 
milk yield.

W hen M issouri Chief Josephine 
was giving about 100 pounds of milk 
each day last w in ter she drank daily 
thirty-one gallons of water. Im agine 
how she would have suffered if that 
had been ice w ater! I t  was warmed, 
however, and Josephine did not chill 
after drinking.

A good tank  heater, or some other 
device, should be used this w inter 
to  w arm  the w ater for the cows. I t  
will pay. H. E. M cNatt.

Religion is not a strange or added 
th ing  but the inspiration of the secu
lar life.

Value of Fruit as a Food.
In  these days- of impure drinking 

water, w ater famines and filtered wa- 
ert it is well to  know that one of 
the g reatest advantages of fruit is 
th a t it offers us pure w ater for which 
we do not need a filter, to the amount 
of nearly 50 per cent, in berries and 
92 per cent, in waterm elons.

O ranges and lemons are not only 
valuable by reason of their potash 
salts, but especially for their citric 
acid. A case of paralysis of the en
tire right side is reported where the 
juice of oranges, adopted as a reg
ular diet, with chicken broth, appear
ed to  do much good.

As an aid of digestion—a really 
m aterial aid—the pineapple stands 
alone am ong the fruit. I ts  vegetable 
pepsin neutralizes—or, perhaps, ra th 
er, digests — albuminous substances 
in the stomach. Fresh  pineapple—or, 
better still, the fresh juice of one— 
placed in direct contact with eggs, or 
gelatin, or milk, will prove this fact 
conclusively by producing a bitter 
tasting  dish. In  cases of catarrhal 
ailm ents of the throat, and in its 
downward connection, the alim entary 
canal or tract, pineapple can not be 
overestim ated, and it acts with equal 
force in malarial affections.

As for the date and the bananas.

they contain sufficient nutrim ent to 
sustain life. T he salts and organic 
acids in the apple tend to  improve 
the quality of the blood.

Cheestmaker Heavily Fined.
Jam es Kutka, who has been run 

ning a cheese factory for H ubert 
Bergs & Co., was arrested  recently 
on a charge of having kept the fafc- 
tory  in an unsanitary condition. In 
court he entered a plea of guilty and 
Judge M archetti imposed a fine of 
$30 and costs, which he paid. In  ad
dition to  this he was discharged from 
the employ of the company. T he 
com plaint was made by S tate Dairy 
and Food Inspector R. B. Souard, 
who said th at a few weeks ago he vis
ited the p lant and pointed out t3 
K utka that he was not complying 
with the State law regarding sanita
tion. T he la tte r prom ised to  clean 
up the p lant and to  comply w ith the 
requirem ents of the law in full in the 
future, but when the inspector visit
ed the place last week he found his 
directions had been disregarded en
tirely.—W ausau (W is.) Sun.

W ounded vanity and unsatisfied sel
fishness: these are the old, vulgar 
causes of m an’s unrest.

Meekness and lowliness cure un
rest by m aking it impossible.

ESTABLISHED 1891

F. J. S C H A F F E R  &  C O .
BUTTER, EGGS AND POULTRY

396 and 398 East H igh Street, Opposite Eastern Market
Associate H o u s e s  l i ? 11*“  A  Poultry  Co., Ionia,M ich. r ,  . ., . . .  .Associare n o u ses f D undee £roduce Co.. Dundee, Mich. Detroit, Mich.

Just what you have been looking for— D  ta  I  f  v  aw 
A reliable place to ship your . i  0  U I T i j  

A t  market prices ruling day of arrival
NO COMMISSION PROMPT RETURNS 

We want your shipments Let them come and we will do the rest

Schiller &  Koffman “ ’ V im s,,Kl
(Weekly quotations furnished on request)

Gash Butter and Egg Buyers

HARRIS & THROOP
Wholesalers and Jobbers of Butter and Eggs

777 Michigan Avenue, near Western Market—Telephone West 1092 
£47 Russell Street, near Eastern Market—Telephone Main 3762 

D ETR O IT, MICH.

DETROIT, MICH.
A perfect cold storage for Poultry and all kinds of Fruits and Produce. Eggs stored with us usually sell at a premium of 

}4c per dozen. Liberal advances. Railroad facilities the best. Absolutely fireproof. Correspondence solicited.
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PE N N Y  POSTAGE.

W hy N ot Adopt It For Half Ounce 
Letters?

T he problem  of w hat shall be the 
rate  of ordinary le tter postage in the 
future is obtruding itself som ewhat 
suddenly and sharply upon Congress 
and the country, or, rather, upon the 
country and Congress, since the im 
pulse of the one m ust precede the 
o ther; and this is a natural sequence 
of the w ar over postal ra tes in an
o ther field which raged so bitterly.

T he g littering  idea of a one-cent 
rate for le tte r postage where a two- 
cent rate is now demanded has been 
held out by the present Postm aster 
General as a possible result of the 
economies he has either intended or 
established—including the raising of 
the rates on magazines, which did 
not go through.

It is a great idea and a good one— 
one which appeals to  the populace— 
this one-cent rate for letters, but it 
has certain obstacles in its way and 
it is asserted th at there are certain 
sinister influences behind the m ove
m ent—in other words, th at the ex
press companies are in favor of it 
for the reason th at they imagine the 
Postoffice D epartm ent will thus still 
fu rther run behind as between re
ceipts and expenditures and that 
thus their own m onopolies will be 
better regarded and so conserved. 
T his is a far-stretched view, but may 
not be w ithout its point. T here is a 
degree of logic in it since, now, the 
express companies see the looming 
guillotine and are but seeking to 
postpone the inevitable day of blade 
and basket.

Since the long-tim e deficit of the 
Postoffice D epartm ent has been sup
planted by a surplus, why should not 
the commercial in terests of this coun
try  be favored with a rate of letter 
postage which would be of the g re a t
est benefit to  alm ost every concern 
doing business through the United 
S tates mails?

Many suggestions have been offer
ed and much has been said as to  the 
excessive rates of le tte r postage 
which are now in force and, while a 
one-cent ra te  for a one-ounce unit of 
letter postage m ight satisfy a great 
m ultitude of those who are in te rest
ed in doing business w ith the Post- 
office D epartm ent, we are led to  be
lieve th at the establishm ent of a one- 
cent ra te  for a half-ounce unit of 
le tte r postage would not only be of 
the g reatest benefit to  commercial 
in terests of the country, but would 
be a fair rem uneration to  the Post- 
office D epartm ent for handling this 
class of mail m atter.

T aking into consideration the fact 
th at newspapers, magazines, m anu
facturers, jobbers, banks and mail 
order houses send m illions of pieces 
of mail during the year to subscrib
ers or patrons which contain nothing 
but a bill or statem ent which under 
the present rate of postage som e
tim es m eans a 2 per cent, discount 
of expense, does it not seem clear to 
the average individual th a t a ra te  of 
one cent on such pieces of mail would 
be a m ore satisfactory tax  to  levy 
upon the commercial in terests? Does 
it not appeal in a strictly  business

way to  every individual who is in
terested  in doing business through 
the mails?

I t  would seem, taking the average 
of fifty-five letters to the pound, 
which is now considered about the 
general run of first-class mail, th at a 
one-cent ra te  for half ounce le tte is 
would be entirely  satisfactory to  the 
Postoffice D epartm ent for the h a n 
dling of such pieces. In  this m an
ner such a rate would even conform 
w ith the established ra te  of postage 
of two cents per ounce, which is now 
in force and would allow a three- 
cent ra te  on one and one-half ounce 
letters.

On the o ther hand, the establish
m ent of a half ounce unit of letter 
postage with a one-cent rate  for half 
ounce and every fraction thereof 
would enable a much m ore liberal 
use of the first-class privilege than is 
now enjoyed.

Take, for instance, a m anufacturer 
or mail order house who wishes to 
send out half a million letters con
taining some special mail order b a r
gain list or special announcem ent 
m ust take into consideration the  one 
great item of expense—viz., postage 
—in selecting stock on which the let
te r and circular m ust be printed, to 
gether w ith the weight of the enve
lope in which same is to  be mailed 
and which, under the present ra te  of 
postage, m ust come w ithin the ounce 
limit or cost twice the am ount of 
postage if delivered under the sealed 
letter rate. I t  is, therefore, easy to 
be seen th at the one-cent ra te  and 
the half ounce unit of sealed le tter 
mail would enable the mail order 
dealer o r m anufacturer to  send one 
and one-half ounces for three cents, 
which under the existing rates he is 
obliged to  pay four cents postage.

T here  is no reason why the Gov
ernm ent should be imposed upon any 
m ore so than the public, and if the 
publishers of this country would a d 
vocate a one-cent rate  for a half 
ounce unit of le tte r postage, they 
would not only be rendering the pub
lic a great benefit but would be a l
lowing the Governm ent a satisfac
to ry  rem uneration for services ren
dered.

I t is only a few years since the 
unit of le tter postage was one-half
ounce and the ra te  of postage three 
cents therefor. T he g reater propor
tion of letters weigh much less than 
the unit of weight, and ju st why a 
one ounce unit o r standard should be 
considered in preference to  a half 
ounce unit should be given the m ost 
serious consideration.

I t  is a foregone conclusion that 
mail order houses, newspapers, pe
riodicals, banks, wholesale houses, 
m anufacturers, etc., embodying the 
great commercial in terests of the 
country, who mail m illions of s ta te 
m ents or bills on which they pay the 
ra te  of tw o cents each, as now de
m anded by the Governm ent, would 
be one cent le tter ra te  for a half 
ounce unit o r standard with an addi
tional one cent for every additional 
half ounce or fraction thereof.

W hy isn’t this a good resolution to 
the “one cent le tte r postage” noise? 
Think it over and then say som e
thing. Circulation M anager.

Must Have It.
Even the tru sts advertise. Did you 

ever think about that?
Even the concerns holding a prac

tical m onopoly on a given commodity 
go after- business by advertising. Isn ’t 
that significant?

Even the public service corpora
tions, the  electric light and gas com
panies, which are guaranteed m onop
oly under a city franchise, advertise— 
if they are wise. Isn ’t that a lesson 
to  the retailer?

Advertising is som ething which a 
man in business simply m ust have if 
he expects to accomplish anything.

T he old fogy way of doing busi
ness w ithout advertising is exploded. 
W hen even the Standard Oil Com
pany, the powder trust, the m eat trust 
and all the o ther concerns of simi
lar nature are advertising persistent
ly, shrewdly and a t great expense, it 
certainly proves th at there m ust be 
money in advertising.

If these big concerns can not a f 
ford to  simply sit back and wait for 
business to  roll in, after they have 
form ed their m onopoly, how a s to n 
ishing that some m erchants, who are 
up against a stiff com petition all the 
time, think it possible for them  to 
get along w ithout advertising!

I t  did not used to  be this way— 
true enough. The old idea of the 
public service corporation m anager 
or the corporation m anager was sup
posed to  be “the public be blinked,” 
or words to th at effect. But these 
m onopolistic concerns have discov
ered th at not only does it pay to 
have public friendship, but it pays 
to  bring their goods to  the attention 
of the buyers.

I t  pays, for example, for an elec
tric light company to  advertise its 
electric flatirons, its electric to a s t
ers, and all m anner of electric de
vices. I t  pays the gas company to

advertise gas for cooking and to  put 
new fangled cookers and heaters on 
the m arket. I t  pays the telephone 
company to  put the advantages of 
using a telephone directly before peo
ple who m ight be induced to  use a 
phone in their residences or places of 
business.

I t  is business the concern wants, 
w hether it is a concern w ith a m o
nopoly, or a concern w ithout a m o
nopoly, and the only way under 
heaven to  get business is to  give peo
ple som ething they want. If they are 
shown the advantages in owning 
som ething, it inspires a desire for 
th at article, w hether it is a can of 
sardines or a silk handkerchief or an 
electric w arm ing pad.

A dvertising is the way to  create 
the desire, and it is the foundation 
stone of success in business.

Life is th f finest of the fine arts. 
Many people never learn how to live; 
they grow  up a t random, carrying in
to  m ature life the m erely animai 
m ethods and m otives they had as lit
tle children.

Mica Axle Grease
Reduces friction to a minimum.
It saves wear and tear of wagon 
and harness. It saves horse en
ergy. It increases horse power. 
Put up in i and 3 lb. tin boxes, 
10, 15 and 25 lb. buckets and 
kegs, half barrels and barrels.

Hand Separator Oil
Is free from gum and is anti
rust and anti-corrosive. Put up 
in 1 and 5 gallon cans.

STANDARD OIL CO. 
Qrand Rapids, Mich.

Egg Cases and Fillers
Direct from Manufacturer to Retailers

Medium Fillers, strawboard. per 30 doz. set. 12 sets to the case, case 
included. 90c.

No. 2. knock down 30 doz. veneer shipping cases, sawed ends and 
centers. 14c.

Order NOW to insure prompt shipment. Carlot prices on application.

L. J. SMITH :: Eaton Rapids, Mich

W O R P E N f i ROCER Ç pM P A N V

The Prompt Shippers

Grand Rapids, Midi.
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Conditions W hich Prevail in Some 
Cheese Factories.

I take the liberty  of asking your 
counsel in regard  to  a m atter that is 
causing the dairym en of this com 
m unity a g reat deal of perplexity and 
perhaps loss.

W e have a cheese factory owned 
by one individual who is hired by 
the farm ers to  make the cheese at 
1 Yi cents per pound, the cheesemak- 
er having full control and tran sac t
ing all business alone, there being no 
o th er officers or overseers appoint
ed w hatever; th at is, he m akes the 
cheese, sells it, receives all monies 
therefor and distributes the balance, 
afte r deducting his wages, am ong the 
various patrons. He does all this 
w ithout even giving the patrons a 
com plete statem ent of his transac
tions.

T he patrons are growing dissatis
fied with this lack of m ethod in con
ducting a business, wherein so m any 
persons are interested and one p e r
son alone has full contro l; and, too, 
there is grave reason to  fear th a t he 
is not transacting  business on an 
honest scale. T he patrons therefore 
called a special m eeting for the pur
pose of electing the following offi
cers, treasurer, secretary  and two 
salesmen, one of whom is the cheese- 
m aker and ow ner of factory. But he 
refuses to  acknowdedge the validity 
of the m eeting, declares he is owner 
of said factory and will conduct the 
business alone and as he sees fit, 
and th a t those patrons who a re  dis
satisfied m ay haul their milk to  some 
o ther factory, and this, when a large 
m ajority  of all patrons demand the 
change. Now, is there any way in 
which the patrons can compel him 
to  yield to  their ju st demands?

W hen this trouble arose, the pa
trons asked for and received a sta te
m ent in full, or nearly so a t least 
(the first and only one of the kind 
th a t they have go tten) of the last 
sale of cheese made by him, this sale 
being for the first two weeks of 
May.

I am asking this to ascertain 
w hether it be fair and honest. I t  
would seem to the patrons as though 
m ore cheese could be made from 
milk delivered at this factory than 
he credits to the patrons’ account. 
How m any pounds of cheese can be 
made from  100 pounds of milk tes t
ing 3.780 during the first two weeks 
in May?

I have before me an article which 
reads as follows: “One hundred 
pounds milk, containing 3 per cent, 
fat, will make 9.2 pounds of cheese; 
100 pounds of milk, containing 4 per 
cent, fat, will make 10.8 pounds of

cheese.” If this can be taken as a 
reliable basis toi w ork from, then 
100 pounds of milk, containing 3.78 
per cent, of fat, will make 10.2 pounds 
of cheese.

At these figures there would be a 
shortage of 664 pounds of cheese in 
the tw o weeks’ statem ent given iut, 
or a m oney value of $64.21. You will 
readily see that the statem ent is full 
of errors, and in balancing up each 
pa tron’s milk, that is, m ultiplying the 
num ber of pounds of milk delivered 
by each patron, by each individual 
test we get 3,907.4 pounds bu tterfat 
delivered a t factory instead of figures 
given in the statem ent.

If you will kindly answ er these en
quiries and advise us as to  the best 
m ethod to  pursue, we shall be truly 
grateful. **

W e publish the foregoing commu
nication in full for the reason that 
it expresses conditions which are lia
ble to  arise am ong the patrons of 
any factory where a feeling of sus
picion is started  and gathers m om en
tum by being talked about, first in 
private between individuals and then 
more or less publicly.

I t  is, of course, quite impossible 
for us to  say w hether there was or 
was not any real foundation for dis
satisfaction am ong the patrons of 
this particular factory. T he proprie
to r m ay or m ay not have rendered a 
ju st and true account of all the 
cheese m anufactured, but we are of 
the opinion that the patrons did not 
take the w isest course to  bring about 
harm ony and a b e tte r understanding 
between them selves and the propri
e tor of the factory. If, instead of 
calling a special m eeting of the p a 
trons and electing various officers to 
have m ore or less control of the 
business, they had appointed a com 
m ittee to  visit the p roprieto r and con
fer with him as to  ways, and m eans 
for allaying the existing dissatisfac
tion, it is entirely  probable they 
would have m et w ith a courteous re
ception, every point of controversy 
would have been satisfactorily ex
plained and some satisfactory ar
rangem ent made to  prevent future 
trouble.

The proprietor, however, was well 
w ithin his rights when he refused to  
acknowledge the validity of the ac
tion taken by the meeting, although, 
as it seems to  us, he m ight well have 
made a proposition to  turn  over the 
cheese to  any person or persons 
whom  the patrons m ight elect to  
receive and dispose of it, letting  the 
proceeds come to him for apportion
m ent and distribution.

O ur correspondent encloses two 
statem ents, one for the period from

Septem ber 12 to  25, 1910, as follows:
Average test, 3.8
Price per pound cheese, 15c
Price per pound fat, 35.7c
Num ber pounds fat, 566
No. lbs. milk from patrons, 1,491
Money due patron, $20.20

I t  will be observed that this is not 
a general statem ent of the to tal re-

Sw iss C h eese C utter

Patented Oct. 26.1909
Size of machine 36 inches long, 10'4 x  9 

inches—all up-to-date. Merchants should 
have one of these cutters. They fill a long 
felt want and wiU keep the cheese fresh and 
clean and make Swiss cheese profitable to 
the merchant instead of unprofitable. Thirty 
days free trial. Price. S20 f. o. b. Rutland. 
Those interested send their address to

L. J. KUNICK,
Rutland, Illinois.

Also patent is for sale or trade. What have 
you that is worth S5.000? Address above.

Headquarters for all kinds of fruits and vegetables 
Our weekly price list free

THE VINKEMULDER CO. 
Grand Rapids, Mich.

WANTED—Packing Stock Butter
Ship us your ROLL or PACKING STOCK 

BUTTER. DAIRY BUTTER and EGGS and 
receive the highest market price. Prompt set
tlement. Send for our weekly quotations.

D airy Farm Products C o. O w osso , M ich.

Wp have the 
output of 
30 factories.
Brick,
Limburger in 
1 lb. Bricks, 
Block Swiss
Write for 
prices.
M ilwaukee,
W is.
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ceipts and output of the factory, but 
of the account of one patron, and i! 
seems to  us th at this is about ail 
that could be reasonably asked for. 
People, as a rule, a)re not accus
tom ed to  make public all the details 
of their private business, and, in the 
case of a proprietary factory, the to 
tal am ount of cheese made and the 
com pensation received therefor are 
m atters th a t do not particularly  con
cern the individual patron. H is in
terest is lim ited to a correct account
ing for the milk he delivers. I t  is 
within his province to  know that he 
is credited with the correct am ount 
and test of the milk delivered by 
him, and it is easily w ithin his power 
to  keep a check on both w eights and 
tests.

And we may add concerning this 
statem ent that after deducting price 
for m aking we can easily ascertain 
the to tal cheese credited by dividing 
$20.20 by $0,135. T his gives 1,500 
pounds of cheese made from  566 
pounds of fat, which is only a very 
small fraction less than 2.7 pounds 
of cheese from each pound of fat.

The second statem ent sent us reads 
as follows:

State of Cheese Sale for the F irst 
Tw o W eeks of May.

4,678 tbs. cheese@ $.ll‘4 • • • •$ 526.27 
5,200 lbs. cheese@ 0.10%. . . .  546.00
T otal 9,878 tbs. cheese..........  1,072.27
No. lbs. cheese so ld ..............  9,878
Money received ..................... 1,072.27
Average price of cheese............... 10%
M aker’s fees .............................  148.17
Balance due p a tro n ..............  924.10
T otal lbs. milk fu rn ish e d ... 103,355
T otal tbs. b u tte rfa t................. 3,898
Average te s t .............................. 3,785
Price per lb. b u tte rfa t..........  .237

T his is the general statem ent to 
which our correspondent refers and 
appears to  be full and explicit. The 
discrepancy noted by the correspond
ent in the to tal am ount of fat re
ported, 3,898 pounds, and the am ount 
ascertained by adding the several 
am ounts credited to  each patyon, 
3,907.4 pounds, is 9.4 pounds, which 
is a trivial am ount and easily ac
counted for in the various fractions 
of a pound not credited to  patrons.

But the yield of cheese per pound 
of fat is much less than it was in 
the preceding Septem ber; then it 
was 2.7 pounds, while now it is only 
2.28 pounds, a difference of nearly 
one-half pound. A very considerable 
proportion of this difference m ay be 
accounted for in the fact that the 
proportion of casein to  fat is much 
less in May than it is in Septem ber 
and also much less when cows are first 
turned to  pasture. T here are also 
various o ther conditions which a f
fect the yield of cheese, but w hether 
all these combined fully account for 
the decrease we can not definitely 
state, but, on the whole, we are of 
the opinion th at the statem ent does 
not necessarily indicate any crooked 
work by the cneesemaker.—H oard ’s 
Dairyman.

Unappreciated.
“W isdom  is be tte r than rubies,” 

said Solomon, yet your best friends 
offer you only “a peny for your 
thoughts.”

Care of Milk and Cream.
T he success of a cream ery depends 

largely upon the quality and uniform 
ity of its products. Skilled w ork
men and m odern m achinery have 
done much to  improve the quality of 
the dairy products upon the m arket 
to-day, but there is still too much 
bu tte r of inferior quality offered for 
sale. Even the best organized cream 
eries have m ore or less difficulty at 
this season of the year owing to 
poor quality of much of the cream re
ceived.

Since the quality of the bu tte r de
pends upon the quality of the cream 
from  which it is made, then the first 
step to  be taken in im proving the 
products of a cream ery is to improve 
the quality of the milk and cream re
ceived.

Every cream ery receiving cream 
from  many different farm s will, of 
course, receive cream of all grades. 
T here are some patrons whose cream 
is uniform ly good throughout the year 
and an exam ination of their farm s 
shows th at it is due to  cleanly m eth
ods and an understanding of the 
business in which they are engaged.

The o ther patrons who send poor 
cream are either uncleanly or care
less in their m ethods. As there is 
much difference in the personality of 
the different men, so m ust various 
m eans be employed to  induce them 
to improve the quality of their cream. 
T he patron  who is naturally  unclean 
and indifferent m ust be compelled, 
either by grading the cream or re 
fusing to  accept it at all, to change 
his m ethods and m ust be watched 
constantly. Fortunate ly  there are 
few to whom extrem e m easures m ust 
be applied, for m ost of the patrons 
who send poor cream either do not 
realize th at their cream is bad or 
are so pressed by o ther work that 
they do not give the m atter any 
thought.

I t  is difficult at this season of the 
year to  keep cream  in good condi
tion for any length of time, ever, 
when properly handled.

F irst of all, the anim als should be 
kept as clean as possible.' The ud
der should be wiped w ith a damp 
cloth before milking. This takes but 
very little time, but does much to 
prevent contam ination of the milk at 
m ilking time.

A fter the m ilk has been drawn 
it should be separated as soon as pos
sible and cooled to a low tem pera
ture a t once. T he practice of allow
ing the evening m ilk to  stand over 
n ight and then mixing with the warm 
fresh m orning m ilk o r warm  w ater 
before skim ming is responsible for 
much poor cream. W arm  fresh cream 
should never be mixed with the cold 
cream, as it will spoil very quickly. 
Cool the new cream to the same tem 
perature as the old cream before m ix
ing.

The separator and all utensils 
should be kept clean and sweet by 
washing after each m ilking and then 
se tting  in the sun to  dry. A separator 
th at is washed but once a day soon 
becomes very foul and contam inates 
the milk th a t is run th rough it.

The cream should be delivered not 
less than three tim es a week. A  wet

sack wrapped around the can will 
p ro tect the cream while on the way 
to the creamery.

If the above precautions are ob
served and the cream delivered early 
in the day, there should be no diffi
culty in getting  it to  the cream ery in 
good condition, even in the ho ttest 
weather.

These are little  things and take up 
very little  time, and yet the neglect 
of them  by a few cream ery patrons 
may cause much trouble, not only 
to  the cream ery men but to  all o th
ers who are to  handle it before it 
reaches the consumer.

E. A. Markham.

One W ay or the Other.
A lovesm itten youth asked one of 

his bachelor friends if he thought 
th at a young m an should propose 
to a girl on his knees.

“ If he doesn’t,” replied the friend, 
“the girl should get off.”

Dandelion Vegetable Butter Color
A perfectly  Pure V egetable B u tte r Color 

and one th a t complies with th e  pure 
food laws of every S ta te  and 

o f the United S tates. 
Manufactured by W ells & Richardson Co. 

B urling ton , Vt.

G. J. Johnson Cigar Co.
S . C. W . El Portana 

E vening Press Exemplar
These Be Our Leaders

Mr Grocerman: Your in
terests are ours. too. Sell

MAPLEINE
(A distinctive flavoring) 
Better than real maple. 

Made from aromatic roots 
and herbs which have 
absorbed the richest ele
ments from sunshine and 
soil—mountain air and 
ocean breeze. Many fla
vors blended and mellow
ed into one. that's Maple- 
ine. Makes home-made 
sugar syrup better than 
real maple at a cost of 50c 
per gallon. Can be used 
anywhere a flavoring is 
desired. Advertised every
where—nice profit, de
mand steady and growing.

Order from your jobber 
today, or Louis Hilfer Co., 
4 Dock St., Chicago, III. 

CRESCENT MFG. CO., SEATTLE, WASH.

Wanted—Butter. Eggs, Veal, Poultry 
and Huckleberries

F. E. Stroup, Grand Rapids, Mich.
References:—Commercial Agencies, Grand 

Rapids National Bank, Tradesman Company, 
any wholesale grocer Grand Rapids.

j o n r ' i  |  » o  c | 7 | 7 T \ o  w e  w ant  your 
I o D E L L  o  o L L U o  summer orders

We make a great specialty of supplying Michigan storekeepers with our 
HIGH GRADE SEEDS IN BULK.

Drop us a card and we will have our salesmen call and give you prices 
and pointers on how to make money selling seeds. Do it quick.

S. M. ISBELL & CO. :: Jackson, Mich.
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Leading Kinds of Clearance Sales 
Methods.

T his season’s clearance sales are 
far enough advanced so th a t those 
who indulge in this particular m eth
od of stim ulating trade can tell 
w hether this sale is going to  be on 
the whole a success o r a failure. 
Many dealers who watch their prof
its closely have already shut off the 
supply of cut-price shoes, and are 
now hinting at all goods and a t the 
same time selling regular stuff a t reg 
u lar prices.

F or several years the special sale 
idea has been carried to  excess in 
m any towns. I t  is a first-class time 
righ t now to  stop and consider the 
future. W hat particular kind of a 
clearance sale are you going to  have 
in the future?

The Various Kinds of Sale.
T here are several general plans, 

am ong which are the following:
1. T he clearance sale which in 

cludes odds and ends, broken sizes 
are made for the purpose indicated 
by the name, th a t of clearing up the 
stock and tu rn ing  odds and ends in
to  money.

2. T here is the sale which estab 
lishes a flat reduction on all stock 
in the store, with the odds and ends 
brought to  the front and especially 
pushed.

3. T here is the sale which in
cludes odds and ends which accumu
late around the store and also in
cludes specially purchased job lots of 
cheap shoes, which are scattered in 
with the others.

Legitim ate and Necessary.
The first variety  of clearance sale 

is legitim ate in every particular, and 
probably every shoe store in the 
U nited S tates holds such sales at 
times. In  spite of the sharpest 
w atching odds and ends will col
lect. I t  should be the aim and pur
pose of every dealer, however, t^  
keep close track of the stock, so that 
the shoes th at feed' clearance sales 
m ay be kept down to the minimum 
in quantity.

Im provem ent W as Forced.
If there is a single elem ent in shoe 

retailing in which absolute necessity 
has forced im provem ents, it is with 
reference to  keeping track  of the 
stock and knowing w hat is on hand 
—not guessing a t it but knowing, to  
the very last pair.

The great m ultiplication of styles 
has helped to  force im provem ents in 
this particular. N ot th at m ultipla- 
cation of styles is entitled to  any 
credit; it is a nuisance and a dam
age, and the im provem ent has only 
been by way of try ing  to  minimize 
the evil result.

W hatever m ethod you adopt, we 
fully believe it is wise to  call youi 
sale ju st w hat it is. Do not try  to 
fool the public.

T he time to  begin to  get ready for 
your next clearance sale is ju st as 
soon as this one is finished. Get your 
stock into such shape th at weeks be
fore the date of your clearance sale 
you know which styles are among 
the slow movers, so th a t you can 
have a chance to  give them  an e x 
tra  push, by m eans of P  M’s o r oth
erwise.

T he F la t Reduction Sale.
I f  you undertake the second plan 

of m aking a flat reduction on all 
shoes in the house, for example, $1 
or some fraction of a dollar off ev
ery pair in the house above a cer
tain  price, or a certain per cent, off 
be sure th a t your sales force has had 
at least four years’ careful training 
so th at you can make them  sell what 
you w ant them  to sell to some rea
sonable extent. O therwise, every 
m an Jack in the force will be selling 
your best stuff a t the reduced pric
es, so as to  run up his book.

If you undertake the horizontal re 
duction plan, you m ust carefully 
drill your sales force, and m ust give 
instructions as to w hat shoes are to 
be pushed. As a general th ing  w e do 
not like the looks of this variety  of 
a sale at all. F o r the average dealer 
it is too hard to  handle.

H ere is one th ing  to  rem em ber in 
any sale: If you put out a big lot 
of stuff at cheap rates, you are fill
ing up your own regular trade and 
spoiling future business.

As a general rule there have been 
too m any special sales in shoes for 
the past five years, and too much 
effort to  stim ulate shoe buying. T hat 
is one of the things th at ails the  shoe 
business to-day.

T oo Much Off Medium Goods.
W e have seen a num ber of “$1 

off” sales advertised. T h at is a big 
slice to  take out of the price of a 
medium grade shoe. I t  has been 
comm ented upon as being “m ore 
philanthropy than business.” You 
have a right to  turn  philanthropist 
two m onths in the year if you w ant 
to ; but you will need to  be a m ighty 
sm art hustler for the o ther ten 
m onths if you expect to  keep it up 
indefinitely!

As for the th ird  m ethod, th at leads 
the way into the borderland of chi
canery. O f course m any honest and 
reputable firms buy job lots and mix 
them  in; but a lot of disreputable 
firms do the same th ing  and the 
trade suffers in consequence.

Job  lots are often obtainable a t 
very tem pting  figures, but if you

buy such shoes, know just what y^u 
are going to  do with them. They 
m ay prove very tem pting bait for 
your customers.

Handle the proposition carefully 
and rem em ber that you are going

Bath G aps 
W a ter  W in g s , E tc .

Avvads Wi, 1er-\ V5ngs
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today. ________

G oodyear R ubber C o.
W. W. Wallis, Mgr. Milwaukee, Wis. 
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to  be in business next year and will 
w ant some of your old custom ers 
with you and some new ones.

Stim ulants O ften Fail.
I t  is often entirely useless to  try  

to stim ulate shoe buying in a com
munity. People do not buy shoes for 
an investm ent. T here are tim es that 
you could not push them  w ith suc
cess if you put gold linings into them.

T o force sales by ex tra  low pric
es is likely to  lead to  slow business 
later, when you are try ing  to  sell 
shoes a t regu lar prices.

F o r Local Association.
T his is one subject th a t the local 

association can take up—and the lo
cal association is the only one th at 
can take it up. If  o ther dealers in 
your town hustle along early with 
clearance sales you have to  hang out 
the red flag, too, and to  a certain ex
ten t you are compelled to  follow 
their tactics in the offering of goods.

I t  is not extrem ely advisable, 
therefore, to  try  to  get together with 
the o ther dealers in your locality and 
come to some understanding as to 
when clearance sales are to  com
mence and how deep a cut is to  be 
made?

If you have been stung by the 
clearance sale bug this year, now is 
the time to  begin to i agitate  and 
guaid  against a repetition next sea
son.

Only One Clearance a Year.
Some strong  firms have adopted 

the m ethod of having only one clear
ance sale a year, in m id-winter. T hey 
pass up the sum m er clearance sale 
entirely  and expect dull business in 
July and August, but they confine 
them selves to  pu tting  out a few spe
cial lines a t low prices, and do not 
throw  open the flood gates in a gen
eral clearance sale. T his m ethod is 
particularly  adaptable to  a store th at 
has a high-class trade. M any regu
lar custom ers of such stores are 
naturally  away from  the city during 
the summer, and as one such dealer 
put it, “ I keep my bargains fo r my 
own custom ers in the w inter. I do 
not hand them  out to  the o ther fel
low’s custom ers in the sum m er.”

Take Tim e F o r Preparation.
No special sale should be put on 

w ithout special preparation. The 
sim plest kind of a sale can not be 
expected to  succeed if it has had no 
advance thought in getting  ready for 
it. There m ust be first an exam ina
tion of the stock for the sale to  see 
th at there is enough of it to  m eet 
any reasonable demand. The prices 
m ust then be fixed. T he question 
m ust be answ ered w hether it is stock 
th at m ust be sold a t any price to  
prevent it from  going lower than it 
has already gone, w hether it is stock 
th a t one can afford to  reduce a t all, 
w hether it is stock th at can be used 
as a sales leader by selling it for less 
than cost although it be stayle.
. Sit down and lay out a regular p ro 
gramm e. T his program m e should 
call for an exam ination of stock, with 
o rders to  the clerks to  get the stock 
out and into proper shape fo r sell
ing, m aking it look as attractive as 
possible. T here  should be window 
and inside displays provided for, ad
vertising, show cards, selling schemes 
and attractive  single and combina

tion prices. T he greatest of care 
should be given to  the selection of 
the date and the name and style of 
the sale.

T here  is one principle to  be always 
kept in mind, th at every pair of shoes 
you sell a t a cut price knocks the 
profit of a pair th a t you sold during 
the past season at the regular price. 
Clearance sales should be made to 
serve their legitim ate purpose, and 
not used to  load up the comm unity 
with shoes, to  the future damage of 
your business.—Boot and Shoe R e
corder.

A Top Liner.
“Elim inate w aste!”
These words, in big black letters, 

form  the heading of a recent m aga
zine advertisem ent. T here is a 
whole serm on in those two words, 
“E lim inate w aste.”

T here are so m any ways in which 
waste can creep into a business con
cern th at the storekeeper should be 
constantly  on the watch to elim inate 
it. A traveling m an said the other 
day, in speaking of a successful m er
chant: “He always tried to  get a 
shade, just a shade, the best of every 
o ther m erchant in his buying, and he 
figures th at this shade of extra profit 
will insure the success of his busi
ness.”

So do little things count up. A 
little  w aste here and there—ju st a 
shade, mind you—will eat the heart 
out of an ordinary  business, while 
the m erchant who is shrewd enough 
to  think of ways to  elim inate the 
waste, or elim inate even ju st a shade 
m ore waste than  anyone else has suc
ceeded in eliminating, m akes his busi
ness win.

Take your business organization 
up, piece by piece; examine its every 
detail; see w hether or not there is 
any way to  elim inate useless expense. 
See if you are getting  value received 
for what you spend; see w hether your 
selling expense is being kept down 
to the  lowest possible point consis
tent w ith good m anagem ent.

Johnny on the Recall.
T he Purification Society has ask

ed me to  w rite som ething on the re
call, and I will therefore say th at 
it is a little joker to  get the best of 
a politician who gets into office on 
pledges to  raise the m orals of the 
country, lower the taxes, bust up the 
trusts, low er the cost of high living 
and do lots of o ther things—nit. As 
soon as his constituents discover that 
he is a p irate  instead of a philan
th rop ist they m eet in convention and 
“w hereas” th a t he should a t once 
drop a good th ing  and re tu rn  to  the 
livery stable business. T h at is the 
recall, and when the statesm an gets 
the le tte r he laughs and slaps his leg 
and rem arks to  him self th at the fools 
are not all dead yet.

And does he lay down his bun
dle and retire  to private life? N ot 
for Joseph. H e sticks and tells the 
recallers to  recall and be hanged to 
them.

W e are a great and intelligent 
country. By and by we shall get so 
g reat and intelligent th at we shall 
bust our bilers, and th at will be the 
last of us.

The Manufacturing 
of Shoes is a Most 
Interesting Process

And if you are a shoe merchant or 

a shoe clerk a most interesting 

one. When you visit the West 

Michigan Fair Sept. 11 to 15 visit 

us also, and let us learn you all 

we can about modern shoe con

struction and incidentally point 

out the superior features of our 

brand of footwear.

f

Rindge, Kalmbach, Logie & Go., Ltd.
Grand Rapids, Mich.
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on  th e
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T he Sturdy, Strong Shoe for 
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We make line in Blucher or Bal cut, lace or congress, 
plain toe or with tip, single, double or three sole, high or low 
cut. When it comes to a “big line” this one is surely a win
ner. There is a shoe for every purpose and they DO wear.

Most of our customers already have their fall orders 
shipped them, but we made up a big stock and can ship at 
once most everything in our line. >

Order now, or if you are not now selling the H. B. 
Hard Pans, drop us a card and we will send our salesman 
with his samples to show you the line.

T h ey Wear Like Iron

Herold-Bertsch Shoe Co.
Makers of Shoes Grand Rapids, Mich.
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M AIL O RDER M ASTER.

H ow  H e Regards the Obligations of 
W ealth.

In  Julius Rosenwald, President of 
a $50,000,000 corporation, is found 
business m an and dream er, mixed 
in the ra tio  of about four to  one. 
T hinking and living close to  the 
beaten track  of life, he is able to 
display it so th a t it appeals to  the 
average norm al m an and woman. 
T h ere ’s som ething distinctly  decent 
in this achievem ent, if not another 
w'ord could be said for him.

F o r instance, in talking with him 
the o ther day, I pointedly asked the 
President of Seajs-R oebuck Com
pany if he attem pted to  justify  the 
principle that it is b e tte r to lie a 
little  than  to  suffer much.

H is answ er was characteristic: 
“ ’Twould be be tte r neither to  lie 
nor to  suffer.”

On the subject of valued friends 
and valued enemies, he thought each 
had their use. W hen I asked him 
w hether he knew Lincoln had said 
som ewhere it were be tte r to  break 
a bad prom ise than to  keep it, he 
replied th at *he did not know it, but 
he was glad Lincoln had said it, and 
not he.

One need not get g reatly  exer
cised when listening to  Julius Ros
enwald. One can sit back, th o r
oughly at rest. A t every angle he 
shows skill is born of practice, an-"' 
th is was especially noticeable when 
deeply involved questions were put 
to  him, which were hard to  follow. 
Again and again he would call f j r  
the question. T here was never a 
disposition in shirking the duty. But, 
withal, he does not argue or dis
course.

Some one has happily designated 
Mr. Rosenwald as a fine blend of si
lent Smith and gabby George. I 
should ra ther be inclined to  call him 
the “hum ble” Rosenwald. The earn
est of his hum ility is ever in evi
dence. Yet there  is nothing of the 
prig or snob about him. T he only 
mask he wears is self-control. He 
will not perm it his feelings to  dis
close themselves. H e does not b e 
long to  the self made who worship 
their c reator to  the exclusion of all 
else. He gravitated from the o ther 
end of the pole. H e is the rich son 
of a near-rich father, never knew the 
pangs of hunger and his rise in life 
is not due to the stimulus of pov
erty.

Can you estim ate the  delight en
joyed by the fa ther of this 13-year- 
old when the boy from his own free 
will spent his holidays clerking in 
a 49-cent store? Later, when the 
boy, w ithout graduating* from high 
school, W t for New York to  work 
and save, the happiness of the well- 
to-do parent was still fu rther quick
ened.

Next we find him re turn ing  to  
Chicago, the place which always a f
fects the ambitions. H ere he found
ed a business from  which he w ith
drew—fifteen years ago—to  make 
his p resent connection. D uring the 
early Chicago period his days were 
packed and cram med down. The 
stress of things to  be done charged

his senses with an impelling force 
th at tugged relentlessly a t him from 
m orn to  night. H e never needed to 
ask himself w hat there  was to  do. 
T he command was clear and im pera
tive: Do it; and Julius did.

E arly  Connections Now M atured.
W hile in New Y ork he establish

ed acquaintances w ith m en who 
la te r became his bankers. H ere his 
native shrewdness came to  the fore. 
T he connections which he formed 
as a young, prom ising business man 
have now m atured.

“W ere you a t any time deeply in
debted?” I asked.

“As the business grew, we invest
ed millions in buildings, land, ma
chinery and equipm ent,” he answ er
ed. “Finding ourselves in need of 
w oiking capital, we w ent to  our 
bankers in New York and got it. 
W ithout m aking and uncalled for in 
cursion into the field of finance, I 
would say th a t the question of bo r
row ing m oney in business is a law 
unto each case. M ore m oney and 
less credit I always considered sound 
doctrine, but borrow ing is indicated 
in nearly every case where it oc
curs.”

“From  finance to  character is only 
a step. W hy is it th a t the m an out 
of business is looked down upon 
when he tries to borrow ?”

“If a m an has no collateral to  of
fer or no future income to hypothe
cate, he is asking for m oney w ithout 
tendering  an equivalent—and th at 
you m ust admit is a m anifestly un
fair request. Yet really I hold there 
is a need occasionally for helping a 
man, although he may have nothing 
but a good character and fair p ros
pects to offer as security.

“I t  has always been m y under
standing,” he continued, “th at we do 
not need benefactors and angels 
quite so much as practical justice. 
Every  condition results from  the ac
quiescence of two or m ore forces, 
or personality, if you will. If  I find 
m yself wedged into certain position 
of hardship bordering on the unen
durable and unbearable, I am going 
to  get out of it if I can—th at goes 
w ithout saying. I am not going to 
get out unless I wiggle, push, pull 
and work like a beaver. If  I am 
wedged between wood and iron, the 
wood and iron will not do anything 
to  let me out. I ’ve got to  attack 
them-—the wood in this case proba
bly would be the line of least re
sistance.

“So to  use the vernacular of the 
village, ‘it’s up to  me.’

D uty T o Relieve D istress.
“Yes, you are right, there  are de

grees of poverty offering a parallel 
to  the figure ju st used, where but to  
think is to  be full of sorrow . Surely 
it is our duty to  relieve these cases 
of extrem e distress. One of the 
sources of poverty is w here earn
ings are inadequate to  m aintain life 
a t its g rayest point. These are sad. 
Now, while on the subject, let me 
say th at I feel m yself wholly unable 
to  cope with the question of re
lieving poverty. In  the first place, 
never having been poor myself, I do 
not understand poverty. W h at’s 
more, I have not made a diligent

study of the subject. I am more 
surely at home in the domain of 
business, in which we approach the 
ideal.

“Every man, I believe,” he went 
on, “should devote his surplus wealth 
tow ard removing w ant and need 
from  the breakfast table of his kin 
and relatives, and after that widen 
the circle of his beneficeice to  reach 
the w orthy poor. T he nub of the 
question is to  determ ine when any 
one gets to  the point where he has 
surplus. T hat m ight have to  wait 
on common consent not only regu
lating this point, but the more im
portan t point, how much each man 
should spend. Oh, yes, I am merely 
indicating, in a faint way, some of 
the social needs of this civilization 
of ours, were it to  approxim ate per
fection.”

“W ho was the first to discover 
you, or to  in terpret you as the ‘cu
rious candle spirit dawned on you 
that you were in a charm ed fairy
land ?’ ” I asked him, and he a n 
swered prom ptly: “My m other—and 
ever since that m other has been the 
one dearest fairy watching over 
me. As I look back on my child
hood, as far as m em ory will carry'', 
I do not recall a single act of my 
parents that seemed either unjust or 
cruel!”

“At w hat point in your life did 
you first realize that you were play
ing a star p art in the dram a?”

“There is an assum ption in your 
question which I do not admit,” he 
replied quickly. “The illustrious 
Burke says, ‘W ork on,’ and Disraeli, 
you know, is credited with the Or
phic th at the impossible will happen 
to-m orrow . T o generalize: The in
fluences that contributed m ost to 
w ards shaping my life were tw o 
women—and I m ention them  in the 
order in which they came—my 
m other and my wife. A lthough I do 
not underrate the m ightiness of 
money, it sinks into nothingness 
compared to  m other love. R ight here 
I would like to  say th at a child 
which enjoys true  m other love is
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never poor, but is rich indeed, w here
as, m any of the so-called rich chil
dren pine away from  w ant of know
ing m other love. M other and child 
should never be separated. I do hope 
I will live to  see the day when so
ciety win rgeard this principle as a 
fundamental.

“Fathers, too, are valuable,” he 
added, jocosely. “From  my own 

^ 4 dad I received valuable advice. H is 
counsel and example had much to  do 
w ith m olding m y character, and, by 
the way, I suggest th a t every young 
m an be hospitably inclined to a fa
th e r’s advice and welcome his deep
est interest.

Choice of W ife “a H it.”
“A fter m y m other, my wife. I 

count it as one of -the few really 
wise things I did when I asked Mrs. 
Rosenwald to  consent to  let me pay 
her board bill for life, and let me 
buy her all the dresses she cares 
to  wear. Next, of course, to  the 
choice of my parents,” and here 
again for ju st a passing m om ent his 
face was w reathed in a benign smile, 
“my choice of Mrs. Rosenwald was 
a g reat hit.

“In  searching my life I know of 
no one who has influenced me so 
much for good, next to m other and 
wife, as Dr. H irsch. Being a m an of 
flne thread, his thought expresses i t 
self in beautifying and embellishing 
in a practical way the things of this 
w orkaday w orld.”

“I t  has been thought th at a prac
tical word m ight come from you to 
elevate the m ethods curren t in ‘dark
est business’ or in the ‘wrongheaded 
business world,’ as some prefer to 
labed it,” I suggested.

“T here are m any things done in 
business, and as business, which we 
should forget,” he replied, “and 1 
ra ther think it a charitable and pious 
act to  forget them , ju st as we for
get the w rongs done us outside of 
business. The chain can be no 
stronger than  its weakest link. 
Please rem em ber th at business men 
are only poor, weak m ortals after 
all.”

“Any grand sum m ary of existing 
business evils?” I queried, con tinu
ing on the same tack. “W hat are 
you doing to  make business clean
er?”

“T o my way of thinking it is all 
folly to tfy  and analyze ¡business 
evils or forge a remedy.” H e did 
not scoff nor sneer at the proposi
tion nor think it  wise to  whistle 
down, but it was ra ther plain that 
he did not relish the role of busi
ness reform er. “Business,” he observ
ed. “is in a continual struggle with 
the aim of purifying itself. There 
are w rongs in business because there 
are wrongs in (social) life. B ut busi
ness is to-day Conducted on a much 
higher plane than ever before, and 
w hat’s more, there is a constant im
provem ent taking place. W e are giv
ing a far g reater equivalent than 
form erly—and the larger the volume 
of business done by a house the 
g reater value can it render the pur
chaser for his m oney. T his is sim 
ple and easy to  see into. In  fact, it 
is the A B C of merchandising.

“I t ’s w ith pardonable pride th at l

confess to  being one of the first to  
introduce scientific m anagem ent in 
business with the hope of effecting 
comprehensive economies for the 
benefit of the consum er. W hile 
mine is a m oneym aking business, to 
be sure, who can gainsay th a t it is 
not every whit as public spirited as 
any o ther th at can be named?”

Time W orn Ideas Refuted.
Rosenwald, I should say, is a busi

ness man who can be taken a t close 
to par; twenty-som e per cent, bolder 
and more honest than need be. He 
is not the w riter’s cousin, who re
fuses to  tell a lie for a shilling but 
will tell eight for a dollar. Yet this 
business success has no form ula to 
hand out which will teach a long 
suffering people the alchem y of 
moneymaking.

He puts m any time w orn ideas to  
sleep. For instance, he denies that 
it were ever true or is true now 
that the institution is the lengthen
ed shadow of one man. In  place he 
sets up a contra proposition that the 
institution is the co-operative out
put of m any m inds and m any men. 
H e gives great credit to  his associ
ates for the p a rt they  have perform 
ed and are perform ing.

“As, next to  business, giving is 
your favorite pursuit, tell me what 
are you doing in welfare work, as 
the thing is called, to  keep heart
break at bay?” I asked.

“T here is a radical difference,” an
swered he, “between the blind and 
indiscrim inate giving of alms and the 
questioning m ethods of relieving dis
tress by taking ever a deep and abid
ing in terest in the needy and poor. 
W hen a man gets to the last ditch 
at is essential th at his hope be not 
further diminished. By showing him 
that an effort in some direction leads 
to  succor we strengthen his hope. 
W e find so often the hopes of men 
unsettled by those who should steady 
them. Those who champion the 
rights of the wronged learn that 
there are times when conditions are 
truly disheartening and it seems as 
if all the world had conspired to 
undo them. This, if anything, f 
should .call the rich m an’s grievance 
against society, so, you see, the in
terests of the rich and poor are iden
tical.”

“Do you feel at tim es as if you 
would like to  devote your whole 
fortune in try ing  to level unjust so
cial inequalities?”

“ I do not see,” said the practical 
business man while in the throes of 
the theoretical interviewer, “that I or 
any o ther man, or even a dozen men, 
could accomplish much in that di
rection. Besides, I have pledged a 
large part of my income, all of it, 
if it becomes necessary, and possi
bly part of my capital for the next 
five years tow ard building negro Y.
M. C. A.s. So, you see, this is go
ing to keep me quite busy and in my 
own special field I am really doing 
all I can.

“This is going to  be m y life work. 
I have strong convictions of the ne
gro ultim ately a ttaining a lofty and 
high place in the scale of civiliza
tion. I believe th a t he surely de
serves a fairer chance to  a better

environm ent, and I am going to  do 
all I can to  see th at he gets it.

No D iscredit in the W ork,
“To remove unfair discrimination 

and unw arranted prejudice, I take, is 
a work which casts no discredit on 
the Am erican Jews, one of whose 
num ber is strengthening the lines 
for the social deliverance of the race 
for which Lincoln and the Union 
fought and bled.”

W hen I asked him w hether he did 
not think the negro problem —and in
fluencing the negro’s life—could have 
been solved through the employm ent 
of secular and non-religious agen
cies, he replied with the laconic: “If 
I thought I could have done so l 
would.”

T tackled him from every conceiv
able side, often im pugning his m o
tives, but never did I discover a chip 
on his shoulder.

“L et me again state the proposi
tion in my own business English : 
W e are try ing  to  create a healthier 
environm ent for the negro in the 
hope th at it will ultim ately make be t
te r negroes. If  nature does not re
verse itself, as you say Em erson 
held, we do know that w ith this 
process which we will employ the 
colored race should be drawn closer 
to the white. O f all things which I 
have ever doubted this seems least 
liable to suspicion.”

. “W ould you say that business men 
become so absorbed in the trifles that 
cram p their lives that they are spine
less when it comes to  the larger 
questions affecting their fellowmen?" 
I asked.

“All business men,” said he, 
“should become actively 'in terested  in 
municipal affairs, state politics and 
the National Government. W e m ust 
do more substantive things in a civic 
way if we expect to  be taken seri
ously in politics. The adm inistra
tion of public affairs should be w hol
ly diverced from  partisanship. I for 
one would also like to  see business 
men do more than profess an in ter
est in the enforcem ent of the law. 
This would work well, I believe, in 
two directions, not the least b e tte r
m ent being felt in the g reater effi
ciency of the public workers. I am 
chairm an of a local board—the Bu
reau of Public Efficiency—where it is 
our constant aim to arouse and in
spire g reater efficiency. R ight here, 
let me say, that loyalty to  a com

m endable purpose is often wanting 
in official life. T here is also w ant
ing civic virtue. Men in polites do 
not value the badge of honor. The 
spoils system  is reprehensible, but it 
will give way to  the m erit system 
once the conscience of the people be
comes awakened.”

H. B. Sonnerborn.

The color question comes up in 
Brooklyn, where a negro has caused 
the a rrest of a man for refusing 
to  sell him ice cream in the parlor 
part of the store. The m an claims 
the parlo r was private and that he 
was willing to  serve the negro at the 
counter in front. T he exact p rovi
sions of the law will be decided 
when the case comes to trial. Since 
the Coatesville ho rro r the colored 
people have good reason to stand up 
for what they believe to  be their 
rights.

I t  is easier to criticise the best 
thing superbly than to do the sm all
est thing indifferently.
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N ew s and Gossip of Interest to Busi
ness Men.

U nder the prelim inary statem ent 
of the general results of the th ir
teen th  U nited S tates Census of M an
ufacturers, ju st issued by Census D i
recto r Durand, Saginaw is shown to 
have made m ost rem arkable p rog
ress. T he sum m ary com pares the 
figures for 1904 and 1909 by city to 
tals, prepared under the direction of 
W illiam  M. S tuart, Chief Statistician 
for M anufactures, Bureau of Census. 
The figures show extraordinary  
grow th for Saginaw, the gain in cap
ital invested exceeding all o ther cit
ies in Michigan. Percentages of in
crease are: 267 per cent, in the capital 
invested; 94 per cent, in the cost of 
m aterials used; 87 per cent, in the 
value of products; 79 per cent, in 
the value added by m anufacture; 72 
per cent, in the m iscellaneous ex
penses; 65 per cent, in the salaries 
and w ages; 53 per cent, in the num 
ber of salaried officials and clerks; 3.» 
per cent, in the average num ber of 
wage earners employed during the 
year, and 13 per cent, in the num ber 
of establishm ents.

T here  were 203 establishm ents in 
1909, as com pared w ith 179 in 1904; 
an increase of tw enty-four, or 13 per 
cent.

T he value of products in 1909 was 
$18,833,000 and $10,079,000 in 1904; an 
increase of $8,754,000, or 87 per cent.

T he g reater p art of the  astonish
ing developm ent is in established in 
dustries and m anufactories, of which 
Saginaw has a large and diversified 
num ber. Practically  $20,000,000 have 
been added to  the standing invest
m ents in the city in the five year pe
riod, w ith an average of 1,545 more 
hands employed than in 1904, a fig
ure which does not include salaried 
officials or clerks, although in this 
departm ent there is substantial 
grow th.

Sustained and consistent effort up
on the part of the Board of T rade, 
the w holesalers and m anufacturers 
and the M. & M. A ssociation have 
aided m aterially in this fine showing, 
and present prospects favor even still 
g reater progress in the next five 
years.

The Michigan Glass Co.
The Michigan Glass Co., a new 

industrial organization, located in 
this city, began m anufacturing bot
tles on Thursday, A ugust 24. For 
days past the operation of m elting 
has been in progress, w ith fires burn
ing under the big pots, but the actual 
w ork of m olding the bottles was not 
started  until Thursday. T he con
cern will employ about sixty hands

to s ta rt w ith and has orders ahead 
sufficient to  keep it running night 
and day for some time, about th irty  
carloads being the imm ediate de
mand. Milk, beer and o ther kinds of 
bottles, w ith fru it jars, etc., will be 
made, and o ther lines given a tten 
tion as demand arises.

M ichigan has a large share in sup
plying the raw m aterials used in the 
industry, M onroe being depended up
on for the glass sand, D etro it for 
the soda ash and Ohio being relied 
upon for the special quality of lime 
required in the process of m anufac
ture, while o ther chemicals come 
from  different parts of the country. 
T he capital stock in the company is 
owned locally, the following being 
the officers, and w ith T hom as Jack- 
son com prising the  Board of D irect
ors:

President—F red  Buck.
V ice-President—Fred Simon.
Secretary—Lewis Barnard.
T reasurer—Clare H. Brand.
J. Price W arw ick is Superintend

ent.

E astern  M ichigan S tate Fair.
O rganization of the Board of Di

rectors of the E astern  Michigan Fair 
Association has been effected by the 
election of John  W . Symons, of the 
Sym ons Bros.’ Co., as chairm an and 
Joseph P. T racy as Secretary. The 
Association will at once undertake 
the w ork of selecting a site and 
form ulating by-laws, etc. I t  is an
ticipated th at the Association will be 
in shape to  hold its first fair in 1912, 
and efforts will be m ade to  put it 
on the plane of the D etro it and 
Grand Rapids fairs. T he following 
com m ittees have been named to  car
ry  on the initiatory work, being an 
nounced by Chairm an Symons a t the 
luncheon of the Board of T rade D i
rectors at the Saginaw Club:

By-laws—Fred J. Fox, W. F. Mem- 
m eter, F. F. Kleinfeld.

Site — Hon. W ellinton R. Burt, 
H on. W . S. Linton, J. A. C imm erer 
and State Senator John  Leidlein.

Business Notes.
Saginaw is to  have a S tate conven

tion of undertakers of Michigan Sept. 
5, 6 and 7 and, strange as it may 
seem, the affair prom ises from  pres
ent indications to  be a very lively 
one.

T he Michigan Em ploym ent In sti
tu tion  for the Blind, located in Sagi
naw, is to  have an exhibit a t the 
S tate Fa ir in D etroit, Superintendent 
F rank  G. Putnam  and T reasu rer M. 
H. Chaters, of Flushing, having com
pleted the arrangem ents.

A  m ovem ent is on foot to  give ef
fect to  a vote of the people taken

some years back and which authoriz
ed the issuing of bonds in $25,000 to 
establish a public m arket here. The 
Common Council has authorized a 
tem porary loan to restore the fund 
to  its original proportions in order 
that the w ork may proceed.

Secretary Joseph P. Tracy, of the 
Board of Trade, has compiled a 
handly little leaflet for the Board 
which has been published, and which 
sets forth  in tabloid form  the advan
tages of Saginaw as an industrial and 
distributing center. A map is a fea
ture of the publication.

A new freight warehouse is being 
erected by the Pere M arquette R ail
road on W est Genesee avenue, con
tiguous to the business district, fol
lowing upon the city’s decision to 
build a new bridge at Johnson street. 
The new warehouse is being built up
on concrete piles and is to be a m ost 
substantial structure.

Saginaw wholesalers and m anu
facturers will make an excursion to 
the Caro fall fair, Septem ber 1, by 
special Michigan Central train, the 
fair people having designed the date 
as “Saginaw Day.” Caro is one of 
the flourishing cities to be tapped by 
the proposed new electric line con
necting Saginaw with the Thumb 
territory , to  be extended to H arbor 
Beach.

Illustra ting  the faith of Saginaw 
in herself the Board of Park  and 
Cemetery Commissioners has invest

ed $18,000 of tru st funds in city bonds 
at 3J4 per cent, interest.

T he Board of T rade is actively en
gaged in a cam paign for b e tte r and 
handsom er signs for the city and 
the response is very liberal among 
the business men.

In  1892 the T urnbull Beef Co. was 
organized here, with a capital of $25,- 
000 and forty  stockholders. L ater the 
concern became the Saginaw Valley 
Beef Co. and quietly w ent to  sleep, 
although the corporation was never 
dissolved. T he late G ardner K. 
Grout was the last Secretary and 
T reasurer and, in closing up his es
tate, a small sum of m oney was 
found to  the credit of the stockhold
ers. These have been called togeth
er to  divide the m oney equitably.

State Salt Inspector John  Baird, of 
this city, has been notified th a t Judge 
Law, of P o rt Huron, has granted  a 
prelim inary injunction restrain ing  the 
Inspector and his deputies from  col
lecting fees for the inspeclion of salt 
a t the Michigan Salt W orks. If the 
decision is upheld it will put an end 
to B aird’s job and that of his depu
ties in the State.

Am ong business visitors to the city
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during the week were the follow
ing:

H. T . Phelps, Caro. ,
B ert Ferris, Freeland.
L. P. Larsen, Olson.
Geo. L. Balser, Burt.
C. M. Brown, Ithaca.
C. A. W alker, M ontrose.
H. T hornthw aite, Bay City.
C. W . Alward, St. Louis.

J. W . Brady.

The Power of Courtesy.
W ritten  fo r th e  T radesm an.

T he value of tac t or the power of 
courtesy, or both, are illustrated by 
the following anecdote related in my 
hearing a few years ago by an ex
policeman:

T his m an in his youth was one of 
a harum -scarum  lot of young fellows 
who made things highly in teresting  
in certain neighborhoods in Southern 
M ichigan for a period ju st before the 
Civil W ar. T hey may have made 
use of courtesy on special occasions 
when it suited their purposes, but 
ordinarily they were not supposed 
to  know w hat the word meant. The 
pranks they played by day and night, 
w ithout respect to  times, seasons, 
friends or enemies, would make 
present-day H allow e’en tricks pale 
into insignificance.

I have som etim es thought th at the 
hunting, trapping, fishing and “coon- 
ing,” as well as the vigorous sports 
and the hard  work incident to  the 
struggle to  make a living in a newly 
settled country helped to  make Mich
igan boys some of the best soldiers 
that ever gave their lives to  defend 
the dear old flag. W hen they m arch
ed away from  hom e and loved ones 
the old neighbors freely forgave but 
could never forget their so-called 
‘"deviltry.”

But for the anecdote: The narra
to r of the sto ry  and another man 
were traveling with a horse and bug
gy in the “T hum b.” T heir route on 
th a t day was to  be through Franken- 
m uth. Some of the people in that 
section had fallen into the habit of 
speaking of the place as “Dutch- 
tow n,” which was resented by the 
German population.

W hen some fourteen miles from  the 
place the o ther man began enquiring 
of those they m et the way to  “Dutch- 
tow n.” H e was rew arded by only a 
stare, a shake of the head or an un
gracious, “D on’t know.” A fter sev
eral a ttem pts to  gain inform ation the 
narra to r of the story said, “Now, see 
here. I believe I can make them 
tell. L et me do the talking with 
the next person we meet.”

T he o ther agreed, and soon they 
m et a m an on foot. “Good morning, 
my friend,” called out our traveler 
in the heartiest, p leasantest m anner 
he could command. “W ill you please 
tell us the way to  Frankenm uth?”

“Oh, yes, yes,” was the reply, and 
he told the distance and gave them  
all directions necessary. H is w illing
ness and in terest in the subject was 
a pleasing con trast to  the m anner cf 
those previously met.

E. E  .W hitney.

I t  is the law of influence th at we 
become like those w hom  we habit
ually admire,

Meeting Catalogue House Competi
tions.

A wide-awake m erchant sends the 
T radesm an his plan for m eeting the 
com petition of the catalogue houses, 
which is embodied in the following 
circular le tter:

W e propose to  m eet the prices of 
the catalogue houses.

All we ask is th a t you deal with 
us on the same basis th at you deal 
with catalogue houses, and give us 
the same am ount of time to  get the 
goods which it would require to  get 
them  from them.

Plank your m oney down when you 
order the goods and we will m eet 
each and every price they make and 
furnish you the sam e goods a t the 
same prices they offer you.

W e will go farther:
W e do not ask you to  take any 

goods where m istakes are made in 
ordering.

W e’ll shoulder the mistakes.
I f  any of you have ever had any

thing come wrong, you know what 
a nice little job it is to have it cor
rected, no m atter how willing the 
firm is to  do so.

I t  takes correspondence, stam ps 
and freight on the  goods to  get them  
exchaged, to  say noth ing of the loss 
of time.

Some people prefer to  buy away 
from hom e because it sounds big to 
be able to  say they ordered from 
Chicago, etc.

T his kind of people we can do 
nothing for, but the kind who are 
m aking the  dollar go ju st as far as 
they can, we can and will do some
th ing  for.

Give us a trial on the proposition 
we make, if you are one of those 
who are buying away from  home.

Bring your catalogue w ith you.
If we fail to  furnish the goods 

w ithout a reasonable excuse don’t 
give us your confidence again.

T ry  us once.
W e don’t fear the result.
W e are your home m erchants.
W e help pay taxes.
W e have to  live and consume some 

of your product.
Is  our proposition wrong?
T he whole trouble about our peo

ple is the same w ith which so many 
comm unities are suffering.

T h at old slow-coach, credit.
Some of it so slow we never get it.
No m erchant can sell goods cheap 

on that plan.
T he dollar invested in goods to-day 

and sold for cash to-m orrow  can be 
invested in m ore goods the follow
ing day, and the same process may 
be repeated; but the dollar invested 
in goods to-day and sold on credit 
to-m orrow  is tied up ju st so long as 
you don’t get it back, and its earning 
capacity is stopped for the m erchant 
until he gets it back again.

Can you w onder why the cata
logue house has the advantage in 
price over m ost of your home m er
chants?

T he catalogue house w on’t trust 
you; even demands the m oney in ad
vance w ith no goods in sight.

They W ill Report.
T he last Congressional Committee 

th a t w ent down to the Isthm us to

investigate and report has not sent 
in its findings yet, but it soon will 
and the same will be a corker. From  
advance sheets we learn that:

More than 100 pieces of huckle
berry pie were found in the garbage 
cans a t the official headquarters.

T hat the men in charge of the 
steam shovels are allowed to  stop 
all w ork for five miles along the big 
ditch while they take a chew of 
tobacco.

T hat poker games are allowed 
am ong the under officials, and that 
some of them  have been known to 
lose as much as 50 cents per night.

T hat profanity  prevails every
where, even in high places. Men who 
are Sunday school superintendents at 
home go down to Panam a to ex
claim that they’ll be ---------  if they
ever saw such --------- w eather before.

T hat the laundry charges are high
way robbery and shirt bosoms not 
half-starched.

T hat the discipline is so lax that 
a man with a pick on his shoulder 
yells hello! to  a draughtsm an.

T h at gangs of laborers are per 
m itted to  knock off work to express 
their contem pt for the m ighty sta tes
men of the country.

T hat visiting com m ittees are ex
pected to  pay for their own whisky 
and tobacco.

T here are about forty o ther counts 
against the Canal authorities, and the 
public may look out for a cyclone 
when the report is made public.

Goods Always Lowest.
W ritte n  fo r th e  T radesm an .

“Your fruits and vegetables are too 
high, Mr. Brown. I believe I ’ll go 
over to  the o ther store and see if I 
can do bette r.”

“I t  w on’t do any good, Mrs. W hite. 
T heir fruits and vegetables are high
er than mine.”

“Is th a t so? Are you sure? How 
do you know?”

“I t  is up grade all the way there. 
D on’t you see? They haven’t an a rti
cle except in the cellar that is not 
higher than mine.” E. E. W hitney.
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The Girl W ho Has Brains But No 
Money.

W ritte n  fo r th e  T radesm an .
F o r the girl of w ealthy parents 

who w ants to  go to  college, the ques
tion of how the m eans shall be sup
plied is easily answered. All the girl 
has to  do is simply to  go* her fa
th e r’s good checks, amply sufficient 
in size and issued w ith prom ptness 
and regularity , will furnish the m on
ey. T his plan is usually perfectly sat
isfactory to  the girl, and, if her peo
ple belong to  the class who enjoy 
an abundant income, it involves no 
possible hardship fo r them.

But there are o ther girls who w ant 
a college education—girls whom  for
tune has not seen fit to  place in 
hom es of wealth. Always when this 
subject of opportunities is consider
ed, the kind of girl who is upper
m ost in our m inds is the bright, 
brainy g irl who comes from  a home 
of poverty, the girl w ith an unusual
ly gifted mind, one who is calculat
ed to  receive the g reatest m easure 
of benefit from  a college course and 
who craves the chance to  breathe 
the h igher intellectual air and make 
the m ost of her native endowm ents. 
How shall this kind of girl go to  
college?

In  very m any instances she does 
not go at all, and m ore’s the pity. 
W ith  the w ealth of knowledge that 
is now easily accessible, it is sad, in 
deed, th at any hungry soul should 
lack.

Som etim es the parents of such a 
girl, am bitious for the future of their 
prom ising daughter, m anage to  send 
her by dint of severest scrim ping an 1 
pinching a t home. T hey w ear old 
clothes, work overtim e and deny 
them selves all luxuries and some
tim es even the common com forts of 
life. No m atter how m eagerly thej' 
fare, her pride m ust suffer no hu
m iliation; she m ust dress and do like 
her corppanions. By sacrifices th at it 
would be painful to  describe they 
supply the necessary dollars. Some
tim es brothers and sisters less in
tellectually inclined than the scholar 
ly sister contribute from their earn
ings.

Many parents, in their zeal to  give 
their children all possible advan
tages, make such sacrifices as those 
spoken of for sons and daughters by 
no m eans as capable and deserving 
as the type of girl we have in mind— 
for boys and girls of - very ordinarj' 
m entality, to  whom college is a ttrac 
tive m erely in a social or in an a th 
letic way, but who have little relish 
for the deeper th ings it has to  of
fer.

In  either case, in any case, par
ents make a grave m istake to  so stin t

them selves in order to  give the child 
the larger opportunity. Paren ta l self - 
abnegation often is carried to  unrea
sonable lengths.

T he fa ther and m other who wear 
shabby clothes and slave and scrimp 
in order to keep the daughter in col
lege can hardly avoid becom ing dull 
in mind and uncouth in speech and 
m anner. As the girl acquires m en
tal grasp and .polish, as she learns 
the ways of cultivated society, there 
comes to  exist that dreadful yaw n
ing gap between her ways and ideas 
and those of the home folks th at is 
one of the tragedies of American 
family life. The highly educated girl 
feels ashamed of her untidy, narrow 
minded m other and of her stoop
shouldered, plodding father, and may 
even despise their opinions and reject 
their counsels a t tim es when she 
stands m ost in need of their loving 
guidance.

If  ever paren ts should try  to  dress 
well and keep b righ t in mind and up- 
to-date in every way, it is when their 
boys and girls are in their teens and 
early twenties, for then the young 
people are very critical of appear
ances and are influenced by older per
sons whom they can admire, ra ther 
than  by those who have been m ost 
self-denying in their behalf. If  send
ing the girl to  college m ust reduce 
the home life to  the level of bare ne
cessities, the parents should not a t
tem pt it. T o do so is unjust to 
them selves and unjust to her also, 
since in later years she will come 
to  reg re t b itterly  the sacrifices made 
for her, although a t the tim e she 
m ay have accepted them  lightly in 
youthful thoughtlessness and selfish
ness.

Some girls work their way through 
college, or at least earn partly  
enough as they go along to  pay their 
way. A girl who does this has a 
certain m oral heroism  and clear grit 
in her composition th at compel our 
adm iration, and there can be no ques
tion th at in past years m any noble 
women have in this way fitted them 
selves for lives of wide pow er and 
usefulness who never would have a t
tained to the higher education and 
the larger opportunities in any other.

W ith conditions as they are now, 
however, a girl is not wise to  try  
to  do housework or o ther labor for 
her board and room  while she is 
tak ing her college training. T o  be
gin with, the courses are heavy and 
the w ork so arranged th at a student's 
day is well covered by recitation pe
riods, laboratory  and experim ental 
w ork and the  hours of study. A col- 
lege girl needs tim e for recreation 
and p lenty of sleep. T he girl who is 
washing dishes in anybody’s kitchen

Cog Gear Roller 
Awnings

Are up to date. Send for catalog.
Get our prices and samples 

for store and house awnings.

The J. C. Goss Co.,

POOTE & JENKS* COLEflAN’S ( B R A N D )
Terpeneless High Class

Lemon and Vanilla
W rite for our “ Prem otioa OH .r”  th a t com bat. ‘ F ac to ry  to  Family” schem e., in d s t 

on getting Colem an's E x trac t, from your jobbing grocer, o r mall order d irec t to

POOTE & JENKS. Jackson, Mich.

YOU HAVE MADE A MISTAKE when you buy a Christmas line without 
first seeing our samples. If our salesmen do not call on you write us and we 
will see that one does.

THE WILL P. CANAAN COMPANY
105 N . O T T A W A  S T . G R A N D  RA PIDS, MICH.

MILWAUKEE VINEGAR COMPANY
Manufacturers of Guaranteed Grain Distilled Vinegar

Sold by all Jobbers MILWAUKEE, WIS., U. S. A.

Don’t Pay a Fancy Price for Vinegar
SEND US AN ORDER TO-DAY FOR

COMPOUND
GRAIN, SUGAR AND GRAPE VINEGAR

The price is 13* cts. per gallon with one barrel free with each fifth barrel shipped this season

F. O. B .  ^ a *anl??t’P- La'wt°n- Grand Rapids. Saginaw, Jackson, TP /~ \ 13 
Detroit, Alpena, Traverse City or Bay City. a  .  U .  D ,

STOCK ALWAYS ON HAND AT THESE POINTS

An Ideal Pickling and Table Vinegar
Satisfaction Absolutely Guaranteed

Lawton Vineyards Co. ;; Kalamazoo, Mich.

N O T I C E
Now is the open season for

NIBBLE STICKS
We furnish bait with every box. It catches 
em every time. Use n o t h i n g  but the 

ORIGINAL NIBBLE STICKS made by

PUTNAM FACTORY, National Candy Co.
Grand Rapids, Mich.
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m ust fall short somewhere. O ften 
she is too weary, both in body and 
mind, to  get the full benefit of whai 
the school has to offer. If she short
ens her hours of sleep to keep up her 
standings, she is likely to break 
down. She m ust dress shabbily, she 
has no social opportunities, no time 
for lectures, concerts or any am use
m ents, and altogether comes to re
gard herself—and in some m easure to 
be regarded by her fellow-students— 
much like the “charity girl” in the 
old-time boarding school. She misses 
all the good tim es the o ther girls 
have. W o rst of all, she fails to  get 
the fine address, the attractive m an
ners, the easy, pleasant ways that 
come only by m ingling freely in 
good society. These she may need 
m ore than  she does book learning, 
but she can never acquire them  while 
she is doing household of other 
drudgery to pay her way. She is 
likely to  come out of college alm ost 
as shy, diffident, awkward and ig
norant of the ways of the draw ing
room  as when she went in.

W ith the opportunities th at now 
are open to  capable young women 
for earning money, it is not neces
sary th a t even a poor girl who wants 
the higher education should have to 
look back upon the time spent in 
college as four years of social h u 
m iliation and over-hard and cheer
less toil.

I would say to any bright girl 
who has an ambition for a college 
education: Learn to  do som ething 
that comm ands at least fair wages. 
Become skillful and efficient. I t  is 
better th at a girl get some training 
that will prepare her to  earn her liv- 
in before she leaves high school. It 
is a long step in the righ t direction 
th at m any of our best high schools 
are now giving m anual and com 
m ercial training. But if she* has not 
acquired practical industrial knowl
edge before her high school g radua
tion, let her get it the first th ing  aft
erward.

I t  m ay be said righ t here that 
parents who give a daughter a full 
high school course and a training 
that enables her to  earn a good sal
ary have done much for her. If  their 
resources are lim ited, she now ought 
to  do for herself.

Let her go to  work and save her 
money. If  the parents can let her 
live a t home free of charge, she can 
lay up a g reat part of her earnings. 
If  she has to  pay board, of course her 
pile will grow  m ore slowly. W hen 
she has enough accumulated to  take 
a year in college, she should take that 
year. T hen stop and earn m ore and 
then go again.

T he aspiring girl who follows this 
plan will appreciate and get the full 
good of a college course, as the girl 
whose father settles all bills can nev
er do. I t  is the student who knows 
how she comes by her opportunities 
who im proves them  to the utterm ost, 

Quillo.

Subject For Thought.
“T h at office boy of yours has a 

thoughtful cast of countenance.”
“You bet he has. H e is always 

thinking up some new excuses for 
getting  away to  the ball games.”

The Beverly Reports.
R eports from  the President’s sum 

m er home are surely historical read
ing and m ust in terest our children’s 
children.

“Daylight. The T aft cook has just 
awoke from  her snooze.”

“H alf an hour later. She has got 
out of bed.”

“T hirty  m inutes later. She has ap
peared at the kitchen door and is 
yawning. I t  is believed th at yawn 
means som ething.”

“Cook has ju st ordered the hired 
m an to  hump himself and split some 
wood. H er attitude seems to  show 
th at she has the full confidence of 
Mr. T aft.”

“Cook is now frying ham and 
eggs.”

“The coffee has ju st been put on 
to boil. I ts  arom a is wafted across 
the meadow to the noses of the re 
porters.”

“The curtain at Mr. T a ft’s bedroom  
window has just been given a 
tw itch.”

“The President has been heard to 
strike the floor as he gets up.”

“The President is now walking out 
among his chickens in a m editative 
mood.”

“The President has scratched the 
back of one of the pigs and entered 
the house.”

“The hired man is seated on the 
fence in a dejected attitude. He m ay 
be wondering if there will be any
th ing  left for him.”

“Everyth ing indicates that the * 
President m ay shortly  change his a t
titude regarding the tru sts.”

“The public m ay look for some 
startling  news w ithin the next tw en
ty-four hours.”

A W estern  woman is suing for 
divorce because her husband is too 
affectionate. H e will quote poetry

IF A CUSTOMER
asks for

and you can not supply it, will he 
not consider you behind the times?

HAND SAPOLIO is a special toilet soap—superior to any other In countless ways—4leltests 
enough lor the baby's skin, and capable of removing any stain.

Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per cake.

when she asks him to do any work 
and perm it her to perform  all the 
necessary tasks. Now a St. Louis 
m an has com m itted suicide because 
his wife loved him too much. This 
evens up m atters a little, although 
it does not entirely straighten  the 
m atrim onial tangle.

Ill tem per is the vice of the vir
tuous.

I t  is better not to  live than not to 
love.

Evidence
Is w hat th e  man from M is
souri wanted w hen he said  
‘•SHOW M E .”

He was just like the grocer 
who buys flour—only the gro
cer must protect himself as 
well as his customers and it is 
up to his trade to call for a 
certain brand before he will 
stock it.

“P urity  P aten t” 
F iour

Is sold under this guarantee:
If in any  one*case “ Purity 
Patent”  does not give satis
faction in all cases you can 
return it and we will refund 
your money and buy your 
customer a supply of favorite 
flour. However, a single sack 
proves our claim about

“ P u r i t y  P a t e n t ”

M ad« by
G ran d  R ap ids G rain  &  M illing Co. 
1M C anal S t., G ran d  R apids. M ich .*

We have a lot of choice 
buckwheat suitable for seed. 

Write for prices.
W atson-Higgins Milling Go.

Qranil Rapids, Mich.

Just as Sure as the Sun 
Rises

C r e s c e n t
fLO U R

Makes the best Bread and Pastry

T h is  is th e  reaso n  w h y  th is  
b ran d  of flour w in s success fo r 
e v e ry  d e a le r  w ho reco m m en d s 
it.

N ot o m y  can  y o u  hold th e  old 
c u s to m e rs  in  line , b u t y o u  can  
add  n ew  trad e  w ith  C re sc en t 
F lo u r  a s  th e  opening  w edge.

T he q u a li ty  is sp lend id , it  is 
a lw a y s  u n ifo rm , and  each  p u r
ch ase r is p ro tec te d  by th a t  iron 
c lad  g u a ra n te e  of ab so lu te  s a t is 
fac tio n .

M ake C rescen t F lo u r one of 
y o u r  tra d e  p u lle rs—recom m end  
.it to  y o u r  d isc rim in a tin g  c u s
tom ers.
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H ow  T o  Combat the Catalogue 
Houses.

Now and then one still m eets a 
m an who does a local business in a 
local way, where he is personally 
well known locally, who does no lo-. 
cal advertising.

Such a m an is no t rare enough yet 
to  be a curiosity, but he is gradually 
either dropping out of sight as a 
business m an or going over into the 
ranks of advertisers.

W e are  constrained to  m ention this 
fac t' because of the num erous com 
plaints of the damage done to  the 
local trade not only in our own par
ticular line but in all lines by the 
encroachm ent of so-called catalogue 
houses. These com plaints speak of 
the m oney which goes out of the 
comm unity, of the quality of goods 
delivered, and o ther features, but 
they do it all because they are good 
advertisers.”

But this last sentence is so true 
th a t it is painful. These houses do 
not employ a single salesman—they 
never get a chance to  buttonhole a 
m an personally—they have no pos
sible reciprocal argum ents such as 
“you buy my dry  goods and I will 
buy our eggs.”

T hey have actually nothing except 
the argum ents which they  can set 
forth  in an advertisem ent. T hey do 
not even use local papers to  any ex
tent, and they  have no local good
will. Yet w ith all these handicaps 
they have so extended their business 
th at local m erchants consider them  a 
menace, and one of the main argu
m ents against the parcels post is that 
it will do away with the country 
store.

O f course, m ost of it is hysterical. 
Local m erchants are here to  stay. AH 
they need is the training and the 
w illingness to  fight fire with fire. 
H ow ?

E very  local m erc h an t. should be a 
local advertiser. T his does not m ear 
an occasional page in a picnic p ro 
gram m e, nor a hastily  painted sign 
o n - a new board fence. I t  m eans an 
intelligent, carefully-laid-out, consis- 
ten t advertising cam paign to  be

started  about January  1 and to  end 
Decem ber 31 of each year.

T his advertising program m e, to 
insure its positive success, should in
clude in addition to  board fences 
and program m es, the liberal use of 
papers which possible custom ers 
read—a m ailing system  and extensive 
use of strong  personal follow-up le t 
ters—news item s of the progress of 
the business—spectacular deliveries 
—hospitality—grand openings—wide 
distribution of published testim onials 
and solicitous care that every pur
chaser should be a perm anently  sat
isfied customer.

All of these factors are elem ents 
entering  into advertising. Combined, 
united, m elted together, they consti
tu te th at abstrac t inexplainable thing 
known as good will, and it is good 
will th a t m akes .good business.

T hus to  m ake this good will se
cure we advocate advertising.

To prevent commercial trespass 
from  outside houses we advocate ad
vertising.

Combat the alluring catalogue of 
the mail order house by equally al
luring trade literature of your own.

Com bat the space advertisem ent 
by using space yourself.

Com bat the enticem ent of prices 
with the even m ore effective entice
m ent of quality.

These are ju st a few of the leading 
attribu tes which great m erchants 
have use.d to  develop large and pros
perous comm ercial undertakings. 
They are w ithin the reach of every 
m an whose business it is to  buy and 
sell. T hey are inexpensive in th at 
the re tu rns are ample and sure. No 
one need look forw ard to  failure nor 
be timid about competition. M any 
a local dealer has started  out in fear 
and drem bling only to  find th a t after 
he has brought these things to  his 
help he has won for himself p ros
perity, friends and a profitable bust 
ness.—H arvester W orld.

M ayor Gaynor received a tip the 
o ther day for a service rendered and 
now the m agazine w riters m ay call 
upon him for an article on w hat he 
thinks about the ""tipping system.

On his way to  the city hall he ob
served a m an who was angry be
cause no car came along. The May
or offered to  get him to the station 
in time, took him in his m otor car 
and rushed along at great speed. As 
the man grabed his baggage and left 
the autom obile he slipped som ething 
into the M ayor’s pocket and said 
som ething about “cigars.” Instead  of 
cigars, two quarters were found. The 
man appreciated the kind act, but 
evidently did not know the Mayor.

H udson Maxim, the g rea t invent
or, predicts a g reat future for the 
aeroplane. He says in tim e the a ir
craft will be so common th a t com 
m uters will use them  instead of 
trains and trolley cars. If  the aero
plane is going to  transport people 
easily w hat is the use of spending 
m illions on good roads? People now 
owning autom obiles and horses will 
have an air m achine and the condi
tion of the roads will not m atter— 
except for the poor pedestrian.

Mr. Retailer—Just a word to tell you that we absolutely 
stand behind every roll of OUR TRAVELERS ROOFING.

Clark-Weaver Company
32 So. Ionia Street Grand Rapids, Mich.

The only EXCLUSIVE WHOLESALE HARDWARE in Western Michigan

Foster, Stevens & Co.
Wholesale Hardware

10 and 12 M onroe S t. n 3I-33JS-37 U n is  S t.

Grand R apids, M ich.

W est Michigan State Fair Visitors
Every deaier throughout the state should visit this f a i r

b e fo re .W1 be CVen b ig g e r a n d  b e t te r  th is  y e S “ e v e r

We extend to the trade a cordial invitation to make f r e e

a n d « “ ■ *

Fur and Waterproof Clothing, Trunks, Suit £  
Etc., and we promise to all visitors ample proof of the aufll 
lty and quantity of the famous SUN BEAM goods. Q 1 

Don t forget the place—-Grand Rapids.
Don t forget the dates, September 11 to 15 
Don’t forget the

BROW N & SEHLER CO.
Up tow n —5 and 7 W . Bridge St.

Fair Grounds—E xhibit T ent, Im plem ent Section

R
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4

\ F j
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CURTIS & DU N TO N .

The First W holsale Paper House in 
Grand Rapids.

W ritten  fo r th e  T radesm an .
John  L. Curtiss and L. G. Dunton 

opened the first wholesale paper 
house in Grand Rapids in the early 
p art of the seventh decade of the last 
century. I t  was • located on F ron t 
street, a few doors north  of Bridge. 
O utgrow ing their quarters, a few 
years later, the firm moved first to 
Canal street and afterw ards to  the 
Phoenix block, on the northw est cor
ner of K ent and Lyon streets, an 1 
remained there ten years. The 
H ousem an building, on the northeast 
corner of Pearl and O ttaw a streets, 
afforded m ore desirable quarters and 
the firm moved to  th at location about 
tw enty years ago. A few years later 
the firm failed. John  L. Curtiss, the 
senior m em ber of the firm, loved pol
itics and was successively elected to  
the offices of alderman, m ayor and 
S tate senator, as a m em ber of the 
Greenback party. W hile the Legis
lature, of which he was a member, 
was in session, the Chaplain of the 
Senate offered prayers daily for the 
restoration  to  health of General 
Grant, who was then dying slowly 
of cancer, on Mt. M cGregor, N. Y. 
A fter the delivery of one of the 
prayers one m orning before the Gen
eral died, Senator C urtiss jokingly 
com m ented on the practice of the 
Chaplain in praying for the life of 
the ex-President every day. An e x 
ception was taken to  the rem ark and 
a resolution was offered proposing 
th a t the Senator be expelled from his 
seat. Speeches denunciatory of the 
Senator were delivered and a regu
lar “tem pest in a teapot” created. 
Finally, the  Senator stated th a t his 
rem ark was not intended for serious 
consideration. H e entertained feel
ings of sym pathy for General Grant 
and had absolute faith in the efficacy 
of prayer, but had entertained the 
thought th a t perhaps the Chaplain’s 
prayers had not received the consid
eration th a t he hoped was due from  
the throne on high. T hen the m atter 
was laid on the table. Both mem
bers of the original firm died a dec
ade or m ore ago.

O ther E nterprises Recalled.
Upon the site of the Briggs build

ing, occupied by the H eym an Com
pany, on Canal street, a livery stable 
was m aintained from  1861 to 1872. I t 
was owned by a Mr. Rathbone, the 
fa ther of J. M ortim er Rathbone, of 
the M orton House. T he property 
was purchased by Byron D. Ball, 
who erected a three-story  business 
building thereon. I ts  facade was 
composed of brown sandstone, mined 
near Ionia, and its appearance was 
very attractive. H a rt & A m berg oc
cupied one of the stores and Miller 
& Lam oreaux the other. The room s 
above were occupied either by law
yers or families. I t  was demolished 
to  make a place for the Briggs build
ing.

W illiam M orm on and John Hill 
m anufactured lime in a kiln locate t 
on N orth  Canal street, opposite the 
factory  of the O riel Cabinet Com
pany, m any years, and m aintained a

warehouse on Canal street, a few 
doors north of the H eym an store, 
where all kinds of building m aterials 
were sold. Mr. Hill served the city 
several term s as a trustee of the 
Board of Education. Mrs. John  E. 
K enning is his daughter.

F o r many years before 1880, Louis 
M artin, a German, was a prosperous 
m erchant in the dry goods trade on 
W est Bridge street. H e erected the 
brick building located on the n o rth 
east corner of Scribner and W est 
Bridge streets.

Laughlin M cCurdy was a p ros
perous grocer and dealer in real es
tate  fo rty  years ago. H is store was 
located on W est Bridge street, west 
of Jefferson street.

In  1870 R. E. B utterw orth  erected 
the brick building, still standing, on 
H uron street, betw een Lock street 
and the river. In the east end of the 
structure he bored a well and ob
tained a strong  flow of w ater pos
sessed of curative properties. Much 
attention  had been given in the p re
vious decade to  the cure of diseases 
by the use of m ineral waters. The 
baths of Mt. Clemens, St. Louis, E a
ton Rapids, Ypsilanti, F ru itpo rt and 
Alma had attracted  considerable a t
tention and thousands had used the 
w aters w ith seemingly beneficial ef
fects. Mr. B utterw orth  decided th at 
a bath house supplied w ith mineral 
w aters would be appreciated and 
prove a paying investm ent and, a t 
g reat expense, he installed a large 
num ber of baths in his new build
ing. T rained a ttendants were em
ployed and the M ineral Springs Bath 
House was widely advertised. The 
enterprise did not prove rem unera
tive and the baths were removed a 
few years later. Perhaps the fail
ure was due to the location of the 
bath house and the approaches there
to, which were inconvenient and un
attractive. T he dust and smoke, 
caused by the operation of the But
terw orth  foundries and m achine 
shops on the opposite side of the 
street, contributed to  the unattrac
tiveness of the place.

W illiam  T. Pow ers erected the 
overa house bearing his name in 
1370. W hile . > engaged he caused a 
well to  be sunk in the  arcade and 
obtained a plentiful supply of w ater 
of a good quality. He also installed 
baths in the basem ent of the opera 
house, but the people did not pa t
ronize the same very largely.

John Clancy and John Caulfield 
(Clancy & Caulfield) sold groceries 
in the • store now occupied by Car- 
sten B rothers, on Canal street, in 
1864-1865. L ater the firm dissolv
ed, when Mr. Caulfield purchased the 
building on the northw est corner of 
Canal and Erie streets, where he 
sold groceries by wholesale m any 
years. Peter D oran was in his em
ploy as book-keeper and Frank  Con- 
Ion as a salesman.

W aterm an & Co were in the retail 
grocery trade on the same street at 
No. 38 in the same years. Francis 
Letellier was a m em ber of the firm.

W eatherly & Pulte occupied a 
store on Lyon street, in the rear of 
the K ent Savings Bank, a num ber of 
years after 1870. A rthur S. W hite.

Involving Less Work.
Mr. D orkins—Maria, w hat page in 

the Bible has that story about Jonah? 
I can’t find it.

Mrs. D orkins (with elaborate sar
casm )—T he quickest way for you to 
find th at out, John, will be to  send 
a query to the inform ation editor ot 
some newspaper. H e’ll tell you.

The theatrical angel is the kind 
th at rushes in where even fools fear 
to tread.

A . T. K N O W L S O N  
C O M P A N Y

W holesale Gas and 
Electric Supplies
Michigan Distributors for

W e lsb a c h  C o m p a n y  

99-103 Congress St. East, Detroit
Telephones, Main 2228-2229 

Catalog or quotations on request

ST E E L  ST A M P IN G
ALL KINDS

Patented articles made and sold on 
royalty basis

GIER & DAIL MFG. CO. LANSING 

A  G ood In v e s tm e n t

PEANÜTRÖÄSTERS 
and CORN POPPERS.

fimtTarfety, $8.Mt»$SM.r
EASY TERMS, 

Catalog Free.
KINGERY MFG. CO.106-108 L Pearl St.,CinclnsatilG.

i  ABUNDANT LIGHT 2  
g  a t  SMALL COST ä

THE AUTOMATIC LIGHT. Operated the 
same as electricity or city gas. No generating 
required. Simply pull the chain and you have 
light of exceeding brightness. Lighted and ex
tinguished automatically. Cheaper than kero
sene. gas or electricity. Write for booklet K. 
and special offer to merchants.

Consumers Lighting Co., Grand Rapids. Mich.

Snap Your Fingers
At the Gas and Electric Trusts 
and their exorbitant charges. Put 
in an American Lighting Sys
tem  and be independent. Savmg 
in operating expense will pay for 
system in short time. Nothing 
so brilliant as these lights and 
nothing so cheap to run. Local 
agents wanted everywhere.

American Gas Machine Go. 
103 Clark St. Albert Lea. Minn. 

Walter Shankland & Co.
Michigan State Agents¿6 N . O ttaw a St. G rand Rapids, M ich.

Established la 187J
Best Equipped 

Firm la  the State

Steam and Water Heating 
Iron Pipe

Fittings and Brass Good« 
Electrical and Gas Fixtures 

Galvanized Iron Work

The W eatherly Co.
18 Pearl St. Oraad Rapids, Mich.

Acorn B ra ss M fg. Co.
Chicago

Makes Gasoline Lighting Systems and 
Everything of Metal

REYNOLDS F L E X IB L E  A S P H A L T  SLATE SHINGLES
AN HONEST PRODUCT AT AN HONEST PRICE

PHOTOGRAPHIC SECTION REPRODUCED

Reynolds Slate Shingles After Five Years Wear

Our Price is Reasonable

We Invite Your Inquiries

For Particulars Ask for 
Sample and Booklet

We Are Ready and Anxious 
to Serve You

Wood Shingles After Five Years Wear

Manufactured by H. M. REYNOLDS ROOFING CO., Grand Rapids, Mich.
WRITE US FOR AGENCY PROPOSITION
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„  M ichigan K n ig h ts  o f th e  Grip. 
P res id en t—J . C. Wlttllff, D e tro i t  
S ec re ta ry —F , M. A ckerm an, L ansing . 
T rea su re r—Lou J .  B urch , D e tro i t  
C haplain—A. O. M acE achron, D e tro i t  

t  ^ r ® ctorT»— P . Goppelt. S ag inaw ; P . 
L. D ay, Jack so n ; W . J .  D evereaux, P t  
H u ro n ; Jo h n  D. M artin , G rand  B ap lds; 
C. H . P h illips, L ap ee r; L  T  .H urd , D av ison.

G rand Council of M ichigan, U. C. T . 
G rand  Counselor—G eorge B. C raw . P e -  

toskey.
Ju n io r  C ounselor—J o h n  Q. Adam«. B a t

tle  Creek.
P a s t  G rand  Counselor—C. A. W heeler, 

D e tro it
G rand  S ec re ta ry —F red  C. R ich ter, 

T rav e rse  City.
G rand  T rea su re r—Jo e  C. W lttllff, D e

tro it.
G rand  C onductor—E . A. W elch , K a la 

mazoo.
G rand P ag e—M ark  S. B row n, Saginaw . 
G rand  Sentinel—'W alter S. L aw ton , 

G rand  R apids.
G rand  C haplain—Thos. M. T rav is , P e - 

toskey.
E xecu tive  C om m ittee—Jam e s  P . H am - 

mell, L an sin g ; J o h n  D. M artin , G rand 
R ap ids; A ngus G. M cE achron, D e tro it; 
J a m e s  E . B urtless, M arquette .___________

Got on Death List by Mistake. 
“W h at place is this, p o rter?” de

m anded Billy Em erson, who sells 
straw  hats in w inter and spends the 
sum m er in the offices of his boss in 
New Y ork City.

T he p o rte r glanced a t the sleet- 
covered window of the smoker, 
th rough which nothing could be seen. 
I t  was dark outside, and the  train , 
now tw o huors behind time, had been 
bucking a snow storm  all the way 
from  Buffalo.

“Ah have a notion,” he ventured, 
“th a t this is Erie, sah.”

“E rie!” Billy Em erson shivered 
and clutched a t the rabbit’s foot on 
his w atch chain. “I get the creeps 
whenever I go th rough Erie aft
er dark. T his is the  infernal town, 
Mac, where we m et the ghost of Sol 
K atz.”

"Even so,” calm ly assented Me 
Cabe, the shoe m an from  Boston. 
“But I ’ve joined the  church since 
then; my conscience is clear, and I 
don’t have to  w orry  about ghosts any 
more. If  you’d followed m y exam 
ple, Billy, you wouldn’t  have to  shiv
er when you go through E rie.”

T he rem ainder of the half dozen 
traveling  salesmen in  the group sta r
ed at Em erson and 'McCabe incred
ulously. -

“W hat ¡the 'deuce are you fellows 
talking about!’’ exclaim ed H om er 
T uttle , whose ' line is buttons.

“A bout the ghost o f Sol K atz,” 
i solemnly declared. Billy Em erson. 

You 11 recall th a t there  was a rail
road wreck ju s t outside of this town 
half a dozen y ears ago. Som e peo
ple killed and a lo t of o th e rs  hurt.

“Mac and I  .w ere ju s t sta rting  out 
from  New Y ork when w e read  about 
it j in th e m o r n in g  . papers, and the 
najme of Sol Katz, who-used to  travel 
for an underw ear house in Bond 
street, was in the list of dead. W e’d 
both know n Sol fo r a long time, and

it shook us up a good deal to  hear 
about his being killed.

I t  happened th at E rie  was on our 
list of selling places, but it was not 
until th ree  o r four days la te r th a t we 
go t there, for we m ade several stop
overs on the way. I t  was night when 
we struck this town. N othing to  do 
until m orning, and Mac suggest
ed th a t we go to  call on a friend of 
his who lived out som ewhere near 
the city line.

“W e found the friend all right, and 
stayed there until near m idnight. He 
came out to  his gate w ith us and 
showed us how to make a cut across 
lo ts to  ge t to  the car line; but it was 
so dark th a t we lost our way some
how, and w ent circling about iu 
those fields, clim bing fences and fall
ing over rocks until it got to  be p re t
ty  m onotonous. Then, all of a sud
den, a white apparition rose up right 
in fron t of us, and M ac’s hair shot 
up so stra igh t th a t his hat fell off. 
Rem em ber that, Mac?”

“Y ou’re another,” put in McCabe, 
checking himself. “I  was as cool as 
a cucumber, but J never saw a man 
turn  green w ith fright before the way 
you did. Gentlemen, I  can take my 
oath  th a t it was Sol K atz th a t we 
saw; Sol Katz, all in gauzy white that 
looked like a shroud, and a  face like 
a corpse. T here  was a red scar on 
his head, but all the  rest was like so 
much w hite fog.”

Mac let out a whoop,” resum ed 
Emerson, “and set out for the  tall 
tim ber, ju s t touching the high places 
on the  way, except when he fell 
oyer a  rock o r a fence. E h? W hat 
did I  do? W ell, I followed him.

“I didn’t w ant Mac to  get lost, 
»'es, 1 m ust have chased him for a 
mile o r m ore until we. struck lights 
and civilization, and then I m anaged 
to  persuade him to stop and calm 
down.

“Did you see the ghost again? Yes, 
we did, but not in Erie, and not for 
m ore than  a m onth later. I t  was in 
New York th a t we ran  across it 
next time. Mac and I  were stro ll
ing along Broadway, when he hap
pened to  glance into a restauran t 
window and gave a yell th a t you 
could hear for a block.

“Inside th a t ' restau ran t was S )l 
Katz eating a dish of beans. Mac had 
to  grab hold of me to  keep from 
falling, he was th a t scared.

‘I  took a good long look in a t Sol, 
and it seemed to  me he was a good 
deal too fat and healthy  looking for a 
ghost.

Mac, I said, T never heard of 
ghosts eating, did you? T hey sure 
d o n t  eat beans, anyway. I f  they 
eat, it’s som ething less substantial.’

“A t last Mac pulled himself togeth
er and we w ent in. I t  was Sol, all 
right. W e stuck our fingers in him, 
and he was thefe in the flesh, too. 
1 hen he explained th at he w a s . only 
one of the injured who’d got into the 
death list by mistake, and he told us 
how he’d been laid up in a hospital' 
for three weeks.

“  T got a crack on my head,’ he 
said, ‘th at made me loony for a 
while, and it began ?o look as if 1 
m ight have to spend the rest of my 
life in a “bug house.” I got away 
through a window once and w ander
ed about in the fields for half a night 
in my nightshirt. I guess the cop 
th at ran me in m ust have thought 
he’d seen a ghost.’ ”

Our Own Minstrels.
“M istah W alkah, kin yo’ tell me 

de diff’unce ’tween a thur-bred buggy 
hoss an a m an buyin’ a ticket a t a 
ball game?”

“No, George, th a t’s a hard one. 1 
give it up. W hat is the difference 
between a thoroughbred buggy hprse 
and a m an buying a ticket at a ball 
game?”

“De one gits de check rein an’ de 
uddah gits de rain check.”

I t  is not the every day sellers 
which are liable to be overlooked in 
ordering goods, but the occasional 
sellers and those which are called for 
only at certain seasons. T here should 
be some system  followed so that 
these la tte r kinds of goods shall be 
exam ined regularly and the am ount 
on hand noted. I t  is a disappoint
m ent to  both m erchant and custom er 
to  fail to  have the goods when called 
for.

Hotel Cody
Grand R apids, M ich.
A. B. GARDNER, Mgr.

. improvements have been
m this popular hotel. Hot and cold water 
have been put in all the rooms.

Twenty new rooms have been added, 
many with private bath.

The lobby has been enlarged and beau
tified. and the dining room moved to the 
ground floor.

H ie rates remain the same—$2.00. $2.50 • 
and $3.00. American plan.

All meals 50c.

C hicago  Boats
T W IC E  DA ILY

G. & M. Line and G. R. & 
Holland Interurban

Day T rip , Leave 
N igh t T rip , Leave

- 7:40 A. M.8 and 9 P. M

Chase Motor Wagons

Are built in several sizes and body styles. Carrying 
P0“”*  Prices from $750 

to $2,200. Over 25,00 Chase Motor Wagons in use. 
Wnte for catalog.

Adams & Hart 
V-49 No. Division S t, Grand Rapids

In crease Y our S a les o f

B A K E R ’S 
Cocoa and 
Chocolate

ANY GROCER who 
handles our prepa
rations can have a 

) beautifully illustra
ted booklet of choc
olate and cocoa rec
ipes sent w ith his 
compliments to his 
customers entirely 
free of charge.

Registered, 
U.». Pat-OS.

Ask our salesman 
or write

W alter Baker & C o. Ltd.
________D ORCHESTER, MASS.

D id. i t ever occur to you that there 
is a reason back of FORTY  

Y E A R S’ popularity of the

G reen
Seal CIGAR

It is UNIFORM EXCELLENCE and 
the BEST of WORKMANSHIP. 

The New Sizes—

Standard— 3 for 25c 
Regalia— Straight 10c

—will convince you.

D etro it C igar 
M anufacturing C o.

Detroit, Mich.

> m
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Good Tim es Enjoyed at U. C. T. An
nual Picnic.

Fully 300 traveling  men, accom
panied by wives, m others and sweet
hearts, a ttended the  annual U. C. T. 
picnic held at M anhattan Beach last 
Saturday.

T he picnic, as is usually the case 
when the U. C. T . do things, was a 
g littering  success. Games, contests of 
all kinds and p lenty of good things 
to  eat helped to  while away a m ost 
enjoyable day.

T he prizes offered fo r the differ
ent contests w ere weil w orth con
testing  for. T he O ’Rourke family, 
natives of Germany, led in the num 
ber of prizes captured by one family.

In  the fat m an’s race, one of the 
m ost in teresting  affairs of the day, 
W ill Sawyer captured first prize and 
Fred  Beardslee, who took second 
money, was overjoyed a t his win
nings, which consisted of 1,000 sheets 
of very fine paper and a box of weli- 
advertised candy.

Several athletic families won at 
least two prizes. Mr. and Mrs. A. 
C. Perry, of St. Louis, Mo., were 
am ong the out of tow n guests. Mrs. 
Perry , who is an ardent advocate of 
women auxiliaries to  the U. C. T., 
m ade a neat little speech urging the 
women to  get together and organize 
as soon as possible.

Secretary H arry  H ydorn, coached 
along by his son, John  Douglas H y
dorn, replied to  Mrs. Perry, stating 
the women w ere invited to  all m eet
ings and also if they wished to  sta rt 
an auxiliary the m em bers of 131 
would lend their hearty  support.

T he real guests of honor were Mr. 
and Mrs. Bliss, who are w alking to  
Chicago from  Muskegon. T hey walk
ed nearly 100 miles out of their way 
to  a ttend the picnic and, judging by 
their a ttitude during their stay, were 
well repaid for the extra walk. Mr. 
Bliss made a few rem arks to  the  as
sem blage and then—resum ed eating. 
T he w riter left on the evening boat 
and the Blisses were still eating, 
which gives us a sneaking suspicion 
why they walked so far out of their 
way.

Secretary H arry  H ydorn, usually 
the m ost im portant person at the U. 
C. T. functions, was supplanted by 
ano ther H ydorn  of far m ore im por
tance than  himself — M aster John 
Douglas.

T he whole affair was carried out as 
only traveling men can do things. 
Every one spoke in glowing term s of 
th e  good time they had.

The Committee, consisting of 
M essrs. Schumacher, Keane, Mc
W illiam s and Lovelace, deserves 
much praise for its part in preparing 
the program m e.

Follow ing are the prize w inners: 
Ladies’ ball throw ing contest—

Mrs. J. M. Goldstein, first.
Mrs. H arrison, second.

Boys’ running race—
Carl Heinzelm an, first.
H arold O ’Rourke, second.
W illard B artle tt, 3 years old won

der, third.
M arried ladies’ needle race—

Mrs. F red  DeGraff, first.
Mrs. D ickerson, second.

F a t m an’s race—
W ill Sawyer, first

F red  Beardslee, second, and is 
probably still running.

Girls’ running race—
R uth B artlett, first.
R uth May, second.

M arried ladies’ running race—
Mrs. Fredericks, first.
Mrs. F o rtie r and Mrs. DeGraff, tie 

for second.
Thin  m an’s race—

Q. A. Stark, first.
E , O. Keane, second.

Girls’ bottle  race—
Carrie Fortier, first.
Frances Broene, second.

Boys’ po tato  race—
A policeman hired to  w atch each 

potato.
H arold O ’Rourke, first.
Gaylord Goldstein, second.

M en’s swimming race—
John Christenson, first.
Mr. H arrison, second.

Ladies’ swimming race—
Mrs. Dickerson, first.
Mrs. H arrison, second.

Boys’ swimming race—
Carl Heinzelm an, first.
H arold  O’Rourke, second.

Bean guessing contest—
Mrs. H arrison, first.
And Pa O ’Rourke himself, second.

N otes of the Picnic.
Mrs. John Schumacher, of S ea ttl’., 

was a welcome guest a t the picnic. 
Mrs. Schum acher is the m other of 
our John, chairm an of the Picnic 
Committee.

F red  Croninger and family brought 
their dinner in a 20 cent suit case.

F red  Beardslee and W ill Sawyer 
had a lively time playing on the see
saw.

Fred De Graff was unable to  a t
tend, being in Milwaukee, but Mrs. 
De Graff was there and, as far as the 
eating was concerned, she evidently 
tried to  make up for F red ’s absence.

Mr. Perry , of St. Louis, Mo., said 
he was not on a pleasure trip. He 
has his wife w ith him.

Mrs. R yder nearly upset the launch 
when she took her seat a t the side. 
Tw o ex tra  m en sat on the opposite 
side, however, and balanced the boat.

Fred May has the chisel man 
cheated—ought to  see F red  chisel in
to  the cigar boxes.

Several of the boys seemed very 
much disappointed a t the small num 
ber of ladies th a t w ent in swim
ming.

O. A. S tark  won first prize in the 
th in  m an’s race, because if he had 
slacked up for a fraction of a mo
m ent he would have been tram pled 
to  death by the “th in” men crowding 
him from  behind.

G. K. Coffee got a good start, but 
made a poor finish in the fat m an’s 
race. H e took a header and came 
down so. hard  it jarred  his feelings.

H arry  W inchester broke away from 
T erry  B arker and the daily set back 
game long enough to  a ttend the pic
nic.

Unlike some picnics, this was a 
picnic in fact as well as in name. No 
m oney m aking scheme about this.

W alter Law ton broke off one of his 
fron t teeth, presum ably try ing  to  bite 
one of Mrs. Law ton’s biscuits.

A good clean wholesom e picnic, this. 
H ope you will be a m em ber next 

time. J. M. Goldstein.

News and Gossip of the Traveling 
Boys.

Ted Mills earned $3 on the way 
home from  Cadillac last week. As a 
rule, we do not care to  w rite up 
such items, but this is m rely to  show 
w hat nefarious business noisy Ted 
gets into.

H . L. Proper, General M anager of 
the  R. G. P eters Salt and Lum ber 
Co.’s m eat m arket, made a trip  to 
M anistee last week.

John  Kolb left for St. Paul Satur
day to  attend the eightieth  anniver
sary of his fa ther’s birth. Jo h n ’s 
m other is alive and well also a t the 
age of 79. Jo h n ’s prospects for a 
continued stay look good.

M. A. Schm idt is the new assist
ant m anager of Edson, M oore & 
Co.’s local branch.

Frank  Hughes, representing  E d
son, M oore & Co.and the Lord, says: 
“A small am ount of financial educa
tion m ixed w ith religion is a very 
good thing. Look at John  D. Rock
efeller, P ierpont M organ and Mike 
Clarkin.

Born—T o Mr. and Mrs. Paul 
Berns, Tuesday, A ugust 22, an eleven 
pound girl. Paul was so excited he 
forgot to  go to  w ork for a week.

Ed. Ryder, eight pound boy; Bill 
Drake, nine pound girl; Paul Berns, 
eleven pound girl. Suppose the next 
will have to  be at least fifteen pounds 
to  get in the game. Paul holds high 
score to  date.

Now th a t the furniture strike is 
over, we will have to  be m ore care
ful in our rem arks. Mr. Stowe will 
have m ore tim e to  censure this col
umn since he gave the local unions 
the last punch. Glad we’re not a 
union!

Speaking of unions, they say Mr. 
Stowe takes the train  a t the  Bridge 
street depot ra ther than ride from a 
union depot.

G. Critchett, Crowley Bros.’ rep
resentative, m ade a pleasure trip  to 
M uskegon last week. I t  was unin
tentional on C rit’s part, as the town 
was having a holiday and the stores 
were closed. W e came back with 
Critchett.

N ext regu lar m eeting of U. C. T., 
No. 131, will be Saturday, Septem 
ber 2. T he newly reorganized de
gree team  will put on the work.

W ill Chapman, who used to  cover 
this territo ry  for the A rm our Pack
ing Co., but for the past tw o years 
in Milwaukee, is back on the job 
again. T his will be good news to  the 
boys, as W ill has hosts of friends in 
this vicinity.

Every  traveling m an should sub
scribe for the T radesm an. T his is 
the only publication th a t will give 
inches, colum ns o r pages in the in ter
est of the traveling men. T he boys 
should show their appreciation by 
subscribing to  a  m agazine that looks 
a fte r their welfare as does the 
T radesm an.

T he Griplet, a new sheetlet pub
lished in D etro it in the in terest or 
the traveling men, is a very nifty 
little  affair. I f  it keeps up as it s ta r t
ed it will m ake a success. Can’t  see 
why it should pick on us, however.

T he Board of Directors of the 
Michigan Knights of the Grip meet

in L ansing Saturday, Sept. 2. T he 
m eeting will be held in F . M. A c
kerm an’s office. T he Board will make 
its report _ relative to  a sick benefit 
to  be included in th e  constitution. 
T his report will, undoubtedly, be ac
cepted. Invitations will be p resen t
ed for the next annual convention by 
D etroit, Kalam azoo and Grand Rap
ids.

Fred M ay’s wife was away on her 
vacation last week, so F red  conclud
ed it would be a fine time to  give a 
stag party. Am ong the party  of 
“stags” was smiling Cy Lung, whose 
wife was also away visiting her 
m other. F rom  reports, the party  was 
a huge success and broke up about 
5 bells in the m orning. Cy got home 
at 6 and -horrors! he found Mrs. 
L ung w aiting for him. A t the pres
ent w riting Cy has alm ost proved an 
alibi. If Cy had any one but F red  to 
prove it by it probably would be an 
easier job. J. M. Goldstein.

H ow Increased H otel Rates Affect 
the Traveler.

Toledo, Aug. 29.—Recently notices 
have been posted in the hotels of 
Alma, St. Louis, Mt. P leasant and 
Clare, giving notice of an advance in 
ra tes on Sept. 1 of from  25 to  50 per 
cent. T he fact th at these hotels are 
not above the ordinary $2 house 
seems to  cut no figure. A short tim e 
ago it was “free bus to  the A stor 
H ouse” in all these towns, but that 
has been done away w ith and bus 
fare is now charged. An ex tra  
charge fo r sample room s is now 
made and the boys stood for that.

As one of the landlords said to  
me, “W hat are you kicking about? 
Your house pays your expenses, 
doesn’t it?” Now, when Ferguson 
goes into the office a t the beginning 
of the year and strikes the old man 
for a raise, he tu rn s to  the book
keeper and asks for Ferguson’s ex
pense account and salary. These he 
carefully adds together, notices his 
sales and figures out exactly w hat it 
has cost him  to  do business; and if 
the figures are no t satisfactory, F e r
guson gets no raise.

T he traveling m an pays his own 
expenses and when hotels in small 
tow ns undertake to  charge him more 
for a place to  eat and sleep than  the 
average wage earner in these towns 
is making, it is tim e for him  to  sit 
up and take notice.

If  your expense account show s an 
increase every year the  boss w ants to  
know why and it is tim e we got to 
ge ther and protested  against these 
petty  hold-ups. U. C. T.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Aug. 30— Cream ery, 23@ 
27c; dairy, 20@25c; poor, all kinds, 
14@18c.

E ggs —  Fancy, candled, 2 1@22c; 
choice» 19@20c.

Live Poultry  — Fowls, 14@15c; 
ducks, 14@16c; turkeys, 12@14c; 
broilers, 15@16c.

Beans — Marrow, $2.50; medium, 
$2.50; pea, $2.50; red kidney, $3.25; 
white kidney, $2.65.

Potatoes—New, $3@3.25 per bbl.
Rea & W itzig.

mailto:3@3.25
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— MIchlgajL Board of Pharmacy. 
P re s id e n t—W m . A . D ohany, D etro it. 
S e c re ta ry —E d. J .  Rodgers, P o r t  H uron  
T reaau re r—J o h n  J .  Cam pbell, pigeon?

^ m b e r s —W ül E . Collins, Owos- 
so , Jo h n  D. M ulr, G rand  R apids.

Druggists’ Assocration. 
P re s id en t—C. A. Bugbee, T rav e rse  C ity. 

V ice -P re s id en t—F red  B rundage,
Se«îond V ice-P res iden t—C. H . Jongejan , 

G rand  R apids.
S ec re ta ry—R obt. W . C ochrane, K a la mazoo.

1d J reasu rep —H en ry  Riechel, G rand  R ap -
Ê xecu tive  C om m ittee—W . C. K irch - 

g essner, G rand  R ap ids; R. A. A bbott 
Muskegron; D. D. A lton, F rem o n t; S. T. 
Collins, H a r t ;  Geo. L . D avis, H am ilton .

Michigan State Pharmaceutical Associa- 
__ tlon.
P res id en t—E . W . A ustin , M idland 

,  .V ice-P residen t—E . P . V afnum ,Jonesville .
Second V ice-P res id en t—C. P . B aker, 

B a ttle  Creek.
T h ird  V ice-President)—Li. P . l Idd, 

Bllssfield.
S ec re ta ry —M. H . Goodale, B a ttle  C reek. 
T rea su re r—J . j .  W ells, A thens. 
E x ecu tiv e  C om m ittee—E . J .  Rodgers, 

P o r t  H u ro n ; L . A. Seltzer, D e tro it; S. C. 
Bull, H illsdale  a n d  H . G. Spring, U nion- 
ville.

Grand Rapids Drug Club.
P residen t—W m . C. K irch  gessner.
V ice-P res id en t—O. A, Fanckboner.
S ecre ta ry—W m . H . T ibbs.
T rea su re r—R olland Clark.
E x ecu tiv e  C om m ittee—W m . Quigley, 

C h airm an ; H e n ry  R iechel, T heron  Forbes.

Dropping Advertising in Dull Season 
a Blunder.

W ritten  fo r th e  T radesm an .
T he m erchant who thinks the logi

cal way to  cut down his over-head 
expenses during a dull season is to 
cut his advertising appropriation is 
making an egregious error.

1 notice th a t the m erchants of a 
good m any tow ns in m y S tate rang
ing from  a population of from  ten 
to  seventy thousand have been cut- 
ing down their newspaper advertis
ing during the last two m onths—July 
and August.

And I think I know just why they 
have done this. One of the m er
chants—he happens to  be a druggist 
—of m y own town, in response to  my 
enquiry, told me why he had cut 
down his sum m er advertising. And 
I am inclined to  think the reason he 
gave is also the one th at has influ
enced a g reat m any m erchants in 
tow ns both large and small th rough
out the country. “W h at’s the use of 
spending all this m oney in ad v ertis
ing?” he enquired. “Everybody’s out 
of town anyhow.”

Now I live in a town of some 
forty  thousand inhabitants. But I ven
tu re  the assertion th a t there are less 
than  one thousand of ou r citizens out 
of town at th is w riting—A ugust 25— 
and I doubt if at any tim e th is sum 
m er there has been as m any as one 
thousand of our people out of town 
at one time. As a m atter of fact, the 
depletion of our cities during the 
sum m er m onths is very much sm aller 
than is com m only supposed.

O f course there  are people in prac
tically every com m unity who are for

tunate  enough to  be able to  take a 
vacation a t some tim e during the so- 
called heated term .” But a few peo
ple who are planning their sum m er 
trips can make a prodigious noise in 
alm ost any comm unity. T o  hear 
them  talk, the uninitiated m ay be p a r
doned for jum ping to  the conclusion 
th a t everybody is leaving the city. 
T his is one of the joys of being able 
to  take a sum m er vacation—this priv
ilege of m aking a g reat ado about it.

B ut where there is one who goes 
away, there  are probably nine who 
stay a t home. Those who go, for the 
m ost part, go only for a sho rt tim e— 
tw o o r th ree  weeks; and they do not 
all go a t the same tim e! By the time 
the late vacationists are packing up, 
the early vacationists have unpacked 
and settled down to  routine. You find 
people on the streets, in the stores, 
in the five cent p icture shows, a t the 
pleasure parks—everywhere. Unless 
some of the vacationists happen to  be 
intim ate personal friends, you don’t 
miss them. E veryth ing goes along 
p re tty  much as it did before they 
left.

So it is a big m istake to  assume 
th a t it is a bully good stun t to  cut 
down the advertising ju s t because 
there are a lo t of vacationists out of 
the city. T here are a g reat m any peo
ple who take no vacations at all. The 
bulk of the w orking people—farm  
help, factory hands, railroad em
ployes, laborers, etc,, get no vaca
tions. And, for ano ther thing, there 
are m ore or less visitors in the town 
to take the place of the  vacationists 
who have gone forth. Y our tow n m ay 
not be noted as a sum m er reso rt; and 
yet there are people living there who 
have relatives visiting them  during 
the summer. C ountry cousins and un
cles and aunts and nephews have 
come in from  the lesser comm unities 
to  visit fo r a few days o r for a few 
weeks.

M oreover, m any of these people 
have come in, incidentally, to  do a 
b it of shopping while in j 'o u r town. 
T hey read the new spapers; and, be
lieve me, they  read them  with a view 
to locating the m erchant who is of- 
fering  special inducem ents in the way "* 
of bargains.

I t  should be borne in m ind th at 
any let-up in the advertising will cer
tain ly  condition a corresponding le t
up in business. M odern shoppers 
are becom ing m ore and m ore depend
ent upon the p rin ted  announcem ent__
so m uch so th a t the skillful advertis
er can forecast p re tty  accurately the 
- f ltS a g ‘ven advertisem ent. 
V\hen the m erchant’s publicity-light 
burns low, sputters o r goes out alto
gether, his business imm ediately suf

fers. T he only wise thing to  do is to 
keep it up.

You do not find the big city de
partm ent stores cutting down their 
advertising space during hot weath
er, do you? In  spite of the fact th a t 
the sum m er depletion of our big c it
ies is far m ore perceptible than that 
of the sm aller places, these seasoned 
city m erchants keep right on gun
ning for trade. I t  never gets too hot 
for them  to advertise. Sometimes it 
would seem the ho tte r it gets the 
m ore lavishly they use up newspaper 
space. Does it pay? Certainly it 
does—otherw ise they would cut it 
out. W ell, if it pays them  to adver
tise during hot w eather on such ex
tensive lines, don’t you think it wili 
pay you to  advertise up to  the limit 
of your appropriation. If  you don’t, 
I do.

Dog days o r no dog days, by all 
m eans keep up your advertising.

Chas. L.. Phillips.

Chocolate and Cocoa.
T he Board of Food and D rug In 

spection of the U nited S tates has 
issued a decision on the labeling of 
chocolate and cocoa, a hearing of 
-which was held some tim e ago.

“Sweet chocolate” and “sweet 
chocolate coating” are term s applied 
to  chocolate mixed with sugar (suc
rose), w ith or w ithout the addition 
of cocoa butter, spices or o ther flav
oring m aterials, and contain in the 
sugar and fat free residue no higher 
percentage of e ither ash, fiber or 
starch  than  is found in the sugar 
and fa t free residue of chocolate.

Cocoa and powdered cocoa are 
term s applied to  cocoa nibs, w ith or 
w ithout the  germ, deprived of a por
tion of its fa t and finely pulveriz
ed, and contain percentages of ash, 
crude fiber and starch corresponding 
to those in chocolate afte r correction 
for fat is removed.

Sweet cocoa and sweetened cocoa 
3rc term s applied to  cocoa mixed 
w ith sugar (sucrose) and contain not 
m ore than  sixty (60) per cent, of 
sugar (sucrose), and in the sugar 
and fat free residue no higher per
centage of either ash, fiber or starch 
than is found in the sugar and fat 
free residue of chocolate.

Cocoa nibs and cracked cocoa are 
the roasted broken seeds of the co
coa tree freed from  shell o r husk.

Milk chocolate and m ilk cocoa, in 
the opinon of the Board, should con
tain not less than  12 per cent, of 
chocolates should contain substantial 
quantities of nuts. I f  sugar is add
ed, for example, to  m ilk chocolate, it 
should be labeled “sweet m ilk choco
late,” “sweet nut chocolate,” etc.

W hen cocoa is treated  with an a l
kali o r an alkaline salt, as in the so- 
called Dutch process, and the finish
ed cocoa contains increased m iner
al m atte r as the result of this trea t
m ent, but no alkali as such is p res
ent, the  label should bear a  sta te
m ent to  the effect th a t cocoa con
tains added m ineral ingredients, sta t
ing the amount. Cocoas and choco
lates containing an appreciable 
am ount of free alkali are adu ltera t
ed. In  the opinion of the Board, co
coa not treated  w ith alkali is no t sol
uble in the  o rdinary  acceptance of

the term . Cocoa before and after 
treatm ent w ith alkali show s essen
tially the same lack of solubility. T o 
designate the alkali treated  cocoa as 
“soluble” cocoa is m isleading and de
ceptive.

Drugs and Medicines.
W ith restric tion  removed on their 

im portation and sale, there is likely 
to spring up a trade in pharm aceuti
cal preparations, in which there has 
been absolutely no trade up to  the 
present. H eretofore  a drug store in 
Turkey has been run alm ost exclu
sively for compounding prescriptions 
and for the sale of such simple med
icines as the general public knew 
about, while the handling of phar
m aceutical preparations, proprietary  
articles, toilet articles, rubber goods 
and such o ther articles as are ordi
narily found in an Am erican drug 
store, was either prohibited or there 
was no demand for them  o r the drug
gist himself knew nothing of them .

M ost of the people living in the 
villages and towns know nothing 
about remedies of any kind, except 
the few made of roots and herbs 
growing near by, and a physician’s 
services are rarely called for; conse
quently the m ortality  am ong the peo
ple is very great. In  the larger cit
ies and communities on the main 
roads there are m any physicians, and 
the doctor is generally either in p a rt
nership with a particular druggist or 
receives a certain fee for each p re 
scription compounded o r a percent- 
age on the sale of certain medicines.

L pon the opening of a new shop 
the druggist’s first effort is to  se
cure the patronage of some recog
nized physician of influence and a 
room is always prepared adjoining the 
shop for the entertainm ent of physi 
cians; each physician' has his head
quarters a t some particular drug 
store.

W ith  the restriction  removed on 
the im portation and sale of com
pounded medicines, a change m ay be 
brought about in the drug business; 
the stores will probably enlarge their 
business and introduce new articles, 
and thus in a m easure become inde
pendent of the physicians. H ow 
ever, a t p resent the drug business in 
this interior district is small and di
vided up, and the drug store is con
sidered large that has $1,000 w orth 
of stoek on its shelves, while the 
daily sales range generally under $5.
—u aily Consular and T rade Reports.

Died Cured.
Irish  D o c to r-W e ll, I ’ve knocked 

the fayver out o’ him annyhow.
W ife—Oh, doctor, do you think 

there is any hope?
D o c to r-S m a ll chance, I ’m afear- 

ed, m adam ; but you’ll have the sa t
isfaction of knowing th a t he died 
cured.

The Drug Market.
Opium M orphine and Q u in in e -  

A re unchanged.
Burgundy P i tc h - H a s  advanced. 
T arta r  E m e tic -H a s  advanced. 
Celery S e e d - I s  very firm  at the 

advance price.

th e 0«»* pe0pIe , who try  to  get into 
the swjm, m erely get into hot water.

' t i
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WHOLESALE DRUQ PRICE CURRENT

J S

Acldum
A ceti cum  .............
Benzoicum, Q e r . . :
B oracle  ................
C arbolicum  . . . .  !
C ltrlcum  ............... i
H ydroch lor .........
N itrocum  .............
O xallcum  . . . . . . .
Phosphorlum , dll.
Sallcylicum  ......... ‘
Sulphurlcum  . . . .  T
T annlcum  ..............  751
T arta r icu m  . . . . .  38i

Am m onia
Aqua, 18 dec. ••• 41
A qua, SO dec. . . .  (4
C orbonas ...............  U Ì
Chlorldum  . . . . . .  124

" S i A niline

T k
B lack  . .................. 2 OO492 25
B row n . ................. 804»1 00
R ed . . . ................... 4641 50
Yellow .................. 2 504 93 00

Baccae
Cubebae ............... 706» 75
Ju n ip ers ............... 66» 8
X anfhoxylum  . . . 1  0069110

B alsam um■ 1 Copaiba ................. 606» 65
P e n i . . . ............... 2 25i»2 40IB T erab ln , C a ñ a d .. 70S► 80
T o lu tan  ............... 45® 60

Cortex
Abies, C an a d ia n .. 18
C assiae ................. 20
C inchona F la v a  18
B uonym us a t r o . .  60
M yrica C e r ife ra .. 20
P ru n u s  V irgin! . .  15
Quillala, g r ’d. . . .  15
S assa fras , po 30 26
U lm us ................... 20

Extraction
Q iycyrrhiza, Gla. 24 @ 30 
G lycyrrhiza, po .. 28® 30
H aem ato x  ..........  l i d  12
H aem atox , I s  . . .  13® 14
H aem atox , A4s . .  14® 15
H aem atox , Vis . .  16® 17

Ferru
C arbonate  P re d p . 15
C itra te  a n d  Q uina 2 00 
C itra te  Soluble . .  55
F errocyan ldum  9  40
Solut. C hloride . . . .  15
Sulphate , com ’l  2
Sulphate, com ’l, by

bbl., p e r  cw t. 70
S ulphate , p u re  . .  7

F lora
A rn ica  ................... 20® 25
A nthem ls ............. 50® 60
M atric a r ia  ........... 30® 35

Folia
B arosm a  .............
C assia  A cutlfol,

T lnnevelly  . .
Oaasla, A cutlfol 
S a lv ia  officinalis,

Copaiba ............. .1 75@1 85
Cubebae ............. 4 00®4 10
E rigeron  ...............2 35®2 60
E vech th ltoa  .........1 00@1 10
O au ltherla  ........... 4 80® 5 00
G eranium  . . . .  o s  75
Gossippll Sem  ga l 70® 75
H edeom a ............ 2 50@2 75
J u n ip e ra  ............... 40®1 SO
L avendu la  ........... 90®3 60
Lim ons ..............  1 70@1 80
M en tha  P ip e r . .2  75@3 00 
M entha V erid . .3  80®4 00 
M orrhuae, gal. . .2  00@2 75
M y rld a  .................3 00®3 60
Olive .......................1 00 @3 00
P icls L iqu ida . . .  10® 12 
P ic is  L iquida gal. ® 40
R lc ina  ................... 94@1 00
R osae oz.............11 50®12 00
R osm arln i ......... @1 00
Sab ina  ................... 90®1 00
S an ta l ..................  ®4 50
S assa fras  ............. 90®1 00
Sinapis, ess. o z ...  @ 65
S u cd n l ................... 40® 45
T hym e ................... 40® 50
Thym e, opt. . . . .  @1 60
T heobrom as . . . .  15® 20
Tiglil .......................1 05®1 15

P otassium
B i-C arb  ........ 15® 18
B ichrom ate  ., 13® 15
B rom ide ........ 30® 35
C arb  .............. . 12® 15
C hlorate . . . . po. 12® 14
C yanide ........ 30® 40
Iodide ............ . .  2 25@2 30
P o tassa , B ita r t  p r 30® 32
P o ta ss  N itra s opt 7® 10

1 75@2 00
20
30

U va■■ a n d  V4s 
[Trsi

P o ta ss  N itra s  . . .
P ru ss ia te  ............
S u lphate  po . . . .

Radix
A conitum  ............. 20<¡
A lthae  ................... 30<3
A nchusa ..............  104
A rum  po ..............
C alam us ............... i
G en tiana  po 15 .. 1 
G lychrrh iza  pv  15 1 
H ellebore, A lba . 1 
H y d ra stis , C anada 
H y d rastis , Can. po
Inu la , po ..............  204
Ipecac, po ..........2 254
Ir is  plox ..............  354
Ia lapa , p r ...............  704
M aran ta , Vis 
Podophyllum  po 154
R hei ....................... 754
R bel, cu t ............1
Rhei, pv ................
S angulnarl, po 18 
Scillae, po 45 . . .
Senega. ................
S e rp en ta ria  .........
Sm ilax, M.

Gummi Sm ilax, offi’s  H . .
A cacia, l e t pkd. Ì  65 Splgella ................
A cacia, 2nd pkd. i  45 Sym plocarpus . . .
A cacia, 3rd pkd. 9 35 V aleriana  E n g  . .
A cacia , s if ted  s ts . 9 18 V aleriana, Ger.
A cacia, po  . 456» 65 Z ingiber a  ..........
Aloe, B arb  . 226ÿ 25 Z ingiber j  _____
Aloe, C ape . 9 25 Semen
Aloe, Sbcotr* 9 45 A nlsum  po 22 . .
A m m oniac 5569 60 A pium  (g rave l’s)
A safoe tida  . 75692 Ou Bird, Is  ..............
Benzoinum  . 506» 55 C annabis S a tlva
C atechu. I s i  13 C ardam on ...........
C atechu, K a 9 14 C arul po 15 .........
C atechu, V4s b 16 Chenopodium  . . .
C am phorae , 596fc. 64 C oriandrum  ........
E uphorbium  
G albanum  . .
G am boge . .  p o . . l  254 
G auciacum  po  35
K i n o .........po 46c
M astic ...................
M yrrh  . . . .  po  50
Opium  ..................
Shellac .................
Shellac, bleached 
T rag a c a n th  .........

Herba
A bsin th ium  . . . .  4 
B upato rlum  oz pk  
L obelia . . . . o z  pk 
M ajorium  ..o z  pk  
M en tra  P ip . oz pk 
M en tra  V er oz pk
R ue ........... oz p k
T an ace tu m  . .V . . 
T hym us V  oz pk

M agnesia 
C aldnod, P a t.  . .  
C arbom ate , P a t .  
C arbonate, K-M . 
C a r b o n a te ...........

Oleum
A bsin th ium  . . . .  7 
A m ygdalae Dulc. 
A m ygdalae, A m t 8
A u ran ti C ortex  3
B ergam li ............ 6
C ajipu ti ................
C aryophllll . . . .  1
C edar ...................
Chenopadll . . . . . . 4
Cinnam on! . . . . .  1
Oonlum M ae . . . .
C ttronaUa , , , , , ,

Cydonium  ............  75
D ipterix  O dorate  4 0Ò
Foeniculum  .........
Foenugreek, po . 7
U n i  ....................... 6
Lini, grd . bbl. 6% 6
Lobelia ............... 75
P h a rla r is  C ana’n 9
R a p a ................... . .  6
Sinapis A lba . . . .  8
Sinapis N ig ra  . . .  9

Spiri tu  s 
F ru m en ti W . D. 2 00@2 60
F ru m en ti ..........  1 25 @1 50
Ju n ip e rs  Co.............1 75@3 50
Ju n ip ers  Co O T  1 65®2 00 
S accnarum  N E I  90@2 10 
S p t V ini Galli . .1  75@6 50
Vini A lba .............1 25
Vini O porto . . . . 1  25

Sponges
E x tra  yellow sheeps’ 

wool c arriag e  . .  @1 25
F lo rida  sheeps’ wool

carriag e  ........  3 00@3 50
G rass sheeps’ wool

oa rriage  ........... @1 25
H ard , s la te  use  ®1 00 
N assau  sheeps’ wool 

carriag e  ..........  3 50@3 75

2 00 
2 00

wool c arriag e  .1 
Yellow Reef, fo r

@2 00
s la te  use  ......... @1 40

Syrups
A cacia .................. @ 50
A u ran ti C ortex ® 50
F e rr i lod ............. ® 50
Ipecac ....................
R hei Arom  ...........

® 60 9  60
Sm ilax Offi’z . . .  1¡09 60
S enega ................... O  60

Scillae ................... ® 60
Scillae Co. ........... ® go
T o lu tan  ................  9  50

• P ru n u s  v irg . . . . .  9  50
Z ing iber ..............  9  50

T in ctu res
Aloes ..................... to
A loes & M y rrh ..  64
A nconitum  N ap ’s F  50
A nconltum  N ap ’sR  60
A rn ica  ................... 50
A safoe tida  ........... 50
A trope B elladonna 60
A u ran ti C ortex  . .  50
Barosmp, ............. 50
B enzoin ..............  60
Benzoin Co...........  go
C an th arid es  . . . .  75
C apsicum  ............  50
C ardam on ........... 75
C ardam on Co. . .  75
C assia  A cutlfol . .  50
C assia  A cutlfol Co 50
C asto r . ................  1 00
C atechu ............ . . .  50
C inchona ................  50
Cinchona Co. . . .  60
Colum bia ............. 50
Cubebae ..............  go
D ig ita lis  ..............  go
E rg o t ....................  50
F e rr i C hloridum  35
G entian  ................. 50
G entian  Co............  60
G uiaca ................... 50
G uiaca am m on . .  60
H yoscyam us . . . .  60
Iodine ................... 75
Iodine, colorless 75
K ino ......................  go
Lobelia ................. go
M yrrh  ..................  50
N ux V om ica . . . .  50
Opil ........................ 1 go
Opil, cam phora ted  1 00
Opil, deodorized 2 0Q
Q uassia  ................  50
R h atan y  ..............  50
R hei ......................  go
S an g u in a ria  ___ 50
S erp en ta ria  ........  go
Strom onium  ___ 60
T o lu tan  ................  60
V alerian  ..............  go
V era trum  V eride 50
Zingiber ..............  60

M iscellaneous
A ether, S p ts  N it 3f 30® 35 
A ether, S p ts  N it 4f 34® 38 
A lum en, g rd  po 7 3® 4
A n n a tto  ..............  40® 60
A ntim oni, po . . .  4® 5
A ntim oni e t po T  40® 50
A ntifebrin  ..........  ® 20
A ntipyrin  ............  ® 25
A rgent! N itra s  oz ® 62
A rsenicum  ............  10® 12
Balm  Gilead buds 60® 65 
B ism uth  S  N  . . . 2  20(5)2 30 
Calcium  Chlor, I s  ® 9
Salcium  Chlor, V&s ® 10 
Calcium  Chlor, V4s ® 12 
C antharides, R us. ®  90 
C ap s id  F ru c ’s a f  £  20
C ap s id  F ru c ’s po ® 22 
Cap’i F ru c ’s  B po ®  15 
C arm ine, No. 40 ®4 25
C arphyllus ........... 20® 25
C assia  F ru c tu s  . ® 35
C ataceum  ............. ® 35
C en tra rla  .........    ® 10
C era A lba ..........  50® 55
C era F lav a  ......... 40® 42
Crocus ................... 45® 50
Chloroform  ........  34® 54
Chloral H yd  C rss 1 25@1 45 
Chloro’m  Squibbs ® 90
C hondrus ..........  20® 25
Cinchonid’e G erm  38® 48 
C inchonidine P -W  38® 48
Cocaine ............... 3 05®3 25
Corks lis t, less 70%
C reosotum  ........... ® 46
C r e t a ___  bbl. 75
C re ta , p rep ...........
C reta , p re d p . . .  9® l]
C reta , R u b ra  . . .
C udbear .............. 1
Cupri Sulph. . . .  35
D ex trine  ..............  7j
E m ery , all Nos.
E m ery , po.............
E rg o ta  . .p o  1 80 1 40®1 5( 
E th e r  Sulph . . . .  354 
F lake  W h ite  . . . .  124
G alla .......................
G am bler ..............  34
G elatin , Cooper 
Gelatin, F rench  354 
G lassw are, lit boo 753 
L ess th a n  box 70%
Glue, brow n . . . .  11® 1;
Glue, w h ite  ......... 15® 2j
G lycerina ............  26® Si
G ran a  P a rad is i ® 21
H um ulus ............... 35® 61
H y d ra rg  Am m o’l ®1 2i
H y d ra rg  C h ..M t @1 1
H y d ra rg  Ch Cor @1 li
H y d ra rg  Ox R u’m  @1 2i
H y d ra rg  U ngue’m  45® 51 
H ydra rgy rum  . . . .  @ 8
Ichthyobolla, Am. 90®1 Oi
Indigo ..................  75@1 01
Iodine, R esubi . .3  00®3 21
Iodoform  ..........  8 90® 4 01
L iquor A rsen  e t  

H y d ra rg  Iod. 9  2)
Liq. P o ta s s  A rstatlt 109 U

L upulin ................. 91  50
Lycopodium  . . . .  80® 90
M ad s  ....................  66® 70
M agnesia, Sulph. 3® 5
M agnesia, Sulph. bbl ® 1% 
M annia  S. F . . . .  75® 85
M enthol ............... 5 25@5 50
M orphia, SF& W  
M orphia, SNYQ 
M orphia, M ai.. .
M oschus C anton ® 40 
M yrlstica, No. 1 25® 40
N ux V om ica po 15 @ 1 0
Os Sepia ............... 30® 35
P epsin  Saac, H  &

P  D  Co........... @1 00
P ic is  L iq N  N  M

gal. doz...............
P ld s  Liq q ts  . .
P ic is  L iq p in ts  . .
P il H y d ra rg  po 80 
P ip e r A lba po 35 
P ip e r N ig ra  po 22 
P ix  R urgum  . . . .
P lum bi A cet . . . . __
Pulvis Ip ’c u t OpU 1 304 
P y ren th ru m , bxs. H  

& P  D  Co. doz 4 
P y ren th ru m , pv  20(
Q uasslae  ........... 84
Q uina, N . T . . . . .  174 
Q uina, S. Ger. . .. .1 7 4  
Q uina, S P  & W  174

R ubia  T Inctorum  12® 14 
S accharum  L a ’s  18® 20
S a la d n  ............... 4 50®4 75
Sanguis D rac’s . .  40® 50
Sapo, G ................  @ lg
Sapo, M ..............  10® 12
Sapo, W  ..............  15® 18
Seidlitz M ix ture  27® 30
Sinapis ................. @ 18
Sinapis, op t...........  @ 80
Snuff, M accaboy,

De Voes ........... @ 54
Snuff, Sfh DeVo’s  @ 54 
Soda, B oras . . . .  5V4® 10 
Soda, B oras, po . .5 V4® 10
Soda e t  P o t’s  T a r t  27® 30
Soda, C arb  .......... i u ®  2
Soda, B i-C arb  . .  3® 5
Soda, A sh ..........  3V6® 4
Soda, Su lphas . .  ® 2
Spts. Cologne . . .  @3 00
Spts. E th e r  Co. 50® 55 
Spts. M yrcia . . . .  @2 50
Spts. Vinl R ec t bbl @ 
Spts. Vi’i R ec t % b  @ 
Spts. V i’i R ’t  10 gl ® 
Spts. Vi’i R ’t  5 gi @ 
S try ch n ia  C rys’l 1 10® 1 30 
Sulphur, Roll ...2V i®  5
S u lphur Subl. . .  2%® 6
T am arin d s  ........... 8® 10
T ereben th  Venice 40® 60 
T hebrrom iae  . . . .  45® 48

V anilla  ............... 9 00@10 90
Z in d  Sulph . . . .  7® 14

Oils
L ard , e x tra  . . . .
L ard , No. 1 . . . .
Linseed, pure r'w  92 . .
Linseed, boiled 93........ 1 10@1 16
N e a t’s-foot, w  s t r  654~ 
T urpen tine , bbL . .  1 
T urpen tine , l e u  . .  4 
W hale, w in te r ...704 

P a in ts
hi

G reen, P a r is  . . . . . .
G reen, P en in su la r 13
Lead, red  .............7%
Lead, w h ite  . . . .  7V|® 8
Ochre, yel B er 1% 2 
Ochre, yel M ars 1% 2 
P u tty , com m ’l 2% 2%
P u tty , s iP t  p r  2V4 2 
Red V enetian  1%
S haker P rep ’d  ..1  25 
V erm illion, E ng. 75 
V erm illion P rim e

A m erican  ........... is®  15
W h itin g  G ilders’ @ 95 
W h it’g  P a ris  A m ’r  @1 25 
W h it’g  P a ris  Eng.

cliff ..................... @1 40
W hiting , w h ite  S’n  @ 

V arn ishes
E x tra  T u rp  . . . . 1  60®1 70 
No. 1 T u rp  Coach 1 1001  20

O u r N e w  H o m e
Comer Oakes and Commerce

Only 300 feet from Union Depot

Our Holiday line of Samples will be on display Sept. 5 to 
Oct. 15 in our new building. A larger and more complete 
assortment than ever before. Please reserve you orders for 
us.
Hazeltine & Perkins Drug Co. Grand Rapids, Mich.

T hey W ill EA T  

M ore and BUY  

M ore G roceries

If you se ll them

IsjjKe^ s
COCOA

Instead of Coffee and Tea
You may m ake more a t first on tea and coffee, but you w ant your 

customers to have good appetites. The answer is Lowney's 
Cocoa. I t is appetising, wholesome and strengthening.
Your Lowney’s Cocoa customers will be your best cus
tomers.

IT ’S UP TO YOU
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filial at 
market prices at date of purchase.

AD VAN CED
Fruit Jars
Spring Wheat Flour
Cheese
Arbuckle Coffee

D E C L IN E D

Index to  Market*
B y c o lu m n s

Col
A

A m m onia ........................... J
Axle C rease  ..................... 1

B
B aked  B ean s  ................... 1
B a th  B rick  ....................... 1
B luing  ................................  J
B room s ............................... J
B rushes  .............................  J
B u tte r  Color ..................... 1

C
C andles ............................... £
C anned Goods .................1-2
C anned M eats  ................... £
Carbon Oils ..................... 2
C atsup  ............................... 2
C ereals  ............................... 2
Cheese ................................. 2
C hew ing Gum  ................. 3
C hicory ............................... *
C hocolate .............. •........... 8
Cider, Sw eet . . . , ............. 8
C lothes L ines ................... 8
Cocoanut ........................... 8
Coffee ................................... f
C o n fe c t io n s ........................  *
C rackers  .............................  J
C ream  T a r t a r ................... 8

D
D ried  F ru its  ..................... 6

¥
F arin aceo u s  Goods . . . .  6
F ish in g  T a c k l e ................. 6
F lav o rin g  E x tra c ts  . . . .  6
F lo u r ...................................  1
F resh  F ish  ......................... 7
F ru i t  J a r s ........................... 7

G
G elatine  ............................... £
G ra in  B ags .......................  7
G ra in s  ................................. 7

H erb s  ................................... f
H ides a n d  P e l t s ............... 8
H orse  R ad ish  ................... 8

J
J e l l y ....................................... 8
Je lly  G lasses ................... 8

M
M aplelne ............................. 8
M ince M eats  ................... 8
M olasses ............................. 8
M ustard  ............................... 8

N
N u ts  ..................................... 4

O
Olives ................................... 8

P
P i p e s ..................................... 8
Pick les ................................. 8
P lay in g  C ards ................  8
P o ta sh  ................................. 8
P r o v is io n s ........................... 8

R
R i c e ....................................... 9

S
Salad  D ressing  ............... 9
S a le ra tu s  .......................... .  9
Sal Soda ............................. 9
S a lt .......... : . .......................  9
S a lt F i s h ............................. 9
S e e d s ..................................... 9
Shoe B la c k in g .....................10
Snuff ................................... 10
Soap ..................................... 14
Soda ..................................... 10
Soda .....................    10
Spices ................................... 10
S ta rc h  ................................. 10
Syrups ................................. 10

T
T ab le  S a u c e s .......................10
T e a  ....................................... 10
Tobacco ............................... 10
T w ine  ................................... 11

V
V in eg ar ............................... 11

W
W ick ing  ............................... H
W ooden w are  .............   l i
W ra p p in g  P a p e r  ............  12

Y
Y eas t C a k e ........................... u

ARCTIC AMMONIA
Dos.

12 oz. ovals 2 doz. box 75
A X LE GREA SE 

F ra z e r’s
lib . wood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Ib. tin  boxes, 2 doz. 4 25 101b. pails, p e r doz . ..6  00 
1511b. pails, p e r  doz. . .  7 20 
251b. pails, p e r doz. ..12  00

BAKED BEANS 
R eu tel’s  M ichigan B ran d  
B aked  P o rk  an d  B eans 

No. 1, cans, per doz. . .  45
No. 2, cans, p e r  doz. 76
No. 3 cans, p e r  doz. 85
lib . can, p e r doz........... 90
21b. can, per doz...........1 40
31b.. can , p e r doz...........1 80

BATH BRICK
E ng lish  ......................  95

BLUING
Saw yer’s P epper Box

P e r  Gross 
No. 3, 3 doz. wood bxs 4 Ou 
No. 5, 3 doz. wood bxs 7 00 
S aw yer C rysta l B ag 

Blue ............................  4 00
' BROOMS

No. 1 C arpet 4 sew  ..4  00 
No. 2 C arpet 4 sew  ..3  75 
No. 3 C arp e t 3 sew  . .3 60 
No. 4 C arpet 3 sew  ..3  25
P a rlo r  Gem ...................4 50
Common W hisk  ........... 1 10
F an cy  W hisk  ................. 1 35
W arehouse  ..................... 4 50

BRU SHES
Scrub

Solid Back, 8 in ..............  75
Solid Back, 11 in ..........  95
Poin ted  E nds ................  85

Stove
No. 3 ................................. 90
No. 2 ............................... 1 25
No. 1 .................................1 76

Shoe
No. 8 ................................ 1 00
No. 7 ................................1 30
No. 4 ........   1 70
No. 3 ................................ 1 90

B U TTE R  COLOR 
Dandelion, 25c size . . .  2 00 

CA ND LES
Paraffine, 6s ..................  8
Paraffine, 12s ................  8%
W icking  ........................  20

CANNED GOODS 
Apples

31b. S tan d a rd s  . .  @1 00
Gallon ...................3 20@3 50

B lackberries
2 lb. .................. . .1  60@1 90
S tan d ard s  gallons @5 00 

Beans
Baked ..................  85@1 30
Red K idney ..........  85 @95
S tr in g  ..................  70@1 15
W ax  ......................  75@1 25

Blueberries
S tan d ard  ....................  1 30
Gallon ..........................  6 50

C lam s
L ittle  N eck, l ib . 1 00@1 25 
L ittle  Neck, 21b. @1 50

Clam Bouillon
B u rn h am ’s % p t........... 2 25
B urnham ’s  p ts ................. 3 75
B u rn h am ’s q ts ................ 7 50

C herries
Corn

F a ir  ......................  90@1 00
Good .......................1 00@1 10
F an cy  ..................  @1 45

French  Peas 
M onbadon (N a tu ra l)

p e r doz......................... 2 45
G ooseberries

No. 10 ...............................6 00
Hom iny

S tan d a rd  ........................  85
CANNED M EATS 

L obster
% Ib..........................................2 40
l ib ............................................4 25
Picnic  T ails  ................... 2 75

M ackerel
M ustard , l i b ......................1 80
M ustard , 21b.......................2 80
Soused, l% Ib ..................... 1 80
Soused, 21b. ...................2 76
Tom ato, l ib ........................1 50
Tom ato , 21b........................ 2 80

M ushroom s
H ote ls  ................... @ 16
B uttons, % s __  @ 14
B u ttons , I s  ........ @ 23

_ O ysters
Cove, l ib ................ 85® 90
Cove, 21b............... i  65@1 75
„  Plum s
P lum s ................  i  oo@2 50

P e a rs  in  Syrup  
No. 3 cans, p e r  doz. . .1  25 
, ,  P eas
M arrow fa t ..........  95® 1 25
E a rly  Ju n e  ........  95@i 25
E a rly  J u n e  s ifted  1 lo@ l 80

P eaches
Sr*f , • • • : ................  90® 1 25No. 10 size can  pie @3 00
_ Pineapple
G ra ted   1 85@2 50
S1,ced ..................... 95® 2 40
_  Pum pkin
Good ..................
F an cy  .....................* i 0o
Gallon ................ .. . . 2 50
». ■ R aspberries
¡standard  ............  @

Salmon
Red A la s k a ........ l  8501 9s
P in k  A laska  . . . .  l  40@1 60
5,®?., .........1 75® 1 85P in k  A lask a  . . . . 1  30@1 40 

Sardines
D om estic, %s .................3 25
D om estic, % M us.......... 3 50
D om estic, % M us. @ 7
F rench , %a ................  7@14
F rench , %s ............... 18@23
_  , Shrim ps
D unbar, 1st, doz ............1 35
D unbar, l% s , doz...........2 85
„  Succotash
£ a Ir  ........................... 85
Good ......................  1 00
F an cy  ...................1 25@1 40

S traw berries
S tan d a rd  ...................
F ancy  ......................

T om atoes
G®.0«1 ..................... 1 05® 1 15
fW r  .......................1 00@1 05
£ a ncy .......................  @1 40
No. 10 ....................... @3 25

CARBON OILS 
B arrels

P e rfec tio n  ............. @ 9
D. S. G asoline . .  ®13
G as M achine . . . .  ®20
Deodor’d  N ap ’a  @12
C ylinder ............  29 @34%
E ngine ..............  16 @22
Black, w in te r . .  8%@10 

CA TSU P
Colum bia, 25 p ts ........... 4 15
S nider’s  p in ts  .............. 2 35
Sinder’s % p in ts  ........ 1 35

C EREA LS 
B reak fas t Foods 

B ear Food P e ttljo h n a  1 95 
C ream  of W heat 36 21b 4 50 
E gg-O -See, 36 pkgs. 2 85 
P o s t T oasties  T  No. 2

24 pkgs..............................2 80
P o s t T oasties  T  No. 3

36 pkgs....................... 2 80
A petiao B iscuit, 24 pk  3 00

18 pkgs....................... 1 95
G rape N uts, 2 doz. . .2  70 
M alta  V ita, 36 l ib . . . . 2  85 
M apl-F lake, 24 l ib .  . .2  70 
P illsbu ry ’s  V itos, 3 dz. 4 25 
R alston  H ealth  Food

36 21b..................................4 50
Saxon W h ea t Food, 24

-pkgs..............................3 00
Shred  W h ea t B iscuit,

36 pkgs................... ..3  60
K ellogg’s T oasted  Corn 

F lakes, 36 pkgs in  cs 2 80
Vigor, 36 pkgs. ............. 2 75
V oigt Corn F lak es  . . . . 4  50 
W ash in g to n  C risps

36 pkgs. ...................2 80
Rolled O ats

Rolled A vena, bbls. . .5  60 
S teel C ut, 100 lb. sk s  2 75
M onarch, bb ls ..................5 30
M onarch, 90 lb. sacks  2 50 
Q uaker, 18 R eg u lar . .1  45 
Q uaker, 20 F am ily  . . . 4  00 

C racked W heatBulk ............................... 3%
24 21b. pkgs.............. j . , . 2  50

C H E E S E
A cm e ....................... @14%
Bloom ingdale . . .  @15
C arson C i t y ......... @15%
H opk ins ................. @12%
R iversde ............... @15%
W a r n e r ............ . @15%
B r i c k ....................... @15%
Leiden ......................  @15
L im b u rg er ...............  @15
P ineapp le  ............ 40 @60
Sap’ Sago ................. @20
Sw iss, dom estic @13

CH EW IN G  GUM
A dam s P epsin  ............... 65
A m erican  F la g  Spruce 56 
B eam an’s  P epsin  . . . . .  55
B es t P ep sin  ..................... 45
B est P epsin , 6 boxes 65
B lack  J a c k  ..................... 65
L a rg e s t Gum (w hite) 55
O. K. P epsin  ................. 65
R ed  R obin ....................  55
Sen Sen ........................... 65
Sen Sen B re a th  P e rf . 1 00
S pearm in t ....................... 55
S pearm in t, ja r s  5 bxs 2 75
Y ucatan  ........................... 55
Zeno ................................... 55

CHICORY
Bulk ................................... 5
Red ..................................... 7
E ag le  ................................  5
F ran c k ’s  ........................... 7
S chener’s  ......................... 6
R ed S tan d ard s  ............... 1 60
W h ite  ............................. 1 60

CHOCOLATE 
W alte r B ak er & Co.’s

G erm an’s Sw eet ..........  22
P rem ium  ..........................  31
C aracas  ............................. 31

W alte r M. Downey Co.
P rem ium , %s ..............  30
P rem ium , %s ................. 30

CIDER, S W E E T  
“M organ’s ”

R egu lar b a rre l 50 ga l 10 00 
T rad e  b arre l, 28 g a ls  5 50 
% T rade  barre l, 14 ga l 3 50
Boiled, p e r g a l................. 60
H ard , p e r g a l................... 25

C LO TH E S LIN ES
p e r doz.

No. 40 T w isted  C otton  95 
No. 50 T w isted  C otton  1 30 
No. 60 T w isted  C otton  1 60 
N o 80 T w isted  C otton  2 00 
No. 50 B ra ided  C otton  1 00 
No. 60 B raided  C otton 1 25 
No. 60 B raided  C otton  1 85 
No. 80 B raided  C otton  2 25 
No. 50 Sash  Cord . . . . 1  60 
No. 60 Sash  Cord . . . . 1  90
No. 60 J u te  ................... 80
No. 72 J u te  ................... 1 00
No. 60 Sisal ................... 85

G alvanized W ire  
No. 20, each  100ft. long 1 90 
No. 19, each  100ft. long 2 lu 

COCOA
B ak e r’s  ............................  37
Cleveland ........................  41
Colonial, %s ................... 35
Colonial, % s ..................  33
E pps ..................................  42
H uy ler ............................... 45
Lowney, % s .............. .•. 36
Lowney, % s ................... 36
Lowney, % s ..................  36
Lowney, I s  ....................  40
V an H outen , % s .........  12
V an H outen , %s .......... 20
V an H outen , % s .......... 40
V an H outen , Is  ...........  72
W ebb ................................. 33
W ilber, %s ......................  33
W ilber, %s ......................  32

COCOANUT 
D unham ’s  p e r lb.

%s, 51b. case  ..........  29
%s, 51b. case  ............  28
%s, 151b. case  ............. 27
%s, 151b. case  ............. 26
Is , 151b. case  ..............  25
%s & %s, 151b. case  26%
Scalloped G em s . 10
%s & %s, pa ils  ........  13%
Bulk, pails  ................. 12
B ulk, b a r r e l s ............... 11

C O FFE E S, ROASTED 
Rio

Com m on ....................... 16
F a ir  ................................. ie%
Choice ............................. 17
F an cy  ............................... 18
P eab erry   .....................19

Santos
Common .......................IT
F a ir  .....................................18
Choice ............................. 18
F an cy  ................................ 19
P eab erry  ...................  19

Maracaibo
F a ir  .................................... 19
Choice ...............................20

Mexican
Choice ............. . . . . . . . . . 1 9
F an cy  .................................21

G uatem ala
F a ir  ....................................20
F an cy  .................................22

Jav a
P riv a te  G row th ...24@ 29
M andling ................... 30(3)34
A ukola ...................... 29 @31

Mocha
S h o rt B ean  ........... 24@26
L ong  B ean  ............... 23@24
H . L. O. G............... 25@27

Bogota
F a ir  .....................................20
F an cy  ................................ 22
E xchange  M arket, S teady 
Spot M arket, S trong  

P ackage
N ew  Y ork B asis

A rbuckle ..................... 22 00
Lion .............................   21 00

M cLaughlin’s XXXX 
M cL aughlin’s XX X X  sold 

to  re ta ile rs  only. M ail all 
o rders  d irec t to  W . F. 
M cL aughlin & Co., C hica
go.

E x tra c t
H olland, % g ro  boxes 95
Felix , % gross ............... 1 15
H um m el’s  foil, % gro. 85 
H um m el’s  tin , '% gro. 1 43

CONFECTIONS 
S tick  C andy Pa ils

S tandard  .................   8%
S tan d ard  H  H  ___ . . .  8%
S tan d a rd  T w i s t ............. 8%

Cases
Jum bo, 32 lb ................... 9
E x tra  H  H  . . . . . . . . . . . 1 0
Boston C ream  ............... i s
B ig  stick , 30 lb. case  9

Mixed C andy
G rocers .....................   6%
C om petition ................... 7
Special ..............     g%
Conserve ........................... 8
Royal .................................12
Ribbon ............................. 11
B roken ..........................  8%
C ut L o a f ..........  .............  9
L eader ............................  9
K in d e rg a r te n ...................10%
F ren ch  C r e a m ..............  9%
S ta r  ...................................H
H and  M ade C ream  ...1 6  
Prem io  C ream  m ixed 14 
P a r is  C ream  Bon Bons 10%

Fancy—In P alls
Gypsy H e a r ts  ............... 15
Coco Bon Bons .............14
F udge Squares ............... I f
P e a n u t Squares .............1J
Sugared  P e a n u t s ........ 13
Salted  P e a n u t s ............... 12
S ta rlig h t K isses ...........12
Lozenges, p la in  . . ; . . .  10% 
Cham pion C hocolate ..11 
E clipse Chocolates . ..1 4  
E u rek a  Chocolates . . . .1 5  
Q u in te tte  C hocolates 14 
C ham pion Gum D rops 10
M oss D rops ..................... 10
Lem on Stours ................. 10
Im perials  .........................19
Ita l. C ream  Bon Bons 13
Golden W affles ............... 13
R ed  Rose Gum D rops 10 
A uto B ubbles . . . . . . . . . 1 3

Fancy—in 5tb. Boxes 
Old F ash ioned  M olas

ses K isses 101b. bx. 1 30
O range Jellies  ........... 50
Lemon S o u r s ............... 60
Old F ash ioned  H ore-

hound drops ........... 60
P epperm in t D rops . .  60 
C ham pion Choc. D rops 65 
H . M. Choc. D rops 1 10 
H . M. Choc. LL an d

D ark , No. 12 .......... 1 10
B itte r Sw eets, a s ’td  1 25 
B rillian t Gums, Crys. 60 
A. A. L icorice D rops 90 
Lozenges, p rin ted  . . .  65
Lozenges, p la in  ........  60
Im p eria ls  ..................... 60
M ottoes ......................... 66
C ream  B a r ................... 60
G. M. P e a n u t B a r  . .  60 
H an d  M ade C rm s 80@90
C ream  W a f e r s ............. 65
S tr in g  R o c k ................. 60
W in te rg reen  B erries  60

^ Com
.............. 3 25

Giggles, 5c pkg. cs. 3 50
F a n  Corn, 50’s  .........1 65
A zulik it 100s .............. 3 25
Oh M y 100s .................3 50

Cough Drops 
Putnam - M enthal . . . . 1  00 
S m ith  Bros. .............. 1 25

NU TS—W hole 
Alm onds, T a rrag o n a  18 
A lm onds, D rake . . . .  15 
Alm onds, C aliforn ia

so ft s h e l l ...................
B razils  ..................... 12@13
F ilb e rts  ..................  12 @13
Cal. No. 1 .....................
W alnu ts, so ft shell 18@19 
W alnu ts, M arbot . . . .  17 
Table  n u ts , fancy  13% @14 
Pecans, m edium  . . . .  13 
Pecans, ex. la rg e  . .  14 
Pecans, Jum bos . . . .  16 
H ickory  N u ts , p e r  bu.

Ohio, new  ...................
C ocoanuts ......................
C hestnu ts , N ew  Y ork 

S ta te , p e r bu...........
Shelled

Span ish  P e an u ts  @ 9
P ecan  H alves . . . .  @58 
W aln u t H alves ...45@ 48
F ib le r t M eats  ___  @30
A licante A lm onds @42 
Jo rd an  A lm onds . .  @47 

P ean u ts
F an cy  H  P  Suns @ 7%

R oasted  ........... @ 8%
Choice, raw , H . P . Ju m 

bo ........................  @ 8%

CRACKERS
N ationa l B iscuit Com pany 

B rand  
B u tte r

N. B. C. Sq. bbL 6 b x  6%
Seym our, Rd. bbl. 6 b x  5%

Soda
N. B. C., boxes .......  5%
P rem ium  .7 ..................  7
Select .............. ................  8
S a ra to g a  F lakes  ........  13
Z ephyre tte  .......................13

O yster
N . B. C. Rd. boxes . .  5%
Gem, boxes ................... 5%
S h e l l .......................... ....7%

Sw eet Goods
A nim als ...............................
A tlan tlc s  .....................  12
A tlan tic , A sso rted  . . .  12 
A vena F ru it  C akes . . . .1 2  
B eau ty  B a r  • • • • • .* . , .  13 
B onnie Doon Cookies’ .10
B rittle  ^ s?e s . J ®
B rittle  F i n g e r s .........”  10
Bum ble B e e ............  in
C adets  ...................... ; ; ;  ,
C artw heels  A ssorted  . .  8
Chocolate D rops .........is
C hocolate D rp  C en ters  16 
of10?’ ®.oney  F in g ers  16 C ircle H oney Cookies 12
C racknels ........  i i
C ocoanut T affy B a r *.‘ .12 
C ocoanut D rops . . . . .  n  
C ocoanut M acaroons ! ! l 8 
Cocoanut H on. F in g ers  12 
C ocoanut H on. Ju m b ’s  12
Coffee Cakes ............... . . i n
Coffee Cakes, Iced  * !f i
C ru m p e ts ............. »
D inner B iscu it u
Dixie S u g a r Cookies 9 
D om estic C akes . .  *
E ven tide  F in g e rs  . .  1«
F am ily  Cookies . . . . .  g 
£ !s  A ssorted  . . .12F ig  N ew tons ........... t*
F lorabel C akes . . . . !  is%  
F lu ted  C ocoanut B ar lo ’* 
F rosted  C ream s . . .  g 
S*®f.ted  G inger Cookie* 8
F ru it L unch Iced ......... 10
G ala S ugar C akes . .  «
G inger G e m s ........... e
G inger Gems. Iced ’ !** 9
G raham  C rackers .........g
G inger S naps F am ily  . g 
G inger Snaps N. B  C

Round ............  ' 7
G inger S naps N. R *C

Square  .......................* •
H ippodrom e B a r ...........*i§
H oney Cake, N. R. C. 12 
H oney F ingers  As. Ice 12 
H oney Jum bles, Iced 12 
H oney Jum bles, p la in  12 
H oney F lake  . . . . . 7 7 . .  1*14 
H ousehold Cookies . . . .  7 
H ousehold Cookies, Iced  •Im perial .............   •
Jo n n le  ....................... * S
Jub ilee  M ixed 11
K ream  K lips ‘k
Lem on Gems . . . . . . . . ! I io
Lem on B iscu it Square* 8 
Lem on W a fe r  . . .  i<
Lem ona ............... *** •
M ary  A n n ...............,  "  * 5
M arshm allow  Coffee

C ake . . . . . . . .  12%
M arshm allow  W aln u ts  16
Medley P re tze ls  ...........10
M olasses C akes ........... 8
M olasses Cakes, Iced 9 
M olasses F ru it  Cookies

Iced ....................... u
M olasses Sandw ich * " ! l 2
M ottled S quare  ............. 10
O atm eal C rackers . . . .  8
O range G e m s ................. a
P en n y  A ssorted  ...........a
P e a n u t Gem s ............. 9
Pretzels, H and  M d .. .!  9 
P retze le tte s , H an d  Md. 9 
P retze le tte s , Mac. Md 8
R aisin  Cookies .............'.10
R evere, A ssorted  . . . : .1 4  
R ittenhouse  F ru it

B iscu it ......................... 10
Royal L unch ..................* a
R oyal T o a s t ................... 8
Rube ............................... 2
Scalloped Gem s . ’.*.*.*.‘. ’.10 
Spiced C u rra n t C akes 10 
Spiced G inger C akes . .  9 
Spiced G inger Cks le d  10
S ugar F in g ers  ...............12
S u g a r C akes ................... 8
S ugar C rim p ................... 8
S ugar Squares, la rge

o r sm all .........................9
S u ltana  F ru it  B iscu it 16 
Sunnyside Jum bles  . . . .1 0
Superba .................................
Sponge L ady  F in g ers  25
T rium ph C akes ......... 19
V anilla W afe rs  ............. 18
W afe r Jum bles  cans  . .18 
W averly  ........................... ¿0

In -e r Seal Goods 
, per  doz.

A lbert B iscu it ...............1 00
A nim als ...................... 00
A rrow root B iscu it . . . . 1  00
B aronet B iscu it ...........1 00
B rem m er’s  B u tte r

W afers  .....................  , . i  00
Cam eo B iscu it ............... l  50
Cheese Sandw ich .........l  00
Chocolate W a f e r s .........l  00
Cocoanut D ain ties  . . . . l  00
D inner B iscu its  ............ l  50
Fig  N ew ton ...................1 00
F ive  O’clock T e a  . . . . . 1  00
F ro tan a  ........................  1 00
G inger Snaps, N . B. C. 1 00 
G raham  C rackers, Red

Label .............................j  99
I^emon S naps ..............  60
M arshm allow  D ain ties  1 00 
O atm eal C rackers . . . . 1  90 
Old T im e S u g ar Cook. 1 00
Oval S a lt B i s c u i t .......... 1 00
O y stere ttes  ..........  . 50
P retze le tte s , H d. l id .  1 96
Royal T o as t ......... ¿ . . . . l  00
Saltine  B iscu it ........  1 0.1
S a ra to g a  F lak es  ........  1 gn
Shell O yster ...................1 00
Social T ea  B iscu it . . . . 1  90
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Soda C rackers  N . B. C. 1 00 
Stoda C rackers Select 1 00 
S. S. B u tte r  C rackers 1 50
U needa B iscu it ............. 50
U needa J in je r  W ay fer 1 00 
U needa L unch  B iscu it 50
V anilla  W afers  .............1 00
W ate r  T h in  B iscu it . .1  00 
Zu Zu G inger Snaps . .  50
Zw ieback ......................... 1 00
In Special T in  P ackages.

P e r  doz.
F estin o  ............................. 2 50
N abisco, 25c ................... 2 50
N abisco, 10c ...................1 00
C ham pagne W afer . . . 2  50 

P e r  t in  in  bulk
S orbetto  ........................... 1 00
N abisco  ............................. 1 75
F es tin o  ............................. 1 60
B en t’s  W a te r  C rackers  1 40 

CREAM  TA RTA R 
B arre ls  o r  d ru m s . . . .  33
B oxes ................................. 34
S quare  can s  ................... 36
F an cy  cadd ies ..............  41

D RIED  FR U iT S 
A pples

Sundried ...................
E v a p o r a te d ............... 12@13

A pricots
C aliforn ia  ............... 14® 16

Citron
Corsican ..............  @15

C u rran ts
Im p’d  1 lb . pkg. @10
Im ported  bulk  @ 9%

P eaches
M uirs—Choice, 25 lb. bx  9% 
M uirs—F ancy , 25 lb. b . 11 
M uirs—Fancy , 60 lb . b. 10% 

Peel
Lem on A m erican  . . .  13
O range A m erican  . .  13

R aisins
C onnosiar C luster . . . . 3  25
D essert C luster ............ 4 00
Loose M uscatels  s Cr 6 
Loose M uscatels  4 C r 7 
L. M. Seeded 1 lb. 8%@ 9 

C alifornia P runes 
L . M. Seeded 1 lb. 9@ 9% 
au itanas . B leached ...1 2  
100-125 261b. b o x e s ..@11% 
90-100 251b. b o x e s ..@12 
80- 90 251b. b o x e s ..@12% 
70- 80 251b. b o x e s ..@13 
60- 70 251b. b o x e s ..@13% 
50- 60 261b. b o x e s . .@14 
40- 60 261b. b o x e s . .@14% 

%c less  in  501b. cases 
FARINACEOUS GOODS 

Beans
D ried L im a ..................  8
Med H and  P icked  . . . . 2  45
B row n H olland  ............3 20

F a rin a
26 1 lb. packages . . . .  1 5b
Bulk, p e r 100 lbs.......... 4 00

O rig inal H olland R usk 
P acked  12 ro lls to  con ta iner 8 co n ta in ers  (36) rolls 2 85 6 co n ta in ers  (60 ro lls) 4 75 

Hom iny
P earl, 100 lb. s ac k  . . . . 1  76 
M accaronl and  Vermicelli 
D om estic. 10 lb . b o x .. 60 
Im ported , 25 lb . box . .2  50 

P ea rl B arley
C heste r .........    4 50
E m p ire  ........................... 5 00

P eas
G reen, W isconsin, bu.
G reen, Scotch, bu ............ 2 90
Split, lb ..............................  04

Sage
Blast In d ia  ...................... 6
G erm an, sacks ..............  5
G erm an, broken pkg. . .  

T ap ioca
F lake, 100 lb. sack s  . .  6 
P earl, 130 lb. sack s  . .  6
P earl, 36 pkgs....................2 25
M inute, 36 pkgs. ...........2 76

FISH IN G  TA CK LE
% to  1 in. ........................... 6
1% to  2 in ........................ .. 7
1% to  2 in . ....................  91% to  2 in ..............................H
2 in. .......................................15
3 in. ....................................... 20

C otton Lines
No. 1, 10 fe e t ......................6
No. 2, 15 fee t ......................7
No. 3, 15 f e e t ......................9
No. 4, 15 fee t ....................10
No. 5, 15 fe e t ........... ........11
No. 6, 15 fe e t ................... U
No. 7. 16 f e e t ....................15
No. 3. 16 f e e t ....................18
No. 9, 15 fee t ................... 20

Linen L ines
«rns.ll ..................................... 20
M edium  .................................26
L a rg e  .............. : ................... 34

Poles
Bam boo, 14 ft. ,  p e r  doz. 65 
Bam boo, 16 ft. ,  p e r  doz. 60 
Bam boo, 18 ft., p e r  doz. 80 
FLAVORING EXTRACTS 

Foote  A  Jen k s  
C olem an V anilla

No. 2 s ize  .....................14 00
No. 4 size .......................24 00
N o. 3 size .......................36 00
No. 8 s ize  .......................48 00

C olem an 'n r p .  Lem on
No. 2 size .........................9 60
No. 4 s i z e ........................18 00
No. 3 s i z e .......................21 00
N o. 8 s i z e .............................8* 00

J ax o n  M exican V anilla
1 os. ova l ................. ..15  no8 os. oVal .......................28 20
4 os. f la t .........................IS 80
■ f la k ..................... a«»

Taxon Terp. Lemon
1 oz. oval ...................... 10 20
2 oz. oval ......................16 80
4 oz. fla t ....................... 33 00
s oz. n a t ....................... 63 00

Jenn ings  (D. C. B rand) 
T erpeneless E x rac t Lem on 
No. 2 Panel, per doz. 75 
No. 4 P anel, per doz. 1 60 
No. 6 P anel, p e r doz. 2 00 
No. 3 T aper, per doz. 1 5o 
2 oz. Full M easure doz. 1 25 
4 oz. Full M easure doz. 2 40 

Jen n in g s  (D. C. B rand) 
E x tra c t  V anilla  

No. 2 P anel, per doz. 1 25 
No. 4 Panel, per doz. 2 00 
No. 6 Panel, pe r doz. 3 50 
No. 3 T aper, p e r doz. 2 00
1 oz. Full M easure doz. 90
2 oz. Full M easure doz. 2 00 
4 oz. Fu ll M easure doz. 4 Oo 
No. 2 P an e l a sso rted  1 00

C rescen t Mfg. Co. 
M aplcine

2 oz. p e r doz.................... 3 00
M ichigan Maple Syrup Co.

K a lk ask a  B rand  
M aple, 2 oz.. p e r doz.. .2  26 

FR U IT  JA R S.
M ason, p ts. pe r gro. -..5 00 
M ason, q ts. pe r gro. ..5  36 
M ason, % gal. p e r gro. 7 75 
M ason, can  tops, gro . 1 65 

G EL A TIN E
Cox’s, 1 doz. la rg e  . . . . 1  75 
Cox’s, 1 doz. sm all . . . 1  Ou 
K nox’s  Sparkling , doz. 1 25 
K nox 's  Sparkling , g r. 14 00
N elson’s  ..........................1 50
K nox’s  A cidu’d. doz. ..1  25
O xford ..............................  75
P lym outh  R ock Phos. 1 25 
P lym ou th  Rock, P la in  90 

GRAIN BAGS 
A m oskeag, 100 in  bale 19 
Amoskeag, less th a n  bl 19% 

GRAIN AND FLOUR 
W heat

R ed ................................. 84
W hite  ............................  86

W in te r W hea t F lour 
Local B rands

P a te n ts  ........................... 5 25
Second P a t e n t s ............ 5 00
S tra ig h t ..........................  4 60
Second S tra ig h t ......... 4 20
C lear ................................. 3 90

F lou r in  barre ls , 25c per 
b a rre l additional.

Lem on & W heeler Co.
B ig W onder %s clo th  4 50 
B ig W onder % s c lo th  4 50 
W orden G rocer Co.’s  B rand
Q uaker p ap er ...............4 30
Q uaker, clo th  .................4 40

W ykes & Co.
Eclipse .........................   4 40

Lem on & W heeler Co. 
W h ite  S ta r, % s clo th  5 40 
W hite  S ta r , %s clo th  5 30 
W hite  S ta r, % s cloth 5 20 

W orden G rocer Co. 
A m erican  E ag le , % cl 5 40 
G rand R apids G rain  &  

M illing Co. B rands
P u rity , P a te n t  ............  5 00
Seal of M innesota  . .  5 60
S u nburst ........................  5 60
W izard  F l o u r ...................4 60
W izard  G raham  ........  4 60
W izard G ran. M eal . .  3 80 
W izard  B uckw heat . .  6 00
R ye ..................................  4 80

Spring W h ea t F lour 
Roy B ak er’s  B rand  

Golden H orn , fam ily  ..5  40 
Golden H orn , bakers  . .5 30
W isconsin  Rye ............. 4 65
Judson  G rocer Co.’s  B rand
C eresota, % s .................. 6 60
C eresota , %s .................. 6 50
C eresota, %s .................. 6 40
Lemon &  W heeler’s  B rand
W ingold, %s .................. 6 20
W ingold, %s .................. 6 10
W ingold, % s .................. 5 .90
W orden G rocer Co.’s  B rand
Lourel, %s c l o t h .......... 6 95
L aurel, % s cloth .......... 5 85
L aurel, % & %s p ap er 5 75
L aurel, % s cloth .......... 5 75
Voigt M illing Co.’s  B rand
V oigt’s  C rescen t ...........4 70
V oig t's  F lou ro ig t . . . .  4 70 
Voigt’s  H ygienic

G raham  .....................   4 20
V oigt’s  R oyal . . . . . . . . . 5  10

W ykes &  Co.
Sleepy E ye, % s c lo th . .6 00 
Sleepy E ye, %s clo th . .5 90 
Sleepy Eye, % s clo th . .5 80 
Sleepy Eye, % s p ap er 5 80 
Sleepy E ye, % s p ap er 5 80 
W atson -H lgg ins M illing Co.
P erfec tion  F lo u r ...........5 00
Tip  Top F lo u r ...............4 70
Golden Sheaf F lo u r . .4  20 
M arshall’s  B es t F lo u r 5 60 
Perfec tion  B uckw heat 3 00 
T ip  T op B uckw heat 2 80 
B adger D a iry  F eed  24 00 
A lfalfa H orse  Feed  26 00
K afir Corn ....................... 1 80
H oyle S c ra tch  F eed  . .1 60 

Meal
B olted ...................   3 40
Golden G ranu la ted  . .  3 60 
St. C ar F eed  screened  28 00 
No. 1 Corn an d  O ats  28 00
Corn, c r a c k e d ............  27 50
Corn M eal, coarse  . .  27 50 
W in te r  W h ea t B ran  25 00
M iddlings ....................  28 00

D airy  Feeds 
W ykes A  Co.

O P  L inseed  M eal . . .3 8  00

O P  Laxo-C ake-M eal 35 00 
C ottonseed M eal . . . .2 9  00
G luten F e e d ...................27 00
B rew ers G rains .........26 00
H am m ond D a iry  F eed  23 50 

O ats
M ichigan carlo ts  . . . .  44
L ess th a n  carlo ts  . .  46 

Corn
C arlo ts  ........................... 70
L ess th a n  carlo ts  . .  73

H ay
C arlo ts ........................  17 00
L ess th a n  carlo ts  . . .  19 00 

HERBS
Sage ................................... 15
Hops ..................................  15
L aurel L eaves .............  15
Senna L eaves ............  25

H ID ES AND P E L T S  
H ides

Green, No. 1 ..................10
G reen, No. 2 .................  9
Cured, No. 1 ..................11%
Cured, No. 2 ..................10%
C alfskin, g reen , No. 1 13
C alfskin, green , No. 2 11%
C alfskin, cured  No. 1 14
Calfskin, cu red  No. 2 12%

Pelts
Old W ool . . . . . . .  @ 30
L am bs ..................  25@ 50
S hearlings ..........  15 @ 35

Tallow
No. 1 ........    @ 5
No. 2 ....................... @ 4

Wool
U nw ashed, med. @ 18 
U nw ashed, fine @ 13 

HORSE RADISH
Per doz...............................  90

JE L L Y
5Tb. pails, per doz. . .  2 25 

151b. pails, p e r pail . . . . .  65 
301b. pails, p e r pa il . . . .  95 

JE L L Y  GLASSES 
% pt. in  bbls, p e r doz 15 
% p t. in  bbls., p e r  doz. ..16  8 oz. capped in  bbls,

p e r doz............................... 20
M A PLE IN E

2 oz. bottles, per doz. 3 00 
M INCE MEAT

P e r case  .......................... 2 85
MOLASSES 

New O rleans
F an cy  Open K e ttle  . .  42
C h o ic e .................................  35
Good ....................................... 22
F a ir  ..................................... 20

H alf b a rre ls  2c e x tra  
MUSTARD

% lb . 6 lb. b o x ............. 18
OLIVES

Bulk, 1 gal. kegs 1 10@1 20 
Bulk, 2 gal. kegs 95@1 10 
Bulk, 5 gal. kegs 90@1 05
Stuffed, 5 o z . ...................  90
Stuffed, 8 oz........................1 35
Stuffed, 14 oz. .................2 25
P it te d  (n o t stuffed)

14 oz............................ 2 25
M anzanilla , 8 oz..............  90
L unch, 10 oz...................... 1 35
L unch, 16 oz. .................2 25
Queen, M am m oth, 19

oz....................................8 75
Queen, M am m oth, 28

oz....................................5 25
Olive Chow, 2 doz. cs,

p e r doz....................... 2 25
RICKLaES

B eutel’s  B ottled  P ickles8 oz., p e r doz. ............... 90
10 oz., p e r doz................. 95
16 oz., p e r  doz.................1 45
24 oz., p e r doz.................. 1 90
32 oz., p e r doz...................2 35

Medium
B aire ls , 1,200 coun t . .7  75 
H alf bbls., 600 coun t 4 50
5 gallon  k e g s ................ 2 25

Sm all
B arre ls  ............................... 9 04
H alf b a rre ls  ...................5 25
5 gallon k e g s ................... 1 90

G herkins
B arre ls  ........................... 11 00
H alf b a rre ls  ...................5 006 gallon kegs .................2 75

Sw eet Small
B arre ls  ............................. 13 50
H a lf b a rre ls  ...................7 60
5 gallon k e g s ...................3 00

P IP E S
Clay, No. 216, p e r box 1 75 
Clay, T. D., full count 60
Cob ....................................  90

PLAYING CARDS 
No. 90 S team boat . . . .  85
No. 15, R ival, a sso rted  1 75 
No. 20, R over, e n am ’d  2 00
No. 572. Special ...........1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808 Bicycle ...........2 00
No. 682 T ourn ’t  w h is t 2 25 

POTASH
B ab b itt’s  ...........................4 00

PROVISIONS 
B arreled Pork

C lear B a c k ___ 17 50@18 00
Short C ut .....................16 50
S hort C ut C l e a r ...........16 00
B ean .................................10 00
B risket, C lear ..........  23 00
Pig ...............................   23 06
Clear Fam ily  ............  26 00

Dry S a lt M eats
S  P  B e l l ie s ................ . . .1 4

Lard
P u re  in  tie rces  ..10@10% 
Com pound la rd  . . 8%@ 9 
80 lb . tu b s . . . .a d v a n c e  %
60 tb . t u b s ___ advance  %
50 lb . t in s  . . . .a d v a n c e  % 20 lb . palls  . . .a d v a n c e  % 10 0». p a lls  . . .a d v a n c e  %

5 lb. pa ils  . . .a d v a n c e  1 8 lb. pails . .  .advance  1 
Sm oked M eats 

H am s, 12 lb. av . 16%@17
H am s, 14 lb. av . 16 @16%
H am s, 16 lb. av. 15%@16
H am s, 18 lb. av. 15 @15%
S’kinned H am s, . . i t  @17% 
H am , d ried  beef se ts  ..18 
C alifornia H am s 9%@10 
Picnic Boiled H am s ..15
Boiled H am s ........ 24 @24%
Berlin H am , p ress ’d  9@ 9-,.
M inced H am  ................. 10
B acon ................. 14%@15

S ausages
Bologna ........................... 8
L iver ....................  7%@ 8
F ran k fo rt ..................9 @9%
P o rk  ................................  11
V eal ................................. 11
Tongue ............................  11
H eadcheese ................... 9

Beef
Boneless ......................... 15 00
R um p, new  ................... 16 00

P ig ’s Fee t
% bb ls .................................  95
% bbls., 40 lb s ................. 1 90
% bbls................................... 4 001 bbl.......................................8 00

T ripe
K its, 15 lbs.......................  90
% bbls., 40 lb s .................1 60
% bbls., 80 tbs.................. 3 00

C asings
H ogs, p e r lb ..................... 35
Beef, rounds, s e t ......... 17
Beef, m iddles, s e t . . . .  65
Sheep, pe r bundle . . . .  80

Uncolored B u tte rlne
Solid d a iry  ...........11 @14
C ountry  Rolls- .........11@18

C anned M eats
C orned beef, 2 lb ............ 3 50
Corned beef, 1 lb ............1 85
R o as t befef, 2 lb ................3 50
R o as t beef, 1 lb. ...........1 85
P o tted  H am , % s ........... 50
P o tted  H am , % s . . . .  90
D eviled H am , %s . . . .  50
Deviled H am , % s ......... 90
P o tted  tongue, %s . . . .  50 
P o tted  tongue, % s . . . .  90 

RICE
F ancy  ....................  6 @ 6%
J a p a n  Sty le . . . .  4%@ 5%
B roken ................... 2%@ 3%

SALAD DRESSING
Colum bia, % p i n t ........ 2 25
Colum bia, 1 p i n t ...........4 00
D urkee’s, large, 1 doz. 4 50 
D urkee’s, sm all, 2 doz. 5 25 
Snider’s, large, 1 doz. 2 35 
S n ider’s, sm all, 2 doz. 1 35 

SA LERA TU S 
P ack ed  60 tbs. in  box. 

A rm  an d  H am m er . .3 00 
W yando tte , 100 %s . . . 3  00 

SAL SODA
G ranulated , bbls.............  80
G ranu lated , 100 lbs. cs. 90 
G ranu lated , 36 pkgs. . .1  20 

SALT
Common G rades

100 3 lb. s a c k s ............... 2 40
60 5 tb. s a c k s ............... 2 25
28 10% lb . sacks  . . . . 2  10
56 lb. sacks  ................... 82
28 lb. sacks  ................... 17

W arsaw
56 lb. da iry  in  d rill bags 40 
28 lb. da iry  in  drill bags 20 

Solar Rock66 tb. sacks ..................... 24
Common

G ranulated , fine ............. 95
M edium , fine ................... 1 00

SA LT FISH 
Cod

L arge  w hole . . . .  @ 7%
Sm all, w hole . . . .  @ 7
S tr ip s  o r b ricks 7% @10%
Pollock .......................  @ 5

H alibu t
S tr ip s  ............................... 15
C hunks ........................... 16

Holland H erring  
T . M. wh. hoop, bbls. 11 00 
Y. M. wh. hoop, %bbl. 6 00 
Y. M. wh. hoops, kegs 75
Yi M. w h. hoop' M ilchers

kegs ...................... 86
Queen, bbls................... .11 00
Queen, % bbls............. . 5 75
Queen, kegs .............. . .  65

T ro u t
No. 1. 100 lbs. .......... . .7  50
No. 1, 40 lbs. ............ . .3  25
No. 1, 10 lbs. ............ . .  90
No. 1. 8 tbs .................. . . .  75

M ackerel
M ess, 100 lb s ................ .16 50
M ess, 40 lbs. ............ .. 7 00
M ess, 10 lb s ................ .. 1 85
M ess, 8 lb s .................. .. .  1 50
No. 1, 100 lb s ............ ..15 50
No. 1, 40 lb s .............. . .  6 60
No. 1, 10 lb s .............. . .  1 70
No. 1, 8 lb s ................ . .  1 40

W hltefish100 lbs, ...................... . . .9  75
50 lb s ........................... . . .5  2510 lb s ........................... . . .1  128 lt)S............................. . .  92100 h>s........................... . . .4  65
40 lb s ........................... . . .2  1010 lb s ........................... . . .  758 iba........................... .. . .  65

SE ED S
A nise ............................ .. .  10
C anary , S m yrna  . . . . . . 4 %
C araw ay  .............. . . . . . 10
C ardam om , M alabar 1 00
Celery .......................... . .  15

H em p. R ussian  ..............  4%
M ixed B ird  ....................  4
M ustard , w hite  ............  10
Poppy ................................  9
R ape ..................................  6

SHOE BLACKING 
H andy Box, la rge  3 dz 2 50 
H andy Box, sm all . . . . 1  25 
B ixby’s Royal Polish 85 
M iller's Crow n Polish 85

SN U FF
Scotch, in  b ladders .........37
M accaboy, in  ja r s  ........... 35
F rench  R appie in  ja r s  . .  43 

SODA
Boxes ................................. 5%
K egs, E nglish  ................. 4%

SPIC ES 
W hole Spices

Allspice, J am a ic a  ........ 13
Allspice, la rg e  G arden 11
Cloves, Z an z ib a r ...........20
Cassia, C anton  ...............14
Cassia, 5c pkg. doz........25
Ginger, A frican  ............... 9%
G inger, Cochin ............... 14%
M ace, P en an g  .............. 70
M ixed, No. 1 ................. 16%
M ixed, No. 2 ...................10
M ixed, 5c pkgs. doz .. .  45
N utm egs, 75-30 ............ 30
N utm egs, 105-110 ........ 20
Pepper, B lack  .............. 14
Pepper, W h ite  .............. 25
Pepper, C ayenne ...........22
P ap rik a , H u n g arian  ..

P u re  Ground In Bulk
Allspice, J am a ic a  ........ 12
Cloves, Z anzibar ...........23
C assia, C anton  .............. 12
Ginger, A frican  ............ 18
M ace, P en an g  .................76
N utm egs. 75-80 ............ 35
Pepper, B lack  .............. 16
Pepper, W h ite  .............. 30
Pepper, C ayenne .......... 22
P ap rik a , H u n g arian  ..45 

STARCH 
Corn

K ingsford, 40 lb s ...........7%
Muzzy, 20 lib . pkgs. . .  5% 
M uzzy, 40 l ib . pkgs. . .5  

Gloss 
K ingsford

Silver Gloss, 40 lib s . 7% 
Silver Gloss, 16 3tbs. 6% 
Silver Gloss, 12 61bs. 8%

Muzzy
48 l ib .  packages .......... 5
16 51b. packages .............4%12 61b. packages ...........6
601b. boxes ......................  2%

SY RU PS
Corn

B arre ls  ............................. 25
H alf b a rre ls  ..................  28
201b. c an s  % dz. in  cs. 1 65 101b. cans, % dz. in  cs. 1 60 

5tb. cans, 2 doz. in  cs. 1 70 
2%lb. cans, 2 dz. in  cs. 1 75 

P u re  Cane
F a ir  ................................... 16
Good ...............   20
Choice ...........    25
M ichigan M aple Syrup Co. 

B rand
K alkaska , p e r doz. . . . . 2  25 

T A B LE SAUCES
H alford, la rg e  ...............3 75
H alford , sm all ...............2 25

TEA
Jap an

Sundried, m edium  . .24@26 
Sundried, choice . ...30@ 33
Sundried, fancy .........36@40
R egular, m edium  ....24@ 26 
R egular, Choice . ...30@ 33
R egular, fancy .........36@40
B asket-fired  m edium  30 
B asket-fired  choice 3o@37 
B asket-fired , fancy  40it .3
N ibs ............................. 28@32
Siftings ....................... 10@12
F ann ings  ....................  14@15

G unpow der
Moyune, m edium  ........... 28
M oyune, choice ............. 32
M oyune, fancy  ........... 40@45
Pingsuey, m edium  ..25@28
Pingsuey, choice ........... 30
Pingsuey, fancy  ....40@ 45 

Young Hyson
Choice ............................... 3(
F ancy  ......................... 40@50

Oolong
Form osa, fancy  ......... 45@60
Form osa, m edium  ........... 25
Form osa, choice ...............32

E nglish B reak fas t
M edium  ..........................  25
Choice ......................... 30@35
F an cy  ......................... 40@60

India
Ceylon, choice ........... 30@35
F ancy  ............................. 45@5

TOBACCO 
Fine Cut

B lot ...................................1 45
H iaw ath a , 16 oz..............  60
H iaw ath a , 1 oz ..........  56
N o L im it, 8 oz........................ 1 72
No L im it, 16 o z . .............3 40
O jibw a, 16 oz................... 40
O jibwa, 5c pkg. ...........1 85
Ojibwa, 5c ....................  47
P e toskey  Chief, 7 oz. . .1  90 
P e toskey  Chief, 14 oz. 3 80
S terling  D ark . 5 c .......... 5 76
Sw eet Cuba, 5 c ...............5 70
Sw eet Cuba, 10c .........11 10
Sw eet Cuba, 16 oz. tin s  5 00 
Sw eet Cuba, 16 oz. foil 4 50 
Sw eet Cuba, 16 oz. bxs 4 80
Sw eet Cuba, '% lb ..........2 25
flw«et B urley , 5c ...........5 76

Sw eet M ist, % g r .......... 5 70
Sw eet Burley, 24 tb. cs 4 90
Tiger, % gross ..............6 00
Tiger, 5c tin s  ..............5 50
Uncle Daniel. 1 lb ..........  60
Uncle Daniel, 1 oz. . . . . 5  22

Plug
Am. N avy, 15 oz........... 28
D rum m ond, N a t Leaf,

2 & 5 lb ......................  60
D rum m ond N at. L eaf

pe r doz........................ 95
B attle  A x ....................... 37
B race r ..............................  37
Big F o u r ....................... 31
Boot Jac k  ......................  86
Bullion, 16 oz................... 46
Clim ax Golden T w ins . 48
D ays W ork  ..................... 37
D erby ................................  28
5 B ros..................................  63
G ilt Edge ....................... 60
Gold Rope, 7 to  lb ..........  58
Gold Rope, 14 to  lb. . .  58
G. O. P . ........................... 36
G ranger T w ist ..............  46
G. T. W .............................  37
H orse  Shoe ....................  43
H oney Dip T w ist . . . .  45
Jolly  T a r  ......................... 40
J . T., 8 oz................      35
K eystone T w ist ........... 46
K ism et ............................... 48
Nobby Spun Roll ......... 58
P a rro t  ............................... 28
P eachey  ........................... 40
Picnic  T w ist ................... 45
P ip e r H eidsick  ............... 69
R edicut, 1% oz...............  38
Red Lion ......................... 30
S h erry  Cobbler, 10 oz. 26
S pear H ead, 12 oz.......... 44
S pear H ead, 14% oz. . .  44
S pear H ead. 7 oz. . . . .  47
Square  D eal ................... 28
S ta r  ................................... 43
S tan d a rd  N avy  ............. 34
T en P enny  ....................... 81
Tow n Talk  14 oz........... 30
Y ankee G irl ................... 8J

Smoking
Sw eet Core ...................... 84
F la t C a r ............................. 82-
W arp a th  .......................... 26
Bam boo, 16 oz............... 2f
I X  L, 61b.......................... r ,
I X  L, 16 oz. palls . .31
H oney Dew .................. 4(
Gold Block .................... 4C
F lagm an  .......................... 41
Chips ................................ Si
K iln D ried .................... 21
D uke’s M ixture  .......... 4(
D uke’s Cam eo ........... ..43
Myrtl»» N avy .................44
Yum Yum, 5c p e r  g ro  6 9b 
Yum Yum  10c p e r  g ro  11 60 
Turn, Yum, lib . pa lls  39
Cream  ...............................88
Corn Cake, 2% o s ......... 26
Corn Cake, l ib .............. 21
Plow Boy, 1% oz..........3»
Plow Boy, 3% os..........39
Peerless, 8% os...............86
Peerless, 1% os. ...........89
Air B rake  .........................86
C ant H ook .......................SO
C ountry  Club .............32-84
Forex-X X X X  .................20
Good Ind ian  ................... 26
Self B inder, 16os. »os. 20-22
Silver Foam  .....................24
Sweet M arie ...................22
Royal Smoke .................42

T W IN E
Cotton, 3 ply  ................. 26
Cotton, 4 ply ................. 25
Ju te , 2 ply .......................14
H em p, 6 ply ................... 18
Flax, m edium  ..............  24
Wool, 1 lb. bales . . . .  8

VINEGAR
H igh land  app le  c ider 22 
O akland app le  c ider , . l 7  
R obertson’s  Com pound 13%
R obinson’s  C i d e r ........... 16
S ta te  Seal s u g a r ...........13
40 g ra in  p u re  w h ite  ..10  

B arre ls  free.
W ICKING

No. 0 p e r g r o s s ...............30
No. 1 p e r g ross .............40
No. 2 p e r  g ross .............50
No. 3 p e r g ross ..............75

W O ODENW ARE
B ask e ts

B u s h e ls ...............................1 00
Bushels, w ide b and  . .1  15
M arket ............................... 40
Splint, la rg e  ...................3 60
Splint, m edium  .............3 00
Splint, sm all ................... 2 75
W illow , C lothes, la rg e  8 25 
W illow, C lothes, sm all 6 25 
Willow, C lothes, m e’m  7 26 

B u tte r P la tee  
W ire E n d  o r Ovals.
% lb., 250 in  c ra te  .......... 80
% lb ., 250 In c r a t e ...........80
1 lb., 250 in  c ra te  . . . . . . 3 0
2 lb., 250 in  c ra te  ........... 35
3 tb., 250 in  c ra te  . . . . . . 4 96 lb., 250 in  c ra te  ........... 50

C hum s
B arrel, 5 gal., each  . . . 2  40 
B arre l, 10 gal., each  . .8  56 

C lothes P in s  
Round H ead.
4 inch. 5 g ross ................... 46
4% inch, 5 groan ............. 60
C artons, 20 2% doz. bxs. 66

Egg C ra tes  and  F illers  
H u m p ty  D um pty, 18 ds. 80
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Special Price Current
1911

12 13
No. 1 c o m p le te .................  40
No. 2 com plete ...............  28
C ase No. 2 fillers. 15

*ets ............................... i  35
Case, m edium , 12 se ts  1 15 

Faucets
Cork, lined, 8 in ............
Cork, lined, 9 in ............
Cork lined, 10 in .......... ..

Mop Sticks
T ro jan  sp r in g  .................  90
E clipse p a te n t sp rin g  85
No. 1 com m on .................  80
No. 2 p a t. b ru sh  ho lder 85

■ Ideal No. 7 ......................... gg121b . co tton  m op heads 1 45 
Pails2- hoop S ta n d a rd  . . . . . . 2  00

3- hoop S tan d a rd  .2 35
2- w ire  Cable ...  10
C edar all red  b ra s s  . .  .1 25
3- w ire  Cable .’ 2 30
P a p e r  E u r e k a .......... . . . 2  25
K b re  .................................*2 J0

Toothpicks
B irch , 100 p ackages  . .2  00
M eal ................................... 85

Traps
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 h o l e s ___  65
B at, wood ....................  so

14
,  .  CIGARS
Johnson  C igar Co.’s  B rand

S. C. W ., 1,000 lo ts  ___ 31
El P o r ta n a  .........................33
E venlng  P re ss  ...................32
E xem plar .............................32
W orden G rocer Co. B rand  

B en H u r
P erfec tion  ........................... 35
P erfection  E x tra s  ___ Ü 35
L ondres ...............................35
Londres G rand .................35
S tan d ard  ............................. 35
P u ritan o s  ......................... '..35
Panate llas , Fainas .............35
P ana te llas , B o c k ...............35
Jockey  Club ....................... 35

COCOANUT
Baker*s B rasil Shredded

stock  by  th e  T radesm an  
Com pany. T h irty -five  sizes 
and  sty les  on h and  a t  all 
tim es—tw ice a s  m any  sa te s  
a s  a re  carried  by  an y  o th e r 
bouse in th e  S ta te . If you 
a re  unab le  to  v is it G rand 
R apids an d  in spec t the  
line  personally , w rite  fo r 
quotations.

Brand

R at, s p r i n g ....................... 75
„ T ubs20-in . S tandard , No. 1 7 60 
As-iu. s ta n d a rd , No. 2 6 6U 
ib-in . s ta n d a rd , No. 3 5 50 
Zu-m. Cable, No. 1 . . . . 8  00 
AS-in. Cable, No. 2 . . . . 7  00 
itj-in . c ab le . No. 3 . . . . 6  00
V°- Î  *>bre ..................... 25No. t  F ib re  .................... y 25
No. 3, F ib re  ...................g 26
_  W ashboards
B ronze Globe ................ 2 50
D ew ey ............................. !  75
Double A cm e .................3 75
Single A cm e ...................3 ¿5
Double P eerless  .............3 75
Single P ee rle ss  .............3 20
N o rth e rn  Q ueen ...........3 25
Double D uplex ...............3 oy
Good L uck  .......................2 76
U niversal ....................... 3 oo

W indow C leaners12 in ........................................   65
%  R*.......................................1 85

Wood Bowls
13 in. B u tte r  ................. 1 60
15 In. B u tte r  ................. 2 25
17 in. B u tte r  ................. 4 15
19 in. B u tte r  ................. 6 10
A ssorted, 13-15-17 . . . . 3  00 
A ssorted, 15-17-19 . . . . 4  25

„  W RA PPIN G  P A PE R
Com m on S traw  ........... 2
F ib re  M anila, w hite  . .  3 
F ib re , M anila, colored 4
No. 1 M a n i l a ..................... 4
C ream  M a n i l a ...................3
B u tch ers ’ M anila  ........... 2%
W ax  B u tte r, sh o rt c ’n t  13 
W ax  B u tte r, full coun t 20 
W ax  B u tte r, rolls . . . .1 9

YEAST CA KE
M agic, 3 doz. .................1 15
Sunlight, 3 doz....................... l  00
Sunlight, 1% doz...........  60
Y east Foam , 3 doz. . . . 1  16 
Y east C ream , 3 doz. . .1  00 
Y east Foam , 1% doz. . .  58

large  s ize . . 6 50 
la rge  s iz e . .3 25 
sm all s ize . .3 85 
sm all 8iz e . . l  95

G ow ans A  Sons B rand .

10 5c pkgs., p e r case  2 60 
36 10c pkgs., pe r case  2 60 
16 10c and  38 5c pkgs., 

per case  .................. 2 60

C O FFE E
Roasted

D w inell-W rib _ . Co.’s  B ’ds

Single boxes ..................3 00
F ive  box lo ts  .............. 2 95
Ten box lo ts  ...................2 90
T w enty-five box lo ts ..2  85

J .  S. K irk  A  Co.
A m erican F am ily  .........4 00
D usky D iam ond 50 8 oz 2 80 
D usky D’nd 100 6 oz 3 80 
J a p  R o se , '50 b a rs  . .. .3  60
Savon Im perial .............3 00
W hite  R ussian  .............3 60
Dome, oval b a rs  ...........3 00
S atine t, oval ................... 2 70
Snow berry, 100 cakes 4 00

L au tz  Bros. & Co. 
Acme, 30 bars , 75 lbs. 4 00 
Acme, 25 ba rs , 75 lbs. 4 00 
Acme, 25 ba rs , 70 lbs. 3 80
Acme, 100 cakes  ...........3 25
B ig  M aster, 72 blocks 2 85
G erm an M ottled ...........3 50
G erm an M ottled, 5 dxs 3 45 
G erm an M ottled, 10 bx  3 40 
G erm an M ottled, 25 bx  3 35 
M arseilles, 100 cakes ..6  00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles, % bx to ile t 2 10

P ro c to r & G am ble Co.
W hite  H ouser l ib . ..•........... ....................... !  5?
W h ite  H ouse, 21b................... 6lftoz- .......................< g«
Excelsior, B lend, l ib .  ........  hTo^ ’ 10 oz....................... 5 I fExcelsior, Blend, 21b............. s t a r  ..................................... 3 35
T ip Top, B lend, l ib .
R oyal B lend ..........................
Royal H igh G rade ..............
Superior B lend .....................
Boston C om bination ..........

D is tribu ted  by  Judson  
G rocer Co., G rand  R apids; 
Lee & Cady, D e tro it; S y
m ons Bros. A  Co., S ag i
naw ; Brow n, D avis A  
W arn er, Jack so n ; Gods- 
m ark , D urand  & Co., B a t
tle  C reek; F ie lbach  Co., 
Toledo.

T radesm an  Co.’s  B rand

BAKING POWDER 
Royal 10c  size

%Ib. cans  6oz. cans 
I ttb . cans 
%tb. cans 
lib . cans 
31b. cans  13 00 
51b. cans  21 50 Full line of fire an d  b u r

g la r  p roof safes  k ep t in

B lack  H aw k , one box 2 60 
B lack  H aw k , five bxs 2 40 
B lack  H aw k, te n  bxs 2 26

A. B. W risley
Good C heer ...................4 00
Old C ountry  ...................3 40

Soap Powders 
Snow Boy, 24s fam ily

size  ........................... 3 75
Snow Boy, 60 6c ........... 2 40
Snow Boy, 30 10a . . . . 2  40 
Gold D ust, 24 la rg e  . .4  50
Gold D ust, 100-Sc .........4 00
K irkollne, 24 41b................... 3 80
P earline  ........................... 3 76
Soapine .............................4 in
B ab b itt’s  1776 ...............3 75
R oseine ............................... go
A rm our’s  ......................... 3 70
W isdom  ............................. 3 go

Soap Compounda
Johnson ’s  F in e  ...............6 10
Jo h n so n ’s  X X X  ...........4 25
N ine O’clock ...................3 30
R ub-N o-M ore .................3 86

Scouring
E noch M organ’s  Sons

Sapolio, g ross l o t s ___ 0 00
Sapolio, h a lf gro. lo ts  4 50 
Sapolio, single boxes 2 26
Sapolio, b an d  .................2 26
Sfcourine M an u fac tu ring  Co 
Scourine, 60 cakes  .TTTl 80 
Scourine, 100 . . .$  to

M T h e B i^ M S p o t  o f 1911 f e
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YOU CAN SEE

W R I G H T  B I P L A N E S
A t the Banner Exposition of the Year

FLIGHTS WITH PASSENGERS DAILY
This is the greatest attraction that will be seen anywhere in Michigan this 

year. It will be worth going many miles to see.

The Kings of Air and Earth
BURMAN

The Speed King of the Automobile World 
with his 200 h. p. Blitzen Benz car will at
tempt to lower the Comstock Park record 
of 1 mile in 51 seconds. Burman now has 
the world s record of 49 seconds on an
other track.

HARROUN
The Speed King of long distance races will 
drive the "Marmon Wasp” with which he 
won the 500 mile race a t Indianapolis, at 
an average speed of 74 3-5 miles per hour. 
Tues changed in 12 seconds directly in 
front of new grand stand.

Five other cars with noted drivers have been secured for 
this race meet. It will be a star attraction. The chance of 
a lifetime. Remember the dates.

$6,000 In Purses for A A A
HARNESS RACES « p O j U U U  

Horse Races Tuesday, Thursday and Friday 
Automobile Races Wednesday

° F PREMIUMS have attracted the finest line of exhibits in 
11 „ . , the of this great fair. Agricultural Hall. Carriage
Hall and the Mam Building will be rich in interest. Horses. Cattle. Sheep 
Swine and Poultry, exceeding $100.000 in value will be there

Endless Fun A Continuous Education 
You Must See It 

Reduced Rates on All Railroads

BE HERE,!
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BUSINESS-WANTS DEPARTMENT
VJ\umsements  inserted under this head for two cents a word the first insertion and one cent a word for each 

'.ubse^iient continuous insertion. No charge less tfian 25 cents. Cash must accompany a!l orders

BUSINESS CHANCES.
T ow nship bonds fo r sale, $5.000 for 

building S ta te  R ew ard  road, in Greenwood 
tow nship , W exford  County, M ichigan. F o r 
p a rtic u la rs  enqu ire  of Jo h n  Bell, Tow n- 
sh ip  C lerk, B ax ter, Mich.____________634

F o r Sale—M y d ry  goods business, one 
of th e  b e st in  C en tra l Illinois, s tock  clean 
an d  in  splendid condition. A nnual sales 
over $40,000. An unusual opportun ity  to  
s tep  in to  a  very  profitable, ready -bu ilt 
business. P ositively  no trad es. S ickness 
in fam ily  only reason fo r selling. A ddress 
F red  M. Bushw ay, C hatsw orth , 111. 632

F o r Sale—Stock groceries, feed and  
fresh  m eats. F ine  location. Good busi
ness. Invoice ab o u t $1,800. A ddress 846 
In d ian a  avenue, L aw rence, ICan. 631

F o r Sale—A first-c lass  bakery  and  
p roperty . A ddress 124 S. F ran k lin  s tre e t, 
G reensburg, Ind._________________  630

W an ted —To ren t, hotel and  sto re  com 
bined in  M ichigan. Box 105, Osseo, M ich
igan;_________________________________ 629

F o r  Sale—Good paying, w ell estab lished  
d ry  goods an d  shoe business in  c ity  of 
46,000 in h a b ita n ts  in  C en tra l E a s te rn  
M ichigan. B est location  in  city . S tock 
abou t $10,000, fix tu res $600. S to re  build
ing  50 ft. fro n t, 40x54 long, a lso five 
room  house in  re a r  of s to re . Six fine living 
room s over s to re , all w ith  gas, sew er, 
w a te r  an d  electric  ligh ts . A  ba rg a in  for 
$7,000. $6,500 w ill buy it, % cash , ba l
ance  easy  p aym en ts. S tock  can  be re 
duced to  s u it buyer. D on’t  w rite  unless 
you m ean  business. A ddress No. 628, care  
T radesm an .__________________________ 628

F o r R en t—N ew  m odern  b rick  building-, 
excelen t location fo r s tock  m erchandise. 
Low' ren ta l. L arge  te rrito ry . M erton F . 
B aker. Sec’y, Glenwood C ity, W ig.__ 626 _

Com pletely fu rn ish ed  hotel an d  re s ta u r
a n t fo r  sale, ev ery th in g  in  first-c lass  
condition. B est location  in  city . Feed  
from  500 to  600 people a  day  a n d  ta k e  in 
from  $75 to  $105 daily. R en t very  reason 
able. P rice , $2,500. Good place fo r a n y 
one to  m ake  m oney. O w ner leav ing  city . 
E n q u ire  J . A. P ., 324 C herry  s tre e t , T o
ledo, Ohio. 635

Canada Farm Bargains
320 acres unproved near town, black soil, 

good buildings, a large portion ready for drill 
next spring, half crop payments. Also half 
section of clean raw land for $20 per acre. 

BROWN & PHILLIPS.
Regina. Sask.

W an ted —R eta il shoe sto re , have s to re  
build ing  in  good M ichigan tow n, a lso 
O klahom a fa rm  an d  som e cash  to  ex
change. A ddress H aley , c a re  T radesm an .
______________________________________625

W an ted —A  sm all M cCaskey A ccount 
R eg iste r. A ddress B u m s  & K ibler, P e r-
sia , Iowa.____________________________624

W an ted —Mills to  m an u fac tu re  sh ingles, 
tie s  an d  la th , in  N o rth e rn  M innesota, 
tim b e r good. F ive to  s ix  y e a r  ru n  g u a r
an teed . A ddress M innesota  Shingle, T ie  & 
L a th  Co., Gen Del., Superior, W is. 623 

F o r Sale a t  a  B argain—B est grocery  
an d  m e a t m a rk e t In c ity  1,800. D oing a n  
a n n u a l business of $20,000. S tock an d  
fix tu res w ill inven to ry  ab o u t $3,000. Can 
be reduced to  su it purchaser. S a tis fac 
to ry  reasons  fo r selling. N o trad es. Cost 
of doing  b u sin ess  less th a n  10%. A ddress 
No. 620, care  T ardesm an .___________ 620

F o r  Sale—A  first-c lass  s tock  of general 
m erchand ise  n e a r  G rand  R apids, in  th e  
b e s t fa rm in g  com m unity  in  th e  s ta te . F ine  
location  an d  p le a san t place to  live, build
ings fo r sa le  o r ren t. A ddress L , care
T radesm an . ____________________ 621

F o r Sale—In  a  good coun try  tow n, a  
s to re  bu ild ing  w ith  liv ing  room s in  rear. 
A ddress M, C are T radesm an ._______ 616

F o r Sale—E stab lish ed  general s to re ; 
b e s t location ; good cash  tra d e ; liberal d is
coun t; ill h ea lth  reason  fo r selling. A d
d r e s s ^ ______ 615_

F o r Sale—C om plete s tock  d ry  goods, 
groceries, shoes, $7,000. M ichigan tow n 
of 1,400. L a rg e  payroll. Old business. 
Snap. Going W est.. N o trade . A ddress 
No. 613, c a re  M ichigan T radesm an . 613

F o r Sale— A  m oneym aking live b u si
ness, 100 m iles so u th  of Chicago. A nnual 
sa le s  $25,000. $4,000 g eneral m erchand ise
a n d  s to re  build ings $3,500. Population  
400. A ddress Box 83, T hom asboro, HL

612
D ru g  s tock  fo r  sa le  in  c ity  of 7,000 in 

h a b ita n ts  in  n o rth e rn  p a r t  of s ta te . Stock 
is  new  a n d  clean. W ill invoice abou t 
$3,500. A ddress Snap, care  of T radesm an .

F o r Sale—Only d ru g  s to re  in  sm all 
Sou thern  M ichigan tow n, su rrounded  by 
som e of th e  b e st fa rm in g  coun try  in  s ta te . 
Old estab lished  business, inven tory ing  
$1,700. Good reason  fo r selling. A ddress 
D rugs, care  T radesm an .____________ 610

E leg an t corner h a rd w are  s to re  in  sub
urb  of C hicago; g re a t  build ing  locality ; 
tin  shop in  connection; m odern building; 
re n t $45;business of $15,000 y early  cash. 
Old stand . P rice  $6,000 cash. Addison, 
Crilly Building, Chicago._____________609

Sm all jew elry  business, fix tures and  
sm all s tock ; good ru n  bench w ork ; needs 
s tock  jew elry ; low re n t; n ice p lace to  
live. F o r p a rtic u la rs  w rite  E . L. H aw ks, 
Box 254, G alesburg, Mich.__________ 608

Fully  equipped m odern s te a m  laundry , 
cheap, St. C lair, M ichigan; population 
3,000. A ddress W . L. L a ram a , St. C lair, 
Mich.________________________________ 605

F o r Sale—W ill tak e  som e land  fo r $4,000 
well a sso rted  general m erchand ise  in  
N o rth e rn  M ichigan. Good fa rm in g  coun
try .. D on’t  w rite  un less you w a n t to  do 
business. L ock Box 40, M cBain, Mich.

604
Clerks—Add to  your incom e hand ling  

ou r sa les books in  you r hom e tow n. W e 
m ake all styles. W rite  us. B a ttle  Creek, 
(M ich.) sales Book Co._________ 603

D rug  s to re  fo r sale, estab lished  15 
years. R eason fo r selling, have  o th e r 
business. F o r p a rticu la rs  addess No. 602, 
care  T radesm an .______________ _____ 602

LISTEN, MR. MERCHANT
We are ready, right now. to conduct a business 

building, profit producing advertising campaign, 
that will increase your cash sales from three to 
s ix ’times, dispose of old goods, and leave your 
business in a stronger, healthier condition than 
before.

Comstock-Grisier Advertising & Sales Go.
907 O hio B u ild in g  T oledo, O hio

F o r R en t—L arge, room y b rick  s to re  
building, cen tra lly  located . I t  h a s  been 
occupied a s  boot and  shoe s to re  fo r th e  
p a s t  fifteen years, b u t a lso good opening 
fo r clothing, drug, g rocery  o r  h a rn e ss  
business. I t  is  located  in th e  grow ing 
and  p rosperous m an u fac tu rin g  c ity  of 
G rand Ledge, M ichigan, population  3,000. 
F in e  su rround ing  coun try . A ddress A. 
B arnes, D en tist, G rand  Ledge, Mich.
_____________ ________________________ 600

F o r Sale—A. d rug  s to re  in  K alam azoo, 
M ichigan B est location  in  th e  city . A d
dress P h a rm ac is t, 449 A cadem y St., K a la-
mazoo, Mich.________________________ 595

M erchandise sale  conductors. A. E . 
G reene Co., 414 M offat Bldg., D etro it. A d
v e rtis in g  fu rn ished  free. W rite  fo r da te ,
te rm s, etc.___________________________549

W ell im proved farm - w ith  good bu ild 
ings fo r sale  o r trad e . A ddress Geo. R. 
Conrad, Cutcheon, M issaukee Co., Mich.
______________________________________593

F o r Sale—U p -to -d a te  s tock  of m e r
chandise  an d  fix tures, in  coun ty  sea t, 
5,000 population. S tock consists  of g ro 
ceries and  crockery . A ddress W , care
T radesm an ._________ _____________  591

F o r Sale—E stab lish ed  grocery , stocks 
and  fix tu res; invoice $2,000; can  reduce; 
well located  in C edar R apids, Iow a; long 
lease. F o r  p a rtic u la rs  w rite  F . W . D am -
our, J r .,  C edar R apids, Iowa.______ 590

Reo 5. passen g er to u rin g  c a r  in  fine 
condition, fo r sale  a t  a  b a rg a in , 1909 m od
el. Top, w indshield, speedom eter, will 
dem onstra te . Box 815, G rand  Ledge,
M ichigan.____________________________ 588

F o r Sale—R es ta u ra n t and  lunch room  
in c ity  of 2,000. A ddress B row n & R ay,
W ash ing ton , 111._____________________ 576

V aluable residence w ith  electric  lig h t 
and  ba th , in  good tow n, to  exchange for 
m erchandise . A ddress No. 575, care
T radesm an .___________________ ______ 575

F o r Sale—F irs t-c la s s  d rug  s to re  in  a  
N o rth e rn  Ind iana  tow n of ab o u t 600 pop
ulation. Good business. W ill sell o r tra d e  
fo r th e  r ig h t k ind  of rea l e sta te . In 
voice abou t $3,000. R eason fo r selling, 
fa iling  health . A ddress O. C. K ., 176
H illsdale St., H illsdale, Mich.______ 572

F o r Sale—T he la rg e st and  b est located 
tw o -s to ry  solid b rick  building in  M errill. 
B usiness estab lished  fifteen  years. M ust 
give up business on accoun t of ill health . 
P a rtie s  in te re s ted  will do w ell to  in v esti
ga te . A ddress No. 568, care  T radesm an .

F o r Sale—Grocery s to ck  and  fixtures, 
doing good business. Good location. Good 
reason fo r selling. A ddress No. 566, care
T radesm an ._________________________ 566

G rocery s to ck  fo r sale, located  in  city  
of 12,000, s to re  build ing  can  be ren ted  o r 
w ill sell th e  p roperty . A ddress No. 655, 
care  T radesm an . 566

F o r Sale—Good clean  s tock  h a rd w are  in 
C en tra l M ichigan, tow n of 600 popula
tion. A ddress H ard w are , care  M ichigan 
T radesm an . 545

Special Sales—Mr. M erchan t, w hy no t 
p u t th a t  sale  on to -d ay ?  G et rid  of you r 
odds and  ends, a n d  accum ulations. P e r
sonally  conduct all m y own sales. W . N. 
H arpe r, P o r t H uron, Mich.__________544

F o r Sale—G eneral h a rd w are  s to re  doing 
a  th riv in g  business. A ddress No. 543, 
care  M ichigan T radesm an .___________543

F o r Sale—One 300 accoun t M cCaskey 
reg is te r cheap. A ddress A. B., care  
M ichigan T radesm an  548

F o r Sale—Stock of g en eral m erchandise  
and  fix tu res w hich  can  be reduced to  
abou t $6,000 in  good m an u fac tu rin g  tow n 
of 1.300. M onthly pay  roll of fac to ries  
$10,000. Y early  business $30,000, best lo
cation  and  en joy ing  b e st trad e . Two 
good su m m er re so rts  2% and  4 m iles d is 
ta n t. Good m a rk e t tow n. A n A1 oppor
tu n ity  fo r a  live one. W rite  No. 630, 
care  T radesm an .____________________ 630

O ur 13 yellow  - reasons d igested  in  13 
m inu tes  saves 1300% on  F lo rida  land  in 
v estm en t. J u s t  opened 500 ac. rich est 
m uck in  Sanford  celery  d e lta  a t  $50. 
F low ing wells, irr ig a tio n , proven d is tric t, 
ra il an d  w a te r  tra n sp o rta tio n . T itle  
Bond & G uaran tee  Co., Sanford, F la.

496
W rite  u s fo r p lans an d  p rices on a

rousing  te n -d ay s’ sale. A ddress W este rn  
Sales Com pany, Hom er, La.________ 411

Safes Opened—W . L. Slocum, safe  ex
p e rt and  locksm ith. 62 O ttaw a  s tre e t, 
G rand R apids, Mich.________________ 104

W ill pay  cash  fo r s tock  of shoes and 
rubbers. A ddress M. J . O., care  T rad es
man;________________________________ 221

Cash fo r you r business o r  re a l e sta te . 
I b rin g  b uyer an d  seller toge ther. No 
m a tte r  w here  located  If you w an t to  buy, 
sell o r exchange an y  k ind  of business or 
p ro p erty  anyw here  a t  a n y  price, address 
F ran k  P . Cleveland, R eal E s ta te  E xpert, 
1261 A dam s E x p ress  Building, Chicago, 
Illinois.____________________ t_________ 984

If  you w an t to  tra d e  yo u r s to re  o r c ity  
p ro p erty  fo r  fa rm  land, w rite  us, s ta t in g  
w h a t you hav e; i t ’s fa ir  value an d  w here  
you w an t your land. W e can  g e t you a 
trad e . In te rs ta te  L an d  Agency, D ecatu r, 
111. 550

H E L P  W A N T E D .

W anted—M arried  c lerk  w ho speaks H ol
land  to  w ork  in  g en eral s to re  in  coun try  
tow n. W ages, $40 pe r m onth . A ddress 
No. 636, care  M ichigan T radesm an . 636

W an ted —A n experienced clerk, one w ho 
can  speak  G erm an, fo r general sto re . N o t 
too good to  w ork  b u t a  hustle r. B u m s 
& K ibler, P ersia , Iowa.______________627

W an ted  — E xperienced  salesm an  a c 
quain ted  w ith  and  calling on th e  d ry  goods 
trade , to  c a r ry  u p -to -d a te  line  of ch ild 
ren ’s, m isses and  Ju n io r w ash  d resses, on 
liberal com m ission. Q uality  of m erchan 
dise, p rices an d  s ty le  A l. T he  C. W . 
Pow ell Mfg. Co., Y psilan ti, M ich. 606

W an ted—Clerk fo r general store. M ust 
be sober and  industrious  and  have some 
previous experience. R eferences required. 
A ddress Store, c a re  T radesm an . 242

Local R ep resen ta tiv e  W an ted—Splendid 
incom e a ssu red  r ig h t m an  to  a c t  a s  our 
rep resen ta tiv e  a f te r  lea rn in g  o u r busi
ness thoroughly  by  m ail. F o rm er ex
perience unnecessary . All w e requ ire  is 
honesty , ab ility , am b ition  an d  w illingness 
to  lea rn  a  lu c ra tiv e  business. N o so lic it
in g  o r trave ling . T h is  is  a n  exceptional 
opportun ity  fo r a  m an  in  your section  
to  g e t in to  a  b ig  p ay ing  business w ith o u t 
cap ita l an d  becom e indenenden t fo r  life. 
W rite  a t  once fo r pa rticu la rs . A ddress
E. R. M arden, P res . T h e  N a tio n a l Co- 
O perative R eal E s ta te  Com pany, L  371 
M arden Bldg., W ash ing ton , D. C. 443

S IT U A T IO N S  W A N T E D .
P osition  W an ted —By experienced d ry  

goods o r shoe and  c lo th ing  salesm an. A l
so experienced buyer, a t  p resen t buyer 
and  m anager. Lee B u rk itt, O m aha, 111.
______________________________________633

Position  W an ted —As m an ag er a n d  shoe 
b uyer in  re ta il  s to re , by  experienced 
m iddle aged gen tlem an . A l references. 
A ddress No. 607, care  T radesm an . 607

W an t ads. con tinued  on n ex t page.
I  pay  cash  fo r stocks o r  p a r t  s tocks 

of m erchandise . M u st be cheap. H . 
K äufer, M ilw aukee, W is. 92

Here is a Pointer

Your advertisement, 
if placed on this page, 
would be seen and read 
by eight: thousand of 
the most progressive 
merchants in Michigan, 
Ohio and Indiana. We 
have testimonial let
ters from thousands of 
p e o p l e  who h a v e  
bought, sold or ex
changed properties as 
the direct result of ad
vertising in this paper.

Michigan Tradesman



M I C H I G A N T R A D E M A N A u g u st SO,

N E W  YO RK  MARKET.

Special Features of the Grocery and 
Produce Trade.

Special Correspondence.
New York, Aug. 29—Spot coffee 

continues steady, but the dem and is 
m ighty  light. Buyers seem determ in
ed to  pursue the policy of hand-to- 
m outh  business which has so long 
characterized  the trade, and from  
day to  day and from  week to  week 
we have p re tty  much the same sto ry  
of buying only enough to  keep up 
assortm ents. Low er prices are, of 
course, expected, and this as the re
sult of m ore liberal supplies soon 
due. In  store and afloat there are 
of B razilian coffees 2,240,829 bags, 
against 3,050,149 bags a t the same 
tim e last year. A t the close Rio No. 
7 is quoted in an invoice way a t 135$ 
@13J4c. Mild grades are quiet—al
m ost dull—and show no change in 
quotations.

T he advance in refined sugar was 
not a ltogether unexpected am ong 
dealers, but the  “ultim ate consum er” 
hears it w ith some dismay. Supplies 
are m oderate and there  has been a 
good business in w ithdraw als, as can- 
ners ars using large quantities.

T eas are quiet, but dealers profess 
a good deal of confidence as to  the 
future because it  seems a ltogether 
likely th at supplies from  China will 
be very greatly  curtailed, as the so- 
called “colored” teas furnished by 
th at country will be shut out. Pack
age teas are doing well, but there  is 
som ething of a w aiting m ood all 
around.

T here  is no change in rice. T he 
m arket is quite firm and receipts are 
m oderate. T oo much rain has been 
reported  as falling in producing dis
tric ts and this has some retard ing in
fluence. Q uotations are w ithout 
change.

Spices are firm. Sales individually 
are of small lots, but the to ta l is 
quite satisfactory. Q uotations are 
well sustained and practically un
changed.

Molasses is selling, in an everyday, 
m idsum m er m anner. Stocks are 
m oderate and the same old rate  pre
vails of 25@32c for good to  prime 
centrifugal. Syrups are steady and 
in m oderate supply.

M ost canners of tom atoes are in
clined to  tu rn  down offers of any
th ing  less than  80c for 3’s of really 
standard quality, although some have 
accepted, it is said, 77J^c. The gen
eral im pression is th a t the tom ato 
pack will be of a fair average size 
a fte r all. Some large orders have 
been taken for the W est. The sup
ply of corn is light and quotations 
are firm, but advices are favorable for 
a good pack. Peas of desirable qual
ity are in good demand, but prices 
are too high to  sta rt active buying. 
The supply, however, is so light that it 
would not take much of a campaign 
to  take all there are in sight.

B utter has rem ained on about the 
same level for weeks. The m arket is. 
quiet and, if anything, there is some 
tendency tow ard a lower level. 
C re a m e r  specials, 27J^@28c; extras, 
26^@ 27c; factory, 19H@205^c.

Cheese is quiet, with 13J$c named 
for whole milk.

F o r really  good eggs the m arket 
ranges from  19@20c and possibly a 
little m ore fo r goods th a t will bear 
stric t inspection. T he supply of  
average so rt is m ore than  ample. 
L ast week receipts w ere 101,000 cas
es, against 69,000 cases the same 
week last year. T he m ost of the 
arrivals work out a t about 16@18c.

H E L D  IN  ESTEEM .
A well-known educator who had 

held an im portant position fo r many 
years in the same school was slow 
ly dying of a m ost painful disease. 
F o r m onths there had been a  genera
tion of anxious faces sending enquir
ies, fo r the teacher of a  quarter of 
a century  leaves her im press upon 
m any of the forem ost citizens of a 
community. A s the last days came 
the hill on which her suburban home 
was located was silent. One m orn
ing tw o little  colored boys found it 
necessary to  drive past the house, 
but before they  were near enough 
for the passing wheels to  disturb the 
sufferer the horse was unhitched and 
o ther w illing hands were summoned 
to  help lift the wagon over the 
ground in fron t of her house. W hat 
m ore touching tribu te  to  w orth  could 
have been given. These were only 
colored boys — street urchins — yet 
their thoughtfulness reflected the ten 
derness which she had shown to 
others.

T he teacher is in certain ways 
brought nearer to  a com m unity than 
is any o ther person. Said one in a 
small city recently, “ In  the tw enty 

'  years I have been in the schools of 
M., I dare say a thousand pupils 
have been graduated from  m y class
es.” And a s  she walked along the 
street, the friertdly greetings, the 
courtesy of look and act, were elo
quent testim ony of the esteem  in 
which she was held. She m ay not 
have fully realized this, but her com
panion did. T he im press which her 
w ork was m aking in the comm unity 
was self-evident.

I t  is those silent im pressions which 
count for m ost. Some day hearts in 
th a t town will be saddended by the 
death of one who was their friend 
and their children's friend. T here 
m ay be no darky children lifting 
loaded w agons past the door, but 
there will be tender thoughts and 
grateful memories. T he teacher who 
h as been faithful through the years 
leaves in her passing a wake larger 
and m ore shining than  th at of the 
g reat ocean liner.

W H A T  W ATER FA M IN E M EANS
No one who has never experienced 

a w ater famine has any idea of the  
seriousness which it occasions. A 
tem porary  shortage m akes sad havoc 
w ith domestic affairs, even if a m ore 
serious condition is averted. And 
the case of New Y ork ju st now, a l
though it still has sufficient for cook
ing and drinking purposes, is by no 
m eans enviable.

The edict has gone forth  th a t the 
retrenchm ent m ay come th rough  the 
bath tub. Every  one knows how re
freshing the bath  is to  the  system, 
even although cleanliness does not 
demand it. T he plan is, if necessary, 
to  so regulate the pressure th a t the

w ater can not be supplied above the 
first floor. H ow  m any flats will thus 
be inconvenienced by the change can 
not be estim ated. W ere all the peo
ple dwellers in houses of their own, 
m atters would be entirely different. 
In  the  hundreds of m ore thickly 
crowded settlem nts, where the added 
burden can be least easily borne, the 
blow will fall the hardest.

Added to  this injustice is that 
the trouble all comes from  w ater 
wasted ra th e r than used. I t  is the 
old sto ry—w hat is every one’s busi
ness belongs to  no one. W hen the 
w arning to  economize came it was 
unheeded. T he m eter is the only 
way to  m ake people economize with 
what all use in comm on; and yet this 
is too big a proposition a t present.

T h at there is som ething radicallj' 
w rong w ith the w ater supply of the 
city can not be denied; but there is 
som ething w rong w ith a people who 
turn  a deaf ear to  the  call for econo
my. If  each would do his o r her 
duty the trouble m ight yet be bridg
ed. If  a conflagration should break 
out the city would be helpless. Only 
a general reform  can avail a t such a 
time and surely the subject is of suf
ficient im portance to  cause each to  
use personal effort in w hat is for 
the public good as well as for in
dividual interest. I t  is only another 
application of the Golden Rule th at 
is needed in New York as well as 
in m any o ther places.

ACROSS T H E  CO NTINENT. 
M any a trip  quite as novel as that 

of the old prairie schooner has been 
made across the continent, the la te it 
venture being th at of two girl ar
tis ts  from  New York, who have s ta rt
ed to  walk to  San Francisco. T here 
is no w ager connected w ith the m at
ter; noth ing that should tend to  
m ake them  exert a physical strain 
which will detract from  the advantag
es of the trip. Carried out in a sane 
m anner, the feat is not, a fter all, so 
very remarkable.

T hey started  out w ith $50 and the 
determ ination t<5 make their way to  
the W estern  coast through the pro
ceeds of their art, selling landscapes 
th at they  pain t while they halt by 
the wayside to  rest. T he “lightning 
a rtis t” m ight pick up m any a coin in 
th is way by restric ting  his subjects 
to  local scenes, although our in
form ant does not sta te  th a t this is 
the nature  of the  pedestrians’ work. 
T hey are now on the road from  Phil
adelphia to  Pittsburg , and hope to 
reach St. Louis by the first of No
vember. One sensible th ing  about 
the trip  is th a t they  have not re 
stricted  them selves to  a certain small 
allotm ent of tim e in the m atter; only 
they are determ ined to  make the trip, 
if it takes a year.

Bayard T aylor proved years ago 
th a t it is possible to  travel in a very 
pleasant way and yet a t com para
tively small cost. In  these days 
when there is a continual crowding 
of the  speed lim it it  is a pleasure to 
note the occasional re tu rn  to  the 
m ore quiet m ethods' of travel; to 
know th a t there are still some who 
enjoy the bird songs as they  pass 
through life. T here  m ay still be peo
ple of leisure even if they  are not

flooded w ith this w orld’s goods. And 
these girls, although they m ay be 
footsore, will be well repaid fo r the 
unusual m ethod of travel. T hey will 
catch m any landscapes which the 
blur of the sw ift passing tra in  would 
d e s tro y .. T heir lives will be b road
ened, their streng th  in the profession 
increased, because of the self-im pos
ed task.

A re the  lines upon one’s finger tips 
absolutely unchanged from  infancy 
to m aturity? An affirmative reply  is 
suggested by a case under observation 
in Colorado. A college professor 
took prin ts of the lines on the finger 
tips of his daughter shortly  a fter she 
was born 16 years ago, and new m arks 
have been taken on the first day of 
June every year since. These m arks 
have been sent regularly  by the child’s 
fa th e r-to  a friend in London, who is 
a scientist of note engaged in a spe
cial study of crim inology. T his m an 
of science now w rites th a t the  m ost 
m inute exam ination of the finger 
p rin ts of June 1', 1911, as com pared 
w ith those taken 16 years ago and 
every year since, shows absolutely no 
trace of variation in any respect. H e 
concludes that of all distinctive m ark
ings on a hum an being the lines on 
the finger tips alone are infallible and 
changeless.

T he W eather Bureau of the U nited 
S tates is going to  erect a kiosk in the 
downtown section of Buffalo as soon 
as a suitable site can be secured. 
These kiosks have been erected in all 
the principal cities of the country, but 
this year Buffalo gets the only one 
allowed, because funds are low. The 
kiosk is about four feet square and 
will stand on a solid granite  slab. On 
one side will be all the  instrum ents 
required to  tell about the w eather a t 
th at point. T he wind, the  hum idity, 
the rainfall, tem perature, com parative 
tem peratures, etc., will be shown. The 
next kiosk ought to  be erected in 
Grand Rapids, where it would furnish 
inform ation of benefit to  a large 
farm ing section.

I t  is no t breadth th at sneers a t re
ligion, but w hat one m ight call the 
narrow ness of breadth—th at breadth 
which denounces intolerance and 
which itaelf is too in to leran t to  to l
erate intolerance.

jgr *3%̂
J!o r —‘A  'f irs t-c la ss  s tock  of g ro-

^ « leSw « ib<e s t .coui}t y sea t  tow n in  K an - sas. W ill invoice 7 to  8 thousand . Sales 
la s t y e a r  oyer 80 thousand . W ill reduce 
? * « *  su it purchaser. B usiness e tto b -  
lished  over 40 years. R eason fo r selling, 
o th e r business. A ddress A. B  c . care  
M ichigan T radesm an .___________* ¿38
. iP °  y °u  ^ a n .t to  p u rch ase  a n y  line  of 
higji c lass business in  th e  W est?  I f  so 

u a  M em bers P o rtlan d  R ea lty  
B oard. A ddress P o rtlan d  In v es tm en t & 
R ea lty  Co., Teon Bldg., P o rtlan d , Oregon 
______________ __________________ 639

S an ita ry , Effective, R easonable  In  P rice  
—P a p e r ad v ertis in g  cups. T he V ean N ov- 
e lty  Co.,- Thom psonville, Mich._______536

F o r .S a le —sh o e  s tock  in  a  live m an u 
fa c tu rin g  tow n of 10,000 population  S tock 
invoices abou t $5,000. Can be reduced. 
E leg an t location. R en t reasonable . M ust 
be seen  to  be appreciated . L iberal d is 
count. I  w ish to  leave th e  s ta te . A d
dress  No. 597, care  M ichigan T radesm an .
— _____- 697

S IT U A T IO N S  W A N T E D .
W an ted —P osition  in  g en era l s to re , have  

h ad  experience a s  m anager. B es t o f re 
ferences. A ddress No. 618, c a re  T rad es-618



The constantly increasing volume keeps 
us VERY busy attending to this one plant. 
We have no time to establish or worry 
about branch houses, but concentrate our 
efforts on the main chance. We think 
we can serve our trade better with one 
complete stock than several indifferent 
ones scattered about.

JudsònGrocer Co.
Wholesale Grocers Grand Rapids, Mich.

We Have No Branch 
Houses

Our business is all done under

One,Roof, One Expense 
One Management

FINE COFFEE
Thousands upon thousands of enthusiastic 
folks are saying so about “White House”— 
always with the emphasis upon “Fine”— 
because that’s the Right word to use. 

k Some of those thousands are YOUR A 
mk customers—or they

MIGHT be

B R A N D

DWINELL WRIGHT CO.
BOSTON—Principal Coffee Roasters—CHICAGO.

Building B  usiness for Keeps
E. ST. ELMO LEWIS

In  the  “  Commercial Union"

“This bargain mania from which retailers are really suffering much more than 
public, is driving the retailer to such a hysterical degree that he cuts prices so 

low that he has nothing left for the service, for the forethought, for the courtesy 
which makes and holds friends, creates regular customers for the house and consti- 

the very essence of that good will which is worth money.”

The cereal that always makes and holds friends for itself 
and for the grocer—the one that sells on its merits without cut 
prices—that is sold at one price to every 
retailer, without favoritism or “inside 

deals,” is the only genuine,

“Won its FAVOR 
through its FLAVOR”



t

Highest Grade Canned Goods
PACKED BY

W. R. Roach & Co., Hart, Mich.
We operate three model plants, including the largest and best-equipped pea packing plant in the world.

Peas packed fresh from the field by automatic continuous machinery, under perfect sanitary 
conditions. All water used is from artesian wells. Skilled helpers, expert processers 

—all under personal observation of experienced packers—give to the

HART BRANDS OF FRUITS AND VEGETABLES
Distinctive character and make them TRADE WINNERS AND TRADE HOLDERS 

Send for Catalogue Ask Your Jobber for Hart Brands

W. R. ROACH & CO., Hart, Mich.
Factories at HART, KENT and LEXINGTON—A ll Model Plants 

Judson Grocer Co., Distributors, Grand Rapids, Mich.
4

him off if th e y ’d had any  use for him. Dogs are all right 
books and papers th ey  don’t  stack  up w ith  a

D on’t Depend 
On a D og
We know it  is m ighty hard w ork to convince the  
owner th a t his particular dog isn’t  the best all around 
store protector and the  most voracious .

B u rg la r E a te r,
on earth, bu t as a m atter of fac t thousands of stores 
have been robbed w here nearly  everything was taken 
except the  dog—and th ey  could probably have coaxed 
for pets, bu t when it  comes to  protection for money,

F irs t C lass Safe
We have the right kind, the  kind you need. W rite us today and let us quote you prices.

Grand Rapids Safe Go. Grand Rapids, Mich.
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