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Cbe Cown of Do flood
My friend, have you  heard of the tow n of N o Good,

On the bank of the river Slow,
W here the Sometime-or-other scents the air 

And the soft Go-easy grow?
It lies in the valley of W hat’s-the-use,

In the province of Let-er-slide;
It’s the home of the reckless I D on’t care,

W here the little Give-it-ups abide.
The tow n is as old as the human race,

And it grow s w ith the light of years;
It is wrapped in the fog of the idlers’ dreams,

Its streets are paved w ith discarded schemes
And sprinkled w ith useless tears.

€"<rv m  w  m  ^

Cbe Cown of Some flood
My friend, have you  heard of the tow n of Some Good,

On the bank of the river W ork,
W here the noise of the hustle fills the air 

And high ambitions lurk?
It lies in the valley of Nows-the-tim e,

In the province of No-delay;
It’s the home of the careful ever alert,

W here the big Stick-to-it stay.
T he tow n is as young as the day before,

And it grow s in the darkest years;
It is wrapped in sunshine of successful dreams 

And praises are sung to its honest schemes
And echoed in Joyous cheers.



E xperience has tau gh t thousands th a t there

is no economy in cheap, inferior Y E A S T

Use F L E I S C H M  A N N ’ S — it is the

b est— hence th e  cheapest.

Here’s W hat It Means
H e r e ’s  th e  D a n g er  o f  A b je c t  F ailure F rom  th e  

C a reless  L o ss  o f  O n e  L ittle  V? O u n ce

200 weighings per day w ith this loss would 
amount to 100 ounces passed out to your trade 
for good measure. Keep th is up for 300 work
ing days and it will cost you 30,000 ounces; 
and a t a conservative valuation of the value 
of these wasted, “good measure.” complimen
tary  donations, you will actually give away 
$300 in values. You never had the  m atter put 
up to you so very frankly before: but these 
are facts. We are not magnifying your losses. 
On the contrary we are under-estim ating 
them. We don’t  w ant to discourage you, we 
w ant to  encourage you; because there is a way 
out of all th is losing game, to wit: T h e  
M oneyw eight W eigh. We can save all this 
undermining, profit-wasting guess work. We 

will reduce your methods to  an exact science, and drove to  you in one year s 
tim e th a t the System  we are ready to  install hasn’t  cost you one cent. Don’t  
you th ink  it about time to spend a penny of th is dead loss, and get positive 
proof of th is m atter. ______________

The Computing 
Scale Co. 
Dayton, Ohio

M oneyweight Scale Co.
58 N . State St.

MASONIC TEM PLE. CHICAGO 
Grand Rapids Office, 74 So. Ionia St. 
D etro it Sales Office, 148 Jefferson St. 

Please mention Michigan Tradesman when writing

Direct Sales 
Offices in All 

Prominent Cities

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America

W here quality is first consideration and where you 
get the best for the price usually charged for the 
inferiors elsewhere.
D on’t  hesitate to write us. You will get just as 
fair treatm ent as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids, Mich.

Stop Burdening Your W eary Mind
Mr. Merchant, it isn't a case of trying to stop 

forgetting—but of relieving your mind of things 
you shouldn't attempt to remember.

Pencil and paper were invented to chronicle 
thoughts, transactions, agreements. USE THEM.

But—use them judiciously. SYSTEM ATIZE 
their use.

The American Account. Register and System 
for Merchants was perfected to meet the mer
chant’s needs.

With them, he has nothing to remember beyoud 
the very ordinary things.

No forgotten charges.
No C.O.D.'s overlooked.
No month-end disputes over bills 
Every day’s business balanced each day— 

WITHOUT BOOKS.
A  perfect credit register—a follow-up for de

linquents.
Fire-proof inclosure for your records.
More business in less time— MORE NET and 

less loss.

You Should Make Ten Per Cent
Do you make it? Are there leaks in your business that are detracting from your rightful 

earnings?
Your store, like a ship, needs chart and compass to make the work of the pilot valuable. 
Our system is BOTH chart and compass. It makes the RIGHT W A Y  easy: the wrong 

w ay hard. It increases your capacity: it helps your clerks as well as yourself.
This system is neither untried nor experimental. It was designed on the NEEDS that 

have arisen from past experience.

, For your own, sake. INVESTIGATE
If there's anything BETTER than that which you have had. YOU WANT IT! THIS IS 

BETTER—and W E CA N  PROVE IT. All we ask you to do is to inquire. Do that TO DAY. 
Use the attached blank and receive full particulars.

T h e  A m erica n  C ase & R e g is ter  C o .
Salem, Ohio

The American Case & Register Company, Salem, Ohio. 165 Wilson St.
Dear Sirs:—Kindly send me full particulars about your Account Register and System 

for Merchants, without cost to me.

Name ........ ................................................  Address........................................................................

SN O W BO Y  
Wont h u rt 

jo u r  / la n d s

W O Y ïBGy T SNOWBOY 
Weighs m ore I  Good p ro fits ,

SN O W B O Y
Tb sh in $ p o w d er

We are telling YOUR customers about SNOW BOY
t Washing Powder every day.

How much SNOW BOY have you in stock?

Quick Profits Buffalo, N. Y.
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S P E C IA L  F E A T U R E S .
P age
4. N e w s  of the  B u s in e s s  W o rld .
5. G ro ce ry  and  P rod u ce  M a rke t.
6. F in a n c ia l.
8. Ed ito r ia l.

10. D e tro it  P rod u ce  M arke t.
12. Bu tte r, E g g s  and  P ro v is io n s .
14. Shoes.
16. D r y  Goods.
18. S a g in a w  V a lle y .
20. W o m a n ’s  W o rld .
22. H a rd w are .
24. T h e  C o m m e rc ia l T rave le r.____________

PO W ER OF NEA TNESS.
If there is a single feature which 

counts for more than all others, es
pecially in a store containing eata
bles, it is the neatness in the estab
lishm ent—or the lack of it. I t  has 
allured custom ers when all else drew 
them  elsewhere.

Said a friend recently, “I do like 
to buy my bread and cakes at B lank’s. 
Everything is so exquisitely neat. 
True, I walk a whole block past an
other bakery; but it pays me well. 
W e eat the stuff w ith a greater rel- 
*sh. In fact, when such goods can be 
bought at reasonable figures, it does 
not pay to slave over the fire.”

The ways of the m erchant are scru
tinized even more closely than those 
of the housewife; for he is, in a 
measure, a public character. If  his 
ways are slipshod there is a recogni
tion of it, and custom ers slink back. 
They want the best, served in the 
best manner. And this is u tterly  in
compatible with greasy clothing and 
soiled hands. W hat if the enforced 
tidiness does make a little  larger 
laundry bill? I t  is better to pay it 
than  to lose enough in trade to  pay 
a dozen laundry bills. Sleeve p ro 
tectors are cheap. Towels aand soap 
are w ithin the reach of all. T he sa t
isfaction of m aking a good showing 
is w orth much.

T here is m ore in habit than  one 
would think. T he m an who gets up 
early, sweeps and dusts before any 
custom ers arrive, beholds the sun 
rise and sees th at everything is 
bright and shining has the advantage 
in every way, and he can do the 
work of the day bette r because of the 
fact. W hen surroundings and per
sonal apparel deserve a constant 
apology no one can give their best 
personal service—to say nothing of 
the impression made by the goods.

T H E  POW ER OF AM BIGUITY.
A large departm ent store which 

makes specialties every week and al
m ost every day in the year came out 
a few days ago with the announce
m ent of a sale of sum m er dresses 
at exceedingly low figures. Now a 
visitor who had but the day before 
looked over the bargains in left
overs read the advertisem ent a sec
ond time to make sure th at the prize 
was not the contents of the table 
she had been looking at. T here could 
be no mistake. The w ording was 
plain. I t  was a new purchase of 
sum m er clothing, even although the

season was well advanced, ju st be
cause they were so beautiful and 
cheap th a t the tem ptation “to us 
was irresistible, as it will be to  you.”

She changed her plans for the day 
in order to  make the second trip 
down town, yet could see nothing 
there th a t she had not seen the day 
before. On enquiring for the “posi
tively new consignm ent,” the clerk 
nodded to the old tables. Persisting, 
she was inform ed th a t they got no 
new sum m er stock in so late in the 
season. “But the advertisem ent this 
m orning said you had some new 
goods in to-day. I t  was new copy 
and the w ording was to  that effect.”

“ Oh, these are all new goods,” was 
the reply, “but they have been on 
the tables before.”

H ere was a simple case of ambig
uity, m isleading and done in ten tional
ly. I t  is needless to  say th at the 
woman walked away wiser and that 
she caught through this a new fea
ture in a house which she had before 
deemed thoroughly  reliable.

The scheme m ay have sold more 
dresses on th at particular occasion. 
But, did it pay?

H OW  W E  LIVE.
W hether we live or only exist de

pends largely upon ourselves. W e 
see those surrounded by the m ost sub
lime pictures nature has to  offer, in
sensible to  these heavenly gifts, and 
th inking only of how large the pota
to  crop will be. True, scenery alone 
will not furnish subsistence; but the 
m an who learns to  look skyward 
while he toils renders it som ething 
no longer entitled to the old word 
degrading; and while his crop m ay be 
ju st as prolific as in the old way, his 
life is rendered less irksome. T o be 
able to  make the m ost of our possi
bilities we m ust learn to seize the 
little  grains of sunshine as they are 
poured forth  and convert them  into 
golden nuggets of happiness.

Hall has said: “Rem em ber you 
have not a sinew whose law of 
streng th  is not action; you have not 
a faculty of body, mind or soul whose 
law of im provem ent is not energy.” 
O ur divinely endowed faculties were 
loaned to  us for a purpose. I t  is not 
ours to  render them  inert through 
inaction, but to  exercise them  sanely 
in m any ways. Man is not born with 
one idea, neither is he destined to  
walk in the same path through life. 
Diversified fields are open on every 
side. H is calling may seem a lim 
ited one. H e m ay specialize along 
a narrow  line. Yet his pastim e should 
lead into o ther ways which will be a 
revelation as well as a rest.

Every m uscle is designed for ac
tion, and the recreation which m ost 
uniform ly calls these into action is 
regarded as the highest physical cul
ture. Every thought should lead to

intellectual developm ent in the same 
way. E nergy is called for a t every 
step. T he power to  apply it is giv
en. And if we neglect or refuse to 
develop the divine gifts, the loss is 
ours; the fault w ith ourselves alone. 
O ur best service is a duty which we 
owe to  ourselves as well as to the 
Divine M aster.

The president of the street railway 
company of St. Louis has awarded 
$500 in prizes for essays on the best 
m ethods of transporting  passengers 
pleasantly and safely. T he first prize 
for a description of “T he Model 
M otorm an” was given to a m otorm an, 
who w rote th at those who followed 
his occupation “should be neat and 
clean and never drink; answer ques
tions politely and briefly, and never 
be drawn into conversation; stop the 
car conveniently a t crossings for pas
sengers to  alight; be cheerful and 
obliging about opening fron t door for 
passengers; should not quarrel with 
team sters over righ t of way; watch 
for children and others darting  across 
streets from  behind vehicles; sound 
gong and run slowly in passing 
school houses or children on the 
street.” T he m an who won the prize 
for the best essay on “The Model 
C onductor” w rote th a t he “should 
make rides so pleasant passengers 
will w ant to ride w ith him again; call 
out im portant streets and transfer 
poin ts; notify passengers when reach
ing streets where they have asked to 
be let off; reg ister fares as soon as 
collected to  avoid disputes; keep bill 
in sight while m aking change to avoid 
disputes as to its denom ination; give 
passengers bills when requested, in
stead of loading them  down with small 
change; assist aged or infirm persons, 
children and women with babies in 
getting  on and off cars; watch intoxi
cated people to  see they do not fall 
off and get hurt.”

The autom obile is m aking a great 
deal of difference in many lines with 
which it would not ordinarily be re
garded as closely associated. I t  has 
changed the sum m er hotel business 
quite a little and those resorts that 
are along the line of good highways 
have enjoyed a m aterial boom in their 
business. Now it is said th at the re- 
ceips of the Pullm an company are 
considerably less than before, and the 
reason assigned is th at the class of 
people who can afford to  pay for Pull
m an tickets are traveling through the 
country by automobile. They are not 
doing it for the purpose of saving 
money, because autom obiling is much 
m ore expensive than having a sta te
room  in a Pullm an car on a limited 
train. T hey have m ore time and op
portunity  to  see the country, and find 
j t  a m ore enjoyable m ethod of travel
ing when they have leisure. Certainly

the autom obile is m aking itself felt 
in various ways.

T he National Retail M onument 
D ealers’ A ssociation has been hold
ing a convention at Cincinnati and 
am ong the subjects discussed* was the 
cost of gravestones. The President 
of the Association said that the peo
ple are dem anding better stones with 
which to m ark the graves of their 
dead, and th at thereby it costs more 
to  die than it used to. He said m on
um ents would not cost more than a 
th ird  w hat they do if people did not 
ask for better stones. E ither people 
are getting  better wages or pay more 
attention  to  the dead than in years 
gone by. I t costs a good deal to 
live, and now the m onum ent men say 
it costs m ore to  die. W hat is a poor 
person to  do?

The boyhood home of M ark Twain 
in Hannibal, Mo., built by his fa
ther in 1830, has been purchased by 
an enterprising citizen and presented 
to the city, in order th at it m ay be 
preserved. I t is not a pretentious 
home, for M ark Twain was a poor 
boy, but the purchaser and donor of 
the building says that the life of the 
famous hum orist shows that poverty 
is ra ther an incentive than a bar, and 
he hopes o ther boys of humble birth 
and surroundings may be inspired by 
M ark T w ain’s life to improve them 
selves. T he idea is an excellent one, 
and it is intended th at the home pre
sented to H annibal shall be preserv
ed as long as possible.-

A decision was recently reached in 
a N orth  Carolina court whereby the 
W estern  Union Telegraph Company 
was found to be liable for failure to 
deliver a message which it received 
for transm ission after regular office 
hours. The decison was to  the ef
fect th at he company is liable unless 
the sender is notified that the message 
can not be prom ptly delivered, al
though when accepting it the operator 
agrees to  send it ‘if there is nothing 
the m atter at the o ther end of the 
line,” and the receiving office is found 
to have no means for prom pt delivery.

T he Chicago Board of Review had 
an awful shock a few days since, when 
a woman taxpayer appeared and pro
tested against the assessm ent made on 
her property. She was so angry that 
she told them  if they didn’t reduce her 
assessm ent she would become a suf
fragette  instantly. The th rea t had the 
desired effect and the board, after a 
brief consultation, did as she asked. 
T his is a club which m any o ther wom
en can use in the same way.

H as the undertaker prom ised you 
a rebate on the immediate delivery 
of your body? If not, why are you 
so active in his behalf?
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W hat Some Michigan Cities Are D o
ing.

W ritte n  fo r  th e  T r“ <l''sman.
Bay City has g ran ted  an extension 

of tim e from  Sept. 1 to  Ju ly  1 next to  
the T ittabaw assee Pow er Co., w here
by the la tte r con tracts to  deliver elec-

from  noon until m idnight. T his 
would be in violation of a State law 
and, as the editor of the Escanaba 
Journal well rem arks: “The 300 per
sons who signed the petitions ought 
to  be asham ed of them selves.” 

M enominee will entertain  the

Picture taken at U. C. T. picnic Saturday. August 26. by W. E. Smith

trie  curren t in Bay City at 8-10ths of 
a cent per kilowatt.

T he week of O ctober 16 is the date 
set for Jackson’s th ird  annual indus
tria l fair. T he show is held under 
the auspices of the Cham ber of Com
merce, its purpose being the adver
tising  of Jackson-m ade products.

Saginaw’s varied industries will, 
for the first time, be fully represen t
ed a t the fourth annual industrial ex
position to  be held in th a t city Sept. 
22-30.

M ore than  5,000,000 celery stalks 
are being shipped out of K alam azoo 
daily, which is a record-breaker for 
th a t m arket.

President T aft will visit Bay City 
Sept. 18 and the program m e for the 
day includes a m ass m eeting in W e- 
nonah P ark  and the dedication by 
the P residen t of the new National 
Guard arm ory.

Prom oters of the electric road from  
B attle  Creek to  Coldwater sta te  th at 
d irt will begin to  fly in April. The 
line will help both term inals, partic
ularly  Coldwater, a one-road city.

Secretary Browne, of the P o rt H u
ron  Business M en’s Association, re
ports th at no fewer than  five im
po rtan t industries are headed that 
way and that none of these asks a 
bonus or the investm ent of local cap
ital.

Every dog in Jackson m ust wear a 
license tag, the city having resolved 
to  enforce the ordinance on this m a t
ter.

Ann A rbor has adopted a traffic 
ordinance. A nother reform  in con
tem plation, in' connection w ith the 
city governm ent, is a purchasing de
partm ent.

“Again we hold our breath ,” says 
the editor of the M anistee Daily 
News, “while the Board of T rade 
endeavors to  slip the halter over a 
prom ising new industry seeking a 
good location.”

Petitions signed by 300 people of 
E scanaba have been sent in to  the 
city Council asking for an am end
m ent of the  pool room  ordinance so 
as to  perm it these places to  rem ain 
open until m idnight and on Sundays

county fair, Sept. 12-15, with day and 
n ight shows.

T he Lenawee county fair will be 
held in Adrian Sept. 25-30, one of the 
features this year being m otor cy
cle races under the auspices of the 
In ters ta te  Association.

The tw enty-seventh annual fair of 
the Charlevoix County Association 
will be held a t E ast Jo rd an  Sept. 
12-15.

W ork  on a big factory for the 
m anufacture of m acaroni and similar 
flour products a t Tecum seh has be
gun. T he m ain building will be 60x 
435 feet and the plant will be the 
largest of its kind in the United 
States.

Hancock has lines out for several 
new industries, one of these being 
the Kelley Chair Co., of Grand Rap
ids.

T he Bureau of Inform ation  offices, 
which hae been conducted by the 
Board of T rade of T raverse City with 
such excellent results this season, 
will rem ain open until Dec. 1. A ft
er th at date the office of the Board 
will be removed to  the Sutherland 
block.

Experim ental T ungsten  lights for 
street lighting are being tried  out 
for street lighting a t Grand Haven 
by the Business M en’s Association.

T he Board of Public W orks of 
Cadillac has ruled th at all shade 
trees m ust be trim m ed to  a height 
of eight feet from  the ground, in o r
der that the city arc lights m ay do 
their best w ork and the trim m ing 
m ust be done before Sept. 12, the 
opening day of the N orthern  D is
tr ic t Fair. Cadillac is donning her 
best clothes for the fair and wants to 
be seen.

Sault Ste. Marie will hold a H orse 
Show Sept. 19, strictly  for farm  hors
es, and it is expected there will be 
500 entries. President T aft, Govern
or O sborn and o ther notables have 
been invited.

T he M ancelona Broom  Co. will re
move its p lant from  M ancelona to 
Big Rapids. A lm ond Griffen.

A good rem edy for wrinkles—baby 
smiles.

Grand Rapids 1911 Trade Extension 
Excursion.

T he Grand Rapids wholesalers and 
jobbers will make their annual Trade 
E xtension Excursion this year over 
the G. R. & I. north to  Mackinaw. 
They will sta rt a t 7 o’clock the m orn
ing of Septem ber 26 and four days 
will be taken for the trip. They will 
travel by a special train of three 
com partm ents and one combination 
com partm ent and observation cars, 
two diners, a day coach and a bag
gage car and will sleep and eat on 
board. T he itinerary  has not been 
completed in all its details yet, but 
the first stop wil be at Rockford, the 
first night will be spent a t Big Rap
ids, the second at Mancelona, the 
th ird  a t Petoskey, the train  pulling 
out in time to  reach Cheboygan for 
a two hour visit Friday m orning. F r i
day afternon will be spent a t H arbor 
Springs and the sta rt for home will 
be in tim e to  catch the last street 
cars Friday night. T he tow ns to  be 
visited this season are all peculiarly 
and emphatically Grand Rapids te rri
tory—with the exception of Cheboy
gan—and it is te rrito ry  the Grand 
Rapids wholesalers and jobbers have 
been working for years. T he social 
feature of the trip  will be stronger 
than  usual, because not a town will 
be visited but will have old friends 
to  be m et and greeted and ancient a c 
quaintances to  be renewed. The 
wholesalers and jobbers will meet 
next M onday n ight at the Pantlind 
for their annual dinner and details for 
the trip  will then be arranged. I t  is 
expected m ore than  fifty will take 
the trip  th is year and the num ber 
may be double that.

Rough Talk By Preacher.
In  speaking a t a Seventh Day A d

ventist m eeting a t Portland, Ore., 
recently, the Rev. L uther W arren, of 
Los Angeles, urged all tru th  seek
ers to  cast newspaper stories, m aga
zines and novels out of their homes, 
declaring them  to be the chief thing 
that m ilitate against religion and 
righ t living. On the o ther hand, he 
urged them  to read the Bible o r such 
literature as would lead them  to love 
the Bible.

ing them. T hey are forced to  read 
them  in our schools, or they will not 
be allowed to  graduate.

“From  the fairy tales of the cradle 
we are teaching falsehoods. T h at is 
the reason this is an age of skep ti
cism.

“I see people shedding tears over 
the troubles of the im aginary hero 
of some popular novel; but who ever 
sheds a tear when one reads of the 
toils of the hero of the New T esta 
m ent? W e waste all our tears on the 
devil.

“1 feel more hope for the home 1. 
enter to  find the whisky bottle on the 
table than for the home I enter to 
find its table littered with the devil’s 
lies, in popular novels and m aga
zines.

“T he only right way is to  throw  
out of the home every b it of reading 
that does not make one tu rn  with 
love to  the Bible, which is the only 
book that has tru th .”

Kick on the Price of Sirloin.
Daily our ears are assailed by the 

m ournful chant on the high cost of 
living and on the soaring prices for 
anything and everything. No one can 
seriously dispute the statistics which 
reveal the glaring fact th at the gen
eral level of prices on foodstuffs and 
w earing apparel is from  50 to  200 
per cent, higher now than ten  years 
ago. And, during this steady p ro 
cession in the past decade, this coun
try  has witnessed the introduction of 
a g reater and a costlier list of luxu
ries than in any previous period.

I t  is the American habit, it seems, 
to  acquire everything w ithin one’s 
reach th at will conduce to  a larger 
degree of personal com fort. The 
American wants the best and the lat
est in articles which enlarge his field 
of happiness; and it is this habit 
which has made the nation am ong the 
richest in the world.

Coney Islands, m oving picture 
shows, autom obiles, steam  yachts and 
m otorcycles may be classed as luxu
ries elsew here; but here they are ne
cessities. Fully $400,000,000 go into 
articles and entertainm ent in this 
country each year th at another peo
ple would save. But his spending hab
it keeps business alive. The anomaly

Picture taken at U. C. T. picnic Saturday. August 26. by W. E. Smith

In part, he said
"Satan has been m aking millions of 

lies. Some people call them novels. 
Books and magazines and newspaper 
stories are w ritten  by the thousands, 
full of lies, and our. children are read 

of the situation is that, while th& 
American will howl down the price 
of a sirloin, he rarely debates the 
price of his luxuries.

. Greece im ports every pound of coal 
that it consumes.
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Makes Better Salesmen

Separate drawer National Cash Register encourages
clerks to sell more goods by giving each one credit 

for his sales.
This creates a friendly rivalry which results in each man 
increasing his ability as a salesman.
By showing who makes mistakes it makes clerks careful 
and accurate in handling money and accounts.
Give your clerks an incentive to give you their best efforts 
by giving them credit for good work.

The National Cash Register Company
Dayton, Ohio

W r ite  fo r  b o o k le t  e x p la in in g  M u ltip le -D ra w er  N a tio n a l C ash  R e g is ters

Salesrooms: 16 N. D ivision St., Grand Rapids; 79 W oodward A ve., Detroit
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Movements of Merchants.
R ochester—O. 0» Grabiel has en

gaged in the grocery business.
E astlake—W illiam  R odgers has sold 

his H om e bakery to W . Eaton.
D urand—Jones & H ealy are clos

ing out their stock of groceries.
Thom psonville—E. D eLaney suc

ceeds T anner & Sons in the grocery 
business.

Boyne .C ity—B. J. Suick has add
ed a line of groceries to  his stock 
of furniture.

P ortland—Raym ond Jenkins has 
opened a cigar, tobacco and confec
tionery  store.

D etro it—T he New ton Beef Co. has 
increased its capital stock from  $15,- 
000 to  $100,000.

Big Rapids—A lexander Young, son 
of A. V. Young, has engaged in the 
Ye-Boot-er-ee.

Fenton—C. L. Stone, successor to 
K ing & King, has changed the name 
of his store to  the “ Fair.”

M arquette—A. W . L indstrom  will 
engage in the grocery business on 
N orth  T hird  street Oct. 1.

R ochester—M isses Anna and L aura 
Volz will open a m illinery establish
m ent in H o rn ’s store Sept. 14.

St. Joseph—Milo Hyde has sold his 
in terest in the jew elry stock of Gil
bert & Hyde, to  Joseph R. Gilbert.

P ortland—C. N. Sm ith and O tis 
H iggins, of F lint, have taken over the 
m eat business of W illiam  H. Earle.

Alma—J. M. M ontigel & Co., lum 
ber dealers, have dissolved p a rtn e r
ship and will retire  from  business.

H udson—C. H. Sm ith and R obert 
Allen, of Reed City, purchased the A.
F. Folsom  bakery and will conduct 
same.

Sheridan—R. E. Lom er has sold his 
grocery stock to  I. C. De H a rt and 
Benj. H eath , who will take posses
sion Oct. 1.

Gladwin—M yers & E ngelhart are 
preparing  to  put a line of shoes, dry 
goods, etc., in the Leonard building 
when completed.

Corunna—A rthur Berry has pur
chased the m eat stock of George J a r 
vis and will continue the business at 
the same location.

Hancock—Glass Bros, have pur
chased the clothing and shoe stock of 
Joseph Gaberson and the bazaar 
stock of I. Epstein.

Battle Creek—The capital stock of 
the T. H. Butcher Co., dealer in 
m en’s furnishings, has been increased 
from  $15,000 to  $40,000.

Owosso—John Lener has engaged 
in the furniture and upholstering 
business in the building on W est 
M ain street, which he recently pur
chased.

B attle  Creek—S. F. M cKay has 
purchased an in terest in the W eick-

genant Grocery Co.’s stock. The 
business will be continued under its 
presen t style.

D etro it—The D etro it P iano Co. 
has been incorporated w ith an auth
orized capital stock of $2,000, of 
which $!,000 has b«*en subscribed and 
paid in in cash.

V assar—T he V assar Farm ers E le 
vator Co. has been incorporated with 
an authorized capital stock of $30,- 
000, of which $20,610 has been sub
scribed and $4,000 paid in in cash.

P o rt H uron—T he Deibolt Gray Co. 
has engaged in the hardw are business 
w ith an authorized capital stock of 
$20,000, of which $10,000 has been 
subscribed and $3,000 paid in in cash.

Dowagiac — John  Newman, the 
Cushman grocer, has purchased the 
T hom as K ilborn property, corner 
T elegraph an<i E ast Railroad streets, 
and will occupy it as a grocery store.

Dowagiac—R. S. H itt, who pur
chased the Dowagiac Steam  bakery 
several m onths ago of Aloise Lieber, 
has sold it to  M. R. Birkholz, of 
Champaign, 111., who will continue the 
business.

M aple Rapids—F  M. O sborn, who 
form erly conducted a jew elry  and 
bazaar sto re  in this village, has bought 
the R. H. H ew itt stock of goods, and 
will re-engage in business here a t an 
early date.

Benton H arbor—O. Kline, who es
tablished the City Bakery some 
tim e ago, has sold a half in terest to 
F. W . Haw ley and the business will 
be continued under the style of Kline 
& Hawley.

Union City—Daniel Aach, of Kal
amazoo, has leased the Leonard store 
building recently vacated by the Peo
ple’s Store and will a t once place 
therein a stock of clothing and furn
ishing goods.

Kalamazoo—A. H. Stulting, for 
m any years well known in the cloth
ing business here, has accepted the 
position of m anager of the clothing 
departm ent of the W m. Fishel store, 
on E ast Main street.

Arcadia—T he Arcadia Clothing Co. 
has m erged its business into a stock 
company under the same style with 
an authorized capital stock of $25,000, 
of which $15,000 has been subscribed 
and $3,500 paid in in cash.

Flint—A new company has been or
ganized under the style of the Bazley 
M arket Co. to  deal in m eat and pro
visions, w ith an authorized capitali
zation of $5,000, all of which has been 
subscribed and paid in in cash.

H oughton— E. R. H ixson has de
cided to  consolidate his two H ough
ton groceries, continuing the F lo r
ence street store in E ast H oughton 
and vacating the  down tow n store 
a t Pewabic and Shelden streets.

Coldwater—George H. Baker has 
purchased the m eat m arket of the 
Eaton Grocery Co. on South Monroe 
street. Mr. Baker had been w ith the 
E aton Grocery Co. for eight m onths 
preceding the transfer of ownership.

Greenville—F. W . H orton  has suc
ceeded his father, D. D. H orton , in 
the coal business and he has bought 
the coal business of S. A. Booth, and 
combining the two business will run 
them  under the name of F. W . H or
ton.

Lenox—A new departm ent store 
has been organized under the style 
of the N edderm eyer Co., w ith an au
thorized capital stock of $10,000 com
mon and $5,000 preferred, of which 
$3,800 has been subscribed and paid 
in in cash.

Fife Lake—Louis M orris has sold 
his dry goods stock to  Jam es Jonas, 
of C harlotte, and will sell his house
hold goods at auction Septem ber 9, 
and will make his future home in 
T raverse City and also run his store 
in Kingsley.

L udington—The dry goods business 
of the Adam Drach estate  has been 
m erged into a stock company under 
the style of the Adam Drach Co., 
w ith an authorized capital stock of 
$20,000, all of which has been sub
scribed and paid in.

St. Johns—John H. Corbit has sold 
his stock of hardware, farm  imple
m ents and gasoline engines to  Bresien 
Bros., composed of three brothers, 
W illiam, H erm an and Fred, who come 
from Chesaning, where they have been 
contractors, builders and farm ers.

Cadillac—E. G. O lander and Chas. 
O sterberg, proprieto rs of The Fair, at 
202 N. Mitchell street, have leased 
the store building at 109 N. Mitchell 
street, now being vacated by H. C. 
Jorgessen. T hey will occupy their 
new quarters about Sept. 10.

Springport—H. Bowersox has sold 
his grocery business to L. F. Orrison, 
of Albion. Mr. O rrison is well known 
here, having been in business here 
about nine years ago, but for the past 
eight years he has been working in 
the store of Mr. Rodenbach, at Albion.

H oughton—Isaac Miller, who has 
been conducting a departm ent store, 
has m erged his business into a stock 
company under the style of M illers’ 
D epartm ent Store, w ith an au thor
ized. capital stock of $30,000, all of 
which has been subscribed and paid 
in in cash.

H oughton — The Portage Lake 
H ardw are Co. has leased from Joseph 
Strobel the store room  in the Strobel 
building about to  be vacated by H. E. 
Stew art, general agent for the C. M. 
& St. P. railway. The store adjoins 
th at already occupied by the com
pany and will exactly double its store 
and basem ent space.

Union City—T he dry goods firm of 
M erritt & Balcom, in this city, has 
been dissolved, although the different 
lines will be conducted individually 
by the m em bers of the firm. Mr 
Balcom will conduct the dry goods 
and kindred lines, while Mrs. Mer
r itt  has taken over the millinery 
business, which she will hereafter 
conduct.

Charlotte—T he Ketcham  building, 
occupied by H ubbard & H oughtaling, 
has been sold to  John  Tripp, proprie

to r of the John  T ripp C lothing Co. 
The building was one of the first brick 
structures put up in this part of the 
State. I t  was built and owned by 
Seth Ketcham, no«’ of Denver, Colo
rado. Mr. T ripp  expects to  move his 
clothing and shoe stock to the newly 
purchased property  as soon as the 
p resent lease expires.

M anufacturing M atters.
Owosso—The capital stock of the 

Owosso M otor Co. has been decreased 
from $200,000 to $100,000.

D etroit—The caudal stock of the 
American P a tte rn  W orks has been in
creased from $2,000 to  $10,000.

D etro it—The Pingree Co., m anu
facturer of shoes, has increased its 
capitalization from $600,000 to  $650,- 
000.

C harlotte—David Dunkle and Frank 
Payne, form er employes of the Char
lotte  M anufacturing Co., have opened 
a m eat m arket in the T riangle build
ing.

D etroit—The Columbia Castings Co. 
has engaged in busness with an 
authorized capital =*ock of $30,000, of 
which $20,000 has been subscribed and 
$3,000 paid in in cash.

M arquette—M. F. Goldberg has 
opened a glove factory on Spring 
street. The latest improved m achin
ery has been installed and it will be 
operated by electricity.

Spruce—The Spruce Valley Cream 
ery Co. has engaged in business with 
an authorized capital stock of $6,000, 
of which $3,650 has been subscribed 
and $2,500 paid in in cash.

Bay City—The National M otor 
T ruck Co. has been incorporated with 
an authorized capital stock of $300,000, 
of which $151,010 has been subscribed 
and $30,210 paid in in cash.

Bay City—The Bay City Cream- 
ery, under a foreclosed m ortgage, has 
been taken over by L. H. W alker, 
and ‘will be continued under the 
style of the L. H. W alker Creamery.

D etroit—The M ichigan Brass & 
Foundry Co. has been incorporated 
w ith a nauthorized capital stock of 
$30,000, which has been subscribed, 
$1,000 being paid in in cash and $29,- 
000 in property.

Butter, E ggs, Poultry , Beans and P o 
tatoes a t Buffalo.

Buffalo, Sept. 6—Creamery, 23@ 
27c; dairy, 20@25c; poor, all kinds, 
14@18c.

Eggs — Fancy, candled, 21@22c; 
choice, 19@20c.

Live Poultry  — Fowls, 14@15c; 
ducks, 14@15c; turkeys, 12@14c; 
broilers, 14@15c.

Beans — Marrow, $2.50; medium, 
$2.50; pea, $2.50; red kidney, $3.25: 
white kidney, $2.65.

Potatoes—New, 90c@$l per bu.
Rea & W itzig.

L ightning does m any queer tricks, 
but the latest story  of its pranks 
comes from LaCrosse, ^Vis., where a 
woman was frying eggs. She turned 
to  slice some bacon, when there was 
a deafening crash. A fter she recov
ered from  her excitem ent she ran  to  
the stove to  tu rn  the eggs, but the 
lightning had flopped them  on the 
floor, turn ig  them  neatly, while the 
frying pan lay in a corner.
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The Produce Market.
Apples—W ealthy, M aiden Blush 

and T w enty Ounce Pippin, fetch 75c 
per bu. T he crop is large and the 
m arket is easy.

Bananas—$1.50@2 per bunch ac
cording to size and quality.

Beets—60c per bu.
B utter—T here is a strong consum p

tive demand for everything in this 
line and the m arket is steady and un
changed. The quality of the bu tte r 
arrriv ing  is showing some im prove
m ent both in quality and quantity, 
but not sufficient to  affect prices. 
T hroughout the m arket is healthy and 
no radical change is expected in the 
imm ediate future. Local dealers hold 
No. 1 cream ery at 25^2C. They pay 
22c for No. 1 dairy and 16c for pack
ing stock.

B utter Beans—$T per bu.
Cabbage—$2 for small crate and 

$2.50 for large.
C arro ts—60c per bu.
Cauliflower—$1.50 per doz.
Celery—18c per bunch for home 

grown.
Cocoanuts—60c per doz. or $4.50 

per sack.
Crabapples—H yslips $1.25 per bu.
Cucumbers—25c per doz. for hot 

house.
Eggs—Receipts of eggs are showing 

fine quality, owing to  the better 
weather. The m arket is healthy at 
ruling prices and the receipts are 
cleaning up daily for actual consump
tion. No m aterial increase in receipts 
is likely in the near future and the 
m arket seems likely to  rem ain about 
on the present basis for some little 
time. Local dealers pay 16c, loss 
off, del.

Grapes—W orden’s fetch 10c for 4 
lb. basket and 13c for 8 lb. basket. 
W ordens in bulk, comm and $1 per bu.

Green Corn—15c p er doz.
Green Onions—15c per doz.
H oney—15@16c per lb. for white 

clover and 12c for dark.
Lem ons—California, $4.75@5 per 

box; Verdellis, $4.50@4.75.
Lettuce—85c per bu. for leaf; $1 

per bu. for head.
Musk M elons—M ichigan Osage, 75c 

per crate.
Onions—90c per bu. for home 

grown. T he crop is good in some 
sections, but the yield is below the 
average, indicating higher prices later 
in the season.

O ranges—Late Valencias, $4.75.
Peaches—L ate Crawfords and El- 

bertas, $1.75@2 per bu.; Prolifics and 
Ingalls, $1.25@1.50 per bu. The local 
crop is large in volume and fine in 
quality. Dem and is stronger, owing 
to  the fact th at consum ers are now 

• getting  in shape to can their w inter 
supplies.

Pears—Sugar, $1 per bu.; Duchess, 
$1’.25 per bu.; Clapp’s Favorite, $1.25 
per bu.

Peppers— 40c per doz. for red; $1.25 
per bu. for green.

Pickling Stock—20c per 100 for 
cucum bers; $2.50 per bu. for small 
onions.

P ieplant—75c per box of about 45 
lbs.

Plum s — Lom bard, $1.25 per bu.; 
German Prune, $1.65; Dam sons, $1.75 
@2.

Pop Corn—Old stobk, $1 per bu.; 
new, $4.50 per bbl.

Poultry— Local dealers pay 10c for 
fowls, and 11c for springs; 6c for old 
roosters; 10c for ducks; 8c for geese; 
12c for old turkeys and 15c for young; 
broilers, 1}4@2 lbs., 12c.

Radishes—10c per doz.
Squash—30c per bu. for crookneck.
T om atoes—75c per bu.
Veal—Local dealers pay 6@ llc.
W aterm elons — Georgia and In 

diana command $2 per bbl.

Bigger and Better Than Ever.
The W est M ichigan State Fair is 

scheduled for next week, opening 
Monday. The entries indicate that the 
fair will be stronger than ever before 
in cattle, both milk and beef, with 
m ore than 500 head to be shown. 
T here will also be a strong  showing 
of horses, sheep and swine. T he fine 
crop of fru it this year will be reflect
ed in the agricultural and horticul
tural display and the prosperity  of the 
farm ers has encouraged the m anufac
tu rers of agricultural im plem ents to  
make a g reater display than  ever. 
The main hall or m anufacturers’ build
ing, which was alm ost em pty last year, 
will be well filled th is time, which 
m eans that the city’s comm ercial in
terests are back in line, as they ought 
to be. F o r enterta inm ent there will 
be autom obile races w ith two kings 
of the buzz w agons giving stunts, the 
W righ t biplane will make daily exhi
bition flights and there will be horse 
races besides, to  say noth ing of side 
shows and a ttractions. All the indi
cations point to  a successful fair, and 
never has success been m ore desired 
or needed. T he building of the agri
cultural hall last year left the A sso
ciation in debt and the burning of 
the old grand stand calls for ex tra
ordinary expenditures during the com
ing year. A successful fair will pay 
the old debt and make the new grand 
stand easy and, more im portant still, 
the Association will be encouraged to 
go ahead.

The Buick M otor Sales Co. has 
changed its name to the Grand R ap
ids A uto Co.

The Grocery Market.
Sugar—Raws are now higher than 

they have been for years. Refined 
grades are 6J^c in New Y ork for 
Arbuckles and 6.35c for o ther brands. 
I t  is expected th at all refiners will 
be on a 6}4c basis before the day 
closes. Refiners are  rigidly holding 
buyers down, and supplying only the 
sugar needed for actual wants. The 
consum ptive demand is fair. Very 
likely the p resen t stringency will 
continue until the middle of O ctober 
a t least, when a good p a rt of the 
trade will begin to  be supplied by 
beet sugar.

L ater—Since the above was w rit
ten, How ell has w ithdraw n from  the 
m arket and the American Sugar R e
fining Co. has advanced its price to 
6.40c.

T ea — T here is practically no 
change in the m arket. Prices remain 
high and the demand is good. The 
rejection by the appraisers of 50,000 
pounds of colored China tea (princi
pally Gunpow ders), which arrived at 
San Francisco from  China recently, 
will evidently convince the Chinese 
th at this Governm ent will uphold the 
pure food law and will not perm it the 
entry  of colored teas into this coun
try. Im porters’ and jobbers’ stocks 
of these teas in this country are bale, 
w ith no relief in sight until next year. 
Congous rem ain firm. India and Cey
lon teas seem to be gaining ground. 
T he increase in India exportations 
from  April 1 to  July 30 is about 
3,500,000 pounds over the same pe
riod of last year. Form osas are 
firm, w ith good demand, the advanc
es showing 1 ^2@2c over last year. 
T he first crop was exceptionally good 
and the sum m er crop, which produc
es the superior teas, is bringing high 
prices.

Coffee—The option m arket on Rio 
and Santos has boomed rem arkably 
during the past week, and may or 
may not affect the actual coffee m ar
ket. Up to the present w riting it has 
not affected the price of actual Rio 
and Santos coffee to  any m aterial 
degree. Values in Brazils are prac
tically the same as a week ago, and 
the demand is fair. Mild coffees are 
exceedingly dull and rule at un
changed prices. Java and Mocha are 
unchanged and dull.

Canned Goods — T om atoes are 
w ithout change. Corn shows no 
change from  last report; demand is 
light. Peas are still firm, high and 
quiet. No general price has yet 
been nam ed on new New Y ork State 
apples, but one or tw o packers are 
reported  as willing to  take orders at 
$2.75 for gallons. T his is not a par
ticularly  high or a particularly  low 
price. The price for spot goods is 
about $1 above that. California can
ned goods show no change and no 
activity. Small standard canned 
goods are unchanged and quiet.

D ried F ru its—Future  apricots are 
still very high, and have sold only in 
a very small way. Raisins are un
changed for the week, but the situa
tion is strong. C urrants fairly active 
and unchanged. Prunes are unchanged 
on the form erly reported high basis, 
and in very light demand. Peaches 
are high and sales for future delivery

have been very light. The situation 
shows no change for the week.

Syrups and M olasses— Glucose is 
w ithout change and compound syrup 
is likewise unchanged and dull. But 
a small m ovem ent is reported in sug 
ar syrup, which rules at unchanged 
prices. Molasses is dull a t ruling 
prices.

Cheese—In  consequence of the 
make of cheese being lighter than 
usual for the season, stocks are re 
ported sm aller than  a year ago and 
prices have advanced about %c over 
last week. A t the p resent tim e the 
quality of the cheese arriving is very 
fine, as the w eather has been favorable 
for producing a high quality article.

F ish—Cod, hake and haddock are 
unchanged in price and quiet, though 
steady to  firm. Dom estic sardines are 
inclined to  be weaker, and some hold
ers have sold during the week a t the 
same price delivered as has been ru l
ing f. o. b. This is equivalent, in the 
case of Philadelphia, to  a concession 
of l'3j4c. The demand is fair. Im p o rt
ed sardines are unchanged and dull. 
As reported  elsewhere, prices on new 
Alaska salmon have opened during 
the week on a basis much higher than 
last year. T he pack is short and the 
situation very strong. N ot a packer 
on the coast has any surplus to  sell. 
Mackerel, generally speaking, is 
steady, w ith but trifling changes in 
price. The demand is fair.

Provisions—H am s are unchanged 
and in seasonable demand. Pure and 
compound lard are firm at an ad
vance of %c, owing to  improved con
sumptive demand and a reported 
shortage in hogs. Dried beef, canned 
m eats and barrel pork are unchang
ed and in fair demand.

Buchanan Business Men Plan Cele
bration.

Buchanan, Sept. 5—Buchanan is 
figuring on another stunt for Sept. .20 
—a one day celebration to  be called a 
H arvest Jubilee.

Business men are taking hold w it! 
custom ary vim and w ant to have it 
eclipse anything ever yet attem pted 
in the burg.

Messrs. C. H . Baker, M. L. H am 
lin, C. F. Pears, A. M W orth ington, 
W . A. Palm er, D. L. Boardm an and 
Sig D esenberg were authorized to 
go ahead w ith it.

T here will be a flood of light pa
rade. An effort will be made to have 
every autom obile in Buchanan and 
vicinity in line, and invitations will 
be extended to  Niles and o ther towns 
to participate.

D uring the  day there will be au
tomobile races, slack wire perform 
ances, a balloon ascension, band 
concerts, etc., and in the evening the 
town will be ablaze w ith light.

A new company has been organ
izer under the style of the W ilson 
Cloak & Suit Co., w ith an authorized 
capital stock of $10,000, all of which 
has been subscribed and $7,500 paid 
in in cash. Those in terested  are Ju 
lius M. Baer, F lora  B aer and A b ra 
ham Berlinger, all of Chicago. The 
business office is located a t 128 and 
130 M onroe street, th is city.

O bstinacy in o thers is the  same as 
firmness in yourself.

mailto:4.50@4.75
mailto:1.25@1.50
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Quotations on Local Stocks
Am. G as & Elec. Co. Com 57
Am. G as &  E lec. Co., P fd . 43
Am. L t. & T rac tio n  Co. Com 293 
Am. L t. & T rac tio n  Co. Pfd. 105 
C ities  Service Co. Com 74i t
C ities Service Co. Pfd. 78
C itizens T elephone Co. 92%
Com. Sav ings B an k  158
Com ’w ealth  Pr.R y.& L t.C o. Com. 57 
Com ’w ealth  Pr.R y.& L t.C o. Pfd. 89 
D ennis Bros. S a lt & L br. Co. 90 
D enver G as & Elec. Co. B onds 92% ” ---- ^  « m  , iso

and Bonds. 
B id A sked 

60 
44 

298 
106 

75% 
79 
93% 

161 
59 
90

F o u rth  N a tiona l B ank  180 185
F u rn itu re  C ity  B rew ing  Co. 95 98
G eneral M otors Com. 42 43
G eneral M otors Pfd . 80 82
Globe K n ittin g  W orks, Com. 125 136
Globe K n ittin g  W orks Pfd . 100 101
G rand  R apids B rew ing  Co. 201 210
G. R. G as L ig h t Co., B onds 100 101
G rand  R ap ids  Ry. Co. B onds 100 101
G. R. N ationa l C ity  B ank  158 165
G rand  R apids Sav ings B an k  165
H olland S u g ar 17% 17«
K en t S ta te  B ank  250 252
Lincoln G as & Elec. Co. 30 32
M acey C om pany Pfd. 95 99
M ichigan Pacific Lbr. Co. 12%
M ich. S ta te  Tele. Co. Pfd . 99% 100% 
M ichigan S ugar Co. Com. 106 107%
Old N a tio n a l B an k  196 198
Pacific G as & Elec. Co. Com. 66 67
Pacific  Gas Elec. Co. P fd . 88 90
Peoples Savings B ank  210
Sag. C ity  G as B onds 97 98%
St. L ouis S u g ar Com. 18% 19
U nited  L. & R. Co. Com. 52% 55%
U nited  L . & R. Co. 1st P fd . 80 83
U nited  L. & R. Co. 2nd P fd . 70

Sept. 5, 1911.____________________________

Big Things and Big Corporations.
Are pygm ies m ore v irtuous than  

giants? Is there  intrinsic evil in b e 
ing big; innate goodness in being lit
tle?

sically by some of the dark deeds of 
some of the big corporations in the 
past. I t  is not even excellent to  have 
the g ian t’s strength.

W hat does this doctrine of disso
lution mean? . I n  a word it urges 
th at evolution reverse itself. W e 
may find in political history  a p a r
tial parallel to  this economic current. 
Not going back to  the cave or stone 
ages of individual license, or even to 
the family or tribal unit, it is not so 
rem ote historically since governm ent 
was m easured successively in units 
of cities, duchies and states. All these 
have been swallowed up in a rela
tively few great nations. W ho criti
cises the size or pow er of any of 
them ?

W ere a crazy statesm anship ever 
to draw  fanciful bounds to  national 
bigness—in the tem per of some co r
poration-critics—-we m ight imagine 
European jealousy of ourselves tak- 
ing an an ti-tru st form. W e appear 
likely to  be soon a concentric clus
te r of fifty nations. W hy should not 
the old Pow ers decree at The Hague 
th a t we were m enacing the world by 
our bigness, th a t nations m ust not 
exceed a certain size, and th at we

Such seems to  be the gospel of 
m ost of the critic-reform ers of things 
corporate. T he big corporations bulk 
darkly on their horizons, as did the 
windmill on Don Q uixote’s. The 
m ilder crusaders would split them  
into sections; the bolder would sm ash 
them  into sm ithereens. Now comes 
the latest and m ost surprising advo
cate of disintegration, and from  the 
same sta te  as the Chief Justice— 
President F a rra r of th e  Am erican 
Bar Association. He, too, would set 
up the test of the needle’s eye and 
let only the tiny live.

I t is true  that he sanctions the cor-

m ust divide if we pass the 100,000,- 
000 o r 200,000,000 m ark? Such fear 
of the pow er of bigness would be lit
tle less consistent than the kindred 
fear of corporations.

T he nation is the sum of the peo
ple s will and streng th  and support, 
coalescing and expanding indefinite
ly. A corporation—of the big type— 
is likewise the inevitable stream  of 
innum erable rills of resource and en
deavor. I t  flows in the justifying 
channel of efficiency of conservation 
of pow er and elim ination of waste. 
T o  send all the nation’s w orkers a 
step back tow ard the old cottage or 
sm all-shop system s would be akin to

poration as a necessary principle. But 
the great big corporation gets no 
mercy. T he keynote of his criti
cism runs:

“T he economic advantages, if any, 
th at flow from  these vast aggrega
tions of capital are drowned in the 
fiVm belief th at they  exercise too 
much political power, selfishly and 
unscruplously bar the door to private 
enterprise, cram p the industrial free
dom of individuals, destroy equality 
of opportunity  and extinguish all 
hope and hence all am bition for 
industrial independendence and au-

sundering our civic ties.
T he corporation, of course, is not

W e

Buy and Sell
Timber and Public 

Utility Bonds
G as, E lec tr ic , T e le p h o n e  

and  In d u stria l S to c k s
tonom y.”

The th ing  to  do is to  “break them  
up;” to  destroy the “existing crop 
w ithout hope of successors.” “Mo
nopoly comes by virtue of size, or
ganization and streng th .” T he ani
mus against m ere size, per se, is the 
controlling emotion, fortified foren-
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Financial
like the state  supreme, but is a crea
ture. The sane thing to  do is not to  
sm ash it, or lame it, but to  regulate 
it. I t  has been newly fashioned, and 
more or less in the dark. O nly re
cently has the highest court laid 
down com m andm ents for its ethical 
behavior. T o supplem ent this m oral 
code by sta tu te  is a task of the near 
future—progressing beyond the de
structive crudities of the Sherm an 
law. N or is a g reat deal of enact
m ent necessary. The essential need 
is everlasting publicity—that the in
vestor be not fooled, an d  th a t the 
public m ay have knowledge specific
ally of costs and of profits, to  the end 
th at in the public in terest costs may 
be reduced and profits m easured, or 
even properly enlarged. Beside that, 
forbid campaign contributions from 
corporations, thereby cutting  . the 
chain of corporate dom inance in pol
itics and legislation.

The biggest as well as the sm allest 
corporation m ay be held subject to 
this discipline. T he bigger it is the 
m ore readily and attentively will its 
conduct be noted, where sly little 
fellows m ight evade. W e should in 
fact foster, not discourage, natural 
bigness, and also in aggregated en
deavors in corporations and combina
tions of corporations, th a t the indi
vidual m an be m ore potential through 
the intelligent union of his w ork with 
the work of his fellowmen. O urs is 
a big country—despite m any who 
have feared to  grow—and it requires 
big implements.—B oston News Bu
reau.

The Get Together Spirit.
One of the country’s leading cap

tains of industry  says of the general 
situation: “As I see the situation, the 
tea grounds are slowly sinking to  the 
bottom  of the cup. The clear, dreg- 
free liquid is gathering  a t the top. 
In  short, the situation is beginning 
to  clear. A lot of the terrib le things 
that it seemed m ight hapen will not 
happen. T here will in all human 
probability be no European war, and 
the labor situation will righ t itself 
w ithout radical strike outbreaks. Of 
course, poor trade conditions are 
likely to  obtain for m onths, but we 
are far from approaching the calam i
ty  which nervous souls have dreaded.

“T o m y mind the w orst feature of 
the business life of this country to 
day is the spirit of ‘knocking’ the 
o ther fellow. T he m an who has is 
jealous of the one who has more. 
The little fellow craves the w here
withal to  ape his m ore affluent neigh
bor. T here  is infinitely too much of 
the spirit of ‘K eeping up w ith L iz
zie,’ and the w orst feature is th at it 
has bred a national m ental charac
teristic of saying hateful, spiteful 
things about our business neighbors 
and associates. All this is destruc
tive. Business can only prosper 
th rough exchange of m utual confi
dence and confidence never yet flour
ished in a sink-hole of envy and nar
row  prejudice. W hat we need is more 
of the spirit of all pulling together.,

A national ‘boosters’ club’ would re
store national prosperity  inside of 
tw enty-four hours.

“T he railroad employes, num ber
ing over 1,000,000, would, if .men 
thought aright, be  endeavoring to  
build up the business of their roads 
instead of m easuring the world with 
the yardstick of union recognition. 
T he big banker would give the lit
tle banker a lift; the big m erchant 
would consider the protection of the 
country re ta iler an integral part of 
his own business. O f course, this 
sounds Quixotic, but it is ju st be
cause we have got so far away from 
this fram e of mind and find it hard to 
see any good in each o ther th a t we 
also find it nearly- impossible to  see 
any good in the general business sit
uation. L et us have m ore of the 
spirit of live and let live.”

A Little Matter of H ogs.
A professor who spent his vaca

tion at a farm  house was asked 
w hether he wouldn’t come again. He 
sent a le tte r to  the farm er, in which 
he said: “My dear Mr. Simpkins, 1 
don’t intend to  spend m y vacation 
with you this year for several rea
sons, am ong which I m ight say, first, 
that we don’t like your servant girl, 
M ary; second, the hog pen is entire
ly too close to  the house from  a san
itary  point of view.” Mr. Simpkins 
sent a reply to  the professor, in 
which he said: “My dear professor, 
M ary has went, and we haven’t had 
a hog on the place since you were 
here last sum m er.”

/ Want to Make 
the

Acquaintance
of the merchant who hasn’t the 
time—doesn’t k n o w  h o  w — 
doesn’t  care—to do his own ad
vertising and is willing to use 
services of an

Expert Advertiser
To such a merchant I’ll give 25 
YEARS OF ADVERTISING SERVICE, 
and for him I’ll write ads that 
pull and pull for days and weeks 
and months—and fill his store 
with customers from early morn 
till late at night.
Ads with that HEART to HEART 
talk in them.
Say n a y  to that 10% sales- 
promoter—he’s too costly. Write 
to me and I'll tell you all about 
him and his methods.
A sample ad costs you but $1.00. 
worth hundreds.
The sooner you try me the better 
you're off.

Paul the Ad-man
Mid-City Bank Bldg. 

Halstead and Madison Sts. 
Chicago

GRAND RAPIDS 
FIRE INSURANCE AGENCY

THE McBAIN AQENCY

Grand Rapids, Mich. The Leading Agency

W E W ILL

BUY—SELL—Q U O T E
Securities o f BAN K S, TELEPH O NE , IN DUSTRIAL A N D  

PUBLIC SERVICE CO RPO RATIONS  
Ask for our quotation sheet

C. H. Corrigan & Company
343 M ichigan Trust Building Grand Rapids, Michigan

Long Distance T elephones—Citizens 1122, Bell 229

We Only Issue Plain, Understandable

LIFE INSURANCE POLICIES
With Guaranteed Values. Lowest Rates.

The Preferred Life Insurance Co. of America
Grand Rapids, Mich.

JAM ES R. W YLIE. President W ILLIAM A. W ATTS. Sec’y  and Gen'l Mgr.

No. 81 Display Case No. 84 Cigar Case

S a g in a w  S h o w  C ase C o ., L td ., S a g in a w , W . S ., M ich .
We make all styles Catalogue on request

Paul Steketee & Sons
Fair W eek  

“House W anning”
V isitin g  m erchants are m ost 
cordially  in v ited  to  m ake th is  
store you r headquarters, and 
should M rs. M erch a n t  desire 
to  do som e shopping w e  re
m ind her o f our s p l e n d i d  
sto ck s o f w om en’s and chil
dren’s

Goats, Suits, Furs 
Rugs, Carpets, Draperies 

Infants’ Wear 
and Shoes

Our traveling salesmen will be here to welcome you on 
Thursday and Friday



8 M I C H I G A N T R A D E S M A N S eptem ber 6, 1911

D EV O TE D  TO  T H E  B E S T  IN T E R E S T S  
O P  B U SIN E S S M EN.

pose an increase in the m em bership 
dues to  $25 or even $50 as the first 
and m ost im portant step. T his will 
naturally  cause a m arked shrinkage 
in the mem bership, but those who are
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T H E  N E W  BOARD OF TRADE.
T he Grand Rapids Board of T rade 

will soon en ter upon a new season of 
activity, w ith M artin Charles H ug- 
gett, the new Secretary, as the ex
ecutive officer. Mr. H uggett is a 
relative by m arriage o f Senator W il
liam Alden Sm ith and for several 
years has been his Secretary, and it 
was largely th rough Senator Sm ith’s 
friends th at he secured the place at 
a salary of $4,000 a year. Mr. H ug
g e tt has not had previous experience 
in Board of T rade w ork and his ad
m inistration will be followed w ith in
terest, no doubt, to  see if experience 
is absolutely essential to success. F o r 
two years or m ore we have heard lit
tle else than  the im portance of hav
ing experienced men in charge of 
such work, and it has even been sug
gested th a t some of the colleges 
should add board of trade w ork to 
their curriculum  th at there m ight be 
a supply of trained men constantly  in 
the making. I t  is possible th at those 
who have been m ost earnest in urging 
the im portance of train ing  are them 
selves commercial executives and, as 
such, m ay be interested in exalting 
the value of the services they  ren
der. But Grand Rapids is going in 
to  the new season with an entirely 
new executive with no previous ex
perience, and it will be interesting 
to  note what are the results« If M r 
H uggett has m ore than  the usual 
am ount of common sense, the ability 
to  get m en together and make them 
w ork and a reasonable degree of 
m odesty, it is possible the experi
ence and train ing  we have been hear
ing so much about will never be 
missed.

One of the Board of T rade ques
tions which will be taken up a t an 
early date, probably, is th at of a com
plete reorganization. W ith  the dues 
a t $10 a year, the Board now has a 
m em bership of about 1,200, and a 
large proportion  of the membership, 
never com ing in contact w ith the 
actual work done and knowing lit
tle or nothing of the results accom
plished, look upon it as a gentle 
touch,” and—to be entirely  honest 

in the m atter—some of them  are not 
far wrong. The reorganization plan, 
when presented, will, no doubt, p ro-

left will be the live, active aggres
sive men who do th ings and who 
will value their opportunities to  serve 
the public interest. T he Board would 
then be a com pact body of w orkers 
instead of a top heavy organiza
tion in which the disposition is to 
let som ebody else do the work. The 
m atte r of keeping the Board in clos
er touch w ith the people could be ar
ranged, it is suggested, by adm itting 
delegate m em bers from  the various 
trade organizations. T h e  retail g ro 
cers, for instance, could have a dele
gate, paying the regular dues and 
having as much of a voice in the 
proceedings as any o ther m em ber 
and would be expected to  represent 
the retail g rocers in w hatever m ight 
be done. T he lumberm en, the whole
salers, the builders and contractors, 
the furniture m anufacturers—in fact, 
all organizations of trade and busi
ness—could be represented in th ; 
sam e way. T his m atter of a reo r
ganization will, undoubtedly, be tak 
en up early in the season, but prob
ably noth ing will be done until the 
close of the p resent fiscal year in 
February. T he m atter is very im
portan t and should be discussed from 
all points of view before action is 
taken. T he present organization, it 
m ay be adm itted, is not ideal. The 
city has outgrow n it and the experi
ence of o ther cities has pointed to 
be tte r ways.

IR ISH  HOM E RULE.
W hen the British Parliam ent reas

sembles in O ctober it is practically 
certain th a t the L iberal governm ent 
will redeem  its pledge to  the Irish  
N ationalists by in troducing the prom 
ised home rule measure. I t  is also 
reasonably certain  th a t the bill, if 
satisfactory  to  the N ationalists and 
m eeting the approval of the Radicals 
and Laborites, who form  p art of the 
L iberal coalition supporting the m in
istry, will pass the House of Com
m ons before the fall session closes. 
T h at the H ouse of L ords will reject 
the m easure and m aintain its oppo
sition for the full lim it of tw o years 
is equally certain, but under the new 
law lim iting the veto pow er of the 
lords the m easure m ust eventually 
become law unless the p resent m inis
try  is defeated on some o ther propo
sition before the tw o-year lim it ex
pires.

But while a home rule bill is cer
tain, the fram ing of such a bill will 
be found to  be full of em barrass
m ents. Scotland, and probably W ales, 
will demand control of purely local 
m atters and the g ran ting  of leg isla
tu res of their own. T he m inistry  is 
also likely to  be confronted by the 
same difficulties th at confronted Mr. 
Gladstone in determ ining ju st what 
part Irish  representatives will play in 
imperial legislation and ju st w hat 
control the imperial governm ent will 
reserve over Irish  affairs. The con
tro l of the custom s and of foreign 
relations will presen t some em bar
rassm ents quite aside from the op-

position that is certain to  be encoun
tered from  the Unionists.

W hile the new Irish  home rule 
bill will no doubt resemble in many 
respects the m easure which Glad
stone endeavored to  pass, it is p re t
ty  certain to  contain m any modifi
cations and improvements. Separat
ist sentim ent is less radical in Ire 
land than it used to  be and economic 
conditions in the Em erald lise  have 
also greatly  improved. The land 
question, which was so serious a 
m atter in the days of Gladstone, has 
been in a large measure solved by the 
land legislation of recent years. I t  
ought, therefore, to  be possible to 
form ulate a home rule bill that will 
m eet general Irish  approval and at 
the same tim e disarm  in a great 
m easure the English opposition to 
any change in the existing relations 
of the various parts of the empire to 
wards each other.

W hile the curbing of the veto pow
er of the lords has removed the main 
obstacle to  the  passage of a home 
rule bill, there is still enough virility 
in the U nionist party  to  make it cer
tain th a t the bill when introduced 
will be stubbornly fought a t every 
stage.

PEN N SY L V A N IA ’S SHAME.
W hile one of Pennsylvania’s citi

zens is about to embark for the F a
therland to  join his wife who has 
been faithful and true during the 
twenty-seven years when he was ui; • 
justly  imprisoned for m urder, anoth
er dark crime is being perpetrated 
w ithin the limits of the state. To 
the man who has been so deeply 
wronged by a Commonwealth— 
wronged of the best years of his life 
—and, w orst of all, a good name, 
she refuses to a ttem pt a pe
cuniary recom pense—a m oral one be
ing, of course, entirely out of the 
question. Carnegie has pensioned 
T oth  $40 per m onth as a small recog
nition of the wrong, and as this will 
not keep himself and wife here, he 
joins her in the M otherland, H un
gary, where she has existed during 
the long years of his incarcaration 
for a crime which he had nothing to 
do with.

Anw now a deed so cruel that even 
barbaric nations could scarce exceed 
it in b rutality  is enacted alm ost at 
the doors of the staid old Quaker 
city of Philadelphia. Those who 
were a p a rt in its enactm ent satisfy 
their conscience w ith the defense that 
the victim  deserved it. But two 
wrongs never make one righ t; and 
any act of violence unpunished is sure 
to  breed others of its kind. The 
revolution in Mexico was but a 
grow th of lawlessness. T he forcible 
w resting from legal hands of any 
m atter, public o r personal, can not 
but prove a curse to  the people.

Tardily, Governor T ener is com- 
iDg to  the front w ith the order to 
let no guilty m an escape. The en
tire affair from  beginning to  end 
m ust be deeply deplored by every 
law abiding citizen. T hat a people 
who have been for generations fam 
ed for their quiet, peaceful disposi
tions should so far forget them 
selves as to  become participants in 
w hat m ust be known as the Coates

ville h o rro r but emphasized the folly 
of acting according to  impulse in a 
critical time.

T H E  AUTOM O BILE TRADE. 
W hen the hand w orkers in the co t

ton mills in N ottingham , England, in 
1812, broke up and threw  out of the 
windows the newly-installed spinning 
and weaving m achinery it was the 
act of people who believed th a t m a
chinery would w ork the ruin of all 
the laboring classes in the popula
tion.

The m illions of skilled workers 
constantly  employed in designing, 
improving and m anufacturing innu
m erable m echanical appliances for 
every possible purpose of industrial 
production are a striking com m en
tary  on the vindictive hatred  w ith 
which labor-saving m achinery was 
greeted only a century ago. If  the 
hostility of the hand w orkers to  m a
chinery had been able, to  prevent its 
use in the business of life the peo
ple of the tw entieth  century would 
be tru ly  in a sem i-barbarous condi
tion, instead of enjoying the highest 
civilization and a fair degree of com
fort and refinement.

I t m ight have been supposed that 
the use of m achinery has lim its which 
would soon be reached, but so far 
from th at there are u rgent demands 
for mechanical appliances for which 
the business of the world is suffer
ing, and every day these needs are 
realized.

One of the m ost recent mechanical 
appliances to  come into general and 
extensive use is the automobile, or 
m otor car. A ccording to  trade sta
tistics, 20,000, worth $40,000,000, were 
built in 1904. In 1910 there were 
built 185,000, w orth over $242,000 - 
000.

A recent investigation discovered 
approxim ately 675,000 autos reg is ter
ed in the U nited States, and w ithout 
doubt a goodly portion of these still 
have vitality enough to  last several 
years. This is particularly  true in 
the agricultural regions where utili
ty  is m ore desired than style. The 
farm ers are expected to  take up the 
slack in production every year, and 
in m any instances are quite willing, 
but the rural “stocking” does not 
grow any m ore easily or rapidly to 
meet m ore esthetic tastes than does 
that of the city dweller.

Cars last longer these days than 
form erly and m ost new designs are 
not sufficiently different from the 
preceding year’s to  encourage buy
ing unless heavy allowances are made 
for the old machines. M anufactur
ers have been going ahead alm ost 
every season, 1911 being the  excep
tion, enlarging their factories and 
turning out as many m achines as pos
sible irrespective of past perform 
ances as well as future.

I h e  use of autom obiles is only 
limited by the extension of the coun
try  roads. Everybody who is able 
to have one wants an autom obile, 
and the country people are show- 
mg great activity in m aking roads so 
that they m ay join the ever-grow 
ing procession of autom obilists.

Chivalry is a polite name fo r a 
“square deal.
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FOO D A N D  H EALTH .
There is an old proverb to the ef

fect th a t one m an’s m eat is another 
m an’s poison, and, therefore, it is un
wise, to  say the least, to  propose to 
bring up the entire population on the 
same diet.

The nature of the work, the am ount 
of physical exertion and the degree 
of exposure to  heat, cold and wet 
m ust make great differences in the 
am ount and character of the food re 
quired by each individual. T hen there 
are habits and custom s th at also af
fect the health of individuals, so that 
in a ttem pting  to  account for and to  
regulate the physical condition of in
dividuals each m ust be considered 
personally. Nevertheless, there are 
general rules th at m ay be applied in 
a m ultitude of cases, because all hu
m an beings are organized on the 
same general plan.

W e are constantly  called on to 
notice g reat changes in the character 
of the diseases th at are the chief 
foes of hum an health. Perhaps con
sumption, or tuberculosis, is as com
mon as ever, but there are others 
known as degenerative, such as heart 
and kidney diseases and arterio-se- 
lerosis, the la tte r disease of the blood 
vessels resulting  from  indiscretions 
in habits and diet, which so weaken 
the vessel walls th at when excessive 
business strain, w orry  o r excitem ent 
of any sort occurs increasing the 
blod pressure, the result m ay be a 
rupture of the vessel and the oc
currence of apoplexy—a common 
cause of death of m any of our m ost 
prom inent professional and business 
men.

These affections, which were, ap
parently, little  known to  the ancients, 
are largely charged by Dr. N orm an 
E. D itm ann, w riting  in H arp er’s 
W eekly, to alcoholic drinks. I t  should 
be known th a t wines ’ and beers, 
strictly  ferm ented liquors w ith only 
a small percentage of alcohol, were 
known and largely consum ed by the 
Greeks and Rom ans, but distilled or 
sp irituout liquors were entirely  un
known in Europe until the tw elfth 
century of the C hristian era, and did 
not come into use as a beverage be
fore the fifteenth.

Thus it came about th a t spirituous 
liquors and tobacco got into use at 
a very late period, and they  have been 
working on the hum an system  only 
for some four o r five centuries, and 
it is not strange th a t diseases p racti
cally unknown to the ancients, such 
as B right’s disease, and appendicitis, 
should have become every-day occur
rences. T hen it is possible th a t the 
habitual consum ption of several 
chemical substances used as p reserv
atives of food products put up in air
tigh t cans has also operated to  bring 
into common life diseases th a t were 
previously m ere curiosities, if known 
at all.

D uring the past year the con
sum ption of alcoholic liquors (whis
ky, brandy, gin, beer and w ine) in 
the United S tates was 1,917,737,286 
gallons. Excluding children under 15 
years of age, the average consum p
tion per capita was tw enty-nine gal
lons.

According to  the m edical w riter

m entioned above, this large consum p
tion of alcoholic beverages m ay ex 
plain a large part of the degenerative 
diseases in th is country, and the re
lation between alcohol and heart and 
B right’s diseases is suggested by the 
nearly parallel rise and fall of the al
cohol consum ed and disease m ortali
ty  in New England. T he present 
generation of Am ericans are far 
heavier drinkers than  their parents, 
for since 1880 the per capita con
sum ption of alcoholic beverages has 
increased m ore than  110 per cent.

An excess of m eat diet is also held 
to  be injurious. A ccording to  an es
tim ate by the United S tates D epart
m ent of A griculture, during one year 
(1906) 16,753,295,000 pounds of m eat 
products were consumed in the U nit
ed States, costing $2,345,461,000, and 
that one-half of this m eat was not 
required as food to  keep our bodies 
well nourished, we appreciate the  ex
ten t of a waste am ounting in one 
year to $1,172,730,500. Such an am ount 
deducted from  our annual household 
budget could not fail to  reduce the 
high cost of living m aterially.

I t is held by some of the  medical 
authorities th at when an excess of 
m eat is consumed, a p art of the ex
cess is converted by in testinal bac
teria  into poisonous products which 
irrita te  and over-burden the kidneys 
and liver and give rise to a train  or 
sym ptoms, the forerunners of the de
generative diseases known as the 
sym ptom s of auto-intoxication. 
These are headache, m ental depres
sion, lassitude, weakness and lack of 
endurance—a chain of sym ptom s 
quite common am ong Americans.

The consum ption of an excess of 
m eat being wasteful and harmful, 
how much m eat should a m an of 
average w eight (154 pounds) con
sume? W hile no m easure can be fix
ed in this case upon any rule of aver
ages, it is not to  be doubted th a t the 
ordinary family could thrive on much 
less m eat than  is comm only used and 
save money.

ALL FOR A HAT.
Sharing the a ttentions of m any a r

dent adm irers who professed to  be 
deeply in love w ith her, the daugh
te r  of a W est V irginia citizen braved 
on of the severest storm s of the 
sum m er early in the m orning recent
ly to  elope w ith her fiance, of the 
same vicinity, but ju st as they were 
about to  board a train  for H agers
town, Md., they  were arrested  by a 
policeman, who had been wired by 
the g irl’s fa ther to  stop them. The 
runaways had driven twenty-five 
miles over rough and rugged m o u n 
tain roads, through a drenching rain, 
in m urky darkness. Several tim es they 
lost their way, but brilliant flashes of 
lightn ing enabled them  to get on the 
righ t road. The girl was persuaded 
to  re tu rn  home when her father prom 
ised to  buy her a new hat. Much 
as the “lady in the  case” admired 
her beau, she “passed him up” for 
a hat. And still these “darlings” tell 
the lords of creation they are not 
fickle.

M any a widow gets busy and m ar
ries a man because he does not w ant 
h e r to.

W o r d e n  ( G r o c e r  Q d m pa n -v

The Prompt Shippers

Grand Rapids, Mich.

MACAULEY SAID
Those inventions which have abridged distance 
have done the most for civilization.

USE THE BELL
And patronize the service that has done most 
to abridge distance

AT ONCE
Your personality is miles away

Every Bell Telephone is
a long distance station.

We Have No Branch 
Houses

Our business is all done under

One Roof, One Expense 

One Management
The constantly increasing volume keeps 
us VERY busy attending to this one plant.
We have no time to establish or worry 
about branch houses, but concentrate our 
efforts on the main chance. We think 
we can serve our trade better with one 
complete stock than several indifferent 
ones scattered about.

Judson Grocer Co.
Wholesale Grocers Grand Rapids, Mich.
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Detroit Produce Market
Production of Market Milk.

O f all branches of the dairy busi
ness the production of a high grade 
article of m arket milk is the m ost 
exacting.

Certified milk has its place and is 
fast becom ing an im portant factor in 
the m ilk trade of all the larger cities: 
but the question of im proving the 
quality of the m arket m ilk is of far 
m ore interest, for the reason th at it 
concerns the larger num ber of con
sum ers and the larger num ber of p ro 
ducers.

A m ong the conditions th at control 
the value of m arket milk are the 
health  of the cows, the care of the 
milk, the quality of the milk, the 
flavor and taste, the color and the 
general appearance of the milk.

In  actual practice I have found 
these conditions so closely related 
th at it is difficult to  tell where one 
leaves off and the o ther begins. And 
all of the conditions m ust be righ t if 
we produce a good, wholesome grade 
of milk.

The cows th at are producing milk 
m ust be in good physical condition 
and have healthy surroundings and 
healthy attendants. T hey should 
have an abundant supply of pure wa
te r  and clean wholesome food, and 
some form  of succulence a t all times 
when being fed a heavy ration  of 
grain feeds. Corn ensilage will p r o 
vide this in economical form.

The herd should be tested for tu 
berculosis a t least once every year 
and exam ined frequently  for other 
diseases and derangem ents, such as 
tum ors, garget and skin diseases.

T h a t diseases may be transm itted 
in m ilk is an undisputed fact, hence 
care should be exercised in all the 
w ork and equipm ent th a t pertains 
to  it.

T here  m ust be regularity  in feeding 
and milking, governed according to 
the time of trains, the distance to  de
liver and the size of the herd.

M arket milk is produced a t a price 
where a man m ust have cows that 
will give a large quantity regardless 
of quality, although it should a t all 
tim es be reasonably good.

W . M. Kelly.

Flies and Tuberculosis.
T he im pression is becom ing quite 

general th a t the co-called typhoid fly 
is a carrier of the typhoid germ s 
only. T his is a w rong idea. The 
fly is not a carrier of any disease 
in the sense that the germ s develop 
within the body of the fly. On the 
contrary, the fly carries germ s upon 
its body by virtue of the germ s ad
hering to  its coat. In  some cases the 
fly m ay devour disease germs, which 
will leave the body of the fly through

the alim entary canal unimpaired. In 
this la tte r case the “fly speck” may 
become a dangerous thing.

T he tubercle germ  m ay adhere to  
the body and legs of flies, as well 
as typhoid or pneum onia germs, and 
be transplanted upon the skin or in 
the food of a healthy individual; or 
the germ  can be swallowed by the fly 
and voided, w ithout loss of virulence, 
upon foodstuffs prepared for human 
consum ption.

Some poor sick m ortal expector
ates upon the street. T his m aterial 
will soon be circled by flies walking 
in and eating of it. T he result is 
th a t the germ  of tuberculosis, p res
ent in the expectorations of con
sumptives, is successfully carried 
from place to  place, w ith always a 
possibility of disastrous results.

T he fly is dangerous, no m atter 
from  w hat point of view he is looked 
upon. H is usefulness in the world 
has not been discovered. The mass 
of people m ust realize the signifi
cance of the crusade against the fly. 
There should be no stopping until 
the fly is exterm inated in the United 
States. Each one can help a little, 
which in the aggregate will help very 
m uch- John  F. Nicholson.

A Valuable Sausage Wrapper.
An autograph of the Czar, Peter 

the Great, has been discovered by a 
St. Petersburg  professor of history 
in peculiar circumstances. The pro
fessor is exceedingly fond of saus
ages and never fails when his cook 
re turns from  her m orning’s shopping 
to visit the kitchen to  make sure that 
his sausages are of the best quali
ty. As he was exam ining a fresh a r
rival the o ther day he was struck 
by the wrapping, a very old paper 
inscribed w ith old-fashioned m anu
script. Leaving the sausages w ith
out another glance, he w ent to  his 
study and deciphered the paper, 
which he soon recognized as a le tter 
in P e ter the G reat’s handwriting. On 
m aking enquiries, he lam ed th at the 
sausagem aker had recently purchas
ed for 10 shillings a large bundle of 
very old papers sold by the admin
istration  of the U ral mines. The pro
fessor prom ptly bought the rem ain
der for double the price, and he 
hopes to  m ake his fortune through 
further valuable discoveries.

H igh Retreat.
Goodly—W hen w ork is over you 

should seek th ings th at are elevated.
Gamely—T h a t’s ju st how I spend 

my evenings.
Goodly—Ah, I ’m glad to  hear it. 

Reading the standard  works of the 
highest authors, I presume.

Gamely—N o; sipping lem onade on 
the roof garden.

The Cigar
You and your father used to smoke

G R E E N
SEAL
Ask for the

N e w  Standard S ize
3 for 25c

or the Regalia S traight Ten Size

Detroit Cigar 
Manufacturing Co.

Detroit, Mich.

DETROIT, MICH.
A perfect cold storage for Poultry and all kinds of Fruits and Produce. Eggs stored with us usually sell at a Dremium nf 

tfc per dozen. Liberal advances. Railroad facilities the best. Absolutely fireproof. Correspondence solicited.
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Takes Two W eeks T o  Cure a Prune.
Prunes, and all o ther fruits to be 

dried are, in California, cured on 
shallow wooden drying trays which 
are placed on the drying ground and 
allowed to  rem ain there day and 
night w ithout protection until the 
fruit is fully cured. Usually these 
trays are about 3x6 feet in dimen
sions and they are set directly upon 
the ground, although in some cases 
a support about a foot high is built 
upon which the tray  may be rested. 
Before being* put on the trays the 
prunes are usually graded as to  size 
by a mechanical contrivance, and aft
er this prelim inary grading are d ip 
ped in a weak lye solution to  crack 
the skins, which facilitates the cur
ing process.

Tt requires from  ten days to two 
weeks to  cure prunes in the sun. 
W hen the fruit is sufficiently dried it 
is taken to the sw eatroom  and sub
jected to a process of handling which 
saves it from subsequent damage 
after storage and at the same time 
equalizes the m oisture in all of the 
individual fruits, giving the whole 
m ass an even and uniform  appear
ance. All curejd fru it will draw 
damp if stored in a mass w ithout 
previous sweating, and this sweating 
is merely perm itting the dam ping to 
take place under conditions of con
trol. Sometimes the fruit is heap
ed in small piles on the floor of the 
sweat room and turned occasionally, 
or it may be placed in shallow boxes 
and dumped from one receptacle to 
another a t intervals. From  one to 
three days are required to  complete 
the operation.

From  the  sweat room  the prunes 
are taken to  the packing room  and 
there graded, finished and packed 
ready for shipment. Prunes are grad
ed according to the num ber required 
to make a pound; thus 20-30s re
quire from tw enty to  th irty  prunes 
to the pound; 30-40s from th irty  to 
forty  prunes per pound, and so on, 
grades ranging to  as small as 100- 
120s. T his grading is done by a 
m achine w ith riddles one above an
other, each w ith a slight incline, and 
a spout on the side to  carry off the 
fruit of a certain grade as it comes 
along.

Prunes are “finished” by exposing 
to  steam  or imm ersion in hot w a 
ter for an instant to  soften them. 
The packing is usually done by wom
en w orkers who put the fruit in tw en
ty-five or fifty pound boxes, each 
box containing but one size of fruit. 
T he first layer is flattened by hand or 
m achinery and each piece laid in the 
box w ith precision; then the box is 
filled w ithout special arrangem ent 
and when full is conveyed to  a p ress
ing m achine which presses the fruit 
closely without, however, crushing it. 
T he box cover is then nailed on and 
finally is turned bottom  side up, 
stamped and labeled, the original 
bottom , in which the first fru it was 
packed, thus becom ing the top when 
the box is opened, so th at the flat
tened or “faced” fruit, as it is com
m ercially called, is seen first.

The same general process is fol
lowed in curing all kinds of fruits 
in California. T h at is, they are g rad

ed, placed on trays in the sun, clean
ed, sweated and packed in the same 
m anner. In  the case of peaches or 
apricots, which m ust be p itted and 
halved, the fruit goes from  the or
chard to  the cutting  sheds, where 
the nimble-fingered women perform  
the work w ith a rapidity th at is sim
ply marvelous. These fruits, which 
are cut open, are treated  with a sul
phuring process which consists sim
ply of subjecting the fru it when first 
placed upon the trays to the fumes of 
burning sulphur for forty  or fifty 
m inutes to prevent oxidation and 
preserve the bright color of the fruit.

California fruit packing houses are 
models of cleanliness and are fitted 
w ith every possible mechanical con
venience to facilitate handling of the 
fruit and to  m ake attractive the prod
ucts th at go out to  the m arkets of 
the world. N ature has been gener
ous to the California fruit grower. 
Size and quality and delicious flavor 
are fundam entally natural attributes, 
but practical gratitude for these 
blessings has not been w anting anf! 
orchardists have made of their in
dustry a science unsurpassed in any 
part of the world. T rees are stud 
ied, cultivated and sprayed, the fruit 
carefully handled at all stages and 
attractively packed and every effort 
made to preserve the natural quali
ties that have made California dried 
fruits popular the world over.—Ele- 
nora E lizabeth Reber in Twin City 
Commercial Bulletin.

Farm ers T o Sell T o Consumers.
A com m ittee of the Pennsylvania 

State Grange m et a t Sunbury, Pa., 
and set on foot plans which if suc
cessful will result in the sale of the 
m em bers’ farm  products direct to 
consum ers. The plan is for the As
sociation to receive the farm  products 
of its m em bers and distribute them 
to Association stores in the large 
centers of population. A uto trucks 
will be the carriers and the A sso
ciation will be operated on the per
cent. system. The m ain object of 
the A ssociation is to  lower the cost 
of farm products for the benefit of 
both farm er and consum er, by dis
pensing w ith the middle men, who it 
is claimed, receive the g reatest prof
it and are largely responsible for the 
high cost of living. T he scheme still 
has to  be adopted by the Grange.— 
Grocery W orld.

Somehow you never expect much 
from the m an whose fingers are yel
lowed by sm oking cigarettes.

Considering the way that m ost of 
us live, it is no w onder none of us get 
an encore.

The Clover Leaf Sells

Office 424 Housem an Blk.
If you wish to locate in Grand Rapids write 

us before you come.
We can sell you property of all kinds.
Write for an investment blank.

“The Favor of 
the Trade”

NATIONAL
BISCUIT

COMPANY

Does your business have 
it ? D o you enjoy the 
goodwill of your trade ? 
You say “ yes” — but, con
sider the matter imperson
ally. Is your business 
growing 7 For growth 
is the sure sign that 
your business possesses a 
goodwill.

T he various products of the 
National Biscuit Company enjoy 
the favor of the trade throughout 
these United States— they enjoy 
the goodwill of over one hundred 
millions of people.

Mr. Dealer— in the past twelve 
years hundreds of millions of 
In-er-seal packages have been 
sold, to say nothing of the in
conceivable quantities of National 
Biscuit Company products sold 
from the famous glass-front cans.

_you share
-in these im-

Have you shared— do 
— will you share— ,n

t x

Mr. Bread Merchant
If you wish to sell the BEST BREAD th a t will give general 
satisfaction and prove a regular rapid repeater, order 
Figola Bread from us today.

C ity  B a k ery  C o ., G rand R ap id s, M ich .

Dollars for You
Mr. Grocer, in pushing H OLLAND RUSKS. 
Good for Breakfast. Lunch and Dinner. H ol
land Rusks are so appetizing served with 
fruits and cream. Urge your customers to try  
them. We employ no salesmen. We put the 
quality in our goods. Jobbers and retailers 
like to sell them  because they are repeaters. 
Order a sample case. Five case lots delivered. 
Advertising m atter in each case.

Holland Rusk Co. Holland, Mich.
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Conserving the Strength of the 
Soil.

W ritten  fo r tn e  T radesm an .
In  a recent interview  Janies J. 

Hill, a keen observer and an in
cisive thinker, handed out some in 
form ation th a t is calculated to  make 
the thoughtful reader w onder what 
this country  is com ing to  if the 
Am erican farm er does not change his 
tactics.

‘‘W hen the m ost fertile land in the 
w orld,” says Mr. H ill, “produces so 
much less than  th at of poorer quali
ty elsewhere, and this low yield 
shows a tendency tow ards steady de
cline, the situation becom es clear. 
W e are robbing the soil.

“Take the case of wheat, the m ain
stay of single-crop abuse. M any of 
us can rem em ber when New York 
was the g reatest wheat-producing 
state  in the Union. T he average 
yield of w heat per acre in New 
Y ork for the last ten years was about 
18 bushels. F o r the first five years 
of that ten-year period it was 18.4 
bushels, and for the last five years 
17.4 bushels. F a rth er west, Kansas 
takes high rank as a w heat producing 
state. I ts  average yield per acre for 
the last ten years was 14.16 bush
els. F o r the first five of those years 
it was 15.14 and for the last five 
years 13.18.

“Up in the Northw est, M innesota 
w heat has made a name all over the 
world. H er average yield per acre 
for the same ten years was 12.96 
bushels. F o r the first five it was 
13.12, and for the last five it was 
12.8. W e perceive here the working 
of a uniform  law, independent of lo
cation, of soil and of climate. I t  is 
the law of a diminishing re tu rn  due 
to  soil-destruction. Apply this to  
the country a t large, and it reduces 
agriculture to  the condition of a 
bank whose depositors are steadily 
drawing out more m oney than they 
put in.

“N ature has given us the m ost val
uable possession ever comm itted to 
man. I t  never can be duplicated, be
cause there is none like it upon the 
face of the earth. And wre are rack
ing and impoverishing it exactly as 
we felled the forests and are now 
rifling our mines. O ur soil, once the 
envy of every o ther country, the a t
traction  which draws m illions of im
m igrants across the seas, gave an 
average yield for the whole United 
S tates during the ten years begin
ning w ith 1896 of 13.5 bushels of 
w heat per acre. A ustria and H un
gary each produced 17 bushels per 
acre; France 19.8; Germany 27.6, and 
the United Kingdom  32.2 bushels per 
acre.”

Now statistics like these are cer
tainly not conducive to  an optim istic 
and roseate view. T hey are plain, 
blunt facts—and they hurt. Mr. Hill 
is not one w hit less patriotic  because 
he has called our a ttention  to these 
deplorable facts. Certainly he m ust 
be presum ed to  wish quite as hearti
ly as anybody else th a t these things 
were not so; but a fact is a fact, no 
m atter how much it grieves us to  ad
m it it.

T he Am erican custom  of seeding 
a given field to  the same crop year 
by year, never giving the soil a 
chance to  recoup; and, not unfre- 
quently, as in the case of w heat and 
o ther crops, burning the stubble—is 
a perennial source of am azem ent to 
expert agriculturists of older and 
wiser countries. T hey look upon this 
custom —and rightly  so—as a foolish 
and destructive policy. And they are 
frank to  predict that, if it is kept 
up long enough, it will plunge the 
whole country into inevitable ruin.

The prodigality of the American 
people is a topic to  give one the 
willies. T he way we cut down, burn 
up and u tterly  destroy our natural 
resources is enough to  give one an 
acute case of ingrained pessimism. 
The pressing, practical question is, 
W here is this th ing  going to  stop? 
W ill we keep right on extravagantly  
w asting our resources—deaf to  w arn
ings and blind to  solid, substantial 
argum ents for m oderation and sani
ty, until u ltim ately the whole coun
try  will be plunged into hopeless ruin 
and desolation? Som etim es it looks 
as if som ething like this were abso
lutely inevitable—and yet it is pleas
an te r to  assume th a t we’ll get wiser 
as we get older; and by and by set
tle down to a rational basis in the 
use of our natural resources.

Concerning Mr. H ill’s statem ent of 
the law of a “dim inishing re tu rn  due 
to  soil-depletion,” there is this, how 
ever, to  be said, namely, th a t the 
proper preparation of w heat land has 
much to  do w ith the yield. A farm  
bulletin has recently  been issued by 
the A gricultural D epartm ent of the 
K ansas State A gricultural College, 
which shows this quite conclusively - 
T he bulletin is entitled, “How to 
Grow W heat in K ansas.” I t  sta rts  
with a forceful illustration of an in 
crease of wheat yield from 4J^ bush
els to  3 8 ^  bushels per acre, due 
wholely to  differences in preparing 
the land before seeding. T he experi
m ent and com parative results are set 
forth  by the bulletin in detail; I will 
m erely quote a few excerpts. The 
experim ent involved eleven m ethods 
of preparing  the land.

Hand disked, but no t plowed, cost 
$1.95 per acre for preparation, and

SU M M E R  S E E D S
If  in need of seeds for summer sowing 

such as Turnips. Rutabaga. Dwarf Essex. 
Rape. Sand Vetch, Alfalfa, etc., ask for prices.

Alfred J. Brown Seed Co. Grand Rapids

W anted—Butter. Eggs. Veal. Poultry 
and Huckleberries

F. E. Stroup, Grand Rapids, Mich.
References:—Commercial Agencies. Grand 

Rapids National Bank, Tradesman Company, 
any wholesale grocer Grand Rapids.

Swiss Cheese Cutter

Patented Oct. 26.1909
Size of machine 36 inches long. 10'/i x  9 

inches—all up-to-date. Merchants should 
have one of these cutters. They fill a long 
felt want and will keep the cheese fresh and 
clean and make Swiss cheese profitable to 
the merchant instead of unprofitable. Thirty 
days free trial. Price. $20 f. o. b. Rutland. 
Those interested send their address to

L . J . K U N IC K ,
Rutland, Illinois.

Also patent is for sale or trade. What have 
you that is worth $5,000? Address above.

C O F F E E
Our coffee is roasted the  day you 
order it  and is the  finest you 
ever tasted. Compare t h e s e  
prices w ith w hat you are paying;

Fine Santos Coffee 18>£c to retail at 25c 
Lucky Strike Coffee 22 %c  to retail at 30c 
Coffee Ranch Coffee 24c to retail at 35c 
Pure Mocha and Java Coffee 28c to retail 

at - - 40c
Not over 10 days on any 

account

Coffee Ranch
J. T. Watkins, Prop. Lansing, Mich.

Roy Baker
General Sales Agent 

M ichigan, Indiana and Ohio

Sparks Waxed Paper Bread Wrappers 
And Weaver’s  Perfection 

Pure Evaporated Egg

W m . Alden Sm ith Building 
Grand Rapids, Michigan

The Diamond 
flatch  Company

P R I C E  L I S T
BIRD’S-EYE.

Safety  Heads. Protected Tips.
5 size —5 boxes in package, 20 packages in case, per

case 20 gr. lots............................................. $3.35
Lesser quantities................................................$3 5#

BLACK DIAJIOND.
5 size—s boxes in package, 20 packages in case, per

case 20 gr. iots..............................................$3-35
Lesser quantities................................................$3.5#

BULL’S-EY E.
1 size— 10 boxes in package, 36 packages (360 boxes)

gr. case, per case 20 gr. lot...............$2-35 •
Lesser quantities.................... .......................... $2.5#

SW IFT &  COURTNEY.
5 size—Black and white heads, double dip, 12 boxes 

in package, 12 packages (144 boxes) in 5 gross
case, per case 20 gr. lo ts ............................$3.75

Lesser quantities...............................................  $4.(#
BARBER’S RED DIAMOND.

s size —In slide box, 1 doz boxes in package, 144 
boxes in 2 gr. case, per case in 20 gr. lots..$1.## 

Lesser quantities................................................. $1.7#

BLACK AND WHITE.
2 size—1 doz boxes in package, 12 packages in 2 gr

case, per case in 20 gr. lots..........................$1.B#
Lesser quantities.................................................$1*9#

THE GROCER’S  flATCH.
2 size—Grocers 6 gr. 8 boxes in package, 54 pack

ages in 6 gross case, per case in 20 gr. lots.!$5.##
Lesser quantities................................................. $5.25
Grocers 4 1-6 gr. 3 box package, 100 packages in

41-6 gr. case, per case in 20 gr. lots.......... $3-50
Lesser quantities................................................. $3.65

ANCHOR PARLOR HATCHES.
2 size—In slide box, 1 doz in package, 144 boxes in

two gross case in 20 gr. lots........................ $|.#$
Lesser quantities................................................,$L5#

BEST AND CHEAPEST  
PARLOR MATCHES.

2 size—In slide box, 1 doz. inpackage, 144 boxes in
2 gr. case, in 20 gr. lots............................... *|

Lesser quantities........................................•••••"'$1*7#
3 size—In slide box, 1 doz. in package, 144 boxesia

3 gr. case, in 20 gr. lots................................ $2.4#
Lesser quantities....................................   $2*55
SEARCH-LIGHT PARLOR J1ATCH.
5 size—In slide box, 1 doz in package, 12 packages

in S gr. case, in 20 gr. lots............................S4-2S
Lesser quantities.............................................”  $4.$#

UNCLE SAM.
2 size—Parlor Matches, handsome box and package ; 

red, white and blue heads, 3 boxes in flat pack
ages, 100 packages(3oo boxes)in 4 1-6 gr. case,
per case in 20 gr. lots................................ *.$3.35

Lesser quantities................................................. $3 6#

SAFETY J1ATCHES.
Light on ly  on box.

Red Top Safety—o size—1 doz. boxes in package 
60 packages (720 boxes) in 5 gr. case, per case
in 20 gr. lo ts ................................................S2.5#

Lesser quantities.................................".!!*!!” ! e j  75
Aluminum Safety, Aluminum Size—¡ doz. 

boxes in package, 60 packages(72o boxes) hi
S gr. case, per case in 20 gr. lots ..........  SI 4#

Lesser quantities..................................... $2 ##

H eadquarters for all k inds o f fru its  and vegetab les  

O ur w eek ly  price lis t  free

T H E  V IN K E M U L D E R  GO. 
Grand Rapids, Mich.

W HÖj -Clf'S.« IMPORTERS ¡¡j

We have the 
output of 
30 factories.
Brick,
Limburger in 
1 lb. Bricks, 
Block Swiss
Write for 
prices.

M ilwaukee,
W is.
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produced 4)4 bushels of w heat per 
acre. T he crop, when sold, returned 
$1.47 per acre over the cost of prepa
ration of ground.

Land plowed three inches deep 
(too shallow) Septem ber 15 (too 
late for best results) gave a yield of 
14)4 bushels, a re tu rn  of $8.52 per 
acre after paying for the labor re 
quired to  prepare the ground.

Land plowed a proper depth (sev
en inches) Sept. 15 (too late) produc
ed 15)4 bushels per acre and gave a 
re turn  of $9.08 per acre after deduct
ing the cost of preparation.

Land disked July 15, to  stop the 
waste of m oisture, plowed seven 
inches deep Septem ber 15 (too late 
for the best results, even when land 
had been previously disked) produc
ed 23y2 bushels per acre, showing a 
re turn  of $14.50 per acre after paying 
the cost of preparation.

Land plowed A ugust 15, worked 
sufficiently to preserve soil m ulch 
thereafter, yielded 27)4 bushels per 
acre, w ith a net value of $18.29 per 
acre.

Land listed July 15 (the right 
tim e), five inches deep, worked down 
level at once, to  avoid w aste of 
m oisture, gave 35 bushels per acre, 
from  which there was left $24.35 aft
er paying cost of preparation.

Land plowed July 15 (the right 
tim e) seven inches deep (the right 
depth), gave a yield of 38)4 bushels 
per acre, the highest yield in the ex
perim ent. And afte r paying for the 
cost of preparation there was left 
$25.74 per acre, the largest net re
turn  of any m ethod under trial.

Now the illum inating th ing  about 
this experim ent is th at this variable 
yield was produced on the same land 
with the same w eather conditions, 
and the results here tabulated prove 
conclusively th a t the difference in 
yield is due wholely to  a difference 
in the m ethod of preparing  the soil 
prior to  seeding.

Obviously, therefore, the Kansas 
State A gricultural College has shown 
the farm ers of K ansas how to “grow 
w heat in K ansas.” W h at the Kansas 
A griculutural College has done for 
K ansas farm ers, o ther agricultural 
colleges in o ther sta tes should be 
perform ing a similar service for their 
farm ers.

T his experim ent throw s an in te r
esting sidelight on the general theme 
of robbing the soil. Perchance the 
soil is stronger and m ore productive 
than  the average yield (under p res
ent m ethods of soil preparation) 
would lead us to  infer. If  so, then 
we are losing m illions every year be
cause we are blundering along in an 
inexpert m anner.

One thing, however, is evident, and 
th at is th a t our S tate A gricultural 
Colleges are of inestim able value t )  
the practical farm er. T hey teach him 
not only how to ro tate  his crops so 
as to  prolong the  life of the soil, but 
also how to prepare the soil for the 
reception of the seed, so th at the 
yield will be greatest. And in this 
service—which is rendered free to 
him who is enterprising  enough to 
avail himself of it—there is ground 
for hoping th at be tte r farm ing condi
tions will ultim ately prevail in this 
country. Chas. L. Philips.

H ats Off To the Farmers.
W ritte n  fo r th e  T radesm an .

One m ust be careful how he talks 
Jibout “hayseeds” nowdays, and it 
will be safer if we drop the word en
tirely  in its application to farm ers. 
Farm  journals are full of advertise
m ents of autom obiles, hot w ater 
heating systems, bath room  and toilet 
fixtures and the like, the m anu
facturers reporting  am azing develop
m ents w ith the ru ral trade in all the 
m odern appliances th at heretofore 
have been confined to  the city home.

Instruction  in agriculture in the 
public schools of M ichigan is just 
getting  under way and excellent re 
sults are bound to  follow. Some ot 
the o ther states are ahead of us 
along these practical lines. T he U ni
versity  of W isconsin has graduated 
a large num ber of young men in ag
riculture in recent years, who are 
now earning on the average annual 
incomes of $1,253 apiece, a showing 
th at o ther departm ents of this school 
will find it hard to  duplicate. Scien
tific agriculture is tru ly  a wide and 
fascinating field for the young man, 
and it is a rem unerative one as well.

T he Ohio S tate Board of A gri
culture will take up the w ork inaug
urated by the agricultural boards o f . 
New York and New H am pshire in 
pushing the “back to  the land” m ove
m ent by gathering  and publishing 
inform ation about abandoned farm s 
and good farm lands for sale. U nder 
a new law in Ohio assessors m ust r e 
port abandoned and untilled acreage 
and the S tate Board of Agriculture 
will get in touch with the owners 
of these lands, and descriptions of the 
farms, including prices, will be pub
lished in the B oard’s m onthly bul
letin.

T he Ohio Board will also open a 
Farm  Labor Bureau in Columbus to 
aid the farm ers in the help problem. 
Idle men will be shown th a t there 
is plenty of work at good wages 
righ t a t home and they need not go 
to Kansas or the D akotas for jobs.

In  New Y ork six and a half mil
lion dollars w orth of so-called aban
doned farm  land has been sold 
through the agency of the State 
Board, much of it going to  city peo
ple. Almond Griffen.

An Incentive.
Mrs. B.—W hat a beautiful lawn 

you have?
Mrs. W .—Yes; my husband keeps 

it th at way.
Mrs. B.—H e m ust be very indus

trious.
Mrs. W .—Yes. He never misses a 

day w ith his lawn mower, although 1 
could scarcely get him to touch it un
til the neighbors began to  complain 
about the noise it made.

H e Made the Sale.
“Yes, the p roperty  is cheap enough. 

W hy do you want to  sell it?”
“You w on’t give me away?”
“No.”
“W ell, sir, it’s because I ’m the only 

m an in this neighborhood th a t does 
not move in high society, and I ’m 
lonesome.”

T he good m erchant is a good de
tective. H e finds out all he can about 
customers.

T here is no surer way of losing a 
friend than by getting  into an a rg u 
ment.

Take care of the little things. The 
boy grows up to be a man.

Dandelion Vegetable Butter Color
A perfectly  Pure  V egetable B utter Color 

and one th a t complies with the  pure 
food law s of every S ta te  and 

of the  U nited S tates.
Manufactured by W ells & Richardson Co. 

Burlington, Vt.

The Flavor de Luxe

M A P L E IN E
Original and 
Distinctive

Flavors Cakes. Can
dies. Icings. Puddings. 
Ice Cream. Etc., and 
makes a Table Syrup 
better than Maple at a 
cost of 50c a gallon.

Sells on  Merit
Backed up by 

Advertising
See Price List.
Order a supply today 

from your jobber, or 
the Louis Hilfer Co., 
4 Dock St.. Chicago. 
111.

CRESCENT MFG. CO., SEATTLE. WASH.

Ü L
Ground

Feeds
None B etter

W Y K E S  & C O .
BR A N D  R A P ID S

Post Toasties
Any time, anywhere, a 
delightful food—

“The Memory Lingers.”
Postum Cereal Co., Ltd. 
Battle C reek, Michigan

A Your Delayed
1  Freight Easily

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

Hart Braoii canned Roods
Packed by

W. R. Roach & Co., Hart, Mich.

Michigan People W ant Michigan Producta

i  * o  e r r n e  WE WANT Y0UR
l o D L L L  O  O E j E j D O  SUMMER ORDERS

We make a great specialty of supplying Michigan storekeepers w ith our 
HIGH GRADE SEEDS IN BULK.

Drop us a card and we will have our salesmen call and give you prices 
and pointers on how to make money selling seeds. Do it quick.

S. M. ISBELL & CO. :: Jackson, Mich.

W . C. Rea A . J. W itzigRea & Witzig
P R O D U C E  C O M M ISSIO N
104-106 W est Market St., Buffalo, N . Y.
“BUFFALO MEANS BUSINESS”

We make a specialty of live poultry and eggs. You will find th is a good 
m arket. Ship us your poultry and eggs.

REFERENCES—Marine National Bank, Commercial Agencies. Express Companies. Trade 
Papers and hundreds of shippers.

Established 1873

Established 1876

W e Sell Medium, Mammoth, Alsyke, Alfalfa 
Clover, Timothy Seeds

SE N D  US YOUR ORDERS

Moseley Bros.
Both Phones 1217

Wholesale Dealers and Shippers of Beans, Seeds and Potatoes 
Office and Warehouse, Second Ave. and Railroad

Grand Rapids, Mich.

Wanted—Peaches andGrapes
Also advise w hat you have in W inter Apples

Both Phones 1870 M. O. BAKER & CO. TO LEDO , OHIO

Trees Trees Trees
FRUIT AN D  ORNAMENTALS

A Complete Line

GRAND R A P ID S  NURSERY CO.
418-419 Ashton Bldg., Desk B Grand Rapids, Mich.
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Ancient and Present Day Shoe Pre
cepts.

Tim e was when shoe stores suc
ceeded in spite of them selves, and 
all one had to do was to  ren t a shop, 
buy a shoe stock, hire a clerk (“not 
experienced” preferred), hang out a 
shingle and le t’er go Gallagher! T h at 
was not yesterday. I t  isn’t to-oday 
and probably w on’t be to-m orrow .

T rue, even now we follow the same 
procedure—with the exception th a t 
we m ust ren t the best store in the 
best location in our city, ga ther to 
gether the best products of the best 
shoe m anufacturers of the land, em 
ploy the best help and m ost experi
enced shoe fitters th a t m oney can 
hire, hang out the m ost attractive 
sign obtainable, over the best a rrang
ed and trim m ed windows of the  busy 
thoroughfare, before we can hope to  
have even a fighting chance for re 
tail shoe business success!

You old chaps of the peg-cutting 
age had a cinch as shoe m erchants, 
com pared to  your grandchildren, the 
m erchants of to-day. In  fact, your 
griefs and troubles of then  are the 
few real pleasures of the business to 
day.

W idths and half sizes you knew 
little  about, and a few hundred pairs 
of E E ’s, in plain toe effects, m ad^ a 
complete shoe store, which to  some 
of you then seemed like a “colossal 
aggregation .”

You sat on your com fortable (?) 
shoem aker’s bench and told the cus
tom ers to  play with the cat awhile 
until you finished hand-stitching the 
sole on a shoe, as you were afraid the 
wax would become chilled.

To-day it is a different story. 
Thousands and tens of thousands of 
dollars are necessary to  completely 
stock a m odern shoe store. W idths 
and half-sizes and styles galore seem 
very necessary. Store system  and 
the g reatest possible and intelligent 
a ttention  are expected by the cus
tom er who enters your store or de
partm ent, and th at instantly, which 
leads me up to  a few present day 
suggestions:

Have each custom er m et as they 
en ter your store—yes, m et w ith a 
m ost cordial, “How do you do” and 
“ Glad to  see you” m anner. Pu t a 
smiling faced salesman on the job 
and see that he does not have a ca
nary bird voice or just as bad—that 
“all im portant” air.

D on’t begin by asking a custom er, 
“W hat do you w ant to  ‘g it’ or buy?” 
Make it easy for them. Ask w hat you 
m ay show them  and then exhibit a 
willingness to  do so.

D on’t keep asking a customer, 
“H ow  do you like this?” R ather avoid 
in terrogations (after you get the idea

of the particular kind of footwear 
w anted) and talk  on the assum ption 
th at the shoe will be liked. For in
stance, “This shoe will supply the 
com fort you need, and, I think, is 
well adapted for your wants. This 
shoe is a very classy creation and is 
pleasing our dressy trade.”

If you decide a custom er’s “kick” is 
unreasonable don’t lose your head. 
Ju s t say as sweetly as you can th at 
you are sorry, but th a t you can not 
allow the claim. On the o ther hand, 
if you intend to  adjust the  claim, 
m ake an allowance, do so w ithout 
tear accom panim ent—and w ith ex
pression and words th at assure the 
custom er you are doing it because 
you w ant to. An allowance grudg
ingly given is like a cow kicking over 
the well filled bucket of milk, and 
had b e tte r not be given at all.

D on’t make any prom ises on lepair 
goods as to  tim e of delivery, and no 
guarantees on patents, and you will 
find increased pleasures in the shoe 
business.

D on’t be afraid to ask a profit on 
your shoes—the old idea of “in busi
ness for health” w on’t w ork in these 
days of expensive m erchandising. 
Buy from  few houses and be “som e
body’s custom er.”

You can not expect the help to 
dress beyond their incomes, but you

“Buy 'em where they have 'em”

We ship orders the day 
received

Simmons
Boot &  Shoe Company

Toledo, Ohio

Foster, Stevens & Co.
W holesale Hardware

10 and 12 Monroe St. :: 31-33-35-37 Louis S t

Grand Rapids, Mich.

School Shoes

What preparation have you made to supply the 
boys and girls in your locality with good, strong 
shoes for school wear?

Remember that the school children of today 
will be the heads of families tomorrow, and early 
impressions are lasting.

PLAYMATE shoes for the girls and ROUGE 
REX shoes for the boys will make them perma
nent friends of your store. They have the fitting 
and wearing qualities that please.

Many of our best customers send in a sizing 
order every Monday morning so as to lose no 
sales. Get the habit—it pays.

H IR T H -K R A U S E  C O . 
Tanners and Shoe Manufacturers 

Grand Rapids, Mich.
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can expect them  to be clean, neat 
and to  have their shoes carry a shine.

One simple shoe sale, made in a 
courteous m anner, often leads to  a 
lifetime customer.

I t  is so easy to be obliging to  the 
averge custom er and it pays so 
well in the end th at you always 
should practice it.

A shoe store’s best reputation is 
th at of having a willing and pains
taking sales force.

If a m erchant is a success as a 
shoe salesman and fitter of footwear, 
let him have his sales force follow 
his m ethpd and .line of argum ent.

If a young or inexperienced sales
m an is a failure on account of the 
neglect of the m erchant o r sales 
m anager to  properly instruct him, 
the fault does not lie w ith the sales
man.

Shoe storekeeping is not one round 
of pleasure, unless you find th at 
pleasure th rough unusual in te rest in 
your business and unusual profit 
earning in its success.

In  finding fault, as a m erchant, 
m anager or clerk, always follow 
closely w ith a suggestive remedy.

R unning a retail shoe business on 
the “shoe profit” plan is like pu t
ting a horse in a treadm ill—it does 
not get very far, or advance very 
fast—and in tim e it can not hold 
your own.

M erchants who are too busy to 
read the trade journals of their lines, 
will some day fall far enough be
hind the informed, journal-reading 
trade, to  have lots of time—and less 
business.
W ould you like to go back to  the 

peg-cutting age,
W hen w idths were few and plain toes 

the rage?
W ould you like to go back when less 

styles made less grief?
Blamed if I would—nor you—th a t’s 

my belief.
—Boot and Shoe Recorder.

The Proportion of W elts to McKays.
I t  is stated, on good authority, that 

out of approxim ately two hundred 
and sixty million pairs of shoes p ro
duced in the United S tates annually, 
probably not m ore than eighty mil
lion pairs are Goodyear welts, leav
ing approxim ately one hundred and 
eighty million pairs made by other 
processes, such as M cKay sewed, 
S tandard screwed, pegged or turned.

Probably not many of our read
ers realize th at tw o-thirds of the shoe 
business of this country is done upon 
the cheaper m ethods of fastening the 
sole and upper together.

W e have come to look upon the 
Goodyear welt as the shoe of com
fort for our own wear and apparent
ly we do not give much thought to 
the fact th at tw o-thirds of the con
sum ption of shoes is on o ther lines 
than welts. This does not mean that 
Goodyear welt shoes are not gaining 
in public favor, however, because 
while Goodyear welts now form 30 
per cent, of the to tal output of shoes, 
it should be rem em bered th at the 
Goodyear m ethod of m aking shoes 
has not been in operation a th ird  as 
long a time as o ther m ethods of fas
tening.

T w enty years ago the Goodyear

welt was a new proposition and was 
very gingerly accepted by shoe m an
ufacturers. T he machines, a t th a t 
time, were very crude and inefficient 
compared w ith the later models now 
in use. Besides that, there has been 
great developm ent in o ther machines 
form ing a part of the present Good
year system  of m achinery, and assist
ing the principal Goodyear machines 
to make possible the present high 
standard of Goodyear welt shoem ak
ing.

Again, while it is som etim es said 
th at the basic patents on the princi
pal Goodyear m achines have expir
ed, it is true that the models now 
in use th at are nearly or quite twice 
as efficient, as the old m odels c o n ta n  
num erous im portant im provem ents, 
each of which constitutes a patented 
invention w ithout which the m a
chines of to-day would be like the 
m achines of tw enty years ago. Each 
and all of these im provem ents and 
additional m achines have been avail
able for the shoe m anufacturers’ use 
as fast as they were completed.

Old and obsolete m odels have been 
“junked,” and the newer machines 
put in their places, and it has been 
this progressive policy th a t has made 
it possible for the Goodyear welt 
shoe to  now represent at least 30 
per cent, of the to ta l volume of shoes 
and to  gain this position in a com
paratively short space of time.

T he facts cited herein are w orthy 
of consideration by shoe retailers, 
and by the public in general, in con
nection w ith the p resent agitation in 
some portions of the trade on the 
shoe m achinery question, together 
w ith the fact th at there has been 
some a ttem pt to regulate shoe m a
chinery by legislation, and the fur
th er fact th at there is now pending 
an investigation by the federal au
thorities.—Shoe Retailer.

A Kind Parent.
“They say M andy Dimples has 

eloped with th at city chap who has 
been hangin’ round her so long.”

“Is ol’ m an Dimples chasin’ em?” 
“Chasin’ ’em! He lent ’em $20 to 

pay expenses.

3E CKER1 fAY£Rg»/nOMPANYrtlICAGO
1 C V I KlI VO OfiMfouATEOVlKlNC SYSTtrf) 

-ÄST rJ.ADE V/IASST ViOTHliNO

SWATCHES ON REQUEST

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies, Misses and Children

Corl, Knott & Co., Ltd.
20, 22, 24, 26 N. Division S t  

Grand Rapids, Mich.

The Man W ho Knows 
W ears “ M iller-M ade”  C lothes

And m erchants "who know” sell them. Will 
send sw atches and models or a man will he 
sen t to  any m erchant, anyw here, any time. 
No obligations.

M iller, W att & Company 
Pine Clothes tor Men Chicago

1
The Manufacturing 
of Shoes is a Most 
Interesting Process

A nd if  y o u  are a shoe m erchant or 

a shoe clerk a m ost in teresting  

one. W hen y o u  v is it  th e W est  

M ichigan Fair Sept. 11 to  15 v is it  

us also, and le t  us learn y o u  all 

w e can about modern shoe con

stru ction  and in c id en ta lly  point 

out th e superior fea tu res o f our 

brand of footw ear.

R in d g e , K a lm b ach , L o g ie  &  C o ., L td .

Grand Rapids, Mich.

Stock Up Now for Fall
on the

H. B. Hard Pan
T h e  S tu rd y , S tro n g  S h o e  fo r

M en  D e s ig n e d  to  W ith sta n d  th e

H ard est K ind  o f  S erv ice .

We make line in Blucher or Bal cut, lace or congress, 
plain toe or with tip, single, double or three sole, high or low 
cut. When it comes to a “big line” this one is surely a win
ner. There is a shoe for every purpose and they DO wear.

Most of our customers already have their fall orders 
shipped them, but we made up a big stock and can ship at 
once most everything in our line.

Order now, or if you are not now selling the H. B .. 
Hard Pans, drop us a card and we will send our salesman 
with his samples to show you the line.

T h e y  W ea r  L ik e  Iron

Herold-Bertsch Shoe Co.
M akers o f  S h o e s  G rand R a p id s, M ich .
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DRY GOODS, ' 
fkN C Y  GOODS ̂ NOTIONS*

Retailers Better Off Than Manufac
turers.

T he large buyers who have been 
in E astern  m arkets during the last 
few weeks, and whose operations 
have been expected to  determ ine the 
trend of conditions, and the proba
bilities for fall and w inter retail 
trade, have a t least shown to the 
world that trade conditions are im
proving, and th at the tone of busi
ness is decidedly m ore brilliant than 
it was a year ago. T he only deter
ren t feature seemed to  be the fact 
that some of these buyers refused to  
purchase as heavily as expected, and 
as laregly as they are willing to  con
fess business w arrants, because they 
are of the opinon that prices for cot
ton goods will be revised on a lower 
basis. T his is because they base their 
ideas upon the outlook for a large 
cotton  crop. I t m ay be th at this 
will have some effect upon the raw 
cotton m arket, and, in some degree, 
upon m anufacturers, but by the tim e 
the retailer has been reached the 
probability is th at any slight reduc
tion will have been lost, and th a t he 
will pay about the same range of 
figures as prevailed a year ago. Those 
who are looking for an immediate 
effect upon the m arket for finished 
fabrics by reason of reduced prices 
for raw  cotton  forget th a t mills have 
been through two years of very high 
cotton  prices, followed by tw o more 
years of dull business and th at they 
will likely claim some benefit to  
them selves from  a m ore advantage
ous rawr cotton  m arket. T hey desire 
to  recoup them selves for the four 
years of weary waiting, and their 
side of the question a t least m erits 
consideration if their statem ents are 
true. They have not been able to 
make the finished fabric respond to 
the h igher raw m arkets, and now feel 
th at any reduction in the la tte r 
should be com ing to them.

I t is as certain  as anything can be 
th at a much larger volume of b u si
ness is going to  be done this fall 
than for several years, and the re
fusal of jobbers to buy until satisfied 
as to  values will not interfere with 
this merchandising. The persistency 
with which small orders are being 
placed for immediate delivery and 
the regularity  with w’hich the m ove
m ent of m erchandise on order is 
keeping up give color to  the belief 
of m erchants that trade is not near
ly as poor as some buyers would have 
the trade think. Brown and bleach
ed cottons will undoubtedly be re- 
vised, as well as m any other dom es
tics if cotton values grow  m ore fav
orable, but to  assume th at the revi
sion will be on anything like the

plane that large buyers talk  about is 
not in keeping with the best judg
m ent of leading m erchants. Consid
erable in terest attaches to  the char
acter of the reports that will be made 
in the m arket by retailers during 
this m onth. I f  the precedent of the 
last half year is followed, it will turn 
out th at retailers have been forced 
to  accept a shrinkage of net profits, 
but in no such ratio as m erchants 
and mills have been forced to  oper
ate  in the past half year. The next 
cotton report and the retail reports 
referred to may be sufficient to  sta rt 
business on a healthier level, but, in 
any case, the feeling in the m arket 
is that buyers have overshot the 
m ark refusing to purchase, with the 
idea th at with light stocks in hand 
they can- force a revision th a t will 
spell bankruptcy for half the mills 
and half the m erchants in the coun
try.

A to u r of the leading dry goods 
jobbers, who have prepared for the 
fall and w inter trade, shows that 
these w holesalers are confidently of 
the opinon th at it is going to  be a 
splendid season for dress goods. Pile 
upon pile of new goods, of various 
qualities, weaves and designs, p ro
vide fo r the varying taste  and desire 
of a m ultitude of retailers and their 
custom ers, who m ust be .pleased, and 
who are going to purchase much 
m ore liberally than they did a year 
ago. I t  will be a dress goods sea
son, and dress goods are going to  be 
called for in quantities of unusual 
m agnitude, if present indications are 
fulfilled. W hile the wealth of va
riety  exhibited allows any taste  to 
be stisfied, there are some things 
which are expected to  lead in the 
demand, and for which sum ptuous 
preparations have been made.

Plaids are being shown in all 
qualities, and with a g reat degree of 
a tten tion  to pa tterns and colorings, 
proving th a t plaids are m ore than 
likely to  be leaders. These goods are 
of exceptional value and will be big 
sellers. T he same pa tte rns are found 
in a variety  of colorings, and there 
are m any o ther designs.

Serges are being shown in vari
ous colors and pa tterns and of all 
qualities. Both the F rench and storm  
serges are made to  retail at prices 
varying from 50 cents up in all wool 
goods. Serges are not only in favor 
for one-piece and jacket suits but 
they are also being taken in som e
w hat heavier weights for ou ter gar
m ents in both plain and reversible 
styles, some of the new reversible 
novelties having fancy striped back 
of black and white in combination 
with either blue, green, red o r black.

Special attention  is being given by 
buyers to serges and cheviots in 
plain and novelty weaves. W oolens in 
heavy w eights are being featured 
strongly in an unusual variety of 
styles and patterns. More attention 
is being given to  rough faced m ate
rials than for several seasons, and 
for this reason zibeline novelties are 
looked upon as good. Rough weaves 
are coming strongly  into favor in 
both plain and novelty weaves, m ost 
of them  in the form of stripes or 
stripes and figures combined. Stripes 
in woven colors predominate, m ostly 
in inconspicuous designs.

I t  is said that producers of wool 
fancies to  sell a t poular prices are 
running overtim e, and m anufactur
ers of fancy woolen dress goods have 
a large am ount of orders.

Advance orders placed by leading 
retailers are for serges, cheviots, 
wool velours, ratines and for va
rious satin-faced weaves, including 
what is called peaux de gazelle, a 
fabric which is made out of a fine, 
lustrous wool.

Scotch fabrics, English tweeds and 
o ther rough fancy m aterials made up 
in dark grounds, illum inated with 
colors, very often with knotted yarn 
effects a t intervals on the surface, are 
all good. Reversible m aterials are 
in strong  position both in Europe and 
in this country. H igh-class Paris 
dressm akers are using them  freely.

Stick To One Brand.
I t  is a m istake for a small m er

chant to  carry in stock a variety  of 
brands of such goods as have to be 
fitted; for example, gloves, hose, cor
sets, etc.

Take corsets, for instance. There 
are a dozen different brands which 
are standard, and one is practically 
as good as another. If you only 
carry  one of these brands you can 
have it in an assortm ent of shapes 
and be able to  fit twice as m any cus
tom ers as you could by doing as 
m any retailers do and carry four or 
five different makes.

T he m erchant in the small town 
who tries to  carry too m any differ

ent m akes is alm ost sure to get too 
big a stock on hand. Once in awhile 
you will lose a custom er who is wed
ded to  some special make of corset 
which you do not carry, and who 
refuses to  take any o ther make. But 
to offset this, you can m ore perfect
ly fit those who do buy and make 
satisfied custom ers of them.

By confining yourself to  one brand 
you can buy enough of th a t brand 
to control it for your town. A t the 
end of the season you have a much 
cleaner stock and have not had, a t 
any time, as much m oney invested 
as your com petitor who is carrying 
short lines of four o r five brands. 
You can advertise and push your 
own brand and get the full benefit of 
the advertising.

W hite Goods.
A trem endous demand has devel

oped for piques and poplins, in wide 
welts, the vogue for heavy white 
goods for skirts having produced this 
demand. Few  narrow  welts are 
called for, and they are com para
tively neglected. The turn to these 
heavy goods has been so sudden and 
unexpected that the m arket has been 
left alm ost bare and a continuation 
of the run will result in a hopeless 
attem pt on the p art of jobbers to 
fill orders. L ight weight goods have 
been pushed out of the running for 
skirting purposes and are called for 
but little. Voiles continne to  be pop
ular for light dresses and waists. 
They have been the leading sellers 
this sum m er and are still moving 
freely.

The average man is m ore polite to 
people he never expects to  meet 
again than to those whose good will 
is really w orth cultivating.

W hen a widower m arries a m illiner 
or a dressm aker he is probably figur
ing on getting  back part of w hat his 
first wife spent.

Most women are as m odest as the 
styles will permit.

I t  is m ore blessed to  receive than 
it is to  deceive.

Imperial Apron 
Gingham

T his Gingham is  a fu ll Standard  
Count, large line o f patterns, pure 
indigo d y e  and fu ll w idth .

Special price, 6 ^ c  yard.

Grand Rapids Dry Goods Co.
Exclusively W holesale Grand Rapids, Mich.

We close Saturdays a t one o’clock
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Made in

Five Sizes

G. J. Johnson 
Cigar Co.

M a k ers

Grand Rapids, Mich.
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News and Gossip of Interest to Busi
ness Men.

Board of T rade Conference.
T he quarterly  Conference of the 

Saginaw  Board of T rade, held a t W e- 
nona Beach, W ednesday afternoon, 
A ugust 30, was am ong the m ost suc
cessful events ever given under the 
auspices of the representative and 
flourishing body in question. Over 
200 m em bers of the Board left Sag
inaw on open cars at 1 o’clock, and 
made a fine run to  the Beach, some 
fifteen miles distant, the w eather and 
o ther conditions being ideal for the 
outing.

A rriving at the Beach, the entire 
party  m arched to  the Casino, 
where, w ith President John  A. Cim- 
m erer occupying the chair, a m ost in
teresting  program m e was given. The 
general topic was transporta tion  and 
transporta tion  facilities and needs 
and each speaker adhered largely to 
this in teresting  subject. Am ong o th
er things Mr. C im m erer said in his 
opening rem arks:

“The Saginaw Board of T rade is an 
organization of business men. I t  is 
organized to  do business. I t  is not 
a religious oganization. I t  knows no 
party , no creed, no craft, no section 
and no person in particular. I t  has 
only one object, one purpose and one 
actuating  motive, and th at is Sagi
naw.”

Mr. Cim m erer reviewed the lum ber 
h istory  of Saginaw and proceeded to 
talk  of its developm ent of coal and 
brine, as well as its general develop
m ent along diversified industrial 
lines. H e pointed to  the appropria
tion of $700,000 for river im prove- 
m ent—w ork on which is now under 
way—and spoke of the future, when 
the completion of the work will have 
again placed Saginaw on the map as 
a po rt a t which im portant m aritim e 
operations and commerce would be 
carried on.

J. P. Beck, chairm an of the Com
m ittee on T ransporta tion , was then 
introduced and spoke of the advan
tages Saginaw enjoys by reason of 
its fine facilities for m oving m er
chandise and produce. He showed 
th a t the city is served by twelve ra 
diating lines of railroad, embraced in 
four systems, the Pere M arquette, the 
M ichigan Central, the Grand Trunk 
and the D etroit & Mackinac. He al
so referred to existing electric or in- 
terurban lines, the Saginaw & Flint, 
with its direct D etro it connection, 
and the Saginaw-Bay City line. Sur- . 
veys by the Lansing & N orthw estern 
on a new interurban from  Owosso to 
Saginaw, and by the Saginaw & 
Flint, for extension to Bay City, and 
from  Saginaw to Caro, were also re

ported upon by Mr. Beck. P rojected 
extension of the Grand T runk  system  
from  Ashley to  M uskegon was refer - 
red to, and the m ovem ent for a 
union passenger station and for a 
down town central ticket office re
ceived attention.

J. W. Symons, chairm an of the 
Rivers and H arbor Committee, en
larged upon the future of Saginaw, 
which he held to  be assured by the 
public spiritedness of its people and 
business men.

W. H. Klenke delivered a spirited 
address upon the topic of “Going 
A fter New M em bers,” in which he 
advanced valuable suggestions.

Secretary Joseph P. T racy  in tim at
ed that the next step for Saginaw 
to take would be the annexation of 
the Bay as its own, and the putting  
it to the uses for which it is intend
ed by nature.

T he m eeting unanim ously adopted 
a set of resolutions presented by E d
ward Schust and embodying the fol
lowing heads:

T ransportion  lines on the river and 
connecting waters.

E lectric railroad connection to  the 
Thum b territo ry , via Caro to  H a r
bor Beach.

T hrough Pere M arquette service 
between Saginaw and points north of 
P o rt Huron.

T hrough passenger serivec on the 
Michigan Central between Saginaw 
and points on its Owendale-Vassar 
branch.

Down town central ticket office 
for all roads.

Union passenger station.

Saginaw Industrial Exposition.
P reparations and arrangem ents for 

Saginaw’s Fourth  Industrial E xposi
tion and Land Show are well ad
vanced and the big event will take 
place under the auspices of the 
W holesalers’ and M anufacturers’ As
sociation at the Auditorium  Sept. 22- 
30. T he great central section of the 
vast main hall of the Auditorium , one 
of the finest public buildings in Mich- 
igan, has been taken by the autom o
bile companies m anufacturing ma
chines in Saginaw, of which there are 
several, and companies m aking acces
sories and appliances in this city in 
connection w ith the auto industry 
will also exhibit in this space. An
o ther big section has been taken by 
m anufacturers of glass and glass 
products, and here will be shown the

Symons Brothers & Company 
Wholesale Grocers 

Saginaw :: Michigan

H EN N IN G ’S  H O R S E  R A D I S H  
AND SUMMER SAUSAGE

Quality and price right Order through your jobber

CHAS. W. HENNING &  SO N S , Mfrs. 
SAGINAW, MICH.

Always Reliable

Phipps, Penoyer & Co.
Wholesale Grocers

Saginaw Michigan

SA G IN A W  M ILLING CO.
SAGINAW, MICHIGAN

S a m ico , U n c le  Sam , U p p er C rust,
K in g  K, B lu e Bird F lou rs

M ill F eed s, S eed s and  G rains
Bread made from SAMICO won first premium in 1909 and 1910 at 

Michigan State Fair. Detroit

SCHUST BAKING CO., Saginaw, Mich.
Mfrs. of Crackers and Fine Cookies

N o t in the Trust
Our goods are the best and prices lowest. Why not write today for a 

price list
Branches—Grand Rapids, Bay City, Flint

It Satisfies
Holds trade and makes new customers

St. Laurent Bros. Pure Peanut Butter
A11vLenglaSn  ^ c aRd/ « er pails. Also preparers of the famous Valley Brand Salted Peanuts. Order through your jobber.

___ ST. LAURENT BROS., BAY CITY, MICH.

Our B rands o f V inegar
Have Been Continuously on the Market 

For Over FORTY YEARS
liunk of it—FORTY years of QUALITY

We cannot alford to dispense with QUALITY 
!“ th* make of our Vinegar, and you cannot 
n i T  a  t h ^ di e  “ y  Vinegar that lacks 
^  AKm from your Jobber. SPECIFY AND SEE THAT YOU GET

“H IG H LA ND” Brand Cider and W hite P ickling  
“O AK LAND” Brand Cider and W hite P ickling  

ST A T E  SEAL” Brand Sugar

yourself^ 1 please botb y°ur customers and

Oakland Vinegar & Pickle Co. Saginaw, Mich.
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wares of a new group of Saginaw in
dustries, including plate glass, glass 
bottles and receptacles of all kinds, 
fine cut glass and tableware, optical 
glasses and down to the finest lens
es. M achinery for making these va
rious articles will also be shown in 
operation. L eather m anufactures, 
hosiery, corsets, waists, gowns, etc., 
all made in Saginaw, will be exhibit
ed. Candies, cigars, m eat products, 
wood working plants, pianos, m achin
ery and all and sundry branches of 
the industrial a rts will be represent
ed, and present indications are for 
the m ost successful exposition yet 
held in the city. The Land Show 
will be of special in terest to  farm ers 
and others, and will contain an ex
hibition of the products of Michigan 
lands open for settlem ent, with all 
available data to  guide intending set
tlers, while at the same time men of 
prom inence in agricultural work will 
be p resent to lecture to  the ga ther
ings th at are expected, the p ro
gramm e being one of unusual excel
lence.

V isit C ountry Fair.
Saginaw business men enjoyed a 

ra ther novel experience Friday, when, 
under the auspices of the W holesal
ers’ and M anufacturers’ Association, 
a special train  took an excursion par
ty  of over 400 to the Caro Fair by 
the M ichigan Central Railroad. The 
Fair people designated the occasion 
as “Saginaw Day” and special a ttrac
tions m arked the event. About every 
■wholesale house and m anufacturing 
establishm ent in the city were repre
sented on the excursion, and m any of 
the retailers also went along and had 
a pleasant outing.

Business Notes.
O rrin  W . Munger, an early settler 

and prom inent business m an of St. 
Johns and Clinton county, is dead, 
aged 76 years. He was long engaged 
in the dry goods business and was al
so a large purchaser of wool from  
the farm ers of Clinton and G ratiot 
counties. H e was a m em ber of the 
Legislature in 1863.

City traveling men who cover the 
te rrito ry  tribu tary  to  Saginaw were 
guests at a banquet given by the 
W holesalers’ and M anufacturers’ As
sociation Saturday afternoon, a t the 
H otel Vincent, and a m ost enjoyable 
time was spent.

In connection w ith the Board of 
T rade m ovem ent for newer and b e t
te r  signs for Saginaw, City Engineer 
R oberts has notifieed Secretary J. 
P. T racy that he has placed an o r
der for 1,000 new street signs. Busi
ness m en are responding splendidly 
to  the B oard’s appeal.

W . B. Mershon, prom inent m anu
facturer of Saginaw, has been named 
a delegate to  the National Conserva
tion Congress a t K ansas City, Mo.. 
Sept. 25, 26 and 27, by Governor O s
born.

A delegation from  the Saginaw 
county special Com mittee on Good 
Roads, with m em bers of the Board 
of T rade of Saginaw, attended pub
lic m eeting held at B ridgeport and 
Birch Run Saturday and M onday 
nights in the in terests of the m acad

am road which is projected from  Sag
inaw to Flint. T here was a large a t
tendance and substantial aid prom is
ed the project.

M anager Mandy, of the W elch Au
to Co., of D etro it and Pontiac, an
nounces that the m erchandise and 
m achinery of the company have been 
moved to Saginaw and installed at 
the M arquette M otor W orks, where 
active operations in car m anufactur
ing are being carried on, with an in
creased force.

J. P. Beck, of the Board of Trade, 
and County Road Commissioner 
John E derer attended the S tate Good 
Roads convention at Lansing as Sagi
naw’s representatives.

Saginaw retailers share in the gen
eral consternation a t the sky rocket 
m ovem ent of the sugar m arket, noted 
during the week.

T he Schm idt-Vogt Co. held its 
form al opening of the new abattoir, 
ju st erected and equipped, on T hurs
day, the establishm ent being visited 
by thousands. Julius V ogt and H en
ry M. Schm idt are the principals of 
the company, and Emil Saley, form 
erly with Arm our, Chicago, is super
intendent. The concern is equipped 
as are the best and m ost m odern of 
the Chicago packing houses, differing 
only in point of capacity, and will 
slaughter and handle wholesale m eats 
of all kinds, under the name, “Queen 
Brand.”

Am ong business visitors to  Sagi
naw houses during the week were L. 
J. Heinlein, V assar; W alter Camp
bell, Goilford; A. Birch, W heeler: 
P e ter Ryan, M errill; H enry  Sheldon, 
E lm er; B. T. H utchinson, A labaster; 
Mr. Yawger, of Yawger & Pearsall, 
Hale. J. W . Brady.

New Foods From “Useless” Fish.
E xperts in the U nited S tates are 

giving careful study to  the m ethods 
in vogue in certain fish factories in 
N orthern  Europe, w ith a view to the 
economical preparation of products 
from  fish that h itherto  Am ericans 
have regarded as useless.

Am ong these is the preparations of 
fish pastes from fish that have no 
commercial value either as fresh or 
salted food, but which, at the same 
time, possesses a high nutritive value. 
I t  is said that the flesh of both the 
shark and the whale (which latter 
can not, of course, be properly classi
fied as a fish) are largely utilized for 
the preparation of a fish extract that 
resem bles in some respects the popu
lar extracts of beef, being at the 
same tim e far cheaper. All fishy 
flavor is elim inated by chemical proc
esses, and the ex tract is valuable for 
the foundation of soaps and in gen
eral cookery.

W hale m eat is nutritious, but its 
excessive am ount of fat renders it 
unpalatable to m ost persons. So this 
fat is removed before the extract is 
boiled down to a syrupy consistence 
and sealed in jars.

In  many of the fish factories of 
Norw ay a “fish m eal” is made that 
is eaten extensively by the natives of 
N orthern  Europe. In  these several 
ways fish which were form erly re 
jected  as being unfit for food are be
ing utilized to  the advantage of 
many.

$2,500.00
In Prizes

To Increase Oatmeal 
Consumption

185 Prizes, Ranging from $100 Down 
Open to Grocers and Their Clerks

H T H E  Q uaker O ats Com pany sta r ts  its  Fall ad- 

*  v ertis in g  w ith  a n ew  innovation . See the  

O ctober m agazines and w om en’s publications. T hey  

com e out about Septem ber 25th.

We offer there 185 prizes, totaling $2,500.00. There are 
five prizes of $100.00 each, ten of $50.00 each, etc. They 
are offered by us to those who send the best letters, illus
trating the good which people get from eating oatmeal.

You men who sell oats should have a chance at those 
prizes.

Be sure that you see those announcements.

And notice this when you read such announce
ment: The object of our advertising—as it has 
been for years—is to increase the oatmeal con
sumption. We are not merely after existing 
trade. Nine-tenths of our aim is to increase the 
sale of oatmeal.

A recent house-to-house canvass which we 
made in twelve cities shows that two-thirds of all 
families are now using oatmeal. About half of 
them use it daily. Our object now is to bring this 
greatest of all foods into constant, universal use.

And that is for the good of all.

The Quaker Oats Company is doing more than all 
others to nurture the trade in oatmeal. It has done more 
than all others to make people like oatmeal.

Quaker Oats is, beyond any question, the finest oat 
food in existence.

By quality, by advertising and by right business 
methods we are constantly building the trade in oatmeal. 
If you believe that these efforts are good for you—and 
good for all—we ask you to help.

The Quaker Oats Company
C H IC A G O
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W hy D o W e Hear So Little of the 
Fathers?

W ritte n  fo r  th e  T radesm an .
As m atters now stand, m others 

certainly are getting  the best of it. 
T heir toil and troubles, their b ro o d 
ing care and watchful solicitude, their 
affection and sym pathy—all are held 
up for universal com m endation. A 
halo of sentim ent surrounds their 
heads. A vast quantity  of poetry, 
some of it not so poor in quality, is 
w ritten  in their praise and all the 
high honors of parenthood are show 
ered upon them. M other’s Day, when 
everyone is expected to  w ear a white 
carnation, rapidly is com ing into na
tion-wide observance.

N othing but good can result from 
giving fitting recognition to  the love 
and devotion of m others. No one 
can find any fault w ith this. But 
how about the fathers? I t  is some 
w ork to  be a good father and a long 
job and a steady one and entirely 
w ithout salary or o ther financial 
emolum ents. W hat is even worse, 
no particular glory attaches to it.

T he prime qualification of a good 
fa ther is u tte r  self-abnegation. I t 
is not so hard to exercise self-denial, 
even of the extrem e sort, if we can 
be placed on some kind of a pedes
tal for doing it. M ost of us are will
ing to  work for a cause—to die for 
it if need be—if only we can have 
our names and pictures in the papers 
and pose as heroes and benefactors 
T his is hum an nature.

Now a father—just a plain, com
mon father—may self-abnegate as 
much as a foreign m issionary (he has 
very ample opportunities along this 
line), but no one thinks anything 
about it, it is all taken as a m atter of 
course.

Since one gets little or no credit 
for being an extra good father, it 
very naturally  has come about that 
the average man, who it m ust be ac
knowledged is a som ewhat inert 
creature when considered m orally 
and spiritually, neglects all but the 
m ore urgent of his paternal duties. 
H e provides food and clothing, but 
he fights shy of organizing himself 
into a F a th ers’ M eeting and spend
ing his scant leisure discussing the 
relative m erits of corporal punish
m ent and m oral suasion or the com
parative values of the various brands 
of infants’ food. He prefers to read 
his paper or fan a baseball game.

The reason we do not have m ore 
good fathers is because we do not 
make more fuss over those we do 
have. I t  is high time fathers were 
prom oted to  some of the ornam ental 
branches of parenthood, so to  speak.

1 am convinced that if the great

body of intelligent men would take 
up the study of “T he Boy” in the 
same thorough-going way th a t earn
est, conscientious wom en are now 
m aking a study of “T he Child,” 
som ething would happen. T hat 
som ething would be th a t well-to-do 
fa thers would become acquainted 
with their own boys and spend as 
much tim e as possible in sym pa
thetic com panionship w ith them ; 
they would give careful oversight to 
their education and train ing  and, as 
a result, the sons of our best fami
lies would pan out be tte r than many 
of them  now are doing.

The grow n m an is always singing 
the praises of m other’s pies and 
m other s molasses cookies and m oth
e r’s m atchless tenderness. If  he 
rises to  eminence and power, he 
ascribes it all to  m other’s influence. 
F ar be it from  me to  depreciate this 
in the least. Give to  m other’s love 
their full meed of praise and honor; 
but didn’t fa ther have anything to  
do with it? D oesn’t he deserve a lit
tle credit for the form ation of your 
character?

You rem em ber how you could 
hoodwink m other, and when you got 
into any scrapes she always thought 
the o ther boys were all to  blame. 
W ere there ever such travesties of 
punishm ent as those whippings of 
m other’s, adm inistered a t such long 
intervals and only when she felt it 
to be her bounden duty, and so soft
ly and gently and w ith tears stream 
ing from  her loving eyes? But you 
could not pull the wool over fa ther’s 
eyes not a bit of it. He could see 
clear through all your deviltry, be
cause he had been right there him 
self. W hen he called you to  the 
woodshed to  square m atters, it was 
not his eyes th at the tears stream ed 
from. D on’t you think those sterner 
episodes had som ething to  do with 
m aking you w hat you are and that 
fa ther should be given honorable 
m ention as one of the indispensable 
factors contributing  to  your suc
cess?

Tim e was when fathers were con
sidered of m ore account than they 
are now. Scarcely a g reat nation of 
antiquity  but the fa ther held the 
m ost exalted place in the family. U n
der the patriarchal form  of govern
m ent the fathers were the rulers, and 
we have but to  tu rn  the pages of old 
Jew ish history  to  learn the esteem 
in which they were held. W hen 
Aeneas, one of the T ro jan  heroes 
and afterw ard founder of the Roman 
empire, was escaping from  T roy  a ft
er its capture by the Greeks, al
though his wife Creusa became sep
arated  from  him and was lost in the

Sales Books ««cial
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Cog Gear Roller 
Awnings

Are up to date. Send for'catalog.
Get our prices and samples 

for store and house awnings.

The ). C. Goss Co., D$[ef/

FOOTE &  JENKS* COLE/IAN’S ~ (B R A N D I
Terpen eless High Class

Lemon and Vanilla
Write for our “ Premotloa Offer" that combat« "Factory to Family” scheme», insist 

oa retting Coleman s  Extracts from your jobbing grocer, or mall order direet to

FOOTE & JENKS. Jackson, Mich.

YOU HAVE MADE A MISTAKE when you buy a Christmas line without 
first seeing our samples. If our salesmen do not call on you write us and we 
will see that one does.

THE WILL P. CANAAN COMPANY
125 N . O T T A W A  S T . G R A N D  RAPIDS, MICH.

M ILW AU KEE V INEGAR C O M P A N Y
Manufacturers of Guaranteed Grain Distilled Vinegar 

Sold by all Jobbers MILWAUKEE, WIS., U. S. A.

Don’t Pay a Fancy Price for Vinegar
SEND US AN ORDER TO-DAY FOR

C O M P O U N D
G R A IN , S U G A R  A N D  G R A P E  V IN E G A R

The price is 13*  cts. per gallon with one barrel free with each fifth barrel shipped this season

F. O. B. n^kmaroo Lawton. Grand Rapids. Saginaw. Jackson. P  r \  n  
Detroit Alpena. Traverse C ity or Bay City. f  .  K J.  I J .

STOCK A L W A YS ON HAND A T THESE POINTS 

An Ideal Pickling and Table Vinegar 
Satisfaction Absolutely Guaranteed

Lawton Vineyards Co. :: Kalamazoo, Mich.

N O T I C E
Now is the open season for

NIBBLE STICKS
We furnish bait with every box. It catches 
«2L.eveiY time. Use n o t h i n g  but 
ORIGINAL NIBBLE STICKS made by

P U T N A M  F A C T O R Y , N a tio n a l C a n d y  C o .  
Grand Rapids, Mich.
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confusion, it is m entioned th a t he 
bore his aged father Anchises on his 
shoulders and succeeded in getting  
him to a place of safety.

I have lately been much interested 
in a picture showing a cross sec
tion of a g reat Cunard liner. I t  is 
like a huge several-story hotel put 
under water. On one floor are the 
elegantly furnished drawing rooms, 
and next below are the first-class 
state rooms, also palatial in their ap
pointm ents. N ext is the first-class 
dining room  and below that the sec
ond-class state rooms. Down farther 
comes the steerage dining saloon 
with its hundreds of im m igrants seat
ed a t table. Below all these, below 
the store room s filled with boxes and 
barrels of supplies and hung with 
dressed beeves and hogs, below even 
the cargo and the baggage, down in 
the very bottom  of the hold are the 
boiler room s and the furnaces, and 
here, stripped to  the waist on a c 
count of the intense heat, are the 
stokers, the men who tend the fires.

They occupy a m ost im portant po
sition in  seafaring economy, for it 
is by their efforts th at the ship is 
kept going. But there are no gold- 
braided uniform s for them  and we 
never hear of their taking any par
ticular pride in their positions. T here 
seems to  be no esprit de corps among 
stokers.

In  the average Am erican family in 
com fortable circumstances, father 
stokes. I t  is by the toil of his body 
or brain th at the household is kept 
going. U nder present conditions we 
can not well let father off from  stok
ing, but would it not be well to 
bring him up to  the draw ing room 
m ore frequently  and make som ething 
of him?-

T he poets should get busy and 
w rite some verses about fathers. 
Perhaps we m ight have a F a th ers’ 
D ay/ Once attention  was turned to 
the subject, it would not be difficult 
to  give fathers a place of honor in 
popular estim ation, and a chance to  
supply some of the ideas and ideals 
of the family life, as well as the 
m eans for its m aterial subsistence.

Quillo.

Is Chivalry the Real Name After All?
A few years ago a sw eet woman 

died.
She left two little  girls and a fine, 

stalw art son behind her.
W hen she had been dead a year or 

so her husband m arried again.
He m arried a p re tty  woman, with 

exceedingly bright eyes and the most 
fascinating lisp in the world.

The woman with the b righ t eyes 
was very poor when the m an m ar
ried her. She was a seam stress, and 
had never had quite enough food in 
her life, and it made her very un
happy to have to  sew p re tty  clothes 
for o ther women when she knew she 
could w ear them  so becom ingly her
self.

So she m arried the man—for he 
was very rich.

And he bought the wom an who 
had m arried him diamonds, and two 
autom obiles, and emeralds, and a fine 
house in town and a beautiful coun
try  place, and because he was very 
rich and powerful the wom an who

had know n his first wife came and 
visited the second wife, and she went 
into th a t strange place called “so
ciety.”

But she had a g reat deal of time 
on her hands, and so she flirted with 
the m an’s fine, sturdy son, and she 
introduced the m an’s- sweet, inno
cent daughter to  people she would 
much better never have known; and 
she entertained very shady people in
deed at the g reat place in the coun
try—and the man who had m arried 
her loved her so th at he would not 
believe his own eyes. But one day 
the half-grown boy did believe his 
eyes and killed a man who was visit
ing the woman who had m arried his 
father. And then there was a trial. 
And the boy’s life hung upon the 
testim ony of the wom an who had 
m arried his father.

And the law yers on both sides of 
the case agreed not to  put the w om 
an , on the stand. “She is a woman, 
after all,” they said. And the woman 
made her bright eyes very big and 
lisped beautifully when she thanked 
them ; and the papers in the town 
where all this happened prin ted  fine 
editorials on “the chivalry of the 
Am erican bar.”

T he boy?
Oh, well, his case is not settled 

yet; and w hat’s the difference? H is 
m other is dead, anyhow.

Chivalry?
I w onder if th a t’s the real name 

for such things as this?
I hope not.
I have always believed th at chiv

alry was the sentim ent that made 
men p ro tect the innocent and the 
weak.

I can not see why it should be 
called into effect to  p ro tect the wick
ed and the strong, do you?

“A fter all she is a woman.”
V ery pretty , gentlemen.

I t  is a pity the lady in question 
did not rem em ber th at fact ju st a lit
tle sooner herself, isn’t  it?

W inifred Black.

She Was Taller.
Jessie—I suppose he fell in love 

with you first thing.
Tessie—No; he didn’t fall. He just 

reached up and kissed me.

O nly the feminine passion for get
ting  things cheap can explain some 
wom en’s choice of a husband.

Evidence
Is w hat th e  man from M is
souri w anted w hen he said 
“ SHOW M E .”

He was just like the grocer 
who buys flour—only the gro
cer must protect himself as 
well as his customers and it is 
up to his trade to call for a 
certain brand before he will 
stock it.

“Purity Patent” 
Flour

Is sold under this guarantee:
If in any one case “ Purity 
Patent’ ' does not give satis
faction in all cases you can 
return it and we will refund 
your money and buy your 
customer a supply of favorite 
flour. However, a single sack 
proves our claim about

“ Purity Patent”

M ad« by
G ran d  Rapid« G rain  I t  Milling: Co. 
194 C an al S t., G ran d  Rapid«, Mich.-*

We have a lot of choice 
buckwheat suitable for seed. 

Write for prices.
Watson-Higgins Milling Co.

Qrand Rapids, Mich.

Just as Sure as the Sun 
Rises

3̂ R E S C E N T
F l o u r

Makes the best Bread and Pastry

This is the reason why this 
brand of flour wins success for 
every dealer who recommends 
it.

Not only can you hold the old 
customers in line, but you can 
add new trade with Crescent 
Flour as the opening wedge.

The quality is splendid, it is 
always uniform, and each pur
chaser is protected by that iron 
clad guarantee of absolute satis
faction.

Make Crescent Flour one of 
•your trade pullers—recommend 
.it to your discriminating cus
tomers.

Voigt 
Milling

CRESCENT« Co-

■OU ARE ALWAYS SURE of a sale 
and a profit if you stock SAPOLfO. 

You can increase your trade and the 
comfort of your customers by stocking

at once. It will sell and satisfy.
HAND SAPOLIO is a special toilet soap—superior to any other in countless ways—delicate 

enough for the baby's skin, and capable of removing any stain.
Coats the dealer the same as regular SAPOLIO, but should ba sold at 10 eaats par —
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A  C o r k i n g  C a l e n d a r  o f  S t a r t l i n g  S t u n t s

W est Michigan State Fair
Grand Rapids, Sept. 11,12,13,14,15

Private Cost Marks Invite Suspicion 
and Distrust.

Experience has determ ined th a t the 
best results in business follow from  
the one-price plan. W here a scale 
of prices is m aintained it is never 
m aintained. T his m ay appear like a 
paradoxical statem ent, but its tru th  
has been abundantly, determ ined in 
experience. T he tendency is always 
to  give the low est price as a special 
inducem ent every time a sale is 
m ade w ith difficulty. Friends put in 
a claim to be on a par w ith the m ost 
favored custom ers. O ther men who 
know th a t m ore than  one price is 
made, even when they get the best 
price, always enterta in  a suspicion 
th a t some o ther man has been more 
favored than  they have been. A price 
scale leads to  d istrust and m akes 
trouble; there  can not be any doubt 
about that.

Business a t its best is filled with 
enough of trouble and w orry  w ith
out voluntarily  adding to  them  by the 
futile a ttem pt to  m aintain a tw o or 
three price scale. Those m en who 
have been the longest in the im ple
m ent business have convinced them 
selves that the ideal plan is to  have 
one price, and when tim e is asked 
m ake the  distinction between cash 
and tim e price one of in terest on the 
note. M isunderstandings are avoid
ed and every m an knows th at he is 
buying ju st as cheaply as every o th 
er man, and that if he asks the fav
o r of credit he is giving som ething 
in re tu rn  for it.

T his introduces the subject of 
m arking goods. A few years ago it 
was alm ost a universal custom  for 
business men to have a secret price 
m ark and to  m ark all of their goods 
with th a t mark. T here  are some 
who continue to  follow th at prac
tice to  this day. Those who do this 
are at an evident disadvantage. They 
are inviting suspicion and distrust. Ii 
a pi ice m ark m ust be in terpreted  to 
the custom er, how is he to  know 
th at every in terpreta tion  will be the 
same? H e will have a righ t to  sus
picion that if some o ther and possi
bly m ore desirable custom er asks for 
an in terpretation  of the same cabal
istic signs th a t his in terpreta tion  
m ay be different. Even although the 
dealer inviolably keeps to  the one 
price system, and persists in m arking 
these prices in hieroglyphics, his cus
tom ers will suspect him of decep
tion.

No business man can afford to  in 
vite this. H is every move should be 
so frank and devoid of duplicity, or 
even the suspicion of duplicity, that 
every custom er may confidently know

th at he is getting  as good a price 
as any o ther m an whatsoever.

T he only way this can be attained 
is by using plain figures and con
spicuously displaying them. D on’t 
leave it for the clerk o r for your
self to enlighten the probable cus
tom er as to  w hat the selling price 
of a tool m ay be. M ark it, m ark it 
plainly, so there can be no m istake. 
W ith  the obvious advantages of such 
a system  before every business man 
as evidenced by the g reat m erchants 
of the country, it is a m ystery  why 
some m en will persist in adhering to  
the obsolete secret price mark. If  you 
are addicted to  th at habit, stop it at 
once. You will observe a differ
ence in the attitude of your trade at 
once.

I t  is all-im portant in these days 
of intense com petition to  foster and 
encourage confidence and m utual re
spect. If  you, a t the very outset oi 
a trade, conceal the essential thing 
of th at deal, the price, by hiding it 
under a m arking system  th a t no one 
but you o r your clerks can under
stand, you are preventing the grow th 
of th at m utual confidence th a t is the 
life of trade. You m ay rigidly ad
here to  the one price system , but if 
you use a secret price m ark you can 
never succeed in m aking your cus
tom ers believe it. You lose their 
confidence a t the very outset, and, 
once lost, confidence is the last thing 
to  be regained. A  business w ithout 
confidence is foredoom ed to  failure.— 
Im plem ent Age.

R O B I N  H O O D
AMMUNITION (gT iSS )

A sk for special co-operative selling plan. Big 
Profits

Robin Hood Ammunition Go.
Bee St., Swanton, Vt.

THE AUTOMATIC LIGHT. Operated 
same as electricity or city gas. No generati 
required. Simply pull the chain and you hi 
light of exceeding brightness. Lighted and i 
tinguished automatically. Cheaper than ke 
sene, gas or electricity. Write for booklet 
and special offer to merchants.

Consumers Lighting Co.. Grand Rapids. Mi<

A. T. KNOWLSON 
COMPANY

W h o le sa le  Gras and  
E lec tr ic  S u p p lie s
Michigan Distributors for

W elsbach Company 
99-103 Congress St. East, Detroit

Telephones, Main 2228-2229 
Catalog or quotations on request

A  R are W e e k  o f  R are A ttra c tio n s
T he “BIG  SH O W '’ o f th e year, and th e  B IG G EST in

our h isto ry
Education, Inspiration and A m usem ent, Som ething for

E veryb od y

The Wright Biplane
Will be in daily flight. The sight of a century! First “Aviation 
Meet” in the history of Western Michigan! See the daring “Bird 
Men” cleave the clouds! This is the most famous aeroplane in 
the world! It will carry passengers, too! Want a ride? This is 
the machine that carried Johnstone to a height of TWO MILES at 
Belmont Park! You MUST see this wonderful exhibition!

THE RACING CARD
TUESDAY, SEPTEMBER 12.

2:19 Trot......... ............Purse $500
2:13 Pace............ ............Purse $500
2:24 Pace............ ..........Purse $500

THURSDAY, SEPTEMBER 14.
2:10 Pace............ ............Purse $500
2:15 Trot........... ............Purse $500
2:24 Trot............ ............Purse $500

FRIDAY, SEPTEMBER 15.
2:16 Pace............ ............Purse $500
2:20 Pace............ ............Purse $500
2:30 Trot........... ............Purse $500

$18,000 Premiums
Have attracted the finest 
and most complete exhibits 
we have e v e r  s h o w n .  
Every inch of show space 
has been taken. Premium 
offerings in agriculture, in
dustry, vehicles, imple
ments, stock, automobiles, 
etc., etc.

See the World’s Motor Speed Kings
T he Greatest Automobile Races on A ny Michigan Track

Burman, who holds the world’s record for a mile, and Har- 
roun, the world’s long-distance champion, will be the stellar at
tractions—with others of almost equal sensational merit. It’s 
worth the price of admission to see Oldfield’s 200 H. P. “Blitzen 
Benz” shattering track precedents.

See the Dare-Devils Shatter Records and Precedents

BAND CONCERTS DAILY  
By the Furniture City Band, the Ramona Band, the Second 
Regiment Military Band, the Press Newsboys Band, the 
Pythian Band, and the Grand Rapids City Band.

T he $50,000 Live-Stock Show Alone is W orth Going Miles
to  See

And There W ill Be a Thousand Other Attractions for You

R E D U C E D  R A T E S  O N  A L L  R A IL R O A D S
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The Power of Hard Work.
Much has been said about efficien

cy in business. Much will be said 
about it in days to  come. M any a 
m an will spend days and sleepless 
n ights in try ing  to  devise ways 
w hereby he can a tta in  efficiency, and 
by m eans of which he m ay enjoy the 
em olum ents th a t efficiency will bring 
to  him. F or when all is said and 
done success in business resolves it
self into efficiency, and into efficien
cy alone. A successful business m ust 
have been an efficient business—the 
one is the m easure of the other.

I t  is a singular tra it of hum an na
ture that m en are prone to  look foi 
hidden directions and difficult cours
es, neglecting perfectly obvious and 
easy roads. T here  is a popular m is
conception to  the effect th at success 
in any enterprise—social, political, 
business <or m ental—is to  be obtained 
only by virtue of severe travail and 
difficulty; and this is true  in a quali
fied sense. I t  is true th a t success 
can not come to  any one in any walk 
of life unless unusual exertions are 
expended to  a tta in  th a t success. A t 
the same tim e it by nd m eans fol
lows th at there should be any diffi
culty in divining the particular m eth
ods to  be employed. Men think th at 
the road to success is an unusual one, 
and th a t it is a difficult one to  dis
cover. R ather the tru th  liés in the 
fact th a t the road is a perfectly plain 
one, and th a t the only difficulty lies 
in the keeping in it.

Every m an who has ever been a 
success in any direction of endeavor 
will assert th a t he has attained his 
end ra ther by the devotion of sheer 
hard w ork than  by the employm ent 
of any o ther means. Men are disin
clined to  believe this from  their in
herent desire to  see in the  prosecu
tion of success m easures and a tta in 
m ents different from  those em ploy
ed in the conduct of ordinary busi
ness. T h a t this is a m istaken view 
of the m atter is certain. I t  is always 
a test of the validity of any solution 
th a t it is general, in o ther words, 
th at it contains common factors or 
m ethods th a t apply to  innumerable 
exam ples of like nature. I t  is a fact 
th at every instance of success has 
been attended by the virtue of hard 
work, therefore hard work is a com
m on factor in every case of suc
cess. W e are ra ther inclined to  be
lieve th a t hard w ork is about the 
only factor th a t is common to  every 
case. I t  follows inevitably then th at 
hard w ork m ust be undergone if suc
cess is to  come.

T his justifies the statem ent made 
above th a t difficulty of some kind 
m ust be encountered. But it reveals 
the  com forting fact th a t the difficulty 
lies in a direction so common and 
so well understood th at no m an need 
shy a t it; every m an knows instan t
ly w hat hard w ork is, and practical
ly every m an is abundantly able to 
apply it. A w riter on business top
ics said recently  th a t “there is no 
b e tte r talent or genius than  the pow
er to  do hard work. H ard  work, in 
telligently  directed, is success in any 
business.” T his coupling in apposi
tion of talent, genius and hard  work, 
m aking them , if not synonymous

term s, a t least term s of equal im 
port and effect, is em inently correct 
Talent, w ithout the power of appli
cation, comes to naught. Genius, 
w ithout the power to  apply its dis
coveries by m eans of labor, is futile. 
H ard  work, even in the absence of 
either talen t or genius, can accom 
plish- much. Of the three, if there 
is any degree of comparison, hard 
work is the best. I t  has produced 
m ore in the history of the world than 
have the other two combined.

T his is com forting doctrine to  the 
young m an especially. I t  tells him 
that he need waste no time in re
pining because he is not a genius in 
business. H e need spend no time 
try ing  to ascertain  w hether he has a 
talent for business. All he has to 
do is to  get busy, and day after day 
apply himself to  the best of his 
strength . H ard  work is the panacea 
for the power of working hard, other 
things being equal, will make a suc
cess. One qualification only to  the 
broad assertion of this doctrine is 
necessary. T he hard w ork m ust be 
intelligently directed. I f  the young 
business m an doubts the intelligence 
possessed by himself to  direct h is 
business, he can always borrow  from  
the experience of older men, and by 
association w ith the acknowledged 
successful m en in his line of endeav
or he can supply his own deficiencies. 
Is it not paten t where this sugges
tion leads?—Im plem ent Age.

Scouting at Home.
“So, you wish to  be a boy scout, 

Earlie?”
“Yes, dad.”
“W ell, those tall weeds in the back 

yard would make excellent cover for 
an enemy. I think it would be good 
m ilitary tactics for you to  cut ’em 
down.”

The Standpatter.
“W hat is a standpatter?”
“A standpatter is a m an who does 

not w ant a new deal.”
“And why do people desire a new 

deal?”
“In  the hope th at some of them 

will get a chance to  stand pat.”

Acorn Brass Mfg. Co.
Chicago

Makes Gasoline Lighting Systems and 
Everything of Metal

D O N T  F A IL . v 
To send for catalog show* 

log our line of

PEANUT ROASTERS, 
CORN POPPERS, &G.
LIBERAL TERM S. 

KINGERY MFG. C 0 „106-108 E. Pearl SL.C'nclniiat<.<>

W est Michigan State Fair Visitors
Every dealer throughout the state should visit this fair, 

which will be even bigger and better this year than ever 
before.

We extend to the trade a cordial invitation to make free 
use of our down town store and our exhibit tent at the 
grounds, as headquarters.

We will exhibit from our entire lines of Collars, Har
nesses, Robes, Blankets, Saddlery Hardware, Implements, 
Fur and Waterproof Clothing, Trunks, Suit Cases, Bags, 
Etc., and we promise to all visitors ample proof of the qual
ity and quantity of the famous SUN BEAM goods.

Don’t  forget the place—Grand Rapids.
Don’t  forget the dates, September 11 to 15.
Don’t  forget the

B R O W N  &  S E H L E R  C O .
Up tow n —5 and 7 W . Bridge St.

Fair Grounds—Exhibit T ent, Im plem ent Section

R E Y N O L D S  F L E X I B L E  A S P H A L T  S L A T E  S H I N G L E S
AN  HONEST PRODUCT AT AN  HONEST PRICE

PHOTOGRAPHIC SECTION REPRODUCED

Our Price is Reasonable

We Invite Your Inquiries

For Particulars Ask for 
Sample and Booklet

We Are Ready and Anxious 
to Serve You

Reynolds Slate Shingles A fter Five Years Wear

Manufactured by H. M. REYNOLDS ROOFING CO., Grand Rapids, Mich.
WRITE US FOR AGENCY PROPOSITION

Wood Shingles After Five Years Wear
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Michigan K nights of the Grip. 
P res id en t—J .  C. W ittliff, D etro it. 
S ec re ta ry —F . M. A ckerm an, L ansing . 
T rea su re r—Lou J . B urch , D etro it. 
C haplain—A. G. M acE achron, D etro it. 

t  P - GoPPelt, Saginaw ; P .
L. D ay, Jack so n ; W . J .  D evereaux, P t .
o Uw n bvi?Hn ^  M artin > G rand  R apids; C. H . P hillips, L ap ee r; L  T  .H urd , D avi-

Grand Council of Michigan, U. C. T 
G rand  Counselor—George B. C raw , P e - toskey.
Ju n io r  C ounselor—Jo h n  Q. A dam s, B a t-  tie  Creek.
P a s t  G rand Counselor—C. A. W heeler. 

D etro it.
G rand  S ec re ta ry —F red  C. R ich ter, T rav e rse  City.
G rand T rea su re r—Joe  C. W ittliff, D etro it.
G rand  C onductor—E . A. W elch, K a la 

mazoo.
G rand  P ag e—M ark  S. B row n, Saginaw . 
G rand  Sentinel—W alte r S. L aw ton , 

G rand  R apids.
G rand  C haplain—Thos. M. T rav is , P e -  toskey.
E xecu tive  C om m ittee—Jam es  F. H am - 

mell, L an sin g ; Jo h n  D. M artin , G rand 
R ap ids; A ngus G. M cE achron, D e tro it; 
J am e s  E . B urtless, M arquette .__________

It W as a Nightmare.
‘‘T hat,” rem arked H om er Tuttle, 

“is about as near as anybody will 
ever come to  seeing a real ghost. 1 
don’t believe in ’em. But I do be
lieve in dream s, and I can prove 
th ere ’s som ething in ’em, too. W hen
ever I struck New O rleans I used 
to visit a poolroom , where I scrap
ed acquaintance w ith a chap named 
Jackson, who was picking the w in
ners day a lte r day.

“H e told me th at som etim es he 
dream ed about the way races were 
going to  come out; and always won 
when he played those dream  tips. 
One day he came in and said: ‘I had 
a dream  last n ight in which I heard 
som ebody yell: “Jessie R. wins by a 
neck!” Never heard of the skate, did 
you?’

“I never had, either; but, strange 
to say, on the next card th at was 
posted there was a horse named Jes
sie R., and she was twenty-to-one. 
Say! M aybe we didn’t get aboard;
I with m y last lone five spot for first 
place, and he with a tw enty for the 
same.

“Then the man in the window be
gan to  call the race. Jessie R., no
w here; not even in the stretch. I be
gan to  kick m yself for a fool to  bet 
on a dream —and then came, ‘Jessie 
R. wins—by a neck!’

Jackson, old man,’ I said, ‘the 
next time you have a dream, don’t 
forget me, and 1 11 do the square 
thing. E at a W elsh rare-b it and 
some mince pie before you go to 
bed. Don t w orry about dyspepsia. 
You’ll have m oney enough to  get the 
best doctors in the world.’ I felt th a t 
if Jackson could only keep on dream - 
ing we d both be millionaires.

“As luck would have it, he did not 
have ano ther dream  until afte r the 
button  business called m e on to  the 
nex t town, though, if [ could have 
been sure he d do some m ore dream 

ing I ’d have throw n up m y job and 
stayed.

“I didn’t see him again for a cou
ple of m onths. T hen I m et him in the 
same poolroom , and the first th ing  he 
said was, ‘I had a dream  last night. I 
dream ed the chap in the window call
ed out, ‘H otstuff wins by a nose.’ ” 

“Did we play it? W e did—to  our 
last cent. I t  was an right-to-one 
shot, and we put every penny on first 
place. P re tty  soon the old boy in 
the window begins to  call the race. 
W e didn’t hear H otstuff am ong the 
leaders, and I began to  worry, for I 
didn’t have but a nickel left in the 
w orld; but Jackson says:

Never fear, old sport. My dream s 
have never failed me yet. T hey are 
the sure goods. You can depend on 
’em every tim e.’

“T hen we heard, ‘H otstuff in the 
stretch! and m y heart began to  beat 
gain. .Then, ‘H otstu ff wins by a nose!’ 

and Jackson and I fell into each 
o th er’s arm s and yelled for joy.

Jacky, I cried, ‘I ’m going to  
quit selling buttons this very day, 
and you and I  will follow the races 
in a private car.’

‘Ju s t then  I hear the window go 
up w ith a bang, and the chap behind 
it yells out, ‘H otstuff disqualified!’ 

“W e went out into the cold, cold 
world, and sat on a park  bench to  
think it over. ‘Y ou’re a fiine dream er, 
you are,’ I said.

W ell, says Jackson, ‘I took your 
tip  about w hat to eat, and that was a 
W elsh ra reb it dream. I guess it m ust 
have been a nightm are.’

“F o r the next week I lived on three 
dollars and fifty cents, borrow ed 
money, including room  ren t and food 
—so you can imagine w hat I ate.”

Outsied the Ring.
H e stood a t the foot of the  stairs 

for ten  m inutes before he could m us
te r  up enough courage to  ascend to 
the office of the dentist.

“W hat is it?”
“Toothache.”
“Get into the chair!”
“But—but—”
“Get in!”
“ I ju st called to  ask if—”

Yes, I  know. T ooth  is loose and 
m ust come out.”

“But I can’t stand it. T h at is—” 
“Open your jaw s.”
“Easy, now—”

T ooth  is out. .A dollar, please. By 
the way, w hat is your profession?”

“A prize fighter”

A m an does not have the v irtues of 
C hrist because he knows where to 
read about them ; as well try  to  feed 
upon a cook book.

Virtue is its own reward—and a 
lot of people are waiting until it is 
increased.

Hotel Cody
Grand Rapids, Mich.
A. B. GARDNER, Mgr.

. Many improvements have been made 
m this popular hotel. Hot and cold water 
have been put in all the rooms.

Twenty new rooms have been added 
many with private bath.

The lobby has been enlarged and beau
tified. and the dining room moved to the 
ground floor.

The rates remain the same—$2.00. 12.50 
and 53,00. American plan.

A ll meals 50c.

The Breslin
Absolutely Fireproof

Broadway, Corner of 29tb Street

Most convenient hotel to  all Subways 
and Depots. Rooms $1.50 per day and 
upwards with use of baths. Rooms 
$2.50 per day and upwards with private 
bath. Best R estaurant in New York 
City with Club B reakfast and the world 
famous

“ CAFE ELY SEE”

NEW YORK

Chase Motor Wagons

Are built in several sizes and body styles. Carrying 
P°unds- Price* from $750 to $2,200. Over 25,00 Chase Motor Wagons in use. 

Write for catalog.

Adams & Hart
47-49 Ho. Division St., Grand Rapids

FROU-FROU
is  as good as m oney, 
sk ill and long experi
ence can p o s s i b l y  
m ake it— there is no 
b etter w afer in  th e  
U niverse.

The McCaskey Register Co.
Manufacturers of

The McCaskey Gravity Account 
Register System

The one writing m ethod of handling account 
of goods, money, labor, anything. 

ALLIANCE, OHIO

s S é s d B

C h icago  Boats
T W IC E  DAILY

G . &  M . L in e  and G . R . &  
H o lla n d  In terurban

Day T rip , Leave 
N ight T rip , Leave

- 7:40 A. M.
8 and 9 P. M

I n c r e a s e  Y o u r  S a le s  o f

B A K E R ’S  
Cocoa and 
Chocolate

ANY GROCER who 
handles our prepa
rations can have a 
beautifully illustra
ted booklet of choc
olate and cocoa rec
ipes sent with his 
compliments to his 
customers entirely 
free of charge.

_  Ask our salesman
Registered. or write

U. 8. Pat. OIL 1 w rue

Walter Baker & Co. Ltd.
DORCHESTER. MASS.

IM PORTED FROM HOLLAND-------- ----‘ «Viu ilVJJLDADILf
to demand a fair price for the time.

. Don’t ,ose sight of the fact. how TvefTaV the iearest TikeneT ^  ° f
imitatton. and still it costs you and your customers^^mucMf not m om % ^ dUC<!<1 “  °nly a crude

* « O T I -  F R Ö I T
l l T H E  W O R L D ’S  G R E A T F V r  \ a / a

lililí1 Will,limi „tim  .............. ■

Send for samples, prices and the address of our nearest distributor

BISCUIT FABRIEK “ DE LINDEBOOM" AM ERICAN BRANC 
Grand Rapids, Mich.
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News and Gossip of the Traveling 

Boys.
A rt Borden, form erly w ith the 

F letcher H ardw are Co., has changed 
positions and is now D istrict M ana
ger of the A nderson Tool Co., of 
Anderson, Indiana. A rt will open a 
local office a t once. W e wish him 
success because—well, every one 
knows why who is acquainted with 
him.

W m. Fitzgibbons, w ith the Grand 
Rapids D ry Goods Co., broke his arm 
last Friday. Bill was to  be initiated 
into the U. C. T. on Saturday, which 
makes it doubly tough.

A. B. Boyce, the man of m ystery, 
with Edson, M oore & Co., says: “I t ’s 
hard luck enough to  be a m arried 
man, w ithout being rem inded of it 
during business hours.”

O. W . Stark, Dick A m erson and 
Sam Seely went on a fishing trip  
recently. Before they started  fishing, 
they agreed they were to  have a 
drink whenever they caught a fish. 
T hey do say the drinks they took 
were much larger than  the fish they 
caught, as fishing was very poor.

M anley Jones, E. A. Clark, Chas.
F. Aupperle and Carleton Bosworth 
joined the U. C. T. Saturday night. 
No bones broken.

H. B. W ilcox, “Pill Peddler for 
Peck’s,” has been spending ten days 
a t Crystal Lake. He fished every day 
and for his labor got one sunfish, two 
blue gills, one perch and a letter 
from  home.

Fred Read, m anager of the 
Stearns, Ludington, is advertised in 
a D etro it paper as “the best natured 
landlord in Michigan.” W e think he's 
the biggest crab. He could have es
caped this for a good cigar.

Gard W allace, who until recently 
traveled for M. M. Stanton & Co 
and made his headquarters in Grand 
Rapids, has accepted a position with 
Cohen Bros. & Co., Milwaukee. Gard 
will cover the western half of Mich 
igan for them. T his territo ry  was 
recently covered by the late Dick 
Moore.

Vacuum cleaners run through the
G. R. & I. coaches on the northern  
division wouldn’t cause any ill feel
ing from the traveling men.

Louis P raeger found some beau ti
ful (?) oranges on a P. M. train  the 
o ther day. But, then, w hat’s, the use, 
the boys have guyed him enough 
about this.

Free lunch and ladies invited at the 
next m eeting of the U. C. T.

Glad to  see the comm unication 
signed U. C. T. regarding the in 
creasing of ra tes by the hotels in. 
Alma, St. Louis, Clare and Mt. 
Pleasant. T he colum ns of the  T rades
m an are open to the traveling men 
and it will prin t any com m unications 
which concern their welfare. Get 
busy, boys! Seems to  us like a 
m ighty poor time to  advance rates 
and it is up to the boys w hether the 
hotels can make it stick or not.

Some of the U. C. T . ladies seem 
jealous at the m ention their “hub
bies” get in this column. W e will 
m ention the ladies, too, if they will 
do som ething funny o r out of the o r
dinary. W ho will be first?

T he T radesm an has tem porarily  
reduced the subscription price to  $1

a year to  increase its circulation. T he 
traveling men should take advantage 
of this ofier.

A. F. Smith was a t the head of 
the K. U. on labor day.

T here was a big batch of applica
tions read off at the last m eeting of 
the U. C. T. W as your name on 
one of them?

Charley Roth, who covers the  Mid
dle W est for the M acey Co., is one 
of the shrew dest and b righ test boys 
on the road, but he som etim es slips 
a cog ju st the same. D uring the 
heated term  he was a guest a t the 
S to’away cottage (owned by E. A. 
Stowe) at Neahtawanta. H e was 
very much enam ored w ith a couple 
of Seattle girls who were guests at 
the cottage and who made his life 
m iserable by the pranks they played 
on him. W hen the time came for 
him to leave—and he naturally  de
ferred that event as long as pos
sible—he sought to  even up things 
w ith the girls by tying their bath 
stockings in hard knots. Im agine 
his consternation and chagrin to 
learn—a few days later—th at he had 
exercised his revenge on a gentle 
old lady whose hair has been w h iten 

ed by the w inters of nearly eighty 
years. Charley is disconsolate and 
the girls are hilarious over his m is
take. J. M. Goldstein.

Coldwater R eporter: L ast week 
John H ach started  out on the nine
teenth  year of service as a traveling 
salesman for the T appan Shoe Co. 
Mr. Hach has long been identified on 
the  road as a thoroughly up-to-date 
salesman and has done much tow ards 
m aking a demand for the Tappan 
products throughout the country. 
H is connection w ith the company be
gan before the  factory was situated 
in Muncie, Ind., and he has seen the 
business grow  from a small begin 
ning. On the road this salesman is well 
known and prom inently, too. H e is 
an a rdent U. C. T. m em ber and as
sisted largely in prom oting the local 
council of that order. T hrough this 
work he has become acquainted 
throughout the entire country with 
commercial salesmen of the highest 
and best class. Mr. H ach is a t p res
ent visiting the trade  in Ohio. He 
reports good sales for this season.

Dislike To Think Grocers Are Dis
honest.

Bay City, Sept. 5—A discussion re
garding the advisability of securing a 
set of standard weights and m easures 
for the city and establishing a sealer 
of weights and m easures was again 
started  in the Council last n ight when 
the C om ptroller reported  th at the 
weights and m easures would cost 
$346.87. A lderm an W ood wanted 
them  bought at once and declared that 
the charter provides th at the city m ust 
own them. Aid. W att offered several 
bets to  back up his contention that 
all the grocers and butchers in the 
city are honest and asked th at a com
m ittee of three be appointed to in
vestigate the condition of the scales 
and m easures in the local stores. Al
derm en M ercer, Brennan and Compau 
were appointed.

Alderm an W att said he would furn
ish an autom obile to take the comm it
tee to  the stores and would furnish 
the scales. A lderm an M undy said 
th at if A lderm an W ood was appointed 
on the comm ittee and went to  his 
store he would throw  the Fourth  
w arder out.

“You can’t do it,” replied the Fourth  
warder.

M ayor W oodruff said that the g ro
cers w anted their scales and weights 
tested to  p rotect them  in buying. Ald
erm an McMillan said th at a num ber 
of people had complained to  him re
garding the weight of coal.

An ordinance regulating the storage 
of inflammable rubbish and gasoline, 
naphtha and o ther sim ilar products 
was referred to the ordinance comm it
tee. An ordinance to  prohibit nui
sances caused by dense smoke, soot, 
cinders and o ther deleterious m aterial 
w ent to  the same committee.

Recent Happenings in Hoosierdom.
Evansville — T he Vulcan Steam 

Shovel plant, now in course of con
struction, will begin operations about 
Dec. 1, employing 700 men, the m ost 
of whom will have to  come here 
from o ther cities and ren t or buy 
hom es here.

T erre  H aute—The W arren  W ater 
H eater Co., m anufacturer of the U n
dertank, a gas w ater heater, w ith a 
factory in Sheldon, la., has located 
its offices here. T he offices were 
moved to  T erre  H aute on account

of a continued increase in E astern  
trade, and it was decided to  get 
closer to  the m arket.

W arren—A rticles of incorporation 
have been filed by the G ranger Elec
tric  and M anufacturing Co., with a 
capital stock of $50,000. The object 
of the corporation is to  m anufacture 
and sell electric irons, toasters and 
sim ilar articles.

Vincennes—T he Board of Trade 
has closed a deal with the American 
M otor Co., of Brocton, Mass., w here
by the p lant will locate in Vincennes. 
I t  m anufactures m otorcycles and a u 
tom obiles and employs 350 men at 
a weekly payroll of $2,000. The plant 
costs the Board of T rade ten acres 
of land in South V incennes for a site 
and a $25,000 bonus.

M anistee Advocate: Chas. B rad
ley, of Elm ira, N. Y., arrived yester
day from  Milwaukee. H is mission is 
dem onstrating Union Leader T obac
co and he is at Clement & D eCair’s 
store. H e is seven feet four inches 
tall. His father, H enry  Bradley, is 
seven feet and one inch. He has a 
brother, 17 years old, six feet four 
inches and weighs 280 pounds. Mr. 
Bradley says his b ro ther will soon 
be the largest of the family. Chas. 
Bradely is 19 years old and says he 
has not grown any in three years. 
H is m other is five feet ten inches 
tall. He traveled w ith the Barnum 
show for two seasons. H is father is 
in the same line of w ork and only 
makes one day stands in the larger 
towns. Mr. Bradley reaches nine 
feet two inches. If you don’t be
lieve it, just go to Clement & D e
C air’s store and measure the height 
of a postage stamp pasted on the 
wall. His traveling partner, M. F. 
Reed, shares his bed with him, which 
is usually the longest bed in the ho
tel.

A t a m eeting of the Board of Di
rectors of the M ichigan K nights of 
the Grip, held in the office of Sec
re ta ry  F. M. Ackerman, at Lansing, 
last Saturday, arrangem ents were 
made for the annual convention to 
be held in D etro it Decem ber 27 and 
28. A com m ittee appointed by the 
last convention reported  out a sick 
benefit proposition for mem bers, 
which was discussed and will be rec
ommended to  the knights. This pro
vides for sick benefit for all mem
bers who desire it. T he new mem
bers m ust pay an assessm ent of $2 
under the sick benefit and also an 
assessm ent of $2 under the death 
benefit, but the yearly dues of $1 cov
ers both—the two funds. Sick and 
death benefit will be entirely  sepa
rate. The organization, which has 
about 1,200 m em bers, already has a 
death benefit for mem bers.

A B attle Creek correspondent 
w rites: H erbert Sager, who has 
been traveling for the T aylor Bros. 
Co. this summer, has accepted a like 
position w ith the Blackburn Candy 
Co., of Chicago, to begin next week. 
H is territo ry  includes Southern Ohio 
and Indiana.

M ontana broke all her records for 
coal production last year by mining 
2,920,970 short tons.
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Michigan Board of Pharm acy. 
P re s id e n t—W m . A. D ohany, D etro it. 
S ec re ta ry —Ed. J .  Rodgers, P o r t  H uron. 
T rea su re r—J o h n  J .  Cam pbell, P igeon. 
O th e r M em bers—W ill E . Collins, Ow os- 

so ; Jo h n  D. M uir, G rand  R apids.

Michigan Retail D ruggists’ Association.
P res id e n t—C. A. Bugbee, T rav e rse  City.
F i r s t  V ice-P res id en t—F red  B rundage, 

M uskegon.
Second V ice-P res id en t—C. H . Jongejan , 

G rand  R apids.
S ec re ta ry —R obt. W . C ochrane, K a la 

mazoo.
T rea su re r—H en ry  R lechel, G rand  R ap 

ids.
E xecu tive  C om m ittee—W . C. K irch - 

gessner. G rand  R ap ids; R. A. A bbott 
M uskegon; D. D. A lton, F rem o n t; S. T . 
Collins, H a r t ;  Geo. 1«. D avis, H am ilton .

Michigan State  Pharm aceutical A ssocia
tion.

P res id en t—E . W . A ustin , M idland.
F i r s t  V ice-P res id en t—E . P . V arnum , 

Jonesville . _  _
Second V ice -P re s id en t—C. P : B aker, 

B a ttle  C reek. _
T h ird  V ice-P re s id en t—D. P . U p p . 

Blissfield. _  .. _
S ec re ta ry —M. H . Goodale, B a ttle  C reek. 
T rea su re r—J. J . W ells, A thens. 
E x ecu tiv e  C om m ittee—E . J .  Rodgers, 

P o r t  H u ro n ; I*  A. Seltzer, D e tro it; S. C. 
Bull, H illsdale  an d  H . G. Spring , U nion- 
ville. _______

Grand Rapids Drug Club. 
P res id en t—W m . C. K irchgessner. 
V ice-P res id en t—O. A. Fanckboner. 
S ec re ta ry —W m . BL T ibbs.
T rea su re r—R olland C lark.
E x ecu tiv e  C om m ittee—W m . Quigley, 

C h airm an ; H e n ry  R lechel, T heron  Forbes.

Placing Pharmacy on a Professional 
Footing.

In  o rder to  place pharm acy on a 
professional footing we m ust do the 
following:

1. Raise the standard  of prelim in
ary  education, beginning w ith two 
years high school education a t least, 
m aking m athem atics com pulsory (50 
per cent, of Am erican pharm acists 
are not able to  figure out simple ex
amples, as, for instance, m aking a 10 
per cent, solution of aqua ammoniae 
from  a 26 per cent, solution).

2. O nly a registered pharm acist 
should have the righ t to  open a phar
macy, which should be under his per
sonal supervision.

3. R estric t cutting  of prices ou 
prescriptions and stop giving away 
presents and trad ing  stamps.

4. Raise the course in pharm acy
from  tw o years to  three years and 
have only one degree for pharm a
cist, namely, Phar. D. T he degree of 
Ph. G. is as ridiculous as the degree 
of any elem entary school would be. 
Physicians, dentists, veterinarians, all 
have one degree, D octor of------.

5. R estric t the num ber of drug 
stores according to  the grow th of 
population. Unless we do this, phar
m acy will never am ount to  anything. 
Ju s t look back fifteen or tw enty years 
to what medicine, dentistry , ve terin 
ary and law were then and w hat they 
are to-day. Is it no t because they 
are continuously raising the stand
ard  of their professions, while phar
m acy is fast asleep?

I have heard rem arks to  the effect 
th a t pharm aceutical colleges are 
afraid they will not have enough stu

dents. If  this is the tru th , I th ink  the 
college officials greatly  m istaken 
F irst of all, one college is quite suffi
cient for New York, and, second, the 
harder the requirem ents are to  be
come for a pharm acist the less com
petition will we have and a better 
class of people will then be in the 
field of pharm acy. Some pharm acists 
will say th at as it is m ighty hard  to 
get a clerk now, w hat will it be when 
the standards are raised? In  answer 
I will say this—th at fully 50 per cent, 
of the proprieto rs to-day are n3t 
m aking as much as the ordinary 
clerks do, and in addition to  th at are 
prisoners in their stores. T hey  do n:>t 
see their families and do no t know 
th at they are alive. W ould it not be 
b e tte r for them  to  close up their 
shops and go clerking? T hey would 
certainly make the same salary, if not 
more, w ith no worry.

Is it any w onder th a t pharm acy is 
the w orst paying proposition in this 
country  to-day? L ook at those in it. 
A great num ber of them  are m erely 
tradesm en w ith no education. W hy, 
ten years ago it was, and even now 
it is, easier to  become a pharm acist 
than  a bricklayer, plumber, black
smith or tailor. T his is the reason 
why some pharm acists have no pro
fessional pride, self-respect nor e th
ics. T hey are isolated from  the world 
and all they know is the store. Some 
of them  do not even read the daily 
newspapers, not to  m ention drug 
journals. A ccording to  their ideas, 
belonging to  any pharm aceutical o r
ganization is “m adness.”

T herefore I will repeat: “L et us all 
take a hand in it and put pharmacy 
on a professional basis and this will 
be its only salvation. A. L. Merin.

Liquid Aromatic Shampoo Soap.
In  a paper re a l  before the Penn

sylvania Pharm aceutical Association, 
P. H enry  U tech describes the prep
aration of a soap which he has found 
to  be a profitable specialty. He says:

T he preparation  which we have 
been m ost successful in exploiting is 
one which we have nam ed Liquid 
Arom atic Sham poo soap. The form u
la is one suggested by W ilbert some 
years ago, w ith but slight m odifica
tion. Num erous experim ents were 
carried out with the ordinary fixed 
oils, such as linseed, sesame, mala- 
ga olive oil and m ixtures of these 
with cottonseed oil, but all were 
found to  be objectionable for some 
reason or other.

T he form ula we now use is as fol
lows:
Sodium hydroxide ..............  80 gms.
Potassium  hydroxide ........  80 gms.
C ottonseed oil ......................1,000 cc.

Alcohol     .........................  500 cc.
W ater ....................................2,500 cc.

Dissolve the hydroxides in 500 cc. 
of water. A fter solution has been ef
fected, add the alcohol and, finally, 
the cottonseed oil, in several portions 
and shake thoroughly. Allow to  stand 
for several hours, shaking the mix
ture occasionally, until thoroughly 
saponified. Finally add w ater suffi
cient to make 2,500 cc.

T o the soap liquid thus prepared
add:
Potassium  carbonate ................ 30 gm.
Terpineol ......................................12 cc.
“E vergreen A” sufficient to  produce a 

grass-green color.
This soap can be made at a cost of 

about 75 cents a gallon. Dispense it 
in four-ounce bottles a t 25 cents. The 
trade packages of similar products 
seldom contain more, and retail at 
50 cents—a good talking point. By 
pu tting  a little personal push back of 
this product it can be made into a 
very profitable specialty.

The Drug Market.
Opium, M orphine and Quinine— 

Are unchanged.
Celery Seed—H as advanced.
Oil Cloves—Is higher.
Cloves—H ave advanced.
Oil Lem on—Is higher.
Oil Bergam ot—Is higher.
Oil Bay—H as advanced.
Rochelle Salts and Seidlitz M ix

ture—Have declined.
Sugar Milk—Is higher.
Balsam Tolu—H as advanced. 
Lycopodium—Stocks are  reduced 

and prices rem ain high.

Good Things in Store For Michigan 
Druggists.

T raverse City, Sept. 5—T he com
ing annual m eeting of the M. R. 
D. A., to  be held a t F lint, prom ises 
to be the best in the history  of drug
gists’ m eetings in Michigan. Am ong 
the good things will be an address 
by Judge E rran t, of Chicago, the a t
torney of the National A ssoeiation of 
Retail Druggists. Also one by Hon. 
Colin P. Campbell on Legislation.

The F lin t druggists are planning 
for a good time and it seems as 
though evejry druggist in the S tate 
should plan to get away from  busi
ness for two days a t least and go 
to F lin t for O ctober 3 and 4. T he 
mem bership of the Association con
tinues to  grow and one m em ber has 
sent in forty  applications since the 
last meeting. “On to  F lin t” is the 
“war cry” until O ct 3.

C. A. Bugbee, Pres.

Perfumed Ammonia Water.
1.

Stronger ammonia w ater. 6 ozs.
Lavender w ater .. 1 oz.
Soft soap .............. 10 grs.
W ater, enough to m ake.. 16 OZS.

Soft soap ............ 1 oz.
Borax •..................... . 2 drms.
Cologne w ater . . . • ^ OZ.
Stronger ammonia w ater . s'A ozs.
W ater, enough to m ake. .12 OZS.

Rub up the soap and borax  with 
a portion of the w ater until they  are 
dissolved, strain  and add the o ther in
gredients. In  place of the lavender 
and cologne w aters o ther perfum es 
m ay be used.

The Paper 
Müls W ant 
Your Waste 
Paper
And W ill Pay Good Cash for 

it if Properly Baled

You have no idea how much Waste Paper you sweep out 
and bum in a year.
<1 Why don’t  you send for a HANDY Baling Press—try it for 
thirty days—and find out for yourself how much money you 
can make on your Waste Paper.
ff It will pay a good part of all your rent.
<1 No experience necessary. Simply dump the paper into 
the HANDY PRESS every evening, and when it is full, pull 
down the lever and press it down.
<1 A child can do it.

The Handy Paper Baling Press
is the greatest of them all. Strongly built—handsome in ap
pearance and is built in five sizes, $40, $50, $65, $75 and $85.

WRITE FOR PARTICULARS

THE HANDY PRESS CO.
251-263 So. IONIA ST., GRAND RAPIDS, MICH.
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WHOLESALE DRUG PRICE CURRENT
Acldum

Aceticum  ............  (A  s
Benzoicum, Q er .. 7 0 0  75
Boraci« ................  (I 12
Carbolicum .......... 2 0 0  24
Citrlcum ............... 450  50
Hydrochlor . . . . .  8 0  5
Nftrocum ............  8® 10
Oxallcum ............. 1 4 0  15
Pbozpborium, dii. j i 15
Salicylicum ......... 44< i 47
Sulpburlcum . . . .  1%< i 5
Tannlcum ............. 75© 85
Tartari cum . . . . .  8 8 0  40

Ammonia
Aqua, 18 deg. . . .  4 0  8
Aqua, 20 dog. . . .  0 0  8
Carbonaa ............. 1 8 0  16
Chlorldum . . . . . .  12 0  14

Anilina
Black .....................2 0002  25
Brown ..................  8001 00
Red ......................... 4 5 0  50
Yellow ...................2 5008 00

Baceao
Cubebae ............... 7 0 0  75
Junipers ............... 6 0  8
Xanthoxylum  . . . 1  0001 10

Balaamum
Copaiba ................. 6 0 0  65
Peru ..................... 2 2502  40
Terabin, C anad.. 70© 80 
Tolutan . . . . . . . .  450  60

Cortex 
Abies, Canadian. .
C assiae ................
C inchona S lav a  
B uonym us a tro . .  
M yrica C e r ife ra .. 
P ru n u s  V irg in i . .  
Quillaia, g r’d. . . .  
S assa fras , po SO 
U lm us ...................

Extra ctum
Q iycyrrh iza, Gfla. 24<j 
Q lycyrrhiza, po 284
K aem ato x  ..........  114
H aem atox , I s  . . .  134
K aem atox , %s . .  144 
H aem atox , %s . .  164

Ferru
C arbonate  P reclp . 
C itra te  an d  Q uina 
C itra te  Soluble . .  
Ferrocyan idum  9  
Solut, Chloride . . . .  
S u lphate , com ’l 
Sulphate , com ’l, by 

bbl., p e r  cw t. 
Sulphate , p u re  . .

A rn ica  . .  
A nthém is 
M atr ic ar ia

Flora

Folia
B aro sm a  ............. 1 7502  00
C assia  Aeutlfol,

T lnnevelly  . .  15 0  20 
C assia, A eutlfol 25 0  30 
Sa lv ia  officinalis,

%s and Via ..  180 20 
Uva Ursi ...........  8 0

Qumml 
A cacia, 1 s t pkd. 
A cacia, 2nd pkd. 
A cacia, 3rd  pkd. 
A cacia, s ifted  s ts.
A cacia, po  ...........
Aloe, B arb  ...........
Aloe, C ape ...........
Aloe, Socotr* . . . .
A m m oniac ........... 55
A safoe tlda  ......... 1 75
Benzoinum  ........... 60
C atechu , I s  .........
C atechu , ^ s  . . . .  
C atechu, . . . .
C am phorae ......... 59
E uphorb ium  . . . .
G albanum  ...........
G am boge . .  p o . . l  25 
G auciacum  po 35
K i n o .........po  45c
M astic  ...................
M yrrh  . . . .  po  50
Opium  ...................
Shellac .................
Shellac, bleached 
T rag a c a n th  .........

10

65 
45 
35 
18 
65 
25 
25 
45 
60 
00 
65
13
14 
16 
64 
40

1 00 
1 35 

35 
45 
75 
45 

8 50 
4 5 0  55 
60 0  65 
9001 00

Herba
A bsin th ium  . . . .  4 60 0  7 00
O upatorium  os p k  20
Lobelia . . . . o s  pk  20
M ajorlum  . .o s  pk 28
M entra  P ip . oz pk  23
M en tra  V er os p k  25
R ue ........... oz p k  39
T an ace tu m  . .V . . 22
T hym us V  os pk  25

Magnesia
Calclnod, P a t  . .  5 5 0  60
G arbornate , F a t  1 8 0  20
C arbonate, K-M . 18® 20
C a r b o n a te ........... 1 8 0  20

Oleum
A bsinthium  . . . .  7 
A m ygdalae Dulc. 
Am ygdalae, A m a 8

A u ra n ti C ortex  3
B ergam ii ............. 0
C ajipu ti ................
C aryophllli . . . .  1
C edar ...............
Chenopadli ...........4
C lnnam oni ......... 1
Ooolum Mae . . . .
CltronaUa ...........

C opaiba ...............1 7501  85
C ubebae ............. 4 0004 10
B rigeron  ............... 2 3502  50
B vech th ito s .........1 0001  10
G au lthe ria  . . . . . . 4  8005  00
G eranium  . . . .  o s  75
G ossippll Sem  g a l 7 0 0  75
H edeom a .............2 5002  76
J u n íp e ra  ............... 4001  20
L avendu la  ........... 9003  60
Lim ons ............... 1 7001  80
M entha P ip e r . .2  7503  00 
M en tha  V erld  . .8 8004  00 
M orrhuae, gal. . .2  0002  75
M yrlcia .................3 0003  60
Olive .......................1 0003 00
P ic is  L iquida . . .  1 0 0  12
P ic is  L iqu ida gal. 0  40
R lc ina  ...........   9401  00
R osae oz.............11 50012 00
R osm arin i ......... 0 1  00
S ab ina  ................... 9001  00
S an ta l ................... 0 4  50
S assa fras  ............  9001  00
Sinapis, ess. o z ...  0  65
Succini ................... 40 0  45
T hym e ................... 4 0 0  50
Thym e, op t...........  0 1  60
T heobrom as . . . .  150  20
Tiglil .......................1 0 6 0 1  15

Potassium
Bá-Carb ..............  150
B ichrom ate  ...... 13 0
B rom ide ............... 3 0 0
C arb  ....................... 12 0
C hiorate  . . . .  po. 12
C yanide ............... 30
Iodide ................  2 25
P o ta ssa , B ita r t p r  30 
P o ta ss  N itra s  o p t 7 
P o ta s s  N itra s  . . . .  6
P ru ss ia te  . . . . . . .  23
Sulphate  po . . . .  15'

Radix
A conitum  ...............  20
A lthae  .....................  30
A nchusa  .................  10
A rum  po ..............
C alam us .................  20
G en tiana  po 15 .. 12 
G lychrrh iza  pv  15 16 
H ellebore, A lba . 12
H y d ra stis , C anada  
H y d ra stis , Can. po
Inu la , po ................. 20
Ipecac, po ........... 2 25
Ir is  plox ................. 35
Ia lapa , p r. ' . ........... 7“
M aran ta , %s ___
Podophyllum  po 15
R hei .........................  75
R hei, c u t .............1 00
Rhei, pv. . . . . . .  75
Sanguinari, po 18 
Scillae, po 45 . . .  204
Senega ................. 854
S erp en ta ria  ........... 50
Sm ilax, M .............
Sm ilax, offl’s  H . .
Spigella .................1 45
Sym plocarpus . . .
V aleriana  E n g  . .
V aleriana, Ger. 15
Z ingiber a  ............. 12
Z ingiber j  ............. 25

Sem en
A nisum  po 22 . .  '
A pium  (g rave l's)
B ird, I s  .................. 4
C annab is  S a tiv a  7
C ardam on ........... 70
C an il po 15 ...........  12
Chenopodium  . . .  25
C oriandrum  ...........  12
Cydonium  ..............  75
D ip te iix  O dorate 4 00 
Foeniculum  . . . . .  
Foenugreek, po . 7<
Linl ....................... 6(
L ini, grd . bbl. 5% 6<
L obelia ............... 75<
P h a rla r is  C ana’n  9(
R apa  ....................... 5l
S inapis A lba . . . .  8i 
S inapis N ig ra  . . .  9i 

S p iritu s
F ru m en ti W . D.

18
15
85
15
14 
40

)2 30 
32 
10 
8 

26 
18
25
35
12
25
40
lu
18
15 
50 
50 
25 
35 
40 
75 
35 
18 
00 
25 
00
15 
25 
9« 
55 
30 
48 
50 
25 
25 
20
16 
28

18 
25 
6 
8 

90 
15 
30 
14 
00 

4 25 
80 

9 
8 
8 

80 
10 
6 

10 
10

2 50
1 50
3 50
2 00 
2 10 
6 50 
2 00 
2 00

5008  00 
7 5 0  85

F ru m en ti
Ju n ip e rs  Co...........1 75
Ju n ip ers  Co O T  1 65 
S accnarum  N  B  1 90 
Sp t V ini GaUi ..1  75
Vm i A lba ............. 1 25
Vini O porto . . . . 1  25

Sponges
E x tra  yellow sheeps’ 

wool c arriag e  . .  0 1  25
F lo rida  sheeps’ wool

c a rriag e  ........  3 0 0 0  3 50
G rass sheeps’ wool

c a rriag e  ........... 0 1  26
H ard , s la te  use  0 1  00 
N assau  sheeps’ wool

c a r r i a g e ........... 3 5003  75
V elvet e x tra  sheeps’ 

wool c arriag e  . .
Yellow Reef, fo r

s la te  u se  ........
Syrups

A cacia  ...................
A u ran ti C ortex  
F e rr i lod .............

0 2  00 

0 1  40

Ipecac 
S h eih e i A rom  . .
Sm ilax Offl’s ■I

Scillae ...................
Sclllae Co...............
T o lu tan  .................
P ru n u s  v irg . . . . .
Z ing iber ...............

T inctu res
Aloes .....................
A loes & M y rrh .. 
A nconitum  N ap ’s F  
A nconitum  N ap ’sR
A rn ica  ...................
A safoe tlda  ...........
A trope B elladonna 
A u ran ti C ortex  . .
Barosmp, .............
B enzoin ..............
Benzoin Co. . . . .  
C an th arld es  . . . .
C apsicum  ............
C ardam on ...........
C ardam on Co. . .  
C assia  A eutlfol . .  
C assia  A eutlfol Co
C asto r ...................
C atechu  '................ ..
C inchona ................
C inchona Co. . . .
Colum bia .............
C ubebae ..............
D ig ita lis  ...............
E rg o t .....................
F e rr i Chloridum
G entian  .................
G en tian  Co............
G uiaca ...................
G uiaca am m on . .  
H yoscyam us . . . .
Iodine ...................
Iodine, colorless
K ino ......................
Lobelia .................
M yrrh  ...................
N ux  V om ica . . . .
Opil ........................
Opil, cam phora ted  
Opil, deodorized
Q uassia  ................
R h a tan y  ..............
R hei ......................
S a n g u in a ria  . . . .
S e rp en ta ria  ........
S trom onium  . . . .
T o lu tan  .................
V alerian  ..............
V era tru m  V eride
Zingiber ..............

M iscellaneous 
A ether, S p ts  N it 3f 30 
A ether, S p ts  N it 4f 34 
A lum en, g rd  po 7 3
A n n a tto  ..............  40 ú
A ntim oni, po . . .  44
A ntim oni e t po T  404
A ntifebrin  ..........
A ntipyrin  ............
A rgent! N itra s  oz
A rsenicum  ............. 10
B alm  G ilead b u d s  6' 
B ism u th  S  N  . . . 2  20 
Calcium  Chlor, I s  
Salcium  Chlor,
Calcium  Chlor, 14s 
C an tharldes, Rus. 
C ap s id  F ru c ’s  a f  
Capsici F ru c ’s  po 
C ap’i F ru c ’s B po 
C arm ine, No. 40
C a rp h y llu s ............  25 0
C assia  F ru c tu s  .
C ataceum  ............
C en tra rla  ............
C era  A lba ..........  50
C era  F lav a  ......... 40
Crocus ................... 45
Chloroform  ......... 34
Chloral H yd  C rss 1 25 
Chloro’m  Squlbbs
C hondrus ........... 20
Cinchonid’e  G erm  38 
C lnchonidlne P -W  38
Cocaine ............... 3 05'
Corks lis t, less 70%
C reosotum  ...........
C r e t a ----- bbl. 76
C re ta , p rep ...........
C re ta , precip. . .  I 
C reta , R u b ra  . . .
C udbear ................
Cupri Sulph. . . .  3
D ex trine  ..............  7i
E m ery , all Nos.
E m ery , po.............
E rg o ta  . .po  1 80 1 40 
E th e r  Sulph . . . .  35 
F lake  W h ite  . . . .  12
G alla .......................
G am bler ............... 3
G elatin , Cooper 
G elatin , F ren ch  85 
G lassw are, fit boo 759 > 
L ess th a n  box 70% 
Glue, brow n . . . .  1 1
Glue, w h ite  ......... I 5i
G lycerlna ............. 26
G ran a  P a rad ls i i
H um ulus ..............  351
H y d ra rg  A m m o’l 
H y d ra rg  C h ..M t 
H y d ra rg  Ch Cor 
H y d ra rg  Ox R u’m  
H y d ra rg  U ngue’m  45< 
H y d ra rg y ru m  . . . .  i 
Ichthyobolla, Am. 90
Indigo  ................... 75'
Iodine, R esubl . .3  00'
Iodoform  ........... 8 90<
L iquor A rsen  e t 

H y d ra rg  lod . { 
I4q . P o ta s s  ArsinJ* IB

50
i 5o
I 50 
> 60 
i 50

60
60
50
60
50
60
60
60
50
60
60
75
50
75
75 
50 
50

1 00 
50 
50 
60 
50 
60 
60 
50 
35 
60 
60 
50 
60 
60
76 
75 
50 
50 
50 
50

1 50 
1 00
2 00 

50 
50 
50 
50 
50 
60 
60 
50 
50 
60

35
38
4

60
5 

50 
20
25 
62 
12 
65

2 30 
9 

10 
12 
90 
20 
22 
15
26 
30
35
36 
10 
55 
42 
60 
54
45 
90 
25 
48 
48 
25
46 
2
5 

11
8

24
10
10

8
6 

50 
40 
15 
80

9
60
60

L upulin ................. 0 1  60
Lycopodium  . . . .  8 00  90
M acis ....................  6 5 0  70
M agnesia, Sulph. 3 0  5
M agnesia, Sulph. bbl 0  1% 
M annia  9. F . . . .  7 5 0  85
M enthol ............... 5 2505  50
M orphia, SP& W  
M orphia, SNYQ 
M orphia, M ai.. .
M oschus C anton 0  40 
M yristica, No. 1 25 0  40
N ux V om ica po 15 0  10
Os Sepia ............... 8 0 0  35
P epsin  Saac, H  &

P  D  Co. ___  0 1  00
P ic is  L iq  N  N  %

gal. dos...............  0 2  00
P ic is  L iq  q ts  . .
P ic is  L iq  p in ts  . .
P il H y d ra rg  po 80 
P ip e r A lba po 35 
P ip e r N ig ra  po 22 
P ix  B ur gum  . . . .
P lum bi A cet . . . .  __
Pulvis Ip ’cu t OpU 1 SOI 
P y ren th ru m , bxs. H  

& P  D Co. doz I 
P y ren th ru m , pv  20i
Q uassiae  ........... g<
Q uina, N . Y. . . . .  17< 
Q uina, S. Ger. ....17<  
Q uina. S P  A  W  17<

R ub ia  T lncto rum  12© 14 
S accharum  L a ’s  . .  20® 25
Salacin  ............... 4 500  4 75
Sanguis D rac’s . .  40® 50
Sapo, G ................. ® 15
Sapo, M ............... 10® 12
Sapo, W  ..............  15® 18
Seidlitz M ix ture  27© 30
S inapis ................. © 18
Sinapis, op t...........  © 30
Snuff, M accaboy,

De Voes ...........
Snuff, STh DeVo’s 
Soda, B oras . 5%4
Soda, B oras, po ..5%  4 
Soda e t P o t’s  T a r t  2*4 
Soda, C arb  . . . . . . 1
Soda, B i-C arb  . .
Soda, A sh ..........  3%
Soda, Sulphas 
Spts. Cologne 
Spts. E th e r  Co. 50l 
Spts. M yrcia . . . .
Spts. Vini R ec t bbl 
Spts. Vi’i R ec t % b  
Spts. V i’i R ’t  10 gl 
Spts. Vi’i R ’t  5 gl 
S try ch n ia  C rys’l 1 1 
Sulphur, Roll ...2%< 
S ulphur Subl. . .  2%t
T am arin d s  ........... 8<
T ereben th  Venice 40i 
T hebrrom iae . . . .  45<

54
54 
10 
10 
30
2
5
4
2

3 00
55 

2 50

1 30 
6 
6

10
60
48

V a n i l l a ............... 9 00019 90
Zinc! Sulph . . . .  7 0  19

Oils
bbl. gaL

L ard , e x tra  . . . .  9001 00 
L ard , No. 1 . . . .  85© 90 
Linseed, pure r'w 92 .. 1 09© 1 15
Linseed, boiled 93........ 1 1001 16
N e a t’s-foo t, w  s t r  6 5 0  70 
T u rp en tine , bbL . .  07946
T urpen tine , less . .  © K
W hale, w in te r .

Paints
G reen, P a r is  . . .
G reen, P en in su la r :
Lead, red  ............... 7
Lead, w h ite  . . . .  7 
O chre, yel B er 19 
Ochre, yel M ars 1 
P u tty , com m ’l 2%
P u tty , s tF t  p r  2"
R ed V enetian  1 
S haker P rep ’d  . .1 25 
V erm illion, E ng. 75 
Verm illion P rim e

A m erican ........... IS
W h itin g  G ilders’
W h lt’g  P a r is  A m ’r  
W h it’g  P a r is  Bing.

cliff ................... .
W hiting , w h ite  S’n 

V arn ishes
E x tra  T u rp  . . . . 1  60 
No. 1 T u rp  Coach 1 10

Our New Home
Corner Oakes and Commerce

Only 300 feet from Union Depot

Our Holiday Samples are now on display in our new build
ing. The most complete line ever shown by us. Please 
make us an early date and get the first selection and best 
service.
Hazeltine & Perkins Drug Co. Grand Rapids, Mich.

They W ill EAT 

More and BUY 
More Groceries 

In stea d  o f Coffee

If you sell them

ISSÍÍEys
C O C O A

and Tea
You m ay make more a t first on tea  and coffee, but you w ant your 

customers to  have good appetites. The answer is Lowney’s 
Cocoa. I t is appetising, wholesome and strengthening.
Your Lowney's Cocoa customers will be your best cus
tomers.

I T ’S U P  T O  Y O U
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders SHH at 
market prices at date of purchase.

ADVANCED
T om atoes

DECLINED
S p r in g  W h e a t  F lo u r

Index to  M arkets
B y  t o m m s i

Col
A

A m m onia ........................... 1
Axle G rease  ..................... 1

B
B aked  B ean s  ................... 1
B a th  B rick  ....................... 1
B luing  ................................. 1
B room s ............................... 1
B rushes  .............................  1
B u tte r  Color ..................... 1

C
C andles ............................... 1
C anned Goods ................. 1-2
C anned M eats  ................... 1
C arbon Oils ..................... 2
C atsup  ...............................  2
C ereals  ............................... 2
Cheese ................................. 2
C hew ing Gum  ................  3
C hicory ............................... 3
C hocolate ........................... 3
C ider, Sw eet ..................... 8
C lothes L ines ................... 3
C ocoanut ........................... 3
Coffee ................................... 3
C o n fe c tio n s ......................... 4
C rackers  .............................  4
C ream  T a r t a r ................... 6

D
D ried  F ru its  ..................... C

F
F arin aceo u s  Goods . . . .  6
F ish in g  T a c k l e ................. 6
F lav o rin g  E x tra c ts  . . . .  6
F lo u r ...................................  7
F re sh  F ish  ......................... 7
F ru i t  J a r s ....................   7

G
G e la t in e ...............................  7
G ra in  B ags .......................  7
G ra in s  ..........  7

H e rb s  ...................................  8
H ides an d  P e l t s ............... 8
H o rse  R ad ish  ................... 8

J
J e l l y ....................................... 8
Je lly  G lasses ................... 8

M
M apleine ............................. 8
M ince M eats ................... 8
M olasses ............................. 8
M ustard  ............................... 8

N
N u ts  ..................................... 4

O
Olives ................................... 8

F
P i p e s ..................................... 8
Pick les ................................. 8
P lay in g  C ard s  ................. 8
P o ta sh  ................................. 8
P r o v is io n s ........................... 8

R
R i c e ..................................... 9

8
Salad D ressing  ............... 9
S a le r a tu s ............................. 9
Sal Soda ............................. 9
S a lt ....................................... 9
S alt F i s h ............................. 9
S e e d s ..................................... 9
Shoe B la c k in g .....................10
Snuff ................................... 10
Soap ..................................... 14
Soda ..................................... 10
Soda .....................   10
Spices ................................... 10
S ta rch  ................................. 10
Syrups ................................. 10

T
T able  Sauces ....................  10
T ea  ....................................... 10
Tobacco ............................... 10
T w ine  .................................. , 11

V
V inegar ............................... n

W
W lc k in g .................................11
W oodenw are ..................... 11
W rap p in g  P a p e r  ............  12

Y
Y east C a k e ...........................12

ARCTIC AMMONIA
Doz.

12 oz. ovals 2 doz. box 75
A X LE GREA SE 

F ra z e r’s
lib . wood boxes, 4 doz. 3 00 
l ib . tin  boxes, 3 doz. 2 35 
3%tb. tin  boxes, 2 doz. 4 25 
101b. pails, p e r  doz. ..6  00 
15!tb. pails, p e r  doz. . .7 20 
251b. pails, p e r  doz. . .12 00

BAKED BEANS 
B eu tel’s  M ichigan B rand  
B aked  P o rk  a n d  B ean s  

No. 1, cans, per doz. . .  45
No. 2, cans, p e r  doz. 75
No. 3 cans, p e r  doz. 85
lib .  can, p e r doz........... 90
21b. can , p e r doz...........1 40
3tb„ can, p e r doz...........1 80

BATH BRICK
E ng lish  ............................. 95

BLUING
S aw yer’s  P epper Box

P e r G ross 
No. 3, 3 doz. wood bxs 4 Ou 
No. 5, 3 doz. wood bxs 7 00 
Saw yer C rysta l B ag  

Blue ............................. 4 00
BROOMS

No. 1 C arpet 4 sew  ..4  00 
No. 2 C arpet 4 sew  . .3 75 
No. 3 C arp e t 3 sew  . .3 50 
No. 4 C arpet 3 sew  ..3  25
P a rlo r  Gem ................... 4 50
Common W hisk  ...........1 10
F an cy  W hisk  ................. 1 35
W arehouse  ..................... 4 50

BRU SHES
Scrub

Solid B ack, 8 in ..............  75
Solid Back, 11 in. . 7 . .  95
P oin ted  E n d s .............. .- 85

Stove
No. 3 ................................. 90
No. 2 ............................... 1 25
No. 1 ................................ 1 75

Shoe
No. 8 ................................ 1 00
No. 7 ................................1 30
No. 4 ................................1 70
No. 3 ................................1 90

B U TTE R  COLOR 
Dandelion, 25c size . . .  2 00 

CANDLES
Paraffine, 6s ..................  8
Paraffine, 12s ............  8%
W icking ............ •.......... 20

CANNED GOODS 
Apples

31b. S tan d a rd s  . .  @1 00
Gallon .................. 3 20@3 50

B lackberries
2 lb .........................1 50@1 90
S tan d a rd s  gallons @5 00 

Beans
B aked ..................  85@1 30
Red K idney ..........  85 @95
S trin g  ..................  7!0@1 15
W ax  ......................  75@1 25

Blueberries
S tan d a rd  ..................... 1 30
Gallon ..........................  6 50

Clam s
L ittle  Neck, lib . 1 00@1 25 
L ittle  N eck, 21b. @1 50

Clani Bouillon
B u rn h am ’s % p t ........... 2 25
B u rn h am ’s p ts ................. 3 75
B u rn h am ’s  q ts. ...........7 50

C herries
Corn

F a ir  ......................  90 @1 00
Good ...................... 1 00@1 10
F an cy  ..................  @1 45

F ren ch  Peas 
M onbadon (N a tu ra l)

per doz..............................2 45
G ooseberries

No. 10 ............................... 6 00
Hom iny

S tan d a rd  ........................  85
CA NNED M EATS 

L obster
% Ib...............................................2 40
lit).................................................4 25
Picnic  T ails ................... 2 75

M ackerel
M ustard , l i b ...........................1 80
M ustard , 21b............................2 80
Soused, l% Ib .......................... 1 80
Soused, 21b .............................. 2 75
Tom ato, l ib .............................1 50
Tom ato, 21b............................. 2 80

M ushroom s
H ote ls  ................... @ 16
B uttons. %s __  @ 14
B uttons , I s  .......  @ 23

„  . O y s t e r s

'8 %  Sfc .:::::itigi?g
D1 P lum s
Plum s„ ........; • • •  1 00@2 60,  P e a rs  In  Syrup 
No. 3 cans, p e r  doz. , . l  25
, r  P eas
M arrow fa t ..........  9501 2R
E arly  Ju n e  95I 1 25
E a rly  Ju n e  sifted  1 15@1 80 

Peaches
. I " ; ................. 90@1 25

No. 10 size can  pie @3 00 
. P ineapple

..................1 85@2 50Sliced . .  ............. 95@2 40
_  , Pum pkinF a ir  ...............V___  as
Good ......................  Sj
F an cy  .....................   1 0o
Gallon ............ . . . ; ;  j  50

. R aspberriesS tan d a rd  ............  @
Salmon

W arren s, l  lb. T all . . . .2  30 
W arren s, 1 lb. F la t  ..2  40

........ 1 75@1 85F in k  A lask a  -----1 30@1 40
Sardines

D om estic, %s .................3 25
D om estic, % M us.......... 3 50
D om estic, % Mus. @ 7
F rench , %s ................  7@14
F rench , %s .............. 18#  23

Shrim ps
D unbar, 1st, doz ........... 1 35
D unbar, l% s , doz .......... 2 35
■ Succotash

........................... 85
®?od ...................... 1 00
F an cy  .................. 1 25® 1 40

S traw berries
S tan d a rd  ...................
F an cy  .................... *

Tom atoes
G??d ...................... 1 15@1 20
Fa*1, ......................  1 10@1 15
F an cy  ................... @ 140
No- 10 ..................  @3 25

CARBON OILS 
_  B arrels
P e rfec tio n  ............  # 9
D. S. G asoline . .  @13
Gas M achine . . . .  @20
D eodor’d  N ap ’a  @12
Cylinder ..............  29 @34%
E ngine ..............  16 @22
Black, w in te r . .  8%@10 

CATSUP
Colum bia, 25 p ts ........... 4 15
S nider’s p in ts  . .........2 35
S inder’s  % p in ts  .........1 35

CEREA LS 
B reak fas t Foods 

B ea r Food P e ttijo h n s  1 95 
C ream  of W heat 36 2tb 4 50 
E gg-O -See, 36 pkgs. 2 85 
P o s t T oasties  T  No. 2

24 pkgs........................2 80
P o s t T oasties  T  No. 3

36 pkgs........................2 80
A petiao B iscuit, 24 pk 3 00

18 pkgs........................1 95
G rape N uts, 2 doz. . .2  70 
M alta  V ita, 36 lib . . . . 2  85 
M apl-F lake, 24 l ib .  . .2  70 
P illsbu ry ’s V itos, 3 dz. 4 25 
R alston  H ealth  Food

. 36 21b............................4 50
Saxon W h ea t Food, 24

pkgs. ......................... 3 00
Shred W h ea t B iscuit,

36 pkgs........................3 60
Kellogg’s T oasted  Corn 

F lakes, 36 pkgs in  cs  2 80
Vigor, 36 pkgs. .............2 75
V oigt C om  F lak es  . . . . 4  50 
W ash ing ton  C risps

36 pkgs........................2 80
Rolled O ats

Rolled A vena, bbls. . .5  60 
Steel Cut, 100 lb. sk s  2 75
M onarch, bbls.................. 5 30
M onarch, 90 lb. sack s  2 50 
Q uaker, 18 R eg u lar . .1 45 
Q uaker, 20 F am ily  . . .4  00 

C racked W heatBulk ..............................  314
24 21b. pkgs....................... 2 50

C H E E S E
A c m e ......................  @14%
Bloom ingdale . . .  @15
C arson C i t y ........  @15%
H o p k in s ................  @12%
R iversde ............... @15%
W a r n e r ............ .. @15%

......................  @15%
L im b u rg e r ............  @14
Pineapple  ............ 40 @60
Sap Sago ............  @20
Swiss, dom estic @13

CH EW IN G  GUM
A dam s P epsin  ............... 65
A m erican  F lag  Spruce 55
B eam an’s  Pepsin  ......... 55
B est P epsin  ..................... 45
B est P epsin , 5 boxes 65
B lack  ja c k  ..................... 55
L a rg e s t Gum (w h ite ) 55
O. K. P epsin  ................  65
R ed R obin ......................  55
Sen Sen ..........................  55
Sen Sen B re a th  P erf. 1 00
S p earm in t ......................  65
Spearm in t, Ja rs  5 bxs 2 75
Y ucatan  ........................... 55
Zeno .......................    65

CHICORY
Bulk ..................................  g
R ed ....................................  7
E agle  ................................  6
F ran c k ’s  ..........................  7
S chener’s  ......................... 6
Red S tan d ard s  .............. l  60
W h ite  ............................. 1 60

CHOCOLATE 
W alte r B ak er & Co.’s

G erm an’s  Sw eet ........... 22
P rem ium  ..........................  31
C aracas  ............................  31

W alte r M. Low ney Co.
P rem ium , %s ..............  30
P rem ium , % s ................  30

CID ER, S W E E T  
“M organ’s ”

R egu lar b a rre l 50 gal 10 00 
T rade  barre l, 28 g a ls  5 60 
% T rad e  barre l, 14 gal 3 50
Boiled, p e r g a l................. 60
H ard , p e r  ga l................... 25

C LO TH ES LIN ES 
„  p e r  doz.
No. 40 T w isted  C otton 95 
No. 50 T w isted  C otton  1 30 
No. 60 T w isted  C otton  1 60 
N o 80 T w isted  C otton  2 00 
No. 50 B ra ided  C otton  1 00 
No. 60 B raided  C otton 1 25 
No. 60 B raided  C otton 1 85 
No. 80 B raided  C otton  2 25 
No. 50 Sash  Cord . . . . 1  60 
No. 60 Sash  Cord . . .  .1  90
No. 60 J u te  ................... 80
No. 72 J u te  ...................1 00
No. 60 S isal ................... 85

G alvanized W ire 
No. 20, each  100ft. long 1 90 
No. 19, each  100ft. long 2 10 

COCOA
B ak er’s  ..................  37
Cleveland ......................... 41
Colonial, %s .................. 35
Colonial, %s .................  33
E pps ..................................  42
H uyler .........................   45
Lowney, % s .................  36
Lowney, % s .................  36
Lowney, %s .................  36
Lowney, Is  ...................  40
V an H outen , %s .......... 12
V an H outen , %s .......... 20
V an H outen , % s .......... 40
V an H outen , Is  ...........  72
W ebb ................................  33
W ilber, %s ......................  33
W ilber, %s ...................   32

COCOANUT 
D unham ’s p e r tb.

%s, 51b. case  ..........  29
%s, 51b. case  ............  28
%s, 151b. case  ..........  27
%s, 151b. case  ..........  26
Is, 151b. c a s e ..............  25
%s & %s, 151b. case 26%
Scalloped Gem s ........  10
% s & %s, p a i l s ......... 13%
Bulk, pails ................  12
Bulk, b a r r e l s ..............  11

C O FFE E S, ROASTED 
RIO

Common ....................
F a ir  ..............................
Choice ..........................

. 16 
• i f *

F an cy  ............................ .. 18
P ea b erry  .................... . ..1 9

Santos
Common .................... . ..1 7
F a ir  ................................ .. .18
Choice ........................ . 18
F an cy  ...............................1 9P eab erry  .................... . 19

Maracaibo
F a ir  .............................. ... .19
Choice .......................... ...20

Mexican
Choice .......................... ...19
F an cy  ............................ . .2 1

Guatemala
F a ir  ................................ . .20
F an cy  ............................ . .2 2

Java
P riv a te  G row th  ...24@ 29
M andling ...................30@34
A ukola .......................29@31

Mocha
S hort B ean ........... 24@26
Long B ean ............... 23@24
H . L. O. G. ..........25@27

Bogota
F a ir  ..................................... 20
F an cy  ................................. 22
E xchange  M arket. S teady 
Spot M arket, S trong  

P a c k a g e
New Y o rk  B a sis

A rbuckle ..................... 22 00
Lion ..............................  21 00

M c L a u g h l in ’s  X X X X  
M cL aughlin’s XX X X  sold 

to  re ta ile rs  only. M ail all 
o rders  d irec t to  W . F. 
M cL aughlin & Co., C hica
go.

E x tra c t
H olland, % gro  boxes 95
Felix , % gross ............. .1  15
Hum m el’s  foil, % gro. 85 
Hum mel’s  tin, % gro. 1 43

CONFECTIONS 
S tick  C andy P ails

S tan d ard  ........................  8%
S tan d ard  H  H  ............. 8%
S tan d ard  T w is t ............. 8%
_ . Cases
Jum bo, 32 lb ................... 9
E x tra  H  H  ..................... i f
Boston C ream  ...............13
B ig  stick , 30 lb. case  9

„  Mixed Candy
G rocers ............................. 6%
Com petition ................... 7
Special ...................    g i t
Conserve ..........................  g
Royal ..........................  ’ 1«
Ribbon .........................’." *11
B roken ................................ a i t
C ut Loaf ........................  9
L eader ............................  9
K in d e rg a r te n ...................10%
F rench  C r e a m ..............  9%
S ta r  .................................. ..
H and  M ade C ream  "!!! 16 
P rem io  C ream  m ixed 14 
P a ris  C ream  Bon B ons 10%

Fancy—in Palls
Gypsy H e a r t s ............... 15
Coco Bon Bons .............14
Fudge Squares ............... 1»
P e an u t Squares .............11
Sugared  P e a n u t s ........ 13
Salted  P e a n u t s ............... 12
S ta rlig h t K isses ........ 13
Lozenges, p la in  ........... 10%
Cham pion Chocolate ..1 1  
E clipse C hocolates ...1 4  
E u rek a  Chocolates . . . .1 5  
Q u in te tte  C hocolates 14 
C ham pion Gum D rops 10
M oss D rops ..................... 10
Lem on Sours ................[10
Im perials  ........................ ..
I ta l. C ream  Bon Bons 13
Golden W affles ...............13
R ed Rose Gum D rops 10 
A uto B ubbles ................. 13

- F a n c y —I"  51b. Boxes 
Old F ash ioned  M olas- 

ses K isses 101b. bx. 1 30
O range Jellies  ........... 50
Lem on Sours ..............  60
Old Fash ioned  H ore-

hound drops ........... 60
P epperm in t D rops . .  60 
C ham pion Choc. D rops 65 
H . M. Choc. D rops 1 10 
H . M. Choc. LL and

D ark , No. 1 2 .......... 1 10
S it te r  Sw eets, a s 'td  1 25 
B rillian t Gums, Crys. 60 
A. A. L icorice D rops 90 
Lozenges, p rin ted  . . .  65
Lozenges, p la in  ......... 60
Im peria ls  ....................  60
M ottoes ........................  65
C ream  B ar ..................  60
G. M. P e a n u t B ar . .  60 
H an d  M ade C rm s 80 @90
C ream  W a f e r s ............  65
S tr in g  R ock ................  60
W in te rg reen  B erries  60

Pop Corn
C racker J a c k .............. 3 25
Giggles, 5c pkg. cs. 3 60

.F a n  Corn, 50’s  ........ 1 65
A zulik it 100s .............. 8 25
Oh M y 100s ................ 3 60

Cough Drops 
P u tn am  M enthal . . . . 1  00 
Sm ith  Bros. .............. 1 25

NUTS—W hole 
A lmonds, T a rrag o n a  18 
Alm onds, D rake  . . . .  15 
A lmonds, C aliforn ia

so ft s h e l l ..................
B razils ....................  12@13
F ilberts  ..................  12® 13
Cal. No. 1 ....................
W alnu ts, so ft shell 18@19 
W alnu ts, M arbot . . . .  17 
Table nu ts , fancy  13%@14 
P ecans, m edium  . . . .  13 
Pecans, ex. la rge  . .  14 
Pecans, Jum bos . . . .  16 
H ickory  N u ts, p e r  bu.

Ohio, new  ...................
Cocoanuts ......................
C hestnu ts, N ew  York 

S ta te , p e r bu...........
Shelled

Spanish  P ean u ts  @ 9
P ecan  H alves ___  @58
W aln u t H alves ...45@ 48 
F ib ler t M eats . . . .  @30 
A licante A lm onds @42 
Jo rd an  Alm onds . .  0 4 7

P ean u ts
F an cy  H  P  guns @ 7%

R oasted  .........   @ 8%
Choice, raw . H. P . J u m 

bo ........................  @ 8%

CRACKERS
N ational B iscuit Com pany

B rand
B u tte r

N. B. C. Sq. bbl. 6 b x  6% 
Seym our, Rd. bbl. 6 bx  5%

Soda
N. B. C., boxes ........... 5%
P rem ium  ..........................  7
Select ................................  g
S ara to g a  F lakes ........  13
Z ephyre tte  ....................  13

O yster
N. B. C. Rd. boxes . .  5%
Gem, boxes ................... 5%
S h e l l ........ ........................... T%

Sw eet Goods
A nim als ........................... 19
A tlan tic s  ......................... 1 2
A tlan tic , A ssorted  . .  12 
A vena F ru it  C akes . . . .1 2
B eau ty  B a r .............. . .  i f
Bonnie Doon Cookies* .10
B rittle  .............“

i s s u e s ” ':::::::
C adets ............ ******** ,
C artw heels  A ssorted  **. 8 
Chocolate D rops . . .  i s  
C hocolate D rp  C enters  16 

H oney  F in g ers  16
& a c k n “ s0n?y C° ° k ,es 
C ocoanut Taffy* *Bar*** 1* 
co co an u t D rops . .  «

Coffee C akes, I o e d * " " l i  
C rum pets  . . . .  ^  i s  
D inner B iscu it ” 1 "  *.” * 2  
D ude S u g ar Cookies .*.* 9 
D om estic C akes . . .  «
E ven tide  F in g e rs  . .  . i f  
F am ily  Chokies . . . .  *
F i f  A sso rte d ’ '.*.*.l |  r i g  N ew tons . . .  i .  
F lorabel C akes / . “ ’ " H u  
F lu ted  C ocoanut B ar 'in  
F rosted  C ream s . .  ’*
Froftte r „ G,Sg ?r  Co<*ie 8 F ru it L unch iced .........10
G ala S ugar C akes . .  §
G inger Gems ........... S
G inger Gems, iced . .  " o 
G raham  C rackers . .  •
G inger Snaps F a m ily ' * 1 
G inger Snaps N. B  C  "

Round ................... _
G inger Snaps N.’ *B*’c

Square  ..........  .
H ippodrom e B ar " ! * " ’i |  
H oney  Cake, N . B. C. 12 

i ingers As. Ice  12 
Jum bles, iced  1* 

H oney Jum bles, p la in  12 
H oney F lake  . . . . .  
H ousehold Cookies .11 7*
S e 8rfhaJ0 ld .C??kIea’ Ic*  «
Jonn ie  .......... "*...............  5
Jubilee  M ixed .*.*.*.** in 
K ream  K lips . . . .
Lem on G e m s ................... 1®
Lem on B iscu it S quare  8
Lem on W afe r  ......... i<Lem ona ......... • • • • «
M ary A nn . . . .  .7.7.* * “  1 
M arahm allow  Coffee* * *

^ f b m a l l o w  W aln u ts  16*
MecUey P re tz e ls  ...........in
M olasses C akes ......... *
M olasses Cakes, Iced * 9 
M olasses F ru it  Cookies iced ..........    1«
M olasses Sferfflwich **’ I l8
M ottled Square  . . . .  in  
O atm eal C rackers . . 7  a
O range G e m s ........ .. ■
P enny  A ssorted  . . . .* *  a
P e an u t Gems ......... 9
Pretzels, H and  M d.!** 9 
P retze le tte s , H an d  Md 9 
P retze le tte s , Mac. M d 8
R aisin  Cookies .......... ' i n
Revere, A ssorted  . . ! ! !  14 
R ittenhouse F ru it

B iscuit ............  in
Royal L unch ...................o
Royal T o a s t ......... *’ * 2
Rube ..............  ** |
Scalloped Gem s *'.7.‘.*.7.10 
| p| ced C u rra n t C akes 16 
Spiced G inger C akes . .  9 
Spiced G inger Cks led  16 
S ugar F ingers  . . . .  12
S ugar C akes ..........  ' "  ■
S ugar C r im p ............ ..*  *
S ugar Squares, large

o r sm all ......................  9
S u ltana  F ru it  B iscu it *16 
Sunnyside Jum bles . . . .1 6
Superba ............................. g
Sponge L ady  Fingera*25
T rium ph Cakes ......... 16
V anilla W afe rs  ............ 19
W afer Jum bles can s  ..18  W averly  .......................... ....

In -er Seal Goods

A lbert B iscuit . . . . ? ? f . l <00
A nim als ......................  j  qq
A rrow root B iscu it !!!.‘l  66
B aronet B iscuit ...........1 66
B rem m er’s  B u tte r

W afers  ...........................   nn
Cam eo B iscu it ...............1 59
Cheese Sandw ich ........ l  66
Chocolate W afers  . . . . . 1  60
Cocoanut D ain ties  ___ 1 00
D inner B iscu its  .............l  60
F ig  N ew ton .................. 1 00
Five O 'clock T ea  . . .  1 on
F ro tan a  ................... 1 « .
G inger Snaps, N . B. C. *1 00 
G raham  C rackers, Red
_ Label .............................   #f
le m o n  Snaps ............... f f
M arshm allow  D ain ties  *1 00 
O atm eal C rackers . . . . 1 0 0  
£ ld S u g ar Cook, i  00
Oval S a lt B i s c u i t ...........1 00
O y stere ttes  ............... u
P retze le tte s , H d. Md. 1 M
Royal T o as t ...................1 00
S altlne  B iscu it ........  1 00

f l a k e s  ........ i t  50
Shell O yster ...................   00
SopJsl T ea  B iscuit ___ j v,
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8 10
Soda C rackers  N . B. C. 1 00 
Soda C rackers Select 1 00 
S. S. B u tte r  C rackers 1 50
U needa B iscu it ............. 50
U needa J in je r  W ay fer 1 00 
U needa L unch  B iscuit 50
V anilla  W afers  .............1 00
W a te r  T h in  B iscu it . .1  00 
Zu Zu G inger Snaps . .  50
Zw ieback ......................... i  00
In Special Tin Packages.

P e r  doz.
F estin o  .............................2 50
N abisco, 25c ................... 2 50
Nabisco, 10c ................... l  00
C ham pagne W afer . . . 2  50 

P e r  t in  In bulk
S orbetto  ........................... l  00
N abisco  ............................. l  75
F estin o  ............................. l  M
B en t’s W ate r C rackers 1 40 

CREAM TARTAR 
B arre ls  o r  d ru m s . . . .  33
Boxes ................................. 34
Square  can s  ..................  36
F an cy  caddies ..............  41

DRIED  FR U ITS 
Apples

Sundried  ..................
E v a p o r a te d ..............12 @13

Apricots
C alifo rn ia  ..............  14 @16

Citron
C orsican ..............  @16

C u rran ts
Im p’d  1 lb. pkg.

' ' ulk .
@10 @ »%Im ported  bull

Peaches 
M uirs—Choice, 25 lb. bx  9% 
M uirs—Fancy , 25 lb. b. 11 
M uirs—Fancy , 50 lb. b. 10% 

Peel
Lem on A m erican  . . .  13 
O range A m erican  . .  13

Raisins
C onnosiar C luster . . . . 3  25
D essert C luster ............ 4 00
Loose M uscatels 3 Cr • 
Loose M uscatels 4 C r 7 
L. M. Seeded 1 lb. 8%@ 9 

C a lifo rn ia  P ru n e s  
L. M. Seeded 1 lb. 9@ 9% 
S uuanas, B leached . ..1 2  
100-125 25R>. b o x e s ..@11% 
90-100 251b. b o x e s ..@12 
80- 90 251b. boxes. .@12% 
70- 80 251b. boxes. .@13 
60- 70 25tb. b o x e s ..@13% 
50- 60 251b. boxes. .@14 
40- 50 251b. b o x e s . .@14% 

%c less  in  501b. cases 
FARINACEOUS GOODS 

Beans
D ried Lim a ..................  8
Med H and  P icked  . . . . 2  45
B row n H olland  ............3 20

Farina
25 1 lb. packages . . . . 1  50
Bulk, p e r 100 lbs..........4 00

Original Holland R usk 
P acked  12 rolls to  con ta iner 
8 co n ta in ers  (36) rolls 2 85 
6 co n ta in ers  (60 rolls) 4 75 

Hominy
P earl, 100 lb. s a c k ___1 76
Maccaronl and Vermicelli 
D om estic. 10 tb. b o x .. 60 
Im ported , 25 lb . box ..2  50 

Pearl Barley
C heste r ..........................  4 50
E m p ire  . . , ......................  5 00

Peas
G reen, W isconsin, bu.
G reen, Scotch, bu ........... 3 30
Split, lb ............................... 04

Sage
E a s t Ind ia  ...................... 6
G erm an, sacks . . . . . . . .  6
G erm an, broken pkg. . .  

Tapioca
Flake, 100 lb . sack s  . .  6 
P earl, 130 tb. sack s  . . 5
P ea rl, 36 p k g s .........................2 25
M inute, 36 pkgs. ........... 2 75

FISHING TACKLE

Jax o n  T erp . Lem on
1 oz. oval ...................... io  20
2 oz. oval ......................16 80
4 oz. fla t ...................... .33 00
s os. flat ..............  . .63 00

Jennings (D. C. Brand) 
Terpeneless E x rac t Lem on 
No. 2 Panel, p e r doz. 75 
No. 4 P anel, p e r doz. 1 60 
No. 6 P ane l, pe r doz. 2 00 
No. 3 T aper, p e r doz. 1 50 
2 oz. Fu ll M easure doz. 1 25 
4 oz. Fu ll M easure doz* 2 40 

Jennings (D. C. Brand) 
E x t ra c t  V anilla  

No. 2 Panel, p e r doz. 1 25 
No. 4 Panel, pe r doz. 2 00 
No. 6 P anel, p e r doz. 3 50 
No. 3 T aper, p e r doz. 2 00
1 oz. Full M easure  doz. 90
2 oz. Fu ll M easure doz. 2 00 
4 oz. F u ll M easure doz. 4 00 
No. 2 P an e l a sso rted  1 00

Crescent Mfg. Co. 
M aplcine

2 oz. p e r doz.................... 3 00
Michigan Maple Syrup Co.

K alk ask a  B rand  
M aple, 2 oz.. p e r d o z .. .2 25 
„  FR U IT  JARS*

G EL A TIN E

Plym ou th  R o c k ' P hos. 1 25 
P lym ou th  Rock, P la in  90 

GRAIN BAGS 
A m oskeag, 100 in  bale 19 
Am oskeag, less th a n  bl 19% 

GRAIN AND FLOUR 
_  .  W heatR ed ............................. g i
W hite  ........................ .. 86

W in te r W h ea t F lour 
Local B rands

P a te n ts  ..........................  5 25
second  P a t e n t s .............5 00
S tra ig h t ........................... 4 60
Second S tra ig h t ......... 4 20
C lear ................................  3 90

F lo u r in  barre ls , 26c per 
b a rre l additional.
■ Lem on f t W heeler Co. 
B ig  W onder % s cloth 4 50 
B ig  W onder %s clo th  4 60 
W orden G rocer Co.’s  B rand
Q uaker, p a p e r .................4 10
Q uaker, c lo th  .................4 20

W ykes f t  Co.
E clipse  ........................... 4 40

Lem on f t W heeler Co. 
W h ite  S ta r, %s c lo th  5 40 
W hite  S ta r , %s c lo th  5 30 
W h ite  S ta r, % s cloth 5 20 

W orden G rocer Co. 
A m erican  E agle, % cl 5 40 
G rand R apids G rain  ft 

M illing Co. B rands
P u r ity , P a te n t  ............. 5 00
Seal of M inneso ta  . .  5 60
S u n b u rst ........................  5 60
W izard  F l o u r ...................4 60
W izard  G raham  ......... 4 60
W izard G ran. M eal . .  3 80 
W izard  B uckw heat . .  6 00
R ye ................................... 4 80

Spring  W hea t F lour 
Roy B ak e r’s  B rand  

Golden H orn , fam ily  . .5 40 
Golden H orn , b ak ers  . .5  30
W isconsin  R ye .............4 65
Judson  G rocer C o.'s B rand
C eresota, %s ..................6 40
C eresota, %s ..................6 30
C eresota, % s ..................6 20
Lem on f t  W heeler's B rand
W ingold, % s ..................6 20
W ingold, %s ..................6 10

O P  L axo-C ake-M eal 35 00 
C ottonseed  M eal . . . .2 9  00
G luten  F e e d ...................27 00
B rew ers G ra ins ......... 26 00
H am m ond  D airy  F eed  23 60

% to 
1% to

1 in ........................ . . .  6 W ingold, %s ................ 90
2 in ...................... . . .  7 W orden G rocer Co.’s  B rand

1% to 2 in ...................... . . .  9 Lourel, c l o t h ........ .5 95
1% to 2 in ........................ . . .1 1 L aurel, %s clo th  ........ .5 85
2 in. . ..1 5 L aurel, % & % s p ap er 5 75
3 in. ...20 L aurel, %s cloth ........ 75

C otton Lines Voigt M ining Co.’s  B rand
No. 1, 10 fe e t .............. . . .  5 V oigt’s  C rescen t ........ .4 70
No. 2. 15 fee t .............. . . .  7 V oig t's  F lou ro ig t . . . . 4 70
No. 3, 15 fee t ............... . . .  9 Voigt’s H ygienic
No. 4, 15 fee t ............... ...10 G raham  ...................... 4 20
No. 5, 15 fee t .............. . . .1 1 V oigt’s  R oyal .............. .5 10
No. 6, 16 fee t ............ . . . 1^ W ykes f t  Co.
No. 7, 15 fe e t ............... . ..1 5 Sleepy Eye, % s clo th . .6 00
No. 8, 15 fe e t ............... . ..1 8 Sleepy Eye, % s clo th . .5 90
No. 9, 15 fee t ............ __S« Sleepy Eye, % s clo th .,.5 80

Linen Lines Sleepy E ye, % s p ap er 5 80
Small ...20 Sleepy Eye, %s paper 5 80
Medium .......................... . ..2 6 W atson-H igg ins M illing Co.
L arge ...3 4 P erfec tion  F l o u r ......... .5 00

Poles T ip Top F lo u r ............ ..4 70
Bam boo, 14 ft., p e r  doz. 55 
Bam boo, 16 ft. ,  p e r  doz. 60 
Bam boo, 18 ft., p e r  doz. 80 
FLAVORING EXTRACTS 

Foote f t  Jenks 
Colem an V anilla

No. 2 size ..................... 14 00
No. 4 size ...................... 24 00
No. 3 size ...................... 36 00
No. 8 size ...................... 48 00

Colem an Terp. Lem on
No. 2 size ........................ 9 60
No. 4 size ...................... 18 00
No. 3 s i z e ........................31 00
No « <Hze .............. . . . .* 6  00

Jaxon M exican Vanilla
1 oz. oval .................. ..1 6  00
3 os. oval ......................38 30
i  « ft flat ............................................ ...................... IS SO
I as. a a t ......................... 00

Golden S heaf f lo u r  . .4  20 
M arsha ll’s  B es t F lo u r 5 60 
Perfec tion  B uckw heat 3 00 
T ip  Top B uckw heat 2 80 
B adger D a iry  Feed 24 00 
A lfalfa H orse  F eed  26 00
K afir C om  ....................... l  80
H oyle S c ra tch  F eed  . .1  60 

Meat
B olted ............................  3 40
Golden G ranu la ted  . .  3 60 
St. C ar F eed  screened 28 00 
No. 1 C om  an d  O a ts  28 00
C ora, c r a c k e d ............  27 60
C om  M eal, coarse  . .  27 50 
W in te r W h ea t B ran  25 00
M iddlings ....................  28 00

Dairy Feeds 
W ykes A  Co.

O P  Linseed M eal . . .8 8  00

v a u
M ichigan carlo ts  . . . . 44
L ess th a n  carlo ts  . . 46

Corn
C arlo ts  ........................ . 70
L ess th a n  carlo ts  . . 73

Hay
C arlo ts ...................... .. 17 00
L ess th a n  carlo ts  . . . 19 00

H ER B S
Sage ............................. ...
H o d s  .................................... J5
L aurel L eaves ........ . . .  15Senna L eaves ........

H ID ES AND P E L T S  
_ H ides
G reen, No. l  .................. 10
G reen, No. 2 .................. 9
Cured, No. 1 ................... 11%
Cured, No. 2 ................... 10%
C alfskin, g reen , No. 1 13 
C alfskin, g reen , No. 2 11% 
Calfskin, cured  No. 1 14 
Calfskin, cu red  No. 2 12%

,.5  00 Old W ool ............ (Q 30
..5  35 L am bs ................... 25@ 50
. 7 75 S hearlings .......... 15 @ 35

1 65 Tallow
No. 1 .................... @ 5

.1 75 No. 2 ...................... @ 4
, . l  0U Wool
. 1 25 U nw ashed, med. @ 18
14 00 Unwashed,' fine @ 13
.1  60 HORSE RADISH
.1 25 r e r  doz..................... 90

^  JE L L Y
51b. pails, per doz. . .  2 25 

J5Jb. pails, p e r p a il . . . . .  55 
301b. pails, p e r  p a il . . . .  95 

JE L L Y  GLA SSES 
% p t. in  bbls, p e r  doz 15 
% p t. in  bbls., p e r  doz. ..16  
8 oz. capped in  bbls,

p e r doz.................................20
.  M A PLEIN E 
• oz. bottles, p e r doz. 3 00 
_  M INCE MEAT
P e r  case  ...........................   85

M OLASSES 
_  New O rleans 
F an cy  O pen K e ttle  . .  42
C h o ic e ................................. 35
Good ....................................... 22
F a ir  ..................................... 20

H a lf b a rre ls  2c e x tra  
M USTARD

% lb . 6 lb . b o x ............. 18
OLIVES

Bulk, 1 gal. kegs  1 10@1 20 
Bulk, 2 gal. kegs  95@1 10 
Bulk, 5 gal. kegs 90@1 05
Stuffed, 5 oz......................  90
Stuffed, 8 oz....................... l  35
Stuffed, 14 oz. .................2 25
P it te d  (n o t s tu ffed)

14 oz.............................. 2 25
M anzanilla , 8 o z . ........... 90
Lunch, 10 oz......................1 35
L unch, 16 o s......................2 25
Queen, M am m oth, 19
^  oz.....................................3 75
Queen, M am m oth, 28

os..................................... 5 25
Olive Chow, 2 doz. cs,

p e r doz. ..................... 2 25
PIC K L E S

B eutel’s  B ottled  P ickles
8 oz., per doz. . . . . ------ 90

10 oz., p e r doz. . . . ------ 95
16 oz., p e r  doz. . . . ------1 45
24 oz., p e r  doz. . . . . ____1 90
32 oz., p e r  doz..................2 35

Medium 
Barrels, 1,200 count . .7  75
H alf bbls., 600 count 4 50
5 gallon k e g s ..................2 25

Small
Barrels ............................... 9 04
H alf barrels ................... 5 25
5 gallon k e g s .................... 1 90

Gherkins
Barrels ............................. 11 00
H alf barrels ...................5 00
5 gallon kegs .............. 2 75

Sweet Small
Barrels ............................. 13 50
H alf barrels ................... 7 50
5 gallon k e g s ...................3 00

PIPES
Clay, No. 216, per box 1 75 
Clay, T. D., full count 60
Cob ....................................  90

PLAYING CARDS 
No. 90 Steam boat . . . .  85
No. 15, Rival, assorted 1 75 
No. 20, Rover, enam ’d 2 00
No. 572. Special ...........1 75
No. 98 Golf, satin fin. 2 00
No. 808 B icycle ...........2 00
No. 632 Toum ’t  w h ist 3 26 

POTASH
Babbitt’s  ........................... 4 00

PROVISIONS 
Barreled Pork 

Clear Back . . . .1 7  50@18 00
Short Cut .....................16 50
Short Cut C le a r .......... 16 00
Bean ................................. 15 00
Brisket, Clear ........... 23 00
Pig ................................  23 00
Clear Fam ily ............  26 00

Dry Salt Meats
6  P  B e l l ie s .......................14

Lard
Pure in tierces . .10@10% 
Compound lard . .8%@ 9 
SO Id . tu b s ....a d v a n ce  % 
60 lb. tubs ... .a d v a n c e  % 
50 lb. tin s . .. .a d v a n c e  % 
20 lb. pails ...a d v a n ce  % 
I t  lb. pails . ..a d v a n ce  %

5 lb. p a ils  . . .a d v a n c e  1 
8 lb. pails . .  .advance  1 

Sm oked M eats 
H am s, 12 lb. av . 16%@17
H am s, 14 lb. av. 16 @16%
H am s, 16 lb. av. 15%@16
H am s, 18 lb. av. 15 @15%
Skinned H am s, ..17 @17% 
H am , dried beef se ts  ..18 
C alifornia H am s 9%@10 
Picnic Boiled H am s ..15
Boiled H am s ........ 24 @24%
Berlin H am , p ress’d  9@ 9-,
M inced H am  ................. 10
Bacon ................. 14%[@15

Sausages
Bologna ........................... 8
R iver ....................  7%@ 8
F ran k fo rt ................9 @9%
P o rk  ................................  11
V eal ................................  11
T ongue ............................  n
H eadcheese ................... 9

Beef
Boneless .........................15 00
R um p, new  ......... . . . . . 1 6  00

P ig ’s Fee t
% bbls. ............................. 95
% bbls., 40 lbs..................... 1 90
% bbls........................................4 00
1 bbl........................................... 8 00

T ripe
K its, 15 lb s .......................  90
% bbls., 40 lb s ..................... 1 60
% bbls., 80 lb s .......................3 00

C asings
H ogs, p e r lb ..................... 35
Beef, rounds, s e t ......... 17
Beef, m iddles, s e t . . . .  65
Sheep, pe r bundle . . . .  80

Uncolored B u tte rlne
Solid d a iry  ......... 11 @14
C ountry  R o l l s ........ 11@18

Canned M eats
Corned beef, 2 lb ........... 3 50
Corned beef, 1 lb ........... 1 85
R o ast beef, 2 lb .....................3 50
R o ast beef, 1 lb .....................1 85
P o tted  H am , % s ........... 50
P o tted  H am , % s . . . .  90 
D eviled H am , %s . . . .  50
Deviled H am , % s ......... 90
P o tted  tongue, %s . . . .  50 
P o tted  tongue, % s . . . .  90 

RICE
F an cy   .............. 6 @ 6%
J a p a n  S ty le  . . . .  4%@ 5%
B roken ................... 2%@ 3%

SALAD DRESSING
Colum bia, % p i n t .........2 25
Colum bia, 1 p i n t ...........4 00
D urkee’s, la rge , 1 doz. 4 50 
D urkee’s, sm all, 2 doz. 6 25 
S n ider’s, large, 1 doz. 2 35 
Snider’s, sm all, 2 doz. 1 35 

SA LERA TU S 
P acked  60 lbs. in  box. 

A rm  an d  H am m er . .3 00 
W yando tte , 100 % s . . .3  00 

SAL SODA
G ranulated , bbls. ......... 80
G ranu lated , 100 lbs. cs. 90 
G ranu lated , 36 pkgs. . .1  20 

SALT
Common G rades

100 3 lb. sacks  ............. 2 40
60 5 lb. s a c k s ............. 2 25
28 10% lb . sacks  . , . .2  10
56 lb. sack s  ................... 22
28 lb. sacks  ................... 17

W arsaw
56 lb. d a iry  in  drill bags 40 
28 lb . da iry  in  drill bags 20 

Solar Rock
66 lb. sacks ..................... 24

Common
G ranulated , fine ............. 95
M edium , fine ............. . . . 1  00

SALT FISH 
Cod

L arge  whole . . . .  @ 7%
Sm all, w hole . . . .  @ 7
S tr ip s  o r b ricks 7% @10%
Pollock ................... @ 5

H alibu t
S tr ip s  ............................... 16
C hunks ........................... 16

Holland H erring  
Y. M. w h. hoop, bbls. 11 00 
Y. M. wh. hoop, %bbl. 6 00 
Y. M. wh. hoops, kegs 76 
Y. M. w h. hoop M ilchers

kegs ....................... 86
Queen, bb ls .......................11 00
Queen, % bbls. ............. 6 75
Queen, kegs ................... 66

Trout
No. 1, 100 lbs. .............. 7 60
No. 1, 40 lb s ....................3 25
No. 1, 10 lbs. ................. 90
No. 1, 8 lbs. ................... 75

M ackerel
M ess, 100 lbs. ............... 16 50
Mess, 40 lbs. .................7 00
Mess, 10 lb s .......................1 85
Miess, 8 lb s .......................... 1 50
No. 1, 100 lb s ......................15 50
No. 1, 40 lb s ...........................6 60
No. 1, 10 lbs. ..............  1 70
No. 1, 8 lb s ............................. 1 40

W hitefish
100 lb s ........................................9 75
50 lb s ........................................5 25
10 lbs ........................................1 12

8 lb s .................................  92
100 lb s ....................................... 4 65
40 lb s ....................................... 2 10
10 lbs.................................  75

8 lbs. ............................. 65
SE ED S

A nise ................................  10
C anary , S m yrna  ............. 4%
C araw ay  ........................  10
C ardam om , M alabar 1 00 
Celery ................ .............. i t

H em p. R ussian  ..............  4%
M ixed B ird ....................  4
M ustard , w hite ............  10
Poppy ................................  9
R ape ..................................  6

SHOE BLACKING 
H andy  Box, large 3 dz 2 50 
H andy  Box, sm all . . . .  1 25 
B ixby’s Royal Polish 85 
M iller’s  Crown Polish 85

SN U FF
Scotch, in  b ladders .........37
M accaboy, in  ja r s  ........... 35
F rench  R appie in  Jars  . .  43 

SODA
Boxes ................................  5%
Kegs, E ng lish  ................. 4%

SPIC E S 
W hole Spices

Allspice, J am a ic a  ........ 13
Allspice, la rg e  G arden 11
Cloves, Z an z ib a r .......... 20
Cassia, C anton  .............. 14
C assia, 5c pkg. doz.......25
Ginger, A frican  ............... 9%
Ginger, Cochin ............... 14%
M ace, P en an g  .............. 70
M ixed, No. 1 ................. 16%
Mixed, No. 2 ...................10
M ixed, 5c pkgs. doz .. .  45
N utm egs, 75-30 ............ 30
N utm egs, 105-110 ........ 20
Pepper, B lack .............. 14
Pepper, W h ite  .............. 25
Pepper, Cayenne ...........22
P ap rik a , H u n g arian  ..  

P u re  G round In Bulk
Allspice, J am a ic a  ........ 12
Cloves, Z anz iba r .......... 23
C assia, C a n t o n ..............12
Ginger, A frican  ............ 18
M ace, P enang  ................ 75
N utm egs. 75-80 ............ 35
Pepper, B lack  .............. 16
Pepper, W h ite  .............. 30
Pepper, C ayenne .......... 22
P ap rik a , H u n g arian  ..45 

STARCH 
Corn

K ingsford , 40 lb s ...........7%
M uzzy, 20 lib . pkgs. . .5 %  
M uzzy, 40 lib . pk«p. . .5  

Gloss 
K ingsford

Silver Gloss, 40 lib s . 7% 
Silver Gloss, 16 3Ibs. 6% 
Silver Gloss, 12 61bs. 8% 

Muzzy
48 l ib . packages .......... 5
16 5tb. packages ............. 4^
12 61b. packages .......... 6
501b. boxes ....................... 2%

SY RUPS
Com

B arre ls  ............................. 25
H alf b a rre ls  ................... 28
201b. can s  % dz. in  cs. 1 65 
101b . cans, % dz. in  cs. 1 60 

51b. cans, 2 doz. in  cs. 1 70 
2%Ib. cans, 2 dz. in  cs. 1 75 

P u re  Cane
F a ir  ................................... 16
Good .................................. 20
Choice ............................  26
M ichigan M aple Syrup Co. 

B ran d
K alkaska , p e r  doz. . . . . 2  25 

TA B LE SAUCES
H alford , la rg e  .............. 3 75
H alford , sm all .............. 2 25

TEA  
Jap an

R egular, medium

B asket-fired  m edium

N ibs ............................. 28@32
Siftings ......................  10@12
F an n in g s  ..................... 14@15

Gunpow der
Moyune, m edium  ..........  28
M oyune, choice ............. 32
M oyune, fancy  ...........40@45
Pingsuey, m edium  ..25@28
Pingsuey, choice ........... 30
Pingsuey, fancy  . ...40@ 4o 

Young Hyson
Choice ..............................  3(
F an cy  ......................... 40@50

Oolong
Form osa, fancy  .........45 @60
Form osa, m edium  ........... 25
Form osa, choice ............... 32

E nglish B reak fas t
M edium ........................... 26
Choice ......................... 30@35
F an cy  ......................... 40@60

India
Ceylon, choice ........... 30@35
F an cy  ............................. 45@5

TOBACCO 
F ine Cut

B lot ...................................1 45
H iaw ath a , 16 oz..............  60
H iaw ath a , 1 oz ..........  56
N o L im it, 8 oz........................ 1 72
N o L im it, 16 oz.....................3 40
Ojibwa, 16 oz...................  40
O jibwa, 5c pkg. ........... 1 85
Ojibwa, 5c ....................  47
P e toskey  Chief. 7 oz. . .1  90 
P e toskey  Chief, 14 oz. 3 80
S terling  D ark . 6c ........... 5 76
Sw eet Cuba, 5 c ...............5 70
Sw eet Cuba, 10c ......... 11 10
Sw eet Cuba, 16 oz. tin s  5 00 
Sw eet Cuba, 16 oz. foil 4 50 
Sw eet Cuba, 16 oz. bxs 4 80
Sw eet Cuba, %  lb ..........2 25
Sweat Burley, 6 c ...........6 76

11
Stweet M ist, % g r .......... 5 70
Sw eet Burley, 24 lb. cs 4 90
Tiger, % gross ..............6 00
Tiger, 5c tin s  ..............5 50
Uncle D aniel, 1 lb . . . .  60
Uncle Daniel, 1 oz! ___5 22

Plug
Am. N avy, 15 oz. . . . .  28
D rum m ond, N a t  Leaf,

2 & 5 lb .................  60
D rum m ond N at. L eaf

p e r  doz................... 95
B attle  A x ....................... 37
B race r ............................... 37
Big F o u r ....................  3i
Boot Ja c k  ....................... 86
Bullion, 16 oz..............  46
Clim ax Golden T w ins . 48
D ays W ork  ..................... 37

................................  28
G ilt E dge ....................... ( •
Gold Rope, 7 to  lb .....  58
Gold Rope, 14 to  lb. . .  58
G. O. P , .............   26
G ranger T w ist ............... 46
G. T . W ........................  37
H orse  Shoe ..................... 43
H oney Dip T w ist . . . .  45
Jolly  T a r  ......................... 40
J .  T „  8 oz..................  35
K eystone T w ist ........... 41
K ism et ............................... 4g
Nobby Spun Roll . . . .  I 58
P a rro t  ............................... 28
P eachey  ........................... 40
P icn ic  T w ist ..................  45
P ip e r H eidsick  ............... 69
R edicut, 1 % oz........... 38
R ed Lion ......................... 30
S herry  Cobbler, 10 oz. 26
S pear H ead, 12 oz.......... 44
S pear H ead, 14% oz. . .  44
Stoear H ead. 7 oz......  47
Square  D eal ................... 28
S ta r  ................................... 43
S tan d a rd  N avy  ........ \ \  34
T en P en n y  ....................... 34
Tow n T alk  14 oz......  30
Y ankee G irl ................... 33
_ Sm oking
Sw eet Core .......................34
F la t  C a r ......................... " 33.
W arp a th  ........................... 2«
Bam boo, 16 oz................2{
I X  L. 61b...........................3*
J ,X  L, 16 oz. pails  ..81
H oney Dew ................... 4(
Gold Block .....................4(
F lagm an  ........................... 4«
Chips .................................3j
K iln D ried ................... .37
D uke’s M ix ture  .......... 4C
D uke’s  Cam eo ...............42
M yrtle N avy .................44
Yum Yum , 5c p e r  g ro  6 86 
Yum Yum 10c p e r  g ro  11 50 
Yum, Yum, l ib . p*»« 29
C ream  ...............................28
C ora Cake, 2% oz........26
Corn Cake, l ib ............. 31
Plow  Boy. 1 % oz........89
Plow Boy, 3% oz........39
Peerless, 8% oz............... 26
Peerless, 1 % ox............... 29
A ir B rake  .........................26
C ant H ook .......................30
C ountry  Club .............32-84
Forex-X X X X  .................30
Good In d ian  ...................26
Self B inder, 16oz. «oz. 20-33
Sw eet M arie ............ . .  .83.Z4(Q>Z6 Royal Sm oke .......... . ..4 2

36 (fii>40 T W IN E
24 (ñ¡126 Cotton, 3 ply .......... . .  2530Ìf!P 33 Cotton, 4 bly .......... . .  25
36<¡jP 40 Ju te , 2 ply ................ . .  14

1 30 H em p, 6 bly  ............ . .  18
35@37 Flax, m edium  .......... . .  24
40 «_ .3 Wool, 1 lb. bales . . . .  8

VINEGAR
H igh land  app le  c ider 22 
O akland app le  c ider ..17 
R obertson’s Com pound 13%
R obinson’s  C i d e r ..........16
S ta te  Seal s u g a r ..........13
40 g ra in  p u re  w h ite  ..10  

B arre ls  free.
WICKING

No. 0 p e r  g r o s s ............ 30
No. 1 p e r gross ...........40
No. 2 p e r g ross .......... 50
No. 3 p e r g ross ............75

WOODENWARE
Baskets

B u s h e ls ...............................1 00
B ushels, w ide b an d  . .1  15
M arket ............................... 40
Splint, la rg e  ...................3 50
Splint, m edium  .............3 00
Splint, sm all ................... 2 75
W illow, C lothes, la rg e  8 25 
W illow, C lothes, sm all 6 25 
Willow, C lothes, rae 'm  7 26 

Butter Plates  
W ire E nd  o r Ovals.
% lb., 250 in c ra te  .......... 30
% tb ., 250 in  c r a t e .......... 80
1 lb., 250 in  c ra te  ..........30
2 lb., 250 in  c ra te  .......... 35
3 lb., 250 in  c ra te  .......... 40
5 lb., 250 in c ra te  ..........50

C hurns
B arre l, 5 gal., each  . . . 2  40 
B arre l, 10 gal., each  . .2  56 

C lothes P in s  
Round H ead.
4 inch. 5 g ross .„ .............46
4% inch, 5 g ro ss  . . . . . . . 6 0
C artons, 20 2% doz. bxs. 56

Egg Crates and Fillers 
H u m p ty  D um pty, 13 dz. 20
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Special Price Current
12 13 14

No. 1 c o m p le te .............  40
No. 2 com plete ............. 28
C ase No. 2 fillers, 18

se ts  ............. .’............ 1 35
Case, m edium , 12 se ts  1 15

Faucets
Cork, lined, 8 in .............  70
Cork, lined , 9 in. .......... 80
C ork lined, 10 in. . . . . . .  90

Mop Sticks
T ro ja n  sp rin g  ..............  90
E clipse  p a te n t sp rin g  85
No. 1 com m on .............. 80
No. 2 p a t. b ru sh  ho lder 85
Ideal No. 7 ....................... 85
121b. co tton  m op heads 1 45 

Pails
2-hoop S tan d a rd  ........... 2 00
S-hoop S tan d a rd  ...........2 35
2-w ire  Cable ................... 2 10
C edar a ll red  b ra s s  . . . 1  25

m 8-w ire  Cable ................... 2 30
P a p e r  E u rek a  .................2 25
F ib re  ............................... 2 70

Toothpicks
B irch , 100 packages  . .2  00
Ideal ............................... 85

Traps
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 holes . . . .  65
B a t, wood .......................  80
B at, s p r i n g ....................... 75

Tubs
20-in. S tandard , No. 1 7 50 
18-in . s ta n d a rd . No. 2 6 60 
16-in. s ta n d a rd , No. 3 o to  
20-in. Cable, No. 1 . . . . 8  00 
18-in . Cable, No. 2 . . . . 7  00 
16-iu. Cable, No. 3 ___6 oo
No. 1 F ib re  ................... 10 2a
No. 2 F ib re  ..................... 9 26
No. 2, F ib re  ................... 8 2a

W ashboards
B ronze Globe .■.....................2 50
D ewey ............................. 1 7a
Double A cm e .................3 75
Single A cm e ................... 3 16
Double P eerless  ............. 3 76
Single P ee rle ss  .............3 2a
N o rth e rn  Q ueen ...........3 26
Double D uplex ...............3 oo
Good D uck ....................... 2 76
U niversal ....................... 3 oo

W indow C leaners
12 in ............................................1 65
14 in .............................................1 8a
16 in ...........................................2 30

Wood Bowls
13 in. B u tte r  ...................1 60
15 in . B u t t e r ....................2 25
17 in . B u tte r  ...................4 15
19 In. B u tte r  ...................6 10
A ssorted, 13-15-17 . . . . 3  00
A ssorted, 15-17-19 . . . . 4  25

W RA PPIN G  P A P E R
Com m on S traw  ........... 2
F ib re  M anila, w hite  . .  3 
F ib re , Manila,- colored 4
No. 1 M a n i l a ...................4
C ream  M anila  .................3
B u tch ers ’ M anila  ...........2%
W ax  B u tte r, sh o rt c 'n t  13 
W ax  B u tte r, fu ll coun t 20 
W ax  B u tte r, rolls . . . .1 9

YEAST CAKE
M agic, 3 doz....................1 15
Sunlight, 3 doz................1 00
Sunlight, lf t  doz...........  50
Y east Foam , 3 doz. . . . 1  15 
Y east C ream , 3 doz. . .1  00 
Y east Foam , 1ft doz. . .  58

AXLE GREASE

Mica, tin  boxes ..75  9 00 
P aragon  ................  55 6 00

CIGARS
Johnson  C igar Co.’s  B rand

S. C. W ., 1,000 lo ts  ___ 31
E l P o r ta n a  .........................33
E vening  P re ss  ...................32
E x em p la r .............................32
W orden G rocer Co. B rand  

B en  H u r
Perfec tion  ........................... 35.
P erfec tion  E x tra s  ...........35
L ondres ...............................65
Londres G rand ................ 35
S tan d ard  .............................35
P u ritan o s  .............................35
P an a te llas , F in a s  .............35
P an a te llas , Bock ............... 35
Jockey  Club ...................... 35

COCOANUT
Baker* s  B razil Shredded

10 5c pkgs., p e r  case  2 60 
36 10c pkgs., p e r  case  2 60 
16 10c a n d  38 6c pkgs., 

p e r case  ...................2 60

COFFEE
Roasted

Dwinell-WYib _ t Co.’s  B ’ds

W h ite  H ouse, l ib ...................
W h ite  H ouse, 21b...................
Excelsior, B lend, l ib .............-
Excelsior, B lend, 21b............
T ip  Top, B lend, l ib ..............
R oyal B lend ...........................
Royal H igh  G rade ..............
Superio r B lend .....................
B oston C om bination ..........

D is trib u ted  by  Judson  
G rocer Co., G rand  R apids; 
Lee & Cady, D e tro it; Sy
m ons Bros. & Co., S ag i
naw ; B row n, D avis f t  
W arn er , Jack so n ; Gods- 
m ark , D urand  & Co., B a t
tle  C reek; F ie lbach  Co., 
Toledo.

Sm all size, doz...............40
L arg e  size, doz...............75

SAFES

s tock  by  th e  T radesm an  
Com pany. T h irty -five  sizes 
an d  s ty les  on h an d  a t  all 
tim es—tw ice a s  m any  safes 
a s  a re  carried  by  a n y  o th e r 
house in th e  S ta te . I f  you 
a re  unab le  to  v is it G rand 
R apids a n d  in spec t the  
line personally , w rite  fo r 
Quotations.

SOAP
B ea ver Soap C o .'s  Brand

100 cakes, la rge  s iz e . .6 50 
50 cakes, la rg e  s iz e . .3 25 

100 cakes, small size. .3 85 
50 cakes, sm all s ize . .  1 95

G ow ans f t  Sons B rand.

Single boxes ...................3 00
F iv e  box lo ts  ............... 2 95
T en box lo ts  ................... 2 90
T w enty-five box lo ts  . .2  85

J .  S. K irk  f t  Co.
A m erican f a m ily  .........4 00
D usky D iam ond 50 8 oz 2 80 
D usky D ’n d  100 6 oz 8 80 
J a p  Rose, 50 b a rs  . . . . 3  60
Savon Im peria l .............3 00
W hite  R ussian  .............3 60
Dome, oval b a rs  ...........8 00
S a tine t, oval ................... 2 70
Snow berry, 100 cakes 4 00

L au tz  B ros, f t  Co. 
Acme, 30 bars , 76 lbs. 4 00 
Acme, 25 b a rs , 75 lbs. 4 00 
Acme, 25 ba rs , 70 lbs. 3 80
Acme, 100 c a k e s ...........3 25
B ig M aster, 72 blocks 2 85
G erm an M ottled  ...........3 50
G erm an M ottled, 6 uxs 3 45 
G erm an M ottled, 10 bx  3 40 
G erm an M ottled, 25 b x  3 35 
M arseilles, 100 cakes ..6  00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles, % bx to ile t 2 10

P ro c to r & G am ble Co.
L enox .................... . . . .  s 00
Ivory, 6 oz. .......... .......... 4 00
Ivory, 10 oz........... .......... 6 75
S ta r  ......................... .......... 3 86

T radesm an  Co.'s B rand

B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs 2 40 
B lack  H aw k , te n  bxs  8 86

A. B. W risley
Good C heer ..................4 00
Old C oun try  ..................8 40

Soap Powders 
Snow Boy, 24s fam ily

size  ........................... 8 76
Snow Boy, 60 6 c ........... 2 40
Snow Boy, 30 10« . . . . 2  40 
Gold D ust, 24 la rg e  . .4  50
Gold D ust, 100-5c .........4 00
K irkoline, 24 41b. .........3 80
P earlin e  ........................... 3 75
Soapine ............................. 4 10
B ab b itt’s  1776 ...............3 75
R oseine ............................. 3 50
A rm our’s  ......................... 3 70
W isdom  ............................. 3 80

BAKING POWDER
“ oval

10c size 90 
%Ib. c an s  1 36 
6oz. cans  1 90 
Hit)- cans 2 50 
%lb. cans  8 75 
lib . cans  4 80 
31b. c an s  13 00 
61b. can s  21 60 F u ll line  of fire a n d  b u r

g la r  p roof sa fes  k e p t In

Soap Compounds
Jo h n so n ’s  F in e  ...............6 10
Jo h n so n ’s  X X X  ...........4 26
Nine O’clock ...................8 SO
R ub-N o-M ore .................8 86

Scouring
E noch  M organ’s  Sons 

Sapolio, g ross lo ts . . . . 9  50 
Sapolio, ha lf gro. lo ts  4 85 
Sapolio, single boxes 2 40
Sapolio, h an d  .................2 40
Scourine M an u fac tu rin g  Co 
Scourine, 60 cakes . . . .1  SO 
Soourins, 100 eakas . . . 8  M

Lowest
Our catalogue is “ the 
world’s low est market” 
because we are the 
largest buyers of general 
merchandise in America.

And because our com
paratively inexpensive  
m ethod of s e l l i n g ,  
through a catalogue, re
duces costs.

W e se ll to merchants 
only.

Ask for current cata
logue.

Butler Brothers
New York

Chicago St. Louis 

Minneapolis

Mica Axle Grease
Reduces friction to a minimum.
It saves wear and tear of wagon 
and harness. It saves horse en
ergy. It increases horse power. 
Put up in i and 3 lb. tin boxes, 
10, 15 and 25 lb. buckets and 
kegs, half barrels and barrels.

Hand Separator Oil
Is free from gum and is anti
rust and anti-corrosive. Put up 
in % ,  1 and 5 gallon cans.

STANDARD OIL CO. 
Grand Rapids, Mich.

'T 'H E  biscuit form of Shredded 
W heat, combined with its fine 

flavor and nutritiousness made it 
an instantaneous success. Our ad

vertising has been unique—besides magazines, newspapers, 
car cards, sampling and demonstration,

We’ve Used Niagara Falls to Advertise

Each year, thousands of visitors to the Falls have gone through 
our factory. They’ve seen every detail in the process of manu
facture from the golden giain to the finished biscuit. Our sanitary 
methods have given them confidence in its purity and wholesomeness. 
They have gone home and told their friends about Shredded Wheat, 
and as a result Shredded Wheat is better known  and therefore easier 
to sell than any other cereal food. Take advantage of this and keep 
Shredded Wheat prominently displayed— 
you’ 11 have lots of sales, and every sale 
means good profit to you. Shredded 
Wheat pays.

*Ihe

Shredded Wheat Company
Niagara Falls, N .Y .
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B U SIN ESS-W A N TS D EPA R TM EN T
(

Advertisements inserted under this head for two cent$ a word the first insertion and one eent a word For each 
subsequent continuous insertion. No charge less than 2b cents, ("ash must accompany all ordeis

BUSINESS CHANCES.

Good farm  in K in gm an  County, K an sas, 
to exch an ge for stock  of m erchandise. 
Geo. V . Sm ith, 158 N. M arket St., W ich ita ,
K an ._________  644

F a c to ry  S ite— 150 horse w a ter pow er, 
on railroad, n ear county seat. V irgil
N ash, A llegan , Mich.____  643

F o r Sale— O r trade, drug store in Indi
ana coun try tow n. A ddress W m . H.
Rupp, H oagland, Ind.__________  642

F o r Sale— N ation al cash  reg ister in 
A 1  condition, original cost $525. Used 
three years, e asy  paym ents. J. V . Zuber &  
C o ., .Fessenden, N . D. 641

W anted— Several good, clean stock s of 
gen eral m erchandise in  exchan ge for im 
proved farm s in C en tral and N orthern  
Iow a. F or fu rth er in form ation  w rite  Iow a 
R ea lty  Co., E m m etsburg, Iow a. 640

To E xch an ge— 1 w ill trade gen eral m er
chandise for cash register, com puting 
scales, flour scales, sm all safe. A ddress 
L o ck  B ox 87, Olney, III. ___________ 637

F or Sale— A  first-cla ss  sto ck  o f g ro 
ceries  in b est county sea t tow n in K a n 
sas. W ill invoice 7 to 8 thousand. Sales 
la st y e a r over 80 thousand. W ill reduce 
sto ck  to su it purchaser. B usin ess e sta b 
lished over 40 years. R eason fo r selling, 
oth er business. A ddress A . B . C., care  
M ichigan  Tradesm an._____________ 638

Do you w a n t to  p urchase a n y  line of 
hig*. class  business in  the W est?  I f  so, 
W rite  us. M em bers P ortlan d  R ea lty  
Board. A ddress P ortlan d  Investm ent &  
R e a lty  Co., Yeon B ldg., P ortland, Oregon.
_______________________________ 639_

F or Sale— Shoe sto ck  in  a  liv e  m anu
fa ctu rin g  tow n of 10,000 population s to c k  
invoices ab out $5,000. C an be reduced. 
E leg a n t location. R en t reasonable. M ust 
be seen to be appreciated. L ib eral d is
count. I  w ish  to  lea ve  th e sta te . A d 
dress No. 597, ca re  M ichigan  Tradesm an.
_________________________  597

Tow nship  bonds for sale, $5,000 for 
building S ta te  R ew ard  road, in Greenwood 
tow nship, W exford  County, M ichigan. For 
p articu lars  enquire o f John B ell, T ow n -
ship  C lerk, B a xter, M ich.________  634

F o r Sale— A  first-cla ss  b a kery-  and 
property. A ddress 124 S. F rank lin  street,
G reensburg, Ind. ____________  630

F o r Sale— Good p aying, w ell established 
d ry  goods and shoe business in  c ity  of 
46,000 in h ab itan ts in  C en tral E a stern  
M ichigan. B e st location  in  city . S tock  
ab out $10,000, fixtu res $600. Store build
in g  50 ft . fron t, 40x54 long, also five 
room house in rea r o f store. S ix  fine liv in g  
rooms over store, a ll w ith  gas, sew er, 
w a ter and electric lights. A  bargain  for 
$7,000. $6,500 w ill b u y it, % cash, b a l
an ce easy  p aym ents. S tock  can  be re 
duced to su it buyer. Don’t  w rite  unless 
you m ean business. A ddress No. 628, care
Tradesm an._____________________ 628

C om pletely furnished hotel and resta u r
an t fo r sale, everyth in g  in first-cla ss  
condition. B e st location  in c ity . Feed 
from  500 to 600 people a  d a y  and ta k e  in 
from  $75 to $105 daily. R en t v e ry  reason
able. P rice , $2,500. Good p lace fo r a n y 
one to m ake m oney. O w ner lea vin g  city . 
E nquire J. A . P ., 324 C h erry  street, T o 
ledo, Ohio. 635

Canada Farm Bargains
320 acres improved near town, black soil, 

good buildings, a large portion ready for drill 
next spring, half crop payments. Also half 
section of clean raw land for $20 per acre. 

BROW N & PHILLIPS.
Regina. Sask.

W anted—R eta il shoe sto re , have s to re  
building in good M ichigan tow n, also 
O klahom a farm  and  som e cash  to  ex
change. A ddress H aley, care  T radesm an .
______________________________________625

W an ted —A sm all M cCaskey Account 
R eg ister. A ddress B urns & K ibler, P e r-
sia, Iowa.____________________________624

F or Sale a t  a  B argain—B est grocery 
and  m ea t m a rk e t in c ity  1,800. Doing an  
an n u al business of $20,000. S tock and  
fix tures will inven tory  abou t $3,000. Can 
be reduced to  su it purchaser. S a tis fac 
to ry  reasons  fo r selling. No trades. Cost 
of doing business less th a n  10%. A ddress 
No. 620, care  T ardesm an .___________ 620

F o r Sale—A first-c lass  s tock  of general 
m erchand ise  n e a r  G rand  R apids, in  th e  
b e st fa rm in g  com m unity  in  th e  s ta te . F ine  
location  and  p le a san t place to  live, build
ings fo r sale  o r ren t. A ddress L , care
T radesm an .__________________________ 621

F o r Sale—In  a  good coun try  tow n, a  
s to re  build ing  w ith  liv ing  room s in  rea r. 
A ddress M, C are  T radesm an . 616

F o r Sale—Com plete s tock  d ry  goods, 
groceries, shoes, $7,000. M ichigan tow n 
of 1,400. L arge  payroll. Old business. 
Snap. Going W est.. No trade . A ddress 
No, 613, care  M ichigan T radesm an . 613

F o r Sale— A  m oneym aking live b u si
ness, 100 m iles sou th  of Chicago. A nnual 
sa les  $25,000. $4,000 general m erchandise
a n d  s to re  buildings $3,500. P opula tion  
400. A ddress Box 83, Thom asboro, 111. 
__________  612

D rug  stock  fo r sale  in  c ity  of 7,000 in 
h a b ita n ts  in  n o rth e rn  p a r t  of s ta te . Stock 
is  new  and  clean. W ill invoice abou t 
$3,500. A ddress Snap, care  of T radesm an .

611
F o r Sale—Only d rug  s to re  in  sm all 

S ou thern  M ichigan tow n, su rrounded  by 
som e of th e  b e st fa rm in g  coun try  in  s ta te . 
Old estab lished  business, inven tory ing  
$1,700. Good reason  fo r selling. A ddress 
D rugs, care  T radesm an .____________610

E leg an t corner h a rd w are  s to re  in  sub 
urb  of Chicago; g re a t  bu ild ing  locality ; 
t in  shop in  connection; m odern building; 
re n t $45 ¡business of $15,000 y early  cash. 
Old stand . P rice  $6,000 cash . Addison, 
C rilly Building, Chicago.____________ 609

F ully  equipped m odern s te a m  laundry , 
cheap, St. C lair, M ichigan; population 
3,000. A ddress W . L. L a ram a , St. C lair, 
Mich.____________________  605

Clerks—Add to  your incom e hand ling  
ou r sa le s  books in  you r hom e tow n. W e 
m ake a ll s ty les. W rite  us. B a ttle  Creek, 
(M ich.) sales Book Co. 603

LISTEN, MR. MERCHANT
We are ready, right now. to conduct a business 

building, profit producing advertising campaign, 
that will increase your cash sales from three to 
six  times, dispose of old goods, and leave your 
business in a stronger, healthier condition than 
before.

Gomstock-Grisier Advertising & Sales Co.
907 Ohio Building Toledo, Ohio

F o r R en t—L arge, room y b rick  s to re  
building, cen tra lly  located. I t  h a s  been 
occupied a s  boot a n d  shoe s to re  fo r th e  
p a s t  fifteen years, b u t a lso  good opening 
fo r c lo thing, d rug , g rocery  o r  h a rn ess  
business. I t  is  located  in  th e  grow ing 
an d  prosperous m an u fac tu rin g  c ity  of 
G rand Ledge, M ichigan, population  3,000. 
F in e  su rround ing  coun try . A ddress A. 
B arnes, D en tist, G rand Ledge, Mich.
_________________________  600

F o r Sale—A dru g  s to re  in  K alam azoo, 
M ichigan. B est location in  th e  city . A d
dress  P h a rm ac is t, 449 A cadem y St., K a la- 
mazoo, Mich.________________________ 595

M erchandise sale  conductors. A. E . 
G reene Co., 414 M offat Bldg., D etro it. A d
v e rtis in g  fu rn ished  free. W rite  fo r date ,
te rm s, etc,___________________________649

W ell im proved fa rm  w ith  good build- 
ings fo r sale  o r trad e . A ddress Geo. R. 
Conrad, C utcheon, M issaukee Co., M ich.

'______________________________  593
R eo 5 passenger to u rin g  c a r  in  fine 

condition, fo r  sale  a t  a  b a rg a in , 1909 m od
el. Top, w indshield, speedom eter, will 
dem onstra te . Box 815, G rand  Ledge,
M ichigan.____________________________ 588

F o r Sale—R es ta u ra n t an d  lunch room  
in c ity  of 2,000. A ddress B row n & R ay,
W ash ing ton , 111,_____________________ 576

V aluable residence w ith  electric  lig h t 
and  ba th , in good tow n, to  exchange fo r 
m erchandise . A ddress No. 575, care
T radesm an .__________________________ 575

F o r Sale—T he la rg e st an d  best located  
tw o-s to ry  solid b rick  build ing  in M errill. 
B usiness estab lished  fifteen years. M ust 
give up business on accoun t of ill health . 
P a rtie s  in te re s ted  w ill do w ell to  investi
ga te . A ddress No. 568, care  T radesm an .
______________________________________568

F o r Sale—Grocery s tock  an d  fixtures, 
doing good business. Good location. Good 
reason  fo r selling. A ddress No. 566, care
T radesm an ._________________________ 566

G rocery stock  fo r sale, located  in  city  
of 12,000, s to re  build ing  can  be ren ted  o r 
w ill sell th e  p roperty . A ddress No. 555, 
care  T radesm an . 655

F o r Sale—Good clean  s tock  h a rd w are  in 
C en tra l M ichigan, tow n of 600 popula
tion. A ddress H ard w are , care  M ichigan 
T radesm an . 545

F o r Sale—O ne 300 accoun t M cCaskey 
reg is te r cheap. A ddress A. B., care
M ichigan T radesm an________________ 54»

O ur 13 yellow  reasons  d igested  in  13 
m in u tes  saves  1300% on F lo rida  lan d  in 
vestm en t. J u s t  opened 500 ac. r ich est 
m uck in  Sanford  celery  d e lta  a t  350. 
F low ing wells, irr ig a tio n , proven d is tric t, 
ra il an d  w a te r  tra n sp o rta tio n . T itle  
B ond & G u aran tee  Co., Sanford, F la .

Special Sales—Mr. M erchan t, w hy  not 
p u t th a t  sale  on to -d ay ?  G et rid  of your 
odds an d  ends, a n d  accum ulations. P e r
sonally  conduct a ll m y own sales. W . N. 
H arp e r, P o r t H uron , Mich. 544

F o r Sale—G eneral ha rd w are  s to re  doing 
a  th riv in g  business. A ddress No. 543, 
care  M ichigan T radesm an .__________ 543

W rite  u s fo r p lans an d  p rices on a  
rousing  ten -d ay s’ sale. A ddress W este rn  
Sales Com pany, Hom er. La.________ 411

Safes Opened—W . L. Slocum, safe  ex 
p e rt an d  locksm ith. 62 O ttaw a  s tree t, 
G rand  R apids, Mich.________________ 104

W ill pay  cash  fo r s tock  of shoes and 
rubbers. A ddress M. J . O., care  T rad es
m an. 221

Cash fo r you r business o r rea l e sta te . 
I b rin g  buyer an d  seller toge ther. No 
m a tte r  w here located  if you w an t to  buy, 
sell o r exchange an y  k ind  of business or 
p ro p erty  anyw here  a t  an y  price, address 
F ran k  P . Cleveland. R eal E s ta te  E xpert, 
1261 A dam s E x p ress  Building, Chicago, 
Illinois. 984

I  pay  cash  fo r s tocks  o r p a r t  stocks 
of m erchandise . M ust be  cheap. H. 
K aufer. M ilw aukee, W is.____________ 92

If  you w a n t to  tra d e  yo u r s to re  o r c ity  
p ro p e rty  fo r fa rm  land, w rite  us, s ta t in g  
w h a t you hav e; i t ’s fa ir  value an d  w here  
you w an t your land. W e  can  g e t you a  
trad e . In te r s ta te  L and  Agency, D ecatu r, 
111. 550

HELP W ANTED.
W anted—M arried  c lerk  w ho speaks H ol

land  to  w ork  in  g en eral s to re  in  coun try  
tow n. W ages, $40 p e r m onth. A ddress 
No. 636, care  M ichigan T radesm an . 636

W an ted —A n experienced clerk, one who 
can  speak  G erm an, fo r general store. N ot 
too good to  w ork  b u t a  hustle r. B urns 
& K ibler, P e rs ia , Iowa.______________627

W an ted  — E xperienced  salesm an  a c 
quain ted  w ith  and  calling  on th e  dry  goods 
trade , to  c a rry  u p -to -d a te  line of ch ild
ren ’s, m isses and  Ju n io r w ash  dresses, on 
liberal com m ission. Q uality  of m erch an 
dise, p rices an d  sty le  A l. T h e  C. W . 
Pow ell Mfg, Co., Y psilan ti, M ich. 606

W an ted —Clerk fo r general s tore . M ust 
be sober and  industrious and  have some 
previous experience. R eferences required. 
A ddress Store, c a re  T radesm an . 242

Local R ep resen ta tiv e  W an ted —Splendid 
incom e assu red  r ig h t m an  to  a c t  a s  ou r 
rep resen ta tiv e  a f te r  lea rn in g  o u r busi
ness thoroughly  by m ail. F o rm er ex
perience unnecessary . All w e requ ire  is 
honesty, ability , am bition  an d  w illingness 
to  le a rn  a  lu c ra tiv e  business. N o so lic it
ing  o r trave ling . T h is  is an  exceptional 
opportun ity  fo r a  m an in your section 
to  g e t in to  a  b ig  pay ing  business w ithou t 
cap ita l and  becom e independen t fo r  life. 
W rite  a t  once fo r p a rticu la rs . A ddress 
E. R. M arden, P res. T he  N a tio n a l Co- 
O perative  R eal E s ta te  Com pany, L  371 
M arden Bldg., W ash ing ton . D, C. 443

W an t ads. continued on n e x t page.

S T E E L  S T A M P I N G
ALL KINDS

Patented articles made and sold on 
royalty basis

GIER & DAIL MFG. CO. LANSING

W e  M an u facture

Public Seating
E x c lu s iv e ly

W e furnish churches of all denominations, designing and 
V l l v o  building to harmonize with the general architectural 

scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

The fact that we have furnished a large majority of the city 
O V rU v rU lo  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction and 
materials used and moderate prices, win.

I  n * l< rP  H a l l e  W e specialize Lodge Hall and Assembly seating. 
l* * U U £ v  l i a n a  O ur long experience has given us a knowledge of re
quirem ents and how to meet them . Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

W rite Dept. Y.

rimerican Seating Company
215 W abash A ve. CHICAGO, ILL.

G RAN D  RAPIDS N E W  YORK BOSTON PHILADELPHIA

Pour Kinds of 
Coupon Books

Are manufactured by us and all sold on the 
sam e basis, irrespective of size, shape or 
denomination. Free sam ples on applica
tion.

TRADESMAN COMPANY, Grand Rapids, Mich.
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BUSINESS CONDITIONS.

Bank Statements, Old National Lease 
Slump in Stocks.

T he bank sta tem ents have been 
called for, show ing conditions a t the 
close of business Septem ber 1 , and it 
is expected they will be out this aft
ernoon. Considerable in terest a ttach
es to  w hat the showings will be. U n
der norm al conditions there ought to  
be a substantial increase in the de
posits, representing  the cashing in of 
the fru it crop and the grow th of the 
family savings during the sum m er 
m onths, and there  usually is an ex
pansion in the loans and discounts, 
indicating w hat the m erchants and 
m anufacturers are doing in prepara
tion for the fall and w inter activities. 
T here is an old saying, however, th at 
all signs fail in d ry  weather, and this 
sum m er has been dry. T he prolong
ed furniture strike has been p a rt of 
the drouth. U nsatisfactory  condi
tions in general business have had 
their influence here. The possibilities 
of w idespread labor troubles are felt 
in Grand Rapisd as well as in o ther 
parts of the country, and w hat the 
bank sta tem ents ought to  show m ay 
be ju st the o ther way. The banks, 
while feeling the uncertainty, have 
had a fairly good season and those 
th at declare quarterly  dividends will 
have their usual m elon cu tting  on 
O ctober 1 . T h Commercial Savings, 
in fact, has already declared its quar
terly  2 per cent., and has transfer
red $10,000 from  undivided profits to 
surplus. T his will put the surplus a t 
$50,000, or 25 per cent, of the capi
tal and there  will still rem ain about 
10 per cent, in undivided. The Fourth  
and Peoples a t 2y2 per cent, and the 
K ent S ta te  a t 2 per cent, are the o th 
er quarterly  dividend payers, but 
they  have not yet acted. T h at they 
will m eet the expectations of stock
holders as usual m ay be put down 
as a certainty.

T he plan to  finance the building of 
a new hotel to  replace the Pantlind 
has not yet been perfected. In  a gen
eral way, the idea has been to  o r
ganize a hotel company to  take over 
the property, build the hotel and 
m anage it. T he financing of the 
project, no doubt, will involve the is
suing of m ortgage bonds to  be tak
en by business men, m anufacturers, 
the banks, caapitalists and o thers in
terested  in giving the city b e tte r ho
tel facilities o r who m ay desire a 
tolerably safe investm ent. The car
rying through of the plans will m ake, 
a m aterial change in the Old N a
tional’s statem ent. T he hotel proper
ty  is now carried on the books as 
the home of the Bank and as an as
set of $266,776.73. If  it is taken over 
by the hotel company the Old N a
tional will drop out of the landlord 
banks and become a tenan t and the 
‘ banking house, furniture and fix
tu re” account will drop down to  a 
com paratively nominal figure. T he 
Bank will, of course, hold its old 
corner—the corner it has occupied 
fo r m ore than  fifty years—but it will 
be under a lease. T here m ay be some 
in teresting  points in connection with 
th is lease. In  the old days the bank 
held a ninety-nine year lease of its

quarters from  M artin L. Sweet. L a t
er the Bank acquired the property 
and the point th a t may be raised is 
w hether the old lease can be revived 
o r w hether a new lease will be nec^s 
sary. The old lease would m ean an 
abiding place for fifty o r sixty years, 
which would be very nice, while a 
new lease with the hotel corporation 
m ight be only for the tw enty years 
of its corporate existence, and then 
renewal. T here is no possibility of 
controversy arising, but there are 
some in teresting  questions th at m ight 
be raised.

Since the slump in the stock m ar
ket there has been considerable in
vesting by local capitalists in the list
ed stocks and preference has been 
given, it is stated, to  those of sub
stantial and known value, like New 
York Central, Union Pacific, A tchi
son, U nited S tates Steel, etc. T his 
m ovem ent has diverted in terest from 
the local securities, and even the best 
of the local have dragged. This, no 
doubt, will continue until the stock 
m arket goes up again, and then those 
who have been pu tting  their money 
into the standard  and listed securities 
will “clean up” and will then have 
m ore m oney than ever for nearby en
terprises. One of the advantages of 
the listed securities is the ease with 
which they can be converted. H ow 
ever good m ay be the locals, it is oft
en difficult for the holder to  get his 
money out should he need the m on
ey. T here  are some notable excep
tions, of course, but, as a rule, the 
local stocks are notoriously slow, and 
this detracts seriously from  their 
attractiveness as investm ents and 
m akes some people cautious about 
taking hold of them . T his condition is 
probably unavoidable, but it is un
fortunate, because it is the direct 
cause of a g reat deal of Grand R ap
ids m oney going out of town.

Vegetables and Produce To Be Sold 
by W eight

Toledo, Sept. 5—If the grocers 
and hucksters of Toledo keep their 
agreem ent no m ore groceries, vege
tables o r o ther produce will be sold 
by m easure in this city and the 
dealers will adhere strictly  to  the 
new law which provides th at all such 
comm odities m ust be sold by weight 
o r num erical count.

D uring the last few days W . W. 
Kelchner, City Sealer of W eights and 
M easures, has secured the signatures 
of m ore than 500 grocers and huck
sters of Toledo to  an agreem ent by 
which the dealers bind them selves to 
buy and sell only by weight, begin
ning Septem ber 15.

“M ost of the grocers and o ther 
dealers in the city,” said K elchner 
Friday, “have been complying with 
the new law since it w ent into ef
fect a few weeks ago, but I have had 
considerable trouble recently with 
several hucksters on the Superior 
street m arket. In  m any cases the 
m easures used, by these hucksters 
were short. W hen I asked why they 
did not obey the law they told me 
th at the grocers w ith whom they 
dealt refused to  buy o r  sell except 
by m easure. T he huck sters ' said that

they could not sell exclusively by 
weight and hold their trade.

“I did not believe these sta te 
m ents to  be true,” said Kelchner, “as 
I had talked w ith m ost of the gro
cers in Toledo and found, with only 
one or two exceptions, that all were 
heartily  in favor of the new law. In 
order to  convince any skeptical per
sons that Toledo«grocers wish to  buy 
and sell only by weight I circulated 
the agreem ent and nearly every deal
er in the city signed it.”

K elchner said th at the new law 
will be strictly  enforced and that any 
dealer who is detected in selling any 
of the tabooed commodities by m eas
ure will be prosecuted.

T he num ber of pounds to the bush
el for staple commodities is as fol
lows:

lbs.
Irish  potatoes ................................... 60
Sweet potatoes ................................. 50
Onions .................. [ ............................  55
Dried peaches ................................... 33
D ried apples ............................   22
Apples ..................................................  43
Tom atoes ............................................  56
Peaches ...............................................  43
T urnips ................................................  60
C arrots ................................................  50
Beets ....................................................  53
Beans ...................................................  60
Peas ......................................................  60
W heat ..................................................  60
Rye .......................................................  08
O ats ......................................................  32
Clover seed .........................................  60
T im othy seed ...................................  45
Hem p seed .........................................  44
M illet seed .........................................  50

Buckwheat .................................   50
Hominy ...............................................  60
F lax  seed ...........................................  56
Barley ................................................... 43
Malt ....................................................... 34
H ungarian grass seed ................... 50
Lime ...................................................... 70
Bituminous coal ...............................  80
Cannel coal .......................................  70
Corn, shelled ...................................  56
Corn, on ear .....................................  68

The cradle m ust go. The Chicago 
D epartm ent of H ealth  has had its 
field nurses investigating the extend
ed use of the  self-rocking cradles 
and declares they should be done 
away with. These cradles can be 
wound up and will keep rocking for 
half an hour. A ccording to  one doc
tor, they cause a baby to get sea
sick, and contract nervous diseases. 
The old fashioned cradle and the new 
fangled kind are condem ned alike.

D u a m e a s  CHANCES.
F o r Sale o r R en t—Good s to re  building- 

double fron t, w ith  liv ing  room s above’ 
only one o th e r s to re  in tow n. P rice  
righ t. W . B. A like, Owner, Lily, S D 
_______ ___________ _____________ 649

F o r sale o r exchange fo r farm , s tock  
shoes and  d ry  goods. A ddress M erchant, 
care  T radesm an.________  ¿47

W an ted —To re n t s to re  in sm all tow n 
or c ity  fo r shoe stock. A ddress No. 648 
care  T radesm an ._______  g48

F o r Sale—Clean s tock  of g en eral m e r
chandise, including  buildings in  coun try  
tow n in  th e  T hum b o f M ichigan. In v en 
to ries  $3,000. R eason for selling, fa iling  
health . Can reduce stock. A ddress Lock 
Box 107, Colling, M ichigan. 646

A com plete d ru g  stock  fo r sale  a t  a  
g re a t barga in  o r will exchange fo r rea l 
e s ta te  o r will ta k e  an  autom obile  a s  p a r t  
paym ent. Can be seen a t  our s to re . W e 
also have a  full line  of new  an d  second
hand  s to re  fixtures. M ichigan S tore  & 
Office F ix tu re s  Co., 619 N. O ttaw a  St., 
G rand R apids, M ichigan. B o th  phones 
1846. 645

The Mill th a t CUTS the Coffee

The
A. J. Deer Company

17 2West Street 

H0RNELL, N. Y.

Do You Handle 
Coffee

Would a 200 % increase in your coffee trade 
w ith perhaps five cents additional profit 
per pound interest you? You can just as 
well have it as not.

Our ROYAL SYSTEM not only includes the ROYAL Electric Coffee Mill 
and Roaster, but the aid of our Service Department, which is in the hands 
of experts.

If you believe th a t you could handle 
from three to  five tim es the  amount 
of coffee trade you now have, our 
complete booklet will interest you. 
W rite for it  today.

We also m anufacture Electric Meat 
Choppers and Meat Slicers.

We can put you in the coffee business 
RIGHT. We are doing it for thousands 
of progressive m erchants as fast as we can 
m ake the machines. One of several styles



Solve Your Delivery Problems 
As Hundreds of Other 

Merchants Have Solved Theirs

will save you. Hère are some of the faèts:

W hat does your present delivery 
system cost you.by the month—figur
ing stable board, shoeing, repairs of 
harness and wagons, and wages of 
drivers? How many miles do your 
delivery wagons covet“ every day? 
Figure up—and write us. We will 
estimate how m u c h  International 
Commercial Cars will save you—bas
ing our figures on what Internationals 
are doing under similar conditions. 
Or figure it  out yourself and see how 
much

International
Commercial

Cars
One International Commercial Car will take the place of three horses, three 

wagons, three sets of harness, three barn stalls and two extra drivers. I t  works 
24 hours a day and every day. if necessary, regardless of weather or road con* 
ditions. Its solid tires add to its. economy and dependability—ho delays punc
ture expense or blowouts. Its  wheels afford high clearance. Its  air cooled 
engine does away the danger of freezing. Its simplicity and strength make it 
easy to understand and operate.

Let us tell you what International Commercial Cars are doing for many 
other progressive merchants. Then you can dra w your own conclusions.

INTERNATIONAL HARVESTER COMPANY OF AM ERICA
(Incorporated)

85 Harvester Building, Chicago, U. S. A.

d'v'n e u .  -W R IG H T  c<?
S T O n - C H I C A 0 °

Distributed a t Wholesale by

J U D S O N  G R O C E R  C O .
G R A N D  RA PIDS. MICH.
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Getting in die “Cheap Cl ass”
B. H. ALBEE

*  In  the  “ Grocers' R eview "

Shun price-cutting as you  would the plague. * L et your custom ers understand  
that everybody is alw ays treated just the same in your p la c e ; that you  are selling  
a good  grade o f goods for a fair price, which y ie ld s you  a reasonable profit. N o  
man or woman wants you  to do business for nothing. T h ey  don’t them selves. 
But if you  are foolish  enough to offer them som ething lower than th ey  can obtain  
the same th ing elsewhere, then you  have established the fact that you  are more 
or less cheap .”

W O R D S  OF kigVY i 5 ey*\er c h a n t s Mr. G rocer, th e o n ly  flaked fo o d  so ld  

in  A m erica  w h ich  d o es not  g o  to  the  

price-cutter a t a  low er  price th at to  th e  a v era g e  buyer, is
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Here’s How We Induce Your Customers to
Buy Shaker Salt

In all our advertising this year we offer to users of SHAKER SALT a genuine cut glass shaker 
for two trademarks out from the SHAKER boxes and 10 two cent stamps. See big circular enclosed. 
Many thousands of women are sending for these shakers every month—buying SHAKER SALT to 
get them too.

S P E C IA L  O F F E R
Now we want to connect up your store with our advertising. You help us, we’ll help you. 

That’s Team work. On receipt of your order for two cases (24 cans retailing at 10c in each case) for 
SHAKER SALT at $1.60 per case we will send you carriage prepaid, two of our genuine, imported 
cut-glass salt shakers free, on condition that you use them in your store or in your window in making 
a display in connection with SHAKER SALT. These shakers have cut-glass caps—no metal of 
any kind.

With each order we will also send one of our beautiful seven color, four piece window trims. 
You can make a most attractive window-display by putting in the window trim and placing some 
SHAKER SALT with the cut-glass salt shakers in the window. After you have made the display 
the shakers are yours.

Hundreds of grocers who have used this window display have told us of their greatly incieased 
sales as a result.

We will send you, besides, a neatly printed poster calling attention to our offer that will catch 
the eye of every woman passing your window. It means money in your till to co-operate with our 
advertising because we help you sell SHAKER SALT and SHAKER SALT pays you a profit of 
50%. Send your order to us today.

DIAMOND CRYSTAL SALT CO., ST. CLAIR, MICH.
Manufacturers o f the Purest Salt in the W orld

C U T O U T TH IS SPECIAL COUPON

With 2 cases of Shaker Salt (24 cans retailing at lOc each, $1.60 per case) also ship me 2 genuine all cut-glass salt shakers FREE.

Name . ........ Address

M v Jobber’s Name

□ Mark X  in | | if  you wish free 7-color window display

Mail Coupon to  Diamond Crystal Salt Co., St. Clair, Mich.
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