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Prayer of the Philosopher
|E T  m e do m y  w o rk  each  day; and if th e  

darkened h ours o f  despair o v erco m e  m e, 
_____ m ay  I n o t forget th e  strength  that c o m 

forted  m e in  th e  d eso lation  o f o th er  tim es. 
M ay I, still rem em ber th e  bright hours that 
fou n d  m e w a lk in g  o v e r  th e  silen t h ills  o f  m y  
ch ild h ood  or dream ing o n  the m argin  o f th e  
q uiet r iver w h en  a lig h t g lo w e d  w ith in  m e and 
1 prom ised m y  early  G od to  have courage am id  
th e  tem pests o f th e  ch an g in g  years. Spare m e  
from  bitterness and from  th e  sharp passions o f  
unguarded m om ents. M ay I n o t forget that 
p o v er ty  and riches are o f  th e  spirit. T h o u g h  
the w orld  k n o w  m e n ot, m ay  m y  th o u g h ts  and 
action s be su ch  as shall keep  m e frien d ly  w ith  
m yself. L ift m y  e y e s  from  th e earth and let  
m e  n o t forget th e  uses o f th e  stars. Forbid that 
I shou ld  judge others, le st  I con d em n  m yse lf. 
L et m e n o t fo llo w  th e  clam or o f the w orld , but 
w a lk  ca lm ly  in  m y  path. G ive  m e a few  friends  
w h o  w ill lo v e  m e for w h at I am; and k eep  ever  
burning' before m y  vagrant steps th e  k in d ly  
ligh t o f h op e. A n d  th o u g h  age and in firm ity  
overtak e m e and I c o m e  n o t w ith in  sigh t o f the  
castle  o f  m y  dream s, teach  m e still to  be thank
fu l for life  and for t im e’s o ld en  m em ories that 
are g o o d  and sw ee t; and m ay  th e  e v e n in g ’s 
tw ilig h t  find m e g en tle  still.

— Max Ehrman.



W ent to the Bottom  
of Things

ALBANY, N. Y.. June 24,1911. 
MONEYWEIGHT SCALE CO.,

514 Broadway, Albany, N. Y.
Gentlemen:—Replying to yours, asking how I like my 

DAYTON MONEYWEIGHT ELECTRICAL SCALES, 
will say.

About a year ago I decided to equip my two stores w ith. 
computing scales, not knowing which was best and hearing 
so much talk, I decided to equip one store with DAYTON 
and the other with Toledo.

After six months I found out which was the scale for 
'me, the store equipped with DAYTON’S was making money, 
and the one equipped with Toledo’s was just holding its own, 
so it did not take me long to dispose of the Toledo’s and buy 
more DAYTON’S.

I am convinced you have the best scale both for time 
saving and accuracy. Yours very truly,

HENRY A. STERNFELD,
177 Madison Ave.. Albany. N. Y. 

OUR 1911 C A TA LO G U E IS JU ST  O UT, B E T T E R  SE N D  FOR O NE

The Computing 
Scale Co. 
Dayton, Ohio

M oneyweight Scale Co.
58 N , State St.

MASONIC TEM PLE. CHICAGO 
Grand Rapids Office, 74 So. Ionia St. 
D etroit Sales Office, 148 Jefferson St. 

Please mention Michigan Tradesman when writing

Direct Sales 
Offices in AH 

Prominent Cities

Solve Your Delivery Problems 
As Hundreds of Other 

Merchants Have Solved Theirs
What does your present delivery 

system cost you by the month—figur
ing stable board, shoeing, repairs of 
harness and wagons, and wages of , 
drivers? How many miles do your 
delivery wagons cover every day? 
Figure up—and write us. We will 
estimate how m u c h  International 
Commercial Cars will save you—bas
ing our figures on what Internationals 
are doing under similar conditions. 
Or figure it out yourself and see how 
much

International
Commercial

Cars
will save you. Here are some of the facts:

One International Commercial Car will take the place of three horses, three 
wagons, three sets of harness, three bam stalls and two extra drivers. I t works 
24 hours a'day and every day. if necessary, regardless of w eather or road,con
ditions. Its solid tires add to its economy and dependability—no delays punc
ture expense or blowouts. Its wheels afford high clearance. Its air, cooled 
engine does' away the danger of freezing. Its simplicity and strength make it 
easy to understand and operate.

Let us tell you what International Commercial Cars are doing for many 
other progressive merchants. Then you can dra tv your own conclusions.

INTERNATIONAL HARVESTER COMPANY OF AMERICA
(IncorporatedK

85 Harvester Building, Chicago, U. S. A.

s m w B o r
Won't h u r t 

your /lan d s

S N O W B O Y i {SN O W B O Y i 

Weighs more I  Good p rofits
S Y O J fB O Y

fa llin g  pow der

We are telling YOUR customers about SNOW BOY 
Washing Powder every day.

How much SNOW BOY have you in, stock?

Quick Profits Buffalo, N. Y.
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S P E C IA L  F E A T U R E S .
P age
2. W indow  Trim m ing.
3. New  Y o rk  Market.
4. New s of the Business World.
5. Grocery and Produce Market.
6. Financial.
8. Editorial.

10. Detroit Produce Market.
11. The Farm er of To-day.
12. Butter, E g g s  and Provisions.
14. Shoes.
15. Too Much Prosperity.
16. D ry  Goods.
17. G lorious Fall.
18. The Price of Sugar.
20. W om an ’s  World.
22. Hardware.
23. W est M ich igan  Fair.
24. The  Com mercial Traveler.
26. Drugs.
27. D rug  Price Current.
28. Grocery Price Current.
30. Special Price Current.

Increasing the Bonded Indebtedness.
T he Michigan T ru st Building Com

pany is being refinanced. The com
pany was organized tw enty years ago 
to  build the ten story red brick of
fice building at Pearl and O ttaw a 
streets, which to  this day is one of 
the city’s land marks. Many of those 
interested in the building company 
were also interested in the T ru st 
Company, but the two companies 
were entirely separate, and are to 
day. The building company was cap
italized a t $185,250 and issued 5 per 
cent, m ortgage bonds to  the amount 
of $170,000 to cover the cost of the 
building. These bonds are now near
ing m aturity. The company has just 
executed a new m ortgage of $350,- 
000 and will issue $300,000 4% per 
cent, bonds, holding $50,000 in re 
serve, and these will be used, $170,000 
to  refund the old bonds and $130,000 
to cover the cost of the annex, the 
contract for which was recently 
awarded to  the Hauser, Owen, 
Ames Co.

The company, since its organiza
tion, has always received enough in
come from the rentals to m eet the 
bond interest charges, but it is stated 
the earnings on the stock have aver
aged only about 2 per cent, during 
all these years. The taxes the cur
rent year, it is said, took about 14 
per cent, of the gross income. W ith 
a reduction in the in terest rate and 
an increased income from higher 
rentals it is hoped a b e tte r showing 
will be made in the years to come. 
How ever close to  m aintenance the in
come may have come during the 
tw enty years the building has been 
in existence, never has the property 
been allowed to run down nor 
has the efficiency of the service ren
dered to tenants been impaired. In  
this respect the company has a rec
ord to be proud of.

W ork on the excavations for the 
foundations for the annex begar. 
about a week ago and, with steam  
shovel, three or four men and team s 
enough to draw away the dirt, it is 
expected the w ork will be completed 
in about two weeks. T w enty years 
ago the excavating was done by a 
small army of shovelers under con

tract by Tom  M artin and the job 
took two m onths and a half. T his is 
an illustration of how m ethods have 
changed in tw enty years.

W ill N ot Obey the L etter of the 
Law.

Kalamazoo, Sept. 19—Vigorous pro
test against the strict enforcem ent of 
the State Board of H ealth ’s rule re 
garding the display of fruits and vege
tables by grocers and retail dealers 
was made at the last m eeting of the 
G rocers’ Association in a petition to 
the city Council.

W . R. Fox, a ttorney for the g ro
cers, appeared before the Council to 
set- forth  the dealers’ objections to the 
rule. H e said that the rule was more 
stringent and sweeping than necessary 
for the protection of the public health 
and th at in many of its provisions it 
was unreasonable.

“Grocers, as a class, are willing to 
co-operate w ith the Board of H ealth  
in regulation th at would protect fruit 
and vegetables from contam ination,’’ 
he said; “but in this case the zeal and 
enthusiasm  of the Board have either 
blinded or overridden its judgm ents 
of what is fair and reasonable.

“ I t  is impossible for a grocer to 
obey the stric t letter of the rule. It 
is all righ t to  p ro tect fruit from flies 
and dust, but to  give absolute p rotec
tion from  these things is impossible. 
I t  may be all right to  prohibit dis
playing of fruit in the streets, but 
pro tect them  absolutely from flies and 
dust would require keeping them  in a 
separate room, fly tigh t and air tight.

“The rule is unreasonable as ap
plied to vegetables, or at least when 
applied to  many vegetables. Potatoes 
and m ost o ther vegetables are washed 
and peeled before they are prepared 
for the table. They are not injured 
by either flies or dust, that is they 
are not contam inated. T o a ttem pt to 
obey the le tter of the rule in regard 
to  vegetables would work a great 
hardship upon the dealers, and to fully 
comply, with the rule would be im pos
sible. T he demand of the Board is 
unreasonable.

“None of these grocers w ant to  be 
arrested, but they will not a ttem pt to 
obey the rule strictly  because it is 
unreasonable and compliance in many 
cases impossible. W e w ant a modifi
cation of this rule, and ask the Coun
cil to help us in securing such m odi
fication as will give us a reasonable 
rule to  work under. If we can secure 
no modificaton, then we will have to 
perm it the arrest of some grocer and 
go into court for a ruling on the rea
sonableness of the regulation.”

Form er Alderman John Steketee 
said th at the grocers were taking care 
of the flies, and that if the Board of 
H ealth  would direct its efforts to 
abating the dust th at comes into stores 
from  the streets, its efforts would

am ount to som ething. The m atter 
was referred to the H ealth  Commit
tee.

D eath of O rson A. Ball.
A fter a consistent, successful, well 

ordered life which shows in every 
part of it the influence of the highest 
standards of business probity  and per
sonal conduct, O rson A. Ball has gone 
to his reward. His demise occurred 
at 9 o’clock this morning.

No sounding panegyric would im
press those who had the good fortune 
to know Mr. Ball intim ately. W ith 
them  the simple, straightforw ard 
story  of his life is the best eulogy 
th at could be conceived or offered.

One of the m ost rem arkable things 
about this man whom the city and 
State now m ourns, was the rounded 
completeness of his character. His 
attribu tes covered what we m ost ad
mire in the best type of our American 
citizenship. He was not alone a busi
ness man of exceptional vigor, gen
eralship and ability that mean suc
cess; he was not alone the careful 
scholar and tireless student, keeping 
track  of the current history of a busy 
world day by day while drawing upon 
the literary  riches of the ages; he 
was not alone the friend and the 
philosopher. Mr. Ball was all of 
these.

Mr. Ball has always been known as 
a m an of probity and business integ
rity and it was through his enterprise 
and business acumen that he was en
abled to close his career in conspicu
ous identity with an enterprise which 
is notable for its size and importance 
in the business world, and in which 
he had a close personal interest. He 
has always been held in the highest 
esteem, both by his business asso
ciates and by those who met him so
cially. He had a reputation which 
has never been called in question for 
honorable dealing in all business af
fairs. His home life, to all who knew 
its charm, was w hat any one m ight 
predicate of a character so strong, a 
nature so kindly and affectionate and 
a combination of those Christian vir
tues which adorned his life.

O ut W ith  the Old—In  W ith  the New.
Ft. W ayne, Ind., Sept. 19—At the 

annual m eeting of the Ft. W ayne R e
tail M erchants’ Association, the fol
lowing officers were elected:

President—George M. Haffner.
Vice President—R. P. Iflinman.
T reasurer—L. E. Heiny.
Secretary—H. F. Kennerk.
The m erchants agreed th at track ele

vation at Clinton street is a necessity 
to  the city of F o rt W ayne and went 
on record favoring the same. They 
also decided to  assist the Blooming- 
dale people in obtaining an elevation 
at St. M ary’s avenue over the Nickle 
Plate railroad, and also at W alton  ave

nue. A comm ittee was appointed to 
look after this business. The m em 
bers are: George Herm an, Charles 
M oellering and J. H. W. Schaefer.

R etiring President Frank J. Rahe 
delivered a short address, telling of 
the accom plishm ents of the Associa
tion during past year. H e was ten
dered a unanim ous vote of thanks. 
D uring Air. Rahes presidency the As
sociation has been responsible for 
running the transient m erchants from 
the city and in less than twelve 
m onths m ore than $700 was paid by 
these m erchants into the county treas
ury. The Association mem bership 
was increased 63 per cent, and the 
finances never were in better condi
tion than at present.

Following Mr. Rahe’s address, the 
new president, George M. Haffner, 
spoke briefly. R efreshm ents were 
served and the session closed with a 
social reunion of the m em bers who 
have been attending the m eetings 
regularly.

On Septem ber .21 the local dry 
goods m erchants will have a m eeting 
with a representative of the National 
Dry Goods’ Ascsociation. I t  is the 
object of the N ational organization to 
secure m em bers from F o rt W ayne.

S tatus of the Bean M arket.
Beans have declined steadily d u r

ing A ugust and few cars of old beans 
will be carried over because of the 
light demand at this time. The new 
crop is just being harvested and, 
while there is gossip along the line 
of damage on account of wet w eath
er, yields seem to be normal. The 
Secretary of State in his report shows 
an estim ated yield of 78 per cent., 
against 81 per cent, last year. This 
3 per cent, decrease is small com
pared to  the 10 to 30 per cent, in
crease in acreage. California has an 
increase in colored varieties and a 
decrease in white beans. The condi
tion in New Y ork and W isconsin is 
about the same as in Michigan. W e 
are informed th at the foreign crop 
is light and there will be few beans 
to export. W e found, however, that 
last year this same inform ation was 
given us, and from Septem ber 1,1910, 
to Septem ber 1, 1911, the im ports in 
New York alone were 220,180 bags, 
'240 pounds each, or 888,720 bushels. 
Canada also has a fair crop of beans.

The m em ories of last year's m arket 
from Septem ber 20 to the la tte r part 
of October, when beans declined 
more than 30c per bushel, are still 
with us.

I t  would seem that the farm er who 
sells his beans from  the th resher this 
year, and, in fact, any year, gets the 
m ost for his crop in ' dollars and 
cents. E. L. W ellman.
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M odem  Methods of Making W in
dows Attractive.

I.
W ritte n  fo r th e  T radesm an .

M erchants are often im portuned by 
w riters on store m ethods to make 
their windows attractive.

In  general, all this- talk  about the 
value of getting  the atten tion  of the 
passers-by th rough unusually strong 
and in teresting  display windows is 
good enough as far as it goes—only 
much of it stops ju st before it comes 
to  telling us how we can make our 
windows strong  on a tten tion-getting  
features.

If  some windows are m ore attrac- 
itve than  others, there m ust be some 
reason for it. If one window stops 
the pedestrian and causes him to 
look, fo rgetting  for the nonce that 
he is a very busy person and that 
there  are in terests of his own de
m anding his attention, while o ther 
windows do not thus appeal to  him, 
there are reasons for it.

I t  is certainly an in teresting  and 
profitable study to  look into this m a t
te r w ith a view to discovering, if we 
may, the secret of the window that 
pulls.

T he H um an Elem ent.
As I have thought over the ques

tion it has occurred to  me th at the 
hum an elem ent in a window is al
ways a strong  card.

But w hat exactly do I mean by 
“the hum an elem ent?” I mean som e
th ing  th a t invests the window with 
an in terest quite apart from  the in
te rest th at the wares them selves can 
create.

Suppose we are thinking about in
troducing the hum an elem ent into a 
shoe window in which fall shoes are 
being featured. The shoe m erchant, 
let us say, sells shoes for m en’s, 
wom en’s and children’s wear. Let us 
presum e also th a t he has an ample 
stock of shoes from  which to  select 
a ttractive  specim ents for his window 
trim . L et us say th a t he has also a 
large window equipped w ith suitable 
stands upon which to  place these 
shoes. And while we are presum ing 
and supposing, we will also take it 
for g ranted  th at he carries an ample 
line of findings; and th at he will al
so desire to  show some up-to-date 
shoe findings in his window along 
w ith the shoes.

Now with an ample, well-lighted 
window in which there áre adequate 
window fixtures, we will suppose that 
our shoe m erchant has neatly placed 
a lot of carefully selected specimens 
of his best sellers both in men's, 
w om en’s and children’s shoes. So far 
as the goods are concerned, the trim  
is complete.

No m atter how carefully polished the 
shoes m ay be, nor how cleverly the 
wrinkles and creases m ay have dis
appeared through the form s th at have 
gone into them —there is no human 
elem ent thus far. All you have is 
merchandise.

But suppose the shoe m erchant 
should clear out a sizeable space in 
the center of his window, and b u i ld -  
say out of lichen-covered sticks ga th 
ered in the woods—an old-fashioned 
“worm  fence.” Suppose he builds be
yond the fence an “old log house” 
(on a diminutive scale, of course), 
and then sprinkles some greenish 
brown substance about it to  simulate 
the earth. Suppose he put in the 
“yard” near the diminutive log house 
a great big yellow pum pkin? W ell, 
in th at event, he has introduced “the 
hum an” element. Instead of having 
just m erchandise in that window, he 
has som ething th at is intim ately re 
lated to  hum an beings; for time was 
when people dwelt in log houses. 
Time was also when the festive 
pum pkin was looked upon as a de
licious th ing  out of which to  co n 
coct toothsom e dishes—particularly 
pies.

Many people seeing that old rail 
fence and the log house beyond and 
the pumpkin hard by would be con
strained to think of their own child
hood days; for m any of them  were 
m ornsborhrd i rdl rdi roi haoinoin 
born in log houses, or used to  live 
in comm unities where log houses 
were not unknown, or have visited in 
comm unities where log houses are 
still to  be seen.

W hen they see such a picture, the 
im agination gets busy, and the scenes 
of o ther days are called up. Do you 
see th at old fellow there, looking so 
interestedly at this window? W hat 
do you suppose he is th inking about? 
W hat m ental pictures come and go 
on the field of consciousness within 
th at head under the old, greasy felt 
hat? W as he a country-bred boy? 
Did his father once dwell in a log 
house? W hen this old m an w ith the 
wrinkled face and the frost-rim m ed 
hair was a bright faced little  fellow 
in knee pants, did he play in the 
shadow of an old log house of hot 
sum m er afternoons? Did he used to  
drive the cows in from the pasture 
in the late afternoons? Does he now 
see in m em ory the light of eyes that 
are no m ore? Does he hear the mu
sic of voices stilled these m any a 
year?

T his is decidedly hum an—this pic
ture of the humble log cabin and the 
leisurely, am bulating rail fence. I t

invests our window with an interest 
th a t shoes can hardly impart.

N ot Expensive or Difficult.
And it is not so expensive or diffi

cult to  introduce this human element.
L ast Saturday evening I stood, 

with my little family, adm iring a win
dow for perhaps ten minutes, and 
scarcely realized the passage of time.

I t  was a window trim m ed by a 
chap who decided wisely with refer
ence to  the a rt of injecting “the hu
man elem ent” into his trim.

And didn’t entail much of an o u t
lay, either.

I t  was a doll house of two room s 
—dining room  and kitchen. The 
“wall” of the house next to the win
dow had been removed, giving an ex
cellent view of its interior, both up- 
stors and down—for it was a tw  > 
story  doll house.

The little doll family of four—fa
ther, m other and two children—a lit
tle boy doll and a little girl doll— 
were at dinner. T he diminutive little 
table was spread with a snow white 
cover: and there were tiny little 
dishes on the table. T here was 
roast” and “fish” and o ther tem pt

ing things—everything just as na tu r
al as could be.

And there was such a look of fa
therly  pride and satisfaction on the 
boy doll’s face; and the little doll 
wife was demure and sweet; and the 
doll children appeared so eager and 
happy! They were evidently having a 
glorious meal.

In  the kitchen there was a little 
range with a real little pipe set up 
ju st like a sure-enough stovepipe; 
and there were pots and pans and 
cooking paraphernalia—and superin
tending it all was a colored doll cook 
with a blue gingham  apron on. And 
she appeared to  be onto the job. P er
haps th at is the reason the doll fam 
ily in the dining rom seemed to be 
so contented and happy. As long as 
you have an efficient cook in the 
kitchen w ith plenty of m aterials to» 
work with, nothing else m atters 
much.

But this w asn’t all. T here was a 
doll wash woman in the yard. Since 
there were tiny electric lights in the 
dining room and kitchen, this washer 
woman was evidently working over 
time. I take it th at she didn’t be
long to  the union. O r it m ay have 
been th at it was dinnertim e in the 
house, but the middle of the aft r- 
noon in the yard. But, anyhow, she 
was there washing to  beat the band.

Beyond the w asher woman there 
was a little  tw o-seated swing w ith a 
couple of little doll girls sitting  up— 
perhaps w aiting for the doll children 
inside to finish their dinner. I  take 
it th at the little girls in the swing 
had had their supper; otherwise, of 
course, they would have been invited 
in to have dinner with the family.

My little boy and girl dilated on 
th a t scene. I t  was hard to  pull them 
away. T here was strong  human in
terest there—and yet the whole thing 
could be duplicated anywhere for an 
outlay of not to  exceed ten dollars.

F rank  Fenwick.
[Mr. Fenwick’s in teresting  article 

will be concluded in next week’s is
sue of the Tradesm an.]

W indow Suggestions.
D on’t overcrowd your windows. 
D on’t let your window displays get 

dusty. •
D on’t wait until Saturday to  wash 

your windows.
D on’t overlook the seasonableness 

of all displays.
D on’t forget th at the keynote of a 

good display is simplicity.
D on’t forget th a t d irty  windows 

shut out trade as well as light.
Invite people to  look in the win

dow and see all the new shoes.
D on’t put in freak displays th at 

have no connection w ith your busi
ness.

D on’t stick to  one style of tr im 
ming. Branch out. V ariety is the 
spice of life.

D on’t allow your window display 
to shut off the view of the inside of 
the store.

D on’t ever dress the window for 
any purpose o ther than as a m eans 
to  advertise your goods.

Don’t forget th at the window, like 
newspaper advertising, is intended to  
bring results.

Don t fear people will think you 
have not the stock ju st because it 
is not all in the window.

Don t fail to  “hook up” your w in 
dow displays with your advertising. 
They should pull together.

Don t copy—but you can elaborate 
or change som eone’e else ideas w ith
out being open to  the criticism  of 
copying.

Many people’s g reatest skill lies in 
doing nothing.

/ Want to Make 
the

Acquaintance
of the m erchant who hasn’t  the 
tim e—doesn't k n o w  h o  w— 
doesn t  care—to do his own ad
vertising and is willing to  use 
services of an

Expert Advertiser
To such a m erchant I ’ll give 25 
YEARS OF ADVERTISING SERVICE, 
and for him I ’ll w rite ads th at 
pull and pull for days and weeks 
and months—and fill his store 
w ith customers from early mom 
till late a t night.
Ads w ith th a t HEART to HEART 
ta lk  in them.
Say n a y  to  th a t 10% sales- 
promoter—he’s too costly. W rite 
to  me and I ’ll tell you all about 
him and his methods.
A  sample ad costs you but $1.00. 
worth hundreds.
The sooner you try  me the better 
you’re off.

Paul the Ad-man
Mid-City Bank Bldg. 

Halstead and Madison Sts. 

Chicago
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NEW  YORK MARKET.

Special Features of the Grocery and 
Produce Trade.

Special Correspondence.
New York, Sept. 18—Spot coffees 

rem ain about unchanged from last 
report. Sales are individually small 
and the whole situation is a waiting 
one. A t the close Rio No. 7 is quot
ed in an invoice way at 1 3^c . In 
store and afloat there are 2,261,989 
bags, against 2,870,330 bags a t the 
same tim e last year. Mild sorts are 
in fair supply, but there is no sur
plus. Prices show little, if any, 
change and demand is quiet. Good 
Cucuta, 14£fj@14%c.

Sugar is still on the upward path, 
as “ultim ate consum ers” are finding 
to  their sorrow . Retailers are asking 
28c for the usual 3J4 pounds. W hole
salers are paying at least 7%c, less 2 
per cent., with the probability of a 
further advance at any time. W here 
will it end? is the frequent ques
tion.

A t the m om ent there is litle call 
for teas, but se llers are looking for
ward w ith a good deal of confidence 
and believe that a h igher range will 
prevail with the advancing season. 
There was good business in Form o- 
sas last week and the m arket is p re t
ty  well cleaned up of stock under 16c.

T here has been no earth ly  reason 
why rice should not have joined the 
procession of higher prices and the 
m om ent has arrived. Prices are very 
firm at the mills and the demand is 
showing some im provem ent. Prim e 
to choice dom estic is quoted a t 4J4@ 
4Jf|c.

In  spices there has been some call 
for nutmegs. Cloves are well sus
tained. Pepper is in less active d e 
mand than a t last report. Singapore 
black, llf4 @ ll} ic .

Certain packers of tom atoes, p u t
ting  up the plea, “W e need the m on
ey,” are offering tom atoes ra ther un
der the quotations which have recen t
ly prevailed, and this being the time 
of year when the g reatest supply is 
probable, there is, at the moment, 
less firmness for this article  than  p re 
vailed last week. T he general ra te  is 
still 85c, however, for standard  3’s. 
Corn in Maine is now said to  be cut 
by frosts and the pack is likely to  be 
limited. T he falling off, if any, will 
be made good as to  quantity  by the 
South and W est, but they can not 
furnish “Maine” sweet corn. String 
beans of New Y ork S tate are  sure to 
be in light pack and the m arket is 
very firm. O ther goods are about 
unchanged.

M olasses is in ra ther light demand, 
but, as the  season advances, there is 
more enquiry. Prices are firm and 
a large supply is promised. Syrups 
are unchanged.

B utter is well sustained. Receipts 
are m oderate and a t the close 27j4c 
is the ruling ra te  for cream ery spe
cials; extras, 26@26j4c; fir.sts, 24@ 
25c; process, 22@23c; factory, 18@ 
19@20c.

Cheese is steady at 1354c for 
whole m ilk New Y ork S tate specials, 
and “Daisies” best, 14J4c.

Eggs are firm, if the quality m eets 
requirem ents, but there is a lo t of

stock here th at seems to  be the “fag 
end” of sum m er supplies and prices 
on such depend on circumstances. 
Best W estern, 25@26c for extras; 
firsts, 23@23j4c. A large p a rt of the 
supply is w orking off at 19@20c.

The Approach To Certainty.
W e often hear of the man who re

fuses to let one dollar go until he 
can see the certain ty  of two coming 
back to replace it. Such m en always 
w ant to  gamble on a sure thing. 
T here is no such thing as certainty 
in business. W hosoever w ants to  
succeed m ust take some chance. No 
guaranty bond goes w ith opportu
nity.

Business sagacity, m ental acumen, 
assiduity, integrity, careful atten tion  
to details—these m ust endorse every 
business movem ent. W ith  these on 
the bond the business m an m ay af
ford the chance, and by m eans of 
them  he can approach as nearly as 
is possible to  certainty.

T his is the only chance there is in 
business. T here is no such thing as 
chance in the sense of luck. Those 
successes which have been won ap
parently  by a lucky turn, as they 
are sometimes called, will, upon 
analysis, resolve them selves into 
nothing m ore than the application of 
good business judgm ent to  opportu
nity. T he real distinction to be made 
is th is: O pportunity , w ritten  in capi
tal letters, does not come to every
body. In  a qualified sense only is it 
true th at opportunity  comes to  all 
men. T o some it comes so fraught 
with possibilities that to  seize it 
brings fame, fortune and success at 
once. These are those chances that 
are called lucky ones. But to  m ost 
opportunity  comes in hum bler guise 
and affords but the  chance to  make 
a mediocre fortune or m erely the 
fame of the m an who did the best he 
could.

Such is the fate of the vast m a
jority . Y et even so this same vast 
m ajority  can so improve their lim ited 
opportunity  as to  achieve happiness 
of not wealth, content if not fame. 
A fter all it is the  small things in this 
life which make it best w orth while 
living, and the m an who is content 
to do his duty w ithin his sphere, and 
who m akes the m ost of the limited 
opportunities that are presented to 
him, is not to  be denied the name 
of successful. H e m ay not a tta in  a 
g littering  eminence in any walk of 
life. N either does he have to  assume 
the responsibilities entailed by that 
g litter. He really stands a far better 
chance fo r real, true, unqualified hap
piness than  does his m ore brilliant 
neighbor.

W hat W oke Him Up.
Tw o Irishm en m et one m orning in 

Casey’s saloon. One says to  the 
other:

“Casey, ye are lukin bad this m arn- 
in \ P h a t’s ailin’ ye?”

“Shure, M urphy, I had the divil’s 
owin dram e las’ night.”

“A n’ phat was u t?”
“Begorra, I dram ed I was dead.” 
“An* w hat woke ye?”
“The heat.”

W hat Some Michigan Cities Are D o
ing.

W ritten  fo r th e  T radesm an.
T he action taken by Kalam azoo in 

forbidding the display of fruit and 
vegetables uncovered is m eeting with 
much opposition am ong grocers and 
fruit dealers. I t  is contended that 
in the case of fruit and produce the 
exterior of which is not to  be eaten, 
there can be no harm  in an open dis
play, and th at in any event the huck
sters and venders who go about with 
stuff uncovered should be compelled 
to  observe the new rules.

Septem ber 27 and 28 have been set 
aside as special days for en terta in 
m ent of visiting m erchants at the 
Saginaw Industrial Exposition, and 
the W holesalers’ and M anufacturers’ 
Association will see th at v isitors are 
well taken care of.

Bay City learns w ith pleasure that 
plans for a bridge across the Saginaw 
River, also a new passenger station 
in that city, have been completed.

Battle Creek is still discussing the 
need of some central business o rgan
ization to  include all lines of activity.

Bay City is preparing to  entertain  
the State Sunday School convention 
Nov. 1 to  3. L ast year 1,154 dele
gates attended the gathering, which 
was held in Grand Rapids.

Ionia people are asking the Grand 
T runk for a m orning train  to Grand 
Rapids. U nder the present schedule 
there is a noon train, which returns 
early in the evening, giving but little 
time here. The Traffic Committee of 
the Ionia Board of T rade has taken 
up the m atter.

T he State Railroad Commission 
has been investigating conditions at 
B attle Creek, with the result that the 
crossings there are to  be made more 
safe.

The Reo people at Lansing plan to 
build 9,000 cars this season and to 
add 500 m ore men to the payroll be
fore w inter, m aking a total of 1,700 
employes.

The Young M en’s Business A sso
ciation of P o rt H uron is investigat
ing the m atter of building a new elec
tric  railway line into the Thum b dis
trict.

The T ransporta tion  Bureau of the 
D etro it Cham ber of Commerce is 
preparing for its season’s education
al course on such subjects as ra te  
making, differentials, routing, service 
and claims. Speakers have been se

lected and the  slogan of the Bureau 
will be : “Co-operation for the good 
of D etro it traffic.”

T he Germ an-Am erican Sugar Co., 
of Bay City, has increased its capital 
to $1,500,00 and will increase the 
daily slicing capacity of its p lant 
from  725 tons to 1,200 tons.

A campaign to secure 1,000 m em 
bers has been entered into by the 
Saginaw Board of Trade.

The Saginaw River channel is to 
be dredged to  a uniform  depth of 16 
feet from  the T w enty-third street 
bridge, Bay City to  Saginaw, a dis
tance of sixteen miles, and the sand 
taken from the bed will be used in 
filling in along the east bank, in con
struction of an in terurban boulevard.

T he slaughter houses of Bay City 
m ust soon give way to  a central 
abattoir, where all m eats can be in
spected.

Dowagiac will hold a Hom e Com
ing celebration Oct. 5 to 7.

Plans for a continuation school are 
being made by Superintendent H a rt
well, of the Kalam azoo schools, com
bining factory and school work.

Almond Griffen.

Sleep Result of Brain Poison.
Considerable discussion has arisen 

in scientific circles over the experi
m ents ol M. Legendre and Pieron 
in Paris, who have discovered th at 
the real reason why we go to  sleep 
is because our brain has been ac
tually poisoned. Sleep, they declare, 
is produced through a m orbid change 
in the cells of the frontal lobe of the 
brain. They discovered a dog th at 
died of insomnia, and injected some 
of the serum of its brain into an
other dog, thereby causing it to  fail 
into a deep sleep, from which it sub
sequently awakened in a perfectly 
healthy condition. From  this and 
similar experim ents they assert that 
sleep is due to a natural poison. The 
poison of sleep, they contend, is, in 
fact, an antidote for the poisons that 
are the by-products of every m ental 
and physical action of our lives, and 
we awake from  asleep when it has 
cleansed our h igher nervous centers 
of the poisons that our daily toil 
has produced. These experim ents 
should lead to  the discovery of a 
practical sleep inducer.

Man in his true happiness involves 
the happiness of others.

A  new, valuable Delivery Motor 
Car, Canopy Body, capacity 1,000 lbs. 
Valuable for Grocery, Cleaner, etc.

B A R G A IN — Quick Sale.

V E L IE  C O M PA N Y ,
1615 Michigan Ave., Chicago.
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% t y r s  OFTHE BUSINESS WOrU

Movements of Merchants.
St. Jo hns — W alter Em m ons will 

open a jew elry  store.
Nashville—M. L. M unson has open

ed a confectionery store.
Park  Lake — W m . Newman has 

opened a m eat m arket.
How ell— H arry  G artrell will sho rt

ly open a jew elry store.
E vart—L. Loudon has purchased 

the bakery of W . A. Chase.
E lsie—W . L. Lusk has sold his 

m eat m arket to  John  Scofield.
Coldw ater— E. B utterw orth  has en

gaged in the  grocery  business.
H arbor Springs—Steward & Bark 

ley have opened a grocery store.
Kalkaska—H. H. P o tts has engag

ed in the  m eat m arket business.
Gagetown—Miss Rose Seurynek 

has opened a confectionery store.
Jackson—N. Colando has opened a 

grocery store at 808 Cooper street.
Benton H arbor—H. W . Diamond 

& Son will open a new drug store.
Sturgis—E. A. Swoveland has sold 

his grocery stock to  J. C. Lanning.
Lakeview — David G insburg has 

opened a fru it and confectionery 
store.

Benton H arbor—W . C. W ilm ot 
will open a new grocery store about 
Oct. 1.

Albion—L ittle  & Johnson succeed 
Oakley & Fahrion  in the hardw are 
business.

Petoskey—J. W . S toughton will 
shortly  open a bazaar store in the 
Leism er building.

Blanchard—W m . Durkee has pur
chased the general stock of Gittle- 
m an Bros. & Co.

W yandotte—Mrs. Beach Carl has 
bought the confectionery stock of 
Mrs. F. A. Crossin.

Benton H arbor—F. R. Fashbaugh 
has closed his drug store and will 
retire  from  business.

Croswell—M oore & C arter have 
purchased the lum ber yard of the 
M cIntyre Lum ber Co.

Sheridan—H eisler & Lavery have 
sold their stock of general m erchan
dise to  C. P. Leddick.

Clinton—John S. Tow nsend has 
sold his dry goods stock to  M. E. 
Olds, of Bluffton, Ind.

Pewamo—M. J. Simon has p u r
chased the implement stock of the 
Pewam o H ardw are Co.

Alpena — Jennie (M rs. W . H.) 
M oore has sold her general stock to
S. G oldm an, of Toledo.

E aton Rapids—H. L. Boice suc
ceeds Boice & Stoddard in the bazaar 
and confectionery business.

H udson—C. C. Colvin & Son, deal
ers in dairy supplies, have added lines 
of hay, grain, straw  and dairy feeds.

H astings — Frandsen & Keefer

have removed their dry goods and 
shoe stock from E aton Rapids to  this 
city.

Allegan—Mrs. E dna T ruax  ha; 
purchased the m illinery stock con
ducted under style of H udson & 
B rott.

Adrian—Frank  E hringer and H a r
ley L. Cole have form ed a copart
n e r s h i p  and opened a commission 
house.

Sparta—A. B. W ay has sold his 
drug stock to his clerk, H. W . Schall, 
who will continue the business at the 
same location.

M unising—R. J. Lance has shipped 
his stock of clothing to  Owensboro, 
Kentucky, where he will engage in 
the same business.

Coldwater—W ill T ripp  has sold 
his in terest in the  E ast End g ro 
cery to  W alton  Kemp, who with 
Mr. Burch will continue the busi
ness.

P inconning — L athrop & Stuart, 
dealers . in dry goods, clothing and 
shoes, are succeeded by a corporation 
under the stj’le of L athrop, S tuart 
& Co.

Bay City—W . J. L am bert has pur
chased th e  cigar stock of W . J. 
Thorne, a t 715 W ashington avenue. 
David Laudau will have charge of the 
stand.

L udington — Frank  Loppenthien 
will move the Red Cross Pharm acy 
from  its present quarters, at 209 
Jam es street, in to  the rebuilt Read 
House.

Jeddo—T he G rant E levator Co. 
has been organized w ith an authoriz
ed capitalization of $15,000, all of 
which has been subscribed and paid 
in in cash.

D etro it—T he D etro it Shoe Co. has 
engaged in business w ith an au th o r
ized capitalization of $1,000, all of 
which has been subscribed and paid 
in in cash.

Ludington—The Lunde C lothing 
Co. has engaged in business w ith an 
aunthorized capital stock of $3,500, 
all of which has been subscribed and 
paid in in property.

Detroit—The Consumers Paper Co. 
has been incorporated with an au
thorized capital stock of $7,500, of 
which $5,010 has been subscribed and 
$5,000 paid in in cash.

Shelby—J. A. H arrison  has pur
chased the  in terest of his b ro ther, R. 
H. H arrison, in the Shelby Roller 
Mills, the firm name continuing as 
before, H arrison  & Hamill.

Chatham  — T hree store buildings 
were to ta lly  destroyed by fire Sept. 
18. T he fire is believed to  have been 
of incendiary origin. The loss is es- 
tim atd a t $20,000, partially  covered by 
insurance.

D etroit—T he J. Gmeiner Co. has 
engaged in the jew elry business at 
161 Griswold street, w ith an author
ized capital stock of $5,000, all of 
which has been subscribed and paid 
in in property.

Eaton Rapids—Custer & Rogers, 
general dealers, have dissolved p a rt
nership. The new firm will be B. H. 
Custer & Son, Mr. R ogers retiring  
to grow  gingseng. Mr. Custer is an 
ex-m ayor of this place.

Escanaba—-The Snow-Man Prod 
ucts Co. has engaged in the m er
cantile business with an authorized 
capital stock of $10,000, all of which 
has been subscribed, $1,000 being paid 
in in cash and $9,000 in property.

Cheboygan—E. L. Lande, of De
troit, and A. E. Gingrich, of this 
city, have form ed a copartnership and 
will engage in the laundry business. 
The O ’Connor building is being 
equipped with the necessary m achin
ery.

Sandusky—The Producers Eleva
to r Co. has engaged in business to 
deal in farm produce, with an author
ized capital stock of $6,000 common 
and $3,000 preferred, of which $5,000 
has been subscribed and paid in in 
cash.

Bay City—T he Standard Silica Co. 
has engaged in business to deal in 
gravel, stone and sand, with an au
thorized capital stock of $50,000 com 
mon and $50,000 preferred, of which 
$75,000 has been subscribed and paid 
in in cash.

Lake City—Fisher & Kibby have 
sold their grocery stock and meat 
m arket to  Geo. B. and Clyde Farm 
er, who will .continue the business u n 
der the style of Farm er & Son. The 
senior Farm er recently  sold his drug 
stock to  Douda & Abbott.

L udington—Charles F. W . H ansen 
will open a drug store in the Na
tional Bank building about Nov. 1. 
Mr. H ansen has been employed in 
L atim er’s and Snow’s drug stores for 
several years and has a wide ac
quaintance with the local trade.

Adrian—R. J. Clegg, of Dover, who 
has, through the m anagem ent of his 
son, Fred Clegg, operated a m eat 
m arket a t 41 N orth Main street for 
the past tw enty years, has disposed 
of the business to  T. Elwood Ran
dall, who will continue the business.

Grand H aven—A rthur R. VanToll, 
who for a num ber of years has been 
a commercial traveler out of C hi
cago, and his brother, Arie VanToll, 
the well known grocery m erchant, of 
this city, have engaged in the cloth
ing business under the style of Van- 
T oll’s Clothes Shop.

T raverse City — A new company 
has been organized under the style 
of the R. J. M acDonald Co. fo r the 
purpose of conducting a general trad 
ing and commission business, w ith an 
authorized capital stock of $15,000, 
of which $7,500 has been, subscribed 
and $1,500 paid in in cash.

Lansing—H enry L. and H erbert L. 
Brown, who have conducted a shoe 
store in M ason for the past twenty- 
five years, are closing out their busi
ness at th at place and about Oct. 1 
will open a new shoe store in this 
city, having leased the building re 
cently completed by O. W . Halstead

& Son at 309 South W ashington ave
nue.

Lakeview—Eli Lyons will close 
out his general store business here 
and has made arrangem ents to  open 
a grocery store at 460 South Divi
sion street, Grand Rapids. Mr. 
Lyons will continue his produce busi
ness here, which will be conducted 
under the m anagem ent of Theo. 
Brown, and will also retain his real 
estate.

Traverse City — An individual 
claiming to  represent the McCall 
Pattern  Co. has been doing business 
in Leelanau county am ong the coun
try  m erchants, and according to  re
ports has picked up considerable 
change. H is scheme is to  sell the 
m erchants a pattern  case for $3.48, 
which he collects with the prom ise 
that the patterns will be forwarded 
in a few days. The patterns have 
failed to  come and when the com
pany was notified it disclaimed all 
knowledge of the man or the m eth
od he was using.

Manufacturing Matters.
Sterling — M arshall G lasure’s 

cream ery was recently destroyed by 
fire.

T urner—The cream ery conducted 
by Robinson Bros, was recently de
stroyed by fire.

D etroit—The Standard Die Cut
ting Co. has changed its name to the 
Springm an Paper Products Co.

Grayling—T he capital stock of the 
Grayling Lum ber Co. has been in
creased from $700,000 to  $1,900,000.

D etroit — The M cIntyre Pouring 
Block System has increased its cap i
tal stock from $10,000 to  $20,000.

Big Rapids — The Luce-Redm ond 
Chair Co., Ltd., has increased its 
capital stock from  $50,000 to  $75,000.

Chassell—The Chassel Creamery 
Co. has been organized with a capi
tal stock of $5,000 to erect and equip 
a m odern bu tter factory.

Herm ansville—The I. X. L. Cream
ery Co. has been organized with an 
authorized capital stock of $5,000, of 
which $2,900 has’ been subscribed and 
paid in in cash.

D etroit—The M iller Car Co. has 
engaged in business with an au thor
ized capital stock of $50,000, of 
which $25,000 has been subscribed 
and $5,000 paid in in cash.

C harlotte—O. D. H arshm an, form 
erly in the cigar m anufacturing busi
ness in Grand Rapids, has removed 
to  this place and engaged in the ci
gar m anufacturing business.

D etroit—The N ational Sad Iron  
Company has engaged in business 
with an authorized capital stock of 
$9,400 common and $600 preferred, 
of which $5,020 has been subscribed 
and $1,150 paid in in property.

Charlotte—A lbert Lauritzen, fore
man at the Beach m anufacturing 
plant, has leased the building form 
erly occupied by the B urger garage, 
and has a small force of m en at 
work assem bling po tato  diggers. The 
digger is an invention of Mr. L aprit- 
zen s, who has worked five years per
fecting the machine. W ith  him is as
sociated Fred Nelson, a patternm ak
er of Greenville.
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The Produce Market.
Apples—W ealthy, M aiden Blush 

and T w enty Ounce Pippin fetch 60c 
per bu.; Pound Sweets, 75c.

Bananas—$1.550@2 per bunch ac
cording to size and quality.

Beets—60c per bu.
B utter—Receipts of fancy butter 

have increased during the week, ow
ing to the favorable weather. The 
current make m eets w ith a ready 
sale at full prices. Medium grades 
are also in good demand and keep 
cleaned up from day to  day. The 
m arket is healthy and seems not like
ly to  radically change soon. Local 
dealers hold No. 1 cream ery a t 25j£c. 
T hey pay 23c for No. 1 dairy and 17c 
for packing stock.

B utter Beans—$1 per bu.
Cabbage—$2 for small crate and 

$2.50 for large.
C arro ts—60c per bu.
Cauliflower—$1.50 per doz.
Celery—18c per bunch for home 

grown.
Citron—70c per doz
Cocoanuts—60c per doz. or $4.50 

per sack.
Crabapples—Hyslips, $1.25 per bu.
Cucumbers—20c per doz. for hot 

house.
Eggs—The consum ptive demand 

for eggs is very good and the m ar
ket is firm at lc  advance. T he quali
ty of the current receipts is improv
ing considerably, and the bulk of the 
arrivals show fine quality and free
dom from  heat. The m arket is firm 
at the recent advance, and receipts 
are readily cleaning up. Local deal
ers pay 19c, loss off, del.

Grapes — W ordens, Concords and 
N iagaras, 8c fo r 4 lb. basket and 11c 
for 8 lb.; Delawares, $1.75 per doz. 
for 4 lb. basket; W ordens in bulk 
command $1 per bu.

Green Corn—15c per doz.
Green Onions—15c per doz
Honey—15@16c per lb for white 

clover and 12c for dark.
Lem ons—California, $4.75@5 per 

box; Verdellis, $4.50@4.75.
Lettuce—85c per bu. for leaf; $1 

per bu. for head.
Musk Melons—Michigan Osage, $1 

@1.25 per crate.
Onions—90c per bu for home 

grown.
O ranges—L ate Valencies, $4.75.
Peaches— Kalam azoo and Ingalls, 

$1@1.25 per bu; Chilis, $1 per bu.; 
Smocks, $1.25@1.50 per bu.

Pears—Sugar, $1 per bu.; Duchess, 
$1.25 per bu.; Clapp’s Favorite, $1.25 
per bu.; Keefers, 90c per doz.

Peppers—30c per doz. for red; 90c 
per bu. for green.

Pickling Stock—20c per 100 for

cucum bers; $2.50 per bu. for small 
onions.

Pieplant—75c per box of about 45 
lbs.

Plum s — Germ an Prune, $1.75; 
Dam sons, $2.

Pop Corn—$1 per bu. for ear; 5c 
per lb. for shelled.

Potatoes—75@85c per bu.
Poultry—T he m arket is dull and 

lower in New York, the receipts ag
gregating  150 cars last week. An 
era of low er prices has evidently set 
in, due to  m ore poultry  being raised, 
decreased consum ption and — m ost 
im portant of all—concerted action 
am ong dealers to  hold prices down 
so they will not get their fingers 
burned, as they have in previous sea
sons. Local dealers pay 10c for 
fowls; Cc for old roosters; 10c for 
ducks; 8c for geese; 12c for turkeys; 
broilers, 1J4@2 lbs., 11c.

Radishes—10c per doz.
Squash—30c per bu. for crookneck; 

VAc per lb. for Hubbard.
T om atoes—75c per bu. for ripe and 

60c for green.
T urnips—50c per bu.
Veal—Local dealers pay 6@ ll^c .
W aterm elons— Hom e grown com

m and $1.75 per bbl.

T he name of the newly-organized 
C arpenter Chemical Co. has, had to  
be changed, because it was found 
th at there  was a corporation already 
in existence by th a t name in De
troit. T he stockholders have, there
fore, voted to change the name to 
the Carpenter-U dell Co., under which 
style business will be conducted 
hereafter. Mr. C arpenter will m an
age the m anufacturing departm ent 
and Mr. Udell will have charge of the 
sales departm ent. O rders have al
ready been booked for enough m ate
rial to  keep the factory in active oper
ation for three or four m onths.

Clark J. Fuller has purchased the 
half in terest of B. F. Kenyon in the 
mill supply establishm ent conducted 
under the style of the J. M. Hayden 
Co. and he and C. H. Kelley will con 
tinue the business at the same loca
tion under the same style. Mr. Fuller 
was form erly book-keeper for the 
Johnson Cigar Co., but for several 
years has been house salesman for 
the Grand Rapids Supply Co.

T he Creston Auto Co. has been 
organized w ith an authorized capital 
stock of $4,000, of which $2,100 has 
been subscribed, $1,500 being paid in 
in cash and $500 in property. Those 
interested are Jam es V ander W aals, 
Chas. M. Sm ith and Claude McAu- 
ley, all of this city.

The Grocery Market
Sugar—The m arket is still strong 

and excited. Arbuckle is the only re
finer who has sugar for immediate 
shipm ent and he is filling orders for 
granulated on the basis of f. o. 
b. New York. T he o ther refiners are 
so badly oversold and so short of 
supplies as to  be out of the m arket. 
The trade is anxiously awaiting the 
production of beet sugar in Michi
gan. Several of the factories expect
ed to  sta rt up on M onday of this 
week, but the rains last week started 
the beets grow ing again so th at the 
beginning of operations will be de
layed for one or two weeks longer. 
All of the M ichigan factories have 
sold their O ctober output at much 
lower values than the present pre
vailing prices for E astern  granulated. 
One of the largest sugar dealers in 
the United S tates predicts th at g ran
ulated will reach 8c w ithin a short 
time. The demand for refined sugar 
seems not to  have been affected by 
the advance as yet; in fact, it has 
been quite active during the week.

T ea—T he m arket is quiet, but firm, 
and shows no signs of weakening. 
Medium and low grade Japans are 
coming in freely, w ith prices about 
the same as last year. The m arket 
on Form osas is steady. Foochows 
are very strong and the China black 
m arket is very active, low grades b e 
ing h igher than in years as the stocks 
are practically exhausted. No Gun
powders are in sight acceptable to 
the American m arket and the pros
pects are slim for any to arrive this 
year. Some of the New York im
porting  houses are offering to buy 
Sack at an advance of 8c per pound 
lines sold by them  a short time be
fore the Governm ent rejections. As 
15,000,000 pounds of China greens 
were used in the United States last 
year, the shortage this year of such 
a quantity  of tea can not help but 
put prices of all teas higher. Ceylons 
and. Tndias are in good demand at 
strong prices.

Coffee—The m arket in Brazil is 
stronger than it has been, but in 
this country it is simply m aintained 
on the firmer basis. The demand is 
fair. Mild coffees are active and 
considerably higher, the advance for 
the week being at least J4c. The 
main reason seems to be a realiza
tion of the fact on the part of buy
ers th a t milds are relatively much 
cheaper than  Rio or Santos. Java 
and M ocha are steady and un
changed.

Canned F ru its— Prices are sure to 
be high during the rem ainder of the 
year. The situation in California 
fruits shows th at there will be a 
shortage in some varieties and the 
wholesaler who did not get his o r
ders placed for future delivery early, 
was unable to  place them  later, as 
many of the packers have w ithdraw n 
all quotations. Gallon apples are still 
quoted very high and the demand is 
light.

Canned Vegetables—The supply of 
peas is gradually cleaning up and, as 
has been stated m any times, the re 
tailer will be unable to  get peas of 
fair quality to  sell for less than 15 or 
two for 25c. I t  looks now as if 10c

peas for the present year will not be 
heard from. T he corn m arket has 
weakened some during the week, as 
some of the packers seem anxious to 
unload and have been shading prices 
a few points. T he tom ato m arket 
shows more strength, which is said 
to  be caused by the damage to  grow 
ing crops by the recent rains in some 
of the packing districts. String beans 
are unchanged in price and are in 
fair demand.

Dried F ru its — C urrants are in 
m oderate demand at ruling prices. 
C itron shows an advance of for 
the week, and is now quoted a t 12J^c 
in a large way. T he opening quota
tion was 11c. Prunes are easier, in 
fact, m ost California dried fruits are. 
The m arket for California fresh fruit, 
which has been high, has slumped, 
and in consequence packers are dry
ing it instead of selling it fresh. 
Prunes are perhaps j£c easier and 
now rest on a 5j4c basis. Peaches 
show about lc  decline. Apricots are 
also about lc  cheaper. The demand 
for the fruits named is by no means 
heavy. Raisins are about J^c easier, 
speaking now of seeded goods.

Cheese—The consum ptive demand 
is good for the season, and the qual
ity of the receipts is showing very 
fine. The m arket is thoroughly 
healthy throughout.

Syrup and Molasses—Glucose is 
w ithout change. Compound syrup is 
still dull, but a little m ore w eather 
like that of the past week would 
speedily create an active movement. 
Sugar syrup is quiet at ruling quota
tions. M olasses is dull and un
changed.

Rice—Advices from  the South note 
serious disasters on the Atlantic 
coast during the storm  of last week 
and it is stated that fully 75 per 
cent, of the rice crop of Carolina was 
destroyed.

Provisions — Stocks are reported 
larger than usual, and as a result 
there has been a general decline of 
l 2 @ lc per pound. T he m arket is 
healthy at the present w riting and if 
there is any further change, it will 
likely be a fu rther slight decline. 
Both pure and compound lard are 
firm at unchanged prices; consum p
tive demand is good. Barrel pork, 
dried beef and canned m eats are un
changed and in fair consum ptive de
mand.

Fish—Cod, hake and haddock are 
steady to firm and quiet as yet. Do
m estic sardines are generally quoted 
on the basis of $2.40 for quarter oils, 
and are not especially active. Im 
ported sardines are statistically 
strong, but quiet and unchanged. 
T here has been no general change in 
Alaska salmon since the opening, al
though some packers have advanced 
10c per dozen on both pink and red. 
The pack of pink is not yet over and 
there seems to be p lenty to  sell at 
$1.10, and some sellers are willing 
to  take $1. M ackerel is firmer. Both 
Irish  and shore fish are strong, and 
Norw ays are also well maintained. 
The demand is fair and a good many 
buyers seem to have some confidence 
in the m arket.
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Q uota tions on Local S tocks and Bonds.
Am. G as & Elec. Co., Com.
Am. G as & E lec. Co., P fd .

Pfd.Am. L t. & T rac tio n  Co. 
C itie s  Service  Co. Com 
C ities Service  Co. P fd . ’ 
C itizens Telephone Co. 
Com. Sav ings B ank

D ennis Bros. S a lt & L br. Co. 
D enver G as & E lec. Co. Bondi 
F o u r th  N a tio n a l B ank  
F u rn itu re  C ity  B rew ing  Co. 
G eneral M otors Com.
G eneral M otors Pfd.
Gloge K n ittin g  W orks, Com. 
Globe K n ittin g  W orks  P fd . 
G rand  R apids B rew ing  Co.
G. R. G as L ig h t Co., Bonds 
G rand  R ap ids Ry. Co. Bonds 
G. R. N ationa l C ity  B ank  
G rand  R apids Sav ings B an k  
H olland S ugar 
K en t S ta te  B ank  
Lincoln Gas & Elec. Co. 
M acey C om pany Pfd.
M ichigan Pacific  L br. Co. 
M ich. S ta te  Tele. Co. Pfd . 
M ichigan S u g ar Co. Com 
Old N a tio n a l B an k  
Pacific G as & Elec. Co. Com. 
Pacific  G as Elec. Co. Pfd. 
Peoples Sav ings B ank  
Sag. C ity  G as B onds 
St. Louis S u g a r Com.
U n ited  L. & R. Co. Com. 
U nited  L. & R. Co. 1st Pfd. 
U nited  L. & R. Co. 2nd Pfd . 
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B id A sked
57 59
43 44

298 300
105 106%
75 75%
78% 79
92% 93%

158 161
l. 58 58%
L 89 90

90
S 92% 94
180 185
95 96
40 42
81 82%

135 136
ICO 101
205 210
100 101
100 101
168 165
165
18

250 252
30 30%
97 99

12%
99% 100%

117 118
196 198
66 67
88 90

210
97 98%
19% 20
53% 55
81% 83
71

Proposed New Bank Building Estab
lishes City’s Center.

T he Grand Rapids National City 
Bank has purchased the W onderly 
property, a t M onroe street and Cam- 
pau square, and th is w ith the old N a
tional C ity Bank property, at Cam- 
pau square and Pearl street, now oc
cupied by the City T ru st and Sav
ings Bank, gives it w hat will be 
conceded to  be the finest site for a 
banking and office building in Grand 
Rapids. T he combined properties 
cover the entire 80 feet frontage of 
Campau square and has frontage of 
50 feet on M onroe street and 132 
on Pearl street. A m ore detailed 
description gives 55 by 132 feet 
on the Pearl street-C am pau square 
corner and a rectangular piece w ith 
50 feet on M onroe street, the east
ern line running at right angles about 
65 feet to  the o ther property, with 
25 feet frontage on the square. The 
combined area of the tw o properties 
is about 10,000 square feet, and it is 
so situated, w ith M onroe street, Pearl 
street and Campau square on three 
sides and an alley in the rear, th at 
every square foot of the area will 
have the daylight and air w ithout 
light wells or ventilating shafts. T he 
only part that can ever be cut off 
by adjacent buildings is the 65 feet 
east line of the M onroe street an
nex. The surroundings are m ost de
sirable for banking or office building 
purposes, convenient alike for the 
hurry ing foot traffic or the carriage 
trade. T here is the busy M onroe 
s treet on one side, the  broad ex
panse of Campau square in fron t and 
the  quiet Pearl street on the north. 
Every stree t car line, except the hill

lines, passes through the square, up 
Pearl street, and so do the in terur- 
bans. The place is not only central
ly located but, situated as it is, it 
can easily be made the m ost conspic
uous and com m anding corner in 
Grand Rapids. The two properties 
were valuable separately, but com
bining them  has added ' infinitely to 
the value of both, and w hat has just 
been accomplished, incidentally, ful
fills w hat has for years been a real 
estate  ideal and the hope of the peo
ple. I t  will ensure the  harm onious 
and artistic  trea tm ent of the east 
frontage of Campau square, which 
will always be the city’s center, and 
will set the pace for o ther im prove
m ents in the downtown district.

No plans for the im provem ent of 
the p roperty  have yet been made b e 
yond tem porary  alterations. The 
^-ily T ru st and Savings Bank needs 
m ore room  and may be expanded in
to  the W onderly  building, and the 
W onderly building elevator service 
m ay be made available for the upper 
floors of the bank building by pierc
ing the dividing walls. W hen it 
comes to  perm anent improvem ent, 
however, it will be som ething like a 
m illion dollar proposition, som ething 
th at will be w orthy  the Grand Rapids 
National City Bank and a credit to  
the city. T he plans for this im prove
m ent are already under tentative 
consideration, but noth ing will be 
done until every phase of the p rob
lem has been weighed. W hat is best 
for the city will have alm ost as much 
influence in the final decision as what 
is best for the institu tion  back of it. 
One plan is to  build an exclusive 
banking building, the City T ru st and 
Savings Bank to  occupy the first 
floor, w ith safety deposit vaults and 
o ther departm ents, and the Grand 
Rapids N ational City to  have the 
floor above. Such a building would 
be about as high as the p resent three 
sto ry  bank building, would have a 
light dome and would be distinctly 
ornam ental. A nother plan would be 
to  build a fire p roof sky scraper of
fice building of from  ten to  fourteen 
stories, the banks to  occupy the two 
lower floors and office above. This 
is the approved m odern arrangem ent 
in the large cities. In  real estate 
circles the opinon is epressed txhat 
the space in such an office building, 
thoroughly m odern in all its equip
m ents, could be leased before its 
completion, and th a t from  the sta rt 
the building would be a paying prop
osition from  the rentals. W hichever 
plan is chosen it is certain that 
Grand Rapids will have a building of 
which it will be proud, and it is p rob
able th is building will be started

Merchant's Accounts Solicited 
, Assets over 3,000,000

D ^ APlPS^A V IN G S^ Á Ñ lT

Only bank on North side of Monroe street.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits - 250,000

Deposits
6 Million Dollars

J . A. COVODE - 
A. H. BRANDT - 
CASPER BAARMAN

Vice President 
Ass’t  Cashier 

- Ass’t Cashier

Paid on Certificates

You can transac t your banking business 
w ith us easily by maU. W rite us about 
it  if interested.

Grand Rapids 
National City Bank

Monroe and Ottawa Sts.

Capital $1,000,000 
Surplus 350,000

City Trust 
And Savings Bank

Campau Square 

BRANCH
Monroe and Division Sts. 

Capital $200,000 
Surplus 40,000

The capital stock of this bank is owned 
by the stockholders of the GRAND 
RAPIDS NATIONAL CITY BANK.

T here  is N othing in Safe Banking that w e C annot Perform

PE O PL E S SA V IN G S BA N K
OF G R A N D  RAPIDS, M ICHIGAN

Loans ..............RE_ . R.CES J. 7S jS £ i&0n  MaV 15- 19»  LIABILITIES
Banking House....................... "  .V * ' 35 000 on Capital Stock...................................$ 100.000 00
Cash and Clearing House Item s.. 131 604 98 UnTivMcJi'pn «1.............................  100.000 00
Deposits with Reserve A gen ts... 2 7 1 «  ........................ 2 oÎI'qII

.  . «¿3L439 »  ................. j g r g g
______ Savings Department Reserve 18% Commercial Department Reserve 27 %

T H E  F O U R T H  N A T I O N A L  B A N K
UNITED STATES DEPOSITARY GRAND RAPIDS, MICHIGAN

OFFICERS
JO H N W ^B L O D G K T T ^^^p 1 L- Z- CAUKIN. CashierJOHN W. BLODGETT. Vice Pres. J . CLINTON BISHOP. Asst. Cashier

left one y e £ T  3 Cent 0n Savin*8 Certificates if left 6 months, and Z%  per cent, if

Bemi-anniudl^g yom^atr«™  R left three months compound the interest

Capital
$800,000

T H E

O L D  
N A T I O N A L  

B A N K
N S l  C A N A L  ST RE ET

Surplus
$500,000

Our Savings Certificates
Are better than Government Bonds, because they are just as safe and give you 

a larger interest retyrn. 3% % if ieft one year.

W E WILL

B U Y --SE L L --Q U O T E
Securities o f BANKS, TELEPHONE, IN D U STR IA L A N D  

PUBLIC SERVICE CO RPO RATIONS  
Ask for our quotation sheet

C. H. Corrigan & Company

We Only Issue Plain. Understandable

LIFE INSURANCE POLICIES
With Guaranteed Values. Lowest Rates.

T he Preferred Life Insurance Co. of America
Grand Rapids, Mich.

JAMES R. WYLIE, President WITTTAM a w t-m o  c■ _____  WILLIAM A. WATTS, Sec y  and Gen’l Mgr.
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Financial
within the next two or three years. 
The Grand Rapids N ational City 
Bank has four years left of its lease 
of its present quarters a t M onroe 
and O ttaw a streets. T his lease is 
subject to a ten year extension if 
desired. U nder the circum stances 
there is no need to  hurry, but it is 
but natural th at there should be a 
desire for action.

The price paid for the W onderly 
building is $200,000. T he bank cor
ner was for years carried in the 
statem ent of the old National City 
at $50,000. The combined properties 
represent a cost of $250,000, and this 
is an exceedingly m oderate valuation. 
T he rental of the first floors, as 
stores, would alone pay 6 per cent, 
on such a valuation, and then there 
are five upper floors in the W onderly 
and two upper floors and the base
m ent in the bank building besides. 
The price paid for the W onderly 
may be all that the p roperty  is worth, 
but the enhancem ent both to  the 
W onderly and the bank by com bin
ing them  m akes the deal one of the 
best and m ost profitable ever pulled 
off in Grand Rapids.

T he purchase price for the W on
derly is not to  be paid in spot cash, 
but the paym ents are to  extend over 
a period of th irty  years. T his a r
rangem ent, it is understood, was en
tered into to  m eet the wishes of Mrs. 
W onderly, who did not want the re
sponsibility of receiving and invest
ing so large an am ount. H ow  the 
paym ents are to  be made have not 
been explained, but a good guess 
m ight be the paym ent of somewhere 
between $12,000 and $15,000 annually 
for th irty  years. W ith  $200,000 as 
the valuation, on a 5 per cent, basis, 
the bank could pay $13,000 a year, 
and in alm ost exactly th irty  years 
would have the last dollar paid by 
com pounding the in terest on the pay
m ents as made. T he first year the 
in terest would be $10,000 and the 
paym ent $3,000. T he second year 
the in terest would be $150 less and 
the paym ent on principal th a t much 
greater. The th ird  year the decrease 
in in terest and increase in paym ent 
on principal would be $307.50, and so 
on. On a 6 per cent, basis, paying 
$15,000 a year would wipe out the 
debt in about tw enty-eight years. 
This is the popular “buy your home 
while paying re n t” plan so common 
in residential districts, and it is prob
able some form  of this plan has been 
adopted by the bank. On the $13,000 
a year plan the to tal to be paid, in
terest and principal, will be some
thing like $390,000, and at $15,000 a 
year it would be $450,000. If the 
bank paid spot cash, the simple in- 
erest on $200,000 at 5 per cent, would 
be $300,000 in th irty  years, and this 
with the purchase price would make 
$500,000 as the ultim ate cost. The 
bank, it is apparent, has done well 
in its easy paym ent m ethod of b u y 
ing, and there is reason to  believe the 
seller has also done well.

T he purchase of the W onderly 
p roperty  was negotiated by President 
Jam es R. W ylie, of the Grand Rap
ids National City. H e began the ne
gotiations about four years ago, when 
he was a t the head of the N ational 
City, and had made considerable 
progress when the m erger of the 
two banks occurred. W ith  the hearty  
concurrence of Dudley E. W aters 
and the directors of the old Grand 
Rapids the negotiations were resum 
ed after the consolidation, and were 
at last b rought to  a successful con
clusion. I t  is stated th at Mr. W a
ters, knowing real estate  values as 
he does, was willing to  take the deal 
on his own account if the bank did 
not want it.

The influence of this purchase on 
the down town district will, no 
doubt, receive much consideration in 
the future. W ith  the Grand Rapids 
National Bank and its State auxil
iary occupying one frontage, w ith the 
Fourth  National and the old N ation
al on opposite corners across the 
square, the future of Campau square 
as the city 's financial center is cer
tainly nailed down. Banks, not open
ing until 9 o’clock, closing at 3 
o’clock and never open evenings or 
on holidays are not, as a rule, looked 
upon as good neighbors by retail 
m erchants, and it is an interesting 
question if the centering of financial 
in terests in Campau square will not 
streng then  Canal, upper M onroe and 
the side streets as retail districts. 
This, however, is a developm ent of the 
future and need not be discussed at 
this time.

A Tender Hearted Pal.
A college graduate, after years of 

alm ost unbelievable m isfortunes, de
cided to appeal to a classm ate who 
had been very successful. He sought 
out the rich banker and was soon 
escorted into his presence. The bank
er, im pressed by the signs of suffer
ing and m isfortune, in both the face 
and clothing of his old associate, said 
in a shocked m anner:

“Goodness, man, w hat has h a p 
pened to  you?”

The unfortunate one began to  tell 
his story. H e passed from  one dis
aster to  another. He told of the loss 
of his wife, of the unfortunate spec
ulation th at had left him penniless, 
of broken health, of the death of his 
only son, and of his futile search for 
employment. As the tale unfolded, 
the banker’s eyes began to  dim with 
tears. H is shoulders shook with 
sobs. H e arose and walked unstead
ily to  a bell. A p o rter entered in 
response to  the summons, and the 
banker said to  him huskily:

“Jam es, throw  this m an out. He 
is breaking my heart.”

Uncle Had Met Dukes.
A  Chicagoan was being shown 

through a New Y ork picture ga l
lery by his nephew. He paused be
fore a striking portrait.

That, uncle,” the nephew explain
ed, “is the po rtra it of Napoleon Bon
aparte—-the man the Duke of W ell
ington got the best of.”

The uncle frowned and said an
grily: “D urn them  foreign noblemen! 
How much did he lend him ?”

“Back To the Land” Topics. 
W ritte n  fo r th e  T radesm an.

L ast year Michigan had ten high 
schools giving four-year courses in 
agriculture and the num ber this year 
is increased to fifteen, the Michigan 
Agricultural College being a pioneer 
institution in this movement. Prof. 
W . H. French, head of the D ep art
m ent of A gricultural Education at 
the College, is a man of broad edu
cation and of long experience as a 
successful teacher, so th a t the new 
course is sure to become popular and 
useful in the State.

School gardens are being estab
lished in cities and Saginaw is a 
leader in this work. Through the 
generosity of Hon. W . R. Burt, of 
th at city, every school has now been 
supplied with grounds for a garden 
and all are m aking good use of them. 
One of the m ost in teresting  exhibits 
to be made next week at the Sagi
naw Industrial Exposition will be 
vegetables and flowers grown on 
these gardens by the school children. 
The City Federation of W om en’s 
Clubs started  the work in Saginaw.

Dr. IP  W . H arvey, who has just 
been elected a m em ber of the Battle 
Creek Board of Education, has raised 
fifty-one kinds of vegetables in his 
back yard garden this year and he 
asserts that for an expense of not to 
exceed $10 for seeds and an hour's 
labor every m orning anyone can 
raise enough stuff on an ordinary 
city lot to supply his family, no m at
te r how large, and all the neighbors.

The high price of potatoes this fall 
suggests w hat m ight have been done 
by the owners of vacant lots in c it
ies in following the old Pingree po
tato  patch idea. One man, a resi
dent of Sault Ste. Marie, is realizing 
a snug little income, having planted 
five city lots this spring, the returns 
from  which were $45 per lot, or a 
to tal of $225.

A M uskegon man who spent th ir
teen years behind the counter and 
four years in a bakery has engaged 
in gardening and says: “Get busy, 
you young men who are spending 
your best days in some o ther m an’s 
house, and build up a home for your
self. Any m an who takes good care 
of five acres of garden land can make 
m ore clear cash in th ree  m onths than 
the average m an at his shop work 
and produce tw o-thirds of his living

besides. I know both sides of the 
story.” Alm ond Griffen.

New Method of Protecting Checks.
A m ethod of preventing the raising 

of checks, which it is claimed is ef
fective, has been adopted in the post- 
office a t Los Angeles, California. 
Place a piece of double-faced copy
ing carbon paper against the back of 
the check, insert both in a typew riter 
which has a copying ribbon and type
write the check. The am ount will be 
printed on both the fron t and back 
of the check. Any attem pt to  change 
the figure will soil the paper and dis
close the crim inal act.

D on’t get into the habit of giving 
advice because you want to  get rid 
of it.

The Clover Leaf Sells

Office 424 Houseman Blk.
If you wish to locate in Grand Rapids write 

us before you come.
We can sell you property of all kinds.
Write for an investment blank.

BOND DEPT.
of the

C o n tin en ta l and C om m ercial 
T ru s t and Savings Bank

The capital stock of this bank is owned by the Conti
nental and Commercial National Bank of Chicago.

Combined Assets over $ 2 0 0 ,0 0 0 ,0 0 0
Offer high grade Municipal, Railroad and Corporation 

Bonds and Debentures to yield investors V/2 to 61 Corres
pondence invited.
J. E. T H A T C H E R , M ichigan Representative, 1117 Ford Building. 

GEO. B. CALDW ELL, Manager Bond Departm ent.

We

Buy and Sell
Timber and Public 

Utility Bonds
Gas, E lectric, T e lep h o n e  

and Industrial S tock s
We will be glad to  send you 

our weekly quotations

Kelsey, Brewer & Company
Investment Securities 

401 Mich. Trust Bldg., Grand Rapids, Mich.

GRAND RAPIDS 
FiRE INSURANCE AGENCY

THE McBAIN AQENCY

Qrand Rapid*. Mich. The Leading Agency
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D EV O TE D  TO T H E  B E S T  IN T E R E S T S  
O F B U SIN ESS M EN.
P ublished  W eekly  by  

T R A D E SM A N  C O M PA N Y  
G rand  R apids, Mich.

S ubscrip tion  Price.
One do lla r p e r  year, payab le  s tr ic tly  In 

advance.
F ive  dollars fo r  s ix  y ears , payab le  In 

advance.
C anad ian  subscrip tions, |2.04 p e r y ear, 
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GOOD TIM E TO STRIK E.
W hether or not the shop hands 

in the employ of the H arrim an lines, 
the Illinois Central and o ther W est
ern railroads will go on strike seems 
still to  be an open question. T he 
railroads have positively refused to 
make any concessions and the unions 
are now debating am ong them selves 
wrhat next to  do. T he strike, if one 
is declared, would involve somewhere 
between 50,000 and 100,000 men, and 
a strike of such m agnitude would be 
unfortunate to  the country  and a se
rious blow to business. Nevertheless, 
it m ay alm ost be hoped the strike, 
with all th at it implies and involves, 
will occur. T his m ay sound like a 
cold blooded, cruel proposition, but 
the fact is organized labor has been 
to such an extent knuckled down to 
by the railroad m anagers, truckled to 
by the politicians and lied to  by am
bitious and unscrupulous leaders that 
its head has become trem m endously 
swelled and the only rem edy is a 
hard fight and a thorough drubbing. 
The attitude of organized labor has 
been becom ing m ore and m ore a rro 
gant, its demands m ore and m ore 
exorbitant, and not until there  has 
been a fight and som ebody has been 
licked will anybody be happy. In  o th
er words, a strike is bound to  come, 
and it would be be tte r to  have it now 
and out of the way than later. Gen
eral business conditions are slow and 
if some of the railroads should be 
tied up the public would be less in
convenienced than if trade were rush
ing.

The demands upon which the p o s
sibilities of a strike are based illus
tra te  the m ethods of the labor union. 
T he men involved are those em ploy
ed in the railroad shops. Five trades 
are represented and each has its 
union, and the railroads have con
trac ts with each as to  hours, wages, 
etc. The unions ask to have these 
separate contracts abrogated and 
th at the railroads recognize and deal 
with them as a single federated body. 
T hey ask, also, that only union men 
be employed, that no union m an shall 
be discharged w ithout the consent of 
the union, th at in periods of dep res
sion, when m en are to  be laid off, 
th a t the union and not the m anage
m ent of the road shall say who shall 
be laid off. As an incidental, there 
is a demand for an increase in pay 
and a reduction in the w ork hours.

T he  real issue, as in the furniture 
strike in th is . city, is no t wages nor 
hours, but recognition of the union 
or, rather, of the proposed federation. 
T he th reatened strike is based on the 
refusal of the railroads to  concede 
the recognition demanded. T h at the 
individual unions have their contracts 
w ith the railroads will make no dif
ference w ith the strike action be
cause it is a well recognized princi
ple in unionism  th a t contracts are 
binding on only one party  to  it, while 
the o ther m ay set it aside at will or 
fo rget it.

The dem ands for the recognition 
of the federation, for the closed shop 
and for the righ t to  determ ine who 
shall and who shall not be employed 
are so extravagant as to  be ridicu
lous and yet they are characteristic 
of unionism  when the union thinks 
itself strong. T he labor leaders have 
been w orking long and ardently  
along the lines of these demands and, 
no doubt, have imbued the men with 
the idea th at they are badly abused 
and th at the strike m ust come to 
win them  w hat they th ink  is due 
them . T his is a repetition on a larg
er scale of w hat happened in this 
city in recent history. As the situa
tion stands, the m en have the strike 
in their system  and there will be no 
peace or happiness until the battle  
has been fought and some of the lead
ers have been proven to  be p rom ot
ers of their own in terests and liars. A 
strike now would be of shorter dura
tion and less inconvenient to  the gen
eral public than one in the spring 
and, therefore, it is alm ost to  be hop
ed that the controversy will come to 
the  strik ing  point instead of being 
put off.

PRETTY SM ALL BU SIN E SS.
T he o ther day a schoolm aster, in 

looking over his spelling record—his 
m ethod is the self-reporting one, it 
seems—found to  his astonishm ent 
that the poorest spellers in the class 
had the highest m arks. W ithout 
m aking any fuss about the w onder
m ent, he made a list of w ords and 
waited for the result: T he poorest 
spellers as usual stood highest. De
term ined to  give each pupil the bene
fit of every doubt, he had an oral 
spelling exercise and his fears were 
confirmed. H is boys had deliberately 
cheated him and he had been showing 
them  for weeks how “easy” he was. 
T he rem arks which followed neces
sarily  ended with, “P re tty  small busi
ness! P re tty  small business! I find I 
can’t tru st you and hereafter I will 
m ark  your w ork m yself.” H e did; 
and the boys learned not only to  spell 
but—and it is the lesson of their 
lives—th at they had belittled them 
selves in their own eyes as well as 
in their teacher’s.

T he woman belonged evidently to  
the well-to-do. H e r apparel and her 
belongings were of the very best. 
H er orders in the diner figured high 
and even the po rter in the Pullman 
smiled as he glanced at the unusual 
tip. The trouble appeared with the 
com ing of the conductor. “Y our son, 
madam, is too large fo r half fare.”

“I ’ve never paid m ore than  th a t;

besides the ra te  depends not upon 
size but age, and he is only 14.”

Appearances were so strongly 
against the young man—he was that, 
if he was anything—th at the woman 
paid the full fare ra ther than leave 
the train, while the conductor, dis
gusted a t the wom an’s meanness, left 
her wondering if she “would let little 
W illie wear whiskers before she 
would adm it th at he ought to pay 
full fare.”

I t  was p retty  small business, and 
not one of the carful of passengers 
but believed that there are too many 
of that sort of littleness abroad in the 
land to-day.

T here is a corporation, rich and 
powerful and honorable—“so are 
they all—all honorable m en”—the 
American Sugar Refining Company 
of New York. V ery high and m ighty 
has been that company with its fat 
income, lifting every m em ber out 
of the thought or possibility of 
want, with its name in capitals 
am ong Commercialism’s Four H un
dred. P rosperity  has marked every 
move and the highest respectability 
has kept step with it, and yet for 
m ore than  a decade here is a cor
poration th a t has not hesitated to 
stoop to  the m ost dishonorable prac- 
ices.” T hey were caught—it is the 
fate of the sneak-thief—with their 
thievish fingers in the pockets of the 
Governm ent and compelled to “make 
good.”

A single comm ent is necessary— 
P re tty  small business!

T his recalls the som ewhat famil
iar word, “rebates.” w ith the disrep
utable and dishonest conduct behind 
it; but these instances and others 
belonging to  them  all tend to 
the same th ing—stealing. The thief 
is caught and punished properly 
enough, even the woman who stole 
because she was starving received 
little  sym pathy; they were low- 
downs and got w hat they deserved; 
but these high-toned rascals, with 
the villainy and the slippery fingers 
of the family to  which they belong, 
are worse than  these and more dan
gerous than  these because they cov
er up their deviltry with their wealth 
and their position and their influence, 
and so take from their crime the 
enorm ity th a t belongs to it.

A fter all, it is not so much the 
am ount pilfered as it is the pilfering 
that disturbs m en’s minds. The fa
m ous twenty-nine million dollar fine 
is as nothing when considered in con
nection w ith the law-breaking carried 
on with im punity behind them, and 
even this owes the supreme con
tem pt awakened in society to  the sin
gle fact th at from beginning to  end 
it is p re tty  small business. Some 
years ago the m illionaire who was 
reported to  haggle with the fruit 
woman on the corner over w hether 
he should have three apples or two 
for his nickel was put down as con
tem ptibly mean. In  one sense, yes, 
but in another it was simple, honest, 
above board, legitim ate trade. P re tty  
small business, it m ay be, but as far 
removed from  the instances above re
ferred to  as black is from white.

FALSE ECONOM Y.
W e have all seen the m an who sat 

down and bewailed his poverty. H e 
could not afford good clothes and 
yet he seemed to  think himself fully 
entitled to  sit down in his rags be
cause of the fact. M eantim e a com
rade equally hard pressed put his 
hand to  the wheel and soon had the 
bette r clothing paid for. N ot all can 
afford the good clothing but not one 
can afford to  be inactive because of 
the lack. Doing w ithout a th ing  just 
because it m ust be earned is but 
another name for laziness. W e can 
afford a great deal m ore than  we 
think if we but keep busy.

Going w ithout some really needed 
article may be the grossest of false 
economy. No team ster w orthy  of the 
name would think of neglecting to 
have his team  properly shod on the 
plea of economy. N either would the 
laborer deem it economical to  go 
hungry in order to  lay aside m ore 
money. T here are legitim ate expens
es which it is unsafe to ignore.

T here are family expenses which 
were not even, legitim ate a genera
tion ago th at are now little  short of 
necessities. As cultural advantages 
increase, there follow greater de
mands. Once the girl who owned a 
piano was favored; now it is a p a rt of 
her regular education to  be able to 
play well. W here the comm on school 
education was once sufficient the 
high school m ust now be supple
m ented by technical work.

Yet to  a ttem pt the curtailing of 
these expenses would be false econo
my of the w orst type. T he best is 
none too good. Good tools and th o r
ough preparation are investm ents 
which yield the largest am ount of 
profit. W e m ay make m any tu rns 
to help in eking out a scanty income, 
but the economy which m eans loss on 
goods, through inefficient storage, a 
crippling of service o r a m issing of 
the things which make life w orth  
living is m ost false.

Because a woman is capable of 
um piring a ball game at a Sunday 
school picnic is no evidence th a t she 
is a failure in o ther respects. A cer
tain farm er’s wife is such a woman. 
W hen the house needed painting, 
ra ther than drive five miles to town 
every m orning to  bring out the paint
ers, prepare m eals for them  and the 
farm  help and then drive to  town 
again in the evening, she did the 
painting to  the satisfaction of all con
cerned. Because she can paint a 
house and um pire a ball game is no 
sign she is not a wom anly woman. 
D uring her widowhood, before her 
second m arriage, she was a profes
sional nurse and much in demand 
am ong her acquaintances.

A furniture salesman m akes fre
quent trips to  the W est and is on 
friendly term s w ith the po rter of a 
sleeper named Law rence Lee. “W ell, 
Lawrence,” announced the salesman 
gleefully, on a certain occasion, “1 
have good news for you. W e’ve had 
a birth  in our family—twins, by 
George.” “D at am no birth, sir,” said 
Lawrence, “da t’s a section.”
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A W AN ING  DYNASTY.
F or years ty ranny has reigned in 

the Am erican kitchen. T he suprem 
acy of the despot has been complete. 
Officially the progress of the ty ran t 
has been an honorable one and a re
m arkable one. I ts  spirit is purely 
American. I t  seized the humble im
plem ents of its industry and, w ith
out relinquishing them  for a moment, 
it has climbed from  the lowest p o 
sition to the highest and, enthroned, 
it has made the feather duster and 
the rolling pin the scepters of a 
power that has brought the rulers of 
the household to  its feet. Time was 
when the sim plest favor was asked 
for, but not now. Tim e was when 
the hum blest wages were received 
w ith a feeling of gratitude, but not 
now. In  th at same period of hu
man existence the eyes of a maiden 
looked unto the hand of her m istress 
for guidance; but th at tim e has now 
long gone by. The scepter of the 
servant has become the symbol of 
authority  and all these favors are 
so m any demands to  be refused at 
the peril of the household. T ruly 
the wdse m an was wise when the 
three things by which the earth  is 
disquieted, he placed first “A servant 
when he reigneth.”

T hat this ty ranny should cease, 
that this reign should one day be 
over, has long been predicted. The 
cloud—no larger than a m an’s hand— 
has already appeared in the horizon. 
In  a single city the num ber of cooks 
employed has decreased 21 per cent., 
and from certain m anifestations it is 
easy to infer that this percentage will 
increase.

F irs t and forem ost, it is stated with 
considerable earnestness that the 
women of the day are tired of p lay
ing in the social dram a the p art of 
the Prodigal Son. T hey are tired of 
being prodigal. They have tried it 
and are convinced th a t bridge and 
gam bling generally are wicked and 
unwomanly. For a while a woman 
with a cigarette was considered 
chic, but wom anhood has asserted it
self and nicotine and alcohol have 
been* for the m ost p a rt turned over 
to  the sex which they have unm an
ned and ruined for, lo! these m any 
years. T hey are tired, too, of having 
nothing to  do th at is w orth  the do
ing, and, fighting a t last in the face 
of the prejudice of the ages that 
they can do well much of the w orld’s 
work that has been long kept from 
them, they  have entered upon their 
■widened world with victory in their 
hearts and its song upon their lips 
to  show already that the confidence 
in them selves has not been m is
placed.

W ith  these facts fixed it is not 
too much to  insist th a t the dynasty 
of the kitchen is on the wane. The 
disquietude of the reigning servant 
has reached its culm ination, as Sol
omon said it would; and it is safe 
under existing conditions to  predict 
the ignominious downfall of the w an
ing dynasty. T he wom anhood that 
has been dethroned is again asserting 
itself and the long line of unquestion
ed royalty—the w orld 's real queen- 
ship—is evidently reaching conclu
sions, which a long waiting, a long

suffering and an already; rejoicing- 
m ultitude of servant-cursed hom es is 
looking forw ard to  w ith the liveliest 
anticipations of hom e’s Golden Age 
restored. T here is going to  be again 
a nation of hom es here in the U nited 
S tates of America. T he care of the 
house is going to  displace—it is d is
placing—the empty, heartless, sense
less cerem ony of calls and card-leav
ing. T here  is to  be again the facing 
of the drudgery of housekeeping, 
only now it is to  be looked upon as 
the worse of the two evils, the old 
and the new, to  be made divine not 
only by the science-lightened labor 
which is coming into the kitchen, but 
by the warm, m other-loving heart, re
joicing in her m otherhood and m ak
ing home w hat the hom eless p o ’ t 
called it, “T he dearest spot on 
earth .”

Is it too much to  say th at the re
tu rn  of this Golden Age will change 
the nature and so the character of 
th is republic? W ith  m otherhood 
again a t the head of national home 
life, is there going to  be quite so 
much of m oral and m ental lawless
ness abroad as there is now? W ith 
the slattern  and the impudence and 
the coarseness out of the kitchen and 
—what is b e tte r still—out of the 
house, will not the hom e-loving r e 
finement and culture th at take their 
places early appear in the carefully 
cared for children, few or many, that 
gather around the table and the eve
ning fireside? W ith  m oney now ta k 
ing the subordinate place th at be
longs to  it, will not patern ity  take 
up its long neglected duty and by ex
ample as well as by precept train  up 
the children in the way they should 
go, so th at when they are old they 
will not depart from  it? The home is 
the hope of the world, as it always 
has been, and w ith the falling of the 
waning dynasty the m otherhood 
again in pow er will bring back the 
paradise which began in Eden.

M ASTER OF T H E  SITUAT IO N.
T here are crucial tests which come 

to all of us; special occasions when 
diplom acy m ust be used; and the 
m an who can successfully m eet these 
circum stances is the one who will 
win in the end. No iron clad rules 
can be followed. Every one m ust be 
a law unto himself. And yet there 
is one thing which can always be 
depended upon as a help—do not lose 
your tem per and hope to  be m aster 
of the situation.

Not long ago we heard a story 
w'hich well illustrates this point: A 
som ewhat eccentric farm er came in
to  the village store and the boys of 
the tow n decided to  have some 
am usem ent a t his expense. H is cap 
happened to  be not up to  their idea 
of w hat a cap should be to  make its 
appearance on the streets of their de
cidedly “backwoods” village, and one 
of them  stepped up, removed it from 
his head and threw  it into the stove.

W ar was thus form ally declared; 
and yet, contrary  to  expectation, 
nothing happened, despite the red 
tinge in his brow n hair. T hen the 
leader am ong the lads passed the 
hat around and m oney was soon ra is
ed to  purchase a new cap, which was 
duly presented  to  their victim.

He thanked them, and then pro
ducing a wallet and displaying before 
their surprised eyes m ore bills than 
had been seen together at “T he Cor
ners” for m any a day, he turned to 
the p roprietor and said: “Set up the 
cigars for the boys.”

ft was all done in the best of na
ture. He proved in an instan t that 
he needed none of their charity  and 
th at he accepted none. Yet there was 
not the semblance of a quarrel. The 
boys were rendered speechless and 
the m an whom they had regarded as 
their victim was complete m aster of 
the situation. H ow  could a more 
tactful escape from  an unpleasant sit
uation have been made!

W orry  just enough to keep you 
thriftily  at work.

W ANTED
Good manufacturing busi
ness, to occupy three story 
brick building 50 x 150 feet 
with cement basement. 

Inquire of
S. J. REDFERN,

Ovid, Mich.

Post Toasties
Any time, anywhere, a 
delightful food—

“The Memory Lingers.”
Postum  Cereal Co , Ltd. 
Battle C reek, Michigan

W o b d e n  P r o c e r  C Y > m p a n v

The Prompt Shippers

Grand Rapids, Mich.

A Great Expense Item in the 

Wholesale Grocery Business

is the

Moving of Goods
They are bulky and heavy and it costs money 
to move and store them. Eliminate this ex
pense and much lower prices could be made.
We have succeeded in reducing this to the 
minimum in the construction and location of 
our store, which was built by ourselves ex
pressly for the wholesale grocery business and 
so constructed as to enable us to handle goods 
quickly, economically and in a strictly sani
tary manner. Our delivery trucks drive 
directly into our store and all goods are loaded in 
the store, not in the street as is customary ex
posed to all kinds of weather. Does this 
appeal to you?

JUDSON GROCER CO.
Grand Rapids
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Detroit Produce Market
W hen To Feed.

T he custom  of feeding cows just 
before or during m ilking time is a 
com m on one. Many farm ers claim 
th at the cows will stand m ore quiet
ly and give their milk down better 
if they are eating while being milked.

T he experience of many dairymen, 
as ascertained by the Storrs, Con
necticut, experim ent station, shows 
this to  be a m istaken idea. The man 
who has once adopted the plan oi 
milking before any feeding is done 
seldom, if ever, cares to go back 
to  the old m ethod of having the cows 
eating while being milked.

The average cow seems to  be un
able to divide her atten tion  satisfac
torily  between two operations, and 
the result is th at either she pays 
m ost of her a tten tion  to  eating or 
else she pays m ore attention  to  the 
m an who is m ilking her and is, there
fore, unable to  eat quietly during 
the m ilking process, and probably" 
will not see the m ilker when he ap
proaches and the first intim ation she 
has of his presence is when he speaks 
o r touches her, and if she is a n e rv 
ous cow she will probably either 
jum p or kick and then continue to 
annoy him with her tail during the 
entire process of milking.

If the feeding is being done at the 
same tim e as the milking, the an
noyance is even greater, since the 
cow is uneasy until she gets her feed 
and does not stand quietly o r give 
down her milk freely.

Cows which have been accustomed 
to  eating during the m ilking proc
ess m ay bother for a few days if 
the feeding is postponed until after 
the milking, but they become accus
tomed to the new order of things 
very quickly and after a few days 
will behave much m ore satisfactorily 
than they did when the tw o opera
tions were "done at the same time.

I t  is not only m ore pelasant to  do 
milking before the feeding is done 
as a result of the b e tte r behavior of 
the cows, but the sanitary and keep
ing qualities of the m ilk are also bet
te r than when the feeding has been 
done before or during the m ilking 
period.

All of the dry feeds, such as the 
common grains, hays, etc., contain 
large quantities of dust which is 
throw n into the air by the handling. 
T his dust is heavily charged with 
bacteria and the atm osphere of the 
stable thus becomes filled w ith these 
m icro-organism s.

As this dust settles into the milk 
pail it carries down with it the ad
hering bacteria and the germ  con
ten t of the milk is thereby increased.

A t the same time the restlessness 
of the cow resutls in the dislodgm ent

of a g reater am ount of dust and bac 
teria from the cow and the milker, 
and these also fall into the milk.

Necessity W ill Compel Scientific 
Methods.

M ention having been made of the 
increased in terest in scientific agri
culture, one may be led to  enquire 
what has caused th at in terest; and 
one need not seek far to  find the 
cause. Perhaps it may be illustrated 
by an incident th a t came under the 
w riter’s own observation. A German 
of his acquaintance came to  Illinois 
tw enty-three years ago. W hen he 
reached his destination w ith his wife 
and three children he had 75 cents 
in his pocket, and owed his father 
*100 advanced to aid his coming. He 
worked by the m onth a few years, 
then rented, and nine years ago he 
bought a farm  of 169 acres at $95 
an acre. T hree years ago—six years 
after his purchase—he was literally 
persecuted by a real estate agent who 
w anted to  buy his farm  at $200 an 
acre. H is son likewise owns a 200 
acre farm  nearly paid for.

The form er ow ners of both of these 
farm s sold out at what they  consid
ered high prices to  go W est, and take 
up cheaper lands, th inking th at Illi
nois land was too high priced to  be 
farm ed profitably. Can anyone be
lieve th at they made any m ore profit
able investm ents than  the present 
owners of the land made in their pur
chases? T his Germ an who has the 
$200 farm  is dissatisfied because no 
land near him is for sale, although 
he would buy it a t $200 an acre. He 
would appear to  be in a position to 
know w hether his land at $200 an 
acre is too high priced to  be profits 
ble for agriculture.

Poor Consolation.
“Uncle Jo e” Cannon, a t a Republi

can banquet in Danville, said of a 
reverse :

“T here are consolations, to  be sure, 
but these consolations rem ind me of 
a W ashington waiter.

“A friend of mine entered a famous 
W ashington fish house and ordered 
soft-shell crabs one hot June a fte r
noon. But when the crabs came they 
didn’t please him.

“ ‘W aiter,’ he said, ‘these soft-shell 
crabs are very sm all.’

“ ‘Yes, sah,’ said the waiter.
“ ‘T hey don’t seem very fresh, 

either.’
“ ‘Then, sah, it’s lucky that they’s 

small, sah, ain’t it?” ’

Success is ninety-nine hundredths 
a m atter of endurance.

T here are invisible blood-stains on 
every national flag.

Egg Cases and Fillers
Direct from Manufacturer to Retailers

Medium Fillers, strawboard, per 30 doz. set. 12 sets to the case, case 
included. 90c.

No. 2, knock down 30 doz. veneer shipping cases, sawed ends and 
centers. 14c.

Order NOW to insure prompt shipment. Carlot prices on application.

L. J. SM ITH  :: E aton R apids, M ich

Did it ever occur to you  
that there is a reason back of 
forty years popularity of the

Green Seal
Cigar

It is uniform excellence and the 
best of workmanship.

The new sizes—Standard 3 for 25c. 
Regalia straight 10c—will convince 
you.

Detroit Cigar 
Manufacturing Co.

Detroit, Mich.

DETROIT, MICH.
A perfect cold storage for Poultry and all kinds of Fruits and Produce. Eggs stored with us usually sell at a premium of 

# c  per dozen. Liberal advances. Railroad facilities the best. Absolutely fireproof. Correspondence solicited.
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T H E  FARM ER OF TO -DAY

D oes H is Own Thinking and Acts 
Independently.

The farm er type has undergone al
m ost a complete change w ithin the 
past ten years.

The w riter talked at a farm ers’ 
picnic the o ther day a t B entley’s 
Grove, near McCordsville, Indiana, 
and there w asn’t five sets of long 
flowing whiskers on the grounds. 
N either were there any of the fierce 
country doctor whiskers, all curried 
against the grain like a comic opera 
pirate, and which usually go w ith 
a pair of tw inkling eyes—th at tw in
kled with satisfaction that the w hisk
ers that went with them  had just 
"throw ed a good scare” into some
body.

M ost of the farm ers wore shoes, 
too, ra th e r than  boots.

T he disappearance of whiskers and 
boots, particularly  long flowing 
whiskers, is a sign sure th at we are 
getting  the rocks out of our sacks.

T he only rem aining whiskers and 
boots were on m en too old to be a 
part of the social system —they were 
just the last leaves on the tree.

T here were about fifty autom obiles 
at stacked arm s on the grounds and 
forty-five of them  belonged to  farm 
ers.

I t  was a non-partisan picnic, so 
they had to  have a D em ocrat as well 
as a Republican speaker, but there 
was none of the oldtime spread-eagle 
oratory, except that in the beginning 
the D em ocrat said som ething about 
pure democracy being the counter
sign of liberty, and som ething m ore 
in a general way about the constitu
tion of the U nited States. T hen he 
turned to  the honesty theme, the text 
of which was th at a good and pros
perous comm unity was created by 
not sitting  around and waiting for 
the Lord to  do things, but in each 
m em ber of the com m unity doing his 
own particular part as well as he 
could—and which, by the way, is the 
very basis of real democracy.

T he Republican did not say m uch 
of anything, and even then he did 
not comm it himself, except to  de
fine a standpatter as a m an who was 
m aking m oney and an insurgent as 
one who was not.

The farm er is another type of man 
different in appearance from  the type 
of ten years ago. H e looks much 
like an efficient small con tractor who 
does his own bossing—one th a t is on 
the job m ost of the time.

M ost of the women were well 
dressed—and not w ith clothes of 
their own m aking either. T hey were 
all “store clothes,” as the old tim 
ers would say—th at is, the applied 
science of the m erchant and m anu
facturer had enabled them  to get bet
ter m aterial, better style with more 
elaboration than  the clothes of their 
own fashioning, and a t a price within 
their means.

You don’t see any of th at brown 
liquid any m ore on the well paved 
sidewalks of the farm ers’ towns. Go 
through a little ham let in Ohio or In 
diana, hardly big enough to  boast of 
a flock of English sparrows, and you 
will find w ell-lettered signs up every

where, “D on’t spit on the sidewalk.”
T he social rise of the farm er came 

with the rural telephone about twelve 
years ago.

W ith  the com ing of the telephone, 
city hucksters and stock buyers 
found it impossible to  trim  the farm 
ers any more. T he farm er, ra ther 
than accept a huckster’s statem ent of 
the price of provisions, would verify 
his price offer over a telephone. Any 
horse buyer who goes into a country 
d istrict a fter anim als for transfer 
companies or large delivery system s 
will tell you that the m inute they 
appear every pound of horseesh in 
the county will jum p 20 per cent.— 
simply, the farm ers tip it off to  each 
o ther over telephones.

In  every county seat nowadays 
there are two or three young fellows, 
usually reporters on country newspa
pers, who make a little  m oney on the 
side by having a list of telephone 
subscribers to a news service on the 
line leading out into the country. 
Every n ight they will call up, give 
the m arket reports, the w eather fore
cast, the national and international 
news of the day in bulletin form  and 
the baseball scores.

Take a big news story  like the re
cent attem pted assassination of May
or Gaynor, and it is known on a farm  
eight miles from  a county seat as 
soon as it is in a city.

Anyone who has anything that can 
be sold to  farm ers, such as autom o
biles, pianos, phonographs and wash
ing m achines are instructing  their 
agents and salesmen to go into the 
rural districts, for the farm er is the 
man with real m oney to  spend for 
w hat he should have.

T he big magazines are doing all in 
their power to  increase their rural 
circulation in order to extend the 
selling pow er of their advertising 
pages to  the farm er.

Now th at m ost of us have auto
mobiles and can go out and see 
where the farm er lives, we should be
gin to  have some b e tte r opinion of 
him o ther than  the  fact th at he 
should do nothing but work on the 
roads so th at they will be nice and 
sm ooth for the city m an to  ride over.

T he average city m an has held 
himself as a self-appointed guardian 
over the farm er. T he city m an is 
willing to  think for him, he is even 
willing th a t he should have a little  
so-called culture, and, as somebody 
said about the poor man, he is will
ing to do everything but get off his 
back.

As a m atter of fact, the farm er 
does not need the m ental prescrip
tion of the city man, and if the la tte r 
does not look out the farm er will be 
on his back. David Gibson.

Critical.
“ How much cider did you make 

this year?” enquired Farm er A of 
Farm er B, who had offered him a 
sample for trial.

“Fifteen bar’ls,” was the answer.
F arm er A took another sip. “ I 

reckon, Si,” he drawled, “ef you’d 
had another apple you m ight ha’ 
made another bar’l.”

Bill W as Bilious.
T he new pupil was asked his name, 

by the teacher.
“Jule,” said he.
“No,” said the teacher, “Julius.”
The youngster squirmed and pro

tested, amid the laughter of the older 
pupils. Then the next boy, also, h ap 
pened to  be a new pupil and he was 
asked his name.

“Bill,” he said, “but I guess you 
would call me Bilious.”
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A M onth O n a B oer Farm .
An Am erican woman traveling i:i 

South Africa was detained by floods 
and compelled to spend a m onth on 
a Boer farm. T he first night, she 
w rites in Health Culture, was in ter
esting and novel. All sorts of strange 
noises “populated” the air, and what 
she and her husband took for a tame 
lion was “m erely the roaring  of the 
ostriches under our window.” But 
“simple life” on a Boer farm  soon 
became very simple indeed, and all 
Boers were pronounced boors. She 
tells us:

T he farm er and his family lived 
chiefly on sour bread and sour skim 
mcd milk. I was, therefore, hungry 
m ost of the time and the ripe figs 
hanging in clusters were p re tty  al
luring. A fter pushing back the skin 
of the fig and enjoying the soft fruit 
with its tropical taste, I had a re
freshing n igh t’s sleep, only to  aw ak
en in the m orning pre tty  well scared, 
for my tongue was so swollen and 
black that I could not talk.

The Boer wife laughed and en joy
ed m y discomfiture and explained 
that the skin of the fig had num erous 
fine thorns and I had not been c a re 
ful to remove it when eating.

W hen I told the farm er’s wife that 
T liked butterm ilk in quantity, I no
ticed that I had a cupful or so given 
me, but she threw  it by the pailful 
to  the pigs. They were of far m ore 
consequence to  her than I, for they 
would stay longer with her, and were 
her familiars. I was not.

Then, again, when I was hungry 
for bu tte r on my bread, a white clam 
my substance made from  “sheeptail 
fa t” was handed to me, and I could 
not allow the farm er’s wife to  see m i 
quiver. She sold her bu tte r in the 
village close by a t 75 cents a pound, 
m ore or less. Sour bread and green 
straw berries (plenty of them ) were 
considered good enough.

This Boer family was one of the 
wealthiest of their kind. T here was 
not a ripple of fun or exuberant life 
in anything but the live stock. Con
versation was a dead language—un
known.

T he women are m ute beings, ac 
cepting their destiny with a deep 
stillness. The wife gives of her 
streng th  to the limit, and dies after 
giving birth  to  a dozen or m ore chil
dren, to make way for wife num ber 
two, who gives another dozen chil
dren to  her country. H er adobe 
house, with its dirt floor made of 
anthill clay mixed with beef gall, is 
a cham ber of ho rro r to  an Am erican 
traveler.

T he farm er lepends upon his ten 
o r eighteeil children, of all sizes, to

help him. A Kaffir as an employe is 
undependable as the wind that 
blow's. Yet that Kaffir is the hired 
man in the m ines and elsewhere in 
South Africa. The white man as a 
day laborer is a general failure. He 
can not be worked in droves like the 
Kaffir from the interior, whose lan
guage, in clicks and vowel sounds, is 
hardly human.

The Boer is not long ,lived . One 
seldom m et an aged Boer of the old 
stock. Oom Paul Kruger, who was 
75 years old when he died, was an 
exception. H atred  tow ard the Uit- 
lander and the lust for gold and pow
er was what kept the fires of life 
burning a t white heat w ithin him.

T o stem the elem ents alone in 
Africa takes the stoutest heart. Fev 
ers assail the discouraged and un
derfed home boy. The easily forded 
stream s become rivers, like sw irling 
Niagaras, in a few hours and the ter 
rific thunderstorm s paralyze one sen 
sitive to  electrical influences.

T here is no pretty , little  far-off 
streak in the sky which the am ateur 
photographer can catch on his film, 
but the air is charged w ith electrici
ty  so appalling in its violet-hued and 
deep orange earth-bound clouds that 
one has to  come to  a complete stand
still, w hether w alking or riding in the 
open veldt, so as not to  a ttrac t the 
ribbonlike lightning playing around 
him and venting its fury on any 
m oving object.

Selling Dated E ggs Did Not Prove 
Satisfactory.

W ritten  fo r th e  T radesm an .
W e do not dispute the oft made 

statem ent that m any city people are 
willing to pay a fancy price for guar
anteed strictly  fresh eggs, nor do we 
deny th a t a poultry  man, farm er or 
grocer can do a profitable business 
in supplying the desired article. 
However, one grocer who tried  the 
plan of selling dated eggs discontin
ued doing so because it was unsatis
factory. *

A farm er who always brought him 
large, clean eggs, which were always 
gathered  the same day as laid, sug-. 
gested dating the eggs every day as 
gathed. T he grocer approved of the 
p lan and it was tried  for a few 
weeks. T he grocer found th a t if a 
custom er secured eggs upon which 
the date was not m ore than  three or 
four days old he or she was quite 
satisfied. If, however, the date show
ed th a t the egg had been laid eight 
or ten days, they enquired for fresh
er ones, and were disappointed if he 
could not produce them.

H ad those eggs not been dated the 
grocer could unhesitatingly and with
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a clear conscience have guaranteed 
them  to be new-laid eggs and of 
prime quality. In  preference to  those 
dated eggs, laid not m ore than ten 
days, they would take anything that 
the grocer m ight call ‘‘fresh eggs,” 
which m ight have been a m onth old. It 
none of them  proved to be positively 
bad they were satised.

T here you have it. T he dated egg 
m ust not be more than three or four 
days old to  satisfy the critical cus
tomer. T he grocer m ust not have 
an oversupply of them, so that all 
will be sold nearly as fast as brought 
in. T he poultry  m an who supplies 
them  m ust deliver them  two or three 
tim es a week, or else he m ust leave 
undated all except the ones gathered 
the tw o or three days previous to  his 
weekly trip  to  town.

Because of ignorance and prejudice 
people become victims of the farm er 
w'ho sells from house to  house 
packed or held eggs as “fresh,” and 
dupes of the grocer who dates the 
eggs himself to  suit the custom ers’ 
notions.

The m eans and inform ation are 
w ithin the reach of any one who de
sires to  post himself or herself as 
to  grades and condition of eggs. No 
one who buys eggs for his own con
sum ption need to  depend upon any 
o ther person’s say so or guess as to 
w hat an egg is or is not.

E. E. W hitney.

Curative Virtues of Vegetables.
W ithout acknowledging th a t he is 

in any sense a vegetarian, a w riter 
in the B ritish M~dical Journal as
serts th at the therapeutic and d iete
tic uses of vegetables have been, by 
no means, left to  be discovered by 
m odern faddists. Cato, he says, re
garded cabbage as the sovran’st 
th ing  on earth  for every ailm ent and 
hurt, from a -fever to  a fracture. A t 
the p resent day the banana and the 
potato  are held in high repute by 
some physicians in the treatm ent of 
rheum atism ; the la tte r vegetable has, 
m oreover, been raised by a French 
physician to the rank of a specific for 
diabetes. M oreover:

“A larger field for the therapeutic 
action of vegetables is reported to 
have lately been opened up in 
France. In this, as far as we can 
make out, each vegetable is credited 
with a specific therapeutic action. 
The carrot, for instance, seems to  
hold a large place in the system, as 
to it is attributed  the p roperty  of 
curing bilious attacks. Vegetables, it 
is said, act not only on the functions 
of the body, but on the tem per and 
character, and even on domestic con
ditions. Thus, if a m an is afflicted 
with a troublesom e mother-in-law, 
the treatm ent is to  send her to  Vichy 
and feed her on carrots. But we seem 
to rem em ber a proverb to  the effect 
that it is easy to  lead a certain ani
mal to the water, but not so easy to 
make it drink. A plate of spinach is 
an excellent rem edy for a too dicta
torial character; it will also m itigate 
too aggressive am orous proclivities. 
But the system  goes even beyond 
this. A rtistic  taste  and sentim ental 
feeling m ay be cultivated, and, as it  
were, grown, by eating French beans.

The po tato  helps to  m aintain the 
m ental equilibrium. I t m ay th e re 
fore be prescribed to enthusiasts of 
all kinds. The remedy, howeer, m ust 
not be abused, as too much potato— 
and this we can well believe—causes 
in the patient the developm ent of a 
desire to  do nothing.

“T his action might, however, have 
a distinct advantage in the case of 
too ardent reform ers. Lord Mel
bourne, whenever it was suggested 
to him th at som ething in the British 
constitution, or in the general scheme 
of things, needed mending, used to 
ask, ‘Can’t, you leave it alone?’ This 
attitude does not tend to  progress, 
but it is often expedient. F o r in
stance, m assive doses of potato  
m ight perhaps be useful in prevent
ing a politician in a hurry  from  push
ing through a far-reaching m easure 
w ithout adequate discussion.”

Farmer Must Join the Procession of 
Progress.

T he farm er in adopting scientific 
m ethods in agriculture is doing only 
w hat every o ther business m an is d o 
ing and he is doing it for precisely 
the same reason, tne  only reason 
th at produces quick action and prac
tical results—th at is, necessity. A 
few m onths ago the railroads asked 
an advance in rates th a t would have 
m eant a heavy tax on shippers. A 
B oston a tto rney  said if they would 
adopt “scientific m anagem ent” they 
could save a million dollars a day. Of 
course some of the old railroad men 
said he was crazy. However, the 
ra ihoads did not get the advance, but 
they are adopting scientific m anage
ment. W hy, nowadays, instead of 
the donkey hoisting engine—not to 
say the old “hod”—a cable conveyor 
carries bricks and m ortar to  the 
bricklayers at the top of the walls 
of skyscrapers. Common laborers 
even turn  the bricks righ t side up 
and right end to  for the mason, so 
th at the cheap work m ay be done on 
the ground by cheap labor, instead as 
heretofore by the high priced men.

Origin of the Menu Card.
T he m odern menu card or bill of 

fare which is a steady source of in
come to  m any prin ting  offices, is a 
product of the fifteenth century. A t a 
banquet given by Duke H enry, of 
Brunswick, in 1541, he was consult
ing a long slip of paper which re
posed a t the side of his plate. One 
of the Duke’s guests, whose curiosity 
was aroused, ventured to  ask his 
grace w hat the paper was for. He ex
plained th at it was a so rt of list of 
the dishes he had comm anded from 
the cook: “T o the in tent that if some 
delicacy, which especially appealed 
to  his appetite, were m arked for a 
later stage in the repast, he m ight 
carefully reserve his appetite for it.” 
The implicity and utility  of the idea 
a t once took the fancy of the Duke’s 
guests and the menu card from  that 
m om ent became an institution. The 
new fashion was so much admired 
it traveled far and near and was 
adopted in England and France at 
once.

C ircum stances never altered a case 
th at was w orth  very much.
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The Problem of Shoe Fitting.
On the general proposition of shoe 

fitting, a recent correspondent, a 
practical shoe man of long experi
ence, said: “F it them  long and n a r
row, ra th e r than  short and wide.” 
A nother correspondent objected to  
this formula, an(d says, “F it them  
only long enough, and consider each 
foot on its own peculiarities.” W e see 
no particular fault to  find with either 
of these general statem ents; no shoe- 
m an would order his sales force to 
“fit shoes short and wide,” and every 
shoem an does the best he can to  
conform  to the peculiarities of the 
foot he is try ing  to  fit, w hether it be 
long o r short, th in  or fat. You can 
not tell the whole sto ry  of shoe fit
ting  in a single sentence, th at no one 
can criticise.

O ur second correspondent places 
special stress upon the m erits of the 
new m odels of pump lasts, w ith the 
so-called “drop-ball” form ation of 
the bottom . I t  is a well-known fact 
th a t the difficulties of m aking pumps 
fit led, a year or two ago, to  a new 
m odeling of the bottom  of pump 
lasts, whereby the underneath ball 
was extended backward, giving more 
fullness fu rther back, so th at the 
fleshy part of the foot would drop 
back and be better accommodated. 
T his tended to  prevent the foot from 
jam m ing forw ard into the toe of the 
pump.

T his effected an im provem ent in 
pump lasts; but it was an im prove
m ent which was needed in order to 
correct a defect. The pump is not 
a rational piece of footwear, from 
the standpoint of utility, for all-day 
wear. No shoe can be so consider
ed that affords no support across the 
front, at the instep or waist. W hat 
sells the pump is fashion and appear
ance, not usefulness. W om en like 
their looks, and pum ps therefore have 
come to be a favored style, because 
no consideration of usefulness and 
no deterren t to rtu re  ever influenced 
women very strongly, for or against, 
in m atters of fashion.

T ry  selling pumps to m en for ev
ery-day wear, and see how far you 
get with them ! The difference is 
th at men demand practicality and 
com fort in their articles of w ear and 
will not to lerate anything which im
pairs their efficiency or comfort. The 
utm ost they will stand for is a stiff- 
bosom sh irt and high collar. T hat 
is the only uncom fortable gear they 
will tolerate, for a dress suit is as 
com fortable as overalls to  any man 
w ho knows how to wear one. T h at 
includes m ost men who do w ear one.

Now, to revert to  this drop-ball 
pum p last; it has its m erits, but will

anyone undertake to  say th a t this 
idea will ever obviate the necessity 
of giving plenty of length in fitting 
shoes? Is  it likely th a t it will be 
taken over from  pum ps and adopted 
as a general fitting device in wom 
en’s boots? Is it going to  produce 
any real revolution in the m ethods 
of fitting the hum an foot—which in 
its norm al state  has no t changed a 
hair’s breadth in a thousand years?

I t  seems to  us that the value or 
this m ethod is likely to  be over-esti
mated. I t  depends upon forcing the 
foot into an unnatural position, in 
order to  overcom e a defect th a t is in
heren t in an unnatural shoe.

If this m odeling of the bottom  of 
the last is combined with a short- 
front effect and applied to  the m ak
ing of either boots o r low cuts, there 
will be a big increase of the difficul
ties th a t have already been noted by 
a num ber of shoe stores this sum 
mer, namely, trouble no t only with 
the toes but w ith over-strain ing  of 
the th ro a t of the vamp.

You can not safely get very far 
from  nature in fitting the human 
foot. I t  is w orth rem em bering that 
Am erican shoe m odels are already 
the shortest to be found in the world. 
T hey are at the last possible ex
trem e of shortness.

T he pump was not originally in
tended to  be w orn all day. I t  was 
made for a dress shoe. T hat is, f i r  
use only occasionally, a t a tim e when 
there  is special tension of both mind 
and body.. E x tra  m uscular tension of 
the foot is needed to  keep it on as 
compared with a boot o r an Oxford 
o r sim ilar low-cut having some sup
port in fron t for the instep and 
waist. T he drop-ball relieves this 
tension, at least to some extent. But 
can it well be used in o ther form s of 
footwear, and can it be made the 
basis for any radical change in fit
ting? On the theory  th a t the hu
man foot is for use, as an articulated 
p a rt of the body, not as a m ere lump 
of bone and tendon movable only 
from  the ankle, the need of allowing 
it full m eans of th rusting  forw ard 
naturally  w ith each step will never 
be avoided by any possible modifica
tion of lasts.— Boot and Shoe R e
corder.

Solved.
Small Billy (a t seashore)—Can’t 1 

have a ride on a donkey?
M other—No, darling. F a ther says 

not.
Small Billy—W hy can’t I have a 

ride on a donkey, M other?
M other (to  fa ther)—Oh, for good

ness’ sake, David, give him a ride on 
your back to  keep him quiet.

Here’s Our
Duck Lumbermen’s Over

Made for Men, Youths and Boys
We c a r r y  it in both 
Wales-Goodyear a n d  
Connecticut makes; two 
grades of tops, and every 
h e i g h t  from 8 to 18 
inches. Every size and 
style always in stock.
I T ’S only one of our 

most complete line of 
Boots, Arctics and Over
shoes. Catalog describ

ing them, all 
yours for the 
asking.

2 2 4  2 2 6  S U P E R I O R .  S T  
T O L E D O .  O H I O .

Headquarters for Wales-Goodyear and Connecticut Boots and Shoes

Easago

The shoe that needs no breaking in 
The Elk Shoe that thoroughly satisfies in service 

They pay you a profit in prestige and money

R in d ge, K alm bach, L og ie  & C o ., Ltd. 
Grand Rapids, Mich.
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TOO MUCH PRO SPERITY.

Story of Man W ho Locked a Balance 
W heel.

W ritte n  fo r  th e  T radesm an .
Isn ’t it odd how prosperity  goes to 

some m en’s head like an intoxicating 
beverage?

I t ’s a fact, though; and I suspect 
that two readers out of three who see 
and peruse these lines will be able to 
verify the statem ent by some instance 
th at has come under their own ob
servation.

I am of the opinon th a t nearly ev
ery man (if not indeed every m an) 
has som ewhere a lim it to  the p ro s
perity  which he can safely bear; if he 
prospers beyond the danger point, he 
is apt to  get puffed up. T o under
estim ate one’s abilities, certainly, is a 
m istake; for we have been told again 
and again th at the world is very likely 
to  accept us at our own appraisem ent 
—especially if we put the figure low. 
A t the same time there is the dan
ger of one’s thinking of himself m ore 
highly than he should.

And this is the m istake the fellow 
makes who perm its himself to  be 
spoiled by too much success.

I have in mind a little  chap who is 
a living example of this thing. His 
name is Dunlap. And he is an in
surance man. He has ability, but lacks 
stability. H e can do things, but he 
doesn’t stay put. H e’s one of the 
so rt who require a “m anager.” Pu t 
him over a job as “boss” and he is 
certain to blow out a m ental cylin
der-head in no time. He isn’t made 
of the stuff suitable for leadership.

F o r a long tim e he was w orking at 
a clerical position and m aking in the 
neighborhood of a hundred dollars a 
m onth, but he thought he ought to 
be getting  more m oney; said very 
frankly he was w orth it and, by jin 
goes! he was going to  have it. So he 
applied for a position with another 
company.

T hey put him on as Supervisor of 
Agents. H e had quite a large district 
in one of the Middle W estern  S tates; 
made the county-seat towns, w ent in 
to  the various offices, m et the man, 
handed out a line of up-to-date boost 
talk and then went w ith them  to call 
on “prospects.” H e had a wonderful 
way of closing the deal with hard 
“prospects;” and the company came 
to look upon him as a valuable man. 
T hey advanced his salary so th a t he 
was getting  approxim ately two hun
dred dollars a m onth and expenses. 
H is expense account enabled him to 
live handsom ely in the best hotels of 
the towns he visited.

But he was not built on lines that 
would enable him to stand this am ount 
of success. He got into fast com
pany. T here were chicken dinners in 
the country, autom obile trips and 
cham pagne suppers. Frequently  on 
the “day after” poor little Dunlap 
w asn’t in condition for business. 
Sometimes when he h it a new town 
and struck one of the com pany’s 
agents who also had a penchant for 
the g reat white way, these two—D un
lap and the agent—would go the gates 
to beat the band. Dunlap often got 
on a drunk th at lasted a week. A ft
erw ards he explained to the company 
th a t he was sick.

W hen Dunlap got good and drunk 
he always called up his wife and told 
her, pleasantly, th at he was going to 
end his troubles; th at he had bought 
a gun or a bottle  of poison and th at 
when she saw him again she would 
see his “cold, w hite face.” Nice line 
of talk, wasn’t it? T his used to make 
the poor little soul frantic. W hen he 
got on a stem -w inder like this some
body had to  go and fetch him in. He 
never stopped boozing. T he Lord 
only knows how long he could keep 
it up. A lthough he talked like a driv
eling idiot, he could walk as stra igh t 
as anybody; and as long as he could 
swallow he kept boozing. T he only 
way to stop him was to  fetch him in 
and put him to bed. In  about forty- 
eight hours—if you kept your eye on 
him—he could be sobered up. But 
he got awfully sick during the sober
ing process; and for days he would 
be extrem ely nervous.

O f course, the company got onto 
this thing in due time. T here are al
ways people who take particular 
pleasure in putting  a concern wise to 
the delinquencies of their employes. 
And, m oreover, the company had 
good reason to  expect th at the ex
pense account was som ewhat more 
sizeable than it really ought to be. 
Chicken dinners, autom obile trips and 
cham pagne suppers cost like smoke, 
you know.

So, in a short time, they broke the 
news to Dunlap that they could get 
on quite nicely, thanks, w ithout his 
services.

T his was an unexpected blow.
Dunlap had got to thinking that 

the com pany’s business would go ab
solutely and speedily to  pot unless he 
was on the job. T h a t’s m istake num 
ber two. Big concerns have lost good 
men from time to  time, but it is really 
disconcerting how the woods fairly 
teem with o ther good fellows who are 
perfectly willing to  come righ t in 
and take the places made vacant from 
time to  time.

W hen Dunlap found himself out, 
he soon discovered th a t he was out 
with a vengeance. He couldn’t get 
a job anywhere for a long time. He 
had made a bad record w ith one com 
pany, therefore o ther companies did 
not care to take any chances with 
him.

Finally, however, after m onths and 
m onths of hard pulling—with all his 
friends and all his wife’s friends mov
ing heaven and earth  for him—he fin- 
aly did get a surordinate position with 
another concern. T his job pays him 
fifteen bones a week. The hours are 
long and exacting. And he has a boss 
over him from early m orning until 
dewy night. T here is no tim e now 
for cham pagne suppers, and no extra 
m oney for the g reat white way. The 
circum stances of his present situa
tion are beautifully calculated to  keep 
him sober and faithful.

W hile it is som ething of a hardship 
for his faithful little wife, who must 
skimp and economize to  the very 
limit in order to  live on his present 
income, it is infinitely better than hav
ing him all unstrung by over-much 
prosperity. Eli Elkins.

I t ’s well to  save a little  ju st to  keep 
from  being afraid.

You Need the

Bertsch Shoe
For th e  man who goes 

on the most

Fashionable Footing
For the man who wants service, they have the extra 

wear.

It is a line that fits easy all over, and you’ll want a lot 
of them before the season is ended.

As a matter of fact the BERTSCH shoes are replacing a 
lot of higher priced lines with vastly increased profits to the 
dealer.

We can fill orders promptly, but if you want to be sure 
of having them when the big rush comes get your order 
in now.

Herold-Bertsch Shoe Co.
M akers o f  S h oes Grand R apids, M ich.

RUBBERS

The equinox is at hand and with it the rainy 
season will begin. If you have not ordered 
your rubbers, write us today. Order the new 
style Romeos and Sandals for the shoes with 
high heels and toes. Unless they fit well they 
can not wear well.

Glove Brand Rubbers
are pre-eminently superior in wearing and 
fitting qualities.

H IR T H -K R A U SE  C O M PA N Y
Grand Rapids, Mich.
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Selecting H ats as a Profession.
A girl who found herself face to 

face w ith the problem  of self-sup
p o rt has utilized her good taste  in 
m illinery. She is not particularly  
adept a t trim m ing a hat, but she can 
fit it to  a face, which is, after all, the 
chief a rt of the milliner.

W hen she decided to  take up the 
w ork she wdnt directly  to  her man 
tailor and to  her dressm aker, who 
had m ade her clothes in m ore p ros
perous days and asked them  if they 
would perm it her to  suggest a suita
ble ha t to  be w orn w ith each coat 
and gown which they  m ight make. 
The tailo r and the dressm aker both 
saw the possibilities of the scheme 
and gave her a chance. M any a time 
they had seen one of their choice 
suits ruined by an unsuitable hat.

T he g irl’s idea is to  study the 
gown and the custom er and then 
take a commission to  provide a hat 
to  suit both. She first gains some 
idea of the custom er’s wishes, w heth 
er the ha t should be large and pic
turesque in effect, sm artly  tailored, 
or in w hatever form. T hen arm ed 
with sam ples of the gown or suit 
and its trim m ings she visits shop aft
er shop until she secures exactly the 
righ t com bination in colors and m a
terials, afte r which she places the 
order and delivers the hat in person 
to  the custom er.

Occasionally changes have to  be 
made in the hat, but so adm irable is 
her taste  and so pronounced her fac
ulty  for fitting the shape of the hat 
to  the custom er’s face th a t few com 
plaints are received.

N aturally  she caters only to  high 
priced trade and charges $5 for her 
trouble and talent, and the women 
with whom she deals are only too 
glad to  be relieved of the task of 
m atching gown and hat w ith all its 
a ttendant perplexities. She has been 
so successful that she intends extend
ing her business and choosing hats 
for women of lesser m eans also, and 
in th at case lowering the price. H er 
position with her tailor and dress
m aker is so secure th at they would 
pay her a salary ra ther than have her 
leave them, as they are well aware 
th at she can establish herself any
where by using the talent that she 
possesses.

She does not count the tim e lost 
which is spent in studying the effects 
of harm onious colors. W hile she al
ways consults her custom ers as to  
their likes and dislikes regarding the 
choice of a certain hat and its trim 
m ings, nevertheless, by tac t and di
plomacy she succeeds in having her 
own way in the m atter.

She does not think th a t a b runette  
m ust always w ear red, o r th a t the 
only color for a blond is blue. She 
often reverses the order. She finds 
that some brunettes can w ear all the 
light shades of blue and a certain 
type of blond is a sym phony in bright 
red, but the girl w ith red hair she 
restric ts to  green, w hite or brown in 
oak and copper tin ts th a t make her 
a m odel for any artist.

Every  one has day colors and eve
ning colors, dark and light colors, 
and you m ust know w hat they are 
for each individual custom er if you 
would be successful in the business 
of choosing hats for o ther people. 
She says a ha t is the article of a t
tire m ore than  any o ther th at brings 
out the good points o r accentuates 
the bad ones no t only of the eyes 
and hair but of complexion and the 
shape of the head. She also goes 
so far as to  say th a t if the hat is 
suited to  the w earer all else is for
gotten  and forgiven.

She never attem pts to  have an 
elaborate th ing  in a cheap imitation. 
If  the m oney she has to  spend for 
the purpose is not adequate to  buy 
the best plumes and velvet for a 
hat she chooses in place the best 
qualities of straw  or felt and rib
bon.

W hen choosing a hat the profile on 
each side has to  be considered, and 
the general shape of the head as 
well. If  the face is wide the hat 
m ust be wide. An aquiline nose takes 
kindly to  the hat th a t bends over the 
face, and the retrousse nose is at 
its best under a m ore or less up- 
tilted hat. These are only general 
rules, however. T he individual face 
m ust be considered.

Paper Combs.
The paper comb is a novelty. I t  is 

made of sm ooth nished hard card
board. The teeth  are coarse and far 
apart, but it is quite useful for comb
ing the hair.

T he paper comb is one to  be used 
once and then throw n away. I t  is 
designed for travelers and for use in 
public baths and in various o ther 
places where now m ight be found 
combs kept for common use; in such 
places these combs m ight be furnish
ed by the establishm ent free.

I t  is not costly, the paper comb: 
put up in a waxed paper holder, it 
is sold a t retail a t 1 cent.

Dissipation m akes you a cheat and 
a thief of your own life fortune; you 
are fit for b e tte r  things.

I t  takes a g reat deal of brains to 
conceal our foolishness from  the 
world.

Polly’s Last Cracker.
M arks—My old aunt had not been 

dead tw enty-four hours when her 
p a rro t died, too.

Parks—The poor bird died of grief, 
1 suppose.

M arks—No. Poison.

Up-to-Date

Slipon
Coats

Stylish, Sightly 
Servicable Coats
Vulcanized Seams 

Great Values 
Reliable Goods 

Prices $3.25 to $20
Dealers write today for full line of sample 

cloth and style sheet gratis.

Goodyear Rubber Go.
382-384 East Water St. Milwaukee, Wis. 

Walter W. Wallis, Mgr.

Those Michigan Merchants
who are now enjoying the biggest and 
most satisfactory Young Men's and Lit
tle Fellows' trade are doing it on the 
merits of
Graduate Clothes (Sizes 31-40 - $12-120) 
Viking Clothes (Sizes 31-40 - $7-$11.50)
Wooly Boy Clothes (Sizes 6-17 - $3.75-$10) 
and other moderate priced lines made by

OGO
s y s t p D
OTHINC

The Man Who Knows 
Wears “ Miller-Made” Clothes

And m erchants “ who know ” sell them . Will 
send sw atches and models o r a  man will be 
sen t to  any m erchant, anyw here, any time. 
No obligations.

Miller, W att & Company 
Fine Clothes lo r Men Chicago

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies, Misses and Children

Corl, Knott & Co., Ltd.
20, 22, 24, 26 N. Division St 

Grand Rapids, Midi.

DRESS GOODS
W e show a very  attractive line of 

fall and winter dress goods. Plaids— 
Plain Serges—Fancy Serges—Flannels 
—Suitings, etc.

Our salesmen carry a full line of samples and will be 
pleased to show you.

PAUL STEKETEE & SONS
Wholesale Dry Goods Grand Rapids, Mich.

Outing Flannel Night Shirts And 
Night Robes
M en's Shirts in assorted stripes at 
$4.50, $8.50, $9.00 and in plain w hite  
at $9.00 per dozen.

L adies’ R ob es in assorted stripes at 
$4.75, $8.50,‘$9.00, $9.50 and in plain 
w hite at $9.00, $12.00 and $13.50 per 
dozen.

W e consider th is a strong line from  
both quality and sty le  standpoints. 
Look us over. No trouble to  show  
goods.

G R A N D  R A P ID S D R Y  G O O DS CO .
Exclusively W holesale Grand Rapids, Mich.

We close Saturdays a t one o’clock
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GLORIOUS FALL

The Most Favored of All the Sea
sons.

W ritten  fo r th e  T radesm an .

Septem ber, the m onth of fairs, 
home-comings, conventions, street 
pageants, ingatherings and harvest- 
home celebrations, is with us once 
again.

T he clear, resonant tones of the 
school bells ringing out over this 
broad, fair land of curs—w hat vague
ly rem ote, painfully sweet, strange
ly haunting m em ories they awaken 
w ithin us of our own loijg-gone 
school days!—sum m oning the boys 
and the girls to  our tem ples of learn 
ing.

T here is one nation-wide, wildly 
exciting, vociferous scram ble for 
books and pads and pencils and pens 
and ».tablets and crayons and craolas 
and w ater-paints and paint-boxes and 
pencil-boxes and paste and mucilage 
and scissors and sanitary drinking 
cups—and the  whole house is one 
vast, pulsing chaos until Young 
Am erica—washed, combed, dressed 
and loaded to  the guards with his 
colossal burden of school supplies— 
goes fo rth  in pursuit of learning!

How wonderfully complex and 
m ultitudinous the paraphernalia  of 
juvenile train ing  have become in 
these la tter days! W hen a lad of 5 
years I was sent off to  school, I far
ed forth  -sans shoes, sans stockings, 
sans coat and sans tie. My visible 
stock consisted of one m ashed toe 
and an old, thum b-m arked speller 
bound in Nile green boards. The 
bruised toe taught me endurance, 
while the speller introduced me to  
the whim sicalities of English spell
ing. But w ith the introduction and 
developm ent of our m odern process
es of train ing  the youth, all m anner 
of collateral supplies, equipm ents and 
fitm ents are required.

Nowadays our little boys and girls 
m ust have a sizeable k it of imple
m ents, devices and tools; otherwise, 
so we are informed, they will not be 
able to  cope with the asperities of 
learning. T he unimaginative, unsup
ple person, who has been brought up 
under old-fashioned conditions—now 
happily antiquated by the  enlighten
m ent of this progressive, pauseless 
age of superior pedagogics—is apt to  
get himself balled up if he questions 
jthe w hereforeness of this collateral 
impedimenta. But, really, this k it of 
implements, devices and tools, w here
w ith  each lad is now duly equipped, 
is a w onderfully clever provision. 
Gems of thought, for instance, are 
cut out bodily with the scissors, so 
they can be viewed objectively and 
contem plated critically. Bits of es
sential wisdom are pasted in a blank 
book, or som ething. T hat accounts 
for the paste tube and mucilage ¡pot. 
Thus each im plem ent is designed for 
a special purpose. T herefore when 
any form idable obstacle fronts the 
youth on the highway to  erudition, 
the contem plative lad is taught first 
to  size up the disturber, then  to  delve 
in his ever-present k it and produce 
the accredited im plem ent o r device 
for the obstacle’s speedy undoing.

From  a strictly  pedagogic point of 
view, can you beat it?

But I have m eandered hopelessly 
from my theme. T his screed is pri
m arily a tribute to  fall, th at delight
some season sandwiched in betw ixt 
blistering, blustering  sum m er and 
storm -laden, ice-bound winter.

F ortunate  are the people who dwell 
in tem perate zones; for theirs are the 
benefits th at come with the chang
ing seasons. T his gives us variety 
and variety belongs in a booklet with 
chili-sauce and cocktail (oyster cock 
tail, of course).

Give me the widest, w ildest variety 
in the seasons! I love them  all; and 
I am ready for each one of them 
when it comes. W hen it is hot I like 
to see it sure enough hot. Let the 
m ercury in the column climb as high 
as it will! And let the pesky heat 
waves dance in the sunlight! L et the 
scorching, withering, blistering heat 
of a good old-fashioned sum m er stew 
and fry, fricassee and parboil us— I ’m 
perfectly willing to  take the inciden
tal inconveniences along with the 
larger benefits!

But when sum m er is long pass
ed, and m idw inter has come, then I ’m 
right in for anything the season has 
in store for us. If  the m ercury drops 
down to zero, and then some, I say, 
“L et her drop.” W h at’s the  use of 
having a w inter if you do not get 
some ice-laden gusts from  the Polar 
regions? L et the wind blow so hard 
I can lean against it, and let the 
white snow sift down out of the cold, 
blue depths until the whole earth is 
invested with a belt of sparkling 
frost-crystals an ankle deep, a knee 
deep, any old depth! And let the 
wind w ithout howl as the swift-mov
ing shadows of night fall! W inter 
has its glorious com pensations along 
with its accompanying disadvantages.

But after sum m er is gone, togeth
er w ith the heat and dust of it, and 
before w inter has yet arrived, there 
is this glorious season of fall. And 
this is the beginning of it. I t  is a 
season w orth while, and deeply be
loved it is! W ith  m any it is the 
m ost favored of all the seasons of 
the whole year. A lthough it does 
not bring us such conspicuous ex
trem es of tem perature, it provides us 
w ith m any subtle and delightful 
charms. The ingratiating  spirit of a 
typical day in early fall is a them e 
that has often been extolled. The 
glare and g litter of a sky dom inated 
by an excess of light has given place 
to  th at deep, tranquil, restful blue; 
and our spirits are impressed with 
the vastness of the m aterial world. 
Somehow the spirit seems to  become 
enfranchised, and the currents of life 
within us and w ithout us seem in
creasingly rich, full and fortifying.

A fter the strenuous labors of sum 
m er N ature is disposed ju st now to 
have a little  breath ing  spell. The 
crops are “made,” the grass of the 
field has m atured, and the industrious 
leaves of the trees have perform ed 
their appointed tasks. L ooking back 
upon the w ork of the  sum m er N a
ture observes th a t her w ork has been 
satisfactorily done; and now it is 
as if she said: “Go to, let us pause

for a space ere we tackle this 
w inter job!” So N ature takes a hol
iday—her grand autum nal vacation. 
L ater on, when the early frosts 
come, she’ll bedeck the trees with 
gay banners. T here’ll be delightful, 
sunlighted days som ewhat rem inis
cent of summer, when the sun was 
in the heyday of his streng th ; and 
there’ll be nights when you feel an 
increasing tang in the air. T here’ll 
be times when the wind seems to 
sough dolefully about the corners of 
the house, but the sparkling frost- 
crystals of m orning will convince you 
that N ature is not m ourning.

If you a ie  inclined to a somewhat 
m orbid view of fall—finding in the 
falling leaves a symbol of death, and 
reading in the soughing wind a m es
sage of inconsolable grief, somebody 
has been doping you w ith decadent 
literary  musings. The leaf does not 
shed any tears because it has been 
detached and set loose so that it can 
scam per with the wind—why should 
you? And as for “the wind in the 
chim ney”—well, as the poet said, 
“T h a t’s God’s own harm ony.” So 
chipper up, old scout, and be gay! 
And, above all things, make it a 
point to  get out into the fresh air and 
inflate your lungs w ith this invigor
ating  fall air. I t  will do you good.

Charles L. Garrison.

No Job For Him.
A week previous to  Labor Day 

the rising young lawyer called on the 
President of a labor union to  ask: 

“W ill your union have an excur
sion or picinc to  celebrate the day?” 

“T h at is the plan,” was the reply. 
“Then, of course, you will want an 

ora to r?”
“W hat for?”
“W hy, to speak of labor as en n o 

bling, and all that—to refer to  the 
wheels of industry—to picture the 
vine-clad cottage—bone and sinew— 
brawn and muscle. You know how 
those things go, and I ’ll give you 
som ething extra for ten dollars.”

“I see. Can you bring down 
rents?”

“H ardly.”
“O r the price of food stuffs?”
“I don’t think so.”
“Can you tell us how to beat the 

tru sts?”
“I can’t prom ise.”
“Can you raise our wages?”
“You m ust know I can’t.”
“Just hot air, eh? T hen please ex

cuse me. This is my busy day. Yes, 
labor is ennobling, but we w ork with 
our hands instead of our m ouths!”

Some men are too polite to  re
move the beam from their own eyes 
before taking the mote out of their 
neighbors’.

“The Favor of 
the Trade"

NATIONAL
BISCUIT

COMPANY

Does your business have, 
it? D o  you enjoy the 
goodwill of your trade ? 
You say “ yes”— but, con
sider the matter imperson
ally. Is your business 
growing ? For growth 
is the sure sign that 
your business possesses a 
goodwill.

The various products of the 
National Biscuit Company enjoy 
the favor of the trade throughout 
these United States— they enjoy 
the goodwill of over one hundred 
millions of people.

Mr. Dealer— in the past twelve 
years hundreds of millions of 
In-er-seal packages have been 
sold, to say nothing of the in
conceivable quantities of National 
Biscuit Company products sold 
from the famous glass-front cans.

Have you shared— do you share 
— Will you share— in these im
mense sales?

m
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T H E  PRIC E OF SUGAR.

Cheerful Topic Now Giving Weather 
a Rest.

W ritten for the Tradesman.
I t  was eggs a year or so ago. T hen 

it was butter. A fter 'th a t it was both 
eggs and butter. L ong before that 
it was meat. Now it is sugar. The 
w eather m an should be thankful for 
the diversion.

Brown was weighing out twelve 
pounds of sugar for a dollar yes
terday w ith a sparing hand. H e did 
no t perm it the scales to  tip even to 
the w eight of one grain. T he cus
tom er saw w hat he was doing and 
laughed.

“W hat else?” asked Brown.
T he custom er shook his head.
“ N ot a th ing ,” he replied.
Brown tied up the sugar and sat 

back on the edge of the counter.
“I ’m losing m oney on you,” he 

said.
Brown and the custom er were old 

friends, and the grocer felt ju st like 
letting  some of his pent-up w rath  es
cape.

“T hat is w hat they all say,” quoth 
the custom er.

Brown snorted and stroked his cur
ly hair.

“G et any beet sugar?” asked the 
customer.

“ N ot a pound,” was the reply. “ I 
can’t get it. T hat is why the canc 
sugar is m ounting to  the sky.”

■“No beets?” asked the customer.
“Oh, I don’t know,” was the dis

gusted reply.
“ Perhaps it is combine,” roared  the 

customer.
“I don’t know !” said Brown. “I 

know th at all the profit I make on 
you to-day is the profit I make on 
th a t paper bag you are carrying the 
sugar away in. I charged you some
thing over eight cents a pound for 
that, and it did not cost quite so 
much. How about coffee, o r spice?”

“T hat is w hat the grocers all say,” 
repeated the customer. “Leave it to 
you and you’re ready for the bank
ruptcy  court.”

And the custom er walked out of 
the store w ithout giving Brown a 
chance to  get back at him. Then 
three men came in and asked the 
price of sugar and went out.

Then two women came in and said 
Brown ought to  be ashamed of him 
self, and went out. N ext a boy came 
in and asked w hat time it was. Brown 
thought he was having quite a brisk 
business—not!

In  half an hour the keeper of a 
boarding house entered  and stood 
w ith her hands on her swelling hips 
looking a t the groe'er.

“I ’ll not pay it!” she shouted.
Brown looked astonished, but kept 

mum.
“I ’ll see you further first!” the 

woman w ent on.
“All righ t!” said Brown.
T hen the keeper of the boarding 

house took one hand off her right 
hip and held out a damp and sweaty 

• paper. I t  was a bill Brown had a t
tached to  her la test order, and in 
the bill sugar was charged a t twelve 
pounds for a dollar.

“O h!” said Brown. “I see!”
“You m ust th ing  I ’m easy,” roar

ed the woman.
“I th ink  you’re honest,” replied 

Brown.
“E igh t cents and a th ird  for sug

ar!” cackled the woman.
“Nice m orning!” observed Brown.
“I dunno,” said the woman. “How 

much do I get off this bill?”
Before Brown could reply the door 

opened again and M ary Belle D arl
ing-Sweet came in with a frown on 
her face. T he keeper of the board
ing house scowled a t the make-up on 
M ary Belle D arling-Sw eet’s front 
elevation.

M ary Belle p ro d u ^ d  a copy of the 
m orning newspaper.

“Is this right about sugar?” she 
asked.

“D unno,” said Brown.
“I t  says here th a t sugar will be 

ten cents a pound before the week is 
over.”

“T hat is some guff some fool g ro 
cer whispered into the ear of a kid 
reporter,” replied Brown.

“Is  it true?”
“You see,” Brown w ent on, “there 

are dealers who think they can pre
pare the public for advances in pric
es by predicting boosts which never 
take place. Instead  of doing the 
thing expected of them, these tin 
horn predictions make consum ers 
mad, and instead of m aking them  
meek and humble in the face of stiff 
prices, they keep buyers away from 
the stores.”

“I ’ll never pay ten cents for sug
ar!” shouted the keeper of the board
ing house.

T he elegant M ary Belle Darling- 
Sweet would have achoed the senti
ment, only she was too exclusive to 
have anything w hatever in common 
with the keeper of a boarding house.

So the keeper of the boarding 
house glared at M ary Belle and w ent 
out, and M ary Belle glared a t Brown 
and made her exit, and Brown sat

/ T \ Our B rands o f V inegar
H f i f i r Have Been Continuously on the Market

For Over FORTY YEARS
Think of it—FORTY years of QUALITY

( « $ )
We cannot afford to dispense with QUALITY 
in the make of our Vinegar, and you cannot 
afford to handle any Vinegar that lacks 
QUALITY. Order from your jobber. SPECT-
FY AND SEE THAT YOU GET

HIGHLAND Brand Cider and Whit© Pickling 
O AK LAND” Brand Cider and White Pickling

“ST A T E  SEAL’’ Brand Sugar

l p | i f They will please both your customers and 
yourself.

Oakland Vinegar & Pickle Co. Saginaw, Mich.

It Satisfies
Holds trade and makes new customers

St. Laurent Bros. Pure Peanut Butter
All size glass. Tin and fiber pails. Also preparers of the famous 

Valley Brand Salted Peanuts. Order through your jobber.
ST. LAURENT BROS., BAY CITY, MICH.

Always Reliable

Phipps, Penoyer & Co.
W holesale Grocers 

Saginaw x  Michigan
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vanced to  m eet her w ith a worried 
look on his face.

“W h at’s this about sugar?” de
m anded the woman.

“W hat's  w hat about sugar?” asked 
Brown.

“T en cents a pound!” shouted 
M other Garney.

“E igh t and a th ird ,” said Brown.
M other Garney threw  tw o w rin

kled hands tow ard high heaven.
“R obbery!” cried the woman, in a 

moment.
“O f course,” adm itted Brown.
“A n’ you have the nerve to  say 

it to  me face?”
“Sure!” replied Brown. “T he refin

ers are m erely getting  back the m on
ey they  paid out in fines.”

“T he nerve of th is!” said M other 
Garney.

“T he Governm ent cost them  a lot 
of m oney in the defense they were 
obliged to  put up, and took quite 
a few dollars in fines. Now they are 
getting  it back!”

“T he thaves of the  w orld!”
“The Standard Oil Company did 

the same thing,” Brown w ent on, 
w ith quiet sarcasm , try ing  to  get to 
the things the wom an had come 
there to  say before she could lim ber 
up her tongue. “The corporation was 
fined $20,000,000, or thereabouts, and 
the corporation proceeded to  collect 
it from the  people.” T he fine was 
never paid, although the people paid 
it to  the tru st.”

“T he scamps!” said M other Gar
ney.

“And I know,” Brown w ent on,

w ith the idea of saying it first, “that 
the refiners have lifted prices only 
half a cent a pound, and th a t the re 
tailers are lifting it three cents a 
pound!”

“ ’T is a shame for you!” said 
M other Garney, in doubt as to 
Brow n’s seriousness.

“A nd I «.now th at the cane sugar 
men bought up the beet sugar in ter
ests and put th e  kibosh on them  so 
there could be no com petition. ’

The door opened again as the 
woman glared a t the grocer, and 
H am ilton Dyer, the hardw are man 
and the expert kicker of the town, 
entered and beckoned to  Brown.

“The newspapers say sugar is go
ing up,” H am ilton said, “so I thought 
I ’d order before it got above six 
cents.”

“E ight and a th ird ,” said Brown.
“Oh, it m ay go up to  that,” H am 

ilton said, with a forced laugh, “but 
i ’ll be ready for it. Can I have two 
hundred at anything less than six?”

“E ight and a third,” persisted 
Brown.

“Not nojv?”
‘‘R ight now !”
“W ell, of all the bare-faced—”
“As I was ju st saying to  Mrs. Gar

ney,” Brown w ent on, “the tru sts are 
now collecting in the m oney they 
have been forced to  pay to  the Gov
ernm ent in the way of fines.”

“ It is your iufeinal retailei who is 
m aking the trouble!” roared H am il
ton.

“As I have been saying,” Brown 
continued, with a grin, “the cane men

bought up the best m en to do away 
with competition, and then tied the 
price of sugar to  an aeroplane. I t  is 
a combine, all righ t!”

“I tell you it is the retailers!” roar
ed Ham ilton.

“Sure!” answered Brown. “W e like 
to  have prices go up. I t  saves us 
talking about the weather. I pre
sume you came over here to  tell me 
lh at the grocers are doing this. O f 
course we are! W e’ve got a combine 
that is going to  boost prices until 
the consum er starves to  death.”

“W ell, you needn’t get gay about 
it!” said Ham ilton. “I did not come 
in here to be stuffed w ith guff like 
that.”

“I have only taken the words out 
of your m outh,” said Brown. “From  
m orning to  n ight it is nothing but 
sugar! People who use three pounds 
a week act as if they were about to 
go to  the poor house. People ride 
about the city a t ten cents a trip 
hunting for sugar a t seven cents and 
forget th at they are spending a quar
te r to  save a few cents. O f all the 
blasted, foolish—”

Then B row n’s language trailed off 
into diamond type because there was 
a lady present, and Ham ilton went 
out to the door and looked through 
the plate glass.

“H ere’s the chairwom an of the 
Consum ers' League coming,” said 
H am ilton, in a moment. I ’ll just re
main a few m om ents and hear you 
repeat the guff you have been giving 
me about the price of sugar.”

“Fine m orning,” said the chair
woman.

“E igh t and a th ird ,” said Brown.
“T hat was a nice rain we had last 

night,” said the woman.
“I t  is caused by the in terests try 

ing to  collect the fines—”
“If this w eather keeps up,” the 

chairwom an said, “ I ’ll have a bush
el of the nicest w aterm elons that ever 
grew .”

“And the grocers’ combine has 
boosted the price to eight and a 
th ird—”

And H am ilton sent out for a po
liceman and advised the taking into 
custody of the chairwom an of the 
C onsum ers’ League.

“She’s crazy,” he said. “ No sane 
woman would talk  about the w eath
er when she has a chance to  slam a 
grocer about the price of sugar!”

The conduct of the chairwom an 
was so unusual and irregular th at the 
policeman took her away and fasten
ed her up in a padded cell.

“Talk about the w eather!” growled 
the policeman. “And there’s the 
price of sugar to howl about! Plum b 
crazy!” A lfred B. Tozer.

The Sucker Worked.
A faker passed through a small 

town selling pumps, which he claim 
ed would force w ater w ithout any 
pipe. A native bought one and sw eat
ed at the handle, but no w ater ap
peared. He asked for an explanation.

“W hy,” said the faker, as he drove 
on, “the sucker is at the w rong end 
of the pump.”

T h e  R ea l L iv e  E v e n t
Exposition and Land Show Combined into the Greatest

Event in Michigan
Process Work in Manufacture— Illustrated detail of production from raw 

material to finished article; side lights on material progress.
NaVassar— Worlds’ Greatest Ladies Band— Forty beautiful women, all 

artists. Two magnificent concerts daily— Splendid Soloists.

Merchants’ W eek and Fairy Carnival
Wonderful Illuminations— Venetian Nights Entertainment— Joy 

Rides— Fire Works— Speed Boat Events.
A  hundred fascinating attractions on a lavish scale.

All roads lead to Saginaw. Take any of them.

September 22 to 30 SAGINAW September 22 to 30
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Sympathy.
W h en  you s i t  in  th e  house of m ourning, 

L e t th e  clasp  of you r ten d er hand  
B e a  w ordless pledge of com fort,

A nd y o u r friend  will u n d ers tan d  
T h a t  you r h e a r t  is a ch in g  w ith  her, 

T hough your w ords be ev er so few ,
A nd th e  th o u g h t of you r deep com passion 

Shall be sw ee t a s  th e  su m m er dew.

W hen  you s it  in  th e  house of m ourn ing  
W h ere  never th e  lig h t s tre am s in,

L e t yo u r love be like  a  sunbeam ,
A conquering  w ay  to  w in;

L e t i t  spell itse lf o u t in  flowers,
L e t i t  cause  no h u r t  n o r ja r ,

L e t i t  b rin g  a  m essage from  heaven  
W here  th e  angels of com fort are .

W hen  you p lay  w ith  th e  litt le  ch ild ren  
L e t th e  c h ild -h ea rt be yo u r own.

Ah, me, th a t  th e  y e a rs  of childhood 
A re so soon an d  sw iftly  flown!

P la y  w ith  th e  litt le  ch ildren  
A nd le a rn  th e ir  w isdom  ra re ;

In  th e ir  beautifu l, b rave, sw ee t m orn ing  
T hey  a re  cum bered  n o t w ith  care.

Wihen you s i t  w ith  th e  d e a r  old people 
W ho hav e  reach ed  th e  w estern  slope, 

S h are  in  th e ir  tra n q u il evening,
S hare  in  th e ir  sp lendid  hope.

F o r ju s t  across  th e  riv e r 
T h ere  is  w a itin g  fo r  them , in  tru th ,

T h e  jo y  of th e  life im m ortal,
A nd th e  g a rm e n t of fadeless youth .

W h en  you s i t  in  th e  house of fe astin g  
T h e re  m u s t be a  sm ile on you r lips, 

B ew are  of th e  selfish shadow  
T h a t m ig h t c a s t a  b rie f eclipse.

Jo in  in  th e  m ir th  and  laugh ter.
J oin in th e  m erry  song,

W hen  you s it  in  th e  house of feastin g  
Be gay  w ith  th e  joyous th rong .

W hen  you ta k e  th e  road  w ith  a  com rade 
W h atev e r th e  hap  m ay  be,

A ccept i t  a s  p a r t  of y ou r fo rtune,
L e t you r mood be bold an d  free.

C are  n au g h t fo r th e  rou g h est w eathe r, 
S h rink  n o t from  th e  s tee p e st w ay,

T he  tw o w ho a re  m arch in g  to g e th e r 
Should fa re  to  th e  end of th e  day.

M arg are t E . S angster.

Courtesy, Like Charity, Should Begin 
at Home.

W ritte n  fo r  tn e  T radesm an .
A law yer was speaking of one of 

his clients who was filing an applica
tion for a divorce: “I t  is a queer case.
I never before had one like it. This 
m an has been m arried some eighteen 
years. H is wife is fine looking, of 
very pleasant m anner and is often 
called even a charm ing woman. T heir 
m ost intim ate friends never suspect
ed th at the m arriage was not m ost 
harm onious and happy. T heir separa
tion, soon followed by his applica
tion for a divorce, came as a com
plete surprise and shock to their 
whole circle of acquaintances.

“ F o r some time,” the a tto rney  con
tinued, “ I thought my client was not 
being quite frank with me, and sup
posed that eventually I should find 
there was another woman in the 
case. Of late, from  the very liberal 
p roperty  settlem ent which m y Mr. 
A. is planning to  allow his wife, I • 
have decided th at this supposition of 
mine was wholly wrong. Mr. A., 
whom I now believe to  be speaking 
with entire sincerity, explains his 
course in this way:

“W hen any one was near my wife 
was all right, but when we were 
alone she never had a pleasant word 
n o r look for me. I t  was nag, nag, 
nag, continually. I stood it for eight
een years until m y daughter should

be grown, and now I refuse to  live 
longer w ith a wom an who insists on 
trea ting  me like a dog. My wife’s 
contentious spirit and spiteful tongue 
have made m y life one long inferno 
of torture . My own home, for the 
m aintenance of which I have bent 
m y every effort, has held no joy nor 
com fort for me. T he m ost orthodox 
views of the hereafter of the un
righteous hardly present miseries 
g reater than  those which I actually 
have endured.’ ”

And ye t this woman, who because 
of her acrim onious tongue and tem 
per has already lost her husband’s re 
gard and probably soon will lose 
even her legal hold upon him, can 
be and habitually is gracious, amia
ble and lovely to  those outside her 
own household.

I t  would seem that in the several 
thousand years th a t the hum an race 
is known to have inhabited this earth 
living ought to have been gotten 
down to  a science, and we would 
know how to get on com fortably and 
happily together. But m any of us 
do not. W e make the m istake of 
venting our ill hum or on the home 
folks, thinking th at they will stand 
it w ithout m aking a fuss or coming 
back a t us in any way. Som etim es 
they do stand it for a while, but be
fore we realize the ruin we have 
w rought, happiness and harm ony are 
forever gone.

All are liable to  make this error. 
A  m an goes to  his store or office or 
factory  in the m orning. All day 
long he is iq  contact w ith his cus
tom ers o r his employes or his fellow- 
workers. Irrita tin g  circum stances 
are constantly  arising, but those who 
are wise keep friction reduced to  the 
minimum. A dispute o r a wrangle 
m eans an inevitable loss of time, 
force, patronage and eventually of 
money. So from m otives of business 
policy, if Jfor no h igher reason, Mr. 
Man is compelled to  hold his tongue 
on m any a try ing  occasion, and 
learns to  be polite and courteous 
when the feelings of his heart would 
prom pt to  words of scorn and insult 
if not to  actual blows.

But when he leaves the store ' or 
office and enters the precincts of his 
own home conditions are changed. 
H e can be gruff and surly, sullen and 
m orose, he can give the bearish ten
dencies of his nature free rein w ith
out causing the loss of one custom er 
or the disaffection of a single em 
ploye. H e can snap up his wife 
when she innocently  chances to  drop 
some rem ark  th a t jars  upon his over
w rought and sensitive nerves, he can 
reduce the children to  a painful si
lence by an undeserved but harsh

Sales Books gectAL0F
V tniarii Km  
DapS 
C m
B ri
aal
tM
MOTE |
iM ¿cared. ll uk£> from

TW OEdI r?  t ia b V m t 
‘ copy M priala 

to execute order*.

d / i f n ' l U

A w / vz/ v g s  
T e j v t s  /o m  

/fZAGS St COVERS/ Bak
[S A IL S  * R I G G I N G  [HOgg CORK

Cog Gear Roller 
Awnings

Are up to date. Send for catalog.
Get our prices and samples 

for store and house awnings.

The J. C. Goss Co., D$[£’

FOOTE & JENKS* COLEflAN’S ( b r a n d v

Terpeneless High Class

Lemon and Vanilla
W rite fo r our “ Prom otion Offer”  th a t combats "F ac to ry  to  Fam ily" schemes. Insist 

oa getting Coleman’s E x tracts  from your jobbing grocer, o r mail order d irect to

FOOTE & JENKS, Jackson, Mich.

YOU HAVE MADE A MISTAKE when you buy a Christmas line without 
first seeing our samples. If our salesmen do not call on you write us and we 
will see that one does.

THE WILL P. CA N A A N  COMPANY
105 N . O T T A W A  S T . G R A N D  RA PIDS, MICH.

M I L W A U K E E  V INEGAR  C O M P A N Y
Manufacturers of Guaranteed Grain Distilled Vinegar

Sold by all Jobbers MILWAUKEE, WIS., U. S. A.

Don’t Pay a Fancy Price for Vinegar
SEND US A N  ORDER TO -DAY FOR

C O M PO U N D
G R A IN , SU G A R  A N D  G R A PE  V IN E G A R

The price is 13V4 cts. per gallon with one barrel free with each fifth barrel shipped this season
F O R  Kalamazoo, Lawton. Grand Rapids. Saginaw. Jackson. P A R  

* '  ’ Detroit. Alpena. Traverse City or Bay City. *  .  K J .  JD.

STOCK ALWAYS ON HAND AT THESE POINTS 

An Ideal Pickling and Table Vinegar 
Satisfaction Absolutely Guaranteed

Lawton Vineyards Co. :: Kalamazoo, Mich.

N O T I C E
Now is the open season for

NIBBLE STICKS
We furnish bait with every box. It catches 
’em every time. Use n o t h i n g  but the 
ORIGINAL NIBBLE STICKS made by

P U T N A M  F A C T O R Y , N ational C andy C o.
Grand Rapids, Mich.



M I C H I G A N  T R A D E S M A N 21Septem ber 20, 1911

reprim and, and his rudeness will not 
cost him a cent in money. Ju s t be
cause this is so, m any a m an at his 
own fireside in the evening “takes 
out” the accumulated choler of the 
day on those who stand nearest and 
dearest to  him.

A wife easily may make a similar 
m istake. A wom an of any brains 
learns very early in life that it is 
m ost impolitic for her to  gain 'the 
reputation in her neighborhood, or in 
society, or am ong her circle of 
friends, of being “red-headed.” L ike
wise the woman who is cross and 
sour-tem pered always is shunned. A 
sensible wom an knows th a t in her 
ordinary days’ work she m ust keep 
calm and placid even when subjected 
to  all kinds of annoyances. One cross 
word and the girl who is a jewel of 
a cook m ay sulk for a whole day or 
even pick up and leave. But the wom 
an who chances to  have a good, pa
tient, forbearing husband (and there 
are such) m ay fancy th at she can 
nag and find fault with him with im
punity, since by so doing she will 
neither lose social prestige nor get 
into a racket w ith the servants.

I f  every family quarrel cost five 
dollars in cold, hard cash, or had to 
be squared by some other definite 
and tangible loss, peace and tran 
quility would reign in m any a house
hold where now there is little  be
sides discord and heartache. W e 
foolishly imagine we are running no 
risk in ill trea ting  our own until 
we lose th at which is far m ore prec
ious than  the th ings for which we 
so carefully m aintain our urbanity 
and self-control in public.

Should we, then, try  to  use com
pany m anners a t home? W ill they 
stand the stress and strain  of every
day wear? T he answer to  these 
questions is: Yes and no. In  home 
life there is a lack of form ality, a 
familiarity, if we use the word in its 
best sense, th a t is a t once a neces
sity of its conditions and its chief 
charm . A m arried pair or parents 
and children can not talk to one an
o ther in polite drawing room plati
tudes: they m ust get down to facts. 
A man, when he leaves the break
fast table and hurries to  catch his 
street car or train, can not use the 
studied cerem ony with which he 
would take his departure from  a 
fashionable reception; a wife, when 
she is telling her husband of some 
bill th at m ust be paid or of cer
tain expenses' that will have to be 
met, does not put on the coquettish 
airs of a belle at a ball. S tilting and 
artificiality in family m anners are in
tolerable. But the hom ely sincerity, 
the plain m atter-of-factness that form 
the very basis of hom e life make 
necessary a b e tte r and gentler kind
ness, a broader to leration  for differ
ing views and opinions, a quicker for
giveness of errors, a deeper tender
ness and a tru er *and finer courtesy 
tow ard those who are under the same 
roof with us than are due to  outsid
ers. W e do not w ant courtliness in 
the  home, but we do w ant and im
peratively need common courtesy and 
consideration.

Especially should every m arried 
pair strive to  avoid the m utual fault

finding and recrim inations th at are 
all too common with very many 
whose b irth  and breeding would 
prom ise better things. “R ubbing ir 
in” as to every trifling m istake and 
every small failing soon blasts all 
happiness. Financial prosperity, so 
cial and business success, even con
geniality of tem peram ent and a like
ness o f  views on all fundamental 
things, can not make a tru ly  happy 
home life unless a husband and wife 
are willing to  take the trouble to  use 
good m anners tow ard each other. 
T he affection that should grow 
stronger w ith the passing years soon 
dies a natural death if allowed to 
suffer continual ill treatm ent.

In  those o ther cases where there 
exists a genuine incom patibility of 
tem peram ent, where, as som etim es 
happens, two excellent people have 
to  face the hard fact that their m ar
riage has been an irrevocable m is
take—even under those sad circum 
stances perfect m utual courtesy will 
afford a balm of healing and allevia
tion. I t  can not make an ill-assorted 
pair a ltogether happy, but it will go 
a long way, fa rther than  anything 
else, in lessening their miseries.

Quillo.

Great Chance For This Judge’s W ife.
A New York court has establish

ed a ruling that no wom an’s dress 
carries a mony value after it has 
been worn ten times. T he decision 
was made in a dire insurance suit 
whereby the plaintiff sought to  re 
cover the full value of clothing de
stroyed. In  adm itting  th at the cloth
ing had been worn m ore than  ten 
tim es the plaintiff lost her case, for 
the court gave her but a trifling sum.

W hew! W hat an opportunity  for 
th a t judge’s wife! She m ight hang a 
tally sheet by her w ardrobe door 
w ith the record of every w earing of 
every garm ent. “Ten tim es and out”

m ight become her slogan. If  sh» 
chose, she could have a new dress 
or two or three new dresses every 
ten days—according to  the number 
of tim es she wishes to  change her 
clothes in a day’s time. Perhaps at 
the end of a m onth the Judge might 
come to  the .conclusion th at after all 
a dress has some money value after 
it has been worn ten times.

They Don’t Have To.
“A M issouri judge has ruled that 

a man m ay spank his wife.”
“A man may stick a pin in a m ule’s 

leg, too, but there’ll be very few who 
will care to  do it.”

I t  is a clever girl who knows how 
to fall in love with her head, and 
not with her heart.

I n c r e a s e  Y o u r  S a le s  o f

BAKER’S 
Cocoa and 
Chocolate

ANY GROCER who 
handles our prepa
rations can have a 
beautifully illustra
ted booklet of choc- 

u  ?“un% olate and cocoa rec- 
U  m I | \  ipes sent with his 
SR * f w l l i  compliments to his 
n  i l ! U ll customers entirely 
H  j M ¡ in  free of charge.
H i  I m f a f l
IQOhmCv* Ask our salesman

Registered, or write
U. S. F a t. OB.

Walter Baker & Co. Ltd.
D ORCHESTER, MASS.

Wilmarth Show Case Co. 
Show Cases 

And Store Fixtures
Je ffe rso n  and Cottage Grò ve A venues 

Grand Rapida. Mich.

Just as Sure as the Sun 
Rises

C r e s c e n t

f L O U R

Makes the best Bread and Pastry

This is the reason why this 
brand of floor* wins success for 
every dealer w h o  recommends 
it.

Not only can you hold the old 
customer! in line, but you can 
add new trade with Crescent 
Flour as the opening wedge.

The quality is splendid, ii is 
always uniform, and each pur
chaser is protected by that iron 
clad guarantee of absolute satis
faction.

Make Crescent Flour one of 
your trade pullers—recommend 
.it to your discriminating cus
tomers.

You have had calls for

HAND SAPOLIO
If you filled them, all’s  w ell; if you 
didn’t, your rival got the order, and 
may get the customer’s entire trade.
HAND SAPOLIO if a . special toilet soap—superior to any other in countless ways_delicate

enough for the baby’s skin, and capable of removing any stain.
Costs the dealer the same as regular SAPOLIO, but should bo sold at 10 cents par cake.
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Conservation and the Implement 
Dealer.

I t  is surprising, and likewise g ra ti
fying» to see how extensive is the in 
terest th at is being m anifested in 
conservation. All classes of' the peo
ple are considering the subject in its 
various phases, and there  is a g row 
ing consciousness th at conservation 
of resources, natural and otherwise, 
is one of the m ost im portant m ove
m ents of the age. Even the funny 
men have taken it up.

“A re you willing to  chop some 
wood for your dinner?” asked the 
woman of the house.

“Lady,” answered P lodding Pete, 
“I ’m in terested  in de preservation of 
de forests, an’ it would be agin’ me 
principles to  put an ax into one of 
de m onarchs of de forest, even al
though he lay prostra te  a t me feet.”

T his is representative of the a tti
tude of the public in general. T hat it 
is of vast m om ent to  the country is a 
fit condition for congratulation.

I t is inevitable, however, th a t there 
is going to be a deal of zeal w ast
ed, a lot of m otion lost and a vast 
am ount of enthusiasm  dissipated to 
no purpose. T here is too much gen
eral and individual ignorance as to 
what conservation really means, and 
too little  real knowledge as to  the 
m eans which m ust be employed to  
bring about the end which all are 
so unanim ously desiring. T his is 
m ore particularly  true regarding soil 
fertility  conservation, which, afte r all, 
is perhaps the m ost im portant de
partm ent of the whole movement. 
N ot so very much is accurately and 
definitely known about soil constitu
tion. Authorities, or so-called au
thorities, are divided upon the ques
tion as to  w hat constituent elements, 
and w hat proportions of them, are 
essential to  provide p lant food for a 
norm al yield and to  still leave a suf
ficient surplusage to prevent soil de
pletion.

I t  is true th at m ore or less well 
directed experim ents are being u n 
dertaken in m any localities, the re
sults from  which will go far tow ard 
dissipating this prevalent ignorance. 
These experim ents should be careful
ly watched and the results should be 
given serious consideration.

H erein the implement dealer, if he 
is alive to the imminence of his op
portunity , can b.e of signal service to 
his community. But not alone can he 
benefit his community, he can derive 
a substantial advantage for himself. 
He can and ought to m aintain a sup
ply of the literature on this sub
ject now being issued by the Gov
ernm ent and the state experim ent 
sta tions for purposes of distribution

in his locality. T hen he should en
courage experim entation and soil 
analysis am ong his farm er friends. 
The deficiencies of the soil in his te r
ritory  should be determ ined as near
ly as m ay be, and he should put him
self in the way of being able to  sup
ply those deficiencies.

T his would naturally  introduce him 
to  the sale of fertilizers, machines for 
sowing or spreading fertilizers, and 
particularly  this ought to  make it 
possible for him to encourage a de
mand for m anure spreaders. The 
Age has heretofore called a ttention  
to the possibilities of the fertilizer 
trade. I t  is true th at there have been 
conditions in that trade in the past 
which have made it m easurably u n 
desirable from  the implement deal
er s point of view. But w ith the 
grow th of the soil fertility  conserva
tion idea, and w ith the necessity for 
the scientific application of fertilizer 
m aterials becom ing m ore pressing 
daily, an opportunity  is going to  be 
afforded to  the im plem ent dealer to 
enter this field w ith pleasure and 
profit. I t  will become possible for 
him to  dictate the term s upon which 
the com ing trade shall be conducted, 
and it will be his function to  eradi
cate from  th a t trade those features 
which a t presen t detract from  its de
sirability.

This is a subject the implement 
dealer can well afford to  take into 
serious consideration, hence the p res
ent m ention of the m atter m ay well 
close with the em phatic advice to 
look in to  it.—Im plem ent Age.

Personality in the Store.
E verybody likes to do business 

w ith the “boss.” I t always seems as 
if a m ore intim ate relation had been 
established w ith the store when 
there is a personal acquaintance with 
the proprietor. O f course, in the 
larger stores one rarely gets beyond 
the head of a departm ent, and in the 
sm aller stores it is a physical im
possibility for the p roprie to r to  wait 
upon everybody. But it is unneces
sary that he should even a ttem pt to 
do so. T o know and to  feel the p leas
ure of doing business w ith the “boss" 
does not imply th at he is himself 
to  tie up your pound of nails nor to 
help you to  load your plow. H is 
personality  can so perm eate the 
whole establishm ent th at actual per
sonal contact is not needed to  make 
his presence felt.

T his m atte r of personality  is a 
g reat th ing  in business. O ther things 
being equal a genial and popular per
sonality will draw  and will hold 
trade th a t noth ing else will. As was 
stated above, such a personality  will

perm eate the whole store organiza
tion and will give it th at air of wel
come and of com fort th at robs busi
ness of its asperities and makes it a 
pleasure instead. The retail m er
chant should do everything in his 
power to give his store this com fort
able and pleasing atm osphere, and 
when he has succeeded in doing that 
he has advanced a long way on the 
road tow ard a perm anent and a prof
itable business.

In  this connection it is pertinent to 
say that a good m any business men 
fail to reap the full benefit from a 
personality that is pleasing purely 
because they so load themselves 
down with detail that they can find 
no time to  exercise their genality in 
the store. The m ost successful men 
in all walks of life have been those 
who could delegate detail, and who 
could devote their own energies -to 
the larger things. Clerks are cheap 
and can be made to  be competent. 
Any man who does things which can 
be done just as well by a clerk is 
robbing his business of one of its 
m ost efficient and desirable assist
ants, his own individuality.

I t is possible to maintain a rigid 
supervision over the detail of a 
store; to so compel its conduct in 
every departm ent th at it shall reflect 
the will and the policy of the owner, 
and at the same time to preserve the 
appearance of leisure. This apparent 
leisure can and ought to be devoted 
to the custom ers of the store. I t  
should not be necessary to point out 
w hat these attentions should be, nor 
how they should be rendered. Each 
m an m ust solve those problem s for 
himself. But the im portant point is 
th at the “boss” should find the time to 
make himself agreeable.—Im plem ent 
Age.

German railroads are experim ent
ing w ith electric locomotive head
lights, swiveled so th at an engineer 
can throw  the rays wherever he 
wants them.

S T E E L  S T A M P I N G
ALL KINDS

Patented articles made and sold on 
-  royalty basis

GIER & DAIL MFC. CO. LANSING

Acorn B rass Mfg. Co.
C h ic a g o

Makes Gasoline Lighting Systems and 
Everything of Metal

T D  A p F  Your Delayed 
1  Freight Easily

and Quickly. We can tell you  
how. BARLOW  BROS.,

Grand Rapids, Mich.

A Good In vest m em
P U k lifÜ S T E R S  
and CORK POPPERS.

Gnat Variety, $8.50 to »360.V 
EASY TERMS. 

Catalog Free. 
KINGERY MFG. C(X»106-108  E. Pearl St>|Clnclmatli0h

Mica Axle Grease
Reduces friction to a minimum.
It saves wear and tear of wagon 
and harness. It saves horse en
ergy. It increases horse power. 
Put up in i and 3 lb. tin boxes,
10, 15 and 25 lb. buckets and 
kegs, half barrels and barrels.

Hand Separator Oil
Is free from gum and is anti
rust and anti-corrosive. Put up 
in 1 and s gallon cans.

STANDARD OIL CO. 
Grand Rapids, Mich.

Mr. Retailer Just a word to tell you that we absolutely 
stand behind every roll of OUR TRAVELERS ROOFING.

Clark-Weaver Company
32 So. Ionia Street Grand Rapids, M ick

The only EXCLUSIVE WHOLESALE HARDWARE in Western Michigan

Foster, Stevens & Co.
W holesale Hardware

10 and 12 Monroe St. :: 31-33-35-37 Louis St.

Grand Rapids, Mich.
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W EST M ICHIGAN FAIR.

Strong and W eak Features of the 
Exhibition.

The W est Michigan State Fair last 
week was a pronounced success. In 
spite of rain on Thursday, the finan
cial re tu rns show a substantial bal
ance on the right side, which is good. 
Even m ore gratifying than financial 
success, however, was the success of 
the Fa ir as an agricultural, horticul
tural and industrial exposition. It 
was in m any respects the  best fair 
ever given in Grand Rapids, and an 
im portant factor in m aking it the 
best was the strong local color shown 
in every departm ent. T he cattle 
sheds are usually filled w ith blooded 
stock sent here by professional 
breeders who have stock for sale 
or to whom the prize m oney is an 
object. T here  was no lack of this 
professional display this year and the 
professional stock was high grade 
and w orth looking at, but the g reat
est in terest centered in the splendid 
showing of w hat our own farm ers, 
dairym en and stock breeders are do
ing. T here were about a dozen local 
herds in the cattle sheds this year— 
m ore than has ever been shown be
fore—and it was this stock, far m ore 
then the stock shown by the profes
sional breeders, th at appealed to  lo
cal in terest and pride and will awak
en others to  the value of good stock. 
Milo H. E dison’s Jerseys and John 
H. Bonnell’s H olsteins were of g reat
er value to  the Fair than would have 
been twice the num ber of cattle from 
some d istant p a rt of the State or 
some o ther state, and, as stated, 
there were .about a dozen just such 
local herds, and each will be an in
fluence for good in its neighborhood 
in the future. I t  was the same, al
though not to  so g reat a degree, in 
the horse departm ent. T he predom 
inating feature in the horse show 
was the heavy draft horses—Bel
gians, Clydesdales and Shires—big 
fellows th a t make things move when 
they put their shoulders to  the load. 
T here were several splendid exhibits 
of these horses at the Fair, imported 
and dom estic stock, but the horses 
th at a ttracted  the m ost attention 
were the horses brought in from  the 
farm s within sight of Grand Rapids 
by the owners, who were justly  proud 
of them. These horses were not fan
cy stock, nor fattened and dressed up 
for the show, but they came righ t off 
the farm  and are the hom es th a t are 
used in the every day w ork on the 
farm, and every one of these horses 
had its personal appeal to  the crowds. 
In  this connection it m ay be said that 
K ent county has no reason to  be 
ashamed of its farm  horses. A visit 
to  the city m arket alm ost any m orn
ing will show as fine a lo t of farm 
horses as will be found anywhere, 
well kept, well fed and in m any in
stances of good blood.

The local in terest was not so m ani
fest among the swine and sheep, as 
there w ere but few home exhibitors 
in these departm ents, but the out
side breeders who made displays say 
they had a very successful week in 
the sales they  made. The farm ers 
around here carry their sheep and 
swine as side lines or by-products,

ra ther than  the main thing. Th-; 
stock is steadily improving, but the 
farm ers not specializing in them  do 
not take the pride or interest in them 
they do in their horses and cattle.

The striking feature of the Fair 
was the display of fruits and vege
tables which filled A gricultural Hall 
to capacity. Nearly everything rais
ed on the farm was shown and near
ly every section of W estern  Michi
gan was .represented. Several coun
ties had fine displays of their choic
est products and it was a g reat ex
position of the fruit and vegetable 
resources of this p art of the State 
T here is one weak point in this de
partm ent, however—the personal in
terest is eliminated. In  the cattle 
sheds cards on the stalls tell which 
are Milo H. Edison’s Jerseys, but in 
A gricultural Hall there is no way to 
tell whose orchard produced the fine 
peaches or apples or from  whose 
acres the big potatoes came. W hat 
purported to  be the Kent county ex
hibit was made by a small and not 
particularly  successful farm er out in 
W alker and m ost of the stuff he dis
played was not the product of his 
■own farm, but was purchased down 
on the city m arket from  the farm ers 
and gardeners who brought it in to 
sell. T he exhibitor received all the 
popular credit for raising the stuff 
and the real producers received no 
recognition whatever, not even to  the 
extent of having their names m en
tioned. T he display would be m ore 
in teresting  and of g reater value if 
the Fair m anagem ent did the buying 
and entered everything shown with 
the name of the grow er attached. 
T hat the farm ers do not them selves 
make entries is because those who 
are big farm ers and successful are 
too busy to bother with it a t Fair 
time, but there is reason to  believe 
they would gladly contribute of their 
best if a way were found to  relieve 
them  of the trouble and to  have their 
names known would in m ost instanc
es be ample reward. T his city is a 
g reat truck farm  and fruit growing 
center, and the A gricultural D epart
m ent as it has been conducted is not

a fair representation of this great in
terest.

The main building this year was 
well filled. The m erchants and m an
ufacturers made a creditable show
ing and then there were several spe • 
cial exhibits of great interest. The 
D aughters of the Am erican R evolu
tion occupied one section with a 
Colonial exhibit that attracted  more 
attention  than anything the Fa ir has 
had in several years. T he Globe 
K nitting  W orks, the Grand Rapids 
Hosiery Co. and the Coronet Corset 
Co. exhibited m achinery in motion 
and m ethods of m anufacturing that 
prove immensely attractive to  the 
crowds. T here were several o ther 
very attractive displays and, taken as 
a whole, the Fair had reason to be 
proud of the big building.

The agricultural implement field 
was larger than ever before and was 
interesting, even to the city man. 
The ordinary farm machinery, plows, 
harrow s, harvesters, potato  diggers, 
etc., were shown in the usual large 
variety, but the striking features 
were the gasoline m otors, the cream 
separators and the spraying appa
ratus, m odern inventions w ithout 
which few successful farm ers now 
try  to  do business. The m otor has 
become an alm ost indispensible part 
of the m odern farm equipm ent and 
m otors of all sorts, sizes and makes 
were shown at the Fair. The cream 
separator is a time and labor saver 
and a source of economy, and even 
the one and two cow farm s are pu t
ting them  in. This naturally  creates 
a demand that has encouraged in
vention and production. The fruit 
grow er who tries to get along w ith
out a spraying apparatus makes slow 
progress tow ard success and a real
ization of this keeps the m anufactur
ers busy. These three pieces of m od
ern farm equipment attracted  more 
atten tion  and caused more enquiries 
probably than all the others com bin
ed, but all the exhibitors had stories 
to tell of good sales made.

The various entertainm ent features 
provided by the Fair m anagem ent 
were above the average in popular

interest and, no doubt, helped make 
the Fair a success. The automobile 
races and the airship perform ances 
appealed to everybody, city people 
and farm ers alike, and the box office 
received the benefit.

The McCaskey Register Co.
M anufacturer« of

The McCaskey Gravity Account 
Register System

The one writing m ethod of handling account 
of goods, money, labor, anything. 

ALLIANCE, OHIO

TOREACHYOUR

PATROMIENDS
^^ulf.HIGAN STATE V
-  TELEPHONE J

R E Y N O L D S  F L E X I B L E  A S P H A L T  S L A T E  S H I N G L E S
A N  HONEST PRODUCT AT AN  HONEST PRICE  

Fire Resisting PHOTOGRAPHIC SECTION REPRODUCED Weather Proof

Reynolds Slate Shingles After Five Years Wear

Our Price is Reasonable

Costs Less Than Stained 
Wood Shingles

We Invite Your Inquiries

For Particulars Ask for 
Sample and Booklet

We Are Ready and Anxious 
to Serve You

Wood Shingles After Five Years Wear

Manufactured by H. M. REYNOLDS ROOFING CO., Grand Rapids, Mich.
WRITE US FOR AGENCY PROPOSITION ESTABLISHED 1868
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„ M ic h ig a n  K n igh ts  o f th e  Grip. 
P res id en t—J . C. W ittliff, D etro it. 
S ec re ta ry —F. M. A ckerm an. L ansing . 
T rea su re r—Lou J . B urch . D etro it. 
C haplain—A. G. M acE achron, D etro it. 
D irec to rs—H . P. Goppelt, S ag inaw ; F . 

L. D ay, Jack so n ; W . J .  D evereaux, P t .
J?- M artin , G rand  R apids; 

C. H . P hillips, L ap ee r; I. T  .H urd , D avi- son.
. G rand Council of M ichigan, U. C. T .

G rand  Counselor—George B. C raw . P e - toskey. ’
Ju n io r  Counselor—Jo h n  Q. Adams, B a t

tle  Creek.
P a s t  G rand  Counselor—C. A. W heeler, D etro it. ’
G rand  S ec re ta ry —F red  C. R ich ter, 

T rav e rse  C ity.
G rand  T rea su re r—Joe C. W ittliff, D etro it.
G rand  C onductor—E . A. W elch . K a la mazoo.
G rand  P ag e—M ark  S. B row n, Saginaw . 
G rand Sentinel—W alte r  S. L aw ton, 

G rand  R apids.
G rand  C haplain—Thos. M. T rav is, P e - 

toskey.
E xecu tiv e  C om m ittee—Jam es  F . H am - 

mell, L an sin g ; Jo h n  D. M artin , G rand 
R apids; A ngus G. M cE achron, D e tro it; 
J am e s  E . B urtless, M arquette .__________

CO M PLIM ENTARY B A N Q U ET

Tendered Frank S. Ganiard by Jack- 
son U. C. T.’s.

Jackson, Sept. 15—A m onster ban
quet, given by the Jackson Coun
cil, U nited Commercial Travelers, in 
honor of Supreme Sentinel F rank  S. 
Ganiard, was held at Masonic temple 
last Saturday evening, and over 200 
invited guests sat down to a fine din
ner, chewed gum after the edibles 
were consummed, listened to  the w it
tiest speakers and the richest stories 
ever told, saw the battle  of wit as 
the U nited S tates Senate never saw 
it, as m ind m atched mind, each speak
er seem ingly rising above his prede
cessor, heard delightful music well 
rendered by a male quartette  and the 
eigth grade orchestra, while over all 
hung the spirit of love and fraternal- 
ism, enveloping all like some splen
did sunset.

W it sparkled and flowed like wine, 
o ra to ry  of the purest quality burst 
from  breasts th at believed in the 
home and the State, and the people 
assem bled were surprised to  hear 
poetry, science, logic and ethics dis
cussed by men who seemed to  be 
bathed in their colors. F rom  the 
opening strains of the  orchestral 
march, as the diners led into the b a n 
quet hall, until the last word died on 
the lips of the speaker who spoke the 
last word, there was not a dull m o
m ent, and each speaker echoed the 
thought of every other—the popular
ity of the m an who had been honor
ed by being elected Suprem e Sentinel 
at the g reat convention a t Columbus, 
Frank S. Ganiard, and the main speak
er at the banquet.

T he toastm aster, Grand Past Coun
selor F. L. Day, was introduced by 
K. S. Dean, who told of the glories 
of the U. C. T., and its wonderful 
and am azing grow th since its o rgan
ization, then  announced that, instead

of cigars, the guests would be trea t
ed to  gum. H e gave way to  the 
toastm aster, who at once turned on 
the hydran t of wit, and the n ight of 
gaiety had begun. T hey jollied each 
other, they gave each o ther away, 
they  spoke of the weaknesses of each 
other, and it was all taken in good 
part, for when the  tim e came they 
retaliated  w ith a vengeance and ev-

four years try ing  to  land him in the 
office.

Mr. Ganiard was then introduced 
by the toastm aster and seemed sur
prised that anyone should think his 
office was in any way dignified. He 
said that so far as he could learn, the 
office called for his w atching the lob
by, to see who passed and repassed, 
and that was all. But he made a 
great speech, and showed a surpris
ing acquaintance with the Council 
all the way up to  the very top. He 
showed that the Council (not lodge), 
stood for fraternalism , philanthropy, 
progress, elevation of m orals and 
protection. H e closed his speech 
with a eulogy of the ritual claiming 
that it was founded upon the “word, 
and is as eternal as the Bible it
self.”

W . D. W atkins came from K ala
mazoo and talked on insurance. He 
did not get very close to  his subject,

Past Grand Counselors of the State o f Michigan 
F irs t row  (reading from left), F, D. Page, Jackson; F. S. Ganiard, 

Jackson; John A. M urray, D etro it; M. G. How ran, D etroit- W  D W at
kins, Kalam azoo; A. T. Lincoln, H illsdale; John  W . Schram, Detroit.

Second row, F. L. Day, Jackson; H. E. Vashold, Saginaw; John A. 
Hoffman, Kalam azoo; F red  H. Clarke, D etro it; H enry  Marx, Detroit.

erything above the earth  was joked 
about, except the num ber of the 
lodge, which, like a famous brand of 
pickles, has “57” for its number.

The first speaker was Jam es F. 
Ham mel, of Lansing, who spoke on 
the Grand Council and its grow th. I t 
was organized tw enty years ago a t » 
Detroit. To-day there are twenty- 
two councils and 2,500 m embers. He 
said that often m em bers find fault 
with the organization, but th a t once 
a m em ber always a member, and 
that they generally stick.

Following him, M. J. H ow ran, of 
D etroit, spoke on the delegation to  
Columbus. Mr. H ow ran is a verv 
pleasing speaker with a fund of wit 
and new stories. H e told how there 
were tw enty-four aspirants for the 
office, but th at B rother Ganiard won 
out, through the indefatigable efforts 
of his confreres; th at m ore than 
once, said B rother Ganiard was af
flicted with a cooling of the extrem e 
end of his person, but th a t a dose of 
cam paign dope usually b rought him 
around again, but th at they  had been

but he did get to  the hearts of his 
auditors, and th at was his intention, 
with history, especially that part of 
it relating to the early guilds, when 
men stood together for protection 
and sociability, and claimed th at the 
U. C. T. was a direct outgrow th of 
these wonderful m onastic orders. 
Brotherhood, he said, was the g reat 
word; th at the o ther orders were cos
m opolitan, but the U. C. T. was 
comradeship, and th at the traveler 
was a commercial missionary. He 
said that the g reat w ar of the fu
ture would not be a battle  of blood 
but a struggle along commercial 
lines.

T he M ayor of Hillsdale, H on. A.
T. Lincoln, was the next speaker. He 
talked of his town and his politics 
and showed himself a true  and loyal 
citizen of his city, for he seemed to 
forget the Council in his enthusiasm  
for his home city, but his words 
were entertaining, and he sh o w :! 
himself to  be a tireless w orker for 
his Council as well as his city. He 
urged the wives of the m em bers to

take a rolling pin to  their hubbies 
and compel them  to attend the m eet
ings of the Council, as its principles 
were for the home, and its aim to 
help when either the m em ber or his 
family needed help.

L. P. Thom pkins objected to  being 
called a “corset” salesman, and call
ed himself a “jewel case” salesman 
instead. Mr. Thom pson is Senior 
Counselor of the local order, and 
gave facts which seemed like poetry. 
He said that the U. C. T . gave Jack- 
son the Chamber of Commerce and 
the first Industrial Fa ir and th a t when 
one is down and out, it is not the 
church that helps or visits him, but 
the fraternal order, organized and 
m aintained for that purpose. H e 
showed that the order in Jackson has 
213 m em bers and called the m em 
bers “live wires.”

John W . Schram spoke on the val
ue of conventions to  the order and 
said many encouraging things about 
the grow th and in terest of the organ
ization. H e is Grand Past Counsel
or, and his intim acy w ith the needs 
of the order was a revelation to  those 
present.

Mrs. D. S. Fleming, with rare charm 
and abundant wit, spoke of the La-

Hotel Cody
Grand Rapids, Mich.
A. B. GARDNER, Mgr.

Many improvements have been made 
m this popular hotel. Hot and cold water 
have been put in all the rooms.

Twenty new rooms have been added, 
many with private bath.
..The lobby has been enlarged and beau
tified. and the dining room moved to the 
ground floor.

The rates remain the same—*2.00. (2.50 
and (3,00. American plan.

All meals 50c.

The Breslin
Absolutely Fireproof

Broadway, Corner of 29th Street

Most convenient hotel to  all Subway« 
and Depots. Rooms (1.50 per day and 
upwards w ith use of baths. Rooms 
(2.50 per day and upwards with private 
bath. Best R estaurant in New York 
City with Club B reakfast and the  world 
famous

“CAFE ELYSEE”

NEW YORK

Are built in several sires and body styles. Carryir 
1! ’% ? pounds Pri“ s from ( 7! 

S  cauVog ’ Ch8Se M0*°r  Wag0ns ta "»

._ „ Adams & Hart
n -W  No. Division St., Grand Rapids
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dies’ Auxiliary to  the Council, and 
she was applauded and cheered, the 
only voice of the evening coming 
from  a woman.

In teresting  talks were also given 
by John  A. M urray, F red  H. Clark, 
F. D. Page and John D. Martin.

The male quartette , composed of 
M essrs. Barker, Lyons, M unger and 
Boucher, sang m any selections se
rious and comic, the E igth  Grade 
O rchestra, composed of M ary Kelly, 
Anita Crouch, Clarke Lewis and 
Brockway Crouch, rendered several 
very enjoyable selections of music, 
and a reception was held in the p a r
lors of the temple, and when the fes
tivities a t last came to  a close the 
large crowd declared they had en jo y 
ed the best time they had ever spent 
together, and wished the time had 
not gone so quickly. The influence 
of the night’s entertainm ent will long 
live in the m inds and hearts of those 
who were fo rtunate  enough to  be 
present, and the layman will have a 
deeper respect in the future for the 
m an who carries the grip and tries 
to  live up to  the highest ideals than 
for any set of men ever banded to 
gether to “love and to cherish until 
death do them  part.”

Mackinaw City correspondence 
Cheboygan Tribune: The friends of 
Jam es E. W irt, the representative of 
the M ichigan D rug Co., of D etroit, 
were very much shocked last Friday 
evening to  learn of his death at the 
H otel Stimpson. Mr. W irt had been 
at the hotel for a few days, and while 
he was not well, no one considered 
him in any danger of death. Friday 
he kept to  his room  nearly  all day. 
About 6 o’clock one of the proprietors 
w ent into the room  to see about his 
supper and found he had passed away. 
Dr. H irschberg  held the post m orten 
and found that his death was caused 
by cirrhosis of the liver of a hyfer- 
traphic form. T here were no traces 
of any poison, as had been whispered 
by some on hearing of his sudden 
death. H is wife was notified by tele
graph and Saturday evening Mr. 
W irt’s eldest son and an undertaker 
from  Sault Ste. Marie arrived and 
took charge of the remains. Sunday 
they returned to their home. The 
Masonic b rethren  cared for the re
m ains while here and accompanied 
them  to the train  Sunday morning.

Bruce Burlingam e and W alter 
Shankland have form ed a copartner
ship under the style of Bruce Bur
lingam e & Co. to  engage in the m an
ufacture of toy m onoplanes and bi
planes. These devices are the inven
tion of Mr. Burlingame. They have 
from  two to  four feet spread and fly 
200 feet with their own m otors. The 
firm is also m anufacturing gliders 
which will fly tw enty feet w ithout 
power. T hey can also be towed by 
autom obile or bicycle so th at they 
will stay up in the air indefinitely. 
The office of the firm is a t 74 M o n 
roe street.

J. Claude Ballard (H erold-B ertsch  
Shoe Co) has the sym pathy of the 
frate rn ity  in the deaht of his father, 
who was one of the pioneer business 
m en of Sparta and comm anded the 
respect and love of all who knew him.

News and Gossip of the Traveling 
Boys

Louie K oster, of Grand Haven, is 
spending his vacation in D etro it this 
week.

Marie Berard, form erly w ith the 
Grand Rapids branch office of Edson, 
M oore & Co., is now located in De
tro it w ith the same firm. The trav 
eling boys and the trade in W estern  
Michigan wish her success.

O tto  C. Utley, m em ber of Muske
gon Council, U. C. T., form erly rep
resentative of the W ashburn-C rosby 
Co., with headquarters at M arion, 
Ohio, has leased the Phelps H ouse at 
Greenville. O tto  says he will make 
m any im provem ents and run a strict
ly first-class place.

Ed. Mayer, the liveliest city sales
man in D etroit, says: “A glass of 
beer taken each day of the m onth is 
better than thirty-one glasses taken 
on the last day of the m onth.”

K. Cadaret, of W yandotte, paid R. 
Seewald a visit Saturday. K. C. likes 
the name Seewald very well and in

tends using it herself at an early date.
U. C. T. m eeting first Saturday in 

every m onth. Ladies are invited at 
the next meeting, which will begin 
prom ptly at 7:30.

Bob Bradley, of Detroit, and his 
calabash pipe from Alaska are w ith 
us for a few days.

Dan Steketee, of P. Steketee & 
Sons, is in New York looking over 
spring styles. Mr. Steketee is ac
companied by Mrs. Steketee.

John McMahon, of D etroit, a ttend
ed a wedding in F lin t last week.

W ilbur Burns spent Sunday in 
Grand Haven. W ilbur was invited to 
attend the Presbyterian  church while 
there and undoubtedly would have 
accepted if it were not for the fact 
th at he discovered Louie K oster was 
to  take up the collection.

H . L. P roper made arrangem ents 
to  attend the  W olgast-M cFarland 
fight in Milwaukee, but changed his 
m ind and decided to  stay a t home.

O ur old friend, Bill Zylstra, a t one 
time one of the m ost popular boys 
on the road, was finally discovered 
last week. In  crossing the street in 
a farm  wagon the hayseed was ja r 
red from  his face and hair and the

m ysterious disappearance of Bill was 
solved.

Frank  Ewing, country m erchant 
from  Grant, was in Grand Rapids 
last week.

If the boys keep on deserting the 
road for the country, we will change 
this column to “News and Gossip of 
the C ountry Boys.”

W e were shocked to hear of the 
sudden death of Ralph O tto, 21 years 
old, n ight clerk at the Briny Inn, 
M anistee. Ralph was one of the 
nicest boys behind the counter.

Louis Hake, who has had charge 
of the Lima, Ohio, branch for the 
W ashburn-C rosby Co., of M inneapo
lis, is back in Grand Rapids and will 
represent the same company in this 
territo ry . Grand Rapids isn’t So 
worse, eh, Louie?

B ert H udson is laid up a t his 
home, 260 South College avenue, with 
an injured leg. H e would be pleas
ed to  have U. C. T. m em bers call on 
him.

T raverse City Council, No. 361,

will pass the century m ark in mem
bership a t their next regular m eet
ing Saturday, Sept. 23. They will 
make the occasion an auspicious one 
by having an all day celebration, 
winding up with a banquet in the 
evening. W e wish to  congratulate 
them  on their success.

P. C. Payette, of the W oodhouse 
Co., has returned from a two weeks’ 
business trip  to  New York.

C. A. Stillm an has gone to  D e
tro it to  purchase a new auto. Still
m an says th at business is getting  so 
good th at the Pere M arquette does 
not m ove fast enough to  suit him.

Ray T hacker has purchased a 
home in T raverse City and expects 
to  m ake it his headquarters from  
now on.

O. J. O ’Reilly, of T raverse City, 
had his w in ter’s supply of coal put 
in and has decided to  stay a t home 
instead of spending the w inter in the 
South.

Claude Ballard says the reason he 
does not stop a t the leading hotel in 
Cadillac is because he is afraid the 
building will fall down. And Claude 
is such a devoted church man, too.

Archie Jourdan is soliciting orders

fo r spring broilers from  the  travel
ing boys. T he “broilers” have seen 
m any springs and all orders from 
the  traveling boys will be prom ptly 
and carefully filled. Archie does not 
handle the Godfrey brand broilers.

Bill Godfrey and E. A. Ford, of 
T raverse City, have added a new 
word to  their vocabulary, “egotisti
cal,” which they  use quite fluently.

R. E. W eaver was seen selling his 
cigars in W illiam sburg last week. R. 
E. sends m any cigars abroad.

T his is not a daffydil; just a plain 
puzzle: W hy did Paul Heinzelm an 
attend the Cadillac fair in a closed 
carriage?

L. D. M iller is bound to  get into 
this column. Louis had a nice dis
play of ladies’ hosiery at the  Cadillac 
fair. W e have instructed the mail
ing clerk (after much persuasion) not 
to mail a copy of the T radesm an to 
M iller’s h ime this week.

C. A. Cressy, of T raverse City, has 
taken the L ansing agency for the 
Singer Machine Co. Charlie intends 
m oving his family to  L ansing as soon 
as possible. The T raverse City boys 
all join in wishing him good luck.

W m. Pearson, of Frem ont, gained 
a pound and a quarter during the re
cent chilly spell.

Born—T o Mr. and Mrs. John Shu- 
m acher Friday, Sept. 15, a five pound 
girl. L ittle  under size, John, but 
don’t let th at w orry  you. W e weigh
ed six pounds on our arrival; we tip 
’em at 200 now with our muslin un
derw ear on.

Male. W innie was in Milwaukee 
last week. W hile there Male, says 
he saw an airship two miles in the 
air. Never knew that two days in 
Milwaukee could affect a m an like 
that. W e’ve heard of fellows that 
have spent two days in Milwaukee 
and couldn’t see anything, but two 
miles in the air! J. M. Goldstein.

Forty Good Feeders Present.
Saginaw, Sept. 18— Saginaw Coun 

cil, No. 43, U. C. T .f had a very- good 
m eeting Sept. 16. One candidate was 
on hand and the w ork was given in 
a very creditable m anner by the de
gree team, after which a banquet and 
sm oker took place, w ith forty  “good 
feeders” on hand to  do justice to  the 
viands. C. S. F.

A new company has been organiz
ed under the style of the National 
M otor S tarte r Co., w ith an authoriz
ed capital stock of $10,000, all of 
which has been subscribed and paid 
in in cash. The stockholders and the 
num ber of shares held by each are: 
John W . Goodspeed, 255 shares; 
T heron  H. Goodspeed, 253 shares; 
M ilton S. W eaver, 195 shares; R ich
ard Goodspeed, 100 shares, of this 
city, and B urr B. Noble, Addison, 
N. Y., 195 shares.

Saginaw—A new com pany has 
been incorporated under the style of 
the C. & C. E ngineering Co., to 
m anufacture and deal in m otors, au
tos, etc., w ith an authorized capita! 
stock of $50,000, of which $25,000 has 
been subscribed and $5,000 paid in in 
cash.

D. A. Walsh and Thomas Bailey, members of Petoskey Council. No. 235, U. C. T., spending a 
pleasant Sunday afternoon. They represent the Petoskey Grocery Co. Their wives took the 
picture so it is all right.



_  M ichigan B oard o f P h arm acy . 
P res id e n t—W m , A. D ohany, D etro it. 
S ec re ta ry —E d. J .  R odgers, P o r t  H uron. 
T rea su re r—J o h n  J .  Cam pbell, Pigeon. 
O th e r M em bers—W ill E . Collins, Owos- 

■o; Jo h n  D. M uir, G rand  R apids.

^ V  /*®i?**. D rugg ists’ A ssocration.
P res id e n t—C, A. Bugbee, T rav e rse  City. 

„ F i r s t  V ice-P res iden t—F red  B rundage, 
M uskegon. ’

Second V ice-P res iden t—C. H . Jongejan , 
G rand  R apids.

S ec re ta ry —R obt. W . C ochrane, K a la- m azoo.
Id J 're a su re r—H e n ry  R iechel, G rand  R ap -

E xecu tiv e  C om m ittee—W . C. K irch - 
gessner, G rand  R ap ids; R . A. A bbott 
M uskegon; D. D. A lton, F rem o n t; S. T. 
Collins, H a r t ;  Geo. L  D avis, H am ilton .

M ichigan S ta te  P h a rm aceu tica l A ssocla- 
_  tlon .
P res id en t—E . W . A ustin , M idland 
F i r s t  V ice-P res id en t—E . P . V araum , 

Jonesvllle .
Second V ice -P re s id en t—C. P . B aker, 

B a ttle  Creek.
_  T h ird  V ice-P re s id en t—L. P . Ldpp, 
Blissfleld.

S ec re ta ry —M. H . Goodale, B a ttle  Creek. 
T rea su re r—J . J .  W ells, A thens. 
E xecu tive  C om m ittee—E . J .  R odgers, 

P o r t  H u ro n ; D. A. Seltzer, D e tro it; S. C. 
Bull, H illsdale  a n d  H . G. Spring, U nion- 
vllle.

G rand R apids D rug Club.
P res id en t—W m . C. K ircngessner.
V ice-P res id en t—O. A. Fanckboner.
S ec re ta ry —W m . H . T ibbs.
T rea su re r—R olland Clark.
E x ecu tiv e  C om m ittee—W m . Quigley, 

C hairm an ; H e n ry  R iechel, T heron  Forbes.

Profitable vs. Unprofitable Drug Ad
vertising.

L
I am not handing you this bou

quet of brain th robs with a view to 
getting  a hiplock on fame, but I am 
passing you a few brass nuggets dug 
from  the trash  heaps of reminiscence 
in the brain barn of an optim istic 
pill pestler of the m ost abandoned 
type, and I assure you th at since this 
requisition was m ade on me for these 
pages of scram bled English I have 
w orried no little  try ing  to  decide 
which is the b e tte r medium for 
reaching the dear people, the cook 
book or the reverse side of a funeral 
notice extolling the sudden demise 
of one of the store’s customers. 
How ever, as I look back over the 
advertising catastrophes I have m et 
since I m atriculated in the pharm a
ceutical kindergarten  and began to 
d istribute the inform ation th at I wras 
on earth  and th at m y mission was to 
stand betw een the doctor and the un
dertaker and to make others happy 
for cash, I am firm in the belief that 
as a medium for inducing the pub
lic to  jerk  loose from  the coin the 
new spaper has all o ther m ethods 
nine miles down the speedway with 
a bursted tire  and a dead engine.

I do not mean by this th at all o th
er m ethods of inducing the public to 
unbelt and get careless w ith the cash 
should be tabooed. I am a s tro n g - 
believer in the show window, the 
m ailing list and the circular letter, 
bu t the  next holdup a rtist who tries 
to  coax ten dollars the m onth from 
the coffers of yours tru ly  for putting

my name and address up in the left 
hand corner of the drop curtain in 
one of those kick and scream  shows 
will th ink  I have not used a foot 
w arm er in fourteen years. T his de
cision also applies to  the gentle
m an who gets out a program m e for 
every ten-tw ent-th irt theatrical explo
sion th at blows into town, a t adver
tising rates th a t are about identical 
w ith those of the Saturday Evening 
Post. I have had the advertising bug 
from  infancy and have gone against 
every scheme from  printed powder 
rags to  souvenir w ashboards, and 
have decided that the hotel register, 
the cook book, the th ea ter p ro 
gram m e and the trash  can are for the 
am usem ent of am ateurs who have 
never been close enough to the  rag 
ged edge to  look across the line arid 
get a good view of bankruptcy.

A fter having m et and stood for in
terviews w ith several purveyors of 
publicity, whose charges ranged from 
the price of a ham burger to  all I 
had and m y note for the rest, and 
whose m ethods em braced every 
scheme from  souvenir po tato  m ash
ers to  block le tte r signs done on the 
tom bstones in the cem etery a t mid- 
night, I am willing to  take m y chanc
es w ith th a t g reatest of advertising 
mediums, the newspaper. However, 
even the best new spaper advertising 
is not a specific for a sick drug store.
I have seen some stores in m y w an
derings that would require a ton of 
bonami, a barrel of soap and w ater 
and a new p roprieto r to  make them 
even look profitable.

T here are several m alignant form s 
of advertising th at m ight be d iag
nosed as chronic. The a rt calendar, 
for instance, ranging in subjects from 
the ballet girl in abbreviated habili
m ents to  g reat baskets of fru it and 
flowers such as grow  only in litho- 
grahping plants. The calendar is 
first shorn of its advertising and 
then it is used with g reat success for 
decorating the in terio r of children's 
play houses, and quite a few ladies 
have come in and asked me for three 
or four of these handsom e litho
graphs th at come at a dollar fifteen 
a throw  F. O. B. G raftsburg, Iow a 
saying they wanted them  for the 
date pads, which, a fter having been 
removed from  the calendar, are 
made into hom e-grown Christmas 
gifts to slip some unsuspecting male 
friend as a decoy th at m ight bring 
back a choice piece of hand smeared 
Haviland china or fourteen dollars’ 
w orth of A llegretti chocolate-cover
ed m atinee dreams. I t  is my hum 
ble opinion that the dated litho
graph is a dead one th a t had its de
mise long before the advent of serum

therapy, back when it took five balls 
to walk the b a tte r and foul strikes 
did not count.

T he cafe menu card is another 
favorite means of getting  back to 
poverty with a great m any drug
gists. They get such catchy sayings 
as pure drugs sandwiched in between 
the price of potatoes a la ro tten  and 
sundries and spring chickens of the 
vintage of 1845, and expect the popu
lace to  fall over each o ther to  get 
rid of their real money, when really 
the man who peruses the menu card 
is too much taken up with the odor 
of onions to  even think of the ex
istence of a  drug store.

The head mechanic in a pill shop 
has various opportunities to  ex
change good American for w hat is e r
roneously called advertising. F o r in
stance, the pleasant m annered thug 
who is compiling m atter for a de 
luxe edition of Fam ous Fam ilies and 
heard of you from an ex-Governor 
of Virginia, and is ready to  trace 
your lineal descendancy stra igh t to 
Plym outh Rock and show th at you 
are from  a family of alchem ists that 
made the world sit up and take no
tice from  the first. W hat an ad- 
vertisem ent it would be for your 
business. This is a spiel th at all am
ateurs and nine out of ten profes
sionals will fall for, while as an a 1- 
vertisem ent it is a m elancholy fluke 
that is about as valuable to  a busi
ness as a bull in the system atic m an
agem ent of a china shop.

T he trash  can a rtis t is another 
spo tter of easy m arks, who wants 
only fifteen dollars for stenciling 
your business autograph on the side 
of a handsom ely painted can labeled 
trash. These cans are usually plac
ed on prom inent corners of business 
streets some time between m idnight 
and m orning when the police are not 
looking. T hey usually rem ain there 
until discovered by some of the city 
fathers, when a m eeting of the Coun
cil is called and the cans are con
demned as a nuisance and dumped 
into the river. T his is the revised 
version of the proverbial fool and his 
money.

(Concluded n ex t w eek)

Toughening Brittle Nails.
T o harden brittle  finger nails, th<* 

em ploym ent of one of the following 
ointm ents a t bedtim e is recom m end
ed, the nails being covered with 
glove fingers:

Salt
Resin
Alum

Deadly Explosives.
Paradox as it m ay seem, by m ixing 

together two powerful explosives, a 
smokeless, slow -burning pow der is 
the result. This is called cordite. Ni
troglycerin  and guncotton, mixed to 
gether, to  which is added a little pe
troleum  jelly, are its constituents. 
These two deadly explosives are m ix
ed together in a paste by women with 
as much unconcern as they  would 
knead bread. Then there are m a
chines, similar to those used in bak
eries, which take up the w ork and 
knead the buff-colored paste for sev
en hours. Then it is forced through 
molds and issues in long cords; hence 
the name, cordite. The thickness va
ries according to the weapon in 
which it is to  be used. F o r  large 
guns the cordite is half an inch thick 
and cut into lengths of thirty-seven 
inches. F o r the rifle, the cordite is 
pressed into a thin string, like the 
finest m acaroni. Sixty of these 
strands, one and one-half inches long, 
make up the neat little bundle which 
lies inside the cartridge case. In  some 
of the European armies the cordite 
is made into thin strips like w hale
bone. I f  kept from the fire, cordite 
can be handled with impunity.

Cure For Leprosy Announced.
The Tribune de Geneve, under the 

heading of "O ne More Success for 
Raoul P ictet,” publishes a paragraph 
to  the effect th at by m eans of "lique
fied oxide of carbonate,” the discov
ery of Prof. P ic te t of Geneva univer
sity, a cure for leprosy has been 
found. By the local application of 
liquefied air a t the low tem peraure of 
110 degrees below zero a num ber of 
lepers have been cured in the Hawaii 
islands, the intense cold destroying 
the m icrobes gradually and the dis
eased flesh regaining its original 
health and color.

The Drug Market.
Opium—H as advanced.
Carbolic Acid, bottles and tins__Is

higher.
Lycopodium—H as declined.
Lupulin—H as advanced.
Celery Seed—H as declined.
Sugar Milk—Is higher.
Prickly Ash B erries—Have ad

vanced.
Oils of Bay, B ergam ot and L em 

on—Are higher.
Goldenseal Root—H as advanced. 

Jockey Club Bouquet.

Cochinea, a sufficiency.

A Health Hint
T attered  Tim —I ’ve been tram pin ' 

four years, m a’am, an’ it’s all ’cause 
I heard the doctors recommended 
walkin as the best exercise.

Mrs. Prim —W ell, the doctors are 
n ght. W alk along.

26 parts Oil neroli,
4 parts Oil rose . . .
3 parts Oil lavender .
3 parts Oil cloves . . .
3 parts Oil verbena ..

10 gms.
Essence tonquin 
Essence jasm in ..

1 gm. Essence am bergris
1 gm. Musk . . . .
0.05 gm. Alcohol ..
0.1 gm. M acerate one month.
0.5 gm.

. 1 dr.
• zy2 drs.
• Vi dr.
. 5 mms.

1 H ozs.
. 3 drs.
. 4 drs.

5 grs.
30

s.

ozs.

the house
Where He Was.

The young daughter of t .........
came into the parlor to  entertain  the 
guest. By way of conversation the 
old lady asked the child where her 
b ro ther was. T he little  girl thought 
for a few m inutes and then replied: 

W hy, m a’am, he’s gone to  the 
school of m inisters to  be pastorized.”
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WHOLESALE DRUG PRICE CURRENT
Acidum

B oracie  . . .  
C ar boli cum

N itrocum  ............
O xallcum  .............
Phosphorium , dll.

Ammonia
Aqua, 18 dec. . . .  41
Aqua, 80 dec. . . .  6$
O arbonas ............. 18$
C hloridum  ........... 12$

Aniline
B lack ..........
B row n .........
Red ......................... 45® 50
Tellow  ................. 2 50@3 00

Baccae
Cubebae ............... 70® 75
Ju n ip ers  ............... 8® 8
X anthoxylum  . . . 1  50 @1 60

B aisam um
Copaiba ................. 60$
P e ru  ..................... 2 25$
T erab in , C a n a d .. 70$ 
T o lu tan  ............... 45®

C ortex
Abies, C an ad ian . .  18
C assiae ................  20
C inchona F lav a  18
B uonym us a t r o . . 60
M yrica C e r lfe ra .. 20
P ru n u s  V lrg in i . .  15
Q uillaia, g r ’d. . . .  15
S assa fras , po 30 26
U lm us ................... 20

E x tractum
Q iycyrrhiza, d a .  24® 30 
Q lycyrrhiza, po ..
H aem ato x  ..........
H aem atox , l s  . . .
H aem atox , 44 s . .
H aem atox , 4fts

F e rra
C arbonate  P reclp .
C itra te  an d  Q uina 
C itra te  Soluble . .  
Ferrocyan idum  9  
Solut. Chloride . . . .  
Sulphate , com ’l 
Sulphate, com ’l, by 

bbl., p e r cw t.
Sulphate, p u re  . .

Flora
A rn ica  ............... 20® 25
A nthem is ............  50® 60
M atric ar ia  . .

70S
8

75
Oopaiba ........
Cubebae .........

. . . 1  
. .  4

75@1 85 
00® 4 10

20®
45®

12 B rigeron . . . . , ....2 35@2 60
26
50
5

B vech th ito s . . . . . 1 00® 1 10
G au ltheria  . . , . . . . 4 80@5 00

8© 10 G eranium  . . . . OZ 75
14® 15

15
47

Gossippil Sem gal 70® 75
44® H edeom a . . . , ....2 50® 2 75

1%@ 5 Ju n íp e ra  . . . . . 40®1 20
75® 85 L avendula  . . . 90®3 60

30® 35

1 75®2 00
Folia

B arosm a .............
C assia  A cutifol,

T innevelly  . .
C assia, A cutifol 
S alv ia  officinalis,

44« a n d  44* . .
U va U rsi ............

Qumml 
A cacia, 1st pkd.
A cacia, 2nd pkd.
A cacia, 3rd pkd.
A cacia, s ifted  s ts.
A cacia, po ...........
Aloe, B arb  ..........
Aloe, Cape ...........
Aloe, Socotr* . . . .
Amm oniac ..........  55$
A sa fo e tid a ............ 1 60@1 75
Benzoinum  ..........  50® 65
C atechu, l s  ........
C atechu, 44s ___ <
C atechu, 44s . . . .
C am phorae ......... 59
E uphorb ium  . . . .  <
G albanum  ........... >
Gam boge . .  p o . . l  
G auciacum  po 35
K i n o .........po 45c
M astic ...................
M yrrh  . . . .  po 50
Opium ..................
Shellac .................
Shellac, bleached 
T rag a c a n th  .........

H erba
A bsin th ium  . . . .  4 
B upato rium  oz pk 
Lobelia . . . . o z  pk 
M ajorlum  ..o z  pk 
M en tra  Pip . oz pk  
M en tra  V er oz pk
R ue ........... oz pk
T an ace tu m  . . v . .
T hym us V  oz pk

M agnesia 
Calcined, P a t.  . .  
C arbornate , F a t .
C arbonate, K-M .
C a r b o n a te ...........

60@7 00 
20 
20 
28 
23 
25 
39 
22 
25

18® 20
Oleum

A bsinth ium  . . . .  7 50®8 00 
A m ygdalae Dulc. 75® 85
A m ygdalae, A m a 8 00 8 25
A nlsl ..................  1 90® 2 00
A u ran ti C ortex  3 10@3 20
B ergam ii .............. 6 25® 6 50
C ajipu tl ................  85® 90
C aryophilll . . . .  1 35® 1 40
C edar ..................  85® 90
Chenopadil ......... 4 50®5 00
Cinnam onl . . . . .  1 70®1 80 
Oonlum M ae . . . .  M O M 
Cttroneila M  70

Lim ons ...................1 80 @1 90
M entha  P ip e r . .2  75®3 00 
M entha V erid . .3  80®4 00 
M orrhuae, gal. . .2  00®2 75
M yricia .................3 50®4 00
Olive .......................1 00@3 00
P lcis L iquida . . .  10® 12
P ic is  L iquida gal. ® 40
R lcina ..................  94®1 00
R osae oz.............11 50® 12 00
R osm arin i ......... @1 00
S ab ina ................... 90@1 00
S an ta l ..................  @4 50
S assa fras  ............  90®1 00
Sinapis, ess. oz .. .  @ 6 5
Succinl ................... 40® 45
T hym e ................... 40® 50
Thym e, o p t...........  @1 60
T heobrom as ___  15® 20
Tiglil .......................1 05 @1 15

P otassium
B i-C arb  ..............  15® 18
B ichrom ate  ......... 13® 15
B rom ide ..............  30® 35
C arb  ......................  12® 15
C hlorate  . . . .  po. 12
Cyanide ............... 30
Iodide ................  2 25
P o tassa , B ita r t p r  30 
P o tass  N itra s  op t 7 
P o ta ss  N itra s  . . . .  6
P ru ss ia te  ............  23
S ulphate  po . . . .  15

Radix
A conitum  ............  20
A lthae  ................... 30
A nchusa ..............  10
A rum  po ..............
C alam us ............... 20
G en tiana  po 15 .. 12
G lychrrh iza  pv 15 16 
H ellebore, A lba . 12 
H ydrastis, C anada 
H y d rastis , Can. po 
Inu la , po ..............

po

.1 45@1

Ipecac, po .
Iris  plox . . .
Ia lapa , p r. .
M aran ta , 44 s 
Podophyllum
Rhel .............. : . . .  75
R hei, cu t .............1 00
Rhei, pv ................ 75'
Sanguinari, po 18 
Scillae, po 45 . . .  20
Senega ................. 85
S e rp en ta ria  ......... 50
Sm ilax, M...........
Sm ilax, offl’s  H .
Splgella ..............
Sym plocarpus . .
V aleriana  E n g  . .  
V aleriana, Ger. 15
Zingiber a  ........... 12
Z ingiber j  ..........  25

Semen 
A nisum  po 22 . .
Apium  (g rave l’s)
B ird, l s  ............... 4
C annabis S a tiva  7
C ardam on ........... 70
C arui po 15 ......... 12
Chenopodium  . . .  25
C oriandrum  .......... 12
Cydonium  . J ........  75
D ipterix  O dorate 4 00
Foenlculum  ........
Foenugreek, po .
U n i ......................
LIni, grd . bbl. 5%
Lobelia . . . . . . . .
P h a rla r is  C ana’n
R ap a  ......................
S inapis A lba . . . .
S inapis N ig ra  . . .

Spirltus
F ru m en ti W . D. 2
F ru m en ti ..........  1
Ju n ip ers  Co...........1 7a® 3 50
Ju n ip ers  Co O T 1 65® 2 00 
S accharum  N  E  1 90®2 10 
Spt V ini Galli . .1  75®6 50
Vini A lba ............ 1 25®2 00
Vini O porto . . . . 1  25®2 00 

Sponges
E x tra  yellow S leeps’ 

wool c arriag e  . .  @1 25
F lorida  sheeps’ wool

carriag e  ........  3 00@3 50
G rass sheeps’ wool

carriag e  ........... @1 25
H ard , s la te  u se  ®1 00 
N assau  sheeps’ wool

carriag e  ........... 3 50@3 75
Velvet e x tra  sheeps’ 

wool carriag e  . .
Yellow Reef, fo r

s la te  use .........
Syrups

A cacia ..................
A u ran ti C ortex
F e rr i lod .............
Ipecac ....................
Rhei Arom  ...........
Sm ilax Offl’s  . . .
Senega ..................

00@2 50 
25®1 50

@2 00 

@1 40

Scillae ..................  @ 50
Scillae Co............... @ 50
T olu tan  ................  @ 50
P ru n u s  v irg . . . . .  @ 50
Z ingiber ..............  @ 50

T inctu res
Aloes ..................... so
A loes & M y rrh . .  60
A nconitum  N ap ’s F  50
A nconitum  N ap ’sR  60
A rnica  ................... 50
A safoetida  ........... 50
A trope B elladonna 60
A uran ti C ortex  . .  50
Barosmp. ............. 50
B enzoin ............... so
Benzoin Co...........  50
C an th arid es  . . . .  75
C apsicum  ............  50
C ardam on ........... 75
C ardam on Co. . .  75
C assia  A cutifol . .  50
C assia A cutifol Co 50
C asto r ..................  1 00
C atechu  ..................  50
Cinchona ................  50
C inchona Co. . . .  60
Colum bia ............  50
Cubebae ..............  50
D igita lis  ........... so
E rg o t ....................  50
F e rr i Chloridum  35
G entian  ................  50
G entian  Co............  60
G uiaca ................... 50
G uiaca am m on . .  60
H yoscyam us . . . .  60
Iodine ................... 75
Iodine, colorless 75
Kino ......................  50
Lobelia ................. 50
M yrrh  ................... 50
N ux V om ica . . . .  50
OP?} ........................ 1 50
Opn, cam phora ted  1 00
Opil, deodorized 2 00
Q uassia  ................  50
R h atan y  ..............  50
R hei ......................  so
S an g u in a ria  ___  50
S e rp en ta ria  ......... 50
Strom onium  . . . .  60
T olu tan  ................  60
V alerian  ..............  50
V era trum  V ertde 50
Zingiber ............... 60

M iscellaneous
A ether, Sp ts N it 3f 30® 35 
A ether, Sp ts N it 4f 34® 38 
A lum en, g rd  po 7 3® 4
A n n a tto  ..............  40® 50
A ntim oni, po . . .  4® 5
A ntim oni e t po T  40® 50
A ntifebrin  ..........  @ 20
A ntipy rin  ............  @ 25
A rgen ti N itra s  oz ® 62
A rsenicum  ............  10® 12
Balm  Gilead buds 60.® 65 
B ism uth  9  N  . . . 2  20@2 30 
Calcium  Chlor, l s  @ 9
Salcium  Chlor, 44s @ 10
Calcium  Chlor, %s ® 12 
C antharides, Rus. @ 90 
Capsici F ru c ’s a f  $f 20 
C apsici F ru c ’s po @ 22 
C ap’i F ru c ’s B po @ 1 5  
C arm ine, No. 40 @4 25
C a rp h y llu s ............  25® 30
C assia F ru c tu s  . @ 35
C ataceum  ............  @ 35
C en tra rla  ............  ® 10
C era A lba ..........  50® 55
C era F lav a  ........  40® 42
Crocus ..................  45® 50
Chloroform  ........  34® 54
Chloral H yd  C rss 1 25 @1 45 
Chloro’m  Squibbs @ 90
C hondrus ..........  20® 25
Cinchonid’e G erm  38® 48 
Cinchonidine P -W  38® 48
Cocaine ..............  3 05@3 25
Corks list, less 70%
Creosotum  ........... @ 45
C r e t a ___  bbl. 75
C reta , p rep ...........
C reta , precip. . .  9® n
C reta , R u b ra  . . .
C udbear ................
Cupri Sulph. . . .  3$
D ex trine  .................. 7 c
E m ery , all Nos.
E m ery , po.............
E rg o ta  . .p o  1 80 1 40@1 5C 
E th e r  Sulph . . . .  35$
F lake  W h ite  __  12$
G alla ......................
G am bler ..................  3$
G elatin , Cooper 
Gelatin, F ren ch  35$
G lassw are, fit boo 755 
L ess th a n  box 70%
Glue, brow n . . . .  11® U
Glue, w h ite  ......... 15® 21
G lycerina ............  26® 31
G rana  P arad is! @ 21
H um ulus ..............  35® 6(
H y d ra rg  Am m o’l ®1 2S
H y d ra rg  C h ..M t @111
H y d ra rg  Ch Cor @1 l(
H y d ra rg  Ox R u’m  @1 2(
H y d ra rg  U ngue’m  45® 5« 
H ydra rgy rum  . . . .  @ 8E
Ichthyobolla, Am. 90@1 0C
Indigo ..................... 75®1 0$
Iodine, R esubi . .3  00®3 2G
Iodoform  ..........  3 90@4 06
L iquor A rsen  e t 

H y d ra rg  lod. f l  25
Liq. P o ta s s  A rstoi* 10® u

Lupulin  ................  @1 75
Lycopodium  . . . .  60® 70
M acis ....................  65® 70
M agnesia, Sulph. 3® 6
M agnesia, Sulph. bbl @ 1% 
M annia  9. F . . . .  75® 85
M enthol ..............  5 25@5 50
M orphia, SP& W  
M orphia, SNYQ 
M orphia, M aL..
M oschus C anton ® 40 
M yristica, No. 2 25® 40
N ux Vom ica po 15 @ 10
Os Sepia ............... 30® 35
Pepsin  Saac, H  &

P  D  Co. . . . .  @1 00
P icis L iq N  N  44

gal. doz...............  @2 00
Pic is  L iq  q ts  . .  @1 00
P icis Liq p in ts  . .  @ 6 0
Pil H y d ra rg  po 80 @
P ip er A lba po 35 @ 30
P ip e r N ig ra  po 22 @ 13
P ix  B urgum  . . . .  10® 12 
Plum b! A cet . . . .  12® 15 
Pulvis Ip ’cu t Opil 1 30@1 50 
P y ren th ru m , bxs. H  

& P  D Co. doz ® 75 
P y ren th ru m , pv  20® 25
Q uasslae  ..........  8® 10
Quina, N. Y. . . . ' .  17@ 27
Quina, S. Ger. ___ 17® 27
Q uina, S P & W  17® 27

R ubia  T incto rum  12® 14 
S accharum  L a ’s  25® 30
Salacin  ............... 4 60@4 75
Sanguis D rac’s  . .  40® 50
Sapo, G ................. @ 15
Sapo, M ..............  10® 12
Sapo, W  ..............  15® 18
Seidlitz M ix ture  27® 30
S inapis ................. @ 18
Sinapis, opt. . . . .  @ 30
Snuff, M accaboy,

De Voes ...........
Snuff, 9 ’h  DeVo’s  
Soda, B oras . . . .  544$
Soda, B oras, po . .51 
Soda e t P o t’s  T a r t  1 .,
Soda, C arb  ...........1%$
Soda, B i-C arb  . .  3$
Soda, A sh ........... 344$
Soda, Sulphas . .
Spts. Cologne , . .
Spts. E th e r  Co. 50$
Spts. M yrcia . . . .
Spts. V ini R ect bbl 
Spts. V i’l R ec t 44 b  
Spts. v r i  R ’t  10 gi 
Spts. Vi’i R ’t  5 g i 
S try ch n ia  C rys’l 1 1 
Sulphur, Roll ...24  
Su lphur Subl. . .  24*«
T am arin d s  ........... 8$
T ereben th  Venice 
T hebrrom iae . . . .

V anilla ..............  9 00$
Zinci Sulph

Oils
110 00 
I 10

bbl. 
90 <0 
85$

L ard , e x tra
Lard, No. 1 ___ ____ __
Linseed, pure r'w92 . 1 09@1 15
Linseed, boiled 93........1 10@1 16
N e a t’s-foot, w s t r  65$ 
T urpen tine , bbL 
T urpen tine , less 
W hale, w in te r ...70$ 

P a in ts
bbl. L.

G reen, P a ris  ......... 21
G reen, P en in su la r 13
Lead, red  ...............744
Lead, w hite  . . . .  744 
Ochre, yel B er 1% 2 
Ochre, yel M ars 1% 2 
P u tty , com m ’l 244 244 
P u tty , s t r ’t  p r  244 2%
Red V enetian  1% 2
S haker P rep ’d . .  1 25 
Verm illion, E ng. 75 
Verm illion P rim e

A m erican ........... 13® 15
W h itin g  G ilders’ @ 95 
W h it’g  P a r is  A m ’r  @1 25 
W h it’g  P a r is  E ng.

cliff ..................... @1 40
W hiting , w hite  S’n @ 

V arnishes
E x tra  T u rn  ___ 1 60® 1 70
No. 1 T u rp  Coach 1 10® l  20

Our New Home
Corner Oakes and Commerce

Only 300 feet from Union Depot

Our Holiday Samples are now on display in our new build
ing, The most complete line ever shown by us. Please 
make us an early date and get the first selection and best 
service.
Hazeltine & Perkins Drug Co. Grand Rapids, Mich.

They W ill EAT 

More and BUY 

More Groceries 

In s te a d  o f Coffee

If you sell them

¡ M i e f s
C O C O A

and Tea
You may make more a t first on tea and coffee, but you w ant your 

customers to  have good appetites. The answer is Lowney's 
Cocoa, I t is appetising, wholesome and strengthening.
Your Lowney's Cocoa customers will be your best cus
tomers.

I T ’S U P T O  Y O U
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G R O C E R Y  P R IC E  C U R R E N T
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders <■«*«< at 
market prices at date of purchase.

ADVANCED DECLINED
C onfections Lard

Sm oked M eats
Holland H erring
B rick and L im burger Cheese

Index to M arkets
®y c o lu m n s

Col
A

A m m onia ........................... 1
Axle Q rease  ....................  1

B
B aked B eans  ................... 1
B ath  B rick  ....................... 1
B luing  ................................. 1
B room s ............................... 1
B rushes  .............................  1
B u tte r  Color ..................... 1

C
C andles ............................... 1
C anned Goods .................1-2
C anned M eats  ................... 1
C arbon Oils ..................... 2
C atsup  ...............................  2
C ereals  ...............................  2
Cheese ................................. 2
C hew ing Gum  ................. 3
C hicory ............................... 3
C hocolate ........................... 3
C ider, Sw eet ..................... 3
C lothes L ines ................... 3
C ocoanut ........................... 3
Coffee ................................... 3
C o n fe c t io n s ......................... 4
C rack ers  ............................. 4
C ream  T a r t a r ................... 6

D
D ried  F ru its  ..................... 6

r
F arin aceo u s  Goods . . . .  6
F ish in g  T a c k l e ................. 6
f la v o r in g  E x tra c ts  . . . .  6
f lo u r  ...................................  7
F re sh  F ish  ......................... 7
F r u i t  J a r s ........................... 7

G
G elatine  ............................... 7
G ra in  B ags .......................  7
G ra in s  ................................. 7

H erbs ................................... 8
H ides a n d  P e l t s ............... 8
H orse -Radish ................... 8

J
J e l l y ....................................... 8
Je lly  G lasses ................... 8

M
M apleine ..............   8
M ince M eats  ..........   8
M olasses ............................. 8
M u s ta r d ............................... 8

N
N u ts  ..................................... 4

O
Olives ................................... 8

P
P i p e s ..................................... 8
P ick les ................................. 8
P lay in g  C ard s  ................. 8
P o ta sh  ................................. 8
P r o v is io n s ........................... 8

R
Rice ....................................... 9

8
Salad D ressing  ..............  9
S a l e r a tu s ............................. 9
Sal Soda ............................. 9
S a lt ......................................  9
S alt F i s h ............................. 9
S e e d s ..................................... 9
Shoe B la c k in g .....................10
Snuff ................................... io
Soap ..................................... 14
Soda ..................................... io
Boda ....................................  io
Spices ..................................  io
S ta rc h  ................................. io
S yrups ................................. io

T
T able  S a u c e s ..................... io
T e a  ....................................... io
Tobacco ..............................  io
T w ine  ................................... 11

V
V inegar ............................... u

W
W ie k in g ............................... i i
W ooden w are  ....................  n
W rap p in g  P a p e r  ............  12

Y
Y east C b k e ........................... i t

ARCTIC AMMONIA
Dos.

12 os. ovals 2 doz. box 75
A X LE GREA SE 

F ra z e r ’8
lib . wood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Ib. tin  boxes, 2 doz. 4 25 
101b. pails, p e r doz. ..6 00 
15tb. pails, p e r  doz. . .7  20 
251b. pails, p e r  doz. ..12  00

BAKED BEANS 
B eu tel’s  M ichigan B rand  
B aked  P o rk  an d  B eans 

No. 1, cans, per doz. . .  45
No. 2, cans, p e r  doz. 75
No. 3 cans, p e r  doz. 85
lib . can, per -doz........... 90
21b. can, p e r doz..........1 40
31b.. can , p e r  doz.......... 1 80

BATH BRICK
E ng lish  ............................. 95

BLUING
S aw yer’s P epper Box

P e r Gross 
No. 3, 3 doz. wood bxs 4 On 
No. 5, 3 doz. wood bxs 7 00 
Saw yer C rysta l B ag  

Blue ............................. 4 00
BROOMS

No. 1 C arpet 4 sew  ..4  00 
No. 2 C arpet 4 sew  . .3 75 
No. 3 C arp e t 3 sew  . .3 50 
No. 4 C arp e t 3 sew  ..3  25
P a rlo r  Gem ................... 4 50
Common W hisk  ........... 1 10
F an cy  W hisk  ................. 1 35
W arehouse  .......... 4 50

BRU SHES
Scrub

Solid Back, 8 in ..............  75
Solid B ack, 11 in ........... 95
P oin ted  E nds ................  85

Stove
No. 3 ................................. 90
No. 2  1 25
No. 1 ................................1 75

Shoe
No. 8 ................................1 00
No. 7 ............................... 1 30
No. 4 ............................... 1 70
No. 3 ................................1 90

B U TTE R  COLOR 
Dandelion, 25c size . . .2  00 

CANDLES
Paraffine, 6s ..................  8
Paraffine, 12s ................. 8%
W ick ing  ........................  20

CA NNED GOODS 
Apples

31b. S ta n d a rd s  . .  @1 00
Gallon .................. 3 20@3 50

B lackberries
2 lb . ......................1 50@1 90
S tan d ard s  gallons @5 00

Beans
B aked ..................  85(g) 1 30
R ed K idney ..........  85 @95
o iu iig  ..................  70@1 15
W ax ......................  75 @1 25

Blueberries
S tandard  ....................  1 30
Gallon ..........................  6 50

Clam s
L ittle  Neck, lib . 1 00@1 25
L ittle  Neck, 2Tb. @1 50

Clam Bouillon
B urnham ’s % p t.............2 25
B u rn h am ’s p ts ...................8 75
B u rn h am ’s q ts ..................7 50

C herries
Corn

F a ir  ......................  90(191 00
Good ...................... 1 00@1 10
F an cy  ..................  @1 45

French  Peas 
M onbadon (N a tu ra l)

pe r doz......................... 2 45
G ooseberries

No. 10 ............................... 6 00
Hom iny

S tan d ard  ........................  85
CA NN ED  M EATS 

L obster
%Ib. ................................... 2 40
l ib ............................................ 4 25
Picnic  T ails  ................... 2 75

M ackerel
M ustard , l i b ......................1 8<>
M ustard , 21b.......................2 80
Soused, l% lb ......................1 80
Stoused, 21b..........................2 76
Tom ato, l ib ........................ 1 50
Tom ato , 21b.........................2 80

M ushroom s
H ote ls  ................... @ 16
B uttons, %s __  @ 14
B u ttons , I s  .......  @ 23

_  O ysters
Cove, l ib ................ 85® 90
Cove, 21b............... l  66® 1 75

Plum s
Plum s ........  1 00@2 60

.P e a r s  in  Syrup 
No. 3 cans, p e r doz. . .1  26 

Peas
..........  96@1 25E a rly  J u n e  ........  95@1 25

E a rly  Ju n e  s ifted  1 15@1 80 
Peaches

S ?  ................  90® 1 25No. 10 size can pie @3 00
_ Pineapple
S ™ ted   i  85@2 50
Sliced ....................  95 @2 40

Pum pkinF a ir  ...................   86
Good ................. on

...................I I  1 00Cxallon ......................  2 50
.  R aspberries

S tarrdard  ............  @
Salmon

W arren s, l  lb. T all . . . . 2  30 
W arren s, 1 lb. F la t  . .2  40

........ 1 75@1 85P in k  A laska  -----1 30@i 40
_  Sardines
D om estic, %s .................3 25
D om estic, % M us...........3 50
D om estic, % Mus. @ 7
F rench , %s ................  7® i4
French . %s .............. 18® 23

• Shrim ps
D unbar, 1st, doz............1 35
D unbar, l% s, doz ...........2 35
„  Succotash
Pa ‘r  ........................... 85
c ° ° d ...................... 1 00
F ancy  .................. 1 25@1 40

S traw berries
S tan d ard  ..................
Fancy  .......................

T om atoes
G o o d ...................... 1 I 5@ i 20
F a ir  ......................  1 io@ i is
F ancy  ..................  @1 40
No. 10 ..................  @3 25

CARBON OILS 
B arrels

P erfec tion  ............  ® 9
D. S. Gasoline . .  @13
G as M achine . . . .  @20
D eodor'd  N ap ’a  @12
Cylinder ............  29 @34%
Engine ..............  16 @22
Black, w in ter . .  8%@10 

CATSUP
Colum bia, 25 p ts ........... 4 15
S nider's  p in ts  . .........2 35
Binder'« % p in ts  .........1 35

C EREA LS 
B reak fast Foods 

B ear Food P e ttijo h n s  1 96 
• n  «in of W heat 36 21b 4 50 
Egg-O -See, 36 pkgs. 2 85 
P ost T oasties  T No. 2

24 pkgs........................2 80
P o s t T oasties  T  No. 3

36 pkgs........................2 80
A petlao B iscuit, 24 pk 3 00

18 pkgs........................1 95
G rape N uts. 2 doz. ..2  70 
M alta  V ita , 36 lib . . . . 2  85 
M apl-F lake, 24 l ib .  . .2  70 
P illsbu ry ’s V itos, 3 dz. 4 25 
R alston  H ealth  Food

36 21b............................4 50
Saxon W hea t Food, 24

pkgs...............................3 00
Shred W h ea t B iscuit,

36 pkgs. ................... 3 60
Kellogg’s Toasted  Corn 

F lakes, 36 pkgs in cs 2 80
Vigor, 36 pkgs. ............. 2 75
Voigt C om  F lak es  ___ 4 50
W ash ing ton  C risps

36 pkgs........................2 80
Rolled O ats

Rolled A vena, bbls. . .  5 70 
Steel C ut, 100 lb. sk s  2 85
M onarch, bbls...................5 40
M onarch, 90 lb. sacks  2 60 
Q uaker, 18 R egu lar . .1  45 
Q uaker, 20 F am ily  . . . 4  00 

C racked W heat
Bulk ...................... . 3%
24 2lb. pkgs....................... 2 50

C H E E SE
A c m e ......................  @14%
B lo o m in g d a le ___  @15%
C arson C i t y ......... @15%
H o p k in s ................  @12%
R iversde ............... @15%
W a r n e r ............ .. @15%
B r i c k ......................  @14%
'-f id fn  ................  @15
L im b u rg e r ............  @13%
Pineapple ............ 40 (g)60
Sap Sago ............  @20
Swiss, dom estic @13

CH EW IN G  GUM 
A dam s Pepsin  . . . . . . . .  55
A m erican  F lag  Spruce 55
B eam an’s  P epsin  ......... 65
B est P epsin  ....................  45
B est P epsin , 5 boxes 55
B lack  Ja c k  ..................... 65
L a rg es t Gum (w hite) 55
O. K. P epsin  ................  65
R ed R obin ......................  55
Sen Sen ........................... 65
Sen Sen B rea th  P erf. 1 00
S p earm in t ....................... 65
Spearm in t, ja r s  5 bxs 2 75
Y ucatan  ........................... 55
Zeno ..................................  55

CHICORY
B ulk ..................................  5
R ed ....................................  7
E ag le  ................................  5
F ran c k ’s  ..........................  7
Schener’s  ........................  6
Red S tan d ard s  ...............1 60
W h ite  ............................  1 60

CHOCOLATE 
W alte r B aker & Co.’s

G erm an’s Sw eet ..........  22
P rem ium  ..........................  31
C aracas  ............................  31

W alter M. Lowney Co.
P rem ium , %s ..............  30
P rem ium , %s ................  30

CIDER, SW E E T  
“M organ’s ”

R egu lar b a rre l 50 gal 10 00 
T rade  barre l, 28 ga ls  5 50 
% T rade  barre l, 14 gal 3 50
Boiled, p e r ga l................  60
H ard , p e r ga l................... 25

CLO TH ES LIN ES
p e r doz.

No. 40 T w isted  C otton 95 
No. 50 T w isted  C otton 1 30 
No. 60 T w isted  C otton 1 60 
N o 80 T w isted  C otton 2 00 
No. 50 B raided  C otton 1 00 
No. 60 B raided  C otton 1 25 
No. 60 B raided  C otton 1 85 
No. 80 B raided  C otton 2 25 
No. 50 Sash  Cord . . . . 1  60 
No. 60 Sash  Cord . . . . 1  90
No. 60 J u te  ................... 80
No. 72 J u te  ...................1 00
No. 60 Sisal ................... 85

G alvanized W ire 
No. 20, each  100ft. long 1 90 
No. 19. each 100ft. long 2 10 

COCOA
B aker’s ............................  37
Cleveland ........................  41
Colonial, %s ..................  35
Colonial, %s 
E pps

33 
42

H uy ler ..............................  45
36 
36 
36 
40 
12 
20 
40 
72

Lowney, %s 
Lowney, %s . . . .
Lowney, %s ___
Lowney, l s  ........
Van H outen , %s 
V an H outen , %s 
V an H outen , %s 
V an H outen , l s  .
W ebb ................................  33
W ilber, %s 
W ilber, %s

COCOANUT 
D unham 's 

%s, 5Tb. case  . . . .
%s, 51b. case  ..........

151b. case  ........
%s, 15Tb. case  ........
ls , 15Tb. case  ............
%s & %s, 15!b. case

33 
32

p er Tb. 
. 29
. 28 
. 27 
. 26 

25
26%

Scalloped Gems ........  10
% s & %s, pails  .............14%
Bulk, pails  ..................  13%
Bulk, b a rre ls  ..............  12

C O FFE ES, ROASTED 
Rio

Common ...................... 16
F a ir  ................................ 16%
Choice ............................ 17
F ancy  .............................. 18
P eab erry  ........................ .19

Santos
Common ........................ .17
F a ir  .................................. .18Choice ............................ 18
F an cy  .............................. .19
P eab erry  ...................... 19

Maracaibo
F a ir  .................................. .19
Choice ............................ .20

Mexican
Choice .................... ....... .19
F an cy  .............................. .21

G uatem ala
F a ir  .................................. .80
F an cy  .............................. .22

Jav a
P r iv a te  G row th . .  ,24i929
M andling ............... 30<3
A ukola ...................... 294

Mocha
S hort B ean  ..........24@26
Long B ean ...............23@24
H . L . O. G.............25 @27

Bogota
F a ir  ........................ 20
F an cy  ................................22
E xchange  M arket, S teady 
Spot M arket, S trong  

Package
New Y ork B asis

A rbuckle ..................... 22 00
L i o n ...................................21 50

M cLaughlin’s XXXX 
M cL aughlin’s XXXX sold 

to  re ta ile rs  only. M ail all 
o rders  d irec t to  W . F. 
M cL aughlin & Co., C hica
go.

E x tra c t
H olland, % gro  boxes 95
Felix , % gross ............... 1 15
H um m el's  foil, % gro. 85 
H um m el’s  tin , % gro. 1 43

CONFECTIONS 
S tick  C andy Pail#

S tan d ard  ....................  10
S tandard  H  H  .......... 10
S tan d ard  T w ist ..........  10%
t „„  CasesJum bo, 32 lb. ..............  10%
E x tra  H  H  .....................12™
Boston C ream  . . . . . . '  14
B ig stick , 30 lb. case 10%

Mixed Candy
G rocers ............... 71/
C om petition ................... o 8̂
Special ..............    ja
Conserve .........   o
R oyal ..............    iK
Ribbon ..........    i f
B roken .........   i f
L eader ..............
K indergarten  ................ to ’ 8
F rench  C ream  . . .  " ' 1 1S ta r  ......................... ” ”
H and  M ade C ream "".".* 17 

Cream  m ixed 15 
P a n s  C ream  Bon Bons 12

_ Fancy—In Palls
Gypsy H e a r t s ............  15
Coeo Bon Bons . . . . . '  14 
Fudge Squares . . . .  "14
P ean u t Squares ......... * i f
Sugared  P e a n u t s .........'13
f « t e d  P e a n u t s ............ i 2
S ta rlig h t K isses . . .  i f  
Hozenges, p la in  . . . . . .  Jo
Cham pion Chocolate . 13 
Eclipse Chocolates . . .  15 
E u rek a  Chocolates . 16 
Q uin te tte  Chocolates I 15 
9il®-mpion Gum D rops 10 
Moss D rops . .  12
Lem on Sours . . ! ...........12
Im perials  ..............  ”  | 2

Cream  Bon Bons 13 
Golden W affles . . . . . . .  14
a ?,ose Gum D rops 10 A uto B u b b le s .......... .. 15

n i / p nci r ln 6tb- Boxes Old F ashioned M olas
ses K isses 101b. bx. 1 30

O range Jellies ..........  60
Lem on S o u r s ............  65
Old Fashioned H o re .

hound drops ..........  65
P ep p erm in t D rops . .  70 
Cham pion Choc. D rops 70 
H . M. Choc. D rops 1 10 
H . M. Choc. LL and

D ark , No. 12 .......... l  10
B itte r Sw eets, a s ’td  1 25 
B rillian t Gums. Crya. 60 
A. A. Licorice D rops 1 00 
Lozenges, p rin ted  . . .  70 
Lozenges, p la in  . . . .  65
Im perials  ......................  65
M ottoes ......................... 70
C ream  B ar ................... 60
G. M. P e a n u t B ar . .  60 
H and  M ade Crm a 80@90
C ream  W afers  ..........  70
S tr in g  Rock ................  65
W in terg reen  B erries  65

Pop Corn
C racker J a c k .............. 3 25
Giggles, 5c pkg. cs. 3 50
F a n  Corn, 50's ........ 1 65
A zulik it 1008 .............. 8 25
Ob M y 100s ................ 8 60

Cough Drops 
P u tn am  M enthal . . . . 1  00 
Sm ith  Bros. .............. 1 25

NUTS—W hole 
A lmonds, T a rrag o n a  18 
Alm onds, D rake . . . .  16 
Almonds, C aliforn ia

so ft s h e l l ...................
B razils ....................  12@13
F ilb erts  ..................  12@13
Cal. No. 1 ....................
W alnu ts, so ft.sh e ll 18@19 
W alnu ts, M arbot . . . .  17 
Table nu ts , fancy  13% @14 
Pecans, m edium  . . . .  13 
Pecans, ex. la rg e  . .  14 
Pecans, Jum bos . . . .  16 
H ickory  N u ts , p e r  bu.

Ohio, new  ...................
Cocoanuts ......................
C hestnu ts, New York 

S ta te , p e r bu...........
Shelled

Spanish P e an u ts  @ 9
P ecan  H alves ___  @58
W alnu t H alves ...45@ 48
F ib lert M eats ___  @30
A licante A lm onds 04 2  
Jo rd an  A lm onds . .  04 7  

P eanu ts
F an cy  H  P  Suns @ 7%

R oasted  ..........  @ 8%
Choice, raw , H  P  J u m 

bo ........................ ‘ @ 8%

CRACKERS
N ational B iscuit Com pany 

B rand  
B u tte r

N. B. C. Sq. bbL 6 b x  5% 
Seym our, Rd. bbL 6 b x  5%

Soda
N. B. C., boxes ..........  5%
P rem ium  ........................... 7
Select ................................  8
S ara to g a  F lakes ........  13
Z ephyre tte  ....................  13

O yster
N . B. C. Rd. boxes . .  6%
Gem, boxes ................... 5%
S h e l l ................ ................... r%

Sw eet Goods
A nim als ............................. jg
A tlan tic s  ........................  12
A tlan tic , Assorted* . .  12 
A vena F ru it  C akes . . . .  12
B eau ty  B a r ................... | f
B onnie Doon Cookies’ .10
Bonnie L assies ............ 10
B rittle  ..............  f i
B rittle  F in g ers  * ! ! ! ! ! ! ' 10
Bum ble B e e ........  in
C adets .....................  j
C artw heels  A ssorted  I .  8 
C hocolate D rops . . . .  ic  
Chocolate D rp  C en ters  16 

H oney F in g ers  1« 
Circle  H oney Cookies 12
C racknels  ........
C ocoanut T affy  B a r '*  i t
Cocoanut D r o p s ......... ’te
Cocoanut M acaroons " i s  
C ocoanut H on. F in g e r s 'l l

u n in e r B iscu it I I ! .........t s
Dixie S u g ar C ookies’ l l  * 
D om estic C akes . . . .  ■
E ven tide  F in g e rs  . . . . . i f
F am ily  C h o k ie s ___  5
F ig  C ake A ssorted  . 1*12 
FJe N ew tons . . . .  11
Florabel. C akes . . I H ' i s u  
F lu ted  C ocoanut B a r  19 
F rosted  C ream s . . . .  1
F ro sted  G inger Cookie 8
F ru it L unch iced .........10
G ala S u g ar C akes . .  1
G inger Gem s ......... *
G inger Gems, iced .’ III  9 
G raham  C rackers . . .  g 
G inger Snaps F am ily  . 3 
G inger Snaps N . B. C

R o u n d ......................... ¡j
G inger Snaps N.' B. C

Square  ............................. •
H ippodrom e B a r  . . .  . *1# 
H oney Cake, N . B, C. 12 
H oney F in g ers  As. Ice  12 
H oney Jum bles, Iced  12 
H oney  Jum bles, p la in  12 
H oney F lak e  . . . . .  1X44
H ousehold Cookies .1 ’ T 
H ousehold Cookies. Iced  a
Jonn l#  ..................... ’ * ■
Jub ilee  M ixed ... .* *  IS
K ream  K lips ........... I ! '* |*
Lem on Gems . . . . . . . . I I I #
Lem on B iscu it Square* 8
Lem on W a fe r  ............... i s
Lem ona ................. a
M ary A n n ...................* ’ a
M arshm allow  Coffee "

Cake ........................  12%
M arshm allow  W aln u ts  I f
Medley P re tze ls  .........„10
M olasses C akes ........... g
M olasses Cakes, Iced 9 
M olasses F ru it  Cookies

Iced ...................................
M olasses Sandw ich . . I l 2
M ottled Square  ........  in
O atm eal C rackers . . I l f
O range G e m s .......................
P en n y  A ssorted  ...........f
P e an u t Gem s ............. 9
P retzels , H and  M d .. .I  9 
P re tze le tte s , H an d  Md. 9 
P retze le tte s . M ac. Md 8
R aisin  Cookies ...............10
R evere, A ssorted  ......... 14
R ittenhouse  F ru it

B iscuit ........................... 10
Royal L unch .................’ 8
Royal T o a s t ................... 3
R ube ................................... |
Scalloped Gem s ......... *.*.lf
Spiced C u rra n t C akes 10 
Spiced G inger C akes . .  9 
Spiced G inger C ks led  10
S ugar F ingers  ............... 12
S u g ar C akes ................... 8
S ugar C rim p ................... 8
S u g ar Squares, la rge

or sm all ....................... 9
S ultana  F ru it  B iscu it 16 
Sunnyside Jum bles  ....10
Superba ............................. 8
Sponge L ady  F in g ers  25
T rium ph C akes ......... i f
V anilla W afers  ............. 16
W afer Ju m b les  c an s  ..18  
W averly  ........................... 10

in -e r  Seal Goods 
, p e r doz.

A lbert B iscuit ............... 1 00
A nim als .............................1 00
A rrow root B iscu it ___ 1 00
B aronet B iscuit ...........1 00
B rem m er’s  B u tte r

W afers  ........................... l  00
Cam eo B iscu it ............... 1 50
Cheese Sandw ich .........1 00
Chocolate W afers  ......... 1
Cocoanut D ain ties  . . . . 1
D inner B iscu its  ............. 1
F ig  N ew ton ................... 1
F ive  O’clock T e a  ......... 1
F ro tan a  ............................. 1
G inger Snaps, N . B. C. 1 
G raham  C rackers, Red

Label .............................1
le m o n  S naps ...............
M arshm allow  D a in tie s  1 
O atm eal C rackers . . . . 1  
Old T im e S u g ar Cook. 1
Oval S a lt B i s c u i t ...........1
O y stere ttes  .....................
P retze le tte s , H d . M d. 1
Royal T o as t ................... 1
Saltine  B iscu it ...............1
S ara to g a  F lak es  ...........1
Shell O yster ................... 1
Social T ea  B i s c u i t___ a * S
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6 8 9 10
Soda C rackers  N. B. C. 1 00 
Soda C rackers Select 1 00 
S. S. B u tte r  C rackers 1 50
U needa B iscu it ............. 50
U needa J in je r  W ay fer 1 00 
U needa L unch  B iscu it 50
V anilla  W ate rs  ............ l  00
W ate r  T h in  B iscuit . .1  00 
Zu Zu G inger Snaps . .  50
Zw ieback ......................... l  00
In Special T in P ackages. 
_  „  P e r  doz.
F ee  tin  o .............................2 50
Nabisco, 25c ................... 2 60
N abisco, 10c ................... l  00
C ham pagne W afer . . . 2  50 
_ .  P e r  t in  in  bulk
S orbetto  ...........................1 00
N rbisco  .............................1 75
Ffcjtino .............................1 BO
B en t’s  W a te r  C rackers  1 40 
„  CREAM  TARTAR 
B arre ls  o r  d rum s . . . .  33
Boxes .................................  34
S quare  can s  ................... 86
F an cy  caddies ..............  41

DRIED  FR U iT S  
Apples

Sundried  ............
E v a p o r a te d .............12 @13

A pricots
C alifo rn ia  ............... 14@16

Citron
C orsican ..............  @15

C u rran ts
Im p ’d  1 lb. pkg. @10 
Im ported  bulk . @ 9%

P eaches
M uirs—Choice, 25 lb. bx  9% 
M uirs—F an cy , 25 lb. b. 11 
M uirs—F ancy , 50 lb. b. 10% 

Peel
Lem on A m erican  . . .  13
O range A m erican  . .  13 

R aisins
C onnosiar C luster . .. .8  26
D essert C luster ............ 4 00
Loose M uscatels  8 Cr 6 
Loose M uscatels 4 C r 7 
L. M. Seeded 1 lb. 8%@ 9 

C alifornia P runes 
L . M. Seeded 1 lb. 9@ 9% 
Sultanas, B leached . . .  12 
100-125 251b. b o x e s ..@11% 
90-100 251b. boxes. .@12 
80- 90 251b. boxes. .@ 12% 
70- 80 251b. b o x e s ..@13 
60- 70 251b. b o x e s ..@13% 
50- 60 251b. b o x e s ..@14 
40- 50 251b. b o x e s ..@14% 

%c less  in  501b. cases 
FARINACEOUS GOODS 

Beans
D ried Lim a ..................  g
Med H and  P icked  . . . . 2  45
B row n H olland  ............ 3 20

F a rin a
*6 1 lb. packages . . . . 1  50 
Bulk, p e r 100 lbs. . . . . 4  00 

O rig inal H olland R usk 
P acked  12 ro lls to  co n ta in er 
8 co n ta in ers  (36) rolls 2 85 
5 co n ta in ers  (60 ro lls) 4 75 

H om iny
P earl, 100 lb. s a c k  . . . . l  75 
M accaronl and  Vermicelli 
D om estic. 10 lb . b o x ., tit 
Im ported , 25 lb . box ..2  50 

P e a r l B arley
C hester ........................... 4 50
E m pire  ........................... b 00
_ P eas
G reen, W isconsin, bu.
Green, Scotch, bu ...........8 96
Split, lb ...............................  U4
_  Sage
Blast In d ia  ......................  5
G erm an, sacks ..............  0
G erm an, broken pkg. . .
__ . T apioca
Flake, 100 lb . Muir« . , 6  
P earl, 130 lb. sack s  . .  6
P earl, 36 pk g s .........................2 25
M inute, 36 pkgs. ........... 2 75

FISH IN G  TA CK LE
% to  1 in. ........................... 6
1% to  2 in ............................... 7
1% to  2 in ............................... 9
1% to  2 in ...............................11
|  « • ................................. ..8 in. ....................................... 20
„  C otton Lines
No. 1, 10 fee t ....................... 5
No. 2, 15 fee t ....................  7
No. 8, 15 fee t ........................9
No. 4, 15 fee t ......................10
No. 8, 15 f e e t ......................l l
No. 6, 15 fee t ..................... lz
No. 7, 16 fe e t ......................15
No. 8, 15 f e e t ......................i s
No. 9, 15 fee t ................... 20

Linen Lines
Sm all ......................................20
M edium ................................. 26
L arge  ............ 34
_ Poles
Bam boo, 14 ft. ,  p e r  doz. 55 
Bam boo, 16 ft., p e r doz. 60 
Bam boo, 18 f t ,  p e r doz. 80 
FLAVORING EXTRACTS 

Foote & Jen k s  
Colem an V anilla

No. 2 s ize  ...................... 14 00
No. 4 size ...................... 24 00
No. 3 size ...................... 36 00
No. 8 s ize  ...................... 48 00

Colem an 'a r p .  Lem on
No. 2 size .........................9 go
No. 4 s i z e .............................18 00
No. 8 s i z e .............................81 00
No. 8 s i z e .............................86 00

Jax o n  M exican V anilla  
1 oz. oval ....................... 15 00
* «*. oval .......................sa  *"
A m .  Sa2 u i » , m , , , , , 6l  SO
• »  * «  ....................M  w

JTaxon T erp . Lem on
1 oz. oval ......................... 10 20
2 oz. oval ......................... 16 80
4 oz. fla t ........................ 33 00
s os. ne t ........................63 00

Jenn ings  (D. C. B rand) 
T erpeneless E x rac t Lem on 
No. 2 P anel, p e r doz. 75 
No. 4 P anel, p e r doz. 1 50 
No. 6 P ane l, pe r doz. 2 00 
No. 3 T aper, p e r doz. 1 50 
2 oz. Full M easure doz. 1 25 
4 oz. F u ll M easure doz.* 2 40 

Jen n in g s  (D. c .  B rand) 
E x tra c t  V anilla  

No. 2 P anel, p e r doz. 1 25 
No. 4 Panel, p e r doz. 2 00 
No. 6 Pane l, p e r doz. 3 50 
No. 3 T aper, p e r doz. 2 00
1 oz. Full M easure doz. 90
2 oz. Fu ll M easure  doz. 2 00 
4 oz. F u ll M easure  doz. 4 00 
No. 2 P an e l a sso rted  1 00

C rescen t Mfg. Co. 
M apl_i-'e

2 oz. per doz...................3 00
M ichigan Maple Syrup Co.

K a lk ask a  B rand  
M aple, 2 oz.. p e r doz ...2  25 
.  FR U IT  JA R S. 
M ason, p ts . p e r gro. . .5 25 
M ason, q ts . p e r  gro. . .5  60 
M ason, % gal. p e r gro. 7 75 
M ason, can  tops, gro. 1 65 
„  G EL A TIN E 
Cox’s, 1 doz. la rg e  . . . . 1  75 
Cox’s, 1 doz. sm all . . . 1  00 
K nox’s  Sparkling , doz. 1 25 
K nox’s  Sparkling, g r. 14 00
N elson’s  ...........................   50
K nox’s  A cidu’d. doz. . . I  25
O xford ............................... 7B
P lym ou th  R ock P hos. 1 25 
P lym ou th  Rock, P la in  90 

GRAIN BAGS 
A m oskeag, 100 in bale 19 
A m oskeag, less th a n  bl 13% 

GRAIN AND FLOUR 
W heat

R ed ................................. g4
W hite  ............................. 86

W in te r W hea t F lour 
Local B rands

P a te n ts  ........................... 5 25
Second P a t e n t s ............ 5 00
S tra ig h t ........................... 4 60
Second S tra ig h t ......... 4 20
C lear ...................................   90

F lo u r in  barre ls , 26c per 
barre l additional.

Lem on &  W heeler Co.
B ig  W onder % s clo th  4 50 
B ig W onder % s c lo th  4 60 
W orden G rocer Co.’s  B rand
Q uaker, p a p e r ..................4 10
Q uaker, c lo th  .................4 20

W ykes 4c Co.
E clipse  ........................... 4 40

Lem on & W heeler Co. 
W h ite  S ta r, %8 c lo th  6 40 
W hite  S ta r , %s c lo th  5 30 
W h ite  S ta r, % s clo th  5 20 

W orden G rocer Co. 
A m erican  Eagle , % cl 5 40 
G rand R apids G rain  A  

M illing Co. B rands
P u rity , P a te n t  ............. 5 00
Seal of M inneso ta  . .  5 60
S u n b u rst ......................... 5 60
W izard  F l o u r .................4 60
W izard  G raham  ......... 4 60
W izard G ran. M eal . .  3 80 
W izard  B uckw heat . .  6 00
R ye ................................... 4 80

Spring W hea t F lour 
Roy B ak e r’s  B rand  

Golden H orn , fam ily  ..6  40 
Golden H orn , b ak ers  . .5  30
W isconsin  R ye .............4 65
Judson  G rocer Co.’s B rand
C eresota , % s .................. 6 40
C eresota, %s .................. 6 30
C eresota, % s .................. 6 20
Lemon 4c W heeler’s  B rand
W ingold, % s ...................6 20
W ingold, % s ...................6 10
W ingold, % s ...................5 90
W orden G rocer Co.’s  B rand  
Lourel, % s c lo th  . . . . . . . 5  95
L aurel, %s clo th  ...........5 85
L aure l, % & % s p ap er 5 75
L aurel, %s clo th  ...........5 75
Voigt M illing Co.'s B rand
V oigt’s  C rescen t ...........4 70
V oigt’s  F lou ro ig t . . . .  4 70 
Voigt’s  H ygienic

G raham  ......................  4 20
V oigt’s  R oyal .................5 10

W ykes A  Co.
Sleepy Bye, % s c lo th . . 6 00 
Sleepy E ye, % s c lo th ..5 90 
Sleepy Eye, % s d o t h . . 5 80 
Sleepy E ye, % s p ap er 5 80 
Sleepy E ye, %s p ap er 5 80 
W atson-H igg ins M illing Co.
P erfec tion  F lo u r ...........5 00
T ip  Top F lo u r ...............4 70
Golden S heaf F lo u r  . .4  20 
M arsha ll’s  B est F lo u r 5 60 
P erfec tion  B uckw heat 3 00 
T ip  T op  B uckw heat 2 80 
B adger D a iry  F eed  24 00 
A lfalfa H orse  Feed  26 00
K afir Corn .......................1 80
H oyle S c ra tch  F eed  ..1  60 

Meat
B olted  ............................. 3 40
Golden G ranu la ted  . .  3 60 
SL C ar F eed  screened  28 00 
No. 1 Corn an d  O ats  28 00 
C om , cracked  . . . . . . .  27 50
Corn M eal, coarse  . .  27 50 
W in te r  W h ea t B ran  25 00
M iddlings ..................... 28 00

D a lly  Feeds 
W ykes A  Co.

O P  L inseed  M eal . . .2 8  09

O P  L ax o -C ak e-M ad  35 00 
C ottonseed M eal . . . .2 9  00
G luten  F e e d ...................27 00
B rew ers G ra ins .........26 00
H am m ond D airy  Feed  23 50 

O ats
M ichigan carlo ts  . . . .  44 
L ess th a n  carlo ts  . .  46 

Corn
C arlo ts ........................... 70
L ess th a n  carlo ts  . .  73

Hay
C arlo ts ......................... 17 00
L ess  th a n  carlo ts  . . .  19 00 
„  H ER B SSa*« ................................... 15
Hops ..................................  i s
Laurel L eaves ............... 15
Senna L eaves ............  25

H ID ES AND P E L T S  
„  H ides
G reen, No. 1 ...................10
Green, No. 2 ............. 9
Cured, No. 1 ................... 11%
Cured, No. 2 ...................10%
Calfskin, g reen . No. 1 13 
C alfskin, green , No. 2 11% 
Calfskin, cured  No. 1 14 
Calfskin, cured  No. 2 12% 

Pelts
Old W ool ............. @ 30
L am bs ................... 25 @ 50
Shearlings ....  15@ 35

TallowNo. 1 ..................... @ 5
No. 2 .......................
TT Wool
U nw ashed, m ed. @ is
U nw ashed, fine @ 13

H O RSE RADI8H
P er doz...........................  90

JE L L Y
palls, per doz. . .  2 25

JnSj’ p aH8’ p e r  P8-11 •• • .  65 JOlb. pails, p e r  p a il . . . .  95
% pt. in  bbl8, p e r  doz 15 
% p t. in  bbls., p e r  doz. ..16  
8 oz. capped In bbls,

p e r  doz............................. 20
M A PLEIN E

• oz. bottles, p e r doz. 3 00 
M INCE M EATP e r  case  ...........................   bk

M OLASSES 
New O rleans

F an cy  Open K e ttle  . .  42
C h o ic e .................................  35
Good ...................... . . . . . . . . 2Z
F a ir  .................................    20

H alf b a rre ls  2c e x tra  
„ M USTARD

% lb. 6 lb . b o x ............. 18
„  „  OLIVES 
Bulk, 1 gal. kegs 1 10@1 20 
Bulk, 2 gal. kegs  95@1 10 
Bulk, 5 gal. kegs 9001 05 
stu ffed , 5 oz. . . . . . . . . .  90
Stuffed, 8 oz. ...................1 35
Stuffed, 14 o z . ..................2 25
P it te d  (n o t stu ffed)

14 oz. ........................ 2 25
M anzanllla , 8 o z . ........... 90
L unch , 10 oz......................1 35
L unch, 16 oz......................2 25
Queen, M am m oth, 19

oz. ................................. 76
Queen, M am m oth, 28
_oz. ..................................... 25
Olive Chow, 2 doz. cs,

p e r doz. ..................2 25
PIC K L E S

B eutel’s  B ottled  P ickles
8 oz., p e r d o z . ............... 90

10 oz., p e r  doz................. 95
16 oz., p e r  doz. .............l  45
24 oz., p e r  d o z , ...............1 90
32 oz., p e r  doz..................2 35

Medium
B arre ls. 1,200 count . .7  75 
H alf bbls.. 600 coun t 4 60
5 gallon  k e g s ...................2 25

Sm all
B arre ls  ............................... 9 06
H alf b a rre ls  ...................6 25
6 gallon k e g s ....................l  90

G herkins
B arre ls  ............................. 11 00
H alf b a rre ls  ...................5 00
6 gallon kegs ................. 2 76

Sw eet Small
B arre ls  ............................. 13 50
H alf b a rre ls  ................. 7 50
5 gallon k e g s .................... 3 00

P IP E S
Clay, No. 216, p e r box 1 76 
Clay, T. D., fu ll count 60
Cob ....................................  ' 90

PLAYING CARDS 
No. 90 S team boat . . . .  85
No. 15, R ival, a sso rted  1 75 
No. 20, R over, e n am ’d 2 00
No. 572. Special ...........1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808 Bicycle ...........2 00
No. 682 T raim ’t  w h is t 2 25 

POTASH
B ab b itt’s ........................... 4 00

PROVISIONS 
Barreled Pork  

C lear B ack  . . . .1 7  50@18 00
S hort C ut .....................16 50
S hort Cut C l e a r ...........16 00
Bean ................................. 15 00
B risket, C lear ..........  23 00
Pig  ................................  23 00
Clear F am ily  ............  26 00

Dry S a lt M eats
6  P  B e l l ie s ...................... 14

Lard
P u re  in  tie rce s  ..10010%  
Com pound la rd  . . 8%@ 8% 
SO lb. tu b s . . . .a d v a n c e  %
60 lb . tu b s  . . . .a d v a n c e  %
89 lb . t in s  . . . .a d v a n c e  %
89 lb . pa ils  . . .a d v a n c e  j£ 
19 fb. p a lls  . . .a d v a n c e  %

5 lb. palls  . . .a d v a n c e  1 
8 lb. palls  . .  .advance  1 

Sm oked M eats 
H am s, 12 lb. av. 16 @16% 
H am s, 14 lb. av. 16 @16% 
H am s, 16 lb. av. 15% @16 
H am s, 18 lb. av. 15 @15% 
Skinned H am s ..16%@17 
H am , dried  beef se ts  ..18 
C aliforn ia  H am s 9%@ 9% 
Picnic Boiled H am s ..15
Boiled H am s ......... 24@24%
Boiled H am s -----23 @23%
M inced H am  ................. 10
Bacon ................. 14%i@15

Sausages
Bologna ........................... 8
L*ver ....................  7%@ 8
F ran k fo rt .................9 @9%
P o rk  . . . . ; ......................  xi
V eal ................................  xi
T ongue ............................  H
H eadcheese ................... 9

Beef
Boneless .........................15 00
R um p, new  ................... 16 00

P ig’s Feet
% bbls.................................  95
% bbls., 40 lbs................1 90
% bbls..................................4 00
1 bbl......................................8 00

T ripe
K its, 15 lbs .......................  90
% bbls., 40 tbs............... 1 60
% bbls., 80 lbs.................3 00

C asings
H ogs, p e r  lb .....................  35
Beef, rounds, s e t  ......... 17
Beef, m iddles, s e t  . . . .  65 
Sheep, p e r bundle . . . .  80 

Uncolored B utte rine
Solid d a i r y ..........l l  @14
C ountry  Rolls ......... 11@18

C anned M eats
Corned beef, 2 lb ...........3 50
Corned beef, 1 lb ...........1 85
R o ast beef, 2 lb ...............3 50
R o as t beef, 1 lb ...............1 85
P o tted  H ain , % s ........... 50
P o tted  H am , %s . . . .  90 
D eviled H am , %s . . . .  50
Deviled H am , % s ......... 90
P o tted  tongue, %s . . . .  50 
P o tted  tongue, %s . . . .  90 

RICE
F an cy  ....................  6 @ 6%
J a p a n  S ty le  . . . .  4%@ 5%
B roken ................... 2%@ 3(4
„  , SALAD DRESSING
Colum bia, % p i n t .........2 25
Colum bia, 1 p in t ........... 4 00
D urkee’s, large, 1 doz. 4 50 
D urkee’s, sm all, 2 doz. 6 25 
S n ider’s, large, 1 doz. 2 35 
S n ider’s, sm all, 2 doz. 1 35 

SA LERA TU S 
P acked  60 lbs. In box. 

A rm  an d  H am m er . .3 00 
W yando tte , 100 %s ...3  00 
„  , SAL SODA
G ranulated , bbls. . . . . .  20 
G ranulated , 100 lbs. cs. 90 
G ranu lated , 36 pkgs. . .1  20 

SALT
Common G rades

100 3 lb. sacks  .............. 2 40
60 5 lb. B a c k s ...............2 25
28 10% lb. sacks  . ,. .2  10
56 lb. sack s  ................... 32
28 lb. sack s  ................... 17

W arsaw
56 lb. d a iry  In d rill bags 40 
28 lb. da iry  in  d rill bags 20 

Solar Rock
66 lb. sacks  ..................... 24

Common
G ranulated , fine ............  95
M edium , fine ..................1 00

SALT FISH  
,  Cod
L arg e  whole . . . .  @ 7%
Sm all, w hole . . . .  @ 7
S tr ip s  o r b ricks 7%@10%
Pollock ................... @ 6

H alibu t
S tr ip s  ............................... 16
C hunks ........................... 16

H olland H erring  
Y. M. wh. hoops, bbls. 11 50 
Y. M. wh. hoop, %bbl. 6 00 
Y. M. w h. hoop, kegs 72 
Y. M. w h. hoop M ilchers

kegs ....................... 86
Queen, bbls........................10 25
Queen, % bbls.................. 5 65
Queen, kegs ..................... 62

T ro u t
N o. 1, 100 lbs. .............. 7 60
N o. 1, 40 lbs. .................3 25
No. 1, 10 lbs. ................. 90
N o. 1, 8 lbs ....................... 75

M ackerel
M ess, 100 lbs. ..............16 50
M ess, 40 lbs. ............... 7 00
M ess, 10 lb s ......................1 85
M ess, 8 lb s .......................... 1 50
No. 1, 100 lb s ................. 15 50
No. 1, 40 lb s ...................6 60
No. 1, 10 lbs. ..............  1 70
No. 1, 8 lb s .......................1 40

W hiteflsh
100 lbs........................................9 7»
50 lb s ........................................5 25
10 lbs....................   1 12
8 lbs.................................  92

100 lb s ........................................4 65
40 lbs. ............................. 2 10
10 lbs.................................  75
8 lb s .................................  65

SE ED S
A nise .......................... .. 10
C anary , S m yrna  ............. 4%
C araw ay  ............ ...........  10
C ardam om , M alabar 1 00 
C elery ..............................  18

H em p. R ussian  ..............  4%
M ixed B ird  ....................  4
M ustard , w hite  ............  10
Poppy ................................  9
R ape ..................................  6

SH O E BLACKING 
H andy  Box, la rge  3 dz 2 50
H andy  Box, sm all ___1 25
B ixby’s Royal Polish  85 
M iller’s  Crown Polish 85

SN U FF
Scotch, in  b ladders .........37
M accaboy, in  ja r s  ........... 35
F rench  R appie in  ja r s  . .  43 

SODA
Boxes ................................  5%
Kegs, E nglish  ................. 4%

SPIC ES 
W hole Spices

Allspice, J am a ic a  ........ 13
Allspice, la rge  G arden 11
Cloves, Z an z ib a r .......... 20
C assia, C anton .............. 14
Cassia, 5c pkg. doz....... 25
Ginger, A frican  ............... 9%
Ginger, Cochin ............... 14%
M ace, P en an g  .............. 70
M ixed, No. 1 ................. 16%
Mixed, No. 2 .................. 10
M ixed, 5c pkgs. d o z .. .45
N utm egs, 75-30 ............ 30
N utm egs, 105-110 ........ 20
Pepper, B lack .............. 14
Pepper, W h ite  .............. 25
Pepper, Cayenne .......... 22
P ap rik a , H u n g arian  ..  

P u re  Ground In Bulk
Allspice, J am a ic a  ........ 12
Cloves, Z an z ib a r .......... 23
C assia, C anton  .............. 12
G inger, A frican  ............ 18
M ace, P en an g  ................ 1%
Nntm«»ss 75-KO ............3R
Pepper, B lack  ...............16
Pepper, W h ite  .............. 30
Pepper, C ayenne .......... 22
P ap rik a , H ungarian  ..46 

STARCH 
Corn

K ingsford , 40 lb s ..........
M uzzy, 20 lib . pkgs. .. 
Muzzy, 40 lib . pkgs. . 

Gloss 
K ingsford

Silver Gloss, 40 lib s .
Silver Gloss, 16 3Ibs. 
S ilver Gloss, 12 61bs. 

Muzzy
48 l ib . packages ......... 6
16 51b. packages ......... 4^
12 61b. packages ......... 6
601b. boxes .......................2%

SY RUPS 
„  Com
B arre ls  ............................. 25
H alf b a rre ls  ................... 28
201b. cans, % dz. in  cs. 1 75 
101b. cans, % dz. In cs. 1 70 
51b. cans, 2 dz. In cs. 1 80 

2%Ib. cans, 2 dz. in  cs. 1 85 
_  P u rs  C ans
F a ir  ..................................  i s
Good .................................. 20
Choice ............................  25
M ichigan M aple Syrup  Co. 

B rand
K alkaska , p e r doz. . . . . 2  25 

TA B LE SAUCES
H alford , la rge  .............3 75
H alford , sm all .............2 26

TEA
Jap an

Sundried, m edium  ..24@26
Sundried, choice ___ 30@33
Sundried, fancy  ........ 36 @40
R egular, m edium  ___ 24026
R egular, Choice ___ 30033
R egular, fancy ........ 36 0  40
B asket-fired  m edium  30 
B asket-fired  choice 35@37 
B asket-fired , fancy  40* .3
N ibs ..............................  28l_
Siftings ....................... 10012
F an n in g s  ....................  14015

Gunpow der
M oyune, m edium  ........... 28
M oyune, choice ...........   32
M oyune, fa n c i ...........40@45
Pingsuey, m edium  ..2 5 0 2 8
Plngsuey, choice ........... 30
Pingsuey, fancy  ___ 40@45

, Y«>“ ng Hyson
Choica ............................  34
F ancy  ......................... 40050

Oolong
Form osa, fancy  ......... 45061
Form osa, m edium  .26
Form osa, choice ...............32
„  . E nglish B reak fas t
M edium ..........................  25
Choice ......................... 30035
F an cy  ......................... 40060
_ India
Ceylon, choice ...........30035
F an cy  .............................4505

TOBACCO 
F ine Cut

B lot ................................... 1 46
H iaw atha , 16 oz..............  60
H iaw ath a , 1 oz ........... 56
No L im it, 8 oz.........................l  72
No L im it, 16 oz.....................3 40
O jibw a, 16 oz................... 40
Ojibwa, 5c pkg......................1 85
Ojibwa, 5c ....................  47
P etoskey  Chief, 7 oz. . .1 90 
P e toskey  Chief, 14 oz. 3 80
S te rling  D ark . 5 c ........... 5 76
Sw eet Cuba, 5 c ...............5 70
Sw eet Cuba, 10c .........l l  10
Sw eet Cuba, 16 oz. tin s  5 00 
Sw eet Cuba, 16 oz. foil 4 50 
Sw eet Cuba, 16 oz. bxs 4 80
Sw eet Cuba, %  lb .......... 2 26
■weet B urley, 6c ...........6 76

_____n _____
Sw eet M ist, % g r .......... 6 70
Sw eet Burley, 24 lb. cs 4 90
Tiger, % gross ..............6 00
Tiger, 5c tin s  ..............5 50
Uncle Daniel, 1 lb ..........  60
Uncle Daniel, 1 oz*. . . . . 5  22

Plug
Am. N avy, 15 oz. . . . .  28 
D rum m ond, N a t Leaf,

2 & 5 lb .................... .. ao
D rum m ond N at. L eaf

p e r doz. .................
B a ttle  A x .....................
B race r ............................
B ig F o u r ...................!
Boot J a c k

96 
37 
37 
21

m__ ______ . . . . .  36
Bullion, 16 oz............... 46
Clim ax Golden T w ins . 48
D ays W ork  ..................... 37
D erby ................................. 28

G ilt E dge ................; ; ; ;  £•
Gold Rope, 7 to  lb .........  68
Gold Rope, 14 to  lb. . .  58
G. O. P . .................   36
G ranger T w ist ...........  46
G. T. W .............................  J 7
H orse  Shoe ..................... 43
H oney Dip T w is t . . . .  46
Jo lly  T a r  ................. ... .  40
J .  T ., 8 oz.......................  35
K eystone T w ist ........... 46
K ism et ............................. 43
Nobby* Spun Roll ___ * 53
P a rro t ............................... 28
Peachey  ......................... ’ 49
Picnic  T w is t ................... 45
P ip e r H eidsick  ...........  69
R edicut. 1% oz...............  38
Red Lion ......................... 30
S herry  Cobbler, 10 o z . ' 26
Spear H ead, 12 oz..........  44
S pear H ead, 14% oz. . ,  44
S pear H ead. 7 os........... 47
S quare  D eal ................... 28
S ta r  ................................... 43
S tan d a rd  N avy  ........... '  34
T en P en n y  ....................... 31
Tow n T alk  14 oz........... 30
Y ankee G irl ................... 33
.  Sm oking
Sw eet C o r e .......................24
F la t  C a r ............................ ..
W arp a th  .......................... 33
Bam boo, 1$ os...........  is
i  x  l , s ib ......................... I n

L, 16 os. pa ils  ..81
H oney Dow .................. 44
Gold Block .................... 44
F lagm an  ......................  41
c h ip s  ........................ S
K iln D ried .................... 3J
D uke’s  M ix ture  ...........44
D uke’s  Cam eo .............. 41
M yrtle N avy .................44
Yum Yum, 5c p e r  g ro  f  26 
Yum Yum 10c p e r  g ro  11 60 
Yum, Yum, l ib . pa lls  29
C ream  ...............................33
Corn Cake, 2% o s . . . '. ‘.26
Corn C ake, l ib ............... 21
Plow Boy. 1% os..........3»
Plow Boy. 3% os.......... 3»
Peerless. 1% os............... 36
Peerless, 1% os. ...........39
A ir B rake  .........................33
C ant H ook ....................... so
C ountry  Club .............33-34
Forex-X X X X  ............... '30
Good In d ian  ................... 29
Self B inder, 16os. sos. 20-22
Silver F oam  .....................24
Sw eet M arie ...................33
Royal Sm oke ................. 43

T W IN E
C otton, 3 ply ............... 24
C otton, 4 ply ...................24
Ju te , 2 ply  ....................... 14
H em p, 6 p ly  ................... 13
r la x , m edium  .................24
Wool, 1 lb. bales . . . .  3

VINEGAR
H ighland app le  c ider 22 
O akland app le  c ider ..17  
R obertson 's Com pound 13%
R obinson’s  C i d e r ...........10
S ta te  Seal s u g a r .......... 13
40 g ra in  p u re  w h ite  ..10 

B arre ls  free.
W ICKING

No. 0 p e r g r o s s .......... .* .30
No. 1 per g ross ........ .40
No. 2 pe r gross ........ .60
No. 3 p e r g ross .......... .76

W OODENW ARE
B askets

B u s h e ls ............................ 1 00
B ushels, wide b and  . .1 16
M arket ............................... 40
Splint, la rg e  ............. ...2 60
Splint, m edium  .............3 00
Splint, BmaU ................... 2 75
W illow, C lothes, la rg e  8 26 
W illow, C lothes, sm all 6 26 
Willow, C lothes, m e’m  7 25

B u tte r' P la te s
W ire E nd o r Ovals.
% lb., 250 in c ra te  . . . . ..3 0
% lb.. 250 in c ra te  . . . . ..3 0
Í lb., 250 in c ra te  . . . . ..3 0
2 lb.. 250 in c ra te  . . . . ..3 6
3 lb.. 250 in c ra te  . . . . . .40
5 lb., 250 in c ra te  . . . . . .50

C hurns
B arrel, 5 gal., each  . . . 2  40 
B arre l, 10 gal., each  . .2  66 

C lothes P in s  
Round H ead.
4 inch. 5 g ross ..................46
4% Inch, 6 g ro ss  ............60
C artons,. 20 2% doz. bxs. 66 
_ E g g  Crates snd Fillers 
H um pty Dumpty, 12 4s. 20
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Special Price Current
12 13 14

No. 1 c o m p le te .............  40
No. 2 com plete ............. 28
C ase No. 2 fillers, 15

se ts  ............................... 1 35
Case, m edium , 12 s e ts  1 15 

F au ce ts
Cork, lined, 8 in ..............  70
Cork, lined, 9 in . . . . . . .  80
C ork lined, 10 in ..............  90

Mop S ticks
T ro jan  sp rin g  ............... 90
E clipse p a te n t sp rin g  85
No. 1 com m on .............  80
No. 2 p a t. b ru sh  holder 85
Ideal No. 7 ....................... 85
121b. co tton  m op h eads  1 45 

Pa ils
2-hoop S ta n d a rd  . . . . . .2  00
3-hoop S tan d a rd  . . . . . .2  35
2-w ire Cable ............... . .2  10
C edar a ll red  b ra s s  . . .1  25
3-w ire Cable ............... . .2  30
F&per E u re k a  .......... .. . .2  25
F ib re  ............................... 2 70

Toothpicks
B irch , 100 packages  . .2  00
Idea l ............................... 85

T rap s
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 holes . . . .  65
H at, wood ....................... 80
H at, s p r i n g ....................... 75

T ubs
20-in. S tandard , No. 1 7 50
ls - in .  S tan d ard , No. 2 6 50
16-in . S tan d ard , No. 2 5 50
zu-in. Cable, No. 1 . . . . 8  00
ls - in .  Cable, No. 2 . . . . 7  00
16-in . Cable, No. 3 . . . . 6  00
No. 1 F ib re  ................... 10 25
No. 2 F ib re  ..................... 9 25
No. 2, F ib re  ................... 8 25

W ashboards
Bronze Globe .................2 50
D ewey .......................   1 75
Double A cm e .................3 75
Single A cm e ................... 3 15
Double F eerless  .........3 75
Single F eerless  .........3 25
N o rth e rn  Q ueen .........3 25
Double D uplex ...............3 00
Good Duck ...........   2 76
U niversal ....................... 3 00

W indow  C leaners
12 in ..................................... 1 65
14 in ...................................... 1-85
16 in ....................................2 30

Wood Bowls
13 in. B u tte r  ...................1 60
15 in . B u tte r  ...................2 25
17 in . B u tte r  ..................4 15
19 in. B u tte r  ...................6 10
A ssorted, 13-15-17 . . .  .3 00 
A ssorted, 15-17-19 . . . . 4 2 5

W RA PPIN G  P A PE R
Com m on S traw  ........... 2
F ib re  M anila, w hite  . .  3 
F ib re , M anila, colored 4
No. 1 M a n i l a ..................... 4
C ream  M a n i l a ...................3
B u tch ers’ M anila ........... 2-
W ax  B u tte r, sh o rt c 'n t  13 
W ax  B u tte r, fu ll coun t 20 
W ax  B u tte r, rolls . . . .1 9

Y E A S T  C A K E
M agic, 3 doz. .................1 15
Sunligh t, 3 doz. .............1 00
Sunlight, VA  doz...........  50
T e a s t Foam , 3 doz. . . . 1  15 
Y east C ream , 3 doz. . .1  00 
Y e a s t  Foam , 1V4 doz. . .  58

A X L E  G R E A S E

M ica, t in  boxes ..75  9 00 
P a ragon  ................  55 6 00

C IG A R S
Johnson  C igar Co.’s  B rand

S. C. W ., 1,000 lo ts  . . . .3 1
E l P o r ta n a  ......................... 38
E vening  P re ss  ................... 82
E xem pla r ............................. 32
W orden G rocer Co. B rand

B en H u r
Perfec tion  ........................... 35
P erfec tion  E x tra s  ...........35
L ondres ............................... 85
Londres G rand  .................35
S tan d ard  ............................. 35
P u ritan o s  ............................. 35
P an a te llas , F in a s  ............. 35
P an a te llas , Bock ........... ..3 5
Jockey  Club ....................... 35

C O C O A N U T
B ak e r’s B razil Shredded

10 5c pkgs., p e r case  2 60 
36 10c pkgs., p e r case  2 60 
16 10c a n d  38 5c pkgs., 

p e r case  .................. 2 60

C O F F E E
Roasted

D w inell-W rif._ i  Co.’s B ’ds

W h ite  H ouse, l ib ...................
W h ite  H ouse, 21b...................
Excelsior, B lend, lib . ........
Excelsior, Blend, 21b............
T ip Top, B lend, l i b ..............
Royal B lend ..........................
Royal H igh  G rade ..............
Superio r B lend .....................
Boston C om bination ..........

D is tribu ted  by Judson  
G rocer Co., G rand R apids; 
Lee & Cady, D e tro it; Sy
m ons Bros. & Co., S ag i
naw ; Brow n, D avis & 
W arner, Jack so n ; Gods- 
m ark , D urand  & Co., B a t
tle  C reek; F ie lbach  Co., 
Toledo.

Sm all size, doz...............40
L arg e  size, doz...............76

S A F E S

s tock  by  th e  T radesm an  
Com pany. T h irty -five  sizes 
and  s ty les  on h an d  a t  all 
tim es—tw ice a s  m any  safes 
a s  a re  carried  by  a n y  o th e r 
house In th e  S ta te . If  you 
a re  unab le  to  v is it G rand 
R apids a n d  in spec t the  
line  personally , w rite  for 
quotations.

S O A P
Beaver Soap Co.’s B rand

100 cakes, la rg e  s iz e . .6 50 
50 cakes, la rg e  size. .3 25 

100 cakes, sm all s ize . .3 85 
50 cakes, sm all s ize . .  1 95

Gowans & Sons Brand.

Single boxes ...................3 00
F ive  box lo ts  ............... 2 95
T en  box lo ts  ................... 2 90
T w enty-five  box lo ts  . .2  85

J .  S. K irk  *  Co.
A m erican  F am ily  .........4 00
D usky D iam ond 50 8 oz 2 80 
D usky D ’n d  100 6 oz 3 80 
J a p  Rose, 50 b a rs  . . .  .3 60
Savon Im peria l .............3 00
W hite  R ussian  .............3 60
Dome, oval b a rs  ...........3 00
S a tine t, oval ................... 2 70
Snow berry, 100 cakes 4 00

L au tz  B ros. &  Co. 
Acme, 30 bars , 76 lbs. 4 00 
Acme, 25 ba rs , 75 lbs. 4 00 
Acme, 25 b a rs , 70 lbs. 3 80
Acm e, 100 cakes  ...........3 25
B ig M aster, 72 b locks 2 85
G erm an M ottled ...........3 50
G erm an M ottled, b oxs 3 45 
G erm an M ottled, 10 bx  3 40 
G erm an M ottled, 25 b x  3 35 
M arseilles, 100 cakes . .  6 00 
M arseilles, 100 cks 6c 4 00 
M arseilles, 100 ck to il 4 00 
M arseilles, % bx  to ile t 2 10

P ro c to r & G am ble Co.*■ »WVW» IN. \nuuu ic v̂ u,
L enox ............................. 3 00
Ivory, 6 oz............................ 4 00
Ivory, 10 oz.........................6 76
S ta r  ..................................... 3 85

T radesm an  Co.’s  B rand

B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs 2 40 
B lack  H aw k, te n  bxs  2 26

A. B. W risley
Good C heer ..................4 00
Old C ountry  ..................3 40

Soap Powders
Snow Boy, 24s fam ily

s ize  ........................ .. 3 76
Snow Boy, 60 5c . . . . . .2  40
Snow Boy, 30 10« . . . .2  40
Gold D ust, 24 la rg e ..4  60
Gold D ust, 100-Sc . . . . .4  00
K irkoline, 24 41b . . . . .3  80
P earline  ....................... . .3  75
Soapine ......................... . .4  10
B ab b itt’s  1776 ........... ..3  75
Roselne ........................ . .3  50
A rm our’s  ..................... . .3  70
W isdom  ......................... . .3  80

B A K IN G  P O W D E R  
Royal 

10c size
341b. cans  1 
60Z. cans 1 
Vilb. cans  2 
%Tb. cans  3 
lib . cans  4 
3tb. cans  13 
51b. cans 21

90
85
90
50
76
80
on
50

Soap Compounds
Johnson ’s  F in e  ...............6 10
Johnson ’s  XXX. ...........4 25
N ine  O’clock ...................3 SO
R ub-N o-M ore .................8 86

Scouring
E noch M organ’s  Sons 

Sapolio, g ross lo ts  . . . . 9  60 
Sapolio, h a lf gro. lo ts  4 85 
Sapolio, single boxes 2 40
Sapolio, h a n d  .................2 40
Scourine M anufac tu ring  Co 
Scourine, 50 cakes  . . . . 1  80 
Soourlne, 100 cakes . . . »  50

Lowest
Our catalogue is “the 
world’s lowest market” 
because we are the 
largest buyers of general 
merchandise in America.

And because our com
paratively inexpensive 
method of s e l l i n g ,  
through a catalogue, re
duces costs.

We sell to merchants 
only.

Ask for current cata
logue.

Butler Brothers
New York

Chicago St. Louis 

Minneapolis

We have a lot of choice 
buckwheat suitable for seed. 

Write for prices.
Watson-Higgins Milling Co.

Qrand Rapids, Mich.

Evidence
Is what the man from Mis
souri wanted when he said 
“ SHOW ME.”

He was just like the grocer 
who buys flour—only the gro
cer must protect himself as 
well as his customers and it is 
up to his trade to call for a 
certain brand before he will 
stock it.

“Purity Patent” 
Flour

Is sold under this guarantee:
If in any-one case “ Purity 
Patent” does not give satis
faction in ail cases you can 
return it and we will refund 
your money and buy your 
customer a supply of favorite 
flour. However, a single sack 
proves our claim about

“ Purity Patent”

M id «  by
G ran d  R ap ids G rain  Sc M illing  Co. 
194 C anal S t., G ran d  R apida, M ich .x

Do You Handle 
Coffee

Would a 200% increase in your coffee trade 
with perhaps five cents additional profit 
per pound interest you? You can just as 
well have it as not.

We can put you in. the coffee business 
RIGHT. We are doing it for thousands 
of progressive merchants as fast as we can 
make the machines.

Our ROYAL SYSTEM not only includes the ROYAL Electric Coffee M ill 
and Roaster, but the aid of our Service Department, which is in the hands 
of experts.

If you believe that you could handle 
from three to five times the amount 
of coffee trade you now have, our 
complete booklet will interest you. 
Write for it today.

We also manufacture Electric Meat 
Choppers and Meat Slicers.

The
A. J. Deer Company

172 West Street

The Mill that CUTS the Coffee HORNELL, N. Y.
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BU SIN ESS CHANCES.

I? i r ro r- A ddress _  CK. ox 2”> Stockbridge, Michigan. 677
__F o r sale  o r tra d e  fo r rea l e sta te , s tock
general m erchand ise  located  In good busi- 

..t°w n  in  M ontcalm  county, w ith  
beau tifu l lake  a n d  p leasu re  re so rt. J u s t  

p  yCe fo r ^ 9°^  w ideaw ake business 
£  « » it1 ^? ice? aliout, $5’000- Can reduce 
a S r* "  , « » r l y  business ab o u t *20,000. 
A liberai d iscoun t offered fo r cash  sale. 
Good reasons  fo r selling. A ddress C. M. 
C., care  M iehig an  T rad esm an. 676

Sale—Clean s tap le  s tock  o f mer^ 
*Ìnnf?Iser . wl*U Ì?vo,lce betw een  $3,000 and  64,000. C en tra lly  located , in  good brick  
Ì » i i ì ing '  30x60, w ith  p la te  fron t. Good 
vom iti;6 a n d  b a t i n g  p lan t. W ill sell 

&r  l ent reasonable . Also, th ree  
^  10 ft-. floor cases an d  one N ationa l 

C ash reg is te r  for sale. A ddress M rs. M. 
C. H aring , G ran t, M ich. 675

ENGINEERING FOR TOWN AND 
COUNTRY IMPROVEMENT

Reliable surveys and estimates made. Water 
Power. Water Works. Electric Lighting. Pav- 

oncreÎ e Drainage. Improvement
of Swamp Lands, Geological Investigation of 
M uerai Deposits. Ross and M cCoy En
gineering Co.. Mend on, Mich

,  To E xchange—F o r shoes an d  m en’s 
fu rn ish ings, equ ity  In 160 acres  solid 
heav y  tim ber, n e a r  ra ilroad  in  W isconsin.

ln  v9iuen  eve>T year. A ddress No. 674, care  T ra desm an. 674
xT^’e r  Sa le—Buy a t  your ow n price, one 
N a tio n a l Cash reg is te r, 6 d raw er floor 
oak cab inet to  h ig h est bidder. Mnii y0u r 
offerih, C ost $550. Good a s  new . B brns 
&  K ibler, P e rs ia , l a . 673
„W h o le sa le  and  re ta il c ig a r business in 
second b e s t c ity  in O klahom a; estab lished  
f°9,r  y e^ rs  and  doing good business; s tock  
a n d  fix tures invoice ab o u t $12,000; a  fine 
opportun ity  fo r one w ho u n d e rs tan d s  th e  
business; good a d jacen t tra d e  te rr i to ry ; 
good ra ilro ad  facilities , h av in g  th re e  m ain  
lines. A m odern sm all c ity ; c lim ate  and  
♦in'Ann conditions excellen t; business did 
$40,000 d u rin g  1910 a n d  suscep tib le  to  in 
crease ; now  p a rtly  ow ned by  no n -res id en t 
2™® w tohto  to  re tire ; a  v e ry  good deal 
fo r one desiring  such  a  business. A ddress 
Clyde W ashburn , Sec’y, E nid , Okla. 672 

F o r Sale—T ea  an d  coffee business; full 
*. e of p rem ium s; estab lished  routes, 
e lectric  mill, horse an d  w agon, fix tu res, 
e t° \  A  A00“  proposition  fo r  th e  rig h t 
p a rty . M ust leave c ity  on accoun t of 
sickness. A ddress V. H o b art, 710 21st 
Ave., S., M inneapolis. 670

F o r S a le - F o u r  d raw er N a tiona l C ash 
reg is te r, la te s t  model. A dler B ros., V as-
sar , M ichigan. _______  669

C ity shoe m en. S ta r t  a  b ran ch  store .
, f  a wa-y from  c u t prices. F a rm e rs  a ll 

rich. W ill g ive ren t, h eat, lighting , tele-"" 
phone, all shoe fix tu res fo r $240 a  year, 
i ?  P^r t  9? a  fine b rick  store , 22x60 feet. I>est location  in  tow n. Good cobbling* shop 
In connection. B an k  and  B ran d stree ts , 
references. A ddress No. 668, care  T rades-
m a n - ________________________________________________ 668

F o r Sale—Store  bu ild ing  w ith  sto rage  
room s, tw o lots, s tock  of groceries, shoes 
and  notions, a lso  residence; good m ining  
tow n w ith  good su rround ing  fa rm in g  com 
m unity . W rite  fo r p a rticu la rs  to  Lock 
Box 13, Seatonville, 111.______________ 666

J . L. M cK ennan, O m aha’s  noted  m er- 
chand ise  auctioneer, is  now  selling  fifteen 
th ousand  do llar general s to ck  fo r L. E . 
H olm es, A fton, Iow a. W rite  fo r  m y book 
of reference. H om e ad d ress  L ock Box 
478, O m aha, Neb. __________  679

F o r Sale—Nice m ea t m a rk e t business 
a t  F rem on t, M ichigan. Good locality, 
s lau g h ter house w ith  th e  business and  in 
a  locality  w here  live s tock  is  plentifu l.
A p a rty  th a t  can  speak  th e  H olland 
language w ill contro l th e  m ea t business 
here. W rite  H . M cC arty, F rem on t, M ich
igan-___________________ 661

F o r Sale—Sm all g rocery  s tock  a n d  fix
tu re s  located  in  th riv in g  tow n of 1,200 
population. Good estab lished  business. 
R eason fo r selling, w ish  to  re tire  from  
business. A ddress Box 25, Bellevue, 
M ichigan. 663

If  you w a n t to  buy a  s to re  fo r  c ash  
o r fo r p a r t  cash  an d  p a r t  re a l e s ta te , we 
can  show  you som e barga in s. In te rs ta te  
L and  A gency, D ecatu r , 111. 665

W ill sell o u r s tock  of d ry  goods, c a r 
p e ts  an d  ru g s  w ith  sm all s to ck  groceries. 
T he m ain  d ry  goods s tock  and  located  in 
b rick  sto re , best co rner in  tow n. R eason 
fo r selling, poor health . W rite  o r  phone 
C. G. M orris & Son, A thens, M ich. 664 

w a n ted —T o buy, fo r  cash] s to ck  of 
shoes, c lo th ing  o r d ry  goods. A ddress 
R. W. Johnson , Pana, Hi. 659

,. F o r Sale-^-Clean s to ck  d ry  goods, no 
tions, fu rn ish ings, shoes. D oing cash  
business. C ash  proposition. Snap fo r 
som eone if taken  a t  once. G oing*W est. 
A ddress Lock Box 28, N o rth  A dam s, Mich.
____________ _______________________  658
i Ti* E xchange—Q u arte r section  good 
fn rdi9^nn019 m €  %ood tow n in  M ichigan, 

i 2’400 s t9cjL of general m erchand ise  or hardw are . A ddress E . T . F roelich , F ro e- 
lich .^o w a . ’ 656
„ F or, Sale—$9,000 stock  d ry  goods, shoes 
Old s tan d . B e i t  opening Southern  M ichi
gan. On L ane  Shore. Tow n 1,500. Stock 
clean, b est location. A ddress B usy, care  
■Tradesman.________  ggg

F O R  S A L E —tJ P -T O -D A T E  G E N E R A L  
MERCHANDIS E S T O C K , L E S S  T H A N  

y e a r s  o l d . g o o d  l o c a t i o n  
GfiO D  B U S IN E S S . D O IN G  O V E R  $40 00(S 
B U S IN E S S  A N N U A L L Y . IN V O IC E S  
A B O U T  $12,000. S A T IS F A C T O R Y  R E A - 

S E L L IN G . a d d r e s s  n o . 
654, C A R E  T R A D E S M A N . 654

F o r Sale—Stock of d ry  goods, clothing, 
shoes and  g roceries in  tow n of 2,000 dod- 

v d th in  25 m iles of Saginaw . B est 
locatm n. B rick  store. A good o p portun 
ity  fo r a n y  live m an  w ith  $3,000 to  $4,000 
to  invest. O w ner m u s t sell on account of 
o th e r business. A ddress Jaxon , care  
T radesm an . 651
. .F o r  Sale—New  stock  g en eral m erchan - 
dise m  rich  fa rm in g  country . 40 m iles 
from  Chicago. W ill invoice $4,500. N ew  
tow n. No s to re  w ith in  8 m iles. D oing a  
splendid business. Cheap ren t. M ust be 
cash. No trade . R eason fo r selling, ill 
health . A ddress H en ry  C. A ndres, R. D.
No. 1, Peptone, HI._____________  660

F o r Sale o r R en t—Good s to re  building, 
double fron t, w ith  liv ing  room s above; 
oniy one o th e r s to re  in  tow n. P rice  
righ t. W. B. A like, Owner, Lily, S D
________ ___________________  649

F o r Sale—Clean s tock  of g eneral m e r
chandise, Including buildings in  coun try  
tow n in  th e  T hum b of M ichigan. Inven - 
to n e s  $3,000. R eason fo r selling, fa iling  
health . C an reduce stock. A ddress Lock
Box 107, Colling, M ichigan._________ 646

i  ac to ry  Site—150 horse w a te r pow er, 
on ra ilroad , n e a r  coun ty  sea t. V irgil
N ash , A llegan, Mich.________________643

To E xchange—I w ill trad e  general m e r
chand ise  fo r cash  reg is te r, com puting 
scales, flour scales, sm all safe. A ddress 
Lock Box 87, Olney, HI.______________ 637

F o r Sale—A  first-c lass  s tock  of g ro 
ceries in  b e s t county  s e a t tow n in  K a n 
sas. W ill invoice 7 to  8 thousand . Sales 
la s t y e a r  over 80 thousand . W ill reduce 
s tock  to  su it p u rchaser. B usiness e s ta b 
lished over 40 years. R eason fo r  selling, 
o th e r business. A ddress A. B. C., care  
M ichigan T radesm an. 638

F o r Sale—A first-c lass  b akery  and  
property . A ddress 124 S. F ran k lin  s tre e t,

. G reensburg, Ihd. ___________  630
F o r  Sale—Good paying , well estab lished  

d ry  goods an d  shoe business in  c ity  of 
46,000 in h a b ita n ts  in  C en tra l E a s te rn  
M ichigan. B est location  in city . S tock 
abou t $10,000, fix tu res $600. S to re  bu ild 
in g  50 ft. fron t, 40x54 long, a lso five 
room  house in  re a r  of s tore . Six fine living 
room s over s to re , all w ith  gas, sew er, 
w a te r and  electric  ligh ts . A b a rg a in  fo r 
$7,000. $6,500 will buy it, % cash , b a l
ance  easy  paym en ts. S tock  can  be re 
duced to  su it buyer. D on’t  w rite  unless 
you m ean  business. A ddress No. 628, care  
T radesm an . _______________________ 628

LISTEN, MR. M ERCHANT
We are ready, right now. to conduct a business 

building, profit producing advertising campaign, 
that will increase your cash sales from three to 
six times, dispose of old goods, and leave your 
business in a stronger, healthier condition than 
before.

Comstock-Grisier Advertising & Sales Co.
907 Ohio Building Toledo. Ohio

F o r Sale—Com plete s tock  d ry  goods, 
groceries, shoes, $7,000. M ichigan tow n 
of 1,400. L arge  payroll. Old business. 
Snap. Going W est.. N o trad e . A ddress 
No. 613, care  M ichigan T radesm an. 613 

F o r Sale— A m oneym aking live- b u si
ness, 100 m iles sou th  of Chicago. A nnual 
sa le s  $25,000. $4,000 general m erchandise  
a n d  s to re  buildings $3,500. P opulation  
400. A ddress Box 83, T hom asboro, I1L
__________________________  612

F o r Sale—Only d ru g  s to re  In sm all 
S ou thern  M ichigan tow n, su rrounded  by 
som e of th e  b e s t fa rm in g  coun try  in  s ta te .
Old estab lished  business, inven to ry ing  
$1,700. Good reason  fo r selling. A ddress
D rugs, care  T radesm an .____________ 610

V aluable residence w ith  electric  ligh t 
and  ba th , in  good tow n, to  exchange fo r 
m erchand ise . A ddress No. 575, care  
T radesm an . 575

F o r Sillo—Grocery s tock  and  fixtures, 
doing good business. Good location. Good 
reason fo r selling. A ddress No. 566, care  
T radesm an . 566

G rocery stock  fo r sale, located  in  city  
12,000. s to re  building can  be ren ted  or 

will sell the  property . A ddress No. 555. 
care  T radesm an . 655
_  F o r Sale—Good clean stock  ha rd w are  in 
C en tra l M ichigan, tow n of 600 popula
tion. A ddress H ard w are , care  M ichigan 
1 radesm an . 545

For Sale—One 300 account M cCaskey 
reg is te r cheap. A ddress A. B. care  
M ichigan T radesm an. ’ 543

W anted—Several good, clean stocks of 
general m erchand ise  in  exchange fo r im 
proved fa rm s in  C en tra l an d  N o rth e rn  
Iow a. F o r fu r th e r  in fo rm ation  w rite  Iow a 
R ea lty  Co., E m m etsburg , Iow a. 640

Do you w an t to  p u rchase  an y  line of 
“/Sj* class business in  th e  W est?  If  so 
W rite  us. M em bers P o rtlan d  R ea lty  
Board. A ddress P o rtlan d  In v estm en t & 
R ealty  Co., Yeon Bldg., P o rtland , Oregon.
___________ ________________________ 639

F o r Sale—G eneral hardw are  s to re  doing 
a  th riv in g  business. A ddress No. 54S! 
care  M ichigan T radesm an . 543

W rite  u s  fo r  p lans an d  p rices on a  
rousing  te n -d ay s’ sale. A ddress W estern  
Sales Com pany, Hom er, La. 411

Safes Opened—W . L. Slocum, safe  ex
p e r t  an d  locksm ith. 62 O ttaw a  s tree t. 
G rand R apids, M ich. 104

W ill pay  cash  fo r s tock  of shoes and 
rubbers. A ddress M. J. O., care  T rades-
m a n -_______________ ______________________ 221

Cash fo r yoqr business o r reai esta te .
I b rin g  buyer and  seller together. No 
m a tte r  w here located  if you w an t to  buy 
sel! o r exchange any  k ind  of business or 
p ro p erty  anyw here  a t  an y  price, address 
f r a n k  P. Cleveland, R eal E s ta te  E xpert, 
1261 A dam s E xpress  Building, Chicago, 
Illinois. 984

I pay cash  for stocks o r p a r t  s tocks 
of m erchandise. M ust be che&D H. 
K äufer. M ilwaukee, W ls. , ,

If you w an t to  tra d e  you r s to re  o r c ity  
p roperty  fo r fa rm  land, w rite  us, s ta t in g  
w h a t you have; i t ’s  fa ir  value and  w here 
you_ w an t your land. W e can  g e t you a  
trade . In te rs ta te  L and  Agency, D ecatu r, 
UL 550
______ H E L P  W A NTED .

P a r tn e r  W anted—Refined lady  w ith  
som e cash ; a  splendid opportun ity . C. H . 
M anigold, C arlshend, Mich.__________ 671

W anted—Clerk fo r shoe store , m u s t be 
a  good w orker and  reliable. Send re fe r
ences. S a la ry  $12. P . c. Sherw ood & 
Son, Y psilantt, Mich._______________ 652

W anted—Clerk fo r general store. M ust 
be sober and  industrious  and  have some 
previous experience. R eferences required. 
A ddress Store, care  T radesm an . 242

Local R ep resen ta tiv e  W anted—Splendid 
Income assu red  rig h t m an  to  a c t a s  our 
rep resen ta tive  a f te r  lea rn in g  our busi
ness thoroughly  by m ail. F o rm er ex
perience unnecessary . All we requ ire  is 
honesty , ability , am bition  an d  w illingness 
to  learn  a  lu c ra tiv e  business. No so lic it
ing  o r traveling . T h is is an  exceptional 
opportun ity  fo r a  m an  in  your section 
to  g e t in to  a  b ig  pay ing  business w ithou t 
cap ita l an d  becom e independen t fo r life 
W rite  a t  once fo r pa rticu la rs . A ddress 
E . R. M arden. P res . T he  N a tiona l Co- 
O perative R eal E s ta te  Com pany, L  371 
M arden Bldg., W ash ing ton , D. C. 443

SITUATIONS W A NTED .
W anted—Position  by young experienced 

shoem an. Can fu rn ish  b est of references 
A ddress No. 678, care  T radesm an . 678 

W an ted —P osition  a s  m an ag er o r sa le s 
m an in  h a rd w are  an d  house fu rn ish in g  
business. H ad  eleven y e a rs ’ experience. 
Give good references. Age 38. A ddress 
Position , 278 S cribner St., G rand R apids, 
Mich. <5fi7

W an t ads. continued on n ex t page.

W e  M anufacture

Public Seating
E x c lu s iv e ly

Churches ^ eJ . urnish churches of all denominations, designing and
, t building to harmonize with the general architectural

scheme from the m ost elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

S c h O O l S  Thf ] ? c t .that we have furnished a large majority of the city 
r * and district schools throughout the country, speaks volumes
for the merits of our school furniture. Excellence of design, construction and 
materials used and moderate prices, win.

Lodge Halls We specialize Lodge Hall and Assembly seating.
o  Our long experience has given us a knowledge of re

quirements and how to meet them . Many styles in stock and built to order 
including the more inexpensive portable chairs, veneer assembly chairs and 
luxurious upholstered opera chairs. *

W rite Dept. Y.

Hmerican Seating Compary
215 W abash  A ve. CHICAGO, ILL.

.RAND RAPIDS NEW YORK BOSTON PHILADELPHIA

ENGRAVERS BY ALL THE 
LEADING PROCESSES

i 3¡¡ P0PTPAIT5, BUILDINGS,
MACHINERY, S jï

S*  STATIONERY H E A D I N G S , ^  
¿  EVERYTHING. £

HALFTONE 
ZINC-ETCHING 
WOOD ENGRAVING

TRADESM AN  ̂ COMPANY
GPANDlRAPIDS.’ M I CM I GAN.
\
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Fifty-Four Acceptances For Trade 
Extension Excursion.

G rand Rapids, Sept. 20—W e en
close herew ith itinerary  covering the  
T rade  E xtension  E xcursion to  be 
held Tuesday, W ednesday, T hursday 
and Friday, Sept. 26, 27, 28 and 29.

Up to  th is tim e we have secured 
the assurance of fifty-four people to  
participate in th is excursion, and it 
is hoped th a t w ithin the nex t day or 
so th at this num ber will be increased 
to  sixty.

T he Furn itu re  City band of fifteen 
pieces, under the personal direction 
of F rank  W urzburg, will accompany 
the party , and Mr. W urzburg  has 
given his assurance th a t he will lose 
no effort in rendering  the best se
lections and th a t they will play at 
all tim es when requested by the par
ties in charge of the excursion.

A le tte r has been sent to  all the 
new spapers along the line and up to 
th is tim e several have sent in copies 
of their papers, in which they  re 
p o rt th a t a big reception will await 
the w holesalers upon their arrival.

A ttached hereto  please find a list 
of those who have given their as
surance th a t they will take p a rt in the 
excursion. W m . H. Breidenstein. 

Personnel of the  Party. 
Barclay, A yers & B ertsch Co.— C.

A. A yers or C. H. Bertsch.
Brown & Sehler Co.—John  Seh-

ler, Sr.
A. J. Brown Seed Co.—Alfred J. 

Brown and T. H erschel Brown.
Blue Valley Cream ery Co.—G. T. 

Guthrie.
B ennett Fuel & Ice Co.—A. S. 

A insw orth.
W ill P. Canaan Co.—W ill P. Ca

naan.
Central M ichigan Paper Co.— Geo. 

L. W arren.
Citizens Telephone Co.—C. E. 

T arte .
C lark-W eaver Co.—C. A. B enja

min.
' Corl, K no tt & Co., L td.—H eber A. 

Knott.
Fairbanks-M orse & Co.—M. V. 

Burlingame.
Foster, Stevens & Co.—J. H arvey 

M ann and W illiam  E. Beeson.
Globe K nitting  W orks—E. A lfred 

Clements.
Grand Rapids Board of T rade— 

M artin Charles H uggett.
Grand Rapids D ry Goods Co.— 

W illiam  B. Holden.
Grand Rapids N ational City Bank 

—A T. Slaght.
Grand Rapids Savings Bank—F. S. 

Coleman.
Grand Rapids Shoe & R ubber Co. 

—P. D. Leavenw orth.
Grand Rapids Stationery Co.—G. J. 

Haan.
Grand Rapids Supply Co.—R obert

B. Kellogg.
Hazeltine & Perkins D rug Co.— 

Lee M. Hutchins.
Ilero ld-B ertsch  Shoe Co.— G. J. 

Wissink.
H irth-K rause & Co. — Sam uil 

Krause.
W . C. H opson & Co.—W . C. H op- 

son.
H o t Blast Feather Co.—W m . J. 

Kennedy.

In ternational H arvester Co.—F. T. 
Fallon.

Jennings M anufacturing Co. C. 
W . Jennings.

Johnson Cigar Co.—John Dietrich. 
Judson Grocer Co.— H. G. Bar- 

low.
A. B. Knowlson—A. B. Knowlson. 
Lem on & W heeler Co.—Richard J. 

P rendergast.
H. L eonard & Sons—Frank  E. 

Leonard.
C. J. L itscher E lectric  Co.—C. J. 

L itscher.
M ichigan H earse & Carriage Co.— 

A. C. Chapman.
Michigan T ru st Company—M arsh 

H. Sorrick.
C. W . Mills Paper Co.— Sol J. 

Hufford.
M usselm an Grocer Co.—M. D. 

Elgin.
N ational Biscuit Co.—H. W . Sears. 
John S. Noel Co.—John S. Noal.
F. Raniville Co.—F. T . Raniville. 
Rapid H eater Co.—C. H. Alexan

der.
Rindge, Kalmback, Logie & Co., 

L td.—L este r J. Rindge.
P. Steketee & Sons—H arold  A. 

Steketee.
T radesm an Company—E. A. Stowe 

and C. H. Perkins.
Valley City M illing Co.—Fred  N. 

Rowe and A lbert B. M erritt.
V inkem ulder Com pany—H enry  J. 

V inkemulder.
V oigt M illing Co.—Carl F. Voigt. 
W atson-H iggins M illing Co.—Leo 

Higgins.
W orden Grocer Co.—E. D. W in

chester and Guy W . Rouse. 
Y uille-Carroll Co.—W . C. Carroll.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Sept. 20—Cream ery, 23@ 
27c; dairy, 20@25c; poor, all kinds, 
15@18c.

E ggs — Fancy, candled, 25@26c; 
choice, 22@24c.

Live Poultry  — Fowls, 13@14c: 
ducks, 13@15c; turkeys, 12@14c; 
springs, 13@15c.

Beans —  M arrow, $2.50; medium, 
$2.40; pea, $2.40; red kidney, $3.25; 
w hite kidney, $2.65.

Potatoes—New, 80c per bu.
R ea & W itzig.

Sparta—Presiden t K eister, of the 
Business M en’s Association, recently 
called a m ass m eeting to  consider 
the proposition of the E lkhart M an
ufacturing Co., of E lkhart, Ind. T his 
corporation m anufactures an a lte r
nating  curren t m agneto and is desir
ous of securing a factory  site of 
about tw o acres upon which it would 
expect to  erect a $10,000 factory 
building. T he officers ask no bonus, 
bu t instead would expect to  dispose 
of $25,000 w orth  of preferred  stock 
locally if they  decide to  locate here.

W . R. W ebber, m erchant tailo r in 
the rea r of the M orton House, has 
u ttered  a chattel m ortgage fo r $400 
to  the  Chattel L oan Co., covering all 
stock and fixtures.

A. P. L incoln will fill the  vacancy 
caused by the death of Jam es W irt, 
for the Michigan D rug Co., of De
tro it.

A CERTAIN DISTINCTION.
T he incident is common enough, 

m ore’s the pity, and has its counter
p art m any tim es too often in every 
church organization in the country. 
A respectable branch of the Smith 
family, moving to  town, presented 
authenticated papers to  the proper 
church officials for membership. The 
righ t hand of fellowship was given 
and received and the Smiths natural
ly concluded th at they were at home 
and proceeded to make them selves 
so. As tim e went by, however, there 
seemed to  be an indefinable some
thing that prevented that communion 
of souls which the Sm iths expected 
and did not receive. An imaginary 
line—not m athem atical, for they are 
stra ight—existed somewhere. Occa
sionally “a Shadow of the Salt,” as 
T ennyson puts it, appeared only to  
vanish, until, finally, a certain d is
tinction asserted  itself, th at distinc
tion which all churches are conscious 
of but never acknowledge, th at there 
is a difference between the well-to- 
do and the poor and that, therefore, 
the tw o m ust be dealt with on differ
en t bases. I t  happened in this in
stance th at the Sm iths—these Smiths 
—descended from  Captain John who 
m arried Pocahontas, of royal blood. 
T he difference betw een the dates, 
1607, when Captain John was here, 
and 1620, the arrival of the May 
Flower, is ju st th irteen  years, a fact 
th at wipes out th a t certain distinc
tion and takes good care of the quo
tation from  the poet and of the idea 
behind it. I t  happened, too, th a t the 
Smith fortune was m ore than  th ir
teen years ahead of the average for
tune of the church society, and when 
it finally dawned upon the m ith mind 
th a t its blue blood and the plutocracy 
a ttending it had been put on the 
w rong side of the uncertain line by 
a certain distinction, th a t certain 
church and all th ings belonging to 
it were urged in very unscriptural 
language to  betake itself to  a cer
tain locality som ewhat noted for its 
excessive tem pera tu re ; and w ith them  
the Sm iths did not go.

I t  is a m atter of reg re t th a t the 
church organization has not yet 
found a way to  deal w ith its poor 
w ithout hum iliating them  and anger
ing them. The failure to  find that 
way explains largely the attitude that 
the m an of small income, w hether a 
w orking m an or not, has taken to 

wards his b ro therhood of the same 
communion. H e has a feeling 
am ounting to  conviction th a t “I t  is 
the mind th a t m akes the  body rich,” 
that it is not th e  coat but the heart 
under it th a t tells, th a t while the full 
pocketbook is no t a th ing  to  be de
spised, “A m an’s a m an fo r a ’ that,” 
and th at if there  be a place on the 
whole earth  w here C hristian kind
ness should be recognized and greet
ed for its own sweet sake th a t place 
is located and ought to  be located in 
the church. There, if anywhere, is 
to  be found the common level th at 
C hristianity seeks and loves; there, if 
anywhere, lives the charity  th a t suf
fers long and is kind; and there, if 
anywhere, w ithout even a certain  dis
tinction, shall “T he peace th a t pass- 
eth  all understanding” come down 
like a benediction upon the longing 
hearts th a t are suffering for the 
solace that heaven alone can give, 
provided always th at the reign of the 
Golden Rule shall again begin; and 
begin again it shall if m en will but 
love their neighbors as they  love 
themselves.

D etro it — T he D ongan E lectric 
M anufacturing Co. has been organiz
ed to  m anufacture and deal in elec
trical and m echanical instrum ents, 
w ith an authorized capital stock  of 
$10,000, all of which has been sub
scribed and $7,386.33 paid in in p rop
erty.

H astings—T he Advance M anufac
turing  Co. has been organized to  
m anufacture suction cleaning ma
chines, etc., w ith an authorized cap
ital stock of $25,000, of which $20,- 
020 has been subscribed, $1,004 being 
paid in in cash and $15,000 in p rop
erty.

T he D illard Shoe Co., 715 M adi
son avenue, has discontinued busi
ness.

“Foul play” really  m eans foul 
work—and a good deal of it, first and 
last.

„ T he m ost bashful boys often be
come the m ost self-possessed men.

A thought is good fo r nothing, un* 
less it breeds m ore thoughts. *

B U S IN E S S  C H A N C E 8 .
M erchandise sale  conductors. A. E . 

G reene Co., 414 M offat Bldg., D etro it. A d
v e rtis in g  fu rn ish ed  free . W rite  fo r d a te , 
te rm s, etc. 549

Michigan College of Chiropractic
(INCORPORATED)

The College of Chiropractic Standard. 108 Jefferson Ave., Grand Rapids. 
Mich. Catalogue mailed on request. Fall classes begin Oct. 2.

No. 81 Display Case No. 84 Cigar Case
Saginaw  S h o w  C ase C o ., L td., Saginaw , W . S ., M ich.

We make all styles - Catalogue on request
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W tf wheat wafer, can
be eaten in more i
ways than any other , ^ | H B

1 grain product i i - <  /
■" cept bread, conse- ..; «S

quently It is not only easy to sell, but Jaecause ft takes part in so 
many meals a  package .is used quickly. You can depend on lively 

.sales and a steady? constant all-year demand for

W e help the sale of >Triscuit by extensive magazine, newspaper, 
street car advertising, by sampling and demonstration in connec- 
tion with Shredded Wheat. It will pay you to push Triscuit be
cause you can be su^e it will please your customers. Just call at
tention to its many uses as shown on the back of the carton. If 
your customers like Shredded Wheat for breakfast, they will like 
Tmcirit for any mea1 as a><zi/, with butter, cheese or marmalades.

‘ N iag a ra
Shredded ' Falls
Wheat New
Company York

Distributed at Wholesale by
SY M O N S BROS. & CO  
8  S a g i n a w  ̂ m ic h .

J. W. RITTENHOUSE
Official Organizer fo r the Pennsylvania R etail Merchants' Association 

Som e tim e ago. I assisted in I adjusting Jat. 6r$Toss? for ¿.grocer. , A m o n g  
•. • . j / V '  *  . the stuff se t  aside for adjustm ent o f loss sustained was a lo t  o f  breakfast food  

, supposed to  be dam aged b y  .smoke. I opened several packages and found
. ; them  n o t  dam aged by  ̂sm oke—but d ecid ed ly  stale.

’ **An1ong the Cereals put out as dam aged  b y  sm oke, none o f  w hich had  
S E ^ S S S S m S h - - - - .  the least trace o f  smoke^ were K ellogg ’s T oasted Corn Flakes, three other

■
advertised brands and others, n ot one o f them  crisp and fresh but K ellogg ’s  
Toasted C om  Flakes. W hy ? K ellogg ’s was the o n ly  Cereal there not 
bought in quantity. S ingle  case purchases kept it on the shelf fresh, crisp, 

w holespm e .and appetizing. From every standpoint, considering quality, 
h capital or. w arehouse room, the square deal p o licy  is the best and o n ly  
■  p o licy  for the G m c q c f*  | f  / ” rv ^  . •• y .

- Mr. Grocer, the only flaked food 
: 'sold; in America which allows you

to buy one case at a time at the bottom  price—and is sold I 
to dU buWrs, alike—is I m  11

“W on it* f a v o r  t-M  
■ through its i FLAVOR’



Open Letter to the Merchants
of Michigan

\ vSfyïC'i.’ # i V \ \ * § ||

IN TRAVELING over the State quî representatives occasionally find a busy merchant who has established 
himself in business through close application and economical figuring; who has equipped his store with many 

conveniences but has entirely overlooked one item of vital importance, the lack of which may put him back ten 
years, namely, a fire-proof safe.

We do not know whether you have a safe or not, but we want to talk to all those" Michigan merchants who 
have none or maÿ need a larger one.s ’ - 2 r - ,

A fire-proof safe protects against the loss of money by ordinary burglars and sneak thieves, but this is not 
its greatest value. *

With most merchants the value of their accounts for goods sold on credit greatly exceeds the cash in hand. 
If . you have no safe, just stop and think for a moment. How many of these accounts could yob_collect in full if 
your books werè destroyed' by fire? How many notes Which you hold would ever be paid .if the notes themselves 
were destroyed? How many times thé cost of a safe would you lose? Where would you be, financially, if you lost 
these accounts? Only a very wealthy man can afford to take this chance and he won’t. Ask the most successful 
merchants in your town, or any other town-, if they have fire-proof safes:

Perhaps you say you carry your accounts home every night. Suppose your house should bum some night 
and you barely escape with yourlife. The loss of your accounts would be added to the loss of your home. Insur
ance may partly cover your home, but y orí can’t buy-fire insurance on your accounts any Way in the world ' except 
by buying a fire-proof safe. ,

Perhaps you keep your books near the door or window ánd hope to get them out safely by breaking the glass 
after the midnight alarm has finally awakened your ) Mafty have tried this, but few have succeeded. The fire does 
not wait while you jump into your clothes and run four blocks down town. ' It reaches out after you as well as your 
property.

Suppose you are successful in saving your accounts. Have you saved your inventory of stock on hand and 
youf record of sales and purchases sinçe the inventory was taken? If not, how are you going to show your insur
ance companies how much stock you had? The insurance contract requires that you furnish them a full statement 
of the sound value of your stock and the loss thereon, under oath. Can yop do this after a fire?

If you were an insurance adjuster, would you pay your company’s money out on a guess-so statement? A 
knowledge of human nature makes the insurance man guess that the other man would guess in his own favor. The 
insurance adjuster must pay, but he cuts off a large percentage for the uncertainty. And remember that, should 
you swell your statement to offset this apparent injustice,-*you are making a sWorn statement and can be compelled 
to answer all questions about your stock under oath.

If you have kept and preserved the records of your business in a fire-proof safe, the adjustment of your 
insurance is an easy matter,

How much credit do you think a merchant is entitled to from the wholesale houses if he does not protect his 
creditors by protecting his own ability to pay? -

We carry a large stock of safes here in Grand* Rapids, which we would be glad to show you.' We also ship 
direct from the factory with difference in freight allowed.

If a merchant has other,uses for his ready money just now, we will furnish a safe fur part cash and take 
small notes, payable monthly, with 6°j0 per annum interest for the balance. If he has a safe and requires a larger 
one, we will take the old safe in part payment. —

The above may not just fit your casé, but if you have no safe, you don’t need to have , us tell you that you 
ought to have one. sYou know it but have probably been waiting for a more convenient time.

If you have no safe tell us about the size you need and do it right now. We will, take great pleasure in 
mailing you illustrations and prices of several styles and sizes.

Kindly let us hear from you. *

Grand Rapids Safe Co.


