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Mr. Merchant, Y ou Need 
Five-House-Power

Backing
Five-House-Power means quantity buying;

Five-House-Power means bottom price;

Five-House-Power means widest variety;

Five-House-Power means controlled factory 
output;

Five-House-Power means complete lines.
If you have not received our latest catalogue write for F. F. 927.

B U T L E R  B R O T H E R S
Exclusive Wholesalers of General Merchandise

NEW  YORK CHICAGO ST. LOUIS MINNEAPOLIS DALLAS

Sample Houses: Baltimore, Cincinnati, Kansas City, Milwaukee, Omaha, San Francisco, Seattle



Experience has taught thousands that there

is no economy in cheap, inferior Y E A S T .

Use F L E I S C H  M A N N ’ S — it is the

best—hence the cheapest.

Went to the Bottom 
of Things

ALBANY, N. Y., June 24,1911. 
MONEYWEIGHT SCALE CO..

514 Broadway, Albany, N. Y.
Gentlemen:—Replying to yours, asking how I like my 

DAYTON MONEYWEIGHT ELECTRICAL SCALES, 
will say.

About a year ago I decided to equip my two stores with 
computing scales, not knowing which was best and hearing 
so much talk, I decided to equip one store with DAYTON 
and the other with Toledo.

After six months I found out which was the scale for 
me, the store equipped with DAYTON’S was making money, 
and the one equipped with Toledo’s was just holding its own, 
so it did not take me long to dispose of the Toledo's and buy 
more DAYTON'S.

I am convinced you have the best scale both for time 
saving and accuracy. Yours very truly,

HENRY A. STERNFELD,
177 Madison Ave., Albany. N. Y. 

OUR 1911 CA TALO G U E IS JU ST  O U T, JBETTER SE N D  FOR O NE

The Computing 
Sede Co. 
Dayton, Ohio

Moneyweight Scale Co.
58 N . State St.

M ASONIC TEM PLE. CHICAGO 
G rand Rapids Office, 74 So. Ionia St. 
D etro it Sales Office, 148 Jefferson St. 

Please mention Michigan Tradesman when writing

Direct Sales 
Offices in All 

Prominent Cities

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America

W here quality is first consideration and where you 
get the best for the price usually charged for the 
inferiors elsewhere.
D on’t  hesitate to  write us. You will get just as 
fair treatm ent as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids. Mich.

Do You Handle 
Coffee

Would a 200% increase in your coffee trade 
w ith perhaps five cents additional profit 
per pound interest you? You can just as 
well have it  as not.

W e can put you in the coffee business 
RIGHT. W e are doing it for thousands 
of progressive m erchants as fast as we can 
m ake the machines. One of several styles

Our ROYAL SYSTEM not only includes the  ROYAL Electric Coffee Mill 
and Roaster, but the  aid of our Service Department, which is in the  hands 
of experts.

If you believe th a t you could handle 
from three to  five tim es the amount 
of coffee trade you now have, our 
complete booklet will in terest you. 
W rite for it  today.

W e also m anufacture Electric Meat 
Choppers and Meat Slicers.

The Mill th a t CUTS the  Coffee

The
A. J. Deer Company

172 West Street 

H0RNELL, N. Y.

stremar
. W on't h u r t  
y o u r  h a n d s  i

S N O W B O Y i SN O W B O Y c 

W e ig h s m o re  I  G o o d  p r o f it s
s u ro fm o r

A shingpow der

We are telling YOUR customers about SNOW BOY 
Washing Powder every day.

How much SNOW BOY have you in stock?

Quick Profits Buffalo, N. Y.
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SPEC IA L FE A TU R ES.
P age  _
2. W indow T rim m ing.
3. C ity of Q uality.
4. News of th e  B usiness W orld.
5. Grocery and P roduce M arket.
6. F inancial.
8. Editorial.

10. D etro it D epartm ent.
12. B utte r, Eggs and Provisions.
14. Shoes.
18. Saginaw  Valley.
20. W om an’s  W orld.
22. H ardw are.
24. T he Com m ercial T raveler.
26. Drugs.
27. Drug P rice C urren t.
28. Grocery P rice C urren t.
30. Special P rice C urren t.

G E T T IN G  W ISE .
W ord had come to the little  town 

th at the rise in sugar was still con
tinuing; and while the local m er
chant assured his patrons th a t the 
end was not yet, one little woman 
who had o ther business in a neigh 
boring city took occasion to  see what 
she could do there on a twenty-five 
pound sack. “E ight cents,” was the 
prom pt reply, “no m atte r w hether 
you take one or a hundred pounds.” 
A ssuring him in a joking way that 
she could do better at home by just 
one cent a pound she, of course, de
clined to purchase. “T h a t’s because 
they haven’t got wise out your way 
yet,” was the equally good natured 
reply.

But as she w ent home and o rder
ed fifty pounds of the two tons 
which the local m erchant had just 
unloaded, she pondered over the re 
m arks of the city man. “ I t  is not 
going to stop short of ten cents,” 
he declared in reply to  her questions. 
And then came the m ore im portant 
thought, “W ho had not got wise?” 
H ere was one m erchant buying close 
and letting  his custom ers share the 
savings from  the skyward m arch of 
the product. A nother declared that 
he m ust have eight cents because it 
had taken a rise, and his neighbors 
were asking that. In  any abnorm al 
advance of stable products there is 
enough of inconvenience comes to 
the average patron  at best, and when 
you can shave prices a little  and still 
make a fair profit, is it not wise to 
give the helping hand through the 
emergency. T he news would quickly 
spread th at Blank was selling sugar 
a t $1.75 for a twenty-five pound sack, 
and his special ra tes would be quick
ly made use of by regular patrons 
and others. And these, especially the 
others, will certainly rem em ber the 
bargain in a substantial m anner. I t  
m eans new patronage, increased faith 
in the man who, according to  one 
view, “had not got wise yet.”

T H E  SH O R T  M EA SU R E.
T he reform s in New Y ork institu t 

ed by M ayor Gaynor seem to  have 
cast reflections in various directions. 
One of the latest cities to  insist upon 
the full m easure is Pittsburg , which 
is getting  ready to  probe to  the 
bottom  of the various m easures and

cast out any which prove deficient 
in size.

I t  is only the old story  in a new 
form. T he custom er tries to  get 
som ething for nothing and the m er
chant is equally keen to  get his end 
of the bargain. H ow  much better, 
if you are bound to  give scant m eas
ure, to  make the shortage at the 
top ra ther than a t the bottom . Get 
it out to the limelight. If  you pur
pose taking advantage at least do 
not play the sneak by try ing  to  cheat 
at the lower side of the measure.

T he man who packs a few nice 
looking apples in the top of the bar
rel, filling in those of below medium 
quality in the middle, is soon founa 
out. The one who sees th at the good 
grapes are in the top of the basket 
and the poor ones below does not 
fool people very long. And the one 
who reso rts to  false bottom ed m eas
ures is sure to eventually come upon 
his own. Quality and quantity  may 
not be apparent when the purchase is 
m ade; but they will stand out in full 
sized letters when the article is used.

T he first sales may not be so great 
where there is no dross or g litter 
But it is the regular patron  you are 
after ra ther than  the custom er who 
buys ju st once—and then to his own 
regret. Keep the needs of the cus
tom er in mind. Think how you would 
resen t the reso rt to  strategy. If  you 
are not willing to do righ t because it 
is right, at least do it because it 
pays.

M any weil disposed persons seem 
to be very much w orried over the 
future of the trusts. T he United 
S tates Suprem e C ourt has calculated 
to  put an end to  organizations, which 
have been very carefully and intelli
gently constructed, and which have 
grow n to  prodigious proportions. 
T he Standard Oil and the tobacco 
trusts now are busily engaged in try 
ing to  divide them selves back again 
into the several com ponent parts of 
which they  were made. I t  is repre
sented th a t there  are some good 
tru sts  and some bad tru sts  and the 
general opinon seems to  be that the 
la tte r should be abolished, but what 
to  do w ith the others is not so cer
tain. O f course it will be impossi
ble to  make fish of one and flesh of 
another. T he trea tm ent m ust be uni
form. Some tru s t handled products 
are cheaper now than they were be
fore the tru sts  were organized, the 
stockholders having m ade large sums 
of m oney meanwhile. T here really is 
no need for the average person to 
w orry  very much over the subject 
T he m en in charge of these great 
corporations are keen and shrewd 
and they can be depended upon to  
take care of them selves and are not 
in need of gratu itous advice.

T he B oys Behind the Counter.
Petoskey — Stanley T. Granger, 

who has arrived from  L ansing to  take 
charge of the shoe departm ent at 
Rosenthal & Sons’, was here nine 
years ago w ith the same firm.

M enominee—H erb ert Hoeflin, of 
Great Falls, M ontana, has taken the 
position of assistant m anager of the 
Grand D epartm ent Store. Miss L il
lian Rogers, of Chicago, will have 
charge of the m illinery departm ent 
of the Grand. Miss R ogers has been 
w ith the Gage B rothers establish
m ent in Chicago for some time.

I'aw  Paw— M anley Nunnerly is the 
new clerk at D ickerhoof’s variety, 
grocery and crockery store.

Petoskey—M ary Ockwood, who 
has been w ith Beese & P o rte r for 
the past five years, has gone to Port 
Huron, having accepted a position in 
the large departm ent store of the 
Ballentine Company in the suit de
partm ent.

Coopersville—S. Chapel has accept
ed a position in C. P. Lillie & Son’s 
general store.

Cadillac—V ictor Johnson has re 
signed his position as clerk in the 
T orbeson drug store and has accept
ed a position with the Drebin store. 
O scar Johnson is working at the 
T orbeson store.

S ta tus of the  Bean M arket.
The past week in beans has beer, 

ra ther quiet. T hreshers have been 
unable to  do much work, on account 
of the damp weather, which has de
layed the receipts at the elevators 
m aterially.

So far the season is not opening 
w ith a very lively demand. Many 
carload buyers were able to secure 
their beans last year at a basis of 
$1.90 for strictly  choice hand picked 
pea beans, including bags, f. o. b. 
Michigan, and are w aiting for the 
m arket to  get down to about this 
point before purchasing in any round 
lots.

Carefully considering the condi
tions in the po tato  m arket and other 
lines, the possibilities for an advance 
in the bean m arket are very small.

New Y ork S tate is supplying New 
E ngland te rrito ry  at 5@8c per bush
el below Michigan. California is tak
ing the business in Texas and the 
Southw estern territo ry  a t full 10c 
per bushel below our asking price.

E . L. W ellman.

D ruggists W ill F ig h t Cork Law.
S trong opposition is being form u

lated in the w estern p a rt of the State 
to  be presented to  the annual m eet
ing of the Michigan Retail D rug
gists’ Association, which m eets in 
Flint O ctober 5, against the new 
S tate law requiring a special kind of 
cork in bottles containing poisonous

m ixtures. I t  is declared that already 
plans are being form ulated to  p ro
vide for a test case in the courts.

T he announcem ent of the nom ina
tions, the choices of which were 
made during the m eeting of the 
Com mitte here recently, is given here 
for the first tim e as follows:

President—D. D. Alton, of F re
m ont; F. E. Curtis, of F lin t; C. H. 
Jongejan, of Grand Rapids.

F irs t V ice-President—J. D. Gilleo, 
of Pom peii; Charles H. Koon, of 
M uskegon; Jam es H. Robinson, of 
Lansing.

Second V ice-President—E. E. Mil
ler, of T raverse C’ty ; Geo. S. Lav- 
erer, of Bay City; G rant Stevens, of 
Detroit.

Secretary — R. W. Cochrane, of 
Kalamazoo.

T reasu rer—W . C. W heelock, of 
Kalam azoo; C. A. W erner, of Sagi
naw; C. C. Merz, of Monroe.

M em bers of Executive Committee 
—Charles E. Abell, of South H aven,
C. A. Bugbee, of T raverse City.

Good Condition of M ichigan Sugar 
Company.

A financial representative of the 
M ichigan Sugar Company favors the 
T radesm an with a statem ent show- 
ig the excellent conditions of the 
corporation at this tim e:

The sugar beet crop is the largest 
in the history  of the company.

The price of granulated sugar is 
higher now than a t any time in the 
past ten years.

T he capacity of the com pany’s 
factories this year has been increas
ed to  150,000,000 pounds as against 
135,000,000 pounds last year, and a 
further increase has been authorized 
by the directors.

The company is taking advantage 
of the presen t high price of sugar 
and has disposed of considerable 
quantities, which assures the m ost 
profitable year of its history. Profits 
for this season a r t expected to  be 
from  $2,500,000 to  $3,000,000.

Financially the company is very 
strong  and unquestionably the re
sults of this year’s business will place 
it in a m ost fortunate condition.

A Louisville, Ky., B aptist pastor 
says that heaven is so big it has a 
building 792,000 stories high. He gets 
this inform ation from  Revelations, 
xxi:16, where the dimensions are giv
en as only 1,500 cubic miles. He says 
heaven will be built up high and can 
accomm odate an innum erable m ulti
tude, so th at here is no need about 
getting  nervous and fearing there will 
not be enough room . No elevators 
will be needed, of course, for all the 
saints can fly, and a dozen stories 
m ore or less will not make any dif
ference.



M I C H I G A N

W IN D O W a n d  i n t e r i o :
.D E C O R A T IO N S
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M odem  M ethods of M aking W in
dow s A ttractive.

I I .
W ritte n  fo r th e  T r*desm an .

T hus far in my discussion of the 
principles of attractive  window trim 
m ing I have dwelt upon the “human 
in te res t” element.

The successful window trim m er 
finds th is a never-failing m eans for 
in jecting in te rest into his work.

I t  is a well-known fact—one to 
which the late Professor Jam es calls 
a tten tion  in one of his works on 
psychology—th at things not in te res t
ing in them selves m ay be made in te r
esting  through associations w ith o th 
er th ings in which a strong  interes-t 
already exists.

The value of in troducing the hu
m an elem ent into our window trim  
o r our advertisem ent lies in the fact 
th at it supplies an in terest which the 
m erchandise itself can hardly be ex
pected to  create.

Instead  of playing up the good fea
tu res—excellent m aterials, conscien
tious workm anship, beautiful finish, 
etc., of m anufactured comm odities— 
some of the best advertisers of the 
day have a way of talking at length 
about the m an o r the m en back of 
the product. T hey  believe it pays to  
play up this hum an elem ent; and the 
national advertisers would indicate 
th a t the theory  is correct oven in ad
vertising.

I t  is unquestionably a vital thing 
in getting  a tten tion  focussed upon 
your window.

The Educational W indow.
But the so-called human in terest 

feature is not the only strong  card 
th at the skillful window trim m er has 
a t hand.

T here is the educational elem ent 
which frequently  should be in tro 
duced into the window.

L et me illustrate how it is done— 
and I ’ll take a very recent illustra
tion:

Down at Cincinnati recently they 
had a week of festivities com m em or
ating  the com pletion of the Fernbank 
Dam across the Ohio River. T hey 
had speechm aking, fireworks and a 
big jollification generally.

Now in o rder to  im press the visit
ors w ith the m anufacturing im port
ance of Cincinnati, m erchants of ev
ery kind trim m ed their windows that 
week with goods made in Cincinnati1— 
which fact was duly announced by 
red felt banners on gilt staffs, bear
ing the words—“Made in C incinnati”
—th at appeared in all of the w in
dows.

I  happened to  notice a particularly  
s tro n g  “educational” window gotten  
up by som e concern m aking pianos.

They have a large downtown sales
room on one of the principal streets 
of Cincinnati, and this building has 
excellent window facilities.

In one of these windows they had 
a very strong trim . I t showed the 
various stages in the preparation of 
piano lum ber from the log to  the 
highly finished surface of the com 
pleted instrum ent, and it showed the 
interior construction as well.

1 here was the old m ahogany log 
with the bark on it, the roughly-saw 
ed board prior to  its introduction to 
the planer, and another board that 
had been run part of the way th v ough 
the m achine—and it was all in terest
ing just because it was instructive.

T o  the m an who is thoroughly fa
m iliar with the details of cabinet
m aking, there w ouldn’t, of course, be 
anything especially striking about it; 
but to  the person who knows com- 
partively nothing about such things, 
this window would be really  s trik 
ing—and striking ju st because it con
tained w hat I have called “the educa
tional” element.

Y esterday afternoon I saw a jew 
eler’s window in which the carpen
ters had been at work cutting  out 
part of the floor so as to  introduce 
a heavy mechanism  used by diamond 
cutters. W hen the workm en had fin
ished their day’s work they left their 
kit of tools there in the window; and 
there appeared a large window card 
announcing that this concern would 
install a diam ond cutting  machine 
there in their window ju st to  show 
the public how their diam onds were 
cut for them  by expert workmen.

Now it is a safe bet th at window 
will be thronged for days—just as 
long, in fact, as the diamond cutter 
is at work. I t  contains the educa
tional element. People th a t do not 
know—and I m ust confess I am one 
of that class—will be in terested  to 
learn how an expert diam ond cu tter 
goes about the business of cutting 
and polishing a diamond.

About all th a t I should say fu r
th e r concerning the educational ele
m ent in its application to  the window 
is that it ought, of course, to  concern 
itself with educational m atters per
taining directly to  the goods one is 
selling.

I t can show w hat they are made 
of, and how they are m ade; and it 
is always an effective s tu n t to  exhibit 
m odern products in that particular 
line with som ething of the same class 
th at used to  be used. Especially is 
this true when it comes to  featuring 
personality-com m odities—things for 
w ear such as shoes, hats, suits, 
dresses, etc. Some of the best win
dows I have ever seen used th is well-

known principle. Nothing seen-.s so 
quaint as an old, old style—some
th ing radically different from  the 
present vogue. This is one of the 
charm s of the play-^-it amuses us by 
bringing to our attention the old- 
fashioned style.

T o educate the custom er in m at
ters pertaining to our m erchandise is 
adm ittedly the duty of the m erchant. 
W here this educational m atter is in 
troduced into the window we help to  
educate not the custom er alone but 
also everybody who passes our store 
and is sufficiently interested to stop 
and have a look at our window.

A ttracting  T hrough Motion.
It is a frankly acknowledged fact 

that anything in m otion catches the 
eye and claims the a ttention  and in
terest much m ore readily than any
thing a t rest.

This is the secret of the m ost ef
fective illum inated signs. T hey flash 
out unexpectedly and we look up. 
W hen we have read the announce
m ent they go out for several sec
onds, then flash again to  get the o th 
er fellow’s attention.

This is the reason so m any me
chanical contrivances have been in
vented and introduced to  make our 
windows more attractive—that is, to 
give them  m ore attention-pulling 
value.

Some of these mechanical contriv
ances are very clever—and not so ex
pensive. Many of them  can be leas
ed, others can be bought outright 
w ithout a very considerable outlay.

If you have a clerk with an in
ventive fram e of mind, perhaps he 
can devise som ething original and 
different th a t can be rigged up and 
run by electricity—or, if you haven’t 
electricity in your store, by m eans of 
a spring.

The value of the trick is to  con
ceal the m anner of its execution. 
Have it moving—th at will catch the 
eye; but make it difficult for them  to 
get onto the mode of its locomotion 

th at will keep them  guessing. 
U ltim ate Purpose in Trim m ing.

The ultim ate purpose in window 
trim m ing is to  catch the attention  of 
people who m ay be passing your 
store, and get them  interested in your 
merchandise. Your purpose is not 
prim arily to  entertain  nor to instruct 

only so far as you are instructing 
that they  may be persuaded to  buy; 
your purpose is to  sell.

In  order to  sell you m ust create a 
desire for the thing or things to  be 
sold. T o  create this desire you m ust 
get them  to pause and look—not 
hurry  by as if they were too busy or 
too indifferent to  look. You know 
better. A t least you act upon the 
assum ption th a t people are never too 
busy to  become interested in your 
w ares; and as fo r being indifferent 
about them —well, th a t is because 
they have never considered the m erit 
of these wares.

Now to induce them  to  pause and 
look, in order th a t they m ay con
sider and want, you find it expedient 
to introduce these features th at I 
have been talking about—things to  
invest your window with an interest 
that the goods alone could scarcely 
be expected to  impart.

But you do not w ant th a t interest 
to  concentrate itself and exhause it
self upon these collateral or inciden
tal features; the m ain th ing  in your 
window from  your standpoint as a 
m erchant is the w ares you sell at a 
profit.

I t  does not get you anything to 
excite the populace and th rong  your 
windows if you do not thereby in
crease the possibilities of selling 
your goods.

So keep the idea in mind th at your 
incidental features—these things that 
you introduce to  a ttrac t a ttention  to  
your window—m ust also help you to 
sell the goods. And that is accom
plished where it is made very easily 
for the a ttention to shift from the un
usual to the usual; i. e., from  the a t 
tention-claim ing adjunct to the w ant
building m erchandise.

If your a ttention-getting  feature 
does not link up with the goods in 
such a way as to make some of the 
folks out there think about your 
wares and want to  buy them , you 
have missed it on your trim , n 3 
m atter how clever it m ay be as a 
t r*m - Frank Fenwick.

Declaration of Policy R egarding Ad
vertising.

The Saginaw Board of T rade has 
placed itself on record as opposed 
to all forms of transient advertis
ing mediums, such as church pro
grammes, labor day program m es and 
trades union blackm ailing schemes 
by the unanim ous adoption of the 
following resolutions:

W hereas — M erchants, m anufac
tu rers and professional men are fre
quently solicited and im portuned for 
patronage and support by taking ad
vertising space in program m es, an
nouncem ents and m any improvised 
and irregular m ethods of publicity, 
and

W hereas Many such advertising 
schemes are irresponsible and often 
worthless and it is quite impossible 
for individual advertisers to  give 
the same scrutiny and investigation; 
therefore be it

Resolved—T hat it be the policy of 
the Saginaw Board of T rade that 
m erchants, m anufacturers anjd pro
fessional men confine their advertis
ing to the recognized legitim ate 
channels and that special advertising 
schemes be given no consideration 
until subm itted for the approval of 
and approved by the Committee on 
T rade In terests of the Saginaw 
Board of Trade.

Illness of O ur Saginaw C orrespond
ent.

T he T radesm an regrets to  ‘learn 
of the illness of J. W . Brady, who 
has served this paper very acceptably 
as Saginaw Valley correspondent for 
some time. I t  is confidently expect
ed that Mr. Brady will be able to 
resum e his regular contributions 
either next week or the week after.

Com petition versus m onopoly has 
always been and will always be the 
main fight in business.

Many a one who sta rts  in to  “take 
the bull by the horns,” finds that it 
has been dehorned.
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C IT Y  O F  Q U A L ITY .

Featu res W hich Commend Cadillac 
To the Observer.

W ritten  fo r th e  T radesm an.
Cadillac is rightly  called “a city of 

quality” by its owners. Everyone of 
its ten thousand inhabitants is proud 
of the place and ever ready to  con
tribute som ething for its advance
ment. Cadillac is the home of quite 
a num ber of wealthy men. T hey gain
ed wealth in the m anufacture of lum 
ber and in the prosecution of o ther 
industries in th at city. M any cities 
of like character have suffered loss
es in wealth and comm ercial im por
tance by the m oving of families from 
the towns in which they had pros
pered to  larger and m ore attractive 
social centers. T he Mitchell, M ur
phy, Cobbs, Diggins and o ther w eal
thy families of Cadillac rem ain on 
the scene of their successes and are 
the acknowledged and respected lead
ers of the com m m unity in every 
m ovem ent intended to  improve the 
comm ercial and social advantages of 
the city. Situated upon gently ris
ing ground, overlooking Cadillac and 
Mitchell lakes and a wide expanse 
of well developed farm ing areas, 900 
feet above Lake Michigan, the loca
tion is ideal for a prosperous m anu
facturing and commercial center. 
Tw o trunk  lines of railroads pass 
through the city which, by the way, 
is the division headquarters for both. 
The streets are well paved, adequate
ly lighted and those devoted to  busi
ness are lined with comm odious and 
substantial buildings. M any fine

churches, a club house, a beautiful 
park and an attractive library build
ing m ay be seen. The public spirit 
of the citizens, however, it is the pur
pose of the w riter to  discuss. A 
wealthy lady has undertaken to p ro
vide the city with a high school 
building to cost several hundred 
thousand dollars, at her own expense. 
Miles of boulevard and paved streets 
have been paid for by private purs
es. A splendid tem ple has been 
erected by the Elks, another by the 
Masonic fratern ity  and a handsome 
castle by the K nights of Pythias 
were paid for by those several fra
ternities. A few years ago the citi
zens determ ined to  increase the m an
ufacturing industries of the city. A 
company was organized for the p u r
pose of purchasing the St. Johns 
Table Co.’s factory and m oving the 
business to  Cadillac. The largest fac
tory  in the w orld for use in the m an
ufacture of tables was erected and 
put into operation by the company. 
A few m onths ago a gentlem an who 
had been engaged in the  m anufac
ture of chairs visited the  city and at 
a m eeting of the citizens informed 
them  th at he needed $100,000 for the 
purpose of erecting and equipping 
a factory in which to m anufacture 
chairs. The m oney was subscribed 
and paid in and w ork was com m enc
ed on the foundation of the factory 
w ithin ten  days after the arrival of 
the m anufacturer in Cadillac. Many 
other instances m ight be m entioned 
to prove the quality of the citizen
ship of Cadillac, but the above wili 
suffice.

Lakes Mitchell and Cadillac (in the 
early days they were called Big and 
L ittle  Clam, although there is no per
ceptible difference in their areas) are 
beautiful bodies of water, upon which 
m any power and sail crafts may be 
seen. A splendid boulevard surrounds 
Lake Cadillac and also divides it from 
Lake Mitchell. Autom obiles and car
riages with pleasure seeking occu
pants roll m errily over its level sur
faces every pleasant day.

Cadillac is certainly “a city of 
quality.” A rthur S. W hite.

W hat Some M ichigan Cities Are Do
ing.

W ritten  fo r th e  T radesm an .
C. W. Post, of breakfast food fame, 

purposes to  spend half a million dol
lars in the developm ent of Jackson 
street, Battle Creek, into a business 
d istrict second only to Main street.

W ednesday evening, Sept. 27, is 
the date set for the banquet tender
ed visiting m erchants a t Saginaw 
during the Industrial E xposition and 
Land Show. A rrangem ents have been 
made to  accomm odate 1,000 persons 
at the tables.

The Arenac County Fair will be 
held at Standish Oct. 5 to  7, with 
added a ttractions and prizes in ail 
departm ents.

One of the busy industries at 
T hree Rivers is the robe tannery, 
where so far this year upwards of 
13,000 hides have been tanned. M ost 
of the hides are made into coats and 
robes.

“Frankfort, the home of the big red

apple, the sweet cherry  and the yel
low peach,” is the adm onition each 
week of the Benzie County Patrio t.

Som nolent Jonesville, one of Mich
igan’s easy going tow ns of retired 
farm ers, has secured a new industry, 
an apple drying plant expected to em
ploy twenty-five people.

This is the week of the four days’ 
fair a t Benton H arbor. Friday is 
the big day, with schools and busi
ness places closed and, as a special 
feature, all ladies entering the gates 
will be presented with a beautiful 
silver spoon.

T he ninth annual Copper Country 
Fair will be held at H oughton this 
week, w ith exhibits from nearly all 
sections of the U pper Peninsula. 
W hile potatoes, beans and o ther 
crops in Low er M ichigan have suf
fered from  drouth this year, the 
U pper Peninsula has been blessed 
w ith ideal w eather conditions and 
abundant crops.

M anistique claims to  have m ore 
cem ent walks and better streets than 
any city of its size in U pper Michi
gan. W ide parkings fringe m any of 
the streets.

Cadillac and T raverse City are 
gaining ground as furniture m anufac
turing  centers. Cadillac already has 
one of the lagest table factories in 
the world and is now building a big 
chair plant. T raverse City has a big 
chair factory and is now preparing 
to turn  out library tables on an ex
tensive scale, using Michigan maple, 
of which there is still an abundance.

Almond Griffen.

Don’t Forget The Staples
N ew  products sometimes sell well— but often they do not.

Never neglect staples for untried stock.

Dandelion Butter Color
has been, a groceryman’s staple for more than a quarter of a century. 

It gives the “true June’’ shade.
Dandelion Brand Butter Color never turns rancid. Ninety per cent of all buttermakers in the United States

use it. Stock up! Send your order now.

W e guarantee that Dandelion Brand Butter Color is purely vegetable and that the use of same for 
coloring butter is permitted under all Food Laws—State and National.

Wells & Richardson Co., Burlington, Vermont
Manufacturers of Dandelion Brand Butter Color



Movements of Merchants.
.New Buffalo— C. A. Palm er suct 

ceeds A. Bishop in the grocery  busi
ness.

Albion—Jam es Bravos has sold 
his confectionery stock to  Benjam in 
Costa.

H oughton— Fred Cundy will open 
a new grocery store here about O c
tob er 1.

Owosso— H erb ert Collins succeeds 
W . E. Collins & C o .. in the  drug 
business.

H art—E. G. Nelson, of Iow a, has 
purcased the P e ter Lipps restau ran t 
and bakery.

New E ra—J. D eK rup ter & Co. 
succeed V anG order & V anderV en in 
general trade.

C harlotte—W ill P. Curry, of P o rt
land, has purchased the  bakery of 
Fred J. W ood.

Lapeer—G arrison & Son have sold 
their 5 and 10 cent stock to  T . E. 
Lewis, of Hillman.

Battle Creek—Ray D. Cone, m eat 
dealer, has closed his doors and re 
tired from  business.

Rose City—H. S. K archer & Co. 
succeed K archer & Chapin in the 
drug and jew elry business.

M ontague—Leon H. Pond suc
ceeds Pond & W iard  in the house 
furnishing goods business.

Clarksville—Amos Bond has sold 
his drug stock to M. A. H arvey, who 
will continue the business.

Constantine— E. W . H ow ard has 
purchased the M ilton grocery stock, 
form erly owned by J. D. Hays.

Sidney'—C. D eH art has sold his 
store and stock of general m erchan
dise to  Mr. Conklin, of Vickeryville.

Corunna—W m. Cole, form erly en
gaged in the m eat business a t Clare, 
has opened a m eat m arket a t this 
place.

Owosso—J. M etzger has purchas
ed the in terest of L. O. U nderwood 
in the Bowers & U nderw ood m eat 
m arket.

Laingsburg—Adolph Byra, form er
ly of Lansing, has purchased the 
hardw are and im plem ent stock of J.
F. Lee.

Indian River—H arvey A rnd t has 
leased a store building a t th is place 
and will em bark in the  drug business 
this fall.

Owosso — W illiam  W atkins has 
purchased the grocery stock of Lew
is M cCarthy, corner W est Main and 
Lansing streets.

Owosso—Rolin Pond will engage 
in the confectionery and tobacco 
business in a building he is now 
erecting  fo r that purpose.

Ionia—T he H aigh t & Jepson g ro 
cery  stock has been taken possession

of by the W orden G rocer Co. by v ir
tue of a chattel m ortgage.

Kalam azoo—T he Calvert T ailor
ing Co. has engaged in business on 
N orth Burdick street under the m an
agem ent of Glenn Thom pson.

C harlotte—Fred J. W ood has sold 
his bakery to  W illiam  Currey, re
cently of Portland, who will continue 
the business a t the same location.

N orthport—W ilbur Gill, of H arbor 
Springs, has purchased the  general 
stock of S. W . P o rte r and will con
tinue the business a t the same loca
tion.

M ontague—H. W . Reid has retired 
from  the produce firm of Reid & 
Com pton on account of poor health. 
Mr. Com pton will continue the busi
ness.

Jonesville—Leon E llio tt has sold 
his bakery business to  W ilson & 
Blanchard, of Jackson. The new 
ow ners will take possession O cto
ber 1.

Grand Ledge—A. O. H alsted  has 
engaged in the drug business on the 
South Side. H e has long been en
gaged in the same business on the 
N orth  Side.

Benzonia—S. W . M cDonald has 
purchased the furniture stock of Ben
n e tt & Short and will henceforth run 
th a t store  in connection w ith his 
grocery trade.

Ithaca—J. E. Craven, p roprietor 
of the  C orner Grocery, has sold his 
stock to  R obert Anderson, form erly 
of Shepherd, who has moved his fam 
ily here and taken possession.

Reed City—L. H. Rem enap has 
purchased the H ugh M cKaig block, 
adjoining his im plem ent store, and 
will use the  building for his imple
m ent business and also add a line of 
hardware.

Alpena—T he Foley-Stepler Drug 
Co. has m erged its business into a 
stock com pany under the style of the 
W- D. Foley Co., with an authorized 
capital stock of $6,000, all of which 
has been subscribed and paid in in 
property.

Benton. H arbor—John Rickard has 
purchased the in te rest of B. F. B ert
ram, form erly of the firm of H otch- 
kin & B ertram , tea  and coffee m er
chants. T he firm is now known as 
H otchkin & Rickard.

M uskegon—T he M uskegon Elec
tric Co. has m erged its business in
to  a stock company under the same 
style, w ith an authorized capital stock 
of $5,000, of which $3,990 has been 
subscribed and $1,000 paid in in 
property.

D etroit—Julius L. Knack, dealer in 
coal and wood, has m erged his busi
ness into a stock company under the 
style of the Julius K nack Coal Co.,
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with an authorized capital stock of 
$45,000, all of which has been sub
scribed, $14,814.82 being paid in in 
cash and $30,185.18 in property.

T hree  Rivers—The dry goods store 
form erly owned by J. Knapp and 
lately known as the Three Rivers 
M ercantile Co. has passed into the 
hands of T. H. McAllister, of De- 
Kalb, 111., and his brother, W . M. 
M cAllister, and will be conducted un
der the firm name of Tom  McAllis
te r  & Co.

Benton H arbor—M orrow & Stone 
have sold their grocery stock on 
W ater street to  Fred Rowe and O tto  
Russell. Mr. Rowe is a son of A.
H. Rowe and is an experienced gro- 
ceryman. Mr. Russell has been con
nected w ith the book-keeping depart
m ent of the Spencer & Barnes furni
ture factory for a num ber of years.

Kalamazoo—J. E. Van Bochove 
has sold his branch grocery a t 525 
W heaton avenue to  C. H . Phillitson, 
of Galesburg, and will immediately 
leave the business in charge of the 
latter. Mr. Phillitson form erly re
sided in this city, but removed to 
Galesburg a few years ago. For 
some tim e he has been a traveling 
salesman.

Crapo — R inehart Bregenzer has 
sold a half in terest in his general 
stock, po tato  warehouse and grain 
eievator to  C harles Hall. T he new 
firm will be known as H all & B re
genzer. Mr. Hall is an experienced 
store man, having spent ten years 
behind the counter a t the Frank 
Sm ith store at LeRoy, which is now 
owned by Beckman & Co.

Kalamazoo—A t a special m eeting 
of the Board of H ealth  the mem bers 
conceded to  the grocers and fruit 
dealers the right to  display melons, 
pumpkins, turnips, squash, green 
corn, peppers, green peas, dry onions, 
potatoes, cabbages, cucumbers, car
ro ts and parsnips w ithout covering. 
T he displayed products m ust rest at 
least tw o feet above the sidewalk 
when displayed in the open. The 
Board also ordered th at boys sell
ing  celery m ust wrap the product in 
clean paper.

Leslie—V allorous H. Grout, of the 
Grout, D arling Co., hardw are m er
chants, has sold his in terest to  H ow 
ard M. Freem an. Mr. Grout was 
born and raised in this comm unity 
and has w ith the exception of a few 
years been continually in business in 
this community. H e was for many 
years identified with the lum ber in
terests of this place and about th irty  
years ago he, together w ith his 
bro ther, Gardener K. Grout, of Sag
inaw, purchased the hardw are stock 
of Chas. Norton, now a Lansing deal
er and continued the business until 
about five years ago, when Paul J. 
D arling bought some of the stock 
and the business was conducted un
der the name of the Grout, D ar
ling Co.

M anufacturing M atters. 
Lansing—The capital stock of the 

L ansing W heelbarrow  Co. has been 
increased from  $685,000 to  $1,000,000.

D etroit—T he capital stock of the 
D etro it Valve & F ittings Co. has
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been increased from $300,000 to  $500,-
000.

Fowlerville — T he Fowlerville 
cream ery was destroyed by fire F ri
day, Sept. 22. Loss, $3,000; partly  
covered by insurance.

Zeeland—H. Van Eenenaam  & Bro 
will build an addition to  the rear 
of their cigar factory of 20x20 feet 
of brick, two stories and basement.

D etro it—T he N ational Copper & 
Iro n  Co. has changed its name to  the 
National Iron  W orks and increased 
its capital stock from $5,000 to  $25,- 
000.

D etro it — The M ill-H arvey Tool 
Co., Ltd., has been incorporated with 
an authorized capital stock of $3,000, 
all of which has been subscribed and 
$1,000 paid in in property.

H olland—The Hom e In terio r F in
ish Co. has engaged in business with 
an authorized capitalization of $30,- 
000, of which $15,000 has been sub
scribed and $3,000 paid in in cash.

D etro it—The Crown H at M anu
facturing Co. has m erged its busi
ness into a stock company under the 
same style, w ith an authorized capi
tal stock of $150,000, all of which has 
been subscribed and $15,000 paid in 
in cash.

D etro it—The W . F. MacCreadye 
Medicine Co. has been incorporated 
with an authorized capital stock of 
$8,000 common and $2,000 preferred, 
of which $5,000 has been subscribed, 
$246 paid in in cash and $2,754 in 
property.

Richmond—The Richm ond Cement 
& Culvert Co. has m erged its busi
ness into a stock company under the 
style of the Richm ond Cement Cul
vert Co., w ith an authorized capital 
stock of $8,000, all of which has been 
subscribed, $1,024.07 paid in in cash 
and $2,975.93 in property.

D etro it—A new company has been 
incorporated under the style of the
A. P itton  Co., for the purpose of 
m anufacturing and dealing in me
chanical devices, novelties and spe
cialties, with an authorized capital 
stock of $10,000, of which $5,000 has 
been subscribed, $310 paid in in cash 
and $2,020 in property.

Coral—Mr. F rey  and H . W . 
Demmon, connected for years w ith 
AV. R. Roach & Co., have been fig
uring on locating a p lant for them 
selves at this place and it is under
stood th at A. N. Shook, J. S. Newel! 
and S. M. D insm ore have been as
sured th at such a p lan t will be 
ready for operation the com ing sea
son. T he new company will ask a 
free site and a bonded guarantee of 
sufficient acreage to  supply their 
needs fo r five years. Peas will be 
the  main crop to  be canned. V iners 
m ay be built at H ow ard City and 
o ther nearby points, from  which can
ning m aterial m ay be draw n to the 
p lant here. T he new plan t will be 
a private enterprise and has ample 
financial backing it would seem.

People laugh at the m ention of 
funerals, in general; but is not the 
laugh half hysterical?

Tangibility is a very elastic w ord: 
w hat is perfectly  real to  one, is m yth
ical to  another.
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The Produce Market.
Apples—W agner, W ealthy, Maiden 

Blush and T w enty  Ounce Pippin 
fetch 60c per b u .; Pound Sweets, 
75c.

Bananas—$1.50@2 per bunch ac
cording to  size and quality.

Beets—60c per bu.
B utter — Receipts continue norm al 

for the season and the quality a r
riving is fully up to  the standard. All 
grades m eet w ith ready sale and the 
m arket is firm at ru ling  quotations. 
T he outlook is for continued good 
supply, w ith no prospect of immedi
ate radical change. Local dealers 
hold No. 1 cream ery a t 26c. They 
pay 23c for No. 1 dairy and 17c for 
packing stock.

B utter Beans—$1 per bu.
Cabbage—$2 for small crate and 

$2.25 for large.
C arrots—60c per bu.
Cauliflower—$1.50 per doz.
Celery—18c per bunch for home 

grown.
Citron—75c per doz.
Cocoanuts—60c per doz. or $4.50 

per sack.
Crabapples— Hyslips, $1.25 per bu.
C ranberries — E arly  Blacks from 

Cape Cod comm and $2.50 per bu or 
$7 per bbl. T he cranberry crop this 
season is reported  large in quantity 
and firm in quality.

Cucumbers—20c per doz. fo r hoi 
house.

Eggs—T he m arket is firm at lc  per 
dozen advance. T he receipts are up 
to norm al for the season and the 
consum ptive demand is very good. 
The quality of the curren t arrival of 
eggs is im proving as the w eather 
cools and the m arket is healthy at 
the recent advance. Local dealers 
pay 19c, loss off. del.

Grapes — W ordens, Concords and 
N iagaras, 8c for 4 lb. basket and 11c 
for 8 lb .; Delawares, $1.75 per doz. 
for 4 lb. basket; W ordens in bulk 
comm and $1 per bu.

Green Corn—15c per doz.
Green Onions—15c per doz.
H oney—15@16c per lb. for white 

clover and 12c fo r dark.
Lem ons—California, $5.50 per box; 

Verdellis, $5.
Lettuce—85c per bu. for leaf; $1 

per bu. for head.
Musk M elons—Michigan Osage, $1 

@1.25 per crate.
Nuts—Ohio chestnuts, 18c per lb.; 

hickory, $1.75 per bu.; w alnuts and 
butternuts, $1 per bu.

Onions—90c per bu. fo r home 
grown.

O ranges—L ate Valencias, $4.75 .
Peaches—Chilis, $1@1.25 per bu.: 

Smocks, $1.25@1.50 per bu.
Pears—Sugar, $1 per bu.; Duchess,

$1.25 per bu.; Clapp’s Favorite, $1.25 
per bu.; Keefers, 85c per bu.

Peppers—30c per doz. for red; 60c 
per bu. for green.

Pickling Stock—20c per 100 for cu
cum bers; $2.50 per bu. for small 
onions.

Pop Corn—$1 per bu. for ear; 5c 
per lb. for shelled.

Potatoes—75@S0c per bu.
Poultry—T he m arket is still weak, 

owing to  heavy shipm ents to  the 
g reat consum ing m arkets of the 
East. R eports from  New Y ork are 
to  the effect th at the receipts there 
will probably aggregate 150 cars, 
against 143 cars last week. Local 
dealers pay 11c fo r bro ilers; 10c for 
fowls; 6c for old roosters;' 10c for 
ducks; 8c for geese; 12c fo r turkeys.

Quinces—$2.50 per bbl.
Radishes—10c per doz.
Squash—30c per bu. for crookneck, 

IJ^c per lb. for Hubbard.
Sweet Pota toes—$3 per bbl. for 

V irginas and $4 for Jerseys.
T om atoes—60c per bu. for ripe and 

50c for green.
T urnips—50c per bu.
Veal—Local dealers pay 6@ llJ^c.
W aterm elons—H om e grow n com

m and $1.75 per bbl.

Fifty-five representatives of Grand 
Rapids houses are out th is week on 
the four-day T rade Extension  E x 
cursion, covering about fifty tow ns 
on the line of the G. R. & I. Rail
road between Grand Rapids and the 
S traits. A t every stop the excur
sionists are m et with open arm s and 
it goes w ithout saying th at the trip  
will be productive of very beneficial 
results in m any different directions.

T he Lewis Specialty Co. has en
gaged in business w ith an authoriz
ed capital stock of $3,000, of which 
$1,500 has been subscribed and paid 
in in cash. T he stockholders and the 
num ber of shares held by each are: 
Jam es M. H ynes 30 shares; R ichard 
Shoemaker, 30 shares; R. H. Sh o e
maker, 30 shares; C. E. Lewis.

T he B rum m eler-V anStrein C>., 
dealer in fuel and building m aterial, 
has m erged its business into a stock 
company under the same style w ith 
an authorized capital stock of $20,- 
000, of which $12,500 has been sub
scribed, $1,250 being paid in in cash 
and $11,250 in property.

T he Loveland & H inyan Co., 
wholesale produce dealer, has in
creased its capital stock from  $30,000 
to  $50,000.

A. J. Roessink has opened a g ro
cery sto re  a t  W alker. T he W orden 
Grocer Co. furnished the stock.

The Grocery Market.
Sugar—Arbuckle reduced his price 

75 points Monday—from  7 to 6%c, 
so all the refiners are now on sub
stantially the same basis, although 
Arbuckle is understood to  be the only 
refiner who is filling orders p rom pt
ly. T he present m arket is the high
est in tw enty-tw o years, or since re
fined sugar passed the $9 m ark dur
ing July, 1889. Some of the w hole
salers think th a t there will be a sur
plus of sugars during the la tte r part 
of October, but even if there is, that 
is fully four weeks off and there is 
no telling w hat m ay happen during 
that time. I t is thought th a t with 
the incom ing of dom estic cane and 
beet during the la tte r part of O cto
ber, Novem ber and December, and 
Cubas and P orto  Ricos in Decem 
ber, the U nited S tates will be some
w hat independent of European con
ditions, except as Europe m ay prove 
competitive for Cuban sugar.

Tea—T here  has been no general 
change in prices during the week, al
though Foochows and Congous are 
probably x/2c firmer. T h e  consum p
tive demand for tea is very firm.

Coffee— All grades of Rio and San
tos are J^c higher. F o r th** first 
tim e in sixteen years the entire co f
fee list has sold above the 12c mark. 
Firm  crop prospects and strong  spec
ulative support are responsible. Mild 
grades are also higher and holders 
in prim ary m arkets are holding for 
¥\c higher. T he m arket is very 
strong. W ith  present prices it is im
possible for the roaster to  put up a 
package coffee at less than 22c, al
though some retailers m ay have some 
on hand which cost them  a trifle 
less, but w ith the present price of 
green coffee he should advance his 
selling prices. R eports from Brazil 
sta te  th a t exporters find it difficult 
to  execute their contracts for ship
m ent during Septem ber. Java and 
M ocha are unchanged and quiet.

Canned Fru its  — Apples rem ain 
about unchanged. T he crop will be 
large, especially in New York State, 
and sales of new goods have ranged 
all the way from  $2.35@2.50 f. o. b. 
in a large way. F rom  all appear
ances the m arket is m ore likely to 
decline than to  advance. California 
canned goods show no change and 
quiet demand. Small standard can
ned goods are dull and unchanged.

Canned Vegetables — T he tom ato 
pack is proceeding very satisfactori 
ly, and the m arket for new goods 
ranges all the way from  80@85c, al
though this difference in quotations 
may be partly  accounted for by the 
fact th a t there is a great deal of 
poor stuff being packed this year. 
Corn is unchanged, and the outlook 
is for a good pack everywhere. Peas 
rem ain unchanged—scarce, firm, high 
and quiet.

Dried Fru its—Raisins are uncer
tain—some holders are talking h igh
er prices and others seem to have 
no special confidence in the m ar
ket. C urrants are unchanged and in 
fair demand. Prunes are about un
changed, but the  m arket is not espe
cially strong, as the crop will u n 
doubtedly be large. Peaches are

easier and sales have been made dur
ing the week at a drop of a t least lc  
from  form er prices. T he m arket is 
still relatively high, however. Apri • 
cots remain about unchanged, and 
the demand is very light.

Syrups and M olasses—T here  has 
been no change in corn goods since 
Sept. 16, when glucose advanced 5 
points and compound syrup advanc
ed Y ic per gallon. T he demand is 
still light. Sugar syrup is unchang
ed and in quiet demand as yet. Mo
lasses is dull a t ruling prices.

Cheese—Receipts are about the 
same as a year ago. T he quality is 
averaging fancy, and all grades meet 
w ith ready sale at firm quotations. 
T he m arket m ay rem ain on present 
basis for another week.

Rice—R eports from the South are 
to  the effect that, as a result of the 
drouth in some parts, the m arket on 
rough rice is very firm and an ad
vance of 25c per sack was put into 
effect on W ednesday of last week in 
New Orleans.

Provisions — Smoked m eats have 
declined J4@ lc and the  m arket is 
steady a t the decline. T he demand 
is about norm al for the season and 
the decline is seasonable. Pure lard 
has also shared in the decline, and 
is barely steady at x/2c off. Com
pound lard is steady and unchanged, 
with a fair demand. T he outlook i--> 
for lower prices w ithin the next few 
weeks. D ried beef is steady and un
changed. Barrel pork is unchanged 
and in seasonable demand.t

Fish—Cod, hake and haddock are. 
unchanged and the m arket is steady 
to  firm, with a light demand. Salmon 
is unchanged. T here seems to  be 
plenty of pink fish at $1 per dozen. 
The dom estic sardine m arket has 
gone all to  pieces, and some packers 
have offered quarter oils as low as 
$2.15 during the week. This is not 
the general m arket, however, as al! 
the packers will not m eet it. Im 
ported sardines are quiet and un 
changed. The m ackerel situation i/ 
strong. H olders of both Irish  and 
N orw ay fish on the  o ther side de
cline to  offer goods, owing to  light 
catch. T here  has therefore been no 
quotable change during the week, a l
though the undertone is probably 
stronger. T he consum ptive demand 
for mackerel is only fair.

Com petition in the baseball busi
ness has waxed fast and furious be
tween Sparta and Rockford this year. 
Four m atched games out of a series 
of five games for the cham pionship 
of N orthern  K ent county have been 
played, resulting  in tw o victories for 
Sparta and two victories for Rock
ford. The deciding game will be 
played at the ball park a t Ram ona 
Saturday afternoon, the w inners to  
take everything. V isitors can sit on 
the bleachers for 25 cents and in the 
grandstand for 50 cents. F rom  pres
ent indications, every man, wom an 
and child in R ockford and Sparta 
who is not bedridden o r tied fast 
to  his job will be on hand to  root 
for the respective sides. T he T rades
m an will have its special artist on 
hand if the w eather is pleasant.
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Q uota tions on Local S tocks and  Bonds.
Am. G as & Elec. Co., Com.
Am. G as & Elec. Co., P fd .
Am. L t. & T rac tio n  Co. Com.
Am . L t. & T rac tio n  Co. Pfd.
C ities  Service Co. Com.
C ities  Service Co. Pfd.
C itizens Telephone Co.
Com. S av ings B ank  
Com ’w ealth  P r.R y.& L t.C o. Con 
Com’w ea lth  P r.R y.& L t.C o. Pfd 
D ennis Bros. S a lt & L br. Co.
D enver G as & E lec. Co. Bondi 
F o u r th  N a tio n a l B ank  
F u rn itu re  C ity  B rew ing  Co.
G eneral M otors Com.
G eneral M otors Pfd.
Globe K n ittin g  W orks, Com 
Globe K n ittin g  W o rk s  Pfd .
G rand  R apids B rew ing  Co.
G. R. G as L ig h t Co., B onds 
G rand  R ap ids Ry. Co. B onds 
G. R. N ationa l C ity  B an k  
G rand  R apids Sav ings B an k  
H olland S u g ar 
K en t S ta te  B ank  
Lincoln G as & Elec. Co.
M acey C om pany Pfd.
M ichigan Pacific  L br. Co.
M ich. S ta te  Tele. Co. Pfd.
M ichigan S u g ar Co. Com.
Old N a tio n a l B ank  
Pacific G as & Elec. Co. Com.
Pacific  G as E lec. Co. Pfd .
Peoples Sav ings B ank  
Sag. C ity  G as Bonds 
St. Louis S u g a r Com.
U n ited  L. & R. Co. Com.
U nited  L. & R. Co. 1st Pfd.
U nited  L. & R . Co. 2nd Pfd.

Sept. 26. 1911.

B id  A sked
57 59
43 44

299% 295%
105 106%
73% 74
77% 78
93% 94

158 161
». 57% 68
1. 89% 94

90
S 92% 94
180 185
95 96
39 40
81 82%

135 136
100 101
205
100 101
100 101
158 165
165

ISM,
250 252
29% 30
97 99

12%
99% 100%

114 114%
196 198
66 67
88 90

210
97 98%
19% 20
53% 55
80 81
70 71

tion of the institu tion  in which he 
had left his money. In  1870 David 
L. L ataurette , who had a bank at 
Fentonville, came to  Grand Rapids 
and opened a branch in the McRey- 
nolds block, now occupied by the 
Giant C lothing Co., w ith his door on 
Lyon street. One of his m ethods of 
advertising was to  display m oney in 
the windows. T o a ttrac t deposits he 
offered 10 per cent, in terest and in a 
couple of years about $75,000 had 
been placed in his keeping. T hen he 
failed and an investigation showed 
th at he was broke even before he 
came to Grand Rapids. T he Green
ville m an’s m oney w ent w ith the 
rest. T his failure was not a Grand 
Rapids affair, because L atau re tte  was 
a rank outsider and never received fi
nancial recognition here, and th a t he 
w ent to  smash puts no blemish on 
this city’s unbroken record of bank
ing solvency.

Our Nearest Approach To a Bank 
Failure. #

I t  is the proud boast of Grand 
Rapids th at never has this city had 
a bank failure. T here have been 
tim es of stress, some of them  in the 
easy m em ory of man, when banks 
in o ther cities have been compelled 
to  close their doors against clam or
ing depositors, but the Grand Rapids 
banks have always been able to stand 
every strain  put upon them. Y et a 
few days ago a m an named Brooks 
was in town to rem ind us th a t even 
in our banking history  there  have 
been unpleasant episodes. Brooks is 
now a farm er living near Greenville. 
According to  the story he told in the 
w inter of ’70 he worked in the woods 
on the F la t R iver and in the spring 
came down w ith the drive and when 
he struck town he had his w in ter’s 
earnings in his pocket. H e came 
down Kent street w ith o thers of the 
crew and when he saw a bank he 
went in and deposited $65 of his m on
ey for safe keeping. Soon a fte r he 
read in a newspaper of how rapidly 
m oney will increase at compound in 
terest and he decided to  let his d e 
posit grow. T hat was fo rty  years 
ago. Recently he made up his mind 
th at his pile had grown enough and 
th at he would claim it. He came to  
town and to  his surprise could neith 
er find the bank nor anybody who 
knew anything about it. He re
mem bered the location, how the place 
looked and the name over the door, 
but in banking circles it was all a 
fairy story, unknown o r  forgotten  
by the oldest banking inhabitant. As 
a matter of fact, however, the G reen
ville man was right, even to the loca-

As a m atter of in terest it m ay be 
stated th at had Brooks showed bet
te r judgm ent or, rather, had he made 
a luckier choice of a depositing place 
for his surplus, the $65 he deposit
ed fo rty  years ago would to-day, at 
4 per cent., compounded annually, 
am ount to  $313.33, which it will be 
adm itted would be a nice little sum 
for the Greenville m an to  take home 
with him as a reminiscence of his log
ging days.

Sales of F ourth  National and Com 
m ercial Savings stocks w ere made 
last week a t new high m arks. Ten 
shares of Commercial changed hands 
a t 165, com pared w ith 158, the pre
vious best sale, and a small block 
of F ourth  National w ent a t 190, com 
pared w ith a last sale a t 185. T he 
F ourth  has a book value of 177, a 
very satisfactory  gain over la^: year 
in undivided profits, deposits and vol
ume of business. T he Commercial 
has also m ade a fine grow th and now 
has a book value of bout 130, as com
pared w ith 131 a year ago. The 
h igher quotations seem to be w ar
ranted. V ery little  bank stock of 
any kind is moving, presen t holders 
showing a m arked inclination to  
hang on.

T he Postal Savings Bank opened 
for business Sept. 20 and the first 
day’s business showed twelve depos
itors, leaving a to tal of about $500. 
The m oney has been coming in more 
freely than  expected and the indica
tions are th a t the first m onth^ will 
make a very good showing. I t  was 
thought the depositors would be 
m ostly  foreigners, but the records 
show th a t Am ericans have been

Merchant’s Accounts Solicited 
Assets over 3,000,000
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Kent State Bank
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Financial
strongly in the m ajority. One of the 
first day callers was an Am erican 
with som ething over $1,000 in cur
rency which he wanted placed to  his 
credit with the Government. H e 
seemed to be  a m an of fair intelli
gence, but it was apparent he had no 
confidence in the banks and had been 
hoarding his m oney in some hiding 
place of his own. The postal regula
tions places a lim it of $100 on the de
posits to  be made in any one month 
and he was allowed to  peal off bills 
to the am ount of this lim it and was 
told to  bring in the rest later. A n
other depositor had $400 he wanted 
to put away and he, too, was told 
to do it on the installm ent plan. The 
depositors are not all of the working 
class, by any means. A num ber of 
representative business men are on 
the list; in fact, one of the very first 
men at the window was W illiam  E. 
E lliott, of the E llio tt Machine Co. 
T he Governm ent pays 2 per cent, in
terest on deposits and the deposits 
can be exchanged for 2Yi per cent, 
bonds when enough has been accu
mulated.

Four of the city banks will sugar 
off this week w ith quarterly  divi
dends. T he Fourth  and the Peoples 
will pay Zt/2  per cent, and the Kent 
S tate and the Commercial will each 
pay 2 per cent. The o ther banks ad
here to the sem i-annual dividends.

In  Appreciation of the L ate  O. A. 
Ball.

A t a special m eeting of the d irect
ors of the Grand Rapids Savings 
Bank, held Sept. 22, the following 
statem ent of appreciation was unani
m ously adopted for perm anent rec
ord:

Mr. O rson A. Ball, V ice-President 
of the Grand Rapids Savings Bank, 
passed from this life at his home on 
College avenue, in this city, W ednes
day, Septem ber 20, at 9 o’clock a. m., 
in his 74th year.

Mr. Ball was elected a d irector in 
this Bank on O ctober 9, 1893, suc
ceeding Hon. M. S. Crosby, who had 
recently passed away, leaving a va- 
cacy On the Board. On O ctober 13, 
1895. Mr. Ball was made V ice-P res
ident of this Bank, succeeding W . D. 
Talford, who had removed from  the 
city, in which position he served con
tinuously until he was called to the 
wider life.

Since coming into our banking cir
cle Mr. Ball has been very active 
and useful. H is counsel has been 
thoughtfully given and highly val
ued. He has served the Bank with 
loyalty and his optimism has always 
been stim ulating. W e shall miss his 
genial companionship, his wise coun 
sei and his readiness in service.

W e desire to  record in the p ro
ceedings of this Board our apprecia
tion of the valued service rendered 
to  this Bank by our associate, whose 
death awakens a sense of loss and 
a feeling of sorrow . W e desire to 

* express our sym pathy to  the bereav

ed family and request our Cashier 
to  send a missive to  Mrs. Ball, assur
ing her of our warm  sym pathy in her 
g reat sorrow .

The Judson Grocer Company has 
issued the following appreciative a n 
nouncem ent to  its custom ers and 
business connections:

O R SO N  A. BA LL 
Died Septem ber 20, 1911

W ith profound sorrow  and regret 
we announce the death of our belov
ed partner and friend, O R SO N  A. 
BALL, who from  the inception of 
our p resent corporation has been a 
valued officer, associate and adviser. 
No one has added m ore o r given 
m ore in tireless effort for the welfare 
of our company. H e was unselfish 
in prom oting the general good, con
stan t and sincere in his sym pathy 
for each individual m em ber of our 
organization. H e was tender in his 
love and firm in his advocacy of high 
business morals.

Judson Grocer Company.

Personal H isto ry  of Form er M ichi
gan Man.

Marshfield, Oregon, Sept. 16— I am 
l l l/2  years old

And not yet in the “sear and yel
low leaf.”

Can walk a mile in fifteen m inutes 
and m ore at the same gait if neces
sary.

Am serving m y tfourth term  as 
Justice of Peace of the Third  D is
tric t of Coos county.

H ave been a resident of O regon 
twelve years and have lived w ithout 
criticism, so far as I know, until of 
very recent date.

Previous to  coming to  Oregon I 
lived in K ent county fifty-four years, 
and in the city of Grand Rapids 
forty-seven years and left it in broad 
daylight.

In  point of population K ent county 
was, and is, the second county in the 
State.

I was adm itted to  the bar at 
Grand Rapids, Mich., M arch 5, 1859, 
and licensed to  practice in all the 
courts of the State, and as soon as 
it was established, also in the United 
S tates D istrict C ourt for the W est
ern D istrict of Michigan.

W as elected Prosecuting A ttorney 
of K ent county in November, 1862, 
and again in Novem ber, 1864, and 
had to do with all the crim es in the 
catalogue from m urder down to as
sault and ba tte ry  in m y four years 
of service and with m arkefr success.

In  1874 I was unanim ously nom 
inated by acclam ation in a State con
vention of over 700 delegates for Sec
re ta ry  of S tate and elected, and again 
in 1876 I was re-elected in the same 
m anner fo r the same office, and 
again elected by the largest m ajori 
ty  accorded any candidate on the 
S tate ticket th at year, as shown by 
the records in the State D epart
ment.

A fter the last above office held in 
Michigan, I devoted a stra igh t tw en
ty years to  my own private business, 
and held no o ther official position 
until I was made R ecorder of Co- 
quilie in 1902, and twice re-elected, 
and a p a rt of this time also held the 
“ancient and honorable” office of

Justice of the Peace in Coos county, 
D istrict No. 3, which the same I am 
now endeavoring to  fill, as in the 
past, to  the satisfaction of my con
stituents, of whom S. D. G. W .—F. 
M. M organ is not one.

I w ant State Game W arden Finley 
and his “deputy” to  know th a t when 
beaten in court it is only the “fool- 
ass” who rushes into p rin t to  libel 
b e tte r men.

In  church m atters, I am a hum 
ble m em ber of the M ethodist E pis
copal army, “a foot thick, yard wide 
and all wool; and incidentally let 
me add, th at I have m arried 116 
couples since I became Justice of 
the Peace, and expect to make it 
150 at least before B ro ther(?) M or
gan puts me out of office.

E. D. G. Holden.

H isto ry  of T rade  Extension  Excui- 
sions.

T he h istory of the T rade E xten 
sion excursion dates back to  May, 
1906, when a resolution was offered 
a t the w holesalers’ banquet by Alvah 
W . Brown and was unanim ously 
adopted. T he original com m ittee con
sisted of Alvah W . Brown, H eber A. 
K nott and John Sehler. T he result 
of this was that on Novem ber 7, 8 
and 9, 1906, the first T rade Extension 
excursion left this city with th irty - 
four business men and they visited 
thirty-seven towns. A fter this excur
sion it was imm ediately agreed that 
the trip  should be repeated annually 
to different parts of the State.

The second excursion was held 
O ctober 15, 16, 17 and 18, 1907, and 
consist ed of a party  of forty-six, 
while forty-nine towns were visited.

The th ird  tour was held O ctober 
14, 15 and 16, 1908, when fifty-one 
towns were visited by forty-four par
ticipants.

T he fourth trip  was O ctober 13, 
14 and 15, 1909, was participated in 
by forty-nine jobbers and forty-three 
towns were visited.

The fifth was given Septem ber 27, 
28, 29 and 30, 1910, when fifty-one 
towns were visited by forty-nine par
ties.

M aterials Used F o r Paper Money.
T he m aterials that go to make up 

our paper money are gathered from 
all parts of the world. P a rt of the 
paper fiber is linen rag from the 
Orient. T he silk comes from China

or Italy . The blue ink is made from 
German or Canadian cobalt. The 
black ink is made from  N iagara Falls 
acetylene gas smoke, and m ost of 
the green ink is green color mixed 
in white zinc sulphite made in Ger
many.

The red color in the seal is obtain
ed from a pigm ent im ported from 
Central America.

Owed Them  Something.
Church W arden—Excuse me, Mr. 

Smith, but are you aware th at you 
put a false half-crown in the contri
bution plate this m orning?

Mr. Sm ith—Yes; I owe the heath
en a grudge for eating a m issionary 
uncle.

W e

Buy and Sell
Timber and Public 

Utility Bonds
Gas, Electric, Telephone 

and Industrial Stocks
We will be glad to send you 

our weekly quotations

Kelsey, Brewer & Company
Investment Securities

401 Mich. Trust Bldg., Grand Rapids, Mich.

GRAND RAPIDS 
FIRE INSURANCE AGENCY

THE McBAIN AQENCY 

Qrand Rapid*. Mick. The Leading Agency

The Clover Leaf Sells

Office 424 Housem an Blk.
If you wish to locate in Grand Rapids write 

us before you come.
We can sell you property of all kinds.
Write for an investment blank.

BOND DEPT.
of the

C on tin en ta l and C om m ercial 
T rust and Savings Bank

The capital stock of this bank is owned by the Conti
nental and Commercial National Bank of Chicago,

Combined Assets over $200 ,000 ,000
Offer high grade Municipal, Railroad and Corporation 

Bonds and Debentures to yield investors VA to 6%. Corres
pondence invited.
J. E. T H A T C H E R , M ichigan Representative, 1117 Ford Building. 

GEO. B. CALDW ELL, Manager Bond Departm ent.
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E T N A ’S E R U PT IO N .
T here  is som ething peculiarly pa

thetic in the tales which come from 
E tna  and Vesuvius when eruptions 
threaten. F o r days the situation on 
the m ountain island of Sicily has b e 
come m ore threatening, and ye t the 
people linger, know ing th a t the next 
m om ent m ay annihilate them  and 
their hom es; and ye t they  are rooted 
to  the spot.

T he great ex ten t of the country 
involved is not generally  appreciat
ed. T he fertile slopes threatened  cov
er 40 per cent, as m uch te rrito ry  as 
the S tate of Rhode Island and com 
prise one of the m ost th ickly set
tled portions of all Italy . T here  are 
sixty-five cities and villages w ithin its 
scope, teem ing w ith hard  w orking 
people who know little  of life out
side of their own precincts. And 
amid the danger which they  so well 
realize there  is the old struggle 
against leaving the place endeared 
through the struggles of generations. 
Home, the only spot which can be 
called such, even although on the 
edge of a m olten stream , it is difficult 
to  leave. T he inhabitants cling, even 
although danger is imminent.

T here m ust be untold suffering in 
these convulsions of N ature. F e r
tile fields are speedily ruined. N ear
ly a hundred fissures m ay open up 
in a single afternoon, and still there 
is the clinging to  the only place in 
the world which can be called home. 
The* skies are never so blue else
where, even although obscured a t too 
frequent intevals by the show ers of 
ashes. T he a ir is not so balmy, even 
although there are suspicious wafts 
of sulphurous smoke. I t  is the one 
spot on earth  to  which they  can 
cling; and is it strange th a t they do 
this at least to  the verge of fatality?

And yet it is this same love of 
home which m akes trade possible; 
which calls fo rth  the highest im puls
es in m an; which is the b arrie r be
tween the civilized and the nom adic; 
which fosters affection, progress and 
all of the best things in life. For 
home we live and die, under all con
ditions. Is it any w onder th a t the 
thunderings of the awakening volca
no fail to drive all of the dwellers 
from her slopes until they are sur
rounded by the liquid fire?

IS  A V IA TIO N  PROGRESSING?
W ith  one aviator stranded in the  

S idrras and another floundering

about in the  clouds of the E ast, w ith 
fatalities a lm ost every day through 
some flaw or break in m achinery, our 
faith in the flying m achine of to-day 
is scarcely as g reat as a year ago. 
N ot th at the m achines are not as 
well built. O nly th at -we have be
come m ore fam iliar w ith their weak
ness. N ot th a t the bird m en are 
not some of them  ju st as compe
tent? "iet while they  have completed 
unheard of stunts, we realize m ore 
fully the danger with which they are 
fraught. T he dips and curves which 
created only joy  and adm iration a 
year ago are now witnessed w ith the 
b reath  held in suspense; for too o f t 
en these exhibitions have proved like 
th ru stin g  the head into the lion’s 
m outh.

T he success of aviation is now as
sured. But its practicability  as a di
rect pow er of locom otion is still to 
be tested. Prof. Langley, the real 
pioneer am ong heavier than air m a
chines, was classed as a m onom aniac; 
and yet his theories have now been 
proved sane, while his m ethods are 
infinitely m ore so than  those of many 
of the bird m en of to-day. V enture
some feats m ay entertain , but they 
are not real progress in any a r t

W hen a bird m an becom es in any 
way a servant of the public he re
leases a p a rt of his pow er to  ad
vance the cause he represents. I t  is 
hum iliating to  him to  m eet the 
crowds who hiss a t the local fairs 
because he fails to  make the ascents 
as advertised. A lthough he well real
izes dangers in m idair not paten t on 
earth, he m ay allow others to  dictate 
against his own judgm ent, and thus 
b ring  certain  destruction to  himself 
as well as discredit to  the profes
sion. H is elaborate stunts had bet
te r be postponed for a tim e until he 
can depend upon skill ra ther than up
on luck in executing them . I t  would 
be b e tte r to  study the perfecting to  
a g reater degree of the uncertain m a
chine ra th e r than tem pting the cur
ren ts w ith feats never perform ed be
fore.

W hen W illiam  H. Seward was ad
vocating the purchase of A laska by 
the U nited S tates it was pointed out 
th a t the te rrito ry  proposed to  be an
nexed was w orthless and th a t it was 
foolish to  pay over seven million dol
lars fo r it. A laska was referred  to  
as “Sew ard’s Folly,” but in these lat
er days no one thinks of th a t rich 
country  in such term s. In  1910 the 
gold exported from  Alaska was val
ued a t m ore than  $18,000,000 while in 
1909 the yield was nearly as large. 
T he fish and fish products amounted 
to  m ore than  $10,000,000. T he grand 
to tal of the value of the products of 
Alaska for the forty  years from  1868 
to  1908 am ounts to  the sum of 
$327,553,637. D educting the $7,200,- 
000 paid, the profit to  the United 
S tates is immense, and the  end is 
not. yet. In  fact, A laska is ju s t be
ginning to  be developed and has g reat 
possibilities, m ore than  m any imag
ine.

ATH LETICS MAD.
T he athletic grounds in some of 

our leading educational institutions 
are fast assuming expensive propor
tions and furnishings. The appoint
m ents of some of them  represent an 
outlay which would build a great 
library. And the passer wonders 
which is the m ore im portant, brains 
or brawn. In  olden times Sparta 
furnished the one and A thens the 
other. W e have happily combined 
the tw o; and yet, a t the present pace 
it would seem th at science and art 
m ust take a back seat except as they 
apply to the athletic sports.

W e appreciate the efforts to  give 
the children a chance through the 
outdoor schools in summer. They 
not only bring the little  folks into 
fresh air exercises, but keep them  
busy in wholesome enjoym ent. But 
ju st how the average student can 
become so proficient in baseball as 
the m odern trend requires and still 
keep up a fair average in m athem at
ics and language is a bit difficult to 
comprehend. T he ball game every 
Friday afternoon on the home 
ground m ay be m ost commendable. 
Yet when the team m ust be trans
ported half a day’s ride to  play with 
some o ther college, perhaps spending 
several dollars of money earned by 
the hardest of labor of some fond 
parent—is this education?

The college president who spends 
his time traveling from  coast to 
coast in the in terest of building up 
the athletic field m ay be doing his 
college a good service. But would 
it not be better to enthuse m ore with 
the needed exercise in conjunction 
with intellectual pursuits? Shall 
sporting supersede study? W ere it 
not m ore in keeping with the profes
sions of a college to  transfer the 
thousands of dollars in cem ent for a 
m onster athletic field to  form s which 
foster science, art and general in
telligence? Is it right to  specialize 
in games and sports under the name 
of education when the la tte r is only 
m aintained as a secondary m atter?

T H E  W O RTH  OF BRAINS.
Two men apply for a position as 

salesman. Both are equally fitted 
physically and morally. But the one 
has a keen head; a faculty for quick
ly sizing up the situation, and an 
ability to  act. T he o ther is equally 
accurate in m easuring off cloth or in 
weighing, sugar. He can do it just 
as quickly. He is as courteous in 
m anners. H e is as honest and tru th 
ful. In  any of the ordinary duties 
of the place he is as efficient. And 
yet, although the first man is higher 
priced, the employer contends that 
he is better.

W hy? H e has the best brain pow
er. W hen some new situation comes 
up he is able to  put the experience 
of the past into a new form and 
make it apply to the present needs. 
W hile the o ther m an may be look
ing at the unexpected situation, he 
has it completely in control. H e is 
not a m achine but a thinking being, 
ready to  put thought and action to 
gether in the best possible way.

T here  are new problem s continual
ly coming up in all vocations. Life is

full of changes. The trend of thought 
is advancing along every line. N ot 
a day passes but th a t the m an who 
is alert m ay pick up some idea to  be 
worked out or put into practical ap
plication in his own life. T he plod
der m ay do fixed w ork as well. But 
he is not the one to  come upon the 
better m ethods. H e can not adapt 
himself to  emergencies. H e can hot 
work out the original problem s in 
the geom etry of life. H is m uscles 
have ben well trained to  run in cer
tain grooves, but when there  is a 
change suggested he is unable to  
guide his actions. T he brain is the 
force which guides all movem ents. 
And when this is deficient there  is 
serious loss. The cheap m an may in 
the end prove dear; for the  em er
gency test is the only real tes t of 
strength. A good head is one of the 
essentials to  good service.

E m peror W illiam  has been credit
ed with the rem ark in discussing the 
coming to  Berlin of the P rince of 
W ales and gossip th a t the betro thal 
of the  la tte r and the K aiser’s only 
daughter m ay be the outcome, I will 
not sacrifice my little one to  poli
tics.” In  this the K aiser appears as 
a very good father, and if o ther 
m onarchs had taken the same view, 
European history would undoubted
ly have taken a very different course. 
W hile E m peror W illiam ’s determ ina
tion to  allow the Princess V ictoria 
Louise to  choose her own husband 
free from any political advantage her 
m arriage m ight bring  to  Germany, it 
is hardly probable he would perm it 
such liberty of choice to  extend to 
any one outside her own royal rank. 
The K aiser is an a ris tocrat of the 
aristocrats and hardly likely to  sanc
tion the admission to  the H ohenzoi- 
lern family of anyone of a rank 
greatly  inferior to  the P rincess’ own. 
The K aiser’s rem ark, however, recalls 
th at his view regarding political 
m atchm aking and m arriages does not 
extend outside his own family. W hen 
Alfonso of Spain was touring  E u
rope a few years ago in quest of a 
consort, no royal m arriage broker 
was m ore assiduous than  the K aiser 
in his endeavor to  have the Spanish 
Queen taken from am ong the num er
ous eligible German princesses. But 
in that contest K ing Edw ard proved 
the successful one, Alfonso choosing 
Princess V ictoria E na of B attenburg 
for his queen.

Seldom has a trip, even by a P res
ident, a ttracted  as much atten tion  
and discussion as th at of President 
T aft s this fall. T here is no end of 
debate about it and a g rea t variety  
of prophesies are made concerning 
it. By som e it is regarded as an in
vasion, which of course includes the 
idea that the W est is the enem ies’ 
country. T hat is not a safe refer
ence for Mr. Taft, or his friends, to  
make, for it will be recalled that 
when Mr. Bryan said he proposed to 
invade the enem ies’ country, m eaning 
th at he intended to  talk  in New 
York, the rem ark was taken up and 
discussed, greatly  to  his disadvan
tage.
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ONE-M AN POW ER.
E nter one of the g reat steel mills 

and view the m olten m etal in the 
process of being transform ed from 
pig iron into the best of steel. W hen 
by the change in color an expert 
gives the signal that the process is 
complete, the huge tank is dumped 
amid sparks of the refuse which 
would cause the small boy to think 
that an old fashioned Fourth  of July 
was at hand and the red hot mass 
flows like w ater into cases run on 
a track for receiving it. W hen these 
are filled, autom atically, so far as the 
by-stander can detect, the car of 
m olten m etal is borne away, and we 
follow to an adjoining room, where 
a huge crane picks up the cases en
closing w hat was steel running like 
water, but now literal pillars of fire. 
The inform ation is given th at each 
of the three processes is controlled 
by a single man.

Tt is alm ost past comprehension, 
this one-man pow er; yet behind it 
are o ther forces, m ost highly organ
ized. W here once m an w rought 
through pure brute force, he now ac
complished w ith a single touch a 
w ork m ore wonderful than those re 
corded in the old fairy tales.

I t  is the same in the commercial 
world, although not visible in • the 
same way. T here m ust be a source 
for all the d istribution; some head 
m ust do the planning. And it is a 
well known fact that those who have 
worked up from the lowest round arc 
the only ones who can control the 
machine. In  the one case it is but 
mechanical; in the other, by the exer
cise of gray m atter. W e m arvel that 
one man can m anage the huge m ass
es of m olten steel; but we sometimes 
forget that the man who seemingly 
does nothing but “boss” is carrying 
a heavier load than his m ost menial 
servant. T hat he does it at all is 
due to organization at every step. 
T here m ust be no flaws in the lower 
ranks; no loose m achinery; the finest 
adjustm ents of the various depart
m ents are essential to  a harm onious 
whole.

LOOKING FOR A MAN.
Not very long ago one of the lead

ing m anufacturers in Michigan said 
to  a representative of the Tradesm an 
th at he had at last b rought his en ter
prise to a point where he felt th at he 
could, with entire safety, “let up a 
little.” A dm itting th at he was “get
ting  along in years” and th at he had 
held his nose to  the grindstone for a 
long time, he told with a genuine 
sense of pleasurable anticipation of a 
variety  of experiences which he 
hopes to enjoy and added: “And T 
am looking for a young m an whom 
I can put in my office to learn the 
business and who, very shortly, I 
will feel safe in leaving in the office 
as my immediate representative.”

In  this gentlem an’s establishm ent 
there are tw enty men of ability as 
heads of departm ents, superintend
ents, assistant superintendents, sales
m en and men skilled as purchasers 
of raw m atrials, as transporta tion  ex
perts, credit m en and advertisers, and 
a m ajority  of these men have been in 
his service upward of ten years. And

so, when, in answer to  an enquiry as 
to  why some one of these old and 
faithful employes would not answer 
his purpose, he replied: “No, I can’t 
spare them. Every one fits exactly 
into the place he fills and I don’t 
w ant to disturb the com bination be
cause I can not better it.” Then 
arose the thought, “W hat about the 
reward of m erit?”

Reduced to  its foundational fact, 
the situation shows th at the only 
m an who can safely be spared is the 
man who created the business; and 
this revelation tells, m ost pointedly, 
as to  the value of getting  into busi
ness on one’s own account ra ther 
than going through life as an em 
ploye. The employer, if he is skill
ful and wise, can stop work, some
times, and with com fort and safety. 
The employe can stop w ork only 
when the em ployer says so and 
then only at considerable hazard.

CERTAIN TO COME.
Gradually a public opinion is form 

ing th at if real, for sure, yard wide, 
X X X  reform  is actually desired at 
Reed’s Lake, the m ost powerful lev
er for prying that reso rt out of the 
ru t is embodied in the local represen 
tatives of the Grand Rapids Street 
Railway Co.

Mr. H anchett, as M anager of the 
traction  company, backed by the h u s
tling and companionable M anager of 
Ramona, with the hundreds of higli 
grade citizens of the village who 
really do not care much for the li
cense fees paid by saloon men, ought 
to  be able to  turn  the trick of r e 
form.

True, the railway company has a 
very considerable investm ent in E ast 
Grand Rapids and it is also proba
ble th a t m erry-go-rounds, the house 
of m irth, the old mill and the rest of 
the concessions, together with the car 
fares which are attracted  by them, 
will show each season a respectable 
net re tu rn  on the investm ent.

I t is also possible th at the move to 
secure a railway right of way to  
Reed’s Lake, which is not dead but 
sleeping, m ight result eventually in a 
division of the sum m er business at 
th at resort. But, for all of that, the 
effort to  m odify the intensity  of some 
of the features of the place should 
continue and the Grand Rapids Rail
way potentates have the influence 
and the pow er to push things in the 
proper direction.

M oreover, it would be good policy 
on the part of the railway crowd to 
get into the  game, because the ulti
mate high grade so desirable is inev
itable. T he neighborhood residence 
districts so rapidly filling up, the 
proxim ity of five or six miles of 
wooded lake shore to  a city of about 
125,000 people, the pending certain
ty  that in terurban roads are coming 
to the city a t no very distant date 
from  the south, east and north, as 
well as the move for a lakeside drive, 
m eans th at Reed’s Lake m ust not be 
dom inated by undesirable saloons 
and the classes known as rapid.

The great m ajority  of m urderers 
do not know th at they are m urder
ing; and m ost of those do not care 
w hether they are or not.

Simplifies the 
Handling of Accounts

You might just as well use a quill pen instead of 
a steel or gold one as to keep your accounts in a set of 
books instead of The M cCaskey System .

More than 70,000 merchants in all lines of busi
ness are using The M cCaskey System . It shortens 
and simplifies bookkeeping, keeps every  account 
posted and totalled to the minute, keeps every cus
tomer informed of what he owes. B y  giving a state
m ent of the account in fu ll w ith  each purchase you  
improve your collections, put an end to errors and m is
understandings w ith  customers over their accounts.

The M cCaskey System  keeps you from forgetting  
to charge an account. It autom atically lim its the 
credit of those upon whom you wish to set a credit 
lim it. It w ill prove your loss to the penny if your 
store burns.

For years M cCaskey System s have sold from  
$35.00 upwards, according to type and size.

W e’d like to send you some letters from people 
you know, about The M cCaskey System . There is 
also an entertaining book, “Bookkeeping W ithout 
Books,” that w ill be sent for the asking.

The McCaskey Register Co.
ALLIANCE, OHIO

Branches: Boston, N e w  York, Pittsburg, Chicago, Minneapolis, San 
Francisco, Kansas City, M emphis, Atlanta, W ashington. 

Canada—D om inion Register Co., Ltd., T oronto .
England—D om inion Register Co., Ltd., Manchester.
Australia—N e w  Zealand.

T H E  LA R G EST M ANUFACTURERS OF CARBON CO ATED  
SALESBOOKS IN  T H E  W ORLD
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Detroit Department
LU R E OF T H E  CITY.

It Is N ot Due To Love of More 
Money.

W ritte n  fo r  th e  T radesm an .
“I have not seen your boy for a 

long time. Is he living at hom e?”
“Oh, no; he is w orking in De 

tro it. H e  did not w ant to  work on 
the farm, and so I let it out to  my 
son-in-law. Yes, he is a t w ork in a 
factory  in the city. He is getting  
$1.50 a day, and he is not 16 yet.”

Such was a part of a recent conver
sation w ith the parent of a boy who 
has left the farm  for the city. I t  
gives the view of the parents m ost 
com m only expressed when they talk 
with neighbors or friends about the 
boy in the city. T hat is, th at he 
is doing well financially—as well or 
be tte r than he could at home. And 
he is be tte r pleased.

T he rem arks of parents in refer
ence to  the success of the boy away 
from home are usually along a few 
certain  lines: “ He is doing well— 
good job .” “ He is holding an im por
tan t position.” “He is not getting  
very big pay yet, but he ras a 
chance to  w ork up to  som ething 
p re tty  good.” “ He is doing bette r 
than he ever, could here.” “H e w asn’t 
satisfied here, and now he has work 
th at suits him.”

No m atter how much the parents 
reg re t the son’s leaving hom e; no 
m atter if they think he has made a 
m istake; no m atter if they realize 
th at he can not or does not save 
anything from ' his “good wages,' 
they put the best side out—they 
w ant their friends and neighbors to 
believe th at the boy is succeeding 
well.

This attitude of parents and these 
glowing reports help on the discon
ten t of the sons of o ther families. 
U ntentionally  such parents cast their 
influence with the tide that is draw 
ing the youth away from  rural life.

One m ight gather from  the fore
going the very opposite view to that 
expressed in the title. Ju s t so, one 
m ight conclude from  the conversa
tion of friends o r associates th a t the 
leading m otive with a large m ajority  
is to  get m oney—m ore money—when 
the tru th  of the m atte r m ay be th at 
each one has some one o r m ore ob
jects in view, the  successful accom 
plishm ent of which requires m ore 
m oney than simply enough for the 
o rdinary  necessities of living. Money 
is the means, not the end, of their 
endeavors.

If saving money—accum ulating a 
competence—were the m otives of 
young men who seek city life m any 
would, after a few m onths’ o r years

trial, return  to their form er occupa
tions or take up some work or busi
ness in the home comm unity—some
thing which yields sure and satisfac
to ry  returns.

Any one of ordinary intelligence 
who has tried both farm  and city 
life will soon learn th a t larger city 
wages, less the usual large expendi
tures, yield less net income than 
lower farm  wages w ith small ex
penses.

A boy of 16 on a farm can get all 
the work he wants at a dollar a 
day and tw o meals. H is room, wash
ing and the few breakfasts and Sun
day m eals a t home cost him only 
w hat he is a mind to  give “m other,” 
unless the family is in poor circum 
stances and needs his help. He can 
lay up m oney if he wishes to  do so.

How is it in the city? Is a dollar 
and a half a day as good wages? H is 
board costs about $4 a week; laun
dry, 50 cents; car fare to  and from 
work, 50 cents o r m ore; his clothing, 
$75 a year, o r $1.50 a week. There 
is $6.50 a week necessary expenses. 
Perhaps a t $4 a week for board he 
would have no bath privileges, and 
there  is another necessity.

I f  he is a boy of the m ost approv 
ed habits he can hardly be expected 
to  stay in his room  or at his board
ing house every evening. A trolley 
ride, a boat ride, a visit to some 
place of interest, a lecture, an enter
tainm ent, a book, a magazine, a glass 
of soda water, some fruit, peanuts 
and candy. H is m oney is constantly 
going in driblets. If the shop shuts 
down a day, his expenses are no less, 
and the tem ptation to  spend money 
is increased.

O nly a boy who has dependent 
ones a t home to whom he m ust send 
a definite portion of his wages each 
week o r who has some great object 
in view which requires him to save 
m oney will constantly  turn  a deaf ear 
to all allurem ents. In  order to  save 
money he m ust deny himself desira
ble recreation and limit his social 
engagem ents.

W hat of the responsibility of p a r
ents in such cases? H ow  m any boys 
of 16 are so well b rought up, so well 
instructed, so grounded in righ t liv
ing, so secure and steadfast of pur
pose, so constant in their views that 
they are com petent to  go alone to 
make their way in the city? W ith 
out relatives o r friends with whom 
he m ight have the nearest approxi
m ate to  a real home, constantly  ex
posed to tem ptation, in frequent con
tact w ith fellow workm en who have 
perverted views of right and wrong, 
is it well—is it right—for parents to 
allow the boy to  go his own way be

cause he is not content to work on 
a farm? Could they not, if they 
tried, make home attractive and the 
work agreeable?

City life puts severer tests upon the 
young man than does rural life. He 
m ust endure more; he m ust fight 
harder if he would win. He will be 
a stronger man—a greater success in 
life—or he will be a weaker one-—a 
failure.

Of but few young men who leave 
the farm may it be truly said that 
the change was necessary; they were 
not adapted to  the work; they were 
not physically equal to its require
ments.

Few young men seek the city with 
the expectation of living a life of 
loneliness and self-denial. For the 
m ost part it is the glare and glitter, 
the stir, the bustle, the excitement 
which are called real living; it is the 
opportunities to spend money and

W o r d e n  C î r o c b r  c o m p a n y

The Prompt Shippers

Grand Rapids, Mich.

enjoy them selves in w ays which they 
could not in the  country.

Some are no doubt already bad at 
heart and go to  the city to  find their 
own class; to  escape the restra in ts of 
home o r a highly respectable com
munity. A large proportion , how
ever, of the young m en who seek 
the city are looking for good—good

Post Toasties
Any time, anywhere, a 
delightful food—

“The Memory Lingers.”
Postum  Cereal Co., Ltd. 
Battle C reek, Michigan

| 2
a ß 'LO /lü  D ISTAN CESERVICE

O F  T H E

M I C H I G A N  S T A T E
TELEPHONE CO.

_____ _ DETROIT, MICH.
A perfect cold storage for Poultry and all kinds of Fruits and j  "TT. ~ ~

'Ac per dozen. Liberal advances. Railroad facilities the best. Absolutely S j S  'reminm °i
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as they see it — through selfish 
eyes. W hat their dearest friends 
wish fo r them  or w hat the world 
expects of them  concerns them  very 
little. T hey are free to  please them 
selves. T hey are going where the}' 
can see life, where there is som e
thing going on; where they can find 
congenial company; where they can 
make a name for them selves; where 
they need not remain all their lives 
hedged in by one little community. 
They intend to  be honest and re
spectable. W hat more could be ask
ed of them?

If honest and respectable they con 
tinue to be they m ust overcome 
much. T hey m ust stand firm when 
the testing  tim es come. T hey will 
find th at they m ust deny them selves 
in order to  do righ t; that they must 
both chose and reject in accordance 
w ith true principles and not in ac
cordance w ith their personal inclina
tions. T hey can n e t tru ly  succeed in 
life if pleasing self continues the 
controlling motive.

As before intim ated, young men 
who go to  the city are not looking 
forward to a lonely life. T hey are 
going where there is companionship. 
They are going to join som ething. If 
they choose the church and the 
young people whom they find there 
they will gain the influences which 
they need in their struggle to  remain 
honest and respectable.

Even although one is not prone to  
be turned from  a right course; even 
although one is not liable to  be led 
aside by the plausible argum ents or 
the conversation of those who carry 
the idea th at business es a game to 
be won if needs be at the expense of 
others, he needs frequently to  be 
brought to see true standards. In  pur
suing a course of his own devising 
he is liable to swerve from the right. 
H e needs corrective influences; his 
views need occasional regulating by 
h igher standards. Self is not all suf
ficient.

A nother comparison as to  wages 
m ight well be considered: A single 
man can get em ploym ent on a farm 
at $25 or m ore a m onth and board 
and washing. Some are allowed the 
keep of a horse also. W hen the Sun
day m orning chores are done the 
hired m an is free to  go where he 
pleases, only so th a t he gets back 
ready to  begin w ork a t choretim e 
early the next m orning.

A m an with a family hires out for 
a year. He gets about $25 a m onth 
w ithout board. However, he is fu rn
ished a house to  live in, a garden 
spot to  w ork if he chooses a fter 6 p. 
m., his firewood, potatoes, ten pounds 
of bu tte r a m onth, a quart of m ilk a 
day and cooking apples. H e can keep 
a flock of hens, a pig and a cow if 
their care does not interfere with his 
stated hours of labor.

How m any men with families in 
the city would think them selves well 
off if they had $25 a m onth left after 
house rent, fuel, potatoes, butter, 
eggs, milk, garden stuff and tran s
portation  to and from  work were all 
paid! And how m any men who have 
left the farm  for the city m ight be 
found working as deliverymen, team-

sters or some such occupation be
cause they have no regular trade, and 
struggling  to  support a family on $10 
or $12 a week—perhaps less.

I f  the lure of the city is not m ore 
money, what is it? I t  is an easier 
job—lighter w ork; m ore agreeable 

^occupation; less hours a day for 
work and m ore for am usem ent; a 
chance to  wear be tte r clothes every 
day; companionship of one’s own 
choosing; b e tte r opportunities for ed
ucation; m ore social privileges; la rg 
er opportunities to perfect one’s self 
in certain occupations; to  see the 
world for one’s self and not to  
know of it only by books and hear
say. T o a small proportion  it may 
be hope of m aking m ore money, a 
hope which very few realize in net 
results. E. E. W hitney.,

Advertising in a Small Town.
T he average country m erchant ad

vertises in his home weekly newspa
per because he feels that he should 
give the editor some encouragem ent.

Hence, because he takes little  or 
no in terest in w hat his advertisem ent 
says, he seldom changes it, and still 
m ore seldom does he have anything 
in the announcem ent th a t grips the 
reader, and thereby brings him trade.

T he average advertisem ent in a 
weekly newspaper reads like a label. 
The m ajority  of them  sta te  that the 
advertiser is “still a t the same old 
stand,” or handles the best goods 
in town. Few  of them  deal in any
thing but generalities.

Such advertisem ents probably are 
not w orth anywhere near w hat they 
cost. About all they do is to  keep 
the name of the m erchant before the 
reader. But, in a small community, 
practically everyone knows a m er
chant who has been in business any 
length of time, so simply having 
one’s name before the public can be 
of but little , benefit under such con
ditions.

Many country m erchants leave the 
w riting of their advertisem ents to 
the editor. T hey order their space, 
som etim es am ounting to  a page, and 
tell him to w rite them  a “good an
nouncem ent.” T hey do not furnish 
him with a single price or a selling 
argum ent of any kind. All he gets 
is orders to  fill the space.

A t one time, while I was stru g 
gling in a small tow n to  get a sta rt 
as an advertisem ent writer, I asked 
the largest advertiser there to  per
m it me to  do some w ork for him, 
free.

“All right,” he replied, “w rite me 
a tw o page advertisem ent and bring 
it around in a couple of hours.”

T hen he hurried into his store, 
seated himself on a counter and 
lighted a cigar. He never thought 
it necessary th at I have som ething 
upon which to  base my selling argu
ments.

I t used to  be the custom  in a 
country town I often visited to hold 
a county fair every fall. Ju s t prior 
to  the holding of the last one, sev
eral years ago, a liverym an placed 
in his home paper this advertisem ent: 
“W hen you come to the county fair 
feed your horses a t Blank’s stable” 
The fair was a financial failure and

no a ttem pt has since been made to 
hold another in th at town. Y et two 
years after the first insertion of the 
liverym an’s advertisem ent it was still 
running exactly as it was originally 
set up.

Curious to  know w hat benefit, if 
any, he thought he derived from it, 
I asked him one day why he did not 
change his advertisem ent.

“Oh,” he ereplied, “advertising 
doesn’t pay, anyhow, and I m ight as 
well have th at announcem ent as any 
o ther in the paper.”

In th at particular case advertising 
certainly did not pay.

An insurance agent in th at same 
town changes his advertisem ent ev
ery week. Recently I congratulated 
him upon his enterprise.

“Yes,” he responded, “I do change 
it every week; but I have to  watch 
it p re tty  closely. If I don’t change it 
the editor w on’t.”

W hen the country m erchant learns 
to write snappy advertising, filled with 
good selling argum ent and prices, 
then will he have less cause to  sit 
by the stove in the rear of his store 
and assail the mail order houses and 
the men who are behind the parcels 
post bill. B ert St. Clair.

Youthful Strategy.
Mr. Slimson—W illie, didn’t  you 

go to  the trunkm aker’s yesterday and 
tell him to send ’round the trunk I 
ordered?

W illie—Yes, pa.
Mr. Slimson—W ell, here is the 

trunk, but no strap.
W illie—Yes, Pa; but I told him I 

thought you hadn’t better have any 
strap.

WANTED
Good manufacturing busi
ness, to occupy three story 
brick building 50 x 150 feet 
with cement basement. 

Inquire of
S. J. REDFERN,

Ovid, Mich.

For Dealings in

Show Cases and Store Fixtures
W rite to

Wilmarth Show Case Co. 
Grand R apids, Mich.

Paragon Case No. 58
Lowest in Price

Made in large enough quantities to 
meet competitors prices

American Beauty 
Case No. 412
A Case of Quality

See it a t Spring's or S teketee’s 
Grand Rapids 

Our 84 page catalog is free

GRAND RAPIDS SHOW CASE CO. GRAND RAPIDS, MICH.
The Largest Manufacturers of Store Fixtures in the World

W e Manufacture

Public Seating
Exclusively

We furnish churches of all denominations, designing and 
v ^ " W l v I I C O  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

^ r h n n f c  The fact that we have furnished a large majority of the city 
G v U U U l f i  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction and 
materials used and moderate prices, win.

I  A f l f f P  H a l l «  specialize Lodge Hall and Assembly seating. 
L « U tJ £ C  l i a n a  Our long experience has given us a knowledge of re
quirements and how to meet them . Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

W rite Dept. Y.

rlmerican Seating Cbrnj
215 W abash A ve. CHICAGO, ILL.

G RAN D  RAPIDS N E W  YORK BOSTON PHILADELPHIA
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Scope of Offerings on Grand Rapids 
Market.

F o r three or four hours in the very 
early m orning the city m arket is a 
busy place and it is as in teresting  as 
it is busy. I t  is here th at the farm 
ers, fruit grow ers and gardeners 
bring their products and the grocers, 
hucksters, commission dealers and 
buyers from other cities ga ther there 
to  secure their supplies. Consum ers 
also come, but this is a wholesale 
not a retail m arket and, unless the 
consum er can buy in quantity, he is 
under a handicap in try ing  to  take 
advantage of the wholesale prices. I t  
is easy to buy a bushel or a carload 
of potatoes or lettuce or musk m el
ons or apples or peaches in season, 
but to  buy a peck is out of the ques
tion because in these products the 
bushel is the standard of measure. 
S traw berries are sold by the case and 
in season anybody can buy in case 
or wagonload quantities, but single 
boxes are out of the question. I t  is 
the same with all the o ther commodi
ties; the buyer m ust take wholesale 
quantities or go without.

T he season opens early in May 
when the first fresh green stuff comes 
in and it lasts until late O ctober 
when only the potatoes and other 
heavy vegetables and the late apples 
are left. D uring this period of six 
m onths m any thousands of dollars 
change from city to  farm  pocket 
books. No figures are obtainable of 
the volume of business transacted  
and even an estim ate would be haz
ardous. The daily attendance runs 
all the way from fifty loads very ear
ly and very late in the season to  800 
or 1,000 loads when the season is 
at its heighth; with 300 as a fair 
average, perhaps, for the season of 
150 days. At the prices th at have pre
vailed a load of sixty bushels of 
peaches would probably average 
around $75; of seventy bushels 
of plums in the neighborhood of 
$35; of fifty bushels of potatoes about 
$50; of fifty bushels of m uskm elons 
from  $25 to  $35; of apples from $25 to 
$50, and so on down the list. .These 
are the big loads; m any sm aller loads 
are brought in and the loads of truck 
would run com paratively low. T ak 
ing $20 as the average righ t through 
the season, 300 loads 150 days would 
mean a to tal of $900,000 involved in 
the m arket transactions, and it is all 
spot cash, paym ents being m ade with 
the delivery. T he trad ing  actually 
done on the m arket does not, by any 
means, tell the whole story. The 
farm ers often use their loads as sam 
ples, especially in the fruit season, 
and m ake sales for delivery direct 
from farm  to warehouse or store, and

such sales never appear on the m ar
ket records.

The m arket was form erly an island 
with the old steam boat channel ly
ing between. The city purchased the. 
p roperty  years ago, filled in the chan
nel, raised the level of the island, 
laid out streets and built stone walks. 
D uring the day when the m arket is 
not in use the place is neither a ttrac
tive nor picturesque to look at, and 
it is this aspect with which m ost city 
people are familiar. D uring the 
sum m er m onths, from  3 o’clock in the 
m orning until about 7:30 each m orn
ing, M onroe and Canal streets at 
their busiest are dull and slow in 
comparison. T he gardeners and 
farm ers begin to  arrive with their 
loads any time after m idnight and as 
4 o’clock, the hour the sales begin, 
draws near there is a continuous pro
cession passing through the gate. 
T he regular patrons have stalls or 
standing places reserved for the sea
son and back their loads into place 
as they arrive, with the wagon end 
at the stone walk. The occasionals 
take such space as m ay be assign
ed them  by the superintendent in 
charge. Farm ers come tw enty and 
th irty  miles with their stuff, especial
ly fruits and potatoes, starting  as ear
ly as 5 o’clock the afternoon before 
and driving all n ight to be on the m ar
ket a t the opening hour. T hey come 
from O ttaw a, Newaygo, M uskegon 
and B arry  counties, as well as from 
all parts of Kent. D uring the plum 
season two Sparta farm ers were on 
the m arket every m orning with their 
loads, starting  from home at 9 o’clock 
in the evening. T hey would reach 
home at 3 or 4 o’clock in the afte r
noon, go to bed and be ready to 
sta rt again with fresh horses and an
o ther load when the starting  hour 
came. T hey m arketed som ething 
over 2,000 bushels of plums each. 
D uring the peach season it was not 
unusual to  see loads from  Ensley, 
Bailey and Grant, in Newaygo coun
ty, and Kinney, in M uskegon county, 
loads th at started  at 4 or 5 o’clock 
in the afternoon for the long haul. 
The great m ajority  of the loads, 
however, are from  a radius of twelve 
or fifteen miles around Grand Rapids 
for fruits and four or five miles for 
garden truck.

T he hucksters, grocers and other 
buyers begin to  arrive about 4 o’clock 
and those who come regularly  have 
their stalls reserved the same as the 
growers. I t  is strictly  forbidden to 
do any trad ing  until the gong sounds 
at 4 o’clock, but until the hour a r
rives there is much inspecting of 
stocks and getting  ready, and both 
grow ers and buyers size up the of-

SUMMER S E E D S
If in need of seeds for summer sowing 

such as Turnips. Rutabaga. Dwarf Essex, 
Rape. Sand Vetch. Alfalfa, etc., ask. for prices.

Alfred J. Brown Seed Co. Grand Rapids

T 'li A Your Delayed
a I V iW j I l /  Freight Easily

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

The Flavor de Luxe

MAPLEINE
Original and 
Distinctive

Flavors Cakes. Can
dies. Icings. Puddings. 
Ice Cream. Etc., and 
makes a Table Syrup 
better than Maple at a 
cost of 50c a gallon.

Sells on  Merit
Backed uo by 
Advertising

See Price List.
Order a supply today 

from your jobber, or 
the Louis Hilfer Co.. 
4 Dock St.. Chicago. 
111.

CRESCENT MFG. CO., SEATTLE, WASH.

We have the 
output of 
30 factories.
Brick,
Limburger in 
1 lb. Bricks, 
Block Swiss
W rite for 
prices.

M ilwaukee,
W is.

w.c.Re. Rea & Witzig a j w»"*
PRODUCE COMMISSION
104-106 W est Market St., Buffalo, N . Y.
“BUFFALO MEANS BUSINESS”

We make a specialty of live poultry and eggs. You will find th is a good 
market. Ship us your poultry and eggs.

REFERENCES—Marine National Bank. Commercial Agencies. Express Companies. Trade 
Papers and hundreds of shippers.

Established 1873

Established 1876

We Sell Medium, Mammoth, Alsyke, Alfalfa 
Clover, Timothy Seeds

SEN D US YOUR ORDERSMoselev RrOS Who,eM,e D ^ e rs  »id Shippers of Beans, Seeds «id Potatoes
XTJ.VFOV»I\/Jr D I  V O .  office and Warehouse. Second Ave. and Railroad

___________ Both Phones 1217 Grand Rapids, Mich.
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ferings, make their estim ates a t de
m ands and make up their m inds as 
to w hat the prices ought to  be. A t 4 
o’clock business begins. T he huck
sters and grocers make their selec
tions of such stock as they may think 
their trade will w ant and give direc
tions as to where deliveries are to  be 
made. One section of the m arket is 
apart for the garden truck growers 
and still another for the heavy vege
table farm ers, and from one section 
to  another the buyers pass and often 
the load they buy is from  many 
sources. T he commission men and 
outside buyers are usually after some 
specialty and, when they see what 
they want, they buy by the load. As 
soon as the farm er sells his load he 
pulls out for breakfast and to  feed 
his horses and then for home. The 
grocers are usually the next to go. 
The hucksters linger to the last to  
take advantage of the bargains that 
may be offered by the grow ers who 
have been unlucky in disposing of 
their stocks. By 7:30 o r 8 o’clock 
it is all over, the last wagon has dis
appeared and the sweepers come on 
to clean up for the next m orning’s 
session.

One of the in teresting  features of 
the m arket is the perfect order m ain
tained, the freedom  from  disputes 
and the ra rity  of com plaints at sharp 
practices. O ften there are from  1,000 
to 1,500 farm ers on the m arket and 
from 500 to 600 buyers and yet pro
fanity, loud talking or unseemly con
duct is alm ost unknown. A woman 
is as safe in th at crowd on the city 
m arket as she would be in any 
church or in her own home. Many of 
the buyers, especially the hucksters, 
are keen after bargains, but they are 
square in their dealings and it is sel
dom that com plaints are made 
against any of them. The fact th a t- 
they are all well known and can eas
ily be located m ay be a m aterial aid 
to their honesty.

W hen the season of some fru it is 
at its heighth there are usually a few 
days when the offerings are greater 
than the demands and the grow ers 
have trouble to sell a t satisfactory 
prices. U nder such circum stances 
two courses are open; he can take 
his load to the T hom as cannery and 
is certain to receive a fair price, or 
he can head for the residence dis
tric ts to peddle. The cannery and 
the peddling privilege in a city of 
125,000 population have been great 
com forts to the farm ers at tim es dur
ing the summer, as they have there
by been saved from loss. In  this 

•m arket the grow er is never a t the 
m ercy of the ordinary buyers or any 
combination th at may be made. If 
the cannery also fails them, which is 
not often, there is still left to  them 
the appeal to the consum er direct.

T he fisherman adapts his m ethods 
of fishing to the habits and peculiar
ities of the various kinds of fish. The 
m erchant is wise who follows his 
example in landing trade.

Now comes Jack Frost. He does 
not say: “Swat the fly,” but he does it 
m ost thoroughly  and effectually.

Superstitions in Regard To Eating.
In  some prim itive tribes eating is 

regarded as som ething to  be asham 
ed of. K arl von der Steiner, the 
celebrated German explorer, was 
looked upon as a very ill bred per
son by the natives of South Am eri
can forests' because he ate in the 
presence of others. T he original 
ground of the shame associated with 
eating is a fear of evil spirits. The 
feeling of shame is not inborn in 
mankind and it assumes differe it 
form s in different regionl. A rem 
nant of the superstitious fear con
nected w ith the act of taking food 
appears in the ejaculation, “P rosit!” 
which in Germ any is religiously u t
tered by the companions of a man 
who is about to  take a drink. This 
Latin verbal form, the general m ean
ing of which is “May it be benefi
cial,” is now understood simply as 
the expression of a wish that the 
drink will agree w ith the drinker’s 
constitu tion; but it originally con
noted the  hope th at the drink had 
not been bewitched.

These statem ents are made by a 
w riter in Hygela, who adds th at the 
division of labor between men and 
women was originally, and still is 
am ong primitive people, much more 
sharply defined than it is at present 
in civilized countries. T his sharp di
vision of labor brought about a sep 
aration at meals. T he Eskim os have 
separate dishes for the two sexes, 
and a man would be deeply ashamed 
to eat with women. I t  is possi
ble th at the decoration of plates and 
cups was designed to serve as a 
counter-charm  as well as an orna
ment. W hen the fear of demons h a l  
passed, the custom  of eating in pri
vate which th at fear inspired was 
som etim es m aintained by force of 
habit, so that eating in public came 
to  be regarded as a shameful breach 
of good m anners.

New Substitute For Beef.
Nobody has until lately paid much 

a ttention to the porpoise. I t  was 
considered just a g reat lubberly, 
harm less fish th at was inclined to  be 
friendly w ith ships sailing on the 
ocean; but so far as being a food 
suPply was concerned it was hardly 
thought of. But when the m eat bills 
commenced to h it the ceiling, people 
began to think of substitutes for the 
beef steer and his sister. So the por
poise began to  be considered.

I t  is said th at the porpoise has 
firm, red flesh, and with very little 
fish taste  about it. Porpoise steak is 
getting  to  be popular in the effete 
East, and later on will come W est 
in cans. Good soup can be made 
from the flippers and buttons from 
the bones. So the happy family life 
of the porpoise is to be disturbed. 
H ereafter he will be hunted for food 
and come into com petition with beef 
roasts and m utton chops and veal 
cutlets.

Enjoyable Guests.
W illis— Did they have a good time 

at your reception last night?
Gillis—Yes, the guests enjoyed it 

hugely. All my wife’s arrangem ents 
went wrong.

G. J. Johnson Cigar Co.
S. C. W. El Portana 

Evening Press Exemplar
These Be Our Leaders

Chase Motor Wagons

Are built in several sizes and body styles. Carrying 
capacity from 800 to 4,000 pounds Prices from $750 
to $2,200. Over 25,00 Chase Motor Wagons in use. 
Write for catalog.

Adams & Hart
47-49 No. Division St., Grand Rapids

i c u i r i  i  c i ? m e  WE WANT Y0UR
l l j D L L L  O  O f i / H / L I O  SUMMER ORDERS

We make a great specialty of supplying Michigan storekeepers with our 
HIGH GRADE SEEDS IN BULK.

Drop us a card and we will have our salesmen call and give you prices 
and pointers on how to make money selling seeds. Do it quick.

S. M. ISBELL & CO. :: Jackson, Mich.

Trees Trees Trees
FRUIT AND ORNAMENTALS

A Complete Line

GRAND RAPIDS NURSERY CO.
418-419 Ashton Bldg., Desk B Grand Rapids, Mich.

Dollars for You
Mr. Grocer, in pushing HOLLAND RUSKS. 
Good for Breakfast. Lunch and Dinner. H ol
land Rusks are so appetizing served with 
fru its and cream. Urge your customers to try  
them. We employ no salesmen. We put the 
quality in our goods. Jobbers and retailers 
like to sell them  because they are repeaters. 
Order a sample case. Five case lots delivered. 
Advertising m atter in each case.

Holland Rusk Co. Holland, Mich.

IMPORTED FROM HOLLAND
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If y o u  w a n t  Your cu sto m ers

BEST COCOA ¡ p t e a  |Ç 
LEAST EXPENSE I l f f l U B  H

and  s t i l l  m a k e  a good profit / y j
o v er  th e  co st o f  doing b u si-
n e ss  for  y o u r se lf , y o u  sh ou ld  j  ' • B j

DROSTE’S pure dutch- COCOA
If you will use the same good judgment in selecting other 

lines, you will be building a sure foundation for a successful bus
iness. Let us send you samples and prices for comparison.

H. Hamstra &  Co. RePrSentXes Grand Rapids, Mich.
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Annual Convention Michigan Retail 
Shoe Dealers.

The seventh annual convention of 
the M ichigan Retail Shoe D ealers’ 
Association opened in the Griswold 
House, D etroit, Tuesday m orning, 
Septem ber 5, and continued through 
W ednesday. D elegates were present 
from  all over the State, while a great 
num ber of traveling shoem en engag
ed display room s in the hotel and 
m ade private exhibitions of their 
sam ple lines in place of the custom 
ary display m ade in form er years in 
a big hall and under the supervision 
of the Association.

President O. D. Allen and Secre
ta ry  Fred  G. Clark received the dele
gates, who were registered, tagged 
and told to  “smoke up.” In  past 
years the delegates have been giveu 
m etal badges, but this year the 
badges consisted of a strip  of white 
calfskin, suitably inscribed in gold 
lettering.

T he first m orning was devoted to 
the reception of delegates and a 
m eeting of the Board of D irectors 
at which m atters to  be b rought to  
the a tten tion  of the convention were 
considered. T he m utual fire insur
ance com pany plan was one of the 
subjects taken up and was given the 
approval of the directors.

D. D. O ster, of R ochester, N. Y., 
was one of the first salesmen on the 
scene, and “O n-the-Square” Dave 
was soon acting as pilot for a num ber 
of curious and th irs ty  delegates. 
“Dave” is an irrepressible young man 
and he soon had a crowd singing, 
“W e’re here because we’re here,” ih 
the hotel lobby.

O tto  R einhardt, form er President 
of the Association, was an early ar
rival and was enthusiastically greeted 
on all sides.

T he opening session was held in 
the second floor parlor of the Gris
wold House, the same room  which 
saw an enthusiastic gathering  of De
tro it shoemen to  talk  over a local 
organization a few weeks ago. T he 
m eeting was well attended, rainy 
w eather undoubtedly bringing m any 
delegates who otherw ise m ight have 
sought o ther amusements.

President O. D. Allen called the 
convention to  order. W hile aw aiting 
the arrival of M ayor Thom pson, who 
was scheduled for a welcome address. 
President Allen called on Secretary 
George Benzinger, of the New York 
S tate Association. Mr. Benzinger said 
th at he was very much in terested  in 
shoe organizations and said th a t the 
Buffalo (N. Y.) organization has ac
complished much good for its m em 
bers during its nine years of exist

ence. H e said that it was alm ost al
ways the case that difficulty would be 
encountered in getting  shoe dealers 
into an association, but th a t once in 
they would not be deprived of the 
benefits secured for anything. Mr. 
Benzinger also said th at he was much 
in terested  in the fire insurance com
pany to  be launched by the Michigan 
Association and th a t he hoped to  see 
a sim ilar company organized by the 
New Y ork dealers.

M ayor Thom pson in his address 
made a suggestion to  the shoem en: 
“As the father of nine children I have 
been interested in the shoe business 
to  quite an extent,” he told the dele
gates. “You can readily see th a t I 
have purchased a g reat m any pairs of 
shoes. W hy don’t you shoem en agree 
to  supply so m any pairs of shoes a 
year at so much a head? I t  seems to 
me th at such a plan would prove im
m ensely popular. Some of m y chil
dren do not need so m any shoes as 
the o thers in the course of a year. If 
some shoe dealer had a plan to  take 
care of all of them  for a stated price 
for the year it would save me a lot of 
trouble.”

The M ayor, in concluding, appointed 
O. D. Allen “A ssistant M ayor,” and 
told the delegates to  reg is ter all 
kicks w ith the Assistant.

Form er M ayor Joseph M artin, of 
M onroe, who is a shoe dealer, made 
a neat response to  M ayor Thom p 
son.

Secretary  Clark read his annual re 
port, which showed a to tal m em ber
ship of 404, a gain of eighty-seven 
m em bers over last year. Of this 339 
are active and the rem ainder associ
ate mem bers.

T he report of Secretary Stocker 
showed a balance of $29.50 and over 
$1,100 expended during the year.

President A llen’s address was full 
of sensible advice and pertinen t sug
gestions. H e said:

“I t  is a sincere pleasure for me to 
again g reet the officers and m em bers 
of the M ichigan Retail Shoe D ealers’ 
Association. This, our seventh con
vention, will in all probability  be the 
m ost im portant of any which has 
preceded it. I am pleased to  see the 
rapid strides tow ards organization 
th at has been made th roughout the 
country by the retailers of shoes. 
Many of the large cities have flour
ishing associations. Since our lar-t 
convention several of the states have 
form ed associations, and in a m eas
ure a t least we have a N ational A s
sociation.

“The retail shoem an has awakened 
to  the fact th at som ething had to  be 
done to  conserve his interests. He 
has seen w ithin the past year the in-

%

J
“H. B. Hard Pans”

The Shoe for 
Every Purpose

The Fanner 
The Mechanic 

The Railroad Man

and other workmen, all find that the “H. B. Hard 
Pan shoes are the best wear resisters. Made 
over foot form lasts they are as comfortable as a 
house slipper.

Let us send you a few sample pairs or our 
salesman will be glad to show you the line com
plete. Let us hear from you today.

T hey Wear Like Iron

Herold-Bertsch Shoe Co.
Makers of Shoes Grand Rapids, Mich.

r
Work
Shoes
That
Are
Stylish as 
Well as 
Serviceable

Are now in 
great demand.

The illustration 
furnishes a 
clear idea of 
the beauty 
and general 
excellence 
of our
Oregon Calf 
Shoe.

I t  can not be 
excelled for 
durability, 
strength, style 
and price.

Rindge, Kalmbach, Logie & Co., Ltd. 
Grand Rapids, Mich.

V *
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troduction and grow th of such fads' 
as were never dream ed of a decade 
ago. F o r the first tim e in his life 
he has seen his staples standing ab 
solutely still and becom ing back 
num bers, for which he can not even 
utilize their first cost. H e has seen 
conditions and abuses gradually come 
into the business th at m ust be m et 
and overcome. H e realizes th at re
lief m ust come from  some source. 
Q uite naturally  he tu rns to  an as
sociation form ed of his bro ther shoe- 
men to  find a remedy for the many 
evils which exist.

“To-day m odern business m ethods 
demand an association where there 
can be an exchange of ideas, prob
lems solved and abuses corrected. I t 
is a fact th at every business m ust 
work out its own salvation. The 
shoem an m ust make a close study of 
his business. H e m ust put m ore sys
tem  into his buying and selling that 
he may have a clearer and more com
prehensive knowledge of his actual 
conditions at all times. T here is no 
questioning the fact that there are 
circum stances and conditions sur
rounding the conduct and m anage
m ent of a retail shoe store th at a 
m erchant in any o ther line of busi
ness would not understand a t all. 
T here are abuses in the shoe busi
ness which do not arise in any other 
line. T here are problem s confront
ing the shoeman w ith which other 
dealers are not troubled.

“ Probably the g reatest problem  of 
to-day and the main one th a t is 
causing the form ation of these asso
ciations is the problem  of profits. 
How can we make m ore m oney in 
the business? T here is no question 
but w hat w ith the grow th of fads 
and the rapidity w ith which they sup
plant each other, and w ith the im
possibility of getting  anything out 
of them  when they w ant in style, 
that the percentage of profit is far 
too small. Personally, I believe the 
day of stples has passed. T he busi
ness from now on will be on a plane 
with the millinery business as far as 
styles affecting it goes, consequently 
the profits m ust be put upon a simi
lar basis. Being in close touch with 
a friend in the m illinery business he 
inform s me th at when he has a $250 
day that $150 of it is profit. If the 
associations throughout the country 
can not put a check on the m anu
facturer lim iting him as to  the num 
ber of styles and fads that he may 
put out each season the shoem an will 
find himself obliged to  get a similar 
profit.

“W hile our Association m ay not 
have accomplished some of the 
things for which it was organized, 
yet it has saved considerable money 
to those who took advantage of cer
tain conditions which were made p o s 
sible through its influence. Since our 
last annual convention we have in
troduced and succeeded in putting  
through the M ichigan Legislature an 
act whereby it will be possible for 
us to form a m utual fire insurance 
company. T he sum and substance of 
the plan appears in our booklet. A t 
this convention such a company will 
be form ed and I urge you to  avail 
yourselves of the opportunity  to  join

in the good work, not only because 
of its saving features but th a t the 
reputation of the Association m ay be 
more firmly established.

“L ast year I recommended, and 
still recommend, th at local organiza
tions be established in every city 
where the num ber of dealers will 
w arrant it. I t  gives the re ta iler and 
his business a greater prestige in his 
home town. I t  is the seed from  which 
grows the sectional and national as 
sociations. I t  also helps to stim u
late enthusiasm  in the m atter of 
working in harm ony with com peti
tors. And, by the way, your com
petito r is a m ighty good fellow at 
that. He is not half as bad as you 
picture him to be. But best of all 
is the fact that you can eliminate 
m ost of the evils th at exist by the 
co-operation of your b ro ther deal
ers.”

Following Mr. Allen’s address Geo. 
Bode, of Frem ont, father of the m u
tual fire insurance plan for the A sso
ciation, spoke on his favorite sub
ject and urged the dealers to  fall in 
line and sign applications for insur
ance. He said that $100,000 w orth of 
applications for policies will have to  
be shown to the Fire Insurance Com
m issioner before a charter can be ob
tained. He said that policies of $1,000, 
$2,000 and $3,000 will be issued to 
sta rt with, $3,000 being the lim it on 
any one stock.

T he following paper from  M onroe 
W olverton on the subject of “Rub
ber.” was read to  the delegates:

“Unless the independent m anufac
turers, jobbers and retail dealers 
through your and o ther state  conven
tions this fall pass strong resolu
tions p rotesting  against the rubber, 
leather and shoe tru st you will see a 
chain of m anufacturers’ stores in ev
ery city and town in the United 
States and controlled by M oran and 
W all street. W rite  your congress
men for an investigation by the A t
torney General of these tru st m eth
ods. W hat license of m onopoly has 
the rubber tru st to  put prices of 
gum to $3 through Senator Aldrich 
and his son-in-law, J. D. Rockefeller, 
Jr., m aking millions of dollars the 
last six m onths until Senator Bristow 
pricked the bubble? Now that rubbei 
is down to 94 cents per pound, w hat 
right have the rubber shoe com pan
ies to still hold up the prices made a 
year ago on a $3 gum? D on’t buy 
before January  1, 1912. I give you a 
tip th at either the tru st will br?ak or 
the U nited S tates will break it. If 
we are to save your business from  
W all street we m ust take the bull by 
the horns.”

President Allen named Fred B. E l
liott, C. J. D ittm an and Rolla Chase 
as a Com mittee on Nom ination of 
Officers. He requested that the Com
m ittee select some one else besides 
himself for the nom ination for presi
dent.

“ I have been President two years,” 
said Mr. Allen, “and I feel that there 
are lots of others in this Association 
who would make as good if not a 
better president than I do. I believe 
th a t this office should be passed 
around.”

T he Com mittee on Resolutions was

RUBBERS

There IS a difference. This difference is not so much 
in looks, as they all look very much alike, but it is in the 
matter of satisfaction to the wearer in fit and service.

Glove Brand Rubbers
satisfy in a degree not equalled by others, and are there
fore profitable merchandise for the dealer to handle.

The season is at hand. Send in your order today and 
lose no sales.

HIRTH-KRAUSE COMPANY 
Jobbers of Glove Brand and Rhode Island Rubbers 

Grand Rapids, Mich.

Here’s Our
Duck Lumbermen’s Over

Made for Men, Youths and Boys
We c a r r y  it in both 
Wales-Goody ear a n d  
Connecticut makes; two 
grades of tops, and every 
h e i g h t  from 8 to 18 
inches. Every size and 
style always in stock.
IT ’S only one of our 

most complete line of 
Boots, Arctics and Over
shoes. Catalog describ

ing them, all 
yours for the 
asking.

^IkeMdumceRuLLerfo.
2 2 4  2 2 «  SUOER'OR. ST  

T O L E D O .  O H I O .
Headquarters for Wales-Goodyear and Connecticut Boots and Shoes
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composed of A lbert M urray, C. C, 
W eber and George Bode.

W illiam  G artner, a W yandotte  
dealer, addressed the convention on 
the subject of Associations and Co
operation. H e declared th at the sal
vation of retail shoe dealers laid in 
local and sta te  associations, and said 
th a t he is an enthusiastic booster of 
such organizations.

The convention, voted unanim ously 
to send by express a bouquet of flow
ers to Mrs. George Bode, who is se
riously ill in her home at Frem ont. 
Mrs. Bode has always accompanied 
her husband to  the annual conven
tions, but this year was unable. She 
is to  undergo an operation this week.

Tuesday evening the delegates and 
their wives were the guests of the 
Association at a thea ter party, a big 
block of seats having ben reserved 
a t the Tem ple theater.

Second Day.
The m orning of the second day was 

given over to  a thorough discussion 
of the fire insurance company plan 
and m any dealers who were undecid
ed were won over and announced 
that they would make application for 
insurance. Before the convention ad
journed over $60,000 w orth of appli
cations for insurance had been se
cured and each dealer departed for 
home arm ed w ith application blanks 
for the purpose of boosting the fig
ure to the $100,000 m ark and beyond.

The afternoon session was inaug
urated with an address by A rthur L. 
Holmes, Secretary of the Michigan 
Lum ber D ealers’ Association, which 
has a m utual fire insurance company. 
Mr. Holmes, in the course of a half 
hour’s talk, discussed fire insurance, 
mail order houses and the an ti-trust 
law. He told the delegates th a t the 
big mail order houses of Chicago and 
o ther large cities are canvassing the 
country thoroughly for business and 
that shoes of inferior quality are sold 
by these concerns throuh the mail in 
com petition with legitim ate dealers. 
Mr. H olm es said th a t he did not fav
or the sale of m erchandise to  the 
consum er by the m anufacturer, job
ber or wholesaler.

Mr. Holm es called the atten tion  of 
the convention to the fact th at on 
Oct. 18 and 19 at the La Salle H o
tel in Chicago will occur a conven
tion of representatives of m erchants 
in practically every line of trade. 
The purpose of this convention is to 
discuss the Sherm an an ti-trust law, 
discuss ways and m eans of m odify
ing the law and also to  organize 
a m erchants’ protective association. 
Mr. H olm es said that up to  date 100 
various associations in all lines of 
trade have nom inated delegates to 
attend. He invited the shoe dealers 
to send a delegate. Mr. H olm es con
cluded his speech by urging the dele
gates to  push the fire insurance com
pany vigorously.

President Allen read a telegram  
from J. L. Twaddle, Secretary of the 
National Shoe D ealers’ Association, 
asking the Michigan Association to  
name a governor of the National A s
sociation. The telegram  also express
ed best wishes and assured the m em 
bers the hearty  support and co-oper
ation  of the National body.

W illiam Gartner, of W yandotte, 
said th at he had been informed that 
old line fire insurance companies 
average 79 per cent, a year profit.

“If the old line companies can 
make this big profit (m any of them  
m ake as high as 300 and 400 per 
cent.) we surely should be able to  do 
likewise,” said Mr. Gartner.

Following are the officers elected 
by the convention: President, Chas. 
C. W eber, of Kalam azoo; T reasurer, 
Edw ard Stocker, D etro it; Secretary, 
Fred G. Clark, D etro it; D irectors, E. 
J. D ittm an, Mt. P leasant; W illiam 
G artner, W yandotte; O. D. Allen, 
D etro it; L. A. Dudley, B attle Creek; 
L. P. Hyde, H a rt; F irs t V icePresi- 
dent, Fred B. E lliott, F lin t; Second. 
Leo Gruner, Ann A rbor; Third, Rol- 
la D. Chase, Ow osso; Fourth , Joseph 
Bressett, Bay City.

T he Fire Insurance Co. officers are: 
President, A lbert M urray, C harlotte; 
D irectors, O. D. Allen, D etro it; John 
W ahr, Ann A rbor; Joseph M artin, 
M onroe; C. C. Olson, Cadillac; Geo. 
Bode, Frem ont, and John  Muffley, 
Kalamazoo. Geo. Bode was elected 
Secretary and T reasurer of the com
pany a t a later m eeting of the Board 
of D irectors.

T he N om inating Com mittee ha:l 
b rought in a report recom m ending 
the election of all of last year’s offi
cers. C. C. Griffin asked if the con
vention had a say as to  the nom ina
tions. Rolla Chase suggested that 
the nom inations be considered office 
by office. O. D. Allen said he w ish
ed to  re tire  as President. Geo. Bode 
said he would like his place on the 
Board of D irectors filled by some one 
else and even Secretary Clark offer
ed to  retire. Mr. Bode nom inated C. 
C. W eber for President and Mr. 
W eber was elected. W illiam  G art
ner was chosen D irector to  succeed 
A lbert M urray, who heads the insur
ance company. O. D. Allen changed 
places with Mr. W eber, Mr. Allen be
coming a D irector and Mr. W eber 
President. L. P. Hyde succeeds 
George Bode on the Board of Di
rectors, the nom ination being made 
by Mr. Bode. The rem ainder of the 
officers are the same as last year.

T he officers of the insurance com 
pany are tem porary  until a charter is 
secured, when the officers will be 
made perm anent.

The Com mittee on R esolutions did 
not overw ork itself, bringing in three 
resolutions, one a vote of thanks to 
advertisers in the booklet, another 
urging m em bers to  boost the Asso
ciation, and a th ird  deprecating the 
frequent changes of styles in lasts, 
fabrics and colors.

George Bode, delegate of the As
sociation to  the National Association 
convention in Philadelphia, recom 
mended against affiliation with the 
National Association, declaring that 
the constitu tions of the two associa
tions conflicted. Mr. Bode pro test
ed th at he and o ther delegates were 
unable to  obtain a hearing on the 
floor of the convention.

“W e condem n the operation of re
tail stores by m anufacturers,” said 
Bode. “T he National Association 
comm ends it. In  o ther respects we 
conflict.”

C. C. W eber made a motion that 
the request of the National Associa
tion that the Michigan Association 
name a governor be laid on the ta 
ble indefinitely. By adopting the 
motion the Association put itself

Those Michigan Merchants
who are now enjoying the biggest and 
most satisfactory Young Men’s and Lit
tle Fellows’ trade are doing it on the 
m erits of
Graduate Clothes (Sizes 31-40 - $12-120) 
Viking Clothes (Sizes 31-40 - $7-$11.50) 
Wooly Boy Clothes (Sizes 6-17 - $3.75-110) 
and other moderate priced lines made by

ICÀG0BECKER! /AYfRiU/nOMPANYAl
K V l S U y o  OtjBHbUATBflVlKINCSYSTPQ 
x » r  lX A D E  \ J l A55Y VlOIHlNC

The Man Who Knows 
Wears “ Miller-Made” Clothes 

And m erchants "who know” sell them. Will 
send sw atches and models o r a man will be 
sen t to  any m erchant, anywhere, any time. 
No obligations.

Miller, W att & Company
Pine Clothes for Men Chicago

We are manufacturer* of

Trimmed and 
Untrimmed Hats

F o r Ladies, M isses and C hildren

Corl, Knoll & Co., Ltd.
20, 22, 24, 26 N. Division St 

Grand Rapids, Midi.

Up-to-Date

Slipon 
Coats

Stylish, Sightly 
Servicable Coats
Vulcanized Seams 

Great Values 
Reliable Goods 

Prices $3.25 to $20
Dealers write today for full line of sample 

cloth and style sheet gratis.

Goodyear Rubber Co.
382-384 East Water St. Milwaukee, Wis. 

Walter W. Wallis, Mgr.

Boost Your Fall 
Opening Sales

Our “ BARGAIN BULLETIN 
just off the press, lists a great 
many leaders in seasonable 
merchandise, viz:

Sweater Coats 
Underwear 

Hosiery
Knit Goods, Etc.

the surplus stock of a num
ber of Eastern manufacturers, 
purchased by us for “SPOT 
CASH,“ thus enabling us to 
give the trade greater value 
than ever.

Write us at once and our 
Bargain Bulletins will be 
mailed to you free.

“ We ship goods on approval.”

Eisinger, Dessauer & Co. 
Wholesale Dry Goods

114 South Market Street, Chicago

(When writing please mention 
Michigan Tradesman)

THE
SIMMONS 

BOOT 
& SHOE 

CO.
TOLEDO

OHIO
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on record as against affiliation with 
the National Association.

George Bode then introduced the 
following resolutions:

Resolved—T hat this Association is 
heartily  in favor of a National body 
of shoe retailers.

Resolved—T hat we believe that 
said N ational organization shall be 
composed of delegates duly elected 
b y j state and sectional bodies already 
form ed and those that may be form 
ed in the future.

Leo Gruner made a motion that 
Kalam azoo be chosen as the next 
m eeting place. The m otion was 
unanim ously carried.

C. C. W eber, President-elect, who 
is a Kalam azoo man, assured the del
egates th at they would not regret 
their choice, assuring them  of a royal 
good time.

Form er President O tto  R einhardt 
prophesied an increase of over 200 
in the m em bership during the com
ing year because of the new insur
ance company.

Secretary Clark then read the fol
lowing paper on “Fabric Shoes:”

“W hile it is m atter to  be deplored 
by the retailer of shoes, nevertheless 
it is a fact th at this is the ‘fabric 
age’ in the shoe business. By the 
name we include silks, satins, cordu
roys, cravenettes, canvas and such 
o ther cloth m aterials as are being 
pressed into service by the m anufac
turer. From  about 1865 to 1875, as 
near as I can learn, serge was very 
commonly used with the best of re
sults. From  this on until 1910 there 
was very little m aterial used in the 
construction of shoes outside of 
leather except in the way of tops. 
The m anufacturer tells us the de
mand for fabrics comes from  the con
sumer. W ill some one tell me how 
the consum er could demand an a rti
cle unless having first known that 
such an article was made? T o my 
way of thinking they originated in 
the fertile brains of some m anufac
tu rers who are ever on the alert for 
the creation of a new fad and who 
thought out the fabric idea, and pos
sibly got some progressive retailer 
to put in a few of them  as feelers. 
They took w ith his trade and o ther 
retailers got wise and demanded them  
from their m anufacturers and the 
craze was on. T he wave swept over 
the country until the demand ex
ceeded the supply.

“These fads place the dealer in a 
bad position because of the risk in 
placing orders for future delivery on 
what m ight be properly and justly  
term ed ‘over night styles.’ W hile the 
m erchant may have the nerve to 
place future orders, he has to  be a 
m ighty good guesser to choose the 
righ t fabric. Many dealers claim 
th at we should pass them  up entirely 
and let ‘the o ther fellow' have the 
troubles. But what if we do? If a 
m erchant does not keep up with the 
game he soon finds himself deserted 
for the m ore progressive dealer, who 
is ready and willing to take the risk. 
W hile the fabric idea has its disad
vantages it is also a blessing in dis
guise. T he purchaser of them  soon
er or later is forced to  buy some

thing in the leather line, thereby add
ing to  the volume of business.

“This is an age of wanton extrav
agance. T he average person is not 
satisfied with but one pair of shoes: 
they m ust have several pairs and they 
m ust all be som ething out of the o r
dinary, attractive, snappy and ex
trem ely clever. So why not wel
come the fabric and all the o ther 
fads and exercise the g reatest of care 
in our purchases? If we are to  go 
into the m illinery business let us 
get 100 per cent, profit so if we have 
a few pairs left at the end of a sea
son we can afford to give them  away. 
As for the wear of the honest-m ade 
fabric shoe it seems to  wear as well 
as m ost leather made ones, but as 
the m anufacturer refuses to  w arrant 
them  it would be the height of folly 
for the retailer to do so. Educate 
your custom ers to  buy them  the 
same as patent leather—at their own 
risk. T he custom ers demand style 
to-day and the w ear is not taken in
to consideration. Let us make larg
er profits.”

This paper led Joseph B ressett to 
suggest that the m any fabric styles 
were undoubtedly set by the m anu
facturers of vari-colored skirts and 
dresses, inasmuch as it is the fad to 
have dresses and shoes match. He 
said that it is up to the retailer of 
shoes to be extrem ely cautious in 
his purchases.

I t was decided to loan the fire in
surance company $150 for expenses 
until funds begin to  come in.

George Bode was chosen delegate 
to attend the convention in Chicago, 
C. C. W eber being named as a lte r
nate delegate.

C. C. Griffin said that he thought 
it m ight be possible for the Associa
tion to engage an expert to  examine 
lines, new styles and fads of various 
m anufacturers and advise dealers as 
to purchases.

“If a man could do this successful
ly he could command $10,000 or 
m ore a year,” said President Allen. 
“W hat m ight be good for one section 
would not do for another.”

The convention then adourned, the 
delegates being taken to the Belle 
Isle Casino, where they sat down to 
a fine chicken, fish and frog supper.

After Snipe.
He was at the depot w ith a sh o t

gun in his hand and a game bag over 
his shoulder when his friend Brown 
came along and saluted:

“Off for a shoot, eh? W hat’s the 
gam e?”

“Snipe,” was the reply.
“Yes, this is the m onth, I believe. 

A snipe is a bird, isn’t it?”
“Damfino!”
“But he can’t be an animal.”
“Mebbe not.”
“But it seems ra ther funny that 

you are ¡going out to shoot snipe and 
don’t know w hat a snipe is.”

“I don 't have to. My wife wants 
$30 for a fall hat, and I can not 
spare it, and the object is to  get 
away from  home for two or three 
days and shoot somebody or some
thing.”

T he test of beauty is to  get a seat 
in a crowded street car.

Sheeplined Duck, Corduroy and Moleskin
Coats

Slicker interlined Duck and Corduroy Coats 
Blanket lined Kersey Coats 
Waterproofed Covert Coats 

Reversible Leather Corduroy Coats 
Mackinaw Coats, Kersey Trousers, Etc.

Our line is such th a t we need make no apologies for same, and our prices 
are as low as can be consistently quoted for a good fitting garment. Give us 
an opportunity to figure before placing the  nex t order. If interested will 
have one of our representatives call w ith samples or will be pleased to show 
line in the house.

Grand Rapids Dry Goods Co. 
Exclusively Wholesale Grand Rapids, Mich.

We close Saturdays at one o'clock

UNDERW EAR
When in need of underwear, DON'T 

FORGET that we carry a large and 
complete line and represent the pro
ducts of the best mills in the country, 
for some of which we have the exclu
sive agency in Western Michigan. 
Have a look and be convinced.

PAUL STEKETEE & SONS
W holesale Dry Goods Grand Rapids, Mich.

Order Your Fur Coats Now
Increase Your Business and Profit on 

These Goods by Offering the

SUNBEAM BRAND
This line is thoroughly adapted to  the needs and 

desires of every purchaser. I t  offers a rare combination 
of style, comfort and beauty, backed by the well known 
wearing qualities of all Sunbeam goods.

Our tanneries are especially equipped for th is class 
of work: our tailoring department depends only on 
skilled labor. The fact th a t the  entire work is done by 
one firm means lower prices than  you could possibly 
get from others who m ust buy the finished material.

If you already haven 't one, let us send our latest 
catalog featuring these goods. We will quickly con
vince you of the profit on Sunbeam goods.

W rite us today.

Brown & Sehler Co. :: Grand Rapids, Mich.

A w / v / / v g s  

T e / v t s

'f lA G S  G  C O V E R S ,
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Cog Gear Roller 
Awnings

Are up to  date. Send for catalog.
Get our prices and samples 

for store and house awnings.

The J. C. Goss Co., Du-Cf ’
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Truth an Essential Element in Ad
vertising.

W ritte n  fo r th e  T radesm an .
Recently the Associated A dvertis

ing Clubs of Am erica convened in 
Boston. I t  was a notable event in 
the annals of m odern business, for 
advertising Solons from  near and far 
were there. T hree  thousand experi
enced advertising men from  every 
section of this country, from  Canada 
and from  E ngland came together to 
talk  it over. Think of three thousand 
w ant-producing w izards m assed to 
ge ther in one superb and colossal 
conclave! H ere were the  gifted and 
versatile exploiters of pink pills and 
the indefatigable and skillful p rom ot
ers of autom obiles, mechanical play
ers and high grade Circassian wal
nut bedroom  furniture. From  ob
scure and nameless advertising tyros 
who haven’t yet had a decent chance 
to  show they can brew  publicity- 
bouillon to  the big fellows who have 
m ade good in N ational campaigns, 
they  were there.

One of the chief topics of discus
sion a t this convention, so the press 
reports have it, was the m atter of 
tru th  in advertising. And upon the 
fundam ental im portance of this ele
m ent in m odern publicity the leading 
m em bers of this increasing profes
sion expressed them selves in no un
certain  term s. President Dobbs, in 
his opening address, struck the key
note when he said: “W e are men- 
with a mission. F o r two years and 
m ore we have steadfastly held to a 
purpose. T hat purpose is to  edu
cate the advertisers of this country 
that there is but one kind of adver
tising th at will be perm anently  profit
able, and that is honest, tru thful ad
vertising. A t the same tim e we are 
endeavoring to teach the American 
people the believableness of advertis
ing, and forever stamp out the stigma 
of un tru th , which is so often applied 
to  advertising, and banish from the 
m inds of the people the thought that 
an advertisem ent of a corporation or 
firm is in any degree less reliable 
than its signed statem ent.”

Viewed in the light of possible ben
efits to  business in general, th is con
vention of advertising men is signifi
cant; while the mere fact that hon
esty Simon pure, bona fide, unadul
tera ted  truthfulness in the represen
tation of the th ing  made—was the 
keynote of the convention, is itself 
prophetic. And yet it does seem a 
nit anomalous, when you come to 
think about it, that so much o ra to ri
cal and elocutionary and rhetorical 
conspicuity should be given to  so ob
vious a proposition. Ju s t why is this 
esteem ed a th ing  of m erit? F o r two 
years now  our advertising m agazines

and trade papers have prin ted  hun
dreds and thousands of columns on 
tru thfu l advertising. Every conceiv
able phase of the subject has been 
discussed ad extendum . Insofar as I 
know everybody, from  the least to 
the greatest, is apparently  in accord 
w ith the opinion th a t the lying ad
vertiser ought to be th ro ttled . 1 
have not heard of anybody game 
enough to  come out into the open 
and advocate un tru thfu l publicity. 
There are doubtless a good m any ad
vertisers who do no t live up to  the 
code, but they invariably give their 
intellectual consent there to  when you 
get them  in a corner and ask them  
w hat they think about tru th  as a 
constituent of profitable publicity.

I believe in agitating  a good thing; 
but when the th ing  th at has been, 
and is now being, agitated is so 
blame good th a t not a sun-of-a-gun 
in the whole country  will rise up and 
take issue, w hat’s the use of keeping 
up the agitation? T here comes a 
tim e when the logical th ing  to  do is 
to  resume. Inasm uch as our gener
ous agitation has overwhelm ingly 
carried the day, and everybody is in 
line (ostensibly, a t least), why not 
settle  down to doing the thing we 
have been extolling?

“This th ing  of tru thfulness in ad
vertising,” said an advertising m ana
ger the o ther day, “has been done to 
death. Positively it is worn to  the 
bone.” The m erchant who is engaged 
six days in the week giving deals 
to  the people who trade w ith him 
ttught not to  w ear his vocal chords to 
ta tte rs  telling his patrons how much 
he believes in the “square deal.” 
T here  are so m any m atter-of-fact 
people in the world who still believe 
th at the proof of the pudding is the 
eating thereof. And then there are 
a good m any people of som ewhat 
skeptical virtue. I t  isn’t considered 
good form nowadays for a woman to 
boast about her- chastity. And when 
I hear a m an talking about his sanc
tification—his to tal inability to  sin in 
the least—I always put m y hand 
down in m y trousers’ pocket where I 
carry my loose change. W hen an y 
body’s talk takes on the tone of ex- 
cessive sanctity, and his very words 
exhale the odor of abounding right 
eousness, the chances are there is 
som ething w rong with that fellow.

Truth in advetrising is an axiom. 
To say that a man ought to tell the 
tru th  in his printed announcem ent 
about his wares, is tan tam ount to  ob
serving th at tw o and two make four. 
T hey are both self-evident proposi
tions. You do not argue about them ; 
you m erely accept them  as so. W hy 
this profuse, prolix, prolonged insist
ence upon a th ing  th a t everybody

concedes? I t  is as if a florist were 
to  deliver himself of an address to 
the effect that the rose ought to have 
perfum e and color. Sure it ought! 
And sure it will, too—if it’s worth a 
picayune as a rose. Now if roses 
could talk, and peram bulate, and
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come together in convention like 
these advertising men, we m ight fan
cy some big Am erican Beauty’s get
ting up and reading a paper on the 
im portance of color and fragrance as 
irreplaceable factors in the nature of 
the rose. W ouldn’t that be a droll 
piece of business? Of course, all the 
o ther roses present would chime in 
w ith the speaker and applaud him to 
the echo—but why waste so much 
valuable time? W hy no t ju st do the 
thing th at the excellent paper advo
cates—take on beautiful tones and 
tints, and exhale rare, sweet perfume 
—and let it go a t that? W ell, can
didly, th a t’s ju st w hat the rose does: 
I t  neither apologizes for the laws of 
its own being nor does it solicit any 
gratu itous apologies on the part of 
others — it quietly m etam orphoses 
available m aterials into exquisite col
ors and industriously distills its 
sweet perfume. I t  does not waste any 
valuable time vindicating the eternal 
justice of the code—it simply con
form s to  the code.

Now that our advertising men from 
Medicine H a t to  M emphis are so 
clam orously, insistently and enthusi
astically in favor of veracity as an 
inalienable constituent of publicity, 
le t’s lay low for a season and behold 
this excellent sentim ent transm uted 
into tangible practice. If all this 
perfervid enthusiasm  about clean, 
honest, veracious advertising does 
not crystallize into articulate proposi
tions anent specific commodities, we 
will perhaps be pardoned for en ter
taining the  suspicion that there is a 
sho rt circuit som ewhere on the line

betw ixt advertising theory and adver
tising practice. Chas. L. Garrison.

Advantages of H onesty in Advertis
ing.

W e hear and read a great deal 
nowadays about honesty in adver
tising. W herever there is printed 
anything about advertising honesty 
is either the tex t or one of the sub
heads. W herever a man rises to  his 
feet to  speak on advertising his views 
on honesty are sure to  be expounded 
before he sits down. Honesty, clean
liness and m orality, in copy and in 
mediums, are the topics of the hour.

W ell and good. Copy should be 
honest and mediums should be clean. 
A general acknowledgm ent of the 
tru th  of this fact has had much to 
do with the m arvelous uplift in the 
character of advertising, and of ad
vertising men and mediums, which 
we have w itnessed during the past 
ten years or so. And if there are 
still any children of darkness who do 
not understand that honesty is the 
best policy, in advertising as in ev
eryth ing else, by all m eans keep 
preaching to  them  until they see the 
light. Possibly it does no harm  
to continue talking honesty to those 
who claim or aim to  practice it; 
just as, in the church, the gospel is 
continuously expounded to keep the 
elect in line.

But m orality  is not a m atter of 
one dimension. I t  has m any sides.

Let us admit th a t our leading ad
vertising mediums do well to  lean 
backward a trifle in their praise 
w orthy desire to  place before their

readers only clean, reputable, relia
ble advertising. Certainly we don’t 
w ant to  see them  lean in the o ther 
direction. But here arises a ques
tion: If it is m oral to  m aintain ab
solute cleanliness and honesty for 
the reader’s sake, is it m oral to  so
licit and prin t advertising which 
can not pay the advertiser? Is it 
m oral to  go after advertising in 
which only a small percentage of the 
readers of a publication can possibly 
be interested — unless, of course, 
there are no o ther m ediums which 
m ore directly and economically cov
er the field which the advertiser de
sires to  reach?

It may be said that no publica
tions, or class of publications, have 
knowingly done such a thing; that 
if they have sought advertising ou:- 
side of their field they have done so 
in the sincere belief th at such ad
vertising would pay the m anufac
tu rers who bought it.

As to th at we can not say. But if 
business in certain lines we have in 
mind is still being solicited by pub
lications of a general circulation, it 
can not be claimed th at it is done in 
the belief that it is the righ t and 
square thing to  do. I t  is a m atter 
of common and apparently  well au
thenticated report th at several m an
ufacturers of commodities of a tech
nical nature are in a condition of 
serious financial em barrassm ent by 
reason of their large purchases of 
space in periodicals of a general char
acter—because they have expended 
great sums of m oney in telling their

sto ry  to  people who had no possible 
in terest in it.

If  it is honest, clean and moral 
fu rther to  solicit such business on 
behalf of publications which have 
dem onstrated their ruinous unfitness 
to carry  it, we do not know those 
hom ely virtues when we see them.

I t  is all very well to conceive p re t
ty  theories tending to show th at ad
vertising might, should or could 
prove profitable in mediums in which 
it does not apparently  belong, but 
when it has dem onstrated that a m a
chine w on’t work it is high time to 
junk it.—Advertising and Selling.

H is New Mine of Wealth.
“I only recently  began to  read 

trade paper advertising,” said a deal
er not long ago. “I kept the adver
tisem ents m ore as a directory of the 
trade. But nowadays there is getting 
to  be such live businesslike stuff in 
some trade-paper advertising that I 
feel I am m issing som ething if I do 
not look them  over.”

This dealer went on to  say how he 
once got an idea from  a live trade 
paper advertisem ent that induced him 
to a lter his basic plan of doing busi
ness. “Some advertisers are hiring 
people to  w rite their trade-paper ad 
vertisem ents, who have such good 
ideas that I would feel delighted to  
get them  out to  luncheon and ask 
their advice about various m atters. 
And my trade paper is m ore valuable 
to  me because its advertisem ents are 
so full of real ideas.”—P rin ters’ Ink.
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HART BRANDS OF FRUITS AND VEGETABLES
Distinctive character and make them TRADE WINNERS AND TRADE HOLDERS

Send for Catalogue Ask Your Jobber for Hart Brands

W. R. ROACH & CO., Hart, Mich.
Factories at HART, KENT and LEXINGTON—AU Model Plants 

Judson Grocer Co., Distributors, Grand Rapids, Mich.

\



20 M I C H I G A N  T R A D E S M A N S eptem ber 27, 1911

s &

W  O M A N  S iW O R L D

Some of the Possibilities of Domestic 
Science.

W ritte n  fo r th e  T radesm an .
D oubtless m ore pupils are taking 

up the study of dom estic science this 
fall than ever before. W hat it will 
all am ount to depends not alone up
on the time blocked out for it in the 
curriculum , the competence and earn
estness of teachers and the fullness 
and perfection of equipment, but al
so and even in g reater degree upon 
the m oral support of parents and pa
trons of the schools and of the pub
lic generally.

I f  the study is taken up half
heartedly  by the girls and looked up
on slightingly and spoken of sneer- 
ingly by those older than them 
selves, if it is regarded as a m ere ex
crescence of the school course prop
er, put on the course and possibly 
made com pulsory because of the en
thusiasm  of some reputed crank— 
then little good will come of it. If  it 
is held in deservedly high estim ation, 
and directed with intelligence and 
pursued with vigor, great and far- 
reaching results should be forthcom 
ing. W hat dom estic science will do 
for the girls of the rising generation, 
what it will do for the homes over 
which they in future will preside, de
pends largely upon the present a tti
tude tow ards it of those who are lo 
cally influential. I t  is for them  to 
make it the th ing  for a girl to  take 
dom estic science, and to  cause its 
study to  be as thorough and effec
tive as circum stances and present 
knowledge will permit.

T he tearfling of domestic science 
is still in its infancy and doubtless 
there is room  for its great im prove
m ent even in the best schools that 
now offer it; but it deserves credit 
for being the first system atic effort to 
bring the work of the woman whose 
lo t is the ordinary lot of her sex 
down to a science at all

H eretofore each individual, as to 
how the work of her household 
should be done and how her chil
dren should be brought up, has fol
lowed the traditions th at have been 
handed down in her family from gen
eration to  generation, or else, if she 
varied from these, has been a law un
to herself. No definite standards have 
been established.

U nder this system, or lack of sys
tem, the work of her life has not been 
properly dignified by the average 
wom an; and many who, had they re
ceived proper training, were capable 
of better things have been slack and 
inefficient—failures as housekeepers 
—and derelict in m any of their du
ties as wives and m others. Many o th 
ers, w orking according to  their in-

sufficient lights, have done w onder
fully well considering, but the best 
and m ost intelligent of these have 
felt keenly that they were not w ork
ing to good advantage, and that a 
g reat part of their energies was 
wholly wasted. One of the g reat aims 
of dom estic science should be the di
rection of faithful and conscientious 
effort in such jnanner th a t it will p ro
duce desired results.

W ith  some parents, when the girl’s 
taking up a course in dom estic sci
ence is considered, the question nat
urally arises, W ill m y daughter ever 
need to  know how to cook and sew 
and wash and mend? H er inclina
tions now are very much tow ard art 
or music o r business. W on’t it be 
w asting her time to  learn these 
things which she may never be call
ed upon to  do?

The answ er to  this very pertinent 
query m ay be put in the form of 
another: How m any wom en of m a
ture years do you know who have 
not a t some time in their lives had 
occasion to  take charge of a home? 
How m any who could not have found 
good practical utilization for all they 
m ight have learned by taking a th o r
ough course in dom estic science? The 
great m ajority  of women m arry. 
W ith  those who do not, there seems 
to  be a gravitation tow ard home life 
as natural as it is desirable. Very 
m any make hom es for aged parents, 
brothers, sisters, nephews and niec
es. Some who work year in and year 
out in schools and offices and stores, 
and who are not situated so they can 
live with near relatives, still have the 
home instinct strongly  developed. 
T hey save their earnings and build 
for them selves tiny cottages or bun
galows, where they live and keep 
house. Even the sisters who are 
m ost zealously pursuing careers have 
a decided liking for their own roof- 
trees, and often make great sacrifices 
in order to  have a home they may 
call their own.

Paren ts m ay rest assured th at the 
m athem atical probabilities are very 
strong that their daughters can use 
all the dom estic science they can give 
them. They will put in practice w hat 
they learn about housekeeping long 
after o ther and m ore fashionable ac
complishm ents, acquired perhaps by 
a g reat expenditure of tim e and m on
ey, have been allowed to become 
rusty.

One strong  argum ent in favor of 
the study of dom estic science is that 
a thorough practical knowledge of 
cooking and housewifery is one of 
the  m ost available assets fo r the 
woman who, in middle life, through

death or misfortune, is throw n upon 
her own resources. W e give a girl 
training in teaching, stenography, or 
book-keeping, thinking to prepare 
her to  make her own living if ever 
the need arises. But the avocation 
pursued successfully during young- 
ladyhood can not always be resumed 
by the middle-aged woman who has

m arried and kept house a num ber of 
years, and perhaps has children as 
well as herself to  provide for. The 
homely old occupation of keeping 
boarders may be her best refuge. 
The woman whose train ing  enables 
her to  furnish a palatable and dainty 
cuisine and a com fortable an d ‘hom e
like abiding place for those who have
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no hom es of their own, need never 
lack for profitable patronage.

W e naturally  associate domestic 
science with cooking, sewing, sw eep
ing, dusting, and the like. But it has 
larger and higher possibilities. Some 
courses give train ing  in household 
art, and the students are taught 
the harm ony of colors and the lines 
of beauty as applied to all house
hold furnishings. N eatness of ap
pearance and taste  in dress may be 
inculcated while the girls are acquir
ing skill in the use of the needle.

I t  is regarded by many thought 
ful persons as the gravest fault in our 
presen t system  of educating girls 
th at ethical train ing  is sadly neglect
ed if not entirely  om itted. I t  is alleg
ed, and the statem ent can hardly be 
gainsaid, th at even college graduates 
often are rude in m anners and lack
ing in consideration for the rights 
and feelings of others. If domestic 
science were raised to its proper 
place in the curriculum  and given the 
im portance which it deserves, e th i
cal and m oral training and all the 
“hum anities” naturally  would clus
ter around it. T he girls would learn 
not only how to prepare food and 
keep a house properly, but they 
would acquire a well-rounded wom 
anly developm ent of character, a 
sweet and gracious dignity, and a 
charm ing gentleness and kindness of 
heart. H igher ideals of home life 
would supplant those which now ex
ist and incalculable good would re 
sult. The final solution of such prob
lems as the saloon question and the 
divorce evil, which now so sorely vex 
us, m ay come, in some m easure at 
least, through the proper train ing  for 
their duties of the girls who are to  
be the future wives and m others.

Quillo.

W ork of the “Antique Shopper.”
C atering to  the demand for pieces 

of antique furniture and o ther a rti
cles of a past generation, one wom 
an resident o f Chicago now gives up 
her entire time to  hunting these an
tiques. She calls herself an “antique 
shopper.” She shops not only for in 
dividuals, but disposes of m any of her 
“finds” to the various antique shops 
th at have sprung up in the city since 
fashion has taken to  the things of a 
past generation. H er success as a 
shopper of antiques is probably due 
to  the fact th at she is so well versed 
in her wares that she can imm ediate
ly tell w hether a piece is genuine or 
m erely a clever imitation. Especially 
in old m ahogany is her knowledge 
valuable, for, as m ost dealers know, 
it requires som ething m ore than the 
ordinary knowledge of the artist or 
cabinetm aker to  distinguish antique 
m ahogany.

W hile she scours the E ast and 
South and also goes abroad several 
tim es a year on her shopping excur
sions, she claims th a t m any of her 
finest pieces of old furniture can be 
found righ t in Chicago, having been 
brought there by settlers from the 
E ast from foreign countries. W hen 
ill luck came these pieces were sold 
to  the second hand dealers or often
tim es pawned. F o r th is reason she 
regularly  m akes the rounds of the

second hand, pawn and rag shops, 
and it is her boast that some of her 
best “finds” have been located in 
these places. Am ong these shops she 
will spend hours hauling over old 
stuff in the hope of finding some
thing w orth while. Lately she found 
a pair of scones in a second hand 
shop w orth their weight in gold, and 
while recently in a rag shop she 
came across some valuable old books 
—just the ones wanted by a custom 
er—sold probably by some house- 
cleaner who had no knowledge of 
their value.

I t is also a part of her success 
that she knows the pet hobbies in 
antiques of each one of her patrons, 
and so when she does make a find 
knows just where it can be placed to 
the best advantage. She will take 
orders to purchase anything from an 
old candlestick to a big four poster 
bed in m ahogany, and rarely if ever 
does she fail to  find ju st w hat is 
wanted.

H er percentage ranges from 25 to 
50 per cent., for people w ith money 
are willing to pay the price for a de
sired piece, as are m any of the ar
tists who are looking for odd things 
for their studios.

W hile it is true  th a t the value of 
antiques, especially of old m ahogany, 
which is getting  scarcer every year, 
is p re tty  well known, even in remote 
districts in the E ast and out of the 
way places in the South, yet there is 
sufficient difference between the price 
of the country and the big sum the 
city purchaser is willing to  pay to 
leave her a wide margin.

M any a fellow’s head swims the 
next m orning from  try ing  to  drown 
his sorrow s the n ight before.

I.earn how to make stepping- 
stones of o thers’ jealousy, and you 
have a staircase to success.

Conan Doyle at H is Best.
The story-reading world seems to 

be unanim ous in the verdict that Sir 
A rthur Conan Doyle is at his best in 
his Sherlock Holm es stories. The 
Chicago Record-H erald is now in the 
act of breaking another record by 
printing in its columns all the Sher
lock H olm es stories ever written, 
both short and long. Some it has 
published in the past, but m any of 
the best are still to  come. I t is the 
only paper in Chicago now running 
Sherlock H olm es stories.

The Record-H erald has only re- 
cetnly begun on the “M emoirs of 
Sherlock Holm es,” a series of th ir
teen of these famous detective tales. 
The stories, which have been appear
ing only on Sundays, are now to run 
right along through every day of the 
week until completed. This series is 
to be followed by two long Sher
lock H olm es serials—“A Study in
Scarlet” and “The Sign of the Four." 
M any persons are taking advantage 
of this chance to read the w orld’s 
best detective stories.

Sherlock H olm es has the honor of 
being the m ost widely known char
acter in fiction. The fascination of 
his adventures and of his m arvelous 
detective powers is felt by all classes 
of readers. You can always find 
some of the best popular fiction of 
the day in the R ecord-H erald, but 
the Conan Doyle series is som ething 
out of the ordinary, even for th at en 
terprising  paper.

T here is no grave so deep as that 
of Buried Hopes.
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and for him I ’ll w rite ads th at 
pull and pull for days and weeks 
and months—and fill his store 
w ith customers from early morn 
till late a t night.
Ads with th a t HEART to HEART 
ta lk  in them.
Say n a y  to th a t 10% sales- 
promoter—he's too costly. W rite 
to  me and I ’ll tell you all about 
him and his methods.
A sample ad costs you but $1.00. 
worth hundreds.
The sooner you try  me the better 
you’re off.
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Religion Based on Courtesy To Old 
Maids.

A m anufacturer of stovepipe col
lars has established a new religion, 
based on courtesy to  old maids. Just 
w hat relation there m ay be to  the 
yoke of subserviency to  old m aiden
hood which he assum es and the 
stovepipe* collar th a t he m anufac
tures it is not easy to understand. 
Perhaps the la tte r is to be the in
signia of the form er. If so, we sug
gest th a t he and his followers, who. 
by the way, are to  be men, m ight 
wear stovepipe collars around their 
necks as a sign of petticoat subserv
iency. If  the wedding ring  denotes 
allegiance to  a “lord and m aster,” 
why should not the stovepipe collar 
serve as a sign of devotion to  the 
forlorn am ong the fair sex?

W hatever the outcom e of this new 
“creed,” be it known to all th at H en
ry  Andre, Secretary of the Kendrick 
Stovepipe Collar Co., of Cincinnati, 
Ohio, was the founder, and th at its 
first com m andm ent is: “H onor all old 
maids, for they are w orth m ore in 
push, ability and character than  the 
m ollycoddles (m en) they  are rep lac
ing every day.” T he keynote of the 
new cult will be “courtesy,” which 
will be preached by men to  men, ev
erywhere, seven days in the week.

A Florida cracker who could neith
er read nor w rite took unto himself 
a wife who was equally ignorant. 
W ith his bride he repaired to  a pal
m etto hut in the w ilderness on the 
banks of the Indian River. The}' 
were far from civilization and had 
only the m ost primitive m eans of 
subsistence. T heir only way of ge t
ting  supplies was an occasional trip  
by boat to a far distant village.

T he groom  was a hunter and 
guide, well known in all th at region 
for his knowledge of the river. H is 
rifle brought down a coon or his fish
ing rod supplied the family table 
when “eatables” ran  low. T he cab
bage palm etto, which grows wild in 
that section, was relied on for veg
etable diet.

Two days a fter his m arriage a 
party  of hunters came to  the cabin 
and offered a tem pting  sum for a ten 
days trip  into the wilderness. The 
guide wavered for awhile “’twixt 
love and duty,” but finally consented 
to go. H is bride protested. “W hat 
shall I do alone?” she cried. “How 
can I get anything to eat?” “Oh, th at 
is easy,” replied the young husband. 
“Ju s t kill a coon and cut a cabbage!"

From  th a t time on the expression 
became proverbial. W henever a 
hunter ran out of provisions the ever 
presen t raccoon and palm etto cab
bage were available and the advice, 
“Kill a coon and cut a cabbage,” 
came to  mind as the last reso rt in 
the Florida wilds.

N ear to  na ture’s heart is no t a l
together a platitude. A lthough we 
but half appreciate her, old m other 
earth is very kind to  us all.

The m odern Diogenes m ight well 
go about with a lantern  looking for 
a m an who is a booster, not a knock
er. I t  has been well said th at a 
knocker is “a th ing  th at hangs on 
the outside of a door” and of course 
knows nothing of w hat is going on 
inside. H ugh Chalm ers says: “I h e  
param ount question in the m odern 
business world is th a t of distribu
tion; and men, as the one great 
m eans of faciliating this, are the 
g reatest known factor w ith which we 
have to  wrestle. L et us have men 
about us th a t are boosters, not 
knockers—th at do not hang outside 
the door aw aiting outside forces to 
give them  impetus, but m en th at rap 
on our door w ith a life-like im ita
tion of the knock of opportunity .”

A great m erchant is quoted as say
ing: “The world has g reatly  sharp
ened its conscience w ithin the past 
fifty years.”

T his is true of the business con
science as well as the m oral con
science. A m an can not do the things 
in business he could th irty  or fifty 
years ago w ithout being outlawed.

T he standards of righ t and justice 
are higher to-day than ever before.

But they are low enough now, and 
there are still reform s to  be made 
th a t will come in due time. “The mills 
of God grind slowly, but they grind 
exceeding fine.” Some of the present 
day practices will look very, very 
fishy in the near future. There are 
abuses in thè advertising business, 
for instance, that w on’t stand the test 
of time. T here are advertisers that 
are cheating the public, and publish
ers that stand in w ith those adver 
tisers, in the sale of bogus stocks and 
fake medicines and the like, and the 
time is coming when such advertis
ers and publishers will be put down 
and out. T here are publishers th at 
are defrauding by false statem ents of 
circulation, and they, too, will meet 
Fate  w ith his stuffed club a little 
fa rther on around the corner. T here 
are fakes and frauds in every trade 
and profession, but proportionately 
they are getting  fewer every day. 
and the time is coming when they 
will all go down before the “sharp
ened conscience” of the business 
world.

D on’t be rude to  children. They 
are to  be the grown-ups of to-m or
row. T hey are quick to  “size up” the 
stores where courtesy to  patrons is 
the rule, and they are not backward 
about expressing their opinions in 
public. Keep the good will of the chil

dren as a foundation for increased 
patronage in future years.

Money is a good th ing  to  have, and 
is w orth w orking for, but not w orth  
living for. The m an who makes 
money his sole aim in life loses ex- 
e ry th ing  else and much th at is b e t 
ter. H e even loses the ability to  en
joy anything else. “M oney is worth 
while,” says E. S. M artin, “and we 
all w ant a due portion of it, so long 
as it m eans increased fullness of life. 
T o live in a rich country is an ad
vantage because life is usually fuller 
there, and opportunities are g reater 
and m ore accessible. B ut m oney is 
only valuable as a m eans of prose
cuting to  b e tte r advantage this ex
perim ent of hum an life. If  by get
ting m oney you get m ore and better 
life, you are ahead on the transac
tion, but if you devote your life to

ST E E L  ST A M P IN G
ALL KINDS

Patented articles made and sold on 
royalty basis

GIER & DAIL MFG. CO. LANSING

Acorn Brass Mfg. Co.
Chicago

Makes Gasoline Lighting Systems and 
Everything of Metal

Mr. Retailer Just a word to tell you that we absolutely 
stand behind every roll of OUR TRAVELERS ROOFING.

Clark-Weaver Company
32 So. Ionia Street Grand Rapids, Mich.

The only EXCLUSIVE WHOLESALE HARDWARE in Western Michigan

Foster, Stevens & Co.
W holesale Hardware

10 and 12 Monroe St. :: 31-33-35-37 Louis S t

Grand Rapids, Mich.

w,-, 7  ,,*mmU°l‘1“ r " * ,1°ed‘re*'",“tUl*r‘‘!r' your
* for Cataloe' pnces and co-operative selling plan. Do this today. ROBIN HOOD AM M UNITION CO , Bee Street, Swanton. Vt.
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getting  m oney and get it and nothing 
else, you have made a bad bargain.” 
All of which applies as well to  the 
laboring m an as to  the millionaire.— 
Sidney A rnold in Am erican Artisan.

Late Inventions.
An electric m eter has been invent

ed for m easuring the flow of steam  in 
pipes.

Artificial wood for catches, made 
from  straw, has been invented by a 
Frenchm an.

T o a M assachusetts m an has been 
granted  a patent for an electric lamp 
and reflector for inspecting the inside 
of shoes.

In  France there has been invented 
a flourless breadm aking machine that 
transform s the whole wheat into 
dough.

A swiveled clamp by which a fun
nel may be fastened to  a bottle  to  
leave one hand free when liquids are 
poured is a Californian’s invention.

The bottom  and sides separate and 
can be adjusted to  any size desired 
in a baking pan patented by a Penn
sylvanian.

A barrel shaped packing case that 
has been patented by an Illinois man 
can be folded for transporta tion  
when empty and used m any times.

A Pennsylvanian has equipped the 
head of a piano tuning ham m er with 
a ra tchet so th a t it will not have to 
be lifted from  a peg every tim e it is 
turned.

A California inventor’s wave power 
m otor consists of a small truck with 
a broad tail. A wave, striking the 
tail, pushes the affair up a track  and 
a piston in the head of the truck 
com presses air in a cylinder.

H e Got Advice.
“Excuse me, sir,” he said as he a p 

proached the m an who was on the 
corner w aiting for his car, “but 1 
would like to  ask your advice.”

"K eep out of W all street,” was the 
prom pt reply.

“I t  isn’t that, sir—it isn’t that. I 
have been invited to  join a camp of 
Sons of V eterans.”

“Good thing—good thing. Go right 
ahead and sign the roll.”

“But there m ay be an impediment, 
sir—an impediment. My father was 
not exactly a soldier.”

“O -h-h!”
“H e was a sutler, sir, and perhaps 

I am not eligible as a recruit. I have 
an idea th a t you are an old veteran, 
and I w ant your opinion.”
. “And you shall have it. Go right 
ahead and join. Your fa ther may 
not have been an enlisted man, but 
he ran twice the danger. H is w ag
ons were being constantly  attacked 
by our own m en as well as the ene
my. Yes, sir; join the camp—join 
two of them —for you are all righ t!”

H is Father Had One.
“Can you tell me, my boy,” said 

the prim  teacher, “why the race is 
not always to  the swift?”

“Yes’m,” said the little boy, 
prom ptly. “ I t ’s because sometimes 
their tires bust.”

By the erection of a chain of sta
tions for a distance of 1,800 miles up 
the Congo River it will be possible 
to  send wireless m essages all the 
way across Africa.

Sidelights on W ell Known Men of 
Long Ago.

W ritten  fo r th e  T radesm an .
Frederick E. H eath  was a prosper

ous photographer, w ith a gallery lo
cated on M onroe street, fifty years 
ago. L ater he purchased the gallery 
in the M cReynolds building (now 
Giant! and continued the business 
until 1874, when he entered the em
ploy of the Grand Rapids & Indiana 
Railroad, dividing his tim e in detec
tive work and the prom otion work 
of the passenger departm ent. Mr. 
H eath  was a very short but stoutly 
built man, possessed of a jovial sp ir
it and a g reat fund of humor. He 
organized the short men of the city, 
Ed. Donnelly, Charlie Pike, Gaius 
W. Perkins, Sidney S. Ball, Fred  S. 
Lyon, W alter Angell, John H . Jew ett 
and m any o ther “sawed-offs” and 
gave them  the name, “Granny 
Dears,” burlesquing the Grenadier 
Guard, composed of men who m eas
ured not less than six feet in he’ght, 
of the English army. The F irs t L ieu
tenant of the “Granny D ears,” M ajor 
Mack M. Moore, m easured over six 
feet in height and Captain H eath  ex
plained th at he was obliged to  enlist 
him because none of the “sawed- 
offs” had any knowledge of m ilitary 
tactics. The newspapers gave gen
erous reports of the m ovem ents and 
enterprises of the “Granny D ears,” 
w ritten wholly by men w ith vivid 
imaginations. As a m atter of fact, 
the only occasion when the guards 
appeared in public was when they pa
raded Canal and M onroe streets at 
midnight, dressed in the costum es of 
witches. Captain H eath  was a fav
orite  w ith sportsm en as a guide in 
the N orth  woods. L ong before the 
reso rts in the L ittle  T raverse Bay 
region were opened his services were 
often called for by hunters of game 
and fish from  Pennsylvania, Indiana, 
Kentucky and o ther states during 
the open seasons. Game was p lenti
ful in the N orth woods and Captain 
H eath  knew the haunts of deer, bear 
and small wild anim als and the 
stream s of the tro u t and bass. He 
died m ore than  tw o decades ago.

T he im portant work of the W est
ern M ichigan Developm ent Bureau 
recalls the fact that soon after com
mencing the construction and opera
tion of its railroad north of Grand 
Rapids, the Grand Rapids & Indiana 
Railroad Company commenced ac
tively the developm ent of its land 
grant. Land Commissioner W illiam 
A. H ow ard employed Rev. D octor J. 
P. T ustin , rector of St. M ark’s 
church, Grand Rapids, to  go to  
Sweden and organize colonies to 
come to Michigan and settle upon 
lands owned by the railroad corpora
tion. Dr. T ustin  was quite success 
ful and the triving town of Tustin, 
the location of the first colony of 
Swedes on the land grant, was nam 
ed in his honor. A nother colony lo 
cated a t Ashley. The colonists were 
intelligent, industrious and thrifty. 
T hey and their descendants have re n 
dered valuable service in the work of 
developing N orthern  Michigan.

E. H. Tom pkins and J. G. Tom p
kins, brothers, were photographers 
located in Grand Rapids at the close 
of the Civil W ar. E. H. Tom pkins 
was located on the southw est corner 
of Canal and H uron streets and J. 
G. T om pkins at 40 Canal street. The 
la tte r served the city one term  as 
alderm an from  the fourth (now sev
enth) ward. A fter the death of By
ron D. Ball, Tom pkins m arried the 
widow.

Leonard A. M errill was a photog
rapher who occupied a small frame 
building, located on M onroe street 
on the ground now owned by F ried
m an’s store. H is specialty was t in 
types, which Civil W ar soldiers 
bought in large quantities on ac
count of their cheapness. Merrill 
afterw ard fitted up a gallery in the 
M cReynolds building. A fter he be
came disabled with ill health the g a l
lery was m anaged by a son, Charles 
L. Merrill. The la tte r moved to  Seat
tle twenty-five years ago.

A rthur S. W hite.

If wishes were horses, beggars 
would not ride; they could still make 
m ore m oney on foot.

Mica Axle Grease
Reduces friction to a minimum.
It saves wear and tear of wagon 
and harness. I t  saves horse en
ergy. I t  increases horse power. 
Put up in i and 3 lb. tin boxes, 
io, 15 and 25 lb. buckets and 
kegs, half barrels and barrels.

Hand Separator Oil
Is free from gum and is anti
rust and anti-corrosive. Put up 
in *4, 1 and 5 gallon cans.

STANDARD OIL CO .
Grand Rapids, Mich.

D O N ’T  F A IL  x 
To send for catalog show» 

Ing our line of

PEANUT ROASTERS, 
CORN POPPERS, &C.

LIBERAL T E R M S . KINGERY MFG. C0..106-108 E. Pearl SL.C'dnM tU *
R E Y N O L D S  F L E X I B L E  A S P H A L T  S L A T E  S H I N G L E S

AN HONEST PRODUCT AT AN HONEST PRICE

m i

Fire Resisting PHOTOGRAPHIC SECTION REPRODUCED

Our Price is Reasonable

Weather Proof

Costs Less Than Stained 
Wood Shingles

We Invite Your Inquiries

For Particulars Ask for 
Sample and Booklet

We Are Ready and Anxious 
to Serve You

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Manufactured by H. M. REYNOLDS ROOFING CO., Grand Rapids, Mich.
WRITE US FOR AGENCY PROPOSITION ESTABLISHED 1868

\



24
M I C H I G A N T R A D E S M A N S eptem ber 27, 1911

P  ÇdMMERCIALTRAVEll

M ichigan K n igh ts  o f th e  Grip.
P res id en t—J . C. W ittllff, D etro it.
S ec re ta ry —F. M. A ckerm an, L ansing ,
T rea su re r—Lou J .  B urch , D etro it.
C haplain—A. G. M acE achron, D etro it.
D irec to rs—-H. P . Goppelt, S ag inaw ; P . 

L. Day, Jack so n ; W . J .  D evereaux, P t. 
H uron  ¡ Jo h n  D. M artin , G rand  R apids; 
C. H . Phillips, L ap ee r; I. T  .H urd , D avi
son.

G rand Council of M ichigan, U. C. T .
G rand  Counselor—George B. C raw , P e - 

toskey.
Ju n io r Counselor—Jo h n  Q. Adam«, B a t

tle  Creek.
P a s t  G rand  C ounselor—C. A. W heeler. 

D e tro it
G rand  S ec re ta ry —F red  C. R ich ter, 

T rav e rse  City.
G rand T rea su re r—Joe  C. W ittliff, D e

tro it.
G rand  C onductor—E . A. W elch , K a la 

mazoo.
G rand  P age—M ark  S. B row n, Saginaw .
G rand  Sentinel—W alte r  S. L aw ton , 

G rand R apids.
G rand  C haplain—Thos. M. T rav is, P e - 

toskey.
E xecu tive  C om m ittee—Jam es  F . H am - 

mell, L ansing ; Jo h n  D. M artin , G rand 
R apids; A ngus G. M cE achron, D etro it; 
Jam es E . B urtless, M arquette .___________

Salesmanship of the Late John W.
Gates.

John W . Gates, the financier, stock 
brojcer, prom oter, speculator and 
gambler, who died last week in Paris, 
France, while being all of the various 
things his newspaper titles accredit 
him with, was at the same time pre
em inently a salesman, one of the 
g reatest salesmen who ever lived. 
H ad it not been for his spectacu
lar career and the notoriety  he gain 
ed by his m eteoric financial opera
tions, he would have gained a more 
lasting fame as a saleesm an of su 
perlative ability.

T he sto ry  of his life has often 
been told and is familiar in its lead
ing details to every reader of the 
newspapers. T he sto ry  of his early 
business ventures in Texas has like
wise been frequently told. I t  was 
during this period of his life, when 
he was getting  his start, th at he 
made his record as a salesman. How 
he sold m ore wire in a day o r two 
than Colonel Elwood could turn 
out in six m onths is alm ost as famil
iar as are m any of the stories about 
the men who have been em inent in 
various walks of life, w ith this differ
ence, however: The story  of G ates’ 
selling ability is substantially true, 
which is m ore than can be said about 
m ost of the fables told about prom 
inent men.

Perhaps the m ethods employed 
by Gates in his selling operations in 
the barbed wire field m ight not m eet 
the approval of the school of mod- 
ern psychological salesmen, and per
haps it is true th at few lasting repu
tations as salesmen can be made by 
using spectacular m ethods; but m eas
ured in the scale of results, G ates’ 
m ethods landed the goods. W hat 
he did in Texas revealed the ver
sa tility  of the man, his pliability and 
his ability to  harm onize his m ethods 
w ith the envronm ent. H is tactics

were the best calculated to  a ttrac t 
the atten tion  and to  arouse the in 
terest of the men whom he desired 
to  sell, and to  whom he did sell. A ft
er all th at is about all there is to 
any scheme of selling, psychological 
or otherw ise. Men are sent out to

this departm ent of endeavor should 
be sullied by his notoriety  as a 
gambler. T he la tte r has this virtue, 
however: he never once concealed 
the fact th at he was a gam bler and 
he never was a thim ble-rigger. All 
he evejr asked was the fair gam 
bler’s chance of 51 per cent., a n l 
he was willing a t times to take a 
chance on the ex tra  1 per cent.

W hat he did as a salesman of b arb 
ed wire or bonds deserves to  be p re 
served and studied, for as a salesman 
he was a wonder. The rest of his ca
reer m ay be forgotten, and will be 
fo rgo tten ; it will have little in te rest' 
for any one.— Im plem ent Age.

Then They Took a Drink.
‘ I t  is p re tty  hard to  face the aver

age commercial traveler,” quotes the

THE CITY’S LAMENT

Down by the Shore, where the breezes will blow. 
Fresh from the sea, with its ebb and its flow. 
Smelling of oysters and scraps of old fish. 
Fragrant with chowder and other salt fish.
Stands the Hotel, and the chief and his crew, 
Skinem and Bitem, are waiting for you!

Up in the Mountains, beneath the blue sky, 
Rocks, and the Eagles, and everything high. 
Stunning old pines, and the hemlock and ash, 
Six-by-ten rooms for the ten-by-six cash,
Stands the Bird Inn, and I’m telling you true, 
Bleedem and Soakem are waiting for you!

Out on the Farm, where the chickens and ducks 
Turn out the eggs with the quacks and the clucks; 
Onions and radishes, limas and corn.
Mother’s own pie, and, as sure as your born.
Right up to date and quite ready to "do,”
Pickem and Pluckem are waiting for you!

Go where you will, for vacation or sport.
Start away long you will stumble back short, 
Pocketbook empty; but listen and learn—
Winter is coming, and tables will turn,
Pluckem and Pickem will turn up in Town,
Then we will get them and do them up brown!

Charles Irwin Junkin.

sell goods, and their success is m eas
ured by the num ber and the value of 
their orders.' T he essential thing 
about the salesmafTship m ethods of 
Gates was th a t he got the orders.

A fter he had left the commercial 
field and w ent in to  the m arts of fi
nance he continued to  evercise his 
ability as a salesman. H e was given 
credit for being the m ost able sales
m an of securities in the country, and 
any industrial organization which 
co u li enlist his services and his abil
ity in the selling of its bonds and 
o ther securities was p re tty  sure to  
have a m arket found. T his ability 
of John  W . Gates will constitute the 
basis for the m ost lasting  p art of his 
fame as a financier and a business 
man. I t  is a p ity  th a t his record in

I\ew  Y  ork Sun, “but I saw several 
of them  get it good and hard up at 
H aitfo rd . Several were standing 
about the desk of the hotel when a 
New York drum m er who was well 
known to the clerk entered. He 
w ore a pair of new gloves, and he 
started  to  pull them  off w ith an air 
of im portance as he looked the clerk 
stra igh t in the eyes and said, ‘Good 
evening.’

“ ‘Good evening, sir,’ the clerk re 
plied, aware th at som ething was up.

“ ‘Have you a good room ?’
“ ‘Yes, sir.’
“ ‘You are sure it is a good room ? 

I find in traveling about th a t m any of 
the best room s in the hotels are pre
em pted in these days by low ped
dlers. Some call them  commercial

travelers and some drum mers. But 
they make it very hard for a g en tle 
m an to  travel decently nowadays.’

“One of the bystanders stepped 
forward.

“ ‘Say, look here,’ he said, T have 
heard what you said and I w ant you 
to  know th a t I am a commercial 
traveler or drum m er o r peddler, as 
you call it, and------’

“The o ther cut him short. ‘Sir,’ 
he said, ‘pray rem em ber that I was 
addressing the room clerk and not 
you, and he took his key and m arch
ed off.

" ‘W ell, say, what do you think of 
that?’ demanded the drum mer. T sup
pose th at mean cuss never did a 
day’s w ork in his life. I guess he 
got his money from  a rich daddy.'

“ ‘Rich daddy, your granny!’ the 
clerk said, ‘you’ll see him go out of 
here to-m orrow  with a big package 
of dry goods under his arm .’

“ ‘Say, do you m ean to  tell me that 
fellow was stringing m e?’ demanded 
the affronted one. ‘W ell, th a t’s the 
cleverest thing anybody has ever put 
over on m e.’

“Then he waited until the man 
with the new gloves came down
stairs again and carried him off to 
the bar.”

If the tax m an could buy all the 
property  he assesses, at the ow ners’ 
valuation, he would roll up fortune 
after fortune.

Hotel Cody
Grand Rapids, Mich.
A. B. GARDNER, Mgr.

. Many improvements have been made 
m this popular hotel. Hot and cold water 
have bee* put in all the rooms.

Twenty new rooms have been added, 
many with private bath.
..The lobby has been enlarged and beau- 
uned. and the dining room moved to the 
ground floor.

? 1£,iSte s .remain the same—*2.00. *2.50 and ♦3,00. American plan.
All meals 50c.

In crease  Y our S a les o f

BAKER’S 
Cocoa and 
Chocolate

ANY GROCER who 
handles our prepa
rations can have a 
beautifully illustra
ted booklet of choc
olate and cocoa rec
ipes sent with his 
compliments to his 
customers entirely 
free of charge.

Ask our salesman 
uR s ? i M t  or write

Walter Baker & Co. Ltd.
DORCHESTER, MASS.
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News and Gossip of the Traveling 

Boys.
Jake Johnson, Pere M arquette de

tective, is on diet. Jake has passed 
up m eat entirely  and for a light lunch 
he eats about one hundred oysters. 
W ould like to  have seen Jake eat a 
meal before he sta rted  to  diet.

T hrough a typographical e rro r in 
last week’s issue the T radesm an 
stated th at “W m. Person, of Fre- 
m ont, gained a pound and a quarter 
during the recent chilly spell.” This 
should read W es’ Person instead of 
Wm. T he pound and a quarter has 
changed W es’ appearance m aterially 
snd we don’t  w ant any Kimmel m ys
tery in Frem ont.

E. E. W heaton, of T raverse City, 
has moved again and we understand 
he has not paid the ren t to  the par
ties th a t stored  his goods. T hey are 
holding his coal stove.

E. B.: Sure we w on’t m ention it if 
your wife would do as you say. 
W ould advise, however, that you be
have so we w on’t have anything to 
write about you.

Old Dad, m anager of the Lakeview 
Hotel, E lk Rapids, says he can’t un
derstand why the boys pass him by 
and stop at the Park  Place, a t T rav
erse. W e do. Spruce up your place 
a bit, Dad, and put some springs on 
your beds—th at will help some.

Handsom e W ill Adams, of Alma, 
attended the S tate Fa ir last week.

Fred Stockwell, general m anager 
oi Edson, Moore & Co., D etroit, in
tends try ing  for the golf cham pion
ship next year. If  he gets it we’ll put 
his picture in the Tradesm an.

Emerson Gray, P o rt H uron, repre
sentative for the Aikman Baking Co., 
has purchased a new E. M. F. 30. 
If it keeps up, nothing but excursion 
trains will pay.

A. F . Smith, advertising m anager 
for the Citizens Telephone Co., is in 
Detroit on business.

Adrian Oole, of T raverse City, has 
let the contract and work has been 
started on rem oving his mustache. 
Clara says she couldn’t keep the 
dandruff out of it.

The United Commercial T ravelers 
an i the  traveling m en in general ex
tend their heartfelt sym pathy to 
Cialde Ballard and family in their re
cent bereavem ent—the loss of their 
father and grandfather.

T he New E ra  H otel has raised its 
ra tes irom 35 to  50 cents per meal. 
Considering the  meals we thought 35 
cents a i awful price.

T he present subscription price of 
the Tradesman is $1 and it will be 
raised tc  $2 soon. W e would like 
to  see as many traveling m en as pos
sible subscribe. T he Tradesm an 
would be jfeased to  receive contribu 
tions from  the boys, w hether kicks 
on the hotds, railroads or a story. 
T his is thè cnly weekly magazine in 
Michigan whc^e columns are open to 
the traveling  men.

T he Grand Rapids jobbers are 
scurrying over W estern  M ichigan in 
their “T rade Special” this week, v is
iting and shakirt^ hands w ith the 
trade and prospective trade. The 
traveling m en are doing likewise 
(less the special), b it are carry ing  a

“pack” w ith them  and buying their 
cigars in the grocery  store.

If only B ert Decker and Dr. F. W. 
Schatz were traveling men—we’d 
never have to  hunt around very, far 
for news.

Civil engineers are holding a con
vention in Grand Rapids th is week. 
W hat a crowd it would make if the 
civil traveling m en held a conven
tion.

R eferring to  the above paragraph, 
of course Bill H azelton isn’t a trav 
eling m an any more.

T here’s some satisfaction to  the 
grocery salesman if he doesn’t sell as 
much sugar as he form erly did. H is 
sales will be ju st as large.

N ext m eeting of Grand Rapids 
Council, No. 131, U. C. T., will be 
held Saturday, Oct. 7. R efreshm ents 
served and ladies invited.

Up T o  Date.
T o  m arket, to  m arket 

T o  buy a fat pig;
Hom e again, home again,

Price is too big.
—Judge.

Some of our handsam e traveling 
m en have to  ride in the baggage 
coach ahead to  keep the ladies from 
pestering  them  with adm iring glanc
es. W e prom ised not to  m ention 
any names so as to save trouble for 
the handsom e one we have in mind.

Phil Manasee, representing  Keith 
Bros., Chicago, is sta rting  out with 
his line of hats for spring. Phil says 
he has the fuzzy kind.

Bot Bradley, who made Grandpa’s 
W onder Soap famous, made an ex
tensive trip  last week: T hree street 
car rides and walked four blocks.

A. E. McGuire, who Jias been laid 
up for a num ber of weeks, is able to  
be about again.

Roy Kirkem, the boy w onder of 
Sparta, was in Grand Rapids this 
week.

H A P P Y  N E W  YEAR.
J. M. Goldstein.

Annual M eeting of the G. R. T. M.
B. A.

T he first annual m eeting of the 
Grand Rapids T raveling M en’s Bene
fit Association was held a t the M or
ton H ouse Saturday, Sept. 23, w ith a 
good attendance and several new ap
plications received. R eports read by 
the President and Secretary showed 
the new order in a flourishing con
dition, no deaths occurring during 
the year in the m em bership, and all 
p resent were m ore than  pleased with 
the first year’s progress.

The object of this Association, as 
stated  in article I., se.ction 1, of the 
constitution, is to provide a death 
benefit fund for its m em bers, the 
organizers having in mind the p ro 
viding of a fund for imm ediate avail 
when occasion required of an am ount 
of m oney fo r convenience or such 
necessity as comes to  all of us with 
death.

T his Association confines its m em 
bership to  m em bers of Grand Rapids 
Council, No. 131, United Commercial 
T ravelers of America, and being 
form ed for m utual benefit and not 
fo r profit to  any individual m em ber 
has stipulated that there shall be no

salaries nor fees paid to  the officers 
who transact the business. I t  is 
confidently hoped th at every mem
ber of Grand Rapids Council will be
come a participating m em ber of this 
Association at once. Application can 
be made through the Secretary or 
any of its officers.

A t the close of the m eeting the 
following officers were elected for 
the ensuing year:

President—W alter S. Lawton.
V ice-President—John D. Martin.
Secretary and T reasurer—H arry  D. 

H ydorn.
D irector, three years—John Hon- 

dorp.
D irector, two years:—Charles G 

W alker.
D irector, one year — H om er R 

Bradfield.
D irector, one year—Fred L. Ray

mond.

Traverse City Council Reaches Cen
tury Mark.

T raverse City, Sept. 25— T rav
erse City Council, No. 361, U. C. T .; 
gained its century m ark at its reg
ular m eeting held Saturday, Sept. 23, 
when its m em bership reached 100 by 
initiating th ree  m en of the traveling 
profession.

Grand Counselor Geo. B. Craw, of 
Petoskey, and Grand Secretary Fred
C. R ichter paid us an official visit 
on the occasion and the Grand Coun
selor delivered a very eloquent ad
dress on the good of the order and 
the phenomenal grow th since we 
were organized four years ago with 
only tw enty-three members. He al
so complimented us on our w ork in 
the Council cham ber and for display
ing an ex tra  am ount of ginger. A 
great deal of credit should be given 
our present officers for their efficient 
work. T he Grand Secretary favor
ed them  w ith the bu tton  presen ta
tion speech. V isiting m em bers a t
tended as follows: J. S. Canfield, of 
Kalam azoo; W m. W inter, of Day- 
ton, O hio; Ed. Sovereen, of Sagi 
naw; H. C. Hoffman, of Milwaukee. 
T he following m em bers were initiat
ed: A. B. Jourdan, John  R. Gilchrist 
and Ed. O. Secor.

A fter the regular m eeting light 
refreshm ents were served, the ladies 
being in w aging  in the reception 
room  during the business session. 
A fter refreshm ents, dancing and card 
playing was enjoyed until midnight.

O ur Secretary, H arry  H urley, be
ing obliged to  change his location, 
the Council presented him w ith a 
beautiful traveling to ilet case and his 
wife w ith a handsom e hand painted 
dish as a token of our high apprecia
tion of their services to  o u r  Council.

F red  C. Richter.

Gripsack Brigade.
T raverse City R ecord: H. C. Hoff

man, who succeeds P ostm aster F rank 
Friedrich as traveling salesman for 
the Frederick M ayer Shoe Co., has 
removed from  Milwaukee to  this city 
w ith his family and will make this 
place his perm anent home.

A C harlotte correspondent w rites: 
C. C. Pelton, of this city, has dis
posed of his in terest in the Leverich 
bo ttling  w orks to  his partners, E. V.

V anderhof and F. B. Johnson. Mr. 
Pelton has retained his in terest in the 
W olverine Chemical Co. H e has ec- 
cepted a road position w ith the In 
dian Refining Co. and left M onday 
m orning to  sta rt on his new work.

T he commercial travelers have 
started  a crusade to  elim inate what 
they call the “death car” from  pas
senger trains. T his car is the one 
steel coach often placed in the cen
te r of a train  of wooden coaches. 
W hen an accident occurs the passen
gers in the wooden coaches have lit
tle or no chance to  escape. They 
w ant the steel car a t the end, but p re
fer to  have all the coaches made of 
steel, thus doing away w ith a large 
percentage of danger from  accident. 
The In tersta te  Commerce Commis
sion has been asked to  look into this 
subject. The comm ercial travelers 
pay out a large sum of m oney an
nually to  the railroads and believe 
they have some righ t to  make sug
gestions th at will be of benefit not 
only to  them  but to  all who travel.

I t  may puzzle the average reader 
to understand w hat our U. C. T. cor
respondent, Mr. Goldstein, m eans by 
extending a H appy New Y ear to  his 
m any readers at the end of his co n 
tribution in this week’s issue. In  o r
der that there m ay be no m isappre
hension in the m atter, the Tradesm an 
begs leave to  state th at Mr. Gold
stein is a devout follower of the 
P rophet Moses and the H ebrew  
New Y ear occurs on Saturday of this 
week. W ithout this explanation, the 
greeting  m ight appear incongruous. 
In the light of the explanation, it is 
perfectly proper th at Mr. Goldstein 
should wish his m any friends—and 
their name is legion—the compli
m ents of the season—his season.

M enominee H erald : Francis W all, 
who has been sales m anager for sev
eral years a t the R ichardson Shoe 
Co., resigned a few days ago an’d 
left for the factory of the W alk-O ver 
Shoe Co. H e has accepted a position 
with that company as traveling sales
man. H is te rrito ry  covers . Iowa, 
Nebraska, Kansas, M issouri and a 
part of M innesota. Mr. W all has been 
a valuable m an at the Richardson 
Shoe Co., but he decided th at the out
door wo|rk which comes with the 
traveling position would be b e tte r for 
his health. H e has made a good 
reputation in the shoe business, hav
ing entered the local factory when 
quite young and never going into 
any o ther business until he handed in 
his resignation. H e is known as a 
g reat ice boat enthusiast and in fact 
all outdoor sports have received his 
earnest attention. He will be missed 
in the  w inter sports of Menominee 
this year. Ice boating is in reality 
his main hobby and he is known as 
an expert operator of the boats.

Mrs. F. J. Haldam an, of Grand 
Rapids, has taken possession of the 
Pere M arquette eating house a t T rav 
erse City. Mrs. H aldam an was for 
some years proprieto r of the Derby 
H otel in Grand Rapids and has had 
long experience in the business. She 
will make a specialty of Sunday din
ners as well as catering  to  the trav
eling public and local trade.

\
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M ichigan B oard o f P h arm acy . 
P res id en t—W m . A. D ohany, D etro it. 
S ec re ta ry —Ed. J .  Rodgers, P o r t  H uron . 
T rea su re r—J o h n  J .  Cam pbell, P igeon. 
O th e r M em bers—'Will E . Collins, Ow os- 

so ; Jo h n  D. M uir, G rand  R apids.

M ichigan R etail D ruggists’ AssocTation. 
P res id e n t—C. A. Bugbee, T rav e rse  City. 
F i r s t  W ee -P re s id en t—F red  B rundage, 

M uskegon.
Second V ice-P res id en t—C. H . Jongejan , 

G rand  R apids.
S ec re ta ry—R obt. W . C ochrane, K a la 

mazoo.
T rea su re r—H en ry  R iechel, G rand  R a p 

ids.
E xecu tive  C om m ittee—W . C. K irch - 

gessner. G rand  R ap ids; R. A. A bbott 
M uskegon; D. D. A lton, F rem o n t; S. T. 
Collins, H a r t ;  Geo. L . D avis, H am ilton .

M ichigan S ta te  P h arm aceu tica l A ssocia
tion .

P res id en t—E . W . A ustin , M idland.
F ir s t  V ice-P residen t—E . P . V araum , 

Jonesville .
Second V ice-P re s id en t—C. P . B aker, 

B a ttle  Creek.
T h ird  V ice-P res id en t—L  P . L lpp, 

Blissfleld.
S ec re ta ry —M. H . Goodale, B a ttle  Creek.
T rea su re r—J . J .  W ells, A thens.
E xecu tive  C om m ittee—E . J .  R odgers, 

P o r t  H u ro n ; L . A. Seltzer, D e tro it; S. C. 
Bull, H illsdale  an d  H . G. Spring, U nion- 
vffle.

G rand R apids D rug Club.
P res id en t—W m . C. K ircngessner.
V ice-P res id en t—O. A. Fanckboner.
S ec re ta ry —W m . H . Tibbs.
T rea su re r—R olland C lark.
E xecu tiv e  C om m ittee—W m . Quigley, 

C hairm an ; H e n ry  R iechel, T heron  Forbes.

Profitable vs. Unprofitable Drug A d
vertising.

II.
(Concluded from  la s t  w eek)

The hotel reg ister is another 
scheme that has Andrew Carnegie’s 
library stunt down in the dust and 
panting for breath when it comes to 
doing away with the dough. This 
g raft is usually prom oted by a large 
girl built on the steam  roller plan, 
who owns a bundle of smiles that 
border close on to  grins and a line of 
hand-painted carried-in-stock argu
m ents w ith which she is supposed to  
convert a four by six space into a 
tw enty  dollar bill while you wait for 
her to  show you where to  sign. P e r
sonally I  would prefer to  tam p the 
tw enty  into a prairie dog hole; it is 
so much easier done and the results 
are the same.

Advertising is as necessary to suc
cessful business as m erchandise, but 
it is a line th at has been used by 
g rafters to  get the coin, and in m any 
instances druggists have invested 
large sums in what prom oters call 
advertising when the only th ing  ot 
value they got was a receipt for their 
money. These respectable robbers 
have a g reat way of kidding the inex
perienced by telling them  they are 
back num bers and fossils, and that 
they do not believe in advertising or 
they would never turn  down a prop
osition such as has ju st been laid 
before them , when really the said 
proposition is m erely a repetition of 
th a t good story, "H eads I win, tails 
you lose.”

If  I had to  use one and only one 
m ethod of advertising I would pre

fer the newspaper. If  I had my 
choice of the newspaper and all o th 
er m ethods combined I would still 
prefer the newspaper. My idea of 
the best form  of drug store advertis
ing is to  buy a specified space the 
first of each year w ith the under
standing th at my advertising was 
to  o c cu p / this space for the entire 
year. T he location of your adver
tising in the paper should be as firm
ly fixed in the minds of the readers 
as the location of your store. This 
space should be filled w ith m atter 
th at will be read. T he ancient 
wheeze about pure drugs and sun
dries th a t was set up January  the 
first and taken out ju st in time to  say 
a full line of C hristm as gift goods 
was the proper caper in its time. So 
was the stage coach, but m ost of us 
prefer to wear out the pavem ents in 
a four cylinder horse m an killer that 
m akes the telegraph poles look like a 
picket fence, and the same principle 
applies to  advertising. I f  you are to 
get results from  your advertising it 
m ust be read, and if the busy mil
lion is to  read it it will have to  be 
different from the stereotyped stuff 
they were running during Sherm an’s 
m arch to  the sea. In fact, a drug 
store advertisem ent at this advanced 
age of speed craze, aerial navigation 
and nine hundred batting  averages 
has to be a rather classy piece of 
literature to  wean the eye of the 
reader away from the baseball col
umn.

The store should be system atized, 
and it should be the duty of some 
one person in the store to look after 
the advertising and see th at copy 
does not run until it is stale and tire 
some and m arks the store as a back 
number. Of course every departm ent 
should be looked after diligently, but 
neglect every departm ent ra ther than 
advertising, because in this depart
m ent you are talking trade to the 
people and it is here th at you can 
do m ost to convert your m erchan
dise into cash, which is every m an’s 
reason for being in business.

I have not directed these rem arks 
to older men who have come from 
farther up the stream  of years than 
I, but ra ther to the budding youth 
who has not yet fully recovered from 
the first a ttack  of inform ation go t
ten in the old lecture room  where he 
learned the chemical form ulas of coal 
ta r derivatives whose names look 
like a pile of pied type. T o these 
tender plants from the college con
servatory, upon whose shoulders 
m ust soon fall the responsibilities of 
our honored craft, I would say your 
education is ju st beginning when you 
are given the sacred white lambskin

by the faculty of dear old Alma 
M ater and the State Board passes 
you the credentials th at perm it you 
to  sell stam ps and hunt the city di
rectory  to  your hearts’ content. This 
also allows you the privilege of 
working from  eighteen to  tw enty- 
four hours per diem anywhere in the 
United States.

I would also fu rther advise 
you to  study advertising every day 
every spare moment. Do not be s a t
isfied until your name and business 
are household words. I am aware 
th at learned professors have led you 
throughout the realm of pharm acy 
and taught you its m ysteries, but it 
rem ains for the finishing touches of 
the school of experience to  teach 
you to  hand out the league rules for 
m aking phosphorus pills on a warm 
day one m om ent and the best price 
on safety razors the next.

You m ust be all kinds of man. 
T here m ust be circular letters to  the 
physicians discoursing on the m erits 
of a special elixir or tincture; there 
m ust be a circular le tter to  the farm 
ers telling exactly how to whipsaw 
the potato  bug and put the chicken 
fleas on an eternal hummer. Be
cause, verily, in our line eternal ad
vertising is the price of success and 
it only takes a lifetime to  learn to 
distinguish profitable from  unprofit-
able advertising. W . H. Cousins.

Nail Polishing Powders.
1.

Precipitated silica ..................  1 oz.
Magnesia, heavy ................... i/2 oz.
Oil of Y lang-Ylang ..............  l  dp.

T in t with a solution of carmine.
2.

Precipitated silica ................  1 oz.
Prepared chalk .......................  Yt oz.
Stannic oxide ....................... y2 oz.
O tto  of rose . . . .  ...............   1 dp.

T in t with a solution of carmine.
3.

Precipitated silica ..................  1 oz.
T in oleate ...............................  y2 oz.
Essence of cologne ..................  2 dps.

T in t as above.
T o make a nail varnish, proceed as 

follows:
H ard  paraffin ..............................io  grs.
O tto  of rose ..............................  i  dp.
Petroleum  ether, to  make -.. 1 oz.
Alkannin sufficient to  give a rose tint.

This is to  be painted on the nails 
with a camel’s hair brush, and is fol
lowed by polishing with a silk hand
kerchief.

Dry Shampoo Powder.
Borax ........   2 ozs.
Sublimed sulphur ..................... 5 ozs.
W ood flour ................................. 5 ozs.
O at meal ......................................25 ozs.
Rice flour ....................................30 ozs.
O rris root ...................................  2 ozs.

All the ingredients should be in the 
finest possible state  of division. Each 
should be dried separately before be
ing compounded. T he m ixing m ust 
be done in a place entirely free from 
m oisture.

B lackberry juice .......................4 p:s.
Catechu ...................................... 4 ozs.
Cinnamon .... ........................1 oz.
N utm eg .......................................1 oz.
Coriander seed ........ ..............1 oz.
Opium, powdered ..................  % oz.
Sugar ........................................... 2 lbs.
Alcohol .......................................2y2 pts.
W ater (q. s.) ......................... 1 gal.

Grind the drugs to a coarse pow 
der, and having mixed the blackber
ry juice with the alcohol, m acerate 
them  for a week or ten days in a 
warm place, then filter, add the 
sugar, dissolve by agitation, and har
ing passed enough w ater through the 
filter add it to the m ixture to  make 
one gallon of the finished product.

Insect Powder.
A strong insect powder is prepar

ed, according to  Pharm aceutical Era, 
by m ixing pyrethrum  powder with 
10 per cent, of powdered quillaia. 
The following have also been rec
ommended:

1.
Insect pow der ..............................14 ozs.
Pow dered quassia ..................... 6 ozs.
Pow dered white hellebore . . .  2 ozs. 

2.
Insect powder ........................... 8 ozs.
Pow dered colocynth ............  4 ozs.
Pow dered white hellebore . . .1 0  ozs.

Asthma Pastiles.
Benzoin finely powdered ___  1 cz.
Jaborandi, finely powdered ..  2 ozs. 
Stram onium  leaves, powdered. 4 ozs.
Charcoal ....................................... go ozs.
Mucilage of tragacanth, th in . q.s.

Beat the powders w ith the muci
lage to  a stiff m ass and roll out into 
a cake about y  inch thick, cut into 
strips y?, inch wide and i y  inches 
long and dry by warm  air or make 
grains’ weight. One end of the pas
tille is ignited and the smoke inhal
ed until relieved.

Mosquito Lotion.
F. W . Scott, Jr., says a mosquito 

lotion made according to  the follow
ing form ula is a popular preparation
in his locality:
Cam phor ...............................  16 gms.
Cam phor ................................  16 gms.
M enthol .................................  i 6 gmS.
Oil citronella .......................  65 cc.
Strong  amm onia w ater . . .  90 cc.
W ater ..........  65 cc.
Alcohol, to  make ............... 1,000 cc.

Mix and apply either befere or 
after the m osquito bites.

The Drug Market.
Codeine — H as advanced 30c an 

ounce.
Grain Alcohol—H as advanced. 
Cantharides—Are higher.
M anna—H as advanced.
M enthol— H as advanced 
Santonine—Is higher.
Balsam Tolu—H as advanced.
Oil Bay—Is higher.
American Saffron—Has advanced. 
B ayberry W ax—Is Hgher.
Oil Lavender Flowers—Is higher.

Michigan College of Chiropractic
(INCORPORATED)

The College of Chiropractic Standard. 108 Jefferson Ave., Grand Rapids. 
Mich. Catalogue mailed on request. Fall classes begin Oct. 2.
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WHOLESALE DRUG PRICE CURRENT
Aeldum

A cetlcum  .............  6<
Benzolcum, G e r . . 70( 
B oraci» . .
Carbolicum  ............. 20i
C itrlcum  .................  45<
H ydroch lor ......... Si
N ltrocum  ............. 8(
O xallcum  . . . . . . .  I4i
Phoephorium , dU.
Sallcyllcum  ........... 44 i
Sulpburlcum  . . . .  1<
Tannlcum  ............. '
T&rt&rlcum ...........  S8(

p t Ammonia
i r Aqua, I t  deg. . . . . 4«iAqua, 20 deg. . . . 6«£
1 C arbonea .......... • 18«i

à
Chloridum  ........... 12«9

1 Aniline
B lack . .2 00«»2
B row n . 80«11
Red . . . . . 45«i
Yellow 2 50«h

aal Baeoae
Cubebae 70«
Ju n ip e rs 6«
X anthoxylum  . . . 1 50«2)1

Balsamum
Copaiba 60<£L  1P e ru  . . . 2 25?n  ■
T erab ln , C a ñ a d .. 70?f 1
T olu tan  . 50® 60

C ortex
Abies. C an ad ian .. :
C assiae
C inchona F lav a ]
Buonym us a t r o . . 
M yrica C e r ife ra . . 
P ru n u s  V irg ln l . .  
Q ulllala, g r’d. . . .  
S assa fras , po SO 
U lm us .....................

E x tractum  
GRycyrrhiza, Gla. 
G lycyrrhiza, po ..
H aem ato x  ..........
H aem atox , I s  , . .  
H aem atox , 46s . .  
H aem atox , 4£s ..

Forru
C arbonate  P reclp . 
C itra te  an d  Q uina 
C itra te  Soluble . .  
Ferrocyan idum  S 
Solut. Chloride . . . .  
Sulphate , com’l 
8u lpha te , com ’l, by 

bbl., p e r cwt. 
Su lphate , p u re  . .

Flora
A rn ica  ............
A n them ls ............. I
M atr icar ia  ...........

Folia
B arosm a . . . . . . .
C assia  A cutlfoi,

. T lnnevelly  . .  
C assia, A cutlfoi 
Sa lv ia  officinalis.

1 75@2 00

% s a n d  %s 
, U ral

18«
8«

20 
10

65 
45 
35 
18 
65 
25 
25 
45 
60 

1 75 
55
13
14 
16
64 
40

1 00 
1 35 

35 
45 
75 
45 

¡>8 50 
55
65|$ 00

Herba
A bsinth ium  ___  4 50@7 00
D upatorlum  os pk  20 
L obelia . . . . o s  pk  20
M ajorium  . .o s  pk  28
lf e n t r a  P ip. os pk  23
M en tra  V er os pk  25
H ue ........... os pk 39
T an ace tu m  . .  V . . 22
T hym us Y  os p k  25

Magnesia
Calcined, P a t.  . .  884 
O arbom ate , P a t .  184 
C arbonate, K-M . 18« 
C a r b o n a te ........... 184

Oleum
A bsinth ium  . . . .  7 
A m ygdalae Dule. 
A m ygdalae,
A nlsi . . . . . .

U va
Qumml 

A cacia, 1 s t pkd. 
A cacia, 2nd pkd. 
A cacia, 3rd  pkd. 
A cacia, s if ted  s ts .
A cacia, po ........... 45i
Aloe, B arb  ........... 22<
Aloe, C ape .
Aloe, Socotr»
A m m oniac .......... 661
4 s a f o e t id a ............ 1 60<
B ensoinum  ........... 60<
C atechu, I s  .........
C atechu, 44s . . . .  
C atechu, . . . .
C am phorae ........ 591
E uphorb ium  
G albanum  .
G am boge . .  p o . . l  25i 
G auciacum  po 35
K i n o .........po 45c
M astic ...................
M yrrh  . . . .  po 50
Opium  ..................
Shellac .................
Shellac, bleached 
T rag a c a n th  ........

C opaiba .............. i  7g@ i 85
Cubebae ............. 4 oo@4 10
B rigeron  ............... 2 35 @2 50
B vech th lto s .........1 00@1 10
G au ltheria  ...........4 80®5 00
G eranium  . . . .  o s  75
Gossippll Sem gal 70® 75
H edeom a .............2 50® 2 76
J u n íp e ra  ............... 40®1 20
L a v e n d u la ............  90@4 00
Llm ons ...................1 80 @1 90
M entha P ip e r . .2  75®8 00 
M en tha  V erld . .2  80®4 00 
M orrhuae, gal. . .2  0002 75
M yrlcia .................3 60@4 10
Olive .......................1 0003 00
P id s  L iquida . . .  10® 12 
P lo ts L iquida gal. ® 40
R lclna  ..................  9401  00
R osae o s...............11 50®12 00
R osm arln i ........  ®1 00
Sab ina  ................... 9001 00
S an ta l ..................  ©4 50
S assa fra s  ............  90®1 00
Sinapis, ess. o s .. .  ®  65
S u cd n l ..................  40® 45
T hym e ................... 40® 80
Thym e, op t...........  @1 60
T heobrom as . . . .  15® 20
Tiglil .......................1 05 @1 15

P otassium
B i-C arb  ..............  15® . 18
B ichrom ate  ........  13® 15
Brom ide ............... 30® 35
Carb ......................  12® 15
C tuorate  ___  po. 12(
Cyanide .................  30i
Iodide ................  2 251
P o tassa , B ita r t p r  30<
P o tass  N itra s  op t 7<
P o ta ss  N itra s  . . . .
P ru ss ia te  ............
Su lphate  po . . . .

Radix
A conitum  .............
A lthae ..................
A nchusa  ............... lOi
A rum  po . . .
C alam us .................  20<
G en tiana  po 15.. 
G lychrrh iza  pv 15 
Hellebore, A lba .
H ydrastis, C anada 
H y d rastis , Can. po
Inu la , po ..............
Ipecac, po ........... 2
Iris  plox ..............
Ia lapa , p r ...............
M aran ta , 4¿s . . . .  
Podophyllum  po
R hei ....................... 754
R hei, c u t .............1 00«
R hei, pv ................ 75«
Sanguinarl, po 18 
Scillae, po 45 . . .  20«
Senega  ................  85«
S erp en ta ria  ........  50«
Sm ilax, M.............
Sm ilax, offi’s  H . .
Spigella ................. 1 45«
Sym plocarpus . . .
V aleriana  E n g  . .
V aleriana, Ger.
Zingiber a  ..........
Z ingiber j  ..........

Sem en
A nlsum  po 22 
A pium  (g rave l’s)
B ird, I s  ...............
C annabis S a tiva
C ardam on ........... 70«
C arui po 15 ......... 12«
Chenopodium  . . .  25«
C oriandrum  ........  12«
Cydonium  ............  75«
D ipterix  O dorate 4 00«
Foenlculum  .........
Foenugreek , po .
L in i .......................
L inl, grd . bbl. 5%
L obelia ...............
P h a rla r ls  C ana’n
R ap a  .......................
S inapis A lba . . . .
S inapis N ig ra  . . .

15«
12«
25«

Spll
F ru m en ti W . D. 2 00®2 50
F ru m en tl ..........  1 25@1 50
Ju n ip e rs  Co...........1 75® 3 50
Ju n ip ers  Co O T  1 65@2 00 
S accharum  N E  1 90@2 10 
Sp t V ini Galli ..1  7506 50
Vlnl A lba .............1 25@2 00
Vini O porto . . . . 1  25@2 00 

Sponges
E x tra  yellow sheeps’ 

wool carriag e  . .  ®1 25
F lo rida  sheeps’ wool

carriag e  ......... 3 00@3 50
G rass sheeps’ wool

oa rriage  ........... @1 25
H ard , s la te  u se  ®1 00 
N assau  sheeps’ wool 

c arriag e  ........... 3 50©3 75

C ajipu ti . . . .  
C aryophllll .
C edar .............
Chenopadil .. 
C innam oni . .  
Cool um  M ae

*n

8 00 8 25 wool c arriag e  .1 @2 00
1 90® 2 00 Yellow Reef, fo r
3 10®93 20 s la te  u se  ........ @1 40

.6 25?96 50 Syrups

. 85?) 90 A cacia .................. @ 50
1 35?>1 40 A u ran ti C ortex @ 50

85?> 90 F e rr i lod ............. @ 60
.4 50?>5 00 Ipecac  .................... @ 60
1 70?>1 80 R hei Arom  ........... Q  60

• M ! H Sm ilax  Offl’o . . .  i 0®  80
> 78 Bsnega ................... •  50

Scillae ...................
Sclllae Co. ..........
T o lu tan  .................
P ru n u s  v irg . . . . .
Z ing iber ...............

T in c tu res
Aloes ....................
A loes & M y rrh .. 
A nconltum  N ap ’s F  
A nconitum  N ap 'sR
A rn ica  ...................
A safoe tida  ..........
A trope B elladonna 
A u ran ti C ortex  . .
Barosmp. .............
Benzoin ..............
Benzoin Co...........
C an tharides  . . . .
C apsicum  ............
C ardam on ..........
C ardam on Co. . .  
C assia  A cutlfoi . .  
C assia  A cutlfoi Co
C asto r ........ ..
C atechu •..................
C inchona ................
C inchona Co. . . .
Colum bia ............
Cubebae ..............
D ig ita lis  ...............
E rg o t ....................
F e rr i Chloridum
G entian  .................
G entian  Co. . . . . .
G uiaca ..................
G uiaca am m on . .  
H yoscyam us . . . .
Iodine ...................
Iodine, colorless
K ino ......................
Lobelia .............. ..
M yrrh  ..................
N ux V om ica . . . .
Opil ........................
Opil, cam phorated  
Opil, deodorized
Q uassia  .................
R h a tan y  ..............
R hei ......................
S an g u in a ria  ___
S e rp en ta ria  ........
S trom onium  . . . .
T o lu tan  ................
V alerian  ..............
V era tru m  Veride
Z ingiber ...............

M iscellaneous 
A ether, S p ts  N it 3f 30« 
A ether, Spts N it 4f 34« 
A lum en, g rd  po 7 3«
A n n a tto  ............... 40«
A ntim oni, po . . .  4«
A ntim oni e t po T  40«
A ntifebrin  ..........
A ntipyrin  ............
A rgent! N itra s  oz ,
A rsenicum  ............. 10«
B alm  Gilead buds 60« 
B ism uth  B N  . . .2  20« 
Calcium  Chlor, Is  
Salcium  Chlor, %s 
Calcium  Chlor, %s 
C antharides, Rus. 
Capsici F ru c ’s  a f 
Capsicl F ru c ’s po 
C ap’i F ru c ’s B po 
C arm ine, No. 40 ,
C a rp h y llu s ............  25«
C assia F ru c tu s  .
C ataceum  ............
C en tra rla  ............
C era A lba ..........  60«
C éra F lav a  ......... 40«
Crocus ................... 45«
Chloroform  ......... 34«
Chloral H yd  C rss 1 25« 
Chloro’m  Squlbbs
C hondrus ........... 20«
Cinchonid 'e G erm  38« 
C inchonidine P -W  38«
Cocaine ............... 3 05«
Corks lis t, less 70%
C reosotum  ...........
C r e t a ___  bbl. 75
C re ta , p rep ...........
C reta , precip. . .
C re ta , R u b ra  . . .
C udbear ................
Cupri Sulph. . . .
D ex trine  ..............
E m ery , all Nos.
E m ery , po.............
E rg o ta  . .p o  1 80 1 
E th e r  Sulph . . . .
F lak e  W h ite  . . . .
G alla .......................
G am bler ..............
G elatin , Cooper 
G elatin, F rench  
G lassw are, fit boo 759 
L ess th a n  box 70% 
Glue, brow n . . . .  11«
Glue, w h ite  ......... 15«
G lycerina ............. 26«
G ran a  P a rad is i «
H um ulus ............... 35«
H y d ra rg  A m m o’l 
H y d ra rg  C h ..M t 
H y d ra rg  Ch Cor 
H y d ra rg  Ox R u ’m  ©] 
H y d ra rg  U ngue’m  45® 
H y d ra rg y ru m  . . . .  @
Ichthyobolla, Am. 90®1
Indigo ................... 75®]
Iodine, R esubl . .3  00®3
Iodoform  ........... 3 90®4
L iquor A rsen  e t 

H y d ra rg  Iod. ®
Liq. P o ta s s  A ra to it 100

L upulin  ................  @1 75
Lycopodium  . . . .  60® 70
M ad s  ....................  65® 70
M agnesia, Sulph. 3® 8
M agnesia, Sulph. bbl @ 1%
M annia  S. F . . . . .  90@1 00
M enthol ............... 5 25@5 60
M orphia, SP& W  
M orphia, SNYQ 
M orphia, M aL..
M oschus C anton ® 40
M yristica, No. 1 25® 40
N ux  V om ica po  15 @ 1 0
Os Sepia ...............  30® 35
P epsin  Saac, H  &

P  D Co. ___  ® l 00
P ic is  L iq N  N  %

gal. doz...............  @2 00
P ic is  L iq  q ts  . .
P ic is  L iq  p in ts  . .
P il H y d ra rg  po 80 
P ip e r A lba po 35 
P ip e r N ig ra  po 22 
P ix  B urgum  . . . .
P lum bi A cet . . . .
Pulv is Ip ’c u t Opil 1 30« 
P y ren th ru m , bxs. H  

& P  D  Co. doz « 
P y ren th ru m , pv  20«
Q uassiae ........... 8«
Quina, N . Y. . . . .  17« 
Q uina, S. Ger. . .. .1 7 «  
Q uina, S P  A W  17«

R ubia  T incto rum  12® 14 
S accharum  L a ’s  25® 30
Salacln  ............... 4 50@4 75
Sanguis D rac’s . .  40® 50
Sapo, G ............... @ 15
Sapo, M .............  10® 12
Sapo, W  ............. 15® 18
Seid lits M ix tu re  27® 30
S inap is  ................  @ 18
Sinapis, op t...........  @ 30
Snuff, M accaboy,

De Voes ........... @ 84
Snuff, Sth DeVo’s- @ 54 
Soda, B oras . . . .  5%@ 10 
Soda, B oras, po ..546®  10 
Soda e t P o t’s  T a r t  27® 30
Soda, C arb  ..........144® 2
Soda, B l-C arb  . .  3® 5
Soda, A sh ......... 344® 4
Soda, Sulphas . .  @ 2
Spts. Cologne . . .  @3 00
Spts. E th e r  Co. 50® 55 
Spts. M y rd a  . . . .  @2 60
Spts. V ini R ec t bbl @ 
Spts. Vi’l R ec t % b  @ 
Spts. VI’i R ’t  10 gl @ 
Spts. V l’l R ’t  5 g l ® 
S try ch n ia  C rys’l 1 10@1 30 
Sulphur, Roll ...246®  5
S ulphur Subl. . .  2%@ 6
T am arin d s  ........... 8® 10
T ereben th  Venice 40® 60 
T hebrrom iae  . . . .  45® 48

V anilla  ............... 9 00019 00
Zinci Sulph . . . .  7® 14

Oils
_ _ bbl. gmL
L ard , e x tra  . . . .  9001 00
L ard , No. 1 . . . .  85® (0
Linseed, pure r'w  92-..1 0901 15
Linseed, boiled 93........ 1 1001 16
N e a t’s-foot, w s t r  65® 70 
T urpen tine , bbL . .  07944 
T urpen tine , less . .  9  I t  
W hale, w in te r ...7 0 ®  76 

P a in ts
„  bbl. L.
G reen, P a r is  ........ 21
G reen, P en in su la r 13
Lead, red  ............... 7%
Lead, w hite  . . . .  7%
Ochre, yel B er 1% 2 
Ochre, yel M ars 1% 2 
P u tty , com m ’l 2% 2%
P u tty , str*t p r  2% 2%
R ed V enetian  1% 2
S haker P rep ’d ..1  25 
Verm illion, Eng. 75 
V erm illion P rim e

A m erican ...........
W h itin g  G ilders’
W h it’g  P a r is  Am ’r  
W h it’g  P a r is  Eng.

cliff ................ ..
W hiting , w hite  S’n  _ 

V arnishes
E x tra  T u rp  -----1 60® 1 70
No. 1 T u rp  Coach 1 10@1 20

13® 15
_  95 
@1 25

@1 40

Our New Home
Comer Oakes and Commerce

Only 300 feet from Union Depot

Our Holiday Samples are now on display in our new build
ing. The most complete line ever shown by us. Please 
make us an early date and get the first selection and best 
service.
Hazeltine & Perkins Drug Co. Grand Rapids, Mich.

They Will EAT 
More and BUY 
More Groceries

If you sell them

JO W ÍÍE lfS
COCOA

Instead of Coffee and Tea
You may make more a t first on tea and coffee, but you w ant your 

customers to  have good appetites. The answer is Lowney’s 
Cocoa, I t is appetising, wholesome and strengthening.
Your Lowney's Cocoa customers will be your best cus
tomers.

IT ’S UP TO YOU

\
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A D VAN CED
Brooms
D rugs
P ecan  H alves 
R oasted Coffee 
Spices

D E C L IN E D

Index to  Market«
By womans

Col
A

A m m onia ........................... 1
Axle G rease  ....................  1

B
B aked  B ean s  . . . . . . . . . .  1
B a th  B rick  ....................... 1
B luing  ................................. 1
Broom s ............................... 1
B rushes  .............................  1
B u tte r  Color ..................... 1

C
C andles ............................... 1
C anned Goods ..............  1-2
C arbon Oils ..................... 2
C atsup  ............................... 2
C ereals ............................... 2
Cheese ................................  2
C hew ing Gum  ................  8
Chicory ............................... 3
Chocolate ........................... 3
C ider, Sw eet ..................... 3
C lothes L ines ................... 3
C ocoanut ........................... 3
Coffee ................................... 3
C o n fe c tio n s ......................... 4
C rackers  ............................. 4
C ream  T a r t a r ................... 6

D
D ried  F ru its  ..................... •

¥
F arin aceo u s  Goods . . . .  <
F ish in g  T a c k le ................. 6
F lavo ring  E x tra c ts  . . . .  6
F l o u r ' ................................... 7
FYesh F ish  ......................... 7
F ru i t  J a r s ........................... 7

G
G e la t in e ...............................  7
G ra in  B ags .......................  7
G ra in s  ................................. 7

H erbs  ................................... 8
H ides an d  P e l t s ............... 8
H orse  R ad ish  ................... 8

J
J e l l y ....................................... 8
Je lly  G lasses ................... 8

M
M apleine ............................. 8
M ince M eats ................... 8
M olasses ............................  8
M u s ta r d .................    8

N
N uts ..................................... 4

O
Olives ..................................  8

P
P i p e s ..................................... 8
Pick les ................................  8
P lay ing  C ards ................  8
P o ta sh  ................................. 8
P r o v is io n s ..........................  8

R
Rice ......................................  9

8
Salad D ressing  ..............  9
SaleratuB ............................. 9
Sal Soda ............................  9
S a lt ...............   9
S a lt F ish  ............................. 9
S e e d s ....................................  9
Shoe B la c k in g .....................10
Snuff ................................... 10
Soap ....................................  14
Soda ..................................... 10
Soda .....................   10
Spices ................................... 10
S ta rc h  ................................  10
S yrups ................................  10

T
Table  Sauces .......................10
T ea  ......................................  10
Tobacco ..............................  10
T w ine ................................... 11

V
V inegar ..............................  g

W
W lc k in g .............................. ....
W oodenw are ....................  11
W rap p in g  P a p e r ............  U

Y
Y east C a k e .................  u

ARCTIC AMMONIA
Doz.

12 oz. ovals 2 doz. box 75
A X LE GREA SE 

F ra z e r’s
l ib . wood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Tb. tin  boxes, 2 doz. 4 25 
101b. pails, p e r  doz ...6  00 
131b. pails, p e r  doz. . .7  20 
251b. pails, p e r  doz. ..12  00

BAKED BEANS 
B eu tel’s  M ichigan B ran d  
B aked  P o rk  a n d  B eans  

No. 1. cans, pe r doz. . .  45
No. 2, cans, p e r  doz. 75
No. 8 cans, p e r  doz. 85
lib .  can , p e r doz........... 90
21b. can , p e r doz..........1 40
31b„ can, p e r doz..........1 80

BATH BRICK
E ng lish  ............................. 95

BLUING
S aw yer’s P epper Box

P e r  G ross 
No. 3, 3 doz. wood bxs 4 Ou 
No. 5, 3 doz. wood bxs 7 00 
Saw yer C rysta l B ag  

Blue ............................. 4 00
BROOMS

No. 1 C arpet 4 sew  . . .  4 75 
No. 2 C arpet 4 sew  . . . 4  50 
No. 3 C arpet 3 sew  . . . 4  25 
No. 4 C arpet 3 sew  . . .  4 00
P a rlo r  Gem .....................5 00
Common W h i s k ............ 1 25
F an cy  W hisk  ................. 1 50
W arehouse .......................5 25

B RU SH ES
Scrub

Solid B ack, 8 in ..............  75
Solid B ack, 11 in ........... 95
P oin ted  E nds ................. 85

Stove
No. 3 ................................. 90
No. 2 ............................... 1 25
No. 1 .................................1 75

Shoe
No. 8 ................................ 1 00
No. 7 ................................ 1 30
No. 4 ................................ 1 70
No. 3 .................................1 90

B U TTE R  COLOR 
Dandelion, 25c size . . .  2 00 

CA ND LES
Paraffine, 6s ..................  8
Paraffine, 12s ................. 8%
W icking  ........................  20

CANNED GOODS 
Apples

3Tb. S tan d a rd s  . .  @1 00
Gallon ...................3 20@3 50

B lackberries
2 lb .........................1 50@1 90
S tan d a rd s  gallons @5 00 

Beans
Baked ................... 85 @1 30
Red K idney ..........  85 @95
S trin g  ..................  7I0@1 15
W ax  ......................  75@1 25

Blueberries
S tan d ard  ....................  1 30
Gallon ..........................  6 50

Clam s
L ittle  N eck, l ib .  1 00@1 25 
L ittle  Neck, 21b. @1 50

Clam Bouillon
B urnham ’s % p t ........... 2 25
B urnham ’s p ts ................. 3 75
B u rn h am ’s q ts . ...........7 50

C herries
Corn

F a ir  ......................  90@1 00
Good ......................1 00@1 10
F'ancy ..................  @1 45

F rench  Peas 
M onbadon (N a tu ra l)

per doz........... ........... 2 45
G ooseberries

No. 10 ............................... 6 00
Hom iny

S tan d a rd  ......................... 85
L obster

% lb......................................... 2 40
l ib ........................................... 4 25
Picnic  T ails ................... 2 75

M ackerel
M ustard , 1Tb..................... 1 80
M ustard , 21b...................... 2 80
Soused, l% Ib .....................1 80
Soused, 2Tb......................... 2 75
Tom ato, 1Tb....................... 1 50
Tom ato, 2Tb........................ 2 80

M ushroom s
H ote ls  ................... @ 16
B uttons, Vis . . . .  @ 14
B u ttons, I s  ........ @ 23

_ O ysters
Cove, l ib ................. 05© on
Cove, 21b........... : : i6 6 @ 1 7 5

Plum s
P lum s ................  1 oo©2 50

P e a rs  in  Syrup  
No. 3 cans, p e r  doz. . .1  25

M arrow fa t . . . . . .  95@1 25
E a rly  Ju n e  .........  95@1 25
E a rly  Ju n e  s ifted  1 15@1 80 

P eaches
CrJ® .! •  *: —  90@1 25No. 10 size can  pie @3 00 

P ineapple
Coated .................1 85 @2 50
Sliced ..................... 95@2 40

Pum pkinF a ir  ........... g.
Good ............ ¡S

Gallon ................... ; ;  \  US
 ̂ R aspberriesb ta im ard  ............  (g)

__  Salm on
W arren s , 1 lb. T all . . . . 2  30 
W arren s, 1 lb. F la t  ..2  40
S ? *  .........1 75® 1 85P in k  A lask a  . . . . 1  30@1 40 
_  Sardines
D om estic, % s .................3 25
D om estic, % M us...........3 50
D om estic, % Mus. @ 7
FVench, %s ................  7@14
French , % s ............... 18@23
__ S hrim ps
D unbar, 1st, doz............1 35
D unbar, l% s , ¿o z ...........2 35

SuccotashF a ir  ........................... 85
Good ......................  1 00
F an cy  ...................1 25® 1 40

S traw b erries
S tan d a rd  ...................
F an cy  .......................

T om atoes
G o o d ...................... 1 15@1 20
F M r ....................... 1 io @ i is
F an cy  .......................  @1 40
No. 10 .......................  @3 25

CARBON OILS 
B arrels

P e rfec tio n  ............. @ 9
D. S. G asoline . .  @13
G as M achine . . . .  ©20
D eodor’d  N ap ’a  ©12
C ylinder ..............  29 @34%
E ng ine  ..............  16 @22
B lack, w in te r . .  8% @10 

C A TSU P
Colum bia, 25 p ts ........... 4 15
S n ider’s p in ts  .............. 2 35
Binder’s  % p in ts  ........ 1 35

CEREA LS 
B reak fas t Foods 

B ear Food P e ttijo h n s  1 95 
C ream  of W h ea t 36 21b 4 60 
E gg-O -See, 36 pkgs. 2 85 
P o s t T oasties  T  No. 2

24 p k g s........................2 80
P o s t T oasties  T  No. 3

36 pk g s....................... 2 80
A petiao B iseuit, 24 pk 3 00

18 pkgs....................... 1 95
G rape N u ts, 2 doz. . .  2 70 
M alta  V ita , 36 l ib . . . . 2  85 
M apl-F lake, 24 l ib .  . .2 70 
P illsbu ry ’s  V itos, 3 dz. 4 25 
R alston  H ealth  Food

36 21b............................4 50
Saxon W h ea t Food, 24

pkgs.....................................3 00
Shred W h ea t B iscuit,

36 pkgs....................... 3 60
Kellogg’s T oasted  Corn 

F lakes, 36 pkgs in  cs 2 80
Vigor, 36 pkgs. ............. 2 75
V oigt C om  F lak es  . . . . 4  50 
W ash in g to n  C risps

38 pkgs..............................2 80
Rolled O ats

Rolled A vena, bbls. . .5  70 
S teel C ut, 100 lb. sk s  2 85
M onarch, bbls.................. 5 40
M onarch, 90 lb. sacks 2 60 
Q uaker, 18 R eg u lar . .1  45 
Q uaker, 20 F am ily  . . . 4  00 

C racked W heat
Bulk ............................... 3%
24 21b. pkgs...................... 2 50

C H E E S E
A c m e ....................... @14%
B loom ingdale . . . .  @15%
C arson C i t y ......... @15%
H o p k in s ................  @12%
R iversde  ............... @15%
W a r n e r ............ .... @15%
B r f c k ....................... @14%
Leiden .......................  @15
L im b u rg e r ............  @13%
Pineapple  ............ 40 @60
Sap Sago ................. @20
Swiss, dom estic @13

C H EW IN G  GUM 
A dam s P epsin  . . . . . . . .  55
A m erican  F lag  Spruce 55
B eam an’s  P epsin  ......... 55
B es t P e p s i n ..................... 45
B est P epsin , 6 boxes 65
B lack  J a c k  ..................... 55
L a rg e s t Gum (w h ite ) 55
O. K. P ep sin  ................  65
R ed R obin  ......................  55
Sen Sen ........................... 55
Sen Sen B re a th  P e rf. 1 00
S p earm in t ....................... 55
S pearm in t, ja r s  5 bxs 2 75
Y ucatan  ........................... 65
Zeno ................................... 65

CHICORY
Bulk ..................................  5
R ed ....................................  7
E agle  ................................  5
FYanck’s  ..........................  7
S chener’s  ......................... 6
R ed S tan d a rd s  ..............1 60
W h ite  ............................. l  60

CHOCOLATE 
W alte r B aker & Co.'s

G erm an’s Sw eet ..........  22
P rem ium  ..........................  31
C aracas  ............................  31

W alte r M. Low ney Co.
P rem ium , %s ..............  30
P rem ium , % s ................  30

CID ER, S W E E T  
“M organ’s ”

R eg u lar b a rre l 50 ga l 10 00 
T rad e  b arre l, 28 g a ls  5 50 
% T rad e  barre l, 14 gal 3 50
Boiled, p e r ga l................  60
H ard , p e r g a l................... 25

C LO TH E S LIN ES
_ p e r  doz.
No. 40 T w isted  C otton  95 
No. 50 T w isted  C otton  1 30 
No. 60 T w isted  C otton  1 60 
N o 80 T w isted  C otton  2 00. 
No. 50 B ra ided  C otton  1 00 
No. 60 B raided  C otton  1 25 
No. 60 B raided  C otton  1 85 
No. 80 B ra ided  C otton  2 25 
No. 50 S ash  Cord . . . . 1  60 
No. 60 S ash  Cord . . . . 1  90
No. 60 J u te  ................... 80
No. 72 J u te  ...................1 00
No. 60 Sisal ................... 85

G alvanized W ire 
No. 20, each  100ft. long 1 90 
No. 19, each  100ft. long 2 10 

COCOA
B ak er’s  ............................  37
Cleveland ........................  41
Colonial, %s ..................  35
Colonial, % s ..................  33
E pps ................................... 42
H u y le r ............................... 45
Low ney, % s ................... 36
Low ney, %s ................... 36
Low ney, % s ..................  36
Low ney, i s  ..................... 40
V an H outen , %s ..........  12
V an H outen , %s ........ * 20
V an H outen , % s ........... 40
V an H outen , Is  ............  72
W ebb ................................. 33
W ilber, % s ......................  33
W ilber, %s ......................  32

COCOANUT 
D unham ’s p e r lb.

%s, 5Tb. case  . 29
%s, 51b. case  ............. 28
%s, 151b. case  .............  27
%s, 151b. case  .............  26
Is, 15tb. c a s e ..............  25
bis &  %s, 15Tb. case  26%
Scalloped Gem s . 10
%s & %s, palls  .............14%
Bulk, pails  ................... 13%
Bulk, b a rre ls  .............. 12

C O FFE E S, ROASTED 
Rio

Common ......................  17
F a ir  ................................. 17%
Choice ..........................  18
F an cy  ............................  19
P ea b erry  ................... 20

S an to s
Common ................... 18
F a ir  ................................  19
Choice ........................... 19
F an cy  ............................. 20
P ea b erry  ................... 20

M aracaibo
F a ir  ................................  20
Choice ........................... 21

M axlcan
Choice ........................... 21
F^ancy ........................... 22

G uatem ala
F a ir  ............................... 21
F an cy  ............................  23

Jav a  •
P r iv a te  G row th  ...23@ 30
M andling  ...................31@35
A ukola ....................... 30@32

Mocha
S hort B ean  ............. 25@27
Long B ean  ............... 24@25
H. L. O. G. ........... 26@28

Bogota
F a ir  ..............................  21
F an cy  .......... .. 23
E x change  M arket, S teady 
Spot M arket, S trong  

P ackage
N ew  York B asis

A rbuckle ..................... 22 00
L i o n .................................21 50

M cLaughlin’s XXXX 
M cL aughlin’s XXXX sold 

to  re ta ile rs  only. M ail all 
o rders  d irec t to  W . F. 
M cL aughlin & Co., C hica
go.

E x tra c t
H olland, % gro  boxes 95 
Felix , % gross . . . . . . . . 1  15
H um m el’s  foil, % gro. 86 
H um m el’s  tin , % gro. 1 43

CONFECTIONS 
S tick  C andy Pa lls

S tan d ard  ........................ 10
S tan d ard  H  H  .......... 10
S tan d a rd  T w ist . . . . . !  10%

Jum bo, 32 lb .............. ^ 10U
E x tra  H  H  I .* * " * ;!*  12%
B oston C ream  ..........  14
B ig stick , 30 lb. case  10%

Mixed C andyG rocers ..............  itj.
C om petition . . .  .........  o '*
Special ................. ......... iS
Conserve ............ ............ X
R oyal ..............  ..........  i i
R ibbon . . . . . .  .............. f i
B roken ........  ............ in
L eader ..................  i n g
K in d erg a rten  10™
F ren ch  C r e a m ........  ”  i fS ta r  ............................  JJ
H and  M ade C ream  17 
f t ® * »  Cream  m ixed 15 
P a n s  C ream  Bon Bons 12

_  Fancy—In P alis
G ypsy H e a r t s ............... 15
Coco Bon Bons . . . . . .  14
F udge Squares . . . .  14
P e a n u t Squares .........*
Sugared  P e a n u t s .........*13
Salted  P ean u ts  .............. u
S ta rlig h t K i s s e s ..........  13
Lozenges, p la in  ............. 12
Cham pion Chocolate . 13 
Eclipse Chocolates . . .  15 
E u rek a  Chocolates . . .  16 
Q u in te tte  Chocolates . 15 
C ham pion Gum D rops 10
M oss D rops .....................12
Lem on Sours 12
Im peria ls  .................... ‘ j*>

Cr®am Bon Bons 13
Golden W a f f le s ............  14
* ? P se Gum D rops 10 A uto  B u b b le s ................... 15

ra /'H O P C T *"  BOX««Old F ash ioned  M olas
ses K isses 101b. bx. 1 30

O range Jellies  ..........  60
Lem on S o u r s ............... 65
Old Fash ioned  H o r« .

hound drops ........... 65
P ep p erm in t D rops . .  70 
C ham pion Choc. D rops 70 
H . M. Choc. D rops 1 10 
H . M. Choc. LL and

D ark , No. 12 .......... 1 10
B itte r  Sw eets, a s ’td  1 25 
B rillian t Gums. Crys. <0 
A. A. L icorice D rops 1 00 
Lozenges, p rin ted  . . .  70 
Lozenges, p la in  . . . .  65
Im peria ls  ......................  65
M ottoes ........................  70
C ream  B a r ..................  60
G. M. P e a n u t B a r  . .  60 
H and  M ade C rm s 80@90
Cream  W afers  ..........  70
S tr in g  R ock ................  65
W in terg reen  B erries  65

_  Pop Com
C racker J a c k .............. 3 25
Giggles, 5c pkg. cs. 3 50
F a n  Com , 50’s  ........ 1 65
A zulik it 100s .............. 3 26
Ob M y 100s ................ 3 50

Cough Drops 
P u tn am  M enthal . . . . 1  00 
S m ith  Bros. .............. 1 25

NUTS—W hole 
Alm onds, T a rrag o n a  18 
Alm onds, D rake . . . .  15 
A lmonds, C aliforn ia

so ft s h e l l ..................
B razils ....................  12@13
F ilberts  ................... 12@13
Cal. No. 1 ............ ..
W alnu ts, so ft shell 18@19 
W alnu ts, M arbot . . . .  17 
Table  nu ts , fancy  13% @14 
Pecans, m edium  . . . .  13 
Pecans, ex. la rg e  . .  14 
Pecans, Jum bos . . . .  16 
H ickory  N u ts, p e r bu.

Ohio, new  ...................
C ocoanuts ......................
C hestnu ts , N ew  Y ork 

S ta te , p e r bu...........
Shelled

Spanish P ean u ts  @ 9
P ecan  H alves ........  @65
W aln u t H alves ...45@ 48
F ib ier t M eats ___  @30
A licante A lm onds 0 4 2  
Jo rdan  A lm onds . .  @47 

P ean u ts
F an cy  H  P  Suns @ 7%

R oasted  ........... @ 8%
Choice, raw , H , P  J u m 

bo ........................  @ 8%

CRACKERS
N ationa l B iscuit Com pany 

B rand  
B u tte r

N. B. C. &q. bbl. 6 bx  6% 
Seym our, Rd. bbi. 6 bx  5%

Soda
N. B. C., boxes ........... 6%
P rem ium  ........................... 7
Select ................................  8
S a ra to g a  F lakes  ...........13
Z ephyre tte  ....................  13

O yster
N . B. C. Rd. boxes . .  5%
Gem, boxes ................... giZ
S h e l l ............................ ..

Sw eet Goods
A nim als ...........................jo
A tlan tics  ........................ u
A tlan tic , A ssorted  . . .  12 
A vena F ru it  C akes ....12
B eau ty  B a r ................... 13
Bonnie Doon Cookies* .10
B onnie L a s s i e s ............ 10
B rittle  ................. 11
B rittle  F i n g e r s ........."  10
B um ble B e e ............  in
C adets ............ ...........  * a
C artw heels A ssorted  ! .  8
C hocolate D rops .........1C
Chocolate D rp  C en ters  16 

H ° n®y F in g ers  16 Circle H oney Cookies 12
C racknels  ............. £
C ocoanut T affy B ar  .".l2 
Cocoanut D rops . . . . . .  1«
Cocoanut M acaroons ! !lg  
Cocoanut H on. F in g ers  12
CnflSS,n r i , t IOn'  J u n ,b ’» 1»Coffee C akes . . . . . . . . . . . i g
Coffee C akes, ice«  . . t i n  
C rum pets . . . .  i t
D inner B iscu it ! ! ! ! ! ! ! !* *  
D ixie S u g ar Cookies . .  9 
D om estic C akes . . . .  a
E ven tide  F in g e rs  . i s  
F am ily  Cookies . . .  ..’ . g  
Fjsr C ake A sso rted  . ’.*.12 
F ig  N ew tons . . . . .  1*
Florabel C akes . . . . . * ! ' i f u
F lu ted  C ocoanut B ar 1# 
F rosted  C ream s . . . .  g
F ro sted  G inger Cookie* 8
F ^ l t  L unch iced .........10
G ala S u g ar C akes . .  a
G inger G e m s ........... g
G inger Gems, iced . ,  9
G raham  C rackers . . .  * * g
n!U fe r f napa F am ily  . g G inger Snaps N . B  C

Round ..........................‘ »
G inger S naps N . B* *C

Square  ...................... “ ■
H ippodrom e B a r - . 1 16 
H oney Cake, N. R. c .  12 
H oney F in g ers  As. Ice 19 
H oney Jum bles, Iced 19 
H oney  Jum bles, p la in  19 
H oney F lake  . . . . „  f i u
H ousehold Cookies * f *  
H ousehold Cookies, Iced  ■Im peria l ............  S
Jonn ie  .....................   1
Jub ilee  M ixed .........* ig
K ream  K lips ............... £
Lem on G e m s .......... * * ’ "19
Lem on B iscu it S q u a re ’ 8
Lem on W a fe r  .............ig
Lem ona ......... J
M ary A n n ..........'.*.***** g
M arshm allow  Coffee* * *

C ake ................. j a u
M arshm allow  W a ln u ts  16
Medley P re tze ls  ...........1«
M olasses C akes ......... g
M olasses Cakes, Iced ’ 9 
M olasses FTuit Cookies

Iced ..................... j»
M olasses S a n d w ic h " ! ! i l l
M ottled S quare  .............in
O atm eal C rackers . . .  9
O range G e m s ..............  9
P en n y  A ssorted  ...........a
P e an u t Gem s ......... 9
Pretzels, H an d  M d ..!*  9 
P retze le tte s , H an d  Md. 9 
P re tze le tte s . M ac. M d 8
R aisin  Cookies ............ ’.in
Revere, A ssorted  . . ! !  ! l4 
R ittenhouse  F ru it

B iscuit ........... 1 a
Royal L unch  .....** '**  g
R oyal T o a s t ........... '  «
R ube .............................."  g
Scalloped Gems ."*.*."19 
Spiced C u rra n t C akes 16 
Spiced G inger C akes . .  9 
Spiced G inger Cka le d  10
S ugar F ingers  ............... 12
S ugar C akes ................. g
S ugar C r im p ......................§
S ugar Squares, la rge

or sm all ......................  9
S u ltana  F ru it  B iscu it *16 
Sunnyside Jum bles ....10
Superba ............................. g
Sponge L ady  F in g ers  26
T rium ph  C akes ......... 16
V anilla W afe rs  .............16
W afer Jum bles can s  ..1 8  
W averly  .......................... ..

In -e r Seal Goods
. „ . p e r dos.

A lbert B iscu it ...............l  00
Anim als ......................  j  gg
A rrow root B iscuit . ! ! ! l 00
B aronet B iscuit ...........1 00
B rem m er’s  B u tte r

W afers  .............................
Cam eo B iscu it ..........! ! ! l
Cheese Sandw ich . . . ! ! l  
Chocolate W afers  . .  1 
Cocoanut D ain ties  . . . . 1
D inner B iscu its  ............. 1
Fig  N ew ton ................... 1
F ive  O’clock T e a  .........l
F ro tan a  ....................... j
G inger Snaps, N . B*.*c!*l 
G raham  C rackers, R ed

Label ............................. j
Lem on S naps . . . . .  
M arshm allow  D ain ties  1 
O atm eal C rackers . . . . 1  
£ !d ,Ti n!e  S u g a r Cook. 1Oval S a lt B i s c u i t .........l
O y stere ttes  .................
P retze le tte s , HdL M4 l
Royal T o as t ...................1
Saltfne B iscu it . . . . . . .  l
S a ra to g a  F lak es  . . . .  1
Shell O yster ..........I ! ! ” !
Social T eg B iscu it . . . . 1 S

S
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S
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Soda C rackers  N . B. C. 1 00 
Soda C rackers Select 1 00 
S. S. B u tte r  C rackers  1 50
U needa B iscu it ............. 50
U needa J ln je r  W ay fer 1 00 
U needa L unch B iscu it 50
V anilla W afers  .............1 00
W ater T h in  B iscu it . .1  00 
Zu Zu G inger Snaps . .  50
Zw ieback ......................... i  00
In Special T in Packages.

P e r  doz.
Festino  ............................. 2 50
N abisco, 25c ...................2 50
N abisco, 10c ................... 1 00
C ham pagne w a fe r  . . . 2  50 

P e r  t in  in  bulk
Sorbetto  ........................... i  00
N rb isco  ............................. 1 76
F estino  ............................. l  ¿0
B en t’s W a te r  C rackers l  40 

CREAM TARTAR 
B arre ls  o r d rum s . . . .  33
Boxes ................................. 34
Square  can s  ................... 36
F an cy  caddies ............... 41

DRIED  FR U iT S 
Apples

8undried  ............
E v a p o r a te d .............. 12® 13

A pricots
C aliforn ia  ............... 14016

Citron
C orsican ..............  015

C u rran ts
Im p’d  1 lb . pkg. 0 1 0  
Im ported  bulk . ® 9%

P eaches
M uirs—Choice, 25 lb. b x  914 
M uirs—F ancy , 25 lb . b. 11 
M uirs—Fancy , 50 lb. b. 10% 

Peel
Lem on A m erican  . . .  I t  
O range A m erican  . .  13 

R aisins
C onnosiar C luster . . . , t  26
D essert C luster ............ 4 00
Loose M usca tels  s  C r •  
Loose M uscatels 4 C r 7 
L. M. Seeded 1 lb. 8%© 9 

C alifornia P runes 
L . M. Seeded 1 lb. 9® 9% 
S ultanas. B leached . ..1 2  
100-125 251b. boxes. .0 11%  
90-100 251b. boxes. .0 1 2  
80- 90 251b. b o x e s ..012%  
70- 80 251b. b o x e s ..0 1 3  
60- 70 251b. boxes..® 13%  
50- 60 251b. boxes. .0 1 4  
40- 50 251b. b o x e s . .©14% 

%c less  in  501b. cases 
FARINACEOUS GOODS 

Beans
D ried L im a ....................  s
Med H and  P icked  . . . . 2  45
B row n H olland  ............3 20

F a rin a
25 1 lb, packages ___1 50
Bulk, p e r 100 lbs.......... 4 00

O riginal H olland R usk 
P acked  12 rolls to  con ta iner 
3 co n ta in ers  (36) ro lls 2 85 
5 co n ta in ers  (60 ro lls) 4 75 

Hom iny
P earl, 100 lb. s a c k ____ 1 75
M accaronl and Vermicelli 
D om estic. 10 lb. b o x .. 60 
Im ported , 25 lb . box . .2  50 

P e a rl B arley
C hester .........    4 50
E m p ire  ........................... 6 00

P eas
G reen, W isconsin, bu.
G reen, Scotch, bu ........... 2 96
Split, lb ............................... 04

Sage
E a s t Ind ia  .......... f.......... 6
G erm an, sacks  .............. 6
G erm an, broken pkg. . .

T  aploca
F lake , 100 lb. — . . 6  
P earl, 180 lb. sacka . .  5
P ea rl. 86 pk g s ....................2 25
M inute, 36 pkgs. ...........2 75

FISH IN G  TA CK LE
% to  1 in ................................. 6
1% to  2 in. ........................... 7
1% to  2 in ............................... 9
1% to  2 in ...............................11
* in. .........................  15
8 in. ....................................... 20

C otton L ines
No. 1, 10 fe e t .......................5
No. 2, 15 fee t ..................... 7
No. 8, 15 fee t ....................... 9
No. 4, 15 fee t ............  10
No. 5, 15 f e e t ..................... 11
No. 6, 15 fee t ................... lz
No. 7, 16 fe e t ..................... 15
No. 8, 16 f e e t ..................... 18
No. 9, 15 fee t ...................20

Linen Lines
Sm all ..................................... 20
M edium  ................................. 26
L a rg e  ..................................... 34

Poles
Bam boo, 14 ft. ,  p e r  dos. 55 
Bam boo, 16 ft., p e r  doz. 60 
Bam boo, 18 ft. ,  p e r  doz. 80 
FLAVORING EXTRACTS 

Foote  A  Jenks  
C olem an V anilla

No. 2 s ize  ..................... 14 00
No. 4 s ize  .....................24 00
No, 3 s i z e ...................... 26 00
No. 8 s i z e ......................48 00

Colem an 'n r p .  Lem on
No. 2 s i z e ........................ 9 60
No. 4 s i z e ...................... 18 00
No. 8 s i z e ............................. 21 00
No. 8 s i z e ............................. 86 00

Jax o n  M exican V anilla
1 oa. ova l ....................... 15 00
8 os. o v a l .......................28 20
e aa. f l a t ............................... as to
I  flfl* SSl u m i u t m l N  IS

10 11
Jax o n  Terp. Lem on

1 oz. oval ......................10 20
2 oz. oval ......................16 80
4 oz. f la t .......................33 00
s os. o a t  .......................s i  00

Jen n in g s  (D. C. B rand) 
T erpeneless E x ra c t Lem on 
No. 2 P anel, p e r doz. 75 
No. 4 Panel, p e r doz. 1 60 
No. 6 P ane l, p e r doz. 2 00 
No. 3 T aper, p e r doz. 1 50 
2 oz. F u ll M easure doz. 1 25 
4 oz. F u ll M easure doz. 2 40 

Jen n in g s  (D. C. B rand)
„  E x tra c t  V anilla  
No. 2 Panel, p e r doz. 1 25 
No. 4 P anel, per doz. 2 00 
No. 6 Pane l, p e r doz. 3 60 
No. 3 T aper, p e r doz. 2 00
1 oz. Full M easure  doz. 90
2 oz. Fu ll M easure  doz. 2 00 
4 oz. Pu ll M easure  doz. 4 00 
No. 2 P an e l asso rted  1 00

C rescen t Mfg. Co. 
M aplcine

2 oz. p e r doz....................3 00
M ichigan Maple Syrup Co.

K a lk ask a  B rand  
M aple, 2 oz., pe r d o z .. .2 25 
„  FR U IT  JA R S. 
M ason, p ts . p e r gro. . .5  25 
M ason, q ts . p e r  gro. ..6  60 
M ason, % gal. p e r gro. 7 75 
M ason, can  tops, gro. 1 65 
_  G E L A TIN E 
C o x s, 1 doz. la rg e  . . . . 1  75 
Cox’s, 1 doz. sm all . . . l  00 
K nox’s  Sparkling , doz. 1 25 
K nox’s  Sparkling , g r. 14 00
N elson’s  ...........................1 50
K nox’s  A cldu’d. doz. . .1  25
Oxford ............................... 76
P lym ou th  Rock P hos. 1 25 
P lym ou th  Rock, P la in  90 

GRAIN BAGS 
A m oskeag, 100 in bale 19 
A m oskeag, less th a n  bl 19% 

GRAIN AND FLOUR 
W heat

Red ................................. 34
W hite  ............................. sg

W in te r W hea t F lour 
Local B rands

P a te n ts  ........................... 5 25
Second P a t e n t s .............5 00
S tra ig h t ........................... 4 60
Second S tra ig h t ........  4 20
C lear ................................. 3 90

F lo u r in  b a rre ls , 26c per 
b a rre l additional.

Lem on A  W heeler Co.
B ig W onder % s clo th  4 50 
B ig W onder % s c lo th  4 50 
W orden G rocer Co.’s  B rand
Q uaker, p a p e r ................. 4 10
Q uaker, c lo th  .................4 20

W ykes A  Co.
E clipse  ...................   4 40

Lem on A  W heeler Co. 
W h ite  S ta r, %s c lo th  5 40 
W h ite  S ta r , %s c lo th  5 30 
W h ite  S ta r, % s clo th  5 20 

W orden G rocer Co. 
A m erican  E ag le , % cl 6 40 
G rand  R apids G rain  A  

M illing CO. B rands
P u rity , P a te n t  ............. 5 00
Seal of M inneso ta  . .  6 60
S u n b u rst .....................   5 60
W izard  F l o u r ...................4 60
W izard  G rah am ...........  4 60
W izard G ran. M eal . .  3 80 
W izard  B uckw heat . .  6 00
R ye ................................... 4 80

Spring  W h ea t F lour 
Roy B ak e r’s  B rand  

Golden H orn , fam ily  . .5  40 
Golden H orn , b a k e rs  . .5  30
W isconsin  R ye .............4 65
Judson  G rocer Co.’s  B rand
C eresota, % s ................... 6 40
C eresota, %s ...................6 30
C eresota, % s ........... . . . . 6  20
Lem on A  W heeler’s  B rand
W ingold, % s ................... 6 20
W ingold, % s ...................6 10
W ingold, % s ...................5 90
W orden G rocer Co.’s  B rand
Lourel, % s c lo th  ...........5 95
L aure l, %s c l o t h ...........5 85
L aurel, % & %s p a p er 6 75
L aurel, % s clo th  ...........5 75
Voigt M illing Co.’s  B rand
V oigt’s  C rescen t ...........4 70
V oigt’s  F lou ro ig t . . . .  4 70 
Voigt’s  H ygienic

G raham  ......................  4 20
V oigt’s  R oyal .................6 10

W ykes A  Co.
Sleepy E ye, % s c lo th . .6 00 
Sleepy E ye, % s c lo th ..5 90 
Sleepy Eye, % s clo th . .6 80 
Sleepy E ye, % s p a p er 5 80 
Sleepy Eye, % s p ap er 5 80 
W atson -H igg ins  M illing Co.
P erfec tion  F lo u r ...........5 00
T ip  Top F lo u r ...............4 70
Golden S heaf F lo u r . .4  20 
M arsha ll’s  B es t F lo u r 5 50 
P erfec tion  B uckw heat 3 00 
T ip  T op B uckw heat 2 80 
B adger D a iry  F eed  24 06 
A lfalfa H orse  F eed  26 00
K afir C om  ............... . . . . 1  80
H oyle S c ra tch  F eed  . .1  60 

Meal
B olted .....................   3 40
Golden G ranu la ted  . .  3 60 
St. C ar F eed  screened  28 00 
No. 1 C om  an d  O a ts  28 00
C om , c r a c k e d ............. 27 50
C ora M eal, coarse  . .  27 50 
W in te r W h ea t B ra n  25 00
M iddlings ..................... 28 00

D airy  Feeds 
W ykes A  Go.

O P  Tin seed  M eal . . .8 8  80

O P  L ax o -C ak e-M ed  35 00 
C ottonseed M eal . . . .2 9  00
G luten  F e e d ...................27 00
B rew ers G ra ins .........26 00
H am m ond D airy  F eed  23 50 
,  O ats
M ichigan carlo ts  . . . .  44 
L ess ’ th a n  carlo ts  . .  46 
„  . Corn
C arlo ts  ........................... 70
L ess th a n  carlo ts  . .  73 

H ay
C arlo ts  ........................  17 00
L ess  th a n  carlo ts  . . .  19 00
„ H ER B S
S&S® ................................... 15Hops ................................... 15
Laurel L eaves ............... 15
Senna L eaves ..............  ¡¡o

H ID ES AND P E L T S  
H idesG reen, No. 1 .................. 10

Green, No. 2 ................... 9
Cured, No. 1 ................... n %
Cured, No. 2 ................... 10%
Calfskin, g reen , No. 1 13 
C alfskin, g reen , No. 2 11% 
C alfskin, cuped No. 1 14 
C alfskin, cured  N o. 2 12% 
~  Pe ltsOld W ool ............. ® 30
¡ ^ “ bs ................... 25® 60
S hearlings ....  15© 35
__ Tallow
No. 1 ..................... ©6
No. 2 ....................... © 4
__ Wool
U nw ashed, med. ® 18
U nw ashed, fine © 13
D H O RSE RADISH
P er doz. ........................... on

„  JE L L Y
51b. pails, p e r doz. . .  3 25

p a Hs* p e r P®11 •••• 65 301b. pails, p e r  p a ll . . . .  95 
, ,  JE L L Y  GLA SSES 
H  p t. in  bbls, p e r  doz 15 
% p t. In  bbls., p e r  doz. .,16  
8 oz. capped In bbls,

p e r doz. ............................. 20
,  _ M A PLE IN E
•  os. Dottles, p e r doz. 3 00 

M INCE M EATP e r  case  ...........................3 35
M OLASSES 

_  New O rleane 
E ancy  O pen K etU e . .  42
C h o ic e .................................  35
Good ...................    ,22
F a ir  ..................................... 20

H alf b a rre ls  2c e x tra  
„  ^  .  M USTARD% lb. 6 lb . b o x ............. 18
_  „  OLIVES 
Bulk, 1 gal. kegs  1 1001  20 
Bulk, 2 gal. k eg s  9501 10 
Bulk, 5 gal. kegs 9001  05
Stuffed, 5 o z . ................... 90
Stuffed, 8 oz............................ 1 35
Stuffed, 14 o z . .......... .. .2  26
P it te d  (n o t s tu ffed)

14 oz. .........................   25
M anzanilia , 8 oz. . . . . . .  90
Lunch, 10 oz........................... l  35
L unch, 16 OS. .................2 26
Queen, M am m oth, 19

oz........................ . ..........2 75
Queen, M am m oth, 28
__oz. ...................................   25
Olive Chow, 2 doz. cs,

p e r  doz. ...................3 35
PIC K L E S

B eutel’s  B o ttled  P ickles
8 oz., p e r doz. ............... 90

10 oz., p e r  doz................. 95
16 oz., p e r  doz................. l  45
24 oz., p e r  d o z . ............... l  90
32 oz., p e r  doz...................2 35

Medium
B arre ls. 1,200 coun t . .7  75 
H a lf bbls., 600 coun t 4 50
6 gallon  k e g s ...................2 25

Sm all
B arre ls  ............................... 9 oi
H a lf b a rre ls  ...................5 25
5 gallon k e g s ............... .1  90

G herkins
B arre ls  ............................. 11 00
H alf b a rre ls  ...................6 00
6 gallon kegs .................2 75

Sw eet Sm all
B arre ls  ............................. 13 50
H a lf  b a rre ls  ................... 7 50
5 gallon k e g s .....................3 00

P IP E S
Clay, No. 216, p e r box 1 75 
Clay, T. D., full count 60
Cob ..................................... 90

PLAYING CARDS 
No. 90 S team boat . . . .  85
No. 15, R ival, a sso rted  1 75 
No. 20, R over, e n am ’d  2 00
No. 572, Special ...........1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808 B icycle ...........2 00
No. 682 T m im ’t  w h is t 2 26 

POTASH
B ab b itt’s  ........................... 4 00

PROVISIONS 
B arreled P o rk  

C lear B ack  . . . .1 7  50018 00
S hort C ut ..................... 16 50
S hort C ut C l e a r ...........16 00
B ean ................................. 15 00
B risket, C lear ........... 23 00
P ig  ................................  23 00
Clear F am ily  ............  26 00

Dry S a lt M eats
S  P  B e l l ie s .......................14

L ard
P u re  in  tie rces  ..10010%  
Com pound la rd  . . 8%@ 8% 
86 n>. tu b s . . . .a d v a n c e  % 
66 lb . tu b s  . . . .a d v a n c e  % 
68 lb . t in e  . . . .a d v a n c e  % 
28 lb . paHs . . .a d v a n c e  % 
18 B .  p a lls  . .  .ad v an ce  I

5 lb. pa ils  . .  .ad v an ce  1 
8 lb. pails . .  .advance  1 

Smoked M eats 
H am s, 12 lb. av. 16 016%  
H am s, 14 lb. av. 16 ©16% 
H am s, 16 lb. av. 15% 016 
H am s, 18 lb. av. 15 ©16% 
Skinned H am s . .16%@17 
H am , dried  beef se ts  ..18 
C alifo rn ia  H am s 9%@ 9% 
Picnic  Boiled H am s ..15
Boiled H am s ......... 24024%
Boiled H am s ___23 ©23%
M inced H am  .................10
Bacon ................. 14%|©15
_  , S ausages
Bologna ...............   g
M ve*: „..................... 7%@ *F ran k fo rt .................9 © 9%
P o rk  ................................  11
V eal ................................  11
T ongue ............................  n
H eadcheese ................... 9
„  . Beef
Boneless .........................15 00
R um p, new  . . ..................... 16 00
. P ig ’s  F ee t
% bbls.................................  95
% bbls., 40 lbs...............1 90
% bbls.................................4 00
1 bbl.....................................8 00

T ripe
K its, 15 lb s .......................  90
% bbls., 40 lb s ............... 1 60
% bbls., 80 lbs.................3 00
_ C asings
H ogs, p e r lb .....................  35
Beef, rounds, s e t ......... 17
Beef, m iddles, s e t  . . . .  65 
Sheep, p e r bundle . . . .  80 

Uncolored B u tte rlne
Solid d a iry  .......... 11 ©14
C ountry  Rolls .........11@18

C anned M eats
Corned beef, 2 lb ...........3 50
Corned beef, 1 lb ...........1 85
R o ast beef, 2 lb ...............3 50
R o as t beef, 1 lb .............. l  85
P o tted  H am , %s ........... 60
P o tted  H am , % s . . . .  90 
D eviled H am , %s . . . .  50 
Deviled H am , % s . . . . .  90
P o tted  tongue, %s . . . .  50 
P o tted  tongue, % s . . . .  90 

RICE
F an cy  ..................... 6 © 6%
J a p a n  S ty le  . . . .  4%© 5%
B roken ................... 2%© 3%

SALAD DRESSING
Colum bia, % p i n t ........ 2 25
Columbia, 1 p in t ...........4 00
D urkee’s, la rge , 1 doz. 4 50 
D urkee’s, sm all, 2 doz. 6 25 
Snider’s, large, 1 doz. 2 35 
Snider’s, sm all, 2 doz. 1 35 

SA LERA TU S 
P acked  60 lbs. In  box. 

A rm  an d  H am m er ..3  00 
W yandotte, 100 % s . . . 3  00 
„  SAL SODA
G ranulated , bbls.............  80
G ranu lated , 100 lbs. cs. 90 
G ranu lated , 36 pkgs. , . l  20 

, SALT 
Common G rades

100 3 lb. s a c k s ...............2 40
60 5 lb. s a c k s ...............2 25
28 10% lb . sacks  , ., ,2  10
56 lb. sack s  ................... 32
28 lb. sack s  ..................  17

W arsaw
56 lb. d a iry  in  d rill bags 40 
28 tb. d a iry  In d rill bags 20 
, ,  „  Solar Rock
66 lb. sacks  ..................... 24
„  Common
G ranulated , fine ............  95
M edium , fine ................. 1 qo

SA L T FISH  
Cod

L arg e  whole . . . .  © 7%
Sm all, w hole . . . .  © 7
S tr ip s  o r b ricks 7%©10%
Pollock ................... ®  6

H alibu t
S trip s  ............................... 15
C hunks ........................... 15

H olland H erring  
Y. M. w h. hoops, bbls. 11 50 
Y. M. wh. hoop, %bbl. 6 00 
Y. M. w h. hoop, kegs 72 
Y. M. w h. hoop M ilchers

kegs ....................... 86
Queen, bbls.............................10 25
Queen, % bbls....................... 5 65
Queen, kegs ..................... 62

T ro u t
No. 1, 100 lbs. ...............7 60
No. 1, 40 lbs. .................3 25
No. 1, 10 lbs. ................. 90
No. 1, 8 lbs, ................... 75

M sckerel
M ess, 100 lbs. ..............16 50
M ess, 40 lbs. ................ 7 00
M ess, 10 lb s ..................... 1 85
M ess, 8 lb s ........................ 1 50
No. 1, 100 lb s ..................... 15 50
No. 1, 40 lb s ................... 6 60
No. 1, 10 lbs. ..............  1 70
No. 1, 8 lb s ........................1 40

W hlteflsh
100 lb s ...................................9 7S
50 lb s ...................................5 25
10 lb s ...................................1 12
8 lbs .................................  92

100 lb s ...................................4 65
40 lbs. ............................. 2 10
10 lbs.................................  75
8 lb s .................................  66

SE ED S
A nise ................................  10
C anary , S m yrna  ............. 4%
C araw ay  ..........................  10
C ardam om , M alabar 1 00 
Celery ..............................  16

H em p. R ussian  ............. 4%
M ixed B ird  ...................  4
M ustard , w hite ............  10
Poppy ...............................  y
R ape ..................................  6

SH O E BLACKING 
H andy  Box, la rge  3 dz 2 50
H andy  Box, sm all ___1 25
B ixby’s Royal Polish  85 
M iller's Crown Polish 85

SN U FF
Scotch, in  b ladders .........37
M accaboy, in  Ja rs  ...........35
F rench  R appie in ja r s  . .  43 

SODA
Boxes ................................. 5%
K egs, E nglish  ................. 4%

SPIC ES 
W hole Spices

Allspice, J a m a ic a  ........ 13
Allspice, la rg e  G arden 11
Cloves, Z an z ib a r .......... 20
C assia, C anton  ...............14
C assia, 5c pkg. doz........25
Ginger, A frican  ............... 9%
Ginger, Cochin ............... 14%
M ace, P en an g  .............. 70
M ixed, No. 1 ................. 16%
M ixed, No. 2 ...................10
M ixed, 5c pkgs. doz .. .  45
N utm egs, 76-30 ............ 30
N utm egs, 105-110 ........ 20
Pepper, B lack .............. 14
Pepper, W h ite  .............. 25
Pepper, C ayenne .......... 22
P ap rik a , H u n g arian  ..  

P u re  G round In Bulk
Allspice, J am a ic a  ........ 12
Cloves, Z anz iba r .......... 24
C assia, C anton  .............. 12
Ginger, A frican  ............ 18
M ace, P en an g  ................ 75
N utm egs. 76-80 ............ 35
Pepper, B lack  .............. 16
Pepper, W h ite  .............. 30
Pepper, C ayenne .......... 22
P ap rik a , H u n g arian  ..45 

STARCH 
Corn

K ingsford , 40 lbs...........7%
Muzzy, 20 lib . pkgs. . .  5% 
M uzzy, 40 l ib . pkgs. . .5  

Gloss 
K ingsford

Silver Gloss, 40 lib s . 7% 
Silver Gloss, 16 3 lbs. 6% 
Silver Gloss, 12 61bs. 8% 

Muzzy
48 l ib . packages .......... 5
16 51b. packages .............4^
12 61b. packages ...........6
501b, boxes .......................2%

SY RUPS
Corn

B arre ls  ............................. 25
H a lf b a rre ls  ................... 28
201b. cans, % dz. In cs 1 75 
101b. cans, % dz. in  cs. 1 70 
51b. cans, 2 dz. in  cs. 1 80 

2%lb. cans, 2 dz. in  cs. 1 85 
_  P u re  Cane
F a ir  ................................... 16
Good .................................. 20
Choice ............................  25
M ichigan M aple B yrap Ce. 

B ran d
K alkaska , p e r doz.......... fl 25

T A B LE SAUCES
H alford , la rge  .............3 75
H alford , sm all ............. 2 25

TEA
Jap an

Sundried, m edium  ..24@26
Sundried, choice ___ 30033
Sundried, fancy  .........36040
R egular, m edium  ___ 24026
R egular, Choice ___ 30033
R egular, fancy .........36040
B asket-fired  m edium  30 
B asket-fired  choice 35037 
B asket-fired , fancy  40k .3
N ibs ............................  28032
Siftings ......................  10012
F an n in g s  ....................  14015

G unpow der
Moyune, m edium  ........... 28
M oyune, choice ............. 32
M oyune, fancy  ...........40045
Pingsuey, m edium  ..2 5 0 2 8
Pingsuey, choice ........... 30
Pingsuey, fancy  ....40© 45  

Young Hyson
Choice ............................... j(
F an cy  ......................... 40@50

Oolong
Form osa, fancy  ......... 45061
Form osa, m edium  ........... 25
Form osa, choice ...............32

E nglish B reak fas t
M edium  ..........................  26
Choice ......................... 30035
F an cy  ......................... 40060
„  . India
Ceylon, choice ........... 30035
F an cy  .............................4505

TOBACCO 
Fine C ut

Blot .................................. 1 «
H iaw ath a , 16 oz..............  60
H iaw ath a , 1 oz ........... 55
N o L im it, 8 oz................. 1 72
N o L im it, 16 oz..............3 40
Ojibwa, 16 oz. ..............  40
O jibwa, 5c p kg .............. 1 85
Ojibwa, 5c ....................  47
P etoskey  Chief, 7 oz. . .1  90 
P e toskey  Chief, 14 oz. 3 80
S terling  D ark . 5 c .......... 5 76
Sw eet Cuba, 5 e .............6  70
Sw eet Cuba, 10c ......... 11 10
Sw eet Cuba, 16 oz. tin s  5 00 
Sw eet Cuba, 16 oz. foil 4 50 
Sw eet Cuba, 16 02. bx s  4 80
Sw eet Cuba, %  n>.......... 2 25
Sw eet B urley , 6c ...........$ i t

Sw eet M ist, % gr. . . . . 5  70 
Sw eet B urley, 24 lb. cs 4 90
Tiger, % gross .............. 6 00
Tiger, 5c tin s  .............. 5 50
Uncle Daniel, 1 lb. . . . .  60
Uncle D aniel, 1 oz! ___5 22

Plug
Am, N avy, 15 oz. . . . .  28 
D rum m ond, N a t Leaf,

2 & 5 lb......................  60
D rum m ond N a t. L eaf

p e r doz................... ... as
B a ttle  A x ......................  37
B race r ............................... 37
Big F o u r ....................... 8i
Boot J a c k  ......................  36
Bullion, 16 oz................... 46
Clim ax Golden T w ins , 43
D ays W ork  ..................... 27
D erby ................................  28
6 B ros................................... 63
G ilt E dge ....................... 66
Gold Rope, 7 to  lb ..........  68
Gold Rope, 14 to  lb. . .  58
G. O. P . ........................  I#
G ranger T w is t ..............  46
G. T. W . ........................  87
H orse  Shoe ....................  43
H oney Dip T w ist . . . .  45
Jolly  T a r  ........................  40
J .  T ., 8 oz.......................  35
K eystone T w is t ........... 41
K ism et ............................... 43
Nobby Spun Roll ......... 53
P a rro t ............................... 28
P eachey  ........................... 40
P icn ic  T w ist ..................  45
P ip e r H eidsick  ............... 69
R edicut, 1% oz...............  38
R ed Lion ......................... 30
S herry  Cobbler, 10 oz. 26
S pear H ead, 12 oz..........  44
S pear H ead, 14% oz. . .  44 
S pear H ead , 7 oz. . . . .  47
S quare  D eal ................... 28
S ta r  ................................... 43
S tan d a rd  N avy  ............  84
T en  P en n y  ......................
Tow n T alk  14 oz........... 30
Y ankee G irl ................... 32
„  Sm oking
Sw eet C o r e .......................84
M a t C a r ............................. 82-
W arp a th  .......................... 24
Bam boo, 16 oz................21
I  X  L. 5th...........................21
1 X L, 14 oz. palla ..81
H oney Dew .................. 4«
Gold Block .................... 41
F lagm an  .......................... 44
Chips ....................... , . . . .8 1
K iln  D ried .................... 21
D uke’s  M ix ture  ........... 41
D uke’s Cam eo .............. 43
M yrtle N avy  ................. 44
Yum Yum, 5c p e r  g ro  6 85 
Yum Yum  10c p e r  g ro  11 50 
Yum, Yum, l ib .  pa lls  89
C ream  ...............................39
C ora Cake, 2% o z ..........24
C ora C ake, l ib .21
Plow  Boy, 1% oz..........39
Plow  Boy, 3% oz..........39
Peerleee, 3% oz............... 35
Peerleas, 1% oz. ...........I f
A ir B rake  .........................34
C ant H ook .......................30
C ountry  Club ............. 82-34
Forex-XXXJC ................. SO
Good In d ian  ...................24
Self B inder, 14oz. (os. 20-22
Silver Foam  ..................... 24
Sw eet M arie ...................32
Royal Sm oke .................42

T W IN E
C otton, 3 ply  ............... 24
C otton, 4 ply ...................24
Ju te , 2 ply  ....................... 14
H em p. 4 p ly  ................... 13
Flax, m edium  ............   24
Wool, 1 lb. bales . . . .  2

VINEGAR
H ighland  app le  c ider 22 
O akland app le  c ider ..17 
R obertson’s  Com pound 13%
R obinson’s  C i d e r ........ .16
S ta te  Seal s u g a r ...........13
40 g ra in  p u re  w h ite  ..10 

B arre ls  free.
W ICKING

No. 0 p e r  g r o s s ........... 30
No. 1 p e r gross ........... 40
No. 2 p e r gross ........... 50
No. 3 pe r gross ........... 75

W OODENW ARE
B askets

B u s h e ls ...............................1 00
B ushels, w ide b and  . .1  15
M arket ............................... 40
Splint, la rg e  ...................3 50
Splint, m edium  .............3 00
Splint, sm all ................... 2 75
W illow, C lothes, la rge  8 25 
W illow, C lothes, em ail 6 25 
Willow, C lothes, m e’m  7 26 

B u tte r P la tee  
W ire E n d  o r  Ovals.
% Tb., 250 In c ra te  ..........30
% tb., 250 in  c r a t e ..........30
1 Tb., 250 In c ra te  ..........30
2 lb., 250 in  c ra te  .......... 36
3 lb ., 250 in  c ra te  .......... 40
5 lb., 250 in  c ra te  .......... 50

C hum e
B arrel, 5 gal., each  . . . 2  40 
B arre l, 10 gal., e ach  . .2  54 

C lothes P in s  
R ound H ead.
4 inch. 6 g ro ss ................... 46
4% inch , 5 g ro ss  ........... 66
C artons, 20 2% doz. b x a  55

Egg C ra te s  and  Fillers 
■ u ao p ty  D um pty, 12 ds. 20

\
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Special Price Current
12 13 14

No. 1 c o m p le te ............... 40
No. 2 com plete ............. 28
C ase No. 2 fillers, 15

s e ts  ............................... 1 25
C ase, m edium , 12 se ts  1 15 

F au ce ts
Cork, lined, 8 in ..............  70
Cork, lined, 9 in ..............  80
Cork lined, 10 in .............. 90

Mop S ticks
T ro ja n  sp rin g  ............... 90
E clipse  p a te n t sp rin g  85
No. 1 com m on ............... 80
No. 2 p a t. b ru sh  holder 85
Ideal No. 7 ....................... 85
121b. co tton  m op heads 1 45

Pails
2-hoop S ta n d a rd  ...........2 00
>-hoop S tan d a rd  ...........2 35
2-w ire  Cable ...............   *2 10
C edar a ll red  b ra s s  . . . 1  25
8-w ire  Cable ................... 2 30
P a p e r E u rek a  .................2 26
F ib re  ............................... 2 70

Toothpicks
B irch , 100 packages  . .2  00
Ideal ...............................

T rap s
M ouse, wood, 2 boles 22
M ouse, wood, 4 holes 46
M ouse, wood, 6 holes 70
M ouse, tin , 6 holes . . . .  06
H at, wood ....................... 80
tta t ,  s p r i n g ....................... 76

T ubs
20-in. S tandard , No. 1 7 60 
is - in .  s ta n d a rd , No. 2 0 60 
16-in. S tan d ard , No. 3 a 60 
20-in . Cable, No. 1 . . . . »  0o 
ls - in .  Cable, No. 2 . . . . 7  00 
16-m. Cable, No. 3 . . . . 6  00
No. 1 F ib re  ...................10 2a
No. 2 F ib re  ..................... 9 2a
No. 3, F ib re  ................... 8 2a

W ashboards
B ronze Globe .................2 60
D ew ey ............................. 17®
Double Acm e .................a •»
Single Acm e ...................3 16
Double P ee rle ss  .............3 75
Single P ee rle ss  .............3 26
N o rth e rn  Queen ...........3 26
Double D uplex ...............3 00
Good D uck .......................2 75
U niversal ....................... 8 00

W indow C leaners
12 in ...................................
14 in. .................................
1« in ..................................

1 65
1 85
2 30

Wood Bowls
13' in. B u tte r  ...................1 60
15 in. B u tte r  ...................2 25
17 in. B u tte r  ...................4 15
19 in. B u tte r  ...................6 10
A ssorted, 13-15-17 . . . . 3  00 
A ssorted, 15-17-19 . . . . 4  25

W RA PPIN G  P A P E R
Com m on S traw  ........... 2
F ib re  M anila, w hite  . .  3 
F ib re , M anila, colored 4
No. 1 M an i l a ...................4
C ream  M a n i l a .................3
B u tchers ' M anila  ...........2%
W ax  B u tte r, sh o rt c ’n t  13 
W ax  B u tte r, full coun t 20 
W ax  B u tte r, rolls . . . .1 9

YEAST CAKE
M agic, 3 doz. .................1 15
Sunlight, 3 doz. .............1 00
Sunlight, 1V4 doz...........  50
T e a s t Foam , 3 doz. . . . 1  15 
Y east C ream , 3 doz. . .1  00 
Y east Foam , l f t  doz. . .  58

A X LE GREA SE

M ica, t in  boxes ..7 6  9 00
P a rag o n  ................. 55 6 00

BAKING PO W D ER 
^oyal

10c size 90 
14tb. cans  1 85 
6oz. cans 1 90 
%Ib. cans  2 50 
%lb. cans  8 75 
lib . cans  4 80
31b. cans  13 00
61b. cans  21 60

CIGARS
Johnson  C igar Co.’s  B rand

S. C. W ., 1,000 lo ts  ___ 31
El P o r ta n a  ......................... 33
E ven ing  P ress  ................... 32
E xem plar ............................. 32
W orden G rocer Co. B rand  

B en H u r
P erfec tion  ........................... 35
P erfec tion  E x tra s  ...........35
L ondres ...............................85
Londres G rand ................. 35
S tan d ard  ............................. 35
P u ritan o s  ............................. 36
P an a te lias , F in a s  .............35
P ana te llas , Bock ............... 85
Jockey  Club ....................... 35

COCOANUT
B ak er’s  B razil Shredded

10 6c pkgs., p e r case  2 60 
86 10c pkgs., p e r case  2 60 
16 10c a n d  38 5c pkgs., 

p e r case  ...................2 60

C O FFE E
Roasted

Dwinell-WYlbwi Co.’s B ’ds

W hite  H ouse, l ib ...................
W h ite  H ouse, 21b...................
Excelsior, B lend, l ib .............
Excelsior, B lend, 21b............
T ip  Top, B lend, l i b ..............
R oyal B lend ...........................
R oyal H igh  G rade ..............
Superio r B lend .....................
Boston C onibinatlon  ..........

D is trib u ted  by  Judson  
G rocer Co., G rand  R apids; 
Lee & Cady, D e tro it; Sy
m ons Bros. & Co., S ag i
naw ; B row n, . D av is  &  
W arn er, Jack so n ; Gods- 
m ark , D urand  & Co., B a t
tle  C reek; F ie lbach  Co., 
Toledo.

Sm all size, doz...............40
L arg e  size, doz.............. 75

SA FE S

Full line  of fire a n d  b u r
g la r proof sa fes  k e p t

s tock  by  th e  T radesm an  
Com pany. T h irty -five  sizes 
an d  s ty les on h an d  a t  all 
tim es—tw ice a s  m any  safes  
a s  a re  carried  by  a n y  o th e r 
house in  th e  S ta te . If you 
a re  unab le  to  v is it G rand 
R apids an d  inspec t the  
line  personally , w rite  fo r 
quotations.

SOAP
B eaver Soap Co.’s Brand

100 cakes, la rge  s iz e . .6 50
50 cakes, la rg e  s iz e . .3 25

100 cakes, sm all s ize . .3 85
50 cakes, sm all s i z e . . l  95

G ow ans & Sons B rand.

Single boxes ...................3 00
F ive  box lo ts  ............... 2 95
T en  box lo ts  ................... 2 90
T w enty-five  box lo ts  . .2  85

J .  S. K irk  & Co.
A m erican  F am ily  .........4 00
D usky D iam ond 50 8 oz 2 80 
D usky D ’n d  100 6 oz 3 80 
J a p  Rose, 60 b a rs  . . . . 3  60
Savon Im peria l .............3 00
W hite  R ussian  ............. 3 60
Dome, oval b a rs  ...........3 00
S a tine t, oval ................... 2 70
Snow berry, 100 cakes 4 00

L au tz  B ros. &  Co. 
Acme, 30 bars , 75 lbs. 4 00 
Acme, 25 b a rs , 76 lbs. 4 00 
Acme, 25 ba rs , 70 lbs. 3 80
Acme, 100 cak es  ...........3 25
B ig . M aster, 72 blocks 2 86 
G erm an M ottled  . . . . . . 3  50
G erm an M ottled, 5 oxs 3 45 
G erm an M ottled, 10 bx  8 40 
G erm an M ottled, 25 b x  3 35 
M arseilles, 100 cakes  . .6  00 
M arseilles, 100 cks 6c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles, 45 bx  to ile t 2 10

P ro c to r &  G am ble Co.
L enox ............................. 8 00
Ivory, 6 oz...........................4 00
Ivory, 10 oz....................... 6 76
S ta r  ..................................... 3 86

T rad esm an  Co.'s B rand

B lack  H aw k, one box 2 60 
B lack  H aw k , five bxs 2 40 
B lack  H aw k , te n  bx s  2 26

A. B. W risley
Good C heer .................. 4 00
Old C ountry  .................. 8 40

Soap Pow ders 
Snow Boy, 24s fam ily

s ize  ........................... 8 75
Snow Boy, 60 5 e ...........2 40
Snow Boy, 30 10« . . . . 2  40 
Gold D ust, 24 la rg e  . .4  50
Gold D ust, 100-Sc .........4 00
K irkoline, 24 4!b............. 3 80
P ea rlin e  ...........................3 75
Soapine ............................. 4 10
B ab b itt’s  1776 ...............3 75
R oseine ......................... . .8  50
A rm our’s  ..............  2 70
W isdom  ............................. 3 80

Soap Compounds
Johnson ’s  F in e  ...............6 10
Johnson ’s  X X X  ...........4 26
N ine  O 'clock ...................2 20
R ub-N o-M ore .................2 85

Scouring
E noch  M organ’s  Sons 

Sapolio, g ross lo ts  . . . . 9  60 
Sapollo, h a lf  gro. lo ts  4 85 
Sapolio, single boxes 2 40
Sapollo, b a n d  .................2 40
Scourlne Manufacturing Co 
Scourine, 62 cakes . . . . 1  22 
Soourlne, 122 cakes . . . 2  12

We have a lot of choice 
buckwheat suitable for seed. 

Write for prices.
Watson-Higgins Milling Go.

Grand Rapids, Mich.

Evidence
Is what the man from Mis- 
souri wanted when he said 
“ SHOW ME.”

He was just like the grocer 
who buys flour—only the gro
cer must protect himself as 
well as his customers and it is 
up to his trade to call for a 
certain brand before he will 
stock it.

“Purity Patent” 
Flour

Is sold under this guarantee:
If in any one case “ Purity 
Patent” does not give satis
faction in all cases you can 
return it and we will refund 
your money and buy your 
customer a supply of favorite 
flour. However, a single sack 
proves our claim about

“Purity Patent”

M ade by
G ran d  R ap ids G rain  &  M illing Co. 
194 C anal S t.( G ran d  R apids, M ich m

Send us your orders for

Ceresota, Aristos 
Fanchon *  

Barlow’s Best Flour
W e believe it's a good 

time to buy

Judson Grocer Co.
Wholesale Grocers Grand Rapids, Mich.

Just as Sure as the Sun 
Rises

C r e s c e n t

JLOUR
Makes the best Bread and Pastry

This1 is the reason why this 
brand of flour wins success for 
every dealer who recommends 
it.

Not only can you hold the old 
customers in line, but you can 
add new trade with Crescent 
Flour as the opening wedge.

The quality is splendid, ii is 
always uniform, and each pur
chaser is protected by that iron 
clad guarantee of absolute satis
faction.

Make Crescent Flour one of 
your trade pullers—recommend 
.it to your discriminating cus
tomers.
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head f u r  -two cents a word the first insertion and one cent a word foi each 

subsequent continuous insci turn No charge le^s than 25 tents, ( a s h  must accompany ali oidfis

BU SIN ESS CHANCES.
W anted—G eneral s tock  of abou t $8,000, 

doing good business in  live tow n as  p a r t  
paym en t on a  fine Im proved fa rm  of 320 
acres, located  in  N o rth e rn  Iow a. P rice  
$97.60 p e r acre. T h is  will s tan d  th e  clos
e s t investigation . A ddress M. G. Alsever, 
C en ter Junction , Iow a. 693

F o r Sale Cheap—Solid p la te  g lass  s ilen t 
salesm en show cases e lectric  lighted, sec
tiona l shelving, etc. All invoice D ecem 
ber, 1910, G rand R apids Show Case Co., 
a t  $1,600. W ill sell fo r $1,000, s ix  m onths 
tim e. Lock Box 573, S'helby, M ichigan. _______  686

Shoe S tore—On accoun t of th e  su rv iv 
ing  p a r tn e r  n o t being able to  carry  on 
th e  business, th e  only exclusive shoe s to re  
in  a  c ity  of 7,500, is  fo r sale. A snap  
fo r one w an tin g  an  estab lished  business; 
re n t low. A ddress 312 S ta te  St., L itch - 
field, III,__________________ 688

H av e  good new  im proved rea l e s ta te  in 
c ity  of D e tro it and  brings good ren t. W ill 
exchange fo r shoe s to ck  in  som e good 
tow n in  M ichigan. A ddress J . W . U pham , 
10 Sm ith  Ave., D etro it, M ich. 687

Cheap fo r cash  a n d  good notes, o r will 
tak e  p a r t  in  im proved re a l e s ta te  free  
and  c lear a t  dollar fo r dollar, new  stock  
d ry  goods an d  fix tures, good business, all 
bought s ince fa ll an d  w in te r 1910. In  
h e a r t  of f ru it belt. Look Box 573, Shelby, 
Mich.________________________________685

F o r Sale—Only s tud io  in  good tow n; 
reasonable. W rite  quick. H ., Box 54, 
C lay City, Ind iana . _______________ 684

D iam onds a t  g re a t bargains, $45 p e r 
c a ra t and  up; m ounted  rings  and  o the r 
diam ond jew elry  bought from  p riv a te  
people, sold a t  h a lf th e  reg u la r price. 
S en t on memo, bill to  ra te d  dealers. Sold 
fo r cash  only. D an I. M urray , B roker, 
3 M aiden L ane, N ew  York.__________ 683

T en  y e a rs  of success an d  why, a f te r  
fifty  y ears  of fa ilu re. A n experience book
le t, te lling  how N ew  T hough t p rom otes 
hea lth  and  success fo r o thers . W hy  n o t 
you? S en t free  w ith  th ree  m o n th s’ tr ia l 
subscrip tion  to  N au tilu s  M agazine, fo r 
10c. T he E lizabe th  Tow ne Co., D ept. 307, 
H olyoke, M ass. 682

ENUINEERINQ FOR TOWN AND 
COUNTRY IMPROVEMENT

Reliable surveys and estimates made. Water 
Power. Water Works. Electric lighting p av- 
mg. Concrete Work. Drainage, Improvement 
of Swamp Lands. Geological Investigation of 
Mineral Deposits. Ross and McCoy E n
gineering Co.. M endon, Mich.

F o r  Sale—My b a za a r  s tock , invoices 
abou t $1,200. R eason fo r  selling, sickness 
an d  o th e r business. A ddress O. A. W ood, 
Alm a, M ich.______________  680

F o r Sale—G rocery a n d  bakery , doing 
good business, equipped w ith  firs t-c lass  
fix tures in  tow n 5,000 population. P len ty  
m anufac tu ring . L a rg e s t p o ta to  market! 
in  M ichigan. B es t of reasons  fo r  selling. 
A ddress No. 692, care  T radesm an . 692

F o r  Sa,e—One E m p ire  coffee m ill, 1 
D ayton C om puting scale, 1 M cCaskey a c 
count reg is te r, 1 B ow ser 5 b a rre l oil tan k , 
2 s ix  foot coun ter cases, 1 um brella  case, 
1 P a te n ts  cheese cu tte r , 1 N a tio n a l cash  
reg is te r, 1 4-foot floor case, 1 c rack e r 
case, 1 3,000 p o st card  rack . W . A. 
G ardner, E lm ira , M ichigan.__________691

F o r  Sale—L a rg e s t an d  b e s t equipped 
d ru g  and  book s to re  in  b e s t re so rt c ity  
in  N o rth e rn  M ichigan (L ow er P en in su la ). 
Good all y e a r  round  trad e . P rosperous 
c ity ; good fa rm in g  com m unity ; ru sh in g  
re so rt business in  sum m er. Sales $16,000 
p e r  year. S tock  an d  fix tu res invoice ab o u t 
$8,000, a ll clean  a n d  u p -to -d a te  fo r b est 
c ity  trade . F in e  p rescrip tio n  business. No 
c u t ra te s  on any th in g . L a rg e  p e r cen t of 
profit and  a ll expenses low. B usiness e s 
tab lished  19 years  a n d  s tead ily  increasing . 
T h ree  s to ry  building, b e s t co m e r in  city. 
W ill sell o r re n t s to re , fo r long te rm , if  
desired. O w ner w ishes  to  re tire  from  busi
ness an d  go W est. Do n o t w rite  unless 
you m ean  business. A ddress N o rth e rn  
M ichigan, c a re  M ichigan T radesm an . 690

F o r Sale—B est p ay ing  g en eral s to re  In 
th e  S ta te . D id business la s t  y e a r  of 
$65,000. L ocated  in  good fa rm in g  com 
m un ity , b rick  s to re  building, good clean 
stock . Double yo u r m oney In th re e  years. 
W ill accep t $6,000 to  $8,000 down, balance 
a t  s ix  p e r  c en t in te re s t. D on’t  m iss th is  
chance if  you w a n t to  go in to  business 
o r change location. B ishop B ros., Mil- 
lington , M ichigan. ______________689

Merchandise sale conductors. A. E . 
Greene Co., 414 Moffat B ldg., Detroit. A d
vertising fu rn ished  free, w rite for date, 
term«, etc. 649

F o r sale  or tra d e  fo r re a l e sta te , s tock  
general m erchand ise  located  In good busi
ness tow n in M ontcalm  county, w ith  
beautifu l lake and  p leasu re  reso rt. J u s t  
th e  place fo r good w ideaw ake business 
m an. Invoices ab o u t $5,000. Can reduce 
to  su it. Y early business ab o u t $20,000. 
A liberal d iscoun t offered fo r cash  sale. 
Good reasons for selling. A ddress C. M. 
C., care  M ichigan T radesm an ._______676

F o r Sale—Clean s tap le  s tock  of m e r
chandise, will Invoice betw een $3,000 and  
$4,000. C en tra lly  located, in  good brick 
building, 30x60, w ith  p la te  fron t. Good 
fu rn ace  an d  lig h tin g  p lan t. W ill sell 
building o r re n t reasonable . Also, th ree  
only, lo  ft. floor cases an d  one N ationa l 
C ash  re g is te r fo r sale. A ddress M rs. M. 
C. H aring , G ran t, Mich._____________ 675

To E xchange—F o r shoes an d  m en’s 
fu rn ish ings, equ ity  in  160 acres  solid 
heavy  tim ber, n e a r  ra ilroad  in  W isconsin. 
G row ing in value every y ear. A ddress 
No. 674, care  T radesm an .___________ 674

F o r Sale—Buy a t  your own price, one 
N ationa l C ash reg is te r, 6 d raw er floor 
oak  cab inet to  h ig h est bidder. M ail your 
offer. C ost $550. Good a s  new . B urns 
& Kibler, P e rs ia , la ,_________________ 673

W holesale an d  re ta il c ig a r business in 
second b est c ity  in  O klahom a; estab lished  
four y ears  and  doing good business; s tock  
and  fix tu res invoice ab o u t $12,000; a  fine 
opportun ity  fo r one w ho u n d e rs tan d s  the  
business; good a d ja ce n t tra d e  te rri to ry ; 
good ra ilroad  facilities , hav ing  th re e  m ain  
iines. A m odern sm all c ity ; c lim ate  and  
h e a lth  conditions excellen t; business did 
$40,000 d u rin g  1910 an d  susceptib le  to  in 
crease ; now  p a rtly  ow ned by no n -res id en t 
who w ishes to  re tire ; a  very  good deal 
fo r one desiring  such  a  business. A ddress 
Clyde W ashburn , Sec’y, Enid , Okla. 672

F o r Sale—T ea  and  coffee business; full 
line of p rem ium s; estab lished  routes, 
e lectric  mill, horse an d  wagon, fixtures, 
etc. A  good proposition  fo r th e  rig h t 
p a rty . M ust leave c ity  on acco u n t of 
sickness. A ddress V. H o b art, 710 21st 
Ave., S., M inneapolis._______________ 670

J . L. M cK ennan, O m aha’s  noted  m er
chandise  auctioneer, is now  selling  fifteen 
th ousand  do llar general s to ck  fo r L . E . 
H olm es, A fton, Iow a. W rite  fo r m y book 
of reference. H om e add ress  Lock Box 
478, O m aha, Neb.___________________ 679

F o r Sale—Nice m ea t m a rk e t business 
a t  F rem on t, M ichigan. Good locality, 
s lau g h te r house w ith  the  business and  in 
a  locality  w here  live s tock  is p lentiful. 
A p a r ty  th a t  can  speak  th e  H olland 
language  w ill contro l th e  m ea t business 
here . W rite  H . M cCarty, F rem on t, M ich
igan. 661

F o r Sale—Sm all grocery  s tock  an d  fix
tu re s  located  in  th riv in g  tow n of 1,200 
population. Good estab lished  business. 
R eason fo r selling, w ish  to  re tire  from  
business. A ddress Box 25, Bellevue, 
M ichigan. 663

If  you w a n t to  buy a  s to re  fo r cash  
o r fo r p a r t  cash  an d  p a r t  rea l e s ta te , we 
can show  you som e barga in s. In te rs ta te  
L an d  Agency, D eca tu r, 111. 665

W ill sell ou r s tock  of d ry  goods, c a r
p e ts  and  ru g s  w ith  sm all s tock  groceries. 
T he  m ain  d ry  goods s tock  an d  located  in 
b rick  sto re , b est corner in  tow n. R eason 
fo r selling, poor health . W rite  o r phone 
C. G. M orris & Son, A thens, Mich. 664

W an ted —To buy, fo r  cash, s tock  of 
shoes, clo th ing  o r d ry  goods. A ddress 
R. W. Johnson, P an a , HI.__________ 659

LISTEN, MR. MERCHANT
We are ready, right now. to conduct a business 

building, profit producing advertising campaign, 
that will increase your cash sales from three to 
six  times, dispose of old goods, and leave your 
business in a stronger, healthier condition than 
before.

Comstock-Grisier Advertising & Sales Co.
997 Ohio Building Toledo, Ohio

F o r Sale—N ew  stock  g en era l m erch an 
dise  in  rich  fa rm in g  coun try , 40 m iles 
from  Chicago. W ill Invoice $4,500. N ew  
tow n. N o s to re  w ith in  8 m iles. D oing a  
splendid business. Cheap ren t. M ust be 
cash . N o trade . R eason fo r selling, ill 
health . A ddress H en ry  C. A ndres, R. D. 
No. 1, Peotone, 111.___________________660

F o r Sale—Clean s to ck  d ry  goods, no
tions, fu rn ish ings, shoes. D oing cash  
business. C ash proposition. Snap fo r 
som eone if tak en  a t  once. Going W est. 
A ddress Lock Box 28, N o rth  A dam s, Mich. 
___________________________________  658

To E x ch an g e—Q u arte r sec tion  good 
land  ad jo in ing  good tow n In M ichigan, 
fo r $2,400 s tock  o f g en era l m erchand ise  o r 
hardw are . A ddress E. T. F roelich , F ro e- 
llch, Iowa, 668

F o r Sale—$9,000 s tock  d ry  goods, shoes. 
Old stand . L c j t  opening Southern  M ichi
gan . On L ane  Shore. Tow n 1,500. Stock 
clean, best location. A ddress B usy, care  
T radesm an.____________________ 655

FOR SALE— U P-T O -D A TE G EN ERA L 
M ERCHANDISE STOCK, LESS THAN 
TW O YEARS OLD. GOOD LOCATION. 
GOOD BUSINESS. DOING OVER $40,000 
BUSINESS ANNUALLY. INVOICES 
ABOUT $12,000. SATISFACTORY R EA 
SON FOR SELLIN G . A DDRESS NO. 
654, CARE TRADESM AN. 654

F o r Sale—Clean s tock  of general m e r
chandise, including buildings in  coun try  
tow n in  the  T hum b of M ichigan. In v en 
to ries  $3,000. R eason fo r selling, fa iling  
health . C an reduce stock. A ddress Lock 
Box 107, Colling, M ichigan._________646

F o r Sale—A  first-c lass  s tock  of g ro 
ceries in  b est county  s e a t  tow n in  K a n 
sas. W ill invoice 7 to  8 thousand . Sales 
la s t  y e a r  over 80 thousand . W ill reduce 
s tock  to  su it purchaser. B usiness e s ta b 
lished  over 40 years. R eason fo r selling, 
o th e r business. A ddress A. B. C., care  
M ichigan T radesm an .________________ 638

F o r Sale—A first-c lass  b ak ery  and  
property . A ddress 124 S. F ran k lin  s tre e t, 
G reensburg, Ind. 630 _

F o r Sale—Com plete s tock  d ry  goods, 
groceries, shoes, $7,000. M ichigan tow n 
of 1,400. L arge  payrolL Old business. 
Snap. Going W est.. No trade . A ddress 
No. 613, care  M ichigan T radesm an . 613

V aluable residence w ith  electric  ligh t 
and  ba th , in good tow n, to  exchange for 
m erchandise . A ddress No. 575, care  
T radesm an .__________________________ 575

F o r Sale—G rocery s tock  an d  fixtures, 
doing good business. Good location. Good 
reason fo r selling. A ddress No. 566, care  
T radesm an . 566

G rocery s tock  fo r sale, located  in  c ity  
of 12,000, s to re  build ing  can  be ren ted  o r 
w ill sell th e  p roperty . A ddress No. 555, 
care  T radesm an . 555

F o r Sale—Good clean  s tock  h a rd w are  in 
C en tra l M ichigan, tow n of 600 popula
tion. A ddress H ard w are , care  M ichigan 
T radesm an . 545

W an ted —S'everal good, clean  stocks of 
general m erchand ise  in  exchange fo r im 
proved fa rm s in  C en tra l an d  N o rth e rn  
Iowa. F o r fu r th e r  in fo rm ation  w rite  Iow a 
R ealty  Co., E m m etsbu rg , Iow a. 640

Do you w a n t to  pu rchase  an y  line of 
higi. c lass business In th e  W est?  If  so, 
W rite  us. M em bers P o rtlan d  R ea lty  
B oard. A ddress P o rtlan d  In v es tm en t & 
R ealty  Co.. Yeon Bldg., P o rtland , Oregon.oso

W rite  u s fo r p lans an d  p rices on a  
rousing  te n -d ay s’ sale. A ddress W este rn  
Sales Com pany, Hom er, L a. 411

Safes Opened—W . L. Slocum, safe ex 
p e rt an d  locksm ith. 62 O ttaw a  s tree t, 
G rand R apids, Mich. 104

W ill pay  cash  fo r s tock  of shoes and  
rubbers. A ddress M. J . O., care  T rad es
m an. 221

Cash fo r your business o r real e sta te . 
I  b ring  buyer and  seller toge ther. No 
m a tte r  w here located  If you w an t to  buy, 
sell o r exchange any  k ind  of business or 
p roperty  anyw here  a t  an y  price, address 
F ra n k  P. Cleveland, R eal E s ta te  E xpert, 
1261 A dam s E xpress Building, Chicago, 
Illinois. 9g4

I pay  cash  fo r stocks o r p a r t  stocks 
of m erchandise. M ust be cheap. H. 
K aufer. M ilwaukee, W is. 92

If you w an t to  tra d e  you r s to re  o r city  
p ro p erty  fo r fa rm  land, w rite  us, s ta t in g  
w h a t you have; i t ’s fa ir  value and  w here  
you w an t your land. W e can  g e t you a  
trade . In te rs ta te  L and  Agency, D eca tu r, 
111.___________________________________ 550

H E L P  W A NTED .
W an ted—B y S. R osen thal & Sons, P e- 

toskey, M ichigan, a  good clo th ing  sales
m an, one th a t  is capable an d  no t a fra id  to  
w ork. S ta te  salary . E nqu ire  by m ail
Im m ediately._________________________ 681

W an ted—E xperienced salesm en, calling 
on th e  d ry  goods an d  d e p artm en t tra d e  
to  c a rry  K om forter K otton  a s  a  sideline 
on a  10% com m ission. A ddress P . G. 
M ayhew  Com pany, H olland, Mich. 662 

P a r tn e r  W an ted —Refined lady w ith  
som e cash ; a  splendid opportun ity . C. H .
M anigold, C arlshend, Mich.__________671

W anted—C lerk fo r shoe sto re , m u s t be 
a  good w orker and  reliable. Send re fe r
ences. S a la ry  $12. P . C. Sherw ood &
Son, Y psilantt, Mich.________________ 652

W anted—Clerk fo r general s tore . M ust 
be sober and  industrious  and  have some 
previous experience. R eferences required. 
A ddress Store, c a re  T radesm an . 242 

Local R ep resen ta tiv e  W an ted —Splendid 
incom e a ssu red  r ig h t m an  to  a c t  a s  our 
rep resen ta tiv e  a f te r  le a rn in g  o u r busi
ness thoroughly  by m ail. F o rm er ex
perience unnecessary . All w e requ ire  is 
honesty , ab ility , am bition  an d  w illingness 
to  lea rn  a  lu c ra tiv e  business. N o so lic it
ing  o r trave ling . T h is  is  a n  exceptional 
opportun ity  fo r a  m an  in  your section 
to  g e t in to  a  big  pay ing  business w ithou t 
cap ita l an d  becom e independen t fo r  life. 
W rite  a t  once fo r p a rticu la rs . A ddress
E . R. M arden, P res . T he  N a tio n a l Co- 
O perative R eal E s ta te  Com pany, L  371 
M arden Bldg., W ash ing ton . D. C. 448

SITU A TIO N S W A NTED .
W an ted—Position  by young experienced 

shoem an. Can fu rn ish  b e st of references. 
A ddress No. 678, care  T radesm an . 678 

W an ted —Position  a s  m an ag er o r sa le s 
m an in  h a rd w are  an d  house fu rn ish in g  
business. H ad  eleven y e a rs ’ experience. 
Give good references. Age 38. A ddress 
Position , 278 S cribner SL, G rand  R apids, 
Mich. 667

W an t ads. continued on n e x t page.

P R IN T IN G
For Produce Dealers

Letter Heads, Bill Heads, Business Cards 
Envelopes, Statements 

Shipping Tags, Order Blanks
In fact, everything that a produce dealer 
would use, at prices consistent with good 
service. jA jf> jA

TRADESMAN COMPANY
GRAND RAPID S, MICH.
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Special Features of the Grocery and 
Produce Trade.

Special Correspondence.
New York, Sept. 25—A lm ost every 

day seems to  bring  in m ore orders 
for spot coffee and, while the trade 
has been a long tim e realizing that 
high prices were inevitable and here 
to  stay for some time, it is waking 
up and the past week showed some 
p re tty  good transactions. O rders have 
come from  m any different poin ts by 
mail and wire and the range of pric
es show s the previous high level— 
possibly accentuated. A t the close 
Rio No. 7 is w orth  in an invoice way 
1 3 ^c . In  store and afloat there  are 
2,208,860 bags, against 3,022,025 bags 
a t the same time last year. Milds 
are in ra ther light request and pric
es are about unchanged. Stocks are 
m oderate. A year ago A riosa coffee 
was 15c. To-day it is 22j£c—show
ing an advance of exactly 50 per cent. 
T hese prices are tu rn ing  the a tten
tion of m any consum ers to  B attle 
Creek.

Sugar is—sugar. T he m arket is 
steady and w hether the top has been 
reached is for the future to  deter
mine. G ranulated is strong  a t 6.75c, 
less 2 per cent. Demand, of course, 
show s a big slump.

H olders of tea seem to be in a 
cheerful fram e of m ind as to  the 
future and prices are well sustain
ed. Japans and Form osas seem to 
be m ost sought for, but blacks gen
erally  are doing b e tte r than  usual.

Sellers of rice report m ore orders 
and buyers seem to realize th a t quo
tations are not a t all likely to  be re 
duced. F irm ness characterizes the 
whole line. Prim e to  choice dom es
tic, 4$|@ 5c.

Spices are quiet and no change is 
noted in quotations. Singapore black 
pepper, l l J 4 @ l l^ c ;  white, 17@ 
17J4c; Zanzibar cloves, 17@17J^c.

Im provem ent is showing in the 
m olasses m arket, but the w eather has 
been too hot for active trading. Good 
to  prim e domestic, 25@32c. Syrups 
are quiet and in m oderate supply.

T he tom ato  pack is draw ing to 
w ard the  end of the season and the 
supply of raw stock a t canneries has 
not been so very large during the 
period usually given over to  a “glut.” 
S tandard 3s rem ain a t 85c. Com  is 
steady, w ith indications of a  p re tty  
full pack. Peas are very well sus
tained and the supply is very m od
erate.

B utter is steady. Cream ery spe
cials, 27J/£c; extras, 26@26J^c; fac
tory, 19@19J^@20c. T he supply oi 
top grades has been p re tty  well clos
ed up.

Cheese is firm and the supply is 
not overabundant. New Y ork State, 
whole milk, 14J4@14J^c; fancy, 14c.

The supply of eggs, except for the 
very choicest, is g reater than  can 
well be disposed of and the m arket 
is heavy, w ith quotations around 1 9 0  
21c. Very best W estern , 25@27c, but 
the la tter is, perhaps, extrem e.

Prison Convicts To Own Grocery 
Store.

Jackson, Sept. 26—W ith  the  advent 
of O ctober 1 the inm ates of Jackson

prison will own their grocery store. 
I t  has been conducted on the co
operative plan, to  an extent, since its 
inception and after the date named 
it will be fully co-operative and the 
p roperty  of the inm ate#  of the prison, 
who will buy gods for cost plus a 
very  scant m argin for waste, freight 
and o ther sm all expense.

T hanks to  W arden Simpson the 
750 m en a t the prison can now se
cure any kind of article kept in a 
grocery  sto re  and m any which are 
not found in the ordinary grocery 
and a t a price much less than  here
tofore. T he innovation is one of the 
m ost popular ever established a t the 
prison w ith the  men.

W hen Mr. Simpson assumed 
charge of the prison he found th at 
initiates w ere occasionally sending 
down for a few luxuries to  the incon
venience of all concerned. T he m at
te r  of cost to  the inm ates of the 
prison was a serious one as their 
earnings, on the average, are none 
too large and they w ere ' obliged to  
go w ithout some th ings they  needed 
because their funds would not per
m it as general buying as they wished.

G enerously the W arden advanced 
$1,000 of his own m oney to  s ta rt a 
store a t the  prison. I t  has been m ost 
popular since its inception. O rders 
have come w ith surprising rapidity  
and have been general from  all the 
m en in the prison and much m ore 
extensive than  was possible under 
the old system. A slight m argin of 
profit was charged to  make good the 
borrow ed money. T his has been paid 
back now.

A sta tem ent compiled by Chief 
Clerk Neesley shows th a t bills pay
able, but not ye t m atured, am ount 
to  $616.55, cash in bank, $805.50, leav
ing a balance in cash of $188.50, be
sides re tu rn ing  the borrow ed capital 
and paying all o ther expenses. T he 
stock is w orth  about $2,000, so it will 
be seen th a t the store has made over 
$3,000 in seven m onths.

A new price list will follow the 
inventory O ctober 1. I t  w ill quote 
goods a t a m argin even low er than  
they  are sold now, o r practically  a t 
wholesale. T he m argin to  be charg
ed fo r expense and w aste will not 
add one cent to  any article in the 
store, so practically  wholesale prices 
will prevail fo r the inm ates.

Oil stoves, shaving utensils and 
o ther accessories m ay be found in 
the store beside the  usual grocery 
features. T he groceries enable a m an 
to  have a lunch in his cell o r add to  
the ra th e r light supper which is serv
ed in the cells. D ozens of o ther ar
ticles add com fort and enjoym ent to  
the  p light of the  men and are bought 
so reasonably  th a t the  outlay is not 
m issed by the inm ates.

No m ore popular innovation has 
been m ade a t the prison than  the co
operative store, which has proven a 
distinct success.

W hen you draw  your last will, 
guard, if possible, against a  hundred 
wills and w on’ts  th a t will come a ft
er you are dead.

It is what a woman does not know 
that makes her worry.

Value of Country Store Education.
“If  I  had a son I  would w ant him 

to s ta rt in life as I  did—as a clerk 
in a general store in a small coun
try  town,” declared Alonzo Burt, the 
new $15,000 a year F irs t V ice-Presi
dent and T reasurer of the Chicago 
Telephone Co., and its four affiliated 
concerns. Mr. B urt has come to  Chi- 

'c ag o  from  Milwaukee, where he was 
President o f the Milwaukee T ele
phone Co. until th a t position was 
abolished when the company became 
a p a rt of the “operating unit” of five 
big concerns. Plainly, Mr. B urt’s ear
ly life on a farm  in Ohio and his later 
days spent in a county store left 
their impression on him. H e is not 
enam ored of life in a big city. “I t  
is a fine train ing  for a young man 
to  be b rought up in a general store 
in a small town,” continued Mr. 
Burt. “Down in Ohio in our store 
we used to  sell the farm er everything 
he bought, and take everything he 
produced. T here are comparatively 
few such stores now. T h at was for
ty  years ago, and the farm ers are 
m ore prosperous now.” T he tele
phone V ice-President smiled again at 
the connection betw een the increas
ed prosperity  of the farm er and the 
declining im portance of the general 
store.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Sept. 27—Cream ery, 2 4 0  
28c; dairy, 20@25c; poor, all kinds, 
15@18c.

E ggs — Fancy, candled, 25@26c; 
choice, 22@24c.

Live Poultry  — Fowls, 13@14c; 
ducks, 13@14c; turkeys, 12@l4c; 
springs, 13@15c.

Beans — M arrow, $2.75; medium, 
$2.40; pea, $2.40; red kidney, $3.25; 
white kidney, $2.65.

Potatoes—New, 70@75c per bu.
Rea & W itzig.

An Indianapolis preacher, Rev. 
Charles Fillm ore, in an address to  the 
Christian M inisters’ A ssociation de
plored the effeminacy of the church
es, saying, “Too long has the church 
been m anned by the ladies’ aid so
ciety. I t  is suffering from  anemia be
cause it has substituted pink teas for 
red blood. In  place of the ancient 
arm y of the Lord w ielding the sword 
of the  sp irit we have the  D orcas 
needle circle.” He rem arked that 
“the large m en’s classes in our Sun
day schools, the m en and m issions’ 
forw ard m ovem ent and o ther things 
prophesy the speedy coming of a day 
when the m usic of the church will 
not be m ainly soprano and alto 
duets.” Rev. Mr. Fillm ore m ust have 
had a falling out w ith the ladies of 
his church. I f  he can get the men 
to  w ork half as hard  as the women 
do, he will have no com plaint to  
m ake about there being too much al
to  and soprano in his church.

I t  is to  be regretted  th at the W ar 
D epartm ent has been compelled to 
advertise a special competitive exam 
ination fo r candidates for commis
sions in the arm y from  civil life be
cause W est Point does not tu rn  out 
a sufficient num ber of officers to sup
ply the demand. There are 200 va

cant second lieutenantships a fte r all 
the graduates of W est Po in t Mili
ta ry  Academy have been commis
sioned. T he pay is $1,700 a year and 
is increased 10 per cent, fo r every 
five years in th at grade. F ree  quar
ters and o ther allowances are given, 
and if the officer lives long enough 
he may be a colonel. P rom otions are 
slow, however, and probably th a t is 
the reason why m ore young men do 
not en ter W est Point. T hey are am
bitious to m ake m oney and they w ant 
to  make it faster than  they see any 
prospect of doing it while serving the 
Government.

R equiring a telephone company, as 
a condition to  receiving a license to 
place poles on a city street to  perm it 
the m unicipality to  use them  to  car
ry  its fire alarm  and electric light 
wires w ithout compensation, is held 
in Postal Telegraph-C able Co. vs. 
Chicopee (M ass.) 32 L. R. A. (N. S.) 
997, no t to  be unreasonable, where 
the benefit to  the m unicipality does 
not exceed the cost of inspecting the 
poles to  keep them  safe from  travel
ers, and the risk it runs of being held 
liable to  them  fo r injuries because of 
the presence of the poles in the 
street; and it is held to  be imm aterial 
th a t the high curren t of the light 
w ires renders g reater care necessary 
on the part of employes a t w ork up
on the poles, and m akes possible in
ductive disturbance on the telephone 
line, which m ay require its ow ner to  
m aintain a h igher voltage than  it o th 
erwise would.

A m eat and vegetable tes t is being 
made by H arvard  University, under 
the direction of the physical d irector 
of th at institution. T w o bro thers are 
walking from  B oston to  California 
and have reached Chicago. T hey are 
23 and 25 years of age, respectively. 
T he elder eats m eat and the younger 
lives on vegetables. T hey sleep out 
of doors and when stopping at ho
tels m ust sleep on the roof. Each 
takes his turn pushing a w heelbar
row  carrying their baggage. The 
vegetarians hope the younger b ro th 
er will stand the trip  better, while 
the m eat eaters are willing to  w ager 
th at the elder b ro ther will prove the 
b e tte r walker.

A law yer who died in 1906 had 
751,860 shares of w orthless mining 
stocks, the par value of these securi
ties being from $3 to $25 a share. B e
cause of the large num ber of mining 
shares it took a long time to  settle 
his estate, the to ta l value of which 
was $248,240. W hen he died he owed 
nearly  $50,000. T here is som ething 
alluring about a mine, but there is 
m ore m oney sunk in such holes in 
the ground than ever comes out.

T o be ahead of the tim es is credit
able, but m ightily uncom fortable.

BU SIN ES8 CHANCES.
F o r Sale—One of b e s t loca ted  confec- 

tionery , c ig a r and  ice c ream  s to re s ; new  
iceless fou n ta in  and  fix tures. P rice  $700. 
Good opening fo r hom e b ak ery  also. A d-
d re ss  No. 695, care  T radesm an .______695

F o r Sale—A t once a t  a  b a rg a in , sm all 
h a rd w are  an d  g rocery  s tock  in  new  fa rm 
ing  coun try , doing  good business. S ick
ness in  fam ily  reason  fo r  selling. W rite  
fo r  p a rtic u la rs  No. 694, care  T radesm an .
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Valuable Opportunity
Slightly Damaged New Automobiles

Guaranteed Mechanically Right

BARGAIN FOR QUICK SALES

A chance to own a Standard Make of Automobile 
valuable for pleasure, livery or business.

VELIE COMPANY 1615 Michigan Ave., Chicago

A  Prime Favorite in the 
Copper Country

Green Seal
Cigars
Have you tried the

ftew  Standard Size Yet?

Detroit Cigar 
Manufacturing Go. ■

Detroit, Mich.

Building Business for K eeps
E. ST. ELMO LEWIS

I n  th e  " C o m m e r c ia l U n io n ”

This bargain mania from which retailers are really suffering much more than 
the public, is driving the retailer to such a hysterical degree that he cuts prices so 
low that he has nothing left for the service, for the forethought, for the courtesy 
which makes and holds friends, creates regular customers for the house and consti
tutes the very essence of that good will which is worth money.”

The cereal that always makes and holds friends for itself 
and for the grocer—the one that sells on its merits without cut 
prices—that is sold at one price to every • 
retailer, without favoritism or 4 ‘inside 

the only genuine, the original

“Won its FAVOR \  
through its FLAVOR”



The Facts in the Sugar Situation
r J ''H E  present advance in the price of sugar is of deep concern to every household in the land.

The American Sugar Refining Company, which refines 42 per cent, of the sugar consumed in 
these households, and, therefore, shares their interest in the situation, deems it timely to record publicly 
its understanding of the advance, and its own policy in connection therewith.

The crop just harvested in Cuba shows a shortage of about 300,000 tons from the previous crop, direct 
loss in our supplies, as these sugars come to the United States almost exclusively.

Long-continued heat and drought in Europe, corresponding closely to the untoward Summer 
weather conditions in this country, have so seriously impaired the growing beet sugar crop of France, 
Germany and Austria that estimates of a reduction of from 1,000,000 to 1,500,000 tons or more—nearly one- 
fifth—in the supplies of Europe are generally made.

This threatened scarcity has caused excessive speculation in Europe and has advanced the sugar 
prices in London and Hamburg—the leading sugar markets of the world—VA cents per pound since June 
15, while growers of cane sugar, in the face of an anxious demand and a certain shortage in the beet 
product, have similarly advanced the price of their product lp& cents per pound in the same period.

The American Sugar Refining Company does not ow n an acre of cane 
sugar land, nor does it produce a pound of raw sugar; it depends for its sup
plies of raw sugar upon the growers of Cuba, Porto Rico, the Philippines,
Hawaii, Java and other sugar countries.

It has, in common w ith all other refiners at home and abroad, been 
compelled to secure its supplies from these sources at constantly advancing 
prices.

On June 15 raw sugar could be secured at 3.89c. per pound. Last w eek  
the corresponding price was 5.75c. per pound. On the June date this com 
pany was selling granulated sugar at 4.90c. per pound net, w hile recent quo
tations have been as high as 6.62c. per pound net.

As regards our policy, it will be seen from these prices that we have fairly maintained a stable margin 
between raw and refined sugars.

We believe it only just to add that the grocery trade of the country has likewise maintained a 
fair parity to the consumer.

Throughout the rise our prices have frequently been from 10 cents to 25 cents per 100 pounds 
below other refiners, this policy having been pursued designedly, and aided by supplies which were for
tunately adequate to the purpose.

We share the hope that every consumer undoubtedly entertains that the loss in Europe has been ex
aggerated (the actual figures cannot be known before December or January), and that the calls upon what 
are almost exclusively American supplies of raw sugar will gradually diminish.

Happily the domestic sugar crops promise good yield, and with their harvesting, which has already 
commenced and which will be in full progress in October, the present flurry should disappear.

In the meantime, our policy as regards a reasonable margin will be continued; it is dictated not 
only by a recognition of our peculiar relationship to the welfare of the country’s hcuseholds, but also 
by good business, for any decided check in consumption with a profit margin as narrow as that in sugar 
refining could only occasion heavy losses to all refiners.

Makers of Crystal Domino 
and Other Quality Sugars

September 13, 1911.


