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Here Are the Profits You 
Don’t Get

that
Mr. Merchant, if you were offered a line of goods

Cost less than your present stocks,
Turned quicker than your present stocks. 
Earned more than your present stocks,

You’d immediately place them upon your shelves 
and push them hard.

If you were offered a line of goods that

Required fewer salesmen,
Advertised themselves,
Appealed to more people,

You’d be foolish not to buy them, wouldn’t you?

Then w hy have you not been pushing 5, 10 and 25 
cent goods which combine ALL THESE POINTS IN A 
SINGLE LINE?

It is time to go after the profits that you’ve been 
passing out to your competitors.

W e are National Headquarters for 5, 10 and 25 
cent goods.

Write to-day for catalogue F. F. 958; go to our sam
ple rooms (see list below) and ask our manager there 
to show  you the best goods to buy, the best way to 
display them, and the cheapest way to sell them.

If you can’t call, WRITE, and do it to-day before 
some more alert merchant steps in and takes the profits 
that ought to be yours.

BUTLER BROTHERS
Exclusive Wholesalers of General Merchandise

NEW YORK CHICAGO ST. LOUIS MINNEAPOLIS DALLAS
Sample Houses: Baltimore, Cincinnati, Kansas City, Milwaukee, Omaha, San Francisco, Seattle
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Lansing Crown Top Corn Popper

Seasons the com just to suit the teste the shine as in a spider or kettle. The unpopped com falls 
automatically through the holes in the crown of the cover. This feature makes it out-sell any 
other popper made. Steel handle tha t can 't get hot or bum off. Polished steel and perfect con
struction. I f  you want the popper business, buy this popper.

The Gier & Dail Mfg. Co., Lansing, Mich.

Did it ever occur to you 
that there is a reason back of 
forty years popularity of the

Green Seal
Cigar

JT It is uniform excellence arid the 
best of workmanship.

The new sizes—Standard 3 for 25c. 
Regalia straight 10c—will convince 
you. •

Detroit Cigar 
Manufacturing Co.

Detroit, Mich.

Y our C u stom ers
Need This Protection

INTER’S chilling blasts have no terrors for the 
man who is wearing a Sunbeam Fur Coat—the 

kind that insures the maximum comfort and service at 
a minimum price. Sunbeam coats are' made entirely in ' 
our own plant. We tan the furs and tailor each gar
ment ourselves and know that it is perfect throughout.

SUNBEAM
F U R  C O A T S

Are rapid sellers wherever shown. The line is broad, 
it possesses individuality and means satisfied customers.

If you are carrying the Sunbeam line, push it! If 
not. send for our special catalog of Fur Coats and ge 
started right.

BROWN & SEHLER CO.
GRAND RAPIDS, MICH.

W . C. Rea A . J. W itzig.Rea & W itz ig
PRODUCE COMMISSION
104-106 W est Market St., Buffalo, N . Y .

‘‘BUFFALO MEANS BUSINESS”
We make a specialty of live poultry and eggs. You will find this a good 

market. Ship us your poultry and eggs.
- REFERENCES—Marine National Rank Commercial Agencies. Express Companies. Trade 

Papers and hundreds of shippers.
Established 1873

Don’t Pay a Fancy Price for Vinegar
SEND US AN ORDER TO-DAY FOR

COMPOUND
GRAIN, SUGAR AND GRAPE VINEGAR

■ The price is 1S!4 cts. per gallon with one barrel free with each fifth barret snipped this season
Tf A  T3 Kalamazoo, Lawton. Grand Rapids, Saginaw, Jackson. Ip  A  R  

• v »  D .  Detroit. Alpena. Traverse City or Bay City. -*• • v_/. D .

STOCK ALWAYS ON HAND AT THESE POINTS

An Ideal Pickling and Table Vinegar 
Satisfaction Absolutely Guaranteed

Lawton Vineyards Go. Kalamazoo, Mich.

We Manufacture

Public Seating
Exclusively

C h l l f f . H f t S  We furnish churches of all denominations, designing and 
wllW ro building to harmonize with the general architectural 

scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel. V*

^ r h n f t k  The fact that we have furnished a large majority of the city 
u V U v v l o  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction and 
materials used and moderate prices, win.

I  a H qTP H a l l o  W e specialize Lodge Hall and Assembly seating. 
L , u u O v  l i i u i o  Our long experience has given us a knowledge of re- 
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept! Y.

rimericah Seating Coinj
215 W abash A ve. CH ICAG O, ILL.

GRAND RAPIDS NEW YORK BOSTON PHILADELPHIA
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SNOW BOYÍ SNOWBOYSNOW BOY /  ______  _____
' your hltnrts I  .Weitfis more I  Good profits

SNOW BOY
)= JthsJii/i$po iuder

* % 
/

m

W e are telling YOUR custom ers abou t SN O W  BOY 

W ashing  Pow der every  day.

H ow  m uch SN O W  BOY have you in stock?

c </ W )  Jy J /x j. 'rC i .

Q uick Profits Buffalo, N. Y.
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TRAIL OF T H E  SERPENT.
In consequence of the strike of fur

niture w orkers last summer, which 
forced 6,000 men, either through sym 
pathy or coercion—m ostly coercion— 
to remain idle for eighteen m onths, 
during which tim e they received 
$114,000 in strike benefits, while they 
could have earned $2,000,000 by pro
ductive industry, local conditions are 
far from satisfactory. As the result 
of this loss in wages, the bank clear
ings showed a m arked diminution, so 
far as increase over the previous year 
is concerned, the volume of business 
showed a decided loss and the furni
ture industry suffered a blow from 
which it will take m any years to  re
cover. W orse than all is the physi
cal suffering the strike has precipi
tated. The city has never been com
pelled to deal so generously with this 
question as it has this w inter. More 
men are out of work than  ever be
fore. Much m ore m oney will be re
quired to take care of the poor peo
ple this w inter and tide over the un
fortunate than heretofore.

And to  w hat purpose? In  order 
that a half dozen lying labor leaders 
m ight disport them selves in luxury, 
ride in Pullman cars and take trips 
to Europe with their families.

The report of the S tate Labor 
Com missioner shows th a t 750 less 
men are working in our factories than 
was the case a year ago, which is a 
clear loss of at least $500,000 a year 
to the city, besides the expense of 
m aintaining the idle men by public 
and private charity.

Such are the fru its of unionism, or, 
properly speaking, such is the trail of 
the serpent. Any contact with union
ism at any point sm irches the victim 
and leaves the indelible im press of 
the torch and the bludgeon.

Saginaw Is Assembling a Ball Team 
Saginaw, Jan. 16—T he “Game of 

Rum,” which the w riter does not 
think needs an introduction to  the 
boys, has been the pastim e in this . 
section the past week with the boys 
who tried to  make their territo ry . Of 
course, they only played between 
trains, which were running from  five 
to  eighteen hours late, and, by the 
way, some of the boys checked up

when the train  did come and said 
they wished it would never be late 
again.

No doubt, if everything goes well 
with H erb. Raum, he will move next 
fall where he can be nearer his te r
ritory, as he spent about two days in 
Deford this week waiting for a train  
to  come th rough town and was the 
only one there, which made it hard 
for him, as he is the cham pion at 
Rum in E astern  Michigan, so he 
says.

A ttention, U. C. T. baseball play
ers! W e wish to  inform  the m ana
gers of all U. C. T. baseball team s 
that Guy Bennett, m anager and own
er of the Saginaw team, is a t w ork 
getting  his players in shape for the 
com ing season and several of us 
heard hm say he was going to  go to 
Bay City in June to  the convention 
and cop the prize of S tate cham 
pionship. H is one hope is that 
Grand Rapids will come over with a 
ball team. As he rem arked this week, 
lie ju st waited to  trim  them  to a T  
and knew his team  could do it and 
says there  is p lenty of Saginaw 
m oney to  back this sta tem ent up. He 
has several recruits who are expect
ed to show w onders and, w ith the 
old m embers, such as M ark Brown, 
who has a S tate wide reputation  at 
first base and is second only to  H al 
Chase, C. W . Taylor, who, no doubt, 
would be w ith some m ajor league 
team  if it were not for his family, 
and Ralph Cuyler, the crack catcher 
who has had several offers to  play 
with the big league boys but has al
ways refused to  sign a con tract on 
account of the salary question, and 
several others, there  is no question 
but what Guy will be able to  do all 
he expects to. W e don’t w ant him 
to know we have said anything about 
this to the o ther m anagers, as it is a 
secret.

George D rury, of P o rt H uron, is 
confined to  his home with his face 
in a badly frozen condition, which 
was caused from  m aking a drive 
Tuesday from  Avoca to Yale. W e 
have not had a late report from  him, 
but tru s t he is getting  along in good 
shape. H e has the  sym pathy of all 
the boys.

D on’t forget the U. C. T. m eeting 
Saturday, Jan. 20, and also th at Sec
re ta ry  H. E. Vasold will be ready 
for dues, etc.

H. W. Sullivain, form erly w ith the 
United Supply Co., opened an office 
January  2 in the  John  Conley build
ing and is acting as m anufacturers’ 
agent in factory and mill supplies. 
He reports business as opening up 
very good, as he has closed several 
good deals the past week. C. S. F.

And some of our oldest colleges 
still retain  their faculties.

W afted Down From Grand Traverse 
Bay.

T raverse City, Jan . 16—W e are 
pleased to report at this w riting that 
K enneth Livngstone is on the mend, 
after being ill for four weeks.

Boyne City’s new hotel, the W ol
verine, was opened for the public 
Jan. 15. Surely the boys, as well as 
her citizens, can be proud of such a 
hostelry. I t  is in charge of Chas. 
Renner, who has been connected 
with the famous H arvey system, of 
the Santa Fe Railroad, for years. The 
hotel will be run on the American 
and European plan. Rates, $2.50 and 
up, w ith a charge of 75 cents and 
up on the European plan. I t  will be 
up-to-date in every respect. Thanks 
to Boyne City!

W e do wish Bill Smith success, 
and if ever you do re turn  to these 
sections, rem em ber, Bill, you are al
ways welcome.

Grand Counselor George B. Craw 
and John A. Hach, Jr., chairm an of 
the Legislative Com mittee of the 
United Commercial T ravelers, ex
pect to  m eet with Governor Osborn 
a t Lafising w ithin a week in regards 
to the hotel regulation laws for our 
State and you can ju st bet there is 
going to be som ething doing. Will 
try  and give particulars later.

E. C. Below, of M anistee, surely 
had one slipped over on him recent
ly, for after loaning a fellow trav 
eler $10 about tw o m onths ago, he 
received the following: “Enclosed 
please find the ten which you loaned 
me some time ago and I surely thank 
you for same.” But the le tte r was 
short the ten and now Ernie can no 
locate his man. Kindly have the let
te r fram ed, w ith his compliments.

F red  C. Richter.

Regards the Store as a Jonah.
C harlotte, Jan. 16—W ith  the clos

ing of the dry goods store of David
B. Satovsky, the people of this place 
have come to  regard th at particular 
store building as having some kind 
of a hoodoo attached to  it. T here is 
a long list of firms th at have either 
failed or closed out their business in 
that building. In  the past six years 
Satovsky is the th ird  m an to  close 
his store, although the o ther two 
were not closed by order of the sher
iff. F red  W . Loveland conducted a 
dry goods store which he closed out 
several years ago. N ext came Chas.
E. M organ & Son, who closed out 
their dry goods stock four years ago. 
Before th a t the older residents speak 
of several firms who operated a store 
a t the  stand for a few years and then 
disposed of their business. Mr. Sa
tovsky has declared himself a bank
rupt and re tu rned  to  D etroit, where 
his fa ther is engaged in the furniture 
business. Mr. Satovsky has had two

fires during his few years in this 
city, the last one occurring a few 
m onths ago. F o r a short tim e he 
operated a branch store at Eaton 
Rapids, which he was compelled to 
abandon because of his inability to 
secure a com petent m anager. I t  is 
understood th at Mr. Satovsky has 
signified his desire to settle with his 
creditors w ithout reso rting  to the red 
tape of bankruptcy proceedings, p ro
viding they wish to settle. He de
clares his liabilities as nearly $17,000, 
with but $7,000 assets. Mr. Satovsky 
has been hard pressed for some time, 
but has made a strong  effort to 
w eather his financial troubles. Last 
T hursday a $200 judgm ent was serv
ed on him, which he paid on the 
spot, to  prevent his store being 
closed.

Preservative Used in Fountain Flav
orings.

Lansing, Jan . 16—T o State Analysi 
Fern  L. Shannon, of the Michigan 
Dairy and Food D epartm ent, is ac
corded the honor of determ ining the 
preservative that certain New York 
m anufacturers of fruit syrups sold at 
soda fountains have been using for 
some time. Shannon says that the 
substance is formic acid, a preserva
tive exploited in European countries 
under various names for several 
years.

Shannon says th at formic acid re
tains the taste  and natural flavor of 
the fru it and at the same tim e pre
vents the product from  becoming 
sour. However, he calls attention  to 
the fact th at the pure food law of 
Michigan requires th at the name of 
foreign substances shall be stam ped 
on packages and he declares that this 
has not been done.

Parker Dykes, who covers the 
W estern  S tates for the Couple-Gear 
Freight-W heel Co., of this city, is 
spending a few weeks a t the U. B. A. 
H ospital, as the result of an opera
tion for hernia. Mr. Dykes is mak- 
ng rapid progress tow ard recovery 
and will soon be on the w arpath 
again.

Menominee—The A. Spies Lum ber 
& Cedar Co. has m erged its business 
into a stock company, under the style 
of the Spies-Thom pson Lum ber Co., 
with an authorized capital stock of 
$100,000, all of which as been sub
scribed and paid in in cash.

Greenville—T he Canada Mills Co. 
has engaged in business to  m anufac
ture and sell clothing and o ther p rod
ucts of cloth, with an authorized cap
ital stock of $50,000, all of which has 
been subscribed, $10,000 being paid

Home is the place where many a 
man shows up at a disadvantage.
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FIFT Y  YEARS AGO.

Facts About People of the Long 
Ago.

W ritten  fo r th e  T radesm an .
Charles J. K ruger and M. P. 

Booth were associated in the m anu
facture of saddles, harness and 
trunks fifty years ago. T heir store 
and factory were located on the 
south side of M onroe street, near 
m arket. Mr. K ruger was prom inent 
in the M asonic fratern ity  and held 
many positions of distinction and 
power in the various lodges of the 
order. T he firm dissolved in 1870 
and Mr. Booth moved to Muskegon, 
having purchased the National H o
tel property  in that city. He m anaged 
the hotel successfully several years 
and retired from business after the 
destruction of his house by fire. Mr. 
K ruger continued the harness busi
ness in Grand Rapids several years 
after the retirem ent of Mr. Booth 
from the firm. He was succeeded in 
trade by Aaron Vandenberg.

Christopher K usterer established a 
small brewery on E ast Bridge street, 
corner of Ionia, about sixty years 
ago. H e was a popular German and 
the products of his brewery m et the 
approval of all who indulged in the 
Gambrinian beverage. He was suc
ceeded by the Grand Rapids Brew
ing Co. Mr. Kusterer, accompanied 
by Frederick Spaeth and George 
H ottinger, started for Chicago from  
Grand Haven upwards of th irty  years 
ago on the steam er Alpena, of the 
Goodrich line. The steam er went

down in a furious gale th at swept 
Lake M ichigan a few hours after 
leaving port. Several days later the 
body of Mr. Spaeth was discovered 
lying in the w ater near the shore a 
few miles south of H olland and 
brought to Grand Rapids for burial. 
The bodies of Mr. K usterer and Mr. 
H o ttinger were never recovered. 
George, a nephew of Mr. Spaeth, is 
the T reasurer and A ssistant M anager 
of the M ajestic Theater.

On the ground now covered by 
the A ldrich building, on O ttaw a 
street (occupied by the K ent State 
Bank), W illiam  Laraway operated 
the Excelsior Marble W orks. L ara
way was skilled in cutting  m arble by 
hand and turned out m any handsome 
tom bstones and small m onuments. 
Very much of the work he perform 
ed w ith hand tools is now done by 
machinery. W hen Laraw ay sold his 
property on O ttaw a street he moved 
to F isk’s Lake and opened a shop on 
the Robinson road, near the bridge 
over Coldbrook. He built the fine 
m ansion now owned by Charles P. 
L im bert on the opposite side of the 
highway.

Louis L. Launiere was a m aker of 
window blinds and lived at the Bridge 
S treet House. A fterw ard he worked 
in the furniture factories, represented 
the eighth ward, in the Common 
Council several term s and finally 
landed a good job in the m oney or
der departm ent of the postoffice.

David S. Leavitt sold footw ear in 
a store located on the south side of 
M onroe street, “between Greenwich

and Officials streets (now Ionia and 
Commerce). Mr. Leavitt also bought 
and sold real estate and in 1865 he 
owned the northeast corner of Pearl 
and O ttaw a streets, now occupied by 
the Housem an building, where he 
resided. He also erected the stone 
house that surm ounts a series of te r
races on the northwest corner of 
Barclay and Lyon streets. Form erly 
it was easy of access, but the cutting 
away of Lyon street hill by the city 
left the house far above the new 
grade line.

W illiam B. Ledyard and Moses V. 
Aldrich, a son-in-law, manufactured 
fanning mills, chain pumps and 
cheese and milk safes on the south
east corner of Division and Maple 
streets, the site of St. Andrew’s 
cathedral. Mr. Ledyard was a resi
dent of Plym outh fifty years ago, 
but later he moved to Grand Rap
ids. The fanning mill was consid
ered a necessary part of the ma
chinery equipment of every farmer. 
It was used for cleaning wheat after 
the grain came from the old-fash
ioned flails of the hand threshers or 
the useful but imperfect threshing 
machines.

C. W. Leffingwell, an a ttorney and 
justice of the peace, was the father 
of Mrs. D. H. W aters, m other of 
Dudley E. W aters. Leffingwell went 
to the front in one of the Michigan 
regim ents upon the outbreak of the 
Rebellion and came home with a 
well-earned commission as Colonel 
a t the close of the conflict. He re

sumed the practice of law and died a 
few years later.

Francis Letellier; who located in 
Grand Rapids in 1856, was a clerk- 
in the employ of L. H. Randall. In 
later years he was a m em ber of the 
firm of Robinson, Solom on & Co., 
m anufacturer^  of lumber. H e is still 
in business, operating  a plant in the 
m anufacture of in terio r finishes. In 
1878 he was elected M ayor of the 
city as the nom inee of both the Re
publicans and D em ocrats, defeating 
H enry S. Smith, the nom inee of the 
Greenback party . Mr. L etellier is 
one of the vestry  of St. M ark’s 
church and gives personal attention 
to the parish house and the church 
building. A few years ago, when an 
offer was made by the Board of E d
ucation for the church property, 
very strenuous objections to  its sale 
were made by presen t and form er 
parishioners. M artin A. Ryerson, of 
Chicago, was of their num ber. R ath
er than perm it the church to  be sold 
or used for o ther than  religious pur
poses, he offered to  contribute w hat
ever sum the parish m ight need to 
improve and retain  the property. No 
church in the city is pro tected  by 
sentim ent so strongly  as is old St. 
M ark’s. “My father and m other 
were m arried in th at church by Rev. 
Dr. Cuming,” one gray-haired pa
rishioner exclaimed. “I was baptiz
ed in th at church by Rev. Dr. Tus- 
tin and wedded m y wife later before 
its sacred altar. My father, m other 
and sister died and the service of the 
church was read over their remains

Preferred Life Insurance Co. of Am erica
A GROWING COMPANY

Under Progressive Management Essentially a Michigan Company

Insurance in Force $2,325,130.00
Home Office—Grand Rapids, Michigan

FINANCIAL CONDITION

ASSETS
Michigan Municipal Bonds and First Mortgage Securities
Cash .............................................. ................................................
Accrued Interest and Deferred P r e m iu m s ................................
Agents' Balances..........................................................................
Bills Receivable...........................................................................

Total Gross A ssets..............................................................

As of December 30, 1911
$156.105.84

26.091.34
4.987.58
3.210.08

59.60
$190.454.44

LIABILITIES
R eserve ..................................................
Unpaid Death Claims............................
All other Liabilities.............................
Capital and Surplus to Policyholders

$ 30.416 00 
(none) 

497.04 
159.541:40 

$190.454.44

OFFICERS
James R. Wylie. President Clay H. Hollister. Treasurer William A. Watts. Secretary and General Manager

E. Golden Filer. Vice President Claude Hamilton. Vice President William H. Gay. Vice President

Lewis H. Withey, Grand Rapids 
Henry Idema. Grand Rapids 
Clay H. Hollister. Grand Rapids 
John B. Martin. Grand Rapids 
R. W. Irwin. Grand Rapids 
Arthur H. Vandenberg. Grand Rapids 
William H. Gay, Grand Rapids 
L. A. Cornelius. Grand Rapids 
E. Golden Filer. Manistee

DIRECTORS
Frank J. Cobbs. Cadillac 
Patrick Noud. Manistee 
R. E. Olds. Lansing 
Chalmers Curtis. Petoskey 
James R. Wylie. Grand Rapids 
C. W. Garfield. Grand Rapids 
Claude Hamilton. Grand Rapids 
Guy W, Rouse. Grand Rapids

Lee M. Hutchins. Grand Rapids 
Van A. Wallin. Grand Rapids 
A. G. Dickinson. Grand Rapids 
William A. Watts. Grand Rapids 
J. S. Stearns, Ludington 
C. C. Billinghurst. Muskegon 
Fred A. Diggins. Cadillac 
Charles A, Peck. Kalamazoo

Life Insurance furnished at a lower net cost than any other Legal Reserve Company
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in old St. M ark’s. Do you suppose 
I would ever*consent to its sale? Not 
in a thousand years!” the old m an ve
hem ently exclaimed, thereby voicing 
the sentim ents of hundreds of com
municants. N othing less than  fulfill
m ent of the som etim es whispered 
proposition to  open and extend Pearl 
street eastw ard to  Barclay street 
would serve to  raze old St. M ark’s.

The first mail route agent on the 
D etro it & Milwaukee (now Grand 
T runk) Railroad was Benjam in Luce. 
H is home for many years was locat
ed on the south side of Fountain 
street, between Division and Ionia 
streets. Luce was an officer in one 
of the Michigan regim ents in the 
Civil W ar and returned w ith a cap
tain’s commission when peace was 
declared to engage in the real estate 
business. Two sons, F rank  W . and 
Am brose, are well rem em bered by 
old settlers. F rank  was a circulator 
for one of the daily newspapers and 
Am brose an expert billiard and pool 
player. He did little  else and earned 
a com fortable living by giving exhi
bitions and playing for small wagers.

Charles D. Lyon, still a resident of 
the city, was a clerk in the office of 
the American E xpress Co., of which 
his father, T. H. Lyon, was the 
agent. His brother, T. H. Lyon, Jr., 
was a dealer in drugs and medicines. 
A nother brother, Jam es D. Lyon, was 
a clerk during m any years in the 
postoffice.

M cCray B rothers & Co. operated 
a machine shop located on M arket 
street on the ground now owned by

Charles N. Rem ington and occupied 
by the W illiam  A. Berkey Furniture 
Co. One of the brothers, G ilbert M. 
McCray, was elected M ayor of the 
city during the first decade of its 
life.

Lawrence McCurdy, who died a 
few m onths ago, sold groceries and 
provisions on Stocking street, near 
W est Bridge street. He invested his 
savings in real estate and acquired a 
com petency th rough th rift and indus
try. A rthu r S. W hite.

Preliminary Arrangements For Trav
erse City Convention.

Bay City, Jan. 16—W hat are you 
going to  do on February  13-14-15, 
1912?

If you w ant to  use these dates to 
the very best possible advantage, 
make your plans to a ttend  the an
nual convention of the Retail Gro
cers’ and General M erchants’ A sso
ciation of Michigan, which will be 
held in T raverse City a t th a t time.

T he convention w on’t be a social 
gathering, although the en terta in 
m ent features will not be englected, 
but the m eetings will be participated 
in by the aggressive and hard-headed 
retail m erchants in your line, prepar
ed to talk  over plans for solving the 
very problem s th at you are confront
ed w ith every day in your own busi
ness.

Now, be square w ith yourself. Is 
there any real good reason why you 
should not take an active p a rt in this 
comm endable m ovem ent? Y our store 
would continue doing business if you

were laid up with sickness, wouldn’t 
it? Certainly! Then break away 
and take advantage of this opportu
nity to  meet personally with and 
profit by the experiences of the pro
gressive dealers who will be at this 
convention.

If you w ant any further inform a
tion about the meetings, drop a line 
to M. L. DeBats, Pres.

P o rt Huron, Jan. 16—The time is 
approaching for the annual conven
tion in February  and the T raverse 
City A ssociation is w orking over 
time on the proposition. So far the 
following associations have elected 
delegates:

D etro it—M. J. Maloney, Geo. V. 
Rowe, J. C. Currie, J. C. M etzner, 
Geo. W. Faulman, E. J. Schmidt, W. 
J. Cusick, John A. A ltfettis, E. W . 
Deiss.

L ansing—J. Van W inkle, F. J. 
C hristopher, M. C. Bowdish, A. P. 
W alker, D. Glenn, A. D. Olin, Chas. 
Reck, A. Roller, W m. Saier, A. E. 
Carman, F. L. Hoff, Chas. Bantel.

The following m erchants have 
taken out individual m em bership and 
will attend the convention:

Gundry & Son, Grand Blanc.
C. D. Andrews, Colling.
W. O. W hitfield, Pontiac.
A. H. Saur & Co., Kent City. 
Chas. P. Lillie & Son, Coopers- 

ville.
L. G. Van Liew, Bellaire.
F. D. Avery, Tecumseh.
Chas. H. Coy, Alden.
P o rt H uron will elect delegates

this week and will send ten o r fif
teen.

Delegates from the eastern part 
of the State will ga ther at Saginaw 
on the 12th and proceed to  T raverse 
City in a special car, .if the neces
sary arrangem ents can be made.

J. S. Percival, Sec’y.

Making Artificial Sponges.
An artificial sponge, the outcome 

of German ingenuity , is now to be 
had. The process of making it con
sists principally in the action of zinc 
chloride on pure cellulose. T his re
sults in a pasty, viscous mass, which 
is m ixed with coarsely grained rock 
salt. Placed in a press mold armed 
with pins the mass is pierced through 
and through until it appears travers
ed by a m ultitude of tiny canals, like 
the pores of a natural sponge. The 
artificial sponge swells up w ith wa
ter, but hardens on drying, ju st like 
its prototype, and it can be employ
ed for all the purposes that are us
ually assigned to  the genuine article.

H ow He Escaped.
One of the boys had broken one 

of the school rules and no one would 
own up. T he teacher announced that 
he would thrash the whole class if 
some one did not tell him who had 
com m itted the offense. All were si
lent, and he began with the first boy 
and thrashed every one in the class 
until finally he reached the last one. 
T hen he said, “ Now, if you will tell 
me who did this, I w on’t thrash  
you.” “All right, sir. I did it,” was 
the reply.

Makes Money Going and Coming
Your profits come two ways on Dandelion Brand Butter Color, viz:
Way No. 1.—Sales to your buttermaking customers.
Way No. 2.—Sales of these customers’ butter.
In addition to this, you get credit for handling the best article of its kind in the world.
Dandelion Brand Butter Color is positively without equal. It gives a rich, golden June 

shade. It never turns rancid or sour.
It doesn t  affect the taste, odor or keeping qualities of butter. It is endorsed by every 

authority. And its action is always safe, its color always uniform.
You owe it to yourself and to your trade to send an order for Dandelion Brand Butter 

Color. Send it now—while you think of it.

Dandelion Brand
THE BRAND WITH

Butter Color
THE GOLDEN SHADE

We guarantee that Dandelion Brand Butter Color is purely vegetable and that the use of same for 
coloring butter is permitted under all Food Laws—State and National.

W ells & Richardson Co., Burlington, Vermont
Manufacturers of Dandelion Brand Butter Color
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Movements of Merchants.
B utternut—R. S. Fuller has engag

ed in the harness business here.
Jackson—Buehler Bros, succeed E. 

S. Bazley in the m eat business.
Mackinaw—W heeler Bros, succeed 

Christian Dietz in the grocery busi
ness.

D etroit—The Acme Sales Co. has 
increased its captal stock from $3,000 
ti $10,000.

Freeport — Miss Elva Foglesong 
will open a m illinery store here 
M arch 1.

H art—M. H. H unkins & Co. suc
ceed George H. Burns in the shoe 
and m en’s furnishing business.

Corunna— Kay & Mills, grocers, 
have dissolved partnership, Mr. Kay 
taking over the in terest of his p a rt
ner.

D etroit—The W. A. Miller Co., 
dealer in lumber, has increased its 
capital stock from $50,000 to $100,- 
000.

Elsie—Dr. W . S. Bell, druggist, has 
sold his stock to  John Grover, re
cently of Alma, who has taken pos
session.

Alma—George Ricketts, of Madi
son, Ind., has purchased the shoe 
stock of F. E. Pollasky and taken 
possession.

H odunk—Fred Coster and Abram  
Ralston have form ed a co-partnership 
and purchased the general stock of 
Alva Myers.

H olt—H. E. Gunn and George 
F roed tert have formed a copartner
ship and purchased the grocery stock 
of Clapham Bros.

Byron — Guy David, recently of 
Vernon, has purchased the Neal & 
Shadbolt hardw are stock and will 
continue the business at he same lo
cation.

Fowler—Fred L. Sturgis has sold 
his stock of drugs and paints to  A l
bert M artin and Eli Brenem an, who 
have form ed a copartnership and tak 
en possession.

Dimondale — A. W . N esbitt has 
sold his jewelry, bazaar and millinery 
stock to  Mrs. Nellie Cameron, who 
will continue the business at the 
same location.

D etroit—The Lucky Curve Sales 
Co. has been incorporated w ith an 
authorized capital stock of $1,000, all 
of which has been subscribed and 
paid in in cash.

Caro—The Tuscola E levator Co. 
has engaged in business with an au
thorized capital stock of $20,000, of 
which $15,000 has been subscribed 
and paid in in cash.

Gwinn—A. D. Bohrer has sold his 
stock of drugs to  A. G. Buckman, 
form erly of Munising, who will con

tinue the business under the style of 
the Gwinn Pharm acy.

Scottville—Charles O. Neff has 
sold his m eat stock to Pearl Arnold 
and Rolland Miller, who have form 
ed a copartnership and will continue 
the business a t the same location.

Pinconning—Fire which started  in 
the grocery store of Mrs. M ary S. 
Stevens consumed the building and 
stock, also the building and con
tents of the jew elry store of F. A. 
Goyar.

D etro it—A new company has been 
organized under the style of the 
Fields Cloak & Suit Co., with an au
thorized capital stock of $15,000, all 
of which has been subscribed and 
paid in in cash.

Lake City—Chick & W olverton, 
grocers, have made an assignment. 
H enry M iltner, assignee, has closed 
the store and will invoice the stock: 
I t  is believed th at the assets are suf
ficient to  pay all claims.

D etroit—A new company has been 
organized under the style of the 
W olverine H ardw are Co., w ith an 
authorized capital stock of $50,000, of 
which $25,000 has been subscribed 
and $10,000 paid in in cash.

M orrice— Rann Bros., who con
duct general stores here and in P er
ry, have dissolved partnership. Earl 
Rann will continue the store here 
under his own name, while M orton 
Rann will conduct the Perry  store.

Ionia—H. A. Rich completed his 
tw enty-ninth year as a local grocer 
Dec. 30. F o r seventeen years Mr. 
Rich was in business in the store 
ju st east of where he now is and 
for the past twelve years he has been 
in his p resent location.

Kalamazoo— O. L. H artm an, re
cently of South Bend, Ind., has re
opened the bakery and delicatessen 
store form erly conducted by C. W. 
Hodges, on Oak street. H e has add
ed a line of fancy groceries and con
fectionery to his stock.

L ’Anse—Joseph Cohl and David 
Levitan, of Chicago, have form ed a 
co-partnership and leased the Camp
bell building, which they will occupy 
with a general stock of m erchandise 
about February  15. T he store will 
be under the m anagem ent of Mr. Lev
itan.

Cheboygan—M. Klassen, of Man
istee, has leased a store building at 
400 N orth Main street and will oc
cupy it w ith a stock of m en’s, wom
en’s and children’s clothing. The 
store will be under the m anagem ent 
of C. F. Cressy, recently  of Traverse 
City.

Adrian — Eugene Crane, of the 
wholesale grocery house of Morland,

Brown & Crane, of this city, well 
known figure among the business 
men of this part of the State, 
died Jan. 11 of heart disease. Mr. 
Crane was 64 years old. About two 
weeks ago he was injured by a fall, 
sustaining a broken knee cap. Since 
that time he had been confined to 
his home. His death was entirely 
unexpected. He leaves a widow and 
one son, Harold, a professor in a 
Boston technical school.

Shelby—J. E. M acGregor has not 
decided just what disposition will 
be made of the R. K. Gellatly stock 
of general merchandise, but he ex
pects to take over another similar 
stock in a Central Michigan city, in 
which case a closing out sale will be 
made of the stock here and the re
mainder moved and combined with 
the o ther stock. C. A. MacGregor 
has recently purchased a lot in the 
industrial section of D etroit and in 
the spring a store building will be 
erected thereon which will serve as 
headquarters for the operations of 
M acGregor Bros, in trustee and 
bankrupt stocks.

Bad Axe—The business men of this 
city recently received a shock that 
alm ost took their breaths when Lu- 
ella M. Burton, special agent of the 
State Departm ent of Labor, began 
investigating the separate business 
houses regarding the num ber of 
hours female help is putting in. A 
State law of 1909 provides no male 
under 18 years, or any female shall 
work longer than fifty-four hours a 
week or nine hours per day. I t was 
found by the agent that there were a 
number of cases where the law was 
not being observed, which resulted 
in her having quite a number of the 
leading business citizens of the city 
arraigned before Justice Skinner and 
fined $10. No costs were imposed. 
Men will no doubt take the places 
of the girls.

Flint—The local police are look
ing for a young man of prepossessing 
appearance who worked the bogus 
check game on several m erchnats 
here early this week. The checks 
were all made out for $10.80 and sign
ed with the name of a local con
tractor. In each instance the young 
man offered one of the worthless 
checks in payment for a small bill 
of goods and pocketed the change 
handed over by the unsuspecting vic
tims. Three of the checks are in the 
possession of the police and it is be
lieved that there are several others 
yet to  be heard from. The swindler 
managed to get out of town without 
having his identity discovered.

Chesaning—The Stuart & Perro t 
grain elevator here was recently de
stroyed by fire, together with a large 
stock of grain and beans. The loss 
is estim ated at $20,000.

Manufacturing Matters.
Sigma—Bice & Yeomans have their 

feed mill completed and in opera
tion!

Mason— H. R. Traver, recently of 
W illiamston, has opened a rug fac
tory here.

D etroit—The Robert Keller Ink 
Co. has increased its capital stock 
from $20,000 to  $60,000.

Ann A rbor—T he Buckhom Gar
m ent Co. has increased its capital 
stock from $6,000 to  $12,000.

Saginaw—T he capital stock of the 
Argo E lectric Vehicle Co. has been 
increased from  $200,000 to $400,000.

Saginaw—T he capital stock of the 
Acme M etal W eather Strip  Co. has 
been increased from  $12,000 to  $24,- 
000.

D etro it—T he Scotten-D illon Co., 
m anufacturer of tobacco, has in
creased its capitalization from  $500,- 
000 to  $1,000,000.

D etroit—The capital stock of Fred
erick S tearns & Co., m anufacturing 
pharm acists, has been increased from 
$1,000,000 to  $2,000,000.

D etroit — T he Patte rson  Gregor 
M anufacturing Co., dealers in jew
elry, has changed its name to  the 
W ard Tesch M anufacturing Co.

Sparta— E. M. Averill has purchas
ed the in terest of George Blackall in 
the lumber and crate m anufacturing 
business of E. M. Averill & Co. and 
will continue the business under his 
own name.

Freeport—N. Bouma and George 
Leonard have engaged in the manu
facturing of factory trucks, wood and 
iron hand screws and cant-slip belt 
dressing under the style of the Free
port Cant-Slip Co.

Monroe—The M onroe Steel Cast
ings Co. has engaged in business with 
an authorized capital stock of $40,- 
000 common and $10,000 preferred, of 
which $25,000 has been subscribed 
and $16,000 paid in in cash.

D orr—Milo Gray has sold his feed 
mill to  W m. T aylor and H arold Bou- 
man. A fter running a few days Mr. 
Bouman was severely burned with 
gasoline while thaw ing out pipes and 
is in a very critical condition.

Bay City—The M ichigan Surgical 
Instrum ent Co. has been incorporat
ed with an authorized capital stock 
of $20,000, of which $11,400 has been 
subscribed, $1,400 being paid in in 
cash and $10,000 in property.

Menominee—T he D. G. Bothwell 
Lumber & Cedar Co. has engaged in 
business with an authorized capital 
stock of $35,000, all of which has 
been subscribed, $30,000 being paid 
in in cash and $5,000 in property.

Iron  River—The Fisher-M orrison 
Lum ber & Fuel Co. has m erged its 
business into a stock com pany under 
the same style, with an authorized 
capital stock of $75,000, of which 
$39,000 has been subscribed and paid 
in in property.
in in cash and $40,000 in property.

Brown City—T he E ureka Milling 
& E levator Co., L td., has merged 
its business into a stock company un
der the style of the E ureka Milling 
& E levator Co., w ith an authorized 
capital stock of $30,000, of which $17,- 
000 has been subscribed and paid in 
in cash.

D etro it — T he Delaney Specialty 
Co. has engaged in business to man
ufacture .and sell m anifolding re
ceipts, telephone notation rolls and 
autom atic door w eather strips, with 
an authorized capital stock of $10,- 
000, of which $8,000 has been sub
scribed, $500 paid in in cash and 
$1,000 in property.
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The Produce Market.
Apples— Pound Sweets, $3.25 per 

bbl.; Jonathans, $3.50; Baldwins, $3.50 
@4; Spys, $4@5; Russets and Green
ings, $3.25@3.50.

Bananas—$1.50@2 per bunch, ac
cording to size and quality.

Beets—50c per bu.
B utter—Receipts of cream ery con

tinue very light, and the m arket is 
firm at an advance of 3c on all 
grades. Stocks in storage are consid
erably lighter than usual at his sea
son, and the consum ptive demand is 
very good considering the price. L o
cal dealers hold factory cream ery at 
40c for tubs and 42@42j4c for prints. 
They pay 26c for choice dairy rolls 
and 19c for packing stock.

Cabbage—85c per bu.
C arrots—60c per bu.
Celery—25c per bunch.
Cocoanuts—60c per doz. or $4.50 

per sack.
C ranberries—L ate Howes, $9.50 per 

bbl.
Cucumbers—$1 per doz. for hot 

house.
Eggs—Receipts of fre.sh have in

creased slightly during the week, but 
the consum ptive dem and has contin
ued to absorb the increase, and . in 
spite of this the m arket has advanced 
lc  per dozen. The demand for s to r
age eggs is also very good and the 
m arket is 2@3c higher. W eather 
conditions are now and will continue 
to be an im portant factor in the egg 
m arket from this on. Local dealers 
pay 27c per dozen for strictly  fresh.

Grape F ruit — Florida, $6.50 per 
box of 54s or 64s.

Grapes — Im ported Malaga, $4.50 
@5.50 per bbl., according to  weight.

Honey—20c per lb. for white clov
er and 18c for dark.

Lem ons — California, $3.75 for 
choice and $4 for fancy.

Lettuce—H o t house, 14c per lb.; 
head, $2 per bu.

Nuts— Ohio chestnuts, 16c per lb.; 
hickory, $1.75 per bu.; walnuts and 
butternuts, 75c per bu.

Onions—$1.25 per bu. for home 
grow n; $1.85 per crate for Spanish.

O ranges—Floridas, $2.75@3 for 126s 
to 216s; Navels, $3.

Potatoes—The general situation is 
accurately described by, Mr. Kohn- 
horst in his weekly review of the 
m arket. Local dealers hold supplies 
at $1.10 per bu.

Poultry—Local dealers pay l l j ^ c  
for springs and fowls; 6c for old 
roosters; 13c for ducks; 10c for 
geese; 17c for turkeys. These prices 
are for live weight. D ressed are 2c 
higher.

Radishes—35c per doz. fo r hot 
house.

Squash—lc  per lb. for H ubbard.
Sweet Po ta toes—$6.25 for Jerseys
Turnips—50c per bu.
Veal — 6@ llc, according to  the 

quality.

The Grocery Market.
Sugar—Refined grades were re

duced 5 points last W ednesday a ft
ernoon. F u rthe r declines are by no 
m eans unlikely.

T ea—Dem and has shown some lit
tle briskness since the first of the 
year. T he m arket is unchanged 
throughout, however, everything be
ing  steady to  firm. No changes of 
any im portance seem to be in sight.

Coffee — Mild grades are ra th e r 
neglected, but rule steady a t quota
tions. M ore demand is looked for 
from  distributers because of the a t
tractiveness com pared w ith Brazils. 
N obody seems inclined to  buy far 
ahead, because of the high prices 
which not only entail risk of de
cline, but also necessitate practically 
double the capital than would have 
been the case two years ago. Since 
stocks are largely concentrated in the 
hands of big roasters prices are 
maintained.

D ried Fru its— Peaches and apricots 
are both  dull and unchanged. Some 
holders of raisins on the coast are 
asking c advance, but the second
ary m arkets are not paying it and 
would not. C urrants are unchanged 
and quiet. O ther dried fruits are 
dull and unchanged. P runes are un
changed. Goods can now be obtain
ed in E astern  secondary m arkets 
^ c  below the coast parity, although 
this is really an advance in the sec
ondary m arkets, for very recently  the 
difference was about l lA c .

, Canned Goods—Spot tom atoes have 
been strengthened by the announce
m ent of the pack for 1911, but show 
no further change for the week. The 
demand is fair. Corn is weak and 
dull. Peas are still firm and wanted. 
The demand for future canned goods 
continues excellent, a t about un
changed prices. Apples are quiet and 
unchanged. .California canned goods 
are in m oderate request at ruling 
quotations. Small staple canned 
goods are for the m ost part scarce, 
steady to  firm and in fair demand.

Spices—The m arket is gradually 
becom ing m ore active, after the us
ual flatness of the first two or three 
weeks of the new year. Foreign m ar
kets are stronger than ours, with 
ra ther an upward tendency, while 
trad ing  here has been m ostly absorp
tion of lots pressed for sale by tired 
holders here for cash. This feature 
has been inconsiderable this year, 
however, and values, as a rule, are 
very steady, w ith small stocks and

few holders. Prices are likely to  stif
fen generally during February  in 
m ost grades.

Cheese—T he m arket is very firm 
at present quotations and everything 
points to  an advance soon. Stocks are 
light and the consum ptive demand is 
norm al for the season.

F lour—One peculiarity of this sea
son’s flour trad ing  has been the rig 
idity w ith which buyers have adher
ed to  the policy of taking only such 
supplies as they needed from time to 
time, regardless of w hether prices 
were high or low. Thus the excep
tionally low values which prevailed 
tow ard the la tter part of Decem ber 
a ttrac ted  buyers only in a m oderate 
way, where ordinarily they would 
have induced considerable specula
tive activity. T his has been a poor 
policy, as the mills them selves are 
willing to admit, for there is still a 
considerable reserve of buying pow
er for the rem ainder of the crop sea
son, w hereas last year at this time 
stocks were so heavy that it took all 
the rem ainder of the season to use 
them  up. The mills already admit 
that their average business for the 
year will be fully up to expectations, 
while there is less com plaint among 
buyers than there has been for sev
eral years, and there is comparatively 
little, if any, distress flour appearing 
on the m arket.

Syrups and Molasses—Glucose and 
com pressed syrup are unchanged. 
The demand is fair. Sugar syrup is 
dull and unchanged. Molasses is in 
fair demand for good stock, but 
wanted grades are scarce and high.

Rice—The country is waking up to 
the fact th at the N orthern  m arket is 
com paratively more attractive than 
Southern, where prices have again 
been advancd. Mills are asking full 
quotations for their cleaned, although 
here and there some concession 
m ight be obtained to  dispose of sup
plies. I t  is figured that the New 
York m arket is l/i@Y& point below 
Southern parity. Rough rice in 
p lan ters’ hands is strongly held, the 
same being true of the cleaned con
trolled by the m illers’ combination.

Provisions — Smoked m eats are 
steady and unchanged, with a sea
sonable consum ptive demand. Com
pound lard is firm and unchanged, 
but pure lard shows b e tte r consum p
tive demand at %c advance. Dried 
beef, canned m eats and barrel pork 
are steady and in light demand at un
changed prices.

Fish—Cod, hake and haddock are 
firm and in very fair demand. Salmon 
continues high and unchanged in any 
way. Sardines, both im ported and 
domestic, show no change and very 
little demand. Mackerel are firm and 
are beginning to  show some demand. 
Alm ost certainly prices will be no 
lower and m ay be som ewhat higher 
before long.

John A. Hach, Jr. (Tappan Shoe 
M anufacturing Co.), received a tele
gram  at Coldwater on Tuesday, an
nouncing the death of his m other at 
Cleveland, Ohio. He left a t once to 
a ttend  the funeral. The sym pathy of 
the fra te rn ity  goes out to  him in his 
affliction and his sorrow .

W hy Grand Rapids’ Invitation W as 
N ot Presented.

Grand Rapids, Jan. 16— On the 
date of Dec. 22 I w ent to  the office 
of M ayor Geo. E. Ellis and also to 
the office of the Secretary of the 
Association of Commerce (a t the lat
te r  did not m eet Mr. H u ggett per
sonally) and from each office I so
licited invitations to  extend a t the 
convention in D etro it of the Michi
gan K nights of the Grip to  hold the 
1912 convention in the city of Grand 
Rapids, but in each instance gave the 
explanation th at the invitations m ight 
not be used, for the reason of my 
being in possession of the fact that 
John A. Hoffffman and a delegation 
from  Kalam azoo were coming with 
invitations for the 1912 convention 
to go to  that city, and in view of the 
fact that their city was turned aside 
in favor of Lansing for the 1909 con
vention, I felt they were entitled to 
recognition at this time, providing 
they extended their invitation, which 
they did. Had they not done so, I 
was clothed w ith the proper creden
tials from  my home city. Asking for 
them  with the explanation I did, I 
considered it was w ithin my ju ris
diction to  extend or w ithhold them, 
as the conditions prom pted me.

A fter the invitation from Kalam a
zoo was extended, I asked the privi
lege of the floor, and explained that 
in my pocket were invitations from  
His H onor, the Mayor, and also 
from  the Secretary of the Associa
tion of Commerce of Grand Rapids, 
the m etropolis of W estern  Michi
gan, for the 1912 convention, but my 
respest for my friends from  Kalam a
zoo would not allow me at th is time 
to do anything that m ight again dis
appoint them, but I did ask consid
eration from the Board of D irectors 
for our city (Grand Rapids) for the 
convention in 1913, and it was re
ceived with hearty  approbation.

I assure Mr. H uggett there is pos- 
itvely no apprehension on my part of 
any trouble his article m ay cause 
me, and if my explanation to him is 
not sufficient, he is privileged to  ask 
any m em ber who was a t the D etro it 
convention—and Mr. Stowe can fu r
nish the names of many—for con
firmation or contradiction of same.

John D. M artin.

Beans E vidently A t the H igh Point.
Beans the past week have shown 

some im provem ent, which is, perhaps, 
due to  the extrem e w eather and lack 
of receipts at the elevators. The trade, 
however, is- ra th e r quiet and buyers 
are not anxious to  take hold at present 
price, which is about the high point 
for the season. T here are but few 
beans in Michigan which can be car
ried into the warm  w eather on ac
count of the excess m oisture and, 
w ithout a question, there will be a fair 
m ovem ent and a lower price as soon 
as the w eather conditions improve.

T he past week has shown a little 
export demand for red kidney beans. 
Yellow eyes and white kidney beans 
are very quiet and have not followed 
the advance. E. L. W ellman.

. Mrs. J. W. Salt will engage in the 
m illinery business at 687 Madison 
avenue.

mailto:3.25@3.50
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R ecom m endations of C ontroller of 
Currency.

Scarcely a m onth elapses before 
C ontroller of the Currency M urray 
comes to  the fron t with a new re 
form recom mendation for the nation-

An unique idea to  encourage 
small deposits has been adopted by 
the F irs t M ortgage G uarantee & 
T ru st Com pany of Philadelphia. 
Folders w ith ten  blank spaces are 
sent out to  w hat are called “th rift

al-banking system. W hat is still 
more unusual, his suggestions are in
variably m eritorious because they 
aim to accomplish practical results 
and have very little of the theoretical 
about them. W hat this vigorously 
efficient federal officer has done in 
the way of national-banking reform  
would require a good sized volume to 
narrate in full; but, certain it is, he 
has brought the internal workings 
of the banks and the m ethods of the 
national bank exam iners up to  a high
ly commendable plane. He has read 
their duties to bank directors, bank 
officials and bank exam iners alike, 
and he is seeing to  it th at they  are 
living up to them. H is latest under
taking is praisew orthy, and shows 
that the m an is virtually tireless. He 
is insisting that the boards of di
rectors of national banks be made 
up from men who reside near enough 
to the bank to  be readily accessible 
for attendance a t any summoned 
meeting. In o ther words, he is “af- 
e r” the non-resident director. If  we 
know anything about the m ethods of 
this progressive and aggressive young 
man, we believe he will “ge t” the 
“non-residents,” and will succeed in 
forcing a national bank to  have at 
least a m ajority of its d irectors near 
enough to the bank to  attend a 
m eeting on relatively short notice. 
The director who did not direct had 
to go; now, it seems, the d irector 
who does not a ttend is booked for 
a similar destination.

The currency bill as outlined in the 
report of the M onetary Commission, 
is, with a few changes, the same 
measure as th at to which the bankers 
of the country gave their unanim ous 
endorsem ent a t the New O rleans 
convention. One of the m ost im
portant alterations in the plan as pre
viously published, is the partitioning 
of the country into districts. The 
old draft merely provided that there 
should be fifteen districts. The new 
draft specifies the names of the states 
that shall constitute each district, and 
this provision is distinctly in the pub
lic interest. I t  will prevent any ger
rym ander, any such grouping of 
states as would give undue influence 
and pow er in the affairs of the Na
tional Reserve Association to  any one 
section of the country. T he plan as 
a whole is a m asterly  piece of work'; 
a safeguard against panics.

stations,” m eaning public places, such 
as cigar stores, etc. In  these estab
lishm ents are placed slo t machines. 
F o r every dime deposited a stamp 
o r certificate falls out, and when ten 
of the la tter are placed on adhesive 
blanks of the folder the company, on 
identification of the holder, grants 
credit for one dollar and allows 4 per 
cent, interest, giving a t the same time 
the right to w ithdraw  w ithout no
tice. O ver a thousand such accounts 
have, it is said, been opened through 
this process. T he President of the 
company is Leslie M. Shaw, form er 
Secretary of the T reasury .

No m ore unpleasant chapter in the 
history  of Am erican investm ents has 
been w ritten  than  th at of the fleec
ing of widows and women w ith small 
savings by the get-rich-quick pro
m oters. Every wom an who has a leg
acy is the prey of these harpies and 
too often they are induced to  give 
up the m oney which was to  keep 
them  from poverty for some w orth
less bits of paper. The woman with 
money is seldom a wise investor. She 
wants a large return  and it takes ed
ucation to show her th a t she m ust be 
satisfied with m oderate re tu rn  if she 
wants to  invest safely.

Each Decem ber a vast flood of 
calendars is poured upon the coun
try—calendars of every country—cal
endars of every size, shape and color 
that clever artists  and p rin ters are 
able to  devise, and w orth anywhere 
from  a fifth of a cent to  five dollars. 
Practically  every household in the 
land receives from  two to  tw enty 
date-indicators, of m ore or less ar
tistic m erit, and hinting, in greater 
o r less degree, th at Brown & Co. 
sells coal, or th at the Solid Savings 
Bank pays 3 per cent, interest. Am er
ican business m an evidently think the 
calendar an excellent advertising me
dium, as they spend not less than 
$20,000,000 a year in supplying them 
to the public. Averaging the cost of 
the free calendars a t three cents each, 
which is probably ra ther high, there 
appears to  be som ething over six 
hundred and fifty million distributed 
each year. The? “calendar appropria
tions” of some large concerns, in
surance com panies and m anufactur
ers, am ount to  as much as $30,000 
and $40,000 per annum. T he banks, 
combined, probably spend m ore on
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calendars for free distribution than 
any o ther business division.

The first steps to  carry out the an
nounced intention to  have state 
banks abolish the practice of per
m itting  overdrafts have been taken 
by State Bank Com missioner Gill, of 
Texas, who has instructed the fifteen 
bank exam iners of the departm ent to 
arrange for m eetings of bankers in 
their respective districts to  effect 
agreem ents, if possible, to  discontin
ue overdrafts. Similar instructions 
have been given by the Federal 
C ontroller of the Currency to  the 
national bank exam iners, it is said, 
and an earnest effort will be made to 
put an end to this practice in Texas.

Centuries of experience have failed 
to teach our am ateur econom ists that 
no governm ent can regulate prices 
w ithout creating a hundred evils 
where one existed before. — W all 
S treet Journal.

I t  is said th at the directors of the 
South Cleveland Bank, a t Cleveland, 
Ohio, now in course of liquidation, 
drew annual dividends of 8 per cent, 
on $150,000 of the bank’s capital stock 
for ten years when the bank was in
solvent and w ithout assets to  pay its 
debts. The assignee has therefore 
filed suit for $500,000 against the 
bank officials. P robably those officials 
were honest m en in their everyday 
business transactions, but if they 
took their depositors’ m oney in the 
way charged, the offense was worse 
than that of a common yeggm an who 
blows open a safe, for there is no 
protection from  inside dishonesty. 
Still, it should not take ten years to 
discover th at a bank is insolvent ;and 
as the bank in question was incor
porated under the sta te  laws, g reater 
efficiency in the State Bank Exam in
e r’s departm ent should be demanded 
by the bankers of Ohio.

T here are three kinds of profits: 
Fair profits, big profits and tru st 
profits. T here are also net profits 
and gross profits. T he English call 
gross profits “takings.” F o r a nation 
which does not know a m onopoly 
when it sees it this is a rem arkably 
clever definition.

Some m en are bette r a t making 
profits than  others. T he farm ers are 
getting  rich selling hogs a t 9 cents a 
pound, while the packers claim they 
are getting  poor selling pork a t 25 
cents a pound. Some presidents get 
$50,000 a year for their services and 
die poor, while some alderm en get 
$1 a m eeting and am ass vast for
tunes. #

Large profits are pleasant but dan
gerous. T hey cause financial conges
tion, which has to be relieved by 
long applications of society, autom o
biles, gay sons, private yachts and 
ticker tapes. On the o ther hand, 
small profits are usualy only light 
lunches for some o ther fellow’s big 
profits.

Take it all around, profits are a 
w orry  which only ceases after we 
have died and the undertaker has 
m ade a 265 per cent, profit by m ix
ing it w ith grief.

The great trouble with this coun
try is the fact that there are too  
many profits without honor in it.— 
George Fitch.

Q u o ta t io n s  on L o ca l S t o c k s  a n d  B o n d s.
Bid. A sked.

Am. Box B oard  Co. Com. 30 
Am. Box B oard  Co., Pfd. 92
Am. Gas & Elec. Co., Com. 68 70
Am. Gas & Elec. Co., Pfd. 44 45
Am. L igh t & Trac. Co., Com. 296% 297% 
Am,. L igh t & T rac . Co., P fd . 107 108 
Boyne C ity L um ber Co., P fd . 150 180
Can. P u g e t Sound Lbr. 3%
Cities Service Co., Com. 83% 85
Cities Service Co., P fd . 82% 83%
Comw’th  P r . Ry. & L t. Com. 60% 
Com w’th  P r. Ry. & L t. Pfd. 90% 90% > 
Comw’th  P r. Ry. & L t. Com. 58% 59% 
Com m ’th  P r. Ry. & L t., Pfd. 89% 90% 
D ennis S a lt & Lbr. Co. 100
F o u rth  N ationa l B ank  185 193
F u rn itu re  C ity  B rew  Co. 83
Globe K n ittin g  W orks, Com. 125
Globe K n ittin g  W orks, Pfd. 100 101
G. R. B rew ing  Co. 225
G. R. N a t’l C ity  B ank  180 181
G. R. Savings B ank  175
H olland-S t. L ouis S*ugar, Com. 12% 12% 
K en t S ta te  B ank  250 251
Lincoln Gas & Elec. Co. 30% 31%
M acey Com pany, Pfd. 96 98
M ichigan S ta te  Tele. Co., P fd. 99% 100% 
M ichigan S ugar Co., Com. 95 98
N ationa l G rocer Co., P fd. 83 85
Pacific G as & Elec. Co., Com. 53 54
Pacific G as & Elec. Co., Com. 53% 53% 
Pacific Gas & Elec. Co., Pfd. 90 92
Peoples Savings B ank  235
U nited  L igh t & R ailw ay, Com. 60 
U nited  L t. & R ailw ay 1st, Pfd. 80% 81% 
U nited  L t. & R ailw ay  2nd, Pfd. 70 71%

Bonds.
C h attanooga  Gas Co. 
D enver Gas & Elec. Co. 
F lin t G as Co.
G. R. Edison Co.
G. R. G as L igh t Co.
G. R. R ailw ay  Co. 
K alam azoo Gas Co.
Sag. City Gas Co.

1927 95 97
1949 94 96
1924 96 97%
1916 97 99
1915 100% 100%
1916 100 101
1920 95 100
1916 99

J a n u a ry  16, 1912.
T he effect of th e  J a n u a ry  d ividend and  

in te re s t d isbu rsem en t h a s  begun to  be 
fe lt. T he m a rk e t w as filled w ith  en 
qu iries  d u ring  th e  w eek. T here  w ere 
a  few  advances b u t p rices generally  held 
qu ite  steady .

C itizens Telephone stock  h as  been 
very  active, m ore h av ing  changed han d s 
in th e  open m a rk e t th a n  in  an y  w eek for 
several m onths. T he price rem ains  abou t 
the  sam e.

C onsiderable a tte n tio n  h as  been given 
to  C om m onw ealth  P. R. & L t. secu rities  
and  th e  com m on now s tan d s  a t  60% bid. 
T here  is  no t a  sh are  offered fo r sale a t  
a n y  m a rk e t in  th e  coun try  w here  th is  
is d ealt in. T he tendency  is to w ard  h ig h 
er prices. T he p referred  is a t  90% bid 
an d  90% asked  w ith  a  good dem and.

U nited  L ig h t & R ailw ays stocks a re  
show ing a  s tead y  upw ard  climb. T he 
first p referred  selling a t  81% w ith  th e  
la s t  dividend period only tw o w eeks p ast. 
Common quoted a t  60 w ith- no stock  of
fered  u nder 62, second p referred  70 bid.

M ichigan S ugar sold down to  98 and 
H olland St. Louis a t  12% w ith  very  little  
dem and  fo r e ither.

A m erican  L ig h t & T rac tio n  sold qu ite  
read ily  and  a t  s ligh tly  h ig h e r prices, b u t 
th e  quo ta tions w ill h a rd ly  ru n  as  h igh  
a s  la s t q u a rte r. T he usual dividends will 
be paid  to  holders of record  a t  close of 
business Ja n u a ry  16, 1912.

Illustrious Endorsers.
One w inter m orning H enry  Clay, 

finding him self in need of money, 
w ent to  the Riggs Bank and asked 
for the loan of $250 on his personal 
note. H e was told that, while his 
credit was perfectly good, it was the 
inflexible rule of the bank to  require 
an endorser. T he great statesm an 
hunted up Daniel W ebster and ask
ed him to endorse the note. “W ith 
pleasure,” said W ebster. “But I need 
some m oney myself. W hy not make 
your note for $500, and you and I 
will split it?” T his they did. And 
to-day the note is in the Riggs Bank 
—unpaid.

Wearing Away.
A chap on the train told us this 

one. He said a m an he kenw had his 
money stolen, and a week later re
ceived this le tter: “D ear Sir—I took 
your money. Rem orse gnaws my 
conscience and I send you $5. W hen 
rem orse gnaws again I will send you 
some more.”

If all your time is not taken

You Can Add to Your Incom e
Selling Life Insurance for 

The Preferred Life Insurance Co. of America
Grand Rapids, Mich.

ASK US H O W  WILLIAM A. WATTS. Sec’y  and Gen’l Mgr.

W E W ILL

B U Y —SE L L —Q U O T E
Securities of BANKS, TELEPH O NE, IN D U STR IA L A N D  

PUBLIC SERVICE CORPO RATIONS  
Ask for our quotation sheet

C. H. Corrigan & Company
343 Michigan Trust Building Grand Rapids, Michigan

Long Distance T elephones—Citizens 1122, Bell 229

Old National Bank
Grand Rapids, Michigan

SOLICITS The accounts of merchants.

OPENS Savings accounts w ith any
one, anywhere, paying 3% 
semi-annually on all sums 
remaining 3 months. Bank
ing by mail is an easy m at
ter, let us tell you how easy.

ISSUES Savings Certificates of De
posit bearing interest at 

if left one year. 3% 
if left six months.

EXTENDS Courteous treatm ent to all.

Capital and Surplus Resources
$1,300,000 $8,000,000

LE T US SERVE YOU

Fourth National
Savings

Deposits
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LEST W E  FORGET.
Two incidents of the past week are 

w orthy of more than passing notice. 
One was the gift to the city of a 
park at Reed’s Lake by A nton G. 
Hodenpyl. The o ther was the testi
monial of appreciation given W illiam 
H. Anderson by the W est M ichigan 
State Fair of which he has been P res
ident for ten years.

Mr. H odenpyl was born and 
brought up in Grand Rapids and this 
city was his home until his removal 
to  New Y ork for a career befitting 
his abilities. H is gift is a token of 
remem brance and affection for the 
old town and will rank with John 
Ball P ark  and R yerson L ibrary  as 
som ething for the city to  take pride 
in and to  boast of as coming from 
one of its “boys.” T he park is of 40 
acres, lies between a much used th o r
oughfare and the lake, and will be
come a part of the around-the-lake 
park and boulevard system. I t  has 
hills and valleys, is covered w ith a 
beautiful grow th of hardwood tim ber 
and has the w ater front for a quarter 
of a mile. I t  is ideal as a park and 
is easily accessible and, 'under di
rections which Mr. H odenpyl has giv
en for its development, it will be
come a place where the people of 
Grand Rapids may go to find nature 
in its m ost beautiful aspects. The 
gift is .a  splendid one and the public 
appreciation of it will increase with 
the years.

The presentation of a beautiful lov
ing cup to  Mr. Anderson was an ex
pression of appreciation for the long 
services he had rendered as President 
of the W est Michigan State Fair, and 
never has such an expression been 
more deserved. Mr. A nderson has 
been President of the Fair for ten 
years. W hen he took hold the insti
tution was a financial, physical and 
m oral wreck. I t  had neither money 
nor credit, its property  was encum b
ered and its buildings were going to  
decay. By subscription am ong the 
business m en $8,800 was raised for 
working capital. Never since then 
have the people been asked for direct 
aid, either by subscription o r guar
antee. T he Fair has been self-sus
taining, and not only this but out of 
its earnings approxim ately $70,000 has 
been used for the betterm ent of the 
grounds and buildings and the im
provem ent of the property. The old 
buildings have been kept in repair, 
new buildings have been erected, the 
old board walks have been replaced 
w ith cement, the old d irt roads that 
w ere hub deep in mud during rainy 
w eather are now of gravel and m aca
dam, the grounds have been enlarged

by the purchase of 22 acres additional 
to  the north  and an ample supply of 
pure w ater has been secured by the 
purchase of five acres in the hills west 
of the park. A sew er system  has been 
put in and the low places have been 
drained. The W est Michigan State 
Fair to-day has grounds any city or 
sta te  m ight be proud of, and its stand
ing am ong the fair associations of the 
country is the highest. I t  would be 
unfair to  those who have been asso
ciated w ith Mr. A nderson in the w ork 
to  give him all the credit of achieve
ment, but his has been the genius that 
has harm onized all elem ents and made 
them  into a sm ooth running machine 
of w onderful efficiency and his the 
wise leadership th a t has pointed the 
way. The W est Michigan State Fair 
is im portant to  th is city’s grow th and 
to the developm ent of W estern  Mich
igan. I t  will be difficult to  find an
o ther to  take Mr. A nderson’s place. 
T he high ideals of the A nderson ad
m inistration and the educational pur
poses th at have ever been kept in 
view m ust be m aintained and there 
m ust be prudence and progressive
ness in the business policies pursued. 
Men who possess the  abilities and 
have the willingness to  serve are 
rare. T he Association of Commerce, 
the R etailers Association and all oth
ers in terested  in the city’s welfare 
should join in the hunt.

FAD A N D  FANCY CHARTER.
T he Commission elected to  draft a 

home rule charter for the city of 
Grand Rapids was made up of fifteen 
m embers, and nearly every one of 
these fifteen m em bers had some sort 
of fad or fancy of his own as to  what 
should go into the fundam ental law. 
One believed in the initiative and ref
erendum, ano ther in the recall, an
other in centralized power, another 
in non-partisan elections, another in 
civil service, another in municipal 
ownership of the public utilties and 
another th a t the alderm en should be 
elected by wards instead of from  the 
city a t large, and so on through a 
long list of municipal theories. The 
C harter Commission, instead of com
pleting its w ork in three m onths, as 
it should have done, actually labor
ed nine m onths, and this long time 
was taken, not in sober, serious de
liberation, but in the exploitation of 
fads and getting  them  all in. The 
new charter, which will be subm it
ted to the popular vote in February, 
contains some good features, but, as 
a whole, it is a collection of theo
ries, freak ideas and “reform ” notions 
such as have become popular in 
some of the W estern  towns. N ot a 
m em ber of the Commission com
m ends the charter as a whole, but 
such of them  as got in his own par
ticular fad agree that if adopted 
this plan of governm ent will be an 
im provem ent over the present plan. 
Two m em bers failed in securing rec
ognition for the freak notions which 
their hearts were set on and they are 
opposing the adoption of the char
te r  as containing nothing that is 
w orth while. Some of the freak ideas 
in the new charter are not particu
larly harm ful because they will be 
fo rgo tten  as soon as adopted, but

there are some that are thoroughly 
vicious and there are enough of these 
la tte r to  w arrant the voters in vot
ing against the plan of government 
th at is proposed. If Grand Rapids 
could be assured of always having 
high minded, unselfish, good mayors, 
the centralized power idea m ight be 
desirable, but there is nothing in the 
law to prevent men of another type 
becoming candidates for the first 
place in the municipality. W ith  an 
unw orthy man or a dishonest m ayor 
—a self seeker in the executive of
fice—under this charter every depart
m ent of the city government would 
be converted into a part of the ma
chine and made subject to  the whims 
or selfish purposes of the man who 
held control. This is not a desirable 
situation and there is no reason to 
believe that the “recall” which is 
thrown in as a safeguard against the 
contingency of an unworthy mayor 
would furnish any effective remedy 
in time to do any good. T hat part 
of the new charter covering the 
granting  of franchises to public util
ity corporations is so full of folly 
and nonsense that it should be suffi
cient reason to kill the whole char
ter. T he Grand Rapids-Muskegon 
Pow er Company last year spent ap
proxim ately $800,000 in Grand Rap
ids in building a new power plant 
and sub-stations and its expenditures 
the coming year will be large for im
provem ents and extensions. The pub
lic policy should be such th at the 
corporations will be encouraged to 
spend their money in directions that 
will give the city and its people bet
ter service, but under this charter 
any corporation which spends a dol
lar more than absolutely necessary is 
inviting trouble and loss of money 
invested. T he Grand Rapids Rail
way Company could easily spend a 
million dollars in the city in extend
ing its lines to reach thickly settled 
sections which do not now have serv
ice, but under this charter no sane 
man would invest 'a. dollar in such ex
tensions. The corporations should 
certainly be under municipal control 
and regulation, but the restrictions 
under this charter are so many and 
so needless th at the adoption of the 
charter will mean th at in the de
velopment of its utilities Grand 
Rapids will stand still, and this means 
that the city’s grow th will be ham
pered and retarded.

W E SH O ULD BROADEN OUT.
W hen visitors come to town and 

are prevailed upon to address a pub
lic meeting of any kind it is quite 
custom ary for them  to tell us that 
we are the best people on earth, that 
the city is the greatest and prettiest 
on the map and th at our chief in
dustry is what makes us famous. All 
of which sounds well and it m ight 
swell our heads if in our hearts we 
did not know it was m ostly bun
combe.

W. L. Harris, of Minneapolis, who 
has been coming to Grand Rapids 
for a quarter of a century as a furni
ture buyer, addressed the Association 
of Commerce Committee of One 
H undred last week, and there wasn’t 
a word of taffy or jolly or flattery in

what he said. H e was the  last speak
er of the hour and his tim e was lim
ited, which, perhaps, m ay have ac
counted for the directness of his 
rem arks, and he confined himself 
m ostly to  telling us a few things we 
ought to  know. H e did it so nicely, 
with such evident sincerity and good 
will tow ard the city th a t he was ap
plauded as few speakers ever have 
been who have appeared before the 
Committee.

“F orget that you are a furniture 
city; think of yourselves as some
thing bigger and b e tte r,” said Mr. 
Harris. “C ertainly be proud of your 
furniture, but find o ther th ings to  be 
proud of, too. Do not be a one idea 
city; have your ideas and interests 
and industries diversified. By all 
means encourage your furniture in
dustry, but let furn iture be the start, 
not the finality. Instead  of a two 
m onths city, be a city all the year 
around.”

Mr. H arris spoke further in the 
same strain, and th is is ju st the kind 
of talk G rand Rapids needs. I t  is the 
kind of talk  every tow n needs whose 
interests are in a single channel. W e 
hear so often th at this is a great fur
niture city, th at the im pression is 
strong th at noth ing but furniture is 
produced here, th a t it is our sole and 
only claim to recognition. If we 
could forget our furniture eminence, 
as Mr. H arris  advises, we m ight re
m em ber th at Grand Rapids is the 
forem ost in several o ther products 
and is m aking rapid progress in oth
ers. This city is the recognized cen
ter of the gypsum  trade; but who 
ever thinks of that?  W e lead the 
world in carpet sw eepers and sticky 
fly paper, but do the o ra to rs often 
dwell upon th is fact? O ur printers 
and engravers do w ork which is 
known the country  over for its ex
cellence, but do we ever boast 
of their skill and ability? W ood
working m achinery bearing the
Grand Rapids im print goes to  every 
country in the  world, but does any
body ever point to  this w ith pride? 
O ur already large and rapidly grow 
ing kn itting  industry  com petes suc
cessfully w ith the  E astern  m anufac
tu rers in their own m arket. Is this 
ever m entioned? Grand Rapids has 
many o ther claims to  industrial dis
tinction if only we would seek them 
out, but habitually we think and 
speak of furniture as the only thing 
made here th a t is really w orth  while, 
and, undoubtedly, m any of our own 
people actually believe that, beyond 
furniture, we have no thing that 
am ounts to anything. If this is the 
impression in Grand Rapids is it 
strange th a t the outsiders should 
have an im pression th a t but for fur
niture the city would be off the map? 
W e should, as Mr. H arris  suggested, 
forget th a t th is is a fu rn itu re  town. 
W e should broaden our view, be big
ger in our ideas, know b ette r what 
out resources are and make furniture, 
not the whole th ing  but m erely an 
incident.

W hat kind of “dope” do the a r
tists use who m ake pictures of plants 
and vegetables for the seed cata
logues?
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SO AP SW INDLE.
T he police of Erie, Pa., are just 

now busy over a soap swindle which 
would have victimized many of her 
grocers had not prom pt action been 
taken and a t least one of the bogus 
com pany placed where he will “soft 
soap” no m ore dealers for a time at 
least.

Several weeks ago a m an claiming 
to represent a big concern at 196 W il
liam street, New York, and showing 
a sample of high grade borax soap 
readily secured orders from alm ost 
every dealer in the city. A few days 
ago a partner delivered the goods and 
received the pay, some of it being in 
checks, and a goodly part in cash. 
L ater the buyers examined the goods 
and found a lot of inferior grease- 
mixed with saltpeter, incapable of 
producing a lather and discoloring 
clothes washed w ith it.

Police were consulted, and the 
man who had collected the money 
was apprehended as he presented the 
checks at the bank. He says very 
little  save th at he has been hired by 
two men to make deliveries and col
lections, usually m eeting them  every 
n ight at the postoffice. Enquiries re
garding the standing of the New 
York firm disclose the fact that no 
such firm exists at th at place.

Sim ultaneously with this disclosure 
comes one that soap agents p u rport
ing to represent the A rm our-Sw ift 
Soap Company are w orking the 
housewives in rural districts of the 
same comm unity, 1;he com binaton of 
two well known names being used to

turn  away suspicion. Yet no such 
firm exists. W hether there is a con
nection between the two frauds, time 
will tell. Ju s t how wide a field they 
have mapped out rem ains also to  be 
seen. T he Erie episode will cripple 
the business for a time, but it is well 
to be on the watch for them  else
where. I t  is only another illustration 
of how hard people will w ork and 
plan to  get out of honest work. And 
yet the way justice is going after 
the tru sts and the dynam iters, there 
is little  assurance th at crooked work 
on a sm aller scale will not be forced 
to pay the penalty.

T H E  D R IN K IN G  CUP.
Death lurks in m any places; but in 

none m ore surely than in the public 
drinking cup. W e may live w ithout 
food for weeks, but we can not en
dure it m any hours w ithout discom
fort if deprived of water. And that 
with the quenching of th irs t we stand 
an excellent chance of getting  germ s 
which will prove of a serious nature 
is anything but assuring.

The traveler, the business man, and 
m ost of all the school boy or girl is 
exposed to  the danger. And yet the 
remedy is so simple th at only a little 
publicity is needed to  put an end to 
the whole m atter. T he silver plated 
drinking cup has long been the priv
ilege of the rich, collasible into a 
space requiring only the vest pocket. 
But it is the poor who m ost of all 
need the protection. T he bubbling 
m outh piece at the public fountain 
is in many cities helping out on the 
problem, but there are thousands of

places where it has not yet pene
trated.

T here is now a small tin  collapsi
ble drinking cup, a duplicate of the 
expensive silver one save in m ate
rial, made to retail at five cents. You 
have it in your power to  work a real 
reform  in any com m unity by press
ing its sale. Get your supply out to 
the front and emphasize both its con
venience and its hygienic value. A 
trifle which appeals so forcibly both 
to com fort and to  common sense will 
surely a ttrac t notice. W hatever your 
general stock of goods, if no one 
else in town has discovered the op
portunity  to do real public service, 
make it yours. If novelties are en
tirely out of your line, offer them  as 
premium s w ith a purchase of a cer
tain amount. And do not forget to 
find some little service which the boy 
or girl w ithout the nickel can render 
which will entitle him to one of the 
little pocket cups. T hey come under 
the category of home m issionary 
work, a branch which should recog
nize neither creed nor color.

VAGARIES OF FASH IO N.
T he latest surprise is that of the 

fashionable fur set with fancy price 
attached made from the well known 
raccoon skin. A handsom e set it is, 
too, the peculiar shade of color be
ing quite unlike that of any of the 
m ore common furs. And while coarse, 
it is beautifully shaded.

And yet this is the same “coon- 
skin” out of which H arrison ’s caps 
were made in olden times, and some 
of the old residents still rem em ber

the coon skin which was the emblem 
of the W higs in 1840, a cry started  in 
derision by the opposing faction, but 
eagerly taken up by the adherents of 
the pioneer candidate. L ittle  did those 
who ridiculed the homemade fur head 
covering dream  th at in this tw en
tieth  century m ilady’s fur set made 
from this same coon skin would sell 
for enough to buy several silk hats.

T he old-fashioned school girl who 
wore the hom espun linen gown felt 
quite abashed when standing by the 
side of the one in a new calico frock. 
But if the two were now placed side 
by side the tables would be turned, 
for the linen was pure, and of the 
natural brown now so stylish.

T h at was in the days when cake, 
pie and cookies were sweetened with 
the old-fashioned maple sugar, which 
needed no printed guarantee of puri
ty; when “boughten” sugar was rare 
and high priced. And yet m any of 
the m odern city dwellers do not even 
know the flavor of the brown sweet 
which antedates the cane sugar. I t  
is only the old story  of the constant 
shifting of fashion. Some of her fav
orites in one generation are for some 
reason totally  lost sight of in the 
next; but m any tim es they bob up 
practically unchanged; and the com 
mon things of one age become the 
rare ones of the next. Values are 
largely relative, the garm ent which is 
derided to-day may become m ost 
stylish to-m orrow .

T rea t a m an like a dog and it 
will make him m ad—even if he does 
not develop hydrophobia.

Build Your Husband Strong
Consider him as a piece of earning machinery.
Consider his working capacity as it is and as it might be.
Then feed him scientifically to furnish the tissue, brain and sinew he needs to make him a better 

working machine than his competitors.
Note what feeding does for prize fighters. Brain workers and laborers need still more careful 

attention because the strain is on them every day.
They cannot rest up between bouts like the prize fighters.
Every man needs the nitrogen, phosphorus and protein contained in bread made of

LILY W H IT E  FLOUR
“ The Flour the Best Cooks Use“

Give a man bread properly made in his own kitchen and he’ll eat lots of it because it will taste so 
good he can’t help it.

Slap on any old kind of bread, sour, soggy or tasteless and he’ll pass it by and eat something else.
To be “fit” he’s got to eat a certain amount of bread. Many men do not eat as much as they 

should because they don’t  have the right kind.
Don’t  lay the success of your neighbor’s husband all to luck. The chances are his wife gives him 

home-made Lily White bread.
Chew it slowly and note the taste.

VALLEY CITY MILLING COMPANY
Grand Rapids, Mich.

This is a reproduction of one of the advertisem ents appearing in the daily papers, all of w hich help the  retailer to  sell Lily W hite Flour.
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Detroit Department
W ill Represent Board of Commerce 

at Galveston,
Detroit, Jan. 16—R obert H. Day, 

T ransporta tion  M anager of the De
tro it Board of Commerce, has gone 
to  Galveston, Tex., to  represent a 
num ber of D etro it industries whose 
products will come before the W est
ern Classification Com mittee for re
adjustm ent as to  rates and classifi
cation.

The W estern Glassification Com
m ittee has in charge all m atters af
fecting rates and classfications per
taining to the te rrito ry  w est of the 
Mississippi River, and on account of 
D etro it’s heavy business into th at 
section of the country, it has been 
thought advisable by the T ranspor
tation  Com mittee to  have some one 
on the ground to see th at D etro it’s 
in terests were not placed in jeopardy. 
Mr. Day will be accompanied by sev
eral of the representatives of large 
industres who are vitally interested 
in the proposed changes. T he W est
ern Classification Com mittee gener
ally continues its m eetings from a 
period covering three to  five weeks’ 
duration, and it is expected th at Mr. 
Day will remain in attendance so 
long as he thinks it necessary.

Salesmen and departm ent m ana
gers of the Boydell Bros. W hite Lead 
and Color Co. to  the num ber of 
eighty-five rounded out a week’s con
vention last T hursday evening w ith a 
banquet and theater party  a t the 
Tem ple as guests of the firm. T he 
en terta inm ent is an annual event 
much enjoyed by the com pany’s em
ployes.

The Churchfield M otor Co., a new 
corporation, will establish an auto
mobile plant at Sibley in the building 
of the form er Church Soda Ash fac
tory. M achinery is now being in
stalled.

Two shoplifters were caught tak
ing goods in one of the big depart
m ent stores Saturday night. One 
stole natty, but m oderate priced 
dresses for her three little  children. 
The o ther woman, unm arried, took a 
$20 kimono and two shirtwaists. The 
form er was accompanied by her hus
band, the la tter by her beau. A t 
least that is w hat the police think, 
as he was a t her elbow all the time.

The two arrests, one following 
close on the heels of the other, were 
widely divergent although both wom 
en were captured in the same store.

T he woman who stole for her ba
bies broke down in a paroxysm  of 
grief. She was deeply penitent. H er 
tears apparently came from the heart

and her expressions of contrition were 
genuine, the police thought. The 
o ther wom an was bold, even brazen. 
She offered no excuse, no extenuat
ing circumstances. She even gave a 
wrong address, assert the  police.

Both were locked up. One, the 
m other, had to  be half carried to the 
m atron’s quarters. The o ther nim
bly climbed the stairs.

Mrs. Lina Pitazaga, of W alkerville, 
is the wom an who stole the. little 
dresses. She took six, tw o for each 
child. She stuffed them  into her 
shopping bag and was detected in the 
act. Detectives Parker and W ilson 
were summoned and the woman, a 
diminutive creature, and her hus
band were taken to  headquarters.

The woman begged piteously to  be 
allowed to  go home and take care 
of the children. Chief of Detectives 
Palm er struggled w ith his emotions. 
If the woman lived on this side of 
the river she would probably have 
been allowed to go, but he figured 
the boundary line too strong  and o r
dered her held. He sent her hus
band home to care for the children.

The o ther woman was not the least 
disturbed when she was ordered 
locked up. She gave her name as 
M atilda T rum bull and her address as 
100 Columbia street east. T here is 
on such num ber on the thorough
fare. L a ter she gave a num ber on 
E lizabeth street. The goods were 
found on her, say the police. D etec
tives Buhr and Boersig are investi
gating  Miss Trum bull. H er com
panion was not locked up.

United States Express Co. in Bad 
Light.

T he Secretary of the American 
H ardw are M anufacturers’ Associa
tion, while in A tlantic City in O cto
ber, 1910, found himself at the close 
of a convention with a package of 
books on his hands—the Associa
tion’s records. He did not w ant to  be 
bothered w ith them, so he sent them* 
by express to his own office a t 309 
Broadway, New York. The express 
company charged him $2.35 prepay
m ent in A tlantic City. He did not 
hear from  the package for some time 
after arriving here, but on Novem ber 
14—tw enty-three days afte r shipm ent 
—the package was brought to his of
fice.

H e told the expressm an that it had 
been prepaid and was able to  produce 
the receipt. But the expressm an in
sisted th a t his instructions were to 
collect $2.05, and that unless this 
am ount was paid he would have to 
take the package away again. Mr. 
M itchell paid the second sum de 
m anded and took both receipts to  2 
R ector street, the headquarters of the

United States Express Co. This com
pany had received the package, while 
final delivery had been made by the 
W ells Fargo Co.

Mr. Mitchell waited for several 
weeks for his claim to be “adjusted.” 
Instead of receiving the $2.05, he 
received letters from the claim de
partm ent, and soon found it would 
take a good deal more of his time 
than the sum of money involved was 
worth to obtain restitution.

The situation interested him. If 
that was a typical case, then what 
was happening out in the homes of 
thousands of people to whom m anu
facturers send samples and souvenirs 
prepaid, where a collection at the 
o ther end would mean a serious af
front to the person to whom it was 
m eant to extend a courtesy?

He wrote to the United States E x
press Co. on Dec. 13, 1910, asking 
how soon the $2.05 would be re 
funded.

A week later he received an an
swer calling attention to  “recent la
bor troubles,” which had flooded the 
departm ent with correspondence and 
made it impossible to return  prom pt 
answers to correspondence. I t prom 
ised early adjustm ent. On Jan. 23, 
after tw enty-four days, a messenger 
arrived with the cash refund of $2.05

As a result of this unfortunate ex
perience—which is a very common 
one in dealing w ith express compan
ies—Secretary M itchell sent letters 
to m em bers of his A ssociation to 
whom he has been forw arding pre
paid packages, asking them  if they 
have ever been required to  pay “col
lect” charges. O ut of 187 replies to 
such letters already received, forty 
stated th a t they had been compelled 
to pay charges on the delivery of 
packages which they had every rea
son to expect had been sent prepaid.

W hat the m anufacturers fear is 
that the express companies, through 
charges on “sam ples” sent prepaid, 
for which the consignee is under nc 
obligation to  pay, will place in the 
heart of the consignee and possible 
•customer “a b itterness th a t may re
sult in the alienation of his sympa
thy and the consequent loss of pos
sibly thousands of dollars in busi
ness.”

Many a man doesn’t reaiize that he 
m ight have made good as a fiction 
w riter until he hears some of his love 
letters read in court.

The measure of our sincerity is the 
am ount of health and wealth we will 
hazard in the defense of our right. 
—Em erson.

A. T. Knowlson 
Company

W HOLESALE

Gas and Electric 
Supplies

Michigan Distributors for

Welsbach Company 
99-103 Congress St. East, Detroit

Telephones. Main 2228-2229 
Ask for Catalog

The Easy, Comfortable, Long-wearing Kind

Elephant
Head

Rubber Boots
The fine new 

brand made by 
the

Woonsocket 
Rubber Co. 
All styles

Detroit Rubber Co.
Detroit, Mich.

DETROIT, MICH.
SSMNiih ...  ......

A perfect cold storage for Poultry and all kinds of Fruits and Produce Euss stored with .. .  „ , . ,
l ie  per dozen. Liberal advances. Railroad facilities the best Abaolutely Seproot * PrenUUm °E
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W hat Some Michigan Cities Are D o
ing.

W ritten  fo r th e  T radesm an .
T he new year sta rts  off well in 

Grand Haven, with the factories all 
runing, some of them  overtim e.

F reigh t shipm ents from  Jackson 
during 1911 show a gain of 15 per 
cent, over the previous year. Jackson 
has diversified industries, but the 
biggest freight business comes from 
the five autom oble factories.

Battle Creek makes and ships 
m ore breakfast foods, thresh ing  m a
chines, steam  pum ps and printing 
presses than  any o ther city in the 
world.

The Saginaw Board of T rade has a 
m em bership of 902, the largest in its 
history.

Jackson is preparing for its L in
coln Club banquet, which will be held 
Feb. 13 a t the M asonic Tem ple.

Figures show that nearly $2,500,- 
000 was invested in building opera
tions in Kalam azoo during 1911.

Saginaw laid three miles of new 
pavem ent, largely asphalt, during the 
past year.

The Grand T runk will spend $30,- 
000 for a new passenger station  and 
freight house at St. Johns.

L etter carriers of the State will 
hold a convention in Saginaw Me
m orial day.

T he annual banquet of the Sagi
naw Board of T rade will be held 
Feb. 12, with Rev. Newell D w ight 
Hillis, of Brooklyn, as the principal 
speaker.

P reparations are being made for 
the N ortheastern  Michigan Fair, 
which is to  be held a t Bay City next 
fall. I t  will continue five days. T he 
date is not yet fixed.

T he Kalam azoo Commercial Club 
is arranging for quarters in the new 
H anselm an building. • T his structure 
will go up at Main and Burdick 
streets.

L ansing will en tertain  the follow
ing conventions this m onth: Michi
gan m illers Jan. 16 and 17, State 
Live Stock Association Jan. 17 and 
18, m eeting of State m anufacturers 
of soft drinks for organization Jan.
24, and Michigan T hresherm en’s As
sociation Jan. .30-31,

Saginaw will undertake to  raise 
$30,000 before M arch 1 and, if suc
cessful, Hon. W . R. B urt will add 
$6,000 more to this sum, the purpose 
being to furnish “sinews of w ar” to 
the E astern  M ichigan State Fair As
sociation for holding annual agricul
tural fairs a t Saginaw.
<n,ngand8retriaU ,B gF2thrdl dlu nn

The Lakeside Board of T rade has 
been organized a t Muskegon, the 
object being to  boost the  city, partic
ularly the eighth ward.

The first annual banquet of the Pt. 
H uron Business M en’s Association 
was held Jan. 9, with 250 m em bers v 
present, and am ong the cheering an
nouncem ents made were the follow
ing: The old Grand T runk  shops will 
soon re-open and 100 m ore men 
could be used by the com pany right 
now and the new Pt. H uron Paper 
Co. will employ 500 m en w ithin three 
years. There are over forty-five 
m anufacturing plants in the city and 
they furnished employm ent to 3,600

men during the past year. P t. H uron 
has the largest salt works in the 
world, producing nearly 600,000 bar
rels per annum.

T he Thum b D istrict Fair has been 
re-organized and its capital stock 
raised to  $10,000. I t  is possible that 
an industrial hall will be erected on 
the grounds a t P t. H uron in which 
the various m anufacturing industries 
will display their products.

The. annual m eeting of the N orth 
eastern  M ichigan Developm ent Bu
reau wi.ll be held Jan. 24 a t Bay City.

W orkers on Saginaw’s new city 
directory report finding fewer vacant 
houses than  ever before.

M uskegon will spend $150,000 to 
$200,000 in special im provem ents this 
year, the biggest job being the w ater 
works plant.

T he St. Clair Commercial Associa
tion recently  secured 100 m em bers in 
less than  a day.

T he Jackson Cham ber of Com
m erce will hold its annual banquet 
Jan. 19, w ith H ugh Chalmers, of De
tro it, as the principal speaker.

T he M ichigan Fire Prevention Bu
reau will m ake an inspection of Bay 
City Jan. 17 and 18.

Free night school was opened Jan. 
8 at Battle Creek, w ith over 350 stu
dents a t the start.

A bunch of tw enty or m ore Sy
rian peddlers have been try ing  to 
sell their wares in Muskegon w ithout 
securing licenses, but have been 
thw arted  by the police force. Then 
they scattered in groups of two or 
three to work in M ontague, W hite
hall, Frem ont, H olton and o ther 
small towns.

T he auditorium  owned by the city 
of Saginaw is paying its own expens
es, even although the building is 
turned over free or a t reduced rates 
for conventions and many public 
meetings.

Five substantial additions to the 
m anufacturing industries of Cadillac 
have been made during the past 
year.

Petoskey has put down another 
drive well 103 feet for its city w ater 
supply. Six wells will be driven.

A drian’s wire fence industries are 
busy, w ith excellent prospects for a 
y ear’s business.

T he M ichigan Association of Coun
ty D rain Com missioners will m eet in 
Saginaw Feb. 13 for a three days’ 
session. Over 200 delegates are ex
pected.

Plans for establishing a public 
m arket at Menominee are being con
sidered by the Commercial Club of 
th at city.

T he annual banquet of the H olland 
M erchants’ Association will be held 
the evening of Jan. 18 and an ex
cellent program m e of speeches by 
local talent has been arranged.

A lm ond Griffen.

You can be dishonest once, but not 
twice. No one will deal with you 
if your reputation has been stained.

And the love of m oney is also the 
roo t of much m atrim ony and all ali
mony.

V alley City  
Biscuit Co.

Grand Rapids, Mich.
M anufacturers of

Cookies and 
Crackers

• W rite for Price Lists

W e Make a Specialty of 10c and 
12c C ookies

NOT IN THE TRUST

Keeping
the Old Customer

The old customer demands as good 
service and as good merchandise as the 

new customer. “ She wants what she 
wants.” W hen she says Nabisco she means 
Nabisco, and it’s just the same with Uneeda 
Biscuit, ZuZuGingerSnaps,BaronetBiscuit 
and all N . B. C. products. D on’t lose your 
old customer by failing to add variety in 
both the easy selling In-er-seal Trade 
Mark packages and the glass front cans.

NATIONAL BISCUIT 
COMPANY
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In teresting  Story of the E gg  Busi
ness.

[Continued from  Jan. 31 issue.]
A t best, the egg deal when viewed 

at any stage of the game is eccen
tric and treacherous. I t  is as fickle 
as a March wind on some occasions; 
while at times it shows the streng th  
of a stone w'all. But the very uncer
tainty which generally prevails, and 
which has been induced by the spec
ulative feature made possible by the 
cold storages and the banks in re
cent years, it may be set down with 
double emphasis th at by no system  
of logic or rule of produce *law can 
one “count one’s chicks until one’s 
eggs are hatched. Of course, th at is 
only another way of stating  the fact 
that no expected profits from  eggs 
can be called real money until the 
aforesaid profits are in hand and 
preferably to one’s credit a t the 
bank.

I have seen advices in a few tele
gram s received in a large m arket dur
ing the w inter while there were yet 
heavy stocks of storage eggs to  be 
worked out, telling about scattering 
lots of fresh eggs in the South and 
Southwest, destroy confidence among 
a coterie of men whose aggregate 
holdings of cooler stock ran into the 
millions. I have observed a hand
ful or two of fresh eggs put up on 
the exchange in a leading m arket at 
the critical m om ent when the out
come of a season’s speculating was 
trem bling in the balance send the 
whole crowd of traders on the 
stampede like a drove of steers on 
the plains. I have seen the. m ercury 
play hide and seek w ith the zero 
point all over the country, which 
lasted several days, and shut off egg 
production, causing the egg m arket 
to go up as fast as the m ercury went 
down and then fall itself as sud
denly.

In an earlier chapter we noted 
th at various factors are constantly  
a t work shaping conditions and pric
es of various m arkets for different 
kinds of produce. T o clinch our 
point we need only to  m ention eggs. 
Supply and demand, while the main 
factors, w ithout intelligent analysis, 
are hardly one, two, three in the egg 
game.

Honestly, it seems to  me th at eggs 
delight in being erratic. I t  is seldom 
the deal happens the same way twice 
in succession. Pure dope is unavail
ing; to  handicap the ponies is m ere 
k indergarten exercise as compared 
w ith telling w hat may or may not 
befall eggs.

But there are lots of soothsayers 
and fellows with tabulated nonsense 
every season try ing  to  beat a bunch

of tom -tom s to drive away the 
eclipse over the face of the egg deal, 
and it may not be fore-ordained but 
I have been possessed of the idea 
that if eggs can possibly have a sen
tient faculty, taken in the aggregate, 
they strive to make these prognosti
cators and historians look like a two 
spot by doing the reverse of what 
they figure out in their prem ature 
dope.

No rule can be laid down as an 
infallible guide for the successful 
handling of eggs any .more than a 
sure th ing  system  can be figured 
out to beat the bookmakers.

But it is true of the egg deal that 
plain ordinary common sense is the 
best guide when to  buy and when 
to sell. If the Judgm ent of an ex
perienced produce man tells him eggs 
are too high for a fairly safe invest
m ent when they are being stored, he 
should have self-control enough to 
play hands off. If  it is necessary to 
put away some eggs, and he is sure 
his trade will w ant a certain amount 
of stock, even a t a higher price than 
looks safe as an investm ent, it shouM 
be set down as a hard and fast rule 
th at so m any and no m ore will be 
bought and stored. I t  would be a 
great surprise how a bit of horse 
sense will help now and then to deal, 
with a complex egg situation, as is 
true of o ther sim ilar situations that 
arise in produce affairs every now 
and then.

But when the speculative fever ad
dles the brain of your egg man, and 
he gets started  on the w rong track, 
it is a safe bet he m eets with a 
drubbing sooner or later, for if he 
wins the first time he is tem pted 
to  play it stronger the next, and if 
his load is too heavy and the deal 
goes w rong some way, as it can and 
will sometimes, it m ay mean another 
tom bstone in the comm ercial ceme
tery, for the official produce under
taker has a knack a t hustling  egg 
speculators to an untim ely grave 
w ithout waiting for a m ass of flow
ers, and there follows a plain obit
uary in the newspapers and some 
em pty egg cases are left to  show 
where an egg speculator has been.

T he advent of the cold storages 
with the services they offer has 
w rought a g reat change in the sys
tem  of handling eggs, and the range 
of prices in all m arkets w ithin the 
m em ory of m any a middle-aged egg 
dealer.

I t  is not m y purpose to  en ter in
to  a discussion as to  w hether or not 
these changes have been desirable 
in every respect, and it is sufficient 
for our purpose to  note th a t they 
have come and come to  stay. The

application of refrigeration to  the 
egg business, resulting in their be
ing carried for several months, is a 
fact which we m ust deal with. In  a 
previous chapter we observed that 
the storages discharge the function 
of a bank and also an insurance com
pany, and it is only worth while in 
this connection to state that the crazy 
speculation in storage eggs is due 
alm ost entirely to the easy means 
for speculation which have been 
opened up by these two great aids in 
the handling of eggs, for if they 
would not make it possible and even 
encourage speculation in high-priced 
eggs, as we have frequently seen 
during the last few years, it is plain 
that plunging in high-priced eggs has 
not lost more money than has ever 
been made after that system of 
trading.

W hile we have the cold storage 
phase of the egg deal under consid
eration it may not be improper to 
say a few words about the selling 
of storage eggs to the consum er for 
the fresh article. For this imposi
tion a remedy must be found sooner 
or later, and it is imperative that the 
consumptive demand be not reduc
ed to a minimum by a game of swin
dling that springs from the greedi
ness of retailers and jobbers, and 
which is too often encouraged, I re
gret to say, by some people in the 
wholesale trade who apparently think 
it is quite correct for them to fol
low any scheme that will enable 
them to get the largest oossible prof
it to-day, but who have little con
cern for the morrow, or for others

Hart Brano Canoed Ms
Packed by

W. R. Reach & Co., Hart, Mich.

Michigan People W ant Michigan Product!

G. J. Johnson Cigar Co.
S. C. W . El Portana 

E vening P ress Exemplar
T hese Be Our Leaders

Wanted—Butter, Eggs. Veal. Poultry 
Nuts and Honey

F. E. Stroup, Grand Rapids, Mich.
References:—Commercial Agencies. Grand 

Rapids National Bank. Tradesman Company, 
any wholesale grocer Grand Rapids.

A. G.Kohnhorsf & .
GRAND R A P ID S , MICH.

Wholesale distributors of potatoes and other farm pro
ducts in car loads only. We act as agents for the shipper. 

Write for information.

Established 1876

We Want
Strictly Fresh Eggs 
White Beans 
Red Kidney Beans 
Clover Seed

M f W P l P V  R f  A C  Wholesale Dealers and Shippers of Beans, Seeds and Potatoes
J  A» I- U o ,  Office and Warehouse, Second Ave. and Railroad

Both Phones 1217 Grand Rapids, Mich.

The Vinkemulder Company
JOBBERS AND SHIPPERS OF EV E RY T H IN G  IN

FRUITS AND PRODUCE
Grand Rapids, Mich.

POTATO BAGS
New and Second Hand

Stock carried in Grand Rapids Can ship same day order is received

ROY BAKER
W m . Alden Sm ith Bldg. Grand Rapids, Mich.
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in the trade who may have a bunch 
of eggs that can not be moved be
cause the public is held up and made 
to pay exorbitant prices for what 
eggs they buy. I t  does not occur 
to me that it is at all necessary for 
the public to be hum bugged in o r
der that storage eggs show a profit 
if they are handled in a legitim ate 
way. The public needs storage eggs 
as badly as storage eggs need the 
public.

Just how the rem edy is to  be ap
plied for the evil of which I am 
complaining is not so easy to  see, 
for any remedy th at will be effective 
will be very difficult and expensive 
to put into operation. Y et it is al
m ost a question of self-preservation 
in some m arkets during certain 
critical tim es that a drastic remedy 
against this old time im position be 
found and applied. Federal regula
tions will probably be necessary to 
correct this bad practice, and if the 
United States Governm ent takes hold 
of the m atter in the right way it is 
likely that som ething will be accom
plished.

I take it th at any food product 
so generally used as eggs should be 
of sufficient im portance for the 
United States Governm ent to take 
cognizance of any m anipulations 
which m ight tend to  affect the m ove
m ent or the quality of such product, 
especially if it is likely to  affect the 
public health if im properly handled. 
At the same time I do not w ant to 
be m isunderstood as endorsing the 
senseless clam or we have had against 
storage eggs as such, and which has 
come m ostly from people who have 
generally made no first hand inves
tigations into the m atter.

But it can not be denied that.s to r
age eggs are bought righ t and left 
in a score of m arkets during the fall 
and w inter in a jobbing way at 20 to  
25 cents per dozen, and are run out 
by the retailers to consum ers in half 
dozen or dozen lots at 30 to 40 
cents a dozen, or even m ore some
times. T hat they have nearly al
ways been sold for fresh eggs is too 
well known to require argum ent.

If the eggs were sold for ju st w hat 
they are it probably would not be 
so bad, but in addition to  charging 
the exorbitant profit the consum ing 
public are led to believe they are 
getting real fresh eggs. I have no 
hesitancy in saying that the better 
element in the trade will sooner or 
later have to lend a hand in stam p
ing out this abuse. Too m any tim es 
have we seen instances where whole
sale dealers have aided and abetted 
in this nefarious traffic. I t  is a 
shameful fact that certain men have 
been connected w ith the egg trade 
who in common w ith o ther human 
jackals, have resorted  to all kinds 
of devices to rob consum ers- and 
even to impair the digestion of the 
public, and even to  poison people, if 
only a few paltry  dollars were in 
sight.

W e have to  thank these two-legged 
hyenas for a g reat deal of this in
sistent public agitation of late years 
for crazy laws against cold storages. 
They have so abused every principle 
of decent business as to outrage the

patience of the average m an and 
woman in this country, and to  cause 
the people to  try  to  get back at 
them  for the harm  that has been 
done. Can the public be blamed?

Think of all the ro tten  m ess th at 
has been fed the Am erican people 
in the way of bad eggs. R otten  eggs 
with flies in the cans which were put 
up for bakers’ use have been found 
by Governm ent pure food agents 
from tim e to  time. Some of these 
eggs which are broken up and put 
into cans are unfit for food, while 
it can not be denied th at a certain 
percentage of eggs th a t will not do 
to  put out to the public in the shell 
are good enough to  be used by bak
ers, who can mix them  w ith other 
ingredients so as to  cause no in
jurious effects to  those who eat their 
bread and cakes. But I w ant to  em
phasize the statem ent th a t eggs 
which are actually filthy and rotten 
have no place in a baker’s shop, or 
any place else, where human food is 
being prepared or sold.

If necessary to break up this kind 
of business I think some dealers who 
make a practice of handling ro tten  
eggs should be sent to the peniten
tiary, and unless I read the signs of 
the tim es w rong we are not far from 
having such action taken if it shall 
become necessary to  put a stop to 
this nasty traffic. Personally  I have a 
much higher regard for a holdup man 
than for the despicable rascal that 
cares not if he poisons me and o th 
ers to  get our money.

A t the same time, I think there are 
legitim ate lim its for the handling of 
low grade eggs. In  o ther words, an 
egg m ay be only bad in part. Such 
stock, I believe, can be broken up 
and have the bad p art separated from 
the good so th at it may be used for 
some purpose. Those firms who make 
a business of handling these under
grade eggs should be provided with 
an official inspector a t their places of 
business, whose duty it should be to 
see that only the parts of eggs fit for 
hum an food are allowed to get into 
the comm ercial food channels.

I t  may be perfectly true, as some 
people claim, th a t undergrade eggs 
have their uses and th at it would be 
unjust to  the egg trade to  entirely 
outlaw these eggs of indifferent qual
ity. T here is no question but for 
chemical purposes, and for tanning 
leather, glazing and for various other 
uses, these under-grade eggs are 
quite desirable. But I am unalterably 
opposed to  allowing people who 
make a business of handling them  to 
have a free hand for breaking up and 
canning all kinds of under-grade 
stock m erely because the eggs may 
have “som e” commercial use. I think 
this business should be put under 
strict Governm ent supervision similar 
to the packing house business, and I 
would like very much to see the se
verest penalty the law can impose in
flicted upon those who undertake to 
violate such regulations as would re
strict these ro tten  eggs to  industrial 
purposes, and not to  perm it them  in 
any sense to  be used for hum an food. 
T he public have eaten too many 
“spinkles;” they will not tolerate 
them  much longer. W . T. Seibels.

[To be continued.]

Roadside Fruit Trees.
T here is a town in Germany that 

makes money on its shade trees. Con
sul Thom pson writes that in Linden,

adjoining Hanover, the roadside fruit 
trees owned by the m unicipality 
yielded this year $4,906. T he Consul 
adds: “This application of the beau
tiful, practical and economic possibil
ities embraced in the control of such 
public p roperty  as roads is a fine il
lustration  of the com m unity th rift of 
the Germans. D uring the th ree  or 
four weeks’ period of ripening sharp- 
eyed old watchm en on bicycles patrol 
the roads, being particularly  active 
on Sundays, when the people are out 
in large num bers.”

Some brands of goodness are more 
unpopular than others.

Hammond Dairy Feed
“The World’s Most Famous 

Milk Producer”
LIVE DEALERS WRITE

WYKES & CO. Grand Rapids, Mich. 

Michigan Sales Agents

TRADE WINNERS

Pop Corn Poppers, 
Peanut Roasters and 
Combination Machines.

M a n y  S t y l e s . 
Satisfaction Guaranteed. 

Send for Catalog. 
tINGERY MFG. CO., 106-108 E. Pearl St..Cincinnati,0

W o r d e n  ( i H o c e r  P d m p a n v

The Prompt Shippers

Grand Rapids, Mich.

There’s A Smith’s Sanitary 
Scoop For Every Grocer
It does away with the disagreeable, unsanitary way of handling Dried 

Fruits, Brown Sugar, Loaf Sugar. Nuts, Sal Soda, Lump Starch Hard Can
dies, etc.

No more sticky fingers or dirty hands to wash a dozen times a day.

Smith’s Sanitary Scoop Does The Work!
It is made of the best quality steel, heavily nickelplated and just the size to be most conven

ient for you.

Dig with it—Scratch with it—Pry with it.
Use the four steel fingers instead of your own. They are stronger, more sanitary and “So easy 

to clean.”
A M oney Back Guarantee W ith Each Scoop. If you are not perfectly satisfied with it 

—fire it back and your money will be returned at once.
Your jobber sells them at Fifty Cents each. Add one or two to the next Order you give the 

Salesman and you will be glad that you did—if not. you take no risk for your money will be returned 
If your Jobber does not carry them in stock—send me Fifty Cents in stamps with his name 

and address and I will send you a Scoop by prepaid Express.

E. R. SMITH, Oshkosh, Wis.
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I  If j DRY GOODS, ■* f « 
fkNCY GOODS NOTIONS] I

One Price To All—W holesale and 
Retail.

W ritten  fo r th e  Tradesm an.
One price to  all and goods marked 

in plain figures has come to  be re 
garded as a fundam ental principle of 
correct retailing. No up-to-date m er
chant thinks of allowing anything 
like, “Now seeing you’re an old cus
tom er we’ll make this to  you a t so 
and so,” nam ing a figure below the 
regular price.

Favoritism  in busines has been 
proved over and over again to  be a 
failure. One person’s m oney is as 
good as ano ther’s and it is m orally 
right that each and every custom er 
should receive the same value. T o 
pay a long price when some one else 
is getting  a sho rt price is an injus
tice which no patron  ever really  for
gives.

T he secret always leaks out in 
some way. Throw  off your profit on 
an article as a personal favor to  a 
friend or acquaintance and she or 
even he will be so tickled as to  be 
sure to tell it. The confidential 
price is such in name only. I t  has 
been dem onstrated times w ithout 
num ber that there is no such thing 
as keeping a special price quiet.

So much for genuine favoritism . As 
to  the pseudo-favoritism  that tries to 
make every patron  feel that she is 
getting  better bargains than anyone 
else, it is simply a case of “you can’t 
fool all the people all the tim e.” The 
retail m erchant who attem pts this 
old-as-the-hills but m istaken policy is 
simply destroying his reputation for 
truthfulness, and creating  d istrust 
where he needs confidence.

Shrewd retailers are careful to 
avoid even the appearance of evil. 
“W on’t you please go to  the head 
of the departm ent and see if he can’t 
let me have this piece of dress goods 
a t an even dollar a  yard?” pleaded 
the im portunate bargain-hunter. T he 
price was $1.10.

“I am sorry not to  comply with 
your request,” politely replied the 
saleswoman, “but we are forbidden 
to  do this. I t  would be of no possi
ble use anyway. T he head of the 
departm ent never changes a price 
upon request from  anyone. He sells 
at the m arked prices the same as all 
the rest of us. Now we have o ther 
goods a t $1 even—perhaps some of 
these—”

“No, give me five and one-half 
yards of the $1.10 piece. T h at suits 
me. I think the price is a little too 
high but I guess FI take" it.”

A t this store they had learned the 
im portant lesson th at it puts a bad 
face on things to  allow the clerks to  
run to  higher authority  to  see w heth

er a reduction can be made. And the 
m om ent reductions are made in re
sponse to  such requests, confidence 
on the part of custom ers is all off. 
No one who has once secured a re
duction is ever willing to pay full 
price for anything afterward.

“As the result of tw enty-nine years’ 
experience in retailing dry goods, I 
have come to the conclusion that no 
juggling  in prices should be perm it
ted in a store,” said a successful 
m erchant. “I am careful th at all 
m ark-dow ns shall be made before
hand—not while persons are exam 
ining goods with a view to purchas
ing. Y esterday I was w aiting on a 
lady myself. She was w anting  some 
fifty cent flannel of a kind we usually 
keep in stock but ju st happened to  be 
out of. Now we have ano ther piece 
a t fifty-five cents th a t is not a good 
seller, and I should th e n . and there 
have drawn my pencil through the 
fifty-five and m arked it fifty, had it 
not been for the looks of the thing. I 
preferred  to lose the sale ra ther than 
have the im pression go out th at there 
is any flexibility as to  prices a t this 
establishm ent, or th at I am at liberty 
to  name a lower figure on any a rti
cle than those who are in my em
ploy.”

This has come to be the attitude of 
the best retailers. W hy is it that 
to a very great extent the old prac
tice of shoving prices up or down 
to  m eet the exigencies of a particu
lar sale still prevails in the wholesale 
trade? The range of variation is not 
so wide as it used to  be, but yet the 
man who is easy is apt to pay long 
prices, and the close buyer some
tim es saves m oney by haggling. A 
salesman on the road may name a 
low price on an attractive  article in 
order to  get an order started , and 
make it up on o ther items. N or are 
such practices classed as “ways that 
are dark and tricks that are vain.” 
T hey com m only are regarded as le
g itim ate custom s of trade.

T here are certain  reasons why this 
kind of th ing  has lived longer in 
wholesale business than  in retail. 
Custom ers do no t have the same op
portun ity  to  make comparisons. Sell 
one woman a skein of yarn  for fif
teen cents and charge her neighbor 
tw enty cents for the same th ing  and 
not only will those two women know 
of the unfair discrim ination but all 
their friends and neighbors and all 
their neighbors’ friends and neigh
bors are bound to  know about it al
so. But when a  salesman on the 
road o r in the jobbing house does 
be tte r by one custom er than  he does 
by another, neither one is likely to 
find out quickly, directly, unm istaka

bly, ju st how much the one has been 
favored and the other has been 
beaten.

Making a man feel th at he is get
ting som ething for less than others 
have to pay is a m ost subtle form of 
flattery. I t  is taking human nature 
at one of the points where it is weak
est and most gullible. An extra 5 
per cent, discount on a bill is as very 
unction to the buying m erchant’s 
soul, just at the time. But he gets 
outside and thinks. He wonders 
w hether some other fellow doesn’t 
get still another 5 per cent, or 3 per 
cent. off. He comes to  doubt very 
much w hether anywhere near the 
rock bottom  figure has ben touched. 
And so what was intended as a 
means of grappling his soul to  that 
wholesale house may, if he is an in
telligent man, serve ra ther to  shake 
his faith in it.

T here are certain well known m an
ufacturing firms that maintain in
flexible schedules of prices. For the 
same kind and quantity of goods, ev
ery custom er pays exactly alike. 
W hen prices are advanced, they are 
advanced to everybody; when they 
decline, they drop to  all. If you buy 
by the case, you get the case price; 
if you buy in broken lots, you pay the 
somewhat higher broken price. This 
system of dealing is fair, just and be
gets confidence. I t is a square deal 
all around and everyone recognizes it 
as such.

A t the. immense wholesale houses 
of Butler B rothers the unique system 
prevails of having all goods m ark
ed in plain figures. Great room s are 
filled with samples in orderly ar- 
rangem qjj^  the price on each. Some
tim es you will see a buyer—usually 
an old customer of the firm—at work 
with no salesman in attendance. He 
w rites down on an order sheet as 
he makes his selections and he knows 
that all the salesmen in the house, 
or even the heads of the firm, could 
not give him any lower prices than he 
himself finds on the samples, which 
prices are identical with those in the 
catalogue. 'T here  is solid comfort

and satisfaction in this way of doing 
things.

I t  is simply a tenacious adherence 
to a custom  which is outgrow n and 
should be obsolete th at prevents oth
er jobbing houses from  adopting a 
like system. T here  is no reason why 
everything should not be perfectly 
open and aboveboard and every buy
er know w hat every o ther buyer is 
paying. All should feel and know 
that they are on ju st the same foot
ing as are all o thers who buy in the 
same quantity. T he large quantity 
price on any given article should both 
be open to  all alike.

In  tim e the shading of prices will 
come to  be regarded as a shady prac
tice. Fabrix.

W e m ust carefully distinguish be
tween the absence of tac t and the 
presence of principle.—John  David
son.

Clothes may m ake the woman, but 
not when the wom an makes the 
clothes.

We are m anufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

Cori, Knott & Co., Ltd.
20, 22,24, 26 N. Division St. 

Grand Rapids, Mich.

T h e Man W h o K now s
W ears “ Miller-Made” Clothes 

And merchants “who know” sell them. Will 
send swatches and models or a man will be sent 
to any merchant, anywhere, any time.

No obligations.
Miller, W att & Com pany 

Fine Clothes for Men Chicago

Shirley Reflex Suspenders 
are the Kind with the 

Sliding Web Back
.This is one of the "New ones” and re

tails at 50 cents. We show six different 
color combinations, price $4.25 per dozen.

We Also Offer
a variety of medium, heavy and extra
heaVy weights of the ever Popular PRES

IDENT line at $4.25 per dozen as well as numerous other 
makes for mens’ wear at $2.00, $2.15, $2.25, $4.25 and some 
or boys wear at 45c, 75c, 85c,90c, $1.15 and $1.25 per dozen.

Will be pleased to show the samples if interested.

GRAND RAPIDS DRY GOODS CO. 
Exclusively Wholesale Grand Rapids, Mich.
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NEV ER W A STE AN YTH ING .

W hy the Yellow Peril Is a Commer
cial One.

Napoleon said th at when China 
was moved the face of Europe would 
be changed. Yet, as the Chinese are 
naturally peaceful, we think th at the 
yellow peril is a commercial one. The 
peril is that China will m anufacture 
things cheaper than W estern  people 
can and dismiss us from the trade of 
the F ar East. How can we, w ith 
our high standard of comfort, strikes 
and unrest generally compete with 
the Chinese, combining, as they do, 
the active industry of the m ost civil
ized people with the passive patience 
of the N orth Am erican Indian? Far 
more than we do the Chinese believe 
in the power of character and in tel
lect. W ith  this, ra ther than  w ith arm 
ies and navies, they will conquer.

A Chinese is nearly always a per
son of resource. A young m an was 
accused of knocking out his fa ther’s 
teeth and was in danger of being 
put to  death. A friend visited him 
and whispered in his ear, “I t ’s a bad 
case.”

Suddenly seizing the ear between 
his teeth, he gave it a severe bite.

“W hat do you m ean?” asked the 
young man, raising his fist.

“I mean,” was the answer, “that 
you are saved; you have only to show 
the m arks of my teeth  and say that 
they were made by your father, whose 
teeth, being shaky, dropped out.”

Two small things impress foreign
ers with the skill of the Chinese. One 
is the way they carve ivory balls, one 
within the other, to the num ber of 
seven o r eight; and the o ther the in
scription of minute characters inside 
agate or crystal snuff bottles.

A Chinaman always appears to  be 
looking round the corners of his eyes 
a t you, and to  have a m eaning that 
you can not get at. H e gives you 
the impression th a t somebody, when 
he was born, sat on his nose and that 
he has been lam enting the calam ity 
ever since. And yet, although he 
never lays aside this expression of re
signed wretchedness, the average 
Chinese is not a t all more m iserable 
than the average American.

The Chinese are not less conserva
tive than the English. They dread 
any change that may cause trouble 
or disorder, and this is why they have 
put up so long with their w retched 
governm ent. “B etter be a dog in 
peace,” they say, “than a m an in an
archy.” T he “dog in peace” has now 
risen to  w ar; let us hope th a t the 
splendid empire of China will not re
main in anarchy, but will soon estab
lish peace.

The Chinese are fond of sport, al
though their idea of sport is pecu
liar. T hey train  quail, thrushes and 
even fish to fight, and they bet on 
these, and on alm ost every other 
event.

The Chinese contrivances for the 
m anagem ent and capture of beast, 
bird and fish are as ingenious as they 
are simple. If, for instance, a donkey 
disturbs by braying in the night, a 
big stone is tied to  his tail, and this 
hum iliates him into silence.

W hen a Chinaman wishes to  catch

wild ducks he m ixes an in toxicating 
spirit made of rice w ith corn and 
leaves the m ixture for the birds. T hey 
become intoxicated and are taken in 
their cups, so to speak. Sometimes 
the hunter puts a gourd on his head 
and swims gently  am ong the ducks. 
T hey are not frightened, because they 
only see the gourd and are accustom 
ed to that, and the artful John  pulls 
one duck after another by the legs 
into a bag attached to  him. Every
one knows th a t John Chinaman trains 
corm orants to  catch fish, not for 
them selves, but for him.

T he Chinese are g reat a t organiz
ing. The trade guilds which are es
tablished in every town are quite as 
powerful as our trade unions. Even 
beggars and thieves have guilds. Ev
ery m orning the K ing of the beggars 
sends a detachm ent of his sackcloth- 
clad or nearly unclad subjects to  col
lect poor-rates in the districts assign
ed to  them . O w ners of p roperty  pay 
so much a year to  “the honorable 
guild of thieves” in order not to  be 
robbed.

The Chinese never w aste anything. 
A m erchant puts up parcels w ith half 
the paper and string  used by E uro
peans. Servants collect and sell 
m atch boxes and th ings which seem 
to us to  be useless. In  the country 
you will see a boy up in a tree  beat
ing down a single leaf w ith a stick 
for fuel. W omen, when too old for 
any o ther work, collect dry grass for 
the same purpose. A man collects his 
fowls and then beats old, damp m ats 
or m atting ; cockroaches and o ther 
verm in jum p out, and the fowls have 
a meal that costs nothing. You give 
a coolie an old coat th a t you are 
ashamed to wear, and h »  will proba
bly get a tailor to  transform  it for 
30 or 50 cents into two pairs of excel
lent trousers for himself.

One has only to  watch their sto ry
tellers in the streets to  see th a t the 
Chinese are natural orators. T hey are 
also very clever conjurers. Rich Chi
nese are very charitable. T hey dis
tribute free rice and tea  in tim e of 
exceptional d istress; they subscribe 
to  hospitals and to  asylum s for the 
blind, for the old, for lepers and for 
orphans; they even support associa
tions for supplying free coffins to  the 
poor.

The Value of Service.
No discussion of the question of 

price is complete if based solely upon 
the am ount of m oney for which a 
given quality of m erchandise can be 
purchased. Econom ical buying, from 
the consum er’s point of view, con
sists partly  in buying w hat is wanted 
a t a reasonable price, and in being 
able to  buy w hatever quality is w ant
ed. All o ther things being equal, the 
consum er can buy m ost econom ical
ly any given com m odity from  the 
store which has the g reatest stock of 
that particular line of m erchandise. 
T he fact th a t there are not a score 
of retail stores in the country which 
carry  so large a stock of cheap and 
m edium -class m erchandise as do the 
mail order houses explains why it is 
th at the average retail store seems 
less economical to  the shopper than 
the average mail order house.

I t  is an actual fact that in New 
York, the m ercantile center of the 
country, it is impossible to  buy in 
any single store as advantageously, 
from  the point of view of price, as it 
is from  the Chicago mail order hous
es. T he explanation is not to be 
found in the fact th at the mail order 
houses buy in larger quantities. I t  is 
m ainly owing to the fact that the 
“over-the-counter” selling expense 
is much higher. Selling is conducted 
by the mail order houses by machin- 
e ry , the work which the printing 
press begins, the adding m achine fin
ishes. In  a retail store it is neces
sarily conducted by salespeople.

But, why, if this be true, do not 
people buy from  Chicago?

Because, it is a physical impossi
bility for the mail order houses to 
render the service which the well 
organized retail store invariably ren
ders. This, then, is the nub of the 
question.—Retail Advertising.

T hat which weighs heavily in 
youth, and comm its us to desperate 
action, will be a trifle under older 
eyes, to  b lunter senses, a more en
lightened understanding. — George 
M eredith.

L ight hearts are often closely asso
ciated with light heads.

FOR S P R I N G
We show a very  attractive 

line of children's percale and 
gingham dresses to retail at 
50c, 75c and $1.00.

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Mich.

P. S.—We have for sale several show cases very cheap.
No. 95—18.50 doz.

These hose have sprang H O S I E R Y ^  
by sheer worth into their high place in favor

They are perfected hose w ith new features th a t afford m ax
imum wear and comfort. A fine, silky “feel.” w ith dur
ability.

Latest improvements 
increase comfort and wear value

Long, staple, combed Sea Island Cotton—French welt, the 
best welt ever put on a seamless stocking. Two-thread 
looping machines give double strength to  the toe.
Leg above the heel reinforced to  the; proper height. The 
shoe cannot come in contact w ith the thin part of the 
stocking. All reinforcing is by special yarn, so th a t it does 
not show—like a patch—as on other stockings.
To be free from sock annoyance—look for the name Bach
elors' Friend on the box. I t means the best value th a t you 
can get for your money.
Made in 3 grades: 6 pairs $1.50; 6 pairs $2.00; 6 pairs $2.50. 
Colors: Black, Tan, Navy, Slate, Bordeaux, Purple, etc.

You'll find the guarantee in every box.' Should any pair 
of hose show holes inside of six  months, send to  us with 
one coupon and we'll make good.

JOSEPH BLACK & SONS CO., Manufacturers, York, Pa.

EPSON, MOORE & CO., Detroit, Mich., Wholesale Distributors
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Shoe Talk Appropriate T o the Sea
son.

W ritten  fo r th e  T radesm an.
“I w ant a pair of shoes th a t you’ll 

guarantee to turn  snow w ater,” said 
a country custom er to  the leading 
shoe m erchant of my city one day 
last winter. “My dear sir,” said the 
dealer. “I haven’t got such a pair of 
shoes in the store. If I knew where 
I could buy them  you bet your life 
I ’d have them. But to  be absolutely 
frank with you, I don t’ know any
body who m akes shoes from  leather 
th at are absolutely impervious to  
snow w ater.”

Plainly the custom er was sur
prised.

“ I don’t understand why you can 
not get them ,” said the custom er, 
“o ther dealers advertise them. At 
least some dealers do; for I have 
read their statem ents again and again 
in the newspapers.”

“Maybe said,” replied the dealer, 
“but you never read any such sta te
m ents over my store name. I have 
never made that claim for any pair of 
shoes I ’ve sold yet. And why? Sim
ply because I can’t back it up. Snow 
w ater will penetrate leather and 
dampen the feet m ore or less, no 
m atter how it is tanned. I ’d ra ther 
tell you the absolute tru th  and miss 
the sale of a pair of shoes than make 
a sale by m isrepresentation. Now if 
you know of anybody who can sell 
absolutely w ater-proof leather shoes, 
go to  him. But my own conviction 
is that you’ll never find him.”

The custom er sort of felt as if he 
could find a pair that would meet 
this test, so he left the  store w ithout 
buying. F rom  another dealer in the 
city he bought a pair of shoes that 
were represented to him as being 
proof positive against snow water, 
slush and m oisture of all kinds. H e 
bought the shoes. O f course they did 
not live up to  the dealer’s claims. 
They were good shoes—substantially 
built, and perhaps as near w ater
proof as one can get; but they didn’t 
turn snow water. T he custom er was 
disappointed. The next tim e he 
bought ne w ent back to  the dealer 
who had m issed a sale ra ther than 
tell an untruth. And he said to  him 
som ething like this:

“A fter this I am going to buy all 
my shoes from  you. I believe you 
will represent your goods ju st as they 
are. You told me frankly you didn’t 
have any w ater-proof leather shoes; 
and the o ther fellow told me he did. 
I like to  deal with a m an who is 
frank and honest in his statem ents.” 

The m oral is obvious.
An U nderstanding at the  Outset.
A frank understanding at the out

set covers a m ultitude of subsequent 
troubles, explanations, etc. And the 
best th ing  the shoe dealer can do is 
to  get in to  the habit of letting  his 
custom ers understand precisely the 
nature and lim itations of the goods 
they are buying.

Take, fo r instance, the velvet, cor
duroy and silk toppings th at are 
proving so popular in many commu
nities. Now the retailer is liable to 
have some com plaints on hand later 
on if he isn’t  careful to  state  the 
facts concerning these shoes. Shoes 
made from  this class of stock can 
not be as durable as leather shoes, 
nor does it stand to  human reason 
th at they should retain their shape as 
well as leather. Velvet especially 
m akes a very attractive shoe for 
dress purposes. I t  doesn’t require 
polishing. All milady has to  do is to 
brush her shoes with a clothes brush 
ju st as she does her coat and skirt. 
F o r occasional wear, dress purposes, 
and for w ear in dry w eather—the vel
vet shoe is all right. But the cus
tom er who buys a pair of velvet 
shoes ought to be w arned against ex
pecting the impossible of them. They 
are not suitable for rough wear, and 
the nifty looks of them  can be very 
speedily spoiled by snow and slosh. 
If she w ears them  out in the snow 
she had b e tte r be sure to put on her 
storm  rubbers.

Now she’ll take th e-sh o es in any 
event, if she really wants them. And 
if local vogue for velvet shoes has 
struck her buig, she’ll certainly want 
them . But see how much better it 
is in every way for you to  sell them  
upon the basis of a frank understand
ing of their actual lim itations.

T he same th ing  is true  of turn 
shoes. T urn  shoes are light and com
fortable, but they are not a rough 
w ear shoe. T hey simply can not 
stand snow and slush like W elt and 
M cKay shoes. In  spite of this fact, 
however, some women will always 
prefer them  simply because they are 
lighter and m ore comfortable.

As an illustration  of the frankness 
of some of the big retail shoe con
cerns of the day, in talking about 
their wares, here is an ex tract from 
a booklet go tten  out by a large E ast
ern shoe store th a t caters extensive
ly to  the juvenile trade: “You will 
find th a t we sell high boots because 
‘style’ dem ands it, but you will be 
frankly told th a t they  are not good 
for children, and why. You will be 
told th a t white canvas ankle ties are 
the m ost hygienic footw ear for in
doors in winter. You will be told 
not to  let the children w ear outdoor 
boots in the house. You will be told 
that pate tn  boots are not the right

shoes for babies to wear all the 
time.”

In these piping times of prosperity 
it isn’t necessary for the shoe dealer 
to misrepresent shoes in order to sell 
them. W hen any shoe becomes the 
accredited thing people will have it 
even if it isn’t as durable an article 
as the sort they have been used to. 
But they deserve to know the facts 
in the case at the outset. This puts 
the question up to them. After that 
you are released from responsibility. 
Otherwise people will contract an in
jured feeling for the shoe merchant 
if the new and accredited thing does 
not prove as good and serviceable as 
they had supposed it would. W here
fore the truth of the dictum, A little 
explanation goes a long way.

M icrobes and Shoes.
Over in M anchester, England, they 

are in the th roes of a veritable mi
crobe m ania over the alleged discov
ery th at m icrobes can be transm itted 
through try ing  on of shoes. W ould
n’t th a t ja r  you? T hink of the set
back retail shoe dealers m ust be get
ting  owing to  the  fact th a t people are 
all w rought up over the prospect of 
acquiring a lo t of m alignant germs 
from shoes th a t have previously been

H 0 N 0 R B 1 L T
S H O E S

Secure 
The Trade 

and Hold it

For Mail Carriers, Policemen, Truckmen, Railroad Men

IS PURE GUM, GIVES DOUBLE WEAR

Agol
Is a Great

Rubber

Manufactured only by

Goodyear Rubber Company w w

The Story
f
m

of Profits
The shoes you have left a t the 

close of your business year tell 
you that. Its the shelf warmers 
tha t have not paid dividends and 
its Easago, Hard Pan, Rikalog and 
other R R  L Shoes th a t have.

THE REASON

The R R  L Shoes you have on 
hand are but a small portion of 
those you bought in 1911, and those 
you have sold represent th a t many 
satisfied customers.

Rindge, Kalmbach, Logie & Co., Ltd. 
Grand Rapids, Mich.
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tried on by o ther custom ers! And 
there are in every com m unity lots 
and lo ts of people who would actual
ly hang onto their old shoes ra ther 
than take such perilous chances! The 
microbe is infinitesimal, to  be sure; 
but I tell you when it comes to  m ak
ing sensible people perk up and cut 
ridiculous capers under the sun, our 
friend, the germ, is a world beater. 
W ith  the bigness of this microbe 
them e upon me, I started  the other 
day to  indite a poem com m em orative 
of the gay and festive microbe. But 
unfortunately  about the time I had 
gotten  fairly sta rted  the telephone 
bell rang  and broke the spell of my 
poetic inspiration. I give here the 
first few lines, which is as far as I 
got when the telephone bell cut in 
and startled  m y m use:

Hail, festive microbe, lissom thing!
Now of thy wondrousness we sing.
Sure thou a rt a them e to  inspire
Any m an who can thrum  the lyre,
O r m ake his old Pegasus hike
In  a way that is classic-like.
Isn ’t it too bad th a t chap took it 

into his noddle to  call me just at th at 
critical m om ent? H e’ll have to  an
sw er to  posterity  for th at unhappy 
interruption.

But now, in all seriousness, isn’t it 
dow nright funny how dippy intelli
gent people go over this m icrobe 
menace? T o  be sure the m icrobe is 
on the job. H e’s always been on the 
job. H e’s everywhere. And he’s 
been everywhere for all time. You 
can’t boil the life out of him. You 
can’t kill him off. You can’t bottle 
him up o r screen him out, or chase 
him off. If  you take to  your heels 
and seek to  outrun him, you’ll do a 
foolish th ing; for you’ll find he’s 
ju st as thick and ju st as bad a t the 
end of the journey as he was at the 
sta rting  point. He burrow s in the 
earth, floats in the air, cavorts around 
in the water, and goes wherever he 
chooses.

If he therefore takes it into his 
head to  hide on the nice new lin
ings of new shoes, he’ll do it in spite 
of vigilance on the part of the shoe 
m anufacturer and the city dads who 
assume the custodianship of the city’s 
health. Suppose you do establish 
strict rules about try ing  on shoes. 
Suppose you go so far as to  estab
lish a sort of central fum agatory and 
compel shoe dealers to  bring all 
shoes to this central p lant which have 
come in contact with the custom er’s 
foot. Suppose you compel all car
tons com ing from  the shoe m anufac
tu rer to  be sealed w ith a Govern
m ent stam p show ing th a t they 
have been Governm ent inspected and 
found absolutely germ -proof. Do you 
think for a m om ent th at our gay and 
festive germ  would hesitate to  slip in 
under the carton lid if he were a 
m ind to? T here’s air in those card
board cartons, doubtless, around the 
shoes. A vigorous m icrobe can go 
anywhere air can go. And, besides, 
a shoe lining m ight be free from  
germ s to-day (relatively speaking) 
and alive w ith them  to-m orrow .

W h at’s the use? W hen a sporadic 
germ  m ania breaks out over anything 
in any com m unity i t ’s to run its 
little day gypjJ peter out, But in the

m eantim e we feel sorry for the shoe 
dealers in M anchester. Business is 
doubtless sort of quiet with them  
just now.

T he Semi-Annual Clearance Sale.
I t  will not be long now until the 

w inter clearance sale will have the 
righ t of way.

In  some localities where there is no 
concerted activity on the p a rt of shoe 
dealers there will be a trem or of anx
iety to be first in the field.

In  many comm unities the price 
will be cut on w inter shoes much 
earlier than there is any real occa
sion for—and simply and solely be
cause each shoe dealer w ants to  beat 
the o ther fellows to  it.

But we are p re tty  apt to have lots 
of w inter w eather yet. Shoe dealers 
ought to cheer up; for the w orst in
stallm ent of w inter is yet to  come. 
T hat m eans a demand for seasonable 
footwear. Consequently the longer 
the clearance sale is delayed the bet
ter it will be for the profits of the 
business.

I t  seems strange that in those com
munities where there are several shoe 
dealers th at they do not get together 
and decide upon a given date for this 
cut-price carnage. They ought to put 
it off until the regular lines of win
ter shoes are p re tty  well broken into. 
Instead  of waiting for a big general 
clean-up on odds and ends and brok
en lines, it m ight, perhaps, be a bet
ter plan to  stim ulate business by of
fering from  time to  time special val
ues in the popular priced and medium 
lines.

And some one has suggested for 
this purpose the possibilities of the 
store bulletin in which these specials 
could be featured. In stores which 
have a sizeable suburban or rural 
trade this would seem to be a good 
plan. Give cuts of the shoes thus 
priced. M ost shoe dealers have shoe 
cuts on hand th at Can be used. And 
there are concerns th at will supply 
nifty half tone cuts for $1 apiece, and 
outline cuts for 50 cents each. The 
bulletin could be issued, say- weekly, 
and mailed out to  regular and pros
pective custom ers of the store. They 
could be handed out a t the store as 
well. But they ought not to  be dis
tributed about town by small boys— 
simply for the reason th at this m eth
od of distribution cheapens your 
proposition. People will not read 
things th a t are stuck in the shu tters 
o r chucked under the door or thrown 
over in the fron t yard. Of all m eth
ods of so-called advertising, this is 
the least productive of results. Every 
store paper o r store bulletin or book
let ought either to go regularly 
through the mails or be handed out 
in a dignified way at the store. If  50 
per cent, of the trade-pulling value of 
your store announcem ents depends 
upon the copy, the o ther 50 per cent, 
depends upon the d istribution of the 
announcem ent after it is prnted.

Cid McKay.

If thought photography ever be
comes practical the world will learn 
some astonishing secrets.

D oing nothing is apt to be over
done.

MEN’S SHOES
A pleased customer is a dealer’s best asset.
An investment in Rouge Rex Shoes for 
your 1912 spring trade means ready sales 
at good profits, and a host of pleased cus
tomers on whom you can depend.

Rouge Rex Shoes
are made from choice stock of the best tan
nages, selected for its service—giving quali
ties, and they are made in styles and 
heights to suit your every need in men’s 
and boys’ shoes.

For dress, buy our Planet Line Welts, 
Comet, Saturn, Jupiter and Mars. They 
are winners.

Hirth-Krause Company
Tanners and Shoe Manufacturers 

Grand Rapids, Mich.

f  I ^HERE’S always a demand for the “best” in 
every line of trade; the surest way for any 

retailer to build up a satisfactory rubber business 
is to handle the best rubbers—and that means

Wales-Goody ear and Connecticut 
Rubber Boots and Shoes

A Wales-Goody ear 
Sale means a satis
fied customer—and 
that’s what you’re 
in business for.
We carry a full line 
of this famous rub
ber footwear—and 
we make a special 
point of shipping 
the same day your 
order is received.

A leading member of the Wales-Goodyear family; in 
men’s, boys’, youths’, misses’ and children’s. Also in Con
necticut brand.

2 f  S U » C R ' O R  S T  
T O L K O O .  O H I O .

Headquarters for Wales-Goodyear and Connecticut Rubber Boots and Shoes
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M EN O F MARK.

John Sehler, President Brown & Seh- 
ler Co.

The law th a t divided all Gaul into 
three parts seems to  have been fol
lowed in a later day in the imple
m ent and harness business. In  this 
industry are three distinct divisions— 
the m anufacturer, the seller and the 
consum er. Oftentim es, it is true, the 
m anufacturer and the seller have 
been one and the same man, but he 
has conducted two separate and in
dividual operations—in the first the 
m aking of his product and in the la t
te r  the selling of it. Likewise the 
consum er, who constitu tes the third 
division, has been sometimes the re
tail dealer, buying the product for 
distribution, and som etim es the har- 
nessm aker who interposed himself be
tween the wholesaler and the dealer, 
converting the product into a finer 
article of comm erce before passing it 
on to  the consum ing class. In  any 
event, m anufacturer and dealer are

terests best because of his intim ate 
knowledge of the m ethods of the 
m anufacturer and the seller and the 
requirem ents of the consum er. H e 
has aot only*the general knowledge 
of the business, but, as a retailer, he 
learned how the goods should be 
m anufactured to  m eet the desires of 
the consum ing trade.

Such a m an is to  be congratulated 
on the position he occupies. H is is 
a viewpoint enjoyed by few men. He 
is not only a chief actor in a g reat 
and necessary industry, but a specta
to r of all th a t happens. H is place is 
high enough and his vision wide 
enough to  perm it him to  understand 
and appreciate m any things th at one 
m ight not appreciate o r understand 
who looked out upon them  through 
the windows of a single branch of the 
business. T he goods m anufactured 
under his direction are m ore likely 
to  m eet the ideas of the consum ing 
class, since he learned as a retailer 
exactly w hat the people want. As 
the advisory head of a selling depart-

them selves but the representatives of 
th a t which has now come to be 
known as the ultim ate consumer. 

T hese are but variations, however,

m ent he can “sense” the situation of 
both the m aker a id  the buyer. H is is 
a place of large opportunity  and wide

observation. I t is a position of van
tage from which to look upon the in
dustry in which he is engaged. The 
experience in one branch of the busi
ness often helps to solve the complex 
problem s of another. T hings achiev
ed in one enterprise point the way to 
similar improvement elsewhere. The 
ultim ate result is intelligent ad
vancement all along the line. The 
final beneficiary is the consuming 
public, since the m anufacturer, jobber 
a id  re ta iler' can not improve their 
m ethods and their product or place 
their operations on a more econom- 
cal basis without indirectly helping 
that great body of men for whom 
has been coined the title “ultim ate 
consum er.”

Thus it is that the man of large af
fairs rises above the occupation of a 
m ere man of business producing 
profits for his stockholders and him
self. T hat may be his prim ary pur

pose; but the  service he perform s is 
larger in its significance and higher 
in its achievem ents. I t  is a service 
not to  self o r a coterie of fellows, but 
to  the g reat public. I t  is a service 
th at places w ithin the reach of the 
consum ing elem ent the highest qual
ity a t the cheapest price.

John  Sehler was born  on a farm  
in N iagara county, New York, Dec. 
18, 1847, being the second child in a 
family of five children. H is father 
and m other were both natives of 
Hanover, Germany. In  1865 the fam
ily moved to  C hester township, O tta 
wa county, locating on a farm. 
M arch 1, 1871, his fa ther bought him 
a half in terest in a saw and planing 
mill a t Big Springs, which was con
tinued fo r a tim e under the style of 
Creager & Sehler. T he buildngs 
burned to  the ground Oct. 16 of the 
same year, w ith no insurance, when 
Mr. Sehler purchased the in terest of

Dealers everywhere are doing splendidly with

The “Bertsch” Shoes
WHY? Because their customers are pleased.
THE SHOES ARE RIGHT. Their quality could be 
no better. Only the highest grade of material 
is used in manufacturing.
The styles are of the very best and latest—are 
designed along natural lines and FIT.

We want to show you just how and where the 
‘‘BERTSCH” will be a BETTER LINE FOR YOU TO 
HANDLE.

Write for salesman. Become a “Bertsch” dealer 
this season.

“They Wear Like Iron”

Herold-Bertsch Shoe Co.
Grand Rapids, Mich.

of the rule that makes three divisions 
—maker, seller and consum er—and 
readers m ay differ in regard to  the 
classification of an individual case 
practically w ithout differing on the 
main proposition. The three divi
sions are easily distinct e io u g h  to 
insure a distinct difference in their 
viewpoints.

Am ong these three classes are both 
a divergence and a comm unity of in
terest. T he form er is m ore g e ie r-  
ally recognized, being based on ex 
perience, while the la tter has scarcely 
advanced beyond ethical precept. But 
th a t there is a comm onality of in ter
est is dem onstrated by the fact th at 
one may find occasionally in this in
dustry  some m an who at some period 
in his life has represented all three 
elem ents of the trade, who is in ter
ested in all three of these branches 
of the industry, and yet serves each 
of his related e ite rp rises  with equal 
success and fidelity.

Indeed, such a man is probably 
equipped to  serve each of these in-

O I «  A  G U A R A N T E E

A
Lady’s Foot

encased* in a

Princess Comfort Shoe
provides a walking advertisem ent for. the 

m erchant who sold th a t shoe, because it  in
variably combines constant comfort with 

quality and beautiful appear
ance.

Write for descriptive booklet.

V .  S C H O E N E C K E R  
B O O T  & S H O E  C O c  

M I L W A U K E E  W I S .

T H IS  
H A N D *  

SOMEBOOK

WRITE FOR IT TODAY
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his partner and adm itted to  partner
ship Geo. M. Miller—known through
out Michigan in those days as Mike 
Miller-—and continued the business 
under the style of John Sehler & Co. 
Two years later he sold his interest 
to his partner and leased the flour 
mill a t Lisbon, taking Mr. Miller in 
partnership  w ith him. T his partner
ship continued four years, when Mr. 
Sehler w ent back to  his fa ther’s farm  
in 1878. In  1882 hp form ed a copart
nership w ith E. T. Brown and Frank 
Brown, under the style of E. T. 
Brown & Co. and engaged in the re
tail im plem ent business a t 19 W est 
Bridge street. The following year 
the firm built the brick block on 
F ro n t street. E. T. Brown subse
quently sold his in terest in the busi
ness to  his partners, who m erged it 
into a stock company under the style 
of the Brown & Sehler Co. and in the 
m eantim e enlarged its scope and in
fluence by engaging actively in the 
jobbing trade. T he company now 
has an .authorized capital stock of 
$300,000, of which nearly $200,000 is 
issued. The first officers of the cor
poration were as follows:

President—F. E. Brown.
V ice-President—T. B. Snyder.
Secretary— H enry W . Sehler.
T reasurer—John Sehler.
T he present officers of the corpora

tion are as follows:
President—John Sehler.
V ice-President—Frank  Brown.
Secretary—J. H. Colby.
T reasurer—H enry W . Sehler.
These officers, w ith David D rum 

mond, constitu te the p resent Board 
of D irectors. Since the stock com
pany was organized the corporation 
has erected a new building on W est 
Bridge street, 70x76 feet in size, four 
stories and basement. T he F ron t 
street store is 50x130 feet, four sto r
ies. T he corporation owns vacant 
land along the canal, which it will 
improve with a new building some
tim e in the future. In  1900 the com
pany closed out its retail business to 
Smith & Schantz and has since de
voted its entire attention  to the 
wholesale business. T he m anufac
ture of horse collars and harness was 
undertaken some years ago and last 
year a tw o-story  building was erect
ed at the corner of T u rn er and Vic
toria  streets, which is utilized as a 
fur dressing establishm ent. T his en
ables the corporation to m anufacture 
its own fur coats and robes, thus 
placing it in a position to compete 
w ith any institution in the country 
in this line of busness. Seven travel
ing m en are employed, covering 
M ichigan and portions of Ohio, In 
diana and W isconsin.

Mr. Sehler was m arried April 23, 
1873, to  Miss B arbara Miller. They 
have had six children—three sons 
and three daughters. The sons are 
all grow n up and are active in the 
business. T he family reside in their 
own home e t 99 L ivingston street, 
where they  have lived continuously 
since 1883.

Mr. Sehler has been a m em ber of 
the L utheran  denom ination ever 
since he ¿was a child. H e has been 
affiliated w ith the Em anuel L utheran

church, on M ichigan avenue, ever 
since he came to  the city and was 
T reasurer of the organization for 
twenty-five years. H e  is now one of 
the T rustees and Superintendent of 
the Sunday school. He has long 
been prom inent in the Grand Rapids 
Credit M en’s Association, having 
been a m em ber of the Executive 
Committee for m any years and chair
man of the A djustm ent Bureau for 
several years. He is now President 
of the organization, which is the 
highest office w ithin the gift of the 
Association. Mr. Sehler has been a 
m em ber of the Board of T rade ever 
since it was organized and has been 
a director for the past six years. He 
has served on several im portant com
m ittees w ith credit to  himself and 
with satisfaction to  his associates and 
the in terests he represented.

Mr. Sehler a ttribu tes his success 
to hard w ork and close a tten tion  to  
business. H e believes th a t all good 
things come from  the Lord and th at 
the Lord has blessed his effort to 
be of some use in this world. A ggres
sive in action, reticent in speech, he 
has an executive mind, highly de
veloped and finely trained—a m en
tality  that can grasp the largest prop
osition, recognizing its own propor
tions and its proportion  in com pari
son w ith o ther m atters. T his sense 
of proportion of things, combined 
with a prophetic understanding of 
probable results, m akes him a man 
of quick decision and correct judg
ment.

Annoying Money Orders.
A firm in a N orthern  Illinois town 

devised an advertising scheme in 
which postal m oney orders played a 
part very satisfactory to  the adver
tisers but som ewhat upsetting  to  the 
postal authorities. T he advertiser se
cured a t the postoffice 500 m oney or
ders for two cents each, payable to  
as m any individuals. A form  letter 
was then prepared which notified the 
reader th at inasmuch as his tim e was 
probably w orth $10,000 a year, the 
inclosed m oney order was to  pay for 
the half m inute that it would take 
to  read the inclosed circular. As a 
result, practically every one who re
ceived a circular read it, but very 
few of them  cashed the m oney o r
ders, and in a short time the postal 
authorities w ere in serious difficul
ties. Every  m oney order issued, no 
m ater for how small an amount, 
m ust be entered on the books; and 
if they are no t redeem ed in a cer
tain tim e the federal authorities m ust 
know the reason why. Consequently 
every order not cashed required an 
investigation. As a result each two- 
cent m oney order purchased repre
sented about a dollar’s w orth of red 
tape.

Think It Over.
I t  is true th a t it costs you more 

to  live now than  it cost your g rea t
grandfather, but it  wouldn’t cost, as 
much if you lived as he did.

Notice to  inventors^-A  device for 
squeezing w ater out of stocks and the 
milk supply would fill a long felt 
want.

Cynicisms of a Business Man.
People usually have the blues after 

skim ming the milk of hum an kind
ness.

An easy way to make money is to 
buy stocks when they are low and 
sell them  when they are high.

W hile you m ay not be able to  lead 
a m an to  water, you seldom have to 
ask him twice to  have a drink.

M any a man has lost his m ental 
balance by attem pting  to  entertain  
two or m ore ideas a t the same time.

W hen a woman is unable to  get 
w hat she w ants she tries to  convince 
herself that it w asn’t w orth having 
after all.

I t  is ju st hum an nature to  get m ore 
fun out of losing $10 at gambling 
than making $10 by work.

I t takes a girl to know that a 
photograph th at flatters her is a 
better likeness of her than  the face 
she sees in the looging-glass.

Every virtue has its own flaws.

A m an’s wife loves a cheerful giver.

Wilmarth Show Case Co. 
Show Cases 

And Store Fixtures
Take Division St. Car Grand Rapids, Mick*

It’s a Good Investment
To Display Your Food Stuffs in a Sanitary Manner 

Consider How Attractive and Inviting they Appear in

Brecht’s Refrigerator Display Case
We make high grade Mraket Outfits, Coolers, Etc.

Write Department “K" for Particulars

THE BRECHT COMPANY
ESTABLISHED 1853

Main Offices and Factories ST. LOUIS. MO.
N e w  York D enver San Francisco Hamburg Buenos Aires

BOSTON BREAKFAST BLENDED 
A Delightful Drink

Popular in Price and a 
Trade Getter

Roasted Daily

Judson Grocer Go., Grand Rapids, Mich.
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Selfishness of Mothers as a Handi
cap.

W ritten  fo r th e  T radesm an .
I t  would seem far easier and more 

natural, m ore in accordance w ith our 
conventional ideas, to  w rite of the 
unselfishness of m others—a theme 
that never has been nor never can be 
exhausted and which, perhaps, never 
has been adequately treated.1 F or 
m otherhood is a holy thing to  which 
we all bow in reverence. A t its best 
it is one of the supreme sacrifices of 
life. In its m ore im perfect m anifes
tations, it is one of the m ost sacred 
things we know.

True, there are women in whom 
the m aternal instinct seems to  be 
lacking. T hey are so absorbed in 
bridge or in dress or society or in 
clubs or in reform  m easures—per
haps even in church work or philan
thropic enterprises—th at they give 
only the scantest m easure of a tten 
tion and affection to their own chil
dren. Such women are simply freaks. 
W ith the norm al woman her child is 
ever her nearest and dearest in te r
est.

I t  is, perhaps, useless to censure 
these pseudo m others, these women 
who are m others only in a physical 
sense. A t any rate their failings are 
not the them e of this little preach
ment, which is to  deal with certain 
m anifestations of m aternal selfish
ness that are closely enmeshed with 
genuine m other love.

W e do not have to  go far for ex
amples.

Take, for instance, the wom an— 
and we all have a t least one such 
in our acquaintance—who insists that 
all her children as they m arry  shall 
locate near home and who makes 
the biggest and m ost pathetic kind 
of a fuss if one of them gets a little 
away from  her.

Mrs. K. is of this type. She is a 
m ost w arm -hearted and affectionate 
m other, one who will do anything 
and everything for her children ex
cept to  use a little judgm ent and 
common sense where their interests 
are concerned. M argaret, her only 
unm arried daughter, has been teach
ing for some ten years in the fifth 
grade of the Milltown schools. Mill- 
town is where the K. family live. 
M argaret could get a bette r position 
away and she needs a change, but 
her m other has “taken on so when
ever she has spoken of it and tells 
everybody that she ju st couldn’t 
bear the feeling of the house with 
“Maggie darling” not there that, in 
consequence, poor M argaret, like the 
dutiful daughter she is, has given up 
all hope of ever doing anything but 
teach that fifth grade.

Mrs. K. has been the cause of both 
of her sons-in-law rem aining in Mill- 
town, although neither one of them 
feels th at he has any chance for ad
vancement there. One is in partner
ship with Mr. K., who runs a small 
grocery. He and his father-in-law 
do not get along well together and 
the grocery business is distasteful to 
him, but whenever he speaks of a 
change, Agnes (Agnes is his wife) 
runs to  her m other and her m other 
begins her tearful protests.

L ast sum m er one of the sons of 
the K. family had the offer of a po
sition in San Francisco a t about 
double the salary he was then and 
is now receiving. The change prom 
ised much in o ther ways besides in
creased pay. T he boy was really 
anxious to  accept the place, for he 
feels th at he never will get one like 
it in his home town where he sees 
only long years of drudgery ahead of 
him. H is wife, who is an only child 
and greatly  attached to her parents, 
was willing, even desirous, of go
ing. H er m other, who is a broad
minded, clear-sighted woman, con
sented to  the move and ra ther u rg 
ed it.

Of course, I shall hate awfully to 
have W ill and M adge away off 
there, but I know such opportuni
ties do not come very often. And 
in some ways it m ay be very, very 
good for both of them  to try  this 
‘hazard of new fortunes’ where they 
will have no relatives nor old friends 
to fall back upon.”

But Mrs. K. could not be brought 
to see it in any such light. T he sep
aration seemed so dreadful to her 
narrow  mind th at she was blind 
to any possible advantages in the 
change. She was sure M adge’s m oth
er did not care so much for Madge 
as she did for W ill. F o r her part, 
she ju st couldn’t bear the thoughts of 
their going. And to  San Francisco 
of all places, where they are so like
ly to have ano ther earthquake at any 
time! She »sobbed and wept for days 
until she became positively ill. A fter 
holding out for a week, W ill and 
Madge decided it was best to  yield 
to her entreaties. They gave up 
their long-wished'-for opportunity  
and have remained in Milltown.

Mrs. K. is one of the people who 
never can look a t a subject from  any 
one’s point of view but her own. She 
has an overdevelopm ent of the brood
ing m other instinct which makes 
her w ant to  keep her young near 
her, while her intelligence is not 
quite strong  enough to  see th a t per
haps it m ight be b e tte r for her chil
dren to strike out for themselves. 
She would be astonished and indig

nant if any one should intim ate to 
her that she is in the least selfish in 
regard to them or that her own 
comfort and happiness and not their 
real welfare is param ount with her.

M aternal selfishness takes on many 
form s entirely different from that 
shown by Mrs. K. Here is Mrs. R., 
whose only child is a very pretty  
little girl of 8. Already Lucile is 
vain and self-conscious because she 
very well knows how proud her 
m other is of her looks. In all her 
housekeeping Mrs. R. uses the stric t
est kind of economy in order that 
she may have more to spend upon 
Lucile’s clothes. She sews exqui
sitely and makes all the little gowns 
herself so that her daughter is far 
better dressed than her playmates. 
Mrs. R. can not see that all this is 
spoiling the child any more than she 
can realize that since Lucile is a 
part of herself, in reality she is flat
tering her own vanity with Lucile’s 
beauty and fine clothes.

Instances may be multiplied. The 
m other of a precocious child may 
push the little thing along at his 
books so that she can brag of his 
extraordinary advancement when 
what he needs is outdoor exercise 
and play.

One woman will insist that her 
daughter shall pursue some career, 
even although the girl is dom esti
cally inclined, while another, just as 
mistakenly, will discourage an am
bitious daughter from  taking up a 
profession and will urge her to “m ar
ry and settle down.”

Thousands of m others feel that 
they have the right to select hus. 
bands for their girls and wives for 
their boys and deem themselves 
greatly abused if they are thw arted 
in the exercise of what they regard 
as their rightful prerogative.

W hen will m others come to see 
that a child having received the gift 
of life has a right to life—to a share 
in its pleasures, but, m ost of all, to 
grow th and discipline and develop
ment? In  childhood and early youth 
he is entitled to parental guidance 
and direction and to be so placed 
upon his own feet that later on he 
can guide and direct himself.

The life that you craved, the vo

cation that you so earnestly  desired 
to follow m ay not be best for your 
boy or girl. T he child’s life is an 
individual existence and not a mere 
repetition of your own.

In  striv ing  to be unselfish your
self, do not make the o ther m istake 
of fostering selfishness on the part 
of your children. T he child’s welfare 
includes a proper regard on the 
child’s p a rt for the welfare of others.

U tte r self-abnegation on the part 
of m others is not w hat is needed— 
the m otherhod th at abrogates all its 
rights and claims is as wide of the 
m ark as that which enforces unjust 
claims to the child’s detrim ent. U n
der some circum stances it may be as 
much the duty of the child to  remain 
with the m other and care for her 
tenderly, as, under others, it may 
be the duty of the m other freely 
and willingly to  let the child go.

Generally speaking, -it is not g reat
er self-renunciation on the p a rt of 
m others th a t is needed, but clearer 
vision. ____________________Quillo.
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PRACTICAL STO REKEEPING.

Matters of Vital Concern To the 
Merchant.

Paper Eleven—Displays.
W ritten  fo r th e  T radesm an .

I t  is hard to  realize the trem en
dous value of displaying m erchan
dise as a m eans to its selling. In 
spite of all th at has been said and 
w ritten by our exponents of win
dow trim m ing, it is safe to  say that 
not m ore than one m erchant out of 
ten, th e  country over, is getting  the 
maximum of benefit out of his dis
play windows and cases.

H ow  can the storekeeper get his 
profits until the goods are sold? And 
how can he sell ’em until he lets the 
people see w hat he has? Assuredly 
the display of m erchandise is a vi
tal th ing  in our m odern scheme of 
m erchandising. I t  is becom ing more 
and m ore vital day by day. I know 
m erchants who are good buyers— 
sane, shrewd, judicious and all th at— 
and yet fail to get across simply for 
the reason th at they do not under
stand the knack of displaying their 
wares.

T here  is an old saw to the effect 
that seeing is believing. And the 
idea underlying it is th at conviction 
waits on evidence. A m ore recent 
aphorism  embodying the same idea 
is, You’ve go t to show me. Printed 
statem ents about articles of m er
chandise (advertising, as we general
ly use the phrase) have an im por
tan t p a rt to  play in our present-day 
scheme of selling; but the testim ony 
of one’s eyes, the sense of touch, 
taste  and smell combine to  produce 
a degree of certitude vastly  more 
positive and perm anent than m ere ar
ticulate expressions can ever lead to.

I t  is a true saying th a t wisdom is 
justified of her children: it isn’t 
enough to  assert of a m an th at he is 
wise and prudent. If  prudence and 
wisdom are a part of his m ental 
equipm ent this fact will appear in 
his life. If  it doesn’t appear in what 
the man says and does, his friends 
had ju st as well keep silent about 
these alleged qualities. In  like m an
ner advertising is justified by dis
play; for the  average custom er 
wants to  see the goods he has been 
reading about in his newspaper. T hat 
is the reason display supplements 
advertising. Both are essential; 
neither is complete w ithout the 
other.

T he display of m erchandise is a 
detail upon which the storekeeper 
can hardly spend too much time. I t 
goes w ithout argum ent th at dis
plays should be seasonable ju st as 
advertising m ust be seasonable to be 
effective. Indeed, the display of 
seasonable goods is like a w ord fitly 
spoken: I t  goes to  the spot. I t  al
so m eans coin to  the m erchant who 
m akes the display, together with in
cidental delight to  the people who 
linger before it. A recent w riter re
m arks th a t there  are continual 
raids upon windows and inside ex
hibits to  satisfy custom ers. As a 
m atte r of fact these encouraging 
raids would doubtless be few and 
far betw een if it were no t for the

windows and exhibits to  get them  
started.

T he m odern shop window is 
prim arily a want-builder. So is the 
display case and cabinet. And so 
are display tables and shelving. The 
neat and orderly display of season
able and attractive m erchandise is 
a sine quo non of successful m er
chandising. In  the olden days when 
w ants were few and insistent the 
appearance of scant stock was not 
disconcerting to the shopper. M ore
over, he understood the prevailing 
habit of secreting goods in bins and 
boxes and cases under the counter 
and high up on the shelves. H e 
knew exactly w hat he wanted, and 
previous investigation had| assured 
him that he could generally count on 
finding such and such a th ing  at 
such and such a store. Therefore 
he w ent in faith, calling for a few 
and simple things that he required.

But, as I have previously in tim at
ed, this old, pre-scientific scheme of 
selling no longer obtains. As we 
now see, those old-tim e consum ers 
did not “consum e” enough. T heir 
wants were too few and too simple. 
W e have multiplied wants. And the 
whole business of advertising, win
dow trim m ing, etc., is based upon 
the assum ption th at the consum er 
is able to  get away w ith vastly more 
than he thinks he can; th at the cir
cle of his potential needs is ever so 
much larger than  the circle of his 
present requirem ents; and th a t the 
capacity and recuperative powers of 
the public purse are practically un
limited. Consequently the whole 
business of selling, when we boil the 
thing down, resolves itself into the 
a rt of increasing m an’s acknowledg
ed needs. And the way to make a 
fellow adm it th a t he needs some
th ing  new is to show him the new 
article, commodity, device or w hat
ever it is. Tell him about it in the 
advertisem ent, to  be sure; but by all 
means let him see it in your window 
or in the inside exhibit.

Now the several seasons th a t we 
have throughout our country  are 
p re tty  clearly marked, and in alm ost 
every line of m erchandise these sea
sons suggest peculiar and special 
needs. To the wide-awake m er
chant, therefore, the various seasons 
come freighted w ith possibilities. A l
ternate  heat and cold, slush and 
dust, together w ith our national 
holidays and local festivities, mean 
much to  the alert retailer. T his be
ing true, it is up to  the storekeeper 
to m ake the m ost of these periodic 
opportunities for special and extra- 
norm al business. L et him plan for 
them  in advance—and plan, not alone 
by providing himself w ith season
able goods, but plan for them  by 
m apping out a strong  line of sea
sonable advertising, and, above all, 
by studying a seasonable and effec
tive m anner of displaying his wares.

“W h at’s the m atter w ith our find
ings business?” said a shoe retailer 
recently to  his head clerk; “we don’t 
seem to be doing anything in our 
findings departm ent. W hy don’t you 
fellows push th a t stuff? Now look 
at all that shoe polish we bought 
last fall—’’ and the dealer jerked

open a draw er filled with several 
grosses of polish for patent leather, 
tans and white shoes. The shoe deal
er indicated that he was deeply peev
ed at his clerk because the goods had 
not sold. T he head clerk re to rted  by 
saying: “Well, if you want us to 
sell it, why don’t you display it? The 
people don’t know we carry shoe 
polish. The best way to suggest to 
a custom er th at he needs a box of 
shoe polish is to put the article out 
where he can see it. W hy don’t you 
get up a shoe polish window trim ?” 
“A shoe polish window trim ?” en
quired the dealer, doubtfully; “what 
kind of a dinged window trim  is 
that?” “A window in which shoe pol
ish is strongly featured. Instead  of 
keeping this stock chucked away 
there in this pine drawer, put the 
whole thing out in one of those 
windows. Make a g reat big show
ing. L et the people see w hat a 
world of this stuff we have on hand.”

Although he was a little dubious 
as to results, that shoe dealer decid
ed to act upon the suggestion of his 
clerk. Accordingly he got up what 
the clerk had called a shoe polish 
trim . Moving back the shoes from 
the fore part of his window so as 
to make room for three pyramids 
some eighteen inches across a t the 
base, he built up three sym m etrical 
figures out of his boxes of shoe pol
ish; one pyramid was made of boxes 
containing paten t leather polish, an
o ther of tan polish, and the th ird  of 
polish for white shoes—this fluid 
polish, being in bottles, occupied the 
central position. I t was quite an 
impressive display. And along with 
it there was a clever window card 
calling a ttention  to  the im portance 
of keeping the shoes well polished. 
T he window card stated th a t one 
of the principal causes for the de
terioration of leather lies in the fact 
th at the  average person is so care
less about his shoes. “Keep ’em 
clean,” said the card, “and they’ll not 
only look better but they’ll last 
longer.” And that store sold more 
shoe polish th at week than they 
had sold for six m onths previous.

I know a leading grocery concern 
that has the habit of featuring spe
cials in its windows. This concern 
doesn’t do a great deal of advertis
ing th rough the daily papers. I t  gets 
out a little house organ weekly, 
mailing it out to  a selected list; but 
it goes in strongly  on window trim 
ming. If they are m aking a leader 
of canned corn, the whole window

will be filled with this particular 
brand of canned corn. If it’s al
monds, pecans, English walnuts, or 
m ixed’nuts, there will be bushels and 
bushels of nuts banked up in the 
window—perhaps to a depth of two 
feet. And the passerby is bound to 
take notice. Always there is some
th ing  different in this window. I t  is 
not only changed from week to 
week, but som etim es oftener. T hat 
concern believes that it pays to  
change the window with g reat fre
quency—particularly during the hol
iday seasons when people are on the 
streets more and w atching the win
dows more intently.

W hen we talk about displaying 
goods, of course it is natural for us 
to  thing of windows. But thau isn’t 
all; for there can be strong inside ex
hibits. Cases and glass cabinets on 
the inside of the store can be made 
vastly more profitable than many 
storekeepers imagine; and the ar
rangem ent of the stock on 'he ta
bles, counters and shelves is often 
capable of vast improvem ent.

Chas. L. Garrison.
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Corner Ionia, Fountain and D ivision  Sts.
O pposite M orton H ouse Grand Rapids, M ichigan
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M ic h ig a n  R e ta il H a rd w a re  A sso c ia t io n .
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T rea su re r—W m . M oore, D etro it.

Parcels Post W ould Violate Sherman 
Law.

San Francisco, Jan. 10—W e desire 
to  enter our p ro test against a parcel 
post system, either perm anent or 
even experimental, for the following 
reasons:

T hat as the proposed rate for such 
service, as far as we have been able 
to  ascertain, is to  be approxim ately 
two cents per pound for packages 
not exceeding eleven pounds in 
w eight and thirty-six  inches in 
length; the num ber of such packages 
unlimited.

T h a t the burden of carrying and 
delivering such m erchandise of non
descript sizes and shapes, and which 
can not always be packed in mail 
sacks, will far exceed th at of second 
class mail, which, according to  P ost
m aster General H itchcock’s report of 
1909 cost som ewhat over nine cents 
per pound, the packages being com
pact, largely uniform  in character 
and packed in sacks readily handled.

T h at the tax  of this excessive cost 
m ust be borne by o thers than those 
immediately benefited.

T h at the effect of a parcel post 
system  as outlined above will be vi
tally detrim ental to  the wholesale 
and retail hardw are and allied dis
tributing  in terests of the United 
S tates; it would greatly  injure, and, 
we believe, absolutely destroy the 
business of the retail country m er
chant, because he could not com 
pete with E astern  catalogue or mail 
order houses on goods that would be 
shipped direct to  his custom ers in 
eleven pound packages at two cents 
per pound, for the reason th a t rail 
freight on hardw are will cost deliv
ered a t San Francisco o r any o ther 
term inal point on the Pacific coast 
approxim ately from  $2.10 to $2.50 per 
hundred pounds according to  classi
fication including the tare of the 
package, and an additional cost for 
freight shipped into the country.

T here are many im portant articles 
carried in stock which have large 
sale not classified under the railroad 
tariff as hardw are, the freight on 
which to S^n Francisco will cost ap
proxim ately from  $3.50 to  $5.50 per 
hundred pounds w ith additional cost 
for freigh t into the in terio r; there
fore, the country m erchant’s patrons 
would likely send their orders to  the 
East, and his sale of goods would be 
limited to  such as could not be sent 
by parcel post; and it would be im
possible for him to continue in busi
ness on the restricted  sale of bulky 
goods requiring rail shipment.

W hen the country store is closed 
up and the re ta iler driven out of busi
ness, where will the farm er who is 
now econom ically and prom ptly sup
plied go to  get his farm  implements, 
barbed wire, wire fencing, nails and 
the variety of coarse, heavy stuff 
which he requires? H e can no t get 
them  from  the retailers in large cit
ies maybe tw enty  to  one hundred and 
fifty miles or fa rther away, because 
the city re ta iler does not carry this 
class of supplies, neither can he get 
them  from  the wholesaler, who has 
no facilities for supplying the con
sum ers o r farm ing trade; besides the 
w holesaler’s business will itself be 
greatly  curtailed, if no t wiped out, 
when the re ta ile r’s o rders are w ith
drawn, as these are w hat he mainly 
depends upon for his trade.

Then, again, deprive the farm er of 
the country  store, will it not be to  his 
detrim ent when exchanging his farm  
products for cash o r trade as is his 
present custom? W hat, then, has been 
gained by parcels post? Possibly a 
slight saving on some of his pur
chases, but his ultim ate loss will be 
infinitely g reater than  his gain.

The farm er, however, is no t the 
only one to  consider, for the people 
of the village o r town will be equal 
if not g reater sufferers. W hat af
fects hardw are affects equally all o th
er lines—dry goods, groceries, drugs, 
boots and shoes, etc., and the clos
ing up of these centers of trade m ust 
of necessity drive employes and prin
cipals elsewhere.

Capital is withdrawn, village im
provement languishes, banks, schools 
and churches are affected, the army 
of commercial travelers stop their 
frequent visits, the country hotel suf
fers, property values decrease, the 
roads are neglected; and all by the 
changing of the well established and 
regulated methods of distribution of 
merchandise for an experiment that 
is fraught in all probability, if not a 
certainty, with such great and wide
spread disaster as will leave a trail 
of misery and woe to  thousands.

For whose benefit is all this change 
made? Not for the retailers, for they 
are as a body unanimously against it. 
T here has not been a state conven
tion of retail hardware dealers for the 
past three years but what they dis
cussed this proposition thoroughly 
and have put themselves on record 
by resolution as absolutely opposed 
to parcel post. From  all that we can 
learn it is the farm er in whose name 
and for whose supposed benefit this 
legislation is asked, but who will be 
ra ther injured instead of benefited 
by it.
W ho, then, will derive any advan

tage? W e answer, the large cata
logue and mail order houses of Chi
cago and the E ast who have been 
earnest and constant in their efforts 
for the adoption of a parcel post bill 
for several years. If  passed it will be 
a subsidy to these commercial in ter
ests to the detrim ent of other distrib

Michigan Retail Hardware Convention
February 21 to 23

Make our office your headquarters 
We are just across the street from the Union Depot

CLARK-WEAVER COMPANY, 32-38 S. Ionia St.
7»e on If EXCLUSIVE WHOLESALE (M/iDlir/l/fE in Western Michigan

Foster, Stevens & Co.
Wholesale Hardware

I# and 12 Monroe St. :: 31-33-35-37 Louis St.

Grand Rapids, Mich.

utors. i t  is class legislation against 
which we earnestly  protest, and urge 
th at the G overnm ent do not engage 
in the transporta tion  business, and 
th at the ra te  for m erchandise by mail 
be not disturbed.

The Pacific coast, whose popula
tion is sparse, needs all the help pos
sible to  aid in building up its towns 
and villages and rural settlem ents 
and in close alliance w ith her farm-

Established in 1873

Best Equipped 
Firm in the State

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

T h e W eatherly Co.
18 Pearl St. Grand Rapids. Mich.

Chase Motor Wagons

Are built in several sizes and body styles. Carrying 
800,0 pounds. Prices from $750 

h$2,2il. Over 25,00 Chase Motor Wagons in use. 
Write for catalog.

Adams & Hart 
47-49 No. Division St., Grand Rapids

No other ammunition ever gained greater popularity. Our sales have increased in leaps and bounds. You should be getting your share of this trade 
Write for catalog, prices and co-operative selling plan. Do this today. ROBIN HOOD AMM UNITION CO , Bee S treet Swanto V
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ing, fru it raising, dairying and o ther 
allied agricultural pursuits, where 
each class of population is of m u
tual benefit to the other, ra ther than 
depopulation and depriving these in
terests of the advantages of rural 
trading centers.

H ow  can the Governm ent afford 
to  carry  m erchandise at approxi
m ately two cents per pound, while 
secpnd class mail, according to  Post
m aster General H itchcock’s report 
for 1909, costs nine cents per pound 
and fourth  class over twelve cents 
per pound? W hy should the Gov
ernm ent undertake such a burden? 
T he Postoffice. D epartm ent was not 
established for any such purpose, but 
for the distribution of letters and 
newspapers, and through them  the 
dissem ination of knowledge and gen
eral inform ation.

I t  was no t for the general d istri
bution of m erchandise or freight, and 
while it has provided for the carry
ing of m erchandise packages limited 
to  four pounds in weight, yet the 
charge for such is sixteen cents per 
pound, leaving a profit to  the de
partm ent of som ewhat over four 
cents per pound, and it m ight not 
be unreasonable to  reduce the rate 
from sixteen to  twelve cents per 
pound.

T his parcel, or rather, m erchandise 
post, is nothing but a com petition 
with railroad and express transpor
tation. I t  will choke up the post- 
office w ith hundreds of tons of mis
cellaneous m erchandise, which it has 
not the m eans of handling, to  the 
detrim ent of the quick delivery of 
legitim ate mail m atter, letters and 
papers, entailing upon the depart
m ent a far g reater loss than that 
caused by handling second class m at
ter, and which fo r 1909 was over 
sixty-four millions of dollars, which 
deficiency m ust be m et by a tax, a 
tax  not confined to  the people alone 
who use the m erchandise post, but 
directly or indirectly upon all.

W hat justice or equity is there in 
m aking the  people who. do not use 
this m ethod of getting  their m er
chandise pay any portion of the ex
pense of those who do use it? W ith  
ju st as much justice, express charges 
should be paid by the people as a 
whole, for the m erchandise post 
proposition is a m easure in competi
tion w ith the  express companies.

M erchandise now carried by mail 
as. fourth  class, lim ited to  four pound 
packages, costs the departm ent some
w hat over twelve cents per pound 
for the service, and yet in the face of 
this fact it is proposed to  carry and 
deliver eleven pound packages, th ir
ty-six inches in length, a t practically 
tw o cents per pound, and th is to 
every p a rt of the country, no m atter 
how inaccessible o r a t w hat season 
o f the year, even in the depth of win
ter.

Anyw here there  is a postoffice, 
w hether there  is rail o r w ater com
m unication o r no t; to  the wilds of 
Modoc, Lassen, Siskiyou and Inyo 
counties, m iles away from  any rail 
road, w here the transporta tion  is by 
team  o r pack horse; yes, even in far
away Nome and Dawson in Alaska.

If this is not paternalism  gone

mad, we know not how to describe 
it.- W ith  ju st as much reason the 
Governm ent m ight propose to  reduce 
the price of m erchandise to  a point 
below its cost as that of tran sp o rta 
tion, for transporta tion  is a p art of 
the cost of m erchandise. W hy limit 
the reduction or control to one fac
to r alone. W hy not em brace both; 
if there is logic in one there is in the 
other.

The carload ra te  on boots and 
shoes to  San Francisco, even in car
load lots, is $2.75 per hundred 
pounds, boxed; adding for weight of 
case it will make the rate at least 
three cents per pound. If  the par
cels post ra te  is twenty-five cents for 
eleven pound packages, jobbers can 
get their stock by post cheaper than 
by rail.

If you look through the T rans
continental W estbound R ailroad T a r
iff I-L , effective O ctober 10, last, you 
will find in the dry goods list, and al
so m any o ther classes of goods, rates 
so far above those proposed for par
cels post th a t it will enable or force 
jobbers to  substitute the postoffice 
route for rail, and the departm ent 
will then  become a bureau of freight 
transportation .

W as such a result as giving w hole
sale houses lower rates by post than 
they could obtain by rail, even in car
load lots, contem plated by the au
th o r and cham pions of th is bill?

W e doubt it, and can not believe 
th at they have investigated it with 
sufficient thoroughness to  realize the 
effect it would have upon the com
m ercial interests, particularly  upon 
localities so far away as the Pacific 
coast, and w here the rail ra tes of 
transporta tion  are necessarily so high 
as they are in this territory .

The rate proposed by this parcels 
post law is so low th at no private 
enterprise can successfully compete 
w ith it, and this low rate of tran s
portation, taken in connection w ith 
catalogue houses of Chicago and o th
er E astern  cities supplying the goods, 
will make, w hether w ittingly o r un
wittingly, a com bination which no 
retailer on this coast can compete 
w ith; in o ther words, it will destroy 
competition. The very th ing  which 
the Sherm an A nti-T rust act was en
acted to  prevent and w hat the Gov
ernm ent would punish individuals, 
firms o r corporations for doing, they 
will be guilty  of. Is  this, then, a 
ju st m easure?

If the express companies are to 
blame fo r exorbitant charges, let the 
In ters ta te  Commerce Commission 
correct them , as they have the same 
au thority  of revision of express rates 
as they have of railroad rates, and 
th is will simplify the whole m atter, 
for it is impossible for the Postoffice 
D epartm ent to  carry  freight a t less 
than  a reasonable express rate, un
less a t a serious loss.

Byrace Hayden.

Proposed Federation of Mercantile 
Associations.

Lansing, Jan. 16—As there  are now 
several m erchantile associations in 
our S tate whose in terests are identi
cal, but who represent their own re
spective branch, it has been thought

fitting by some of the officers of the 
stronger associations to  have the sev
eral presidents and secretaries come 
together in conference th at some fed
erating  plan m ight be devised to  
bring m atters of general in terest be
fore the various associations w ithout 
in any way destroying the power or 
influence of the many successful as
sociations in the State, but to  bring 
m ore co-operation between them. 
T herefore I have been instructed to 
issue a call for the presidents and 
secretaries of the several S tate m er
chant associations for this purpose.

T his m eeting has been called to  be 
held in the Downey House parlors on 
Thursday, Feb. 8, at 1:30 p. m., and 
it is hoped for a good attendance.

If any of the officers or mem bers 
of any S tate association of dealers 
who see this notice will kindly fur
nish me the names and address of 
their president and secretary of such 
organization I shall be glad to send 
them  a personal invitation.

F. M. W itbeck, Sec’y 
Mich. Retail Im plt. & Vehicle Deal

ers’ Association.

If people would dare to speak to 
one ano ther unreservedly there would 
be a good deal less sorrow  in the 
world a hundred years hence.—Sam
uel Butler.

Buy a Seller 
Win a Buyer 
Sell a Winner

Grand Rapids 
Broom Co.
Manufacturers of the following 

standard brands:

Puritan 
Jewel 

Winner 
Wittier Special

These are the leaders in brooms 
Sold by your jobber

If your jobber does not handle our 
line write us

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milting Co. 

Grand Rapids, Mich.

T 'O  A 1^17 Your Delayed 
1 Freight  Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

Just as Sure as the Sun 
Rises

®0EESCENT
F L o u r

-

Makes the best Bread and Pastry

This is the reason why this 
brand of flour wins success for 
every dealer who recommends 
it.

Not only can you hold the old 
customers in line, but you can 
add new trade with Crescent 
Flour as the opening wedge.

The quality is splendid, ii is 
always uniform, and each pur
chaser is protected by that iron 
clad guarantee of absolute satis
faction.

Make Crescent Flour one of 
your trade pullers—recommend 
it to your discriminating cus
tomers.

Buckwheat
We are in the market for 20,000 

bushels of new buckwheat and can 
use in car lots or bag lots. Don’t  
fail to w rite or phone if you have 
any to offer.

Highest price paid a t all times.

Watson-Higgins Milling Co.
Grand Rapids, Mich.
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Roller Towel Is  Prohibited—Tipping 
Must Stop.

Coldwater, Jan. 16—It is with 
pleasure that the G iand Legislative 
Committee of the United Commer
cial T ravelers can come before the 
Grand Commercial Army through 
the medium of your journal with as 
good a report as we have to  offer at 
this tim e of the result of our efforts 
in the direction of legislation in be
half of our fellow traveling man.

I t is also with pleasure th at we 
give the assurance to  our m em bers 
that in all m atters of legislation pro- 
prosed or considered, we have m et 
w ith the heartiest co-operation and 
offers of assistance from  the heads 
of the various departm ents including 
Governor Osborn, the State Board 
of Health, including its Secretary, Dr. 
R. L. Dixon, the Com missioner of 
Labor, P. W . Powers, and the A tto r
ney General, Mr. Kuhn, and his able 
assistant, Mr. Chase.

However, it is up to  the traveling 
men as a whole to  practice that which 
they want us to  preach. T here  is no 
better time than now, while the m a
chinery is in good running order, to  
put forth  our best efforts and every 
m em ber put his shoulder to  the 
wheel and boost for our cause, bear
ing in mind that the Com mittee can 
only carry out the will of the m em 
bers of our organization. T he Com
m ittee is at all tim es ready to  act 
upon suggestions, but m ust naturally  
depend upon the activities and the 
suggestions from m em bers of the o r
der a t large.

On January  12 the Committee, by 
arrangem ent through Dr. R. L. D ix
on, Secretary of the S tate Board of 
Health, was invited to  attend the ses
sion of the State Board, at which 
tim e we were granted a very respect
ful hearing on all m atters pertaining 
to  legislation now under considera
tion by your Committee, with the re

sult th at the Board, by unanim ous 
action, issued the edict th at the roll
er towel m ust be abolished and in
structed the Secretary to issue a no
tice to  this effect to every hotel and 
railway operating  in the State of 
Michigan. T his we consider a great 
and the signal victory in our cause, 
which is to  be followed by acts of the 
Legislature through the efforts of the 
heads of the various departm ents 
above m entioned, which we feel at 
liberty to  say to our m em bers will 
result in the passage of an act by 
the Legislature next winter, creating 
the office of hotel inspector. This 
will be victory num ber two.

O ur next move in the direction of 
legislation is, perhaps, the hardest to 
solve, not only for your Committee, 
but as expressed by the A ttorney 
General and others in a position to 
know, and th a t is the question of 
tipping. I t  seems to be the prevail
ing idea th at it will be impossible to  
pass an act m aking this practice ille
gal. However, we are in possession 
of a copy of the act passed by the 
Legislature of W isconsin, from 
which we hope to  draft a bill in 
time for due consideration by the 
Legislature and, possibly, the Com
m ittee will be in a position to  sub
m it the same to  the convention at 
Bay City in June.

T he best way in which this move
m ent can be sta rted  is by the prac
tice and the stric t adherence to  the 
resolution o r the slogan adopted by 
the Com m ittee to  “T ip No M ore,” 
which in itself should bring the ex
to rtion ist to  the realization in a short 
time th a t the comm ercial traveler is 
neither a cheap skate nor a coward, 
but is follow ing his vocation with 
the full knowledge and understand
ing th at all men are created free and 
equal and th a t by no m oral right 
should they  be made the subject of 
g rafters or the combined efforts on 
the p art of hotels and hotel employes 
to practice the hold-up and robbery 
game on the traveler.

T he Com mittee has taken up cor
respondence w ith the secretaries of 
the various councils, calling a ttention  
to  these varous im portant features 
and also to  the bill now pending 
before Congress known as the par
cels post bill, and it is hoped th a t 
every council will realize the im por
tance of p rom pt and effective action 
in these m atters, and forw ard these 
resolutions and actions taken by their 
councils to  the Legislative Commit- 
tee.

In  conclusion, the Com mittee 
would subm it a few words to  the 
traveling m en who are not afflicted 
with traveling  m en’s frate rnal o r

ganizations that if they are looking 
for cold blooded insurance, there are 
many organizations throughout the 
country which will, undoubtedly, 
gladly w rite a policy for them, but 
if they have the interest of their fel
low traveling men at heart and ap
preciate what the fraternal feature of 
our organization is, they will soon 
realize that their in terest is best sub
served by the organization th at does 
things in the cause and welfare of 
the commercial travelers.

John A. Hach, Jr., Coldwater,
L. P. Tompkins, Jackson,
F. J. Moutier, Detroit,

Grand Legislative Committee.

Courageous Optimism the Salesman’s 
Safeguard.

Everybody hates a hard luck story. 
W e hurry away from  the tw isted 
cripple who speaks to  us or. the 
street corner or the blind musician 
with his sightless eyes turned up be
seechingly. W e are willing to  give 
a little  money, but we don’t w ant to 
hear the story. W e hurry  along.

I t  isn’t th at we lack sym pathy. I t  
is m erely that we dislike to  be re
m inded of unpleasant things. W e dis
like the sight of m isfortune and the 
thought of m isfortune. W e ignore 
their existence whenever we can, or 
at least try  to enjoy the com forting 
belief th at while they may come to 
others they will not cast their evil 
shadow over us.

And this is only a natural human 
impulse. T he m an who is perpetu
ally expecting the w orst to  happen to 
him and who keeps his mind con
stantly  on the topic is a fool. W e 
m ust all run the chances of m isfor
tune; it is the common lot. The more 
light heartedly we face them  the bet
ter.

But there is a difference between 
light heartedness and recklessness .

The Japanese Adm iral T ogo was 
courageous and light-hearted when 
he faced the Russian fleet in the Ja 
pan Sea. But T ogo was not reck
less. He had carefully prepared him
self to m eet the dangers of this day. 
H is ships were in spick-and-span or
der; his men were thoroughly drilled 
and disciplined; his equipm ent was 
in perfect condition; he was abso
lutely prepared—ready to  face the 
m ost severe trial the enemy could 
impose upon him. Therefore he could 
afford to  dismiss apprehension from 
his mind. And he did. T his should 
be the attitude of every m an toward 
the th reatening dangers of life.

T he Am erican traveling m an faces 
m ore chances of m isfortune than  al
m ost any o ther of his countrym en. 
Newspaper reports of train  wrecks 
remind him constantly  th at one of 
the chief haunts of sudden death is 
the rail on which he spends so large 
a portion of his life. H e is the chief

patron  of the tow ering hotels—with 
their m any floors and bewildering 
passages—which suffer m ost from 
disastrous fires.

H is business takes him into strange 
places at unusual hours a t night. In  
the day tim e he is always in the 
thick of the hurly-burly on crowded 
city streets, dodging betw een trucks 
and vehicles, often weighed down 
with heavy grips. A fall on the 
slippery pavem ent, a m om ent of con
fusion in the press a t a crossing, a 
misstep as he jum ps off a car—and 
he may be incapacitated for work for 
weeks or m onths.

The traveling  m an knows he faces 
this constant danger.

Should he therefore lose his cour
ageous optimism?

No!
But he should realize the risks he 

runs, take w hatever precautions he 
can to  prevent them  o r minimize 
their effects and then dism iss them  
from his mind.

He owes th is p reparation  to  him
self; and in a still g reater m easure 
he owes it to  those who are depend
ent upon him, to  those whom  he has 
sworn to  p rotect—to the wife and 
children who would be left behind to 
care for them selves if anything 
should happen to  him—who would 
suffer hardships if he should sud
denly lose his earning capacity.

F. H . H am ilton.

Report Favorable.
“You have a favorable report on 

those sam ples of beer you sent to 
the chem ist?”

“Yes.”
“W hat test did he use?”
“H e drank them .”

Increase Your Sales of

BAKER’S 
Cocoa and 
Chocolate

ANY GROCER who 
handles our prepa
rations can have a 
beautifully illustra
ted booklet of choc
olate and cocoa rec
ipes sent with his 
compliments to his 
customers entirely 
free of charge.

Ask our salesman
Registered. or writeU. S. Fat. Oft

Walter Baker & Go. Ltd.
D O RCH ESTER, MASS.

NACHTEGALL CO.
429-441 South Front St., Grand Rapids, Mich.

Manufacturers of High Grade

BANK, STORE AND OFFICE FIXTURES
Order Work Our Specialty

Get our price before placing order for your new work or alterations
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News and Gossip of the Traveling 
Boys.

Grand Rapids, Jan. 16—Fred De- 
Graff called on his physician to  see 
w hat he could do to relieve him of 
his ailm ents. T he doctor forbade 
him drinking beer for a lim ited time. 
And Fred  started  for Milwaukee last 
Monday, too.

W e do not believe that the gifted 
and versatile T raverse City corre
spondent realized w hat he was w rit
ing when he w ent after some of the 
boys up his way. H e should realize 
th at some firms are not as good na- 
tured and lenient as others.

W e hope the  hotel at Sparta will 
clean out its lavatories before the 
State health officers request them  to.

W e think if the baby was named 
Fred  R. it w ouldn’t be half bad.

Claude Ballard’s baby girl asked 
her mam m a the o ther day if all trav 
eling men were gentlemen. “No, dear 
little  Eveylen, they are not, but 
there are lots of o ther traveling men 
besides your papa.”

F. J. Allen, sales m anager of the 
Bay S tate Milling Co., of W inona, 
Minn., was in Grand Rapids last 
week. A lthough Mr. Allen was here 
but a short time, he made many 
friends by his happy disposition and 
cordial m anner.

T he sm oker to  be given by Grand 
Rapids Council, No. 131, U. C. T., on 
Saturday night will be w orth going a 
long ways to  attend. All travelers are 
invited.

A traveling man got in a dispute 
with Jim  Spice, the draym an at Lud- 
ington, a short time ago, over a very 
trivial affair and in the heat of the 
argum ent the traveling m an struck 
Spic&. The inevitable happened, the 
traveling man w ent up against the 
w rong m an and received a good 
thrashing. T he traveling m an (whose 
name we can not recall but would 
give if possible) threatened to  bring 
the m atter before tfie U. C. T. L et 
us rem ind Mr. T raveler that, the 
w riter being a m em ber of the U. C. 
T. and the K. of G., we know neither 
one will stand for any rowdism  from 
a so-called traveling man any m ore 
than they will from  anyone alse. Jim  
Spice is one of the hardest w orking 
and m ost accom m odating draym en in 
M ichigan and we have good reason 
to know w hereof we speak.

I t  pays to  advertise. This applies 
to fraternal o rders as well as any 
line of commercial business. By 
hoarding the m oney and not spend
ing some for social features and ben
efits, the order soon grow s m onot
onous to  the m em bers and the inev
itable follows—the order soon grows 
stale. On the contrary, a little  extra 
m oney spent for social times soon 
increases the m em bership and the 
m oney spent is re turned several fold.

Kid Long, of San Francisco and 
Y oung Jeff, of Auburn, N. Y., have 
been engaged to  box six rounds at 
the sm oker Saturday night.

Charlie Perkins, D. M. A m berg & 
Bro.’s leading salesman, was caught 
in a drift betw een Niles and South 
Bend last week and was obliged to 
stay in an electric car for tw enty 
hours. If we had the same company

th a t Charlie did, we w ouldn’t mind 
being stalled twice as long.

And we got ours in the snow drifts 
—th irty  miles in tw enty-four hours 
for us.

An am using incident happened on 
the train  th at was stalled near Sau- 
gatuck last week. A very dignified 
and prosperous looking gentleman 
called the po rter over to him  and 
said, “George, if you will bring me 
what I w ant to  eat, I will give you 
one hundred dollars.” “Yes, sah,” 
gasped George. “Je s’ you name what 
you all will have and ah’ll get it for 
you.” “Bring m e,” said Prosperous 
Gentleman, “a ham sandwich.” “Yes, 
sah,” quoth George, visions of chick
en dinners floating past his eyes. “Al
so a cup of coffee,” continued P. G. 
“Yes, sah,” again gasped George, al
ready counting out the m oney in his 
hand. “A nd-and,” slowly continued 
P. G., “a box of straw berries.” And 
George nearly fainted.

Good th ing  we have the sm oker. I t  
helps fill out the News and Gossip 
column.

W e are inclined to believe H. L. 
P roper is part New FoUndland. He 
should go N orth  and live am ong the 
Eskimos.

Al. W indt, who was laid up w ith 
inflam matory rheum atism  some time 
ago, is still in a very serious condi
tion.

T here are several parents in Grand 
Rapids who think th a t their babies 
are ju st as nice as Paul B ern’s kid.

Splendid vaudeville and athletic 
entertainm ent a t the U. C. T. sm oker 
Saturday night.

Asmall bunch of the boys were 
tied up on the P en tw ater branch last 
week for several hours. T he boys 
began to get quite hungry and M att 
Steiner, who was one of the party, 
started  on a trip  of investigation and 
hunted through the coaches in vain 
until he came to  the baggage car, 
where he found a little dog tied up. 
On closer investigation he found a 
loaf of bread left for the dog to  eat. 
T his he im m ediately proceeded to 
appropriate and, to  add to the crime, 
he consum ed the entire "portion of 
bread w ithout offering to  divide with 
his starving brothers.

In last week’s gossip we gave Dick 
W arner, JU N IO R , a slight m ention 
regarding w hat we honestly call a 
beautiful way of livng. He immedi
ately hunted up Mr. P rendergast on 
his arrival home and accused him of 
giving us the secret—which guess 
was entirely  wrong. H e then ex
plained to  the party  standing around 
th at his wife w rote out all of the 
checks, hence the mistake. In  the ex
act language of W in W ilson, “ I t ’s a 
m ighty durn mean m an that blames 
his wife for everything.

T he sm oker Saturday night, Jan. 
20. Everybody boost.

T he dance was well attended, as 
usual, Saturday night and they seem 
to grow  in popularity as the w inter 
m onths advance.

Geo. Abbott, one of the charter 
m em bers and a t one time one of the 
officers of the K. G., was glad he 
had his card w ith him during the 
snow storm s of last week.

If the salesmen had anything to  
do w ith “T arge t Talks,” they would 
shoot ’em through the house and no 
further.

F rank  E. H eath  collared Frank 
Newman, brought him into a cigar 
store and bought him a real five cent 
cigar the o ther day. No w onder the 
w eather stays cold!

Claude Lawton, who recently made 
his debut as a Crescent F lour sales
man, is laid up at his home. H e was 
on the verge of an a ttack  of pneu
monia, but the doctor says he is out 
of danger and will be able to resum e 
his duties on the road within a week 
or ten days.

W e heard th at some of the boys 
intend taking up, through the travel
ing m en’s associations, the m atter 
relative to  the treatm ent accorded 
them  by the conductor in charge of 
a train  th at was stalled all night in 
the snow. W e’d like to see some of 
these same traveling m en’s actions in 
their homes if they had a bad week 
and had put in long hours. L ast week 
was a very try ing  one for all the 
trainm en—no sleep and lots of w orry 
and hard w ork—and if they were 
slightly discourteous in their m an
ners, it should be overlooked. Think 
what you would do under the same 
circumstances.

Even Bill H aw ker lost his smile 
before he reached Grand Rapids.

Ju s t to  think that F rank  Zielinski, 
of Manistee, has been on the m ailing 
list and we never knew it. W e will 
see you get yours, Frank, a t an early 
date. Frank, by the way, is one of 
M anistee’s hustling m erchants and 
deserves all the success that is bound 
to come to him.

Some of the boys say they played 
more setback in the trains th at were 
stalled last week than they have 
“cinch” they were boys — water, 
quick!

T here is talk of advancing the 
price of beer. If they do, the only 
way out will be to  cut down on the 
eating a t home.

The Sm oker Committee, consisting 
of W alter and Ed. Ryder, Bill Love
lace, J. Keane and Art. Borden, are 
m aking great efforts to make the 
sm oker on Jan. 20 a success. Kindly 
put this in your note book. I t  will 
be the best sm oker ever pulled off 
by the U. C. T.

“Stone,” the man of m ystery, has 
been engaged for the sm oker Satur
day night.

W ith  apologies to E lla W heeler 
W ilcox:
I t ’s easy enough to be pleasant 
W hile life is one grand show;
But the pian w orth  while 
Is the man with a smile 
W hen he’s stuck in ten feet of snow.

J. M. Goldstein.

Kalamazoo To Have an Anti-Tipping 
Hotel.

Kalam azoo, Jan. 16—Kalamazoo, 
Council, No. 156, U. C. T., m et at their 
hall Saturday afternoon and initiated 
O. J. Stone, produce dealer, and Mal- 
colmn N. M acGregor, who sells fruit 
for Levey & Lewis. They easily 
showed their w orthiness to be enrolled 
am ong the m em bers of their calling.

E. S. McMakin is again ready to

take up his w ork after a tw o weeks’ 
rest necessitated by stepping in a hole 
while hunting. T he next time Ed. 
goes hunting he will look where he 
places his feet. Anyway he did not 
shoot any of his friends when he took 
the fall.

B rother C. O. Evans has ju st sent 
notice to  headquarters th at he slipped 
and fell, tearing  the ligam ents on his 
knee. H is doctor has ordered an en
forced vacation at his home on W al
nut street, where he will be glad to  
see any of the boys.

Saturday evening about thirty-five 
couple m et in the U. C. T. room s for 
another of those delightful inform al 
parties. Dancing was indulged in urf- 
til the last cars left, in terrupted  only 
long enough to  partake of the refresh
m ents served by the comm ittee and 
also to hear the short address of 
B rother John A. Hach, Jr., chairm an 
of the Grand Legislative Committee. 
H is address dealt with the w ork this 
com m ittee has been and is doing to 
secure legislation along the lines of 
forcing the abolishm ent of tipping, 
discontinuance of the unsanitary  roller 
towel, and in pushing the petitions 
urging against the passage of the par
cels post law.

B rother Bullen, of Lansing, was in 
attendance at the afternoon meeting, 
occupying the conductor’s position 
and gave the Ray of H ope lecture in 
every impressive way, by far the  best 
th at it has been our privilege to hear. 
Kalam azoo Council gave B rother Bul
len a hearty  rising vote of thanks. 
B rothers Gill and C. B. W hipple, of 
Battle Creek, were also in attendance.

Kalam azoo will soon have an anti
tipping hotel, according to  reports in 
circulation, and the boys will come to 
the office some day before long to  see 
th at the m anager has a sign over the 
desk showing th at his hotel for one 
has forbidden the practice of tipping. 
H ere’s w ishing success to  this hotel 
and, boys, you will be surprised when 
the sign is hung out.

R. S. Hopkins, Sec’y.

A P o rt H uron correspondent 
w rites: In  protecting  a boy from ex
posure to the cold and strong  wind 
George Drury, a well known travel
ing salesman, is confined to his home 
in this city with his face in a badly 
frozen condition. Mr. D rury  left here 
Tuesday for the surrounding towns. 
Saturday n ight he hired a horse and 
cutter for the purpose of driving from 
Avoca to  Yale. T he driver of the 
cutter, Mr. D ru ry ’s companion, was 
a mere boy. I t  was necessary to 
face the wind, from  which the young 
driver suffered greatly  before the 
trip was half over. In  order to  p ro 
tect the lad Mr. D rury  drove the 
horse. W hen the drive was finished 
the entire left side of Mr. D rury’s 
face was frozen.

Joseph P. V isner (Edw in J. Gillies 
& Co.), afte r six weeks’ rest a t U.
B. A. H ospital, is beginning to  chafe 
like a warhorse, but it will be several 
weeks before he will be strong 
enough to  leave his presen t abiding 
place. He is in good spirits and has 
reason to  look forw ard fo a long ca
reer of usefulness.
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Relation of the Pharmacist To Or
ganization.

I t  has been the custom  for past 
ages for men engaged and in terest
ed in the same business, trade or p ro
fession, to form them selves into 
groups, bodies or societies for the 
advancem ent of their particular in te r
ests and the betterm ent of them 
selves.

On all sides we find a t the present 
day powerful organizations, men and 
women banded together to  fu rther 
advance the m utual in terests of their 
chosen line of work or pleasure and 
also to protect their interests. The 
benefit derived from such legitim ate 
organizations is too apparent to  all 
for any discussion. Every business or 
profession of any m agnitude or size 
in strength  and num bers is well rep
resented, with the exception of that 
of pharmacy.

In  glancing back over early E uro
pean history, the first purely pharm a
ceutical society we find was organiz
ed in England in 1617 under the name 
of the Society of Apothecaries, re 
ceiving a charter from Jam es I.

Many years later the Pharm aceuti
cal Society of Great Britain was o r
ganized and during the eighteenth 
century several continental societies 
were formed. In  the early part of 
the eighteenth century was organiz
ed the first pharm aceutical society in 
the United States. A t the present 
time we have approxim ately two hun
dred state and local societies, of 
which barely one-half are in a suc
cessful working condition. And it is 
estim ated that five times th at num ber 
have been organized, and due to lack 
of support and in terest have graduai- 
b r dropped into oblivion and are but 
a sorrowful memory. W hat are the 
reasons for this condition of affairs? 
Is it absolute disinterest and neglect 
on a subject of vital in terest to  the 
pharm acist? T here are several rea
sons. I t  is partly  the fault of the 
profession, partly  the fault of the so
ciety, but particularly the fault of 
the individual pharm acist, and it is 
his fault that the first two condi
tions exist.

The concerted action of the d rug
gists in the city, county, sta te  and 
the U nited S tates through their re 
spective society could produce such a 
wonderful change in the profession 
of pharm acy that those already en
gaged would be contented and others 
who shun it would be glad to  en ter 
the ranks. I shall not a ttem pt to  re 
late to  you the objectionable side of 
the drug business. I t  is apparent to 
you all and needs no discussion. I t 
is enough to  know that it exists. But

I shall try  and convince you th at co
operation am ong druggists will elim
inate it.

The shortcom ings of the pharm a
ceutical society I shall discuss later. 
I t  is the individual pharm acist who 
is a t the bottom , the roo t of all evil, 
and it is he whom I shall first dis
cuss.

W hy does the druggist ignore or 
show lack of in te rest in proper co
operation which is accomplished only 
through organization?

I am sorry  to  say there  are some 
men in our ranks who are too penu
rious or selfish to  p art w ith the time 
and small financial aid necessary. 
They are few, I confess, nevertheless 
you find them  in every locality.

N ext is the comm ercial o r business 
druggist. A man who is not quali
fied in a professional o r educational 
way, but m erely one of us from  a 
cold business or m onetary  considera
tion. No doubt we are bette r off 
w ithout the assistance of th is type, 
for they, as a general rule, are oppos
ed to  societies or any th ing  which 
tends to  elevate the profession or re
strict the business by legislation or 
otherw ise to  its rightfu l and legiti
m ate proprietor, the pharm acist.

T he discouraged or disgusted drug
gist next a ttrac ts  our attention. 
A m an who is simply in the busi
ness until he can find some other 
business m ore rem unerative. T here 
are some m en who join every kind of 
a society but their own, spending 
time and m oney which, if put into 
their own interests, would produce 
great benefit. No doubt o ther socie
ties are perfectly  proper and legiti
mate, but I contend th at a pharm a
cist owes his first obligation to  his 
pharm aceutical society. W hy should 
he, you ask—Listen! I t  represents
the business in which he is daily en
gaged, in which he exerts his ener
gies, thought and tim e from  day to 
day, a business which supports him 
self and family, if he has one, and 
which supplies his daily bread. Your 
pharm aceutical society should have 
first consideration.

T here  are some m en who give as 
an excuse th a t they can see no bene
fit. I t  is beyond m y pow er to  deci
pher the pharm acist, supposedly a 
well-educated business and profes
sional man, who will m ake a sta te
m ent of th a t kind. Is it any w onder 
th a t our organizations do not flourish 
when we depend on co-w orkers of 
the above caliber?

Now fo r the man who does take 
an in terest in the betterm ent of his 
business. H e is a m em ber of his 
state, national o r local society or of

all three. Does he lose by it? Is his 
business neglected? O r does he de
rive any m aterial benefit? L et us 
see.

The fact that we meet in a social 
or professional way men in our own 
or different localites engaged in the 
•practice of our profession, is more 
than worth the time and money ex
pended. Exchange of ideas, discus
sion of old subjects in a new light, 
and discussions of new subjects in a 
new light, broadens our profession
al and business horizon. I t lifts us 
out of old ruts, and keeps us abreast 
of the times, not only on purely 
pharmaceutical and business subjects 
but on allied ones. The relaxation 
from  a confining business is the best 
of tonics you could prescribe, a ben
eficial relaxation from the daily rou
tine, and yet one that inspires new 
ideas and ambitions upon the return 
to  business. No doubt there are 
shortcom ings in our societies. It 
would be strange if there were not, 
but it is the duty of the m embers to 
eradicate them. Jum p in and assist. 
Do not stay out and criticize. The 
men who are doing the work in many 
instances are doing the best they can 
under the circumstances. They need 
your support and assistance. If  they 
are not doing the best they can, put 
some one in their place who will. 
There are many instances of misman
agem ent on the part of over-zealous 
officers and members, but the greater 
fault is lack of zeal due to  the pro
found lethargy caused by non-inter
est and non-support. True, there are 
societies which have been manip
ulated by a chosen few for years, not 
wishing the co-operation of the pro
gressive and fair-minded pharm a
cist. Every m ember m ust be on the 
job at all times, taking an active in
dividual interest himself and urging 
others to do the same. T here are 
many pharm acists who are not mem
bers of societies, because no one has 
taken the pains to explain or interest 
them. There are many men who, 
with the m atter presented to them  in 
the proper way, would be glad to 
join our ranks. There are pharm a
cists in every state who do not know 
we have a state organization. O thers 
who know, and that is all, and scores 
of others who have not the faintest 
idea that this society, through its 
Executive Committee, sends to the 
Governor each year a list of names 
from which he selects m embers for 
the Board.

Publicity is surely needed. The 
officers should be selected with care. 
Men well tried, not for ornam ental 
purpose but for their intrinsic value, 
who attend the meetings, who duly 
appreciate the honor of reciprocating 
with thought and attention, coupled 
with sincere painstaking work for 
the best interest and benefits of the 
men they represent. Officers who 
preside should have a t least a work

ing knowledge of parliam entary  rules 
and not allow, as we have seen, a 
man to  take the floor from  another 
on special privilege and then make a 
m otion to  adjourn.

In  our profession, specializing is 
not co-operation. O ur ultim ate ob
ject is the same. W hy slowly ad
vance by different routes when by 
universal and united effort we can 
reach our goal m ore quickly?

One o ther point I wish to  men
tion in connection with the officers 
of any organization which covers a 
large geographical area. I believe 
the officers of such an organization 
should be located as near as possi
ble, yet not sacrificing the efficiency 
of the society. Miles of travel or 
poor or expensive facilities for trav
el have hindered the workings of 
many state  associations where the 
officers have been sincere in their 
intentions.

The proper organization should be 
a structure built by units, the first 
of which is the local society sup
porting  the national association. Let 
us consider the actual expense to  the 
individual pharm acist. If  he is ac
tive in this system  of units as I have 
suggested, the local society, say, 
m eets once a m onth, w ith dues, en
trance fee and m iscellaneous ex
pense, $10 a year will be a high es
tim ate; $3 a year for the state o r
ganization and $5 a year for m em ber
ship in the national organization, a 
total of $18, o r $1.50 a m onth. Let 
me assure you th a t for value receiv
ed you could not spend a m ore prof
itable $18 in any o ther legitim ate 
channel. T he records and bulletins 
of the Am erican Pharm aceutical As
sociation alone are w orth  m ore than 
the yearly dues.

Let us awaken to  our duty; the 
possibilities for o r  against the bet
term ent of our profession lie in our 
own hands. W e are the creators of 
our own destiny. L et us be up and 
doing. W hat we accomplish m ust be 
by co-operation and co-operation can 
only be accomplished through the 
prarm aceutical society.

D. C. Bartley.
Indianapolis, Ind.

A New Antidote For Alcohol.
Ammonium chloride in doses of 2 to  

4 gram s in aqueous solution, followed 
by copious draughts of water. Not 
only does it offset the effects o f  the 
alcohol and quickly sober the pa
tient, but it has also a preventive ef
fect against delirium  trem ens. After 
having adm inistered the ammonium 
chloride, if the patien t is not calm 
at the end of tw o o r th ree  hours, use 
hypnotics, preferably brom ides. Large 
doses of amm onium  chloride are not 
necessary, 0.35 to  0.50 gram  often are 
sufficient. If  small doses are given 
they m ust be repeated frequently  and 
continued a long time. As an anti
dote fo r alcohol large doses in a glass 
of w ater are best.

FOOTE & JENKS* COLEMAN’S — B R A N D '  

Terpeneless LOTlOn and High Class Vanilla
Insist on getting Coleman s Extracts from your jobbing grocer, or mail order direct to

FOOTE fit JENKS, Jackson , Mich.
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WHOLESALE DRUG PRICE CURRENT
Acldum

A ceticum  ...........
Benzoicum , Q er
B oracie ............
C arbollcum  ......... 2!
G ttricum  ..............  | |
H ydrochlor ......... 3i
N itrocum  ............. 8i
O xallcum  ............. 14<
Phosphorlum , dll.
Salley I l e u m ............ 40«
Sulphuricum  . . . .  l% i
Tannlcum  .............1 001
T a r ta r i  cum  ......... 38<

Ammonia
Aqua, 18 dec. . . .  44
Aqua, 20 dec. . . .  04
C arbones ............. 18«
Chlorldum  ........... 124

Aniline
Black .....................2 004
B row n ................... 804
Red ......................... 484
Yellow ...................2 504

Baccae
Cubebae ..............  70 0  75
Ju n ip e rs  ..............  1 0  8
X anthoxylum  . . . 1  2501 50

B altam um
C opaiba ..............  70@ 75
P e ru  ................... 2 00© 2 10
T erab ln , C a n a d .. 70 0  SO
T o lu tan  ..............  60© 75

C ortex 
Ables, C a n a d ie n ..
C&sBlae ................
C lnchona F lava  
B uonym us a t r o . . 
M yrica C e r lfe ra .. 
P ru n u s  V irg in l . .  
Q ulllaia, g r ’d. . . .  
S assa fras , po $0 
U lm us ...................

E x t ra c tu m
O lycyrrh iza, Gla. 244
O lycyrrhiza, po ..
H aem ato x  ..........
H aem atox, I s  . . .  
H aem atox , U s ..  
H aem atox , U s

Ferru
C arbonate  P reclp . 
C itra te  a n d  Q uina 
C itra te  Soluble . .  
F errocyanidum  9
Solut. Chloride ___
Sulphate , com ’l 
Sulphate , com ’l, by 

bbl., p e r cwt. 
Sulphate , p u re  ..

18
20
18
60
20
15
15
2«
20

I) 30 
» 30
b 12 
Ì 14 
P 15 
? 17

15
2 00 

65 
40 
15 
2

70
7

Flora
A rnica ..................  20@ 25
A nthem ls ............  50 0  60
M atricar ia  ..........  30 0  35

Folia
B arosm a ............. 1 2501 35
C assia  Acutlfol,

T lnneveU r . .  150  20
C assia. A cutlfol 250  30 
Salvia officinalis,

V ŝ an d  U s  . .  180  20 
O va U rsi ................ 8 0  10

Qumml 
A cacia, 1st pkd.
A cacia, 2nd pkd.
A cacia, 3rd pkd.
A cacia, s if ted  s ts .
A cacia, po ...........
Aloe, B arb  ...........
Aloe, C ape ...........
Aloe. Socotr* ___
A m m oniac ..........  554
A sa fo e tld a ............1 604
Benzoinum  ........... 504
C atechu, I s  ........
C atechu, U a ___
C atechu, V4s ___
C am phorae ......... 594
Euphorblum  . . . .
G albanum  ...........
Gam boge . .  p o . . l  254 
G auclacum  po 35
K i n o .........po 45c
M astic ...................
M yrrh  . . . .  po 50
Opium  ...................
Shellac ................. 45 0  55
Shellac, bleached 600  65 
T rag a c a n th  ........  9001 00

H erba
A bsin th ium  . . . .  4 50 0  7 00 
B upato rium  oz pk  20
Lobelia . . . . o z  pk 20
M ajorlum  ..o z  pk 28
M entra Pip. oz pk  23
M en tra  V er oz pk  25
Rue ..........  os p k  39
T an ace tu m  . .V . . 22
T hym us V os pk 25

M agnesia
Calcined, P a t.  . .  55© 60 
C arbonate, P a t. 18 @ 20 
C arbonate, K -M . 18© 20
C arbonate  ......... 18© 20

Oleum
A bsin th ium  . . . .  6 50@7 00 
A m ygdalae Dulc. 76© 85
A m ygdalae, A m a 8 00 8 25
A nlsl ................... 2 0002 10
A u ran tl C ortex  3 1003 20
B ergam ll ............ 6 50© 6 75
C ejlpu ti ................  85 0  90
Caryophllll ...........1 3001 35
C edar ................... 8 50  90
Chenopadil . . . .  6 0 0 0  6 05
Clnnam onl ...........1 5 0 0 1  60
Conium M ae . .  800  90
C itronella  ............  5 0 0  79

Copaiba .............. 1 7501  85
Cubebae ............  4 0004 10
B rigeron .............. 3 3502  50
E vech th ito s  .........1 0001  10
G au ltheria  .......... 4 8005 00
G eranium  . . . .  os 75
Gossippll Sem gal 7 0 0  75
H edeom a ...........2 6002  75
X unipera ............... 4001  20
L a v e n d u la ............  9004  00
Lim ona ..............  1 6001 70
M entha P ip e r . .2  7503 00 
M entha  V erid . .5  0005 25 
M orrhuae, gal. . .2  0002  75
M yrlcia ................ 3 6004 10
Olive ...................... 1 0003 00
Picls L iquida . . .  10 0  12 
P lots L iquida gal. 0  49
R icina ..................  9401 00
R osas ez .............11 50012 00
R osm arin i .... 0 1  00
S ab ina ......... ....... 8001 99
S an ta l ..................  0 4  50
S assa fras  ....... 0001 00
Sinapis, eaa. e z .. .  0  65
Buccini ................... 4 0 0  45
T hym e ..................  40 0  SO
Thym e, opt...........  0 1  60
T heobrom as ___ 150  20
Tiglil ................... 1 6001 70

P otassium
Bi-Carle ..............  160  IS
B ichrom ate  ........  13 0  18
B rom ide ..............  8 0 0  SB
Carb ......................  13 0  15
C luora ts  . . . .  po. 1 2 0  14
C yanide ............... 3 0 0  40
Iodide ................  2 2502 30
P o tassa , B ita r t p r  30 0  32 
P o tass  N itra s  o p t 7 0  10 
P o ta ss  N itra s  . . . .  6 0  8
P ru ss la te  ............  2 30  26
Sulphate  po . . . .  150  18

Radix
A conitum  ............  20 0  25
A lthae ..................  40 0  45
A nchusa ..............  10 0  12
A rum  po ..............  0  25
C alam us ..............  20 0  40
G en tiana  po 15.. 120  lo
G lychrrh iza  pv 15 160  18
H ellebore, A lba . 1 2 0  15 
H y d rastis , C anada  @5 50 
H y d rastis , Can. po 0 5  50
Inula, po ..............  2 00  25
Ipecac, po ...........2 2502 35
Iris  plox ..............  35 0  40
Ialapa, p r ............... 7 00  75
M aran ta , U s . . . .  0  35
Podophyllum  po 150 18
Rhel ......................  7501 00
Rhei, c u t .............1 0001 25
Rhel, pv ................ 7501  00
S anguinari, po 18 0  15
Scillae, po 45 . . .  200  25
S enega ................  850  99
S erp en ta ria  ........  50 0  55
Sm ilax, M.............  0  30
Sm llax, offi’s  H . .  © 48
Spigella ................ 1 4501 50
Sym plocarpus . . .  0  25
V aleriana E n g  . .  © 2 5
V aleriana, Ger. 150  20
Z ingiber a  ..........  120  16
Z ingiber j  ..........  250  28

Semen
A nisum  po 22 . .  0  18
A pium  (grave l's) © 18
Bird, Is  ..............  4 0  4
C annabis S a tiva  7 0  8
C ardam on ..........  700  90
C arui po 15 ........  120  15
Chenopodium . . . .  40 0  50
C oriandrum  ........  12 0  14
Cydonium  ............  7501 00
D ipterlx  O dorate 4 0 0 0  4 25
Foeniculum  ........  0  30
Foenugreek, po . 7 0  9
U n i ......................  6© 8
Lini, grd. bbl. 5 ft 6 0  8
Lobelia ............... 7 5 0  80
P h a rla r is  C ana’n 9 0  10
R apa  ......................  6 0  6
Sinapis A lba ___ 8 0  10
Sinapis N ig ra  . . . .  9 0  10 

Spiritus
F ru m en ti W. D. 2 00 0  2 50
F ru m en ti ..........  1 25©1 50
Ju n ip ers  Co...........1 750  3 50
Ju n ip ers  Co O T  1 6502 00 
S accharum  N E I  9002 10 
S p t Vini Galli ..1  7506 50
Vini A lba ............. 1 2502 00
Vini Oporto ----- 1 2502 00

Sponges
E x tra  yellow sheeps’ 

wool c arriag e  . .  0 1  25
F lo rida  sheeps’ wool

carriag e  ........  3 00 0  3 50
G rass sheeps’ wool

oa rriage  ..........  0 1  25
H ard , s la te  use 0 1  00
N assau  sheeps’ wool

carriag e  ..........  3 60 0  3 75
V elvet e x tra  sheeps’ 

wool carriage  . .  0 2  00
Yellow Reef, for

s la te  use  .... 0 1  40
Syrups

A cacia ..................  0  60
A uran tl C ortex  0  50
F e rr i lod ............. © 60
Ipecac ....................  0  <0
Rhei Arom ..........  © 60
Sm ilax Offi’s  . . .  5 0 0  60
ßftjH^ga ................  © 50

Scillae ..................  © 60
Scillae Co...............  ©  60
T olu tan  ................. ©  go
P ru n u s  v lrg ........... ©  50
Z ing iber ..............  © 50

T inctu res
-AJoes ....................  80
Aloes & M y rrh . .  00
A nconitum  N a p 'sF  50
A nconltum  N ap ’sR  <0
A rnica .............. .. go
A safoetida  ..........  33
A trope B elladonna 60
A uran tl C ortex . .  60
BarosmOt ............. 33
Benzoin ..............  33
Benzoin Co...........  33
C an th arld es  . . . .  73
Capsicum  ............  33
C ardam on ........... 73
C ardam on Co. 75
C assia  A cutlfol . .  33
C assia  A cutlfol Co 39
C asto r ...........   j  33
C atechu ..................  33
C inchona ................  33
C inchona Co. . . .  43
Colum bia ............  53
Cubebae ..............  cn
D ig ita lis  ..............  50
E rg o t ....................  33
F e rr l Chlorldum  35
G entian  ................  33
G entian  Co. . . . . .  go
G uiaca ..................  go
G uiaca am nion . .  go
H yoscyam us . . . .  50
Iodine ................... 75
Iodine, colorless 75
K ino ......................  50
Lobelia . . . . . . . . .  50
M yrrh  ................. | §X
N ux V om ica . . . .  50
Opil ...................  1 60
Opil, cam phora ted  1 00
Opil, deodorized 2 00
Q uassia  ................  so
R h a tan y  ........ .. 50

S an g u ln a ria  ___  53
S e rp en ta ria  ........  53
S tram onium  ___  go
T olu tan  ............  «0
V alerian ............  go
V era trum  V eride 50
Z ingiber ..............  go

M iscellaneous 
A ether, S p ts  N it 3f 304 
A ether, S p ts  N it 4f 346 
A lum en, g rd  po 7 36
A n n a t to ^ ..............  404
A ntim oni, po . . .  44
A ntim oni e t po T  406
A ntifebrin  ___  '
A ntipyrin  ............
A rgent! N itra s  oz „
A rsenicum  ............  10J
Balm  Gilead buds 606 
B ism uth  S  N  . . . 2  2002 
Calcium  Chlor, Is  
Salcium  Chlor, U a 0  1C 
Calcium  Chlor, V4s 
C an tharides, R us. ©1
Capsici F ru c ’s  a f 
C ap s id  F ru c ’s po 
C ap’i F ru c ’s  B po 
C arm ine, No. 40 ©4
C a rp h y llu s ............  256
C assia F ru c tu s  .
C ataceum  ............
C en tra ria  ............
C era A lba ..........  50«
Cera F lava  ........  404
Crocus ..................  454
Chloroform  ........  344
Chloral H yd C rss 1 2501 4E 
Chloro’m  Squibbs ©
Chondrus ..........  20©
Cinchonid’e Germ  38© 
C inchonidine P -W  38©
Cocaine ..............  3 05@3
Corks list, less 70%
Creosotum  ..........
C re ta  ----- bbl. 75
G reta, p rep ...........
C reta , preclp. . .  94
C reta , R ubra  . . .
C udbear ................
Cupri Sulph. . . .  34
D extrine  ............  74
E m ery , all Nos.
E m ery , po.............
E rg o ta  . .p o  1 80 I 4001 51 
E th e r  Sulph . . . .  354
F lake  W hite  ___  124
G alla ......................  2
G am bler ..............  34
G elatin , Cooper 
Gelatin, F rench  85L 
G lassw are, fit boo 75%
Less th a n  box 70%
GSue, brow n . . . .  n ©  i;
Glue, w hite  ........  15© 3!
G lycerlna ........... 23© 2!
G ran a  P&radisl © gj
H um ulus ..............  3 5 §  g(
H y d ra rg  A m m o’l ©1 21
H y d ra rg  C h ..M t ©1 11
H y d ra rg  Ch Cor ©1 11
H y d ra rg  Ox R u ’m  ©1 2<
H y d ra rg  U ngue’m  45 0  51 
H y d ra rg y ru m  . . . .  @ g|
Ichthyobolla, Am. 9001 01
Indigo  ................... 75© i 34
Iodine, Resubl . .3 00 0  3 2!
Iodoform  ........... 3 9004 01
Liquor A rsen e t 

H y d ra rg  lod. © 21
Liq. P o ta ss  A ra in it 10© 11

Lupulin  ................  0 1  75
Lycopodium  . . . .  60 0  70
M acls ....................  65 0  70
M agnesia, Sulpb. 3 0  6
M agnesia, Sulph. bbl 0  1%
M annia  S. F . ...........75© 85
M enthol ..............  7 75 0  8 00
M orphia, S P ftW  
M orphia, SNYQ 
M orphia, M ai...
M oschus C anton 
M yristica, No. 1 
N ux Vom ica po 15
Os Sepia ............... 306
Pepsin  Saac, H  4fc 

P  D Co. . . . .
P ic ls L lq N  N  %

gal. doz...............
P ic ls  L lq q ts  . .
P ic ls Llq p in ts  . .
P il H y d ra rg  po 80 
P ip e r Alba po 35 
P ip e r N ig ra  po 22 
P ix  B urgum  . . . .
P lum bl A cet ___
Pulvis Ip ’cu t Opil 1 3001 50 
P y ren th ru m , bxs. H  

& P  D Co. doz 1 
P y ren th ru m , pv  206
Q uasslae  ..........  84
Quina, N. Y. . . . .  176
Quina, S. G er.......... 17«
Q uina, S P  *  W  17

R ubla T incto rum  12© 14 
Saccharum  L a ’s  400  60
Salacin ..............  4 50 0  4 75
Sanguis D rac’s . .  400  50
Sapo, G ...............  © 15
Sapo, M .............  10© 12
Sapo, W  .............  16© I t
Seidlitz M ix ture  27© 30
Sinapis ................  © is
Sinapis, opt........... 0  80
Snuff, M accaboy,

De Voes ........... © 54
Snuff, STh DeVo’s  0  54
Soda, B oras ____5V&0 10
Soda, B oras, po . .5Vi0 18
Soda e t P o t’s  T a r t  270  30
Soda, C arb  ..........1V40 2
Soda, B i-C arb  . .  3 0  5
Soda, A sh ......... 3Vi© 4
S'oda, Sulphas . .  0  2
Spts. Cologne ...* 0 3  00
Spts. E th e r  Co. 500 55
Spts. M yrcla . . . .  ©2 50
Spts. Vinl R ect bbl ©
Spts. VI’l R ect Vi b ©
Spts. V i’i R ’t  10 gl ©
Spts. VI’l R ’t  6 gl © 
S try ch n ia  C rys’l 1 1001 30 
Sulphur, Roll ...2V i©  5
Sulphur Subl. . .  2%© 6
T am arinds  ..........  8© 10
T ereben th  Venice 40© 56 
T hebrrom iae ........  40© 43

V anilla ............... 9 00©
T 0

10 00 
MZinc! Sulph

Oils
bbl. g a l

L ard , e x tra  . . . .  90©1 00
Lard, No. 1 . . . .  86© 30
Linseed, pure r'w  92 . .1 09@1 15
Linseed, boiled 93........ 1 10@1 16
N e^ t’s-foot. w s t r  660  70 
T urpen tine , bbl. . .  @79Vi
T urpen tine , less . .  © 85
W hale, w in te r . ..7 0 ©  70

P a in ts
„  bbl
G reen, P a r is  ........ 21
G reen, P en in su la r 13
Lead, red  ............... 7
Lead, w hite  . . . .  7 
Ochre, yel B er 1%
Ochre, yel M ars 1% 2 
P u tty , com m 'l 2V4 2 
P u tty , s t r ’t  p r  2 
Red V enetian  _
S haker P rep ’d .71 26 
Verm illion. Eng. 75 
Verm illion P rim e

A m erican ........... 13©
W hiting  G liders’ 0  
W h it’g  P a ris  Ara’r  0  
W h lt’g  P a ris  Eng.

cliff ................ ....
W hiting , w hite  S’n 

V arn ishes
E x tra  T u rp  ___1 6001
No. 1 T u rp  Coach 1 1001

a 24 
2V4 2V44
i H l

40

More and More the Demand
is growing for reliable goods, for widely ad
vertised goods which must be good or they 
could not be advertised year after year. “You 
can’t fool the people all the time.”

LOW NEY’S COCOA
and Premium Chocolate for baking and cooking are the kind 
that the public believes in. The Lowney name has been 
favorably known for twenty-five years. We are 
constantly telling them that we make superfine 
goods and they have had the best reasons to be
lieve it. The grocer gives his customer satisfac
tion and makes a fair profit too in LOWNEY’S.

Our N ew  Home
Comer Oakes and Commerce

Only 300 feet from Union Depot

Our salesmen w ith samples of Druggist Sundries. Stationery. Books. 
Hammocks and Sporting Goods will call upon you soon. Please reserve 
your orders for them. The line is more complete than  heretofore. 

Respectfully,

Grand Rapids. HAZELTINE & PERKINS DRUG CO.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

ADVANCED D E C L IN E D
Flour 
T  obacco 
Rice

Spanish
Coffee

|

P ean u ts

Index to Market* 1 2
B y  c o m m a s ARCTIC AMMONIA

Doz
_ Oysters
Cove, l ib ................  85® 90

A
Am m onia ................
Axle G rease ..........

2
Baked B eans ........
B ath  B rick ............

Col

........  1

........  i

........  i

........  i

........  i

........  i

........  i
B u tte r Color .......... ........  i

C
Candles .................... i

. . .  . 1-2C anned Goods . . . .
Carbon Oils .
C atsup  ............
C ereals ..........
Cheese ............
Chew ing Gum
Chicory ..........
Chocolate . . . .  
C ider, Sw eet . 
C lothes Lines 
Cocoanut . . . .
Coffee ..............
Confections . . .
C rackers ........
C ream  T a r ta r

12 oz. ovals 2 doz. box 75 
AXLE GREASE 

F ra z e r’s
lib . wood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Ib. tin  boxes, 2 doz. 4 25 
101b. pails, pe r d oz ...6  00 
15Tb. pails, p e r doz. ..7  20 
251b. pails, p e r doz. ..12 00

BAKED BEANS 
B eu tel's  M ichigan B rand  
B aked P o rk  and  B eans

No. 1, cans, per doz. . 
No. 2, cans, p e r doz. 
No. 3 cans, p e r doz.

Dried F ru its  ....................  •

Farinaceous Goods ----- *
F ish ing  Tackle ................  •
F lavoring  E x tra c ts  ----- «
Flour ..................................  4
F resh  F ish  ........................  7
F ru it J a r s ..........................  7

G elatine ..............................  J
G rain B ags ......................  7
G rains ................................  •

H erbs ..................................  £
H ides and  P e lts  ..............  8
H orse R adish  ..................  8

Telly ......................................  *
Jelly G lasses ..................  8

M
Maplelne ............................  8
M in ce  M e a ts  ............... 8
Molasses ............................  |
lu s t a rd  ........................  8

Dlives ..................................  >

P i p e s ....................................  8
P ickles ................................  8
P lay ing  C ards ................  8
P o ta sh  ................................  8
P r o v is io n s ..........................  8

8
Salad D ressing  ..............  9
S a le ra tu s  ............................  9
Sal Soda ............................  9
S alt ......................................  9
Salt F ish ............................  9
Seeds ....................................  9
Shoe B lacking .....................10
SnufT ....................................  10
Soap ...................................... 14
Soda ......................................  19
Soda ...................................... 19
Bpices .................................... 10
S ta rch  ..................................  19
Syrups .................................. 10

T able Sauces ....................  19
T ea  ......................................  10
Tobacco ..........    19
T w ine ..................................  11

V inegar ..............................  11
W

W lcklng ..............................  11
W oodenw are ....................  11
W rapping  P ap e r ............  19

Y east C a k e ........ 19

BATH BRICK 
E nglish  ............................  95

BROOMS
P u rita n  .........................   3 60
Jew el ..............................  3 70
W inner ..........................  4 35
W h ittie r Special . . . .  4 55
P arlo r Gem ................  5 00
Common W hisk  ........  1 25
F ancy  W hisk  ..............  1 50
W arehouse ..................  5 50

BRU SHES
Scrub

Solid B ack, 8 in .............  75
Solid B ack, 11 in ............  95
Poin ted  E nds ...............  85

No.
No.
No.

No.
No.
No.
No.

Stove

8 ............
7 ....................
4 ....................
3  ..
BU TTER COLOR

. 90 

.1 25 

.1 75

.1 00 

.1 30 

.1 70 .1 50
Dandelion, 25c size . . .  2 00 

CANDLES
Paraffine, 6s ..................  8
Paraffine, 12s . . . ." ......... 8%
W icking ........................  20

CANNED GOODS 
Apples

3Tb. S tan d ard s  . .  @ 9 5
Gallon .................... 2 75@3 00

B lackberries
2 lb. .......................1 50@1 90
S tan d ard s  gallons @5 00

Beans
Baked ..................  85 @1 30
Red K idney ..........  85 @95
S trin g  ..................  70 @1 15
W ax  ......................  75@1 25

Blueberries
S tan d ard  ....................  1 39
Gallon ......................... 6 75

Clam s
L ittle  Neck, l ib . 1 00@1 25 
L ittle  Neck, 21b. @1 50

Clam Bouillon
B u rn h am ’s % p t ........... 2 25
B u rn h am ’s p ts ................. 3 75
B urnham ’s q ts. ...........7 50

Corn
F a ir  ........................  75@ 90
<U>od ....................... 1 OuftDl 19
F an cy  ....................  @1 30

French Peas 
M onbadon (N a tu ra l)

per doz..........................2 45
G ooseberries

No. 2, F a ir  ................... 1 50
No. 2, F an cy  .........    2 35

Hominy
S tan d a rd  ........................  85

L obster
%lb. ................................... 2 40
l ib ............................................4 25
Picnic T ails  ................... 2 75

M ackerel
M ustard , l i b ......................1 80
M ustard , 21b.......................2 89
Soused. l% tb ......................1 80
Soused. 21b..........................2 75
Tom ato. 1Tb. ................. 1 69
Tom ato. 21b..............

M ushroom s
H ote ls  ...................
B u ttons, -----
B uttons. 1» ........

Bulk

21b............... 1 65@1 75
Plum s

P lum s ................. l  00 @2 50
P e a rs  In Syrup 

No. 3 cans, p e r doz. . .1  25 
Peas

M arrow fa t ..........  95@1 25
E arly  Ju n e  ........  95@1 25
E a rly  J u n e  s ifted  1 15@1 80 

Peaches
Pie  ........................  90@1 25
No. 10 size can pie @3 00 

Pineapple
G rated  ................ l 85@2 50
Sliced ....................  95@2 40

Pum pkin
P a ir  ..........................  85
Good ..........................  90
Fancy  ...........................  i oa
Gallon ............................. 2 15

R aspberries
S tan d a rd  ............  @

Salmon
W arrens, 1 lb. T all , . . . 2  30 
W arren s, 1 lb. F la t , .2  40
Red A laska  ......... 1 75@1 85
P in k  A laska  ___ 1 30@1 40

Sardines
D om estic, Vis ................. 9 26
Dom estic, Vi M us........... 3 50
D om estic, % Mus. @ 7
FJ-ench, Vis ................. 7@14
French , % s ............... 18@23

Shrim ps
D unbar, 1st, doz............ 1 96
D unbar, l% s. d o s ...........2 25

Succotash
F a ir  ........................... 85
Good ............................  l  00
F an cy  ...................1 25@1 40

S traw b erries
S tan d a rd  ...................
F an cy  ......................

T om atoes
Good ..................... 1 25@1 35
F a ir  ....................... 1 20 @1 25
F an cy  ................. @1 50
No. 1 0 ..................... @3 50

CARBON OILS 
B arrels

P e rfec tio n  ..........  @ 9%
D. S’. Gasoline . .  @13%
G as M achine . . . .  @23
Deodor’d  N ap ’a  . .  @12%
Cylinder ............  29 @34%
Engine ..............  16 @22
Black, w in te r . .  8%@10 

CATSUP
Colum bia. 25 p ts . . . . . 4  15
S n ider's  p in ts  ............... 2 35
S inder’s  % p in ts  .........1 35

CER EA LS 
B reak fas t Foods 

B ear Food P e ttljo h n s  \  95 
C ream  of W hea t 36 2!b 4 50 
Egg-O -See, 36 pkgs. 2 85 
P o s t T oasties  T  No. 2

24 pkgs........................2 80
P o st T oastie s  T  No. 3

3fi p k e s ........................2 SO
A petizo B iscuit, 24 p k  3 00

18 p k g s........................ 1 95
G rape N uts, 2 doz. . .2  70 
M alta  V ita , 36 lib . . . .2  85 
M apl-F lake. 24 l ib . . .2  70 
P illsb u ry ’s  B est, 3 dz. 4 25 
R alston H ealth  Food

36 21b............................4 50
Saxon W h ea t Food, 24

pkgs...............................3 00
Shred W h ea t B iscuit,

36 pkgs........................3 60
Vigor, 36 pkgs. .............2 75
Voigt Corn F lak es  . . . . 4  50 
W ash ing ton  C risps

36 pkgs........................2 80
Rolled 0->ts

Rolled A vena, bbls. . .5  80 
S teel C ut, 100 lb.- skg 2 85
M onarch, bbls................... 5 60
M onarch, 90 Tb. sack s  2 65 
Q uaker, 18 R eg u lar ...1 46 
Q uaker, 20 F am ily  . . . 4  00 

C racked W heat

CHEWING GUM
A dam s Pepsin  ..............  56
A m erican  F lag  Spruce 65
B eam an’s Pepsin  ......... 55
B est P epsin  ....................  45
B est Pepsin , 5 boxes 65
B lack  J a c k  ..................... 65
L a rg es t Gum (w hite) 55
O. K. Pepsin  ................  65
R ed Robin ......................  55
Sen Sen ..........................  55
Sen Sen B rea th  Perf. 1 00
S pearm in t ......................  55
Spearm in t, Ja rs  6 bxs 2 75
Y ucatan  ..........................  56
Zeno ..................................  65

CHICORY
Bulk ..................................  5
Red ....................................  7
Eagle  .......................   5
F ran ck ’s  ..........................  7
Schener’s ........................  6
Red S tan d ard s  ..............1 60
W hite  ............................  1 60

CHOCOLATE 
W alte r B aker & Co.’s

G erm an’s Sw eet ..........  22
P rem ium  ..........................  31
C aracas ............................  31

W alte r M. Low ney Co.
Prem ium , Vis ..............  30
P rem ium , %s ................  30

CIDER, SW E E T  
“M organ’s”

R egu lar b a rre l 50 gal 10 00 
T rade  barre l, 28 ga ls  5 50 
% T rade  barre l, 14 gal 3 50
Boiled, p e r ga l................  60
H ard , pe r ga l................... 25

CLOTHES LINES
per doz.

No. 40 T w isted  C otton 95 
No. 50 T w isted  C otton 1 30 
No. 60 T w isted  C otton 1 60 
No 80 T w isted  C otton 2 00 
No. 50 B raided  C otton 1 00 
No. 60 B raided  C otton 1 25 
No. 60 B raided  C otton 1 85 
No. 80 B raided  C otton 2 25 
No. 50 Sash Cord . . .  .1 60 
No. 60 Sash Cord . . . . 1  90
No. 60 J u te  ................... 80
No. 72 J u te  ...................1 00
No. 60 S isal ..................  85

G alvanized W ire 
No. 20, each  100ft. long 1 90 
No. 19, each 100ft long 2 10 

COCOA
B ak er’s ............................  37
Cleveland ........................  41
Colonial, Vis 
Colonial, %s 
E pps

35 
33 
42

H uyler ..............................  45
Low ney, %s 
Low ney, Vis
Low ney, ............
Low ney, 5 lb. cans . .  30
V an H outen , %s . . . . . .  12
V an H outen , Vis . . . . . .  20
V an H outen , %s . . . . .. 4n
V an H outen , Is  . . . . . . .  72
W ebb .......................... . . .  33
W ilber, %s ................ . . .  33
W ilber, Vis ................ . . .  32

COCOANUT
D unham 's p e r lb.

Vis. 51b. case  ........ . 29
%s, 51b. case  .......... . 28
Vis. 151b. case ........ . 27
%s. 151b. case  ........ . 26
Is, 151b. case  ............ . 25
Vis & %s, 151b. case 26
Scalloped Gem s . . . . . 10
V4s & %s, p a i l s ___ . .  14%
Bulk, pails  .............. . .  13%
Bulk, b a rre ls  .......... . .  12

17%

3%

.2 89

O 16
@ 14
& 23

24 21b. pkgs.......................2 50
C H E E S E

A cm e ....................
B loom ingdale . .
C arson C i t y .........
H opk ins .................
R iv e r s id e ...............
W a rn e r  ...............
B rick  .....................
Leiden  ...................
L im b u rg e r .........
P ineapp le  ............ 40
Sap Sago ............
Swiss, dom estic

C O FFE E S, ROASTED 
Rio

Common ....................... 17
F a ir ............ ...........
Choice ........................... 18
F an cy  ............................. 19
P eab erry  ......................  20

S an tos
Common ....................... 18
F a ir  ................................  19
Choice ..........................  19
F ancy  ............................  20
P eab erry  ......................  20

M aracaibo
F a ir  ................................  20
Choice ........................... 21

M exican
Choice ........................... 21
F ancy  ........................... 22

G uatem ala
F a ir  ............................... 21
F an cy  ............................. 23

Jav a
P r iv a te  G row th  ...23@ 30
M andling ...................31@35
A ukola .......................30@32

Mocha
S hort B ean  ............. 25@27
Long B ean ..............24@25
H. L. O. G.............. 26® 28

Bogota
F a ir  ............................... 21
F an cy  ........................... 23
E xchange  M arket, S teady 
Spot M arket, S trong 

Package
Now York Basis

A rbuckle ..............  23 00
Lion ...........     23 50

M cLaughlin’s XXXX 
M cL aughlin’s XXXX sold 

to  re ta ile rs  only. Mail all 
o rders  d irec t to  W . F. 
M cLaughlin & Co.. C hica
go.

E x tra c t
H olland. % gro  boxes 95
Felix , % gross ..............1 15
H um m el’s  foil, '% gro. 85 
H um m el’s  tin , % gro. 1 43

CONFECTIONS 
Stick  Candy Pails

S tan d ard  ........................  9%
S tan d ard  H  H  .............. 9%
S tan d ard  T w ist ............. 10

Cases
Jum bo, 32 lb ..................... 10
E x tra  H  H  ..................... 12
Boston C ream  .............   14
Big stick , 30 lb. case  10 

Mixed Candy
G rocers ............................. 7
C om petition ..................... t
Special ...............................19
Conserve ........................... 9
Royal ................................ 14
Ribbon .............................  14
Broken .............................. 19
C ut Loaf .......................... 10
L eader .............................. 10
K indergarten  .................. 12
F rench  C ream  ............... 10
H and  M ade C ream  . .  17 
Prem io  Cream  m ixed 15 
P a r is  Cream  Bon Bons 11 

Fancy—in Palls
Gypsy H earts  ................  15
Coce Ben Bons ............. 14
F u d g v  Squares ...............14
P ean u t Squares ............. 1:
Sugared P e a n u t s ........  13
Salted  P ean u ts  ............... 12
S ta rlig h t K i s s e s ........... 13
Lozenges, p la in  ............. 12
Cham pion Chocolate . IS 
Eclipse Chocolates . . .  15 
E u rek a  Chocolates . . .  16 
Q uin te tte  Chocolates . 15 
Cham pion Gum Drops 19
Moss D rops .....................12
Lem on S ou/s  .................12
Im perials .........................12
lta l. C ream  Bon Bons 13
Golden W affles ............... 14
Red Rose Gum D rops 19
A uto K isses ................. 14
Coffy T o f f y ..................... 14
M olasses M int K isses 13 

Fancy—In 9Tb. Boxes 
Old Fash ioned  M olas

ses K isses 101b. bx. 1 30
O range Jellies  ............. 69
Lem on S o u r s ................. 65
Old Fashioned H ore-

hound drops ..........  95
P epperm in t Drops . .  79
Cham pion Choc. Drops 79 
H. M. Choc. D rops 1 10 
H . M. Choc. L t. and

D ark, No. 12 .......... 1 10
B itte r Sw eets, a s 'td  1 26 
B rillian t Gums, Crys. 60 
A. A. L icorice D rops 1 99 
Lozenges, p rin ted  . . .  79 
Lozenges, p lain  . . . .  65
Im peria ls  ......................  65
M ottoes ........................  79
C ream  B ar ..................  69
G. M. P ean u t B ar . .  60
H and  M ade C rm s 80 @90
C ream  W afers  ..........  70
S tring  Rock ..............  80
W intergreen  B erries  65 

Pop Corn
C racker J a c k .....................3 25
Giggles, 5c pkg. cs. 3 50
F an  Corn, 50’s  .........1 66
A zulik it 100s ...............3 26
Oh My 100s .................3 60

Ceugh Drops 
P u tn am  M enthal . . . . 1  00
Sm ith B ros......................... 1 25

NUTS—W h llt  
Almonds, T a rrag o n a  IS 
Almonds, D rake . . . .  16 
Almonds, C aliforn ia

soft shell ..................
B razils ......................  14® 15
F ilberts  . . . .  ..........  12@1S
Cal. No. 1 ....................
W alnuts, s f t  shell 17% @18 
W alnuts, M arbot . . . .  17 
Table nuts, fancy 13%@14 
Pecans, m edium  . . . .  13 
Pecans, ex. la rge  . .  14
Pecans, Jum bos . . . .  16
H ickory N uts, p e r bu.

Ohio, n e w ..................  2 00
Cocoanuts ......................
C hestnuts, New York

S ta te , per bu...........
Shelled

Spanish P ean u ts  6%@ 7 
P ecan  H alves . . . .  @65
W aln u t H alves ....42@ 45 
F ib lert M eats . . . .  @30
A licante A lm onds @42 
Jo rdan  A lmonds . .  @47

P eanu ts
F ancy  H  P  Suns 6@ 6%

R oasted  ..............  7@ 7%
Choice, raw , H. P . J u m 

bo ......................  @ 7
CRACKERS

N ational B iscuit Com pany 
Brand 
B litter

N. B. C. Sq. bbl. 7 bx. 6% 
Seym our, Rd. bbl. 7 bx. 6% 

Soda
N. B. C„ b o x e s ................. 6%
Prem ium  .............................7%
Select ................................  8%
S ara to g a  F lakes  ...........13
Z ephyrette  ....................  13

O yster
N. B. C. Rd. boxes . . . .  6%
Gem, boxes ..................... 6%
Shell ..................................  8

Sw eet Goods
A nim als ..........................  10
A tlan tics  ........................  12
A tlantic. A ssorted  . . .  12 
A vena F ru it  C a k e d ___ 12

Bonnie Doon Cookies .10
B onnie L assies ............ 10
B rittle  ....................  n
B rittle  F in g ers  ...1111 19
Bumble Bee ..........  m
C artw heels  A ssorted  ! . 9
Chocolate D rops ........... 17
C hocolate D rp  C e n te r s 'l l  
Choc. H oney F in g ers  19 
C ircle H oney Cookies 12
C racknels ................... jg
Cocoanut T affy  B a r" !  12
C ocoanut D rops ............ j j
C ocoanut M acaroons !!lg  
Cocoanut H on. F ingers  19 
Cnenam it H on. Ju m b ’s  13
Coffee C akes .................. 11
Coffee C akes, Iced . . . "  13
C r u m p e ts .......... ................jg
D iana M arshm allow

Cakes ......................... i<
D inner B iscuit . . .1 1 1 ’ "*« 
Dixie S ugar Cookies .'! I 
D om estic C akes . .  t  
D om estic C akes . . . .  a i t
F am ily  Cookies ___  » 2
F;g  C ake A ssorted  . . l ia  
F ig N ew tons . . . .  1*
Florabel O akes . . . ! ! .  IJ14

<HC!'*a n u t B ar 1*F rosted  C ream s ..........  riz
F ro sted  G inger Cookie* 8%
F ru it Lrnich Iced ........
G ala S ugar C akes . . . .  g u
G inger Gems ........... * 2
G inger Gems, Iced 9% 
G raham  C rackers *
G inger Snaps F am ily ' 11 8% 
G inger Snaps N. » .  C  ^

Round ..................  •
Ginger Snaps N. ‘c  ’

Square  ...................... ' *1/
H ippodrom e B a r . . .  1 "1#
H oney Cake. N  B. C 12 
H oney F ingers  As. Ice 19 
H oney Jum bles, Iced 1* 
H oney Jum bles, p lain 13
H nnev F lake ..........  i j u
H ousehold Cookies . ! ! .  8 
Household Cookies, Iced 9 
Iced H appy  F am ily  ..12
Im perial .................   •
Jonnie .................... ............•</
Jubilee Mixed . . ! ! ! ! ! " ! i*
K ream  K lips ................... j j
D m o n  Gems ............. !! l#
Lem on B iscu it Square  8%
Lem on W afe r ............... 1*
Lem on a  ....................  o-w
M ary A nn ........ ! ! ! ! ! ! !  g 2
M arshm allow  Coffee

Cake ......................
M arshm allow  W aln u ts  16% 
Medley P re tse le  . .  ! •
M olasses C akes ........ !! g%
M olasses C akes, Iced . .  9% 
M olasses F ru it  Cookies

Iced .....................................
M olasses Sandw ich ! ! ! l2  
M ottled Square  . . . .  10
D atm eal C rackers . . . !  8
O range G em s ................  g%
Penny  A ssorted  .............g u
Peanu t Gems ................... 9
P retzels, H and  M d___9
Pretze le ttes, H an d  Md. 9 
P retze le ttes. Mac. Md 8
Raisin Cookies ............. '.10
R aisin  Gem s ................... n
Revere, A ssorted  ......... 14
R ittenhouse F ru it

B iscuit ........................... 12
R osy D aw n M ixed ___ 19
Royal L unch  ................. g
Royal T o a s t ................... g
Rube ................................... g%
Scalloped Gems .............19
Spiced C u rra n t C akes 19 
Spiced G inger C akes . .  9 
Spiced G inger C ks led  19
S ugar F ingers  ...............12
S u g ar C akes ................... 8%
S ugar C rim p .............   8%
S ugar Squares, large

or sm all ................  9
S u ltana  F ru it B iscuit 16 
Sunnvside Jum bles . . . .1 0
Superba ............................. 8%
Sponge L ady F in g ers  25
T rium ph C akes ......... 16
V anilla W afers  .............16
W afer Ju m b les  cans  ..18 
W averly  ........................... 19

In -er Seal Goods
p er doz.

A lbert B iscu it ............... 1 00
Anim als .............   1 00
A rrow root B iscuit . . . . 1  00
B arnum ’s A nim als ----- 50
B aronet B iscu it ...........1 90
B rem m er’s B u tte r

W afers  ........................... 1 90
Cam eo B iscu it .............. .1 69
Cheese Sandw ich .........1 06
Chocolate W afers  ......... 1
Cocoa n u t D ain ties  . . . .  1
D inner B iscu its  .............1
F ig  N ew ton ................... 1
F ive O’clock T ea  ......... 1
F ro ta n a  ............................. 1
F ru it  C ake .....................9
G inger Snaps, N . B. C. 1 
G raham  C rackers, Red

L abel ............................. 1
Lem on SAnaps ..............
O atm eal C rackers  . . . , 1  
Old T im e S u g ar Cook, 1
Oval S a lt B i s c u i t ...........1
O y stere ttes  .....................
P re tze le tte s , H d. Md. 1
R oyal T o as t ...................1 09
Saltine  B iscu it ...............1 00
S ara to g a  F lak es  ...........1 60
F a u s t O y s t e r ...................1 00
gppjnl Tea B iscuit . . . . 1  00
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Soda C racker»  N. B. C. 1 00 
Soda C rackers Select 1 Oo 
S. S. B u tte r  C rackers 1 6u
L’needa B iscuit ............  50
U needa J in je r  W ayfer 1 00 
U needa B unch B iscuit 50
V anilla W afers  .............1 00
W ater T h in  B iscu it . .  1 00 
Zu Zu G inger Snaps . .  50
Zw ieback ......................... l  00
In Special T in Packages.

P e r  doz.
Festino  ............................. 2 50
M inaret W afers  ...........1 00
N abisco, 25c ................... 2 50
N abisco, 10c ...................1 00
C ham pagne w a fe r  . . . 2  50 

P e r  tin  in bulk
Sorbetto  ...........................1 00
N rb isco  ............................. 1 76
Feetino  ............................. 1 60
B ent’s W a te r  C rackers 1 40 

CREAM TARTAR 
B arrels o r d rum s . . . .  33
Boxes ................................. 34
S quare  can s  ................... 34
Fancy  caddies ..............  41

DRIED FR U iTS 
Apples

E vapora ted , Choice, bulk 9 
E v apora ted , Fancy, pkg  11 

A prlcets
C aliforn ia  ..............  16@17

Citron
C orsican  ................

■Currants 
Im p ’d  1 lb . pkg.
Im ported  bulk . .

P eaches 
M uirs—Choice, 25 lb. b 12 
M uirs—F ancy , 25 lb. b  12% 
F ancy , Peeled, 25 lb. 18 

Peel
Lemon A m erican . . .  13
O range A m erican ..  13

R aisins
C onnosiar C luster 1 lb. 17 
D essert C luster, 1 lb. 21 
Loose M uscatels 3 C r 7% 
Loose M uscatels 4 C r 8 
L . M. Seeded 1 lb. 8%@ 9% 

C alifornia Prunes 
L. M. Seeded 1 lb. 9@ 9% 
Sultanas. Bleached ...1 2  
100-126 251b. boxes..@  8 
90-100 251b. boxes. .@ 8% 
80- 90 251b. b o x e s .. @ 8% 
70- 80 251b. boxes..@  9% 
60- 70 251b. b o x e s ..®  9% 
50- 60 25lb. b o x e s ..@10% 
40- 50 251b. b o x e s . .@11% 

%e less in 501b. oases 
FARINACEOUS GOODS 

Beans
D ried L im a ................... 7%
Med H an d  P icked  . . . . 2  69
B row n H olland ............2 85

F a rin a
26 1 lb. packages ___l  50
Bulk, pe r 100 lbs.......... 4 00

O riginal Holland Rusk 
Packed 12 rolls to  con ta iner 
I  co n ta in ers  (36) rolls 2 85 
5 co n ta in ers  (60 rolls) 4 75 

Hominy
P earl, 100 lb. sack  . . . .  2 20 
M accaronl and  Vermicelli 
D om estic. 10 lb. b o x . . 6i 
Im ported , 25 lb! box -.2  5C 

P earl Barley
C heste r ........................... 4 69
U m pire  ........................... 6 99

P eas
Green, W isconsin, bu.
G reen, Scotch, bu..........3 69
Split, lb .......................... 94%

Sage
B a s t In d ia  ....................... 9
G erm an, s a c k a ...................9
G erm an, broken p k i  . .  

T apioca
F lake, 100 lb. sacks  . .  6 
P ea rl, 130 !b. sack s  . . .  9
P ea rl, >4 pk g s..................2 26
M inute, 36 pkgs.............. 2 75

FISH IN G  TA C K LE
% to  1 in .................... ........  9

to  2 in ................... ........ 7
1% to  2 In. .......... ........  9
1% to  1 In.................... ........ 11
1 I n ................................. .........15
1 In. ............................ ........ 29

C otton Lines
No. 1, 10 fee t .......... .........6
No. 2. 15 fee t .......... .........7
No. 3, 15 fee t .......... .........1
No. 4. 15 fee t .......... ...........10
No. 6. 15 fe e t .......... ...........11
No. 6, 16 fee t ........ .........12
No. 7, 15 f e e t .......... ...........15
No. t ,  15 fee t .......... ..........18
No. 9, 16 fee t ........

Linen Lines
.......... 20

M edium ................................26
L arge ........................ ..........34

Poles
Bamboo, 14 ft., per doz. 65
Bamboo, 16 ft., per doz. 69
Bamboo. 18 ft., per doz. 84
FLAVORING EXTRACTS

Foote & Jen k s
Colem an Vanilla

No. 2 size .............. . ..1 4  00
No. 4 size ................ . .24 09
No. 3 size ................ . ..3 6  04
No. 8 s ize  ................ . ..4 8  00

Colem an Tin». Lem on
No. S size ................ . . .  9 99
No. 4 s ize  ................ . ..1 8  00
No. 9 s ize  ................ . ..2 1  0#
N o 9 size ................ M  00

Jax o n  M exican V anilla
1 oz. oval .............. .. ..1 5  00
2 oz. oval ................ ...2 8  20
4 oz. f la t ................. ..6 5  »0
I OS. flat ................ 108 00

Jaxon  T erp . Lem on
1 oz. oval ......................10 20
2 oz. oval ......................16 80
4 oz. fla t ....................... 33 00

'8 oz. fla t .......................68 00
Jenn ings (D. C. B rand) 

T erpeneless E x rac t Lemon 
No. 2 Panel, per doz. 75 
No. 4 Panel, per doz. 1 50 
No. 6 Panel, per doz. 2 
No. 3 T aper, p e r doz. 1 50 
2 oz. Full M easure doz. 1 25 
4 oz. Full M easure doz. 2 49 

Jenn ings  (D. C. B rand) 
E x tra c t  Vanilla 

No. 2 Panel, per doz. 1 25 
No. 4 Panel, per doz. 2 00 
No. 6 Panel, per doz. 3 54 
No. 3 T aper, per doz. 2 00
1 oz. Full M easure doz. 90
2 oz. Full M easure doz. 2 00 
4 oz. Fu ll M easure doz, 4 00 
No. 2 P anel a sso rted  1 09

C rescen t Mfg. Co. 
M aplclne

2 oz. p e r doz.................... 3 00
FR U IT  JA R S,

M ason, p ts . p e r gro. . .4  05 
M ason, q ts. per gro. ..4  40 
M ason, %gal. per gro. 6 75 
M ason, can  tops, gro. 1 40 

G EL A TIN E
Cox’s, 1 doz. la rg e  . . . . 1  75 
Cox’s, 1 doz. sm all . . .1  0« 
K nox’s Sparkling, doz. 1 25 
K nox 's Sparkling, gr. 14 00
N elson’s  ...........................1 50
K nox’s A cidu’d. doz. . .1 25
Oxford ..............................  75
P lym ou th  Rock P hos. 1 25 
P lym outh  Rock, P la in  90 

GRAIN BAGS 
A m oskeag. 100 in bale 19 
Am oskeag. less th an  bl 19% 

GRAIN AND FLOUR 
W heat

R ed ..............................  93
W h ite  ........................... 91

W in ter W hea t F lour 
Local B iands

P a te n ts  ...................... ■. 6 40
Second P a te n ts  . . . .  5 20
S tra ig h t ......................  4 80
Second S tra ig h t . . . .  4 40
C lear ..............................  4 00

F lou r in barre ls , 26c per 
barre l additional.

Lemon A W heeler Co. 
B ig  W onder, % s cloth 4 50 
B ig W onder, %s clo th  4 50 
W orden G rocer Co.’s  B rand
Q uaker, paper ...............4 40
Q uaker, c loth ...............4 50

W , kes St Co.
E clipse ........................... 4 80

W orden G rocer Co. 
A m erican  Eagle, % cl. 5 85 
G rand R apids G rain  St 

M illing Co. B rands
P u rity , P a te n t ............  5 20
Seal of M innesota  . .  6 60
S unburst ........................  5 60
W izard  F lou r ..............  4 80
W izard  G raham  ......... 5 00
W izard  G ran. M e a l . . . .4 20 
W izard  B uckw heat . .  6 60
R ye ................................. 5 40

Spring W hea t F lour 
Roy B aker's  B rand 

Golden H orn , fam ily  . .5  25 
Golden H orn , bakers 5 15
W isconsin Rye ............. 6 10
Judsoe Grocer Co.’s Brand
C eresota, % s ................. 6 60
C eresota, %s ................. 6 50
C eresota, %s .................6 30
Lemon St W heeler’s B rand
W ingold, %s .................6 30
W ingold, %s ................. 6 20
W ingold, % s .................6 10
W ordes G rocer Co.'s B rand
Laurel, %s cloth .........6 40
L aurel, %s clo th  .........6 30
L aurel, % & %s p ap er 6 20
Laurel, %s cloth .........6 20
T oirt Milling Co.'s B rand

G raham  ..................... 4 50
V oigt's C rescen t ...........5 26
Voigt’s  F lo u r o ig t ...........6 29
V oigt’s  H ygienic ......... 4 50
Voigt’s  Royal .................6 70

W ykes & Co.
Sleepy Eye, %s c lo th ..6 00 
Sleepy Eye, %s c lo th ..5 90 
Sleepy Eye, % c lo th ..5 80 
Sleepy Eye, %s paper 5 80 
Sleepy Eye, %s p ap er 5 80
W atson-H igg ins M illing Co.
P erfec tion  F lo u r .........5 20
Tip  Top F lou r .............4 60
Golden S heaf F lou r . .4  20 
M arshall’s B est F lou r 5 50 
P erfection  B uckw heat 6 20 
Tip Top B uckw heat 6 00 
A lfalfa  H orse  F eed  ..30  00
K afir Corn ....................  1 45
H oyle S cra tch  F eed  . .  1 60 

Mm I
B olted ..........................  4 00
Golden G ran u la ted  . .4  20 
St. C ar Feed screened 27 50 
No. 1 Corn and  O ats  27 50
Corn, cracked .............27 00
Corn M eal, coarse  . .  27 00 
W in te r  W h ea t B ran  27 00
M iddlings ................... 29 00

D airy Feeds 
W ykes & Co.

O P  L inseed  M eal , .40 00

O P  Laxo-C ake-M eal 37 00
C ottonseed M eal .........31 00
G luten  Feed ...............32 00
B rew ers G rains ........... 28 00
H am m ond D airyFeed  24 50

O ats
M ihcigan carlo ts  . . .  51
L ess th a n  carlo ts  . .  54

Corn
C arlo ts ......................  64
L ess th a n  carlo ts  . .  70

Hay
C arlo ts ........................  29 96
Less th a n  carlo ts  . . .  22 00 

H ERBS
Sage ..................................  16
Hops ..................................  15
Laurel Leaves ..............  15
Senna Leaves ............  25

H ID ES AND P E L T S  
H ides

G reen, No. 1 ................... 10%
Green, No. 2   9%
Cured, No. 1 ................... 12
Cured, No. 2 ................... 11
Calfskin, green . No. 1 13 
Calfskin, g reen . No. 2 11% 
Calfskin, cured  No. 1 14 
Calfskin, cured No. 2 12% 

P elts
Old Wool ............  @ 3u
L am bs ..................  50@1 00
Shearlings ............  50 @1 00

Tallow
No. 1 ..................... @ 5
No. 2 ......................  @ 4

Wool
U nw ashed, med. @ 18
U nw ashed, fine @ 13

HORSE RADISH
Per doz...............................  90

JE L L Y
5lb. pails per doz. . .  2 25 

151b. pails, p e r pail . . . .  55 
30ib. pails, p e r  pa il . . . .  95 

JE L L Y  GLASSES 
% pt. in  bbls, per doz 15 
% p t. in bbls., pe r doz. ..16 
8 oz. capped in  bbls,

per jioz................................29
M A PLE iN E

2 OZ. bottles. pel doz. 3 00 
M INCE MEAT 

P e r case  .......................... 2 85
MOLASSES 

New O rleans
Fancy o p en  K e ttle  . .  42
C h o ic e ................................. 35
Good ....................................... 22
F a ir  ..................................... 20

H alf ba rre ls  2c e x tra  
MUSTARD

% lb. 6 ib. b o x ............  18
OLIVES

Bulk, 1 gal. kegs 1 10@1 20 
Bulk, 2 gal. kegs 95(uil lu 
Bulk, 5 gal. kegs 90@1 05
Stuffed, 5 oz......................  90
Stuffed, 8 oz....................... 1 35
Stuffed, 14 oz..................... 2 25
P itted  (n o t s tuffed)

14 oz.............................2 25
M anzanilla, 8 oz..............  90
Lunch, 10 oz......................1 35
Lunch, 16 oz......................2 26
Queen, M am m oth, 19

oz.....................................8 76
Queen, M am m oth, 28

ox. ................................ 5 25
Olive Chow, 2 doz. cs,

per doz........................ 2 25
PIC K L ES

Medium
B arrels, 1,200 count . .7  00
H alf bbls., 600 count 4 25
5 gallon kegs ................. 1 90

Sm all
B arre ls  ..........................  8 25
H alf b a rre ls  ...............    4 65
5 gallon kegs ..............2 25

G nerklns
B arre ls  ............................. 11 00
H alf ba rre ls  ...................5 00
5 gallon kegs ................. 2 75

Sw eet Small
B arre ls  .............................13 50
H alf ba rre ls  ................. 7 50
5 gallon k e g s ....................3 00

P IP E S
Clay, No. 216, p e r box 1 76 
Clay, T. D„ full coun t 69
Cob ....................................  99

PLAYING CARDS 
No. 90 S team boat . . . .  85
No. 15, R ival, a sso rted  1 75 
No. 20, Rover, en am 'd  2 00
No. 572, Special ...........1 75
No. 98 Golf, sa tin  fin. 2 00
No. 808 Bicycle ...........2 00
No. 632 T ourn ’t  w h is t 8 26 

POTASH
B ab b itt’s ........................... 4 09

PROVISIONS 
B arreled Pork

C lear B ack  ___17 00@17 50
Short C ut .......................16 50
S hort C ut C l e a r .......... 19 99
B ean .................................14 00
B risket, C lear ..........  23 99
Pig ................................  23 09
Clear Fam ily  ............  26 00

Dry S a lt M eats 
S P  Bellies 13

Lard
P u re  in  tie rces  10 @10% 
Compound la rd  7%@ 7% 
80 lb. tu b s  . . . .a d v a n c e  %
60 lb. t u b s -----advance %
50 lb. tin s  . . . .a d v a n c e  % 
20 lb. pails  . . .a d v a n c e  % 
1« n>. pails . .  .advance %

5 lb. pails  . . .a d v a n c e  1 
8 Tb. pails . .  .advance  1 

Sm oked M eats 
H am s, 12 Ib. av. 16 @16%
H am s, 14 Ib. av. 14 @14%
H am s, 16 Ib. av. 13%@14
H am s, 18 Ib. av. 13%@14
Skinned H am s ..14%@15 
H am , dried beef se ts  ..18 
C alifornia H am s 9%@ 9% 
Picnic Boiled H am s ..16 
Boiled H am s ...20%@ 21
M inced H am  .............. 11
Bacon ......................  13 @13%

Sausages
Bologna ........................... 8
L iver ....................  7%@ 8
F ran k fo rt ................9 @9%
P o rk  ................................  l l
Veal ................................  11
Tongue ............................  l l
H eadcheese ..................  9

beef
Roneless ......................  14 00
Rump, new ..............  15 00

P ig’s Feet
% bbls.................................  95
% bbls., 40 lb s ................1 90
% bbls. ............................. 4 00
1 bbl..................................... 9 00

T ripe
K its. 15 lb s ....................... 90
% bbls., 40 lb s ............... 1 60
% bbls., 80 lbs.................3 00

Casings
Hogs, pe r Ib..................... 35
Beef, rounds, s e t ......... 17
Beef, m iddles, s e t  . . . .  70
Sheep, per bundle . . . .  80

Uncelored B utte rine
Solid D airy  .........12 @16
C ountry  Rolls ...12% @ 18 

Canned M eats
Corned beef, 2 Ib............ 3 50
Corned beef, 1 lb .......... 1 85
R oast beef, 2 lb ...............3 60
R oast beef, 1 Ib................ 1 85
P o tted  H am , %s ..........  60
P o tted  H am , %s . . . .  90
Deviled H am , %s ___ 50
Deviled H am , %s ........  90
P o tted  tongue, %s . . . .  50
P o tted  tongue, %s . . . .  90

RICE
F ancy  ....................  6 @ 6%
J a p a n  Sty le . . . .  4%© 5%
B roken ...................3 @ 3%

SALAD DRESSING
Columbia, % p in t .........2 26
Columbia, 1 p in t ...........4 00
D urkee’s, large, 1 doz. 4 50 
D urkee’s, sm all, 2 doz. 6 25 
S n ider’s, large, 1 doz. 2 35 
Snider’s, sm all, 2 doz. 1 35 

SALERATUS 
Packed  60 lbs. in box. 

A rm  and  H am m er 
W yandotte, 100 %s 

SAL SODA
G ranulated , bbls.............
G ranulated , 100 lbs. cs. 90 
G ranulated , 36 pkgs. ..1  29 

SALT
Common G rades

100 3 Ib. sacks ...............2 40
60 5 lb. s a c k s ...............2 25
28 10% Ib. sacks . . .2  10
56 Ib. sacks ................... 32
28 Ib. sacks ..................  17

W arsaw
56 Ib. da iry  in drill bags 40 
28 tb. da iry  in drill bags 20 

Solar Rock
66 Ib. sacks ....................  24

Common
G ranulated , fine ............  95
M edium, fine ...................1 00

SALT FISH 
Cod

L arge, whole . . .  i
Small, whole . . .  i
.Strips or bricks 7%
Pollock ................... i

H alibut
S trip s  ............................
C hunks ........................

Holland H erring  
Y. M. wh. hoops, bbls. 11 50 
f .  M. wh. hoop, %bbl. 6 69 
Y. M. wh. hoop, kegs 73 
V. M. w h. hoop MUchers

kegs ....................... 86
Queen, bbls.......................10 00
Queen, % bbls.................. 6 26
Queen, kegs ..................... 62

T ro u t
No. 1, 100 lbs. .............. 7 50
No. 1, 40 lbs. .................3 26
No. 1. 10 lb s ......................  90
No. 1, 8 lb s ........................ 76

M ackerel
Mess, 100 lb s ...................IS 50
Mess, 40 tbs. ............... 7 00
VI ess, 10 tb s .....................1 85
Mess, 8 lb s ....................... 1 50
No. 1, 100 lb s ..................... 15 50
No. 1. 40 lbs...........................6 60
No. 1, 10 lb s ...........................1 70
No. 1, 8 lb s .............................1 40

W hltefish
100 lb s ........................................9 75
50 lb s ....................................... 5 25
10 lb s ........................................1 12
8 lb s .................................  92

100 lb s ........................................4 65
40 lb s ....................................... 2 10
10 lb s .................................  75
8 lb s .................................  65

SE ED S
A nise .................................. 10
C anary , S m yrna  .............4%
C araw ay  ........................  10
C ardam om , M alabar 1 90
Celery ........................ M

.3 00 
3 00

80

!> 7% 
f/lU%
\ 4%

16
16

Hem p. R ussian  ..............  4%
M ixed B ird  ..................... 4%
M ustard , w hite  ............  10
Poppy ............................... 15
R ape ..................................  9

SHOE BLACKING 
H andy Box, la rge  3 dz 2 50 
H andy Box, sm all . . . .  1 25 
B ixby's Royal Polish 85 
M iller’s Crown Polish 85

SN U FF
Scotch, in b ladders .........37
M accaboy, in ja r s  ........... 35
F rench  R appie in ja rs  . .  43 

SODA
Boxes ................................  5%
Kegs, E nglish  ............... 4%

SPIC ES 
W hole Spices

Allspice, J am a ic a  ........ 13
Allspice, la rge  G arden 11
Cloves, Z anzibar .......... 20
C assia, C anton .............. 14
Cassia, 5c pkg. doz....... 25
Ginger, A frican  ............... 9%
Ginger, Cochin .............. 14%
Mace. Penang  .............. 70
M ixed, No. 1 ................. 16%
Mixed, No. 2 .................. 10
Mixed. 5c pkgs. do z ... 45
N utm egs, 75-30 ............ 30
N utm egs, 105-110 ........ 20
Pepper, B lack .............. 14
Pepper, W hite  .............. 25
Pepper, Cayenne .......... 22
P aprika , H ungarian  

P u re  Ground In B ulk
Allspice, J am a ic a  ........ 12
Cloves. Z anzibar .......... 24
C assia, C anton .............. 12
G inger, A frican  ............ 18
M ace, P enang  ................ 75
N utm egs 75-90 ............
Pepper, B lack .............. 18
Pepper, W hite  .............. 39
Pepper, C ayenne .......... 22
P ap rika , H ungarian  . .  45

STARCH
Corn

K ingsford, 40 lb s ...........7%
Muzzy, 20 Ub. pkgs. . .  5% 
Muzzy. 40 1Tb. pkgs. . .6  

Gloss 
K ingsford

Silver Gloss, 40 lib s. 7 \  
S ilver Gloss, 16 31bs. 6% 
Silver Gloss, 12 6Ibs. 8% 

Muzzy
48 lib . packages ..........  6
16 5tb. packages ..........  47,
12 61b. packages ..........  C
601b. boxes ..................... 2%

SYRUPS
Com

B arre ls  ........................... 25
H alf b a rre ls  ................... 28
201b. cans, % dz. in cs. 1 72 
101b. cans, % dz. in  cs. 1 68 
5tb. cans, 2 dz. in cs. 1 77 

2%tb. cans, 2 dz. in cs. 1 83 
21b. cans, 2 dz. in cs. 1 52 

P ure  Cane
F a ir  ..................................  16
Good .................................. 20
Choice ............................  25

TA BLE SAUCES
H alford, la rge  ............. 3 75
H alford, sm all .............2 25

TEA
Jap an

Sundried, m edium  . .24@26 
Sundried, choice . ...30@ 33
Sundried. fancy .........36@40
B asket-fired  m edium  30 
B asket-fired  choice 35@37 
B asket-fired , fancy  . 40@43
N ibs ........................ „. 30@32
Siftings ......................  10@12
F ann ings  ...................... 14@la

G unpowder
M oyune, m edium  ......... 35
M oyune, choice ........... 38
M oyune, fancy  ...........50@69
Pingsuey, m edium  . . .  33
P ingsuey, choice ......... 85
P ingsuey, fancy  ,...50@ 55 

Young Hyson
Choice ..............................  3t
F ancy  ........................  40@5t’

Oolong
Form osa, fancy  ........ 60 @69
Form osa, m edium  . . . .  28
Form osa, choice ........... 35

E nglish B reak fast
M edium ..........................  25
Choice ......................... 30@35
F an cy  ......................... 40@66

India
Ceylon, choice ...........30@35
F an cy  ......................... 45@50

TOBACCO 
Fine Cut

B lot ................................... 1 45
H iaw atha , 16 oz..............  60
H iaw atha , 1 oz ........... 56
No L im it, 8 oz.........................1 72
No L im it, 16 oz.....................3 40
OJibwa, 16 oz................... 40
O jibw a, 6c pkg......................1 35
OJibwa, 5c ....................  47
P etoskey  Chief, 7 oz. . .  2 00 
P e toskey  Chief, 14 oz. 3 90
Sterling  D ark , 6 c ...........5 76
Sw eet Cuba, s c ...............6 79
Sw eet Cuba, 10c .........11 16
Bweet Cuba, 16 os. Una 6 00 
Sw eet Cuba, 16 oz. foil 4 60 
Sw eet Cuba, 16 oz. bxs 4 <0
Sw eet Cuba, % Ib..........I  36
Sw eet Burley, 6c 6 76

S*weet M ist, % g r .......... 5 70
Sw eet Burley, 24 Ib. cs 4 90
Tiger, % gross ..............6 00
Tiger, 5c tin s .............. 5 50
Uncle Daniel. 1 lb. ___  60
Uncle Daniel. 1 oz..........5 22

P lu g
Am. N avy  15 oz............. 28
D rum m ond, N a t Leaf,

2 & 5 lb......................  69
Drummond N at. Leaf

per doz. . . : ............  99
B attle  Ax ....................... 37
B racer ............................... 37
Big F o u r ....................... $]
Boot J a c k  ......................  (4
Bullion, 16 oz................... 44
C lim ax Golden T w ins 46
D ays W ork .................. ST
D erby ................................  29
5 B ros..................................  69
Gilt E dge ....................... 99
Gold Rope, 7 to  lb ...........  59
Gold Rope, 14 to tb. . .  58
G. O. P .
G ranger T w ist
G. T . W .............
H orse  Shoe . . .  
H oney Dip T w ist
Jolly  T a r  ........................  40
J .  T ., 8 oz. ____
K eystone T w ist .
K ism et ....................
Nobby Spun Roll 
P a rro t
Peachey  ........................... 40
P icnic T w ist ..................  45
P iper H eidsick ............... •}
Redicut, 1% oz...............  3 |
R ed Lion ......................... 30
Sherry  Cobbler, 10 oz. 24
Spear H ead, 12 oz.......... 44
Spear H ead, 14 % oz. . .  44
s jie a r H ead. 7 oz..........  47
Square  D eal ................... |8
£ ta r  ................................... 43
S tandard  N avy  ............. 34
Ten P enny  ....................... g j
Town Talk  14 oz........... 30
Y ankee Girl ................... t j

Sm eking
All L eaf ............ 7 ...........  39
B anner, 5c .....................5 99
Bull D urham , 5c ...........5 99
B ria r  P ipe, 5c ............... 6 00

.5 71B lack Sw an, 5c
Corn Cake, 6 c .......... . . . §  73

6 78 
6 86

Cuban S ta r, 5c 
D ukes’ M ixture, 6c
Drum , 5c .................... ” 9 79

.5 72Glad H and, 5c ............. _
G ran t, 6c ......................... 6 20
Growler, 5c ................... 4 56
H and  M ade, 2% oz........  69
H oney Dew, 1% oz. . .  49
I. X. H , 6c . . . . .............. 6 14
L ucky S trike , 1% oz. . .  94
M yrtle N avy, 5c .........5 94
M ay F low er Shorts,” be 5 74
N igger H a ir, 5 c ..............5 94
N oon H our, 5c .............5 74
P eerless, 10c .............. .11 52
Plow  Boy, 5 c .............. . .5  74
Pilot, 6c ........................ . .5  40
Prince A lbert, 10c . . . .  96
Rob Roy, 5c ..............
Soldiers’ Boy, 5c . . . .

. .6  99

..5  96
Sw eet Lotus, 6 c ......... . .6  90
Sw eet T ip Top, 5c ..6  90
Sun Cured, 10c . . . . .11 76
Sum m er Tim e, 5c . .  
T rou t Line, 6c ..........

. .6  76

..6  96
Tuxedo, 1 oz............... . .  43
Tuxedo, 2 oz................ . .  96
Union Leader, 5c .. . .5  95
Uncle Sam , 10c ........ .10 80
Yum Yum, 5c .......... . .6  00

T W IN E
Cotton, 3 ply .......... ..21
C otton, 4 ply  ............. ..21
Ju te , 2 ply ................... . 14
H em p, 6 ply .............. . 18
Flax, m edium  ............ . 24
Wool, 1 Ib. bale» . . . .  6

V IN E G A R
O akland V inegar & Pickle 

Co.’s  B rands. 
H igh land  app le  c ider ..18  
O akland apple c ider . .  14 
S ta te  Seal su g a r  . . . .  12 
O akland w h ite  pickling  10 

P ackages free.
W IC K I N G

No. 4 p e r g r o s s ................. 30
No. 1 p e r g ross ..........40
No. 2 p e r g ross ..........50
No. 3 per gross ................76

W O O D E N W A R E
B askets

B u s h e ls ...............................1 09
Bushels, wide b and  . .1  16
M arket ............................... 40
Splint, la rg e  ................... 3 50
Splint, m edium  .............3 00
Splint, sm all ................... 2 76
Willow, C lothes, la rg e  8 25 
Willow, C lothes, sm all 6 25 
Willow, C lothes, m e’m  7 26 

B u tte r P la te s  
W ire E nd or Ovals.
% lb., 250 in c ra te  ...........30
% lb., 250 in  c r a t e ........... 80
t tb., 250 in  c ra te  .......... 30
2 tb., 250 in c ra te  ...........35
3 lb., 250 in  c ra te  ...........40
5 Ib.. 250 In c ra te  .......... 50

C hurns
B arrel, 5 gal., each  . .  .2 40 
B arrel, 10 gal., each  . .2  66 

Clothes P ine 
Round H ead.
4 inch. 6 g ro ss  .................45
4% Inch, 5 g ross ............64
C artons, 20 2% dos. bxs. 65

Egg Cratss and Pillars 
H um pty  Dumptjr, 19 da. 19
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Special Price Current
12 13 14

No. 1 com plete ..............  40
No. 2 com plete ............  28
Case No. 2 fillers, IS

se ts  ..............................  1 35
Case, medium . 12 se ts  1 15 

F aucets
Cork, lined, 8 in ..............  70
Cork, lined, 9 in..............  80
Cork lined. 10 in ..............  90

Mop Sticks
T ro jan  sp ring  ..............  90
Eclipse p a te n t sp ring  85
No. 1 com m on ..............  80
No. 2 pat. b ru sh  holder 85
Ideal No. 7 ......................  85
121b. co tton m op heads 1 45Palls
2- hoop S tan d ard  .2 00
3- hoop S tandard  .2 35
2- w ire Cable .2 10
C edar all red b rass  . . .1  25
3- w ire Cable .2 30
P ap er E u reka  .................2 25
F ibre  ..............................  2 70

Toothpicks
B irch, 100 packages . .2 00
Ideal ..............................  85

T raps
Mouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
Mouse, wood, 6 holes 70
M ouse, tin , 6 holes . . . .  65
R at, wood ....................... 80
R at, s p r i n g ....................... 75

T ubs
20-in. S tandard , No. 1 7 50 
18-in. S tandard , No. 2 6 50 
16-in. S tandard , No. 3 5 50 
20-in. Cable, No. 1 . . . . 8  00 
18-in, Cable, No. 2 . . . . 7  00 
16-in. Cable. No. 3 . . . . 6  00
No. 1 F ib re  ...................10 25
No. 2 F ib re  .....................9 25
No. 2, F ib re  ...................8 25

W ashboards
Bronze Globe .................2 50
D ewey ............................  1 75
Double Acme .................2 76
Single Acme ...................3 15
Double P eerless .............2 75
Single P eerless .............8 25
N orthern  Queen . . . . . .3 25
Double D uplex ........ . . .3 00
Good Luck ................ . . .2 75
U niversal .................... . 3 64

W in d o w  C le a n e rs
12 In............................... . . . 1 65
14 in ................................ . . . 1 85
16 In ..............................

W e od  B o w ls
13 in. B u tte r ............ . . . 1 60
16 in. B u tte r ............ . . .2 25
17 in. B u t t e r ............ . . . 4 18
19 in. B u tte r ............ . . .6 10
A ssorted, 13-15-17 . . . .2 00
Assorted, 15-17-19 . . . .4 2b

W RA PPIN G  P A PE R
Common S traw  ........... 2
F ib re  M anila, w hite  . .  3 
F ibre, M anila, colored 4
No. 1 M a n i l a ...................4
Cream  M anila ................ 3
B utchers’ M anila .......... 2%
W ax B u tte r, sh o rt c’n t 13 
W ax B utte r, full count 20 
W ax B u tte r, rolls . . . .1 9

YEAST CAKE
M agic, 3 dox................... 1 15
Sunlight, 3 doz............... 1 00
Sunlight, H i  dos...........  60
T e a s t Foam . 3 dos. . . . 1  15 
Y east Cream , 3 dos. . .1  00 
Y east Foam , 1% doz. . .  58

A X LE GREASE

1 !b. boxes, per g ross 9 00 
3 lb. boxes, pe r gross 24 00

BAKING PO W D ER 
Reyal

10c size 
%lb. c an s  1 
6oz. cans 1 
%lb. cans  2 
%Ib. cans  2 
lib . cans  4 
31b. cans 13 
6R>. cane 21

»0
35
90
50
76
80
On
60

CIGARS
Johnson C igar Co.’s  B rand

S. C. W ., 1,000 lo ts  ___ 31
El P o r ta n a  ......................... 33
E vening P ress  ................... 32
E xem plar ............................. 32
W orden G rocer Co. B rand 

Ben H u r
Perfection  ........................... 35
Perfection  E x tra s  ........... 35
Londres ............................... 35
Londres G rand .................35
S tan d ard  ............................. 35
P u ritan o s  ............................. 35
Panate llas , F in as  .............35
P ana te llas , Bock ............... 35
Jockey Club ....................... 35

COCOANUT
B aker’s  B razil Shredded

10 5c pkgs., pe r case  2 60 
36 10c pkgs.. p e r case  2 60 
16 10c and  38 6c pkgs.,

per case  .................. 2 60

C O FFE E
R oasted

D w inell-W righ t Co’s  B ’ds

W hite  H ouse, l ib ...................
W h ite  H ouse, 21b...................
Excelsior, B lend, l ib .............
Excelsior, Blend, 2!b.............
T ip Top, B lend, l i b ..............
Royal B lend ..........................
Royal H igh G rade ..............
Superior B lend .....................
Boston C om bination ..........

D istribu ted  by Judson  
G rocer Co., G rand  R apids; 
Lee & *Oady, D e tro it; Sy
m ons Bros. 8c Co., S ag i
naw ; Brow n, D avis 8c 
W arner, Jack so n ; Gods- 
m ark , D urand  & Co., B a t
tle  C reek; F le lbach  Co.. 
Toledo.

Sm all size, doz. ..........40
L arge  size, doz.............. 75

SAFES

Full line  of fire a n d  b u r
g la r  p roof safes k e p t In

s tock  by the  T radesm an  
Com pany. T h irty -five  sizes 
an d  s ty les on h an d  a t  all 
tim es—tw ice a s  m any  safes 
a s  a re  carried  by  a n y  o th e r 
house in th e  S ta te . If you 
a re  unable to  v is it G rand 
R apids and  inspec t the  
line personally , w rite  for 
quotations.

J in g le  boxes ...................3 SO
F ive  box lo ts  ............... 2 95
T en box l o t s ................... 2 90
T w enty-five  box lo ts  . .2  85

J .  S. K irk  & Co.
A m erican F am ily  .........4 00
D usky D iam ond 50 8 oz 2 80 
D usky D’nd 100 6 oz 3 80 
J a p  Rose, 60 b a rs  . . . . 3  60
Savon Im perial .............3 00
W hite  R ussian  ............. 3 60
Dome, oval b a rs  ...........3 00
S a tine t, oval ................... 2 70
Snow berry, 100 cakes  4 00

L au tz  B ros. & Co. 
Acme, 30 bars , 75 lbs. 4 00 
Acme, 25 b a rs , 75 lbs. 4 00 
Acme, 25 ba rs , 70 lbs. 3 80
Acme, 100 cakes  ...........8 25
B ig M aster, 72 blocks 2 85
G erm an M ottled ...........8 50
G erm an M ottled, 5 uxs 8 45 
G erm an M ottled, 10 bx  8 40 
G erm an M ottled, 25 bx  3 35 
M arseilles, 100 cakes  . .  6 00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck toil 4 00 
M arseilles, % bx to ile t 2 10

P ro c to r 8c G am ble Co.
L enox ...........................  g 00
Ivory, 6 oz........................... 4 00
Ivory, 10 oz..........................6 75
S ta r  ..................  3 ss

T radesm an  Co.’s B rand

B lack  H aw k , one box 2 50 
B lack  H aw k, five bxs 2 40 
B lack  H aw k, ten  bxs 2 25

A. B. W risley
Good C heer ..................4 00
Old C ountry  ..................3 40

Soap Pow ders 
Snow Boy, 24s fam ily

s ize  ........................... 3 75
Snow Boy, 60 6c ........... 2 40
Snow Boy, 80 10s . . . . 2  40 
Gold D ust, 24 la rg e  . .4  50
Gold D ust, 100-5c ......... 4 00
K irkoline, 24 41b................... 3 80
P earlln e  ........................... 8 75
Soapine ............................. 4 10
B ab b itt’s  1776 ...............2 75
R oseine ............................. 3 50
A rm o u r's  .........................3 70
W isdom  ............................. s  20

Seap Compounds
Jo h n so n ’s  F in e  ...............6 1«
Jo h n so n ’s  X X X  ...........4 33
N ine  O’clock ...................3 so
R ub-N o-M ore .................8 35

Scouring
E noch  M organ 's  Sons 

Sapollo, g ro ss  lo ts  . . . . 9  
Sapollo, h a lf gro . lo ts  4 
Sapollo, s ing le  boxes 2
Sapollo, b and  ................. §
Scourlne M an u fac tu ring  < 
Scourine, 69 oafces . . . . 2  
Scourlne, 19# oakee .,.3

This is
Your Opportunity

Serve Your Trade With

G olden Glow 
B u t te r

This is our SPECIAL OFFER

ING for this time of the year 
when many people are calling 
for a MEDIUM PRICED BUTTER.

It is made from pure, pas
teurized cream. Sold only in 
one pound cartons, thirty 
pound cases. Every package 
guaranteed.

There are results in this for 
you—not only from profits, 
but because it induces the 
customer to come again.

Write for prices and infor
mation.

Blue Valley Creamery 
Company

Grand Rapids, Michigan

Tanglefoot
The Original Fly Paper

For more than 25 years the 
Standard in Quality

All Others Are Imitations

Mica Axle Grease
Reduces friction to a minimum.
It saves wear and tear of wagon 
and harness. It saves horse en
ergy. It increases horse power. 
Put up in 1 and 3 lb. tin boxes. 
10. 15 and 25 lb. buckets and 
kegs, half barrels and barrels.

Hand Separator Oil
If free from gum and is anti-rust 
and anti-corrosive. Put up in 
l/z. 1 and 5 gallon cans.

STANDARD OIL CO.
G r a n d  R a p id s , M ic h .

The Best Thing about 
this Rack is its positive 
ability as a SALESMAN

No grocer can possibly 
use

IDEAL  
RACKS

without having an immediate 
increase in his sales of Fruit, 
Vegetables, etc.

Besides, your Fruit will keep in so much better con
dition by being up away from dust, dampness and germs.

YOU SAVE ROOM—Your store takes on a more at
tractive appearance.

Ideal Display Racks
Will Last for Years

They may be quickly adjusted to any ordinary fruit 
box, and you will say that you never made a better in
vestment.

If your jobber can’t  supply you, write to us direct, 
giving his name. Money back if not satisfied. Price, $3.60 
for Six Racks.

Ideal Fruit D isp la y  C o.
448 CASS STREET LA CROSSE, WIS.
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word [or each 

subsequent continuous insertion. No charge less than 25 cents. Cash must accompany all orders

BU SIN ESS CHANCES.

F o r Sale—100 acre  farm , 65 acres u n 
der d itch  and  cu ltivation . P len ty  of 
w a te r th e  y e a r  around. Good deep soil. 
20 to  30 fee t to  w ater. $2,5U0 w orth  of 
good im provem ents. Phone in  house. 
P rice  $5v p e r acre. W rite  fo r full 
descrip tion  to  ow ner, Ed. Lord, K enton, 
Oklahom a. ___________________ 894

F o r Sale—D rug s to re  a t  sacrifice; tow n 
of 500; new  fix tu res; clean s tock ; price 
$1,500. O w ner a  physician , w ith  no tim e 
to  devote to  s to re . Splendid opportunity . 
A ddress M. B arbee, lu k a , 111._______ 893

W anted  To E xchange—T hree  business 
places, one house and  lot. All well re n t
ed, will pay  ten  per cent, on th e  in 
v estm en t fo r clean  s tock  general m e r
chandise. T h is  p ro p erty  located  in  one 
of th e  b e st fa rm in g  tow ns in  s ta te , w ith  
e lectric  lig h ts  an d  w a te r w orks. T h is 
p ro p e rty  valued a t  $14,000. W ill divide 
th is  p ro p erty  in  lo t $6,000 o r $8,0u0 or 
w ould ta k e  la rg e  s tock  $2,000 to  $2,500, 
pay  difference. W rite  B ishop Bros., 
O w ners, M illington, Mich._____  892

R es ta u ra n t fo r Sale o r E xchange. L o
cation  good, doing good business. W ill 
sell on easy  te rm s o r exchange fo r sm all 
grocery  stock. P . J . Thom pson, Room 8, 
F en to n  Block, H in t,  M ichigan. 890

F o r Sale—Stock of groceries, doing fine 
business in good m an u fac tu rin g  and  
fa rm in g  tow n of 6,000 in h ab itan ts . Cheap 
ren t, fine building an d  location. D iscount 
if tak en  before Feb. 1, 1912. A ddress 
No. 889, care  M ichigan T radesm an .
________________________ __  889

F o r Sale—Shoe an d  d ry  goods stock, 
coun try  tow n n e a r  G rand R apids. Ad- 
d ress  M erchant, care  T radesm an . 888 

D rug  Clerk W an ted—E xperienced  m an 
preferred . Box 1141, T ru fan t, M ichigan.
______________________________________887_

F o r Sale—A chance of a  lifetim e; $12,- 
000 d ep ar tm e n t o r  general s to re  for 
$6,000; th re e  s to res  in  one occupying 
th re e  floors; m u s t sell a t  once; e s ta b 
lished  21 y ea rs ; only d ep artm en t sto re  
in  th e  tow n. A ddress C. G. Bailey, 
G reenport, Suffolk Co., Long Island.
___________________________________________ 886

W ill E xchange—F o u r room  co ttag e  in 
M anchester, T enn., county  sea t. Price, 
$700 an d  185 acres  tim b er lan d  3% m iles 
out. All level, no n icer land, $5,000. 
W an t m erchand ise  o r c ity  p roperty . N.
L. M ay, J r .,  N ashville , Tenn,______ 885 _

F o r Sale o r E xchange—$8,000 d ry  goods 
and  fix tu res, s to ck  new . Sell cheap. 
E asy  term s, W ill exchange fo r free, 
im proved incom e p roperty , o r o th e r 
stocks in  S ou thern  M ichigan. H av e  280 
acres  good ag ricu ltu ra l land  n e a r  Rose 
C ity, fo r sale or trade . M cG regor Bros.,
Shelby, M ichigan.___________________884

F o r Sale—In  C en tra l M ichigan, clean 
grocery  s tock  an d  fixtures, co rner loca
tion , tow n of 12,000. A b a rg a in  if sold 
a t  once. H ealth , cause of selling. A d
dress  No. 882, care  T radesm an . 882

F o r Sale—Old estab lished  book, s ta 
tione ry  an d  w all p ap er s to re  Town 
5,000, in  C en tra l M ichigan. F ine  loca
tion , s team  h ea t. Invoice $5,200. O w ner 
re tire s  from  business. W rite  S. H . I.,
care  T radesm an .____________________881

F o r S a le—D rug  s tock  and  fixtures. In 
voice $1,600. Good reason  fo r selling. 
A ddress G. W . P o tte r , S aranac, Mich.

_____________________________  880 _
A s tro n g  financial in s titu tio n , 21 y ears  

old, h a s  an  opening fo r a  m an  w ho can 
influence in v estm en ts  in  a  h igh -c lass  se 
cu rity , pay ing  reg u la r and  increasing  
cash  dividends. A ddress “P e rm an en t,” 
835 S ou the rn  Bldg., W ash ing ton , D. C.
______________________________________879_

AUCTIONS—M ake m oney conducted 
accord ing  to  ou r p lan  an d  by u s p e r
sonally. Sell you r le ft over an d  u n d esir
able m erchand ise  or close ou t you r s to re  
by  auction  a t  a  profit. H av e  you r m on
ey  in  th e  bank . O ur ad v ertis in g  will 
b rin g  you b ig  crow ds. I f  you would 
ra th e r  have  th e  m oney in  you r cash  
d raw er th a n  th e  goods upon your shelves, 
w rite  Owen C ash Sales Com pany, P e r-
sonal, L ansing , M ichigan.___________891

A n exceptional o p portun ity  to  purchase 
a  w ell s tocked, good p ay ing  ha rd w are  
an d  p a in t business, b e s t loca tion  in 
A sbury  P a rk , N . J . ;  ow ner re tir in g . A d
d ress  O w ner, P . O. Box 110, N ew  Tork .
_____________|________________________ 877

A1 fa rm  of 110 acres, % m ile to  b e st 
2,000 c ity  In M ichigan, to  exchange fo r 
general s to re . A ddress E xchange  428.
care  M ichigan T radesm an .__________774

W ill p ay  cash  fo r s to ck  of shoes and  
rubbers. A ddress M. J .  O., care  T rad es
m an. 221

M ake yourself conversationally  a t t r a c 
tive. N ew est an d  eas ie st m ethod of 
lea rn in g  fashionable  F rench , fo r use in 
society, a t  hom e or abroad. All d rudgery  
e lim inated. N ew  te x t specially  prepared . 
Sim ple an d  easy. One m o n th ’s  lessons 
will convince you. P a rticu la rs  on re 
quest. C h arre tie r F rench  School, L. B. 
1,325, P ittsb u rg h , Pa._______________ 878

F o r Sale—G eneral stock , good condi
tion, $2,500. Tow n 4,000; gas an d  oil 
region. Good room  w ith  six  room dw ell
ing  above. R en t o r sell rea l e sta te . 
R easons, age, health  and  o th e r business. 
F . M cKinley, W eston , W ._V a._____ 868

Soda F o u n ta in  B argain—W  e m u st sell 
by F e b ru a ry  1, A m erican  Soda F ountain  
Co.’s m ake m odern san ita ry  foun tain , 20 
foot counter, m arb le  sk ipboard, onyx col
um ns, four d ra u g h t a rm s, sy rup  bottles 
an d  cooler. Call and  see i t  working. 
C lark D rug  Store, 38 W . B ridge s tree t, 
G rand R apids, Mich.________________876

F o r Sale—Stock general m erchandise, 
now ab o u t $3,000, and  fixtures. L ocated  
in one of th e  b e st tow ns in  St. C lair 
county. F ine  fa rm in g  country . New 
m odern s to re  building, e lectric  light, 
s team  h ea t. A nnual sales have reached 
$28,000. One sale  day  reached  $1,200. 
R eason fo r selling, c an ’t  s tan d  indoor 
w ork, m u s t g e t out. W r.ie  quick o r come 
and  see me. G. A. Balden, Capac, M ichi
gan;__________________________________871_

C ash paid  fo r p a r t  o r en tire  re ta il 
stocks of g eneral m erchandise . A ddress 
R ies & Co., 216 M onroe St., Chicago 111. 
__________________________ ___________ 870

F o r Sale—The old estab lished  h ardw are  
business of M ichael Young, A rlington, 
111. M r. Young estab lished  th is  business 
fif ty -th ree  y ears  ago an d  i t  is  now for 
sale only because of h is  d ea th  and  in 
o rder to  se tt le  w ith  th e  heirs. Is  located 
in  a  very  rich  fa rm in g  coun try  and  good 
com m unity. M ust be cash  deal. B uild
ings a re  a lso  fo r sale. A ddress M argaret 
M. Young, E xecu trix ._______________ 869

F o r Sale—D ry goods and  shoe business, 
$4,500. Good chance fo r a  m an  w ho can 
c a rry  a  la rg e r stock. B est location in 
tow n of 900. S peculators need no t a n 
sw er. R obert A dam son, Colon, Mich.
__ ___________________________________ 857

Oil L and—W ill q u it claim  e ig h t h u n 
dred  acres  oil land  in  Seven L akes d is 
tric t,  fo r  th re e  th ousand  seven hundred  
an d  fifty  dollars. F o u r wells now drilled 
and  each  s tru ck  oil. A ddress Gus Mul- 
holland, Gallup, N ew  Mexico._______ 855

W anted—To buy, fo r cash, s tock  c lo th 
ing, shoes o r d ry  goods. A ddress R. W . 
Johnson, P an a , 111. 854

F o r Sale—One R oyal coffee ro aste r. 
R oasts  15 lbs. one tim e. F irs t-c la s s  con
dition. C has. M. Cohee, F ran k fo rt, In 
d iana;_______________________________ 853

W an ted  To E xchange—$1,000 equ ity  in 
c ity  residence fo r sm all s tock  m er
chandise  or a s  p a r t  paym ent. A ddress 
811 W est F ro n t St., T rav e rse  C ity, Mich.
______________________________________852 _

M uslin and  p ap er signs, banners, show  
cards, price  tick e ts , etc. W rite  to -d ay  
fo r catalogue. Voelz Show C ard  & Sign 
Service, M errill Building, M ilw aukee, W is.
__________________________________ • 860

I offer for sale  a t  a  very low price, 
T he Slack B arre l H ead ing  Mill of th e  
M esick M anufac tu ring  Co., a t  M esick, 
Mich. T h is  mill is  in firs t-c lass  condi
tion, nearly  new. W ill sell fo r 25% of 
its ac tu a l cost. A ddress John  P. W ilcox, 
T rustee , Cadillac. Mich. * 863

F or Sale o r R en t—N ew  brick  store, 
26x74, deep shelving. $2,100 o r $l5 
m onth. Suitable  fo r d ry  goods o r c lo th 
ing. Also s to re  24x46, $8.33 % m onth. 
Living room s above $5.50 m onth. Good 
opening  d ru g  store . C harles M artin , 
Salem , Iow a. 850

F o r Sale—A new  B usiness M en’s  P a 
p e r P ress  Co. p ap er baler. H a s  never 
been unpacked. W ill sell a t  a  bargain .
T radesm an  Com pany._______________ 848

L e t us sell your business] fa rm  or 
fru it lands. T rave rse  C ity B usiness E x 
change, 210 W ilhelm  Bldg., T rave rse  City, 
Mich. 766

F o r Sale—A general s tock  of m e r
chandise, invoicing abou t $9,000. Doing 
a  business of $40,000 annually . Located 
in the  b est co tton tow n of 1,500 in  E a s t 
e rn  O klahom a. R eason for selling, health  
of children. W ould consider fa rm  a t  
$2,500, balance cash . W rite  O. B., care  
T radesm an . 828

I pay  cash  for stocks or p a r t  stocks 
of m erchandise . M ust be cheap. H. 
K aufer, M ilwaukee, W is. 92

F o r Sale—Clean stock  of general m er- 
chandise, including  buildings in  country  
tow n in th e  T hum b of M ichigan. Inven 
to ries  $3,000. R eason fo r selling, fa iling  
health . Can reduce stock. A ddress Lock 
Box 107, Colling. M ichigan. 646

W an ted —To buy, fo r cash, s tock  of 
shoes, clo th ing  o r d ry  goods. A ddress 
R. W . Johnson, P an a , 111.__________ 659

M e rch a n d ise  sale  con ducto rs. A E. 
G reene Co., 414 M offat Bldg., D etro it. A d
v e rtis in g  fu rn ished  free. W trie  fo r date , 
te rm s, etc.______________  549

F o r Sale—$9,000 g en eral m erchandise. 
G rea t chance fo r r ig h t m an. B ig d is
coun t fo r cash. A ddress M. W ., care  
T radesm an . 772

Cash for your business o r rea l e sta te . 
I b ring  buyer and  seller together. No 
m a tte r  w here located  if you w an t to  buy, 
sell o r exchange any  kind  of business 01 
p roperty  anyw here  a t  an y  price, address 
F ran k  P. Cleveland, R eal E s ta te  E xpert, 
1261 A dam s E xpress Building, Chicago, 
Illinois. 9g4

Safes Opened—W . L. Slocum, safe  ex 
p e r t and  locksm ith. 66 O ttaw a  s tre e t, 
G rand R apids, Mich.________________104

H E L P  W A N T E D .

Local R ep resen ta tive  W anted . Splen
did incom e assu red  rig h t mart to  a c t a s  
our rep resen ta tiv e  a f te r  learn ing  our 
business thoroughly  by  m ail. F o rm er 
experience unnecessary . All we require 

?is honesty , ab ility , am b ition  and  w illing
ness to  learn  a  luc ra tive  business. No 
so lic iting  or traveling . T h is is  an  ex 
ceptional opportun ity  fo r a  m an  in  you r 
section  to  ge t in to  a  b ig  pay ing  business 
w ithou t cap ita l an d  becom e independent 
for life. W rite  a t  once for full p a r
ticu la rs . A ddress E . R. M arden, P res. 
T he N a tio n a l C o-O perative R eal E s ta te  
Com pany, L  371, M arden Building, W ash - 
in g ton, D. C.___________  883

W an ted—An experienced and  capable  
shoe salesm an, w ith  a n  estab lished  trad e , 
in low er M ichigan. Give com plete re f
erences. B rad ley  & M etcalf Com pany, 
M ilwaukee, W is. g49

W anted—Clerk for general s tore . M ust 
be sober and Industrious and  have some 
previous experience. R eferences required. 
A d d r e s s  StM r» oar«» T r a d e s m a n ___ 242

S I T U A T I O N S  W A N T E D .  ~ ~

W an ted —A position  by  a  young m an  
of th re e  y e a rs ’ experience in groceries. 
Can fu rn ish  firs t-c lass  references. A d
d ress 220 N o rth  B ostw ick Ave., C h ar
lo tte , Mich. 874

W anted—Position  as  shoe clerk by 
young m an w ith  experience. W illing to  
w ork. Can fu rn ish  reference. A ddress
E rn e s t V andercook, G reenville, Mich. 
______________________________________858

W an t ads. continued on n ex t page.

The Trade can Trust any promise made 
in the name of SAPOLIO; and, therefore, 
there need be no hesitation about stocking

HAND SAPO LIO
It is boldly advertised, and 
will both sell and satisfy.

HAND SAPOLIO is a special toilet soap—superior to any other In countless ways—delicate 
enough for the baby's skin, and capable of removing any stain.'

Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per «1«
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BANKRUPTCY M ATTERS.

Proceedings in W estern District of 
Michigan.

W ritte n  fo r th e  T radesm an .
Jan . 10—In  th e  m a tte r  of J am es  W. 

M urtaugh, bank rup t, fo rm erly  m erch an t 
a t  W ym an, a  rep o rt w as filed by G errit 
*>• W issink, receiver, show ing a n  offer 
of $39U for the  a sse ts , exclusive of the  
exem ptions, received from  A. B. S to rrs  
of Coopersville. T he m a tte r  w as consid
ered  and  fu r th e r  offers m ade a n d  the  
a sse ts  finally sold to  A. B. S to rrs  for

In  th e  m a tte r  of th e  C ookerette Com 
pany, bank rup t, of M uskegon, a  hearing  
w as had  on th e  claim  of A rth u r  T. H a l- 
lock. fo r the  royalties  in  th e  sum  of 
$30,000. A fte r consideration , a n  order 
w as m ade by th e  re feree  d isallow ing such 
claim s.

Jan . 11—In  th e  m a tte r  of Glenn N ew - 
laud, bank rup t, m erch an t a t  B u tte rn u t, 
th e  firs t m eeting  of c red ito rs  w as held 
an d  Chas. H . Lillie, of G rand R apids, 
elected tru s te e  by th e  c red ito rs  an d  his 
bond fixed a t  $250. E. S. Brooks, of C ar- 
son City, Z. D. Rule, of C rystal, and  
M erm an Blumley, of B u tte rn u t, w ere 
appoin ted  ap ra isers . T he b an k ru p t w as 
sw orn  and  exam ined and  th e  firs t m ee t
ing  then  adjourned, w ithou t day.

Joseph  G rau ten , a  sa lesm an  of G rand 
R apids, w as adjudged a  v o lun ta ry  b an k 
ru p t by Ju d g e  Sessions, and  th e  m a tte r  
re ie rred  to  R eferee W icks. A n o rder 
w as m ade by th e  referee  calling th e  first 
m eeting  of c red ito rs  to  be held a t  h is 
office on Ja n u a ry  29, fo r th e  allow ance 
of claim s, exam ination  of th e  b an k ru p t 
etc. The b an k ru p t lis ts  a sse ts  to  thé  
am o u n t of • $150, household goods, all 
claim ed to  be exem pt, an d  liab ilities 
am oun ting  to  $7,431.78. T he b an k ru p t 
w as form erly  a  m em ber of th e  firm  of 
Jo seph  G rau ten  & Co., and  th e  liab lii- 
ties  scheduled a re  all p a rtn e rsh ip  lia - 
bilites. T he p rincipal c red ito rs  a re  the  
following:
Carifol S k ir t Co., St. Louis ..........  18.63
P a rag o n  Mfg. Co., F o r t W ayne . .  44.28
B ering  Slioe Co., C incinnati ........ 87.40
Alex. W eathera ll, Chicago ............  24.58
P e te rs  Shoe Co., S t. Louis ..........  71 74
The E lite  W orks, N ew  York .........  37*25
R eliable Shoe Co., Irv ingsbu rg  . . .  52.13 
B urnan, H anna, M unger, K ansas
_ C 'ty  ................................................  154.11
G ensburg B ro thers , Chicago ........  19 57
L ath in , Bloomfield & Co., Cleve-
„  land .....................................................  37.72
P a rro tte , B eals & Co., Chicago . .  58.68
S tan d ard  Fash ion  Co., N ew  Y ork 43.76
Jo h n  V. F arw ell & Co., Chicago 6,700.00 

A v o lu n ta ry  pe tition  w as filed by B en
jam in  F. Fow ler and  R. Id a  Fow ler, in 
dividually, and  co -p a rtn e rs  a s  F ow ler & 
Fow ler, m erchan ts  a t  F rem ont, and  they  
w ere ad judged b an k ru p t by o rder of 
Judge  Sessions, an d  th e  m a tte r  re ferred  
to  R eferee W icks. Em iel K em pt, C ash
ie r of th e  F rem on t S ta te  B ank, h as  been 
appo in ted  custod ian  an d  is  in  charge  

the  a sse ts . T he b an k ru p ts ’ schedules
show  th e  following asse ts :
C ash on hand  ......................................  25.00
Stock in  trade , estim ated  ............  1,500.00
H ousehold goods ..............................  100.00
Books, p ic tures, e tc ............................. 150 00
F ix tu re s  ................................................  25.00

m , . . IjO U U .v U
th e y  claim  a s  exem pt th e  household 

goods, p ic tu res, books, etc., a n d  $250 
each  of the  stock  in  trad e , o r a  to ta l 
of $750.

T he b an k ru p ts ’ schedules show  liab ili
tie s  to  th e  am oun t of $2,277.26, th e  p r in 
cipal c red ito rs  being as  follows:
T axes (p referred) ..................    13.59
H. L eonard  & Sons, G rand R apids 37.80 
B arton , P a rk e r  Co., C edar R ap ids 38.00 
S ilbar & Com pany, G rand R apids 7.24
W olverine N ew s Co., D etro it ___ 6.13
Jen n in g s  M anufac tu ring  Co., G rand

R apids ..............................................  12.OO
F riedm an  P o s t C ard  Co., C leveland 12.81 
Lim oges C hina Co., Sebring, Ohio 60.00
B urley  & T yrell Co., Chicago ___  10.85
H. N iedecken Co., M ilw aukee . . . .  105.41 
P u tn am  F acto ry , G rand R apids . .  14.35
G. R. N otion  Co., G rand  R apids 110.74 
S tan d ard  Oil Co., G rand R apids 2.90 
W ilson D ress H ook Co., C leveland 4.50
D yer Mfg.- Co., Chicago ..................  38.25
M cK inley M usic Co., Chicago ___  69.27
B u tle r B ro thers , Chicago ..............  330.99
W eixelbaum  B ro thers , L im a ..........  121.80
S. S teindler, M uskegon ....................  27.58
D avis B ro th e rs  Co., Toledo ..........  235.15
P o tte rs  C o-operative Co., E a s t

Liverpool ........................................  145.45
Z im m erm an & Co., Chicago ..........  99.20
Osborne, B oynton & Osborne,

D etro it ............................................  80.83
H anselm an  C andy Co........................... 80.78
K u n d stad te r B ro thers , Chicago . .  37.39 
W ellsville C hina Co.. W ellsville . .  92.27
U nited  S ta te s  C alendar Co., Cin

cinna ti ..............................................  25.00
P itk in  & Brooks, Chicago ..............  20.26
W ill P . C anaan Co., G rand R apids 139.53 
L a n caste r G lass Co., L a n c a s te r  . . .  75.22 
John  A lberts Sons, M uskegon . . . .  12.S'»
M itchem  Mill R em nan t Co., Chicago 22.16 
Geo. H . B ow m an Co., C leveland . .  43.00
Geo. H . W heelock. South Bend ......... 17.07
C. U. W illiam s Photog raph  Co.,

B loom ington, 111............................... 10.00
C arro llton  P o tte ry  Co., C arro llton  113.56 
A rm our Soap W orks, Chicago . . . .  3.85

Jan . 12—An order w as m ade by  Judge  
Sessions ad judg ing  F red  C. Conkle, of 
G rand R apids, a  b an k ru p t on h is  own

petition , and  re fe rr in g  th e  m a tte r  to  
R eferee  W icks. T he b an k ru p t filed an  
affidavit of im pecuniosity , alleg ing  th a t  
he w as unable  to  secu re  th e  m oney to  
p ay  th e  co u rt fees, an d  h is  schedules 
filed w ith  th e  p e tition  show  no a sse ts  
except a n  in te re s t of $100 in  household 
goods, claim ed a s  exem pt. T h e  • follow 
in g  cred ito rs  a re  schedules:

Secured by  title  co n trac t:
D onovan C lothing Co., G rand R apids 6.60 
N ationa l C red it C lo th ing  Co.,

G rand R apids ..............................  23.50
N- A. P range , G rand  R apids . . . .  13*50 

L nsecured  cred ito rs :
M ichael H ayes, Mill Creek, re n t 12.50 
*fai\k  N orris, G rand R apids, re n t 13.50 
b red  M ohns, M iddleville, re n t . . . .  10.00 
77 .  H ass , G rand  R apids, re n t . .  4*50
M att M atthyse , G rand R apids,

g roceries  . . . ' ................  21 60
B rum m eler-V anS trien  Co.,’ * G rand

R apids, coal ..................................  4 30
F red  W ehrle, G rand R apids, *f u rn -

itu re  .........................................   13 10
C onsum ers Ice Co., G rand  Rapids] ice 7A6 
Dr. M. G. B assett, G rand R apids

serv ices ................................... 40 50
H ousem an & Jones, G rand Rapids',

clo th ing  ..............................  11 m
Dr. H . C. Wolfe, G rand  Rapids]

serv ices  ..........................  17 00
B en H arm elink , G rand  R apids] *

groceries ........................  9 qq
Jo h n  H asperse , G rand R ap ids,’ coal 10.’20 
A ntoni Z ierleyn, G rand R apids,

re n t ....................................... 13 0o
t  C. L am ereaux , G rand  R apids ’ 2A4

rn . - . 233.55ih e  re feree  is  delaying  calling  the  first 
m eetipg  of c red ito rs  u n til th e  b an k ru p t 
advances th e  necessary  expense money.

In  th e  m a tte r  of Koss M anufac tu ring  
Co., b ank rup t, of M uskegon, th e  final
m eeting  of c red ito rs  w as held. T he f in a l  
rep o rt an d  accoun t of C harles E . Moore, 
tru s tee , show ing a  balance on h and  fo r 
d is trib u tio n  of $4,678.51 w as considered
a n d  approved allowed. T he  f i n a l  m eet
ing  w as th en  held open fo r th e  d e te rm 
in a tio n  of d ispu ted  m a tte rs  an d  d ec lara 
tion  an d  p ay m en t of a  final dividend.

In  th e  m a tte r  of A lbert J . Schepers, 
ban k ru p t, of Vogel C enter, th e  inven tory  
and  rep o rt of a p p ra ise rs  w as filed by W  
A. W ym an, tru s tee , and  th e  re feree  m ade 
a n  o rder au th o riz in g  th e  tru s te e  to  sell 
th e  a sse ts  a t  public o r p riv a te  sale a f te r  
g iv ing  te n  d ay s’ notice  to  a ll creditors, 
se ts- m ven to ry  show s th e  following a s -
Stock g en era l m erchand ise  (ap-

p ra ised  va lua tion ) ..................  2,140.20
F u rn itu re  an d  fix tures, consisting  

of M cCaskey R eg iste r, show 
cases, com puting  scale, l ig h t
ing  system , oil tan k , 280 g a l
lons, coun ters, s tan d a rd  com 
p u tin g  scale, delivery  w agon 
an d  horse, (app ra ised  value) 303.50

Cash on hand  ..................................... 723 75
A ccounts receivable, (face value) 4is]28

r , «• t 3,585.73Jan . 15—In th e  m a tte r  of V an M otor 
Co., b an k ru p t of G rand H aven , th e  tru s -  
te e ’s  rep o rt of offer of $2,000 fo r  the  
personal p ro p erty  a sse ts  w as considered 
an d  a  fu r th e r  bid of $2,500 w as received. 
I h e  m a tte r  w as th e n  ad jou rned  to  J a n 
u a ry  17, fo r fu r th e r  considera tion  of such  
offers and  any  add itiona l offers w hich 
m ay  in th e  m ean tim e be received.

In  th e  m a tte r  of O sborn H om e F u rn i
tu re  Co., ban k ru p t, fu rn itu re  dealers  of 
G rand R apids, th e  firs t m eeting  of c red 
ito rs  w as held, an d  D avid A. W arner, 
of G rand  R apids,, w as elected tru s te e  by 
th e  c red ito rs  and  h is  bond fixed a t  $2,000. 
W illiam  Sprague, B u rt H ogen an d  W . R. 
Compton, of G rand  .R apids, w ere  a p 
poin ted  ap p ra ise rs . T he first m eeting  
w as th en  ad jou rned  to  J a n u a ry  25, and 
th e  b a n k ru p ts  ordered to  ap p ea r fo r ex 
am ination .

Jan . 16—In  th e  m a tte r  of F ow ler & 
Fow ler, ban k ru p t, m erch an ts  of F rem ont, 
an  o rder w as m ade  by  th e  re feree  calling 
th e  first m eeting  o f c red ito rs  to  be held 
Ja n u a ry  30, fo r th e  purpose of proving  
claim s, e lecting  a  tru s te e , exam ination  
of th e  ban k ru p ts , etc.

Jan . 17—In  th e  m a tte r  of P au l Bloch, 
b an k ru p t, of L udington, th e  final rep o rt 
an d  accoun t of th e  tru s tee , R obert J. 
Quail, of L udington , h a s  been filed and  
show s to ta l rece ip t of $1,100, d isbu rse
m en ts  fo r ad m in is tra tio n  expenses, ren t, 
etc., of $183.88, an d  a  ba lance on hand  
fo r d is trib u tio n  of $916.12. An order w as 
m ade by th e  referee  calling  a  final m ee t
in g  of c red ito rs  to  be held on F eb ru a ry  
2, to  consider th e  tru s te e ’s  final repo rt, 
declaration  of a  final d ividend for c red 
ito rs, etc.

Special Features of the Grocery and 
Produce Trade.

Special Correspondence.
New York, Jan. Ï5—The week has 

been quiet in every line of m erchan
dising. W ith  the m ercury at zero in 
the city and 12 to  15 below a few 
miles out, the conditions were alm ost 
intolerable. Add to  the cold, the very 
slippery streets and the wonder is 
th a t deliveries of goods were as 
prom pt as they  were.

Coffee has dragged its slow length 
along and there is only enough busi
ness going forw ard to  keep the m ar
ket from stagnation. N either buyer 
nor seller a t this time seems to  take 
much interest and both are simply 
waiting. Prices of spot coffees have 
eased off som ewhat and this is due 
in part to  the decline in the specula
tive m arket. In  store and afloat there 
are 2,595,632 bags, against 2,861,970 
bags a t the same time last year. A t 
the close Rio No. 7 is w orth in an 
invoice way, 13^@ 14c. Milds show 
little if any change in any respect, 
good Cucuta being held a t 15%c.

Tea shows a little movement, but 
there is room  for improvem ent. Sales, 
individually, are of small lots, but 
prices are well sustained in every in
stance. The trade is still awaiting 
with in terest the decision from  W ash
ington in regard  to  the colored tea 
question.

Refined sugar is m oving in about 
the same channel. Buyers are taking 
the sm allest possible lots, for the 
difference between raws and refined 
is m ore than a fair margin, and the 
trade think there m ust be an inevit
able lowering of granulated, which 
is now weak a t 5.50c.

Rice is very well sustained, with 
the volume of trade not greater than 
ordinary. M illers are very firm and 
will make it seem not the least con
cession. Prim e to choice domestic, 
4%@5J4c.

N ot an item  of in terest can be gath
ered in prices. Q uotations are on 
previous basis. Stocks are m oderate 
and demand is light, although prob
ably as active as a t any previous 
January.

A p re tty  good enquiry prevails for 
molasses and considering the cold 
weather, the m arket is in good con
dition, although deliveries may have 
been osm ewhat delayed.

T he canned tom ato m arket is as in
teresting  as usual, with 3s at $1.20 
f. o. b. factory, w ith the usual 14c 
freight rate, and packers are holding 
like grim  death. Cotn is quiet, but 
it is tak ing the place of tom atoes as 
a 10c article. O ther goods remain 
practically as at last report.

Top grades of bu tte r show further 
advance and the whole line is tending 
upward. Cream ery specials, 41c; ex
tras, 40c; firsts, 35@38c; held stock, 
specials, 37@37j£c; firsts, 33@35c; 
process, 26@28c; factory, 23J^c for 
firsts, seconds, 22^@ 23c.

Cheese is in fair demand. Stocks 
seem sufficiently large to  m eet re 
quirem ents and 1 6 ^ c  prevail for spe
cial whole milk.

Eggs still rem ain high, w ith sup
ply of really desirable stock quickly 
taken up. Fresh  gathered extras; 37 
@38c; extra firsts, 36c. The very cold 
w eather has checked shipm ents to 
this m arket and the outlook is for 
still h igher quotations.

R eports from  Belding are to  the 
effect that W . P. H etherington, land
lord of the H otel Belding, continues 
to improve and will soon be himself 
again—all of which is welcome news 
to the traveling men, who regard  his 
hotel as one of the best kept insti
tutions of the kind in the State.

Butter, E ggs, Poultry, Beans and P o
tatoes at Buffalo.

Buffalo, Jan. 17—Creamery butter, 
32@40c; dairy, 25@30c; rolls, 23@ 
27c; poor to good, all kinds, 18@25c: 

Cheese— Fancy, 16H@17c; choice, 
15^@ 16c; poor to good, 8@12c.

E ggs—Candled fancy fresh, 34@ 
35c; choice, 33@34c; cold storage, 
28c.

Poultry (live)—Turkeys, 18@19c; 
chickens, 13@14c; fowls, 13@14c; 
ducks, 17@18c; geese, 14@15c.

Poultry  (dressed)— Geese, 13@15c; 
turkeys, 18@22c; ducks, 18@20c; 
chickens, 14@17c; fowls, 14@15c.

Beans—Red kidney, $3@3.25; white 
kidney, $2.75@3; medium, $2.40@2.45; 
marrow, $2.75@2.80; pea, $2.45@2.50. 

Potatoes—$1.15@1.20.
Onions—$1.25@1.35.

Rea & Witzig.

From Merchant T o Banker. 
Butternut, Jan. 16— W. B. Andrews 

has resigned as Postmaster at Butter
nut and sold his residence property 
and moved to Sidney, where he will 
open a bank. The banking fixtures 
and furniture are installed and will 
open for business about February 1. 
Mr. Andrews has been a resident of 
Butternut for about five years and 
has resided in Montcalm county con
tinuously for twenty-eight years. He 
has successfully conducted a general 
store both at Coral and Butternut 
during the past ten years and has al
so taught nine terms of school.

While the State Board of Health 
is investigating hotels, it might de
vote a little attention to the Pont- 
chartrain at Detroit. Reports often 
reach the Tradesman to the effect 
that guests are assigned rooms which 
have not been cleaned since the last 
tenant occupied them and that fre
quently the. rooms are lined with ci
gar stubs and the ends of cigarettes. 
The housekeeping at this hotel has 
never been anything but bad and in 
time of a rush it is something fierce. 
A great mistake was made when the 
hotel was built and the name assign
ed it. It should have been designat
ed Robbers’ Roost, judging by the 
prices it charges for inferior service. 
The atmosphere around the hotel is 
frigid enough to chill the blood of a 
Hottentot.

BU SIN ESS CHANCES.
Stocks reduced  quickly  fo r cash  by 

new  system  of conducting  sales S a tis 
faction  g uaran teed . I f  you need cash  o r 
w ish  to  reduce o r close o u t stock , w rite  
E . O., care  T radesm an . 899

F o r Sale—Shoe sto re , doing good busi- 
ness. Stock abou t $5,000. R en t cheap. 
E asy  te rm s, if  desired . Childs, R eading, 
M ich ig an ._____ __  895

F o r Sale—G eneral stock~ w ith~ fix tu res, 
s to re  building, w are  room  a n d  dw elling 
a ttach ed . S itu a ted  in  one of th e  finest 
re so rts  in N o rth e rn  M ichigan. R eason
fo r selling, poor h ealth . M rs. G. H.
T urner, Topinabee, M ichigan._______ 898

A uctioneering—E x p e rt serv ice  in  clos
ing  ou t en tire ly  o r reducing  stock  of m e r
chand ise  anyw here  in  th e  U n ited  S ta tes.
Ross B. H ern , H owe, Ind iana .______ 897

W e have  th e  b e s t ad v ertis in g  p roposi
tion on th e  m a rk e t to -d a y  fo r  d ry  goods 
m erchan ts , general s to re  m erch an ts  and  
d ep artm en t s to res—no o th e r kind. E x 
clusive to  one m erch an t in  a  tow n. S a t
isfaction  g u a ran teed  to  each  p a tron . 
W rite  fo r pa rticu la rs . R ep o rte r Service 
B ureau , 215 S. M ark e t S t., Chicago. 794
____________H E L P  W A N T ED .

W an ted —A good honest, s tead y  young 
m an  of tem p e ra te  hab its , to  w ork  in  
h a rd w are  and  im plem ent s to re . M ust be 
a  good salesm an , good h an d  w ith  m a 
ch inery  and  good clerk. N ea t an d  sober. 
E . K irn , H enderson, M ich. 896
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IM PORTED FROM  . HOLLAND

W hen yo u  kn ow  a certain cocoa  is 
better or at least as good as any other; that it 
costs your customers less and still nets you a 
better profit, it w ill pay you to broaden the 
scope of demand for such cocoa by . your own 
personal salesmanship.

DROSTE’S p u k e  d u t c h  COCOA
w ill stand the test* Let me prove it by send
ing samples and quoting prices.

H. HAMSTRA & CO., Importers
Michigan Avè. and River Sts.

(Old Fort Dearborn Bldg.) Chicago, III.

IMPORTED FROM HOLLAND

There is No Stronger Proof of 
Merit than Continued Popularity

j - 4  OLLAND RUSK has grown in popularity from year to 
year. The sales are constantly increasing. This can 

(be due to but ¿one thing: “The sale of one package means a 
steady customer. The merits and all-round usefulness make 
it a seller—a quick repeater. Are you getting£your share of 
the sales? If not, order a case from your jobber today.

Holland Rusk Co. Holland, Mich.
A void  Imitations

L ook for the W indmill on  the Package

¡ *Ihe 
Shredded Wheat Company 

Niagara Pails. N.Y.

How About Y our
PRINTING
»“ sfor 1912? ^
'p 'H IS  question is a very pertinent one for business men. because every 

day Business Printing takes on added significance as A FACTOR IN TRADE.

Time was when any sort of Printing would do. because not much was 
expected of it. but nowadays Printing is EXPECTED to create and transact 
business. For this reason, good Printing is exceedingly necessary in every 
line of business.

We have been producing GOOD Business Printing for years. We have 
kept pace with the demand for the BEST in printing. As a consequence, our 
Printing business has grown splendidly. We have been compelled to enlarge 
shop facilities, to increase equipment quite regularly. We have the requisite 
mechanical equipment, and with one of the best equipped, as well as the 
largest Printing establishments in Western Michigan, we are in the very 
best position to give to the business man the highest standard of GOOD 
Business Printing.

This includes everything, from envelopes to the most elaborate catalogs.
We respectfully solicit your patronage, giving the assurance that all 

orders will not only be PROMPTLY EXECUTED, but the Printing will come to 
you In that quality of excellence you desire and. withal, at as reasonable a 
price as it is possible for us. or anyone else, to deliver GOOD PRINTING.

Orders by letter or by phone will receive prompt attention, and if you 
desire, a qualified représentative will wait upon you without delay.

Tradesman Company, Grand Rapids

Reasonable
We make candy for profit which you 
can sell at a profit and which your 
customers can eat with profit. The 
profit is mutual and the Supreme 
court is satisfied..................

PUTNAM FACTORY, National Candy Co.
Grand Rapids, Mich.

J N C R E A S E  your sales by 

requesting y o u r  c u s 

tomers to write f<jr one of  

th ese  books. T h ey  .are 

abso  lut ely free.

THE FLEISCHMANN CO.
427 Plum Street, 

CINCINNATI, - OHIO.

■
 *^pHE biscuit form of Shredded 

Wheat . combined with its fine 
flavor and nuiritiousness made it 
an instantaneous success. Our ad

vertising has been unique—-besides magazines,newspapers, 
car cards, sampling and demonstration,

We’ve Used Fails to Advertise

Each year, thousands of visitors to the Palls have gone through 
our factory. They ve seen every detail in the process of manu
facture from the golden giain to the finished biscuit. Our sanitary 
methods have given them Confidence in its purity and wholesomeness. 
They have gone home and told their friends about ‘Shredded Wheat, 
and as a result Shredded Wheat is better know n and therefore easier 
¿0 iW /than any other cereal food. Take advantage of this and keep 
Shredded Wheat prominently displayed— 
you’ll have lots of sales, and every sale 
means good profit to you. Shredded 
Wheat pays.



C. P. B.
Tb ;

Bluing
that is in demand

Will Not Freeze
Order a case to-day

Jennings Flavoring Extract Co.
Manufacturers

Grand Rapids, Mich.

Jennings
Flavoring
Extracts

M EX ICAN  VANILLA 

TERPENELESS LEMON

W e make but one Quality and that the Best. Ever since 1872

Peacock Brand
k Leaf Lard

is the

| | |r B est Lard

§ §
your particular cus

tomers ask you for your 
“Best Lard,” you must be sure of 
the quality that you offer.

If yon sell 
Leaf Lard, you 
ance, “There i 
market.”

Cudahy’s Milwaukee Peacock Brand 
can tell them, with perfect assur- 

s positively no better Lard on the

It pays to sell the choicest goods.

Mail us your order today.

Cudahy Brothers Co. Milwaukee, Wis.

Account Books Burned
Stock Fully Insured But There Will 

Be a Big Loss on Accounts

You have noticed these daily paper headlines 
frequently, haven’t yon? Of course you have, but 
you always said:

“It Will Never Happen to Me”
Well, we hope it won’t, but it’s liable to just the 

same. If you haven’t a safe, or if it's old and fur
nishes no protection, don’t delay a minute.

Older a Safe Today
Or at least get the business under way by writ

ing us for prices. We can give you what you need, 
save you money and do you good.

Grand Rapids Safe Co. Grand Rapids, Mich.


