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IThis was Sam Walter Foss's last poem, and was written just before Christmas. 1910, when 
he thought he might have to submit to an operation. The end came February 26, 1911. This poem 
is included in Mr. Foss’s last volume. Songs of the Average Man, published by the Lothrop, Lee & 
Shepard Co., of Boston, who very generously granted the Tradesman permission to reproduce same.l

Cbe Crumpets

The trumpets were calling me over the hill,
And I was a boy and knew nothing of men;

But they filled all the vale with their clangorous thrill,
And flooded the gloom of the glen.

“The trumpets,” I cried, “Lo, they call from afar,
They are mingled with music of bugle and drum;

The trumpets, the trumpets are calling to war,
The trumpets are calling—I come.”

The trumpets were calling me over the Range,
And I was a youth and was strong for the strife;

And I was full fain for the new and the strange 
And mad for the tumult of life.

And I heard the loud trumpets that blew for the fray,
In the spell of their magic and madness was dumb;

And I said, “I will follow by night and by day,
The trumpets are calling—I come.”

The trumpets were calling and I was a man,
And had faced the stern world and grown strong;

And the trumpets were calling far off, and I ran 
Toward the blare of their mystical song.

And they led me o’er mountains, ’neath alien skies,
All else but their music was dumb;

And I ran till I fell, and slept but to rise,
Lo, the trumpets are calling—I come.

The trumpets are calling, I’ve come to the sea,
But far out in the moon-lighted glow,

I still hear the trumpets, they’re calling to me,
The trumpets are calling—I go.

And lo, a strange boatman is here with his bark,
And he takes me and rows away, silent and dumb;

But my trumpets! my trumpets! they peal through the dark, 
The trumpets are calling—I come.
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For Mail C a n ifs , Policemen, Truâm eo, Railroad Men

T he Gold Seal

IS PURE GUM, GIVES DOUBLE WEAR,

M anufactured only by

Goodyear Rubber Company w w

M A K E S  AND BUR N S IT S  OW N CAS

Make Your Own 
Gas Light

F R E E  F R E E  F R E E
Mr, Merchant—You can try one o f our hydro-, 

carbon systems in your store for 30 days. Guaran-; 
teed for five years. If it is not as represented nnd 
the best and cheapest light producer you ever saw  
you may return it: no further obligations. Why 

hesitate and delay? Do you know of any one thing that will attract more attention 
than good light? Send diagram of your store today for free estimate.

T . YALE MFC. CO. 20-30 S. Clinton St., Chicago

A. T. Knowlson 
Company

W H OLESALE

Gras and Electric 
Supplies

Michigan Distributors for

W elsbach Company 
99-103 Congress St. East, Detroit

Telephone*. Main 2228-2229 

Ask for Catalog

U f i

Foster, Stevens & Co.
Wholesale Hardware

10 and 12 Monroe St. :: 31-33*35-37 Louis St.

Grand Rapids, Mich.

Putnam's
Menthol Cough Drops

Packed 40 five cent packages in carton 
Price $1.00

Each carton contains a certificate, ten o f ■
, which entitle the dealer to

ONE FULL SIZE ¡CARTON 
FREE

when returned to us or your jobber 
properly endorsed

PUTNAM FACTORY, National Candy Co. 
Makers

GRAND RAPIDS, MICH.

T he Coming Universal Staple—

H O L L A N D  R U S K
To make its excellent qualities and many uses better known, we have 

now ready for distribution our. beautifully illustrated booklet:

“T he Dainty Dutch D elicacy“
Will you help to place this in the hands of YOUR CUSTOMERS?

Send us a list of names of best customers and your rubber stamp and We 
will mail these booklets with your name stamped on inside cover page to 
each customer. Rubber stamp and list will be promptly returned.

SAMPLE OF BOOKLEt SENT ON REQUEST

Holland Rusk Co. Holland* Mich.
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TO LD BY H IM SELF.

H ow One Millionaire Reached the 
Goal.

The young m an of ability who has 
nerve enough to  break away from  
the big city in his quest for fortune 
is the o n e  who, in my opinion, stands 
the best chance of ultim ately becom
ing a m illionaire.

T here seems to  be a prevalent idea 
th at big cities and big fortunes are 
synonym ous. Perhaps they are, in 
the sense th a t very wealthy persons 
are usually found in the g reat com
m ercial centers, where immense 
am ounts of capital are required to 
carry  on great business enterprises. 
But a careful investigation will prove 
th a t in nine cases out of ten these 
u ltra  rich people did not come to  the 
city until afte r they had acquired a 
big part of their wealth.

The big city does not offer any 
very great inducem ents to  the young 
m an ju st sta rting  out in business 
with a lim ited am ount*of capital. On 
the contrary, he is handicapped from 
the beginning, because he m ust com
pete with firms of large capitalization. 
However, if he m akes his s ta rt in a 
small com m unity and has the proper 
qualifications for attain ing  success, he 
will eventually build up a capital that 
will justify  him in locating in the 
m etropolis.

Inherited  W ealth .
I was m ore fo rtunate  than  the 

average young man because I inher
ited from  my fa ther not only consid
erable p roperty  but an institution 
which, while small, had a splendid 
standing in the comm unity. By many 
I have been called “a rich m an’s 
son.” W hile I have profited in many 
ways by the institu tion  to  which I 
fell heir, I have often regretted  that 
I was not one of those who had to 
com e up from  nothing in order th at 1 
m ight see ju st how far my own abil
ity would carry me. If people think 
that a young m an who falls into a 
position such as I did—waking up 
suddenly one day, when I found my 
fa ther’s health had irreparably failed, 
as the head of a bank w ith g reat re
sponsibilities—has an easy time, they 
are m istaken. F rom  the very fact

th at I had a college education and 
was considered a “rich m an’s son” I 
have always felt th at I had m ore to 
live up to than some one who had 
no start, and that if I failed it would 
be much m ore to  my discredit than  if 
I had had nobody to  do anything for 
m e. I  am sure it is ju st as hard to 
be a successful rich m an’s son as it is 
to  be a successful poor m an’s son.

I was very fortunate in two ways— 
first, to  have a father who gave me a 
splendid train ing  for the business I 
am in, and, second, th at m y natural 
bent was along this line—som ething 
that can not be said of every young 
m an whose paren ts select his voca
tion for him.

T rained T o  Be Banker.
F rom  the tim e I was 7 years old 

my fa ther talked business w ith me 
and trained me to  make loans and to 
use my own judgm ent. W hen I 
graduated from  Yale seventeen years 
ago I found th a t the Union T ru st 
Com pany was a one m an institution, 
my fa ther having absolute control. I 
had not been there very long when 
I found th at he was giving me m ore 
and m ore power.

D uring all the tim e I worked as an 
employe of the bank he never hesi
tated  to  give me authority, and often 
told me th a t he would ra ther have 
me do things, even if I made m is
takes, than not to  do anything. I be
lieve, as he did, that inertia is orie of 
the w orst foes to business success. 
W hen his health failed in 1900 and I 
was given com plete charge of the 
bank, I tried  to  emulate his business 
principles as far as possible.

I can not overestim ate how fortu 
nate I have been in having such as
sociates in business. M ost of the 
m en I found m yself w ith were also 
w ith m y father for m any years and 
never worked for any one else, and I 
feel th a t a large part of any success 
I m ay have had is due to  their 
splendid co-operation w ith me. I 
m ention this to  show the value of re
tain ing  the friendship and good will 
of those under you.

I believe this has been largely due 
to the fact th a t I placed the same 
confidence in them  th at my fa ther did 
in me.

T he tra its  th a t w ere instilled in me 
from childhood up have been of in
estim able value in my business life, 
and if I were ju st sta rting  out in a 
business career I would endeavor to  
cultivate those principles. In  my 
opinion they are the guide posts to 
success in any line of business.

A pplication and Patience.
Perhaps application and patience 

are the two m ost im portant things 
to remember. I see so m any young 
m en—particularly  college graduates— 
who figure th at their educational

train ing  entitles them  to more rapid 
advancem ent than others, become dis
couraged and throw  up good posi
tions simply because they have not 
those two qualities of application and 
patience. I know it is trite  advice to 
tell a man to  stick to  one job, but it 
has been proved true  so often that 
there m ust be som ething to  it.

Application carries w ith it patience. 
And the young m an who has the pa
tience to stick to a low salaried posi
tion, knowing that he has the ability 
to  rise far above it, m ust also be 
thrifty . I was taught the value of 
m oney at an early age and I count 
it as one of the m ost im portant busi
ness assets I possess. T he mistake 
m ost young men of to-day make is 
they are inclined to  live too high. 
T his is especially true  in the large 
cities, where the tem ptation to spend 
money is particularly  strong. T hat is 
another reason why sm aller comm u
nities offer b e tte r opportunities to  the 
young m an w ho aspires to  become a 
millionaire. People who reside in 
such towns are th rifty  because they 
have no occasion to ’ be otherw ise.

Some of the things I do not do 
and which I would advise o ther am 
bitious young m en to  do, are these: 

Speculation Bar T o Success.
I do not speculate in stocks or 

grains, and I do not gamble. My 
observation is th at the average man 
who fails in business can trace the 
cause to some such fault as that 
ra ther than  to purely business caus
es. Speculation and gambling take a 
m an’s thoughts from  his business and 
tend to upset his m ental equilibrium. 
T o succeed in any line a man m ust 
devote his entire  mind to his work.

The selection of a vocation, or line 
of business, is m ost im portant. I have 
no doubt that m any men fail to suc
ceed simply because they sta rt out 
wrong. I t  is a g reat tem ptation to 
take any job th at offers the best pay, 
regardless of the future prospects for 
advancem ent. T h at is why so many 
who m ight have been successful in 
business are to-day w orking as sal
aried employes a t jobs for which they 
have no liking. F ind out what kind 
of w ork you are suited for, then ap
ply all your energies to  developing 
and perfecting yourself in that par
ticular line. I believe the best way 
to  select a life w ork is to follow your 
natural tendency.

T here  are ju st as m any opportuni
ties to-day, if not more, than there 
were fifty years ago, for young men 
to become m illionaires. T he great 
trouble is th at the m ajority  do not 
seem to care to  w ork as hard as 
their fathers did. T rue, there are 
m ore distractions and m ore ways of 
spending m oney, but, on the other 
hand, there is m ore m oney and m ore 
ways of obtaining it than form erly.

I t  is the young m an who has the 
force of character and will power to 
“stick to his knitting ,” who gets to 
the top.

$2,000 Capital T oo Small in City.
I would not advise any m an to  try  

to  go into business for himself in 
Chicago on a capital of $2,000 or 
$3,000. W hile it is possible to make 
a success on such a lim ited amount, 
the chances are greatly  against him, 
because he m ust compete with firms 
of large capitalization, with the result 
that his profits will be cut down. T he 
small town is the place for the man 
of small capital to  locate first. Then, 
afte r he has acquired experience and 
has accumulated, say, $10,000, he is in 
a position to  enter the big city field. I 
believe $10,000 is the minimum capi
tal a m an should have to  s ta rt in 
business in a city the size of Chi
cago.

T o establish any big business on a 
sound basis it is necessary to  build up 
an efficient organization and let o th 
ers share the responsibility w ith you. 
In these days of strong  com petition 
no “one m an” concern can make 
much headway against the g reat cor
porations that are composed of large 
num bers of brainy men all working 
together in harm ony for the interests 
of the organization.

Frederick H. Rawson, 
President Union T ru st Co.

The Three Candles.
T |je M aste r m ade th ree  m en and  gave 

-t°  each a  candle a s  h is L ight,
To keep or burn , o r w aste  o r save 

As each m igh t th in k  w as m eet and 
righ t.

T he first m an lit  his ta llow  dip 
W hich in th e  room  a  halo shed.

N ot b rillian t, o r w ith  speedy drip  
B u t serv ing  self till self w as dead.

T he n ex t m an lit both ends! A nd c lear 
Shone o e r th e  world his sun  and  moon 

B e  m oved in  brilliance, q u esting  cheer- 
B ut, ah! th e  ligh t died out too  soon.

T he la s t m an brooded o’e r th e ir  fa te .
H e feared  to  lig h t h is  precious sp ark ; 

And, pondering  s till th is  m elting  s ta te ,
H e spen t his w hole life in th e  dark .

______  ^Stephen C halm ers.

No Other Paper Fills the Bill. 
Blaney, April 15—1 was thinking of 

discontinuing the Tradesm an, but I 
find it of so much value to me in a 
business way that I have changed my 
mind. No o ther trade journal fills 
the bill the way the T radesm an does. 
I t  is invaluable to  any large buyer of 
m erchandise. John I. Bellaire, 
M anager W isconsin Land & Lum ber 

Co. Store.

S. B. Drake, W estern  M ichigan 
M anager for the Standard Oil Co., 
sails from  New York April 20 on the 
Cincinnati for Cherbourg, France. He 
will join his family in France and 
spend’two m onths on the continent.

You don’t  have to  be an optim ist 
to make light of o ther people’s trou 
bles.
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OVER T H E  RIVER.

Final Summons for Pioneer Merchant 
and Banker.

Frayer Halladay, President of the 
M ichigan Exchange Private Bank, 
died at B utterw orth  H ospital Sun
day afternoon as the result of a criti
cal abdominal operation earlier in the 
week. The funeral services were held 
at the residence, 43 P leasant street, 
Tuesday afternoon, conducted by 
Rev. John T. Thom as, pastor of the 
W estm inster P resbyterian church. 
T he remains were taken to Ashton 
this m orning, accompanied by Rev. 
John T. Thomas, where another fu
neral was held this forenoon in the 
M ethodist church in which the de
ceased worshipped for m any years. 
In term ent was made beside his wife 
in the cem etery at Ashton.

Biographical.
F rayer H alladay was born on a 

farm near Leeds, Ontario, Oct. 15, 
1845, being the oldest of a family of 
nine children. H is father came from  
Scotch and English antecedents and 
his m other was pure Scotch. H e a t
tended the d istrict school near his 
fa ther’s farm and rem ained with his 
father at home until 21 years of age, 
when he went to  New York and 
worked as a farm hand for two years. 
He then came to Michigan and locat
ed a hom estead in Sherm an township, 
Osceola county. Finding this life too 
tam e for him, he form ed a copartner
ship with his father and engaged in 
general trade at Ashton in 1872 un
der the style of Geo. H alladay & 
Son. The goods were shipped by 
rail to  Paris, which was as far north  
as the G R. & I. was com pleted at 
that time. The rem ainder of the dis
tance was made by wagon. Mr. H al
laday made the trip  himself and slept 
under the wagon at night. This co
partnership continued fifteen years, 
when F rayer succeeded his father, 
continuing the business eleven years 
longer in his own name. He oper
ated a sawmill for fifteen years, dur
ing which time he was the medium 
through which thousands of acres of 
hardwood lands were cleared and the 
tim ber converted into money. T w en
ty-one years ago Mr. H alladay form 
ed a copartnership w ith W . J. Breen 
to  engage in the fuel business in 
Grand Rapids. T his copartnership 
was still in existence at the time of 
Mr. H alladay’s death, Mr. Breen hav
ing long been the active partner in 
the business. Mr. H alladay owned 
several hundred acres of farm  lands 
in Osceola county and a large trac t of 
hardwood tim ber in the U pper P en
insula. He also had large real estate 
holdings in this city. W hile he re
sided a t A shton he was Supervisor 
and T reasurer of his tow nship for 
several years, a representative of the 
L egislature and postm aster a t Ashton 
for m any years.

Mr. H alladay was m arried Decem
ber, 29, 1875, to  Miss Elizabeth Mc- 
Illm urray, a native of Canada, who 
was teaching school a t A shton at that

time. She died April 10, 1885, leav-' 
ing three children—Grace, Eva and 
Roy. T he form er is the widow of the 
late Clarence H arrison. Eva was m ar
ried about six weeks ago to  Mr. 
Breen. T he boy died some years ago 
at the age of 19.

Mr. Halladay was at one time quite 
prom inent in -the Odd Fellows fra
ternity, but has not been very ac
tive of late years. He was also a de
voted m em ber of the M ethodist 
church and retained his belief in the 
universal plan of salvation to the end. 
He frequently rem arked he had but 
two hobbies—chewing tobacco and 
hard w'ork.

Resolutions of Respect 
Adopted by the directors of the 

Michigan Exchange Private Bank 
April 15, 1912:

W hereas— By the unexpected visi
tation of Providence, we are called 
upon to m ourn the death of our be
loved and honored associate and 
President, F rayer H alladay; and 

W hereas—The cordial and confi
dential relations between him as

Frayer Halladay

President of the Michigan Exchange 
Private Bank and the m em bers of 
this Board make it fitting that we 
record our appreciation of his value; 
therefore, be it

Resolved—T hat in his death we 
realize th at one of God’s noblemen 
has passed from our m idst into the 
Great Beyond, leaving behind him a 
m em ory of business honesty and in
tegrity, an untarnished character, an 
enviable record in the furtherance of 
the business in terests of the city and 
a m oral and social example w orthy 
of the em ulation of all; that his re
moval from  our m idst and from  the 
position of honor and responsibility 
in which he had been placed by us, 
and which he has so ably filled, leaves 
a vacancy appreciated and felt by all 
the m em bers of this Board, the bank
ing business at large and the city of 
Grand Rapids, which he has faith
fully served as an exem plary citizen.

Resolved—T hat we extend our deep 
sym pathy to  the afflicted family of 
our departed friend and co-worker in 
the loss they have sustained.

Samuel M. Lemon, 
Geo. Clapperton,
E. A. Stowe,

Committee.

Appreciation of the Deceased.
W hen one with whom we have 

long been intimately associated dies 
the better angels of our nature 
prom pt us to kindly reflection upon 
the life that was, to emphasize the 
good we know and to give generous 
and charitable tribute of praise. We 
are thus in sadness quickened to oft 
belated duty and righteous judgment. 
Human nature in its frailty is better 
fitted to judge of the good than the 
weakness in our fellowmen. But one 
man fitted to judge other men as they 
are ever trod this earth. And as we 
in our weakness strive to judge justly 
and generously we ourselves ap
proach toward the divine. The cus
tom of paying tribute of words and 
flowers to the dead is a happy one. 
Such tributes, however, are offered 
always in sadness and often in self- 
reproach. They are apt to bring to 
those who offer them a sense of sel
fish thoughtlessness and lack of 
kindness toward the living. W ith 
moisture in the eye and sadness in 
the heart we keenly realize that it is 
the kind and thoughtful word of sym
pathy, commendation, encouragement 
or praise to the living friends that 
reflect joy and inspiration to burden
ed lives, the flowers thoughtfully and 
kindly sent to those still among us 
whose beauty and fragrance reflect 
human sym pathy and affection that 
cheer the recipient and that God and 
the angels enjoy. B etter such trib 
utes to the living than a wilderness 
of encommms and floweirs around 
the pulseless form of the coffined 
dead.

One long and intim ately acquainted 
with Frayer Halladay may offer just 
and generous tribute to his life and 
character in sincerity and without 
reservation or fulsomeness. H is life 
was patient, kind and gentle, his char
acter forceful, strong and brave. He 
was a characteristic type of early 
pioneer life of a day that is dead. 
Such men who lived and endured the 
hard, brave m anhood-making lives of 
the early settler who builded commu
nities and states are too rapidly dis
appearing from our midst. They are 
entitled to our generous appreciation 
and regard and to be cherished in 
grateful memory. Mr. Halladay in 
early manhood followed the blazed 
trail into the N orthern woods of 
Michigan. Settling there amid crude 
environm ent he spent twenty-six in
dustrious, patient, frugal years, the 
best of his rugged life, became an 
active force in his growing commu
nity and State, m aking loyal friends 
of all who knew him and accumulat
ing by patient effort and tem perate 
living a goodly competence. The lat
ter, im portant in its place, is of com
paratively little consequence. I t  is 
life and character that really count 
while we live and continue to exert 
beneficent influence and force in hu
man life after we have passed away.

In later life, leaving the scene of 
his earlier toil, and trial, and triumph, 
he came to  this city and in that larg
er field of business life and endeavor 
became actively associated with nu
merous enterprises. He there made 
appreciative acquaintances and a 
goodly number of warm personal
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friends, such as are am ong the great
est and m ost cherished of life’s treas
ures. In  this way was a brave and 
burdened life enlarged and enriched. 
The blunt abraded honesty and in
tegrity  of F rayer H alladay had the 
indelible guinea stam p and always 
and everywhere rang  true. He was a 
m an of strong and steady intellect 
and kind heart. H e was deliberately 
and rationally helpful and generous 
to others w ithout ostentation  and 
seeking always to have such others 
aided to help them selves. He was a 
man of positive principle, who in his 
quiet way won appreciative friends, 
and to those principles and friends 
lie was steadfastly  unwaveringly, 
loyal and true. H e was a powerful 
man physically and mentally, with 
a strong  positive and unique person
ality. He was not a m an who car
ried all. these qualities upon his sleeve 
and was not a man to be quickly and 
superficially understood. His strong 
positive qualities of mind and heart 
were such as to command the in
creasing adm iration and appreciation 
of those who came to know him 
well.

He was a rem arkably self-reliant 
man. He was a m an of keen dis
cernm ent and sound judgm ent. I 
have m et few men whose judgm ent of 
men and affairs was m ore sound, just 
and unerring; and he was a man who 
knew his own judgm ent, had absolute 
confidence in it, relied implicitly upon 
it and, exercising it, stood by it to 
the end. H e was an intelligent man 
in the broad sense of that term , giv
en to careful thought and deliberate 
reflection. He did his own thinking 
and form ed his own opinions. He 
was a man of real force and orig
inality,a force that had in it the slow 
resistless pow er of the tides; an orig
inality that could be appreciated fully 
only by those who knew him best. In 
social intercourse w ith his friends 
his keen, active intellect, his rare 
sense of hum or, his original ideas and 
characteristic epigram m atic manner 
of expression made him a m ost a t
tractive and in teresting  companion. 
His business associates found him 
acting slowly and cautiously, delib
erately, but dependable always and 
absolutely reliable, and his action al
m ost invariably intelligent and 
right.

F rayer H alladay was not only a 
good man but he was a good citizen. 
He brought to  the consideration of 
questions of public in terest the same 
patient, deliberate, positive study and 
reflection th at he gave to personal af
fairs. U pon such questions his judg
m ent was sound and his action cleai 
and intelligent. R eticent of nature, 
inclined to  be self-contained, he was 
not am bitious of o r a ttracted  by pub
lic life. H is public career, aside from 
small local affairs, was confined to a 
period as R epresentative in the Leg
islature of the State. T here his pos
itive streng th  and sound qualities 
made him a real and a valuable repre
sentative. H is conception of duty in 
such a position was to  bring to the 
consideration of public m atters the 
same deliberate, intelligent, independ
ent judgm ent, study and reflection 
that characterized his private life. He
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form ed his own intelligent opinions, 
he made up his own mind, he acted 
wisely and courageously. He could 
never be in such a capacity a trim 
m er or an autom atic register of what 
he m ight think th at others thought. 
His mind was too intelligent, his 
judgm ent too sound and deliberate, 
his opinion too positive, his nature 
too honest and brave for that. He 
was, and was fitted to be, a repre
sentative of those who delegated to 
him representative duties and re
sponsibilities, and he served them  
faithfully and well. If the qualities of 
F rayer H alladay were m ore general 
and active in legislative halls ,the real 
interests of the people and the State 
would be m ore intelligently subserved 
and their welfare m ore ably p ro
m oted.

The passing away of a m an like 
F rayer H alladay is a d istinct loss to  
a com m unity and to a State. T he 
m em ory of his life and character will 
long be cherished in respect and ad
m iration by all who knew him well.

George Clapperton.

Bankruptcy Proceedings in W estern 
Michigan.

April 9—In  th e  m a tte r  of J aco b  S'. 
D avis, bank rup t, fo rm erly  m erch an t a t  
M anistee, th e  ad journed  firs t m eeting  of 
c red ito rs  w as held, and  a  first dividend 
of 5 p e r cent, w as declared  and  ordered 
paid to  o rd inary  c red ito rs  w hose claim s 
have been allowed.

April 10—An order w as m ade by  Judge 
Sessions ad judg ing  the- H endersho t C red
it  C lothing Co., of G rand R apids, a  b a n k 
rup t, on p e tition  of cred ito rs, and  the  
m a tte r  w as re fe rred  to  R eferee W icks. An 
o rder w as  m ade by  th e  re feree  calling  th e  
first m eeting  of c red ito rs  to  be held a t  
h is office on M ay 2, fo r th e  purpose of 
p rov ing  claim s, e lecting  a  tru s tee , exam 
in ing  th e  officers of th e  ban k ru p t, etc. 
T he b a n k ru p t’s schedules show  th e  fol
low ing asse ts :
S tock in tra d e  ................................  $ 3,000.00
F u rn itu re  and  fix tures ..................  300.00
D ebts due on open account ----- 12,000.00

$15,300.00
T he following c red ito rs  all unsecured, 

a re  scheduled:
M. U llm an, Buffalo ........................ $ 14.00
A. Solomon & Bros., New Y ork 80.00
T hom as L andan, N ew  York ----- 52.52
S chattm an , R osenberg & S c h a tt-

m an, N ew  Y ork ........................  150.00
J. & L. W aldstein , New Y o rk ...  253.00 
D. F. B ow m an & Co., C incinnati 28.00 
F ish e r Bros. & Co., N ew  Y o rk .. .  262.25
M. D. K atz, New Y ork ..............  100.00
Sim on Cohn & Co., N ew  Y ork . . .  157.00
B. B erstin , N ew  Y ork ................  34.54
M orris W ischner, N ew  Y o r k ___ 64.71
R and B ro thers , P h ilade lph ia  . . .  89.88
B uckskin  B reeches Co., E vansville  267.00 
T a ft & Com pany, N ew  Y ork . .  88.90
Geo. H . H einem an, M ilw aukee 86.26
R. Schnall, N ew  Y ork ................ .. 171.50
F. W . Jam es  Co., Toledo ..............  282.18
W orld S h ir t W ais t Co., N ew  York 159.49 
l^ouis Stehullman, P h iladelph ia  . .  66.30
B. B erm an  & Co., D e tro it ..........  66.00
J . A. G erm an & Co., N ew  Y ork 89.28
B. H aas , C incinnati ......................  173.00
I. B lum berg, New Y ork ................  63.00
A. H . Feldm an, N ew  Y ork . . . .  54.00
E dw ards Mfg. Co., C linton, la . 87.88
M. Cohn, N ew  Y ork ......................  56.00
Globe D ress & Su it Co., New Y ork 104.00 
Ph. H erzog & Sons, New Y ork . .  165.00
N a th an  Sloan & Co., Chicago . 49.63
D. Schw artz , C hicago ..................  67.50
Chas. W. Pow ell & Co., Y psilan ti 78.00
K ruger, Gross & Co........................... 15.60
Lindem an, Gross & H indes, N. Y. 35.00 
M ax Dorf, N ew  Y ork ....................  13.75
I. M. R iegelhaupt, C le v e la n d ----- 1,358.45
J . E lias , N ew  Y ork ......................  53.50
C. R. B rew er L um ber Co., B a ttle

C reek  ..........................................  23.70
Geo. M iller & Co., N ew  Y ork . .  24.00
S. N ovick & Co., N ew  Y ork . .  75.50
Globe Silk W a is t Co., P h iladelph ia  203.00 
Ch. R ineberg, N ew  Y ork ............  108.35
S. & H . Levy, N ew  York ............  682.32
Sam uel P lum , N ew  Y ork ............  63.00
B u tle r B ro thers , N ew  Y ork . . . .  20.00
D. S'. Zemon & Co., D etro it ----- 286.53
R osen thal & D ickm an, N ew  York 116.00
I. H irsch  & Co., Chicago ............  5.50
Abe G itte lm acher, P h ilade lph ia  126.00
Reznek, Shapiro  & Co., N ew  Y ork 237.50 
M ezeritsky & Miller, N ew  Y ork 161.75
S tan ley  M akinski, G rand R apids 300.00
M ike K overack, G rand R apids . .  100.56
E vening  P ress  Co., G rand R apids 13.00 
Corl, K n o tt & Co., G rand R apids 163.42 
M rs. M. E. M yers, G rand R apids 1,150.00
T. B. M oore, D efiance ..................  500.00
Defiance Bldg. Loan A ssociation,

Defiance ........................................  1,085.00
M rs. Ollie Gould, G rand R apids 600.00

W m . F. M cK night, G rand R apids 404.00
Jacob  K ozm inski, G rand  R apids ..700.00
I. I.. Stone, B attle  C reek ..........  270.00
K ohn & B askin, New Y ork . . . .  71.60
M ax Udell & Co., N ew  Y ork . .  60.00
J . C. R u th  & Co., A uro ra  ........  160.20
Geo. M iller & Co., New Y ork . . . .  18.00
A uto R aincoat Co., N ew  Y ork . .  6.00
Jacob  R ayvid, N ew  Y ork ..............  23.75
Ph il W alcoff & Co., N ew  Y ork 54.37
Isaac  W alcoff. N ew  Y ork ..........  20.00
M orris Levy & Co., N ew  Y ork . .  63.25
B ernard  Cloak Co., New Y ork . .  76.00

$12,899.92
April 11—In th e  m a tte r  of M eade B ro th 

ers, b ank rup ts , form erly  m erch an ts  on 
Canal s tree t, City, th e  final m eeting  of 
cred ito rs  w as held, and  th e  final rep o rt 
and  account of Don E. M inor, tru s tee , 
w as considered and  allowed. T here  were 
no t m ore th a n  sufficient a sse ts  to  pay  th e  
p referred  claim s and  ad m in is tra tio n  ex 
penses and  th e re  w as no d ividend d e 
clared  fo r o rd inary  creditors. N o cause 
to  th e  c o n tra ry  being  show n by  cred ito rs  
it  w as de term ined  th a t  a  certificate  re c 
om m ending th e  b an k ru p t’s d ischarge  be 
m ade by th e  referee.

In  the  m a tte r  of H en ry  M otor C ar Co., 
b ank rup t, of M uskegon, a  hearin g  w as 
had  on th e  offer of C harles F . L a tim er 
of $7,500 fo r th e  rem ain ing  a sse ts  of th is  
e sta te , excep ting  accounts  receivable and 
cash  on hand. T he tru s te e  su b m itted  an  
add itiona l bid fo r th e  a sse ts  an d  th e  offer 
of L a tim er w as re jec ted  and  th e  offer 
of Geo. S achsenm aier & Co. and  E . Le- 
vene & Co., of P h iladelphia , of $9,000, w as 
accep ted  an d  th e  sale  ordered m ade  and  
confirmed.

In  th e  m a tte r  of th e  A m erican  E lec tric  
F use  Co., ban k ru p t, of M uskegon, th e  
tru s tee , P au l S. Moon, of M uskegon, filed 
his f irs t repo rt an d  account show ing a  
balance' of cash  on h and  an d  to  be re 
ceived w ith in  a  few  days  of $89,742.26, 
and  a lso p ro p erty  still on h and  of th e  a p 
p ra ised  valua tion  of $47,315.86. A n order 
w as m ade by  th e  re feree  calling  a  special 
m eeting  of c red ito rs  to  be held a t  h is  of
fice on A pril 22, fo r the  purpose of 
considering  such  account and  declaring  
and  o rdering  paid a  first dividend fo r o r
d in a ry  creditors.

A pril 12—In  th e  m a tte r  of C arl H. 
Nye, b ank rup t, labo rer of G rand R apids, 
th e  firs t m eeting  of c red ito rs  w as held. 
No claim s w ere  proved and  it  appearing  
from  th e  exam ination  of th e  b an k ru p t 
th a t  th e re  a re  no  a sse ts  excep ting  those 
claim ed as  exem pt, ao  tru s te e  w as a p 
pointed. U nless fu r th e r  a sse ts  a re  d is
covered o r fu r th e r  proceedings a re  desired  
by creditors, th e  e s ta te  will probably  be 
closed a t  th e  exp ira tion  of tw en ty  days.

An in v o lu n ta ry  petition  fo r ad ju d ica 
tion  in ban k ru p tcy  h as  been  filed a g a in st 
th e  C allaghan H a rd w are  Co., of Reed 
C ity, an d  tn e  alleged b an k ru p t h a s  filed 
i ts  schedu les of a sse ts  and  liab ilities  and 
a lso a  com position a t  59 pe r cent, cash 
on th e  claim s of all o rd ina ry  creditors, 
excepting  th e  cialm  of M. M. C allaghan 
& Co., of $21,266.49, to  w hom  no tes a t  
50 p e r cent, of th e  claim  payable  in 
tw elve equal m onth ly  in s ta llm en ts, to  be 
secured  by ch a tte l m ortgage  covering  th e  
alleged b a n k ru p t’s p roperty  is  offered and  
w hich said  c red ito r has agreed  to  accept. 
T he m a tte r  h a s  been re fe rred  to  R eferee 
W icks and  no tice  h as  been given of a 
special m eeting  of c red ito rs  to  be held 
a t  h is  office on A pril 26, for th e  purpose 
of a llow ing claim s, exam in ing  th e  offi
cers  of th e  alleged b an k ru p t and  to  con
sider an d  pass  upon such offer of com 
position.

T he alleged b a n k ru p t’s schedules show 
th e  following a sse ts :
Cash on h an d  and  on deposit . .  $ 468.43
Bills receivable .............................    2,692.88
S tock of m erchand ise  ..................  21,254.23
F u rn itu re , fix tures, tools and  m a 

chinery  ...........................................  1,700.00
A ccounts receivable  .........................  4,982.66

$31,098.20
T he inven to ry  an d  rep o rt of ap p ra ise rs  

will be on file a t  th e  tim e of such  special 
m eeting.

T he schedules show  p referred  claim s 
$48, an d  o rd ina ry  o r unsecured  claim s, 
$40,226.66. T he following is a  lis t of
th e  p rincipal c red ito rs:
A m erican  W oodenw are Mfg. Co.,

Toledo ........................................  $ 66.00
Acme W h ite  L eau  & Color

W orks, D e tro it ........................  233.23
A etna  Pow der Co., C hicago ___  27.00
A labastine  Co., G rand R apids . .  85.55
A ilith -P ro u ty  Co., D anville ___  26.40
A lexandria  H a lte r  F ac to ry , A lex

a n d ria  ..........................................  25.23
Abby & E m b ria  Co., N ew  Y ork 37.70 
A m erican  Oil Co., Jack so n  , . . .  35.30
B a r re tt Mfg. Co., Chicago ........  660.55
B ax te r Stove Co., M a n s f ie ld ___ 133.10
Baldw in Stove Co., C leveland . .  33.00
B erger Mfg. Co., C anton ............  49.44
B aughm an H orse  Collar Co., Albion 11.00
B ak er-V aw te r Co., C hicago . . . .  27.00
B em ent Com pany, L ansing  ........  209.00
F. W . B ird  & S*On, Blast W alpole 73.96 
B row n & Sehler Co., G rand R apids 736.54 
Buhl Sons Com pany, D e tro it . . . .  465.99
B ucher & Gibbs Co., C a n t o n ___ 128.50
Born Steel R ange Co., C leveland 130.10
W . B ingham  Co., C leveland ___ 513.01
C anton E nam eling  Co., C anton 73.25
Cadillac Gas L igh t Co., Cadillac 32.50
W m . D. C ram er Co., M uskegon 33.41
D etro it E m ery  W heel Co., D e tro it 25.27
D etro it V apor S tove Co., D e tro it 107.23 
D etro it B a th  T ub  & B rass  Co.,

D e tro it ........................................  27.00
D ean & K ite  Co., C inc innati . . . .  38.32
H. S. E a rle  Mfg. Co., D e tro it . .  27.51
E agle  W h ite  L ead Co., C incinnati 36.88 
E m pire  R ubber Co., T ren to n  . .  131.23

C. E m rich , Colum bus ....................  368.68
Eclipse Stove Co., M ansfield . . .  42.74
Excelsior Stove & Mfg. Co.,

Q uincy ........................................... 28.80
Ferguson  Sup. Co., G rand R apids 137.91 
Foster-M unger & Co., Chicago . .  880.06
Frohlich G lass Co., D etro it ......... 218.07
Gem C ity Stove Co., Q uincy ___  33.75
Goshen M anufac tu ring  Co., Goshen 172.29 
H azzard  Lead W orks, H azzardville  103.75
Jacob  H aish  Co., D eK alb ............  90.70
H ibbard , Spencer, B a r tle tt  Co.,

Chicago ........................................  30.70
H era ld  Pub. Co., Reed C i t y ........  48.33
H eystek  & Canfield Co., Grd. Rds. 23.99 
W. C. H opson & Co., Grd. Rpds. 38.96 
H u n t-H e lm -F erris  & Co,

H a rv a rd  ......................................  173.25
H e ttrick  B rothers, Toledo ..........  66.50
H om e R ubber Co., T ren ton  . . . .  31.50
Independen t Stove Co., Owosso 43.22
Im perial Cam pbell B ranch  Co.,

Chicago ........................................  119.44
R obert H . Ingersol & Co., Chicago 37.10 
Illinois P u re  A lum inum  Co., L a-

M ont ............................................  52.42
W. B. J a rv is  & Co., G rand Rds. 428.90 
K ra rm er B ro thers , D ayton . . . .  50.71
I-anders, F ra ry  & Clark, New

. B rita in  ......................................  "53.00
I. isk M anufac tu ring  Co., C anan 

da igua  ..........................................  47.50
F. C. M aso n .& Co., St. Jo h n s  . .  92.68
M alleable Steel R ange & Mfg.

Co., South  B end ....................  153.80
M ichigan Stove Co.. D e tro it ___ 291.63
M ossm an-Y arnelle Co., F t. W ayne 105.12
M oore Bros., Jam estow n  ............  58.75
M orley B ro thers , Saginaw  ..........  1,052.00
M otor C ar Supply Co., Chicago 39.40
New P rocess Stove Co., C leveland 45.30 
N ationa l M anfg. Co., S te rling  56.19
V. L. N ey Co., C anton ..................  329.76
N ationa l B rass  Co., G rand R apids 21.25
Om ega S ep ara to r Co., L ansing  33.50
D sburn  P ap e r Co., M arion ..........  30.00
P en insu la r Stove Co., D e tro it . .  446.72
P a rk e r  Plow  Co., R ichm ond . . . .  39.51
P ittsb u rg h  Steel Co., P it tsb u rg h  1,702.72 
Peck-W illiam son  H ea t & V entil

a tin g  Co., C incinnati ..............  406.93
R ichards-W ilcox  Mfg. Co., A urora  114.99
Republic M etal W are  Co., Buffalo 148.95
R ochester Jew elery  Co., R ochester 31.25
Robinhood A m m unition  Co., Sw an-

ton  ..............................................  200.00
W. D. Sager, Chicago ..................  44.80
Sidney Hollow W are  Co., Sidney 58.44
A. G. Spaulding & Bro., D etro it 48.14
Southern  S ta te s  T u rpen tine  Co.,

C leveland ....................................  36.72
Stand. G arden Tool Co., M ontrose 30.71
Stand. V arn ish  W orks, Chicago 25.52
Stand. Oil Co., G rand R apids 18.92
Stand. S tam ping  Co., M arysville 102.00
Stoughton W agon Co., S toughton 123.50
S 'tandart-S im m ons H dw . Co.,

Toledo ..........................................  738.23
Stim pson Scale Mfg. Co., N o rth -

ville ................................................  22.25
Specialty  W hip Co., W estfield  ..  27.90
U tility  Stove & R ange Co.,

Indianapolis ..............................  40.54
U nited  Supply Co. Saginaw  ___ 414.48
V iscosity  Oil Co., Chicago . . . .  42.72
W ilder S trong  Im plem ent Co.,

M onroe .................................   18.91
W ilson Saw & Mfg. Co., P t. H uron 93.33
J . W iss & Son, N ew ark  ..............  54.34
D etro it S hear Co., D etro it . . . .  36.52
F ran k  Stowe, Reed C ity ..............  81.78
C urtis  B ro thers , Reed C ity . . . .  7 \8 ,
A. M. F leischhauser, Reed C ity 219.00
Jan ew ay  & Co., New B runsw ick 100.00
A ssociated M fg Co., W aterloo  ..  63.57
Moore Plow  & Im plem ent Co..

G reenville ....................................  119.60
H aze Mfg. Co., H udson ................  66.90
Film er, F u r  & Mfg. Co., G lovers-

ville ..............................................  163.50
W ill C urtis, Reed C ity ..................  840.00
M. M. C allaghan, Reed C ity ..  1,313.54 
Reed H em und, J r .,  Reed C ity ..  68.00
M. M. C allaghan & Co., Chicago 21,266.49 
O ntario  D rill Co., R ochester . . . .  80.75

A pril 15—In  th e  m a tte r  of F argo  Shoe 
M anufac tu ring  Co., b ank rup t, of Belding, 
th e  first m eeting  of c red ito rs  w as held 
and  H en ry  A. Sm ith, of Belding, w as 
elected tru s te e  by c red ito rs  and  h is  bond 
fixed a t  $7,500. R ay Reynolds, S’ecretary  
of th e  b an k ru p t com pany, w as exam ined. 
By unanim ous vote of c red ito rs  th e  t ru s 
tee  w as g iven th e  sam e a u th o rity  to  con
duct the  business of th e  b an k ru p t a s  a  
going business a s  w as  g iven to  th e  re 
ceiver under special order of the  court. 
F ir s t  m eeting  w as th en  ad journed  w ith 
ou t day.

W hat Some Michigan Cities Are Do
ing.

W ritten  fo r th e  T radesm an.
D etroit reports relief in the freight 

car . situation the autom obile m anu
facturers having been furnished with 
1,286 cars during the past week.

T he P t. H uron Business Men’s As
sociation will conduct a vigorous 
cam paign this year for new industries 
and for civic improvem ents.

A kn itting  concern at V assar of
fers to  remove its p lan t to Bay City 
provided $5,000 w orth of stock in the 
company will be taken there The 
proposition will be investigated.

Jackson carried each one of its 
bonding propositions at the recent

election, including $30,000 for sew
ers, $31,000 for street paving, $22,- 
500 for purchase of the fair grounds 
from the county and $16,000 for the 
sale of an alley to private parties 
who propose to erect a ten-story  
business block there.

The general offices of the Saginaw 
& F lin t Railway will be removed 
from  F lin t to Saginaw.

B attle Creek now has a house 
famine in addition to  its o ther tro u 
bles of coal famine, po tato  famine, 
flood telephone fight, high cost of 
living, store famine, etc.

A. M. Young & Co., of Chicago, 
m anufacturers of specialties, the 
principal one of which is a dustless 
dust cloth, will rem ove to Kalam a
zoo and will employ between forty  
and fifty girls.

T he Mt. Clemens Cham ber of 
Commerce has awarded to  a D etro it 
firm a contract for a publicity cam
paign th at m eans the expenditure of 
about $50,000 in boosting Mt. Clem
ens.

Union City plans to install a new 
dynamo and engine at the city light
ing plant, giving tw enty-four hours 
per day electric service, also a sew
erage and street paving im prove
ments. Almond Griffen.

Automobile 
For Sale

1911 Franklin  G, 18 horse
power, complete w ith top, wind 
shield and speedometer. H as 
been run only about 6,000 miles. 
Lamps newly nickled and body 
newly varnished this spring. 
Price $1,500 net cash. No trade. 
Address

FRANKLIN
Care Michigan Tradesman

I M P O R T A N T  

Retail Grocers
w h o  w ish  to  p lease  
th e ir  cu s to m e rs  sh o u ld  
b e  su re  to  su p p ly  th e m  

w ith  th e  g en u in e

Baker's 
Cocoaand 
Chocolate

w ith  th e  trade-m ark  
Registered on th e  packages.

U. S. Pat. off
T h e y  a re  s ta p le  goods, t h e  

s ta n d a rd s  o f th e  w o rld  fo r  p u r i ty  
a n d  excellence.
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Movements of Merchants.
H astings—W . H,. Spence succeeds 

W . H. M yers in the harness busi
ness.

Flint—J. H. Hyde has engaged in 
the grocery business at 916 Richfield 
road.

M anistee—The Engelbreth Bakery 
has opened for business at 301 Third 
street.

Battle Creek—J G. Butler succeeds 
Charles L. Mead in the confectionery 
business.

W yandotte—Mrs. Jam es Lee, re
cently of Detroit, has opened a ba
zaar store here.

Cheboygan — A. W. Reams has 
opened a paint and wall paper store 
on State street.

Baldwin—R. P. Gleason, of Luther, 
will open a hardw are and implement 
store here May 1.

Thom psonville—E. R. G rant has, 
closed out his stock of jew elry and 
retired from  business.

M iddleton—E. W. Brown, form erly 
engaged in trade a t Farwell, will open 
a general store here about May 1.

Petoskey — Jam es H itchings, g ro
cer and m eat dealer, lost his entire 
stock by fire April 9. Loss, $2,200.

G rant—Richard E. Kincaid has sold 
his drug stock to C. Reece, form erly 
of Caro, who has taken possession.

Alba— I. Saperston has purchased 
the David W ard estate  stock of gen
eral m erchandise and m erged it with 
his own.

Clare—The W ilson-D avy Co., deal
er in dry goods and clothing, has in
creased its capital stock from  $30,000 
to $35,000.

Mt. P leasant—B. A. Isbell has en
gaged in the wholesale and retail 
confectionery and cigar, business, on 
Main street.

Mt. Pleasapt—C hatterton  & Son, in 
the elevator and produce business, 
have increased their capital stock 
from $16,000 to $40,000.

Sparta—Jam es ' H . Robinson has 
sold his stock of/ groceries to  Mr. 
McGaw, form erly of Grant, who will 
take 'possession  M ay 1.

South Boardm an—S. E. Aldridge, 
grocer, has purchased the L. D. Mus- 
ser grocery stock and bakery and 
will consolidate it w ith his own.

D etro it—T he U nited Clothing Co. 
has been organized w ith an au tho r
ized capital stock .of $10,000, which 
has been subscribed and $5,000 paid 
in in cashyojs |

D etroit —t *The Hoyle & • Rarick 
C lothing Co., conducting a chain of 
stores throughout the country, has 
opened an estiligshm ent a t 216 W ood
ward avenwe^ y , : , ,

C h a r l o t t e - ^ f ^ § ^ i ^  , Crane have 
bought the interest of A lbert H ali

fax in the Dimondale elevator and 
Ed. - Nelson has been employed to 
m anage the business.

Black River—The general store 
owned by Frank J. M artin was to ta l
ly destroyed by fire of unknown ori
gin April 12. T he loss is $2,000, cov
ered by $1.000 insurance.

Ithaca—The Ithaca G leaner-Farm 
ers E levator . Co. has been organized 
with an authorized capital stock of 
$25,000, which has been subscribed 
and $2,500 paid in in cash.

Adrian—W illiam Egan has pur
chased the .meat departm ent of the 
R ogers grocery, at the corner .of 
Main and Seeley streets, and will con
duct the business hereafter.

Blaney — John  L. Bellaire, who 
recently sold his general stock at 
Germfask to  Norm an Stauffer, has 
taken the m anagem ent of the general 
store of the W isconsin Land & Lum 
ber Co. a t this place.

M enominee—T he Twin City Pack
ing Co. has been incorporated with 
an authorized capitalization of $25,- 
000, of which $17,600 has been sub
scribed, $2,600 being paid in in cash 
and $15,000 in property.

M uskegon H eights — W illiam H. 
Buckley, hardw are dealer at Spring 
Lake, has purchased the hardware 
stock of the late H arry  DeW itt, and 
will continue the business at the 
same location as a branch store.

Ubly—Frank A. Brown, dealer in 
implements, has m erged his business 
into a stock company under the style 
of the Brown Im plem ent Co, with 
an authorized capital stock of $8,000 
which has been subscribed and $6,000 
paid in in property.

Vickeryville—C. N. Long, recently 
of Elma, W ashington, has purchased 
the in terest of the late J. E. Tem - 
plin in the hardw are stock of Miller 
& Tem plin and the business will be 
continued a t the same location under 
the style of M iller & Long.

M onroe — Fire originating, it is 
thought, from  spontaneous combus
tion, started  in the rear hall of the 
Hoffman building, 21 F ro n t street, 
April 10 and spread to R. W . Berry
m an’s tailor shop, on the second floor. 
Before the flames were subdued by 
the fire departm ent H . D. Hoffm an’s 
stock of dry goods on the store floor 
were damaged by smoke and w ater 
about $5,000. B errym an’s loss is plac
ed at $1,000.

Tecum seh — Samuel W . Temple, 
one of this tow n’s oldest and most 
widely known business men, died sud
denly of heart disease April 16. He 
was about 75. years old and had been 
in business: here for fifty /y ears  or 
more, c F o r m any years, h e  wasaengjig- 
ed in the lum ber-arid" p lan in g ’ mill

business, after retiring from which he 
went into the grocery and farm im
plement business, in which he re
mained until his death.

Holly—The Michigan Truck & 
Lumber Co. has been incorporated 
with an authorized capitalization of 
$17,500 common and $7,500 preferred, 
of which $22,500 has been subscribed 
and paid in in cash.

Chesaning—W alker & Conley, un
dertakers and dealers in furniture, 
have merged thjrir business into a 
stock company under the style of the 
W alker/: Blakeslee Co., with an au
thorized Capital stock of $10,000 com
mon nd $5,000 preferred, of which 
$8,000 has been subscribed and paid 
in in property.

Manufacturing Matters.
Detroit-—The Invincible S tarter Co. 

has increased its capital stock from 
$1,000 to $35,000.

Vermontville—D. H. Brown suc
ceeds W ellington Best in the m an
agement of the Vermontville Cream
ery.

Negaunee—Robt. and Fred Northey, 
recently of Ishpeming, will engage in 
the cigar m anufacturing business 
here May 1, under the style of 
N orthey Bros.

Traverse City—T. D. Hobbs, form 
erly engaged in the grocery business 
at Kalkaska, is now managing a store 
for Loveland & Stone, lumber manu
facturers at Cutler, Ont.

Kalam azoo—The Kalamazoo Fibre 
Package Co. has engaged in busi
ness with an authorized capitalization 
of $25,000, of which $12,500 has been 
subscribed and $2,500 paid in in cash.

D etroit—The Goldbrook Creamery 
Co. has engaged in business with an 
authorized capital stock of $75,000, 
of which $41,000 has been subscribed, 
$2,450 paid in in cash and $38,150 in 
p ro p e rty ,.

Clarksville — The Clarksville Co
operative Creamery Co. has engaged 
in business with an authorized capi
tal stock of $2,500, of which $1,250 
has been subscribed and $1,050 paid 
in in cash,

Boyne City—The Boyne City P o t
ash Co. has been organized with an 
authorized capital stock of $6,000, of 
which $4,000 has been subscribed, 
$100 being paid in in cash and $3,900 
in property.

D etroit — The De Croupet Iron 
W orks has merged its business into 
a stock company under t h e ; same 
style, with an authorized capital stock 
of $25,000, all of which has been sub
scribed and paid in in property.

D etroit—The Van W orm er Pure 
Food Co. has engaged in business to 
manufacture and sell flavors, extracts, 
syrups, jellies, preserves and foods, 
with an authorized capital stock of 
$12,000, which has been subscribed, 
$5,000 paid in in cash and $300 in 
property.

Flint—The Lutz & Schram Pick
ling Co. will locate a branch plant 
in this city. T he plant will cover 
sixteen acres. The parishioners of 
All 'Saints’;.jc^uc^h have agreed to 
r^jse 101 acres of eucumbers' the  com
ings season) ;0̂ K -§£a4ihhs. will W  e s- 
fabiishe<T in;'fh% ,ht<\tby towns.

H am ilton—T he Bulthuis Manufac- 
ing Co., m anufacturer of gloves, over
alls, jackets, pants, shirts and sus
penders, has m erged its business into 
a stock com pany under the same 
style, with an authorized capital stock 
of $15,000, of which $8,040 has been 
subscribed and paid in in property

D etro it—T he Anglada Co. has en
gaged in business to m anufacture and 
sell dem ountable and detachable rims 
and. o ther p a rts and accessories iur 
m otor wheels, w ith an authorized 
capital stock of $50,000, of which $22 - 
500 has been subscribed, $3,500 being 
paid in in cash and $25,000 in prop
erty.

D etro it—T he E ngland M anufactur
ing Co. has engaged in business to 
m anufacture and deal in pressed sieel 
doors for autom obiles, auto bodies 
and all p a rts ,. appliances and equip
m ent connected with automobiles, 
with an authorized , capital stock of 
$50,000, which has been subscribed 
arid $6,000 paid in in cash.

B ronson—A new company has been 
organized under the style of the 
W arne-D ouglas Co. to manufacture 
and sell sheet m etal specialties, auto
mobile and m otor boat accessories, 
m etal castings and  hardw are special
ties, w ith ah authorized capital stock 
of $8,500 comm on and $6,500 prefer
red, which has been subscribed and 
$10,000 paid in in cash.

Another Association in the Field.
Pt. H uron, April 15— The mer

chants of Deckerville organized a 
Business M en’s Association on 
Tuesday evening last, with the fol
lowing officers:

President— David R. Brown.
V ice-President—Oswold Lawson.
Secretary—E. P. Carman.
T reasurer— C. H. Clement.
T he Saginaw  grocers will hold a 

banquet and sm oker on Tuesday eve
ning—grocers from  every town adja
cent to  Saginaw  have been invited 
to attend. T he P residen t and Secre
tary  of th e  S tate A ssociation will ad
dress them.

Pt. H uron  grocers and butchers 
will close W ednesday afternoons dur
ing June, Ju ly  and August.

J. T. Percival, Sec’y.

T he annual banquet of the Grand 
Rapids Retail G rocers’ Protective As
sociation, which was held at the Pant- 
lind H otel las t T hursday evening, was 
well attended. T he principal speech 
of the evening was made by Fred 
Mason, M anager of the Shredded 
W heat Co., of N iagara Falls, who 
gave his hearers some valuable advice 
and pertinen t suggestions. Mr. Ma
son is a pleasing speaker and his 
presence is alw ays regarded as a rare 
privilege by gatherings of grocers, no 
m atter where held o r  under what au
spices they are  conducted.

T he Gleye H ardw are Co. has been 
incorporated w ith an authorized cap
ital stock of $20,000, of which $16,500 
has been subscribed and $13,500 paid 
in in cash, to  engage in the hard
ware business , on Pearl ^trpet. - The 
stockholders are P auL H . Gleye, W al
te r Gleye, ,A. C .-pertsc1i an<i John F.
Healy.
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The Produce Market.
Apples —-• Jonathans, $5.50; Bald

wins, $4,50; Spys, $5.50; Russets and 
Greehings, $4; W estern  box apples, 
$3 per box,

Asparagus—$1 per doz.
Bananas — $1,50@2 per bunch, ac

cording to -size and quality.
Beets—65c pet bu, for old; 90c per 

doz. bunches for new,
B utter—The m arket has been very 

firm during the past two weeks, but 
prices hold about the same as a 
week ago. Receipts arriving are of 
good proportions for April, but the 
demand increases steadily and keeps 
the m arkets well cleaned up on all 
fancy goods. N aturally the m arket 
will be very sensitive at existing ex
trem e prices so close to  the grass 
season, and it is impossible to  tell 
how long the present high m arket 
will last. No relief seems likely, 
however, for ten days or two weeks. 
Cream ery extras command 32c in tubs 
and 33c in prints, Local dealers pay 
24c for No. 1 dairy and 19c for pack
ing stock.

Cabbage—5c per lb. for either new 
or old; California, per crate, $4.

Celery—Florida, $2 per crate; Cali
fornia, $1.10 per doz.

Cranberries — Late Howes, $6 per 
bbl.

Cucumbers—$1.75 per doz. for hot
house.

Eggs— Receipts are fairly liberal, 
as is norm al for the season, and the 
quality of the current receipts is at 
its best for the year. The m arket is 
barely steady, owing to  the large re
ceipts, but owing to the strong  ad
vances and firm m arkets the price 
seems unlikely to decline at present. 
W estern  operators appear to be will
ing to pay higher prices for eggs for 
storage than E astern  operators, and 
m ost of the available supply for that 
purpose is therefore being kept in the 
W est. Local dealers pay 18c, case 
count.

Grape F ruit—Choice Florida, $7 per 
box of 54s or 64s; fancy, $8.

Grapes—Im ported M alagas, $4.50@ 
5.50 per bbl., according to  weight.

Green Onions—15c per doz. for 
home grown.

Green Peppers—60c per small bas
ket.

H oney—20c per lb. for white clover 
and 18c for dark.

Lem ons — California, $4.50; Mes
sina, $4.25@4.50. -*

Lettuce —c ( H othouse, ? 12c per tb.; 
head, $2 per bu.

!Nuts-T>Ohio chestnuts, 16c per lb .; ' 
hickory, $1.75 per bu.; w alnuts and 
bptternut's,''75t p e r  bu. ■

! O nions—$2,50 p e r’ T>u.”  for Home 
grown ;$2 per crate for Spanish.

Oranges—Navels, $3.25@3.50.
Pieplant—California, $2.75 per 40 

lb. box.
Pineapples—Cuban are in liberal 

supply at $4.25 per crate for 24s, $4 
for 30s and $d3.75 for 36s.

Po tatoes—$1.40 per bu. for old 
stock.

Poultry—Local dealers pay 13c for 
fowls and springs; 7c for old roost
ers; 10c for geese; 14c for ducks; 16 
@18c for turkeys. These prices are 
for liveweight. Dressed are 2c higher.

Radishes—35c per dozen for hot
house.

Spinach—$1.25 per. bu.
Squash—2c per lb. for Hubbard.
Straw berries—The first strw berries 

arrived the first of the week from 
Louisiana and are selling a t $2.25 per 
24 pint case m ost of the week. The 
quality was very good, but a little 
green in color. I t  is expected that 
the supply will increase from now 
on. The first shipm ents were about 
ten days late in arriving, which was 
said to be partly  caused by the floods 
in the South.

Sweet Pota toes—$6.25 for Jerseys.
T om atoes—Six basket crates, $4.50.
T urnips—50c per bu.
Veal — 5@9c, according to  the 

quality.

The Grocery Market.
Sugar—In addition to  the decline 

of 10 points last week, the refiners 
reduced their quotations %c on Mon
day of this week, granulated being 
now quoted a t 5.05, New York basis. 
T he decline is, of course, due to 
m anipulations on the part of the re
finers to  enable them  to secure large 
stocks of raws during the period of 
heaviest receipts. As soon as they 
have their w arehouses full of raws, 
the price of refined will be marked 
up. T he uncertain ty  of the tariff bill 
which was passed by the H ouse re
m oving all the duty on sugar, is caus
ing. all buyers to take stocks spar
ingly and beet refiners are offering 
sugar m ore freely than they have for 
some time. No one seems to think 
th at the sugar bill as passed by the 
H ouse will be passed by the Senate, 
but a bill rem oving a part of the duty 
may go through.

T ea—T he m arket is now showing 
m ore signs of life under full prices. 
R etailers are buying m ore freely and 
the stocks of high grade Japans jin  
this country are getting  low. -There 
will be no surplus ^Tiett 'the  rt«w-ciio|) 
teas arrive in Ju ly .— T h e . call for 
package teas is. Increasing,, m ore ¡es
pecially those im ported afjegdy packf- 
ed, as they comej direct from  the pr|- 
ifl& go-downs, ar^ retain
tf ttlt  '^ ti^ iif^ l*  flavor and sweetnfess 
better than  repacked - teas,—  The

standard as fixed by the new Tea 
Board m eets with favor. Chinas will 
be absolutely uncolored and a uni
form  inspection will, no doubt, bring 
harm ony once m ore and general sat
isfaction to im porters. Congous are 
easy. Indias and Ceylons hold firm. 
B etter prices are expected in Japans 
for the rem ainder of the season.

Coffee—Rio and Santos grades are 
w ithout m aterial change. U nderlying 
conditions, however, are still very 
strong. Mild coffees are very firm on 
a basis alm ost as high as anything 
yet reached, and the outlook is still 
stronger, owing to crop damage due 
to unfavorable shipping conditions. 
M ocha is firm for the week, but no 
higher. Java is quiet and unchanged.

Canned F ru its—Apples are dull 
and unchanged. California canned 
goods show a fair m ovem ent a t un
changed prices. W in ter pack H a
waiian pineapple will arrive on the 
m arket soon, which will relieve the 
shortage for some time a t least. I t  is 
thought by some that the w inter pack 
is hardly as good as the sum m er pack, 
but the real difference is so small that 
it is hard to  detect. Prices are high
er than a year ago, but the demand 
continues to  increase.

Canned V egetables—Corn and peas 
are unchanged, both spot and future, 
and the demand is slack, except for 
very cheap corn, blocks of which 
have sold as low as 50c in a large 
way. The demand for corn is not 
nearly as large as it should be with 
prices as low as they have been and 
are at present. Some wholesalers 
think that the fact th at tom ato and 
pea prices are so high has caused the 
consum er to regard the entire line in 
the same light. T om atoes show a 
weakness both in spot and futures.

Dried Fru its— Peaches and apri
cots, both spot and future, are un
changed and dull. Raisins are quiet 
on spot; some demand for futures. 
C urrants are quiet and unchanged. 
T he continued weakness of prunes in 
secondary m arkets, due to holders’ 
anxiety to  sell a t alm ost any price 
in reason, has at last had an effect 
on the coast m arket, which has been 
firm and well m aintained. Sales were 
made during the week on the coast 
a t a substantial notch below the high
est point reached. The demand is not 
large anywhere.

Cheese—Stocks are very light and 
holders of old cheese can get about 
their own price for it. T he m arket 
is higher at present than a t any tim e 
since the war. T he few rem aining 
old cheese are firmly held, and no 
relief can be expected until new 
cheese comes forw ard in larger quan
tities, which it will not do for a 
m onth yet. New cheese now on the 
m arket rules 2@3c below old.

Rice—T he demand continues of a 
good size from  both the re ta iler and 
the consum er. Dom estic Japan, sorts 
are quoted from  5%@6Fiic per pound, 
:vfith! ¡fancy Carolina from  6@7j4c,
-f 'S tntchj-A -ll best Muzzy package 
fha!s advanced 10c per 100.

Syrups and M olasses—Glucose- has 
advanced’lc -  p e r t  gallon and com
pound syrup has advanced 4 scales. 
T here  a re  a  g reat inany retailers aVho 
have the  idea that if sugar declines

___ •

o r advances syrup should be^iffected, 
but th at is not the case, as, a g reat 
percentage of syrup consum ed is 
made from corn. The m arket has 

¡"been steadily advancing for a m onth 
or m ore on corn syrup and is still 
very firm. W holesalers report a good 
business in future maple syrup, but 
practically noth ing doing in spot 
goods.

Fish—Cod, hake and haddock are 
quiet and steady. Salmon shows no 
change and fair demand. Both do
m estic and im ported sard ine^ are un
changed and quiet.

Annual Banquet of Kalamazoo Re
tailers.

Kalamazoo, April 13— T he grocers 
and butchers of Kalam azoo and their 
friends to the num ber of 150 sat down 
to the banquet tables at their annual 
feed and talk-fest, which was held at 
the Auditorium  last .evening. Many 
in teresting  im prom ptu talks in ter
spersed with some of the “late ones” 
were given and every phase of the 
m eat and grocery business with the 
exception of the high cost of living 
was discussed.

Following the banquet, A cting 
President H enry J. S ch aberg ’ in tro 
duced the toastm aster, Stephen A. 
Marsh, who read a le tter from ge
nial Gene W elch, who was unavoid
ably detained in Chicago, in which 
he expressed his regret at not being 
able to  attend and assist in the fes
tivities.

Short talks dealing with co-opera
tion, the credit system  and the bene
fits derived from early evening and 
Sunday closing were offered by 
Messrs. J. Rockwell, George F ree
man, C. R. How ard, F rank Bowen, 
Glen Kent, W illiam  Slater and Selig 
Stern.

Butter and E gg Buyers Organize.
Pt. H uron, April 16—In the neigh

borhood of fifty wholesale and retail 
butter, egg and poultry  dealers from 
all over th d 1 Thum b district and De
tro it held an enthusiastic m eeting in 
this city April 10 and form ed an or
ganization which will be known as 
the Pt. H uron D istrict of the State 
B utter ,Egg and Poultry  Association. 
The object of the organization is to 
have the m erchants and farm ers co
operate in the buying of eggs on the 
loss-off o r quality basis in the future.

T he Association will held another 
m eeting within a few weeks, by which 
time it is expected the egg-producing 
and purchasing m arket will be much 
improved in the Thumb. Members 
of the S tate A ssociation were in a t
tendance, as was also C. L. Opper- 
man, representative of the Bureau of 
Animal Industry  of the D epartm ent 
of A griculture, W ashington, D. C.

W . A. W illiam s, of Sandusky, was 
elected President of the new A sso
ciation and J . ’F. Ruff, of Pt. H uron, 
Secretary1 an<f T re^^urer.

One Insertion Enough.
> E aton R apids,-A pril 15—W e re
cently fnstrudtbd you to  insert our 
advertisem ent several weeks, but we 
And thkt one insertion is enough. It 
has already brought us m ore replies 
than  we can answ er in a week.

L aF ever & Minnie.

mailto:4.25@4.50
mailto:3.25@3.50
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Our Con Mayor Attempts a N ew  Con 
Game.

T he action of the city adminis
tration  in seeking bids from  D etroit, 
Chicago and the banks of o ther cit
ies for the use of the city  funds is 
probably intended as a wild sort of 
bluff designed as a m eans of w ork
ing the Grand Rapids banks for a 
higher in terest offer. T he Grand Rap
ids N ational City Bank now carries 
the city deposit and pays 2.30 per 
cent, on daily balances and the finan
cial acumen of the city hall is try ing  
to  get b e tte r term s, which, of course, 
is justifiable if fair m eans be taken. 
T he plan is to  get offerings for p o r
tions of the funds as time deposits 
for six o r nine m onths or until, it is 
estim ated, the m oney will be needed 
for municipal purposes, and to  car
ry  the balance in one of the city 
banks on the usual basis of daily 
balances. This plan m ight work, but 
it m ay not have occurred to  the city 
hall talent th at the in terest on the 
time deposits is about all th at the 
city would get out of it. T he chances 
are that the banks would look upon 
the am ount kept at home for cur
rent needs as an ordinary com m er
cial checking account and th at no in
terest would be allowed on the daily 
or any o ther kind of balances. To 
have a considerable portion  of the 
city funds earning nothing would 
m ore than offset the increased earn
ings on the tim e deposits.

As a m atter of fact the city depos
it is not especially attractive as a 
banking proposition and several of 
the city- banks would not accept it 
on any term s that involved paying for 
the use of the m oney The deposit 
m ay am ount to a million and a quar
ter in July, when the taxes have just 
been collected, and in June, a year 
later, there may be only a hundred 
thousand to  the city’s credit. D ur
ing the year the fund is subject to 
violent fluctuations. A hundred thou
sand or a quarter of a million m ay be 
dumped into the depository or pulled 
out of it w ithout the slightest notice 
and the bank that carries the deposit 
m ust adjust itself to these fluctuations 
as best it can. I t  m ust always carry 
a heavy reserve to  m eet any demand 
the city may make and this naturally  
reduces the earning capacity of the 
deposit as a whole. T o make the 
funds at all profitable it is often nec
essary to  expand loans and discounts 
on the shortest possible notice or to 
contract them  w ith a jerk. I t  takes 
skill and experience to  do this, and 
because of the difficulties attending 
it few of the banks w ant to bother 
with the account a t all, figuring that

the same effort put into o ther direc
tions will accomplish better results.

T he county receives 3.26 per cent, 
on its daily balances also from  the 
Grand Rapids N ational City, but this 
account came into the bank from the 
old N ational City, which for some 
reason was particularly  anxious to 
get this account when the bids were 
invited, and bid up accordingly. The 
county fund is not as large as the 
city and it does not fluctuate so vio
lently and for this reason it is more 
desirable, but it is unlikely that any 
such bid would be received for the 
m oney at this time. W hen the State 
T reasurer carries funds in the banks 
about the State the interest allowed 
for the use of the funds is 2J4 per 
cent. T he State deposits are fairly 
staple, with no day to  day fluctua
tions and usually with ample notice 
as to  when the m oney will be need
ed. T he U nited States deposits are 
allowed 1 per cent, in terest for special 
deposits and 2 per cent, for postal 
savings deposits. Bank deposits are 
carried in this city to an am ount in 
excess of $4,000,000, and the interest 
on these is 2 per cent., and except 
that the am ount is steadily growing 
larger the fluctuations during the year 
do not exceed 20 per cent., which 
m akes them, as a whole, fairly steady. 
In  com parison with what the State, 
the Federal Governm ent and the de
positing banks receive for their bal
ances it will be seen th a t the city 
with its 2.30 per cent, is faring toler
ably well.

The city hall m ovem ent to  get bids 
from  outside banks is based m ore or 
less on the assum ption that this city 
has a m oney trust—th at the banks are 
in a combine against the city. And 
this is nonsense. T here is a friendly 
feeling am ong the banks and in many 
ways they w ork together, but if the 
city deposit were as desirable as 
some people think it ought to  be 
there would be the keenest kind of 
rivalry for it, and the fight would 
be three cornered. The Old National 
and the K ent State would be found 
in one corner, the Fourth  National, 
the Commercial and the Peoples in 
another and the Grand Rapids Na
tional City and the City T ru st and 
Savings in the third, and the Grand. 
Rapids Savings doing the friendly 
between the Old and the Fourth  In 
m atters of general policy and princi
pal the banks stand together, but 
when it comes to  getting  good busi
ness friendship is forgotten.

If the city should make one of the 
banks of D etroit, o r Chicago, or

An Ideal Investment j
Carefully selected list of Bonds and Preferred Stocks of ; 
Public Utility Companies in large cities netting 5% to 71

j
Descriptive circular on request.

A. E. Kusterer & Co. !

If all your time is not taken

You Can Add to Your Income
Selling Life Insurance for 

The Preferred Life Insurance Co. of America
Grand Rapids, Mich.

ASK US HOW  WILLIAM A. WATTS, Sec’y  and Gen’l Mgr.

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

Fourth National Bank
Savings
Deposits

3
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Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Capital
Stock

$300,000

United
States*
Depositary

Commercial
Deposits

Per Cent 
Interest Paid 

on
Certificates of 

Deposit 
Left

One Year

Surplus 
and Undivided 

Profits

$250,000
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some o ther city, the depository for 
the m unicipal funds it would be in
teresting  to know what would be the 
attitude of the city banks in regard 
to the city checks and drafts. W ould 
they cash the checks as presented at 
par or would they charge a fee for 
their collection? The paym ent of out
side checks is a favor or accomm o
dation which the banks extend to 
their customers, and in this city it is 
done gratuitously. In  New Y ork and 
in many other cities a collection fee 
is charged. If the banks here should 
charge fees on the municipal checks 
drawn on an out of town depository, 
as they would be entirely justified in 
doing, is it not likely th at the admin
istration  would hear som ething drop?

ert Spier, Chas. W . Garfield and Jas. 
R W ylie. Mr. H ollister offered prizes 
of $35 and $15 for the best essays of 
1,000 words on the best plan for han
dling country checks.

Rudoph Brewer, of the Grand Rap
ids N ational City, and R obert Spier, 
of the Old National, w ent to  Kalam a
zoo Monday to institute a local chap
te r am ong the bank clerks there.

President Jam es R. W ylie has re
turned from  a two weeks’ visit in 
W ashington. He was accompanied 
by his wife and their son joined them  
for the E aster holiday T his was the 
first time Mr. W ylie had been in 
W ashington in several years and he 
found much to  in terest him.

Aside from any o ther considera
tion the depositing of the city funds 
in any o ther than the banks of Grand 
Rapids would be an injury to Grand 
Rapids and one th at should not be 
seriously considered for an instant. 
I t  would mean a large am ount of 
m oney paid in by Grand Rapids tax 
payers being sent away, instead of 
being kept here where it would be 
available for the use of Grand Rapids 
business men. I t  would be giving 
the business men and m anufacturers 
of some o ther town the benefit of 
Grand Rapids wealth. T he city could 
better deposit the money in the 
Grand Rapids banks w ithout in ter
est than to send it away at any in
terest th at any outside bank would 
be likely to  offer.

The Grand Rapids National City 
boys captured two first and two 
second prizes as operators of the 
Burroughs adding machine last week 
and are prepared to defend their laur
els against all comers. T he contest 
was one of the features of the m eet
ing of the local chapter of the A m er
ican In stitu te  of B anking and was 
held a t Grace Parish House, follow
ing a dinner served by the ladies of 
the church. T here were two con
tests, one of 200 checks and the  o ther 
of 100, and the prizes $10, $7.50 and 
$5, first, second and third, respective
ly, in each class, the B urrough com
pany offering them. In  the 200 check 
contest Chester Stubbins, of the 
Grand Rapids N ational City, made his 
finish in 3 minutes, 1 second, and in 
doing so scored a world record. T he 
best previous record was that of W. 
L. Sherwood, of H artford , Conn., who 
took a fraction of a second longer. 
George Corrigan, also of the Grand 
Rapids National City, finished second 
in 3 minutes, .39J^ seconds, and A. J. 
Sparks, of the Fourth, third in 5 m in
utes, 13Yz seconds. In the 100 check 
class I). J. Foley, of the Grand Rap
ids National City, took first prize in 
2 minutes, 16 seconds; W allace 
Gould, of the same bank, second in 
2 minutes, 19 4-5 seconds, and Philip 
Holloway, of the Old, third in 2 m in
utes, 33^2 seconds. The perform ance 
of Mr. Stubbins is considered a re
m arkable display of speed. I t  in
volves less than 1 second for the han
dling of each check Frank W elton 
presided at the m eeting as toastm as
ter and am ong the speakers were 
Clay H. H ollister, Paul S tetson, Rob-

W ith several counties yet to  hear 
from bonds to  the am ount of nearly 
$2,000,000 were voted in the April 
election for good roads. K ent and 
O ttaw a counties each voted $600,000, 
Genesee voted $500,000, Gogebic 
$150,000, H oughton $25,000, Benzie 
$15,000 and Erie township, M onroe 
county, $30,000. T his is an encourag
ing sign. I t means th at public sen
tim ent at last is awakened to  the im
portance of good roads and th at the 
people are going in for them  in a 
way and on a scale th at m eans busi
ness. T o a large degree distances in 
the country are m easured not by 
miles but by the condition of the 
roads. T he farm  on a poor road two 
miles out is farther from  m arket
than the one ten miles away on a 
good road. T he condition of the 
roads will make a difference in the
cost of living for the city m an as the 
cost of delivery from  the country 
will be less, and it will add infinitely 
to the attractiveness of life on the 
farm and will help keep the boys at 
home. The expenditure of nearly 
$2,000,000 this year ought to  m ake be
tween 600 and 800 miles of good road. 
This is not so very much consider
ing the road m ileage of the State, but 
it will help and the g reatest and best 
help will be in the encouragem ent it 
will give o ther counties to do like-

Quotations on Local Stocks

Am. Box B oard  Co., Com. 
Am. Box B oard  Co., Pfd.
Am. Gas & Elec. Co., Com. 
Am. Gas & Elec. Co., Pfd. 
Am. L ig h t & T rac . Co., Com. 
Am. L ig h t & T rac . Co., Pfd. 
Can. P u g e t Sound Lbr.
C ities Service Co., Com.
C ities Service Co., Pfd. 
Comw’th  P r. Ry. & L t. Com. 
Comw’th  P r . Ry. & L t. Pfd. 
D ennis S a lt & Lbr. Co.
F o u rth  N ationa l B ank 
F u rn itu re  C ity  B rew ing  Co. 
Globe K n ittin g  'W orks, Com. 
Globe K n ittin g  W orks, Pfd.
G. R. B rew ing  Co.
G. R. N a t’l C ity  B ank 
G. R. Savings B ank 
H olland-S t. Louis Sugar, Com 
K en t S ta te  B ank  
Lincoln G as & Elec. Co. 
M acey Co., Com.
M acey Com pany, Pfd. 
M ichigan S ugar Co., Com. 
M ichigan S ta te  Tele. Co.. Pfd. 
N ational G rocer Co., Pfd. 
Pacific Gas & Elec. Co., Com. 
Pacific Gas & Elec. Co., Pfd. 
Peoples Savings B ank

Bonds.
C h attanooga  G as Co. 1927
D enver G as & Elec. Co. T949 
F lin t Gas Co. 1924
G. R. Edison Co. 191«
G. R. Gas Light- Co. 1915
G. R. R ailw ay  Co. 1916
K alam azoo G as Co. 1920
Sag. C ity Gas Co. 1916

A pril 16, 1912.

and Bonds. 
Bid. Asked.

30
92
78 84
47 48

302 304
107 108

3 3%
88% 91%
85% 86
63% 65
92 92%

100
200

75
112% 115
10O 101

210
178 181
185

• 9% 10%
260
35% 37%

200
99 100
94 96

100 101%
87 88
65 65%
91 92%

250
105 107

I. 90 92
1. 82

95 97
95 97
96 97%
97 99

100% 100%
100 101
95 100

99

In the District Court of the United
States, W estern District of Mich

igan, Southern Division, in 
Bankruptcy.

In the m atter of Julius Van De 
Kopple, bankrupt, notice is hereby 
given that, in accordance w ith the 
order of this court, I shall sell at pub
lic auction to  the highest bidder on 
Friday, April 26, at 10 o’clock a. m., 
at the store form erly occupied by the 
bankrupt, No. 323 W est Leonard 
street (old num ber), near Alpine ave
nue, Grand Rapids, Michigan, the 
stock of clothing and furnishings of 
said bankrupt. Said stock is apprais
ed as follows: M en’s clothing, $598.88; 
hats and boys’ clothing, $426.29; 
m en’s furnishings, $349.52; total, 
$1,374.69. An itemized inventory may 
be seen at the office of K irk E. 
W icks, Referee in Bankruptcy, 
Housem an building, Grand Rapids, 
Michigan.

Said sale will be for cash, and sub
ject to the approval of this court, 
and notice is hereby given th at if an 
adequate bid is obtained, said sale 
will be approved within five days 
thereafter, unless cause to the con
trary  be shown. W m. B. Holden, 
Chas. V. Hilding, T rustee.

Grand Rapids, Mich.,
A ttorney for T rustee.

Merchant’s Accounts Solicited 
Assets over 3,000,000

! ^ RAN Dj^ lMDS^AviNGsjV \N  K I

Only bank on North aide of Monroe street.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, .Mich.

Capital - - - $500,000
Surplus and Profits - $300,000

Deposits
6 ^  M illio n  D o lla rs

HENRY IDEMA - - - President
J . A. COVODE - - Vice President
H. W. CURTIS - - - Vice President
A. H. BRANDT - - - - Cashier
CASPER BAARMAN - Ass’t Cashier

3fc%
Paid on  Certificates

You can transact your banking business 
with us easily by mail. Write as about it 
if interested.

We recommend the purchase 
of the

Preferred Stock
of the

C ities Service  
Company

at prevailing low prices

Kelsey, Brewer & Company
Investment Securities 

401 Mich. Trust Bldg., Grand Rapids, Mich.

S U R P L U S  F U N D S
Individuals, firms and corporations having a large reserve, a 

surplus temporarily idle or funds awaiting investm ent, in choos
ing a depository m ust consider first of all the safety of th is money.

No bank could be safer than  T h e Old National Bank of 
Grand Rapids, Mich ., w ith its large resources, capital and 
surplus, its rigid government supervision and its conservative 
and able directorate and management.

The Savings Certificates of Deposit of th is bank form an ex
ceedingly convenient and satisfactory method of investing your 
surplus. They are readily negotiable, being transferable by in
dorsement and earn interest a t the rate of 3J^ % if left a year.

THE OLD NATIONAL BANK
G R A N D  RAPIDS, MICH.

N ew  N o . 177 M onroe A ve. Old N o . 1 Canal St.

2 lA %Every Six Months
Is what we pay at our office on the Bonds we sell.

$100.00 Bonds—5% a Year
THE MICHIGAN TRUST CO.

Place your Buy and Sell orders with

Citz. 1122 G. H. Corrigan & Company Bell M-229 

INVESTMENT SECURITIES
341-343 Michigan T rust Building Grand Rapids, Mich.

They will be handled promptly and properly and only a 
commission charged you.
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D EV O TED  TO T H E  B E S T  IN T E R E S T S  
__________O F  B U SIN ESS M EN._________

P ublished  W eekly  by
TRADESM AN COMPANY

__________ G rand  R apids, M ich.
Subscription Price.

O ne do lla r p e r  year, payab le  s tric tly  in 
advance.

F ive  do llars  fo r  s ix  years, payab le  in 
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T H E  STATE DISGRACED.
T he Republican S tate convention in 

Bay City last week, for the election 
of delegates to  the National conven
tion, was not a credit to the State 
nor was it an incident for the party  
to be proud of. I t  was m arked by 
riotous disorder. The fact th at the 
militia was called out, ostensibly to 
preserve the peace, but in reality as 
a furtherance of a partisan design, 
was as great a disgrace to the State 
and the party  as the disorder itself. 
In all the seventy-five years that 
Michigan has been a State, in all the 
fifty-four years we have had a Re
publican party, never has it been nec
essary to make use of o ther than o r
dinary m eans to  keep the peace On 
many occasions partisanship has run 
high, many tim es factionalism  has 
been bitter, but never before has it 
been necessary to  call out the troops. 
Tt was not necessary last week, but 
Governor Osborn had the authority  
to do so and he used his authority  
to bolster up the Roosevelt boom, 
which' he favored. His folly has 
brought hum iliation to the S tate and 
shame to his party.

The riotous convention and the 
calling out of the troops is being used 
by the so-called progressive papers 
as an argum ent for the direct prim 
ary for President. The argum ent, 
however, is not valid. No m atter 
what political system  we m ay have, 
no m atter w hat reform  ideas may be 
adopted, if we have small caliber men 
in high places, we are bound to  have 
episodes of which the S tate will not 
be proud. No m atter w hat the m ethod 
may be of m aking nom inations, with 
a grandstander like Osborn in the 
G overnor’s chair and a ra ttle  head 
like W. Frank Knox at the head of 
the State Central Committee, there is 
certain to be trouble if sober, intelli
gent men venture to  oppose the crazy 
notions they put forth. I t  is not a 
new m ethod of m aking nom inations 
that the State needs, but men of in
telligence, ability and patriotism  in 
the places of responsibility.

Governor Osborn is the chief cham 
pion of the Roosevelt cam paign in 
Michigan, and why he is so ardent a 
Rooseveltian has not been explained. 
Up to three or four m onths ago he 
was an ardent T aft man. He was say
ing in the speeches he made that 
T aft was the g reatest of living sta tes
men, and he loved to  have his name

and th a t of T aft coupled together. 
T hen he made a trip  to  W ashington, 
and when he returned he was a 
Roosevelt man, ready to go any 
length in behalf of the Rough Rider. 
He made no explanation of his sud
den change in front. He told nobody 
why or wherein President T aft had 
become unfit. He simply returned a 
R oosevelt man, ready to  call special 
sessions of the Legislature, to  call 
out the troops, to  use the entire pow
er and influence of the State admin
istration  -to deliver the Michigan vote 
to  the candidate whom he preferred. 
The real reason for his change is 
said to  be that he asked President 
T aft for the appointm ent of Frank 
Knox to an office which for several 
very good reasons could not be given 
him. The President is said to  have 
prom ised him som ething equally as 
good as soon as m atters could be ar
ranged, but the Governor insisted up
on the particular office he had asked 
for and it hurt his vanity that it 
should not be granted at once, and 
therefore friendship ceased. Thus it 
appears th at the S tate has had its 
two sessions of the Legislature, and 
the. disgraceful Bay City convention 
as the result of a disappointm ent over 
a petty  Federal appointm ent.

NO TABLE SHOW  W INDO W S.
T he Grand Rapids m erchants give 

much attention  to their show win
dows. The display of seasonable 
fabrics and finished goods and of 
those things in which special sales 
are being held are always attractive. 
They do not confine them selves to 
traditional lines, however. If the oc
casion w arran ts it they do not hesi
tate  to break out into special set
tings to emphasize a desired point. At 
the present time the Spring Dry 
Goods Co. has one window arrang
ed show ing a bunch of children at 
play in the sand. The children are 
in jum pers of gingham, w ith wide 
brim  hats on their heads and sandals 
on their feet and they have little 
shovels to dig with. The scene may 
be a back yard sand pile or the beach 
at the lake shore, but it is one that 
will catch the eye of everj' parent, fur
nish ideas for dressing the little ones 
and create a desire. Foster, Stevens 
& Co. are featuring their sporting de
partm ent in one of their windows. 
T he display shows all sorts of fishing 
tackle and a sign, changed every 
m orning, tells just how m any days re
main before the trou t season opens. 
T here is the appeal to  the small boy 
and to o thers who are fond of the 
National game in an assortm ent of 
balls, bats, m its and face guards. J. C. 
H erkner has a way all his own to a t
tract atten tion  and the H erkner store, 
taking it in season and out, is one 
of the m ost attractive in the street. 
The display includes the usual stock 
to be found in a jew elry store, gems, 
watches, pin§, and such things, but 
the special feature—and one that a t
trac ts much a ttention—is a bunch of 
the flowers that may be in season, us
ually displayed in a receptable of cut 
glass. Ju s t now the display is of 
trailing arbutus in the foreground and 
a beautiful azalea in full bloom above 
and back of it. Fred A. W urzburg

also makes a frequent use of flowers 
in the windows of his linen store, us
ually old-fashioned garden flowers 
which he brings from  his home gar
den where his wife raises them. The 
Heym an Co. has fitted up four of its 
windows as a suite of rooms, com
pletely furnished. The room s are bed 
room, dining room, library and living 
room, and in the angles of the win
dows are shown small entrance halls. 
These rooms are furnished ju st as 
they m ight appear in the home, in
cluding the wall decorations, rugs and 
draperies, and the various articles 
shown are neatly priced for the infor
m ation of the passer. T he room s can 
be rearranged with different furniture 
as often as desired, and one can be 
transform ed into a kitchen and an
o ther into a den if occasion demands 
it. In this city attractive store win
dows are the rule ra ther than the ex
ception, but those named are m en
tioned because they bring out some 
special idea that makes them w orthy 
of attention  and remark. Next week 
some of the other stores will have 
their special attractions. The win
dow displays are always changing and 
there is always som ething new to see 
even for those who are daily on the 
street.

SW AT T H E  FLY.
The campaign against the fly, 

which gained substantial proportions 
last season, has been taken up bright 
and early this year and the indica
tions are favorable that it will be 
pushed with vigor. As a sanitary 
measure and as a m atter of cleanli
ness it ought to be. The slogan of 
the campaign is, Swat the Fly, and 
this slogan, to make the campaign ef
fective, should be given a broad and 
generous interpretation. I t  should 
mean m ore than smashing the fly 
when it comes hovering around. The 
campaign should be even more 
against the places where the flies 
breed than against the fly itself. De
stroy the breeding places and the fly 
will cease to be a nuisance and a 
menace. Clean up the back yard and 
the alley. Do not let filth of any 
kind accumulate. Protect the manure 
pile and the vault. Fill in the low 
places and be sure no garbage is left 
around to  fester in the sun. Screen 
the doors and windows. Go after 
the places where the flies breed and 
the rest of the campaign will be 
easy—at least, it will be much easier. 
The fly is a dem onstrated dissemina
tor of disease. I t  carries the germ s of 
typhoid and other diseases. I t  flits 
from the m anure pile to the bu tter 
dish, from  the foulest filth to  the food 
which the baby is eating. Its  pres
ence is a m enace and its destruction 
a sanitary measure. In  tropical coun
tries it has been found that the rem 
edy against yellow fever and against 
malaria is to suppress the mosquito. 
By going after the places where m os
quitoes breed it has been possible to 
make tropical cities as safe as the 
cities of the N orth. H ere in the 
N orth the great menace is not the 
m osquito but the house fly, and if 
the N orth can learn to  swat the fly 
as it should be swatted, at the breed
ing places, many sanitary problem s

will be m ade m uch easier of solution.
Aside from  sanitary  considerations 

the storekeeper should be an ener
getic fly sw atter. T he store that is 
free from  flies is m ore attractive than 
one th at is full of the  pest. The store 
is m ore easily kept clean and pre
sentable, and the stock rem ains fresh 
looking longer if flies are not around. 
F'or business reasons, if for no other 
the storekeeper should make his fly 
cam paign energetic and effective, and 
now is the  time to  start, before the 
flies have come forth .

T H E  SA LVE OF HUMOR.
W e m ay become tired  of the wag 

and his droll sayings, and yet the 
practical use of his observations in 
keeping good nature  upperm ost is ap
parent. Ju s t a few days ago we heard 
of a m ost opportune illustration of it, 
which served to  appease the w rath of 
a sparring  high school class, and 
cause a bubbling over of m errim ent 
ju st a t the critical m om ent when 
harsh w ords were being picked up 
as missiles. “W ouldn’t it be awful,” 
rem arked the lad who was better at 
m aking fun than studying, “if the 
rest of you people would all flunk and 
I would be the only one who would 
pass.” T he absurdity  of the situation 
had the desired effect, and others 
took up the impossible situation with 
various jests, fo rgetting  for the 
tim e th at they had a disagreement.

Lincoln has been criticised for the 
proneness to  telling funny stories, 
even in the m ost critical moments 
during the g reat war. He has told 
some of his nearest friends in confi
dence th at it was not his indiffer
ence but his intense suffering over 
the situation which compelled him 
to relax; and w ithout an occasional 
recourse to  hum or he believed that 
he would have died from  worry.

F ortunate  are those who can thus 
relieve the friction of life in part. 
The habit is often innate, but it is 
one which m ay be acquired. If we 
make up our m inds to  laugh at mis
fortune we have gained a victory 
over it. Incongru ity  has its uses. 
The absurd com parison may render 
life for some one a bit brighter. 
H um or is a healing salve of old 
grievances; it is the oil which stops 
friction and renders the bearings 
m ore easily running. I t  costs noth
ing. I t  m ay be found widely scat
tered. E ncourage the  kind which has 
no sting, either on those around you 
or on yourselves.

A correspondent avers th at the 
famous crack in the L iberty  Bell is 
not a crack, but only the facsimile of 
a crack. H is assertion is th at the 
original bell was indeed cracked, but 
th at the presen t bell is a recast from 
a m odel of the  old one, with the 
crack filled up, though still showing 
the lines of the defect.

The address on A Business Con
science, published on pages 20 and 
21 of this w eek’s paper, was prepared 
and delivered by H on. Charles W. 
Garfield, who can probably talk  bet
te r and w rite be tte r on subjects akin 
to right th inking and righ t living than 
any o ther man in Michigan.



April 17. 1912 M I C H I G A N  T R A D E S M A N  ' f

■HE tremendous popularity of Mayer Martha Washington Comfort Shoes is steadily increasing. An 
army of particular women have discovered their comfort and wearing qualities and insist on the 

genuine. These women are alert to the superiority of Martha Washington Comfort Shoes and have de
veloped a habit of keen discrimination against substitutes.

The demand is for Martha Washington Shoes. Seven out of every ten comfort shoes sold are Martha 
Washingtons. Why not handle the brand that sells and for which you have to make no apologies. A 
heavy newspaper advertising campaign will be conducted in May and June. If you do not carry Mayer 
Martha Washington Comfort Shoes, this is a good time to begin.

WRITE FOR PARTICULARS

F. MAYER BOOT & SHOE CO. MILWAUKEE, WIS.
LARGEST MANUFACTURERS OF FULL VAMP SHOES IN THE WORLD
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' ! ÖVES Am > hardware

Michigan Retail Hardware Association.
P resid en t—C harles H . M iller, F lin t.
V ice-P residen t—F. A. Rechlin, Bay 

City.
S ec re ta ry —A rth u r J . Scott, M arine City.
T rea su re r—W illiam  Moore. D etroit.

The Express Company Abuses To Be 
Ended.

Abuses in the express service have 
reached such a point that the Interstate 
Commerce Commission now has in hand 
an elaborate plan for reform. From 
time to time American Artisan has di
rected the attention of its readers to the 
overcharges and unsatisfactory delivery 
service of the express companies, and 
the necessity of united protest on the 
part of shippers. This agitation has 
been taken up so generally that the at
tention of the Interstate Commerce 
Commission was forcibly directed to the 
matter. Much credit for this outcome 
is due to Secretary Mitchell and the 
American Hardware Manufacturers’ 
Association untiring work in his behalf.

The commission detailed a score of 
experts to go over the books of the 
express companies and they brought to 
light figures that seemed to surprise 
even the companies’ officials and com
pelled them to admit that reforms were 
absolutely necessary.

It was shown, for instance, that one 
company in a single day had made 4,000 
undercharges and overcharges and an
other had made 3,000 undercharges 
and overcharges in 24 hours. Commis
sioner Kane declared that if the Federal 
Government would prosecute every 
overcharge it would bankrupt and put 
out of business every express company. 
in the United States. He estimates 
that 10,000 protests had been received 
by the Interstate Commerce Commission 
against this practice alone. The Com
mission is confident that the plan which 
it has now devised will result in making 
the express rate intelligible to the av
erage citizen and will do away with the 
system of overcharging. It must be 
noted in this connection that under
charging is quite as objectionable as 
overcharging, since the law contem
plates uniform rates to all shippers.

The proposed reforms include a sim
plified form of receipt, a system that will 
prevent express companies from charg
ing at both ends, the extension of de
livery limits in many towns and cities 
and several other suggestions of relief 
advanced by commercial organizations 
and shippers generally.

But more important will be a sys
tem of charges which the commission is 
working on. The commission has 
evolved a zone system which it is said 
will approximate the charges under a 
parcels post service.

It is believed that the proposed zone 
system of charges is the only feature 
of the comprehensive readjustment plan 
contemplated by the commission that

the companies will contest. The com
mission, however, has the right to name 
reasonable rates on the express busi
ness, and it is going ahead with the de
termination to bring about a readjust
ment of the tariff schedules in a way 
that will be fair to the companies and 
the public alike.

W hatever measure of relief may 
come from this action of the Inter
state Commerce Commission will be due 
primarily to the protests of vigorous 
and insistent shippers who have been 
inconvenienced by the poor service of 
the express companies.—American Ar
tisan.

Handling" Mixed Paint at Retail.
Dealers in ready mixed paint do not 

need to be reminded of the fact that 
more than ordinary difficulties have be
set the paint trade in the past year or 
two. The unprecedented advance in 
linseed oil put paint prices up to record 
figures, and for a time threw a wet 
blanket over painting prospects. Then 
came a reaction. Oil declined in price 
and some manufacturers have reduced 
their prices. This again disturbs the 
market, though it may result in slightly 
•stimulating the sale of paint. It is not, 
however, satisfactory to those dealers 
who put in stocks of paint at the high 
price and who must now take a loss of 
10 to 15 cents a gallon on such stocks 
if sold at the new reduced prices.

There are two kinds of mixed paint 
that can be handled year in and year 
out profitably—the highest grade for 
dependability and profit and a cheap 
grade of so-called “barn paint” for the 
trade demanding that quality. For resi
dences nothing but the best is safe to 
handle; and the proof of this statement 
is that those paint dealers who sell a 
strictly high grade paint on a profitable 
margin stay in business year after year, 
while handlers of unreliable brands 
drop out of the game after one or two 
seasons.

As for the cheap paint, it has its 
legitimate use and for that purpose it 
may be quite as good as the more ex
pensive mixture. The farmer who 
wants to preserve his roofs, fences or 
barns will not buy the highest quality 
of mixed paint for that purpose, nor 
need he; there are excellent brands of 
roof paints that can be had at a lower 
cost. It is not a question of price but 
of quality in these. Handle paints of 
good quality, whatever use they may be 
intended for. Sell at a fair margin of 
profit, and the paint department may be 
relied upon to give a good account of 
itself. The high quality will hold the 
trade and the satisfactory price will 
make the business profitable to the re
tailer.

The woman who puts paint on hev 
face is making-up for lost time.

A Friend of the Family.
W hen Miss Ann Pickett dropped 

in on her neighbor, Mrs. Spicer, and 
found her moping over the frag
ments of a gilt vase, Miss Ann sym
pathized generously. “It must have 
been quite a costly vase,” she said, 
looking admiringly at the pieces.

“No, it only cost six bits,” Mrs. 
Spicer acknowledged. “ ’T ain’t that I 
feel so bad about.”

"Maybe it was a gift that you priz
ed because of associations—”

Mrs. Spicer shook her head. “Jim 
and I bought it over in Tompkinsville 
a long time ago; I prized it because it 
was such a saving to the family. The 
first year we had it I kept it on the 
front shelf for a general ornam ent; 
then when Jim ’s birthday came and I 
hadn’t anything else handy to give, I 
gave him the vase for his own. Next 
Christmas, instead of paying out good 
money to buy som ething new, he 
gave it back to me for a Christmas 
present; then I gave it to. Jim, Jr., on 
his birthday, and he gave it to Sue 
Belle on hers.

“The next spring all the kinfolks 
got up a  birthday party for old Aunt 
Sallie Spicer, and we took her the 
vase; after she’d kep’ it a good bit, 
she gave it to Jim ’s sister Jane for a 
weddin’ present, and afterward Jane 
gave it to me and Jim when we had 
our china weddin’. I was counting 
on giving it to Jim again on his next 
birthday, and now here it is smashed 
to flinders.

“I tell you, Miss Ann, it most 
makes me cry to think of losing such 
a useful family article—so near Jim ’s 
birthday, too!”

Simply be filled with the thought 
of good, and it will radiate. You do 
not have to bother about it any 
m ore than you need to trouble about 
your digestion.

R O B I N  H O O D  |
AMMUNITION ( )

Ask for special co-operative selling plan. Big I 
Profits

Robin H ood Am m unition Co.
Bee St., Sw anton, Vt.

A Gooa Investment

PEtNUTROASTERS 
ang CORK POPPERS.

Grot Variety, $8.50 to $360.» 
e a s y  t e r m s .

Catalog Free. 
KIN6EBY MF& Ctk,106-108 L  Pearl St.,Cincinnati,0

Established in 1873 

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work
T H E  W EA TH ERLY  CO.

18 Pearl Street Grand Rapids, Mich.

Attention
If you intend to remodel your 

Store or Office this Spring, con
sult us in the matter.

We can give you some valuable 
pointers and save you money on 
your outfit. Get our estimate be
fore placing order.

Nachtegall Manufacturing Co.
Store and Office Equippers 

419-441 S. Front St.
Grand Rapids, Michigan

CLARK-WEAVER CO.
WHOLESALE HARDWARE

GRAND RAPIDS, MICHIGAN
W e A LW A Y S Ship  G o o d s Sam e D ay  O rd er is  R eceived

Which line are you interested in?

IM P L E M E N T S
Harness, Trunks and Bags 

Collars, Whips, Buggies
You will be glad to get the Sunbeam Catalog 

Say which one—no charge

Brown & Sehler Co.
Home of Sunbeam Goods

Grand Rapids, Michigan
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M AKING SALES BY MAIL.

H ow To Interest and Influence Pros- 
spective Customer.

W ritten  fo r th e  T radesm an .
How do you land a custom er?
“Talk to  him,” says the salesman.
“W rite  to him,” says the advertis

ing man.
“Both,” says the m erchant, and he 

is right. Ju s t the same, even he 
fails to practice w hat he preaches 
and puts too much emphasis either 
on one side or the other.

T here is a good reason, too, for Mr. 
M erchant may be a skillful salesman 
and a crude le tter writer, or he may 
construct attractive handbills and yet 
s tu tte r when he speaks.

T he ideal advertising system  in
cludes all m ethods. The m an w ith 
one cartridge soon ceases firing. Bird 
shot is not adapted to  all kinds of 
game.

Resourcefulness is necessary.-W hen 
one scheme fails, another m ust be 
sprung.

*But how to attain  resourcefulness is 
the question. I t  certainly is not se
cured by continual harping on one 
string. T hat will simply lead to  de
form ity o f  the whole organization. A 
m an who exercises but a single set 
of m uscles soon has no o ther mus
cles to  exercise.

T he wise' course is to  find the weak 
spot and bolster that.

W hat is the weak spot?
L ong experience forces one to  say 

that m ore m erchants are unskilled in 
le tte r w riting  than  in any o ther form 
of advertising. T he head of the serv
ice departm ent of a large corporation 
states that he receives m ore requests 
for model letters than for any other 
type of printed o r w ritten  publicity.

Now inability to employ le tters is 
not a fatal defect, but it is a very se
rious one, and the storekeeper who 
can not use them  is alm ost as badly 
off as the o ra to r who stu tters. In  
both cases the im portance of the m es
sage is minimized by the inability to 
convey it.

In  fact, the m erchant is in much 
the w orse plight. T he o ra to r has his 
audience before him—they can hear 
him, at least, but the form er fails al
together of reaching a large part of 
his audience unless he can talk  to  
them  through the mails.

H and bills and newspaper adver
tisem ents will make up part of the de
ficiency, but they can never hope to 
do all the things possible to a scien.- 
tifically constructed letter. They 
have not the personality.

They, also, have too much competi
tion and m ust fight w ith every o ther 
advertisem ent in order to  gain the a t
tention  of the reader.

T hey are machine-made, and the 
mind of the reader unconsciously a t
taches to  them  the autom atism  of the 
machine th a t turned them  out.

Handbills are not personal. A m es
sage directed a t everybody in general 
usually hits nobody in particular.

But letters escape all these draw 
backs.

T hey have no com petition fo r the 
attention  of the  reader. W hen he 
reads the w ritten  comm unication, he 
sees it and nothing else. H alf a doz
en encircling le tters are not con

spiring to  draw him away from  the 
object of interest.

If properly constructed, le tters can 
contain alm ost as much personality 
and life as the spoken w ord itself, 
and to date nothing has been found 
to so nearly approxim ate the effect of 
the spoken w ord as a well-aimed let
ter.

L etters are peculiarly personal. 
They are a message direct from the 
w riter to the. individual reader. U nder 
a 2 cent stam p they receive as much 
respect as a comm unication sent by 
a friend. They escape the disadvan
tage of being the common property 
of everybody who cares to read them. 
No one, particularly  a woman, places 
much value on a possession that finds 
its exact duplicate in every neigh
bor’s home, but the le tte r seems to 
take on the nature of a special and 
exclusive message.

To be effective, however, they must 
be properly aimed and scientifically 
constructed. L etters that are dashed 
off are dashed bad. Painful, laborious 
thought m ust be expended, and cer
tain inflexible rules followed before 
they can possibly hit the bull’s-eye.

I t will be the purpose of succeed
ing talks to  dem onstrate the form ula 
of successful le tte r w riting, to  the 
end th at more m erchants m ay learn 
to make sales by mail.

A nderson Pace.

It Has Both Roller and Individual 
Towels.

Elk Rapids, April 13—In  reading 
the T radesm an of April 10, I note an 
injustice has been done me and I fear 
that harm  will come from  it. I have 
had up in my wash room  since M arch 
14 individual towels on shelves, also 
roller towels, clean a t each meal.

Some m onths ago the Tradesm an 
published a contribution from  one of 
the boys, com plaining about the con
dition of my beds. T his was reme
died by new springs and m attresses 
to the value of $30 per bed, but no 
good word has ever been given me for 
the w ork done. W e feed over tw enty- 
five a t each meal and if we did not 
have clean towels, would ottr people 
stay w ith us—that is, boarders?

I have taken your paper for a good 
m any years and never read it much, 
but have kept it for my trade and 
this is w hat I get.

A lex Y. Sharp, 
P roprie to r Lake View House.

Annual Meeting of Michigan Divi
sion

Grand Rapids, April 15—The an
nual m eeting of the M ichigan State 
Division of the T. P. A. of A. will be 
held at the Cody Hotel, April 20, be
ginning w ith a banquet a t 6:30 p. m. 
in the private dining room.

T he banquet is given by the State 
Division and if you have a friend who 
is eligible, and a possible prospect to 
m em bership in our Association, we 
would be pleased to  have you invite 
him and get his acceptance that you 
may sta te  the num ber of plates you 
desire. Clyde E. Brown, Sec’y.

M ost of us know when to  stop* but 
the trouble is we don’t  exercise our 
knowledge.

CUT OUT BIG ICE BILLS
If you knew. Mr. Marketman. what your saving in ice bills would 

amount to each year, you would install our system at once.

Brecht’s Enclosed 
Circulating Brine System

of one to twenty tons capacity, for artificial refriger
ation is the most practical, economical and simple on 
the market. It is not an expense, but a good invest
ment. A few hours'operation each day is sufficient 
to  maintain a low temperature at a cost below your 
expectations.

What you save in ice bills will soon pay for it 
Investigate this today and have it installed before hot weather

Address Dept. “ A ”
THE BRECHT COMPANY

ESTABLISHED 1853 
Main Offices and Factories:

1201-1215 CASS AVE., ST . LOUIS, U. S. A.
New York. Denver. San Francisco, Cal., Hamburg. Buenos Aires

W e Manufacture

Public Seating
Exclusively

C h t i r c H  P S  We furnish churches of all denominations, designing and 
building to harmonize w ith the general architectural 

scheme—from the most elaborate carved furniture for the cathedral to  the 
modest seating of a chapel.

SchnnU The th a t wq have furnished a large m ajority of the city 
O V I I U V I O  and ¿¡strict schools throughout the country, speaks volumes 
for the m erits of our school furniture. Excellence of design, construction 
and m aterials used and moderate prices, win.

I  A / l g p  H o l l o  We specialize Lodge. Hall and Assembly seating.
l i a i l o  Our long experience has given us a knowledge of re

quirem ents and how to meet them. Many styles in stock and built to  order, 
including the  more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

W rite Dept. Y.

Hmerican Seating Company
215 Wabash A ve. C H I C A G O , IL L .

G RAND RAPIDS N EW  YORK BOSTON PHILADELPHIA

REYNOLDS F L EXI BL E  A S P H A L T  
SLATE SHINGLES

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware of Imitations. For Particulars Ask for Sample and Booklet. 
W rite us for Agency Proposition. Distributing Agents a t
Saginaw Kalamazoo Toledo Columbus Rochester Boston 

Detroit Lansing Cleveland Cincinnati Buffalo Worcester Jackson 
Battle Creek Dayton Youngstown Syracuse Scranton

H. M .  REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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Simple Rules For the Storage of 
Eggs.

Some very simple rules about s to r
ing eggs can be followed by m ost 
anyone who is at all familiar with 
packing the eggs in standard cases 
and fillers, and any of the large 
warehouses will receive small lots of 
eggs, from twenty-five to fifty cases, 
for storage at reasonable rates.

Eggs intended for storage should 
be packed in clean, dry cases. I t  is 
not absolutely essential that the cas
es be new in order to carry well in 
storage. In  fact, it is b e tte r to  use a 
case that is thoroughly dry and not 
too green; but it is necessary that 
the case be clean and dry, and, in 
order to  sell the eggs to advantage, 
the case ought to be new.

T he fillers, flats and excelsior also 
ought to be perfectly dry and sweet. 
Fillers should be * neither old nor 
green, and if it is convenient to  do 
so it is a good idea to dry the fillers 
in a hot room until they are entirely 
free from m oisture.

In grading eggs for storage, a tten 
tion should be paid to ventilation of 
the case and to the eggs being sound 
of shell. It is not so im portant that 
the eggs are entirely clean, or that 
they be of a uniform  size. An egg 
which is too large for the cell should 
be om itted, as it is liable to  get 
broken and wet the o ther eggs. Eggs 
should not be selected for very large 
size when they are stored in stand
ard cases, because the cases are not 
large enough to  store large-sized eggs 
to good advantage. Eggs will carry 
better in storage if they are not too 
large for the fillers, and som etim es a 
fancy selected lot of eggs will 
“sm other” in storage by reason of 
the eggs being too large for standard- 
size fillers.

Eggs require ventilation in sto r
age, and the warehousem en will p ro
vide for this by leaving room  around 
the cases for a free circulation of air; 
but, if the eggs inside the cases are 
packed too close and fill the  cells 
completely, they will sm other and be
come moldy in the center of the case.

F or ordinary m arket purposes it is 
well to  select any deform ed or very 
dirty, or extra large eggs; also, any 
broken or checked eggs, storing  the 
rem ainder ju st as they run. If, how
ever, the eggs are stored for a special 
trade, they require close selection, 
and if large eggs are required it is im
portan t to obtain fillers and cases 
larger than the standard size.

Some packers store their eggs 
som ewhat selected, as suggested 
above, and select them  further after 
coming out of storage. T his is a good 
plan if the storer has facilities for

grading the eggs when com ing out of 
storage. In the larger m arkets there 
is a good demand for som ewhat grad
ed storage eggs during the fall when 
eggs are coming out of storage, and 
jobbers who buy them  will regrade 
these eggs before going to the trade. 
Small packers should visit a large 
packing house, if convenient to do so, 
and see how they grade their eggs 
for storage. If not convenient to do 
so the above rules can be followed to 
advantage.

In  addition to the grading it is im
portan t th at fillers are whole, and 
that there is a small am ount of ex
celsior well distributed at the bottom  
of the case, and on top of the excel
sior a flat; a lso ,a  flat between each 
layer, and an extra flat above the top 
layer. I t  is a m istake to put too much 
excelsior either top o r bottom , but 
excelsior should be well distributed 
on the bottom  and only sufficient to 
make a cushion for the layers of eggs. 
The exce.lsior on top should not be 
distributed but should be placed in 
a small bunch in the center to  bind 
the contents when the lid is nailed 
on. Care should be taken, however, 
that this wad of excelsior is not so 
large as to crush the eggs when the 
case is nailed down. I t  is just as well 
also to have a little space along the 
top of the case between the cover 
and the sides to allow for ventila
tion, and it is im portant always to 
bear in mind th at eggs require free 
ventilation in storage in order for the 
warehousem en to produce good re
sults.

Eggs well packed in the above m an
ner for cold storage, and if stored in 
a m odern warehouse, should come 
out of storage sweet and free from 
taint. The eggs will not all keep 
equally well, but the eggs which spoil 
in storage will not injure the other 
eggs, providing the shells are not 
broken.

I t is best not to  store an egg which 
is stained or which has been wet at 
any tim e; it is w rong to wipe the dirt 
off an egg w ith a wet cloth if the egg 
is intended for storage, and eggs 
which have been stained in this m an
ner should be throw n out when grad
ing for storage. A little dry dirt, 
however, is harm less if it has been 
spattered on the egg so as not to  de
stroy the delicate mucus th at closes 
the pores of the shell. T his mucus 
drys on the egg imm ediately after 
it is laid, and helps to  preserve the 
egg from  the invasion of parasites.

Lots of people do not know which 
side their bread is buttered  on unless 
it is buttered  on both sides.

Get Down to Date
Carry a Stock of

Mapleine
to meet the popular de
mand for a staple that's 
better than maple.

Order from your jobber, or 
The Louis Hilfer Co..

4 Dock St.. Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipm ents of Live Poul
try  wanted, and good prices are 
being obtained. Fresh eggs in 
active demand and will be wanted 
in liberal quantities from now on.

Dairy and Creamery B utter of 
all grades in demand We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to  hundreds of 
shippers everywhere.
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USE T H E  T E L E PH O N E .

It Can Be Made a M ost Important 
Adjunct.

W ritten  fo r th e  T radesm an.
I know a grocer who has two tele

phones in his store. Not just two in
strum ents on a single line1—the one at 
his desk and the o ther a t his coun
ter but two separate instrum ents, 
each with a distinct connection and a 
num ber all its own. T his circum 
stance indicates that there are possi
bilities in the telephone that en ter
prising m erchants appreciate.

Your telephone costs you money. 
Som etim es you kick, declaring that 
the charges are exorbitant. T h at is 
your privilege. But have you ever 
tried the opposite course of reducing 
the cost of your telephone—by m ak
ing it worth m ore to you? Do you, 
instead of pleading, praying and pro
testing  for a reduction of rates, aim 
to make the telephone bring in in
creased returns?

T hat famous literary  work, the 
Telephone Directory, hangs constant
ly beside your instrum ent. Do you 
ever pause to s tudy-its  possibilities?

You will find that this imposing 
volume contains the names of sev
eral hundred people in your particu
lar town and the surrounding coun
try. If jt  is a big city, count thousands 
for hundreds. These are the best 
people — the m oneyed people — the 
kind who purchase liberally and pay 
their bills.

C ontrary to that vague thing 
known as “general belief,” a- large 
proportion of telephone instrum ents 
arc in homes. Quite a few of these 
hom es are on your list of customers. 
Regularly, once or twice a week, your 
order taker calls a t these places, to 
ask the housewives w hat they want, 
to tell them  the latest th ings in 
stock—in short, to gather in their 
trade.

W hy not save your m an’s time and 
shoe leather by m aking the telephone 
your o rder taker?

H itherto  the telephone has repre
sented a double convenience—a means 
of telling your wife a t w hat hour 
you will be home for dinner and a 
m eans of enabling your custom ers to 
send in their hurry  calls when they 
have not time to order in person. But 
you—in common with the big m ajori
ty of m erchants—have never tried to 
build from these rudim ents a tele
phone calling list.

F o r a starter, feature the telephone 
in your advertising—in your newspa
per announcem ents, your circulars 
and your booklets. Advertise “T ele
phone orders given special a tten 
tio n ”—make th at your watchword. 
And, when once a man or woman 
telephones you, spare no effort to 
convert the incident into an opportu
nity and that chance telephone order 
into a habit.

“May I have the privilege of talk
ing to you once or twice a week over 
the telephone instead of .m aking a 
weekly call?” T hat is one of a half 
dozen prom ising cues. T he buyer 
will probably appreciate the change. 
The order taker who calls m ay do so 
at an unseasonable m oment, when the 
housewife is fixing up her hair or dab

bing powder on her face. A t such 
m om ents it is awkward and annoying 
to hustle downstairs, there to  talk 
with a man about eggs and bacon 
and sugar and starch. But to  talk 
over a phone when one cheek is red 
and the o ther a whitish yellow is not 
em barrassing, for the instrum ent can 
not see, and neither can the chap at 
the far end of the wire.

A long these lines, keeping tab of 
chance custom ers, you can build up 
a telephone calling list. T hat done, 
its success depends on the way it is 
nursed. Telephone selling is not a 
patch on counter-selling, when it 
comes to chances of reaching out and 
adding extra things to the list; but 
it is ju st a toss up between the tele
phone seller and the order taker who 
calls a t the house. If the phone can 
not show the custom ers what the 
goods look like, neither can the or- 

' der taker. The disadvantages are 
much the same. The advantages of 
telephone selling are the saving of 
time, of w orry  and-of effort.

Having tackled the idea, do not 
let it fizzle out for lack of intelligent 
handling. T here are telephone dubs 
and telephone artists. T he dubs have- 
wool in their ears. T he artists have 
brains in their heads. Do not send 
a dub to  the phone when your store 
boasts an artist. And do not send a 
man whose politeness forsakes him 
when his custom er is beyond his hu
man vision; and do not send a man 
who, when the voice beyond the wire 
sounds blurred and confused, is con
ten t to guess at w hat the o ther fellow 
is saying.

Selling by telephone is am ong the 
arts. I t  demands a knowledge of the 
stock, of the goods, of the custom er’s 
individual likes and dislikes. I t  de
m ands politeness and patience. I t  de
m ands a clear hearing and painstak
ing accuracy.

Give the custom er a service based 
upon these requirem ents and you will 
win and hold his trade; for ju st now 
you will have com paratively little riv
alry, few m erchants handling their 
casual telephone orders in accordance 
with these vital principles.

V ictor Lauriston.

W hichever He Wanted.
A white m an during reconstruc

tion tim es was arraigned before a 
colored justice of the peace for kill
ing a man and stealing his mule. I t  
was in Arkansas, near the Texas bor
der, and there was some rivaljy  be
tween the states, but the colored ju s
tice tried always to  preserve an im
partial fram e of mind.

“W e’s got two kinds ob law in dis 
yer co’t,” he said. “Texas law and 
A rkansas law. W hich will you hab?”

T he prisoner thought a minute, and 
then guessed th at he would take the 
A rkansas law.

“Den I discharge you fo’ stealin’ de 
mule an’ hang you fo’killin’ de m an.”

“H old on a minute, Judge,” said the 
prisoner. “B etter make that Texas 
law.”

“All right. Den I fin’ you fo’ kill
in’ de man an’ hang you for stealin’ 
de mule.”

W e awaken in others the same at
titude of mind we hold tow ard them.

Not  To Be Outwitted.
Butler—T here’s a m an below to see 

you, sir.
M ayberry—-What did you tell him?
Butler— I told him you told me, if it 

was a lady to  say you were in, and 
if it was a m an to  say you were out.

M ayberry—W hat did he say then?
Butler—He said to tell you he was 

a lady.

All Kinds of

Feeds in Carlots
Mixed Cars a Specialty

Wykes & Co.,
State Agents Hammond Dairy Feed

Tanglefoot
The Original Fly Paper

Has one-third more sticky com
pound than any other: hence is 
best and cheapest.

W o r d e n  O r o c e r  (  ö m p a iw

The Prompt Shippers

Grand Rapids, Mich.

Mild Cured
Hams and Bacon

100 per cent. Pure
Alleaf Lard
Quality Our Motto

What about ordering Sausage?
T h e exce llence  of Cudahy 

Sausage is too  w ell know n to  
need advertising.

Mail your Sausage order to-day

Cudahy Brothers Co.
Cudahy, Wis.



Buyer’s Lessons For the Spring of 
1913.

W ritte n  fo r th e  T radesm an .
In  tim es of peace prepare for war. 

D uring the selling season equip the 
mind for correct buying in the fu
ture.

O rders for next spring’s goods will 
not be placed for some m onths yet, 
but the careful study and observa
tion of this spring’s business will 
have much to  do with the success of 
buying fo r next spring.

The buying always should be in 
close touch with the selling. And a 
buyer should ever be a m ost docile 
and teachable sort of person. The 
m om ent he or she becomes an auto
crat and tries to  make his own per
sonal tastes and preferences go in op
position to the taste  of custom ers or 
the dictates of experience, the busi
ness m ust suffer detrim ent.

The buyer m ust never get the big 
head. He should never be too old to 
learn. H e can learn much th at is 
invaluable from the selling force, and 
should be ever ready to  receive sug
gestions from bright, observing sales
people.

He should be the first person to see 
his own m istakes and should frank
ly adm it them  to himself, although 
it may not be wise to noise them  
about the store.

Keep a notebook and from  time to 
time jo t down your observations. 
“April 10—Made heavy cut in price 
on all wom en’s and m isses’ Spring 
suits. Found we had so m any (giving 
num ber) on hand.” “Foulard silks 
bought of So-and-So at such a price 
—retailing at so much—m oving nice
ly April 25. Soon will be well clean
ed up on these.” “H essalines (sim ilar 
notations as to price, of whom 
bought, etc) not m oving so well.”

Such notes may be enlarged so as 
to  include observations on many 
phases of the business. Perhaps in 
your town o r city there is a large 
foreign population. Y our store wants 
its full share of this trade. Make a 
note of lines of goods that are tak
ing especially well with this class of 
customers.

Do you find th at your stock this 
spring runs too largely to expensive 
goods, or have you overstocked on 
the cheaper grades? W hen there has 
been any genuine demand, have you 
had the article to  m eet it? Make a 
note of brands and m akes of goods 
that give especial satisfaction and of 
any concerning which com plaints 
come in. As far as possible get at all 
the w hy’s and w herefore’s of every 
com plaint th at comes from  a reason
able, fair-m inded person. You will 
know some things to  let alone next 
time.

Make a note of all lines on which 
you did not buy heavily enough and 
so run low before the season is over 
and when you can not fill in. Just 
why have those particular goods sold 
so well?

On the other hand make careful ob
servations of the goods that have to 
be marked down to cost or below to 
move them. Some of this is inevita
ble and no one should be blamed for 
it. But when there is any large pro
portion of the stock that can be sold 
only a t a deeply cut price, it is be
cause of carelessness, recklessness or 
a disposition to  plunge on the part of 
the buyer.

I t simplifies the buyer’s work if all 
strictly  sum m er goods and all stric t
ly w inter goods are cleaned up close
ly tow ard the end of each season. 
W here this is not done the buyer 
should take into Consideration the 
stock carried over when placing the 
orders for new.

A certain store in N orthern  Mich
igan finds itself seriously over-stock
ed this spring with thin summer 
dress goods, such as. cotton voiles and 
m arquisettes, batistes, organdies, and 
the like. The sale is not particular
ly heavy on such fabrics in th at lo
cality, and as the demand this sea
son is running largely to light weight 
silks, this store will find it necessary 
to make an extra effort and very spe
cial prices to  move these thin cotton 
goods. T he trouble is th at a large 
num ber of pieces were carried over 
from  last year, but they were packed 
away and the buyer, w ho is not as 
well posted as he should be on the 
selling end of the business, had for
gotten  all about them  when he bought 
for this season.

Buying is som ething that never can 
be reduced to  an exact science. No 
two seasons are alike. No one ever 
knows exactly w hat will be in de
mand. T here always are elem ents of 
chance. A brupt changes in styles, 
prosperity  or the reverse, local as 
well as general, the coming in of new 
and unexpected com petition and the 
going out of old—these all complicate 
the many problem s of the dry goods 
buyer. The best man is the one that 
can make the closest guess.

The buyer who has spared no pains 
to learn all the lessons of this sea
son will be the one best qualified to 
lay out m oney for next” ’ spring’s 
t f ade. Fabrix.

Old Habits Forsaken.
M inister— My dear little boy, why 

don’t you carry an um brella when it 
is raining like this?

Dear L ittle  Boy—Since pa has stop 
ped going to church he never brings 
home any m ore umbrellas.

T R A D E S M A N  April 17, 1912

ANNOUNCEMENT 
TO THE TRADE

^1X7"E take pleasure in announcing to the dry 
* ▼ goods trade that we have completed the 

re-organization of our corporation by the election 
of the following directors:

CHRISTIAN BERTSCH 
CHARLES W. GARFIELD 
WILLIAM B. HOLDEN 
ROBERT W. IRWIN 
HEBER A. KNOTT 
W. M. LEMKE 
GUY W. ROUSE 
E. A. STOWE

At a meeting of the directors, held April 12, 
the following officers were elected:

President—E. A. STOWE 
Vice President—GUY W. ROUSE 

Secretary and General Manager—W. B. HOLDEN 
Treasurer and Assistant Manager—W. M. LEMKE

With the increase in capitalization from $185,- 
000 to $400,000 and the greatly enlarged floor space 
in our new location at the corner of Commerce and 
Island streets—which will enable us to carry a 
much larger and more varied stock than ever be
fore we shall be able to serve our customers even 
more acceptably in the future than we have in 
the past:

We bespeak the cordial co-operation of the 
trade in making our establishment the leading 
wholesale dry goods house in Michigan.

GRAND RAPIDS DRY GOODS CO.
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O NE CENT POSTAGE.

W hy the Campaign Is Being Con
ducted.

Cleveland, April 15—Nearly nine 
billion pieces of first class m atter 
were carried by the Postoffice De
partm ent for the fiscal year ending 
June 30, 1911, according to careful es
tim ates just made public by Jam es J. 
Britt, Third  A ssistant Postm aster 
General at W ashington.

Of the total, over seven billion pieces 
were letters and nearly two billion 
pieces were post cards. The grand 
total was 8,843,577,754 individual 
pieces.

One of the in teresting  deductions 
made by General B ritt is the fact that 
over eighteen million dollars were 
collected on post cards, the weight of 
which was a little over ten million 
pounds only. This am ount was just 
over double the to ta l revenue receiv
ed from  951,000,000 pounds of second- 
class mail m atter produced. T his la t
ter was ninety-five times as much in 
weight and furnished less than $9,000,- 
000.

A t the present rate the departm ent 
is receiving on first-class mail a rev
enue of over 84 cents per pound, 
equal to $1,680 per ton, thus making a 
profit of 66 per cent. F irst-class mail 
supplies less than 14 per cent, of the 
to ta l tonnage of the mails, yet it pays 
75 per cent, of the to ta l revenue.

In 1910, 8,310,623,000 pieces of first- 
class mail were carried by the Post- 
office D epartm ent. The cost of han
dling and carriage, according to Post
m aster General Hitchcock, was $96,- 
752,511.35. The revenue collected was 
$154,786,668.08, leaving a clear profit 
to the Governm ent of $58,004,156.73.

T he total am ount of first-class mail 
m arried in 1911 am ounted to about 
533,000,000 pieces more than in 1910. 
On this first-class mail the Govern
m ent is m aking over $62,000,000 a 
year in profits. Because of these 
enorm ous profits, the business men 
of the country have form ed the Na
tional One Cent L etter Postage As
sociation, which is conducting a cam
paign for a lower postage rate. Chas. 
W m. Burrows, of Cleveland, is P res
ident and George T. M cIntosh, Cleve
land, is Secretary-T reasurer of the 
m ovem ent for the lower postage rate. 
T he Association now has several 
thousand m em bers in all p a rts  of the 
country.

As a result of the vigorous cam
paign being conducted by this Asso
ciation a bill has been introduced in 
Congress by Senator Theodore E. 
Burton, of Ohio, and Representative 
John W. W eeks, of M assachusetts, for 
a one cent le tter postage rate to  take 
effect July 1 of this year. T he m ove
m ent has been cordially indorsed by 
President Taft, Postm aster General 
Hitchcock and o ther Governm ent of
ficials.

Jam es J. Britt, Third  A ssistant 
P ostm aster General, who is probably 
as well informed concerning first- 
class mail as any official of the de
partm ent, declares that the country 
is entitled to a lower rate.

A ccording to  General Britt, the 
Governm ent is making through the

Postal D epartm ent on the carry ing  of 
letters an average profit of sixty-five 
cents per year from every man, wom 
an and child in the U nited States. The 
departm ent’s actual profit is carefully 
estim ated a t over $62,000,000. On the 
o ther hand, every man, wom an and 
child, some 94,000,000 of them , is 
paying the Governm ent a tax  of six
ty-eight cents per year for losses in
curred on o ther classes of mail at ex
isting rates, the total loss being over 
$66,000,000.

Postoffice patrons pay m ore than 
eighty-four cents per pound for car
rying letters in the U nited States, al
though it costs only about half that 
sum to transport them. To correct 
this condition Congress has been ask
ed to lower the first-class mail rate 
from  two cents to one cent. D uring 
the fiscal year of 1911 the Govern
m ent made a profit of $62,031,990.65 
on first-class mail, while it  incurred 
a deficit of $66,336,662.68 on second- 
class mail. George T. M cIntosh.

Activities in the Buckeye State.
W ritten  fo r th e  T radesm an .

Dayton is considering an ordinance 
prohibiting the m aking of unneces
sary noises by autom obiles while 
passing churches.

Zanesville is considering the plan 
of form ing an investm ent stock com
pany for the purpose of acquiring 
factory sites and leasing them  rent- 
free to m anufacturers and thus assist 
in the grow th of the city.

Ohio is making its first real effort 
to list personal taxable p roperty  at its 
true value in money. T he work of 
assessors is under supervision of the 
State T ax Commission and property 
owners m ust take oath before the 
assessor that the re tu rn  made is a 
true one.

The contract system  in the State 
prisons ended April 15 and prisoners 
will be employed only on S tate ac
count hereafter. A planing mill and 
flour mill will be installed, the quar
ries will be worked as far as possi
ble and the num ber sent into the 
fields to work on honor or under 
guard will be gradually increased. The 
plan of open air em ploym ent as far 
as possible is favored.

The C onstitutional convention, 
which began its work in Columbus 
Jan. 8, plans to  take final adjourn
m ent before May 10 E lections are 
near and many delegates are candi
dates in the prim aries held May 21.

The U nited S tates Food Co., m an
ufacturer of poultry  food, has bought 
the old glass p lant p roperty  at P leas
ant City and will operate there.

The S tate Board of A dm inistration 
of Penal Institu tions sanctions the 
plan to use prisoners in building the 
new reform atory  for women at 
Marysville.

The Columbus Chamber of Com
merce is considering plans for secur
ing new industries.

Park  licenses for “spooners” are 
suggested by the Supervisor of Rec
reations in Cleveland, who holds that 
spooning is a recreation, which the 
park regulations say m ust hpve a 
perrrtit.

Dayton is preparing plans for oil

ing seventy-seven streets, and the 
cost, including the-prelim inary clean
ing required, will be considerable.

The Pioneer Cereal Co., of Akron, 
has increased its capital stock from 
$200,000 to $500,000 and th e ' factory 
will be equipped w ith new m achin
ery. T he company did over $400,000 
worth of business last year.

Almond Griffen

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
20, 22, 24, 26 N. Division St. 

G ra n d  R a p id s, M ich .

Use

Tradesman Coupons

SUMMER UNDERWEAR
W H E N  our underwear orders were placed for this sea

son’s business, cotton prices had declined to the very 
lowest notch, and for that reason we can show you remark
able good values, and our lines are very complete. Ladies’. 
Gents and Children’s two piece and union suits. IT WILL 
PAY YOU to inspect our line.

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Michigan

Registered U. S. Potent Office and Canada.

Greater Value Cannot Be Put Into a Stocking
We could easily cheapen Bachelors’ Friend Hosiery. We 
could use. in the heel, yarn that costs half as much. We could 
stint on the use of the fine material that goes for reinforce
ment.
But we make these hose—to give you maximum comfort— 
as good as they can be made. Combed Sea Island Cotton 
only is used.
Heels are reinforced up the le i far enough to protect friction points. 
Foot in front of the heel is double strength. The top is the genuine 
French welt—the best welt ever put on a seamless stocking. Two- 
thread looping machines make the toe doubly strong.
You will find this a far better wearing, more comfortable stocking than 
the ordinary kind. I t will save you money and trouble. Six months' 
guarantee.
FOUR GRADES: 6 Pairs, $1.50; 6 Pairs, $2.00; 6 Pairs, $2.50; 

6 Pairs, Gauze Weight, $2.00.
Sold by leading jobbers and retailers throughout the United States. We 
do not supply Bachelors' Friend direct. But if no dealer in your town 
has them, send money order covering the amount and we will send you 
an introductory lot.

Notice to  the Retailers: The manufacturers are doing extensive 
national advertising to the consumer, which will undoubtedly create a 
demand for Bachelors’ Friend Hosiery, in such well known periodicals 
as The Saturday Evening Post. The Associated Sunday Magazines. The 
Monthly Magazine Section, etc.

JOSEPH BLACK & SONS CO., Manufacturers, York, Pa.
The two-thread looping machines give double strength a t this point.

EDSON, MOORE & GO., Detroit, Mich., Wholesale Distributors

No need*’“

of this

since he

wears

Bachelors

Friend.
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Practicable Schemes Suggested By a 
Practical Merchant.

F irst Paper.
W ritten  fo r th e  T radesm an .

Nowadays the successful shoe deal
er m ust be a schemer. The profitable 
distribution of shoes is simply one 
blame good scheme after another. 
And the fellow with the faculty for 
originating ideas is the fellow who 
gets the business. Ideas, by the way, 
are analagous to  seeds—not much to 
begin with, but they grow  and de
velop am azingly when conditions are 
right.

Nearly everybody who thinks at all, 
has excellent ideas in his mind from 
tim e to tim e—only the average man 
does not realize the splendid latent 
possibilities of the ideas that go flit
ting  through his mind. T he unusual 
man does—and that is the difference. 
He nabs them, hauls them  out, nur
tures them, m atures them —and, i n c i 
dentally, helps himself to  benefits ac
cruing from the development of them.

I t  is quite a talent to  be able to 
originate ideas—but the real genius 
is the fellow who can see w hat an 
idea is really w orth from  the very 
outset. To such a man the origin of 
the idea is of no consequence—if fie 
can use it, he m erely helps himself 
to it. You can buy ideas, you can 
appropriate  ideas th at are running 
around loose, or you can simply car
ry  over the o ther fellow’s idea and 
hitch it to your own proposition.

So, I am not particular where you 
find the germ  of the scheme th at you 
inaugurate to  increase the sale of 
your sping shoes. T he main thing is 
to get on the stocks som ething a 
bit out of the ordinary—som ething 
breezy and attractive and fetching— 
alm ost anything of a legitim ate char
acter that will serve to stim ulate 
business w ithout depriving you of the 
profits to which you are entitled.

In practically every scheme that

m akes a h it w ith the public the dealer 
m ust offer some bona fide incentive 
to induce the outsider to take hold. 
T here m ust be either a cash bonus, 
the prom ise of a pair of shoes, or 
the prospect of a discount on a pair 
of shoes, in o rder to create an in
terest in your proposition. And you 
can, of course, give only a limited 
am ount of cash or m erchandise away 
—charging it to  advertising invest
ment. A bonus of some soft is of
fered to the w inner of some sort of 
a contest, or a discount of, say, 10 per 
cent, on m erchandise bought at your 
store, is held out as an inducement 
to get folks into your game.

And just a w ord of caution that 
applies to every scheme you may 
contem plate pu tting  on: Be sure you 
scheme is frank and legitim ate and 
then talk it over with your lawyer 
and find out from him if you can ex
ploit it through the mails w ithout in
fringing on Uncle Sam ’s rather 
stringent regulations with reference 
to such m atters. T here are some good 
schemes — and perfectly legitim ate 
ones—that can not be exploited 
through the mails.

Here are a handful of schemes— 
some of which you may have heard 
of, some of which you have not— 
take your pick. If you can use any of 
them, either in their present form or 
with certain modifications, welcome 
to them.

First, the advertis'ement w riting 
contest. I t  has been tried out in a 
good many places, and it is generally 
a winner. Invite the folks of your 
town to w rite advertisem etns about 
your shoes. T o facilitate the com
position of these advertisem ents you 
can illustrate a num ber of seasonable 
shoes in your newspaper advertise
m ent in which the advertisem ent 
w riting contest is exploited, giving a 
brief description of the styles.

Offer a cash prize for the best ad

vertisem ent—say $5; a pair of $3.50 
shoes for the next best advertise
ment, and a discount of, say, 25 per 
cent, off on shoes bought at your 
store to the five, seven or ten per
sons whose advertisem ents are judg
ed to be the next best. T here is a 
two-fold m erit in this scheme; you 
get people to thinking about your 
shoes, and try ing  to tell the public 
about them—and you also get some 
m aterial that you can work over and 
convert into real trade-pulling ad
vertisem ents.

Second, a picture-draw ing contest 
is nearly always of in terest to the lit
tle people.

Suppose you advertise for owl pic
tures. Tell them  you do not care 
w hether the draw ing is made from  a 
live owl, o r from  the picture of an 
owl th at was once alive; and that you 
are not particular w hether it is a 
hoot owl, a screecher, or ju st a plain 
owl; and the size of the owl does not 
cut any figure—th at the prize will be 
awarded strictly  on the artistic m er
its of the draw ing sketch submitted.

For Your Spring Trade—The “BLIZZARD”
W ales-Goodyear and 
Connecticut Grades

Lightw eight; high front: a big seller. 
B etter get stocked up now.

All sizes for men. women, misses 
and children.

If you haven't a copy of our illustrated 
price list, ask us to send it. It is a complete 
guide to the best rubber boots and shoes.

It's the Name that Protects You
“ H. B. HARD PAN”  shoes have been made so 

well and so long that every FARMER, MECHANIC 

or RAILROAD MAN is satisfied with the goods 

shown him i f  they bear this name.

They know that the name H. B. HARD PAN is a 

sure protection against inferior leather and poor 
workmanship.

Think what an exclusive agency for this line 

means to you in protection and profit.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
GRAND RAPIDS, MICHIGAN

a u v n c e cria
* * 4  2 2 6  S U P E R IO R  ST . 

T O l f n n

The Shoe and the Trade Mark
A combination that spells success for the retail shoe merchant

Rouge Rex Shoes Satisfy
Send today for samples or write for our salesman to call

Hirth-Krause Company
Hide to Shoe Tanners and Shoe Manufacturers GRAND RAPIDS, MICHIGAN
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Tell them  you have always had a re
spectful feeling for the owl because 
of his reputed wisdom, but add that 
anybody can out-class the alleged 
wisdom of the owl by buying shoes 
a t such and such a store (your store, 
of course).

And you can offer suitable prizes 
to stim ulate the artistic  aspirations 
of the young people of your town.

In  both the advertisem ent w riting 
and the owl-draw ing contest it m ight 
be a good plan to specify that the 
work m ust be done on stationery se
cured a t your store. And you can 
either use your le tter heads—or, bet
te r still—have some special stationery 
for this purpose. You can have a 
good, stro n g  announcem ent on this 
paper.

One advantage of the pictures over 
the advertisem ents is that you can 
use the pictures in your windows, 
thus creating  not a little interest. 
Friends and parents of the little folks 
who are known to be striving for a 
prize will make it a point to  watch 
your windows.

Third, another good scheme is to 
Qffer certain inducem ents (sim ilar to 
the above) for the best original com
positions on this subject:

W hy Should I Buy My Shoes at 
Hom e R ather T han from  the Mail 
O rder House?

The m erit of that sort of a con
test lies in the fact that it will get 
the people of the comm unity to think
ing about some things that m ight 
not otherw ise occur to them.

In fact, this is a scheme that all 
the m erchants of a town m ight very

well en ter into. P u t the proposi
tion up to the intelligent people of 
the community, and offer a really 
handsom e prize (in cash) to  the first, 
second and third best essays.

But if you have not a local re ta il
ers association, take it up on your 
own «account and see how it works.

Fourth, take the w ords of a sen
tence—not too lengthy and involved, 
and yet not too simple and obvious— 
jumble them  all up, and offer a bonus 
for the person or persons who builds 
out of them  the best complete sen
tence. Assure them  that the words 
are capable of being built up into a 
gram m atically correct sentence, w ith
out any words left over—and the sen
tence should contain your store name. 
Here, for example, is one that m ight 
serve quite as well as another:

Blank’s beautiful and attractive 
spring styles in footw ear—and 
you can’t beat them  for comfort, 
fit and serviceableness—for m en’s, 
wom en’s and children's wear, will 
fill your heart with joy.
You can jumble the words up som e

thing like this:
Serviceableness, B lank’s, and, 

beautiful, beat, for, them, you, 
comfort, fit, can’t, attractive, and, 
footwear, in, styles, m en’s, with, 
children’s, wom en’s, heart, and, 
Spring, and, joy, your, fill, for, 
will, wear. Cid McKay.

Men who make a business of do
ing good to  others are apt to hate 
others engaged in the same occupa
tion. Sacrifice and self-abnegation are 
not needed.

The EXPERIENCE
Behind the the Tappan line of footwear for Men, 
Misses and Children, is the STRONG FACTOR 
in producing shoes with the merit features un
deniably present in good measure, because the 
line has a peculiar smartness in style, is won

derfully durable in point of wear and holds the best trade.

TAPPAN SHOES
For Fall show a specialty line to retail from $3.00 to $3.50 that

can not be excelled.

TAPPAN SHOE MFG. CO. :: Cold water, Mich.
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Detroit Department
The Man W ho W aited Is  Still W ait

ing.
The man who long ago decided not 

to buy an autom obile until the out
put of cars should so far exceed the 
demand that prices would be cut in 
two is still running after the street 
car. The bottom  has not yet dropped 
out of the autom obile m arket, nor is 
there any indication th a t it will drop 
out in the immediate future. If there 
are any clouds on the trade horizon 
the m anufacturers them selves are not 
yet aware of the fact and the com
ing gloom is not reflected upon the 
faces of the salesmen. A nother sea
son of buying and selling has come, 
and the demand shows signs of ex
pansion, ra ther than restriction. Re
turns from the licensing authorities 
of all the states yield the estim ate 
th at there are fully 677,000 autom o
biles tagged and in use in this coun
try  These figures are not so big that 
they will occasion any surprise. Cer
tainly they can not be made to  serve 
as the basis for any theory th at the 
country is approaching the limit of 
demand. This is both a big nation 
and a wealthy one. Nearly 200,000 
m otor cars were tagged last year, and 
close to $4,000,000 was paid in license 
fees. T here is good reason for be
lieving that these figures will be du
plicated and even increased this year. 
The public attitude tow ards the auto
mobile has undergone a significant 
change since the first "horseless car
riage’7 occasioned so much w onder
ment. Then it was regarded purely 
as a luxury; now it has come to be 
commonly accepted as a necessity, 
even though a costly one. As long 
as that opinion prevails the patiently 
w aiting prospective purchaser will 
continue to chase his street car.

No body of men can do m ore than 
the retail grocers in bringing about 
a strict enforcement of the new o r
dinance which requires a bushel bas
ket or a bushel measure to hold four 
pecks, and not three or three and a 
fraction. It is to  the credit of the 
m em bers of the Retail G rocers’ As
sociation that they have worked faith
fully against the short m easure which 
intests Detroit, and they should be 
given every assistance in the cam
paign they have now begun to secure 
a full enforcem ent of the ordinance. 
'I heir principal opponents will be the 
commission men who say that goods 
are sold to them from the outside in 
short m easure .and that they are pow
erless to  help themselves. T here is 
a show of reason in this argum ent, 
but it is at the best only a specious 
one, and it should not be allowed to 
stand in the way of the proposed re

form. I t  is up to  the commission 
men to obey the law and make the 
best term s they may with outside 
shippers, w hether they be big han
dlers of produce, orchardists, farm ers 
or grow ers of small fru it T he cam
paign begins a t an auspicious tim e of 
year, before the first spring produce 
has made its appearance. Every one 
concerned will have good notice of 
the conditions to  be m et in this city 
in 1912, and neglect to meet those 
conditions m ust be- considered delib
erate. I t  m ay a t first be difficult to 
buy full-sized bushel baskets be
cause their m anufacture has well nigh 
stopped, but once there is a demand, 
they soon will be put upon the m ar
ket. Even if insistence upon honest 
measure shall result in a slight ap
parent increase in the price of com
modities, it will be some satisfaction 
to know th at business is once more 
being done on an honest basis, and 
when m atters are adjusted, the com 
mission m erchant will be quite as 
proud of the fact as any one else.

M ichigan’s State Fa ir grounds may 
be the scene in 1914 of a National 
M otor T ruck Show, according to 
W illiam E. M etzger, President of the 
National Association of Automobile 
m anufacturers, who believes that 
July, a date that will not interfere 
with the S tate Fair, will be the cor
rect date for a great National exhi
bition of m otor trucks. The annual 
State Fair occurs in Septem ber with 

‘ its annual autom obile show, which 
will again be held this year. “I be
lieve that were the m akers to  take an 
active in terest in the prom otion of an 
annual N ational comm ercial vehicle 
exhibition,” said Mr. M etzger recent
ly, “that D etro it would have the first 
call for the big event and benefit ac
cordingly, as with the S tate Fair 
grounds and its big buildings and 
with the roads both inside and out
side of the Fair grounds for dem on
strations there would be an unexam 
pled opportunity  for such an exhibi
tion as the m otor truck m akers want. 
H aving been in the field as a m anu
facturer myself I am firm in the be-, 
lief that July is the proper tim e for 
an exhibition of comm ercial cars, for 
the cars may then be shown in actual 
dem onstrations and various sorts of 
contests which would prove both in
teresting  and valuable as a m eans of 
sale. Such a show would bring to 
D etroit hardly less than five thou
sand people and perhaps ten thousand 
people, all good, solid business men, 
in the city for business and not for 
pleasure. T he comm ercial vehicle in
dustry is grow ing so rapidly that 
m ore room  is necessary and the State

Fair grounds provide the room  and 
every facility for an annual affair of 
National importance The show m ust 
be one that is run, not for profit, but 
for business and I suggest an organi
zation of the m akers of m otor trucks 
to conduct the affair. I believe that it 
m ight even be possible to conduct 
such an affair for 1912, but believe 
that it m ight be better to wait until 
1914, when the industry will be very 
much larger than at the present time. 
For the commercial truck industry a 
large space is absolutely necessary 
and a still life exhibition is not a lto
gether what is desired.” In bringing 
to D etroit the National M otor Truck 
ure cars and commercial vehicles 
Show in July the exhibition of pleas- 
at the State Fair annually in Sep
tem ber would in no way be interfer
ed with and as the State Fair A uto
mobile Show brings out annually the 
models for the coming year, both 
shows would be of National interest 
both to the m akers of pleasure cars 
and to the m anufacturers of com
m ercial vehicles.

Many a man has been thrown in 
the shade from standing in his own 
light.

An acre of perform ance is worth a 
whole world bf promise.

Slow W itted.
W hen persons aim  a t  me th e ir  w it 

I g iv e  them  d a r t  fo r d a rt;
I do n o t show  them  th a t  I ’m h it 

B u t p lay  a  S p a rtan  pa rt.
U nscathed  they  m ake of me no sport, 

As I  can  firm ly s ta te .
F o r I ’m m ost clever w ith  re to r t— 

A bout an  hou r too late.

Ah, yes, I  th in k  of an sw ers  w hen 
T he foe h a s  gone aw ay;

T he acid th in g s  th a t  s trik e  m e then  
A re sh a rp  enough to  slay.

B ut read iness is no t m y fo rte ;
I t  is m y doleful fa te

To he m ost clever w ith  re to r t 
A bout an  hour too la te .

A Poser.
“A rt," says the man who knows it 

all. "may do m any w onderful things, 
but it can never successfully imitate 
Nature. Good as the illusions may 
be, you can never fool me with an 
artificial product.”

“How about artificial ice?” enquir
ed the inquisitive person.

Probably .No Exception.
“Jones has invented an airship.” 
“Then it’s bound to be a success.” 
“W hy so?”
“All his o ther schemes have gone 

up.”

KEMBERLING & BLISS
(English and German)

EXPERT
MERCHANDISE AUCTIONEERS
516 Cham ber of Com m erce, Detroit, Mich

The APEX BREAD TOASTER
TOASTS BREAD AS YOU LIKE IT

FOR USE OVER GAS, GASOLINE A N D  BLUE FLAME OIL BURNERS 
Order of your jobber, or

Manufacturers A. T. Knowlson Company, Detroit, Mich,

W E ARE

SPOT CASH BUYERS
OF

Butter, Eggs and Poultry
and receivers of

Dressed Yeal On Consignm ent

Give us your shipments and 
receive prompt returns

Schiller & Koffman 323 25M ELL ST

DETROIT, MICH.
A perfect cold storage for Poultry and all kinds of Fruits and Produce. Eggs stored with us usually sell at a premium of 

'Ac per dozen. Liberal advances. Railroad facilities the best. Absolutely fireproof. Correspondence solicited.
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JU L IU S H OUSEM AN.

Reasons W hy He W as Loved and 
Respected.

W ritten  fo r th e  T radesm an .
An unusual distinction belongs to 

Hon. Francis Letellier, who served 
one term  as M ayor of Grand Rapids 
thirty-five years ago. He was the 
candidate of both the Republican and 
D em ocrat parties against H enry  S. 
Smith, a Greenbacker, whom  he de
feated by a decided m ajority. Mr. 
Letellier served the city ably and it 
prospered under his adm inistration. 
One of the walls of his office sup
ports a very good portra it of Hon. 
Julius Housem an, a m erchant and 
banker of fifty years ago. Mr. 
H ousem an served the city in the ca
pacity of alderm an and also Mayor, 
R epresentative in the S tate Legisla
ture and m em ber of the Lower House 
of Congress. M entioning the excel
lence of the p o rtra it to  Mr. Letellier 
caused that gentlem an to rem ark: 
“He was the best friend I have ever 
had. O ur family came to Grand 
Rapids in the year 1854 and my fa
ther obtained w ork in the foundry 
and m achine shops of R. E. B utter- 
worth as a patternm aker. I found 
employm ent as salesman in different 
retail stores and several years later 
I started  a little  store on my own 
account. One day after I had been 
in trade for a year or so, I m et Mr. 
Housem an, who said: ‘Frank, I would 
like to  have you go to New Y ork 
with me. You could buy goods for 
your store m ore advantageously than 
you can here at hom e.’

“ ‘But I have no money to buy with 
and pay the expenses of the trip ,’ I 
replied.

“ ‘T hat is no m atter,’ Mr. H ouse
man continued. ‘Make an estim ate 
of what you need, then draw  a note 
for the am ount payable to  the City 
N ational Bank. I will endorse it for 
you.’ I considered the m atter and 
finally borrow ed a goodly sum with 
the aid of Mr. H ousem an’s endorse
ment. T hat loan gave me my sta rt 
in the business world. Mr. H ouse
m an seemed to  delight in giving poor 
but deserving young men a lift.”

W hen George M. Pullm an, after 
failing in the furniture business here, 
was preparing  to  leave thes city, he 
visited Mr. H ousem an and called the 
la tte r’s a tten tion  to  the shabby suit 
of clothes, he wore. “ I am going to 
Chicago to  live, Mr. Housem an,” 
Pullman rem arked, “and I would like 
to buy a suit and some furnishing 
goods. I don’t know when I will be 
able to pay for the goods, but I will 
prom ise to  pay you just as soon as I 
can get the m oney if you will tru st 
me for w hat I need.” Mr. Housem an, 
touched by this appeal, told Mr. Pull
man to select w hat he required. The 
bill, am ounting to. $65, was paid one 
year later.

“T hrough the influence of Senator 
Stockbridge my father was appointed 
C ollector of In terna l Revenue for the 

.G rand Rapids district by the P resi
dent,” rem arked Jacob Steketee, a 
son of John Steketee. “T he bond he 
was compelled to give am ounted to 
$200,000. Soon after the appointm ent 
was announced, Mr. Housem an called 
on my fa ther and said, ‘John, I would

like to  be' one of the signers of your 
bond.’ ‘But, Mr. Housem an, do you 
know that the men who sign my 
bond pledge their real estate as se
curity to  the Governm ent for my abil
ity and faithfulness during m y term  
of office?’ ‘T hat fact does not change 
my purpose. T he Housem an block 
is w orth $100,000 and I will assume 
one-half of the am ount of your bond.’ 
Mr. Housem an was accepted as a 
bondsm an and my father ever felt 
grateful to him for his in terest in 
the m atter.”

Hon. E. B. Fisher commenced his 
life’s work in K ent county as a teach
er in the schools of Alpine and Gaines 
townships. H e was born near Bing
hamton, New York, but in the year 
1859 his father moved to Beaver Dam, 
W isconsin, where the subject of this 
brief sketch spent his boyhood. One 
of the pleasures of his youth was to 
accompany his father on occasional 
trips to Chicago with a spirited pair 
of horses. There were no railroads 
in W isconsin before 1860. Mr. Fisher 
became acquainted with Julius H ouse
m an about forty  years ago and the 
friendly relations established were 
unbroken when Mr. H ousem an died, 
in 1891. Mr. F isher’s first employ
m ent in Grand Rapids was in the ca
pacity of a reporter for the Eagle. He 
had been m arried but a short time 
when sickness and death soon invad
ed his household. T he m odest salary 
he was paid was hardly sufficient to 
provide the necessities of his house
hold and in the course of tim e his 
clothing became badly worn. Too 
proud and independent to ask credit, 
Mr. F isher perform ed his daily duties 
with an unbending spirit, although his 
heart strings were greatly  strained. 
Mr. H ousem an accosted Mr. Fisher 
one day and ream rked: “You need a 
suit of clothing and an overcoat.”

“I know I do, but I am unable to 
purchase anything for myself just at 
present.”

“W ell, say, Fisher, come in the 
store and take what you need. You 
can pay for it when you are able to. 
If you never pay for the goods, I 
shall not lose my regard for you,” 
Mr. Housem an added.

F isher purchased the clothing he 
needed and in due time paid for it.

The above are but a few of many 
like instances in the life of Julius 
Housem an which served to  win for 
him the respect and affection of the 
people of Grand Rapids.

George R. Allen has called my a t
tention to an erro r published over 
my signature in the Tradesm an re
cently to the effect that one of the 
pioneers of the city had resided on 
the corner now owned by the Young 
Men’s Christian Association. As a 
m atter of fact, the corner mentioned 
was owned and occupied by a Mr. 
Boyer for many years. Boyer had 
two charm ing daughters, one of 
whom m arried a salesman named 
H epburn and the o ther became the 
wife of Charley Bentley, of H astings. 
Mrs. Bentley's son was in the em
ploy of the Grand Rapids School F u r
niture Co. a few years ago. The 
W oodward home was located on 
Bostwiek street, in the rear of the 
Ryerson Public Library. George W.

Allen, the father of George R. Allen," 
was an early resident of Grand Rap
ids. Fifty  years ago he was engaged 
in the m ercantile business in the 
building adjoining" the Gilbert, which 
was torn  down a few m onths ago to 
make roo/n for the Breuer block now 
in course of erection. T he late Geo. 
W. H ardy was a cousin of Mr. Al
len. George R Allen is the possessor 
of a kit of tools which he purchased 
of A B. Pullm an shortly  before the 
la tter moved to  Chicago.

John B. B rittain, who was the land
lord of the Clarendon H otel in 1880 
and later of the Bridge Street House, 
is a resident of Crichton, a suburb of 
Mobile, Ala. One of his sons, Geo. 
C. B rittain, is a clerk in the H otel 
Pantlind. A nother is the p roprietor 
of the B rittain  H otel, in A tlanta, Ga.t 
and the th ird  is engaged in the hotel 
business in H attiesburg, Miss.

One who knows M. F. Pow ers 
would scarcely believe the statem ent 
that the rollicking, jolly Irishm an 
had once been engaged in the under
taking business. Im agine “Mique,” if 
you can, decorated with a serious face 
and stately mien, employed in the 
conduct of a funeral. “Im possible,” 
you say? W ell, it was possible, but 
not for a long period. The firm was 
known as Pow ers & Doran. So long 
as “Mique” was kept in the back
ground the firm did fairly well. “Ed.” 
Doran was a serious-m inded young 
man. W hat induced him to cast his 
fortunes with the always effervescing 
“Mique” has never been told. Doran 
retired after awhile and then nothing 
rem ained for “Mique” to do but to 
“bust up” the business.

A rthur S. W hite.

The Indians of our country are 
not “a vanishing race.” The latest 
official census places them at 322,000 
as »against 270,000 ten years ago. 
“They are not a dying people.” They 
are not passing from  the stage of 
human affairs, forced out by advanc
ing civilization, but are a growing 
people who have much of their way 
before them.

Adam Smith says that all wealth is 
the result of labor applied to  land. 
But we now realize that labor ap
plied to  land requires intelligent su
pervision to  make it effective. Brains 
applied to land are just as necessary 
as labor.

Hart Brand Canned Roans
Packed by

W. R. Roach & Co., Hart, Mich.

Michigan People W ant Michigan Product»

WM. D. BATT
Dealer in

HIDES, FURS, T A L L O W  A N D  
W OOL

22-124 Louis St. Grand Rapids, Mich.

T0REACHY0UR

PÀTROflWRIENDS
^® alf,H lG A N  STATE \
f  f i " 1 TELEPHONE J

Chase Motor Wagons

Are built ia several sizes and body styles. Carrying 
capacity from 800 to 4,000 pounds. Prices from $750 
to $2,200. Over 25,00 Chase Motor Wagons in use. 
Write for catalog.

Adams & Hart
47-49 No. Division St., Grand Rapids

Typical Grocer or Market 
W agon and Shafts Kit

Body 7 ft. 6 in. x  3 f t 4 in.. 8 ^  in. 
deep, ironed inside and out w ith drop 
end gate, bottom is ironed w ith 1 % in- 
beveled iron, axles \ l/% in., straight 
taper spindle, wheels are Sarven patent. 
I % riveted rims. 1 % spokes all hickory, 
1 y% x  A steel tire  bolted between each 
spoke, swan spring in front, two eliptic 
oil tempered springs in rear, double 
reaches strongly ironed short tu rn  fifth 
wheel saving a distance of ten feet in 
turning around.

P R IC E  $ 6 5 .0 0

Sherwood Hall Co., Ltd.
Ionia and Louis Sts.

Grand Rapids, Michigan

JNCREASE your sales by 

requesting y o u r  c u s 

tomers to write for one of 

these books. They are 

absolutely free.

THE FLE1SCHMANN CO.
427  P lu m  S tree t, 

CINCINNATI, OHIO.
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A B U SIN E SS CONSCIENCE.

Kind W e-O ught To Cultivate Above 
All Others.*

W e need not any of us be told that 
this is an age of commercialism, be
cause it is dinned into our ears from 
every quarter and the evidence ap
pears in every line of effort. Not 
only will money “make the m are go,” 
but it is the universal measure. W e 
learn to read so that we may not be 
deceived; we are taught figures so as 
not to  be cheated; we m easure educa
tion by w hat it will bring in the m ar
ket. T he school boy is urged to go 
regularly  to  school that he m ay be
come able to earn a large salary as a 
result of his training. F rom  the time 
the boy goes into high school until 
he finishes he is urged forw ard to the 
lim it upon the theory  that if he com 
pletes his course he will be able to 
command better wages. He is told 
that the educated man can immedi
ately command the highest salary. 
Even the degrees in our colleges are 
often valued because of the fees they 
will command and this estim ate of 
value has become so universally ac
knowledged th at in one way or an
o ther men barte r for college degrees.

The law yer seeks university tra in 
ing th at he may utilize a clientage 
that can afford to  pay well for legal 
counsel. The doctor adds to  his col
lege train ing  special courses in tech
nical education and in hospital ex
perience at the expense of the State, 
having in mind the great fees that 
he can secure and comm and; the den
tis t likewise gets the best training the 
State can give and puts his financial 
estim ate upon the value received in 
liberal fees for his service. Thus the 
money estim ate is put on the years of 
training. Even the preacher is not 
exem pt from this m ethod of valua
tion.

College men are sized up when 
they step into active life by the sal
ary they can command and it is the 
habit of these institutions to compile 
statistics of the earning power of 
graduates as an advertisem ent of col
lege success.

From  the cradle which is adorned 
w ith expensive American beauties in 
recognition of a new life coming into 
the world to the grave which is 
marked by a m onument that shall ac
cord with the wealth of the person 
in whose m em ory it is erected, we 
have this universal m ethod of m eas
urem ent employed.

To-night this m eeting is called in 
a house dedicated to the glory of 
God and the service of fellowmen. 
The leading thought carried into the 
spirit of life engendered here is the 
beauty, sweetness and perfection of 
the teaching of our Savior and the 
ennobling influence of His life exam 
ple, so th at I feel it is not out of 
character to chat with you upon this 
phase of American life. T he M aster 
served w ithout money and w ithout 
price, the great thought that gave 
character to  His career was service to 
the world. Once in a while, in our 
every-day business life, it behooves us 
to recur to this life of perfection,

♦Brief of a n  add ress  given a t  a  m eeting  
of th e  G rand R apids C hap ter, A m erican 
In s titu te  of B anking.

which we acknowledge and which we 
claim earnestly  and devoutly to fol
low.

T here are various kinds of con
sciences. One m ay have many scru
ples about w hat he ought to eat on 
certain days, ano ther is keenly alive 
to the peculiar duties, as he in terprets 
them, th at are expected of us by our 
Lord on the Sabbath Day; still an
o ther fosters a conviction th at in the 
observance of certain form s and 
m ethods lies the essence of salvation. 
I t seems to me that, for ourselves, 
connected as we are with a business 
life, the kind of conscience we ought 
to emphasize above all others is the 
business conscience. I know the ex
ample which .goes even from  the 
church th at we attend is not illumin
ating upon this subject. W e too often 
m easure the value of the church by 
the cost of the edifice; we call a tten 
tion to the cost a ttendant upon plac
ing therein the mem orial windows; 
we say to the world, “O ur choir 
costs us so and so,” as a m easure of 
its value in the church. T he seats 
and draperies, and even the preacher 
himself, are m easured in dollars and 
cents. Is it a wonder, then, th at with 
this terrible emphasis placed upon 
the m easuring power of the dollar, 
we find grow ing up in the children 
and developed am ong the men a 
lack of keenness in conscience as ap
plied to business m ethods? T he ob
ject in life seems to be largely, to get 
money, and if it shall be used for 
what is called the general benefit, the 
question of how it is secured is reck
oned of m inor import.

One day, going home on the car, 
the conductor passed me by and with 
my nickel in my hand, reading my 
paper, I found m yself at the end of 
the line not having paid for my tran s
portation. T he boys about our cor

ner, a t the end of the car line, knew 
me well and always when I call them 
together become immediately in ter
ested in any communication I have 
for them. I stepped from the car, 
clapped my hands, and the boys ran 
up to see what I had to  give. I put 
the case to  them and asked them 
what I should do with my nickel, and 
every m other’s son of them  said, “Put 
it in your pocket,” and made all sorts 
of excuses that I should do so and 
said that the railroad company was 
responsible for collecting this money. 
Not satisfied with the astonishing re
sult, the next Sunday I went before 
a boys’ class in Sunday school and 
put the same question before them 
of what was my obligation in the 
case, and every boy in the class said, 
in one way or another, that it was 
the duty of the conductor to collect 
the fare and if he did not do it, it be
longed to me. W e are creating this 
lack of business conscience by m ag
nifying self-interest and ignoring the 
rights of “the other- fellow.”

A man high up in the councils of a 
leading church and a wonderful ad
vocate of tem perance reform  made 
the continuous practice of using a 
highway upon which toll was taken 
and evading the paym ent of toll by 
going around the gate. There was 
no possible excuse, except that he did 
not w ant to pay.

W hen I was a lad a neighbor had 
a pair of horses which he had brought 
together by purchase and they were 
very perfectly matched. He took me 
riding and explained to me how for
tunate he had been in getting  two 
animals that fitted into each o ther’s 
ways and gaits so perfectly and call
ed attention to the peculiar m arks on 
each of them  that made the individ^ 
uals seem each like the o ther and 
said, “This is worth m oney—I would

not take $800 for this team  and some- 
orte will come along some day who 
likes a good team  and will pay me 
$1,000 for this pair.” My fa ther was 
the Supervisor of the tow nship and 
assessed property, and I often went 
with him as a lad and happened to 
be present when this m an’s assess
m ent was taken. F a th er said casual
ly, “You have a fine pair of horses, 
Mr. B.” “Oh, I h ave a very good 
team, but, Garfield, they are not 
worth much on the farm. T hey can 
not pull a plow nearly as well as your

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that complies with the 
pure food laws of every State and of 
the United States.

Manufactured by W ells & Richardson Co. 
Burlington, Vt.

G. J. Johnson Cigar Co.
S. C. W.  El Portana 

Evening Press Exemplar
These Be Our Leaders

AWNINGS

Our specialty is AWNINGS FOR STORES AND 
RESIDENCES. We make common pull-up. 
chain and cog-gear roller awnings.
Tents. Horse. Wagon. Machine and Stack 
Covers. Catalogue on application.

CHAS. A . COYE, INC.
11 Pearl St. Grand Rapids, Mich.

You h a v e  h a d  ca lls  fo r

HAND SAPOLIQ
If you filled them, all’s well; if you 
didn’t, your rival got the order, and 
may get the customer’s entire trade.
HAND SAPOLIO is a  special toilet soap—superior to any otbor in countless ways—delicate 

enough for the b ab y 's  skin, and capable of removing any stain.
Costs the dealer the same as regular SAPOLIO. but should be sold at 10 cents per cak#
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old team  and for any purpose that we 
have on the farm  these horses are 
not m ore valuable than an ordinary 
span. In tru th , I suppose if any 
farm er were to come along he would 
sneer a t my team  as a farm  team .” 
Fa ther said, "W ell, Mr, B., how much 
value would you put on the team  for 
assessing purposes?” “Oh, I should 
say about $100,” was the reply. This 
m an’s conscience had not been de
veloped along lines of obligation to 
the State.

I ra ther enjoy seeing a man who 
loves good horses and I do not think 
there is anything about this love that 
needs to  take away from his standing 
or character as a C hristian gentle
man.

One time, when I visited a city in 
the southern part of this State to 
make an -address, I was m et a t the 
depot by a deacon, who had a very 
common kind of a rig, and he asked 
me if I would not like to  take a little 
trip to the fair grounds before the 
address, and I acquiesced. W e drove 
into the fair grounds and he explained 
the situation and the usefulness of the 
grounds and then drove upon the 
track and the m om ent the horse 
struck the beautiful roadbed and the 
reins were tightened we were going 
at a two-m inute gait and I was hold
ing on to m yself w ith all my m us
cles taut. A fter finishing the course 
and the horse was quieted down, I 
turned to my new friend and said, 
“And you are a deacon?” H e replied, 
“Yes, and I see no reason why a dea
con should not love a good horse as 
w ell-as anybody.” I acquiesced, but, 
later, when I  found the deacon m ak
ing a horse trade and hiding the 
blemishes of the anim al and trying 
to get the b e tte r of his neighbor, it 
seemed to me th at I had a right to 
criticise his m ethod of handling horse 
flesh.

O ur whole scheme of advertising 
has thread ing  th rough it a lack of 
business conscience. H ere and there 
and everywhere in looking over ad
vertising m atter, we see the intent 
to deceive the o ther fellow. From  
the time the cost m ark is placed up
on the goods in the m anner that no 
purchaser can in te rp ret it to  the sale 
of the goods th a t have blem ishes in 
a way that the custom er shall not im
mediately find them , we find this 
willingness to  hide the tru th  in com
mercial transactions. The treatm ent 
of our forests and our w ater power 
and even our soil, shows a lack of 
business conscience, and a careless
ness concerning those who are to 
come after us th a t is thoroughly rep
rehensible. W hen we hear of peo
ple “charging w hat the traffic will 
bear,” we can understand th at con
science cuts no figure. W hen we see 
a man living a life of pretended holi
ness and hiding in the shadow of a 
corporation, if he is assailed for hav
ing acquired ill-gotten wealth we 
have a s ta rtling  example 'of paucity 
in business conscience. I t  is but a 
step from  w hat is comm only called 
business speculation to  gambling. 
T he only safe m easure we can em
ploy in defining the difference be
tween legitim ate speculation and

gambling is the way the transaction 
affects the o ther fellow in the deal.

T o-night I would put the emphasis 
not upon salary nor em olum ents as 
the measure of service we can ren-. 
der the institutions in which we are 
employed, but upon the service we 
can render the banks in usefulness 
to the people.

Every workm an is w orthy of his 
hire and as a rule he will secure the 
proper value for his services. I ques
tion the right of utilizing the superior 
knowledge we have been fortunate to 
acquire, for our advancem ent above 
our fellows w ithout considering any 
obligations to them.

A man who improves property has 
a right to demand a reasonable pay
m ent for what he has done. The man 
who selects property adjacent to that 
which another has improved and ex
pects to reap his reward as a result 
of ano ther’s value in the community 
is open to the severest criticism.

T he m an who, because of his me
chanical genius, is enabled to make 
an invention useful to m ankind and 
then creates a monopoly, through 
which every man is made to pay 
tribute to  him, has not developed in 
him the keen business conscience that 
I think every man should strive to 
secure. The m an who buys his office 
because he expects the money re tu rn 
ed while he is serving the people is 
forgetful of the highest aim that 
should inspire the officeholder as a 
servant of the people. The doctrine 
that “To the victor belongs the spoils” 
is the m ost pernicious doctrine that 
can be preached in connection with 
politics and statecraft.

I commend your studies during the 
past year and I am glad you are to 
take up commercial law for your next 
year’s study. The course will be in
valuable in connection w ith your 
business, and will give you added 
power to enlarge your service.

To-night, however, allow me to  put 
the stress upon what I feel is the 
highest compensation which your 
services will demand and secure if 
you are right-hearted  with regard to 
your working life, and th at is the 
ability through your work to do bet
te r  work. In  any employment, in any 
profession, in any activity in life, we 
get what we bring. Money compen
sation is concom itant and incidental 
in the g reat law of rew ards; the larg
est compensation for any service is 
the ability to  render better service.

Bad Teeth Go W ith Good Brains.
An English scientist has pointed 

out th at there are signs of a steady 
degeneracy in two sets of organs vital 
to the well being of the human race, 
and the fall is m ost m arked among 
the W estern nations. The evidence 
is that, coincident with the mental 
advance of man, there has been a 
diminution in the provision of teeth. 
In the ape, the negro, and the white 
man, brain and teeth are inversely 
proportional to efficiency. Increase 
of cunning has reduced the w ork of 
the teeth, and the demand of the 
brain for blood has starved the form 
er; disorders of digestion show that 
the balance is unsatisfactory.

This World Is  W hat W e Make It. 
W ritten  for th e  T radesm an.

Evansville, Ind., April 13—I am 
greatly  pleased with your editorial in 
the Tradesm an of April 10 entitled, 
Planned Previously. Especially am I 
disposed to commend this sentence: 
“O ur best efforts, our best times, 
come not by chance but through 
preparation in advance.”

This is true, and I wish to add that 
our troubles do not come by chance; 
they are the results of our forgetful
ness, ' our nonsense, the uncertainty 
of our own powers, the unveiling of 
our ignorance and by try ing  to make 
our living by jockeyship, trickery, 
perjury and mystification.

Truthfulness, frankness, sincerity 
and plain, honest dealing, together 
with our best efforts, will bring good 
times for all of us, and when all of 
us make up our minds to deal with 
tru th  and justice this world will be a 
heaven in which life will be worth the 
living.

Let us make preparations now for 
the future lives of those who are to 
live here after we have taken that 
vacation which will not perm it our 
return. W e can do just such a thing 
if we will make up our minds to 
this effect.

This wor-ld was not made by 
chance. It is just exactly what we 
have made it. If we want a bettei 
world we m ust make it by and 
through careful preparations, and if 
we can find enough minds th at will 
think along this line, their advance 
work will produce the necessary re

sults, and it is our duty to  fall in 
line with this Fam ily of T hought and 
let it feed our brains.

Edw ard Miller, Jr.

The Dollar at the Door. 
One day  a  silver dollar sought 

A lodging in th e  town,
T he cheery ring  of s ilver brought 

In ten t to se ttle  down.
T he fellow it was first to  sigh t 

W as one, I ’m sad  to  say,
W ho did no t h asten  to  invite 

T he coin in tow n to stay .

T he m ost unp a trio tic  m an, 
In s tead  of being glad 

To aid  the  dollar in th e  plan 
To help th e  tow n it had,

The dollar sen t a fa r  to  roam  
In o th e r regions then  

And never to  his tow n o r home 
T he dollar w ent again.

A nother dollar also cam e,
B u t m et a  m an  m ore k ind—

A fellow w ith  a  d ifferen t nam e. 
M ore p a trio tic  m ind 

H e asked  i t  in, and  bade it* s tay  
And help the  tow n to  grow ; 

And never m ore it roam ed aw ay 
Or cared  a fa r  to  go.

From house to  house th a t  dollar w ent 
And labored for th e  good 

Of ev 'ry  m an to whom ’tw as sen t 
A nd all the  neighborhood.

I t helped th e  fa rm er’s field to till.
To sw ing th e  w oodm an’s ax,

To build th e  church  upon the  hill, 
And pay  th e  county  tax.

N ext tim e a dollar comes to  tow n 
L e t’s g ree t it w ith  a  cheer:

A parcels post would ban ish  it.
J u s t  le t i t  s e tt le  here.

A H om e T rade  dollar come to  roost 
In  home, fac to ry  or s to re  

Is  one m ore dollar come to  boost 
T he tow n a  little  more.

Douglas Malloch.

W ilmarth Show Case Co. 
Show Cases 

And Store Fixtures
Je ffe rso n  and Cottage Grove A venues 

Grand Rapids, Mich.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
W here quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t  hesitate to  w rite us. You will get just as fair treatm ent 

as though you were here personally.

Corner Ionia, Fountain and D ivision  Sts.
Opposite M orton H ouse Grand Rapids, Michigan

»1ERICAN BEAUTY” Display Case No. 412—one 
of more than one hundred m odels of Show Case, 

Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds

o f goods, and adopted by the m ost progressive stores o f America.

G R A N D  RAPIDS SHOW  CASE CO., Grand Rapids, Michigan 
T he Largest Show Case and Store Equipment Plant in the W orld 

Show Rooms and Factories: N ew  Y ork Grand Rapids Chicago Portland
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Problem of Making Home Pleasant 
For Mary Jane.

W ritten  for th e  T radesm an .
The Very A stute Man was glanc

ing over the columns of his favorite 
periodical, "The M an’s W orld,” when 
his eye was arrested by the some
what unusual heading, ‘‘How To 
Make Home Pleasant for M ary Jane.” 
W ho was Mary Jane? The little  
daughter, maybe. T hat was all right. 
Home always should be made pleas
ant for children. Every m other should 
see to it that it is. If  homes were 
made pleasanter there would not be 
so many wild, disobedient children 
and young girls out on the streets 
nights. He often wondered just what 
m others were thinking of anyway. He 
would read that article. Very likely 
it voiced his views exactly.

Or, on a little further reflection, 
perhaps by Mary Jane the servant 
girl was meant. He always thought 
the reason for all this row about not 
being able to keep servants is be
cause women are not good bosses. 
They do not kfiow how to make 
things pleasant for the poor girls. 
No need of so much fuss and so many 
changes. One man had been in his 
employ twenty-five years, another 
twenty. His wife ought to keep her 
kitchen girl just as long.

He began the article:
“'L isten to all she has to say. N oth

ing will please M ary Jane so much 
as this. A woman likes to have her 
husband hang upon every syllable she 
u tters with rapt a ttention .”

H er husband? Could it be that 
Mary Jane was not the small daugh
ter and not the servant girl but some 
fellow’s wife? And the w riter seemed 
to be telling this fellow whom he 
called John how to make home 
pleasant for her.

1 he A stute Man stared in amaze
ment. He had read a great many a r
ticles telling M ary Jane how to 
make home pleasant for John. T hat 
is every wife’s bounden duty. Be
sides a woman enjoys m aking home 
pleasant for her husband. But this 
turning of the tables—it seemed con
trary  to N ature and custom. He 
would read farther and see what so 
absurd an article could be like:

“T ry  to take a genuine in terest in 
all your wife has to say. You can do 
this only by posting yourself th o r
oughly upon w hatever fads she takes 
up. So, w hether it is punched work 
em broidery or crabapple m arm alade 
that she is telling you about, be sure 
to be able to follow her closely and 
make occasional intelligent com
ments. Laugh heartily at all her 
jokes, even the oldest a:ul the poor
est. Nothing so wounds a wom an’s

feelings as to  have her jokes scorned.
“In  these days' when there are so 

many m ovem ents th at a ttrac t an in
telligent woman outside her own 
doors, a husband m ust exert every 
effort and spare no pains to maTce the 
home nest the m ost charm ing spot 
on earth. G reet her with a smile 
when you come in from  your day’s 
work. Tell her—that is, after you 
are through listening to what she 
has to  tell you—tell her not of your 
trials and disappointm ents but of all 
the p leasant little happenings of the 
day.

“Many husbands lose their hold up
on their wives’ affections by becom
ing careless as to personal appear
ance. As the attractiveness of youth 
wanes, be all the m ore particular 
about dress. Become sprucer and 
sprucer as you grow  older. Brush 
your clothes alm ost constantly. Take 
especial pains w ith your collars and 
neckties. Shave every day.

“Be careful to  arrange your hair 
becomingly. If you are getting  along 
in years and do not have much hair, 
choose a style of coiffure that will 
make the very m ost of w hat you do 
have.

“M assage your neck daily w ith al
mond oil o r cocoa butter. If  you 
neglect this it is liable to  become 
scraw ny and your A dam ’s apple may 
show badly.

“Do not allow yourself to  grow 
stout. I t  should be every husband’s 
pride to keep the lithe, graceful fig
ure of youth and early manhood. 
T here are some physical culture 
stunts that are very good for keeping 
down flesh th at do not require m ore 
than an hour a day.”

‘An hour a day! H eavens and 
earth ¡’’ gasped the A stute Man.

“Then every m an inclined to stou t
ness should diet. T here  are different 
rules but never to  eat w hat you 
want nor as much as you w ant is as 
good as any.

“Every few days bring M ary Jane 
a box of her favorite bonbons and 
quite frequently  have sent to  her a 
liberal order of roses o r violets.

“O'f course, since she has charge of 
the children all day, it is only fair 
th at you amuse them  in the evening 
and give them  any care they may 
require during the night.

“I t is plain to  be seen that the 
John who is try ing  to  make home 
pleasant for his M ary Jane will not 
be much of a ‘jiner.’ H e can not be 
a high light in clubs and societies, 
and will find little tim e or opportu
nity to  get out w ith the  boys.

“He will refrain from  drinks and 
cigars and scrupulously save his m on
ey. Save his m oney—this brings up

B R O O M S
J. V A N  D U R E N  & CO .
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GRAND RAPIDS BROOM CO.
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T D  A p r  Your Delayed 
Freight Easily 
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how. BARLOW BROS.,

Grand Rapids, Mich.

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids, Mich.

Valley City 
Biscuit Co.

Grand Rapids, Mich.
Manufacturers of

Cookies and 
Crackers
Write for Price Lists

W e Make a Specialty o f  10c and 
12c C ookies
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Less in Price 
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in Quality
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Grand Rapids, Michigan
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Brown Tender Crust
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Judson Grocer Co.
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Grand Rapids, Mich.



April 17, 1912
M I C H I G A N  T R A D E S M A N

the money question, the rock upon 
which the ship of m atrim onial happi
ness so often goes to pieces.

“No husband w orthy of the name 
thinks of hum iliating the proud spirit 
of his wife by com pelling her to  ask 
him for money. He recognizes her 
equality with him (or superiority over 
him) in m atters financial as in other 
things. The salary he receives or the 
income from  his business he does 
not regard as his money, to be doled 
out to her according to  his moods 
and the insistent pressure of her 
needs, but as their money, to be used 
as m utual inclination and judgm ent 
may dictate.

“A m an should never give way to 
¿emper and indulge in profanity w ith
in the precincts of his home. Let him 
keep on sm iling no m atter what hap
pens. U nder specially exasperating 
circumstances a subdued ‘Thunder 
and blazes!’ o r a dry ‘D urn it!’ may 
be allowable, but no stronger exple
tives.

“Finally, the m an who is try ing  to 
make home pleasant will always re
member th at M ary Jane would ra th 
er be courted in a shanty than trea t
ed with indifference in a palace; and 
he will never be too tired nor too 
busy nor too preoccupied to tell her 
how pretty  and in teresting  she is, and 
this w hether she is 16 o r 60 or be
yond.

“This is only a bare outline,’’ con
cluded the w riter, “but the husband 
who will do even this little may rest 
assured that his M ary Jane will be 
perfectly happy and content.”

The A stute ^ ian  decided the article 
was all a joke, and afte r laughing 
heartily at its fine sarcasm s took it 
home to read to  his wife. W ith  fem
inine obtuseness she failed to  see 
anything funny about it. She said 
the papers w ere full of articles just 
like that telling wives how to make 
home pleasant for their husbands, and 
it is always expected they will be 
taken in dead earnest.

But the V ery A stute Man says a 
woman never can see a point.

Quillo.

W ouldn’t It Be Lovely?
W ifey—If we ever go to w ar with 

Mexico and you go, will you take 
me, dear?

Hubby— Gracious, w hat for?
W ifey—W hy, I ’m just crazy about 

Mexican draw n work, and, of course, 
you’ll capture lots of it—-and then I 
can take my pick before it’s all so rt
ed over!

Few of us live up to  our ideals. 
The girl who sets her heart upon a 
Reginald or an A lgernon usually m ar
ries a fellow nam ed Bill.

Activities in the Hoosier State.
W rit te a  fo r th e  T radesm an .

The National W aterw ays Com
mission recommends an appropria
tion of $15,000 to pay for an expert 
survey of a 14 foot canal connect
ing Lakes Erie and Michigan by way 
of the Maumee River and F't. W ayne, 
thus shortening the w ater route be
tween Chicago and Buffalo by 400 
miles. The canal is expected to di
vert some portion of the traffic now 
being carried on the Great Lakes, 
getting  some of the west bound coal 
destined for Chicago and interm edi
ate points, also some of the grain 
traffic from Chicago to New York, 
since the season of navigation would 
be longer than that in the S traits of 
Mackinac and St. M ary’s River. Then 
the local business would be another 
source of traffic for the proposed 
canal.

Field Secretary Lee, of the Indiana 
M anufacturers’ and Shippers’ Asso
ciation, has been working in Ft. 
W ayne and secured nearly 100 mem
bers there. He will continue the 
campaign in other cities of the State.

The Park Commissioners of Ft. 
W ayne in an open letter to citizens 
urge tile immediate purchase of river 
frontage lands, which have been the 
backyard and dumping ground of the 
city for years, so that they may be 
made the beauty spot of F't. Wayne. 
1 he lands are low in price and their 
purchase now promises to be a 200 
to 500 per cent, investm ent for the 
city.

The long deadlock between the 
Pennsylvania Railroad and the city of 
Ft. W ayne over grade separation 
seems to be broken, the railroad com
pany relinquishing its fight to make 
the city pay the entire cost of street 
grade changes necessitated by the 
separation of grades at College and 
Union streets and the opening of 
H arrison street under its right of 
way.

Indianapolis has been placed in 
Class 2 in fire insurance ratings, which 
will mean a saving of approxim ately 
$100,000 a year to  policy holders. The 
reduction affects both m ercantile and 
dwelling risks.

Indiana Elks will browse at Ander
son May 22-24.

Deaths from railroad accidents in 
the State, including steam, interurban 
and street railways, show an increase 
of 53.9 per cent, in the past ten 
years, according to reports by the 
S tate Bureau of statistics. On steam 
roads alone the increase was 46.2 per 
cent.

F t. W ayne has purchased the ma
chinery for its municipal asphalt 
plant for street paving.

S3

The Central Grocery Co. succeeds 
Frank Forst in the grocery business 
a t Bluffton.

The better egg m ovem ent in Ind i
ana is to be “egged on” by the Egg 
Show, to be held by first year stu
dents in poultry  husbandry at Purdue 
U niversity May 1-3. Prizes will be 
awarded and greater interest than us
ual is being shown in the coming 
show, due to the fact that com m er
cial eggs, as well as fancy eggs, will 
have a place.

Liverymen of Brazil got together 
and raised the price of cabs for fu
nerals from $3 to $4 and the price of 
the pall bearers’ wagon to $5. The 
price of rigs for country funerals 
was also boosted. Plenty of Brazil
ians will circumam bulate to save fu
neral expenses now.

The Spencer Perfum e - Co., with 
$10,000 capital, has been form ed at 
South Bend for the m anufacture of 
perfumes and toilet articles. The di
rectors are Geo. C. Spencer, H. M. 
Spencer and Dr. F. G. Conklin.

The St. Joseph H eating  Co. incor
porated with $100,000 capital for the 
purpose of furnishing heat to South 
Bend people, is asking a five-year 
franchise of that city.

The Craig Biscuit Co., of Ft. 
W ayne, has declared a semi-annual 
dividend of 4 per cent, to stockhold
ers. The new officers are: President, 
J. C. Craig; Vice-President, G. A. 
Durfee; Secretary - T reasurer and 
Manager, G. A. Scheffler.

The Ft. W ayne Commercial Club 
is out after State and National con
ventions this year. Almond Griffen.

Buckwheat
We are in the market for 20,000 

bushels of new buckwheat and can 
use in car lots or bag lots. Don’t 
fail to write or phone if you have 
any to offer.

Highest price paid at all times.

Watson-Higgins Milling Co.
Grand Rapids, Mich.

Just as Sure as the Sun
\

Rises

^©RESCENT
f L O U R

Makes the best Bread and Pastry

This is the reason why this 
brand of flour wins success for 
every dealer who recommends 
it.

Not only can you hold the old 
customers in line, but you can 
add new trade with Crescent 
Flour as the opening wedge.

The quality is splendid, ii is 
always uniform, and each pur
chaser is protected by that iron 
clad guarantee of absolute satis
faction.

Make Crescent Flour one of 
your trade pullers—recommend 
it to your discriminating cus
tomers.

Are YOU Selling

W INGOLD Flour?
IT REPEATS

Distributed by LEMON & WHEELER CO. Grand Rapids
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Michigan Knighta of the Grip.
P resid en t—C. P . Caswell. D etro it.
S ecre ta ry—W m . j .  D evereaux, P o rt 

H uron.
T rea su re r—John  Hoffm an, K alam azoo.
D irectors—F. L . Day. Jack so n ; C. H. 

Phillips, i.apeer; I. T. H urd , D avison;
H. P . Goppelt, Saginaw ; J . Q. Adam s. 
B attle  C reek; John  D. M artin , G rand 
Rapids.

Grand Council of Michigan, U. C. T .
G rand Counselor—George B. Craw , Pe- 

toskey.
Ju n io r Counselor—John  Q. A dam s. B a t

tle Creek.
P a s t G rand Counselor—C. A. W heeler, 

D etroit. ■“
G rand S ecre ta ry—Fred  C. R ich ter, 

T rave rse  City.
G rand T rea su re r—Jo e  C. W ltliff, D e

tro it.
G rand C onductor—E. A. W elch, K a la 

mazoo.
G rand Page—M ark S. Brow n, Saginaw .
Grand Sentinel—W alte r  S. L aw ton, 

G rand Rapids. ,
G rand C haplain—Thos. M. T rav is, Pe- 

toskey.
E xecu tive  C om m ittee—Jam e s  F. H am - 

mell. C ansing; John  D. M artin , G rand 
R apids: A ngus G. M cE achron, D etro it: 
Jam es  E . B urtless, M arquette.

W afted Down From Grand Traverse 
Bay.

T raverse City, April 15—W e are 
pleased to  announce th at the hotel 
at M arion has been thoroughly ren
ovated, papered and redecorated and 
the m anagem ent changed. Mrs. Dav
is, the proprietress, has taken charge 
herself and will try  and give the 
boys the best of service.

H ereafter if the State would per
mit prize fighting and forbid Repub
lican S tate conventions there would 
be no need of calling out the State 
militia.

Rum ors are afloat that there will 
be a new hotel erected at Kalkaska 
on the site of the M anning House, 
which recently burned.

W e note by last week’s issue of the 
Tradesm an th at the B. P. O. E., of 
Grand Rapids, presented Jim  Gold
stein with a handsom e umbrella. W e 
have always understood that Luding- 
ton was wet.

W e welcome the Ryders of Grand 
Rapids to  our editorial staff, but hope 
they will not be the rough kind.

W. F. Bowen, W hite Am eri
can soap salesman, and A. F  Cam
eron, Sherm an B ros’ tea salesman, 
were Grand T raverse county dele
gates to the Republican S tate con
vention held at Bay City. W e can 
readily see where a great deal of 
soft soap could be used a t a conven
tion of this kind, but should think 
they would not indulge in so much 
tea? H ere’s hoping the convention 
did not get teed.

The citizens of Fife Lake would 
appreciate very much if O tto  Gustaf 
Adolph Carlson, King of Sweden, and 
som etim es m eat peddler, would pull 
down the window shades when he 
stops over night in their village.

W e regret exceedingly to m ention 
that T hom as H enderson and family, 
once residents of T ravers? City but 
now of Grand Rapids, had the m is

fortune to lose their oldest son, 
Harold. The rem ains were laid to 
rest in Oakwood cem etery, Traverse 
City.

W’e are informed that the G. R. &
I. contem plates pu tting  on the 
m orning train  north  out of Cadillac 
April 20. This is a very much appre
ciated train by the public.

It gives us a g reat deal of pleasure 
to m ention th at the Lake View 
House, E lk Rapids, has installed the 
roller towel system  for the boys. U n
der the m anagem ent of Alex Y. 
Sharp we are assured that he is there 
to please the public a t all tim es and 
any favor will readily be granted  if 
only m ention is made of the same. 
W e can also assure you, Mr. Sharp, 
that the boys appreciate any favors 
extended. T hank you.

W . F. Murphy, who has been con
nected w ith the C lark-W eaver Co., of 
Grand Rapids, has severed his con
nection w ith th at house and taken a 
position as salesman with the W m. 
Frankfurth  H ardw are Co., of Mil
waukee. The boys certainly extend 
congratulations and best wishes.

T raverse City U. C. T. Council ob
served M em orial Day Sunday, April 
14, by attending the m orning m eet
ing in a body a t the B aptist church. 
T he Council m et at the Council 
cham bers and, led by our Senior 
Counselor Adrain Oole and Senior 
Counselor H enry  Gujer, of Zenith 
Council, Duluth, Minn., we m arched 
to the church and listened to  Rev. 
C. H. Irv ing  deliver with rare elo
quence his sermon, “I will carry a 
m essage unto thee.” W e all felt that 
we were well repaid for accepting this 
p asto r’s invitation. He extended an 
invitation to attend his church a t any 
time. W e take this opportunity  of 
thanking the pastor for extending 
such a hearty  welcome.

Fred C. Richter.

Always Unfortunate.
H ere  I s tan d  w ith in  th e  hall;
F o r th e  e levato r bawl 

W ith  a  frown.
“Going- up?” I  loudly cry.
And th e  urch in  m akes reply; 

“Going, dow n.”

H ere  you see m e buy ing  stocks,
H oping to  acqu ire  both  rocks 

And renown.
“Going up?” I loudly say.
B ut m y b roker an sw ers  “N ay;

G oing dow n.”

W hen old -C haron I  shall m eet
Looking m ystical b u t neat 

In  h is  gow n—
“Going up?” I ’ll m u rm u r low.
And h e ’ll doubtless answ er "N o; 

Going dow n.”

W ouldn't Risk Asking Him.
“Is the boss accessible?” asked the 

stranger.
“I don’t know what that remark 

means,” answered the boy. “Go on 
in and ask him yourself.”

E V E R Y B O D Y ’S
C L E A N IN G

H O U S E
Does this fact mean money in 

your pocket?

Why not?

At Christmas you throw over
board everything that does not 
help you cater to the demand for 
holiday goods. Is your shrewd
ness confined to the month of 
December?

The demand now is for House- 
Cleaning Goods.

What are you doing to meet it?

Put full pressure on soaps, 
brushes, brooms, cleaners, rugs, 
mattings, wall-paper and paints.
If you don’t, you’re asleep at the 
switch.

Write down the items you need 
on a slip of paper, sign your name 
and send to our nearest head
quarters. We’ll quote you prices 
that will make house-cleaning time 
a second holiday season.

BUTLER BROTHERS
Exclusive Wholesalers of General Merchandise 

New York Chicago St. Louis Minneapolis Dallas

Sample Houses: Baltimore, Cincinnati, Kansas City, Milwaukee, 
Omaha, San Francisco, Seattle.
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SUCCESSFUL, SALESM EN.

J. Quincy Adams, Representing Jack- 
son Grocer Co.

J. Quincy Adam s was born at B at
tle Creek April 13, 1867, his antece
dents being English on his fa ther’s 
side and Germ an on his m other’s 
side. He was educated in the public 
schools of B attle Creek, going as far 
as the senior year in the high 
school. H e then entered the employ 
of the Battle Creek Journal, where he 
remained several m onths. T he next 
three years found him behind the 
counter of W . G. M nrphy’s grocery 
store. F o r seven years thereafter he 
occupied the same position w ith Aus
tin & Co., during which tim e he serv
ed as call m an in the fire departm ent 
and slept in the engine house. He 
then w ent on the road for W . J. 
Gould & Co., of D etroit, covering the 
trade of Southern Michigan. He re
mained with this house until it re
tired from  business, when he engag
ed to travel for the Jackson Grocery 
Co. He has continued w ith this house 
for nine years, w ith credit to  himself

J. Quincy Adams

and with satisfaction to  his house 
and his trade, which he undertakes 
to see every two weeks.

Mr. Adam s was m arried in the fall 
of 1894 to  Miss Eva Austin, of Bat
tle Creek. They have one child, a 
boy of 16, and reside in their own 
home at 19 Guest street.

Mr. Adams is a m em ber of the 
Knights of Pythias, the K nights of 
the Grip and the U nited Commercial 
Travelers. H e is now serving a two- 
year term  as m em ber of the Board 
of D irectors of the Michigan Knights 
of the Grip. He has filled all the 
chairs of the local Council, U. C. T., 
and has not missed a m eeting since 
the Council was organized. He has 
filled all the chairs of the Grand 
Council except that of Grand Coun
selor, to  which office he expects to 
be elected at the annual convention 
to be held at Bay City in June. H is 
recognition by the two leading com
mercial associations of the State 
plainly indicates the esteem  in which 
he is held by business men in general 
and traveling men in particular.

Mr. Adam s has two hobbies—bass 
fishing and baseball. He is not a ball 
player, but a fan of the first w ater

Mr. Adams attribu tes his success to

hard work. He w atches his business 
closely and undertakes to  serve the 
interests of his employer and his 
trade with equal fidelity. H e is a 
man of excellent judgm ent, with a 
fine sense of right and w rong and is 
always found arrayed on the side of 
tru th  and righteousness.

News From Auto City Council.
Lansing, April 15—D. J. R iordan 

spent Sunday in Chicago. W e don’t 
know who it is that B rother Riordan 
visits in Chicago, but presum e Reed, 
M urdock & Co., for whom he trav 
els. Yet the baseball season is open 
and Dan. likes to  see a good game.

F. H. H astings is getting prices 
on various kinds of aeroplanes. One 
day last m onth, in his efforts to vis
it a custom er in a country town, he 
first hired a sleigh; changed this for 
wheels, after part of the distance had 
been traveled, and finally borrowed 
rubber boots of a farm er and walked 
the last two miles. He succeeded, 
however, in selling a good supply of 
M cLaughlin’s XX XX. His sudden 
interest in flying machines calls to 
mind the old saying, “You can’t keep 
a good man down.”

Miss Jane Elizabeth Wood, of 
-Arkansas, is visiting her grandfather,
E. J. Evans, of the Evans Candy Co 
I t is very interesting to hear this 
little miss tell how they escaped when 
the recent floods inundated their 
home.

F o r the past six weeks M. L. 
Moody has been afflicted with a se
vere hoarseness, which, to the casual 
observer, seems alarm ing; but our ge
nial “Pill Peddler” travels every day 
and says he can still make noise 
enough to sell H errick’s medicines.

I t m ight be interesting for some to 
know how our Page can sell candy 
to an implement dealer, but in the 
first place it is not any of our busi
ness, and then we m ust remember 
that “Phill” isn’t m arried—yet.

W e are pleased to  learn that Mrs.
F. D. Engle has improved to such 
an extent that Mr. Engle has again 
taken up his w ork for the American 
Seeding Machine Co.

E. M. Holly, with the Garden City 
Feeder Co., reports business pros
pects very bright in his line.

Several of our mem bers are engag
ed in the automobile trade and they 
are all w earing an unusually hroad 
smile these days. W onder why?

Thank you, very much, Mr. Stowe, 
for the beautiful little book entitled 
T he Mansion. H. D. B.

The Boys Behind the Counter.
Carson City—Roy B arnhart has re

signed his position as clerk in I. 
K rohn’s store here to accept 'a po
sition in C. J. Shoff & Son’s depart
m ent store in Cadillac, where he will 
have charge of the floor and be as
sistant buyer.

Charlotte—Fay Rulison has engag
ed w ith T. L. Gillette, hardware deal
er, for the coming year.

Kalkaska—A. E. Bowerman has re
signed as m anager of the firm of 
Bowerman & Cole Bros. Louis L ar
son, long a trusted  employe of the 
firm, will succeed Mr. Bowerman.

News and Gossip of the Traveling 
Boys.

Grand Rapids, April 16— H is hat is 
in the ring. F. C. R ichter, our pres
ent Grand Secretary, is in the race 
for "e-election. Fred has served us 
well in the past—think it over, boys.

D on’t forget that party  and dance.
I don’t wish to annoy you, but how 

about that subscription to  the T rades
man, the U. C. T. official booster. 
T he m anagem ent is not complaining, 
but I prom ised the editor enough sub
scriptions to buy a new spring suit. 
F o r the love of Mike, be reasonable 
and come across and help me make 
good.

Boost for Grand Rapids, the U. C. 
T. and Michigan T radesm an—three 
souls w ith but a single t h o u g h t -  
progress.

John M artin, the popular traveling 
salesman, has changed his line of 
business—or at least appearances 
would indicate as much. John was 
seen following a m oving van with a 
pair of overalls on (not the van but 
John). Now, if any of the boys are 
planning on saving rent, I think it is 
our duty to call up our brother, as 
we Germans m ust together stick.

W alter F. Ryder, bette r known as 
W alt., has been selected as a dele
gate to the Bay City convention, 
June 7 and 8.

Don’t forget the card party  and 
dance to be given for the benefit of 
the No. 131, U. C. T., baseball team  
Saturday evening, April 20, H erald 
hall. Fun for all and a boost for the 
team.
H arry  D. Hydorn, the durn old fule, 
Sat down on a B arryton piano stool. 
The blamed thing broke and down he 

fell
And you should have heard old H y

dorn yell.
Roy K. M oulton can have his 

Euphem ia Mudge, the Chicago Am er
ican its E ller Sweiler Pill Box, but 
we have made exclusive arrange
m ents with the famous poetess, 
Gwendolin Carabel Otoole. Some
body step on it. I t  wiggled.

W e noticed an article in W afted 
Down from T raverse City regarding 
the holding of m em orial services in 
sacred m em ory of the departed bro th 
ers. This is a very good suggestion 
for No. 131. Boys, we should get 
busy. B rother M artin, set the date. 
I am sure any of the churches would 
extend a hearty  welcome.

I t  is with deepest sorrow  we are 
called upon to record the death of 
friend E. Clyde Nichols, which occur
red last Saturday forenoon at his 
home, on La Belle avenue. Death 
was due to heart failure. Mr. Nichols 
entered the employ of the A. E. 
Brooks Candy Co. about ten years 
ago as stock clerk and by diligent ef
fort and constant atten tion  to  busi
ness worked up to a position as trav 
eling salesman, which position he 
has held for the last five years. The 
w riter has known Mr. Nichols for the 
past fifteen years and feels in his 
passing away the loss of a very good 
friend—one who was upright and true 
and would go a good ways out of his 
way to  do a kindly act. T he road has 
lost a man who was an honor to  the 
profession and a friend to all who

knew him. Mr. Nichols was born in 
A llegan county June 4, 1886, and
moved from there to Grand Rapids 
about fifteen years ago. Besides a 
host of friends he leaves a wife and 
a fa ther and m other to  m ourn their 
loss. W e wish to  take this oppor
tunity  to  assure the bereaved wife 
and parents of the heartfelt sym pathy 
of the boys of the road.

In  deep sym pathy we are called to 
record the death of the 7 m onths old 
baby of John Schumacher. W e wish 
to  extend the sym pathy of Grand 
Rapids Council, No. 131, to  the be
reaved parents.

F rank  Starkey is sporting  the la t
est m odel K ingsbury hat. H. B. 
W ilcox does not believe it is a hat, 
or at least it m ust have been picked 
before it m atured. Now H. B., the 
w riter will refer you to the H opper- 
town style book to show you that 
F rank is up to  date with his funny 
little hat. Quick, Hiney, the bung 
starts.

One by one new ideas and inven
tions appear, some to save our m on
ey, some to take it way from us, but 
as an idea creator nobody has it on 
our friend and brother, Edw ard F. 
Goebel. H ere lies the tale: Friend 
Goebel was seen painting his house 
last week. Parties w atching the opera
tion were very curious to know why 
he had an extra pail tied to  his el
bow. One m ore curious than the 
rest asked him what he had the pail 
tied on his elbow for and Ed., with 
his soft hazel eyes, turned to the 
questioner and with a cheerful smile 
said: “T o catch the paint as it trickles 
off my elbow.”

Boys, we have a pleasant tim e in 
store for you if you attend the card 
party  and dance April 20 at H erald 
hall.

Lynn R. V isner will continue the 
coffee business as agent for Edwin J. 
Gillies & Co., succeeding his father. 
Success, Lynn!

T he U. C. T. baseball team  will 
not enter the F ra terna l League, as 
m any of our boys are out of town so 
much we would be unable to  fill a 
regular schedule.

Freddie R ichter, you are a bum 
daffy diller. You will have to ex
plain this. I ’m a good listener: If 
Charlevoix lacks the individual towel, 
what does Cadillac? B ring forth  the 
guillotine. H e deserves it.

E. W . Ryder.

Beat Midnight Train To Cadillac.
T raverse City, April 15— Norm an 

Eggem an is not the only boy who 
lost weight. Gard W allace, another 
m em ber of that fishing party  a t T us- 
tin, was taken w ith the ague, threw  
off his boots and beat the m idnight 
train  to  Cadillac. T he Game W ar
den also saw him. Subscriber.

Abandons Municipal Lighting.
South Lyon, April 15—The village 

has voted unanim ously to abandon 
its m unicipal lighting system , sell its 
plant to  the E astern  M ichigan Edi
son Co. and contract with the la t
te r to  light the village from the pow
er p lant at Geddys, fifteen miles 
south of here.
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Michigan Board of Pharmacy. 
P r e s id e n t—Bd. J . R odgers, P o r t H uron. 
S ec re ta ry —Jo h n  J . Cam pbell, P igeon. 
T rea su re r—¡W. E . Collins, Owosso. 
O th e r M em bers—E dw in T . Boden, B ay 

C ity ; G. B. F au lkner, Del ton.

Michigan Retail Druggists’ Association. 
P resid en t—D. D. A lton, F rem ont.
F ir s t  V ice-P residen t—J . D. Gilleo, 

Pom peii.
Second V ice-P residen t—G. C. L ayerer, 

B ay  City.
S ecre ta ry—R. W . Cochrane, K alam azoo. 
T rea su re r—W . C. W heelock, K alam azoo. 
E xecu tive  C om m ittee—W . C. K irsch - 

gessner. G rand R apids; G ran t Stevens, 
D etro it; R. A. A bbott, M uskegon; Geo. 
D avis, H am ilton ; D. G. Look, L ow ell;' 
C. A. Bugbee, T rav e rse  City.

N ex t M eeting—M uskegon.

Michigan State Pharmaceutical Associa
tion.

P residen t—E. W . A ustin , M idland.
F ir s t  V ice-P res iden t—E. P . V am um , 

Jonesville. .
Second V ice-P residen t—C. P . B aker, 

B attle  Creek.
T h ird  V ice-P residen t—¡L. P . Llpp, 

Blissfleld.
S ec re ta ry —M. H . Goodale, B a ttle  Creek.
T rea su re r—J. J .  W ells, A thens.
E xecu tive  C om m ittee—E . J . Rodgers, 

P o rt H uron ; L. A. Seltzer, D e tro it; S. C. 
Bull, H illsdale and  H . G. Spring, U nion- 
ville.

Grand Rapids Drug Club.
P residen t—W m . C. K ircngessner.
V ice-P residen t—E. D. De L a  M ater.
S ecre ta ry  and  T rea su re r—W m . H. 

Tibbs.
E xecu tive  C om m ittee—W m . Quigley, 

C hairm an ; H en ry  Rlechel, T heron  Forbes.

Do Cheap Goods Build Permanent 
Business?

Last spring a druggist stocked a 
cheap grade of toilet soap in consid
erable quantities. W here high grade 
soap sells at from 10 cents a cake up, 
the enterprising  dealer secured a 
large lot at a price which enabled 
him to retail at 5 cents straight, six 
for 25 cents, and still left him a good 
m argin of profit.

He piled the soap in his show win
dow, displayed it prom inently  on the 
silent salesmen, advertised it, and had 
a large initial sale. In  fact, the in
itial sale, while he was actively push
ing the soap, took care of over one- 
third of what he had stocked.

From  toilet soap he transferred  his 
personal attention  to  o ther lines of 
business. A ■ couple of m onths later 
he woke to  the sudden realization 
th at over half of the cheap soap was 
still in stock.

“W hat’s the m atter?’’ he enquired 
of his staff. “A ren’t  we selling any 
soap these days?”

He did not need to go to  the staff 
for an answer. H is own recollection 
told him that at about the time he 
ceased actively pushing the cheap 
soap and left it to sell itself his cus
tom ers commenced to  ask for the 
regular 10 cent or higher priced 
grades. In a few cases the cheap 
soap had been proffered, since it af
forded a good m argin. H ardly  a sale 
had been made. Practically all his 
regular soap trade was composed of 
demands for quality soaps, which the 
custom ers had bought before the 
cheap goods were introduced and

which were good enough to  prom pt 
re tu rn  calls.

T he druggist had a lingering sus
picion, too, th a t his soap trade had 
not run quite as high as form erly. He 
had no m eans of verifying this sus
picion, however. In  any event, he 
concluded th at cheap soap as a busi
ness builder was useless—possibly 
worse than  useless. I t  a ttracted  trade 
for the m om ent but could not, of it
self, hold th at trade perm anently.

Salesmanship is not all price. In 
fact, it is  ̂ not any of it price. I t  is 
not price, but value, that actually 
counts; not price, but value, that 
m akes an article cheap.

Low-priced goods m ay be dear. 
H igh-priced goods m ay be cheap. 
Lower-priced goods usually are dear, 
and higher-priced goods usually are 
cheap. Cheapness and dearness are 
m ere relative term s, based upon the 
relation between the value of the 
goods and the price charged for 
them. “W hat value do I receive in 
re turn  for my m oney?” is the ulti
m ate question, the answ er to  which 
settles w hether or not the custom er 
is satisfied.

So, when you tell your patrons th at 
an article is cheap (m eaning that it is 
low priced) you are m aking a w rong 
appeal. Your better course will be 
to show them, by com parison be
tween high-priced and low-priced 
goods, that the high-priced article is 
the better value for the money.

Price m ay make the first sale, but 
it is value th a t m akes the repeat 
sales, and th at brings the custom er 
back to  your store tim e after time 
until you rate him as a perm anent 
source of trade and profit.

O f course, in running a “quality” 
store, you have the difficulty of shod
dy com petition to face. Shoddy com
petition is a bogey ra ther than a real 
danger. In  my own experience I have 
seen shoddy com petitors come and go 
while the business m an who bases 
his appeal on quality and value stays, 
his trade unshaken by their com peti
tion.

In  m y own town the largest gro
cery business is conducted by a firm 
which specializes in quality goods, 
guarantees satisfaction, backs up this 
guarantee by the m em bers of the firm 
assuring them selves th at everything 
handled comes up to  a high standard 
of quality—and, finally, is not afraid 
to charge h igher prices than its com 
petitors, and to  base its appeal on 
the ground that even at the higher 
prices the goods are cheaper. The 
one family has conducted business 
continuously and successfully along 
these lines for sixty years; and each 
year finds the  business still a grow 

ing one. T he cheapest goods handled 
have definite quality and value; and 
nothing at all shoddy is touched.

A dealer in small hardware and 
novelties adopts a different plan of 
m eeting shoddy “cut price” competi
tion. He stocks quality goods al
m ost exclusively; but in addition car
ries samples of the stuff usually han
dled by shoddy com petitors. A cus
tom er asking for an enamelware dish 
is shown a quality article retailing at, 
say, 25 cents.

“But,” pro tests the customer, “I 
can buy a dish ju st like that at So- 
and-So’s for 15 cents.”

“W e can sell you a 15 cent dish— 
the very same line that you can buy 
from  So-and-So,” re tu rns the sales
man, eagerly. “H ere it is.”

He produces the article from  an ob
scure corner of the shelf. “W e do not 
like to  recom mend this dish, because 
experience shows that it does not 
w ear very satisfactorily,” the sales
m an explains. “W e carry a few for 
the convenience of custom ers who do 
not like to pay for the higher-priced 
article. I t  gives fair service for the 
money, but you will notice th at the 
25 cent article is much heavier and 
the enam eling is a much b e tte r piece 
of work. T his 25 cent dish will wear 
for years; we would no t like to  guar
antee the cheap dish for m ore than 
two o r three m onths.”

Salesmanship along these lines in 
m ost cases sells the higher-priced 
(but really cheaper) article. In  every 
case it is educative. A dealer w ork
ing steadily along these lines and 
tactfully handling the different class
es of custom ers, is successfully pull
ing the teeth  of shoddy, shady com
petition. H e is willing to  cater to 
every requirem ent of his customers, 
but refuses to  deceive them  in regard 
to the actual quality of low-priced 
goods.

H andling of shoddy, shady proposi
tions m erely because the goods can 
be sold a t a catchy price and a t the 
same tim e yield a large m argin of 
profit, is not good business in the 
long run. A m erchant is in business, 
not for a day, a m onth or a year only, 
but for the best part of his lifetim e; 
and it does not pay in re tu rn  for to 
day’s tem porary  advantage to  sacri
fice the trade of all the  to-m orrow s.

T he th ing  th at m akes lasting  busi
ness is reputation—reputation of the 
m erchant and reputation of the goods. 
Reputation for the m erchant is based 
on public confidence inspired by 
square dealing; and reputation for 
the goods is based on the certainty 
in the buyer’s mind th at they are 
good value for the money.

V ictor Lauriston.

The Drug Market.
Quinine — H as advanced 2c per 

ounce.
Opium —H as declined.
M orphine—A nother drop is ex

pected.
Glycerine—H as advanced 2c per 

pound and higher prices are looked 
for.

Perhaps adversity m ay be useful in 
bringing out the strong  points in a 
m an’s character, but m ost m en would 
vote to  abolish it ju st the same.

Those W ho Passed the Examina
tion,

Pigeon, April 15—Enclosed please 
find list of applicants who were suc
cessful in passing the exam ination for 
registered pharm acist and registered 
druggist, respectively, a t Grand Rap
ids, in M arch: .

R egistered Pharm acists. 
Vernon D. Andrews, Carson City. 
Ford  M. Allgeo, W ayland.
A lfred B ertram , D etroit.
Chas. A. Behling, D etroit.
H arry J. Conway, Jackson.
W allace W . Cooper, D etroit.
Geo. W . Corpus, Alpena.
Geo. G. Doxey, Albion.
A rthur P  Dullam, Flint.
Aug. C. Eberlein, Sebewaing. 
Adrian L. Ferguson, Kalamazoo.
E. L. Fritz, Grand Rapids.
W . J. H art, Brooklyn.
R obert H. H arrison, Pickford. 
Louis J. Haffer, Grand Rapids. 
F rank D. Kephart, Petoskey.
Joseph Lane, Saginaw.
B. Glen Lower, Niles.
R. J. La Jennesee, Big Rapids.
E arl P. Mackay, Pt. Huron. 
Raymond N. M orrow, Pellston. 
H oyt C. Nihart, Petoskey.
M ontague W . Ripley, M ontague. 
Melvin B. Smith? Detroit.
J. L. Shideler, Detroit.
R G. Schmuck, Lfnionville.
Gordon R. W hitney, Evart.
Roy W areljam, Thompsonville. 
A lbert E. Baxter, Gladwin.
W. E arle Beatty, Bro\yn City.,
J. B. Crawford, Pontiac.,
Jam es H. Conklin, Marion.
Frank W. Cooper, Kalamazoo. 
Gordon F. Gerard, Coloma. 
Edw ard W. Kurtz, H astings. 
Thom as J. Oak, Bad Axe.
Frank  A. Pen niman, Ham mond, La. 
David J. Thom pson, M arlette.
H. W illard W edge, D etroit.
O liver C. Young, Leslie.

Registered Druggists.
E. Leon Chrisw.ell, Stockbridge. 
K enneth G. Davis, Ann Arbor.
L. E arl Hadden, Big Rapids.
Glen A. Kewley, Bad Axe.
L. J. Love, Howell.
E arl H. Miller, Vassar.
Achie Menzies, Vanderbilt.
Roy Pinkerton, Detroit.
Roy H. Remzel, Muskegon. 
Ralston M. W ylie, Akron.
E lm er P. Young, Reed City.
Alb. John Dickman, Cheboygan. 
Floyd A. Harley, Bronson.
H arry  H. Stanford, Boyne City.

John J. Campbell, Sec’y.

Intangible Fortunes.
“You say you lost a fortune on 

W all street?”
“Yes,” replied the philosophic per

son. “But it’s the same fortune my 
broker told me I had made the week 
previous, so I don’t  know th a t I 
ought to  feel any different from w hat 
I did before.”

Marriage Had No Charms. 
“W hy was it you never m arried 

again, A unt Sallie?” enquired Mrs. 
McClane of an old colored wom an in 
W est Virginia.

“ ’Deed, Miss E llie,” replied the old 
woman earnestly, “dat daid n igger’s 
wuth moah to me dan a live one. I 
gits a pension.”
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WHOLESALE DRUG PRICE CURRENT
Acidum

A ceticum  ........... 6 #  8
Benzoicum, Ger. 4 5#  60
B oracie ............  10 #  15
Carbolicum  . . . .  25@ 35
d tr ic u m  ............. 45 #  50
H ydrochlor . . . .  1%@ 5
N itrocum  ........... 5%@ 10
Oxalicum ............  14 @ 15
Phosphorlum , dii. 0  15
Salicylicum  ......... 4 0 #  42
Sulphuricum  . . . .  1%@ 5
T annicum  ......... 1 00@1 10
T a rta r icu m  ......... 3 8 #  40

Ammonia
Aqua, 18 deg. . .  3%@ 6
Aqua, 20 deg. 4%@ 8
C arbonas ............  13 @ 15
Chlorldum  .........  12 #  14

Aniline
Black ..............  1 00 @2 00
Brown .....................  80@1 00
Red ...........................  45@ 50
Yellow ..............  1 0001 50

■accaa
C u b e b a e ..................  7 0 #  75
Ju n ipers  ..................  6 #  8
X anthoxylum  . . .  @ '6 5

Balsamum
Copaiba .................. 7 0 #  75
Peru  ..................  2 00@2 25
Terabln, Canad.. 6 5 #  75
Tolutan  .................. 6 0#  75

Cortex
Abies, C anad ian  25
Cassiae ................... 25
Cinchona F lav a  20
Buonym us a t r o . . 40
M yrica C erife ra  . .  32
Prunus V irg in i . .  30
Quillaia, g r ’d. . . .  15
S assafras, po 30 26
Ulmus ................... 25

Extractum
Glycyrrhlza, Gla. 24@ 30
G lycyrrhlza, po. 25 @ 30
H aem atox  ........... 11 #  12
H aem atox, I s  . . .  T3@ 14
H aem atox, % s . .  14@ 15
H aem atox, %s . .  16 #  17

Ferru
C arbonate P recip . 15
C itra te  & Q uina 1 80 @2 00 
C itra te  Soluble . .  63@ 75
F errocyanidum  S 25
Solut. Chloride . .  15
Sulphate, com ’l . .  2
Sulphate, com ’l. by

bbl., p e r cw t. 75
Sulphate, p u re  . .  7

Flora
A rnica ..............  18@ 25
A nthem is . . . . ' .  40 #  50
M atricaria  ........... 3 0 #  35

Folia
B arosm a ............. 1 75@1 85
Cassia Acutifol,

T lnnevelly  . .  15#  20
C assia A cutifol 25 #  30 
Salvia officinalis,

%s ................  20#  25
Uva u rsi ..................  8 #  10

Copaiba ............  1 50@1 75
C u b e b a e .............  4 00@4 50
E rig e ro n  ...............2 35 @2 50
E v ech th ito s  .........1 00 @1 10
G au lth e ria  ........... 4 80@5 00
G eranium  . . . .  oz 75
Gossippil Sem ga l 60 #  75
H edeom a ..........  2 50#  2 75
Ju n ip e ra  ..............  40@1 20
L avendu la  ..........  90@4 00
Lim ons ..............  2 00#2 10
M entha P ip e r 3 75 #  400 
M entha  V erid . . .5  00@5 25 
M orrhuae, gal. . . 1  60@1 60
M yricia ............... 3 75 @4 35
Olive ..................  2 50 @3 25
P ic is  L iqu ida . . .  10#  12 
Pic is  L iquida gal. @ 40
R icina ..................  98@1 25
R osae oz.............11 50@12 00
R osm arin! ........... @1 00
S ab ina  ................  l  75@2 00
S an ta l ..................  @5 00
S assa fra s  ............  90@1 00
Sinapis, ess. oz. @ 50
Succini ................... 40 #  45
Thym e ................  50 #  60
Thym e, op t.................  @1 60
Theobrom as . . . .  17#  25
Tiglil .......................1 60@1 70

Potassium
B i-C arb  .................  15#  18
B ichrom ate  ........  1 3#  15
Brom ide ................. 40#  50
C arb  ......................... 12#  15
C hlorate  ........ po. 12 #  16
Cyanide ................... 30#  40
Iodide ..................  2 35@2 50
P o tassa , Bi t a r t  p r  3 0#  35 
P o ta ss  N itra s  opt 7 #  12 
P o ta s s  N itra s  . .  7 #  12
P ru ss ia te  ............... 23#  26
Sulphate  po ........... 15#  18

Radix
A conitum  ..........  @ 37
A lthae ..................  5 0#  60
A nchusa  ..............  10#  12
A rum  po ..............  @ 25
C alam us ...........   20#  40
G en tiana  po 15.. 12@ 15
G lychrrh iza  pv 15 12#  15 
H ellebore, A lba 15 @ 20
H y d rastis , C anada @7 00
H y d rastis , Can, po @6 50
Inu la , po ............  25#  30
Ipecac, po ............2 25@3 00
Ir is  F lo ra  ...............20#  30
Ja lap a , p r ...........  40@ 50
M aran ta , %s ___ 30#  35
Podophyllum  po 15#  25
R hei ......................  75@1 00
Rhei, cu t ............1 00@1 25
Rhei, pv ..............  75@1 00
Sanguinari, po 18 @ 28
Scillae, po 45-60 20#  25
Senega ................  #  90
S erp en ta ria  ........  #■ 90
Sm ilax, M. grd. . .  @ 2 5
Sm ilax, offi’s H  grd. @ 45
Spigella ..............  #  90
Sym plocarpus . .  @ 3 0
V aleriana ............  @ 25
Z ingiber a  . . . .  16#  20
Z ingiber j  ............  25#  28

Gummi
Acacia, 1st pkd. @ 40
Acacia, 2nd pkd. @ 35 
Acacia, 3rd pkd. #  30 
Acacia, s ifted  s ts. #  20
Acacia, po.............  3 5 #  45
Aloe, B arb  ..........  22 #  25
Aloe, Cape ......... @ 25
Aloe, Socotri . . . .  #  45
Amm oniac ........... 35@ 40
A safoetida .......... 1 00#1 25
Benzoinum ..........  5 0#  55
C am phorae ........  55 #  60
E uphorbium  ........  @ 40
Galbanum  ............  @1 00
Gam borge po. . .  1 00@1 25 
G auciacum  po 45 #  35
Kino __.po 45c #  40
M astic .......... 1 . . .  #  75
M yrrh . . . .  po 50 #  45
Opium ..............  8 00#  8 25
Shellac ................. 30@ 40
Shellac, bleached 35 #  45 
T rag acan th  . . . .  1 00.@1 20

Herba
A bsinth ium  . . . .  2 5#  30
E upatorium  oz pk  30
Lobelia oz pk  . .  35
M ajorium  ..o z  pk  36
M entra P ip . oz pk  35
M entra  V er oz pk 35
Rue ............  oz pk 30
T enacetum  . .V . .  30
Thym us V  oz pk  30

Magnesia
Calcined, P a t.  . .  55 @ 65
C arbonate, K -M . 18#  20
C arbonate  po . .  10#  15

Oleum
A bsinth ium  . . . .  8 00@8 25 
A m ygdalae Dulc. 7 5 #  85
A m ygdalae A m a 8 00#  8 25
A nisi ................... 2 15@2 20
A uran ti C ortex  3 15@3 25
B ergam il ............. 8 00 #  8 50
C ajipu ti ..............  85 #  90
Caryophilll ........  1 25#1 30
C edar ................... 85#  90
C henopadli . . . .  6 50@7 00
Cinnam on! ........  1 50@1 60
Conium M ae . .  80#  90
p itro n e lia  ........... 40#  50

Semen
A nisum  po 22 . .  @ 1 8
Apium  (grave l’s) @ 30
Bird, Is  .................  7 #  8
C annab is  S a tiva  7 #  8
C ardam on ..........  1 00@1 10
C arui po 20 . . . .  12#  15
Chenonpodium  . .  20#  30.
C oriandrum  ........  10#  14
Cydonium ............  @1 00
D ipterix  O dorate # 6  75
Foeniculum  ........  #  30
Foenugreek , p o ..  6 #  9
Lini ..........................  5 #  8
Lini, grd. bbl. 5 @ 8
Lobelia ................  45#  50
P h a rla ris  C ana’n 9 #  10
R ap a  ........................  6 #  8
S inapis A l b a ........  8 #  10
S inapis N ig ra  . . .  9@ 10

Spiritus
F ru m en ti W . D. 2 00@2 50
F ru m en ti ............... 1 25@1 50
Ju n ip ers  Co............ 1 75@3 50
Ju n ip ers  Co O T  1 65#2 00 
Saccharum  N E I  90@2 10 
Spt Vini Galli ..1  75@6 50
Vini A lba ............ 1 25@2 00
Vini Oporto ......... 1 25# 2 00

Sponges
E x tra  yellow sheeps’ 

wool carriag e  . .  
F lo rida  sheeps’ wool

carriag e  ..........
G rass sheeps’ wool

carriag e  ............
H ard , s la te  use  . .  
N assau  sheeps’ wool

carriag e  ..........
Velvet e x tra  sheeps’ 

wool carriage
Yellow Reef, fo r

s la te  use  .......... @1

Syrups
A c a c ia .................... #
A uran ti C ortex .. @
F erri lod .......... @
Ipecac .......... .. @
Rhei Arom  .......... @
Sm ilax  Offi’s  ----- 50#
Senega .................. @

@4 00 

@4 00

@1 25 
# 1  00

50
50
40
75
50
60
50

Scillae ............ @ 50
Scillae Co............... @ 50
T olutan  ................ @ 50
P ru n u s vlrg. . . @ 50
Zingiber ................ @ 50

T inctu res
Aloes ................ 60
Aloes & M y rrh .. 60
A nconitum  N ap’sF 50
A nconitum  N ap’sR 60
A rnica  ............ 50
A safoetida .......... 75
A trope Belladonna 60
A uran ti C ortex .. 50
B arosm a . . . . 90
Benzoin . . . . 60
Benzoin Co. . 60
C anthacides . . . . . 75
Capsicum  ............ 50
C ardam on ........ 75
Cardam on Co. . 75
C assia A cutifol . . 50
C assia  A cutifol Co 50
C asto r ............ 2 75
C atechu .............. 50
C inchona Co. ., 60
Columbia ............ 50
Cubebae ................ 50
D igitalis ................ 50E rg o t .................... 50
F errl Chloridum 50
G entian ................ 50
G entian Co. ........ 60
G u la c a .................... 50G uiaca am m on . . , 60
H yoscyam us ..........
Iodine .................. 1 00
Iodine, colorless 1 00Kino ...................... 50
Lobelia ................ 50
M yrrh .................. 50
N ux V o m ic a ........ 50
Opil ........................ J2
Opil, cam phorated
Opil, deodorized . 2 50
Q uassia ................ 50
R h atan y  ................ 50Rhei ...................... 50
Sangu inaria  ........ 50
S erpen ta ria  ........ 50
Strom onium  .......... . 60
T olutan  ................ 60
V alerian  .............. 50
V era trum  Veride 50
Zingiber ................ 60

M iscellaneous
A ether, Sp ts N it 

U S P  .......... 45# 50
Alumen, g rd  po 7 3 # 5
A nnatto  ................ 40# 50
A ntim oni, p o ___ 4 # 5
A ntim oni e t pot 40@ 50
A ntifebrin  .......... # 20
A ntipyrin  ............
A rgen ti’ N itra s  oz

# 25
@ 55

A rsenicum  .......... 10 # 12
Balm  Gilead buds 40# 50
B ism uth, S N  ..2 10#2 20
Calcium  Chlor, Is # 8
Calcium Chlor, %s # 9
Calcium Chlor, 11
C antharides, Rus. Po  @1 25
Capsici F ru c ’s a f @ 20
Capsici F ru c ’s po # 25
C arm ine, No. 40 @4 00
C arphyllus .......... 25# 30
C assia F ru c tu s  . . # 35
C ataceum  ............ @ 35
C en tra ria  ............ # 10
Cera A lba .......... 50# 55
C era F lav a  . . . . 35>@ 42
Crocus .............. 1 0 # 15
Chloroform  ........ 34# 44
Chloral H yd C rss 1 25@1 45
Chloro’m  Squibbs # 90
C hondrus ............ 20# 25
Cocaine ............ .. 4 00@4 25
Corks list, less 70% 
C reosotum  .......... @ 45
C r e t a ___ bbl. 75 @ 2
Creta, p rep ........... 6@ 8
C reta , precip. . . 7 # 10
C reta, R ubra  . . . (a) 10
C udbear .............. & 20
Cupri Sulph............ 6 % # 10
D extrine  .............. 7 # 10
Em ery, all Nos. . . 6@ 8
Em ery, po. . . . 5 # 6
E rgo ta , po 1 80 1 40@1 50
^ th e r  Sulph. . . . . 27@i 40
F lake W hite  . . . . 12 # 15
Galla .................... 0 30
G am bler ................ 3 # 9
G elatin , F rench 35# 45
G lassw are, full cs. # 80
Less th a n  box 70%-10%
Glue, brow n ........ 11@ 13
Glue, w hite  ........ 15# 25
Glycerina .............. 22@ 30
G rana P a rad is i . .  # 2 5
H um ulus ............  5 0#  80
H y d ra rg  Am m o’l @1 50
H y d ra rg  C h ..M ts  @1 30
H y d ra rg  Ch Cor @ 25
H y d ra rg  Ox R u’m @1 40
H y d ra rg  U ngue’m 60#  75
H ydra rgy rum  . . .  @ 8 8
Ichthyobolla, Am. 90@1 00
Indigo .....................  75 # 1  00
Iodine, Resubi . .3 25@3 60
Iodoform  ..........  4 10#  4 50
Liquor A rsen  e t 

H y d ra rg  Iod. . .  @ 2 5
Liq P o ta ss  A rs in it 10# 15

Lupulin ..............  @2 50
Lycopodium  ___  6 0#  70
M ad s  ..................  70#  80
M agnesia, Sulph. 3#  5
M agnesia, Sulph. bbl. @ 1 %
M annia S. F ........... @ 85
M enthol ............  7 65# 8 00
M orphia, SP& W  5 05 @5 30 
M orphia, SNYQ 5 05@5 30
M orphia M ai ---- 5 05@5 30
M oschus C an to n .. #  40 
M yristica, No. 1 25 #  40
N ux V om iva po 15 @ 10
Os Sepia ..............  25#  30
P epsin  Saac, H  &

P  D Co ............  @1 00
Picis Liq N  N  %

gal. doz................ @2 00
Picis Liq q ts  ___ @1 20
Picis Liq p in ts ..  @ 65 
P il H y d ra rg  po 80 #
P iper A lba po 35 #  30
P iper N ig ra  po 22 @ 18
P ix  B urgum  ___  10#  12
Plum bi A cet ___ 15@ 18
Pulv is Ip ’cu t Opil 2 25@2 50 
P y ren th rum , bxs. H  

& P. D. Co. doz. @ 75 
P y ren th rum , p v ..  20#  30
Q uassiae ............  10#  15
Quina^ N. Y.......... 18@ 28
Quina, S. Ger. ___ 18# 28
Quina, S P & W  18#  28 
R ubia  T incto rum  12 #  14

S accharum  L a ’s  20 #  30
S a la d n  ...................4 50@4 75
Sanguis D rac ’s  . .  4 0 #  50
Sapo. G ................  #  15
Sapo, M ..............  10#  12
Sapo, W  ..............  15 #  18
Seidlitz M ix ture  2 0#  25
Sinapis ................  20#  25
Sinapis, opt. . . . .  @ 30
Snuff, M accaboy,

De V o e s ............  @ 54
Snuff, S’h  DeVo’s  @ 54
Soda, B oras ........... 5 % #  10
Soda, B oras, po . .5 % #  10 
Soda e t P o t’s  T a r t  2 5#  30
Soda, C arb  ...........1% # ' 3
Soda, B i-C arb  . .  1 % #  5
Soda, A sh ..........  1 % #  4
Soda, S u lp h a s ___1 % #  4
Spts. Cologne . . .  # 3  00
Spts. E th e r  C o ... 5 0#  55
Spts. M yrcia . . . . 2  00#2 25 
Spts. V ini R ec t b l #  22 
Spts. V i’i R ec t % bbl @ 
Spts. Vi’i R ’t  10 gl @ 
Spts. V i’i R ect 5 gl @ 
S try ch n ia  C rys’1 '1  00 @1 30 
Sulphur, Roll . . . . 2 % #  5
Sulphur, Subi. . .  2%@ 6
T am arin d s  ........... 8 #  10
T ereben th  Venice 40#  50 
T hebrrom iae . . . .  55 #  60
V anilla  E x t.......... 8 00@12 00
Zinci Sulph ........... 7 10

Oils
bbl. gal.

L ard , e x tra  . . . .  85#1 00
L ard , No. 1 ..........  75#  90
L inseed p u re  raw

74 ......................  7 6 #  85
Linseed, boiled 75 77 #  86 
N eat’s-foo t w s t r  80 #  85 
T urpen tine , bbl. . .  #52%
T urpen tine , less . .  60 #  65 
W hale, w in te r . . . .  70 #  76

Paints
bbl. L ..

G reen, P a r is  . . . .1 3 % #  20 
G reen. P en in su la r 13@ 16
Lead, red  ........... 7 #  10
Lead, w h ite  ___  7 #  10
Ochre, yel B er 1 2 #  5
P u tty , com m ’l 2% 2%@ 5
R ed V enetian , bbl 1

& 1% ............  2 #  5
S haker P rep ’d  ..1  50@1 65 
Verm illion, E ng. 90@1 00 
Verm illion P rim e

A m erican ........  13# 15
W h itn g  G ilders’ 1 #  5
W h it’g  P a r is  A m ’r  # 1  25 
W h it’g  P a r is  E ng.

cliff ....................  @1 40
W hiting , w h ite  S’n #

Our New Home—Corner Oakes and Commerce 

W e so lic it y o u r  o rd e rs  fo r

Sulphur—Light and Heavy Lime and Sulphur Solution
Bordeaux Mixture—All Sizes

Paris Green Arsenate of Lead—All Sizes Blue Vitriol 
S to ck  co m p le te  P ro m p t sh ip m e n ts

R e sp e c tfu lly ,

G ra n d  R a p id s. HAZELTINE & PERKINS DRUG CO.

Pour Kinds of 
Coupon Books

Are manufactured by us and all sold on the 

same basis, irrespective of size, shape or 

denomination. Free samples on applica
tion.

TRADESMAN COMPANY, Grand Rapids, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

I 5

A D V A N C E D
Wool
Provisions
Flour
Corn Syrups 
Feed

D E C L I N E D
Pelts
Pickles
Cheese
Jelly

Index to Markets
By C o lu m n s

Col
A

A m m onia ........................... 1
Axle G rease ....................  1

B
B aked B eans ................... 1
B a th  B rick  ......................  1
B reak fas t Food ..............  1
B room s ............................... 1
B rushes ............................... 1
B u tte r  Color ..................... 1

C
C andles ............................... 1
C anned Goods .............. 1-2
C arbon Oils ....................  2
C atsup  ......................  2
Cheese ................................. 2
C hew ing Gum  -----   3
Chicory ............................... 3
C hocolate ........................... 3
Cider, Sw eet ..................  3
C lothes L ines ................... 3
Cocoa ................................. 3
C ocoanut ........................... 3
Coffee ................................... 3
C onfections ......................  1
C racked W h ea t ............  *
C rackers .................... 4. 5, 6
C ream  T a r ta r  ................  *

D
Dried F ru its  ....................  6

F
F arinaceous Goods ----- 6
F ish ing  T ackle  ..............  S
F lour an d  Feed ............  1
F ru it J a r s  ........................  7

G
G elatine ..............................  7
G rain  B ags ......................  7

H
H erbs ................................  7
H ides and  P e lts  ..............  8
H orse R ad ish  ..................  8

J
Jelly  ....................................  8
Jelly  G lasses ..................  8

M
M apleine ............................  8
M ince M eats ..................  8
M olasses ............................  8
M ustard  ............................  8

N
N uts ....................................  4

O
Olives ..................................  8

P
Pickles ................................. 8
P ipes ..................................  8
P lay ing  C ards ................. 8
Potash  ................................  8
Prov isions ........................  8

R
Mice ..................................... 9
Rolled O ats  ......................  9

S
Salad D ressing  .............. - 9
S a le ra tu s  ..........................  9
Sal Soda ............................  9
S alt ......................................  9
S alt F ish  ............................  9
Seeds ................................  10
Shoe B lacking  ..............  9
feiiuff ................................  9
Soap ....................................  14
Svda ....................................  10
Spices ..................................  10
S ta rch  ..............................   10
Syrups ................................  10

T
Table  Sauces ..................  10
T ea  ...................... . . .  10
Tobacco .................. 11, 12, 13
T w ine .................. .. . j , . 43 ..

V
V inegar ............................  13

, W
W i c k i n g j ¡ M  
W oodenw are . . .  13
W rapping  P a p e r  . . . . . . .  14

Y
Y east C ake .............. . . ' .  14

2
ammonia

1 a . D0112 os. ovals 2 doz. box 75
A X LE GREASE 

F raz e r 's
lit», wood boxes, 4 doz. 3 00 

b° xes> 3 doz. 2 35 
S%rb. tin  boxes, 2 doz. 4 2» 
101b. pails, p e r doz. ..6  00 
JWh- PaJis. p e r doz. . .7  20 
201b. pails, p e r doz, . .  12 00 

BAKED BEANS 
No. 1, p e r doz. ...45@  90
No. 2, p e r doz.......... 75@1 40
No. 3, p e r  doz. ...85@ 1 75
„  b a t h  b r ic k
E ng lish  ............................  95

BREA K FA ST FOODS
Apetizo, B iscu its  .........3 00
B ear Food, P e ttijo h n s  1 95 
C racked W hea t, 24-2 2 50 
C ream  of W heat, 36-2 4 50
E gg-O -See W h ea t ___ 2 75
E gg-O -See Corn

F lak es  ......................  2 75
P o s ts  T oasties, T

No- 2 ...................' . . . . .2  80
P o s ts  T oasties, T.

N °. 3 ........................ .. 2 80
Farim ose, 24-2 ..........  2 70
G rape N u ts  ..................  2 70
G rape S u g ar F lakes  ..2  50 
S ugar Corn F lakes  . .  2 50 
H ard y  W h ea t Food . .  2 25 
P o s tm a’s D utch  Cook. 2 75
H olland R usk  ..............  3 ¿0
Saxon W h ea t Food . .  3 00 
K rink le  Corn F lak e  ..2  00 
M alt B reak ras t Food 4 50
M aple F lakes ...............2 70
M aple Corn F lakes  ..2  80 
Minn. W h ea t C ereal 3 75
A lgrain Food .................4 25
R alston  W h ea t Food 4 50 
Saxon W h ea t Food . .3 00 
Shred  W h ea t B iscuit 3 00
T riscu it, 30 ...................2 50
P illsbury’s B est C er’l 4 25 
P o s t T avern  Special . .  2 80 
V oigt’s C ream  F lakes  4 50 
Q uaker Puffed Rice . .  4 25 
Q uaker Puffed W h ea t 2 85 
Q uaker B rk fs t B iscu it 1 90 
Q uaker Corn F lakes  ..1  90 
V ic to r Corn F lakes  .. 2 20 
W ash ing ton  C risps . . .2  80
W h ea t H e a r ts  ...............1 90
W h ea ten a  ....................  4 50
Z est ..............................  4 00
E v ap o r’d S ugar Corn 90

BROOMS
P a rlo r  ............................  3 00
Jew el ..............................  3 70
W inner ..........................  4 25
W h ittie r Special ___ 4 55
P a rlo r Gem ................  3 75
Common W hisk  .......... 1 10
F ancy  W hisk  ..........  1 50
W arehouse ..................  4 50

BRU SHES
Scrub

Solid Back, 8 in .............. 71>
Solid Back. 11 in ..........  95
Pointed E nds ................  85

Stove
No. 3 ................................  90
No. 2 .............................. 1 25
No. 1 .................................1 75

Shoe
No. 8 ................................ 1 00
No. 7 ................................ 1 30
No. 4 ................................ 1 70
No. 3 .................................1 90

BU TTER COLOR 
Dandelion, 25c size .. 2 00 

CANDLES
Paraffine, 6s ................  10
Paraffine, 12s . .  . .  10
W ieking ........................  20

CANNED GOODS 
Apples

3tb. S tan d ard s  . . ;  @ 90
Gallon ..................  2 60@2 85

B lackberries
2 It). ............ ........: i  50@1 90
S tan d ard s  gallons @5 00 
<> '■ 1 '-Beads :
Baked ..................  85@1 30
Red K idney ..........  85@95
S tr in g  ..................  70@1 15
W ax  ......................  75®1 25

Gallon ............................  6 75
Clam s

L ittle  N eck, l lh .  @1 00 
L ittle  N eck. 21b. @1 50

Clam Bouillon
B u rn h am ’s % p t ............2 26
B u rn h am ’s p ts ....................... 3 75
B u rn h am ’s q ts . ...........7 59

Corn
........................  7 6 «  90

Good .......... .. 1 00@1 10
F a n c y ....................  @1 30

French Peas 
M onbadon (N a tu ra l)

per doz..............................2 45
Gooseberries

No. 2, F a ir  ...................1 50
No. 2, F an cy  2 Is

Hominy
S tan d ard  ........................  85

Lobster
.....................................  2 50

lit)............................................
P icnic  T ails ................... 2 75

M ackerel
M ustard , l ib .....................1 go
M ustard. 21b ........  2 80
Soused, l% lb . ................ 1 go
¡housed, 2lb........................ 2 75
Tom ato, l ib ...................... 1 50
Tom ato, 2tb....................... 2 80

M ushrooms
H otels ................  @ i 5
B uttons, %s . . . :  @ 1 4
B uttons, Is  ........  @ 25
_ O ysters
Cove, llh  ............. 85@
Cove, 2h i................ 1 60@

V , Plum s
P lum s ................... 9b@l 35
„  „ P e a rs  In Syrup
No. 3 cans, p e r doz. ..1  50 

Peas
M arrow fat ..........  @1 25
E arly  Ju n e  ........  @1 25
E a rly  J u n e  s ifted  1 45@1 55 

Peacnes
P)C ........................  90® 1 25
No. 10 size can pie @3 25 

Pineapple
G rated  .................. 1 75@2 10
Sliced ....................  0O@2 60

Pum pkin
F a ir  .................... .. go
Good . . , ....................  90
F an cy  .................... .. 1 00
Gallon ......................  2 15

R aspberries
S tan d a rd  ............  @

Salmon
W arrens, 1 lb. T a l l ___2 30
W arrens. 1 lb. F l a t ___2 40
Red A laska .........1 85 @1 95
P in k  A laska  ___1 40® 1 50

Sardines
D om estic, %s .............. 3 00
D om estic, % M us........... 3 00
dom estic, % Mus. @ 7
French. %s ................  7@14
French, %s ............... 18@23

Shrim ps
D unbar, 1st, doz............. 1 20
D unbar, l% s, doz........... 2 25

Succotash
F a ir  ........................... 90
Good ..................   1 20
Fancy  ................... 1 25® 1 40

S traw berries
S tan d ard  ................. 95
F an cy  ....................... 2 25

T om atoes
Good .................. . . . .  1 35
F an cy  ......................  1 50
No. 10 ..................  4 00

CARBON OILS 
B arrels

P e r f e c t io n ..........  @10%
D. S. G asoline . .  @15
Gas M achine . . . .  @23
Deodor’d  N ap ’a  . .  @13%
«’vlinder ............  29 @34%
E ngine ..............  16 @22
Black, w in ter . .  8%@J0 

CATSUP
S nider's  p in ts  ............... 2 35
B inder’s % p in ts  .........1 35

C H E E S E  Aoaie! .u . . .. 
Bloom ingdale 
C arso# C ity 
H opkins’J . 
R iverside

Ü S T . .VLeiden . . .  
L im burger 
Pineapple 
Sap Sago 
Swiss, dom estic

.40

@21
@19
@19
@19
@19
@20
@15
@19
@60
@22
@13

CHEW ING GUM
A dam s Pepsin  ............... 85
A m erican F lag  sp ru ce  55 
B eam an’s  Pepsin  . . . . .  55
JBest Pepsin  . . . . . . . . .  55
B lack Jac k  . i . . . . . . . . .  55
L arg es t Gum (White) 55
O- .k ! Pepsin  ................  65
Red Robin ......................  55
Ben Sen ................  55
Sen Sen B rea th  P erf. 1 00
S pearm in t ......................  55
Spearm in t, ja r s  5 bxs 2 75
Y ucatan  ...........    55
Zeno .................    55

CHICORY
Bulk ..................................  ft
Red .......................... .. | "  f
g a « l e .........................   |
F ran ck ’s 7
S chener's  6
Red S tan d ard s  .............. 1 (jo
W h ite  . . . . . . . . . . . . . . .  I 60

_  CHOCOLATE 
W alte r B ak er & Co. 

G erm an’s  Sw eet . . . . . .  22
P rem ium  .............   fo
C aracas . . . . . . . . . . . . . . . .  28

W alte r  M. Low ney Co 
P rem ium , %s . . . . . . . .  29
Prem ium , %s ................  29

CID ER, S W tE T  
“M organ’S”

R egu lar b a r m  50 gal 10 00 
T rade  barre l, ¿8 m ils 6 50
% T rade  barre l. 14 gal 3 50
Boiled, p e r g a l...............  60
H ard , p e r ga l................... 25

CLO TH ES LINE 
_  pe r cloz.

No. 40 T w isted  C otton 95 
No. 50 T w isted  C otton 1 30 
No. 60 T w isted  C otton 1 60 
No. 80 T w isted  C otton 2 00 
No. 50 B raided C otton 1 00 
No. 60 B raided  C otton 1 25 
No. 60 B raided  C otton 1 85 
No. 80 B raided  C otton 2 25 
No. 50 Sash  Cord . , . . 1  (So 
No. 60 Sash Cord , , . . 1  90 
No. 60 J u te  §0
No. 72 J u te  . i . . i , , i > 4.1 flo 
No. 60 Sisal . . . . . . . . . . .  ¿5

G alvanized Wlrfe 
No. 20, each  100ft. long 1 9o 
No. 19. each  100ft, long 2 10 

COGOA
B aker’S . 4 4 . 4. 3(5
Cleveland ........................  41
Colonial, %s ..................  35
Colonial, %s ..................  33
Epps ..................................  42
H uyler ..............................  36
Low ney, % s ..................  82
Low ney, %s ..................  32
Low ney. %s ..................  30
Lowney, e lb. cans  . .  30
Van H outen , %s ......... 12
Van H outen , %s ......... 20
Van H outen , %s ......... 40
Van H outen , Is  ..........  72
W ebb ................................  33
W ilber, %s ......................  33
W ilber, %s ......................  32

CGc o a n u t
D unham 's per lb.

%s, 51b. case  ..............  30
%s, 51b. case  ............  29
%s, 151b. case ...........  29
%s, 151b. case  ...........  28
Is, 151b. case ............  27
%s & %s, 151b. case  28 
Scalloped Gems . . . . .  10
%s & %s palls ..........  15
Bulk, pails ................  14
Bulk, b a rre ls  ..............  12

C O FFE ES, ROASTED 
Rio

Common ......................  19
F a ir  .......... v ................. 19%
Choice ..........................  20
F an cy  ....................  21
P eaberry  ....................... 23

Santos
Common ................  20
F a ir  ................................  20%
Choice . .    21
F ancy  ..........................  23
P eaberry  ................  23

M aracaibo
F a ir  ...........7................... 24
Choice ........................... 25

Mexican
Choice ..........................  25
F ancy  ..........................  26

G uatem ala
F a ir  ................................  25
F ancy  ............................  2S

Jav a
P r iv a te  G row th ..26®30
M andllng .................. 31®35
Aukola ...................... 30@32

Mocha
S hort B ean  ............. 25@27
Long B ean .............. 24 @25
H. L. O. G...............26 @28

Bogota
F a ir  ............................... 24
Fancy .......... .................. 26
E xchange  M arket. S teady 
Spot M arket, S trong 

P ackage
N ew  Y ork B asis

A rbuckle  .................... .      24 00
Lion ..............................  23 00

M cLaughlin’s XXXX { 
M cL aughlin 's XXXX sold 

to  re ta ile rs  only; Mail all 
order»: d irec t to  W. F 
M cL aughlin  & Co.. C hica
go.

I E x tra c t •
H olland. % geo. boxes . -95 1 
Felix, % gross! I) 15
H um m el’s - fo lk  % i.gro. -85 
H um m el’s  tin , % gro. t  43

CONFECTIONS 
s tic k  can d y  P a iu

S tandard  . ;  ¿ i ¿ ; ;  8%
S tan d ard  M k  .......... * g%
S tandard  T w ist ..........  9
t „„ Case«Jum bo, 32 lb . . .  9
E x tra  H  H  .............’.'.'.11
Boston C ream  . . . . . . .  14
Big stick , 30 lt>. case 9 

Mixed Candy
G rocers ................. 7
X  L  O • . . . . . . .  714
Special .............. i f ’*
Conserve .. ....................   g%
Royal ........ .. . i 4%
Ribbdh ... 4 ¡ ! fJ
BrOketi 44.444.;- • 9X4
Cut Lbaf 4
Leader . ; ; . .  4. ¿; . . . "  gat 
K indergarten  H 4
French  Ci-eath ............ i i
H and  M ad* C re ijn  ... I 7 
Prem io Gre&itl m ixed 14 
P a ris  C reaih Son Bons i i  

Falicy—In Pails
Gypsy H e a r ts  ___ 15
Coco Bon Bons . . .  14
Fudge Squares ............. 14
P e a n u t . sq u a res  ........... .17
S u g ared .P ean u ts  . . . . "  13
Sáíted P ean u ts  ...............12
S ta rlig h t K i s s e s ........  13
Lozenges, p lain  .............11
Cham pion Chocolate . .  13 
Eclipse Chocolates . . . .  15
E u rek a  Chocolates ___ 16
Q uin te tte  Chocolates . .15 
Cham pion Gum D rops 10
Moss D rops .....................\ \
Lem on S o u r s ..........
Im perials  .....................   12
I ta l Cream  Bon Bons“  13 
Golden W affles . . . . . .  14
Red Rose Gum D rops 10 
A uto KiSseS 4. i i
Coffy Toffy .........   14
M olasses M int K isses 12

In Stb, Bdxfes 
Old Fash ioned  M olas- 

ses K isses 101b. bx. 1 30
O range Jellies  ..........  60
Lferrion SbiirS . , .  4. . .  65 
Old F ashioned HOre-

hbund drops ............  65
P epperm in t D rops . .  70 
Cham pion Choc D rops 70 
H . M. Choc. D rops ..1  10 
H . M. Choc. L t. and

D ark, No. 1 2 ........... 1 10
B itte r Sweets, a s ’td  1 25 
B rillian t Gums, Crys. 60 
A. A. L icorice D rops 1 00 
Lozenges, p rin ted  . . .  65
Lozenges, plain ___  60
Im perials  ....................  65
M o tto e s ..........................  65
C ream  B ar ................... 60
G, M. P e a n u t B ar . .  60 
H and  M ade C rm s 8O@90
C ream  W afers  ..........  75
S tr in g  Rock ................  70
W interg reen  B erries  60 

Pop Corn
C racker Ja c k  ............ 3 25
Giggles, 5c pkg. cs. 3 50
F an  Corn, 50’s .......... 1 65
A zulikit 100s .............. 3 25
Oh M y 100s ................ 3 50

Cough Drops
P u tn am  M enthal ___ 1 00
Sm ith  B ros...............   . .1  25

NUTS—W hole 
Almonds, T a rrag o n a  18
Almonds, D rake ___  15
Almonds, C alifornia

soft shell ........  ..........
B razils ....................  @13
F ilb erts  .................... 12 @13
Cal. No. 1 ................
W alnuts, s f t  shell @17 
W alnuts, M arbot . .  @15
Table nu ts , fancy @13 
Pecans, m edium  . . 4 . 13 
Pecans, ex. la rge  . . .  14
Pecans, jum bos . . . .  16 
H ickory  N uts, p e r bu.

Ohio, new  ................ 2 00
Cocoanuts ....................
C hestnu ts , N ew  York

S ta te , p e r bu ............
Shelled

Spanish P ean u ts  6%@ 7
P ecan  H alves ___  @62
W alnu t H alves . .  @33
F ilb ert M eats ........  @30
A licante A lm onds @40 
Jo rdan  A lm onds . .  @47

P ean u ts
Fancy  H  P  Suns 6@ 6%

R oasted  ........ . 7@ 7%
Choice, raw , H. P. J u m 

bo..............................  @ 7
CRACKED W H EA T

Kulk ..............................  3%
24 2tb. pkgs. ............ . 2 50

CRACKERS
N ational B isc u it . Com pany 

B rands 
B u tte r

N. B. C. Sq. bbl. 7 bx. 6% 
Seym our, Rd. bbl. 7 Jhx. 6% 

Soda
N. B. C. boxes ..............  6%
P rem ium  . . . . . . . . . . . . . .  7%
Select ........ v . , . , .  . 4, 4. 8%
S a ra to g a  F lakes  , , ,  .13 
Z ephyre tte  . . . . . . . . . . . .  13

Oyster. .. <,
¡N. B. C. Picnic, ibox^s, 6%
Gem , b o x e s ........
Shell ?T. I

* SWeét GoodsAniihais .............  in
A tiàn tic s  4. . . . . ; : ; ; . * "  is
A tlan tic , Assorted"'.".’ ’ 12 
A vena F ru it  C akes ..'.12 
B onnie Doon Cookies 10 
Bonnie L assie s  . . . . . . .  10
T>°4? iiie S ho rtb read  . “ .20
B rittle  F in g e rs  10
Bum ble B e e ______  in
C artw heels A sso rte d “ ! 844
Chocolate D r o p s ........  17’*
^ o c o la te  D rp  C en te rs ' 16 
Cpoc. H oney  F in g ers  16
rs-a Jte  i f oney  Cookies 12 C racknels . . j ,  15
Cocoanut Taffy Bar“ .“  12 
Cocoanut D rops . . .  12
CdcOanut k aca ro o 'n s  “ l* 
Cocoanut H on. F in g e rs ' 12 
Cocoanut H dn. Ju m b 's  i l  
Coffee Cakes . .  11 •
Coffee Cakes* Ic e d '! ! . '!  12
C rum pets . .44........
D iana  M arshm allow  

Cakes ii>
D inner B iscu it . !."  "  "à fi 
D ixie S ugar Cookies . .  9 
D om estic C akes . .  fix  
E ven tide  F in g ers  . . . ' . ' i t ’*
F am ily  Cookies ........  ’ s i t

Cake A ssorted  . .  ! ! 12
F ig  N ew tons ___  10
Florabel Cakes . . . !  1214
K u te d  Cocoanut B ar . ! lo %
F rosted  C ream s ............ 814
F rosted  G inger Cookie 8t4 
F ru it L unch, Iced . I , io %
G ala S ugar Cakes ........  s%
G inger Gems ........... !
G inger Gems, Iced . .  9t4
G raham  C rackers  . . .  ! ! a
r t t S er dnaps F am ily  . .  8% 
G inger Snaps N. B. C. n

ROUnd. .4 4.4,4.,,., , »
G inger Snaps N.’ B. C.

Square  , « u
H ippodrom e B a r * ’ “  io n  
Money Cake, N. B. C 12 
H oney F ingers  As. Ice 12 
H oney Jum bles, Iced . 12 
H oney Jum bles, P la in  12 
H oney F lak e  12%
Household Cookies . . . .  8 
H ousehold Cookies. Iced 9
Im perial ..............  « u
Jonn ie  ..........    37?
Jubilee Mixed ..........10
K ream  K lips . . . . . .  I ! . ! »
Leap Y ear Ju m b le s  . ..1 8  
Lemon B iscuit Square  8%
Lem on T hins ............  i 6
Lem on W afer . . .  * " ir
L em ona _____  ou.
Mace Cakes __________ %
M andalay .................. !" in
M ary A nn ..............  ' ’ '  01/
M arshm allow  Coffee “ ’

Cake .* • • • . , ,  , 12%
M arshmaHow W a ln u ts ’16%
M edley P retze ls  ............. 10
M olasses Cakes . . . .  s% 
Mo asses Cakes. Iced . .  9% 
M olasses F ru it  CookiesIcfea • • * • . t ; i i i t
M olasses Sandw ich !. ! 12 
M ottled Square  . . . . . .  10
O atm eal C rackers 8
O range Gems ................  *14
O range Sponge L ay er

Cakes ...................   i f
P enny  A ssorted  . .  .".* * 814
P ean u t Gems .............. .... 9
Picnic M ixed ..............  1114
P ineapp le  W afers  . . . ’l 6 
P retzels , H and  M ade . .  9 
P retze le tte s , H an d  Md. 9 
P retze le tte s , Mac. Md. 8
R aisin Cookies ...............10
R aistn Gems ..............  ”] j
R aspberry  Cakes ___ '12
Revere, A ssorted  ........... 14
R ittenhouse  F ru it

B iscuit ........................... 12
Rosy D aw n M ix e d ........ 10
Royal L unch .................  g
Royal T o as t .................. g
R ube ................................. g u
S hortb read  Squares ’ ! Ì20 
Spiced C u rran t C akes 10 
Spiced G ingér Cakes . .  9 
Spiced G inger Cks led  10
S ugar F in g ers  ...... 12
S ugar Cakes ...........  8%
S ugar Crim p .................  8%
S ugar Squares, la rge

or sm all ......................  9
S u ltan a  F ru it  B iscu it 16 
Sunnyside Jum bles .. . .1 0
S uperba  ................   8^
Sponge L ady  F in g ers  25
T rium ph C akes ............. 16
V anilla  W afers  . . . . . . . 1 6
W afer Jum bles  c an s  ..1 8 ' 
W averly  .......................... 10

In -e r Seal Goods
, p e r doz.

A lbert B iscu it . . . . . .  ,1  00
A nim als ............................ 1 00
A rrow root B iscuit ___ 1 OO
B aronet B iscu it ........ , .1.00
B rem m er’s  B u tte r  . , ’

W afers  .......... 10 0
Came© B iscu it . . . .  l .'.^S’fO
Cheese S andw ich  ' „ „ . i t ) »  
C hocolate W a fe rs ■ ¡ .i . i 'J i ' §9 
Cocoanut D a in tie s  ' > i,, - ,T  «,0 
D inner B iscu its  . . . . . . 5 0
F a u s t D y ste r . . . . . . .  . ,1  00
Fig  N ew ton  . . ,  .1,00
Five. O’clock T ea  1,00
F ro taria  ..........  .T i’, . 100
F ru it .Cake .
d in g e r  Snap*. N . W t i  1*00
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G raham  C rackers, Red

L abel ............................... 1 00
Lem on S n a p s ........ .......... 50
O atm eal C rackers  . . .  . .1 00 
Old T im e S u g a r  Cook. 1 00 . 
Oval S a lt B iscu it . . .  . .  .1 00 
O y sterettes  . . . . . . . . . . . . .  50
P rem ium  Sodas ............. 1 00
P re tze le tte s , H d. Md. 1 00
Royal T o as t ..................... 1 00
Saltine  B iscu it ............... 1 00
S a ra to g a  F lakes  ............. 1 50
Social T ea  B i s c u i t .........1 00
S u ltan a  F ru it  B iscu it 1 50 
Soda C rack ers  N. B. C. 1 00 
Stoda C rack ers  Select 1 00 
S. 8. B u tte r  C rackers  1 50
U needa B iscu it ............. 50
U needa J ln je r  W ay fe r 1 00 
U needa L unch  B iscu it 50
V anilla  W afe rs  .............1 00
W ate r T h in  B iscu it . .1 00 
Zu Zu G inger Snaps . .  50
Zwieback ......................... 1 00

O ther P ack ag e  Goods
B arnum ’s  A n im a ls ........  50
C hocolate T okens . . . . 2  50 
A m erican B eau ty

G inger Snaps .............2 50
B u tte r C rackers, NBC '

fam ily  package  .........2 50
Soda C rackers, NBC 

fam ily  package  ......... 2 50
In Special T in Packages.

P e r  doz.
F estino  ..........................  2 50
M inaret W a f e r s , ..........  1 00
Nabisco, 25.c . . ..........  2 50
Nabisco, 10c ................  1 00
C ham pagne W afe r . . .  2 50 

P e r  tin  in bulk
S'orbetto ..............  1 00
N abisco ........................  1 75
Festino  ........................... 1 »0
B ent’s W a te r  C rackers 1 40

CREAM TA RTA R
B arrels or d rum s ----- 33
Boxes ............................... 24
Square C ans ................  36
Fancy caddies ..............  41

DRIED F R U iT S  
Apples

E vapor’ed, Choice, bulk  10 
E vaporated , F ancy , pkg  11

A pricots
California ............... 16® 18

C itron
Corsican ....................... 16

C u rran ts  ~
Im p’d  1 lb. pk g ........... 9%
Im ported bulk ..............  9 Vi

Muirs—Choice, 25 tb. b 12 Vi 
M uirs—F ancy , 25 lb. b 13Vi 
Fancy, Peeled, 25 lb . 18

Peel
Lemon, A m erican  . . . .  12Vi 
Orange, A m erican  . . . .  12 Vi 

R aisins
Connosiar C luster 1 lb. 17 
D essert C luster, 1 lb. 21 
Loose M uscatels 3 C r 7 Vi 
Loose M uscatels 4 Cr 8 
L. M. Seeded 1 lb. 8(g) 8Vi

California P runes 
100-125 251b. b o x e s ..®  7 
90-100 251b. b oxes..® : 7Vi 
80- 90 251b. b o x e s ..®  8 
70- 80 251b. b o x e s ..®  8Vi 
60- 70 251b b o x e s ..® 1 9 
50- 60 251b. b o x e s ..®  9Vi 
40- 50 251b. b o x e s ..@10%

FARINACEOUS GOODS 
Beans

D ried L im a ....................  7 Vi
Med. H an d  P icked  . . . . 2  75 
Brown H olland  . . . . . .  3 25

F a rin a
25 1 lb. packages  ........ 1 50
Bulk, p e r 100 lb s ...........4 00

Original H olland R usk 
Packed 12 ro lls to  con ta iner 
3 con ta iners  (36) rolls 2 85 
5 con ta iners  (60) rolls 4 75 

Hom iny
Pearl, 100 lb. sack  ___2 00

M accaroni and Vermicelli 
Dom estic, 10 lb. box . .  60
Im ported, 25 lb. box . .2  50

P earl Barley
C hester ......................... 5 00
E m pire  ..........................  5 25

P eas
Green, W isconsin , bu.
Green, Scotch, bu ............ 3 90
Split, lb. ......................... 6

Sago
Blast In d ia  ..................... 6
G erm an, sack s  ............  6
Germ an, broken  pkg. . .

T  apioca
Flake, 100 lb. sack s  . .  6 
Pearl, 130 lb . sack s  . .  6
P ea rl, 36 pkgs. ........... 2 25
M inute, 36 p k g s................2 75

FI8H IN G  TA CK LE
Vi to  1 in ............................  6
1% to  2 in ........................... 7
1% to  2 in ........................... 9
1% to  2 in .............. ..1 1
2 ,in. ................................. . .1 5  .
3 in ........................................20

Cotton Lines
No. 1, 10 f e e t ..............
No. 2, 15 feet ............
No. 3, 15 f e e t .............. . .  9
No. 4, 15 f e e t .............. . .10
No. 5, 15 feet ............ . .11
No. 6, 15 fee t ............ ...12
No. 7, 15 feet . . . . . . . . . .15
No. 8. 15 f e e t .............. . .18
No. 9. 15 feet ............ . . 20

Linen Lines
Sm all ............................ .. . 20
M edium ......................... . .  26
L arge ............................ . . . 3 4

Poles
Bam boo, 14 ft., per doz. 55 
Bam boo, 16 ft., per doz. 60 
Bam boo, 18 ft., per doz. 80

FLOUR AND FE ED  
W in te r W heat.

G rand Rapid« D rain & 
M illing Co.

P u r ity  P a te n t ...............5 60
Seal of M innesota . . . . 5  80
S unburst ........................  5 80
W izard  F lou r .................5 00
W izard  G raham  . . . . . . 5  40
W izard  G ran. M eal . .4 3 0  
W izard  B uckw heat . .  6 80 
R ye ................................. 5 40

Valley C ity M illing Co.
Lily W h ite  ..................  5 60
L igh t L oaf .......................5 00
G raham  ..........................  2 40
G ranena  H ealth  .............2 50
Golden M eal ................... 2 10
Bolted M eal ................  2 00

V oigt M illing Co.
G raham  ..........................  4 90
V oigt’s C rescent ......... 5 60
V oigt’s F louro ig t ........5 60
V oigt’s H ygienic ......... 4 90
V oigt’s R oyal ............... 6 00

W atson -H igg ins M illing Co.
P erfec tion  F lour .........5 60
l i p  Top F lour ........... . .5  20
Golden Sheaf F lour . . .4  80 
M arsha ll’s B est F lo u r 5 90

W orden G rocer Co.
Q uaker, p ap e r .............4 60
Q uaker, clo th  ...............4 70

Spring W heat.
Roy B aker

Golden H orn , fam ily  5 60 
Golden H orn , bakers  5 50 
W isconsin Rye .............5 00

Judson  G rocer Co.
C eresota, %s ...................6 70
C eresota, Vis .................6 60
C eresota, %s .................6 50

Lem on & W heeler
W ingold, % s ...................6 40
W ingold, Vis .................6 30
W ingold, Vis ...................6 20

W orden G rocer Co.
L aurel, Vis clo th  .........6 30
L aurel, %s clo th  . . . . . ' . 6  20 
L aurel, Vi A Vis p ap er 6 10 
Laurel, Vis c loth ...........6 10

W ykes Sc Co.
Sleepy Eye, Vis c lo th . .6 20 
Sleepy Eye, Vis cloth . .6 10 
Sleepy Eye, Vis c lo th . .6 00 
Sleepy Eye, Vis. paper 6 00 
Sleepy Eye, Vis p ap er 6 00

Meal
Bolted . . . ' ........................  4 10
Golden G ranu lated  . . . .  4 30

W heat
Red ..............................  1 02
W hite  ..........................  1 00

O ats
M ichigan carlo ts  ...........60
L ess th a n  carlo ts  ----- ,64

Corn
C arlo ts .............................. 83
L ess th a n  carlo ts  . . . .  85

H ay
C arlo ts  ..........................  22 00
L ess th a n  carlo ts  . . . .  24 00

FR U IT JARS. 
M ason, p ts . per gro. . .  4 15 
M ason, q ts . p e r gro. . .4  50 
M ason, Vi gal. p e r gro. 6 85 
M ason, can  tops, gro. 1 40

G ELA TIN E
Cox’s, 1 doz. largo  . . . . 1  75 
Cox’s, 1 doz. sm all . . .1  09 
K nox’s  Sparkling, doz. 1 25 
K nox’s  Sparkling , g r. 14 06
N elson 's ...........................1 60
K nox’s  A cidu’d. doz. . .1 25
Oxford ................................. 75
Plym outh  Rock Phoa. 1 25
P lym ou th  Rock. P la in  90

GRAIN BAGS 
B road  G uage . . . . . . . . .  18
A m oskeag ......................... 19

HERBS
Sage ..................................  i s
Hops ..................................  15
l^aurel L eaves .............  15
Senna Leaves ............  2S

H ID E S  A N D  P E LT S  
Hides

Green, No. 1 ..................lOVi
Green, No. 2 ................ 9%
Cured, No. 1 .................. 12
Cured, No. 2 .................. 11
Calfskin, green. No. 1 13 
Calfskin, green. No. 2 llVi 
Calfskin, cured No. 1 14 
Calfskin, cured  No. 2 12Vi

Pelts
@ 30

10® 25
10@ 25

@ 5
0 4

@ 20
@ 15

Old Wool
L am bs ................
S'hearlings ........

Tallow
No. 1 ................ ..
No. 2 ....................

Wool
U nwashed, med. 
U nw ashed, fine

HORSE RADISH 
Per doz..............................  90

JELLY
51b. pails, p e r doz. ..2  40 

151b. pails, per pail . . . .6 0  
301b. pails, p e r pail . .1 00

JE L L Y  GLASSES 
Vi pt. in bbls, per doz 15 
Vi p t. In bbls., pe r doz. ..16 
8 oz. capped in  bbls, 

p e r doz....................   18

M APLEINE
2 oz. bottles, p e r doz. 3 00

MINCE MEAT 
P e r case  .......................... 2 85

MOLASSES 
New O rlsans

F ancy  O pen K e ttle  . .  42
C h o ic e ................................. 35
Good .......................................22
F a ir  ..................................... 20

H alf b a rre ls  2c e x tra
MUSTARD

Vi lb. 6 ib. b o x ..............  16

OLIVES
Bulk, 1 gal. kegs 1 05 @1 15 
Bulk, 2 gal. kegs 90® 1 05 
Bulk, 5 gal. kegs 90®1 00
Stuffed, 5 oz..................... 90
Stuffed, 8 oz..................... 1 35
Stuffed, 14 oz..................2 25
P itted  (no t stuffed)

14 oz............................. 2 25
M anzanilla, 8 os. ........... 90
Lunch, 10 os.....................1 35
Lunch, 16 oz.....................2 25
Queen, M am m oth, 19

os. ...............................S 76
Queen, M am m oth, 28

os. ...............................5 25
Olivo Chow, 2 doz. cs,

p e r doz. ...................2 25

PICK L ES
Medium

B arrels, 1,200 count . .6  75 
H alf bbls., 600 count 4 00
5 gallon kegs ................. 1 90

Sm all
B arre ls  ...................   8 25
H alf b a rre ls  ...................4 65
5 gallon kegs ............... 2 25

G herkins
B arre ls  ..........................
H alf ba rre ls  ................
5 gallon kegs ..............

Sw eet Small
B arre ls  ......................  14 50
H alf b a rre ls  . . . . . . . .  8 00
5 gallon kegs ............  3 25

P IP E S
Clay, No. 216, p e r box 1 76 
Clay, T. D., full count 60 
Cob ....................................  90

PLAYING CARDS 
No. 90 S team boat . . . .  75
No. 15, R ival, asso rted  1 25 
No. 20, Rover, enam ’d 1 50
No. 672, Special ...........1 75
No. 98 Golf, s a tin  fin. 2 09
No. 808 Bicycle ...........2 00
No. 632 T ourn ’t  w hist 2 25

POTASH
B ab b itt’s  ........................... 4 00

PROVISIONS 
Barreled Pork  

C lear B ack . . . .1 9  50@20 00
Short Cut ..................  18 00
S hort C ut C lear 18 00® 18 50
B ean ..............................  16 00
B risket, C lear ..........  23 00
P ig  ................................  23 00
Clear F am ily  .........    26 00

Dry S a lt M sats 
S P  BeUies 13

Lard
P u re  in  tie rces 10% @11 
Compound L ard  . .  8Vi @ 8Vi 
80 lb. tu b s  . . . .a d v a n c e  Vi 
60 lb . tu b s  . . . .a d v a n c e  Vi: 
50 lb. tin s  . .  .advance  % 1 
20 Ib. palls  . ..a d v a n c e  % 
10 lb. pails  . . .a d v a n c e  % 
5 lb . pa lls  . .  .advance  1 .• 
8 lb. pails  . ..a d v a n c e  1

Sm oked M eats 
H am s, 12 tb. av. 15 @15% 
H am s, 14 lb. av. 14 @14% 
H am s, 16 tb. av. 13% @14 
H am s, 18 lb. av. 13%@14 
Skinned H am s ..15 @15% 
H am . dried  beef

se ts  ................  20 @20%
C alifornia H am s .9% ©10 
Picnic Boiled H am s ..15 
Boiled H am s . . . .2 3  @23%
Minced H am  ...................11
Bacon ..................................  13

Sausages
Bologna ..........................  8
L iver . . .............. ; 7%@ 8
F ran k fo rt . . . . . . . . . 9  @9%
P ork  ................................  11
V eal ................................  11
Tongue ............................  l l
H eadcheese ..................... 9

Beef
Boneless ......................  14 00
Rum p, new  ..............  15 00

P ig’s Feet
% bbls.................................  95
Vi bbls., 40 lb s ................. 1 90
% bbls....................................3 75
1 bbl.................................... 8 00

T ripe
K its, 15 lbs....................... 90
Vi bbls., 40 lb s .................1 60
% bbls., 80 lbs. ............ I  00

C asings
Hogs, p e r lb ..................... 35
Beef, rounds, s e t ..........  16
Beef, m iddles, s e t  . . . .  60
Sheep.per bundle . . . .  80

Uncolored B u tte rlne
Solid D airy  .........12 @16
C ountry  Rolls . ..12%@18

Canned M eats
Corned beef, 2 lb ............ 3 50
Corned beef, 1 Ib............ 1 85
R oast beef, 2 lb ................3 60
R oast beef, 1 lb ................ 1 85
P o tted  H am , %s ..........  45
P o tted  H am , % s . . . .  90
Deviled H am , %s . . . .  45
Deviled H am . %s ......... 96
P o tted  Tongue, % s . . .  45
P o tted  tongue, %s . . . .  90

RICE
F ancy  ...................... 6 @ 6%
Jap a n  S t y l e ........  5 @ 5%
B roken .................... 3 %@ 4%

ROLLED OATS 
Rolled A vena, bbls. . .  6 00 
Steel Cut, 100 Ib. sks. 3 00
M onarch, bbls.................. 5 75
M onarch, 90 lb. sacks  2 75 
Q uaker, 18 R egular . . .  1 45
Q uaker, 20 Fam ily  . . . . 4  10

SALAD DRESSING
Columbia, % p in t .........2 25
Columbia, 1 p in t ...........4 00
D urkee’s, large, 1 doz. 4 60 
D urkee’s, sm all, 2 doz. 6 25 
Snider’s, large, 1 doz. 2 35 
Snider’s, sm all, 2 doz. 1 35

SALERATUS 
P acked  60 tbs. in  box. 

A rm  and  H am m er ..3  00
W yandotte, 100 % s . .  3 00

SAL SODA
G ranulated , bbls.............  80
G ranu lated , 100 lbs. cs. 90 
G ranu lated , 36 pkgs. . .  1 25

SALT
Common G rades

100 3 lb . sacks ............... 2 40
60 5 lb. s a c k s ................2 25
28 10% lb. sacks  . . .  .2 10

56 lb. sacks  ................... 40
28 Ib. sacks  ..................  20

W arsaw
66 lb. da iry  in d rill bags 40 
28 lb. da iry  in  drill bags 20

Solar Rock
56 lb. sacks ....................  24

Common
G ranulated , fine ............  95
M edium, fine ................... 1 00

SALT FISH  
Cod

L arge, whole . . .  @ 8
Small, whole . . .  @ 7 %
S trip s o r  b ricks 7%@10V2
Pollock ................... @ 4%

H alibu t
S trip s  ............................... U
C hunks ........................... 16

H olland H erring  
Y. M. w h. hoops, bbls. 11 69 
Y. M. w h. hoop. %bbi. 6 00 
Y. M. wh. hoop, kegs 65 
Y. M. w h. hoop M ilchers

kegs ......................... 72
Queen, bbls............................10 00
Queen, % bbls....................... 6 25
Queen, kegs ..............  60

T ro u t
No. 1, 100 lb s ...................... 7 50
No. 1, 40 lbs........................... 3 25
No. 1, 10 lb s ...................  90
No. 1, 8 lb s ......................  75

M ackerel
M ess, 100 lb s .................... 16 50
M ess, 40 lb s ........................ 7 00
M ess, 10 lb s ........................ 1 85
M ess, 8 lb s .......... .. 1 50
No. 1, 100 l b s . ' i ' : . . ; ,  10 00
No. 1, 40 lb s ...........................6 90
No. 1, 10 Iba............. . . . . . 1  25

Whltefish
100 lbs ................. ............ 9 76
50 lb s ................. .............. 5 25
10 tb s ................. .............. 1 12

9 lbs................. 92
100 Ibs................. .............. 4 65
40 lb s ................. .............. 2 10
10 lb s ................. 75
8 lb s ................. «5

SEED S
A nise ..........................   14
C anary , Sm yrna ..........  6
C araw ay  ...................    10
Cardom om , M alabar . .  90
Celery ..........................   28
H em p, R ussian  ..........  5
M ixed B ird  ..................  5
M ustard , w h ite  . . . . . . . .  8
Poppy ..............................  16
R ape ........................    6%

SHOE BLACKING 
H andy Box, la rg e  3 dz 2 50 
H andy Box, sm all . . .1  25 
Bixby’s Royal Polish 85
M iller’s Crown Polish 85

SN U FF
Scotch, in b ladders .........37
M accaboy, in ja r s  ........... 35
French R appie in Jars . .  43

SODA
Boxes ..................................  5%
Kegs, E nglish  ................ 4%

SPICES 
W hole Spices

Allspice, J am a ic a  ........  9
Allspice, la rg e  G arden 11
Cloves, Z anzibar .......... 16
C assia, C a n t o n .............. 14
Cassia, 5c pkg. doz........ 25
Ginger, A frican  ............... 9%
Ginger, Cochin .............. 14%
Mace, P en an g  .............. 70
Mixed, No. 1 ................ 16%
Mixed, No. 2 ........ ..........10
M ixed, 5c pkgs. d oz ...  45
N utm egs, 75-30 ............ 30
N utm egs, 105-110 ........ 20
Pepper, B lack ...............14
Pepper, W h ite  .............. 25
Pepper, Cayenne .......... 22
P ap rik a , H u n g arian  ..

P u re  Ground In Bulk
Allspice, J am a ic a  ........ 12
Cloves, Z anzibar .......... 24
C assia, C anton  .............. 12
G inger, A frican  ............ 18
Mace, P enang  ................ 76
N utm egs. 75-80 ............ 86
Pepper, B lack  ...............16
Pepper, W h ite  .............. 30
Pepper, C ayenne ........ 24
P ap rik a , H u n g arian  . .  45

STARCH
Corn

K ingsford, 40 lb s ...........7%
Muzzy, 20 l ib . pkgs. . .  6% 
Muzzy, 40 lib . pkgs. ..5  

Gloss 
K ingsford

Silver Gloss, 40 lib s . 7% 
Sliver Gloss, 16 3Ibs. 6«  
S ilver Gloss, 12 SIbs. 8 5  

Muzzy
48 lib . packages ..........  5
16 31b. packages ..........  4%
12 61b. packages ..........  6
501b. boxes ....................  3%

SYRUPS
Cam

B arre ls  ................................  29
H alf b a rre ls  . : ................  32
Blue K aro , No. 2 ..........1 80
Blue K aro, No. 2% ___2 18
Blue K aro, No. 5 .......... 2 12
Blue K aro, No. 10 ___2 03
Red K aro, No. 2 .......... 2 00
Red K aro, No. 2% ; . .  .2 43
Red K aro, No. 5 ...........2 37
Red K aro , No. 10 ........ 2 28

P ure  Cane
F a ir  .................... ............ 16
Good ..............................  20
Choice ............................  25

TA B LE SAUCES
H alford , la rge  .............. 3 75
H alford , sm all ..............2 25

TEA
Jap an

Sundried, m edium  . .24@26 
Sundried, choice . ...30@33
Sundried, fancy ........ 36@40
B asket-fired  m edium  SO 
B asket-fired  choice 36@37 
B asket-fired , fancy  40@43
N ibs ............................. 99032
S iftings ...................    10® 12
F ann ings  ....................  14@15

G unpowder
M oyune, m edium  ........  35
M oyune, choice ........... 33
M oyune, fancy  .........50® 60
Pingsuey, m edium  . . . .  33
Pingsuey, choice _____  35
Pingsuey, fancy  ___ 50® 55

Y eung Hyasn
Choice ......................  3(
F ancy  ........................  40@5C

Oeleng
Form osa, fan cy  .........59069
Form osa, m edium  . . . .  29
Form osa, choice ........... 15

E nglish B reak fas t 
M edium . / - . i . -25
Choice . . . . a . . ......... 30@35
F an cy  ,>. . 1. .  40®60

Indih >
Ceylon, chtilce 20035
F an cy  ......................... 45050

. TOBACCO 
Fine Cut

B lot ................................  1 45
Bugle,' 16 oz. ..............  3 65
Bugle, 10c ..................  11 ¡00
Dan P a tch , .8 and 16 oz 32 
D an P a tch , 4 oz. ... .1 1 .5 2
Dan P a tch , 2 pz, ........ 5 76
F a s t  M ail, 16 oz, ,  . .  . 7. 80 
H iaw ath a , 16 oz. . ». .  60
H iaw ath a , 5c ............... 5 49
M ay Flow er, 16 oz. . .  8 36
No L im it, .8 oz...............1,78
No L im it, 16 oz. . . . .  3 55 
O jibwa, 8 and  16 oz. 40
Ojibwa, 10c ...................1110
Ojibwa, 5c .................... ‘¿ ‘85
Petoskey  Chief, 7 oz. ?  00 
P e toskey  Chief, 14 oz. 3 90 
P each  and  H oney, 5e 5 76
Red Bell, 16 oz.................3 96
Red Bell, 8 foil ..........  1 98
Sterling, L  & D  5c 5 76 
Sw eet Cuba, c an is te r 9 16
Sw eet Cuba, 5 c ............  5 76
Sw eet Cuba, 10c ..........  93
Sw eet Cuba, 1 tb. tin  4 90 
Sw eet Cuba, 16 oz. . .  4 80 
Sw eet Cuba, % Ib. foil 2 25 
S*weet B urley 5c L  & D 5 76 
Sw eet Burley, 8 oz. . .  2 45 
Sw eet Burley, 24 Ib. 4 90 
Sw eet M ist, % gro. 5 76 
Sw eet M ist, 3 oz. . ..1 1  10
Sw eet M ist. 8 oz........... 35
T elegram , 5c.................... 5 76
Tiger, 5c ......................  6 00
Tiger, 25c cans  ..........  2 35
Uncle Daniel, 1 Ib. . .  60
Uncle Daniel. 1 oz. . .  5 22

P l u g
Am. N avy, 16 oz. . . . .  33
Apple, 10 Ib. b u tt . . .  38
D rum m ond N a t Leaf, 2

& 5 lb. ......................  60
D rum m ond N a t Leaf,

per doz. ..................... 96
B a ttle  A x ......................  28
B racer. 6 & 12 lb .......... 30
Big Four, 8 & 16 lb. 29
Boot Jack , 2 Ib............  86
B oot Jack , p e r doz. . .  86
Bullion, 16 oz................ 46
Climax. Golden T w ins 48
Clim ax, 14% oz..............  44
Clim ax, 7 oz................... 47
D ays’ W ork, 7 & 14 lb. 37 
Crem e de M enthe, Ib. 62
D erby, 5 lb. bx s ............  28
5 Bros., 4 lb ................... 6i
F ou r Roses, 10c ..........  94
G ilt Edge, 2 lb ..............  50
Gold Rope, 6 & 12 lb. 5& 
Gold Rope, 4 & 8 Ib. 58
G. O. P ., 12 & 24 Ib. 36 
G ranger T w ist, 6 lb. 46 
G. T. W ., 10% & 21 lb. 36 
H orse  Shoe, 6 & 12 lb. 43 
H oney Dip T w ist, 5&10 45
Jo lly  T a r, 5 & 8 lb . . .  40
J . TV, 5% & 11 lb ........  35
K entucky  N avy, 12 lb. 32 
K eystone T w ist, 6 ib. 45
K ism et, 6 tb ...................  48
M aple Dip, 20 oz. . . .  25
M erry  W idow, 12 Ib. 32 
Nobby Spun Roll 6 & 3 58
P a rro t, 12 lb . ..............  34
P a rro t, 20 lb. . . . . . . . .  28
P a tte rs o n ’s N a t L eaf 93 
Peachey. 6-12 & 24 lb. 40 
P icnic  T w ist, 5 lb. . .  45
P ip e r H eidsiek, 4 & 7 Ib. 69 
P ip e r H eidsiek, pe r doz. 96 
Polo, 3 doz., p e r doz. 48
R edicut, 1% oz. ........... 38
R ed  Lion, 6 & 12 lb. 30 
Scrapple, 2 & 4 doz. 48 
S herry  Cobbler, 9 oz. 28 
S pear H ead, 12 oz. . .  44
S pear H ead, 14% oz. 44
S pear H ead, 7 oz..........  47
Sq. Deal, 7, 14 & 28 lb. 28 
S ta r, 6, 12 & 24 tb. 43 
S tan d a rd  N avy, 7%, 15

& 30 lb .........................  34
Ten Penny, 6 & 12 lb. 31
Tow n T alk, 14 oz.......... 30
Y ankee Girl, 6, 12 & 24 32

Scrap
AU Red. 5c ..................  5 76
Am. U nion Scrap  . . . .  5 40
B ag  P ipe, 5c ..............  5 98
C utlas, 2% oz. ..........  “6
Globe Scrap, 2 oz. . .  30
H appy  T hought, 2 oz. 36 
H oney Comb scrap , 5c 5 76 
H onest Scrap, 5c . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ..............  5 76
Old T im es, % gro. . . .  5 50 
P o la r B ear, 5c, % g ro  5 76 
Red Band, 5c Vi gro. 5 76 
Red M an Scrap  5c 1 48
Scrapple, 5c p k g s..........  48
Sure Shot, 5c, % gro. 5 76 
Y ankee G irl Scrp  2 oz 5 76 
P a n  H andle  Scrp  Vi g r  5 76 
P eachy  Scrap. 5c . . . .  1 90 
U nion W orkm an, 2Vi 6 00

Smoking
All Leaf, 2% & 7 oz. 30
BB, 3% oz........................6 09
BB, 7 oz. ___ : . .......... 12 00
BB, 14 oz.....................  24 00
B agdad, 10c tin s  ___ 11 12
B adger, 3 oz. .-..............5 04
B adger, 7 oz................... 11 62
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Special Price Current
12 13

B anner, 5c ..................  5 96
B anner, 8.o z ..................... l  60
B anner, 16 oz.....................3 20

u

10c 94 
. 6 00 

30 
. 5 90 
.10 80 
.18 48 

60

70
39
40 
30 
30 
30 
50

iOc 90 
2 55 
1 45 
5 76
4 60
5 76

Belwood M ixture,
R ig Chief, 2% oz.
Big Chief 16 oz. . . .
Bull D urham , 5c .
Bull D urham , 10c .
Bull D urham , 15c .
Bull D urham , 8 oz.
Bull D urham , 16 oz. ..6  72
Buck H orn , 5c .............5 76
Buck H orn , 10c ...........11 50
B ria r Pipe, 5c ............  6 00
B ria r Pipe, 10c ...........12 00
Black Swan, 5c .............5 76
B lack Swan, 14 oz. . .  3 50
Bob W hite, 5c .............5 65
Brotherhood. 5c .............5 95
Brotherhood, 10c ___11 00
B rotherhood, 16 oz. . .  39
C arnival, 5c ..............
C arnival, 3% oz............
C arnival, 16 oz..............
C igar Clip’g  Johnson 
C igar Clip’g, Seym our 
Iden tity , 8 & 16 oz ... 
D arby C igar C uttings 
C ontinental Cubes,
Corn Cake, 14 oz. .
Corri Cake, 7 oz. .
Corn Cake, 5c . . .
Cream , 50c pails .
C uban S ta r, 5c foil 
C uban S tar, 16 oz pails 3 72
Chips, 10c .....................10 20
Dills Best, 1% oz. . . .  79
Dills B est, 3% oz..........  77
Dills B est, 16 oz..........  73
Dixie Kid, 1% f o i l ___  39
D uke’s Mix, 5c .............5 76
D uke’s  Mix, 10c .........11 52
D uke’s  Cameo, 1% oz. 41
D rum m ond, 5c ............  5 75
F  F  A 3 oz.......................4 95
F  F  A, 7 oz.................... 11 50
F ashion , 5c ................  6 00
Fashion , 16 oz............... 43
Five Bros., 5c ............  5 60
Five Bros., 10c ...........10 70
F ive  cen t cu t P lug  . .  29
F  O B 10c ...................11 50
F our Roses, 10c ..........  96
Full D ress, 1% oz. . .  72
Glad H and, 5c ........
Gold Block, 1% oz. .
Gold Block, 10c . . . .
Gold S tar, 16 oz. . . .
Gall & Ax N avy, 5c
Growler, 5c ................
Growler, 10c ..............
Growler, 20c ..............  2 63
G iant, 5c ........................  1 55
G iant, 16 oz.......................  33
H and  M ade, 2% oz. 50
H azel N ut, 5c ..............  5 76
Honey Dew, 1% oz. . .  40
Honey Dew, 1 0 c ............ 11 88
H unting , 1% & 3% oz. 38
/ X  L, 5c ......................  6 10
I X  L, in pails .............. 32
J u s t  Suits, 5 c .............  6 00
Ju s t Suits, 10c ...........11 88
Kiln D ried, 25c ..........  2 45
K ing B ird, 7 oz.............25 20
King B ird, 3 oz................11 00
King B ird, 1% oz..............5 70
La T urka, 5c ..............  5 76
Little  G iant, 1 lb. _____ 28
Lucky S trike, 1% oz. 94
Lucky S trike, 1% oz. 96
Le Redo, 3 oz................ 10 80
Le Redo, 8 & 16 oz .. .  38
M yrtle N avy, 10c ___ 11 80

90 
85_____  . . . . . .  80

S ° ’ ,2 J?a t  b rush  holder 85Ideal No. 7 ....................  85
co tton  mop h eads  1 45121b.

S ° i ^ f >y,' 5°C’ d0z........ 4 12 M°P S ticksI ” ^  5P : s r o s s -----5 76 T ro jan  sp rin g  ...........
f - M- >14 «>z- doz. ..3  20 Eclipse p a te n t sp rin e  
®°}dier Boy, 5c gross 5 95 No. 1 com m on P g  
Soldier Boy, 10c . . . .1 0  56 ”  * on
Soldier Boy, 1 lb ...........4 80
Sw eet Caporal, 1 oz. . .  60
Sw eet Lotus, 5c . . . .  6 00
S*weet Lotus, 10c ___ 12 00
Sw eet L o tus, p e r doz 4 85 
Sw eet Rose, 214 oz. ' 30
Sw eet T ip Top, 5c . .  2 00 
Sw eet T ip  Top, 3% oz. 38 
Sw eet T ips, y„ g ro  10 08
Sun Cured, 10c ...........11 75
Sum m er Tim e, 5c ___ 5 76
Sum m er Tim e, 7 oz. . .1  65 

.3 50Sum m er T im e 14 oz.
S tandard , 2 oz...........
S tandard , 3% oz.
S tandard , 7 oz...............:
Seal N. C., 1% cu t plug 
Seal N . C.t 1% G ran 
T hree  F ea th e rs , 1 oz.
T hree  F ea th e rs , 10c 
T hree  F e a th e rs  and  

P ipe com bination  , 
Tom & Je rry , 14 oz. 
Tom & Je rry , 7 oz. . 
Tom & Je rry , 3 oz. . 
T ro u t L ine, 5c

Birch,
Ideal

Toothp icks  
100 packages .2  00 

85

2 25 
.3 60 
1 80 
8 75 
5 95

T ro u t Line, 10c . .10 00
" H Ü ’'"' 76

48 
96 
64 
64 
94 
06 
55

Traps
M ouse, wood, 2 holes

_Mouse, wood, 4 holes
10 20 M ouse, wood, 6 holes

Mouse, tin , 5 holes . .  
R a t, wood

T urk ish , P a tro l, 2-9 
Tuxedo, 1 oz. bags  .
Tuxedo, 2 oz. tin s  .
Tuxedo, 4 oz. c a r t  .
Tuxedo, 16 oz tin s  . .
Tw in Oaks, 10c . . .  
U nion Leader, 50c . 
Union Leader, 25c 
U nion Leader, 10c . 
U nion Leader, 5c 
U nion W orkm an, 1% 
Uncle Sam,
Uncle Sam

. 5 
. 2 
.11  60 
. 5 95 

76

22 
45 
70 
65

R at, sp rin g  . . ! ! ! . ’ !] j ] 75

Tubs
?o"?n- S tandard , No. 1 7 50 
18-m . S tandard , No. 2 6 50 
16-m. S tandard , No 
20-in. Cable, No. 1 '
18-in. Cable, No 2 
16-in. Cable, No. 3
No. 1 F ib re  ............
No. 2 F ib re
No.

3 5 50 
. .8  00 
. .7  00 
. . 6  00 
.10 25 

9 25
F ib re  .................... g 25

W ashboards
B ronze Globe . .  2 50

___ , „  D ew ey ....................... ' \  75
10c ........ 10 80 Rouble Acm e ......... ’.7. .3 75
I  oz........... 2 20 Single A cm e ................. 3 15

.11

U. S. M arine, 5c . . . .  6 00 
V an Bibber, 2 oz. tin  88
Velvet, 5c pouch ___ 1 44
Velvet, 10c tin  ............  1 92
V elvet, 8 oz tin  .......... ■ 3 84
Velvet, 16 oz. c a n ___ 7 68
Velvet, com bination cs 5 75
W ar P a th , 5c ................. 5 95
W ar P a th , 8 oz............ 1 60
W ave Line, 3 oz. . . . .  40
W ave Line, 16 oz. . .  40
W ay up, 2% oz...........5 75
W ay up, 16 oz. pails  . .  31
W ild F ru it, 5c ..........  5 76
W ild F ru it, 10c ......... 11 52
Yum Yum, 5c ..........  6 00
Yum Yum, 10c ...........11 52

Double P ee rle ss  ...........3 75
Single P eerless  .............3 25
N o rth e rn  Queen ...........3 25
Double D uplex . . . .  ’ 3 00
Good L uck . . . . I . . . ;  2 75 
U niversal ........................ ’ 3 00

W indow  Cleaners
.1 65 
.1 85 
.2 30

Yum Yum, lib ., 
T W IN E  

Cotton, 3 ply . .

Wood Bowls
13 in. B u tte r  ................... 1 60
15 in. B u tte r  ...................2 25
17 in. B u tte r  .................4 15
19 in. B u tte r  ...............6 10

doz 4 80 A ssorted, 13-15-17 ___ 3 00
A ssorted , 15-17-19 ___ 4 25

Cotton, 4 ply
Ju te , 2 ply ..................... 14
H em p, 6 p ly  ................. 13
F lax , m edium  ................. 24
W ool, 1 lb. bales . ___ 6

V IN E G A R
W h ite  W ine, 40 g ra in  8% 
W hite  W ine, 80 g ra in  11% 
W hite  W ine, 100 g ra in  13
O akland V inegar & P ickle 

Co.’s B rands. 
H ighland app le  c ider . .  18 
O akland apple c ider . .  14
S ta te  Seal su g a r  ......... 12
O akland w h ite  pickling  10 

P ackages  free.

W R A P P IN G  PA PER
Common S traw  .......... - 2
F ibre  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila ................  4
C ream  M anila .............. 3
B utchers’ M anila ........ 2%
W ax B u tte r, sh o rt c ’n t 13 
W ax  B u tte r, full coun t 20

.19

M ytrle N avy, 5c . . . .  5 94 
M aryland Club, 5c . .  50
M ayflower, 5c ..............  5 76
Mayflower, 10c ..........  96
M ayflower, 20c ..........  1 92
N igger H air, 5c . . . .5  94
N igger H a ir, 10c . . . .1 0  56
N igger H ead, 5c .........4 96
N igger H ead, 10c . . . . 9  84
Noon H our, 5c .............1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ...................5 76
Old E nglish  C urve l% oz 96
Old Crop, 5c ................. 5 76
Old Crop, 25c ............  20
P. S., 8 cz., 30 lb. cs. 19 
P. S.. 3 oz. per gro. 5 70
P a t  H and, 1 oz...........  63
P a tte rso n  Seal, 1 % oz. 48 
P a tte rso n  Seal. 3 oz. . .  96
P a tte rso n  Seal, 16 oz. 5 00
Peerless, 5c ...................5 70

10c ..............  1 92
3 oz................10 20
7 oz................23 76
14 oz............... 47 52

5 76 
5.76

No.
No.
No.
No.

W IC K IN G
0, p e r g ross .
1, p e r g ross .
2, p e r g ro ss  .
3, p e r gross

W ax  B u tte r, rolls
Y E A S T  C A K E

M agic. 3 doz................
Sunlight, 3 doz...........
Sunlight, 1% doz. . .
Y east Foam , 3 doz. . .1  15 
Y east Ç ream , 3 doz. . .1  00 
Y east Foam , 1% doz. 58

A X L E  GREASE

1 15 1 00 
50

30
........ 40
........ 50
........ 75

Peerless 
P eerless 
Peerless, 
Peerless,
P laza, 2 gro. 
Plow  Boy, 5c
Plow Boy, 10c ...........11 00
Plow Boy, 14 oz............. 4 50
Pedro, 10c ................... 11 80
P ride of V irginia, 1% 77
P ilo t 5c ........................  5 76
Pilot, 7 oz. d o z ...- ......... 1 05
Pilot. 14 oz. doz..........  2 10
P rince  A lbert, 10c . .  90
P rin ce  A lbert, 8 oz. . .  4 92 
P rin ce  A lbert, 16 oz. ..8  41
Queen Quality, 5c ___ 48
Rob Roy, 5c foil ____ 5 90
Rob Roy, 10c g ross . .10 20 
Rob Roy, '25c doz. . .2  10

W O O D E N W A R E
Baskets

B ushels ..........................  1 00
B ushels, w ide band  . .  1 15
M arket ............................. 40
Splint, la rg e  ................  3 50
Splint, m edium  ..........  3 00
Splint, sm all ..............  2 75
Willow, C lothes, la rg e  8 25 
W illow, C lothes, sm all 6 25 
W illow , C lothes, m e’m  7 25

Butter Plates 
W ire  E n d  o r Ovals.
% lb., 250 in  c ra te  
% lb., 250 in c ra te
1 lb., 250 in  c ra te
2 lb ., 250 in  c ra te
3 lb., 250 in  c ra te
5 lb., 250 in  c ra te

Churns
B arre l, 5 gal., each 
B arrel, 10 gal., each  

Clothes Pins 
Round H ead.
4 inch, 5 g ross ............... 45
4% inch, 5 g ross ............... 50
C artons. 20 2% doz. bxs. 55

Egg Crates and Fillers 
H u m p ty  D um pty, 12 dz. 20
No. 1, com plete ............. 40
No. 2. com plete ........... 28
Case No. 2, fillers, 15

se ts  ........................  1 35
Case, m edium , 12 se ts  1 15 

Faucets
Cork lined, 8 in ............... 70
C ork lined, 9 n ...............  80
Cork lined, 10 in ...........  90

.2 40 

.2 55

1 lb. boxes, p e r g rdss 9 00 
3 ib. boxes, p e r g ross 24 00

B A K IN G  PO W DER  
Royal

10c size . .  90
%lb. cans  1 35 
6 oz. cans  1 90 
%lb. cans 2 50 
% Ib. cans  3 75 
lib . cans 4 80 
lib . cans  13 00 
»Ib. c an s  21 50

CIGARS
Johnson  C igar Co.’s  B rand

S. C. W „ 1.000 lo ts  ___3t
E l P o r ta n a  .........................33
E ven ing  P ress  ...................32
E x em p la r ............................. 32

15 l b 17

Pails
2-  hoop S tan d ard  .2 00
3- hoop S tan d a rd  .2 35
2- w ire Cable .[2 10
C edar all red  b ra ss  . .  1 25
3- w ire  Cable .2 30
P a p e r E u rek a  ............ .2 25
F ibre  ................................. 2 40

W orden G rocer Co. B rand 
Ben H u r

Perfection  ...........................35
Perfection  E x tra s  ...........35
Londres ...............................35
Londres G rand .................35
S tandard  .............................35
P u ritan o s  .............................35
P anate ilas , F inas .............35
P anate llas . Bock ...............35
Jockey Club . . . » ............... 35

COCOANUT
B aker’s B razil Shredded

Tip Top, B lend, l ib ..............
Royal B lend ..........................
Royal H igh G rade ..............
Superior Blend ....................
Boston Com bination ..........

D istribu ted  by Judson  
G rocer Co., G rand R apids; 
Lee & Cady, D etro it; Sy
m ons Bros. & Co., Sagi
naw ; Brown, D avis & 
W arner, Jack so n ; Gods- 
m ark, D urand  & Co., B a t
tle  C reek; F lelbach Co., 
Toledo.

SAFES

B ig M aster, 100 blocks 4 00
G erm an M ottled .......... 3 go
G erm an M ottled, 6 bxs 3 60 
G erm an M ottled, 10 bx  3 45 
G erm an M ottled, 25 bx  3 40 
M arseilles, 100 cakes ..«  00 
M arseilles, 100 cks Sc 4 00 
M arseilles, 100 ck to ll 4 00 
M arseilles. %bx to ile t 2 10

P ro c to r & G am ble Co.
Lenox ............................ .. 00
Ivory, 6 oz......................... 4 00
Ivory, 10 oz......................6 75
S ta r  ..................................... 3 35

T radesm an  C o.'s B rand

10 5c pkgs., p e r case  2 60 
86 10c pkgs., p e r case  2 60 
16 10c a n a  38 6c pkgs., 

p e r case  .................. 2 60
COFFEE
Roasted

D w lnell-W righ t Co’a B ’ds

Full line  of lire and  b u r
g la r proof safes  kep t in 
stock  by th e  T radesm an  
Company. T hirty-five  sizes 
and  sty les on hand  a t  all 
tim es—tw ice a s  m any safes 
as  a re  carried  bv any  o ther 
house in th e  S tate . If you 
a re  unable to  v isit G rand 
Rapids and  inspect the  
line personally, w rite for 
quotations.

SOAP
G ow ans & Sons Brand.

W hite H ouse, lib . . .  
W hite H ouse, 2tb. 
Excelsior, B lend, lit  
Excelsior, B lend, 21b.

Single boxes ...................3 00
Five box lo ts  .................2 95
Ten box lots .................2 90
Tw enty-five box lots . .  2 85

Lautz Bros. & Co. 
Acme. 30 bars , 75 lbs. 4 00 
Acme, 25 bars , 76 lbs. 4 00 
Acme. 25 bars , 70 lbs. 3 80 
Acme, 100 cakes ...........3 25

Black H aw k, one box 2 50 
B lack  H aw k, five bxs 2 40 
B lack H aw k, ten  bxs 2 25

A. B. W risley
Good C heer .................. 4 00
Old C ountry  .................. 3 40

Soap Pow ders 
Snow Boy, 24s famUy

size ........................... 3 76
Snow Boy, 60 5c .......... 2 40
Snow Boy, 30 10s ___2 40
Gold Dust, 24 la rg e  ..4  60
Gold D ust. 100-Sc ........ 4 00
K lrkoline, 24 41b.............3 80
P earline  ...........................3 75
Soaplne ...■...................... 4 10
B ab b itt’s  1776 .............. 3 76
Roseine ............................ 3 59
A rm our’s  ........ ................3 70
W isdom  ............................ 3 80

Soap Compounds
Johnson ’s F in e  ............ 5 10
Johnson ’s XX X  ...........4 25
Rub-N o-M ore .................3 85
N ine O’clock ...................3 30

Scouring
Enoeh M organ’s Sons

Sapolio, gross lo ts  ___ 9 50
Sapolio, half gro. lo ts  4 85 
Sapolio, single boxes 2 40
Sapolio, hand  .................2 40
S’courine M anufac tu ring  Co
Scourine, 50 cakes ___ 1 80
Scourine, 100 cakes . . .3  50

DELEGATES
PLEDGED

TO

SUPPORT

White House
Coffee

At the

Convention
Of the National Housewives of America
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BUSINESS-WANTS DEPARTMENTI • :
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each 

' subsequent continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

BU SIN ESS C HAN C ES.

W ant To Occupy—P ortion  of s to re  to  
sell reliable, popu lar-p riced  line of c lo th 
ing w ith  a n y  sto rek eep er outside of 
G rand R apids. A ddress No. I l l ,  care  
T radesm an. I l l

F o r Sale*—A n u p -to -d a te  P alace M eat 
M arket. R eason fo r selling, o th e r b u si
ness. One of best tow ns in  C en tra l M ich
igan. A ddress No. 109, c a re  T radesm an .

109
F or Sale o r E xchange  fo r rea l e sta te , 

com plete d rug  stock , w all paper, pa in ts , 
etc. Good soda fou n ta in  business. Forced 
to sell on accoun t of s ickness in  fam ily 
compelling us to  seek th e  Colorado cli
m ate . A barg a in  fo r som e one. E. S in 
clair, T ekonsha, M ich 108

For Sale—Stock of general m erch an 
dise; invoice ab o u t' $10,000; did $35,000 
business la s t  y ea r; h as  run  w ithou t 
change for fifty y ears  by p re sen t ow ners; 
best coun try  s to re  in  th is  locality ; reason  
for selling, d ea th  of sen io r m em ber. E s 
ta te  m ust be settled . A ddress Jam es 
Allan & Son, Scales Mound, 111. 107

For Sale—F o u r six  foot le a th e r u p 
holstered oak se ttees . N early  a s  good as 
new. A b a rg a in  if tak en  a t  once. E . C. 
H arm on, C harlo tte , Mich.____________106

For S'ale—G eneral s tore , sm all town, 
where every day  looks like fa ir  day. 
Address W m. Ew ig, G erm ania  Bldg., Mil- 
waukee, W is.________________________ 105

F or Sale—Shoes and  g roceries in tow n 
of 1,500, betw een D e tro it an d  Lansing . 
Invoice $3,500. Good reason  for selling. 
Best location in tow n, w ith  3 or 6 y ear 
lease. A ddress M. C., care  T radesm an .

______________________________104 _
A uction Sals’—Stocks of m erchand ise  

turned in to  cash  anyw here  in th e  U nited  
S tates and  C anada  by the  A uction M eth
od. B est serv ice  g u a ran teed . F o r da tes 
and inform ation , add ress  H enry  N oring, 
Auctioneer, Speaks E ng lish ' and  Germ an. 
Cazenovia, W is._____. 112.

Grocery s tock  for $4,000 cash, s tock  and  
fixtures. D oing good business. W an t to  
go W est, reason  fo r selling. A ddress 121 
N orth F ancher, M t. P leasan t, Mich. 102

F or Sale—Soda foun ta in , 18 syrups, tw o 
steel tan k s, etc. C heap fo r cash. E . E. 
Calkins A nn A rbor.________._______ - 101

F or Sale—B arb er shop, w ith  th ree  
chairs, located  in  th e  D ehaas H otel a t 
Frem ont. N ice equipm ent, w ith  th e  best 
of pa tronage, in  a  good live tow n. W rite
H. M cC arty, F rem ont._______________ 98

F o r Sale—N ice stock  of c lo th ing  and  
gen t’s fu rn ish in g  goods a t  F rem ont, lo
cated only tw o doors from  th e  princip le 
corner of th e  city . W ill sell cheap. W rite
H. M cCarty, F rem ont, Mich.________ 99

G eneral S tocks F o r Sale—Following a re  
a  few very  desirab le  g en eral stocks, well 
located and  doing a  profitable business: 
No. 7, located  in V an B uren  coun ty  in 
ventorying  ab o u t $4,500. No. 8 located in 
M issaukee county , inven to ry  abou t $6,000. 
No. 9, located  in M ecosta county, in 
ventory ab o u t $2,800. No. 10, located  in 
Van B uren  county , inven to ry  abou t 
$9,000. No. 11, located  in  A ntrim  county, 
inventory ab o u t $10,000. A ny of th e  above 
stores w ill b e a r  th e  closest investigation . 
I will fu rn ish  fu ll p a rticu la rs  on app lica
tion. H a rry  T hom asm a, 433-438 H ouse
m an Bldg., G rand  R apids, M ichigan.
______________________________________ 97

F o r Sale—Grocery s to re  in  G rand  R ap 
ids, old s tan d , have  done a  large business 
for th e  p a s t  15 years. Good location. 
Large o rd e r ro u te  an d  have a  good t r a n 
sient trade . G etting  good prices. N o old 
stock. R eason fo r selling, have  o ther 
business. S tock  now  inven to ries  $4,500. 
W illing to  reduce s tock  to  $2,509. M ust 
have cash  and  m ean  business. If not, 
don’t  w rite . A ddress No. 100, care 
T radesm an.__________________________ 100

W anted—P a rtie s  to  open fu rn itu re  and  
general house fu rn ish in g  s to re  in P e to s- 
key, tow n of over 6,000. Splendid open
ing, fine s to re  in  b e st location, -for ren t. 
E nquire  of anyone liv ing  in Petoskey, or 
F red  S. L insell, P e toskey , Mich.______86

M erchan ts! Do you w an t to  sell out?  
H ave an  au c tio n  sale. G uaran tee  you no 
loss. A ddress L. H . G allagher, A uctioneer, 
384 In d ian a  Ave., Toledo, Ohio._____ 96

F ru it  farm s, an d  lands fo r sale in all 
p a rts  of th e  G rand T rav erse  region. 
Some to  exchange fo r m erchand ise  stocks. 
T raverse  C ity B usiness E xchange, T rav - 
erse  City, Mich.______________________ 95

F o r Sale—G rocery and  crockery  stock  
and  fix tures, ab o u t one thousand  dollars, 
established  trade . E . W . Brow n, Farw ell, 
M ich. 94

F or Sale—G eneral s to re  30 m iles north  
of Denver, Colo.; s tock  and building will 
invoice $8,500; fa rm ing  and coal m ines; 
good trad e ; good reason for selling. A d
dress L inn Merc. Co., Dacono, Colo. 91

F or Sale—Stock m eats  and  fixtures, in 
one of best cities in N orthern  M ichigan, 
5,000 population. W ill give long lease on 
building. Reason for selling, o ther busi
ness. Cheap for cash. H irschm ann’s 
M arket, P etoskey, Mich. 90

P rom oter of special sales. Closing out 
m erchandise  stocks. Personally  conduct 
m y sales. W. N. H arper, P o r t H uron, 
Mich. 88

F o r Sale—G eneral s tock  w ith  fixtures, 
s to re  building and  dw elling a ttached . A 
bargain  if sold soon. S ituated  in good 
tow n in N o rth e rn  Ind iana. A ddress B, 
care  M ichigan T radesm an.____________87

I desire to  purchase ladies’ or m en’s 
ready  m ade clo thing business, doing busi
ness fifty to seventy-five  thousand  dollars 
p e r year, in good tow n, w ith  lease on 
corner location. W ill pay cash  for busi
ness of th is  kind w ith  good record. E. 
Bishop, M illington, Mich ■___________ 80

F or Sale—U p -to -d a te  candy fac to ry  in 
c itv  of 40,000 in h ab itan ts , doing a  nice 
business, good opportun ity  for someone. 
Reason fo r selling, have o th e r business. 
A ddress No. 79, care  T radesm an. 79

F o r S’ale—Good clean $20,000 stock  dry  
goods, clothing, shoes, etc. Excellen t lo
cation . Good tow n; 4,500 population. 
B est s to re  and  best location in town. 
Good established  paying  business. Col
burn  Goodrich Co., Sw anton, Vt. 78

F o r Sale—Only d rug  s to re  in tow n of 
400. M ostly prescrip tions. Stock and 
fixtures. Invoice abou t $1,000. Reason, 
old age. H . E . Lucas, B ertha , M inn, 76

F o r Sale—V ery prom ising  m an u fac tu r
ing en te rp rise  m ust be sold. W ill take  
$5,000, for p a ten ts , s tock  on hand  and 
business. Live Com m ercial Club should 
in v estig ate  th is. A ddress 73. T radesm an.

F o r Sale—T he Osceola News, a t  H er- 
sey; paper owned by th e  business m en; 
county  sea t. A ddress N ews, H ersey, 
M ichigan.___________________________  71

F o r Sale—Incom e business p roperty  lo
cated  on m ain  s tre e t in  Cadillac, M ichi
gan. 75 foot fron t, paved, w ith  fu rn itu re  
and sto rage  business if desired. Reason 
for selling, old age. Term s, cash. F o r 

. p a rticu la rs  w rite  ow ner. L. B. 104, Cad- 
iliac, M ichigan,_______________________60

F or Sale—B est fancy grocery stock, 
cen tra lly  located  in tow n of 25,000. 
T hum b of M ichigan. T h is s to re  Iras 
a lw ays been a  m oneym aker. L a s t y ear’s 
business showed profit of $1,800. A good 
opening for cash  store. W ill tak e  about 
$2,000 to  swing. O wner w ishes to  go 
W est on account of s ickness in fam ily. 
A ddress No. 55, care  T radesm an. 55

Shoes, c lo th ing  and  men^s furn ish ings, 
$21,000 stock, orig inal cost, to exchange 
for a  good W isconsin fa rm  or Chicago 
o r M ilw aukee im proved; m ust have som e 
cash. Do n o t rep ly  unless p roperty  is 
unincum bered. W m . Jones, 295 L ake St., 
M ilwaukee, W is.____________________ 69

F o r Sale—One of th e  b est bakeries  in 
S outhern  M ichigan. Cheap if ta k e n  a t  
once. B est of reason for selling. P o p 
u lation  2,500, tw o ra ilroads, good schools 
and  churches. A ddress Lock Box 372, 
H udson, M ichigan.__________________ 977

C ream ery  F o r Sale— Located in  good 
farm ing  country , 20 m iles from  an y  o th e r 
c ream ery . Equipped w ith  la te s t m ach in 
ery  and  in good conditon. A ddress B elt 
Valley C ream ery, Belt, M ont._______ 41_

If  you w an t to  tra d e  your business fo r 
a  fa rm  or c ity  incom e p roperty , w rite  us. 
In te rs ta te  L and  Agency, D ecatu r, Illi
nois;__________________________________ 53

F o r Sale—In C en tra l M ichigan, clean 
grocery stock  and  fixtures, co rner loca
tion, tow n of 12,000. A b a rg a in  if sold 
a t  once. H ealth , cause of selling. Ad- 
d ress No. 882, care  T radesm an . 882

F o r Sale o r R en t—Good clean  up -to - 
d a te  s tock  of general m erchandise  fo r 
sale. W ill m ake te rm s  easy  if desired. 
Good s to re  and  dw elling fo r sale, o r ren t. 
B ette r in v estig a te  and  if you like the  
place, we will try  h a rd  to  m ake a  deal 
a s  have o th e r business m ust a tte n d  to. 
A ddress W . B. Conner. Shiloh, Mich.

_______________________________16
D rug and  g rocery  stock  fo r sale ; full 

prices; finest location. V ery little  cash 
required. A ddress Dr. P ierce, B eaverton, 
M ichigan. 983

Cash fo r your business or rea l esta te . 
I b ring  buyer and  Seller toge ther. No 
m a tte r  w here  located  if  you w an t to  buy, 
sell o r exchange any  k ind  of business or 
p roperty  anyw here  a t  an y  price, add ress 
F ran k  P. Cleveland, R eal E s ta te  E xpert, 
1261 A dam s E xpress  Building, Chicago, 
Illinois._______________________________ 984_

F ree  Tuition  By M ail—Civic service, 
draw ing, engineering, electric  w iring, 
ag ricu ltu ra l, poultry , N orm al, academ ic, 
book-keeping, sh o rth an d  courses. M a
tricu la tion  $5. T uition  free  to  first ap p li
can ts. Apply to  C arnegie College, Rogers, 
Ohio,_________________________________959

W ill p ay  cash  for s tock  of shoes and 
rubbers. A ddress M. J . O., care  T rad es
m an. 221

I pay  cash  fo r s tocks o r p a r t  s tocks 
of m erchandise . M ust be cheap. H. 
K aufer, M ilwaukee, W is,_____________ 92

Merchandise sale conductors. A. E. 
G reene Co.. 414 M offat Bldg., D etro it. A d
v e rtis in g  fu rn ished  free. W rite  for date, 
term s, etc. 5*9

F o r Sale—$9,000 general m erchandise. 
G rea t chance fo r rig h t m an .' B ig d is
coun t fo r cash . A ddress M. W ., care  
T radesm an . 772

F o r Sale—One of th e  fre sh e st stocks 
of groceries in M ichigan and  located  in 
th e  b e s t tow n in  th e  S ta te . F o r fu r th e r  
p a rticu la rs  add ress  Lock Box 2043, N ash 
ville, M ich. 976

Safes Opened—W. L. Slocum, safe  ex
p e rt and  locksm ith . 66 O ttaw a  s tre e t. 
G rand  R apids, Mich.________________ 104

H E L P  W A N T E D .
W anted—R egiste red  d rugg ist. R efer

ences required. A ddress C. E. Van Avery, 
Kalam azoo, Mich.___________________ 113

Local R ep resen ta tiv e  W anted . Splen
did incom e assu red  rig h t m an to  a c t  as  
our rep re sen ta tiv e  a f te r  lea rn ing  our 
business thoroughly  by m ail. Form er 
experience unnecessary . All we require  
is honesty , ab ility , am bition  and  w illing
ness to  learn  a  lu c ra tiv e  business. Nr 
soliciting  o r trave ling . T h is  is an  ex 
ceptional opportun ity  fo r a  m an in youi 
section  to  ge t in to  a  b ig  paying  business 
w ithou t cap ita l and  becom e independen! 
fo r life. W rite  a t  once for full p a r
ticu la rs . A ddress E. R. M arden. P res 
The N ationa l C o-O perative Real E sta t«  
Com pany, L  371, M arden Building, W ash 
ington, D. C. 883

W an ted—A reg iste red  a s s is ta n t drug  
clerk. N elson H ow er, Mendon, Mich.

W an ted—To buy, for cash, s tock  c lo th 
ing, shoes o r d ry  goods. A ddress R. W . 
Johnson. P an a , 111.__________________854

W an ted—Clerk fo r general store. Must 
be sober and industrious and have sonu 
previous experience. R eferences required 
Address Store, c a re  T radesm an  242

S IT U A T IO N S  W A N T E D .

W anted—Position  a s  c lerk  in re ta il 
ha rd w are  store. A ddress C. B. B ax ter, 
24 P lea san t St., (Old num ber), G rand 
R apids, M ich._______________________ 110_

P h a rm a c is t S ituation  W an ted —Middle 
aged, capable. W ages reasonable. W rite  
No. 103, care  T radesm an .__________ 103

A salesm an  w ith  13 y e a rs ’ experience 
in general m erchandise, w an ts  a  s teady  
position. M anagem ent preferred . Can 
specialize on g e n t’s fu rn ish ings, shoes or 
groceries. M arried  and  b e st of references. 
A ddress Salesm an, care  M ichigan T rad es
m an. 93

W an t ads. continued on next page.

tf/íicé Statijncrii
( .e T! L R M o te  ‘ " b i l l h e a d s

f lilf  T  RADESMAN
COUNTER BILLS. I COMPANY.

. -  A  GRANO RAPIOS,GRAND R APIOS ,

Just Try One in the Brown Sugar Bin
N o More Sticky Fingers to W ash a Dozen Tim es Every Day. If it 
Does N ot Save You More Than Fifty Cents W orth of “Cuss W ords“ 
the First W eek, Send it Back to Your Jobber. ^  jk &  &  ik

Smith’s Sanitary Scoop Does the Work
It is made of the best quality steel, 

heavily nickel-plated, and just the size 
to be most convenient for you.

Dig with it—Scratch with it—Pry with it.
Use the four steel fingers instead of your 
own. They are stronger, more sanitary 
and "so easy to clean,” A Money-back 
Guarantee with every scoop if you are not 
perfectly satisfied with it.

YOUR JOBBER SELLS THEM AT FIFTY 
CENTS EACH. Add one or two to the 
next order you give the salseman. THE 
RESULTS WILL PLEASE YOU.

If  your jobber does not carry them in stock, senu me fifty cents in stamps with his name and 
address, and I will send you a scoop by prepaid express.

E. R. SMITH Oshkosh, Wis.
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What Some Michigan Cities Are Do
ing.

W ritten  fo r th e  T radesm an .
The Lake Shore road will expend 

$75,000 in building a new freight 
house and in extension of tracks at 
Hillsdale.

H oughton is planning to  beautify 
'Sheldon street by rem oving all wood
en poles and installing an ornam ental 
lighting system  similar to  that of 
Quincy street, Hancock.

The Petoskey Crushed Stone Co. 
has started  m anufacturing operations 
at Petoskey, em ploying tw enty-eight 
men and paying each of them  an in
crease of 25 cents a day over last 
year.

B attle Creek’s new $150,000 city 
hall w ill be two stories and base
m ent and will be practically fire
proof.

Corunna has entered into a tem por
ary contract for six m onths w ith a 
private lighting company for four
teen lamps of 100-watt power each, 
on Shiawassee avenue, to be paid for 
at the rate of $20 a year.

M arquette had forty-seven saloons 
three years ago and forty-three last 
year, while this spring the W arner- 
C ram pton law requires a reduction in 
num ber to  twenty-nine.

M anistee has a new auto factory, 
located in the M ichigan Iron  W orks 
building on River street.

A com m ittee of business men of 
house building proposition, report« in 
favor of organizing a building and 
loan association similar to the one in 
Belding, which has been a large fac
to r in the upbuilding of that city.

The M uskegon Chamber of Com
merce is considering plans for the 
appointm ent of a paid Secretary, giv
ing his entire time to the work. The 
Chamber voted to  furnish the L inder- 
man Machine Co. with a deed to  the 
p roperty  it now occupies, since that 
com pany has m ore than fulfilled its 
agreem ent with the city in regard  to 
the num ber of men employed.

The F lin t Journal urges th a t the 
plot of ground alongside the Grand 
T runk tracks, just w est of South 
Saginaw street, in that city, receive 
the atten tion  of the railroad people 
o r the city and be transform ed from 
weeds and billboards to  green lawn, 
flowers and shrubbery. This neglected 
ground is alm ost in the heart of the 
city and first im pressions to  visitors 
are lasting  ones.

John  H. Burke has been re-elected 
President of the Kalam azoo Com 
m ercial Club. T his organization has 
accomplished much during the past 
year and has bright prospects for thé 
future. T he report of the Industrial 
Com m ittee shows an increase of 
nearly  40 per cent, in employed labor 
during the past year and there has 
been nearly three m illion dollars in
vested in new buildings. A m ong the 
S tate conventions secured up to  Sep
tem ber are the following: Michigan 
W holesale Grocers in May, Michi
gan Firem en June 11-13, M ichigan 
Bankers June 11-13, M ichigan Good 
Roads Association in August.

M erchants of Pt. H uron are ar
ranging for what is known as the 
“ F irst Annual Spring T rad ing  Festi
val,” to be held April 20 to 27, with

fares refunded to  out of town cus
tom ers.

Five cluster street lamps are being 
installed on Maple street, Battle 
Creek, to harm onize w ith those on 
Main street and the ones planned for 
Jefferson avenue.

Extensive park and boulevard im
provem ents are planned at K alam a
zoo this year.

M ayor W ajlace, the new executive 
head a t St. Joseph, is confronted with 
a deficit of over $30,000 in the city’s 
affairs and has laid down a rule of 
strict economy during his adminis
tration. He declares that the qity 
m ust live w ithin its m eans and that 
operating  expenses m ust be cut down 
in all departm ents.

A deal is practically closed for sale 
of the Manistee L ight and T raction 
Co. to  Philadelphia operators, who 
prom ise m any im provem ents. The 
M anistee p lant is antiquated—some 
people go farther and call it a “junk 
heap”—and citizens are looking for
ward to  the day when the city will 
have good gas, good electricity and 
good street car service.

The city of Jackson condem ned as 
unsafe the Michigan Central round 
house in that city several years ago, 
but the wealthy railroad corporation 
paid no attention  to  it. Now suit has 
been brought in the courts to  see 
w hether building inspection rules ap
ply to  everybody except the Michigan 
Central.

Kalam azoo’s fire losses for the 
past year were in excess of $300,000 
and the fire chief calls a ttention  in 
his annual report to  the urgent need 
of additional apparatus.

Pontiac has ordered brick pave
m ent on th ree  streets, has awarded 
the con tract for fourteen sewers and 
has bought 160 tons of six-inch w ater 
pipe and twenty-five tons of four-inch 
pipe, paying $23.45 per ton.

T he N orth  Side Commercial Club 
of L ansing held its first banquet and 
sm oker April 11 and much enthusiasm  
was shown. The Club will work in 
harm ony with the L ansing Chamber 
of Commerce.

T he securing of the Ann A rbor 
R ailroad shops, the rebuilding of the 
E stey  factory and various o ther in
dustrial additions indicate th at Owos- 
so is going righ t ahead. Now the 
citizens talk  of organizing a stock 
company to  put up a first-class hotel 
there.

Alma is a good big town of its 
size as srown by the fact that the 
Board of T rade there recently offer
ed the Ann A rbor Railroad a site of 
fo rty  acres and $55,000 cash to  move 
the car shops and term inal there from  
Owosso. T he company declined the 
offer for the reason th at about 200 of 
its employes own homes in Owosso. ’ 
Alma has four factory  sites and one 
small factory for disposal to  the 
righ t sort of industries and is out 
gunning fo r big game.

Saginaw claims to  have b righ ter 
prospects this year in the way of 
building activities than  any city in 
the State, barring  D etroit.

T he Saginaw W holesalers’ and 
M anufacturers’ Association has elect
ed officers for 1912 as follows: P res
ident, E dw ard Schust; V ice-Presi

dent, Lewis B arnard; Secretary, Jo 
seph T racy; Treasurer, J. W . Ladd. 
The Association will give an autom o
bile show this fall and there will 
also be trade extension trips

Muskegon is hoping to secure two 
new m anufacturing concerns, an E lk
hart, Ind, company m aking electric 
appliances and the Iverson & Peter
son Co., of Lake City, making canvas 
gloves and m ittens.

The Battle Creek Industrial Asso
ciation is getting  on its feet again 
and prom ises to do things for the 
breakfast food city.

The B artle tt Label Co., of Kalama
zoo, will build a new factory, the con
struction work beginning May 1. The 
com pany’s business for 1911 shows an 
increase of 30 per cent, over the pre
vious year.

The South Shore Railroad has 
awarded the contract for a new 
freight station at M arquette.

Farm ers belonging to the order of 
Gleaners will build a large grain and 
produce elevator at Ithaca. W allace 
Green has been chosen as manager.

Petoskey has voted to issue bonds 
for $80,000 to build a new high 
school.

M anagers of hotels and summer rer 
sorts in the Grand Traverse region, 
including thirty-tw o resorts and fifty 
hotels, will m eet in Traverse City 
April 23 and attem pt to  effect an or
ganization.

Plans for creating a fund to se- 
sure conventions and to advertise 
the Soo in other ways, are being 
considered at Sault Ste. Marie.

The Benton H arbor Business M en’s 
Association ha§ elected officers for 
1912 as follows: President, P. D. 
P eters; V ice-President, W. S. W aite; 
Secretary, F. G Prideaux; T reasurer, 
Lewis Rahn. The Association voted 
to close stores as follows: All day, 
Christm as and New Y ear’s, July 4. 
and Thanksgiving; one-half day, Dec
oration day, Labor day and Benton 
H arbor day at the Fair. The Asso
ciation will lend its support for the 
continuance of a good band of music 
in Benton H arbor.

M arshall has purchased a site for 
its new library building and plans of 
architects are being secured.

T he Grand Rapids & Indiana Rail
way will erect a new brick passen
ger station a t W ayland, a t a cost of 
$5,200. T he present depot will be re
modeled for freight use only.

Calumet has two new m anufactur-. 
ing concerns, the N orland Shoe M an
ufacturing Co, which turns out over 
100 pairs of m iners’ boots and shoes 
daily, and the Soumen Vikale Scythe 
Co., m aker of scythes.

P resident Tanner, of the Saginaw 
Board of Health, says th at a garbage 
disposal p lant is one of the great 
needs of the city at the present time 
and the Board proposes' to  make a 
live issue of this m atter next year.

T he Severance T ank and Silo Co., 
of Lansing, is building a branch fac
tory  a t E ast St. Louis, 111. In  ex
planation Secretary Preston  says: 
“Form erly  we purchased our pine in 
Canada o r N orthern  Michigan, but 
m ore recently  the supply has been 
com ing from the W est and South. If 
we can stop th at lum ber in transit

and tu rn  it into silos we can save 
from $15,000 to  $20,000 annually, 
which shows why we can well afford 
to  make a $10,000 investm ent for our 
branch factory” Almond Griffen.

Beans Quiet and Easier.
The bean m arket rem ains very 

quiet, with a very small am ount of 
business, and generally  easier. S trict
ly choice hand-picked pea beans are 
about the only grade th a t can be sold 
to  advantage. W holesale grocers are 
refusing to  take off grades at any 
price in some sections. T hey also are 
complaining b itterly  of kiln dried 
beans being off color.

Tt is generally  conceded that we 
will have beans enough to  go around, 
but the quality is very poor.

California shippers are enjoying a 
fair demand on a basis of about 4c 
per pound. T heir stock of white 
beans has been very much reduced. 
A careful estim ate shows about 110,- 
000 sacks, averaging n inety pounds 
each, which are alm ost entirely in 
dealers’ hands 'to be m arketed the re
m ainder of the season. This is about 
the average stock for this tim e of the 
year.

T he demand for red kidney beans, 
brown Swedes and o ther varieties is 
practically nothing. T he stock of 
reds in M ichigan is much larger than 
last year at this time.

E. L. W ellman.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, April 17— Cream ery but
ter, 29@33c; dairy, 25@30c; rolls, 23 
@25c; poor to good, all kinds, 20@ 
25c.

Cheese—Fancy, 18 ^@ ig c ; choice, 
18c; poor to  good, 12@16c.

Eggs—Choice fresh, 20@21c. 
Poultry  (live) — Turkeys, 18@20c; 

cox, ll@ 12c; fowls, 16@17c; ducks, 
18@20c; geese, 12J^@14c.

Poultry  (dressed) — Turkeys, 18@ 
22c; chickens, 17@18c; fowls, 17@18c.

Beans — Red kidney, $2.25@2.50; 
white kidney, $2.75@2.95; medium, 
$2.65; m arrow , $2.90; pea, $2.65. 

Po ta toes—$1.40(3)1.45.
Onions—$2.25. Rea & W itzig.

The Shad.
W hen th e  angel m ade shad,
T hen th e  devil w as m ad,
F o r  it  seem ed such  a  fe a s t  of deligh t;
So to  ru in  th e  schem e 
H e  jum ped  in to  th e  s tre am  
A nd p u t all th e  bones in  th e  shad.
W hen th e  s tra w b e rry  red  
F ir s t  illum ined th e  bed,
T he angel looked on and  w as glad,
B u t th e  devil, ’t is  said,
F a irly  pounded h is  head
F o r he ’d p u t a ll th e  bones in  th e  shad.

A Dull Town.
Miss Thyn (waiting at the sta

tion)—I suppose the fast mail will 
not stop here in Hayville unless it is 
flagged?

Native Son—Flagged! She won’t 
stop here unless she is wrecked, mum.

Any man who has a job has a 
chance.

B U SIN ESS CHANCES.
F o r Sale—W ell p ay in g  clothing, fu r- 

n lsh ing  an d  shoe s to re  in  th e  liveliest 
d ty  of M ichigan, under 

10,000 population. S tock n early  all new. 
W ill invoice $15,000 p r  b e tte r. G row ing 
trad e , good location. W ould ta k e  a  good 
live general m erchand ise  s to re  in  a  sm all
e r place fo r p a rt, o r good v a rie ty  s to re , 
n o rth e rn  p a r t  of s ta te  p referred , o r a  
good fa rm  or fa rm  land  in  p a r t  paym ent. 
A ddress No. 114, care  T radesm an . 114

mailto:2.25@2.50
mailto:2.75@2.95
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How About Your Printing?
■:| 'H I S  Q U E S T IO N  is  a very  pertinent on e for b u sin ess m en , becau se  ev ery  d ay  B u sin ess  P rinting takes on added signifi- 
JL." cance as a  factor in trade. T im e w as w hen  any sort o f printing w ould  do , b ecau se not m uch w as exp ected  o f it, but 

now adays printing is expected  to create and transact b u sin ess. For th is reason , good printing is ex ceed in g ly  n eces
sary  in ev ery  line o f b u sin ess. ^

W e have b een  producing good  B u sin ess  P rinting for years. W e have kept pace with the dem and for the best in printing. 
A s a co n seq u en ce , our printing b u sin ess has grow n sp len d id ly . W e have been  com pelled  to enlarge shop  facilities, to increase  
equipm ent quite regularly . W e h a v e  the requ isite  m echanical equ ipm ent, and w ith one o f the best eq u ip p ed , as w ell as the 
largest printing estab lishm ents in W estern M ichigan, w e are in the very  best position  to g ive to the b u sin ess man the h ighest 
standard o f good  B u sin ess  Printing.

T h is inclu d es everyth ing , from  en v elo p es to the m ost elaborate catalogs.

W e resp ectfu lly  so lic it you r  patronage, giving the assurance that ail orders w ill not o n ly  be prom ptly executed, but the  
printing w ill com e to you  in that quality  o f  ex ce llen ce  you  d esire  and, w ithal, at as reasonable a price as it is  p ossib le  for u s, or 
a n yon e  e ls e , to d e liv er  good printing.

O rd ers b y  letter or b y  ph on e w ill receive  prom pt attention, and if you  d esire , a qualified representative w ill w ait, upon  
you  w ithout d e lay .

TRADESMAN COMPANY GRAND RAPIDS, MICH.



Front of Receipt 
Shows number of transaction, date, clerk’s 

initial, amount and business card

It Prints 
a  Receipt

Keep your eye 
on this space. 
W e will adverr 
rise new goods 
and special sales 
from t i m e  to 
time.

Back of Receipt 
This space for any announcement or 

advertisement

What This Receipt 
D o e s  F o r  Y o u

TT protects you on cash sales, because 
A amount is totaled and a duplicate of 
the printed record made under lock and 
key. It gives a check on your cash drawer.

It protects when a charge sale is 
made, because the receipt cannot be issued 
without the charge being recorded. It 
stops forgotten charges.

It protects you and gives your 
customer credit for money received on 
account. At the time of payment it 
enforces correct methods.

It protects when money is paid out. 
The transaction is recorded and the printed 
receipt, signed and kept by you, is per
manent evidence of the payment.

It advertises your business, because 
the register will print on it your ad and 
business card. It increases trade .

It shows number of customers, date, 
initial of clerk and amount. A history 
of the sale is made and responsibility 
placed.

T h e National Cash Register Co.
Dayton, Ohio


