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Bravery in Defeat
I’d rather be brave in my failure 

Than boastfully proud of success.
I’d rather be strong when I've fallen, 

Content with the power I possess
Than whimper and whine at my losses, 

And cry when misfortune I meet,
Arid only be brave when I’m winning, 

And count only victory sweet.

I’d rather be brave in life’s toughness 
And steadfastly bear it alone;

And cover my heartache with smiling 
Than let what I suffer be shown;

For success is the father of boasting 
And this is the thing I would shun;

I’d rather be bold when I’m fighting 
■ And meek when my battle is won.

Earth is Enough '
W e men of Earth have here the stuff 
Of Paradise—we have enough!
W e need no other thing to build 
The stairs into the Unfulfilled—
No other ivory for the doors—
No other marble for the floors—
No other cedar for the beam 
And dome of man’s immortal dream.

Here on the paths of every day—
Here on the common human way 
Is all .the busy gods would take 
To build a heaven, to mould and make 
N ew  Edens. Ours the stuff sublime 
To build" Eternity in time! ,

Edwin Markham.

Che Spirit of the Fight
Reckon not, my brother, this world- 

side verdict of victory or defeat. The 
victory is not in verdicts, but in the 
spirit of your fight. Life is not for ease, 
softness of comfort, lily-bed peace and 
dainty pleasure, for fortunate grasp and 
secure possession—life is for the forging 
and tempering, by every imaginable 
fiery baptism, test and impact, of the 
beautiful spirit out of the dull ores of 
circumstance and matter. Life is first, 
and above all things, for growth, for the 
unfolding of the fine, and the evermore 
fine, of the beautiful, and the evermore 
beautiful, from the smallest atom guessed 
by science, from crystal, flower, beast, 
man, world, God, forever and forever, 
infinity without end.

J. IV. Lloyd.

If w e go home from the lyceum  
hushed, treading on air, we have heard 
Oratory, even if we cannot recall a 
single sentence; and if we read a poem 

. that brings the unbidden tears and makes 
the room seem a sacred chancel we have 
read Literature. The Master has im
parted to our spirits a tithe of his own  
sublimity of soul.

Yesterday is dead—forget it; To-mor
row does not exist—don’t worry; T o
day is here—use it.
I hate ingratitude more in a man
Than lying, vainness, babbling drunkenness,
Or any taint of vice, whose strong corruption 
Inhabits our frail blood.

Shakespeare.
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Make Your Own 
Gas Light

TREE FREE FREE
Mr. Merchant—You can try  one of our hydro

carbon systems in your store for 30 days; Guaran-. 
teed for five years. If it is not as represented and 
the best and cheapest light producer you ever saw 
you may return it: no further obligations. Whyf.r Cf1" 

hesitate and delay? Do you know of any one th ingthatw illattract more attention 
than good light? Send diagram of your store today for free estimate. ^

T. YALE MFG. GO. 20-30 S. Clinton St., Chicago

Candy for Summer
COFFYTOFFY, KOKAYS, FUDGES, (10 kinds), LADY LIPS, 

BONNIE BUTTER BITES.

They won’t get soft or sticky., Sell all the time.
Ask us for samples or tell our mlesman to show thehi to you. 
We make a specialty of this, class of goods for Summer trade.

Putnam Factory, Nat. Candy Co., Inc.
Grand Rapids, Miĉ h.

'  Distributors of J. Hfingerford Smith's Soda Fountain Fruits and. Syrups. 
Hires Syrup. Coco Cola and Lowney’s Fountain Cocoa.

We Manufacture

Public Seating
Exclusively

C h l i r c h ^  We furnish churches of all denominations, designing and 
* * * -“  building to harmonize with the general architectural 

scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

The fact that we have furnished a large majority of the city ■ 
U V l I v u l o  and district schools throughout the country, speaks volumes 

•for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win: ■
I ildgfi H a lle  We specialize Lodge. Hall and Assembly seating. 
k*u u 8 v  l i u u o  Our long experience has given us a knowledge of re- 

• quirements and how to meet them. Many styles in stock and built tb order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

rlmencan Searing Company

G RAN D  RAPIDS

CHICAGO, ILL.

' PHILADELPHIA

215 Wabash Are.

Good T hings to  Eat

Jams Jellies Preserves Mustards

Fruit Butters Vinegars ‘Catsup f
, Table Sauces ' Pork and Beans

Pickles— OF COURSE

HIGH GRADE FOOD PRODUCTS
M ade “W ilHartis W ay”

THE WILLIAMS BROS. CO. of Detroit
(Williams Square) W S  ■:

Pick the Pickle from Michigan
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BOOST, DON’T KNOCK.

Never Try To Discourage Ambitious 
Young Men.

W ritte n  fo r th e  T radesm an .
It is exciting to witness a fight be

tween two dogs, or two cats, or two 
billy goats. It is brutal and brutaliz
ing, too, but it is significant of the 
world-old struggle for mastery, and 
so there will be battles until the end 
of time.

It is this way: Each dog thinks he 
is a better dog, physically, than the 
other dog, and he wants to show 
the world of dogs that he has the 
thing doped out right. It is the same 
with the cats and the goats. The 
only way to settle thé point is to 
fight it out, and let the best one win.

Always and forever the old, old, sel
fish contest for position. Every man, 
woman and child in the world wants 
to be “above” some one*else. It is 
human nature to want to strut and 
boss those “below.” No man accumu
lates money just for the sake of 
counting it. Money in large lots is 
principally valuable because of the 
power it gives over others.

It is said that a hotel was once 
started in New York for theexclusive 
use of millionaires. No one not away 
up in Dun and Bradstreet could get 
so much as a toothpick there. And it 
failed. Can you guess why? The 
coarse “lower orders” said that it fail
ed for lack of patronage. The million
aires wouldn’t live at a place where 
there were no “lower classes” to snub! 
This may or may not be true. I don’t 
guarantee it, anyway.

Well, while this spirit of rivalry is 
sometimes the outcome of small and 
ignorant minds—as in the instances 
of the dogs, the cats and the billy 
goats; if dogs and cats and billy goats 
have minds—still, it brings out the 
best .there is in the human brain and 
pushes the cart of Progress along 
when it might otherwise stand dor
mant in a rut.

The fighting for position is not done 
exactly* as dogs and cats and goats 
fight, nor is it always quite as honor
ably conducted as animal battles, but 
it is fighting “for keeps,” just the 
same. There are two positions and 
forty young men are fighting for 
them. There are social prestige and

financial eminence to gain, and a mil
lion men and women are in the race. 
What one gets another can’t have, so 
you know what a fight there is likely 
to be.

It is exciting to watch these fights 
for position, that is, if the fighters are 
playing fair and fighting because of 
laudable ambitions. The world loves 
a fighter, just as it loves a lover, and 
young men struggling for the “next 
rung” are usually encouraged by the 
world at large.

When a young man starts out to 
“make something of himself,” as the 
saying is, he is ordinarily encouraged, 
SAVE BY HIS “FRIENDS.” That is, 
he is encouraged if he is fighting for 
honorable advancement, and is not 
throwing mud at others.

There are in the world thousands 
of people who are averse to taking any 
“risks.” If there were not, there 
would be none to do the dirty work 
of the world. Well, these conserva
tive ones shudder when they see a 
young man taking chances to get a 
little better position.

The world is full of people who 
beset the path of the ambitious one 
with the subtle hindrances of “friend
ship.” It is an old saying that a fool 
friend can work a man more injury 
than a dozen open enemies

Hiram Snow, aged 18, attractive in 
feature and form and manner, wanted 
to get something better than a ten- 
dollar clerkship. His employer prom
ised to advance him, but did not keep 
his word. Other merchants promised 
him “the first chance” in their stores, 
but the first chance never came, al
though Hiram knew that new men 
were being put on every month.

He took a business course at a 
night school and tried to get a job as 
book-keeper. Nothing doing. He got 
plenty of promises, but not a single 
job. At 18 he was fast becoming con
verted to the belief that all men are 
liars. Of course this was wrong; the 
men did not lie to him. They “for
got.”

One day Hiram saw an advertise
ment in a morning newspaper offer
ing for sale a little grocery in the 
suburbs. He went out and talked with 
the man who was running the place 
and discovered that it was a rotten 
little dump, operated by a man who 
ought to have been working in sewer 
excavation work.

But he also discovered that it was 
a good “stand” for the right kind of 
a store. Then he considered the price. 
If the store had been in the hands of 
a capable man it could not have been 
bought for $1,000, but it was offered 
for $300. That was because it was 
dirty and dark and shy of customers.

Hiram took an option on the place 
for a week and went back to think it 
over. He said nothing to his friend

about his prospective purchase, but 
the man who wanted to sell found out 
where Hiram worked and told a fel
low clerk all about the proposed deal. 
Then began the fool friend acts which 
this article is trying, modestly, to 
warn people against.

“You just stick to your clerkship,” 
the boss told Hiram. “I would like 
very much to see you succeed in busi
ness, but you never can do it out 
there. If you remain here you’ll be 
advanced before long, and then you 
can save your money and get into 
business in a better locality.”

“That’s what you’ve been saying for 
two years,” said Hiram, “but I don’t 
see that my pay envelope is getting 
any fatter.”

“You’re a bright young man, Hi.,” 
his chum said to him. “We all know 
that you ought to be at the head of 
Standard Oil, but, at the same time, 
we don’t want to see you take a tum
ble while on the way to the top. 
Dump that little tin grocery idea and 
stick with the big show. In time you 
will be manager there.”

When Hiram went to see Bella, his 
very best girl, Monday evening, she 
met him her pretty face pulled down 
something less than a yard. She look
ed as if she had been turning on the 
weeps.

“Oh, Hi.!” she said.
Hiram told her how sweet she look

ed in that new dress, and asked what 
it was that had hung out the distress 
signals. They were both young, but 
they were engaged to be married, all 
the same, and were proud of it.

“I’ve been hearing the awfullest 
news about you,” said Bella.

“What’s the answer?” asked Hiram, 
uncomfortably.

“You’re going to leave your situa
tion.”

“Is that so?” asked Hiram, getting 
angrier every instant.

“So Gertrude said.”
“Of course Gertrude knows. What 

else did she say?”
“Oh, the girls are all saying that 

there must be some mysterious rea
son for your leaving such a good po
sition and going out into the sub
urbs.”

“In other words, they think I have 
been fired?”

“They don’t say so.”
“Well, I haven’t been fired,” said 

Hiram, “and it would be none of their 
business if I had. I ’m thinking of go
ing into business, and that is the 
whole of it. Nothing has been settled 
yet.”

“I never, never would!” cried Bel
la. “It’s just awful to think of your 
going off out there and losing all the 
money you have been saving!

Hiram went home early, resolved 
to go to bed and get a little rest from 
these heart-to-heart interviews with

his “friends.” As he passed through 
the hall he met his mother, who at 
once backed him up against the wall 
and tearfully asked if it was true.

“Is what true?” asked Hiram.
“That you’re going to leave a sure 

thing and take a risk with your little 
savings,” was the reply. “I ’ve been 
thinking about it all day, ever since 
I learned of it, and it seems as if 1 
should die.”

Hiram consoled his mother as best 
he could and went off to bed.

“Don’t make any mistakes now,” his 
father said to him, in the morning. 
“Go slow in making any change.”

Hiram was besought by a score or 
more of friends, while on the way to 
the store not to make any mistake. 
Without knowing a blessed thing 
about the business they were advis
ing him against it; they warned him 
to stick to a sure thing. Hiram had 
investigated. They had not. Yet the 
talk he heard almost discouraged him 
from making the start.

Still, he was an obstinate kind of 
a young man, and at the end of the 
option paid over his money and took 
the little store. It is not necessary 
to follow his business career after 
that. It was wonderfully successful, 
and that is saying enough. The 
friends who advised against the change 
did not know what there was in the 
boy. They did not know what he 
could do, or what he could not do. 
They knew nothing of the chance for 
success in the little store. Yet they 
stuck their noses in, and would have 
killed his ambition if he had been a 
different kind of a boy.

It goes without saying that a young 
man should consider well any change 
he is about to make. It is also true 
that friends should say a word of 
caution now and then if they think it 
needed. But many an ambitious young 
man has been kept “down” because 
his friends advised in matters they 
knew nothing about, and because he 
listened.

The safe way is not to advise until 
you know what you are talking about. 
And, above all, don’t nag the ambi
tion out of a man trying to do some
thing for himself. Alfred B. Tozer.

There is nothing convincing about 
this “spring weather;” but, then, 
there is nothing real or convincing 
about anything any more, from love- 
making to diamonds, or kisses to 
buckwheat cakes.

When a man clings to a woman 
for more than ten years you may be 
reasonably sure that it is not a grand 
passion, but a grand menu which has 
anchored him.

Optimism is the thing which en
ables us to bear other people’s tooth
aches cheerfully.
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BANKRUPTCY MATTERS.

Proceedings in Western District of.
Michigan.

May 15—In the matter of Merritt 
L. Colburn, bankrupt, of Fruitport, 
the trustee, Fred R. Young, of Mus
kegon, filed his final report and re
turn of no assets, excepting those 
covered by mortgage and in which 
there is no equity for this estate. An 
order was made by the referee call
ing a final meeting of creditors to be 
held at his office on June 7, 1912, to 
consider such report, and creditors 
are directed to show cause, if any 
they have, why a certificate favorable 
to the bankrupt’s discharge should 
not be made by the referee.

May 16—In the matter of Julius 
VandeKopple, bankrupt, of Grand 
Rapids, the trustee, Wm. B. Holden, 
filed his first report and account, 
showing balance on hand of $835.76. 
An order was made by the referee 
calling a special meeting of creditors 
to be held at his office on May 29, 
1912, to consider such report and for 
the purpose of declaring a first divi
dend for general creditors.

In the matter of the Hendershot 
Credit Clothing Co., bankrupt, of 
Grand Rapids, the adjourned first 
meeting of creditors was held. Isaac
H. Hendershot, President, was sworn 
and examined and claims were allow
ed. The meeting was then further ad
journed to May 28, 1912.

An order was made by Judge Ses
sions adjudging John Bryant Wat
son, a pharmacist and druggist of 
Boyne City, a bankrupt, on his own 
petition, and the matter was referred 
to Referee Wicks. The calling of the 
first meeting of creditors is being de
layed until money for the actual ex
penses is advanced by the bankrupt. 
The schedules filed show no assets, 
and the following unsecured credit
ors are listed:
Hazeltine & Perkins Drug

Co., city................................ $2,272.38
Grand Rapids Herald, city, . 24.00
Baxter Steam Laundry Co.,

city, ....................................  35.00
Northern Tribune, Grouve-

neous, N. Y., ...................... 45.00
Druggists’ Circular, N. Y., .. 50.00
Florence E. Page, city.........  3,264.64

$5,691.02
May 17—In the matter of the Peo

ple’s Foods Co., bankrupt, of Grand 
Rapids, the trustee, John Dalton, fil
ed his supplemental final report and 
vouchers, showing that all of the 
funds of the estate have been dis
tributed, and an order was made clos
ing the estate and discharging the 
trustee.

In the matter of Harry Leach, 
bankrupt, formerly at 31 West Bridge 
street, the trustee filed a report of 
sale of the fixtures to A. G. Erick
son, of Grand Rapids, for $70, and the 
remaining assets to Samuel Sarasohn, 
of Detroit, for $505. Unless cause to 
the contrary is shown by creditors 
the sales will be confirmed at the ex
piration of five days.

In the matter of Walter F. Tuttle, 
bankrupt, formerly a merchant at Pe- 
toskey, the final meeting of creditors 
was held. The final report and ac

count of E. E. Gilbert, trustee, was 
allowed, and a final dividend of 18}& 
per cent, was declared and ordered 
paid to ordinary creditors. A first 
dividend of 15 per cent, was previous
ly paid, making a total of 33^ per 
cent, paid on ordinary claims. No 
cause to the contrary being shown 
by creditors, it was determined that 
a certificate favorable to the bank
rupt’s discharge be made by the ref
eree.

May 20—In the matter of Perry 
W. Nichols, bankrupt, formerly a 
merchant at Cadillac, the final report 
of the trustee, Louis B. Bellaire, was 
considered, and it appearing that 
there were not sufficient assets to 
pay the administration expenses in 
full, it was determined that no final 
meeting of creditors be held and no 
dividend be paid to ordinary credit
ors.

May 21—In the matter of W. J. 
Pike & Son, bankrupts, of Newaygo, 
an order was made giving the trustee, 
Chas F. Rood, of Grand Rapids, au
thority to sell the entire assets at 
either public or private sale, after giv
ing ten days’ notice of such sale to 
all creditors.

What Some Michigan Cities Are 
Doing.

W ritte n  fo r th e  T radesm an .
Steam roads at Lansing are ex

tending their sidings and adding to 
their freight handling facilities, which 
is indicative of the growth of the 
city.

The Kalamazoo Commercial Club 
will issue a handsome booklet, with 
more than a hundred illustrations, to 
assist in pushing the city to the 
front. The book will make its first 
appearance at the Michigan Bankers’ 
convention, which opens in that city 
June 11.

Jackson confronts the possibility 
of losing two of its largest industries, 
the Lewis Spring & Axle Co. and the 
Clark Motor Co., which are contem
plating going to Detroit.

The Pt. Huron Business Men’s As
sociation is raising a fund to take 
care of conventions, excursions, fac
tory propositions and other good 
things which come its way. It is 
hoped to raise $10,000 within ten 
days.

Pontiac will entertain the. State 
Association of Rural Mail Carriers in 
July.

Coldwater has purchased the prop
erty of the Coombs Milling Co. for 
park purposes and has appointed a 
Park and Recreation Commission.

The Hotel Donnelly, a once well- 
known hostelry at Mason, will be 
re-opened by E. D Hawley.

Over 65 per cent, of the typhoid 
fever cases in Lansing are traceable 
to impure milk and the typhoid death 
rate there is the highest in the 
State. Lansing’s water supply is said 
to be absolutely pure.

Menominee claims to be entirely 
free of loan sharks.

Three miles of trees, American 
elms, were planted this spring along 
the Bay Shore toad, near Menom
inee. This highway is one of the 
prettiest rural drives in the State.

An electric lighting plant is being 
installed at Saugatuck by a private 
company.

Ten million smelt fry from Maine 
have been planted in the rapids at 
Sault Ste. Marie. This fish grows 
about ten inches long and is food for 
salmon and trout. The State hatch
ery at the Soo has planted 2,750,000 
brook trout in Upper Peninsula 
streams this season.

Ferry boat fares between the Amer
ican and Canadian Soos have been 
reduced to fifteen rides for a dollar. 
People of the American Soo are de
manding a 5 cent fare.

The St. Ignace Boosters’ Associa
tion has been formed in that city, 
with the following officers: Presi
dent, O. C. Boynton; Vice-Presi
dent, E. J. Chatelle; Secretary, E. H. 
Hotchkiss; Treasurer, C. Kynoch.

Mayor True, of Eaton Rapids, has 
asked the people of that city to ob
serve Memorial Day in the true sense 
by paying tribute to the nation’s 
dead rather than by ball games and 
other sports.

The Michigan Central will build a 
new brick and stone station at 
Galien.

The Civic League of the Soo is 
trying to bring together the owners 
of vacant lots and people who want 
gardens this summer, with a view to 
helping people to help themselves.

The municipal lighting plant of 
Escanaba has returned a profit to the 
city of over $20,000, according to re
ports for the past year.

Muskegon talKs of establishing a 
rest room and public comfort station 
on the old city market.

Chippewa county and Upper Pen
insula products will be displayed at 
the Soo in December during the con
vention of the State Grange.

It was decided recently at a meet
ing held in Petoskey that the Bay 
View Assembly will open July 17 this 
this summer, closing August 20.

Thè State convention of the Wom
an’s Christian Temperance Union 
will be held June 4-7 at Manistee and 
200 delegates are expected to ’attend.

The Ludington Board of Trade has 
offered prizes of $5, $10 and $15 to 
property owners for the best kept 
lawns and tree banks. People who 
keep servants to attend to the work 
are barred from the contest.

Plainwell has purchased the old 
fair grounds, a tract of sixteen acres, 
which will be improved for park pur
poses.

The Menominee County Fair will 
be held at Menominee Sept. 10-13 and 
preparations are being made for a 
great show.

The city of Hancock has appoint
ed a general manager of its business 
affairs and he is authorized to give 
municipal matters the same careful 
attention that would be secured by 
any private corporation.

The paper mills of Kalamazoo 
consume 50,000,000 gallons of water 
daily, or a lake of water 600 feet 
long, 450 feet wide and 5 feet deep.

Bancroft has voted to grant a 
franchise for a new electric lighting 
plant.

Bay City seeks to curb the loan 
sharks by the license fee plan.

The Mackinac Island Common 
Council has voted to appropriate 
$325 for publicity in the newspapers.

Construction of the Arthur Hill 
trade school at Saginaw will soon be
gin.

Hartford village has hustled and 
bought twenty-seven acres within the 
town limits as a site for the Van 
Buren County Fair.

The last jehu at Houghton has be 
come a chauffeur and hacks have giv 
en way to taxicabs in the march of 
civilization.

Saginaw has been assured a Gov
ernment weather bureau through the 
efforts of Congressman Fordney, 
Postmaster Linton and others.

Almond Griffen.

The Courage of Your Convictions.
W ritten  fo r th e  T radesm an .

Away with your dreams.
Face about, the day is before you.
Yours is the heritage of the human. 

The air, the earth, the woods and 
hills respond to the magic of your 
God-given power.

Be not afraid.
Advance.
Look back over the years, the cen

turies of the distant past and note 
the progress of the times: all the 
grandeurs of man-made achievement 
are before you.

Others have stepped forward. It is 
your privilege—your right.

Let not your soul be crushed with 
the hurt of past defeat. Let not the 
suffering of the yesterday hinder the 
advancement of the morrow.

Competency does not result from 
sluggishness, inertia is a woful task
master. The man who dares all is 
the one who wins the goal.

Progress is forward, never back
ward. As the little child grows by 
example and precept, so should you 
realize the importance of independent 
action and conviction.

Fear is but a shadow. It is as the 
mists of the great falls. Dispel fear, 
embrace opportunity, live, have faith.

Straight before you lies the beau
tiful road to achievement. Rise and 
press forward, be courageous and let 
the courage of your convictions gird 
you as a strong armor. Take heart 
and you will conquer.

To conquer yourself, to force in
to your innermost soul of souls the 
conviction that you are right, that 
justice is on your side, you have the 
power of the immortals themselves.

Even though you have fallen in er
ror, it is no disgrace. The mistakes 
of the by-gone are, to the progres
sive, but the stepping stones to a 
point higher in the realms of life and 
power.

Amid the deserts of your despair, 
vanquish thoughts of defeat, view the 
rainbow of hope and promise, throw 
aside bigotry, prejudice, call on those 
convictions which, founded as on a 
rock, will raise you to the place right
fully yours. Hugh King Harris.

D andelion V egetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one tha t complies with the 
pure food laws of every State and of 
the United States.

M anufactured by  W ells & Richardson Co. 
« Burlington, Vt.
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Come to Grand Rapids
M E R C H A N T S  W E E K

J u n e  1 1 , 1 2 , 1 3  

N e w  P la n s— N e w  F e a tu r e s
You Are Invited

Grand Rapids Wholesalers are going to give the Retail 
Merchants of Michigan another glorious outing and get-to-gether 
meeting June 11, 12, 13.

If you are a retail merchant this is an invitation for you 
'to  come and be our guest on tha t occasion.

Don t  wait for a formal invitation because something might 
happen to Uncle Sam’s mail service and you wouldn’t  get it. 
There’s nothing formal about the wholesalers of Grand Rapids, 
anyway, and there isn’t  going to be any formality about the 
sixth annual Merchants’ Week.

Make Your Plans Now
We’re going to give you all the things we gave you last 

year and then some. There’s the free street car tickets to and 
from Reed’s Lake, the Figure Eight, the Merry-go-round, the 
Steamboat Ride, the Old Mill, etc., ad infinitum, and the Ramona 
Theatre, bigger, brighter and more fascinating than ever.

Thrilling Fire Run
The Grand Rapids Fire Department will give a thrilling 

fire run on the afternoon of Wednesday June 12th. The fire bell 
will ring and the department from No. 1 Engine House will 
respond with their modern Auto Trucks, Chemical Engines, Fire 
Engines, Aerial Ladders, etc. This run will be most exciting 
and inspiring.

The Furniture City Band of th irty  pieces will give a concert 
in Fulton Park  after the fire run.

The Big Banquet
W ill Sparkle with Wit and Sizzle with Joy.

Don t  miss it. I t will be held in the big Coliseum down 
town at six o’clock Thursday, June 13th.

There will be a grand feed, beautiful music, bushels of light 
and great and inspiring speeches.

Such brilliant Business Men Orators as State Railway Com
missioner C. L. Glasgow of Nashville and Lansing, and the pol
ished and forceful Lee M. Hutchins have already been engaged 
to give short, snappy speeches on topics of vital interest and 
importance to every merchant.

Then we re going to have one big, glittering, dazzling, silver 
tongued heart thriller, soul stirring orator whose name will be 
announced later. We are also giving our coterie of toastmasters 
a try  out” and the one that “warms up the best” will be put 
in the game.

Lay Business Cares Aside
Come to Merchants Week. Meet the men you are doing 

business with. Meet old friends again. Look into the faces of 
your fellow merchants. Shake off the cares of business for three 
days and get new vigor and new enthusiasm for another year.

We rebate half your fare if you buy goods while here. 
W rite for particulars.

Note Instructions Carefully
Please bear in mind that NO BANQUET TIC K ET W ILL 

BE ISSUED A FTER  TH E 10TH OF JU N E , and if you do 
not get your request for a ticket in before that time it will be 
too late, as after that date the caterer will not permit us to 
change the number of plates ordered.

In applying for tickets mention individual name to be 
placed thereon.

All O TH ER tickets will be issued to you on your arrival 
in this city and you do not need to ask for them in advance, 
but if you wish to attend the banquet you must apply for your 
ticket BEFORE M ONDAY, JU N E  10TH.

Don’t  forget or overlook this. We want to treat everybody 
right and so we ask your help. Make up your mind about the 
banquet just as soon as you can and write to MR. M. C. 
H U G G ETT, Secretary of the Grand Rapids Association of 
Commerce, at the earliest possible moment if you want a ticket. 
We want you to come.

W h o le s a le  D e a le r s ’ A s s o c ia t io n
Grand Rapids A ssociation of Commerce
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Movements of Merchants.
St. Ignace—Mrs. Bertha Frazier 

has opened a confectionery store 
here.

Battle Creek—The Chicago Wool
en Co. has opened a store on East 
Main street.

Owosso—Peter Butrin, formerly of 
Battle Creek, has opened a cigar and 
tobacco store here.

Hudson — Vanderpool & Arm
strong have added a line of harness 
to their shoe stock.

Maple Rapids—Arthur Crook has 
engaged in the grocery business in 
the Parker building.

Cadillac—S. S. Wilson, recently of 
Sherman, has engaged in the under
taking business here.

Otsego—George Harlan has pur
chased the meat market recently 
conducted by E. Inman.

Tustin — Mrs. Carrie Provins has 
opened a dry goods and women’s 
furnishing store here.

Maple Rapids—Hezekiah Mick has 
oid his bakery to Fred Frisbie, who 

/rill take possession June 1.
Maple Rapids—Mrs. George M. 

Hoerner will open an ice cream and 
confectionery store here June 1.

St. Johns—E. J. Pierce has opened 
a new stock of Wear-U-Well shoes 
at his store at 6 Clinton avenue.

Remus — E. T. Horton has sold 
his stock of general merchandise to
A. S. Miller, who will take possession 
June 1.

Reed City—H. R. Niergarth, deal
er in general merchandise, is clos
ing out his stock and will retire from 
business.

Three Rivers—Barton & Dobbins 
have opened a grocery store here, 
purchasing their stock of the Worden 
Grocer Co.

Eaton Rapids — H. K. Haynes, 
formerly of Onondaga, has engaged 
in general trade at Kinneyville, four 
miles east of here.

Ludington—Winey & Chesebrough 
succeed T. J. Moran in the grocery 
business and have added a line of 
meats to their stock.

Adrian—A. A. Kinear and August 
Huebner have formed a copartner
ship and will engage in the clothing 
business about July 1.

Otsego — Brown & Tubbs, hard
ware dealers, have dissolved partner
ship, Fred Tubbs taking over the 
interest of his partner.

Ottawa Beach—Charles M. Cam- 
burn has engaged in the grocery 
business here. The Worden Grocer 
Co. furnished the stock.

Saginaw—A. D. Philippe has add
ed a line of children’s and women’s 
ready to wear clothing and furnish
ings to his stock of groceries.

Langston—Fred Briggs, who has 
been engaged in general trade here 
for nearly a quarter of a century, has 
sold his stock to Perrigo & Son.

Coral—O’Boyle & Stoughton, gro
cery and meat dealers, have dis
solved partnership, Mr. Stoughton 
taking over the interest of his part
ner.

Dryden—The Dryden Elevator Co. 
has been organized with an authoriz
ed capital stoc c of $8,000, all of which 
has been subscribed and paid in in 
cash.

Vriesland—Henry Roek has pur
chased the Borst & Dejonge gener
al stock of merchandise and will con
tinue the business under his own 
name.

Bellevue—Charles A. Watkins, re
cently of Pontiac, has purchased the 
late H. J. Sevy jewelry stock and will 
continue the business under his own 
name.

Olivet—Carl S. Snee, recently of 
Three Oaks, has purchased the H. 
R. Miller hardware stock and will 
continue the business at the same lo
cation.

Battle Creek—J. Newton Decker 
has engaged in trade in the Ward 
building, carrying a stock of wom
en s ready to wear clothing and fur
nishings.

Richland—E. F. Knappen & Son 
have sold their coal and grain ele
vator to the Morris Kent Co., of 
Kalamazoo, which will continue the 
business.

Shepherd—Harry Walton has sold 
his interest in the hardware stock of 
Wetzel & Walton to his partner, who 
will continue the business under his 
own name.

Saginaw—The Saginaw Grain Co. 
has engaged in business with an au
thorized capital stock of $17,000, all 
of which has been subscribed and 
paid in in cash.

Owosso—Dillingham & Urch, who 
conduct millinery stores here and in 
Lansing, have made an assignment 
for the benefit of creditors. Liabil
ities, about $700.

Angell—The Angell Gleaner Ware
house Co. has been organized with 
an authorized capital stock of $2,500, 
of which $1,250 has been subscribed 
and paid in in cash.

Negaunee — Mrs. Selma Huhtila, 
recently of Palmer, has opened a 
confectionery store in the Martel 
block, at the corner of Iron street 
and Pioneer avenue.

Luther — Arthur Mulholland and 
son, Victor, formerly of Reed City, 
have purchased the G. A. Osborne 
drug stock and will continue the busi
ness at the same location.

Port Huron—The Foreman, Mann, 
Ballentine Shoe Co. has engaged in 
business with an authorized capitali
zation of $5,000, all of which has been 
subscribed and paid in in cash.

Port Huron—The Forman, Mann 
& Ballentine Shoe Co. has engaged 
in the shoe business at 509 Water 
street, in the building which was 
formerly the old Boyce bank.

Empire — The Empire Exchange 
Bank has merged its business into a 
State institution under the style of 
the Empire State Bank, with an au
thorized capital stock of $20,000.

Nashville—Willard Viemaster and 
John Martin, recently of Bellevue, 
have formed a copartnership and pur
chased the J. B. Marshall grain ele
vator. They will take possession 
June 1.

Muskegon—John E. Kraai has sold 
his shoe stock, at 122 Pine street, to 
A. E. Childs, who has removed his 
shoe stock from Reading to this 
place and consolidated it with the 
Kraai stock.

Kalamazoo—B. Weber & Son, shoe 
dealers at 315 North Burdick street, 
have dissolved partnership and the 
business will be continued by Au
gust Weber, who has taken over the 
interest of his father.

Detroit—The Detroit Co-operative 
Sales Co. has engaged in business to 
deal in drugs, pharmaceutical prepa
rations, druggists’ sundries and sup
plies, with an authorized capital stock 
of $1,000, all of which has been sub
scribed and paid in in cash.

Detroit — Walter, Krausmann & 
Kuhn, dealers in dry goods and shoes 
at 86-88 Gratiot avenue, have discon
tinued business and dissolved their 
partnership, after having been asso
ciated for twenty-five years. F. A. 
C. Walter and P. M. Krausmann will 
retire, while G. A. Kuhn will continue 
the business at 1610-1612 Gratiot ave
nue.

Detroit—The application of the S. 
S. Kresge Co. to list $5,000,000 par 
value common stock on the New 
York curb has been approved by 
the Curb Listing Committee. The 
company was incorporated in Dela
ware, but has its general offices in 
this city. It owns a chain of six
ty-six 5 and 10 cent stores through
out the country. H. W. Noble & Co. 
placed a large amount of the prefer
red stock here.

Detroit Firms doing business un
der assumed names without first hav
ing filed a certificate with the coun
ty clerk can not collect a cent of 
money due them on contract or oth
erwise, according to a decision hand
ed down May 21 by .Judge Van Zile. 
John Curry & Co. sued Rose & Har
ris for the commission on a real es
tate deal consummated for the de
fendants. It was only necessary to 
show that Curry & Co. had not filed 
the proper certificate of assumed 
name with the county clerk to win 
the case.

Battle Creek—The L. A. Dudley 
Co. has sold its shoe stock to a firm 
consisting of M. C. Bentley, of Mar
shall, J. F. Snyder, of Flint, and C.
J. Sabin, of Detroit, who is a sales
man for the Commonwealth Shoe &

Leather Co. The new firm will be 
known as Bentley & Snyder. The 
L. A. Dudley Co. is one .of the old
est shoe houses in the city, and 
probably the largest exclusive' sho." 
store in this section of the State 
Joseph Godsmark began the business 
m 1876,. the building having just been 
completed. Later L. B. Skinner 
bought an interest in the stock, and 
m 1883 he sold it to L. A. Dudley and 
A. H. Ehle. The same year Mr 
Dudley purchased his partner’s inter
est in the business, and later sold a 
share to C. C. Dell. This firm con
tinued until 1889, when Mr. Dudley 
again became sole proprietor of the 
store. In February of 1907 it was 
incorporated as the L. A. Dudley Co.

Manufacturing Matters. 
Perkins—John Van Klotz, an ex

perienced cheesemaker of Wiscon
sin, has leased the creamery here 
and will continue the business.

Detroit The Barr Manufacturing 
Co., manufacturer of auto parts and 
marine engines, has changed its name 
to the Detroit Motor & Machine Co.

Saginaw—The Electric Supply Co. 
has been organized with an authoriz
ed capital stock of $15,000, all of 
which has been subscribed and paid 
in in cash.

Detroit—The Ritter Cigar Box Co. 
has engaged in business with an au
thorized capital stock of $15,000, all of 
which has been subscribed and paid 
in in property.

Middleton—Henry P. Fitzpatrick 
& Co. have sold their cheese fac
tory to the George S. Hart Co., of 
New York, and have given immedi
ate possession.

Detroit—The Robinson Motor Car 
Co. has been incorporated with an 
authorized capitalization of $10,000, 
which has been subscribed and $1,000 
paid in in cash. '

Newaygo—The Newaygo Flouring 
Mills have been purchased by Ed
ward Ansorage, of Grand Rapids, and 
his son, W. A., of this place, who 
will take possession June 1.

Cadillac — The Consumers Ice 
Cream Co. has been incorporated 
with an authorized capitalization of 
$2,000, all of which has been sub
scribed and paid in in cash.

Detroit — The England Fastener 
Co. has engaged in business with an 
authorized capital stock of $10,000, of 
which $5,000 has been subscribed, 
$4,000 being paid in in cash and $1,000 
in property.

Detroit—The Jolls Motor Truck 
Co. has engaged in business with an 
authorized capital stock of $20,000, of 
which $10,400 has been subscribed, 
$200 being paid in in cash and $10,200 
in property.

Detroit—A new company has been 
organized under the style of the De
troit Matchless Stove Lighting Co., 
with an authorized capital stock of 
$10,000, of whicii $6,000 has been 
subscribed and $1,000 paid in in cash.

Detroit—The A. F. Cramer Co. ftas 
engaged in business to manufacture 
metal stoves and other metal prod
ucts, with an authorized capitaliza
tion of $20,000, of which $10,000 has 
ben subscribed and $2,000 paid in in 
cash.
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GROCERY'^» PRODUCE MARKET

The Produce Market.
Apples “Baldwins, $4.50; V^estern 

box apples, $3@3.50 per box.
Asparagus—$2 per crate of two 

do«.
Bananas—$4 per 100 lbs.
Beets—75c per doz. bunches for 

new.
Butter—There has been a slump 

of 6c in creamery during the past 
week, a decline of 3c having occur
red yesterday. The season is about 
fifteen days late, and still lower 
prices can be looked for from now 
on. The quality arriving is very 
good. Extras are now held at 26c 
in tubs and 27c in prints. Local 
dealers pay 22c for No. 1 dairy grades 
and 17c for packing stock.

Cabbage—$2.50 per bbl. for Texas. 
Celery—Florida, $3 per crate; Cal

ifornia, $1.10 per doz.
Cucumbers—$1.20 per doz. for hot

house.
Eggs—The cool weather of the 

week has worked favorably on the 
egg market and with the advance in 
the prices in fresh meats as well as 
all provisions the demand for eggs 
has held up well. Prices have held 
at about the same point for a week 
or more, which is from 2@3c above 
quotations of a year ago. Storage 
buyers have been taking stocks freely 
during the past two weeks. Local 
dealers pay 17@17J4c, case count.

Grape Fruit—Choice Florida, $7 per 
box of 54s or 64s; fancy, $8.

Grapes—Imported Malagas, $4.50@ 
5.50 per bbl., according to weight.

Green Onions—15s per doz. for 
Evergreens and 18c for Silver Skins.

Green Peppers—50c per small bas
ket.

Honey—18c per fb. for white clov
er and 17c for dark.

Lemons — California, $4.75; Mes
sina, $4.25@4.50.

Lettuce — Hothouse, 12c per lb.; 
head, $1.50 per bu.

Nuts—Hickory, $1.75 per bu.; wal
nuts and butternuts, 75c per bu.

Onions — Texas Bermudas are in 
ample supply and excellent demand 
on the basis of $1.65 for white and 
$1.50 for yellow.

Oranges—$2.75@3.25 for Navels. 
Pieplant—85c per 40 lb. box for 

either home grown or Illinois.
Pineapples—$3 per box for all sizes 

of Cubans.
Plants—65c for tomatoes and cab

bage; ,90c for pepper.
Potatoes — The market on old 

shows but little change, which is 
puzzling a great many who were of 
the opinion that prices would take a 
jump before this. Fancy potatoes 
are not in large supply and receipts

only fair. The call for seed stock 
is practically over. Old, $1.25; new, 
$2.25.

Poultry—Local dealers pay 10c for 
fowls; 6c for old roosters; 10c for 
geese; 10c for ducks; 12c for turkeys. 
These prices are for live-weight. 
Dressed are 2c higher.

Radishes—25c per doz. for hot
house.

Spinach—$1.25 per bu.
Strawberries—This season up un

til the present week has proved to 
be a very poor one for the strawber
ry dealer and much money has been 
lost on account of berries arriving 
in bad shape. There is a good sup
ply this week and the berries that 
are coming now are fair to good in 
quality. They command $1.75@2.25 
per 24 qt. case.

Sweet Potatoes—$6.25 for Jerseys.
Tomatoes—Six basket crates, $3.
Turnips, 50c per bu.
Veal — 5@10c, according to the 

quality.

Frank J. Wurzburg, the veteran 
druggist, died very suddenly at his 
home, on Lake avenue, Tuesday 
noon. Death was without warning 
and its suddenness comes as a shock 
to the family and friends of the de
ceased. Mr. Wurzburg was engaged 
in the retail drug trade on Monroe 
street for about forty years and for 
the past half dozen years has been 
in the employ of the Hazeltine & 
Perkins Drug Co. He was widely 
known and universally respected. He 
served one term as President of the 
Michigan State Pharmaceutical Asso
ciation. The Tradesman joins with 
the friends of the deceased in tender
ing sincere sympathy to the family.

The Universal Valve Co. has en
gaged in business to manufacture and 

•sell patented valves for automatic 
fire extinguishers and other devices 
in connection with sprinkler systems, 
with an authorized capital stock of 
$20,000, of which $15,000 has been 
subscribed and paid in in property. 
The stockholders and the number of 
shares held by each are: John T. 
O’Brien, 50 shares; Wellington G. 
Sargent, 50 shares, and Martin Down, 
50 shares, all of this city.

The Nemunas Co. has engaged in 
the grocery business on Hamilton 
street, purchasing the stock of the 
Worden Grocer Co.

Watson Bro,s. have opened a grocery 
store at Wyoming Park. The stock 
was supplied by the Judson Gro
cer Co.

The Grocery Market 
Sugar—No change in price during 

the past week. There is a slight 
weakness, however, and some of the 
wholesalers state that they would 
not be surprised to see another de
cline of ten points. Nothing is pos
itively known as to what prices may 
do in the next thirty or sixty days or 
until some definite action has been 
taken by the Senate in regard to the 
tariff. The demand from the retail 
trade is still on the hand-to-mouth 
order, but the increase in the supply 
of berries and other fruits from now 
on will be sure to cause a larger de
mand.

Tea—The latest advices from Ja
pan still show a very strong market, 
with advances over last year of from 
l@ l^ c  per pound. Buyers are hold
ing off and hope to be able to force 
the market down to last year’s basis. 
The Cup quality is good, with the 
leaf a little longer. Ceylons and In- 
dias remain firm and all desirable 
leaf brings good prices. Gunpowders 
are scarce and high, but some Con
gous are being offered at low prices. 
Formosas of the better grade are 
held firmly. An attempt is being 
made by a Japanese tea merchant 
to grow green tea in Formosa. The 
importation of Java tea to the Unit
ed States is slightly on the increase, 
but so far has not attained any great 
popularity.

Coffee—All grades of Rio and San
tos are a shade lower for the week. 
The world’s supply of green coffee 
is gradually growing smaller, but is 
still of sufficient size for several 
months’ consumption. The demand 
for roasted coffee is still very good 
and prices are unchanged from quo
tations of a week ago, but the mar
ket is firm. Milds, however, are well 
maintained, but quiet. Java and Mo
cha are unchanged at ruling prices.

Canned Fruits—Apples are dull and 
unchanged. California canned goods 
are wanted to some extent, at un
changed prices. Small Eastern sta
ple canned goods show no change 
and light demand. The opening pric
es on the 1912 pack of California 
fruits are expected soon. Hawaiian 
pine apple is taken freely by both 
retailer and consumer, but opening 
prices announced some time ago 
show an advance over quotations at 
the opening of the season in 1911.

Canned Vegetables — The future 
market on tomatoes is firmer than a 
short time ago and spot prices are 
unchanged. Corn and peas, both spot 
and futures, are unchanged, except 
that spot peas can be bought from 
second hands somewhat under the 
market.

Dried Fruits—Peaches and apricots 
are both dull and weak. Currants are 
quiet at unchanged prices, and Raisin 
Day seems to have made absolutely 
no impression upon the dullness in 
raisins or in the price. Prunes are 
still weak and dull, although a little 
better than two weeks ago. The sea
son is about over and holders are 
anxious to move stocks.

Cheese—There has been a slight 
decline in the producing country, 
which has not yet affected secondary

markets. It will do so, later, how
ever. The receipts are cleaning up 
lower prices soon. AVe w’ill not have 
new cheese of high quality for a 
month at least. There is plenty of 
skim cheese, and prices are nominal.

Syrups and Molasses—Glucose has 
declined lc per gallon for bulk goods 
and 4 scales on case goods. Sugar 
syrup is hardly wanted at all and 
prices are unchanged. Molasses is 
dull at ruling prices.

Starch—Has declined 10c per 100.
^*ce There is a steady demand in 

primary markets for rice, but reports 
regarding the river crop are discour
aging on account of the floods.

Cod, hake and haddock are 
dull at ruling prices. The mackerel 
market has shown no particular 
change for the week. The demand is 
light and prices of most sizes are fair
ly steady. Salmon shows no change 
and only a moderate demand. Do
mestic sardines are very weak; prices 
as low as $1.95 for quarter oils have 
been heard during the week. This is 
a reduction of about 25c per case. 
Imported sardines are unchanged and 
in moderate request.

Provisions—Smoked meats are in 
increased demand and the market is 
firm at unchanged prices. Both pure 
and compound lard are firm and un
changed, and in very good consump
tive demand. Barreled pork and bar
reled beef are unchanged and quiet. 
Dried beef is unchanged and in im
proved demand.

The advent of the automobile has 
necessitated radical changes in the 
methods of building roads. The mac
adam road used to be considered the 
best for the rural highway, and with 
steel tired wheels was satisfactory. 
The rubber tired automobile wheels, 
however, destroy the macadam roads 
and other methods of building high
ways are being considered. A re
cent issue of Good Roads discusses 
modern methods of road building 
with materials known as bituminous 
binders. There are two of these 
methods, one known as the penetra
tion and the other as the mixing. 
Either method consists of broken 
stone held together by bituminous 
binders. In the penetration method 
the stone is placed on the road and 
the binder then applied, either by 
hand or machinery. In the mixing 
method, the stone and the binder are 
mixed before being placed. The 
former method is cheaper, but the 
latter is generally held to be more 
durable.

The Calhoun Photo Materials Co. 
has been organized with an authoriz
ed capital stock of $15,000, which has 
been subscribed, $10,000 being paid 
in in cash and $5,000 in property. The 
stockholders and the number of 
shares held by each are: Joseph C. 
Calhoun, 500 shares; Frank S. Myers, 
500 shares and E. A. Clements, 500 
shares, all of this city.

James Asher has engaged in the 
grocery business at Macatawa Park. 
The Judson Grocer Co. furnished the 
stock.

mailto:3@3.50
mailto:4.25@4.50
mailto:2.75@3.25
mailto:1.75@2.25
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Better Salaries Do Not Prevent 
Temptation.

When young Johnson was in 
court for the embezzlement of funds 
from the Michigan Trust Company 
the remark was often heard that, 
holding so important a position as 
teller, handling thousands of dollars 
daily, he should have been paid a bet
ter salary that the temptation to help 
himself might not be so great. This 
line of argument, if so it can be call
ed, was used even in court in the 
plea that leniency be shown the 
young man, just as though salary 
made much difference in a case where 
the culprit was a victim to the gam
bling fever and was willing to stake 
all he had or could steal on a lucky 
turn of the bucket shop quotation. It 
is probable those who made such re
marks know little, of how salaries 
range in the banks. There is no 
such thing as a bankers’ or bank 
clerks’ “union” and in the different 
banks the salary list varies, but the 
range in each is about the same. The 
usual starting place for a boy or 
young man in a bank is around $30 
a month or $7 to $9 a week. If the 
beginner makes good he is soon ad
vanced to $40 and then to $50, or 
around $12 a week. There is a longer 
wait for $60 and promotions come still 
slower the farther the young man 
goes. When he finally gets a “win
dow” it means $1,000 to $1,200 and 
perhaps $1,500. The assistant cash
ier will probably be on the roll at 
$1,500 to $2,000, the cashier at $2,500 
to $3,000, the vice-president, if active, 
at around $3,500, and the active pres
ident up to $6,000, which, it is said, is 
the highest salary any of the banks 
pay. These can hardly be said to be 
munificent salaries, but they compare 
favorably with salaries paid in other 
fields of activity, whether in trade or 
industry, and if the responsibilities 
are sometimes heavy the work can 
not be said to be onerous and the 
hours are easy. With such salaries 
it is not to be expected there will be 
much high living for those dependent 
on their salaries for their daily bread. 
And in this there may be method. 
High living may mean lots of fun 
for the party of the first part, but it 
means also a dark brown taste in the 
morning, fuzzy wuzzy brain action 
and abbreviated temper, and these 
are not desirable at the bank win
dow, where all sorts of people come 
and all sorts of situations must be 
dealt with. The high liver also is 
subject to alliances and influences 
that can hardly be considered desira
ble. What the bank wants is the so
ber, sane, clear-headed man, the man 
of good habits, good connections and

respectable associates. With the mod
est salary there is little opportunity 
to hit the rapid road, and little chance 
to get in with the fast set. Perhaps 
this may be the reason salaries are 
kept moderate to save the employes 
from some sorts of temptation.

As for the temptation to steal to 
which some think the bank attaches 
are subject—why is their temptation 
any greater than that which con
fronts the dry goods clerk, the stamp 
clerk in the postoffice, the cashier in 
the express office, or any other em
ploye who has money to handle? As 
a matter of fact it is not the han
dling of money that makes the temp
tation, but it is the need for money 
which leads to stealing. The gam
bler will steal and try his luck once 
more. Bad habits, dissipation, affini
ties and various other things of a 
kindred and improper nature lead to 
embezzlement and defalcations, and 
this applies the same to commercial 
life as to banking. The grocer clerk 
who lives beyond his income is just 
as apt to become a thief as the bank 
clerk. It is not the money that is 
handled that constitutes the tempta
tion or that makes the thief, but the 
use to which the money is put—try
ing to beat a bucket shop, which is 
a very expensive form of entertain
ment. Johnson would have been a 
thief had his salary been $10,000 a 
year instead of $1,200.

One thing which all banks encour
age in their young men is the habit 
of saving, but the banks in Grand 
Rapids do pot agree upon how the 
young men who have saved shall 
make use of their money to make 
more money.

Suppose in a period of panic some 
standard listed stock, like New York 
Central or United States Steel pre
ferred should slump down far below 
the usual market quotations; suppose 
one of your young men had saved 
some money and wanted to borrow a 
little more to put with what he had 
to buy a block of that stock at the 
low mark, would you encourage him 
in it to the extent of lending him the 
money?

This question was asked of one of 
the local' bankers last week and the 
answer came instantly and emphati
cally in the negative: “Instead of en
couraging him in such a transaction I 
would do all I could to keep him out 
of it as a line of action full of dan
ger,’ the banker added. “If one of 
our young men wanted to borrow 
money to go with his savings to buy 
a home or to make an investment in 
real estate I would pat him on the 
back and tell him to go it, but as for 
dealing in stocks or putting money in-

YOUR FAM ILY IS IN  N EED
of adequate protection in the event that you should 
be taken away. Have you provided sufficient Life 
Insurance to care for them as YOU CAN? If not we 
can supply your needs.

The Preferred Life Insurance Co. of America
Grand Rapids, Michigan Wm. A. Watts, Secretary |

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

F o u r th  N a t io n a l B a n k
Savings

Deposits

f l j

Commercial
Deposits

3
Per Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

3%
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital
Stock

$300,000

Surplus 
and Undivided 

Profits

$250,000

Public Utility Stocks and Bonds 
Municipal Bonds, Local Securities

Ask us for circulars and quotations 

A. E, Kusterer & Co. 733 Michigan Trust Bldg., Grand Rapids
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to anything that calls for watching 
the market and feeling rich or poor 
as the market goes up or down, I do 
not believe in it, and would not coun
tenance it.”

T hat is a situation I have never 
had to face,” responded another bank
er when the same question was put to 

. him. “If one of my young men 
should come to me with such a prop
osition I think I should give him a 
very serious talking to regarding the 
dangers in «stock speculation, and 
then, if I thought the proposition a 
good one, according to my own 
knowledge of conditions I would 
probably-let him go ahead. This, of 
course, is based on the assumption 
that he intended to buy the stock 
outright. Under no circumstances 
would I countenance a margin deal.”'

“What my course would be under 
such circumstances would depend a 
good deal on the young man him
self,” said another banker. “If I 
thought he would be spoiled by a 
little easy money I would discourage 
the proposition. If he seemed sober 
and sensible and if I thought he 
could stand a little prosperity I 
would be inclined to help him 
through, and under some circum
stances I would even go in with him 
on the deal to the extent of handling 
it for him. This, of course, implies 
that the stock he wanted to buy is 
one of the standard stocks and not 
a speculative issue. I would regard 
it as legitimate as buying real estate 
or anything else to hold for a rise. I 
could not consider buying on margin 
under any circumstance. The stock 
would have to be bought outright 
and I would accept it as collateral 
for the loan.”

The Samuel B. Jenks’ holding in 
the Michigan Trust Company, seven
ty shares, has been sold. The pur
chaser was Edward Lowe, who after
wards divided with Claude Hamil
ton and Anton G. Hodenpyl, of New 
York. The purchase price is said to 
have been around $600 per share of 
$100 par. Most of the Jenks’ holding 
dated from the organization of the 
Trust Company, in which he was one 
of the original directors. And this 
suggests that those who got in on 
the ground floor and stayed in have 
fared pretty handsomely. During its 
career of about twenty years the 
company’s dividends have averaged 
around 7 per cent, above the taxes. 
The holder of $1,000 of the original 
issue at par would have received 
about $1,400 in cash dividends, and 
could sell out now at around $6,000. 
The original investment on this basis 
will show a net return in dividends 
and profit averaging 32 per cent, for 
the twenty years, which is not so 
very bad.

The United States Supreme Court 
has handed down a decision in the 
case of the Title Guaranty vs.- Nich
ols by upholding the Supreme Court 
of Arizona against the company. The 
Cashier of a bank had been bonded 
by the Title Guaranty and was found 
guilty of defalcation. The company 
contested the claim on the ground 
that there had been renewals of the 
bond based on the fact that the bank

had certified to an examination which 
had shown the Cashier to be up-to- 
date and accurate in his accounts 
The question arose, therefore, as to 
how far such ah examination bound 
the bank. It was stated that really 
no examination of the Cashier’s 
books had been made. The decision 
holds that if the bank had knowinglv 
and intentionally refused to make the 
examinations and had certified that 
the books were in sound condition 
when they were known not to be, 
the contention of the surety company 
would have been valid. Inasmuch as 
that was not the case, but the cer
tificate had been signed in a routine 
way and without any real examina
tion, so that it did not constitute an 
essential part of the stipulation, it 
was held it would be unfair to inter
pret the terms of the bond as releas
ing the company.

It is gratifying to observe that the 
American Bankers’ Association is ad
dressing its activities to agriculture 
and its votaries. The executive coun
cil of that organization, at its recent 
meeting, approved the extension of 
the Government’s plan for farm de
velopment throughout the country. 
This, obviously, is only as it should 
be. Agriculture is the backbone, the 
basis of this country’s permanent 
wealth; the fundamental support of 
its material prosperity. It has de
clined in recent years, or, rather, its 
increase has not kept pace with in
creases in other lines of endeavor, 
and, certainly, its increased aggregate 
yield is less than the increased con
sumptive demand therefor. Bankers, 
country bankers especially, are clos
er to the farmer, know more about 
him and his affairs, and, consequent
ly, are better situated for assisting 
or advising him than any other class 
of citizens. They stand in a con
fidential and in more than a quasi fi
duciary relation to the "farmer. 
Hence, it is extremely gratifying to 
learn that they are going to make 
common cause with him for his per
sonal advancement.

At the meeting above referred to it 
was stated that 90 per cent. Qf the 
bankers of this country own farms, 
70 per cent, of whom actually market 
iheir produce. This is pleasingly sur
prising, and from it we look for ex
cellent results for the country’s agri
culture under the new movement for 
its extension. The bankers aim to 
induce the farmer to keep books, 
which will show him at a glance his 
cost of raising livestock, and whether 
or not his venture« pay. They will - 
work for the reclamation of much 
swamp land, and will strive to show 
how farms now losing money, with 
little effort, can be made to pay. 
They have labor-saving projects in 
mind for the farmer’s wife. One is 
a co-operative chain of laundries 
which eliminates that species of 
drudgery at very trifling cost. They 
also favor agricultural courses in the 
high schools, and other constructive 
recommendations. With the Associa
tion supporting, in addition, the 
movement for the establishment of 
co-operative financial farming asso
ciations, to give our agriculturists

better credit accommodations, it does 
seem as if the banker and the farm
er had entered upon a promising al
liance.

Q uotations on Local S tocks and Bonds.
Bid. Asked.

Am. Gas & Elec. Co., Com. 87 °°
Am. Gas & Elec. Co., P fd . 46%
Am. L igh t & Trac. Co., Com. 301

48
303

3
107

92%
96
64
91%

100
84

75
112%
101
200
180

Can. P u g e t Sound Lbr. 2%
C ities Service Co., Com. 104 
C ities Service Co., P fd. 91%
C itizens Telephone 95
Com w’th  P r. Ry. & L t. Com. 62 
Com w’th  P r. Ry. & L t. Pfd. 90 
D ennis S a lt & Lbr. Co.
Elec. Bond D eposit Pfd. 81
F o u rth  N ationa l B ank  200
F u rn itu re  C ity  B rew ing  Co.
Globe K n ittin g  W orks, Com. 110
Globe K n ittin g  W orks, Pfd. 100
G. R. B rew ing Co.
G. R. N a t’l C ity B ank 178
G. R. Savings B ank  185
H olland-S t. Louis Sugar, Com.
K en t S ta te  B ank  260
Lincoln G as & Elec. Co. 40
M acey Co., Com. 200
M acey Com pany, Pfd. 98
M ichigan S ugar Co., Com. 90 
M ichigan S ta te  Tele. Co., Pfd. 100 
N ationa l G rocer Co., P fd . 89 
O zark  P ow er & W ate r , Com. 45 
Pacific G as & Elec. Co., Com. 65 
Pacific Gas & Elec. Co., P fd. 91 
Peoples Savings B ank  250
Tennessee Ry. L t. & P r., Pfd. 77 
Tennessee Ry. L t. &  P r., Com. 26 
U nited  L ig h t & R ailw ay  Com. 110 
U nited  L t. & R ailw ay  1st Pfd. 89 
U nited  L t. & R ailw ay 2nd Pfd. 80 

Bonds.
C hattanooga  G as Co. 1927 95 97
D enver Gas &  Elec. Co. 1949 95 97
F lin t Gas Co. • 1924 96 97%
G. R. Edison Co. 1916 97 99
G. R. Gas L ig h t Co. 1915 100% 100% 
G. R. R ailw ay Co. 1916 100 101
K alam azoo Gas Co. 1920 95 100
Saginaw  C ity Gas Co. 1916 99

M ay 21, 1912.

?% 10%
42

100 
91101% 
90% 
50 
66
92%

78% 
27

91 
82

Merchant’s Accounts Solicited 
Assets over 3,000,000

Only bank on North side of Monroe street.

We recommend the purchase 
of the

Preferred Stock 
of the

Cities Service 
Company

at prevailing low prices 

Kelsey, Brewer & Company
Investment Securities 

401 Mich. Trust Bldg., Grand Rapids, Mich.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000  
Surplus and Profits - $300,000

Deposits
6^4 Million Dollars

HENRY IDEMA 
J . A. COVODE - 
H. W. CURTIS - -
A. H. BRANDT - 
CASPER BAARMAN

President 
Vice President 
Vice President 

- - _ Cashier
A ss't Cashier

3 fc%
Paid on Certificates

You can transact your banking business 
with us easily by mail. Write as about it 
if interested.

Place your Buy and Sell orders w ith  

eta. an G. H. Corrigan & Company Ben m-2»
INVESTMENT SECURITIES

341*343 Michigan T rust Building Grand Rapids, Mich.

They will be handled promptly and properly and only a 
commission charged you.

SURPLUS FUNDS
Individuals, firms and corporations having a large reserve", a 

surplus temporarily idle or funds awaiting investment, in choos
ing a depository must consider first of all the safety of this money.

No bank could be safer than The Old National Bank of 
Grand Rapids, Mich , with its large resources, capital and 
surplus, its rigid government supervision and its conservative 
and able directorate and management.

The Savings Certificates of Deposit of this bank form an ex
ceedingly convenient and satisfactory method of investing your 
surplus. They are readily negotiable, being transferable by in
dorsement and earn interest at the rate of 3% % if left a year.

THE OLD NATIONAL BANK
GRAND RAPIDS, MICH.

New No. 177 Monroe Ave. ::: Old No. 1 Canal St.

2'A% Every Six Months
Is what we pay at our office on the Bonds we sell.

$100.00 Bonds—5% a Year
THE MICHIGAN TRUST CO.
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THE INVISIBLE.
Not many years ago the microscop- 

ist found in the green scum of our 
ponds ample material upon which to 
base his observations. But his field 
has been enlarged and now the ani
mal organisms within the pond have 
proved of more vital human interest. 
The mosquito with its death-bearing 
malaria has been the subject of in
vestigation, and through this the seat 
of the terrible malady determined.

We are charmed by the intricate 
mechanism of the foot of the com
mon housefly, as shown by the lens; 
but we are appalled by the revela
tions from the same source as to the 
amount of filth which can be loaded 
upon the same dainty foot. The motes 
in the sunbeam have been noted from 
the earliest times, but it has required 
an understanding of the germ theory 
to bring to the eye of the public the 
possibilities for good or for evil with
in that single sunbeam. It is the 
microscopic things of life which may 
in the end prove the most vital.

In the business world we find just 
about the same principles at work. 
The germs of progress or of decay 
may be infinitesimal, yet they are 
just as much alive as those of pure 
sunshine or miasma. We can not see 
them; can not feel them; and yet in 
the course of time their presence is 
manifested just as surely as is that 
of the life-giving ozone or the fatal 
gas. It is the things so small that 
we can not see them which on the 
whole work our success or our de
cay. It is ours to keep before us all 
professional tests; to study well the 
lens of popular life and of public 
opinion. The shifting of a single ob
jective may be a revelation which 
we can not afford to lose. Even 
though we are not specialists in the 
bacteriology of the commercial world, 
there are forces invisible to the pass
ing eye which we may detect if we 
but determine to wear sharp glasses 
and keep on the look-out for them. 
What we term invisible is often visi
ble if we but watch for it, familiarize 
ourselves with its external appearance 
and make preparation to meet it.

FLOWERS FOR THE DEAD.
The recent tribute of Mrs. Loring to 

her husband, one of the victims of 
the Titanic, in crossing the ocean for 
the sake of strewing flowers upon 
the waves near the scene of the

wreck brings with renewed force the 
fact that we take comfort in thus 
presenting an outward token of our 
remembrance of the dead. A friend 
who had on Sabbath morning be^n 
honored with making the presentation 
speech for the memorial window 
erected in memory of an honored 
teacher was uneasy after dinner un
til she had a basket of flowers ready 
for the graves of her parents. “I can 
not bear to do for others,” she ex
plained, “and not do something for 
my own.”

It was to Clara Barton that thou
sands of mourners are endebted that 
they have a definite spot in God’s 
acre to call their own—a place sa
cred to their own dead. She it was 
who formulated and put into execu
tion the plan of identifying the 
graves which would have otherwise 
been nameless. And while her own 
last days were clouded by dissen
sions and rivalry, a feeling possibly 
that her life of self-sacrifice was not 
appreciated, her memory will be kept 
green in the ‘hearts of those for 
whom she has given of her time, her 
money and relentless toil. The flow
ers dropped at Memorial time on the 
graves which she rescued from ob
livion will cast their fragrance upon 
her own grave.

Our graves are fast multiplying, 
and the hands which have every year 
placed the wreath beside the flag 
marking the grave of a comrade are 
growing fewer and more feeble. The 
recent increase in appropriation of 
pensions will make easier the last 
days of the deserving heroes; and 
while we can each point to those re
ceiving pensions to. which we deem 
them scarcely entitled, to those who 
do deserve we are so glad to give 
the just dues, that we can well afford 
to let the general law which can not 
be too discriminating bestow some 
ill-deserved rewards rather than to 
let one deserving veteran pass for
gotten. All too soon the pension 
roles of the Civil War will become 
blank. As we now strew flowers 
over the graves, we may rejoice that 
the material, “Well done,” still reach
es those to whom honor is due.

The New York Medical Journal 
advocates a reform in summer cloth
ing for men. It declares that the 
pajamas now worn at night by “en
lightened civilized man” contain a 
hint for a sensible daytime dress. The 
Journal suggests a two piece suit of 
linen or cotton, worn over a suit of 
light underwear, as a hygienic sum
mer costume. No shirt is needed 
with the two piece suit, as the coat 
would button up close to the neck, 
thus doing away with a stiff collar. 
The suit could go to the laundry 
just as the women’s “tub” dresses are 
washed. The editor of the Medical 
Journal fears his suggestions will not 
be adopted, but why not be first in 
the field of hygienic reform in sum
mer dress for the male sex? If he 
appeared on the streets this sum
mer in the garb mentioned, other 
men might pluck up enough courage 
to follow his example.

OVER SMALL MATTERS.
The most valuable and in some re

spects the least used of all the senses 
is common sense. Its exercise would 
keep a lot of people out of a lot of 
trouble. Those who are going around 
with a chip on their shoulders gen
erally find what they are seeking, but 
those who take things as they come 
and try to do the best with them are 
happy. All of which is suggested by 
the fact that recently a representative 
in Congress had a row on a Pullman 
car because he wanted his berth made 
up before he would show his ticket 
and the conductor, not certain wheth
er or no the passenger had a ticket, 
directed that the ticket should be 
shown before the berth was prepar
ed. Then they stood quarreling about 
it and making a show of themselves, 
and no man who has lost his temper 
is fit to be on exhibition. As the re
sult of the episode the passenger was 
arrested and from the facts reported 
he had richly earned it, although by 
the exercise of ordinary common 
sense he could easily have avoided it.

It is really difficult to see how peo
ple of any brains at all could find 
occasion to quarrel over such a little 
matter as this. Technically the con
ductor was clearly right. He had good 
reason for asking his passenger to 
show his ticket before the porter was 
directed to make up the berth. It is 
hard to see why any man should ob
ject to showing his ticket. There 
could be no harm in doing that, the 
more certainly because it is what ev
erybody else does. It would have 
been permissible for the conductor 
when he found he had an especially 
inconsiderate, unreasonable and iras
cible passenger to have taken a 
chance and let the berth be prepar
ed, but even so he would have been 
clearly violating the rules formulated 
for the government of Pullman em
ployes, and perhaps to that extent 
might have been putting himself in 
jeopardy. There are everywhere 
small minded people, who are afraid 
they are not getting their rights and 
so they make a stand on just such lit
tle foolish things as in the incident 
referred to, and all they accomplish 
is to display their own foolishness. In 
this country people who behave them
selves are sure of getting all the 
rights that belong to them and as a 
rule will not have to make very much 
of a fuss to get them.

BUSINESS OF BEING A CHILD.
That it is a business is very gen

erally understood. But how varied 
the phases of life which the young
ster should become master of is not 
fully appreciated. There are the ed
ucational, the moral and the ethical 
culture to be developed. But just 
how much is to be done physically 
aside from the athletic training 
which overpowers us on every side 
came with a new force recently 
through the words of an old physi
cian:

“It is the business of every child,” 
he declared, “to have the round of 
children’s diseases, such as measles 
and whooping cough and mumps 
while a child. They are sure to bob 
up some time in afterlife unless the

details are attended to, and may 
cause much greater discomfort and 
inconvenience. Home is the ideal 
place for such diseases, and there is 
no care better than that which moth
er will give.”

There is much of truth in the as
sertion. Despite stricter quarantine 
rules, one is never safe from measles 
in spring unless immune through 
having had them. The adult who 
goes on escaping them has' a new 
worry every year. Every time he 
hears a strange child cough during 
their prevalence he wonders if “that 
is the measles cough.” Although 
the annual visitations which skip 
him in a measure increase his cour
age, some time, just when business is 
most pressing, he will awaken a vic
tim.

People have a just prejudice against 
willful exposure to any contagion. 
There is always the possibility that 
something may not go right. Yet un
less there is some local touch which 
renders the disease at a special time 
objectionable, to run away from it is 
a mistake. Let the little folks take 
their chances when the simple con
tagions are prevalent, not running 
into them purposely, but not swerv
ing an inch from the normal path 
because of them. So long as they are 
in the world it is beter to face them 
for what they are—diseases of child
hood; to take precaution in treat
ment, and to put them away with 
childish things.

Kansas City has a Commercial 
Club which for twenty-three years 
has taken trips to towns in the 
neighborhood, doing missionary 
work which has reaped a good har
vest. Just now the Club is on its 
twenty-third booming excursion, vis
iting cities and towns in Southern 
Nebraska and Northern Kansas. 
About 100 business men are on the 
excursion and they are having a jolly 
time. For a week they are visiting, 
in some places being greeted by brass 
bands and a large section of the 
populace. This year the Club is go
ing through new territory and hopes 
to win trade that formerly went to 
Omaha and St. Joseph. The mem
bers talk business wherever they go, 
tell of the attractions of their city 
as a trading center and the amuse
ments it furnishes all visitors.

A London correspondent of the 
Tradesman writes that not a single 
merchant vessel flying the Stars and 
Stripes had arrived in the Thames 
in a year, the last ship of the sort 
to be there having made its appear
ance May 8, 1911. That is not a very 
gratifying piece of information nor 
one in which Americans can take 
special pride. Shipping belongs to 
the big business of the world and it 
would seem as if the United States 
through its flag and its ships should 
be represented frequently in all the 
great harbors. Americans can design 
and build as good vessels as any 
people on the globe and it would 
seem as if somehow arrangements 
could be made so that the Stars 
and Stripes would be seen as often 
as any other flag at the great ship
ping centers.
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On T h is R ecord  
W e C hallenge  
T h e W orld

r jU R IN G  the year ending May 1, 1912, our mill has been in continu
ous operation on a 24-hour basis—295 days out of a possible 300 

and those five days were lost through, unavoidable accidents.
This means an efficiency of about 98 per cent based on 6 full . 

days of 24 hours each for every week in the year; and explains to a large 
extent the ever increasing sale of

“THE FAULTLESS FLOUR”

Even the lay person understands enough of m 
the importance of Continuous Operation in maintain
ing Qualify and Uniformity in flour.

If You are not among the thousands already 
participating in the pleasure of New Perfection bak
ings, it’s a good time to come in NOW.

At All Grocers

W atson-H iggins M illing Co.
GRAND RAPIDS, MICH.

illing to appreciate
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Michigan Retail Hardware Association.
P resid en t—C harles H. M iller, F lin t.
V ice-P residen t—F. A. Rechlin, B av 

City.
S ec re ta ry —A rth u r J . Scott, M arine City.
T rea su re r—W illiam  Moore, D etroit.

Washing Machines For the Retail 
Dealer.

The sale of washing machines, like 
any other article in the retail store, 
must be studied to be successful, and 
the first thing I want to do is to 
congratulate you on taking up the 
education of the retail merchant. I do 
not mean by this that the retailer 
needs an education any more than 
the manufacturer or the jobber, for 
the man who has gotten to a point 
where he knows it all and can not 
learn any more is swiftly and surely 
slipping beneath the somber shadows 
of ignorance, becoming the sad slave 
of his own stupidity.

Having had a few years’ experi
ence in the retail business, and fif
teen years as a traveling salesman, to
gether with the last ten years as a 
manufacturer, I can probably help the 
good cause along by giving you a 
few experiences and a few ideas on 
selling washing machines, and in or
der to do this my talk will resolve 
itself down to the one subject, “Sales
manship,” for there is no difference 
between selling washing machines 
and any other article of merchandise.

The great secret of success for the 
owner of a retail store is to make 
salesmen out of himself and his 
clerks. How many dealers realize 
this all-important feature of their 
business? It does not make any dif
ference whether a man is running a 
peanut stand or a million-dollar busi
ness, its chief success depends on 
salesmanship.

There are three kinds of clerks: 
salesmen, wrappers and bouncers.

A salesman is the man who not 
only supplies a customer with what 
he came into the store to buy, but 
sells him the highest grade article, 
and then suggests something that is 
seasonable and makes a sale of some
thing the customer had no idea of 
buying when he came into the store. 
As an illustration, if a man goes into

a barber shop to get a shave and 
comes out with a hair cut, shampoo 
and a face massage, the barber is a 
salesman.

A wrapper is a man who stands be
hind a counter and takes the cash or 
charges what a customer takes away 
from him.

A bouncer is one who is too lazy 
to even wait on a customer, and who 
is always looking forward to Saturday 
night when he can get his pay for 
driving trade away from the store.

But my article is to be on selling 
washing machines. The base of all 
selling is to have confidence in the 
goods you are trying to sell. A grept 
many dealers pay little or no atten
tion to their selection of washing ma
chines. They buy any and every
thing that comes along, and the con
sequence is that when you ask them 
what machine they are selling they 
have to go and look at the name be
fore they can tell you. At the same 
time this very same dealer is pushing 
and making a success of some par
ticular line of stoves.

Another mistake lots of dealers 
make is buying every new machine 
that comes along, to' get the agency 
and keep his competitor from getting 
it. Let your competitor have all the 
freaks, and push a staple line and 
you will have success.

Another mistake is in not posting 
the clerks on the merits of the goods 
you handle. In my experience on the 
road I found a lot of dealers who 
could easily be convinced of all the 
good points themselves, but never 
wanted the clerks posted on their 
lines. How can a dealer expect his 
clerks to sell an article, if they are 
not posted on its good qualities?

Another and vital mistake among a 
lot of dealers is that they are afraid 
to ask a price, and when they do 
name a price to a prospective pur
chaser it is done in such a way as to 
make the customer feel that it is too 
much money, and a sale is often lost 
at this point. Many is the time I 
have heard a dealer say, “That ma
chine is Hsted at so much,” and the 
natural impression is, “How much

less can I buy it for?” and as soon 
as the salesman loses the confidence 
of his customer the sale is lost, no 
matter how much of his profits he 
cuts off the article.

Lots of dealers imagine that they 
can not sell power washing machines 
with wringers complete, ready to at
tach to an engine, for $25, but I claim 
it is the easiest style of machine 
to sell; anyhow, it has been my ex
perience, when attending state fairs 
and other places where we do adver- 
ising, that I can sell ten power ma
chines to one hand machine, and here 
is the argument I use:

Take, for instance, a power machine 
with a five-year guarantee. I can get 
any one who has a gasoline engine in
terested up to that vital point of ask
ing the price. At this point I am 
using a pencil and paper, and I figure 
it out this way, always being careful 
to show the figures in black and 
white:

He has asked me the price, and I 
have told him $25, and in nine cases

REPRESENTATIVES 
J. B. Shaughnessy 
W. A. McIntyre 
J. T. Boylan 
M. J. Riley 
E. W. Ryder 
Ghas. E. Thomas 
E. W. Goebel

Attention
If you intend , to remodel your 

Store or Office this Spring, con
sult us in the matter.

We can give you some valuable 
pointers and save you money on 
your outfit. Get our estimate be
fore'placing order.

N achtegall M anufacturing Go. 
Store and Office Equippers 

419-441 S. Front St.
Grand Rapids, Michigan

TRADE WINNERS
Pop Corn Poppers, 
Peanot Roasters and 
Combination Machines.

M a n y  S t y l e *. 
S atisfaction  Quaranteed. 

S end for Catalog. KINGERY MFG. CO., 420-426 E. Pearl St..Cincinnati,ft

Heavy and Shelf Hardware 

Sporting Goods 

Fishing Tackle 

Guns, Ammunition, Etc.

OFFICERS
H. W. SPINDLER, President 
E. J. CLARK, Vice President 
0 . A. OHLAND, Sec’y Treasurer

DIRECTORS 
E. A. STOWE 
EDWIN OWEN 
M. D. ELGIN 
J. B. SHAUGHNESSY

Michigan Hardware Company
Exclusively W holesale

Grand Rapids, Michigan

No other ammunition ever gained greater popularity. Our sales have increased in leaps and bounds. You should be getting your share of this trade. 
Write for catalog, prices and co-operative selling plan. Do this today. ROBIN HOOD AM M UNITION CO., Bee Street, Sw anton Vt
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out of ten I will get an answer some
thing like this: “By gosh, that's too 
much money for a washing machine.” 
My answer would be: “Now, look 
here, Mr. Farmer; $25 does look like 
a lot of money, but stop and think 
what I am giving you: a washing ma
chine and wringer complete, with a 
five-year guarantee on the whole 
business.

“Five years is two hundred and 
sixty weeks. Let’s divide two hun
dred and sixty into $25, and we find 
that it amounts to nine and eight-thir
teenths cents a week to do your 
washing and wringing. Let us say, 
less than ten cents a week for the 
fifty-two weeks in the year for the 
next five years. Why, it is absolutely 
cruelty to let that engine lay there 
doing nothing and have your wife, 
daughter, or even the hired girl, turn 
a washing machine and a wringer, 
when it takes less than the price of 
two nickel cigars to save all that 
work.

“Then, another thing, Mr. Farmer, 
it is hard work to turn a washing ma
chine by hand, but it is a good deal 
harder work to turn the wringer; and 
did you ever stop to consider that a 
woman wrings every piece she wash
es four times? She has to wring it 
out of the soak water, into the wash
ing machine; out of the washing ma
chine into the rinse water; out oi 
the rinse water into the bluing wa
ter, and out of he bluing water be
fore she hangs it on the line.”

If you will only use this argument 
you can sell power washing machines. 
Now this argument brings up another 
point in selling any article: the use of 
the lead pencil. Did you ever stop 
to consider that a pencil and paper 
are the greatest assistants a sales
man can have? You can tell a hu
man being almost anything, and it 
goes in one ear and out of the other; 
but show him what you are talking 
about in black and white, and you will 
make an impression that can not be 
gained any other way.

It is admited by almost every one 
that the greatest selling organization 
in the world to-day is maintained by 
the National Cash Register Company. 
This company up to this time has ad
vocated chalk talks by its salesmen, 
but it recently placed an order for a 
stereopticon for every office it has in 
the world, to use in showing pros
pective customers what the cash reg
ister will do, and what the salesman 
is talking about.

Every dealer can not afford to put 
in a stereopticon, but the pencil and 
paper are the next best substitute.

What applies to power washers al
so applies to all other machines. You 
can use the same argument on a ma
chine that sells for $7, if it has the 
five-year guarantee. Divide two hun
dred and sixty into $7, and you will 
find it is only two and nine-thir
teenths cents a week. It also applies 
to a machine that sells for $50; it is 
less than twenty cents a week.

Do not imagine that you can not 
sell any high-priced article. You can, 
if you will use a little salesmanship: 
and if you do not study salesmanship 
it is your own fault if you make a 
failure out of your business.

A year ago at the hardware deal
ers’ convention in Des Moines, Iowa, I 
met an old friend of mine who used 
to travel for a wholesale hardware 
house at the same time that I was on 
the road. He went into the retail 
hardware business a couple of years 
ago, in a small town with a popula
tion of a little over four thousand, 
and as I had not seen my friend for 
a long time I was naturally glad to 
see him, and after talking over old 
times I commenced talking electric 
washing machines to him. I used 
every honorable argument that I 
could to try and convince him that 
electric and power washing machines 
would sell in his community, but all I 
could get out of him was: “Sam, you 
can’t sell a washing machine in our 
town for $50.” All I can say is, I did 
not sell him, and our salesman vis
ited that town several times, trying to 
get some hardware dealer to take up 
the sale of electric washing machines.

At last, finding it an impossibility 
to get any of the hardware trade to 
take it up, our salesman called on an 
electric supply house, with the result 
that a sample machine was shipped 
on July 13, 1911. Since that time 
twenty-six more have been shipped 
in there, making a total of twenty- 
seven machines that have been sold 
in eight months in a town where the 
hardware dealer said that not a single 
machine could be sold for $50, and 
the electric company has made a prof
it of $337.50, that might just as well 
have been in my friend’s pocket, if he 
had taken my advice. I could tell 
you a hundred instances just like this 
one, but time and space will not per
mit.

In conclusion, let me say, Mr. 
Dealer, th?t oower and electric wash
ing machines are the machines of the 
future. They are here now and they 
are here to stay. Do not fr,cl your
self, because you are only fooling 
your own pocketbook. P :ck some 
good standard line thal you can rely 
on, and push it for all thexe is in it, 
because if you do not, serne one else 
will get all the cream and you will 
wake up some day and find nothing 
but skimmed rnilk.—S. B. White in 
Implement Age.

Advantages of a New Country.
The average man in new countries 

or sections of country—and herein 
lies his attractiveness—is not afraid 
of life. He is not so because he has 
not yet been compelled to be, be
cause he does not yet know what it 
can do to him. In the long run 
among massed humanity, life is too 
strong and beats it down; and this 
beaten condition becomes an inher
ited fear. Wherever the pressure of 
population is felt, the majority learn 
to know that their safety and refuge 
against life is their hole or rut, their 
bit of property, their business or 
practice or trade, the set of circum
stances into which they have fitted 
themselves so as to find it possible 
to get along. They see all around 
them what it is to be without that 
refuge, to fall from their narrow 
niche into the pit that gapes be
neath. But in new regions, among 
manifold demands and possibilities,

one becomes versatile, able to do 
many things well enough for the 
hurried purposes of the place, in
stead of one thing extremely well. 
So that if one undertaking fails, an
other is not compromised. If a man 
falls, he rises easily. He can be ruin
ed and laugh, for ruin in a new coun
try is not like ruin in an old coun
try. Arthur Colton.

Gift Declined.
The wayfarer a&ked for old clothes.
“I have none,” said the head of the 

house.
“Not even an old pair of shoes?”
“No; but here is an old automobile 

you may have.”
“Thanks, boss, but 1 have enough 

trouble supplying my own wants 
without begging gasoline from door 
to door.”

If a man has sense his dollars will 
take care of themselves.

Use

Tradesman Coupons

Michigan Toy Company

1 and 3 Ionia Ave. South 

Grand Rapids, Michigan

Manufacturers 
of the

Shankland Line of 
Koaster-Karts, Push- 
mobiles, W a g o n s ,  
Sidewalk S u l k i e s ,  
Wind - Wagons and 
Model Aeroplanes.

New Designs—not a dead one in the line, built by workmen and made for work.

Foster, Stevens & Co.
Wholesale Hardware

10 and 12 Monroe St. :: 31-33-35-37 Louis St.

Grand Rapids, Mich.

?SUNBEAMfS=

S E N D  T O D A Y
FOR A FREE 

COPY OF

A ll f e ,
fSUNBEAMsi

The SUNBEAM
A live wire monthly publication full of "meat” for dealers who 
desire to progftss. It is worth while and should be in your 
hands. Tells about sales plans, business rules, advertising, etc.
Also tells about the Sunbeam Brand of Harness. Collars. Trunks.
Bags. Hammocks. Fly Nets. Whips. Saddlery Hardware. Special
ties. etc., for the General Store. Hardware Store. Clothing House 
and Harness Maker.
Just drop a postal and say "Send Sunbeam.” To dealers only.

BROWN & SEHLER CO.
Home of Sunbeam Goods GRAND RAPIDS, MICH.
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BUTTER, EGOS and PR O V ISIO N !

Small Deceptions in the Butter and 
Egg Line.

W ritte n  fo r th e  T radesm an .
“I believe w$ are all more or less 

guilty,” declared fhe schoolmaster 
with a laugh. “I know I am ready 
to plead guilty anyhow.”

Three men sat conversing in Pete 
Dorman’s store after closing hours— 
old Tom, the storekeeper, and a drum
mer from Grand Rapids whom we 
will call Hodge.

“Eh? What’s that you say?” and 
Peter turned from contemplating a 
letter he had been reading. “Oh, 
about sthall deceptions, is it?”

“That’s it, Pete, the small sin of 
deceiving your neighbor,” grinned 
Hodge. “Old Tom pleads guilty of 
covering up his mean tricks. You 
want to watch the sly old chap when 
he fetches anything in to sell—he’s a 
full-fledged farmer now, I under
stand.”

“That’s what I am,” admitted Mr. 
Tanner.

“And, of course, you agree with 
the rest that the pestiferous middle
man is robbing you at every turn?”

“Well, no—”
“May as well own up, Tom. I know 

you.”
“Smart man, you are,” grunted the 

schoolmaster. “You know me. Well, 
if you do you are ahead of my time, 
for to be honest I don’t know myself. 
I never imagined Thomas Tanner, ex
schoolmaster, now fruit raiser and 
general horticulturist, would be guil
ty of the smallest deception in his 
deal—”

“And you have caught him cheat
ing somebody?”

“I am afraid so. It was this way: 
I was over to Hammond not long 
ago. I took along a basket of eggs, 
all fresh save a single dozen that had 
been packed late in the fall. They 
were perfectly good, you know, but 
not of the latest laying. That dozen 
was put in the basket by my wife, 
together with' nine dozen of the latest 
minting. Now we do most of our 
trading with Jones & Hoover. They, 
of course, expect farmers to fetch 
only fresh eggs. I let the eggs go 
without mentioning that one dozen 
elderly ones.”

“You say they were all good?”
“Sure.”
“Then where’s the harm?”
The querist was Hodge, the drum

mer.
“It was a deception, you know,” 

answered the schoolmaster, “and I 
have felt as cheap as anything ever 
since. I expect when I again go to 
town I shall tell Jones exactly how it 
was.”

“Pshaw! What nonsense. If the 
eggs were all right—”

“But they were not quite fresh, 
you know,” insisted the schoolmas
ter. “To be sure, there were only 
one dozen in ten, yet there was a 
deception and I haven’t felt exactly 
right about it since.”

Hodge laughed, smoking up briskly.
“Good Lord,” said he, “if people 

were all as particular as that, what 
sort of a world would we have? Such 
little things as that are of every day 
occurrence.”

“I am aware of that,” commented 
the schoolmaster, “that is why I 
spoke about small deceptions which 
are so universal.”

“What you say reminds me of in
cidents that come under my notice 
in the store,” spoke up Pete Dorman. 
“No later than this morning there 
came to this store the wife of one 
of the rich farmer’s of this town. She 
is a thorough gentlewoman, one of 
the nicest women I know. She 
brought a crock of butter. I remark
ed upon its fine appearance. ‘Yes,’ she 
said, ‘I never make poor butter.’ I 
had never bought any of her before 
and, judging from the appearance, the 
butter in question was gilt-edged.

“When I came to deal out the but
ter I found that the upper layer in 
the crock was of delicate flavor and 
color, while the lower half was al
most white—not bad, you know, but 
a good long ways from being as good 
as that on the top of the jar. There 
was a» small deception for you that I 
confess surprised me.”

“Yes,” said the schoolmaster, “and 
it was deception done on purpose.”

“There can be no denying that, and 
yet—”

“And yet,” declared Hodge, “it is 
the way of the world from the highest 
to the lowest.”

Old Tom shook his gray head 
thoughtfully.

“It isn’t right,” he said. “Such 
small deceptions lead to others and 
the first we know we are committing 
greater ones.”

“Still,” musingly spoke the store
keeper, “the woman I mentioned is 
the wife of a farmer and fruit grow
er than whom none more honorable 
lives in the county. His fruit is pack
ed with strictest care; he never shirks 
a duty, nor does he permit anything 
to go to market with his brand that is 
not up to the required standard of ex
cellence.”

“Well, it is this way,” ventured 
Hodge. “The farmer’s wife was all 
right on that butter deal. She might 
have mentioned the fact of there be
ing two sorts in the crock had not 
you spoke in praise of the butter. 
That fixed her pride where it was 
difficult to explain. With a guilty

EGG CASES and FILLERS SET
E«e Case Nails. Excelsior, Extra Flats. White Cottonwood or Redwood. Knock Down or Set Up 

Complete with Fillers.
Quick and Satisfactory Shipments

DECATUR SUPPLY CO. - Decatur, Indiana

Geo. Wager, Toledo, Ohio
Wholesale distributors of potatoes and other farm pro

ducts in car loads only. We act as agents for the shipper. 
Write for information.

Egg Packers Attention
Can furnish you with White wood. Sawed, Cold Storage 

or Gum Veneer Shipping Egg Cases; medium Strawboard 
Egg Case Fillers. Also Nails, Excelsior, Division Boards mid 
extra parts for Egg Cases on short notice.

Write for prices.

L. J. SMITH :: Eaton Rapids, Mich.

SEEDS
Grass, Clover, Agricultural and Garden Seeds

WE CARRY A FULL LINE. 
Can fill all orders PROMPTLY 
and SATISFACTORILY. *  iu

BROWN SEED CO., GRAND RAPIDS, MICH.
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blush she let it go, trusting that the 
jar would be sold to an out of town 
person, or perhaps shipped when the 
local dealer would never know but 
that the whole jar was of a piece 
with its surface showing. I should 
not judge her too harshly, Pete—•”

“Sure not. I’m not judging her at 
all. The deception was a small one, 
such as Tom’s egg deal. We all fall 
fof it sometime or other in our 
lives, believe me.”

“Yes, I suppose we do,” assented 
the drummer. “Honesty is the best 
policy, and yet how many of us 
would be strictly honest .if we knew 
that everything we did, even to the 
smallest act, was not to be known of 
all men—how many?”

“Don’t askjme,” chuckled the store
keeper.

“Nor me,” and the schoolmaster 
shook his gray head and sighed. “I 
had a cousin, though, from Maine, a 
long-haired Yankee boy, who came 
the nearest to being strictly honest of 
anybody I ever knew. He was so 
honest he would blurt out the truth 
on any and every occasion.”

“Contrary to the saw that the 
truth should not be spoken at all 
times?” '

“Contrary to that. He became so 
unpopular among the young people 
that he was obliged to pack up, after 
a year’s stay, and go back to Maine. 
He was too honest even to get mar
ried. He lives, at the age of 70, a 
bachelor still.” Old Timer.

The New York Herald reports 
Henry Clews as saying: “I have been 
down here a great many years and I 
should think that something had gone 
wrong if at this season of the year 
the crops were not killed from one 
end of the country to the other. It 
always happens. Why, the experts 
do not hesitate to kill crops that are 
not yet in the ground.” Other peo
ple have noticed the same thing. 
There are always rumors of the, fail
ure of the peach crop, but in some 
way peaches appear on the market 
at the customary time and at about 
the same prices. Sometimes the corn 
crop is a failure, and this year 'thou
sands of bushels of potatoes have 
been brought to the United States 
from abroad. That does not mean 
that the potato crop was a failure, 
although it was much smaller than 
usual. Generally when one crop is 
smaller another is larger, and thus 
matters are evened up and the aver
age is good.

Cut Down Output of Fillers.
A shortage of straw, so it is claim

ed, has cut down the output of fill
ers. Anyhow, this is the complaint 
that is being sent out from Petaluma, 
Cal., the great egg center, where 
there has of late been actual short
age of fillers. Petaluma is the cen
ter of the great Western egg-pro
ducing territory, and, according to 
a well known authority, the only 
place on earth where people are ac
tually making a living exclusively 
from poultry. A local cold storage 
house of considerable size is filled 
yearly with eggs, and, we are inform
ed around $12,000 worth of eggs 
shipped out weekly from Petaluma.

Why Some Creameries Are Very 
Successful.

In localities where state agricultur
al colleges are situated, it is not un
common for people to place orders 
for butter from the dairy department 
of the institution three to four days 
ahead, and to pay from 5 to 10 cents 
per pound over market prices. They 
know they are getting butter made 
under the most sanitary conditions, 
in the modern way, and are willing 
to pay higher prices for it.

This goes to show that it is not 
the lack of demand that hampers the 
growth of many dairies and creamer
ies, but the lack of sanitary and up- 
to-date methods in the production of 
their products. What was consider
ed good butter ten or fifteen years 
ago would not measure up to the high 
standards set by progressive dairy
men and creamerymen of to-day. The 
public readily detects the difference.

The leading creameries and dairies 
have their pasteurizers, pasteurizing 
holding devices, milk coolers, cream 
ripeners and other mechanisms, all 
of which have a great bearing on the 
quality of the butter.

One might as well try to sell an 
ox cart to an automobile enthusiast 

•as to sell the poor butter made by 
old methods to the American public 
to-day.

Romance of the Trees.
Everyone ought to cultivate a 

friendship fo r ' trees, and along with 
his animal friends have a few tree 
friends. He could do no better to 
commemorate an event in his family 
life than to set out a tree and name 
it with the name of what he would 
remember—have arbor days of his 
own.

Where a family has been sentimen
tal enough to do this you will find 
trees about the house named John, 
Henry, Susie, Clara, etc., in memory 
of the birth of the children. You 
will see a tree somewhere near the 
gate called the telephone tree, be
cause it was planted the year the 
telephone was put in the house.

There will- be another tree some
where near that one called the free 
delivery tree, commemorating the 
year the mail was first brought to 
the door. There will also be some 
small trees, among them the auto 
tree, in memory of the first automo
bile owned by the farmer, and the 
air tree, to remember the thrill ex
perienced upon seeing the first aero
plane.

What a romance and interest this 
adds to rural or suburban life!— 

•Farm and Home.

Rank Determined by Age of Cheese.
The English, the Germans and the 

Norwegians are great consumers of 
cheese, but the people of Switzerland 
surpass them all. The cheese of Zer
matt is so hard that one is obliged to 
scrape it or cut off chunks with a 
hatchet, and its use is considered 
most important on all ceremonious 
occasions. The rank of a Swiss fam
ily is known by the age of its cheese, 
and the more affection or respect a 
guest inspires the harder is the 
cheese which is cut in his honor. It 
is said that there are families in

Switzerland whose cheeses date from 
the first French revolution, and these 
are served only at baptisms, wed
dings and after funerals. The larder 
in every family is guarded with care, 
and the cheese is named. Upon the 
birth of a new heir a cheese is made 
that takes the name given him or 
her, and that particular cheese iis 
never under any circumstances cut 
until the boy or girl grows up and 
is married. On such occasion each 
of the guests takes a piece of cheese 
from the bridegroom and from the 
bride and drinks to their felicity, the 
cheese held aloft.

One Sale Means More 
Sales

You should be able to 
supply

Mapleine
when demanded by your 

customers
Advertised in the leading 

magazines
Order from your jobber, or 

The Louis Hilfer Co..
4 Dock St., Chicago. 111.

C rescent M fg. C o., Seattle, W ash.

T O  A P F  Your Delayed 
Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS., 
_________Grand Rapids, Mich.

Rea & Witzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs in 
active demand and will be wanted 
in liberal quantities from now on.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

Hammond Dairy Feed
“The W orld’s M ost Fam ous 

M ilk Producer”
LIVE DEALERS WRITE

WYKES & CO. Grand R,p<ds- Mich-
Michigan Sales Agents

W o r d e n  Q r o c e r  C o m p a n y

The Prompt Shippers

Grand Rapids, Mich.

Boosting Another Man’s Game!

■RE you doing so by using ice for refrigeration? This expense may be 
avoided. Marketmen all over this country are realizing that ice for 
refrigeration is an expensive item in the conduct of their business. 

YOU CAN REDUCE expenses by installing AT ONCE

Brecht’s Enclosed 
Brine Circulating System
If you wish to cut down your ice bills investigate our 

System—the economical, practical and simple method of 
artificial refrigeration. A few hours operation each day 
is ‘sufficient to maintain a lower temperature, a t 30 to 
50% less expense, than if ice were used.

Write us for complete information at once.

D e p ’t  “ K ”
THE BRECHT COMPANY

ESTABLISHED 1853 
Main Offices and Factories:

1201-1215 CASS AVE , ST. LOUIS, U. S. A.
New York, Denver, San Francisco, Cal., Hamburg, Buenos Aires
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FANCY GOODS NOTlQNSf 4

The Vital Points in Women’s Tail
ored Garments.

"Wlritten fo r th e  T radesm an .
When a dealer is buying women’s 

suits, coats or skirts for his trade, 
what are the points of excellence he 
should seek to find in the garments 
he shall select? There are lines and 
lines for him to choose from; he 
should have in his mind certain stand
ards to aid him in passing judgment 
upon the great number of samples 
displayed for his inspection.

In all this class of goods the three 
chief things to be looked to are the 
style of the garment, the quality of 
the goods that has entered into its 
construction and the kind of tailor
ing or the workmanship that has 
been put upon it. Under these three 
heads about all that is desirable or 
the reverse in tailored garments may 
be considered. A suit or a coat or a 
skirt that is right in style, right in 
quality and right in workmanship is 
all right—nothing more need be said 
about it.

Of this trio, sfyle, quality, and 
workmanship, style is the greatest. 
Do not hesitate to give it precedence 
in your thoughts. Let the idea dom
inate this whole department of your 
business that the garments you han
dle must be correct in style.

A tailored garment that lacks style 
or is wrong in style is simply nil. 
You do not want it. If this seems 
to be putting the case too strongly, 
consider for a moment: A woman 
may purchase the best of material 
and make for herself, or have an or
dinary dressmaker make for her, a 
jacket suit. We will say that every 
stitch is put in conscientiously. It is 
well lined so that it is just as warm 
as any suit she could buy, and the 
stuff in it is all so good that it will 
wear like iron. But it has no style. It 
proclaims itself home made to the 
most casual observer. Put such a 
suit in a store and it would hardly 
sell for enough to cover the cost of 
the material, to say nothing of the 
making.

Make a study of style. Know what 
lines and proportions and shades of 
color are to have fashionable favor.

The outline of tailored garments 
must of course be somewhat severe, 
both because rather heavy cloths are 
employed in their construction and 
because they are wanted for serv
ice, not for fancy dress occasions. It 
is all the more important that the 
designing be done by a master hand. 
Ornamentation never should be em
ployed lavishly, neither should it be 
dispensed with altogether. A hand
some collar, even a bit of braid ap
plied just where it will have the right

effect, may give the touch of dis
tinction which will make one gar
ment far more desirable than anothet 
and so far more salable.

In all this class of goods, for the 
greater part of one’s stock, extremes 
in styles, either as to color or design, 
are to be avoided. Most of your cus
tomers will plan to wear a suit or a 
coat two seasons, so no sensible 
woman will choose one that will be
come passe in a few weeks. Gar
ments should be selected that are 
smart and modish and still will stay 
in favor for quite a time.

While in the trio of style, quality 
and workmanship, style should be 
given precedence, still quality and 
workmanship are close seconds. In
deed, it is impossible to have really 
good style unless they are good also.

It is an education in itself to be a 
judge of the quality of goods, and 
every buyer should spare no pains to 
become as expert as possible. Goods 
that look well in the garment, with 
color that will stand sunlight and ser
vice, goods that will not cockle with 
wetting and will wear smooth instead 
of rough — these are the main fea
tures of excellence in th.e outer fabric. 
The lining, and even the canvas and 
interlining used, should be of corres
ponding quality. A lining of cheap, 
sleazy satin detracts from the appear
ance of an otherwise good garment 
and also from the satisfactoriness of 
its wear. Buttons that look cheap 
and shabby always should be avoided. 
Handsome buttons may add just the 
touch of ornament that is needed for 
a severely plain coat or jacket.

As to workmanship, both taste and 
conscience must enter into it. Who 
shall define the look of trimness, 
neatness, finish and correctness that 
is given by good tailoring and by 
nothing else? No matter how excel
lent the design, its effect will all be 
lost if poor, blundering, hasty work
manship is allowed to enter into the 
construction.

Great importance attaches to things 
that are unseen and must be done on 
honor. All the pieces of canvas that 
are used in collar, lapels and about 
the armholes -  these should be 
properly stitched and fastened in 
order to give what is called shape 
permanence to the garment.

Remember that every single thing 
about a garment that can be com
mended gives a talking point, and 
consequently, a selling point. Look 
to the little things such as extra 
buttons, stitchings of silk thread, 
shields in the armholes, and the like. 
These all help in the sales and in the 
satisfaction of customers.

It is plainly to be seen that in order 
to build up a permanent and growing 
business in ladies’ tailored garments 
it is best to handle as high class 
goods as one’s customers can buy. 
Some one has wisely observed that 
if you purchaes a genuinely good 
article, even at a high price, you have 
only one unpleasant experience as
sociated with it, which is, of course, 
paying for it. A poor article, no 
matter how cheap it is, is unsatis
factory right along. These shrewd 
remarks are especially applicable to 
such things as involve quite an out
lay and from which considerable ser
vice is expected.

Take a lady’s suit for instance, that 
is so thoroughly good that you 
honestly can recommend it in every 
particular; so tasteful in design that 
it can almost be said to possess ex
clusiveness of style, of goods that is 
all wool, proven so by the boiling 
alkali test, well lined and interlined, 
correctly and conscientiously tailored 
—you ought to be able to sell such a 
suit to your most exacting customer 
easily, provided only that she has the 
money to buy it. Have just such 
suits as the one described for all your 
customers that can afford them.

But it is useless to try to sell a 
forty or fifty or seventy-five dollar

HOSIERY
,  Registered U. S. Patent Office and Canada.

Greater Value Cannot Be Put Into a Stocking
We could easily cheapen Bachelors’ Friend Hosiery. We 
could use. in the heel, yarn that costs half as much. We could 
stint on the use of the fine material that goes for reinforce
ment.
But we make these hose—to give you m á x im u m  comfort- 
as good as they can be made. Combed Sea Island Cotton 
only is used.
Heels are reinforced up the leg far enough to protect friction points. 
Foot m front of the heel is double strength. The top is the genuine 
French welt—the best welt ever put on a seamless stocking. Two- 
thread looping machines make the toe doubly strong.
You will find this a far better wearing, more comfortable stocking than 
the ordinary kind. I t  will save you money and trouble. Six months' 
guarantee.

FOUR GRADES: 6 Pairs, $1.50; 6 Pairs, $2.00; 6 Pairs, $2.50; 
6 Pairs, Gauze Weight, $2.00.

Sold by leading jobbers and retailers throughout the United States. We 
do not supply Bachelors’ Friend direct. But if no dealer in your town 
has them, send money order covering the amount and we will send you 
an introductory lot.

Notice to  the  Retailers: The manufacturers are doing extensive 
national advertising to toe consumer, which will undoubtedly create a 
demand for Bachelors Friend H osiery, in such well known periodicals 
as The Saturday Evening P o st The Associated Sunday Magazines. The 
Monthly Magazme Section, etc.

JOSEPH BLACK & SONS CO ., M anufacturers, York, Pa.
The two-thread looping machines give double strength a t this point.

EDSON, MOORE & CO., Detroit, Mich., Wholesale Distributors

This new Vest has an attractive 
improvement not found in any of the 
old style vests, the “can’t-slip” 
shoulder straps.

The Cumfy-Cut is so scientifically 
fashioned that no matter what posi
tion the wearer takes, the straps 
positively cannot slip off the shoul
ders—a feature every woman must 
appreciate.

We have a full line ranging in 
prices from 90 cents and upward. 
Also Union Suits at $4.50 per dozen.

Paul Steketee & Sons
W holesale Dry Goods Grand Rapids, Miel
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suit to a lady who can spend but 
twenty dollars, and it is of course 
impossible to retail at twenty dollars 
or less, suits that come up to the high 
standards of excellence that the buyer 
should have in his own mind. While 
aiming always to sell just as good 
goods as one’s trade can buy, it will 
not answer to treat with indifference 
the wants of persons of very limited 
means, for ordinarily these form a 
large proportioh of one’s customers’.

Right here is a chance for the 
really shrewd and successful buyer to 
show his powers. To buy for the 
people who have but little money, 
garments pleasing to the eye, not 
cheap and tacky in appearance, not 
all wool for all wool they can not be, 
but cotton mixtures that will not 
cause serious trouble, as well made 
as the price will allow -- to secure all 
these points in low and moderate 
priced garments requires great care 
and painstaking on the part of the 
buyer. It can be done however, and 
no buyer should be satisfied to do 
less. Fabrix.

In the District Court of the United
States, Western District of Mich

igan, Southern Division, 
in Bankruptcy.

In the matter of Britto M. Preston, 
bankrupt, notice is hereby given that, 
in accordance with the order of this 

'court, I shall sell at public auction to 
the highest bidder on Tuesday, the 
28th day of May, 1912, at 10 o’clock a. 
m., at the store formerly occupied by 
the bankrupt, at Otsego, Allegan 
county, Mich., the assets of said bank
rupt. Said assets consist of clothing, 
men’s furnishing goods, store furni
ture and fixtures and are appraised at 
$901.94, of which about $150 is store 
furniture and fixtures. The entire 
stock of merchandise is only about 
four months old.

Said sale will be for cash, subject 
to the approval of this court; and no
tice is hereby given that if an ade
quate bid is obtained said sale will be 
approved within five days after the 
filing of a report of such sale, unless 
cause to the contrary be shown.

John W. Hilding, Trustee, 
Grand Rapids, Mich.

Wanted.
A hat for the head of navigation.
A nightcap for the brow of the hill.
A monocle for the eye of opportu

nity.
A toothbrush for the teeth of the 

wind.
A stickpin for the matrimonial tie.
A pair of sleeves for the arms of 

the sea.
A glove for the hand of fate.
A manicure for the finger of scorn.
Link buttons for the cuffs of mis

fortune.
A corset for the waste of time.
Suspenders for breaches of trust.
A shoe for the foot of the hill.

Taken Completely by Surprise.
“What’s the matter with your wife? 

She’s all broken up lately.”
“She got a terrible jar.”
“What has happened?”
“Why, she was assisting at a rum

mage sale, took off her new hat, and 
somebody sold it for 35 cents.

Activities in the Hoosier State. 
W Iritten fo r th e  T radesm an .

The Chas. F. Lucas Co., capital 
10,000, has been formed at Ft. Wayne 
to handle fruit, vegetables and dairy 
products.

The fourth annual Egg Show, held 
by the poultry department of Pur
due University, was a success, with 
150 entries. It is expected there will 
be marked improvement in the quali
ty of eggs produced in the State.

The South Bend Grocers and 
Butchers' Association has been form
ed at South Bend, with the follow
ing directors: L. H. Rulo, H. F. 
Lang, Chas. Krause, D. F. Baer, 
Jas. McCullough, Frank Brodbeck, 
Solomon Fox and A. S. Bucholtz. To 
prevent impositions from persons 
who do not pay bills and to pro
mote the general welfare of mem
bers are the objects sought.

The Brazil Clay Co., owner of a 
large plant west of Brazil, will re
sume manufacturing operations soon, 
after a shutdown of seven months.

The Grocers and Butchers’ Asso
ciations of Mishawaka and South 
Bend will probably hold their annual 
picnic this summer at Battle Creek. 
Last summer a gang of pickpockets 
marred the success of the picinc and 
this year plain clothes men will 
guard against the “dips.”

An apple exhibit will be added to 
the annual Corn Show held at Colum
bia City this fall. A price will also 
be awarded to the supervisor in the 
county having his roads in the best 
condition.

The former Geologist of the State 
has issued a book on Indiana weeds, 
in which it is stated the annual loss 
to the people from weeds is over 
$15,500,000. He asserts the through 
railway lines give many weeds a wide 
distribution, such as Roman thistle, 
prickly lettuce, Canada thistle and 
Texas nettle.

State Statistician Brolly submits 
figures showing that Indiana citizens 
have reduced their indebtedness over 
$34,000,000 during the past year.

Beginning June 1 Ft. Wayne will 
be a stop-over point on the Grand 
Rapids & Indiana Railroad, with ten 
days’ stop-over granted to holders 
of through tickets. The Pennsylva
nia road has been * granting Ft. 
Wayne this privilege for some time.

The D. M. Sears Co., capital $75,- 
000, manufacuring pickles, mustards 
and food products, will establish its 
main plant at Ft. Wayne and branch
es in surrounding territory. D. M. 
Sears, of Hammond, is President and 
J. W. Caswell, of Huntington, is 
Secretary. The Ft. Wayne plant will 
be in operation in September.

The Terre Haute Humane Society 
is asking the city to issue an order 
requiring all dogs to be muzzled or 
confined within gates.

Union carpenters of South Bend 
are asking for 45 cents an hour, an 
increase of 5 cents over the former 
scale.

The school census for South Bend 
shows a decrease of 1,508 over last 
year. The census enumerators found 
554 vacant houses.

The Chicago, South Bend & North
ern Indiana Railway has been grant

ed a franchise by Sodus township, 
Berrien county, and will extend its 
line from Berrien Springs to Eau 
Claire.

Engineer Osborn, of the Columbus, 
Ohio, municipal garbage reduction 
plant, spoke recently at Ft. Wayne 
and recommended reduction or in
cineration as the proper methods. He 
condemned the plan of feeding garb
age to swine for the reason, he said, 
that in Denver, Col., where this has 
been done extensively, that of 1,100, 
garbage fed hogs examined 28 per 
cent, were tuberculars.

The Indiana State Railway Com
mission has ordered the Big Four 
Railroad to install automatic block 
signals between Delmar and Coal 
Bluff.

The City Sealer of Evansville is 
earning his money, the records of the 
State Sealer of Weights for April 
showing that the Evansville man 
made nearly 4,000 inspections, or 61 
per cent, of all the inspections made 
in the State during that month.

G. R. Kinney & Co., of New York, 
owners of a chain of show stores in 
the East and Middle West, will open 
a branch store in South Bend June 1.

Almond Griffen.

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
Comer Commerce Ave. and Island St 

Grand Rapids, Mich.

AWNINGS

Our specialty is A WNINOS FOR STORES AND 
RESIDENCES. W e  make common pull-up. 
chain and cog-gear roller awnings.
Tents. Horse. Wagon. Machine and Stack 
Covers. Catalogue on application.

C H A S . A . C O Y E , IN C .
Campau Ave. and Louis St., Grand Rapids, Mich.

Our new location will be at the com er of Com
merce and Island streets. W e expect to m ove soon.

GRAND RAPIDS DRY GOODS CO.
Exclusively Wholesale Grand Rapids, Mich.

A. T. Knowlson 
Company

W H O L E S A L E

Gas and Electric 
Supplies

Michigan Distributors for
Welsbach Company 

99-103 C ongress St. East, D etroit
Telephones, Main 2228-2229 

Ask for Catalog
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By All Means Obtain a Fly Swat
ter.

WMtten for the Tradesman.
The three primal elements of ani

mal strength, according to an old 
analysis, are: longevity, fecundity, 
and vigor.

The fly has not much longevity, and 
his strength is a negligible quantity; 
but he is long on fecundity. If it 
were not for fly traps, fly poison, fly 
paper and plain and fancy fly swat
ting, the posterity of the flies that 
now are would, in a single season, 
become insufferably great.

The fly is a creature of more than 
leaflike frailty, yet is he a game 
sport; for if he lose one leg in the 
butter, yet will he jauntily fly away 
with the remaining five. No fly was 
ever known to have brooded over the 
loss of a single limb.

The wings of a fly are the merest 
wisps of veined gossamer; yet by 
means of them the fly can buzz and 
circle and disport himself with per
fect safety in mid air. It is humil
iating to the proud intelligence of 
man to reflect that a mere fly—an or
dinary Musca domestica—can make 
the noblest aerostatic flights of man 
look amateurish to a degree. But it 
is a fact..

The most skillful demonstrators of 
man-made flying devices make much 
ado in getting started; and the rise 
from earth to upper air is a process 
so tedious that some of the specta
tors get pestered and go home before 
the bird-man gets up. But the fly is 
up and off in a jiffy—especially when 
he has reason to believe you are go
ing to take a swat at him.

The fly is also light of foot, and 
his tread is noiseless; yet when he 
takes a stroll across the top of your 
head where the hair is thin, or med
itatively steps about on your per- 
spiring nose, he is a source of an
noyance out of all proportion to his 
size.

The feet and legs of the fly are 
admirably constructed for carrying 
germs; and nothing seems to tickle 
the fly more genuinely than to fetch 
your neighbor’s germs over to your 
house and distribute them methodi
cally among the several dishes on the 
table. It is as if the fly somehow 
knew that probably no one person 
would care for a little of everything 
on the table; so in order to make 
sure that everybody shall have a 
sample of the germs across the way, 
the considerate fly does not neglect 
a single dish.

If you pride yourself on the pos
session of certain peculiar and spe
cial germs at your house, you can 
not lead that flattering unction 
around for long, for the flies will fare 
forth and distribute them throughout 
the neighborhood. So, in a way, the 
fly is a marvelous leveler of the in
equalities of folks; for with diligent 
feet he distributes germs among the 
just and the unjust.

Thoughtful students who have 
carefully studied the habits of the 
festive little fly report that he is 
quite an interesting little creature in 
his way—only most of us do not es-

m i c h i g a n  t r a d e s m a n

pecially like his way. He rubs his 
front legs together, twisting the one 
around the other in the oddest man
ner, and then swipes down across the 
three-jointed antennae carelessly, 
much as a child washes its face. From 
a sanitary point of view the fly’s 
manner of swabbing his face leaves 
much to be desired. It is not any
thing like as thorough as a cat’s 
bath. A self-respecting cat is really 
very particular about his toilet, but 
the fly cares not at all for such mat
ters.

In view 'of the notoriously unsan
itary condition of the average fly, 
profound students of the dipterous 
insect have been hard put to it to dis
cover why he rubs his feet together 
and makes as if he were taking a 
bath. The probable explanation is 
that he does it, not with a. view to 
cleansing himself but rather to stir 
up the germs and make them more 
malignantly active than they might 
otherwise be. If this explanation be 
the correct one, it shows us that the 
little fly is shrewder than we 
thought, even if less endurable than 
we had supposed.

Citizens of Christian lands as well 
as the more enlightened people in 
heathen lands believe that there is 
peculiar merit in swatting the fly. 
This opinon is gaining ground rapid
ly- Time was when school children 
were taught to feel sorry for the 
poor little supposedly harmless fly to 
whom the wily old spider said, se
ductively: “Won’t you come into my 
parlor?” Embittered by the thrilling 
story of the dear little fly’s tragic 
fate, many a lad has doubtless vow
ed eternal enmity to the spider as a 
destroyer. Some latter-day knowl
edge of the ways of the fly makes 
us wish the crop of spiders might be 
larger.

Just how the fly functions service
ably in the economic order is a the
sis that may be assumed, but it is a 
hard one to prove. To most of us 
it looks as if this old world would 
be a much happier place if there were 
no flies. From first to last the pes
tiferous fly has probably been the in
direct cause of the death of more 
people than the total number slain in 
all the wars from the beginning of 
human history. It is the firm be
lief of many pious souls that, when 
the millennium comes, flies will be 
nek more. If this be a correct sup
position—and it is hard to think of 
any sort of a millennium in which 
mortals shall be afflicted with pests of 
any sort—then the energetic and 
successful fly-swatter is perhaps help
ing to inaugurate the millennium.

There are many polite ways of ex
terminating a fly. Small boys en
joy shooting them with rubber bands; 
but this requires a certain finesse in 
approaching your quarry that adults 
find difficult to master. Moreover, the 
impact of a good, hefty piece of rub
ber causes the fly to spatter too 
much. You can make a far neater 
job with an ordinary fly swat.

Children should be taught the use 
of the fly swat during their early and 
more impressionable years. At the 
age of 6 months baby should be al-

R A M O N A
IS NOW OPEN

B etter  S h o w s  T h a n  
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lowed to play with a strictly new 
and unused fly swat. The parent can 
often interest the little one by skill
ful exhibitions of ordinary fly-swat
ting. When you once get the baby’s 
attention focused on the game he 
will goo with delight when you fetch 
down a fly. When you miss, how
ever, he will soon become disgust
ed. I t  is better not to attempt an 
exhibition of your fly-swatting skill in 
the presence of very little people un
til you have acquired the skill. It 
lowers you appreciably in their esti
mation.

By the time baby is 9 or 10 months 
old you can begin to teach him the 
gentle art of fly-swatting by putting 
disabled flies within easy reach. In a 
few weeks he will learn to crawl 
over the margin swatting rather suc
cessfully. Your worst task is to 
keep him from dissecting the vic
tim after he has laid him low with the 
swat. By proper training the child 
can become quite proficient with the 
swat by the time he is walking.

For the amusement of people who 
can not enjoy the more strenuous 
sorts of outdoor sport, expert fly- 
swatting is a very 'satisfactory equiv
alent. It is remarkable how expert 
one may become in this noble art by 
study and practice.

If you have neglected to provide 
yourself with a fly swat, by all means 
get one at the earliest possible mo
ment, for fly-swatting is great sport.

Frank Fenwick.

Activities in the Buckeye State. 
W ritte n  fo r th e  T radesm an .

The Poland Transit Co. has bee,i 
organized to operate an automobile 
bus line between Poland and Youngs
town.

A deficit is shown in the reports 
of the Cleveland Street Railway Com
pany since the reduction to three cent 
fares and the old rate will probably 
be restored.

Youngstown is to have an audito
rium. Similar buildings in Canton, 
Akron and Columbus will be inspect
ed before construction is started.

Stock swindlers who are causing 
losses to small investors in Cleveland 
will be investigated by the Chamber 
of Commerce and put out of business. 
“We are going into this matter be
cause there is no state department to 
look after it and protect the people,” 
says Secretary Havens.

The Ohio Bankers’ Association, at 
its annual meeting in July, will adopt 
some plan of stimulating the agri
cultural resources of the State. Near
ly three-fourths of the members own 
farms and are close to the farmer. 
They will urge farmers to adopt 
book-keeping, system and sound busi
ness methods and will work for the 
reclamation of waste land. They will 
urge labor-saving devices for the 
farmer’s wife, eliminating much of 
the drudgery that is now driving boys 
and girls to the cities. The fact that 
manufacturing Europe is now selling 
agricultural America large quantities 
of potatoes and that in the past ten 
years imports of farm products have 
nearly doubled, while exports of these 
products have fallen from 70 per 
cent, th? fptaj exports to 55 Per

cent., is making Ohio bankers sit up 
and take notice, as it should o.ther 
people.

About one-third of Cleveland’s pop
ulation is foreign-born. People of 
Austro-Hungarian extraction are in 
the lead, being estimated at 180,000, 
while the Italians have increased 
more than 300 per cent, in the past 
ten years. There are fewer German- 
born citizens than a year ago.

Florists of Columbus report flower 
sales occasioned by Mothers’ Day ob
servance as almost double that of the 
corresponding day last year.

The chairman of the Department of 
Charities and Correction of Cleveland 
recommends a home for girls who 
find their way into juvenile court, to 
be operated along the lines of the 
school for boys at Hudson.

The R. & W. Jenkinson Co., tobac
co dealers of Cleveland, will drop 
their wholesale business, transferring 
the same to a concern made up of 
former employes, called the George
B. Srambling Co. The Jenkinson 
Company has five retail stores in 
Cleveland and about the same num
ber in Pittsburg.

Ohio railroads are co-operating 
with the State Board of Agriculture 
in support of the “stay in Ohio” 
movement and may discontinue 
some of the homeseekers’ excursion 
rates to the West and South.

The city building at Upper San
dusky, containing the mayor’s office, 
council room, city jail, fire depart
ment, etc., has been condemned by 
the State Fire Marshal and must be 
torn down within thirty days.

The Cleveland Council has author
ized a bond issue of $50,000 for ten 
public comfort stations at prominent 
street intersections.

Retail merchants of Columbus have 
already subscribed more than $5,000 
to the centennial celebration fund

and will add to this amount.
A complaint, suggestion and infor

mation bureau, in brief, a “kick bu
reau,” will be established by Mayor 
Karb, of Columbus, where protests 
may be lodged regarding municipal 
affairs.

A car building concern of Dayton 
reports orders on its books now for 
$3,250,000 worth of railroad equip
ment, to be delivered before fall, and 
enquiries are reported better than at 
any time since the 1907 panic.

Plans are shaping at Cleveland for 
a big public auditorium and conven
tion hall and if the railroads are not 
going to use the proposed site on 
the lake front, at the head of the 
mall, for a union depot, it is the in

dention of the auditorium promoters 
to locate their building there. Mayor 
Baker believes that the .railroads plan 
to build on the Public square, with a 
big office building in front of the de
pot proper.

Canton is still looking for sites for 
a sewage disposal plant.

Almond Griffen.

IM PO R TAN T  
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The Trade can Trust any promise made 
in the name of SAPOLIO; and, therefore, 
there need be no hesitation about stocking

HAND SAPOLIO
It is boldly advertised, and 
will both sell and satisfy.

HAND SAPOLIO is a special toilet soap—superior to any other In countless ways—delicats 
¡dough lor the baby's skin, and capable of removing any stain.'

Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per cake.
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What Features of the Shoe Make for 
Style.

W ritte n  fo r th e  T radesm an .
Second Paper.

In their quest for new and attrac
tive features, designers give much at
tention to the tops of shoes. Shoe 
tops—especially in the promotion of 
styles for women’s and children’s and 
misses’ shoes—constitute what I have 
previously called an important “style- 
center.”

Modifications in shoe tops are al
most as numerous as the sands of 
the seashore. First, the height of 
the top varies greatly—in women’s 
shoes from the 5 and 6 inch tops to 
the high lace boots and the 18, 20 
and 22 button shoes (so prevalent in 
last fall and winter styles). Then the 
cut of the top has much to do with 
the appearance of the shoe. Just now 
there is a tendency to add novelty 
effects by scalloping the tops. The 
material of the top, just as with the 
vamp of the shoe, is a source of 
stylefulness. In children’s boots for 
winter wear many beautiful and 
striking effects have been attained in 
recent years by the combination of 
height and materials; the tops have 
been built up, and built up out of 
different materials; as dull and pat
ent leathers, dull and colored leath
ers, etc.

More, perhaps, in misses’ and chil
dren’s shoes than in women’s shoes, 
the tops have been regarded as re
sultful “style-centers.” The designer 
understands full well the art of ap
pealing to the heart of juveniles by 
making beautiful and striking the 
tops of the shoes meant for little 
folks’ wear. Put a good high top to 
a little girl’s shoe; add a patent leath
er collar with a tassel; or a collar of 
red leather, and it is a pretty safe 
bet you have something that will 
make a hit with little girls. They

like high tops, combinations of leath
ers and gay and festive colors. Many 
shoes for little people have been 
sold on the merits of a black silk 
tassel.

More fabrics are used in shoe tops 
than any other part of the shoe save 
the linings—and we do not ordinarily 
class shoe linings in the list of “fab
rics.” In men’s patent boots for 
dress wear, dark cloth has been (and 
will doubtless continue to be) used 
extensively. The style is approved 
by the arbiters of fashion in men’s 
wear. Dull kid tops, of course, are 
correct; but some men prefer cloth 
tops. The same is true of dress 
shoes for women’s wear. There are 
many beautiful and appropriate shoes 
for women’s street wear in which 
fabrics are employed for toppings. 
Cravenettes, corduroys and other ma
terials galore have been used in tops 
for women’s shoes; and a good many 
fabrics still retain favor.

But there is an admittedly preca
rious feature in fabrics as applied 
for toppings for style purposes. The 
designer who builds up his hopes for 
a coming vogue on novelty effects 
in shoe tops—and especially in nov
elty effects resting upon novelty ma
terials—is frequently doomed to dis
appointment. Very frequently the 
thing that looked so good to the de
signer does not appeal to the con
sumer. Right here is where the re
tail dealer often gets in bad. He 
thinks the samples are pretty; and he 
can not see any reason why his cus
tomers should not also think that 
way. Result? He gets stuck on a 
lot of slow-movers that have to be 
sacrificed.

Obviously the tops of shoes is a 
big subject. But I must hurry on.

Another “style-center” is found in 
the fastening of shoes. At different 
periods in the progress of styles four

modes of fastening shoes have found 
favor: buckles, elastic, buttons and 
laces.

Fastening shoes by means of buc
kles was one of the earliest, as. it 
was one of the simplest and most 
practical, modes of fastening shoes. 
The extent and variety of buckle 
patterns now being exploited by the 
manufacturers of such commodities 
intimate something of the possibili
ties for getting style effects here. 
The Colonial shoe was a sort of

background for the buckle. The buck
le was pretty much the whole thing, 
when you came to consider the gar
ment from a style point of view. 
Nowadays pumps that require no fas
tenings whatever are often ornament
ed by the application of a perfectly 
useless buckle, or bow, or pompon. In 
this case the ornamental adjunct is 
analogous to the vermiform appen
dix; it still persists after the need of 
it has ceased. Also like the vermi-
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form appendix, these ornamental fea
tures are sources of trouble.

Now the buckle, in spite of the 
fact that its use nowadays is re
stricted almost entirely to pumps 
and low-cut shoes, is still looked up
on as a promising source of style. So 
the buckle goes out and comes in 
again. But as long as ingenuity ex
ists among the people who produce 
styles in footwear, the buckle will 
not be altogether discarded. We will 
always have buckles, more or less.

The congress gaitor seems to have 
had its inning. It is doubtful if elastic 
will ever again be largely used as a 
means of fastening shoes. Of course, 
like every other mode, there are 
things to be said for and against it 
on the score of efficiency; but the 
trouble with it is that it is not suffi
ciently “elastic” from a style-produc
ing point of view.

Laces are commended on many 
grounds. The lace shoe fits the foot 
and leg. It provides for slight (but 
important) changes in the size of the 
foot at different times. The size of 
the foot, you know, varies—being 
anywhere from a half sizfe to a full 
size larger of a hot day, after a long 
walk. As the shoe is worn the leath
er in the tops stretch; the laces en
able the wearer to take up this extra 
leather, still maintaining a snug-fit
ting shoe. And, again, laces gave a 
sort of support to the ankle and in
step—an item that means a great 
deal to some people.

But the mode of fastening shoes by 
means of buttons is, from a style-set

ting standpoint, more fruitful than 
laces. This is just the reason it will 
be impossible for retail shoe dealers 
to successfully “legislate” against but
tons. We may, for the sake of ar
gument, admit that laces are more 
practicable than buttons; but the 
fact remains that the designer is 
going to discover new ways of set- 
ing buttons and new ways of scal
loping the fly—and, perchance, new 
materials and sizes and arrange
ments of buttons. And that will ren
der a button vogue (such as the pres
ent one) a possibility at any time.

Moreover, the adherents of buttons 
have to stay on their side of the 
question; but this paper is interested 
not in the discussion of purely pra
ticai details of shoemaking. Our ab
sorbing topic is style and “style-cen
ters.”

Another “style-center” of the shoe 
is the stitching of it. And there is 
a very wide range here for the exer
cise of originality and pure inven
tion. In men’s shoes for next fail 
and winter the stitching is noticeably 
plain. It is intentionally so to pro
duce a definite impression; it is seek
ing to copy the features of the “cus
tom” shoe.

Stitching and ornamentation (both 
of which we must discuss very brief
ly) are related; but not necessarily 
the same thing. Where the ornamen
tation is sought chiefly by means of 
the stitching, then the stitching de
parts from the conventional pattern 
more or less radically. It follows 
lines that are supposed to be attrac

tive and pleasing to the eye. Obvi
ously the stitching can be made just 
as simple and unconventional as you 
like, to the most “uppish” and bizarre 
effects.

From what the writer has said in 
these two papers it is evident that the 
“style-centers” of the shoe are nu
merous; and that the possibilities for 
producing new styles and departures 
by means of unique activities at these 
“style-centers” are practically without 
limit. That means that ingenuity 
has a wide field. Do not despair about 
new styles in footwear; there will al
ways be plenty of them. The practi
cal danger, looking at the mattet 
from the standpoint of the retail deal
er, who does not get his profits un
til the shoes are sold, is that there 
will be too many new styles, rather 
than too few. Cid McKay.

Shoes To Be Higher.
Morse & Rogers make the follow

ing prediction in the last issue of 
their Money Saver:

Manufacturers of men’s shoes will 
ask you from 15 to 25 cents a pair 
advance this coming season, with an 
average advance of around 20 cents a 
pair.

Women’s shoes will advance in 
price for maintained quality from 10 
to 25 cents a pair with from 15 to 20 
cents the general run of advance
ment.

Children’s shoes will run from 5 to 
15 cents a pair higher this season.

Slippers will demand an advance 
depending on their greatly varied 
character.
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Why One Wife Is Enough.
A woman missionary in China was 

taking tea with a mandarin’s eight 
wives. The Chinese ladies examined 
her clothing, her hair, her teeth, and 
so on, but her feet especially amazed 
them.

“Why,” cried one, “you can walk 
and run as well as a man!”

“Yes, to be sure,” said the mission
ary.

“Can you ride a horse and swim, 
.t.Q0.?” _.__

“Yes.”
. “Then you must be as strong as a 
man!”

“I am.”
“And you wouldn’t let a man beat 

you not even if he was your hus
band—would you?”

“Indeed I wouldn’t,” the mission
ary said.

The mandarin’s eight wives looked 
at one another, nodding their heads. 
Then the oldest said, softly:

“Now I understand why the for
eign devil never has more than one 
wife. He is afraid!”

No matter how many perfections a 
man gets in one wife he always im
agines there is something else he 
might have gotten if he had kept on 
experimenting a little longer.

HONORBtLT
SHO ES

Women’s and Children’s Shoes
Made by Tappan, of Coldwater, Michigan, are ace high 
as regards true fitting features, shapeliness of lasts and 
stylishness of design. We center our entire effort toward 
making high class McKay sewed shoes that stand out 
conspicuously as every day sellers in the best boot shops 
of the country.

The HOOSIER SCHOOL SHOE for girls and young women is a 
specialty which has attained great favor from the retail shoe merchant. We 
make them in heavy Dongola, Gun Metal Calf and Mule Skin, and we sell 
them at prices that give the retailer a wide margin of profit.

Our fall line, now being shown by salesmen, is deserving of your order.

T A P P A N  SHOE MFG. CO. :: Coldwater, Mich.
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WOMANSiWORLD

Look To the Quality of Your Con
versation.

WHtten for the Tradesman.
Some inventor ought to turn his at

tention to the construction of what 
for want of a better name I will call 
an auditory mirror—an inexpensive, 
quick-selling contrivance that would 
do for our ears what an ordinary 
looking-glass does for our eyes, and 
enable us to hear ourselyes as others 
have to hear us.

The sensitized-disk or cylinder that 
takes the impress'ion of sounds and is 
then placed in a phonograph for re
producing them is not exactly what is 
wanted—a permanent, record is not 
needed. When we glance into the 
mirror to see whether our hat is on 
awry, the momentary reflection is all 
that is desired—a photograph is un
necessary. So, for giving us a re
flection of sounds, a sort of echo 
board that usually would be silent, 
but which easily could be brought in
to service when desired, would an
swer every purpose.

If we should attempt to get along 
even for a very brief time without 
our looking-glasses, when we got 
them back they would make some 
astonishing and humiliating revela 
tions. Echo boards, if suddenly put 
into use, would make disclosures that 
would be all but unbelievable.

Most of us would be unable to de
scribe either the matter or the man
ner of our common everyday collo
quy—the dullness, triteness and utter 
insanity of much that we compel 
those who are nearest and dearest to 
us to listen to.

Company clothes, company man
ners and company conversation. Who 
get the benefit of our brightest ideas, 
our wittiest sallies, our finest and 
most inspiring thoughts—those who 
are our daily companions along the 
sometimes wearisome way of life, to 
whom we are bound by the closest 
ties and the heaviest obligations—or 
is it the infrequent guest upon whom 
we wish to make a favorable impres
sion, or the wealthy buyer with whom 
we are trying to close an advan
tageous deal? It is easier to be bril
liant at a club or a reception one 
night in a week than to be fairly 
bright and entertaining every evening 
at our own firesides; just as it re
quires less exertion to don fashiona
ble attire on special occasions than 
it does to maintain always a neat and 
presentable appearance while about 
our daily work. But is it a square 
deal to the home folks to assume our 
conversational best for outsiders 
only?

It would be a painful study, yet one 
which ought to benefit humanity, to

trace causes of divorce to their ulti
mate sources. A sympathetic re
search might go still farther and in
vestigate those many cases—sadder 
often than those which result in 
open divorce or separation —those 
cases where the nuptial bond is not 
publicly or legally ruptured, but 
where the parties to it have settled 
to the mournful conviction that for 
them, at least, marriage has been a 
failure.

I firmly believe that it often would 
be found that home life is regarded 
as a bore for no other reason than be
cause conversation has been allowed 
to degenerate into a dull recital of 
the trials and difficulties of business 
from one side of the house, and an 
account of the shortcoming of the hir
ed girl, the delinquencies of the gro
cer’s boy and the miseries of head
aches and soft corns from the other.

A group of bright girls were dis
cussing merrily in girl fashion, the 
qualities that are imperatively de
manded in a husband. From various 
pretty lips were heard such expres
sions as: “Well-kept, slightly curling 
hair,” “Dark, deep-set, meaningful 
eyes,” “Perfect shoulders,” “He must 
be very straight and two or three 
inches above average height,” “He 
must have or be able to make bar
rels of money.”

There happened to be present with 
this merry group an elderly woman, a 
widow, who was known to have had 
an exceptionally happy wedded life. 
She listened to the light-hearted 
chirpings of these girls with an amus
ed smile.

“What characteristics should you 
say a husband ought to possess, 
Aunt Mary?” asked one of the young 
ladies. “Every one says you drew 
the luckiest kind of a number in the 
matrimonial lottery.” '

“I am afraid that most of you 
would have considered Mr. Shelby 
somewhat disappointing in appear
ance. He was rather small, and even 
so long ago as when we were mar
ried, he was slightly stoop-shoulder
ed. His features were very irregular 
and as to hair—well, ever after he 
was 35 he had so little hair that it 
did not matter much that it was not 
curly. It was only his fine, open ex
pression of countenance that made 
one forget his plainness.

“We were prosperous, but still my 
husband never made barrels of mon
ey. After the fundamental traits of 
manliness and integrity and his con
siderate and sunny disposition, I 
think the trait in Mr. Shelby that 
contributed most to our long years

V alley  C ity  
Biscuit Co.

Grand Rapids, Mich.
Manufacturers of

Cookies and 
Crackers
Write for Price Lists

We Make a Specialty of 10c and 
12c Cookies

NOT IN THE TRUST

Satisfy and M ultiply
Flour Trade w ith

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids, Midi.

GRAND R A P ID S  BRO O M  CO.
Mitufoclurer of

Medium and High-Grade 
Brooms

GRAND RAPIDS. MICH.

Just as Sure as the Sun 
Rises

C r e s c e n t
jfXOUR

Makes the best Bread and Pastry

This is the reason why  this 
brand of flour wins success for 
c \ e r \  dealer w:m recommends 
it.

Not only can you hold the old 
customers in line, but you can 
add new trade with Crescent 
Fiour as the opening wedge.

The qual i ty is splendid, n  is 
a lways  uniform, and each pur
chaser is protected by that iron 
clad guarantee <T absolute satis- 
fart ion.

Make Crescent Flour one of 
your trade pullers—recommend 
it to your  uiseriminat ing cus
tomers.

! CRESCENT
BBm íiiiiiü hBK

WHY? WHEN
For very little more, you can buy a Nickel Plated Steel Scoop, made to keep 
its shape long after tin or galvanized iron scoops look like the one on the left.

Smith’s Sanitary Scoops
In constant use more than ten months are still working as effectively as when 
they were first put in the bin.
Order from your jobber, he guarantees them.

jobber does not carry them in stock, senu me fifty cents in stamps with his name and 
address, and I will send you a scoop by prepaid express.

E. R. SMITH Oshkosh, W is.



M ay 22, 1912
M I C H I G A N  T R A D E S M A N SI

of happiness together was his being 
so good a talker—just in ordinary 
conversation, for he Was not a pub
lic speaker—and his always thinking 
it was worth while to talk and visit 
with me.

“Wherever Edward went—in busi
ness, in society, everywhere — his 
powers as a conversationalist were 
noted and admired. But I often 
thought he really was at his best in 
his own home. He was one of the 
people who can describe a trifling 
incident or tell a little anecdote so 
charmingly that you forget your trou
bles and weariness. My mother, who 
was for years a hopeless invalid, liv
ed with us, and I remember how she 
used to look forward to his coming 
home at night. Even our servant 
girl would find excuses to linger in 
the dining room to listen to his table 
talk.”

Perhaps Aunt Mary might have 
taken some credit to herself for the 
qualities of her husband’s conversa
tion for she was an excellent talker 
as well as a sympathetic and inspiring 
listener.

When one of these same girls was 
to be married Aunt Mary ventured on 
a little advice. “Some- will tell you 
that in order to hold your husband’s 
affection you must strive to retain 
your good looks, and take as much 
pains with your toilet after the knot 
is tied as you did before. Others 
will say, ‘Feed the brute.’ Both bits 
of counsel are sound and show a 
knowledge of human nature. Now I 
will give you another: Make a study 
of the subjects your husband likes to 
talk about. Always give attention 
to what he has to say, and try to 
have something bright and entertain
ing to say to him. Men have a good 
many jokes about women talking too 
much, and perhaps loquacity is a 
fault of our sex, but you may be 
sure no man admires a morose, si
lent 'woman.

“I always like that pleasing little 
fiction about the stories of the Ara
bian Nights, how ' Queen Schehere- 
zade kept her head on her shoulders 
for a thousand and one days, and fin
ally secured the revocation of the 
sentence that would have taken it 
off—sheerly from her ability to spin 
each night a new and fascinating 
yarn. Now if it is conceivable that 
a cruel old Sultan of the Indies could 
be so mollified by the spell of a bright 
woman’s tongue, surely any girl who 
will use her wit of brain and gifts of 
speech can succeed in keeping a kind 
and well-meaning American husband 
happy and content while trotting 
along in matrimonial harness.”

Quillo.

Business Ventures For Women.
Mending is a fine art when car

ried to perfection, but few there be 
who achieve success in this line. In 
every country in the world mending 
has ever been considered women’s 
work, but only within the last decade 
has it attained to the dignity of a 
wage earning business or a profes
sion.

It is now possible to obtain in large 
cities professional menders who will 
come to the house and work by the

day or hour and who do their work 
as well as, and in some cases even 
better than, “mother used to.”

The professional mender comes to 
the house regularly, and once she has 
established herself you need not feel 
that you have to stay in to show her 
what needs to be done. She will 
look through the bureau drawers, re
place buttons, tapes, ribbons, care
fully overlook the wardrobe hanging 
in the closet, brush, mend and put in 
fresh lace, ruffles, etc. Such a helper 
is a boon to other professional wom
en who have neither time nor strength 
to look carefully after their own 
wardrobes, yet who must be always 
»veil groomed.

Other menders there are who take 
work home, particularly large pieces, 
and repair the garments at very rea
sonable rates. When such a woman 
is fortunate enough to obtain a foot
hold in a large hotel her occupation 
is considered to be a very profitable 
one.

The writer once saw a sign in the 
window of a private house in a West
ern city which read, “Mending done 
here.” She went in to investigate and 
found a woman about 66 years of age 
and her unmarried daughter, of 35, 
perhaps, who told a marvelous story 
of the two making a tour of the

world and mending by the way to 
pay expenses. The story sounded like 
an Arabian Night’s tale, but the two 
women were firm in their assurance 
that it was true. They were accom
plished menders, beyond the average 
of their kind. They were master 
hands at needlecraft, and although 
their charges were not extravagant, 
they supported themselves comforta
bly.

The best of it all was that when
ever they became weary of their 
surroundings or wanted to see any 
part of the world they could “move 
on” with very little trouble. They 
could make and mend lace, in fact, 
could do anything with the needle 
that any woman could do.

Tn addition to this they were pos
sessed of unlimited’ faith in them
selves—in their ability to do any
thing they wished to do. Mending 
was a means to an end with them. 
The end with them was to see the 
world and they were certain their 
handicraft would carry them any
where.

Whether we gained our first idea 
of professional menders from the gen
tle Japanese or not, the fact remains 
that from time immemorial women 
in faded blue cotton dresses have sat 
on the city street corners in the

shade of a stone wall or under a 
branching tree, surrounded by coolies 
and women of the lower class, repair
ing their poor garments. It was in 
most cases, “Mending while you 
wait,” for everybody had time to wait 
while the old woman industriously 
plied her trade.
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D e tr o it  D e p a r tm e n t
Immense Automobile Combine Being 

Formed. •
Detroit, May 21—While' it is im

possible to name the manufacturing 
bodies which are interested, and also 
impossible to. give the source of in
formation, it may be stated on relia
ble authority that a deal is now pend
ing in Detroit which has for its 
object the formation of a huge auto
mobile combination of greater dimen
sions and importance than the United 
States Motor Company or General 
Motors Company. The ramifications 
of the organization, according to in
formation, include a factory in In
dianapolis manufacturing a high 
grade car, another huge plant not 100 
miles from Detroit manufacturing a 
low priced car, at:d several plants ir 
Detroit, the product of which in
cludes a, medium-priced line of cars 
and one making motor trucks. It is 
reported that the capitalization of the 
project will be carried through short
ly and that $60,000,000 will be involv
ed. The headquarters of the new 
giant in the automobile field will be 
in this city and the officers will be 
men well known to the automobile 
world, and especially prominent in 
Detroit. The plans of the company, 
providing nothing miscarries, include 
the taking in of a huge plant which 
manufactures parts and motors for 
the automobile trade. While nothing 
definite has been accomplished as far 
as information for publication is con
cerned, the facts of the proposed 
combination are ' substantially as 
given.

Fire in the lumber storehouse of 
the H. W. Harding Lumber Co.’s 
yard, shortly after noon Sunday did 
damage to the store house and con
tents to the extent of $10,000 the loss 
being covered by insurance, the offi
cials of the company say. By com
pletely surrounding the building the 
firemen not only kept the flames from 
spreading to other store sheds and 
lumber piles but soon had the blaze 
under control. It is believed that 
sparks from a Grand Trunk switch 
engine fell upon the roof of the 
storehouse and set fire to it.

The Detroit Trust Co., as receiver 
in bankruptcy for Clough & Warren, 
is ready to send out the seventh div
idend of 10 per cent, to the creditors. 
This payment, which will be made 
this week, will reduce the indebted
ness of the company below $25,000. At 
the time the receivers took charge 
the indebtedness was about $390,000.

The Detroit Trust Co., trustees in 
bankruptcy for the National Pressed 
Brick Co., has sold the company’s 
sandpit of eighty acres and equip
ment, at Rochester, to William Ma- 
low, of Malow Brothers, Detroit, con
tractors. The consideration was 
about $8,000.

The firm of Carlyle & Povah has been 
formed to do a general business in

local stocks and bonds. The new 
firm, which is composed of Wesley 
J. Carlyle, who has been for four 
years manager of the bond depart
ment for E. B. Cadwell & Co., and 
Douglas A. Povah, who has had 
charge of the local stock department 
for the same firm, will have offices in 
No. 602 Penobscot building. The firm 
will take over the retail- stock and 
bond business of E. B. Cadwell & 
Co., and will become a member of the

Wesley J. Carlyle

Detroit Stock Exchange. Both of 
the members of the new firm are 
well known in financial circles in De
troit and Michigan. E. B. Cadwell & 
Co. will continue their offices in De
troit, but will confine their business 
to promotion, underwriting and fi
nancing on a large scale, handling 
stocks and bonds at wholesale. How
ard Brooke, resident partner of the 
firm, will continue in charge of its 
business here.

Within from sixty to .ninety days 
one more great factory will be added 
to the Detroit list, for the Parish 
Manufacturing Co. has just closed for 
the plant of the Seamless Steel Bath
tub Co., at Mt. Elliott and Harper 
avenues, and will add several build
ings at once, and install all that is 
new in machinery. It is aimed to 
make it the largest and best equip
ped auto frame factory in the world. 
The location is just back of the 
Packard plant, which company is sup
plied with frames by the Parish Co. 
In coming to Detroit the Parish Co. 
aims to supply the makers of not 
only Detroit, but throughout Indiana, 
Illinois, Ohio and Western New 
York, with frames rolled direct from 
the steel in this city. Charles M. 
Hall, who represents the company 
locally, has started work upon the 
new buildings and outfittings, and ex
pects to employ one thousand men

WE ARE

SPOT CASH BUYERS
OF

Butter, Eggs and Poultry
and receivers of

Dressed Veal On Consignment

Give us your shipments and 
receive prompt returns

Schiller & Koff man 323'25dotrotell st

The APEX BREAD TOASTER
THE BEST TOASTER MADE 

FOR USE OVER GAS, GASOLINE A N D  BLUE FLAME O IL BURNERS 
Retails at 25c with a Good Profit to the Live Dealer 

Manufacturers A. T. Knowlson Company, Detroit, Mich.

Cudahy Brothers Co.
Cudahy, Wis.

Mild Cured
Hams and Bacon

100 per cent Pure
All-leaf Lard

Quality Our Motto

For the Country Store K eeper 
Smoked Sausage. Head Cheese. Frank

furts and Polish Sausage packed either 
in pickle or brine, half barrels (70 lbs.). 
% bbls. (35 lbs.), kits (12 lbs.)

Liver Sausage. Pork Sausage in brine, 
in half barrels, quarter barrels and kits. 

Mail your sausage order today.

â
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within a very short time upon the 
frames for the 1913 product of a 
number of factories.

Sunday evening burglars entered 
the grocery store of John C. Cur
rie, Jr., at 693 Woodward avenue, and 
stole about $400 from the safe. Val
uable papers belonging to Mr. Cur
rie were also taken. The fact that 
the safe bore no signs of being blown 
leads Mr. Currie to believe that he 
left it open when he went home Sat
urday eyening.

The Cruise Committee of the 
Board of Commerce has been in com
munication with a Committee repre
senting the Upper Peninsula Develop
ment Bureau, relating to the enter
tainment planned for the Detroit 
cruisers when they reach the upper 
section of the State. Indications 
point to a great reception at Escana- 
ha, where almost a full day will be 
spent. The new City of Detroit III. 
will arrive in Escanaba with 600 
mefnbers of the Detroit Board cf 
Commerce on the morning of Fri
day, June 14. They will be met by 
a delegation of the Upper Peninsula 
Development Bureau and the morn
ing will be spent in looking over 
some of the unique industries of the 
city. After luncheon automobiles 
will be provided and the visitors will 
be taken on an extended tour through 
the surrounding country. The re
cently developed agricultural advan
tages in that section will be pointed 
out, and a number of small communi
ties near Escanaba will be visited. 
The party will return to the boat in 
the late afternoon, and a reception 
will be held on board until 6 o'clock. 
Escanaba citizens and their wives will 
be given an opportunity to inspect 
the largest sidewheel steamship in 
the world. It i3 planned to leave Es
canaba at 6 o’clock in the evening and 
run straight to Chicago.

The severity of the weather and its 
consequent delay in building opera
tions has caused an unusual shortage 
of brick, which has assumed practi
cally the proportions of a famine. 
While many of the brick and supply 
men state that it is always difficult 
to supply the demand in the rush sea
son, nearly all admit that conditions 
are far worse this year than is us
ually the case. There are about a 
dozen plants which depend upon the 
weather to dry Iheir product, but the 
cold and rainy weather has forced 
them to delay the drying process un
til they could be assured they would 
not encounter frost. While many of 
the large manufacturers produce all 
year around and dry their product 
artificially, their supply has been 
drained by their regular customers, 
and those of the other plants who 
have been unable to finish brick on 
the ordinary early dates. A number 
of the makers of brick manufacture 
only during the summer months, be
ginning operations May 1. No percep
tible relief is looked for until these 
concerns can turn out finished prod
uct, about June 1.

How a Big Firm Saves $81 a Year.
Reducing the length of the pins 

used by its hundreds of employes one- 
sixteenth of an inch saved the cost 
of 921,000 pins last year for one of 
the largest corporations in Chicago.

This company uses 3,000 pounds of 
pins annually and the suggestion 
which led to the reduction in the 
length of the pins was made by one 
of its employes. The actual saving 
in money amounted to $81, which is 
not a very large sum, but it furnishes 
an excellent example of the extreme 
measures of economy which are be
ing practiced by big business con
cerns of to-day.

This instance is also further proof 
that the problem of conserving time, 
energy and materials is much nearer 
solution in the world of business than 
is the national one of conserving nat
ural resources. This is particularly 
true regarding the great corporations, 
but the smaller concerns are gradu
ally realizing the value of conserving 
the pennies, with the result that their 
total annual profits are much larger 
than they were before the adoption of 
such a policy.

A reduction of one-sixteenth of an 
inch in the length of a standard pin 
is almost imperceptible, yet it re
sulted in increasing the number of 
pins 256 to the pound, making a sav
ing of 2J£ cents on every pound. 
When a firm uses nearly nine and a 
half tons of pin» a year, the aggre
gate value of such a small saving is 
readily apparent.

On first thought, the average per
son would probably laugh at the idea 
of using shorter pins as a matter of 
economy, but when the matter is pre
sented to them in actual figures, they 
see it in a different light.

No saving is too small for a mil
lion dollar corporation to effect, and 
the same rule should apply with even 
more force to the smaller concern.

George W. Stearns.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, May 22—Creamery butter, 
20@28c; dairy, 20@26c; poor to 
good, all kinds, 18@20c.

Cheese—Fancy, 17c; choice, 16@ 
16J^c; poof to good, 10@15c.

Eggs—Choice fresh, 20c.
Poultry (live) — Turkeys, 18@20c; 

cox, ll@12c; fowls, 16@17c; ducks, 
18@20c; geese, 12J^@14c.

- Beans — Red kidney, $2.25@2.40; 
white kidney, $2.75@2.95; medium, 
$2.70@2.75; marrow, $2.90; pea, $2.65 
@2.70.

Potatoes—$1.30@1.40.
Rea & Witzig.

How Hard It Is To Please.
W eep, and  you’re  called a  baby, 

I,augh, and  you’re called a  fool,
Yield, and  you’re  called a  cow ard, 

S tand, and  you’re  called »  m ule;
Smile, an d  th e y ’ll call you silly, 

F row n, and  th ey ’ll call you gruff;
P u t on a  fro n t like a  m illionaire,

And som ebody’ll call you r bluff.

A man is never so doubtful about 
whether or not a girl will accept him 
as he is about whether or not he will 
give her the chance.

It is not what we have really 
done but what we have faithfully and 
sincerely tried to do that counts in 
the end.

New Goods
How much would you pay a 

man to bring, each month, all the 
newest goods and allow you to 
choose from them without re
striction?

Wouldn’t  it help you to have the 
pick of the most recent products 
of the inventor and designer as 
soon as any other merchant in the 
land?

Wouldn’t  it mean much to your 
business to have all the novelties 
when they’re still novel?

Butler Brothers can give you 
this monthly service and do it free 
of charge.

Each month our big catalogue 
lists all the worthy novelties pro
duced during the preceding thirty 
days.

It collects the newest things and 
presents them while still new.

The most recent products of 
loom and lathe are fed into it so 
that you are provided with a di
rect and immediate connection 
with the mill of the maker.

To keep up with the procession 
you must use our catalogue.

Get the habit of referring to it 
each month when it arrives.

The last one issued is FF993. A 
card will bring it by return mail.

BUTLER BROTH ERS
Exclusive Wholesalers of General Merchandise 

C hicago N ew  York St. Louis M inneapolis D allas

Sample Houses: Baltimore, Cincinnati, Kansas City, Milwaukee, 
Omaha, San Francisco, Seattle, Philadelphia.

mailto:2.25@2.40
mailto:2.75@2.95
mailto:2.70@2.75
mailto:1.30@1.40
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Michigan Knight« of the Grip.
—C. p . Caswell, D etro it. 
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raeU. L ansing ; Jo h n  D. M artin , G rand 
R apids; A ngus G. M cE nchron, D etro it; 
Jam es B. B urtless, M arquette.

The Hotel in Its Relation To the 
Community.

The hotel, like the railroad, is the 
connecting link, the point of contact 
between the community and the out
side world.

The visitor’s first impression of a 
town is gained from the railroad that 
carries him to it; his second impres
sion is gained from the hotel at which 
he stops during his visit. Poor trans
portation will reduce his visits to the 
lowest possible number; poor hotel 
accommodations will reduce each vis
it to the shortest possible time.

Poor hotel accommodations in a 
given town would not be a very se
rious handicap to the town if the ho
tel accommodations of all towns were 
equally bad. But they are not, and 
the town that has poor accommoda
tions is always contrasted with that 
which has good accommodations. In 
fact no subject is discussed by trav
elers oftener than is that of hotel 
facilities.

Travel on railway trains is tiresome 
and dirty work, and the traveler when 
he reaches his destination wants a 
good meal, a good bath and a clean 
comfortable bed. The town that can 
furnish these creature comforts will 
get his patronage and his blessing, the 
latter in the form of words of praise 
iterated and reiterated to his hosts of 
friends.

To. illustrate: The traveler after he 
has been riding all day in a hot, 
dusty and stuffy coach, arrives at a 
moderate sized country town. He is 
about as uncomfortable both physi
cally and mentally as he can be, and 

-he is looking forward with joyful an
ticipation to a fine bath and bed at 
the cozy little hotel the town surely, 
he thinks, must have.

He steps off the car expecting to 
find a porter or a bus to take him 
to the hotel, but he finds neither. On 
asking a station “loafer” w.tat is the

best hotel he is given directions for 
reaching it and he starts hurriedly 
on, still thinking of the “clean-up” 
that he so much needs.

A Cool Reception.
On reaching the hotel “office” he 

finds it anything but inviting. The 
impression made upon him is that, 
out of compassion for the poor wretch 
who must travel, somebody has built 
a. shack in which he is at least pro
tected from the weather and is given 
food of a kind and ’quantity sufficient 
to keep him from starvation if he has 
reached a stage of hunger at which 
he must eat anything that is offered.

Can he have a bath? Yes, he will 
find a bath in a room down the hall 
about six doors from his room. Has 
not the hotel any rooms with bath? 
hone. One bath room must serve an 
entire floor, and the tired traveler 
must take his chance with fifteen or 
twenty other “lodgers.”

By the time he has made a half 
dozen trips down the hall to the bath 
room he manages to slip into the bath 
when no one is looking. He finds an 
antediluvian bath, a closet that won’t 
flush with anything like certainty, 
lukewarm or cold water, no shower 
and a single dim gas or oil lamp that 
gives the whole' room a desolate 
and depressing atmosphere almost 
funereal.

Having accomplished the almost! 
impossible task of getting clean in 
the prehistoric bath room the moody 
guest returns to his room. In his 
hurry for the bath he hardly thought 
of his room. Now, however, he has 
time to look it over and think of the 
possibilities of sleep. As he proceeds 
with his toilet the incongruity of the 
conglomeration of furnishings im
presses itself upon his consciousness.

The bed is marred, scarred, bent 
and bruised like a veteran of many 
wars. The carpet or rug clearly has 
seen decades of service, and the damp, 
and musty door of the tomb speaks in 
eloquent terms of the habitual disre
gard of the lenovating and refreshing 
influences of sunlight and air.

In one corner of the room is an 
antique dresser affording the only 
mirror in the room. On an oppisite 
wall is the only light in the room, so 
located as to make both light and 
mirror useless in toilet operations.

The room contains three other piec
es of furniture, a chair, a table and a 
washstand. The chair and table are 
so shaky on their legs that writing 
would be impossible for that reason 
alone; but it would be impossible any
way after sunset because the light 
and the table and chair can not be 
brought near enough together to serve 
any useful purpose.

By the time the tired traveler has 
observed all these facts he has man
aged to dress and" make himself fair
ly presentable for dinner. He has al
ready lost his appetite but he is so 
depressed that he looks forward to 
his visit to the dining room with 
pleasurable anticipation of at least 
finding somebody to talk to.

Food But No Appetite. 
Making his way to the dining room, 

he is left to shift for himself. No 
one meets him at the door to find 
him a comfortable seat with conge
nial company. The consequence is 
that he perhaps sits all alone at the 
end of an immense table.

Everything in the room—the furni
ture, the linen, the china, the table 
cutlery—is suggestive of poverty and 
shiftlessness or of decayed magnifi
cence.

Finally he is told—not asked—that 
he may have his choice of two meats, 
tea and coffee and two kinds of pie 
or sauce. In due time his food is 
placed before him, and he forces it 
down a reluctant throat into a rebel
lious stomach, being reminded the 
while of that very appropriate and 
touching poem, “Man’s Inhumanity to 
Man Makes Countless Thousands 
Mourn.”

Without prolonging the description 
of this hotel—which is absolutely 
true to life, the names and places 
only being omitted—the traveler is 
found in the morning paying his bill, 
silently vowing that he will get out 
of the town as soon as possible and 
never return. Already exasperated to 
the limit of human endurance, insult is 
added to injury by charging him the 
price of first class accommodations.

The Scene Changes.
The only ray of hope that the guest 

has had to revive his spirits has been 
the knowledge that his next town has 
a first class hotel.

This town is no larger and is in 
no respect more able to support a 
good hotel than is the town he has 
just left. But mark the difference? 
He is hardly off the train before his 
traveling bag is in the hands of a 
spruce and respectful porter. A two 
or three minutes’ walk takes him to 
his hotel. He steps into a neat and 
comfortable office, is immediately rec
ognized by the clerk who turns the 
register around and even inks the 
pen for him to sign his name.

Of course he can have a “room with 
a bath and he knows it will cost 
him little, if any, more than he 
paid the preceding night. A sharp 
stroke of the clerk’s bell brings a 
boy who with the key and the hand 
bag takes the guest to his room with 
all the alacrity and willingness that 
would be shown toward a long absent 
friend.—American Lumberman.

The piece of work you dread most 
is the one to attack first and get off 
your mind. The longer you put off 
doing it the bigger it seems.

Some one’s selfish, som e one’s lazv- 
Is i t  you? ’

Some one’s sense  of r ig h t is  hazv- 
Is  i t  you?

Some one lives a  life of ease 
D oing largely  a s  he  p lease—
D rifting  idly w ith  th e  breeze- 

Is it  you?

Some one hopes success will find him- 
Is  i t  you?

Some one looks proudly  behind him- 
Is  i t  you?

Some one’s full of good advice 
Seem s to  th in k  i t  r a th e r  n ice ’
In a  h as-b een ’s pa rad ise—

Is  i t  you?

Some one t ru s ts  to  luck fo r  w inning- 
Is  i t  you? s ’

Some one c raves  a  new  beginning  - 
Is  i t  you?

Some one says: “I  never had  
Such a  chance a s  Jo n es’s  la d ”
Some one’s likew ise q u ite  a- cad

is  i t  you?

Some one’s te rrib ly  m is tak en ;
Is  i t  you?

Some one sadly  will aw aken- 
Is  it  you?

Some one’s w ork ing  on th e  p lan  
T h a t a  m asterfu l “I  c an ”
D oesn’t  help to  m ake  th e  M an__

Is  i t  you?

Some one ye t m ay  “m ake  a  killing  ” 
A nd i t ’s  you.

Some one needs b u t to  be w illing 
And i t ’s you.

Some one b e tte r  s e t h is  jaw ,
Cease to  be a  m an  of s traw ,
G et som e san d  in to  h is  craw __

A nd i t ’s you.

To-day is a good time to stop 
grumbling. It does not pay, and it 
is aS contagious as smallpox. Try 
it for a week and see how much more 
worth living life seems.

B O Y S !  B O Y S !  B O Y S !
Stop at

ARBOR REST
PENTWATER, MICH.

New Beds Entirely Refinished—Individual Towels

G. J. Johnson Cigar Co.
S. C. W. EI Portaoa 

Evening Press Exemplar
These Be Our Leaders

Chase Motor Wagons

Are built in several sires snd body styles. C a r rn n r  
^ W u n d s .  P r ic e s f r o m ^ ^
w S  « X 2500 Chw*Motor » **•

Adams 6  Hart 
*7-49 Mo. Division St., Grand Rapids

TOREACHYOUR

^ Ä H I G A N  STATE
telephone -

Wilmarth Show Case Co. 
Show Cases 

And Store Fixtures
Jefferson and Cottage Grove Avenues 

________Grand Rapids, Mich.

FOOTE & JENKS* COLEMAN’SI ---- ^  ---- . _  ( B R A N D )
Terpeneless L e t T I O f l  S n d  High Class V f l  n i l l a
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Croakings From the Crickets.
Battle Creek, May 21—In all of 

the criticisms to which the hotels are 
now being subjected, there is one 
hostelry in Southern Michigan which 
is immune from attack. We refer to 
Hotel Harvey, of Constantine. When 
Mr. Harvey opened his hotel, a few 
years ago, he had a high ideal of 
what would constitute a welcome 
place for the boys who are destined 
to be away from home comforts. One 
of his ideas was that of affording 
clean towels for each person, so he 
instituted the individual towel sys
tem. This, along with the other at
tractions, such as good wholesome 
meals, clean beds and a genial at
mosphere, make it a pleasure to vis
it his house. Then here’s to Hotel 
Harvey and the whole Harvey fami
ly. (Boys, I'll take Puritan grape 
juice for mine.)

Saturday evening, May 18, Battle 
Creek Council, No. 253, U. C. T., held 
a very entertaining session at Arcade 
Hall. There were no candidates in
itiated, but quite a rime was spent in 
discussing plans for the annual con
vention to be held at Bay City, June 
7 and 8. This was their last meeting 
before the convention and many 
plans had to be considered. Speech
es abounding in heartfelt home-made 
oratory were delivered by Gilkerson, 
Dye, Steele, Adams and other of the 
brothers who are always there to 
work for the benefit of all inter
ested. One of the subjects was that 
of hotel accommodations provided 
in the cities who make bids to enter
tain the annual conventions.

In years past the leading hostel- 
ries of Jackson, Kalamazoo and Bat
tle Creek have extended courtesies 
to the travelers which have been very 
much appreciated. They have thrown 
open their doors and said, in actions 
as in words, “Come, you are wel
come, and more welcome if you 
bring your wives and families. Pay 
us your own bill, but let us entertain 
the families. They are to be our 
guests.” The traveler contributes to 
the support of the hotels every day 
of the year, while the hotel has only 
one chance in ten or fifteen to get 
them all together in such a conven
tion. It is not in the spirit of get
ting something for nothing that the 
traveling men are considering this 
question, but when the boys are will
ing to pay any price asked for ac
commodations every week that he is on 
the road, and then makes a desperate 
effort to get together once a year, he 
appreciates a little of the genial spir
it when he sees it coming his way. 
Hotel men who have made this in
ducement in former years feel that 
they have not only had an oppor
tunity to reciprocate, and have en
joyed it, but it has been one of the 
best mediums of advertising in which 
they ever invested. The traveler feels 
that the hotel is not out any partic
ular expense, especially where the 
house is conducted upon the Euro
pean plan. When he goes into the 
hotel upon his regular trip he is giv
en a room, and the idea of “doubling 
up” is never broached to him. He 
has Cteajn and towels every

day, but when he goes to a con
vention, accompanied by his wife, 
they are given the same room, with 
no particular extra cost to the hotel 
management. How is it, Brother 
Counselors, has No. 253 the right 
idea?

Mr. and Mrs. J. N. Riste enter
tained the Stroller Male Quartette 
Sunday afternoon. The time was 
spent in practice, singing of solos 
and social chat. Mr. and Mrs. John 
Q. Adams and the wives of the mem
bers of the Quartette were also pres
ent.

We are pleased to note the prize 
money won by one of our local con
cerns, for a window display. The 
Abbott & Briggs Co., of Chicago, of
fered through the Monthly Magazine 
Section a prize to the druggist who 
should furnish the best window trim 
from products manufactured by nine 
different concerns, which they men
tioned as being advertised in their 
periodicals, 25 cents to be given for 
each of the firm’s products exhibited, 
but no photograph would be con
sidered in the contest unless at least 
four of the nine manufacturers were 
represented. Of course, this would 
only make $2.25 if the whole nine 
lines were used, but there was an
other prize which was to be awarded 
to the best picture shown. The 
Helmer & Goodale Drug Co. trim
med one of its windows with prod
ucts from the nine firms mentioned, 
had it photographed and submitted 
the picture, as requested. Mr. 
Goodale was more than surprised, 
he was nigh stricken with heart fail
ure, upon opening a letter a few days 
ago, to find that his firm had won 
and the prize was a check for $50. Of 
course, we are pleased, because 
Goodale is one of the members of 
the local U. C. T., and while business 
will not permit Martin to be with us 
very often, his heart is in the right 
place.

We have had the opportunity this 
week of giving the boys a copy of 
a little poem which Foote & Jenks 
have recently sent to their travel
ers. It is the custom of this firm to 
give their representatives little talks 
upon business and ethics in the form 
of Salesmen’s Circulars and also to 
send around to the boys editorials, 
poems and such matter as may come 
to their notice. This is one of the 
latest:

A Prayer.
Not more of light, I ask, O God,

But eyes to see what is;
Not sweeter songs, but power to 

hear
The present melodies;

Not greater strength, but how to use 
The power that I possess;

Not more of love, but skill to turn 
A frown to a caress;

Not more of joy, but power to feel 
Its kindling presence near;

To give to others all I have 
Of courage and of cheer.

Give me all fears to dominate,
All holy joys to know;

To be the friend 1 wish to be,
To speak the truth I know.

Charles R. Foster.

News and Gossip of the Traveling 
Boys.

Grand Rapids, May 20—During the 
past week seventeen members of 
Grand Rapids Council, No. 131, U.
C. T., registered at the Stearns Hotel 
at Ludington. Out of the seventeen 
four used 131 after their names. The 
four were J. G. Kolb, H. B. Wilcox, 
John Schumaker and John D. Mar
tin. The next time we will mention 
the names of those who do not use 
the magic number 131 (Black Hand).

We would like to hear from the 
members who have not sent in their 
cards, notifying the Committee 
whether they will be able to go to 
Bay City or not. Be sure and send 
in your card before Saturday.

VandenBerg Bros., two young hus
tling Grandville avenue merchants, 
dealers in hardware and furniture, 
have outgrown their present quarters 
and are preparing to move to their 
new quarters, which are being built 
after their own ideas of brick con
struction. The plans call for a bal
cony on both sides and back for dis
playing furniture. They are the kind 
of hustlers who will make a greater 
Grand Rapids.

Dick Laninga, of Fisher Station, 
says it is useless to say an automo
bile isn’t reliable. He says the durn 
thing is liable to do anything and 
re-do it. Being of a charitable dis
position, he gives this formula to fu
ture sufferers so they can avoid a 
lot of unpleasant experience. Here is 
what Dick advises:

1. First close your mouth firmly, 
as you are not talking to your moth
er-in-law and words will be of no ef
fect.

2. Look at your fly wheel and see 
that the rim is thoroughly surround
ed by atmosphere.

3. Put soap on the spark plugs 
and hold hand onto them while a 
friend cranks the engine. That is the 
way to satisfy yourself that the bal
ances are on the job and tending to 
business.

4. Then, after cranking. from one 
to two hours, if she does not bark, 
buy from five to ten gallons of J.
D. R.’s liquid new life and go on 
rejoicing.

Clifton D. Van Tassel, for the 
last four years in the employ of the 
Clark-Weaver Co., now the Michigan 
Hardware Company, will, on June 19, 
cease to live the life of a bachelor, 
as he will be united in holy matri
mony to Miss Mary Lucille Irwin, of 
this city. The boys on the road 
wish you and Mrs. Van Tassel all 
the happiness in the world, and the 
writer holds no grudge against you 
because you sent flowers to the lady 
and charged them to him. Of course, 
my wife was very angry, but says 
she will forgive you as you sent us 
an invitation.

Harm Hamstra says the Michigan 
Hardware Company is all right and 
he wishes it all kinds of success. Mr. 
Hamstra has been in the hardware 
business for the past sixteen years 
at the corner of Eastern avenue and 
Logan street. In the near future Mr. 
Hamstra is going to call at the 
store and offer personal congratula
tions.

The writer would be pleased to 
receive any article that would be of 
interest to the merchants or the boys 
on the road. My address is 39 Ridge 
street or care of Michigan Trades
man. E. W. Ryder.

Evidently Believes in Rotation in Of
fice.

Jackson, May 20—I have noticed 
the announcements of the two can
didates for the office of Grand Sec
retary for Grand Council, U. C. T., 
of Michigan, with much interest. In 
disposing of this office by election, 
the Grand Council will be brought? 
face to face with the principle of 
progression in office, which is one 
of the pillars of strength found in 
our constitution.

Starting as an officer in the sub
ordinate council one is soon eligible 
to office in the Grand Council, while 
his service there finally qualifies 
him to hold office in the Supreme 
Council, which is our highest body.

One of the candidates, Brother 
Fred C. Richter, has been honored 
by the subordinate and Grand Coun
cils of his jurisdiction until he 
stands at the portals of the Supreme 
Council, eligible for office and pro
motion in the highest court of our 
organization. He has been a capa
ble, efficient and faithful officer in 
both subordinate and Grand depart
ments and received all the honors 
they can bestow upon him. The only 
consideration for further continuance 
in, his present office would be the 
small financial benefit he might re
ceive; and this at the expense of 
honoring another capable, efficient 
and faithful member of our organi
zation, for I venture to say that 
during the past year no member of 
our Grand Council has given mere 
of his time and money without rec
ompense than Brother John Hack, 
Jr., of Coldwater. In serving us as 
chairman of our Legislative Commit
tee, he has secured results which are 
far reaching in benefiting commercial 
travelers and the traveling public in 
general.

Rotation in office, bringing out as 
fast as possible the live wires, is the 
spirit of our constitution, which is 
built upon fraternity and progres
sion. F. L. Day.

A Saginaw correspondent writes: 
James B. Shaughnessy and W. A. 
McIntyre, for the past thirteen years 
traveling out of this city for Morley 
Bros., have tendered their resigna
tions and will soon enter upon sim
ilar duties with the Michigan Hard
ware Company, promoted at Grand 
Rapids, in which they will also be 
stockholders. Two others, M. J. Ki- 
ley, of Grand Rapids, and J. T. Boy- 
lan, of Boyne City, formerly of this 
city, and traveling out of those plac
es. also for Morley Bros., will be 
connected with the new company. 
All of the men will cover the terri
tory which they have been covering 
for the Saginaw firm.

The beauty that is only skin deep 
is better than the kind that rubs off.

Most men who are shadowed by 
detectives are more or less shady.
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GONE BEYOND.

Death of Henry B. Fairchild, the 
Veteran Druggist.

Henry B. Fairchild, buyer for the 
Hazeltine & Perkins Drug Co., died 
at the family residence, 590 Wealthy 
avenue, at 5 o’clock last Friday 
morning. The funeral was held the 
following afternoon at the residence. 
Rev. E. W. Bishop Conducted the 
services at the house and Rev. J. T. 
Husted conducted the services at the 
grave, using the B. P. O. E. ritual. 
Interment was in Oak Hills'. The 
active pall bearers were Frank J. 
Wurzburg, Gerrit Platt, T. E. Riley,
J. H. Hagy, A. W. Peck and W. B. 
Dudley. The honorary pall bearers 
were Lee M. Hutchins, Cornelius 
Crawford, Geo. F. Sinclair, Heman 
G. Barlow, W. F. Blake and Geo. H. 
Seymour. The large attendance of 
sorrowing friends at both services 
was an indication of the esteem in 
which the deceased was held.

Mr. Fairchild furnished the drug 
market for the Tradesman for twen
ty-nine consecutive years and the re
lations of the two were always of the 
most cordial character. Jan. 16, 1901, 
the Tradesman published a biograph
ical sketch of its contributor and as 
the facts therein contained and the 
statements therein made held good 
at the time of his death, it is en
tirely proper to reproduce herewith 
the biography verbatim:

It makes all the difference in 
the world who calls the boy in 
the morning. The mother’s gen
tle “J-o-h-n?” with a pleading in its 
tone soothes rather than arouses and 
is followed by a turning over and a 
settling again to sleep. A second 
and a third call have the same ef
fect, but when patience ceases to be 
a vjrtue, a single “John!” from the 
boy’s father is answered instantly by 
that young man’s feet striking his 
chamber floor. There was a similar 
experience at Newberg, N. C„ during 
the rebellion in 1863. The reveille 
had, morning after morning, blared 
its disconsolate:

I can’t get ’em up,
I can’t get ’em up,
I can’t get ’em up,

In the morning!
followed by the laggardly appearing 
officers and men. It was the regu
lar thing; but when one fair June 
morning another bugle call rang out 
over and through the camp, soldier 
John recognized his master and, with 
a bound that surprised himself, he 
was promptly out of bed and ready 
for duty. There was a question mark 
upon every face. Who was it whose 
bugle call had a something in it that 
meant exactly what it said and had 
thus unceremoniously hustled them 
all away from their morning nap? 
There were curious eyes turned to
wards the man with the bugle as they 
fell into line and as they rested up
on the face of the 17-year-old lad 
just joining the regiment, the right
eous wrath that each had deter
mined to bring down upon his de
voted head vanished and in its place 
came the desire to know who the 
boy was and where he came from.

The questions were easily an
swered:

“His name is Fairchild, Henry B. 
He came from Rochester, N. Y. He 
was intending to enter the Univer
sity in that city in the fall and had 
passed the freshman examinations 
that spring. In June, however, he 
had enlisted and had come right on 
to join his regiment and his own 
bugle had announced his arrival! 
There was a ‘Yes, by’ something and 
a laugh, but no more signs of an
ger. They wanted to know more 
about the boy whom they already 
began to like and they found out 
what they had inferred. He was un
der age, his birthday being Sept. 29, 
1846. He was a Rochester boy, born 
there and fitted for college there at 
a private school. There was some 
trouble about his enlisting. His par
ents were none too willing to have

we’ve got to get up in the morning!” 
They did. That bugle call in the 

' morning awakened and aroused the 
camp. It sounded the advance. Its 
clear notes, with never an uncertain
ty in them directed their movements 
upon the field, and all day long until 
its welcome tattoo the galloping 
troops were guided by the clarion 
tones of that bugle. From tattoo to 
taps, however, was a different thing. 
The relentless bugle was laid aside. 
The stern visage of war was hidden 
in the darkness and there, around the 
campfire, clear and cheery as its 
dancing light, the young bugler’s 
comrades found out what genuine 
comradery meant as they looked at 
and listened to the Rochester lad 
whose bugle to-morrow would incite 
them to victory. From June, 1863, 
to September, in 1865—a veteran at 
19!—the boy followed the fortunes of 
war to its victorious close and then,

Henry B. Fairchild
him go to the war; but he had made 
up his mind to go and—”

“You needn't finish. That bugle 
blast this morning tells the rest of 
that part of the story. There won’t 
be any doubt about the cavalry of 
Company K answering to roll call 
while that fellow' handles the bugle! 
Go on.”

“At first there were doubts about 
his going to the front. He was too 
young. He could not endure the 
hardships of the camp. Then he 
brought out his bugle and that set
tled it. Whether he reminded the 
enlisting officers of the old fable 
where the bugler, by inciting men to 
action, showed himself an essential 
part of the service or whether the 
music he furnished them or the ea
ger look of his determined face won 
them will never be known. He’s 
here; he’s going .to bugle and we’ve 
got to get up, we’ve got to get up,

when “the troops came marching 
home again,” he came, too, and, 
hanging his bugle upon the home wall 
with the arms his brothers had car
ried in the same conflict, in January, 
1866, he entered the employment of 
Spencer & Bullymore, druggists of 
Buffalo, N. Y.

After what might be called an ap
prenticeship of three years with them, 
Mr. Fairchild made his residence at 
Pike, N. Y., to take charge of a drug 
store for A. C. Allen, of that place. 
In December of the following year, 
1870, he went to LeRoy, N. Y., as 
manager of the retail drug store of 
James Parker. In June, 1872, he 
came to Grand Rapids to establish 
a wholesale drug department for 
Charles N. Shepard, at that time the 
leading retail druggist of the city. In 
those days Mr. Fairchild not only 
did the buying and pricing, but ac
tually sold most of the goods on the

road, keeping the books evenings and 
at other times when he could find 
time. Mr. Fairchild continued with 
the house when the firm name was 
changed to Shepard & Hazeltine and 
Hazeltine & Perkins; and on the in
corporation of the business as the 
Hazeltine & Perkins Drug Co. he 
was made Secretary -and . Treasurer; 
which offices he continued to fill un
til his title was changed to that of 
manager. Those who are familiar 
with that house and the wonderful 
strides it has made in the past twenty 
years are aware that much of its 
success is due to the courage, faith
fulness and exceptional ability of H. 
B. Fairchild.'

Justice to Mr. Fairchild compels 
the Tradesman to remark that that 
gentleman has indulged in no bugle 
blowing since his business life be
gan. It is submitted, however, that 
the date of birth, followed by a few 
others which serve as landmarks of 
business changes, is not an inspir
ing fact to develop into even a busi
ness biography; but men do not re
main thirty years in any position 
without a substantial reason for it; 
and after some lively sounding in the 
sea of reticence to little purpose, the 
question, short and sharp, “What did 
you go to the war for?” was follow
ed by the forceful: “Because I want
ed to!” and the secret of the bugle 
call was revealed. The silent instru
ment still hangs on the wall at home, 
but the man behind it took his place 
in the battlefield of business and 
there from reveille to tattoo he not 
only had “got ’em up in the morn
ing,” but has sounded his orders all 
day long to the men who know from 
the order exactly what is wanted and 
do exactly that. The single trait of 
knowing what he wants and getting 
it is what makes this sketch worth 
the reading and the apprentices of a 
business life will find it to their ad
vantage to ponder this in planning 
for the success which they are pre
paring to strive for.

Mr. Fairchild was married Janu
ary 22, 1872, to Miss Helen Louise 
Emery, of Pike, N. Y. They have 
one son, Harry E., head clerk for the 
Hazeltine & Perkins Drug Co.

Mr. Fairchild is a member of 
Daisy Lodge, No. 40, B. P. O. E., in 
which organization he is a leading 
spirit. He is also a member of the 
Lakeside Club, of the National 
Union, the Royal Arcanum, the 
Michigan Commercial Travelers and 
the Knights of the Grip. He is 
chairman of the Board of Directors 
of the Michigan Commercial Travel
ers’ Mutual Accident Association and 
is serving his first term as Cemetery 
Commissioner, having received his 
appointment at the hands of Mayor 
Perry. He is an attendant of the 
Congregational church and he resides 
at 590 Wealthy avenue.

Mr. Fairchild is a man of positive 
convictions and in every matter of 
proposition he decides quickly, and 
he enforces his views with the cour
age of his convictions, regardless of 
his personal interests. He is an ac
curate judge of human nature and 
can detect the most deftly conceal- 

(Continued on page thirty-two)
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WHOLESALE DRUG PRICE CURRENT
Acldum

A cetlcum  ........... 6® S
Benzoicum , Ger. 45(g) 60
B oracie  ............. 10 @ 15
C arbollcum  . . . .  25@ 35
d tr i c u m  ..........'. 45® 60
H ydroch lor . . . .  1%@ 5
N itrocum  ........... 5%@ 10
O xallcum  ............. 14® 15
Phosphorium , dll. @ 15
Salioyllcum  ........  40® 42
S u lphuricum  . . . .  1%@ 5
T ann lcum  ........  1 00@1 10
T a rta r lcu m  ......... 38® 40

Am m onia
Aqua, 18 des- . .  3%@ 6
Aqua, 20 deg. 4%@ 8
C arbonas ............  13® 15
C hlorldum  ........... 12® 14

Anlllna
B lack ..............  1 00 @2 00
B row n ................... 80@1 00
Red ......................... 45® 50
Yellow ..............  1 00@1 50

Baccae
C u b e b a e ............... 70® 75
Ju n ip e rs  ..............  6® 8
Xanthoxylum  ... @! 65

Balsam um
C opaiba ............... 7 0 0  75
i 'e ru  ................... 45
T erab ln , C anad. 6 5 # 75
T o lu tan  ............... 60® 75

Cortex
Abies, C anad ian 25
C asslae  .................. 25
C inchona F lav a  . . 20
B uonym us a t r o . . 40
M yrica C erife ra  . . 32
P ru n u s  V irg in i . . 30
Q uillaia, g r ’d. . . . 15
S assa fras , po  30 26
U lm us ................... 25

Extractum
G lycyrrh iza , Gla. 24® 30
jiy c y rrh lza , po. 25® 30
H aem a to x  .......... 11® 12
H aem atox , I s  . . . 13® 14
H aem atox , % s . . 14® 15
H aem atox , % s . . 16® 17

Ferru
C arbonate  P recip . 15
C itra te  & Q uina 1 80@2 00
C itra te  Soluble . . 63® 75
F errocyan idum  S 25
Solut. Chloride . . 15
Sulphate , com ’l . . 2
Sulphate , com 1. by

bbl., p e r cwt. 75
Sulphate, pu re  . . 7

Flora
A rnica .............. 18® 25
A nthém is ........ 40@ 50
M atricaria  ........... 30® 35

Folia
Barosm a .........  1 75@1 85
C assia  Acutifol,

T lnnevelly  . . 15® 20
C assia  A cutifol 2b@ SO
Salvia  officinalis,

..........
U va u re i ...............

Gummi 
A cacia, 1st pkd. 
A cacia, 2nd pkd. 
A cacia, 3rd pkd.

s ifted  s ts .

20®

35@
22®

A cacia, ___
A cacia, po.
Aloe, B arb  .
Aloe, Cape
Aloe, Socotrl . . . .  @
A m m oniac ........... 35®
A safoetida  ...........1 00® 1 25
Benzoinum  ........... 50® 55
C am phorae ......... 55®
ESuphorbium ......... @
G albanum  .............
G am borge po. . .  1 
G auciacum  po 45
K ino ___po 45c
M astic  ........ ..........
M yrrh  . . . .  po 50 
Opium  ................  7

60 
40 

@1 00 
00® 1 25 

@ 35 
@ 40
®  75 
@ 45

25@7 50

C opaiba ............  1 50® 1 75
Cubebae .............  4 00@4 50
E rig e ro n  ...............2 35@2 50
E v ech th ito s  .........1 00@1 10
G au lthe ria  ........... 4 80@5 00
G eranium  . . . .  oz 75
Gossippil Sem  gal 60® 75
H edeom a ..........  2 50@2 75
Ju n lp e ra  40@1 20
L avendula  ..........  90@4 00
Lim ons ..............  2 00@2 10
M entha P ip e r 3 75® 400
M en tha  V erld . . .5  00@5 25
M orrhuae, gal. ..1  10@1 25
M yricla ............... 3 75@4 35
Olive ...............   2 50@3 25
P ic is  L iqu ida . . .  10® 12 
P icis L iquida gal. @ 40
R icina ..................  98@1 25
R osae oz..........11 50 @12 00
R osm arin! ........... @1 00
S abina ................  1 75 @2 00
S an ta l ................  4 50@5 00
S assa fras  ............  90@1 00
Sinapis, ess. oz. @ 50
Succlnl ..................  40® 45
Thym e ................  60® 60
Thym e, op t.................  @1 60
T heobrom as . . . .  17® 25
Tiglil .......................1 60® 1 70

Potassium
B i-C arb  ..............  15® IS
B ichrom ate  ........  13® 15
Brom ide ..............  40® 50
C arb  ......................  12® IS
C hlorate  ........ po. 12® 16
Cyanide ................  30® 40
Iodide ..................  2 35@2 50
P o ta s sa ,B ita r t p r  30® 35 
P o ta ss  N itra s  op t 7® 12 
P o ta ss  N itra s  . .  7® 12
P ru ss ia te  ............  23® 26
Sulphate  po ........  15® 18

Radix
A conitum  ..........  @
A lthae ..................  50®

... 10®A nchusa
A rum  po _
C alam us ..............  20®
G entiana po 15.. 12® 
G lychrrh iza  pv 15 12 @ 
H ellebore, A lba 15® 
H y d rastis , C anada @7 00
H y d rastis , Can, po ®6 50
Inula, po ............  25® 30
Ipecac, po ...... 2 25@3 00
Ir is  F lo ra  .............. 20® 30
Ja lap a , p r ...........  40® 50
M aran ta , %s . . . .  30® 35
Podophyllum  po 15® 25
Rhei ......................  75@1 00
Rhei, c u t ...... 1 00@1 25
Rhei, pv ..............  75® 1 00

2510
40
35
30
20
45
25
25
45
40

20 @

16®
25®

28
25
90
90
25
45
90
30
25
20
28

@ 18 
@ 30 

7®
7® 8

00@1 10 
12® 15
20® 30 
10® 14@1 00 

@6 75 
@ 30

45® 50 
9® 10

Scillae ...................
Scillae Co...............
T o lu tan  ................
P ru n u s  v irg. . .  
Z ingiber ................

T in c tu res
Aloes ......................
Aloes & M y rrh .. 
A nconitum  N ap’sF  
A nconitum  N ap’sR
A rn ica  ..................
A safoetida  ..........
A trope B elladonna 
A uran ti C ortex  . .
B arosm a .............
Benzoin ................
Benzoin Co...........
C an tharides . . . . .  
Capsicum
Cardam on ............
C ardam on Co. . .  
C assia  A cutifol . .  
C assia  A cutifol Co
C asto r ....................
C atechu ................
C inchona Co..........
Colum bia ..............
Cubebae ................
D igita lis ................
E rg o t ....................
F e rr i Chloridum
G entian  ................
G entian  Co............
G u ia c a ....................
G uiaca am m on . . .
H yoscyam us ..........
Iodine ..................
Iodine, colorless
K ino .................. .
L obelia ................
M yrrh  ..................
N ux V o m ic a ........
Opil ..................
Opil, cam phorated  
Opil, deodorized
Q uassia  ................
R h atan y  ................
Rhei ......................
S a n g u in a ria ...........
S e rp en ta ria  ........
S tram onium  . . .  ¿. . .
T o lu tan  ................
V alerian  ..............
V era tru m  Veride 
Zingiber ................

60
60
50
50
60

60
60
60
60
50
75
60
50
90
60
60
75
50
75
75
50
50
75
60
60
50
50
50
50
50
50
60
50
60
50
00
00
60
50
50
50
00
75
25
50
50
50
50
50
60
60
50
50
60

Opium  pow der 9 25@10 00
Shellac ....................30@ 40
Shellac, bleached 35® 45
T rag a c a n th  . . . .  1 00@1 20

Herba
A bsin th ium  . • • • 25@
E up a to riu m  oz pk  
Lobelia oz pk  
M ajorium  ..o z  pk 
M entra  P ip . oz pk 
M en tra  V er oz pk
R ue ............  oz pk
T enacetum  . .  V . .
T hym us V  oz pk

Magnesia
C alcined, P a t. . .  65®. 65 
C arbonate, K -M . 18® 20 
C arbonate  po . .  10® 15

Oleum
A bsin th ium ' . . . .  8 00@8 25 
A m ygdalae  Dulc. 75® 85
A m ygdalae A m a 8 00@8 25
A nisi ................... 5 ¿¡>@2 20
A u ran ti C brtex  3 15@3 25
B ergam il ............. 8 00® 8 50
C ajipu ti ............... 85® 90
CaryophiUi ......... 1 25@1 30
C edar .............
Chenopadii ..
C innam on! . .
Conium  M ae .
O trope llA

Sanguinari, po 18 
Scillae, po 45-60
Senega ................
S e rp en ta ria  ........
Sm ilax, M. grd. . .  
Sm ilax, offi’s H  grd.
Spigella ..............
Sym plocarpus ..
V aleriana . , ........
Z ingiber a  ‘ . . . .  
Z ingiber j ...............

Semen 
A nisum  po 22 . .  
A pium  (gravel’s)
B ird, Is  ............
C annab is  S ativa
C ardam on ..........  1
C arui po 20 . . . .  
Chenonpodium  . .
C oriandrum  ........
Cydonium ............
D ipterix  O dorate
Foeniculum  ........
Foenugreek, p o ..
L ini ......................
Lini, grd. bbl. 5
Lobelia ................
P h a rla r is  C ana’n
R ap a  ....................
S inapis A lb a ........
S inapis N ig ra  . . .

Splritus
F ru m en ti W . D. 2
F ru m en ti ............... 1
Ju n ip ers  Co...........1
Ju n ip e rs  Co O T  1 
Saccharum  N  E  1 
Spt. V ini Galli ..1
Vini A lba .............1
Vini O porto ......... 1

Sponges 
E x tra  yellow sheeps’

wool carriage  . .  @4 00
F lorida  sheeps’ wool

carriag e  ........ .. @4 00
G rass sheeps ' wool

carriage  ............  @1 25
H ard , s la te  use  . .  @1 00
N assau  sheeps’ wool

carriag e  ........ .. @4 00
Velvet e x tra  sheeps’ 

wool carriage  . .  @2 75
Yellow Reef, for' 

s la te  u se  ..........  @1 40

Syrups
A c a c ia ....................  @ 30
A u ran ti C ortex  . .  @ 5 0
F e rr i lod ........... @ 40
Ipecac ..................  @ 75
R hei A ram  ..........  @ 59
Sm ilax  Offi’s  . . . .  50® 60
Bsnsga ..............  © 50

45@

40®

M iscellaneous 
A ether, Sp ts N it

U S P  ........
Alumen, g rd  p<5 7
A nnatto  ................
A ntim oni, po . . . .
A ntim oni e t pot
A ntifebrin  ..........
A ntipyrin  ............
A rgen ti’ N itra s  oz
A rsenicum  ..........  10
Balm  Gilead buds 40^, 
B ism uth , S N  ..2  10®2 20
Calcium  Chlor, Is  @i 8
Calcium  Chlor, %s @ 9
Calcium  Chlor, %s @ «11
C antharides, Rus. Po  @1 25
Capsici F ru c ’s a f  „  
C apsict F ru c ’s  po @ 
C arm ine, No. 40 @
O arphyllus ..........  25®
C assia  F ru c tu s  . .  @
C ataceum  .
C en tra ria  .
C era A lba 
C era F lav a
Crocus ..............  K H
Chloroform  ........  34®
Chloral H yd C rss 1 25@1 45 
Chloro’m  Squibbs @ 90
Chondrus ............  20® 25
Cocaine ............ .. 4 00 @4 25

@
35®
10®

8® 10 Creosotum  . . . . @ 45
9@ 10 C r e t a ___  bbl. 75 @ 2

C reta, prep. . . . .  6® 8
C reta, precip. 7® 10

00@2 50 C reta , R ubra  . @ 10
25@1 50 C udbear .......... @ 20
75@3 50 Cupri Sulph. .. ...6 % @ 10
65@2 00 D extrine  .......... . . .  7® 10
90@2 10 E m ery, a ll Nos. . .  6® 8
75@6 50 E m ery, po. . . . 5® 6
25@2 00 E rgo ta , po 1 80 1 40® 1 50
25@2 00 ^ th e r  Sulph. .. . .  27® 40

F lake  W h ite  .., . .  12@ 15
G alla ................ @ 30
G am bler ................. -,=•
G elatin , F rench  35® 45 
G lassw are, full cs. @ 80
L ess th a n  box 70%-10%
Glue, b r o w n ......... 11® 13
Glue, w h ite  ........  15® 25
G lycerina ..............  22® 30
G rana  P a rad is! . .  @ 2 5
H um ulus ............  50® 80
H y d ra rg  A m m o’l @1 50
H y d ra rg  C h. .M ts @1 30
H y d ra rg  Ch Cor @1 25
H y d ra rg  Ox R u’m  @1 40
H y d ra rg  U ngue’m  60® 75 
H y d ra rg y ru m  . . .  @ 8 8
Ichthyobolla, Am. 90@1 00
Indigo ..................  75@1 00
Iodine, Resubi . .3 25@3 60
Iodoform  ..........  4 TO @4 50
L iquor A rsen  e t 

H y d ra rg  lod: . .  @ 2 6
Liq Potass A rs in it 10® 15

L upulin ..............  @2 50
Lycopodium  . . . .  60® 70
M acis ..................  75 @ go
M agnesia, Sulph. 3® 5
M agnesia, Sulph. bbl. @ 1% 
M annia  S. F. . . . .  @ 85
M enthol ............  7 65® 8 00
M orphia, S’P& W  4 80@5 05 
M orphia, SNYQ 4 80@5 05
M orphia, M a i ___4 80@5 05
M oschus C an to n .. ® 40 
M yristica, No. 1 25® 40
N ux V om iva po 15 @ 10
Os Sepia ..............  25® 30
P epsin  Saac, H  &

P  D Co ............ @1 00
Pic is  Liq N  N  %

gal. doz................ @2 oo
Pic is  Liq q ts  ___ @1 20
Pic is  Liq p in ts .. @ 65
P il H y d ra rg  po 80 ®
P ip er A lba po 35 @ so
P iper N ig ra  po 22 @ 18
P ix  B urgum  ___ 10® 12
Plum bi A cet . . . . 15® 18
P u lv is  Ip ’cu t Opil 2 25@2 50 
P y ren th ru m , bxs. H  

& P. D. Co. doz. @ 75 
P y ren th ru m , p v . .  20® 30
Q uassiae ............  10® 15
Quina, N. Y..........21%@31%
Quina, S. Ger. . ,21%@31% 
Quina, S P  & W  21%@31% 
R ubia  T incto rum  12® 14

S accharum  L a ’s 20® 30
Salacin .................. .4 50@4 75
Sanguis D rac’s .. 40® 50
Sapo. G ................ @ 15
Sapo, M .............. . 10® 12
Sapo, w  .............. . 15® 18
Seidlitz M ixture 20® 25
Sinapis ................ 20® 25
Sinapis, op t........... @ 30
Snuff, M accaboy,

De Voes ............ @ 54
Snuff, S’h  DeVo’s @ 54
Soda, B o ra s  ........ . 5%@ 10
Soda, B oras, po ...5%@ 10
Soda e t P o t’s  T a r t  25@ 30
Soda, C arb  ____. 1%@> 3
Soda, B I-C arb .,. 1%@ 5
Soda, Ash .......... 1%@ 4
Soda, Sulphas . . . • 1 %® 4
Spts. Cologne .. @3 00
Spts. E th e r  Co.... 50® 55
S^>ts. M yrcia . . . .2 00@2 25
Spts. V ini R ec t bl @ 22
Spts. V l’l R ect %bbl @ 
Spts. V i’i R ’t  10 gl @ 
Spts. V i’i R ect 5 gl @ 
S trychn ia  C rys’l 1 00 @1 30
Sulphur, Roll ___ 2%@ 5
Sulphur, Subl. . .  2%® 6
T am arin d s  ........... 8® 10
T ereben th  Venice 40® 50 
T hebrrom iae . . . .  55® 60
V anilla  E x t.......... 8 00@12 00
Zincl Sulph ........... 7 10

Oils
bbl. gaL

L ard , e x tra  . . . .  85® 1 00
L ard , No. 1 ..........  75® 90
Linseed pu re  raw

75 ....................  77® 85
Linseed, boiled 76 78® 86
N eat’s-foo t w s t r  80® 85 
Turpentine, bbls. @56% 
T urpen tine , less . .  60® 65 
W hale, w in te r . . . .  70® 76

Paints
bbl. L..

Green, P a ris  ___13 %® 20
G reen. P en in su la r 13® 16
Lead, red  ........... 7® 10
Lead, w h ite  ___  7® 10
Ochre, yel B er 1 2® 5
P u tty , com m ’l 214 2%@ 5
Red V enetian , bbl 1

& 1% .........  2® 5
S haker P rep ’d ..1  50® 1 65 
V erm illion, E ng . 90® 1 00 
Verm illion P rim e

A m erican ........  13® 15
W h itn g  G ilders’ 1® 5
W h it’g  P a r is  A m ’r  ® 1%  
W h it’g  P a r is  Eng.

cliff ................. @ 1%
W hiting , w h ite  S’n ®

Our New Home—Corner Oakes and Commerce

We solicit your orders for
Sulphur— Light and Heavy Lime and Sulphur Solution

Bordeaux Mixture— All Sizes
Paris Green Arsenate of Lead— All Sizes Blue Vitriol

Stock complete Prompt shipments
Respectfully,

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

Pour Kinds of 
Coupon Books

Are manufactured by us and all sold on the 
same basis, irrespective of size, shape or 

denomination. Free samples on applica

tion.

TRADESMAN COMPANY, Grand Rapids, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

ADVANCED DECLINED
Smoked Meats Cheese
Celery Seed Corn Syrup
Cloves Dried Apples
Carbon Oils W heat

Oats
Corn

Index to Markets
By Columns

Col
A

A m m onia ........................... 1
Axle C rease  ....................  1

B
B aked  B eans . .E ............. }
B ath  B rick  ......................  }
B reak fas t Food ............... 1
B room s ............................... J
B rushes ............................... }
B u tte r  Color ..................... 1

C
Candles ............................... J
C anned Goods ................ 1-2
Carbon Oils ..................... *
C atsu p  ...............................  *
Cheese ................................. *
C hew ing Gum  ................. ®
Chicory ............................... |
C hocolate ........................... »
C ider, Sw eet ................... *
C lothes L ines ................... |
Cocoa ................................. "
C ocoanut .............    J
Coffee ..................................  “
C onfections ....................... *
C racked W h ea t ••••• • e
C rackers .................... 4, ®
C ream  T a r ta r  ................  •

D
D ried F ru its  ....................  *

F
F arinaceous Goods ----- 6
F ish in g  T ackle  ............... 6
F lour and  Feed ............  7
F ru it  J a r s  ........................  7

G
G elatine ..............................  7
G rain  B ags ......................  7

H
H erbs  ................................  7
Hides an d  P e l t s ............... 8
H orse R ad ish  ..................  8

J
Jelly ..................................... *
felly  G lasses ................... 8

M
M apleine ............................. 8
M ince M eats  ..................  8
M olasses ............................. 8
M ustard  ............................. 8

N
N u ts  ..................................... 4

O
Olives ..................................  8

P
Pickles ................................. 8
P ipes  ................................... 8
P lay ing  C ards ................. 8
Potash ................................  8
P rov isions ........................  8

R
Rice ..................................... 9
Rolled O a ts  ......................  9

S
Salad D ressing  ..............  9
S a le ra tu s  ........................... 9
Sal Soda ............................  9
S a lt ....................................... 9
S alt F ish  ..........................  9
Seeds ...................................  10
Shoe B lacking  ..............  9
Stnuff ................................. 9
Soap ....................................  14
Soda ....................................  10
Spices ..................................  10
S ta rch  ................................. 10
Syrups ................................  10

T
T able  Sauces ................... 10Tea, ...........................   jo
Tobacco .................. i l ,  12, 13
T w ine ................................  13

V
V inegar ............................  13

W
W icking ............................  13
W oodenw are ..................  13
W rapp ing  P a p e r ............  14

Y
Y east C ake ................  14

AMMONIA
Dos

12 os. avals  2 doz. box 75
A X LE GREA SE 

F ra s e r ’s
lib . wood boxes, 4 dos. 3 0i> 
l ib . t in  boxes, 3 doz. 2 35 
3%lb. tin  boxes, 2 doz. 4 25 
101b. pails, p e r doz. ..6 00 
15|lb. pails, p e r doz. . .7 20 
251b. pails, p e r  doz. ..12 00 

B A K E S  BEANS 
No. 1, pe r doz. ...45@  90
No. 2, p e r doz.......... 7501  40
No. 3, p e r doz. . . . 85(g) 1 75

BATH BRICK 
E nglish  ............................. 95

BREA K FA ST FOODS
Apetizo, B iscu its  .........3 00
B ear Food, P e ttijo h n s  1 95 
C racked W heat, 24-2 2 50 
C ream  of W heat, 36-2 4 50 
E gg-O -See W h ea t . . . . 2  76 
E gg-O -See Corn

F lak es  ......................  2 75
P o s ts  T oasties, T.

No. 2 ............................. 2 80
P o s ts  T oasties, T.

No. 3 ..........................  2 80
F arlm ose, 24-2 ..........  2 70
G rape N u ts  ..................  2 70
G rape S u g a r F lak es  . .2  50 
S ugar Corn F lakes  . .  2 50 
H a rd y  W h ea t Food . .  2 25 
P o s tm a’s  D utch  Cook. 2 75
H olland R usk  ............... 3 20
Saxon W h ea t Food . .  3 00 
K rink le  Corn F lak e  . .2  00 
M alt B re ak ras t Food 4 50
M aple F lakes ............... 2 70
M aple Corn F lak es  . .  2 80 
M inn. W h ea t C ereal 3 75
A lgrain  Food .................4 25
R alston  W h ea t Food 4 50 
Saxon W h ea t Food . .3  00 
Shred  W h ea t B iscu it 3 60
T riscu it, 30 ................... 2 50
P illsbu ry ’s  B est C er’l 4 25 
P o s t T av e rn  Special . .  2 80 
V oigt’s  C ream  F lakes  4 50 
Q uaker Puffed R ice . .  4 25 
Q uaker Puffed  W h ea t 2 85 
Q uaker B rk fs t B iscu it 1 90 
Q uaker Corn F lak es  . .1 90 
V ic to r C orn F lakes  . .  2 20 
W ash ing ton  C risps . . .2  80
W h ea t H e a r ts  ...............1 90
W h ea ten a  ....................  4 50
Z est ................................. 4 00
E v ap o r’d S ugar Corn 90

BROOMS
P a rlo r ............................  3 00
Jew el ..............................  3 70
W inner ..........................  4 25
W h ittie r Special ........  4 55
P a rlo r  Gem ................  3 75
Common W hisk  ..........  1 10
F ancy  W hisk  ..............  1 50
W arehouse ....................  4 50

BRU SHES 
Scrub

Solid B ack, 8 in ............. 75
Solid Back. 11 in ........... 95
P oin ted  E nds ................. 85

Stove
No. 3 ............................... 90
No. 2 ................................ 1 25
No. 1 ................................ 1 75

Shoe
No. 8 ................................1 00
No. 7  1 30
No. 4 ................................1 70
No. 3 ....................... 1 90

BU TTER COLOR 
Dandelion, 25c size ..2  00 

CANDLES
PatafHiie, 6s .............. 10
Paraffine, 12s ............. 10
W icking ........................  20

CANNED GOODS 
Apples

31b. S tan d a rd s  . . .  @ 90
Gallon ..................  2 60 @2 85

B lackberries
2 lb .......................... 1 50@1 90
S tan d a rd s  gallons @5 00 

Beans
B aked ................... 85@1 30
R ed K idney ..........  85 @95
S tr in g  ..................  70@1 15
W ax  ......................  75@1 25

B lueberries
S tan d a rd  ..................... 1 30
Gallon ............................. 6 75

C lam s
L ittle  N eck, l ib .  0 1  00 
L ittle  N eck, 21b. © l 60

Clam Bouillon
B u rn h am ’s % p t............2 25
B u rn h am ’s p ts ....................... 3 76
B u rn h am 's  q ts ...................... 7 50

Corn
F a ir  ......................  75@ 90
Good ....................  1 00@1 10
F ancy  ..................  @1 30

French Peas 
M onbadon (N a tu ra l)

p e r doz..............................2 45
G ooseberries

No. 2, F a ir  ................  1 50
No. 2, F an cy  ..........  2 35

Hom iny
S tan d a rd  ........................  85

L obster
t t l b ...........................................  2 50
l ib ...........................................<
Picnic  T ails  ................... 2 75

M ackerel
M ustard , l ib ......................1 80
M ustard. 21b.......................2 80
Soused, l%n>...................... 1 60
¡¡loused, 2lb..........................2 75
T o m ati, l ib .....................1  50
Tom ato. 21b........................ 2 80

M ushroom s
H otels ..................  ©  15
B uttons, % s ___  @i 14
B uttons, Is  ........  @ 25

O ysters
Cove, lib  ............  85(g)
Cove, 21li................1 50@

Plum s
P lum s ................... 90@1 35

P ears  in Syrup 
No. 3 cans, p e r doz. . .1  50 

Peas
M arrow fa t ........... @1 25
E a rly  J u n e ...........  @1 25
E a r ly  J u n e  s ifted  1 45 @1 55

P eaches
Pie ........................  9001 26

No. 10 size can  pie @3 25
Pineapple

G ra ted  ..................1 75@2 10
Sliced ..................... 90 @2 60

Pum pkin
F a ir  ..........................  80
Good ........................... 90
F an cy  ......................  1 00
Gallon ....................... 2 15

R aspberries
S ta n d a rd  ............  0

Salmon
W arren s, 1 lb. T a ll . . . . 2  30 
W arrens, 1 lb. F la t  . . . . 2  40
R ed A laska  .........1 8501  95
P in k  A laska  . . . . 1  4001 50

Sardines
D om estic, %s ...............3 00
D om estic, V4 M us............8 00
tsom esiic, %, Mus. 0  7
French, Vis ................  7014
French , Vis .............18023

Shrim ps
D unbar, 1st, doz.............. 1 20
D unbar, l% s, doz............2 25

Succotash
Ffelr ........................... 90
Good ........................... 1 20
F an cy  .................. 1 2501 49

S traw berries
S tan d a rd  ................. 95
F an cy  ■.......................  2 25

T om atoes
Good ........................... 1 35
F hncy  ....................... 1 50
No. 10 ....................... 4 00

CARBON OILS 
B arrels

P e rfec tion  ............  0 1 1
D. S. G asoline . .  015%
Gas M achie .....  ©24%
Deodor’d  N ap ’a  ©14
Cylinder ............  29 0  34%
E ngine ..............  16 02 2
Black, w in te r . .  8% 010  

CATSUP
S nider’s  p in ts  ............... 2 35
S inder’s  % p in ts   1 35

C H E E S E
Acme ....................... 018
Bloom ingdale . . .  ©17%
C arson City ........  ©18
H opkins ................. ©17%
R iverside ............... ©17%
W arn er ................  ©17%
B rick ....................  @17%
Leiden ................... 015
L im burger ..........  ©18
P ineapple  ............ 40 060
Sap Sago ............. ©28
Sw iss, dom estic . .  0 13

CH EW IN G  GUM
A dam s P epsin  ............... 65
A m erican F la g  Spruce 55
B eam an’s  P epsin  ........  65
B e s t  P epsin  .......... « ... 65
B lack Ja c k  ....................  55
L a rg es t Gum (w hite) 65.
O. K. P epsin  ................  65
R ed Robin ......................  65
Sen Sen .... ......... . 56
Sen Sen B rea th  P e rf, 1 00
S p earm in t ......................  65
Spearm in t, ja r s  6 bxs 2 75
. Y ucatan  ..........................  66
Zeno ..................................  65

CHICORY
B ulk  ..................................  5
Red ....................................  7
E ag le  ................................  6
F ran ck ’s ........................... 7
S chener’s .................   6
Red S tan d ard s  . . . . . . . . 1  60,
W h ite  .............................. 1 60

CHOCOLATE 
W alte r  B ak e r & Co,

G erm an’s  Sw eet ........... 22
P rem ium  .........   30
C aracas ..............................  28

W alte r  M. Low ney Co.
P rem ium , %s ..............  29
Prem ium , %s ................  29

CID ER, SW E E T  
“M organ’s ”

R egu lar b a rre l 50 gal 10 00 
T rad e  barre l, 28 ga ls  5 60 
% T rade  barre l, 14 gal 3 60
Boiled, p e r gal...............  60
H ard , pe r ga l................... 25

CLO TH ES LIN E
p er dos.

No. 40 T w isted  C otton 95 
No. 50 T w isted  C otton 1 30 
No. 60 T w isted  C otton 1 70 
No. 80 T w isted  C otton  2 00 
No. 60 B raided  C otton 1 00 
No. 60 B raided  C otton 1 25 
No. 60 B raided  C otton 1 85 
No. 80 B raided  C otton 2 25
No. 60 Sash  Cord ........ 1 75
No. 60 Sash  C o r d .......... 2 00
No. 60 J u te  ....................  80
No. 72 J u te  .................... 1 00
No. 60 Sisal ....................  85

G alvanized W ire 
No. 20, each  100ft. long 1 90 
No. 19, each  100ft. long 2 10 

COCOA
B ak er’s  ............................  36
C leveland ........................  41
Colonial, %s ..................  35
Colonial, %s ..................  33
E pps ..................................  42
H uyler .......................   36
Lowney, % s ..................  32
Low ney, % s ..................  32
Lowney. % s ..................  30
Lowney, 5 lb. c an s  . .  30
Van H outen , %s ........   12
V an H outen , %s .........  20
Van H outen , % s ......... 40
V an H outen , Is  ........... 72
W ebb ................................  S3
W ilber, %s ......................  33
W ilber, %s ......................  32

COCOANUT 
D unham ’s p e r lb.

%s, 51b. case  ..............  30
%s, 51b. case  ............  29
V4s, 151b. case  . . . . . .  29
%s, 151b. case  ..........  28
Is, 151b. case ............  27
% s & %s, 151b. case  28
Scalloped Gems . 10
V4s & %s p a i l s ..........  15
Bulk, pails  ................  14
Bulk, b a rre ls  .............. 12

C O FFE ES, ROASTED 
RIO

Common ....................... 19
F a ir  ..............................  19%
Choice ..........................  20
F^ancy ........................... 21
P eaberry  ......................  23

Santos
Common ......................  20
F a ir  ................................  20%
Choice ..........................  21
F an cy  ........................... 23
P eab erry  ......................  23

M aracaibo
F a ir  ................................ 24
Choice ...................... ... 25

Mexican
Choice ..........................  25
F an cy  .............. ........... 26

G uatem ala
F a ir  .................... ...........  25
F ancy  ............................  28

Jav a
P r iv a te  G row th ..2 6 0 3 0
M andllng ...................31036
A ukola .......................30032

Mocha
S hort B ean  ............. 26027
Long B ean  ............... 24026
H. L. O. O. ........... 26026

Bogota
F a ir  ..............................  24
F ancy  .............. .............  26
E xchange  M arket, S teady 
Spot M arket, S trong  

Package
N ew  Y ork B asis

Arbuckle ....................... 24 00
Lion ..............................  23 00

M cLaughlin’s  XXXX 
M cL aughlin’s  XX X X  sold 

to  re ta ile rs  only.- M ail all 
o rders  d irec t to  W . F. 
M cLaughlin & Co., Chica- 
go.

E x tra c t
H olland, % gro  boxes 95
Felix, % gross .............1 15
H um m el’s  foil, % gro. 85 
H um m el’s  tin , % gro. 1 43

CONFECTIONS 
Stick  C andy Phils

S tandard  ........................  8%
S tan d ard  H  H  ............. 8%
S tandard  T w ist ........ .. 9

Cases
Jum bo, 32 lb. ............... 0
E x tra  H  H  .................... 11
Boston C ream  ............ 14
B ig stick , 30 lb. c&Se 8 

Mixed Candy 
G rocers . . . . . . . . . . . . .  f
X L  O ............................  7%
Special ................... ...... jo

R oyal ...........................   g72
Ribbon .................. .. 14
Broken .........................    8%
C ut L ea f B%
L eader »»»•»»»»«».».,., s f i  
K indergarten  " l i
Fr§n6h C ream  lo
H and  M ade CTeamb ». 17 
P rem ia  c re a m  m ixed 14 
P a ris  Cream  Bon Rons 11

Fancy—In Pails
Gypsy H e a r ts  ................ 15
Coco Bon Bons . . . . . . .  14
Fudge Squares ...............14
P e a n u t Squares ............ 17
Sugared  P ean u ts  .......... 13
Salted  P e an u ts  .............. 12
S ta rlig h t K i s s e s ............ 13
Lozenges, p lain  ............. 11
Cham pion Chocolate ..12  
Eclipse C hocolates ....15 
E u rek a  Chocolates . . . .1 6  
Cham pion Gum D rops 10 
A nise sq u a re s  . . . . . . . .  11
Lem on S o u r s ................... 11
Im perials ...........................12
Ita l. Cream  Bon Bons 13
Golden W affles ............. 14
Red Rose Gum D rops 10
A uto K i s s e s ..................... 14
Coffy Toffy .....................14
M olasses M int K isses 12

Fancy—In Stb. Boxes 
Old F ashioned M olas

ses K isses 101b. bx. 1 30
O range Jellies  ........... 60
Lem on Sours ............. 65
Old Fash ioned  H ore-

hound d r o p s ............  65
P epperm in t D rops . .  70 
Cham pion Choc D rops 65 
H . M. Choc. D rops ..1  10 
H . M. Choc. L t. and

D ark , No. 1 2 ...........1 10
B itte r  Sw eets, a s ’td  1 26 
B rillian t Gums, Crys. 60 
A. A, L icorice D rops 1 00 
Lozenges, p rin ted  . . .  65 
Lozenges, p lain . . . .  60
Im perials ....................  66
M o tto e s ..........................  65
Cream  B ar ..................  60
G. M. P e a n u t B a r  . .  60
H and  M ade C rm s 80090
C ream  W afers  ........... 65
S trin g  Rock ................  70
W in terg reen  B erries  60 

Pop Corn
C racker J a c k  ............ 3 25
Giggles, 5c pkg. cs. 3 50
F an  Corn, 50’s  .......... 1 65
A zulikit 100s .............. 3 25
Oh My 100s ................ 3 50

Cough Drops
P u tn am  M enthal . . . .1 .0 0  
Sm ith  B ros.................... 1 25

NUTS—W hole 
Alm onds, T a rrag o n a  18 
Almonds, D rake . . . .  15 
A lmonds, C aliforn ia

soft shell .......................
B razils ....................  ©13
F ilb erts  ..................... 12013
Cal. No. 1 ................
W alnu ts, s f t  shell 017  
W alnu ts, M arbo t . .  015  
T able n u ts , fancy  013  
Pecans, m edium  . . . .  13 
Pecans, ex. la rge  . . .  14 
Pecans, jum bos . . . .  16 
H ickory  N u ts , p e r bu.

Ohio, new  .................2 00
Cocoanuts ....................
C hestnuts, N ew  Y ork

S ta te , p e r  bu ............
Shelled

Spanish P e a n u ts  6 % 0  7 
P ecan  H alves . . . .  0 6 2
W alnu t H alves . .  033
F ilb e rt M eats  ........  0 30
A licante A lm onds 04 0  
Jo rd an  A lm onds . .  0 47  

P ean u ts
F ancy  H  P  Suns 6 0  6%

R oasted  ................. 7 0  7%
Choice, raw , H . P . J u m 

bo............................... 0  7
CRACKED W H E A T

Bulk ............................... 8%
24 21b. pkgs. ................  2 50

CRACKERS
N ationa l B iscu it C om pany 

B rands 
B u tte r

N. B. C. Sq. bbl. 7 bx. 6% 
Seym our, R d. bbl. 7 bx. 6% 

Soda
N. B. C. b o x e s ................. 6%
P rem ium  ..........................  7%
Select ................................. 8%
S ara to g a  F lak es  ...........13
Z ephyre tte  ...................... 13

O yster
N . B. C. P icn ic  boxes 6%
Gem, boxes ....................... 6%
Shell .............|

. « Sw eet GoodsA nim als ................  1A
A tlan tic s  .................* * ,2
A tlan tic , A ssorted"’.".’ " 12 
^ v e n a  F ru i t  C akes ..".12
i S S t a f e .00'* 1?  ¡8
lo B B te  S hortb read

Chnn° t f e D rp  C en ters  16 
& ney  O f f e r s  16

¡5
Cocoanut T affy "fiaV ‘ ” ?S 
Cocoanut D rohs . . .  * ±1

is
SKy?™* w:::$
D inner B isc u it"!!.’’’ ] * *
Dixie S u g ar Cookies ." » 
D om estic C akes . .  " l i t
E ven tide  F in g ers  
F am ily  Cookies . . . . ”  gi*

£ ake. A s s o r te d ___12™Irig N ew tons ___  45
F lorabel C akes i lu .
F lu ted  C ocoanut B k r ' ' ’ i l *  
F rosted  C ream s 7 7 .  g *  
F ro sted  G inger Cookie" * 2  
F ru it  Lunch? Iced . 10*  
G ala S ugar C akes g u  
G inger Gems . . . .  2 2
G inger Gems. Iced 
G raham  C rack ers  st 
G inger Snaps F am ily "!! g it 
G inger Snaps N B C  872

Round ............ ’ * ’ «
G inger Snaps N." B C ’ 8

Square  ..............................g u
H ippodrom e B ar . ‘ in 
H oney Cake. N. B C 12 

F in g ers  A s.' Ice 12 
Jum bles, Iced ..12 

H oney Jum bles, P la in . .  12 
H oney F lak e  . . . .  101/
H ousehold C ookies '! ! !  8

Jonn ie  ................ ' ‘ “  |]*
Jub ilee  Mixed ' '  ‘ in 72
K ream  K lips ........  ‘ “ 25
L eap  Y ear Jum bles  ! ! l8 
Lem on B iscu it Square  
Lem on T hins . . . . . . .  i f 7*
Lem on W afe r . . .  ir
L em ona ..............  S,,
M ace C akes . . . . ........  g72
M andalay  ............... * * 1«
M ary A nn ............... gu
M arshm allow  Coffee’ ’

Cake ............. , 12V4
M arshm afiow  W aln u ts"  16%
M edley P re tze ls  ............ 10
M olasses C akes . . . .  8%
M olasses Cakes, Iced . ' 9%
M olasses F ru i t  Cookies

Iced ....................... j j
M olasses Sandw ich '. '. '. '.12
M ottled S quare  ............. 10
O atm eal C rackers  . . . .  $
O range Gem s ................. *14
O range Sponge L a y e r

C akes ....................... jg
P enny  A ssorted  8%
P e a n u t G e m s ..................  972
P icn ic  M ixed ................. j i u
P ineapp le  W afe rs  . . .  16 
P retze ls , H and  M ade . .  9 
P re tze le tte s , H an d  Md. 9 
P re tze le tte s , Mac. Md. 8
R aisin  Cookies ............... 10
R aisin  Gem s ................... 11
R asp b erry  C akes . . . .  18
R evere, A ssorted  ........... 14
R itten h o u se  F ru it

B iscu it ..................... 12
R osy D aw n M ix e d ........ 10
R oyal L unch  ................... g
R oyal T o as t ................... g
R ube ..........   8%
S h o rtb read  Squares ..20 
Spiced C u rra n t C akes 10 
Spiced G inger C akes . .  9 
Spiced G inger Cks led  10
S u g ar F i n g e r s ................. 12
S u g a r C akes ............  8%
S u g ar C rim p ...................8%
S ugar S quares, la rge

o r sm all ........................ 9
S u ltan a  F ru i t  B iscu it 16 
Sunnyside Jum bles  . . . .1 0
S uperba  .............................8%
Sponge L ady  F in g ers  25
T rium ph  C akes ............ 16
V anilla  W afe rs  ............. 16
W afe r Ju m b les  c an s  ..18  
W averly  ........................... 10

In -e r  Seal Goods
p e r doz.

A lbert B iscu it .................1 00
A nim als ............................. 1 00
A rrow root B iscu it . . . . 1  00
B aronet B iscu it .............1 00
B rem m er’s  B u tte r

W afe rs  ........................... 1 00
Cam eo B iscu it ............... 1 50
Cheese S andw ich .........1 00
C hocolate W afe rs  ......... 1 00
C ocoanut D a in tie s  . . . . 1  00
D inner B iscu its  ............. 1 60
F a u s t O y s t e r ................... 1 00
F ig  N ew ton  .....................1 00
F ive  O’clock T ea  .........1 00
F ro ta n a  ......................... . . .1 0 0 .
F ru i t  C ak* ..................... 8 00
G inger Snaps, N . B. C. 1 00
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6 8 10 11
G raham  C rackers, R ed

Label .............................1 00
Lem on S n a p s ................... 60
O atm eal C rackers  . . . . . 1  00 
Old Tim e S u g ar Cook. 1 00
Oval S a lt B i s c u i t ...........1 00
O y stere ttes  ......................  60
P rem ium  Sodas . . . .  s . .  1 00 
P re tz e le tte s , H d. Md. 1 00
Royal T o as t .................... 1 00
S altine  B iscu it ............... 1 00
S a ra to g a  F l a k e s ............ 1 60
Social T ea  B i s c u i t .........1 00
S u ltan a  F ru i t  B iscu it 1 60 
Soda C rackers  N . B. C. T  00 
Soda C rackers  Select 1 00 
S. S. B u tte r  C rackers 1 50
U needa B iscu it ........... 50
U needa J in je r  W ay fer 1 00 
U needa L unch  B iscu it 50
V anilla W afe rs  .............1 00
W ate r  T h in  B iscu it . .1  00 
Zu Zu G inger Snaps ■ • 50
Z w ieback ....................... 1 00

O ther P ack ag e  Goods 
B arn u m 's  A nim als . . . .  50
C hocolate T okens . . . . 2  50
A m erican  B eau ty  

G inger S naps . . . . . . . 2  50
B u tte r  C rackers, NBC

fam ily  package  .........2 50
Soda C rackers, N BC 

fam ily  p ackage  .........2 &o
In Special T in  Packages.

P e r  doz.
F es tin o  ..........................  2 50
M inaret W afe rs  ........... J
N abisco, 25c ................. 2 50
N abisco, 10c ................. 1 00
C ham pagne W afe r . .  • 2 50 

P e r  t in  in  bulk
Sorbetto  ......................... 1 00
N abisco ......................... 1
F estino  ...........
B en t’s  W a te r  C rackers  1 40

CREAM TA RTA R 
B arre ls  o r d ru m s . . . .  33
Boxes ...............................
Square C ans .................
F an cy  caddies ..............

d r ie d  f r u it s
Apples

B vapor’ed, Choice bu lk  9% 
E vapor’ed, F an cy  pkg. 10%

A pricots
C aliforn ia  ............... 16@18

Citron
C orsican  ....................... 1®

C u rran ts
Im p’d  1 lb . pk g ........... 9%
Im ported  bu lk  ................. »%

M uir»—Choice, 25 lb. b  12% 
M uirs—F ancy , 25 lb. b  13% 
Fancy , Peeled , 26 lb . 18

Peel
Lem on, A m erican  . . . .  12%
O range, A m e r ic a n -----12%

R aisins
C onnosiar C luster 1 lb. 17 
D esse rt C luster, 1 lb . -21 
Loose M uscatels  3 C r 7% 
Loose M uscatels 4 C r 8 
t ., M. Seeded 1 lb. 8@ 8%

C aliforn ia  P runes 
L. M. Seeded, 1 lb. 7%@ 8 
90-100 261b. b o x e s ..®  7% 
80- 90 251b. b o x e s ..®  7% 
70- 80 251b. b o x e s ..®  8 
60- 70 251b. b o x e s ..®  8% 
60- 60 251b. b o x e s ..®  9 
40- 50 251b. boxes. .@10
FARINACEOUS GOODS 

B eans
D ried  L im a  ..................... 7%
M ed. H an d  P i c k e d -----2 85
B row n H olland  ........... 3 25

F a rin a  „
26 1 lb . p a c k a g e s .........1 50
Bulk, p e r  100 tb s ...........4 00

O riginal H olland R usk 
P ack ed  12 rolls to  con ta iner 
3 co n ta in ers  (36) rolls 2 85 
6 co n ta in ers  (60) ro lls 4 75 

H om iny
P e a rl, 100 lb. sack  ----- 2 00

M accaronl and  Vermicelli 
D om estic, 10 lb. box . .  60
Im ported , 25 lb. box . .  2 50

P ea rl Barley
C heste r ......................... 5 00
E m p ire  ........................... 6 25

P eas
G reen, W isconsin , bu.
G reen, Scotch, bu ............ 3 90
Split, lb. ......................... &

Sago
H ast India! ....................  6
G erm an , sack s  ............. 6
G erm an, broken  pkg. . .

T apioca
F lake, 100 lb. sacks . .  6 
P earl, 130 lb. sacks . .  6
P ea rl, 36 pkgs...................2 25
M inute, 36 pkgs.................2 75

F IS H IN G  T A C K L E
%  to  1 in . ......................... 6
1% to  2 in ........................... 7
1% to  2 in ........................... »
1% to  2 in ...........................11
2 in. ..................................... 13
» to . ................................... 20

Cotton Lines
No. 1, 10 f e e t ........ ...... 5
No. 2, 15 fee t . . . . ........ 7
No. 3, 15 fee t ........ ........  9
No. 4, 15 f e e t ........ ...... 10
No, 5, 15 fee t . . . . ........11
No. 6, 15 fe e t ___ ........ 12
No. 7, 15 f e e t ........ ......15
No. 8, 15 f e e t ........ ........18
No. 9, 15 fee t ___ ...... 20

Linen Lines
Sm all ..................................  20
M edium ............................  26
L arge ..................................  34

Poles
Bam boo, 14 ft., p e r doz. 55 
Bam boo, 16 ft., p e r doz. 60 
Bam boo, 18 ft., p e r doz. 80

F L O U R  A N D  F E E D  
W inter Wheat.

G rand R apids G rain A 
M illing Co.

P u r ity  P a te n t  ............  6 00
Seal of M inneso ta  . .  6 20
S unburst ......................  6 20
W izard  F lou r ............  5 60
W izard  G raham 5 60
W izard  G ran. M eal . .  4 50
W izard  B uckw heat 
R ye

6 80 
5 40

V alley C ity  M illing Co.
Lily  W h ite  ..................  6 00
L ig h t Loaf ..................  5 40
G raham  ..........................  2 60
G ranena  H ealth  ..........  2 66
Golden M eal ..............  2 20
Bolted M eal ..................  2 10

V oigt M illing Co.
G rah am  ........................  5 30
V oigt’s  C rescent . . . .  6 00 
V oigt’s  F louro ig t . . . . .  6 00 
V oigt’s H ygienic . . . .  5 30 
V oigt’s  Royal ...............6 40

W atson -H igg ins  M illing Co. 
P e rfec tio n  F lo u r . . .  6 00
Tip  Top F l o u r .................5 40
Golden Sheaf F lou r . .  5 00 
M arshall’s  B est F lo u r 5 90

W orden G rocer Co.
Q uaker, p ap e r ...............5 90
Q uaker, c lo th  .................6 00

Spring  W heat.
Roy B ak er

Golden H orn , fa m ily .. 6 00 
Golden H orn , B ak e rs ..  5 90 
W isconsin R ye .............5 25

Judson  G rocer Co.
C eresota, % s ..............  6 80
C eresota, % s ..............  6 70
C eresota, % s ..............  6 60

Lem on & W heeler
W ingold, %s ..............  7 00
W ingold, % s ..............  6 90
W ingold, % s ..............  6 80

W orden G rocer Co.
Laurel, %s cloth .........6 70
L aurel, %s cloth ...........6 60
L aurel, % & %s paper 6 50
L aurel, %s c l o t h ............6 50

W ykes A Co.
Sleepy FJye, %s cloth 6 60 
Sleepy Eye, %s cloth 6 50 
Sleepy Eye, % s cloth 6 40 
Sleepy Eye, % s p ap er 6 40 
Sleepy E ye, % s p ap er 6 40

Meal
Bolted ............................  j  40
Golden G ranu la ted  . . .4  60

W h ea t
Red ............................    1 10
W h ite  ..........................  1 08

Oats
M ichigan carlo ts  . . . .  59
L ess th a n  carlo ts  . . .  62

Corn
Cairlots ..................
L ess th a n  carlo ts

Hay
C arlo ts .................   24 00
L ess th a n  carlo ts  . . .  26 00

FR U IT JARS. 
M ason, p ts . p e r gro. . .4  25 
M ason, q ts . per gro. . .4  60 
M ason, %gal. p e r gro. 6 95 
M ason, can  tops, gro. 1 40

G E L A T IN E
Cox’s, 1 doz. la rg e  . . . 1  75 
Cox’d, 1 doz. sm all . . . 1  00 
K nox’s  Sparkling , doz. 1 25 
K nox’s  Sparkling, g r. 14 00
N elson’s  .........   1 60
K nox’s  A cidu’d. doz. .1 25
Oxford .............................. „ IfP lym outh  Rock, Phos. 1 25 
P lym ou th  Rock, P la in  90

G R A IN  B A G S
B road G auge ..................  18
A m oskeag ........................  19

HERBS
Sage ..................................  15
H ops ................................  15
L aure l Leaves ..............  15
Senna Leaves ..............  25

HID ES AND PE L T S 
Hides

Green, No. 1 ...................10%
Green, No. 2 ................  9%
Cured, No. 1 ................. 12
Cured, No. 2 .................11
Calfskin, green, No. 1 13
Calfskin, green, No. 2 11%
Calfskin, cured, No. 1 14
Calfskin, cured No. 2 12%

Pelts
Old W ool ............  @ 30
L am bs ..................  10@‘ 25
Shearlings ... 10@( 25

Tallow
No. 1 ......................  @ 5
No. 2 ......................  @ 4

Wool
U nw ashed, med. @ 20
U nw ashed, fine @ 15

HORSE RADISH 
P e r doz.............................  90

JE L L Y
51b. pails, per doz ...2  40 

151b.. pails, p e r p o l l . . . .  60 
301b. pails, p e r  pail ..1  05

JE L L Y  GLASSES 
% pt. in  bbls, p e r doz. 15 
% pt. in bbls., per doz. 16 
8 oz. capped in  bbls, 

per doz..............................  18

M APLEIN E
2 oz. bo ttles, p e r doz. 3 00

M INCE MEAT 
P e r  case ........................ 2 85

MOLASSES 
New O rleans

F an cy  Open K e ttle  . .  42
Choice ............................  35
Good ..................................  22
F a ir  ..................................  20

H alf ba rre ls  2c e x tra

MUSTARD
% lb. 6 lb. box ..........  16

OLIVES
Bulk, 1 gal. kegs 1 05@1 15 
Bulk, 2 gal. kegs 90@1 05 
Bulk, 5 gal. kegs 90@1 00
Stuffed, 5 oz..................... 90
Stuffed, 8 oz................-..1 35
S tuned , 1 4oz................... 2 25
P itted  (n o t stuffed)

14 oz............................. 2 25
M anzanilla, 8 oz ..........  90
Lunch, 10 oz..................... 1 35
Lunch, 16 oz..................... 2 25
Queen, M am m oth, 19

oz. ............................  3 75
Queen, M am m oth, 28

oz...............................  5 25
Olive Chow, 2 doz. cs,

per doz.....................  2 25

PICK L ES
Medium

B arre ls, 1,200 'count . .6  75 
H alf bbls., 600 coun t 4 00
5 gallon kegs  ................. 1 90

Small
B arre ls  ..........................  8 25
H alf b a r r e l s ..................  4 65
5 gallon kegs ...........    2 25

G herkins
B arre ls  ..........................
H a lf b a rre ls  ................
5 gallon kegs ...............

Sw eet Sm all
B arre ls  ........................  14 50
H alf b a rre ls  ..............  8 00
5 gallon kegs ..............  3 25

P IP E S
Claiy. No. 216, p e r box 1 75 
Clay, T. D., full coun t 60 
Cob ....................................  90

PLAYING CARDS 
No. 90, S team boat . . . .  75
No. 15, R ival, a sso rted  1 25 
No. 20, Rover, enam ’d 1 50
No. 572, Special ...........1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ...........2 00
No. 632, T o u m ’t  w h is t 2 25

POTASH
B ab b itt’s  ......................  4 00

PROVISIONS 
B arreled P o rk  

Cflear B ack . .  20 00® 21 00 
Short C ut C lear 18 50@19 00
B ean ............................  17 00
B risket, C lear ........... .23 00
P ig  ................................  23 00
C lear F am ily  ..........  26 00

Dry S a lt M eats 
S P  Bellies .................. 13

Lard
P u re  in  tie rces  ..11  @11% 
Com pound L a rd  9% @10 
80 lb. tu b s  . . .  advance % 
60 lb. tubs . .  .advance  % 
50 lb. tin s  . ..a d v a n c e  % 
20 lb. pails  . .  .advance  % 
10 lb. pails  . .  .advance  % 
5 lb. pails . .  .ad v an ce  1 
8 lb. p a ils  . . .a d v a n c e  1

Sm oked M eats 
H am s, 12 lb. av. 15 @15% 
H am s, 14 lb. av. 14 @14% 
H am s, 16 lb. av. 14%@14% 
H am s, 18 lb. av. 14 @14% 
Skinned H am s ..15 @15%
H am , d ried  beef

se ts  ................  20 @20%
C alifornia H am s 10 @10% 
Picnic  Boiled H am s ..  15 
Boiled H am s . . . .2 3  @23%
M inced H am  ...................11
Bacon ............................  13

Sausages
Bologna ........................  8
L iver .................. .. 7%@ 8
FY ankfort ............  9 @ 9%
P o rk  ..............................  11
Veal ................................  11
Tongue ........................... 11
H eadcheese ..................  9

Beef
Boneless ......................  14 00
Rum p, new  ..............  15 00

P ig ’s Feet
% bbls................................  95
% bbls., 40 lb s ..................1 90
% bbls.............................  3 75
1 bb l...................................  8 00

T ripe
K its, 15 lb s ........................ 90
% bbls., 40 lb s ................ 1 60
% bbls., 80 lb s ..................3 00

C asings
H ogs, p e r lb ..................... 35
Beef, rounds, s e t ..........  16
Beef, m iddles, s e t  . . . .  60 
Sheep,per bundle . . . .  80

Uncolored B u tte rine  
Solid D airy  . . . .  12 @16 
C ountry  Rolls ..12%@18

Canned M eats 
Corned beef, 2 lb. .
Corned beef, 1 lb. .
R oast beef, 2 lb. .
R oast beef, 1 lb. . . .
P o tted  H am , %s .
P o tted  H am , %s . 
Deviled H am , %s . 
D eviled H am , % s .
P o tted  Tongue, %s 
P o tted  Tongue, %s

W hltefish

.3 50 

.1 85 

.3 50 

.1 85 

. 45

. 90
,. 45
,. 90
. 45

.. 90

100 tb s ................. .............. 9 75
50 lb s ................. .............. 5 25
10 tb s ................. .............. 1 12

8 tbs................. 92
100 tbs ................. .............. 4 65
40 tb s ................. .............. 2 10
10 lbs ................. 75
8 tb s ................. 65

S E E D S
A nise ..............................  14
C anary , Sm yrna .............5
C araw ay  ....................... 10
Cardom om , M alabar . .90
Celery ...............................32
H em p, R ussian  .............5
M ixed B ird  ................... 5
M ustard , w h i t e .................8
Poppy ..............................  16
R ape ................................... 6%

SH O E BLACKING 
H andy  Box, la rge  3 dz 2 50 
H andy  Box, sm all . . .1  25 
B ixby’s Royal Polish 85 
M iller’s  Crown Polish 85

SN U FF
Scotch, in b ladders .........37
M accaboy, in ja r s  ........... 35
F rench  R apple in ja rs  ..43

SO D A
Boxes ..............................  5%
K egs, E nglish  ............... 4%

SPIC ES 
W hole Spices

Allspice, J am a ica  ........  9
Allspice, la rge  G arden 11
Cloves, Z anzibar ........... 17
C assia, C anton .......... 14
Cassia, 5c pkg. doz. ..25
Ginger, A frican  ............... 9%
Ginger, Cochin................ 14%
M ace, P en an g  ............... 70
M ixed, No. 1 ................... 16%

R IC E
F ancy  ..................  6 @ 6%
J a p a n  S t y l e ......... 5 @ 5%
B roken ..................  3%@ 4%

R O L L E D  O A T S  
Rolled A vena, bbls. . .  6 10
Steel C ut, 100 lb. sks. 2 90
M onarch, bbls...................5 75
M onarch, 90 lb. sacks  2 70 
Q uaker, 18 R egu lar . . .1  45 
Q uaker, 20 F am ily  . . . .  4 10

S A L A D  D R E S S IN G
Colum bia, % p t ...........2 25
Columbia, 1 p in t ...........4 00
D urkee’s, large, 1 doz. 4 50 
D urkee’s, sm all, 2 doz 5 25 
S n ider’s, large, 1 doz. 2 35 
S n ider’s, sm all, 2 doz. 1 35

S A L E R A T U S  
P acked  60 lbs. in  box. 

A rm  an d  H am m er . . .  .3 00 
W yando tte , 100 %s, . .3 00

s a l  s o d a
G ranulated , bbls.............  80
•G ranulated, 100 lbs. cs. 90 
G ranu lated , 36 pkgs. . .  1 25

S A L T
Common G rades

Mixed, No. 2 .10
M ixed, 5c pkgs. doz. ..45
N utm egs, 75-30 .............30
N utm egs, 105-110 ......... 20
Pepper, B lack  ............... 14
Pepper, W h ite  ...............25
Pepper, C ayenne ...........22 "
P ap rika , H u n g arian  ..

P u re  Ground in Bulk 
Allspice, J am a ica  . . . .1 2
Cloves, Z anzibar ........... 24
Cassia, C anton  ............. 12
Ginger, A frican  ........... 18
Mace, P en an g  ............... 75
N utm egs, 75-80 ...........35
Pepper, B lack ............... 16
Pepper, W h ite  ............... 30
Pepper, C ayenne . . . .2 4  
P ap rik a , H u n g arian  . .  45

STARCH
Corn

K ingsford, 40 lb s .............7%
Muzzy, 20 l ib . pkgs. . .  5% 
M uzzy, 40 lib . pkgs . .  5 

Gloss 
K ingsford

Silver Gloss, 40 lib s . . 7% 
S ilver Gloss, 16 3Ibs. . .  6% 
Silver Gloss, 12 6lbs. . 8% 

Muzzy
48 lib . packages ..........  5
16 31b. packages ..........  4%
12 61b. packages ..........  6
501b. boxes ....................  3%

S Y R U P S
Cam

B arre ls  ............................  29

56 lb. sacks . .
28 !b. sacks  . .

W arsaw  
56 lb. d a iry  in  drill bags 40 
28 lb. da iry  in  d rill bags 20

Solar Rock
56 lb. sacks ..................  24

Common
G ranulated , F in e  ..........  95
M edium, F ine  ...............1 00

SALT FISH 
Cod

L arge, whole, . .  @ 8
Sm all, w hole . . .  @ 7%
S trip s  o r bricks .7%@10%
Pollock ................  @' 4%

H alibut
S trip s  ..............................  15
C hunks ........................... 16

Holland H erring 
Y. M. wh. hoops, bbls. 11 50 
Y. M. wh. hoop, %bbl. 6 00 
Y. M. wh. hoop, kegs 65 
Y. M. wh. hoop M ilchers

kegs ........................... 72
Queen, bbls............................10 00
Queen, % bbls....................... 5 25
Queen, kegs ..............  60

T ro u t
No. 1, 100 lbs. . . . . ___ 7 50
No. 1, 40 lb s ......................... 3 25
No. 1, 10 lb s .................  90
No. 1, 8 lb s ......................  75

M ackerel
M ess, 100 lb s ...................... 16 50
Mess, 40 lb s .............................7 00
M ess, 10 lb s ............ .... 1 85
Mess, 8 lb s ............................... 1 50
No. 1, 10O lb s ..................... 10 00
No. 1, 40 lb s ...........................6 60
No. 1, 10 lb s ............................ 1 25

Blue
UtUTCi
Karo, No. 2___ . .1 75

Blue K aro, No. 2 % .. ..2 12
O 40 Blue K aro No. 5 . . . . . .2 '’06

.2 25 Blue K aro, No. 10. . . ..1 97

.2 10 Red K aro, No. 2— ..1 96
40 Red K aro, No. 2% .. ..2 38
20 Red K aro, No. 5. . . . ..2 32

Red K aro, No. 10. . . ..2 23
P ure  Cane

F a ir  ................................  16
Good ..............................  20
Choice ............................  25

T A B LE SAUCES
H alford , large ..............3 75
H alford , sm all ............. 2 25

TEA
Japan

Sundried, m edium  ,.24@zo 
Stm dried, choice ....30@ 33 
Sundried, fancy  . ...36@ 40 
B asket-fired  m edium  30 
B asket-fired , choice 35@37 
B asket-fired , fancy  40@43
N ibs ............................  30@32
Siftings ....................... 10@12
F ann ings  ..................  14@15

Gunpow der
M oyune, m edium  ......... 35
M oyune, choice ........... 33
M oyune, fan cy  ........ 50 @60
Pingsuey , m edium  . . . .  33
P ingsuey, choice ..........  35
P ingsuey, fancy  ....50@ 55 

Young Hyson
Choice ..........................  30
F ancy  ........................  40@50

Oolong
Form osa, F ancy  ...,50@ 60 
Form osa, m edium  . . . .  28
Form osa, choice ..........  35

English B reakfast
M edium ..........................  25
Choice ............ - ............30@35
F an cy  .......................... 40 @60

India
Ceylon, choice ...........30@35
F an cy  .......................... 45@50

TOBACCO 
F ine C ut

B lot ................................  1 45
Bugle, 16 oz................... 3 65
Bugle, 10c ................... 11 00
D an P a tch , 8 and  16 oz 32
D an P a tch , 4 oz.......... 11 52
D an P a tch , 2 oz............5 76
F a s t Mail, 16 oz.......... 7 80
H iaw ath a , 16 oz...........  60
H iaw ath a , 5c ..............  5 40
M ay Flow er, 16 oz. . .  9 36
No L im it, 8 oz............... 1 78
No L im it, 16 oz...........3 55
Ojibwa, 8 and  16 oz. 40
Ojibwa, 10c ...................11 10
O jibw a, 5c ....................  1 85
P etoskey  Chief, 7 oz. 2 00 
P etoskey  Chief, 14 oz. 3 90 
P each  and  H oney, 5c 5 76
Red Bell, 16 oz.................3 96
Red Bell, 8 foil ..........  1 98
Sterling, L  & D  5c 5 76 
Sw eet Cuba, c an is te r 9 16
Sw eet Cuba, 5 c ............  5 76
Sw eet Cuba, 10c ..........  93
Sw eet Cuba, 1 lb. tin  4 90 
Sw eet Cuba, 16 oz. . .  4 80 
Sw eet Cuba, % lb. foil 2 25 
Sw eet B urley  5c L  & D 5 76 
Sw eet B urley, 8 oz . .  2 45 
Sw eet Burley, 24 lb. 4 90 
Sw eet M ist, % gro. 5 76 
Sw eet M ist, 3 oz. ...11  10
Sw eet M ist. 8 oz........... 35
T elegram , 5c.................... 5 76
Tiger, 5c ......................  6 00
Tiger, 25c cans ..........  2 35
Uncle Daniel, 1 lb. . .  60
Uncle Daniel. 1 oz. . .  5 22

Plug
Am. N avy, 16 oz . . . .  33
Apple, 10 lb. b u tt . . .  38
D rum m ond N a t Leaf, 2

& 5 lb. ......................  60
D rum m ond N a t Leaf,

per doz.........................  96
B attle  A x ......................  28
B racer, 6 & 12 lb. . . . ' .  30
B ig Four, 6 & 16 lb . . .  32
Boot Jack , 2 lb ............  86
Boot Jack , pe r doz. . .  86
Bullion, 16 oz...............  46
Climax, Golden T w ins 48
Climax, 14% oz..............  44
Clim ax, 7 oz................... 47
D ays’ W ork, 7 & 14 lb. 37 
Crem e de M enthe, lb. 62
D erby, 5 lb. bx s ............  28
5 B ros., 4 lb ................... 65
F o u r Roses, 10c ..........  9(
G ilt Edge, 2 lb ..............  50
Gold Rope, 6 & 12 lb. 5S 
Gold Rope, 4 & 8 lb. 58 
G. O. P ., 12 & 24 lb. 36 
G ranger T w ist, 6 lb. 46 
G. T. W ., 10% & 21 lb. 36 
H orse  Shoe, 6 & 12 lb. 43 
H oney Dip T w ist, 5&10 45 
Jo lly  T a r, 5 & 8 lb . . .  40
J . T., 5% & 11 lb ........ 35
K entucky  N avy, 12 lb. 32 
K eystone T w ist, 6 lb. 45
K ism et, 6 lb ................... 48
M aple Dip, 20 oz. . . .  25
M erry W idow, 12 Ibi 32 
N obby Spun Roll 6 & 3 58
P a rro t, 12 lb ................... 34
P a rro t, 20 lb ................... 28
P a tte rs o n ’s N a t L eaf 93 
Peachey, 6-12 & 24 lb. 40 
P icnic  T w ist, 5 lb . . .  45
P ip e r H eidsick, 4 & 7 lb. 69 
P ip e r H eidsick , p e r doz. 96 
Polo, 3 doz., p e r doz. 48
R edlcut, 1% oz......... 38
R ed Lion, 6 & 12 lb. 30 
Scrapple, 2 & 4 doz. 48 
S herry  Cobbler, 8 oz. 32 
S pear H ead, 12 oz. . .  44
S pear H ead, 14% oz. 44
S pear H ead, 7 oz.......... 47
8q. D eal, 7, 14 A 28 lb. 28 
S ta r, 6, 12 A 24 lb . 43 
S tan d ard  N avy, 7%, 15

&  SO lb .........................  34
T en Penny, 6 & 12 lb. 31
Tow n T alk, 14 oz..........  30
Y ankee Girl, 6, 12 A 24 32

Scrap
All Red, 5c ................... 5 76
Am. U nion Scrap  . . . .  5 40
B ag  P ipe, 5c ................. 5 M
C utlas, 2% oz...............  16
Globe Scrap, 2 oz. . .  30
H appy  T hought, 2 oz. 30 
H oney Comb scrap , 5c 5 76 
H onest Scrap, 5c . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ................. 5 76
Old T im es, % gro. . . .  5 50 
P o la r B ear, 5c, % gro  5 76 
R ed B and, 5c % gro. 5 76 
R ed M an S crap  5c 1 48
Scrapple, 5c pkgs..........  48
Sure Shot, 5c, % gro. 5 76 
Y ankee G irl Scrp 2 oz 5 76 
P a n  H andle  Scrp % g r  5 76
P eachy  Scrap, 5c ------ 1 90
U nion W orkm an, 2% 6 00

Smoking
All Leaf, 2% & 7 oz. 30
BB, 3% oz........................6 06
BB, 7 oz............................12 00
BB, 14 oz.....................  24 00
B agdad, 10c tin s  . . . .1 1 5 2
B adger, 3 oz..................... 5 04
B adger, 7 oz. ............... 11 M
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12 13
B anner, 5c ..................  5 96
B anner, 8 oz.................... 1 60
B anner, 16 oz....................3 20
Belwood M ixture, 10c 94
Big: Chief, 2% oz. . .  6 00
Big Chief 16 oz.............. 30
Bull D urham , 5c . . . .  5 90
Bull D urham , 10c ___10 80
Bull D urham , 15c ___18 48
Bull D urham , 8 oz. . .  60
Bull D urham , 16 oz. . .  6 72
B uck H orn , 5c .......... 5 76
B uck H orn , 10c .......... 11 50
B ria r Pipe, 5c ............  6 00
B ria r Pipe, 10c .......... 12 00
Black Swan, 5c .......... 5 76
B lack Swan, 14 oz. . .  3 50
Bob W hite , 5c .......... 5 65
Brotherhood, 5c .......... 5 95
B rotherhood, 10c ___11 00
B rotherhood, 16 oz. . .  39
C&rnival, 5c ..............  5 70
C arnival, 3% oz............  39
C arnival. 16 oz..............  40
C igar Clip’g  Johnson  30
C igar Clip’g, Seym our 30
Iden tity , 8 & 16 oz ...  30
D arby C igar C uttings 4 50 
C ontinen tal Cubes, 10c 90
Corn Cake, 14 oz.............2 55
Corn Cake, 7 oz..............1 45
Corn Cake, 5c .......... 5 76
C ream , 50c pails  . . . .  4 60 
C uban S tar, 5c foil . .  5 76 
Cuban S ta r, 16 oz pails 3 72
Chips, 10c .................... 10 20
Dills Best, 1% oz. . . .  79
Dills B est, 3% oz.......... 77
Dills B est, 16 oz..........  73
Dixie Kid, 1% f o i l ___  39
D uke's Mix, 5c .......... 5 76
D uke’s  Mix, 10c ........ 11 52
D uke’s Cameo, 1% oz. 41
D rum m ond, 5c ............  5 75
F  F  A 3 oz.................. 4 95
F  F  A, 7 oz..................11 50
F ashion , 5c ................  6 00
F ashion , 16 oz............... 43
Five Bros., 5c ............  5 60
Five Bros., 10c ...........10 70
F ive  cen t cu t P lug  . .  29
F  O B 10c .................. 11 50
F our Roses, 10c ..........  96
Full D ress, 1% oz. . .  72
Glad H and , 5c ..........  1 44
Gold Block, 1% oz. . .  39
Gold Block, 10c .........11 88
Gold S tar, 16 oz..........  38
Gail & A x N avy, 5c 5 95
Growler, 5c ..................  4 56
Growler, 10c ................  2 70
Growler, 20c ..............  2 63
G iant, 6c ........................  1 55
G iant, 16 oz. ................. 33
H and  M ade, 2% oz. 50
H azel N ut, 5c ..............  5 76
H oney Dew, 1% oz. . .  40
H oney Dew, 1 0 c ................. 11 88
H unting , 1% & 3% oz. 38
/ X  L, 5c ......................  6 10
I  X  L, in pails ..........  32
J u s t Suits, 5c . . : . . .  6 Oo
Ju st Suits, 10c ...........11 88
Kiln Dried, 25c ..........  2 45
King B ird, 7 oz............25 20
King B ird, 3 oz.....................11 00
King B ird, 1% oz.............5 70
La T urka, 5c .................5 76
Little  G iant, 1 lb. ___  28
Lucky S trike, 1% oz. 94
Lucky S trike, 1% oz. 96
Le Redo, 3 oz................ 10 80
Le Redo, 8 & 16 o z .. .  38

u
Rob Roy, 50c, doz........ 4 12
S. & M., 5c, g ro ss  . . . .  5 76 
S. & M., 14 oz. doz 
Soldier Boy, 5c 
Soldier Boy, 10c . . . .1 0  56
Soldier Boy, 1 It)...........4 80
Sw eet C aporal, 1 oz. . .  60
Sw eet Lotus, 5c . . . .  6 00
Sw eet Lotus, 10c ___12 00
Sw eet Lotus, p e r doz 4 85 
Sw eet Rose, 2% oz. 30 
Sw eet T ip Top, 5c . .  2 00 
Sw eet T ip Top, 3% oz. 38 
Sw eet T ips, % gro  10 08
Sun Cured, 10c .......... l i  75
Sum m er Tim e, 5c ___5 76
Slim m er Tim*, 7 oz. ..1  65 
Sum m er Tim e 14 oz. ..3 50
S tandard , 2 oz...............5 90
S tandard , 3% oz........... 28
S tandard , 7 oz...............1 68
Seal N. C., 1% cu t p lug  70 
Seal N. C., 1% G ran 63
T hree  F ea th e rs , 1 oz. 63
T hree  F ea th e rs , 10c 10 20
T hree  F e a th e rs  and

P ipe  com bination  ,
Tom & Je rry , 14 oz.
Tom  & Je rry , 7 oz. .
Tom & Je rry , 3 oz. .
T rou t L ine, 5c ........
T rou t Line, 10c ___10 00
T urk ish , P a tro l, 2-9 5 76
Tuxedo, 1 oz. bags 
Tuxedo, 2 oz. tin s  
Tuxedo, 4 oz. c a r t  
Tuxedo, 16 oz tin s  
Tw in  Oaks, 10c .
U nion Leader, 50c 
Union Leader, 25c .
U nion Leader, 10c . .1 1 6 0
Union Leader, 5c ____ 5 95
U nion W orkm an, 1% 5 76
Uncle Sam , 10c . . . . . 1 0  80
Uncle Sam , 8 oz...........2 20
U. S. M arine, 5c ___ 6 00
V an Bibber, 2 oz. tin  88
Velvet, 5c pouch ____ 1 44
Velvet, 10c tin  ............  1 92
V elvet, 8 oz tin  .............3 84
Velvet, 16 oz. c a n ___7 68
Velvet, com bination  cs 5 75
W ar P a th , 5c ..............  5 95
W a r P a th , 8 oz............... 1 60

Mop Sticks
L ro jan  sp rin g  ..............  90

..3  20 E clipse p a te n t sp rin g  85
g ross 5 95 No. 1 com m on ...........  so

No. 2 pa t. b ru sh  holder 85
Ideal No. 7 ....................  85
121t>. co tton  mop heads 1 45

2 25 
.3 60 
1 80 
8 75 
5 95

Pails
2-  hoop S tan d ard  ...........2 00
3- hoop S tan d a rd  ........... 2 35
2- w ire  C a b l e '.................2 10
C edar a ll red  b rass  ..1  25
3- w ire  Cable .................2 30
P a p e r E u rek a  .............. 2 25
F i b r e ................................. 2 40

Toothpicks
Birch, 100 packages ..2  00 Weal .......................  85
, ,  T rap s
Mouse, wood, 2 holes 22
Mouse, wood, 4 holes 45
Mouse, wood, 6 holes 70
Mouse, tin , 5 h o le s __ 65
R at, wood
Rat, sp rin g  ................ ] 75

„  T ubs
20-in. S tandard , No. 
18-in. S tandard , No 
16-in. S tandard , No 
20-in. Cable, No. 1 * 
18-in. Cable, No. 2 
16-in. Cable, No. 3 ! 
No. 1 F ib re  ....... ......

2 F ib re  .......... ! !
3 F ib re  ..............

No.
No.

7 50 
6 50 
5 50 

.8 00 

.7 00 

.6  00 
10 25 
9 25 

.8 25

M yrtle N avy, 10c ___11 80
M ytrle N avy, 5c ____ 5 94
M aryland Club, 5c . .  50
M ayflower, 5c .............. 5 76
M ayflower, 10c ........... 96
M ayflower, 20c ..........  1 92
N igger H air, 5c . , . . . 5  94
N igger H a ir, 10c ___10 56
N igger H ead, 5c ......... 4 96
N igger H ead, 10c ___ 9 84
Noon H our, 5c ............ 1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ...................5 76
Old E nglish  C urve l% oz 96
Old Crop, 5c ................. 5 76
Old Crop, 25c ............  20
P. S., 8 oz., 30 lb. cs. 19 
P . S., 3 oz. per gro. 5 70
P a t H and, 1 oz...........  63
P a tte rso n  Seal, 1% oz. 48 
P a tte rso n  Seal, 3 oz. . .  96
P a tte rso n  Steal, 16 oz. 5 00
Peerless, 5c ...................5 70
Peerless, 10c ..............  1 92
Peerless, 3 oz. ........... 10 20
Peerless, 7 oz............... 23 76
Peerless, 14 oz............... 47 52
P laza, 2 gro. cs..............5 76
Plow Boy, 5c ..............5 76
Plow  Boy, 10c ...........11 00
Plow Boy, 14 oz............. 4 50
Pedro, 10c ...................11 80
Pride of V irginia, 1% 77
P ilo t 5c ........................  5 76
Pilot, 7 oz. doz ...............1 05
Pilot. 14 oz. doz ..........  2 10
P rince  A lbert, 10c . .  96
P rince  A lbert, 8 oz. . .  4 92 
P rince  A lbert, 16 oz. . .8 4 0
Queen Quality, 5c ___ 48
Rob Roy, 5c foil ____ 5 90
Rob Roy, 10c gross ..10 20 
Rob Roy, 25c doz.......... 2 10

W ave Line, 3 oz..........  40
W ave Line, 16 oz. . .  40
W ay up, 214 oz........... 5 75
W ay up, 16 oz. pails  . .  31
W ild F ru it, 5c ..........  5 76
W ild F ru it, 10c ........ 11 52
Yum Yum, 5c ..........  6 00
Yum  Yum, 10c .......... 11 52
Yum Yum, l ib .,  doz. 4 80

T W IN E
Cotton, 3 ply .................. 21
Cotton, 4 ply ................ 21
Ju te , 2 ply .....................14
H em p, 6 p ly  ................ 13
F lax , m edium  ................ 24
W ool, 1 n>„ bales ........  6

VINEGAR
W h ite  W ine, 40 g ra in  8% 
W hite  W ine, 80 g ra in  11% 
W hite  W ine, 100 g ra in  13
O akland V inegar & Pickle 

Co.'s B rands. 
H igh land  apple c ider ..18 
O akland apple c ider ..14
S ta te  Seal su g a r  ........ 12
O akland w hite  pickling  10 

B ackages free.
W ICKING

No. 0, pe r gross .......... 30
No. 1, per gross .......... 40 *
No. 2, per g ro ss  .......... 50
No. 3, p e r g ross .......... 75

W OODENW ARE
B askets

B ushels ..........................  1 00
B ushels, w ide band  . .  1 15
M arket ............................. 40

.Splint, la rg e  ................  3 50
Splint, m edium  ........... 3 00
Splint, sm all ..............  2 75
W illow, C lothes, la rg e  8 25 
W illow, C lothes, sm all 6 25 
W illow , C lothes, m e’m  7 25

B u tte r  P la te s  
W ire  E n d  o r  Ovals.
% lb., 250 in  c ra te  
% lb., 250 in  c ra te
1 lb., 250 in  c ra te
2 lb ., 250 in  c ra te
3 lb ., 250 in  c ra te
5 lb., 250 in  c ra te

C hurns
B arre l, 5 gal., each 
B arrel, 10 gaL, each  . .2  55 

C lothes P ins 
Round H ead.
4 inch, 5 g ross ............... 45
4% inch, 5 g ross ............... 50
C artons, 20 2% doz. bxs. 55

Egg C ra tes  and  F illers 
H u m p ty  D um pty, 12 dz. 20
No. 1, com plete ............. 40
No. 2, com plete ..........  28
Case No. 2, fillers, 15

se ts  ........................  1 35
Case, m edium , 12 se ts  1 15

Y east Foam , 
Y east Cream , 
Y east Foam ,

A X L E  G R E A S E

1 lb. boxes, p e r g ross 9 00 
3 lb. boxes, p e r gross 24 00

B A K IN G  P O W D E R  
Royal

10c size . .  90
%Ib. cans 1 35 
6 oz. cans 1 90 
%lb. cans  2 50 
%ib. cans 3 75 
lib . cans 4 80 
ilb . cans  13 00 
•lb. c an s  21 50

C IG A R S
Johnson  C igar Co.’s  B rand

Cork
F aucets

lined, 8 in ........... . .  70
S. C. W ., 1,000 lota . 
E l P o r ta n a  ..............

. ..3 1  
- - -??Cork lined, 9 n ........... . .  80 E v en in g  P ress  ............ . . 32

Cork lined, 10 in. . . . .  »0 E x em p la r ....................... . ..3 2

W orden G rocer Co. B rand 
B en H u r

P erfection  ...........................35
Perfection  E x tra s  . . . . . .3 5
Londres ...............................85
Londres G rand .................35
S tan d ard  .............................35
P u ritan o s  .............................35
Panate llas , F inas ........... .36
Panate llas . Bock ...............35
Jockey Club .......................35

C O C O A N U T
B ak er's  B razil Shredded

Tip Top, B lend, l ib ..............
Royal B lend .................... .
Royal H igh G rade ..............
Superior B lend ....................
Boston Com bination ..........

D istribu ted  by Judson  
Grocer Co., G rand R apids; 
Lee & Cady, D etro it; Sy
m ons Bfos. A  Co., S ag i
naw ; Brown, D avis A  
W arner. Jack so n ; Gods- 
m ark , D urand & Co., B a t
tle Creek; F ielbach  Co., 
Toledo.

S A F E S

B ig M aster, 100 blocks 4 00
G erm an M ottled .......... 3 50
G erm an M ottled, 5 bxs 3 50 
G erm an M ottled, 10 bx  3 45 
G erm an  M ottled, 25 bx  3 40 
M arseilles, 100 cakes . . ( 0 0  
M arseilles. ISO cks 5c 4 00 
M arseilles, 100 ck toll 4 00 
M arseilles. %bx to ile t 2 10

Proctor &  Gamble Co.
Lenox ............ 3 00
Ivory, 6 oz......................... 4 00
Ivory, 10 oz......................6 75
Star ..................................3 85

T radesm an  Co.’s B rand

10 5c pkgs., p e r case 2 60 
36 10c pkgs., p e r case 2 60 
16 10c and  38 5c pkgs.,

per. case .................. 2 60
C O F F E E
Roasted

D w inell-W righ t Co.’s B’ds

W ashboards
B ronze Globe ............  2 50
D ewey ............................. 1 75
Double Acm e .................3 75
Single Acm e .................3 15
Double P ee rle ss  ...........3 75
Single P eerless  .............3 25
N o rth e rn  Queen ...........3 25
Double Duplex .............3 00
Good L uck ..............  2 75
U niversal ........................ '3 00

W indow C leaners
in ............................................1 65

H  Jn ................................... .. 85
16 in ............................................2 30

Wood Bowls
13 in. B u tte r  ...................1 60
15 in. B u tte r  ...................2 25
17 in. B u tte r  .................4 15
19 in. B u tte r  ...............6 10
A ssorted, 13-15-17 ___ 3 00
A ssorted, 15-17-19 ___ 4 25

W RA PPIN G  PA PE R
Common S traw  ..........
F ib re  M anila, w h ite  ., 
F ib re  M anila, colored
No. 1 M anila  .............. .
C ream  M anila ............ .
B u tchers’ M anila ____

W ax  B u tte r, rolls ........ 19
Y E A S T  C A K E

M agic. 3 doz.................... 1 15
Sunlight, 3 doz...............1 00
Sunlight, 1% doz. ___  50 .

3 doz. ..1  15 
3 doz. . .  1 00 
1% doz. 58

Full lln* of fire an d  b u r
g la r proof safes  k e p t in 
stock  by th*  T radesm an  
Company. T h irty -five  sizes 
and  sty les on hand  a t  all 
tim es—tw ice a s  m any  safes 
as a re  carried  by an y  o ther 
house in th e  S ta te . If you 
are  unable  to  v isit G rand 
R apids an d  inspect the  
line personally, w rite  for 
quotations.

SO A P
Gowans & Sons Brand.

W hite House, l ib . . . .  
W hit*  House, 21b. . . .  
Excelsior, B lend, lib  
Excelsior, Blend, 21b!

Single boxes ...................3 00
Five box lots .................2 95
Ten box lo ts  .................2 90
T w enty-five box lo ts  . .2  85

L au tz  Bros. & Co. 
Acme, 30 bars, 75 tbs. 4 00 
Acme, 25 bars , 75 lbs. 4 00 
Acme, 26 bars , 70 lbs. 3 80 
Acme, 100 cakes . . . . . . 3  25

B lack  H aw k, one box 2 50 
B lack  H aw k, five bxs 2 40 
B lack  H aw k, te n  bx s  2 25

A. B. W risley
Good C heer ..................... 4 00
Old C ountry  ...................3 40

Soap Pow ders 
Snow Boy, 24s fam ily

size ..........................  3 75
Snow Boy, 60 5c ....... 2 40
Gold D ust, 24 la rge  ..4  50
Gold D ust, 100-5c ..  4 00
K irkoline, 24 41b............ 3 80
P earline  ......................   3 75
Soapine .............................4 oo
B ab b itt’s  1776 ............. 3 76
Roseine .................. .........3 59
A rm our’s  ........................ 3 70
W isdom  ............................ 3 80

Soap Compounds
Jo h n so n ’s  F ine  ............ 5 10
Jo h n so n ’s X XX ...........4 25
R ub-N o-M ore .................3 85
N ine O’clock ...................3 30

Scouring
Enoch M organ’s Sons

Sapolio, g ross lo ts ___ 9 50
Sapolio, ha lf gro. lo ts 4 85 
Sapolio, single boxes 2 40
Sapolio, h and  .................2 40
Scourine M anufac tu ring  Co
Scourine, 50 cakes ___ 1 80
Scourine, 100 cakes . . . 3  50

2
3
4
4
3
2%

13
20 l l i i i

SLATE SH IN G L E S

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Fil/e Years Wear

Beware of Imitations. For Particulars Ask for Sample and Booklet. 
Write us for Agency Proposition. Distributing Agents at 

Detroit SaSLansinir Kalr w i i °  a Tol5 i°  . Columbus Rochester Boston

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND R A P ID S, MICH.

Four Kinds of Coupon Books
are manufactured by us and all sold on the same basis, 
irrespective of size, shape or denomination. We will 
send you samples and tell you all about the system if you 
are interested enough to ask us.

Tradesman Company Grand Rapids, Michigan
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BUSINESS-WANTS DEPARTMENT
\ i K t i s e me n t \  inserted under this head tor two cents a word the first insertion and one cent a word for each 

h1,:-nt continuous insertion. No charge less than 2r> cents. Cash must accompany all orders

BUSINESS CHANCES.

Secret of success in  grocery  busi
ness. T h irty -o n e  y ears’ experience. New 
plans, form ulas, m ethods. Booklet, 65 
pages, 40 ch ap ters . F if ty  cents. S. R upp 
Graibill, 819 Colum bia Ave., L an caste r, 
P a . _________________ •__________160

F o r  Sale-—A  good clean  s tock  of fa rm  
im plem ents an d  a  sm all s tock  of h a rd 
w are, lu b rica tin g  oils, p a in ts  aind v a rn 
ishes, an d  a  large s tock  of fa rm  an d  g a r 
den seeds. L ocated  in  ai tow n of abou t 
2,000 in h ab itan ts , fifteen m iles n o rth  of 
G rand R apids, M ich. V ery best fa rm in g  
coun try  in M ichigan. W ill invoice abou t 
$10,000. R eason fo r selling, poor health . 
A ddress Lock Box 96, S p arta , Mich.

______________ 157
F o r Sale—H a rd w are  a n d  im plem ent 

stock . One of th e  finest business propo
sitions in th e  f ru it belt. L arge  te rrito ry ! 
F in e  bu ild ing  and  th e  best location  in 
tow n of 1,500 population. Clean u p -to - 
d a te  stock . A pril cash  sales, $1,640.90. 
S tock abou t $6,000. M ust sell on account 
of o th e r business. Investiga te . A ddress 
No. 165, care  M ichigan T radesm an . 165

B argains  in soda foun ta in  and  m etal 
goods. A ndrew s new  w ire  chairs, $1.18, 
30 inch  tab les, $2.85, 24 inch tab les, $2.65, 
24 inch stools, $1, 26 inch  stools, $l.l(h 
M ichigan S tore  & Office F ix tu re s  Co., 
929-931 O tta w a  Ave., G rand R apids, Mich.

154

A U C T I O N E E R
Stocks of merchandise quickly converted 

into cash by my special auction sales 
methods. I obtain highest possible cash 
prices. Terms reasonable. Sales anywhere 
in the United States. Bank references.

Geo. P. Dykman. Auctioneer. No. 301 Al
lentown National Bank Bldg.. Allentown. Pa.

A m  m ak ing  $200 every  w eek w ith  o rig 
ina l w a tch  proposition. T h ere ’s room  fo r 
you to  do th e  sam e. H . F . W alker, Box 
56, College S tation , Texas.__________ 155

F o r Sale—A n o ld-estab lished  re s ta u r
an t, o r will sell fix tu res an d  re n t bu ild 
ing. A b a rg a in  fo r th e  r ig h t paffty. Lock 
Box 124, H artfo rd , Mich.___________ 147

F o r Sale—N ew  stock  of general m er
chandise, c leared  $2,500 la s t year. Chance 
to  m ake m ore th is  year. Good reason 
fo r selling. A ddress No. 151, care  
T radesm an ._________________  151

A salesm an  m ak ing  la rge  and  sm all 
tow ns, calling  on a ll lines of trade , over 
17 counties out of G rand R apids, by auto, 
w an ts  a  quick  selling  spec ia lty  thalt’s  
new  and  righ t. L. E . H ., care  M ichigan 
T radesm an .________________  156

F o r Sale—Stock of groceries, d ry  goods 
and  shoes. L ocated  in  good fa rm in g  coun
try . T rade  estab lished  over 40 years. No 
price  cu tting . R en t cheap. Invoice abou t 
$3,600. N o trad e s. Reajson fo r  selling o th 
e r  business. A ddress 999, care  T rades- 
m an, __________________ 171

F o r Sale—M y hom e a t  T hornapple  
Lake, consisting  of house, s to re  an d  fix
tu re s  an d  ice. A n ideal place. M iss E v a  
H oughta lin , Quim by, M ich.__________ 170

F o r  Sale—Good clean  s tock  of s tap le  
groceries, m an u fac tu rin g  tow n of 6,000, 
S ou thern  M ichigan. Invoice ab o u t $1,500' 
cash. L. R. W ertm an , T hree  R ivers, 
M ich.________________________________168
• I have a  good clean, well k ep t s tock  of 
v a rie ty  goods. W ho w a n ts  i t  a t  th ree - 
fo u rth s  of inven to ry?  A t th is  p rice  you 
could m ove i t  p rofitab ly  if p re sen t loca
tion  does n o t su it. A ddress Lock Box 
351, K alkaska , Mich.________________164

F o r Sale—D rug  s to re  stock , invoices 
$3,000; $600 soda foun ta in . S tock  consists 
of d rugs, school books, phonographs, 
kodaks an d  supplies. L ocated  in  S ou th
ern  M ichigan on L. S. &  M. S. Ry. F in 
e s t s to re  in  B ran ch  county. Tow n h as  
e lectric  lig h ts  a n d  w a te r  wonks A ddress 
F red  P . E llis, Local A gen t N ationa l Co
opera tive  R ea lty  Co., B ronson, Mich.
______________  161

For Sale—Stock dry goods, shoes and 
ladies’ ready-to-wear. Best location. 
Good established trade. City 10,000 pop
ulation, 25 miles interurban electric road. 
Address Samuel Hart, 800 and 802 S. 
Square. Marlon, 111.____________ 13 7

Auction Sale—Stocks of merchandise 
turned into cash anywhere in the United 
States and Canada by the Auction Meth
od. Best service guaranteed, yor dates 
and information, address Henry Noring, 
Auctioneer, Speaks English and German. 
Casenovia, Wis. 112.

Popcorn C rispettes—Stop here. W rite  
me a  le tte r  fo r th e  s to ry  of m y success 
w ith  popcorn c rispettes . I t ’s  a  g re a t 
reading . T he g re a t  b ig  p ic tu res  illu s tra t
ing  m y s to ry  a re  in te res tin g . N o m a tte r  
w h a t you a re  p lann ing  o r w h a t a d v er
tisem en ts  you’ve answ ered , g e t m y sto ry  
anyhow . U nless you can  m ake b e tte r 
th a n  $500 a  m onth , you’ll be m igh ty  glad 
you sen t fo r it. H . W . E ak in s  m ade 
$1,500 firs t m onth  in  L ouisiana on m y 
proposition. T he c rispette. business is a  
g re a t th in g —a  w onderfu l’ m oneym aker. 
Now is th e  b est tim e to  s ta r t.  I  tell 
you how—show  you how to  g e t in righ t. 
W rite  m e now—ju s t a  line. T.ou’ll never 
re g re t it. A ddress m e personally. W . Z . 
Long, 67 H igh  St., Springfield, Ohio;
___________________ __________________138

A uctioneers—W e have been closing out 
m erchandise  s tocks fo r y ears  a ll over th is  
country . I f  you w ish  to  reduce or close 
out, w rite  fo r a  d a te  to  m en w ho know 
how. A ddress F e rry  & Caukin, 440 South 
D earborn St., Chicago, 111.___________ 134

F o r Sale—One of th e  finest equipped 
grocery  an d  m ea t m a rk e ts  in  a  c ity  of 
12,000 in h ab itan ts , located  in  C entra l 
M ichigan in  a n  excellent fa rm in g  com 
m unity . Good location an d  a  good trade. 
A ba rg a in  if sold a t  once. Good reasons 
fo r selling. A ddress X, care  T radesm an . 
____________________ _________________131

F o r R ent—Store, 821 Division Ave. S'., 
22x90, good d ry  basem ent Under all, righ t 
side of th e  s tre e t in  h e a r t of business 
d is tric t of south  end. C en ter of ra ilroad  
trade. E leg an t location fo r anyth ing . F o r 
fu r th e r p a rticu la rs  address  o r call B. S. 
H arris , 819 D ivision Ave. S., G rand R ap- 
ids, Mich._____ __________________  125

F o r Sale—F o r cash, P rin g le ’s v a rie ty  
s tore . Lead, S. D. Good business, clean 
stock , no s tick ers . Popu la tion  10', 000. 
C en ter of gold m in ing  region of th e  w on
derfu l B lack  H ills. N o crop failures. 
________________________________________  115

I  pay  cash  fo r stocks o r p a r t  s tocks 
of m erchandise . M ust be cheap. H . 
K aufer, M ilwaukee. W is._____________ 92

F o r Sale—Incom e business p ro p erty  lo
cated  on m ain  s tre e t in  Cadillac, M ichi
gan. 75 foot fron t, paved, w ith  fu rn itu re  
and  s to rag e  business if desired. Reason 
fo r selling, old age. T erm s, cash . F o r 
p a rticu la rs  w rite  ow ner. L. B. 104, Cad- 
illac, M ichigan._______________________ 60

C ream ery  F o r  Sale—'Located in  good 
fa rm in g  coun try , 20 m iles from  an y  o th e r 
c ream ery . Equipped w ith  la te s t m ach in 
e ry  an d  in  good conditon. A ddress B elt 
Valley C ream ery , Belt, M ont. 41

C ash fo r  your business o r rea l e sta te . 
I  b rin g  buyer a n d  seller toge ther. No 
m a tte r  w here  located  i f  you w a n t to  buy, 
sell o r exchange an y  k ind  of business or 
p roperty  anyw here  a t  an y  price, address 
F ran k  P . C leveland, R eal E s ta te  E xpert, 
1261 A dam s E x p ress  B uilding, Chicago, 
Illinois. 984

F o r Sale—One of th e  fre sh e st stocks 
of groceries in  M ichigan an d  located  in 
th e  b e st tow n in  th e  S ta te . F o r  fu r th e r  
p a rticu la rs  ad d ress  Lock Box 2043, N ash 
ville, M ich. 976

Will pay cash for stock of shoes and 
rubbers. Address M. J. O., care Trades
man._______________________ 221

Safes Opened—W. L. Slocum, safe ex
pert and locksmith. 66 Ottawa street.
Grand Rapids, Mich.___________ 104

For Saif—In Central Michigan, clean 
grocery stock and fixtures, corner loca
tion, town of 12,000. A bargain if sold 
at once. Health, cause of selling. Ad- 
dress No. 882, care Tradesman. 882 

Merchandise sale conductors. A. E. 
Greene Co., 414 Moffat Bldg., Detroit. Ad
vertising furnished free. Write for date, 
terms, etc.___________________ S49

HELP W ANTED.
W an ted —R egistered  p h a rm ac ist. M ar

ried  m an  betw een 30 and  40 y ea rs  old 
preferred . F o r dow n tow n d ru g  store. 
S ta te  experience; give references, s ta te  
sa la ry  expected  fo r first th re e  m onths 
and  th e  y ea r following. T h is  is  a  good 
opportun ity  fo r a  m an  of ab ility  an d  good 
haDits. A ddress Schrouders, G rand RNp- 
ids, Mich. 163

Wanted—Clerk for general etore. Musi 
be sober and industrious and have som' 
previous experience. References required 
Address Store, care Tradesman. 242

SITUATIONS W ANTED.
T oung  m an  w ishes position a s  c lerk  in 

s tore . Good reference. F o u r y ears  la s t 
place. H . M. R., care  T radesm an . 169 

Want ads. continued on next page. ’

Here is a Pointer

Your advertisement, 
if placed on this page, 
would be seen and read 
by eight thousand of 
the most progressive 
merchants in Michigan, 
Ohio and Indiana. We 
have testimonial let
ters from thousands of 
p e o p l e  who h a v e  
bought, sold or ex
changed properties as 
the direct result of ad
vertising in this paper.

M ic h ig a n  T r a d e sm a n
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GONE BEYOND.
(Continued from page twenty-six) 

ed motives; is seldom deceived when 
he measures a man, but once deceiv
ed, mentally erases the deceiver from 
his list of friends. He is not vindic
tive and never follows an enemy, 
but i f . the latter needlessly crosses 
his path he is likely to remember 
that in the past he has had trouble 
with H. B. His crowning merit and 
strength are that he is true to his 
friends, and this inspires his associ
ates with confidence in his leader
ship. To sum it all up, he is a man 
of btains and ideas, who is capable of 
forming combinations and, with the 
friends he has made and holds, can 
carry them forward with energy to 
successful results.

Why Does Your Boy Beat You Into 
Town?

The Agricultural Committee of the 
Illinois Bankers’ Association contrib
utes to the campaign for better agri
cultural education, by a series of 
cards which are in the nature of 
“heart to heart talks” with farmers. 
One of a recent series reads as fol
lows:

Every once in a while, and some
times oftener than that, I find some 
farmer wondering why the boy wants 
to leave the farm. Why wonder? Es
pecially when you know that the boy 
knows that you really want to do the 
same thing as soon as you have sav
ed up enough money to do it in the 
way that you want to do. Is it not 
a fact that too many of you, by your 
daily lives and examples, are teaching 
him that the farm is only a place on 
which to work hard, and to live hard
er? And for what? To make enough 
money to move into town after you 
are too old to enjoy things, and when 
your spending muscles have been 
paralyzed by year? of inaction and 
disuse. If your daily lives are along 
those lines, do not be surprised if your 
boy beats you into town by several 
years. And it may be that it will 
require years of tramping over the 
crippling pavements of the city be
fore he realizes that after all the 
plowed ground was easiest on his 
corns and conscience—and far better 
for his comfort. By teaching him, 
both by precept and example, that 
the farm is not merely a place to 
work and win wealth, by the sacri
fice of many pleasures. But to teach 
him that the farm is the best place 
God ever invented on which to live, 
broad, free, efficient, serviceable, 
helpful human lives. Thousands and 
thousands of such lives have been 
lived on the farm. Thousands and 
thousands of such lives are being 
lived to-day upon the farm, out in 
the open of God’s sunshine. And it 
is because of this fact, in a large de
gree, that this country is great and 
good—and growing better.

Another one on freight rates and 
bad country roads is right to the 
point. It reads like this:

No leading farmer was ever elected 
to the state legislature who did not 
feel himself thoroughly competent to 
“wrassle” with such trifling questions 
as those involved in the immediate 
reduction of the rates on every rail

road in the state. And he feels per
fectly free, to do, regardless of the 
fact that he has no proprietary inter
est in the railroad. It is true that the 
farmer does own a road, doing both 
a freight and passenger business. 
Generally speaking, it is the poorest 
road that lies out of doors. It is 
the poorest built road, generally, that 
ever happened. The road that the 
farmer owns runs right by his own 
farm. The freight rates on it are so 
high as to be an outrage. If the 
railroads were as poorly built, kept 
in as poor repair and charged such 
preposterous rates, there would be a 
revolution in this country. . And we 
could have no more farmers’ insti
tutes until the farmers got .back from 
the war. This road that the farmer 
owns is the common, or garden va
riety, of dirt road, found everywhere 
in America and Hlinois. To haul 
wheat over it for the average dis
tance of less than ten miles costs 
$1.80 per ton. The rate on European 
roads, of the same class, is only 
10 to 20 cents per ton. It costs more 
per bushel to haul wheat the aver
age distance from an American farm 
to the railroad station than it does 
to transport it from New York to 
Liverpool, a distance of 3,100 miles. 
Not being a high-browed professor 
from a state agricultural college, I 
have forgotten the number of the ag
ricultural department bulletin where 
I got the figures. But they are 
right. The unnecessary and extrav
agant cost of haulage on the poor 
country roads of this State is one of 
the heaviest taxes that the farmer 
pays. In the name of common 
sense why doesn’t he reduce the 
freight rate on the dirt roads before 
he asks for any further reduction on 
the iron road. He owns the dirt 
road. He does not own the other. 
But he can only reduce the rates on 
his own road by learning from the 
men who have reduced rates on the 
iron road. He can do it by cutting 
down grades, by building scientific 
and permanent roadbeds, by building 
heavier and permanent bridges, by 
improving his motive power and roll
ing stock. The King road drag 
should be as common on the dirt 
road as the hand car and section 
gang are on the iron one.

It is reported that Professor 
Barnes, of McGill University, has in
vented a micro-thermometer, by the 
use of which the presence of icebergs 
can be detected two miles away to 
the leeward and seven miles to the 
windward. He is in London just now 
and tested his apparatus on the voy
age over and claims that the instru
ment will reveal the proximity of 
land as well as of ice. This is a very 
important discovery if it will do all 
that he claims for it and will add 
very materially to the safety of ocean 
travel. Its general adoption on all 
ships sailing the seas is reasonably 
assured, the more So because just 
now the Titanic disaster has prompt
ed ship owners to adopt every device 
which promises to be a real protec
tion to the boat and its passengers.

NEW YORK MARKET.

. Special Features of the Grocery and 
Produce Trade.

Special Correspondence.
New York, May 20 — While the 

congressional investigation into the 
matter of cofiee valorization has been 
a great topic of conversation, jt is 
generally thought that nothing will 
come of it and that Mr. Seilcken’s 
offer of a wager of $100,000 to that 
effect will have no takers. Mean
time spot coffees have shown very 
little activity. Receipts at primary 
points are reported larger than for 
some time and this has had more ef
fect than anything else in causing 
some slight decline in the speculative 
market. Spots may be slightly weak
er than a week ago, but prices are 
practically the same—14J4@14^c for 
Rio 7s in an invoice way. In store 
and afloat there are 2,181,704 bags, 
against 2,381,524 at this time one year 
ago. Milds, in company with Bra- 
zalians, are very slow and at the 
close good Cucuta is worth 16%c.

Something like a slump has occur
red in the tea market and for the mo
ment the “boys” are in anything but 
a jubilant mood. Stocks in the hands 
of dealers cost something more than 
they will freely sell for to-day and 
the trade is waiting to see if the tide 
will not turn. Sales are usually of 
pretty small lots.

Refined sugar is moving very slow
ly, notwithstanding some decline, and 
buyers are not disposed to purchase 
much, if any, ahead of current re
quirements. One refiner quotes 5c, 
but whether this will be the prevail
ing rate is uncertain.

Everything favors the “seller in the 
rice market. Stocks are being rapid
ly reduced and the situation in the 
flooded district is such that no one 
can hope for anything like a normal 
crop. Prime to choice domestic, 5j^ 
@5%c.

Spices are firm. The demand has 
been all that could 'be looked for 
from grinders and prices are firm, al
though practically without change.

Molasses is unchanged. The en
quiries are limited to small lots and 
the season is so far advanced that 
only summer trade can be expected 
from now on. Syrups are in light 
supply and quiet.

Spot tomatoes, desirable 3s, are 
worth $1.25, but the amount that 
could be bought at this price would 
not be mountainous in proportions. 
Little has been done the past week 
in futures and neither buyer nor sell
er seems particularly anxious over 
the situation. The condition of the 
canned goods market is quite satisT 
factory—more so than for some 
months. Crop prospects in New 
York State are generally reported 
good.

Butter is on the downward grade. 
Receipts have been ample enough to 
meet all demands—and more, too. At 
the close creamery specials are quot
ed at 30@30^c; fiorsts, 29@29J^c; 
imitation creamery, 25@25j4c; fac
tory, 23J^@25c.

The demand for cheese has been 
mostly for small quantities. The sup
ply , is not overabundant, but shows

an increase from week to week. Full 
milk is worth 16J4c.

are quiet under the influence 
of more liberal supplies. Best West
ern, 21@21J^c, with good supplies at 
19c or thereabout.

Manufacturing Matters.
Detroit — Schloss Bros., manufac

turers of clothing, have merged their 
business into a stock company un
der the style of the City Clothing Co., 
with an authorized capital stock of 
$2,000, all of which has been subscrib
ed and paid in in cash.

Detroit—The Delphie Special Man
ufacturing Co. has engaged in busi
ness to manufacture and sell, at 
wholesale and retail, automobile 
parts and accessories, patent can 
openers and general machine work, 
with an authorized capitalization ot 
$20,000, all of which has been sub
scribed and paid in in property.

Detroit — Directors of Frederick 
Stearns & Co., manufacturing pharma
cists, have elected Wayland D. 
Stearns, Vice-President and Treasur
er to succeed Frank C. McLaughlin, 
who retires from active connection 
with the business and with his family 
leaves Detroit this week for an in
definite stay abroad. Mr. Stearns re
tains his former position of General 
Manager of the company. Thomas 
Bennett was made second Vice-Pres
ident, and David M. Gray, Secretary. 
Mr. McLaughlin has been connected 
with Frederick Stearns & Co. more 
than thirty years and for about twen
ty years had filled the positions he 
now relinquishes.

The Twilight Club of New York 
City had a dinner one evening re
cently, at which 150 members were 
present, who heard two men, who 
had been thieves and served time, 
tell of their views on the subject of 
stealing. When the lights were turn
ed out a man’s voice was heard. It 
was the first thief, who is now a 
broker selling stocks for a living. He 
said he was not in the business be
cause he had turned honest, but be
cause it is safe and within the law. 
The second former convict spoke un
der the glare of electric lights, for 
he has reformed and is not ashamed 
to be seen. He told of his reforma
tion at a mission when the song, 
“Abide With Me,” marked the turn
ing point in his life, and ended by 
saying: “The lights in front of the 
rescue homes are not half as bright 
as the lights that shine in front of 
the saloons.” The contrast between 
the two men was so marked as to 
make a strong impression on the din
ers, who are discussing crime and the 
causes of crime.

In these days of beauty specialists, 
it costs a man almost as much to 
keep his wife in repair as to keep his 
automobile in good order.

F o r Bale—Good re ta il  shoe  an d  rubber 
business. Goods m ade b y  RIndge, K alm - 

Logie & Co., L td ., G rand  R apids 
an d  F . M ayer & Co., M ilw aukee, W ls. 
O w ner desires to  re tire  from  business. 
H . F iebing, M uir, M ich. 173

F o r Sale—A t invoice, $1,200 s to ck  of 
h a rd w are  an d  g roceries  in  co u n try  on 
ra ilroad . D oing fine business. (Wish to  
sell a t  once. A ddress No. 172, c a re  
T radesm an . 172



Vm HCTwÿ wBtoero

You camiot imagine a better built shoe than this 
for summer farm wear. Single sole Goodyear weft 
inade over a foot comfort last out of soft but tough 
wearing Gambier leather.

A popular priced quick seller that's a boon to the 
feet of the man with a large understanding:

Rindge, Kalmbach, Logie & Co., Ltd 
Grand Rapids, Mich.

O ld  T y m e  G r a h a m

Made from the 
Choicest Michigan Wheat

Stone Ground in 
The Old Tyme Way

Milled especially 
' for us

Judson Grocer Co.
Grand Rapids, Mich.

The One Universal 
Cereal Food

The one universal staple “breakfast food” 
that has survived the ups and downs of public 
fancy and is eaten in every city and hamlet in 
the United States and Canada is

Shredded Wheat Biscuit
The plans for increasing the consumer 

demand in 1912 are more extensive and far- 
reaching than ever. Are you ready to help us 
supply this increased demand?

Shredded Wheat is now packed in neat, 
substantial, wooden cases. The thrifty grocer 
will.sell the empty cases for 1« or I5c, 
thereby adding to his profits.

The Shredded W heat Company
Niagara Falls, N. Y.

WISE
GROCERS
SUPPLY“QUAKER"

B R A N DCOFFEE
vîr.vîft-iKjl ia s

illË iii

W O R D EN
GROCER
CO.

GRAND RAPIDS



Mackinaws
Are

Ideal
For

Winter

BECAUSE they are cut from blanketings woven by the famous Dobson Mills, whose* blanketings are noted not only for their exceo- 
tional wearing qualities, but for their beautiful patterns. Their richness in appearance putting them in a class by themselves.

BECAUSE they are cut Norfolk style over full size patterns, are thirty-four inches long and have an extra large shawl collar All 
seams piped with heavy sateen leaving no raw edge. Made by skilled coat makers on the latest and most improved machinery.

BECAUSE the construction of the cloth is such as to make it practically waterproof and the weight of the material and makeup of 
the coat assures the wearer of warmth, durability «and comfort.

WRITE FOR SAMPLES

WHY are The Ideal Clothing Co.’s Mackinaw Coats Best?

Re n o w n e d  Fo r

FlTANpWfeAR


