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Ever a Song Somewhere

There is ever a song somewhere, my dear,
There is ever a something sings alway;

There s the song of the lark when the skies are clear, 
And the song of the thrush when the skies are gray.

The sunshine showers across the grain,
And the bluebird trills in the orchard tree;

And in and out, when the eaves drip rain,
The swallows are twittering ceaselessly.

There is ever a song somewhere, my dear,
Be the skies above or dark or fair; *

There is ever a song that our hearts may hear—
There is ever a song somewhere, my dear— .

There is ever a song somewhere!

There is ever a song somewhere, my dear,
In the midnight black or the midday blue;

•The robin pipes when the sun is here,
And the cricket chirrups the whole night through.

The buds may blow and the fruit-may grow,
And the autumn leaves drop crisp and sere;

But whether the sun, or the rain, or the snow,
There is ever a song somewhere, my dear.

There is ever a song somewhere, my dear,
Be the skies above or dark or fair;

There is ever a song our hearts may hear—
There is ever a song somewhere, my dear—

There is ever a song somewhere!

James Whitcomjb Riley.

Nothing to Do But Work

Nothing to do but work,
Nothing to eat but food,

Nothing to wear but clothes,
To keep one from being nude.

Nothing to breathe but air,
Quick as a flash ’tis gone; 

Nowhere to fall but off,
Nowhere to stand but on.

Nothing to sing but songs,
Ah, well! Alas! Alack!

Nowhere to go but out,
Nowhere to come but back.

Nothing to read but words,
- Nothing to cast but votes, 

Nothing to hear but sounds,
Nothing to sail but boats.

Nothing to comb but hair,
Nowhere to sleep but in bed, 

Nothing to weep but tears,
Nothing to bury but dead.

Nothing to see but sights,
Nothing to quench but thirst, 

Nothing to have but what we’ve got, 
Ihus through life we’re cursed.

Nothing to strike but a gait, 
Everything moves that goes, 

Nothing at all but common sense 
Can ever withstand these woes.

Ben King.



M M M iCandy for Summer
COFFY TOFFY,- NONA YS, ‘ FUDGES, kinds), LADY

BONNIE BUTTER ,
Individuals, firms and corporations having a large reserve, a 

surplus temporarily4 idle or funds awaiting investment. In  choos
ing a depository must consider first of all the safety of this money.

'No bank could be safer than The Old National Bank of 
Grand Rapids, Mich.« with its large resources, capital and 
surplus, its rigid government supervision and its conservative 
and able directorate and management. „

The Savings Certificates of Deposit of this bank form an ex
ceedingly convenient and satisfactory method of investing your 
surplus. They are readily negotiable, being transferable by in
dorsement and earn interest at the, rate of % if left a year.

They won’t get soft or sticky. Sell all the time.
Ask us for samples or tell our salesman to show them to you. 
We make a specialty of this class of goods for Summer trade.

Putnam Factory, Nat. Candy Co., Inc
Grand Rapids, Mich, j

Distributors of J, Hungerford Smith’s Soda Fountain Fruits and Syrups,
; Hires Syrup. Coco Cola and Lowney’s Fountain Cocoa.

THE OLD NATIONAL BANK
GRAND RAPIDS, MICH.

N ew  N o. 177 Monroe A ve. ::: Old N o. 1 Canal S t

O u tin g s  and F la n n e le tte s
Foster, Stevens & Co

Wholesale Hardware
A well selected stock of Outings and Flannelettes 

is a mighty important factor in any store.
Not alone for the immediate profit resulting from 

their sale. But the merchant, who has a fine selec
tion of these cloths, will bring customers to his store.

We have a fine complete line to select from rang
ing in price from cents per yard and upwards.

1 0  and 12 M onroe St.

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Mich,

W f o R D E N  f i R O C E R  C O M P A N Y

The Prompt Shippers
Are manufactured by us and all sold on the 
same basis, irrespective of size, shape or 
denomination. Free samples on applica
tion. y '

TRADESMAN COMPANY, Grand Rapids, Mich.
G r a n d  R a p id a ,  M id i ,

Buffalo
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BE MORE SPECIFIC.
A girl w rote to playm ates of child

hood, “I ’m going to Lake Blue next 
Saturday. Be sure to meet me there. 
I shall wear a black hat, shoes, and 
dress and a light linen coat. I wea- 
my hair in one heavy braid and am 
rather stou t.” Poor child! She failed 
to realize that the little country re 
sort had grown to one with thous
ands of comers and goers every day. 
And so the m eager description, which 
m ight apply to  many others, stood 
little chance of being verified.

Some of the advertising of the 
present day seems w onderfully like 
that of the little  girl. W e see 
people every day telling about the 
black hat and shoes when it is the 
distinctive features which should be 
brought to the fjon t. A farm er 
brought to a botanist a p lant with 
several very m arked peculiarities, and 
because of these he was sure “she 
never could find out w hat that thing 
was.” L ittle  did he realize th at il 
was because of these very peculiarities 
the location of the p lant was speedily 
determined.

Bare generalizations accomplish so 
little in this busy world. T he features 
which served as distinctive a genera
tion ago are m ost comm onplace now. 
C om petition is so sharp that we can
not tru st to  the old slip shod ways. 
The girl with the black hat and thick 
braid would have been noticed then 
for the reason that no one passed 
along that road w ithout being noticed. 
But the simple highway has grown to 
be a g reat thoroughfare. N ot only 
are there m ore people, but they are 
going in all sorts of ways and at 
various rates of speed. W e may an
nounce our coming, but if we would 
expect to be seen we will do well to 
specify to our friends th at they should 
look for. T he m an with a flying m a
chine seldom passes unnoticed. I t is 
the one who has som ething different 
and who keeps ahead of the crowd 
who is noticed and rem em bered.

ion. Before the trip  had progressed 
far a com panion playfully picked a 
crayon from her pocket. How the 
impression changed! It was now ap
parent to all—as it may have been
suspected from the first by a few__
that those dark eye brows were only 
made. And how quickly came the 
connection which even the m ost ob
serving had before missed, that the 
complexion was likewise a sham, 
though a m ost cleverly effected one. 
T hen came a survey of the charm ing 
curls, only ano ther specimen of made- 
up finery.

As a rule, the people judge us by 
the general effect. If the whole m ake
up is good, we pass m uster as readily 
as did the girl with the dark eye
brows. But when there is a false 
hair detected, how soon the lime light 
is turned upon every feature, individ
ually and collectively. The goods 
which seemed fair suddenly show the 
m arks of sham, and the fish which is a 
little  off in flavor scents literally  as 
well as figuratively a whole storeful of 
good m aterial.

D oubt is a bad bit of im press to 
release. You never know just where 
it will stop, but you m ay alw ays 
know th at it will travel quite far 
enough. I t  ties up the purse and 
induces people to get along with a 
little  less than  they had origit'ally  
planned. I t  creates substitutes, some 
of which are not purchased within 
your doors. T he sham m akes ppople 
stop and think, and often these 
thoughts are not re-assuring. Con
fidence is quite the opposite, m aking 
ready purchasers and giving all th at 
is expected and more. But the single 
egg that is stale effects the sale of 
country produce for weeks. I t  is not 
the single th ing  which hurts so much 
as the associations aroused. The 
whole atm osphere of d istrust pervades 
the space occupied by a single sham.

stock is being purchased as an invest 
ment.

Small am ounts of Citizens T ele
phone Co. stock are appearing from 
day to day but the big dem and seems 
to have disappeared.

Com m onwealth Pow er Railway & 
L ight Co. comm on is in b e tte r tone 
and the bid is up to 64 with stock at 
6 4 ^ . The preferred is being readily 
purchased at around 92.

The Brewing Co. stocks are very 
quiet. Furn itu re  City is to be had at 
65 and there are alm ost no bids for 
Grand Rapids.

Globe K nitting  "works common 
changed hands at 112 and there is 
now a little  offered at this price.

All of the local bank stocks are 
actively bid but the same condition 
prevails as has for some time. Grand 
Rapids National City which has^for 
a little while back been ra ther quiet 
is now being asked for and there are 
several unfilled orders in the m arket.

All of the issues of U nited Light 
& Railways Co. are strong  with the 
possible exception of the first p refer
red., T here  is a demand for this but 
at prices at which holders are not 
willing to  sell. T he comm on lhas 
shown a fu rther advance to sales at 
74 and stock offered at 75. Both 
issues of second preferred are in very 
good shape.

Pacific Gas & E lectric  common 
softened a fraction and sales are now 
being m ade a t 66JL T he volume of 
sales however are very large and un
less som eth ing  unforeseen should de- 
velope this stock should sell at high
er prices. C. H. Corrigan.

From  the cash received from  the 
disposition of the securities, the 20 
per cent, ex tra dividend is to  be paid 
on the comm on stock of the A m eri
can Tobacco Company.

PENCILLED EYEBROWS.
A young girl who entered a car a t

tracted  much adm iration because of the 
beauty of her eyebrows, which so well 
harm onized w ith charm ing complex-

Status of the Local Stock Market.
W e have seen an exceptionally 

good m arket for investm ent securities 
during the past week. T here  was on
ly one decline in price and several 
advances. A lm ost no hesitancy is 
shown in picking up securities at 
present prices.

Am erican L ight & T raction  con
tinues to  rise and the price of 425- 
430 seems to  be holding very well. 
Those in close touch with this stock 
are predicting  still h igher prices.

Cities Service Co. preferred and 
common were practically unchanged 
and the demand was in p re tty  lair 
volume.

Am erican Public U tilities Co. com 
m on is being sought after but very 
little  is being offered. T he preferred 
is quoted around 80-81 and while 
there is no very great dem and the

Extra Twenty Per Cent. To Common 
Stockholders.

T he A m eiican Tobacco Company 
has declared a special cash dividend 
of 20 per cent, on the comm on stock 
in addition to the regu lar quarterly  
dividend of V /2 per cent. T he com 
pany also announced a distribution 
of 12,000 shares of stock of the 
Am erican M achine & Foundry  Co. to 
stockholders of the Am erican T o
bacco company.

In  connection with its dividend 
disbursem ent, the A m erican T obac
co Com pany sta tes th a t under the 
decree of disin tegration  ordered by 
the G overnm ent, the com pany was 
required to dispose of certain  securi
ties, such disposition to  be m ade be
fore January  1, 1915. O f these secur
ities the com pany sta tes th at it has 
disposed of one-half of its holdings 
of British-A m erican Tobacco Com
pany, Ltd., non-voting preference 
shares; practically  one-half of its 
holdings of No. A ord inary  shares of 
the Im perial Tobacco Company, Ltd., 
and all of its holdings of the corpor
ation of the U nited Cigar Stores 
bonds.

Annual Picnic of Kalamazoo U. C. T.
Kalamazoo, Aug. 12— Laying aside 

their grips and sample cases and sub
stitu ting  well filled lunch baskets, 
fifty m em bers of the U nited Com
mercial T ravelers, accompanied by 
their wives and friends, journeyed to 
Allendale, Gull lake, where they held 
their annual picnic. T he affair was 
the m ost enjoyable ever participated 
in by the knights of the grip.

An in teresting  program m e of sports 
and two baseball games furnished 
p lenty of am usem ent. T he following 
events were staged: 100-yard dash, 
won by F. W. W arren ; fat m en’s 
race, won by F rank  Clay; g irls’ foot 
race, won by Miss A nna Lee; shot- 
put, won by C. W. Sipley, and a pie
eating  con test which was won by 
Kirk Parker.

H. L. H ubbard  picked out a ball 
team, who won an in teresting  game 
from a picked team  under the cap
taincy of C. D. D eFrance, by the 
score of 6 to  5.

In  the afternoon another picked 
team  battled the Gull Lake S tars for 
12 innings, when darkness in te rru p t
ed the pastim ing with the score dead
locked at 4 all. The fielding of R. E. 
Lee stood out prom inently.

Snails Crawl on Razor Edge.
T hat snails can pass over such sharp 

im plem ents as a razo r’s edge w ithout 
the slightest harm  has been dem on
strated  by a  French scientist in the 
course of his study of these creatures, 
which are so well equipped for travel 
that they can move over surfaces ex
ceptionally dangerous to seemingly 
b e tte r pro tected  animals. The snail 
walks with the whole under surface 
of its body, and is provided with 
means to lubricate the road on which 
it travels. A peculiarly com plex sys
tem  of m uscles enables it to cling in 
any position to the sm oothest objects. 
In lifting itself over the razo r’s edge 
it clings with the hind part of its 
w alking surface to one side of the 
blade and extends the fore p a rt and 
bends it down onto the o ther side 
w ithout touching the edge, thus ac
com plishing w ithout harm  what would 
naturally  seem impossible.

T here  m ay be som ething in the the
ory that the angels are back of the 
stars—especially in the theatrical 
business.

To the m an whose am bition is back
ed by cool determ ination, obstacles 
are only the stepping stones to
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TWO IN ONE.

Consolidation of Leading Wholesale 
Grocery Houses.

T he feature of the week in the 
m ercantile world is the announce
m ent of the consolidation of the 
Lem on & W heeler Com pany w ith 
the W orden G rocer Co.

N ego tia tions.had  been in progress 
for several weeks, but a final con
clusion was not reached until the 
la tte r part of last week, when form al 
notice of the proposed m erger was 
m ailed to  the stockholders of both 
corporations.

T he m erged institu tion  will be 
known as the W orden Grocer Co., 
the capital stock of which will be 
increased from  $200,000 preferred 
and $100,000 common to $400,000 pre
ferred and $200,000 common. Stock
holders of the Lem on & W heeler 
Com pany will receive stock in the 
W orden G rocer Co., share for share, 
in exchange for their holdings in the 
old company Special m eetings of 
the stockholders of both corpora
tions will be held on Friday to  ra ti
fy the action of the directors in 
carry ing  the m erger into effect. At 
the m eeting of the stockholders of 
the W orden Grocer Co., the num ber 
of directors will be increased from 
nine to  thirteen. T he new directors 
will probably be S. A. Sears, Dudley
E. W aters, R. J. P rendergast and
B. R. Barber. G. W . Rouse will 
continue as President of the corpor
ation. T he o ther officers will be 
elected at a m eeting of the directors, 
held subsequent to  the stockholders’ 
m eeting. I t  is understood th a t S. A. 
Sears will be prom inently  identified 
w ith the house, but to  w hat extent 
he will devote his tim e to  the busi
ness is a m atter for him to  decide. 
Mr. Sears conducted the negotiations 
in behalf of the Lem on & W heeler 
Com pany and is considered to  have 
secured an exceedingly satisfactory 
arrangem ent for the stockholders of 
th a t corporation.

T he W orden G rocer Co. has al
ready entered upon the w ork of in
creasing its floor space, equipm ent 
and facilites. I t  has leased the floors 
adjoining it on the  no rth  form erly 
occupied by the  J. P. Seym our Co. 
I t  will take out the floor in one sec
tion and m ake a drive way th rough 
from  the street to  the alley, so th at 
goods m ay be shipped from  the north  
side of the establishm ent, instead of 
the south side, as heretofore. T he 
old entrance will be used for re 
ceiving goods exclusively. T he new 
entrance will accom m odate several 
trucks a t a tim e and will be p ro 
tected  by iron shu tte r doors a t each 
end. T he innovation will not only 
result of econom y of tim e and ex
pense in handling goods, but will 
greatly  expedite shipm ents and de
liveries.

Biographical.
Guy W inchester Rouse was born 

in Grand Rapids, January  19, 1873. 
H is father was of Scotch-Irish  de
scent. H is m other was a native of 
Grand Rapids, her ancestors having 
lived for several generations in New 
H am pshire. She was a beautiful 
character, beloved by all who knew

her. Mr. Rouse attended the public 
school, going as far as the tenth  
grade in the H igh School, when he 
relinquished his am bition for a higher 
education to take the position of 
m essenger boy for the Grand Rapids 
Savings Bank. T his was in 1888. 
He was subsequently prom oted to 
the position of book-keeper, a fte r
wards to that of a savings teller and 
still later to that of auditor, being 
employed by the Bank a ltogether a 
period of eleven years. Dec. 1, 1899, 
he became Secretary of the W orden 
Grocer Co., which position was 
changed to that of V ice-President 
and General M anager Dec. 1, 1903. 
A few m onth ago he was elected 
President.

W hen he took the m anagem ent of 
the business it was in a som ewhat

chaotic condition, owing to  the sui
cide of the President and the defalca
tion of the T reasurer. I t  required 
the courage of a strong  heart to step 
into the breach and undertake the re
building of a business which had been 
im paired by unbusinesslike m ethods. 
T he credit of the corporation was 
seriously injured. T he office and 
traveling  forces were demoralized. 
T he stock was in bad shape. The 
custom ers were perm itted to  do as 
they pleased and pay when they got 
ready. Mr. Rouse took the m anage
m ent of the establishm ent when it 
was a t its low est point and entered 
upon the w ork of rehabilitation. In 
less than  th irteen  years he has dem on
stra ted  what can be accomplished by 
correct m ethods, properly carried into 
execution. T he credit of the corpora
tion has been restored. T he office and 
traveling  forces are thoroughly  o r
ganized and are w orking together 
harm oniously and profitably. T he

stock is complete in every department. 
The custom ers have come to look 
upon the house w ith respect and con
fidence. As the result of patient and 
painstaking effort on the part of Mr. 
Rouse and his associates, the business 
has long been on a paying basis.

Mr. Rouse has always believed in 
organization, not only in his own 
business, but in every branch of busi
ness with which he has been in any 
way affiliated or identified. He has 
been an active m em ber of the Michi
gan W holesale G rocers’ Association 
for several years and was twice honor
ed by being elected President. He dis
charged the duties of this office with 
credit to himself and with profit to 
the organization. He also served one 
year as President of the Lincoln Club 
and enjoyed the pleasure of introduc

ing President T aft when the latter 
visited Grand Rapids.

Mr. Rouse resides in his own home 
at 26 South Union street, which he 
purchased about six years ago. If 
he has any hobby in the world, it 
is horseback riding, which he very 
greatly  enjoys. H e invariably casts 
his influence with every m ovement 
inaugurated for the m oral or m aterial 
im provem ent of the city, and as he 
becomes m ore prom inent in civic af
fairs he will probably become first 
and forem ost in w ork of this char
acter.

Mr. Rouse is a good example of the 
m odern young business men. He 
possesses, to an unusual degree, an 
inherited courteousness that has been 
developed by contact w ith the better 
things of the world and a  devotion 
to literature. H e is slimly built, for 
his nature never has perm itted him to 
loll about and enjoy life and accu
m ulate unnecessary tissue. H e is un

obtrusive to  a degree which to some 
m ight appear as modesty. But the 
unobtrusiveness is due to  his m an
ner of considering well every condi
tion before giving expression to an 
opinion that could be viewed lightly. 
H e is m odest in the sense th at he 
seeks no praise for w hat he has ac
complished, nor does he desire the 
plaudits or laurels com m only sup
posed to accompany success. He is 
just a softspoken, alert and am bitious 
young man, who lives not alone for 
himself but for the whole country.

Mr. Rouse is a m an of sterling 
character. If psysiognom y and cra- 
niology count for anything as indica
tive of character, balance, harm ony 
and sound judgm ent are his native 
traits. Evenness and poise are evi
dent in the well proportioned head, 
and what we call “ch aracter” is in
dicated in the set of the countenance 
and the lines of the features. A ny
one m eeting Mr. Rouse face to face 
would know at once th at he is an in
dividual embodying all the elem ents 
of one whom in this country  we term  
a “square” m an—one in whom  to have 
confidence, a dependable m an in any 
relation and any em ergency. His 
quietude of deportm ent, his easy dig
nity, his frankness and cordiality of 
address, with the to tal absence of 
anything sinister or anything to  con
ceal, foretoken a m an who is ready to 
meet any obligation of life with the 
confidence and courage that come of 
conscious personal ability, righ t con
ception of things and an habitual re
gard for w hat is best in the exercise 
of human activities.

S tarting  out in life w ithout any 
vaunting ambition to accomplish 
som ething especially g reat or famous, 
he followed the lead of his opportuni
ties, doing as best he could anything 
that came to hand, seizing legitim ate 
advantages as they arose. H e never 
hesitated to take a forw ard step when 
the way was open. A lthough content 
with w hat he attained as he went 
along, he was always ready to  make 
an advance. F o rtunate  in possessing 
ability and character that inspire 
confidence in others, the simple 
weight of his character and ability has 
carried him into im portan t relations 
with large interest.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Aug. 14— C ream ery butter, 
25@27c; dairy, 20@24c; poor to  good, 
all kinds, 18@22c.

Cheese— Fancy, 16@ 16^c; choice, 
15@ 15J4c ; poor to common, 8@ 12c.

Eggs — choice, fresh, 20H@21J^c; 
candled, 22@24c.

Poultry  (live) — Turkeys, 12@13c. 
cox, 10@ llc; fowls, 14@15c: chicks,* 
17@18c; ducks, 13@15c; geese, 10c.

Beans—Red kidney, $2.50; white 
kidney, $3; medium, $3; m arrow , $3.25; 
pea, $3.

Potatoes—New, $2.50 per bbl.
Rea & W itzig.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that complies with the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & R ichardson Co. 
Burlington, Vt.

Guy W. Rouse.
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Judson Grocer Company
Grand Rapids, Michigan

A Big Warehouse with a Big New Well 
Bought Stock of Staple Groceries 

The Very Best of Everything 
A Wide Line

All orders shipped the same day they are received.

We enjoy the confidence of our many regular customers 
and will appreciate new business.

We are Wholesale Food Bankers for Retail Food Mer
chants.

Your demand draft for your grocery needs will be 
promptly honored.

Judson Grocer Company
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|E M  OFTHE BUSINESS WOrU

Movements of Merchants.
Bitely — J. W . Howe succeeds 

Howe & Abell in the grocery busi
ness.

Ow osso — L athrop & Thom pson 
succeed M. C. Lathrop in the grocery 
business.

Fife Lake—M. E. Arnold has open
ed a meat m arket in connection with 
his bakery.

Jackson—Cherin & Schatz have 
opened a wom en’s tailoring establish
m ent here.

Sparta—J. C. Ballard has added a 
line of bazaar goods to  his stock of 
furniture and china.

Flint—The plant of the Flint Bak
ing Co. was destroyed by tire August 
11. Loss, about $5,000.

D etro it—The J. A. Burns Co., deal
ers in dry goods, has changed its 
name to the Burns-H ickey Co.

Grand Ledge—A. P. Seward, of 
Jackson, has purchased the Spencer 
Cribb tobacco and cigar stock.

Eaton Rapids — H enry Goodrich 
aas established branch egg buying 
stations at Dimondale, Potterville 
and Olivet.

Holland — H arry  D oornbos and 
H erm an K ram er have form ed a co
partnership  and engaged in the meat 
business here.

Mesick—Frank W illey is erecting 
a store building which he will occupy 
with a stock of general m erchandise 
about Sept. 1.

W illiam son—R. D. W hite, dealer 
in general m erchandise, has opened 
a branch store a t Mabel under the 
m anagem ent of Ross Hoyt.

H ow ell—Satterla  & Scully have 
leased the H enry K. W hite building 
and will occupy it with a line of m en’s 
furnishing goods about Sept. 1.

Plainw ell—J. H. Clement, who has 
conducted a dry goods store here for 
the past tw enty-eight years, has clos
ed out his stock and will retire  from 
business.

Lansing—George H ungerford  and 
Joseph Schafer have formed a copart
nership and engaged in the grocery 
business at the corner of Allegan and 
Logkn streets.

H olland—John Van Dyke, who has 
conducted a bakery here for the past 
fifteen years, is erecting  a two story 
building, 30x80, on W est Seventh 
street which he will occupy with his 
bakery.

Battle Creek — T he A lexander- 
W halen Co. has been incorporated 
to do a wholesale and retail cigar and 
tobacco business, with an authorized 
capital stock of $10,000, all of which 
has been subscribed and $1,000 paid 
in in property.

Coopersville—E. D. W righ t has 
purchased the general stock and store

building of Ferguson & Reed and will 
put in a new front and otherw ise im
prove the premises. Mr. W righ t will 
remove his stock from H ubbardston 
to this place and consolidate it with 
the newly acquired stock.

Kalam azoo—Jacob Donker, who
has conducted a grocery store and 
meat m arket here for the past th irty  
years, has sold his stocks to two of 
his form er clerks, Pe ter Beck and 
Edward L. Tase, who have form ed a 
copartnership under the style of Beck 
& Tase and will continue the business 
at the same location, 114-116 W est 
W ater street.

Jackson—T he grocers of Jackson 
will hold their tw enty-first annual pic
nic August 29, going this year to 
Lansing. Special cars will convey the 
crowd to the Capital city and during 
the day the city will be seen instead 
of games and sports. Many will vis
it the industrial home, the institution 
for tite blind, the A gricultural Col
lege, while m any will spend the day at 
one of the parks. Lunch will be serv
ed at the A gricultural College.

Bay City—C. G. Casterline, who 
has been m anager of the Jay  T hom p
son & Co. shoe departm ent for the 
past two 3rears, has accepted the posi
tion of buyer and m anager for Hea- 
venrich Bros, of Saginaw.

Manufacturing Matters.
Kalamazoo—T he H aw thorne Paper 

Co. has increased its capital stock 
from  $250,000 to  400,000.

W aterv liet—The W atervliet Paper 
Co. has increased its capital stock 
from $250,000 to  $400,000

O w osso—T he assets of the Owosso 
M otor T ruck Co. have been sold to 
Adolph Voege, of D etroit, for $650.

C harlotte—T he Model Packing Co. 
has its p lant nearly completed. The 
company, in addition to its pickle 
packing, will make sauerkraut.

Lakeview—H ow ard A. Black has 
purchased the in terest of his partner, 
Jam es Lynch, in the Lakeview 
cream ery and will continue the bu
siness under the same style.

M onroe—T he Chicago Candy K it
chen has been incorporated with an 
authorized capital stock of $2,500, of 
which $1,650 has been subscribed, $65 
being paid in in cash and $1,135 in 
property.

Escanaba—Richard Stack, ge rera’ 
m anager of the Escanaba Lum ber 
Co., says that although wages in the 
woods are higher than they have been 
for some time, it is alm ost impossible 
to secure necessary help.

M ancelona—T he M ancelona Mill
ing Co. has been incorporated with 
an authorized capital stock of $5,000, 
of which $2,700 has been subscribed,

$800 being paid in in cash and $1,000 
in property.

D etro it—The Sanitary Utilities, In 
corporated, has been organized to 
m anufacture and sell toilet articles 
of all kinds with an authorized cap
ital stock of $10,000, $5,000 of which 
has been subscribed and paid in in 
cash.

Cadillac—T he Cadillac Veneer Co., 
following its usual custom, has spent 
considerable time this summer m ak
ing repairs and improvem ents tend
ing to increase the capacity of the 
plant. Am ong o ther changes has 
been the installation of a new planer 
which will increase the output of the 
factory..

Sault Ste. Marie—Thom as Foster 
has purchased .a tract of tim berland 
on the north  end of Neebish Island, 
St. M ary’s River, and expects to be
gin lum bering operations soon. The 
tim ber is of such dense grow th that 
the ow ner expects to be actively en
gaged on the island for five or six 
years. A sawmill will be installed.

Perkins—John Van Klotz, an ex
perienced cheese maker of W isconsin, 
has leased the cream ery at this place 
for a period of three years and will 
move to this village at once. Mr Von 
Klotz has been engaged in the cheese 
m aking business for a num ber of 
years and considers the Perkins dis
trict one of the best dairy districts in 
the northw est.

Owosso — T he Owosso Creamery 
Co. has filed articles of corporation 
with the Secretary of State and the 
county clerk and will re-open the 
plant of the defunct American Farm  
Products Co. The company is capi
talized at $60,000 w ith $30,000 pre
ferred and an equal am ount of com
mon stock. Milk will be bought and 
sold, and bu tter m anufactured and re
fined.

Ow osso—T odd Kincaid of Cleve
land, form erly of this city, has com
menced suit in the Circuit C ourt for 
$L800 against Charles W. Gale, of 
Owosso. The declaratien filed by 
the plaintiff alleges that several years 
ago, when num erous Owosso men be* 
came interested in a starch making 
concern at Greenville, Gale and Kin
caid invested $3,000, securing the 
money from the Citizens Savings 
Bank of Owosso on a note signed by 
both. A fter the concern had failed 
and the note became due Kincaid al
leges that he was compelled to pay 
the full am ount of the note, with in
terest, $3,100.35. Gale, he says, re
fused to  pay his share a t the time and 
has since refused to  settle.

M uskegon — Assurance has been 
given that the Gow & Campbell saw
mill will resum e operation next 
spring. Logs from the Muskegon 
River have been lifted in such num
ber that there are expected to be 
enough to run the institution for the 
next ten years. Mr. Gow has pur
chased the log lifting m achinery 
form erly used for this purpose on the 
river and has put it in the best of 
repair for this work. Last year 2,000 
deadheads were raised and this month 
will see the beginning of this effort 
and it is expected from 50,000 to 60,- 
000 logs a year will be taken from

the M uskegon River. T he mill is 
being repaired and will be ready for 
the first big lum ber cut in Muskegon 
for years.

Get Your Orders on the Books.
A country m erchant at a local hotel 

said: “F o r a long tim e I ’ve been 
wondering in an idle sort of way 
what was the real reason for ‘pay 
as you en ter’ cars. I t  never struck 
me till now that the ‘pay as you en ter’

f

h
is to the street car com pany what the 
duplicate carbon slips is to  us m er
chants. In the first case, the con
ductors let lots of cusitomers slip 
through w ithout paying under the old 
system, and in our own case the clerks 
used to let all kinds of purchases go 
out of the store w ithout being en ter
ed in the day book.

“According to my figures, I used 
to lose about 8 per cent, of my goods 
by having som ebody walk off with 
them w ithout any record being made 
All the' o thers I ever have talked 
with have had the same experience 
I used to sw ear at my clerks, except 
when they were g irls—then I just 
went through the m otions — but it 
didn’t do any good. T hey were aver
age clerks, and they tried. But there 
it was—a store full of people. Mrs. 
Brown would take out a pair of shoes, 
charged, and Mrs. Sm ith and half a 
dozen others would be clam oring to 
be waited on, and before my clerk 
got through M rs. Brown had gone 
away with the shoes and he had forgot 
to make an entry  in the book.

“So I just ‘canned’ the old system 
and went in for the duplicate earn.it 
slips, and, now th a t the  system  is 
thoroughly established, it’s a money 
saver. W hen the  clerk has to  make 
out a m em orandum  Of every purchase 
at the time, there isn’t much chance 
for goods to  ‘walk ou t’ and leave no 
trace of their existence.”

Irw in  Ellis.

What Constitutes Successful Sales
manship.

In telligent salesm anship is success
ful salesmanship, and th at m eans satis
factory service both to patrons and 
employer.

A salesman should be able to judge 
a t a glance the tem peram ent and pe
culiarities of his patrons and know 
how to approach them .

He m ust avoid argum ents, know 
what to say and when to  say it. Too 
much selling talk  spoils m any sales, 
and drives away trade.

Tim e spent in show ing goods is 
never wasted, w hether a sale results 
or not.

I t never pays to  try  to  force a sale. 
Many custom ers are lost by the use 
of such m ethods.

Be honest and stra igh tforw ard  in 
all dealings. Never m isrepresent an 
article of m erchandise.

Look to  the custom ers’ interest 
first. Serving them  best m eans serv
ing your em ployer better.

All successful salesm en do not start 
at the bottom  of the ladder. Natural 
ability and experience are the  chief 
factors. L. F . Simon.

Some m en look fo r trouble so that 
they may be ready to  dodge it when 
it comes. W r
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GROCERY*»» PRODUCE MARKET'

The Produce Market.
Apples—Duchess comm and about 

$4 per bbl.
Apricots— California, $1.15 per box. 
Bananas—$3.75 per 100 lbs.
Beets—20c per doz. bunches. 
Blackberries— $2 per 16 qt. crate. 
Biutter— Receipts continue to in

crease. T he make is above what is 
usual for the season on account of 
the favorable weather, and the aver
age quality is fine. T he m arket is 
steady and prices are unchanged for 
the week. The consum ptive demand 
is norm al for the season and con
siderable of the arrivals are still 
going into storage. E x tras are now 
held at 26y>c in tubs and 27J^@28J3c 
in prints. Local dealers pay 20c for 
No. 1 dairy grades and 17c for pack
ing stock.

Cabbage—$1.85 per crate for new 
stock for home grown.

Carots—20c per doz. bunches. 
Cherries—$1.75 per 16 qt. crate for 

sweet; $1.60 per crate for sour.
Cucumbers—35c per doz. for hot 

house.
Eggs—Receipts continue very light, 

and the arrivals are m eeting with 
ready sale at the top of the m arket. 
The quality of the eggs arriving is 
better than usual for the season, ow
ing to the favorable w eather, and the 
m arket is healthy throughout. No 
change seems likely in the near 
future. Dealers are paying 17c loss 
off.

Green Onions—12c per doz. for 
Evergreen and 15c for Silver Skins. 

Green Peppers—$1.50 per bu.
H oney—18c per lb. for white clov

er and 17c for dark.
Lem ons— California and M essina 

have declined to $5.25 per box.
L ettuce—Leaf, 65c per bu.; head, 

90c per bu.
Musk M elon— Osage from  Benton 

H arbor district, $2 per crate; Nevada 
Rockyfords, $2.50 for 54s and $3.25 
for 45s and 36s.

Onions—Yellow Texas Berm udas 
comm and $1 per crate. Spanish are 
in fair dem and at $1.75 per crate. 

O ranges—$4.25@4.50 for Valencias. 
Peaches— E lbertas from  Arkansas, 

are sold at $1.75@2 per bu. Six bas
ket crates comm and $1.75. Hom e 
grow n are beginning to  come in. 

Pears—$1.75 per bu. for sugar.
Peas—$1.50 per bu. for Telephones. 
P ieplant—85c per 40 lb. box for 

home grown.
Plum s—California, $1.50@1.65 per 

box; $1 per bu. for home grow n 
early Burbanks.

Potatoes— H om e grow n are now in 
control of this m arket on the basis 
of $1 per bu.

Poultry—Local dealers pay 12c for

broilers; lOJ^c for fowls; 5c for old 
roosters; 7c for geese; 8c for ducks; 
10c for turkeys. These prices are 
for live-weight. D ressed are 2c 
higher.

Spinach—75c per bu.
T om atoes—Four basket crates, 85c; 

8 lb. basket of home grown hot 
house, 65c. Garden stock, $1 per y  
bu. basket.

Veal—5@ llc, according to the 
quality.

Watermelons—Missouri stock is in 
strong demand at $2.50 per bbl. of 10.

W ax Beans—$1 per bu. for home 
grown.

Whortleberries—$1.65 per crate of 
16 qts.

The Grocery Market.
Sugar—T he refiners have reduced 

their list to 5c, which is the basis on 
which they have been doing business 
for several days. T he consum ptive 
demand for refined sugar is dull, as 
the small fruits are over and the 
large fruits are not ready yet.

T ea No changes of im portance in 
the m arket. The jobbing demand 
continues steady at firm prices in all 
lines. New Japans are now arriving, 
the m arket for first crop teas having 
closed in Japan, Ju ly  18th, with se t
tlem ents for about 16,000 piculs 
13353 lbs.) in excess of last y ear’s 
first crop. Second crop teas are now 
being m arketed. T he quality is fair. 
Prices at the prim ary m arkets re
main firm with no prospect of a de
cline, although the local m arkets in 
this country are som ewhat depressed. 
Ceylons and Indias are firm, and 
quality of new arrivals not of the 
best. China and Form osa m arkets 
rem ain the same.

Coffee—All grades of Rio and San
tos are steadily held, w ithout fluctua
tion of any character. Mild grades 
are all unchanged. Java and M ocha 
are unchanged. T he dem and for cof
fee is fair under the conditions.

Canned Goods—Corn has been hurt 
by bad w eather and the pack will 
probably be cut down, although this 
may not be im portant, as there is 
still a large surplus' of old corn in 
second hands if not in first. Prices 
show no change for the week. Peas 
are still in bad shape. F rom  the 
W estern  packers the deliveries will 
be particularly  small, ranging from 
16 per cent, up to possibly 50 or 60 
per cent. In  New York S tate deliv
eries will also be reduced, although 
not to that extent. Prices are un
changed for the week. W hile the 
prospects for the com ing tom ato  crop 
and pack are perhaps not quite so 
good as they were a short tim e ago, 
it is generally  conceded that unless

som ething very unusual and unex 
pected happens there will be a large 
pack, possibly 2,000,000 cases or 20 
per cent, m ore than last year. New- 
packed goods can now be gotten  for 
around 8 7 y c  factory in a large way, 
which is about 2 4 c below a week ago. 
W hat few 1911 tom atoes are about 
are ruling at about that figure. Future 
tom atoes are unchanged and fairly 
steady. Apples are unchanged and 
dull. California canned goods show 
no activity  and no change in price. 
Small E astern  staple canned goods 
are unchanged and quiet, spinach 
being particularly  firm.

Dried Fru its  — Prunes, peaches, 
apricots, curran ts and o ther dried 
fruits are all dull and unchanged. 
Raisins are being enquired for to 
some extent. Some packers have 
named prices as low as 4%c coast in 
a large way, which is a very low 
price.

Cheese—The consum ptive demand 
is norm al and the outlook is for a 
continued very firm m arket w ith a 
possible advance in high grade 
cheese. U nder grade cheese is very 
scarce and m eets with a ready sale 
a t relatively lower pries.

Syrup and M olasses—Glucose is 
w ithout change. Compound syrup is 
unchanged and in usual small con
sum ptive demand. Sugar syrup dull 
and unchanged. M olasses quiet at 
ruling prices.

Fish—Cod, hake and haddock are 
still quiet at ruling prices. Dom estic 
and im poited sardines are about un
changed a t ruling quotations. Salmon 
unchanged and m oderately active. 
The mackerel m arket has been ra th 
er easy during the week on account 
of lack of demand. Prices are ra th 
er in buyer’s favor and business is 
very dull.

Provisions— Smoked m eats are in 
norm al demand, w ith unchanged 
prices. T he consum ptive demand 
for pure lard is considerably in
creased and the m arket is firm at 
T4 c  advance. Com pound lard is 
steady w ith an increased consum p
tive demand, but unchanged prices. 
Barrel pork, dried beef and canned 
m eats are all unchanged and with 
seasonable demand.

Fewer Houses and Larger Volume.
Tw enty-nine years ago to-day 

were six wholesale grocery houses 
in Grand Rapids as follows:

Cody, Ball & Co.
Freem an, H aw kins & Co.
Fox, M usselm an & Loveridge.
Shields, Bulkley & Co.
A rthu r Meigs & Co.
John Caulfield.
To-day there are four wholesale 

grocery  houses in this m arket and 
any one of three of them  probably 
carry as much stock and sell as many 
goods as all six did tw enty-nine years 
ago.

T he house which goes out of busi
ness by consolidation w ith the W o r
den G rocer Co. was established by 
Fox & M cSkimmen about 1875. The 
name was subsequently changed to 
Fox, Shields & Co. In  1878 the name 
was changed to  Shields, Bulkley & 
Co. In  1880 Mr. Lem on removed to 
Grand Rapids and purchased the in-

5

terest of John A. Covode in this 
house, which was then located on 
South D iv isio n . street. On the re 
moval of the firm to the new build
ing, in 1883, the firm name was 
changed to  Shields, Bulkley & L em 
on, which afterw ard became known 
as Bulkley, Lem on & Hoops. On the 
re tirem ent of Mr. Bulkley, the firm 
name was changed to  Lem on, H oops 
& Peters, and on the re tirem ent of 
Mr. Hoops, the firm name was 
changed to  Lem on & Peters. T he co
partnership  continued until the fail
ure of of Mr. Pe ters—which did not 
involve the grocery house except as 
he was related to  it as a p a r tn e r -  
when MV. Lem on im m ediately o rg an 
ized a corporation to  continue the 
business under the style of Lem on & 
W heeler Company, which continued 
the business until this week.

Merged Into Corporation. 
D ejongh & Clouse have m erged 

their general stock and new store 
building into a corporation under the 
style of the D ejongh  & Clouse Co 
The company has a paid in capital 
stock of $10,000, distributed am ong 
eight stockholders in the following 
am ounts:
John D ejongh  ..............................$2,25«

£  C '°use  .................................  2,250
C. B. T ow ner ...............................  i ,000
Fred O esterle  ..............................  i ,000
Fred Dykema ..............................  j >000
David H oogerhyde ..................... j  000
J  f  Stowe .................................... ¿ 0 0
H erbert O ’M era ...........................  500

All of the stockholders were elect
ed d irectors at the first annual m eet
ing, held last Saturday. T he di
rectors subsequently elected the fol
lowing officers:

P resident— C. B. Towner. 
V ice-President—John D ejongh. 
Secretary—Fred Oesterle. 
T reasu rer—G. A. Clouse.
The com pany has one of the hand

som est and best equipped store build
ings in the State.

Errata.
An annoying e rro r appears a t the 

top of the first column on page 11 of 
this week’s issue. T he sentence 
should read:

“Is it fair for the banks to  divert 
local m oney made up of local sav
ings and the surplus accum ulated by 
local business men, to the use and 
benefit of business institu tions in the 
com peting m arkets?”

Eleven lines fu rther down the same 
column the w ord “m ake” should be 
“enable.”

The N ational Lock & Stam ping Co. 
has been incorporated with an au th 
orized capital stock of $10^000, of 
which $5,600 has been subscribed and 
paid in in cash.

A. D. Kendall, hardw are dealer of 
Remus, has added a line of groceries. 
The Lemon & W heeler Company fur
nished the stock.

A. K ruidenier has engaged in the 
grocery  business at the corner of St. 
Clair avenue and M ichigan street.

A man can not sym pathize w ith any 
one who has the toothache unless he 
has had it himself.

mailto:4.25@4.50
mailto:1.50@1.65
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BANKRUPTCY MATTERS.

Proceedings in Western District of 
Michigan.

A ugust 7—In the m atte r of Simon 
Dosie, bankrupt, m erchant of Boyne 
City, a special m eeting of creditors 
was held at Petoskey to consider 
the bankrupt’s offer of com position 
a t 25 per cent. No acceptance of 
such offer were filed by creditors 
and it was determ ined to  recom m end 
thar such com position be not con
firmed. Sale of the assets in th is 
m atter was held a t Boyne City, and 
the highest bid received for the 
stock and fixtures was $5,800, m ade 
by H arold Goldstrom , of Bay City. 
Such sale was reported  by the tru s
tee, and if no cause to  the contrary  
is shown by creditors w ithin five 
days the same will be confirmed. 
A fter such sale the purchaser, H a r
old Goldstrom , transferred  his righ ts 
to  S. C. Smith, of Boyne City. T he 
bankrupt’s equity in the real estate 
and the stock of the Boyne City H o
tel Co. were not sold. A petition 
was filed by G errit J. W essink, tru s
tee, alleging th at the bankrupt, as 
shown by the records in th is m atter, 
has knowingly and fraudulently  ap
propriated to  his own use and se
creted and concealed from  his cred
itors and from  the tru stee  m oney or 
property, or both, belonging to  his 
estate, in the sum of $7,950, and 
praying for an o rder d irecting such 
bankrupt to account for this sum. An 
order was made by the referee di
recting the bankrupt to file an an
sw er to  such petition and for hear
ing on same on Septem ber 19, a t 
the time of the adjourned first m eet
ing of creditors.

In the m atter of M anistee W atch 
Co., bankrupt, of M anistee, a report 
was filed by the trustee, John  A. 
Meier, of M anistee, show ing sale of 
the personal p roperty  assets to  Sam 
uel W intern itz  & Company, of Chi
cago, for the sum of $3,800, subject 
to confirm ation by the court. He 
also reported an offer of $4,050 from  
George A. H art, of M anistee, for the 
real estate belonging to  said bank
ru p t’s estate, but recom m ended that 
the offer be rejected. If no cause 
to the contrary  is shown w ithin five 
days such sale of personal p roperty  
will be confirmed by the court.

A ugust 9—In the m atter of G. W. 
Stevens & Sons, bankrupt, of Green
ville, the sale of the stock and fix
tures for $5,000, reported  by the tru s
tee, Jam es Gracey, of Greenville, was 
ordered confirmed.

In the m atter of the Brink Shoe 
Store, bankrupt, of Grand Rapids, 
the receiver, A lbert A. Frey, of 
Grand Rapids, reported  sale of the 
entire assets of such estate, except
ing the accounts receivable, to  W il
liam V anderM ass and Joseph Stev
ens for the sum  of $1,230, subject to 
confirm ation by the  court. T he ap
praised value of such assets is 
$1,340.15. U nless cause to the con
tra ry  is shown by creditors within 
five days such sale will 6e confirmed.

A ugust 13—A voluntary petition 
was filed by Floyd Donaldson, a 
Pere M arquette engineer, of Grand 
Rapids, and he was adjudged bank
rup t by Judge Sessions and the m at

te r  referred  to  Referee W icks. An 
affidavit of im pecuniosity was filed 
by the b an k ru p t and the court de
posit fees were not paid. T he call
ing of the first m eeting of creditors 
had been delayed until m oney for the 
actual expenses is advanced by the 
bankrupt. T here  are no assets sched
uled. T he follow ing creditors are 
listed:
G. N egalk irk , G rand  R apids .......... $ 70.00
W. W aalkes, G rand  R ap id s  ........... 13.50
M iss Colby, G rand  Ledge ..............  9.00
G .E . D onaldson, L an sin g  ..............  110 00
H eym an Com pany, G rand  R apids 185.00 
H a rtm a n  F u rn itu re  Co., Chicago 3.79

A voluntary  petition  was filed by 
Thom as VL MjcFadden, a hardw are 
dealer, of M uskegon, and he was ad
judged a bankrupt by Judge Sessions 
and the m atter le ferred  to  Referee 
W icks, who was also appointed as 
receiver. An order was made by the 
referee appointing Charles E. Moore, 
of M uskegon, to act as custodian un
til the appointm ent of a trustee.

The follow ing assets are sched
uled by the bankiup t:
Stock in tra d e  ...............................
D ebts due on open accoun t 
E q u ity  in  rea l e s ta te  (claim ed

as  exem pt) .................................
Household goods (claim ed a s  ex 

em pt) ...........................................
Tools used in  h is  tra d e  (claim ed 

as  exem pt) ...............................

$3,300.00 
. 150.00

1,450.00

250.00

150.00

•-p, r ,, .. $5,300.00
ih e  following creditors are sched

uled:
A tlas B rass  Mfg. Co., C leveland $ 155.00 
Donelson B ro thers , M uskegon 8 35
F edera l H u b er Co., C hicago ___  2.06
G. R Supply Co., G rand R apids 87.65 
A. H arveys  Sons Co., D e tro it 72.67
H um phrey  Com pany, K alam azoo 6.00 
r . L. H a th aw ay , M uskegon . . . .  5 no
In te rn a tio n a l H a rv e s te r  Co.,

U tica  ...........................................  29.69
Ideal Mfg. Co., D e tro it ........... 42.49
Linsey  L igh t Co., Chicago ___ 81.60
P eerle ss  Selling Co., E vansv ille  168.00
T. R iessner, N ew  York ..........  2150
Republic Mfg. Co., C hicago . . . .  172.66
R ickersberg  B ra ss  Co., C leveland 156.59 
S tan d a rd  Mfg. Co., Toledo . . . .  252.95
John  S tegink , M uskegon ........... 7.41
w . G. S tone, M uskegon ............... 40(h00
W olverine B rass  W orks, G. R. . .  116 45
W eil B ro thers , C hicago ..............  258!45
W isno r Mfg. Co., M ilw aukee . .  38.30
G. R. Supply Co., G rand R apids 33.00 
Peerless  Selling Co., E vansv ille  21.60 
”  e ste rn  P lum bing  & Supply Co.,

C hicago ....................................... 34.84
Illinois M alleable Iron  Co., C hicago 234^63 
JH ederal H uber Co., C hicago . .  541 43
N iagara  R ad ia to r & B oiler Co.,

U tica  ................................   1897
H olland R ad ia to r Co., C h icag o .. 182156
H oneywell H ea tin g  S pecialty  Co.,

\ \  ab ash  ..........................   24.04
M ichigan P ipe  Co., B ay C ity  . .  9!80
U nited B rass  Mfg. Co., C leveland 249.17 
W olverine B ra ss  W orks, G. R  14 20 
R ichardson & B oynton Co.,

C hicago .............................  291 69
P eerless  L igh t Co., Chicago 65 84
t . B lais, M uskegon ....................... 569.98
i.iac, i ‘ey Is a t  1 B ank, M uskegon 800.00 
E. W . K rueger, M uskegon ........  1,350.00

_ $6,454.57

What Some Michigan Cities are 
Doing.

W ritten  fo r th e  T radesm an .
T he cam paign for new m em bers of 

Battle Creek s Cham ber of Commerce 
is going on m errily, with indications 
that this re-organized body will soon 
have over 400 m em bers. Mrs. V. A. 
\ \  illiams, who conducts a grocery 
store in B attle Creek, has the honor 
of being the first wom an to  join this 
organization. She says: “ No, I ’m 
not a suffragette and am not w orry
ing about my righ t to vote. But I 
am anxious to do my p art tow ard 
helping make B attle Creek a prosper
ous and progressive city .”

The Michigan Association of P o st
m asters will hold its annual conven
tion in Port H uron Aug. 29 and 30.

M essrs. Rix and Flynn, m anufactur
ers of a road cart at Kalamazoo, have 
offered to locate their p lan t at Vicks-

burg, provided local capital can be 
interested in the proposition.

L ansing now claims a population 
of 40,000, or an increase of nearly 
2,500 in the past year. The popula
tion of L ansing and suburbs is esti
m ated a t 45,000.

Kalam azoo hopes to secure a new 
paper coating mill, to be operated in 
connection with the W atervliet Paper 
Co.

F lin t secures a new m anufacturing 
industry in the removal to  th at city 
of the Marvel C arburetor Co., oi 
Indianapolis, and 100 skilled m echan
ics will be employed at the start.

K alam azoo’s list of conventions and 
o ther doings during the next two 
m onths is as follows: Michigan Re
tail Clothiers, Aug. 21-23; Michigan 
Retail M erchants’ Association, Aug. 
21-23; S tate Association of the Deaf, 
Aug. 31-Sept. 2; Michigan Associa
tion of H orseshoers, Sept. 2-4; W est 
Michigan Association of Seventh Day 
A dventists, Sept. 3-13; M ichigan Re
tail Shoe D ealers’ Association, Sept. 
10-11; M ichigan Good Roads Asso
ciation, Sept. 18-19; In tersta te  Fair 
and Michigan ship circuit races, Sept. 
24-27.

The B attle Creek council voted 
$250 for five public band concerts 
but M ayor Zelinsky vetoed the action 
on the ground that the city needed 
the money for o ther purposes.

K alam azoo’s population according 
to the new directory is crowding the 
50,000 mark.

Owosso has been hit hard in recent 
m onths by fire and cyclone, but is 
going ahead, industrially, just the 
same. E stey’s new factory is nearly 
completed, also the big addition to 
the W oodard plant. O ther plants, in
cluding the carriage factory, the 
Ow osso Mfg. Co. and the Owosso 
Canning Co. are preparing  for busy 
seasons. New carshops and new de
pots are assured.

T he Randolph M otor Co., of Flint, 
is increasing its output and the w ork
ing force will be m ore than trebled 
within the next year.

The M arquette Commercial Club 
held an enthusiastic m eeting recently, 
with Col. Mott, m anager of the U pper 
Peninsula Developm ent Bureau as the 
principal speaker.

M uskegon H eights has voted bonds 
for $14,000 to erect a new school 
building.

Grocers and butchers of Flint held 
a big picnic Aug. 7 a t Lake Orion, 
with 1500 people in attendance.

Durand has purchased four acres 
for playground purposes in connec
tion with the public schools.

T he typhoid fever situation at Port 
H uron is now well in hand, no new 
cases having developed for the past 
two weeks.

M endon’s harvest jubilee will be 
held Aug. 22.

Plainwell claims to  be on the line 
of the proposed Grand Rapids-Kala- 
mazoo electric road, land having been 
bought there recently for station pur
poses. G rading on the proposed line 
has been in operation between O tsego 
and Plainwell for some time.

M uskegon is prom ised lights by the

Grand Rapids-M uskegon Pow er Co. 
on Sept. 1.

Grand H aven now has a “great 
white way,” the new lights along 
W ashington s treet having been tu rn 
ed on.

Kalam azoo has voted bond for 
$40,000 for w ater m ain extensions and 
five miles of pipe will be laid.

Battle Creek will build a $35,000 
pum ping station  at the V erona wells.

H ancock’s sm oke ordinance will 
now be enforced, th e  sixty day notice 
having expired.

Dowagiac’s home com ing comm it
tee is sending out 2,000 invitations 
to the doings there  which open Aug. 
28, continuing four days.

Ten m illion flies w ere killed at 
Lansing during the recent campaign. 
H arold Ackerm an was the champion 
sw atter, w ith 74,500 fly funerals to 
his credit.

The Michigan B oxboard Co.’s plant, 
at W hite Pigeon, which has been idle 
for nearly tw o  years, is again in 
operation.

The M ichigan S tate H um ane Asso
ciation will hold its annual meeting 
Sept. 5 and 6 at T raverse  City. The 
Michigan Audubon Society will join 
in the T raverse City gathering.

B arring the burn ing  of the Lion 
M otor plant at Adrian the year has 
been a prosperious one in th at city, 
with the fence factories and other 
industries busy th rough  the summer.

The Michigan C entral will spend 
$200,000 in erecting  new car shops 
and a round house a t Bay City. These 
buildings will furnish w ork for 350 
to  400 m ore men.

M embers of the D etro it Board of 
Commerce who are engaged in retail 
trade have requested th a t a bureau 
be formed, to be know n as the Re
tail M erchants’ Division.

The railroads have assured Detroit 
that there will be no shortage of coal 
there this winter, due to  inability of 
the carriers to  handle coal promptly.

D etro it autom obile m anufacturers 
estim ate th at 102,000 freight cars will 
be required for shipm ent of their ma
chines the com ing season. T he total 
output of the 1913 cars is placed at 
326,000.

F lin t continues to  grow  thriftily, 
the recent school census showing a 
gain of 1,190 children since a year 
ago.

The Oakland M otor Co., of Pon
tiac, is planning to build 11,500 cars 
the com ing season, which will neces
sitate a num ber of factory  additions.

Celery shipm ents from  Kalamazoo 
have increased from  four and five cars 
daily to nine and ten cars. T his year’s 
crop is reported  to  be a record-break
er, bath  in quality and quantity.

D etro it will en terta in  the American 
B ankers’ A ssociation during  the week 
of Sept. 9.

Greenville is preparing  for its an
nual fair, to be held a t Phelps Park 
Sept. 17-20.

The Lyons M achine & Mfg. Co., of 
Lyons, has increased its capital stock 
from $10,000 to $100,000 to  care for a 
grow ing business.

Saranac’s annual harvest picnic will 
be held Aug. 21. Alm ond Griffen.
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Oldest, Largest and Strongest 
Wholesale Grocery House 

In Western Michigan
T T 7 E  take pleasure in announcing to the retail grocery trade that the LEMON & 

W HEELER COM PANY, which has enjoyed a successful career for over th irty  

years, has been consolidated w ith  th is company, w hich w ill continue the business under 
the same corporate s ty le  as before.

This accession w ill nearly double the volum e of our business and enable us to serve

the patrons of both houses even more satisfactorily  than either house has been able to  
do in the past.

W e have nearly doubled our floor space by securing the adjoining building on the  

north and shall introduce im provem ents and innovations which w ill enable us to handle 

the largest volum e of goods w ith  the least possible ratio of expense.

A ll of the active officers of the Lemon & W heeler Company w ill be prom inently  

identified w ith  us in our new  relations and w e w ill undertake to make places in our estab

lishm ent for all of the trusted em ployes of that house. We shall continue the Kalamazoo 

branch under the able management of Mr. B. R. Barber, who has made an excellen t record 

and enjoys the com plete confidence of the patrons of that m arket.

W ith the increase in our capital stock to $600,000 and the accession of such a large 

volum e of business, w e believe w e are on the side of sa fe ty  in claiming for our institu tion  

the largest capital and the largest volum e of business of any  wholesale grocery house in 
W estern Michigan.

W e thank the trade for the generous patronage accorded us in the past and bespeak 
for the continued confidence and co-operation of our patrons.

W o r d e n  O r o c e r  C q m p a n v

GRAND RAPIDS

THE PROMPT SHIPPERS
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THE THIRTIETH THRESHOLD.
W ith the issue of this week the

Tradesm an closes its tw enty-ninth 
year. The issue of next week, there
fore, m arks the beginning of the 
th irtieth  year of successful publica
tion. D uring all this time the T rades
man has been continued w ithout 
change of policy, both editorial and 
business m anagem ent being in the 
same hands it was when the paper 
was established in 1883. T w enty- 
nine years is a long time to  look back 
over, but the years have glided along 
so pleasantly  and so profitably that 
it seems but yesterday that the 
Tradesm an made its first bow to the 
m erchants and business men of M ich
igan and the Middle W est. T he 
years intervening have brought their 
full share of care and perplexity and 
hard work, but the duties have been 
cheerfully perform ed and the burdens 
assum ed have been faced with a de
term ination th at has made the battle  
easier and the victory greater.

POT HUNTER EXHIBITORS.
County and d istric t fairs are alm ost 

ripe. In ano ther m onth they will be 
in full blast, not in Michigan alone 
but all over the country. These fairs 
are of g reater im portance and value 
than is generally appreciated and are 
w orthy of every encouragem ent in 
every comm unity. T hey have a trade 
and a social value, but their g reatest 
worth is educational. T he com par
ison of products of the soil and ot 
live stock and the exchange of ideas 
all tend to  make m ore intelligent and 
b e tte r farm ers and to raise agricultur
al standards. The sm aller fairs con
ducted on old fashioned lines are 
often little  m ore than neighborhood 
affairs, but they fulfill their mission 
and their influence is good. The 
larger fairs, such as the W est Michi
gan S tate fair, have larger scope and 
infinitely g reater opportunity  for 
good, but as they are conducted it is 
a question if they really accomplish 
as much as they might. T he W est 
Michigan S tate fair offers several 
thousand dollars every year in prizes 
for the best exhibits in fru its and 
agricultural products and invites all 
the world to  compete. T he liberality 
of the prizes ought to b ring  results, 
but, as a m atter of fact, the only com 
petition is betw een sem i-professional 
collectors. T he big and successful 
farmer* and gardeners are too  busy

to bo ther w ith an exhibit or to m odest 
to  come forw ard w ith the best their 
orchards or fields m ay yield and the 
whole m atter of m aking the exhibit 
is left to  those to  whom the prize 
money is an object. These semi
professionals, or prize pot hunters, 
as they may be called, raise little  jags 
of nearly everything to be found in 
the seed catalogues and supplem ent 
w hat they raise them selves with 
stuff they buy or beg from the suc
cessful farm ers who are too busy to 
make exhibits of their own, and what 
they gather together in this way is 
displayed a t the fair as representative 
of the best that K ent county can pro
duce. The display may have an im
posing appearance to the inexperienc
ed city man. it m ay make some of us 
w onder th at there should be so many 
different kinds of po tatoes and such 
a wonderful variety of squash, but, 
to the practical everyday farm er, the 
exhibit has no educational value and 
a t best is little  m ore than a joke. 
Grand Rapids is too big a town and 
the W est Michigan S tate fair too 
big an institution to  make the old 
m ethods of fair giving possible. No 
longer does everybody in the city and 
county know everybody else. The 
old spirit of friendly com petition is 
gone. And the fair officials ought to 
recognize the changes in the condi
tions. A high grade and creditable 
agricultural and horticultural exhibit 
is one of the best features that the 
fair can have, but instead of asking 
successful farm ers to go th rough the 
form alities of m aking entries and then 
delivering and looking after their ex
hibits the fair m anagem ent ought to 
employ a com petent m an to  go 
through the county to make up an 
exhibit th at will be w orthy  of one of 
the richest agricultural counties in the 
state. W ith  an autom obile a man 
could visit every tow nship in the 
county and, carry ing  proper creden
tials, there is no question but he 
would be everyw here cordially re
ceived and everyw here he would be 
given the pick of the best th a t could 
be found. T he farm ers of the county 
would recognize the object as w orthy  
and their hearty  co-operation could 
be depended upon in peck and half 
bushel m easures. And these samples 
of the best th a t real farm ers produce 
should be exhibited under the name of 
the grow er, and, when possible, data 
should be given w ith the exhibit as 
to the conditions under which grown, 
as to soil, fertilization, cultivation and 
treatm ent. F ifty  different kinds of 
potatoes, m ost of which nobody ever 
heard tell about, shown in single 
«mall plates, represen t no educational 
value, but standard  m arket potatoes 
grow n in half a dozen different sec
tions of the county and shown side 
by side would have educational value 
and comm ercial interest. The same 
is true of corn and beans and pum p
kins and everything else raised on the 
farm . Nobody cares how m any differ
ent kinds of things there  m ay be, but 
how different grow ers in different 
sections succeed w ith the same crops 
touches the v ital spot. T he fantastic 
collection of the  po t hunter exhibitor 
m ay be in te resting  as a collection,

but how much m ore to the point it 
would be to have a hundred or five 
hundred well known- and successful 
farm ers from  all parts of the country 
represented by their products ana 
every exhibit labeled w ith the name 
of its producer. The W est Michigan 
S tate fair has a m onth yet in which 
to prepare  an exhibit that will really 
and tru ly  represent the resources of 
K ent county, in fruit, agriculture and 
garden truck, and the am ount it would 
cost could not be m ore wisely spent or 
spent in a way that would bring such 
large and immediate returns. Every 
farm er with his name on a plate of 
fru it or vegetables would want to go 
to the fair to see how his product 
com pared with that of some other 
grower, and the com parisons would 
naturally  lead to the exchange of 
ideas and experiences and the true 
mission of the fair would thus be 
prom oted.

IN THE RIGHT DIRECTION.
The S tate Railroad Commission 

some time ago appointed a com m it
tee made up of representatives of the 
various electric power companies 
in the S tate to co-operate with the 
Commission in the form ulation of a 
schedule of rates for service to  apply 
to all the possible different condi
tions that may exist and to the uses 
to which the service may be put, 
both for lighting and power. At 
first glance this m ight seem like an 
easy task, but so many things enter 
into the ra te  to  be charged that after 
several m onths’ w ork the comm ittee 
has not yet completed its report. 
Some of the questions having bear
ing on the rates are the distance the 
current is to be transm itted, am ount 
of current used, hours of use, cost of 
the construction of the service wires, 
and even the season of the year. It 
is expected, however, th at the com
m ittee will have its report ready by 
O ctober 1 and then it will be for the 
Commission to study out their rea
sonableness and to sanction their ap
plication. I t  is the plan of the Com
mission to have all the ra tes a m at
te r  of public record and to  give the 
electric rates, w hether for lighting or 
power, the same publicity as applies 
to railroad freight and passenger 
rates. A nother p a rt of the plan is 
that if a com m unity or individual 
finds fault w ith the ra tes charged the 
appeal shall be not to  the company 
furnishing the service, but to the 
Commission, which shall have ju ris
diction in ordering  hearings and m ak
ing readjustm ents if it shall be found 
the ra tes are unfair.

T his is a very sensible plan and 
will be as much to  the advantage of 
the companies furnishing the power 
as it will be to  the consum ers. It 
will be good for the companies, for 
the reason th a t it will serve as a 
protection against the hold-up tactics 
of local politicians and the  th reats of 
uncalled for com petition. I t  will 
give those companies which endeavor 
to be fair reasonable safeguards 
against a ttack  from  those who have 
personal o r political axes to  grind. 
On the side of the consum er it will 
insure ju st ra tes and a square deal. 
The ra tes to  be charged for power 
is as im portant for the m anufacturer

as the ra te  for his ra ilroad  freights 
and, perhaps, m ore so, and it is righ t 
the consum er should have pro tection  
against rebates or discrim inations 
which shall give his com petitor an 
advantage. I t  will also insure the 
small consum er of electricity  for 
lighting or dom estic use pro tection  
against any extortion  th a t his loca
tion o r circum stances .m ight make 
possible.

F o r the S tate to  take contro l of 
the ra te  m aking is, as stated, emi
nently sensible and will be to  the 
advantage and benefit of everybody 
concerned. E lectrical pow er has be
come one of the g reatest factors in 
m odern life and, as m uch of the 
w ater pow er of the S ta te  has been 
gathered under a single control, it is 
right th at there should be official 
regulation over it. T here  will be 
safety in this for the people and at 
the same time there  will be safety 
for those who are pu tting  their 
money, energy and abilities into the 
developm ent of the S ta te ’s w ater 
power. The m atter of m aking rates, 
however, will not be sim ple o r easy if 
it is expected to  please everybody. 
T he original plan will be little m ore 
than tentative. I t  will take time and 
experience to dem onstrate how just 
the ra tes may be under differing con
ditions. If the S tate and the power 
companies, however, go a t the task 
in the same spirit of good faith that 
seems to characterize their early 
dealings a schedule will eventually 
be evolved th at will insure every
body the same treatm ent, and this 
after all is the m ost im portan t con
sideration.

A nother m atter the S tate Commis
sion should soon undertake is th at of 
telephone rates. T here  seems to  be 
some doubt as to  the au thority  of the 
Commission to  fix telephone rates, 
and to clear up this doubt should be 
one of the first duties of the new 
Legislature. T elephone com petition 
in the S tate is rapidly being elim inat
ed by purchase o r division of terri
tory  and, in the in te res t of good 
service, this is desirable, and as soon 
as the S tate has unquestioned super
vision over the ra tes to  be charged 
the last objection will be rem oved to 
m aking the telephone the m onopoly 
it should be.

The consolidation of the Lem on 
& W heeler Com pany and the W orden 
Grocer Co. cannot be regarded in any 
o ther light than  as a stepping stone 
in the pathw ay of progress. The 
m erger is a good th ing  for this m ar
ket and for the re ta il dealers who 
look to this m arket for supplies, be
cause it will necessarily involve a re
duction in the cost of doing business 
and enable the new house to enlarge 
the volume of its sales w ithout a 
corresponding increase in the expense 
of doing business. T he W orden 
Grocer Co. has dem onstrated  its abil
ity to do business successfully^ in the 
past and there is every reason to 
believe th at it will continue to  reap 
the rew ard which comes to  well di
rected energy, supplem ented and 
supported by ample capital, enlarged 
facilities and the adoption of the m ost 
m odern m ethods of conducting bu
siness on a large scale.
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nom inated presidential electors who, 
if elected in Novem ber, will cast their 
ballots in the electoral college for 
T heodore Roosevelt. In  view of the 
fact th at W m. H. T aft was the nom i
nee of the Republican National con
vention in Chicago, no doubt there 
will be m any who will w onder how 
the Kansas Republicans can do this 
and play fair. And there will be many 
who will be surprised, perhaps, that 
in nom inating Roosevelt electors the 
Kansas Republicans are entirely  w ith
in their legal and m oral rights. And 
the Republicans in any o ther state, 
if so disposed, can do the same and 
be w ithin their legal and m oral rights.

I t is not the purpose of this article 
to discuss the m erits of the candidates 
nor to  take a partisan  stand for or 
against any of the tickets in the field, 
but simply to  show how long custom  
has given sanction to m ethods which 
the Federal constitu tion  does not 
authorize and which the Federal laws 
do not recognize. ‘ The N ational con
vention has been a recognized in stitu 
tion for eighty years and yet it has 
no legal existence in our political 
system. The convention is a m ere 
party  convenience, not a lawful body, 
and there is noth ing m andatory  or 
com pulsory in w hat the convention 
may do. T his m ay be surprising  to 
some rock ribbed partisans, Republi
cans and D em ocrats alike, who from 
their earliest day have looked upon 
the decrees of the National conven
tion as being next to  sacred; but 
it is true, nevertheless.

The Federal constitution originally 
provided that the presidential electors 
should m eet in their respective states 
and vote for two persons, and when 
these votes had been transm itted  to 
W ashington and counted the person 
having the g reatest num ber of votes 
was declared to  be president and the 
second on the list vice-president. The 
constitution contem plated that the 
electors should be free agents and 
there was only one restric tion  upon 
whom they should vote for, and th at 
was th at the two votes should not be 
for persons living in the same state. 
U nder this system  in 1796 John 
Adams, federalist was elected presi
dent and T hom as Jefferson, dem ocrat- 
republican, vice-president, which made 
about as happy a com bination as 
would the election of a Republican 
president now and a D em ocrat vice- 
president. In  1800 Jefferson and 
Aaron B urr received a tie vote in the 
electoral college and this threw  the 
election into the house w ith the re
sult that Jefferson was given first 
place and B urr the vice-presidency. 
Both were of the same party , but the 
contest became b itte r and it became 
apparent th at a change was necessary 
The constitution was amended to 
make one of the votes cast by the 
electors for president and the o ther 
for vice-president, the candidate re
ceiving the highest num ber of votes 
in each classification to be declared 
the nomonee. T he constitu tion  re
mains as thus amended, and it still 
contem plates that the electors shall 
be free agents to  vote for whom they 
pleased. W ith  the developm ent of

history, it becam e necessary for those 
in the different sta tes who thought 
alike politically to  confer to gether to 
secure concert of action. A t first the 
concert of action was secured by a 
conference of the delegations in Con
gress, the  congressm en and senators, 
and the candidates favored by the 
congressional caucus became the par
ty  candidates for the  country. In  
time the folks a t home became 
restive under w hat they  regarded as 
congressional dictation and in 1832, 
exactly eighty years ago, the first 
National conventions w ere held to  
give the parties them selves, through 
delegates, a chance to declare 
who the nom inees should be.. 
T hree  conventions were held, the first 
th a t of the Anti-M asons in Septem ber 
m ore th a ï  a year preceding the elec
tion and which nom inated W m . W irt 
for the presidency. 1 he I' ational R e
publicans in D ecem ber inllow ing 
nom inated H enry  Clay and, finally, 
r!>e D em ocrats in May, 1832, nom i
nated Andrew Jacksca . T he first 
tonveuiions were m ass m eetings 
ra th e r than  delegate conventions and 
to give all sta tes a 1 tir show, regard 
less of the num ber of representatives 
present, the  rule Aas adopted th at 
each sta te  should have as m any votes 
in the c ..nvention as sucli states were 
entitled to  in the electoral college. 
T his rule has since been followed 
w ith the single modification that the 
represen tation  in the N ational con
vention has been made double the 
electoral vote. M ichigan for instance, 
has fourteen  vbtes in the electoral 
college, one fo r each of the congress
men and tw o for the senators, and 
has tw enty-four d istrict delegates and 
four delegates at large in the con
ventions.

F o r eighty years we have had the 
convention plan of m aking nom ina
tions and yet we have never given 
the N ational convention a legal or 
constitu tional recognition. I t  re
mains exactly w hat is was in the be
ginning, a partisan  counsel o r con
ference o r caucus to  insure concert 
of action in the election to follow. 
W e have grow n accustom ed to  regard 
the ¡udgnu.nt of the N ation?’ conven
tion as suprem e, but, as a m atter of 
fact, the action of the convention is 
no m ote  b inding upon the  pa rtv  m 
the respec tve sta tes than  such party- 
wishes to m ake it. W h at the  dele
gates in the convention m ay do may 
be repudiated by the p a rty  in the state  
and this can best be done by the 
nom ination of electors pledged to 
cast their ballo ts for the  candidates 
whom  the sta te  pa rty  prefers. Poli
tical honor usually  p rescribes th at 
those who go in to  a caucus o r con
ference shall abide by the  results, 
th a t they  shall subordinate their 
views to the view s of the m ajority . 
In  the Republican convention this 
year the  R oosevelt delegates refused 
to  participate in the  nom ination. T hey 
did not bolt, b u t th ey  rem ained silent 
on the roll call and, according to  the 
usual action, th is absolved them  from 
bow ing to  the  will of the m ajority . 
T he pa rty  a t hom e sustained their

action, repudiated  the nom inations 
made by the convention and the 
nom ination of Roosevelt electors will 
follow, as has already been done in 
Kansas. In  the states doing this the 
Roosevelt ticket will be entitled to 
the Republican emblem and place on 
the National ticket and it will be the 
T aft ticket th at will have to  enter 
the field as the independent m ove
m ent, w ith a new emblem and a* 
new place. In  the sta tes accepting 
the results of the convention the T aft 
ticket will be the  regular and the 
Roosevelt the independent. T his is 
the first tim e in the history  of the 
country, so far as now recalled that 
such a situation has arisen, and it is 
certainly in teresting  and the election 
itself m ay result in some in teresting  
complications. T he constitution pro
vides th at the candidate for the presi
dency m ust have a m ajority  of all the 
electoral votes cast, and if none has a 
m ajority  then the election goes to 
the H ouse of R epresentatives, w ith the 
choice lim ited to  the candidates re
ceiving the three highest votes in the 
electoral college. N either Taft, 
R oosevelt nor W ilson m ay have the 
required m ajority  ar.d in that event 
the H ouse would decide.

T he vote in the H ouse is n it by 
individual m em bers, a m ajority  ruling, 
but under the constitu tion  each state

will have one vote, regardless of the 
num ber of representatives it m ay have 
in Congress. Nevada, w ith three 
votes in the electoral college, will 
have as much of a voice in the elec
tion by the H ouse as New Y ork with 
thirty-nine votes o r M ichigan w ith 
fourteen, and it will be the old House 
and not the H ouse as it will stand 
after M arch 4 next that will do the 
electing. As a t presen t constituted, 
politically, the Republicans have the 
m ajority  of the House m em bers in 
23 sta tes and the D em ocrats in 22. 
W ith the feeling as it is between 
the Roosevelt and the T aft forces it 
is quite likely th at W ilson would be 
the final choice, but this should not be 
regarded as a prophecy, for m any 
th ings m ay happen to  change the 
situation entirely. I f  Congress should 
fail to  give any of the th ree  highest 
candidates the election before M arch 
4 then the re tiring  V ice-President, 
“Sunny” Jim  Sherm an takes the exec
utive office and will retain it until, in 
the course of events, a new President 
is regularly  elected.

Depend upon th is: T he man who 
has never m ade a m istake has never
made anything else w orth a d------!
The point is never to  make the same 
m istake twice.

0 ¡00©00©©0©00 00 0
0 Signs 00 ¥N your city you have been pass- 00 I ing some particular sign for ¥ years. If someone were to 0remove that sign overnight, you 00 would feel the same impression by its very absence, because it stands0 for something. It is a mark of 

identification. That is the way ©00 with the famous In-er-seal Trade Mark. It is a mark of identification 0that has left its impress on the daily0 lives of thousands and thousands of American families. It is a device 000
that says to them plainly, “The best products—perfectly baked and per- 0fectly kept.” The sign of progress <f§)0 in your store will be a complete line of N. B. C. goods in the 00 world-known In-er-seal Trade Mark packages and the handsome ©0 glass-front cans. Be sure to have (Pj)

0 plenty of Rykon Biscuit, the newest N. B. C. product. 00 NATIONAL BISCUIT 0
COMPANY00 000000000001
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Building Up Competing Markets at 
Our Expense.

Are the banks of Grand Rapids 
really as progressive as they would 
like the general public to believe? 
The banks have handsom e offices. 
Most of them  own the properties they 
occupy. The records show th at they 
have grown handsom ely in deposits, 
that, in addition to substantial di
vidend disbursem ents, their surplus 
and undivided profits have steadily 
m ounted upward and the current m ar
ket quotations indicate that bank 
stocks are held in high esteem as 
investm ents. Yet with these visible 
evidences of prosperity, it is a per
tinent question if the banks are pur
suing policies that entirely satisfy 
their patrons? T he building and loan 
associations in this city have assets 
to a total of about $3,500,000, and a 
large proportion of this represents 
small savings, the very kind of sav
ings the bank m ost want. O f the 
capitalization of the Citizens T ele
phone Co. fully $2,500,000 is held by 
small investors many of whom have 
bought stock one share of $10 a t a 
time, and to a large degree this, too, 
represents small savings. How much 
Grand R apids money has been invest
ed in the various gas, electric and 
traction propositions that have been 
floated in recent years can hardly be 
estim ated, but the to tal runs well up 
into the m illions and if a list of those 
who have bought these securities 
could be published it would be found 
that m any small investors are includ
ed. W hy do small investors put their 
money into these outside ventures to 
such large totals? Is it because they 
are not satisfied with the treatm ent 
that the banks give them ? The banks 
allow 3 per cent, in terest on regular 
savings books accounts and 3J4 per 
cent, on certificates when the m oney 
is left a year. Is  this enough of a 
return  on deposits to  m ake pu tting  
the m oney into the bank and leaving 
it there an object? T he banks here 
used to pay 4 per cent, on deposits, 
but cut to the present rate  following 
the panic of '93. M any of the banks 
in o ther Michigan tow ns to-day pay 
4 per cent, on their savings, and they 
are prosperous institutions, too. If 
the banks in Grand Rapids paid 4 per 
cent., is it not possible th at a consider
able portion of the m oney w ithdraw n 
to be put into o ther channels would 
rem ain in the banks? I t  m ay be con
tended th at the deposit in the bank 
represents security, th a t as a con
servative investm ent the in terest ra te  
allowed is all th a t should be expect
ed. T his m ay be conceded, and yet 
municipal and school bonds are offer
ed at 4 and 4 ^  per cent, and it will

probably be allowed that they are as 
safe as certificates of deposit issued 
by any bank on earth. T he banks 
here take justifiable pride in their un
broken record of solvency, but In 
this respect they have no advantage 
over some of the o th er popular in
vestm ents. T he building and loan 
associations, for instance, have as fine 
a record as the banks. The gas, elec
tric and traction  propositions have, 
with a few exceptions, made good. 
W hat the Citizens Telephone Co. has 
done is a m atte r of record. As far 
as security of capital is concerned the 
banks have no great advantage over 
some of the o ther th ings th at people 
put their m oney into when they want 
a m odest increase in their incomes. 
It may be argued that the banks can
not afford to  pay a h igher rate  of in
terest on their deposits. T he National 
banks last year paid dividends averag
ing 10 per cent, and the records show 
they added 5 per cent, m ore to  the 
surplus and undivided profits. The 
state  banks paid dividends ranging 
from  8 to 12 per cent, and added 10 
per cent, to wealth. T he stock hold
ers are deserving of liberal returns 
on their investm ents, but are not the 
depositors also entitled to  some re
turn on their th rift and economy?

In ano ther direction the question 
may be asked if the banks are as p ro
gressive as they m ight be. T his is in 
the m atte r of in terest ra tes on loans. 
T he recognized ra te  for commercial 
loans in this city is 6 per cent, and 
this is the rate  charged, no m atter 
how unquestioned m ay be the credit 
of the borrow er or how large his ac
count. In  o ther cities borrow ers have 
no trouble in securing accom m oda
tions at 5 or 4 per cent, or even lower. 
Some of the local business houses 
with high credit, when in need of 
additional capital, go to  the banks in 
o ther cities to  get it and the lower 
in terest ra te  given them  m akes this 
w orth  while. And the difference in 
the in terest they pay gives them  an 
appreciable advantage over the small 
business man who confines his bor
row ing to his home banks. The banks 
may argue th at 6 per cent, is the 
lowest they can afford to  give, and 
yet alm ost daily they  are buying out
side comm ercial paper th a t pays 4 
and even a lower ra te  of interest. 
T his outside paper, in fact, is a 
favorite use for funds not otherw ise 
in demand and, in buying it, the sug
gestion m ight be made th at the banks 
are discrim inating against their home 
people in favor of the outsiders. If 
the current ra te  were reduced to  5 
per cent., would not this be a great 
stim ulus to  business in Grand Rapids

and would not the demand for money 
increase to a degree to make the buy
ing of low rate outside paper unnec
essary?

Every dollar invested in outside 
paper helps to build up o ther indust-

M erchant’s A c c o u n ts  S o lic ited  
A sse ts  o v e r  3,000,000

* ( j i ^ | l 4 P iD S^A V IN O S^ A N i r

Only bank on North aide of Monroe street.

Place your Buy and Sell orders w ith

Gitz. 1122 G. H. Corrigan & Company Bell M-229 

IN V E S T M E N T  S E C U R IT IE S
341-343 Michigan Trust Building Grand Rapids, Mich.

They will be handled promptly and properly and only a 
commission charged you.

F A I L U R E S
. 1st six months 1912

DEFAULTS 8317. LIABILITIES $1 08 ,012 ,223 .00
We Insure Book Accounts

Write for our plan and avoid the danger lurking in every credit 
American Credit-Indemnity Co., of New York

W. J. Brueckman, Agent, 311 Henry Ave., Grand Rapids

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

C O R R E S P O N D E N C E  P R O M P T L Y  R E P L IE D  T O
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ries and o ther m arkets which are in 
com petition with local m anufacturers 
and the local m arket. I t  is fair for 
the banks to divert local money, made 
up of local savings and the surplus 
accum ulated by local business men, to 
the use and benefit of business in
stitutions in the com peting m arkets. 
Handicapped as Grand Rapids is by 
poor freight service, high freight rates 
and unjust discrim inations as to  class
ifications, it would seem as though 
the banks ought not to  join hanas 
with the railroads in m aintaining un
necessary hardships for local m anu
facturers. W hy build up com peting 
m arkets a t the expense of our own? 
W hy put a club in the hands of com 
petitors to  m ake them  to undersell 
our m anufacturers and jobbers by 
giving them  the use of Grand Rapids 
m oney a t a lower ra te  of in terest than 
Grand Rapids m anufacturers can ob
tain it?

L ast week the T radesm an com
m ented on the fact th at the local 
banks were neglecting that recognized 
branch of banking known as invest
m ent securities, that they were letting  
their depositors find their own finan
cial advisors instead of acting in that 
capacity for them  and offering them  
investm ents in small denom inations 
of assured m erit. T he securities m ost 
often handled by banks, when they 
do a counter business in investm ents, 
is bonds, but could not the Grand 
Rapids banks very consistently  re
commend to  the small investors the 
preferred stocks in. some of the Grand 
Rapids industries? The preferred 
stock of the M acey Co., for instance, 
or the Globe K nitting  W orks or the 
re-organized Phoenix—are they  not 
as secure and safe as tw o-th irds of 
the bonds in the m arket? Such invest
m ents could be sold in single share 
lots and the banks handling them  
would serve several good purposes. I t  
would insure a w ider distribution of 
stocks in our home industries am ong 
our own people and this would be a 
source of streng th  for such industries. 
I t  would create a m arket for home 
securities and give th at m arket a 
g reater stability. I t  would keep Grand 
Rapids m oney a t home instead of le t
ting  it go outside to  develop o ther 
comm unities. A t p resent local in
dustrial securities are in disfavor be
cause there is no stable m arket for 
them, but if the banks would give 
such securities recognization and en
courage investm ent in them  it would 
do w onders in the developm ent of 
our own city. W hen the stock issue 
is of only one class to  recom mend 
it as an investm ent m ight be hazard
ous, but preferred stock—p re fe n e d  
as to  assets as well as to  dividends, 
with a substantial junior issue back 
of it representing  m oney actually 
paid in—is tolerable safe and the 
banks, if they  would, could be w onder
fully helpful in finding a ready m ar
ket for them, w ith re tu rns of 6 o r i 
per cent, to  the investor.

T he Grand R apids Savings Bank is 
said to be seriously considering an in
crease in its capitalization from  $200,- 
000 to  $500,000, the increase to  be 
effected by issuing $300,000 additional 
stock to  be subscribed for at such a

premium  as will give the to tal issue 
a book value th at will com pare favor
ably with w hat it is now. T he Grand 
Rapids Savings increased its capital
ization a year ago by the declaration 
of a 33J$ per cent, stock issue. The 
increase in capitalization is deemed 
desirable because of the rapid grow th 
in the bank’s business. In  the last 
four years its deposits have increased 
nearly 50 per cent., with a present 
to ta l of m ore than $3,000,000. W ith  
the increased capitalization it is un
derstood the bank will broaden its 
scope in various respects and, inci
dentally, it will hope to  occupy hand
some new offices in a m odern build
ing which Chas. B. Judd and the 
W hite estate  may build on the present 
site.

An increase in the capitalization of 
the People’s Savings Bank cannot be 
regarded as a rem ote possibility al
though plans for it are not being 
actively considered a t this time. The 
Bank is capitalized at $100,000 and 
has a surplus and undivided profits 
account g reater than  its capital. This 
puts it in a very com fortable position, 
but the small capitalization is some
th ing  of a handicap in going after 
business. T he Bank owns the corner 
it occupies and is seriously consider
ing the building of a ten story  build
ing and, to  do this, the increase in 
the capitalization would probably be 
regarded as desirable.

Q uota tions on Loca l Stocka and Bonds.
Bid. Asked.

Am. G as & Elec. Co., Com. 80 83
Am. G as & E lec. Co.. Pfd. 46 47%
•Am. L ig h t & T rac . Co. Com. 425 430
♦Am L ig h t & T rac . Co., Pfd. 
A m . ' P ub lic  U tilities , Com.

108 110
55 58

Am. Public  U tilities , P fd. 80 81
Can. P u g e t Sound L br. 2% 3
C ities Service Co., Com. 109 113
C ities Service Co., Pfd. 89 91
•C itizens T elephone 95 96
Com ’w th  P r . Ry. & L t., Com. 
Com w’th  P r . R y. & L t. Pfd.

63% 64
91 92%

D ennis S a lt & Lbr. Co. 95 100
Elec. Bond D eposit Pfd. 79 80
F o u r th  N a tio n a l B ank 200 203
F u rn itu re  C ity  B rew ing  Co. 60 70
Globe K n ittin g  W orks, Com. 110 112%
Globe K n ittin g  W orks, Pfd. 100 101
G. R. B rew ing  Co. 200
G. R. N a t’l C ity  B ank 175 176
G. R. Sav ings B ank 185
H oland -S t. Louis S ugar Com. 10% 10%
K en t S ta te  B ank 260
M acey Co., Com. 200
Lincoln G as & Elec. Co. 42 45
M acey C om pany, Pfd. 95 98
M ichigan S ugar Co., Com. 89% 90%
M ichigan S ta te  Tele. Co., Pfd . 100 101%
N ationa l G rocer Co., Pfd. 86% 87%
O zark  P o w er & W ate r , Com. 45 48
Pacific G as & Elec. .Co., Com 66 67
Pacific G as & E lec. ,Co., P fd . ‘ 91% 92%
Peoples Sav ings B ank 250
T ennessee  Ry. L t. & P r., Com. 23% 25
T ennessee Ry. L t. & P r . Pfd. 77% 79
U nited  L ig h t & R ailw ay, Com. 72 75
U nited  L t. & R ailw ay  1st Pfd. 86 87%
U nited  L t. & R ailw ay  2nd Pfd.,

(old) 79 80
U nited  L t. & R ailw ay. 2nd Pfd.,

(new ) 73 75
Bonds.

C h attan o o g a  G as Co. 1927 95 97
D enver Gas & Elec. Co. 1949 95% 96%
F lin t G as Co. 1924 96 97%
G. R. E d ison  Co. 1916 97 99
G. R. G as L ig h t Co. 1915 100% 100%
G. R. R ailw ay  Co. 1916 100 101
K alam azoo G as Co. 1920 95 100
S aginaw  C ity  G as Co. 1916 99

•E x-d iv idend .
A ugust 13, 1912.

Doings in the Buckeye State.
W ritten  fo r th e  T radesm an .

The National K rau t P ackers’ A sso
ciation held its annual m eeting at 
Cedar Po in t and reports indicated a 
cabbage crop som ewhat sho rte r than 
usual. T he Ohio crop, particularly  
that grow n in the Sandusky river bo t
tom, near Frem ont, is excellent.

A state  reform atory  for women 
will be built at M arysville, the work 
of construction  beginning in Septem 
ber. A large ten t will be pitched for

use of the prisoners from  the peni
ten tiary  who will work on the new 
building.

T he New ark T ire  and R ubber Co., 
w ith p lant a t New ark em ploying 100 
men, has been purchased by the 
Pharis Bros. R ubber Co., of Colum
bus, and the industry  will be removed 
to Columbus.

Four Ohio cities, Columbus, Cin- 
cinati, Dayton and Toledo, have en
tered into arrangem ents w ith D etroit, 
K ansas City, Louisville, Memphis, 
Peoria, P ittsb u rg  and R ochester for 
a careful study of the high cost of 
living problem . F irs t on the program  
is a ten weeks’ test, which is now 
under way, to  ascertain  current prices 
on sixteen different comm odities, in
cluding potatoes, butter, eggs, coffee, 
rice, chickens and o ther common a r
ticles of food. These prices are se
cured from six grocers scattered  about 
the city, also from  the superintendent 
of the city m arket. W here marked 
discrepancies are shown in prices in 
the different localities the next step 
taken will be to locate the cause if 
possible.

Cincinnati is the leading city in the 
S tate in the shoe industry and Ohio 
ranks ninth in the value of produc
tion.

The locom otive works at L im a will 
award con tracts soon for new build
ings approxim ating two million dol
lars in value.

Toledo shippers claim im proper 
classification and ra ting  of m erchan
dise for shipm ent and will lay their 
com plaint before the central freight 
association.

W adsw orth  is asking the Erie rail
road for b e tte r train  service and if 
relief is not furnished will go to the 
state  public service board.

The Ohio Shippers’ Association has 
petitioned the S tate Public Service 
Commission to elim inate a clause in 
the code of dem urrage rules which 
prohibits shippers from  applying 
credits earned on cars belonging to 
one class of equipm ent in offsetting 
debits accruing on cars belonging to 
a different class of equipment. The

defendants in the com plaint are fifty- 
one railroads operating  in Ohio.

T he A m erican D ruggists’ Society 
has plans for building a drug m anu
facturing and jobbing p lant in Cleve
land, costing  $250,000.

A lm ond Griffen.

I t  does not take much of a joke 
to  make a m an laugh—when he is 
telling  it.

Call a m an a donkey and he will be 
justified in kicking.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits - $300,000

Deposits
6 ^  M illion D ollars

HENRY IDEMA 
J . A. COVODE - 
H. W. CURTIS - -
A. H. BRANDT - 
CASPER BAARMAN

President 
Vice President 
Vice President 

Cashier 
A ss't Cashier

3 & %
Paid on Certificates

You can transact your banking business 
with us easily by mail. Write as about it 
if interested.
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of the

Preferred Stock
of the

Cities Service 
Company

at prevailing low prices

K elsey , B rew er  & C om pany
Investment Securities

401 Mich. Trust Bldg., Grand Rapids, Mich.

Fourth National Bank
Savings
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Interest Paid 
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How to Become a Successful Sales
man.

An analysis of the salesm anship 
question shows us that success m eans 
to  accomplish one’s desire. It is not 
a question of degree, but of kind. 
Two persons working at the same 
counter but handling different stocks, 
m ay be equally successful, although 
one earns only $$ per week and the 
o ther $25. The one misses no sales, 
pleases custom ers, and does all that 
could be reasonably expected of any
body in that position, but the m er
chandise is easy to sell and the sales, 
perhaps, small in amount. The o ther 
handles more valuable m erchandise 
Each sale is much larger, the custom 
er exercises m ore care in her selec
tion, and the salesman is called upon 
for a much greater exercise of his 
faculties than is his companion.

In describing the qulifications nec
essary lo r success as a high priced 
salesman I do not wish to discourage 
the young man and woman who wish 
to  earn a living in this way but who 
realize they have not all the require
m ents described. Most of these are 
absolutely essential for the easiest 
of selling, but not all of them. For 
the one who is already at work and 
wishes to increase his or her useful
ness and also salary, I suggest a 
careful search for faculties heretofore 
dorm ant.

I lie qualifications necessary for real 
success of the m ost m odern kind a re 
an elert, pleasant m anner, gooc 
m emory, quick understanding of a 
custom er’s wants, and an earnest de
sire to satisfy them , neatness, the use 
of good language, good health, ener
gy, persistence, knowledge of stock, 
and tact. The sum of these is ability, 
and ability determ ines the salary.

Every successful salesman possesses 
these faculties in varying quantities, 
some excelling in one, some in others. 
Eack of tact is a serious fault in any 
salesperson, no m atter how able he 
o r she m ay be in o ther ways.

Lack of Tack Cost Job.
Lack of tact cost an otherw ise well 

qualified salesman his job in a big 
S tate street store a few years ago. 
T his man had charge of a large and 
complicated stock containing a great 
m any colors. H e knew his goods so 
thoroughly  that when a custom er p re 
sented a sample to  match, he instan t
ly showed her the match, or told her 
he did not have it. One day a woman 
entered his departm ent seeking a 
piece of m aterial she needed to  com 
plete her custume.

“W e can’t m atch that, madam, 
declared the salesman as soon as he 
saw the sample.

W hy, how do you know you can’t? 
You haven’t even looked,” the woman 
retorted . I have been all over State 
street try ing  to  m atch this piece, and 
I wish you would make a thorough 
search in your stock.”

"I know we can 't m atch it, so it’s 
no use looking,” replied the salesman, 
disinterestedly.

" I ’ll go to  the m anager then ,” and 
the indignant patron  im m ediately re
ported the salesm an’s apparant dis
courtesy.

"I did noth ing to offend her, and I 
can’t understand why she should re
port m e,” the salesman insisted when 
he was called to  the office. “I knew 
positively we did not have a match 
for her sample, so what was the use 
of my searching fo t som ething we 
did not have?”

His explanation was plausible to 
the m anager, but he cautioned the 
m an to use m ore tact in dealing with 
future custom ers. Repeated com 
plaints of the same character finally 
resulted in his dismissal, however, and 
the store and its custom ers lost the 
services of probably the best qualified 
man on S tate street for the position 
he held. Absolute lack of tact and his 
seem ing inability to  acquire that 
qualification cost th at m an his posi
tion. A salesman w ith any tact at all 
would have taken a g reat deal of pains 
to convince his custom er that he 
really did not have the desired match» 
R ather than have a 'pa tron  go away 
dissatisfied, it would have been better 
for him to take down every piece oi 
goods in his departm ent.

Get A cquainted with Patrons.
"I would like to  have Mr.------wait

on me, please,” rem arked a woman 
custom er.

“ He is busy now, but wiP be here 
in a m inute,” replied another sales
man.

"V ery well, I will wait,” declared ' 
the patron, seating herself.

The salesman she desired to  have 
wait upon her is successful because he 
m akes it a point become acquainted 
with as many of his custom ers as 
possible. He studies their character
istics and learns how to serve them  
so well th at they will ask for him 
whenever they need any of the goods 
he sells.

T here are different degrees of suc
cessful salesmanship, and while one 
person may possess the  same ability 
as another, there will be a difference 
in their pay envelopes because one 
has a technical knowledge of m er
chandise he is selling th at the ocher 
has not. T his knowledge is often of 
such a character th at it can only be 
acquired by a person who is willing to 
make a special effort. I t  requires hard

w ork and careful study that the firm 
has no m eans of compelling its sales 
force to  perform , but the salesman 
who gains such knowledge is in a 
position to give valuable advise to 
any purchaser.

The salesperson who knows all 
about furs, genuine and imitation, 
their good and weak points, this rec
om mended for its beauty, that for 
its durability, another because it is 
stylish and everybody is w earing it, 
even though not durable—is m ani
festly m ore valuable to  himself, his 
employer, and to his custom er than 
is his fellow salesman with equal 
ability and no technical knowledge.

It has always been an axiom that 
salesmen are born, not made. In 
recent years this has been disputed 
by those who have treated  the m atter 
scientifically, certain well known 
principles which govern every sale are 
taught. A knowledge of these prin
ciples is an aid only to those who 
are thorough and earnest in their 
work.

The really gifted salesperson uses 
these principles not. knowingly, but 
naturally. Every customer , asses 
th rough f .ur stages bef >ic a pm chase 
is m ade; A ttention, nte es', der.rc 
and «■¿‘■-nlve. She m aj have oassed 
through anywhere from none to all 
of these stages before she m eets the 
salesman, the salesm an’s work to com
plete the sale depending on the stage 
of. the custom er’s mind.

How Sales are Made.
A ttention first and then interest 

may have been reached by seeing 
som ething in the show window, leav
ing to the salesman the task of creat
ing in the custom er’s mind the desire 
for the article and finally the resolve 
to buy. A clumsy sales person some
tim es works hard on one of these 
stages after the custom er has proceed
ed to  a m ore advanced one, and may 
even spoil a sale in that way. If a 
custom er has reached the third stage, 
desire, it is m anifestly unwise to work 
to create interest, which stage she 
has already passed.

Sales people are supposed to be 
and should be good talkers, but talk 
for m ere talk  s sake will never carry 
one to success. Say som ething w orth

while. Find the talk ing  points in 
the m erchandise and p resen t them  in 
as clear and simple m anner as pos
sible. Do not repeat too often, and 
if you cannot find som ething to  say 
that in terests your custom er keep 
still. No one likes to be bored by a 
continuous ra ttle  of m eaningless talk 
W hile the particular sale you are try 
ing to complete m ust not be lost 
sight of, reasonable deviation from 
the subject m ay be allowable with 
some custom ers, especially if you are

Up-to-date Stores use
THE BEST DUPLICATING

SALES W  BOOKS
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Wilmarth Show Case Co. 
Show Cases 

And Store Fixtures
Take Division St. Car Grand Rapida, Mich.

IMPORTANT  
Retail Grocers

who wish to please 
their customers should 
besure to supply them 

with the genuine

Baker's 
Cocoaand 
Chocolate

with the trade-mark 
Registered on the packages.

U.S. i-'at. off
They are staple goods, the 
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well acquanted w ith them  and can 
gam  or retain  their good will by talk 
ing on some subject in which they 
are especially interested. Good judg
m ent m ust be exercised here o r the 
custom er may lose in terest in the 
transaction, and you will find the 
subject cold when it is again approach- 
ed.

“Do you think this looks well on 
me? a custom er asked the salesman 
who was waiting on her.

“Yes, it is perfectly  suited to you,” 
was the reply.

“Then I ’ll take it.”
The custom er had absolute confi

dence in the taste  of the salesman, 
and in my opinion the salesm anship 
prizes of the future will go to  the 
possessors of taste. W hile good taste  
is usually an inborn faculty, it is also 
susceptible to  education. As cur 
country  grows older and richer, and 
therefore m ore able to indulge in the 
refinem ents of m odern civilization, 
salespeople whose taste  can be relied 
upon will be required at extrem ely 
rem unerative salaries. Even now our 
s to re ’s w atchw ord is “T aste  in D ress,” 
and the m ost im portant requirem ent 
in our salespeople is taste.

I t  will help one who does not fully 
realize the particular part he is sup
posed to  perform  in the store m achin
ery if he will rem em ber that the store 
has provided the building, the m er
chandise, the advertising, and the 
thousand and one details necessary 
to bring  the custom er to  his counter, 
and th a t it is now up to  him to com
plete the deal and harvest the profits 
out of which his own salary is paid 
and w ithout which no business can 
live.

Ability in a sales person who is 
asking for em ploym ent is usually very 
quickly recognized by the experienced 
employer. An applicant of this kind 
requires no pull or indorsem ent, ex
cept as to  honesty and character, to  
secure a position if there is a vacancy. 
N either need he fear for the loss of 
a position, as able salespeople are al
ways in demand.

Success cannot come w ithout in
centive. Poverty  m ay compel one to 
effort, thereby proving a blessing. 
Am bition m ay be and generally  is 
the spur. Pride often prods its pos
sessor. W hatever may be the cause, 
effort is necessary for success.

S. L. Tom pkins.
[S. L. Tom pkins, superintendent 

and general m anager for C harles A. 
Stevens & Bros, of Chicago, was born 
in Avon, 111., in 1856. A fter g raduat
ing from L om bard college at G ales
burg he went into partnership  with 
his father in a gefleral store and con
tinued in that business until 1886 
when he went to Chicago. He has 
been superintendent and general m an
ager of the Charles A. Stevens firm 
since that time.]

Do not frown at the fellow who 
tells you th at your business will p ro 
duce b e tte r results than you have yet 
scored. H e m ay be preaching, but 
he is also helping you get out of the 
rut.

Railway and Depot Sanitation. 
Lansing, Aug. 12.—A concerted 

m ovem ent by the m anagers of railway 
lines in Michigan, S ta te  B oard of 
H ealth  and local health officers is now 
under way, looking tow ards sanitary 
depots, w aiting room s, closets, toilets 
and surroundings of railway depots 
th roughout the State.

An investigation is being m ade by 
the Secretary  of the S tate Board of 
H ealth  through the local health officer 
of each health jurisdiction. So far as 
this investigation has proceeded it has 
dem onstrated  th a t about 50 per cent, 
of depots and surroundings in Michi
gan are unsanitary-; in some instances 
a positive nuisance.

I t is not unlikely th at a conference 
of the general railroad m anagers of 
lines in M ichigan and the S tate 
Board of H ealth  will be held the com
ing autum n to discuss ways and 
m eans of pu tting  railroad depots and 
surroundings in a clean condition, and 
m aintaining such.

T he general m anagers have evinced 
a desire to co-operate in such a much 
needed reform  w ith the S tate Board 
of Health.

In  m any w aiting-room s of depots the 
seats are dusty, sp itting  on the floor 
(the sputa drying and rising in dust) 
is not prohibited and the outhouses 
and toilets are filthy. Many care
takers of depots wait until the seats 
are filled with waiting passengers and 
then proceed to  sweep, som etim es 
w ithout dam pening the floor. Such 
caretakers should be taken care of 
either at Jackson or Kalamazoo.

T raveling  is the g reatest vocation 
of tens of thousands of people. They 
should be provided with com fortable, 
necessary w aiting room s and well 
ventilated sanitary  coaches.

I t  is w orth  the tim e and cost of a 
trip to B attle Creek to see and go 
th rough the Grand T runk  depot there. 
T he sam e can be said of the new 
N orth  W estern  depot at Chicago, but 
it cannot be said of one-third of thc 
depots in M ichigan; indeed I believe 
one holds his life cheaply and care
lessly who ventures into some depots 
and their surroundings.

I t is not the purpose of this com
m unication to  jum p onto the rail
roads. T his field is too well occupied 
by sw eating and fum ing statesm en 
who jum p onto the railroads in order 
to jum p into Congress. T his species 
of statesm en is not unknown to Michi
gan people.

•We have faith that, th rough  co
operation with the railroad m anagers, 
we can correct nearly all the unsani
ta ry  conditions now m enacing public 
health th rough the uncleanly depots 
and their surroundings.

D. E. McClure,
A ss’t. Sec’y S tate Board of H ealth.

Easy To Find Out.
“W hy do the m ost w orthless men 

often get the best w ives?”
‘ I don’t know. A sk your hus

band.”

If you would win life’s battle  you 
m ust be a hard h itte r and a poor 
quitter.

In  Belgium the m an who refuses to 
vote is throw n in jail. If  all nonvot.-rs 
in this patrio tic  country  were to  be 
sim ilarly treated  prisons everywhere 
would need several additions.

Judge Us
Judge us by our September 

catalogue.

If we have any message for 
you, it is in that book.

If we have any profit-payers 
for you, it contains them.

If our five house buying 
ability can make you any sav
ing, the evidençe is in “Our 
Drummer. ’ ’

W e have placed our whole 
appeal in that volume and are 
willing to go after your busi
ness on the basis of what it 
contains.

W e stand upon it.

Judge us by our September 
catalogue.

BUTLER BR O TH ERS
E xclu sive  W h o lesa lers  o f  G eneral M erchandise  

Chicago New York St. Louis Minneapolis Dallas
Sample Houses: Baltimore, Cincinnati, Kansas City, Milwaukee, 

Omaha, San Francisco, Seattle, Philadelphia.



14 M I C H I G A N  T R A D E S M A N A ug. 14, 1912

$ g  g  »' J-

I  i

««**)£

BRY GOODS; ’1  I |  
FANCYGOODS ̂ NÖJIOKÄ

The Buyer’s Preparation Before Going 
to Market.

W ritten  for th e  T radesm an .
So much has been said and w ritten 

regarding the vital im portance of good 
buying tSiat nothing can be added that 
will emphasize the fact that no m er
chant can hope for success with a 
stock of goods that has been bought 
carelessly, or with poor judgm ent, or 
that is not adapted to his trade. Buy
ing the right th ings a t the right 
prices /has come to be recognized as 
a m atter so fundam ental th at any
thing that can be said on the subject 
sounds like an axiom—it is tru th  that 
has become so familiar th at it appears 
self-evident.

The processes m ental, physical and 
financial that lead up to good buying 
have not been so thoroughly  elucidat
ed. The end is peifectly  clear—the 
m eans by which it can be attained 
need some explanation.

I t  is now the season when buyers 
already are or soon will be h y irg  
away to the city m arkets. W hen the 
new goods are selected and purchased 
and gotten into your store, you desire 
that your stock shall be such that it 
will satisfy the wants of your pa
trons, hold the custom ers you already 
have and bring more, and sell a t a 
fair profit. Only the goods that have 
been correctly bought will gain these 
ends for you. Now how to go a t it 
so as to obtain these results.

Much of fihe buyer’s success de
pends on the work he has done before 
he goes to m arket. Indeed the proper 
preparation for buying is all that can 
be treated of in this article.

T he idea prevails in many stores 
that the buyer’s job is a snap—that 
going to the city to buy is an oppor
tunity  to have the time of one’s life. 
This is a m istake. T he conscientious 
buyer who knows his business works 
hard while actually engaged in m ak
ing purchases, and before he s ta rts  
for m arket at all he does a lot of pure 
and simple drudgery in order to be 
equipped for his task.

He m ust know thoroughly  and in 
detail the stock already on hand. Sup
pose that you have now in the store 
and already ordered a certain num ber 
of thousand dollars w orth  of goods 
and th at you w ant to buy half or two 
th irds as much more. In  buying the 
new goods w hat is now on hand m ust 
never be lost sight of.

T ake wool dress goods for instance. 
T he stock should be gone over piece 
by piece, and, unless the buyer is pos
sessed of an unusually good m emory, 
it is best to  m ake a list of w hat is on 
hand with samples. T hen the erro r 
will not be m ade of laying out m oney 
for w hat you already have enough of.

W hat is bought new should add to the 
variety  and attractiveness of the stock. 
Even in staples, a fabric th a t is a little 
changed in weave o r texture, o r of a 
sliglhtly different shade of color from 
w hat you now have on the shelves, 
may serve this purpose. A stock of 
dress goods som etim es m ay be w on
derfully livened up by the addition of 
a com paratively small am ount of ju st 
the righ t things, but to  do this skill
fully one m nst know exactly  w hat is 
on hand. As has been intim ated, ge t
ting  this detailed knowledge is time- 
consum ing and laborious.

Silks and indeed all im portant lines 
of goods should be gone over in this 
painstaking way.

Filling in sizes is an im portant part 
of the buyer s work. In  hosiery, un
derwear, m en’s sh irts and overalls, 
ladies sh irt waists, children’s dresses, 
and in fact all ready-m ade articles, it 
requires constant care and w atchful
ness to keep up the stock on the best 
selling sizes. Som etim es it is not pos
sible to  find exactly the same line 
again, and som ething as nearly the 
same in quality and price as can be 
found m ust be substituted. Some
tim es of course it is best not to  try 
to continue a line—close out what 
there is left of it and put in a full 
line of som ething different.

The* buyer m ust be thoroughly  ac
quainted with the trade for which he 
is m aking selections. H e m ust know 
what kinds of goods sold best last 
year, and w hat were slow in m oving, 
and how much was sold of all the 
various lines carried.

W e have spoken of the buyer as one 
person, and indeed we have in mind 
the ra th e r small store where a single 
individual, very likely the proprieto r 
himself, does all the purchasing. Of 
course in a large establishm ent the 
work is divided am ong several, each 
buying for his particu lar departm ent. 
T he same general rules apply in both 
cases.

T he buyer m ust know the plans of 
the store for the future—in ju st what 
directions it is try ing  to  extend its 
business, and w hat is the policy 
mapped out. He m ust be conversant 
with local financial conditions, and be 
able to estim ate how this fall’s trade 
will probably com pare w ith last fail’s. 
He m ust know the to tal am ount he is 
to expend for goods and how this 
should be divided am ong different 
lines.

A knowledge of the  stock already 
on hand, a knowledge of the trade he 
has to cater to  and its requirem ents, 
a knowledge of what the  business has 
been in the past and what it reason
ably may be expected to  be in the

near future—these make up w hat may 
be called the buyer’s special equip
m ent, that which will enable him to 
buy intelligently for his particular 
store.

If  the buyer has all this detailed 
knowledge well within his grasp, and 
possesses also the taste, judgm ent, 
and fam iliarity with goods that consti
tu te  the general qualifications neces
sary for his wrork—we may say that 
our buyer is ready to go to market.

Fabrix.

Profit in Selling at a Loss,
Ever make money selling som ething 

at a loss? I t  is done every day. W hy 
don’t you try  it? The thing is simple 
enough. D on’t  sell too much at 
a loss and make up that loss 
and m ore on som ething else. A good 
m any m erchants figure they can give 
away from  2 to  4 per cent, of their 
sales for advertising of this sort

You have to  have som ething to 
a ttrac t a crowd, especially during 
these dull sum m er m onths. Some
th ing  for noth ing is sticky fly paper 
for hum ans. Use a little  of it. Lay 
aside from  2 to 4 per cent, of your 
sales for this benevolent purpose. 
W henever you w ant to  inject new 
in terest in town put out som ething 
in the window that is a bargain, a 
real below cost snap.

In  tim es when business is boom ing 
you will not have to  do this sort of 
thing. D uring the rush weeks you 
can be piling up your fund. Then 
when you feel you’ve got to do some
th ing  or perish of weariness, dig into 
the fund and sprinkle out the bar
gains. I t  is advertising and you must 
expect it to cost. If  your annual 
sales am ount to $12,000 you can spend 
betw een $350 to $400 in this way. The 
difference between the regular sale 
price of the sacrificed article and the 
leader price m ust be charged to  this 
special fund. But be carefui not to 
be too generous w ith your customers. 
A good m erchant can often save his 
som ething-for-nothing fund a lot by 
picking out goods th at look like “be
low cost,” but aren’t. S. R. Osborn.

Will Double the Price.
The Fisk Publishing Co. announces 

th a t the price of its interlocking ad
vertising service will increase from  $5 
to  $10 per year on Oct. 1. T h e  new 
price of the service is m ore in keeping 
with the value to the  re ta il m erchant 
than the in troductory  price n am td  by 
the originator.

The first th ing  a pardoned M inne
sota convict did was to  re tu rn  a stolen 
um brella. A comm ission is now delib
erating w hether o r not to  com m it htm 
to an insane asylum.

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

C orl, K n o tt  &  C o M Ltd.
Comer Commerce Ave. and Island St. 

Grand Rapids, Mich.

The big Sunbeam Winter 
Goods Catalog—a splen
did and swift selling line 
of guaranteed

È

ROBES, BLANKETS 
FUR COATS
(For M en and W om en)

GLOVES, MITTENS
Two numbers—one the 
full line, the other just 
clothing—s a y “which” 
and do it TO-DAY.

BROWN & 
SEHLER CO.

Grand R apids, M ich .

D. M. C.
Is a Big Seller

■E CARRY a good 
stock of the D. M.

C. Cottons as well as 
other p o p u l a r  selling 
items in the embroidery 
material line such as 
Belding’s Skein Silks,
Peri-Lusta Filoselle, Peri-Lusta Floss, Crystal Rope, Colum
bia Pearl Lustre, American Beauty Rope. Floss and Crochet. 
Barbour's F. D. A. Crochet. O. N. T. Crochet. San Silks,
Sylvia Floss, Pillow Top, Center Piece. Table Runner Out
fits, Etc. We aim to give mail orders prompt and careful *
attention. Give us a trial.

GRAND RAPIDS DRY GOODS CO.
GRAND RAPIDS, MICH.

W HOLESALE ONLY
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Defeated For the Legislature By a 
Mean Act.

Written for the Tradesman.
“My friend John  Renford kept store 

at Gulchville in an early day. He was 
a m ighty good fellow; a little  slack 
in his m ethods, yet everybody liked 
John. His place was a reso rt for 
hunters and trappers who went into 
the woods in the fall. He made a neat 
wad out of these and was always 
good natured and accom m odating.” 

Old Tom  T anner chewed a straw  as 
he sat rem iniscing on the porch at 
Nick F arley’s country store. H is 
listeners were anxious for the old fel
low to proceed, which he did after a 
m inute of silent thought.

“T here was one strenuous chap who 
got into Congress years later, who 
was a yearly caller at R enford’s store. 
In those days nobody thought Nat 
Goodman would am ount to anything 
even near great. He lumbered some, 
hunted, fished and did o ther strange 
things not expected of one who was 
in a later day to set himself up as a 
statesm an and a scholar.

“I shan’t tell you his life story, but 
relate a single incident which goes to 
show that it pays in the long run to  be 
half way hum an even in the small 
th ings of life. My friend John  was a 
lover of the brute creation. He made 
pets of anim als; am ong these were 
his two dogs, Bony and Jack. One 
a little  Scotch terrier, the o ther a big 
Newfoundland. Both were good na- 

Jured , although Bony the te rrier was 
a bit waspish som etim es if you teased 
him.

“I t so happened that big N athan 
Goodman one tim e in the store teased 
little  Bony until the dog lost his tem 
per and snapped at his torm entor. 
No harm  was done, but Goodm an in 
his w rath kicked the dog. T his led 
to a few words with the  storekeeper. 
Goodman passed the affair off as a 
joke, but John  was nettled, although 
he m ight have forgo tten  the incident 
had not Goodman in a spirit of reck
less bravado consigned both dogs to 
an undeserved demise som e time 
later.

“Tim e wore on. N at Goodman 
m ade a small fortune in lumber, got 
his name into the newspapers, posed 
as a friend of honest toil and came up 
as a candidate for the Legislature. 
H e had m any friends in the lumber 
camps and counted on these to help 
him into the S tate house. Goodman 
posed as one of the comm on people. 
H e was also a m ighty hunter; had 
killed several bears and any am ount 
of deer and sm aller game. H is prow 
ess in this respect had spread far and 
wide. T o tell the tru th  he was a 
T eddy Roosevelt on a small scale.

“Storekeeper John, however, looked 
askance at the candidacy of Goodman. 
T he two were of the same party , yet 
John  loved anim als and was never 
known to harm  a fly. H e even held 
th at the wild game of the woods had 
as much righ t to  live and enjoy them 
selves as had hum an beings. ‘W e 
can’t give life,’ said he, ‘therefore  we 
have no righ t to  take it.’ ”

“And he was m ore than  half righ t,” 
interpolated  Farley.

“I am not saying as to  that,” chuck
led old Tom . “Anyway, as the cam 
paign waxed warm  much was made of 
the prow ess of the candidate as a 
m ighty Nimrod. T he storekeeper did 
not like this, and his influence was 
big. A com m ittee w ent to see John, 
finally persuading him that it was his 
duty to  stand by his party  candidate. 
T en days before election, w ith every
thing going his way, N at Goodman 
m ade the one m istake of his life. 1 
happened to  be riding with him along 
the S tate road when, as we drove up
on the river bridge, we m et two dogs 
tro ttin g  com fortably along, side by 
side—big Newfoundland Jack and his 
ever p resen t com panion Bony.

“Goodman drew rein and sprang 
out. I wondered w hat he was going 
to do. He snatched up the terrier 
and approached the open side of the 
bridge. I called to him to hold on. 
dem anding what he m eant to do. 
‘Give this little  devil a ducking’ he 
cried, grinning. It was tw enty  feet 
down to the swift curren t of the river. 
T he m om ent Goodman snatched 
Bony his friend Jack bristled and 
growled. T oo late. W ith  a quick 
toss the office-seeker sent the terrier 
headlong into the sw ift w ater below.

‘ I t  was m eant for a bit of sport of 
the kind th a t Goodman so hugely en
joyed. Jack, u tte ring  a quick yelp, 
dashed across the bridge and the next 
instan t plunged after his little friend. 
Both dogs were in the sw ift current. 
I could see them  after a m inute as 
they were swept down the stream . 
T here stood N at Goodman, w atching 
and laughing as the big N ewfound
land seized Bony by the back of the 
neck and sta rted  to  swim ashore.

“N ot a rod below was a big log 
jam . W ith  desperate effort Jack 
strove to save his friend. I t  was piti
ful to watch the fearful struggle of the 
big black dog in an a ttem pt to  rescue 
his chum. I sat petrified until the 
foam -lashed w ater swept the strug 
gling canines from  view beneath the 
jam . T hen I turned to Nat. His 
face was white and troubled. ‘Good 
heavens!’ he ejaculated. ‘I forgo; 
about fhat jam !’ True, he had for
go tten  it, and the two brave dogs 
were swept into e tern ity .”

T he speaker paused and wiped his 
eyes.

Silence fell over the little group on 
the store  platform . W e all felt that 
Goodman had done a mean act and 
ought to  have been punished. Finally 
Nick asked: “Did John  R enford make 
the fellow pay for his p roperty?”

“No,” shaking his head, “but—”
“Maybe the dogs escaped,” sug

gested another. “How was it, T om ?”
“ Both were drow ned,” grunted  the 

old schoolm aster,” and N at Goodman 
lacked tw o votes of going to  the 
Legislature. Old T im er

Out of Reach.
Tow nley— H ow 's the new cook ge t

ting on?
Suburbs—I don’t know. She didn't 

leave her address.

W hen his Satanic m ajesty wants 
any th ing  done th at he is asham ed to 
do him self he tu rns the job over to  a 
hypocrite.

Lindquist Law Growing on People 
of Eleventh District.

. Greenville, Aug. 12—Since I an
nounced m yself as a candidate for 
Congress, from  the E leventh D istrict 
of Michigan, I have been flooded with 
correspondence from the people from 
every section of our D istrict, and I 
have been unable to  give you the p ro 
per atten tion  th at I should have given.

The m ost im portant problem  before 
the Am erican people to-day is the 
high cost of living, and the only m an
ner in which we can accomplish a re
adjustm ent of prices to  the consum er 
is by the adoption of proper Govern
m ent laws and such laws as would 
give the people proper protection 
m ust come th rough  some channel 
o ther than th at of the political m a
chine organization; therefore I have 
started  this fight for Congress in the 
in terest of the people, single handed, 
defraying my own expenses and con
ducting my cam paign entirely  by mail 
and the main plank in my platform  is 
the L indquist Pure Fabric & L eather 
Bill, the only practical solution, in my 
estim ation, that will absolutely reduce 
the high cost of living. T here  is no 
question w hatever in any thinking 
m an’s mind but w hat the high cost of 
living is due to  the m anipulations of 
the corporations on the common pro
ducts after they have left the hands of 
the producer. If  every inferior article 
that has been purchased by the con
sum er had been genuine, and just as 
it was represented  to him, the condi
tion of our country would then be en
tirely  different from  w hat it is. If all 
goods which are consum ed by the 
public and sold for genuine were ex
actly as they are represented, there 
would be less d issatisfaction; there
fore I believe th at the adoption of a 
pure fabric and leather law will be the 
m eans of bringing about a better com 
mercial standard, which will give the 
public a protection th at it deserves, 
it will also p ro tect the legitim ate 
m erchant against the unscupulous 
m anufacturer as well.

W hen you consider that practically 
every old woolen rag  that has been 
worn threadbare  and throw n in the 
alley, eventually finds its way back 
to  the woolen m anufacturer and into 
the im proved m achinery, and by the 
m anipulations of the m anufacturers, 
they reproduce a new fabric from old 
rags, which are again sold over the 
counter of the m erchant for genuine, 
is it not reasonable to believe that 
our G overnm ent should reserve the 
right to  p ro tect the people against 
paying genuine new wool cloth fabric 
prices for clothing m ade from  old 
deteriora ted  rags? In my investiga
tions, I find that clothing made from 
such products are m arketed , at the 
same price over the counter as gar
m ents which are made by legitim ate 
factories which m anufacture their 
goods from  pure new sheeps wool. 
T he same holds true  about rubber 
goods. All old deteriora ted  rubbers 
are collected by the junk dealers and 
returned to the rubber m anufacturers, 
rem elted and rem anufactured and 
sold over the counter for genuine.

T he passing of such bill as I ad
vocate, perhaps would not abolish

this practice, but it would give the 
consum ing public the privilege of 
Purchasing th at class of m erchandise 
if they preferred to, but I feel satisfied 
th at in order to  m arket such products 
under a Governm ent law, that it would 
have to be done a t a much less price 
to  the cosum er, than they are taking 
to-day.

W hile I have taken a single handed 
stand in this fight, and while I am 
being opposed b itterly  by the old line 
ring politicians, m y office is being 
flooded with le tters from  farm ers and 
laboring people from every section of 
the D istrict, and I have to-day thou
sands of followers, which convinces 
me that the people realize the im port
ance of such a law as I advocate.

F. O. L indquist.

Tribute to the Flag.
I have seen the glories of a rt and 

architecture and of river and mountain. 
I have seen the sunset on the Jungfrau  
and the moon rise over M ount Blanc. 
But the fairest vision on which these 
eyes ever rested was the flag of my 
country in a foreign port. Beautiful 
as a flower to  those who love it, 
terrib le as a m eteor to  those who 
hate, it is the sym bol of the power 
and the g lory and the honor of one 
hundred millions of Am ericans,

Geo. F. Hoar.

I t  is hum an nature to  ridicule a 
m an’s follies behind his back and to 
approve of them  to his face.

I t  is practically  impossible for a 
m an to  form  an im partial opinion of 
himself.

A SOLIDLY BUILT
Express Wagon. Koaster-Kart or Sulky means 
repeat orders. We keep this constantly in mind 
in our manufacturing departments and a trial of 
our goods will convince you. New catalogue ready.

M ICHIGAN T O Y  CO.
Grand Rapids, Mich.

Chase Motor Wagons

Ara built in stveral sizes and body styles. Carrying 
800 '•  < 00° pounds. Price* from 1750 

i , ? 1 . ' Over 25,00 Chase Motor Wagons in use. Write for catalog.

Adams 6  Hart 
47-49 ft0. Division St., Grand Rapids

Established in 1873

BEST EQUIPPED FIRM IN THE STATE

S team  and W a ter  H ea tin g  
Iron  P ip e

F ittin g s and B rass G o o d s  
E lectr ica l and G as F ix tu res  

G alvan ized  Iron  W o r k

T H E  W EA TH ERLY  CO.
18 Pearl Street Grand Rapids, Mtch.
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B E A L E A D E R .

Do N ot Lag in the Rade for 
Supremacy.

W ritten  fo r th e  T radesm an .
I t is w orth a good deal to  a m er

chant to he in love with his busi
ness. I t  is w'orth a great deal to 
his custom ers, too.

If I were a country m erchant, I ’d 
bC so deep in love with my busi
ness th at I ’d never tire of talk
ing about my golden rule store pol
icy and my trustw orthy  m erchandise 
and my genuine value giving. I 
would not shout in a “braggadocio '’ 
m anner because that would be blus
tering  and I would be called a “H ot 
A ir M erchant.” I would not fill my 
advertising space w ith long and 
m eaningless words because then my 
newspaper advertising would not be 
effective and “a poor advertisem ent 
is worse than no advertisem ent at 
all.” I would never be satisfied with 
m yself o r m y business until every 
one of my custom ers was satisfied 
w ith my m erchandise and my trea t
m ent of him.

I ’ve spent many years behind the 
counter and ever since th at time I ’ve 
been in close personal touch with 
the men who own these counters and 
w hat I now say to  T radesm an read
ers is founded on a practical experi
ence gained in the M ercantile U ni
versity of H ard  Knocks.

1 wo great fights are being waged 
in the m erchandising world.

The big city m erchant is facing a 
com petition which is becom ing more 
keen and severe each succeeding 
week. H is rents and expenses are 
increasing a t a rapid çlip. No m at
ter w hether he be located on a 
choice spot or w hether his store be
situated on a side st reell, the vic-
tiins of that imm utable law, “The
Survival of the F itte st,” are con-
stantly  spread out before him. He
m ust constant! y fight to make good
locations bette r and poor■ Iocsitions
good. 1t is ;i toss-up. Take your
choice. Fight or acknow ledge that
you are a b adk number.

T he c<>ttn try m erchant finds that
his big c it y hro ther m ust have m ore
room to grow in and that he hs not
a t all Inn.’kwnr<1 in com ing right into
his cornuutility after the lilusine!ss of
those per sonai friends win) form erly
did all th eir traiding at his store. The
intcrurban lines are proving to be a t
tractive out-of-tow n carriers. No 
m atter w hether the country m er
chant possesses the sole store in a 
small town or w hether he is the 
proud ow ner of the Big E lephant on 
the best corner on the main street, 
the rural routes carry the enticing 
and highly colored literature of the 
big retail mail o rder house to the 
very door-step of his custom ers. It 
is a toss-up. Take your choice, 
b igh t o r acknowledge that you are 
a back number.

The consum ing world loves a 
fighter and hates a qu itter; there
fore, if I were a country m erchant 
I ’d be a fighter. I ’d be so deep in 
love with my business and my op
portunities that I ’d fight for my 
business a t every inch of the road.
I d never be satisfied with condi

tions as I found them —I ’d make 
things as I wanted them  to be. I ’d 
continually move forw ard and cut a 
path  for a larger business, no m at
te r  w hether I faced b iting  com peti
tion from  w ithin or w ithout. I ’d be 
the biggest and best advertiser in my 
section of the state, keeping con
stan tly  in mind the fact th a t the 
grow ing of public confidence depend
ed not on the quantity  but on th«t 
kind of advertising which I did. I ’d 
never perm it my store  and my m eth
ods of doing business to  pass out of 
the m inds of my custom ers o r the 
o ther fellow’s custom ers. I ’d be so 
deep in love w ith my business and 
so proud and hopeful for its future 
that I ’d realize th a t the tim e could 
never come when I could afford to 
stop advertising. I ’d realize that 
public confidence, once gained, m ust 
be held—th at it is a p lant of slow 
grow th and I d keep it well nour
ished with the sunshine and w ater of 
carefully planned store publicity.

My advertising would reflect my 
sto re ’s personality. I t  would con
vince eveiy new spaper reader th a t I 
applied the golden rule not only in 
the purchasing of my m erchandise 
but in the trea tm en t of m y custom 
ers. I t  would persuade the o ther 
fellow’s custom ers th at I firmly be
lieved I was best looking afte r my 
own in terests by pu tting  my cus
tom ers’ in terests ahead of my own 
interests. Very seldom would a cus
tom er try  to  get the best of me, but 
just as soon as he found out th at I 
was m ore than willing to  play 
square, he would change his tactics 
and become my close friend.

If I were a country m erchant, my 
advertising would sell my m erchan
dise on the principle that my cus
tom ers would be best serving their 
own in terests by buying from  me.
I would convince them  th at I made 
it my business to  have in stock w hat 
they desired. I would back up this 
advertising by serving these cus
tom ers in a courteous and absolu te
ly satisfactory m anner. My store 
service would be so p leasant that my 
custom ers would appreciate it.

S tore publicity m ust be on the of
fensive; it m ust be strik ing  and 
every sho t m ust tell. You can al
ways size up a m erchant by the ap
pearance of his advertising. If  the 
advertisem ent looks aggressive, you 
can tell lie is fighting for business 
and people nowadays trade with the 
m erchant who really wants their 
business.

The consum er is apt to get a bet
ter satisfaction from  the dealer who 
really wants his business, than from 
lie who conducts his store like a set
ting hen.

M odern new spaper advertising  is 
the sustaining food of the powerful 
store and is also the m ost s tren g th 
ening nourishm ent for a weak one. 
The m erchant who delays his entry  
into the right sort of advertising 
m ust pay a big penalty for his p ro
crastination. He will have to  face 
m ore strenuous com petition. He will 
have to  tag  on behind.

It is always b e tte r to lead. If 
you are the first in your town to 
install the proper ways and m eans

of advertising you will not only be 
given the credit in a resultful sense, 
but yog will also get a slice of the 
good things your com petitors may 
do who follow the lead. T he world 
hates a “tagger” or an im itator—a 
m an who m akes an im prvvem ent 
sim ply because he is compelled to 
make it.

If  I were a country m erchant, I ’d 
see to  it that my sales force was in 
a happy fram e of mind, th a t they 
backed up my advertising, th at their 
faces reflected m y store policy, that 
their conversation and deportm ent 
indicated th at I practiced what I 
preached. I have always placed spe
cial stress on the im portance of ap
preciation. I t is the cornerstone on 
which rests relations between the 
em ployer and the employe. No m at
te r how conscientious and ambitious 
an employe m ay be, he is alm ost 
certain  to  lose in terest and become 
lax and listless if he finds that his 
w ork is not appreciated by the ones 
above him. Em ployes are human 
beings first, and, as such are imbued 
with the eternal desire of human 
nature, appreciation of their labors 
and qualities. W hen a m an does 
good w ork he demands recognition 
and the g ran ting  of same m eans the 
proper backing up of a good adver
tising policy.

A great portion of N apoleon’s 
success may be a ttribu ted  to his m ar
velous knowledge of men. H e gath
ered around him the m ost brilliant 
corps of generals the world has even 
seen. He knew perfectly the 
idiosyncrasies, the weaknesses and 
the streng th  of his race, and playing 
on them  with the skill of a P ader
ewski touching the keys of his pi
ano, he attached men to him with 
unparalleled devotion.

The principle is as true in busi
ness as in statesm anship or war. 
The successful m erchant is one who 
understands men, knows when to 
praise and when to  blame, and real
izes that justice and honesty is of 
ju s t as much im portance in dealing 
with his employes as in dealing with 
his clients or in preparing  his adver
tising copy.

It pays to tell the tru th  about the 
m erchandise you have to sell. T here 
is nothing which we adm ire so much 
as simple tru th , and we all recognize 
the am azing im portance of acquiring 
the habit of s tric test truth. Let us 
have faith in tru th  and trust in it at 
all times. Choose tru th  as a sole 
companion. Love it, be wedded to 
it. L et your w ords speak it—your 
advertising  beam it.

C. A. Dickens.

P ro tecting  Business M en from  the 
U nw orthy Solicitors.

Lansing, Aug. 12—R epresenting a 
large num ber of businessm en as you 
do I thought it would be some in ter
est to  you to know the m ethods the 
Lansing Cham ber of Commerce are 
using to  p ro tect local business men 
from  soliciting and advertising 
schemes.

T his A ssociation has initiated a 
strenuous cam paign of late and the 
results therefrom  show  th a t much

good has already been accomplished.
W e have an understand ing  w ith 

our m em bers in which they  agree not 
to  subscribe to  any advertising  o r 
soliciting projects which do no t bear 
the officials endorsem ent of the 
Cham ber of Commerce.

T he system  is already known 
th roughout the city and m any who 
are not m em bers have used the  p ro 
tection to  their advantage.

A secret com m ittee was appointed 
by the President, individuals of which 
are known only to  the President, 
Secretary and said com m ittee.

W hen a business m an is approach
ed by some vender of advertising  or 
solicitor of funds, no m atter who the 
parties may be or w hat their p ro ject 
consist of, they are asked if they  car
ry an endorsing le tte r from  this body. 
If  they answ er in the negative, they 
are requested to  go to A ssociation’s 
office and presen t their proposition 
to the Secretary.

He, in turn, calls a m eeting  of the 
com m ittee who consider the m atter 
at hand and render decision according 
to its m erits. In  very few cases is 
the le tter ever given. T he Secretary 
then takes the decision of the com 
m ittee to the party  seeking an en
dorsem ent and inform s him the same.

In this way fraudulent schem es are 
prevented and much useless advertis
ing has been condemned.

I w rite you of our action in this 
m atter feeling that it will be of much 
interest to o ther M ichigan associations 
and m em bers thereof.

Any further inform ation as to the 
m ethods and procedure we will gladly 
furnish you upon request.

T. H. Stambauch, Secretary. 
L ansing is to be congratu la ted  on 

this achievem ent in the event of her 
citizens living up to  the le tte r and 
spirit of the agreem ent. T he same 
result was accomplished by the  Grand 
Rapids Board of T rade several years 
ago. I t  is, apparently, the only prac
tical way to  head off the unscrupulous 
union leaders, Salvation A rm y col
lectors and bogus church and charity 
representatives. Before this plan was 
put into effect in this city it was found 
that nine-tenths of the m oney solicited 
by labor union representatives never 
got fu rther than  the dirty  palm of 
the solicitor. T he Salvation Army, 
with its large claims and small per
formances, also suffers as the result 
of this method. T he Salvation Arm y 
is the only organization in the. city 
which refuses to unite with the o ther 
philanthropic and charitable agencies 
in the city to m aintain a card index 
and report bureau, so th at unw orthy 
applicants for charity  m ay be detect
ed and routed out. Lansing is fo rtun 
ate if the Salvation A rm y does not 
establish an industrial home feature 
in th at city. T his feature is a no to ri
ous swindle on the people, because 
contributions are solicited in the name 
of charity, which are really sold for 
cash and the proceeds divided am ong 
the officers of the Salvation Army. 
No m ore m ercenary w ork was ever 
undertaken by any com m ercial o rgani
zation than th at carried on by the 
industrial home branch pf the Salva
tion Army.
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Unusual Experiences of Shoemen— 
Bud Williams’ Story.

W ritten  fo r th e  T radesm an .
C hapter V I.

“I think our friend Bud W illiam s 
has a good sto ry  in his system ,” ob
served W illiam  M acfarland; “that is 
if I am correct in my diagnosis of his 
smoke rings. How about it, Bud?” 

“T hank you, M acfarland,” replied 
Bud; “ I sort o’ think I have, too: but 
one never knows till he tries.” And 
Bud smoked away in silence as if he 
were in no hurry  to try.

“Come on, Bud,” urged Archibald 
Courtland, " le t’s have the story. You 
can do your fancy sm oking late r.” 

“ Y es;“ re to rted  Bud, “and I fancy 
I ’m not the only gentlem an in this 
m erry company w ho’ll smoke ‘later.’ 

“ But since you insist upon it, I ’ll 
tell you what I ’ve been thinking 
about. I ’ll tell you of a wild drive I 
had in the country some years ago; 
how I sold two pairs of shoes as a result 
of the drive, and incidentally came 
near getting  the blood frozen in my 
veins. 1 w ouldn’t go through that ex
perience again—no, not if 1 were ab
solutely certain of selling two dozen 
pairs of shoes a t fancy prices. One 
drive like that goes a long way.

“I t was late in November, and the 
heavy frosts had transform ed the 
leaves into all m anner of autum nal 
colors. Such leaves as w eren 't nipped 
off by the frost were m etam orphosed 
into rich and varied tin ts; and many 
a staid and sober old tree looked as if 
it had grown facetious in its old age, 
and had flung out a banner.

“W hen the skies were free from  
clouds—which was not often, for we 
had a deal of rain th at fall—they had 
that clear, haunting quality character
istic of late fall skies: but the weather 
was strangely unsettled. W e had 
rain, flurries of snow, and alternate 
"heat and cold. But business was 
m ighty good in our store; so we 
didn’t fret about the weather.

“One afternoon I had a telephone 
call from a certain Miss Vance who 
lived some seven miles out of our 
town on the Locust Grove pike. And 
if you happen to know the Locust 
Grove road, you’ll rem em ber what a 
queer old highway it is.

“Miss Vance wanted a pair of dress 
pumps. 'W hat kind, please?' I asked. 
‘Oh, mercy, Mr. W illiam s, I don’t 
know. H ow  should I know. You 
know what they are wearing now. I 
w ant som ething new, don’t you 
know.’ And then 1 asked her if she 
couldn’t come in the next day and 
have a look. ‘Oh, no,’ and she gig
gled. ‘W h at’s up?’ I w'ondered. And 
then I asked her if she w anted me to 
bring them  out. ‘Yes; by all means,—

and th at very night. B ring three or 
four pairs—and the size she had been 
w earing; for Miss Vance was a regu
lar custom er of the store. She was 
particularly  anxious for me to come
out tha* night, for she had a visitor__
a young Jady from somewhere, I d o n ’t 
rem em ber now. And I prom ised her 
I would come. Told her to look for 
me about 8 o ’clock or shortly 
thereafter.

“As night came on I reg re tted  that 
prom ise; for it was evidently getting  
ready to storm . W hen night fell, it 
fell with a vengence. T he darkness 
was so black you could slice it w ith a 
knife. But I took my autom atic re
volver, my heavy rain coat, and the 
cartons (securely wrapped in heavy 
paper) and m eandered over to the 
livery stable shortly  before 7 p. m. 
I told Naparella, the liverym an, 
to  g i\ e me a good horse—som ething 
th at could get up and go, and to give 
me a light-running buggy with a good 
storm  apron. And he fitted me out to 
the best of his ability—and Nap’s 
ability in th at line wTas considerable.

So I put the cartons beside me on 
the seat, lit a cigar, put on my gloves, 
took up the reins and said: ‘Giddap!’ 
and th at wiry little  animal took the 
g reat h ig lw ay.

“Skeeters! but it was dark. T here 
wasn t enough light to make a shim 
m er on puddles in the road. You 
couldn’t see your hand before your 
face. The only th ing  to do w'as to  let 
your horse take it’s own gait—and 
trust to  Providence. T hough it was 
too late in the season for thunder and 
lightning, we had plenty of both that 
night. It was a wild and woolly night. 
T here  was som ething positively 
creepy in the soughing of the wind. 
I t was as if the ghosts of all the dead 
were abroad.

“I knew exactly where the Vance’s 
lived, although I m ust say I had no 
little difficulty in finding the big gate 
through which you enter to get on the 
long gravel drive leading from the 
road to  the house. I t  is a winding 
road, and follows a creek for the b e t
te r part of the way. I rem em ber 
feeling devoutly thankful that crazy 
drive didn’t cross the creek anywhere 
on the way to the house.

“A fter I had rounded a curve in the 
gravel road, the cheerful lights of the 
Vance hom stead stream ed out and 
lighted my way.

“The Misses Vance (there were two 
.of the Vance girls who had reached 
adorable ages) received me cordially, 
and their visitor certainly exerted her
self to  be pleasant. T here  was an
o ther young man there—had arrived 
shortly  before I did—so we had a 
m erry tim e of it.

“Incidentally, I may say th at Miss 
Edith  Vance (the young lady who 
called me up) was pleased w ith my 
selections and took one of the pairs 
of pumps th at I brought; and her 
visitor was also so well pleased that 
she took a pair—as good luck would 
have it, she and Miss Edith  Vance 
w earing exactly the same size. The 
pumps regularly retailed at five dol
lars a pair. T his being a special trip, 
they sold for six dollars per—the two 
extra dollars being required to pay 
my livery bill. I threw  in the smokes 
and charged it up to sociability and 
good fellowship.

“Still there was no need of my stay
ing till 11 o’clock. Eleven o ’clock 
in the country on a dark and storm y 
night, is a prodigiously late hour. E s
pecially when the ladies upon whom 
you are calling have been grave-rob
bing during the day and are regaling 
you with uncanny tales about the 
business.

‘“ Oh, Mr. W illiam s,’ said Miss 
Edith Vance, I bet you can’t imagine 
what we’ve been doing to-day.’ 
W hereat the o ther girls giggled and 
protested that Miss Edith  had di
vulged som ething perfectly acro- 
cious—som ething that should have 
been kept dark, byr all m anner oi 
means.

“No; of course I couldn’t imagine 
T here were so very, very m any things 
that resourceful young ladies such as 
these by whom I was being en ter
tained m ight have been engaged in, 
that I ra ther felt it safer not to hazard 
a guess.

“ ‘Robbing graves,’ they said. ‘And 
now. Mr. W illiams, we are going to 
give you a nice souvenir.’ And would 
you believe it, those silly things 
presently  produced a shoe carton half 
filled with bones—human bones—phal
anges of the hands or feet, or both, 
and teeth, and a jaw -bone with three 
partially  decayed m olars in it.

“ ‘And now what would I have as 
a souvenir—som ething by which to

rem em ber the occasion?’ I didn’t 
enthuse over anything; but thought 
if I m ust have a souvenir from  that 
collection, a too th  would .be about as 
bad as anything else; so I chose a 
tooth I put the too th  in mv w a:st- 
coat pocket.

“W hen I finally left the nigl t seem 
ed, if an /th  ng, darks: and blacker 
than before. Certainly the wind was 
h ’gher, and there was a grew som eness 
in the a.r that somch.>vv seemed to 
effect both m yself and the horse 1 
drove. He picked up his feet w ith 
alacrity. H e was awfully glad, ap
parently, to  be headed for home.

“W hen once I get out on the road, 
T thought to  myself, my n igh t’s w ork 
will be substantially  over. But I had 
ano ther guess coming. W hen I had 
gone fifty paces on the main road, 
that beast suddenly stopped. I tried 
to urge it on; but it absolutely refused 
to  budge an inch. I clucked, hit it 
with the lines, cut it with the whip; 
but all to no purpose. He w ouldn’t 
budge. I got out m y autom atic re
volver and peered into the night. 
Couldn’t see a thing. Then I climbed 
out of the buggy and walked around 
to  the horses head. T he poor beast 
was «rembhng like a leaf. 1 tried to 
sooth him, though I felt far from 
being soothed myself. I couldn’t lead 
that horse. 1 was u tte rly  baffled. I 
could hear nothing, see nothing, feel 
nothing. Yet somehow' I seemed to 
sense a presence. Oh, well, I can’t 
describe my feelings. But I ’m frank 
to say, I was scared. Since I couldn’t 
lead the animal by w hatever it was,
I thought I ’d perhaps be a trifle safer 
in the buggy; so got back on in the 
buggy, and took up the lines, thinking

There is a Demand for Quality 
in Every Good Shoe Store

Of course every retailer has calls for shoes where LOW PRICES 
are the only consideration. Likewise he has calls for STYLE with no 
attention paid to QUALITY or PRICE.

However the really down deep satisfaction comes when you fit a 
pair of H. B. HARD PANS for service or the BERTCH for dress wear.

You can watch that man leave your place of business with his 
bundle and his satisfied countenance, and it is a safe bet that he will 
be back to see you when again in need of shoes.

^ r‘ J a i le r ,  a “ BERTSCH” or an “ H. B. HARD PAN"

Z f o i  ' r n u n T  one m season ‘ These names are s'"°-
Our spring samples are about ready. Shall we have our salesman 

call and show you the line? Ho obligation to you. Drop us a card.

______________ th e y  w e a r  l ik e  ir o n

HEROLD-BERTSCH SHOE CO.
GRAND RAPIDS, MICHIGAN
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m aybe the  animal would sta rt, a fter 
having thought it over. But the horse 
seemed to  be glued to  the spot. And 
it was an uncanny spot.

“And then I thought of that tooth. 
I t  w asn’t a com forting thought. And 
I determ ined to  part company then 
and there  w ith that old molar. So I 
tossed it over into the sodden grass. 
T hough the horse couldn’t have seen 
the m otion of my arm, and though the 
im pact of th a t too th  on the wet grass 
couldn’t have been heard by the 
horse’s sensitive ear, that horse shot 
forw ard as if it had been shot out of 
a catapult. W e m ust have gone near
ly tw o m iles before I got control 01 
the animal. I tell you,” concluded 
Bud, “ I was glad when I hit the bed 
about one o’clock that night.”

“H ow  do you account for the 
strange conduct of the horse?” in
quired T ony Collins.

“ I don’t account for it,” answered 
Bud. Charles L. Garrison.

Catchy Phrases and Fetching Ads for 
Shoe Dealers.

W ritten  fo r th e  T radesm an .
T h at the daily newspaper is the 

local m erchant’s staple advertising 
medium has become an old story 
But you don’t get results com m en
surate w ith your investm ent unless 
you use that space advisedly.

W atch the  local trend  of trade, anrl 
come out strong  on special lines that 
are calculated to go big. D on’t sp ead 
out over your entire stock, but se 'ect 
a few choice leaders and bear down 
good and strong  on these.

Get out of the beaten line of 
talk as much as you can. Be yourself. 
In  o ther words inject into your adver
tising  your own individuality. W her
ever th a t is done you’ll find a dealer 
who is getting  results from  his ad
vertising  appropriation.

“I t ’s the after wear and fitting re
sults th at determ ine the value of to 
day’s shoe purchase.” P re tty  good, 
eh? W ell, it struck  me th a t way.

And how 's this? “Shoes are never 
considered sold until the w earer is 
satisfied.”

T h at from  the store th at frequently 
uses the slogan—“T he Store of Fam 
ous Shoes.”

“ H igh grade shoes at little  cost. 
O ur revised price of m en’s, wom en’s, 
and children’s shoes began this m orn
ing T he m ost startling  reductions 
will not have newspaper m ention or 
window display. But are prom inent
ly displayed in our store for quick 
sale and agreeable service.”

“ Grand clearance sale—m en’s, wo
m en’s g irls’, children’s and boys’ 
sum m er shoes- now going on—anr 
continues until all clearable styles 
and lines are sold. Fourteen  famous 
m akers are represented in this sale. 
A trem endous advantage1 in tracing  
a t B lank’s store,” etc.

“T he bul. m oose convention is over 
L e t’s fo rget it r.nd go along enjoving 
the good things of life One of tnese 
is B lank’s famous shoes for men. W e 
have them  from  $3 to $7 the pair,” etc.

“You ought to see B lank’s snappy, 
new fall styles. T hey are not freakish 
—still th ere ’s enough dash to keep
them from being tame.”

What’s Become of That Cool Store 
Talk?

W ritten  fo r th e  T radesm an .
I notice they are no t stressing  that 

cool shoe sto re  talk m uch ju st at 
present.

N ot much.
All th a t so rt of th ing  was well 

enough last sum m er during those hot, 
dusty, sizzling days when the heat 
waves danced festively over the blis
tering  walks and people fairly gasped 
for breath. But this sum m er—espec
ially for the last two weeks—it has 
been delightfully cool. N obody par
ticularly  seemed bent on finding 
“cool" stores in which to shop.

And yet th at cool sto-.e talk is a 
good l ne all righ t when the w eather 
is seasonable.

If your store happens to  be on the 
sunny side of the street all you’ve 
got to do to  have a “cool” store is 
put up an awning, install a few electric 
fans, keep a good supply of ice w ater 
on hand, see th at your store is well 
ventilated—and there  you are.

Simple as falling off a log.
You can make your sto re  as “cool” 

as the next one; and m ost any store 
is several degrees cooler than it is 
out in the broiling sun.

And the people get the idea that 
your store is cooler than it actual y 
is. N ot that you exaggerated—oh no: 
th a t’s not the idea. I t ’s their in »agin
ation that does the work.

But, as I observed in the beginning, 
this sort of th ing  isn’t necessary ju st 
now, for the w eather is so cool the 
alert shoe dealer doesn’t have to 
m anufacture cooling sentim ents for 
his newspaper announcem ents Fin's 
is well enough for it saves valuable 
“squares” for m ore im portant s ta te 
m ents.

Findings Go Big—If They are Pushed. 
W ritten  fo r  th e  T radesm an .

I had occasion recently  to  advertise 
a line of m erchandise that had practic
ally ceased moving.

W e decide«1 we would m ake it move 
—and make it move, not by cutting 
the price, for there was no occasion 
for doing th a t; but make it move by 
pu tting  m otive pow er behind it.

A fter a short, in tense advertising 
campaign, the m erchandise began to 
move. And it moved so vigorously 
the young man in charge of it said to 
m e:

"W ell I declare, it does look to  me 
as if you can sell anything by adver
tising.”

“Sure you can,” I replied. “You 
can sell a patch of m ackerel sky if 
you’ll only advertise it properly .” And 
this is an old story  to  every advertis
ing man.

Now w hat’s the m atte r w ith getting 
behind your findings with some live 
advertising, backed up—and followed 
up—by some good salesmanship.

D on’t you think it’ll pay you?
Some th ings in the findings line sell 

autom atically, as it were.
F or instance when m ilady or the 

little  girl buys a pair of white canvas 
or w hite buck shoes, the chances are 
th ere ’ll be a call for some polishing 
m aterial. And the clerk who doesn’t 
sell some w hite polishing m aterial

w ith every pair of white shoes is cer
tainly a poor stick.

But then there are lo ts of things 
in the findings line th at will not move 
unless they are pushed.

As long as you have findings it looks 
as if you ought to  sell them . I t ’s 
generally  supposed that you have them 
for th at purpose; and som ehow the 
im pression is abroad th at you do not 
get your profits until the goods are 
sold. Is that correct? W ell, then, 
sell the goods. A dvertise them. Back 
your advertising up with the right 
sort of salesm anship in your store 
and you will be surprised and delight
ed to  see how readily they move.

How About Pushing School Shoes 
this Time?

W ritten  fo r  th e  T radesm an .
W asn’t it last fall you m ade up 

your mind you’d push school shoes 
prior to  the opening of the schools 
ano ther season?

W ell, th at o ther season has just 
about rolled around; and it isn 't long 
now until the schools will be opening.

Have you kept your resolution?
Is the cam paign mapped out?
H as the copy fot the newspapers 

been carefully prepared?
If not, I know som ebody th a t had 

b e tte r be getting  busy just about now. 
And that som ebody is you.

If you want this school business 
you’ve got to  go after it. I t  doesn’t 
come in autom atically.

You have shoes th at are suitable 
for boys and girls to wear to school.

O f course you have.
T h a t’s w hat you bought ‘em for
W ell advertise that fact.
L et the people of your comm unity 

know th at you have school shoes— 
th at they are good fitters and good 
w earers; that they have dash, style, 
and all and sundry of the innum erable 
good features th at inhere (o r are 
supposed to inhere) in footw ear made 
for little people.

And if you w ant to  get next to the 
juvenile heart give souvenirs—to boys, 
som ething appropriate  for boys; to 
girls, som ething suitable for girls.

Perhaps adversity  m ay be useful in 
bringing out the strong  points in a 
m an’s character, but m ost men would 
vote to  abolish it ju st the same.

What Publicity Does for the Washing 
Machine.

W ritten  fo r  th e  T rad esm an .
Statistics show that the sale of fire- 

less cookers and of vacuum  cleaners 
has increased three-fold in as tnanv 
years, while that of w ashing machine- 
has increased seven-fold w ithin the 
same period. H ere we have th ree  
articles which are in comm on use 
and which are fast becom ing neces
sities. T he difference in the ra te  of 
increase may be a ttribu ted , not so 
much to  that fact th at the washing 
machine is a b e tte r bargain as that 
people are awakening to  the value of 
it. For years it was heavy, cum ber
some and expensive and did the work 
only fairly  well. But with increased 
efficiency and lightness it is quite 
ano ther proposition and people are 
finding it out.

I t takes tim e to  find out these 
things, and m ore when there  are old 
barriers to  be removed. T h e  very 
fact that the old m achine had serious 
objections has been a hindrance to  the  
newer m odels. Not necessarily a 
g reat one, had the thing beer, ener
getically pushed. But when the a t
tem pt was made to  launch the new 
on the name alone there  was a loss 
of interest. People had learned that 
a new w ringer was necessary when 
the old one failed, but the w asher 
was a different proposition

T he m easure of increase is, oi 
course, to  be rated  upon efficiency 
and general need. T hen comes ttie 
extent to  which the public are educat
ed regarding the stock. A gas engine 
would have very little  sale am ong the 
Indians of Alaska, for they  would 
not knowr what to  do w ith it, but the 
farm er who is learning that it makes 
the best plow horse now sees in it a 
legitim ate proposition. T he m ethods 
and reasons for advertising  vary 
greatly , according to  time, place and 
conditions, but the fact that advertis
ing is necessary rem ains always the 
sam e; and if we would increase our 
sales three or seven fold, it is hope
less to  try  to  dodge a condition as 
indispensable as air. In  fact, it has 
become the ozone of trade.

Bessie L. Putnam .

Why Not Save 50% On Ice Bills?
Is there any logical reason why you should use ice for 

refrigeration when there is a more economical, practical and 
simple method?

Brecht’s Enclosed 
Brine Circulating SystemBrecht’s

Twin
Compressor of mechanical refrigeration is the up-to-date—the scien

tific way.
Let us tell you about the market men and others who 

are using The Brecht System and saving money.
Write us today for particulars.

Dept. “K”
THE BRECHT COMPANY

ESTABLISHED 1853 

Main Offices and Factories:
12M-1215 CASS AVE., ST . LOUIS, U. S. A.

New York. Denver. San Francisco, Cal., Hamburg. Bueno* Aires
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Things for the Sheltered Woman to 
Think About.

W ritten  fo r the. T rad ism a n .
The woman I have in mind is the 

one with a fine, well-equipped home 
and a kind and affectionate husband 
who is wealthy or at least in very 
com fortable circum stances, able to 
provide an ample and steady income, 
and generous in money m atters with 
his wife and children; the wom an of 
refinement and education and an es
tablished position in society; in 
short, the kind of woman who seems 
to  have draw n a lucky num ber in the 
lo ttery  of life, and who has every 
chance in the world to grow in wo
m anly grace and graciousness and to 
develop in loveliness of character and 
personality.

By a strange paradox the wom an so 
fortunately  situated does not always 
develop as m ight be expected, but in 
m any instances m anifests a narrow 
ness and prejudice of mind, a hard
ness and even a heartlessness tow ard 
those less happily situated than her
self, particularly  if they are m em bers 
of her own sex. Hence this little 
preachm ent.

Those who are w orking to secure 
legislation for the benefit of women 
and children find one of the hardest 
th ings the}' have to contend against 
is the indifference of the sheltered 
woman. W hether it is equal fran
chise, or a sta tu te  that will give a 
m other the same righ ts as the father 
in the custody of the children in 
states where the m other is discrim i
nated against, or a provision for allow
ing the wife a m ore equitable share in 
the property  acquired during m arri
age—w hatever the m easure proposed, 
it m ust meet, if not the active opposi
tion, at least the apathy and uncon
cern of large num bers of women in 
the circum stances I have described, 
who fail to realize the necessity for 
any change, who can not see but 
things are plenty good enough just 
as they are.

F or the woman we have in mind 
th ings are good enough as they are. 
Such a one does not need new laws 
o r m easures for h e r benefit or p ro
tection. She and her children are so 
safeguarded already that she has 
no th ing  to  expect or desire from le
gal enactm ents. And so, having no 
in terest in such things on her own ac
count, those who try  to secure her 
influence in support of a m ovem ent 
are apt to receive from  her no en
couragem ent, but only a chilling in
difference.

It seems to be natural for the shel
tered woman to  fall into the way of 
thinking that any o ther woman could 
be just as well situated as she is her

self if only she had a mind to be; or 
a t least that it is the o ther wom an's 
fault if she is not so situated.

If the sheltered woman will once 
and for all rid her mind of this com
fortable delusion and allow herself to 
see things as they actually are and 
under present condit.ons m ust be, she 
will take the m ost im portant step in 
getting  into a ju st attitude of mind to 
ward those of her own sex not in such 
circum stances as her own, and tow ard 
all the unfortunate  of both sexes. 
M oreover she will begin to count her 
mercies.

In  any city, town, or com m unity 
only a small p roportion  of the whole 
num ber of men can earn an income 
sufficient to m aintain a family in a 
liberal style of living. Such being the 
case a very large m ajority  of women 
m ust m arry poor m en—men whose 
earning capacity is very lim ited—or 
else not m arry  at Some must
even take lazy, shif s, o r drunken 
husbands or remain mated.

T he sheltered v .an needs to 
grasp the simple a> .. seemingly ob
vious fact th at ther- are not enough 
sucfh husbands as her own to go 
around, and that o ther women are situ
ated as they are, not through fault of 
their own, but through force of cir
cum stances. T hen she can begin to 
have some insight into the problem s 
and difficulties of o ther lives, and can 
see things from  the o ther wom an's 
point of view.

If you, dear reader, are one of the 
sheltered women, take things right 
home to yourself. Perhaps you have 
excellent taste  in dress, and, having 
ample m eans to  devote to your w ard
robe, your clothes are always sm art 
and fresh and becoming. Very likely 
you have been annoyed by your friend 
or your sister or your neighbor whose 
garb is som etim es a little  shabby and 
out of style. Consider just how you 
would m anage to dress if you had no 
m ore to  spend than your friend has. 
T he chances are that instead of find
ing fault with what you have hereto
fore considered her lack of taste  you 
will come to adm ire her wonderful 
economies.

Possibly you have been needlessly 
exacting with your dressm aker. It 
may be you have been not only hard 
to suit but desirous of getting  a g reat 
am ount of painstaking w ork for a 
very little  money. P icture to  your
self ju st how it would seem to be 
obliged to  earn your bread by m aking 
gowns at the ra te  of a few dollars 
each for overfastidious custom ers.

Be kindly and p leasant to  the sales
girls who wait upon you when you 
are shopping. L earn to look at things 
as they m ust seem to your servant

girl and washerwom an. H ave regard 
for the feelings of even the poor book 
agent who comes to your door.

You know a woman who works in 
an office down town and does her 
housework nights and m ornings. You 
often have said she was very foolish 
to work as she does and hinted that 
she was slighting her housekeeping. 
But if your husband’s income were no 
larger than is th at of this wom an’s 
husband (although he is an indus
trious, hard-w orking m an), shoulcm t 
you feel obliged to supplement his 
earnings if possible?

Your husband and sons are not 
drinking men and you never have 
been able to  see why some women 
consider it necessary to be, as you 
have sarcastically put it,“forever ran t
ing around in the cause of tem per
ance.” But if your boys had been 
ruined and the happiness of your 
hom e destroyed by the drink evil, 
m ight you not feel called upon to  lift 
up your voice against the m onster 
wrong? You care nothing for the bal
lot—can not see that it would benefit 
you a particle. But suppose you were 
a widow or a spinster with heavy tax 
es to pay, m ight you not feel that so 
long as you m ust help bear the bur
dens of governm ent it would only be 
ju st that you have a voice in selecting 
law m akers and officials?

Now, dear sheltered woman, this is 
not an exhortation  th at you lend your 
influence and support to  every m ove
m ent, or that you be indiscrim inate or 
overlavish in giving assistance or be
stow ing charity ; but ra ther th a t your 
affluence and leisure be m ade the 
m eans of your gaining broader sym 
pathies and understanding, and get
ting into closer touch w ith your fel
low-beings ; instead of becom ing, as is 
so often the case, a bar to  shut you 
away from  a knowledge of the w ants 
and sorrow s of the generality  of hu
m ankind. Quillo

Apt Illustration.
W illie— Paw, w hat is a telling  sit

uation?
Paw—Any occasion when tw o or 

m ore women meet.

All Good Things
Are Imitated

Mapleine
(The Flavor de Luxe)

Is not the exception. Try 
t h e  imitations yourself 
and note the difference. 

Order a stock from your 
jobber, or

The Louis Hilfer Co..
4 Dock St.. Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids, Michigan

REYNOLDS FLEXIBLE ASPHALT 
SLATE SHINGLES

H A V E  E N D O R S E M E N T  O F  L E A D I N G  A R C H I T E C T S

Refolds Slate Shingles After Five Year, Wear Wood Shingles After Five Veers Wear
Beware of Imitations. For Particulars Ask for Sample and Booklet. 

Write us for Agency Proposition. Distributing Agents at

» ? ■Milwaukee Battle Creek Dayton Younestown Syracuse Scranton

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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SOME SUMMER WORRIES.

Why Gibson’s Salesladies Sought 
Long Vacations.

W ritten  fo r th e  T radesm an .
Gibson knew there was som ething 

doing as soon as he entered the 
sto re  th a t hot m orning.

T here  was an air of suppressed ex
citem ent scintillating about the large 
salesroom  upon which the window of 
his private office gave. I t  was not 
big business, for big business did not 
excite his salesladies. I t  only made 
them  languid and m ore im portant.

L ong before he had finished with 
his m orning mail, there came a light 
tap  a t his door, and in a m om ent a 
blonde head and the tow ering erup
tion  of adjuncts to  a blonde head 
appeared a t the side of his desk. 
T his was Minnie M aree MfcMurtaugh, 
who presided a t the ribbon counter 
w ith becom ing dignity.

M innie M aree had been in the Gib
son sto re  ever since she was 10—be
ginning as a cash girl during sum m er 
vacation—and she was now not far 
from  20, although she would never 
have adm itted being m ore than  17. 
She had seen the departm ent store 
grow  upward and outw ard until now 
it spread over a city block.

Minnie M aree was always chosen 
to  talk  to  Gibson for the girl clerks, 
because she knew Gibson’s ways, and 
because she am used Gibson and he 
liked her, and she knew it. Now she 
sm iled as she laid a beringed hand on 
the top  of the  desk, as if for physical 
support during the  interview.

Gibson leaned back in his swivel 
chair and waited, but Minnie M aree 
was in no haste to  begin. Perhaps 
she was w aiting for the fascination 
of a new gold bracelet—cost price, 
$1.67; weight, eight ounces—to sink 
into her em ployer’s busy brain.

“ Minnie M aree,’’ Gibson said, pres
ently, “ I thought you knew th at the 
skyscraper style of dressing the hair 
had been called in. How do you m an
age that m etropolitan tower, anyway? 
Do you build it up on a raft, as they 
do the tw enty-story  buildings down 
in the swamp, o r do you put down 
wells and set it up on stilts of con
crete?  I shouldn’t like to  to te  that 
bunch of spinach around this warm 
w eather.’"

“Oh, Mr. Gibson,” giggled Minnie 
Maiee. “You’re always too keen 
about a g irl’s dress.”

“W ell, M innie M aree,” continued 
Mr. Gibson, “I don’t understand how 
you m anage to  offset the wind pres
sure on th at elevation. Do tjie walls 
of each sto ry  rest on their own 
floors, or do—”

“W hy, Mr. Gibson!” exclaimed 
Minnie Maree.

“W ell, w hat is it?” asked Gibson. 
“ H ave your say and take th at m ake
up out of here. Is  it m ore wages or 
sh o rte r hours, or both?”

“W hy,” replied Minnie Maree, “us 
girls in the back end of the store 
w ant vacations. H ere we’ve been 
harnessed down in this busy m art of 
trade until we’re ready to  shoo flies 
th a t ain’t there  out of our room s. 
H onest, Mr. Gibson, I ’m countin’ the 
spokes of the wheels th a t go roun’ 
in me head half the time. You can’t

expect perfect lalies like we be to 
keep up our w ardrobes and show 
pleasin’ ways to  custom ers w ithout 
you give us a chanct to  m ingle with 
the eleet occasionally.”

"T h at’s a fact!” m urm ured Mr. Gib
son.

I t was always b e tte r than a vaude
ville sketch to him to hear M innie 
Maree plead for the poor, dow ntrod
den salesgirls.

"You know it!” Minnie M aree con
tinued. “Believe me, if th at there 
Jack Johnson ever w ants to  lose 
w eight before he weighs in at a rin g 
side, you just stake him to a couple 
of days behind th at ribbon coun
ter. H e’d come out so thin you 
couldn’t hit him w ith a board a yard 
w ide.'’

“I ’ll m ention it to  him,” in te rrup t
ed Gibson.

“Do,” answ ered Minnie Maree. “A n’ 
give him my com plim ents, an’ say 
for me that he can soak that floor
w alker for exercise. H onest, Mr. 
Gibson, if I had a face like that 
there  floorwalker, I ’d w ear a m ask 
when I went out on the street.”

“ But about this vacation,” Gibson 
asked, glancing at the clock and then 
a t the pile of le tters on his desk. 
"W hat about it?”

"W hy,” answ ered Minnie Maree, 
"w e’d like a ou tin ’ long enough to 
make som ethin’ of ourselves. All we 
can do now is to hike back and forth  
between the store an ’ the hall room  
an’ dream  of the green fields. H ow ’s 
us girls goin’ to  get settled in life if 
we has to  eat coffee an’ sinkers off 
a trunk in the m orning an’ stand up 
in a beanery a t noon? H onest, Mr. 
Gibson, the best we ever get now is 
a bid to  a bum m otion picture show, 
or a ride on a boat in the park. H ow ’s 
a girl ever to  get a steady if she 
can’t get the flush of health on her 
palid cheeks? I ’m givin’ it to  you 
stra igh t th a t it’s me for a furnished 
flat as soon as some guy th at wants 
to  die for me gives the invitation.” 

“ N ew port or L ong B ranch?” asked 
Mr. Gibson, tu rn ing  away th a t M in
nie M aree m ight not see his approval 
of her stunt- in his eyes.

“Any old place w here th ere ’s hay 
in the fields an ’ the long, sweet si
lence of N ature’s heart,” replied Min
nie Maree, quoting from  her last vol
ume of L aura Jean  Libbey. “W e’re 
lookin’ for some of these brow n old 
hom es out in the pastures, w ith swell 
F rench windows an ’ cows lookin’ in 
over the gate. T his here busy hum of 
comm erce m akes us have pains th at 
no electric pads will shoo away. 
W hat I w ant to know now, is if we 
get these long vacations.”

“I ’m afraid you w on’t come back,” 
replied Gibson, try ing  hard to look 
anxious.

“You bet we w on’t ever come back 
if we can look down into the hearts 
of these sons of the fields an’ see 
three square m eals a day an’ roses 
lookin’ in at the windows. Say, hon
est, Mr. Gibson, I ’ve et chuck th at 
a dog wouldn’t look a t so long that 
I w ant to  get out where the dew is 
on the berry  patch.”

“But if you girls all get m arried 
and quit—”

“F orget it! T here a in ’t no such 
luck! W e’ll go out into the glad 
sunshine an ’ come back ef up by 
bugs an’ things w ith the duds tore  
off our back, an ’ you’ll have to  raise 
our weekly stipend if you don’t want 
the edges chewed off your counters— 
w e’ll be that hearty  an’ hungry. Do 
we get two weeks?”

“You do,” answ ered Gibson. “Go 
out and make love to  the cows.” 

“Cows,” replied Minnie Maree, 
m aking fo r the door, “don’t furnish 
no steam -heated flats, nor yet take 
you down back of the fiddles at the 
playhouse.”

So Gibson went back to  his letters.
A lfred B. Tozer.

A child can save its paren ts a lot 
of m oney by not being twins.

T D  A P I ?  Your Delayed 
A V A V j I j  Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

GRAND RAPIDS BROOM CO.
Manufacturer of

Medium and High-Grade 
Brooms

GRAND RAFIDS, MICH.

Just as Sure as the Sun 
Rises

«©RESCENT
fXOUR

Makes the best Bread and Pastry

T h is  is th e  re a so n  w h y  th is  
b ran d  of flour w in s su c c ess  fo r  
e v e ry  d e a le r  w ho . re co m m e n d s 
it.

N ot o n ly  c a n  yo u  hold  th e  old 
c u s to m e rs  in lin e , bu t y o u  c an  
ad d  n ew  tra d e  w ith  C re sc en t 
F lo u r  a s  th e  o p en in g  w edge.

T h e  q u a li ty  is sp len d id , it is 
a lw a y s  u n ifo rm , and  each  p u r
c h a se r  is p ro te c te d  by  th a t  iron 
c lad  g u a ra n te e  o r  a b so lu te  s a t is 
fac tio n .

M ak e  C re sc en t F lo u r one o f 
y o u r  tra d e  nu Ite rs  reco m m en d  
it to  y o u r  d isc r im in a tin g  c u s
tomers..

Voigt
Milling

Co.

FOOTE & JENKS* COLEMAN’S (bran d ) 
Tcrpenelcss Lemon and High Class Vanilla

Insist sn  getting Coleman's Extracts from your jobbing grocer, or mail order direct te
FOOTE &  JENKS, Jackson, Mich.

R A M O N A
R E S O R T

J a p a n e s e  F e te  N ig h t s
Wednesday and Thursday 

August 21-22
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Jones Won Out by Adopting Original 
Methods.

W ritten  fo r th e  T radesm an .
T he other day 1 strolled into one 

of the leading hotels in Chicago and 
the first man I saw was Jones, of 
Bingville.

Now Jones, as well as Bingville, 
are fictitious names, but as the facts 
are according to Hoyle, the difference 
in names won’t count. Jones was 
looking mighty prosperous, far differ
ent from the first time I went into 
his little store to solicit an order for 
canned fish and salt cod.

Jones was of an optim istic nature. 
He started  out in the grocery game 
in the face of p re tty  strenuous com 
petition. There were at least four hust
ling grocers in Bingville who seemed 
to have the trade and Jones had a 
capital composed chiefly of nerve and 
a sunny disposition.

His wife and daughter clerked for 
him and 1 know there were m any sac
rifices made those first days which 
Jones would like to erase from m em 
ory. H is com petitors gave him 
m ighty short time to cave in, hut they 
didn’t know Jones.

Gordon sold groceries £>r the U nit
ed Grocerj' Co. and called on Jones as 
a prospect when he hit Bingville. 
T here w asn't much of anything to 
Jones’ store—a few old counters and 
some canned goods, a sign on the 
window "Jones G rocer”—but then 
there was the Jones smile and that 
went a long way. W hat the confer
ence consisted of 1 never did find out, 
but the result was a big load of g ro 
ceries went in to Jones a few days after 
Gordon s visit. Gordon stood ace 
high with the United and he usually 
secured anything he asked for.

The o ther grocers of Bingville sat 
up and took notice as Si H ubbard’s 
old dray hauled those groceries up to 
Jones and the stock w asn’t carted 
right into the store either—that was 
not Jones' way. The new boxes and 
crates and bags all looked pretty  good 
out there on the walk and passersby 
couldn’t help notice them.

In the lot of stuff was a couple 
gross of cheap canvas gloves which 
the United were anxious to close out 
and I guess Jones paid m ighty little 
for th,em—anyway he painted a sign 
on a full sheet of cardboard and just 
dumped the whole lot of gloves in his 
window. T he card said; “These gloves 
given away, s ta rtin g  to-m orrow  m orn
ing at 8 o ’clock.”

Canvas gloves always were in de
mand by the folks down in Bingville 
and the next m orning the folks came 
in for the gloves. T hey found Jones 
was up to  his word, but to  ge t the 
gloves they had to go the .ull length

of the store and along each counter 
were stacked the new goods tastily 
arranged, and several leaders at a spec
ial price were tem ptingly displayed.

Jones afterw ards confided to me 
that he had a quarter in his jeans the 
day he started  giving away the gloves 

and darned if he d idn’t have it made 
into a watch charm  afterw ards. But 
to get back to Jones and Bingville.

hoiks ju st couldn’t resist that Jones 
smile. He had a pleasant word for 
all, a stick of candy for the kids, a 
cigar for the men, a little  candy for 
the women. He kept on the jum p 
and saw to it that the bargains on 
sale did not miss the eyes of those 
who came for gloves.

T hat n ight Jones w asn’t kicking on 
results. He had some extra m oney in 
the cash draw er and people were talk
ing about him, and talking favorably, 
which was the m ost im portant fact.

T he next few days things went back 
a little. T he trade stim ulated at first 
sort of went into the old ru ts and 
Jones decided som ething m ore should 
be done. H e put a big sign in his 
window and filled it with new brooms. 
The price of broom s w asn’t so high in 
those days as at present. H e placed 
in a sign which read “Broom s E x
changed—A New Broom  F or Your 
O h , O ne”—and, in sm aller letters 
underneath, were the words “and 10 
cents cash” ; did it take?

Well, the women of Bingville 
form ed a broom  brigade and the sight 
of women parading into the Jones 
store with old broom s was a sight for 
sore eyes. As Jones m ade no deliv
eries, the women had to go home with 
a new broom  and all served as a walk
ing, living advertisem ent for the man 
who was onto his job.

I t was about this time I hit him 
with the fish goods. I t  was ju st be
fore Lent and Jones convinced me he 
would settle  for his goods and I let 
him have several varieties of fish 
never sold in th at vicinity before. 
Jones settled for the fish and got in a 
good second order, but then that was 
Jones’ way.

He kept on sawing wood and I 
often recall his favorite rem ark back 
in the early days, “ I t ’s all right to 
take things as they come, but you get 
a heap m ore going after ’em.”

To-day Jones of the pleasant smile 
and the aggressive way is living well 
up on the shady side of Easy street. 
He has a big double store in Bing
ville and carries a good heavy stock. 
Like all wise m erchants he takes ad
vantage of the cash discounts at all 
times, and it was just these discounts 
which paid for the Chicago trip.

Jones was looking for leaders to 
use as am m unition for special sales 
back in Bingville.

“I have some dandy specials lined 
up which will just keep the old force 
hum ping to serve the good folks back 
there in Bingville. I m ight buy a car- 
load of fish specialties if you have 
som ething worth while.”

I told Jones 1 had cut the fish busi
ness for some tim e past and was now 
in the advertising game. His eyes 
lightened and he was all interest at 
once.

“T h a t’s the checker, boy" he said. 
"A dvertising ain’t half appreciated by

— ESTABLISHED 1876 —

M O SE L E Y  B R O T H E R S
WHOLESALE FRUITS AND PRODUCE

____  G R A N D  R A PID S, MICH.

The Vinkemulder Company
JOBBERS AND SHIPPERS OF EVERY TH IN G  IN

FRUITS A N D  PRO DUCE
Grand Rapids, Mich.

I s ] E l
7 f \ C  WË CARRY A FULL LINE. 
H . 1 1 , ^  Can fill all orders PROMPTLY

Æ _X  k. M  a n d  R  A T T Q ï1 A P T A D  t t  v  — ---------- ^ ^  *  A A U I  1  v n i l j  i  ,  JgA, J?A

Grass, Clover, Agricultural and Garden Seeds

BROWN SEED CO., GRAND RAPIDS, MICH.

¥* i ________EL_______  B

Mild Cured
Hams and Bacon

100 per cent Pure

All-leaf Lard
If you are not a custom er and you 

w ant something th a t will please your 
customers and bring them  back again 
drop a line to  our nearest salesman. *

Ludington, Mich., F. L. Bent 
Grand Rapids, W. T. Irwin, 141 Lyon St. N. E. 
Kalamazoo, H. J.Linsner. 9 1 1 ^  N. Burdick 
Lansing, H. W. Carver, Hotel Wentworth 

Adrian, G. W. Robnett, Hotel Maumee 
Port Huron C. B. Fenton, Harrington Hotel 
Sagmaw, W. C. Moeller, 1309 James Ave.

St. Johns. E. Marx, Steele Hotel 

W rite to -d a y

Cudahy Brothers Co.
Cudahy-Milwaukee
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these chaps back in the tow ns like 
Bingville, so m any set down and hol
ler like a yellow hound at the big 
round moon, kicking against local 
conditions, high cost of living and 
dam ning the mail order concerns.

“W hy, if they could take a squint at 
those p rin ting  presses in W ards, and 
over to  Sears-Roebuck grinding out 
so m any thousands of catalogues, and 
realize the big fellows got their 
stro n g  hold on the nation’s pocket 
book by m eans of prin ters ink and the 
sales talk  they put on paper, they 
would be busy w aiting on trade and 
no t cussing around.

“Come on over and take a cigar. I 
w ant your opinion on a le tte r I am 
going to fire out to a thousand farm 
ers who live around Bingville. I t  is 
a special invitation to  come and look 
over an anti-m ail o rder collection I 
have in the  window and a chance to 
get a cob pipe free for their trouble.” 

I followed the old m an over to the 
cigar counter and then into the w rit
ing room.

Soon we were deep in a discussion 
of practical publicity, and, take it 
from me, Jones of Bingville had 
som ew hat a shade on your Uncle 
Dudley when it came to a showdown 
on the fine points of the game as ap
plied to  the ruralites in the small 
tow ns, such as Bingville.

H ugh K ing H arris.

Taxed Sugars Less Than Half Our 
Output.

Grand Rapids, Aug. 12—H ere are 
some in teresting  figures pertaining to 
the consum ption of sugar in the 
U nited  S tates:
W e used in 1911, 3,902,871 tons of 

sugar. Of this am ount Porto  Rica, 
Louisiana, Hawaii and the Philip
pines sent us ..........  1,440,611 tons.

Dom estic Beet Sugar
gave us ..................... 606,033 tons
m aking a to tal of

D om estic Sugars . 
all of which is duty 
free.

The taxed sugars were 
as follow s:
From  Cuba we re
ceived ........................
F rom  all o ther fo r
eign countries only 
being a to tal im
portation  of taxed

sugars ....................... 1,856,227 tons.
Therefore, the dom estic sugars 

am ount to  52 per cent, of the total 
and the taxed sugars only 48 per cent, 
and if the regular grow th of the do
m estic beet industry continues, we 
shall im port less and less foreign raw 
sugars every year. T he total of for
eign refined sugars sold here is ex
trem ely small.

T his inform ation will be in teresting  
at this time on account of the tariff 
agitation which will not effect this 
season’s prices at all, as the con
tem plated legislation will not become 
effective until six m onths afte r the 
President signs the bill, if it passes.

W illiam  Judson.

W hen a stra igh t m an strays into 
crooked paths he is apt to  go lame.

. 2,046,644 tons

. 1,586,348 tons. 

269,879 tons

SUCCESSFUL SALESMEN.

J. A. Keane, Local Representive 
Salada Tea Co.

J. A lbert Keane was born at S tra t
ford, Ont., March 27, 1888. His an te
cedents were Irish on his fa ther’s and 
Scotch on his m other’s side. W hen 
he was five years of age his parents 
removed to D etro it where he attended 
the public schools until 1905, when he 
entered the office of the Salada T ea 
Co. as office boy. Nine m onths later 
he was given a posititn  on the road 
and since that tim e he has covered

the retail trade of Michigan, N orthern 
Indiana and N orthern  Ohio. H e re
moved from  D etro it to  Grand Rapids 
in the fall of 1910 and now covers the 
re ta il trade of Southw estern Michigan 
and N orthern  Indiana.

Mr. K eane was m arried Novem ber 
22, 1910, to  Miss Florence H ighland, 
of D etroit. T hey have a boy eight 
m onths old and reside a t 519 N orth 
P rospect avenue.

Mr Keane is a m em ber of D etro it 
Lodge, No. 357, F. & A. M., and the 
U nited Com mercial T ravelers. Aside 
from  these tw o fratern ities, he has no 
o ther social affiliations. H is hobby 
is fishing and base ball. H e under
takes to  see his trade three o r four 
tim es a year. H e is a m an of pleasing 
personality . H e is a good dresser. 
H e m akes friends easily and holds 
them  strongly.

As an indication of the esteem  in 
which he is held by his house, it may 
be stated' th a t he was called into 
D etro it last week to  a ttend to the 
duties of the  S ta te  m anager during 
his absence on his sum m er vacation. 
T here  were o ther m en whom  the 
m anager could have called to  his as
sistance, but he evidently felt m ore 
confidence in Mr. Keane than in any 
m an in his employ.

Mr. Keane has very cheerfully step
ped into the breach and taken up the 
w ork of Grand Rapids correspondent 
for the U. C. T . and it goes w ithout 
saying th a t his w ork is entirely  satis
factory to  all concerned. H is com
m ents are newsy, w ithout being pro
saic, and up to  date he has not been 
detected in a ttem pting  to  w rite a jingle • 
o r compose a rhym e. T his is a p re tty

good indication that he has a sound 
mind and a clear head.

Most Accidents on Monday,
T he tim e and season of accident 

has been subject of investigation in 
Germany. The m onths show little 
difference in the frequency of acci
dents, and the m onth of g reatest num 
ber—O ctober—rises only to 9.39 per 
cent of the year’s total. T he days of 
the week have much greater differ
ence. T he accidents are m ost num er
ous on Monday, supposed to  be due 
to abuse of alcohol on Sunday, and 
the daily num ber then diminishes to 
a minim um  on W ednesday Sunday 
being excepted, afterw ard  rising 
steadily to Saturday, which has a re 
cord between those of M onday and 
Tuesday.

If you are tru thful you will have to 
adm it that you are m ore or less gos
sipy.

Hammond Dairy Feed
“The World’s Most Famous 

Milk Producer”
LIVE DEALERS WRITE

W Y K E S & fI(T Gr,nd R»Pids- Mich-
Michigan Sales Agents

Hart Braod canneti coons
Packed by

W. R. Roach & Co., Hart, Mich.

M ichigan People W ant Michigan Products

Rea & Witzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs in 
active demand and will be wanted 
in liberal quantities from now on.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

Spring Wheat—Flour and Feeds
Mixed Cars a Specialty 

Reasonable Prices and Prompt Service
Michigan Agent for SUCRENE Feeds 

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

Geo. IWager, Toledo, Ohio
Wholesale distributors of potatoes and other farm pro

ducts in car loads only. We act as agents for the shipper. 
Write for information.

G ood T h in g s  to  E at

■
 Jams Jellies Preserves Mustards 

Fruit Butters Vinegars Catsup 

Table Sauces Pork and Beans

Pickles— OF COURSE

HIGH G R A D E  FO O D  PR O D U C TS  
Made “Williams Way”

Mr. Pickle of Michigan

THE WILLIAMS BROS. CO. of Detroit
(Williams Square)

Pick the Pickle from Michigan
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M ichigan K n ig h ts  o f th e  G rip
P resid en t—C. P . Caswell, D etro it.
S ecre ta ry—W m . J .  D evereaux, P o rt H uron.
T rea su re r—John  H offm an, Kalam azoo.
D ire c to r s -F .  L. Day, Jack so n ; C. H. 

Phillips, L apeer; I. T. H urd , D avison; 
„  Goppelt, Saginaw ; J . Q. Adam s, 
B a ttle  C reek; Jo h n  D. M artin , G rand 
R apids.

Grand Council o f M ich igan, U. C. T
G rand Counseior—John  Q. A dam s, B a ttle  Creek.
G rand Ju n io r Counselor—E. A. W elch 

K alam azoo. ’
G rand P a s t  Counselor—Geo. B. C raw  

Petoskey.
G rand S ecre ta ry—Fred  C. R ichter, 

T raverse  City.
G rand T rea su re r—Joe C. W ittliff, D e

troit.
G rand C onductor—M. S. Brow n, S ag inaw.
G rand P age—W . S. L aw ton , G rand 

Rapids.
G rand Sentinel—F. J . M outler, D etroit.
G rand C haplain—C. R. Dye, B a ttle  

Creek.
G rand E xecu tive  C om m ittee—Jo h n  D. 

M artin, G rand R apids; A ngus G. Mc- 
E achron, D etro it; J am es  E . B urtless, 
MarqtfjeUe; j .  p . Saunders, L ansing.

Wafted Down From Grand Traverse 
Bay.

T raverse City, Aug. 12—T raverse 
City U. C. T. Council No. 361 held 
their sixth annual picnic at Fouch 
on Carp Lake, Saturday, A ugust 10. 
T he train left at 9:30 a. m. on the 
M. & N. E., carrying about 100 of 
the boys with their families and 
friends, arriving at their destination 
about 10 o ’clock, where they found 
the com m ittee aw aiting them  with 
all the arrangem ents made for a jolly 
good time. The th rea ten ing  w eather 
held the attendance down som ewhat.

A fter arriving, games imm ediately 
were arranged and the prize w inners 
were as follows: F a t m en’s race, W. 
D. M urphy; Lean m en's race, John 
Cheney; Skinny ladies’ race, Miss 
H u tner; L adies’ ball throw ing, Miss 
G ilbert; M en’s one-eighth mile walk, 
Jay  Y oung; Ladies’ 100 yard walk, 
Mrs. Jam es F o rtier; M isses’ race, 
Miss Friedrich; L ittle boys’ race, 
Jimmie Niles; Little g irls’ race, Fern 
W ilson; Girls' race, Miss Yound, of 
Kankakee, 111.;’ S tout ladies’ race, 
Mrs. Kay Thacker; Cracker eating 
race, Kenneth L ivingstone; Guessing 
contest, Miss C orner—Miss Florence 
Film ore won the pair of baby shoes 
for m aking the high dive. D inner 
was now in w aiting in the pavilion 
and official o rganist Lew Miller fav
ored the bunch with a few selections 
on a phonograph.

A fter dinner we im m ediately ad
journed to the ball ground, where 
some featured plays were pulled off. 
Follow ing we give you the lineup 
and resu lts:

Reynolds Y anigans:
C atcher— Miles.
P itcher—Reynolds.
F irst Base—Archie Jourdan.

? Second Base—E . Packard.
! Short Stop—Bowman .
‘ T hird Base—Sam Taylor, 
j L eft Field—Frank  W ilson.

R ight Field—Jay  Young.
R ich ter’s All S tars:
C atcher— Ray Thacker.
P itcher—Fred Richter.
F irst Base—'John Cheney.
Second Base— L. D. Miller.
Short Stop—W. F. M urphy.
Third  Base—E C. Knowlton.
Left Field— H erm an Hoffman 
R ight Field—W. E. Bennett.
The honors in the pitching line on 

the All S tars were divided between 
R ichter, M urphy and Bennett. 

Um pire— H arry  H urley.
Scores by innings:

Yanigans 2-3-1-1-1-0-0-1-0— 9
All S tars 1-1-2-0-2-2-0-4-1—13

Hom e runs—Murphy, Richter.
Two base hits—H erm an Hoffman. 
T he following d istinct features of 

players m ust be noted:
R eynolds p itching in German 

style.
M urphy pitching P ig tail curves. 
B ennett p itching H o rs t Academ y 

Swing.
Cheney catching H ebrew  style, 

hands up.
Niles sneaking in when not ex

pected.
T aylor h itting  pop-ups—his busi

ness.
Know lton canned (M onaich Brand)

at bat.
Packard Rip Van W inkle stun t at 

second.
T hacker heavy on the long dis

tance throw.
Jourdan, while at bat, imagined 

a ttend ing  B. P. O. banquet a t Cadil
lac.

W ilson coaching with kid gloves 
on.

W e would suggest th at each out
fielder provide himself with blue 
goggles, bushel baskets and a set of 
casters hereafter.

Scout A drian Oole, of the N ation
al Grocer Co., w itnessed the game 
from  an aeroplane.

The w ork of the um pire was com
mendable, excepting on balls and 
strikes, fair hits and putouts.

Jourdan- and B ennett pulled off an 
acrobatic stun t at first base.

W e m ight add th at M iller and 
Young lost heavily on the result of 
the game.

T he outside visitors were W ill 
Godfrey and Jam es F o rtie r and fam 
ily, of Grand Rapids.

Jam es F o rtie r acted as official cop 
and Bill B ennett as judge and if 
m ore judgm ent was used we would 
have been m ore pleased.

Godfrey and W eaver spent the 
afternoon in fishing. I t  is a  good 
th ing  th at Allen Sm ith was not there 
when the catch was presented.

W . F. M urphy favored Mrs. Ray '

T hacher with a tale of a hog which 
was very interesting on the way out. 
Some stories are som etim es out of 
place.

E. C. K now lton used Reid M ur
dock m ileage book for transportation  
instead of purchasing the 25c return 
trip  ticket.

Jam es F o itie r  favored the bunch 
w ith a few selections in im itation of 
the steam  calliope, which was very 
much appreciated.

The eatables were certainly fit for 
a king.

T oo much praise can not be given 
to the com m ittees for the excellent 
program m e which was offered and 
special favors are extended to our 
postm aster, F rank  Friedrich, for his 
services and the use of his cottage 
and grounds; also to  H erm an Hoff
man, who certainly was a g reat asset 
to the event. H erm an is always on 
the job. Thanks are offered to 
Straub Bros. & Am iotte, candy m an
ufacturers, for the delicious candies 
which they presented; also to the 
Oval W ood Dish Co. for plates; 
M usselm an Grocer Co. for coffee and 
R. E. W eaver for the smokes.

W e all left feeling that this was 
one of the m ost notable events in 
the h istory of our Council and the 
picnic was a success from every 
point of view.

Edw ard W ells took advantage of 
his com petitors while they were at 
the picnic and called on the trade.

W e also a t this tim e wish to thank 
the m anagem ent of the M. & N. E. 
for special favors extended the pic
nic party .

Thos. Keaveney will succeed Kent 
B uttars on this te rrito ry  in the in
terests of L iggett-M yers Co., sell
ing tobacco. H e will make his 
headquarters a t the P ark  Place H o
tel.

Con. Broene, of the Steketee Dry 
Goods Co., of Grand Rapids, is con
fined at a Petoskey sanitarium , be
ing som ewhat under the weather. 
Speedy recovery, Con.

W e received the sad news th at our 
w orthy bro ther and Secretary, W. I. 
Barnes, of Hillsdale, has passed to

the “E ternal City Council,” blood 
poisoning being the cause. W e cer
tainly extend heartfelt sym pathy to 
the bereaved m em bers.

Sam Beaubian, m anager of Ba
ker’s Inn, at Charlevoix, has favored 
the boys with the individual towel 
and we assure you, Sam, th a t we ap
preciate it. Sorry  th at we have not 
the pleasure of giving you th is m en
tion before.

Ray T hacker spent one night 
away from home last week and re 
turned with his night robe to rn  into 
shreds. Now M,rs. T hacker sings 
to him the following: “Now, sw eet
heart, if you talk  in your sleep, 
please do not m ention my nam e.”

If Lee Sanford, of Reed City, 
visits Boon frequently  it will cer
tainly help the hardw are business in 
the village. Tubs and pails have 
advanced in price, too.

Fred  C- R ichter.

Too many men m istake conspicuous
ness for greatness.

OFFICE OUTFITTERS
LOOSE LEAF SPECIALISTS

Co.

£37-239 Pearl St. (near the bridge). Grand Rapids, Mich.

Chicago Boats
G. & M. Line

Every Night
Fare $2

Holland Interurban Q*\ m
B o a t  T r a i n  a t ..................... 0|/«II1«

We Manufacture

Public Seating
Exclusively

Churches Sfy.°i8,h.ch.urch”-.°f
scheme-from the most elaborate cTrTeTfuTniturifo/thp131 ,ar‘rhifectural modest seating of a chapel. iture for the cathedral to the

Schools Jid fui:nished a laree majority of the city
for the merits of our school furniture°Û xcellence^oTd^' Speaks volumes 
and materials used and moderate prices, win. 6DCe f design’ construction

Lodge Halls o *  Lodge/  Hal1 Assembly seating.
quirements and how to meet them PM*any stvles^n «t Ui a k?tw!fdge of re
including the more inexpensive portable chairs v e n e e r  a* a n d  | )Ullt to order, 
luxurious upholstered opera chairs, ’ veneer assembly chairs, and

Write Dept. Y.

rlmeriean Seating Company
215 Wabash Ave.

G RAN D  RAPIDS

CHICAGO, ILL.

N E W  YORK BOSTON PHILADELPHIA J
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News and. Gossip of Interest To 
U. C. T.

Grand Rapids, Aug. 12—T he Pike 
H ouse, a t Niles, which has been 
closed for eight m onths, has changed 
hands. Geo. R. Benson is now pro
prietor. In the four weeks’ tim e Mr. 
Benson has been on the job he has 
tried to make the place look like som e
thing, painting here and there, and 
has taken particular care to put the 
dining room  and kitchen in shape. 
T he barns and sheds have been re
move- from  the rear and our friend 
Benson prom ises to give the boys 
b e tte r accom m odations and service, 
than the boys have received in Niles 
in som etim e.

M ell’s T ransfer Co., of Niles, is 
talk ing  of charging 25c one way. 
T hey would do better if they leave 
the price where it is. The boys can 't 
swallow too much of this “25c one 
way stuff.”

B etter buy that rain coat this week, 
as the clouds leak every day now.

Y our assessm ent is due Aug. 14. 
Pay it on time or your insurance is 
absolutely no good.

W ell, it’s this Saturday, boys, Aug. 
17— 1 p. m., M anhattan Beach. (B as
ket Picnic) Races and Sports will 
s ta rt at 2 p. m. Now these things are 
going to be pulled off on time. So if 
you are not there on tim e you are 
going to  miss part of it. T he com
m ittee has made all arrangem ents ex 
cept for the weather. W hat kind 
would you like?

H yatt & Son, form erly of Lake 
View, bought out Mrs. Burk, of Lake 
Odessa, cleaned it up and refurnished 
it, and one of the first and im portant 
th ings done was to put in individual 
towels. Now, boys, go to  the brick 
hotel.

Big blow out at Lake View Aug. 21. 
All traveling  men are invited. D on’t 
forget the date—W ednesday, Aug. 21

I t  seems that the Grand Trunk 
could stand a train  east between 7:15 
a. m. and n ight Sunday. How about 
it, Grand Trunk?

H arry  D. H ydorn ’s little  son, D oug
las, age 22 m onths has made his mark 
in this world already. He kicked 
over the ink bottle  on H arry ’s desk— 
general results.

Sign in a Michigan Hotel.
“Guests are N ot Allowed to  Take 

Soap from  the Hotel. In  O rder to  
P revent this, T here  W ill Be No Soap.’’

T he ninety room  addition to  the 
Post Tavern, at B attle Creek, will be 
ready this fall. T he proprieto rs will 
now be able to accom m odate the boys. 
S trictly  fire proof, so now boys you 
will not have to  double up in Battle 
Creek any more.

T he D alton H otel, at Jackson, is 
some hotel. They certainly make the 
boys feel a t home. T he new grill 
room  which has recently been added 
to the hotel is strictly  up to date, giv
ing the boys their m oney’s w orth  on 
the feed question. W e cannot recom 
m end the beds a t the D alton H otel 
too highly.

O ur genial friend, Chas. C. Bron- 
augh, from  B attle Creek Council No. 
253, was in town last week. W e will 
be glad to  see you at our picnic, 
Charlie, Aug. 17. Bro. B ronaugh 
sells H em m eter cigars.

S. W . Johnson, a m em ber of Battle 
Creek Council, No. 253, has prom ised 
time and tim e again to  join No. 131, 
we would like to have you show up at 
our next regular, Bro. Johnson, Sept. 7.

Bill D rake likes his new position 
of assistant m anager, but he does 
miss th at expense account.

F rank  Pierce (S tandard  Oil) has 
had a new tow n added to  his te rri
tory. Bitely is the name. Bro. 
Pierce was hollering to the boys at 
W hite Cloud because he would have 
to w inter in Bitely over n ight in o r
der to  make the town.

W e note that E. R. Carpenter, 
form erly with the W oodhouse Co., 
now. representing  D w ight Bros., has 
discontinued sm oking “M ilos.” There 
is a reason.

Roy Davy, in his little  Hupp, tried 
to push a street car off the track one 
day last week—with the usual results. 
Roy is with O verland A uto Co. now, 
as city salesman.

T he subscription price of the 
T radesm an is tem porarily  reduced to 
$1. Those of you who do not receive 
this valuable paper with all the U. C
T. news in b e tte r mail his name, 
dollear and address to our friend, E. 
A. Stowe.

The program m e arranged for our 
annual picnic is as follows:

1. Boy’s F oot Race.
2. G irl’s Foot Race.
3. M en’s Pipe Race.
4. Ladies’ Nail Contest.
5. Boy’s Pop Race.
6. G irl’s Bottle Race.
7. P ast Senior Counselors’ Race.
8. L adies’ Needle Race.
9. M en’s Foot Race.
10. L adies’ H at Race.
11. G irls’ Pie E ating  Contest.
12. Ladies’ Gum D rop Contest.
13. G irls’ Spoon and E gg Contest.
14. Ball T row ing C ontest (L a

dies.)
Guessing C ontest—open.

Ball Game.
U. C. T. vs. “Suffragettes."

H arry  H oeg  certainly made a fine 
speech in Bay City. He used his 
arms, hands, and feet to emphasize 
his points, etc. This speech was so 
in te resting  it has been traveling 
around until at last we hear of it. 
W ith  H a rry ’s perm ission, we will 
p rin t it in next week’s issue. O rder 
ex tra  copies early.

One of our m em bers who travels 
for the W orden G rocer Co. had one 
jolly time going to Gunn Lake. He 
claims to  have broken all records, 
covering the distance betw een Gunn 
Lake and Grand Rapids, in forty-five 
m inutes. B rother, your name and 
address, has been forw arded to Daw
son, a t Indianapolis. Look for a 
challenge.

Jno. H . T aylor, of Keystone Type 
Foundry  Co. D etro it branch spent tne 
week, around our beautiful city and 
found tim e to visit our secretary, 
H arry  D. H ydorn. Bro. T ay ler is an 
old m em ber of No. 131.

W e still have two b ro thers who arc 
looking for em ploym ent in the spe
ciality lines. One has had four y ears’ 
experience w ith one house and the 
o ther one five years’ experience. 
These two boys have been handling 
grocery  specialities, but are open for

any line. Now, boys, do you know 
of anything? J. A. Keane.

Chirpings From the Crickets.
B attle  Creek, Aug. 12—W e are 

back on our Michigan job again, 
after a few w eeks’ sojourn am ong 
the cities of our sister state, Ind i
ana. W e hear again the Song of the 
Crickets, which m usic we will try  
and repioduce for your hearing.

W e m ight explain th at the Crick
ets are not all dead here, but owing 
to a m isunderstanding, B ro ther R iste 
did not record the C hirpings the 
last two weeks, as he had intended 
to  do. B ro ther R iste is not dead, 
either, for we m et him at the picnic 
and he was looking as hale and 
hearty  as ever.

Ed. McGee was called to  Grand 
Rapids on a business trip  last F ri
day night. W e reg re t that any busi
ness of m ore im portance than the 
U. C. T. picnic should have p re
sented itself to any of our m em bers.

It beats all w hat fine beet pickles 
grow  upon the “farm ” of B rother 
and S ister Ireland. By the way, 
friends, B rother Ireland wishes a 
suitable name for his new home, so 
those in terested  in helping him to 
christen it may send such names to 
his address, H erbert W ier Ireland, R. 
F. D. No. 4, B attle Creek, Michigan, 
U. S. A. O nly one name is allowable 
in the contest. As they have a 
branch A ngora cat ranch started, the 
title of C ategory Gulch has been 
suggested. Let all bids be sent 
postpaid and sealed.

W e often hear of people losing 
their patience, their heads or their 
pocket books, but it does not seem 
necessary for a fellow to  lose his 
hat. If B rother Pfander had not 
given up the idea of eating at lunch 
counters where it is perm issible to 
wear one’s head gear and gone to 
pu tting  up at the best hotels, he 
m ight now be in possession of his 
panama. Never mind, however, it is 
now the “off” season, and we think 
th at the ex tra  $5 which was aw ard
ed the travelers of the U nited Con
fectionery Co. recently  will put him 
next to  a brand new one.

By the way, speaking of the U n it
ed C onfectionery Co., it has been 
asked, W hat is the best th ing  this 
well-known house has put upon the 
m arket in box go ds? W hy, M ister 
Guy Pfander, in the P itcher’s Box. 
H e’s there with a fancy Spit Ball, 
believe me.

B ro ther Charles H. Spencer and 
family, of Peoria, 111., are visiting 
friends in the city for a few days. 
I t  was a trea t to  have them  with us 
at the tim e of the picnic.

B ro ther Milt. Loom is had the sa t
isfaction of finding out how many 
friends he had am ong the  U. C. T. 
In  his open honest m anner, he walk
ed around am ong the boys, asking 
them  for ju st eight cents. W ithout 
any suspicion on their part he was 
handed coin to  the am ount of a dol
lar or m ore, but you should have 
seen the peculiar expressions on the 
faces of the innocents when they 
were rem inded th a t he had heard that 
they were an “easy'1’ bunch and that 
he was ju st satisfying himself upon 
the subject.

W e have had our annual picnic 
and, while we have been satisfied 
that form er bccasions w ere happy 
events, it seems as if this year 
eclipsed them  all. T he affair was held 
this year at A llendale, Gull Lake, 
the date being A ugust 10, all day.

The boys and their families left 
on a special car at 9:30 a. m. and, 
upon arriving at the resort, baskets 
were deposited upon tables in the 
grove, where they were to  rem ain 
until the noon hour.

T he first thing upon the pro
gram m e was a ball game between 
team s picked from  the Council. T he 
• • hangdingers were captained by 
Boyd C ourtright, while the Snyder- 
enes were m anaged by R. Snyder. 
B rother C. H. Spencer, of Peoria, 
and Moore, Jr., acted as um pires.

D espite a few th rea ts to kill the 
umpire, the game was played with 
few erro rs and much enthusiasm . 
The results, aside from a few scratch
es, bruised hands, and lamed muscles, 
was 22 to  20 in favor of the W hang- 
dingers in a hard  fought contest of 
seven innings.

Poets would fall short in adjec
tives adequate to describe the dinner. 
Real spring chicken (last spring, 
year ago), celery, pickles, escalloped 
potatoes—but, pshaw! what is the 
use of enum erating them ? No one 
could duplicate such a layout. All of 
these goodies were washed down 
with steam ing hot coffee and ice cold 
lemonade.

B rother Charlie Spencer and fam 
ily, of Peoria, 111., were present and 
in response to  a call for a speech 
from B ro ther Spencer, he favored 
the company w ith a w itty  speech, 
closing it with an original poem, in 
which lie m entioned the names of 
every m em ber on the roster. This 
was received with hearty  applause.

In the first contest, that of a three 
legged race, M esdames Riste and 
M cln tire  were successful and were 
awarded a five pound box of choco
lates.

Mrs. Vint. Phelps was awarded a 
fine basket of fruit as a prize for 
throw ing at a m ark contest.

A tem pting  box of gum was given 
Mirs. Charles Foster for showing the 
m ost ability as a gum chewer.

A large ripe w aterm elon was 
aw arded Mrs. Dye, who m ade the 
best guess upon the num ber of beans 
in a bottle. L ater the w aterm elon 
was cut for the benefit of the chil
dren present.

Mrs. Lyn. Johnson  won the fat 
wom an’s race, while Miss Bess 
Blakeslee was awarded the prize in 
the lean w om an’s race.

T he prizes w ere baskets of fruit.
T he pie eating contest was won 

by J. Q. Adam s and was done so 
skillfully th at it is not necessary to 
m ention the o ther con testan ts a t all.

A fter the sports were ended, the 
party  hied them selves to  the pavilion, 
where dancing and music were en
joyed.

W e are all looking forw ard to  next 
year and the prom ised picnic and 
day’s outing.

W e are, we are, who are we?
W e are the boys of the U. C. T.,
B attle Creek Council 2-5-3.

Chas. R. Foster.
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|DRÜG^DRUGGIST!S SUNDAESS'

M ichigan Board o f P harm acy. 
P resid en t—Ed. J . Rodgers. P o r t H uron. 
S ecre ta ry—Jo h n  J . Cam pbell, P igeon. 
T rea su re r—¡W. E. Collins, Owosso 
O the r M em bers—Edw in T  Boden. ' B av 

C ity ; G. E. Foulkner, D elton.

M ichigan S tate P harm aceu tica l A ssocia
tio n .

P resid en t—H en ry  Riechel, G rand R ap 
ids.

F ir s t  V ice-P residen t—F. E . T h a tch e r, 
R avenna.

Second V ice-P residen t—E. G. M iller, 
T rave rse  City.

S ecre ta ry—Von W . F u rn iss , N ashville. 
T rea su re r—Ed. V arnum , Jonesville . 
E xecu tive  C om m ittee—D. D. A lton, 

F rem on t; Ed. W  A ustin , M idland; C. 
S. Koon, M uskegon; R. W . C ochrane, 
M uskegon; D. G. Look, Low ell; G ran t 
S tevens, D etro it.

Von W . Furniss, of Nashville, and 
D. G. Look, of Lowell, representing  
the form er body; and F. W . P. P erry  
and J. H . W ebster, both of D etroit, 
representing  the la tte r body.

A lton presided as chairm an a t the 
com m ittee deliberation, the  com m it
tee unanim ously adopting  the name 
of the older body, o r M ichigan State 
Pharm aceutical A ssociation, for the

M ichigan P harm aceutica l T ra ve le rs ' A s 
sociation.

P resid en t—F. W . K err. D etroit. 
S e c re ta ry -T rea su re r—W . S L aw ton.

Grand Rapids D rug Club.
P resid en t—W m . C. K irchgessner
V ice-P residen t—E. D. De L a M ater.
S ec re ta ry  and  T rea su re r—W m . H. 

Tibbs.
E xecu tive  C om m ittee—W m . Quigley, 

C hairm an ; H enry  Riechel, T heron 
Forbes.

Two Pharmaceutical Associations 
No Longer.

At the jo in t m eeting of the Michi
gan S tate Pharm aceutical Associa
tion and the M ichigan Retail D rug
g ists’ A ssociation held a t M uskegon 
last week, the two organizations 
were am algam ated on term s satis
factory to  both.

The convention convened Tuesday 
afternoon. M ayor Rietdyk welcomed 
the visitors. The responses were by 
Von W. Furniss in behalf of the 
■Iruggists and John  J. Dooley in be
half of the pharm aceutical travelers. 
T he afternoon was devoted to a dis
cussion covering the details of this 
proposed am algam ation.

The convention, on assem bling 
W ednesday m orning, instead of v o t
ing imm ediately on the proposition 
of uniting, took up the proposed 
constitution and by-laws. T he two 
conventions m et inform ally as a 
com m ittee of the whole at the W om 
an’s Club building. Secretary Pott$, 
of the N ational Association of Re
tail D ruggists, acted as chairman, 
and R. W. Cochrane, of Kalam azoo, 
Secretary of the Michigan Retail 
D rugg ists’ Association, as S e c t a r y .

T he questions of name and m em 
bership were the hardest nuts to 
crack. T here  was an effort made to 
have the jo in t associations take the 
name of the younger body, or the 
Michigan Retail D ruggists’ Associa
tion, but this was fore-stalled by a 
m otion to  have the chair appoint a 
special com m ittee to thresh out this 
m atter.

T he com m ittee was composed of 
D. D. A lton, of Frem ont, President 
of the Michigan Retail D rugg ists’ 
Association; E. W. Austin, of Mid
land, President of the Michigan 
S tate Pharm aceutical Association,

Henry Reichel

new organization. No re-incorpora
tion will be necessary, as the Secre
tary  of S tate will be inform ed of the 
change in by-laws made.

Secretary Cochrane, of the Retail 
D ruggists, placed the m em bership 
proposition plainly before the conven
tion in an address in which he pointed 
out that to  expect the pharm aceu
tical travelers to  pay dues in the 
d ruggists associations and their own 
associations, besides furnishing the 
enterta inm ent a t each sta te  m eeting 
of the druggists, is too much. T hey 
were therefore excluded from ’ m em 
bership, as were also jobbers, whole
salers, and others. Mr. Cochrane ex
plained th a t it is perfectly  agreeable 
to  the travelers to  be shut out of 
m em bership in the d ruggists’ body.

The by-laws adopted were practic
ally those of the Retail D ruggists’ 
A ssociation, slightly  modified as to 
m em bership. A provision of the by
laws is th a t college instructors in 
pharm acy, m ateria  medica, botany, 
and chem istry, are  eligible to  honor
a r y  m em bership.

A nother m odification of the by
laws is a provision th at one trustee  
shall be elected each year to  the 
P resco tt M em orial fund association 
to  serve for five years. Five dele
gates will be elected annually to  the 
Am erican Pharm aceutical Associa
tion convention and tw o to  the Na-

tional A ssociation of Retail Drug 
gists. T he railroad expenses of the 
la tte r two delegates will be paid by 
the sta te  body.

The address of the  day was made 
by Secretary Po tts, of the National 
Association of Retail Druggists, who 
launched into a b itte r attack  on the 
R ichardson bill.

“T his bill,” he declared, “was 
fram ed by Dr. W iley of the United 
S ta tes bureau of chem istry, not in 
the in terests of the public and the 
retail druggist, but solely in the in
terest of the old school physicians 
connecated w ith the American Med
ical Association.

I t  tries to  prevent the druggist 
from  selling alm ost everything in 
the  drug line except a physician’s 
prescription. I t  is inimical to  the 
in terests of the druggist and dan
gerous. The inhibited list of th at 
bill, which includes the various drugs 
th at a retail druggist may not sell, 
includes even caffeine and cascara.

“W e are in sym pathy with one 
portion  of the bill, that portion 
which does away with the double 
standard. I say this despite the fact 
th at some of your D etro it m anufac
tu rers would like to  have this p a rt 
of the bill eliminated.

Parke, Davis & Co., of Detroit, 
are now indicted in Pennsylvania for 
selling goods under the double 
standard. T his standard should be 
abolished. I t  is wrong. I t  is a 
w rong upon the public to  sell tinc
tu re  of iodine of only 3 per cent, 
strength . T his can be done under 
the pure food law if the label is 
m arked 3 per cent.

But w hat does the public know 
about how strong  the drug should 
be to  be of standard? I t  is the same 
way w ith laudanum  and o ther drugs.
I believe th at a single standard 
should be established and that the 
m anufacturers should be foiced to 
live up to  it.

“ If Dr. W iley had his way in the 
Richardson bill, which includes caf
feine on its inhibited list, it would be 
impossible to  sell tea or coffee w ith
out a physician’s prescription. W il
ey’s fight on the Coca Cola company 
cost the Governm ent $25,000 and 
brought lots of o rders to  the com
pany. W iley says the law is for the 
benefit of the public. Is it to  the 
public’s benefit to  be required to  pay 
50 cents for a physician’s prescrip
tion every tim e it w ants 10 cents 
w orth of some drug?

“Som ething m ust be done to  curb 
the dispensing doctor. I n the past 
we’ve tried to  accomplish the impos
sible, but we are headed the right 
way now. Iow a has a law which p ro 
vides th a t only regularly  registered 
pharm acists can sell medical prep
arations th at contain certain inhibit
ed drugs. M ichigan should also have 
such a law.

“Michigan should have a law re
quiring every physician who dis
penses to  keep his prescriptions on 
file for five years. T he doctor can 
now diagnose, dispense, and if his 
patient dies, bury him. W e should 
have a law that would give the courts 
some chance to  investigate. Fbrce 
the doctor to  keep his prescriptions

on file and you have m ade a big step 
ahead.”

In  the afternoon the d ruggists were 
the guests of the Pharm aceutical 
T ravelers’ Asociation which provid
ed entertainm ent for them  in the 
shape of a boat ride on the  Good
rich steam er V irginia. T he Virginia 
left the local Goodrich w harf sh o rt
ly after 1:30 o ’clock fo r a trip  on 
Lake Michigan, during which time 
the following officers were elected: 

President— H enry Riechel, Grand 
Rapids.

F irst V ice-President — F. £  
Thatcher, Ravenna.

Second V ice-President— E. E. Mil
ler, T raverse City.

Secretary—Von W . Furniss, N ash
ville.

T reasurer— Ed. Varnum , Jo n es
ville.

Executive Com m ittee—D. D. Al
ton, Frem ont, Ed. W . A ustin, Mid
land; C. S. Koon, M uskegon; R. W  
Cochrane, M uskegon; D. G Look, 
Lowell; Grant Stevens, D etroit.

In  the evening the annual banquet 
was held a t the O ccidental Hotel, 
Charles Sum ner Koon was toast
m aster par excellence. , T he follow
ing topics were discussed:

Druggists"' Associations—D. D. A l
ton.

The Successful D ruggist__W . C.
Kirchgessner.

The Commercial T raveler—H. R. 
Macdonald.

Pharm aceutical Philosophy —  Lee 
M. Hutchins.

Commercial Side of Pharm acy—
R. W. Cochrane.

Pharm acy in D ry Counties—S. T  
Collins.

T hursday forenoon resolutions 
were adopted com m ending the w ork 
of the National Federation  of Retail 
M erchants and the M ichigan Federa
tion of Retail M erchants. P resident 
Riechel was instructed to  appoint 
two delegates to  a ttend  the next 
m eeting of the la tter organization.

President Riechel congratu lated  
the m em bers on the good w ork ac
complished a t the convention and 
expressed the hope that all m em bers 
in a rrears for dues w ith e ither o r
ganization prom ptly liquidate the a r
rearage, so th at the new organiza
tion may have a full treasury.

Electric Supplies Pay.
A druggist in a small city in South

ern California keeps electrical supplies 
as a .side line. I t  has proved very 
profitable and he says it draw s trade 
for him in many ways. He keeps 
everything one would w ant in this 
line and many times, when people 
come in for electric light globes or 
o ther articles of this nature he sells 
many articles in the drug line which 
help his profits. On the  o ther hand, 
when they come in for drugs they 
many times see som ething they  w ant 
in the electrical line.

DRUG STORE FOR R EN T  
Best location in Middleville. a thrifty 

town supported by an excellent f a n n i n g  
community. First time in fifty years 
wnen there has been only one drug store 
m the town. Enquire of

DR. L. P. PARKHURST.
89 Monroe Ave-, Grand Rapids.

«
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WHOLESALE DRUG PRICE CURRENT
Acldum

A ceticum  ............. 6® 8
B enzoicum , Ger, 45@ 60
B oracie  ................. 10® i 15
C arbolicum  ......... 25@ 35
C ltrlcum  ............. 45 50
H ydroch lo r . . . .  1%@ 5
N itrocum  . . . . . . .  5%@ 10
O xalicum  ........... 14@ 15
Salicylioum  . . . .  40® 42
Phospuorium , dil. @ 15 
Su lphuricum  . . . .  1%@ 5
T an n icu m  . . . . . .  1 0 0 #  1 10
T a rta r icu m  . . . .  38@ 40

Am m onia
Aqua, 18 deg. . . .  3%@ 6
A qua, 20 deg. . . .  4%® 8
Carbon as  ............  13® 15
C hloridum  ........... 12® 14

Aniline
B lack  ................... 1 00@2 00
B row n ................. 80@1 00
R ed ....................... 45 @ 50
Yellow ................. 1 00@1 50

Baccae
C ubebae ..............  70® 75
Ju n ip e rs  ............. 6® 8
X an thoxy lum  . .  @ '6 5

B alsam um
C opaiba ..............  70@ 75
P e ru  ....................  2 00@2 25
T erab in , C anad. 65® 75 
T o lu tan  ............... 90@1 00

C ortex
Abies, C a n a d ia n .. 25
C assiae  ................. 25
C inchona F la v a . . 20
B uonym us a t r o . . .  40
M yrica  C e r ife ra ..  32
P ru n u s  V irg in i .. .  30
Quillaia, g r ’d . . . .  15
S assa fras , po. 30 26
U lm us ................... 25

E x trac tu m
G lycyrrh iza , Gla. 24@ 30 
G lycyrrh iza , po. 25 ® 30
H aem a to x  .............. 11® 12
H aem atox , Is  . . . .  13® 14
H aem atox , % s . . .  14@ 15
H aem atox , %s . . .  16® 17

F erru
C arbonate  P recip . . 15 
C itra te  & Q uina 1 80®2 00 
C itra te  Soluble . .  63® 75
Ferrocyan idum  S 25
Solut. Chloride . .  15
S ulphate , com ’l . .  2
S u lphate , com ’l. by

bbl., p e r cw t. 75
Sulphate , p u re  . .  7

Flora
A rn ica  ................  18@ 25
A nthem is ..........  40® 50
M atric a r ia  ........  30@ 35

Folia
B aro sm a  ............. 1 75@1 85
C assia  A cutifol,

T lnnevelly  .. 15@ 20
C assia  A cutifol 25® 30
Salvia, officinalis,

%s ................ 20® 25
U va u rs i ............ 8® 10
A cacia, 1st pkd. @ 40

Gummi
A cacia, 1st pkd. @ 40
A cacia, 2nd pkd. @ 35
A cacia, 3rd pkd. @ 30
A cacia, s ifted  s ts . @ 20
A cacia, po. ........ 35® 45
Aloe, B arb  ........ 22@ 25
Aloe, Cape ........ @1 25
Aloe, Socotri . . . . @ 45
A m m oniac ........ 3 5 # 40
A safoe tida  ........  1 00@1 25
B enzoinum  . . . .  50@' 55
C am phorae . . . .  55® 60
E uphorb ium  . . . .  ® 40
G albanum  ............  @1 00
G am borge po. . .  1 00®1 25 
G auciacum  po. 45 @ 35
K ino . . . .  p . 45c @ 40
M astic  ................... @i 75
M yrrh  . . . .  po. 50 ® 45
Opium  ............... 7 25®7 50
O pium  pow der 9 25@9 50
Shellac ..............  30® 40
Shellac, b leached 3 5 #  45 
T rag a c a n th  ___ 1 25@1 40

H erba
A bsin th ium  ........  25@ 30
E u p a to riu m  oz pk  30
L obelia oz pk  . . .  35
M ajorium  oz p k . .  36
M en tra  P ip . oz " k  35
R ue oz p k  . . . . . .  30
T en ace tu m  . .V . . 30
T h y m u s V  oz pk  . . .  30

M agnesia
Calcined,, P a t. . . .  55@ 65 
C arbonate , K-M . 18®1 20 
C arbonate  po . . .  10® 15

Oleum
A bsin th ium  . . . .  8 00@8 25 
A m ygdalae Dulc. 75@‘ 85 
A m ygdalae  A m a 8 00@8 ¿5
A nisi ..................... 2 15@2 20
A u ran ti C ortex  3 15®3 25
B ergam il ........... 8 00®8 50
C ajipu ti ..............  85® 90
C aryophilli ___  1 25® 1 30
C edar ................  85® 90
C henopadil ........  6 50®7 00
Cinnam on! ___  1 50® 1 60
Conium  M ae . . .  " 80® 90
C itro n e lfi . . . . ,  ^  40® 50

C opaiba ..............  1 50® 1 75
C ubebae ............. 4 00@4 50
E rigeron  ............  2 35@2 50
E v ech th ito s  . . . .  1 00@1 10
G au lthe ria  ......... 4 80@5 00
G eranium  . . . .  oz 75
G ossippll Sem gal 60® 75 
H edeom a . . . . . .  2 50@2 75
J u n ip e ra  ............. 40@1 20
L avendu la  ........  90@4 00
L im ons ..............  2 00@2 10
M en tha  P ip e r . .  3 75@4 00 
M en tha  V erid . . .  5 00@5 25 
M örrhuae, ga l. 1 10@1 25
M yricia ............... 3 75 @4 35
Olive ..................... 2 50@3 25
P ic is  L iqu ida . 10® 12
P ic is  L iqu ida gal. @ 40
R icina ..............  98® 1 25
R osae oz.............H  50@12 00
R osm arin i ........  @1 00
S abina ................  l  75@2 00
S an ta l ................. 4 50@5 00
S assa fras  ........... 90 @1 00
Sinapis, ess. oz. @ 50
Succini ..................  40® 45
Thym e ................  50® 60
Thym e, op t..............  @1 60
T heobrom as . . . .  • 17@1 25 
Tiglil ..................... 1 0@1 70

■-oiassium
B i-C arb  ................. 15® 18
B ich rom ate  . . . .  I3@i 15
B rom ide ................  40® 50
Garb ..................... 1 2 #  15
C hlorate  . . .  po. 1 2 #  16
Cyanide ............... 30® 40
Ipdide ................... 2 65@2 75
P o ta s sa  B ita r t  p r  30® 35 
P o tass  N itra s  opt 7@! 12
P o ta ss  N itra s  . . .  7® 12
P ru ss ia te  ........... 23® 26
Smiphate po. . . .  15®/ 18

Radix
A conitum  ..........  @ 37
4 lth ae  ................. 50® 60
A nchusa ............  io@ 12
A rum  po................. @ 25
C alam us ............  20@i 40
G en tiana  po 15 .. 12® 15
G lychrrh iza  pv 15 12® 15 
H ellebore, A lba 15® 20 
H y d rastis , C anada  @7 00 
H y d ra stis , Can, po @6 50
Inu la , po ............  25® 30
Ipecac, po ............2 25® 3 00
Ir is  F lo ra  ...............20® 30
Ja lap a , p r ...........  40 @ 50
M aran ta , %s ___ 30® 35
Podophyllum  po 15® 25
R hei .........................  75@1 00
Rhei, c u t ............ 1 00® 1 25
Rhei, pv  ................. 75®1 00
S anguinari, po 18 @ 28
Scillae, po 45-60 20® 25
Senega ................  @< 90
S e rp en ta ria  ........  @. 90
Sm ilax, M. grd. . .  @ 2 5
Sm ilax, ofli’s H  grd . @ 45
Spigella ............... @ 90
Sym plocarpus . .  @ 3 0
V aleriana ............. @ 25
Z ing iber a  . . . .  16® 20
Z ing iber j  ............  25® 28

Semen
A nisum  po 22 . .  @ 1 8
A pium  (g rave l’s) @ 30
Bird, Is  ............  7® 8
C annabis S a tiva  7@ 8
C ardam on ........  1 40® 1 50
C arui po 20 . . . .  12® 15
C henonpodium  . .  20® 30
C oriandrum  ........  10® 14
Cydonium  ............  @1 00
D ip terix  O dorate @6 75
Foeniculum  ........  @ 30
Foenugreek , p o ..  6® 9
L ini ....................... 5® 8
Lini, grd. bbl. 5 @ 8
L obelia ................. 45® 50
P h a rla r is  C ana’n 9® 10
R ap a  ..................... 6® S
S inapis A l b a ........  8® 10
Sinapis N ig ra  . . .  9® 10

S p irltu s
F ru m en ti W . D. 2 00® 2 50
F ru m en ti ............... 1 25® 1 50
Ju n ip e rs  Co...........1 75@3 50
Ju n ip e rs  Co O T  1 65® 2 00 
S accharum  N E I  90®2 10 
Spt. V ini Galli . .1  75@6 50
Vini A lba .............1 25@2 00
Vini O porto ......... 1 26@2 00

Sponges
E x tra  yellow  sh eep s’

wool carriag e  . . '  
F lo rida  sh eep s’ wool

@4 00

c arria g e  .......... @4 00
G rass sheeps’ wool

carriag e  ............. @1 25
H ard , s la te  use  . . @1 00
N assau  sheeps’ wool

c a rriag e  .......... @4 00
Velvet e x tra  sheeps’

wool carriag e  . . @2 75
Yellow R eef, fo r

s la te  use  .......... @1 40

Syrups
A cacia .................. ® 50
A u ran ti C o r te x .. # 50
F e rr i lod .............. # 40
Ipecac ................... ® 75
R hei A rom  ........ @ 50
S enega .................. @ 50
Sm ilax Offl’s  . . .  50® 60

Scillae ................... @ 50
Scillae Co...............  @ 50
T o lu tan  ................. @ 50
P ru n u s  v irg ........... @, 50
Z ing iber ............... @ 50

T in c tu res
Aloes .....................
Aloes & M y rrh . .  
A nconitum  N a p ’s F  
A nconitum  N ap ’sR
A rn ica  ...................
A s a f o e t id a ...............
A trope B elladonna 
A u ran ti C ortex  . .
B arosm a ............
B enzoin .................
B enzoin Co...........
C an th arid es  .........
C apsicum  .............
C ardam on .............
C ardam on Co. . .  
C assia  A cutifo l . .  
C assia  A cutifo l Co
C asto r .............
C atechu  .................
C inchona Co..........
Colum bia ...............
Cubebae .................
D ig i ta l i s .................
E rg o t .....................
F e rr i C hloridum
G entian  .................
G en tian  Co. . . . . .
G u la c a .....................
G uiaca am m on . . .
H yoscyam us ...........
Iodine ...................
Iodine, colorless
K ino .......................
L obelia .................
M yrrh  ...................
N ux  V o m ic a ........
Opil ...................
O pil.cam phorated  
Opil, deodorized
Q uassia  .................
R h atan y  .................
Rhei .......................
S an g u in a ria  .........
S e rp en ta ria  ........
S tram onium  .............
T o lu tan  •.................
V alerian  ...............
V era tru m  V eride 
Z ing iber .................'

60 
60 
50 
60 
50 
75 
60 
50 
90 
60 
60 
75 
50 
75 
75 
60 
50 

2 75 
60 
«0 
50 
60 
60 
60 
50 
60 
60 
50 
60 
50 

1 00 
1 00 

50 
50 
50 
60 

2 00 
75 

2 25 
50 
50 
60 
50 
50 
60 
60 
50 
50 
60

M iscellaneous
A ether, S'pts N it

U S P  ..........  45® 50
A lum en, g rd  po 7 3® 5
A n n a tto  ................. 40® 50
A ntim oni, po . . . .  4® 6
A ntim oni e t p o t 40® 50
A ntifeb rin  ..........  @ 20
A ntipy rin  ............. @ 25
A rg en ti’ N itra s  oz @ 55
A rsenicum  ........... 10® 12
B alm  G ilead buds 4 0 #  50 
B ism uth , S N  ..2  10@2 20 
Calcium  Chlor, I s  @1 8
Calcium  Chlor, %s @ 9
Calcium  Chlor. %s @ 11
C an tharides , R us. P o  @1 25 
Capsici F ru c ’s a f  ® 20
Capsici F ru c ’s  po @ 25
C arm ine, No. 40 @3 50
C arphyllus ..........  25® 30
C assia  F ru c tu s  . .  @ 3 5
C ataceum  ............. @ 35
C en tra ria  ............. #  10
C era A lba ..........  50® 55
C era  F la v a  ___  35i@ 42

•Crocus ............... 1 0 #  15
C hloroform  ........  34® 44
Chloral H y d  C rss 1 25@1 45 
Chloro’m  Squibbs @ 90
C hondrus ............. 20® 25
Cocaine ............. 3 75@4 00
Corks lis t, less  70%
C reosotum  ........... @ 45
C re ta  . . . .  bbl. 75 @ 2
C reta , p rep ............ 6® 8
C re ta , precip. . .  7® 10
C re ta , R u b ra  . . .  @ 10
C udbear ..............  @ 20
C upri Su lph ...........6%@ 10
D ex trin e  ............... 7® 10
E m ery , a ll Nos. . .  6® 8
E m ery , po. . . .  5® 6
E rg o ta , po 1 80 1 40®1 50
E th e r  Sulph. ___  27® 40
F lak e  W h ite  ___  12® 15
G alla ..................... @ 30
G am bler ................. 3® 9
G elatin , F ren ch  35® 45 
G lassw are, fu ll cs. @80% 
L ess th a n  box 70%-10%
Glue, brow n ........  11® 13
Glue, w h ite  ......... 16® 25
G lycerina ............... 22® 30
G ran a  P a ra d is i . .  @ 2 5
H um ulus  ............. 50® 80
H y d ra rg  A m m o’l @1 60
H y d ra rg  C h ..M ts  ®1 30
H y d ra rg  Ch C or @1 25
H y d ra rg  Ox R u ’m  ®1 40
H y d ra rg  U ngue’m  60® 75 
H y d ra rg y ru m  . . .  ® 88
Ichthyobolla, Am. 90@1 00
Indigo ..................  85 @1 00
Iodine. R esubi . .3 75®4 00
Iodoform  ...............4 50®5 00
L iquor A rsen  e t  

H y d ra rg  Iod. . .  @ 2 5
L lq  P o ta s s  A rs ln lt 10® 15

L upulin  ................. * @2 76
Lycopodium  . . . .  60® 70
M a d s  ..................... so® 90
M agnesia, Sulph. bbl. @ 1«  
M agnesia, Sulph. 3® 5
M annia  S. F . ___  @ 85
M enthol ............... 8 00@8 50
M orphia, SP& W  4 80@5 05 
M orphia, SNYQ 4 80® 5 05
M orphia, M a i -----4 80@5 05
M oschus C an ton  ®> 40 
M yristica  No. 1 25® 40

P epsin  Saac, H  &
P  D Co ............

P ic is  L iq N N  %
gal. doz.................

P ic is  L iq q ts  . . . .  
P ic is  L iq  p in t s . . 
P ii H y d ra rg  po 80 
P ip e r A lba po 35 
P ip e r N ig ra  po 22

& P. D. Co. doz. @ 76 
P y ren th ru m , p v . .  20® 30
Q uassiae  ............. 10® 15
Q uina, N. Y.......... 21%@31%
Q uina, S. Ger. . ,21%@31% 
Q uina, S P & W  21%@31% 
R ubia  T incto rum  12® 14

S acch aru m  L a ’s  20® 30
Salacln  ...................4 50@4 75
S anguis  D rac ’s  . .  40® 60
Sapo. G ...............  ® 16
Sapo, M ..............  10® 12
Sapo, W  ..............  15® 13
Seid lltz  M ix tu re  20® 25
S inapis ................. 20® 25
Sinapis, o p t........... @ 30
Snuff, M accaboy,

D e V o e s ............. @ 64
Snuff, S’h  DeVo’s„ @ 10 Soda, B oras ........ . 5%@ 16

25® 30 Soda, B oras, po . .5% ® 16
Soda e t P o t’s  T a r t  25 @ 30

@1 00 Soda, C arb  ........ . 1%@ 3
Soda, B i-C arb  ... 1%@ 5

@2 00 Soda, Ash ........... 1%@ 4
@1 20 Soda, Su lphas . . . • 1%@ 4
@ 65 Spts. Cologne . . . @ 3 •0
@ Spts. E ither C o .... 50® 55
@ 30 Spts. M yrcia . .  ,.2 00@2 25
@ 18 Spts. V ini R ec t bl @ 22

10® 12 Spts. V l’i R ec t %bbl @
15® 18 Spts. Vl’i R ’t  10 gl @
25®2 50 Spts. V i’i R ect 6 gl @

Sulphur, Roll ___ 2%@ 5
Sulphur, Subl. . .  2%@ 6
T am arin d s  ........... 8® 10
T ereb en th  V enice 40® 50 
T hebrrom iae  . . . .  55® 60
V anilla  E x t ........... 1 00® 1 50
Zincl Sulph . . . .  7® 10

Oils
bbl. gal.

L ard , e x tra  . . . .  85® 1 00
L ard , No. 1 ........... 76® 90
L inseed  p u re  raw

67 ................... 70® 71
Linseed, boiled 68 71® 76 
N eat’s-foo t w  s t r  80® 86 
T u rp en tine , bbls. @50% 
T u rp en tine , less . .55®! 60 
W hale, w in te r  . .  70® 76

P a in ts
bbL L .

G reen, P a r is  . . . .1 4 % ®  21 
G reen. P en in su la r IS® 16
Lead, red  ............... 7%@ 10
Lead, w h ite  . . . .  7%@ 10 
Ochre, yel B er 1 2® 5
P u tty , com m ’l 2% 2%@ 6
Red V enetian , bbl 1

&  1%  .......... .. 2®  6
S haker P rep ’d  . .1  60® 1 J5 
Verm illion, E ng . 90@1 00 
Verm illion P rim e

A m erican ......... 13® 16
W h itn g  G ilders’ 1® 6
W h it’g  P a r is  A m ’r  @ 1% 
W h it’g  P a r is  E ng.

c l i f f .................  @ 1%
W hiting , w h ite  S’n  ®

Our Home—Comer Oakes and Commerce

We solicit your orders for
Soda Fountain Supplies Crushed Fruits, Syrups, Etc.

Also Tables, Chairs, Stools, Holders, Spoons, Glasses 
and Utensils. Our stock is complete.

Respectfully,
Grand Rapids. HAZELTINE & PERKINS DRUG CO.

FLEISCHMANN’S YEAST is to-day sold by 

thousands of grocers, who realize the advan

tage of pleasing their customers and at the 

same time making a good profit from the 

goods they sell. If you are not selling it now, 

Mr. Grocer, let us suggest that you fall into 

line. You won’t regret it. & & & ^  ^
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These quotations are carefully corrected weekly, within six hours of mailing 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.
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B u tte r
F lour

ADVANCED
P la tes DECLINED

CHEWING GUM
A dam s P epsin  ............... 55
A m erican  M ag  sp ru ce  55
B eam an ’s  P epsin  ......... 65
B e s t  P epsin  ................. 65
B lack  J a c k  ..................... 55
L a rg e s t Gum (w h ite ) 55
O- K- P epsin  ................. 65
R ed R obin ....................... 55
Sen Sen ........................... 55
Sen Sen B reath  P erf. 1 09
S p earm in t ....................... 55
S pearm in t, Ja rs  5 bxs 2 76 v  r a Y ucatan  ................... 55 A L  O

CONFECTIONS
S tandaitf C andy 
S tan d ard  H  H . * . " " '  f u  
S tan d ard  T w ist ........ '  s ’*

Jum bo, 32 lb . .  ^ a | ea
E xtra H H  ........  1?
Boston C ream  ......... " 1 4
Big stick , 30 lb. case 9

GrocersMÌXed Ca" dy ,

S w eet Goods
A nim als ........................... j»
A tlan tic s  : ....................... «
A tlan tic , A ssorted  . . . .  12 
A vena F ru it  C akes . ..1 2  
Bonnie Doon Cookies 10
Bonnie L assie s  ......... ie
B r it t lif  ®*10rt*)read  "...29 
B rittle  M n g e rs* !! !!!  " '1 9  
Bum ble B e e ......... 1»
P a ■ A_ .***•*•

Z e n o T . . : : ....................... l ì  Special V.V.....................  J *  ^ t w h e e l s  ¿ s o r t e d  ’ ! .  k
___  C H IC O R Y ......... C onserve . . . ! ! ! ! " * "  • •• •• ••  17
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M ince M eats ..................... 8
M olasses ............................. 8
M ustard  ............................. 8
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T
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V inegar .............................  13
W
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12 02. ovals 2 doz. box 
AXLE GREASE 

F ra s e r 's  
ltb . wood boxes, 4 doz. 3 
¿Jo. tin  boxes. 3 doz 2 35 

tin  boxes, 2 doz. 4 25 
101b. palls, p e r d oz ...6  00 

P*ils. pe r doz. . .7  20 
Z5lb. pails, p e r doz. ..12  00 

BAKED BEANS 
No. 1, p e r doz. . ..4 5 ®  90
No. 2, p e r doz.......... 75@1 40
No. 3, p e r doz. ...8 5 ® 1  75 

BATH BRICK 
E ng lish  ............................. 95

BLUING
Jen n in g s’.

Condensed P ea rl B luing 
Sm all C P  B luing, doz. 45 
Large, C P  B luing, doz. 75 

B REA K FA ST FOODS
A petizo, B iscu its  ........ 3 00
B ear Food, P e ttijo h n s  1 95 
C racked W h ea t, 24-2 2 50 
C ream  of W heat, 36-2 4 50 
E gg-O -See W h ea t . . . , 2  75 
E gg-O -See Corn

F lak es  ....................... 2 75
P o s ts  T oasties, T

N°- 2 ............................. 2 80
P o sts  T easties , T.

No. 3 ........................... 2 80
F arinose , 24-2 ............  2 70
G rape N u ts  ................... 2 7#
G rape S u g ar M akes . .2  50 
S ugar Corn M akes . .  2 50 
H ard y  W h ea t Food . .  2 25 
P o s tm a’s D u tch  Cook. 2 75
H olland R usk  ............... 3 20
Saxon W h ea t Food . .  3 00 
K tink le  Corn M ake  . .2  00 
M alt B re ak ras t Food 4 60
M aple M akes .............. 2 70
M aple C orn M akes . .  2 80 
M inn. W h ea t C ereal 3 75
A lgrain  Food ................ 4 25
R alston  W h ea t Food 4 50 
Saxon W h ea t Food . .3  00 
Shred  W h ea t B iscu it 3 60
T riscu it, 18 ................... 1 80
P illsb u ry 's  B est C er’l 4 25 
l o s t  T av ern  Special . .2  80 
V oigt’s  C ream  M akes 4 50 
Q uaker Puffed R ice . .4  25 
Q uaker Puffed "Wheat 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q uaker Corn M akes . .  1 90 
V icto r Corn F lakes  . .  2 20 
W ash ing ton  C risps . . .2  80
W h ea t H e a r ts  ............... 1 90
W h ea ten a  ....................  4 50
Z est ................................. 4 00
E v ap o r’d S u g ar Corn 90 

BROOMS
P a rlo r  ............................  3 00
Jew el ............................... 3 70
W inner ........................... 4 25
W h ittie r  Special ........  4 55
P a rlo r  Gem ................  3 75
Common "Whisk ..........  1 10
F ancy  W hisk  ..............  1 50
W arehouse ....................  4 50

BRU SHES
Scrub

Solid Back, 8 in ............. 75
Solid Back, 11 in ........... 95
P oin ted  E nds ................. 85

Stove
............................. 90
............................ 1 25
............................ 1 75

Shoe
............................ 1 00
............................ 1 30
.......................... 1 70
...........................1 90

BU TTER COLOR 
Dandelion, 25c size ..2  00 

CANDLES
P&raffLne, 6s ..............  10
Paraffine, 12s ..............  10
W icking ........................  26

CANNED GOODS 
Apples

31b. S tan d a rd s  . . .  @ 90
Gallon ..................  2 60@2 85

B lackberries
2 lb .......................... 1 50@1 90
S tan d a rd s  gallons @5 00 

Beans
Baked ................... 86@1 30
Red K idney ..........  85@95
S trin g  ..................  70® 1 15
W ax  ....................... 75@1 25

B lueberries
S tan d a rd  ..................... 1 30
Gallon ............................. 6 75

@1 00 
@1 50

..2  25

54 tb. 
1 nt>.

, Cl a ms  
L ittle  N eck, lib .
L ittle  N eck, 2!b.

C lam Bouillon
B u rn h am ’s, 54 p t......... ,  M
B u rn h am ’s, p ts ..............3 75
B u rn h am 's  q ts ............... 7 50

Corn
F a ir ......................  75® 90
Go°d ..................... 1 00@1 10

..................  @1 30
F rench  Peas 

M onbadon (N a tu ra l)
per doz...................... 2 45
„ G ooseberriesNo. 2, F a ir  ..............  15«

No. 2, F an cy  .......... ' 2 35
Hominy

StEnd&iid • • • • » . . . .  §5
L obster
...........................2 50

P icn ic  T a l i s '! ! ! " ! ! ! " 7 5  
, ,  . M ackerel
M ustard , lib . . .  1
M ustard , 21b. ............ 2
soused , 1 % » . 1
¡soused, 2iu. . 2
T om ato , l ib  ............... 1
Tom ato, 21b." . j
„  . . M ushroom sH otels .............
B u ttons, 54s . " '
B u ttons, Is  . . . ! !

O ysters Cove, l ib . . .
Cove, 21b...............*1

Plum s
PIum ® ........ ; ........ 90@1 35P e a rs  in Syrup 
No. 3 cans, p e r  doz. . .  1 50

M arrow fa t ..........  ® i 25
E a rly  J u n e  ........  I f  05
E a rly  J u n e  s ifted  l  45@1 55 
p , .  Peaches
£1® i I ' 1- ................  90@1 25
No. 10 size  can  pie @3 25

P ineapple
K ® d ..................... 76® 2 10
Sllced ..................... 90@2 60

Pum pkin F a i r  ...............

80
80
60
75
50
8#

15
14
25

„  .. CHICORYB ulk  ................................... B
Red .......................; 7
E ag le  ................................| 6
F ran c k ’s  ........................... 7
S chener’s  ..................., .  ’ g
Red S tan d a rd s  ............” 1 60
W h ite  ................................. 60

CHOCOLATE 
W alte r  B ak e r & Co.

G erm an’s  Sw eet ........... 22
Prem ium  ......................... 30
C aracas  ............................... 28

W alte r  M. Low ney Co
P rem ium , 54s ............... 29
P rem ium , 54s ................. 29

CID ER , S W E E T  
“M organ’s ”

R egu lar b a rre l 50 gal 10 00 
T rad e  b arre l, 28 ga ls  5 50 
¿4 T rad e  barre l, 14 ga l 3 50
Boiled, p e r g a l...............  60
H ard , pe r g a l...................  25

C LO TH E S LIN E 
_  p e r doz.

No. 40 T w isted  C otton  95 
No. 50 T w isted  C otton 1 30 
No. 60 T w isted  C otton  1 70 
No. 80 T w isted  C otton  2 00 
No. 50 B m ided C otton  1 00 
No. 60 B ra ided  C otton  1 25 
No. 60 B ra ided  C otton  1 85 
No. 80 B ra ided  C otton  2 25
No. 50 Sash  Cord ......... 1 75
No. 60 Sash C o r d ...........2 00
No. 60 J u te  ..................... 80

Royal ....* ."....................
Ribbon . . .  ....................  , f
B roken ..........................
C ut L oaf ........................
L eader ..........  ..............  j «
K in d e rg a rte n ’ ’. " ' .......... i ? %
F rench  Gream  
H and  M ade Cream b 17 

C ream  m ixed 14 
Paris, Cream  Bon Bons 11

Fancy—in Palls 
Gypsy H e a r ts  . . .  is  
Coco Bon Bons ’ " " " 1 4
Fudge Squares ........ " ' i !
P e a n u t Squares . . .  17
Sugared  P e a n u ts  . .  " ’13
§a ltad  P e a n u ts  ........  ''1 2
S ta rlig h t K isses . .  i f
Lozenges, p la in  ___ |.“ t f
Cham pion Chocolate ..12 
Eclipse Chocolates . . . .  15 
E u rek a  C hocolates ig 
C ham pion Gum Drops l# 
A nise Squares . . .  11
Lem on Sours . .
Im perials  .............. | ..........i i
r tni,A»Cre-Sin JF on ¿ o n s  ’13 Golden W affles ........  14
? ed Bose Gum D rops

Ohnn0lMe D’’p C e n te rs ’16
C ircle Ir£,ney ^ n* era  16
c ! 3 „ ! £ ,nej' c » 1“ “  n
C ocoanut T affy  ’¿ ’aV ’.’ 12 
C ocoanut D rops . .  12
C ocoanut M acaroons !* is  
Cocoanut H on. F in g e rs  1*

D iana M arshm ailow
caIKI6S • • • • • 1A

D inner B iscu it* ‘. ‘.*.‘ * * 2 6  
Dixie S ugar C ookies*!! 9 
Dom estic C akes . . .  s i t  
E ventide  M n g ers  " " 1 6 ’* 
Fam ily  Cookies . , . ! ! "  g *
F iif C a . l t A qoupI a j  < .  '■

M n g ers  . . . .  16 " 
• 8 5  
.12 
.12 
.125

F ro s te d ’C ream s " ‘S *Frostprt nino-«« /-»_, : * • 97»

S f  Dake A sso rted  . . . .  12 
M g N ew tons . . . .  iS 
M orabel C akes . . . ! ! ! " 1 2 u, 
M uted C ocoanut B ar ’-* ’*

M olasses M int ‘ k is se s ’ ’ 12

n i / ì ' nc? ~ ln 5n»* Boxes Old F ashioned M olas-
No! 60 S isal ! ! ! ! ! .......... 1 g? O nrncifÌSf en i10n)•̂ 1 30, iJ » „ 1,- à  85 O range Jellies  ............ «e

60@

Galvanized W ire 
No. 20, eaGh 100ft. long 1 90 
No. 19, each  100ft. long 2 10 
„  COCOA
B ak e r’s  .....................  36
C leveland ..................... 41
Colonial, 54s ..................  35
Colonial, 54s ..................  33
E pps ................................... 42
H uyler ...............................  36
Low ney, 54s ................... 32
Low ney, 54s ................... 32
Low ney, 54s ................... 30
Low ney, 5 lb. cans  . .  30
Van H outen , 54s .........  12
V an H outen , 54s .........  20
Van H outen , 54s .........  40
V an H outen , Is  ........... 72
W ebb ................................. 13
W ilber, 54s ......................  33
W ilber, 54s ....................... 32

COCOANUT 
D unham ’s p e r lb.

854
854

80
90

1 00 
2 15

@

No.
No.
No.

No.
No.
No.
No.

Good ...........................
F an cy  ..........
Gallon ...............; ; ; ;

R aspberriesS ta n d a rd  ............
Salmon 

W arren s, l  tb. T a ll . . . . 2  30
W arrens, 1 lb. F l a t ___ 2 40
R ed A laska  ......... 1 85@1 95
P in k  A laska  . . . . 1  40@1 60 

Sardines
D om estic, 54s .............. 3 00
D om estic, 54 M us........... 3 #0
1 Amnestic, *«. M us. ® 7
French. 54s ................. 7@l4
F rench , 54s ............... 18® 23

Shrim ps
D unbar, 1st, doz..............1 20
D unbar, 154s, doz........... 2 25

Succotash
F a i r  ...........................  90
Good ........................... 1 20
••“•“ oy  1 25® 1 4#

S traw b erries
S tan d a rd  ................. 95
F hncy  '...........................  2 25

Tom atoes
Good ...............................  1 30
F an cy  ...........................  1 50
No. 10 ...........................  4 50

CARBON OILS 
B arrels

Perfection  ..........  @1154
D. S. G asoline . .  @1754
Gas M achine . . .  @2554
D eodor’d N a p 'a  @1654
C ylinder ............  29 @345*
E ngine ..............  16 @22
Black, w in te r . .  8 @10

CA TSU P
S n ider’s  p in ts  ............... 2 35

20
2054

Binder’s  54 p in ts
C H E E S E

Acm e ..................
B loom ingdale . . .  
C arson C ity  . . . .
H opkins ..............
R iverside ............
W arn er .'............
B rick ...................
Leiden ..................
L im burge r ..........
P ineapp le  ........  40
Sap Sago ............
Sw iss, dom estic

.1 35

@1654
@1554
@16
@(554
@1654
@1754
@1654
@15
@18
@60
@22
@13

54s, 51b. case
54s, 51b. case  ............
54s, 151b. case  ..........
54s, 151b. case  ..........
Is, 15Tb. case  ............
54s & 54s, 15Tb. case
Scalloped Gem s ........
54s & 54s pails  ..........  15
Bulk, pails ................  14
Bulk, b a rre ls  .............. 12

C O FFE E S, ROASTED 
Rio

Com m on ....................... 19
F a ir  ............................... 1954
Choice ........................... 20
F an cy  ........................... 21
P eaberry  ......................  23

San tos
Common ............
F a ir  ...................... ..........
Choice ........................... 2i
F an cy  ........................... 23
P eab erry  ......................  23

M aracaibo
F a ir  ................................  24
Choice ........................... 25

Mexican
Choice ........................... 25
F an cy  .............................  26

G uatem ala
F a ir  ...................................  25
F an cy  ...............................  28

Jav a
P r iv a te  G row th ..26@30
H an d lin g  ..................... 31@35
Aukola ..................  30@32

M ocha
S hort B ean ................. 25@27
l ong B ean ................... 24@25
H. L. O. G....................26@28

Bogota
F a ir  .................................  24
F ancy  ...............................  26
nixchange M arket, S teady  
Spot M arket, S trong  

P ackage
New Y ork B asis

A rbuckle ................ 23 25
Lion ............................... 23 00

M cL aughlin’s XXXX 
M cL aughlin’s XX X X  sold 

to  re ta ile rs  only. M ail all 
o rde rs  d irec t to  W . F. 
M cL aughlin & Co.. C h ica
go.

E x tra c t
H olland, 54 g ro  boxes 95
Felix, 54 g ross .............1 15
H um m el’s  foil, 54 gro. 85 
H um m el’s  tin , 54 gro. 1 43

F rosted  G inger C ookie’ 854 
F ru it c,L unch> Iced . . .  lo** 
G ala S ugar C akes . . . .  g w 
G inger Gem s . .  « 2
G inger Gems, Iced ’ !! !!  ofi

-.cu  uuac erum Drops 1# G raham  C rackers .......... g
A uto K isses ............  14 G inger Snaps F am ily  854
Coffy Toffy ___ G inger Snaps N  B C------- ............. Round ..................... ,

G inger Snaps N." ’¿ ’ "c  ’
Square  ..........  * * a u

H ippodrom e B a r " ..........in ’*
H oney Cake, N. B C 12 
H oney F in g ers  As. Ice  12

rJu n lb ,es ' Iced -.12 H oney Jum bles, P la in  12 
H oney M ake . . . .  i f i /
Household cook ies  . " "  8 
H ousehold Cookies, iced  9Im perial ___  L
Jonnie  ........   S?f
Jubilee  M ix e d ”! ! ! ......... 1#’*
K ream  K lips .........” "25
L eap Y ear Jum bles  !! l8
t £L*cu it  S quare  8%Lemon T hins . . . . .
Lemon W afers  ___v S
Lem ona ........... ¿r,
Mace C akes . . .  ............
M ary Ann ___! "
M arshm allow  Coffee

Cake ............  101/
M arshm allow  W aln u ts  ’ 1654 
M edley P re tze ls  . . . .  io ™ 
M olasses C akes . . .  "  g u  
M olasses Cakes, Iced ! ’ 954 
M olasses F ru it  Cookies

Iced ..................................I .
M olasses Sandw ich . . . !  12
M ottled Squar*  ............. 10
O atm eal C rack ers  . . . .  8
O range G em s ................. 854
° ra n g e  Sponge L a y e r

C akes ....................  18
P enny  A sso rted  . . ! ! ’ ’ 854 
P e a n u t Gems . . .  ' 9
P icn ic  M ixed ..........!!**1154
P ineapp le  W afe rs  .........16
P retze ls , H and  M ade . .  9 
P re tze le tte s , H an d  Md. 9 
P re tze le tte s , M ac. Md. 8 
R aisin  Cookies . . . .  10
R aisin  Gems ..............¡'"11
R asp b erry  C akes . ..’ !! 12
R evere, A ssorted  ......... 14
R lttenhouse  F ru it

B iscuit ...................   ig
Royal L unch ...................g
Royal T o as t .......... o
Rube ..................... *’ f t .
S ho rtb read  Squares’ ‘ !! 2#^  
Spiced C u rra n t C akes 10 
Spiced G inger C akes . .  9 
Spiced G inger Cks led  10 
S ugar M ngers  . . .  12
S ugar Cakes ..........  .** gu,
S ugar Crim p ............. ”  « 2
S u g ar S quares, la rge

or sm all ............. 9
S u ltan a  F ru it  B iscu it *16 
Sunnyslde Jum bles  . . . .1 0

Lem on Sours ........
Old Fash ioned  H ore- 

hound drops . . . .  65
P ep p erm in t D rops . 7 6  
C ham pion Choc D rops 65 
S ’ ™ £ boc’ D rops ..1  16H . M. Choc. L t. and

D ark, No. 12 .......... 1 10
B B ter Sw eets, a s ’td  1 25 
B rillian t Gum s, Crys. 60 
A. A. L icorice D rops 1 06 
Lozenges, p rin ted  . . .  65
Lozenges, p lain ___ 60
Im peria ls  ....................  65
M o tto e s ........................ ' 65
C ream  B ar .......... ! ! "  60
G. M. P e a n u t B ar . .  60
H and  M ade C rm s 80@90
C ream  W afers  ........... 65
S tr in g  Rock ..........  79
W in te rg reen  B erries  60 

Pop Corn
C racker J a c k  .............3 25
Giggles, 5c pkg. cs. 3 50
F a n  Corn, 50’s ........... 1 65
A zulik it 100s ............... 3 25
Oh M y 100s .................3 50

Cough Drops
P u tn am  M enthal ___ 1 00
S m ith  B ros.....................1 25

NUTS—W hole 
A lm onds, T a rrag o n a  18 
Alm onds, D rake  . . . .  15 
A lm onds, C aliforn ia

so ft shell .......................
B razils  ..................... @13
F ilbert*  ..................... i 2@ i3
Cal. No. 1 ................
W alnu ts, s f t  shell <»17 
W alnu ts, M arbo t ..
Table n u ts , fancy 
P ecans, m edium  ..
Pecans, ex. la rge  .
Pecans, jum bos .. 
H ickory  N u ts , p e r bu.

Ohio, new  ................ 2 00
C ocoanuts ....................
C hestnu ts , N ew  Y ork

S ta te , p e r  bu............
Shelled 

Span ish  P ean u ts  
P ecan  H alves . . .
W alnu t H alves . .
F ilb ert M eats ___
A lican te  A lm onds 
Jo rd an  A lm onds .

P ean u ts  
F ancy  H  P  Suns

R oasted  ................. 7@ 754
Choice, raw , H . P. J u m 

bo. ........................... @ 7
CRACKED W H EA T

Bulk ..............................  3$4
24 2tb. pkgs....................  2 50

CRACKERS
N atio n a l B iscu it Com pany 

B rands 
B u tte r

N . B. C. Sq. bbl. 7 bx. 654 
Seym our, Rd. bbl. 7 bx. 654 

Soda
N. B. C. boxes ................ 654
P rem ium  ....................  754
Select ................ : ..............854
S a ra to g a  M akes ...........13
Z ep h y re tte  .......................13

O yster
N. B. C. P icn ic boxes 654
Gem, boxes ..................... 654
Shell ................................. 8

@15 
@13 

. 13 

. 14 
16

654 @ 7 
@68 
@33 
@30 
@40 
@47

6@ 654
Superba 8%

Dady F in g e rs  26T rium ph C akes .............i s
V anilla W afers  ............. 1#
W afer Jum ble3 can s  ..18  
W averly  .......................... ..

ln -e r  Seal Goods
aiv. . 1 . p e r doz.A lbert B iscu it ..........  1 00
A nim als ..................... j  99
A rrow root B iscu it !.‘ ! . 'l  00
B aronet B iscu it ............. 1 06
B rem m er’s  B u tte r

W afers  ............................. 90
Cam eo B iscu it ............... 1 50
Cheese Sandw ich ........ l  00
C hocolate W afers  . . . . .  1 00 
C ocoanut D a in tie s  . . . . 1  00
D inner B iscu its  ........... 1 50
F a u s t O yster ................. 1 00
F ig  N ew ton ................... 1 00
F ive O’clock T ea  . . . . 1  00
F ro tan a  ................... 1 on
F ru it  C ake ........... ! ! ! ! !3  00
G inger Snaps, N , B. C. 1 00
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6 8 9 10 11
G raham  C rackers, Red

L abel ............................... i  oo
L em on S n a p s ..................  50
O atm eal C rack ers  ........ 1 00
Old T im e S u g ar Cook. 1 00
O val S a lt B i s c u i t .......... 1 00
O y stere ttes  ......................  50
P rem iu m  Sodas ............ 1 00
P re tz e le tte s , H d. Md. 1 00
R oyal T o as t .................... 1 00
R ykon B iscu it .............. 1 00
S a ltin e  B iscu it .............. 1 00
S a ra to g a  F l a k e s ............ 1 50
Social T ea  B i s c u i t .........1 00
S u ltan a  F ru i t  B iscu it 1 50 
Soda C rack ers  N . B. C. l  00 
Soda C rackers  Select 1 00 
8. S. B u tte r  C rackers 1 50
U needa  B iscu it ........... 50
U needa  J in je r  W ayfer 1 00 
U needa L unch  B iscuit 50
V anilla  W afe rs  ............1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger Snaps .. 50
Z w ieback ......................  1 00

O ther P ackage  Goods
B arn u m ’s  A nim als ___ 50
C hocolate  T okens . . . .  2 50 
A m erican  B eau ty

G inger Snaps ............ 2 50
B u tte r  C rackers, NBC

fam ily  package  ........ 2 50
Soda C rackers, NBC 

fam ily  package  ........ 2 50
In Special Tin Packages.

P e r  doz.
F e s tin o  ..........................  2 50
M inaret W afers  ..........  1 00
N abisco, 25c ................  2 50
N abisco, 10c ................  1 00
C ham pagne  W afe r . . .  2 50 

P e r  tin  in bulk
fcforbetto ........................  1 00
N abisco  ........................  1 75
F estin o  ........................... 1 50
B en t’s  W a te r  C rackers 1 40

CREAM  TA RTA R 
B arre ls  o r d rum s . . . .  33
Boxes ............................... 34
S quare  C ans ................  36
F an cy  caddies ..............  <1

D RIED  FR U IT S 
Apples

E v a p o r’sd, Choice bulk  9 
E vapor’ed, F an cy  pkg. 10%

A pricots
C alifo rn ia  ............. 14 @15

C itron
C orsican  ....................... 16

C u rran ts
Im p 'd  1 lb. pk g ........... 9%
Im ported  bulk  ..............  9%

P eaches
M uirs'—Choice, 25 lb. b 9 
M uirs—F ancy , 25 lb. b 10 
F ancy , Peeled , 25 lb. 18

Peel
Lem on, A m erican  . . . .  12% 
O range, A m erican  —  12%

R aisins
C onnosiar C luster 1 lb. 17 
D esse rt C luster, 1 lb. 21 
Loose M uscatels 3 C r 7% 
Loose M uscatels  4 C r 8 
L. M. Seeded, 1 lb. 7@7%

California P runes 
90-100 251b. b o x e s ...®  7 
80- 90 25!b. b o x e s ...@1 7% 
70- 80 261b. b o x e s . . .®  7% 
60- 70 251b. b o x e s . ..®  8 
50- 60 251b. boxes. . . #  8% 
40- 50 25lb. b o x e s ...®  9%

FARINACEOUS GOODS 
Beans

D ried  L im a  ....................  7%
M ed. H an d  P icked  -----3 10 .
B row n H olland ..........  > 25

F a rin a
25 1 lb. packages  ........ 1 50
B ulk, p e r  100 lb s ...........4 00

O riginal Holland Rusk 
P acked  12 rolls to  con ta iner 
t  co n ta in ers  (36) rolls 2 85 
5 co n ta in e rs  (60) ro lls 4 75 

H om iny
P ea rl, 100 lb. s ack  . . . . 2  00 

M accaronl and  Vermicelli 
D om estic, 10 lb. box . .  60
Im ported , 25 lb. box . .  2 50

P ea rl Barley
C heste r .....................  5 00
K m pire ......................  5 25

Peas
G reen, W isconsin, bu.
Green, S c o tc j, bu. . . .  3 00 
Split, lb .............................. 4%

Sage
E a s t In d ia  ..................... 6
G erm an, sacks ..........  6
G erm an, b roken pkg. . .

T apioca
Flake, 100 lb. sacks  . .  6 
Pearl, 130 lb. sacks  . .  6
P earl, 36 pkgs..................2 25
M inute, 36 pkgs............... 2 75

FISH IN G  TA C K LE
% to  1 in ........................... 6
1% to  2 in ........................... 7
1% to  2 in ......................... 9
1% to  2 in ........................11
2 In......................................10
I  In. ................................... 20

Cotton Lines
No. 1, 10 f e e t .................  5
No. 2, 15 fee t ................  7
No. 3, 15 f e e t .................  9
No. 4, 15 f e e t .................. 10
No. 5, 15 fee t ................. 11
No. 6, 15 fee t ................. 12
No. 7, 15 f e e t ................... 15
No. 8. 15 f e e t ................... 18
No. 9, 15 feet ................. 20

Linen Lines
Small ..................................  20
M edium .........................    26
L arge ..................................  34

Poles
Bam boo, 14 ft., p e r doz. 55 
Bam boo. 16 ft., per doz. 60 
Bam boo, 18 ft., per doz. 80 
FLAVORING EXTRACTS 

Jenn ings  D C B rand 
T erpen less E x tra c t  Lem on 
No. 1 F  box, p e r doz. 75
No. 2 F  Box, per doz. 90
No. 4 F  Box, p e r doz. 1 75 
No. 3 T aper, per doz. 1 75 
2 oz. F la t, F  M p e r  dz. 1 50 

Jenn ings D C B rand 
E x tra c t  M exican V anilla  

No. 1 F  Box, p e r doz. 90
No. 2 F  Box, p e r doz. 1 40
No. 4 F  Box, per doz. 2 25
No. 3 T aper, p e r doz. 2 00 
2 oz. F la t F  M per dz. 2 00

FLOUR AND FE E D  
G rand R apids G rain &

M illing Co.
W in te r W heat.

P u r ity  P a te n t ..........  5 70
Sea lof M innesota  ___ 5 80
S unburst ........................  5 80
W izard  F lou r ........... 5 40
W izard  G raham  .’___ 5 60
W izard  G ran. M eal . .  4 60 
W izard  B uckw heat 6 80 
Rye ................................. 5 00

V alley C ity M illing Co.
Lily W h ite  ..................  5 70
L igh t Loaf ..................  5 10
G raham  ........................  2 50
G ranena  H ealth  ..........  2 60
G ran. M eal ....................  2 10
Bolted M ed......................  2 00

V oigt M illing Co.
G raham  ........................  5 10
V oigt’s C rescen t ___ 5 80
V oigt’s F lou ro ig t . . .  5 80
V oigt's H y g ie n ic ........  5 10
V oigt’s  R oyal ..........  6 20
W atson -H igg lns  M illing Co.
P erfec tion  F lou r ........  5 70
Tip Top F lou r ..........  5 30
Golden Sheaf F lo u r . .  5 00 
M arsha ll’s B est F lo u r 5 45

W orden G rocer Co
Q uaker, p ap er ..........  5 40
Q uaker, c lo th  ..............  5 50

Spring W heat.
Roy B ak er

Golden H orn , fam ily  ..5  50 
Golden H orn , b ak ers  . .  5 50 
W isconsin R ye ............. 4 25

Judson  G rocer Co.
C eresota, %s ................. 6 50
C eresota, %s ................. 6 40
C eresota, %s ................. 6 30

Lem on & W heeler
W ingold, % s ..............  6 25
W ingold, %s ................. 6 15
W ingold, %s ................. 6 05

W orden G rocer Co.
L aurel, %s clo th  ___ 6 50
L aurel, %s clo th  ........... 6 40
Laurel, % & %s p ap er 6 30 
L aurel, %s clo th  ...........6 30

"4A/ vlCAfR £r
Sleepy Eye, % s c lo th  6 40 
Sleepy Eye, %s c lo th  6 30 
Sleepy Eye, %s clo th  6 20 
Sleepy E ye, %s p ap er 6 20 
Sleepy Eye, %s p ap er 6 20 

Meal
Bolted ............................. 4 40
Golden G ranu la ted  . . .  4 60 

W heat
Red ................................... 1 00
W hite  ................................. 99

Bata
M ichigan carlo ts  .............  55
L ess th a n  carlo ts  . . .  57

Carn
C arlo ts  ........................    78
L ess th a n  carlo ts  ...........  80

H ay
C arlo ts  ........................... 16 00
L ess th a n  carlo ts  . . .  18 00 

Feed.
S tree t C ar F e e d . . . . . . . .  .33
No. 1 Corn & O at Feed .33
C racked corn ....................32
C oarse corn m ea l..............32

FR U IT  JA R S.
M ason, p ts . p e r g r o . . . 4 75 
M ason, s. p e r  g r o . . .5  10 
M ason, % gal. p e r gro.7 35 
M ason, can  tops, gro. 1 40 

G E L A T IN E
Cox’s, 1 doz. la rge  . . .  1 75 
Cox’s, 1 doz. sm all . . . 1  00 
K nox’s  Sparkling , doz. 1 25 
K nox’s  Sparkling , g r. 14 00
N elson’s ......................... 1 50
K nox’s  A cidu’d. doz. . 1 25.
O xford ................................  75
P lym ou th  Rock, Phos. 1 25 
P ly m o u th  Rock, P la in  90

G R A IN  BAGS
Broad G auge .....................  18
A m nskeag ........................  19

H ERBS
Sage ................................... 15
H ops ...........................  15
Laurel Leaves .............. 15
Senna Leaves .............  25

H ID E S  A N D  P E L T S  
Hides

Green, No. 1 ..................10%
Green, No. 2 ................  9%
Cured, No. 1 ...................12
Cured, No. 2 .................11
Calfskin, g reen , No. 1 13 
C alfskin, green , No. 2 11% 
C alfskin, cured, No. 1 14 
Calfskin, cured  No. 2 12%

P elts
Old W ool ............ @ 30
Lam bs .................. 10® 25
Shearlings .......... 10@ 25

T a llow
No. 1 ...................... @ 5
No. 2 ...................... @ 4

W ool
U nw ashed, med. @ 20
U nw ashed, fine @ 15

HORSE RADISH 
P e r doz.............................. 90

JE L L Y
51b. pails, per doz.. .2 40 

151b. pails, p e r p a l l . . . .  60 
301b. pails, p e r pail ..1  05

JE L L Y  GLASSES 
% pt. in  bbls, p e r doz. 15 
% pt. in bbls., p e r doz. 16 
8 oz. capped in  bbls,

per doz............................... 18
M A PLE IN E

2 oz. bo ttles, p e r doz. 3 00
MINCE MEAT 

P e r  case  .........................2 85
MOLASSES 

New O rleans
F ancy  Open K e ttle  . .  42
Choice .............................  35
Good ...................................  22
F a ir  ................................... 20

H alf b a rre ls  2c e x tra
MUSTARD

% lb. 6 tb. box ........... 16
OLIVES

Bulk, 1 gal. kegs 1 05@1 16 
Bulk, 2 gal. kegs 90@1 05 
Bulk, 5 gal. kegs 90@1 00
Stuffed, 5 oz.....................  90
Stuffed, 8 oz..........................1 35
S tuned , 1 4oz........................ 2 25
P itted  (no t s tuffed)

14 oz..............................2 25
M anzanilla , 8 oz ........... 90
Lunch, 10 oz.......................... 1 35
Lunch, 16 oz.......................... 2 25
Queen, M am m oth, 19

oz.................................  3 75
Queen, M am m oth, 28

oz................................  5 25
Olive Chow, 2 doz. cs,

p e r doz.....................  2 25
PIC K L ES

Medium
B arre ls, 1,200 coun t . .6  75 
H a lf bbls., 600 coun t 4 00
5 gallon kegs ................. 1 90

Small
B arre ls  ........................... 8 25
H alf b a r r e l s ................... 4 65
5 gallon kegs ..............  2 25

G herkins
B arre ls  ...........................
H a lf b a rre ls  .................
5 gallon kegs ..............

Sw eet Sm all
B arre ls  ......................... 14 50
H alf b a rre ls  ..............  8 00
5 gallon kegs ..............  3 25

P IP E S
CLa<y, No. 216, p e r box 1 75 
Clay, T. D., fu ll coun t 60 
Cob ..................................... 90

PLAYING CARDS 
No. 90, S team b o a t . . . .  75
No. 15, R ival, a sso rted  1 25 
No. 20, R over, en am ’d 1 50
No. 572, Special ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ........... 2 00
No. 632, T ourn ’t  w h is t 2 25

POTASH
B ab b itt 's  ......................  4 00

PROVISIONS 
B arreled  Pork  

C lear B ack  . .  20 00® 21 00 
Short C ut C lear 18 50@19 00
B ean  ...................17 0O@J7 50
B risket, C lear ............. 23 00
P ig  ................................. 23 00
C lear F am ily  ..........  26 00

Dry S a lt M eats 
S P  Bellies ................ 13

Lard
P u re  in tie rces  ..11% ® 12 
Com’ on» d  L a rd  9® 9% 
80 lb. tu b s  . .  .advance  % 
60 lb. tu b s  . .  .ad v an ce  % 
50 lb. tin s  . . .a d v a n c e  % 
20 Tb. pa ils  . .  .ad v an ce  % 
10 lb. pa ils  . .  .ad v an ce  % 
5 lb. pa lls  . .  .ad v an ce  1 
8 lb. pall*  . . .a d v a n c e  1

Sm oked M eats 
H am s, 12 lb. av. 15 @15% 
H am s, 14 tt>. av. 14 @14%
H am s, 16 lb. av. 14%@14% 
H am s, 18 lb. av. 14 @14%
Skinned H am s ..15 @15% 
H am , dried  beef

se ts  ................. 20 @20%
C alifo rn ia  H am s 10%@10% 
Picnic  Boiled H am s . .15 
Boiled H am s . . . .2 3  i®23%
M inced H am  ...11% @ 12 
Bacon ................  13% @14

S ausages
Bologna ......................... 8
L iver ....................  7%@ 8
F ran k fo rt ............  9 @ 9%
P ork  ............................... 11
Veal ................................. 11
Tongue ........................... 11
H eadcheese ...............  9

Beef
Boneless ....................... 14 00
Rump, new  ..............  15 00

P ig ’s Fee t
% bbls.................................  95
% bbls., 40 tb s ................. 1 90
% bb ls.............................  3 75
1 bb l...................................  8 00

T ripe
K its, 15 tb s ........................  90
% bbls., 40 tb s ............... 1 60
% bbls., 80 tb s ................. 3 00

C asings
H ogs, p e r tb ..................... 35
Beef, rounds, s e t ........... 16
Beef, m iddles, s e t . . . .  60
Sheep,per bundle ___  80

Uncolored B u tte rine  
Solid D airy  . . . .  12 @16
C ountry  Rolls ..12%@18

C anned M eats
Corned beef, 2 tb ...........3 50
Corned beef, 1 lb .......... 1 85
R oast beef, 2 tb ........... 3 50
R oast beef, 1 Tb...............1 85
P o tted  H am , %s . . . .  45 
P o tted  H am , % s ‘ . . . .  90
Deviled H am , %s . . . .  45
Deviled H am , % s ___ 90
P o tted  Tongue, %s . .  45
P o tted  Tongue, %s . .  90

RICE
F an cy  .................  6 @ 6%
J a p a n  S t y l e ..........  5 @ 5%
B roken ..................  3%@ 4%

RO LLED  OATS 
Rolled A vena, bbls. . .5  75 
S teel Gut, 100 tb. sks. 3 00
M onarch, bb ls .................. 5 50
M onarch, 90 Tb. sacks 2 60 
Q uaker, 18 R egu lar . . .1  45 
Q uaker, 20 F am ily  . . . . 4  10

SALAD DRESSING
Colum bia, % p t  ...........2 25
Colum bia, 1 p in t ...........4 00
D urkee’s, large, 1 doz. 4 50 
D urkee’s, sm all, 2 doz 5 25 
S n ider’s, large, 1 doz. 2 35 
S n ider’s, sm all, 2 doz. 1 35

SA LERA TU S 
P ack ed  60 lbs. in  box. 

A rm  an d  H am m er . . .  .3 00 
W yando tte , 100 %s, ..3  00

SAL SODA
G ranula ted , bbls.............  80
G ranu la ted , 100 lbs. cs. 90 
G ranu la ted , 36 pkgs. . .  1 25

SALT
Common G rades

100 3 lb. sack s  ............... 2 40
60 5 tb. sack s  ...............2 25
28 10% tb. sacks  . . . . 2  10
56 tb. sacks  ............... 40
28 Tb. sack s  ................... 20

W arsaw
56 Tb, d a iry  in  drill bags 40 
28 Tb. d a iry  in  drill bags 20

S olar Rock
56 tb. sack s  ................... 24

Common
G ranulated , F in e  ..........  95
M edium , F ine  ............... 1 00

SA LT FISH  
Cod

L arge , whole, . . .  @7%
Sm all, whole . . . .  @7
S tr ip s  o r b ricks .7%@10%
Pollock ................. @ 4%

H alibu t
S trip s  ............................... 15
C hunks ........................... 16

Holland H erring  
Y. M. w h. hoops, bbls. 11 50 
Y. M. w h. hoop, %bbl. 6 00 
Y. M. wh. hoop, kegs 65 
Y. M. wh. hoop M ilchersIrp.p’q *79!
Queen, bbis............................ io 00
Queen, % bbls....................... 5 25
Queen, kegs ..............  60

T ro u t
No. 1, 100 tb s ......................... 7 50
No. 1, 40 tb s ......................... 3 25
No. 1, 10 tb s .................. 90
No. 1, 8 lbs. ................... 75

M ackerel
M ess, 100 tb s ...................... 16 50
M ess, 40 Tbs. ...................7 00
Mess, 10 tb s .............................1 85
M ess, 8 Tbs............................... 1 50
No. 1, 100 lb s ......................10 00
No. 1, 40 Tbs........................... 6 60
No. 1, 10 lbs. ...................1 26

W hitehall
100 lb s ................. .............. 9 75
50 lb s ................. .............. 5 25
10 tb s ................. .............. 1 12
8 tb s ................. 9?

100 lb s ................. .............. 4 6540 Tbs................. .............. 2 10
10 lb s ................. 75
8 Tbs................. 65

SPICES 
W hole Spices

Allspice, J am a ica  ........  9
Allspice, la rge  G arden 11
Cloves, Z an z ib a r ...........18
C assia, C anton ........... 14
C assia, 5c pkg. doz. . .  25
Ginger, A frican  .............. 9%
G inger, Cochin...............14%
M ace, P en an g  ............... 70
M ixed, No. 1 ................... 16%
Mixed, No. 2 ................. 10
M ixed, 5c pkgs. doz. ..45
N utm egs, 75-30 ............. 30
N utm egs, 105-110 ......... 20
Pepper, B lack  ............... 15
Pepper, W h ite  ............... 25
Pepper, C ayenne ...........22
P ap rik a , H u n g arian  . .

Pure Ground In B u lk  
Allspice, J am a ica  . . . .1 2
Cloves, Z anzibar ........... 24
C assia, C anton  ............. 12
G inger, A frican  ........... 18
M ace, P en an g  ............... 75
N utm egs, 75-80 ........... 35
Pepper, B lack 
Pepper, W h ite  . . .  
Pepper, C ayenne
P ap rik a , H u n g arian  ..45

STARCH
Corn

K ingsford, 40 tb s ..............7%
Muzzy, 20 lib . pkgs. . .  5% 
M uzzy, 40 1Tb. pkgs . .  5 

Gloss 
K ingsford

Silver Gloss, 40 lib s . . 7% 
Silver Gloss, 16 31bs. . .  6% 
Silver Gloss, 12 61bs. . 8% 

Muzzy
48 lib . packages ..........  5
16 3Tb. packages ........... 4%
12 6Tb. packages ..........  6
50Tb. boxes ..................... 3%

SYRUPS
Corn

B arre ls  ..........................  27
H alf barre ls  ..............  30
B lue K aro , No. 2 ___1 66
Blue K aro , No. 2% . . . 2  01 
B lue K aro , No. 5 . . . . 1  95
Blue K aro , No. 10 ___1 86
Red K aro , No. 2 .......... 1 86
Red K aro, No. 2% . .2  26
Red K aro, No. 5 .......... 2 20
Red K aro, No. 10 . . . . 2  11 

Pure' Cane
F a ir  .................... ............ 16
Good ............................... 20
Choice ............................. 25

T A B LE SAUCES
H alford , la rge  .............. 3 75
H alford , sm all .............. 2 25

TEA
Japan

Sundried, m edium  ..2 4 @zo 
Stindried, choice ....30@ 33 
Sundried, fancy  ....36@ 40 
B asket-fired  m edium  30 
B asket-fired , choice 35@37 
B asket-fired , fancy  40@43
N ibs ............................. 30@32
S iftings ....................... 10@12
F an n in g s  ..................  14 @15

G unpow der
M oyune, m edium  ......... 35
M oyune, choice ........... 33
M oyune, fancy  ......... 50@60
P ingsuey , m edium  . . . .  33
P ingsuey , choice ........... 35
P ingsuey, fan cy  ....50@ 55 

Young Hyson
Choice ........................... 30
F ancy  ......................... 40@50

Oolong
Form osa, F an cy  . ...50@ 60 
Form osa, m edium  . . . ;  28
Form osa, choice ........... 35

E nglish B reak fas t
M edium ........................... 25
Choice ........................... 30@35
F an cy  ............................40@60

India
Ceylon, choice ........... 30@35
Fancy  .............................45 @50

TOBACCO 
Fine Cut

B lot ................................. 1 46
Bugle, 16 oz....................... 3 84
Bugle, 10c .................  n  00
D an P a tch , 8 and  16 oz 32

SEEDS
A nise ..............................  14
C anary , Sm yrna ..........  5
C araw ay  ....................... 10
Cardom om , M alabar 1 20
Celery ...........................1.32
H em p, R ussian  .............5
M ixed B ird ................... 5
M ustard , w h i t e .................8
Poppy ............................... 16
R ape ...................................  6%

SH O E BLACKING 
H andy  Box, la rg e  3 dz 3 50 
H andy  Box, sm all . . . .  1 25 
B ixby’s  Royal Polish 85
M iller’s  Crown Polish 85

S N U FF
Scotch, in b ladders ___ 37
M accaboy, in ja r s  ........... 35
F rench  R appie  in ja r s  .. 43

SODA
Boxes .................... .
K egs, E ng lish  . .

11 52 
. 5 76 
. 7 80 

60
. . 6  4 0

5%
.4%

D an P a tch , 4 oz.
D an P a tch , 2 oz. .
F a s t  M ail, 16 oz.
H iaw a th a , 16 oz.
H iaw ath a , 5c . . . . .
M ay Flow er, 16 oz. . . 9 3
No L im it, 8 oz................1 7
N o L im it, 16 oz...........3 5
OJibwa, 8 an d  16 oz. 4 
O jibw a, 10c . . 11 1
OJibwa, 5c . .    } |
P e to skey  Chief,” 7 ' oz!' 2 0 
Petoskey  Chief. 14 oz. 4 0 
u * a nd H oney, 5c 5 7 
R ed Bell, 16 oz. 3 q
Re d ,R en , 8 f o i l { $  
I d l i n g .  L  & D 5 c  5 7  
Sw eet Cuba, c an is te r  9 1
Sw eet Cuba, 5c . .  5
Sw eet Cuba, I0e . . . "  9
Sw eet Cuba, 1 tb. t i n ’4 9 
Sw eet Cuba, 16 oz 4 a 
Sw eet Cuba, % Ib .'fo il 2 2 
ffweet B urley  5c L  & D 5 7 
Sw eet Burley. 8 oz . . 2 4  
Sw eet B urley, 24 lb. 4 9 
Sw eet M ist, % gro  5 7
Sw eet M ist, 3 oz — -
Sw eet M ist. 8 oz'
Telegram. 5c,

T iger, 5c ___
Tiger, 25c cans  ! "
Uncle D aniel, 1 tb. . . ’  60 
unc le  Daniel, l oz. . • 5 22

Plug
Am. N avy, 16 oz. . .  32
Apple, 10 lb. b u tt . .  a*
D rum m ond N a t L eaf *2

& 5 lb. ....................... 60
D rum m ond N a t Leaf.

p e r doz................ 9*
B a ttle  A x ...........
B racer, 6 & 12 tb. 30
Big Four, 6 & 16 lb . . .  32
Boot Jack , 2 Tb............  86
Boot Jack , p e r doz. . .  86
Bullion, 16 oz..........  46
Climax, Golden T w ins 48
Clim ax, 14% oz............  44
Climax, 7 oz...................  47
D ays’ W ork, 7 & 141b. 37 
Crem e de M enthe, lb1. 62
Derby, 5 lb. boxes . . .  28
5 Bros., 4 lb ............... 65
F o u r Roses, 10c ........... 90
G ilt Edge, 2 lb ............... 50
£ o d Rope, 6 & 12 lb. 58
Gold Rope, 4 & 8 lb. 58
G. O. P ., 12 4k 24 lb. 36
G ranger T w ist, 6 lb. 46
G. T. W ., 10% & 21 lb. 36 
H orse  Shoe, 6 & 12 lb. 43 
H oney Dip T w ist. 5&10 45
Jo lly  T a r, 5 & 8 lb . . .  40
J . T., 6% & 11 lb ........  35
K en tu ck y  N avy, 12 lb  32
K eystone T w ist, 6 lb. 45
K ism et, 6 lb. . . . . . . . .  43
M aple Dip, 20 oz. . . . ’ 25
M erry  W idow , 12 lb. 32
Nobby Spun Roll 6 & 3 58
P a rro t, 12 lb ...................  34
P a rro t, 20 lb ................... 28
P a tte rs o n ’s  N a t L ea f 93
Peachey, 6-12 & 24 tb. 40 
P icnic  T w ist, 5 lb . . .  45
P ip e r H eldsick , 4 & 7 lb. 69 
P ip e r H eldsick , p e r doz.’ 96 
Polo, 3 doz., p e r doz 48
R edicut, 1% oz...............  88
Red Lion, 6 & 12 tb. 30
Scrapple, 2 & 4 doz. 48
S herry  Cobbler, 8 oz. 82
S pear H ead, 12 oz. . .  44
S pear H ead , 14% oz. 44
S pear H ead , 7 oz. . . .  47
Sq. Deal, 7, 14 & 28 lb . 28 
S ta r, 6, 12 & 24 lb. 43
S tan d a rd  N avy, 7%, 18

Sc 30 Tb.........................  34
T en Penny, 6 & 12 Tb. 31
Town Talk , 14 oz..........  30
Y ankee Girl, 6, 12 & 24 32

S crap
All Red, 5c ................... 5 76
Am. U nion S crap  . . . .  5 40
B ag P ipe, 5c ...............5 88
C utlas, 2% oz...............  28
Globe Scrap , 2 oz. . .  30
H appy  T hough t, 2 oz. 30
H oney Comb scrap , 5c 5 76 
H onest Scrap, 5c . . .  1 55 
M all Pouch, 4 doz. 5c 2 00
Old Songs, 5c ................. 6 76
Old Tim es, % gro. . . .  5 50 
P o la r B ear, 5c, % g ro  5 76 
R ed B and, 5c % gro. 5 76 
R ed M an S crap  5c 1 48
Scrapple, 5c p k g s..........  48
Sure  Shot, 5c, % gro. 5 76 
Y ankee G irl Scrp  2 oz 5 76 
P an  H andle  Scrp  % g r  5 76 
P each y  Scrap , 5c . . . .  1 90 
U nion W orkm an , 2% 6 00

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz..........................6 00
BB, 7 oz............................. 12 00
BB, 14 oz.......................  24 09
B agdad, 10c t in s  ......... 11 52
B adger, 3 oz................... 5 04
B adger, 7 oz....................11 62
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Special Price Current 15 16 17

12 13 14
B anner, 5c ..................  5 96
B anner, 8 oz...................... 1 60
B anner, 16 oz.................... 3 20
Belwood M ixture, 10c 94
B ig  Chief, 2% oz. . .  6 00
Big Chief 16 oz.............. 30
Bull D urham , 5c . . . .  5 90 
Bull D urham , 10c . . . .  10 80 
Bull D urham , 15c . . . .  18 48 
Bull D urham , 8 oz. . .  60
Bull D urham , 16 oz. ..6  72
B uck H orn , 5c .............5 76
Buck H orn , 10c ........... 11 50
B ria r Pipe, 5c ............  6 00
B ria r Pipe, 10c ........... 12 00
Black Bwan, 5c .............5 76
Black Swan. 14 oz. . .  3 50
Bob W hite, 5c ...............5 90
Brotherhood, 5c ..........  5 95
B rotherhood, 10c . . . .  11 00
B rotherhood, 16 oz. . .  39
CSarnival, 5c ..............  5 70
C arnival, 3% oz............  39
C arnival, 16 oz..............  40
C igar C lip 'g Johnson  30
C igar Clip’g, Seym our 30
Iden tity , 8 & 16 oz ...  30
D arby C igar C uttings 4 50
C ontinen tal Cubes, 10c 90
Corn Cake, 14 oz.............. 2 55
Corn Cake, 7 oz............... 1 45
Corn Cake, 5c .............5 76
Cream , 50c pails . . . .  4 60
C uban S ta r, 5c foil . .  5 76
C uban S tar, 16 oz palls 3 72
Chips, 10c ..................... 10 20
Dills Best, 1% oz. . . .  79
Dills B est, 3 Vi oz..........  77
Dills B est, 16 oz..........  73
Dixie Kid, 1% f o i l ___  39
D uke 's Mix, 5c .............5 76
D uke 's Mix, 10c ......... 11 52
D uke 's Cameo, 1% oz. 41
D rum . 5c ......................  5 90
F  F  A 3 oz.............—  4 95
F F  A, 7 oz.....................11 50
F ashion , 5c ................. 6 00
Fashion, 16 oz............... 43
Five Bros., 5c ............  5 60
F ive  Bros., 10c ........... 10 70
Five cen t cu t P lug  . .  29
F  O B 16c ................... 11 50
Four Roses, 10c ..........  96
Full D ress, 1% oz. . .  72
Glad H and, 5c ..........  1 44
Gold Block, 1% oz. . .  39
Gold Block, 10c ......... 11 88
Gold S tar, 16 oz........... 38
Gail f t  A x N avy, 5c 5 95
Growler, 6c ..................  4 56
Growler, 10c ................  2 70
G rowler, 20c ..............  2 63
G iant, 6c ......................... 1 55
G iant, 16 oz..................... 33
H and  M ade, 2Vi oz. 50
H azel N ut, 5c ..............  5 76
Honey Dew. 1% oz. . .  40
H oney Dew, 1 0 c .............11 88
H unting , 1% & 3 Vi oz. 38
f X L, 5c ....................  6 10
I X  L  in  palls  ........... 32
J u s t  Suits, 5c ..........  6 00
Ju st Suits, 10c ........... 11 88
Kiln D ried, 25c ............. 2 45
K ing B ird, 7 oz............. 25 20
K ing B ird, 3 oz................ 11 00
K ing B ird, lVi oz. . . . .  5 70
La xu rka , 5c ..............  5 76
U ttle  G iant. 1 lb ..........  28
Lucky S trike , 1% oz. 94
Lucky S trike , 1% oz. 96
Le Redo, 3 oz...................10 80
La Redo, I  f t  16 o z ...  38
M yrtle N avy, 10c . . . .1 1  80
M ytrle N avy , 5c . . . .  5 94
M ary land  Club, 5c . .  50
M ayflower, 5c ................. 5 76
M ayflower, 10c ........... 96
M ayflower, 20c ............. 1 92
N igger H a ir, 5c ..........5 94
N igger H a ir, 10c . . . .1 0  56
N igger H ead , 5c ........ 4 96
N igger H ead, 10c ------ 9 84
Noon H our, 5c ........... 1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ................... 5 76
Old E ng lish  C urve IVioz 96
Old Crop, 6c ................. 5 76
Old Crop, 25c ............. 20
P . 8 ., S oz., 36 lb . cs. 19
P . 8., S oz. p e r gro. 6 70
P a t  H and, 1 oz...........  63
P a tte rs o n  Seal, lVi oz. 48
P a tte rs o n  Seal, S oz. . .  96
P a tte rs o n  Steal, 16 oz. 5 00
P eerless , 5c ...................5 70
P eerless , 10c ................. 1 92
P eerless , 3 ez ................. 10 20
P eerless , 7 o s ................. 23 76
P eerless , 14 oz.................47 52
P laza , 2 gro. c s ............... 5 76
Plow  Boy, 6c ............... 5 76
Plow  Boy, 10c ...........11 00
Plow  Boy, 14 oz...............4 50
P edro . 10c ................... 11 80
P rid e  of V irg in ia, 1% 77
P ilo t 5c ......................... 5 76
P ilo t, 7 oz. d o z .................1 05
P ilo t, 14 oz. doz ............  2 10
P rin ce  A lbert, 10c . .  96
P rin ce  A lbert, 8 oz. . .  4 92 
P rin ce  A lbert, 16 os. . .  8 40
Q ueen Q uality , 6c . . . .  48
Rbb Roy, Sc foil -------5 90
Rob Roy, 10c g ross ..10  20
Rbb Roy, 25c doz............. 2 10

Rob Roy, 50c, doz........4 12
S. f t  M., 5c, g ro ss  . . . .  5 76 
S. & M., 14 oz. doz. . .3  20 
Soldier Boy, 5c g ross 5 95
Soldier Boy, 10c ___ 10 56
Soldier Boy, 1 lb ...........4 80
Sw eet C aporal, 1 oz. . .  60
Sw eet Lotus, 5c . . . .  6 00 
Sw eet Lotus, 10c . . . .  12 00 
Sw eet L o tus, p e r doz 4 85 
Sw eet Rose, 2V4 oz. 30 
Sw eet T ip  Top, 5c . .  2 00 
Sw eet T ip  Top, 3 Vi oz. 38 
Sw eet T ips, Vi gro  10 08
Sun Cured, 10c ........... 11 75
S um m er Tim e, 5c ___ 5 76
S um m er T im e, 7 oz. . .1  65 
S um m er T im e 14 oz. . .3 50
S tandard , 2 oz................. 5 90
S tandard , 3 Vi oz........... 28
S tandard , 7 oz................. 1 68
Seal N. C., 1% cu t p lug  70 
Seal N. C., 1% G ran  63 
T hree  F ea th e rs , 1 oz. 63 
T hree  F ea th e rs , 16c 10 20
T hree  F e a th e rs  and 

P ipe  com bination  . .  2 25 
Tom & J e rry , 14 oz. . .3  60 
Tom  & Je rry , 7 oz. . .  1 80 
Tom  ft J e r ry , 3 oz. . .  8 75
T ro u t L ine, 5c ..........  5 95
T ro u t Line, 10c ___ 10 00
T urk ish , P a tro l, 2-9 5 76
Tuxedo, 1 oz. bags  . .  48
Tuxedo, 2 oz. tin s  . .  96
Tuxedo, 4 oz. c a r t  . .  61
Tuxedo, 16 oz tin s  . . . .  64
Tw in O aks, 10c ___  94
U nion L eader, 60c . . 5  46 
Union L eader, 25c . . . .  2 55 
U nion L eader, 10c ..11  60
Union L eader, 5c ____ 5 95
U nion W orkm an, 1% 5 76
Uncle Sam , 10c .........10 80
Uncle Stem, 8 oz........... 2 20
U. S. M arine, 5c ___ 6 00
V an Bibber, 2 oz. tin  88 
V elvet, 5c pouch . . . .  1 44
Velvet, 10c tin  ............  1 92
Velvet, 8 oz tin  ............. 3 84
Velvet, 16 oz. c a n ___7 68
Velvet, com bination  cs 5 75
W ar P a th , 5c ................. 5 95
W ar P a th , 8 oz............... 1 60
W ave Line, 3 oz..........  40
W ave Line, 16 oz. . .  40
W ay up, 2% oz........... 5 75
W ay  up, 16 oz. pails  . .  31
W ild F ru it, 5c ..........  5 76
W ild F ru it, 10c ......... 11 52
Yum Yum, 5c ........... 6 00
Yum Yum, 10c ...........11 52
Yum Yum , l ib .,  doz. 4 80

T W IN E
C otton, 3 ply ................... 21
C otton, 4 ply ................. 21
Ju te , 2 ply ..................... 14
H em p, 6 ply ................. 13
F lax , m edium  ................. 24
W ool, 1 lb. bales ........... 6

VINEGAR
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13
O akland V inegar f t  P ickle 

Co.’s B rands. 
H igh land  app le  c ider . .  18 
O akland apple c ider ..14
S ta te  Seal s u g a r  ........ 12
O akland w h ite  p ickling  10 

P ack ag es  free.
W ICKING

No. 0, p e r g ross .............30
No. 1, p e r g ross .............40
No. 2, p e r g ro ss  .............50
No. 3, p e r g ro ss  .............75

W O OD EN W A RE
B askets

B ushels  ........................... 1 00
B ushels, w ide b and  . .  1 15
M ark et .............................  40
Splin t, la rg e  ................. 3 50
Splint, m edium  ........... 3 00
Splin t, sm all ............... 2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 25 
W illow , C lothes, m e 'm  7 25

B u tte r  P la te s  
W ire  E n d  o r Ovals.
V& lb., 260 in  c r a t e ..........30
% lb .. 250 in  c r a t e ..........30
1 lb ., 250 in  c ra te  ............30
2 lb., 250 in  c ra te  ........... 40
3 lb., 250 in  c ra te  ........... 55
5 lb., 250 in  c ra te  ........... 75

C hurns
B arre l, 6 gal., each  . . . 2  40 
B arrel, 10 gal., each  ..2  55 

C lothes P in s  
Round H ead.
4 inch, 6 g ross ............... 45
4% inch, 5 g ross ............... 50
C artons, 20 2% doz. bxs. 55

Egg C ra tes  and F illers 
H u m p ty  D um pty , 12 dz. 20
No. 1, com plete ............  40
No. 2, com plete ............. 28
C ase No. 2, fillers, 15

se ts  ............................  1 35
Case, m edium , 12 s e ts  1 15 

F aucets
C ork lined, 8 in ............... 70
Cork lined, 9 in ..............  80
C ork lined, 10 in ...........  90

1 lb. boxes, p e r  g ross 9 00 
3 lb. boxes, p e r g ross 24 00 

BAKING POWDER  
Royal

10c size  . .  90 
V4Ib. oans 1 35 
S oz. cans  1 90 
%!b. cans  2 50 
94 lb. cans  3 75 
11b. cans 4 80 
lib . cans  13 00 
»lb. c an s  21 60 

CIGARS
Johnson  C igar Co.’s  B ran d

_  Mop S ticks
T ro jan  sp rin g  ............... 90
E clipse  p a te n t sp rin g  85
£4o. 1 com m on ........... so
No. 2 pa t. b ru sh  holder 85 
Ideal- No. 7 . . . . . . . . . . .  85
121b. co tton  m op h ead s  1 45 
„ u „  P alls
2- hoop S tan d a rd  ...... 2 00
3- hoop S tan d a rd  ...... 2 35
2- w ire  Cable .............2 10
C edar all red  b ra s s  . .  1 25
3- w ire  Cable ............ 2 30
P a p e r  E u rek a  ......... 2 25
Fibre ................................... 2 40
10 qt. G alvanized . ’. '..1  70
12 qt. G alvanized . . . . 1  90
14 qt. G alvanized  ___ 2 10

T oothpicks
B irch, 100 packages ..2  00
Ideal ............................... 85
, ,  T  raps
M ouse, wood, 2 holes 22
Mouse, wood, 4 holes 45
M ouse, wood. 6 holes 70
Mouse, tin , 5 h o le s ___  65
R at, wood . . . . . . .  on
R at, sp rin g  .......... " \ * * 75

T  ubs
?o*in- f ta n <lard, No. 1 7 50 
18-in. S tandard , No. 2 6 50 
l n , n - S tandard . No. 3 5 50 
20- n. Cable, No. 1 . . . . 8  00 
18-in. Cable, No. 2 . . . . 7  00 
16-in. Cable, No. 3 . . '.6 00
No. 1 F ib re  ........  10 ?s
No. 2 F ib re  . . . . i " : :  9 25
No. 3 F ib re  ..................... # 25
J-arge G alvanized . . . .'5 75 
M edium  G alvanized  . .5  00 
om all G alvanized . . . . 4  25 

W ashboards
B ronze Globe . . . .  2 50
Dewey ............................ . " j  75
Double Acm e .................3 75
Single A cm e ............, ” 3 15
Double P ee rle ss  ..........[3 75
Single P eerless  ............. 3 ¿5
N o rth e rn  Queen ........... 3 25
Double D uplex ........... [3 00
Good L uck ..................... 2 75
U niversal .......................“ 3 00

W indow C leaners
J2 )n ......................................   65

| n ......................................   85
16 in ......................................   30

Wood Bowls
13 in. B u tte r  ................. 1 50
15 in. B u tte r  ............... 2 00
17 in. B u tte r  ................. 3 75
19 in. B u tte r  ................. 6 00
A ssorted , 13-15-17 ___ 3 00
A ssorted , 15-17-19 . . . . 4  25

W RA PPIN G  PA PE R
Common S traw  ..........  2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila  ................. 4
C ream  M anila ................. 3
B u tch ers’ M anila  ........... 2%
W ax  B u tte r, sh o rt c ’n t  13 
W ax  B u tte r, full coun t 20
W ax  B u tte r, r o l l s .........19

Y EA ST CAKE
M agic, 3 doz..................... 1 15
Sunlight, 3 doz................1 00
Sunlight, 1% doz............. 50
Y east Foam , 3 doz. . .1  15
Y east C ream , 3 doz. . .1  00
Y east Foam , 1% doz. 58

A X LE GREA SE

¡MICA ;  
GREA»

W orden G rocer Co. B rand 
B en  H u r

P erfec tio n  ........................... 35
P erfec tio n  E x tra s  ...........35
Londres ................................. 35
L ondres G rand  ................... 35
S tan d a rd  ............................... 35
P u ritan o s  ............................. 35
P an a te llas , F in a s  ............. 35
P an a te lla s , Bock ............... 35
Jockey  Club ......................... 35

COCOANUT
B ak e r’s  B razil Shredded

Tip Top, B lend, l ib ..............
Royal B lend ..........................
Royal H igh  G rade ..............
Superio r B lend ....................
Boston Com bination ..........

D is tribu ted  by Judson 
G rocer Co., G rand R apids; 
Lee ft Cady, D etro it; S y
m ons Bros, f t  Co.. S ag i
naw ; Brown, D avis & 
W arner. Jack so n ; Gods- 
m ark , D urand  ft Co.. B a t
tle  Greek: Fielbach Co.. 
Toledo.

SAFES

Big M aster, 100 b locks 4 00
G erm an M ottled ...........3 50
G erm an M ottled, 5 bxs 3 50 
G erm an M ottled, 10 bx  3 45 
G erm an M ottled, 25 bx  3 40 
M arseilles, 100 cakes . .6  00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck to il 4 00 
M arseilles, % box to il 2 10

P ro c to r & G am ble Co.
Lenox ................................. 3 00
Ivory, 6 oz......................... 4 00
Ivory, 10 oz...................... 6 75
S ta r  ..................................... 3 85

T radesm an  Co.’s lirand

10 5c pkgs., p e r case  2 60 
36 10c pkgs., p e r case  2 60 
16 10c an d  38 5c pkgs., 

p e r case  ...................2 60

C O FFE E
Roasted

D w inell-W righ t Co.’s B ’ds

Full line of fire and b u r
g la r proof safes  kep t in 
s tock  by th e  T radesm an  
Com pany. T h irty -five  sizes 
and  sty les on hand  a t  all 
tim es—tw ice a s  m any safes 
a s  a re  carried  by any  o ther 
house in the  S tate . If you 
a re  unable to  v is it G rand 
R apids and inspect the 
line personally , w rite  for 
quotations.

SOAP
G owans & Sons B rand.

W hite House, lit». 
W hite  H ouse, 2Tb. 
Excelsior, B lend, in 
E xcelsior, Blend, 2Tb.

Single boxes ................... 3 00
Five box lots ................. 2 95
Ten box lo ts  ................. 2 90
T w enty-five box lo ts  ..2  85

L au tz  Bros. & Co. 
Acme, 30 bars, 75 Tbs. 4 00 
Acme, 25 bars, 75 Tbs. 4 00 
Acme, 25 bars, 70 Tbs. 3 80 
Acme, 100 cakes ...........3 25

Black H aw k, one box 2 50 
B lack H aw k, five bxs 2 40 
B lack H aw k, ten  bxs 2 25

A. B. W risley
Good C heer ..................... 4 00
Old C ountry  ................... 3 40

Soap Powders 
Snow Boy, 24s fam ily

size ........................... 3 75
Snow Boy, 60 5c ......... 2 40
Gold D ust, 24 la rge  . .  4 50 
Gold D ust, 100-5c ..4  00
K irkoline, 24 41b............3 80
P earlin e ......................... 3 75
Soapine ............................. 4 00
B au b itt’s 1776 ............... 3 76
Roseine ............................. 3 59
A rm our’s ......................... 3 70
W isdom  ............................. 3 80

Soap Compounds
Jo h n so n ’s F ine  ............. 5 10
Jo h n so n 's  XX X  ........... 4 25
R ub-N o-M ore ................. 3 85
Nine O’clock ................... 3 30

Scouring
E noch M organ 's  Sons

Sapolio, g ross lo ts  ___ 9 60
Sapolio, ha lf gro. lo ts  4 85 
Sapolio, single boxes 2 40
Sapolio, h and  ................. 2 40
Scourine M an u fac tu rin g  Co 
Scourine, 50 cakes  . . . . 1  80 
Scourine, 100 cakes . . . 3  50

Paris Green Labels

POISON
PARIS GREEN

Antidote. Lime W ater in copious draughts, em
etics of Sulphate of Zinc. Give Flaxseed 'l ea, or 
Slippery Elm  Tea.

The Paris Green season is at hand and those dealers 
who break bulk must label their packages according 
to law. We are prepared to furnish labels which 
meet the requirements of the law, as follows:

100 labels. 25 cents 
200 labels. 40 cents 
500 labels. 75 cents 

1000 labels. $1.00

Labels sent postage prepaid where cash accompanies 
order. Orders can be sent through any jobbing house 
at the Grand Rapids market.

Tradesman Company, Grand Rapids
&. C. W „  1,000 lo ts  __31
E l P o r ta n a  ......................... 33
E ven ing  P re s s  ................... 32
E x em p la r ............................. 32

4



Aug. 14, 1912 M I C H I G A N  T R A D E S M A N 31

BUSINESS-W ANTS DEPARTM ENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U S I N E S S  CHANCES.

F o r Sale—One of th e  finest ice cream  
an d  confectionery  s to res in  K alam azoo 
Fully  equipped fo r m ak ing  candy  and  
serv ing  ligh t lunches. W ill inven tory  
n early  $7,000. $2,000 cash  will ta k e  it
th is  week. A n elegan t soda foun ta in . 
A sn ap  fo r th e  rig h t person. E nquire , 
W. W . R ichards, M uskegon, M ichigan. 
________________________ ____________ 348

F o r Sale—Only exclusive shoe s to re  
in  tow n of 2,800 people. Inven to ries  be 
tw een  $5,000 and  $6,000. A ddress No. 
346, care  T radesm an . 346

F o r Sale—F our s ta tio n  a ir  line  cash  
carrier_ D avid Gibbs, Ludington , M ichi
gan ._____________ ___________________ 345_

F o r Sale—D ry goods an d  shoes; coun
try  tow n. W ill sell d ry  goods sep a ra te . 
A ddress No. 344, ca r e  T rad esm an. 344

P a r t ie s  h av ing  hickory, oak  or sunk^ 
en logs to  float o r w an tin g  80 acres  and  
400,000 fee t v irg in  tim ber in  A rkansas , 
w rite  H . G. Cady, 508 So. 5th, St. 
Louis, Mo.________  339

F o r Sale—V aluable tim ber (only) on 
five th o u san d  acres of land. Lee R ich- 
ardson , Vicksburg, M iss. 338

W ill R en t o r Sell—T h irteen  years  es^ 
tab lish ed  double d ep artm en t s to re  build
ing, 50,000 M ichigan tow n. Y early  sales 
ab o u t $28,000. A ddress No. 342, care  
T radesm an . 342
•  F o r Sale—L um ber y a rd  in  Indiana" 
H ig h -c la ss  re ta il lum ber business, e s
tab lished  25 years, sam e location; good 
city . O w ner w ishes to re tire  account
of age. Stock m a rk e t prices. W ill 
lease  rea l e s ta te  and  im provem ents or 
sell on term s. A ra re  opportun ity  for 
an y  young business m an. F o r  p a rticu la rs  
ad d ress  P . O. Box 515, S eattle , W ash 
in g to n ______ ______________________  343

F o r Sale—P h arm acy ; ra re  o p portun ity  
fo r reg is te red  m an w ith  cap ital. E xce l
len t location; good business. U p -to -d a te  
fix tu res and  new  stock. A1 reason  for 
selling. A ddress No. 347, care  T ades- 
m an._________________________________ 347

F o r Sale—D rug  and  g rocery  stock. 
S tock  is clean and  in  firs t-c lass  condi
tion , located  co rner of M ain an d  S ta te  
s tre e ts , b e s t location in Painsville , Ohio. 
M ust sell im m ediately . A ddress E. 
D. H eartw ell, A dm insistra to r, Painsville , 
Ohio,_________ ._______  337

F o r Sale— Sm all s tock  of b a za a r  goods 
in good location. R eason fo r  selling,
poor health . A ddress No. 335, care  
T radesm an .__________________________ 335

F o r Sale—B rick  s to re  a n d  s tock  of 
g en eral m erchandise , in  good ra ilroad
tow n, a t  half its  value. A ddress No. 
329, care  T radesm an . 329

If  you w an t to  in s ta ll a  sy stem  of 
book-keep ing  o r have a n y  books to 
au d it, send  fo r L e s te r Ivry , E x p e rt A c
co u n tan t. B est of references. L ake- 
view , M ichigan._____________________ 330

F o r Sale—B akery , ice cream , confec
tio n e ry ; p ro p erty  and  business, a t  r e a 
sonable price. E nqu ire  J .  A. C ham ber- 
lain , N ew aygo, M ichigan.__________ . 327

F o r Sale—F a rm  an d  tim b e r lands, 
bought an d  sold in  G eorgia, su rro u n d 
in g  s ta te s . W rite  u s w h a t you a re  in  
th e  m a rk e t for. W ea th e rs  R ea lty  Com 
pany, A tlan ta , Ga. 322

F o r Sale—B akery , ice c ream  an d  con
fectionery . Only one in live fa c to ry  
tow n of 2,000 population. S urrounded 
by firs t-c lass  fa rm ing  country . Doing 
a  big  business. B est of reasons  for 
selling. I f  in te res ted  th is  will bear 
closest investigation . A ddress No. 320, 
care  T radesm an . 320

F o r Sale—M ust go a t  once, a  good
pay ing  g e n ts ’ clothing, shoes and  fu r- 
n ish ing  business. Boom ing tow n, popu
la tion  '2,000. Two la rge  fac to rie s  em 
ploying 700 men. Good fa rm in g  com 
m unity . Invoices abou t $4,000. L o ts  
of new  buildings going up. R eason fo r 
selling  o th e r business. A ddress No. 319, 
care  T radesm an .____________________ 319

A uctioneers—W e will ad v ertise  your 
stock , a rra n g e  it, an d  sell i t  a t  auction  
a t  p rices th a t  w ill m ake you money. R e
fe r  you to  m erchan ts  you know. Cor- 
espondence s tic tly  confidential. Owen 
Cash Sales Com pany, L ansing , M ich. 
______________________________________317

F o r Sale—Stock of d ry  goods, c lo th ing  
and  g e n ts ’ fu rn ish ings in one of the  
best tow ns in N o rth e rn  M ichigan. L o 
cated  rig h t in th e  fru it  be lt n e a r  T orch 
Lake. Only exclusive d ry  goods and  
c lo th ing  s to re  in th e  place. B rick  bu ild 
ing, p la te  g lass fron t, re n t reasonable. 
M odern fix tures. N o old stock. Invoice 
ab o u t $5,000. A ddress Lock Box 51, 
C en tra l Lake, M ichigan.___________ 334

Cash paid  fo r s tock  o r p a r t  stocks of 
m erchandise .. C orrespondence s tr ic tly  
confidential. Owen C ash  Sales Com 
pany, L ansing , M ich, 316

STORE A ND  OFFICE FIXTURES
SHOW CASES O F E V E R T  D E S C R IP 

TION, A LL KINDS' O F O F F IC E  D ESK S 
AND CHAIRS, SA FES, COM PUTING 
SCALES, CASH R E G IS T E R S, BOOK
CASES, F IL IN G  C A BIN ETS, C O FFE E  
M ILLS, SODA FO U N TA IN S W IT H  
BACK BARS, CO UN TERS A N D  A L L  
A CCESSORIES. C O M PL E T E  DRUG 
STO RE A ND C O N FEC TIO N ERY  O U T
FIT S . W E  MAY H A V E  IT  SECOND
HAND. CALL, S E E  US A N D  SAVE 
MONEY. M ICHIGAN STO RE & O F
F IC E  F IX T U R E S  CO., 929-931 OTTAW A 
AVE., N . W ., GRAND R A PID S. 278

F o r Sale—G ardner B lock, P e n tw a te r, 
M ich., o r will p u t i t  in  an d  add  som e 
cash  to  a  m an u fac tu rin g  p la n t to  be 
located  in  it. B uild ing  is  solid s tone 
and  b rick  a n d  con ta in s  ab o u t 63,984 
sq u are  fe e t floor space, lo ts  200 an d  374 
feet. F. O. G ardner. 331

W an ted —F o r cash , s tock  of general 
m erchandise , c lo th ing  o r shoes. A d
dress Box 112, B ardolph , 111. 315

F o r Sale—Cheap, M cCaskey, A m erican  
and  Sim plex accoun t sy stem s, second
hand. F o r  p a rtic u la rs  w rite  A. R. H en s- 
ler. B a ttle  Creek, M ich. 299

Salesbooks A Specialty . Specially  con
s tru c te d  m ach inery  fo r th a t  purpose. No 
need in  send ing  ou t of th e  s ta te . W rite  
fo r sam ples an d  prices. W olverine 
Salesbook Co., L ansing , M ich. 298

C. W. R eim er, A uctioneer. M erchan
dise and  rea l e s ta te  sa le s  a  specialty . 
W rite  fo r da tes. A reola, 111. 277

M erchan ts—Save m oney on yo u r p r in t
ing. Job  w ork  of all k inds. Envelopes, 
note, le t te r  heads, s ta tem e n ts , sales 
books, tag s, etc. E ng em an n  B ro th e rs , 
P rin te rs , Belding, Mich. 274

In v es t in f ru it lan d  in  g re a t  an d  f e r 
tile  A rk an sas  V alley, Colorado, 20 m iles 
e as t of Pueblo . T ra c ts  10 a c res  a n d  up. 
R ailw ay  facilities . L ig h t pow er a n d  te le 
phone a t  door. Good te rm s. D on’t  fa il 
to  in v estig a te . Come an d  see  o r  w rite  
ow ner, H  F . S u tton , Pueblo, Colorado. 
_______________________________268

A uctioneers—F ifteen  y e a rs ’ experience 
h a s  ta u g h t u s how  to  close o u t a n y  s tock  
a t  full value. W e go anyw here. F e rry  
& C aukin, 440 S. D earborn , Chicago, 111. 
D uring  Ju ly  an d  A ugust ad d re ss  1546 W . 
51' P lace, L o s  A ngeles, Call. 259

G overnm ent positions a re  easy  to  get. 
My free  booklet X1105 te lls  how. W rite
today—Now. E a r l H opkins, W ash in g 
ton, D. C. 214

Salesm en A tten tio n —F o r a  specia l o r 
sideline, send fo r a  N o rth ey  re fr ig e ra to r 
ca ta lo g  No.12, 170 pages. I t  h a s  all k inds 
of re fr ig e ra to rs  fo r every  purpose an d  can 
be sold anyw here . W rite  today. N orthey  
M an u fac tu rin g  Co., W aterloo , Iow a. 258

W ill p ay  cash  fo r s to ck  of shoes and  
rubbers. A ddress M. J . O., care  T rad e s 
m an. 221

I  p ay  cash  fo r s tocks  o r p a r t  s tocks 
of m erchand ise . M ust be cheap . H . 
K aufe r, M ilw aukee, W is. 92

$10,000 s to ck  g en eral m erchand ise  fo r 
sale. Good business, good location, good 
reaso n s  fo r  selling. A barga in . A ddress 
a t  once, A. H . & M, H . B arnes , M eta- 
m ora, M ich. 236

F o r Sale—A good clean  s tock  of v a rie ty  
goods, invoicing  abou t $2,500. L ocated  in 
sou th ern  p a r t  of s ta te . Popu la tion  6,000. 
Shops em ploying ab o u t 1800 m en. A live 
tow n. Good reaso n s  fo r selling. A ddress 
S, care  M ichigan T radesm an .______ 222

A pprec iated  ad v ertis in g  is  th e  b est a d 
vertis ing . J u s t  to  convince you and  to  
g e t acqua in ted , I ’ll p r in t  yo u r a d v e r tis e 
m en t on 250 lead  pencils fo r $4; 500 fo r 
$6.75; 1,000 fo r $li.50 delivered. T he a d 
v e rtisem en t th a t  s tay s  is th e  a d v e r tis e 
m ent th a t  pays. B urton  i’. Osborne, 
C am den, N. Y. 310

M erchandise sale conductors.. A. E. 
G reene Co., 135 G rand R iver Ave., 
D etro it. A dvertis ing  fu rn ished  free. 
W rite  fo r da te , te rm s, etc. 549

Safes Opened—W . L. Slocum, safe  ex 
p e rt and  locksm ith . 97 M onroe Ave., 
G rand  R apids, Mich. 104

A uctioneers—W e have been closing out 
m erchand ise  s tocks  fo r years  all over th is  
coun try . I f  you w ish to  reduce o r close 
ou t, w rite  fo r a  d a te  to  m en w ho know 
how. A ddress F e rry  & C aukin, 440 South 
D earborn  St., Chicago, 111. 134

F o r Sale—One of th e  fre sh e s t s tocks 
of g roceries  in  M ichigan and  loca ted  in 
th e  b est tow n in th e  S ta te . F o r  fu r th e r  
p a rtic u la rs  a au ress  Lock Box 2043, N a sh 
ville, M ich. 976

C ash fo r you r business o r rea l e sta te . 
I  b rin g  b uyer an d  seller to g e th e r. No 
m a tte r  w here  located  if you w a n t to  buy, 
sell o r exchange a n y  k ind  of business or; 
p ro p e rty  an y w h ere  a t  a n y  price , address. 
F ra n k  P . C leveland, R eal E s ta te  E x p ert, 
1261 A dam s E x p ress  B uilding, Chicago, 
Illinois._________ 984

H E L P  W A N T E D .

W anted—T hree  salesm en  or sa le s 
lad ies fo r G rand R apids an d  ad jacen t 
te r r i to ry  to  call on th e  g rocery  trad e . 
H u stlin g  m en or w om en well recom 
m ended can fill th e  bill. A ddress U n it
ed G rocers Food P ro d u ct Co., 768 Je f-
fe rson Ave. W est , D e tro it.__________340

W an ted—E xperienced  sale_m en fo r a ll 
W es te rn  S ta tes , to  c a rry  a  com plete line 
of w om en’s, g irls ’ and  boys’ shoes in  
w elts  and  M cKays. T rad e  sized up from  
Chicago. T he  only line in th e  W est 
jobbed a t  fac to ry  prices. A ddress w ith  
re ference  and  experience. O’C onnor Shoe 
Co., 222 W est M onroe St., Chicago,
Illinois._______________________________341

W an ted—Girl c ig a r-m ak ers , bunch- 
b reak ers  and  rollers. Good w ages. F a c 
to ry  conditions finest in country . G. J . 
Johnson  C igar Co.. G rand R apids, Mich. 
______________________________________290

W an ted —Clerk fo r general s to re . M ust 
be sober and  in dustrious  a n d  hav e  som e 
prev ious experience. R eferences required . 
A ddress Store, c a re  T radesm an ._____ 242

Wan t  ads. continued on nex t page.

F in e  
H alf
to n e  
Plates 
of Fur
niture, 

[Catalogs 
Complete

T ra d es man
C o m  p a n y
En g'r ave rs
jxnd Printers
Grand R ap ids, Mich.

The Trade can Trust any promise made 
in the name of SAPOLIO; and, therefore, 
there need be no hesitation about stocking

SAPOLIO
It is boldly advertised, and 
will both sell and satisfy.

HAND SAPOLIO is a special teilet soap—superior to any other in countless ways—delicate 
enough for the baby's skin, and capable of removing any stain .'

Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per

4
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NEW YORK MARKET.

Special Features of the Grocery and 
Produce Trade.

New York, Aug. 12—L ast week . 
saw spot coffee about as nearly dead 
as anything can be and still live. The 
demand was practically entirely  ab
sent and the occasional o rder th a t 
was turned in was for the sm allest 
possible quantity. Prices were nom 
inal and if necessary to make a sale, 
some concession was pre tty  certain 
to be obtained. As long as the spec- 
ualtive coffee m arket is so “w obbly” 
as it has been for several days it 
seems alm ost certain that the spot 
article will mope. In store and afloat 
there are of Brazilian coffee, 2,217,- 
384 bags, against 2,183,515 bags at the 
same time last year. At the close 
Rio No. 7 in an invoice way m ight 
be quoted at 14c. Mild grades, in 
sym pathy with Brazil sorts, are ex
trem ely flat and tend to a lower level. 
Good Cucuta, lG'/sc.

Sugar keeps company with coffee 
in dulness. W here a m ost active de
mand w’as confidently looked for *he 
opposite occurs. W ithdraw als under 
previous contracts have beer, light 
and altogether the situation is, ap
parently, in favor of the buyer. Gener
al quotations for granulated is 5.15c.

There has been a steady run of 
small orders for tea, and in the ag
gregate the am ount m ust be quite 
satisfactory to sellers. Blacks of the 
cheaper and 'low er grades seem to 'b e  
selling more freely than the better 
varieties. New Pingsueys to arrive 
are held at 15c.

T he indications are th a t stocks of 
rice in hands of d istribu ters have been 
p re tty  well depleted and new stock 
is looked for w ith in terest, although 
it is not due for some little  time. 
Prices are well sustained and prim e 
to choice dom estic quoted at @
&HC-

N othing doing in the spice trade 
except the little everyday business 
usual to m idsumm er. W hile stocks 
are m oderate, there seems to  be 
enough to  m eet requirem ents and 
quotations show the same range as 
previously.

M olasses is dull and no changes 
are expected in this respect till next 
m onth. Stocks with d istributers 
are ra ther light and grocery grades are 
firm. Good to prime, 26 @ 34c. Sy
rups are steady.

In the canned goods d istrict a good 
many are still away and the m arket 
is dull and sluggish. Standard peas 
m ight move with a considerable de
gree of freedom  w'ere it not for the  
fact that “opposing sides” are unable 
to  agree on the satisfactory basis. 
W isconsin packers seem to be in clov
er. according to dispatches, as that 
S tate is about the only one show ing 
a satisfactory out-turn , and they are 
naturally  going to make the m ost of 
it. M aryland reports firmer feeling 
on future tom atoes. Some business 
in standard  th rees has been done at 
80c. T he demand is very m oderate, 
but packers are not eager to accept 
prevailing rates. New goods have 
changed hands to some extent a t acc 
f. o. b. Baltimore. Corn is quiet, but

holders are very firm and, in view of 
the alm ost inevitable sho rt pack, they 
will listen to  no m ore overtures for 
a lower rate. N. Y. S tate is quoted 
at 70@75c and Maine at 85@90c. 
O ther goods are m eeting with the 
usual dem and and prices are practical
ly unchanged.

B utter is firm and steady for top 
grades, with quotations practically the 
same as last week: Cream ery spec
ials, 26b£@27c; firsts, 25@26c; imi
tation, 23@23y2c; factory, 22@ 22^c. 
Cheese is unchanged at 15J^c for 
whole milk.

Eggs are firm with best W estern  
quoted at 24}^@26c. T he whole 
range is doing better than a week ago 
and supplies are not overbundant.

Gripsack Brigade.
Con Broene (P . Steketee & Sons), 

was seized w ith lum bago at Boyne 
City last T hursday and imm ediately 
went to  the  sanitarium  at Petoskey. 
H e has since returned to his home 
in this city and expects to be able 
to  resum e his visits to the trade in 
about a week.

G. K. Coffee has so far recovered 
from his recent injury to  his leg as 
to encourage him in the thought that 
he will be able to  Tesume his road 
w ork w ithin a week. H is friends, 
however, are urging him to remain 
at home tw o weeks longer—which, 
by the way, appears to  be good ad
vice under the circum stances.

Chas. G. Graham  (J. V. Farwell 
Co.), who has spent six weeks a t the  
Burleson Sanitarium  here, under

Aug. 14, 1912

going treatm ent for a serious ail
ment, has so far recovered as to  re
sume his visits* to  his custom ers. He 
will be accompanied for a couple of 
weeks by R. W . Geer, who is con
nected with the dress goods depart
m ent of the Farw ell house.

Lewis C. Bradford, aged 64 years, 
one of the best known traveling  sales
men in northern  Michigan, th irty  
years ago, died at his h6me in H ol
land Saturday night “Cass,” as he 
was m ore familiarly known, retired  
from the road a few years ago, and 
conducted a bowling alley in Holland. 
H is illness was of short duration, his 
death coming as a com plete surprise 
to his many friends. Mr. Bradford 
was a Mason, and a m em ber of the 
Knights of the Grip. T he funeral 
services were held at H olland T ues
day under Mlasonic auspices.

Ever notice how much m ore in ter
esting things are th at you do not un
derstand?

T ru th  may be stranger than fiction, 
but m agazine w riters find it less prof
itable.

B U SIN ESS CH AN CES.
F o r Sale Cheap—D rug  stock , show 

cases, shelving, fix tures, etc., in th e
grow ing c ity  of M uskegon. S tock  in 
voices over $1,500, p rice  only $1,250, do
ing good business. R en t only $20 a 
m onth, s team  heat. S tock  can  be re 
moved. Splendid chance  fo r som eone.
A ddress J . E . K raai, 122 P in e  S t., M us
kegon, M ichigan. 336

FOR SA LE—$1,500 DRUG STOCK, 
F IN E  SH A PE . TO W N  200. DOING
FA IR  BUSINESS’. $750, W IT H  FO U N 
TA IN  TH R O W N  IN  A F T E R  S E P T . 1st. 
W IL L  M AK E F IN E  S T A R T  FO R  SU B
URBAN STORE. A D D RESS DRUG 
SNAP, CARE TRADESM AN. 349

Are You a Progressive or a
Standpatter?

Are you as progressive and free from prejudice as the mother 
of this June bride? Or are you standing pat on a flour that 
was considered best before the advent of the PERFECTION 
mills with its marvelous equipment of new and modern flour 
making machinery ?

Read the experience of this June Bride and see i f  you wouldn’t  enjoy a sim ilar one.

Grand Rapids. Mich.. July 30. 1912.
Dear Sirs: Some time ago I wrote you asking for a sack of Perfection Flour which you gave to all June brides. I can

truly state that I was really pleased with the results I obtained in my baking. My mother always used--------flour at home.
but my bread is whiter and lighter than hers and to-day she has also ordered a sack of Perfection flour. I am now using my 
second sack and as long as I obtain such perfect results from your Perfection flour I will always use it. Yours truly.

Mrs. J. Ysscldyke. 1044 Lincoln Ave.

Get a sack of this modern flour and note the improvement in YOUR bread.

BE PROGRESSIVE!
■ A T ALL GROCERS

W A T S O N  H IG G IN S M IL LIN G  CO.
MAKERS



WHITE HOUSE
D W IN E U .V U G H T  CO. unni r I iMnipMi H >■■>■■ ii—Mà1

F ragr ant—Delicious 
Satisfactory

In «ad 3-lb.
sealed ün < 
Never sold

onlycans
bulk.mi mmI at

Judson Grocer Company
Distributors

Grand Rapids, M ich.

e Top-Notch Toast

Full of Nutriment, Crisp, Tasty, Nourishing— 
a whole wheat wafer that contains all the 
body-building material in the whole wheat grain 
prepared in a digestible form

If your customers like Shredded Wheat Biscuit 
they w ill like this delicious, crisp Shredded 
Wheat W afer.' It should be heated in the oven 
to restore crispness and served w ith butter, 
soft cheese, peanut butter or marmalades, De
licious for luncheon with hot cocoa, chocolate, 

malted milk or other beverages.

'Scade .O nly  by h h « |

The Shredded W heat Company

HE Toledo Computing Scale Company at this 

moment, are manufacturing their Cylinder 
or Barrel Shaped Scales under bond required by 

t)ie United States District Court, Northern Dis
trict of Illinois, to protect The Computing Scale 
Company of Dayton, Ohio, in its awarded title  
to the ownership of the patents, and claims for 
damages thereunder.

The patents held valid by this decision- are 
infringed by all manufacturers of Drum or Cylin
der Shaped Scales and the users of such scales 
are liable as well as the manufacturers.

The Computing Scale Co.,
Dayton, Ohio.

Such coffee as “WHITE HOUSE"—sure to please the 
most“fmniky” person-places the grocer handling it in the 
position where his trade will give HIM full credit for an 
obvious desire to “make good”—to do his part in bringing 
th*e breakfast table up to date with its really most impor
tant item—by supplying the best coffee, “ W H ITE  H O U S E /’

Distributed a t Wholesale by

Judson Grocer Co.
Grand Rapids, Mich.



Perfect
Comfort
For
T ender 
Feet

This is our com cure. A Goodyear welt made 
from the very best vici kid.

. . t t  represents all that good shoemaking can do in 
giving relief to the foot from corns, bunions, crossed 
toes and enlarged joints.

Rrndge, Kalmbach, Logie & Co., Ltd 
Grand Rapids, Mich.

WORK SHOES
There is no more profitable trade than the con

tinued patronage of laboring men.

You can win and hold this trade by stocking

ROUGE REX SHOES
They are made from tannages that resist hard 

service, and on lasts that a re , comfortable and of 
good appearance. See our samples before you order 
your fall stock. A card will bring our salesman 
with samples.

HIRTH-KRAUSE CO.
Hide to Shoe

Tanners and Shoe Manufacturers 
Grand Rapids, Mich.

JL  M ichigan
*  D a ir y m a n 's

FOR THE MAN
WHO WORKS

No. 2730
Black is 10 inches 

high at 
$2.60

No. 2770 
Tan is 12 inches 

high at 
$2.75

Full Double 
Soles

Solid as a 
Rock

Less 10% in 
10 days

Get Ready fo r  
Fall N ow

GRAND RAPIDS SHOE fc RUBBER CO.
THE MICHIGAN PEOPLE GRAND RAPIDS

W e want your 
order for

Lawn Mowers
for 1913

Michigan
Hardware Company

Exclusively W holesale

Ionia A v e . and Island S t. G R A N D  R A PID S; M ICH.


