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The Man W ho Fails

Let others sing to the hero who wins in the ceaseless fray,
Who, over the crushed and fallen, pursueth his upward way;
For him let them weave the laurel, to him be their paeon sung,
Whom the kindly fates have chosen, who are happy their love among; 
But mine be a different message, some soul in its stress to reach;
To bind, o’er the wound of failure, the balm of pitying speech;
To whisper, “Be up and doing, for courage at last prevails”—
I sing—who have supped with failure—I sing to the man who fails.

I know how the gray cloud darkens and mantles the soul in gloom;
I know how the spirit harkens to voices of doubt or of doom;
I know how the tempter mutters his terrible word, “Despair!”
But the heart has its secret chamber, and I know that our God is there. 
Our years are as moments only; our failures He counts as naught;
The stone that the builders rejected perchance is the one that He sought. 
Mayhap, in the ultimate judgment, the effort alone avails,
And the laurel of great achievement shall be for the man who fails.

We sow in the darkness only; but the Reaper shall reap in light;
And the day of His perfect glory shall tell of the deeds of the night.
We gather our gold and store it and the whisper is heard, “Success!” 
But, tell me, ye cold, white sleepers, what were an achievement less?
We struggle for fame, and win it; and lo! like a fleeting breath,
It is lost in the realm of silence, whose ruler and king is Death.
Where are the Norseland heroes, the ghosts of a housewife’s tales?
I sing—for the Father heeds him—I sing to the man who fails.

Oh, men, who are labelled “failures,” up, rise up! again and do! 
Somewhere in the world of action is room; there is room for you.
No failure was e’er recorded, in the annals of truthful men,
Except of the craven-hearted who fails nor attempts again.
The glory is in the doing and not in the trophy won;
The walls that are laid in darkness may laugh to the kiss of the sun.
Oh, weary and worn and stricken, oh, child of fate’s cruel gales!
I sing—that it haply may cheer him—I sing to the man who fails.

Alfred J. Waterhouse.
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W o r d e n  Q r o c e r  c o m p a n v  

The Prompt Shippers

Grand Rapids, Mich.

From any view point—commercial or domestic 
—there’s no other coffee on the market today SO 
sure to bring complete satisfaction to both seller 
and user. 25,000—and more—discriminating retail
ers say so.

W H IT E  H O U SE

F rag ran t—Delicious 
Satisfactory

d>
In 1 ,2, and 3-lb. 

sealed tin cans only. 
Never sold in bulk.

SUITS WHEN OTHERS DISAPPOINT

DW INELL-W RIGHT CO.
Boston and Chicago

Candy for Summer
COFFY TOFFY, KOKAYS, FUDGES, (10 kinds), LADY LIPS, 

BONNIE BUTTER BITES.

They won’t get soft or sticky. Sell all the time.
Ask us for samples or tell our salesman to show them to you. 
We make a specialty of this class of goods for Summer trade.

Putnam Factory, Nat. Candy Co., Inc.
Grand Rapids, Mich.

Distributors of J. Hungerford Smith's Soda Fountain Fruits and Syrups. 
Hires Syrup. Coco Cola and Lowney's Fountain Cocoa.

A Wilmarth Department Store

We make a specialty of complete and high grade 
department store outfits and our department store 
catalog, which is ready to mail, shows the very latest 
designs and up-to-date styles in show cases and wall 
fixtures.

A copy of this book will prove of interest to any 
merchant who contemplates changes in his store 
equipment. Write for a copy of catalog G-10.

WILMARTH SHOW CASE CO.
1542 Jefferson Avenue Grand Rapids, Michigan

Pittsburg Salesrooms, 406 House Bldg. Chicago Salesrooms, 233 W. Jackson Blvd.

Doiit forget to inciti«

Lautz S n o w  B o y  Washing Powder
v € e , B u ffa lo , N . Y .
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S PE C IA L  F E A T U R E S .
P age
2. B a n k r u p tc y  M a tte rs .
4. N e w s  of t h e  B u s in e s s  W o rld .
5. G ro c e ry  a n d  P ro d u c e  M a rk e t .
6. N ew  Y o rk  M a rk e t .
8. E d i to r ia l .

10. F in a n c ia l .
12. H a rd w a re .
14. D ry  G oods.
16. S h o e s .
18. W in d o w  T r im m in g .
20. W o m a n ’s  W o rld .
21 S o m e  S u m m e r  W o rr ie s .
22'. B u t te r ,  E g g s  a n d  P ro v is io n s .
24. T h e  C o m m e rc ia l  T r a v e le r .
26. D ru g s .
27. D ru g  P r ic e  C u r r e n t .
28. G ro c e ry  P r ic e  C u r r e n t .
30. S p e c ia l P r ic e  C u r r e n t .

POORLY PREPARED PACKAGE.
Much has been said uf bite relating 

t<> the manner in which farm produce 
is marketed, and still the story is not 
hall told. It is safe to sav that a large 
part of the inefficiency results through 
ignorance. This may lie easily re-
moved , at least in par t. A Iail broughl
a quantity <if blackh cr ri vs to market.
hcapei 1 in a great dis hpan. It is nccd-
less t<* say tliat. IlioIll'll 11(>t a single
berry had be eli seen ini any o f the stores
during; the Rèaso n, m > mere liant cared
to handle  such a pro position. The  lad
made the r<Hinds, eve il visiting the ho-
tels. It was all the way the same, t lue
merci iant re ali /ed his own (ippi irtunity.
as we:11 as w ishing to gain the good will
of a possihl e patron. l ie  candidly ex
plaine d the Sit llilt i< HI.. lending the lad
berry boxes, carrying tray and a bushel
i rate The next day the 1itiy and his
crew sallied1 forth w• ith tice new tray
and the gre;at pails \Vliich h; id done the
prévit ms ill -fated gathering . As soon
as they rea cited the la Hise the berries
were transf erred  to ,quart 1sixes. Just
how the merchant ;icci Hint ed for  the
muss) appe arance of' lile 1part o f  the
fruit picked1 into tin : great pails does
not cmne to light, hut tiney were  so
mud) 1 letter thn  nigh the co rrect transit
to til e storie that he probably torga ve
the defect in the hope to entirely ove r
come it later. T he  lad has learned quite 
a little in making his produce present
able and some day he is going to awaken 
to the fact that his frui t should be 
picked directly into the baskets in which 
it is to be marketed.

T ha t  produce is received at all in the 
poor prepara tion is responsible fo r  the 
fact tha t  it is so much abused. The  
butte r  may be much bette r made into 
prints and  neatly wrapped in prepared 
paper by the maker than by the m er
chant. who thus shrewdly strives to 
counteract  the shor tcomings  of the p ro 
ducer. Show how it should be done; 
and  demand excellence, as the only 
sure  means to secure it.

HUGGING TROUBLE 
A n o ted  financ ier once  said tha t  

“a bank  never  g e ts  to  be very  suc 
cessful unti l it ge ts  a P res id en t  who 
takes  it to  bed w ith  him ."  T h is  
s ta t e m e n t  sure ly  could  no t  m e a n  tha t  
lie m us t  th in k  a b o u t  it in his  sleep,  
d ream  abou t  it, o r  a t least  n o t  abou t

the h a r r a s s in g  featu res.  1 he m an  
who al low s  h im self  to walk  the  floor 
or to lie aw ake  n ig h ts  w o rry in g  over  
s o m e  pre sen t  or im pen d in g  t ro u b le  
is in a p o o r  condit ion ,  bo th  physically  
and m enta l ly ,  fo r decid ing  im p o r tan t  
quest ions.

W e  all know  the im p o r tan c e  of 
keep ing  the  physica l cond i t ion  tile 
best  poss ib le  d u r in g  an epidemic. 
S om e  of us a re  quite  cer ta in  that 
those  w h o  w orry  m os t  abou t  the  
p reva lence  of a disease  a re  the  most 
p rone  to co n t ra c t  it. Yet we act in 
an  equal ly  d a n g e r o u s  m a n n e r  it we 
al low ourse lves  to g e t  w ro u g h t  up 
over  som e  bus iness  m a t te r .

It is one  th ing  to  give ou r  m os t  
careful a t te n t io n  to  bus iness :  but th is  
does  not m ean  tha t  we acqui re  a 
r a r e - w o r n  exp re ss io n  in so doing. 
C lose  and cons tan t  superv is ion  
should  not develop  in to  an anx ie ty  
which d is tu rb s  rest. T h e  hear t,  the  
m o s t  essent ia l  of o rg an s ,  re s ts  abou t  
one third of its time. I i any th ing  
com es  up to d is tu rb  this  rest for any 
p ro t r ac te d  period  the  result is dis 
1st 1 ills

Jus t  how much  you or  I must rest 
o r  how  we shal l do  it depends  l a rg e 
ly upon the  individual . S om e  ot us 
may b u rn  the candle  a t  bo th  ends  and 
still seem ing ly  get a long  very well 
for  a time. Hut th is  can not c o n 
t inue indefinite ly.  \ \  hen we allow 
w o rry  to  com e in for a p a r t  oi the 
m enta l  force  th e re  is a -toll exac ted  
from tile physical as  well. I la rd  
w ork  and clo se  t h o u g h t  are  the  tools  
that carve success , but they  m u s t  not 
lie too  co n s tan t ly  em ployed .  Rest  
and fr eedom from w o rry  must  com e  
if we are  to  do o u r  best. Most  ol 
us have loads  enough  to  lug about 
w i th o u t  w e igh ing  ou rse lves  d ow n  
with pure  w orry .  \ \  ben t rouble  
conies,  m ee t  it squarely  and str ive  to 
t h ro w  it off. D o d g e  it, if you can, 
but do not em brace  it.

NATURE’S BALANCE
R u m o r  now com es  tha t  a m an  in 

V irg in ia  w an ts  to pu rch ase  a quan t i ty  
of hea l thy  spec im ens  of the  insec t  
kn o w n  to  science as C im ex  lactu l-  
a: ius, and  to  the  housew ife  as a n a m e  
unspeakab le .  T h i s  shou ld  be good  
news to  the  landlady,  w ho  can  th u s  
have  a pecun iary  inducem en t  in r id 
d ing  he r  ro o m s  of  verm in ,  w h ich  are  
w an ted ,  it is s ta ted ,  to  p rey  upon  an 
o rc h a rd  pest.

f ro m  1 hicago com es  a n o th e r  s to ry  
of the  p reva lence  of  the house  cen t i 
pede, a m e m b e r  ol the  same fam ily  
with the  p o isonous  cen t ipede  of the 
t rop ics  and equal ly  repuls ive  in a p 
pearance ,  if no t  in its work .  T he  
s team hea ted  bu i ld ings  offer it, as 
well  as o th e r  of the  low er  fo rm s  of 
an im al  life, the  en t i re  twelve  m o n th s  
o f  the y e a r  in w hich  to  work .  I he 
good  w ord  said  for it is th a t  it g r e e d 

ily devours the house fly. flea, m os
quito, moth, roach and other  small 
enemies of the home. YY hen these 
shall have been exterminated  it will 
be time to think about banishing the 
"skein centipede." as it is called from 
the innumerable thread-like and eas
ily detached legs.

These are but practical il lustrations 
of the line adjustability ot Nature's 
balance. The old rhyme of the "lit
th e  Ilei with  It.*>ser lie.is tui bite  it IS
no exag gera tii >n. \Ve bax e seen the
reign of in sec ts in the ascende n c y
th ro u g h the .Ie s t r u d im i  ni; the birds.
X o W < )ne in sect m u s t be p i t ted
against anothi.*r in the luiitile of the
m yriads . T h e sub ject is ;in in te r est-
i 111* oiic from the  J»radica l as well as
troni ili e scientif ic poin t o f view; and
we a re m ore and m o re inclinedi in
th ink  illiat n o th in g in n a tu re  was ere
a ted  listTessly. it is ou rs to s tr iv e to
preserv i ■ the equipoise  d esigiteli by
the t re a to r  ami t<i find 11ut tlie uses
of Mis Millest th ings . If the re
pul six e t imex. lias a co m m erc ia l val
lie, tliei e is n o re; [soil wt ty it sirou Id
be left to  aim oy w here  it lias no pos-
s i i l e  re ason  !o r  e x is tence If it can
not Ik am lih ila ted- -amd pos:sibly
should no t  Ik• g i •t it int 11 the  niche
of lit d it y .

The  1.umili \ men do not 1ike adulte ra-
tions, hut they are more  co ncerned i ) v e r
pure !a<bries tlilan o ver pure food. They
hold th cir N aliona 1 Associ ation in 1 >e-
troit tinis week . and1 are  going to di scuss
the que stion <if adulte ration of faibries.
At first glance one would say that <rottili
not aff'ect the 111 olr their business , but
it does make it glreut di ITe retire. The
Preside nt oi the Xew Vori; State  :\s so -
ciat ii hi says that patri no. blame the
laundriius win *11 t heir clo tiling cornes
home ;ill frayed out, am 1 expect[ the
laundry man to make good the loss, b u t  
the laundry men claim that when g a r 
ments are  not made of pure fabrics they 
will fall to pieces a f te r  one or two 
washings, and that the fault is with the 
inanu facturers . L he dyers and cleaners 
agree with the laundrymen, and they 
propose to unite and work  for the pas
sage o f  a bill that will be modeled a f te r  
the pure fod law.

Pres ident T a f t  has received from the 
Depar tment of Agricultural  a basket of 
American grown mangoes from one of 
the exper imental  trees in Florida. These 
trees were sent to the United States by 
Tata, the richest 1’arsee in India. There  
are  seven varieties and they were plant
ed in Florida and bore first in 1901. 
The orchard  is now promising and a f te r  
a decade of hard  work  very fine fruit  is 
obtained. One  o f  the five la rge m an
goes sent to Pres ident T a f t  weighed 
two pounds. Speciments of these m an
goes are  being tried in Cal ifornia.  T h e  
mango depends not so much on the soil 
for its growth  as on climate and rain

fall. The particular tree from which 
the Taft mangoes were taken has been 
sprayed and cared for until it is a fine 
specimen, never having less than forty 
of its fruit since it began to bear.

T he  c o m m o n  drinking cup is shunned 
by many. In  some states there  is a law 
prohibi ting a public dr inking cup at any 
tank of ice water or fountain, in such 
states the street founta ins  are  equipped 
with “bubblers” where  one may slake 
his thirst and  not be contaminated.  E x 
perienced travele rs  nowadays carry 
their own drinking cups with them and 
use tio others. Now it is suspected that 
the public founta in  is bad for horses. 
In Manhattan last year 6.000 horses 
died f rom glanders  and o ther com 
municable diseases, and it is believed 
that many caught deadly germs trout 
the water ing trough. I lie Bureau ol 
Muncipal Research is to make  an in 
ves t iga t ion  of tile public w a u  ring places
bn- M a ribattiail’s 90,0110 hui ■scs nnl it

mav hi • neces sary sonn fur i very driver
to carr v a pail along ifor his lu >rst‘s-

The other day a in >t< >ri( >u dm pii f ter

Who g; tv.c Ileir name a:s Mrs. Niolii.u Pay,
was a:i| rested in a Roc•bester de■pai•tnient

store, and 1large <ju;iintitie.-i l >f st. den
guilds fi »und in he r  pi issessii 111. S!ie had
a n at ii mal reputati 'm and w a s 1<i\* >wn
tu the P1 'lice of every city ii i b ve 1uni ted

States. The woman was rei eas ed on

Sr,mi b¡ail, and has h .r feite ,1 it 1iy not
appear ing in police c041 rt. lbur liberty
did in i4 cost her mac h. and IK>\\ she is
ready to st; irt "tit :.{gain < >n a simp-
li it ing tour. Bail of $580 Seelll:s very

small foe a woman 'ivitll SIitch a police

record as sh e is allea;ed t" hav e had.

1 am us Bue hanan Bi a.iy ci >nside rs that
an apipetite is wor th $220,000 and lias
therehore d, mated that sotin tn John
Hopkins  lb ispital ini Bait im< ■re. For
six m i mills Mr. Brat ly had inuen living
mi milk toas t. but aftter an op.uratioii in
the In ispital he was ;able tl ie <i.tll er day
t<* eat a heat■tv dinnei* and r■eli:sll 1it lie
is no b nigei- a 'dysptrptie aind th e bus-

p i tal is $220,000 ahead for th; it lreason.

" I n life." said W ilhe lm )Tl 11 urn-
1»..lilt. “ it is w o r th y of spe!ciail r em a rk
th a t  ’when we are n o t  t:oo anx ious
a b o u t  h ap p in e ss  and unhappiness ,  but 
devo te  o u rse lves  to  the  s t r ic t  and  u n 
sp a r in g  p e r fo r m a n c e  of du ty ,  then  
h ap p in e ss  com es  of itself-—nay, even 
sp r ings  front the  m ids t  of a life of 
t ro u b les  and anx ie t ies  and priva-
t i • i l l s . "

Gen. William Hull  was Governor of 
Michigan te rr i to ry  from 1805 to 1814, 
and loo years  ago last Fr iday  su rren 
dered Detroit to the British. T h a t  city 
a few weeks ago celebrated its found 
ing by Cadillac, but no mention is made  
o f  anv celebration Friday. Queer, isn’t 
it, how some events are  recalled and 
others  fo rgotten  ?



ami he was adjudged bankrupt by 
Judge Sessions and the matter re
ferred to Referee Wicks. An order 
was made by the referee calling the 
first meeting of creditors to be held 
at his office on September 16, for the 
purpose of electing a trustee, if de
sired, proving claims, examining the 
bankrupt, etc. J he bankrupt's sched
ules show no assets not claimed to 
be. exempt. The following creditors, 
all unsecured, are scheduled:
Martin Decker ......................... $ §4 37
J. Den Herder & Co................... 24.73
Sle£e,s ......................................... 11.00
South End Mercantile Co.........  32.08
M. N. Parris .............................  18.70
Brummeler-VanStrien Co.........  13.8G
1. R. Donovan Co.....................  8.00
Dr. S. P. Tuttle .........................  7 00
Dr. G. A. Easton .....................  17.00
Dr W. F. Birss .......................... 3.00
Dr. H. C. Wolfe .......................  3 50
Dr. Leon Stebbins ...................  2 00
Star Coal Co................................. l.oo
St. Mary’s Hospital ................ 5.20
Mr. Fowler .................................  750

Two Sidelights on Union Graft
Ann Arbor, Aug. 20—Henry Keat

ing, formerly business agent of the 
Iron Molders' union, of this city, has 
been arraigned on a charge of em
bezzlement of $250 in funds of the 
union, and bound over to the Circuit 
Court.

Keating was arrested in Chicago by 
Deputy Sheriff Eldert. Local officials 
have been working on the case for a 
year, and learned of Keating’s where
abouts a day or two ago. Keating 
engineered a strike of the iron ntold- 
ers of a local plant about a year ago, 
and a dozen of them went out. Keat
ing is alleged to have drawn strike 
benefits from the national organiza
tion for 20 men, pocketing the differ
ence. International President Martin 
Shenanski, of Detroit, head of the 
molders’ union, went to Chicago and 
engineered the arrest.

The above item substantiates the 
position the Tradesman has always 
taken that strikes undertaken by 
union men are conducted solely for

U. C. T . Picnic Committee
P. Damstra E. A. Bottje J .  A. Keane, Chairman Wm. Lovelace R. J . Ellwanger

Proceedings in Western District of 
Michigan.

August 14—In the matter of Man
istee Watch Co., bankrupt, of Man
istee, an order was made confirming 
the trustee’s report of sale of the 
personal property assets to Samuel 
Winternitz & Co., of Chicago, for 
$4,050, and rejecting the offer of Geo. 
A. Hart, of Manistee, in the sum of 
$4,050 for the real property.

In the matter of Simon Dosie, 
bankrupt, of Boyne City, an order 
was made confirming the trustee’s 
report of sale of the stock and fix
tures to Harold Goldstrom, of Bay 
City, for $5,'800.

In the matter of James W. Mur- 
taugh, bankrupt, formerly merchant 
at Wyman, the final report and ac
count of Gerrit J. Wissink, trustee, 
was filed and an order made by the 
referee calling a final meeting of 
creditors to be held at his office on 
September 11, to consider such re
port, pass upon the petitions for al
lowance of attorney fees and ex
pensed, and for the purpose of de
claring a final dividend to creditors.
(. reditors have also been directed to 
show cause, if any they have, why a 
certificate recommending the bank
rupt’s discharge should not be made 
by the referee.

August 15—In the matter of the 
Brink Shoe Store, bankrupt, of Grand' 
Rapids, an order was made confirm
ing the report of sale made by Albert 
A. Frey, receiver, of the entire as
sets of said estate, excepting the ac
counts receivable, for the sum of 
$1,230, to William Vander Mass and 
Joseph Stevens.

August 17—In the matter of Abdul
lah E. Dass, bankrupt, formerly at 
1156 South Division street, a hearing 
was had on the offer of $500 made by 
A. B. Storrs, of Coopersville, for the 
stock and fixtures in this matter, in
cluding the bankrupt’s exemptions, 
and no cause being shown to the con
trary by creditors, an order was made 
authorizing and confirming such sale.

August 20—In the matter of Meade 
Brothers, bankrupts, formerly mer
chants on Canal street, Grand Rapids, 
the trustee, Don E. Minor, filed his 
supplemental final report and ac
count, and an order was made closing 
the estate and discharging the trus
tee. No cause to the contrary hav
ing been shown by creditors, a cer
tificate was made by the referee rec
ommending to the court that the 
bankrupts receive their discharge.

In the matter of Philip Orwant, 
bankrupt, of Grand Rapids, an order 
was made by the referee calling the 
first meeting of creditors to be held 
at his office on September 16, for the 
purpose of electing a trustee, prov
ing claims, examining the bankrupt, 
etc.

In the matter of Neil Wilder, bank
rupt, of Grand Rapids, an order was 
made by the referee calling the first 
meeting of creditors to be held at his 
office on September 13, for the pur
pose of electing a trustee, proving 
claims, examination of the bankrupt, 
etc.

A voluntary petition was filed by 
Charles Edinger, of Grand Rapids,

Duke Van Dyke .......................  3.00
Wm. Connelly ...........................  3.50

$226.03
In the matter of Floyd Donaldson, 

bankrupt, of Grand Rapids, an order 
was made by the referee calling the 
first meeting of creditors to be held 
at his office, on September 13, for 
the purpose of electing a trustee, if 
desired, proving claims, examining 
the bankrupt, etc.

Do You Know These People?
The Harmony Talking Machine 

Company, of Chicago, are presenting 
a proposition to a number of mer
chants throughout the East which 
comprehends the merchant purchas
ing a number of talking machine re
cords, with the understanding that a 
talking machine is to be given to 
them free. We would like to hear 
from any of our subscribers who have 
done business with this company, 
with full particulars as to whether 
their proposition proves satisfactory 
or not.

A sucker is indispensable to a 
pump, whether for raising water or 
money.

the graft there is in them for the 
strike manager. In no case has there 
been a union strike in Michigan for 
the past ten years that there has not 
been more or less graft connected 
therewith. At the time of the team
sters’ strike in Grand Rapids some 
years ago, the notorious Shea—who 
is now serving a life sentence for the 
murder of his wife—placed numerous 
ficticious names on the membership 
list of the teamsters’ union and drew 
strike benefits therefor. When he 
failed to find the men whose names 
were placed on the list he naturally 
pocketed the boodle. The recent fur
niture strike in Grand Rapids was one 
of the greatest exhibitions of graft 
ever conducted in this country. Mac- 
barland waxed fat over his ill-gotten 
gains and took his family on a trip 
to Europe, traveling first class, stop
ping at the best hotels and spending 
money with a lavish hand. How long 
union men will continue to be made 
dupes of by venal and unscrupulous 
leaders remain to be seen.

Lansing, Aug. 17 — Claiming to 
represent the American Federation of 
Labor, C. C. Fitzgerald is alleged to

have obtained subscriptions aggregat
ing over $4,000 from local merchants, 
bitzgerald was arrested in Grand 
Rapids briday night and returned to 
Lansing Saturday. Other prosecu
tions will follow an investigation 
being made by Prosecuting Attorney 
Hayden.

This alleged misrepresentation was 
disclosed a few days ago when local 
labor leaders went to Lansing mer
chants asking subscriptions with 
which to carry out their Labor Day 
celebration. These were told that 
only a few days previous local mer
chants had each contributed from 
$10 to $15. Upon investigation it was 
learned that no solicitors had been 
authorized by the labor council.

bitzgerald’s plan was to go to mer
chants asking that they advertise on 
a large placard, thousand of which 
were to be circulated about the city, 
bor advertising on this card $15 was 
charged, bitzgerald claiming, it is 
alleged that the funds were to go 
towards the maintenance of organiz
ed labor.

It is also claimed that a letter sup
porting Fitzgerald's game and pur
porting to have been signed by local 
merchants and manufacturers was a 
forgery.

This illustrates the favorite prac
tice of the union men. One set of 
union swindlers goes ahead and col
lects money and another set comes 
along and takes what is left. These 
contributions are always exacted un
der the exhibition of the club. The 
man who is asked to contribute is 
told that if he does not do so he will 
be boycotted; that his name will be 
placed on a list in union headquarters 
headed “Unfriendly to Labor.” This 
sort of argument usually works and 
the victim gives up, only to find, later 
on, that he has been swindled by an 
arrant demagogue.

The telephone has been put to many 
uses, but perhaps its employment to en
able those who cannot attend church 
service on account of infirmity or other 
causes, to listen to the sermon, prayers 
and singing is among its most beneficial 
services. Recently, in Los Angeles, the 
telephone company installed telephones 
for the use of hospital patients, so that 
they could hear a celebrated clergyman 
preach and also to hear some excellent 
music. The hospital was three miles 
distant and every word was distinctly 
heard, and while listening to the con
gregation singing a familiar hymn sev
eral of the patients joined in the sing
ing. The preacher’s inspiring text was:
“I will instrust thee and teach thee in 
the way which thou shalt go ; I will guide 
thee with mine eye.”

A telephone is worth while only 
when the subscriber gets service.
I hat’s the way the average person 
regards a store.

He who laughs last may laugh best, 
but it is well to smile all the time.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one tha t complies with the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & R ichardson Co. 
Burlington, Vt.
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O ld est, L a rg est an d  S tr o n g e s t  
W h o le s a le  G r o c e r y  H o u se  

In  W e s te r n  M ich ig a n

■ E take pleasure in announcing to the trade th a t at a special meeting of the stock
holders of this company, held August 16, it  was decided to increase the capital 

stock from $300,000 to $600,000 and enlarge the Board of Directors from nine to fourteen

The stockholders of the Lemon & Wheeler Company met the same day and ratified 
the consolidation of th a t corporation with this company.

The directors elected are as follows:

President — Guy W. Rouse 
Chairman of Board—N. Fred A very
Vice Presidents—E. D. Winchester, S. A. Sears, T. J. Barker 
Secretary—H. P. Winchester 
Treasurer—R. J. Prendergast

W ith enlarged capital, increased office and traveling forces, extended floor space and 
the adoption of the most modern methods known to the wholesale grocery business, we 
are in a position to meet the requirements of our customers and the customers of the 
Lemon & Wheeler Company more promptly, more efficiently and more economically than 
ever before. We w ant every customer of both houses to feel th a t the consolidation is in 
his interest, as well as our own, and actual experience will demonstrate the tru th  of 
this statement.

We thank the retail trade for the generous patronage accorded us in the past and 
bespeak for the continued confidence and co-operation of our patrons.

members.

N. Fred A very
B. R. Barber 
Terry J. Barker
C. V. Ganson 
Chas. W. Garfield 
Wm. H. Gay
R. J . Prendergast

Chas. F. Rood 
Guy W. Rouse 
S. A. Sears 
H. A. Thornton 
Dudley E. W aters 
E. D. Winchester 
H. P. Winchester

The directors have elected the following officers:

^Vqrden Q rocer Company
G R A N D  RAPIDS

T H E  PROM PT SHIPPERS
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Movements of Merchants.
Reed City—Mrs. Peter Kramer has 

opened a bazaar store here.
Rvart—Mrs. L. H. Brooks will open 

a bazaar store here Sept. 1.
Constantine—Mrs. L. A. Allison has 

removed her millinery stock from 
Mendon here.

Marshall—R. E. Shear, recently of 
Grand Rapids, will open a bazaar 
store here Sept. 15.

Midland—Fire damaged the clothing 
stock of G. W. O’Neil to the extent of 
about $1,200 Aug. 19.

Daggett — The Daggett State Bank 
has been organized with an authorized 
capital stock of $20,000.

Eaton Rapids—A. M. Smith & Co. 
have closed their branch butter and egg 
station at Vermontville.

South Haven—D. A. Young has sold 
nis grocery stock to C. L. Miner, who 
ivill take possession Sept. 2.

Bancroft—E. P. Sherman has sold 
his hardware stock to Fred Love, who 
vill take possession Oct. 1.

Negaunee—George H-. Bell will en- 
gage in the shoe and men’s furnishing 
business here about Sept. 1.

St. Johns—Miss Lena Cushman has 
closed out her stock of millinery and 
returned to her home in Lansing.

Harvard—W. J. Barnum is now man
ager of the general store here owned by 
Howard Morley of Cedar Springs.

Port Huron—Janies A. Muir has been 
apointed receiver for the John C.
O Brien bankrupt stock of dry goods.

Bay C ity—Frank Sebasta has open
ed a men’s furnishing goods store at 
the corner of Columbus and Washing
ton avenues.

Nashville—O. M. McLaughlin has 
sold his stock of implements to 
Charles Gutchess, who will continue 
the business.

Evart—The Postal Hardware Co. 
has taken over the stock of the Econ
omy Hardware Co. and consolidated 
it with its own.

Highland Park—M. A. Asher has 
opened a ready-to-wear clothing store 
for women, children and men, at 2675 
Woodward avenue.

Cheyboygan—Frank Marx has sold 
his grocery stock to James Cousi- 
neau, who will continue the business 
at the same location.

Leland—The receiver for the bank
rupt stock of general merchandise of 
Hinshaw & Son has appointed S. W. 
Porter to close it out.

Oak Hill—The general merchandise 
stock of William H. McFadzen was 
damaged by fire August 19 to the 
extent of about $2,000.

Three Rivers—J. W. Bullock has pur
chased the J. E. Slote & Co. harness and 
implement stock and will continue the 
business at the same location.

Brookfield—A. Krebs has sold his 
stock of general merchandise to W. 
H. Watkins, formerly of Port Huron, 
who will continue the business.

Clare C. C. Harris and Thomas 
Hirt have formed a copartnership and 
engaged in the hardware busoness 
under the style of Harris & Hirt.

St. Johns—The bankrupt stock of 
bazaar goods, fixtures and furniture, 
of Charles T. Walsh has been ordered 
sold August 26 by the U. S. Court.

Caro—Fred Luckhard has sold his 
grocery stock to Frank Carson, re
cently buyer for the Caro Elevator 
Co., who will continue the business.

Menomie—Fire originating from 
spontaneous combustion damaged the 
hardware stock of William Simpson 
to the extent of about $1,000 Aug. 16.

Big Rapids—Alexander C. Young is 
closing out his stock of shoes and will 
represent the Frederick W. Mayer Shoe 
Co., of Milwaukee, as traveling sales- 
man.

Zeeland—The J. Van Den Bosch 
Co. has changed its name to the 
Rief-Van Den Bosch Co. and increas
ed its capital stock from $10,000 to 
$ 20,000.

Memphis — The Memphis Elevator 
Co. has been organized with an author
ized capital stock of $10,000, all of 
which has been subscribed and paid in 
in cash.

North Branch—R. E. Hossack has 
sold his hardware stock to F. C. 
Kennedy, recently of Detroit, who 
will continue the business at the same 
location.

Hopkins — Frank J. Kemano has 
purchased the Lovall Bros, grocery 
stock and has removed if from the 
west side to the corner of Water and 
Main streets.

Detroit—The Mogul Overall Supply 
Co. has engaged in business with an au
thorized capital stock of $2,000, of which 
$1,000 has been subscribed and $500 
paid in in cash.

Calumet — The Italian Co-operative 
Store Co. has been organized to engage 
in the retail mercantile business. The 
capital stock is $10,000, of which $320 
has been paid in.

Nashville—William Kocker, senior 
member of the dry goods firm of 
Kocker Bros., died at his home, 
August 17, of Bright’s disease, He 
was 70 years of age.

Bay City—The People’s Co-Operative 
Co. has taken over the grocery stock 

•of the People’s Department Store, at 
Fourth and Water streets, and will con
solidate it with its own.

Boyne City—Owen McMahon and 
Edward W. Riggs have formed a co
partnership and purchased the C. E. 
Chase cigar and tobacco stock and 
will continue the business.

Saginaw—G. Estabrooks & Co. have 
sold their stock of clothing to Fred A. 
and G. J. Brenner, who have formed a 
copartnership and will continue the 
business under the style of Brenner & 
Brenner.

Owosso — Mrs. L. A. Raymond, 
formerly of Lansing, has leased a 
store building at 909 West Main street, 
which she will occupy with a stock of 
groceries, baked goods and con
fectionery.

Grawn—D. W. Reynolds & Son form
erly engaged in trade here, but for some 
years engaged in the grocery business 
at Grand Rapids, will open a grocery 
store and meat market here in about 
two weeks.

Cadillac—S. Present & Co. are clos
ing out their stock of dry goods, cloth
ing and shoes and will retire from 
business, having conducted a store at 
the same location for the past seven
teen years.

Detroit—The F. B. Ensley Stove & 
Supply Co., recently organized with an 
authorized capital stock of $10,000, has 
purchased the hardware stock and store 
building of Peck Bros., at 2041 Wood
ward avenue.

Lansing—The Jury-Rowe Co. has 
been incorporated to deal in furniture 
and general house furnishings, with 
an authorized capital stock of $30,000; 
all of which has been subscribed $20,- 
000 being paid in in cash.

Houghton—Joseph Seidentield, who 
recently closed out his stock of cloth
ing, has leased a store building on 
Sheldon street, where he will reim- 
bark in the clothing business under 
the style of the Seidentield Clothing 
Co.

Detroit—Steinberg Brothers have en
gaged in business to buy and sell cloth
ing, dry goods, men’s and ladies’ fur
nishing goods at retail, with an author
ized capitalization of $1,000, all of 
which has been subscribed and paid in 
in cash.

Flint—George M. Bushnell, who for 
20 years was engaged in the book and 
stationery business in this city, is dead 
at the age of 77 years. Since his 
retirement from business he had 
served several terms as supervisor of 
the Second ward.

Detroit—The Grand Union Tea Co. 
has taken over the stock of the Re
liable Tea Co., at 9l' Gratiot avenue, 
and will consolidate it with its own.

Coldwater—The Southern Michigan 
Packing Co. will engage in the meat 
business here about Sept. 1 under the 
management of Lane Brown.

Bessemer—The La Blonde Dry Goods 
Co. has merged its business into a stock 
company under the style of the Philip 
J. La Blonde Company, for the purpos.e 
of carrying on a general mercantile 
business dry goods, ladies’ furnishings, 
millinery and other merchandise, with 
an authorized capital stock of $5,750, all 
of which has been subscribed and paid 
in in property.

Remus—Editor Briggs, of the Re
mus Index, has the newspaper busi
ness down as near pat as anyone. In 
addition to his newspaper business 
Mr. Briggs is a furniture dealer and 
undertaker. If the “happy couples” 
fail to buy their furniture from him, 
it is a cinch they don’t get any write
up in the Index. If any subscriber

dies, owing money on subscription, all 
r- •igg's has to do is to include the 

amount in his item for funeral expen
ses, and the money is his.

Manufacturing Matters. 
Detroit—Edgar’s Sugar House has 

increased its capital stock from $100 - 
000 to $200,000.

D ertoit-T he Union Brass works 
has increased its capital stock from 
$30,000 to $70,000.

Saginaw The Koenitzer Tanning 
Co. has increased its capital stock 
trom $200,000 to $325,000.

Shelby—C. L. Eesley, recently of Leb
anon. Ohio, has purchased the Shelby 
Roller Mills and taken possession.

Detroit—The Sieder Manufacturing 
Co., tent manufacturer, has increased 
its capital stock from $20,000 to $100 - 
000.

Coldwater—The Boucher & Coff
man Auto Co. has been incorporated 
with an authorized capital stock of 
•$2,000, all of which has been sub
scribed and paid in in cash.

Detroit—The Superior Candy Manu
facturing Co. has been organized with 
an authorized capital stock of $10 000 
of which $6,500 has been subscribed’ 
$3,000 being paid in in cash and $3,500 
in property.

Edmore-L. Barber & Co. has engaged 
in the creamery and produce business 
and will also deal in groceries, food 
products and other goods for domestic 
and personal use. The.company has an 
authorized capital stock of $15,000 of 
which $11,300 has been subscribed, 
$3,800 being paid in in cash and $7,500 
in property.

Owosso — The Owosso Creamery 
Co has been incorporated with an 
authorized capital stock of $30,000 
common and $30,000 preferred ’ of 
which $51,500 has been subscribed, 
$1,500 being paid in in cash and $50,- 
000 in property.

St. Joseph—The Wizard Manufac
turing Co. has been incorporated to 
manufacture and deal in gas engines 
and attachments, with an authorized 
capital stock of $100,000, all of which 
has been subscribed, $200 being paid 
in in cash and $99,800 in property.

Battle Creek—The steam engine 
Plants of the M. Rumley Co. are to be 
moved to this city from Laporte and 
Richmond, Ind., and the working 
force of the plant here will be increas
ed from 800 to 1,500 men. A large 
boiler shop is to be erected and all 
the steam engines to be used by the 
company will be manufactured here.

Detroit Checks in payment of four 
dividends on the company’s preferred 
stock have just been sent out by the 
Michigan Copper & Brass company 
of this city. The payments reimburse 
owners of the cumulative preferred 
stock for all dividends which have 
been passed by reason of dividend 
payments made at a rate lower than 
that fixed as the regular rate on the 
stock. The company rounds out five 
years of existence this week. It was 
established in 1907. Owing to the 
panic conditions of that year, which 
caused declines in price of raw mate
rial and the losses from other sources 
that attend the inauguration of a new 
industry, the company paid no divi
dends during the first two years of 
its existence.
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The Produce Market.
Apples — Red Astrachan and Dutch

ess command $3.50 per bbl.
Apricots—California, $1 per box. 
Bananas—$3.75 per 100 lbs.
Beets—75c per bu.
Blackberries—$2 per 16 qt. crate.
Butter—The demand is of a good size 

for both storage and immediate con
sumption. Storage people state that 
while there is hardly as much butter 
in storage at the present time as in 1911 
there is more being stored during the 
present month than in past years. The 
quality of most receipts has been very 
good, this season, and has increased 
outside demands. Creamery extras are 
now held at 26'/k in tubs and 27^@  
2$l/ 2c in prints. Local dealers pay 20c 
for No. 1 dairy grades and 17c for 
packing stock.

Cabbage—$1.85 per crate.
Carrots—20c per doz. bunches.. 
Cucumbers—30c per doz. for hot 

house.
Eggs—The receipts continue very 

light and do not promise to increase 
for a few days. Present quotations will 
likely remain about unchanged in the 
immediate future. The quality of the 
eggs now arriving is exceptionally good 
for the season. Dealers are paying 17c, 
loss off.

Green Onions—12c per doz. for 
Evergreen and 15c for Silver Skins. 

Green Peppers—$1.50 per bu. 
Honey—18c per lb. for white clov. 

er and 17c for dark.
Lemons—California and Messina 

have declined to $5.25 per box.
Lettuce—Leaf, 65c per bu.; head, 

90c per bu.
Musk Melon—Osage from Benton 

Harbor district, $1.75 per crate for 
large and $1.50 for medium; Nevada 
Rockyfords, $2.25 for 54s and $2.75 
for 45s and 36s.

Onions—Yellow Texas Bermudas 
command $1 per crate. Spanish are 
in fair demand at $1.75 per crate. 
Louisville are now in market and 
find ready sale On the basis of $1.25 
per 65 lb. sack.

Oranges—$4.25@450 for Valencias. 
Peaches—Elbertas from Arkansas, 

are sold at $1.75@2 per bu. Six bas
ket crates command $1.75. Home grown 
are beginning to come in.

pears—$1.75 per bu. for sugar and 
$2.25 per crate for California Bartletts. 

p eas—$1.50 per bu. for Telephones. 
Pieplant—85c per 40 lb. box for 

home grown.
Plums— California, $1.50@1.65 per 

box; $1.85 per bu. for home Burbanks 
and $2 for Guiis.

Potatoes—85c per bushel.
Poultry—Local dealers pay 12c for 

broilers; 10c for fowls; 5c for old 
roosters; 7c for geese; 8c for ducks;

10c for turkeys. These prices are 
for live-weight. Dressed are 2c 
higher.

Spinach—75c per bu.
Tomatoes—Four basket crates, 85c;.

8 lb. basket of home grown hot house, 
50c. Garden stock, $1 per l/  bu. bas
ket.

Veal—5@llc, according to the 
quality.

Watermelons—Missouri1 stock is In 
strong demand at $2.50 per bbl. of 10.

Wax Beans—$1 per bu. for home 
grown.

Whortleberries—$1.65 per crate of 
16 qts.

Capital Increased and New Officers 
Elected.

At the special meeting of the stock
holders of the Worden Grocer Co., 
held last Friday, the capital stock 
was increased from $100,000 common 
and $200,000 preferred to $200,000 
common and $400,000 preferred and 
the following directors were elected: 

N. Fred Avery, B. R. Barber, Terry 
J. Barker, C. V. Ganson, Chas. W. 
Garfield, Wm H Gay, R. J. Prender- 
gast, Chas. F Rood, Guy W. Rouse, 
S. A. Sears, H. A Thornton, Dudley 
E. Waters, E. D. Winchester, H. P. 
Winchester.

The directors subsequently elected 
the following officers:

President—Guy W. Rouse.
Chairman of Board—N. Fred Av

ery.
Vice-Presidents—E. D. Winchester, 

S. A. Sears, Burton R. Barber. 
Secretary—H P. Winchester. 
Treasurer—R. J. Prendergast.
The stockholders of the Lemon & 

Wheeler Company met the same day 
and ratified the consolidation of that 
corporation with the Worden Grocer 
Co.

E. S. Roe (Buchanan) and F. M. 
Witbeck (Lansing), President and 
Secretary of the Michigan Federation 
of Retail Merchants, are in the city 
to-day arranging for the first annual 
convention of that organization, to 
be held here September 17, 18 and 19.

The name T. J. Barker, given as one 
of the Vice-Presidents of the Worden 
Grocer Co. in their page advertisement 
on page three of this issue, should be 
Burton R. Barber, of Kalamazoo.

A rolling stone gathers no moss, 
but he who sitteth too long weareth 
holes in his trousers.

Any landlubber may drift with the 
tide, but it requires a sailor to go 
against the wind.

By performing an autopsy a doc
tor hopes to secure inside informa
tion.

The Grocery Market.
Sugar—Raws are unchanged. Re

fined is about 5 points lower than a week 
ago, but the decline is more in name 
than reality. The demand for sugar is 
only fair, but should improve from now 
on. Prices of the past week are more 
than a cent lower than quotations of a 
year ago and with all points in the West 
offering new beet and with the large 
yield of cane in Cuba, it would seem 
that there is little reason to expect 
higher prices.

Tea—Prices hold firm but the general 
market is dull. Sales are being made 
in this country on a lower basis than in 
the primary markets. New crop Japans 
are not entirely satisfactory and the 
old styles are still being sought in some 
quarters. They are generally hand 
made and are considered better, where
as the new styles are machine made and 
not equal in style. Formosa Oolongs 
show an advance of about 2c. The new 
crop is not entirely satisfactory in qual
ity, owing to the excessive rains. China 
Greens are rated fully 3c above last year, 
with a strong and active market. Late 
arrivals of Ceylons are poor in quality.

Coffee—All grades of Rio and Santos 
are easier and the present market is in 
buyer’s favor, though this has not in
spired any special demand. Specula
tion is the only reason holders of coffee 
are willing to admit exists for the de
cline. Mild grades have now shared in 
the decline and are a small fraction 
easier. Java and Mocha unchanged and 
quiet.

Canned Fruits—Apples also are un
changed, but advices from the growing 
and packing sections tell of one of the 
largest crops in recent years. Prices 
have not felt the effect of this as yet. 
California canned goods show no change 
and there is practically no new business 
from first hands. Supplies of Hawaiian 
pineapples are said to be small and it 
will be quite a while before the new 
pack will be available, which may mean 
a shortage.

Canned Vegetables — Tomatoes are 
lower, on account of arrivals of new 
pack. Corn is only in fair demand and 
if the pack is only of average size 
during the present season, prices are 
sure not to be any higher, which will 
mean low prices for another season. It 
is said that the packers will pack a bet
ter grade of corn than last season, which 
may increase the demand to some ex
tent. Peas are unchanged.

Dried Fruits—All varieties are very 
dull and, with the exception of peaches, 
the market is in buyer’s favor on every
thing. Peaches show no particular de
mand, but the market is firmer than it 
was a short time ago.

Starch—Bulk and Best packages 
have advanced 10c per 100 lbs.

Olives—Some of the leading importers 
of this fruit state that the crop will be 
almost a total failure and that prices 
in the future are sure to be higher. The 
demand continues very active and prices 
on spot stocks are reasonable.

Rice—Stocks in wholesalers hands are 
limited. Reports from the South state 
that the crop movement is backward and 
that the river rice will be a small yield 
on account of the floods.

Cheese—The consumptive demand is 
light, and the current receipts are con
siderably under normal. The quality of

the cheese arriving is fully up to stand
ard and the ruling high prices are no 
doubt responsible for the light demand. 
The bulk of the receipts are going into 
cold storage.

Fish—Cod, hake and haddock are un
changed and quiet. Domestic and im
ported sardines are unchanged and in 
fair demand. No prices have as yet 
been named on new Alaska salmon, but 
the market on spot goods is decidedly 
in buyers’ favor, prices being much be
low the highest point reached during 
the winter season. The mackerel mar
ket has remained quiet and more or less 
easy during the week. As long as the 
demand remains as quiet as now, there 
will be no immediate change in prices.

Provisions—Stocks of smoked meats 
are ample and the outlook points to a 
continued active consumptive demand 
as long as the hot weather lasts. Pure 
lard is firm at /¡c  advance and a good 
consumptive demand. Compound is in 
fair consumptive demand and steady. 
Dried beef, canned meats and barrel 
pork are unchanged and in fair season
able demand.

Enlarged to Include Grain and Potato 
Dealers.

The name of the Michigan Hay Asso
ciation, which has stood for years, was 
changed at the closing session of the 
annual convention at Saginaw last Fri
day to the Michigan Hay and Grain 
Association, and the by-laws will be re
written to include h?.y, grain and potato 
dealers. There are 400 members in the 
new Association.

The following officers were elected : 
President—Charles AVolohan, of Birch 

Run.
First Vice-President—F. E. Newlin, 

of Albion.
Second Vice-President—H. D. Bent, 

Shepherd.
Treasurer—Albert Todd, of OwosSo. 
Directors—L. S. Barlow, of Port Hu

ron; W. H. Sturgis, of Flint; A. Chat
terton, of Mt. Pleasant ; James Kerr, 
of Melvin; A. E. Clutter, of Adrian, 
and D. Mansfield, of Remus.

The directors will appoint a paid Sec
retary and will also select the place for 
the 1913 meeting.

Wykes & Co., who have always main
tained their offices in connection with 
their yards, have opened up-town offices 
in the Godfrey building, corner Ionia 
and Monroe avenues.

Guy W. Rouse, President of the 
Worden Grocer Co., went to Kalama
zoo this afternoon to inspect the 
branch store of the Worden Grocer 
Co.

B. R. Reddick has engaged in the 
grocery business at Barryton, the Wor
den Grocer Co. furnishing the stock.

W. M. Lemke (Grand Rapids Dry 
Goods Co.) started in on a fortnight’s 
vacation this week.

When the average man’s ship final
ly comes in the silent boatman is in 
charge.

Even the “has been” never forgets 
the day when he was “IT.”

A man’s long face may be due to 
the fact that he’s short.

mailto:1.50@1.65
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Special Feature of the Grocery and 
Produce Trade.

S pecial C orrespondence .
New York, Aug. 19—A steadier tone 

to the speculative coffee market has 
helped the spot article and last week 
showed a more confident feeling. Buy
ers are by no means falling over each 
other to make purchases, and, as a 
rule, they take only enough to keep 
unbroken assortments. Quotations show 
some decline and Rio No. 7 is worth, 
in an invoice way, 13^@14c. In store 
and afloat there are 2,3:53,347 bags, 
against 2,189,990 bags at the same time 
last year. Milds are steady, but the 
actual amount of business going for
ward is small. Good Cucuta, 15^c.

Granulated sugar is on the 5c basis 
and the volume of business last week 
showed a decided enlargement over the 
previous week. Orders have come in 
quite freely and, with the best part of 
the season now upon us, the outlook is 
for something of a rush for a few days.

Most of the demand for teas seems

but this is rather below the actual mar
ket, and 82J^c is the more accurate 
quotation, with some holding for 85c 
for hand-packed. Little is doing in 
futures and the rate is just about the 
same as for spots. Corn is decidedly 
firm and almost every day confirms a 
belief in rapidly-rising rates when the 
season closes. Peas are in light supply. 
The market is firm, but most call is for 
the cheaper grades.

Butter is steady, with moderate de
mand. Creamery specials, 26@26]/2c; 
firsts, 25@25>4c; imitation, 23c; factory, 
22@22j4c.

Cheese is firm with whole milk quoted 
at i5>4@16c. Market closely sold up.

Western eggs, top grade, 24@26c; 
firsts, 22y2@23y2c. Firm.

Record Year for Cool Weather.
It needs not the statement of the 

United States weather bureau that 
this is a record year for. cool weather 
to convince the average merchant 
who deals in summer wear goods. He 
knows his trade has received a severe 
shock by reason of the persistence

The Just-As-Good Dealer Run Out.
W ritten  fo r th e  T rad esm an .

It is quite natural to think that a 
man must be a very bad man to have 
been run out of town. The wonder 
is that more are not so *treated. But 
it is not always true that the man 
who has been run out is a bad man. 
He may stand higher in the estima
tion of the people than some who are 
allowed to stay. But this man who 
was run out was allowed to stay as 
far as the people were concerned. 
They did not run him out. He ran 
himself out.

He made a mistake; that is all. A 
big mistake. He followed a wrong 
policy in trying to sell goods. Wrong 
in this case does not mean dishonest. 
It was wrong because it hurt the 
merchant; not because it defrauded 
the purchaser, or aimed at that re
sult. It would not be just to say that 
any such motive was behind the poli
cy. No doubt the “just-as-good” 
dealer intended to save his patrons 
money by trying to induce them to 
buy different articles or different

It is sure in its effect if given full sway.
With the use of good judgment, 

knowing one’s customers and their 
needs, a dealer may sometimes safely 
suggest something cheaper or some
thing better, some new or popular 
articles, but not to urge unduly, not 
to carry his point against the cus
tomer’s plainly expressed preference, 
not to tire them with his persistence, 
not to select for them as a parent 
might for a child.

When a customer knows just what 
He wants and knows that the dealer 
carries it in stock the latter is taking 
great chances of losing patronage if 
he tries his just-as-good tactic. He 
is liable to be regarded as a fool or 
a rascal. And people leave those kind 
of dealers with disgust or anger.

E. E. Whitney.

People that Want to Run Your 
Business.

W ritten  fo r th e  T ra d esm an .
This is a funny world in some ways. 
One is always running across 

people that want to run one’s busi
ness for him.

The scheme and fake advertiser 
who comes to you with some wonder- 
ful plan for building up your shoe 
trade is a species of buttinsky who 
would like to get the chance to run 
your business for you.

Of course he wants to run it for a 
consideration.

It isn't glory he is seeking, and lie’s 
not out running other people’s busi
ness for his health. He is out after 
the money. And if you take his fair 
propositions at face value he’ll get the 
money, too.

Re wary.
If the merhants of your town have 

an association before which all adver
tising schemes must come, well and 
good. In that event you can dismiss 
him in short order.

If not you had better go slow. 
Remember that these people who 

want to run your business for a con
sideration are slick and oily people. 

Their main stock in trade is hot air. 
And the proposition is likely to look 

passing fair.
In imagination you can sometimes 

fairly see the dollars growing.
Look out.
Go on the soft pedal.
Before you close the deal, take time 

to write some of the people in other 
towns or cities where the oily one 
alleges that he has turned the old 
town topsy-turvy.

Explain to him gently but firmly 
that you never enter into any sort of 
an advertising arrangement, no mat
ter how fair in appearances, until you 
have done a little investigation on 
your own account.

If he tells you that the time is 
short, that you must act quick to keep 
your competitor across the way from 
jumping at the chance that you let 
go begging, just let that competitor 
jump. Tell him you never depart 
from your established custom; and 
that your custom is to think it over.

Querry: Why is it these unhonor
ed geniuses who are going about the 
country peddling schemes for run
ning the other fellows business don’t 
get a business of their own to run?

Part of the crowd
to be in the way of old teas of cheap 
grade and the requests for new stock 
have been very easy to take care of. 
Tea at the present rate is certainly 
cheap and to a layman it would seem 
as though it were a good time- to buy.

Little doing in rice. The article has 
been held at a figure which has pre- 
\ ented free transactions, but farmers 
are determined to hold on, and if they 
succeed in keeping the grasp long 
enough they will win. Some little time 
will pass before new rice cuts much of 
a figure and in the meantime the mar
ket is of a hand-to-mouth character. 
Prime to choice domestic, 5>^@5J4c.

Nothing doing in spices. A slight 
decline is noted in pepper, as the supply 
has been augmented. Prices on other 
lines show absolutely no change.

Molasses meets with the usual sum
mer demand and stocks are not large. 
Prices are steady and unchanged. Good 
to prime centrifugal, 26@34c. Syrups 
are quiet and unchanged.

In canned goods there is an easier 
market for spot tomatoes. Some sales 
were made at 80c f. o. b. Baltimore,

who enjoyed the U. C. T. picnic Saturday
of low temperature. If we are to 
believe all we are told the same con
ditions are to prevail during the fall 
and winter, as the year is expected 
to maintain the pace it has set. It 
is too soon to predict this, for as yet 
we are as children in this matter of 
forecasting. Last summer made a re
cord for heat, and the winter followed 
with a record for cold. This summer 
is averaging up for its predecessor’s 
warmth. Will winter do the same 
and be mild? Not if the weather 
bureau’s prognostications are correct.

By Way of Diversion.
Summer Boader—Say, what can a fel

low do to kill time around here?
The Farmer—Wall, mebbe yew kin 

coax th’ old woman tew let yer white
wash th’ chicken coop.

Talk enough, but not too much. 
Many customers do not care to make 
social calls when purchasing supplies.

The practice of overlooking little 
things qualifies a man for jumbling 
the big ones.

at Manhattan Beach

grades of goods than they called f< 
or intended to buy.

He did not have to leave town b< 
cause the people were down on hir 
He closed out and sought a new h 
cation because his business ran dowi 
People became tired of his everlas 
ing trying to sell them somethin 
other than they asked for. He coul 
not seem to see that. It may be th; 
he succeeded in selling the just-as 
good goods so often that he was er 
couraged to keep on trying it. Be 
he seemed not to take account of th 
fact that people did not come bac 
for more of the just-as-good goods 
The next time they visited a com 
petitor’s store and got what they call 
ed for. Perhaps they also told wh; 
they came or why they had quit goinj 
to the just-as-good dealer.

Now it would be putting it ver 
strong to say that the just-as-goo< 
policy is worse than neglecting busi 
ness, gambling, dissipation, dishon 
esty, domineering treatment, etc, Thi 
effect on the dealer may be nothin* 
in comparison, but it kills business
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Judson Grocer Company
Grand Rapids, Michigan

A Big Warehouse with a Big New  
Well Bought Stock of Staple Groceries

The Very Best of Everything

A Wide Line

All orders shipped the same day they are received.

W e enjoy the confidence of our many regular customers 

and will appreciate new business.

W e are W holesale Food Bankers for Retail Food Mer

chants.

Your demand draft for your grocery needs will be 

promptly honored.

Judson Grocer Company
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GANgKADESMAN
D EV O T ED  TO T H E  B E S T  IN T E R E S T S  

O F  B U SIN E S S  MEIN.
P ub lsh ed  W eek ly  by

TRADESMAN COMPANY 
Grand Rapids, Mich.

S ubscrip tion  P rice .
O ne do lla r p e r  y e a r, payab le  s tr ic tly  In 

advance.
F iv e  do llars  fo r s ix  y ea rs , p ayab le  In 

advance.
C an ad ian  subsc rip tio n s, 22.04 p e r  yea r, 

payab le  in  advance .
S am ple copies, 5 ce n ts  each .
E x tra  copies of c u r re n t issues, 5 ce n ts ; 

of issues a  m on th  o r  m ore old, 10 c e n ts ; 
of issues a  y e a r  o r m ore old, 25 cen ts.
E n te red  a t  th e  G rand  R ap id s  PostoiBce 

a s  Second C lass M a tte r .
E . A. S T O W E, E d ito r.

August 21, 1912

BLOW TO THE SHYSTER.
The workingmen’s compensation 

and employer’s liability acts, enacted 
at the special session of the Legisla
ture in March last, will go into ef
fect on September 1, and will be of 
far reaching importance to employ
ers and employes alike. Under the 
old common law practice any em
ploye injured while in the discharge 
of his duty had the right to begin 
suit for damages, but the law con
tained so many contingencies and 
uncertainties that suits of this na
ture were so speculative in their re
sults that lawyers usually took them 
up on a basis of an equal share of 
what ever verdict might be rendered. 
Under the old laws, also, it was pos
sible for the defendant employer to 
interpose so many delays by appeals 
and otherwise that the unfortunate 
victim of an accident, no matter how 
just his cause, would be worn out be
fore a final judgment could be 
reached. The old law was unsatis
factory to both employer and em
ploye—to the former because it made 
him subject to the speculative attacks 
of unscrupulous ambulance chasing 
lawyers, to the latter because the re
sult was so unceitain and long de
layed. Under the old law large em
ployers shifted their liability to in
demnity insurance companies and 
when accidents occurred it was the 
insurance company that conducted 
the litigation and what might have 
been the kindly disposition of the 
employer played no part in the settle
ment effected.

Under the new law the favorite de
fenses under the old law are set 
aside, such as the negligence of the 
employe, unless it shall appear the 
negligence was wilful, the negligence 
of a fellow employe or the knowledge 
that the occupation was hazardous or 
that the equipment was unsafe. The 
mere fact that an injury has been 
sustained makes the employer liable 
and the law fixes what the compen
sation shall be. In the event of ac
cident the employer must pay the 
doctor and hospital bills from the 
date of the accident and the compen
sation begins after two weeks. If 
the incapacity continues eight weeks 
or longer the compensation shall 
start from the date of the accident. 
The compensation shall be one-half 
the average weekly wage for the loss 
of a thumb for sixty weeks; for loss 
of the first finger thirty-five weeks,

second finger thirty weeks, third fin
ger twenty weeks little finger fifteen 
weeks; great toe thirty weeks, any 
other toe ten weeks; hand 150 weeks; 
arm 200 weeks; foot 125 weeks; leg 
175 weeks; eye 100 weeks; both eyes, 
both legs, both hands, both of any 
member constituting total disability, 
one-half the weekly wage, but not 
more than $10 a week or less than 
$4 a week for a period of 500 weeks, 
the total not to exceed $4,000. For 
partial incapacity the employer shall 
pay one-half the difference between 
what the employe earned before the 
accident and what he is able to earn 
afterward for a period of 300 weeks. 
In the event of death the compensa
tion shall be one-half the weekly 
wage for 300 weeks, but not more 
than $10 a week nor less than $4, 
payable to those who were dependent 
upon him. Funeral expenses and doc
tors’ bills shall be paid by the em
ployer, but not to exceed $200. That 
the injured has other insurance, that 
he is a minor or that he is a mental
ly incompetent will not invalidate 
the employer’s liability and no agree
ment of an employe to waive his 
rights shall have standing in the de
fense. The payments are not assign
able, nor can they be subject to at
tachment or garnishee nor held in any 
way for debt.

The law creates an Industrial Ac
cident Board of three members who 
shall receive an annual salary of 
$3,500 and shall have jurisdiction 
over all phases of the enforcement of 
the law. Its findings shall be sub
ject to review by the Supreme Court 
only as questions of law shall be in
volved. Every employer must keep 
a record of all accidents, whether 
fatal or otherwise, such reports to be 
made to the Accident Board for per
manent record.

The compensation to injured em
ployes may be made by the employer 
direct or through an approved in
demnity insurance company, either 
mutual or stock. Five or more em
ployers with a total of 3,000 or more 
employes may, with the approval of 
the State Insurance Commission, or
ganize a mutual insurance association.

The law expressly exempts from 
the benefits of the act domestic servants 
and farm laborers.

In this city the manufacturers have 
not yet determined what course they 
will pursue under the new law, 
whether to organize a local insur
ance association to which all the 
wood working industries could be
long or to join in the organization 
of a State association covering all 
industries. It is likely the local as
sociation will be formed, as this will 
reduce the expenses of administration 
and insure a more speedy and satis
factory adjustment of losses. The As
sociation will probably be confined 
to the Grand Rapids wood working 
industries for a beginning and then, 
if it works satisfactorily, it may be 
enlarged to let in the furniture man
ufacturers inotherparts of the State.

We all have great respect for the 
old settlers, the hardy pioneers. Mer
chants have also respect for the 
young settlers. It is those who do 
not settle that are not esteemed.

TAKING A VACATION.
Visit any popular summer gather

ing place and note the variety of 
faces and more especially the varied 
ways in which the guests are having 
a good time. A few days ago we sat 
in the pavilion near the public boat 
landing of a handsome little lake. 
There were few vacant seats, and 
each person was taking a rest in his 
or her own way. There were those 
utterly absorbed in the voluminous 
columns of the Sunday paper, al
though this could be canned any day, 
while the beautiful surroundings 
were not an every day luxury. Oth
ers lounged lazily, wrapped up in the 
enjoyment of a cigar. Some were 
close observants of the fashions, and 
an especially handsome gown gave 
to them enjoyment. There were par
ents anxious to catch every sight and 
sound of interest to the little ones, 
while others, equally well meaning, 
loaded them down with candy and 
gum. Again, there were a few who 
studied the peculiar local attractions, 
to whom the constantly shifting 
waves brought a perpetual charm. 
These found real rest. They showed 
in their manner their different shades 
of refinement. In their treatment of 
others, either of their own family or 
strangers, there was plainly manifest
ed thoughtfulness or the reverse.

Two thoughts came to us: There 
are so many ways of taking rest, or 
its base imitation, and at such times 
we mirror ourselves to others most 
clearly. The man who cared only for 
his cigar and daily paper seemingly 
threw away his money in journeying 
from home. The one who was alert 
to catch the beauty of new scenes 
and surioundings had something 
tangible to store away in his memory. 
He was really resting—getting some
thing different. As he shared* this 
with friends and civility with strang
ers as well, he betrayed not only 
good breeding but good will to oth
ers as well, he betrayed not only 
in these public enjoyment places. 
Too prone to forget that there are 
others. Yet even an inexperienced 
reader of character can readily un
derstand our very thoughts by our 
acts.

IN A RIDICULOUS LIGHT.
The Commonwealth people are ex

pressing much anxiety as to whether 
their new interurban road from Bat
tle Creek to Grand Rapids will be 
met with open arms by Grand Rapids 
people. They are frantic in their ap
peals for public support and public 
encouragement for the project but, so 
far as the Tradesman’s information 
goes, no statement has been made as 
to what route the interurban is to 
take. The effort to secure the ap
proval of a proposition that exists 
only on paper is little less than ridic
ulous. Grand Rapids people want in
terurban roads and they want them 
bad.. We are way behind many of 
our sister cities in this respect. Our 
people have not been as active to 
secure these enterprises as they 
should, but when the Commonwealth 
people solicit the approval of their 
proposition they should be manly 
enough to tell the people what route 
they are asked to approve.

An interurban paralleling the G. R. 
& I. from Kalamazoo to Grand Rap
ids would be of no particular value 
to Grand Rapids, because it would 
injure the city quite as much as it 
would help it. Such a road would 
necessarily filch from the G. R. & I. 
much of the local passenger business 
that legitimately belongs to that road 
and preclude the possibility of the 
double tracking of that line from 
Grand Rapids to Kalamazoo which 
has recently been under consideration 
by the officials of the Pennsylvania 
system. A line so constructed would 
bring very few more people into 
Grand Rapids than can now come in 
over the G. R. & I. and the injury 
the line would do the G. R. & I. 
would probably more than offset any 
advantage a parallel line would be to 
Grand Rapids.

On the other hand, if the Common
wealth people would build a line 
from Battle Creek to Grand Rapids 
over the Jacobs route, they would 
open up a new section of country 
that is now undeveloped. They would 
establish new towns which they 
would serve exclusively, the same as 
the G. R. & I. now serves the towns 
it has built up along the line of its 
road between this city and Kalama
zoo. There are a hundred reasons 
why Grand Rapids should have a di
rect route to Battle Creek where 
there is one reason why we should 
have a parallel line to Kalamazoo 
and the Tradesman is loath to be
lieve that men of the character com
posing the management of the Com
monwealth would stoop so low as to 
invade vested rights by constructing 
a parallel line.

The Tradesman has been the espe
cial friend and champion of the Com
monwealth because it has believed 
that it has and will do much to de
velop the latent resources of Michi
gan. It has already done much and 
is capable of doing vastly more. It is 
now an opportune time for the Com
monwealth to come out in the open 
and state, frankly and fairly, whether 
it proposes to continue its program 
of development along broad and lib- ' 
eral lines or attempt to gobble up 
business already created by a pioneer 
steam road.

REAPING THE WHIRLW IND.
The express companies are very much 

exercised just now over the discovery 
of grafting tactics on a large scale con
ducted by their employes, but this is no 
more than could be expected, because 
the express companies have been schools 
for crime for years and have insisted 
on their employes filching money from 
the public wrongfully through false 
weights and excess rates. Dozens of 
former employes of express companies 
have assured the Tradesman that they 
were forced to do these things under 
penalty of dismissal and, having taught 
their employes to be dishonest, it is not 
at all surprising that they have been 
caught in their o w n  trap and now fi 
that an employe who will steal for them 
will steal from them as well.

Surely he who sows to the wind reaps 
the whirlwind!

A lucky man always attributes it to 
his superior judgment.
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CHEAP GRAND STAND PLAY.
It is unfortunate that Grand Rapids 

has been placed in an attitude seem
ingly hostile to the building of an 
interurban line from Battle Creek to 
this city. The desire of Mayor Ellis 
for a little free advertising and the 
lack of tact on the part of the pro
moters of th<* line combined to create 
the impression that the road is not 
wanted. The promoters asked for a 
private conference with the Mayor 
that they might go over with him the 
details of what it is planned to do 
and to ask him, as representing the 
city, to make suggestions or to give 
advice as to the course that would 
best serve the city’s interest. The 
Mayor told them he would meet them 
in his office at the city hall and when 
they arrived with blue prints, maps 
and other papers, instead of being 
granted the private interview th/ey 
sought, they found the entire Council 
assembled to hear what the railroad 
builders had to say. The plans in
volve securing private rights of way 
into the city and premature publicity 
would have made the execution of the 
plans impossible, and therefore the 
conference was called off. The mis
take was made in not having the de
sired interview arranged by outside 
parties. This could easily have been 
done through the Association of Com
merce and under such auspices city 
officials could go into conference 
with the representatives of a utility 
corporation without suspicion attach
ing their action. Mayor Ellis, fami
liar with the proprieties, should have 
suggested this to the railroad men, 
instead of trying to put them in a 
false light before the people. His 
action in this matter was quite at vari
ance with his conduct during the 
water scandal, when he voluntarily 
went to Detroit to welcome the 
scoundrels who were on their way 
to Grand Rapids to loot the city.

As to the Battle Creek interurban, 
this city is heartily and unanimously 
in favor of it. This is something 
the Association of Commerce and the 
business men of the city have been 
working for for years. The building 
of this line will open a rich trading 
terriotry to the Grand Rapids mer
chants. It will be worth more than a 
dozen factories in building up the 
town and making it more prosperous. 
Much of the right of way for the 
proposed line it is understood, has 
already been secured, but the 
terminal in this city is still in the air, 
and it was on this point the confer
ence was desired. The plans call for 
a private right of way into town in
stead of coming in over the city lines 
with a consequent additional conges
tion of the street traffic. To carry 
the plans * through will involve the 
expenditure of thousands of dollars 
and, instead of seeming hostile, the 
city’s attitude should be cordial and 
helpful, and above all free from poli
tics.

The Battle Creek interurban, if 
built, will be a part of the Michigan 
United Transit system, with connec
tions at Battle Creek for Jackson and 
thence over the Detroit United sys
tem to Detroit; also to Lansing and

on to St. Johns and Saginaw. It will 
be a great feeder for Grand Rapids 
in a business way and will greatly 
facilitate trade with many points that 
are now difficult to reach.

REVERSE THE SILENT POLICY.
The return of Samuel A. Freshney, 

former business manager of the Board 
of Public Works to Grand Rapids as 
manager of the Grand Rapids-Muske- 
gon Power Co., will be a good thing 
for the power company and for the 
Commonwealth interests generally. Mr. 
Freshney made a splendid record as 
manager of the Board of Public Works 
and the people have confidence in him. 
More than this, he has a happy faculty 
of “getting along with people.” He 
has tact and knows how to deal with 
the public and when he enters upon his 
new duties the power company cannot 
do better than to give him all the rope 
he wants, to talk when, where and how 
he thinks best. The company, more than 
anything else, needs judicious publicity. 
From the inception of the big enterprise 
there has been an air of secrecy about 
everything that has been done. This 
has not been intentional, perhaps, but 
has been due largely to the fact that 
those active in the control have been 
very busy men and have either not had 
time or have not appreciated how im
portant it is to keep the public informed. 
The policy of silence has given ground 
for suspicion and, taking advantage of 
it, it has not been difficult for dema
gogues to awaken a spirit of hostility. 
This was recently well illustrated in 
the townships of Walker and Plainfield, 
where franchises were submitted to give 
the power company the right to extend 
its service into those townships. No 
explanations were made as to the com
pany’s intentions, the people gained an 
idea that they were to be gobbled up by 
a giant monopoly and the franchises 
were defeated by almost unanimous 
vote. In Wyoming township, without 
an educational campaign, the franchise 
was defeated and, later, when explana
tions had been made, it was ratified by 
almost unanimous vote. In Grand Rap
ids township the election was preceded 
by full explanations and the franchise 
went through with scarcely a dissenting 
voice. The people have a right to know 
what is going on and the greatest safe 
guard against demagogic appeals and 
political agitation is to take them into 
confidence. If Mr. Freshney is given 
free talking privileges, a long step will 
be taken toward making public senti
ment more friendly. This applies not 
merely to Grqnd Rapids, but to all 
parts of the State where the service of 
the Power company extends.

No good business man has any 
right to go flying off the handle when 
anything occurs to disturb his temper. 
Once in a while the best of us go 
up in the air, and say and do a lot 
of foolish things. It must be excused 
occasionally, under trying circum
stances; but to be a regular aeronaut, 
always going up in the way is not 
excusable. The habit can be cured. 
Hasty temper is the undoing of its 
possessor.

Although not a philanthropist, the 
bunko man is always looking for 
good things he can do.

W a t c h  F o r  It
Our Fall and Holiday cata

logue is out. The biggest and 
best book we’ve ever printed 
is just leaving our presses.

The most important cata
logue ever issued by any whole
saler is now in the mails, and 
the way you use it when it 
arrives will have an important 
effect upon Fall and Holiday 
profits.

It has a message for YOU; 
its receipt is a momentous 
thing for your business, be
cause it’s crammed w ith goods 
which are not only essential 
to the success of your Christ
mas trade, but which you can 
get nowhere else.

Either you must buy these 
items from our big book or go 
without them.

Our Fall and Holiday cata
logue is on the way.

Watch for it.

BUTLER BROTHERS
Exclusive Wholesalers of General Merchandise
Chicago New York St. Louis Minneapolis Dallas
Sample Houses: Baltimore. Cincinnati. Kansas City, Milwaukee, Omaha, San Francisco 

Seattle, Philadelphia.
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Banks Inculcating the Savings Habit.
"(Opportunity knocks often at the 

dour of every man that has a little 
ready money accumulated,” is the 
way the Kent State starts off its cur
rent advertisement in the city papers, 
and nobody knows how true this is 
better than the banker who comes in 
daily contact with people who have 
financial problems to solve. It is the 
man with a little money accumulated 
who can borrow more if need be to 
buy a home at a bargain or to go into 
business for himself. The man with 
the ready money can pay cash for 
his furniture instead of buying on the 
installment plan and thereby save 10 
to 15 per cent. The man with mon
ey in reserve can buy his household 
supplies, his clothing and nearly 
everything else to better advantage 
than the one who buys from hand to 
mouth or on credit. The man with 
the money can buy potatoes at 60 
cents a bushel and his improvident 
neighbor will pay 20 cents a peck— 
and complain of the high cost of liv
ing. This is merely an illustration, 
hut it applies all along the line. The 
great trouble is that the modern 
tendency is to buy first and econo
mize afterward and the banks cannot 
render a better public service than 
to impress upon the people the im
portance of doing their economizing 
first and, with money in the bank, 
be in a position to take advantage of 
the good things that are almost daily 
offered. In its advertisements the 
Kent State might very well go into 
some detail as to the advantage of 
having the ready money instead of 
satisfying itself with the simple asser
tion of letting the reader make his 
own application.

The Grand Rapids National City 
and the City Trust and Savings, in 
their current advertisements urge a 
10 per cent, saving out of the weekly 
pay envelope and suggest that the 
reader figure up what this will amount 
to in five years with compound inter
est at 3 per cent. This is in the na
ture of advising systematic saving, 
which, by the way, is the best and 
surest plan for any young man to get 
ahead in the world, but would not 
the advertisement be given additional 
interest if it showed exactly how the 
problem would work out, with a dol
lar a week deposit as an illustration, 
with the interest added each six 
months? It is surprising how quick
ly money accumulates at compound 
interest even at as low a rate as 3 
per cent, and no “easy money” comes 
so easy and is so little liable to be 
frittered away as the income from the 
money that has been saved. The

money in the savings bank or well 
invested is merely labor stored up, 
and the man collects the wages which 
this stored up labor earns. The banks 
are not entirely philanthropic in their 
efforts to encourage the savings habit, 
but, after all, there is no service 
they can render that will be of more 
lasting benefit to the community than 
to persuade people to become savers.

Speaking of the interest allowed 
by the banks on savings deposits, a 
local banker last week recalled that 
the rate used to be 4 per cent. The first 
year the rate w»as reduced to 3J4 per 
cent, the deposits in his bank increas
ed $100,000. Then the rate was re
duced to 3 per cent, and the first year 
there was an increase of $200,000 and 
there has been a steady and rapid 
gain every year since, llis  theory is 
that the lower rate inspires confi
dence, that depositors know the banks 
can afford to pay it and are not afraid. 
Those who put their money in the 
savings account want safety as the 
first consideration and income from 
it is of comparatively secondary im
portance. A bank offering 10 per 
cent, on deposits would get no money 
because its solvency would be ques
tioned. He believes that 3 per cent, 
is all the local banks can afford to 
pay and maintain their present high 
standard.

“Depositors and others very fre
quently come to us for advice as to 
how to invest their money,” said 
President Wm. H. Anderson, of the 
Fourth National last week. “In such 
cases we give the very best advice we 
are capable of. If it is a woman, safe
ty of capital is the first consideration, 
which means also certainty of income, 
and then comes convertibility. A 
very good investment for a woman is 
a Grand Rapids Gas bond or the 
bonds of the Grand Rapids Railway. 
Both of these have very wide margins 
of assets and earnings and have such 
a standing in the market that the in
vestor can get her money back any 
time. We usually keep a few of these 
bonds or others of the same class on 
hand, not for specultive purposes or 
with a view to selling them at a pro
fit, but as an accommodation for 
those who want safe investments. If 
a man asks for advice it depends 
largely upon what he wants to do 
with his money. We give him 
all the information we can, ex
plain anything he does not under
stand and tell him what our judg
ment may be and then let him exer
cise his own. Whether it is man or 
woman, however, the advise we give 
is the very best we are capable of and

always in the direction of conserva- 
tivism and safety. When we are ask
ed in regard to local industrial stocks 
we give any information we may 
have, but will not recommend them 
as investments, and especially not for 
women. The reason for this is that 
in any industrial or commercial enter
prise so much rests upon the manage
ment. A concern that may be very 
prosperous this year under a differ
ent management may next year be on 
the rocks, and we do not advise those 
who look to us for counsel to take 
such chances. Many of our local 
stocks I would unhesitatingly buy 
for myself, but 1 would be very slow 
in recommending even the best of 
them as a woman’s investment and 
simply because the management is so 
important an element in the success 
of the enterprise.”

The Grand Rapids Savings bank 
will increase its capitalization from 
$ 2 0 0 ,0 0 0  to $ 3 0 0 ,0 0 0  and of the new 
stock only $ 5 0 ,0 0 0  will lie issued at 
this time, 'l'he new stock will be 
placed in the hands of a committee of 
the directors, to be placed where new 
connections are desired at double par. 
The Grand Rapids Savings, with a 
surplus and individed profits of $ 1 1 8 ,-  
0 2 5 .9 8 , has a present book value of 
159, and with the new stock issued 
the book value will be 167. Those 
active in the management of the bank 
are confident that with the accumu
lated earnings the book value will 
soon reach 200, at which price the 
new stock is to be placed. With the 
announcement of the increase in the 
capitalization comes the further an
nouncement of the resignation of 
Chas. W. Garfield, who has been 
President of the bank since 1893 , and 
that William Alden Smith will take 
his place, that Frank S. Coleman, now 
Vice-President and Cashier, will be
come First Vice President and conti
nue as Cashier, with special charge 
of the commercial department and 
that Adolph Brandt, Cashier of the

Merchant’s Accounts Solicited 
Assets over 3,000,000
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Kent State, will be Second Vice-Pre
sident and in charge of the savings 
department and investments. Chas. 
B. Judd and the White estate own 
the property occupied by the bank 
and the adjacent descriptions and 
plans are under consideration for the 
building of a handsome and modern 
office building on the site, the bank 
to retain its present corner.

Chas. W. Garfield has been Presi
dent of the Grand Rapids Savings 
for nineteen years, llis father was 
one of the founders of the bank and 
he has had a personal or family inter
est in it from the beginning. In Oc
tober, 1893 , the bank had commercial 
deposits of $ 1 4 0 ,8 1 4  and now they are 
$ 5 6 0 ,7 4 8 ; the savings certificates were 
$ 4 8 6 ,0 8 5  and now they are $ 2 ,4 5 7 ,6 9 1 ; 
the total deposits were $ 9 3 9 ,0 5 6 , and 
now they are $ 3 ,0 7 0 ,5 3 1 . In 1893 the 
bank had $ 1 5 0 ,0 0 0  capital and a sur
plus and undivided profits of $ 5 9 ,6 7 8 ; 
to-day the bank has $200,000 capital, 
of which $ 5 0 ,0 0 0  represents a conver
sion of surplus, and surplus and un
divided profits of $ 1 1 8 ,0 2 5 . The gain in 
surplus and profits has been $ 1 0 8 ,3 4 7  
and, estimating the average dividends 
at 7 per cent, for the entire period, 
the cash disbursement to the stock
holders has been 133 per cent, or 
$ 1 9 9 ,5 0 0 . In dividends and undivided 
profits earnings have been more than 
double the capital stock of nineteen 
years ago. Under Mr. Garfield’s ad
ministration the Grand Rapids Sav
ings has been a model of what a bank 
should be — safe, conservative and 
helpful—deserving of the public con
fidence and a tower of strength in the 
community. The city owes much to 
Mr. Garfield and not the least of its 
obligations is for what he has done 
to maintain the high standard of 
banking. Mr. Garfield will retain his 
interest in the bank and will remain 
as chairman of the board, but will 
not be held down to the routine work 
which has become irksome to him. 
lie  will have more time to devote to 
those special interests of which he 
is so fond and which tend so strongly 
to making better citizenship.

Some of the recent changes at the 
Grand Rapids Savings Bank are due 
to the movement inaugurated a few 
weeks ago to organize a bank with 
a capital stock of $200,000 to engage 
in the savings business exclusively. 
This movement originated with 
Adolph Brandt, who was elected 
Cashier of the Kent State Bank, but 
chafed under the lack of recogniza- 
tion accorded him by the officers of 
the institution. He enlisted the co
operation of Wm. E. Elliott and to
gether they secured subscriptions to 
the amount above stated. This move
ment first reached the ears of officials 
of the Grand Rapids Savings Bank 
and they proceeded to puncture the 
proposition by electing Mr. Elliott a 
director, giving Mr. Brandt a respon
sible position in the Bank and taking 
the friends of both gentlemen in as 
stockholders. The report published 
in the Daily News that E. A. Stowe 
was identified with the movement is 
without any foundation. Mr. Stowe 
had no knowledge of the undertaking 
until after it had been abandoned.

Interested in Building Up Outside 
Industries.

Grand Rapids, Aug. 19—The Trades
man’s financial reports and comments 
are always interesting and instructive. 
Your issue of Aug. 14, pages 10 and 11, 
gracefully and firmly hits a “key note.” 
It is not often our Grand Rapids banks 
hear or see in print aught but words 
of praise and commendation and, of 
course, this community is greatly elated 
and benefited by our large and strong 
financial institutions. Everybody ad
mits that and is proud of them.

On the other hand, as you say, have 
they not been too conservative for the 
public good? They have demanded the 
“long cud” from their patrons and 
reaped bv far the larger portion of 
profits.

Sugar like, they have quietly and suc
cessfully worked the two ends to the 
limit or all the traffic would stand.

I, for one, glory in your courage and 
effort for a scjuare deal. There are 
many who seem more interested in the 
building up of outside industries and 
markets at the direct expense of Grand 
Rapids.

It is one thing to “know how” and 
another to be “loyal” and it goes with
out saying that if this city ever be
comes really great as a market and a 
distributing point, it will be because of 
the everlasting and loyal plugging of its 
true friends and not from those who 
practice false allegiance.

Let the good work go on!
Well Wisher.

Q uotations  on Local S tocks and  Bonds.
Bid. A sked.

A m . G as & Klee. Co., Com.
Am. G as & Klee.. Go.. P fd.
Am. [jig'llt & T rue . Co., (tom.
Am. L ight & T rae . Co., Pfd.
A m . P ub lic  U tilities , Com.
Am. P ub lic  U tilities , P fd.
C an. P u g e t Sound L br.
C ities  Service Co., Com.
C ities S erv ice Co., P fd.
C itizen s’ Telephone 
Com ’w th  P r . Ry. & L t., Com 
Com w ’th  P r. Ry. & L t. P fd .
D enn is S a lt & L br. Co.
E lec. B ond D eposit P fd.
F o u r th  N a tio n a l B an k  
F u rn itu re  C ity  B rew ing  Co.
Globe K n itt in g  W orks , Com.
G lobe K n itt in g  W orks , Pfd.
G. R. B rew in g  Co.
G. R . N a t’l C ity  B ank  
G. R . S av ings  B ank  
H o lan d -S t. L ou is S u g ar Com 
K e n t S ta te  B ank  
M acey. Co., Com.
L incoln  G as1 & E lec. Co.
M acey  C om pany, P fd .
M ichigan S u g a r Co., Com.
M ich igan  S ta te  Tele. Co., Pfd,
N a tio n a l G rocer Co., P fd .
O zark  P o w e r & W a te r , Com.
P acific  G as & E lec. Co., Con 
P acific  G as & E lec. Co., P fd.
P eoples S av ings B an k  
T en n essee  Ry. L t. & P r ., Com. 23% 25 • 
T ennessee  Ry. L t. & P r ., P fd . 79% 81
U n ited  L ig h t & R ailw ay , Com. 72 75
U n ited  L t. & R ailw ay  1st P fd . 86 87%
U n ited  L t. & R ailw ay  2nd Pfd .,

(old) 79 80
U n ited  L t. & R ailw ay . 2nd P fd .,

85 85
48% 49%

418 418
111) 113

58
80 81

2% 3
110 .118
90 92
96 97

. 63% 64
91 92%
95 100
79 80

200 203
60 70

110 112%
100 101

200
175 176
185

■ 10% 10%
260
200

42 45
95 98
89% 90%

100 101%
86% 87%
45 48

1. 64% 66
91% 92%

250

(new )
Bonds. 

C h a ttan o o g a  G as Co.

73 75

1927 95 97
D enver G as & E lec. Co. 1949 95% 96%
F lin t G as Co.
G. R. E d ison  Co.
G. R. G as L ig h t Co.
G. R. R ailw ay  Co. 
K alam azoo  G as Co. 
S ag inaw  C ity  G as Co. 

A u g u s t  20, 1912.

1924 96 97%
1916 97 99
1915 100% 100%
1916 100 101
1920 95 100
1916 99

Before condemning a man for not 
smiling it would be better to learn, if 
possible, how foolish he looks when 
he tries to smile. It seems as though 
an earnest, expectant, ready-to-serve- 
you manner, with no sign of frown or 
ill mood ought to be acceptable with
out a positive smile. Some smiles are 
detestable.

Do not worry about politics. Mind 
your own business.

Fourth National Bank
Savings

Deposits

3
Per Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Capital
Stock

$300,000

Commercial
Deposits

Per Cent 
Interest Paid 

on
Certificates of 

Deposit 
Left

One Year

Surplus 
and Undivided 

Profits

$250,000

SURPLUS FUNDS
Individuals, firms and corporations having a large reserve, a 

surplus temporarily idle or funds awaiting investment, in choos
ing a depository must consider first of all the safety of this money.

No bank could be safer than The Old National Bank of 
Grand Rapids, Mich., with its large resources, capital and 
surplus, its rigid government supervision and its conservative 
and able directorate and management.

The Savings Certificates of Deposit of this bank form an ex
ceedingly convenient and satisfactory method of investing your 
surplus. They are readily negotiable, being transferable by in
dorsement and earn interest at the rate of 3%% if left a year.

T H E  O L D  N A T I O N A L  B A N K
GRAND RAPIDS, MICH.

N ew  No. 177 Monroe Ave. ::: Old No. 1 Canal St.

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO
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! s t o v e s  a™ Ha r d w a r e

M ichigan R etail H ard w are  A ssociation ,
P re s id e n t—C harles  H. M iller, F lin t.
V ice -P res id e n t—F. A. R echlin , B ay 

C ity.
S e c re ta ry —A rth u r  J . S cott, M arine  C ity.
T re a su re r—W illiam  M oore, D etro it.

Potatoes and Modern Potato-Hand
ling Machinery.

The production of potatoes is getting 
to he one of the most important branch
es of agriculture in the country. While 
it does not rank with the output of 
cereals like corn or wheat, nor take a 
place in point of acreage or values with 
cotton, it is nevertheless a commercial 
factor of immense importance. Of 
course, the territories in which potatoes 
are grown commercially, that is to say, 
for shipping purposes, are rather lim
ited, compared with those in which the 
other crops referred to are grown. 
However, the section covered is sur
prisingly large, particularly in the South, 
and the implement dealer who is located 
in a potato-growing district has a po
tential business, the development of 
which is sure to bring him big profits.

The high price of potatoes has made 
farmers handling this crop anxious to 
put in as large an acreage as possible. 
The cultivation and harvesting of po
tatoes require a considerable amount 
of labor, and the cost of this, too, has 
been going up. The combination is one 
which seems to have been “made to or
der” for the implement man, an argu
ment on his part as to the desirability 
of up-to-date tools with which to han
dle potato production is seldom neces
sary. It is simply a question of proving 
the practicability of the machinery and 
of finding a customer whose financial 
resources are sufficient to enable him to 
install the equipment.

The development of the business along 
the line of modern implements designed 
especially for potato cultivation has been 
largely within the past few years. On 
the one hand, the relatively low price 
of “spuds,” which did not permit of a 
sufficient margin to make an expensive 
outfit practicable, and on the other the 
comparatively small line offered by the 
manufacturers, combined to keep the 
business down to a relatively small 
scope. But it has been broadening 
steadily, and a potato grower of any 
consequence is now the owner or the 
prospective purchaser of equipment, to 
be used exclusively in that business, 
worth about $300. With several hun
dred growers to solicit for this outfit, 
and with new implements to be sold to 
take the place of the old ones, a dealer 
who is in a potato-growing territory 
ought not to worry because of lack of 
prospects to go after.

The potato planter has taken its place 
as one of the greatest labor saving in
ventions of the century. The large com
mercial grower who would attempt to

get along without the use of a planter 
would soon he taught a lesson by the 
expense involved, compared with the 
amount necessary to put his crop in by 
machinery. In fact, in most localities 
the planter has almost entirely super
seded the old hand method, and even 
growers who are not able to purchase 
machines make arrangements to secure 
the use of those of their neighbors as a 
means of avoiding what now seems to 
he an excessively laborious method of 
planting.

Cultivation by machinery designed 
for the purpose is also general, and in
volves the use of a fairly expensive ma
chine. The potato cultivator may be 
used for other purposes,- it is true, hut 
is about the only one which is not 
adapted exclusively to the potato crop. 
The cultivator business does not suffer 
on this account, of course, hut sales 
are simply increased on this line by 
reason of the supplementary demand, as 
well as the necessity of the use of culti
vators in connection with the potato 
crop.

The potato experts have learned that 
sprayers are hard to get along without, 
once they have become accustomed to 
their use. The improvement in the con
dition of the vines and the better yields 
insured by spraying have been splendid 
material for use in extending the sales 
of sprayers, while the labor-saving fea
ture has also commended itself to those 
who have learned to watch costs of pro
duction in the agricultural field as care
fully as the manufacturer watches the 
expenses contributing to the aggregate 
involved in putting out his commodity.

Hand guns for use in spraying the 
vines with Paris green have been a good 
item for most of the dealers handling 
this line, and while they are compara
tively cheap, in the aggregate the sale 
of the equipment amounts to consider
able. It also pays to carry the insecti
cide itself in stock, as potato growers 
will purchase it just as readily at the 
implement store as elsewhere.

The greatest field just at present seems 
to be in connection with the potato 
digger. It is not as old a proposition 
as the other equipment, and the possi
bilities of it appear to be larger than 
any other item. The chief expense, as 
far as labor is concerned, comes in har
vesting the crop, so that the grower is 
more inclined to invest in a machine 
which promises to relieve him of his 
difficulties at that point. Another im
portant factor is that the value of po
tatoes usually depends upon the rapidity 
with which they are marketed. If they 
can be shipped early, “beating the gun,” 
as far as competing producing centers 
are concerned, they will bring more 
than if the crop moves along with the 
main output.

When the dealer goes to the grower 
and points out to him the saving which 
will be made as far as the actual ex
pense of getting his potatoes out of the 
ground is concerned, and then goes into 
the advantage, from a sales standpoint, 
of keeping down the amount of time re
quired to put the production on the 
market to the lowest possible figure, the 
grower is certain to be impressed, and 
is usually willing to get down to “brass 
tacks,” which in this case is the work 
which the machine will do.

It goes without saying that a potato 
digger is confronted with a hard job. 
Sometimes the vines are unusually high, 
and cutting them may be necessary in 
order to enable the digger to do its best 
work. Then again, the character and 
condition of the soil have something to

A  SOLIDLY BUILT
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in our manufacturing departments and a trial of 
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ready.
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G rand Rapids, Mich.
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do with the results secured. If the 
soil is sticky, which means that it is 
hard to break, there is pretty sure to 
be trouble, while clay is not as easy to 
handle as sandy or mucky soil, as a rule. 
These are peculiarities which the dealer 
must study and, as a rule, a test which 
will thoroughly demonstrate what the 
difficulties in the way of successful 
operation are will enable him to make 
adjustments which may dispose of the 
troubles, and thus save the worries and 
possible dissatisfaction which are likely 
to result if the machine is sold to the 
grower without the later being instruct
ed as to the probable difficulties which 
he may expect to experience.

Dealers who are familiar with the 
potato-digger proposition are of the 
opinion that an improvement might be 
made in certain features of most of 
the machines which are now being of
fered. As a rule they are not very 
heavily built, and consequently do not 
stand up well if the soil is heavy or 
hard to handle. In territories where 
this is the situation, a heavier machine 
would probably be better adapted to the 
situation and would “stay sold” more 
uniformly than is the case where the 
lighter, and consequently less durable, 
implement is put out.

Another point is in connection with 
the gears and chains. These clog up 
easily with dirt. In most cases there is 
a guard over the cog-wheel, put there 
apparently to prevent accidents to the 
operator. But if it were possible to 
box the chain and cog completely, or to 
substitute shaft-drive for chain-opera
tion, the transmission of power would 
be accomplished with less loss, and the 
chances for the machine being stopped 
by the dirt getting into the moving parts 
would be greatly reduced.

These are comparatively minor points, 
however, and only go to show that in 
spite of the comparatively new charac
ter of the potato digger its merits are 
recognized. When the makers have had 
a little more time to study the situation 
in all parts of the country, and to ad
just their machines to the varying con
ditions which are met with by the grow
ers in the different sections, the chances 
are that the potato digger will have the 
largest sale of any implement used in 
the cultivation of thè crop.

“I am making more money out of the 
implements I sell to the potato growers,” 
said a well-known Ohio Valley dealer 
recently, “than any other line that I 
handle. As a matter of fact. I like the 
prospects in that department of agricul
ture so well that I have put my younger 
brother in the business. I know that 
with the use of the implements with 
which I have supplied him he will be 
able to produce a crop which will be a 
big money-maker. That shows what I 
think of potato-growing in the first 
place, and' in the second what I think 
of the value of the special machinery 
used in cultivating the crop.

“I am profiting, too, by the practical 
experience in the use of the equipment 
which I am getting in connection with 
the work my brother is doing, and the 
growers appreciate the fact that if I 
have found the machines good for my 
own use, they ought to pay them as 
well. This just suggests that the dealer 
can always profit from the practical ex
perience of users, even more than he

can from a theoretical study of the 
machine.”

The South is developing into the lead
ing potato-producing section of the 
country, and two crops a year are 
turned out in a great many parts of 
that territory. This emphasizes more 
than anything else the desirability of 
adequate machinery, and the implement 
dealer who can reach growers who have 
from twenty to thirty acres of potatoes 
to dispose of ought to have little diffi
culty in putting a lot of very desirable 
business on his books.—G. D. Crain, Jr., 
in Implement Age.

the membership, together with sugges
tions for action. These organzations 
are well nigh indispensable to business 
success, and it is not believed that any 
other class of business men benefit more 
from organization than do the retail 
implement dealers. Believing this, it 
is believed, also, that the dealers of 
every state should have a compact, well- 
organized association with proper na
tional affiliations, since such organiza
tions have proved, in the states where 
they exist, to be of incalculable value 
to the retail dealer« in fighting their 
natural enemies.—Implement Age.

Value of Organization for the Mer
chant

While it has come to be regarded al
most as a truism that the successful 
business man has no time for politics, 
and that time spent in this field is time 
lost, since it could be used to better 
advantage, it is believed that every busi
ness man should give more attention to 
politics and to the affairs of govern
ment, especially to the activities of state 
and national legislatures, than is paid 
by the average man engaged in com
mercial pursuits.

The man who has money invested in 
some form of business or other will not 
reap the greatest possible return on 
that business unless it is developed to 
the limit and all handicaps are cleared 
from his path. Every business man 
realizes the necessity of watching the 
markets, of keeping an eye on his com
petitors, of developing new lines of 
trade and of acquainting himself with 
the latest developments in the commer
cial world that may be of interest to him 
or that might, even indirectly, affect 
his business. Every man does not, how
ever, realize the importance of keep
ing in close touch with the doings of 
legislators, state and national. Yet 
many measures that, in view of pos
sible operation, are harmful to his busi
ness are introduced yearly.

The average legislator is not a busi
ness man. As a rule he is a lawyer 
who has not made an extraordinary rec
ord as a practioner. He is strong for 
writing more laws on the statute books. 
That is what the average lawyer thrives 
on, a multiplicity of laws, and very fre
quently special interests control legisla
tors to the extent that they enact into 
law bills written for the sole purpose 
of benefiting these interests. Frequent
ly these laws become operative without 
any concerted effort, on the part of 
those business interests which will suffer, 
to prevent such legislative action.

This is an important matter for the 
average business man. The valuable 
work that has been accomplished by 
organizations, such as that by the vari
ous associations fighting the parcels 
post, should be taken as an apt illus
tration of the benefit which will accrue 
from organization along proper lines 
and with a legitimate end in view. 
Through the medium of these organiza
tions the average business man, too 
busy or disinclined to keep directly in 
touch with governmental affairs which 
have a direct bearing on his affairs, 
may keep informed on these things and 
on other matters which should interest 
and concern him. The officials of these 
organzations separate the wheat from 
the chaff and send only the former to

must be the push. Back of the push 
there must be the goods. Back of 
the goods be the obliging manner 
and the accommodating service. Back 
of all this there must be honorable 
dealing and an expressed appreciation 
of the trade extended. He who fol
lows this method of conducting busi
ness will not have much to fear from 
mail order competition. Give it a 
fair trial.

It is foolish to hunt trouble; sit 
down and it will hunt you.

The Public Must Be Shown.
It is a good thing to talk to your 

customers about trading at home, but 
be sure that they find a reason behind 
your talk in the service they get. It 
does not go down to say you ought 
to do this for the purpose of main
taining home industry. The public 
must be shown. It wants to know 
why it should support home industry 
unless it gets what it wants at the 
same time. Back of the talk there

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work
T H E  W EA TH ER LY  CO.

IS Pearl S treet G rand Rapids, Mich.

W hy Not Save 50% On Ice Bills?
Is there any logical reason why you should use ice for 

refrigeration when there is a more economical, practical and 
simple method?

Brecht’s Enclosed 
Brine Circulating SystemBrecht’s

Twin
Compressor of mechanical refrigeration is the up-to-date—the scien

tific way.
Let us tell you about the market men and others who 

are using The Brecht System and saving money.
Write us today for particulars.

Dept. “ K ”
THE BRECHT COMPANY
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Main Offices and Factories:
1201-1215 CASS AVE., S T . LOUIS, U. S. A.
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Saginaw Kalamazoo Toledo Columbus Rochester Boston Chicago

Detroit Lansing Cleveland Cincinnati Buffalo Worcester Jackson
Milwaukee Battle Creek Dayton Youngstown Syracuse Scranton
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Status of the Principal Dry Goods 
Staples,

The woolen and worsted yarn mar
kets are ruling very firm and buyers 
who have delayed operations are now 
trying to cover the requirements of 
their spring season. It lias been stat
ed that the underlying cause of tne 
firmness is found in the high price ol 
wool and the improved demand for 
merchandise.

Several mills are so well engaged 
on special business or on contracts 
placed by consumers who saw some 
time ago what was coining in the 
trade, that they are virtually out of 
the market at the present time and 
are turning down business every day. 
The need for yarns is great and sev
eral weavers have gone short to an 
extent hardly believable in view of 
the accuracy with which spinners 
foretold the conditions that have 
come about.

There is a steady sale for fine worst
ed yarns and the customers who cov
ered in blanket orders have been 
sending in their specifications very 
promptly in the past ten days.

No large contracts are now being 
placed, largely because mills are in 
no position to take them. It is also 
true that buyers who did not cover 
are now trying to adjust themselves 
to the new levels of values that ob
tain. It is clear that no concessions 
can be expected from the larger mills 
and no lower prices are possible with 
the smaller mills. The former have 
so much business offered that they 
cannot afford to bring buyers in after 
their long delay. The latter are unable 
to do any better on the wool markets 
than the large mills, as the latter are 
open to take small or large lots of 
good spinning qualities to fill out 
their actual requirements.

On some of the low numbers prices 
w'ere advanced 2j4c per pound during 
the latter part of July. Mohair yarns 
are very strong and are tending still 
higher under the influence of a good 
healthy demand from weavers.

Trade Broadening.
The limited margins of profit on 

which considerable of the business on 
finished goods is being done is trou
bling many merchants and they are 
anxious to see how long the lifting 
process is to be continued at the raw- 
material and producing end of trade. 
The Western and Southern trade is 
undoubtedly broadening. This is 
shown by the character of orders com
ing in and by the reports reaching 
sellers and buyers whose goods are 
overdue. Scarcity is pronounced on 
many staples and the prices on low 
end goods are very firm indeed. Many 
sheetings and drills, and many num

bers of print cloth yarn constructions 
arc hard to get at first hand for 
prompt shipment, and second hands 
who have goods coming on contract 
are not willing to release their hold
ings when lop market prices are of
fered.

It is clear that the advances in 
prints that have been so long an
nounced have been preceded by sales 
without any regard to current rates 
on gray cloths. Some of the dis
counts granted have carried net prices 
to as low a point as staples or sub
counts have sold at any time this 
year. It remains to be seen whether 
the new prices named will eventually 
carry discounts that will negative any 
advance that has been announced. 
Some agents think that will prove to 
be the case and they do not hesitate 
to say that the competition for busi
ness will not be lessened until the pro
duction is taken care of. Both in nar
row prints and in percales buyers are 
watching events closely.

Cotton Prices Stiff.
The business offered in staple ging

hams has reached proportions that 
make it prudent to exercise them at 
value rule. A similar condition is 
now noted in staple tickings and some 
numbers of denims. The low' price 
end of the dress gingham market is 
shaping up in a promising way when- 
ever small neat patterns are available, 
ft is still difficult to get action in the 
jobbing houses on the larger pat
terns and the higher priced narrow- 
fabrics.

Prices at which fine grade cotton 
are being held for future delivery are 
causing mills that would like to take 
new business at current prices to ex
ercise usual caution. On such grades 
as 1^  inch cotton prices asked for 
new cotton range around 26c per 
pound, which means a net cost of 34c 
a pound when combing is completed. 
At this basis there is very little to be 
made on plain fabrics from 60s or 80s 
warps, nor from the better grades of 
fancy cloths.

There has been a speeding up in the 
orders for fall underwear and hosiery. 
Buyers wdio have been holding off 
until after stocktaking in the retail 
stores, are now coming forward only 
to find that stock goods tire not plenti
ful. Prices have been advanced on 
various lines all the way from 15c a 
dozen to 75c a dozen on different 
grades of fall underwear, and agents 
are not able to offer as many goods as 
they can sell at the new figures. The 
demand for spring hosiery has been 
good and several of the leading mills 
have booked up pretty close.

Advance in Prices.
An advance of Jfjc and %c on vari

ous lines of low and medium count 
bleached cottons was the result of a 
steady accretion of business that has 
cleaned up stocks and finished goods 
and brought values nearer to a parity 
woth the firm values current on gray 
cloths. The jobbers have bought less 
than the manufacturing and cutting- 
up trades, yet they have-been sending 
itt small orders repeatedly. At the 
present rate of progress it is difficult 
to see how values can possibly be 
lower for some time to come. The 
goods are not in stock as they usually 
arc at this period and buyers will 
have to rely upon picking up their re
quirements from unusual channels.

The advances announced in prints 
are now beginning to attract more at
tention among buyers, as they sec 
all printers are alike in demanding 
some part of the price that is re
quired if they are to keep above water 
while gray cloths are so firm and 
high. There was more trading and 
several buyers who would not order 
earlier when they knew an advance 
was imminent have concluded that it 
would be a safer policy to cover Sep
tember requirements fully.

The probability that within the next 
sixty days there will be contracts in 
the market for various lines of duck- 
aggregating from thirty million to 
thirty-five million pounds and that 
stocks in mill agents’ hands at this 
time are very meagre adds much to 
the firmness with which traders hold 
the belief in high prices for cotton 
goods for some time to come.

Laces and Linens.
A consular report says: The hand

made lace industry is important in 
Belgium, but has been injured by the 
advent of the machine-made product. 
There are about fifty thousand wo
men, mostly working women, in east 
and west Flanders, peasants in the 
country districts who produce lace 
valued at about $4,825,000 yearly. 
The wages of these workers are only 
20 to 30 cents a day. This lace is 
usually contracted for in advance by 
agents of the dealers in the larger 
cities. The only place in Belgium

W A N T E D
A buyer for a going business—would 

preferably consider the selling of an in
terest in same. Stock consists of dry 
goods, groceries, etc., and is well located 
in Grand Rapids. Present owner handi
capped for funds.

I also have for sale a fully equipped 
five passenger Stoddard-Dayton Auto
mobile—or would trade for real estate.

F. W. GREULICH. Trustee. 
Care Grand Rapids Dry Goods Co.
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GET IT
The big Sunbeam Winter 
Goods Catalog—a splen
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GLOVES, M ITTENS
Two numbers—one the 
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clothing—s a y ‘'which” 
and do it TO-DAY.

BROW N & 
SEHLER CO.

Grand Rapids, Mich.

Get your Stock ready for the Fall trade and place 
your order w ith us for

Outing Flannels Shaker Flannels

Cotton Flannels W ool Flannels

Flannelettes 

Wool Blankets

Cotton Blankets 

Comforters

Cotton Batting

We have a large Stock of new goods a t the right
price.

G R A N D  RAPIDS D R Y  GOODS CO.
GRAND RAPIDS, MICH.
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where lace is made by machinery is at 
Vilvorde.

The queen of Belgium has taken an 
active interest in reviving the hand
made lace industry and supports a 
society founded lately to enlarge the 
industry and to give better wages to 
the lace workers.

The United States buys large quan
tities of Belgian laces, and a great 
many American dealers make their 
purchases through the London and 
Paris commission houses. It seems 
that it would be more to their ad
vantage to buy direct at Brussels, thus 
saving the large commissions paid. 
The export of laces to United States 

'last year amounted to $439,046, com
pared with $343,570 in 1910.

Doings in the Buckeye State. 
W ritte n  t ) r  th e  T rad esm an .

Zanesville has secured lower elec
tric light and power rates, the 
new rates for residence lighting being 
8 cents per kilowat, as compared with 
10 cents, with the same discount of 
5 per cent. The rates for commercial 
lighting graduate down from l l/ 2 cents 
to 2l/ 2 cents, with a 10 per cent, dis
count instead of 5 per cent, under the 
old rate. In return for these conces
sions the company is granted a six- 
year extension of franchise.

The Ohio State apple show will be 
held at Zanesville during the second 
week in January and joint committees 
of the Chamber of Commerce and the 
^Muskingum Counrty Horticultural 
Society have the arrangements in 
hand.

The Ohio State Board of Agricul
ture is telling the people that they are 
raising only two bushels of wheat per 
capita, while in early days twenty 
bushels was the average, and that the 
latter could again be maintained with 
the planting and the preservation of 
trees and proper forestry methods.

C. R. Harper, manager of the C. C. 
Higgins Co., wholesale grocer of 
Findlay, has resigned and will go to 
Florence, Ala. to engage in a similar 
business for himself.

The Brundage Bros. Co., of Toledo, 
wholesale dealers in peanuts and con
fectionary, will build a wholesale 
house 60x120 feet, three stories at 
Washington and Lafayette streets.

Prizes have been awarded by the 
Flower and Garden Club of Colum
bus for the best appearing streets, 
school gardens and individual gar
dens. The club was organized and 
tinanced by Columbus real estate 
dealers.

The Ohio-Columbus centennial 
celebration will open at Columbus 
Aug. 26. one of the features of the 
first day being an industrial parade, 
and it is expected that every industry 
in the city will be represented.

Instead of awarding contracts for 
road improvements locally, or in coun
ties where the work is done, the State 
Highway Department is trying the 
plan of receiving bids and letting all 
contracts in Columbus. It is expect
ed that time and money will be saved 
by the new plan.

The State Public Service Commis
sion has ordered the Adams, United 
States, American and Wells-Fargo 
express companies to extend their

free delivery zones in Columbus, so 
that citizens living in outlying sec
tions may get service without paying 
an extra charge for same. The com
panies have been delaying the final 
decision by asking for new hearing 
or alterations of the ruling.

Ohio shippers complain that the 
Detroit, Toledo & 1 ronton Railroad, 
which is in receiver’s hands, is not 
giving adequate service and Attorney 
General Hogan and Chairman Goth- 
lin, of the Public Service Commis
sion, are urging the sale of the road, 
hoping for better service after re-or
ganization. Almond Griffen.

A Retail Salespeople’s Literary So
ciety.

W ritte n  fo r th e  T rad esm an .
In a little town of some 15,000 in

habitants there is a group of a dozen 
salespeople—six young men and six 
young ladies—who have organized a 
little social and self-improvement 
club. They meet twice a week, ex
cept during the summer months, at 
the home of one or another of the 
members. The sessions last from 
eight till ten-thirty, the host or host
ess serving refreshments of a simple 
and inexpensive kind. The purpose 
of the club is perhaps more social 
than anything else, though they have 
something in the way of a musical 
or literary program about once a 
month. Two of the girls play and 
one of them sings; several of the 
young men also being able to 
sing without inflicting pain on 
those who may listen. One of 
the young ladies recites very accep- 
tibly, and of the young men there is 
one who might have been cotivert
ed into a vaudevilian if he had been 
caught younger. But the redeeming 
thing about the so called programs, 
hastily and informally gotten up by 
these young people, is that they are 
not taken too seriously by the mem
bers themselves. Consequently they 
do not overdo this feature of their 
diversion. When it is literary even
ing they have one or two recitations, 
a chapter from some new book, or a 
brief summary of the book. One 
evening they had an original story 
of five chapters—a modern romance, 
of course—written independently of 
each other by five different members 
of the club. And that was one of the 
best things they pulled off all winter. 
Of course there was absolutely no 
connection between the chapters, and 
the hero masqueraded now under one 
name, and now under another. The 
principal benefit of the organization 
is that it provides diversion of an 
innocent nature for the members of 
it, and keeps a group of young people, 
whose sphere is necessarily limited, 
from being bored by their surround
ings. And really there is no use in 
any one’s being bored by his or her 
surroundings. If one has within him
self the elements of resourcefulness, 
he can devote himself to books and 
reading, to his favorite sport or hob
by; but if he doesn’t happen to have 
these resources at hand, he is apt to 
spend time to no purpose and get 
into a very dull and sluggish mental 
state. This mutual benefit idea among

the salespeople of that little town :s 
an excellent one. Why don’t you 
organize one in your town?

Linen is one of the principal ex
ports from Belgium to the United 
States. Last year it amounted to $1,- 
205,683, a decrease of $86,746 com
pared with 1910. The flax crop in 
the Flanders was comparatively poor 
owing to the dry summer, and this, 
combined with the decreased demand 
and the greater competition, especial
ly with Germany, interrupted the in-

O utings and F lannelettes
A well selected stock of Outings and Flannelettes 

is a mighty important factor in any store.
Not alone for the immediate profit resulting from 

their sale. But the merchant, who has a fine selec
tion of these cloths, will bring customers to his store.

We have a fine complete line to select from rang
ing in price from i j i  cents per yard and upwards.

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Mich.

dustry. The factories making linen 
for covering furniture, walls, etc., and 
for the rougher uses suffered most.

All that glitters may not be gold, 
but is almost certain to catch the eye 
of the curious.
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Unusual Experiences of Shoe Men—
Story by William MacFarland. 

W ritte n  fo r th e  T ra d esm an .
Chapter VII.

“Bud, did you ever 'hear about 
Charlie Martin's customer—the man 
who ‘couldn’t control' his feet?" in
quired William Macfarland. (For 
the benefit of the reader the author 
begs to say that Charlie Martin is 
head clerk in Mr. William G. Mac- 
farland's elegant shoe store. The 
Macfarland store carries ample and 
modish lines for men’s women’s and 
children’s wear. It is easily the pre
mier shop of our city.)

“No,” replied Bud, "tell us about 
the man who ‘couldn’t control' his 
feet. That sounds as if it might be 
interesting.”

“It was shortly after opening hour 
one morning last spring,” began Mr. 
Macfarland. “that he was pleased to 
favor our store with a call. It was 
so shortly after the opening hour 
that Charlie, my right hand bower, 
had just hung up his panama.

“And he looked so harmless and 
inoffensive and humble, this early 
Friday morning customer. You’ve 
seen people, Tony, who seemed to 
wear a sort of chastened look? Well 
that’s the way with this fellow. I’m 
glad I happened to get a good look 
at him as I walked back to the office. 
If I’d gotten down twenty minutes 
later I’d always regretted it. Even 
a brief, casual vision of a genius—a 
consummate artist in his line, no mat
ter what his line may be—is a thing 
worth while.

“When Charlie glanced at the cus
tomer's well-worn shoes he foresaw 
a certain sale. The most cursory in
spection of the humble one's pedal 
extremities indicated that he needed 
a pair of shoes, for he had certainly 
reached the stage wherein we say of 
a fellow that he’s on his uppers.

" ‘Good morning!’ said Charlie, 
with that pleasant, fetching smile of 
his that's worth a fortune, ‘will you 
be seated?’ And the chastened one 
sank down apologetically in a lilting 
chair.’

" ‘And now, sir,' said Charlie, ‘what 
kind of a shoe do you wish? Mean
while removing the much-worn right, 
disclosing a badly soiled, and by no 
means hole-proof, pair of socks.

" ‘Oh, something comfortable, if 
you please,' said the humble one 
wearily, as Charlie adjusted the size 
stick.

“ ‘Low cuts?’ asked Charlie, read
ing the stick.

“ ‘If you please,’ meekly responded 
the humble one; and he said it as 
though it pained him to be of so 
much bother to anybody—especially

a fine young fellow like Charlie Mar
tin.

" ‘Tan, vici, patent leather, enamel, 
gun metal, grain calf or----- ’

“ ‘I’ll look at a pair of vicis, if you 
please,’ said the chastened one.

“ ‘And about what price do you 
wish to pay?’ inquired Charlie.

“ ‘Oh, never mind the price,’ said 
the humble one, ‘I want a good shoe. 
Show me the best you've got.’

"This sounded good to Charlie's 
ears, so he brought a pair of five dol
lar shoes. They were plain, with 
ample width as to toes, and were 
built on a straight last. The weary 
one seemed to be well pleased with 
the leather, the last and everything 
about them—‘except possibly, if it 
wouldn’t be too much trouble, you 
know, a half size larger would fit just 
a trifle better; for,’ explained the 
humble one, ‘I do like comfort in a 
shoe. Comfort rather than looks— 
that’s my doctrine; and I never wor
ry about the price. The price—you'll 
excuse me, please—the price cuts no 
ice with me.’

“ 'Dead easy,’ thought Charlie to 
himself. To his customer he said:

“ ‘Certainly, certainly! You shall 
have a pair half a size larger if you 
so desire. It’s the policy of this store 
to please.’ And so Charlie produced 
the desired size.

“Poor Charlie!” interpolated Mr. 
Macfarland, “I wonder what ¡he’d 
thought if he could have read the 
thoughts in that fellow's mind. Char
lie was dead easy. Anybody who 
goes up against an artist like that is 
apt to be easy.

“The half-size-larger shoe tickled 
the weary one to a frizzle. ‘Only I 
must try the left one on, too—that 
is if it isn’t too much trouble, please; 
for my feet are not quite mates—and, 
and I want to be sure the left shoe 
fits all right.’ Oh, you foxy, funny 
man! I can see you now as you stand 
there in your seven opaque atmos
pheres of alleged humility! Shame 
on you for bamboozling my Charlie! 
Haven’t you any appreciation of dig
nity-” And Macfarland’s smile grew 
into an out-and-out laugh.

“ ‘Oh, come on with your story,’ 
said Bud Williams. And you'll re
member how Bud keeps them waiting 
just when he gets to the most inter
esting turn of the narrative. And yet 
when it comes to listening to an in
teresting story. Bud is the most 
clamorous of all to have it go right 
forward. It’s always just like that. 
The most sensitive chap in any circle 
is the fellow who’s always putting 
something over the other fellows. 
Get one on him and he behaves like 
a spanked baby.

“So the humble one’s left footsie 
was duly installed in the shoe desig
nated therefor,” continued Macfar
land; “and, strange to relate, in view 
of what its owner had said about its 
ill-fitting propensities, the shoe seem
ed to fit perfectly. He plumped down 
hard on the heavy piling, first one 
foot and then the other. No binding 
across the instep. Plenty of room 
for the toes. Laced up nicely. No 
wrinkles under the instep. Yes; they 
were a bully good fit. Charlie Martin 
said they fit. The quiet, plaintive 
customer said they fit. Indeed the 
customer was really enthusiastic 
about the fit. And there was some
thing really touching in the way the 
customer held up his frayed-out 
trousers and admired himself in the 
mirror, and then mildly and inoffen
sively walked down the two-tone rug 
—walked, mind you, towards the fore 
part of the store. As he walked lie 
seemed to chipper up and become 
more communicative. He said nice 
things about the store, and he shot 
complimentary looks toward Charlie. 
In a subtle and inoffensive way he 
became almost facetious. He admir
ed the shoes, he praised the stock, he 
asked about business, he deftly com
plimented Charlie on his expert sales
manship, and skilfully liberated the 
ozone of a mild-mannered optimism. 
But all the while he seemed to be 
getting nearer the front door.

“Charlie didn’t feel a bit uneasy. 
Rather the manner of the man who 
was so strangely quiet for a time, 
and then so genuinely interesting,

had a kind of soothing effect on Char
lie. Charlie was thinking how auspic
iously he had started the day’s bu
siness—a neat, quick, profitable sale; 
and the customer so evidently charm
ed with his purchase.

“ ‘D’ you know,’ said the mild-man
nered one (and he lowered his voice 
as he said it, as though it were a 
secret just between him and Charlie) 
‘d’ you know I like these shoes more 
than I can tell you? They are the 
best shoes I have had for a long 
time—and they, they feel so good to 
my feet. And just between you and 
me, my feet are funny. Sometimes,’ 
and that funny man’s voice dropped 
almost to a stage whisper, ‘some
times my feet take the funniest, freak
iest notions. And when they do, 1 
don’t seem to be able to control them. 
Mercy man!' (this with a terrified, 
hunted look on his face) ‘the spell is 

jpm me now, and I’ve just got to 
h-i-k-e !’ And out of the store he 
bolted quicker than a flash, and down 
the street, and around the nearest 
corner, and down that street to the 
alley, and down the ' alley to—well, 
only the Lord and that funny man 
know where. Charlie lost him at the 
alley. Charlie is a good sprinter, but 
this man with the queer feet outclass
ed him. Charlie’s call for the police, 
for public-spirited citizens, for help 
from any old source—was of no avail. 
The hour was early, and there were 
few people on the streets, and not a 
copper in sight. And—well that man 
who ought to be in vaudeville was 
disappearing from the face of the

W O R K  S H O E S
There is no more profitable trade than the con

tinued patronage of laboring men.

You can win and hold this trade by stocking

R O U G E  R E X  SH O ES
They are made from tannages that resist hard 

service, and on lasts that are comfortable and of 
good appearance. See our samples before you order 
your fall stock. A card will bring our salesman 
with samples.

HIRTH-KRAUSE CO.
Hide to Shoe

Tanners and Shoe Manufacturers 
Grand Rapids, Mich.
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earth. In almost no time he was 
gone; gone also were the shoes. Pres
ently Charlie came in hot, perspiring, 
angry with himself, with the man 
who had done him, and with a grouch 
against the universe. Charlie looked 
fifty-seven conflicted sentiments all 
at the same time. Not until weeks 
later did the unconditional fun of the 
incident work into his system. But 
he’s still just a bit sensitive about the 
matter; and I wouldn’t advise you to 
ask him about the man who ‘couldn't 
control’ his feet.”

“Did you ever see or hear of him 
any more?” inquired Tony Collins.

“He never came back any more,” 
replied Mr. Macfarland.

Charles L. Garrison.

It Pays to Tell the Truth About 
Shoes.

W ritte n  fo r th e  T rad esm an .
Of course it does.
It pays to tell the truth about 

everything.
If one canot tell the truth, ‘twere 

better for that man to keep his mouth 
shut.

Every act brings its own reward, it 
may be good or it may be evil.

This is a positive law.
Yet there are lots of people who 

ignorantly think that they can do a 
mean or foolish deed and get away 
with it.

How foolish!
There is always a day of reckoning, 

and the reward comes with it.
There is cause for every business 

failure and you will have no difficulty 
in locating it if you look deep enough.

It pays to be honest simply because 
it is the right principle and honesty 
always brings the kind of reward 
that makes one glad.

That’s the reason the legitimate 
shoe dealer ought to stick to straight
forward, open-and-above-board meth
ods in all his dealings with the public.

If he has three dollar shoes to sell, 
let him advertise them as three dollar 
shoes. He doesn’t have to advertise 
them as four dollar shoes, or four- 
fifty shoes, marked down to three 
dollars.

There are times when any dealer 
can afford to mark certain shoes 
down considerably below the original 
asking price.

But in that event there is a good 
and sufficient reason for the reduction 
in price.

If that is the case, tell the public 
so; but if it isn’t the case, why try 
to deceive the public?

As one reads newspaper announce
ments of shoe stores throughout the 
country one is made to wonder on 
several counts. First, at the credu
lity (or supposed credulity) of people 
who are expected to believe all that 
rot; second, at the moral make-up of 
merchandisers who send it out.

No wonder the papers are filled 
with stories of bankruptcy on the part 
of would-be shoe retailers.

Verily the law is inexorable; and 
whoso thinketh to find a loophole 
through which to escape from his 
iniquity. ¡S doomed to disappoint
ment.

Department Store Methods of Hand
ling Shoes.

W ritten  fo r th e  T rad esm an .
The wording of this article may be 

a bit misleading.
That’s the reason I am going to 

take time right here to explain what 
I mean.

There are department stores and 
department stores; and some of them 
handle shoes—just as they do all 
other kinds of merchandise—in way 
that exempts them from criticism.

But some of them do not. And it 
is the method of this other class of 
department stores that gave rise to 
the phrase, “department store meth
ods.”

There is no reason why the depart
ment store should not carry shoes 
among other kinds or merchandise if 
it so desires.

But we are all familiar with the 
bargain basements in which cheap 
shoes are used by certain department 
stores as bait for the unwary—and 
shoe sections of other stores in which 
every artifice is used to create the 
impression that ridiculously inex
pensive footwear may be had at any 
and all times.

And in such stores unwholesome 
price-cutting—a most serious menace 
to legitimate shoe retailing—is start
ed and kept going.

Out of such stores not unfrequent- 
ly proceed the sort of shoe advertis- 
ment that plays the very mischief 
with retailing conditions in that town 
or city—sweeping, unsubstantiated, 
and absurdly untrue statements about 
alleged shoe values that are proffered 
the public from time to time. The 
house avers that its unexcelled buy
ing facilities give it certain advantag
es over exclusive shoe dealers, near 
and far; or shoe manufacturers some
where or other have failed, and sold 
surplus stock at half price or less. 
And the prospective shoe consumers 
of that community are supposed to 
take such statements at face value.

All of this sort of advertising in
troduces a sensational element into 
that community. People are fed up 
on excitement as respects announce
ments; and the conservative, honest 
tradesman who cannot come out with 
a sensational assertion about some 
extraordinary deal or other that he 
was put over, doesn’t stand a ghost 
of a show.

And quick selling (with consequent 
poor fitting) is too often character
istic of the department store shoe 
section.

It is needless to say that such 
methods are demoralizing to the le
gitimate shoe business of the commu
nity in which such abuses are allowed 
to go unpunished.

Of course the better department 
stores of the country do not use such 
unbusinesslike and prescientific meth
ods in their shoe department. Far 
from it. They seek to handle good 
shoes at a reasonable profit; adver
tise them in a straight-forward way, 
and give conscientious service in their 
fitting rooms. But there are other 
stores in which shoes are not taken 
seriously, and it is this sort of a de

partment store that helps to compli
cate the problem of judicious shoe 
distribution.

The Shoe Salesman Who Earned a 
Rebuke.

W ritte n  fo r  th e  T ra d esm an .
He was a somewhat shabby little 

man, with a retiring disposition; and 
he had withal a half-apologetic air 
—the kind of a fellow who bears evi
dences of having failed in the big 
things of life; also because he had 
had it borne in on him that he had 
failed, he appeared to be one of those 
over-sensative creatures.

You can readily picture to your 
imagination the kind of a man this 
custoriier was—just a quiet, little, un
obtrusive fellow.

And I am sure he was himself gen
uinely disappointed because he could 
not find anything to his liking in the 
lines that had been reduced to two 
dollars the pair.

And you could see from his old 
oxfords that he needed a new pair 
of shoes.

“Come back some day," said the 
smart shoe clerk, “come back some 
day when you’ve made up your mind 
to buy, and we’ll try to fit you out."

And the manner in which the smart 
shoe clerk delivered his parting shot 
indicated that he was in a resentful 
mood.

And you might also infer that fact 
from the way the smart shoe clerk 
flung shoes back in cartons and threw 
the cartons down on the ledge.

noon, and it had been a sultry day in 
August.

But—well, it doesn’t pay to lose 
one’s patience—especially in a shoe 
store. And it was quite plain that the 
smart shoe clerk was really peeved.

“Say, Billy,” said the proprietor, 
whose eyes had been on the clerk 
and whose ears had heard the clerk's 
parting shot, "what did I tell you 
about people who come to this 
store?”

And the clerk hung his head guilt
ily, and furiously attacked the car
tons.

“D’you remember what I called our 
customers?” pursued the proprietor.

“Guests, did you not?” said the 
smart clerk.

“That's what I did,” replied the 
proprietor.

“D'you think you've treated that 
little man like a guest ought to be 
treated?”

And the smart clerk was silent.
“No. you didn’t” exclaimed the pro

prietor, flushing. “And I want to 
tell you right now I don't want to 
see a repetition of that offense. If 
you can’t treat people right—no mat
ter whether they buy or don’t buy— 
we will somehow have to worry along 
without you. D’you understand?”

And the smart clerk murmured 
something to the effect that he under
stood.

“All right, then,” concluded the 
proprietor; “see to it that you govern 
yourself accordingly. The people 
who enter our doors are our guests; 
and I’ll expect you to treat them as 
such under any and all cicumstances.”True it was along late in the after-
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The Purpose of Window Trimming. 
Written fo r th e  T ra d esm an .

What is it?
To please art-lovers?
To keep idle clerks busy?
To-imitate competitors?
To take care of superfluous stock?
Or just to sell goods?
Any window that does not sell 

goods is a space, time and money 
waster.

A clerk who sells no goods is sum
marily dealt with.

Why be more tender to a show- 
window that refuses to earn its pay. 
Ladle out justice equitably. Don’t 
have all your kicks aimed at unpro
ductive clerks and none at the win
dow which fails to pay its own rent.

It would riot be far from the truth 
to say that windows are as important 
as human salesmen. They are the 
advance guard of the store’s forces; 
the first representative seen by a pass
er-by.

They are momentous as the first 
valley in battle; as vital as the open
ing words of a salesman’s “approach.

They should always 'sound the key
note of the store’s selling system and 
say nothing that is not borne out by 
the evidence produced by the interior 
of an establishment.

Their merchandise contents should 
always be seasonable and adapted to 
the needs of the prospective custom
er, and every item should be plainly 
price ticketed. To most consumers 

•the most interesting thing about mer
chandise is its price. Therefore, a 
simple card heralding a special price 
is often more effective than a whole 
window full of unpriced goods.

Windows should not resemble 
warehouses. To fill them with goods 
is to lessen the appeal of each sepa
rate item. One item in a window is 
seen because it has no competition.

Ten items in a window all compete 
with each other for attention. How
ever, if all these goods are of one 
kind, for example, if the window is 
trimmed exclusively with dish-pans, 
the appeal is multiplied many times.

Nevertheless, no merchant should 
go to extremes. All people do not 
like the same kind of goods. There
fore, to maintain a trimming policy 
where moderate variety is emphasiz
ed is a very safe path to follow.

Since the purpose of a window is 
the selling of goods, a merchant 
should carefully check the lines plac
ed on show. A wise plan is to try 
out several different items, which can 
be seen only in the windows. Dis
play them nowhere else in the store. 
Allow no salesmen to talk about them. 
Place the whole burden on the win
dow.

Then if no sa es result, your meth
ods need'investigation.

Since all merchants who read this 
talk may not have a complete mas
tery of the science, the writer will 
be glad to design sample trims for 
any readers who request his assist
ance.

Merely write a letter to Anderson 
Pace, care of this journal, mention 
the goods that interest you, and you 
will be furnished free of charge, com
plete instructions for the building of 
the trim you wish.

Anderson Pace.

Simplicity More To Be Desired Than 
Ornamentation.

It needs no high priced window artist 
from the city, nor does it need study 
of those manuals designed to spread 
the art of window dressing, good or 
bad, as you happen to look at it, to 
make the windows of the general store 
attractive, either in the suburbs, the 
country, or the good-sized town. What 
it does need, however, is a certain 
amount of intelligent consideration.

The merchant, of course, knows ex
actly what part of his stock needs ex
ploiting, just what sales to stimulate, 
even though he may not think of a 
wonderful way to “stir things up.”

But it need not be wonderful, although 
wonderful ways are not to be despised 
in any form of advertising. The sim
plest way is the best; simple in its ap
peal to the eye and mind of the specta
tor, even though it may have required 
a deal of time and thought to produce 
this simplicity.

The great masters of painting in all 
ages have labored for simplicity; for 
the one broad effect that shall make the 
best appeal to the eye. Therefore, when 
they found they had introduced too 
many small details into a painting, un
hesitatingly they painted them out again.

So it may be in window dressing. 
The window is worth as much time and 
thought to the merchant since it is 
a striking medium always at hand, 
through which to reach the public.

Simplicity, though desired, need not 
and does not mean merely putting two 
or three rows of cans of milk or a few 
boxes of oats in a window and letting 
it go at that. And this is a kind of ar
rangement too frequently used by the 
general store merchant. In fact some
times the packages are fly-specked, the 
corners more or less dusty. Such have 
been, and are yet seen, but such a win
dow will gather no customers. That 
will be the place where the customer 
buys only when she must; as when she 
is in a hurry and it is near the supper 
time or when she needs the dryest of 
dry groceries. The careful housewife 
feels no confidence in the stock of the

merchant whose windows are full of 
flies and cobwebs.

Speaking of flies, the “Swat-the-Fly” 
campaign, now so universal among all 
classes of thinking people, may offer a 
suggestion to the merchant for an espe
cially striking windows. There may be 
arranged everything that might assist 
in such a campaign, running from fly 
screens to fly papers, and from fly poi
sons to fly traps. A new idea is sug
gested in which death and the fly are 
hob-nobbing together with the utmost 
good fellowship. Let some young per
son with artistic leanings make a large 
copy on a sheet of bristol board, card 
board, or even manilla paper. It may 
be done in pen and ink, charcoal or 
crayon. And it might be put effectively 
in colors. Then again the merchant, if 
it is convenient, may have made at very 
little cost a bromide or solar print en
largement. and the young artist of the 
family can then go over the lines with 
ink. With the ink he could use a gray 
tone of crayon, or he could rub colors 
over the back ground. He could put 
a sanguinary red glitter in the eye of the 
fly, and blue green reflections on his 
wings, germs and ptomaines microbes, 
falling from the long legs of the gigan
tic insect, in lurid colors.

In addition there might be a number 
of placards, or show cards with inspir
ing slogans. “Swat the Fly” may have 
the place of honor. This may be flanked 
with “Death to all Flies.” “Extermin
ate the Pests.” “The Typhoid Fly kills 
more people than War.” “The Fly’s 
Harvest every year in the United States 
is 500.000,” and other suitable captions 
containing useful information. In fact

the campaign against the fly is dissem
inating long needed knowledge regard
ing the menace and habits of the com
mon — much ‘ too common-house fly. 
Since one of the most powerful advices 
of the fly experts is that “cleanliness is 
next to flylessness” here is where the 
merchant may put himself, in the direct 
line of progress with probable profit to 
himself. Here is where he can exploit 
his adjuncts to cleanliness in a different 
connection, artistically and fittingly. 
The soaps, powders, cleaners, sweepers, 
mops, brooms and brushes may mingle 
with the sticky poisons and death-to-the- 
fly traps, in pleasing and suggestive 
arranement around the cartoon as a cen
ter of interest. The country merchant 
may even do as some of the Pittsburgh 
merchants, as well as the newspapers 
who are offering prizes for the greatest 
number of flies caught, captured or killed 
and brought to headquarters. Prizes 
invariably draw attention and stimulate 
the interest. It is a worthy crusade.

The value of backgrounds in forming 
an effect is too little considered. It 
would be quite possible to use an im
mense number of some one article, 
whether cans, boxes, bottles, soap or 
what not, piled up in rows that would 
make an unobstructive general effect for 
the background. In front of this could 
be one single display that would illus
trate or explain the use or application 
of the objects that form the background. 
For instance if it were soap, there 
could be in the foreground a little tub 
full of soapsuds, and a little line with 
a little wash hanging upon it to dry. 
Or suppose there were many jars of 
fruit piled up in beautiful and appetiz-
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ing rows, a little group of the different 
articles necessary in canning or preserv
ing, from the fruit and sugar to the 
ladle, spoon and preserving kettle would 
form an interesting and attractive fore
ground. Or, suppose the window artist 
chooses pickles for his work of art. 
Bottle of pickles form a brilliant por
tion for the background, and the fore
ground group might be overflowing bas
kets of green cucumbers, with the “sug
ar and spice and everything nice,” all 
prettily convenient to the neat pickling 
pot. It might be cabbage or cauliflower 
or other suitable vegetable, whichever 
is nearest at hand, but none of them 
would be difficult to manage. Experi
ments with these more or less simple 
effects will be productive not only of 
benefit to trade but will give valuable 
exercise to the ingenuity and originality 
of the store management. The units are 
always at hand, to juggle them about; 
always with reference to clever ideas 
and pretty arrangements can not fail 
to develop the special abilities latent in 
every one.

A boating and bathing window is quite 
in line with the weather of this month 
and may be carried out in a variety of 
ways, all quite easy, yet with an appeal 
to the eye, and an opportunity to ex
ploit certain summer goods in ways 
more or less new.

For instance, a beach might be rep
resented. There could be real yellow 
sand, real dolls with little paijs and little 
shovels sitting in the sunshine and dig
ging with all the bliss of real life. The 
sad sea waves—could be represented by 
soft blue cambric or poked and fash
ioned into the most approved wavelets 
with neat little cotton batting flecks of 
foam upon their crests. These could be 
made to stand up by means of rows of 
little uprights of different heights from 
the floor. This will be pretty made of 
pale blue which may be stretched across 
the back wall of the window space to 
form a background for the marine piece. 
As if tossing on the waves may be 
placed one or two white-winged toy 
sailboats and across the background may 
be placed articles in harmony with the 
summer sentiment. Bathing suits—they 
are especially chic this year—besides be
ing of great diversity in color and cut; 
flanked by bathing caps, sailing caps, 
yachting costumes, either masculine or 
feminine, in fact anything the least bit 
nautical can be included in the display. 
So also can hammocks, tents, games, 
and the many and picturesque varieties 
of fishing paraphernalia. The accoutre
ments of the fisherman would follow 
naturally. But the special points of the 
collection would depend greatly upon 
the neighborhood in which the general 
store resides.

An arrangement of cans and bottles 
seen recently upon the shelves of an 
up-to-date grocery, was an agreeable 
variation of the usual straight rows. 
To begin with the shelves and divisions 
were painted in red, not too bright, and 
in addition were free from dust. The 
cans of milk or vegetables were set in a 
semi-circle, or large curves, in each di
vision, and across the front of the shelf 
was a row of bottles, short and tall, 
alternating. The fresh bright labels, 
shining bottles, speckless shelves made a 
most attractive whole, and the original 
pattern made by the different colors and

combinations of lettering made a pleas
ing diversion in the conventional ar
rangement of stiff cans and unyielding 
bottles.

What Some Michigan Cities are 
Doing.

W ritte n  fo r th e  T ra d esm an .
Durand has a new tile and cement 

block factory.
A factory for the manufacture of 

cocoa fibre matting has been esta
blished in the Lakeside district of 
Muskegon.

The Battle Creek Chamber of Com
merce succeeds the Industrial Asso
ciation of that city, with Win. II. 
Mason as president. The member
ship list of 475 will be increased 
shortly to 600.

The Genesee county fair will be 
held at Flint Aug. 26-30.

The Castle Lamp Co. which is start
ing operations at Battle Creek, will 
have nearly 500 names on the payroll 
when running full.

The annual fair at Three Rivers 
will be held Sept. 10-13.

The Grand Traverse Region fair 
will be held at Traverse City Sept. 
3-5. The improvements in buildings 
this year include a new art hall and 
new stock sheds.

The Big Rapids Board of Trade 
has completed the new factory build
ing erected for the Big Rapids Fur
niture Co. The board will also look 
somewhat into the proposition of ad
vertising for factories to locate there.

A contract for erecting a new city- 
hall at Belding has been awarded to 
a Grand Rapids firm for $19,962.

Many new cement walks are being 
laid at Sault Ste. Marie this year, be
tween four and five hundred feet being 
built daily.

One of the big jobs to be undertak
en by the re-organized Marquette 
Commercial Club will be to give the 
city an improved street car service. 
The Marquette City & Presque Isle 
Railway Co. is in receiver’s hands and 
it is said that $72,000 has been lost by 
stockholders since the tracks were 
laid.

Dowagiac has been getting figures 
regarding the cost of a municipal 
lighting and power plant.

Kalamazoo has secured a site for 
the proposed sanitarium for tuber
cular patients on Gull street and 
plans for the building are being 
drawn. Accommodations will be pro
vided for twenty to twenty-five pa
tients at the start.

A narrow gauge logging road has 
been completed from Camp Houk to 
Hart by the Cedar & Lumber Co., 
a distance of over ten miles, and 
about twenty-five-million feet of logs 
will be transported to Hart for manu
facture at the mill there.

The Battle Creek Automobile Club 
offers a reward of five dollars for 
evidence that will convict any person 
who scatters glass on any drivable 
street on the city.

The Superintendent of Parks of Ann 
Arbor has arranged for the spraying 
of all shade trees in the city, the work 
being in charge of an experienced 
fruit grower. The spraying will be 
done at the expense of the property

owners benefited, as the city has no 
fund for this purpose.

Wednesday, Aug. 21, will be Sagi
naw Day at the Tuscola county fair 
held at Vassar and a large attendance 
is looked for from that city.

Almond Griffen.

Extended Credit Should Be Abol
ished.

1 he system of extended credit 
is obsolete and the merchants doing 
business along the old lines is behind 
the times.

We are living in age when cash 
•transactions count and short tfcne 
credits are demanded. I have always 
been taught that contracts between 
parties should be strictly adhered to, 
and when l know of man selling 
goods under certain conditions and 
wilfully and knowingly allowing these 
conditions to be disregarded, it im
presses me seriously and makes me 
think that those who allow these 
practices to thrive are conducting a 
school that inculcates dishonest prac
tices and which eventually bring 
ruin and disaster to those who for 
the time being it is thought to help.

Allow me to suggest to you that 
it would be better for some houses 1 
know if the house and not the sales
man would run the business. The 
salesman who tells your customer 
that it doesn’t make any difference 
whether he pays his bills to-day or 
lets it go until next week is not hon
est with the house he represents, and 
the house is doing a bad thing when 
they allow it. That one statement 
has put many a good man out of busi
ness.

Every year the jobber is compelled 
to use some of his hard earned profit 
to cover losses sustained through bad 
accounts. The ambition for increased 
volume coupled with the gambler’s 
faith in his ability to pick a winner 
is responsible for this. By all the 
laws - of common sense close collec
tions should assist rather than hinder

the increase of profitable volume. 
Every honest man likes to stand clear 
of obligations and naturally would 
prefer to see the representative of a 
concern to whom he owes nothing 
rather than that of a concern whose 
account has outgrown his ability to 
pay. John A. Green.

Promise to Be Good Hereafter.
The officials of the United Shoe 

Machinery Company have opened 
negotiations with Attorney General 
Wickersham with a view to peaceably 
ending the suit brought against them. 
There are both civil and criminal 
charges for restraint of trade. While 
there is no joy in making any one 
suffer just for the sake of seeing him 
squirm the United company has been 
a persistent malefactor, and shorn« 
not be let go free without at least 
being placed in a position where the 
possibility of future misdemeanors 
will be out of the question. Promises 
to be good are insufficient. Trusts 
that get off without punishment are 
too often inclined to treat leniency 
as weakness on the part of the Gov
ernment, and there should be no out
let left unclosed which might give 
the company opportunity for carry
ing on its high-handed proceedings in 
the years to come after this fuss blows 
over. The other manufacturers have 
rights as well, and should be protect
ed.

Don’t wonder why your cash busi
ness is falling off if you are eternally 
suggesting credit to your trade.

The wisest man is not, as a rule, 
the man who makes the greatest out
ward display of wisdom.
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WOMANSMORLD

The Obligation of the College 
Woman.

W ritte n  to r  th e  T rad esm an .
Every June our colleges graduate 

an ever increasing number of stu
dents. In the month that follows 
these graduates begin to take their 
places in the communities in which 
thej- are to live. Of the women—and 
it is the women we shall consider 
in this—some marry soon after they 
leave school, some teach, some en
ter the professions, some remain for 
a longer or a shorter time in their 
fathers’ homes.

What is the obligation of the col
lege woman to the people among 
whom her lot is cast? What duty has 
she arising from the fact that she has 
had opportunities which many per
sons have not enjoyed?

The cause of higher education al
ways has been held to have a legit
imate claim upon public coffers am 
private benevolence because it is be 
lieved^that the training received at a 
college or a university benefits no; 
alone the individual but the commun
ity—an educated person being like a 
ray of light in a dark place, or like 
leaven working in a mass. Giving 
to the cause of education is regarded 
as one of the best possible methods 
of benefiting humanity.

So it has come about that there are 
very few colleges that are not en
dowed or assisted either by public or 
private beneficence. Great as is the 
expense of sending a son or a daugh
ter through college—and great it cer
tainly seems to people in moderate 
circumstances—it would be far more 
if all the cost had to be met by the 
individual recipients of the benefits.

This in a sense imposes an obli
gation on the college woman to pay 
back in some manner what she has 
in a w'ay borrowed from the state (it 
she has received her training at an 
institution supported in part by the 
state), or from private benevolence 
if her college is one that has been 
endowed by persons of wealth.

But more than this and deeper than 
this is the old noblesse oblige—nobil
ity, whether of blood or talent or 
culture, creates an obligation. It 
should be with learning as with 
riches, whoever has should consider 
it a privilege to share with others 
who have been less favored.

Not every college woman seems to 
care to exercise this privilege. Not 
every one seems to feel her obliga
tion. Indeed there is a considerable 
tendency among college bred people 
to form a little aristocracy of their 
own, to choose as their friends and 
associates those who can write A. M.

or at least B. A. after their names, 
and to have as little as possible to do 
with those who have not mounted 
thus high on the ladder of culture 
You see women on whom it seems to 
be written—"I am a Wellesley wo
man,” or “I took my degree at Yas- 
sar," or “I was a U. of M. girl,” and 
they bear their honors in such a v.ay 
that women who have not had equal 
opportunities feel ill at ease in their 
presence.

This atmosphere of exclusiveness is 
noticeable among the faculty folk of 
college towns. Mr. and Mrs. Caseby 
recently have moved into such a 
town, and Mr. Caseby’s work takes 
them much among the professors and 
instructors. The wives of these men 
are almost without exception college 
graduates. Mr. Caseby is a college 
man but Mrs. Caseby never went be
yond high school. In a burst of con
fidence the poor little woman ex
claimed to a friend, “My cross is that 
I am not a college woman! 1 am 
made to feel the difference at every 
turn."

The college woman who wants 
other women to “feel the difference” 
is not meeting her obligation The 
difference is felt all too keenly by the 
sensitive woman at best. No woman 
of brains who has been compelled to 
stop with what the lesser school ■ 
have to offer but feels she has missed 
something—feels that there is a poise, 
a mental dignity, a breadth of view, a 
sane and sure way of .looking at 
things, which is gained at college and 
nowhere else. The college woman 
who is alive to her obligation will do 
nothing to accentuate this sense of 
loss, but will seek to reach out to 
others rather than to build up a wall 
of separation between herself and h e  
kind and those who have not had s > 
excellent advantages.

One of the most practical ways in 
which the college woman may dis
charge her obligation is in using her 
knowledge and mental training in 
working out her own individual prob
lems. Whatever her work, sh . 
should do it better, more intelligently, 
with a deeper insight and a surer 
grasp, by reason of her years of prep
aration. She should be a wiser moth
er, a better housekeeper, a more 
level-headed woman, a truer and 
more sympathetic friend, because of 
her culture. By solving her own| 
problems well she helps others solve 
theirs, perhaps unconsciously to her
self. As a well-known writer puts it, 
“There is a tendency to overlook the 
value of the individual solution of the 
problems of life, and yet the success
ful individual solution is perhaps the

most genuine and fundamental con
tribution a man or woman can make.”

The work of directly uplifting 
others is a more delicate task. Per 
sons who go about proclaiming their 
desire “to do all the good they can 
to all the people they can”, are apt to 
find that their efforts are resented. 
It wounds our pride to have some one 
openly and obviously trying to im 
prove us. T,he college woman of 
tact will not take on any airs of con
descension, and will manifest toward 
other women of intelligence and good 
breeding a spirit of comradeship and 
equality.

If at all adapted to public work she 
will be looked to as a leader in the 
intellectual and spiritual life of the 
community in which she lives. Per 
haps in the study club of her home 
town—possibly in the little church or 
Sunday School if she lives in the 
country—she may find her opportuni
ty to reach others. There may be a 
field of work in the way of village im
provement or local sanitation.

The college woman may or may 
not be adapted to these public capac
ities. If she has no liking f o r  pre
siding at meetings or fur'hering 
movements, there are other equally 
important things to do. She may dis
cover people to themselves, so to 
speak. In every neighborhood there 
are men and women of good natural 
abilities, endowed with real brains, 
who have lacked the early opportun
ities. Such may need a word of en- 
couragment, a helping hand, a little 
guidance in lines of reading and 
study, to enable them to come into 
their heritage of intellectual power 
and enjoyment. Here is a bright 
boy or girl to whom the college wo
man may prove an inspiration. To 
be ever on the lookout for the spark 
of the intellectual life, to fan this 
spark into flame—this may be the pe
culiar mission of the college woman.

Will she herself lose by thus bear
ing the sacred fire to others? Will 
she not rather gain as she gives, in 
breadth of understanding and sym
pathy? There are lessons to be 
learned and knowledge to be gained 
outside of college halls. The college 
woman who lives in the great cur
rents of human existence and thought 
and progress will learn these deeper 
lessons better than she who carries 
about with her the air of “I am a Rad- 
cliffe woman,” or "I am from Smith, ’ 
or “I graduated from the University 
of So-and-So,” and cherishes as her

great aim in life an intellectual ex
clusiveness that savors mightily of 
snobbishness. Quill

The man who borrows trouble us
ually gets more than he bargained 
for.

All Good Things
Are Imitated

Mapleine
(The Flavor de Luxe)

Is not the exception. Try 
t h e  imitations yourself 
and note the difference. 

Order a stock from your 
jobber, or

The Louis H iifer Co..
4 Dock St.. Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

1 3 9 1 4 1  Monro.- S t 
Roth Phonos

JKAND RA PID S. MICH

Up-to-date Stores use
TH E BEST /Q&a  DUPLICATING

sales E books
Made of good BOOK paper, not print
15% OFF IN TOWNS WHERE WE HAVE NO 

AGENT. WRITE FOR SAMPLES TO
MIDGARD SALESLIP CO. STOUGHTON, WIS.
Also manufacture Triplicate Books. Carbonized 

back Books. W hite and Yellow Leaf Books.

C h icago  Boats
G. & M. Line

Every N ight
Fare $2

8p.m.Holland Interurban
Boat Train a t .................

T 'D  \  Your Delayed
Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t  hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids, Michigan
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SOME SUMMER WORRIES.

Details of Sherman’s Swat-the-Fly 
Campaign.

W ritte n  fo r th e  T rad esm an .
There came a time when the merry, 

merry fly became ambitious of more 
elaborate quarters than those provid
ed by Hank Sykes, who kept the liv
ery stable on the street back of Sher
man’s store. The flies under consider
ation longed for a higher, broader 
life.

They meditated on the squalor of 
their lives in the slums of the alley 
and winged their way through Sher
man’s back door and made familiar 
with his merchandise. You see, these 
flies knew what a long time they 
could be dead after receiving the final 
swat, and decided to move in the best 
circles while it was possible for them 
to move at all.

So they took up summer residence 
in Sherman’s store, as stated hereto
fore, and opened up a Chataupua in 
opposition to race suicide.

The health officer said it was a- 
shame for any man to keep such a 
swarm about him. H. Hiram Smith- 
skit, the capable young chemist, made 
pictures of the nude feet of the flies 
and tracked their vulgar way clear to 
the crust of the pie at the restaurant 
three blocks away.'

One hot day, when Sherman would 
have fought a rattlesnake and given 
him the first bite, the chief of police 
called at the store. He looked about 
the interior and sleuthed the highway 
to the stable refuse in the alley back 
of the livery barn.

“Ha!” he said. “Ha!”
“Ha ha for me while your at it,” 

observed Sherman. “Make it a good 
one! What’s the answer to this police 
inspection?”

“Something in here listens like a 
swarm of bees.” replied the chief of 
police, whereat the clerks all laughed 
heartily, as was the custom in that 
man’s town.

“I know it,” replied Sherman. “I 
heard it first.”

“The neighbors complain," urged 
the chief.

“I suspected as much,” answered 
Sherman. “Had to punch Sol. South- 
stein in the beak this morning; and 
I’ve got a date to fight Bill Sidney, 
of the Palace Cobble Shop, under the 
dam an hour after midnight.”

“What are you going to do about 
it?” Switched the chief of police, 
with a shrewd look to see if he wasn’t 
being spoofed.

I have waited a long time for a 
chance to use that word, “spoofed.” It 
is an English slang word, and means 
to guy, to lie, to turn on the guff. It 
is a rare word, and must not be used 
more than once' in any article.

“I was thinking of putting up a 
red-and-blue sign in the back door 
declaring it to be a private way,” 
explained Sherman.

“Ha!” laughed the chief of police. 
“Ha!”

“Or,” Sherman went on, encourag
ed by the merry attitude of the chief, 
“I might put up a wicket and charge 
admission.”

“Tell you what,” the chief of police 
then said, after recovering from his 
fit of laughter, “you go into the woods

and bring in a load of this here wild 
indigo stuff. Put it in bunches around 
the store. Every fly that comes in 
touch with it will fall down dead.”

“That seems to be a good idea,” 
Sherman said, “still, I don’t see why 
you don’t save me the trouble of 
going into the forest by calling out 
the fire department and ordering the 
boys of Xo. C to turn a stream of 
kerosene on that dump pile back of 
the Oriental livery barn.”

“There is no appropriation for the 
oil,” answered the chief of police. 
"You try the wild indigo cure.”

So the chief of police went his dig
nified way and Alonzo Hitt Hillyer, 
who was managing editor of a dray 
down on the river front, loitered in 
and gazed his ama/ement at the Chi
cago-Republican-Con vention-like atti
tude of the flies.

"Tell you what,” advised Alonzo. 
“You go to a drug store and buy a 
lot of this here lavender oil and pour 
it over the floor and counters. That 
will drive these flies away.”

Alonzo succeeded in getting out of 
the store without the use of a stretch
er, giving place to George Albertson, 
the village cutup, who advised the 
adoption of a set of rules which 
would require the invading flies to 
spend most of their time in the mani
cure shop. He said this would give 
the flies a chance for their lives, and 
at the same time do away with the 
chief complaint against them, that 
of dirty feet. George was led out 
through the alley.

Then a customer informed Sher
man that he had procured a municipal 
fly-trap at the city hall which ate 
them alive. He said it would get up 
off a window bench, if the flies would 
not make the first advance, and chase 
the insects around the room and un
der the bunk where the night watch
men slept after midnight. So Sher
man went over to the city hall and 
asked a pretty girl in the water office 
where the fly traps were exposed for 
sale. The pretty girl said he might 
be able to discover one up in the 
council chamber, as the aldermen 
were said by some discontented 
beings to be getting rather fly.

Sherman found another pretty girl 
in the council room and asked her 
where the municipal fly traps were 
secreted. She said there might be 
one at police headquarters, although 
she thought the stock must be at the 
weighmaster’s house, which was nine 
blocks away from the business center, 
and across a bridge and at the other 
side of a swampy street.

So Sherman went to police head
quarters, where he found a fat man 
occupying a desk and a dignified, ap- 
proach-me-with-deference attitude in 
a space which looked like a closet. 
The fat policeman gave the merchant 
a glare which froze the sweat on his 
brow when fly traps were mentioned. 
Sherman left with the idea that the 
fat man thought he was on the police 
force to “smell whiskey” on drunken 
men, and not to serve the public.

So Sherman went back to his store 
and his flies, and that night he poured 
half a barrel of kerosene over the 
alley back of the Oriental livery barn.

Next day he was arrested for disor
derly conduct. But the flies swarm 
no more in his store.

Alfred B. Tozer.

Thoughts for Mail Order Buyers.
When you look at the catalogue 

remember nothing ever is as good as 
the picture looks; if you doubt this 
statement, have yourself photograph
ed.

The woman who “sends out of 
town for everything” may soon have 
to send her husband out of town for 
a job.

You can never enrich your farm 
by putting the fertilizer on somebody 
else’s land. You never can build up 
this community by sending your 
money somewhere else.

O F F I C E  O U T F I T T E R S
LO O SE LEAF SPECIA LISTS

237-239 Pearl St. (near the bridge), Grand Rapids, Mich.

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids, Mich.

Watson -  Higgins Milling Co. 
Merchant Millers

Grand Rapids Michigan

GRAND RAPIDS BROOM CO.
Manufacturer of

Medium and High-Grade 
Brooms

GRAND RAPIDS, MICH.

Just as Sure as the Sun 
Rises

C r e s c e n t
fL O U R

Makes the best Bread and Pastry

This is the reason why this 
brand of flour wins success for 
every dealer who recommends 
it.

Not only can you hold the old 
customers in line, but you can 
add new trade with Crescent 
Flour as the opening wedge.

The quality is splendid, ii is 
always uniform, and each pur
chaser is protected by that iron 
clad guarantee of absolute satis
faction.

Make Crescent Flour one of 
your trade pullers—recommend 
it to your discriminating cus
tomers. _

Voigt
Milling

Co.
Grand Rapids 

Mich.

FOOTE & JENKS* COLEMAN’S I ( B R A N D )  

T*rp«ael«ss Lemon and High Class Vanilla
Insist ®n getting Coleman’s Extracts from your jobbing grocer, or mail order direct to

FOOTE & JENKS, Jackson, Mich.

J a p a n ese  N ig h ts
W ednesday and Thursday 

August 21-22

A Fairyland of Light and Color

Ramona Resort
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Butchers Take Drastic Action in 
Convention.

Detroit, Aug. 19—The United Mas
ter Butchers of America, in session 
passed a number of drastic resolu
tions, some of them after vigorous 
debate.

Among the most important was a 
resolution providing that the Associa
tion pledge the votes of its members 
and the members of the local bodies 
throughout the country, to the sup
port of candidates, regardless of par
ty, who are trustworthy and who will 
assist in the enactment of laws which 
will benefit the retail meat merchants. 
It is said that a careful poll of the 
retail meat merchants in the United 
States shows that they cast between 
.500,000 and 350,000 votes on election 
day.

Another resolution which passed, 
after many of the delegates had tak
en a whack at the wholesale meat 
dealers, who enter the retail field and 
sell meat out of their stores at the 
same price or less than to the retailer, 
was one condemning the practice. 
According to the plaints of the retail 
merchants present, this system is in 
vogue not only in Detroit, but in 
many of the cities of the country. As 
there is an average of one retail meat 
mei chant to every 250 inhabitants in 
the United States, this alleged unfair 
competition demoralizes the business 
and drives some into bankruptcy.

The shortage of cattle, which the 
retailers declare is the principal cause 
for the high cost of meat, is due to a 
number of reasons, according to fig
ures and statements presented.

In support of a revolution provid
ing that the organization make an 
effort to secure the passage of state 
and Federal laws preventing the kill
ing of calves, Theodore Mix, Presi
dent of the Retail Butchers ofMinne- 
apolis, gave the delegates figures 
showing that in that city and vicinity 
dairymen kill an average of 1,000 
calves a month, at birth. It was con
tended that this custom prevails all 
over the country, thus reducing the 
supply of meat, in the interest of an 
increased supply of milk. It was al
so declared that many calves are now 
killed and marketed under the legal 
age of four weeks. "Race suicide” in 
cattle in fact, it was urged, has more 
to do with the high price of meat 
foods than any other thing.

It was declared further that the 
Government, by its conservation poli
cies, had withdrawn much of the 
range land in the west from use by 
ranchers and thus greatly reduced the 
size of the herds, from which the 
principal meat supply of the states 
comes, at the same time letting the

lands lay waste and provide food for 
disastrous prairie fires, rather than 
for cattle.

Resolutions were passed asking the 
passage of laws which would prohibit 
the killing of male calves under one 
year old and of female calves under 
three years of age; also that the 
Government offer a bounty to encour
age the raising of cattle in the east 
and central states.

Ihe tariff question came in for a 
game of football and the result was 
the passage of a resolution asking 
that the tariff be eliminated on all live 
stock. It was contended that this 
would reduce the high cost of living 
in the United States.

It was also declared that many of 
the meat inspectors of the country 
were incompetent because the Gov
ernment examination was such as to 
permit persons to become inspectors 
who knew little of meats. The butch
ers, resolved that a knowledge of 
geometry, geology and other subjects 
foreign to meat was not necessary 
and that the bederal laws be so revis
ed as to confine the examination of 
applicants to their knowledge of live 
stock and meats.

It was voted that an ante-mortem 
examination should be made of all 
live stock, before shipment for 
slaughter, by a Government inspector 
and that all common carriers be pre
vented from receiving shipments not 
having a clean bill of health signed 
by an authorized inspector.

Because the butchers are blamed 
for the high cost of living, the As
sociation decided that a publicity 
committee be named to get facts into 
the newspapers showing that the 
price of meats was not higher in pro
portion than many commodities, in
cluding other foods, clothing, etc.

The officers elected are as follows:
President'—John T. Russell, Chi

cago.
Secretary—John H. Schofield, St. 

Louis, Mo.
Financial Secretary—Emil Priebe, 

Milwaukee, Wis.
Treasurer—Edward O. Jahrsderfer, 

Brooklyn N. Y.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, Aug. 21—Creamery butter, 
24@26J^c; dairy, 20@24c; poor to 
good, all kinds, 18@22c.

Cheese—Fancy, 16@16 2̂c; choice, 
15@15J^c; poor to common, 8@12c.

Eggs—Choice, fresh, at mark 21 @ 
22c: candled, 23@25c.

Poultry (live)—Turkeys, 12@13c. 
cox, 10@llc; fowls, 13@14J/2c; chicks, 
16(« 17c; ducks, 13@15c; geese, 10c.

Beans—Red Kidney, $2.50; white

— ESTABLISHED 1876 —

to"b*uy°or"seii Clover or Timothy Seed c- ^ wrile
M O S E L E Y  B R O T H E R S

GRAND RAPIDS, MICH.

Mild Cured
Haim and Bacon  

100 per cent. Pure

All-leaf Lard
If you are not a customer and you 

want something that will please your 
customers and bring them back again 
drop a line to our nearest salesman,

Ludington, Mich., F. L. Bent 
Grand Rapids, W. T. Irwin, 141 Lyon St. N. E. 
Kalamazoo, H. J.Linsner, 9 1 1 ^  N. Burdick 
Lansing, H. W. Carver, Hotel Wentworth 

Adrian, G. W. Robnett, Hotel Maumee 
Port Huron, C. B. Fenton, Harrington Hotel 
Saginaw, W. C. Moeller, 1309 James Ave.

St. Johns, E. Marx, Steele Hotel 
W rite  to -d ay

Cudahy Brothers Co.
Cudahy-Milwaukee

r a



A u g u st 21, 1912 M I C H I G A N  T R A D E S M A N 23

Michigan Federation of Retail Mer
chants.

The first annual convention of the 
Michigan Federation of Retail Mer
chants will be held in the city of 
Grand Rapids, on Tuesday, Wednes
day and Thursday, September 17, 18 
and 19, 1912, and you, Mr. Merchant, 
are invited.

This Federation is entirely nonsec
tarian and recognizes no particular 
trade, but it is broad and liberal in 
its scope, and makes every merchant 
doing a legitimate retail business, 
eligible to become a member.

We have undertaken a work that 
will bring good things to every re
tail merchant in the State and we 
need your support.

This organization was born in 
Lansing, Feb. 8, 1912, and at that 
preliminary meeting officers were 
elected, committies appointed and a 
constitution and by-laws have been 
prepared, and will be presented for 
adoption or amendment at this meet
ing.

There is work to be done, and we 
need your help—especially so now— 
and we will appreciate your presence 
at this time.

Lay aside your business for a few 
days, come to Grand Rapids and help 
perfect this State Federation, and you 
will go away a better merchant, a bet
ter and more liberal man, and feel 
that it was right and proper that you 
lent your counsel and presence to 
this most excellent cause.

Viewed even from a selfish stand
point, you will be benefited many 
times more than it can possibly cost 
you. E. S. Roe, President.

F. M. Witbeck, Sec’y.

Definition of a Legal Barrel as to 
Size.

The apple barrel is soon to take on 
a new dignity. It is to be given a 
place in the Federal statutes. . Apples 
in boxes and apples in bulk, whether 
intended for interstate or local ship
ment, will be just as they always have 
been and no questions will be asked 
except by the consumer if they run 
small below top layer, but the apples 
in barrels for shipment to another 
state must come up to certain require
ments or trouble may come if a 
bill now pending in Congress 
is passed. In the first place 
the proposed law defines what 
shall be a legal barrel as to size. The 
barrel must have 28)4 length of stave, 
17yi inches diameter of head, 26 inch
es between heads, 64 inches outside 
measurement circumference at the 
bulge and as nearly as possible 7,056 
cubic inches capacity. If the apples 
to be shipped are to be labeled “stand
ard” they must be of one variety, well 
grown, hand picked, and good color 
for the variety, normal shape, and 
practically free from insect and fun
gous injury, bruise, and other defects, 
and the minimum sizes are prescribed. 
If the barrel falls short of its meas
urements or if the apples are below 
the specifications prescribed by laws 
to put on the brand as standard will 
b e  to invite the penalties of the law. 
To label as standard and to omit 
putting on the name of the variety, 
where grown and by whom packed,

will also be a violation of the law. The 
bill has passed the House and received 
amendments in the Senate and has 
been sent to conference to be fixed 
up.

I he law, if enacted, will put the 
apple industry on a higher and better 
level and will protect the consumer 
against unscrupulous packers. In this 
connection it might be recalled that 
a bill similar in its nature to the pro
posed Federal law was enacted by 
the last Legislature to standardize 
the fruit according to grades, to pro
hibit misbranding and requiring the 
packer to mark the package with his 
full name and address. The measure 
was strongly indorsed by fruit grow
ers all over the State, but Governor 
Osborn vetoed it on the ground that 
it might be an injury to the canners. 
The Federal law will serve the pur
pose of the proposed Michigan law 
even better than a statute of our 
own, in so far as it relates to apples 
intended for shipment out side the 
State, where a large part of the Michi
gan crop goes.

Growing Vegetables Instead of 
Flowers.

"My garden does not run so much 
to flowers this season as usual,” said 
the man with a big back yard a few 
days ago. “Of course, we have Mow
ers because we couldn’t very well keep 
house without them, but this season 
Mowers have been incidental rather 
than the main thing. We have Mow
ers for trimming around the edges, 
but the main garden this year is car
rots, beets, radishes, onions and oth
er garden sass, and do you know T 
have found them fully as satisfactory 
as Mowers; in fact, even more so. 1 
used to send Mowers around to the 
neighbors and to friends as a means 
to getting rid of the surplus and this 
year I am sending them fresh vegeta
bles and they seem to like the change. 
We have all the Mowers we want and 
some for our friends as well and the 
vegetables from the garden have sav
ed us from the huckster all summer. 
I think the change has been a goou 
thing all around and am going to do 
the same next year and recommend it 
to my friends who have gardens. My 
experience this season has been that 
a good vegetable garden can be as 
ornamental and fully as interesting 
as one of Mowers, and there is just 
as much fun in taking care of it and 
the additional pleasure of eating the 
stuff you have raised yourself and 
which you know is fresh.”

Says Plants Have Eyes.
After long experimenting and study 

Prof. Gottlieb Haberlandt of the 
Botanic institute of Gratz, in Styria, 
declares that plants, the word taken 
in its widest sense and including trees, 
can see. The professor says that he 
has succeeded through photography 
and the use of the microscope in re
producing the images reflected on the 
visual organs of plants. The images 
included objects at different distances, 
and even person and houses. Plants 
may, he says, be classed with the 
inferior animals in this respect. His 
observations have been confirmed by 
Dr. Nuttall and Dr. Harold Wagner.

We are still so ignorant of animal, 
plant, and insect life (because we do 
not understand their language) that 
we fancy the plant, like the insect, is 
not conscious of what it sees, but 
that is probably a discovery for the 
future. At present we are forced to 
accept the theory that they are not 
conscious. But that they do see, Prof. 
Haberlandt says he has satisfactorily 
proved. He has found the same sim
ple minute eye such as belongs to 
bees and other insec*« in sycamore 
leaves, in the sugar maple and in the 
Peruvian acanthus. The eyes of 
plants appear different from the eyes 
of insects in that they have no color
ing matter, though this is not yet 
determined. The professor is •con
tinuing his experiments, and he ex
pects to make further interesting and 
surprising announcements. He says 
that plants and trees have eyes is 
undoubtedly a proof that all natural 
life is linked in one long chain.

Hart Brand Canned M s
P acked by

W. R. Roach & Go., Hart, Mich.

M ichigan People W ant M ichigan Products

Rea & Witzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N. Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs in 
active demand and will be wanted 
in liberal quantities from now on.

Dairy and Creamery Butter of

All Kinds of

Feeds in Carlots
Mixed Cars a Specialty

W ykes & Co., ™
State Agents Hammond Dairy Feed

all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

Spring W heat— Flour and Feeds
Mixed Cars a Specialty 

Reasonable Prices and Prompt Service
Michigan Agent for SUCRENE Feeds

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

Geo. Wager, Toledo, Ohio
Wholesale distributors of potatoes and other farm pro

ducts in car loads only. We act as agents for the shipper. 
Write for information.

Good T hings to Eat
es-

Mr. Pickle of Michigan

Jams Jellies Preserves Mustards 
Fruit Butters Vinegars Catsup 

Table Sauces Pork and Beans

Pickles— OF COURSE

HIGH GRADE FOOD PRODUCTS
Made “Williams Way”

THE WILLIAMS BROS. CO. of Detroit
(Williams Square)

Pick the Pickle from M ichigan
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Chirpings From the Crickets,
Battle Creek, Aug. 19—At the reg

ular meeting of Battle Creek Council, 
No. 253, U. C. T., last Saturday even
ing, R. D. Gaynier was initiated into 
the mysteries of the order. Mr. 
Gaymer represents the Kellogg 
Toasted Corn Flake Co., of our own 
city, and we expect him to be one 
of our strongest boosters. «

Grand Counselor John Quincy Ad
ams (Honest John) visited Coldwater 
Council, Xo. 452, last Friday night. 
He reports a fine time and this is 
only one of the visits which Brother 
Adams has planned for the various 
Councils in the State. The object 
of these meetings is to create more 
interest on the part of the traveling 
men and to put the U. C. T. and the 
citizens more in touch, so we can al
ways boost unitedly.

At last Saturday evening’s meeting 
of the U. C. T., a committee was ap
pointed to plan events to be pulled 
off during the fall and winter months, 
so that the business men and the 
travelers may get better acquainted. 
The traveler may be away from his 
home town much of the time, but he 
is as much interested in the welfare 
and growth of the town as is the 
business man. It is he who adver
tises the place and points to the spot 
where it should appear upon the map, 
had the surveyor only been next to 
his job.

But you all know where Battle 
Creek is. “With Grand Rapids on 
the North, Marshall on the East, etc.”

Mrs. M. A. Russell, who has been 
ill for a number of weeks, is reported 
much better. Morris has been de
tained from meeting with the boys 
for some time, but we expect to see 
him regularly at the Council meet
ings in the future.

W. H. Peet, proprietor of the Cen
tral Drug Store, located at 8 Main 
street, West, has been improving the 
looks of his place of business. With 
his two fine display windows and the 
new glass wall cases and counters, 
he has one of the finest equipped 
stores in this part of Michigan. The 
S. S. Cox Show Case Co., of North 
Manchester, Ind., installed the new 
fixtures.

Mrs. Norman Riste, who unfortu
nately broke her arm at the U. C. T. 
picnic, is much improved. She has 
no intention of staying away from 
the picnic next year.

We were unable to get a copy of 
Brother Charlie Spencer’s original 
poem which he read at the picnic at 
Gull Lake recently. It was mailed 
to the writer, but not until the other 
notes had been sent to the Trades
man. We are, however, glad to be 
able to have it for this week’s issue.

A is for Adams of Grand Council 
Who all U. C. T.’s say is “Our 

A’s also for the assessment we’re

Don’t Be Bored by Your Sur
roundings.

W ritte n  fo r th e  T rad esm an .
Speaking about being bored by 

one’s surroundings reminds me of a 
series of outings some young school 
teachers of another town'had during 
the months of July and August of 
this year. They were not organized, 
as were the young salespeople to 
whom I referred, but they had a way 
of getting together every once in a 
while. Most of these, however, were

renown.
Honest John.’’

young ladies, there being only two 
members of the sterner sex in the 
group. On one occasion the subject 
of summer vacations came up. And 
then it developed that not one of 
them was going away anywhere for 
a summer vacation. Their reasons 
were various. One had an invalid 
parent to look after, another was 
going to “clerk” in his father’s store, 
one of the young ladies gave lessons 
on the piano and couldn’t leave her 
pupils, and the remaining young man 
was going to help his father with the 
harvest. But the principal reason 
was that most of them could ill afford 
to spend the money necessary to have 
a two weeks’ outing at the seaside, 
on the lakes, in the mountains or up 
north. They are all deploring their 
lot, when one rather imaginative 
young lady suggested that people 
didn’t have to go way off somewhere 
on an expensive trip in order to have 
the practical benefits of an outing; 
that, if they were so minded, they 
could have all the equivalents of an 
outing at home, and save the differ
ence. She was asked to explain her 
idea. “Well,” she began, “we have 
beautiful woodland pastures near 
here. And 1 know one where there 
is a stream of clear, rippling water. 
The birds sing in the trees. And it 
is always cool and pleasant out there. 
If you want to, you can fish, or”—and 
she blushed as she said it, for one of 
the “general beaux” was present— 
“you can go wading. Now why 
couldn’t we all go there for the day? 
Take our lunch baskets, and have a 
bully good time just among ourselv
es? If we wanted to, the next time 
we could go out in another direction. 
There are ever so many delightful 
nooks about here that none of us 
have explored. I know where there 
are ten or a dozen acres of real prim
itive woods—a remnant of ‘the forest 
primeval’—and there are ferns and 
woodsy flowers there, and squirrels 
in the tree-tops. Why couldn’t we 
go to Hintons’ Woods one day?” The 
idea proved acceptable to the rest of 
the young people. In fact they were 
highly enthusiastic over it. And the 
upshot of it was that they planned 
their first week-end outing for the 
following Saturday. They had such 
a fine time they kept it up through 
July and August. The cost of their 
excursions was confined to livery hire 
and “eats,” and it wasn’t much. But 
I’ll venture few folks who went on 
long, costly trips got as much fun 
out of their investment as these 
young people did.

FOR SALE—Above four room bung
alow and twenty acres land, under irri
gation. set to 4-year-old apple, pear and 
peach trees, located in the Grand Valley. 
Colorado. Two miles from Clifton. A 
fine opportunity as a business proposi
tion. or for one seeking a change of 
climate. H. J. Melis. 812 S. Lafayette 
Ave.. Grand Rapids. Michigan.

called on to pay,
And if you forget it, you'll be sorry some day.

B is for Bronaugh, Burgdefer and Baker,
And Beckman and Barney and Blakeslee, the faker.

C’s the first letter of Boyd Courtright’s name,
It s also the letler that gives our order its fame,

for " is the letter that simulates Charity,
And U. C. T.’s who don’t use it indeed are a rarety.

D stands for Dorman, De Vol, DeKalb, and Downer,
And also for Dye, our man of great honor.

E’s for Frank Emery, yes and Fred Evans,
Who, when he got married, thought himself blessed by the Heavens.

F is for Frye, Charlie Foster and Fell,
And Art. Foster and F'rench and Fleming, as well.

G is for Goodale and Gilkerson, that pair of fat twins,
And also for Guild, who sells sausage and things.

H begins Hesslar, he of the strong arm,
And also tor Heyser, who never did any harm.

I is for old Ireland and her men of great fame.
We ve one of them with us, H. Wt's has name.

J stands for Johnson, his first name is Lyn,
l ’ut your money on him and you surely will win.

K stands for Kinyon and Kneeland and K'app,
And also for Knepper who looks like a Jap.

K s also for Kehoe, who lives over in Marshall—
And just to convince you, I don’t want to be partial,

1 11 mention O’Keefe, he lives there as well.
You know that some folks say that Marshall is—

Well 1 don’t like to say it, it creates such a dizziness,
But 1 do know that Marshall is a h—1 of a place to find business.

L is for Longman, Guy Lewis and Lane,
And as the man with the bum eye, Milt Loomis, has fame.

M is for Martin, Maltby and Masters,
McGee, Mclntire and a lot more disasters.

N’s for Milt Netzorg, that big fat jolly Jew,
Who enjoys a joke on himself as well as on you.

O s for the others 1 d mention if I had the time 
And if 1 could find words with which they would rhyme.

P’s for Guy I’fander, Vint Phelps and Polhemus 
We have no more like them and I don’t think that you blame us.

Q, it is queer, we have none of that letter
But give us more time and we’ll try to do better.

R’s for Norm Riste, who presides at the meeting 
Always there to extend to each brother a greeting.

Russell, Ramsdell and Rathburn and Reid,
They re bully good fellows, you’ll like them indeed.

We’ve got lots of Ss, but one that we feel
Is entitled to mention, and that is George Steele—

There are lots of collectors, but then it is funny,
lhat Steele is the only one who gets all the money.

There s Stone and Schoonmaker and Skinner and Small,
There are five or six others, and I guess that is all.

T there s one whose neglect of the order, he’ll rue it ,
We’ve only one “T,’" and that’s Tilly Truitt.

U is for Unity, as we’re banded together 
We fight (for) (with) each other in all kinds of weather.

\  is Van Lew, and the vanity we feel when we see 
The loyel good fellows of Two-Fifty-Three.

W ’s for Whipple, Walt, Werstein and Wright 
Who gets all the money at Urbandale’s height.

Y’s for George York in a class by himself,
He sells for the Jews and is after the pelf.

Z is for Zang, there’s Charlie and Fred,
The one s dark complected, the other one’s red.

Two s, the Two Dollars we pay each assessment 
And also at two times a year for the dues.

Be sure you re paid up, for in case of an accident 
It goes mighty nice to know you’re insured.

—Charles R. Foster.
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News and Gossip of Interest To 
U. C. T.

Grand Rapids, Aug. 19—United Com 
mercial Travelers, No. 131, held their 
annual basket picnic Saturday August 
17 at Manhattan Beach. Although the 
weather was far from what the com
mittee ordered, a very large crowd 
turned out.

Dinner was served at 1 o’clock and 
250 hungry mortals sat down to a gor
geous feast. Ample justice was done 
to the lay out, with the hot coffee that 
was served and the ice cream. Ice 
cream must be scarce in the city, as 
every one, came back for a second dish. 
There wasn’t a thing that a person could 
mention, that was not on the tables. 
Anything from soup to nuts in the 
grub line.

About 2.15 the races and sports were 
under way and not a person strayed 
away. By this time fully 100 more 
joined the happy throng. After the 
races, which were full of interest, inas
much as they were mostly novelty races, 
the ball game was started. This was 
the big event, outside of the dinner.

I am very sorry for the boys who 
took part in the game. Just imagine 
nine men who when boys all were stars 
at the game, standing up there and tak
ing a beating from the "suffragettes,” 
like they did Saturday.

Jno. Schumaker, who once pitched for 
the Tigers, was in fine form, but the 
support he received was scandalous.

Bl11 Lovelace, who caught, was trou
bled with “Charley horse” and retired 
at the end of the third inning. Walter 

>► Ryder, who is big enough to back stop 
anything, took his place.

DeGraff played in old time form. 
Wilcox needs training, although he 

come through with a nice hit.
Brothers Schumaker, Lovelace, Wil

cox, Bolen, DeGraff and Ryder, were 
the only lucky ones, each getting only 
one hit.

On the ladies’ side Mrs. Fred DeGraff 
won two pair of shoes for two home 
runs. Miss Scott also took home a 
pair of shoes for one home run. These 
were the big features on the ladies’ end 
of it, with their pitcher in fine form, to 
help them bring home the bacon.

Art Borden officiated as umpire and 
one of Ban Johnson’s scouts, who was 
seated in the grand stand looked Art 
over and immediately after the game 
he wired Ban, he had found a cracking 
good umpire. Borden’s ability on balls, 
strikes, bases and stopping fights was 
surprising, even to himself. Art Bor
den will, no doubt, buy his release from 
the U. C. T. ball team and join the 
majors.

Live innings _were played when the 
score was 10 to 1 in favor of the ladies.

The personnel of the two sides was 
as follows:

Ladies—Mrs. DeGraff, Mrs .Love
lace, Miss Hawley, Miss Scott, Miss 
Lawton, Mrs. Nee, Mrs. Ellwanger, 
Miss Gorden and Miss Hudson.

Men — Schumaker, Lovelace, An
derson, Wilcox, Bolen, McConnell, 
Harper, De Graff, Hamilton and Ry
der.

The prize winners, first and second, 
in the other events were as follows: 

Boys’ Foot Race—Carl Heinzleman 
and Bennie Borden.

Girl’s Foot Race—Florence Heinzle
man and Helen Fox.

Men s Pipe Race—A. N. Bordon and 
J. Fortier.

Ladies Nail Contest—Mrs. A. F. 
Anderson and Mrs. Paul Berns.

Boys’ Pop Race—Earl Gordon and 
Miles Borden.

Girl’s Bottle Race—Florence Hein
zleman and Louise Winchester.

Past Senior Counselor’s Race _
Homer Bradfield and Harry Hydorn.

Ladies’ Needle Race—Clara Gordon 
and Mrs. Gordon.

Men’s Foot Race—J. H. Bolen and 
C. F. Nason.

Ladies’ Hat Race—Ruth Hawley and 
Mrs. Fred De Graff.

Ladies’ Gum Drop Race—Clara Gor
den and Mrs. C. W. Bosworth.

Ball Throwing Contest—Mrs. R. J. 
Ellwanger and Mrs. Fred De Graff.

Guessing Contest—Mrs. A. P. Ander- 
son.

Ball Game Prize—Miss Clara Gorden. 
After the games the crowd then sat 

down to a slim supper. It is funny 
some can’t plan ahead, they ate it all 
for dinner and couldn’t figure it out, 
why there were no eats at supper time. 
Some of the crowd later went over to 
dance the rest of the evening, as it was 
6.30 when they sat down to supper, they 
had a nice long evening.

The picnic was a success in every 
sense of the word—that is, the commit
tee s pay and we were certainly well 
paid as everyone had a glorious time.

I wonder if any of you were tired 
next morning or did any of you ache?

The regular U. C. T. ball team will 
play the Alto team at Alto, Saturday 
Aug. 24. That’s this Saturday, boys. 
You are invited to go along but you 
must (pay your fare). The ball team 
will leave Union depot at 11:10 Satur
day morning via P. M. to Elmdale, from 
Elmdale to Alto on a hay rack. Now, 
boys, if you want a good day’s enter
tainment cheap, come along and root.

When a fox preaches, beware of your 
geese.

Bro. Smith, with the Oscar Schmidt 
Chemical Co., of Jackson, has been 
transferred from Michigan territory to 
Wisconsin territory.

Bro. Harrison, a member of Capital 
City Council, Madison, Wis., is in town, 
getting his line of fall samples. He 
represents the Brown & Sehler Co., of 
this city.

George Pierce, who for the past seven 
or eight months, has been salesmanager 
for the Oscar Schmidt Chemical Co., of 
Jackson, found office work too confining 
and has taken to the road again. Wis
consin is his territory and he will be 
traveling salesmanager for the same, 
house. Bro. Pierce will introduce Bro. 
Smith to his new trade.

Bert. Bartlett better hire a sleeper 
next time. Bert fell asleep on the train 
the other night and rode right through 
the Union depot to Wayland. He was 
put off at the water tank and was heard 
singing, “All alone, all alone.” Bro. 
Bartlett sells teas and coffees for the J.
M. Bour Co., to the few grocers who do 
not carry it and also to his well estab
lished trade in Western Michigan.

R. J. Ellwanger and family left Mon
day for Charlevoix for a two weeks’ 
vacation.

E. A. Clark looks much fatter. Home 
cooking must agree with you, E. A.

Mr. and Mrs. Bartlett brought two 
Bartlett pairs to the picnic.

Bro. Frank Bean has joined the grand 
procession. On Aug. 7 he married Miss 
Hazel.Browne, of Manistee. Mrs. Bean 
was one of Manistee’s society ladies and 
she will be missed by her many friends 
in Manistee, Mr. and Mrs. Bean are 
living in a cozy flat at 648 Terrace.

Bill Drake had to go to Jackson on 
Saturday. He wanted to go to that 
picnic so bad, too.

Mr. and Mrs. W. E. Sawyer have a 
brand new baby in their home. He ar
rived Aug. 9, weighs 0]/2 pounds. He 
is a boy and his name is Howard. He 
was named after Wm. Howard Taft.

Jim Goldstein and family were on 
the absent list at the picnic. Well, you 
missed something Jim. Mr. Goldstein 
was in town Tuesday on his way to 
Lakeview to attend the homecoming. 
He is greatly pleased over the way busi
ness is coming to the Rye & Adams 
store, of which he is manager.

J. A. Keane.
Honks from Auto City Council. 

Lansing, Aug. 19—Brother F. H. 
Hastings has returned from a two 
days’ fishing trip at Lake Linden. 
Being somewhat generous, he gave 
away the most of his catch, bringing 
Home only enough to supply his fami
ly for a week or ten days.

The foundation for the new Michi
gan Central freight house is well un
der way. It is hoped that, when com
pleted, it will afford some relief from 
the now badly conjested freight con
ditions in Lansing.

We have in our possession con
vincing evidence that the Hotel Mc
Kinnon, at Cadillac, has reduced its 
rates to $2 per day. Furthermore, we 
would be pleased to show this evi
dence to any traveler who might be 
interested.

All arrangements have been made 
for our picnic at Pine Lake next Satur- 
day, except for pleasant weather and 
our Senior Counselor is looking after 
that this week. A special invitation 
has been extended to Knights of the 
Grip, and a cordial invitation is here
by extended to all regular traveling 
men who are not members of our 
order but should be.

Suitable prizes will be awarded to 
the winners of the many atheletic 
contests and Judge Evans will be on 
duty and see to it that each contest 
is decided without favoritism. Brother 
M. E. Sherwood has been given 
charge of arrangements for the ball 
game between the Knights of the 
Grip and U. C. T., which assures the 
success of this feature. It is expected 
that Senior Counselor Fuller, of Sagi
naw Council, will be present and, pos
sibly, representatives from various 
other Councils. A good time for all 
is assured. Come on along “lets go.”

H. D. B.

Jim Goldstein’s Boy.
This is a picture of Jim Goldstein’s 

boy, furnished the Tradesman by Jim 
himself. The boy was with him when 
he called at the Tradesman office and

looked as slick as though he had come 
out of a bandbox. Why Jim delights 
in obtaining pictures of the boy in old 
clothes and peculiar make-ups is more 
than some of his friends can understand, 
but possibly he does it to keep the boy 
from getting vain. Jim’s friends—and 
their name is legion—are all hoping that 
the boy will make a better man than 
his father but he will have to go some.

T. J. MacMahon (Proudfit Loose 
Leaf Co.) will be married Sept. 18 to 
Miss Anna Eliza Carmen, of Spalding. 
The ceremony will occur at the resi
dence of the bride’s sister, Mrs. H. W. 
Clark. The happy couple will be at 
home to their friends at Paris Apart
ments, Toledo, after October. 1,

Additional Notes From the Cricket 
C h irp e r .

Battle C reek, Aug. 20—Since the 
burning of the hotel at Gobles, a few 
months ago, a number of families hav
ing large and spacious houses have been 
prevailed upon to accommodate the 
traveling public. A new hotel of the 
cottage order has been opened and 
transients will be cared for at the Come 
and Go Inn, which is centrally located. 
Running water and individual towels 
are to be found among the lavatory ac
cessories.

On our recent visit to Vicksburg we 
find on the list of those fortunate 
enough to have a vacation, Miss Mag
gie Lannon, bookkeeper and cashier for 
I. C. Van Tassel, grocer. While we 
like to see Miss Maggie in her accus
tomed place, we hope she is having a 
fine time at Petoskey on her much de
served outing.

Vinton Phelps, salesman for Gods- 
mark & Durand, together with his fam
ily, spent last week at the old home east 
of Battle Creek.

Upon our visit to Bloomingdale last 
week, we found a number of improve
ments. The hotel has been enlarged 
with inside lavatories and bath. When 
the individual towels are installed the 
place will be very neat and complete.

Charles R. Foster.

Don’t start anything; there is n o  
telling what your opponet has up his 
sleeve.
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M ichigan B oard of P h arm a cy . 
P re s id en t—Bd. J . R odgers, P o r t  H uron . 
S ecre ta ry —Jo h n  J . C am pbell, P igeon. 
T re a su re r—IW. E. Collins, Owosso. 
O th e r M em bers—E dw in  T. Boden, B ay  

C ity ; G. E . F ou lkner, Del ton .

M ichigan S ta te  P h a rm a ceu tica l A ssocia
tion .

P re s id e n t—H e n ry  R iechel, G rand  R ap -

id F lr s t  V ice -P res id e n t—F . E . T h a tc h e r , 
R avenna. _

Second V ice -P re s id e n t—E . E . M iller, 
T ra v e rse  C ity. . „  ,

S ec re ta ry —Von W . F u rn is s , N ashv ille . 
T re a su re r—E d. V arn u m , Jonesv ille . 
E xecu tive  C om m ittee—D. D. A lton, 

F rem o n t; Ed. W A ustin , M idland; C. 
S. K oon; M uskegon; R. W . C ochrane, 
K alam azoo, D. G. Look, L ow ell; G ran t 
S tevens, D e tro it.

M ichigan P h a rm a ceu tica l T ra v e le rs ’ A s
socia tion .

P re s id en t—F . W . K err, D etro it. 
S e c re ta ry -T re a su re r—-W. S. L aw ton ,

G rand  R apids.

G rand R apids D rug Club. 
P re s id en t—W m . C. K irch g essn er 
V ice -P res iden t—E . D. De La M ater. 
S ec re ta ry  and  T re a su re r—W m . H. 

T ibbs. ' _  , ,
E xecu tive  C om m ittee—W m . Q uigley, 

C h a irm an ; H en ry  R iechel, T heron  
F orbes. ____________  _____________

Pays to Make the Drug Store Dis
tinctive.

W ritten  fo r th e  T rad esm an .
In the estimation of a good many 

people who have expressed them
selves on the subject, the retail drug 
business is over-done. However this 
may be, one thing is certain; the 
drug store that stands out as a con- 
spicious and exceptional pharmacy in 
its community is the embodiment of 
a distinct and definate idea of effi
ciency in its line. There must be at 
least some one thing for which this 
particular drug store is noted. Just 
as the single individual cannot pos
sess all the gifts, graces: and virtues of 
the catalogue, so the individual drug 
store cannot have every possible feat
ure of its service developed to the 
highest point; but it certainly ought 
to be strong on some one feature.

This being true, it is a bully good 
stunt for the pharmacist to select 
some one thing, and resolve to make 
his service conspicious for that thing. 
The Selection of a Distinctive 

Feature.
From what has been said above, it 

should appear by this that the selec
tion of one’s specialty (if I may so 
put it,) is, for the druggist, an im
portant matter. “What is the one 
thing that I should feature above all 
others?” This is the question. And 
that can be satisfactorily answered 
only after one answers another ques
tion, namely: “What is the only 
feature of my store that I can reason
able hope to get in the limelight?” 
And the answer will not be the same 
in every instance.

Chance may give the druggist the 
cue to the distinctive line of service 
that he may follow with the least 
resistance and the largest show of 
success. I knew a druggist who built

up a perfectly wonderful trade on a 
simple lotipn for chapped hands. Dur
ing the late fall months, winter and 
spring months, he sells hundreds of 
bottles of that lotion; and the price 
is 15 cents and 25 cents per bottle. 
He compounds the ingredients him
self; buys a certain style of bottle by 
the gross and uses a very attractive 
label of his own devising. And 
people in his community swear by 
that lotion. I have known out of 
town folks to send in for it 
years after they had moved from 
that community. And yet he has
never spent a dollar advertising the 
merits of the lotion. It must be good, 
or the people wouldn't continue to 
use it in ever-increasing numbers. It 
really ought to be pushed in an ag
gressive way: but this little druggist 
is rather conservative in many ways 
and especially sceptical about adver
tising matters.

The lotion made good on its own 
merits, and the people who bought it 
(and liked it) advertised it gratuitous” 
ly. The call for lotion gave him a 
chance to talk about the care of the 
skin; and this gave him an oppor
tunity to exploit toilet soaps. And 
he has developed a good trade in 
this line. Also he has built up a big 
trade in talcum powders, perfumes, 
and toilet articles generally. And 
while his store isn’t large, and his 
service in other respects doesn’t dif
fer materially from that of the gen
eral run. of drug stores, his stock in 
the lines mentioned has naturally 
grown, and he is doing well. Chance 
gave him the cue. If he would only 
follow it up by the right sort of ad
vertising, there is no telling what he 
would do.
Leather Goods as Subsidiarj’ Stock.

1 knew another druggist who built 
up a rattling good trade in leather 
goods. His location, I should ex
plain. was rather favorable to such 
a departure. He was located in a 
town of eight or ten thousand people, 
and there was no exclusive leather 
goods house in the community, and 
the furniture people and the dry 
goods dealers of the town had very 
little to. offer the people in the way of 
fresh stock. A bright leather goods 
salesman who had gotten somewhat 
peeved at the ultra conservatism of 
the people who should have carried 
ampler lines and better values in 
leather goods, opened the druggist’s 
eyes to the possibilities of building 
up a nice trade in these commodities, 
and the druggist decided to take a 
chance. He cleaned out a large glass 
case and devoted it to leather goods. 
He featured leather goods in his win
dow, and got out an illustrated eight-

page folder devoted exclusively to 
leather goods, which he mailed out 
to a large list of patrons and pros
pective patrons. Having way and 
beyond the best things of the sort 
to proffer the citizens of that berg, he 
got the cream of the trade in the 
leather goods line. And he held it, 
too. Logically it may have belonged 
elsewhere; but it is tacitly understood 
that business in leather goods belongs 
to him who is abfe to swing it.

It is better, of course, for the drug
gist to confine himself to sundries 
and subsidiary stock that more na
turally belong in a drug store. 
Reflecting the Special Feature in the 

Advertisement.
The newspaper advertisement 

ought to concern itself very largely 
with the one feature for which your 
drug store is noted.

The logical order is this: First 
select something that is really worthy; 
something that naturally fits in and 
is worth developing—as a distinctive 
feature. Second, develop this one 
feature of your service until it really 
stands out. Third, having something

Stationery as a Side Line.
Stationery is one of the best side

lines a drug store can have, and it 
has proved especially profitable for a 
Southern California drug store. The 
proprietors had never made much of 
a specialty of stationery, but one day 
a salesman showed them some espec
ially fine paper which attracted them.

“If we could only push this paper, 
we could make some money,” said 
one of the owners. “We could give 
it some fancy name and it would 
be a go.”

They looked out of the window and 
the Ganesha Park car whizzed by. 
Ganesha is the name of one of the 
most attractive amusement parks in 
the vicinity and the name attracted 
them.

“Ganesha Linen would sound migh
ty fine,” exclaimed one of the men, 
and his partner agreed with him. The 
next week the paper was displayed 
in the window, with the result that 
there was a tremendous sale, Ganesha 
Linen becoming as popular as the 
playground of that name, and last 
but not least it has become one of the 
most profitable sidelines of the store.

worth exploiting exploit it.
Eli Elkins.

“AMERICAN BEAUTY” Display Case No. 412-one 
Xm. of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
of goods, and adopted by the most progressive stores of America. 
GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan

T h e  Largest Show  Case and S tore E quipm ent P lant in the W orld 
Show  Rooms and Factories: N ew  Y ork , G rand Rapids, C hicago, Boston, Portland

W e Manufacture

Public Seating
E xclusively

C\%**t»nY%exe. We furnish churches of all denominations, designing and 
u i u r u i e s  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.
C r> liA n lc  The fact that we have furnished a large majority of the city 
a i l l U U l S  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.
I n / l t m  H a l l e  We specialize Lodge. Hall a. Assembly seating. 
L O U R v  l l a l l S  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

Hmerican Seating Coin}
215 Wabash Ave.

G R A N D  RA PID S

CHICAGO, ILL.

N E W  Y ORK BO STO N PH ILA D ELPH IA
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M I C H I G A N  T R A D E S M A N

W H O L E S A L E  D R U G  P R IC E  C U R R E N T
A cldum

A ceticum  ............. 6@ 8
B enzoicum , G er. 45® 60
B orac le  ................. 10® 15
C arbo licum  ........  25® 35
C itricu m  ............. 45® 50
H y d ro ch lo r . . . .  1%@ 5
N itro cu m  . . . . . .  5% ®  10
O xallcum  ........... 14@ 15
S alicylicum  . . . .  40@ 42
P h ospno rium , dll. @ 15
S u lphu rieum  . . . .  1%@ 5
T a n n lcu m  .........1 00@1 10
T a r ta r ic u m  . . . .  38® 40

A m m onia
A qua, 18 deg. . . .  3%@ 6
A qua, 20 deg. . . .  4%® 8
O arbonas ............  13@ ib
C hloridum  ..........  12® 14

A niline
B lack  . . . ............  1 0002 00
B row n .. ............. 80@1 00
R ed ........ ............  45@ 50
Y ellow . . ............. 1 00@1 50

B accae
C ubebae ...............  70® 75
J u n ip e rs ............  6@ 8
X an th o x y lu m  . .  @ bb

C opaiba ............... 70@ 75
P eru  ..................... 2 0002 2b
T e rab in , C añad. 65® 75
T o lu tan  ............... 90Ò1 00

C ortex
A bies, C a n a d ia n . . 25
C assiae  ................. 25

20C inchona F la v a . .
B uonym us a t r o . . . 40
M vrica  C e r ife ra .. 32
P ru n u s  V irg in i . . . 30
Q uillaia , g r ’d . . . . 15
S a ssa fra s , po. 30 26
U lm us .................. 2b

E x tra c tu m
O lycy rrh iza , Gla. 24® 30
G lycy rrh iza , po. 25 ® so
H aem a to x  ..............  11® 12
H aem ato x , I s  . . . .  IS® 14 
H aem ato x , %s . . .  14® 11
H aem ato x , % s . . .  16® 17

F tm )
C arb o n a te  P recip . 1 '
C itra te  A Q uina 1 80®2 00 
C itra te  Soluble . .  63® 76
F e rroevan idum  S 25
Solnt. C hloride . .  15
S u lphate , com ’l . • 3
S u lpha te , com ’l. hy

hhl.. p e r  cw t. 75
S u lphate , p u re  . .  7

F lo ra
A rnica ................  13® 25
A n t h e m i s  ............ 40® 50
M a trica ria  ......... 30® 35

Folia
B a ro sm a  ............  1 75®1 85
C assia  A cutifo l,

T innevelly  . .  15® 2n
C assia  A cutifol 25® 30
S alv ia , officinalis,

% s ................. 20® 25
U v a  u rs i ............  8® 10
A cacia, 1 s t pkd. ® 40

G um m l
A cacia, 1st pkd. ® 40
A cacia, 2nd pkd. @ 35
A cacia, 3rd pkd. ® 30
A cacia, s if te d  s ts . ® 20
A cacia, po, ......... 35® 45
Aloe, B a rb  ........  22 @ 25
Aloe, C ape ........  @i 25
Aloe, S ocotri ___  @ 45
A m m oniac . : . . .  35@ 40
A sa foetida  ........  1 00® 1 25
B enzoinum  . . . .  50®1 55
C am phorae  . . . .  55® 60
E u n h o rb iu m  . . . .  @ 40
G albanum  ............  ®1 00
G am borge po. . .  1 00@1 25 
G auciacum  po. 45 ® 35
.K ino . . . .  p  . 45c ® 40
M astic  ................... ® ! 75
M yrrh  ___ po. 50 ® 45
O pium  ................. 7 50®7 75
O pium  pow der 9 30® 950
S hellac ............... 30® 40
S hellac, b leached  35® 45
T ra g a c a n th  . . . .  1 25@1 40

H erba
A bsin th iu m  ........  25® 30
E u p a to r iu m  oz pk 30
L obe lia  oz pk  . . .  35
M ajorium  oz p k . . 36
M en tra  P ip . oz " k  35
R ue oz p k  ........... 30
T e n ace tu m  . . V . . 30
T h y m u s  V  oz p k  . . .  30

M agnesia
C alcined,, P a t .  . . .  55® 65
C arb o n a te . K -M . 18® 20
C arb o n a te  po . . .  10 @ 15

Oleum
A bsin th ium  . . . .  8 00® 8 25 
A m ygdalae  D ulc. 75® 85
A m ygdalae  A m a 8 00®8 ¿5
A nisi .....................  2 15 @2 20
A u ra n ti C o rtex  3 15@3 25
B erg am il ........... 8 00 @8 50
C a jip u ti ................ 85@ 90
C aryoph illi ___  1 25@1 30
C ed a r ................. 85 @ 90
C henopadil ......... 6 50® 7 00
C innam on! . . . .  1 50® 1 60
O onium  M ae . . .  80® 90
CltroiwiiA  . ^  40® 50

C opaiba .......... . .  1 50@1 75
C ubebae ......... . .  4 00@4 50
E rig e ro n  ......... . .  2 35@2 50
E v e ch th ito s  . . . .  1 00@1 10
G au lth e r ia  . . . . .  4 80@5 00
G eran ium  . . . . OZ 75
G ossippil Sem gal 60® 75
H edeom a . . . . . .  2 50@2 75
J u n íp e ra  ........ 40® 1 20
L a v en d u la  . . . 90@4 00
L im ons .......... . .  2 00@2 10
M en th a  P ip e r . .  3 75@4 00
M en th a  V erid  ,. . .  5 00@5 25
M orrhuae , gal. 1 10@1 25
M y n e ia  .......... . .  3 75@4 35
Olive ................. . .  2 50@3 25
P ic is  L iqu ida 10® 12
P ic is  L iqu ida  gal. @ 40
R ic ina  ............ 98@1 25
R osae oz........... .11 50 0 1 2  00
R osm arin i . . . @1 00
S ab in a  ............ . .  1 75@2 00
S an ta l ............. . .  4 5 0 0  5 00
S assa fra s  . . . . 90@1 00
S inap is, ess. oz. ® 50
Succin i ............. 40® 45
T hym e ............ 50® 60
T hym e, opt. . . @1 60
T heob rom as . 17® 25
T iglil ................

P o tass iu m
B i-C arb  ............. 15@ is
B ich ro m ate  ___  I3@i 15
B rom ide ............. 40® 50
G arb ................... 12 @ 15
C h lo ra te  . . .  po. 12® 16
C yanide ............... 30® 40
Iodide ................... 2 65 @2 75
P o ta s s a  B ita r t  p r  30® 35 
P o ta s s  N itra s  op t 7@‘ 12 
P o ta s s  N itra s  . . .  7® 12
P ru ss ia te  ........... 23® 26
S’u lp h a te  po. . . .  15® is

R adix
A conitum  ........... @ 37
A lth ae  ................. so® 60
A nchusa  ............  10® 12
A rum  po................. @ 25
C alam us ............  20@ 40
G en tian a  po 15 .. 12® 15
G lych rrh iza  pv 15 12® 15 
H ellebore, A lba 15® 20 
H y d ras tis , C an ad a  ®7 00
H y d ra s tis , Can, po @6 50
Inu la , po ............. 25® 30
Ipecac, po ............ 2 25@3 00
Iris  F lo ra  ............... 20® 30
Ja la p a , p r ...........  40® 50
M aran ta , U s ___  30® 35
Podophyllum  po 15® 25
R hei ....................... 75@1 00
R hei, c u t ............ 1 00® 1 25
Rhei, pv  ............... 75@1 00
S angu ina rl, po 18 @ 28
Scillae, po 45-60 20@ 25
S enega ................. ® 90
S e rp e n ta r ia  ........  @ 90
S m ilax , M. g rd . . .  @ 2 5
Sm ilax, offi’s H  g rd . @ 45
S pigella  ............... @ 90
S ym plocarpus . .  @ 3 0
V ale riana  ............. @ 25
Z ing iber a  . . . .  16® 20
Z ing iber J ............  25® 28

Sem en 
A nisum  po 22 . .  
A pium  (g rav e l's )
B ird , I s  ............
C annab is  S a tiv a
C ardam on  ......... 1
C aru i po 20 . . . .  
C henonpodium  . .
C o riand rum  ........
C ydonium  ............
D ip te rix  O dorate
F oen ieu lum  .........
F oenug reek , p o . .
L in i .......................
L in i, g rd . bbl, 5
L obe lia  .................
P h a r la r is  C an a ’n
R a p a  .....................
S inap ls A l b a .........
S inap is  N ig ra  . . .

@ 18 
@ 30

7® 8
7@: 8

40@1 50 
12® 15
20® 30
10® 14 

@1 00 
@6 75 
@ 30 

6® 9
5® 8

@ 8 
45® 50

9® 10
6® S 
8®  10 
9® 10

S p lrltu s
F ru m e n ti W . D. 2 00@2 50
F ru m e n ti ............... 1 25® 1 50
Ju n ip e rs  Co...........1 75@3 50
Ju n ip e rs  Co O T  1 65@2 00 
S acch aru m  N E I  90@2 10 
Spt. V ini Galli . .1  75@6 50
V ini A lba  ............. 1 25® 2 00
V ini O porto  ......... 1 25@2 00

Sponges
E x tra  yellow  sh eep s’ 

wool ca rr ia g e  . .  @4 00
F lo rid a  sh eep s’ wool

c a rr ia g e  ........... @4 00
G rass  sh eep s’ wool

ca rr ia g e  ............. @1 25
H a rd , s la te  u se  . .  @ 1 00
N assa u  sh eep s’ wool

c a rr ia g e  ..........  @4 00
V elvet e x t ra  sh eep s’ 

w ool c a rr ia g e  . .  @2 75
Yellow R eef, fo r 

s la te  use  ........... @1 40

Syrups
A cacia ................... @ 50
A u ran ti C o r te x . . ®' 50
F e rr i  lod ............... @ 40
Ipecac ................... @ 75
R hei A rom  ......... ® 50
S en eg a  ................... @ 50
S m ilax  Offl's . . .  50® 60

S cillae ................... @ so
S cillae Co............... @ 50
T o lu tan  ................. @ 50
P ru n u s  v irg ..........  @ 50
Z ing iber ............... @ 50

T in c tu re s
A loes .....................
A loes & M y rrh ..  
A ncon itum  N a p ’s F  
A ncon itum  N a p ’sR
A rn ica  ...................
A s a f o e t i d a ...............
A trope  B elladonna 
A u ra n ti C o rtex  . .
B aro sm a ............
B enzoin .................
B enzoin  Co...........
C an th a r id e s  .........
C apsicum  .............
C ardam on  .............
C ardam on  Co. . .  
C ass ia  A cu tifo l . .  
C ass ia  A cu tifo l Co
C as to r ............ ..
C a techu  .................
C inchona Co..........
C olum bia ...............
C ubebae .................
D ig ita lis  .................
E rg o t .....................
F e r r i  C hloridum
G en tian  .................
G en tian  Co.............
G u ia c a .....................
G u iaca  am m on  . . .
H yoscyam us ...........
Iodine ..................
Iodine, colorless
K ino .......................
L obelia .................
M yrrh  ...................
N ux V o m ic a ........
Opil ...................
O p il,cam phorated  
Opil, deodorized
Q uassia  ................
K h a ta n y  ................
R hei .......................
S an g u in a r ia  ........
S e rp e n ta r ia  ........
S trom onium  .............
T o lu tan  ................
V ale rian  ...............
V e ra tru m  Veride 
Z ing iber ................

60 
60 
50 
60 
50 
75 
60 
50 
90 
60 
60 
75 
50 
75 
75 
50 
50 

2 75 
50 
60 
66 
50 
50 
58 
50 
50 
60 
50 
60 
50 

1 00 
1 00 

50 
50 
50 
5 0  

2 00 
75 

2 25 
50 
50 
50 
50 
50 
60 
60 
50 
50 
60

M iscellaneous
A eth e r, S p ts  N it

U S P  ..........  45® 50
A lum en, g rd  po 7 3® 5
A n n a tto  ................. 40@ 50
A ntim oni, po . . . .  4® 5
A n tim on i e t  p o t 40@ 50
A n tife b rin  ..........  ® 20
A n tip y rin  ............. @ 25
A rg e n ti’ N itra s  oz @ 55
A rsen icum  ........... 10® 12
B alm  G ilead buds 40® 50 
B ism u th , S N ..2  10@2 20
C alcium  Chlor, Is  @ 8
C alcium  Chlor, %s @ 9
C alcium  Chlor, %s @ 11
C an th a rid e s , Rus. Po  @1 25 
C apsici F ru c ’s  a f  @ 20 
C apsici F ru c ’s po @ 25 
C arm ine, No. 40 @3 50
C arphy llu s ..........  25® 30
C assia  F ru c tu s  . .  @ 3 5
C ataceum  ............  @ 35
C e n tra r ia  ............. @ 10
C era  A lba ..........  50® 55
C era  F la v a  ___  3 5 #  42
C rocus ............... io@  15
C hloroform  ........  34® 44
C hloral H y d  C rss 1 25@1 45 
C hloro’m  S quibbs @ 90
C hondrus ............  20® 25
C ocaine ............... 3 65@3 90
C orks list, le ss  70%
C reoso tum  ..........  @ 45
C re ta  . . . .  bbl. 75 @ 2
C reta , p rep ...........  6@ 8
C re ta , precip . . .  7® 10
C re ta , R u b ra  . . .  @ 10
C udbea r ..............  @ 20
C upri S u lph ...........6%@ 10
D ex trin e  ............... 7® 10
E m ery , a ll N os. . .  6® 8
E m ery , po. . . .  5® 6
E rg o ta , po 1 80 1 40@1 50
E th e r  Sulph. ___  27® 40
F la k e  W h ite  ___  12® 15
G alla  ..................... @ 30
G am bler ................. 3® 9
G ela tin , F ren ch  35@ 45 
G lassw are , fu ll cs. @80% 
L ess  th a n  box 70%-10%
Glue, b row n ........  11® 13
Glue, w h ite  ......... 15® 25
G lycerina ............... 22® 30
G ran a  P a ra d is i . .  ®  25
H u m u lu s  ............  50® 80
H y d ra rg  A m m o’l @1 50 
H y d ra rg  C h ..M ts  ®1 30 
H y d ra rg  Ch C or ®1 25 
H y d ra rg  Ox R u’m ®1 40 
H y d ra rg  U ngue’m 60® 75 
H y d ra rg y ru m  . . .  @ 8 8
Ich thyobo lla , Am . 90@1 00
Indigo ..................  85 @1 00
Iodine. R esub i ..3  75®4 00
Iodoform  ...............4 50®5 00
L iq u o r A rsen  e t  

H y d ra rg  lod. . .  @ 2 5
L lq  P o ta s s  A rs in it 10® 15

25 @

L upu lin  ................. @2 75
Lycopodium  . . . .  60® 70
M acis ..................... 80@ 90
M agnesia , Sulph. bbl. ® 1% 
M agnesia , Sulph. 3® 5
M ann ia  S. F ........... @ 85
M enthol ...........  8 00@8 50
M orphia, S'P&W 4 80@6 05
M orphia, SNYQ 4 80®5 05
M orphia, M a i__ 4 80® 5 05
M oschus C an ton  ® 40 
M yris tic a  No. 1 25® 40
N ux  V om ica po 15
Os S ep ia ..............
P ep s in  Saac, H  &

P  D Co ............
P ic is  L iq N  N  %

gal. doz.................
P ic is  L iq q t s ___
P ic is  L iq p in t s . .  @ 65
P il H y d ra rg  po 80 @
P ip e r  A lba po 35 ® 30
P ip e r  N ig ra  po 22 @ 18
P ix  B urgum  . . . .  10® 12
P lum bi A cet . . . .  15® 18
P u lv is  Ip ’c u t Opil 2 25@2 50 
P y re n th ru m , bxs. H  

& P . D. Co. doz. @ 75 
P y re n th ru m , p v . .  20® 30
Q uassiae  ............  10® 15
Q uina, N. Y.......... 21%®31%
Q uina, S. Ger. . ,21%@31% 
Q uina, S P  & W  21%®31% 
R ubia T in c to ru m  12® 14

@1 00

@2 00 
@1 20

S acc h aru m  L a ’s  20@' 30
S hlacin  ................. 4 50@4 75
S angu is  D rac ’s  . .  40® 60
Sapo. G ................. @ 15
Sapo, M . .  ......... 10® 12
Sapo, W  ............... 15® 18
S eid litz  M ix tu re  20® 25
S inap is ................  20® 25
S inap is, o p t...........  ® 30
Snuff, M accaboy,

D e V o e s ............  @ 54
SnufT, S’h  DeV o’s @ 54
Soda, B o ras  ....  6%@ 10
Soda, B o ras, po . .5% ®  10
Soda e t P o t’s  T a r t  25® 30
Soda, C arb  ....... 1%®' 3
Soda, B i-C a rb  . .  l% ®  5
Soda, A sh ..........  i% @  4
Soda, S u lphas  . . . .  l% @  4
Spts. Cologne . . .  @3 00
S pts. E th e r  C o ... 50@ 55
S pts. M yrcia  ___ 2 00 @2 25
S pts. V ini R ec t bl @ 22
S pts. V i’i R ec t % bbl ® 
Sp ts. V i’i R ’t  10 gl @ 
S pts. V i’i R ec t 5 gl @ 
S try ch n ia  C rys’l 1 00@1 30 
S u lphur, Roll . ...2 % @  6
Sulphur, Subl. . .  2%@ 6
T a m arin d s  ..........  8® 10
T ereb en th  V enice 40® 50 
T h eb rro m iae  . . . .  55 @ 60
V an illa  E x t ...........1 00® 1 50
Zinci Sulph . . . .  7® 10

Oils
bbl. gal.

L ard , e x t ra  . . . .  85@1 00
L ard , No. 1 ..........  75® 90
L inseed  p u re  raw

65 ...... . ..  70@ 71
L inseed, boiled 66 71® 76 
N ea t’s-fo o t w  s t r  80® 85 
T u rp en tin e , bbls. @48% 
T u rp en tin e , less . .52® 60 
W hale, w in te r  . .  70® 76

Paints
„  bbl. L .
G reen, P a r is  ___ 14%® 21
G reen. P e n in su la r  1S@ 16 
L ead, red  . . . . . . .  7%@ 10
L ead, w h ite  . . . .  7%@i 10
O chre, yel B er 1 2® 5
P u tty , com m ’l 2% 2%@ 5
Red V enetian , bbl 1

& 1% ............  2@ 6
S h ak er P re p ’d ..1  50® 1 65 
V erm illion, Eng. 90® 1 00 
V erm illion P rim e

A m erican  ........  13® 15
W h itn g  G ilders’ 1® 5
W h it 'g  P a r is  A m ’r  @ 1%  
W h it’g  P a r is  Eng.

cliff ................. @ 1%
W hiting , w h ite  S’n ®

Our Home—Comer Oakesfand Commerce

Our Holiday Goods Samples are now at 
Saginaw and will remain until August 31st.
On and after September 5th the line will be 
on display in our sundry room in our new 
store.

G ran d  R ap id s . HAZELTINE & PERKINS DRUG CO.

FLEISCHM ANN’S YEAST is to-day sold by  

thousands of grocers, w h o  realize the advan

tage of pleasing their custom ers and at the  

same tim e m aking a good profit from the 

goods they  sell. If you  are not selling it now , 

Mr. Grocer, let us suggest that you  fall into  

line. You w o n ’t regret it. &  &  ^
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled at 
market prices at date of purchase.

ADVANCED DECLINED
Prov isions B re a k fa s t Foods
H ides and  P e lts Cocoa
C heese F lour

P earl B arley
Rolled O ats
Je lly

Index to  M arkets
By Columns

Col

Ammonia .. 
A xle G rease

B aked  B eans  ................... \
B ath  B ric k  ....................... *
B luing  • • • • • • • • ............... 7
B re a k fa s t Food ............... *
B room s ...............................  f
B rushes  ...............................  i
B u tte r  C olor .....................  1

C and les ...............................,  i
C anned  G oods .................1_i
C arbon Oils ..................... £
C atsu p  ................................. 2
C heese ..........  ~
C hew ing  G um  ................. jj
C hicory  ............................... „
C hocolate  ........................... 2
C ider, S w eet ..................... £
C lo thes L ines ................. 2
Cocoa ................................... »
C ocoanu t ........................... 2
Coffee ................................... ?
Confections ..................... :
C racked  W h e a t • • • • • • i „
" 'ra ck e rs  ........
C ream  T a r ta r

AMM ONIA TW
12 oz. ovals  2 doz. box 75 

A X L E G REA SE 
F ra z e r 's

l ib . w ood boxes, 4 doz. 3 Ofl 
l ib . tin  boxes, 3 doz. 2 36 
8%R>. t in  boxes, 2 doz. 4 25 
101b. pails , p e r  d o z .. .6  as 
lBlb. pails, p e r  doz. . .7  2# 
251b. pails, p e r  doz. ..12  04 

B A K E S  BEA N S 
No. 1, p e r  doz. . ..45@  94
No. 2, p e r  doz.......... 75@1 44
N e. 3, p e r  doz. . .  .85@1 75 

BATH BRICK
E n g lish  ............................. 95

BLUING
J e n n in g s ’.

C ondensed P earl. B lu ing  
Sm all C P  B luing , doz. 45 
L arge , C P  B luing, doz. 75 

B R E A K FA S T  FOODS
A petizo , B iscu its  .........3 44
B ea r Food, P e tt l jo h n s  1 95 
C racked  W h e a t. 24-2 2 54
C ream  of W h e a t, 36-2 4 54 

..2  75

4, 5,

2 75 

.2 80

2 84 
2 70

D ried F ru its  ................... ®

F arin a ceo u s  Good's . . . .  6
F ish in g  T ack le  . ............  $
F lavo ring  E x tra c ts  . . . .  1
F lou r a n d  F eed ............. ‘
F ru i t  J a r s  ......................... 1

G ela tine -----
G rain  B ags

H erb s  ............     i
H ides a n d  F e lts  ............... *
H orse R ad ish  ................... •

Jelly  ...............
Je lly  G lasses

M apleine .............................  $
M ince M eats ..................... 8
M olasses .............................  ®
M u sta rd  .............................  8

Pickles ..............
P ipes ...............
P lay ing  C ard s
P o tash  ............
P rov isions . . .

Rice .....................................  "
Rolled O a ts  ..................... 9

Salad D ressing  ................. *
S a le ra tu s  ...........................  »
Sal S oda ............................. ®
S alt .......................................  *
S a lt F ish  ............................. *
Seeds ................................. 1;
Shoe B lack ing  ............... »
Sn«*t ........................... 14
S oda .......................................   J
Spices .................................
S ta rc h  ................................. i"

E gg -O -S ee  W h e a t 
E gg -O -S ee  C om

F lak e s  .................
P o s ts  T o asties , T .

No. 2 ....................
P o s ts  T e a s tle s , T.

No. 8 .....................
F a rin o se , 24-2 . . . .
G rape  N u ts  ................... 2 74
G rape S u g a r  F lak e s  . .2  50 
S u g ar C om  f la k e s  . .  2 50 
H a rd y  W h e a t Food . .  2 25 
P o s tm a ’s  D u tch  Cook. 2 75
H olland R u sk  ............... 3 20
S axon W h e a t F ood . .  3 00 
K rin k le  C orn  F lak e  . .2  00 
M alt B re a k ra s t  Food 4 50
M aple F lak e s  ...............2 70
M aple C orn  F la k e s  . .  2 80 
M inn. W h e a t C ereal 3 75
A lgra in  Food ................. 4 25
R alston  W h e a t Food 4 50 
Saxon W h e a t Food . .2  85 
S h red  W h e a t B iscu it 3 60
T risc u it, 18 ..................  1 80
P illsb u ry 's  B est C er’l 4 25 
1 o s t T a v e rn  Special . .  2 80 
V o ig t's  C ream  F lak e s  4 50 
Q u ak er Puffed  R ice . .4  25 
Q uaker P uffed  W h e a t 2 85 
Q u ak er B rk fs t  B iscu it 1 90 
Q u ak er C orn F lak e s  . .  1 90 
V ic to r C om  F lak e s  ..2  20 
W a sh in g to n  C risps -.2  80
W h e a t H e a r ts  ...............1 90
W h e a te n a  ....................  4 50
Z est ................................  * 00
E v a p o r’d S u g a r Corn 90 

BROOMS
P a r lo r  ............................  3 00
Jew el ............................... »
W in n e r ........................... *
W h ittie r  S pecial ........  4 5d
P a r lo r  Gem ................  3 75
Com m on W h isk  ..........  1 10
F an cy  W hisk  ............... 1 ™
W areh o u se  ..................... 4 50

B R U SH ES
Scrub

Solid B ack, 8 in ............. 75
Solid B ack, 11 in ........... 95
P o in ted  E n d s  ................. 85

C lam s
L ittle  N eck, l ib . @1 00
L ittle  N eck. 21b. @1 50

C lam  Bouillon
B u rn h a m ’s, % P t.............2 25
B u rn h am ’s, p ts ................. 3 75
B u rn h am ’s q ts ................... 7 50

Corn
F a ir  ....................... 75® 90
Good ..................... 1 00@1 10
F an cy  ..................  @1 30

F rench  P eas  
M onbadon (N a tu ra l)

per doz.......................... 2 45
G ooseberries

No. 2, F a ir  ................  1 50
No. 2, F an cy  ........... 2 35

H om iny
S ta n d a rd  ........................... 85

L obste r
% lb ........................................2 50
1 lb ..........................................4 25
P icn ic  T a ils  ..................... 2 75

M ackerel
M ustard , l i b ........................1 80
M usta rd , 21b. ................. 2 80
Soused, l% lb .......................1 60
¡yoused, 21b..........................2 75
Tomat.v, l ib . ................. 1 50
T om ato , 21b.........................2 80

M u8hreem s
H otels  ................... @ 15
B u ttons, %s . . . .  @i 14
B u ttons, I s  ........  @ 25

O ysters
Cove; l i b ................ 90®
Cove, 21b.................1 60®

P lum s
P lu m s ...................  90® 1 35

P e a rs  in S yrup 
No. 3 cans, p e r  doz. ..1  50 

P eas
M arro w fa t ..........  @1 25
E a r ly  J u n e  ....  @1 25
E a r ly  J u n e  s if te d  1 45@1 55 

P eaches
P i#  ......................... 90® 1 25
No. 10 size  can  p ie  ®3 25

G ra ted
P ineapp le

...................1 75@2 10
Sliced . ..................  90@2 60

F a ir  ..
P um pkin

........................  80
Good . . ....................... 90
F an cy ....................... 1 00
Gallon ....................... 2 15

C H E W IN G  GUM
A dam s P ep s in  ...............  65
A m erican  F la g  S pruce 65
B ea m an ’s  P ep s in  ......... 65
.B est P ep s in  ........... . 55
B lack  J a c k  ..................... 55
L a rg e s t G um  (w h ite )  55
O. K. P ep s in  ................. 65
R ed R obin . . ' ................... 65
Sen S en ........................... 55
Sen Sen B re a th  P e rf . 1 04
S p ea rm in t .......................  55
S p earm in t, ja r s  5 bxs 2 75
T u c a ta n  ...........................  55
Zeno ...................................  55

CHICORY
B ulk  ...................................  5
R ed .....................................  7
E ag le  .................................  5
F ra n c k ’s ...........................  7
S ch en e r’s  ......................... 6
R ed S ta n d a rd s  ...............1 60
W h ite  ............................... 1 60

C H O CO LA TE 
W a lte r  B a k e r  k  Co.

G erm an ’s  S w eet ........... 22
P rem iu m  ......................... 34
C ara cas  ...............................  28

W a lte r  M. L ow ney Co.
P rem iu m , % s ............... 29
P rem iu m , %s ........ .... 29

C ID E R , S W E E T  
"M o rg an ’s ”

R eg u la r b a rre l 50 ga l 10 00 
T ra d e  barre l, 28 g a ls  5 54 
% T ra d e  barre l, 14 gal 3 54
Boiled, p e r  g a l...............  60
H ard , p e r  g a l...................  25

C L O T H E S  L IN E
p e r  doz.

No. 40 T w is te d  C o tton  95 
No. 50 T w is ted  C o tton  1 30 
No. 60 T w is te d  C o tton  1 70 
No. 80 T w is te d  C o tton  2 04 
No. 50 B raided  C o tton  1 00 
No. 60 B ra id ed  C o tton  1 25 
No. 60 B ra id ed  C o tton  1 85 
No. 80 B ra id ed  C o tton  2 25
No. 50 S ash  Cord .........1 75
No. 60 S ash  C o r d ............2 00
N o. 60 J u te  ..................... 84
No. 72 J u te  ..................... 1 00
No. 60 S isal ..................... 85

G alvanized  W ire 
No. 20, each  100ft. long  1 90 
No. 19, each  100ft. long  2 10 

COCOA
B ak e r’s  .............................  34
C leveland ................  41
Colonial, 14s ...................• 36
Colonial, % s ................... 33
E pps ......................   *2
H uy ler ...............................  36
Low ney, I t s  ...................  32
L ow ney, 14» ................... 32
L ow ney. % s ................... 30
Low ney, 5 lb . c a n s  . .  30
Van H ou ten . 14* ........... 12
V an H ou ten , %s ............  18
V an H ou ten , %s ............. 36
V an H ou ten , Is  ............ 65
W ebb .................................  3*
W ilber, % s .......................  *5
W ilber, 14# ....................... 32

COCOANUT 
D u n h am ’s p e r  lb .

S tove S ta n d a rd  .................
No. 3 . . . . .  90 Flancy '.......................
No. 2 , - ___1 25 T om atoes
No. 1 .. ___1 75 Good ...........................

Shoe FYincy .......................
___1 00 No. 10 .......................

No. 7 ___1 30 CARBON O il
No. 4 .. ___1 70 B arre ls
No. 3 . ___1 90 P erfec tion  . . . . . .

S y rups 14
T

S aucesT ab le  S auces ................. 10
T e a  ....................................   ^
T obasco  ..............  H> 12» 13
T w in e  .................................  I"

V in eg a r ............................. 13
W

W ick in g  ............................. I"
W oodenw are .....................
W rap p in g  P a p e r  .................14

Y
T e a s t  C ake .....................  M

B U TTE R  COLOR 
D andelion, 25c size . .2  00 

C A N D LES
P araffine , 6s ..............  10
Paraffine , 12s .............  10
W ick ing  ......................... 20

C A N N E S  GOODS 
Apples

31b. S tan d a rd s  . . .  @ 90
G allon ................... 2 60@2 85

B lackberries
t  lb . .......................1 50® 1 9u
S ta n d a rd s  gallons ®5 0«

B eans
B aked  ................... 85® 1 30
R ed K idney  ..........  85@95
S tr in g  ..................  70® 1 15
■Wax ....................... 75@1 25

B lueberries
S ta n d a rd  ....................  1 34
G allon .............................  6 75

R aspberries
S ta n d a rd  ............  @

Salm on
W a rre n s , 1 lb . T a ll . . . . 2  30 
W a rre n s , 1 lb . F la t  . . . . 2  40
R ed A la sk a  .........1 85®1 95
P in k  A la sk a  . . . . 1  40® 1 50 

sa rd in e s
D om estic , 14s ...............3 00
D om estic , 14 M us...........3 44
D om estic , ft, M us. ® 7
F ren ch . 14s ................. 7®14
FYench, I t s  .............. 18® 23

S hrim ps
D unbar, 1st, doz.............1 20
D unbar, l l t s ,  doz.......... 2 25

Succo tash
F a ir  ...........................  90
Good ........................... 1 20
fa n c y  .................. 1 25® 1 44

S traw b errie s
95 

2 25

1 30 
1 50 
4 50

@11%
D. S. G asoline . .  @17 I t
G as M achine . . .  @25%
D eodor’d N ap ’a  @16%
C ylinder ............  29 @34>»
E ng in e  ............... 16 @22
B lack, w in te r  . .  8 @10

CA TSU P
S n ider’s  p in ts  ............... 2 35
B inder’s  % p in ts  .........1 35

C H E E S E
Acm e
B loom ingdale . .
C arson  C ity  -----
H opk ins  ..............
R iverside ............
W a rn e r  ..............
B rick  ..................
Leiden  ..................
L im b u rg e r ..........
P in e a p p le ............
S ap  Sago ..........
Sw iss, dom estic

@16%
@16%
@16
@16%
@16%
@17%
@16%
@15
@18
@60
@22
@13

%s, 51b. c a s e .............  30
%s, 51b. ca se  ............. 29
%s, 151b. ca se  ..........  29
%s, 15Tb. ca se  ..........  28
Is. 151b. ca se  .............  27
%s & % s, 151b. ca se  28
Scalloped G em s .........  10
%s & % s p a l l s ..........  J5
B ulk, p a lls  ................. 1*
B ulk, D arrels ...............1*

C O F F E E S , RO A STED  
Rio

Com m on ................. 19
F a ir  ...............................
Choice ........................... 20
F a n cy  ...........................  21
P eab e rry  .... ............ «*

S an to s
Com m on ................. 20
F a ir  .................................  20%
Choice ........................... |1
F a n cy  ...........................  £"
P eab e rry  .......................

M aracaibo
F a ir  ................................  24
Choice ........................... 25

M exican
C hoice ........................... 25
F ancy  ...........................

G u atem ala
F a ir  ................................. |5
F an cy  .............................

J a v a
P r iv a te  G row th  - ^ © a O
M andling  ..................... 31035
A ukola ......................... 30@32

M ocha
S h o rt B ean  ................. |jf@®7
l ong B ean ................... |4@25
H . L<. O. G....................26@28

Bogota
Flair ...............................  21
F an cy  .» •# • • • • • • • • • • •
e x c h a n g e  M ark e t, S tead y  
Spo t M arket, S tro n g  

P ack ag e
N ew  Y ork  B asis  

u o n ckl.e . “ “M cL aughlin’s X X X X  
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M all ml 
o rd ers  d ire c t to  W  F. 
M cL augh lin  & Co., C h ica
go. E x tra c t
H olland , % g ro  boxes 95
F elix , % g ro ss  .............. 1 ¿5
H um m el’s  foil, % gro . 85 
H um m el’s  tin , % gro. 1 44

C O N FEC T IO N S
S tick  C andy Ptuils

S tan d a rd  .........................  8%
S ta n d a rd  H  H  .............  8%
S tan d a rd  T w is t ........... 9

C ases
Jum bo , 32 lb . ............... 9
E x tra  H  H  .....................11
B oston  C ream  .............14
B ig s tic k , 30 lb . case  9 

M ixed C andy
G rocers ......................... 7
X  L  O ............................. 7%
S pecial ........................... 10
C onserve ........    8%
R oyal ............................... 8
Ribbon .................. .. 14
B roken ............................. 8%
C ut L oaf .........................  9%
L ead er ............................. 894
K in d e rg a rten  ..............  11
r  reac h  C ream  ........... 14
H an d  M ade C ream b ..17  
P rem io  C ream  m ixed  14 
P a r is  C ream  Bon Bons 11

F ancy— In P alis
G ypsy H e a r ts  .................15
Coco B on B ons .............14
F udge S q u ares  ...............14
P e a n u t S quares  ............ 17
S u gared  P e a n u ts  .......... 13
S alted  P e a n u ts  ...............12
S ta r l ig h t K isses  . . . . . . .  13
l.ozenges, p la in  ............ 11
C ham pion  C hocolate ..12
E clip se  C hoco lates ____16
E u re k a  C hoco lates ___ 16
C ham pion G um  D rops 14
A nise S q u ares  ........... 11
L em on S ours ...................11
Im peria ls  ...........................12
I ta l. C ream  Bon B ons 13
G olden W affles ............ 14
R ed R ose G um  D rops 14
A uto  K isses .....................14
Coffy Toffy .................... 14
M olasses M in t K isses  12

F an cy —In 51b. Boxes 
Old F ash io n ed  M olas

ses  K isses  101b. bx. 1 36
O range Je ll ie s  ..........  64
L em on S ours ............. 65
Old F ash io n ed  H ore-

hound  d r o p s ............. 65
P ep p e rm in t D rops . .  70
C ham pion  Choc D rops 65 
H . M. Choc. D rops . .  1 14 
H . M. Choc. L t. a n d

D ark . No. 12 ...........1 10
B it te r  S w eets, a s 'td  1 25 
B ril lia n t G um s, C rys. 60 
A. A. L icorice D rops 1 00 
L ozenges, p r in ted  . . .  65
L ozenges, p la in  . . . .  60
Im p e ria ls  ..................... 65
M o tto e s ......................'. • 65
C ream  B a r  ................... 60
G M. P e a n u t B a r  . .  60
H an d  M ade C rm s 80@90
C ream  W a fe rs  ........... 65
S tr in g  R ock  ................. 70
W in te rg ree n  B erries  60 

Pop Corn
C rack er J a c k  .............3 25
G iggles, 5c pkg. cs. 3 50 
F a n  Corn, 50’s  . . . . . .  1 65
A zu lik it 100s ............... 3 25
O h M y 100s .................3 50

Cough D rops
P u tn a m  M en tha l . . . . 1  00 
S m ith  B ros ..................... 1 25

N U TS—W hole 
A lm onds, T a rra g o n a  18 
A lm onds, D rak e  . . . .  15
A lm onds, C alifo rn ia

so ft shell .................. ..
B raz ils  ..................... @13
F ilb e r ts  .....................12@13
Cal. No. 1 ................
W a ln u ts , s f t  shell 
W a ln u ts , M arbo t .
T ab le  n u ts , fancy  
P ecan s, m ed ium  . . . .  
P ecan s, ex. la rg e  . . .
P ecans, jum bos -----
H icko ry  N u ts , p e r  bu.

Ohio, new  ................ 2 00
C ocoanu ts .....................
C h es tn u ts, N ew  Y ork

S ta te , p e r  bu ............
Shelled 

S pan ish  P e a n u ts  
Pecan H alves  . . .
W a ln u t H a lv es  . .
I-’iib e rt M eats  -----
A lican te  A lm onds 
Jo rd a n  A lm onds .

P e a n u ts  
F ancy  H  P  Suns

R oasted  ................. 7@ 7%
Choice, raw , H . P . J u m 

bo...............................  @ 7
CRA CK ED  W H E A T

Bulk ...............................  3%
24 21b. pkgs. ................. 2 50

C R A C K E R S
N atio n a l B iscu it C om pany 

B ran d s  
B u tte r

N. B . C. Sq. bbl. 7 bx. 6% 
S eym our, Rd. bbl. 7 bx. 6% 

Soda
N. B. C. boxes ............... 6%
P rem iu m  ........................... 7%
S elect ................................. ,8%
S a ra to g a  F la k e s  ............. 13
Z ep h y re tte  .......................13

O y stsr
N . B . C. P icn ic  boxes 6%
Gem, boxes ..................... 6%
Shell .................................  8

@17 
@15 
@13 

. 13 

. 14 
. 16

6%@ 7 
@68 
@33 

. .  @30
@40 
@47

6@ 6%

S w eet Goods
A nim als ........................... 14
A tla n tic s  ......................... 12
A tlan tic , A sso rted  . . . .  12 
A vena F ru i t  C akes . . .1 2  
B onn ie Doon Cookies 10
B onnie L a ss ie s  ............... 16
B onnie S h o rtb rea d  .. .2 4
B rittle  ................................. 11
B rittle  F in g e rs  ............... 14
B um ble Bee ......................14
C artw heels  A sso rted  . .  8%
C hocolate D r o p s .............17
C hocolate D rp  C en te rs  16 
Choc. H oney  F in g e rs  16 
C ircle H oney  C ookies 12
C racknels ......................... i f
C ocoanu t T affy  B a r  ..12
C ocoanut D rops ........... 12
C ocoanut M acaroons ..1 8  
C ocoanut H on . F in g e rs  18 
C ocoanut H on. J u m b ’s  12
Coffee C ak es  ................... U
Coffee C akes, Iced  . . . . 1 2
C rum pe ts  ......................... 10
D iana  M arshm allow

O akes ........................... I f
D inner B iscu it ............... 25
Dixie S u g ar Cookies . .  8
D om estic C akes .............8%
E v en tid e  F in g e rs  . . . .1 6
F am ily  Cookies ............ 8%
F ig  C ake A sso rted  . . . .1 2
F ig  N ew tons ...................12
F lo rabe l C akes ...............12%
F lu ted  C ocoanu t B a r  ..16
F ro sted  C ream s .............8%
F ro sted  G inger Cookie 8%
F ru it  L unch , Iced  .........10
G ala S u g ar C a k e s ........... 8%
G inger G em s ................   8%
G inger G em s. Iced  ____ 9%
G raham  C rac k e rs  ........ 8
G inger S naps F am ily  . .  8% 
G inger S n ap s ' N. B. C.

R ound ............................. 8
G inger S naps N . B. C.

S quare  ........................... 8%
H ippodrom e B a r  ...........10
H oney  Cake, N . B. C. 12 
H oney  F in g e rs  A s. Ice 12 
H oney  Jum b le s, Iced  ..12  
H oney  Ju m b le s, P la in . .  12
H oney  F la k e  . . - ............. 12%
H ousehold co o k ies  . . . .  8 
H ousehold  Cookies, Iced  9
Im p eria l ...........................  8%
Jo n n ie  .........   8%
Jub ilee  M ixed ...............10
K ream  K lips .................25
L eap  Y ear Ju m b le s  ..18  
L em on B iscu it S quare  8%
Lem on T h in s  ................ 16
Lem on W a fe rs  ..............16
Lem ona .........   8%
M ace C akes ..................... 8%
M ary  A nn ....................... 8%
M arshm allow  Coffee

C ake ................................12%
M arshm allow  W a ln u ts  16% 
M edley P re tz e ls  . . . . . . .  10
M olasses C akes . .  ......... 8%
M olasses C akes, Iced  . .  9% 
M olasses F ru i t  Cookies

Iced ................................11
M olasses S andw ich  . . . .1 2
M ottled  S q u are  .............14
O atm eal C rac k ers  ___ 8
O range G em s ................. 8%
O range Sponge L a y e r

C akes .............................18
P en n y  A sso rted  ............. 8%
P e a n u t G em s ................. 9
P icn ic  M ixed . . .  ............11%
P ineapp le  W a fe rs  .........16
P re tz e ls . H an d  M ade . .  I  
P re tz e le tte s , H an d  Md. 9 
P re tz e le tte s , M ac. Md. 8
R aisin  C ookies ............... 10
R aisin  G em s ................... 11
R asp b e rry  C akes ........ 12
R evere, A sso rted  ........ 14
R itten h o u se  F ru i t

B iscu it .................... 12
R oyal L unch  ................... 8
R oyal T o a s t ................... 8
R ube ...................................  8%
S h o rtb rea d  S q u ares  ..2 4  . 
Spiced C u rra n t C akes. 10 
Spiced G inger C akes . .  9 
Spiced G inger C ks le d  10
S u g a r F in g e rs  ............... 12
S u g a r C akes ................... 8%
S u g ar C rim p ................... 8%
S u g ar S quares , la rg e

o r sm all ......................... 2
S u lta n a  F ru i t  B iscu it 16 
S unnyside  Ju m b le s  . . . .1 0
S u p erb a  ............................. 8%
Sponge L ady  F in g e rs  25
T riu m p h  C akes ............. 16
V anilla W a fe rs  .............18
W a fe r  Ju m b le s  can s  . .18 
W averly  ........................... 1#

In -e r  Seal Goods
p e r doz.

A lb e rt B iscu it .................1 00
A n im als  .............................1 00
A rro w ro o t B iscu it . . . .  1 00
B a ro n e t B iscu it ............ 1 06
B rem m er’s  B u tte r

W a fe rs  ...........................J  00
C am eo B iscu it ............... 1 50
C heese S andw ich  .........1 00
C hoco la te  W a fe rs  ......... 1 00
C oooanu t D a in tie s  . . . . 1  00
D in n e r  B iscu its  ........... 1 50
F a u s t  O y ste r ................. 1 00
F ig  N ew ton  ................... 1 00
F iv e  O’clock T e a  . . . . 1  00
F rO tana  ............................. 1 00
F r u i t  C ake .....................3 00
G in g e r Snaps, N . B. C. 1 00
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G rah am  C rackers, Red
L abel ............................... i  on

L em on S naps ..................  5u
O atm eal C rac k e rs  ........ l  o >
Old T im e S u g ar Cook, i -uj
O val S a lt B iscu it .......... i »■,
O y ste re tte s  ......................  ."it*
P rem iu m  Sodas .......... M  no
P re tz e le tte s , H d. Md. 1 ft«
R oyal T o a s t ..................... 1 »«
R ykon  B iscu it ............... 1 00
S&ltine B iscu it ............... 1 00
S a ra to g a  F lak e s  ............. 1 50
Social T e a  B i s c u i t ........ 1 to
S u lta n a  F ru i t  B iscu it 1 50 
S oda C rac k e rs  N . B. C. 1 oo 
S oda C rac k e rs  Select 1 oo 
B. 8. B u tte r  C rack ers  ! 5n
U needa  B iscu it ..........
U needa J ln je r  W ay fe r I ".> 
U needa L unch  B iscuit .'»» 
V an illa  W a fe rs  . . . . . . .  I u*i
W a te r  T h in  B iscu it . .  i • o 
Z u Z u G inger S naps ..  50
Z w ieback  ......................  t o i

O th er P ack ag e  Goods 
B a rn u m 's  A nim als . . . .  5u
C hocolate  T okens ____2 50
A m erican  B eau ty

G inger S naps ............. 2 50
B u tte r  C rack ers, NBC

fam ily  p ackage .........2 50
Soda C rackers, NBC 

fam ily  p ackage .........2 50
In Special T in  P ackages.

P e r  iloz.
F es tin o  ..........................  2 5o
M in are t W a fe rs  ..........  I oo
N abisco , 25c ................  2 50
N abisco , 10c ................  1 uo
C ham pagne W afe r . . 2 50 

P e r  tin  in bulk
ifo rbe tto  ........................  1 oo
N abisco  ......................... 1
F es tin o  ........................... 1 50
B en t’s  W a te r  C rack ers  1 4J

CREAM  TA RTA R 
B arre ls  o r  d ru m s . . . .  22
B oxes ............................... 24
S q u a re  C an s ................. 20
F a n cy  cadd ies  ............... 41

• R I E B  FR U IT S  
A pples

K v ap o r’sd, Choice bu lk  9 
E vapo r'ed , F a n cy  pkg. 10 %

A prico ts
C alifo rn ia  ............. 14 @15

C ltren
C orsican  .......................  16

C u rra n ts
Im p ’d  1 lb . p k g ........... 9%
Im p o rted  b u lk  ............... 9 Vi

P eaches
Muirs*—Choice, 25 lb. b 9 
Muirs-—F an cy , 25 lb . b 10 
F an cy , P eeled , 25 lb. IS

Peel
L em on, A m erican  . . . .  12Vi 
O range, A m e r i c a n ----- 12%

R aisin s
C onnosiar C lu ste r 1 lb. 17 
D esse r t C lu ste r, 1 lb. 21 
Loose M uscate ls  3 C r 7 Vi 
Loose M uscate ls  4 C r s 
L. M. Seeded, 1 lb. 7@7%

C aliforn ia P runes 
90-100 251b. b o x e s . . .®  7 
80- 90 25lb. b o x e s . . .®  7 Vi 
70- 80 251b. b o x e s . . .®  7% 
60- 70 251b. b o x e s . . .®  8 
50- 60 251b. b o x e s . . .®  8Vi 
40- 59 251b. b o x e s . . .®  9Vi

FA R IN A C EO U S G O O Ps 
Beano

D ried  L im a ....................  7 Vi
Med. H an d  P icked  ___ 3 10
B row n H olland  ..........  1 25

F a rin a
25 1 lb . p ack ag es  ......... 1 59
Bulk, p e r  190 lb s .............4 00

O rig inal H olland R usk 
P acked  12 ro lls  to  c o n ta in e r 
8 c o n ta in e rs  (36) rolls 2 85 
6 co n ta in e rs  (60) rolls 4 75 

H om iny
P ea rl , 100 lb . sack  . . . . 2  00 

M accaroni and  Verm icelli 
D om estic , 10 rb. box . .  00
Im ported , 25 lb. box . .  2 50

P e a rl Barley
C h es te r ....................... 3 80
E m p ire  ......   4 25

P eas
G reen, W isconsin , bu.
G reen, S c o tc . , bu. . . .  3 00 
S plit, lb. ......................... 4%

S age
Blast In d ia  ..................... 6
G erm an , sack s  ..........  6
G erm an , b roken  pkg. . .

T ap ioca
F lake , 100 lb. s ack s  . .  6 
P ea rl , 130 lb. sack s  . .  6
P ea rl , 36 p k g s ..................  2 25
M inute , 36 p k g s ...................2 75

F ISH IN G  TA C K LE

T A

% to  1 In ............... .......... 6
1% to  2 in .............
1% to  2 in ............. .......... 9
1% to  2 in ........... .......... 11
1 In ........................... ...........15
•  la . . ................... .......... 20

C otton  Lines
No. 1, 10 f e e t ..................  5
No. 2, 15 fee t ................  7
No. 3, 15 f e e t ................... 9
No. 4, 15 f e e t ............  . .10
No. 5, 15 fee t ................. 11
No. 6, 15 fe e t .................12
No. 7, 15 fee t ..................15
No. 8. 15 fee t .................. 18
No. 9, 15 fee t ................. 20

Linen Lines
Sm all ................................... 20
M edium  ..............    26
L a rge  ................................... 34

Poles
Bam boo, 14 ft., p e r doz. 55 
Bam boo, 16 ft., p e r  doz. 60 
Bam boo, 18 ft., p e r  doz. 80 
FLA VO RIN G  EX TRA CTS 

Je n n in g s  D C B rand 
T e rp en less  E x tra c t  L em on 
No. 1 F  box, p e r  doz. 75- 
No. 2 F  Box, p e r  doz. 90 
No. 4 F  Box, p e r  doz. 1 75 
No. 3 T ap er, p e r  doz. 1 75 
2 oz. F la t , F  M p e r  dz. 1 50 

Jen n in g s  D C B rand  
E x tr a c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90 
No. 2 F  Box, p e r  doz. 1 40 
No. 4 F  Box, p e r  doz. 2 25 
No. 3 T aper, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00

FLO U R A ND  F E E D  
G rand  R ap id s  G rain  & 

M illing Co.
W in te r  W h ea t.

P u r ity  P a te n t  ............. 5 70
Seal of M inneso ta  . .  5 70
S u n b u rs t ......................... 5 70
W izard  F lo u r  . . . . . .  5 40
W izard  G rah am  5 60
W izard  G ran . M eal . .  4 60 
W izard  B uck w h ea t 6 80 
R ye ...................................  5 00

V alley  C ity  M illing Co.
L ily  W h ite  ....................  5 70
L igh t L oaf ....................  5 10
G rah am  ........................... 2 50
G ran en a  H ea lth  ............ 2 60
G ran. M eal ......................  2 10
B olted M ed........................  2 00

V oigt M illing Co.
G raham  ........................  5 10
V oig t’s  C rescen t ___  5 80
V o ig t’s  F lo u ro ig t . . .  5 80
V oigt’s  H y g ie n i c ........  5 10
V o ig t’s  R oyal ..........  6 20
W a tso n -H ig g in s  M illing Co.
P erfec tio n  F lo u r ........  5 70
T ip  Top F lo u r ..........  5 30
Golden S heaf F lo u r  . .  5 00 
M arsh a ll’s B es t F lo u r  5 45

W orden  G rocer Co.
Q uaker, p ap e r  ..........  ’5 40
Q uaker, c lo th  ............... 5 50

Spring  W h ea t.
Roy B a k e r

G olden H orn , fam ily  . .  5 50 
G olden H o rn , b ak e rs  . .5  50 
W isconsin  R ye .............4 25

J u d so n  G rocer Co.
C ereso ta , %s ................. 6 25
C ereso ta , V4s ................. 6 15
C ereso ta , %s ................. 6 05

L em on & W h ee le r
W ingold, %s ..............  6 25
W ingold , Vis ................. 6 15
W ingold , % s ........ 6 05

W orden  G rocer Co. 
L au re l, % s c lo th  . . . , 6  50
L au re l, Vis clo th  ........... 6 40
L aurel, Vi & Vis p a p e r  6 30 
L au re l, Vis c lo th  ........... 6 30

W y k es A Co.
S leepy E ye, Vis clo th  6 20 
Sleepy Eye, Vis clo th  6 10 
Sleepy E ye, Vis clo th  6 00 
Sleepy E ye, Vis p ap e r  6 00 
Sleepy E ye, Vis p a p e r  6 00 

Meal
B olted ............................. 4 40
G olden G ran u la ted  . . .  4 60 

W h e a t
R ed ................................... 1 00
W h ite  .................................  99

Bata
M ichigan c a rlo ts  .............  55
L ess  th a n  ca rlo ts  . . .  57

> Corn
C arlo ts  , r ......................... 78
L ess  th a n  c a r l o t s ......... 80

H ay
C arlo ts  ........................... 16 00
L ess  th a n  ca rlo ts  . . .  18 00 

Feed.
S tre e t C a r  F e e d .................. 33
No. 1 C orn f t  O a t Feed .33
C racked  corn  ..................  .32
C oarse co rn  m e a l..............32

F R U IT  JA R S .
M ason, p ts . p e r  g r o . . .4  75 
M ason, s. p e r  g r o . , ,5  10 
M ason, Vi gal. p e r  gro.7 35 
M ason, ca n  tops, g ro . 1 49 

G E L A T IN E
Cox’s, 1 doz. la rg e  . . .  1 75 
C ox’s, 1 doz. sm all . . .  1 00 
K n o x 's  S park ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00
N elson ’s  ......................... 1 50
K n o x 's  A cidu’d. doz. .1 25
O xford  ................................  75
P ly m o u th  Rock, P hos. 1 25 
P ly m o u th  R ock, P la in  90

GRAIN BAGS
Broad G auge ................... 18
A m oskeag  ......................... 19

H ER B S
Sage ..................   15
H ops ................................. 15
L au re l L eaves ............... 15
S enna L eaves  ............... 25

H ID E S A ND P E L T S  
Hides

G reen, No. 1 .................. 11%
G reen, No. 2 .................10%
Cured, N o 1 .................. 13
Cured. No, 2 .................12
C alfsk in , g reen , No. 1 15
C alfsk in , g reen , No. 2 13 Vi
C alfsk in , cu red , No. 1 16
C alfsk in , cured . No. 2 14Vi

P elts
Old W ool ...  @ 30
L am bs ..................  25 @ 60
S h earlin g s  ...  25@ 50

Tallow
No. 1 ......................  @ 5
No. 2 ....................... @ 4

W ool
U nw ashed, m ed. @ 20
U nw ashed , fine @ 15

H O RSE RADISH 
P e r  doz.............................. 90

JE L L Y
51b. pails, p e r  doz. ..2  20

15tb. pails, p e r  p o ll___  60
30tb. pails, p e r pail . .1 05

JE L L Y  G LA SSES 
Vi p t. in  bbls, p e r doz. 15 
Vi p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls, 

p e r doz............................... 18
M A P L E IN E

2 oz. b o ttles , p e r  doz. 3 00
M INCE M EAT 

P e r  ca se  ........................ 2 85
M OLASSES 

N ew  O rleans
F an cy  O pen K e tt le  . .  42
Choice ............................. 35
Good ...................................  22
F a ir  ................................... 20

H a lf  b a rre ls  2c e x tra
M USTARD

Vi lb . 6 lb . box ........... 16
O LIV ES

B ulk, 1 gal. k egs 1 05@1 15 
B ulk, 2 gal. kegs 90@1 05 
B ulk, 5 gal. k egs 90® 1 00
S tuffed , 5 oz................. 90
Stuffed, 8 oz................... 1 35
S tu n ed , 1 4oz.................. 2 25
P itte d  (n o t stu ffed )

14 oz............................. 2 25
M anzan illa , 8 oz ........... 90
L unch, 10 oz................... 1 35
L unch , 16 oz................... 2 25
Q ueen, M am m oth , 19

oz.................................  3 75
Q ueen, M am m oth , 28

oz................................  5 25
Olive Chow, 2 doz. cs,

p e r doz.....................  2 25
P IC K L E S

M edium
B arre ls , 1,200 cou n t ..6  75 
H a lf  bbls., 600 coun t 4 00
5 gallon  keg s  ................. 1 90

Sm all
B a rre ls  ........................... 8 25
H a lf b a r r e l s ................... 4 65
5 gallon  kegs  ..............  2 25

G herk ins
B arre l*  ...........................
H a lf  b a rre ls  .................
S ga llon  keg s  ...............

S w eet Sm all
B a rre ls  ......................... 14 50
H alf b a rre ls  ............... 8 00
5 gallon  kegs ..............  3 25

P IP E S
Cla<y, N o. 216, p e r  box 1 76 
Clay, T: D., fu ll co u n t 60 
Cob .....................................  90

PLA Y IN G  CARDS
No. 90, S tea m b o a t ___  75
No. 15, R ival, a s so r te d  1 25 
No. 20, R over, en a m ’d 1 50
No. 572, S pecial ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ........... 2 00
No. 632, T o u rn ’t  w h is t 2 25

POTASH
B a b b itt’s  ....................... 4 00

PR O V ISIO N S 
B arre led  P o rk  

C lear B ack  . .  20 00® 21 00 
S ho rt C u t C lear 18 50®19 00
B ean  ...................17 00@17 50
B risk e t, C lea r 19 50@20 00
P ig  .................................  23 00
C lear F am ily  ........... 26 00

D ry S a lt M eats 
S P  B ellies ...................13

L ard
P u re  in  tie rce s  ,.ll% @ 12V i 
C om pound L a rd  9%@ 9% 
80 lb. tu b s  . . .a d v a n c e  Vi 
60 lb . tu b s  . .  .ad v a n ce  Vi 
50 lb. t in s  . . .a d v a n c e  Vi 
20 lb. p a lls  . .  .ad v a n ce  % 
10 lb . pa lls  . . .a d v a n c e  %
5 lb. p a lls  . .  .a d v a n c e  1 
8 lb . pall*  . . .a d v a n c e  1

Sm oked M eats 
H am s, 12 lb . av . 15 @15Vi 
H am s, 14 lb. av . 14 @14% 
H am s, 16 lb. av . 14% @14% 
H am s, 18 lb. av . 14 @14%
Skinned  H am s ..15  @15% 
H am , d ried  beef

se ts  .............  20 @20%
C alifo rn ia  H am s 10% @11
P icn ic  Boiled H am s ..15
Boiled H am s ____ 23 @23%
M inced H am  ...12% @ 13 
Bacon .............. 14% @15

S ausages
B ologna ..............  8%@ 9
L iver ..................... 7%@ 8

ra n k fo rt ............... 10@10%
P o rk  ............................... 11
V eal ................................. 11
T ongue ...................... 11
H eadcheese  ................... 9

Beef
Boneless ....................... 14 00
R um p, new  ............... 15 00

P ig 's  F ee t
% bb ls .................................  95
% bbls., 40 lb s ................ 1 90
% bb ls.............................. 3 75
1 bb l...................................  8 00

T ripe
K its , 15 lb s ........................  90
Vi bbls., 40 lb s ...............1 60
% bbls., 80 lb s ...............3 00

C asings
H ogs, 'p e r lb ..................... 35
Beef, rounds, s e t . .  17@18 
Beef, m iddles, s e t  ,.90@95
S heep ,per bund le ___  80

U ncotored B u tte rin e
Solid D a iry  ------  12 @16
C o u n try  Rolls ,.12% @ 18

C anned  M eats
C orned beef, 2 !b .......... 3 50
C orned beef, 1 tb .......... 1 85
R o as t beef, 2 tb ........... 3 50
R o as t beef, 1 lb ...............1 85
P o tte d  H am , Vis . . . .  45
P o tte d  H am , % s . . . .  90
D eviled H am . %s . . . .  45
D eviled H am . % s . . . .  90
P o tte d  Tongue, Vis . .  45
P o tte d  Tongue, % s . .  90

RICE
F an cy  ..................... 6 @ 6 %
J a p a n  S ty le  ..........  6 @ 5 %
B roken  ..................  3%@ 4 Vi

R O LLE D  OATS 
Rolled A vena, bbls. ..5  25 
S tee l Cut, 100 lb sks. 2 50
M onarch , bbls. . ’. ........... 4 95
M onarch, 90 lb. sack s  2 35 
Q uaker, 18 R eg u la r . . .  
Q uaker, 20 F am ily  ___

SALAD D RESSIN G
C olum bia, % p t ........... 2 25
C olum bia, 1 p in t ........... 4 00
D u rk ee’s, la rge , 1 doz. 4 50 
D u rk ee’s, sm all, 2 doz 5 25 
S n id er’s, la rge, 1 doz. 2 35 
S n id er’s, sm all, 2 doz. 1 35

S A L ER A TU S 
P ack e d  60 lbs. In box. 

A rm  a n d  H a m m e r . . .  .3 00 
W y a n d o tte , 100 % s, ..3  00

SAL SODA
G ran u la ted , bbls.............  80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SA LT
Com m on G rades

100 3 lb. s ack s  ..............2 40
60 5 tb . s a c k s  ..............2 25
28 10% lb. s ack s  ___2 10
56 tb. s ack s  ............... 40
28 tb . s ack s  ................... 20

W arsaw
56 tb. d a iry  in  d rill b ag s  40 
28 lb. d a iry  in  d rill b ag s  20

S o la r Rock
56 lb. s a c k s  ................... 24

Com m on
G ran u la ted , F in e  ..........  95
M edium , F in e  .............. 1 00

SA L T FISH  
Cod

L arg e , w hole, . . .  @7%
Sm all, w hole . . . .  @7
S trip s  o r b rick s  .7%@10%
Pollock  ................. @ 4 %

H alibu t
S trip s  ............................... 15
C hunks .............-.............  16

H olland H erring  
Y. M. w h. hoops, bbls. 11 50 
Y. M. w h. hoop, %bbl. 6 00 
Y. M. w h. hoop, kegs 65 
Y. M. w h. hoop M ilchers

Q ueen, bb is....................... io 00
Q ueen, % bb ls...................5 25
Q ueen, kegs ............... 60

T ro u t
No. 1, 100 lb s .....................7 50
No. 1, 40 lb s ..................... 3 25
No. 1, 10 lb s .................. 90
No. 1, 8 lbs. ................... 75

M ackerel
M ess, 100 lb s ..................16 50
M ess, 40 lbs. ................. 7 00
M ess, 10 lb s .........................1 85
M ess, 8 lb s ...........................1 50
N o. 1, 100 lb s ................. 10 00
No. 1, 40 lb s .......................6 60
N «. 1, ! •  I b » . .....................1 26

W hltefish

1 45 
4 10

100 lb s ............. :. .............. 9 7550 lb s ................. ...............fi 25
10 lbs. ............ ...............Ì  12

8 Ibs................. ..............  92
100 tb s ................. .............. 4 65

40 lb s ................. .............. 2 10
10 Ibs................. ..............  75
8 tb s ................. ..............  65

A nise
SE E D S

14
C ana ry , S m yrna ............. 5
C araw ay  ....................... 10
Cardom om , M alab ar 1 20
C elery  ............................... 32
H em p, R u ssian  ..........  5
M ixed B ird  ................... 5
M usta rd , w h i t e ............... 8
P oppy ............................... 16
R ape ................................... 6%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz 3 50
H an d y  Box, sm all ___1 25
B ixby’s R oyal P o lish  85 
M iller’s  c ro w n  P o lish  85

S N U F F
Scotch, in  b ladders  ___ 37
M accaboy, in  ja r s  ..........35
F ren ch  R app ie  in ja r s  . .  43

SODA
Boxes ..............................  5%
K egs, E ng lish  ............... 4%

SPIC E S  
W hole Spices

A llspice, J a m a ic a  .......  9
A llspice, la rg e  G arden 11
Cloves, Z a n z ib a r .......... 18
C assia , C an ton  .......... 14
C assia , 5c pkg. doz. . .  25
G inger, A frican  ............... 9%
G inger, C ochin.................14%
M ace, P e n a n g  .............. 70
M ixed, No. 1 ................... 16%
M ixed, No. 2 ................ 10
M ixed, 5c pkgs. doz. ..45
N u tm egs, 70-80 .......... .30
N u tm egs, 105-110 ........ 22
P epper, B lack  .............. 15
P epper, W h ite  .............. 25
P epper, C ayenne .......... 22
P ap rik a , H u n g a ria n  . .  

P u re  G round in Bulk
A llspice, J a m a ic a  ___12
Cloves, Z a n z ib a r .......... 24
C assia , C an ton  ............ 12
G inger, A frican  .......... 18
M ace, P e n a n g  .............. 75
N u tm egs, 75-80 .......... 35
P epper, B lack  .............. 16
P epper, W h ite  .............. 30
P epper, C ayenne ___24
P ap rik a , H u n g a rian  ..  45

STA RCH
Corn

K ingsford , 40 tb s .............7%
M uzzy, 20 l ib . pkgs. . .  5% 
M uzzy, 40 lib . pkgs ..5  

Gloss 
K ingsfo rd

S ilver Gloss, 40 lib s . . 7% 
S ilver G loss, 16 3Ibs. . .  6% 
S ilver Gloss, 12 6!bs. . 8% 

M uzzy
48 lib . p ackages  ..........  5
16 3tb. pack ag es  ........... 4%
12 61b. p ack ag es  . . . . . .  6
501b. boxes ..................... 3%

SY R U PS
Corn

B arre ls  ........................... 27
H a lf b a rre ls  ..............  30
B lue K aro , No. 2 ___ 1 66
B lue K aro , No. 2% . . . 2  01 
B lue K aro , No. 5 . . . .  1 95 
Blue K aro , No. 10 ___ 1 86
Red K aro , No. 2 .......... 1-86
Red K aro , No. 2% . .2  26
Red K aro , No. 5 ......... 2 20
R ed K aro , No. 10 . . . . 2  11 

P u rs  C ans
................................. 16

Good ............................... 20
Choic# ............................. 25

T A B L E  SAU CES
H alfo rd , la rg e  ........... 3 75
H alfo rd , sm all ........... 2 25

TEA
Jap an

Sundried , m edium  ..24(3/26
Sundried , choice ___ 30@33
S undried , fan cy  ___ 36@40
B ask e t-fired  m ed ium  30 
B asket-fired , choice 35@37 
B ask e t-fired , fan cy  40@43
N ibs ............................. 30@32
S iftings  ....................... 10@12
F a n n in g s  ..................  14 @15

G unpow der
M oyune, m edium  ......... >5
M oyune, choice ........... 33
M oyune, fan cy  ......... 50@60
P ingsuey , m ed ium  . . . .  33
P ingsuey , choice ........... 35
P ingsuey , fan cy  ___ 50@56

Y oung H yson
Choice ...........................  30
F an cy  .........................  40@50

Oolong
F orm osa, F an cy  ...,50@ 60  
F o rm osa , m edium  . . . .  28
F orm osa , choice ........... 35

E nglish  B rea k fa s t
M edium  ........................... 25
C hoice ........................... 30@35
F a n cy  ............................40@€0

India
Ceylon, choice ........... 30@35
F an cy  ............ ................45@50

TOBACCO 
F ine C ut

B lo t ................................. 1 45
Bugle, 16 oz.........................
Bugle, 10c ..............., .  ‘ n  00
D an P a tc h , 8 and  16 oz 32
D an P a tc h , 4 oz...........11 52
D an  P a tc h , 2 "oz............ 5 76
F a s t  M ail, 16 oz.......... 7 80
H iaw a th a , 16 oz...........  60
H iaw a th a , 5c ........... . . . 5  40
M ay F low er, 16 oz. . . 9  36
N o L im it, 8 oz................\  73
N o L im it, 16 oz...........3 65
O jibw a, 8 an d  16 oz. 40 
&j‘bw a. 10c ................  u  10

| e f B e r i 6 Ho r y : . 5C. ! l
S terling .1’ L  J f c V  fa—  |  »» 
S w eet C uba, c a n is te r  9 is  
S w eet C uba, 5c ?  5
S w eet Cuba, 10c "  6 IS
S w eet Cuba, 1 it,, t i n '4  90 
S w eet Cuba, 16 oz 4 «0 
S w eet Cuba. % it, >¿11 0 «  
S w eet B urley  5c L  f t  D l  l ì  
S w eet B urley , 8 oz 2 «  
S w eet B urley , 24 ib  4 90 
S w eet M ist, u  *¿0 5 7?
S w eet M ist,’ 3 oz* . i f  Io 
S w eet M ist. 8 oz. . 35
T elegram . 5c, . .  =76
T iger, i c  . . .  „ 1 5
T iger. 25c cans' "  "  ’ "  2 35 
H "cje D aniel, 1 tb. . . ¡50 
U ncle D aniel, 1 oz. . .  5 22

a P lug
Am. N avy , 1$ oz, 33
A pple, 10 Ib. b u tt  . ; 38
D rum m ond N a t L eaf, 2

6 lb .................  fin
D rum m ond  N a t L e a f

p er doz............ ' o c
B a ttle  A x ............   XJ
B racer, 6 & 12 ib '." .'.'.: 30
B ig F ou r, 6 & 16 lb . sa
B oot Jack , 2 lb .......... ! a*
B oot J a c k , p e r doz. . .  86
Bullion, 16 oz. . .  !»
C im ax . Golden T v /nsi 48
Clim ax, 14% oz..............  44
C lim ax, 7 oz............. ¿7
D ays’ W ork, 7 & 1'4 ‘it,. 37 
C rem e de M enthe , lb . 62 
D erby, 5 tb. boxes . . .  28
5 B ros., 4 lb .................  65
F o u r Roses, 10c ___  90
G ilt E dge, 2 lb ..............  50

h 5 ° pe’ 6 & 12 lb . 58 Goid Rope, 4 & 8 lb. 58 
S '  G. P.> 12 & 24 lb. 36 
G ran g er T w ist, 6 lb . 46
6  10% ft 21 Ib. 36 
H o rse  Shoe, 6 f t  12 tb  43 
N oney  D ip T w ist, 5&10 45 
T O  T *r. 6 & 8 ib *  Jo
ir  T.’’ ^  *  11 R>........  35K en tucky  N avy , 12 lb. 32 
K eystone  T w ist, 6 lb. 45 
K ism et, 6 lb. . i*
M aple Dip, 20 o z . " " ;  25
M erry  W idow , 12 lb . 32 
N obby Spun Roll 6 & 3 68
P a rro t,  12 lb ........... »!
P a r ro t,  20 lb ...............'  28
P a tte r s o n ’s  N a t  L e a f ’ »3 
FfacheJV 6-12 & 24 lb. 40
P icn ic  T w ist, 6 lb . . .  45
P ip e r  H eidsick , 4 & 7 lb 69 
P ip e r  H eidsick . p e r  doz.' 96 

p e r  doz. 48
R ed icu t, 1% oz............... i s
R ed  Lion, « & 12 lb . SO 
S crapple, 2 f t  4 doz. 48 
S h e rry  Cobbler. 8 oz. 32 
S p ea r H ead , 12 oz. . .  44
S p ea r H ead , 14% oz. 44 
S pear H ead , 7 oz. . . .  47
1J- H eal. 7. 14 & 28 lb . 28
S ta r , 6, 12 f t  24 lb . 43 
S ta n d a rd  N avy , 7$$, IS

& SO lb .........................  34
Ten P enny , 6 f t  12 lb. 31
T ow n T a lk , 14 ez ..........  30
Y ankee G irl, 6, 12 & 24 30

S crapAll Red, 5c ..................... 5 76
Am. U nion S crap  . . . .  5 40
B ag  P ipe , 5c ................. 5 83
C utlas, 2% oz................ 26
Glob* S crap , 2 oz. . .  3#
H ap p y  T hou g h t, 2 oz. 30 
H oney  Com b sc rap , 5c 5 76 
H o n es t S crap , 5c . . .  1 55 
M ail P ouch , 4 doz. 5c 2 00
Old Songs, 5c ..............  5 76
Old T im es, % gro . . . .  6 60 
P o ia r  B ear, 5c, % g ro  5 76 
R ed B and , 5c % gro. 5 76 
R ed  M an S crap  5c 1 48
S crapp le, 6c p k g s ..........  43
S ure  Shot, 5c, % gro . 5 76 
Y ankee G irl Scrp  2 oz 5 76 
P a n  H an d le  S crp  % g r  5 76 
P eac h y  S crap , 5c . . . . 1  90 
U nion W o rk m an , 2% 6 00

S m oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz..........................6 00
BB > 7 ° z............................ 12 00BB, 14 oz.......................  24 00
B agdad, 10c t in s  ......... 11 52
B adger, 3 oz................  5 04
B adger, 7 o s................... 11 5 |
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Special Price Current 15 16 17

12 13 14
B an n e r, 5c ..................  5 96
B anner, 8 oz...................1 60
B anne r, 16 oz................... 3 20
Belwood M ix tu re , 10c 94
B ig  Chief, 2% oz. . .  6 00
B ig Chief 16 oz..............  30
B ull D urham , 5c . . . .  5 90 
B ull D urham , 10c . . . .1 0  80
B ull D urham , 15c -----18 48
B ull D urham , 8 oz. . .  60
Bull D urham , 16 oz. ..6  72
B uck  H orn , 5c .............5 76
B uck H orn , 10c ........... 11 50
B ria r  P ipe, 5c ............  6 00
B ria r  P ipe, 10c ........... 12 00
B lack  &wan, 5c ............. 5 76
B lack  S w an. 14 oz. . .  3 50
Bob W hite , 5c ............  5 90
B ro therhood , 5c .......... 5 95
B ro therhood , 10c . . . .  11 00 
B ro therhood , 16 oz. . .  39
C arn ival, 5c ..............  5 70
C arn ival, 3 Vi oz............  39
C arn ival, 16 oz............... 40
C iga r C lip 's  Jo hnson  30 
C igar C lip’g, S eym our 30 
Id en tity , 8 & 16 o z ... 30
D arb y  C iga r C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
C orn Cake, 14 oz.............2 55
C orn Cake, 7 oz..............1 45
Corn Cake, 5c ............ 5 76
C ream , 50c pa ils  . . . .  4 60 
C uban S ta r , 5c foil . .  5 76 
C uban S ta r, 16 oz pails  3 72
Chips, 10c .....................10 20
Dllla B est, 1% oz. . . .  79
D ills B es t; 3 Vi oz.........  77
D ills B est, 16 oz.........  73
D ixie K id, 1% f o i l ----- 39
D uke’s  M ix, 5c .............5 76
D u k e 's  M ix, 10c ......... 11 52
D uke’s Cam eo, 1% oz. 41
D rum . 5c ....................... 5 90
F  F  A 8 ez ............................4 95
F  F  A, 7 oz..........................11 50
F ash io n , 5c ................  6 00
F ash ion , 16 oz............... 43
F ive  B ros., 5c ............  5 60
F ive  B ros., 10c ........... 10 70
F ive  c e n t c u t P lu g  . .  29
F  O B 10c ................... 11 50
F our R oses, 10c ..........  96
Full D ress, 1% oz. . .  72
Cllad H and , 5c ..........  1 44
Gold Block, 1% oz. . .  39
Gold Block, 10c ......... 11 88

38
5c

4 56 
2 70 
2 63 
1 55 

33 
50

.25 20 

.11 00 

. 5 70

5 94 
50 

5 76 
96 

1 92 
5 94 

..10 56

Gold S ta r, 16 oz 
Gail & A x Navy,
Growler, 5c ........
Growler, 10c -----
G row ler, 20c . . .
G iant, Sc ...............
G ian t, IS oz..........
H an d  M ade, 2Vi
H azel N u t, 5c ..............  6 76
H oney  D ew , 1% oz. . .  40
H oney D ew , 1 0 c ............. 11 88
H u n tin g , 1% & 3 Vi oz. 38
I X  L, 5c ....................  6 10
I  X  L, In pails  ..........  32
J u s t  S u its , 5c ..........  « •$
J u s t  S u its , 10c ........... 11 88
K iln D ried , 25c .......... J  45
K in g  B ird , 7 oz.
K ing  B ird , I oz. .
K ing B ird , lVi oz.
Da j.u rka , 5c ............... »
L ittle  G ian t, 1 lb . . . .  • 28
Lucky S trik e , lVi oz. 94
Lucky S trike , 1% oz 96
Le Redo, 3 oz...................10 80
Le Redo, I  fc 16 o z .. .  38
M yrtle N avy , 10c ------------------H  80
M ytrle N avy , 5c .
M aryland Club, 5c
M ayflow er, 5c ........
M ayflow er, 10c . . .  
M ayflow er, 20c . . .
N igger H a ir , 5c . .
N igger H a ir , 10c .
N igger H ead , 5c .4 96
N igger H ead . 10c . . . .  9 84
N oon H our, 5c ..........  1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c .................. 5 76
Old E ng lish  C urve lVioz 96
Old Crop, 5c ................ 5 76
Old Crop, 25c ............. 20
P . S., 8 oz., 36 lb . cs. 19 
P . 8 ., 3 oz. p e r  gro. 5 70
P a t  H and , 1 oz...........  63
P a tte rs o n  Seal, lVi oz. 48 
P a tte rs o n  Seal, 8 oz. . . 96
P a tte r s o n  Seal, 16 oz. 5 00
P eerless, 5c ................... 5 70
P eerless. 10c   1 92
P eerless, 3 oz. .......... 10 20
P eerless, 7 oz.................23 76
P eerless. 14 oz............... 47 52
P laza , 2 gro. c s ..............5 76
Plow  Boy, 5c ............ .5 76
P low  Boy, 10c .........H  00
Plow  Boy, 14 oz............4 50
P edro , 10c ................... 11 80
P rid e  of V irg in ia , 1% 77
P ilo t 5o ......................... 5 76
P ilo t, 7 oz. d o z ............... 1 05
P ilo t, 14 oz. d o z ..........  2 10
P rin c e  A lbert, 10c . .  96
P rin c e  A lbert, 8 oz. . .4 9 2  
P rin c e  A lbert, 16 oz. . .8 4 0
Q ueen Q uality , 5c ----- 48
Rob Roy, 5c foil . . . .  5 90 
R sb  Roy, 10c g ro ss  ..10  20 
R ob Roy, 25c doz...........2 10

Rob Roy, 50c, doz........  4 12
S. & M., 5c, g ro ss  . . . .  5 76 
S. & M., 14 oz. doz. ..3  20 
Soldier Boy, 5c g ro ss  5 95 
Soldier Boy, 10c . . . .1 0  56
Soldier Boy, 1 lb ...........4 80
S w eet C aporal, 1 oz. . .  60
S w eet L o tus, 5c . . . .  6 00
S’w eet L o tus, 10c __.12 00
S w eet L o tu s, p e r  doz. 4 85 
S w eet Rose, 2 Vi oz. 30 
S w eet T ip  Top, 6c . .  2 08 
S w eet T ip  Top, 3 Vi oz. 38 
S w eet T ips, % gro  10 08
Sun C ured, 16c .......... 11 75
S um m er T im e, 5c . . . . 5  76 
S um m er T im e, 7 oz. ..1  65 
S um m er T im e 14 oz. . .3  50
S tan d a rd , 2 oz...............5 90
S tan d a rd , 3 Vi oz........... 28
S tan d a rd , 7 oz...............1 68
Seal N. C., 1% cu t p lug  70 
Seal N. C„ 1% G ran  63 
T h re e  F e a th e rs , 1 oz. 63 
T h re e  F e a th e rs , 10c 10 20
T h re e  F e a th e rs  and  

P ipe  com bination  . .  2 25 
Tom  & J e r ry , 14 oz. ..3  60 
T om  & J e r ry , 7 oz. . .  1 80 
Tom  A  J e r ry , 3 oz. . .  8 75
T ro u t L ine, 5c ..........  5 95
T ro u t Lane, 10c . . . .1 0  00 
T u rk ish , P a tro l, 2-9 5 76
T uxedo, 1 oz. bag s  . .  48
T uxedo, 2 oz. t in s  . .  96
Tuxedo, 4 oz. c a r t  . .  64
T uxedo, 16 oz t in s  . . . .  64
T w in  O aks. 10c ----- 14
U nion L eader, 50c . .  E 26
U nion L eader, 25c _____2 55
U nion L eader, 10c ..11  60
U nion L eader, 5c ____ 5 95
U nion W o rk m an , 1% 5 76
U ncle Sam , 10c .........10 80
U ncle Sam , 8 oz........... 2 20
U. S. M arine , 5c . . . .  6 00 
V an  B ibber, 2 oz. tin  88
V elvet, 5c pouch . . . .  1 44
V elvet, 10c tin  ............... 1 92
V elvet, 8 oz t in  ..........  3 84
V elvet, 16 oz. c a n ___ 7 68
V elvet, com bination  cs 5 75
W a r P a th , 5c ..............  5 95
W a r  P a th , 8 oz............... 1 60
W ave  L ine, 3 oz. . . . .  40
W av e  Line, 16 oz. . .  40
W ay  up, 2V4 oz........... 5 75
W a y  up, 16 oz. pa ils  . .  31
W ild F ru it, 5c ..........  5 76
W ild  F ru it ,  10c ......... 11 52
Yum  Y um , 5c ............. 6 00
Y um  Y um , 10c ...........11 52
Yum  Y um , lib .,  doz. 4 80

M op S t ic k s
T ro jan  sp r in g  ..............  90
E clipse p a te n t sp rin g  85
No. 1 com m on ........... 80
No. 2 pat. b ru sh  ho lder 85
Ideal No. 7 ....................  85
12tb. co tton  m op h ead s  1 45 

P a i ls
2- hoop S tan d a rd  .2 00
3- hoop S tan d a rd  .2 35
2-w ire C able ................. 2 10
C eda r all red  b ra s s  ..1  25

C able ................. 2 30
E u re k a  ............... 2 25

2 4«

W orden G rocer Co. B rand  
Ben H u r

P erfec tio n  ........................... 86
P erfec tio n  E x tra s  ........... 35
L ondres -------  35
I.ond res  G rand  ................... 35
S ta n d a rd  ..........  35
P u rita n o s  ............................. 35
P an a te lla s , F in a s  ............. 35
P an a te lla s , B ock ............... 35
Jockey  Club ......................... 35

C O C O a N U T
B a k e r 's  B raz il Shredded

3-w ire 
P ap e r
F i b r e  ...........................
10 qt. G alvanized  .
12 «it. G alvan ized  .
14 .it. G alvanized  .

T  o o t h p ic k s
B irch, 100 packages

.1 70

.1 90

.2 10

.2  00
id eal .......................... 85

T  r a p s
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood. 6 holes 70
M ouse, tin , 5 h o l e s ____  65
R a t, wood ....................  80
R a t, sp r in g  ..................   75

T u b s
20-in. S tan d a rd . No. 1 7 50 
18-in. S tan d a rd , No. 2 6 50 
16-in. S tan d a rd , N o 3 5 50 
20-in. Cable, No. 1 ’. . . . 8  00
18-in. Cable, No. 2 ___ 7 00
16-in. Cable. No. 3 . . . . 6  00
No. 1 F ib re  ...................10 25
No. 2 F ib re  ..................  9 25

T W IN E
C otton , 3 p ly  ................... 21
C otton , 4 p ly  ................. 21
J u te , 2 ply ..................... 14
H em p, 6 p ly  ................. 13
F lax , m ed ium  ................. 24
W ool, 1 lb . ba les . -------6

V IN EG A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13
O akland  V in eg a r & P ickle 

Co.’s B rands . 
H ig h land  app le  c ider ..18  
O ak land  apple c ider ..14
S ta te  Seal su g a r  ......... 12
O akland  w h ite  p ick ling  10 

P ack a g es  free .
W ICK IN G

No. 0, p e r  gro ss  ............30
No. 1, p e r g ro ss  ............40
No. 2, p e r g ro ss  ............50
No. 3, p e r  g ro ss  ............75

W O O D EN W A R E
B ask e ts

B ushels ........................... 1 9*
B ushels, w ide b an d  . .  1 15
M ark e t .............................  40
S p lin t, la rg e  ................  3 50
S plin t, m edium  ..........  3 00
S plin t, sm all ..............  2 75
W illow, C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 25 
W illow , C lothes, m e 'm  7 25

B u tte r  P la te s  
W ire  E n d  o r O vals.
V4 lb ., 250 in  c ra te  .
V4 lb ., 250 in  c ra te  .
1 lb ., 250 in  c ra te  .
2 lb ., 250 in  c ra te  .
3 lb ., 250 in  c ra te  ..........55
5 lb ., 250 in  c r a t e . ..........75

C hurns
B arre l, 5 ga l., each  . . . 2  40 
B arre l, 10 gal., each  . .2 55 

C lo thes P in s  
R ound  H ead.

L a rg e  G alvan ized  .. ..5  75
M edium  G alvanized ..5  00
Sm all G alvanized  .. . .4  25

W a s h b o a rd s
B ronze Globe .......... . .2  50
D ew ey ......................... . 1 75
D ouble A cm e ............ . .3 75
Single A cm e ............ ..3  15
D ouble P eerless  .... . .3 75
Single P eerless  ........ ..3  25
N o rth ern  Q ueen .... . .3  25
D ouble D uplex  ........ ..3  00
Good L uck ' ................ ..2  75
U n iversa l .................... . 3 00

W in d o w  C le a n e r s
12 in ............................... ... .1 65
14 in ................................. ...1  85
16 in  ............................ . . .2  30

W ood B o w ls
13 in. B u tte r  ........ » . ..1  50
15 in. B u tte r  ......... . . . 2  00
17 in. B u tte r  .......... ...8 75
19 in. B u tte r  ....... . . .6  00
A ssorted , 13-15-17 . . . . 3  00
A ssorted , 15-17-19 . . . . 4  25

W R A P P IN G  P A P E R
Com m on S tra w  ___ __ 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M an ila  ................  4
C ream  M anila  ..............  3
B u tc h e rs ’ M anila  ........  2%
W a x  B u tte r , s h o rt c’n t  13 
W a x  B u tte r , fu ll coun t 20
W a x  B u tte r , ro lls ......... 19

Y E A S T  C A K E
M agic, 3 doz..................... 1 15
S un ligh t, 3 doz.
S un ligh t, 1% doz,
Y east Foam , 3 doz 
Y eas t C ream , 3 doz
Y east F oam , 1% doz. 

A X L E  G R E A S E

T ip  Top, B lend, l i b ..............  B ig  M aste r, 100 blocks 4 00
R oyal B lend  ........................... G erm an  M ottled  ............ 3 50
R oyal H ig h  G rade ..............  G erm an  M ottled , 5 hxs  3 50
S u perio r B lend ....................  G erm an  M ottled , 10 bx  3 45
B oston  C om bination  ..........  G erm an  M ottled , 25 bx  3 40

D is trib u ted  by Judson

00 
50 

. .1 15 

. .1  00 
58

B A K IN G  P O W D E R  
R o y a l

G rocer Co., G ran d  R ap ids; 
L ee A  C ady, D e tro it; S y 
m ons B ros. A  Co.. S ag i
n a w ; B row n, D av is & 
W a rn e r , Ja c k so n ; Gods- 
m ark , D u ran d  & Co., B a t
tle  C reek ; F ie lbach  . Co.. 
Toledo.

S A F E  8

M arseilles, 100 cakes  . .6 00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck to il 4 00 
M arseilles, % box to il 2 10

P ro c to r  & G am ble Co.
L enox .................................3 00
Ivory , 6 oz........................... 4 00
Ivory , 10 oz.........................6 75
S ta r  ......................................3 85

T ra d esm an  C o.'s B ra

10 5c pkgs., p e r  case  2 60 
36 10c pkgs.. p e r ca se  2 60 
16 10c a n d  38 5c pkgs.,

p e r  case  ...................2 60

C O F F E E
R o a s te d

D w in e ll-W rlg h t Co.’s B ’ds

4 Inch, 5 g ro ss  .............. 45 Jo h n so n  C ig a r Co.
4% Inch, 5 g ro ss  ............... 50
C artons. 20 2% doz. bxs. 55

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1, com plete  ............. 40
No. 2, com plete  ............. 28
C ase No. 2, fillers, 15

s e ts  ............................. 1 35
Case, m edium , 12 s e ts  1 15

F au ce ts
C ork  lined , 8 in ...........  70
C ork  lined , 9 in ...........  80
C ork  lined , 10 in ............ 90

F u ll line  of fire an d  b u r 
g la r  proof sa fe s  k ep t in 
s to ck  by  th e  T ra d esm an  
C om pany. T h irty -fiv e  sizes 
an d  s ty le s  on hand  a t  all 
tim es—tw ice  a s  m any  safes  
a s  a re  ca rr ied  by any  o th e r 
house in  th e  S ta te . If  you 
a r c  unab le  to  v is it G rand 
R ap ids an d  in sp ec t the 
line personally , w rite  for 
qu o ta tio n s .

S O A P
G ow ans & Sons B rand .

Single boxes ................... 3 00
F ive box lo ts  ................. 2 95
T en  box ; ts  ................. 2 90
T w en ty -five  box lo ts  . .2  85

L a u tz  B ros. & Co.
W h ite  H o m e . 1Tb................... A cm e, 30 b a rs , 75 tbs.
W h ite  H ouse , 21b................... A cm e, 25 b ars , 75 lbs.
E xcelsior, B lend, l i t  ........  A cm e, 25 bars , 70 lbs.
E xcelsio r, B lend. 21b............  A cm e, 100 cakes  .........

4 00 
4 00 
3 80 
3 25

B lack  H aw k , one box 2 50 
B lack  H aw k, five bxs 2 40 
B lack  H aw k, te n  b x s  2 25

A. B. W risley
Good C heer ..................... 4 00
Old C o un try  ................... 3 40

Soap P ow ders 
Snow Boy, 24s fam ily

size ........................... 3 75
Snow  Boy, 60 5c ......... 2 40
Gold D ust, 24 la rg e  . .4  50 
Gold D ust, 100-5c ..4  00
K irko line, 24 41b............3 80
P ea rlin e  ......................... 3 75
S oapine ............................. 4 00
B a o b itt’s  1776 ............... 3 76
R oseine ............................. 3 59
A rm o u r’s  ......................... 3 70
W isdom  ............................. 3 80

Soap C om pounds
Jo h n so n ’s F in e  ............. 5 10
J o h n so n ’s X X X  ........... 4 25
R ub-N o-M ore  ................. 3 85
N ine O’clock ................... 3 30

Scouring
E noch  M org an 's  Sons 

Sapolio, g ro ss  lo ts  . . . . 9  60 
Sapolio, h a lf  gro. lo ts  4 85 
Sapolio, s ing le  boxes  2 40
Sapolio, h an d  ................. 2 40
S vourine M an u fac tu rin g  Co 
S courine , 50 ca k es  . . , . 1  80 
S courlne. 100 ca k es  . .  .3 50

Paris Green Labels

P O I S O N

PARIS GREEN
A ntidote. Lime 
etics of Sulphate 
Slippery Elm  Tea

W ate r in copious draughts, em- 
of Zinc. Give Flaxseed Tea, or

10c size  
V41b. can s  
6 oz. cans  
% lb. can s  
%Ib. cans  
lib . cans 
lib . ca n s  13 00 
•lb . c a n s  21 50 

CIGARS
B ran d

90 
1 35
1 90
2 50
3 75
4 80

The Paris Green season is at hand and those dealers 
who break bulk must label their packages according 
to law. We are prepared to furnish labels which 
meet the requirements of the law, as follows:

100 labels. 25 cents 
200 labels. 40 cents 
500 labels. 75 cents 

1000 labels. $1.00

Labels sent postage prepaid where cash accompanies 
order. Orders can be sent through any jobbing house 
at the Grand Rapids market.

Tradesman Company, Grand Rapids
S. C. W ., 1,000 lo ts  ___ 31
E l P o r ta n a  ......................... 33
E v e n in g  P re s s  ................... 32
E x em p la r ............................. 32
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BUSINESS-W ANTS D EPARTM ENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U SIN E S S  C H A N C ES.

F o r S ale—G rocery  in good tow n. P a y 
ing  business. In v en to rie s  a b o u t $3,000. 
Ovid R ea lty  Co., Ovid, M ich. 362

F o r Sale— L au n d ry  a n d  build ing , w ith  
liv ing  room s, fo r $1,000. S nap  fo r ex 
p erienced  m an. Ovid R ea ltv  Co., Ovid, 
M ich. ____________________________ 363

F o r S ale—P ay in g  livery, $3,000 if sold 
a t  once. Ovid R ea lty  Co., Ovid, M ich. 
_ _ ______ ___________________ _ ______ 364

F o r S ale—Good clean  u p - to -d a te  stock  
of d ry  goods, groceries, shoes, in  tow n 
1,250 “T h u m b  M ich igan .” Good b u s i
ness, exce llen t chance . H ea lth , A ddress 
No. 361, c a re  T ra d esm an . 361

F o r Sale—295 a c re  fa rm . W ill e x 
change g e n e ra l m erch an d ise  fo r p a r t . J. 
L. Snigley, LeRoy, M ich.___________ 360

F o r S ale—G eneral s tock  in  a  coun try  
tow n. In v en to rie s  a t  p re se n t tim e  so m e
w here  a ro u n d  $4,000. Good su m m e r re 
s o r t  w ith in  tw o  m iles. A ddress  No. 359, 
c a re  T ra d e sm a n. 35a

F o r Sale— S hetlan d  pony. B lack, w ith  
w h ite  fee t, 44 inches  h igh , 400 pounds, 
n ine  y ea rs  old. G overness c a rt , ru b b er 
tired . R u sse t h a rn ess , saddle , brid le  and  
b lanket. F ir s t- c la s s  condition , $225. 
A la rg are t Puff, F rem o n t, M ic h . '_____ 353

I b rin g  bu y ers  a n d  se llers  to g e th er. 
W rite  m e if you w a n t to  buy, sell or 
exchange  an y  k ind  of b usiness  o r rea l 
e s ta te  anyw here . E s ta b lish e d  1881. 
i' ra n k  P . C leveland, 1261 A dam s E x p re ss  
Bldg., C hicago, Illinois.______________357

B ig Snap—$20,000 s to ck  ti rs t-e la ss  g e n 
e ra l m erchand ise , e s tab lish ed  big pay ing  
business, 6ac fo r qu ick  ca sh  deal. Lock 
Box 212, W oodbine, Iow a. ____________ 354

For1 Sale—G enera l s to re  s tock  a n d  fix
tu re s , in v e n to ry in g  ab o u t $2,000. Only 
s to re  in  in lan u  tow n, 4% m iles  from  
n e a re s t  tow n. D oing good business. W. 
W. Wool!, l i  up lain, Alich. A ddress Shep- 
ard sv lle , R. F . 1)., No. 13, M ichigan.

_________ _ ____________________ 356
To E xchange '—4,800 ac re s  B an n e r  Co., 

N eb., ba rg a in  a t  $15. W a n t m erchand ise. 
W ill c a rry  d iffe rence  b ac k  on land . A d 
d re ss  Lock B ox 212, W oodbine, Iow a.
_________________  ____________________ 355

F o r Sale—U p -to -d a te  con fec tionery  an d  
ice c rea m  business, w ith  lunch  co u n te r 
in  connection . D oing a  da ily  business  
of $50. W ill sell a t  a  sacrifice  if ta k en  
a t  once. H a v e  o th e r  business to  a t te n d  
to . B es t location  in  th e  c ity . E x p e n se s  
low . A ddress  H . J .  H o lt, M uskegon, 
M ic h ,_______________________________ 3o3

¡W anted—L oca tion  fo r  d ru g  s to re  o r 
d ru g s  a n d  g e n e ra l m erch an d ise . L a rg e  
o r sm all tow n , S o u th ern  M ich igan  p re 
fe rred . A. D. Loom is, D ru g g is t, C ross 
Village, M ich . __________________ 350

Look H ere! M r. M erch an t, w ou ldn’t  
you like to  sell m ore d re s s  goods in  tw o 
d ay s  th a n  you w ould  o rd in a rily  se ll in  
th i r ty  d ay s '/ W rite  C an ton  S k ir t M fg. 
Co., C an ton , Ohio.__________________ 351

F o r Sale—F o r  ca sh ; no  trad e , a  clean  
$25,000 ru n n in g  s to ck  of g roceries , d ry  
goods an d  shoes; w ill a lso  sell th e  bu ild 
ing  a t  $8,0u0 a n d  hom e fo r $3,500, if d e 
s ired ; a i l .  lo c a ted  in  good c ity  in  S o u th 
w es te rn  A rk a n s a s  an d  do ing  b es t b u s i
ness in  c i ty ;  w ill invo ice a n d  ta k e  75 
c e n ts  on th e  do llar of co st of s to ck  and  
ta k e  ban k ab le  p a p e r  if  necessa ry . R e a 
son  fo r selling , is h av e  o th d r  la rg e r  
in te re s ts  need ing  a t te n t io n  an d  do n o t 
u n d e rs ta n d  th e  g e n e ra l m ercan tile  b u s i
ness . I t  w ill p ay  to  in v e s tig a te  if you 
a re  in te re s ted . A ddress  B ox B, M en- 
do ta , 111._______________ .___________ 352

F o r S’a le—A  n ice clean  s to ck  of g e n ts ' 
fu rn ish in g s , c lo th ing  a n d  shoes. Invoice 
a b o u t $1,50(1. T h is  is  a  good o p po rtun ity . 
W ill b ea r th e  c lo sest in v e stig a tio n . A d 
d re ss  No. 365, c a re  M ich igan  T rad esm an .

365
Spot cash , qu ick  ac tio n , a  f a i r  p rice 

is m y w ay  of buy ing  shoe s to re s  and  
g e n e ra l s to ck s  of m erch an d ise ; city , 
cou n try , an y w h ere . W ill ad v a n ce  m oney 
on an y th in g  sa leab le . A ddress  N o. 366, 
c a re  T ra d esm an .___________  366

$3,800 eq u ity  in  s to ck  a n d  d a iry  fa rm  
to  ex change fo r g o ing  m e rcan tile  b u s i
ness. C. W . Long, 353 D ivision  A ve So., 
G rand  R ap id s, M ich.____________  ’367

G o v ern m en t p ositions  a re  ea sy  to  get. 
My free  bookle t X1105 te lls  how . W rite  
today—N ow. E a r l  H opk ins, W ash ing - 
ton, D. C._______________________  214

F o r  S ale  C heap—D ru g  sto ck , show  
cases, shelv ing , fix tu res , e tc ., in  th e  
g ro w in g  c ity  of M uskegon. S tock  in 
voices o v er $1,500, p ric e  on ly  $1,250, do 
ing  good business . R e n t on ly  $20 a  
m on th , s te a m  h ea t. S tock  can  be  r e 
m oved. S plendid  ch an ce  fo r som eone. 
A ddress J . E . Kr&ai, 122 P in e  S t., M us
kegon, M ichigan. 336

FO R SA L E—$1,500 • D RUG STOCK, 
F IN E  S H A P E . TO W N  200. DOING 
F A IR  B U SIN ESS. $750, W IT H  F O U N 
TA IN  T H R O W N  IN  A F T E R  S E P T . 1st. 
W IL L  M A K E F IN E  STA RT1 FO R  SU B 
U RBAN  STO R E. A D D R ESS DRUG 
SN A P, CA R E TRA D ESM A N .________ 349

F o r Sale—O nly exclusive shoe s to re  
in tow n of 2,800 people. In v en to rie s  b e 
tw een  $5,000 an d  $6,000. A ddress No. 
346, c a re  T rad esm an . 346

F o r  Sale—F o u r s ta t io n  a i r  line cash  
c a rr ie r  D av id  G ibbs, L ud ing ton , M ichi
g a n ____________________________  345

F o r S a le—L u m b er y ard  in  Ind iana . 
H ig h -c la ss  re ta il lu m b er business, e s 
tab lished  25 yea rs , s am e location ; good 
c ity . O w ner w ishes to  re t ire  acco u n t 
of age. S tock  m a rk e t prices. W ill 
lease rea l e s ta te  a n d  im provem en ts  or 
sell on te rm s. A ra re  o p p o rtu n ity  fo r 
a n y  young  b usiness  m an. F o r  p a r tic u la rs  
ad d re ss  P . O. Box 515, S ea ttle , W ash 
in g to n _____________________________ 343

F o r  Sale—Sm all s to ck  of b a z a a r  goods 
in good location . R eason fo r selling,
poor h ea lth . A ddress No. 335, c a re  
T rad esm an .________  * 335

F o r  Sale—B rick  s to re  a n d  s to ck  of 
g en e ra l m erchand ise , in  good ra ilroad  
tow n, a t  ha lf i ts  value. A ddress  No. 
329, c a re  T rad esm an .________________329

If you w a n t to  in s ta ll a  sy s tem  of 
book -keep ing  o r  have  a n y  books to  
au d it, sen d  fo r L e s te r  Iv ry , E x p e r t  A c
co u n tan t. B es t of references . L a k e- 
view , M ich ig an __________________  330

F o r  Sale—B akery , ice c rea m  an d  con 
fec tionery . O nly one in  live fac to ry  
tow n of 2,000 popu la tion . S urrounded  
by f irs t-c la ss  fa rm in g  coun try . D oing 
a  b ig  business. B es t of reaso n s  fo r 
selling. I f  in te re s te d  th is  w ill bea r 
closest in v e stig a tio n . A ddress No. 320,' 
c a re  T ra d esm an . 320

F o r Sale—M ust go a t  once, a  good 
p ay in g  g e n ts ’ c lo th ing , shoes  a n d  fu r 
n ish in g  business. B oom ing tow n, popu 
la tio n  2,000. Tw o la rg e  fa c to r ie s  em 
ploying  700 m en. Good fa rm in g  com 
m un ity . Invo ices a b o u t $4,000. L o ts  
of new  bu ild ings go ing  up. R eason  fo r 
se lling  o th e r  business. A ddress No. 319, 
c a re  T rad esm an ._____________________319

F o r Sale— S tock of d ry  goods, c lo th ing  
an d  g e n ts ’ fu rn ish in g s  in  one of th e  
b es t tow ns in  N o rth e rn  M ichigan. L o 
ca ted  r ig h t in  th e  f ru i t  be lt n e a r  T orch  
L ake. O nly exclusive d ry  goods an d  
c lo th ing  s to re  in  th e  p lace. B rick  b u ild 
ing, p la te  g la ss  f ro n t, re n t reasonab le. 
M odern fix tu res . N o old stock . Invoice 
a b o u t $5,000. A ddress Lock Box 51, 
C en tra l L ake, M ichigan. 334

F o r Sale—B akery , ice cream , confec
tionery ; p ro p e rty  an d  business, a t  r e a 
sonab le  price. E n q u ire  J . A. C ham ber- 
la in , N ew aygo, M ichigan.____________327

W a n ted —F o r cash , s tock  of gene ra l 
m erchand ise , c lo th ing  o r shoes. A d
d ress  Bo.: 112, B ardo lph , 111. 315

F o r Sale—C heap, M cCaskey, A m erican  
and  S im plex acco u n t sy stem s, second 
hand. F o r p a r t ic u la rs  w rite  A. R. H en s- 
ler, B a ttle  C reek, M ich. 299

S alesbooks A Specialty . Specially  con 
s tru c te d  m ach in ery  fo r th a t  purpose. No 
need in sen d in g  o u t of th e  s ta te . W rite  
fo r sam p les  an d  p rices. W olverine 
S alesbook Co., L ansing , M ich. 298

M erch an ts—Save m oney on y o u r p r in t 
ing. Job  w ork  of all k inds. Envelopes, 
note, le tte r  h eads, s ta te m e n ts , sa les  
books, ta g s , etc. E n g e m an n  B ro th e rs , 
P r in te rs , Belding, M ich. 274

A uctioneers—W e have  been c losing  ou t 
m erch an d ise  sto ck s  fo r y ea rs  all over th is  
coun try . I f  you w ish  to  reduce  or close 
ou t, w rite  fo r a  d a te  to  m en w ho know  
how. A ddress F e rry  & C aukin, 440 S outh  
D earborn  S t., C hicago, 111. 134

F o r Sale—One of th e  fre s h e s t s to ck s  
of g ro ceries  in  M ichigan and  located  in 
th e  best tow n  in th e  S ta te . F o r  fu r th e r  
p a r t ic u la rs  aa u re ss  Lock Box 2043, N a s h 
ville, M ich. 976

H E L P  W A N TED .

A u ctio n eers—F ifte e n  y e a rs ’ experience  
h as  ta u g h t u s  how  to  close o u t a n y  s tock  
a t  fu ll value. W e go anyw here . F e r ry  
& C aukin , 440 S. D earbo rn , Chicago, 111. 
D uring  Ju ly  a n d  A u g u st ad d re ss  1546 W . 
51 P lace, Log A ngeles, Cali._________ 259

S alesm en  A tte n tio n —F o r  a  specia l o r 
s ideline, send  fo r a  N o rth ey  re fr ig e ra to r  
ca ta lo g  No.12, 170 pages. I t  h a s  all k inds  
of re fr ig e ra to rs  fo r  ev e ry  purpose  a n d  can  
be sold anyw here . W rite  today . N o rth ey  
M an u fac tu rin g  Co., W aterloo , Iow a. 258

W ill p ay  ca sh  fo r s to ck  of shoes an d  
rubbers . A ddress  M. J . O., c a re  T ra d e s 
m an. 221

I pay  ca sh  fo r sto ck s  o r p a r t  s tocks  
of m erchand ise . M ust be cheap. H . 
K au fer, M ilw aukee, W is. . 92

W an ted—T h re e  sa le sm en  o r sa le s 
lad ies fo r G rand  R ap ids and  a d jacen t 
te r r i to ry  to  ca ll on th e  g ro cery  tra d e . 
H u stlin g  m en o r w om en well reco m 
m ended can  fill th e  bill A ddress U n it
ed G rocers Food P ro d u c t Co., 768 Je f-  
fe rson Ave. W e st, D etro it.__________340

W anted-—C lerk fo r g en e ra l s to re . M ust 
be sober an d  in d u s trio u s  an d  have  som e 
p rev ious experience . R efe rences  requ ired . 
A ddress S tore, c a re  T rad esm an ._____ 242

W a n t ads. con tinued  on n e x t p&c*-

$10,000 stoe!: gene ra l m e rchand ise  fo r 
sale . Good business, good location , good 
reaso n s  fo r selling . A barga in . A ddress 
a t  once, A. H . & M. H . B arn e s, M eta - 
m ora , M ich. 236

A pprec ia ted  ad v e rtis in g - is th e  b e s t ad -  
v e rtis lng . J u s t  to  convince you an d  to  
g e t ac q u a in te d , I ’ll p r in t yo u r a d v e rt is e 
m e n t on 250 lead  pencils  fo r $4; 500 fo r 
$6.75; 1,000 fo r $11.50 delivered . T h e  a d 
v e rtis e m e n t th a t  s ta y s  is th e  a d v e rt is e 
m en t th a t  pays. B u rto n  V. O sborne, 
C am den, N . Y. 310

M e rc h a n d is e  s a le  c o n d u c to r s . .  A. E . 
G reene Co., 135 G rand  R ive r A ve., 
D e tro it. A d v ertisin g  fu rn ish ed  free. 
W rite  fo r d a te , te rm s, etc. 549

S afes O pened—W . L. Slocum , sa fe  ex 
p e r t  a n d  locksm ith . 97 M onroe Ave., 
G rand  R ap ids, M ich. 104

T radesman 
Itemized  L edgers

SIZE—8 r-a x 14 .
THREE COLUMNS.

2 Quires, 160 pages...........$2 00
3 Quires, 240 p ag es............. a 50
4 Quires, 320 p ag es............. 3 00
5 Quires, 400 pages.............  3 50
6 Quires, 480 pages............. 4 00

INVOICE RECORD OR BILL BOOK
double pages, registers a,880 
voices ta 00

8 0 _____
invoices

Tradesm an Company
Qrand Rapids, Mich.

You have had calls for

SAPOLiO
If you filled them, all’s well; if you 
didn’t, your rival got the order, and 
may get the customer’s entire trade.
HAND SAPOLIO 1* a special tollst soap—superior to any other la «■«■tltw ways—delicate 

enough for the baby's skin, and capable of removing any stain.
Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per
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MAKING MEN.

Make Money By Showing How 
to Sell.

“Young man,” he commenced, “1 
used to be a salesman on the road. 
Wouldn't think it, would you?’’ Here 
ne threw out his chest a little, so that 
the five carrot diamond he wore in 
his glaring cravat would help out the 
general illumination.

“No, 1 wouldn’t,” replied the Aver
age Man, determined to be polite, 
even at the cost of veracity.

"Well, I was, and I was a good 
salesman.”

“Did you sell goods?” queried the 
Average Man, politely.

“Ha, ha, ha!” and the Overdressed 
Individual’s sides shook with hearty 
laughter.

"You’re onto the ropes all right, 
my friend. All salesmen don’t sell 
goods. You’ve been there all rigni 
Ninety per cent, of the men who can 
sell themselves to their employer as 
being good can’t sell their employer's 
goods to the trade. That’s funny.” 
And he laughed again. “Why you’ve 
almost answered your own question 
as to how I made m£ money. Never 
mind, we’ll get to that a little later. 
And as to whether or not I sold 
goods, I’ll answer that by saying 1 
did—but, to be real honest with you,
I never broke any records. And I 
didn't make my money selling goods.
1 made it by making men. But good, 
steady results were my long suit, and 
my house and I got on pretty well 
together. But the money didn't come 

'in fast enough that way to suit me, 
and I started carrying side lines. You 
know that’s legitimate as long as vour 
house allows you- to, and I picked up 
three or four little specialties tha* 
added materially to my yearly income.

"One of the side lines I carried 
was a fountain pen mop—•”

“Just a minute,” interrupted the 
Average Man. “What is a fountain 
pen mop, please?”

"(), that’s just my name for it. This 
mop had a reservoir in the handle 
and the water flowed down into it 
as needed—just like a fountain pen 
feeds ink. That’s where I got the 
name. Anyway, this mop was a good 
seller, and I made lots of money out 
of it.”

Got Acquainted with Firm.
“The concern that manufactured 

this article was located in a little town 
near New York. My concern sent me 
down to New York on a business 
trip, and I thought I’d drop down and 
get acquainted with the men whose 
signaturesT’d seen on so many checks.

“I said ‘small’ town. It was worse 
than that—it was almost no town at 
all, and the mop factory was a joke. 
Three men making mops, and the in
ventor as manager. As soon as I laid 
eyes on the outfit a mental picture 
came into my mind of the sales I had 
made on the article. I knew I was 
the salesman, and about the only one. 
My orders alone would have kept 
that factory pretty tolerable busy.

“So, as soon as I got hold of the 
inventor of the mop I asked him point 
blank if it wasn’t the truth, and he 
admitted it—said that I was practical
ly the only man who was selling their

mops, and that my orders had been 
the salvation of the outfit.

“The local bank had agreed to put 
up the money to carry over all the 
accounts that were opened, and so 
far they hadn’t been very much taxed.

”1 felt sorry for the old inventor, 
so we sat down and went over the 
thing pretty thoroughly, just to see 
if I could find out what was the mat
ter with the business. Not that I 
knew anything about it, but as the 
only man who was selling the mop 
in any quantities it seemed just possi
ble that I might be able to put my 
finger somewhere around the right 
button.

“I had got in touch with the mop 
concern through a classified ‘ad’ ask
ing for traveling salesmen to handle 
the mop as a side line.

“They told me that they had diffi
culty in securing men—that their pro
position didn’t seem to appeal by 
mail, and that the few salesmen who 
did take it on sold very few mops.

“I thought the thing over, and sud
denly it struck me. Putting myself 
in the position or frame of mind I 
was in the day I received their literat
ure, I realized that 1 myself had taken 
the thing on as an experiment, to
gether with a number c »thers. And 
1 had been so disinter -d in it that 
first trip out after gel my sample 
I’d left the mop horn /ith my wife 
—hadn’t thought enough of it to show 
it to the trade. I realized that the 
thing that made me sell the mops 
was what my wife said about it after 
I’d got back home. Her enthusiasm 
sold me on the mop—I sold the deal
ers on the strength of what she told 
me. Here was the crux of the whole 
deal.”

Solved the Sales Problem.
"From that analysis of my experi

ence sprang the knowledge of what 
was wrong with the business methods 
of the mop company. They couldn’t 
secure their men to sell it througu 
the mail. It took personal explana
tion to open the salesman’s eyes to 
its possibilities, and it took personal 
explanation to show him how to sell 
it to the dealer, and it took a lineup 
to show the dealer how to sell the 
mop to his trade.

“I slapped the old inventor on the 
back. Said I: ‘I’m going back to the 
hotel to work this out on paper, but 
I’ve got the idea and line up, for you.’ 

When I got back to the hotel 
and went over the details I felt 
even more certain that I had the right 
thing. But where did I get off at? 
That was the question. Not being a 
charity bureau or anything of that 
kind, I dug out my pencil and did 
some more figuring with a few of 
seeing where yours truly could get his 
rakeoff. And, believe me, I hit it 
right.

“That night I had the inventor in 
my room in the hotel till 2 o’clock the 
next morning, and when he left I had 
a signed and witnessed agreement 
that I was to get 10 per cent, com
mission on the sales made by sales
men appointed by me. Now you’ve 
got it. I was going to appoint sales
men and show them how to sell the 
goods instead of selling mops myself.

In other words, I was going to have 
men working for me. And that struck 
me right.

“Next morning I got another hunch. 
The capitalization of the company 
was small—their patents gave them 
a monopoly on the article—I was 
standing at the ground floor of a prop
osition that looked as if it had a big 
future.

“So I knocked on the door that 
Opportunity had shoved in front oi 
me. Told the inventor to call a meet
ing cf his stockholders, and owing to 
the previous bad selling record of the 
company, we easily secured an option 
on about 52 per cent, of the 
stock of the company at par. It cost 
me $200 to bind the options, but I did 
it.

“Then we put this stock in escrow 
with the local bank and made another 
contract providing that one-half my 
commissions on the business of the 
men I appointed be applied against 
the purchase o f  this stock. That night 
I wired my wife just before I took 
the train out: ‘Just laid the corner
stone of our nineteen room mansion 
on Fifth avenue.’ She thought I was 
crazy, but that enthusiastic telegram 
of mine told the truth.”

Hired Others to Sell “Mops.” 
“And of all the busy men you ever 

saw—say, I didn’t get time to sleep. 
On tfiie trains Instead of playing 
cards I talked my fellow traveling 
men into carrying our mops for a 
side line, and then showed them how 
to sell it. I got so I was considered 
the pest of the century around the 
hotels. When I wanted a man—when 
I thought lie could sell our mops—1 
didn’t give him a minute to himself 
until he agreed, and then he didn’t 
have a minute to himself until I felt 
convinced that he knew as much 
about and was as ‘mop enthusiastic’ 
as myself. Why, it got so the boys 
on the road used to call me ‘mops.’

“And the men I appointed sold— 
how they did sell! Business got so 
good down at the one horse factory 
that I, as principal stockholder—for 
by this time my 10 per cent, had 
brought home the 52 per cent, of the 
stock—had to go down there and do 
a little high financing to build a fac
tory that would take care of the busi
ness.

“So fat were the monthly checks, 
so good were the stock dividends that 
the old job and I separated—and the 
‘tail’ or sideline beg wagged the ‘dog, 
that’s me. In most no time at all, 
I had twelve of my side line salesmen 
in the mop business as a main line

“At this point I started out to make 
business better in the individual terri
tories. I went into towns and appoint
ed two or three local agents—men 
who canvassed the housewives from 
door to door, and, believe me, the 
home that didn’t have our ‘fountain 
pen mop’ in it by the time I got 
through was not a representative one 
or didn’t have any floors, one of the 
two.

“Four years and we had sold the 
country on mops. The cream of the 
business was gone, and we had se-.‘.kd  
down to selling a staple article. Then, 
I picked up another specialty, and we

put our enormous sales organization 
to work on it. Needless to say, it 
went like hot cakes. Then, realizing 
what I had in my hand, I started 
marketing seven or eight articles at 
once, and to-day—well, I’ve all the 
money I want.”

“That’s the first time,” said the 
Average Man solemnly, “I ever heard 
any one, anywhere, say that.”

“It’s so,” said the Overdressed In
dividual.

“By the way,” said the Average 
Man, “at the beginning of your very 
interesting discourse I understood 
you to say that you had made money 
making men. How about it?”

“Well. I guess after all you didn’t 
get me,” and the Overdressed Indi
vidual wrinkled his brow a trifle. “The 
point is this. Anybody could have 
appointed the men, but I appointed 
men who were capable and made them 
sell. Let me repeat. I made my 
money by showing my men how to 
sell. That’s ‘making money by mak
ing men,’ isn’t it?”

“Yes,” said the Average Man, “I 
understand it now. So the gift auto
mobile story was true?”

But the Overdressed Individual had 
departed. Irving R. Allen.

Give Your Order Your Own Way.
An exchange comes to the front 

with a story of a retailer who had just 
been swindled with one of those con
tracts which do not say what they 
mean nor mean what they say. A 
salesman for a tricky house took the 
order and the storekeeper signed the 
blank without understanding the 
terms. So the old world continues 
to keep up its reputation for a sucker 
born every minute. No man has bu
siness to sign a paper he does not 
fully understand. Make sure of it. 
If you do not catch on to what it 
means after reading do not let the 
salesman explain it to you. Know it 
for yourself. If it cannot be gotten 
through your brain then write out an 
order of your own to suit yourself. 
This will go all right if it is an honor
able house with which you are deal
ing. If it is not, then you do not 
want to do business with it. It is 
only the trickster who has anything 
to cover up under a mass of words 
and sentences which it would take 
a Philadelphia lawyer to straighten 
out. Give the order your own way, 
or do not give it.

Manufacturers who do not advertise 
in trade papers insult retailers. It is 
the same as saying their judgment is 
of no value.

chant stands still. He either goes 
forward like a man or backward like 
a crab.

BUSINESS CHANCES.
A  s to ck  com pany  h a s  ju s t  been  fo rm ed  

to  ta k e  over a n  old e s ta b lish ed  g ra in  
an d  fuel business, a  house of o ver th i r 
ty  y e a rs  s ta n d in g  an d  of u n ta rn ish e d  
rep u ta tio n . T h e  reason  fo r reo rg an iz in g  
is  to  in c rease  th e  w o rk in g  ca p ita l. A t 
p re se n t th e  firm  is  do ing  $60,000 w o rth  
of b u sin ess  an n u a lly  an d  is  in c rea s in g  
th a t  figure by  a  su b s ta n tia l  am o u n t. • An 
experienced  a c c o u n ta n t w ith  $1,000 o r 
m ore to  in v e s t w ill find th is  a  v e ry  d e 
s irab le  opening . T h e re  is ailso a  position  
open to  a  co m p eten t m an , w ith  som e 
ca p ita l, a s  y a rd  s u p e rin ten d en t. A ll en - 
o u irie s  m u s t b e  in  by  S ep t. 6. A ddress 
F uel M erit, c a re  M ich igan  T ra d esm an .



Hang Out a LanternI
“If you know where there is a dangerous spot in the road, it is your 

duty as a good citizen to hang out a red light whether you. are paid for it 
or not.’’—IV. L. Brownell. _________

If you do not own a good reliable safe, a safe big enough and strong enough to hold 
and protect yqur valuable books, papers and cash, there is a 
right dangerous spot ahead of you on your business highway 
which you are more than liable to fall into. There are

Some Chances You Cannot 
Afford to Take

Why take the chance of losing thousands of dollars, when 
by the expenditure of a small amount of money you can 
eliminate this chance from your business entirely. We can 
furnish yoij with a first-class safe for less money than you 
can buy elsewhere.

WRITE U S TO-DAY AND WE WILL GIVE YOU FURTHER INFORMATION

GRAND RAPIDS SAFE CO. Tradesman Bldg., Grand Rapids, Mich.

How About Your Printing?
■H IS  Q U E S T IO N  is a v e ry  pe rtin en t one fo r business m en, because every  day  B usiness P rin tin g  takes on added  signifi

cance  as a  fa c to r  in  tr a d e .  T im e w as w hen  any  so rt of p rin ting  w ould  do, because not m uch w as expected  of it, b u t 
now adays prin ting  is e x p e c te d  to create  and tran sac t b usiness. F o r th is reason , good p rin ting  is exceed ing ly  neces

sa ry  in  ev ery  line of business.

W e have been  p roduc ing  g o o d  B usiness P rin tin g  fo r years . W e have kept pace w ith the dem and fo r the  b e s t  in p rin ting . 
A s a consequence , o u r  p rin ting  b usiness  has grow n sp lend id ly . W e have been com pelled to en large shop  facilities, to increase  
equ ipm en t quite regu larly . W e have  the  requ isite  m echanical equ ipm en t, .and w ith one of the best eq u ip p ed , as w ell as the  
largest p rin ting  estab lishm ents in W estern  M ichigan, we are  in the v e ry  best position to give to the b usiness m an the highest 
s tan d ard  of g o o d  B u sin ess  P rin ting .

T h is  inc ludes every th ing , from  envelopes to the  m ost e labora te  catalogs.

W e respectfu lly  solicit y o u r patronage, giving the a ssu rance  tha t all o rd e rs  will not only  be p r o m p t ly  e x e c u te d , bu t the 
p rin ting  will com e to you in tha t quality  o f excellence you d esire  and , w ithal, at as reasonab le  a p rice  as it is possib le  fo r us, o r 
anyone  else, to  de liver g o o d  p r in tin g .

O rd e rs  by  le tte r o r  by  p hone  w ill receive p rom p t attention , ancT if you desire , a qualified rep resen ta tive  w ill w ait upon  

. you  w ithout de lay .

TRADESMAN COMPANY GRAND RAPIDS, MICH.
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TF all the sales recorded last 
■*■ month on National Cash  
Registers used by retail mer
chants could be registered on 
one machine, the sales-record 
strip from that register would  
be 5932 m iles long.
I t would reach from Mexico City to Portland, 
Maine, and from there to Portland, Oregon.

This will give you some idea of the amount of 
protection now being furnished to merchants of 
the world by our detail sales and receipt-printing 
registers.

These printed records save merchants both time 
and money, and enable them to give thought and 
attention to important things in their business.

If you are not sharing the benefits which other 
merchants derive from the use of their National 
Cash Registers, write us. Ask us to tell you how 
one of our detail sales-printers w ith receipt
printing attachm ent will benefit you.

All amounts are recorded on total-adding 
counters under lock and key.

T h e National Cash Register Com pany  
Dayton, Ohio


