Thirtieth Year

The Songs tor M e

T CONFESS 1 like to see the young
J growing enthusiastic over the treas-
ured wisdom and eloquence of their
forefathers- This is a natural and whole-
some inspiration, and such as the soul
can hardly drink in or catch without
being lifted or expanded by it. Worth
much for the knowledge it furthers, it
is worth far more for the manhood it
guickens. | think none the worse of it,
that it may do somewhat towards chas-
tising down the miserable conceit now
so rife amongst us, that light never really
dawned on the world until about that
glorious time when our eyes were first
opened and we began to shed our wis-
dom abroad. To be sure, the atmos-
phere of the past now stands impeached
as being a very dull and sleepy atmos-
phere; nevertheless, | rather like it, and
think 1 have often found much health
and comfort in breathing it. Some old
writer tells us that “no man having
drunk old wine straightway desireth
new; for he saith the old is better.” |
am much of the same opinion. In short,
old wine, old books, old friends, old
songs, “the precious music of the heart,”
are the wine, the books, the friends, the

songs for me!l
Henry Norman Hudson.
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W orst Trust AH

A \F all the trusts that afflict us, the

Express Trust is the meanest. It
is great by virtue of petty larceny cumu-
lative. Itis a useless institution, an in-
terference with the postoffice, a parasite
upon the railroads. For its robberies it
never makes restitution, and it is noted
for its poor pay of employes. It grafts
on the government, the railroads and the
people. It cuts the juciest melons. The
government must smash it, for it has no
excuse for existence in service or in
economy. The Interstate Commerce
Commission has the goods on the Ex-
press Trust, which, in fact, is hardly to
be considered as representing a single

vested right.
William Marion Reedy.

JkJk

T WOULD compromise war, | would
A compromise glory, I would com-
promise everything at that point where
hate comes in, where misery comes in,
where love ceases to be love, and life
begins its descent into the valley of the
shadow of death. But | would not
compromise Truth. | would not com-

promise the right.
Henry Watterson.
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Candy for Summer

COFFY TOFFY, KOKAYS, FUDGES, (10 kinds), LADY LIPS,
BONNIE BUTTER BITES.

They won't get soft or sticky. Sell all the time.
Ask us for samples or tell our salesman to show them to you.
We make a specialty of this class of goods for Summer trade.

Putnam Factory, Nat. Candy Co., Inc
Grand Rapids, Mich.

| Distributors of J. Hungerford Smith's Soda Fountain Fruits and Syrups.
Hires Syrup. Coco Cola and Lowney's Fountain Cocoa.

Y grocer is liable to have a call for “White

* House.” and the dealer able—by having it

in stock—to respond promptly to any requests for

it, is THE grocer people will have reason to set
down as “up-to-date,” enterprising, progressive.

WHITE HOUSE

DWINEXL WRlGHT CoO.

Fragrant—Dbelicious
Satisfactory
In 1,2, and 3-Ib.
W € W an t Y ou sealed tin cans only.
To send for a sample pair of our Explorer hunting shoes. The ex- Never sold in bulk.
perienced wearer will see at a glance that they are just what he
wants  Made throughout of Brown Chrome French Veal, a leather SU ITS WH EN OTH ERS D ISAPPO I NT

that always remains soft and has splendid water turning power. 1Is
made 12. 15 or 18inches high, full double sole. Goodyear welt.

Rindge, Kalmbach, Logie & Co., Ltd. DWINELL-WRIGHT CO.
Grand Rapids. Mich. Boston and Chicago

Dovitforgetto include
abox inyour nextorder

Washing Powder
Buffalo. X.Y
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FEATURES.

News of the Business World.

2.
5. Grocery and Produce Market.
6. Quantity and Efficiency.
8. Editorial.
10. Financial.
12. Hardware.
13. Parcels Post Law.
14. Dry Goods
15, New York Market.
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22, The Michigan Apple.
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Drug Price Current.
pg. Grocery Price Current.
30. Special Price Current.
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WORKING PLANS

Of the Michigan Federation of Re-
tail Merchants.
Declaration of Purpose

Realizing the advantages of co-op-
eration in overcoming some of the
trade evil- and irregularities, which
have been brought about by decep-
tive and dishonest advertising: also by
a certain class of politicians, who
seek to bring about legislation that
favors a few to the disadvantage of
the many: we have adopted the fol-
lowing Constitution and By-Laws for
the Michigan Federation of Retail
Merchants, that we may through a
co-operation and education bring pro-
tection and progress to all merchant-
within the borders of our State.

A Retail Merchant Defined.

Any individual, firm or corporation
who keeps and maintains a place of
business at some business center, who
carries a stock of merchandise com-
mensurate with the demands of that
locality, to be sold in a regular way
at retail, may be classed as a retail
merchant.

Constitution.
Article 1—Name.

The name of the Association shall
be The Michigan Federation of Re-
tail Merchants.

Article 2—Objects.

First—To safeguard and serve the
interest.- of all Retail Merchants in
Michigan.

-Second—To oppose all unjust legis-
lation.

Third—To promote all just legis-
latio,n desianed to help. tinmcause of

the Ketail Merchant.
Foiairth—To demonsirait- to the
manu facturer. wholesaler. and con-

sumeT the ebonomie and practical
iitxesisity of the retaili merchant a?
the natural distributor of goods.
Fifth—To affiliate with the Nation-
al Federation of Merchants.
Article p—Menbership

Any person, limi or corporation
engage*d in the retail of merchan
dise wi ,iiid standing in his
state «. local associafions may be-

come an active member of this Fed-
eration by subsc*ribmg to the Con-
miitiliioli and By-Laws and paying
the fee of $1.00 per year.

Any state .. local organization oi
Retail Merehanis in the State of
Michip-an may affiliate with this Fed-
eration ny applymg to me tairai»
and paying the annual membership
fee of Sc for eaieh member.

Any regular remtail merchant who is
noi -a member of any Association
may 1pecome ati active member oi
this Ai- ri=:tion as above, on ramish-
mg praner credentials to the Secreta-

Anv traveling saiestuar: may Kkrrn
as an associate merabeT. npon pay-
meat cif dues a- hxed by these articies

application endorsitag
out constitution but sitai: noi he en-
titled to vote.
Artidi? 4 — Ut33ibership
bihty.

By subscribing to the Constitution
and By-Law? the member accepts the
conditions imposed and agrees to car-

Respon si-

MICHIGAN

ry out all requests of the Executive
Committee.
Article 5— (Jfficers

Section One—The officers of the
Association shall consist of a Presi-
dent. Vice President. Secretary and
Treasurer and ten members selected
from different State Associations who
with the President, Vice President,
Secretary and Treasurer shall con-
stitute the Executive Commitee.

Section Two—Five members of the
Executive Committee shall he elected
each year to hold office two years and
until their successors be elected and
qualify.

Section Three—The President shall
appoint a nominating committee of
*even on the first day of each annual
meeting and shall announce the time
at which this committee shall sub-
mit its report. The report will then
be made a special order of business
at the time set by the President.

Section Four—The President shall
appoint at each annual meeting a
committee on legislation, composed
of three members who will continue
in office for one year from date of
their appointment or until the next
annual meeting. This committee shall
have power to act on all matters of
legislation which are clearly in the
interests of this association and their
expenses shall be paid by the Asso-
ciation,

Publicity Committee.

Section Five—The President shall
appoint a Publicity Committee of
three members at each annual meet-
ing whose duty shall he to see that
the work of the Association is made
known to the community. It shall
furnish data to the press and other
publications which will inform the
public of the position and rights ol
the retail merchant and should a bul-
letin he published by the Association,
shall have charge of such publication.

Delegates.

Section Six—The President, Vice-
President and Secretary shall act as
delegates to the annual meeting ot
the National Federation and the
President shall, at his discretion ap-
point any other delegates necessary
to make a full representation at the
National Federation. Actual expenses
of all such delegates to he paid by
the Association.

Duties of President.

Section Seven—The President shall
preside at all meetings and be and
act as the chief executive officer: shall
sign with the Secretary all ordeTS on
the Treasurer: calls for meetings:
sha appoint all committees not
otherwise provided for and shall
transact all business commonly de-
volved upon -a President.

Duties of Vice-President.

"Section Eight—The Vice-President
shall perform the duties of the Presi-
dent in case President is absent ot
incapacitated.

Duties of Secretary.

Section Nine—The Secretary shal
direct the preparation, have the cus-
tody of the records, membership roll
and the minutes of the meetings;
shall conduct all official correspond-
ence and have the custody of all pro-
perty not especially entrusted to other
officers: shall make and keep a cor-
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rect account of members joining, all
fees and dues received and shall per-
form all such other duties as shall
be assigned to him from time to time;
shall sign all certificates of member-
ship: shall pay to the Treasurer all
moneys received, taking the Treasur-
er's receipt therefor and shall sign
all orders on the Treasurer for all
money paid out and shall report the
standing of his office when called
upon to do so by the Executive Com-
mittee. All books, records, etc., be-
longing to the Association and kept
by the Secretary shall at all times be
open to inspection of all officers. The
Secretary shall give bonds at the ex-
pense of the Association for the faith-
ful performance of his duties. The
Secretary shall be an ex-officio mem-
ber of all committees and shall be
the Secretary of the Executive Com-
mittee.
Duties of Treasurer.

Section Ten—The Treasurer shall
receive all moneys paid into the Asso-
ciation at the hands of the Secretary;
keep a regular account of the same;
pay them out on orders issued by the
Secretary and countersigned by the
President. The Treasurer shall give
a surety bond to be paid for by the
Association.

Duties of the Executive Committee.

Section Eleven — The Executive
Committee shall have general charge
of the affairs of the Association when
no meeting is in session. It shall be
entrusted to the execution of all reso-
lutions; shall have charge of all com-
plaints; shall fix the date and provide
a hall of meeting for the Association;
shall arrange a program for the an-
nual convention; shall determine the
remuneration which the Secretary
shall receive and shall have charge
of all business of the Association not
otherwise provided for.

Duties of Auditing Committee.

Section Twelve—An Auditing Com-
mittee of three members of the Exe-
cutive Committee shall be appointed
by the President at each annual meet-
ing to examine the books of the Sec-
retary and Treasurer, and to report
their condition to the Association.

Article 6—Meetings.

Section One—The regular meeting
of the Association shall be held the
second week in September each year
and

twenty-five members shall con-
stitute a quorum.
Section Two—A special meeting

mav be called at any time deemed
necessary by the Executive Commit-
tee.

Section Three — The Executive
Committee shall meet at the call of
the President and shall be limited to
three calls each veaT. The actual ex-
penses of the members to be paid by
the Association.

Article 7—Vacancies.

Section One—In case of vacancy
of an office of the Association, the
same shall be filled by the Executive
Committee until the next annual
meeting.

Article 8—Expulsion.

Section One—Any member may he
expelled from membership for cause.
Article 9—Revision and Amendments

Section One—Amendments to Con-
stitution and By-Laws made be made
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at any regular meeting by a two-
thirds vote of members present.
Section Two—Speeches, papers and
addresses by members and others
shall be limited to fifteen minutes and
no politics or subjects outside of the

Federation business will be solicited
or allowed.
By-Laws.
Order of Business.
First—Call to order.

Second—Reading and approving of
minutes.

Third — Reading
notices and bills.

Fourth—Reports of Committees.

Fifth—Membership.

Sixth—Unfinished business.

Seventh—New business.

Eighth—Adjourment.

Upon motion regularly seconded
and carried the regular order of busi-
ness may be dispensed with or added
to at anj- meeting.

Fiscal Year.

The Fiscal Year shall begin the
first of the month next preceding
the date of the annual convention.

Change of Place of Meeting.

The executive board shall have
power to change the place of the an-
nual meeting selected by the Con-
vention for good and sufficient reason.

Resolutions.

All resolutions shall be reduced to
writing and handed to the Secretary.

W here points are not covered by
tbe Constitution and By-Laws, par-
liamentary rules shall govern.

communications,

To Help Get Good Eggs.
Swift & Co. are sending out from
their various branches an attractive
placard headed "Do you want more

money for your eggs? If so, ob-
serve the following rules:” The
placard is round-cornered, has a

string attached for hanging it to the
wall, and the rules are as follows:

1. Provide plenty of clean, dry
nests for your hens.

2. Gather the eggs daily in cool
weather and twice a day in hot or
rainy weather.

;i. Do not wash eggs. | se the
dirty, small, very long and grass-

stained eggs at home.

4. Keep eggs in a cool, dry place,
which is free from odors.

5 Market vour eggs twice a week,
or oftener.

6. Don't sell eggs
found in a stolen nest.

7. Keep the eggs out of the sun
when taking them to town.

5. Don’t keep eggs near oil, onions,
etc., as they readily absorb odors.

9 Dont sell eggs known to be
bad cit which have been in an inch
hatoT It is contrary to the pur
food laws, which are now hieing care
fully enforced.

10. Male birds should not be al-
lowed with hens, except for breeding
purposes.

which wen

Dandelion Vegetable Butter Color j

A perfectly Purr Vegetable Butter
Colorand one that complies with the
pore food laws of every State and of
the United States.

ManuUi linrd by Wells & Richardsor. Go.
Burlington. Vt.
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TT7E have secured convenient space
** In the Main Exhibition Building

at the
W est Michigan State Fair

for the week commencing
September 9

When you are tired, after “seeing
the sights,” please call at our restful
booth for a cup of Tetley’s refreshing,
Invigorating, delicious Tea. Hot if the
weather is cool. Iced if the weather
IS hot.

We will love to entertain you at
our Big Store In the city or at our
homey show place at the fair.

Judson Grocer Company
Grand Rapids, Mich.



troll, $200.000 ii $300.000.

will rnttgi il with fait t»n.

Kalamazoi—Richard 'Somers, recent-
ly oi Battle Creek, hat opened a go*
wr>, store at 333 Reed street.

Bake lidessa—Tilt Cit> bakery, which
mi- recently destroyed by fire, has been
rebuilt and Tesumed operation.

'‘Carbon ttry—The State Bank oi
Gar-on City has increased it- capital-
ization from $25.000 to 550,000.

Bay City—-The Mohr Hardware Co.
will add line« of furniture and fur-

Grosse Pointe—Herns Bros, have
opened a .grocery store at the corner
of Jefferson and Beaconsfield avenues.

Traverst- City—Fire of unknown
origin damaged the V. E. Roland gr<

to Mt. Soxnbeleski. who will continue
the business.

Nashville—E. B Greenfield has taken
possession of the F. G. Baker stock of
general merchandise on a chattel mort-
gage and is closing it out

Mendon—EL H. Hill, recently of
and an stock of the late Hemy Hart
and will continue the business.

Leroy—Ray E. Smith, who conducts
a grist mill here, has purchased the gro-
cery and millinery stock of Robert E.
Elliott and will continue the business.

Belding—Woecrrtley & French, drug-
gists. have purchased the YV. I. Bene-
dict drug stock and will continue the
business at the same location as a
branch store.

Greenville—Mt«. Nellie Dutcher,
who recently conducted a millinery
store at Grand Ledge, has removed
her stock here and will continue the
business.

Perry—Joseph Plunkett has sold his
interest in the grain elevator of Starks
& Plunkett to his partner. Hiram Starks,
who will continue the business under
his own name

HICSIGAaK

Im and M. E Miller, who will con-
tinue the business under tile stvir of
Miller & McLaughlin.

Hudson—Lowell E. Meek, who con-
ductr .a news stand here, has purchased
the >itto C. Wolfe & Co. book and
stationery stock and will continue the
business at the same location.

Saginaw—The Westem 5 and 10c
Stores Co. has engaged in business
with an authorized capital stock oi
$0.000. of which $3.000 has been sub-
scribed and paid in in cash.

Mackinac—The Dowd Mercantile
Co., successors to Dowd Bros, in the
general merchandise business, is com-
promising the claims of the former
firm at SO cents on the dollar.

Cross \ illage—Giroux Btos., who
have conducted a general store and meat
market here for the past fourteen years,
have sold therr stock to Bruno Apple-
tree. who will continue the business.

Pontiac—Blynn & Whiting, who
conduct a grocery store at 70 South
Saginaw street, have purchased the
grocery stock of F. E. Davis, which
they will consolidate with therr own.

Kalamazoo — William Mathews,
Jesse Clark and Jeanette Whitcomb
have been arrested for the wholesale
stealing of groceries and other sup-
plies from a warehone of the Worden
Grocer Co.

Big Rapid«— Beniamin Dnnn has
sold his interest in the meat stock
of Moore & Dunn to Willard Lang-
worthy and the business will be con-
tinued under the style of Moore &
Langworthy.

Coopersville—Elton G. Bevins died
at the home of his father. George W.

Bevins, Aug. 38. Mr. Bevins was
Cashier of the Berlin State Bank
from its organization to last June,

when he resigned owing to ill health.

Three Rivers—Ed. J. Buys, hardware
dealer, has formed a copartnership
with George H. Hill, under the style
of Buys & Hill, and purchased the
John Tripp Co. clothing stock and
will continue the business at the same

TSaGEEVAK

location. Mr. Buys will continue the
hardware business as heretofore.
Hubbell—George S. Hebert. 70
yeats of 24re, died Thlursday night in
St. Jo«euh s hospital, HancoclV He
wa native of Canada and came to
ugflion fifty- years ago. hle was
HolUgiltOTl:s  pioneer druggist and
Tw<:ntiMrve years ago left that village
to locate in Grover, now the village
Hubbell

llen \ alentme  Schroeder. aged
84, on the best kn<»wn confectioners
in the city. died at his home. Sept. 3.
Mt s5chr<eder was aptlatently well until
ftViu minutes before his death which was
causeei by neuralgia sif the hean. He
starte<i in the candy business with Wil-
liani Rider first and then went into busi-
ness for himself at 48 Monroe avenue.
For twenty-sevep years he conducted
his store there and later started a whole-
sale fruit store at 31 and 33 Griswold
street The present store at 38 Wood-
ward avenue was opened fourteen yeaTs
ago. He alsimran the Crystal, a branch
store, at 30 Gratiot avenue, until Crow-
ley. Milner & Co. took the property.

Manufacturing Matters.

Detroit—The Burns-Hickey Co. has
increased its capital stock from
$100.000 to $1.50.000

Muskegon—The capital stock of the
Piston Ring Co. has been increased
from $5.000 to $13,000.

Detroit—The Five Food KernaL
Food Co. has increased its capital
stock from $20,000 to $100.000.

Pontiac—The International
Products Co. has changed
to the Peninsular Steel
Company.

Muskegon—The Shaw-Walker Co.,
manufacturer of card indexes and of-
fice supplies, has increased its capital
stock from $300,000 to $400.000.

Woodland—C. D. Stevens has been
obliged to close his factory dairy on
account of his inability to dispose of
his cheese. ~He has about $1.200
worth on hand.

Flint—The Sterling Motor Co. has
engaged in business with an authoriz-
ed capital stock of $300,000. of which
$150,000 has been subscribed and
$30.000 paid in in cash.

Cheboygan—The Mackinac Straits
Coal & Dock Co. has been incorporat-
ed with an authorized capital stock
of $100.000, of which $50.000 has been
subscribed and paid in in cash.

East Jordan — The East Jordan
Clay Products Co. has been organiz-
ed with an authorized capitalization
of $35.000. of which $30,600 has been
subscribed and paid in in cash.

Alba—The Anderson Handle &
Lumber Co. expects to start its new
mill this week. A crew of sixty has
been at work on the mill, and the
yards aTe well stocked with logs.

Elmdale—W. E. Chambers, man-
ager of the Elmdale Produce Co., is
erecting a cement apple evaporator,
40x52, which will employ between
twenty and thirty people during the
season.

Detroit—The Traveler Motor Car
Co. has been organized with an auth-
orized capital stock of $15,000. of
which $10.850 has been subscribed,
$850 being paid in in cash and $10,-
000 paid in rn property.

Heat
its name
Castings
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Cadillac—Cobbs & Mitchell (Inc.!
are putting a new foundation under
their flooring plant. The company
will soon close its sawmill No. 1 for
repairs, and when these are completed

sawmill No. 2 will cease operation
until overhauled.

Shelby—Wi lliam Butler has pur-
chased the interest of his partner,

Daniel D. Rankin, in the Shelby Bas-
ket Co., and will continue the busi-
ness under the same style, assisted
by his son Berl, who will learn the
basket manufacturing business.

Bay City—One of the largest con-
cerns in the United States has ob-
tained an option on the dismantled
plant of the Hecla Cement Co. and
350 acres of land at the mouth of the
river. A belt line railway is included
in the deal. The site also has water
transportation facilities.

Bay City—Tinmmaple fitloring busi-
ness iis moving along s 3 and an
illcreaise in the Irolume of IlxLismeSS is
reported Theremis alscia better feel-
ing as to prices The Oiltput of the
plants in the valley wil]llbe df normal
size. The geneiral demland for hard-
wood lumber hoilds up wt1l

Sag]lmaw—The demand for labpr in
lumbering operations O>ntimaes active
and Itore work is bein:g <fie*red than
there is labor t<lcare fur it. Nearly
every plant is asking fur help and
wages and conditions are excellent.
If trade continues active there will be
a greater shortage of labor during the
winter.

Cadillac—The Wailliams Bros. Co
is preparing for its winter operations.
Between fall and spring this company
will put in from 7.000.000 to 6,000.000
feet of hardwoods. It is the plan of
this company to clean up its small
tracts of timber adjacent to Cadillac
before cutting heavily from tile large
tract near Elmira. It has peeled but

little hemlock this season, as its cut
of this wood has been light.
Eseanaba — The holdings of the

United Logging Co. have been sold
to the Kimberly-Clark Co.. Menasha,
Wis., and the newly organized Beaver
Timber Co., which is composed of the
Menasha Co. and the Eseanaba Manu-
facturing Co., of Eseanaba. The
Kimberly-Clark Co. has purchased all
the holdings in the Watersmeet dis-
trict. while the Beaver company has
taken over the property on the Beav-
er branch. It is understood the two
purchaser- will continue woods oper-
ations on separate lines in the same
way the United company has been
doing. The offices of the United
company at Eseanaba are being clos-
ed and affairs of the the company are
being turned over completely to the
purchasers.

Reckless Sybarite.

In Concord. New Hampshire, they
tell of an old chap who made his wife
keep a cash account. Each week he
would go over it, growling and
grumbling. On one such occasion lie
delivered himself of the following:

“Look here, Sarah, mustard-plast-
ers, fifty cents; three teeth extracted,
two dollars! There’s two dollars and
a half spent in one week for your own
private pleasure Do you think 1 am
made of money?”
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The Produce Market.

Apples—Red Astrachan and Duch-
ess command S3.50 per bbl.

Apricots—California, $1 per box.

Bananas—$3.75 per 100 Ibs.

Beets—60c per bu.

Blackberries—$2 per 16 qt. crate.

Butter—Both creamery and dairy are
moving steadily on the same basis as
last week. The average quality- of the
arrivals is very good, owing to the con-
tinued favorable weather. The market
is healthy and no change in conditions
seems likely in the near future. Cream-
erv extras are now held at 27Ji>c in
tubs and 28'i>@29”e ’n prints. Local
dealers pay- 20c for No. 1 dairy grades
and 17c for packing stock.

Cabbage—$1.50 per crate.

Carrots—60c per bu.

Cucumbers—25c per doz.
house.

Eggs—There is considerable shipping
demand, and it is thought that cool
weather will increase consumption. Some
of the receipts arriving show signs of
being held too long, and there is quite
a loss in candling. Local dealers now-
pay 20c loss off. Generally speaking,
the summer egg supply- this y-ear has
been above the average in quality. This
does not mean that no bad eggs have
shown up on the markets. This was
not to be expected yet. and probably
could hardly be expected even under
conditions in the collecting centers that
would approach the ideal. There has
not been so much hot w-eather this sum-
mer as last. That has helped. The
pure food people have been active. That
has helped. But the custom of buying
eggs loss off is becoming much more
common and is responsible, too, for a
share of the improved summer qual-
ity. Speed the day of universal loss-off
buying—when the egg shall be bought
for what it is. the same as the potato,
the cabbage and the squash of our gar-
dens and the grain and corn and hay
of our fields.

for hot

Grapes—20c per 8 Ib. basket for
Moore’s Early.
Green Onions—12c per doz. for

Evergreen and 15c for Silver Skins.
Green Peppers—$1.25 per bu.
Honey—18c per Ib. for white clov-

er and 17c for dark.

Lemons—California and Messina
have advanced to $6 per box.

Lettuce—Leaf, 65c per bu.; head,
90c per bu.

Musk Melon—Osage from Benton
Harbor district, $1.50 per crate for
large and $1.25 for medium.

Onions—Spanish are in fair de-
mand at $1.65 per crate; Louisvile

$1.10 per 65 Ib. sack.
Oranges—$4.25@4.50 for Valencias.
Peaches—Prolifics and Crawfords
command $1.75 per bu.

Pears—$1.50 per bu. for sugar and
$1.50 for Clapp’s Favorite; $2 for
Bartletts.

Peas—$1.50 per bu. for Telephones.

Pickling Stock—Cucumbers, 20c
per 100; onions, $1.25 per box.

Pieplant—85c per 40 Ib. box for
home grown.

Plums—California, $1.50@'1.65 per

box: $1.85 per bu. for home Bur-
banks: $1.25 for Guiis; $1.50 for
Bradshaws; $1.25 for Lombards.

Potatoes—75c per bushel.

Poultry—Local dealers pay 12c for
broilers; 10c for fowls; 5c for old
rosters: 7c for geese; 8c for ducks;

10c for turkeys. These prices are
for live-weight. Dressed are 2c
higher.

Spinach—60c per bu.

Tomatoes—$1 per bu.

Veal — 5@ lie. according to
quality-.

W atermelons—Indiana stock is in
stronge demand at $2.50 per bbl. of
10

Wax Beans—$1 per bu. for home
grown.

W hortleberries—$2 per crate of 16
quarts.

the

The Grocery Market.

Sugar—Raw-s have advanced several
points by reason of a variety of specu-
lative reasons, and the outlook is for
little if any lower prices before Octo-
ber, when the season of heaviest de-
mand will be over. Refined sugar is
nominally unchanged. Refiners are still
quoting on the 5.10 basis for granulated.
Now that Congress has adjourned the
market will, it is thought, be more set-
tled than it has been for several w-eeks
on account of the prospects of a change
in the duty.

Tea—The market continues quiet,
with nothing of special interest to
note. The Japan market is higher
than in this country- and new teas are
held at a firm figure. The new crop
is not considered to be equal in either
style or cup quality to those of last
season. Cey-lons and Indias remain
firm. New Formosas are 1j4@2c
higher than last year. The summer
teas do not show as fine a quality as
last season, although prices are steady.

Coffee—All grades of Rio and Santos
and milds are steadily maintained on
last w-eek’s basis. The demand for cof-
fee is only fair. Java and Mocha are
unchanged and quiet.

Canned Fruits—Apples are unchanged
and dull. California canned goods are
unchanged and in practically no move-
ment from first hands. Deliveries of
new goods wsill commence very shortly.
Small staple Eastern canned goods are
unchanged and quiet at the moment.
The trade are still uninterested in new
pack Eastern peaches, in spite of the re-
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duction in price.
larger on
others.

Canned Vegetables—Corn is wanted
to some extent at unchanged prices.
The crop outlook is bad and many of
the main packing sections will make
very short deliveries. Peas are un-
changed. scarce, firm and high. There
has been no material change in the
price of tomatoes during the week.
Receipts of new pack are arriving free-
Iy and while the quality of some grades
is very fine, others are said to be a
little green. Present indications are
such, with the season closing on the
packing of peas, that prices are sure
to remain high. Some grades are of
a poorer quality than in 1911.

Dried Fruits—Raisins are quiet, but
there is strong talk from the coast about
short crop, although buyers are not act-
ing on it as yet. Currants are in sea-
sonable demand at unchanged prices.
There is some little demand for peaches
and prunes at unchanged prices. New
apricots are being offered at previously-
quoted prices, but the trade are not very
keenly interested.

Rice—Stocks in jobbers’ hands are
not large and reports from primary-
markets are to the effect that millers
are holding their supplies very firm at
present quotations.

Cheese—The rains of the past month
have kept pasturage so rank that the
yield will be larger than usual the latter
part of the season. The market is
easier and a decline of \&c per pound
was put into effect during the week on
Wisconsin and Young American cheese.
The demand continues fine for the
month of September.

Fish—Cod. hake and haddock are be-
ginning to come into some demand at
unchanged prices. There has been con-
siderable demand for future red Alaska
salmon, prices on which are 20@35c per
dozen lower than a year ago, but the de-
mand for new pinks is small because
most buyers are loaded up with last
year’s pack. Domestic and imported
sardines are unchanged and in moderate
demand. Norwegian brands are inclined
to be firm on account of trouble in the
primary- market affecting the produc-
tion.

Provisions—Smoked meats show an
advance of about }4c for the week.
Pure lard shows another J4c advance
and compound is firm but unchanged.
The consumptive demand is good. Bar-
reled pork, dried beef and canned
meats are all steady and unchanged with
a fair consumptive demand.

This reduction is much
Baltimore brands than in

The Grand Rapids Laundry Co.
has been organized for the purpose
of carrying on a general laundry- busi-
ness, repair work and the manufacture
of articles of clothing, with an author-
ized capital stock of $12,000, of which

$7,530 has been subscribed, $1,090
being paid in in cash and $6,440 in
property.

A Durand correspondent writes:

R. C. Mackey has accepted a posi-
tion as traveling salesman for the
Signet Oil Co., of Cleveland, manu-
facturer paints, oils, etc. Mr. Mackey
will retain his residence in the Hub.

If a man
will he isn’t.

is convinced against his
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Jackson Grocers Invade
W ithout Notice.

Lansing Aug. 30—About 200 Jack-
son grocers and their friends came to
Lansing on the morning interurban
cars yesterday on the annual grocers’
excursion and remained in the city
until evening. A band accompanied
the visitors and helped to liven up
the crowd of fun seekers on the cold
morning. The Jackson people had
no special plans for the day and put
in their time at no one park or resort.
Some of them went out to Waverly
park; others took the Pine lake cars
and still others went to Moores park
and to the Michigan Agricultural Col-
lege.

In the afternoon many of the visit-
ing grocers and their friends attended
the baseball game between Lansing
and Jackson. The game was sched-
uled for Jackson, but on account of
the number of Jackson fans coming
to this city it was decided to trans-
fer the game.

John Affeldt. Jr.. Secretary of the
Grocers” and Meat Dealers' Associa-
tion of Lansing said that the Jackson
grocers had not notified the local
organization of their coming and that
nothing had been planned in the way
of entertaining the visitors.

The trip to Lansing is the first
made by the Jackson grocers. Each
year they go to some city for a day
and go more for sight-seeing and
forming acquaintances with their
customers than for entertainment by
grocers of the city they visit.

Lansing

Too Many Kinds of One Article.

There is a danger of stocking up
with too many kinds of one article.
Consumers have their likes and dis-
likes, and they- are very- often shown
in the manner in which theyr take
hold of various kinds of merchandise.
You may have something that is quite
satisfactory to all your customers.
Influenced by a salesman or other
persuasion you put in a new brand of
the same kind of stock. Some one
will like it and swear by it. Then you
will have to keep it in stock to satis-
fy that customer, while the others
will remain true to that which you
first handled. A few breaks of this
kind will have your stock so cut up
it will be impossible to have a large
supply of anything. You will be
compelled to please more different
people with different goods than is
at all necessary. Thus you keep too
much capital tied up. It is better to
have fewer varieties and concentrate
your buying. It is amazing how much
can be totaled in a little here and a
little there. In each instance there
will be a surplus and that surplus re-
presents so much idle money.

A Harvard professor has succeeded
in making "hot” ice. This ice is pro-
duced by putting the water under a
pressure of more than 20,000 atmos-
pheres, or 300,000 pounds a sguare
inch and some has been manufactured
having a temperature of 173 degrees.
That kind of ice would do for some
winter’s day when the thermometer
is away below zero.

Persons loyal to the same thing are
loyal to each other.
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QUANTITY AND EFFICIENCY.

Keeping a Store Does
You.
Written tor the Tradesman.

Store-keeping alone floes not create
business: it is passive: no salesmanship
it; involved.

The trade of to-day must be sought,
not waited for. And success comes to
the most energetic seeker.

The merchandising field resembles a
forest where a number of hunters pur-
sue a single quarry: a keen eye. an
accurate weapon, a good dog and a
thorough knowledge of the forest will
often enable one sportsman to carry off
the game.

But even he must make his shots
count or he’ll find the sport too ex-
pensive to engage in.

Likewise the tradesman. He may
land many customers—and do it at a

Not Keep

Trade-seeking must be efficient. Ev-
ery expense maker must alsii be a sales
maker. The store must be more than a
warehouse.  As such, it fails to pay
its rent

The windows must be more titan light-
sifters They waste space unless they

The shelves must do more than sup-
port goods: they must display goods.

Even inch of counter and shell” space
must be a part of the team that pulls
the store to profits. Each item must
give point tithe salesman’s talk. Other-
wise the latter is as ineffectiwe as a
book-agent without a book.

Team work such as we defined is the
solution of even problem the merchant
has to face.

Do the various members of your own
mercantile team pull ip the same di-
rection : Are they ali -working toi»vards
the samt*.goal r

Do all the goods you carry faave a
chance to attract tht attention oi the
casual shopper?

Remember this. You and your store
will never reach eificiency until every
expense maker is a iiTofii maker too.

Gan you afford to spend montgy on
clerks who pToduc:: n-n sales r

lan you aft'ird to pay the wages of
delivery boy’s wh never deliver the

You not only cannot afford it. but
never on earth would you be guilty ni
such foolish expenditures.

Then why will you continue to sink
viiur money in merchandise and deny
these ven goods the chance of helping
them sell themselves:

Goods are mote effective salesmen
than any human being Their appear-
anoe alont outweighs the so-called talk-
mg ponti- of a clever clerk. It you
doubt tfrh-mfact, carefully hide all your
goods andldepend wholly on the ability
and word of a sales person 'iou know
that pOI' wouldn't even dart to make
tht experfment suggested here. Ler-
ram rum would be the result.

Even wise merchant knows that the
«first, last and best move any clerk can
make is to display the goods he%s try-
ing to sell. Then it the latter are
worffav merchandise, they will do the
rest

Hidden goods kill sales No profit
was ever automatically made by an item
buried in a storage bin, and the chances
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of selling an article multiplies with its
ease of being seen.

"The easier seen the easier sold” is
a mighty good maxim for an ambitious
merchant.

Therefore, the perfectly efficient store
will have every item it sells within easy
reach of the glance of a possible pur-
chaser. No goods will be tucked away
beneath a showcase. No merchandise
will be buried beneath a pile of over-
stocks

Even if you can't have a perfectly
efficient store, there’s no statute prohib-
iting you from aiming at this ideal.
You can at least try to have every ele-
ment pushing towards greater sales.

You can make better salesmen of your
windows by limiting them to just the
right quantity of merchandise and by
ticketing the latter with price cards.

You can make your shelves a part of
the salesmaking machine by limiting the
quantity of goods they contain and in-
creasing the variety.

You can enlist the aid of every bit
of merchandise you carry by refusing
to buy more than yon can display effec-
tively.

Did you ever hear of the Pass of
Thermopylae:  That was the place
where a few hundred Greeks held a
million Persians at bay. In the narrow
mountain defile a handful of fighters
was as good as a horde .

Despite their huge array, the Per-
sians could use but two men at a time,
and their million did mi more execu-
tion than the Greeks’ two hundred.

That's why a variety store, with its
great variety and small quantity, is often
more profitable than its big neighbor
or competitor. It is often true that the
latter has stock enough and room
enough to furnish a dozen of the smaller
stores,, but. like the unwieldy army just
referred to, in the narrow range of the
hover's attention it can bring no more
force to heaT than the variety store.

Then since the latter has less over-
head expense, it may easily prove the
wrrmer in the race for profits.

Quantity buying may save one or two
cents on the dozen, bui it gives no other
advantage. A certain store is capable
of showing only so many of a line at
a time and. as we have already said, the
unseen goods make no sales.

This, however, is not true of Ameri-
can retailers  Stock replenishment is
gmcix and eatsy. The jobber’s business
is 1 carry the surplus stock, and it is
the business of the retailer to let him
do t

To be a slave of quantity, therefore,
is folly. Anderson Pace.

Those Germs Again.
A Pennsylvania student, hurrying
out of Powelton avenue, was stopped

by a friend.

"What's your hurry?" asked the
friend "A good case?"

“A good case? Rather!” said the

student “We've got in the ophthal-
mologica] ward a woman so Cross-

eyed that the tears run down her
hack.”
#Dear me!” said the other. “You

cant do anything for her. can you?”

“Of course we can,” the student
answered “We are treating her for
bacteria ”
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What Some Michigan Cities are
Doing.

Wrritten for the Tradesman.

Newspaper correspondents have

once more removed the Grand Trunk
shops from Port Huron to Battle
Creek, but the fact is that the shops
still remain in the Tunnel City, em-
ploying over 600 men.

The Port Huron & Northern elec-
tric road, operating to Lexington and
other points in the Thumb, is being
promoted at Port Huron and that
city is asked to take stock to the
amount of $100,000 in the enterprise.

The Grand Trunk is extending it?
trackage facilities at Pontiac in order
to store more automobile cars there
and avoid a car shortage.

Saranac has bought land adjoining
the village park, to be used for race
purposes and ball games.

Muskegon business men will have
a "smoker" soon to make plans for a
“boost Muskegon” campaign.

Reports from East Lansing indicate
a large attendance at the Michigan
Agricultural College this year. The
school opens Sept. 23.

The Wholesalers and Manufactur-
ers' Association of Saginaw has com-
pleted plans for a trade extension
trip of four days, starting Sept 24.

Central Michigan territory will be
visited as far west as lonia.

The Castle Lamp Co., Battle
Creek's newest concern, has nearly

200 men at work and expect? to dou-
ble this number scon.

The Hess-Poutiac Spring & Axle
Co., of Pontiac, is building large ad-
ditions to its fact rv and will double
the output this vear. The present
force of 200 men will be increased to
400.

The patriot reports a house famine
in Jackson, st.tt.ng that there are less
than twenty empty'houses in the city
at the present time.

The Northeastern Michigan Asso-
ciation is planning ioT a b:g fair at
>cy Ct.y this fall. The groan is will
be lighted by electricity and the show
will be open evenings.

The woolen mills of the Horner
Bros., at Eaton Rapids, have grown
from small beginnings to be the main
manufacturing institution of the city,
with a weekly payroll of nearly $2,000.

The Ann Arbor Railroad will build
a new freight depot at Cadillac in the
spring.

Bronson has a new factory for the
manufacture oi sheet metal goods.

The city council of Saginaw has
authorized another vote on the pro-
posed street car extensions for that
city, to be held Oct. 1.

The Central Michigan Produce Co.
will spend $20,000 for new buildings
and improvements at Alma.

W. E. Chambers, produce dealer of
Elmdale. has started work on an
apple evaporator.

<itsego does not like the latest
plans of the promoters of the Grand
Rapids-Kalamazoo electric lime to
run parallel with the G. R. & I. road,
striking east of Otsego.

Battle Creek is promised new cars
and an improved street car service.

Upwards of 300 members of the Bay
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City Board of Commerce attended
the Caro fair on Bay City day.
Almond Griffen.

Takes a Fall Out of the Credit
Man.

Evansville, Ind., Sept. 2—Anderson

Pace's article entitled “Making Sales

By Mail” and which was published in
the Tradesman August 2b reminds me
of how manufacturers and jobbers could
retain their old customers.

Mr. Pace’s article is over flowing with
good advise to the retailer, but I am
going to try to advise the manufacturers
and the jobbers how to retain their good
old customers.

In my retailing career of twenty-five
years | have had much experience.
When | began 1 did not have a dollar
in cash to buy the half interest of the
business. 1 gave three notes to the
amount of eight hundred dollars for
three years, and did not pay a cent on
the notes for the first year, but did pay
them all in two years.

Every business man can realize where
1 was with such news going over the
country. Some of the credit men in
some of our largest manufacturing and
jobbing houses are to-day kicking them-
selves for not writing me the right
sort of letters.

In my opinion, a credit man in any
house ought to know who he is dealing
with. He gets too material and works
like old wornout machinery and writes
to everybody alike. As long as a retail-
er is human, he is not going to stand
for such treatment.

Remember, | have never allowed a
draft to be returned and | always ex-
plained matters in full, but 1 have run
across some of the biggest fools in this
country, and have found them among
the credit men in some of the largest
houses in the country.

They all know me now and would
ship the whole plant to me if | ordered
it. but those old sore-heads can go away
hack and sit down. | can get along
without them—if they could get along
with me.

There are a few jobbers in this city
who could not sell me five cents’ worth
of goods—at half price.

Twenty-five years ago | needed pro-
tection and 1 got it, and | got it from
houses who are getting all of my busi-
ness to-day in their respective lines,
and as long as | live they shall con-
tinue to get it—if they continue to treat
me as they have—and they will con-
tinue to do so. for they know the above
are facts.

Too many credit men are persons
without experience as to what a retail-
er is up against, and if they find an
honest boy working from early mom
until late at night attending to his busi-
ness. they ought to know this young
fellow needs special attention, but the
old cold business methods some people
use are not fit to feed to the hogs.

Why is it that so many young men
fail in business? Thousands of rea-
sons why. But the manufacturer or
the jobber with the right kind of credit
man behind him could eleminate many
of these failures.

It all could be done byr making old
customers stick by mail.

Edward Miller, Jr.
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Guide-Posts for the Merchant.
Wrritten for the Tradesman.

High prices do not make high quality:
hut high quality can not be produced
at a low price.

Only by frequent comparison of goods
can one keep posted as to quality.

To earn a livelihood the merchant is
dependent upon the good will of the
buying public.

No merchant can afford to give away
all his profits to please his customers.

Ordinarily it is supposed that the lead-
ing line in an advertisement represents
the leading line of goods.

The market price of produce is not
always the same with all dealers in
town. There are instances where one
dealer can pay more for certain pro-
ducts than another because there is a
greater demand or because he has cus-
tomers who are able and willing to pay
more than others for first-class pro-
ducts.

People generally understand that the
merchant is not in business for the pur-
pose of supplying people with goods
without any pay for his services. There-
fore. to claim to sell goods at cost or
at a loss is liable to create distrust.

Confidence in the merchant will make
sales of goods when the purchaser can
not trust his own judgment.

No true friend will advice going in
debt unless he believes in the ability
and intention of the person advised to
pay such indebtedness at the proper time.

The merchant loses confidence in the
manufacturer who lowers the quality
of goods and still sends them out under
the same brand. Better to maintain
the quality even though the price must
be increased.

Every worker is entitled to living
wages. But the merchant can not fix
a definite price for his services in deal-
ing with each person. The time con-
sumed in making a sale may be either a
very small or a very great factor. In
the latter case the margin of profit must
be greater.

The cost of goods includes transpor-
tation charges, interest on money in-
vested. a proportionate share of ex-
penses for rent. fuel, lighting, clerk hire,
advertising, insurance, unavoidable loss-
es. stationery, postage, etc. Over and
above a percentage to cover all known
expenses there should be enough to pay
the merchant a reasonable yearly salary.
How else can he get any pay for the
time devoted to waiting on customers,
studying the needs of his patrons, in-
vestigating as to where and how to buy
goods, guarding, supervising, instruct-
ing and constantly planning to carry on
his business for the best interests of
all concerned?

The merchants wife who reads a trade
paper will naturally be a greater help
to the establishment than one who does
not read anything along that line. This
is true even though the wife does not
assist in the store. Where she does help
wait on customers or assists with other
duties connected with the business she
will gather helpful hints from the trade
paper and put them in practice herself
or offer suggestions to her husband
when ever opportunity affords.

It is far better that customers get the
impression that a merchant is in busi-
ness to make money, fairly and honor-
ably, than to read his advertisements of
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goods at cost or constantly hear him
telling that lie is not making any money.

The loss of the use of money owed
by customers who are good pay is just
as real a loss as debts which are never
paid. Because such loss can not be ac-
curately computed, can not be definitely
known, it is apt to be far greater than
usually supposed.

The mechanic must have a complete
set of tools and they must be in work-
ing order if he does good work and
does it expeditiously. The farmer must
have an adequate equipment of teams,
tools and farm machinery in order to
get crops sown and harvested in sea-
son. But the merchant can use a part
of his working capital for speculation—a
for outside investment; he can deplete
his supply of ready money by drafts for
personal or family extravagance. This
is why some merchants are never pre-
pared to meet bills promptly; are always
in hot water about bills payable or
continually harried by creditors. They
are using their wages before pay day.
Yes, more; they are using more than is
their due. E. E. Whitney.

Doings in the Hoosier State.
Written for the Tradesman.

The East Side Industrial Improve-
ment Association of South Bend is
taking steps to abate the billboard
nuisance. Ordinances of other cities
covering this matter have been stud-
ied and the one framed by Grand
Rapids will probably be adopted.

The park commissioners of Misha-
waka are asking the citizens of thal
city for suggestions as to the names
for the new city parks. Mishawaka
will take front rank for its parks and
boulevards when the work now under
way is completed.

Track elevation work in Indian-
apolis has finally started, a contract
having been signed with the Penn-
sylvania road for elevation of the
tracks of the J. M. & I. division from
South street to Morris street. The
cost of this work is estimated at
$75,000. of which 75 per cent, will be
paid by the railway company.

Owing to the burning of the art
hall building and the building of St.
Mary's river bridge, the Great North-
ern Indiana fair at Decatur has been
put over until next year.

A deal has been closed at Fit
Wayne whereby the Central Union
Telephone Co. purchases the ex-

changes of the Delaware and Madison
Counties Telephone Co., at Muncie,
Alexandria and Elwood, with the toll
lines connecting these cities. Thus
the Bell interests absorb another
Indiana independent. The Property
sold comprises a total of 4.000 sub-
scribers and the price paid was $400.-
000. This basis will yield bond-
holders approximately 77.5 for hold-
ings which cost them 85.

Ft. Wayne fair will be held the
second week of September. Liquor
selling has been cut out and the

shows on the “Pike” have been strict-
Iv censored, making the grounds a
safer and cleaner place.

Almond Griffen.

The retail business does not take you
directly to Easy Street, but there is
some satisfaction as well as hard work
on the way.
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Production of Eggs Varies Consid-
erably.

The production of eggs varies con-
siderably from month to month. A
record made from a large number of
flocks in the last several years cover-
ing various portions of the United
States, shows that for every year 1,000
eggs produced in a year approximate-
ly 66 are laid in January, 71 in Feb-
ruary, 124 in March, 134 in April, 133
in May. 107 in June, 96 in July, 86
in August, 62 in September, 42 in
October. 31 in November and 48 in
December. A good laying hen ought
to produce 200 eggs a year, but the
average run of hens do not produce
much, if any, more than 100 a year.

For every 1.000 eggs marketed (bas-
ed upon receipts at New York, St
Louis and Milwaukee in the last ten
years) approximately 33 are market-
ed in January, 47 in February, 128 in
March, 168 in April. 153 in May, 119
in June. 87 in July, 76 in August. 64
in September, 53 in October. 39 in
November, and 33 in December. If
we let the sum of the monthly index
figures of prices (average prices of
fresh eggs at twelve cities, 1902-1911)
for the year be represented by 100,
the index price will be approximately
105 for January, 89 for February. 71
for March, 66 for April. 65 for May,
64 for June, 67 for July, 75 for August,
84 for September, 94 for October. 107
for November and 113 for December.

Letting 100 represent the average
price paid to farmers of the United
States in the month when prices are
lowest, the average on the first day of
each month in the last three years
was 180 on January 1. 153 on Febru-
ary 1. 118 on March 1. 100 on April 1,
102 on May 1, 102 on June 1, 101 on
July 1 104 on September 1. on <)cto-
ber 1. 146 on November 1 and 171 on
December 1.

Educational W ork.

The following placard has been sent
out to the trade by Batchelder &
Snyder Company, large operators in
Boston:

"Eggs are being bought and sold
more and more on the basis of quali-
ty. According to the careful prepared
statistics, the estimate of the value
of the poultry and egg output for the
United States was upwards of $600.
000.000 last year—greater than the
wheat or cotton crop—and the loss
occasioned by poor handling estimat-
ed to be $100,000,000 annually. Of
this amount New England is losing
its proportion. No other business
in the world could stand such a
shrinkage. The trouble arises from
careless or ignorant handling at some
point from the hen to the con-
sumer. The bulk of this trouble
occurs before the goods reach
the receiver in the city or large
town, where he is equipped with re-
frigerators and facilities for proper
handling. We desire to do our part
to save some of this loss; and in this
connection we offer to egg handlers
the following suggestions:

1. Provide yourself with a suitable
light for examining all eggs that you
buy.

2. Pay a good price for good eggs,
and a low price for poor ones.
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3. Keep the qualities separate, and
ship often; never hold over three
days, and always keep in a cool, dry
place.

4. Keep what eggs you sell in your

store in small baskets and always
empty the baskets before putting
more in. Never put fresh eggs on

top of others in your baskets.

5. Do not wash eggs, as water
opens the pores of the shell and caus-
es rapid decay.”

Frozen and Dried Eggs.

Frozen and dried eggs intended for
human consumption are largely used
for cooking purposes where inferiori-
ty may be concealed, as in baking
cakes or making custards, omelets,
pies. etc. The traffic in eggs sold for
drying and freezing has greatly in-
creased in the past few years. Strict-
ly fresh marketable eggs in the shell
command a high price and there is
difficulty in meeting the demand for
them; but large quantities of ques-
tionable eggs, often bought at very
low prices, have been broken out for
cooking purposes by disreputable
firms, being preserved by freezing or
drying until ready for use. Some
dealers, however, manufacture a satis-
factory product by the use of good
eggs handled under proper condi-
tions.

There is no objection to drying or
freezing good eggs under proper
sanitary conditions; in fact, there are
some advantages to be gained by pre-
serving eggs in this manner, although
the manufacturing processes devised
by man. as a rule, do not improve the
quality of nature's work. Conditions
of modern life and commerce must,
however, be met, and dried eggs in
a frozen condition may be shipped
long distances, and require less space
for transportation and storage than
do eggs in the shell.

As the result of investigations in-
stituted by Secretary Wilson, the
United States Department of Agri-
culture has recently issued two pub-
lications that give practical sugges-
tions for- correcting some of the ex-
isting practices and conditions which
are at least partially responsible for
the unsatisfactory products now-
found on the market. These publica-
tions are Bulletin 158 and Circular
98 of the Bureau of Chemistry, en-
titled. respectively, “A Bacteriological
Study of Shell. Frozen and Desiccat-
ed Eggs" and "Practical Suggestions
for the Preperation of Frozen and
Dried Eggs.”

FOR SALE—Above four room bung-
alow and twenty acres land. under irri-
gation. set to 4-year-old apple, pear and
peach trees, located inthe Grand Valley.
Colorado. Two miles from Clifton. A
fine opportunity as a business proposi-
tion. or for one seeking a change of
climate. H. J. Melis. 812 S. Lafayette
Ave., Grand Rapids, Michigan.
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SOUND POLICY.

The ruling of the State Railroad Com -
mission. made lasl week refusing the
application of the Vermontville Farm-
er—' Telephone Co. permission to do
business is of great importance and in-
terest as marking a complete change in
the public policy toward the utility cor-
porations. The theory and practice al-
ways has been that the way to deal with
a corporation- whose service was un-
satisfactory or whose rates were thought
to be too high was with a battle axe;
that is, by the organization of a com-
peting company that would give what the
old company refused. The new policy,
as enunciated by the State Commission
lasi week, is that when grievances exist
the remedy is not in competition, hut
in an appeal to the regulative authority
of the State Commission. Under the
old theory Grand Rapids. Detroit." Sagi-
naw and some other towns in the State
at various times have had competing
street railway and gas comnanie? to
rented) ehiter real or imagined evils;
tin -rival.- would have a fierce war of
rates for a few months untd one or
the other-wen; broke, and then the -sur-
vivor would take over the -remains, add
the entire -coat of the war to its capitali-
zation or bonded indebtedness and make
rust & much more for the public to. be
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and it was increased to $12 a year.
The $12 rate was continued until July
a year ago and was then increased to
$15. The patrons of the exchange took
violent exceptions to this increase, held
mass meetings to protest and then de-
termined to organize a new exchange of
their own which should continue the
old $12 rate. Before a new public util-
ity corporation can begin business in
this State, under the Giles law, it must
receive permission from the State Com-
mission in the form of a certificate of
convenience and necessity. In this case
the certificate has been withheld on the
broad general ground that the remedy
for the evils complained of is not in
establishing a competing company to
divide a business that is not large enough
to give one company a decent support,
hut in an appeal to the State Commis-
sion. Whether the $15 rate is exorbi-
tant or not is not discussed, but if Ver-
montville is dissatisfied the Commission
will hear the evidence on both sides and
make a ruling accordingly. It is pointed
out. however, that from a small village
exchange the company has grown until
i has $20.f(’.v or $30,000 invested, with
eighty miles of pole line and spreads
over sixty square miles of territory. The
company’s expenses may have grown
with its growth in size, and its State
taxes under the new methods of taxa-
tion certainly have grown from $144
under the old law to $486. A new com-
pany to divide the business would not
remedy the evil complained of, but
would simply entail waste and loss, and
poor service would inevitably result,
and the public in the end would suffer.
The enmmieeion in its ruling discusses
what has always been held the divine
right of men to engage in any business
they may desire and sets up the doctrine
that the rights of the general public are
paramount to private rights, that the
rights of the general public, both in
Vermontvilie..and outside, to good serv-
ice at reasonable rates must be given
consideration and protection. The gen-
eral public will not be better served by
competing exchanges and it will not he
to the-interest of the \ ermontville peo-
ple themselves to be compelled to main-
tain two systems to do-the work which
one -exchange can do better.

The rulinglof the Commission tin this
case-s eminently sane. It-gives tangible

nn - should in-monopolies in their par-
ticular field?, and "that as monopolies

saseguatrafct agains: extortion or poor
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matter of time when this sound policy
will be established and recognized in
every state.

FOR TRADE EXTENSION.

The wholesalers and jobbers will hold
a dinner meeting at the Pantlind Fri-
day night to complete arrangements for
the annual trade extension excursion.
The itinerary being arranged by the
Transportation Committee will be re-
ported and acted upon and the program
of entertainment will also be considered.
The excursion this year will be on the
Fere Marquette southward to St. Jo-
seph, then across to Sturgis or White
Pigeon and home by way of the Lake
Shore. The start will be made the
morning of Sept. 24 and the return
will be the night of Sept. 27. Stops of
front half an hour to half a day will
he made at the stations along the way.
The trip will be made by special train,
as in former years, with diners at-
tached, and the brass band taken along
last year made such a hit that this will
undoubtedly be repeated, and it is pos-
sible that a male quartette may also be
taken along. It is expected between
eighty and one hundred of the city’s
leading business men will take the trip
and the experience of former excursions
teaches that it will be of great trade
value.

This city has a very substantial trade
in the Saginaw valley and the Thumb
district and there is a strong sentiment
in favor of making a trip into that ter-
ritory by a second excursion in Octo-
ber. The possibilities of getting up a
party large enough for such a trip is
being canvassed and a decision will soon
be reached.

The trade extension excursion last
year was north on the G. R. & I. to
Mackinaw and the year before north
on the Pere Marquette and branches to
Petoslcey. Three years ago it was east
on the Pere Marquette to Howell and
thence home by way of Durand and
Greenville. These trips have been of
great value to the Grand Rapids mer-
chants in getting acquainted with their
trade and territory and among other
benefits, they have been instrumental in
-materially improving freight service to
many points.

The plans being made for the Grand
Rapids annual recalls what others are
doing in the same direction. The Pitts-
burg manufacturers and jobbers are
planning an excursion that will take
them into a dozen or more states. They
have included Grand Rapids in their
itinerary and will be the city’s guests
> September 11, They will travel in
a special train of twelve coaches, four
<; them t>>he used for the exhibition
m  Pittsburg products. The -train itself,
From locomotive in front to the tail
lights wall he €8 Pittsburg;make and
a many as possible of Pittsburg’s va-
ries industries will fee represented -in

vis;t Detroit sand Lansing before atnv-

tmg her-: and from Grand Iipiir will
-g i "Bfadahsazoi and then -westward
st eoffifMtar  throng) Oklahoma, t<>

Textsand m - wav of Arkansas
asm tarsswar  "Hie traveier.- are -ex
orcre 4. jrrrtv  here About -noon and

tfe Association
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of Commerce Committee of 100 at lunch
at the Pantlind.

The Battle Creek and Allegan mer-
chants have been doing some trade ex-
tension traveling into the rural districts
by automobile and the idea is one other
towns in the State might well take up.
About twenty automobiles were enlisted
for each trip and enough went along
to fill them, taking an entire day. The
trip was to enable the merchants to find
out what the farmers want, how mer-
chants can improve their service to
please the farmers, and what the city
as a whole can do to better accommodate
the wvisitors from the countrv. The
policy in most towns has been to let the
farmers come in and make their wants
known, but the Battle Creek idea is to
go to the farmers, get acquainted noth
them and try to please them. The first
trips were a pronounced success and
will probably be repeated.

THE LOCAL FAIR.

You take pride in it. Of course you
do! And while the desire to help
make it a go may demand some self-
sacrifice this is usually made. Per-
haps you rent a booth and cart over
a lot of material, taking the chance
of damage. What are the results?
You have yourself seen people hurry
past with the remark, “only advertis-
mg.“ This is not very flattering, to
say the least, and you feel like saving
your time and money another year,
rather than risk being regarded as
an interloper.

Yet you have it in your power to
make people glad that they came,
hirst, see that vour exhibit is something
which you can make of interest to

them. Select an article or articles
which  will appeal to the common
people. |he electric appliances adapt-

ed to household purposes interest on-
ly a small percentage of the masses,
nor will they until the power to run
them is at their doors, but the little
gasoline engine which runs the wash-
ing machine, separator and sewing
machine is quite another matter. The
silk robes which appeal to the city
belle may he of interest as a part ol
the show, hut the common sense
dress which is within reach of the
admirer is the only one for which a
sale can be hoped.

Stay by your booth and he ready
to answer questions, to explain about
the process of manufacture or the
manner of growth if yours is a natur-
al product. Exchange the place of
salesman for that of host and prove

yourself as genial as entertaining.
The most commonplace goods can
he made the most interesting. Some

of the big food manufacturing con-
cerns will he glad to supply you with
cuts and information regarding them
to make a fine story. Tell your people
about the sun-dried fruits of Cali-
fornia or how the stuffed olives are
packed in bottles according to a re-
gular pattern. Get into closer touch
with your own goods if you would
make your booth something to the
public hut "an advertisement.”

ou need not worry about giving
-Satanic majesty his due; he will



September 4, 1912 MICHIGAN TRADESMAN

For solid merit there is \
nothing in the market to equal them

The best hose made to retail at 15 cents

Fast black fine gauge. 2 thread. 3 thread
knee, spliced heel and toe. elastic 1-1 rib.
good weight superior yarn, lisle finish. %
dozen of size in a box.

Dz. 115

O

N
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RSERBHBY

In rounds of 5 dz. $ 1.30

Butler Brothers

New York Chicago St. Louis
Minneapolis Dallas
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thba; by a consolidation new competition

To bring the several bankers of a
town together on a general agreement
is usually a very delicate matter. So
frequently we have grievances against
our competitor for some fancied slight
or injury, and he may have the same.
To discuss these matters without widen-
ing the breach is truly a very difficult
matter and often results in failure, un-
less all concerned are broad and large
enough to grant that possibly they
might be mistaken. If a town has the
misfortune of having a banker whose
word is questionable, it complicates mat-
ters very seriously, and it is doubtful
if any agreement would last long. How-
ever. | believe there are exceedingly few
cases in which the bankers of a town
cannot be persuaded to see the advan-
tage of co-operation.

Confidence is essential in all business
transactions and we must have it from
our patrons. No bank can prosper
without it. A banker is looked upon,
as a rule, as the very personification of
confidence. \\ In then, should we hesi-
tate to trust our fellow banker? Why
should not competitors have as much
confidence in each other as customers
have in their banks? Cultivate the ac-
quaintance and esteem of your compe-
titor as you would a patron. Prove
yourself trustworthy and you will gain
his confidence. Here is a good place
for the application of the Golden Rule.

I. believe the best way to get together
on co-operation is to discuss frankly all
matters of importance that affect the
service rendered and the profit and
loss account. Carefully consider every
point and before agreeing to it, make
sure that you can and will stick to it.
And should your competitor break the
agreement, instead of running up the
red flag and declaring war on him, re-
mind him of the violation. He may
have done so without intention or with-
out knowing it. We all make mistakes.
Talk to him as you would a customer
and the chances are ten to one that he
will thank you for the consideration
and courtesy shown him and assure you
that it will not happen again. If with-
in your heart is nursed that feeling of
superior virtue over that of your com-
petitor, that makes it impossible for you
to have anything in common with him,
it will seriously affect any agreement
that you might enter into. You may be
a better man, with more virtue than
your rival, but the chances of his be-
lieving it are against you.

Perhaps the greatest service that the
banks of Nampa render each other, is
the checking over of all loans made to
parties who owe more than one bank.
Our method of checking these over is
to let one bank call off its list of bor-
rowers, and where two or more banks
have made loans to the same party, the
amount and usually all the facts are dis-
cussed. Nothing is said regarding bor-
rowers confining their line to one bank.
We have talked some of rating every
bank patron, but this has not yet been
done. This would be a valuable guide,
for frequently all the facts are not
known to the loaning bank, that might
seriously affect it.

I wish to dispel any impression you
may have received that we have stifled
competition at Nampa. This is neither
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practical nor desirable. Take competi-
tion out of the banking business and
the chances are that the service ren-
dered would be less satisfactory. Take
sentiment and pride out of the mana-
gers of a bank and the probability is
that the business will decrease and be-
come less profitable. Now and then
we see a banker whose head has be-
come gray in the service, and contented
with the spoils of many years of close
application to business rests on his oars,
vnmindful of the young men across the
street, who are alive and quick to take
legitimate advantage of every oppor-
tunity. We must not lag in this day
and age of the world. It takes snap,
energy, vigor and keen interest to cope
with the competition, resulting in many
postions of the greatest responsibility
being filled by young men of ability, and
with old heads on young shoulders.
E. F. Larson,
Cashier Citizens State Bank.

Quotations on Local Stocks and Bonds.

Bid. Asked.
Am. Gas & Elec. Co., Com. 90 94
Am. Gas & Elec. Co., Pfd. 49 50
Am. Eight & Trac. Co., Com. 426% 427
Am. Eight & Trac. Co., Pfd. 11l 113
Am. Public Utilities, Com. 56 58
Am. Public Utilities, Pfd. 80 8l
Can. Puget Sound Lbr. 2% 3
Cities Service Co., Com. 116 120
Cities Service Co., Pfd. 91% 93
Citizens” Telephone 97 98
Comw'th Pr. Ry. & Lt. Com. 69% 69%
Comw'th Pr. Ry. & Lt. Pfd. 90 92
Dennis Salt & "Lbr. Co. 95 100
Elec. Bond Deposit Pfd. 79 80
Fourth National Bank 200 203

Furniture City Brewing Co. 60 70
Globe Knitting Works,” Com. 110 112%
Globe Knitting Works, Pfd. 100 101

G. R. Brewing Co. 200
G. R. Nat’l City Bank 180

G. R. Savings Bank 185
Holand-St. Louis Sugar Com. 10% 10%
Kent State Bank 266

Macey Co., Com. 200
Lincoln Gas & Elec. Co. 42 45
Macey Company, Pfd 95 98
Michigan Su%ar Co., Com. 89% 90%
Michigan State Tele. Oo., Pfd. 100 101%

National Grocer Co., Pfd. 86% 87%
Ozark Power & Water, Com. 45 48
Pacific Gas & Elec. Co., Com. 66 66%
Pacific Gas & Elec. Co., Pfd. 91
Peoples Savings Bank 250
Tennessee Ry. Lt. & Pr, Com. 24
Tennessee Ry. Lt. & Pr., Pfd. 79

United Light & Railway, Com. 76

United Lt. & Railway 1st Pfd. 8 87%
United Lt. & Railway 2nd Pfd.,
‘(old{ . 79 80

United Lt. & Railway. 2nd Pfd.,

new), 73% 75

onds.
Chattanooga Gas Co. 1927 95  »7
Denver Gas & Elec. Co. 1949 95% 96%
Flint Gas Co. 1924 96  97%
G. R. Edison Co. 1916 97 99
G. R. Gas Light Co. 1915 100% 100%
G. R. Railway Co. 1916 100 101
Kalamazoo Gas Co. 1920 95 10909

Saginaw City Gas Co. 191«
eptember” 3, 1912

Heard at the Postoffice.

A young lady, blushing very pretti-
ly, walked up to the General Delivery
window of the postoffice and said:

“Please, sir, is there a letter for
me?”

“What name, please?” asked the
man in the department.

“Oh, it’s a business letter,” said she
hurriedly, at the same time telling
him the name.

He took down a package of letters
and went through them hurriedly and
then informed the young lady that
there was nothing there for her, at
which information she seemed very
much disappointed and walked away.
A few minutes later she returned and'
this time she was blushing furiously,
and she said:

“l—I—deceived you, it’s a love
letter; will you please look through
the love letters and see if there is
anything for me?”

A little learning is seldom as danger-
ous as a little ignorance.
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GRAND RAPIDS
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large
banks in financial centers and ex-
tensive banking acquaintance
throughout Western Michigan, en-
able us to offer exceptional banking

service to

Merchants, Treasurers, Trustees,
Administrators and Individuals

who desire the best returns in in-
terest consistent with safety, avail-
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

11

Fourth National Bank

Savings
Deposits

3

Per Cent
Interest Paid
on
Savings
Deposits

Compounded
Semi-Annually

Capital
Stock

$300,000

United Commercial

States Deposits]
Depositary

Per Cent
Interest Paid
on
Certificates of
Deposit
Left
One Year

Surplus
and Undivided
Profits

$250,000

MACAULEY SAID

Those inventions which have abridged distance
have done the most for civilization.

USE THE BELL

And patronize the service that has done most to

abridge distance.

AT ONCE

Your personality is miles away.

Every Bell Telephone is
a long distance station.
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Steam and Water Heating
Iron Pipe
Fittings and Brass Goods
Hectncai and Gas Fixtures
Galvanized Iron Work

THI WEATHEItU O0O.
S*wser Grand Rapids, Mich.

Aeroplane Toys

H*h Grade Wheel Goods
Semd for catalogue

MICHIGAN TOY COMPANY
Grand Rapids

Foster, Stevens & Co.
Wholesale Hardware

«*

K w 12 Man/ia S1 r 31-33-35-37 Louis St.
Goad Rapids* Mich.

Diamond Brand Steel
Goods

The True Temper Kind

What about your next season’s
requirements

Give us a try
8o 8*

Michigan Hardware Company

d istributors

Exclusively Wholesale
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PARCELS POST LAW.

Merchants Can Congratulate Them-
selves on Real Victory.

Washington, D. C, Aug. 30—The
parcel post bill now enacted into law
provides for eight zones, as originally
provided for in the revised Bourne
bill, fifty miles for the first zone, one
hundred and fifty for the second, three
hundred for the third, six hundred for
the fourth, one thousand for the fifth,
fourteen hundred for the sixth, eigh-
teen hundred for the seventh, and all
outside for the eighth. The rates for
the first zone, five cents for the first
pound and three cents for each ad-
ditional pound or fraction thereof;
second zone, six cents for the first
pound and four cents for each addi-
tional pound; third zone, seven cents
tor the first pound and six cents for
each additional pound; fifth zone,
nine cents for the first pound and
se\ en cents for each additional pound;
sixth zone, ten cents for the first
pound and nine cents for each addi-
tional pound; seventh zone, eleven
cents for the first pound and ten cents
for each additional pound; eigh*h
zone, twelve cents for the first pound
and twelve cents for each additional
pound. The weight limit is eleven
pound and it includes everything in
tourth class matter, in addition to
larm and factory products not now
embraced by law in either first, sec-
ond or third class, and not of a per-

ishable nature, with a reasonable
period required for delivery. It pro-
vides also for a local rural parcel

post from all postoffices from which

rural routes extend at a rate of five
cents for the first pound and one
cent for each additional pound.

It has also a C. O. D. and insur-
ance provision. 1he law goes into
effect January 1, 1913. A commis-
sion is provided for as follows:

1hat for the purpose of a further
enquiry into tne subject of the gener-
al parcels post and all related sub-
jects. a joint committee of six persons
(members of Congress,) three of
whom shall be appointed by the Presi-
dent of the Senate and three by the
Speaker of the House of Represent-
atives, is constituted with full power
to appoint clerks, stenographers and
experts to assist them in this work.
That the Postmaster General and the
Interstate  Commerce Commission
shall furnish such data and otherwise
render such assistance to the said
Committee as may be desired or avail-
able. For the purpose of defraying
the expenses of this Committee the
sum of $25,000 is hereby appropriated,
out of the money in the Treasury
not otherwise appropriated. The
Committee shall report fully to Con-
gress at the earliest date possible.

I want to call your attention to
this provision for a Commission, be-
cause it must be clear to all that the
fight is not over. The law is the
least injurious to retail merchants of
anything so far proposed. The rates
and the cost of performing the service
will be the basis of rate adjustment.
This provision ensures strong pro-

tection to retail merchants every-
where.
All in all, we have much to be
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thankful for, because the law does
not include the features upon which
we waged the hardest fight—that is,
that service should not be performed
at less than cost and that no flat rate
could prove otherwise than discrim-
inating, unjust and unfair.

The Postmaster General also is
curbed by being compelled to get the
consent of the Interstate Commerce
Commission before he can charge
rates. The basis for adjustment must
be the cost of performing the service.
While we have not been able to e-
feat a parcel post, yet we have won
a substantial victory, in that we have
compelled a much fairer law than
advocates of parcel post have asked
for.

The local rural parcel post feature
will hurt the retail merchant most.
The retail merchants, the commercial
travelers and the wholesalers have
much to be thankful for and can real-
ly and truly congratulate thems-?lves
upon a real victory.

| am pleased to be able to acknow
ledge to you that the Michigan
Tradesman is the only trade journal
in the United States which made a
substantial contribution to the fund
which enabled this campaign to be
conducted so effectively and success-
fully.

An attempt will be made in the
next Congress to pass a postal ex-
press bill and we must be prepared
for that battle. E. B. Moon.

Executive Secretary.

Should Become Active in Public
Affairs.

if there had been a re‘ail mer-

chants’ association in every town of

every State five years ago, and if

these organizations had spoken with
commanding emphasis to their repre-
sentatives and senators in Congress,
in opposition to the Parcels Pos%
where would that measure have been
to-day? Still in the catalogue house
egg from which it was hatched, rather
than a powerful menace and an im-
minent injury to the retail stores and
small towns of the country, as it is
to-day.

The participation of the business
man—of the merchant—in public af-
faiirs, is not only patriotic and pre-
servative. The day when the trust
came to the front—the big combina-
tion of manufacturing or merchandis-
ing—and the day when the enforce-
ment of the long-dormant Sherman
law was begun, marked the beginning
of an era unlike any that had been
entered upon before. A new problem
was chalked upon the board. So far,
the gentlemen of the law, the gentle-
men of the press, and the gentlemen
of politics, have not proved them-
selves especially brilliant of its solu-
tion. Practical knowledge of condi-
tions, of needs, and of possible rem-
edies, must come from practical men.
At a thousand points, the executive
or the legislator discovers the need
of business knowledge. It would take
less time to replace them by practical
business men than it would to edu-
cate them in business.

The recent nation-wiide movement
toward the submission of public ques-
tions to the individual citizen through

TRADESMAN

the new primary laws—even to the
selection of senators and presidents,
opens the way for the business man
to express himself as he never could.
He can no longer afford to sulk in
his counting room, as he has too of-
ten in the past, and lay the blame
for local or national evils upon the
politicians. He can rally his friends
and associates about him, and enforce
any decision he desires.

The individual merchant at the
primary polls, the merchants’ asso-
ciation as a co-operative force—these
are hopeful forecasts for the future,
and | have no hesitation in pledging
each hardwareman to do his level
best to bring it about.

J. H. Kennedy.

Every now and then in reading mail-
order house advertising you come to
this sentence: “Making it possible for
us to offer the best quality made at a
lower price than dealers pay for the in-
ferior kind.” lust a plain lie in most
instances, and the right kind of a law
will stop it.
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Chase Motor Wagons

Art built in several sizes and body styles. Carrying
capacity from 800 to 4,000 pounds. Prices from $750
to $2,200. Over 25,00 Chase Motor Wagons in use.
Write for catalog.

Adams & Hart
47-49 Nt. Divisinn St., Grand Rapids

ELEVATORS

Hand and Power
For All Purposes

Also Dumbwaiters
Sidewalk Hoists

State your requirements, giv-
ing capacity, size of Flatform‘
lift, etc., and we will name a
money saving price on your
exact needs.

Sidney Elevator Mfg. Co. Sidney, Ohio

Why Not Save 50% On Ice Bills?

Is there any logical reason why you should use ice for
refrigeration when there is a more economical, practical and

simple method?

Brecht’s
Twin
Compressor

Brecht’s Enclosed
Brine Circulating System

of mechanical refrigeration is the up-to-date—the seien-
tific way.

Let us tell you about the market men and others who
are using The Brecht System and saving money.

Write us today for particulars.

Dept. “K”

THE BRECHT COMPANY

ESTABLISHED 1853
Main Offices and Factories:

1201-1215 CASS AVE., ST, LOUIS, U. S. A.
New York. Denver. San Francisco, Cal., Hamburg, Buenos Aires

REYNOLDS FLEXIBLE ASPHALT
SLATE SHINGLES

HAVE ENDORSEMENT OF LEADING ARCHITECTS

Reynolds Sinte Shingles after Five Years Wenr
Beware of Imitations.

Write us for Agency Proposition.

Woo< shingl,,

For Particulars Ask for Sample and Booklet

Distributing Agents at

H M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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Use City Methods it Ysur Country
Store.
Written tor the Tn” ginia-.

nv>st economical systems. H«ww many
and which nj these can the dealer from
®H ot town install with advantage in

| ertiat>s the greatest thing the coun-
try storekeeper can learn from the city
storekeeper is the lesson of mental con-
centration and alertness  The city man
thinks with his head. He has to. He
brings all the powers of his hrain to
I*ear upon producing results in his busi-

He makes a constant study of his
trade, their likes and dislikes, prefer-
ences and demands. He watches ten-
dencies. He is not bound down by pre-
judices. hut is ever ready to discard old
methods and adopt new to better meet
changing conditions.

It is something of this spirit that the
man from out of town should get into
his veins. To meet the mail order
house competition and the many other
problems and difficulties that now con-
front the village or country merchant,
he needs: an active Ivrain and strong will.
And he needs to use his hrain in aclapt-
ing his business to local conditions. It
is the man who thinks ;ind thinks to a
purpose who wins out.

In the matter of spedfie methods the
ciluntry merchant has much to Zlearn
from hi:5 city hrothHe. We will enum-
erate some of th<sc

The dity store is cleari. neat, and or-
derly. Jin spite of dust and dirt and
the grime of soft coal smoke, by dint
of all hut incessant scrubbing and win-
dow washing the city store is kept meas-
urably clean. With country and vil-
lage stores, some are clean and some
are far from it

It would seem that no merchant need
be reminded of so simple and elemental
a thing as cleanliness, hut strange to
say, it is in just such simple elemental
things that every body knows about and
ought to practice, that the city stores
show their chief points of excellence.

The city merchant knows the value of
a proper arrangement of stock. Attrac-
tive goods surmounted by easily read
price tickets and placed where they will
catch the attention of customers, liter-
ally sell themselves. The table covered
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with goods is one cf the very best of
salespersons and wacks for the lowest
rmagiaMe wafwes. The country dealer
can Ti<iafford ito keej>fars goods crowded
hack on shelves whenre no customer gets
a go-od look at! them unless she asks to
see kuch and such things Of course
some shelving has to be used, hut a
line 1+t goods 1liat is on the shelves this
week may he \placed on a counter next
and <m a table in the center of the
the week after.

The long anclnarr« swroom which was
the conventional shape iFor any sort of
retail shop fifty years fo has been dis-
placed in the cities. at |east as to the
larger and nxire p<  mssive establish-
ments, by the big. broad store which is
far better than its predecessor in points
”f lighting, ventilation, and provision
fur the pleasing and artistic arrange-
ment of gimds. Any one who is build-
ing a new store or remodeling an old
one. wherever it may he located, should
not fail to consider the advantages of
the wide shape of room.

The city merchant puts price tickets
on everything. One can not walk
through a city7 store without learning
just what a number of articles are sell-
ing for. A woman is far more likely
to stop and make a purchase of an ar-
ticle that she knows is five cents or ten
cents or eighty-nine cents than if she
had to inquire the price. Country mer-
chants. you should not fail to make con-
stant employment of that most willing
of workers, the price ticket.

1 he city7 store has its advertising got-
ten down to a science. It does not
spend money having vague general de-
scriptions and laudations of its busi-
ness printed in the daily7 papers, but it
advertises specific goods at plainly stated
prices, in a way7 that brings people to
the store. The trouble with the out-of-
tuwn merchant often is not that he does
imt spend enough money in printer’s
ink. hut that he does not write his ads
in the definite, telling style that brings
results.

The city merchant does not keep his
capital tied up in dead stock. Goods
which will not move within the proper
time at the regular price are cut to a
figure that makes them move. This
keeps the stock always fresh and new
and the money that is invested is being
constantly turned over. Perhaps there
is no single lesson more valuable for
the country merchant than just this of
keeping goods moving.

The city store adopts the best a; d
most practical system of doing its of-
fice work—those which are most eco-
nomical of time and labor and which
best serve its ends. It uses either the
straight cash system with all customers
or else gives short time credit to re-
liable people only. In the latter case
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accounts are promptly rendered and are
kept m some simple way that involves
little expense in bookkeeping. Many
country dealers have altogether too
much on their books. This evil is
nearly as old as the hills and still con-
tinues. If you are a country merchant,
cant you cut it out?

In a certain country village in this
State there are two stores that present
a sharp contrast. With one your eve
is offended before you enter by the
grimy fly-specked windows, in w'hich

Men and Women, who are
careful buyers and who like
to get the most for their money,
ask for

nosier

It gives comfort, satisfaction,
long wear. Itis superior.
Ask for it

September 4, 1912

We are manufacturers of

Trimmed and
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
Corner Commerce Ave. and Island St.
Grand Rapids, Mich.

OUR LINE OF

HOSIERY

For Fall trade is
made up of excel-
lent values. Book
your order now
while stock of sizes
Is complete.

FOR SALE BY

Grand Rapids Dry Goods Co.

Cor. Commerce Ave. and Island St.
WHOLESALE ONLY

A good many people think | have written the best advertising for cash

stores that has been produced.

chant to accept my opinion in the matter,
I have just prepared

his own opinion can see a sample.

I think so myself, but Idon't ask any mer-

Any dealer who wishes to form

Now Ready—a New Series of Ten Ads for Cash Stores for $10

This series of ads is fully protected by copyright.

No one may use them

without arrangement with the Fisk Publishing Company. Also no one may

copy them after being used by a dealer.

I will send one sample ad on request.

The first dealer in any town who sends an order, with check for ten dollars

will receive the set of ten ads for exclusive use in his town.

The basic prin-

ciples of cash selling are the same for all lines of trade, therefore these adver-

tisements will answer for any line of trade if the store is a cash store.

The

ads are designed for display in a double-column, six-inch space, and are ready

to send to the printer, who simply "follows copy.”

They can be displayed in

larger or smaller space if desired, and can be used either with or without

prices.

Personally. | think they are the best advertisements yet written to

convince customers that a cash store is the only place to trade.

Write for sample.

Henry Sterling Fisk, Pres.

FISK PUBLISHING COMPANY

Schiller Building
CHICAGO

Will You?

We invite you to examine closely our line of
fall and winter underwear, and you will be con-
vinced that as to quality, price and assortment, our

line is second to none.

Ladies’. Men's. Children's

union and two piece cotton, fleece and wool lined

and all wool.

Now is the time to have your stocks complete.
Get our case lot prices on men's 12. 13 and 14

Ib. fleece.

Paul Steketee & Sons

Wholesale Dry Goods

Grand Rapids, Mich.
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there are untidy displays several weeks
old at least. Inside, the floor is dirty
and the walls and ceiling discolored with
smoke. The goods are mainly on the
shelves. Many pieces of goods show
unmistakable signs of age and soiling.
Disorder reigns from one end of the
store to the other. Everything has a
cluttered appearance. Two or three pairs
of men’s socks sometime were laid in
the ribbon case and have been allowed
to remain there. In one show case a
disreputable looking lot of fancy collars

and neckwear disputes possession with
some ready-to-wear spring millinery that
certainly should have been closed out
early in July. A rather drowsy looking
young man who seems very much in
keeping with the whole establishment
comes slowly forward to see whether
you will have anything. You state your
errand and are gone as soon as possible.
The atmosphere of the place does not
incite you to make further purchases.

Now here is a stock of goods worth
several thousand dollars. It ought to
be making its owner good money, but
it is not. M\hy? Well look about and
see if “Sidetracked twenty-five years
ago” is not written plainly over every-
thing.

Across the street is the other store.
No city shop is smarter, fresher, or
more up to date. The windows are
clean and the tasteful displays are
changed frequently. Neatness and order
are everywhere within. There is no
mixing up of goods—everything is kept
in its place. The goods are fresh and
new and the style of the building and
the arrangement of the stock is modern.
The clerks are alert and courteous and
attentive. It is plain that the man at
the head of this store is a real mer-
chant, fully awake to all his opportuni-
ties and pushing his business with vigor
even though he is located in a town
of only a few hundred inhabitants.

Fabrix.

Doings in the Buckeye State.
Written for the Tradesman.

The Imperial Hoop Co., of Bucyrus,
will open a plant at Delphos for the
manufacture of hoops and hub blocks.

While city officials of Lima were
asleep, the Erie Railroad laid double
tracks there without heeding the
city’s orders to build a viaduct.

Slot machines have been ousted
at Napoleon.

The Ohio Public Service Commis-
sion has issued drastic orders to the
Northern Ohio Traction and Light
Co. and the Tri-State Railway and
Electric Co., requiring improved ser-
vice. Both corporations must spend
large sums of money for new con-
struction and equipment.

This is the week of the home com-
ing and the Henry county fair at
Napoleon and thousands of visitors
are expected.

The Seneca county fair will be on
at Tiffen this week.

Toledo’s new beet sugar factory,
costing $1,000,000, will start opera-
tions about Oct. 1, fed by 8,000 acres
of beets grown on Ohio and Michigan
farms. The plant is operated by the
Toledo Sugar Co. and about 5,000
people will be employed.

Almond Criffen,

MICHIGAN
NEW YORK MARKET.

Special Feature of the Grocery and

Produce Trade.
Special Correspondence.
New' York, Sept. 3—To-day is almost

a complete holiday as all who can get
away have gone and the wheels will
not go around until Tuesday. What
business has been transacted indicates
a fairly steady situation in spot coffee,
and if the reduction which some think
they see has really been made in quo-
tations, it is not to be compared to the
decline of “option” coffee. At the close
Rio No. 7 is Worth, in an invoice way,
14J4c. In store and afloat there are
2,194,293 bags, against 3,347,310 bags
at the same time a year ago. Milds are
moving in a small way. Good Cucuta,
1554c.

There is little activity in teas. Sales
are not remarkably numerous, nor are
the quantities taken large. Buyers or-
der only for immediate requirements
and the best that can be said is that
prices are steady.

Granulated sugar is generally quoted
at 5.10c. While purchases in individual
cases have been of small quantities,
there is a pretty steady stream of or-
ders, and on Tuesday there will prob-
ably be quite an accumulation of orders.

Enquiry for rice has been light and
quotations might, perhaps, be quoted as
a trifle easier, at least in feeling if not
in reality. Prime to choice domestic,
5H@ sy2C.

Spices begin to show more activity
with the advancing season and a satis-
factory demand is reported from grind-
ers. Nothing of interest as to futures.
Quotations remain practically unchanged
through the whole list.

Quite a steady improvement is seen
in the demand for molasses, as cooler
weather sets in, and more particularly
as a short crop seems likely with ad-
vanced rates. Good to prime centrifu-
gal, 36@34c.

Standard threes tomatoes—that are
really “standards”—are not to be
found at less than 80c f. o. b. fac-
tory, and at this quotation a fairly
good business is reported. Jobbers want
the goods at 77Y4c, but offers at this
are turned down. Reports from the
country are to the effect that a pretty
good-sized pack will be put up. Fancy
State corn is worth 83Y4@85c. Business
has been quite active for this article.
Standard, 60@70c f. o. b. factory, spot
or future. Standard peas $1@1.05 f. o.
b. factory. Fancy goods are scarce, but
the lack is made good, so far as quan-
tity is concerned, by standards and sec-
onds.

Butter has advanced y2c. The de-
mand has been active and stocks are
quickly taken care of. The outlook is
for a still further advance. Creamery
specials, 37J4@27/ic; firsts, 36@36Y<c;
process, 24@25c; factory, 22@22yc.

Cheese is steady at 16@16J4c for
whole milk.

Eggs are firm and some little advance
is to be noted, while the same announce-
ment is likely to be made next week.
Best Western white are worth 34@27c.
From this down to 30@31c, with ample
supply at about 33c.

If a man could only live rich he
would have no objection to dying
poor.

TRADESMAN
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For Dealings in

Show Cases and Store Fixtures
Write to
Wilmarth Show Case Co*
Grand Rapids, Mich.

MEET US

AT THE FAIR

We will show you a line that will

“OPEN YOUR EYES”

Brown & Sehler Co.

Sunbeam Goods

Grand Rapids, Mich.

“AMERICAN BEAUTY” Display Case No. 412-one
x \. of more than one hundred models of Show Case,
Shelving and Display Fixtures designed by the Grand
Rapids Show Case Company for displaying all kinds

of goods, and adopted by the most progressive stores of America.

GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan
The Largest Show Case and Store Equipment Plant in the World
Show Rooms and Factories: New York, Grand Rapids, Chicago, Boston, Portland

B Hard Pan”

For Years the Standard
Work Shoe for Men

Year After Year

We have refused to substitute
cheaper materials, and the
multitude of merchants who
handle this line look upon it
as the

Backbone of Their Shoe Department

Fall business has only just started. If your stock is
not well sized up send us your orders NOWso you will have
the shoes when needed. Our salesman will gladly show

you our complete line.

Shall we have him call?

HEROLD-BERTSCH SHOE CO.
Manufacturers “H B Hard Pan” and “Bertsch Shoes

Grand Rapids, Mich.
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Value of Eggs Compared With Other
Food Products.
Practically all food stuffs are now
unusually high in price; especially is
this so with meats. Round steak,
which commonly sells for 12c per
pound, now costs 30c and the com-
mon pork chop sells for 1S@20c,
while rib roasts and sirloin and por-
terhouse steaks cost 20<i20c per

pound.

A study of 376 American dietaries
shows that meats and fish formed
7.8 per cent, by weight of the total
food material; eggs, 21 per cent.:
dairy products, 184 per cent.; and all
animal foods combined formed 85
per cent, of all foods consumed. Thus
over one-third of the food eaten came

from animal sources; the remainder
from the plant kingdom.
Meats furnished nutrients at a

higher cost than that of the same
nutrients when obtained from veget-
ables; but, owing to their pleasing
flavor, meats will probably remain an
important part of the American diet-
ary at least un*il their cost becomes
prohibitive except to the wealthy.
Meats are no more indispensable in
the diet than the coffee.

Eggs can probably be substituted
for meats with less objection on the
part of the consumer than in case
of other foods, such as beans, mac-
aroni, peas, etc. At present market
prices—round steak at 20c and eggs
at 16c—a given sum of money will
buy more food nutrients in the form
of eggs than in round steak.

Eggs do not differ greatly in com-
position from meat. The average
egg, as purchased, consists of about
11 per cent, waste material or shell.
The edible portion consists of about
34 per cent, water, 13 per cent pro-
tein or muscle-building material. 105
per cent, fat, and 1 per cent, mineral
matter.

For comparison, medium fat round
steak, as purchased, consists of about
7 per cent, waste material, bone, fat,
etc. The edible portion consists of
66 per cent water, 20 per cent, pro-
tein, 14 per cent, fat, and 1 per cent,
mineral matter. Round steak conr
tains slightly less refuse and water
than eggs, but rather more protein
and fat. Round steak contains ap-
proximately one-third more food nu-
trients than an equal weight of eggs.

Eggs vary greatly in size and
weight, but the average egg weighs
about two ounces, or eight eggs
weigh a pound.

Twenty cents will buy one pound
of round steak; and, with eggs at 16c,
will buy one and one-fourth dozen,
or fifteen eggs, weighing thirty ounc-
es.
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Since round steak contains about
one-third more food material than
an equal weight of eggs, twenty-four
ounces of eggs, or one dozen, will
correspond in food value with one
pound of round steak. Twenty cents
will purchase one and one-fourth doz-
en eggs, or 30 ounces; hence that sum
will buy one-fourth more food nu-
trients in the form of eggs than in
round steak.

Eggs are more economical than
meat in another way. While a pound
of meat is sufficient for three or
possibly four people for a meal, the
same number of people would not
eat more than eight eggs, possibly
not more than four, costing less
than half what the meat costs. While
the eggs would furnish less food
material, that is no objection, because
it is a well-known fact that the aver-
age person is over-fed rather than
under-fed.

Eggs are very thoroughly digested;
in fast, practically all the nutrients
they contain are utilized by the body.
lhe same thing can be said of meat.

Raw or soft-boiled eggs are more
easily digested than such as are hard-
boiled: but, with a healthy person,
eggs are thoroughly digested, regard-
less of method of cooking.

The substitution of eggs for meat
is an effective way to reduce the cost
of living. Ralph Hoogland.

Timely Warning to Egg Shippers.

New York, Sept. 2—The receivers
of eggs in New York respectfully call
the attention of shippers of eggs to
the position of the Health Depart-
ment of the city of New York in the
matter of consigned eggs, as approv-
ed by the Chief of the Food Depart-
ment.

1. Receivers of eggs cannot con-
sider themselves merely as represent-
atives of the. shippers and not as
being themselves responsible for the
character of the food sold by them,
to be consumed by the people of the
city. The Board of Health holds the
seller responsible for the condition
of the goods sold.

2. The department considers that
when a wholesale receiver finds
among his receipts a consignment of
eggs that is seen to be running large-
ly bad he must eliminate the bad eggs
before the lot is sold into consump-
tive channels.

3. When eggs show any unusual
heavy loss—say 25 or 30 per cent.—
it is the duty of receivers of such
shipments to notify the health depart-
ment of the fact, when an inspector
will be promptly sent to examine
theni(, and. upon ascertaining their
condition, direct the method of their
disposition.
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4. Eggs containing 50 per cent, of

rots and spots are subject to con-
fiscation in their entirety, their sale
being prohibited.

Egg shippers will see the necessity
of watching closely the quality of
their goods, and guarding against the
shipment of any eggs that are liable
to seizure here, or which are so poor
as to compel repacking in the hands
of wholesale receivers.

This notice is issued at the direc-
tion of the executive committee.

New York Mercantile Exchange.

SEEDS
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We want Butter, Eggs,
Veal and Poultry

STROUP & WIERSUM
Successors to F. E. Stroup, Grand Rapids, Mich.

Hart Braao Garea M s

Packed by
W. R. Roach & Co., Hart, Mich.

Michigan People Want Michigan Products

WE CARRY A FULL LINE,
Can fill all orders PROMPTLY
and SATISFACTORILY. n

Grass, Clover, Agricultural and Garden Seeds

BROWN SEED CO., GRAND RAPIDS, MICH.

Mild Cured

Hams and Bacon
100 per cent Pure

All-leaf Lard

If you are not a customer and you
want something that will please your
customers and bring them back again
drop a line to our nearest salesman,

Ludington, Mich., F. L. Bents

Grand Rapids, W. T. Irwin, 538 Sheldon Ave.
Kalamazoo, H. J. Linsner, 9 1 1 N Burdick
Lansing, H. W. Garver, Hotel Wentworth
Adrian, G. W. Robnett, Hotel Maumee
Port Huron, W. C. Rossow, Harrington Hotel
Saginaw, W. C. Moeller, 1309 James Ave.

St. Johns, E. Marx, Steele Hotel

Write to-day

Cudahy Brothers Co.

Cudahy-Milwaukee

D L0
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MAIL ORDER MERCHANTS.

They Prey on the Credulity of the
Credulous.
Written for the Tradesman.

“Get a plenty while you’re getting,” as
old Mrs. Means said in the Hoosier
Schoolmaster of beloved memory. Doubt-
less this was what Farmer Peters had
in mind when he purchased nutmegs
for home consumption.

The wily mail order agent gave him
to understand that nutmegs didn’t grow
on every bush, and that no one could
get too much of a good thing. For a
full half hour the agent in question la-
bored with Dan Holding trying to con-
vince him that it was better to trade
with an outside house, the one he was
representing, and which was selling di-
rect to the farmer at wholesale rates.

Dan asked a lot of questions. He was
of an observing turn of mind and, like
the man from Missouri, had to be shown.
In the course of this “showing” the in-
telligent farmer gave the glib agent a
good many hard nuts to crack. Dan
had been hard up at one time, had in
fact been compelled to ask credit. He
managed to pay his bills, some of them
not always when due, yet the good-
natured dealer carried him along until
an abundant crop brought everything
out right.

“Now would your firm be that accom-
modating with me, Mr. Catching?”
queried Farmer Holding.

“Well—er—no,” stammered the agent;
“but you see, it would have paid you to
borrow the money and buy of us because
of the cheaper rates we give you.”

“l don’t know about that,” chuckled
Dan. “Do you reckon the banker would
have lent me money when my farm
wasn’t half paid for and there was a
sick wife is the house and no great show
for crops? | know he wouldn’t, but my
grocer did. | don’t think you are doing
just right going about the country taking
orders from men who are even now
owing the local dealer—”

“And being robbed by him,” broke in
Catching. “What we are aiming to do
is to make the farmer independent of
the middleman. By purchasing direct
from the wholesaler you get the same
rate that your country dealer does, thus
saving one-quarter the expense. It is
up to you farmers to say how long you
will stand it to pay tribute to the small
town dealers.”

“You think it all right to pay tribute
to the big fellows,” retorted Dan. “You
talk glibly about the middlemen. Who
are they, pray tell me?”

“Why, this four-corners dealer out
here—"

“The one who trusted me until | could
get out of the kinks and get money out
of my crops. Don’t tell me that, Mr.
Catching,” and there was a ring of indig-
nation in the farmer’s voice. “John
Stelling is my neighbor and friend. |
esteem him highly. He is a good citi-
zen, an accommodating dealer, and we
can do business without the aid of you
mail order fellows.”

“And because he is your friend you
let him rob you of half the profits on
your farm products. You are one of
the blind fellows whom it will take time
to enlighten. Now there’s your neigh-
bor, Peters, one of the richest farmers
in this town, he patronizes me, buying
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in large quantities thus saving a lot of
money. Why, do you know, in a money
sense, | consider these middlemen full
as bad as the saloon keeper. You pay
into their coffers good money that
ought to go—~

“To the big fellows in the great cities,
firms like yours for instance.”

“You can have it that way if you like.”

“You are very bitter against the mid-
dleman, Mr. Catching.”

“l am simply stating the truth—he is
a robber under the forms of law.”

“While you are the Good Samaritan,
going about doing good to the sick and
hungry souls on our farms!” smiled
Dan. “Now | am curious to know if
you are a manufacturer?”

“Why, no—"

“You do not manufacture the imple-
ments you sell, nor do you raise the
cane, the beets and the like for the
sugar; you do not even manufacture a
pound of the article. You buy your
teas and coffees from the importer; you
buy from the manufacturer your ging-
hams, prints and pantaloons; even the
nutmegs must pass through several
hands before they reach yours. Now,
Mr. Catching, | am thinking some of
taking your advice and drop the middle-
man altogether, of whom you are one
of the chief.”

“Why—er—do you- mean—"

“l mean that you have been condemn-
ing your own business when you preach
to me that the farmer ought to turn
down the middleman and buy at first
hands. Those first hands are along ways
from yours. The firm you represent is
a middleman on an extended scale. The
beet and cane raiser makes his profit
when he sells to the sugar manufac-
turer; then the sugar refiner makes a
profit in selling to you, while you make
still another profit when selling to me,
the poor down-trodden farmer. On the
whole | think 1 shall advocate cutting
out the middleman, as you suggest, and
go direct to the manufacturer for what
I want. It is the height of inconsist-
ency for this firm of yours to send out
cheap salesmen all over the country, pay-
ing them salaries, which you know
comes finally out of the consumer by
enhancing prices.

“Let us go to the root of the matter,
Mr. Catching, and deal—we farmers, |
mean—directly with the producer, cut-
ting out the wholesaler, who is as much
a middleman as is my friend Stelling
up at the corner store. Let the farmer
look out for himself, absolutely and
selfishly. We want no towns or villages
built up close at hand. What we aim
for is to send everything we produce to
distant markets thus destroying the near-
by villages, making of the country one
wide waste of farms, with no stores,
churches or towns where we can meet
for a sociable time. What will become
of the lesser chap who is in debt, who
cannot raise the cash to send to Chicago
or New York | do not know, neither do
| care, so long as | and my immediate
relatives are in the ascendant—"

Dan paused as Mr. Catching rose to
go. “I think you are next thing to an
anarchist,” he growled. “I like to talk
to sensible men—”

“Like Farmer Peters, eh?” chuckled
the farmer, “who buys ten pounds of
nutmegs so as to get a plenty when he
has the chance. You knew when you
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sold him that lot that it was enough to
last an ordinary family for three gen-
erations. He afterwards found that my
friend Stelling sells them for 6 cents a
pound less than you charged him. |
want to tell you—"

But Mr. Catching, with his mail order
book under his arm, fled to his carriage
and drove furiously from the vicinity.

Old Timer.

The man who is trying to get rich
without hard work is sure to find he
has chosen the hardest route of all.

Many a man is able to lead the sim-
ple life because his wife takes in board-
ers.
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Unusual Experiences of Shoemen—
Bud Wailliams’ Story.
Wrritten for the Tradesman.

Chapter IX.

“Speaking about conspicuous shoes,”
began Mr. Williams, “d’you remember
how conspicuous tans used to be about
fourteen or fifteen years ago? In those
days it took a pretty game man to wear
a pair of tans. Though we all realized
that tans were bound to come in course
of time, there were seasons when it
looked as if it would take them a long
time to arrive.

“Conventional folk were inclined to
fight shy of tans; and as for middle
aged or elderly men—well it was hard-
ly worth your while asking if theyd
like to look at tans: they were disposed
to let them severely alone. Tans were
worn chiefly by the younger set. | re-
call a very conservative old man who
used to contend that anybody who wore
a pair of tans was sure to go to the
Devil.

“And yet at a time when tans were
under the ban, | remember selling a
pair of them to an elderly gentleman—
and a minister of the gospel at that—
under very peculiar circumstances.

"l was the manager of an exclusive
little shop in Bellville, catering to me-
dium and better grade trade, and our
location was good. \\'e were located
next door to Crocket & Stoke’s, cor-
ner 4th and Wallace Place, the premier
clothing establishment of the ,”ity.
Crocket & Stoke carried a swell line
of ready-to-wear clothes for men and
boys and one of the finest lines of
haberdashery in that whole section of
the country. Fortunately for us, they
had no shoe department. Being next
door to them, we were (in effect)
their shoe department.

“This little incident happened one
Sunday morning. | used to go down
to the store nearly every Sunday morn-
ing about ten o’clock ¢ a little before
just to look over the papers, write a
few letters, or maybe an ad or two.
Of course the blinds were down, and
unless it was just to accommodate a
friend. 1 never sold a pair of shoes.
It was just a little whim of mine—
always to spend an hour or two in the
store on Sunday: and. as | say. usually
in the forenoon. 1 suppose my system
demanded that | come in and inhale
about so much aroma of leather, other-
wise my food wouldn’t digest properly.

“Shortly after ten that morning the
’phone rang; and, answering the ’phone,
I was told that it was Dr. Blackburn
talking (Dr. Blackburn was the pas-
tor of one of the principal churches of
the city), and he wanted to know if |
would be so kind as to sell a friend of
his a pair of shoes. The Doctor ex-
plained that the circumstances were a
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little out of the ordinary; that he would
explain when they came in; that it
would be a great accommodation, etc.

“‘Sure,” | replied, ‘bring in your
friend and I’ll let him have a pair of
shoes as a favor.” You see | knew the
Doctor fairly well—as a matter of fact
he had been a customer of mine for a
couple of years.

“Presently the front door opened,
and the Doctor and his friend stepped
in. | shall never forget the appearance
of that old gentleman who came in my
shop to buy a pair of shoes on Sunday.
He was a man of sixty-five; a little
less than medium height, and stockily
built.  His hair was white—white as
snow. He wore closely cropped whisk-
ers and mustache. His eyes were blue
—profound and yet possessing a most
ingratiating twinkle. It was evident
the old gentleman had an abounding
sense of humor. In the store he acted
not unlike a small boy who has been
caught with his hand in the jar and the
jam on his chin.

“But the most conspicuous thing
about the old gentleman was his fore-
head. He had. | think, the most per-
fect head | ever saw on a human be-
ing—large, full, and splendid; and that
great dome of a forehead—my! but he
must have been a brainy man. | after-
wards learned that he was a professor
in a large theological seminary, and a
man of rare scholarship. He certainly-
looked like a prince.

“*Young man,” he said with a smile,
‘this is a case of an ox in the ditch;
or otherwise put, of a preacher in the
baptistry. | don’t ordinarily desecrate
the Sabbath, but to-day I’ve got to have
a pair of shoes.” And he shoved out
a foot encased in one of Doctor
Blackburn’s house slippers.

“‘I am going to preach for Doctor
Blackburn this morning at eleven
o’clock. It is a custom of mine always
to visit the auditorium in which | am
to speak, and get my voice limbered
up. | like to adjust my voice to the
room so that | can speak with perfect
ease to myself, and at the same time
make my voice distinctly audible in
every part of the auditorium.

“This morning, not being familiar
with Dr. Blackburn’s church, | umvit-
tingly stepped back into the bapistry
(which isn’t properly safeguarded, as |
have since informed the doctor), and
got myself very wet. Fortunately or
unfortunately, the baptistry was filled
with water. If it had been empty I
might have broken my neck, but |
wouldn’t have gotten wet. As it hap-
pened, | got drenched to the skin, but
my neck is intact. Messrs. Crocket
and Stoke have kindly fitted me out,
thus far; now | want you to complete
the outfit with a pair of shoes-’
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“‘Certainly, Doctor,” | said, Til be
glad to.” And | asked the old gentle-
man to be seated.

“He wanted a plain shoe with a wide
toe—something in a soft leather, built
on a straight last. In other words a
regular old man’s shoe; and yet a good
shoe. The price was immaterial to
him. But the size ran high—and | had
my misgivings. When | came to look
for his size |1 saw | couldn’t fit him:
that is | couldn’t fit him in anything in
that style of a shoe in dark leather.
But | could fit him in a pair of tans. So
| produced them.

“When | brought out the tans Dr.
Ti ckburn looked astonished, and start-
ed to protest. But the old gentleman
said: ‘Now, Doctor, will you kindly
1 'p quiet? I'm buying these shoes.’

(d he tried them on.

“Young man,” he said, ‘I never had

more comfortable pair of shoes on
nv feet in my life. It is evident these

'oes were built for my feet. If you
:an’t fit me in conventional black, there’s
tithing in the code to prevent nty
>earing this tan colored leather. Peo-

e seem to be just a little prejudiced

;ainst tan shoes. But in my humble

dgment this prejudice is ill founded.

>me day nearly everybody—old and
>>ung—will be wearing tan shoes. 1'm
i ling to help start the fad. Please put
on the other shoe, and kindly wrap up
le Doctor’s slippers.”

“So the old gentleman walked out a

ither conspicuous figure, on our street,
le was dressed in a new double breast-
id frock coat, wore a top hat and a
air of bright tan shoes that simply
cried aloud for attention. And | think

The Hoosier School
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the old man was rather tickled with
the idea of dealing conventionality a
solar plexus blow.

“He was a grand old man. Though
he never said a word about getting hurt
by that fall until the morning service
was over, he was suffering agonies all
the time. The tendons of his leg were
so badly wrenched that he was laid up
for weeks afterwards. When he did
get about, he walked on crutches. But
he filled his appointment at Dr. Black-
burn’s church; and spoke, I am told, for
an hour. When the services were over
they had to take him around to Dr.
Blackburn’s home in a carriage. He
was a game old man.”

Bud’s story of the sale of a pair of
tan shoes under unusual circumstances
brought up the subject of tans, which
is always an interesting one to a bunch
of shoemen. Williams, Courtland and
Collins were of the opinion that 1912
is going to be a strong year for tans;
but Macfarland seemed to be not quite
so sanguine as the rest. All, however,
were agreeed that tan leather is ad-
mirably suited for fall and winter wear
as well as summer wear.

And then, as the hour was growing
late and as Archibald Courtland was
beginning to manifest signs of drowsi-
ness, it was agreed that the company
would hear one more story from Tony
Collins, the traveling salesman, and
then break up for the night.

But before Collins began his story it
was agreed that the men would meet in
the Flanders Den at no far distant date
and rehearse other unusual experiences
that had befallen them as shoemen.

Charles L. Garrison.
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White Shoes for Women’s and Chil-
dren’s wear.
Wrritten for the Tradesman.
White shoes have gone big
summer.

this

Away back last winter and early in
the spring a whole lot of us were per-
suaded in our own, minds that this
would be a white season; but frankly,
some of us will have to admit that
white shoes have sold more extensive-
ly this summer than we had dared ex-
pect.

Doubting Thomases throughout the
country who couldn’t see the white
goods proposition now wish they had.

Only the other day the Secretary of a
certain men's organization in a south-
ern city came puffing up to the mana-
ger of a big shoe store carrying cxten
sive lines of shoes for men’s, women’s
and children’s wear and said:

“Say have you got a hundred pair
of white canvas shoes that you can
sell our association? We are going
to have a parade next Tuesday;
and—"

“Sorry!” replied the dealer, “but
we haven'’t thtee dozen white canvas
shoes in the house.”

“Can you get ’em for us?” enquired
the Secretary.

“In four days!” exclaimed the deal-
er. "It’s impossible!”

“We’ll pay you two dollars a pair
for them,” continued the Secretary.

“You’d have to pay me more than
that,” retorted the dealer, “even if |
had time to order them — which |
haven't. No, sir;” he concluded;
“you’ve got at this thing too late.
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White shoes are mighty scarce and
awfully hard to get.”

And when you look about you on
the street and notice the women and
children that are wearing white shoes

you don't wonder that the dealer
hasnt many on hand.
They have gone big— far bigger

than the most sanguine of us had
hoped for.

And they look nice too—especially
on the women and children.

White dress goods of every Kkind
is extensively worn this summer; and
of course the toilette ensemble is never
quite complete unless the shoes and
stockings match the dress. There-
fore the call for white shoes both in
canvas, buck and ntibuck, for women.

And as for children—well, there’s
nothing more appropriate for chil-
dren's summer wear than white shoes.

Some way it just seems to suit them.

And it certainly does tickle the little
girl's heart to don a fresh pair of
white stockings and a pair of neatly
whitened shoes.

In many localities white shoes will
be worn right up to the frost. It will
take November rain and slush to
make the women and children turn
from white footwear to something a
bit more substantial.

Women’s and Children’s Shoes

Made by Tappan, of Coldwater, Michigan, are ace high
as regards true fitting features, shapeliness of lasts and
stylishness of design. We center our entire effort toward
making high class McKay sewed shoes that stand out
conspicuously as every day sellers in the best boot shops

of the country.

Shoe

For girls and young women is a specialty which has attained great favor

from the retail shoe merchant.

We make them in heavy Dongola, Gun

Metal Calf and Mule Skin, and we sell them at prices that give the re-
tailer a wide margin of profit.

TAPPAN SHOE MFG. CO. =

Coldwater, Mich.
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What Shall She do With Her Money?
Wrritten for the TrsdJsman.

| wish that the editor of some wom-
an’s magazine would start a depart-
ment of finance, giving articles writ-
ten by expert authority showing wom-
en how to invest and take care of
money.

There would be only one trouble
about having such a department—the
old difficulty cited by Josiah Allen
when Samantha declared her inten-
tion of writing a book *“\\ ho are
you going- to get to read your book
when you get it written;?" Would
women be interested in studying
about stocks and bonds and mort-
gages and real estate holdings, or
would they turn to the cooking re-
cipes, the beauty hints, and the fash-
ion pages in preference? Probably
much would depend on the way the
subject was presented.

Any article that tells women how
they may earn even a little pin money
is read eagerly. Yet for many it is
far more essential to know how to
invest judiciously.

We so often sec cases like this’
A women marries young, without
having had any experience in pro-

perty matters. During her husband’s
lifetime he looks after all the financial
affairs. She does not take to that
kind of thing naturally, and it seems
easiest and pleasantest to leave all
those matters to him. Suddenly In-
dies and his life insurance and per-
haps other money and property pass
into her hands. She simply doesn t
know what to do with it

A little money goes to the head
fearfully with some women. Mrs.
Albert was a young widow left with
only a thousand dollars insurance.
Never before having had more than
a very modest allowance at her dis-
posal, that thousand dollars looked tc
her like a vast sum that she really
never could reach the end of. She
bought a pony and a smart little cart
and spent most of her time for two
or three- months driving about the
city in w'hich she lived.

She indulged in some expensive-
gowns, gave presents to her friends,
and made a trip to a summer resort
where she stopped at a fashionable
hotel. Just six months after she re-
ceived her draft from the company
in which her husband had been in-
sured. she got notice from her bank
that her account was overdrawn. Her
fortune, as.it seemed to her, was en-
tirely dissipated—used up in frivol-
ities.  She had nothing of any con-
sequence to show for the money
which should have been kept as a
fund to draw upon in sickness or
misfortune.
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Not all women who let go of their
money foolishly are extravagant. Per-
haps a greater number are victimized.
Alluring mining stock propositions
and other risky schemes of various
kinds absorb the funds of credulous
feminine investors.

Do try to use a little sense and not
be taken in by unscrupulous promot-
ers. Here is where the need comes
in of education in financial matters,
a need which might be met by the
suggested department of finance in
the women’s magazines. So long as
they don’t have that, women will do
well to read whatever they find in
reliable publications and written by
good authority that treats of invest-
ments and securities.

The bright women who takes even
a little time to post herself on such
matters learns the difference between
investments that are regarded as safe
and conservative, and those which are
hazardous. She learns that no man
of sound financial judgment invests
his money without careful investiga-
tion of what it is going into. She
learns something of the nature of the
different kinds of stocks, bonds, mort-
gages, etc., of the income which they
yield and the security which they
furnish. She learns that bonds and
first mortgages are regarded as safer
than stocks, the latter being in the
nature of things more speculative. Of
course in specific instances there are
some stocks which prove very good
and some bonds that are worthless,
but generally speaking the rule holds
true. She learns the fundamental
principle that you can’t expect per-
fect safety and a very high rate of
income. They don’t go together. Be-
ware of anything that promises 10 to
15 per cent.

Reading along these lines will give
you a general insight and render you
more capable of acting intelligently
upon advice. For in making an in-
vestment you will generally find it
best to get the judgment of some oth-
er person besides yourself. Go to
some man of well known integrity,
who has had experience in financial
affairs. 1 can not make too emphatic
the vital importance of selecting only
reliable advisers. And do not be in-
duced by the specious reasoning ot
any smooth-tongued promoter, or by
the (advocacy of some honest nut
over-enthusiastic adherent of some
very promosing project, to make an
investment about which you would
feel reluctant to consult any level-
headed financier whom you know.

You often hear the expression, us-
ually uttered in a complaining tone
of voice—“Every one is ready to take
advantage of a woman who is left
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alone.” | think this is not true as
regards reliable peoplel The un-
scrupulous are of course ready to
victimize any one, man or woman,
who allows them the opportunity.

In making investments, do not be
negligent in regard to important de-
tails. Suppose you are loaning money
and taking a mortgage on a house
and lot. Have the title to the pro-
perty looked into by some person
competent to pass on it. As the
building forms a great part of the
security, it should be insured and the
insurance made over to you. Have
all legal papers recorded as soon as
made.

By the way, don’t make too many
loans to friends who get into a tight
pinch and come to you for money.
Quite likely you can not afford to
make an outright gift to your friend
of five hundred dollars. Then do not
loan him or her that amount on in-
sufficient security or under circum-
stances that would make it difficult or
impossible to require payment when
it becomes due.

This brings up the whole subjecl of
letting your relatives have posses-
sion of your money. Have you ever
noticed in the lists of creditors of
bankrupts, how often you find some
woman’s name followed by a con-
derable amount of indebtedness? A

mother, sister, aunt, or mother-in-
law has furnished money for the ill-
starred mercantile venture. Poor
ladies!

How many women there are whose
little all has been handed over to give
son or son-in-law or brother a start.
Very often it is not convenient to re-
pay, and she who has been the lender
and benefactor regrets that she was
so weak and indulgent and wishes
vainly that she had her money back.
Generally speaking it is a safe rule
and one which in the long run makes
for happiness and good feeling in
family relations for a woman to keep
what she has, or at least so much of
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it as will provide her abundant sup-
port, in her own hands.

In getting advice regarding an in-
vestment, do not go to a relative un-
less he is the type of man whom you
would go to if there were no ties’ of
blood. The kindest son or brother or
son-in-law in the world may be a very
poor financier. Do not make such
an one your counsellor.

It should be comparatively easy for
a widow or a single woman to retain
the management of her own affairs.
It is often best for the married wo-
man who has property of her own
to keep the reins of control herself,
rather than give them into the hands
of her husband. This may seem a
hard saying, and it is only justice to
add that some ‘husbands are very
capable in handling the money inter-
ests of their wives and scrupulously
honest and conscientious as well. But
not all men have the financial instinct,
and when the venture the husband
had so much faith in does not turn
out as he thought it would, when the
city lots that he was sure would ad-
vance in value take a slump instead,
when there are losses and failures
and dissappointments—then a wife is
apt to be only human and to think
and say how much better it might
have been had she used her own
judgment instead of following his
leadings. So the husband who is far-
sighted and self-respecting will really
prefer that whatever property or
money belongs to his wife she shall
keep in her own name and under her
own control. Quillo.

Judging the Future by the Past.

Conneat Lake, Penn., Aug. 26—Three
decades is a long time for a periodical
to continue under a single management.
How many of the great magazines can
boast of such a record! Very few.
The names which were standard in
journalism only ten years ago have
many of them gone down and new ones
taken their places. The person who
makes it a point to keep up with the
periodical literature finds his list re-
quiring constant revision. And there
are always unexpected disappearances
among the class which we are sad to
dispense with.

Evidently the publishing plant is not
always the one that grows the dollars.
And that the Tradesman has been suc-
cessful both financially and from the
highest moral point is certainly cause
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for gratulation. It has proved that a
trade paper rnay be practical, interesting,
elevating. Shop talk is not necessarily
dull talk; and its columns are proof that
the lapse of time brings to it the same
results as to the poet, Holmes, who to
the very last reckoned his number of
years young.

The retrospect of the Tradesman brings
with it many interesting thoughts regard-
ing progress in the merchantile world.
The bulk of the goods which are now
your best sellers were practically un-
known thirty years ago. Cheap and rapid
transportation has given to the smallest
town the stock once confined to the

large cities. Methods have changed.
The village loafer has almost disap-
peared, and the proprietor who once

found time to exchange political views
with him is now too much rushed dur-
ing business hours.  Advertising has
advanced from an uncertainty to a nec-

essity. Better methods of service ob-
tain. Better and cheaper goods are the
rule. There is more professional knowl-
edge and enthusiasm. Pure barter has
been transformed into the higher
thought in commercial transactions.
The plane of life has been elevated
through ethical principles applied to
trade. In all of this the Tradesman has

taken an active part. How much it has
accomplished for good, no one can affirm.
How wide its future scope will be can
best be estimated by its past!

A Reader.

Pays to be Truthful in Everything.

Evansville, Ind., Aug. 27—The article
entitled “It Pays to Tell the Truth About
Shoes” and which was published in the
August 21 issue of the Tradesman is
a very fine article.

It does’nt only pay to tell the truth
concerning shoes (which this article ex-
plains also) but it does pay to be truth-
ful concerning everything.

We all fully understand that before
we can think or tell any thing that we
are moved by the power of thought—
mental force. If we realize this, we
ought to know that truthful thoughts
are the only medium by which correct
results can be obtained. If this is true,
which we all know it is, why do we lie
to beat the band about things which we
know will injure others?

If these things are real plain to us,
why don’t we try to know that they are
plain to others? If we know we are
telling a lot of lies in order to make
more profits or in order to gain more
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power, is it not true that some one
knows it? Do we catch other people’s
thoughts? If we know we can see

through other people’s schemes, why
do we try to fool ourselves by thinking
that others can not see through ours?

When the retailers learn that other
people can read between the lines as well
as we can, all of us will stop lying in our
advertising as well as over the counters.

We ought to know if we teach our
clerks to lie to our trade, that we are
teaching them to lie to us. If we have
taught our clerks to lie to our trade
(who give us all we have) we ought
not to kick if the clerks take a little
of it away from us.

Remember, if you think the trade can’t
catch on to our low-down dirty-tricks,
that the clerks can. And if we ask the
clerks to pull off these shameful things,
we ought not to kick if they run off
with the whole store.

There are thousands of very good
reasons why we should tell the truth.
There is no use running off and crying
because things are not running- nice
and smooth if we know we have been
pulling off first one trick and than an-
other.

If we can’t trust ourselves, there’s no
use in trusting anyone else, but on the
other hand, if we are truthful and trust-
worthy ourselves, we can trust our em-
ployes. There is not much danger of
our clerks doing a lot of things that
are not right, if we prove to them that
we are on the square.

Of course it is a hard matter to make
angels out of devils, but there is no
need for us to continue to create devils
when we can as well create honest
thoughts.

We can create business-righteousness
as well as civic-righteousness or any
other kind of righteousness.

Edward Miller, Jr.

Not Quite up to Requirements.
A Kansas farmer, a Dane, applied
for naturalization papers. The judge

asked him: “Are you satisfied with
the general conditions of the coun-
try?”

“Yas,” drawled the Dane.

“Does the government suit you?”
queried the judge.

“Yas, yas, only | would like to see
more rain,” replied the farmer.

Some women marry for love, some
for money and some just because.
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Buy a Seller
Win a Buyer
Sell a Winner

Grand Rapids
Broom Co.

Manufacturers of the following
standard brands:

Puritan
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Wittier Special
These are the leaders in brooms
Sold by your jobber

If your jobber does not handle our
line write us

Just as Sure as the Sun
Rises
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This is the reason why this
brand of flour wins success for
every dealer who recommends
it.

Not only can you hold the old
customers in line, but you can
add new trade with Crescent
Flour as the opening wedge.

The quality is splendid, it is
always uniform, and each pur-
chaser is protected by that iron
clad guarantee of absolute satis-
faction.

Make Crescent Flour one of
your trade puliers—recommend
it to your discriminating cus-
tomers.

Do You Want to Sell the Best Spring Wheat Flour Made ?
Then Handle

CERESOTA

The price this year will be on a par with Winter Wheat Flour

JUDSON GROCER

WHOLESALE DISTRIBUTORS
GRAND RAPIDS, MICHIGAN
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THE MICHIGAN APPLE.

The Sure Way to a Profitable
Market.
Wrritten for the Tradesman.
Second Paper.

Ninety millions of people, over half
of them living in cities and large towns,
have vastly different tastes, habits and
methods of life than sixty millions, two
thirds of whom lived in the country.

Twenty years ago oatmeal, salt,
prunes, raisins,—almost every edible
commodity—were sold in bulk, out of
box or barrel. To-day they are bought
by the package.

Then families were large, the house-
wife did the marketing in person and
carried her purchases home herself.
She bought not for the day, but suffi-

cient for a week or a month. She laid
in potatoes enough for a winter’s
supply. She bought her apples by the

barrel. She dickered with the farmer,
the market man or the farmer peddler
herself.

To-day the typical housewife lives in
a city apartment. She orders by tele-
phone. enough for the day. Her apart-
ment has no storage room, no room for
potatoes or fruit in quantity. She de-
pends upon the market man or the
grocer to carry her stock for her—she
is a small quantity buyer because she
has to be. and because it has become
easiest for her.

Her oatmeal or cereal flakes she or-
ders by telephone, naming her choice
by its brand. The same is true of her
purchases of starch, flour, sugar, salt,
raisins, canned goods, even her lemons
and oranges and grape fruit. Her tastes
are formed for her, by the shrewd man-
ufacturers of these edibles, who do not
wait for a reputation to grow but launch
it ready made after they have assured
themselves that their goods warrant it.

The American housekeeper is the real
market for any thing made or grown
to be eaten. If she can be induced to
believe in any article to the point of
calling for it by name, and if, after that
made reputation has induced her pur-
chase, it proves to be as good as she
has been led to believe it is, her trade
on that article is assured.

If the American housewife can be
once convinced of the flavor, the quali-
ty. the color and desirability of the
Michigan apple, if she can get that ap-
ple in a package that her family will
use up without its spoiling in an apart-
ment devoid of storage facilities or cel-
lar, if she can be sure of getting that
apple when she calls for it no power
on earth can keep the Michigan apple
out of the most profitable market on
earth.

You cannot buy a “Michigan” apple
on the market to-day in any big center
in the United States. Michigan apples
are sold under other names, as “Ozark”
“New York” “Manitou” etc., because
there is more profit in it. To-day our
apples are building reputation for oth-
ers. Where will our apple growers be
when production has reached the satur-
ation point of the market?

Our way is plain and easy.

Let us analyze our task first.

We must have an apple pack that can
be trusted. To-day our pack is slip-
shod and careless. It has been in the
past—we are to blame ourselves that
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by changing the Michigan labels on our
barrels the man who sells our fruit gets
fifty cents a barrel more, and that on
an honest pack.

That honest pack we can get when
we inaugurate an inspection system,
operated by a neutral organization, that
will do just as we have learned to do
in the past with our lumber. Michigan
lumber goes all over the world, the
grade good as gold, the measure un-
questioned, because just such an in-
spection has been made.

Growers will welcome such a meas-
ure. There is to-day in Michigan no
standard of grade of any kind. One
man’s “Fancy” may be another’s “Se-
lect.” So far as grades are concerned
we are in chaos. The measure now be-
fore Congress defines grades and pack-
ages. We have only to see that a prop-
er body, with a suitable corps of trained
inspectors teaches our growers what
these grades are, and sees that the
grades are packed.

With a standard pack, passed upon
by responsible inspectors, we have next
to mark that pack in a way that the
buyer can recognize it. In other words,
whatever organization inspects and O.
K’s the pack and the fruit, should pro-
vide a suitable label to indentify it
The license to use that label should go
only with the inspection fee.

That label should serve as an iden-
tification mark to the consumer. The
American housewife, who orders by
telephone and demands by name should
have some means of calling for Michi-
gan apples of a known grade, and of
knowing that she gets them.

Remember we are already in compe-
tition with all the West, the East and
even the South and the Southwest. Our
grades by national law will be the same
as theirs. Tt is not enough that the
buyer should call for grade “A” or “B”
she must learn to call for our particular
pack of those grades, and know why
she does it.

That means that we must build up
in the buyer’s mind the fact that she is
getting apples of better flavor, apples
that taste better, are healthier, carry
more of the fruit elements that make
apples the most healthful fruit in the
world.  We must make her feel that
her family cannot eat too much of this
fruit, that it is best for them in every
way that Michigan apples be on her
table in some form every day.

We must make it easy for her to
buy these apples by providing a pack-
age that she can use economically. The
barrel pack is obsolete in this respect.
It has been the apple package in the
east for three hundred years, but in
but little more than a decade the keen
business men of the west have proved
that the bushel box (approximately) is
a package that is far better adapted to
modern city life.

The city dweller is our market. The
country woman will always be able to
buy a local product, and will do it to
save money. We cannot compete with
local apples in country towns.

The Westerner has proved his pack-
age by getting two or three times as
much for his apples thus packed than
any barrel pack, in ordinary market
run. Logic that any one familiar with
modern conditions can apply proves
him right, say nothing of his success.
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We are getting down now to the hard
pan that many a manufacture has
struck before he began to make a per-
manent and profitable market for his
goods.

We have standardized our goods.
The buyer knows just what she gets in
each package. We have made the pack-
age meet the actual conditions of the
buyer’s circumstances, we have made
it easy and convenient to buy.

We must then get the reputation for
our pack in markets that will absorb
all, and more, than we produce. And
that we can cheapest and best and
quickest accomplish in just the same
way that a reputation and demand are
secured for soap or cereals or salt—
by honest, constructive advertising in
the papers that our buyers read.

People to-day are looking more and
more to the advertising pages of the
periodicals they read for guidance in
their purchases. The tailors no longer
make the styles, it is the clothing ad-
vertisements. The grocer no longer
shapes the purchasing of coffee or salt
or flour. It is the manufacturer who
tells of his wares to the greatest num-
ber of his real customers—the people
who buy his goods to eat, not to sell
again.

People can be made to want to eat
Michigan apples to the exclusion of
other apples in just the same way. And
we cannot wait to build reputation in
any other way. An enormous increase
of production is at our very doors. We
cannot do as the iron master does—
store our output for two or three years,
and in the meantime cut down our pro-
duction. Our orchards are going to
keep right on bearing whether our mar-
kets want the goods or not.

We must make the markets—the de-
mand—that will always want more than
we can supply. And we must start
now. C. P. Buck.

Hens Do Not Lay Rotten Eggs.

Shoals, Ind., Sept. 2—At least two-
thirds of the poultry raisers and pro-
ducers of eggs are using every effort
to put their eggs on the market fresh,
while the other third, or quite a few,
are careless with their eggs and take
to the stores and packers stale, rotten
and some fresh, all mixed together.
This is a hardship on the people who
take care and sell nothing but fresh
eggs. Every bad or stale egg reduces
the value of the total shipment, con-
sequently these people with best eggs
bear the loss of the careless.

If all will take care of their eggs
and bring to the market nothing but
strictly fresh eggs prices will be still
higher, and this year they are 4@6c
per uozen higher for June and July
than they were in June and July,
1911, so the pure food law has been
doing good. The law is very strict
about the sale or offering for sale
of stale or rotten eggs, and anyone
is running a dangerous risk in hav-
ing any bad eggs in the lots.

Those who can’t bring to market
good, fresh eggs should not bring
any at all and get out of the busi-
ness, so the people with good eggs
will get what they are worth.

This is plain talk but honest and
just and published in the kindly
spirit it is meant. We are sure it
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will not offend any of the two-thirds.
The people who do take care of their
eggs and only bring good eggs to
market are not afraid to have their
eggs tested, but, on the other hand,
they will approve of the pure food
law and assist every merchant and
packer of eggs by bringing nothing
but strictly fresh eggs to the "market.

Competition keeps every dealer
straining every nerve paying high
prices for fresh eggs. Quality helps
to advance the price. Good eggs
keep people eating them. Bad eggs
stop people from buying them and
reduce prices. Nobody wants a bad

egg.

Mr. Farmer, are we right? You
that think so be a booster, help by
your talk. Millions of people are
wanting good, fresh eggs; nobody
wanting poor eggs. Gather eggs
once or twice a ekiy, keep in cool,

dry place and take to market often,
not later than once each week, the
oftener the better. T. V. Allbright.

Regulation of the Sale of Eggs.

The business of selling eggs in the
shell and when canned, frozen or
dried is one which of late years has
required increasing supervision on
the part' of the public authorities.
Eggs in a certain state of dis-
composition, while unlit for food, still
have a certain value for manufactur-
ing purposes particularly in connec-
tion with the tanning of leather.
There are many gradations between
the perfectly fresh egg and that which
is no longer tit for human food. In
connection with the several processes
of "breaking out” eggs to be sold in
liquid or dried form there is oppor-
tunity for the use by unscrupulous
dealers of eggs which cannot be sold
in the shell for human consumption.
On May 18, 1910, the Board of Health
adopted a new section of the Sanitary

Code (Section 48a,) providing that
no person shall break out eggs for
sale or to be canned, frozen, dried

or used in any* other manner and that
no eggs broken from the shell shall
be sold in the city of New York with-
out permit from the Board of Health,
and subject to the conditions of said
permit and to the rules and regula-
tions adopted by the Board. A furth-
er section provided that no person
shall receive, keep or sell for food or
to be used in food any canned, frozen
or dried eggs which are adulterated
or to which has been added any pois-
onous ingredient or any antiseptic or
foreign substance not evident and not
known to the purchaser or which shall
contain filthy, decomposed or putrid

animal matter. A third section for-
bade the sale of eggs known as
“spots” except in cases which are

plainly and indelibly labeled at both
ends with the printed words "spot
eggs,” the lettering to be done in a
prescribed manner.

N. Y. Health Bulletin.

Times change and the customer does
not come after the goods as he once
did. He expects you to come after him,
and you will have to go to it

Lots of people think more of their
heirlooms than they do of their ances-
tors.
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Lily White, “the flour the best cooks use,” has enough of the gluten
or strength element to make LIGHT bread and biscuits, but not enough to
make them tough.

Gluten makes bread and pastry elastic—rubbery—tough.

Some flours have too much of it for domestic use. We select and com-
bine wheat carefully to get the PROPER amount of gluten, starch and pro-
tein for HEALTH and FLAVOR.

“The Flour the Best Cooks Use”
Is made for DOMESTIC use ONLY. For home cooks—not public bakers. It
better for the housewife to buy because it is made especially and solely
for her needs and she can make EVERYTHING out of it.
[ The Great Lakes have helped to make Michigan wheat famous for its
FLAVOR. You get it in Lily White. Note it carefully.

Always packed in neat, SEWED, sanitary sacks with our name and
guarantee on each.

Like all other good things there are imitations, but we think you
will like the genuine best.

Valley City Milling Co.
0 Grand Rapids, Mich.

This is a reproduction of one of the advertisements appearing in the daily papers, all of which help the retailer to sell Lily White Flour.
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Mlchlgan Knl hts of the Grip

President—C aswell, Detroit.

Secretary—Wm JA Devereaux Port

uron.

Treasurer—John Hoffman, Kalamazoo.

Directors'—F. Daly Jackson; C. H.

Phillips, Lapeer . Hurd, Davison;

H. P. Goppelt, Saglnaw J. Q. Adams,

Battle Creek; John D. Martin, Grand

Rapids.

Grand Council of Michigan, C. T.
Adams Bat-

Grand Counselor—John
tle Creek.

Grand Junior Counselor—E. A. Welch,
Kalamazoo

Grand Past Counselor—Geo. B. Craw,
Petoskey.
rand Secrelary —Fred C. Richter,

G
"Traverse City.

tG_tran Treasurer—Joe C. Wittliff, De-
roit.

Grand Conductor—M. S. B-own, Sagi-
aw.

Grand Page-—W. S. Lawton, Grand
Rapids. ] .

Grand Sentinel—F. J. Moutler, Detroit.
Grand Chaplain—C. R. Dye, Battle
Creek.

Grand Executive Commlttee—John D.
Martin, Grand Rapids; Anlgus Mc

Eachron, Detroit; James Burtless
Marquette J. C. Saunders, Lansing.

Wise as Serpents and Harmless as
Doves.

Apparently it is the easiest thing in
the world to please the traveling man
with any kind of gossip, but—m The
one who can spring something new on
a commercial traveler is little short of
a genius. These disciples of Mercury
go everywhere, and know everything.
Besides the regular- channels of obtain-
ing the “latest” these nomads possess
a perfect grapevine system, ramifying
the face of the globe and leaving Mar-
coni in the dim distance. In fact it
has been suspected that these wanderers
are in possession of the secrets of oc-
cultism and certainly the C. T. is a Bri-
tannica on foot.

More tlvn all, where he may be want-
ing in information his training has been
such that he can instantly supply the
deficiency, and the man does not live
who can detect the counterfeit. The
current happenings of the day are in
his possession ere the sun sinks behind
the western plains. Talk to him of
commerce — his line—and he at once
shows you that he knew more of the
subject before you were born than you
ever will know. Go into politics and
note the smile playing on his lips as he
modestly proceeds to instruct you in
the a b c¢’s of the profession. Perhaps
you may imagine that his busy existence
shuts him off from the social side of
life and you talk “society.” Alas for
your ignorance; that “drummer” is at
home with kings and princes; he can
entertain the President with the same
ease as if chatting with the “yallow rose
of Texas.” The court of St. James and
the “cabin in the lane” are all the same
to this trained diplomat.

But of all things, mind how you tackle
this commercial evangelist on the sub-
ject of religion, for here is his trump
card. All of the denominations and
sects are as familiar to him as the sam-
ples in his case. Give him but a half
a chance and he will in a twinkling take
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you over the Garden of Eden, cross the
Red Sea, scale Mount Ararat and drop
you with a case of nervous prostration
in the pool of Siloam.

The popular way of trying to enter-
tain the man with the grip is in the ef-
fort to be funny. This is worse than
folly. Of all things avoid wit in the
presence of the traveler. Every joke
that has been told since Adam tried to
work that guy on Eve about the for-
bidden fruit is right on the end of his
tongue. The characteristic equipoise of
the traveling salesman is seldom dis-
turbed, but that which will come nearest
to it is the fellow who is trying to act
other than his true self. This sham
is as obvious as the sunlight and as
sickening as a dose of ipecac.

The chief topic of conversation among
mankind is trouble—either that which
has occurred, is now being enacted or
is likely to come to pass. Now the
commercial traveler is never looking
for trouble, and will take any route to
avoid the subject, or the article itself,
hence this fruitful topic does not enter-
tain him even a little. The platform
upon w-hich these salesmen stand is to
permit others to do as they please and
mend their own ways to suit their in-
dividual tastes. If the dear girls desire
to appear in the hobblest of the hobbles
they need have no fear of censure from
the “drummer.” And the cigarette
fiend who has chosen that route to an
early grave will suffer no abuse from
this source. The C. T. is in no sense
a regulator of society, or of anything
else. The long-winded preacher may
continue to discourse on original sin,
and the freedom of the will, or contend
that there is only one mode of baptism;
he will hear never a demurrer on the
part of these bagmen. The busy trav-
eler is hurrying on with neither the
time or inclination to meddle in the
affairs of others.

This wonderful “know-all” would be
a holy terror in the land but for this
priceless virtue—he knows when silence
is golden; he never tells all he knows.
He leaves the fool in his folly, the ego-
tist to enjoy his sweet thoughts of
self, the politician with his graft, the
new woman with her short hair and
divided skirts, the quack and his reme-
dies, the inventor and his dreams, and
if the hotel keeper will give him only
half the worth of his money, never a
kick will be felt.

Yet as paradoxal as it may seem this
busy moving man finds pleasure every-
where.  To him the world is full of
sunshine, and the ground over which he
walks is strewn with golden nuggets;
these he gathers as he journeys to dis-
tribute where they will be most appre-
ciated. The farmer who goes to him
is likely to learn valuable hints on mod-
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crn husbandry; the mother will get
some excellent pointers on how to keep
her boys from staying out at nights.
Wonderful people are these commercial
travelers, “wise as serpents and harm-
less as doves.”

In Room 14.

“I was traveling in the West last win-
ter,” said the lecturer, “and on arriv-
ing at the capital of a certain state one
afternoon found that, owing to the Leg-
islature being in session and a big lobby
on hand, all the hotels were full-up.
The clerk at one of them finally said
he guessed he could make room for me
if | wasn’t too particular. | was given
room 14. It had a poor bed and no
lock on the door, but after my lecture
that evening | tumbled into bed dog-
tired and without fear of robbers. |
did. however, slip my revolver under
my pillow.

“l was sleeping away at midnight
when some sound woke me up, and |
sat in bed to hear some one ask:

“‘Is there anyone sleeping here?’

" ‘There’s someone here very wide
awake,” 1 replied, ‘and that someone
wants to know what you are doing here.
Speak right up before 1 shoot!

" ‘Hold on to the gun! he command-
ed. ‘I can explain in a minute.””

“He lighted the gas and then came
over to the bed and asked if | had
found a roll of money on the old bu-
reau. | replied in the negative, and he
explained that when a member of the
Legislature sold his vote the money was
left on the bureau in Room 14 for him.
He had sold his that afternoon, and the
buyer had agreed to deposit, but hadn’t
done so. There was some hitch about
it, and he was sorry to have disturbed
me, and so forth. He went out, but
half an hour later came back to knock
on the door, and said:

““It’s all right. He had left my cash
with the clerk downstairs. Sorry—very
sorry —but business is business, you
know. Lots of bills up, but a member
can’t get $600 for his vote every day
in the week.””

Even the wisest of us get fooled oc-
casionally.
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The Diamond

Hatch Company
PRICE LIST

BIRD’'S-EYE.

Saftey Heads. Protected Tips.
5 size—5 boxes In package, 20 packages In case,
per case 20 gr. lofs .. $3.35
Lesser quantities

BLACK DIAMOND.
5 size—5 boxes In package 20 packages In case,
per case 20 g ...$3.36
Lesser quantltles ....$8.65

BULL'S-EYE.

1 size—10 boxes In package, 30
boxes) In 214 gr. case, per case 20 gr.
Lesser quantities

SWIFT & COURTNEY.

5 size—Black and white heads, *double dip, 12
boxes in package, 12facka es (144 boxesg In 6
gross case, per case 20 gr. lots $ 7!

Lessér quantities

BARBER’S RED DIAMOND.
2 size—In slide box, 1 doz boxes In package,
boxes In 2 gr. case, per case In 20 gr. lots $1 60
Lesser quantities $1.70

BLACK AND WHITE.

2 5|ze—1 doz boxes in package, 12 ackages In
29 per casep 283 p g$ 1.80
Lesser quantmes .............................................. $1.91

THE GROCER’S MATCH.
2 size—Grocers 6 gr. 8boxes in package, 54 pack-
ages In 6gr. case, per case In 20 gr. lots $5.00
Lesser quantifies .$6.25
Grocers 416 gr.
4 1-6 gr. case, per case in
Lesser quantities

ANCHOR PARLOR MATCHES.
2 5|ze—ln slide box, 1 doz_in package 144 boxes
In two gross case iu 20gr. lots ... $1.40
Lesser quantities

BEST AND CHEAPEST

PARLOR MATCHES.

2 size—In slide box, 1 doz. In package 144 boxes
In 2 gr. case, in 20 gr.lot $1.60
Lesser quantities ...
3 size—In slide box,
In 3 gr. case,
Lesser quantities

SEARCH-LIGHT PARLOR MATCH

5 size—In slide box, 1 doz In package 12 pack-
ages In 5 gr. case, in 20 gr. ... $4.26
Lesser quantities

UNCLE SAM.

2 size—Parlor Matches, handsome box and pack-
g red, white and blue heads, 3 boxes in
flat' packages, 100 pack28e5(300 boxes)in 4 1 6
gr. case, per case in .$3.8

Lesser quantmes ...$3.60

SAFETY MATCHES.
Light only on box.

Bed Top Safety—0 size—1 doz. boxes in package
60 packagos (720 boxeB) In 5 gr. case, per
case in $2.60

Lesser quantmes

Aluminum Safety, Aluminum Size—
In package,” 60 packa%es (720 boxes) in
gr. case, per case lo .$. 90

Lesser quantmes

ackages (360
ot $2.36
$2.60

We Manufacture

Public Seating

Exclusively

CHIlirChn
Vilvo

We furnish churches of all denominations, design
building to harmonize with the

ning and

eneral architectural

scheme—from the most elaborate carved furniture for the cathedral to the

modest seating of a chapel.

n U ~he *act tllat we have furnished a large majority of the city
OW IIU U 10 and district schools throughout the country,” speaks volumes

for the merits of our school furniture.

Excellence of design, construction

and materials used and moderate prices, win.

I nfjarp HaIIe

We specialize Lodge.

Hall a* Assembly seating.

til 10 Our long experience has given us a knowledge of re-

quirements and how to meet them.

Many styles in stock and built to order,

including the more inexpensive portable chairs, veneer assembly chairs, and

luxurious upholstered opera chairs.

Write Dept. Y.

Hmerican Seating Company

215 Wabash Ave.

GRAND RAPIDS

NEW YORK BOSTON

CHICAGO. ILL.

PHILADELPHIA
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News and Gossip of Interest To
U.C T.

Grand Rapids, Sept. 2—The Finance
Committee will hold a meeting Saturday
Sept. 7 at 11 a. m. at the Grand Rapids
Association of Commerce rooms. The
members of this Committee are request-
ed to be present.

Mrs. Oscar Levy, who has been spend-
ing the summer at Ottawa Beach, has
returned home. She had a delightful
time at the Beach.

All the chairmen of the convention
committees should attend the second
meeting Saturday, Sept. 14.

R. W. Roberts, of Saginaw, is
temporarily filling the Soo Line ter-
ritory for the Cornwell Beef Co.,
between Gladstone and the Soo, re-
lieving N. J. LaPine, who is taking
his vacation.

The Ryder family and the Trout fam-
ily had a family reunion at Chicago
labor day. The offsprings of these two
families were also on hand to enjoy
the festivities. Those of the Ryder
family who live in Grand Rapids left
Friday night.

Ward Martin and his son, Will. D.,
from Philadelphia, and W. L. Thomas,
of Hastings, started two weeks ago on
a trip to San Diego, Cal, in a Ford
auto. They were in Salt Lake City
Sunday and expect to be in San Deigo
Sept. 7. Mrs. Ward Martin, who re-
sides at 21 Ransom avenue, will leave
Sept. 25 to join her husband. They ex-
pect to spend the winter in California.
At present the boys are making 200
miles a day and having a dandy time.

R. W. Reinert, for the past two
years traveling salesman for the
Cornwell Beef Co. on the Canadian
territory, has resigned. R. Jones has
succeeded him on the territory.

John Moran, manager of Hotel
Ifermitage, and his family have re-
turned to Grand Rapids. Mr. Moran
and his family spent the summer at
their cottage at Macatawa Park, but
are returning a little early, so the
children can attend school.

Now that vacation time is over we
ought to receive a few more items.
| can take care of all the items you
mail me, boys.

Howard Heinz, the main pickle of
the Heinz Co., was in the city Labor
Day and held a session with his
Michigan managers.

Mrs. Wm. Lovelace is ill at her
home, 850 Sheldon avenue. Though
still confined to her bed, Mrs. Love-

lace is improving and expects to be
sitting up at the end of the week.
The boys of 131 extend their sym-
pathy and wish her a speedy re-
covery.

“Billy Burner is back on the job
after his vacation. Reports have it
Bill had some time in Chicago. How
about it, Mrs. Burner?

Albert Peters, the boy who helps
to make the U. C. T. 131 famous,
nearly won a couple of races at Com-
stock Park Labor Day on his motor-
cycle. Had the other fellows and
their machines dropped tout, “Al.”
sure would have won. Better luck
next time.

Arthur M. Borden may have se-
cured a ball game for the U. C. T.
team for Saturday. We are waiting
patiently to hear. Hurry, Arthur,
the boys need the practice.
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Hotel Andrie, at Scottville, burned
to the ground a week ago last Friday.
The fire started in the night. Several
Grand Rapids boys narrowly escaped—
they left the day before.

Mrs. Drake’s darling boy, Bill, made
a trip to Freeport this week. Bill just
can’t keep off the road.

Charlotte was also visited by fire.
The Williams Hotel was totally de-
stroyed, the loss being about $10,000.
No one seems to know how the fire
started, but ont of Charlotte’s old land
marks, is no more. The hotel at the
time of the fire was filled with guests
and one Jacob Kunkle was taken out
unconscious from his room. This fire
also started during the night and made
great headway.

Mr. and Mrs. R. J. Richards, who
have been in Cleveland all summer, have
returned to Grand Rapids. Bro. Rich-
ards will represent Conkey Chemical
Co., of Cleveland, covering the State of
Michigan. He reports a very successful
summer in the real estate line. Bro.
Richards formerly peddled Gold Medal.

Oscar Levy has moved his office to
3 North lonia, where he will be pleased
to see any of the boys. Bro. Levy re-
presents A. Krolik & Co., of Detroit.

John D. Martin has returned from
a three weeks’ trip up North. John D.
was taken sick about a week ago with
a severe cold, but he stuck on the job
and returned home in bad shape.

A brand new boy has arrived at Bro.
O. W. Stark’s home 610 Lake avenue.
Mrs. Stark and baby are doing fine.

Walter Ryder and Hook Visner left
secretly for Chicago. The boys want
to know what you went over for, Walt.
Were you the groom and Hook best
man? When will you be (at home) ?

C. F. Louthain has taken a position
as sales manager with Gordon Mjackay
& Co., Limited, the largest wholesale
dry goods house in the Dominion of
Canada. Mr. Louthain was connected
with John y. Farwell Co., of Chicago,
for ten years, where he gained a busi-
ness experience that has proved of
value to him during the past ten years.
On a recent visit to Toronto, Mr. Lou-
thain called on the above firm and his
business methods so impressed them
that a permanent engagement was the
result. Mr. and Mrs. Louthain will be
greatly missed in this part of the State
and we know Canada will gain by our
loss. J. A. Keane.

Wafted Down From Grand Traverse
Bay.

Traverse City, Mich, Sept. 2—Compe-
tition in the paper line must be very
keen since a salesman who sells this
line and is also a member of the Grand
Executive Committee of U. C. T., fav-
ors a certain milliner in our city with
a handsome high priced $2 per dozen
photograph of himself. Possibly these
are offered as premiums with millienry
sacks. Good morning, J. D. M.

J. E. Naregan, salesman for the A.
H. Lyman Drug Co.,, of Manistee,
wishes to announce through these col-
umns that he now is living the part of
the Morganic man. This is for the at-
tention of Pat Behan also.

Once more the stork has visited our
neighborhood and John Ames, sales-
man for the Hannah Lay Mercantile
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Co., is the proud daddy of a nice little
girl. How about those smokes, John?

Herman Hoffman has just returned
from Milwaukee, where he paid his
house, the Mayer Boot and Shoe Co., a
visit. Herman reports Milwaukee in a
prosperous state and claims that it has
several advantages over Petoskey, Cadil-
lac and Charlevoix.

Thos. Travis and W. G. Wyman are
the two only U. C. T.s that were caught
in the Charlevoix wreck and both are
none the worse for their experience.
Pretty lucky, boys. We are glad you
are still with us.

W. G. Wyman and sister were seen
on the streets of Walton one evening
this week. She accompanied him to
our city.

We are pleased to report that Verta
Jourdan is able to be up and around
since her attack of scarlet fever and
we hope for a speedy recovery.

We note by a Lansing paper that a
certain women is getting a divorce just
because her husband paid the hired girl
25c apiece for kisses. She should live
in this section and she would not be
obliged to take such action, because they
are free.

Hub Baker seems to have some queer
experiences in trying to favor some of
his best customers with “cough medi-
cine” in dry territories. Recently he
purchased a supply in Luther and en
route to LeRoy the package came up
missing. This may make a good varn-
ish, but we cannot see where the Boydell
Paint Co. could use same otherwise.
Mr. Baker should either lock his grip
or ask Mr. Gray to ride in the front
seat hereafter.

For the convenience of certain gro-
cery and hardware salesmen it might
be well if the wrestling matches would
be held after the C. S. P. S. parties and
explanations would be more satisfac-
tory to the lady of the house for com-
ing home at such early hours in the

morning. We prefer not to go into
detail in these matters.
bor a better and cleaner Traverse

City we might suggest that the city pro-
vide that our paved streets be cleaned
Sunday morning, after the heavy traffic
Saturday afternoon and evening. Would
it not be better to clean them Sunday
morning arid not Monday morning? We
have a great many Sunday visitors to
our beautiful city on Sunday and the
condition of our streets are not at all
attractive from a sanitary standpoint.

Gene Scott, of Grand Rapids, spent a
lonely Sunday in our city. We do miss
Gene at our ball games. Some rooter.

We wish to correct our last week’s
statement when we mentioned that E.
W. Dray and family had become resi-
dents of our city. As they have only
been married one month, therefore no
family. Mr. and Mrs. Dray, that’s all.
No runabouts.

VOTE FOR WOMEN.

Fred. C. Richter.

Chirpings From the Crickets.

Battle Creek, Sept. 2—Mighty good
thing that three days of grace is al-
lowable in some things in life. We
notice that while Sept. 1 marks the
laying aside of straw hats, some of
our good townspeople have not ditch-
ed this particular kind of headgear.

The country boasts of its dense
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shade, the restful song of the brook
as it babbles over stones and rustles
along through the grass and rushes
and the warbling of the birds also
lend a cheery aspect to life.

The chimes sounding from tall
steeples in the city inspire the soul
with awe and bid the heart to dwell
upon the deeper and more sublime
things of life.

People in Battle Creek point the
linger and bid you to listen while the
new clock on the City Bank corner
chimes out the hour.

But from Marshall, our neighboring
city on the East, comes the “song
at twilight” that acts upon the people
of the laboring sort, as a soft requiem
in the house of death. We refer to
the whistle at the Page Carriage
W orks.

Recently, while visiting in this little
city, the writer was startled to hear
a whistle at 5 o’clock, which resem-
bled the alarm of fire in his home
town. This suspense was momen-
tary, however, for it was followed by
the strains of Home Sweet Home,
and America. How appropriate was
this announcement that the week’s
work had ended and that the laborer
was at liberty to pocket his pay en-
velope and leave the wails that had
imprisoned him for the week. What
softer touch could have been given
him and what gentler hint than this
song so dear to every human heart,
to go at once to his wife, mother or
family that awaited the wage earner
of the home? Would that more fac-
tories could suggest in a kindly way
to those whom they employ that the
home is the best place to go before
temptation has a chance to rob a man
and those dependent upon him of his
hard earned wages.

Brother E. J. Shoup, who has been
under the weather for the past few
days, is out and around again.

As “time for school to begin” is
upon us, we notice the people return-
ing from their vacations. Not that
Mark himself intends to go to school
this fall, but we saw him driving down
Main street to-day. While he and
the family were looking well and hap-
py, we are sure that the Blakeslees
wish that they could be back at the
cottage during the present summer
weather. Charles R. Foster.

News From the Soo.

Sault Ste. Marie, Sept. 2—C. O.
Pregitzer, chief office man for the
Cornwell Beef Co., at the Soo, is

spending a week visiting his relatives
in Unionville.

J. Kniskern, manager of the Mar-
ine Meat Market, Soo, is laid up with
a bad cut on his hand, which has
disabled him temporarily.

W. E. Tapert, of Bay City, is visit-
ing his son, Wm. G. Tapert, Secretary
and Manager of the Cornwell Beef
Co.

Business in general is reported
good at the Soo and the tourist sea-
son has been better there than any of
the tourist places along the lakes.
Work is plentiful and labor is scarce.

The man who is his own worst ene-
my always attempts to shift the
blame.



26

Michigan Board of Pharmacy.
President—Bd. J. Rodgers, Port Huron.
Secretary—John_J. Campbell,
Treasurer—IW. E._ Collins, Owo0sso.
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S. Koon, Muskegon; R. W. Cochrane,
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Novel Advertising Scheme For Drug-
gists.

The following suggestion if car-
ried out will produce several results.
First, as a window display it is novel
and will rivet the attention of the
pedestrians  passing by. Second,
many of the persons who pause to
view the display will be compelled
by the force of curiosity to enter the
store, consequently increasing trade.
The scheme is as follows, though the
druggist can elaborate or vary the
method in any way he may see fit:

The window in which the novelty
is to be displayed should be devoid
of all furnishing, with the exception
of a large book, placed in the center
and a little to the rear, and mechan-
ically arranged so that the leaves
will turn automatically. Seven or
eight leaves are sufficient and should
be numbered so that those bearing
odd numbers will have advertisements
or announcements of specials that the
druggist may have to offer, while the
remaining pages will include the fol-
lowing formula, arranged in sections.
For example, when the book is open-
ed the first page (which is on the left
hand side) will display an advertise-
ment of a well known brand of cigars,
while opposite it on the next page,
in large letters, is the wording:
“Think of a Number.” After giving
sufficient time for the perusal of the
notices the page turns over and shows
an advertisement of a new brand of
toilet soap, while the opposite page
reads: “Multiply Bv Two.” The
wording of course has no bearing on
the advertisement but might be ar-
ranged to appear so. The next page
says “Add Eight,” the fourth page
requests the onlooker to “Divide by
Two” while the fifth states “Subtract
the Number Thought Of.” The last
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page announces that the correct an-
swer will be given without asking a
single question or without seeing the
total, and the druggist may add with-
out fearing any great loss that the
management will forfeit a free col-
lege ice, box of candy or some other
attractive article should he fail to give
the correct solution.

The answers are printed on slips
of paper that also contain the drug-
gist’s advertisement. It is advisable
to seal these slips in envelopes and
hand them to the persons as they call
for them. The answer is discovered
by taking one half of the number add-
ed. For a test, think of a number,
next multiply by two, add eight, then
divide by two and subtract the origin-
al number from the result—your an-
swer is four. Four, as you will ob-
serve, is one half of the number add-
ed. Of course any number can be
added, but when changing the
number remember to alter the an-
swer, it will save you a few college
ices.

As before stated the idea can be
effectively worked up in a variety of
ways. Fancy placards could be sub-
stituted for the book, or the formula
painted on the mirror over the soda
fountain, or conveyed by means of
electrical signs.

| suggested recently that it
was a good idea to feature some
special drink at the fountain. | note
that W. S. Adkins (in Nat. Drug.)
calls attention to the same thing. He
quoted a druggist who says, “l find
it a good idea to feature something.
If your soda fountain looks like every
other soda counter, you have no ad-
vantage. If people come in and call
for lemon, vanilla or chocolate, you
serve it, and that’s about as far as
you go. | run a hotel drug store, and
some of the boys began drinking but-
termilk. | featured it, and now a lot
of people drink buttermilk because
they like it, and a great man® more
drink it because it is a popular fad
in that neighborhood and not because
they like it. It all helps business.”,

Now this druggist has hit upon a
great truth. If you can get a fad
like his started it is always a great
business help. This man features his
buttermilk by having a large orna-
mental bowl placed in the center of
his soda counter and kept constantly
filled with crushed ice. In this crush-
ed ice are buried numerous stone
mugs or steins. He advertises as fol-
lows:

Buttermilk in Cold Stone Mugs, 10c.

That kind of a placard hits the
populace a jolt when the sun is wax-
ing hot. It looks cool and sounds
cool, and the drink is cool. Butter-
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milk is a bully good drink in itself.
This catches a large class. It is not
on sale in so very many places; in
some towns it is not on sale at all.
Therefore it is “different;” this cath-
es another class. And then when
buttermilk gets to be a fad among
the young bloods, you catch still an-
other class. When you are catching
as many classes as this, you have
got something good.

There used to be a druggist in an
Eastern city who featured sweet ci-
der. He had a big trade among ydung
clerks, newspaper men and the like,
a more or less sporty crowd. And
they were all hard drinkers at times,
which made business good for the
saloon man across the street. Be-
tween times, when they were on the
water wagon, it got to be a fad to
drink cider at this drug store, where
the druggist sold it in a cold mug.
Now it turned out that the druggist
at first did nearly as much business
as the saloon man, and some people
to-day think that he does more. He
doesn’t do it all on cider, but cider
helps him draw a lot of trade from a
certain class.

Clarence T. Hubbard.

Cost of Installing Hot Soda Water.

The initial outlay necessary for en-
trance into the hot soda field is very
small; the cost of maintenance s
slight and the profits to be obtained
by preparing and dispensing the bev-
erages are much greater than are to
be secured from the serving of cold
drinks and ice cream specialties. Of
primal importance in the serving of
hot soda over the fountain or ordin-
ary merchandise counter is cleanliness
and neatness of apparatus, counter
and dispenser. Of almost equal im-
portance is the quality of the bever-
ages and the third in importance
comes originality in devising drinks.

As every one who has ever served
either cold or hot sodas knows, there
is really no such thing as hot soda.
The delicious, heating and nourish-
ing beverages which are commonly
called hot soda preparations are act-
ually made, not from carbonated
water, but merely from boiling hot
water and various syrups, juices,flav-
orings and seasonings. They are not,
therefore, hot sodas, but hot non-
alcoholic beverages. Apparatus for
producing boiling hot water and hot
beverages is naturally the first thing
needed in preparing for the hot tem-
perance drink trade.

While the hot water will suffice for
the preparation of almost all hot bev-
erages by furnishing the means of
diluting syrups and other concen-
trates with hot water, it has been
found much more desirable in many
instances, notable that of hot coffee
and chocolate, to have urns especially
designed and adapted for the pro-
duction and dispensing of the finished
beverages themselves. The regula-
tion coffee urn, such as is now used
chiefly in restaurants and for which
the heat is furnished by electricity,
gas or gasoline burners, will be found
of great value to the dispenser of
beverages and the cost thereof is low
enough to warrant its purchase. Of
even greater value to the hot soda
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dispenser, however, is the two com-
partment urn, which looks like a plain
coffee urn but which has two faucets,
instead of one as in the plain
coffee urn. One of these faucets is
for coffee and the other for hot water.
Chocolate urns, of similar design, but
with agitators to stir the chocolate,
may also be obtained at comparative-
ly low figures. These chocolate urns
are supplied with patent four-blade
paddles for mixing the chocolate and
have clean-out faucets and water
gauges if desired. The combination
or two-compartment coffee and choc-
olate urns are made of heavy copper,
nickel plated or silver plated, and are
supplied with pure vitrified porcelain
cylinders so that neither the prepared
beverages nor the hot water come in
contact with anything except the
porcelain. These urns are made with
various capacities.

While the above described two and
three compartment urns are of great
help in catering to a gigantic hot
beverage trade, they are not neces-
ary for the average dispenser of hot
soda who can obtain a sufficiently
good but plain hot water urn for $5,
$10 or $15. Very attractive hot soda
eight ounce mugs or cups may like-
wise be purchased at $2 to $3 a dozen.
No store proprietor need be restrain-
ed from entering the hot soda field,
therefore, by fear of being compelled
to make a heavy outlay. Further-
more, the hot water urn seldom, if
ever, gets out of order and the mugs
or cups are not easily broken, as are
the cold soda glasses, so that the cost
of repairs, replacement and mainten-
ance is only a small fraction of that

for cold soda apparatus. Even with-
out a cold soda fountain in his store
the enterprising dealer may do a

large and lucrative business in hot
soda by using any of the counters
in his store, preferably bne near the
main entrance, for installing an inex-
pensive hot water urn, mugs and sup-
plies and by serving his customers
over such a counter.

New Electric Light Sign.

A new sign has lately appeared in
New York and has made quite a hit
because of its uniqueness. It is being
adopted by many enterprising drug-
gists and confectioners in their win-
dow displays. The signs are made up
of interchangeable electric letters,
three and one-half inches high, and
five of them consume only as much
current as an ordinary 16 candle-
power lamp.

The letters are round glass tubes,
each a complete light which can be
set in a porcelain base, so arranged
that they can be assembled in differ-
ent words.

These .signs are brilliant and more
adaptable for the interior of the store
or window. Adjustable fixtures are
supplied in connection with these
electric letters and no expense is
necessary in assembling them. These
metal fixtures hold the porcelain base
of the letters for display purposes
and they can be adjusted to any angle
to conform to the line of vision for
the show-window, show-case or
against the wall or in any position or
location where the sign jg required.
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WHOLESALE DRUG PRICE

cldum

Aceticum ... (S 8
Benzoicum, Ger. 45® 60
Boracie ... . 15
Carbolicum 35
Citricum ... 50
Hydrochlor 5
Nitrocum e.. 10
Oxallcum 15
Salicylicum 42
Phospuorlum, d||. 15
Sulphuricum , 1% 5
Tannicum ...... 00@1 10
Tartaricum 38® 40

Admmonia 6
Aqua, 18 deg. .
Aqua, 20 deg. 8
Oarbonas 15
Chloridum 14
lack Aniline
Blac
Brown . 80®1 G0
Red ... 45® 50
Yellow 1 00@1 50

Baccae 708 75
Cubebae .

Junipers . 6®
Xanthoxylum @ bb
Balsamum
Copaiba 0@ 75
Peru ... .. 2 20®2 40
Terabin, Cafiad. 75
Tolutan e 1 75@2 0
Cortex
Abies, Canadian.. 25
Cassiae 25
Cinchona Flav 20
Buonymus atro. 40
Myrica Cerifera.. 32
Prunus Virgin! 30
Quillaia, grid.... 15
Sassafras, po. 30 26
Ulmus s 25
Extractum
Glycyrrhiza, Gla. 24® 30
Glycyrrhiza, po. 25® 30
Haematox L 1le 12
Haematox, .. 14
Haematox, %s ... 14® 15
Haematox, %s ... 16@ 17
Farm
Carbonate Precip. 15
Citrate & Quina 1 80®2 Q0
Citrate Soluble .. 63® 75
Ferrocyanidum S 25
Solut. Chloride 15
Sulphate, com’l .. 2

Sulphate, com’l. by

bbl.. per cwt. 16

Sulphate, pure 7
Flora

Arnica ... 18®@ 25

Anthémis 40® 50

M atricaria ... 0@ 35
Folia

Barosma ... 90®2

Cassia Acutifol,

TInneveII]y . 15@ D0
Cassia Acutifol 5@ 30
Salvia, officinalis. 00 %

%s
Uva urs 8@ 10
Acacia, 1st @ 40

Gummi
Acacia, 1st pkd. @
Acacia, 2nd pkd.
Acacia, 3rd pkd.
Acacia, sifted sts.
Acacia, po. 35
Aloe, Barb 22
Aloe, Cape .
Aloe Socotri Q
Ammoniac 35
Asafoetida ... 1 00@1
Benzoinum .. 50
Camphorae 55%
horbium
Ga banum ... @1 00
Gamborge po. .. 100@1 25
Gauciacum po 45 © 35
im p . 45c © 40
Mastic ........ ©\ 75
Myrrh po. 50 @ 45
opium e 8 00@8 25
Oplum powder 9 50®9 90
............... 30% 40
Shellac, bleached 35 45
Tragacanth .... 1 25@1 40
Herba
Absinthium ... 25@ 30
Eu atorium o0z pk 30
Lobelia 0z pk 35
Majorium oz pk 36
Mentra Pip. oz T>k 35
Rue oz pk . 30
Tenacetum . 30
Thymus V oz pk 30

i Magnesia
Calcined,, Pat. ... 55® 65
Carbonate, K-M. 18® 20
Carbonate po 10@ 15

Oleum

Absinthium 8 00R8 25
75@ 85

8 00

Amygdalae Dulc.
Amygdalae Ama
Anisi

Chenopadll
Cinnamoni
Conlum Mae ... 80
Citronelia

Copaiba 150@1 75
Cubebae 4 75@5 00
Erigeron . 235@2 50
Evechthitos 100®1 10
Gaultheria .. 4 80@5 00
Geranium 0z 75
Gossippil Sem gal 60@ 75
Hedeoma ... 2 50@2 75
Junipera 40@1 20
Lavendula 90@4 00
Unions . 2 40@2 50
Mentha Piper .. 3 75@4 00
Mentha Verid 6 00@6 25
Morrhuae, gal. 1 10@1 25
75@4 35
3 25
12
Saal
Rosae 0z, .11 50@12 00
Rosmarini @1
Sabina 1 75@2 00
Santal 4 50@5 00
Sassafras . 90@1 00
Sinapis, ess © 50
Succini . 40(%) 45
50®" 60
. @160
17(q) 25
10@1 70
Potassium
[ T 5® 18
13@ 15
40® 50
12@ 15
Chlorate 12® 16
Cyanide 30® 40
lodide .. 265@2 75
Potassa Bitart pr 30@ 35
Potass Nitras opt 7®' 12
Potass Nitras ... @ 12
Prussiate 23® 26
Sulphate po. 15@ 18
Radix
Aconitum @ 37
Althae 50® 60
Anchusa 10® 12
Arum po. @ 25
Calamus 20®" 40
Gentiana po 15.. 12® 15
Glychrrhiza pv 15 120 15
Hellebore, Alba 15® 20
Hydrastls Canada @7 00
Hydrastis, Can, po ®6 50
Inula, po ...... 25@®
Ipecac po .
Iris Flora
Jalapa, 40® 50
Maranta, 30® 35
Podophyllum po
Rhe
Rhel, cut .
Rhei, pv .
Sanguinari, po 18 @ 28
Scillae, po 45-60 20® 25
Senega ... @ 9
Sérpeéntaria ® 90
Smilax, M. gr ® 25
Smilax, offi’s H grd @ 45
Sp|ge|la ............... @ 9
Symplocarpus . @ 30
Valer @ 25
Zlnglber
Zingiber j

Semen

Anisum (po 22I ) %18
Apium ravel’s 30
BFrd s grave’s 7® 8
Cannabis Sativa 7@ 8
Cardamon ... 1 40@1 50
Carui po 21 12 15
Chenonpodium 20® 30
Coriandrum
Cydonium
Dipterix Odorate 75
Foeniculum ... Gg 30
Foenugreek, po.. 9
Lini s 5@ 8
Lini, grd. bbl, 5 @ 8
Lobelia ... 45® 60
Pharlarls Cana’n 9® 10
apa 6® 8
Slnapls Alba.. 10
Sinapis Nigra ... 9® 10

Spiritus
Frumenti W. D. 2 00@2 50
Frumenti
Junipers Co.
Junipers Co 1
Saccharum N E |

Spt. Vini Galli ..1 75%6 50
Vini Alba 1 25@2
Vini Oporto
Sponges

Extra yellow sheeps’

wool’ carriage . (00]
Florida sheeps’ wool
carriage ... @4 00
Grass sheeps' wool
carriage ... 125
Hard, slate use .. 1
Nassau sheeps” wool
carriage ... @4 00
Velvet extra sheeps’

wool carriage .. @2 75
Yellow Reef,” for

slate use ... @1 40

Syrups

Acacia ..o @ 50
Auranti Cortex.. g 50
Ferri lod
Ipecac ...

hei Arom
Senega ...
Smilax Offis
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Scillae @ 50
Scillae Co @ 50
Tolutan @ 50
Prunus virg @ 50
Zingiber . @ 50
Tinctures
AlOES i 60
Aloes & Myrrh.. 60
Anconitum Nap’'sF 50
Anconitum Nap’sR 60
Arnica . 50
Asafoetida.. 75
Atrope Belladonna 60
Auranti Cortex 50
Barosma 90
Benzoin 60
Benzgin Co 60
Cantharides e 75
Cap 50
Cardamon 75
Cardamon Co. 75
Cassia Acutifol .. 50
Cassia Acutifol Ce 60
Castor ... 275
Catechu 50
Cinchona Co. 60
Columbia 56
Cubebae 56
Digitalis 56
Ergot .. 56
Ferri 50
Gentian 50
60
....... 50
60
Hyoscyamus 50
lodine 100
10
50
50
50
50
20
75
225
60
50
50
Sanguinaria 50
Serpentaria 50
Stromonium 60
Tolutan 60
Valerian . 50
Veratrum Veride 50
Zingiber ... 60
Miscellaneous
Aether, S';pts Nit
.......... 5@ 50
Alumen, grd po 7 3® 5
Annatto ... 40® hO
Antimoni, po 4® 5
Antimoni et pot 40®@ O
Antifebrin S 20
Antlpyrln . . 25
Argenti’ Nitras oz @ 3
Arsenlc Mmoo
Balm Gilead buds 40® 60
Bismuth, S N 10@2 20
Calcium Chlor, Is 8
Calcium Chlor, %s 9
Calcium_Chlor, %s 11
Cantharides, Rus. Po @1 25
Capsici Fruc’s af g 20
Capsici Fruc’s po 25
Carmine, No. 40 @3 50
Carphyllus .......... 25@ 30
Cassia Fructus @ 35
Cataceum @ 35
Centrarla @ 10
Cera Alba 50® 65
Cera Flava 35i 42
Crocus 10@i 15
Chloroform 34 4

@
Chloral Hyd Crss 1 25@1 45

Chloro’m Sqmbbs 90
Chondrus 25
Cocain . '3 65@390
Corks Ilst iess 70%
Creosotum ... 8
Creta .... bbl. 75 2
Creta, prep...... 6@ 8
Creta, gremp. 7® 10
Creta, ubra g 10
Cudbear 20
Cupri_Sulph 10
Dextrine 7® 10
Emery, all Nos. 6®
Emer po. 5@ 6
ﬁota po 1 40®1 50
Sulp 27® 40
Flake Whlte 12® 15
30
3 9
35 45
Glassware, full_cs. @80%

Less than box 70%-10%
Glue, brown

Ox Ru’m
Ungue’m 60® 75

drargyrum
%olla Am. gg@l 00

Resubi
lodoform
Liquor Arsen et

ydrarg lod. .. 20
Lig Potass Arsinlt 10® 15
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Lupulin e @2 75 Saccharum La's 20® 30 Oils
Lycopodium 60® 70 Salacin Lard b§g® aol(.)
i ard, extra
Magnesi bu0g 190 Sand! Card, No. L ... 75® 9
Mg%ﬂ?i s SF 3® Bg Sapo M 10@ L|n56e7ed pure raw @ 75
Menthol —........ 10 00 @f 0 50 Seldlltz Mixture 200 25 Linseed, boiled 68 71® 176
Morphia, SP&W 455@4 80 Sinapis .. %@ 2 Neats-foot wstr 80® 85
Morphia, SNYQ 455@4 80 Sinapis, opt. . © 3« Turpentine, bbls. 843%
Morphia, Mai. .. 80 Snuff, Maccaboy, Turpentine, less 52
Moschus Canton @ 40 De VOoea..... ' 64 Whale, winter 76
Myristica No. 1  25® 40 Snuff, S’h DeVos © 54 .
Nux_Vomica po 15 g) 10 Soda, Boras .. 5%@ 10 Faints
Os Sepia ....... 25® 30 Soda, Boras, po ..5% 1« . bbl. L.
Pe&)sm (S:aac H'& @1 06 goga etCP%ts Tart 25@ 3; Green, Paris ...14%@ 21
""""" oca, Lar Green. Peninsular 13+ 16
0 -
picis Lig,N N % > @ 303 BlLCarb 8 Lead, red oo %@ 10
EICIS Il__lq qts o lg:_)) goda Scullphas 4 Lead, white 7%@, 10
icis Lig pints. @ pts. Cologne ... *»  Ochre, yel Ber 1 2® 5
Pl adraro oo 0 Sn iy Giner Co- 25°® 2 puty conml 2% 240 5
Piper Nigra po 22 18 Spts. V|n| Rect bii 2 Red Venetlan bbl 1
EIIX EénrgAumt 11% gpts. \\//I |IRRect i/ﬁbb' 1% . 20 6
umb: Ace pts. Vi 't Shaker Prep’d .1 50@1 65
Fobm e o B 1 Beet oy Ve "ena 5561 &
& I*. D. Co. doz. g 75  Sulphur, Roll 2%@ 5 Verm|II|on Prime
Pyrenthrum, pv.. 30 Sulphur, Subl. 2% 6 merican . 13@ 11
Quassiae 1 15 Tamarinds Whnng Gilde ® 6
uina, N. 21%®31% 40® bt Whltg Paris AmT @ 1%
uina, S. Ger. .21%@31% Thebrromiae 60 Whltg Paris Bng.
uina, S P & W '21%@31% Vanilla Ext. 100@1 50  cliff ... g 1%
Rubia Tinctorum 12® 14 Zinci Sulph 7 10 Whmng white S’n

Our Home—Corner Oakes and Commerce

Our Holiday Goods Samples will be on
display in our sundry room on and after
September 8. We are now reserving dates
for our customers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

FLEISCHMANN’S YEAST is to-day sold by
thousands of grocers, who realize the advan-
tage of pleasing their customers and at the
same time making a good profit from the
goods they sell. If you are not selling it now,
Mr. Grocer, let us suggest that you fall into

line. Youwon’tregretit. & & & jv &
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GROCERY PRICE CURRENT 5

These quotations are carefully corrected weekly, within six hours of mailing, CHEWING GUM CONFECTIONS Sweet Goods
and are intended to be correct at time of going to press. Prices, however, are Afnaer?,scaﬁep,ﬂ':g "gﬁ',‘u‘c”é %E smn(?;'r%k Candy Pttélﬁ Animals e, J
liable to change at any time, and country merchants will have their orders filled at BBeanpaBeSpsFl’ep ?,% Standard H H ALANTICS s ji
market prices at date of purchase. Black Jack .. ~ B Standard Twist ... 9  Atlantic, Assorted 12

Larl%est Gum (whrte) 55 T Cases Avena Fruit Cakes ...12
epsin 65 Jumbo, 32 lE Bonnie Doon Cookies 10
ADVANCED DECLINED ged gOb'ﬁ 8 Eétsrtganrearn 14 Bonnle Lassies ...
en en . R A . p *
S Gurrants Sen Sen Bieath BeifT1oe Big stick, 30 15 case » onqie Shortbread 1 2
SPearmint .o Brocers™ Xéd Candy Brrttle Fingers
Spearmint, jars 5 bxs 275 L r Bumble Bee ...
ucatan 55 Cartwheels Assorted"] J,%
25 Cjiocolate Drops....
6 1>rp Centers 16
] giele WoNsy "chokids 1
r C els 1
7 Cocoanut Taffy Bar" 1
Index to Markets S eaers { Socoanut. Taffy b\

Klndergarte

Red Standards Cocoanut Macaroons !!lf

| French® Cream . )
By Columns AMMONIA ms White .o Hand Made Crea Cocoanut Hon. Fingers 13
T CHOCOLATE .
Doz. Little Neck ||b, 100 W alter Baker A Co. Premio Cneam mixed 14 cX“"& E£r }
]
Col. 12 0z. ovals 2 doz. box 75 [Little Neck, 21b. 160 German’s Sweet ... 22 Paris Cream Bon Bons 11
A | AXLFE GREASE Burnha?r!asm 05&0ur{lon 2 Premium 30 Fanca/—in Paris
Ammonia_ ... 1 lib. wood bgiégridozt 300 Burnham’s, potsp ) ca\}fg?ter“M Lowney Co. = gypsyBHe é‘s - Dig§eMarshmaiiow
Axle Grease 1 lib. tin boxes, 3 doz. 235 Burnham's qts.. Premium, %s . 29 ,;Sgge é)guar%rs]s Dinner Biscuit *41
B %g%b'p‘é’hsboggsr & doz. 425 Fai Corn Prem'é’n‘)Eg SWEET' 29 Peanut Sguares Dixie Sugar Cookies"! 9
Baked Beans .1 151b. pails, per doz 7 20 Good rgan’s” tg{fdp g:ﬂ“gs E\??ﬂeﬁ&lg %a:lngseré“ "jgu
Bath Brick [ 251b. pails, per doz...12 00 Fancy . Regular barregt 50 gal 10 00 Starlrght Kisses pamny COOKIES e 1 "%
Bluing ... 1 BAKED BEANS Trade barrel, 28 gals 6 51 *
Break ast Eosd 1 French Peas % Tradeb | I & Lozenges, plain .. ? Pak* Assorted %3
Brooms .. 1 No. 1, per doz .4% 1 4?(? Monbadon (Natural) BOO|Ierc? eperargeail ga &% champion Chocolate .12 Fllg l\ll)E\INtcni ......... . "12«0/
Brushes 1 175 per doz.. "'2‘5Hard per gal g Eclipse Chocolates 15 FloradeC akes OB 2%
Butter Color -t 'BATH BRICK No, 2, Egpseberries CLOTHES LINE E b sion &S Bro Erosted Creams o 8o
i : - doz. P
c Ea G % No. 2 Fancy " No. 40 Twisted Colton 95 {\oison Jadles M R eSS iy
Candles . k Jennings:. Hominy No. 50 Twisted Cotton 1 30 errals Gala Sugar Cakes ... %%
Canned Goods 1- 9 I BI Standard ... 8 No. 60 Twisted Cotton 1 70 “af’ Ginger Gems v
Carbon Oils L0 g Sondensed Pearl Bluing No. 80 Twisted Cotton 2 0* Golden Whtties Ginger Gems, Iced %
pmall C.F Blurng, %OZ 2 Lobster No. 50 Braided Cotton 100 pReq Rose Gum 1*  Graham Crackers . "
gﬂeese & i Larg;Ei}fFiSu'll'ngFngDS £ 1 1b 2% “0- gg Erargeg 8030” %ég Auto Kisses 14 Ginger Snaps Family .! 8%
ewin um L0 : : 0. raide otton 4
Ehicory” I Apetizo, Biscuits ... 3 .. Picnic Tails No. 80 Braided Cotton 2 28 ooy Toffy " Cingenonaps ,B- .
Bear Food, Pettijohns 1 95 ackerel No. 50 Sash Cord .....175
Cider, Sweet ji Cracked Wheat, 24-2 2 & . 60 sash Cord. 200 Fancy—In Stb. Boxes
Clothes Lines 1 Cream of Wheat, 36-2 4 St . 60 Jute 8 0lId Fashioned Molas- Hrppodrom Bar i
(C: i 1 Egg -0- gee g\/heat ....2 T8 . gg étjstael Oses Krsjseﬁ I*1b. bx. 1 (336 Honey Cake, N. B'""é"-ﬂ%
ocoanu es orn . range Jellies
Coffee ... 1 gFgIak ....................... 278 . Galvanized Wire Lemogn Sours . 68 ﬂgggy JFu'Rm elgss Alsceéce g
E(r)gcfﬁggonvsvheat % Posts Toast|es T. Tomato. ~2D No. %g gggrr]t %(())82 ’ggg 1 EQ OI[(]} Fagh[ljoned Hore- - Hgne)/yjumb|e5 Plain. 12
. oun FOPS. e Honey Flake ...... 120/
Crackers ... 6 Hotels @ 15 COCOA eppermint Drops .. 7* Houseyhold Cookies ." ’
Cream Tartar 6 Buttons, Ms @ 14 Bakers .. 3* Champlon Choc Drops 65 ouseh Id Cookies, med 8
Farlnose 24-2 2 Buttons, Is ... ® 25 Cleveland 41 H. M. Choc. Drops ..11%* 'I_1 il
Grape Nuts .. .27 Colonial, % 26 H. M. Choc. Lt. and Jonme 22
Dried Fruits .. gJagge gggnarFlFalﬁléSes 22 gs Eolomal 9 :‘g Bl?tark.sNO-tlZ ----- i‘d"'ll 12% Jubilee 1% 7+
. itter Sweets, as’ Kream KIips ... *5
Hardy Wheat Food .. 225 Plums H%E/Ier 36 Brilliant Gums, Crys. 60 Leap YeaerumbIes 1118
Farinaceous Goods 6 Po?ltmzés Duktch Cook: 275 plums o 90®i 35 Lowney, 32 A. A. Licorice Drops 10* Lemon Brscun Square 8%
Fishing Tackle .. g Holland Rusk ... 22 Pears in Syrup Lowney, 32 Lozenges, printed ... Lemon Thins ...
Saxon W heat Food 2 oo Lowney, 30 Lozenges plain 60 Lemon W afer
Flavoring Extracts 7 Ktinkle C Flak 2 00 No. 3 cans, per doz. ..1 50 - emo a e S
Flour and Feed 7 MaIPt I%rea?l!?ast aFoeod” ) 20 Peat I\_/owne b 1% Imperials 65 Cemona seee, " oy
Fruit Jars 7 M arrowfat 125 an outen,%s M ottoes. 6§ Mace Cakes ..!!11 Lo«2
Maplle glak e 22 gg Barly June " 52 Y/an Houten gﬁ;s %g Cream B 6 Mary Ann
aple Corn Flakes .. an Houten,%s . G. M. Pean .

) Mitn. Wheat Gereal 2 75 Early June sifted 1 45@155 Van Houten,Is 65 Hand Made Crms 80@9* ""é“.?’“?!,'f’ﬁ_,,??,f_f?e 123/§
Gelatine Algrain Food ... 4 25 Peaches Webb ... S3 Cream W afers Marshmaliow W ainuts’ 16%
Grain Ba ga stonvallheatF F’%od ggg pI* i S 5@ wqger, g?s gg String Rock Medley Pretzels

axon eat Foo No. 0 size canple 3 25 ilber, %s .. W Intergreen Molasses cakes . 8
;PSR B Gy L Thineannty oo, o pO9GOANUT L ! bep MOlEsss A 1ican: 81
Hides and Pelts .. 8 Pillsbury's Best Cerl 4 25 Sﬁgé% : " 90@2 80 %s 51bu"cgrsnes perao * Giggles, 5c Plasses F VUIT llllll o?...!esjj
Horse Radish ......_—_ 8 lost Tavern Special ..2 80 - %s, 51b. Case ... 29 Fan Corn, 60 M | S d hrie 12
Voigt’s Cream Flakes 4 50 . Pumpkin & f Azulikit 1 035598 an WIC .
J Puffed Ri 4 25 Pair g0 %8 151b, case 29 zulikit 100s ttled Squa .

) Quaker Puffed Rice .. : : %s, 151b. case 28  Oh My 100s Oatmeal Crackers .
Jfilly __ 8 uaker Puffed Wheat 285 Good D |5 15th. case ... 27 Cough Drops Orange GEMS ... ED)
Jelly Glasses 8 ualk<er g'kfsg:lsl'(“”'t 1138 Farlrlcy %(I) %s & %s, 151b. case 28 Putnam Menthal ....100 Orange Sponge Layer’.

ua erc orn Flakes -3 % Gallon 15 Scalloped Gems .10 Smith Bros......... 125 "~ Cakes .o g
M Washington Crisps '3 8  Standairg ‘e psy& s palls NUTS—Whele Ee”"yt Agsorted ...." " g%
8 u ails . - eanu ems . .
M?r?r!g nlSIeats . — Wheat Hearts 190 Sa . Bulk, barrels Allmongs, Tar&agona 18 Picnic Mixed 1M1%
W heatena 45 Warrens, IIb. Tall__22 Almonds, Drake .... 15  pj le 'Waf 16
Molasses _ g est 400 wWarrens. 1 Ib. Flat > X COFFEES ROASTED Almonds, California Prrneezaé)lg eHanade’rAsade )
Mustard — Bvapor 9 Red Alaska 75 soft shell 5 Pretzelettes, Hand Md. 9
Pink Alaska :135 145 Brazils .. 13
N BROOMS ; Pretzelettes, Mac. Md. 8
Nuts 4 Parlor 3 00 Sardines Filberts -12@18 Raisin Cookies Y
JEURSSSRSREE S —— Jewel 370 Domestlc %S o a|' 0 Ralsm Gems ..
0 Winner 425 Domestic, % Mustard 275 pancY. © 23 Walnuts, @17 Raspberry Cakes 2
Olives __ 8 Whlttler Special 455 Domestic, % Mustard @6% y - Walnuts, Marbot - @15 Revere, Assorted .14
| G 3 75 French, 14 . Table nuts, fancy @13
Parlor Gem thtenhquss Fruit X
P Common W hisk 110 French, %s Pecans, medium °___ 13 Biscuit ig
Pickles . 8 Fancy Whisk 150 Shri Pecans, ex. large ... 14 Royal Lunch Y
Pipes 8 Warehouse 450 Dunbar, 1st, Pecans, jumbos ... 1* RO aI Toast
Playing 8 BRUSHES Dunbar, 1%s, chkory uts, per bu. :
B?o[f}?shmns ) % crub ; S“CCOtaSh Maracaibo COh'O new 2.0 Shortbread Squares ..2*
: Solid Back, 8 in .15 Y i .2 Cﬁggfn"uuttss’ W K Sprceg gurrancckakes l%
" 9 gglilr?tedBa%l(r{dsll _'" 9585 Strawberrles - states pesrh bILIJ“t'i """"" gs:g:d FG'.HS?? CﬁSEISed” 10
elle ugar Iingers
Rolled Oats 9 No. 3 Stove Standard % 2255 Spanish Peanuts 6%Q 7 Sugar Cakes
NP Flancy 1. 226 Pecan Halves ... Sugar Crimp ..
galad Dressrng g No. 1 Tomatoes 10 Fair .25 \é\llablnutthl/l-lal\t/es . 03330 Sugar Squares large
aleratus . 1Hoer eats ... or small ...
Sal Soda 9 150 Fancy Ja -8 Alicante Almonds %4* Sultana Frurt Biscuit 1*
2 I|t Eish™ - 8 Ng' ? 450 Jordan Almonds .. @47 gunnybsrde Jumbles ... o
a is . .31@35 Peanuts uperba ... g%
eeds - 10 No. 4 B 30@32 Fancy H P Suns 6@ 6% Sponge Lady F Flngers 2
Shee Biacking 9 No. Perfection ... 11% Mocha R0OASted ..o 7@ 7% Jriumph C 16
Snuff 9 BUTTER COLOR D. S. Gasoline .. 17% Short Bean

27  Choice, raw, H. P. Jum- Vanilla Wafers .
bo @7 W afer Jumbles cans

gogp %40 Dandelion, 25c size ..2 00 Gas Machine ... 25% Lon% Bean e 24@25 DOt W | 1
oda 16% H. L. O. G. averly .,
Spices 10 paraffmeCA&‘Dl‘Es 29 34% CRACKED WHEAT Y
Starch 10 paraffine. 12s 16 Fhir Bulk 8% In-er Seal Goods
Syrups 10 Wicking Black, winter 8 @10 Fanchy s d 24 21b. pkgs. - Albert B . per POOZO'
.exchange arket, tea CRACKERS er iscui 1
Table Sauce1s— 10 CANNEB GOODS Spot arket. Strong y National Biscuit Company Animals ...
Tea 10 Apple Package Brands Arrowroot Biscuit
31b. Standards 20 : New' York Basie B Baronet Biscuit
Gallon e 260%#285 CHEESE o, Arbuckle . S22 N B oc so BEl 7 bx 6% Bremmer's Butter
Blackberries ACME @1?/“ Lion 23 0* Seym q bi. 7 bx. 6°/g W afers .
....................... 160@1 9 gloomingdale .. g%g”’ McLaughlin’s. XXXX : Cameo Biscuit
Vinegar 13 Standards allons @5 01 Harslgn iy ... T6% McLaughlin’s XXXX_ sold Cheese Sandwich
GaT e : eans ROP '“3 - 160 . to retailers only. Mail all N. ..6% Chocolate Wafers .
ked 85@1 30 leersr € 17U/° orders direct to W. F. P 7% Cocoanut Dainties
Wicking ... 13 Rted Kidney 70%55@%5 Br?(gﬂer 6 McLaughlin A Co. Chica- garatoga e 38% Dinner Biscuits
Woodenware .. 13 rin . go.
Wrapping Paper .. 14 Waxg 75@1 25 Leiden > Extract Zephyrette 13
Blueberri Limburger 18 Holland, % gro boxes 95 Oyster
\4 Standard ueberries ., , Pineapple 40 @89 Felix, % gross ... 115 N. B. C. Picnic boxes 6% .
Yeast Cake .ooe... 14 Gallo § 95 3Sap Sago ... Hummers foil, % gro. 85 Gem, boxes 300
Swiss, domestic 13 Hummel's tin," % gro. 1 43  Shell . Ginger Snaps, N. B. C. 1 00
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* 7 8 9 10 11
Oraham Crackers, Red Cotton Lines RAIN BA
ron 120 No.1 lfeet. - Broad Gauge —eon .18 Hams, UM B @15
Gatmeal Crackers 100 NO' 5 2%feet Amoskeag .. 19 Hams, 14 Ib av. 14 §14%
Old Time Sugar Cook. 100 No. 4 1ifeot. HERBS Hams, 16 Ib. av. 14% @14% Blot 145
Oval Salt BisCUit......1 00 No. 5 i5feet .. Sage . .. 15 Hams, 18 Ib. av. 14 g 4% Bugle, 16 oz .38
Oysterettes ... . 50 No. _ 615feet . Hops 1 Skinned Hams 15% Bugle, 10c ix 00
Pfemium Sodas .100 No. 7 'i5feet. Laurel Leaves . Ham, dried bee )
Pretzelettes, 100 No & 1iSfeet Senna  Leaves s B s 100/@(1@10/ ° Ban Pateh Ve g
s : ( d an Patch, 4 oz
R?f glnTIg?ssclun % 88 No. 91sfest .. HIDES AND PELTS Bicnic Boiled Hams Dan Patch, 2 oz
Saltine Biscuit 100 Linen Lines Hides Boiled Hams 23 @23% -1 -
Saratoga Flakes “{ 50 20  Green, Minced Ham ~..12% @13 Fast Mail, 16 oz.
Social Tea Biscuit.....1 *0 :2346; g’erggx Bacon . 14% @15 y Hiawatha, 16 oz.
Sultana Fruit Biscuit 1 50 ured, Cardomom, Malabar 1 20 Hiawatha, 5c ..o
Soda Crackers N, B. C. 1 00 oles Cured, No. : © 8%@ 9
30da Crackers Select 1 00 Bamboo, 14 ft, per doz. 55 Calfskin, green, No. 1 15 Chveem 70/38 2 I(Eieelr%rg e 4% May Flower, 16 oz.
8. 8. Butter Crackers 150 Bamboo, 16 ft., per doz. 60 Calfskin, green, No. 2 13% =5 p\ ¢o7t 10@10% N Bird No Limit, 8 oz
Uneeda Biscuit 50 Bamboo, 18 ft., per doz. 80 GCalfskin, cured, No. 1 16 Pork . 1 Mixed 4Bir hite 3 No Limit, 16 oz 55
Oneedd By 4yisi 1 80 rLAVORING EXTRAGTS Calfskin! curedi No' 2 1a0% {3rk Coan phuard, white 8 Ojibwa, 8 and 16 oz. 40
Vanila \y'araps Biscuit, 20 T AR R Id | Pelts feader — 15 Rape e O Qlibwa, 10 4
------------- erpenless Extract Lemon old W eadchee f— 1
Z:/Jv|egacklng.f.r.......r.].ja.?f...' 1 00 “g 421 Eggﬁﬁgﬁggﬁ %0 Shearllngs """" %@ %0 Boneless Handy Box, small ....1 25
Other Package Goods No. 3 Taper, per doz. 175 Tallow Rump, new : Bixby's Royal Polish 85 SN.rv "wW=* i»
Barnum’s Animals --—-- 50 2 o0z. Flat, F M per dz. 1 50 No. 1 5 Pig’s Feet Miller’s crown Pollsh 85 . / X
Chocolate Tokens ....2 50 Jenninas D C Bran No. 2 4 % bbls... .3 % Red Ben,8f o i I i «
Argencan SBeauty 2 50 Extract %\/Iexman Vanllla Wool % bbls. Scotch, in bladders .37 Selins. H & D 5t° 678
Butltg?e(r:raé]l?grss Nge” N FBox,perdoz. 90 Unwashed, med. 20 % MaCCﬁbOeé, in jars ... b LSt cuba, ganTster 1B
family package 2 50 N ‘21 EBBOX pergoz Unw:mﬂwd fine g 15 1 bb French Rappie in jars ..43 Sweet Cuba, 10¢ R
"""" o ox,perdoz.
Soda Crackers, NBC SODA it
T IR0 2t B, STIPE PO CHE 38 pey MORSE RADISH ey ocss SO0 GOl iR Jo'h 74
) Lo o e ve rrat B M RED B2 2 TR FET U0Zu e s., . egs, Englis .
In Special Tin Packages. FLOUR AND FEED JELLY o/g bbls. 80 Ibs.. . 9 gp| . éWSSE Bubry 5c L &8 R %
_ Per doz. ..nd Rapids Grain & .51b. pails, per doz. .2 20 Casings hSIecSpslces weet Burley, 80z .. 24
l’\:/lefnt;r:gt W afers %g(o) Milling Co. %8{% p%ﬂz peerr P a” 1 05 Hogs, per Ib.......... 35 AIIsplce Jamaica ... 9 SueBt Mlgksy %249 18 é%o
Nabisco, ‘peqers - 19 Winter W heat, P per p Beef, rounds, set .. 1/@18 Allspice, large Garden 11 Sweet Mist” 3*0z* .11 io
Nabisco. 10c 100 Purity Patent 570 JELLY GLASSES Beef, middles, set .90@95 Cloves, Zanzibar ... .18 Sweet Mist. 8 oz. .. k]
Champagne Wa 7 50 Seal of Minneso 560 % pt in bbls, per doz. 15 Sheep,per bundle ...~ 80 Cassia, Canton .. . Telegram, 5C....ii
Per tin in bulk Sunburst ... -5 60 % pt. in bbls.,, per doz. 16 Uncolored Butterine Cassia, 5c pkg. doz. 25
Sorbetto 1 00 Wizard Flour . "5 40 8 oz. capped in bbls, Solid Dairy --—- 12 16 Ginger, African . .9%  differ, 25c cans ___
Nabisco %gg Wizard Graham ... 580 Per dOZe 18 Sounury” Rotis ™ 13 @15 ﬁ'a”c%erpecn%cnhg;n o Hﬂﬁlg Baniel T oz 5 %
estino ... . - MAPLEINE ‘169 Co
Rk I L S R T I B oo
CREAM TARTAR . - MINCE MEAT Corned beef, 1 Ib. 1 85 Ixed, oC Am. Navy, 16 oz. . ie
Barrels or drums --— 33 L,Yalv?)/ City Milling Cg'm Per Case . 2 g5 Roast beef, 2 Ib. 3 50 Nutmegs, Apple, 10" Ib. butt 31
Boxes 34 ) ' - Roast beef, 1 Ib. ......1 86 Nutmegs, Drummi)nd Nat Leaf 2
Square "€ 5 Lo e HoLAees Poted ham s o B BEBN Whik
..... otte am, %s ... . Drummond Nat Leaf
Fancy caddies -4 Granena He Fancy NOe;\;VenngtallSS.. 42 Deviled Ham, %s ..., 45 Pepper, Cayenne 2 per oz ’
*R I» FRUITS Bojtkd Mad Choice 35 Deviled Ham' %s ... 90 Paprika, Hungaridn .. Battle Ax S:
Apples ofte € Good Potted Tongue, %s .. 45 Pure Ground In Bulk Bracer, 6 & 12 Ib. *** 30
Evapor’sd, Choice bulk 9 Voigt Milling Co. Fa 20 Potted Tongue, %s .. 9 AIIsplce Jamaica ....12 I*« .Four 6& 16 b 3
Lvapor'ed, Fanc kg. 10% Graham 5 Half barreis ¢ extra Cloves, Zanzibar . Boot Jack, 2 Ib... . 53}
P Yy pkg. °  Voigt's Crescent RICE Cassia, Canton Boot Jack, per doz &%
Apricots Voigt’s Flouroigt . MUSTARD 6 6% Ginger, African Bullion, 16 0Z........o.r. 4
California ...coco..... 14@16 Voigt’s Hygienic % Ib. 6 Ib.box 16 . gn/ ng’ Mace, Penang .. gilmax 1(ilo/lden Twins Zlg
Citron Voigts Royal . OLIVES [ eG - Nutmegs.y 1980 Climax: Fozolme g
) W atson-Higgins M|II|ng gal. kegs 1 05@1 15 ROLLED OATS Pepper, White ... Days’ Work, 7 Vb, 37
COTSICAN e 16 pertecfion EH i gal. kegs 90@1 05 Rolled Avena, bbls. .5 25 FEPPEr, V[ : pays work :
C t: Tip To our al. kegs 90@1 00 Steel Cut, 100 Ib. sks. 2 50 Peppir Hayenn_ —a I'jreergu 5 i) rg)t)pees Ib. 26&
Imp’d Iburrﬁrg] : Golden pSheaf Flo 00 8 .- Monarcn, gglslb G 8 aprika, mungarian .. 5 Bros. 4 ib el
; onarc sacks :
Imported bulk Marshall’s Best Flour 5 00 uaker, ‘18 Regular .1 48 STCARCH IG?Ilt”EﬁoeseS Ib i gg
Muirsi_ch eachgss b. b L/\Iorden Grocer Co5 4 uaker, 20 Family ....4 10 ﬁngsmrzdo |4€ tbk ﬁg § 61 3
uirs oice 9 uaker aper uzzy, i -
Muirs—Fancy, 25 tb. b 10 uaker, P . Manzanllla Colusnﬁlla_lgD%DFES.SINGZ 25 MUZZ);’ 20 ib.° Egs Gelg_ p88>8124* 24 I
Fancy, Peeled, 25 Ib. 18 Spring W heat. II:HREH %olukmbla Il plntl.d i 88 Ki(nag!]%??)rd Twist, 6 Ib' ig
R Bak urkee’s, large, 0z. . ] .
Peel Golden H(?r¥1 one Queen, Durkee's, small, 2 doz 5 25 Silver Gloss,"40 libs. . 7% Worke $Hoel%% & 13115 3§
. y .5 50 0
Lemon, American 102A) Golden Horn, bakérs 5 40 z Snider’s, large, 1 doz. 2 35 Silver Gloss, 16 31bs. .. 6% o ¢ >p Twis, &10
Orange, American-—12% 756 Queen 2niders, small, 2 doz. 135 Silver Gloss, 12 6tbs. . 8% JSUSIFLPsTWish 8210 B3

Wisconsin Rye .............

0z .
aisins i Y44 i ”
Connosiar CIuSier 1 1b. 17 Judson Grocer Co. Ohvsefhé)oz' packef LERATUS 48 lib. packageg 5 Keftucky Rady Tz, 3
Dessert Clustei 1 1b. 21 gg;ggg%g g;og . PIéKLES - Amlar s Fammer 2% 00 %g Si% pactages 461% E?s}lnﬁteq[ne Tlvbvust 61b. 45
L M t 7% (o ackages ..... 6  Kismet, 6 Ib.....
bose Museelel § 91 o GREI %2 Netiin Wyandotte, 200 %5, 3 00 s s - VAT
L. M. Seeded, 1 lb, 7@7% Barrels, 1,200 count ..6 75 erry idow,
o o Wo“’oen Grocer Co, Half bbls.. 609 count 4 00 SAL SODA SYRUPS Nobby Spun RoII 6&3 5
California Prunes Laurel, %s cloth ....6 50 6 gallon K 190 Granulated, bbls............ 80 Com Parrot, f 3
i Laurel, %s cloth .6 40 O 0allON KEGS ovrim Granulated, 100 lbs. cs. 90
10-100 251b. boxes..® 7 [aurel 9% & %s 6 30 Small Granulated, 36 pkgs. ..i 25 Balre Parrot. 20 ib: P
80- 90 25R> boxes.® 7% [ AUIEl RS o 2% pKgs. .. Half barreis Patterson’s Nat Leaf’ @3
70- 80 251b. boxes..® 7% ' Ha|f barrels ) N SALT Blue Karo, No. 2 Peachey. 6-12 & 24 Ib. 40
60- 70 251b. boxes..® 8 Wingold, %s . 59 5 gallon kegs Common Grades Blue Karo No Picnic “Twist, 6 Ib. .. 45
60- 60 261b. boxes..® 8% Wingold, %s . 580 : . 100 3 Ib. sacks . Blue Piper Heidsick, 4& 7 1b_ 69
40- 59 251b. boxes..® 9% Wingold, Y%s 5 70 Gherkins 8 Ib: sacks W) Blue Piper Heldsick per doz” %
- 28 10% . sacks 2 10 0z., per doz.
FARINACEOUS 00998 Wykes 4 Ce. 56 th. sacks — % &on ool 38
Beans Sleepy Eye, % cloth ..6 20 28 Ib. sacks , 6 & 12 Ib. 30
II\D/I”dedHleda pic Sleepy Eye, %s c}otﬂ 6 10 5 | Sweet Small 15 W arsaw gﬁrappleC gbfk 4Sdoz gg
€d. Han Ic Slee Eye, %s cloth ..6 00 arrels irv i i err obbler 0z
py Eye, % 56 Ib. dairy in drill bags 40 SpearyHead > o2 y7)

Brown Holland Sleepy Eye, %s paper 6 00 Half barreis

Farina Sleepy Eye, %s paper 6 00 5 gallon kegs . 28 Ib. dairy in drill bags 20 FAIF, - 20 Spear Head, oo 4
25 1 Ib. packa%es R Meal Solar Rock Choic« 25 Spear Head, 7 oz. 47
Bulk, per 190 Bolted oo, 440 glafy. No. 216 per box 175 56 Ib. SACKS oo 24 TABLE SAUCES 89 Deg' e j‘fgkﬁ%'b 2
Original Holland Rusk GoldenGranulated ...4 60 Cay T. D., full count 60 Common Halford, large .37 Stgrr1dafd Navy 7%, 15
gacke 12 rollsséo colrlna|2ngr W heat 1og 0P 90 '\G/Ir%nulatedF Fine Halford, small . L8
containers rolls 2 85 . edium, Fine . Ten penn 64k12 b, 3
6 contalners 5693 rolls 4 75 RLAYING CARDS TEA Tewn Tal& .......... 80
No. 90, Steamboat .... 75 SALT FISH Japan
miny o Bata No. 15 Rival, assorted 1 25 Cod sundried, Pd_ 24@2d Yankee Girl, 6 12 & 24 30
Pearl, 199 Ib sack ....2.00 Michigan chariots .... 40 No 20 Rover, enam'd 1 50 Large, whole, .. 7% undried, medium @z
Maccaroni and Vermlcelh Less than carlots .... 42 No 572, Special .. 175 Small whole 4 gung”eg t%hc)lce gggig Seres
Domestic, 10 Ib. box .. 60 Carn No. 98 Golf, satin fin. 2 00 Strips or bricks «7%@10% Bunkrltef dancyd 20 All Red, 5C v 576
Imported, 25 1b. boX 12 59 Carlots ..o 85 No. 808, Bicycle ....2 00 PoIlOCK ... @ 4o DasKelfired mediim os AM Unlon oerap ... 5 40
Pearl Barley Less than carlots .... 87 No. 632, Tourn’t whist 2 25 Basket-fired, fancy 40@43 ?Ia 2% oz 5
Chester . .. 380 POTASH Strips NiDS  vovvoorner L. 30@32 Gmbe Scrap, 2 oz. .. 3
Empire Carlots .« 16 00 Bapbitt’s 400 Chunks Siftings 10@12 Happy Thought, 2 oz. _ 30
Peas Less than carlots... 1800 — "~ = Ut Holl Fiannings 14@15 Honey Comb scrap, 5¢ 5 79
Green, Wisconsin, bu. Feed. PROVISIONS Y. M. wh unpowder Honest Scrap, o1
Green, Scotcj bu. 300 Street Car Feed.......... 33 Barreled Pork Y. M. wh Moyuno, medium ... 35 Mall Pouch, 4 doz 5¢c 2 00
Split, " Ib ! 4% No. 1 Corn 4k Oat Feed 33 Clear Back 20 00@21 00 Y. M. Moyune, choice Old S0NgS, 5C ..ovvrrrernene 6 76
"""""""""""""""" Cracked corn Short Cut Ciear 13 50019 00 Y. M. wh. Moyune, fanc Old Times, % gro. ... 660
i Coarse corn meal.. .32 BEAN oo 00®17 50 kegs Pingsuey, medium s3 Polar Bear, 5¢, % gro 5 76
East India Brisket. Ciear 19 50@20 00 ueen, Pingsuey, choice Red Band, 5c % gro. 5 76
German, sacks FRUIT JARS. . Pig e 3 00 ueen, % Pingsuey, fancy Red Man_ Scrap 5c 143
Berman, dicken Msson Bis. per 164 15 Bl iy Voung Hysan - Serele se
. , . ; ure Shot, 5c
Tapioca Mason, % gal. per gro.7 35 Dry Salt Meats N E,hOICE Yankee Girl Scrpa 07 5 7
Flake, 100 Ib. sacks .. 6 Mason, can tops, gro. 149 S P BEIlieS ... 13 ancy 9
Pearl, 130 tb. sacks .. 6 N Oolong Pan Handle Scrp_ % 9’ 5 76
Pearl. 36 pk 2 GELATINE Lard N Formosa, Fancy ...50@60  {S8CNY\WERh. 2 oijs 6 8
Cox's, 1 doz. large ...175 Ppure in tierces ..11%@12% N Formosa, medium ..., 28 JYnion Workman, 2%

Minute, 3 ngS Formosa, choice

Cox's, 1 doz. small ...1 00 Compound Lard 9%@> 9% 35 Smokin g

FISHING TACKLE Knox’s Sparkling, doz. 125 80 Ib. tubs .advance %
% to N .6 Knoxs S?)arkl ng gr. 14 00 60 Ib. tubs o MedlﬁrIgIISh Breakfast é“ Leu?f 2% & 88
1% Nelso 50 Ib. tins Choice BB
1% Knoxs Ac 20 Ib. palls Fancy
%%in }g)l);frgroduth Rock, Phos. 1 ZG 12 |'B pal|IS ice
I la. Plymouth Rock, Plain =90 8 Ib’ ‘p)ghg Eg?]'L[;/n choice Badgii
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Special Price Current

Banner, 5c 5 96 Rob Roy,550c doz.
Banner, 8 oz .. 1608 C, gross

S. ft M., 14 0z. doz. .3 20
Banner, 16 oz 32055 djer Boy, 5c gross 5 95
Belwood Mixture, 10c 94 Soldier Boy, 10c™ __ 10 56
Big Chief, 2'i oz. 6 00 Soldier Boy, 1 Ib 4 80
Biff Chief 16 oz 3 Sweet Caporal, &0
Bull Durham, 5c .... 59 Sweet Lotus, 00
Bull Durham, 10c ___ 10 80 gwgg{ L%tsues, 2(5)
Bull Durham, 15c __ 18 48 Sweet Tip Top, 20
Bull Durham, 8 oz. .. 60 Sweet Tip Top, 3% oz. 38
Bull Durham, 16 oz. ..6 72 Sweet Tips, 08
Buck Horn, 5c .. Sun Cured, 75
Buck Horn, 10c Summer Time, 5¢ __ 576
Briar Pipe, 5¢c . Summer Time, 7 oz. ..1 65
Briar Pipe, 10c

Black Swan, 5c ..

Black Swan. 14
Bob White, 5c .
Brotherhood, 5c

.5
10c 11 00

Standard, 2 oz.
Standard, 3% oz
Standard, 7

Seal N. C,, 1% ‘cut plug 70

5

1
Summer Time 14 oz. ..3 5#

.59

.1

Brotherhood, Seal N. C., 1% Gran 63
Brotherhood, 16 0z 39 Three Feathers, 1 oz 63
Ckrnival, 570Three Feathers, 10c 10 20
Carnival, 39 Three Feather< and
Carnival, 40 Plpe combination 22
Cigar Cl|ps Johnson 30 Tom & Jerry, 14 oz. ..3 60
Ciffar Cllpg. Se mour 30 Tom ft Jerry, 7 oz. 180
Identlty, & 1 30 Tom ft Jerry, 3 oz 8 75
Darby " Ciffar Cuttlngs 450 Trout Line,” 5¢c .5 %
Continental Cubes, 10c 90 Trout Llne 10c 10 00
Corn Cake, 14 oz 2 55 Turkish, Patrol, 2-9 5 76
Corn Cake, 7 oz 145 Tuxedo, 1 oz. bags .. 48
Com Cake, 6c 5 76 Tuxedo, 2 oz. tins . 96
Cream, 50¢ pallS 4 60 Tuxedo, 4 oz. cart .. 64
Cuban Star, 5c fo 576 Tuxedo, 16 oz tins .... 64
Cuban Star, 16 oz pails 3 72 Twin Oaks. 10c ... 9
Chips, 10c ...10 20 Unjon Leader, SOc .. 6 46
Dills Best, 1% oz. . 79 Union Leader, 25¢c .... 2 55
Dills Best, 3% oz... 77 Union Leader, 10c ..11 60
Dills Best, 16 oz. 73 Union Leader, 5¢ .... 59
Dixie Kid, 1% foil-- 39 Union Workman, 1% 576
Duke’s Mix, ..5 76 Uncle Sam, 10c ...10 80
Duke's Mix, 10c 11 52 Uncle Siam, 8 o0z....... 2 2
Dukes Cameo, 1% oz. 41 U. S. Marine, 5c 6 00
5 590 Van Bibber,

2 oz. tin 88
144

Velvet, combination ¢s 5 75
War Path, 5 9%
W ar Path,

Wave Llne,

Four Roses 10c . 9 Wave Line, 16 oz. .. _40
Full Dress, 1% oz. 72 Way up, 2% Oz..... 575
Glad Hand, 5¢ ...... 144 Way up, 16 oz. pails .. 31
Gold Block, 1% oz. Wild Fruit, ceviieenns D 76
Gold Block, 10c . Wild Fruit,
Gold Star, 16 oz.. Yum Yum,
Gall ft AX Navy, Yum Yum,
growler ?8 Yum Yum,
rowler c
Growler, 10c TWINE
Giant, 5¢ ... Cotton, 3ply .. -
Giant, : Cotton, 4ply .
Hand' Made, Jute, 2 ply . -
Hazel Nut, i Eﬁr)?p,me ILym -
Honey Dew, ; .
Hone¥ Devsé, 1&0C8 ___%égthJol 1 Ib. bales .6
i i VINEGAR
1 X L, In pa 32 White Wine, 40 grain 8%
Just Suits 6 00 White Wine, 80 grain 11%
Just Suits, .11 88 White Wine, 100 grain 13
Klin Dried, 25c 2 45
King Bird, 20 Oakland Vsmeg:gadts& Pickle
ﬁ'”g E.”'gv 3,0z -v-llOOng((hland apple cider ..18
L'”g Ikr ) land apple cider ..14
a IJ-Ur a4 State Seal sugar .12
Little Glant, 1 Tb. . 28

Oakland white plckll
Lucky Strike, 1% 0z. 9 Packages free.
Lucky Strlke 1% oz. 9%
Le Redo, 3 o WICKING
Le Redo, 3 ft 16 oz 38 0. 0, pergross
Myrtle Navy, lOc ----- 11 80 No. 1,pergross
Mytrle Navy, .. 694 No. 2 pergross
'l\\/l/lar IIand CIub 5c 5 50 No. 3,pergross
ayflower .
May : WOODENWARE
Mayflower 1 Baskets
Nig .5 Bushels
Nig 0 Bushels, w
Nig 4 Market .
Nig 9 Splint,
Noo 1 Splmt
old S 75
Old |Ilow Clothes large 8 25
Old Willow, Clothes, small 6 25
Old Willow, Clothes, me'm 7 25
g'd Butter Plates
P B \Oyllrg lersui or Ovals.

te.

Pat and, 63 ¢ ! incra
Patterson Seal 1% ‘0z. 48 f’|Lb ! 22558 I'r? Ccrglaete
Patterson Seal, 3 0z. .. 96 5 |p” %50 in crate
Patterson Seal 16 oz. 5 00 3 |p’ 250 in crate
Peerless, Sc 5T 5 "ib,250 in crate
peerless, 10c 92 "
Peerless, 3 oz. 20 Churns
Peerless. 7 oz Barrel, 5 gal., each ...2 40
Peerless, 14 oz 475zBarreI 107gal., each .2 65
Plaza, 2 gro. cs ..576 Clothes Pins
Plow Boy, 5c 76 Round Head
Plow Boy, 10c 00 4 inch, B gross
Plow Boy, 14 0Z....cooounn. 4504% inch, 5 gross .. .. 5
Pedro, 10c .11 80 Cartons 2# 2% doz. bxs. 55
Pride of V|rg|n|a 1% 1 Crate« and Fillers
Pilot B 5 6 Humfty Dumpty, 12 dz 20
Pilot, 105No 40
Pilot, 10 No. 2, co 8

Prince  Albert.
Prince Albert,
Prince Albert,

ueen Quality, 5c
ob ch/ 5cyf0|l -

Rsb Roy, 10c
Rob Roy, 25c

gross

doz....... 210

mpl .
Case No. 2, flllers 15
SES e 135
Case, medium, 12 sets 1 15
Faucet«
Cork lined, 8 in..
Cork lined, 9 in
Cork lined, 10 in

U ~

Eclipse patent spring 85
1 mmon .. S0
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Worden Grocer Co. Brand
Ben Hur

Perfection

Perfection Extras 35

Londres .. 35

Londres Gr 35

Standard 35

Puritanos

Panatellas, 35
I\ld%alzl\’l)gt br.USh Panatellas, Bock
121b. cotton mop Jockey Club
; COCOANUT
2. hoop Standard 2®aker’s Brazjl Shredded
3- hoop Standard 23
2- wire Cable .'2D
Cedar all red_ brass 125
3- Cable’ ... 230
Fihﬁ‘tr Eureka .2 25
IlE) "W I ...... 2 40
oAl o B
14 qt Galvanized 2 10
tj. Toothpicks
Ideall’ 100 packa&es -.2 (I)85
Mouse, wog—Ja%S holes 22
Mouse, tW88§ 6 h&iee B 10 s pkgs., per case 2 60
Raotusewolor}j holes ... in 36 10c pk s, per case 2 60
Rat spring S 16 10c and 38 5e pkgrs
oospring per case .. 2 60
on , Tubs
: , COFFEE
IP"”- E't%ﬂﬁ%?g NO § a i Roasted
andar Dwinell-Wright Co.’s B’ds
20 |n Cab s on
18-in. Cable No' 2 7712 00
16-in, Cable, No. 3 ... 600
No. 1 Fibre' in ok
No. 2 Flbre T o 9is
Galvanized ...!575
SHAH s fabvinies<! -2 B
?shboards
Bronze G 2 so
. 1ir
272
Single Acme 3

Double Peerless .. "3
Single Peerless

Northern Queen 3

Double Duplex ."3 no
Good Luck . 275
Unlversal 300

u . 00}
Assurted 13-15 7.3 00
Assorted, 15-17-19 ___ 425

WRAPPING PAPER
Common Stra 2
Fibre Manila, whne .. 3

Fibre Manila, colored 4

No. 1 Manila

Cream Mhnila

Butchers’ Manila

W ax Butter, short c’nt 13

Wax Butter, full count 20

Wax Butter, rolls ... 19
YEAST CAKE

Magic. el

Sunlight,

Sunlight, 50

Yeast Foam, 3 doz. ..1 15

Yeast Cream, 3 doz. ..1 00

Yeast Foam, 1% doz. 58

AXLE GREASE

1 Ib. boxes, per gross 9 00
3 Ib. boxes, per gross 24 00

BAKING POWDER

Royal

10c size .. 90
%]Ib. cans 135
6 oz. cans 190
%Ilb. cans 2 50
%Ib. cans 3 75
lib. cans 4 80

tlb. cans 13 00
«Ib. cans 21 50

CIGARS
Johnson Cigar Co.’s Brand

S. C. W.,
El Porta
Evenin
Exemp

W hite House, lib.

W hite House, 21b. ..
Excelsior, Blend, lib.
Excelsior, Blend, 31b.

16

Tip Top, Blend, lib.
Royal Blend
Royal High Grade
Superior_Blend ...
Boston Combinatio
Distributed by Ju
Grand Raplds

Grocer Co.,

Lee ft Cady, Detroit; Sy-
mons Bros, ft Co., Sagl-
naw, Brown, Davis ft
W arner, Jackson; Gods-
mark, Durand ft Co., Bat-
tle Creek; Fielbach Co..
Toledo.

8AFES

Full line of fire and bur-
glar proof safes kept in
stoc’. the Tradesman
CompanY Thlrtﬁ/ five sizes
and styles on ha at all
times—twice as many safes
as are carried by any other
house in the Sta If you
are unable to VISIt Grand

Rapids and inspect the
line personally write for
quotations.

SOAP

Gowans ft Sons Brand.

Single boxes .. .3 00
Five box lots .2 95
Ten box lots .2 9
Twenty-five box lots ..2 85
Lautz Bros._ & Co.
Acme, 30 bars, 75 Ibs. 4 00
Acme, 25 bars, 75 Ibs. 4 00
Acme, 25 bars, 70 tbs. 3 80
Acme, 100 cakes .......3 25

September 4, 1912
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Big Master, 100 blocks 4 00
German Mottled
German Mottled, 5 bxs 3 50
German Mottled, 10 bx 3 45
German Mottled, 25 bx 3 40

Marseilles, 100 cakes ..6 00
Marsejlles, 100 cks 5c 4 00
Marseilles, 100 ck toil 4 00

Marseilles, % box toil 2 10

Proctor & Gamble Co.
Lenox .3 00
Ilvory,
vor
Stary

Tradesman Co.'s Brand

Black Hawk, one box 2 50
Black Hawk, five bxs 2 40

Black Hawk ten bxs 2 25
. B. Wrisley

Good Cheer . .4 00

Old Country .

Soap Powders
Snow. Boy 24s family
size

Snow Boy,
Gold Dust,
Gold Dust,
Kirkoline, 24 41b
Pearline
Soapine ..
Baobltt’s
Roseine
Armour’s
Wisdom

Soap Com pounds

Johnson’s Fine .6 10
Johnson’s XXX 425
Rub-No-Mcrre .3 86
Nine O’clock .3
Scouring

Enoch Morgan’s Sons
Sapolio, gross lots ....9 50
Sapolio, half gro. lots 4 85
Sapolio, single boxes 2 40
Sapolio, hand . .2 40
Pcourine Manuf g Co
Scourine, 50 cakes ...,1 80
Scourlne, 100 cakes ...3 60

Ramona ;S&3

L. J. DeLamarter, Resort Manager

The Pleasure Palace

Grand Rapids

of

Bigger, Better, Brighter than Ever

Always a First-Class Refined Vaudeville Show

Dancing every evening except Sundays in the carefully
conducted Ramona Dancing Academy.
Everything popular priced.

Four Kinds of Coupon Books

are manufactured by us and all sold on the same

basis,

Free samples on application.

irrespective of size, shape or denomination.

TRADESMAN COMPANY, Grand Rapids, Mich.

<>
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BUSINESS-WANTS DEPARTMENT

Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent

BUSINESS CHANCES.

For Sale—Dry goods store, town 2,500.
Long established. Sickness reason for
selllnog. Stock and fixtures invoice about
$(;,000. Big discount for cash. Box_ 276,
evay, Indiana. 393

To AIll Merchants. If you want to
sell your stock and fixtures, | can find
you a buyer. Describe your stock, give
size of town and state ‘cash price. W
D. Hamilton, Galesburg, 111. 392

For Sale—Stock of hardware and no-

tions in good town. Tin_shop in_con-
nection. H. T. Stanton, Trustee, Grand
Rapids, Mich. 391
. For Sale—Wholesale baking business
in southern Michigan city ~ of 50,000
population, doing good business. Will
sell at a sacrifice if sold in 30 days.
Reason for selling, other business. Ad-
dress No. 390, care Tradesman. 90

For Sale—Marble top counter, two
meat blocks, meat rack, Angldile com-
puting scale. Enterprise meat chop-
per, “sausage knives, cleavers, paper
racks. All new. Bargain. Thos. Peter-
son, Scottville, Mich. 388

For Sale—Up-to-date wholesale and
retail bakery, candies, ice cream, lunch
and tobacco business. ~Can be bought

cheap. Good reason for sellingf or
particulars address No. 387, care Trades-
man

Stores bought, sold and exchanged.
If you want to get in or out of business

write me. | handle all kinds of business
laces and real estate. Frank P. Cleve-
and, 1261 Adams Express Bldg., Chica-
go, 111 86
For Rent—Seven-room house, newly
decorated and painted, gas, bath, etc.
Dandy location. Good neighbors, quiet,
near “car line, ten minutes walk from
down town. Rent $17. Apply 9 N.

Prospect Ave., Grand Rapids,
Michigan street car.

For Sale—It has often been said if |
only had known it | would like to have
had the chance. Mr. Business Man, it
is up to you if you are going to be the
first man "to get this good paying grocery

and meat business. "Double” stores, live
town of 1,600. County seat, center of
fruit belt. If you don’t snap this up
you will regref it. I mean business,
come and see me. | will prove it. G.
VanAllsburg, Hart, Mich. 381
For Sale—Drug store in_one of the

best locations in the city of Grand Rap-
ids. Up-to-date stock and fixtures. 0
rice cutting necessary, Address C. H.
olleton, Oakes and lonia. 375

First-class stock of general merchan-
dise that will inventory $25000 to ex-
change for a first-class farm_of (00 or
300 acres.  Will ;}ay cash difference if
necessary. Harry Thomasma, 433 House-
man Bldg., Grand Rapids, Mich. 378

For Sale—Collar button vending ma-
chine, with about 2 gross heavy gold
plate assorted buttons.” $10 value "for $6.
Address W. A. Lenz, c-o Drug Store op-
poslte Union Depot, Grand Rapids. 376 '

For Sale—5,000 acres very choicest cut-
over hardwood land in Northern Michi-
an. Will make the price right and might
ake some other propert¥ or a good stock
of merchandise as part payment. Ad-
dress Harry Thomasma, 433 Houseman
Bldg., Grand Rapids, Mich. 379

Low price on a 50 bbl. steam flour and

feed mill, located in_Central Michigan,
best wheat district. Fine chance for re-
tail trade at mill.  Will consider terms
or other property. Address No. 372, care
Tradesman. 37

Selling proposition wanted by man
thirty-six years old. Four years gro-
cery  store "experience, two years office
and four years operating flour and feed
mill  and " elevator.

Address Reliable,
pare Tradesman. 373_
For Sale—Good clean up-to-date stock

of dry goods, groceries, shoes, in town
1,250 “Thumb ichigan.” Good busi-
ness, excellent chance. Health, Address
No. 361, care Tradesman. 361

. For Sale—Stock general merchandise
in No. 1 condition, in good farming town

of 600. Good location.” Rent low. Will
reduce stock to suitpurchaser. Address
No. 385, care j.radesman, 385

For Sale—Music sign. | have a brand
new, 7 foot, double-faced electric sign
with the word “music” in 12 inch [et-
ters, with 2 inch bull’s-eye lenses, wired
for 12 or 24 incandescent lights. Made
by the Kalamazoo Sign Co., the regular
cost being about $65.” Will take $25 for
a quick sale. Can be seen in drug store
opposite Union Depot. Address commun-
ications to W. A. Lenz, 100 So. lonia_St.,
Grand Rapids, Mich. 377

For Salet-General stock in a country
*own. Inventories at present time some-
where around $4,000. Good summer re-
sort within two miles. Address No. 359,
care Tradesman. 359

continuous insertion.

For Sale—General store stock and fix-
tures, inventorying about $2,000. Only
store in inlan town, \yz miles from
nearest town. Dom'%l.good business. W.
W. Wooll, Dufplaln, ich. Address Shep-
ardsvlle, R. F. D., No. 13, Mlchlgag.56

. Spot cash, quick action, a fair price
is my way of bu¥|ng shoe stores and
general stocks of merchandise; city,
country, anywhere. Will advance mone
on anything saleable. Address No. 366,
care Tradesman. 366
$3,800 equity in stock and dairy farm
to exchange for going mercantile busi-
ness. C. W. Long, 353 Division Ave So.,
Grand Rapids, Mich. ‘367
For Sale—Four station air line cash
carrier David Gibbs, Ludington, Mgl%ﬂ-

gan.
| pay cash
of nae¥chandise.
Kaufer, Milwaukee, Wis.

Wanted—For cash, stock of general
merchandise, clothing or shoes. Ad-
dress Box 112, Bardolph, 111 315

For Sale—Cheap, McCaskey, American

for stocks or

part stocks
Must be H.

cheap.

and Simplex account systems, second-
hand. For particulars write A Hens-
ler, Battle Creek, Mich. 299
Auctioneers—Fifteen years’ experience

has taught us how to close out any stock
at full 'value. We go anywhere.” Ferr
3§7 Caukin, 440 S. Dearborn, Chlcago,
uring July and August address 1546 W.
51 Place, Los Angeles, Cali. 259

_Salesmen Attention—For a special or
sideline, send for a Nortbey refrigerator
catalog No.12, 170 pages. It has all kinds
of refrigerators for every purpose and can
be sold anywhere. Write today. Northey
Manufacturing Co., Waterloo, “lowa. 258

Will pay cash for stock of shoes and
rubbers. ‘Address M. J. O., care Trades-
man. 221

sale conductors.. A. E.
35 Grand River Ave,
Detroit. Advertising  furnished  free.
Wrrite for date, terms, etc. 549
Auctioneers—We have been closing out
merchandise stocks for years all over this
country. If you wish fo reduce or close
eut, write for a date to men who know
how. Address Ferry St Caukin, 440 South
Dearborn St., Chicago, 111. 134

$10,000 stock general

Merchandise
Greene Co.,

merchandise for

sale.- Good business, good location, good
reasons for sellingc. A’ bargain. Address
at once, A. H. M. H. Barnes, Meta-
mora, Mich. 236

_ For Sale—Only exclusive shoe store
in town of 2800 people. Inventories be-
tween $5,000 and $6,000. Address No.
346, care Tradesman. 346

No charge less than 25 cents.

Cash must accompany all orders.

Safes Opened—W. L. Slocum, safe ex-
ert and locksmith. 97 Monroe Ave.,
rand Rapids, Mich. 104

HELP WANTED.

W anted—A first-class shoe man, capa-
ble of taking charge of a shoe depart-
ment. State wages and send references.
Address No. 389, care Tradesman. 389

Wanted—A clothing clerk, one who has

had some experience and can furnish
recommendations. State salary. Charles
| Atwater, Shelby, Michigan. 382

W anted—Clerk for general store. Must
be sober and industrious and have some
previous experience. References required.
Address Store, care Tradesman. 242

Want ads. continued on next page.

PRINTING

For Produce Dealers

Letter Heads, Bill Heads, Business Cards

Envelopes, Statements

Shipping Tags, Order Blanks

In fact, everything that a produce dealer

would use, at prices

service.

consistent with good

TRADESMAN COMPANY
GRAND RAPIDS, miCH.

PROGRESSIVE DEALERS foresee that

*

on as sellers.

enough for the baby’s skin, and capable of removing any stain.

certain articles can be depended

Pads in many lines may
come and go, but SAPOLIO goes on
steadily. That is why you should stock

HIND SAPOLIO

HAND SAPOLIO Is a special toilet soap—superior to any other in countless ways—delicate

Costs the dealer the same as regular SAPOLIO, but should be sold at 10 cents per cake.



32
COME ONE, COME ALL!

Strong Appeal For Attendance at
Convention.

Lansing, Sept. 3—It has been written
that knowledge is power, but the power
of association, combined with knowl-
edge is a power which you control. As
an individual, how much power do you

possess?  None, save by association
with others.

Could Caesar, who built the once
powerful Roman empire, have accom-

plished results as an individual? No.
He made his name live in history as an
example of what man could do by or-

ganization. He organized and co-oper-
ated with his people. That gave him
such power.

Now, as a retail merchant, you have
grievances, you have conditions you do
not like, you have conditions that are
robbing your till of good honest dollars
which ought to belong to you as a
taxpayer and a town builder.

How can you, who want better con-
ditions, expect to get them without your
help and influence to get results?

The fundamental principles of suc-
cess are organization and the more per-
fect that organization, the more sure
the success.

The one thought often expressed;
“You don’t need me” has lost many
victories that could easily have been
won. In fact, had each party interested
done his duty to himself and his asso-
ciates by putting his shoulder to the
wheel, regardless of, “You don’t need
me,” you will win anyway and the
countless excuses offered by the “stay
at homes” and those who want every-
thing and are not willing to contribute
their share of personal sacrifice toward
Supporting any good cause, much more
good would havje been achieved.

A chain is no stronger than its weak-
est links. A rope no stronger than its
weakest strands. How, then, can you
expect to make progress and accomplish
results unless you attach yourself to
some organization, that seeks to help
you and better home conditions?

No one will dispute but that a man
may succeeed without attaching himself
to an organization. No organization
will dispute his individual right to buy
or sell his wares to anyone or in any
manner, but it is much easier for mer-
chants to work in harmony through as-
sociation and break down the barriers
of selfishness and animosity through co-
operation and education, than to go it
alone.

You cannot deny this fact, that the
tendency of the times is towards con-
centration and concentration means
death to the small towns.

You will not deny the fact, that the
country is being filled with cheap news-
papers and magazines that are depen-
dent almost entirely on the sale of ad-
vertising space to catalogue houses and
direct sales to manufacturers in almost
every line and those same papers are
sent broad-cast over our land, and why?
To get business from your town and
your customers, through mail orders for
their patrons.

These same advertisements gather up
millions of dollars in trade from you,
Mr. Mrechant, and it has been estimated
that nearly two hundred millions are
gathered up from the people each year

MICHIGAN

by fraudulent advertising, in spite of
the fact that the Government is looking
after this end. How does this effect

you ?
There is no disease but there is a
remedy. There are no obstacles to

those who will, but what may be over-
come.

Now to the point: As a retail mer-
chant, how do you expect to stay in
business, working along the same old
way year in and year out, finding fault
with conditions and what the manufac-
tuers and your neighbors are doing, un-
less you join with your fellow men in
finding a remedy and put that remedy
into force?

The Michigan Association of Retail
Merchants was organized on Feb. 8
last for the purpose of protection to the
small towns and retail merchants who
help make up same. It is no trust nor
do we in any way seek to fix prices,
but we do try to bring the merchants
closer together through co-operation
and education that they may act in uni-
son to counteract some of the conditions
that tend towards centralization and
destruction, by getting them together in
inspiring meetings, when all matters of
joint interest may be brought up, dis-
cussed and a remedy sought, such as
an honest advertising law, co-operative
insurance, that saves members one-half
the amount they are now paying, trans-
portation, credits, salesmanship, adver-
tising, etc., and, last but not least, by
teaching the broad doctrine of fellow-
ship, that takes all grouches away. In
other words, a clearing house where the
merchant can lay his troubles before
proper committees and a balm found
for his grievances.

The first general meeting of the Mich-
igan Federation will be held in the As-
sociation of Commerce room at Grand
Rapids, Sept. 17, 18 and 19 and every
merchant who sells goods at retail is
invited to come and join in making this
the largest gathering of Retail Mer-
chants ever brought together in Michi-
gan. A fine program has been arranged
for your benefit.

Put aside your care for a day or two.
Come join us in a meeting that stands
for the preservation of the merchants
in the small towns and whose purpose
is to help all to be better salesmen, bet-
ter buyers, better credit men and better
advertisers, and secure legislation that
protects the masses and not the classes.

An organization that has for its ban-
ner “Home Trade and Home Protec-
tion.”

Mr. Merchant, do not let this appeal
go by unheeded. Do not lose the one
opportunity to start a good cause in the
right way, by your presence.

Come, the power of association is in
your hands.

The opportunity is now given. Rouse
yourself from the deep rut you have
traveled so many years. Live in an age
of progression-by doing progressive acts.

The programme arranged for the con-
vention is as follows:

Tuesday.

The President and Secretary will re-
ceive delegates and members at the As-
sociation of Commerce rooms and an-
swer all questions.

First session called to order by the
President at 1:30 p. m.

Prayer by Rev. Dean White.

TRADESMAN

Address of welcome by C. F. Sweet,
of Grand Rapids.

Song, America.

Address by President.

Announcement of committee appoint-
ments.

Address by Guy W. Rouse, President
of the Worden Grocer Company on “A
Jobber’s Philosophy.”

Adoption of constitution and by-laws.

Perfection of the organization.

Adjournment at 4:30.

Wednesday.

Morning session called to order at
10 a. m. by the President.

Song by the delegates.

Reading and discussion of grievances.

Question box.

Adjournment at noon.

Afternoon session called to order at
1:30 p. m.

Song.

Report of Secretary-Treasurer.

Address by Lee M. Hutchins, General
Manager of Hazeltine & Perkins Drug

Co., “Fire-Insurance, Protection, Profit
and Credit.”
Shall we make active members of

traveling salesmen?
Discussion.
Question box.
Adjournment at 4:30 p. m.
Evening session 8 p. m.
Song.
Address on general federation work
by Arthur L. Holmes, of Detroit.
Discussion of his address.
Question box.
Adjournment at 9:30.
Thursday.
Called to order at 1:30 p. m.
song.

COME ONE,
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Address by Ernest L. Ewing, Traffic
Manager of the Grand Rapids Associ-
ation of Commerce, on “Retail Mer-
chants” Transportation Troubles.”

Report of committeees.

Constituion and by-laws.

Legislation.

Membership.

Publicity.

Nominations.

Next place of meeting.

Election of officers.

Question box.

Adjournment at 4:30.

F. M. Witl.eck, Sec’y.

Corking Good Stuff.
"l want you to write a speech for
me,” said the politician to the news-

paper man.
“About how long?”
“l don’t know. | ought to talk

about an hour and a half, | think.”
“What do you want to discuss?”
“Nothing. I've got an old saying
here: ‘Money will not buy happiness.’
Can’t you string that out for an hour
or two? It ought to make corking
good stuff.”

The dealer who has all the business
to which he can attend usually spends
part of his time going after it

BUSINESS CHANCES.

For Sale—$2,000 stock of general mer-
chandise in best farming section in
Michigan at 90c on dollar. Will ac-
cept part cash, balance good securltE.
No trades. Annual sales $10,000. 1. E.
Quivey, Fulton, Mich.

SITUATIONS WANTED.

Pharmacist wants steady position.
References. Change desired” Write S.
Morgan, 116 Widdicomb Bldg. 394

COME ALL!

in extending

you a special invitation to visit

Grand Rapids, during Fair Week, Sep-
tember 9—13. We invite you to make

our store your headquarters.

We will

cheerfully care for your bundles and
undertake to assist you in making the
visit both pleasant and profitable.

W orden (Grocer Company

GRAND RAPIDS, MICH.

The Prompt Shippers



Made in

Five Sizes

G. J. Johnson
Cigar Co.

Makers

Grand Rapids, Mich.

Manufactured
Under
Sanitary

Conditions



NOW READY

Our Grand Display of

Holiday Goods

In our salesrooms
CORNER FULTON ST. AND COMMERCE AVE.
We are now showing the

Most Extensive
Most Complete and

Most Beautiful Lines

of profitable, rapidly selling holiday and staple merchandise
we have ever been able to offer our friends. In our

Fancy Goods Section

we are displaying very choice and complete lines of
IMPORTED  Hundreds of beautiful and useful arti-

]‘_H./ hj \AEZIIIQF A in a great variety of latest
ninAvy L shapes and designs, suitable for prizes
and Friendship gifts.

DINNERWARE All the famous makes of Europe
d America. Over 70 open stock
PATTERNS  pa

patterns constantly kept in stock.

DOMESTIC and The very latest production in

C D C,n hi Ladies’and Gentlemen’stoilet and

LU RUI’t/ IN brush sets in Parisian Ivory, Sterling

hifi\/FI TIPC Silver. Quardruple Silver Plate, Ebony,
L.Li IED White Enamel, Etc.

ELECTROLIERS AND GAS LAMPS

Novelty Clocks, Jewel Cases, Smoking Sets, Ladies’ Hand
Bags, Sewing Boxes. Music Rolls, Fancy Mirrors, Pictures,
Post Card Albums and a great many other interesting
articles. In the

Toy Section

we are showing our usual great collection of

Toys, Dolls, Books and Games

in a variety rarely shown anywhere in the country. We
invite you to visit us during the

West Michigan State Fair
SEPTEMBER 9 to H

or at any other convenient time. Place your order early to
secure the best bargains. Let us hear from you.

Ask for our 25k page catalog

H. Leonard & Sons
Grand Rapids, Mich.

West Michigan
State Falr

Grand Rapids, September 9-13

This big HOME exposition—of, for and by the
people of Western Michigan—will eclipse all previous
records in its offerings for next month. Every de-
partment will set a new mark. Every available inch
of exposition space will be occupied. Every day will
be a “red letter day.” We are offering a veritable
rainbow of attractions. YOU must plan on being a
Fair visitor. There will be novelties such as we have
never before shown—such as, for example, exhibits of
soil ﬁroducts from the far south and from the fertile
northwest—such, also, as the display of battleship
models by the U. S. Navy. EVERY department is
offering record breaking attractions. Entries close

August 31. Send for premium book to E. D. Conger,
Secretary.

The Daring Oldfield and the Famous Disbrow

Will contend for automobile racing honors Wednesday of
Fair Week. Wednesday will be “Automobile Day.” In ad-
dition to Oldfield and "Disbrow, a number of other speed
kings will add to the fascinating charms of a_thrilling pro-
gram of track events. The greatest motor racing show ever
Staged In Michigan.

See the $50,000 Live Stock Show

Veritable Rainbow of Attractions

ELECTRICITY on the grounds means that ->motion” will be the Fair
watchword for 1912. You will see such exhibits as were never before pos-
sible: and you will be as surprised as you are delighted. Everything points
to the greatest exposition in the history of Western Michigan. Our stock
show, for example, will present not less than $50,000 worth of live stock.
Art Hall has never offered such headliners. Machinery Field will team with
countless exhibits IN MOTION. No matter what line of human endeavor
interests you—from farming to needlework—here you will find an exhibition
of superior charm and wonderful completeness. Something to interest
everybody every minute. Not a dull spot on the grounds. Not a dull
moment on the program.

Free Attractions Galore

A notable daily program headed by the Famous Four Trained East In-
dian Elephants who. with their trainer. Mademoiselle Arnold, were last year
the sensation of Buffalo Bill s Wild West. These animals are the most re-
markable feature in America to-day. Many other startling sensations on
the daily card. Then, of course, there will be the inimitable eeMidway.” with
its novelties and its fun. Every day a red letter day!

West Michigan State Fair
Grand Rapids, September 9-13



