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From Birtb to Battlefield

A child is born—it gasps and cries,
And clasps its wee fist to its eyes;
It stares at those who stand around,

And sleeps, a stranger unto care,
While she that smiles o’er joys profound,

Prays for him ere he needs for prayer.

A hundred childish ills he worries through,
A thousand times his life hangs by a thread;

He falls, when there is nothing else to do,
From some high perch and strikes upon his head—

Ah, who shall say God keeps him not in sight,
Nor hears the prayers she offers up at night?

Toil and hope and despair,
Grieving and doubting and joy;

Days that were dark and days that were fair 
For those who love the boy;

Years that have wearily dragged.
Years that have flown and griefs that have lagged—lagged— 

To make him a man at last.

Hark to the summons that comes!
Hear the merciless roll of the drums!

The man for whom plans were made,
He for whom schemes were laid,

Must brush them aside, for somewhere 
Somebody has wronged someone—

Let the banners wave high in the air,
There is soul stirring work to be done.

Down through the valley and over the slope,
A regiment sweeps to the fray!

What of the prayers, the toil, the hope,
And the lofty plans of yesterday?

An angry shot,
A crimson clot,

End the smiles and tears 
Of twenty years

And in a lump of lifeless clay.

Bine the Boy a Chance

Give him a chance when he’s free and young, 
Give him a chance for a decent start,

Before the devil his snares has flung
Or poisoned the blood of his boyish heart; 

Give him a chance for air and sun,
For happy play with a happy throng.

As the twig is bent the trees’s inclined,
And ever this selfsame truth we find,
That the bad man’s only a grownup boy 

Gone wrong!

Give him a chance in the busy game,
Give him a chance for the best he knows. 

You raise a boy in sin and shame
And he won’t be white as the driven snows; 

But give him the chance that he ought to have 
And he’ll wax manly and fine and strong. 

It’s the youth that’s spent in a rotton slum 
That makes the thief and the thug and bum,
For the bad man’s only a grownup boy 

Gone wrong!

Berton Draley.

Che Bid and the Cittle

VTI7TTH GOD there is no great nor small—no dis- 
’ '  tinction between important and unimportant. The 

feathers of the tiniest insect are fashioned as carefully 
as the wings of a condor. The eagle soars to dizzy 
heights in cerulean realms, but the little wren—flitting 
back and forth from a wood-pile to a fence corner, ad
miring the grass and daisies—can talk just as intelligent
ly about the beauties of Nature as the bird of bigger 
build.

Robert Hanna Davis.
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Foster, Stevens & Co.
W holesale Hardware

10 and 12 Monroe St. :: 31-33-35-37 Louis St.

Grand Rapids, Mich.

Putnam's
Menthol Cough Drops

Packed 40 five cent packages in carton 
Price $1.00

Each carton contains a certificate, ten of 
which en title the dealer to

ONE FULL SIZE CARTON 
FREE

when returned to  us or your jobber 
properly endorsed

PUTNAM FACTORY, National Candy Co. 
Makers

GRAND RAPIDS, MICH.

We have an ambition to largely increase the 

sale of our old reliable brand of B-B-B COFFEE. 

To assist in this, we will from this date furnish 

a vastly  improved quality, both in style and 

drink; in fact, a coffee that we believe to be un

equalled at anything near the price. It is a 

beauty and is just as good as it looks, and we ask 

our patrons, on receipt of the goods, to open and 

compare them with anything heretofore offered 

them. To furnish this quality our margin of 

profit is seriously interfered with but we believe 

the natural increase in sales resulting from the 

improvement will more than offset this. If this 

fails our patrons and theirs will at least be 

gainers. __________

JUDSON GROCER CO.

GRAND RAPIDS

Let the 
Other 
Fellow  
Experiment

Twenty years’ experience 
in building Computing Scales, 

is a service that is handed you when you buy a 
Dayton Moneyweight Scale. There’s as much dif
ference in Dayton Scales and “The Other Rind,” as 
there is between a Swiss Watch and a “Dollar 
Watch.”

Buy a Scale with a System 
Buy a Scale with a Record of Good Service 

Buy a Scale with a Ten Year Guarantee 
Buy Dayton Computing Scales

Moneyweight Scale Company 
165 North State Street Chicago, Illinois

Have you had our booklet of S tore System s. "The Bigness of L ittle 
Things?" I t 's  free, ask for it.

Donit forget to indù  
III jo u r

Lautz S n o w  B oy Washing Powder
Buffalo, N. Y.
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G R E A T E S T  O F  M O D ER N  PE S T S .
Taking daily toll from the farmer, 

the merchant, the m anufacturer and the 
household, rats and mice stand for one 
uf the greatest of modern pests. Esti
mates have been made o f the shrinkage 
caused by these pests in the grain crops 
of the world annually, of the loss to 
merchants and m anufacturers and of 
the damages wrought in the home. It 
is not the purpose of this article to go 
into statistics, but the total annual loss 
runs far up into the millions and, so 
far as known, there is nothing on the 
credit side to reconcile us to the dam 
age done. How to deal with this pest 
is a problem in nearly every store, and 
it comes as near being a universal prob
lem as any on the books. It exists all 
over the world and in every climate and 
the ships that sail the seas. It is a 
problem that the scientists and inven
tive geniuses have sought to solve and 
eradicate, and still the pests continue 
their ravages and the annual loss goes 
on. In modern store buildings the nui
sance is minimized by cement construc
tion, making it impossible for rats or 
mice to enter in or, once in, to find 
hiding places, but even m all cement 
buildings they will he found where box
es and barrels are stored in spite of all 
the precautions that may be taken. 
There are various popular methods of 
dealing with these pests. One is the 
trap, which is efficient up to a certain 
point, but which, after all, does little 
more than to keep down the population. 
Poison is used sometimes, but this is 
hazardous and, if the rodent reaches 
its hole, may create a still greater nui
sance. The cat is looked upon as a sure 
cure, but, if the truth be told, the cat 
is much overrated as a mouse and rat 
catcher. The cat gets lazy when it is 
too well fed and if not well fed it is 
likely to wander. And then the sagacity 
of the rats and mice in time circumvent 
the most enterprising cat. The pests 
learn the ways of the cat, just as the 
tough citizens learn the ways of the 
policeman. They observe the cat s hab
its, and methods and do not come out 
when the cat is around. T he best cat 
will not “last” more than four or five 
months and then, if the cat method is to 
be continued, a new cat has to be se
cured with habits which will catch the

lem and if any of the Tradesman’s 
readers have successful ways of their 
own for its solution, its description 
would be appreciated.

F U R S  AS F A V O R IT E S .
The rage for furs of all varieties and 

styles promises to be as great as ever. 
The comfort which they stand for, their 
universal becomingness to all styles of 
beauty and the many variations in price 
bespeak the possibility of all being satis
fied. Since there are now so many ways 
in which small pieces of fur may be 
utilized, the old pieces which have been 
laid away as heirlooms may now be 
pressed into service and converted into 
a part of a most fashionable attire. The 
beaver which was the pride of a great
grandmother furnishes material for two 
or three modern pieces and the massive 
muff which was a few years ago deemed 
valuable only as a curio is with a new 
lining just the thing for to-day.

Yet many who own these old valu
ables realize their incompetency to refit 
them properly and are at the same time 
not able to send them to a professional 
in the city or do not know the proper 
source to apply and insure good work
manship at nominal cost. They may 
make the attempt at home and through 
some lack of technical knowledge fail 
utterly or the furs may be allowed to 
remain untouched, waiting a more fav
orable time and courting a delay which 
will render them less available.

When you specialize upon your fur 
goods, secure competent help for con
verting the old heirlooms available. Do 
no think that in this you are only in jur
ing vour chances for sales. Flic woman 
who finds that she can have an elegant 
muff made from the old fur which has 
been laid away for years will become 
more interested in this style of apparel. 
She will lmy a neckpiece to match and 
her friends will also awaken to the pos
sibilities in your fur department. Help 
in renovating and remaking strengthens 
your cause every time. W hen people see 
that they are getting an article which 
will last for years, they feel the more 
justified in putting up a good price for 
it.

The pastor of a R om an Catholic 
church in Je rsey  City calls rice th row 
ing at w eddings lunacy, and ch aracter
ized the custom  as a "pagan, uncivil
ized and rowdy action." In his parish 
paper he says: “Gentlem en and ladies 
do not indulge in this horseplay, which 
has been known to result in the loss 
of the sight or hearing  of one of the 
bridal couple, who, through the lunacy 
of their friends, have their joyful day 
tu rned  into one of woe. A great 
m any people will approve and applaud 
the rem arks of the priest.

S E L L IN G  S W E E T  P O T A T O E S .
People move in ruts, in their choice 

of food as well as in fashion and in
m.my other tiling s. The Potato  i¡1 in
lln N'firth  the staff of vege table Íood.
In tin* South it is replac ed by the
sweet p o ta to ; am 1 when we sto;p to
think of it, the la tte r is really tile
more nutritious; ;and takin g this into
consid eration, it is often jmst as cheap
or, pe rhaps, a little  cheapcir than. the
vegetatide which is conside red a <daily
nee e s',ity. W hile grow ing m ore and
more in utiivers;il favor, its m erits
still 1require ciii[jhasis. T here are
home:3 in which it is 115ted se vend
times a week; o fchers in which it is
only a luxury, when it <lescrvcIS to
be a part of the ordinary food.

1 Ik:re is nothing es pic cially at:trac-
live in a bushel <|!  the till) ers as they
are u-S a lly  showi i in the m arket, dull,
w ith more or k-s s of eartli1 Still 1ding-
in id.: But try  selecting one h aving
the .s<.-mblancc of a bird, w ash it, m arka  IK ):se with perteil), use small black
head F,-d pins fur eyes: a b it of m ud i-
age will attach :i grotesque bill , tail.
and i.rings, and toothpick s will serve
as lesgs, the feet being flat . ( Un-r this
(picei- specimen suspend tlie ]d::i card.
"Tin- Cheapest and Best lvi uis t” or
some such wordIs The -queer "Peci-
mens, which can be thus realizdd will
su rd y cause th e passer- by to stop.
He is intereste( 1, and th e basl-:et oi
tubei-s will theni a ttrac t as it would
not ibe possible in the ot■dinary way

In your m orning advertisem ent, ask 
your patrons to try  Aunt Dinah's 
sw eet p o t a t o  pudding and tell them 
how to make it. As a rule we know 
of only one or two ways of using this 
vegetable, while there should be as 
ma n y  variations as of the common 
potato. Here is a rut to be avoided. 
Get people awakened to  the tact that 
the sweet potato  may lie the basis of 
many cheap, wholesom e and nu tri
tious di~dies and sales will be greatly 
increased.

T H E  R E L IA B L E  MAN.
T here  is alw ays room  for the man 

who can be relied upon. “W hy do 
you look outside your own business 
to find a man for that place?” asked 
one business man oi another who had 
stated  that he was looking for a man.

"W ell, the tru th  is.” replied the 
other, "the kind of man l w ant isn't 
to be found am ong our TOO employes.
1 have always believed in prom oting 
our own men when we have the right 
ones to prom ote, but I w ant a man 
who can be relied upon. I can 't 
stand over that w ork all the time to 
coach some fellow who may be able 
to do the detail if I will do the th ink
ing for him. And I can’t afford to 
put in a fairly capable man who is 
likely to do some erratic th ing  the 
first time 1 give him enough leeway.

W hat I need and what 1 m ust have 
is a man who can take that depart
m ent and run it w ithout too much 
watching. < if course, any man I get 
will need a few pointers now and then 
while he is getting  in touch with our 
wav of doing busincs-. And I want 
a man who can take advice when I 
see lit to give it, and who knows 
enough to come to me for advice 
when he needs it. But I can't afford 
to w a-te time, m oney and business 
opportunity  coaching a man who can't 
be depended upon. 1 want some one 
1 can lean on, and not som e one who 
will lean on me. Do you know where 
I can find such a m an?"

" Y e s , "  replied the o ther, “there are 
several -itch men around town, but 
they have already been discovered and 
1 am afraid you will fin 1 it hard to

T H E  D IS T U R B IN G  E L E M E N T .
All unnecessary friction should be 

elim inated from a business for the 
sake of the bu-int-s-i and the people 
connected with it. It is dem oralizing 
to spend one's life in an atm osphere 
of continual discord, and it is also 
poor business. Xo w orker can do 
his best under such conditions. Ii 
em ployers could estim ate ill money 
what portion of the payroll is paid 
oin in exchange for time and energy 
that are consum ed by unnecessary- 
friction it would place good nature 
at a high premium.

In speaking of this the p rop rie to r 
of a large business rem arked: “I have 
figured it all out as a plain business 
principle that I cannot afford to keep 
in my em ploy a man who proves to 
be a d isturbing element. Years ago 
1 -aw that m ost friction in business 
can be traced down to a few individ
uals who are cross and ill-natured and 
upset m ost of the people around them. 
1 have seen m ore m isery caused by a 
rude clerk or a sarcastic floor walker 
than by alm ost anything else. So we 
have a rule which gives the chronic 
scold an opportunity  to reform  or re-
sign. w e have had to h >se some
capab:le inen, soime of them high up
in tht? oirgan i/ation . but 1 think wc
have gained by the h. ss. I t m ay be
hard i: >n the m<:»ividual s. hut it is cer-
tainly a boon tc> thos e around them
whose: lives wer e made mis erable by
their ill nature. W e ihave 'eery little
trictn »n i10W.”

A t/ali furnia c■hem is t has manufac-
tured a concoct ion w Inch lie claims
will i>re\rent ro<>sters from crowing.
H e , ays his pr<iparation is harm less
and w.¡ii stop the: early m orning crow-
m g  w hie h d isturbs slum ber. B ut will
the sa me concoction st op the: hen from
cackl:i n g when ?lie ha s laid an egg?

If  ;a trlan has anything he can’t give
away he proceed:3 to raffle it off.



2 M I C H I G A N  T R A D E S M A N O ctober 23, 1912

BAN K R UPTCY M ATTERS.

Proceedings in W estern District of 
Michigan.

Oct. 15—-A voluntary petition was 
filed by Orrie YandeMeiden, a cement 
worker of Grand Haven, and he was 
adjudged bankrupt by Judge Sessions 
and the matter referred to Referee 
Wicks. An order was made by the 
referee calling the first meeting of cred
itors to be held at his office on Nov. 1, 
for the purpose of electing a trustee, 
if desired, proving claims, etc. The 
bankrupt’s schedules show no assets not 
claimed as exempt, and the following 
liabilities are listed :
Peoples Savings Bank, Grand

Haven .........................................$ 600.00
Nathaniel Robbins, Grand Haven 463.71
A1 Nietring, Grand H aven........ 114.00
Isaac VanWeelden, Grand Haven 101.00

Oct. 16—-In the matter of the Grand 
Haven Boat Co., bankrupt, of Grand 
Haven, an order was made by the ref
eree closing the estate and discharging 
the trustee. In this matter there were 
not sufficient assets to pay the adminis
tration expenses, after allowance of the 
bankrupts’ exemptions, and no dividend 
was declared for general creditors.

Tn the matter of Abdullah E. Daas, 
bankrupt, formerly merchant at Grand 
Rapids, the final meeting of creditors 
was held. The final report and account 
of the trustee, Fred Maichele, was con
sidered and allowed and a final order 
of distribution made. It appeared that 
the W orden Grocer Co. held a valid 
mortgage on the assets and the balance 
left, after payment of administration 
expenses, was ordered turned over to

them to apply on their preferred claim. 
No cause to the contrary being shown 
by creditors, it was determined that a 
certificate recommending the bankrupt’s 
discharge should be made by the ref
eree.

Oct. 17—In the matter of C. D. Crit
tenden Company, bankrupt, of Grand 
Rapids, the final order for distribution 
was made. There were not more than 
sufficient assets to pay the preferred 
claims and administration expenses and 
no dividend was declared for general 
creditors.

Oct. 21—In the matter o'f John O. 
Harrision, bankrupt, formerly merchant 
at Grand Rapids, the final meeting of 
creditors was held. The final report and 
account of the trustee, H. H. Freeland, 
was considered and allowed, and an or
der for final distribution made; final 
dividend of 2 6 ^  per cent, being de
clared and ordered paid to general 
creditors. No cause to the contrary be
ing shown by creditors, it was deter
mined that a certificate recommending 
the bankrupt’s discharge should be made 
by the referee.

In the matter of the Muskegon Steel 
Casting Co., bankrupt, of Muskegon, 
an order was made authorizing and con
firming the sale of the assets of every 
description, excepting accounts receiv
able, to W. E. Jeannot, of Muskegon, 
for $2.500, the purchaser agreeing to 
assume the indebtedness of the bank
rupt company to the Chamber of Com
merce of the city of Muskegon and also 
to waive his alleged claim for $3,000 
against the bankrupt for stock claimed 
to have been sold him through fraud 
and misrepresentation.

N EW  YO RK  M ARKET.

Special Features of the Grocery and 
Produce Trade.

Special C orrespondence .
New York, Oct. 21—Spot coffee is 

steady. W hen this is said there seems 
to be not ano ther word. O rders have 
come all the time, but, as a rule, they 
have been ra ther small in am ount and 
buyers are not prone to make any 
accum ulation of stock. Q uotations 
have been about unchanged and at 
the close Rio No. 7 is w orth, in an 
invoice way, lS ^ c  and 16%c for new 
crop Santos. In  store and afloat there 
are 2,455,797 ljags, against 2.186,796 
bags at the same time last year. Mild 
grades show hardly a bit of change 
and good Cucuta is still quoted at 17c.

T here is said to be a feeling am ong 
refiners th a t the tu rn  of the year will 
see a decline in the price of sugar, 
owing to huge crops which will be 
com ing in. T he consum er would 
doubtless like to see sugar and his 
salt on the same level, but this is 
hardly  expected—this season. G ran
ulated is quoted by practically all re
finers at $4.90.

W hile the tea trade is not stagnant 
there is room  for a lot of im prove
m ent and this, it is hoped and expect
ed, will m aterialize by the end of the 
year, although any great rush is not 
looked for. Prices are steady amt 
m atters m ight be w orse in m any re 
spects.

Rice in the hands of planters in 
the South seems bound to stay in 
these hands unless they see m aterial 
im provem ent in the situation. Spot

prices are steady and good to prime 
dom estic is quoted at 5@5j4$c.

Spices are stead}' and every day. 
alm ost, shows a b etter feeling. F or
eign advices are invariably firm and, 
with only m oderate supplies, the out
look seems to be in favor of the seller.

T here has been quite an active de
m and for grocery  grades of m olas
ses and the m arket is p re tty  well 
cleaned up on new supplies. Good 
to prim e centrifugal, 26@34c. Syrups 
are quiet and about unchanged.

In canned goods we have to report 
a steadily im proving dem and for al
m ost the whole line, and especially 
tom atoes and corn. The f. o. b. Bal
tim ore quotation  on standard 3s tom a
toes is 87p2C. T rade is ra ther quiet. 
I t is inevitable that the M aine corn 
crop will be short and a delivery of 
not over 50 per cent, seems probable. 
Peas are firm and desirable goods are 
rather scarce.

B utter is steady. Cream ery spec
ials are in good dem and at 31c. Firsts, 
28r/2@30c; process, 27j4c for extras 
and 26@26i '2C for firsts; factory, 24@ 
24!/2c ; im itation cream ery, 25@25}4c.

Cheese is firm and quotations have 
been boosted to a still h igher fraction, 
w ith specials quoted at 17.)4@18c. 
Considerable stock is going in to stor- 
age.

Really desirable eggs are scarce and 
already the 50c m ark has been touch
ed for nearby stock. Best W estern  are 
held at 35(q)37c and from  this the 
quotations are down to 30@32c and 
lower.
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W e Offer You the Trade of Over 90% of 
the Butter Makers of T his Country

• If you don’t  keep well “stocked up” with “Dandelion” you will miss your share of
this trade, because 90% of the Butter Makers demand “Dandelion and they won t  take 
chances with substitutes.

f a i r
y — Ä f c *

Dandelion Brand
T H E  BRAND W IT H

Butter Color
TH E  G O LD EN  SHADE

We guarantee that Dandelion Brand Butter Color is PURELY VEGETABLE and that it meets the FULL REQUIRE 
MENTS OF ALL FOOD LAWS,-STATE AND NATIONAL.

WELLS A RICHARDSON CO., -  BURLINGTON, VERMON
M anufactu rers o f Dandelion Brand Butter Color
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T H E  N EW  L IA B IL IT Y  LAW .

Interesting Features Brought Out By 
Discussion.

T he em ployer’s liability and w ork
ingm en’s com pensation law, which 
was enacted at a special session of the 
L egislature last spring  and w ent into 
effect on Septem ber 1, introduces a 
new hazard in trade and industry 
where labor is employed. E very em 
ployer of labor, w hether the m erchant 
who has clerks in his sto re  or the 
m anufacturer o r con trac to r should 
know and understand  w hat the law 
is and how to m eet its obligations. 
T h is law was the special topic for 
discussion before the first dinner 
m eeting of the season of G rand Rap
ids Credit M en’s A ssociation and such 
was the in terest taken in it th a t the 
largest attendance in the h istory  of 
the A ssociation rem ained until nearly  
11 o’clock. T he speakers were C. A. 
Palm er, S tate Insurance Com m ission
er, under whose departm ent one phase 
of the law is adm inistered; Francis
D. Campau, of this city, and J. H. 
Thom , of D etro it, A ctuary  of the 
S tandard L iability  Insurance Com 
pany. T hey discussed the law from  
the view point of sta te  adm inistration  
of the law, the m utual insurance plan 
and the stock com pany plan, respec
tively. U pon some points the speakers 
agreed and it was only upon the m inor 
details as to the best plan for insur
ing the em ployer from  the conse
quence of the calam ities of industry  
that seemed open to argum ent. 
T hey agreed th a t the law was a good 
thing, in keeping with the hum an
itarian spirit of the age, that it was 
a protection  to the em ployer from  the 
am bulance chasing a tto rney  and the 
em ploye from  injustice, th a t the em
ployer who carried his own insurance 
was m aking him self liable tc finan
cial disaster, tha t the stock com panies 
doing business in M ichigan under 
S tate license w ere safe and tha t the 
m utual insurance when properly m an
aged was safe. I t  was also agreed 
that, instead of try ing  to place the 
responsib ility  for accidents and le tting  
a ju ry  decide w hether or no t the em
ployer was to blam e and should pay 
accordingly, the m odern and enlight
ened way is to accept the casualities 
as one of the elem ents of cost of p ro
duction and m ake the industry  bear 
the expense; also th a t nearly  every 
country  in E urope has such laws, th a t 
this country  has been slow in falling 
into line, bu t th a t n ineteen sta tes now 
provide for com pensating the injured 
employe, and it is only a m atter of 
time w hen all sta tes will have such 
laws. In  no sta te  w here such laws 
have been enacted, e ither in this 
country  or abroad, have the laws been 
repealed, and while the M ichigan law 
m ay be am ended as the need for it 
appears there is no chance th a t it 
will ever be taken off the sta tue 
books. U pon all these poin ts the 
speakers seemed to be unanim ous.

In  his address Insurance Com m is
sioner P alm er said w hether or no t to 
come under the law was optional w ith 
the em ployer, bu t if he p referred  to 
rem ain out in the event of accidents 
the victim s could b ring  suit under the 
old law for dajpages and the em

ployer w as deprived by th is law of 
the benefits of the old bulw arks of 
the defense, the fellow servant law, 
the con tribu tory  negligence clause and 
the assum ption of risks claim ; the 
only fact fo r the ju ry  to consider 
would be w hether the accident oc
curred and to w hat am ount the victim  
m ight be entitled. T he em ployer who 
comes under the law has the dam ages 
fixed by sta tu te  and can safeguard 
against disaster by insurance. T he 
em ployer who comes under the law 
has four options; he can carry  his own 
insurance if the em ployes num ber 
5,000 or m ore and the concern can 
make a sa tisfactory  show ing of finan
cial responsibility; he can take out 
m utual insurance, and a com pany has 
already been organized in Michigan 
for this purpose; he can take insur
ance in one of the tw enty  or m ore 
stock com panies authorized  to do 
business in Michigan, o r he can apply 
to the S tate to adm inister the law.
In M ichigan and in o ther sta tes laws 
of this natu re are of such recent 
enactm ent and the experience with 
them  has been so sho rt th a t data  has 
not yet accum ulated sufficient to af
ford a basis for accurate estim ates of 
the hazards in the different industries 
and on this account ra tes  are largely 
experim ental, and the stock com 
panies have fixed them  high enough 
to cover all probabilities. Com petition 
am ong the com panies, com petition 
from  the m utuals and from  the S tate 
may in time cause a reduction in 
rates, but a t p resen t the stock com 
pany rates seem  very  high. T hose 
who ask the S tate to adm inister the 
law are asked to pay only 60 per cent, 
of the ra tes charged by the stock 
companies, and th is is m ade possible 
by the fact tha t the S tate  has no 
agencies to m aintain, no com m issions 
to pay, no dividends are to  be pro
vided for and the overhead is very 
small. T he S ta te  will undertake to 
pay all the claims for com pensation 
th a t m ay arise under the law to which 
the em ployer who prefers the State 
adm in istration  m ay become liable and 
if at the end of the year there should 
be a surplus left in the fund it will 
be p rorated  am ong the subscribers 
and credited to their nex t year’s in
surance. If there  should be a de
ficit an ex tra  assessm ent would be 
levied. T he aim of the S tate  is to 
m ake the com pensation fund self sus
tain ing  and not a source of profit and 
the only expenses charged to it will 
be the necessary clerk hire.

Mr. Campau discussed the law in 
general and its benefits and did not 
go into details in behalf of the m utual 
insurance plan, o ther than  to say that 
the G rand Rapids fu rn itu re  m anu
facturers, em ploying m ore than the 
required 5,000 hands, had organized 
a m utual com pany of their own and 
it was still too soon to tell how it 
would w ork out.

Mr. T hom  pointed out some defects 
in the S tate  plan. H e said the S tate 
m erely adm inistered the funds paid 
in and did no t in reality  give insur
ance, because if the fund was not 
sufficient to pay the claim s the em: 
p loyer w ould still be held liable for 
the com pensation to which the in
ju red  employe m ight be en titled : fu r

ther th a t while the S ta te  paid the 
com pensation provided for by the law, 
it did no t pay the doctors and hos
pital bills. T he stock com panies 
m ight charge higher rates, but they 
gave real insurance and every claim 
of every kind was taken care of, leav
ing no th ing  for the em ployer to w orry 
about.

C om m issioner P alm er said that at 
an early  date a conference would be 
held in L ansing of em ployers from  
all parts of the S tate and rep resen ta
tives of the em ployes to go carefully 
over the law and all its provisions 
in the light of the experience up to 
this tim e and suggestions for am end
m ents w ould then  be received for 
reference to the next L egislature. He 
said one of the un just features of the 
law was the exclusion of farm  em ploy
m ent from  its provisions. T he law 
will never be repealed in Michigan, 
but tim e and experience will show 
how it can be improved.

In the discussion Com m issioner 
Palm er held th a t a traveling  man, in
ju red  while on duty, would be en
titled  to com pensation if the accident 
occured in the State, but if the injury 
were sustained in ano ther sta te the 
action would have to be under the 
laws of th a t sta te  instead of the 
M ichigan law. N um erous o ther in
teresting  phases and possibilities of 
the law w ere b rought out and many 
of them  w ere passed up on the 
ground th a t the law was still new and 
the S tate B oard had not yet made 
rulings to cover them.

Tw o accidents have recently  occur

red in G rand Rapids th a t come under 
the liability law. A builder’s elevator 
on a new building under construction  
fell and th ree men w ent down with 
it, fatally  in juring  one, leaving an
o ther w ith a broken back and serious
ly in ju ring  the third. I t  is estim ated 
the com pensation in this case together 
w ith medical and hospital attendance 
will am ount to  betw een $6,000 and 
$8,000. T he con trac to r had taken out 
insurance in one of the stock com 
panies and, instead of him self being 
liable, the insurance com pany will 
bear the loss. In  ano ther instance a 
young m an w orking in a factory  was 
so injured on one of the m achines 
that he died. T he em ployer had come 
under the law, but had not taken out 
insurance and the com pensation he 
will have to pay will am ount to about 
$1,200. This m ay seem large, but 
w hat would it have been under the 
old law had the bereaved family 
b rought suit for dam ages and the em
ployer had to pay law yers and court 
expenses and spent days in court on 
top of the possible verdict th a t m ight 
be rendered? In  this case the vic
tim 's family have no law yers to divide 
the possible verdict with and the se t
tlem ent is prom pt. Both sides fare 
much b etter than  would have been 
likely under the old law.

Hart Brand Canned Goods
Packed by

W. R. Roach & Co., Hart, Mich.

M ichigan People W an t M ichigan Products

Absolutely Pure
It always gives the greatest satisfaction 
to customers, and in the end yields the 
larger profit to the grocer.
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M ovements of Merchants.
Belding—O tto  H oy t succeeds W . 

W . Case in the grocery  business.
Alm a— C. F. H icox succeeds J. E. 

W ise in the harness business.
W ayne—G. A. G ilbert & Son suc

ceeds G. W . Fellow s in general trade.
M anton—J. A. M uche & Co. succeed

E. K. Shirtum  in the furniture busi
ness.

D ecatur — Ray Graham  succeeds 
M cKain & Bagley in the grain and 
feed business.

D etro it—W . L. R atz Shoe Co. has 
changed its nam e to E. & R. Ratz 
Shoe Co., Ltd.

Lake View—F. J. Silcox, form erly 
of Ganges, will open a general store 
here about Nov. 1.

M arquette— F. G. T ru sco tt & Co. 
have engaged in general trade on 
P resque Isle avenue.

G rand Ledge—R. A. H am lin has 
closed out his stock of m eats and 
retired  from  business.

N ew aygo—E dw ard A nsorge & Son 
succeed H. D. M illard & Co. in the 
flour and feed business.

G rand Ledge—V ander Belt & W elch 
have engaged in general trade here, 
succeeding Mr. Bertch.

Menominee—Elmer Plouff has en
gaged in the cigar and confectionary 
business at 114 Ogden avenue.

St. Joseph— E nders & H um phrey 
will open a m en’s furnishing and shoe 
store at 207 S tate stree t Nov. 1.

B attle Creek— Miss Bessie Allen has 
opened a confectionery store here un
der the style of the Bijou Niche.

Elsie—L. G. Bates & Son will cele
brate  the fo rtie th  anniversary of the 
founding of their store on Oct. 26.

Reed City—The name of the Cal
laghan H ardw are Co. has been chang
ed to the W ill C urtis H ardw are Co.

St. Joseph—S. E. E nders has leased 
a store building on S tate stree t and 
will occupy it with a stock of shoes 
O c t  26.

S tar City—W illiam  Gaukel has sold 
his stock of general m erchandise to 
C. C. Miller, who will continue the 
business.

Thom psonville—M r A. H. H oo t
has sold her stock of bazaar goods to 
A lex Smith, recently  of Sherm an, who 
has taken possession.

St. Ignace—A rm our & Com pany has 
acquired the p lants of the H am m ond, 
S tandish & Co. at St. Ignace, Sank 
Ste. M arie and Escanaba.

B attle Creek— Healy & Munn, g ro
cers at 147 and 149 P ost avenue, have 
sold their stock to George A. Gilson, 
who has taken possession.

Ludington—Charles Johnson, dealer 
in furniture, has failed. Assets, $21,- 
454.65 ; liabilities, $10,641.15. The 
assets were heavily m ortgaged.

L ansing—John  Stillm an, of Grand 
Rapids, will open a bazaar sto re  at 
317 N orth  W ashing avenue under the 
m anagem ent of Philip Joseph.

Boyne City— Dean & Dean, m eat 
dealers, have sold their stock to Erw in 
C. Schwizer, who will continue the 
business at the same location.

Grand H aven—A. Van W eeldon has 
u ttered  two chattel m ortgages, one 
for $175 to F. De H aan and the o ther 
for $445.26 to the Judson G rocer Co.

O w osso— George Caruso, dealer in 
fruit, has purchased two adjoining 
store buildings on W est Main street 
and will occupy them  as a branch 
store.

Boyne City—John  B. W atson  who 
had been engaged in the drug busi
ness here for fourteen years, died re 
cently  as the result of a stroke ■■!' 
apoplexy.

Lansing—The L ansing G ranite Co. 
has engaged in business with an au
thorized capital stock of $10,000, of 
which $5,000 has been subscribed and 
paid in in property.

K alam azoo—T he S tar C lothing & 
Shoe Co. stock will be sold at bank
rup t sale Oct. 30. The am ount ob
tained from  the sale will be divided 
am ong the cred ito rs pro rata.

D etro it—The Cronin Coal Co. has 
been incorporated  with an authorized 
capital stock of $10,000, of which 
$6.600 has been subscribed, $1,200 
being paid in in cash and $5,400 in 
property.

Paw Paw —W . G. Ackley has sold 
his dry goods stock to E. M Smit, 
Charles Jacobson and M. Schnabel, 
all of D etroit, who will continue the 
business under the style of the D etroit 
Jobbing House.

S turgis—G eorge C. Runyan, who 
has conducted a wholesale and retail 
tobacco and sporting  goods store here 
for the past n ineteen years, has sold 
the retail stock to  A lfred Osbon, who 
will take possession Nov. 1.

Chilson— Brogan & Brady, dealers 
in general m erchandise, have taken 
over the elevator or the M ichigan 
M illing Co., which has been closed 
since the death of F rank  Reimann, 
and will continue the business.

B e'ding— E arl W ilson, who has con
ducted a shoe store here for the past 
eleven years, has sold his stock to 
T hom as W elsh, who will continue the 
business at the same location under 
the m anagem ent of his son, Clarence.

E m m ett—Mrs. W . E. O ’Neill, who 
has conducted a dry goods and g ro 
cery store here for nearly th irty -eigh t 
years, has sold her store building and 
stock to J. Downs, who has been in 
her employ as clerk for a num ber of 
years.

St. Jam es—A dolph Blaze, who has 
had charge of R. Beutel Fish Co.’s 
business at this place the past year, 
left for Bay City last week to accept 
a sim ilar position with the Cavenaugh 
hish Co. O scar M artin has tem porary 
charge of the Beutel Fish Co.’s 
business here.

O tsego—Leo Dim aggio, proprieto r 
of a River stree t g rocery  store here, 
recently decam ped for parts unknown, 
leaving behind a large sum of unpaid 
bills. W hen the agents of Grand 
Rapids wholesale houses called a day 
or two later, they  found the store 
em pty and the goods removed. The 
am ount of the m an’s indebtedness is 
between $1,000 and $1,500.

Boyne City—T he Boyne City, Gay
lord & Alpena Railroad Co. is build
ing an extension to its lines from  
G rayling to Alpena. T he te rrito ry  
through  which the extension will pass 
has been difficult to  reach heretofore, 
being quite a distance from  any rail
road line. Perm ission to cross the 
tracks of the D etro it & Mackinac 
Railroad in the vicinity of A lpena has 
been difficult to obtain, but tha t will 
probably be arranged before the line 
is com pleted to th a t point.

Manufacturing Matters.
H art—W . R. Roach & Co., canner, 

has increased its capital stock from  
$30,000 to $300,000.

Kalam azoo—T he A m erican Sign 
C o. has increased its capital stock 
from  $15,000 to $150,000.

D etro it—T he capital stock of the 
D etro it G raphite Co. has been in
creased from  $250,000 to $350,000.

Paw Paw—T he F rank  Squires Can
ning Co. has engaged in business with 
an authorized capital stock of $5,000, 
of which, $2,830 has been subscribed 
and $2,070 paid in in cash.

K alam azoo—T he K alam azoo San
itary Package Co. has engaged in 
business w ith an authorized capital 
stock of $30,000, which has been sub
scribed, $1,000 paid in in cash and 
$6,000 in property .

D etro it—John  Brennan & Co., boil
er m anufacturer, has m erged its busi
ness into a stock com pany under the 
same style with an authorized capital 
stock of $200,000, of which $197,000 
has been subscribed.

Pontiac—C hauncey A. H arris and 
brother, W illiam  J., have form ed a 
copartnership  and purchased the stock 
and plant of the G ordon V inegar 
W orks and will continue the business 
under the style of the Pontiac V ine
gar Co.

C harlo tte—The C harlo tte Chair Co. 
is getting  in shape to b eg in 1 opera
tions. T hose mainly in terested  are 
E. A. W edm ier, form erly  salesm an 
for the A m erican Seating  Co., C. A. 
Sm ith and Benj. R. Sm ith of Grand 
Ledge.

Pontiac—Alfred De Laire, m anu
factu re r of paints, has m erged his 
business into a stock com pany under 
the style of the De Laire-V an H orn 
Pain t Co., w ith an authorized capital 
stock of $10,000, of which $7,000 has 
been subscribed and paid in in p rop
erty.

D etro it—T he M ax S trasburg  Co. 
has engaged in business to  m anufac
ture  and deal in talk ing  m achines,

cabinets, records, musical instrum ents, 
music, etc., w ith an authorized capital 
stock of $25,000, of which $15,000 has 
been subscribed and paid in in prop
erty.

Pontiac—T he Pontiac Industria l 
Co. has been organized to m anufac
ture and sell autom atic levers, m otor 
boats and boat hawsers, with an au
thorized capitalization of $50,000, of 
which $37,600 has been subscribed, 
$75 paid in in cash and $30,000 in 
property.

Bay City—Tw o of Bay City’s sugar 
factories started  the fall campaign 
M onday, the Germ an-Am erican, which 
has doubled it capacity during  the 
sum m er, and the Bay City branch of 
the M ichigan Sugar Co. T he W est 
Bay City Sugar Co.’s p lant will s ta rt 
la ter in the week. T he cam paigns 
open tw o weeks later than  usual ow
ing to the backw ard condition of the 
beets.

M ilford—The Black M anufacturing 
Co. has engaged in business to m anu
facture and sell plum bers’ woodwork, 
m etal w ork and sectional book cases, 
with an authorized capital stock of 
$30,000, of which $20,000 has been sub
scribed, $8,200 being paid in in cash 
and $11,800 in p roperty .

D etro it—K ren tler Bros. Co. m anu
facturers of lasts, have m erged their 
business into a stock com pany under 
the style of the K ren tler-P ym  Ma
chine Co., to m anufacture and sell 
shoem aking and o ther m achinery and 
machines, w ith an authorized capital 
stock of $10,000, all of which has been 
subscribed and paid in in cash.

Jackson—T he Jackson Cham ber of 
Com m erce has secured a new factory 
in the Jackson Rim Co., which is a 
branch of a New Y ork concern. T he 
stock, however, is owned chiefly by 
local men and is alm ost independent 
of the New Y ork concern, except co
operation in m arketing  the product. 
The output of the new com pany will 
be consum ed entirely  by the six local 
autom obile factories. A bout tw enty- 
five m en will be employed.

M anistique—A great scarcity  of 
men is reported  over no rthern  M ichi
gan. O ne sta tem ent is th a t 500 men 
could be set to w ork around M ar
quette at once and in m any lum ber 
cam ps only half the w ork expected 
is being done. W ork  in the m ills also 
is ham pered for the same reason. 
D elta County requires several hundred 
men. U nless m ore men becom e avail
able it is predicted the U pper Penin
sula lum ber cut th is year will fall 
below that of previous years.

Gladstone—John T. Whybrew has 
merged his grist mill business into a 
corporation under the style of the Clov- 
erland Milling & Supply Co. The capi
tal stock is $50,000, of which $40,000 is 
subscribed and paid in. The mill will 
begin operation as soon as it can be put 
in condition. The company will do a 
general milling and supply business and 
will deal in flour, feed, hay, grain, pota
toes and other vegetables, besides lime, 
cement, brick, wood and coal. I t will 
also do draying and teaming and the 
business will be extended in other lines 
as fast as conditons permit. Almost 
every commercial enterprise in the city 
is back of the cpmpany.
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jGHbCERY^ PRODUCE MARKET

¡Star
Peppers—20c per doz. for red; $1.25The Produce Market.

A pples—W ealthy , S traw berry , W olf 
River, M aiden Blush and Baldw ins 
com m and $2.50 per bbl. Spys and 
Snows fetch $3 per bbl.

Bananas—$3.75 per 100 lbs.
Beets—60c per bu.
B utter—T he com sum ptive demand 

is about norm al for the season, and 
the average quality arriv ing  is very 
fine. In  all respects the m arket is 
healthy, and while sm all fluctuations 
m ay come, there  is no th ing  in the 
p resen t situation to cause im portant 
changes. I t  is though t th a t the na
tional w arehouse report, issued a few 
days ago and which show ed that 
stocks in sto rage  on O ctober 1 were 
several m illion pounds larger than  in 
1911 on the same date, has had the 
effect of steadying the m arket some. 
Cream ery ex tras are now, held at 31c 
in tubs and 32c in prin ts. Local deal
ers pay 25c for No. 1 dairy grades and 
20c for packing stock.

Cabbage—$1.50 per bbl.
Carrots—60c per bu.
Cauliflower—$2 per doz.
Celery—18c per bunch for home 

grown.
Crabapples—$1.25 per bu. for Siberian 

or Hyslips.
C ranberries—$7 per bbl. for early 

Blacks.
E ggs—T he consum ptive dem and is 

only fair. R eceipts of fancy eggs are 
still very light and the m arket is firm 
but unchanged. No increase in p ro 
duction is likely in the near future. 
T h a t holdings of sto rage eggs are 
also larger than  in 1911 is show n by a 
recent rep o rt issued by fo rty  of the 
associated w arehouses, which esti
m ates the increase at m ore than  eight 
m illion dozen over last year s hold
ings. Local dealers pay 25c for fresh, 
loss off.

Egg Plant—$1.50 per doz.
Grapes—Concords, 12c per 8 lb. bas

ket; Niagaras, 12c per 8 lb. basket; 
Delawares, $2.25 per crate of 12 4-lb. 
baskets; Concords, $1.25 per crate of 
12 4-lb. baskets; bulk stock (Concords), 
75c per bu.

Green Onions—12c per doz. for Ever
green and 15c for Silver Skins.

Honey—18c per lb. fo r white clover 
and 17c for dark.

Lemons—The price has declined to 
$6 per box on California.

Lettuce—Leaf, 65c per bu.; head, 90c 
per b u .; hot house leaf, 10c per lb.

Onions—Spanish are in fair demand 
at $1.50 per crate; home grown com
mand 60c per bu.

Oranges—$4.25@5 for Valencias. 
Peaches—Salaways and Smocks bring 

$1.25@$1.50 per bu.
Pears—Kiefers, $1.25 per bu .; Anjous, 

$1.75 per bu.

per bu. for green.
Pickling Stock—Onions, $1.25 per 2/z  

bu. box.
Pieplant—85c per 40 lb. box for home 

grown.
Potatoes—45@50c per bushel.
Poultry—Local dealers pay 10c for 

broilers and fow ls; 6c for old roosters; 
8c for geese; 10c for ducks; 13c for 
turkeys. These prices are for live- 
weight. Dressed are 2c higher.

Squash—$1.50 per bbl. for Hubbard.
Sweet Potatoes—$2.25 for Virginias 

and $3.75 for Jerseys.
Veal—6@ llc, according to the quality.

Cadillac— Cobbs & M itchell con
tem plate building a dry kiln 24 by 150 
feet, of cem ent and tile. T hey expect
ed to put the kiln up th is fall, but 
were delayed on account of getting  
m aterial together, so it will not be 
possible to pu t it up until spring. 
T heir flooring p lan t has been under
going considerable repairs. All of the 
superstructure  originally  of wood has 
been rem oved and replaced by ce
m ent. T his firm has 2,000,000 feet of 
hem lock logs in the lake which they 
expect to saw before the lake freezes, 
after which they  will cut m ostly  hard 
woods. N ext year they contem plate 
m oving their place of operation, which 
will necessitate building considerable 
new railroad track.

T he R adem aker-D ooge G rocer Co. 
has recently engaged three new travel
ing men, as follow s: P. V. A tkinson 
will cover the available tow ns east 
on the G rand T runk, Pere M arquette 
and M ichigan C entral; R ichard Steck- 
man, form erly w ith the Lem on & 
w heeler Com pany, will cover the Lake 
Shore vicinity from  M uskegon to 
H olland; Joseph Triel, form erly  with 
the Lem on & W heeler Company, will 
cover the city trade. Edw ard Dooge, 
who has w orked city trade and done 
the buying, will devote his entire 
tim e to the buying departm ent here
after.

The P lank Flexible Shaft M achine 
Co. has been incorporated  w ith an 
authorized capital stock of $50,000, 
of which $26,150 has been subscribed 
and $5,000 paid in in cash. T he stock
holders and the num ber of shares 
held by each are: P alm er A. Jones, 
1,385 shares; Mae Rankin, 615 shares 
and J. R aym ond Plank, 615 shares.

T he W rig h t C orset Co., owned by 
W alte r K. W righ t, has u ttered  a chat
tel m ortgage for $530.25 covering the 
entire  assets.

The Grocery Market.
Sugar—The general tone of the mar

ket on both raw and refined sugar is 
weak and there are likely to be further 
declines during the present month. The 
demand will gradually grow lighter 
from now on and receipts of beet in
crease, which will, it is thought, have 
some effect on prices. All the New 
York refiners are holding for 4.90. 
Michigan sugar factories are taking or
ders at 4.75 for immediate shipment. 
Alma begins shipping to-day and Hol
land opens the shipping season to-mor
row.

Coffee—All grades of Rio and Santos 
are steady to firm on last week's basis, 
with a moderate demand. Milds are 
steady to firm, with predictions of ad
vances on account of these grades being 
relatively cheaper than Brazils. Java 
and Mocha are unchanged and quiet.

Canned Fruits—There is usually a 
shortage in some lines of berries and 
jobbers state that this season is no ex
ception and that packers in some sec
tions are making deliveries of only 
about 75 per cent, of contract. Busi
ness in most canned fruits is only fair, 
as the supply of fresh fruit is still large 
and prices lower than in 1911. Cali
fornia canned fruits, however, are being 
offered at prices which will, without 
doubt, attract the consuming trade a 
little later in the season.

Canned Vegetables—Packers of to
matoes report that there is little 
prospects of prices being any lower. 
I t looks now as though prices will 
rule- as high or even higher than 
during 1911. The demand for corn con
tinues light and prices are so low now 
that, while there is little prospect of 
the market going higher, it would seem 
impossible for prices to go lower as 
packers state that quotations are very 
little above the actual cost of produc
tion.

Dried Fruits—Evaporated apples have 
continued to decline until prices at the 
present time should be very attractive 
to buyers, for they do not appear to 
be in any hurry to buy. Apricots should 
be a fine seller now as this variety of 
fruit will stand a higher price than most 
dried fruits and continue to sell. The 
first shipments of new prunes are ar
riving and while they have sold at a 
little premium, it is possible as soon as 
shipments increase quotations will be 
regulated. Peaches and raisins are un
changed and in light request. Currants 
are higher on the other side on account 
of the incidental expenses caused by the 
war. Prices here have not changed, 
but probably will.

Cheese—The market is firm after the 
recent advances and present quotations 
are said to be the highest in several 
years during October. The demand has 
been very good, but wholesalers exepect 
that the extremely high market may cut 
down consumption to some extent.

Rice—Quotations are unchanged from 
a week ago. Reports from the South 
are to the effect that millers are firm 
in their views as to prices on new crop 

. rice.
Starch—Muzzy bulk and Best bulk 

and packages have declined 15c per 100.
Syrup and Molasses—Glucose is un

changed, although corn has advanced 
somewhat during the week. Compound 
syrup is unchanged and increasing de-

mand. Sugar syrup and molasses are 
both dull without change in price.

Pickles—The pack is the smallest in 
years and, while jobbers have not ad
vanced their quotations as high as they 
should, they will be compelled to be
fore long.

Fish—Cod, hake and haddock are in 
quiet demand as yet. Prices are ruling 
comparatively high. Domestic sardines 
are still somewhat unsettled, although 
perhaps not quite as easy as a week ago. 
Imported sardines quiet and unchanged. 
Salmon is in light demand at ruling 
prices. Mackerel has shown no particu
lar change during the week. Prices are 
on a high level and will continue to be 
as long as the demand remains even 
moderate.

Provisions—Smoked meats are about 
the same as a week ago. Pure lard is 
firm and unchanged, with a good con
sumptive demand. Compound shows an 
increase in demand and the market is 
firm at an advance of 54c. Dried beef 
is in firm consumptive demand at un
changed prices. Barrel pork is firm at 
50c per barrel advance. Canned meats 
are seasonably active and unchanged.

Late Beans in Good Condition. 
There is a little squeeze in the Octo

ber shipment of beans. The difference 
between October and November ship
ments is now 30c per bushel and most 
of the elevators in Michigan are buy
ing beans on a basis of prompt ship
ment and will soon have to lower their 
price.

Receipts are very heavy and yield is 
large and without a question the price 
will be much lower within the next 
ten days.

Wholesale grocers realize the situation 
and are not inclined to buy anything 
except for immediate use and many of 
them who ordinarily buy carloads are 
taking small lots and paying local 
freight on them, waiting for a lower 
market.

The past week of good weather has 
put all of the late beans under cover in 
good condition and thrashers are busy 
now in all territories.

There are few Red Kidney, Brown 
Swede or Yellow Eye Beans marketed 
as yet and there is practically no demand 
for them. E. L. Wellman.

Petoskey—T he Petoskey Block & 
M anufacturing Co., after an enforced 
idleness caused by the burning of its 
factory, have sta rted  operation again 
and shipm ents have already been made 
to various p arts of the U nited States, 
and the concern is now preparing  to 
fill an o rder for A ustralia. T he plant 
is new from  end to end, and many 
new and im proved m achines have been 
installed. F o rty  m en are employed, 
and the com pany is after m ore. T he 
tradem ark  has been changed to 
“W ood W elded,” the form er one being 
“Petoskey Blocks Go A round the 
W orld .” O ne feature of the new fac
to ry  is the 200 foot shaft th a t runs 
alm ost the entire length  of the base
m ent in one continuous line, and from  
which m ost of the m achines get their 
power. A nother new m achine is the 
hydraulic press which presses the dif
ferent parts of the block together in 
a com pact mass.

/
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The Evolution of Commercial Loans.
Political econom y is a m odern sci

ence, but centuries before its phenom 
ena were recognized and system at
ically studied, one elem ent in particu
lar, in terest upon capital, was the ob
ject over which furious conflict raged.

T he distinction of the term s “in ter
es t” and “usury” is recent. T he rea
sons for the classification will appear 
later, but for this article the w riter 
will use either w ithout distinction.

In ancient Greece the practice of 
lending on usance was quite common. 
As in all prim itive societies the p ro
ductivity was light, capital scarce and 
in terest high. T he litera tu re  of the 
period never presents a borrow er in 
the light of one seeking m oney for 
the purpose of business enterprise, 
but ra ther as an individual in extrem 
ity averting  certain  calamity.

The laws gave the lender the su
prem e contro l of the persons of the 
borrow er and his family in case of 
his failure to m eet his obligations. In 
the course of a few centuries the 
m ajor portion  of free p.easant p ro
prieto rs and free p ro letariat were re 
duced to slavery.

To rem edy th is desperate sta te  of 
affairs, Solon enacted legislation in 
594 B. C., declaring a general “cast
ing off of burdens.” These laws also 
released the borrow er from  the im 
m inent th rea t of slavery by perm itting  
the lender, in case of default, to seize 
only the p roperty  of the borrow er.

I t was, by the way, the custom  for 
lenders to erect upon land of the 
client a stone pillar upon which were 
carved the names of the lenders and 
the am ounts loaned. T he reg istration  
of com m ercial paper, therefore, was 
not the idea of m odern genius.

I t is not at all strange th a t the 
ancient m ind connected usury with 
absolute brutality . T here were no 
bankruptcy  courts to absolve every
th ing  but the original sin and the de
faulter paid his debt w ith all he had, 
his liberty  and th a t of his family.

In Rome about 500 B. C., an a t
tem pt was made (Legislation  X II  
T ables) to provide a m axim um  ra te  
of interest. This, of course, failed. 
In  the course of several centuries, w ar 
and taxes reduced the small free 
agrarian  p roprieto rs to virtual slavery.

An im pression of in terest ra tes may 
be gained by the fact tha t in 84 B. C., 
a w ar tax  imposed by Sulla was ad
vanced by several Rom an Capitalists 
and in fourteen years increased 600 
per cent.

Julius Caesar, in an endeavor to 
com bat the results of these evils, v irtu 
ally adopted the laws of Solon. A bout 
this time m oney advanced on first- 
class collateral carried in Rome 4 per

cent, per annum  and in provinces from 
25 to 50 per cent.

T he ancient philosophers had the 
u tm ost contem pt for the practice, pos
sibly from  ethical reasons and possi
bly from  sheer dislike of the trades 
classes.

A risto tle in a long m etaphysical 
tirade asserted  th a t since m oney was 
a barren  thing, anything springing 
from  its use was unnatural and io be 
hated.

Cato, once asked w hat h _ thought 
of in terest, replied by asking w hat the 
enquirers thought of m urder, and 
Plato, P lutarch, Cicero in .l Seneca all 
held about the same convictions.

Besides the influence of A ristole and 
o ther ancient m inds upon the philoso
phy of Christianity , there were direct
ly negative sta tem ents in the Old and 
New Testim ents.

T he w ritings of the E arly  F athers 
of the Church ring  with denunciation 
and anathem a against the practice of 
usury; for instance, St. Basil term s 
usury a "fecund m o n ste r;” St. G regory 
of N vssa calls down vengeance of the 
A lm ighty upon takers of in terest; St. 
C hyscstom  cries to stop these m on
strous b irths of gold and silver; St. 
Am brose dubs usury as bad as m ur
der; L actantious term s in terest rob
bery, and even Leo the G reat p ro
nounced it is a sin w orthy  to severe 
punishm ent. So popular was the de
testa tion  of the practice th a t while 
the edicts of the Church at first only 
extended to the clergy, the canon law 
eventually covered the laity. T he ex
perience of m ankind had been so te r
rible and the practice so devastating  
th a t adown the ages tw enty-eight 
Councils of the Church (six of them  
great general Councils) and seven
teen Popes decried a practice that had 
resulted in the existence of so much 
hum an misery. As early as the ninth 
century  (at first in E ngland and after
w ard extending to the continen t) any 
person exacting in terest upon a loan 
was held in universal infamy and 
abhorrence. H is p roperty  was con
fiscated and he was denied C hristian 
burial. N otw ithstand ing  the fact that 
in the tw elfth  century  the Greek 
Church grew  m ore lenient, the C atho
lic Church grew  m ore severe. I t  
seemed her duty to hold up to execra
tion and opprobrium  this practice.

The result was th a t all lending 
drifted into the hands of the Jews. 
It was argued by canonists th a t inas
much as the Jew s were benighted 
anyway, a little  m ore dam nation 
w ouldn’t m ake a g rea t deal of diff;r- 
ence. T his resulted in steps being 
taken by the sovereigns to  ascertain  
how much m oney was m ade by the 
Jew s and the ra th er savage custom

of looting  and expelling them  when 
the p rospect seemed the fattest.

But the im m utable economic forces 
were at work. C hristianity  gradually  
awoke to  the fact th a t legitim ate trade 
and industry w ere being ham pered by 
edicts issued against a ho rro r which 
was gradually being elim inated by the 
sure developm ent of industrialism . 
T he conditions, of course, were not 
as we know them  now ; but, m ore and 
more, men launched their argosies 
upon the w aters of com m erce and

Merchant's Accounts Solicited 
Assets over 3,000,000

Only bank on North aide of Monroe street.

We recommend
Public Utility 

Preferred Stocks
(as a class) for conservative, profitable investments, to net 5^2 to 
IV2. °lo. Circulars of the various companies mailed upon request.

HOWE, CORRIGAN & COMPANY
C itizens 1122 339-343 M ichigan T rust Building B ell M 229

Grand Rapids, Mich.

T h e
O ld  N a tio n a l B ank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of 3% % if left a year.



O ctober 23, 1912 M I C H I G A N  T R A D E S M A N 7

trade and grew  prosperous. I t  is 
true th a t in the fifteenth century  lend
ing was dangerous, there  was little  
capital, and th a t rates in E ngland 
were at tim es 40 per cent, per annum  
and in Ita ly  and Spain 120 per cent, 
per annum , but the w orld was g radu
ally becom ing absorbed in the new 
pastim e of trade. T he rise of the free 
cities, the decline of the feudel power, 
and the erection of a pow erful m er
chant class fostered  a change. H istory 
form erly  was conceived to be an ac
count of the well or ill-advised acts of 
powerful poten tates, but underneath 
the robe of the king in the fifteenth 
century  was the gown and influence 
of the m erchant.

E dw ard IV. was not the conqueror 
of R ichard of \* arwick at B arnet Com
m on; it was the conquest of the feudal 
baron by the L ondon tradesm an, the 
man of the yardstick  has crushed the 
m an of the sword. However, T hom as 
A quinas and St. B ernard  on the part 
of the Old Church, and L u ther and 
M elanchthon on the part of the R e
form ed, thundered  against interest, 
there  was an undercurren t of astu te 
reasoning and evasive logic set forth  
by far-sighted  m en of both  creeds, 
notably  D uns Scotus in F rance and 
Calvin in Geneva.

T he necessity for lending at usury 
had arisen, and the developm ent of 
the practice was assured. L ater, the 
Church and the R eform ers realizing 
th a t the new lending of m oney at in
terest for com m ercial purposes and 
the new forces of trade had no con
nection w ith the inhum an practices of 
the past, drew the d istinction betw een 
usury  (which they defined as excess
ive in terest)  and interest.

To arrive at this, a series of legal 
fictions had to be evolved. “Dam num  
E m ergens”—if a loan was not paid at 
m aturity , dam ages m ight be legally 
allowed to  the lender. T he conse
quence being th a t m ost loans were 
made due alm ost im m ediately. A n
other, “L acrum  cessans”—a m an in 
o rder to lend m oney reduced, to 
oblige the borrow er, his potential in
come, therefore he was entitled  to 
claim as dam ages the am ount of the 
dim inution of his income. The trouble 
was, however, th a t a judge finding 
himself unable to legally aw ard in ter
est m ight, w ith the owlish g ravity  we 
are fam iliar w ith even to-day, m ake 
the dam ages as much as the loan. 
T his caused trem endous reflection, 
especially on the part of borrow ers, 
and finally in E ngland  under E liza
beth the restric tions w ere rem oved 
and in terest paym ents legalized. The 
Latin  countries, a fter long w inking at 
the practice, legalized in terest in 1745.

R alph Dawson.

Quotations on Local Stocks and Bonds.
Bid. A sked.

Am. G as & E lec. Co., Com. 91 93
Am. G as & Elec. Co.. P fd . 48% 50
•A m , L ig h t & T rac . Co., Com. 432 435
♦Am. L ig h t & T rac . Co., P fd. 109 111
Am. P ub lic  U tilitie s , Com. 57 58%
Am. P ub lic  U tilitie s , P fd. 80 81
Can. P u g e t Sound L br. 3 3
C ities S 'ervice Co., Com. 119 123
C ities S erv ice Co., P fd. 89 90
C itizens’ T e lephone 95 96
C om w 'th  P r . Ry. & L t. Com. 69% 70
Com w ’th  P r. Ry. & L t. P fd. 90% 92
D ennis S a lt & L br. Co. 95 100
Elec. Bond D eposit P fd . 79 80
F o u rth  N a tio n a l B ank 200 203
F u rn itu re  C ity  B rew ing  Co. 60 70
Globe K n itt in g  W orks, Com. 112 115
Globe K n itt in g  W orks , P fd. 100 101
G. R. B rew ing  Co. 200
G. R . N a t’l C ity  B ank 180
G. R . S av ings  B an k 185

H o llan d -S t. L ouis S u g ar Com. 10 
K en t S ta te  B an k  266
M acey Co., Com. 200
L incoln  G as & E lec. Co. 40 
M acey C om pany, P fd . 95
M ich igan  S u g a r Co., Com. 89% 
M ichigan S ta te  Tele. Co., P fd . 100 
N a tio n a l G rocer Co., P fd . 90
Pacific  G as & E lec. Co., Com. 64% 
Pacific  G as & E lec. Co., P fd . 93 
Peoples S av ings  B ank  
T ennessee  Ry. L t. & P r.
T ennessee  Ry. L t. & P r.
U n ited  L ig h t & R ailw ay , Com 
U n ited  L t. & Ry., 1st P fd.
U n ited  L t. & R y., 2nd P fd .,

(old)
U n ited  L t & R y., 2nd P fd .,

(new )
Bonds.

C h a ttan o o g a  G as Co.
D enver G as & E lec. Co.
F lin t G as Co.
G. R. E d ison  Co.
G. R. G as L ig h t Co.
G. R. R ailw ay  Co.
K alam azoo  G as Co.
S ag inaw  C ity  G as Co.

*E x-div idend.
O ctober 22, 1912.
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Com. 23% 
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78 
85

79

74%
95
96
96
97

10%

41
98
90%101%
92
65%
95

25%
80

1927 
1949 
1924 
1916
1915 100%
1916 100 
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First Harvest Hom e Fair a Success.
E lk Rapids, Oct. 19—T he E lk R ap

ids H arvest H om e Fair, held here 
O ctober 15, 16, 17 and 18, was the 
first event of its kind attem pted  in 
th is vicinity and its success assures 
it a  place as a regu lar annual occur
rence hereafter. The object of the 
Fair is to boost this p art of the State 
as a fruit and vegetable producing 
center and the entries of exhibits are 
limited to A ntrim  county and the 
tow nships of Acme and W hitew ater 
in G rand T raverse County.

Four store buildings were used for 
the exhibits— one for fruits, ano ther 
for vegetables, the th ird  for fancy 
w ork and products of the home and 
the fourth  contained soft wood p ro 
ducts and electrical supplies exhibited 
by the E lk E lectric Co. and the Elk 
Rapids Iro n  Co.

Of the fru it exhibit I can say th a t 
the quality rivalled tha t of any Fair, 
S tate or county, which I ever a tten d 
ed. Any one of the 264 plates of apples 
exhibited was w orthy  of a prize.

All kinds of grains and vegetables 
were displayed, from  stalks of corn, 
10 feet high, to  heads of cabbage 
18 inches in diam eter.

T he exhibits of fancy work, canned 
fruits, honey and bu tte r w ere excel
lent. In  the same building there was 
an exceptional collection of relics.

T he E lk Rapids Iro n  Co. has begun 
the m anufacture of doors and casings. 
T he E lk E lectric  Co.’s exhibit con
sisted of an up-to-date line of electric
al supplies.

Considering the enthusiasm  with 
which the citizens of E lk Rapids and 
the farm ers roundabout have con
ducted the Fair, th is region is going 
to be well know n before long as a 
center of production. O th er ■ tow ns 
and vicinities may do well to follow 
the exam ple of E lk Rapids if they 
aspire to becom e trade cen ters of 
th rifty  com m unities.

T he editress of the paper here in
form ed me th a t there w asn’t an un
kind w ord spoken during  the F air 
and nobody was sore because the prize 
w ent to the o ther fellow. All w ith 
whom  I talked w ere proud of the 
F air and w ere sure it would be re
peated again next year.

W . L. R. Perkins.

W hy Men Fail.
Som etim es because they are rascals, 

but m ore often from  one or m ore of 
these reasons: O ver-sm artness; un
w illingness to labor and w ait; acting 
from  policy ra th er  than  from  princi-

ple; undue haste to get rich; w ant ot 
punctuality ; incorrec t views of the 
g reat end and aim of life; idleness; 
sh irk ing  of hard  w ork; giving undue 
a tten tion  to  affairs outside of regular 
business; a desire to  take th ings easy; 
w ant of a thorough  know ledge of 
business; lack of en terprise; living 
beyond one’s m eans; going into busi
ness too young; fast living—bodily, 
m entally, spiritually; dishonesty in 
little  things, as well as g rea t; lack of 
a tten tion  to  details; having no definite 
object; disposition to float down 
stream  ra th er than  to row up; lack of 
appreciation of the golden opportun
ities of life; m istakes in choice of em
ploym ent; too m any irons in the fire; 
lack of judgm ent in giving credit; 
unw illingness to began at foot of lad
der and climb.
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ONLY TW O W E E K S MORE.
The present campaign is not described 

as a campaign of education, at least not 
often, and perhaps it is just as well. 
There has been less “education’ in this 
campaign, perhaps, than any we have 
had in the last twenty years. W ith no 
great vital principle distinguishing the 
parties or the candidates, with real is
sues notably absent, with each of the 
candidates striving to outclass the others 
in vote catching promises, the coun
try’s quadrennial process of being saved 
has the appearance of an auction rather 
than a serious campaign, such as we 
have had in other years. There is only 
two weeks more of it and then there 
will be the usual jubilee for the victors 
and inquests for the others and then 
we will settle down to business as 
though nothing had happened. Though 
the campaign has been without its edu
cational features, it certainly has not 
lacked in inanities. For instance, there 
is the frantic ghost walking on the part 
of the T aft adherents, with the panic 
of ’93 as the spector. Do we want a 
return of the kind of times we had 
when the Democrats were in last? they 
are asking with the obvious purpose 
of scaring the voters into line, but with 
a total disregard of history and hon
esty. The panic of ’93 came during the 
administration of President Cleveland, 
but it was not the policies of the Na
tional administration that precipitated 
the trouble. The country had been try 
ing to maintain a fool policy in regard 
to silver and, in addition to this, the 
country had been ballooning in business 
and finance. The election of President 
Cleveland may have hastened the smash, 
but it was bound to come under any 
circumstances, no matter who happened 
to be in the W hite House. And as i 
turned out it was fortunate that Presi
dent Cleveland was in the executive 
office, for he had the courage to face 
and fight the free silver doctrine and 
thereby saved the country from still 
greater danger. We had a panic in ’73 
under strictly Republican auspices and 
history tells us that panic was about 
as severe as they are made. W e had a 
panic in 1907, and that too was under 
strictly Republican auspices, and it was 
severe enough to be felt for a couple 
of years. In 1884 President Cleveland 
was elected the first time and the coun
try had four very prosperous years, 
even though the Democrats were in 
control. The Tradesman d 'es not be
lieve in perverting history in the hope

of scaring the people into voting the 
Republican or any other ticket. Period
ically this country seeks the path to 
quick and easy wealth, and gets to 
pyramiding, to sending up sky rockets, 
to stretching its credit, and then comes 
a collapse to bring us back to earth and 
sanity again. It is not the supremacy 
of one political party or another that 
brings these financial whirlwinds, but 
it is too much blue sky. They are not 
confined to this country, but other coun
tries have them as well, and also as 
severe. The T aft forces must be in 
hard lines that they should resort to a 
spook dance, with red fire and slow 
music to scare the people into voting 
for their candidate. *

F U R N IT U R E  TO ADVANCE.
Higher prices for furniture may be 

looked for next season. The manufac
turers say the cost of production has 
increased to such an extent that it is 
either put up the prices or quit. Com
pared with a year ago lumber is 10 to 
15 per cent, more costly and this applies 
especially to oak and mahogany, both of 
which are scarce and not only are higher 
in cost but are advancing. The labor 
cost is greater. The furniture industry 
went on a nine hour day basis on Sep
tember 1. No advance was made in 
wages at that time, but a constant read
justment of wages has been going on 
since and to-day, it is stated, good men 
are getting as much for nine hours’ work 
now as they did for ten hours a year 
ago. The m anufacturers do not pretend 
that there has been anything philan
thropic in their readjustments upward, 
but the fact is good workmen are scarce 
and it has been necessary to advance 
wages to hold them. Another factor 
in the increased cost of production is 
the employer’s liability law, which went 
into effect September 1. Under the old 
common law first-class manufacturers— 
those who take all the precautions pos
sible against accidents—were able to get 
indemnity insurance at the rate of 18 
to 20 cents per $100 pay ro ll; in the 
best factories now the rate is something 
over $1, an increase of five or six fold. 
The concern that used to pay $500 for 
its indemnity insurance now pays $2,500 
to $3,000, and this has to be added to 
the cost of production. W ith materials, 
labor, insurance and other things cost
ing more, as the manufacturers view it, 
they will have to get more for their 
goods or go out of business, and to the 
latter proposition they do not take kind
ly-

The usual method of advancing the 
price of furniture—and which no doubt 
will be followed in the present instance— 
is to mark up the new patterns brought 
out for the new season. I t  would cause 
trouble, both to the m anufacturer and 
the retailer, to attempt an advance in 
prices on goods that have been shown 
for a season and this is avoided by 
dropping the old patterns and bringing 
out new, with prices fixed to meet the 
new conditions. The January opening 
is not usually prolific of changes in pat
terns, but it is likely that the lines the 
coming season will be given a general 
overhauling, to the end that prices may 
be advanced on as many pieces as pos
sible. The change from the old to the 
new patterns need not and probably will 
not be radical—only enough different to

make it possible to point out some 
change in line or ornamentation to war
rant asking more money for it.

The National Furniture M anufactur
ers’ Association will meet in Chicago 
December 4 and the matter of prices 
will receive very serious consideration 
at that time. The date will be too late 
to take concerted action, but the manu
facturers all know the conditions that 
confront them and will act individually.

ST E PPIN G  ST O N E S TO SUCCESS.
The poet long ago noted the fact that 

our seeming defeats may become the 
ladders upon which we rise. The scene 
last week at Milwaukee well illustrates 
how unexpected hindrance really pro
motes a cause. W hen the assassin’s 
bullet for a moment halted the grand 
political rally, the prime figure in it 
absolutely insisted that there be no de
lay to the people and, against the ad
vice of all, persisted. W hile he may 
have carried his indomitable will to a 
fatal extreme, yet the fact remains that 
the complete putting aside of personal 
comfort and the grit made for him a 
host of friends. The man who strove 
to wrest him from the race really 
strengthened his cause by giving him 
the place which he made the best use 
of.

Roosevelt may not be President, but 
the determined manner of his climbing 
over this obstacle will always be re
membered with admiration, even where 
it gains him no votes. I t  is not the 
misfortunes which come to us, so much 
as the way in which we meet them, that 
determines our success or failure. The 
upsetting of a lantern led to the burn
ing of a great part of Chicago, but no 
greater blessing could have come upon 
the city than this sudden wiping out 
of a set of old dilapidated buildings, 
some of which might have otherwise 
lingered, an eyesore to taste and a hind
rance to progress, had not the problem 
been thus unexpectedly solved.

Frost sweetens the pumpkin and the 
housewife who stands ready to use it 
gains through this process of nature 
which might otherwise be called a dam
age. The annual floods bring with them 
to many countries the rich alluvial soil 
which is the secret of success for the 
succeeding crop. The sudden decline in 
business may mean but renewed vigor 
if we but do our part. I t is the man 
who can convert m isfortune into victory 
who has a greater secret than that for 
which the old alchemist strove, of trans
forming the baser metals into gold.

T H E  PO W E R  O F C O N FID E N C E.
An opponent declared of Fremont, 

the Pathfinder, that “He has been ig
nored simply because he is utterly lack
ing in self-assertion. He has a positive 
talent for effacing himself.” And this 
of a man who had been at one time 
uppermost in the scientific as well as 
the political affairs of our country. The 
truth becomes impressive that if one 
who had risen so high could in a few 
years literally bury himself, it is the 
more necessary for us to strive against 
a similar diverting of purpose.

Hesitancy always indicates weakness 
at some point. I f  we are asked whether 
a certain piece of goods is fast colors 
and halt in our reply, the inference is 
at once made that it is not. An eva

sion at any point is taken as positive 
evidence of something undesirable. The 
teacher who displays the first doubt in 
the schoolroom opens up a crack in her 
power, be it discipline or instruction. 
Even the small child is impressed by 
it and the trouble of the future is fo
cused about this weak place.

W e cannot effectively strengthen our 
position with false premises. They only 
prove a rotten barrier. But we can 
cultivate a thoroughness in every de
tail which will justify self-confidence. 
The goods which we offer should be 
such as can be guaranteed for full face 
value. The time of delivery may be 
easily assured. The fact that they will 
give satisfaction for the destined use 
should be equally patent. Earnestness 
is an attendant of self-confidence and 
shows itself at every turn. There is a 
real purpose in every transaction higher 
than the value of the coins which change 
hands. Look people firmly in the face; 
it is the hanging the head which causes 
dizziness when walking across a small 
footbridge. It is the fear of failure 
which accelerates its progress. Do not 
blow your own bugle so loud as to 
deafen, but assert your ability to keep 
up with the procession.

GRAND JURY N E E D E D .
Kent county has a peculiar Board of 

Supervisors, or rather a board with 
peculiar ideas of the proprieties. At 
the present session the election of a 
County School Examiner was in order. 
Before the ballot was taken one of the 
Supervisors arose with the statement 
that a candidate for the place had given 
him $5 for his vote. The candidate was 
called upon for an explanation and ad
mitted it, but said that the money was 
paid not for the Supervisor’s vote, but 
to cover any expense the latter might 
incur in connection with the campaign. 
The Supervisors saw nothing wrong in 
the transaction and promptly elected the 
candidate to the office he sought, utterly 
regardless of the fact that there should 
have been no expenses in connection 
with the office and that if money was 
paid it was clearly intended as a cheap 
bribe. Then, again, the Supervisors ad
vertised for bids for the county print
ing and when two bids had been re
ceived awarded the bid not to the low
est but to the highest bidder. The pa
per that made the lowest bid commented 
adversely upon the $5 episode, while the 
other said nothing. The difference in 
the bids amounts to about $1,000 in the 
cost of the county printing for the 
year. Still another instance: The Su
pervisors advertised for bids for the 
county deposits and five of the city 
bidders made bone fide propositions. 
Two of the bids were opened and their 
contents noted and then all the bids 
were sent back to the banks, apparently 
for the purpose of getting up some sort 
of auction among the banks instead of 
awarding the contract on the sealed 
bids, as prescribed by law. These three 
incidents are not to the credit of the 
supervisors. In the first two cases 
there might without much difficulty be 
found sufficient ground for calling a 
grand jury.

Don’t submit a thing for approval 
that is less than your best; it might 
be accepted as it is, thus forfeiting the 
possible improvement you could give it.
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W indow Trim Made Up of Notions.
H ere is w hat you will need, in m er

chandise and equipm ent, for tjie no 
tions window trim :
M erchandise (about $15 w orth  shown 

in window.)
2 dozen Cards H ooks and Eyes.
1 dozen P yrography Plaques.

room. I t  is very easy, also, to have 
too much m erchandise in a trim  of 
this kind, you can shovel a window 
full of notions in a very sh o rt time, 
but it will not be a display.

A trim  carefully built as we have a r
ranged this one will be very effective.

Begin w ork by covering the back-

P hotograph

1 dozen R azor Strops.
3 dozen B arrettes.
1 dozen H and M irrors.
1 dozen C urling Irons (with hold

er.)
1 g ross Safety Pins
1 dozen Pickaninny Pincushions.
1 dozen H at Pins.
3 dozen Side Combs.
1 dozen Tw eezers.

Fixtures.
Five rolls red crepe paper.
Four 6-inch boards, 42 in. long.
One 6-inch board, 30 in. long.
Tw o m etal T -stands.
Pins.
Five wooden boxes.
T w o 6-inch boards, 36 in. long.
F our lath.
Nails.
P lenty of price tickets.

Some m erchants hesita te about p u t
ting  in notions window displays on 
account of the g rea t quantity  of these 
small articles needed to  make a good 
showing.

T his difficulty can be rem oved by 
giving proper atten tion  to fixtures. 
In  this notions window, for example, 
the hom em ade fixtures are a rran g e! 
so th a t they take up m ost of the

of' W indow.

ground w ith red crepe paper. Then 
pin a row of th irteen  cards of hooks 
and eyes on the left corner of the 
background as show n in the picture. 
On the o ther corner pin th irteen  
cards of safety pins.

Make your background border of 
twelve pyrography  plaques, twelve 
razor strops and twelve pickaninny 
pin cushions. On each side of the 
background, under the pickaninnies, 
pin th ree small hand m irrors. Use 
six cards of hatpins the way the pic
ture  shows.

N ext to the hooks and eyes on the 
left side pin two cards of p a ten t fast
eners. T he same for the o ther side 
next to  the safety pins.

Now F or the F ro n t U nits.
T his com pletes your background 

display. P u t the price tickets in posi
tion and then get your boxes and 
shelves ready. Cover all the boxes 
w ith red crepe paper. P u t tw o of 
them  on end in corner and nail to the 
fron t of the top box four laths. The 
plan show n in the drawing.

Cover the laths w ith b arre ttes  on 
cards, pinning the cards corner to 
corner. A bout fo rty  b arre ttes  will be 
sufficient. O r you can use some back
com bs or sidecom bs if you wish.

Cover two 42 inch boards with 
crepe paper, first runn ing  you fingers 
along the edges of the paper to p ro 
duce a ruching effect. Lean these 
boards against the corner unit, the 
ends resting  on the floor. Pin eight 
backcom bs or sidecom bs to each.

P u t ano ther box on the floor in 
fron t of the corner one and put two 
36-inch boards thereon  in the m anner 
show n in the draw ing. T he boards 
should be covered w ith red crepe 
paper. A t the back of this unit place 
a box of horn hairpins resting  on a 
pastfeboard box high enough to cover 
the ends w here the laths are nailed 
on. In  fron t of th is put a curling 
iron holder contain ing  a dozen curling 
irons.

Follow  T his Carefully.
On the left put a display card of 

thim bles and on the righ t a card of 
cleaning pads. O n each end of this 
left-to -righ t board put six combs, a r
ranged as the picture shows. In  front 
of the cleaning pads, put a pyram id 
of seven boxes of hairpins. Kid curl
ers should take up the rest of this 
board. In  fron t of the curling irons 
display a dozen com bs and ano ther 
box of hairpins.

Make up your left unit of another 
box, a 36-inch board and a T -stand. 
The righ t one is m ade the same way.

On the left unit put a card of tw eez

their broom sticks. All kinds of super
stitions sprang  into existence, and it 
became a tim e fo r pranks. Even to 
this day there are superstitious per- 
of key rings, and on each side of this 
a card of leather w atch fobs.

T he photograph  show s the rest of 
the m erchandise on the floor and its 
arrangem ent. F’ron left to right, run
n ing clear around the window, it is:

A dozen insoles, a dozen papers of 
pins, eight w hite combs, a box of 
dressing  pins, six cubes of pins, six 
sock darners, six m ore cubes of pins. 
T he rest of the space is taken up with 
six papers of pins and five purses. 
O pen a couple of the purses.

N ot so much of a job after all, was 
it? And you have a real notions win
dow.—B utler W ay.

Take Cognizance of Holiday Occa
sions.

One very im portant th ing  for every 
storekeeper to rem em ber is the re
currence of holidays and festival oc
casions. T his m onth we have H al
low e’en. I t comes on the last night 
of O ctober, im m ediately preceding All 
Sain ts’ Day. I t  used to be believed 
th a t the evening before the sacred 
feast day of the soul, was given over 
to the pow ers of evil. T hat all the 
frightful dem ons were abroad, and 
th a t w itches floated through the air on

ers, a card of small m irro rs and three 
larger round m irrors. H ang  two hand
bags from  the T -stand.

On the righ t unit put a card of in
fan ts’ combs, a card of nail clippers 
and a doz.en pocketbooks. A rrange 
the pocketbooks in tw o piles, and 
place tw o handbags on a T -stand  as 
on the o ther side.

T hen take a 30-inch board, cover 
it w ith crepe paper and pin on it 
seven purses as we have done. Lean 
this against your righ t unit.

N ot Much M ore to Do.
Cheer up. W e are nearly  through  

now.
A t the left lean against the back

ground a card of tape m easures and 
a card of baggage tags.

Against the fron t unit lean a card

sons who are afraid to go home in 
the dark of H allow e’en. It is an occa
sion now for m errym aking, however, 
when candy pulls and nutcracking 
parties are  the vogue, and m ore elab
ora te  affairs are also undertaken 
F ru its , nuts and cider are w ant
ed in large quantities. Display 
them  for the benefit of the lover 
of fun and good living. I t is the 
policy of the m erchant to do these 
th ings at the season of festivity 
w hether o r not he m akes much out 
of the actual demand. N ot to take 
cognizance of the holiday occasion is 
to  be regarded as a back-num ber and 
a slow-boy. T herefore do not fail to 
let it be know n you are up to  the 
m inute. I t  pays in the long run re
gardless of im m ediate demand.
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LOOK AT THIS BOX
I t’s an eye-catcher. 

N o glance - getting 

trick of design and 

color has been left 

out.

On the counters 

of your store it will 

prove a “puller”— 

attention goes to it 

like steel to a mag

net—it will interest 

your trade in spite 

of themselves.

It is designed to 

help you sell the 

goods inside—and 

it will do it.

HOSE

mercerized
SILK LISLE

The hose inside the 
box are worthy of 
the conta iner  and 
the interest aroused 
by the latter is sus
tained by the con
tents.

Their style and 
finish will please the 
most fastidious.

And t h e y  will 
stand the rub of 
wa l k in g  and the 
scrub of washing 
like leather stock
ings themselves.

“Footgard” hose are made 
of the best S e a  I s l a n d  
combed yarns. Extremely 
fine gauge, 240 needle, luster 
finish, 4 thread, high spliced 
6 thread heel and toe, elastic 
looped close knit top.

Solid sizes: 9y2 to M 1/*. 
Each pair ticketed, yi doz. 
in box, paper wrapped.

1D864—Fast Black.
ID 1099—Asstd. 2 shades 

tan.
1D1105—Asstd. navy and 

royal gray.
1D1101—Asstd. pearl and 

steel gray.
Per dozen $2.15

BUTLER BROTHERS
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The M ost Successful Clothing Sales
man.

The person who sells merchandise 
these days must be a successful sales
man. There is no room for any other 
class. W ebster defines a salesman as 
“one whose occupation is to sell goods 
or merchandise.” That is probably a 
good dictionary definition, but it does 
not cover the full scope of successful 
salesmanship.

Successful salesmanship is intelligent 
salesmanship and that means satisfied 
customers, which is the sole aim of 
every reputable retail firm. No matter 
how hard the head of a concern works, 
if the customer does not get intelligent 
service the store will be injured instead 
of building up a substantial patronage.

I  am a firm believer in the schooling 
of salesmen. No m atter what class of 
goods is handled, the persons in the 
selling end of the business must be 
thoroughly trained to know the policy 
of the house and must have a perfect 
knowledge of the stock before they can 
be classed as successful .salesmen. The 
object of such training is to bring the 
policy of the firm to its customers 
through the sales force. Unless they 
carry out their instructions to the letter 
the patrons do not get the satisfactory 
service the store is trying to give them.

I make it my business to be on the 
floor as much as possible; it is 'stim
ulating to the salesmen, and enables us 
to know their strong and weak points. 
Saturday is usually a busy day in all 
clothing stores, and that is when the 
true test of salesmanship comes. The 
rush is so great that we are compelled 
to put on extra salesmen.

Sometimes a man goes into a clothing 
store to buy a suit and the salesman, 
either because of lack of knowledge or 
through indifference, puts a wrong size 
on a customer, although the right size 
is there, and then persuades him to buy 
it. Such things may happen anywhere.

That is where so many salesmen make 
mistakes—they do not take enough in
terest in the customer, or they lack 
knowledge and training. If  that cus
tomer purchases the ill fitting suit he 
will be dissatisfied and the store prob
ably will lose a customer. That is why 
it requires intelligent service to make 
successful salesmen.

A salesman above all else must be 
a good judge of human nature, capable 
of deciding at a glance the temperament 
and peculiarities of customers. He must 
know how to approach and how to talk 
to persons of every class. He must 
have confidence in his own ability and 
in the merchandise he is selling, other
wise he can not convey that confidence 
to his patrons.

He must avoid all arguments and 
must know what to say and when to

say it. Some persons require a great 
deal of “selling talk”-—others very little. 
A successful salesman knows intuitively 
when the pschological moment has 
arrived to close a sale. The unsuccess
ful salesman keeps on talking and the 
customer goes away without buying.

A salesman should familiarize himself 
with his surroundings and know every 
detail of the stock he is handling. O ther
wise he will not be in a position to 
show goods in an intelligent and satis
fying manner.

He should meet his prospect pleas
antly, look him straight in the eye, 
ascertain his wants as quickly as possi
ble, and do everything he can to aid 
the buyer in making a judicious pur
chase. No matter how exacting a cus
tomer may be, he should be accorded 
the same courteous treatment given to 
one who buys quickly. The time spent 
in showing goods is never wasted, 
whether a sale results or not

In our store we try to get men of the 
highest class as salesmen, nun who have 
these qualities of mind. W e are always 
willing to pay such men all they are 
worth. W e want men who can seive 
our customers as well as serve us.

The successful salesman never at
tempts to force a sale. It is bad busi
ness, and nine times in ten results in 
dissatisfaction for the customer. Many 
good sales and good customers have 
been lost forever to a house by the use 
of such methods.

Above all, a salesman should be honest 
and straightforw ard in all his dealings. 
Never misrepresent an article in order 
to make a sale. Look to the customer’s 
interest first, last and all the time. 
Serving their interest best means serv
ing your employer better. _ To be well 
served means to be well satisfied, and 
a satisfied customer is the upbuilder of 
business.

While it is probably true that the 
most successful salesmen in any line are 
those who start at the bottom and learn 
the business from the stock room up, 
I do not believe that is true in all cases. 
Not all good salesmen start at the bottom 
of the ladder. I have always contended 
that salesmen are born—not made.

If a salesman is successful in handling 
one line there is no question that he 
can make good in any other if he makes 
an intelligent study of it.

No successful firm can afford to hire 
inexperienced salesmen, for the simple 
reason that such men are not in a 
position to give the trade that intelli
gent service which is necessary, and 
which people demand and to which they 
are entitled. Frank Stowell.

By following his own advice a man 
may succeed in remaining poor to the 
end.

H ow  Free Lance Merchants Conduct 
Their Business.

A young man, o r a t any ra te  the 
so rt of a m an who is nearly always 
addressed as “young m an” and 
“young fellow ” by people w ho are 
younger than  himself, but who do not 
look it, stro lled  leisurely along a busy 
stree t in the loop district.

A vacant basement store, which 
seemed ju st a little  too good to be 
rented  ou t as a shoe shining parlor 
and too sm all for any sort of a m er
chandise store attracted his attention. 
H e exam ined it carefully from  the 
outside, took down the nam e and ad
dress of the agent who had it for rent, 
and then  walked up and down the 
sidewalk for fifteen minutes studying 
the various kinds of business estab
lishm ents.

A week later there appeared a large 
sign above the sto re  announcing a 
“ sacrifice sale” of trunks and valises.

T he m an who was selling the trunks 
and valises was the same “young 
m an” who had m ade the careful sur
vey of the sto res and the business 
houses in th is particu lar district. 
F o r ten days the sacrifice sale of 
trunks kept up. By the end of that 
tim e the basem ent sto re  was once 
m ore vacant.

M any “ F ree Lance” M erchants.
This m an was only one of an ever 

increasing  arm y of w hat m ight be 
called “free lance” m erchants—m er
chants w ithout a perm anent location 
and with no particular line of goods

WINTER QOODS THAT SELL
You can make money on these snappy lines.

Fur Coats. Plush Lined Coats. Gloves. Mittens. Robes. Blankets. 
Horse Covers. Sleigh Heaters. Sleigh Bells. Trunks. Suit Cases. 
Bags. Ladies’ Furs.
Sunbeam dealers can defeat any competition. Well advertised 
lines and service that is unexcelled. Any of our six catalogues 
on request.

BROWN & SEHLER CO.
Home of Sunbeam Goods Grand Rapids, Mich.

Merchants Are Fast Learning 
About the Wonderful

^  IN TE R LO C K IN G

r isk  Advertising ¡Service
For Dry Goods, Department, General and Variety Stores

$10 Per Year for 52 Issues
One a week. Sold to only one dealer in a town.

After Jan. 1, 1913, $25 Per Year

Other Fisk Services Ready
For Clothiers and 

Furnishers
52 ads. one each week 
for a year, 
tex t mat
ter only

Privilege to buy cuts 
if desired.

Check must accom
pany order.

For Hardware Dealers
52 ads. one each week 
for a year, text matter 
o n ly ...................................

Privilege to buy cuts if desired. 
Check must accompany order.

For Grocers
52 ads. one each week 
for a year, tex t matter 
o n ly ...................................

Privilege to buy cuts if desired. 
Check must accompany order.

Every retailer in America, in these lines, can make more money by 
using a Fisk Service. Samples sent on request, but I advise you send order 
and check before your competitor gets ahead of you. as I sell only one dealer 
in a town.

HENRY STIRLING FISK. President

FISK PUBLISHING COMPANY
SCHILLER BUILDING, CH IC AG O
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tha t they devote them selves to ex
clusively.

T he free lance m erchant is a m oney 
m aker. H e never goes in for a 
s traigh t line of goods. H e always 
specializes in bargains. If a trunk 
factory  happens to be overstocked 
and is w illing to dispose of some of 
it's goods at low prices the free lance 
m erchant will invest a few hundred 
dollars in trunks. H e seeks out a 
store th a t is vacant and ren ts it for 
ten days or two weeks, and sta rts  out 
to create a dem and for trunks and 
satchels in th a t particu lar ne ighbor
hood.

H e has the advantage of the regu
lar m erchant in th a t he got his stock 
cheap and gets his ren t cheap. The 
rent which he pays for the vacant 
store for ten days or tw o w eeks may 
be even h igher than  w hat he would 
have to pay if he w ere to ren t the 
store perm anently . But he has the 
advantage of needing no fixtures and 
of having none of the o ther expenses 
which the regular s to re  has. H e 
needs no cashier and no clerks. H e 
does no t have to “w ait” on custom 
ers in the sense in which custom ers 
are w aited on in the ord inary  store.

Custom ers Bargain Seekers.
The trade  which th is free lance 

m erchan t a ttrac ts  is not com posed of 
m en who are actuallyy in need a t the 
tim e of the article he sells. W hen 
a custom er goes into his sto re  to  buy 
a trunk, satchel, raincoat, or anything 
else he goes there because he thinks 
he can get the  article cheap, and 
m ight as well buy it now as six 
m onths la te r when he will need it. 
Such a custom er is out for the bar
gain and does no t m ind the lack of 
fixtures in the sto re  and the uncere
m onious w aiting  on w hich he gets.

T h e  free lance m erchan t is the 
tram p in business. H e frequently  has 
sufficient capital to s ta r t  a regular 
store. B ut he would no t th ink  of 
doing it. T h ere  is no t enough excite
m ent in it for him. T he regu lar store 
keeper is tied down to  his business 
too much. I t  is m onotonous, pains
taking w ork. As a free lance he m ay 
w ork p re tty  hard  fo r tw o or th ree 
weeks and then rest o r loaf for two 
weeks. T hen  there  is the elem ent of 
adventure in th is free lance business. 
O ccasionally the free lancer m ay lose 
some m oney on an investm ent. M ore 
often, how ever, he m akes m oney, and 
m akes m uch m ore m oney easily than  
he would if he w ere selling regular 
stock in the regu lar way.

T he tram p business tnan is, how 
ever, a d istinct p roduct of p resen t day 
industrial conditions. M anufacturers 
now adays are running their establish
m ents on a rapid fire scale. T hey 
produce quickly and then  they  w ant 
p rom pt d istribution  of the ir products.

Facto ries Sell S tocks Cheap.
A t the close of a season, w hen a 

rain coat m anufacturer finds th a t he 
has a stock of several hundred rain 
coats left over, he will no t carry  this 
surplus stock until the nex t season 
if he can help it. T h a t would be too  
m uch w aste and risk. In  the first 
place, he needs the room . In  the 
second place he needs the cash. So 
he is w illing to  dispose of his stock 
a t a sacrifice. H e sells it in job lots.

T he regu lar storekeeper cannot buy 
a job lo t of four o r five hundred coats. 
But the free lance m erchant, o r ra :her 
a group of free lance m erchants, can 
afford to tie up with a job lo t of 
goods.

T hese tram p m erchants divide up 
the stock of 500 coats say into five 
or six lots. T hey  seek out five o r six 
tem porary  locations, generally  vacant 
sto res in different sections of the city, 
and begin to  sell the goods at com 
paratively cheap prices. In  this way 
they stim ulate a dem and for rain, 
coats, o r w hatever o ther articles they 
sell, am ong people who never dream 
ed of buying, or am ong people who 
would never have bought the article 
had no t it been for the belief, real or 
fancied, th a t they w ere getting  a bar
gain. A ndrew  B. E rdm ann.

Some Peculiar Furniture Advertising. 
W ritte n  fo r  th e  T ra d esm an .

D uring the year 1889 the Phoenix 
Furn itu re  Com pany so l i  furn iture  at 
retail. T he com pany occupied several 
floors of the B lodgett building, corner 
of Louis stree t and O ttaw a avenue. A 
ra th er unusual line of advertising  was 
run in the daily papers, in which a 
g rea t deal was said about th ings the 
com pany did no t m anufacture or sell. 
T he advertisem ents w ere w ritten  by 
R obert W . M errill, who is still with 
the com pany. T he W o rld ’s Fair of 
1893 was a m atte r of m uch im portance 
in the m inds of the people in 1889 and 
Mr. M errill handled the topic in an 
advertisem ent as follow s:

A bout th e  W o rld ’s F a ir  
T o th e  B a s t w e say :
G et a  th re e  co rnered  sc ra p e r  and  

sc ra tc h  th e  b a rn ac le s  an d  sea g ra ss  off 
you r s a lty  b acks. T h ey  a re  im ped ing  
yo u r p ro g ress  on th e  s tre a m  of tra d e .

T o th e  S ou th  w e say :
M ow dow n th e  b lue g ra s s  on yo u r 

b road  pam pas, w h ich  clog yo u r p ac e  an d  
p lace you back  in  th e  a n ted ilu v ian  period.

To o u r N eighbo ring  V illage of C h i
cago, w e say :

You can  b o as t of y o u r en te rp r ise , b u t 
w hen  you th in k  of y o u r  r iv e r you m u st 
say :
T h e re  is  so m e th in g  en d e a rin g  a b o u t it, 

A nd so m e th in g  e n c h an tin g  a s  w ell— 
T hey  m ay  sn e e r  a n d  sn ik e r  an d  scou t i t— 

W e’re  w rap p ed  in  i ts  m ag ical spell. 
T hough  o th e rs  m a y  question  an d  d o u b t it, 

T hough  som e m ay  com pare  i t  to—well. 
W e’d be  lonesom e if w e w ere  w ith o u t it 

O ur r iv e r ’s rem ark ab le  sm ell! sm ell! 
O ur b e a u tifu l r iv e r ’s  loud sm ell.

B u t m odesty  does n o t w in  n o w -a -d ay s , 
an d  w e c la im  th a t  ou r p u re  a ir , ou r 
c lea r ru n n in g  s tre a m , w here  th e re  is no 
collection  of b a rn ac le s  an d  seag ra ss , b lue 
g ra s s , f r a g ra n t  r iv e r  o r  flies, to  annoy  
a n d  th e  finest line  of fu rn itu re , a ll to  be 
seen  un d er one roof a t  th e  co rn er of 
O tta w a  an d  Louis, ( a t  th e  P h o en ix  F u rn i
tu re  C om pany’s) en title  u s  to  co n s id e ra 
tion .

T he advertisem ent occupied a liber
al space and its publication cost the 
company, for one issue, no t less than 
$50. W ould it be considered w orth  
the m oney by the business men of 
th is age and generation?

M r .M errill w rote a series of adver
tisem ents styled and phrased  like the 
above. A few m onths la ter the com 
pany w ithdrew  from  the B lodgett 
building and re-opened its retail de
partm en t in the factory  on Sum m er 
street.

I t  m ust not be supposed fo r-an  in
stan t th a t the advertising  of the com 
pany’s business exerted any influence 
in the m atter of the closing of the 
sto re  in the B lodgett building.

A rth u r S. W hite.

A letter is a representative of a busi
ness—and a representative should never 
wear cap and bells if he expects to be 
taken seriously.

H is Deadly Approval.
T he tru s t m agnate’s confidential 

secretary  galloped into the private of
fice w ith a crum ped new spaper in his 
trem bling  hand.

“ Have you seen w hat this crazy 
sheet says to-day?” he asked with 
great agitation.

“W hat?” enquired the m agnate in 
a soothing tone.

“W hy, here they ’ve got a picture of 
you shaking hands with H enry Clay 
W indslinger, follow ed by a two col
umn in terv iew  in which you indorse 
W indslinger for the Senate!”

“ I gave ’em th a t interview  and cor
rected proof on it—it’s all r igh t.”

“All right? G reat guns—w hy—” 
“W ell?”
“W hy th is W indslinger is a long

haired, rabid ag ita to r—his election 
m ight m ean the ruin of our entire in
dustry! O nly yesterday  you said th a t 
you’d give any m an $50,000 th a t would 
kill his chances fo r e lection!”

“I ’m still against him .”
“But the interview ?”
T he m agnate smiled and spoke as 

one explaining a prim er lesson to a 
child.

“My boy,” said he, “don’t you know 
th a t as soon as the vo ters th roughou t 
the country  read th a t I—the father of 
four tru s ts—favor W indslinger’s can- 
uidacy, he w on’t have the fain test 
shadow  of a ghost of a show being 
elected?”

Wilmarth Show Case Co. 
Show Cases 

And Store Fixtures
Jefferson and Cottage Grove Avenues 

Grand Rapids, Mich.

Up-to-date Stores use

Made of good BOOK paper, not print
1  r %  OFF IN TOWNS WHERE WE HAVE NO 
l  O  AGENT. WRITE FOR SAMPLES TO
MIDGARD SALESLIP CO. STOUGHTON, KVIS.
Also manufacture Triplicate Books. Carbonized 

back Books. W hite and Yellow Leaf Books.

IMPORTANT 
Retail Grocers

who wish to please 
their customers should 
be sure to supply them 

with the genuine

Baker's 
Cocoa and 
Chocolate

with the trade-mark 
Registered on the packages.

U. S. Fat. off
They are staple goods, the 

standards of the world for purity 
and excellence.

MADE ONLY BY

W alter Baker & Co. Limited 
DORCHESTER. M ASS.

Established 1780

Klingman’s Sample Furniture Go.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t hesitate to write us. You will get just as fair treatment 

as though you were here personally.

C orner Ionia, Fountain and D iv ision  Sts.
O pposite M orton H ouse Grand Rapids, M ichigan

FLEISCHMANN’S YEAST is to-day sold by 

thousands of grocers, who realize the advan

tage of pleasing their customers and at the 

same time making a good profit from the 

goods they sell. If you are not selling it now, 

Mr. Grocer, let us suggest that you fall into 

line. You w on’t regret it. J*. is*. s*.

/
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Advantages of Quality Payment for 
Eggs.

I t  seems like a very simple and 
self-evident proposition th a t all a r
ticles of produce should be paid for 
according to quality and real value. 
T hat is, the producer, o r the in ter
m ediate d istribu tor,- should realize 
different prices for different quali
ties ju s t in p roportion  to the range 
of values that may exist when the 
goods are offered for final consum p
tion.

Much has been w ritten  as to the 
im portance of applying th is p rin 
ciple of quality paym ent for eggs. 
It has been show n—and it is cer
tainly true—th a t only when eggs are 
paid for at different prices according 
to their real value can there be any 
effective inducem ent for producers to 
m arket the eggs when fresh, or to 
take p roper care of them . And I 
believe it to be true that if strict 
quality paym ent could be inaugurated 
a t all in terio r points of collection 
there would very soon be a m arked 
im provem ent in the quality of our 
egg product, and a m aterial lessening 
of the losses tha t now result from 
delayed m arketing, im proper care and 
careless m ethods of poultry  culture 
in general.

I t  is perhaps unnecessary to en
large upon these fundam ental facts 
for they are now generally  appre
ciated. O ur consideration of the m at
ter may be m ore to the point if we 
get down at once to some of the 
difficulties that may stand in the way 
of quality paym ents.

T he first difficulty is th a t in order 
to establish stric t quality paym ent 
the egg m ust be separated  into 
different grades by expert judges of 
quality before their various values 
can be determ ined and this clas
sification cannot often be made in 
the presence of both buyer and seller, 
in such m anner that the actual quality 
is apparent to both. And- when 
values are put upon a se ller’s goods 
by the buyer of them  alone, on a 
basis of grading of which the buyer 
is the sole judge, there is likely to 
arise d issatisfaction and a frequent 
feeling of injustice, even though there 
m ay be no real ground for it. You 
gentlem en who are shipping eggs to 
d istant m arkets, where they are pur
chased by receivers or sold for your 
account far from your presence, know 
w hat this feeling is when the prices 
obtained are below your expectations 
and your own ideas of the quality and 
value of the goods. But th is difficulty 
is inherent in the proposition and it 
would be unfortunate  indeed if it 
should forever stand in the way.

Of course, the old system  of send

ing out a price per case to be paid 
for eggs regardless of the g reat ir
regularity  of quality and getting  along 
with average results m ay be easier; 
but it is unjust and fatal to any ad
vancem ent in the industry. And even 
though classification by buyers alone, 
accom panied by a wide range of prices 
paid for the different grades, may lead 
to m ore o r less dissatisfaction in some 
instances, we can generally  depend 
upon com petition to insure ju st tre a t
m ent and the m anifest correctness of 
the principle should ultim ately win 
out.

A nother difficulty that has barred 
progress tow ard proper quality pay
m ents by egg packers is a failure 
to realize the extrem e range of values 
that often exists. Some who buy eggs 
"loss off,” m erely th row ing out the 
ro ts and spots as w orthless, seem to 
consider th a t m ethod all tha t is nec
essary. Some throw  out the ro ts and 
spots and make a difference of a cent 
or two a dozen betw een the b etter 
and poorer of the m erchantable eggs. 
T his is, of course, a beginning tow ard 
b etter m ethods; it is b e tter than no 
grading but it is not “quality pay
m ent,” and the m erits of the la tte r 
system  cannot be judged by the 
failure of half-way or inadequate 
m easures.

I ask you to consider for a m om ent 
the range of egg values prevailing in 
the New Y ork m arket and its signif
icance in this m atter. N aturally  this 
range, so far as m erchantable eggs 
are concerned, varies g reatly  from  
season to season, being least in the 
spring when favorable w eather and 
flush production come together, and 
reaching a m axim um  in the late fall 
when production is least, new eggs 
scarce, and when stale goods are held 
down by com petition w ith refrigera
tors. L ast week when I left New 
Y ork various packings of so-called 
fresh gathered  eggs w ere selling at 
an extrem e range of 16@33c a dozen 
—ignoring  the few nearby hennery 
receipts and the very poor cull eggs. 
The low est price goods were of so 
low a value partly  because of the 
heavy loss in ro ts and spots, and the 
highest price lo ts were not all new- 
laid quality. Considering only m er
chantable eggs I should say the range 
of actual values would be, a t this 
time, from  about 18c for uniform ly 
poor, badly shrunken, dark yolked 
eggs, free from  actually  w orth less 
stock, up to say 34c or 35c for uni
form ly full, strong  bodied, fresh pro
duction.

Now, w hoever heard of in terio r egg 
packers m aking such a range of 
prices as th is when buying eggs from  
prim ary  sources of supply? Y et this

W E  W I L L  B U Y

APPLES
BULK

If you can load strictly hand picked fruit number 
ones and good twos with no ciders, culls or wind
falls; varieties in separate bins, straw in bottom of 
car.

Barrels
Standard size, well packed number one fruit. 

Mention approximate varieties and

Quote Price F. O. B.
Also what have you in

Potatoes

ALBERT MILLER & CO.
OGDEN BLDG., CHICAGO

Dainty
Breakfast Sausage

Made from choice ham trimmings, the 
purest spices being used and packed in a 
dainty carton makes a ready seller.

In bulk or link (casings) 1 lb. cartons 
—two. three and four doz. in box.

Country Style 
Pork Sausage

Like mother used to make on the farm. Put up 
in two pound cloth bags, ten bags to the box.

Order of our nearest salesman or mail 
your order direct to the plant.

Ludington, Mich., F. L. Bents 
Grand Rapids, W. T. Irwin, 538 Sheldon Ave. 
Kalamazoo, H. J. Linsner, 911 %  N. Burdick 
Lansing, H. W. Garver, Hotel Wentworth 
Adrian, G. N. Cook, 200 E. Maumee St. 

Port Huron, W. C. Rossow, Harrington Hotel 
Saginaw, W. C. Moeller, 1309 James Ave. 

St. Johns, E. Marx, Steele Hotel 
Write to-day

Cudahy Brothers Co.
Cudahy-M ilw aukee

.D.
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wide range of values is not an im ag
inary m atter, neither is it artificial 
and unjustified. I t is a real difference 
of value arising naturally  from  the 
scarcity  at th is season of new laid 
quality and the over-abundance of 
low er grades. “Q uality paym ent” at 
in terio r points can never be fairly 
tested as a practical business system  
until the classification is m ade upon 
the same basis as it is m ade in the 
g rea t consum ing m arkets and a range 
of prices is established of an extent 
as wide as those m arkets justify .

T he effect of such a wide discrim 
ination in the prices paid for eggs 
at in terio r points can be best judged 
in the light of the com m on causes 
through which eggs become poor. 
E ggs are not all of equally good qual
ity even when newly laid. T he rela
tive streng th  and vigor of the hen 
affects the quality of the egg and 
there is, of course, a variation  in value 
according to size. T hen the facilities 
provided for nesting  on the farms, 
the frequency of ga thering  up the 
eggs, the places w here they  are kept 
and the frequency of m arketing, all 
have an effect upon egg qualities, 
m ore o r less intensified by the w eather 
conditions. F requently , also, especial
ly in the late sum m er and fall, eggs 
are held back for a considerable period 
by farm ers and o thers w ith the idea 
of ge tting  the benefit of advancing 
prices, so th a t from  all of these caus
es the collections are of extrem ely 
irregu lar quality. T he g rea t differ
ence in value of these different qual
ities is not appreciated w hen the eggs 
are bought a t an average valuation, 
and there is som etim es an appearance 
of profit in holding stock back, even 
until it becom es com paratively poor, 
which would no t be the case under 
quality paym ents. U nder a range of 
values such as now prevails in New 
Y ork—and it m ust be much the same 
in all im portan t m arkets—there is 
ground for a difference of a t least 12c 
a dozen in the prices tha t should be 
paid at in terio r poin ts for the different 
qualities of m erchantable eggs as dis
closed by proper candling. If such 
a difference w ere m ade it seems cer
tain th a t producers and sm all dealers 
would soon “sit up and take notice” 
and it would be found m ost profitable 
to  m arket all eggs while fresh.

A good m any packers say th a t this 
proposition  of quality  paym ents is all 
r igh t in theory  but th a t it cannot be 
pu t in practice in any section unless 
done by all—that a packer cannot 
successfully in stitu te  quality paym ents 
so long as his com petitors continue 
to buy case count at an average and 
uniform  price. I cannot believe th a t 
th is is so if the candling is properly  
done and if as m uch difference is 
m ade in the paying prices as the real 
value of the eggs justifies. W here 
different packers are com peting for 
goods from  the sam e sources of sup
ply it w ould seem inevitable th a t those 
w ho paid the full value fo r new-laid 
quality would a ttra c t such, as com 
pared with those who paid an aver
age price for good and poor together.

Besides the natural tendency of 
quality paym ents tow ard  im proving 
the  quality of the egg supply and 
lessening the w aste—which would

m ake egg production m ore profitable 
—a fu rther advantage is found in that 
it necessitates candling at m ost sea
sons of the year and perm its a proper 
g rading of the goods when packed 
for m arket, a system  which facilitates 
and cheapens the cost of distribution.

F rank  Stowell.

D oings in the Buckeye State.
W ritte n  fo r th e  T rad esm an .

T he prosecuting  a tto rney  of Cuya
hoga county is investigating  the milk 
situation  in Cleveland and asserts 
there is no justification for 9 or 10 
cent milk there  when Buffalo house
holds are g e tting  m ilk for 7 cents 
and in o th er c ities the price is only 
6 cents.

A fter two m onths w ork by the police 
vice squad in closing up so-called 
grill room s, doubtful room ing houses, 
dance halls and o ther places, Cleve
land is priding itself on being reason
ably clean. M ore than  500 undesir
able m en and women, m ostly  women, 
have been sent ou t of tow n during 
the cam paign and it is sta ted  th a t in 
every case a plain clothes m an w ent 
along to see th a t railroad tickets were 
bought and used.

T he O hio Good Roads F ederation  
has decided to continue the fight for 
im proved highways, despite defeat on 
the constitu tional am endm ent.

F o r the purpose of keeping the 
Toledo term inals clear the Pere M ar
quette has placed an em bargo on all 
soft coal shipped th rough  Toledo and 
consigned either to the M ichigan Cen
tral o r the G rand T runk  a t D etroit. 
T hese tw o roads contro l the larger 
p art of the D etro it term inals and it 
is alleged that they  favor their own 
shipm ents. I t  is claimed th a t at pres
ent there are signs of congestion at 
T oledo, because D etro it is unable to 
receive freigh t consigned through the 
Toledo gateway.

T he T oledo & O hio C entral will 
lengthen all its passing tracks between 
T oledo and Columbus, so th a t each 
one will accom m odate eighty freight 
cars.

T he B oard of T rade and the Busi
ness M en’s A ssociation of M assillon 
have opened a cam paign to raise $150,- 
000 as a bonus fund for new indus
tries.

Sunday, Oct. 27, has been set apart 
in O hio as T uberculosis day by Gov. 
H arm on.

A second corn grow ing contest has 
been inaugurated  for nex t year by 
the S tate B oard of A griculture.

Officials of the railroads en tering  
the U nion station, Columbus, a fter a 
conference w ith the Public U tilities 
Com m ission have announced th a t they 
will take steps at once tow ard  an 
abatem ent of the smoke nuisance.

A lm ond Griffen.

Seaweed as Food and Medicine.
Seaweeds having been suggested as 

a possible source of future wealth, 
especially for food products, P erro t 
and Gatin, two F rench oceanograph
ers, give some facts concerning pres
ent uses. In  E urope they  are col
lected for the ir alkalies and iodine, 
fo r which they  are chiefly valued. In  
some localities they  are popular m ed
icines, one kind being em ployed as a 
verm ifuge in Corsica, and o thers, on

account of their iodine, being given 
in go iter and scrofula. In  B rittany, 
w here some of the poorer inhabitants 
have em ployed seaweed as food, 
about tw enty  tons in a year has been 
collected of the variety  know n as Ice

la n d  moss. In  the north  of France 
a little  seaweed is gathered  by the 
peasants as m anure. To the Asiatics 
these p lants have been m ore im port
ant, and in Japan edible seaweed is 
not only the source of a num ber of 
food preparations bu t is even ex
tensively cultivated to give a sufficient 
supply. Gelatines and glue are 
am ong the products. T hese gelatines 
are not very nu tritious as food, and 
it is supposed th a t their popularity  
may. be as an aid to the digestion of 
the g reat quantities of fish and rice 
eaten by the Japanese.

W e are all entitled to ’ something in 
this world, if it’s only a lemon.

Rea & Witzig

We want Butter, Eggs, 
Veal and Poultry
STR O U P & W IERSUM

Successors to F. E. Stroup. Grand Rapids, Mich.

G. J. Johnson Cigar Co.
S. C. W. El Portana 

Evening Press Exemplar
These Be Our Leaders

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids. Mich.

PRODUCE 
COMMISSION 
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs in 
active demand and will be wanted 
in liberal quantities from now on.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

• ESTABLISHED 1876 -
We are in the market 

to buy or sell Potatoes, leans, Onions, Apples
M O S E L E Y  B R O T H E R S

r  G R A N D  R A PID S, MICH.

Call or write

Potato Bags
New and second-hand, also bean bags, flour bags, etc.

Q uick Shipm ents Our Pride

ROY BAKER
W m . A lden Sm ith Bldg. Grand Rapids, Mich.

The Vinkemulder Company
JOBBERS A N D  SHIPPERS O F E V E R Y T H IN G  IN

F R U IT S  A N D  P R O D U C E
Grand Rapids, Mich.

WE CARRY A FULL LINE. 
Can fill all orders PROMPTLY 
and SATISFACTORILY. ^  j *.S E E D S

Grass, Glover, Agricultural and Garden Seeds

BROWN SEED CO., GRAND RAPIDS, MICH.
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How W oolen Trust Head Got There.
From  a m essenger boy to head of 

woolen trust. T h a t is the career 
of W illiam  M. W ood, P resident of 
the A m erican W oolen Company, one 
of the g rea test com binations of cap
ital in th is age of trusts. Perhaps no 
m an in business life to-day has had 
a m ore rem arkable rise to fortune 
and pow er than  this m an who, it is 
claimed, virtually  dictates the price 
every citizen of the U nited States 
m ust pay for the clothes he wears.

Born the son of a Portuguese sail
or, he now draws a salary of $100,000 
yearly as head of the woolen tru st 
and receives several tim es that sum 
from  the various o ther concerns in 
which he is interested. As an index 
of his great w ealth, he owns several 
palatial residences and has fifty auto
mobiles.

T he elder W ood came to Am erica 
from  Fayal, in the Azores. H is name 
was Jacintho, and he had shipped as 
assistan t cook o n 'a  vessel of which 
H enry  Pease was captain. A fter the 
m anner of im m igrants of th a t time,

Jacin tho  took the nam e of an A m eri
can who had befriended him, so when 
he landed after a long voyage at 
E dgartcw n, M artha’s V ineyard, J a 
cintho had become “W illiam  Jacin tho  
W ood.”

Capt. Pease bought the im m igrant 
a fisherm an’s hut, and it was there 
the elder W ood m arried  and his first 
child, W illiam  M. W ood, was born, 
on April 5, 1861. T he father worked 
as a cobbler for a while, and la ter as 
ship’s stew ard on a coastw ise vessel. 
H e was not physically s trong  himself, 
but he determ ined th a t his son should 
s ta rt in life equipped the best possi
ble.

T he boy began his schooling at the 
age of 4. A t the close of the civil 
w ar the family rem oved to New Bed
ford and settled in a pitched roof 
cottage in Jenny street. T he boy was 
sent to g ram m ar school, and had ju st 
entered high school when his father 
died of tuberculosis. W illiam  M. 
W ood was then 11 years old.

A t the death of his father it became 
necessary for the boy to go to  w ork

to support his m other and sisters. A n
drew G. Pierce, agent of the steam 
ship com pany for which young W ood’s 
father had worked, and contro lling  
head of the W am sutta  mills of New 
Bedford, gave him a place as m essen
ger boy in the office of the mills.

From  the first the boy’s business 
ability was evident. H is enthusiasm  
to r the w ork was unbounded, so that 
a t the end of three years he h a d ’ a 
grasp on the details of the office that 
was far beyond his years.

Then he expressed a desire to  learn 
the technical end of the industry, and 
Mr. P ierce transferred  him to that 
departm ent, w here for th ree years the 
boy w orked from  early  m orn ing  un
til late at night. H e was employed 
so m any hours in the mill th a t lie 
had no tim e for play, and grew  to 
m anhood w ith little  idea of the sports 
o ther boys enjoyed.

Six years in the m ills gave him a 
reputation  for exceptional ability 
that won him the confidence of J. A. 
Beauvais, an astu te  financier, who 
offered young W ood a position in a 
newly form ed banking house. H ere 
W ood received train ing  th a t has been 
of inestim able value to him in the 
years tha t have followed.

But all the time he was in the busi
ness he never gave up the idea th a t 
the great future for him lay in the 
mill business, and even then he had 
dream s of a g rea t com bination of 
m illing in terests with W illiam  M. 
W ood at its head.

Mr. W ood’s business in terests are 
many. H e is P residen t and d irector

of the A yer mills, L aw rence; d irector 
of the M erchants’ N ational Bank. 
New B edford; V ice-P resident ami 
d irector of the N ational A ssociation 
of W ool M anufacturers; P resident 
and d irecto r of the N ational and 
Providence w orsted mills, Rhode I s 
land; d irecto r of the Old Colony Box 
com pany, New B edford; P resident 
and d irector of the South Illinois 
Coal com pany, Chicago and B oston, 
P resident and d irector of the W ash
ington mills, L aw rence; P resident 
and d irecto r of the W ood w orsted 
mill, the largest in the world, Law 
rence, and V ice-P resident of the 
H om e M arket Club.

“T he secret of my success,” he said 
to a friend not long ago, “has been 
in o rig inating  ideas the o th er fellows 
did not think of.” A. J. Edw ards.

Big Population May Cause War.
I t  is pointed out in the report of 

the M althusian league th a t the 
enorm ous increase in G erm any’s pop
ulation (about 1,000,000 annually) is 
very likely to drive her into w ar owing 
to the necessity  for new m arkets, but 
a repo rt of the royal P russian  sta 
tistical land bureau has show n that 
the physical deterio ration  due to 
overcrow ding in the large tow ns is 
so bad th a t in H am burg  the recru it
ing efficiency has fallen 42 p.er cent, 
and in Berlin 39 per cent, of its p rop
er value. On the o ther hand the re
cru iting  efficiency of France (w here 
population is on the decline) has in
creased, and Mr. H ilaire  Belloc con
tends th a t F rance is much b etter 
equipped for w ar than  Germany.

Don’t M iss
this liberal offer.
Send Coupon TODAY.

To Give A w ay -
Pure Linen Crash Pillows

How many pillow tops of Pure Linen Russian Crash
with back do you think you could give away in your town ? 

One dealer gave away 720 in 1 day. Another 1058 in 1
day. Another 1440 in 1 day. Merchants everywhere are 

enthusiastic about the Richardson Plan. I t’s a winner. Brings 
business right into the store and keeps customers coming 
back time and time again.

The Richardson Plan
y
f  FREE

COUPON

W e put up our embroidery outfits in handsome packages, 
v- Pillows, Centerpieces, Library Scarfs, Aprons, etc., etc. Let 
^  the woman have her choice. All you have to do is to give her the fy  outfit. Then you sell the silk that she needs to embroider it. Every ▲ ----------

woman wants one of these outfits. Thousands of dealers have in- Richardson Silk Co.
creased their profits by using our plan. How many outfits do you f  Dept.7307

think that you  can give away? Send the free coupon for full particulars.

Brings the Women to Your Store They “ me **“>e *nd time «gainT * to get more silk. They come j

305-9 West Mams Street. 
CHICAGO, ILL.

H .Y . Office. 640 Broadway

there to get the free embroidery outfits No wonder it’s a winner. And when once 
they’re in your store the battle’s won. You’ve made a new customer. ^

Send the Free Coupon for Full Particulars f
Do not delay. You can increase your profits just like thousands of other mer- f  
chants. Send in that free coupon now. It means money. Just your name and address 
on the coupon or letter or postal is enough. You assume no obligations of any kind.
You don’t  have to  buy a thing. Just put your name and address on th e  free coupon and we will send 
you full particulars of how you can increase your profits by using the Richardson plan. W rite NOW.

RICHARDSON SILK C O ., %  » *

G en tlem en :—P lease  sen d  m e 
f u l l  p a r t i c u l a r s  o f  “ T he  

R ic h a r d s o n  P la n ,* *  an d  
exp la in  to  m e  exac tly  how  you 

r  th in k  i t  w ill in c rease  m y  busi
ness. A lso te ll m e exac tly  w h a t o th e r  

m e rch an ts  have  accom plished . I assum e 
no  o b liga tion  o f an y  k ind .

Name_
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Fundamental Principals of the Gospel 
of Service.

W ritte n  fo r th e  T rad esm an .
There is more involved in salesman

ship than the mere selling of goods. The 
merchant is in business to make a living 
out of his profits, but his profits are 
best and his sales largest where, not 
content with making individual sales, he 
does his best to cater to his customer.

Too many salesmen carelessly drop 
into the slot machine attitude. It is a 
human failing to travel in a rut where 
there is a convenient rut for the purpose.
A slot machine takes in coppers, nickels, 
dimes or quarters and hands out goods 
automatically in exchange—that is, when 
the mechanism is in working order. But 
more than this should be expected of a 
flesh and blood clerk, because the clerk 
is gifted with a good measure of intelli
gence.

A lady went into a dry goods store 
in a small town. A little girl, apparently 
acting as a sort of floor walker or guide, 
ascertained that the customer wanted 
some dress goods. The girl took her, 
first to one clerk, then to another. Both 
were busy, one totaling an order, the 
other putting away some goods. Event
ually the floor walker found a girl clerk 
disengaged.

“I would like to see some dress goods 
—bright red,” remarked the customer.

“All right.” The clerk commenced 
to lift a roll of red goods down from 
the shelf.

“That shade is too dark," interposed 
the lady quickly; but the clerk, notwith
standing, proceeded to show the goods. 
“This is a beautiful shade,” she urged, 
and went on to emphasize the quality 
and texture.

“I want something brighter,” persisted 
the customer. “Haven’t you something 
brighter ?”

Eventually, the clerk discovered some
thing brighter. “How much?” she asked. 
Inform ed that a couple of yards were 
wanted, “Here,” she said to the next 
clerk, “put this down on your slip,” and 
without further parley left the customer.

An understanding of the fundamental 
principles of the gospel of service, which 
is the foundation of all true salesman
ship, would have corrected two out
standing errors in the making of that 
sale.

In  the first place, it is well for the 
salesman to push the goods and to lay 
emphasis on quality ; but in this instance 
the pushing was done injudiciously. The 
first aim of the salesman should be to 
ascertain as nearly as possible just what 
the cusomer seeks and then to make 
every effort to produce the required 
article. I f  the article be out of stock, 
it is always advisable to suggest some
thing else that may serve the same 
purpose; or if the salesman deem that 
course advisable, a  superior article may 
be suggested; but this only after the 
goods first asked for have been pro
duced, or found to be out of stock.

In the second place, the clerk failed 
to exhaust all the possibilities of the 
customer. A sale of dress good.s, how
ever small, should carry with it the 
sale of thread, buttons, embroidery and 
lining. I t  is in order to suggest all 
these goods. Such suggestion is an 
essential part of salesmanship—a part 
of the selling service that every up to 
date store renders its customers.

To turn  the customer over to another 
clerk because the sale was small consti
tuted a bad bit of tactlessness; to relin
quish the customer at all when there 
was a good prospect of selling still more 
was bad business.

William Edward Park.

Painful W art on the H eel of Time.
Man that is born of woman is of few 

days and full of microbes.
He cometh forth like a flower, but is 

soon wilted by the winds of adversity 
and scorched by the flames of perplexity.

Sorrow and headache follow him all 
the days of his life.

He hoppeth from  his bed in the morn
ing and his foot is pierced by the cruel 
tack of disappointment.

H e ploddeth forth to his daily toil 
and his cuticle is punctured by the ma
lignant nettles of exhaustion.

He sitteth himself down to rest at 
noonday, and is lacerated in his nether 
anatomy by the pin of disaster.

He walketh through the streets of the 
city in the pride and glory of his man
hood, and slippeth on the banana peel 
of m isfortune and unjointeth his neck.

He smoketh the cigar of contentment 
but lo ! it explodeth with a loud noise, 
for it was loaded.

Behold he glideth down the banister 
of life and findeth it strewn with splin
ters of torture.

He is stung by the mosquitoes of an
noyance by day and his frame is gnawed 
by bedbugs of affliction by night.

W hat is man but the blind worm of 
fate? Seeing that his days are num
bered by cycles of pain and his years 
by seasons of mourning.

Behold he is impaled upon the book 
of desolation and is swallowed up by 
death in the fathomless ocean of time 
and is remembered no more.

In his infancy he runneth over with 
worms and colic and in his old age he 
groaneth with rheumatism and ingrow
ing toe-nails.

He marryeth a cross-eyed woman be
cause her father hath a bank account, 
and findeth that she is ridden with hys
teria and believeth in witches.

His father-in-law then monkeyeth 
with stocks and goeth under.

W hat is man but a carbuncle on the 
neck of existence? Yea, but a tumor 
on the back of fate.

H e playeth at the races and staketh 
his substance on the brown mare be
cause he hath received a tip. The sorrel 
gelding with a bald face winneth by a 
neck.

Behold he runneth for office and the 
dead beat pulleth him ever and anon 
and then voteth against him.

H e exalteth himself among the peo
ple and swelleth with pride, but when 
the votes are counted he findeth that 
he was not in it.

He boasteth of his strength in Israel, 
but is beaten by a baldheaded man from 
Taller Creek.

He goeth to the postoffice to glance 
at the latest papers and receiveth a dun 
from the doctor for his last year’s a t
tentions.

H e  g o e th  f o r th  to  b re a th e  th e  f r e s h  
a i r  a n d  to  m e d ita te  o n  th e  t r e a c h e ry  o f  
e a r th ly  th in g s  a n d  is a c co sted  by  a  b a n k  
c a sh ie r  w ith  a  s ig h t d r a f t  f o r  $127.39.

A political enemy lieth in waith for

him at the market place and walketh 
around him crowing like unto a cock.

He trusteth in a man who claimeth 
to be filled with righteousness and stand- 
eth high in the synagogue and gets done 
up.

For behold his pious friend is full of 
guile and runneth over with deception.

From the cradle to the grave man 
giveth his alms to him that smiteth him.

His seed multiplieth around him and 
crieth for bread and if his sons come 
to honor he knoweth it not.

Fate prevaileth ever against him. 
W hat is man but a painful w art on the 
heel of time? John Collins.

First Picture Postal Card in 1870.
In  N urem berg they have been m ak

ing arrangem ents to celebrate the 
th irtie th  anniversity  of the picture 
post card with a congress and exposi
tion th is year. U nfortunate ly  for 
their plans, however, it has been dis
covered that the first picture post 
card was no t m ade in G erm any or 
sent from  N urem burg nor was it born 
in 1882, as they  had supposed. The 
distinction of m aking and m ailing 
the first is claim ed by Leon Bes- 
nardeau, a book-seller of Sille-le- 
Guillaume, near Conlie, departm ent 
of Sarthe, France. In  1870, during 
the w ar with P russia, he p rin ted  pic
tures on postal cards he w as sending

to clients. M. B esnardeau is still 
alive, and there are m any of his old 
custom ers in France who have the 
cards he posted to them . T he G er
m ans adopted the idea for the N ur
em berg exposition in 1882.

It is seldom necessary for a man who 
is as regular as clock work to live on 
tick.

A blunt man is one who wastes no 
time in coming to the point.

What Have You to Sell?
a DRY GOODS stock; or part of it? 
a CLOTHING STORE; or part of it? 
a GENTS' FURNISHING STORE; or part of it? 
a SHOE STORE or an odd lot of SHOES?

We Buy anything and everything For Cash and do it 
Quick. Write Today and w e 'll be there Tomorrow.

P A U L  L. F E Y R E IS E N  &  C O M P A N Y  
Mid-City Bank Bldg., Halsted & Madison Sts., Chicago

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

We carry a complete 
line of D r. D e n t o n ’s 
wool sleeping garments 
for children in ages from 
1 to 10 years.

Can make p romp t  
deliveries.

Grand Rapids Dry Goods Co.
E xclu sively  W holesale

Grand Rapids, Michigan

W hen You B uy
Gloves and Mittens

Keep in mind that they should 
wear well, fit well and be right in 

price. These three essentials you will find when 
you buy our line. We carry a large stock from the 
cheapest canvas up to the fine dress kids.

PAUL STEKETEE & SONS 
Wholesale Dry Goods Grand Rapids, Mich.
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Styles In  Shoes Selling fo r Fall. 
Retail dealers in footwear are now 

in the midst of the early season trade 
in fall and winter styles, and in the 
opening weeks of the season have been 
able to sense in a way the tendency of 
the demand for the new season. While it 
is too early to absolutely cast the trend 
of the new season, some index of the 
public fancy can be gained by judging 
just what the early seekers of new foot
wear are selecting as givng a line on 
the development of the season’s demand.

Blacks are strongest in the line of 
both women’s aijd men’s shoes. This 
is to be expected, as it is a more service
able color for the rough usage of the 
usual winter weather. However, tans 
are to be seen in the line as well, and 
quite a few are selling to men in the 
larger city trade. O f course, these are 
for early season wear, and it is hardly 
likely that there will be any attempt to 
force them for wear all season. This 
was done several years ago and tans 
in waterproof oil stock and heavy double 
-,oles were much touted, but they did 
lot survive many reasons.

A fter all, black is the ideal color for 
ivinter use and wet weather, and are 
more easily cleaned, and tans will doubt
less be a summer shoe again for years. 
What killed it as a summer shoe was 
the unsatisfactory service it gave for 
winter wear when the dealers tried to 
make it an all year shoe at that time. 
As said before, tans are in good call 
for men’s wear and some styles are also 
selling in women’s boots, but the female 
buyers are still clinging to whites and 
greys, and when ready to cast them off, 
they will probably go back to blacks 
and stick to them for the new season.

Dealers in the city stores, however, 
are showing a few whites and some in 
the new shade of Quaker grey to afford 
fastidious wearers a chance to have 
something beside the conventional black. 
However, aside from early season tans 
the demand is for black stock and seems 
likely to continue to be so all season.

In the black stock the dull finishes 
of leather are the best sellers. Patent 
leather is not so strong as several years 
ago, although it will probably continue 
for dress occasions for years to come. 
But the duller finished leathers sell bet
ter at present and appear to be stronger 
than ever before. In  high button boots 
the dull leather is made up to advantage 
with the vamp, etc., in the same stock 
as the upper, and whether lace or button 
usually of the same stock.

Button boots are strong both in men’s 
and women’s lines, especially in thé 
latter, and the call is developing for 
them, in the higher cuts as the last fall 
season, with fourteen and sixteen button 
boots the leaders in that class of foot
wear. Buttons are the best sellers by

far in the women’s trade, and quite a 
few are being called for in the men’s, 
there seeming to be a continuation of 
the trend towards button shoes in both 
lines that started several seasons ago.

While not always fitting as well, 
especially about the ankle and instep, 
they have a stylish cut to them that 
appeals to many.

Pleasant W ords About John A.
Hach, Jr.

Away back in 1893 John A. H ach, 
Jr., joined the salesforce of the Tap- 
pan Shoe M anufacturing Co. of Cold- 
water. F rom  the very s ta rt Mr. H ach 
made good, because he had a tine

JO H N  A. H A C H , J r . ,
F or T w en ty  Y ears a  S alesm an  R e p re se n t

ing  T he T a p p an  Shoe M fg. Co., 
O oldw ater, M ich.

know ledge of the shoe business ac
quired while in the employ of J. K. 
Dow, now the Dow Shoe Co., and 
with George Tell, both of Cleveland. 
Seven years later, o r in 1900, Mr. 
H ach rem oved to Coldw ater, from  
Cleveland and has since m ade the 
form er city his perm anent residence. 
Mr. H ach’s long and successful career 
w ith the Tappan Co. entitles him to 
boast of as wide and favorable ac
quaintance with the retail trade in the 
sta tes of Ohio and M ichigan as any 
m an carry ing  a shoe grip.

The R etailer man was recently  
favored with a le tte r from  Mr. Hach, 
ex tracts from  which will prove in ter
esting  reading. “Aside from  m y busi
ness,” w rote Mr. Hach. “ I take an 
active in terest in the w elfare of my 
fellow travelers, serving at p resen t my 
second term  as chairm an of the Legis 
lative Com m ittee of the Grand Ju ris
diction of Michigan.

My acquaintance w ith the trade 
during my tw enty  y ears’ connection 
with the Tappan Shoe M anufacturing 
Co. is founded on loyalty  to the m u

tual in terest of m y com pany and cus
tom er alike, and a consideration of 
business beyond the presen t time. I 
have seen m any changes am ong the 
boys on the road and believe I am one 
of very few who have rem ained loyal 
to th f  com pany. I base my success 
on the adherence to  the aid adage 
th a t it is the persistent, consistent and 
insistent plugger who gets there.

“ I have seen this business grow  
from  a little  ‘buckeye’ concern at 
Muncie, Ind., to one of the best in the 
Middle W est, and the result on the 
spring line is the m ost aggressive 
during my career with the line. In 
the past I have been at tim es obliged 
to step aside, but our line now is one 
of the best on the road and one in 
which 1 take4- g rea t pride.

“Tans, gun m etals and patents, in 
four, five and six buttons are leading 
in sales for next season, and the new 
tipped pump will be a big factor, 
while the regular oxford is a dead 
num ber. T h irteen  and sixteen button  
in all leathers will be largely w orn in 
the early spring, and black and tan 
colored vici will be p rom inent again 
in up-to-date stocks. T he stra igh t lace

T he Scrip tures say th a t the leopard 
can not be m ade to change his spots. 
T oo stric t in terp re ta tion  of this pass
age has held hosts of men in dark
ness for ages. Surely, the cabretta, 
which is neither sheep nor goat, has 
been bred, wild cattle have been 
dom esticated, cows have geen grow n 
to g reat size, the orange has been 
m ade Seedless, and the cactus edible.

W hy should not the goat be bre:l 
a sw eeter and a sm oother creature, 
and, also, a larger creature? W hy 
should he not shake off the degrada
tion th a t has been upon him for ages? 
W hy not m ake him to lie beside the 
fatted  calf on the banquet table, and 
his pelt to serve w ith the pelt of the 
calf on the feet of the people?

Prim arily , the goat is held down in 
the shoe and leather trade because 
his pelt is not as sm ooth and as hard 
grained as is the pelt of a calf. I ts  
fibre is tough, all right, but the hair 
pores m ake its grain rough, and 
strange to say, its grain  will chafe 
and peel, despite the fact tha t the 
goat is one of the toughest of the

has replaced the blucher and is run
ning a good second to the button 
boot.”—Shoe Retailer.

Uplift the Goat.
Can the goat be made to  change his 

pelt? Can the horny grain of the 
hairy rum inant be m ade as sm ooth 
as the pelt of a calf, while it is grow 
ing on his spine, and thereby tanners 
saved m illions th a t they now spend 
for glazing goat leather?

small animals.
The kid-leather tanners of the 

country  would render their fellow 
citizens a g rea t service, and at the 
same time benefit them selves, if they 
would appropriate a sum each year 
to encourage the breeding of a b e tter 
grade of goats, w hose flesh wouict 
make sweet and tender meat for the 
table, and whose pelt would make 
stro n g  and durable leather for boots 
and shoes.— Shoe R etailer.

Glove Brand Rubbers

Send for sample pairs of the latest lasts, made to fit 
the new styles of toes and heels.

Your customers will be pleased with your ability to 
perfectly fit their shoes with Glove Rubbers, for all are 
aware of the fact that a rubber won’t wear that does not fit.

Your mail orders will have prompt attention.

NAUGATUCK. CONN., U.S.A.

Hirth-Krause Company
Jobbers of Glove Brand and Rhode Island Rubbers 

Grand Rapids, Mich.
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N A T IO N A L  A D V E R TISIN G .

Some Reasons W hy It Fails to Cut 
Prices.

W ritte n  fo r  th e  T rad esm an .
Artificiality is the keynote of national 

advertising as practiced in this country. 
Magazines are not natural advertising 
media. They were not intended, prim
arily, to carry salestalks to consumers.

Instead, they are a literary production 
whose mother is the. printed book, and 
whose father is the newspaper. They 
are literary half-breeds, whose purpose 
is the conveyance of essays, short sto
ries, history, travel and biography to 
readers disinclined to procure the 
bulkier and more expensive book.

Advertisements were tacked on as an 
afterthought. They are salesmen, not 
by birth, but by compulsion.

And magazines are purchased not for 
the advertisements they contain. The 
present-day magazine-reading publicare 
not influenced so much by the bulk and 
quality of the advertisements, as by the 
bulk, variety and quality of the essays, 
stories and illustrations. I t  is safe to 
say that the leading magazines of to
day could have a ready sale, were their 
advertising sections entirely dropped.

In fact, one of the most widely cir
culated periodicals has fewer than ten 
pages of advertisements in any issue.

In the beginning, the great quantity 
of announcements carried by these 
journals was a help. They provided a 
revenue with which to bolster up the 
regular reading matter. They enabled 
the publishers to produce better illus
trations and to purchase better stories.

The advantage given by a host of ad
vertisers led the magazine publishers to 
subordinate the only natural part of 
their publications to the artificial. In 
order to assure the reading of the ad
vertisements, they mixed them up pro
miscuously with the the regular reading 
matter. That’s why we find so many ex
cellent stories and articles hopelessly 
lost in the mazes of the pages given 
over to toilet powders, rat biscuit, au
tomobiles, and airguns.

And here’s a peculiar circumstance. 
W ithin a year, four journals who were 
the worst offenders in this respect have 
gone to the wall, and why?

Solely, because their circulation dwin
dled down to the point where advertis
ers considered them unprofitable media.

Is there anything in this fact to lead 
us to believe that people do not care for 
magazines wholly subordinated to ad
vertisements?

Another journal, devoted to advertis
ing, first, and literature, second, sud
denly saw a great light, and dropped 
the advertisers before the circulation 
had dwindled beyond hope of salvation. 
Since then its publishers have been able 
to regain some of the lost ground.

I f  you still refuse to believe, try  this 
experiment. Go into the magazine room 
of a library and count the number of 
readers who are studying the advertis
ing pages.

A well-known investigator did this 
and found, after many observations, 
that fewer than 5 per cent, of all the 
readers paid the slightest attention to 
tooth-powder talks and automobile an
nouncements.

Another observer watched street-car 
passengers. H is results were even more 
disappointing—for advertisers, a t least

—than those of the form er individual.
Here’s what he learned : That less 

than 2 per cent, of the several hundred 
people observed showed the slightest in
terest in the advertising sections of the 
periodicals.

Advertising men are apt to judge the 
general public by themselves. They at
tribute to the public the same interest 
they feel in advertising.

The facts‘would seem to indicate that 
the interests of these two classes are 
absolutely divergent. W hile the adver
tising-man buys the magazines for the 
advertisements, the ordinary citizen buys 
them for straight reading matter. The 
interest of the latter is exclusively 
aroused by the clever stories and inter
esting talks.

“Advertising lowers prices,” say the 
advertisers.

Let’s do a little figuring.
A popular magazine carries perhaps 

one hundred pages of advertisements. 
On these pages are at least fifty or 200 
display advertisements.

The magazine is purchased and read 
by 300,000 people. These people, how
ever, do not read the advertisements. To 
be perfectly fair we’ll say that 10 per 
cent, or 30,000 readers glance through 
the advertising section.

Since there are at least 100 announce
ments, ihe chances for any one o f them 
to be read are about one in 100. W hen 
one hundred objects are competing for 
a man’s attention, each one of them is a 
100 to 1 shot. Therefore, we must di
vide our total by 100, and we’ll have 
left 300 beings who will read carefully 
any particular announcement.

Of these, only a very small number 
are buyers, one m anufacturer estimat
ing that of the people reading his adver
tisements, only about 10 per cent, ever 
get as far as writing for information. 
Using this estimate, we have left thirty 
people who may possibly respond to the 
printed sales-talk and buy the goods ad
vertised.

But the magazine charges the adver
tisers on the basis of its entire circula
tion.

In other words, the advertiser pays 
for 300,000 and reaches thirty. That is 
to say, only .01 per cent, of his adver
tising appropriation delivers the goods. 
The rest, or 99.9 per cent, is wasted.

The cost of a page advertisement in 
a magazine, would be about $600. If  
the m anufacturer sells to only thirty of 
the readers reached by the periodical, 
even though the article boosted be 
priced at $10 apiece, the loss incurred 
would be simply ruinous.

“Advertising cuts the cost of goods,” 
say the advertisers.

Does it? How?
Mr. Merchant, answer the question 

yourself. Anderson Pace.

D oings in the H oosier State.
W ritte n  fo r  th e  T rad esm an .

T he F t. W ayne Com m ercial Club 
has organized a traffic bureau, in 
charge of A. E. Decker, of South 
Bend.

An ordinance regu lating  the size 
and construction  of s tree t signs in 
F t. W ayne, passed last April, is now 
in effect. E very  overhead sign that 
extends m ore than  four and a half 
feet from  the building m ust come 
down. T his will effect m any costly 
electric contrivances.

T he Ad-sell League of N orthern  
Indiana and Southern  M ichigan will 
hold its first m eeting of the season 
Oct. 28 at the O liver hotel, South 
Bend. Efficiency will be the topic and 
there will be several speakers of note.

T he T erre  H aute B oosters’ Club 
has raised the m oney necessary for 
the exposition and the date is set for 
the week of Oct. 28. Tw o autom obiles 
will be given away to v isitors and 
$1,000 in prizes for corn exhibits.

W . C. M itchell and E. J. Sm ith have 
opened a retail grocery  store  at 121 
E ast W ayne street, South Bend. The 
firm nam e is M itchell & Smith.

Roy Cupp, of U niondale, has re
signed a responsible railroad position 
and will open a retail grocery  a t F t. 
W ayne.

T he Steel Scaffolding Co., with 
$50,000 capital, has been form ed at 
Evansville.

F rom  seventy-five to one hundred 
new hom es for w orkm en are needed 
in the vicinity of the Bucyrus Steam 
Shovel plant, at Evansville.

T he old time pay car system  of 
paying off em ployes has been revived 
by the W abash. Some m onths ago 
the M onon discovered th a t it had 
several dead men on its pay rolls by 
the check system , so the old pay car 
was re-installed and o ther roads are 
follow ing suit.

W in. and A lbert K ivits, com m ission 
m erchants of T erre  H aute, have 
bought the old time buildings of the 
T erre  H aute M atch Co., which will 
be utilized in their business.

T he Maumee D airy Co. has been 
incorporated at F t. W ayne, with $60,- 
000 capital, and a $25,000 cream ery 
p lant will be erected.

A lm ond Griffen.

H onest Effort W ins.
I do not despise genius—indeed I 

wish I had a basket full of it instead 
of a brain, but yet, a fter a great deal 
of experience and observation  I have 
become convinced that industry is a 
b e tter horse to ride than genius. It 
may never carry  any one man as far 
as genius has carried individuals, but 
industry, patient, intelligent industry 
will carry thousands into com fort and 
even into celebrity, w hereas, genius 
often refuses to be tam ed and m an
aged, often goes with w retched m orals.

If you are to wish for either, wish 
for industry. Julian Ralph.

Rubber Boots
F or Y o u r  Fall T rad e

Let us ship you a case or two of famous 
WOONSOCKET BRAND “ELEPHANT 
HEAD” BOOTS.

Bear Brand

Wales Goodyear
Conneticut
Woonsocket

THE MAUMEE RUBBER CO.
224-226 Superior S t., T O L E D O , OHIO

Blizzards Sandals Arctics 
Leather Tops Rubber Boots

HOW COMPLETE IS YOUR STOCK?
Remember the season is here when most any morning 

you will find yourself cleaned out of the few sizes you had 
left from last year and not be able to meet the demands of 
a slushy-sloppy morning.

T h e  W a les  G o o d y ea r  
(Bear Brand) R u b b ers

are the standard of quality and our stock of them is com
plete. We can fill your orders promptly.

Price list showing cuts and listing line of warm goods 
and socks gladly sent on request.

Herold-Bertsch Shoe Co. (Distributors) 
Manufacturers “H. B. Hard Pan” and “Bertsch” Shoe Lines 

Grand Rapids, Mich.
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The New Bath Robe.
The new bath robes or bedroom loung

ing gowns are actually huge capes with 
wide openings for the arms and with 
fronts and backs which come to within 
three inches of the floor, although the 
sides are a trifle shorter. The plain or 
striped flannels, Turkish towelings and 
double-faced eiderdowns customarily 
used for bath robes, are so wide that the 
garment can be cut in two pieces. One 
model consists of two straight strips 
measuring about five and a quarter 
yards each and finished at sides and 
ends with a broad hem, stitched with 
silk of a contrasting shade or matching 
one of the stripes—if striped material is 
used. These strips, placed one over each 
shoulder, are crossed at the collar bones 
and just below the nape of the neck and 
at the back tacked together all the way 
down, forming a sort of mantle effect 
terminating in two deep points. In front 
the stripes are held together with hooks 
and eyes running from the neck open
ing to the waistline and again near the 
ankles, where the left front terminates 
in a point lapping far over the right 
side. The material drooping from the 
shoulders wholly covers the arms, and, 
if desired, its edges may be caught to
gether to form a sort of sleeve.

Another style of cape bath robe is 
formed of a ten and a half yard long 
strip of double width material, draped 
about the figure so that the two ends 
which come in front shall be about as 
long as the ordinary ulster. At the nape 
of the neck the edges of the flannel, 
toweling or eiderdown are then tacked 
together and the material allowed to fall 
down the center of the figure in loose 
folds after the manner of a Bedoiun’s 
cloak. These half-open folds should be 
faced with silk matching the arm-slits— 
precisely like those of an oldfashioned 
waterproof—and the flat and narrow 
turned over collar finishing the neck. 
This sort of a bathrobe, developed in In 
dia silk, pongee or mohair, is a good 
model for a Pullman negligee, as it per
fectly hides the lines of the figure.

The Smart N ew  Handbags.
Suede plays a leading role among the 

handbags brought out for early autumn. 
Many of them, in square shape, are in 
grey, pastel blue and tobacco brown, 
mounted on frames of silver-finished 
metal and suspended by cords of silver 
tinsel closely braided.

Morocco has taken a new lease of life 
so far as handbags are concerned, and 
some of the newest receptacles of that 
material are inlaid aristically with a 

. smooth, highly-polished leather. They 
come in lovely shades of brown, green 
or blue, mounted and edged with gilt, 
German silver or gun metal. Some of 
them are of square shape and others are 
oblong, but both sorts have an outside

pocket with a slant flap, metal outlined, 
a strap handle through which the fin
gers may be slipped, and all of them 
contain round change purses and a tiny 
powder puff.

Graphite, pin and real seal as well as 
pigskin are made into eight-inch en
velope bags of a very smart order. 
These have broad strap handles fast
ening with a buckle which may be run 
forward or backward to accommodate 
the size of the hand, a plain slant flap 
and contain two compartments. One 
section is fitted with a m irror and the 
tiniest of manicure se ts ; the other is for 
the cardcase and the change purse.

The New Hat Box.
How often would you take an extra 

hat when traveling were it not for the 
bother of the box. which is a bulky 
thing to keep about one’s room while 
visiting? But the new hat box may be 
folded and kept out of sight in a trunk 
or a bureau drawer and it may be ad
justed to a chapeau of any size. I t  is 
constructed on the principle of the or
dinary collapsible box, save that the 
edges of both base and lid are made to 
fold backward every alternate inch and 
provided with two sets of holes through 
which the tape lacings may be run ac
cording as the box is made larger or 
smaller. These folding over sectional 
edges are formed of the heavy paste
board separated by a strip of strong 
tape and this gives the box a bordering 
which is rather ornamental if the cover
ing is of plain heavy linen.

The W eek’s Fable.
Once upon a time as the lamb was 

walking in the forest he came upon the 
wolf, and the latter a t once cried out:

“Ha, but well m et!”
“To what do you refer?” asked the 

lamb without show of fear.
“To lamb chops for dinner, of 

course.”
“And I am to furnish the chops?”
“You bet!”
“Mother told me that it was danger

ous for a lamb to walk out alone.”
“Your mother is a wise old ewe.”
“She said if I met a wolf he’d devour 

me.”
“And that’s me!”
“I told her if you said you were go

ing to eat me I’d come back and tell 
my little brother and sister to always 
heed her advice and be good. Can’t 
I fetch them along with me to witness 
the performance? Neither of them ever 
saw a lamb eaten by a wolf. I t must 
be quite a sight.”

“Say, kid.” observed the wolf, after 
a moment’s thought, “you gambol back 
and get your brother and sister. It 
will be a great show for them, and no 
charge for admission. Don’t say a word 
to the old lady, your mother. I never

thought a lamb had any brains, but I 
see I’ve been mistaken.”

The lamb ran away, and the wolf 
licked his chops in anticipation of three 
victims in place of one, but while ex
ulting over his keenness the shepherd in 
charge of the flock came skulking along 
and filled him full of buckshot.

Morals—First, eat your mutton as it 
conies along. Second, don’t depend on 
a lamb coming back.

She Took the Offer.
She was a girl of about nineteen, 

and the book she carried under her 
arm as she entered the second-hand 
book store was plainly marked a dollar 
and a half.

“Fifteen cents,” replied the dealer, 
as he held it in his hand.

“Mercy on m e!” she exclaimed. 
‘W hat’s the m atter?”
“That book cost $1.50.”
“W ell?”
“The hero kills the girl he loves.” 
“W ell?”
“And you offer only 15 cents?” 
“That’s all. You see, the author has 

brought out another book, in which he 
not only kills the girl he loves, but 
her whole family and the hired girl 
and two policemen besides.”

“Oh, I see,” replied the maiden. 
“And it will be 20 cents if you get 

that and read it and want to bring it 
here.”

“Oh, that’s it? Well, I’ll take the 
fifteen for this now, and bring in the 
other next week. Edward is very, very, 
very good about buying me the new 
books as fast as I give him their titles. 
One murder, 15 cents; five or six m ur
ders, 20 cents. I ’ll drop him a hin t!”

Ceresota
Flour

The PRIZE BREAD FLOUR of the WORLD

CERESOTA Flour for many years has been 
firmly established in the homes of Michigan, as 
a high grade family flour—made from hard 
Spring Wheat. It will continue to meet the favor 
of the housekeepers. Retail Food Merchants 
will find a sure and growing demand for it.

W e stand for CERESOTA Flour.

Manufactured by

The Northwestern 

Consolidated Milling Company
MINNEAPOLIS, M IN N .

JUOSON G ROCER COM PANY, D istributors
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R E SO L U T IO N S OF R ESPECT

Adopted on the Death of Samuel 
M. Lemon.

Lem on & W heeler Company. 
W hereas—A deep sorrow  has come 

to each and every one connected 
with the Lem on & W heeler Company 
in the passing  from  this life of our 
beloved and honored P resident, Sam 
uel M. Lem on, whose guiding hand 
has fo r so many, m any years been 
instrum ental in steering  our course so 
successful in the com m ercial w orld;

Resolved—T h a t we, his friends and 
business associates strive to  be con
ten t th a t we have yet to guide us the 
m em ory of his achievem ents and the 
inspiration of a life w orthy of em ula
tion.

W e, his associates do hereby record 
the individual loss of a good and hon
est friend and wise counselor, his 
wife, a kind, noble and loving husband, 
his friends a loyal, sincere and con
genial com panion and our city, S tate 
and N ation a splendid citizen, one 
who has ever been a s trong  facto r in 
the up-building and realization of 
m any enterprises and advantages en
joyed by his home, city and S tate; 
therefore, it is fu rther

Resolved—T hat, know ing the great 
void which the passing of such a man 
m ust leave in the hearts and lives of 
those who loved him so dearly, we 
express to those bereft ones our feel
ings of personal loss th a t this com 
panion has gone from  our lives, as 
well as o u r1 true  and deep reg re t th a t 
this Com pany is deprived of such an 
active officer, whose heart and pride 
were in this, his business home, and 
who gave w ithout reserve and pains
takingly of his rem arkable energy, in
fluence and zeal; and we offer to Mrs. 
Lem on our deepest and m ost heart
felt sym pathy and the assurance that 
her sorrow  is our sorrow  and tha t her 
loved one will live in our hearts fo r
ever.

F ourth  N ational Bank.
T he Com m ittee you appointed to 

prepare a suitable expression touch
ing the death of our form er associate, 
Mr. Lem on, to becom e a part of the 
record of this bank, subm it the follow
ing:

Samuel M. Lem on has passed over 
the G reat Divide, leaving a large place 
in our m idst to be filled. B ig-hearted, 
whole-souled, broad-m inded, sym pa
thetic m an tha t he was, it is hard  to 
believe we shall not again feel the 
influence of his m agnetic personality. 
Some of us have known him for m ore 
than  a quarter of a century. W e have 
known him when life 's g rea t oppor
tunities loom ed up before his am bi
tious m ind: we have known him when 
dark clouds hung low over his pa th 
w ay; we have know n him w hen the 
skies w ere b righ t and the winds p ro
pitious, but always the lovable, hope
ful m an was dom inant. H is was a 
positive character, and one of p ro
found convictions; yet, w ithal, he was 
to leran t of those who differed with 
him. H e was a splendid type of 
A m erican m anhood, for, if possible, 
he loved this land of ours m ore than  
if native born, and the expression 
“T he g rea test nation on the face of 
the ea rth ” when falling from  his lips,

took on a new m eaning. H e has gone 
on before us, and our rem aining years 
will be m ade b righ te r if we th ink  of 
his v irtues and em ulate them .

T his bank has lo st a valuable coun
selor, a loyal patron , and each of us 
a friend. T he business com m unity 
has lost one of the city’s builders. 
H is standard  of business in tegrity  
could well be taken as a m odel by the 
young m an s ta rtin g  out in life. If 
asked the strongest facto r in the m ake
up of his stu rdy  m anhood, we should 
unhesita tingly  answ er—loyalty  to his 
friends.

C haritable to  an unusual degree; no 
w orthy cause was ever p resented  to 
him th a t did not receive such assist
ance as he could honorably give. But 
why enum erate his m any splendid 
qualities? O ur hearts are full and our 
tenderest em otions stirred , as we 
realize we shall not again look into 
his face, or hear his genial greeting.

W e believe the follow ing sentim ents 
u ttered  by th a t pure minded poet 
Jam es M ontgom ery, would have found 
quick response with Mr. Lem on, for 
he was a profound believer in the 
teachings of the Bible.
B u t m an , th e  m aste rp iec e  of God,
M an in  h is  M ak er’s  im age fram ed — 
T hough  k in d re d  to  th e  V alley ’s  Clod 
L ord  of th is  low c rea tio n  nam ed —
In n ak ed  help lessness  ap p e a rs ,
C hild of a  th o u san d  g rie fs  a n d  fea rs ,
To labor, p a in  a n d  tro u b le  born ,
W eapon, n o r w ing, n o r s le ig h t h a th  he,
Y et, like th e  sun , he  b rin g s  h is  m orn  
A nd is  a  k in g  fro m  in fancy .

Oh! If  th e re  be no w orld  on h igh  
To y ie ld  h is  p o w ers  u n fe tte re d  scope.
If m a n  be only  bo rn  to  die.
W hence th is  in h e rita n ce  o f hope?—
I t  is n o t th u s—it  ca n n o t be,
T h a t one so  sp lend id ly  endow ed 
W ith  v iew s th a t  reac h  e te rn ity  
Should  sh in e  a n d  v an ish  lik e  a  cloud.

Is  th e re  a  G od? A ll n a tu re  show s 
T h e re  is an d  y e t no M orta l know s,
T h e  m ind th a t  could th is  t r u th  conceive 
W hich  b ru te  sen sa tio n  n ev e r ta u g h t,
N o longe r to  th e  d u s t w ould cleave 
B u t g row  im m o rta l w ith  th e  tho u g h t.

Peoples Savings Bank.
W e can hardly realize th a t our Vice- 

P residen t and associate, Mr. Samuel 
M. Lem on, with his whole-souled gen
iality, frankness and consideration for 
us, has passed from  our personal view 
for the present.

D eath under the m ost favorable 
circum stances is severe and hard  to 
reconcile with one’s feeling of love. 
L et us rem em ber, however, th a t it is 
not an abrupt end to his career. Jesus 
has told us the secret, “I go to p re
pare a place for you.”

D eath was but the appointed gate
way th rough  which he has passed and 
it is now our privilege to reflect upon 
his well spent but too brief life and 
consider for ourselves the num erous 
deeds of kindness he strew d along its 
pathw ay.

W e are fo rtunate  indeed who had 
the pleasure of close association with 
him and knew him as strong, yet gen
tle, positive, yet mild, w ith the cour
age of his convictions, yet courteous 
in his m anner to those who differed 
with him.

H is family, the bank, our city, the 
S tate  and N ation could ill afford to 
spare him for there are too few such 
men whose characters are a benedic
tion.

To his family we extend our sincere 
sym pathy and are g ratefu l tha t we 
were perm itted  to share in the inspi
ration  that comes from  a good man

and in the sorrow  th a t obtains from  
such a one passing from  our midst.

G rand R apids Show Case Co.
A t a special m eeting  of the stock

holders of this Company, held June 
15, 1912, the follow ing resolutions 
were adopted:

W hereas—God, in H is infinitive 
wisdom, has taken from  us our 
esteem ed associate and P resident, 
Samuel Lemon, and

W hereas—T he officers and stock
holders of this Com pany sorely and 
deeply reg re t his dem ise; therefore be 
it

Resolved—T h a t we desire to express 
to his fam ily and to the com m unity 
the g reat respect in which he was held 
by us and to  offer our d eep est sym
pathy in this bereavem ent and to ex
press our adm iration for his sterling  
qualities of heart and mind, his fine 
business judgm ent and in tegrity  and 
his invariable courtesy tow ard and 
regard for his business associates; and

Resolved—T hat a copy of this reso
lution be spread upon the record of 
the Company.

M ichigan W holesale G rocers’ A sso
ciation.

W hereas—It has pleased the Sub
lime Ruler of the U niverse to remove 
from  our m idst, one of our best known 
and respected m em bers; and

W hereas— In the passing away of 
Mr. Samuel Lem on, we have lo st a 
good neighbor and friend, and the 
S tate  a good citizen; therefore

Resolved—T h at we, wholesale groc
ers of the S tate of M ichigan, do m ost 
sincerely reg re t the loss of our 
esteem ed b ro th er; and be it fu rther 

Resolved—T h a t we extend to his 
family and associates our sym pathy 
in this their hour of bereavem ent.

GRAND RAPIDS BROOM CO.
Manufacturer of

Medium and High-Grade 
Brooms

GRAND RAPIDS. MICH.

OFFICE O U TFITTER S
LO O SE LEA F SPE C IA L IST S

C o .

237-239 Pearl St. (near the bridge), Grand Rapids, Mich.

Selling Force

■HERE is more than qual
ity of materials in N. B. C. 
goods. There is selling 
force that is built of suggestion 

and kept working by satisfac
tion to the consumer. This 
selling force makes house
wives buy quantities of dif
ferent N. B. C. products—and 
it makes them buy repeatedly, 
because they are sure that 
quality is repeated automatic
ally in every package or pound 
Rykon Biscuit, the new N. B. C. 
achievement, is entirely represent
ative of N. B. C. ingenuity. Never 
let your N. B. C. stock run so low 
that you will have to confess that 
you are “all out of those.” Keep 
good assortments in the celebrated 
In-er-seal Trade Mark packages 
and the glass-front cans.

NATIONAL BISCUIT 
COMPANY
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M ichigan Retail H ardw are Association. 
P re s id e n t—C harles  H . M iller, F lin t. 
V ice -P re s id e n t—F . A. R echlin , B ay  

C ity.
S ec re ta ry —A rth u r  J .  S co tt, M arine  C ity. 
T re a su re r—W illiam  M oore, D etro it.

Small Beginnings of Some Large 
Fortunes.

In  1879 a country  boy of 18 started  
on a cattle-train  for New Y ork City. 
He had tw o th ings—am bition to be 
a g rea t m anufacturer and $10, m ostly 
in small pieces, which he had accum 
ulated by doing odd jobs about his 
hom e tow n in Michigan. During 
spare m om ents he invented little  nov
elties which he intended to m anu
facture w hen he arrived  in the big 
city. A small room  on Fulton  street 
was ren ted  and there he began to 
m anufacture rubber stam ps and rub
ber type. H e experienced the usual 
starvation  period so com m on to  am 
bitious poor boys, but m anaged his 
little  business so well th a t by 1887 
it had grow n to several thousand dol
lars a year.

A m ong his neighbors was a dealer 
in old clocks who was no t overly tidy 
about his store, w ith the result th a t 
his stock was covered m ore o r less 
w ith dust. T h is m erchan t bought 
antiques and had quite a collection 
of them . I t  so happened one day 
th a t the rubber stam p m anufacturer 
stopped in and while there discover
ed a queer looking tim epiece. A fter 
he had finished exam ining it he had 
an idea. H e bought it and took it 
home. H e w as im pressed w ith the  
sim plicity of the w orks, which he 
though t could be m anufactured in 
large quantities for a small sum, and 
the brass case could be cut down to 
a m uch sm aller size. H is business oc 
cupied his tim e so m uch th a t he did 
no t have an opportunity  to give much 
though t to  his new toy.

But eventually—in 1892, to  be 
exact—the dollar w atch was put on 
the m arket. N ot only the w atch but 
the m achinery for its m anufacture 
had also been planned. I t  was no t 
received with m uch enthusiasm  at 
first, for it was though t im possible 
to  produce anything m ore than  a 
m ere toy for th a t price, bu t tim e 
developed its usefulness as a tim e
piece and the facto ry  grew  to  a capac
ity  of several thousand daily.

T he first tim e in the h isto ry  of the 
typew riter th a t the m achine w as put 
into p ractical use in the way of m ak
ing transcrip t of shorthand notes was 
at W ashington, D. C., in the fall of 
1874. I t  w as in the celebrated  safe 
burg lary  case, which lasted  six weeks. 
Seven instrum ents and as m any oper
a to rs w ere used and an equal num ber 
of stenographers, to read  R eporter 
Clephane’s shorthand notes. By the

use of m anifold paper th ree copies 
w ere revised, bound, indexed and 
placed in the hands of counsel by 8 
o’clock each evening.

Previous to  th is tim e all court re 
p o rting  was w ritten  out in long hand.
I t was one m an’s idea to  have a m a
chine th a t would p rin t—one tha t 
would p rin t a page suitable for the 
Congressional Record. A ssociated 
with him in his idea w ere th ree o ther 
men and the q uarte t spent $70,000 
try ing  to perfect such a machine. T he 
obstacle which they  could not over
come was in g etting  it to  justify— 
have the lines even on both  sides of 
the page.

Clephane, W hite, Divine, M urphy 
and Brown, the la tte r four being con
gressional rep o rte rs  undertook  the 
construction  of a typesetting  machine. 
They had no t been successful and 
told their troubles to  J. H . Seville of 
W ashington, who though t he could 
solve the problem . H e w ent to  a 
little  side stree t in Baltim ore, w here 
he took his idea to  a m echanic with 
a small shop. T he m echanic’s name 
w as M ergenthaler. W ith  a type
w riter, Seville explained w hat he 
w anted and how he though t it could 
be accom plished, bu t it was M ergen
thaler who solved the problem . F rom  
the typew riter he invented the type
se tting  m achine of to-day. T h a t was 
in 1883, and the first w orking m odel 
cost $15,000. H e did no t take any 
active part in the sale of the m achin
es, but gave his a tten tio n  ito th e  
m echanical problem s. T he company 
gave him a liberal am ount of the 
stock and he died a few years ago 
leaving a com fortable fortune.

J. E . D ouning.

Effect of Paint On Corrosion of Iron.
According to the rather surprising re

sults obtained by two German chemists, 
M. Liebreich and L. Spitzer, who were 
experimenting with paint as a preventive 
of the corrosion of iron, it seems that 
one coat of good paint o r varnish is 
much superior to two or more coats. 
In their experiments a second or third 
coat proved absolutely detrimental. The 
experiments consisted in painting well 
polished steel bars with one or more 
coats and suspending the bars over boil
ing water for four days. H alf o f the 
coating was then removed and the bared 
metal covered with vaseline to prevent 
oxidation. In  each case where only one 
coat of paint had been applied the bars 
remained as brilliant and rust free as 
before the test, but in the case of two 
or more coats, corrosion has taken place. 
The investigators will not commit them
selves as to the explanation of this, but 
it may be that a coating of several layers 
provides a less flexable cover, more li-

able to crack, thus allowing oxidizing 
agents to penetrate to the metal surface.

M ost Powerful Locom otive in the 
W orld.

T he m ost pow erful locom otive in 
the w orld has ju st been built by the 
A m erican Locom otive com pany for 
the V irginian railroad. I t  can haul 
155 loaded fifty ton  capacity goods 
trucks a t ten miles an hour. I t  has 
sixteen driving wheels. T he loco
m otive and tender w eigh 752,000 
pounds, and the firebox is large 
enough to  hold a shunting  locom otive.

Any man who isn’t  thankful for what 
he gets has occasion to be thankful for 
what he doesn’t get.

Some people are satisfied with the 
glitter even if it isn’t gold.

Aeroplane T oys
A nd H igh Grade W h eel G oods 

Send for catalogue

MICHIGAN TOY COMPANY
Grand Rapids

Established  in  1873 

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work
T H E  W E A T H E R L Y  CO .

IS  Pearl S treet G rand Rapids, Mich.

The APEX BREAD TOASTER
T H E  BE ST T O A S T E R  M ADE  

FO R USE O V ER G AS, G A SO LIN E A N D  BLUE FLAME O IL BURNERS 
R etails a t 25c w ith a Good Profit to  the Live Dealer

Manufacturers A. T. Knowlson Company, D etroit, Mich.

Diamond Brand Steel 
Goods

The True Temper Kind

What about your next season’s 
requirements

Give us a try

Michigan Hardware Company
Distributors 

Exclusively Wholesale

Ionia Ave. and Island St. GRAND RAPIDS, MICH.
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W hat Some Michigan Cities Are 
Doing.

W ritte n  fo r th e  T ra d esm an .
T he m em bership fee of the Pontiac 

Com m ercial A ssociation has been 
raised from  $3 to  $12 per year and a 
cam paign is on to increase the ro ste r 
from  150 to 500.

T he W est Side Business Association 
of Saginaw has taken the initiative 
in the m atte r of securing a farm  de
m onstra to r for th a t county and the 
board of supervisors is asked to aid 
in the m ovem ent.

T he new city d irectory  of Battle 
Creek contains 13,324 names, which 
indicates a population of over 30,000.

T he Saginaw M illing Co. is build
ing a bean elevator at Saginaw which 
is said to  be the biggest of its kind 
in the world. I t  is 50x100 feet and 
140 in height.

T he Com m on Council of M anistee 
has bought 106 acres of land fronting  
on Lake Michigan, a portion  of which 
will be used for park purposes. T his 
gives the city a fron tage of half a 
mile north  of the piers. I t  is planned 
to set apart fo rty  acres for park pur
poses and to sell the rem ainder.

A lm a has voted to install the boule
vard system  of stree t lighting. There 
will be sixty posts, each containing 
three lights, two of forty  candle pow er 
each and one of sixty candle power.

T he M alleable Foundry  Co., of Ben
ton H arbor, has nearly com pleted a 
new building, 60x145 feet, with a wing 
60x80 feet. T he com pany em ployes 
150 men.

Building im provem ents at Bad Axe 
this year will be upw ards of $250,000.

The H otel W hitcom b, at St. Joseph, 
is being rem odeled and im proved at 
cost of $50,000. F ifty  room s will be 
added.

The factory  of the Petoskey Block 
& M anufacturing Co. is in operation 
again at Petonskey, em ploying forty  
men a t the start.

A t the recent annual m eeting of the 
G rand R iver Valley R ailroad Co., held 
at Jackson, it was sta ted  th a t the 
bonds authorized by the com pany to 
provide for double track ing  the road 
from  Jackson to G rand Rapids had 
not been sold, the m arket for railroad 
securities not having been favorable.

T he Bay City Com m on Council re
cently adopted a resolu tion  providing 
for im m ediate seizure and confiscation 
of nickel in the slot m achines, but 
som ebody tipped off the inform ation 
so th a t the officers found bu t a soli
ta ry  m achines in sight on their raid.

H esperia has voted $2,500 for w ater
w orks im provem ents.

T he day nursery  of the Associated 
C harities of Jackson has cared for 
4,019 children during the past year.

W ork  has been sta rted  on the bou le
vard betw een Saginaw  and Bay City.

political candidates and their friends 
at F lin t have been w orking overtim e 
in tacking their advertisem ents on 
te legraph and telephony poles and the 
city has at last ordered  the police 
force to take a hand and clean up the 
poles.

T he M ontague M illing and Supply 
Co. has been organized a t M ontague 
to  take over the ro lle r m ills at M on
tague.

Pt. H u r o n  h a s  532 m o r e  c h i ld r e n  in

the public schools than  a year ago 
and the gain in L ansing schools is 
470.

L apeer’s new M asonic Tem ple is 
nearly com pleted and it is the hand
som est struc tu re  in the city.

Jackson’s postal savings bank s ta r t 
ed a year ago now has 255 depositors 
and the am ount deposited is $19,4x9.

O akland county will vote in Novem
ber on the question of a bond issue 
of $20,000 for an addition to  the jail 
a t Pontiac.

P lum bing and brick laying will be 
taugh t in the m anual tra in ing  course 
at the M arquette public schools. 
P lum bing is proving popular, with 
twenty-five students who w ant to  take 
it, while there are accom m odations 
for only twelve.

T he com m ercial course introduced 
in the B attle Creek high school this 
fall is popular, w ith seventy-five 
students enrolled.

Calhoun County will spend $85,500 
on good roads next year, if the wishes 
of the Good Roads Commission are 
respected.

K alam azoo has adopted a new 
w eight and m easures orrdinance, 
which provides for a City Sealer and 
for careful inspection of all w eights 
and m easures used in the city.

M anistee is considering the use of 
ornam ental boulevard lights in the 
principal s tree ts when the change is 
made to w ater power.

P o rtage  lake retailers will en tertain  
the wholesale dealers at a banquet to 
be given at the Scott H otel, H an 
cock, Oct. 28.

Cheboygan is considering plans for 
a beet sugar factory.

Apple pickers are in great dem and 
by the grow ers around T raverse City, 
with good wages offered and tran s
portation  furnished from  the city to 
the orchards.

T raverse  City has a new industry 
for the m anufacture of apple barrels, 
w ith capacity of 2,000 barre ls a day.

F lin t’s new $22,500 city m arket is 
not well patronized by the farm ers, 
who say that it is too far away from  
the business district. Com plaint is 
m ade also of lack of shelter for teams.

St. Joseph has adopted a traffic o r
dinance sim ilar to the one in force 
at Benton H arbor. T he ordinance 
takes effect Nov. 6.

W ayland’s new railway depot was 
form ally dedicated last week with 
music, speaking and fireworks.

Seven of the m erchants of Bellevue 
will participate in a co-operative de
livery system , the new plan going in
to effect this week.

N egaunee has aw arded the con tract 
for g rading and im proving the site 
selected for public play grounds.

A. Riley Crittenden, of H ow ell, will 
open an autom obile line betw een F en
ton and H ow ell in the spring. He 
will put on a twelve passenger car 
at the start, w ith room  for baggage, 
and if there  is sufficient business o ther 
cars will be added.

H urley  hospital, at F lint, has been 
enlarged at an exxpense of $7,500.

Conklin is a shipping point of grow 
ing im portance. O ne firm alone has 
shipped out ten cars of apples this 
fall and there are m any carload ship-

m ents of potatoes, baled hay and o ther 
produce.

S uperin tendent W arriner, of the 
Saginaw schools, has secured the 
prom ise of m anufacturers of th a t city 
to co-operate in a plan of continua
tion schools sim ilar to the system  in 
G erm any w hereby students spend 
part of the time in school and part 
time in the factory.

Alm ond Griffen.

President Taft’s Self-Poise.
W hen I saw P residen t T aft during 

the cam paign, he seemed personally 
indifferent to the results, looking fo r
ward to election day w ith the con
fidence of one who has done his work 
conscientiously and well. All the Hit
ter shafts of political w arfare and 
rancor fell harm lessly at his feet. He 
looked earnestly  into the em bers of 
the hearth  and quietly said, “T he only 
great dream  of my life is to have my 
country  lead in the perm anent estab
lishm ent of a w orld peace, an ap
propriate  policy with which to com 
m em orate the opening of the Panam a 
Canal, a g ratefu l appreciation of the 
unexam pled era of prosperity  with 
which this country has been blessed by

a kind Providence and an intelligent, 
high-m inded and energetic citizen
ship.” Joe M itchell Chappie.

It may be well remembered that there 
is a vast difference between self-con
fidence and self-conceit.

So many queer things happen now
adays that miracles are considered a 
back number.

Chase Motor Wagons

Are built in several sizes and body styles. Carrying 
capacity from 800 te 4,000 pounds. Prices from $750 
to  $2,200. Over 25,00 Chase Motor Wagons in use. 
Write for catalog.

Adams & Hart
47-49 No. Division St., Grand Rapids

T 1J 4 /^ l?  Your Delayed 
1 Freight Easily

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

We Manufacture

Public Seating
Exclusively

We furnish churches of all denominations, designing and 
V l l l i r L I l C S  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

A f l l c  The fact that we have furnished a large majority of the city  
3 U 1 U U 1 S  an(j district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.
I n r |(T P  H a l l e  We specialize Lodge. Hall a. Assembly seating. 
L U U ^ C  1 1 i l l  I S  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

American Seating C om pany

215 Wabash A ve.

G R A N D  RAPIDS

CH IC AG O, ILL.

N E W  Y ORK BO STO N PH ILA D ELPH IA

Brecht’s Artificial Refrigeration
For GROCERS' Display and Refrigerating Cases. Storage Rooms, 

etc. Keeps Butter. Cheese. Milk. Dried Fruit.
Candies. Vegetables, etc.

Better, Longer and Cheaper 
Than Ice

All the larger and most progressive 
Grocers are adopting Mechanical Re
frigeration as a matter of economy, and 
eliminating ice bills and spoilage loss. 
Simple to operate.

We furnish complete plants including 
the Refrigerators. Cold Storage Rooms. 
Refrigerator Display Cases, etc.

Full particulars, free estimates, etc., 
by addressing D ept. K.

THE BRECHT COMPANY
Established 1853 

Main Offices and Factories:
1201-1215 Cass A ve., St. Louis, U. S. A. 

New York, Denver, San Francisco. Cal., Hamburg, 
Buenos Aires
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IFHE COMMERCIAL TRAVELE

Michigan Knights of the  Grip  
P re s id e n t—C. P . Casw ell, D e tro it. 
S ec re ta ry —W m , J .  D evereaux , P o r t 

H uron .
T re a su re r—Jo h n  H offm an , K alam azoo . 
D irec to rs—F . L. D ay, Ja c k so n ; C. H . 

P h illip s, L a p ee r; I. T . H u rd , D av ison ;
H . P . G oppelt, S ag in aw ; J .  Q. A dam s, 
B a ttle  C reek ; Jo h n  D. M artin , G rand  
R ap ids.

Grand Council of M ichigan, U. C. T .  
G ran d  C ounselor—Jo h n  Q. A dam s, B a t

tle  C reek.
G rand  Ju n io r  C ounselor—E . A. W elch, 

K alam azoo.
G rand  P a s t  C ounselor—Geo. B. C raw , 

P etoskey .
G rand  S ec re ta ry —F re d  C. R ic h te r, 

T ra v e rse  C ity.
G rand  T re a su re r—Jo e  C. W ittliff, D e

tro it.
G rand  C onducto r—M. S. B row n, S ag i

naw .
G rand  P ag e—W . S. L aw to n , G rand  

R apids.
G rand  S en tinel—F . J .  M outler, D etro it. 
G rand  C hap la in—C. R . D ye, B a ttle

G rand  E x ecu tiv e  C o m m ittee—Jo h n  D. 
M artin , G rand  R ap id s; A ngus G. M c- 
E a ch ro n , D e tro it; J a m e s  E . B u rtless, 
M arq u e tte ; J . C. S aunders, L ansing .

W afted Dow n From Grand Traverse 
Bay.

T raverse City, Oct. 21—Rem em ber 
our next regu lar m eeting will be held 
Saturday evening Oct. 26. A ssess
m ent No. 113 expires Oct. 25. A full 
attendance is requested.

I t  is w ith deepest reg re t th a t we 
a t this time chronicle the death of 
Mrs. W hite, of K alkaska ,. m other of 
our w orthy  m em ber, W . A. W hite. 
Kindly accept heartfe lt sym pathy of 
the boys, W ilkie.

Can you im agine the look of su r
prise tha t overcam e Ben., our P. M. 
baggage man, when he opened the 
baggage room  last M onday m orning 
to be greeted with a large black bear 
who in some way has gained entrance 
during the night. Bruin seemed 
to accept the situation as a m atte r of 
fact and after some tim e was again 
on his travels, none the worse for his 
experience with the P. M. R. R.

Remember, boys, th a t you m ust 
reg ister Oct. 25 or 26 if you expect 
your vote to  count at this fall s elec
tion.

Dick E vere tt has accepted a posi
tion with the A. L. Joyce Co., of 
Grand Rapids, selling soft drinks.

Rufus Boer, Corl, K no tt & Co.’s 
salesm an, of G rand Rapids, gave an 
inform al luncheon at L udington last 
M onday evening. Some entertainer, 
Rufus.

T he special ra te  of one dollar per 
year is still in effect for one year’s 
subscription for this valuable trade 
journal and Mr. Stow e should have 
the hearty  support of every traveler 
in Michigan, as he cheerfully accords 
us all the pace we can use w ithout 
one cent of cost to  advance the in ter
est of the traveler. As a trade jo u r
nal, it has no equal. D o it to-day.

M rs. W . A. W hite  now asks the 
assistance of every U. C. T . lady in 
the S tate to  ascertain  w hy her hus
band carries one only full sized tan

ladies’ hose w ith him on his travels. 
A sho rt tim e ago, after Mrs. W hite  
had been away for a fo rtn igh t and 
after going through  his grip while 
he was down town, she accidently 
came across the above m entioned a r
ticle and, after W ilkie 's re turn , n a tu r
ally asked him to solve the m ystery. 
Mrs. W hite has not w orn tan hose 
for two years to our knowledge. The 
above w earing apparel had been worn.

Ray T hacker and B. J. Reynolds 
w ere asked to assist in capturing the 
bear a t the P. M. M onday m orning, 
but did not arrive in time.

The visit to  Copper Council, H an
cock, has been postponed and at this 
tim e we are not in a position to sta te 
when our Grand C ounselor will 
favor them . I t  seems the boys in 
the copper country  could no t make 
sa tisfacto ry  arrangem ents a t this 
time.

Com plim ents are due G rand Rapids 
Council for their first copy of the 
Bulletin. I t  is a good newsy sheet 
and we hope it will be favored with 
the support it deserves. W e wish 
you success.

L est you forget, the th ird  party  of 
our series will be held next Friday 
evening. L et everybody tu rn  out, 
for it is for a good cause and a jolly 
good tim e is guaranteed.

Archie Jourdan  has been appointed

a m em ber of the Executive Com m ittee 
of our Council to  fill a vacancy.

W e have inform ation  th a t one of 
our m em bers is tak ing  a theological 
course and is spending a g rea t deal of 
tim e on the subject, “People living 
in glass houses should no t throw  
stones.” W e m ight suggest th a t they 
should at least undress in the dark— 
those living in glass houses.

W ell, the P. M. R. R. has taken 
ano ther step to  isolate our citizens 
by taking off the early  and late tra ins 
betw een here and Grand Rapids. T his 
is a hard  blow to  the traveling men 
and citizens who wish to  leave before 
noon,- besides delaying the mail. 
Som ething should be done a t once to 
rem edy this.

W m . L. Chapm an has ju st re tu rned  
from  paying his house, Crowley Bros., 
of D etro it, a visit.

H erm an Hoffm an anxiously awaits 
the long distance call while on his 
trips now, and his home is a t all tim es 
posted as to  his w hereabouts.

Fred. A tkinson, salesm an for the 
Po tato  Im plem ent Co., re tu rned  from  
his E astern  trip  and reports a fine 
business.

J. E. N aregan, A. H. L ym an’s drug 
salesm an, of M anistee has severed 
his connection w ith the above house 
and accepted a very flattering offer 
from  an E astern  hous covering W est
ern territo ry . Mr. and Mrs. N aregan 
will m ake their headquarters a t 629 
South Main street, Los Angeles, Cali
fornia. Mr. N aregan has covered this 
te rrito ry  for about tw o years and has 
a host of friends and we certainly 
wish him all the success there is due 
him.

One of Sutton  Bay’s m ost success
ful m erchants is Mrs. F. F. Sm iseth 
and, as a rule, she is p re tty  well spok
en of as to her ability as a buyer and 
the courteous trea tm en t which she

tenders the boys. But there  is one 
salesm an—and we have prom ised to 
w ithhold the nam e—who recently  
had one slipped over on him by this 
clever lady. I t  seem s as though he 
had asked her if Mr. Sm iseth was in 
and a num ber of o th er questions and 
left the sto re  w ith the rem ark  th a t it 
would do no good to  show her his 
w ares, but here is w here Mr. Sales
man m ade a bad m istake, for the lady 
buyer had a nice o rder saved up for 
him which he did no t take away. W e 
m ight suggest th a t hereafter this 
salesm an enquire if the buyer is in 
and not take too much for granted. 
Moral, be sure you are righ t and then 
go ahead.

Mrs. B. J. Reynolds and children 
are spending a few days a t Dublin. 
W e presum e fall shopping.

R ay T hacker called on A. E. Ford 
Sunday afternoon.

W e understand that W . F. M urphy 
and A. B. Jourdan  will spend Sunday 
at Baldwin hereafter since the P. M. 
have taken off the m orning train .

John  M. Shields and wife, of P etos
key, registered  at the C rathm ore H o 
tel at Grand Rapids, one day last 
week. ;

B. J. Reynolds, B. M arx & Sons’ 
salesm an, has accepted a position with 
the H annah & Lay M ercantile Co., 
and we wish to congratu late  you upon 
being in a position to accept this 
flatte ring  offer. W e are all with you, 
Bern.

From  all reports W m. E. Bennett, 
of our city, is entitled to a Carnegie 
medal for heroic w ork displayed at 
Boyne City recently. Im possible to 
keep some men down.

A. B. Joudan is carry ing  a sample 
of a new variety  of potatoes called 
the Bull Moose. Farm er Jourdan  will 
accept mail orders.

Frefl C. R ichter.

WOU ARE ALWAYS SURE of a sale 
and a profit if you stock SAPOLlt). 

You can increase your trade and the 
comfort of your customers by stocking

H IN D  SAPOLIO
at once. It will sell and satisfy.

HAND SAPOLIO is a special toilet soap—superior to any other In countless ways—delicate 
mough for the baby’s skin, and capable of removing any stain.

Costs the dealer the same as regular SAPOLIO, but should he sold at 10 cents per sake.
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New s and Gossip Around Grand 
Rapids.

Grand Rapids, Oct. 22—Alois A. Pe
ters was m arried to Miss Theresa Noel, 
Monday morning at 8 o’clock at St. 
Andrews cathedral, Rev. Father Schmidt 
officiating. The church was crowded 
by the many friends of the popular cou
ple, who wished the bride and groom 
much joy after the ceremony was over. 
From  the church the newlyweds and 
their immediate families departed to 
the home of the groom’s parents on 
N orth College avenue, where a wedding 
breakfast was served. Now that Mr. 
Peters has become a benedict, the U.
C. T. bachelors have lost one of their 
best looking and popular members. The 
U. C. T. m arried men will welcome him 
into their ranks. Abe is a popular sales
man for the Red W ing Milling Co. 
All the U. C. T. members extend “Abe” 
and his bride best wishes and trust they 
may “live happy ever after.”

Oscar Levy is going to organize a 
string orchestra. Oscar is some fiddler 
on the fid. “131” is getting a musical 
bee. A band is now being formed by 
Fred E. Beardslee and W alter Ryder 
is getting together a quartette. W e are 
bound to either give our guests at the 
convention a good time or drive them 
home.

The first issue of the U. C. T. Bulle
tin is out. I t  is a hummer and every 
one of the eight pages is full of inter
esting items about the boys. I t is likely 
the Bulletin will be increased to twelve 
pages with the November issue.

J. A. Keane says Ed. Ryder’s baby 
has nothing on his, as he now has to 
tie a bell on the youngster to keep track 
of him. Mrs. Keane vouches for this. 
The boy is some creeper.

Do not forget that the next dance is 
next Saturday night, Oct. 26, Herald 
Hall. Tuller’s orchestra will furnish the 
music. Refreshments will be served.

Do not forget to pay your Assessment 
No. 113 now if you have previously 
overlooked it, especially if you travel 
on the Pere Marquette. To-morrow 
may be too late.

Fred Richter, who has recently been 
made famous by having his picture run 
in the Tradesman, says he thinks our 
Bulletin is a little like the Pere M ar
quette. Don’t get the joke? The Bul
letin was out on time.

F. E. Scott has left for a three weeks’ 
trip in the Upper Peninsula. He took 
out a deer license before leaving and 
says he is going to bring back a deer 
and it is going to be one with four 
feet.

Some of the m arried men of 131 
kicked on the Bulletin publishing the 
hour at which the last meeting closed. 
Editor Keane, take notice, and do not 
be so careless again.

C. D. Lawton, 1322 Henrietta street, 
is a booster whom we hope to have in 
131 soon.

J. A. Dugan, 612 Pleasant street, who 
sells Pillsbury Flour, is a “live one” who 
should join 131.

Otto Weber says he is going to come 
up to the next meeting. Do it, Otto. 
It has been a long time since you graced 
our monthly gatherings.

Someone asked Ned Carpenter the 
other day why he always seemed happy 
and never blue. Ned’s reply was, “Since

it’s only a question of color, what’s the 
use of being blue.” Ned’s there.

Now that the ladies are going to be 
with us, guess there will be a greater 
attendance at the meetings.

A short program to entertain those 
who come up Saturday, Nov. 2, will be 
given. There is some fine talent in 131 
and an enjoyable evening can be ex
pected.

“Hook” Visner did a little betting on 
the final game of the world series. He 
bet a dime that not a New Yorker would 
reach second in the second inning. He 
lost. Don’t be so careless with your 
money, “Hook.”

Abe Peters, at a small country town 
the other day, while waiting for a Pere 
Marquette train, was surprised to see it 
come in at the time scheduled. Abe 
was so enthusiastic that he congratu
lated the conductor. The conductor told 
Abe to wake up, as the train was twen
ty-four hours late, being due there at 
that time the day before.

One of our real portly members and 
most popular bachelors—we are not go
ing to mention any names—says he is 
going to reduce his flesh by increasing 
his troubles by marrying a suffragette.

Last Thursday night G. R. & I- pas
senger train, No. 3, while running at 
full speed three miles south of Clarion, 
jumped the track and nearly all the cars 
were derailed but, fortunately, no one 
was injured. Friday morning No. 5 
went into a ditch about one mile south 
of Reed City. Every coach left the 
track, but the accident was also a lucky 
one, as only one person was injured. 
Hope the G. R. & I. does not get the 
Pere Marquette habit.

The dance committee will meet at 7 
o’clock Saturday night, at H erald Hall. 
This meeting is very important, as many 
questions have arisen which must be 
thrashed out. The members -of the 
dance committee are C. F. Aupperle, F.
E. Scott, H. F. DeGraff, C. W . Bos- 
worth, J. H. Bolen, B. E. Bartlett and
F. C. Mooney.

Mr. and Mrs. Rayburn’s baby has been 
very sick, but is now on the road to 
recovery. Mr. Rayburn is a member 
of 131 and is the man who is putting 
the Black Cat hosiery on the market in 
Michigan.

Fred G. Friend has resigned his posi
tion with the Yuille-Carroll Co., and 
has accepted a position with the Grand 
Rapids Paper Co. H e will cover terri
tory adjacent to Grand Rapids.

Claude Batdorff, who formerly ran 
a grocery store at Lake Odessa, is now 
traveling on the road for the Yuille- 
Carroli Co. W e will be glad to enter
tain his application for membership ir« 
No. 131.

Brothers, it seems that we must re
mind you once more that some of you 
are very careless in mailing that new 
address to the Secretary. W hy do you 
wait so long? I f  you have not already 
mailed your new address to the Secre
tary, do so at once. You boys do not 
know how important this is. I t just 
means this much, that H arry  Hydorn 
cannot, get his addressograp'n in tunning 
order until you come through with the 
address. Do this while it is on your 
mind.

W hen the sample copies of the U. C. 
T. Bulletin were mailed out the printer 
forgot to put the subscription blanks in.

So we will take this opportunity to in
form  you that the subscription price of 
the Bulletin is 50c per year. The ad
vertisements are coming in freely and 
the subscription list is growing quite 
rapidly. W e would like a few more 
advertisements, boys. Let us have a 
twelve page Bulletin.

Finance Committee meeting Saturday 
Nov. 2, 11 o’clock, at the Association 
of Commerce rooms. Don’t forget the 
date.

Ernest Ghysels and Fred May took a 
little trip last Thursday, Earny and 
Fred went to Kalamazoo, in Earny’s 
new Abbott—Detroit. They had a very 
enjoyable trip, making only one stop at 
Moline going to Kalamazoo, to fill 
“their” radiators. Making the trip in 
two hours, they had a good long day in 
the city. W hile seated at the table in 
the Rickman, who did they run across 
but our genial friend, W. S. Lawton? 
Well, you know nothing would do but 
that W. S. had to finish the trip to 
Grand Rapids, which he did with much 
credit to himself and company. The 
autoists made a trip of 140 miles during 
this little outing and experienced no 
trouble with anything except a punc
tured tire, and that was done when they 
were in Kalamazoo.

Mrs. Drake’s son, Bill, is making a 
trip north this week peddling pipes. 
You can’t keep a good man down. Hope 
you sell a million, Bill.

Some fellows leave their grips around 
the small towns and then expect some
one else to bring them home. Ask H. 
B. W.

Bro. Ed. Bottje obtained admission 
to Lyman Howe’s picture show last 
Saturday by barking like a dog. As an 
imitation dog, Ed. is a scream. He 
must have had to bark quite a lot, be
cause when he came out he could hard
ly talk. F. C. M ooney.

Chirpings From the Crickets.
B attle Creek, Oc. 21—F. G. Abel, 

Tekonsha, has kep t account of the 
num ber of blue gills he has caught 
since early  spring. H is catch up to 
Sunday, Oct. 13, was 1,350. H e says 
these figures are correct and O. K.’d 
by his wife. Can any of you fellows 
beat it?

T he hotel at Sherw ood is about to 
close.

T he hardw are salesm an from  T o le
do would probably enjoy his dinner 
be tte r and have m ore tim e to eat at 
Colon if it w ere no t for the neat, 
attractive w aitresses. N ever mind, he 
is single and a good fellow and cer
tain ly  enjoys life. W ill you spend 
Sunday in K alam azoo, Grove? P ro b 
ably not.

G. O. D am on, of Leonidas, is a lte r
ing his hardw are store. H e has put 
in a line of buggies and agricultural 
im plem ents.

R. C ram er, of Fulton , is about to 
move into m ore spacious quarters. 
H e intends to add to  his line.

John  Quincy Adams, W ill M asters, 
Robt. L angm an and a salesm an from  
Grand R apids w ere com ing into B at
tle Creek on the Goshen train  last 
T hursday  night. Bro .Milt Loom is 
w as due to  get on at Sonoma. T he 
boys had taken up a collection of 
pennies am ong them selves to pay 
M ilt’s fare, having put Jay  Thom p-

kins, the congenial conductor, wise. 
They intended to have a neat little 
joke and fun with Milt. T he train  
stopped at Sonom a and pulled out 
again. No Milt appeared. A friend 
had come along in a m achine and 
Milt had gone into B attle Creek. He, 
unconsciously “slipped one over.” The 
boys w ere “stung,” as the brakem en 
put it.

O scar W are, who runs the H o tri 
Graham , a t A thens, is a practical 
joker. H e and Bill M asters are al
ways try ing  to get the best of each 
other. Som etim e back O scar thought 
he was one joke behind W illiam . He 
had a friend from  Toledo visiting him 
and introduced him to several travel
ing men as his b ro ther. H e knew 
Bro. M asters’ regu lar day to come to 
A thens and thought he could use his 
friend from  T oledo to assist him with 
his joke. H e had it fram ed up to 
introduce this gentlem an to Mr. M as
ters and tell him he had bought a 
store in a tow n th a t Mr. M asters 
didn’t make and th a t his b ro ther de
sired to place a stock order in Mr. 
M asters’ line. T hey intended to have 
W ill show all the sam ples he had, 
price every article and eventually book 
with Bill a big order and, before he 
left town, put him wise. O scar had 
plans all made and w aiting for the 
m orning train  and Bill. T he train 
came, but no Bill. O scar had got his 
dates mixed.

B attle Creek Council, No. 253, met 
in A rcade H all, Saturday evening, 
Oct. 19. Chas Law ler was made a 
member. Guy Pfatider.

Able to W ork Again.
G rand Rapids, Oct. 21—I note in 

News and Gossip A round G rand R ap
ids in the T radesm an of Oct. 16 the 
follow ing item : “Bro. W m . Jenny  is 
confined to his hom e by illness and 
will be pleased to see any of the boys. 
Bro. Jenny  represen ts the Bostwick- 
Braun H ardw are Co.” T o my best 
knowledge and belief, I am the only 
representative of the Bostw ick-Braun 
Co: in this te rrito ry  and it leaked ‘ 
through my cranium , after the third 
reading, that your hum ble servant was 
the one referred to. Now, I do not 
know the brand Bro. M ooney is in 
the habit of using to  create the in
spiration, but if it is “W ilcox Pills ’ 
o r “B orden Ball Dopski,” I would 
suggest a change to a liberal dose 
of “G ray’s H o t A ir,” taken before the 
effort and a rub down after with 
“B ottje Salve.” I am feeling better, 
thank you, and able to w ork again.

L. E. Janney.

Frank Eilola & Co., general dealers 
at Hancock, writes the Tradesman as 
follows: “Enclosed herewith our check 
for $1 in payment for one year’s sub
scription to the Michigan Tradesman. 
We are very much pleased with your 
paper. It is the best we have ever seen 
in its line—and we have seen them all.”

The Hotel Elston, at Charlevoix, 
has been closed for a few months on 
account of the ill health of Mrs. 
Noole. This is bad news for the 
boys on the road.

It’s easy to convince a lazy man that 
he is a victim of hard luck.
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Michigan Board of Pharmacy. 
P re s id e n t—Ed. J . R odgers, P o r t  H uron. 
S ec re ta ry —J o h n  J . Cam pbell, P igeon. 
T re a su re r—W . E. Collins, Owosso. 
O ther M em bers—E dw in  T. Boden, B ay 

C ity ; G. E . F ou lkner, D elton.

M ichigan State Pharm aceutical Associa
tion.

P res id en t—H e n ry  R iechel, G ran d  R a p 
ids.

F ir s t  V ice -P re s id e n t—F . E . T h a tc h e r , 
R avenna.

Second V ice -P re s id e n t—E . E . M iller, 
T ra v e rse  C ity.

S ec re ta ry —Von W . F u rn is s , N ashv ille . 
T re a su re r—E d. V arnum , Jonesv ille . 
E x ecu tiv e  C om m ittee—D. D. A lton, 

F rem o n t; Ed. W . A ustin , M idland; C. 
S. Koon, M uskegon; R. W . C ochrane, 
K alam azoo, D. G. Look, L ow ell; G ran t 
S tevens, D etro it.

Michigan Pharmaceutical Trave lers ' A s
sociation.

P re s id e n t—F . W . K e rr , D etro it. 
S e c re ta ry -T re a su re r—W . S. L aw ton , 

G rand  R apids.

Grand Rapids Drug Club. 
P res id en t—W m . C. K irch g essn e r 
V ice -P res id en t—E . D. D e L a  M ater. 
S ec re ta ry  an d  T re a su re r—W m . H . 

T ibbs. _  , ,
E x ecu tiv e  C om m ittee—W  m. Quigley, 

C h a irm an ; H en ry  R iechel, T he ron  
F orbes. _________________ ___,_____

Tales of the Prescription Counter.
Down the dusty road came a tall, 

stoop-shouldered, sun-burned individual 
with a yellow beard. He paused under 
the shade of a small sycamore tree by 
the side of the road and soberly re
garded the antics of Mat Miller, as he 
strenuously endeavored to drive three 
particularly active hogs out of his corn 
field into the road. A fter mopping his 
face with a red bandanna handkerchief, 
the observer climbed carefully over the 
barbed wire fence and entered into the 
spirit of the chase.

The hogs, seeing that Mat had been 
reinforced, quickly scrambled under the 
fence and retreated hurriedly down the 
road, but not soon enough to keep 
Mat’s volunteer from catching the toe 
of his boot under an upturned root and 
tumbling over, as he was in the act of 
of throwing a chunk at the fleeing hogs. 
He hastily jumped to his feet, just as 
Mat Miller made his way through the 
tangle of corn stalks and morning glory 
vines farther down the row.

“Did you fall down?” solicitously in
quired Miller.

“Oh, n o !” answered Hiram Faxon sar
castically, “I just alighted from a very 
successful flight in my new aeroplane.”

“Yes, I see that you’ve still got plenty 
of air,” observed Miller, coming up 
closer; “but what did you drop there?”

Hiram  turned and looked on the 
ground; there lay a bottle wrapped in 
white paper that was fast becoming wet, 
advertising the fact that the bottle was 
broken. ,

“By gum !” exclaimed Hiram, “Fve 
broken my bottle of medicine. I walked 
all the way to town early this morning 
to have the prescription filled that Doc. 
Green gave me yesterday evening for 
my little boy that is sick. Well, I just 
guess I got to hoof it right back and

get another bottle put up at Dowell’s 
drug store.”

He picked up the bottle and un
wrapped i t ; the neck was broken off 
and it was cracked down one side.

“Old man Dowell wasn’t in, so his 
hired man filled it and charged me fifty 
cents. Maybe they’ll fill it cheaper this 
time.”

II.
In front o f the store was a sign read

ing:
COLD SODA W A TER 

DAILY PA PER S AND MAGAZINES 
PH O N O G R A PH S 

D O W ELL’S DRUG STORE
Inside of this up-to-date pharmacy, 

on the right hand, the new iceless soda 
fountain ; on the left hand a row of 
small tables built on the principle that 
three is a crow d; in the extreme rear 
the prescription department.

Although the hour was early the soda 
dispenser in a spotless white coat was 
busy at the fountain. Already the throng 
of morning customers was coming and 
going steadily.

Jim  Meyers, the prescriptionist, a slen
der, pale-faced young man with a thin 
nose, sandy hair and almost colorless 
eyes, was nosing about the prescription 
case to see that everything was spic and 
span, when he noticed an eight-grain 
weight on the prescription balances.

“Now, I wonder how that happened 
to be there,” he mused. “I haven’t put 
up any medicine this morning to use an 
eight-grain weight.” He passed quickly 
to the file of prescriptions, and there 
on top was the last one he had com
pounded. He glanced over it and turned 
quite pale. I f  a thunder-bolt had fallen 
it could not have unnerved him more. 
Instead of eight grains it was written 
one-eighth grain strychnine sulphate!

At once he remembered weighing it 
out, all the time under the impression 
that that was what the prescription 
called fo r; and thinking about the ball 
game he was going to see if he could 
get off that afternoon. He then recol
lected with a gasp that he did not know 
the customer that carried off the bottle 
an hour before. Composing himself as 
best he could he hastened to the front 
of the store, and turned to the soda 
dispenser.

“Do you remember a farmer-looking 
man with a yellow boot, wearing a beard, 
that was in here this morning?” he 
asked.

“No, I  don’t recall any farmer-look
ing man or any other kind of looking 
man with a yellow boot wearing a 
beard,” laughed the soda dispenser. 
“Say, what is the m atter with you, 
anyway?. But to see a man such as you 
describe is - enough to make a  fellow 
look pale and trembly.”

“I mean .a man looking like a farmer, 
with a yellow beard, and wearing boots.”

“Yes, I remember his coming in here, 
but I never saw him before,” the other 
replied.

“The reason I ’m looking for him is, 
I made a mistake and gave him a dollar 
too much change this morning,” de
ceptively explained Jim  Meyers.

He inquired of everybody he met, up 
and down the street, giving the man’s 
description, and explaining that he had 
given him too much change, but nobody 
remembered having seen him. Finally 
he gave up the search in despair and 
slowly made his way back to the drug 
store. He had done all he could. He 
felt as if he had been sick a week.

“It looks to me like you are taking 
it pretty hard,” suggested the soda clerk. 
“I didn’t think the loss of a dollar 
would hurt you as bad as it evidently 
has.”

The boss had just arrived, but Jim 
passed on to the rear of the store with
out a word.

“Jim,” called the other clerk.
He turned around and suddenly sat 

down in a convenient chair; the ex
pected had happened, for there in the 
door stood his fa rm er!

In his face Meyers could read his 
fate, or thought he could.

“ I had a bottle of medicine put up 
here this morning,” the farm er began to 
the proprietor. “Your clerk put it up, 
but I believe I see him back there now. 
I ’ll go back and attend to it myself.”

Meyers tried to get up and run, but 
his legs refused to move.

“Say, young fellow, I broke that bot
tle you put up for me early this morn
ing, and I want you to fix me up an
other one,” went on the farmer, but 
Meyers had already dropped over in a 
dead faint. Nolen Ambrose Turner.

Made Their Store the Harvest Hand 
Headquarters.

“H ello!”
“T his John  T hom pson’s farm ?”
“Yes.”
“T his is M eibergen’s store. You 

left an application here for five har
vest hands.”

“Yes, we need ’em bad.”
“W ell, you can send in a team  right 

away? W e have the m en here for 
you.”

“ H old to  ’em. W e’ll be righ t in. 
D on’t let anybody else take those 
men away.”

O ut a t Downs, Kans., as in m any 
o th er portions of the g rea t w heat 
belt, there  has been a serious sh o rt
age of harvest hands.

M eibergen’s store, which handles 
m en’s clothing, undertook  to help the 
farm ers. I t  advertised in the papers 
th a t it w anted harvest hands to  report 
to its store, and passed the w ord 
around tow n to  send all applicants 
for w ork to the M eibergen’s store.

I t  also advertised  th a t farm ers 
would be given a chance to  reg ister 
their applications for help a t the Mei- 
bergen store, and th a t the dem ands 
would be filled in regu lar order.

The result was that the Meibergen 
store had applicants from farmers for 
from 75 to 100 harvest hands. These 
applications were registered in the or
der of receipts. As fast as men came 
to town looking f o r  jo b s ,  they were

sent to the M eibergen store, and 
there the rural telephone lines did the 
rest, as indicated at the beginning of 
th is article.

“T he ‘em ploym ent agency’ was an 
experim ent with us,” says a le tte r re
ceived by T he M erchants Journal 
from  M eibergen Bros. " I t was the 
first time the plan has ever been tried 
in th is town, and it w orked far better 
than we expected. W e expect to try  
it again next year, and will make 
even larger p reparations to get appli
cations for help. I t  has m ade a hit 
not only with the farm ers, but with 
the men.

"T here is no o ther agency of any 
kind in this town, and no one seemed 
to be ac ting  as a clearing house for 
harvest hand inform ation. W e have 
endeavored to m ake our store the 
headquarters for harvest hands. Yet 
we never have the harvest hands 
w aiting about the store. W henever 
a m an came in and applied for work, 
we would call up a farm er, and in 
alm ost every case the farm er would 
send a team  in for the help.

"As a trade  getter, I do not know 
w hat it will do for us, but I think it 
has been a considerable benefit. The 
farm  hands generally  bought gloves, 
or some article needed in the harvest 
field and som etim es they would buy 
clothes. T he m ain thing, however, has 
been to  build up stro n g  relations of 
friendship w ith the farm ers, and to 
show them  th a t this store is willing 
to put itself to  a good deal of trouble 
to accom m odate them . A farm er who 
gets some badly needed harvest hands 
is a very g ratefu l individual.”

T he M erchants Journal has no 
doubt th a t the “em ploym ent agency” 
stu n t of M eibergens will be w orth  a 
lo t of trade to  it during  the com ing 
m onths.

A nything a store can do to win the 
approval or good will of its patrons 
m eans m oney to the store keeper.

If there  is some big news event due 
for a certain  tim e, and the tow n has 
no new spaper g e tting  telegraph serv
ice, it is a good idea for you to a r
range to  have special telegram s sent 
to your store and bulletin the news 
on your fron t windows. A dvertise in 
advance w hat you are going to  do. 
I t  is serving the com m unity, and 
show ing your custom ers th a t you are 
not a “tightw ad.”—M erchants Jo u r
nal.

A W atery Problem.
Blinks—W hy did Sm ith jum p off 

the steam er?
Jinks—H e had financial troubles.
Blinks— Oh, I see. H e jum ped into 

the ocean because he couldn’t keep 
his head above w ater.

Not a Substitute

M apleine
Is an original flavoring 

producing a flavor similar 
to Maple in cakes, candies, 
puddings, tasties and sugar 
syrups.

Order a stock from your 
jobber, or

The Louis H ilfer Co..
4 Dock St., Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.
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w h o l e s a l e  d r u g  p r ic e  c u r r e n t

Acids
A cetic  ..................... 6 @ 8
B oric ....................... 10 @ 15
C arbolic ............ .... 24 @ 28
C itric  ..................... 45 @‘ 50
M u ria tic  ............... 1%@> 5
N itric  ..................... 5%@ 10
O xalic .................... 13 @ 16
S u lphu ric  ............. 1%@ 5
T a r ta r ic  ............... . 38® 42

A m m oni a
W a te r  26 deg. . . 6-̂ 2 @ 10
W a te r  18 deg. ... 4%@ 8
W a te r  14 de^. . . 3%@ 6
C arb o n a te  .............13 @ 16
C hloride .............. 12 @ 15

Balsams
C opaiba ................ 70® 75
F ir  (C an ad a) . . . . 75@ 8b
F ir  (O regon) -----. 25@ 35
P e ru  ...................... .2 ¿0@2 40
T olu .......................2 00@2 25

B erries
C ubeb ................... . 65® 75
F ish  ....................... 15@ 20
Ju n ip e r  ................. 6® 10
P rick ley  A sh  . . . 40® 50

Barks
C assia  (o rd in a ry ) 25
C assia  (S aigon) 65 @ 7 b
E lm  (pow d. 25c) 25® 30
S assa fra s  (pow . 30c) @ 25
Soap (pow d. 25c) @ 15

Extracts
L icorice ............... 24 @ 28
L icorice pow dered  25@ 30

Flowers
A rn ica  ................... 18@ 25
C ham om ile (G er.) 25@ 35
C ham om ile (R om .) 40@ 50

Gums
A cacia, 1st ........  40® 50
A cacia, 2nd . . . .  35®' 40
A cacia, 3d ..........  30@ 35
A cacia, S o rts  . .  @ 2 0
A cacia, P ow dered  35® 40
A loes (B arb . P ow ) 22@ 25
Aloes (C ape P ow ) 20® 25
A loes (Soc. P ow d.) 40@ 50
A sa fo e tid a  ........  1 00@1 25
A safoetida, Pow d.

P u re  ..............  @1 50
U. S. P . Pow d. @2 00

C am phor ............. 55 @ 60
G uaiac  ................... 35@ 40
G uaiac, P ow dered  40@' 50
Jft-lIlU .......................
K ino, P o w d e re d .. @ 45
M yrrh  ................... @ 40
M yrrh , P ow dered @ 50
O pium  ................. 8 25@8 50
O pium , Pow d. . . 9 25@9 50
O pium , G ran . 9 50@9 75
S hellac ................... 25@ 30
Shellac, B leached 30@ 35
T n ag acan th  . . . . 1 00@1 25
T ra g a c a n th , Pow 60 @ 75
T u rp e n tin e  .......... 10® 15

Leaves
B uchu ................. 2 00@2 25
B uchu , Pow d. . . 2 00@2 25
Sage, b u lk  .......... 18@ 25
Sage, % s Loose 20® 25
Sage, P ow dered 25® 30
Senna, A lex ..........., 25® 30
Senna, T inn . . . 15®' 20
Senna, T inn , P ow . 20® 25
U v a  U rsi ............. 10® 15

Oils
A lm onds, B itte r ,

tru e  ............... 6 00@6 50
A lm ond, B itte r ,

a r t i f ic ia l  . . . @1 75
A lm onds, Sw eet,

true ................ 80@1 00
A lmond, S w eet,

im ita tio n  . . 40®. 50
A m ber, c ru d e  . . 25 @ 30
A m b er rectified . 40® 50
A nise ................... 2 00@2 25
B erg a m o t ........... @9 00
C a jep u t ................. @ 75
C ass ia  ................. 1 50@1 75
C asto r, bbls. a n d

can s  ............  12%@ 15
C eda r L e a f  . . . .  @ 85
C itro n e lla  ............  @ 60
Cloves ................... @1 40
C ocoanu t ............  18® 20
Cod L iv er .......... 1 15@1 25
C otton  Seed . . . .  70@i 85
C roton  ................... @1 60

C ubebs ................. @4 50
E rig e ro n  ............... @2 50
E u c a ly p tu s  ___  75@ 85
H em lock, p u re  . .  @1 00
Ju n ip e r  B erries  @1 25 
Ju n ip e r  W o o d .. 40@ 50
L ard , e x tra  ___  85@1 00
L ard , No. 1 ........  75® 90
L a v en d e r F low ers  @4 00 
la v e n d e r  G arden  85@1 00
LemJon ..................  @2 50
L inseed , ra w  bbls. @. 57 
L inseed , raw  less 60@ 65
L inseed , boiled  bbl @ 58 
L inseed , boiled less 61@ 66
M usta rd , t ru e  . .4 50@6 00 
M usta rd , a r t if i’l 2 75@3 00
N ea tsfo o t ............  80®  85
Olive, p u re  ........... 2 50@3 50
Olive, M alaga,

yellow  ........  1 50@1 60
Olive, M alaga,

g reen  ..........  1 50@1 60
O range, sw ee t ..3  50@4 00 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50@ 75
P en n y ro y a l ____ 2 25@2 50
P e p p e rm in t ............  @3 75
Rose, p u re  . . .  15 00@18 00 
R osem ary  F low ers 90@1 00 
S andalw ood, E . I. @4 50 
S a ssa fra s , t ru e  . 80® 90
S a ssa fra s , a r t if i’l 45 @ 50
S p ea rm in t ........... 6 00@6 50
S perm  ................... 90@1 00
T a n sy  ................... 3 50@4 00
T a r , U S P  ..........  25® 35
T u rp e n tin e , bbls. @46% 
T u rp e n tin e , le ss  50@ 55
W in te rg ree n , t ru e  @5 00
W in te rg ree n , sw eet

b irc h  ..........  2 00® 2 25
W in te rg ree n , a r t ’l 50® 60
W orm seed  ........ @6 00
W orm w ood ......... @8 00

Potassium
B ic a rb o n a te  . . . . 15® 18
B ich ro m ate  ........ 13 @ 16
B rom ide .............. 40® 50
C arb o n a te  .......... 12® 15
C hlora te , x ta l  a n d

pow dered  . . . 12@ 16
C hlora te , g ra n u la r 16® 20
C yan ide .............. 30@; 40
Iodide ................. 2 85@2 90
P e rm a n g a n a te  . . 15® 30
P ru ss ia te  yellow 30@ 35
P ru ss ia te , red  . . 50® 60
S u lp h a te  .............. 15® 20

Roots
A lk an e t ............... 15@ 20
Blood, pow dered 20® 25
C alam us .................. 35@ 40
E lecam pane, pow d 25® 30
G entian , p o w d .. .  
G inger, A frican ,

12® 15

pow dered  . . . 15 @ 20
G inger, J a m a ic a  
G inger, Jam a ica ,

20® 25

pow dered  . . . 22® 28
G oldenseal, powd. @6 50
Ipecac, powd. . .  2 75 @3 00
lic o r ic e  ............ 12@ ib
I.icoriee, powd. 12@ lb
O rris, pow dered 20® 25
P oke, pow dered  
R h u b arb  ...............*

20@ 25
75@1 00

R h u b arb , pow d. 75@1 25 
R osinw eed, powd. 25@ 30
S a rsap a ril la , H ond.

g round  ........... @ 45
S a rsa p a ril la  M exican,

g round  .......... 25® 30
Squills .................. 20@ 25
Squills, pow dered 40® 60
T um eric , powd. 12® 15
V ale rian , powd. 25@ 30

Seeds
A nise ..................... 18@ 22
A nise, pow dered 2 2 ® 25
B ird , Is  ............. 7® 8
C an a ry  ................. 5®. 7
C araw ay  ............ 12 @ 15
C ardam on  ........  1 40@1 50
C elery  .............. 45@ 50
C oriander ............ 10® 15
D ill ......................... 18® 20
F en n e l ................... 25® 30
F lax  ..................... 5%@ 10
F lax , g round  . . . . 5® 10
F oenug reek , pow. 6@ 10
H em p ................... 5® 7
L obe lia  ................. @ 50
M ustard , yellow 9® 12
M ustard , b lack  . . 9@ 12
M u sta rd , powd. 2 0 ® 25
P o ppy  ................... 15@ 20
Q uince .................. @1 00
R ap e  .................. 6@' 10
S abad illa  .......... 25 @' 30
Sabad illa , powd. 35® 45
Sunflow er .......... 6® 8
W o rm  A m erican 15® 20
W orm  L e v a n t . . 30 @; 35

Tinctures
A conite  ................. @ 60
A loes ..................... # 60
A rn ica  ................... @ 60
A sa fo e tid a  ............. @1 00
B elladonna ........ @ 60
B enzoin  ............... @ 70
Benzoin C om pound @1 75
B uchu  ................... @ 9»
C an th a rad ie s  . . . ® 75
C apsicum  ............ ® 60
C ardam on  .......... ® 75
C ardam on , Comp. @ 75
C atechu  ............... ® 60
C inchona ............. @ 60
C olchicum  ........... @ 60
C ubebs ................. <a> 75

D ig ita lis  ............... @ 60
G en tian  ............... @ 60
G inger ................... @ 60
G uaiac ................... @ 60
G uaiac  A m m on. @ 70
Iod ine  ..................... @1 00
Iodine , C olorless @1 25
Ipecac  ................... @ 75
Iron , clo ............. @ 60
K ino  ....................... @ 75
M yrrh  ................... @ 60
N ux  V om ica ___  @ 50
O pium  .......... ........ @2 00
O pium  C am ph. . .  @ 7 5
O pium , D eodorz’d @2 25
R h u b a rb  ............... @ 75

Paints
L ead, red , d ry  7%@ 10
L ead , w h ite  d ry  7%@ 10
L ead , w h ite  oil 7%@ 10
O chre, yellow  bbl 1 @ 1 %  
O chre, yellow  less 2 @ 5
P u tty  ..............  2%@ 5
R ed V en e tian  bbl 1 @ 1% 
Red V en e t’n, less 2 @; 5
S haker, P re p a re d  1 50@1 60 
V erm illion, E ng . 90@1 00 
V erm illion, A m er. 15® 20
W hitin g , bbl. . . .  1@' 1%
W h itin g  ............. 2 @ 5

Insecticides
A rsen ic  ............... 6® 10
B lue V itro l, bbl. @ 6% 
B lue V itro l le ss  7® i0 
B ordeaux  M ix P s t  8®  15 
H ellebore, w h ite

pow dered  . . .  15@ 20
In se c t P ow der . .  20@ 35
L ead  A rse n a te  . .  8® 16
L im e & S u lp h u r

S'olution, g a l 15® 25 
P a r is  G reen  . . . .  15@ 20

M iscellaneous
A ce tan a lid  ......... 30® 35
A lum  ................... 3® 5
A lum , pow dered  an d

g ro u n d  ........  5@ 7
B ism u th  S u b n i

t r a te  ............. 2 10® 2 25
B o rax  x t a l . o r

pow dered  . .  6® 12
C an th a rad ie s  pow d. @1 25
C alom el ............... 1 25 @1 35
C apsicum  ..........  20@ 25
C arm ine ............... @3 50
C assia  B uds . . . .  @i 40
Cloves ................  25® 30
C halk  P re p a re d  . .  6® 8%
C halk  P re c ip ita te d  7@ 10
C hloroform  . . . .  34@ 44
C hlora l H y d ra te  1 25 @1 45
C ocaine ............... 3 80@4 05
Cocoa B u tte r  . . .  50® 60
C orks, list, le ss 70% 
C opperas bb ls cw t @ 75 
C opperas, le ss . .  2® 5
C opperas, Pow d. 4@ 6
C orrosive Sublm . 1 25@1 40 
C ream  T a r ta r  . .  28® 35
C u ttlebone ........  25@ 35
D ex trin e  ............... 7@ 10
D over’s P ow der 2 00@2 25 
E m ery , a ll N os. 6® 10
E m ery , pow dered  5@ 8
E psom  S alts, bbls @ 1%  
E psom  S alts, le ss 2%@ 5
E rg o t ................  1 50@1 75
E rg o t, pow dered  1 80@2 00
F lak e  W h ite  ........... 12@ 15
F o rm aldehyde lb. 12® 15
G am bier ............... 6@ 10
G ela tine  ............. 35@ 45
G lassw are , fu ll c a ses  80% 
G lassw are, le ss 70 & 10% 
G lauber S a lts  bbl. @ 1% 
G lauber S a lts  le ss  2®1 5
Glue, b row n  __ 11@. 15
Glue, b row n  g rd  10 @ 15
Glue, w h ite  . . . .  15@ 25
Glue, w h ite  g rd  15 @ 20
G lycerine ........  23® 35
H ops ................... 50® 80
Ind igo  ................. 85@1 00
Iodine ................. 3 75 @4 00
Iodoform  ..........  4 80@5 00
L ead  A ce ta te  . . .  12® 18
L ycopdium  ___  60® 75
M ace ................... 80® 90
M ace, pow dered  90® 1 00
M enthol ........  10 75@11 00
M ercu ry  ............  85® 90
M orphine, a ll b rd  4 55@4 80 
N ux  V om ica ___  @ 10
N u x  V om ica pow  @ 15
P ep p er, b lack  pow  20@ 25
P ep p er, w h ite  . .  25® 35
P itc h , B u rg u n d y  10® 15
Q u assia  ............... 10® 15
Q uinine, all b rd s  21%@31%
R ochelle Saltls <20® 26
S acch arin e  ___ 2 00® 2 20
S a lt P e te r  ........... 7® 12
S eidlitz  M ix tu re 20@ 25
Soap, g reen  . . . . 15® 20
Soap, m o tt c a stile  10® 15
S'oap, w h ite  ca stile

case  ............... @6 25
Soap, w h ite  ca stile

less p e r  b a r @ 65
S oda A sh  ........ 1%@ 5
Soda B ic a rb o n a te 1%@ 5
Soda, S al ............ . 1® 4
S p irit C am phoe . . @ 75
S p irit Cologne . . 2 80®3 00
S u lp h u r ro ll . . . . 2%@ 5
S u lp h u r Subi. . . • 2%@ 5
T a m arin d s  ........ 10® 15
T a r ta r  E m e tic  . . 40® 50
T u rp e n tin e  V enice 40® 50
V an ila  E x t. p u re  1 00@1 50
W itc h  H aze l . . . . 65 @1 00
Zinz S u lp h a te  . . .. 7® 10

Our Home—Corner Oakes and Commerce

A larger and more complete line of Holiday Goods 
Samples than ever shown before, are now on display in our 
store, in the handsomest sundry room in this part of the 
country. Come early and inspect the same.

We are now reserving dates for prospective buyers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

“AMERICAN BEAUTY” Display Case No. 412-one 
jlV  of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
o f  goods, and adopted by the m ost progressive stores o f Am erica. 

G R A N D  RA PID S SH O W  CASE CO., Grand Rapids, M ichigan
T h e  Largest Show  Case and S tore E quipm ent P lant in  the W orld 

Show  Rooms and Factories: N ew  Y ork , G rand Rapids, C hicago, Boston, Portland
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A D V A N C ED D E C L IN E D
Provisions Breakfast Foods
Alicante Almonds Rolled Oats
Lion Coffee Beans
Cheese Flour

Corn
Hay

Index to Markets
B y Colum ns

Col.
A

A m m onia ...........................  }
Axle G rease  .....................  1

B
B aked B ean s  ................... }
B ath  B rick  ....................... *
B lu ing  ...............................  *
B re a k fa s t Food ............... 7
B room s ............................... }
B ru sh es  ............................. 7
B u tte r  C olor ................... 1

C
C andles ...............................,  i
C anned  G oods ............... 7"g
C arbon Oils ..................... ;
C a tsu p  .................................  5
C heese .................................  r
C hew ing G um  ................. *
C hicory  ...............................  5
C hocolate  ...........................  "
C ider, S w eet ..................... »
C lo thes L ines  ................  |
Cocoa ...................................  »
Cocoanut ........................... 3
Coffee ...................................  ?
C onfections ....................... ’
C racked W h e a t • • • • • • •  *
C rackers ................... 4, “• “
Cream T a r ta r  ................. •

D
Dried F ru i ts  ................... 6

F
F arin a ceo u s  Goods . . . .  6
F ish in g  T ack le  ...............  *
F lav o rin g  E x tra c ts  . . . .  ‘
F lou r a n d  F eed  ............. <
F ru i t  J a r s  ....................... 7

G
Ctelatine ...........................  Z
G rain  B ag s ....................... •

H
H erb s  .................................  Z
H ides  a n d  P e lts  ........... 8
H o rse  R ad ish  ..................  8

J
Jelly  .....................................  S
Je lly  G lasses ................... 8

M
M apleine .............................  |
M ince M eats  .....................  •
M olasses .............................  8
M u sta rd  .............................  *

N
N u ts  ...................................  *

O
Olives ...................................  *

P
P ick les  .............................  |
P ip e s  ...............• *................ 8
P lay in g  C ard s  .................  8
P o ta s h  .................................  8
P ro v is io n s  .........................  8

Ft
R ice ...................................  5
Rolled O ats  ....................... “

S
S alad  D ressin g  ............... *
C aleratus ........................... J
S al S oda .............................  »
S a lt .......................................  *
S a lt F ish  .........................  »
>eeds ..................  I"
Shoe B lack in g  ............... J
’nuff ...................................  I
<*oap ...................................  "
Soda .....................................
Spices .................................
S ta rc h  ...............................
S y ru p s  ...............................  7U

T able S auces ................. 10
r e a  ....................................................10
x'obasco ............... 11. 12. 13
T w in e  .................................  18

V
V inega r .............................  1®

W
W ick ing  ................................1»
W oodenw are .....................  J®
W rap p in g  P a p e r  ............. 14

Y
Y east C ake ...............*• M

AMMONIA
Doz.

12 oz. ovals 2 doz. box 75

A X L E  G REA SE  
Fraser’s

lib . w ood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Ib. t in  boxes, 2 doz. 4 25 
101b. p a ils , p e r  doz. . .6  00 
151b. pails, p e r  doz. . .7 20 
251b. pails, p e r  doz. ..1 2  00

B A K E D  B E A N S  
No. 1, p e r  doz. ...45@  90
No. 2, p e r  doz.......... 75@1 40
No. 3, p e r  doz. . ..85@ 1 75

B A T H  B R IC K
E ng lish  ........................... 95

B L U IN G
Jennings’.

C ondensed P e a rl B lu ing  
Sm all C P  B luing , doz. 45 
L arge , C P  B luing , doz. 75

B R E A K F A S T  FOODS  
A petizo, B iscu its  . . - . . 3  00 
B ea r Food, P e tt i jo h n s  1 95 
C racked  W h e a t, 24-2 2 50
C ream  of W h e a t, 36-2 4 50 
C ream  of R ye 24-2 . . .3  00
E gg-O -S ee W h e a t -----2 80
E gg-O -S ee C orn ........ 2 80
P o s ts  T oasties , T .

No. 2 ........................... 2 80
P o s ts  T o asties , T.

No. 3 ........................... 2 80
F arin o se , 24 - i ...............2 7x
G rape N u ts  ................... 2 70
G rape S u g a r F lak e s  . .  2 50 
S u g ar C orn  F la k e s  . .  2 50 
H a rd y  W h e a t Food . .  2 25 
P o s tm a ’s  D u tch  Cook 2 75
H olland  R u sk  ............... 3 20
K rin k le  C orn F lak e  . .1 75 
M alt B re a k fa s t Food 4 50
M aple F lak e s  ............... 2 70
M aple C orn  F la k e s  . .  2 80 
M inn. W h e a t C ereal 3 75 
A lg ra in  Food ••••■• • - j  25 
R a lston  W h e a t Food 4 50 
Saxon W h e a t  F ood . .  2 85 
S hred  W h e a t B iscu it 3 60
•Triscuit, 18 ........... 1 °0
P illsb u ry ’s B e s t C er 1 4 25 
P o s t T a v ern  S pecial 2 80 
Q u ak e r P uffed  R ice . .  4 25 
Q u ak er P uffed  ’W h e a t 2 85 
Q u ak er B rk fs t  B iscu it 1 90 
Q uaker C orn F lak e s  . .1  75 
V ic to r C o m  F lak e s  . .  2 20 
W a sh in g to n  C risps . . . 1  85
W h e a t H e a r ts  .............. 1 90
W h e a te n a  ..................... 4 50
E v a p o r’d  S u g a r C orn  90

BROOMS
P a r lo r  ............................. * 00
Jew el ...............................  3 70
W in n e r ........................... *
W h ittie r  S pecial ........  4 55
P a r lo r  Gem ................. 3 75
Com m on W h i s k ........... 1 10
F a n cy  W h isk  ............... 1 50
W arehouse  ..................... 4 50

B R U S H E S
Scrub

Solid B ack , 8 in .............  75
Solid B ack , 11 in ........... 95
P o in ted  E n d s  ................. 85

Stove
No. 3 ...............................  90
No. 2 .................................J 25
No. 1 .................................1 75

Shoe
No. 8 ................................. 1 00
No. 7 ............................... 1 30
No. 4 ................................. 1 70
No. 3 ............................... 1 90

B U T T E R  COLOR  
D andelion, 25c size . .2  00 

C A N D L E S
Famaffine, 6s ............... 10
Paraffine , 12s ............... 10
W ick ing  ................ .. 20

C A N N E S  GOODS 
Apples

3R>. S ta n d a rd s  . . .  @ 90
G allon ................. 2 50@2 75

Blackberries
2 lb .......................  1 50@1 90
S ta n d a rd s  gallons  @5 00 

Beans
B pked  ................... 85@1 30
R ed K idney  . . . .  85 @ 95
S tr in g  ..................... 70@1 15
W a x  ....................... 75@1 25

Blueberries
S ta n d a rd  ....................... 1 30
Gallon ...........................  0 75

C lam s
L ittle  N eck, l ib .  @1 00
L ittle  N eck. 21b. @1 50

C lam  Bouillon 
B u rn h am ’s, % pL . . . . 2  25
B u rn h am ’s, p ts ......................3 75
B u rn h am ’s  q ts ........................7 50

Com
F a ir  ....................... 75 @ 90
Good .....................  1 00@1 10
ITancy ................... @1 30

F rench  P eas  
M onbadon (N a tu ra l)

per doz......................... 2 45
G ooseberries

No. 2, F a i r  ................. 1 50
No. 2, F a n cy  ..........  2 35

H om iny
S tandand  ........................... 85

L obste r
% lb .......................................2 50
1 lb .........................................4 25
P icn ic  T a ils  ..................... 2 75

M ackerel
M ustard , l i b ...................... 1 80
M ustard . 2tb...................... 2 80
Shused, !% Ib .....................1 60
Soused, 21b...................... 2 75
T om ato , l i b ........................ 1 50
T om ato , 21b........................ 2 80

M ushroom s
H otels  ................... @ 15
B u tto n s, % s . . . .  @i 14
B u ttons, i s  ......... @ 25

O ysters
Cove, l i b ................ 90®
Cove, 21b................1 60®

P lum s
P lu m s .................. 90® 1 35

P e a rs  in S yrup  
No. 3 cans, p e r  doz. . .1  50 

P eas
M arro w fa t ........  @1 15
E a r ly  J u n e  ......... @1 25
E a r ly  J u n e  s if te d  1 45@1 55 

P each es
P ie  ......................... 90® 1 25
No. 10 size  ca n  p ie  @3 25

P ineapp le
G ra ted  ................. 1 75@2 10
Sliced ................... 90 @2 60

P um pkin
F a in  ...........................  84
Good ...........................  90
F a n cy  ............................  1 00
G allon ............................  2 15

R aspberries
S ta n d a rd  ............... @

Salm on
W a rre n s , 1 lb . T a ll . .2  30 
W a rre n s , 1 lb . F la t  . .2  40 
R ed  A la sk a  . . . . 1  65® 1 75 
P in k  A la sk a  . . . . 1  35@1 45 

S ard ines
D om estic, 14s ............... 2 75
D om estic , % M u sta rd  2 76 
D om estic , % M u sta rd  @6%
F ren ch , % s ..........  7® 14
F ren ch , % s ...............18 @23

S hrim ps
D unbar, 1st, doz..............1 20
D u n b ar, l% s . doz........... 2 25

8 u cc e ta sh
F a ir  ...........................  90
Good ............................. 1 20
F a n cy  ................. 1 25® 1 40

S tra w b errie s
S ta n d a rd  .................  •£
Fhrvcy 1...........................  2 26

T om atoes
Good ...............................  1 05
F a n cy  ............................  1 35
No. 10 ...........................  3 50

CARBON O ILS 
B arre ls

P erfec tio n  ................ @11%
D. S. G asoline . .  @18%
G as M ach ine . . .  @26%
D eodor’d  N a p ’a  @17%
C ylinder ..............  29 @34%
E n g in e  ................. 16 @22
B lack, w in te r  . .  8 @10

C A T SU P
S n id e r 's  p in ts  ............... 2 35
S n id er's  % p in ts  . . . . .  1 35

C H E E S E
A cm e ..................... @J8%
B loom ingdale . . .  @18
C arson  C i t y ......... @18
H opk ins  .................... @18
R iverside . . . . . . . . .  @18
B rick  .......................... @19
L eiden ........................ @15
L im b u rg er ...............  @19
P in ea p p le  ........... 40 @60
S ap S ago .................  @22
Sw iss, d om estic  @18

C H E W IN G  GUM.
A dam s B lack  J a c k  . . .  55
A dam s S ap p o ta  ............. 55
B eem an’s  P ep s in  ......... 55
C hic lets ........................... 1 25
Colgan V iolet C hips . .  60
Coigan M in t C hips . . . .  60
D en tyne ......................... 1 10
F lag  S p ruce  ................... 55
Ju icy  F r u i t  ..................... 55
Red R obin ....................... 55
Sen Sen ( J a r s  80 pkgs,

$2.20) .........................  55
S p earm in t, W rig ley s  . .  55
S p earm in t. 5 box ja r s  2 75 
S p earm in t, 3 box ja r s  1 65
T ru n k  S p ruce  ............... 55
Y uca tan  .............................  55
Zeno .................................  55

5 boxes one k ind , 3c p e r
box less.

CH ICORY
B ulk  ...................................  5
R ed .....................................  7
E ag le  .................................  5
F ra n c k ’s ........................... 7
S cheue r’s  ................... 6
R ed S ta n d a rd s  ..........  1 60
W h ite  ............................... 1 60

CH O CO LA TE 
W a lte r  B a k e r  A  Co.

G erm an 's  S w eet ............  22
P rem iu m  ................... 39
C ara cas  ...............................  23

W a lte r  M. L ow ney  Co.
P rem iu m , %s ...............  27
P rem ium , % s ...............  27

C ID E R , S W E E T  
“ M organ’s ”

R eg u la r b a r re l 50 g a l 10 00 
T ra d e  b a rre l, 28 g a ls  5 59 
% T ra d e  b a rre l , 14 g al 3 59
Boiled, p e r  g a l................ 69
H a rd , p e r  g a l...................  25

C L O T H E S  L IN E
p e r  doz.

No. 40 T w is te d  C o tton  95 
No. 60 T w is te d  C o tton  1 30 
No. 60 T w is te d  C o tton  1 70 
No. 80 T w is te d  C o tton  2 09 
No. 50 B ra id ed  C o tton  1 00 
N o. 60 B ra id ed  C o tton  1 25 
No. 60 B ra id ed  C o tton  1 85 
N o. 80 B ra id ed  C o tton  2 25
No. 50 S ash  Cord ......... 1 75
No. 60 S ash  C o r d .......... 2 00
N o. 60 J u te  ..................... 89
N o. 72 J u te  ..................... 1 09
No. 60 S isa l .....................  35

G alvanized  W ire  
No. 20, each  100ft. long 1 90 
N o. 19, each  100ft. long  2 10 

COCOA
B a k e r’s ...........................  36
C leveland ......................... 41
Colonial, %s ................... 35
Colonial, % s ................... 33
E p p s  .................................  42
H u y le r .............................  36
L ow ney, % s ................... 32
Low ney, %s ................... 32
Low ney, % s  ................... 30
Low ney, 5 lb . c a n s  . .  30
V an  H ou ten , % s . . . .  12
V an  H ou ten , % s ........... 18
V an  H ou ten , %s ................36
V an  H ou ten , I s  ........... 65
W ebb  ...............................  33
W ilber, % s .....................  33
W ilber, % s ................... 32

COCOANUT 
D u n h am ’s p e r  lb .

% s, 61b. ca se  ............... 30
%s, 51b. ca se  ............. 29
%s, 161b. ca se  ............  29
% s, 151b. ca se  ............  28
Is , 151b. ca se  ............. 27
% s & % s, 151b. ca se  28
Scalloped G em s ......... 10
%s & % s p a ils  -----  16
B ulk, p a ils  ............... 14%
B ulk, b a r re ls  ........... 12%

C O F F E E S , RO A STED  
Rio

C om m on ...................  1?
F a ir  ...............................  19%
C hoice ........................... 20
F%ncy ...........................  21
P eab e rry  ....... ............ 23

S an to s
Com m on ...................  20
F a ir  .................................  20%
Choice ........................... 21
F a n c y  ........................... 23
P e a b e rry  ...................  23

M aracaibo
F a ir  ................................  24
Choice ...........................  25

M exican
Choice ...........................  25
F a n c y  ...........................  26

G uatem ala
F a ir  .................................  25
F 'ancy .............................  28

Ja v a
P r iv a te  G row th  ..26@ 30
H an d lin g  .....................31 @35
A ukola ......................... 30@32

M ocha __ _
S h o rt B ean  .................25027
L ong  B ean  ...................24@25
H . L. O. G...................26® 28

B ogota
F a ir  ...............................  24
F an cy  ..................... • • • • 26
E x c h an g e  M ark e t, S tead y  
Spo t M arket, S tro n g  

P ack ag e
N ew  Y ork  B as is

A rbuckle ..................... 24 75
L ion ............................... 24 50

M cL aughlin’s  X X X X  
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F . 
M cL augh lin  & Co., C h ica
go.

E x tra c t
H olland, % g ro  boxes 95
Felix , % g ro ss  ............ 1 15
H u m m e l’s foil, % gro . 85 
H um m el s  tin , % gro . 1 43

C O N FEC T IO N S 
S tick  C andy P a ils

S ta n d a rd  .........................  g%
S ta n d a rd  H  H  ..........*. 8%
S ta n d a rd  T w is t ........... 9

C ases
Jum bo , 32 lb ...................  9
ESxtra H  H  .....................11
B oston  C ream  ............... 14
B ig  s tic k , 30 lb. case  9

M ixed C andy
G rocers ................. ^
X L  O .............................  7%
S pecial ...........................  io
C onserve ......................... 8 u,
R oyal ...............................  *
R ibbon ...........................  14
B roken  .............................
C u t L oa f .........................
L e ad er ............................. 8%
K in d e rg a rte n  ............. ' H
F rench  C ream  ................. 9
H an d  M ade C ream s . .  17 
P rem io  Cneam  m ixed 14 
P a r is  C ream  Bon B ons 10

F ancy— In P ails
G ypsy H e a r ts  ............... 15
Coco B on B ons ........... 14
F udge S q u ares  ............ 14
P e a n u t S q u ares  ........... 17
Sugiared P e a n u ts  ___ 12
S alted  P e a n u ts  .......... 12
S ta r lig h t K isse s  ........... 13
L ozenges, p la in  ............ 11
C ham pion C hocolate ..12
E clipse C hocolates ___ 15
E u re k a  C hocolates . . .1 6
C ham pion G um  D rops 10
A nise ¡squares ............... 10
L em on S ours ............... 10 ••
Im p e ria ls  ......................... io
I ta l. C ream  Bon B ons 13
Golden W affles ........... 14
R ed R ose G um  D rops 10
A uto  K isse s  ................... 14
CofTy Toffy .....................14
M olasses M in t K isse s  12

F ancy— In 5tb. Boxes 
Old F ash io n ed  M olas

ses  K isse s  101b. bx. 1 30
O range Je ll ie s  ........... 60
Lem on S ours .............  60
Old F ash io n ed  H o re-

hound  d rops  ........... 60
P e p p e rm in t D rops . .  70 
C ham pion  Choc D rops 65 
H . M. Choc. L t. an d

D ark , No. 12 ...........1 10
B it te r  S tree ts , a s ’td  1 25 
B ril lia n t G um s, C rys. 60 
A. A. L icorice D rops 1 06 
Lozenges, p r in te d  . . .  65
L ozenges, p la in  ___  60
Im p e ria ls  ..................... 65
M o tto e s ........................... 65
G. M. P e a n u t B a r  . .  69
H a n d  M ade C rm s 80@90
C ream  W a fe rs  ........... 65
S tr in g  R ock  ................. 79
W in te rg ree n  B e rrie s  60 

P op  Corn
C rack er J a c k  .............3 25
G iggles, 5c pkg. cs. 3 50
O h M y 100s ..............>.3 50

Cough D rops
P u tn a m  M en th a l . . . . 1  00 
S m ith  B ros ..................... 1 25

N U TS—W hole 
A lm onds, T a r ra g o n a  18 
A lm onds, D rak e  . . . .  15 
A lm onds, C alifo rn ia

so ft she ll .......................
B raz ils  ................. @12
F ilb e r ts  ................. @15
Cal. N o. 1 .................
W a ln u ts , s f t  shell 
W a ln u ts , M arb o t . .  @15
T ab le  n u ts , fan cy  14@15 
P eca n s, m ed ium  . .  @15 
P ecan s, ex. l a r g e . . @16
H icko ry  N u ts , p e r  bu. 

O hio 2 04
C ocoanu ts .....................
C h es tn u ts, N ew  Y ork 

S ta te , p e r  bu.
S alted  P e a n u ts  . . @12

Shelled
S pan ish  Jreanu ts 8® 8%
P ecan  H alv e s  . . . @80
W a ln u t H a lv es  . . @35
F ilb e r t M eats  . . @30
A lican te  A lm onds @45
J o rd a n  A lm onds . . @47

P ean u ts
F an cy  H  P  S uns 6@ 6%

R o as te d  ............... . 7@ 7%
Choice, raw , H . P. J u m -

bo............................. @ 6%
C R A C K E D  W H E A T

B ulk  .............................  3%
24 21b, p k g s ..................... 2 50

C R A C K E R S
N atio n a l B iscu it C om pany 

B ran d s  
B u tte r

N . B . C. Sq. bbl. 7 bx. 6% 
S eym our, Rd. bbl. 7 bx. 6%

Soda
N . B. C. boxes ................. 6%
P rem iu m  ...........................  7%
S elect . . . . . ....................... *%
S a ra to g a  F la k e s  ...........13
Z e p h y re tte  .......................18

O yster
N . B. C. P icn ic  boxes 6%
Gem, boxes ..................... 6%
Shell ................................... 8

S w eet Goods
A nim als .........................  10
A tla n tic s  ......................... 12
A tlan tic , A sso rted  . . . .  12 
A vena  F ru i t  C akes . . .1 2  
B onnie D oon C ookies 10
B onnie L a ss ie s  ............ 10
B u n ty  S h o rtb rea d  ___ 20
B rittle  ............................. ..1 1
B rittle  F in g e rs  .............10
B um ble Bee ............... 10
C artw h ee ls  A sso rted  . .  8%
C hocolate D r o p s .............17
C hocolate D rp  C en te rs  I f  
Choc. H oney  F in g e rs  16 
C ircle H oney  C ookies 12
C racknels  ......................... I f
C ocoanu t T affy  B a r  ..12
C ocoanu t D rops ...........12
C ocoanut M acaroons 13 
C ocanu t H on. F in g e rs  12 
C ocoanu t H on . J u m b ’s  12
Coffee C akes .................H
Coffee C akes, Iced  ___ 12
C rum pets  ......................... i f
D ian a  M arshm alow

C akes .........................  16
D in n er B iscu it ........... 25
D ixie S u g ar Cookies . .  9
D om estic  C akes ........... 8%
E ven tide  F in g e rs  .... .16
F am ily  C ookies ............. 8%
F ig  C ake A sso rted  . . . .1 2
F ig  N ew tons ................... 12
F lo rabe l C akes ............... 12%
F lu te d  C ocoanu t B a r  . .  10
FYosted C ream s ............... 8%
F ro sted  G inger Cookie 8%
F ru it  L unch , Iced  ......... 10
G ala S ugar C akes ......... 8%
G inger G em s ................... 8%
G inger G em s, Iced  ___  9%
G raham  C rack ers  ........  8
G inger S naps F am ily  . .  8% 
G inger S naps N . B. C.

R ound .............................  t
G inger S naps N . B. C.

S quare  ...........................  8%
H ippodrom e B a r  ........... 10
H oney Cake, N . B. C. 12 
H oney F in g e rs  A s. Ice 12 
H oney  Ju m b le s, Iced  ..12  
H oney Ju m b le s, P la in . .  12
H oney F lak e  ................. 14
H ousehold  co o k ie s  . . . .  S 
H ousehold  Cookies, Iced  9
Im p eria l ..........................  3%
Jo n n ie  .........   *%
Jub ilee  M ixed ...............14
K ream  K lips ................ 25
L eap  Y ear Ju m b le s  -.18 
Lem on B iscu it S quare  8%
Lem on T h in s  ................17
Lem on W a fe rs  ............. 16
l-em ona ........    8%
M ace C akes ..................... 8
M ary  A nn . . . .  ............... 8%
M arshm allow  Coffee

C ake ................................12%
M arshm allow  W a ln u ts  16%
M edley P re tz e ls  ............. 10
M olasses C akes ............... 8%
M olasses C akes, Iced  . .  9% 
M olasses F ru i t  Cookies

Iced  ..................................11
M olasses S andw ich  . . . .  12
M ottled  S q u are  ............. 19
O atm eal C rac k e rs  . . . .  8
O range G em s ................. 8%
O range Sponge L a y e r

C akes ..............................18
P en n y  A sso rted  ........... 8%
P e a n u t G em s ................. 9
P icn ic  M ixed . .  ............. 11%
P in eap p le  W a fe rs  ......... 16
P re tze ls , H an d  M ade . .  9 
P re tz e le tte s , H an d  Md. 9 
P re tz e le tte s , M ac. M d. 8
R aisin  C ookies ............... 19
R aisin  G em s ................... 11
R asp b e rry  C akes ......... 12
R evere, A sso rted  ......... 14
R itten h o u se  F ru i t

B iscu it .................. ,>...12
R oyal L unch  ................... 8
R oyal T o a s t ................... 8
Rube ...................................  8%
L orna D oone S h o rtb rd  20 
Spiced C u rra n t C akes 10 
Spiced G inger C akes . .  9 
Spiced G inger C ks le d  10
S u g ar F in g e rs  ..........   .12
S u g ar C akes ...................  8%
S ugar C rim p ...................  8%
S u g ar S quares , la rg e

o r sm all ................... 9
S u lta n a  F ru i t  B iscu it 18 
S unnyside  Ju m b le s  -.10
SUperba .............................  8%
Sponge L a d y  F in g e rs  25
T riu m p h  C akes  ............. 16
V anilla W a fe rs  ............. 17
W a fe r  Ju m b le s  can:: 18 
W a v e rly  ....................... 10

In -e r  Seal Goods
p e r  doz.

A lbert B iscu it .................1 90
A nim als ............................. 1 90
A rro w ro o t B iscu it . . . . 1  00
B aro n e t B iscu it ............. 1 99
B rem m er’s  B u tte r

W a fe rs  ........................... 1 00
C am eo B iscu it ............... 1 50
C heese S andw ich  ......... 1 00
C hocolate  W a fe rs  .........1 90
C ocoanu t D a in tie s  . . . . 1  00
D inner B iscu its  ........... 1 69
F a u s t  O y ste r ................. 1 00
F ig  N ew ton  ................... 1 99
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F ive  O’clock T e a  . . . . 1  00
F ro ta n a  ............................. 1 00
F r u i t  C ake ..................... 3 00
G inger S naps. N . B. C. 1 or 
G rah am  C rack ers, R ed

L ab e l ............................... 1 00
L em on S n a p s ..................  50
O atm eal C rac k e rs  .........1 00
Old T im e S u g ar Cook. 1 001 00 

50. 1 00 1 U0 1 00 1 oo

O val S a lt B iscu it
O y ste re tte s  ..................
P rem iu m  S odas ..........
P re tz e le tte s , H d. Md.
R oyal T o a s t ................
R ykon  B iscu it ............
S a ltine  B iscu it ............... 1 00
S a ra to g a  F lak es  ........... 1 50
Social T e a  B iscu it . . . .1 00 
S u lta n a  F ru i t  B iscu it 1 50 
S oda C rac k ers  N  B C 1 00 
Soda C rac k e rs  S elec t 1 00 
S. S. B u tte r  C rac k ers  1 50 
U needa B iscu it . . . . . . .  50
U needa Jin .ier W a y fe r  1 00 
U needa L unch  B iscu it 50
V an illa  W a fe rs  ........... 1 00
W a te r  T h in  B iscu it ..1  00 
Zu Zu G inger S naps  . .  50
Zw ieback ..............

Other Package Goods 
B a rn u m ’s A n im als  . . .  50
C hoco late  T okens  ----- 2 50
A m erican  B ea u ty

G inger S naps  . . . . . .  i  50
B u tte r  C rackers. N BC 

fam ily  p ack ag e  . .  £ ou
Soda C rack ers, N BC 

fam il y p ack ag e  -----

Cotton Lines
N o. 1, 10 f e e t ................... 5
No. 2, 15 fee t ................. 7
No. 3, 15 f e e t ................... 9
No. 4, 15 f e e t ................... 10
No. 5, 15 fe e t ................. 11
No. 6, 15 fe e t ................. 12
No. 7, 15 fee t ................... 15
No. 8. 15 f e e t ................... 18
No. 9, 15 fe e t .................20

Linen Lines
Sm all ...................................  20
M edium  ............................. 26
L a rg e  ...................................  34

Poles

G R A IN  BAGS
B road  G auge ................... 18
A m oskeag  .........................  19

H E R B S
Sage ...............................  15
H ops .................................  15
L a u re l L eaves  ............... 15
S en n a  L eav es  ............... 25

H ID E S  A N D  P E L T S  
Hides

G reen, No. 1 ...................11%
G reen, No. 2 ...................10%
C ured, No. 1 .................. 13
Cured, N o. 2 .................. 12

Bam boo, 14 ft., p e r doz. 55 * C alfsk in , g reen , N o. 1 15

2 50
In Special T in  Packages.

F es tin o  
M in a re t W a fe rs

2 50.1  00lvmmicv -------- • D
N abisco, 2oc ................... f  "U
Naibisco, 10c ...................J
C ham pagne W a fe r •■■•2 50 

P e r  t in  in  bulk
S o rbe tto  ......................... } 22
N abisco  ........................... { in
B en t’s  W a te r  C rack ers  1 40

C R EA M  T A R T A R
B arre ls  o r  d ru m s .........
B oxes .................................
S quare  C ans ................
F a n cy  cadd ies ............  41

d r i e d  f r u i t s  
A pples

E v a p o r’ed, Choice b u lk  9 
E v a p o r’ed, F a n c y  pkg. 10%

Apricots
C alifo rn ia  ............. 14 @15

Currants
Im p ’d  1 lb . p k g ........... 9%
Im p o rted , b u lk  ........... 9%

M uirs—Choice, 25 lb . b  9 
M uirs—F an cy , 25 lb . b  10 
F an cy , P eeled , 25 lb. 18

Peel
L em on, A m e r i c a n ----- 12%
O range, A m erican  ----- 12%

Raisins
C onnosiar C lu ste r 1 lb . 17 
D e sse r t C lu ste r, 1 lb. 21 
Loose M uscate ls  3 C r 7% 
Loose M uscate ls  4 C r 8 
L. M. Seeded, 1 lb. 6%@7

Californ ia Prunes 
90-100 251b. b o x e s ..
80- 90 25tb.
70- 80 251b.
60- 70 251b.
50- 60 25lb.
40- 50 251b.

Bam boo, 16 f t., p e r  doz. 60 
Bam boo, 18 ft., p e r  doz. 80 
FLA VO RIN G  EX TR A C TS 

Jen n in g s  D C B rand  
T e rp en less  E x tra c t  L em on 
No. 1 F  box, p e r  doz. 75
No. 2 F  Box, p e r  doz. 90
No. 4 F  Box, p e r  doz. 1 75
No. 3 T a p e r, p e r  doz. 1 75 
2 oz. F la t ,  F  M p e r  dz. 1 50 

Jen n in g s  D C B rand  
E x t r a c t  M exican  V an illa  

No. 1 F  B ox, p e r  doz. 90
No. 2 F  Box, p e r  doz. 1 40
No. 4 F  Box, p e r  doz. 2 25
No. 3 T ap er, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00

FLO U R A ND  F E E D  
G rand  R ap id s  G rain  & 

M illing Co.
W in te r  W h e a t.

P u r i ty  P a te n t  ............. 5 70
Seal of M in n eso ta  . .  5 00
S u n b u rs t .........................  5 00
W izard  F lo u r  . . . . . .  5 40
W izard  G rah am  ..........  5 60
W izard  G ran . M eal . .  4 60 
W iza rd  B u ck w h ea t 6 80 
R ye .........................  . . .  4 80

V alley  C ity  M illing  Co.
L ily  W h ite  ....................  5 70
L ig h t L oa f ..................... 5 10
G rah am  ........................... 2 30
G ran en a  H ea lth  ............  2 40
G ran. M eal ....................  2 00
B olted M ed.......................1 90

V oig t M illing  Co.
G raham  ......................... 5 10
V o ig t’s  C rescen t .........5 70
V o ig t’s  F lo u ro ig t .........5 70
V oigt’s  H y g ie n ic ....... 5 10
V o ig t’s  R oyal ............. 6 10
W a tso n -H ig g in s  M illing Co.
P erfec tio n  F lo u r  ......... 5 70
T ip  Top F lo u r  ........... 5 30
Golden S heaf F lo u r  . .  5 00
M arsh a ll’s  B e s t F lo u r  5 00

W orden  G rocer Co.
Q uaker, p a p e r  ......... 5 30
Q uaker, clo th  ............. 5 40

S pring  W h e a t.
R oy  B a k e r

G olden H orn , fam ily  5 00
Golden H orn , b a k e rs  . .  4 90
W isconsin  R ye ........... 4 00

Ju d so n  G rocer Co.
C ereso ta , % s .................5 90
C ereso ta , %s ............... 5 80
C ereso ta , %s ............... 5 70

W orden  G rocer Co.
L au re l, % s clo th  _5 90
L au rel, %s clo th  _5 80
L au rel, % s& % s p a p e r  5 70
L au re l, % s c lo th  .......... 5 80

C alfsk in , g reen , N o. 2 13% 
C alfsk in , cu red , N o. 1 16 
C alfsk in , cu red , No. 2 14%

Pelts
Old W ool ............. @ 30
L a m b s  .....................  50@1 00
S hearlings  .............  50@1 00

T allow
No. 1 ....................... @ 5
No. 2 ....................... @ 4

Wool
U nw ashed , m ed. @ 20
U nw ashed , fine @ 15

H O R S E R A D IS H  
P e r  doz..............................  90

J E L L Y
51b. pails, p e r  doz. . .  2 20

151b. pa ils , p e r  p a l l . . . .  60 
301b. pails , p e r  pa il . .1  05

J E L L Y  G LASSES  
% p t. in  bbls, p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls, 

p e r  doz............................... 18
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 3 00

P e r
M IN C E  M E A T  

case  ..................... .2 85

boxes. .@ 6% 
b o x es . .  @ 7 
b o x es . .  @ 7 % 
bo x es . . @ 8 
b o x e s ..®  9

F A R IN A C E O U S  GOODS  
Beans

D ried  L im a ..................  7%
Med. H an d  P icked  . . .  2 90
B row n H o lland  .......... 3 25

F a r in a
25 1 lb . p ack ag es  . . . . 1  50
Bulk, p e r 100 lb s ...........4 00

Original Holland Rusk 
P ack ed  12 ro lls to  c o n ta in e r 
3 co n ta in e rs  (36) ro lls 2 85 
5 co n ta in e rs  (60) ro lls 4 75 

Hom iny
P ea rl, 100 lb . s a c k ___ 2 00
Maccaroni and Verm icelli 
D om estic , 10 lb. box . .  60
Im ported , 25 lb. box ..2  50

Pearl Barley

W ingold, %s 
W ingold, %s 
W ingold, %s

W ykes 
S leepy E ye, 1 
S leepy Eye,

............... 5 70
............  5 60

............... 5 50
&  Co.
js  clo th  5 50 

clo th  5 40
Sleepy E ye, %s clo th  5 30 
Sleepy E ye, % s p a p e r  5 30 
S leepy E ye, %s p a p e r  5 30 

Meal
B olted  .............................  4 40
G olden G ran u la ted  

W h eat
Red .........................
W h ite  .....................

C h es te r ..................... 3 00
E m pire  ........................... 3 75

Peas
G reen, W isconsin , bu. 
G reen, Scotch , bu. . . . .3 00
Split, lb ............................. . 4%

Sago
E a s t In d ia  ..................... . 5%
G erm an , sack s  ...........
G erm an , b roken  pkg.

5%

Tapioca
F lake , 100 tb . s ack s  . • 5%
P ea rl, 130 lb . s ack s  . . b%
P earl, 36 p k g s ................ 2 25
M inute , 36 p k g s ............ .2 75

F IS H IN G  T A C K L E
% to 1 in ....................... . 6
1% to 2 in ....................... . 7
1% to 2 in ....................... . 9
1% to 2 in ....................... .11
2 in ...................................... .15

Oats
M ichigan  c a rlo ts  
L ess th a n  ca rlo ts

Corn
C arlo ts  ....................
L ess th a n  ca rlo ts  

H ay
C arlo ts  .....................
L ess  th a n  ca rlo ts

.4  60

1 05 
1 05

15 00 
18 00

S in.

Feed.
S tre e t C ar F e e d .................. 33
No. 1 C orn & O at F eed  .33
C racked  corn  .....................32
C oarse  co rn  m e a l.............. 32

F R U IT  JA R S  
M ason, p ts ., p e r  gro. 5 10 
M ason, q ts ., p e r  gro . 5 50 
M ason, % gal. p e r  gro . 7 60 
M ason, ca n  tops , gro . 1 40

G E L A T IN E
Cox’s, 1 doz. la rg e  . . .  1 75 
C ox’s, 1 doz. sm all . . . 1  00 
K nox’s  S park ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00
N elson ’s  .........................  1 50
K n o x 's  A cidu’d. doz. .1 25
O xford  ...............................  75
P ly m o u th  Rock, P hos. 1 25 
P ly m o u th  Rock, P la in  90

M O LA SSES  
New  Orleans

F a n cy  O pen K e tt le  . .  42
Choice .............................  35
Good ...................................  ““
F a ir  ...................................  20

H a lf  b a rre ls  2c e x tra
M U S T A R D

% lb. 6 lb . box ........... 16
O L IV E S

B ulk, 1 ga l. k eg s  1 05 @1 15 
B ulk, 2 gal. k eg s  90@1 05 
B ulk, 5 gal. kegs  90@1 00
S tuffed , 5 oz .....................  90
S tuffed , 8 oz.......................1 35
S tu tied , 1 4oz.....................2 25
P itte d  (n o t s tu ffed )

14 oz..............................2 25
M anzan illa , *2 oz ........... 90
L unch , 10 oz..................... 1 35
L unch , 16 oz..................... 2 25
Q ueen, M am m oth , 19

oz..................    3 75
Q ueen, M am m oth , 28

oz! ...........................  6 25
O live Chow, 2 doz. cs,

p e r  doz.....................  2 25
P IC K L E S

Medium
B arre ls , 1,200 c o u n t . .6  75 
H a lf  bbls., 60* co u n t 4 00
5 gallon  keg s  ............... 1 90

Small
B arre ls  ........................... 8 25
H alf b a r r e l s ................... 4 655 gallon  keg s  ............... 2 25

Gherkins
B arre ls  ...........................
H a lf  b a rre ls  .................
5 ga llon  kegs  ...............

Sweet Small
B arre ls  ........................  14 50
H alf b a r re ls  ............... 8 00
5 gallon  kegs ............... 3 25

P IP E S
Clay, N o. 216, p e r  box 1 75 
Clay, T . D ., fu ll c o u n t 60 
Cob .....................................  90

P L A Y IN G  CA RD S  
No. 90, S tea m b o a t . . . .  75 
No. 15, R ival, a s so r te d  1 25 
No. 20, R over, en a m ’d  1 50
No. 572, S pecial ........... 1 75
No. 98 Golf, s a tin  fin. 2 00 
No. 808, B icycle . . . . . . 2  00
No. 632, T o u rn ’t  w h is t 2 25

PO TA SH
B a b b itt’s  ....................... 4 00

P R O V IS IO N S  
Barreled Pork  

C lear B ack  . .  22 00@23 00 
S h o rt C u t C lear 21 00@21 50
B ean  ..............  19 50@20 00
B risk e t, C lear 22 00@23 00
P i*  .................................  23 00
C lear F am ily  ........... 26 00

D ry S a lt Meats 
S P  B ellies .................. 13

Lard
P u re  in  tie rce s  ..12%@ 13 
C om pound L a rd  9 @ 9%
80 lb. tu b s  
60 lb. tu b s  
50 lb . t in s  
20 lb . pa ils  
10 lb . pa lls

.ad v a n ce  
. .ad v a n ce  
. .ad v an ce  
. .ad v a n ce  

.ad v a n ce
5 lb . p a ils  . . .a d v a n c e  1 
8 lb. p ails . . .a d v a n c e  1

Sm oked M eats 
H am s. 12 lb . av . 16 @16%
H am s, 14 lb . av . 15%@15% 
H am s, 16 lb. av . 15%@16 
H am s, 18 lb. av . 14%@15 
S k inned  H am s 16 @16%
H am , d ried  beef

s e ts  ................... 20 @20%
C alifo rn ia  H am s 13 @13%
P icn ic  B oiled H am s . .15
Boiled H am s ___ 23% @24
M inced H a m  ...12% @ 13 
B acon ................. 15% @16

S au sag es
B ologna ............... 9% @10
L iv er ..................... 7%@ 8
F ra n k fo r t  ..........  11 .. @11%
P o rk  ..................... 13 @14
V eal ................................. 11
T ongue ...........................  11
H eadcheese  ................... 9

Beef
B oneless ....................... 17 00
R um p, new  ............... 19 00

P ig ’s  F ee t
% bb ls...............................  1 00
% bbls., 40 lb s ..................2 00
% bbls. .............................4 00
1 bb l...................................  8 00

T rip e
K its , 15 lb s ........................  90
% bb ls., 40 lb s ...............1 60
% bbls., 80 lb s ...............3 00

C asings
H ogs, p e r  lb .................... 35
Beef, rounds, s e t  . .  17@18 
Beef, m iddles, s e t  ..90@ 95 
Sheep, p e r  bund le  . . .  80

U ncolored B u tte rin e
Solid D a iry  ___  12 @16
C o u n try  R olls ..12% @ 18

C anned  M eats
C orned beef, 2 lb ...........3 50
C orned beef, 1 lb ...........1 85
R o a s t beef, 2 lb ........... 3 50
R o as t beef, 1 lb .............. 1 85
P o tte d  H am , % s . . . .  45 
P o tte d  H am , % s . . . .  90
D eviled H am , % s . . . .  45
D eviled H am , % s ----- 90
P o tte d  T ongue, %s . .  45
P o tte d  T ongue , % s . .  90

RICE
F a n cy  ..................... 6 @6%
J a p a n  S ty le  ........  5 @5%
B roken  ................... 3%@4%

R O LLE D  OATS 
Rolled A vena, bbls. . .4  75 
S tee l C ut, 100 lb. sks. 2 60
M onarch, bb ls.................. 4 50
M onarch , 90 lb. s ack s  2 15 
Q uaker, 18 R eg u la r . .1 45 
Q uaker, 20 F am ily  . . . . 4  00

SALAD  D RESSIN G
C olum bia, % p t  ........... 2 25
C olum bia, 1 p in t ........... 4 00
D u rk ee’s, la rge , 1 doz. 4 50 
D u rk ee’s, sm all, 2 doz 5 25 
S n id er’s, la rge , 1 doz. 2 35 
S n id er’s, sm all, 2 doz. 1 35

S A L ER A TU S 
P ack e d  60 lbs. in  box. 

A rm  a n d  H a m m e r . . .  .3 00 
W y a n d o tte , 100 % s, . .3  00

SA L SODA
G ran u la ted , bb ls .............  80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SA L T
Com m on G rades

100 3 lb. s ack s  ............... 2 40
60 5 lb . s a c k s  ............... 2 25
28 10% lb . s ack s  ___ 2 10
56 lb . s ack s  ............... 40
28 lb . s ack s  ................... 20

W a rsaw
56 Tb, d a iry  in  d rill b a g s  40 
28 lb. d a iry  in  d rill b ag s  20

S o lar Rock
56 lb . s ack s  ................... 24

Com m on
G ran u la ted , F in e  ........... 95
M edium , F in e  ............... 1 00

SA L T F ISH  
Cod

L a rg e , w hole, . . .  @7%
Sm all, w hole . . . .  @7
S tr ip s  o r  b r ic k s  .7%@10%
P ollock  ................. @ 4%

H alibu t
S tr ip s  ............................... 15
C hunks ...........................  16

H olland H erring  
Y. M. w h. hoops, bbls. 11 50 
Y. M. w h. hoop % bbl. 6 00 
Y. M. w h. hoop, keg s  65 
Y.. M. w h. hoop M ilchers

kegs .........................  72
Q ueen, bb ls ....................... 10 00
Q ueen, % bb ls...................5 25
Q ueen, kegs ..........  60

T ro u t
No. 1, 100 lb s .................... 7 50
N o. 1, 40 lbs. ............... 3 25
No. 1, 10 lb s .................. 90
No. 1, 8 lb s ....................... 76

M ackerel
M ess, 100 lb s ..................16 59
M ess, 40 tb s ........................ 7 00
M ess, 10 lb s ...............   1 85
M ess, 8 lb s .......................... 1 59
N o. 1, 100 tb s .................10 00
N o. 1, 40 lb s ...................... 6 60
N o. 1, 10 lb s ...................... 1 26

100 lbs. 
50 lbs. 
10 lbs. 

8 lbs. 
100 lbs. 

40 lbs. 
10 lbs. 
8 tbs.

.9 75 

.5 25 .1 12 

. 92 

.4 65 

.2 10 

. 75 

. 65
SEED S

A nise ............................... 14
C an a ry , S m y rn a  ............. 5
C araw ay  ....................... 10
C ardom om , M a la b a r 1 20
C elery  .............................  40
H em p, R u ssian  ............. 5
M ixed B ird  ................... 5
M u sta rd , w h i t e ............... 8
P oppy  ...............................  16
R ape ...................................  6%

S H O E  B L A C K IN G  
H an d y  Box, la rg e  3 dz 3 50 
H an d y  Box, sm all . . . . 1  25 
B ixby ’s R oyal P o lish  85 
M iller’s  C row n P o lish  85

S N U F F
Scotch, in  b lad d ers  ----- 37
M accaboy, in  J a rs  ........... 35
F ren ch  R app ie  in  ja r s  . .  43

SODA
Boxes 5%
K egs, E ng lish  ...............4%

S PIC E S  
W hole Spices

A llspice, J a m a ic a  ........  9
A llspice, la rg e  G arden  11
Cloves, Z a n z ib a r  ...........18
C assia , C an ton  ..........14
C assia , 5c pkg. doz. ..25
G inger, A frican  .............. 9%
G inger, C ochin.............. 14%
M ace, P e n a n g  ...............70
M ixed, No. 1 ................... 16%
M ixed, No. 2 ................ 10
M ixed, 5c pkgs. doz. ..45
N u tm eg s, 70-80 ............. 30
N u tm egs, 105-110 ......... 22
P epper, B lack  ..............15
P ep p er, W h ite  ............. 25
P ep p er, C ayenne .........22
P ap rik a , H u n g a ria n  . .

P u re  G round In B ulk
A llspice, J a m a ic a  ___ 12
Cloves, Z an z ib ar ........  25
C assia , C an ton  ........... 12
G inger, A frican  ..........18
M ace, P e n a n g  .............. 75
N u tm eg s, 75-80 ........... 35
P epper, B lack  .............. 16
P epper, W h ite  ............ 35
P ep p er, C ayenne . . . .  24 
P ap rik a , H u n g a ria n  . .  45

STA RCH
Corn

K ingsfo rd , 40 lb s ............7%
M uzzy, 20 l ib .  pkgs. . .  5% 
M uzzy, 40 lib . p kgs  ..5  

Gloss
K ingsfo rd

S ilver Gloss, 40 lib s . . 7% 
S ilver Gloss, 16 31bs. . . 6 %  
S ilver Gloss, 12 6tbs. . 8%

48 lib .
M uzzy

packages  . . . . . .  5
16 3tb. pack ag es  . . . . . .  4%
12 6tb. p ack ag es  . . . . . .  6
501b. boxes .............. . . . 3 %

SY RU PS
Corn

B arre ls  ........................... 28
H a lf b a rre ls  . .  ..........  31
B lue K aro , No. 2 .........1 70
B lue K aro , No. 2% . .2  06
B lue K aro , No. 5 ..........2 00
B lue K aro , No. 10 ___ 1 91
R ed  K aro , No. 2 ...........1 91
Red K aro , No. 2% . .2  31
R ed K aro . No. 5 .......2 26
R ed  K aro , N o. 10 __ 2 17

P u re  C ane
F a ir  ................................. 16
Good ............................... 20
Choice .............................  25

T A B L E  SA U CES
H alfo rd , la rg e  ............ 3 75
H alfo rd , sm all ............ 2 25

T E A
Jap a n

Sundried , m ed ium  . .24@z6 
Sundried , choice . ...30@ 33 
S undried , fan cy  . ...36@ 40 
B ask e t-fired  m ed ium  30 
B asket-fired , choice 35@37 
B ask e t-fired , fan cy  40@43
N ibs ............................. 30@32
S iftings  .......................  10@12
F an n in g s  ................... 14@15

G unpow der
M oyune, m e d iu m ........... 35
M oyune, choice ........... 33
M oyune, fan cy  . . . .  50 @60 
P ingsuey , m ed ium  . . .  33
P ingsuey , choice ......... 35
P ingsuey , fan cy  ,...50@ 55  

Young H yson
Choice ...........................  39
f a n c y  .........................  40@50

Oolong
F orm osa, F a n cy  ...,50@ 60  
F o rm osa , m ed ium  . . . .  28
F o rm osa , choice ........... 35

E nglish  B rea k fa s t
M edium  ....................... 25
Choice ......................... 30@35
F a n cy  ......................... 40@60

Ind ia
Ceylon, choice .........30@35
F a n cy  .........................  45@50

TOBACCO 
F ine  C ut

B *ot ................................. i  45
Bugle. 16 oz.......................   34
Bugle, 10c ................... i i  oo
D an P a tc h , 8 an d  16 oz 32
D an  P a tc h , 4 oz...........n  52
D an  P a tc h , 2 oz............ 5 7s
F a s t  M ail, 16 oz. . . .  7 80
H ia w a th a , 16 oz. . . .  go
H iaw a th a , 5c ..............! .5  40
M ay F low er, 16 oz. .."  9 36 
No L im it, 8 oz...............1 7 *16 oz........... 3 65O jibw a, 8 an d  16 oz. 40
O jibw a, 10c ............  11 10
O jibw a, 5c ............... 1 «5
P e to sk ey  Chief, 7 oz. 2 00 
P eto sk ey  Chief, 14 oz. 4 00 
P each  a n d  H oney, 5c 5 76
R ed Bell, 16 oz.............. 3 ag
Red Bell. 8 foil . . . .  1 98
Sterling , L  & D 5c ..5  76
S w eet Cuba, can is ten  9 16
S w eet C uba, 5c ........ 5 75
S w eet Cuba, 10c ........... 93
S w eet Cuba, 1 lb. t in  4 90 
S w eet Cuba, 16 oz. . .4  80 
S w eet Cuba, % lb. foil 2 25 
S w eet B urley  5c L& D  5 76 
S w eet B urley , 8 oz. . .2  45 
S w eet B urley , 24 lb. . .4  90

»  X3 gro - --5 70 Sw eet M ist, 3 oz. . . .1 1  10
S w eet M ist. 8 oz...........  35
T elegram , 5c .................5 76
Ti&er, 5c ........................... 6 00
E 1* «-’ 25c can s  ..........  2 35
U ncle D aniel, 1 lb. . .  60 
U ncle D anie l, 1 oz . .5 22

P lug
Am . N avy , 16 oz............  32
A pple, 10 lb. b u t t  . . . .  38
D rum m ond  N a t  L eaf. 2

a n d  5 lb ...................  go
D rum m ond  N a t  L eaf,

p e r  doz ..................  og
B a ttle  A x  ............  ”  28
B racer, 6 a n d  12 lb. '. 30 
Big F o u r, 6 an d  16 lb. 32
Boot Ja c k , 2 lb ............... 86
B oot Jack , p e r  doz. ’ . ! 86
Bullion, 16 oz..................  46
C lim ax, Golden T w in s  48
Clim ax, 14% oz..............  44
C lim ax, 7 oz................... 47
D ay s’ W ork , 7 & 14 lb. 37 
C rem e de M enthe , lb. 62 
D erby, 5 lb. boxes . . .  286 B ros., 4 lb ................... 65
F o u r H oses, 10c ..........  90
G ilt E dge , 2 lb ..............  50
Gold Rope, 6 & 12 lb . 58 
Gold Rope, 4 & 8 lb . 58 
G. O. P „  12 & 24 lb. 36 
G ran g e r T w ist, 6 lb. 46 
G. T . W „ 10% & 21 lb. 36 
H o rse  Shoe, 6 & 12 lb. 43 
H oney  D ip T w ist, 5&10 45 
Jo lly  T a r, 6 & 8 l b . . .  40
J . T „  5% & 11 lb. . . .  35
K en tu c k y  N avy , 12 lb. 32 
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb .....................  48
M aple Dip, 20 oz........... 25
M erry  W idow , 12 lb. 32 
N obby S pun Roll 6 & 3 58
P a rro t,  12 lb ...................  34
P a rro t, 20 lb .....................  28
P a tte r s o n ’s N a t. L eaf 93 
P eachey , 6-12 & 24 lb. 40 
P icn ic  T w ist, 5 lb. . . .  45
P ip e r  H eidsick , 4 & 7 lb. 69 
P ip e r  H eidsick , p e r  doz. 98 
Polo, 3 doz., p e r doz. 48
R ed icu t, 1% oz.............. 38
Red L ion, 6 & 12 lb. 30 
Scrapple, 2 & 4 doz. 48 
S h erry  Cobbler, 8 oz 32 
S p ear H ead , 12 oz. . 44
S peer H ead , 14% oz. 44 
S*pear H ead , 7 oz. . . .  47
Sq. D eal 7, 14 & 28 lb. 28 
S ta r , 6, 12 & 24 lb. . .  48
S ta n d a rd  N avy , 7%, 15

& 30 lb ...........................  34
T en  P enny , 6 & 12 lb. 31
T ow n T a lk , 14 oz..........  30
Y ankee G irl, 6, 12 & 24 30

S crap
All Red, 5c ................... 5 76
Am. U nion S crap  . . . .  5 40
B ag  P ipe, 5c ...........: .  6 88
C utlas, 2% oz...............  21
G lobe S crap , 2 oz. . . .  30 
H ap p y  T hou g h t, 2 oz. 30 
H on ey  C om b S crap , 5c 5 76
H o n es t S crap , 5c ......... 1 55
M ail P ouch , 4 doz. 5c 2 00
Old S'ongs, 5c ................. 6 76
Old T im es, % gro . . .5  50 
P o la r  B ear, 5c, % gro. 5 76 
R ed B and , 5c % gro . 5 76 
R ed M an S crap  5c 1 43
Scrapple, 5c p k g s ........... 48
S ure  Shot, 5c, % gro . 5 76 
Y ankee G irl S crp  2 oz 5 76 
P a n  H an d le  S crp  % g r  5 76 
P eac h y  S crap , 6c . . . 1  90 
U nion W orkm an , 2% 6 00

S m oking
All L eaf, 2% &  7 oz. 30
BB, 3% oz..........................6 00
BB, 7 oz............................. 12 00
BB, 14 oz.......................  24 00
B agdad, 10c t in 3 .........11 52
B adger, 3 oz.......................5 04
B adger, 7 oz.....................11 52
B anne r, 5c ..................... 5 96
B an n e r, 8 oz...................... 1 60
B an n e r, 16 oz....................3 29
B elw ood M ix tu re , lOo 94
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B ig  Chief, 2Vi oz. . .  6 00
B is  C hief 16 oz..............  30
B ull D urham , 5c -------5 90
B ull D urham , 10c ___ 10 80
B ull D urham , 15c . . . .1 8  48 
B ull D u rh am , 8 oz. . .  60
B ull D u rh am , 16 oz. . .6  72
B u ck  H orn , 5c .............5 76
B uck  H o rn , 10c ........... 11 50
B ria r  P ipe , 5c ............  6 00
B r ia r  P ipe , 10c ........... 12 00
B lack  Bw an, 5c ............. 5 76
B lack  S w an, 14 oz. . .  3 50
Bob W h ite , 5c ............... 5 90
B ro therhood , 5c .............5 95
B ro therhood , 10c ----- 11 00
B ro the rhood , 16 oz. . .  39
C arn iv a l, 6c ............... 5 70
C arn ival, 8% oz. . . . . . .  39
C arn ival, 16 oz..............  40
C ls a r  C lip’s  Jo h n so n  30 
C ls a r  C lip’g, S eym our 30 
Id en tity , 8 & 16 o z .. .  30
D arb y  C iga r C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
C orn Cake, oz...........2 55
C orn  Cake, 7 oz...........1 45
C orn Cake, Be ............. 6 76
C ream , 60c pails  -------4 60
C uban  S ta r , 5c foil . .5  76 
C uban  S ta r , I t  oz pails  3 72
C hips, 10c ..................... 10 20
D ills B est, 1% oz. . . .  79
D ills B est, 3% oz..........  77
D ills B est, 16 oz..........  73
D ixie K id, 1% foil . . . .  3jj
D uke’s Mix, 5c ............. >> <6
D uke’s M ix, 10c ......... 11 52
D u k e’s  Cam eo, 1% oz 41
D rum . 5c ....................... » 90
F  F  A. 3 oz......................4 95
F  F  A, 7 oz.....................H  50
F ash io n , 5c ..................  6 00
F ash io n , 16 oz............... 43
F ive  B ros., 5c ............  5 60
F iv e  B ros., 10c ........... 10 70
F iv e  ce n t c u t P lu g  . .  29
F  O B 10c ................... 11 50
F our R oses, H e  ........... 96
Full D ress, 1% oz. . .  72
Glad H an d , 5c ............. 1 44
Gold Block, 1% oz. . .  39
Gold Block, 10c ......... 11 88
Gold S ta r , 16 oz..........  38
Gail & A x N avy, 5c 5 9o
G row ler, 5c ................... 4 42
G row ler, 10c ............... 2 94
G row ler, 20c ..............  1 85
G ian t, 5c ....................... 1 55
G ian t, 16 oz..................... 33
H an d  M ade, 2% oz. . .  50
H azel N u t, 5c ............  5 76
H oney  Dew, 1% oz. . .  40
H oney  Dew, 10c .........11 88
H u n tin g , 1% & 3% oz. 38
I X  L, 5c ....................... 6 10
I  X  L, in  pa ils  ............  32
J u s t  S u its , 5c ............  6 00
J u s t  S u its , 10c ........... 11 88
K iln  D ried , 25c ..........  2 45
K in g  B ird , 7 oz.............25 20
K ing  B ird , 3 ez ............... 11 06
K ing  B ird , 1% oz. . . .  5 70
L a  T u rk a , 5c ............  5 76
L ittle  G ian t, 1 lb ..........  28
L ucky  S trik e , 1% oz. 94 
L ucky  S trike , 1% oz. 96
Le Redo, 3 oz...............10 80
L e Redo, 8 & 16 oz. 38 
M yrtle  N avy , 10c . . . .1 1  80
M yrtle  N avy , 5c . . . .  5 94
M ary land  Club, 5c . .  50
M ayflow er, 5c ..............  5 76
M ayflow er, 10c ..........  96
M ayflow er, 20c ..........  1 92
N igger Haii% 5c ..........5 94
N igger H a ir , 10c . . . .1 0  56
N igger H ead , 5c ........ 4 96
N igger H ead , 10c ------ 9 84
N oon H our, 5c ........... 1 44
Old Colony, 1-12 gro . 11 52
Old Mill, 5c ..................  5 76
Old E ng lish  C urve l% o z  96
Old Crop, 5c ..............  5 76
Old Crop, 25c ............... 20
P . S., 8 oz., 30 lb . cs. 19 
P . S., 3 oz. p e r  gro. 5 70
P a t  H an d , 1 oz...........  63
P a tte r s o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96
P a tte r s o n  Seal, IS oz. 5 00
P eerless, 5c ...................5 7#
P eerless, 10c .................1 92
P eerless, 3 oz. .......... 10 20
P eerless, 7 oz................ 23 76
P eerless, 14 oz...............47 52
P laza , 2 gro. c s ............. 5 76
P low  Boy, 5c ............... 5 76

> P low  Boy, 10c ........... 11 00
P low  Boy, 14 oz.............. 4 50
P ed ro , 10c ................... 11 80
P rid e  of V irg in ia , 1% 77
P ilo t Bo ......................... 5 76
P ilo t, 7 oz. d o z ................1 05
P ilo t, 14 oz. d o z ..............2 10
P rin ce  A lbert, 10c . .  96
P rin c e  A lbert, 8 oz. . .  4 92 
P rin ce  A bert, 16 oz. . .  8 40 
Q ueen Q uality , 5c . . .  48
R ob Roy, 5c foil -----5 90
R ob Roy, 10c g ro ss  10 20
R ob Roy, 25c doz..........2 10
R ob R oy, 50c, doz........  4 12
S tc. M., 5c, g ro ss  . . . .  5 76 
S. Jk M „ 14 oz. doz. . .3  20 
Sold ier Boy, 5c g ro ss  5 95 
Soldier B oy, 10c . . . .  10 56
Soldier Boy, 1 lb ........... 4 80
S w eet C apora l, 1 oz. . .  60
S w eet L o tu s, Be . . . .  6 00

S w eet L o tu s, 10c . . . .1 2  00 
S w eet L o tu s, p e r  doz. 4 85 
S w eet Rose, 2% oz. 30 
S w eet T ip  Top, 5c . .  2 00 
S w eet T ip  Top, 3% oz. 38 
S w eet T ips, % g ro  10 OS
Sun Cured, 10c ........... 11 75
S um m er T im e, 5c ___ 5 76
S um m er T im e, 7 oz. . .1  65 
S um m er T im e 14 oz. . .3 50
S tan d a rd , 2 oz..................5 90
S tan d a rd , 3% ez ...........  28
S tan d a rd , 7 oz..................1 68
Seal N . C., 1% c u t p lug  7* 
Seal N . C., 1% G ran  63
T h re e  F e a th e rs , 1 oz. 63
T h re e  F e a th e rs , 10c 10 20
T h re e  F e a th e rs  an d

P ip e  com bination  . .  2 25 
Tom  & Je r ry , 14 oz. . .3  60 
Tom  & J e r ry , 7 oz. . .  1 80
Tom  & J e r ry , 3 oz. . .  8 75
T ro u t L ine, 5c ............. 5 95
T ro u t L ine, 10c . . . .1 0  00 
T u rk ish , P a tro l. 2-9 5 76
Tuxedo, 1 oz. bag s  . .  48
T uxedo, 2 oz. t in s  . .  96
Tuxedo, 4 oz. c a r t  . .  64
Tuexdo, 16 oz. t in s  . .  64
T w in  O aks, 10c ......... 94
U nion L eader, 50c . .  5 06 
U nion L eader, 25c . .  2 55 
U nion L eader, 10c ..1 1  60 
U nion L eader, 5c . . . .  5 95 
U nion W orkm an , 1% 5 76
U ncle Sam , 10c .........10 80
U ncle Siam, 8 oz........... 2 20
U. S. M arine, 5c . . . .  6 00 
V an  B ibber, 2 oz. t in  88 
V elvet, 5c pouch . . . .  1 44
V elvet, 10c tin  ............... 1 92
V elvet, 8 oz tin  ............. 3 84
V elvet, 16 oz. c a n . . . .  7 68 

elvet, com b ination  cs 5 75
V a r P a th , 5c ............... 5 95
W ar P a th . 8 oz............... 1 60
W ave L ine, 3 oz........... 40
W ave L ine, 16 oz. __  40
W a y  up, 2% oz........... 5 75
W a y  up, 16 oz. p a ils  . .  31
W ild F ru it ,  5c ............... 5 76
W ild F ru it ,  10c ............11 52
Y um  Y um , 5c ............... 6 00
Y um  Y um , 10c ............11 52
Y um  Y um , l ib .,  doz. 4 80

T W IN E
C otton , 3 p ly  ................. 22
C otton , 4 p ly  ............... 22
J u te , 2 p ly  ..................... 14
H em p, 6 p ly  ................. 13
F lnx. m ed ium  ............... 24
W ool, 1 lb . ba les ........  6

V IN EG A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13
O akland  V in eg a r & P ick le  

Co.’s B rands . 
H ig h land  ap p le  c ider ..18  
O ak land  app le c id er . .  14
S ta te  S eal s u g a r  ........ 12
O akland  w h ite  p ick ling  10 

P ack a g es  free.
W IC K IN G

No. 0, p e r  g ro ss  ............ 30
No. L  p e r  g ro ss ............ 40
No. 2", p e r  g ro ss ............ 50
No. 3, p e r  g ro ss  ............ 75

W O O D E N W A R E
B askets

B ushels  ........................... 1 00
B ushels, w ide b an d  . .  1 15
M ark e t .............................  40
S p lin t, la rg e  ................. 3 50
S plin t, m ed ium  ........... 3 00
S plin t, sm all ............... 2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 25 
W illow , C lothes, m e’m  7 25 

B utter Plates 
W ire  E n d  o r O vals.
% lb., 250 in  c ra te  ..........30
% lb., 250 in  c ra te  ..........30
1 lb., 250 in  c ra te  ............. 30
2 lb ., 250 in  c ra te  ............. 40
3 lb ., 250 in  c ra te  ............. 55
5 lb ., 250 in  c ra te  ............. 75

Churns
B arre l, 5 gal., each  . . . 2  40 
B arre l, 10 gal., each  . .2  65

Clathes Pins 
R ound  H ead .
4 inch , 5 g ro ss  ............... 45
4% inch , 5 g r o s s ............... 50
C arto n s, 20 2% doz. bxs. 55 

Egg Crates and Fillers  
H u m p ty  D um pty , 12 dz. 20
No. 1, com plete  ............. 40
No. 2, com plete  ............. 28
C ase No. 2, fillers, 15

Case, m edium , 12 s e ts  1 15
Faucets 

C ork lined , 8 in . , 
C ork  lined , 9 in. 
C ork  lined , 10 in.

70
80
90

Mop Sticks
T ro ja n  s p r in g  ............... 90
E c lip se  p a te n t  sp r in g  85
No. 1 com m on ........... 80
N o. 2 p a t. b ru sh  h o lde r 85
Id ea l No. 7 ..................... 85
121b. co tto n  m op h ea d s  1 45 

Palls
2-hoop Standard ...........2 00

3-hoop S tan d a rd  ........... 2 35
2- w ire C able .............2 10
C eda r all red  b ra s s  . .1  25
3- w ire  C able .............2 30
P a p e r  E u re k a  ............... 2 25
F ib re  .................................  2 40
10 q t. G alvan ized  . . . . 1 7 0  
12 q t. G alvan ized  . . . . 1  90 
14 q t. G alvan ized  ___ 2 10

Toothpicks
B irch , 100 pack ag es  . .  2 00
Ideal ...............................  85

T  raps
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 holes . . . .  65
R a t, wood ..................... 80
R a t, sp r in g  ................... 75

T ubs
20-in. S tan d a rd , No. 1 7 50 
18-in. S tan d a rd , N o. 2 6 50 
16-in. S tan d a rd , No. 3 5 50 
20-in. Cable, No. 1 . . . . 8  00
18-in. Cable, No. 2 ___ 7 00
16-in. Cable, No. 3 . . . . 6  00
No. 1 F ib re  ................... 10 25
No. 2 F ib re  ..................  9 25
No. 3 F ib re  ..................... 8 25
L a rg e  G alvan ized  ___ 5 75
M edium  G alvan ized  . .5  00 
Sm all G alvan ized  . . . . 4  25 

W ashboards
B ronze Globe ............... 2 50
D ew ey ............................. 1 75
D ouble A cm e .................3 75
Single A cm e ................. 3 15
D ouble P e e rle ss  ...........3 75
S ingle P eerless  .............3 25
N o rth e rn  Q ueen ........... 3 25
D ouble D uplex  .............3 00
Good L uck  ..................... 2 75
U n iv ersa l ....................... 3 15

W indow  C leaners
12 in ...................................... 1 65
14 in ...................................... 1 85
16 in . ................................. 2 30

W ood Bowls
13 in. B u tte r  .................1 50
15 in. B u tte r  ...............2 00
17 in . B u tte r  .................3 75
19 in. B u tte r  ................ 6 00
A ssorted , 13-15-17 ___ 3 00
A sso rted , 15-17-19 ___ 4 25

W R A P PIN G  P A P E R
Com m on S tra w  ..........  2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M an ila  ................. 4
C ream  M anila  ..............  3
B u tc h e rs ’ M an ila  .........2%
W a x  B u tte r , s h o r t  c ’n t  13 
W a x  B u tte r , fu ll cou n t 20
W a x  B u tte r , ro lls  .........19

Y EA ST CA K E
M agic, 3 doz....................1 15
S un ligh t, 3 doz..............1 00
S un ligh t, 1% doz.........  50
Y east F oam , 3 doz. . .1  15
Y eas t C ream , 3 doz. . .1  00
Y eas t F oam , 1% doz. 58

A X L E  G R E A S E

1 lb . boxes, p e r  g ro ss  9 00 
3 lb . boxes, p e r  g ro ss  24 00 

B A K IN G  P O W D E R  
Royal

10c size . .  90 
% lb. c a n s  1 35 
6 oz. can s  1 90 
% tb. c a n s  2 50 
% lb. c a n s  3 75 
lib . c a n s  4 80 
31b. en s  13 00 
51b. ens 21 50

CIGARS
Jo h n so n  C ig a r Co.’s  B ran d

S. C. W ., 1,000 lo ts  ___ 31
E l P o r ta n a  ......................... 33
E v en in g  P re s s  ................... 32
E x em p la r ............................. 82
W orden  G rocer Co. B ran d  

B en  H u r
P e rfec tio n  ........................... 85
P erfec tio n  E x tra s  ........... 35
L ondres ................................. 35
L ondres  G rand  ................... 35
S ta n d a rd  ............................... 35
P u rita n o s  ........................ . . .3 5
Panatellas, F in as  ............. 85

15
P an a te lla s , B ock ..............35
Jo ck ey  Club ........................35

C O C O A N U T
B ak e r’s  B raz il Shredded

10 5c pkgs., p e r  ca se  2 60 
36 10c pkgs., p e r  ca se  2 60 
16 10c a n d  38 5c pkgs., 

p e r  ca se  ...................2 60

C O F F E E
Roasted

D w in e ll-W rig h t Co.’s  B’ds

W h ite  H ouse , l i b ...................
W h ite  H ouse , 21b.................
E xcelsior, B lend, l ib .............
E xcelsio r, B lend, 21b...........
T ip  Top, B lend, l i b .............
R oyal B lend ...........................
Royal H ig h  G rade ..............
S uperio r B lend .....................
B oston  C om bination  ..........

D is tr ib u ted  by  Ju d so n  
G rocer Co., G ran d  R ap id s; 
Lee & Cady, D e tro it; S y 
m ons Bros. & Co., S ag i
n aw ; B row n D av is  & W a r-

16
ner, J ack so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo.

F u ll line of fire a n d  b u r 
g la r  p roof sa fe s  k ep t in  
s toe’. by  th e  T ra d esm an  
C om pany. T h irty -fiv e  sizes 
an d  s ty le s  on h an d  a t  all 
tim es—tw ice  a s  m an y  sa fes  
a s  a re  ca rr ie d  by  an y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand  
R ap id s  an d  in sp ec t th e  
line personally , w rite  fo r 
q u o ta tions .

SOAP
L a u tz  B ros. & Co. 

A cm e, 30 b a rs , 75 lbs. 4 00 
A cm e. 25 b ars , 75 lbs. 4 00 
A cm e, 25 b ars , 70 lbs. 3 80
A cm e, 100 cakes  ----- 3 00
B ig  M aste r, 100 blocks 4 00
G erm an  M ottled  .........3 15
G erm an M ottled, 5 b x  3 15 
G erm an  M ottled  10 bx  3 10 
G erm an  M ottled  25 b x  3 05 
M arseilles, 100 ca k es  . .6  00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck  to i l  4 00 
M arseilles, % box to il 2 10

17
P ro c to r  & G am ble Co.

L enox  .................................3 00
Ivory , 6 oz............................ 4 00
Ivory , 10 oz......................... 6 75
S ta r  ..................................... 3 85

T ra d esm an  C o.'s B rand

B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs  2 40 
B lack  H aw k , te n  b x s  2 25

A. B. W risley
Good C hee r ..................... 4 00
Old C o un try  ................... 3 40

Soap Powders 
Sliow Boy, 24s fam ily

size ........................... 3 75
Snow  Boy, 60 5c ......... 2 40
Snow  Boy, 100 5c . . . . 3  75 
Gold D u st, 24 la rg e  . .4  50 
Gold D ust, 100-5c . .4  00
K irko line, 24 41b............3 80
P ea rlin e  ......................... 3 75
S oapine ............................. 4 00
B a b b itt’s  1776 ............... 8 75
R oseine ............................. 3 59
A rm o u r’s  ......................... 3 70
W isdom  ............................. 3 80

Soap Compounds
Jo h n so n ’s  F in e  ............. 5 10
Jo h n so n ’s  X X X  ........... 4 25
R ub-N o-M ore  ................. 3 85
N ine  O’clock ................... 3 30

Scouring
E noch  M org an 's  Sons 

Sapolio, g ro ss lo ts  . . . . 9  60 
Sapolio, h a lf  gro. lo ts  4 85 
Sapolio, s ing le  boxes  2 40
Sapolio, h an d  ................. 2 40
S vourine M an u fac tu rin g  Co 
Scourine , 50 cak es  . . .  .1  80 
S courine, 100 cakes  . .  .3 50

W ORDENp iROCER C0MPANV

The Prompt Shippers

Grand Rapids, Mich.

LaBelle Moistener
and Letter Sealer

For Sealing Letters, Affixing Stamps and General Use

Simplest, cleanest and most convenient device of its 
kind on the market.
You can seal 2,000 letters an hour. Filled with water 
it will last several days and is always ready.

Price, 75c Postpaid to Your Address

TRADESMAN COMPANY GRAND RAPIDS, MICH.
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BU SIN ESS-W A N TS D EPA R TM EN T
Advertisem ents inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U S IN E S S  C H A N C E S .

F o r Sale—S tock  of g en e ra l m erchand ise , 
co nsis ting  of d ry  goods, g roceries, ladies-’ 
and  g e n ts ’ fu rn ish in g s , q u een sw are  an d  
p a te n t m edicine. Invoice a b o u t $10,000. 
i .a s t  y e a r ’s sales, $30,000. L oca ted  in 
c e n te r  of rich  fa rm in g  com m un ity  in  a  
n o rth w e s te rn  Ohio tow n, 275. O nly g e n 
e ra l s to re  in  tow n. R eason  fo r selling, 
h av e  o th e r business  to  a t te n d . A ddress 
D iller & P ife r, Jen e ra , Ohio.________ 503

W a n ted —U sed 300 acco u n t M cC askey 
cred it sy stem . A ddress A. H . D ah l & 
Co., W estb y , W is.___________________ 504

F o r  Sale—A t a  b a rg a in , $1,800 s tock  
d ry  goods, a lso  one T oledo com pu ting  
scale  an d  one D ay ton  co m pu ting  scale. 
One M erit c a sh  re g is te r  a n d  o th e r  fix
tu re s . A ddress J . W . V an  E very , S'helby, 
M ich._____________________________  502

M ust Be Sold A t Once—Good s to ck  of 
groceries, shoes, ru b b e rs  an d  d ry  goods. 
Invoice a b o u t $2,000, w ith  fix tu res. Good 
location . R e n t low. A  barg a in . A ct 
quick. E v e ry  & BurcrofE, B rooklyn,
M ich._____________________ ____________501

F o r Sale—F in e  clean s to ck  g en e ra l 
m erchand ise , located  a b o u t 100 m iles 
so u th  of C hicago, in live co u n try  tow n, 
invoice ab o u t $3,000. B es t location. E x 
penses sm all, a  chance  of a  lifetim e. 
F o r fu ll p a rtic u la rs , ad d ress  O. C. L a 
B ounty , 322 C hicago A ve., K an k ak ee , 111.

500
D on’t  you w a n t th e  b e s t a n d  b ig g e st 

sa le  in th e  h is to ry  of y o u r tow n? I, 
personally , conduct all m y sa le s  and  
g u a ra n te e  re su lts . W rite  fo r p a rtic u la rs . 
Jo se p h  R. D ’A njon, T ra v e rse  C ity,
Mich._________________________________ 499

F o r R en t—F o r d ry  goods an d  g en e ra l 
m erch an d ise  business-, la rg e  m odern  s to re  
in M arq u e tte , M ichigan. L ocated  in  m ost 
d es irab le  business  block. U nu su a l oppor
tu n i ty  to  g e t choice location . L ose no 
tim e  if in te re s ted . A ddress H arlo w  A.
C lark , M arq u e tte , M i c h . ________ 498

O pening fo r a  f irs t-c la s s  d ry  goods 
sto re . S tock  fo r sale , s to re  fo r lease.
I am  offering  fo r sale , th e  C has. C lem ent 
s to ck  of d ry  goods a t  Colon, M ich. B es t 
located  a n d  lead in g  s to re  in  tow n. S tock  
invoices now  a b o u t $3,500. W ill sell a t  
a  reasonab le  d iscoun t an d  m ake  a  long 
tim e lease  on build ing  to  r ig h t  p a rty . 
One o th e r  p lace  in  to w n  se lling  d ry  goods. 
Colon is  th e  hom e of L am b  K n it  Goods 
Co., an d  b e s t tow n  of tw ice its  size  in  
S o u thern  M ichigan. H e re  is  a  ch an ce  to  
locate  w here  you ca n  do business. W rite  
o r com e r ig h t a long  an d  in v e stig a te .
R alph  G. C lem ent, Colon, M ich._____ 497

W a n ted  To E x c h an g e—$1,500 s to ck  in 
good M ichigan co rpo ra tion , to w ard  
f irs t-c la ss  g ro cery  or shoe business. W ill 
pay  cash  fo r d ifference. A ddress No. 495, 
ca re  T rad esm an .______________________495_

D rug  S to re—F o r sa le  or exchange. O ur 
d ru g  sto re , s itu a te d  on one of th e  b e s t 
s e m i-c e n tra l co rn e rs ; old es tab lish ed  
s ta n d ; clean  s to ck ; excep tiona l o p p o rtu n 
ity ; w ill ta k e  p a r t  in  good re a l e s ta te ;  
have  a  good b u s in ess ; ca n  be inc reased . 
If in te re s te d  ad d re ss  S ch lo sser B ros., 
132 W . C h es tn u t S t., L ouisville , Ky.
__________________________________  494

G rocery  fo r sa le  in  b e s t m a n u fac tu r in g  
tow n S ou th ern  M ichigan C ash  sa les 
J a n . 1st to  Oct. 1st, $11,684.07. E x p en ses  
$1,146.99. A verage  pro fits, 23%. P rice  
$2,700 cash . A ddress 493, c a re  T ra d es-
m an.__________________________________ 493

F o r Sale—C lean shoe s tock , abo u t 
$5,500, do ing  good b usiness  in  g row ing  
M ichigan tow n  of 2,500. O nly exclusive 
shoe s to re , b e s t location , low  re n t . Good 
p ro sp ec ts  b u t h av e  o th e r  business. W ould 
consider tr a d e  fo r im proved  fa rm . A d-
d ress  No. 492, c a re  T rad esm an ._____ 492

W a n ted —L ocation  in  a good live tow n  
fo r a  p r iv a te  b an k . M u st hav e  a  good 
school an d  ch u rch es. If you h av e  such  
a  tow n an d  w a n t b a n k e r  to  ta k e  c a re  of 
you r b a n k in g  b usiness  w ith  p le n ty  ca p 
ita l, ad d ress  No. 490, c a re  T rad esm an .
_ _ _________________ ________________ 490

W a n te d —F o r cash , w ell located  g ra in  
and  bean  e lev a to r on a  good ra ilro ad  in  
good fa rm in g  com m unity . I f  you w a n t 
to  do b usiness  fo r ca sh  an d  m ake a  
c lean  sa le  ad d re ss  No. 491, c a re  T ra d e s 
m an.__________________________________ 491

C losing O ut an d  R educ tion  S ales—F ill 
yo u r ca sh  d ra w e r ev e ry  d ay  d u rin g  a  
10 d a y s ’ sa le  conduc ted  b y  m e p ersonally  
on a  sm all com m ission  basis . R efe rences  
—m e rch an ts , b an k s  an d  w holesale  houses. 
A ddress W . A. A nning , A uro ra , 111. 488

F o r Sale—G rocery  s to ck  an d  fix tu res, 
in v e n to ry in g  a b o u t $1,500. Good business, 
fac to ry  a n d  ra ilw ay  c ity  N o rth w e s te rn  
Ohio. A d d ress  N o. 487, c a re  T rad esm an .
_______________________________________487

F o r  Sale—A firs t-c la s s  a n d  only m e a t 
m a rk e t in  tow n. E s ta b lish ed , in  1879 
u n d er sam e ow nersh ip . M oneym aking  
business, w ith  a  good su rro u n d in g  coun
try . Good schools an d  coun ty  h igh  
school.. W a n tin g  to  re t ire  from  b u s i
ness. A ddress J . C hesky, N ickerson , 
K an sas . 485

F o r Sale—C lean d ru g  s tock , in v e n to ry 
ing  a b o u t $1,800. R en t, low. O nly d ru g  
s to re  w ith in  seven  m iles. S u rround ing  
co u n try  ric h  a n d  to w n  lively  an d  g ro w 
ing. A ddress No. 486, c a re  H aze ltin e  & 
P e rk in s  D rug  Co., G ran d  R ap ids. 486 

W a n ted —S econd -hand  pool ta b le  an d  
equ ipm ent. M u st be cheap . A ddress No.
484, c a re  T ra d esm an .________________ 484

F o r S ale  o r T ra d e—163 a c re  fa rm  n ea r 
D onavan , 111., a t  $150 p e r  ac re . A ddress
D. A. K loethe, P ip e r  C ity , 111._______ 483

F o r S'aie o r  E x c h an g e—A nicely  lo
ca ted  g ro cery  a n d  h a rd w a re ; w ill con 
s id er a  dw elling  or sm all fa rm . A ddress
J . N. D ouglas, B elv idere, 111.________482

F o r Sale—D ru g  s to ck  a n d  fix tu res , in 
v en to ry  a b o u t $1,500. M ust be  so ld  a t  
once. F o r  p a r t ic u la rs  w r ite  P eoples 
N a tio n a l B ank. B ronson, M ich. 481

Good g en e ra l s to re  do ing  ca sh  business, 
located  a t  L a in g sb u rg . M ust sell a t  
once. J . B. Lockw ood, L a in g sb u rg , M ich.

_________________________________ 479
D ru g  s to c k  fo r sa le  in  fine fa rm in g  

section , C en tra l M ichigan. O w ner r e 
ti r in g  ac co u n t of h ea lth . A ddress  No.
475, c a re  T ra d esm an ._________________475

F o r sale , r e n t  o r tra d e  fo r sm all fa rm , 
w ith  build ings, m e a t m a rk e t in  W e st 
B ran ch , M ichigan. Invo ice a b o u t $1,500. 
F a r le y  S hoem aker, N icho ls  H osp ita l,
B a ttle  C reek , M ich.__________________ 472

F o r  Sale—G eneral s to ck , invoicing  
from  $4,000 to  $5,000. Good es tab lish ed  
tra d e , located  in  to w n  of 1,000 p o p u la 
tion . W ill sell reaso n ab le  o r tr a d e  fo r 
G ran d  R ap id s  rea l e s ta te . Good reaso n s  
fo r selling . A d d ress  N o. 470, c a re  
T rad esm an .___________________________470

W e w ish  to  co rrespond  w ith  som eone 
des irin g  a  f irs t-c la s s  g en e ra l s to re  p ro p 
osition . W ill sell s tock , fix tu res  an d  
bu ild ing  fo r $4,500. Good reaso n s  fo r 
selling . I t  w ill p ay  you to  in v e stig a te . 
H a s le t t  & H ild e rb ran d , Iro n s , M ich.

468
F o r Sale o r R en t—$3,000 new s a n d  job  

p la n t;  new . I f  sold a t  once, 50 c e n ts  on 
dollar. O th e r  b usiness  com pels sa le  or 
re n t. E v e ry th in g  O. K . S ag in aw  C oun- 
ey  F a rm e r, H em lock, M ich. 465
" A re  you look ing - fo r  a  b u y e r  fo r  y o u r 
b u s in ess  o r rea l e s ta te ?  I  b rin g  bu y ers  
a n d  se llers  to g e th e r. W rite  m e  to -d a y  
if you w a n t to  buy, sell o r  tr a d e  a n y  
k ind  of b u sin ess  or p ro p erty . I  can  save 
you tim e  a n d  m oney. E s ta b lish e d  1881. 
F ra n k  P . C leveland, 1261 A dam s E x p re ss  
B uild ing , Chicago, Illinois.__________ 369

F o r S ale—N ew  Y ork  R a c k e t s to re  in 
good fa c to ry  tow n, 1,100. Good fa rm in g  
cou n try . C lean stock , in v en to rie s  a b o u t 
$4,800. Good b u sin ess  fo r  th e  r ig h t  m an. 
A ddress No. 461, c a re  T ra d esm an . 461 

H o te l F o r  Sale—E ig h tee n  room s, only 
f irs t-c la ss  house in  G ladstone , a  g row ing  
c ity  of 5,000. W ill s i l l  fo r tw o -th ird s  
value , fu rn ish e d  o r  u n fu rn ish ed . Good 
rea so n s  fo r selling . B es t location . Good 
tr a n s ie n t  tra d e . A  m oneym aker. L a te ly  
rem odeled . S end fo r c u t a n d  descrip tion . 
W . L. M arble, G ladstone , M ich. 451 

Merchandise sale conductors.. A . E . 
G reene Co., 135 G rand  R iv e r Ave., 
D etro it. A d v e rtis in g  fu rn ish ed  free.
W rite  fo r  d a te , te rm s , etc.________ 649

H oney  F o r  Sale—F a n c y  M ich igan  com b 
an d  e x tra c te d  honey, in  q u a n tity  and  
p ack ag es  to  su it. P o stp a id  sam p les, 10 
ce n ts  each . A. G. W oodm an  Co., G rand
R ap ids, M ich.________________________ 443

I  p ay  ca sh  fo r  s to ck s  o r p a r t  s to ck s  
of m erch an d ise . M u st be  cheap . H . 
K au fer, M ilw aukee, W is. . 92
“ W a n ted —F o r  cash , s to ck  of g en e ra l 
m erchand ise , c lo th in g  o r  shoes. A d
d re ss  B ox 112, B ardo lph , 111.________ 315

W ill p a y  ca sh  fo r  s to c k  o f shoes  a n d  
ru b b ers . A d d ress  M. J . O., c a re  T ra d es-
m an.__________________________________ 221

A uctioneers—W e h av e  been  c losing  ou t 
m erch an d ise  s to ck s  fo r  y e a rs  all over th is  
co u n try . I f  you w ish  to  reduce  o r close 
ou t, w r ite  fo r a  d a te  to  m en  w ho know  
how . A ddress F e r ry  & C aukin , 440 South
D earbo rn  S t., C hicago, 111.____________134

F o r R en t—S even -room  house, new ly 
d ec o ra ted  aind p a in ted , gas , b a th , e tc . 
D andy  location . Good neighbo rs, qu ie t, 
n e a r  c a r  line, te n  m in u te s  w alk  from  
dow n tow n. R e n t $17. A pply  509 N. 
P ro sp e c t A ve., G ran d  R ap ids, M ich. T ak e
M ich igan  s tr e e t  ca r.________________  384

F o r  Sale—F o u r s ta t io n  a i r  line  cash  
c a rr ie r . D av id  G ibbs, L ud ing ton , M ichi
gan .__________________________________ 345

S afes  O pened—W . L. Slocum , sa fe  e x 
p e r t  an d  locksm ith . 97 M onroe A ve., 
G rand  R ap id s, M ich. 104

H E L P  W A N T E D .

W a n ted — C lerk fo r g en e ra l s to re . M ust 
be so b e r an d  in d u s tr io u s  a n d  h av e  som e 
p rev ious  experience . R efe ren ces  requ ired . 
A ddress  S to re , o a re  T ra d esm an . 242

W a n t ad s . con tin u ed  on n e x t page .

Good T hings to  Eat

Mr. Fickle of Michigan

Jams Jellies Preserves Mustards 

Fruit Butters Vinegars Catsup 

Table Sauces Pork and Beans

Pickles— OF COURSE

HIGH GRADE FOOD PRODUCTS
Made “Williams Way”

THE WILLIAMS BROS. CO. of Detroit
(Williams Square)

Pick the Pickle from M ichigan

REYNOLDS FLEXIBLE ASPHALT 
SLATE SHINGLES

H A VE E N D O R S E M E N T  OF LE A D IN G  A R C H IT E C T S

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear
Beware of Imitations. For Particulars Ask for Sample and Booklet.

W rite us for Agency Proposition. Distributing Agents at 
Saginaw Kalamazoo Toledo Columbus Rochester Boston Chicago 

Detroit Lansing Cleveland Cincinnati Buffalo Worcester Jackson 
Milwaukee Battle Creek Dayton Youngstown Syracuse Scranton

H. M . REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.

Four Kinds of
Coupon Books

A re m anufactured  by u s and a ll so ld  on  the  
sam e b asis , irresp ectiv e  o f s iz e , sh a p e  or 
d en om in ation . F ree  sa m p les  on a p p lica 
tion.

TRADESMAN COMPANY, Grand Rapids, Mich.
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PR E V E N T IN G  FLO O DS.

Greatest Problem W hich Confronts 
the Amercan People.

W ritte n  fo r  th e  T ra d esm an .
In  view of the trem endous in terests 

involved, it seem s unaccountable that 
so little  a tten tion  is being given by 
the industria l and engineering  world 
to the problem  of w ater control. Thus 
the corpora tions developing the var
ious rivers are pu tting  a dam here 
and there, hit and miss, w herever the 
engineering  cost is the least and the 
natural flow the m ost even. Then, 
to secure the necessary even product, 
costly  installm ents of auxiliary steam  
plants are m ade to  stand idle m ost 
of the time.

European engineers are finding it 
easily practicable to get no t only even
ness of pow er production but a vast 
increase in am ount by building dams 
to control the w ater in the lakes from  
which the rivers are fed. Thus, ac
cording to the Scientific Am erican, in 
one instance, in Norway, the natural 
flow from  such a lake afforded 30,000 
horse power. The building of a dam 
to raise the level of the lake, at a 
cost of less than  half a million, in
creased the horse pow er to 250,000. 
O f course, the m ountain lakes of 
N orw ay are m uch m ore available to 
the engineer then sim ilar lakes o r ar
tificial ponds in th is country, but an 
illustration  of such an astonishing in
crease of ou tput should be a suggest
ive lesson.

T he idea of corpora tion  control of 
a stream  as to its pow er developm ent 
and w ater contro l is not new. The 
pages of the T radesm an advocated 
such a plan some eight or nine years 
ago, when the local pow er in terests 
were com paratively small. T he plan 
was suggested of using  H oughton 
Lake, a t the head of the M uskegon, 
to contro l the flow on the theory  th a t 
the p ro jected  developm ent of th a t 
river by one corporation, w ith several 
dams, thus securing the repeated use 
of the im pounded w ater, would assure 
an income adequate to the expense 
involved. Since then the policy of 
■hat corporation , in its m erger w ith 
o thers, of ga thering  up everything in 
sight, has given it haphazard hold
ings on a good share of the Michigan 
stream s and the old policy of develop
ing for the im m ediate need along the 
lines of least resistance, both  in en
gineering and outlay, is still in vogue.

T he w riter still believes th a t the 
building or reservoirs and contro lling  
of lakes is to become a g rea t factor, 
n o t only in the utilization for increase 
of pow er—although, w ith the principle 
of repeated use this will be of im
m ense im portance—but th a t it will 
come to recognition in flood control 
and the prevention of dry rivers. In 
the instance cited in Norway, if the 
sta tem ent of the Scientific Am erican 
is accurate, the changing of a dry 
river to one of perpetual bankful flow 
increased the pow er produced eight 
fold. Certainly w ith such an aston 
ishing effect in th a t instance, it would 
seem as though the tria l of the p rin 
ciple in some adequate way in this 
country  is w orth  while.

W hile the p resen t w et season 
m akes the dry river problem  a little  
less im m inent, it is to be rem em bered

that such a change is only for a season 
or so. The great damage and loss on 
all our rivers (except those on the 
Canadian borders) on this account 
are too well impressed on the public 
mind to need dwelling upon, but the 
task of changing the conditions has 
always seemed so tremendous that it 
was quickly dropped, even when the 
loss from this cause, even in the case 
of a single river, as the Ohio, is esti
mated at many millions every year, 
aside from the annual damage1 to its 
cities by floods.

It has been suggested by many, and 
promised by politicians, that the im
mense equipment to be released on 
the completion of the Panama canal 
be used in putting the Mississippi in
to shape to prevent a repetition of the 
disastrous deluge of last spring. Nat
urally, the first thought is to restore 
levees, and build higher, in the line 
of the past. Doubtless, there is much 
of such work needing to be done to 
restore the old conditions, but the 
work of real flood protection must be 
done elsewhere.

It is recognized by those who have 
studied the work on the canal that 
one of its most valuable features is 
the demonstration of what Americans 
can do under the thoroughness equal 
to military employment of that drill 
under the detail of the most thorough 
officers to be found. It would be an 
inestimable loss to have that organ
ization broken down in a way to lose 
its efficiency in the great works we 
are needing. As a minor work let 
enough of the equipment and organ
ization undertake the more imminent 
need of the great river, but let the 
task to be assigned to Colonel Goeth- 
als on his release be a greater and 
worthier one—one, indeed, which will 
eventually include the river control, 
not only the Mississippi, but all the 
great interior rivers of the country. 
Let him build Gatun dams on the 
head rivers of the Ohio, the Tennes
see, the Cumberland, etc., and let him 
build Asuan dams on the Upper Mis
sissippi, Missouri, Platte, Red, Arkan
sas, etc. He will find a *task worthy 
of the splendid organization he is 
able to bring into the work a n l thus 
effect the greatest work now present
ed on this continent.

W. N. Fuller.

Zephers From the Lake Superior 
Region.

Marquette, Oct. 21—Our worthy 
and highly respected Senior Coun
selor, John E. Krafft, representing 
Burnham, Stoepel & Co., of Detroit, 
is building himself a fine residence 
on Pine street in this city. Good for 
you, John. The boys are looking for
ward to a good old housewarming 
about New Year's time.

Mrs. C. C Carlisle, the estimable 
wife of our Past Counselor, has re
turned home from St. Luke’s hospital, 
after a successful operation for ap
pendicitis We all rejoice in her re
covery.

Art. Kellogg, of Kelly Shirt Co. 
fame, met Tom Follis (the Salvation 
Army captain) the other day and 
’twas something awful the way that 
poor Keelogg complained about busi
ness being dull. Poor sympathetic 
old Follis was almost moved to tears

and in his characteristic  w ay g o t busy 
in behalf of his friend and go t his 
brain  to  w orking. H e told A rt th a t 
he heard  th a t Jim  B urtless w as in the 
m arket fo r som e shirts. Follis head
ed him off and invited Jim  over to 
his lawn, as it w as a beautiful In 
dian summer day, where they had a 
heart to  h eart ta lk  and found th a t 
B urtless had troubles of his own and 
w as w orry ing  som ething terrib le  
about his increasing baldness. W hen 
he asked Jim  if he w asn’t aw are th a t 
using  these old fashioned sh irts was 
probably the cause of his baldness, in 
pulling them  off over his head. Caus
ing a  friction th a t loosened up the 
hair in time. B urtless w as quick to 
get wise and to  see the  philosophy of 
the argum ent and gave K eelogg a 
good order for both  under and over 
sh irts  of the coat variety.

Ed. M onteith  sta rted  out las t M on
day On one of his regu lar trips, load
ed w ith such an unw ieldly stock of 
Bull M oose lite ra tu re  as a side line, 
th a t he had to  pay excess baggage 
on it.

D an Bietey and Johnnie Moffat 
suddenly rose to  fame and fortune 
last week, by shaking hands w ith 
Colonel Roosevelt. H e to ld  them  
bo th  th a t the  cause they  stood for 
w as righ t and w as sure to  win Of 
course they  believe it now m ore than  
ever, because T eddy says so.

I t  is understood th a t on the m orn
ing of Nov. 5 W ilbur B urns going 
to seek the seclusion and obscurity  
of the no rth  w oods for a few days.

U ra  D onald Laird.

H onks From Auto City Council.
Lansing, Oct. 21—Brother J. C. Saun

ders left this morning for a two weeks’ 
trip among the Hoosiers.

Brother James F. Hammell will offi
cially visit Flint Council, No. 29, next 
Saturday night.

Brother C. S. W atters left very hur
riedly yesterday for Canton, Ohio, in 
response to a telegram announcing the 
serious illness of his aged mother.

Brother O. R. Starkweather, of the 
Capital Auto Co., reports an unusually 
successful season’s business in 1912, 
having disposed of 275 machines locally.

The first of the series of parties to 
be given by our Council will be held 
next Saturday night in K. P. hall. 
Elaborate arrangements have been 
made, and a good time is assured.

Our Past Counselor and his wife, ac
companied by two of their friends, spent 
a goodly portion of last week hunting 
partridge near Estey. During their 
wanderings in quest of game Mrs. Sher
wood became separated from  the party 
and for several hours was completely 
lost in the wilderness. Discharging her 
gun several times in quick succession as 
a signal o f distress brought about a 
rescue just as she had fallen into deep 
water in attempting to cross the river 
on a fallen tree.

Brother E. J. Evans, familiarly known 
as Uncle Josh, 62 years old, President, 
Secretary, T reasurer and General Man
ager of the Evans Candy Co., has be
come an enthusiastic, and we might say 
hilarious foot ball fan. This sudden 
change from his heretofore calm and 
orderly conduct, is brought about by a 
very good and sufficient reason. H is 
son is making good on the Lansing high

school eleven. No criticism, Josh, we 
expect to be' in the same predicament 
seven years hence.

Brother C. W. Hall, District Sales 
Manager for the John Deere Plow Co., 
had his household goods all packed last 
week, and preparations made for mov
ing to Grand Rapids, when he received 
word from the home office instructing 
him to remain at Lansing, as the branch 
house would be moved here. Thus Lan
sing secures another implement branch 
and our Council retains a worthy mem
ber. H. D. B.

Butter, E ggs, Poultry, Beans and Po
tatoes, at Buffalo.

Buffalo, Oct. 22—Creamery butter, 
27@31J.-2c; dairy, 25@30c; poor to 
good, all kinds, 20@25c.

Cheese— Fancy, 17@ 17J4c ; choice, 
16@16J/ic; poor to common, 8@12c.

Eggs—Choice, fresh, candled, 30@ 
32c; cold storage, candled 24@25c.

Poultry (live)—Turkeys, 13@14c; 
cox, 10@ llc; fowls, 14@15c; springs, 
14@16c; ducks, 16c; geese, ll@ 13c.

Beans—Red Kidney, $2.50; white 
kidney, new $3.25; medium, new $3; 
narrow, new $3.25; pea, new $3.

Potatoes—40@50c per bu.
Rea & Witzig.

Cadillac—The Cummer Manufac
turing Co. has had an unprecedented 
rush of business since its Texas plant 
was burned, it being compelled to 
supply the trade from the Cadillac 
plant, which was formerly supplied 
from the Texas plant. The Cummer 
crate is being asked for by shippers 
and commission men for fruit and 
vegetables and the company’s terri
tory reaches throughout the United 
States and even extends to foreign 
countries. The company’s factory has 
been working overtime for months 
and the company has been compelled 
to let some contract work to other 
industries of Cadillac in order to fill 
the demands, and still are over ten 
carloads behind its orders, with an 
empty warehouse.

A nation-w ide egg strike has been 
called by F rank  K rause of Cleveland, 
w ho forced the price of eggs down 
last w inter. H e claims th a t if begin
n ing to-day people will refrain from  
eating  eggs for th ree weeks, the price 
will drop from  40 cents for “ strictly  
fresh” eggs to 35 cents or lower. Mr. 
K rause says th a t already 20,000 people 
have been pledged to go on th is egg 
strike, and he calls on every one to 
join the m ovem ent.

Decisions on vital points should sel
dom be made without advice, so that 
all sides of the question may be prop
erly considered. The far-reaching ef
fects of even small decisions necessitate 
that the fullest possible measure of 
wisdom be permitted to govern the
case. ______________

B U SIN ESS C H A N C ES.

C ollect y o u r old accoun ts . Send fo rm  
le tte rs . 25 le tte rs , th re e  fo rm s an d  co l
lection  s tu b s , 50 c e n ts  p repaid . A gen ts  
w an ted . G em  C ity  P h a rm a c a l W orks,
Q uincy, III. ________________________505

To E x c h an g e—C an g e t you eq u itie s  in  
good la n d  a t  a c tu a l va lue  fo r good m e r
chand ise , com m ission  2% p e r  c e n t.; p re 
fe r  la rg e  s to ck s  $10,000 a n d  up. O nly 
w a n t to  h e a r  from  p a r t ie s  a c tu a lly  w a n t
in g  a  change. A ddress  A. M. K auffm an , 
L ockridge, la . 506



You can talk practical shoe sense when 

you are showing any of our shoes—of thorough 

workmanship, of fir^t quality materials, of fit
ting features, of ¿tyle and value, and have your 

statements proven by the wear results that are 

bound to follow the sale of every pair.

Rindge, Kalmbach, Logie & Co., Ltd
Grand Rapids, Mich.

Illisisa V  e lv e t S eason
Are you getting the Cream? 

This is our No. 5180

A Goodyear Welt Velvet Button 
at $2.35, C wide.

A similar style in McKay Sewed, 
with tip, is No. 5481 @ $1.90 

D and E.

Remember:
We specialize to Live Wires and give 

1 0 % Discount in 
10 Days

Grand l?apids\Shoe ‘&Rubber(Q.
The Michigan People Grand Rapids

How About Your Printing?
' T ' H I S  Q U E S T IO N  is a very pertinent one for business men, because every day Business Printing takes on added signifi- 

M cance as a  facto r in tra d e . Time was when any sort of printing would do, because not much was expected of it, but 
nowadays printing is ex p ec ted  to create and transact business. For this reason, good printing is exceedingly neces

sary  in every line of business.

We have been producing good  Business Printing for years. W e have kept pace with the demand for the best in printing. 
As a consequence, our printing business has grown splendidly. We have been compelled to enlarge shop facilities, to increase 
equipm ent quite regularly. We have the requisite mechanical equipment, and with one of the best equipped, as well as the 
largest printing establishments in W estern Michigan, we are in the very best position to give to the business man the highest 
standard of good  Business Printing.

This includes everything, from envelopes to the most elaborate catalogs.

We respectfully solicit your patronage, giving the assurance that all o rders will not only be p ro m p tly  execu ted , but the 
printing will come to you in that quality of excellence you desire and, withal, at as reasonable a price as it is possible for us, o r 
anyone else, to deliver good  p rin tin g .

O rders by letter o r by phone will receive prom pt attention, and if you desire, a qualified representative will wait upon 
you without delay.

TRADESMAN COMPANY GRAND RAPIDS, MICH.



Use Your Head Instead of Your Shoulders
“Many a man goes through life with his shoulder at the wheel, who 

would have gone farther and with much less friction had he hitched his head 
to the tongue.—VJ. L. Brownell.

A man in business if he would be successful must use his head. In 
some men’s heads the bump of caution is more fu lly  developed than in 
others. Every business man whose bump of caution is normal realizes that 
he is running a great risk when he leaves his books 
of account on a shelf or under the counter when he 
locks up his store at night.

Did You Ever Investigate and Find Out 
For how Little Money you Could Buy 

One of Our Dependable Safes?
Just drop us a line to-day and say, “tell us 

about your safes and name us some prices.”

GRAND RAPIDS SAFE CO. Tradesman B /dg., Grand Rapids, Mich.


