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The Spirit of the New Year

I AM thinking of you to-night because it is New 
Year’s Eve, and I wish you happiness: and to

morrow, because it will be New Year’s Day, I shall 
still wish you happiness; and so on clear through the 
year. I may not be able to tell you about it every 
day, because I may be far away; or because both of 
us may be very busy; or perhaps because I cannot 
even afford to pay the postage on so many letters, 
or find the time to write them. But that makes no 
difference; the thought and the wish will be here 
just the same. Whatever joy or success comes to 
you will make me happy. W ithout pretense and in 
plain words good-will to you is what I mean in the 

spirit of the New Year. Van Dyke,
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TO YOU
We wish you a Merry Christmas 

and a Happy New Year

Putnam Factory
National Candy Co. 

Grand Rapids, Michigan

W o r d e n  Q r o c e r  C o m p a n y  

THE PROMPT SHIPPERS

Grand Rapids Kalamazoo

a box in your next order
Lautz Snow Boy Washing Powder

Buffalo, N. Y.
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3. B a n k r u p t c y  M a tte rs .
4. N e w s  of the  B u s in e s s  W o r ld .
5. G ro c e ry  a n d  P ro d u c e  M a r k et.
6. F in a n c ia l.
8. E d ito r ia l.

10. C lo th in g .
11. F o r t y - T h r e e  Y e a r s  A g o .
12. U n ite d  M ic h ig a n .
13. S m a ll  T o w n  P ro b le m s .
14. H a rd w a re .
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30. Sp e c ia l P r ic e  C u rre n t .

M UNICIPAL FO OLISHN ESS.
The Common Council of this city 

is try is g  to rag the coal dealers, hut, 
of course, it is generally understood 
that  what the aldermen are doing and 
saying is solely for political purposes, 
with a view to the municipal campaign 
next spring. The price of anthracite 
coal in this market  has recently been 
advanced 50 cents a ton to $S.S5, and 
the aldermen intimate that  there is a 
combine among the dealers, that the 
people are being held up. that a grand 
jury ought to be called to investigate, 
that the city ought to secure a supply 
of coal for delivery to consumers at 
a price that  will bring  the dealers to 
terms. All of which indicates that 
ei ther  they do not know what they are 
talking about or  they are try ing  to 
acquire a little political capital at the 
expense oi the dealers. Coal is above 
normal in price, hut  il the aldermen 
were honest they would explain the 
situation, instead of denouncing a 
class of merchants who are as honest 
and honorable, as public spirited and 
as patriotic as any other. The real 
reason for the high price is unionism 
in the mines. The union went on 
strike last spring and the strike lasted 
three months.  W hen  at last the p ro
fessional friends of labor—the whelps 
who labor only with their tongues— 
consented to the men going back to 
work the best par t  of the coal produc
ing season had gone. W hen  mining 
was resumed the first shipments were 
to the Northwest  to obtain the ad
vantage of the water  freights, and also 
to make certain that tha t  section 
where the need is urgent would have 
its winter  supply. Small shipments,  
just enough to keep the trade going, 
were made to the interior points, but 
not until navigation closed was this 
movement of any proportion, and then 
the demand from all directions was 
so large that there has been difficulty 
in filling orders. 1 he price of coal 
at the mines is $4 a long ton, but to 
ensure gett ing  their  orders  filled the 
dealers have been bidding up the price 
to a premium of $1.50 to $2 a ton. 
A recent consignment of coal received 
here cost $1.50 premium, or $5.50 at 
the mines; the freight was $3.60, mak
ing the total cost $9.10 per long ton 
of 2,240 pounds pound-. This is equiv

alent to $8.25 per ton of 2.000 pounds, 
and in selling at $8.85 the dealer has 
only 60 cents to pay for handling and 
profits. Incidentally, it may lie added 
the coal producer takes no chances in 
the m atter  of credit. All sales are 
made, not on delivery or in 30 days, 
hut cash on receipt of invoice, and it 
may be two weeks or longer before 
the dealer receives the shipment. With 
this condition existing in the coal 
trade—-and it is a condition and not 
a theory—for the city to talk of ge t
ting in a supply for the people to buy 
at cut prices is nonsense that none 
lint fools and politicians would in
dulge in.

In 1902 the coal miners were on 
r,trike for nearly six months and win
ter had actually appeared before oper 
ations were resumed. The coal sup
ply that  winter was exceedingly short  
and prices in this market  advanced to 
$10 a ton, or $9.50 net. The city imag
ined the dealers were in a combine 
: nd sent a man to the coal fields tc 
buy a supply for the city. This fail
ed. hut finally a local dealer was found 
who wanted to sell out and several car - 
of coal which he had on the road were 
taken at $9 a ton on the cars here. 
This coal was sold in half ton lots at 
$9.50 a ton, which allowed 50 cents 
for delivery. Three or four ears of 
coal donated by the Grand Rapids Gas 
Co. were also sold, and several car 
loads of wood brought in from the 
North were sold at what was
thought to lie enough of a m ar
gin to pay expenses. The city 
came out of this little deal with a 
loss of about $1,000. The coal dealer 
who sold out to the city was rewarded 
with an appointment to a city office. 
Repeating the municipal enterprise this 
year would undoubtedly result  in the 
loss of many thousand dollars.

The coal dealer ranks with the 
plumber and the gas man and the bur
glar in being the butt of popular jibe. 
They have been lampooned so long 
they have probably become hardened 
and take it all as a matter of course. 
The coal dealers, however, are re
putable business men. and are as en
titled to respect as the business men 
in any other line of trade. If there 
are exorbitant profits in the business 
it is very rarely that one in the trade 
shows it in his style of living. Th ■ 
coal dealers, at least in this part of 
the country, are not noted for their 
wealth. As a matter of fact some of 
the small dealers who depend on sup
plies coming in a car at a time are 
finding it hard to make both ends 
meet.

As a man grows older he sees 
something good even in his enemies.

Marriage vows are too often follow
ed by marriage rows.

Polished Rice Not Salable After Next 
Tuesday.

Lansing, Dec. 24.—After January 
1, 1913, the wholesale grocers of 
Michigan will be prohibited from 
selling polished rice. This  ruling 
was made early last July by the 
State Dairy and Food Department, 
and the limit was fixed for January  
1, so that  all dealers within the 
State could have ample time to dis
pose of their  stocks of polished rice 
on hand.

State Dairy and Food Commis
sioner G. M Dame is busy winding 
up the affairs of his administration 
and in discussing this proposition 
stated that the department is well 
pleased with the general willingness 
of the jobbers and wholesalers in the 
State in complying with the ruling.

The action was based upon the 
general policy of the Department in 
eliminating from the State all prac
tices menacing the good health of 
the commonwealth, and in this par
ticular case the ruling is supported 
by the most eminent authorities and 
experts in the country.

There is a pronounced difference 
of opinion among manufacturers rel
ative to the proposition that pol
ished rice is injurious to health. Com
missioner Dame quotes from a letter 
written to him by Russell H. Crit
tenden, of Yale university, a didatic 
expert of National fame, who says:

"A diet which is composed, as is 
the case in many Eastern countries, 
almost exclusively of polished rice, 
is dangerous because, as has already 
been demonstrated by Eyckman and 
others, it has lost through the pol
ishing that which contained in the 
pericarp, which is essential for 
health.”

Mr, Crittenden in his argument 
gives scientific reports showing that 
the removal of the surface coating 
of the kernel destroys one of the es
sentials of nutriment.

It is claimed by other experts that 
heri-heri, the dread scourge of the 
Far East and a common and fatal 
disease among sailors, is due to the 
eating of polished rice. Commission
er Dame says: “This has been dis
cussed at length through some of 
the State organizations and the con
tention is advanced that brown or 
unpolished rice is not as salable and 
that the polished product is superior 
in many ways. This I am convinced 
is not so.”

Mr. Dame believes that when the 
prohibition has been made effective, 
as it will be in this State, the jobbers 
and wholesalers will find there will 
be no difference in the volume of 
sales. While the unpolished product 
is not so attrative to th i eye, it is 
more wholesome and what impuri

ties may exist in the polished product 
are eliminated.

The materials employed in the 
polishing process are glucose and 
talc and it is declared that, by thor
ough washing, this coating can be 
removed, hut women have bem 
known to resort to the washing 
process with the result that the water 
used afterwards has a milky ap
pearance, which is supposed to be 
caused by the removal of an essen
tial of the food, which is not the 
ease, as only the products used in 
coating causes that effect, but the 
washing is unpopular.

The polished rice is essentially 
better in appearance than the un
polished, the latter not having the 
clear whiteness of the treated prod
uct, but which, nevertheless, retains 
its purity and is more healthful.

It has been suggested that pack
ages containing the polished rice be, 
under a Government ruling, labeled 
with instructions for washing as de
scribed, but as rice is distributed in 
sacks to the extent of thousands of 
tons, this has been deemed imprac
tical.

Wanted—A Toothbrush.
Unci e 1).miel Dewbertv wandered

around the big department store, idly
watching th<e scintillating colors of the
electric fountain.

"We 11, si 1 said tire clerk suavely,
“what can I do for y  >u ?”

“ I w•ant éi toothbrush” began Uncle
Daniel,, and then before he could say
any rn<ne the clerk was ttunbling down
boxes like circus tents ait a one-night
stand.

“Yes . sir; you want the latest Parisian
i m pi *rtation with the remo vable handle?”

“No, bub ; I----- ”
"Ah. I see! You want the Japanese

special —anti¡septic bristles__ ”
"No; 1
“Ah. how stupid of me! You want a 

toothbrush for the madam—-—”
“Will you please----- ”
“Oh, for the baby, eh? Well, here’s 

a peach, the ‘baby grand.’ We-----
L’ncle Daniel brought his horny fist 

down on the counter.
“Young man.” he thundered, “let me 

say a word! I want a toothbrush for 
our old cow. These pasteurized, hygien
ic, antiseptic dairies are using them, 
and we want to be up-to-date, too, be

And then the clerk collapsed.

It is awfully hard for the average 
man to keep his advice to himself.

The coat may not make the man, 
but a law-suit may unmake him.

About two-thirds of the letters writ
ten represent a waste of time.

If a man has anything he can’t give 
away he proceeds to raffle it off.
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CLOVERLAND.
Zephyrs From the Upper Peninsula 

of Michigan.
Marquette, Dec. 23—We are pleased 

to announce that next week we will 
fulfill our promise of a few weeks ago 
that we would write an article on the 
gigantic work that the Upper Penin
sula Development Bureau has under
taken toward the growth and develop
ment of this region, more particularly 
in an agricultural way.

We then intend to give our readers 
an historical account of the Upper 
Peninsula, a description of its princi
pal cities, to be followed by biograph
ies of its men of mark, its successful 
merchants and its successful traveling 
salesmen. While engaged in this ser
ies of articles we by no means intend 
to neglect our column of news items, 
puns and funniosities on our travel
ing men friends and other friends who 
come under our notice. Neither will 
we ever forget, as the occasions may 
arise, to further the interests of our 
order, by publishing m atter tending 
toward the uplifting of our noble U. 
C. T.

Michigan State Telephone Co. has 
purchased the Marquette County Tele
phone Co. The details of the trans
action are being worked out whereby 
the transfer will be made Jan. 1. This 
will be, in a general sense, a good 
thing, because it will do away witn 
the use of two phones, as anybody 
who feels as if he can afford only one 
cannot get satisfactory service, as 
those who have the one have not the 
other. W e welcome the change.

W e just learned that our present 
Secretary is a more valuable man at 
his station than we have heretofore 
been able to appreciate. We learned 
this indirectly. A member of our 
Council moved to Denver about two 
years ago. About one year ago he 
wrote to Secretary W heeler for a 
withdrawal card, whereupon our Sec
retary, under the official seal n f the 
Council, wrote him to go right straight 
to hell. By a strange turn in the 
wheel of fortune the member has 
moved back here and. while he didn't 
quite accept Charlie’s invitation, he 
is now glad that Charlie told him to 
go there. This is a good hunch for 
the secretaries below the Straits as 
to how to hold their membership.

W e know we are taking long chanc
es and are exercising a great deal of 
temerity when we undertake to criti
cise the editor of the Tradesman for 
his stand against the salvation army 
under the head of Salvation Army 
Graft in last week’s issue. It will b ; 
remembered that your correspondent 
has always been a friend and champion 
of the army and that at the Bay City 
convention (U. C. T.,) he addresser! 
that august body as the officer in 
charge of the rescue home at Chicago 
and separated the good hearted U. C.
T. boys from about $15 of their hard- 
earned coin. He fought for the army 
then and will fight for it now. There 
is no more worthy charity than a con
tribution to the “keep the pot boiling” 
man on the corner. The writer had 
the pleasure last evening of a visit to 
the army barracks in this city and saw 
a carefully prepared statement of the 
receipts from this source and also the

contributions of the charitably inclin
ed in the way of groceries, canned 
goods, clothing, etc., to be distributed 
to the poor of this city, and was ex
plained the method used in finding out 
who the worthy poor are, in order 
that the army men may not be im
posed upon; and if Mr. Stowe, or any
body else, can show me a more far 
reaching, systematic or thorough char
ity calculated to cover the needs of 
the worthy poor, I want to be in
formed of it. I have been associated 
for many years with churches, and am 
yet, and I am ashamed to say that 1 
never knew a church yet that was even 
a circumstance compared to the salva" 
tion army when it comes to systema
tic. well-directed charity and not a 
cent of the “keep the pot boiling” 
money nor an ounce of the other con
tributions goes to England or to any 
other headquarters. Of course, as in 
the churches and in the fraternities 
and in every organization, a small per
centage of the regular contributions 
must go to the support of the parent 
organization. Hats off to the salva
tion army!

We were more than pleased to-day 
to receive a copy of the initial number 
of the Cloverland Press, of Ewen, 
edited by our old friend, W. J. Mc
Queen and managed by Wl. N. Mc- 
Phail. It is an eight page weekly, 
very neat in appearance and will be 
a winner. I t  will be devoted to the 
development of the Upper Peninsula 
farming, as applied to the vicinity in 
which it is published, and has a bright 
future before it and an opportunity 
to grow with the country as the work 
of development and colonization goes 
on.. We have the pleasure of an ac
quaintance with its editor, Mr. Mc
Queen, and know his ability. He is 
a man who has a wonderful faculty 
for surmounting difficulties and he 
doesn’t believe there is any such word 
as fail.

George S. Maker, formerly D. S. S 
& A. agent at Michigamme, has re
cently accepted a position with J. N. 
Suits, general merchant at Ewen.

Ishpeming is about to lose Rev. C.
H. Rutledge, one of the most vigorous 
temperance workers who ever lived 
in this region. He is a veritable ter
ror to evil doers. His activities have 
been as field worker for the anti
saloon league of Michigan. He has 
been chosen as head of that organiza
tion in Michigan, with headquarters 
at Detroit. From what we know of 
Mr. Rutledge we would advise the 
Detroit bad bunch to be good.

W e regret to report that at a meet
ing of the directors of the Nester 
Lumber Co., which operates a large 
sawmill at Baraga, it was decided not 
to do any logging this winter, nor 
operate the sawmill next summer. 
This will prove a hard blow to Bara
ga, unless some unexpected arrange
ments are made.

Yesterday we were about as mad 
as a wet hen. W e received a notice 
that a registered letter awaited us at 
the postoffice. Our first thought was 
that some kindly disposed friend de
cided to send us a Christmas present, 
but when we got our eagle eye on it 
and saw that it was just an ordinary 
letter written in an unfamiliar hand,

we thought maybe some crank was 
threatening our life if we didn’t omit 
joshing him in the Michigan Trades
man, or, perhaps, a peremptory ord .r 
to put $25,000 behind some stump or 
get killed. W ith bated breath and 
trembling hand we opened it and 
found the following:

I f  I  Should  Die T o -n ig h t.
If  I  should  d ie  to -n ig h t 
A nd you should  com e to  m y cold corpse 

an d  say ,
W eep ing  a n d  h e a rts ic k  o’e r  m y lifeless 

clay,
If  I  should  d ie  to -n ig h t 
A nd you should  com e in d eepest grie f 

an d  woe,
A nd say  “h e re 's  th a t  te n  do llars  th a t  I 

ow e,”
I  m ig h t a r ise  in  m y w h ite  c ra v a t 
A nd say , “ W h a t’s th a t? ”

If  I  should  die to -n ig h t 
A nd you shou ld  com e to  m y cold corpse 

and  kneel,
G rasp ing  m y b ie r  to  show  th e  g rie f  you 

feel,
If  I  should  die to -n ig h t,
A nd you shou ld  com e to  m e r ig h t th e re  

an d  then
J u s t  even h |n t  ’b o u t p ay in g  m e th a t  ten , 
I m ig h t a r ise  th e  w hile, b u t I ’d  drop  dead 

aga in .
As I don’t owe anybody a ten spot, 

I ’d like to lick the fellow who sent 
it. It may be of use to some re
sourceful collector as a means to an 
end.

For the information of a certain 
prominent druggist at Sault Ste. 
Marie, I beg leave to say that Mar
quette is on the map and was a large 
city when the Soo was a little Indian 
hamlet. It was the metropolis of the 
Upper Peninsula when the Soo was 
practically unknown. It was slated 
as the State capital of the State of 
Superior when the S^o was properly 
known as “Sleepy Hollow.” I doubt 
if its citizens ever before heard that 
such a move was ever under contem
plation. Oh yes, there is a Marquette 
and one of these days the Tradesman 
will devote a whole page to an article 
at* present under way to be entitled 
“Marquette the Beautiful.”

We also intend to write up the 
beauties of the Soo at some future 
date. Ura Donald Laird.

While I have great respect for the 
opinions of my valued correspondent 
in the Upper Peninsula and while 1 
concede to him the same right I claim 
for myself—the right of independent 
thinking and independent acting—I am 
still of the opinion that the street

collection feature of the salvation ar
my is an outrage on the public and a 
blasphemy on the cause of religion.
I do not speak of the salvation army 
from contact at a single point. I view 
the army from its workings all along 
the line. I have spend hundreds of 
dollars in investigating the methods 
of the army in England. I have pur
chased the reports of the Parlimen- 
tary investigation and read them, line 
by line. I have letters from the 
American headquarters of the salva
tion army in New York which show 
me very plainly that some of the 
men at the head of the organization 
uphold forgery; that they make bluffs 
which they do not carry out; that they 
make threats which they have no idea 
of carrying in effect; that when caught 
with the goods they sneakingly duck 
under the skirts of religion and cry 
out like the hypocrites of old. The 
industrial home feature of the salva
tion army is a travesty on religion, 
a reproach on civilization and, inci
dentally, a great graft game for the 
officers of the army who own the 
stock in the sideshow which thrives 
because it masquerades under the 
guise of the salvation army. W ith the 
work of the rescue home feature of 
the army I have no controversy. 1 
believe this work is being done more 
economically and more effectively by 
this organization than by any other 
in the country. I am a contributor 
to the work and, because I am a loyal 
American, I refused to give a penny 
to the rescue home in Grand Rapids 
until Gen. Booth consented, after two 
years’ hesitation and delay, that the 
title to the property contributed by 
Grand Rapids people should be vested 
in the name of Grand Rapids trustees. 
This was a bitter pill for Gen. Booth 
to swallow. I believe it is the first 
time in the history of the army when 
anyone has questioned the right of 
Gen. Booth to own, in fee simple, the 
millions of property that have been 
acquired by beggary and cajolery un
der the name of the salvation army 
from a charitable and philanthropic 
people. E. A. Stowe.

Corn on the Ear
The best winter feed for all kinds of stock.

We have an abundant supply of choice 

yellow ear corn at attractive prices. Write 

or wire us for delivered prices on car loads.

W atson-H iggins M illing Co.
Grand Rapids, Mich.
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BANKRUPTCY MATTERS. Glengarry, a special meeting of cred-
-------  itors was held to consider the first

Proceedings in Western District of report and account of C. J. McHugh, 
Michigan. trustee. Such report was approved

Dec. 17—In the m atter of Roy W. and a first dividend of 15 per cent. de- 
Calkins, bankrupt, of Holland, it ap- dared and ordered paid.
pearing that there were no assets Dec. 23̂ —A bill for adjudication 
above exemptions, an order was made ¡n bankruptcy was filed against Her- 
closing the estate. No cause to the man L. Welling, merchant at Petos- 
contrary having been shown by cred- key, ancj the alleged bankrupt filed 
itors, a certificate recommending the his schedules of assets and liabilities 
bankrupt’s discharge was made by an(j aiso an offer of composition of
the referee.

Dec. 18—In the m atter of Martin J. 
Naerebout, bankrupt, of Grand Haven, 
the first meeting of creditors was held.
I t appearing from the examination of 
the bankrupt that there are no assets 
above his exemptions, an order was 
made that no trustee be appointed. 
Unless further proceedings are de
sired by creditors, the estate will
probably be closed at the expiration 
of twenty days.

In the m atter of John D. Goldberg, 
bankrupt, of Grand Haven, the first 
meeting of creditors was held. Cred
itors failed to elect a trustee and the 
referee appointed Geo. Borck, of
Grand Haven, as such trustee and
fixed his bond at $200. The first meet
ing was then adjourned, without day.

In the m atter of W. J. Pike & Son, 
bankrupt, formerly of Newaygo, the 
trustee, Chas F. Rood, of Grand Rap
ids, filed his final report and account 
showing a balance of cash on hand 
for distribution of $514.37 and an order 
was made by the referee calling a final 
meeting of creditors to be held at his 
office on January 6 to consider such 
final report and account and for the 
declaration of a final dividend to cred
itors. A first dividend of 10 per cent, 
has already been paid. Creditors are 
also directed to show cause, if any 
they have, why a certificate recom
mending the bankrupt s discharge 
should not be made by the referee.

A voluntary petition was filed by 
William F. Baker, grocer at 1435 Coit 
avenue, Grand Rapids, and, in the 
absence of Judge Sessions, he was ad
judged a bankrupt by Referee Wicks. 
An order was also made by the referee 
calling the first meeting of creditors 
to be held at his office on January 7 
for election of trustee, examination
of the bankrupt, etc. All the assets 
in this m atter above exemptions were 
covered by a mortgage running to 
Win. Slater, of Nunica, who took pos
session of such assets on December 
13. The total liabilities are $1156.68, 
the following being the principal cred-
ltc rs :
W m . S la te r, N u n ica  (S ecu red ) ..$  500.00
E . J . G illies Co., N ew  Y o rk ........ .. 21.50
G. R. G rain  & M illing Co., G rand

R ap ids  ...........................................• ••
H en d erso n  & Sons, G rand  R ap id s  23.69
H einz  P ick lin g  Co., D e tro it . . . . .  30.23
J o h n sto n  B ro th e rs , G rand  R ap id s  l 4 *™
M ills P a p e r  Co., G rand  R a p id s ..  10.56
R oy  K oeze, G ran d  R ap id s  ........... 17.74
D enison & Co., C hicago ........... 13.20
N a tio n a l B iscu it Co., G rand  R ap

id s  .......................................................  “ .37
R eid  & M urdock Co., C hicago . . .  98.55
R ad e m ak e r D ooge Co., G rand

R ap id s  ..............................................   58.54
V alley  C ity  M illing  Co., G rand  

R ap id s  ...................................... .•••••
H . H a m s tra  Co., G rand  R a p id s ..  9.23
W orden  G rocer Co., G ran d  R ap id s  18.05
B lue V alley  C rea m ery  Co., G rand

R ap id s  ..............................................   14.35
V alley  C ity  B iscu it Co., G rand 

R ap id s  ...............................................  20.27
F . W id la r  Co., C leveland ............... 47.10
M usselm an  G rocery  Co., G rand

R ap id s  ...............................................  40. bl
Refill B room  Co., G ran d  R a p id s ..  12.00

Dec, 20—In the m atter o f  the Glen
garry Mercantile Co-, bankrupt, of

40 per cent, and the m atter was re
ferred to Referee Wicks. The referee 
has given notice of a special meeting 
of creditors to be held at his office 
on January 7 for the allowance of 
claims, examination of the alleged 
bankrupt, consideration of the offer 
of composition, etc. The following 
assets are scheduled: Homestead, 
$2,5500, subject to mortgage of $2,300; 
stock in trade, $12,000; household 
goods, etc., $250; accounts receivable, 
$500. Exemptions are claimed as fol
lows: Homestead, $1,500; stock in 
trade, $250; household goods, etc., 
$250. The following creditors are 
scheduled:
C ity  of P e to sk ey , fo r t a x e s .......... 8
F ir s t  S ta te  B an k  of P eto skey , 

(S 'eeured b y  m o rtg ag e  on hom e
s tea d ) .................................................  2

U n secu red  C red ito rs . 
E m sh e im er, F is h e r  Co., C leve

la n d  .....................................................
C olum bia S hade Co., C h ic a g o -----
M. G u tem an  & Co., B u f f a lo ..........
Ohio G arm en t Co., S pringfield . .  
F eder, S ilbe rberg  Co., C inc in n a ti 
O rn ste in , R ice Co., C inc innati . .  
B ecker, M ayer & Co., C hicago . .
D. B. F isk  Co., C hicago .................
P e rc iv a l B. P a lm e r Co., Chicago
R ichardson  S ilk  Co., C h ic a g o -----
R eed B ros. & Co., C le v e la n d -----
G arton . F ish e r, W ills  Co., D e tro it 
K e ith  B ro th e rs  & Co., C h icag o ., 
d u e t t ,  P eabody  & Co., C hicago .
J . W . Ja c k so n  & Sons, In d ia n -

D efiance T ick  M itten  Co., Toledo
S'. Schlein, P h ila d e lp h ia  .................
M. W ile  & Co., Buffalo .................
T ex tile  S k ir t & S u it Co., C inc in 

n a t i  .....................................................
A. F ellhe im er, P h ila d e lp h ia  ........
T he  F am o u r, N ew  Y ork  ...............
Jo h n  F u llm an  & Co., N ew  Y o rk ..
J .  W . P la n k  Co., C a r l i s l e ..............
S te rn  H a t  Co., D ay ton  ...................
W e ism an  & Sons, D e tro it ............
C ham pion  C lo th ing  Co., N ew

Y ork ...................................................
W m . S k in n er & Sons, C hicago ... 
S lrouss, E ise n d ra th  & Co., C h i

cago .....................................................
M. S te rn  & Co., N ew  Y o r k ..........
A m erican  L ady  C orse t Co., D e

tro i t  .....................................................
S. D eiches & Co., C hicago ..........
Theo. A sc h er & Co., C h ic a g o -----
S tone  B ro th e rs , C hicago ..............
C a r te r  & H olm es, C hicago ..........
M orris, M ann  & Reilly , Chicago 
P rin tz , B ied erm an  Co., C leveland
F in k  & Y oung, D e tro it ................
N a th a n  S eltzer, C hicago .............. $
Spiegel B ro th e rs . C h ic a g o ............
M arcelle  S ilk  W a is t Co., P h ila 

delph ia  ...............................................
J . G. L e inbach  Co.. R ead in g  -----
Im p e ria l L e a th e r  M fg. Co., C h i

cago .....................................................
S. K o rach  & Co.. C leveland -----
P e r ry  Glove & M ittte n  Co., P e r ry  
N a tio n a l U m b roll a  Co., d e v e la n d  
S h o n in g er-H ein sh e im er M fg. Co.,

C hicago ................ ............................
J . L. H udson , D e tro it .....................
D. S. Zem on & Co., D e t r o i t ..........
S tone  & Co., C hicago .....................
K u n s ta d te r  B ro th e rs. C h icag o -----
Buffalo T ru n k  Co., B uffalo ..........
J . W . P a rm e n te r  Co., Springfield
G. & H . F u ld  Co., N ew  Y o r k -----
R ichm ond & W a te rso n , R o ch este r 
A m oskeag  G ingham  A pron Co.,

D e tro it ...............................................
D an a  M. B ae r, C hicago .................
J . F . S tein , H a rb o r  B each  ............
P . M edalie, M ancelona  ...................
E d n a  W elling , P e to sk ey  .................
M arg a re t W elling , P e to sk ey  -----
S ophia F ish e l, C leveland ...............

129.38

,300.00

331.94
12.25

163.00 
25.62

107.18
53.13

181.90
326.05
754.00 

16.21 
25.55

202.52
256.75
142.88

11.48
19.35
47.25

107.25

319.33
42.00

111.45 
573.22

27.43
98.00 
31.97

1,103.00
21.50

283.25
262.00

191.32
142.00 

82.80
148.46 

67.73 
51.05

816.50
.77.58
100.00  
267.98

115.75
46.75100.00
66.25
64.75 
60.15

84.35
52.50 

589.10
60.00 
66.32 
18.80 

2.25 
65! 81
15.50

54.20
500.00
748.75
750.00
260.00
780.00
400.00

$12,633.49
A voluntary petition was filed by 

Loan C. Read, Jr., a merchant tailor 
of Grand Rapids, formerly in business 
at Joliet, Illinois, and he was adjudged 
bankrupt by Judge Sessions and the 
matter referred to Referee Wicks. 
The bankrupt’s schedules show no 
assets not exempt excepting book ac

counts of doubtful value, and the call
ing of the first meeting of creditors 
is being delayed until money for ex
penses is advanced. The following 
creditors are scheduled:
W eihe & H affier, C hicago ..........  66.34
Lee & M cC racken, C h ic a g o ..........  23.16
S ch w artz  B ro th e rs , C hicago ___  240.48
S ch iska  & F ick , C h icago ............... ' 30.05
J o h n  L. Bobo & Co., C hicago . .  48.97
M ullen & C om pany, C hicago ___  66.32
T hom as L ee Co., C hicago ........... 142.83
S. L an d e  & Co., P i t tsb u rg h  . . . .  215.54
J . T. H a rro  & Son, P h ila d e lp h ia  96.50 
C hicago T elephone Co., C hicago 11.87
J . T re h a rn e , J o lie t ....................... 3.75
E. A. R ollinson, Jo lie t ................... 22.00
W m . A lsberg  & Co., N ew  Y ork  . .  8.28

$976.09
A volutary petition was filed by 

Homer Klap, formerly a grocer at 
Grand Rapids, and he was adjudicated 
a bankrupt by Judge Sessions and the 
m atter referred to Referee Wicks. All 
the assets scheduled by the bankrupt 
are claimed to be exempt and the 
calling of the first meeting is being 
held up until money for expenses is 
advanced. The following creditors 
are schedul d:
W a tso n  & F ro st, G rand  R ap id s  . .  38.28
W orden  G rocer Co., G rand  R ap id s  165.73 
V an W e sten b ru g g e  & E rb , G rand

R apids ...............................................  9.00
V alley  C ity  M illing Co., G rand

R ap ids  ................ : ............................  18.20
E . J . V an d e r L inda, G rand  R ap id s  10.72
V inkem ulder C om pany, G rand

R ap ids  ...............................................  4.25
S eh u st B ak in g  Co., S a g in a w . . . .  20.37
V an d erb erg  C iga r Co., G rand

R an id s  ...............................................  8.90
C. W . M ills P a p e r  Co., G rand

R ap ids  ............................................... 20.67
W . E. M u tton , G rand  R ap ids . . . .  3.00
W . F. M cL aughlin , C hicago . . . .  6.69
M usselm an  G rocer Co., G rand

R ap id s  .................................................  105.00
Jo h n so n  C iga r Co., G rand  R ap ids 1.65
A. H im es C om panv ........................... 6.25
G. R. G rain  & M illing Co., G rand  26.33
E u re k a  Coffee Co., Buffalo ..........  22.15
Jo h n  G. D oan, G rand R ap id s  . . . .  5.38
D ierdo rf C igar Co., G rand R ap id s  21.00
V oig t M illing Co., G rand  R ap id s  11.38

A rbuck le B ro th e rs, G rand  R ap id s  7.50
P a u l H u izenga, G rand  R ap id s  .......... 60.98

$589.69
Dec. 24—A voluntary petition was 

filed by Frank S. Cornell, a farmer 
of W yoming township, and he was 
adjudicated a bankrupt by Judge Ses
sions and the m atter referred to 
Referee Wicks. An order was made 
by the referee calling the first meeting 
of creditors to be held at his office on 
January 9, for the purpose of electing 
a trustee, if desired, examination of 
the bankrupt, proving claims, etc. The 
schedules filed by the bankrupt show 
no assets, excepting such as are cov
ered by mortgage or claimed to be 
exempt The following creditors are 
scheduled:
A lfred  M cDowell, B yron C en te r 14.18
R o b e rt S chum aker, G randv ille  . .  7.60
H e ft & Innes , G rand  R ap ids, (S e 

cured  by  m o rtg ag e  on liv e -s to ck ) 200.00
W e g n e r B ro th e rs, G rand  R ap ids,

(S ecured  by  re se rv e  t i t le  con
t r a c t  ...................................................  45.30

Joseph  B row n, e t  al.. G randville,
S ecured  by  m o rtag e  on p ro 
of fa rm ) 47.50

One Way.
“I give my wife a dog every Christ

mas.”
“Great Scott! You must have a 

kennel-full!”
“Oh, no; they die by New Year’s. 

But, you see, it’s the only way I can 
get rid of our Christmas candy.”

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one tha t complies w ith the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & R ichardson Co. 
Burlington, V t.

Absolutely Pure
It always gives the greatest satisfaction 
to customers, and in the end yields the 
larger profit to the grocer.
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m y t s  OFTHE BUSINESS WORLD

Movement of Merchants.
Fife Lake—P. Nailor succeeds Joe 

Clark in the meat business.
Maple City—Treffley H erbert has 

engaged in general trade here.
Fremont—L. E. Norton has added 

a line of confectionery to his drug 
stock.

St. Joseph—Siebert & Yetzke have 
opened a meat market on First 
street.

Kalamazoo—W. E. W heaton has 
opened a grocery store at 1620 Lin
coln street.

Grand Ledge—Ezra Osborn has 
opened a fish market on North 
Bridge street.

Corunna—Roscius A. Haughton, 
jeweler, died at his home Dec. 23, 
aged 64 years.

Lansing—Ayers & Caswell have 
opened a meat market at 109 W est 
Kalamazoo street.

South Blendon—M. Van Heuklen 
is succeeded in general trade by 
Vruggink & Petoskey.

Negaunee—M attson & Hutander 
have engaged in the grocery busi
ness at 315 Iron street.

Scottville—Dr. E. P. Thomas has 
sold his drug stock to Norman Mc
Pherson, who will continue the busi
ness.

Greenville—W. Zuller has sold his 
stock of groceries to L. H. Christ- 
offersen, who will continue the busi
ness.

Dewitt—Frank Rouse has leased 
his meat market to H arry Reed, of 
W atertown, who will take possession 
Feb. 1.

Interlochen—Benj. O. Pechota who 
recently engaged in the shoe business 
here, was married Dec. 17 to Miss. 
Johnson.

Allegan—Phillips Bros., hardware 
dealers, have taken over the I. A. 
Brown stock of furnaces and plumb
ing material.

Corunna—James Bush and Earl 
Jones have formed a copartnership 
and will open an electrical supply 
store, Jan. 15.

Eaton Rapids—Herman Leavitt has 
sold his stock of bazaar goods to 
II. L. Boice, who will consolidate 
it with his own.

Fowlerville—J. H. Orth, who has 
conducted a harness store and repair 
shop here since 1883, died at his 
home Dec. 17, aged 56 years.

Lansing—John Eichele, grocer at 
Michigan and Grand avenues, has 
sold his stock to J. E. Davis & Sons, 
who will consolidate it with their 
own.

Ionia—G. B. Fleming is closing 
out his stock of, groceries and sold 
his store building to Phillip Markel, 
of Roland, and will retire from busi
ness.

Charlotte—C. A. Miller, who last 
week purchased the city bakery has 
sold it to Norman McLeod, recently 
of Three Rivers, who will continue 
the business.

Escanaba—Wick F. Smith, traveling 
salesman for a Chicago grocery firm, 
has resigned his position and purchas
ed the Oliver Hotel here, taking pos
session Dec. 20.

Charlotte—J. Garber & Son have 
sold their implement stock, feed barn 
and skating rink to Price J. Wilson, 
recently of Springport, who will con
tinue the business.

Allegan—E. F. Sherman and E. T. 
Messinger have formed a copartner
ship under the style of Sherman-Mes- 
singer and engaged in the produce 
business at Evansville, Ind.

Greenville—Blair F. Scott, of Lake 
City, has bought the C. N. W are 
drug stock from the trustee, Lee M. 
Hutchins. The stock is being pack
ed up and sent to Lake City.

Muskegon—The W estern Auto Co. 
has engaged in business with an 
authorized capital stock of $10,000, of 
which $6,000 has been subscribed, 
$5,200 being paid in in cash and $800 
in property.

Pottersville—The business blocks 
destroyed by fire several weeks ago, 
are rapidly being replaced by mod
ern brick structures. A. E. Parker, 
hardware dealer, will occupy his new 
brick building about Feb. 1.

Jackson—The Great Four Co. has 
been organized to engage in the gen
eral mercantile business, with an 
authorized capital stock of $25,000, of 
which $12,500 has been subscribed, 
$2,500 paid in in cash and $7,500 in 
property.

Grayling—It is believed the proffer 
to the State by R. Hanson of 15,000 
acres of hardwood timberland locat
ed around Portage Lake in Craw
ford county for a permanent camp 
ground for the Michigan National 
Guard will be accepted.

Battle Creek—Fred Larmour, who 
conducts a drug store on Kendall 
street, has purchased the Fred Irwin 
drug stock at Fulton and will con
tinue the business at the same loca
tion as a branch store under the 
management of Grover Burnham.

Petoskey — After struggling for 
years with individual deliveries, the 
grocers of Petoskey contemplate a 
central delivery. In case the new 
system is inaugurated, it will cut the 
delivery wagons from thirty to five. 
Regular hours of delivery, four times 
a day, will be set. Drivers will not 
be allowed to solicit orders, but may 
take them and turn them over to the 
grocer designated. The meat markets 
and dry goods stores probably will be 
included in the system.

Kalamazoo—Frank W. McQueeney 
and W alter P. Johnson have formed 
a copartnership and engaged in the 
grocery business at 1236 Portage 
street.

Battle Creek—The City Bank of 
Battle Creek has increased its cap
ital stock from $100,000 to $150,000. 
The new stock will be sold at $140 
per share.

Manufacturing Matters.
Owosso—The creditors of the de

funct W estern Dry Milk Co. have 
realized 55 per cent, on their ac
counts.

Bay City—The Knapp & Scott 
sawmill is cutting stock for F. B. 
Ward, the logs coming from the 
W ard Estate timber.

Yale — The plant of the Yale 
Creamerj' Co. was destroyed by fire 
Dec. 22, entailing a loss of about 
$5,000. Insurance, $2,500.

Elmdale — The apple evaporator 
plant owned by W. E. Chambers, was 
destroyed by fire Dec. 18. Loss 
about $5,000, with no insurance.

Hermansville — The Wisconsin 
Land & Lumber Co. is doing a heavy 
season’s logging and recently brought 
in a large crew from Milwaukee.

Saginaw—The Saginaw Manufac
turing Co., manufacturer of wood- 
split pulleys, has increased its cap
ital stock from $150,000 to $200,000.

Portland—A. S, Nunnely, who has 
conducted a creamery here for many 
years, has sold his plant,.to B. W. 
Jackson, who will continue the busi
ness.

Flint—The Reliable Trolley Re
triever Co. has engaged in business 
with an authorized capital stock of 
$10,000 ,of which $5,200 has been sub
scribed and $2,000 paid in in property.

Hopkins—W. F. Nicolai, who has 
been in the milling business here 
about ten years, has exchanged his 
elevator and mill with Fred King for 
a farm. The transfer will occur 
Jan. 1.

Perrinton — Earl Lucas and F. 
Shultz, of Portland, have formed a 
copartnership and purchased the grist 
mill here and will continue the busi
ness under the style of the Perrinton 
Milling Co.

Escanaba—The Raymond Log Rol
ler Co. has merged its business into 
a stock company under the style of 
the Raymond Log Loader Co., with 
an authorized capital stock of $50,- 
000, all of which has been subscribed 
and paid in in property.

Randville — Frank W ittock has 
started a logging camp near here, 
where he will cut hardwoods, with 
some cedar, for the J. W. Wells 
Lumber Co., of Menominee. The 
contract covers three seasons at the 
rate of 2,000,000 feet a season. He 
will employ about seventy men.

Lansing—A company has been 
formed here to manufacture a beet 
harvesting machine, the Michigan 
Beet Harvester company of Saginaw 
having filed articles of incorporation 
with the Secretary of State. I t  is 
claimed the new machine will revo
lutionize the sugar beet industry, as 
it will be a big labor saver.

Manton—Andrew McAfee, manu
facturer of staves and headings at 
Lake View and Manton for many

years, expects to leave soon for 
Tomahawk, Wis., where a new stave 
and heading operation is to be in
stalled. The machinery of the Man- 
ton plant will be moved to Toma
hawk and Mr. McAfee will have 
charge of the new plant.

Michelson—The mills of the Mich- 
elson Lumber Co. have shut down 
for the season. The company has a 
quantity of manufactured product to 
ship out and operations in the woods 
are in progress to secure a full 
stock for next season. The Grand 
Rapids & Indiana Railroad has fin
ished building 1,000 feet of track near 
Michelson to be used by the Michel
son company.

CASHING THE CHECK  
All business men recognize the 

principle that there is danger in cash
ing the check of the stranger, and yet 
those who have been most emphatic 
in warning their sons and employes 
occasionally fall into the toils. A 
woman who has successfully worked 
some Pennsylvania towns with a new 
phase of the trick will soon, doubt
less, seek new fields for gathering 
her harvest.

She entered one furniture store and 
made purchases of the head of the 
firm for $3, ordering the goods de
livered at the house of a man well 
known to the furniture dealer. On 
examining her purse, she found that 
she could not make the change un
less he would cash a check. She at 
first suggested that she would pay the 
mail who delivered the goods, but 
on second thought the possibility that 
she could not be there at the time 
shut out this arrangement. So the 
check for $25 was cashed by the man 
who had so many times warned his 
sons—and he was assured that all 
was right by the mere fact that he 
so well knew the people of the house 
where the goods were to be deliv
ered.

W hen the delivery man returned 
with the information that they knew 
nothing of the woman of the check— 
well, the check was sent on to Pitts
burg, and straightway came back as 
was now expected, marked “N. G.” 
Then came forward a well-known 
grocer with the story of how this 
woman was visiting her sister on 
Blank street. As her visit was being 
unduly protracted and the sister 
could illy afford to board her gratis 
and yet would take no pay, she thought 
to surprise her with a few provisions. 
Out came another big check in pay. 
for the groceryman knew the family 
with whom she claimed to be stop
ping. Yet after fruitless efforts of 
his boy to deliver the groceries to 
the proper party, he began to realize 
the dupe. At least $100 was taken 
from a single town by variations of 
the same trick and no doubt there 
are others who for purely personal 
reasons prefer to remain silent. Be 
on your guard about selling goods 
to strangers in this manner. She will 
continue her money making scheme 
until stopped by legal bans.

You can not expect a blind man 
to see the error of his way.

In  a barrel of whisky there’s a mul
titude of headaches.
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The Produce Market.
Apples—Baldwins command $2.75 

per bbl. Spys bring $3 and Snows, 
$2.50.

Bananas—$4 per 100 lbs.
Beets—60c per bu.
Butter—The recent high prices of 

butter have curtailed the demand for 
butter, and the market has ruled 
barely steady during the week at lc  
decline. The receipts continue about 
normal for the season, with the per
centage of fancy butter very light. 
The bulk of the receipts show de
fects which make it necessary to 
class it below the best. No material 
change in the demand for butter 
seems likely in the near future, and 
if there is any change it is likely 
to be a slight decline. The market 
on creamery is steady a t 35c in 
tubs, 36c in cartons and 34c in stor
age cartons. Local dealers pay 25c 
for No. 1 dairy grades and 18^c for 
packing goods.

Cabbage—$1.50 per bbl.
Carrots—60c per bu.
Celery—$1 per box for home grown.
Cranberries — Late Howes are 

steady at $10 per bbl.
Eggs—The quality of the eggs ar

riving is better than it has been, and 
if the present weather holds there 
will be more eggs and lower prices. 
From now on it will be largely a 
weather market. The warehouses are 
overloaded with storage eggs and the 
demand for all grades of held eggs 
has been very disappointing all sea
son. Prices will probably decline 
still more before these holdings are 
sold. Dealers pay 25c for strictly 
fresh and hold storage eggs at 20c.

Grape fruit—$3 per crate for 36s 
and $3.50 for all the other sizes. The 
quality of the fruit was never better 
than at the present time and prices 
are fully $2 per box lower than a 
year ago.

Grapes—California Emperor, $3 pei 
keg. Malaga, $5@6 per keg of 50 to 
60 lbs.

Honey—20c per lb. for white clov
er and 18c for dark.

Lemons—$6 per box for California.
Lettuce—New Orleans head, $1.50 

. per bu.; hot house leaf, 10c per lb.
.Onions—Spanish are in fair demand 

at $1.40 per crate; home grown com
mand 40@50 per bu. Country buyers 
are paying 28@30c.

Oranges—Navel, $2.75@3.50; Flori
da, $2.75 for small and $3 for good 
size. Receipts are moving freely 
and are of a much better color than 
they were a short time ago.

Potatoes—Country buyers are pay
ing 35@40c at outside buying points. 
Local dealers quote 45@50c in small 
lots.

Poultry—Local dealers pay 10c for 
springs and fowls; 6c for old roosters;
9c for geese; 11c for ducks; 14j4c for 
turkeys. These prices are live-weight. 
Dressed are 2c higher.

Squash—$1.50 per bbl. for Hubbard. 
Sweet Potatoes—Kiln dried Jer

seys, $5 per bbl.; Delawares in bushel 
hampers, $1.50.

Veal—Buyers pay 6@11^2C, accord
ing to quality.

The Bean Market a Little Higher.
More interest is shown in the bean 

market during the past week. The 
enquiry is very much better and the 
price has advanced about 5 cent per 
bushel. Much better demand for beans 
is expected as soon as wholesale gro
cers divert their attention from Christ
mas thoughts and get back to staple 
food products.. Beans are coming 
through the elevators very slow and 
there is but little surplus. Choice 
hand picked pea beans are to be had 
for immediate shipment, although 
most of the elevators have raw stock 
enough to run us for some time. There 
is very little in Red Kidney beans or 
other colored variety and most can- 
ners are very much afraid of their 
keeping qualities. E. L. Wellman.

Moving Into New Store.
Lakeview, Dec. 23--A. M. Goldstein 

will move his general stock from the 
Kennedy block to S. S. Edgar s block, 
which is being remodeled into the 
most up-to-date store in tlG  section. 
Mr. Goldstein has been in bus'ness 
in Lakeview since 1893. tie  as a 
traveling man twenty years for Edson 
Keith & Co., Chicago—in those days 
wholesale dry goods, nov; millinery. 
The store is manage '> by Lester Ivory.

The Valley City Supply Co. has 
been organized to deal in grocers’ 
specialties, produce and bakers sup
plies, with an authorized capital stock 
of $25,000, of which $12,550 has been 
subscribed, $1,550 paid in in cash and 
$1,000 in property. The stockholders 
and the number of shares held by 
each are, E. D. Compton, 500 shares; 
C. Evan Johnson, 5 shares and L. 
Avery Bason, 750 shares.

The Leader Engine Co. has increas
ed its capital stock from $30,000 to 
$60,000.

People are actually what they seem 
—after they die.

Tact is merely the art of getting 
what you want.

Anyway, a bass drum drowns a lot 
of bad music.

A bird in the hand does not get the 
early worm.

The Grocery Market 
Sugar—Local brokers received tele

grams this morning (Dec. 26), an
nouncing a decline of 10 points at 
the close of business to-night. The 
fact that there is sure to be a big 
surplus of sugar during the coming 
year and the possibility of a removal 
of at least a part of the tariff will 
undoubtedly bring very low prices 
on sugar. No sugar has been shipped 
from Cuba, as yet, although much is 
waiting there to be shipped, owing to 
the difficulty of obtaining shipping 
facilities. In consequence of the 
scarcity of regular refiners’ granulat
ed, there has been an increased de
mand for domestic beet granulated, 
and almost everybody is buying some 
of it now. There is a saving of 
about 40 points.

Tea—The market remains un
changed. The usual holiday dullness 
has control of the market and there 
is pracically nothing doing.

Coffee—Reports from Brazil are to 
the effect that buying has increased 
some and stocks are firmly held. 
Green coffee was offered to the job
bers at 14^£ for Rio 7s and 16J^ for 
Santos 4s during the week. The 
demand for coffee is only fair. Milds 
are steady to firm and in fair de
mand. Java and Mocha dull at rul
ing prices.

Canned Fruits — Gallon apples, 
while low, are not moving well on 
account of green apples selling at 
reasonable prices and supplies being 
so heavy. The limited supply of 
California apricots and peaches held 
by packers on the Coast is said to 
have caused a much firmer market 
than a short time ago.

Canned Vegetables—Tomatoes are 
a shade better for the week, al
though there has been no radical 
fluctuation. The demand is light. 
The pack has turned out much larger 
than was reported at the opening of 
the season, but on account of the 
markets being so well cleaned up on 
1911 goods when the new pack ar
rived, it is thought prices will not 
go lower. Canners as well as whole
salers who wish to sell quality corn 
have been up against a bad propo
sition this season on account of 
quantities of off grade corn being 
sold at about any price offered. Peas 
are unchanged.

Dried Fruits—The price of evap
orated apples shows a slight ad
vance since the first of the present 
month, but quotations are still rea
sonable and wholesalers expect that 
there will be an increased demand 
as soon as supplies of green apples 
are reduced. Raisins, currants, dates 
and figs have been moving exception
ally well during the past two weeks 
on account of the increased demand 
from the consuming public for the 
holidays. Prices of raisins are a lit
tle higher than a month ago, but 
are still a safe buy.

Cheese—The consumptive demand 
is light and prices are unchanged. 
Stocks in storage are light and the 
market seems likely to remain where 
it is for a time.

Olives—Prices are still very rea
sonable and retailers report a fair 
business both in plain and stuffed. 
Olive oil is also moving steadily an I

the market at primary points is very 
firm, due to the shortage in produc
tion the present year.

Rice—Millers are said to be hold
ing stocks firm at market quotations. 
W holesalers report only a fair de
mand for the different varieties of 
rice and prices are unchanged from 
quotations of a week ago.

Pickles—There is a fair demand 
for both sweet and sour pickles, but 
prices are firm and really lower than 
is warranted by the limited supply. 
The yield in most states was the 
smallest in thirty years.

Nuts—W alnuts and almonds are 
higher than a year ago and Brazils 
are about the only line that shows a 
decline. Filberts have advanced 2c.

Fish—Cod, hake and haddock are 
moderately active at steady to firm 
prices. Salmon of all grades quiet at 
ruling prices. Imported sardines un
changed in price, but firmer by rea
son of scarcity. French and Portu
guese fish are especially scarce, and 
the Norwegian, which are more 

‘ plenty, are hardening in price in 
sympathy. Domestic sardines un
changed and dull. Mackerel is very 
dull, this applying to all grades, and 
there will be very little business 
done until after the turn of the year. 
Prices of all grades of Irish and 
Xorways are unchanged.

Provisions—Barrel pork is firm and 
unchanged. Dried beef is unchanged, 
but all sizes of canned meats are 
higher by reason of scarcity. The 
outlook is strong. Pure lard is 
steady at a decline of %c. The con
sumptive demand is fair. Compound 
lard is unchanged, with moderate 
trading.

Proof.
Hicks—Is he on bad terms with his 

brother?
Ricks—Well, judge for yourself. 

He’s going to send his brother's boy 
a drum at Christmas.

Some men can not make a good 
impression even with a rubber stamp.

Force a man to eat his own words 
and he will soon lose his appetite.

The more birthdays a woman has 
the less she has to say about them.

Some men never brag about them
selves—and we do not blame them.

Nothing pleases a woman more 
than her inability to show her age.

A man knows more at 21 than he 
may be able to forget at 50.

There are two kinds of ambition; 
one soars and the other crawls.

W hen truth gets busy, fiction is 
apt to feel ashamed of itself.

It takes a financial artist to draw 
a satisfactory check.

Many a girl’s ideal is shattered 
when he goes broke.

Ingratitude .quickly sours the milk 
of human kindness.

If you would be a leader you must 
set the pace.

And many a profit is without 
honor.

mailto:2.75@3.50
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How Grand Rapids Banks Reward 
Their Employes.

The stock holders in the Grand 
Rapids banks will not be the only ones 
in on the periodical sugaring off which 
will come on New Years day. The 
clerks, tellers, book-keepers and other 
employes will also have their share. 
Scarcely two banks have exactly the 
same method of letting their employes 
know in a substantial manner that 
faithful services are appreciated, but 
they all get there in one way or an
other and, from the viewpoint of the 
employes, this is really the most im
portant consideration. The Grand 
Rapids National City and its subsi
diary, the City Trust and Savings, 
have a profit sharing plan. After the 
payment of the dividend and the in
terest on deposits, a certain propor
tion of the net profits is set aside for 
distribution pro rata among the em
ployes, the basis of calculation being 
the salary received. In July this dis
tribution amounted to approximately 
8 per cent., equivalent to about two 
weeks’ salary. How much will be 
available for distribution on Jan. 1 has 
not yet been determined, but it is 
understood that it will be in the 
neighborhood of 5 per cent., the bank 
having had a very good half year. 
The Old National has a profit sharing 
plan of its own and it nets to the 
employes about the same dividend as 
the stockholders receive, or 4 per cent, 
semi-annually. The Grand Rapids 
Savings puts its employes on the same 
basis as the stockholders in the mat
ter of dividends, which will mean 5 
per cent, on Jan. 1 and 2^2 per cent, 
quarterly during the year. The Fourth 
National began its recognition of em
ployes long ago, years before profit 
sharing plans were devised, and still 
adheres to its original custom. It 
gives each employe a new $5 gold 
piece as something to jingle in his 
pockets during the holiday season, and 
the mail carrier and the corner police
man share in the distribution. The 
People's and Commercial Savings do 
the same. The Kent State has no 
established habit, but its employes 
never have reason to complain of 
neglect. W hat form the remembrance 
will take this year has not been an
nounced.

The Fourth National will probably 
go to a 12 per cent, dividend basis the 
coming year and its distribution will 
be 1 per cent, monthly, instead of 
in quarterly installments. The report 
that this is on the cards has tended 
to bull the Fourth National stock and 
now it can hardly be touched at 210, 
as compared with a previous high 
mark of 200. The South Grand Rapids

State Bank, which has been paying 
12 per cent, in quarterly installments, 
will probably pay 1 per cent, monthly, 
beginning February. The Commercial 
Savings, which has been paying 8 per 
cent., will probably go to 10 per cent, 
the coming year. The Grand Rapids 
Savings has already announced its 
advance from 8 to 10 per cent.

The City Trust and Savings will 
open a branch at South Division and 
W ealthy as soon as a building can be 
erected for it to occupy, work upon 
which will begin early in the new year. 
The building will be two-story brick, 
and will have two stores, one for the 
Bank and the other for rent. The 
upper floor and the basement will al
so be rented. The Kent State and the 
Grand Rapids Savings are both said 
to have plans under consideration for 
the opening of new branches the com
ing year in districts of the city which 
seem to offer good opening for busi
ness.

The Kent State last week made a 
careful count of all its depositors, in
cluding savings book, commercial and 
savings certificates, and the total was 
21,300, or about one party in six of 
the city’s total population. In the 
count all duplicates were carefully 
eliminated. The Bank has recently 
added to its details of book-keeping 
a daily tab on the number of deposit
ors on the books, showing total num
ber, the daily additions and those who 
drop out.

The Fourth National has devised a 
plan for its own protection and the 
protection of its savings book depo
sitors. The Bank addressed a letter to 
each of its depositors, informing him 
or her as to how their account stood 
and asking that it be compared with 
the book in the depositor’s possession 
and if any discrepency appeared to 
report at once. Following the send
ing out of this letter there was a 
regular procession of depositors to 
the Bank to enquire why the state
ments they had received and their 
books did not tally. Many of the 
accounts were several dollars out of 
plumb, but the depositors who called 
to enquire about it were neither angry 
nor excited, but, on the contrary, 
seemed pleased and invariably the 
discrepency was in their favor, the 
Bank statements showing there was 
more money to their credit than they 
had supposed. The statements with 
request for comparison were sent out 
after the interest for the half year 
ending December 1 had been entered, 
and the depositors who called had 
not had their accounts brought down 
to date. The plan has served to bring

to the Bank many depositors whose 
accounts had become almost dormant 
and, no doubt, will serve in some in
stances to awaken the depositing 
habit.

President James R. Wylie has re
turned from a months’ trip to Texas 
and to points in the South.

The annual bank elections will be 
held Jan. 14. The Peoples has 
vacancies upon its board, those caused 
by rhe death of S. M. Lemon and Wm. 
Logie. The Grand Rapids Savings 
has two, - one owing to the death of 
Aaron Brewer and the other a new 
directorship created when the Bank 
capital was increased and not yet fill
ed. The Fourth and the Commercial 
each.has one, due to the death of Mr. 
Lemon. Since the bank annuals a 
year ago Wm. Alden Smith has elect
ed himself President of the Grand 
Rapids Savings. He is still director 
in the Peoples and Old National. 
W hether he remains on these boards 
has not yet developed.

The Peoples Savings Bank will soon 
have to make a deep cut in its sur
plus and undivided deposits account, 
which now stands at about $130,000. 
The State banking law forbids a bank

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

nf^RAN D ^ APIDS^AVINGS^ ANK ̂

We recommend
6% Cumulative Preferred 

Stock
of the

American Public 
Utilities Company

Tonet 7}4 %
Earning three times the amount re
quired to pay 6% on the preferred 
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given on application to

Kelsey, Brewer & Company
Investment Securities 

401 Mich. Trust Bldg., Grand Rapids, Mich.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
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Deposits
7 Million Dollars
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Paid on Certificates

You can transact your banking business 
w ith us easily by mail. Write us about it 
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holding for banking house purposes 
a value greater than 50 per cent, of 
its capital. The People’s capital is 
$100,000. The Bank some time ago 
purchased the property it occupies at 
Monroe and Ionia, paying $85,000. 
This is more by $35,000 than the law 
allows and the only remedy is to 
“write it off,” taking the amount out 
of the surplus and profits. It is prob
able this will be done the coming 
year, making two bites of it, $20,000 
at one time and $15,000 later, so as to 
maintain the surplus at the 100 per 
cent, of capital level. The Commercial 
Savings recently had to do the same 
thing, writing off $15,000. I t is pos
sible an effort will be made at the 
coming session of the Legislature to 
amend the law making the limit 50 
per cent, of capital and surplus. Com
pliance with the law in the two in
stances cited is merely an evasion, as 
it does not take a cent away from the 
real value of the real estate held, nor 
add a dollar to the security of de
positors. The stockholders have no 
reason to complain, however, as it 
reduces by just so much the apparent 
book value of the stock, with a corres
ponding decrease in the taxes to be 
paid.

Globe K n itt in g  W orks , Com. 115 117
Globe K n itt in g  W orks , P fd . 100
G. R . B rew in g  Co. 175
G. R. N a t’l C ity  B an k  180 181
G. R . S av in g s  B a n k  212 212%
H o llan d -S t. L ou is S ugar, Com. 9
K e n t S ta te  B an k  266
M acey Co., Com. 200
Linco ln  G as & E lec. Co. 33
M acey  C om pany, P fd . 97
M ich igan  S u g a r Co., Com.
M ichigan S ta te  Tele. Co., P fd . 100 
N atio n a l G rocer Co., P fd  91 
Old N a tio n a l B an k  208%
Pacific  G as & Elec. Co., Com. 62%
Pacific  G as & E lec. Co., P fd . 90 
Peoples S av ings B an k  250
T en n essee  Ry. L t. & P r ., Com. 23 
T ennessee  R y. L t. & P r ., P fd . 76 
U n ited  L ig h t & R ailw ay , Com. 78 
U n ited  L t. & R y., 1st P fd . 83%
U nited  L t. & R y ., 2nd P fd .,

(old) 79
U n ited  L t  & R y .. 2nd P fd .,

(new ) 74%
Bonds.

C h a ttan o o g a  G as Co. 1927 
D enver G as & E lec. Co. 1949

37100
75101%
93

63%
92

77%
80
85

80

76

F lin t G as Co.
G. R . E d ison  Co.
G. R. G as L ig h t Co. 
G. R. R a ilw ay  Co. 
K alam azoo  G as Co. 
S ag inaw  C ity  G as Co. 

•E x -d iv idend . 
D ecem ber 24, 1912.

1924
1916

97
96%
97%

95 
95%
96
98% 100

1915 100% 100%
1916 100 101
1920 95 100
1916 99

Lee M. Hutchins has been elected 
a Director of the Grand Rapids Na
tional City Bank and City T rust and 
Savings Bank, to succeed Dr. Chas. 
S. Hazeltine, deceased. Mr. Hutchins 
has for many years been associated 
with Dr. Hazeltine in business and his 
selection for the vacancy may be re
garded as a tribute to Dr. H azeltinj’s 
memory. Moreover, Mr. Hutchins is 
one of the best informed and most 
skillful men in Grand Rapids in the 
m atter of credits and is widely known 
as such. He has been President of 
the Grand Rapids Credit Men’s Asso
ciation and Vice-President of the Na
tional Association of Credit Men and, 
but for the fact that he positively 
refused to entertain the proposition, 
he would have been elected President 
at the last annual meeting. The ill 
health of Dr. Hazeltine is the only 
thing that prevented him from accept
ing this office. Mr. Hutchins is not 
only a good judge of credits, but he 
is a good business man as well and 
will prove a tower of strength to the 
two banks with which he has long 
been allied by the ties of business.

The Deacon’s Contribution.
A colored preacher of Richmond 

recently “exchanged” with a brother 
divine in an Alabama town. Shortly 
after the assumption of his new charge 
the Richmond minister was much 
scandalized by the action of one, 
Deacon Smith, who in the vestry after 
service was observed deliberately to 
withdraw a 50-cent piece from the 
contribution box and to substitute 
therefor a dime.

“Deacon Smith!” exclaimed the 
newcomer. “This is downright dis
honesty!”

Deacon Smith was in nowise per
turbed. “It ain’t nothin’ of de kind, 
pastor,” said he, quite conscious of 
his own rectitude. “De fact is Ise 
led off with dat half-dollar for six 
years. It ain’t no contribution; it’s a 
temperary loan as a decoy!”

Striking While the Iron is Hot.
Little Ralph, an only child of four, 

had been permitted to stay up one 
evening when his parents had com
pany. At the table he made a quaint 
remark, at which all the guests laugh
ed. He instantly saw that he had 
made a hit, and with commendable 
enterprise sought to follow it up.

“Dad,” he shouted, “what was that 
other smart thing I said yesterday?”

All the Facilities, 
are you studying there,

The Grand Rapids Savings Bank 
will open a branch at the corner of 
East Fulton and Diamond avenue 
about Jan. 15. This is the center of 
a thickly settled Holland district and it 
is also near a large Polish settlement. 
In recent years it has developed rapid
ly as an outlying business district. 
The Grand Rapids Savings already has 
one branch at Madison Square.

Q uotations Local Stocks and Bonds- 
Bid. Asked. 

A m . G as & E lec. Co., Com. 80 85
Am . G as & E lec. Co., P fd . 46 48
Am . L ig h t & T rac . Co., Com. 400 410
Am . L ig h t & T rac . Co., P fd . 107% 109% 
Am . P ub lic  U tilitie s , Com.
Am . P ub lic  U tilitie s , P fd .
C an. P u g e t S ound  L b r.
C ities S'ervice Co., Com.
C ities  S erv ice  Co., P fd .
C itizen s’ Telephone 
Com w ’th  P r. Ry. & L t. Com.
C om w ’th  P r . R y . & L t . P fd .
D enn is  S a lt & L br. Co.
E lec. B ond D eposit P fd .
F o u r th  N a tio n a l B an k  
F u rn itu re  C ity  B rew in g  Co.

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

We recommend
Public Utility 

Preferred Stocks
(as a class) for conservative, profitable investments, to net 5&  to 
7 lA% . Circulars of the various companies mailed upon request.

HOWE, CORRIGAN & COMPANY
Citizens 1122 339-343 Michigan Trust Building Bell M 229

Grand Rapids, Mich.

2%% Every Six Months
Is what we pay at our office on the Bonds we sell.

$100.00 Bonds—5% a Year
THE MICHIGAN TRUST CO.

“W hat 
Clarice?”

“About how to make delightful 
dishes from left-over food. The cook 
has left.”

“Well, can you make some nice 
dishes from left-over food.”

“Yes; and I have plenty of material. 
There’s a great deal of food left over 
since I began doing the cooking.”

A Husky Fowl.
Willie came in from the shed where 

Uncle Rufus was picking a Christmas 
chicken for his small city nephew’s 
dinner. “Aunt Sue!” he cried as he 
entered, “what do you think? Uncle 
Rufus is out in the shed husking a 
hen!

65
80
3110

86
95
63
88
90
76

200

68
82%
3

113
88
96
66
90
90
79

203
60

Advertising, to pay, must be honest 
and it must be human. Everything 
else is of minor importance.

Sometimes only a few telling words 
of copy are needed to give you just 
the right impression.
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I will find a way or make one—Han
nibal.

AFTER MANY YEARS.
The Michigan & Chicago Railway, 

building the interurban from Grand 
Rapids to Kalamazoo, is planning to 
give this city a direct route to Bat
tle Creek by means of a branch pro
jected from Allegan to Battle Creek, 
crossing the line of the Kalamazoo 
interurban at a point midway be
tween Monteith and Martin, about 
'M/, miles south of Grand Rapids. As 
a means of opening up and develop
ing a rich agricultural district not 
now reached by any railroad, this 
route to Battle Creek will not possess 
anywhere near the advantages of the 
line proposed by Colonel Jacobs, but 
the building of this branch will be 
a splendid thing for the business in
terests of Grand Rapids and there is 
no question but that it will be cor
dially endorsed by them, as well as 
by the business men of Battle Creek 
and of Allegan. W ith the branch as 
well as the main line built, it will be 
possible to run alternate trains from 
this city to Battle Creek and Kalama
zoo respectively, and from Martin to 
Allegan the line can be operated as 
a spur, with a change of cars for 
either of the three cities. It is in 
this way that Grand Haven is served 
by the Muskegon interurban and the 
service is very satisfactory. W ith 
the building of this branch Grand 
Rapids will have a direct route to 
Battle Cr.eek and to points East on 
the Michigan United lines to Jack- 
son. This will solve the problem of 
prompt freight deliveries and easy 
passenger travel. It will add thou
sands of dollars to the volume of 
this city’s wholesale and jobbing 
trade, which could never be done so 
long as Grand Rapids had to depend 
on the imbecile management of the 
G. R. & I-—Michigan Central con
nection at Kalamazoo. This junc
tion service has long been a trav
esty on transportation and a reproach 
on the ability of Michigan railway 
men which no amount of argument 
or ridicule could improve. Grand 
Rapids shippers have given the two 
companies years to improve the serv
ice, without result, and it is a mat
ter of congratulation that a remedy 
is now near at hand—the remedy pre
sented by a rival line which will get 
all the business and enable Grand

Rapids shippers to ignore the Kala
mazoo junction and divert every 
pound of freight for the thrifty cities 
from Battle Creek to Jackson, to an
other route.

In view of the painstaking service 
President Crowell is giving to this 
project, the Tradesman suggests that 
the junction point between Monteith 
and Martin be named Crowell, in 
recognition of one of the most com
petent engineers Michigan has ever 
had the pleasure of welcoming to 
her midst.

THE PARTING OF THE WAY.
The merchant who “lays down’’ be

fore the parcels post which goes into 
effect with the opening of the new 
year will, undoubtedly, find that his 
worst fears as to its effect upon his 
business will be fully realized. The 
quitter will, undoubtedly, find that his 
big town competitors will beat him to 
a frazzle and, moreover, that his wide 
awake competitors in his own home 
town and in the neighboring towns 
will cheerfully help the big town 
brother to make a thorough job of 
the frazzle process. For the lazy, the 
unprogressive and the shiftless mer
chant the parcels post will have great 
possibilities for harm; for the wide 
awake, active, energetic and up-to- 
date merchant it will have equally 
great opportunities for good. The 
merchant who continues to do busi
ness as his father did before him will 
find the sledding hard; the hustler 
whose methods are those of this gen
eration will grow fat on the business 
which the parcels post will place with
in his reach. The merchant who 
wishes to make good use of the par
cels post will, as a starter, study the 
telephone directory as it relates to the 
rural subscribers. He will find some 
method to obtain the names of the 
farmers within his trade territory arid 
the rural mail routes they live on; in 
other words, get up a mailing list of 
all who are within his reach. Then, 
by circular, through the newspapers 
and by other means he will let the 
people know what goods he has in 
stock and what th e . quality is and 
what the prices are. As a part of 
his campaign for more and better 
trade the progressive merchant will 
cultivate the personal acquaintance of 
those who might trade with him, he 
will endeavor to make his store more 
attractive, he will display his goods 
so that they will be seen to better 
advantage and he will improve and 
enlarge his stock as the need for it 
appears. The progressive country 
merchant will study the methods of 
his city rivals, he will cultivate a de
sire to accommodate and please his 
patrons. There is one thing that he 
will not do, and that will be to knock 
the mail order houses. He will be 
too busy developing a nice mail order 
business of his own to pay much a t
tention to what the big city fellows 
are doing. In this he will have a 
splendid advantage in that he will be 
on the spot with the goods for the 
personal inspection of customers and 
the prices.

And many a man lives the simple 
life—because he has to.

TRUEST AND BEST CHARITY.
Incident to the holiday season and 

as a part of its festivities we have 
been dancing for charity, dining for 
charity, giving for charity. As a re
sult of all the activities, social and 
otherwise, for charity, the poor whom 
the Scripture tell us are always with 
us ought to have been tolerably well 
cared for, at least during this season 
of good will on earth. They have had 
their dinners, their good things to 
eat, things to wear and things to make 
them glad. But should this spirit of 
charity end with the last flicker of 
the Christmas candle, the last echo 
of the bells? It should be pleasant 
for those who are unfortunate and 
in distress to be remembered at least 
once a year, but is not the truest and 
best charity not that which finds its 
expression in the holiday burst, but 
which spreads itself over the year? 
There are always and in every com
munity those with whom the world 
has fared sadly. There are always 
those who are aged and lonely, who 
are shut in by ill health or infirmity, 
who are without means, who have de
pendent ones and not the resources 
to care for them as they should. Why 
should not these unfortunates be as 
tenderly cared for at other seasons 
as during the holidays? Charity is 
not always the mere giving of money 
or provisions of clothing. Sometimes 
giving is an aggravation rather than 
a remedy of the evil. Very often it 
is not direct aid that is needed, but 
opportunity. Instead of giving alms 
to the widow, the wisest and best 
course would be to give her a word of 
encouragement and a chance to earn 
money for herself or to find a job 
for her son. This practical, every day 
kind of charity, the finding of oppor
tunities for the unfortunate, the open
ing of ways for them to help them
selves, is within everybody’s reach 
and it is a form of philanthropy that 
should be practised at all seasons and 
at all times. Mere giving may pau
perize, but opportunity elevates the 
mind, strengthens character and makes 
for true manhood. There may be oc
casions when direct giving must be 
done to relieve immediate distress, but 
the follow up campaign may well be 
in many instances in the shape of a 
chance to do work for wages.

WILD CAT FIRE INSURANCE.
The Tradesman has recently had 

its attention called to the fact that a 
large number of merchants, both in 
city and country, are carrying insur
ance policies with wild cat companies, 
by which is meant companies which 
are not authorized to do business in 
Michigan and from which it is al
most impossible to secure any adjust
ment or collection in the event of 
loss. Not long ago a merchant on 
the Michigan Central Railway who 
was carrying $5,000 of this kind of in
surance suffered a heavy loss by fire. 
Although the policies were placed in 
the hands of an expert collector, there 
has been only $500 recovered so far 
and it is not probable that any further 
recovery will be forthcoming. Some 
time ago a local city merchant burned 
out, having a policy in an assessment 
company located in Philadelphia. The

mercantile agencies were unable to 
locate the company at the address 
given, but it was subsequently learned 
that the Secretary had died and that 
the office of the company had been 
removed to Allentown. ' Although 
several months have elapsed since the 
proofs of claim were forwarded, the 
company is still in default. So doubt
ful is the claim regarded by those 
familiar with the circumstances that 
a local insurance official has been sent 
to Allentown to ascertain by a per
sonal interview what, if anything, can 
be realized on the policy. As he is un
derstood to have been instrumental in 
writing the policy and may possibly 
be held legally responsible for viola
tion of the law in this particular, his 
anxiety to secure an adjustment of 
the m atter will be readily discerned.

The credit man of a certain jobbing 
house here recently expressed the 
opinion that one-fourth of the insur
ance now being carried by country 
merchants is of a wild cat character. 
This, of course, greatly impairs the 
credit of the merchant, because ex
perience has demonstrated that very 
small returns are ever received from 
this class of companies. They make 
large promises and a pretentious 
showing of alleged assets, but, when 
it comes to a show-down, they fre
quently repudiate their obligations 
through some technical subterfuge. Of 
course, the merchant holding a policy 
of this kind is absolutely without re
course in law, unless he goes to the 
home of the company and institutes 
suit. This is necessarily an expen
sive undertaking and very little is ever 
realized from proceedings of this 
character; in fact, very few merchants 
who carry this class of insurance have 
the nerve or capital to undertake a 
legal battle of this character a thous- 
sand miles away from home.

If there was any easy road to suc
cess it would be so crowded that no
body else could get near it.

Land on the opportunity first. 
There’ll be plenty of time to work 
out its pedigree later on.

When it comes to the truth, even a 
druggist is unable to supply anything 
“just as good.”

After a man gets in bad he is soon 
forgotten—and he ought to be glad 
of it.

Many a man thinks he’s running the 
car when he’s only running the horn.

Our idea of a waste of time is to 
learn what not to do—and then do it.

The best guarantee is the know
ledge that you don’t need a guarantee.

It is safer to throw bouquets at 
yourself than mud at your competitor.

The time to keep quiet comes of- 
tener than we sometimes think.

Lazy-brains are responsible for more 
failures than lack-of-brains.

An old toper is satisfied if he can 
keep his head above water.

A novel lie attracts more notice 
than a commonplace truth.
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TWO WAYS OF DOING.
Mr. Gilbert M. Dame will retire from 

the position of State Dairy and Food 
Commissioner as soon as the appoint
ment of J. W. Helme, of Adrian, has 
been favorably acted upon by the Sen
ate. Mr. Dame has now been connected 
with the Department for thirteen con
secutive years. He was originally an 
inspector and subsequently a deputy and 
for two years has been at the head of 
the Department

The history of the Department has 
been a checkered one. The first Com- 
missoncr was a political freak from 
Muskegon county. He had no knowl
edge of the subject and his admnistra- 
tion was a joke. The next Commis
sioner was a man of strong parts, per
sonally, but he was so hampered by 
Governor Pingree in the matter of ap
pointments that he was rendered incap
able of doing his best work. Smith 
and Snow were both political appoint
ments. Neither had any qualifications 
for the position and the cause went 
backward instead of going forward 
under their administrations. Then came 
the prince of scoundrels in the person 
of the late Arthur C. Bird. As he has 
gone to his reward, perhaps the less 
said about his administration the better. 
Mr. Dame took up the work two years 
ago, when it was thoroughly demoral
ized and when the Department was very 
generally regarded as a fountain head 
of ignorance or dishonesty—sometimes 
one and sometimes both. He brought 
order out of chaos. He reduced the 
attaches of the office from fifty-four to 
eighteen. He placed the work of the 
Department on a sane ' and sensible ba
sis. Instead of antagonizing the manu
facturers and wholesale and retail deal
ers in food products, he worked through 
them to accomplish his ends and, great
ly to his satisfaction and in exact ac
cordance with his expectations, he 
found, as a rule, that most of them 
were very willing to work with him to
ward the betterment of food conditions 
in this State. Mr. Dame has found it 
necessary to prosecute very few dealers, 
compared with the record of some of 
his predecessors, whose actions were 
frequently governed by the bestowal or 
refusal of graft. No food department 
in the country is in better shape than 
the Michigan Department is at the pres
ent time. No department stands higher 
in the estimation of the public. No de
partment is more feared by wrongdoers. 
In fact, the food department is the 
bright particular gem in the administra
tion of Governor Osborn and the man
ner in which the work has been handled 
ought to afford him much satisfaction, 
especially when it is compared with the 
wretched manner in which the work of 
some of the other departments has been 
handled. Mr. Dame retires from the 
Department with the best wishes of the 
manufacturers, jobbers, retailers and 
consumers of Michigan. He has shown 
what a man can do in that Department 
when he is honest and able and cour
ageous.

Mr. Dame’s succqpsor is another type 
of man altogether. Mr. Helme came to 
the Department as an inspector of 
dairies and for sometime past has been 
the deputy of the Department. He is 
very much different in temperament 
than his chief. He is radical in thought,

outspoken in speech and sometimes 
does things a little too hastily for the 
public good. The Tradesman thorough
ly believes in the honesty and good in
tentions of Mr. Helme, but it fears he 
will undertake to revise the methods of 
the Department in the wrong way. He 
has already announced that he expects 
to publish the names of alleged wrong
doers weekly in the daily papers of the 
State. If  he’persists in this determina
tion, he will make numerous mistakes 
and enmities that will very seriously 
hamper the work of the Department 
and bring about a recurrence of the 
disgust and distrust which characterized 
several administrations of the Depart
ment. Mr. Helme is a practical and 
successful dairyman. He has made a 
good record as an inspector of dairies, 
but his knowledge of foods in general 
is not so broad and comprehensive as 
it should be to enable him to take the 
stand he announces himself determined 
to carry out. The Tradesman wishes 
him well and will support him in all 
reasonable measures, but it wishes very 
sincerely that he would follow in the 
footsteps of his worthy predecessor in
stead of adopting radical measures 
which must necessarily bring the De
partment into disrepute and unsettle the 
mutual confidence and good will which’ 
now reposes in the minds of the people 
regarding the findings and conclusions 
of its officers and chemists.

USE THE WASTEBASKET MORE-
Did you ever see a man’s desk piled 

high with papers and things, the 
pigeon-holes crammed full, and run
ning over? Do you know what the 
trouble is? I t is this: He keeps a lot 
of things he ought to put in the waste 
basket. He keeps them because he 
thinks he will want them some day 
and is afraid to throw them away. If 
he would look squarely at every paper 
that comes to his desk and decide 
then and there as to its actual value, 
he could throw away a great deal of 
stuff and never miss it.

Few causes contribute so much to 
encourage a habit of indecision as 
keeping old things because you don’t 
want to make up your mind to dis
pose of them. A man who saves too 
many old things gets stopped up men
tally, because every paper he puts away 
has a thought in his mind to corres
pond with it, which says, “Some day 
I’m going to do something about that 
paper.” An accumulation of such in
tentions is not wholesome; it distracts 
the mind from present work.

If you are like that, use your waste 
basket more. If you know a man like 
that, help him see the point. He will 
thank you some day.

Several little mistakes equal one 
big mistake, and the little ones are 
most frequently made.

You might have a little county fair 
in your store and give a prize for the 
largest pumpkin.

It’s far easier for a woman to get her 
fortune told than it is for a man to 
make his.

W hatever you can do to create an 
interest in your community helps your 
business.

Tax Exempt Bonds 
To Net 596

We Own and Offer Subject to Sale 

$100,000
Eastern Michigan Edison 

Company

First Mortgage 5’s
Due November 1st, 1931

Optional November 1st, 1916, or on any interest date 
thereafter (May or November 1st) at 110 and interest. De
nominations. $1,000. Principal may be registered.

An unconditional guarantee covering both principal 
and interest has been endorsed upon each bond by the 
Detroit Edison Company, whose statement of earnings 
for the year, ending November 30th, 1912, is given below:

Gross Income - $3,979,170
Operating Expenses and Reserve Funds 2,365,474
Net I n c o m e ....................................................... 1,613,6%
Interest Charges - 600,919
S u r p l u s ..................................................................1,012,777

The Year’s Surplus is over seven times the annual 
interest charge on all Eastern Michigan Edison 5’s out
standing.

The Eastern Michigan Edison Company shows net 
earnings substantially in excess of interest requirements, 
and will soon begin operating a new plant at Ann Arbor 
which will largely increase present net income.

The bonds offered are exempt from all taxes. State, 
County or Municipal, within the State of Michigan.

We recommend the Eastern Michigan Edison 5’s to 
Bankers, Trustees and Private Investors, and solicit your 
orders or inquiries. Write for circular A.

Price Par and Accrued Interest

BOND DEPARTMENT

Security Trust Co., Detroit, Mich.
MAIN 4649
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How a Clothing Clerk Went to the 
Top.

The clerk who heads the sales list 
in the men's clothing department of 
a big department store casts some 
interesting sidelights on the reasons 
he is able to distance the records of 
the dozen salesmen in the department.

“I am not an exceptionally clever 
salesman,” he said. “My record is due 
to the fact that I have devised a sys
tem that brings me more customers 
than would naturally fall to me in the 
usual way.

“W hen you come into our depart
ment to buy a suit you are met first 
by the floor walker, who calls any 
clerk who may be at liberty. W ith a 
fair field and no favors it would seem 
perhaps that my best chance to lead 
might have been to perfect my selling- 
methods, but I knew that some of the 
men were far better salesmen than i 
could ever hope to become.

“So I figured that if I couldn’t aver
age more sales per prospect than my 
competing clerks the only thing that 
was left to do was to obtain for my
self a greater number of customers.

“I had noticed that occasionally a 
customer entered the department and 
called for a particular clerk and waited 
for him even though he were busy. 
That gave me my idea. In some way 
I must manage to get a lot of those 
personal calls. And that is what I 
set about to accomplish.

“At first I merely asked a few of 
my young men friends to remember 
me. I impressed upon them the fact 
that it was to their advantage to trade 
with a friend who would not try to 
put anything over on them. Most of 
them promised to remember me and 
a few weeks later I had my first per
sonal call.

“This first call was a chum who 
wanted an overcoat. I took especial 
pains to fit him out and was able to 
find his size in an odd lot on which 
there was a big price reduction. He 
was pleased with his bargain and pass
ed the word around that it pays to 
trade with a friend.

“In the meantime I was painstaking 
with all of my customers and com
menced to form friendships with many 
of them. I tried to impress them by 
taking a little better care of them 
than is customary and then I would 
always tell the customer my name and 
say I would be glad to see him again. 
It wasn't long before my personal 
calls numbered twice as many as any 
other man in the room.

“One day a man asked the floor 
man for ‘that thin young fellow who 
waited on me last week’—he couldn’t 
remember the name. That made me 
think that there might be plenty more 
like him. So I had some cards printed

that I might help my new found 
friends to remember whom to call for.

"I took more than usual pains with 
every customer and I got them to 
think of me as a personal buying as
sistant. They used to send their 
friends to me, too. I ’ve had them 
ask me for several of my cards so 
they might give them to others.

“Often I lined up with the customer 
as against the house. If the customer 
felt he had been wronged in any way I 
investigated his case, and if I thought 
he was in the right I took up his claims 
with the manager myself. In this way 
I drew my patrons closer to me and 
every month showed the gaining good 
will in the figures on my sales slips.

“I was soon able to back up a 
request for a better salary with sales 
evidence that could not be refuted. 
There is no method so potent in get
ting an employer to ‘come through’ as 
the proof that you are producing out 
of all proportion to what you are cost
ing.

“I found many ways of increasing 
my personal clientele, but the best 
scheme I ever hit upon was my cus
tomer card file.

“I purchased a little one drawer fil
ing device, alphabetically indexed, and 
a supply of blank cards.

“W henever I waited on a customer 
I would get his name and address 
and business or profession. I would 
add to this any peculiarities he show
ed and so the next time he came in I 
would be able to meet him with a 
question of ‘how’s the law business?’ 
or ‘what’s doing in this or that?’ This 
personal interest I found valuable in 
the way of making permanent custom
ers.

"By running over these cards in my 
spare time I am able to refresh my 
memory on the various points and to 
keep a mind picture of my whole per
sonal following constantly before me. 
So whenever we receive new goods I 
can immediately think of some one 
who perhaps would be interested in 
them and can write a personal note 
to them right when it will do the most 
good.

“Some of these people have come 
to look upon me as their purchasing 
agent and tell me to notify them just 
as soon as we get something in that 
I think they will want, while occa
sionally I have even received instruc
tions to send it out without waiting 
for the order.” W. K. Gibbs.

It isn’t always necessary to antag
onize a man to reform him, and it 
is just as possible to exercise tact in 
business as in afternoon-tea circles.

The higher criticisms of the drama 
usually come from the gallery gods.

Doings in the Hoosier State.
W ritte n  fo r  th e  T rad esm an .

The general assembly opens Jan.
9 in Indianapolis and must not con
tinue longer than sixty-one days. 
Samuel M. Ralston will be inaugur
ated Governor on Jan. 13. Gov. 
Marshall announces that, on retire
ment from office, he and Mrs. Mar
shall will go to Phoenix, Ariz., to 
rest until the week before his inaug
uration as Vice-President.

Pennsylvania railroad officials have 
adopted the plan of thoroughly 
cleaning all freight cars before they 
are weighed and sent to shippers. 
This action has, no doubt, resulted 
from the complaint of inaccuracy of 
railroad weights, track scales and car 
stencils, which was firs made by the 
Grand Rapids Lumbermen’s Associa
tion through E. L. Ewing, traffic man
ager, and has resulted in hearings and 
extensive enquiries by the Interstate 
Commerce commission. These hear
ings are still being continued.

Nearly 1,100 birds were entered at 
the poultry show held at Terre Haute 
last week. Eight states outside of In
diana were represented.

I t is stated that the Tennessee Cen
tral Railroad will soon ask for a fran
chise to enter Evansville. The com
pany will build to Owensboro, Ky., 
then bridge the river to Evansville.

The fifty-ninth annual meeting of 
the Indiana State Teachers’ Associa
tion will be held at Indianapolis Dec. 
26 to 28. Among the notable speak
ers from outside will be Senator La- 
Follette.

Leading speakers at the Knife and 
Fork Club, South Bend, were Francis 
J. Henry, formerly U. S. Disrict At
torney of San Francisco, Commodore 
Wadhams, retired, of the U. S. Navy, 
and Henry S. Neil, father of the 
mothers'1 pension plan.

Evansville awarded its street sweep
ing contract for 1913 at 24 cents for 
each sweeping unit, but the new con
tractor has been slow in furnishing 
the required bond and other bidders 
whose prices were lower are protest
ing, leaving the city in a muss. 
Street sweeping during the past year 
was not saisfactory and the Board of 
Public W orks decided to award the 
contract to the highest, rather than to 
the lowest, bidder in order to ensure 
satisfactory service.

Elbert Hubbard, sage of East Au
rora was the “big noise” at the annual 
family dinner of the Dodge Manu
facturing Co., at Mishawaka. He 
spoke on efficiency, and placed safety 
as the first requisite in securing ef
ficiency.

The majority of the factories at 
S uth Bend are so busy that they will 
shut down only on Christmas and 
New Years day, instead of the usual 
ten days for inventory.

Almond Griffen.

What Cedar Rapids Did?
Recently the Rockefeller Foundation 

offered to give $100,000 to Coe Col
lege, Cedar Rapids, Iowa, for a build
ing and endowment fund, on condi
tion that Cedar Rapids itself raise 
$250,000.

A committee of 100 Cedar Rapids 
business men raised it in one week.

The contributions ranged from $5 to 
$5,000. 4

This community, any community, 
can do things if the merchants and 
its people are working together and 
interested in each other’s welfare.

It is not possible in the town where 
the people have not time to study the 
town’s needs and advantages because 
they are so busy studying mail-order 
catalogues.

Peace and Goodwill.
A Southern Missouri man was being 

tried on a charge of assault. The 
state brought into court as the 
weapons used a rail, an ax, a pair of 
tongs, a saw and a rifle. The defend
ant’s counsel exhibited as the other 
man’s weapons a scythe blade, a pitch- 
fork, a pistol and a hoe.

The jury’s verdict is said to have 
been: “Resolved, that we, the jury, 
would have given a dollar each to 
have seen the fight!”

Marriage sometimes forms a man’s 
character and sometimes reforms it.

What Have You to Sell?
a DRY GOODS stock; or part of it? 
a CLOTHING STORE; or part of it? 
a GENTS' FURNISHING STORE; or part of it? 
a SHOE STORE or an odd lot of SHOES?

We Buy anything and everything For Cash and do it 
Quick. Write Today and we’l I  be there Tomorrow 

P A U L  L . F E Y R E IS E N  &  C O M P A N Y  
Mid-City Bank Bldg., Halsted & Madison Sts., Chicago

For Dealings in

Show Cases and Store Fixtures
W rite to

Wilmarth Show Case Co«
Grand Rapids. Mich.

Lowest
Our catalogue is “the 
world’s lowest market" 
because we are the larg
est buyers of g e n e r a l  
merchandise in America.

And because our com
paratively inexpensive 
method of s e l l i n g ,  
through a catalogue, re
duces costs.

We sell to merchants 
only.

Ask for current cata
logue.

Butler Brothers
New York Chicago 

St. Louis Minneapolis 

Dallas
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FORTY-THREE YEARS AGO.

Ben Putnam’s First Trip Out From 
Grand Rapids.

Grand Rapids, Dec. 24—Long ago 
you asked me to describe my first trip 
on the road selling candy for Putnam 
Bros. I have gone over my records 
carefully and ascertained that this 
trip was made in November, 1869. I 
was the honored knight and the whole 
aggregation. No brass band was 
present, or necessary; in fact, no sleep
ing dining or parlor cars had then 
reached this wild and wooded country.

The north and south railroad, now 
known as the G. R. & I., had opened 
for traffic from Grand Rapids to 
Cedar Springs in December, 1867, and 
extended on north to Morley in the 
summer of 1869, penetrating a heavily 
wooded and unbroken forest.

Primitive trains, consisting of sev
eral freight cars, a caboose and suf
ficient antiquated Continental Im 
provement Co. coaches to handle the 
proffered traffic, were in service and 
to secure some of the business in this 
new and promising field was the ob
ject of this trip.

Leaving Grand Rapids on the morn
ing train, Rockford, fourteen miles 
away, was my first stopping place. T h ; 
few business places were soon can
vassed, a quick lunch of crackers and 
cheese—served on a barrel head—was 
promptly disposed of and, as trains 
were infrequent, to economize time, 
the ten miles to Cedar Springs were 
covered on foot.

Here, at a new log hotel, the first 
night was passed and, w i-h an early 
start up the track the following morn
ing, Howard City was reached and 
worked in time to catch the first 
north-bound train, reaching Morley, 
the railroad terminal, about 12 
o’clock.

Soon after dinner at the little log 
hostelry and a brief visit with the 
new settlers and in company with, 
perhaps, a half-dozen other passen
gers bound north, we pulled out, 
again on foot, for Big Rapids, nearly 
twenty miles away, following the rail
road right of way, which had just 
been cut through the woods, but yet 
unstumped and ungraded.

This tramp, besides a long one, 
was over the rough natural ground 
and beset with many obstacles. How
ever, we reached our destination soon 
after dark, tired, footsore and hungry.

This sixty mile point was reached 
at the end of the second day and was 
the northern terminus of this trip.

At Rockford was found quite a neat 
little village of frame constructions, 
and it was here that the first solicited 
business was booked for our “infant 
industry” and what is now a large and 
widely known manufacturing business.

Cedar Springs and Howard City 
were both new towns, occupying small 
clearings in the great Michigan pine 
forest, situated parallel with the rail
way and containing about a dozen 
structures each and those of logs. The 
streets were unstumped and unim
proved and presented a very novel 
spectacle to the young New England- 
er.

Morley, located at the end of the 
second twenty mile section from

Grand Rapids, occupied a very small 
new clearing in the woods and could 
boast of only about a half dozen small 
log buildings, some of which, were 
then in the making, with stumps, tops 
and chips still on the ground in silent 
evidence of crudeness.

Morley was then a “bran new” crea
tion and, by reason of its railroad 
terminal, was a hummer in point of 
traffic for a town in its early infancy.

Big Rapids, located on the Muske
gon River, nearly sixty miles north 
of Grand Rapids, was one of the older 
and larger of the W estern Michigan 
towns, in the midst of a great pine 
timber section and, without railroad 
aid, was extensively engaged in the 
lumber business, even at this early 
period.

This enterprising town was equip-

cer, Mr. T. S. Freeman, of L. H. Ran
dall & Co., who, equipped with a buck- 
board and span, was making one of 
his periodical trips to Big Rapids and 
intermediate points. Much to my re
lief—and a kindness I shall always 
remember—Mr. Freemart shared with 
me his enviable outfit and carried me 
on to Newaygo, arriving in time for 
dinner. Newaygo was also one of the 
older and more important interior 
lumber towns on the Muskegon and 
as early as 1865-70 was noted for its 
enterprise and prosperity and was a 
liberal contributor to the commercial 
success of Grand Rapids. W ith busi
ness here completed another ten mile 
tramp was made, down the old stage 
road towards the “Rapids” to a lone 
1 g house, called Seemons, which was 
reached after dark. Seemons in those

stopping at Casnovia, Lisbon and 
Sparta, I reached home.

In making this swing-around in 
1869, five days and much energy were 
consumed. Approximately one hun
dred and fifty-five miles, mostly 
through a wild, unimproved country 
were covered, of which about one hun
dred and twenty miles were made on 
foot.

Mr. Freeman, mentioned above, is 
still a respected resident of this city 
and is, I believe, entitled to the honor 
of being the first and up to 1869 the 
only, commercial traveler making reg
ular trips out of this city.

To-day we boast of close around 
1,100 traveling salesmen who reside 
here and most of them represent local 
jobbers and manufacturers.

This shows, conclusively, the won
derful commercial progress made in 
Grand Rapids in less than a half cen
tury.

In making this, the first trade trip 
in the interest of the Grand Rapids 
candy business, no music and no elab
orate “feeds” were indulged in and no 
time was lost waiting for conveyance, 
as you can see. However, this jaunt 
proved a commercial success and laid 
the foundation, on which has since 
risen a business that to-day is not sur
passed by its kind in any city of this 
class in the United States.

This is indeed gratifying to the 
chap that did the “hiking” and clearly 
demonstrates the possibilities of ever
lasting plugging. B. W. Putnam.

A Hint to Uncle.
Miss Mary Garden, at a luncheon 

in Chicago, said, apropos of Christ
mas.

“To secure nice Christmas presents 
there’s nothing like a delicate hint 
or two.

"I know a Philadelphia girl whose 
uncle, having grown rich from a W est
ern mine, proposed to visit her at 
Christmas for the first time in seven
teen years, she wrote to the old gen
tleman :

“It will be glorious to see you again, 
dear uncle. I will meet you at Broad 
street station on your arrival Christ
mas eve. But I might not recogniz: 
you after all these years, and so I 
think it would be best for you to 
hold, for purposes of indentification. a 
long string of pearls in the left hand, 
and a bit of fur—such as an ermine- 
lined sable stole, for example—in the 
right.”

Getting even is an expensive lux
ury.

B. W. Putnam.

i  with a good hotel, a bank and a 
eral number of variety stores 
d was, in fact, a trade center for 
aplies and provision, for the Ium- 
r camps and the few scattering set- 
rs over a large territory.
With my labors here completed, the 
st lap on the homeward stretch was 
cen up, at about 2:30 p. m., on the 
ird day out, via the Newaygo and 
ver route. After a lively tramp of 
teen miles down the old stage road, 
ght found me at the first log house, 
asting on bear meat and baked 
uds. This well-relished bill of fare, 
bunk of straw and a blanket put me 

fine fettle for the two strenuous 
ivs yet to follow and at early dawn, 
otsore and on rough frozen ground, 
is young traveler was again hiking 
jwn the pike with Croton booked 
ir the first stop.
Here I. met our genial and esteem- 

4 nnA vpfprati whnlpsjilp. erro-

days, was a favorite and convenient 
stopping place, and if judged by the 
clean, well-cooked supper, of venison, 
baked potatoes, etc., served on this 
occasion, my verdict would be strong
ly in the affirmative.

Late the following day, and after

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids, Michigan
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UNITED MICHIGAN.

Past Differences Between Sections 
Long Forgotten.

Marquette, Dec. 17—For a great 
many years the Upper Peninsula of 
Michigan has chafed under the injus
tice of underestimation and misrepre
sentation at the hands of the people 
of the Lower Peninsula. This condi
tion was at first brought about in a 
political way by crafty and unscrup
ulous politicians whose interests were 
supposedly best conserved by belit
tling the Upper Peninsula, but the un
fortunate thing about it was that this 
feeling of prejudice and underestima
tion reached into every other ave
nue of connection, as well as in 
politics. In business this feeling was 
so much in evidence that the Lower 
Peninsula wholesale interests carried 
the idea for years that the Upper 
Peninsula was entirely dependent upon 
them as a basis of supply and in mat
ters of citizenship we were looked 
upon as a great camp of Indians and 
French Canadians, possessing abso
lutely no degree of intelligence; that 
ignorance and crime were the general 
order of things, and that in matters 
of political representation in Lansing 
we were so undeserving and incom
petent that such representation was 
out of the question. In climatic con
ditions we were also sadly misrepre
sented and it is, indeed, a sad reflec
tion on the intelligence of the people 
of the Lower Peninsula even to-day 
who believe—and there are many who 
do—that this portion of Michigan is 
a bleak, howling wilderness, where in 
the winter the climate is so severe 
that it is almost beyond human en
durance and that in summer the 
weather is about as cold as the win
ter should be in more favored parts 
of our own State.

At first the Upper Peninsula accept
ed its unfortunate position uncom
plainingly, but in time, as our vast 
mineral resources were being develop
ed and when we ourselves began to 
realize that our revenues (derived 
through unjust taxation by Lower 
Michigan Legislative bodies, in which 
we ourselves had little or no voice 
by representation) were an important 
factor in the revenues of the State, 
we began to resent the attitude of the
I.ower Peninsula towards us and some 
twenty years ago our resentment took 
on the form of a well-defined move
ment toward separate statehood and 
we were all but ready to organize and 
petition for the new State of Superior. 
This is when we made Lansing and 
the Lower Peninsula sit up and take 
notice, as from that time on they be
gan to respect our wishes and not 
only give us recognition, but handed 
us out a little administrative repre
sentation with a meager and stingy 
hand. For instance, they settled on 
us, with a perpetuity to all intents 
and purposes, the office of Lieutenant 
Governor, which was nothing more nor 
less than a sinecure and thought we 
should be satisfied for the years to 
come with this sort of recognition. 
Then the unexpected happened and 
they decided one year to accede to 
our demands and gave us two offices— 
that of Secretary of State and State

Treasurer—but the wickedness of de
sign, " 5 treachery and the perfidy 
with which this external act of gen
erosity was charged beneath the sur
face, as arsenic may be administered 
in a sugar coated pill, may be for
gotten by the Lower Peninsula folk, 
but is yet and long will be fresh in 
the memory of many Upper Peninsula 
people whose friends were so cruelly 
betrayed and put on the altar of sac
rifice, the victims of a cruel, hard
hearted plot never intended to be di
rected against the individuals who 
had to wrongfully suffer, but was a 
sectional plot to hold the balance of 
power in the Lower Peninsula. One 
of these men and, by the way, as hon
est a man as ever lived, one of God’s 
noblemen, died many years ago a 
martyr, and the other is an honored 
citizen of Houghton county to-day. 
having yet one ambition to spur him 
on in life to vindicate himself, he is 
enjoying now as always the fullest 
confidence of his community and hav
ing prospered in a material way and 
is in independent circumstances.

From a Lower Peninsula viewpoint 
the result was unsatisfactory and 
disappointing, as the Upper Peninsula 
lost no opportunity to push and force 
her rights on the Lower Peninsula 
with an intelligent and aggressive in
sistence, never losing an opp rtunity 
to wield its cudgel of separate state
hood over the sap heads of the tin 
horn political poo pahs of the Lower 
Peninsula of those years long ago, 
and with telling effect, because from that 
day to this the relations of the Lower 
and the Upper Peninsulas have been 
most cordial and satisfactory.

About this time we were beginning 
to impress our friends in the Lower 
Peninsula that their impression of us 
was an unfounded one and that we 
possessed the bone and sinew for a 
great separate state, possessing the 
natural resources, both in copper and 
in iron, and in timber and in farming 
lands; and with all that, a sturdy class 
of citizenship that was in a way uni
que, being a beautiful combination of 
the sturdy pioneer and the wholesoul- 
ed westerner, hospitable to an ex
treme and not only civilized beyond 
their unenlightened estimate, but a 
cultured and refined community.

Then, again, about this time the 
lumbering interests of the Lower 
Peninsula were on the wane and 
Lower Peninsula lumbermen were be
ginning to cross the Straits in quest 
of timber and found it here in p'enty. 
They visited our cities and met our 
people, transacted business in our 
court houses, liked us, and invested 
their capital with us. I belie»'-» this 
pleasant first intercourse had much 
ro do with giving Lower Michigan a 
correct line on the caliber of the Up
per Peninsula people.

Father Time has in the intervering 
years been good to both the Upper 
Peninsula and the Lower Peninsula 
in his affectionate and friendly offices 
as a mediator, as the Upper and 
Lower Peninsulas to-day are disposed 
to forget the difference of the bygone 
years and to stand hand in hand and 
shoulder to shoulder for a United 
Michigan. I t should be said that, 
then as now, we never sought any

particular political prominence other 
than wha became necessary to give 
us proper administrative and execu
tive representation in protecting our 
vast interests, which previous to this 
time the Lower Peninsula seemed in
disposed to recognize, and to-day and 
for ten years back we have enjoyed 
the most happy and cordial relations 
and at the present time we have as Gov
ernor of Michigan an Upper Penin
sula man, and we beg to give notice 
to the Lower Peninsula again that we 
have several men in reserve who would 
make as good gubernatorial timber as 
the present Governor, and would 
stand' ready to tro t them out at a 
moment’s notice.

The Upper Peninsula is by far 
greater to-day than it ever was. New 
explorations in both iron and copper 
are being carried on successfully to 
such an extent that during the last 
fifteen years, more new mines in iron 
and copper have been discovered and 
put under operation, having an out
put in sight which by far surpasses 
the capacity of the mines in operation 
previous to that time, which we then 
thought inexhaustible, so that to-day 
no man living can estimate how many 
hundreds of years the ore business 
will enrich the people who are for
tunate enough to have cast their lot 
in this favored part of God’s country.

We will soon write a few articles 
on another branch of Upper Peninsula 
industry, which is its farming develop
ment. Ura Donald Laird.

Hammond Dairy Feed
“The World’s Most Famous 

Milk Producer”
LIVE DEALERS WRITE

WYKES & CO. Grand Rapids, Mich. 

Michigan Sales Agents

R ea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling slow at declin
ing prices.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.
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SMALL TOWN PROBLEMS.

They Demand Most Vigorous and 
Decisive Actions.

W ritte n  fo r th e  T ra d esm an .
The small town merchant faces many 

a merchandising problem, never dream
ed of by the dealer in the larger cen
ters. In the cities the advertising prob
lem is more simple than in the little 
town.

The daily papers and big show win
dows prove efficient advertising. The 
large number of people to be served 
keeps the cash drawer full, but, in the 
small town the merchant has to get out 
into the surrounding territory. The 
town folks trade alone will not suffice 
to make a living and a balance beside. 
True there is the country paper—and it 
is well worth while—but many papers 
in small places set up advertisements in 
anything but attractive shape. Often 
the circulation is so limited that large 
returns are not to be thought of.

The big dailies circulate in the rural 
districts and the advertising of the met
ropolitan papers is so much more at
tractive than the local advertisements 
:hat the small merchant is discouraged. 
Then the magazines and rural papers 
with mail order advertisements stare 
him in the face.

On top of this comes the parcels post 
—all tending to draw away the trade 
that rightfully belongs to the local mer
chant. One merchant I have in mind in 
a small northern Michigan town has 
evolved a practical plan which is getting 
good results.

He has enlarged his window space 
and has made arrangements with whole
salers and manufacturers to supply 
samples of various lines. It is a general 
store and so can carry almost anything 
desired in the community.

Twice a month this man secures from 
a city printer a large and very attractive 
circular which lists certain specials and 
these are displayed in the big window. 
These circulars are sent out over the 
surrounding territory by mail and also 
by a man who drives out and distributes 
the matter personally. A stock of the 
specials is on hand to meet the demand.

On other lines, as stated, samples are 
shown. Catalogues of the makers are 
kept in a handy place and, instead of a 
farmer having to take the word of a 
catalogue house about goods, he can 
drop in, look at the sample and select 
what is wanted, with no danger of dis
appointment in quality.

By use of a long distance phone the 
dealer gets the goods in more promptly 
than the ordinary mail service. If  he 
hasn’t the articles desired by the cus
tomer he will get them in a hurry. 
Practical comparisons of his goods and 
those of mail order concerns are made 
in the window and in the store.

Farmers and town folks have come 
to look upon this store as a most re
liable place to trade—a place where 
they can save money and secure quick 
service.

This man uses the local paper, but 
has the advertisements set up in the 
city and so gets a display that is equal 
to any in the larger papers. Every 
month he sends out a sales letter, per
tinent and timely, in addition to his 
circulars. He is making good.

Another merchant has resorted to

fighting fire with fire. He has in prep
aration a small catalogue and he intends 
to issue one of these four times a year, 
listing many farm needs and using a 
few leaders as do the mail order con
cerns. Many of the goods he simply 
sells from the catalogue and pockets 
the profit without carrying the items in 
stock.

There is one big factor in favor of 
the small town merchant as regards his 
trade, compared to the larger centers. 
This is the fact that the dealer in the 
rural communities is personally ac
quainted with the majority of his trade.
If he is a man of good habits, with a 
strong personality and acts in the right 
manner, he can gain the confidence of 
the people and by personal contact over
come the inroads of the catalogue con
cerns, for it is a moral certainty that 
people would rather deal with a concern 
in person than to transact business by 
mail, provided the local party can de
liver the goods.

The business of the small centers is 
not going to be disrupted or ruined; 
parcels post will not bring failure in 
its wake; the mail order concerns will 
have some increase in trade, but if the 
local man will act vigorously and keep 
abreast of the times, secure the co
operation of his supply houses and 
adopt the methods advocated from 
week to week in the Tradesman, he will 
find himself always doing his share of 
business and making a living and some
thing beside.

It is easy to howl calamity, but the 
actual fact of the matter is the farmer 
and the consumer in the rural districts 
need the local dealers. As a matter of 
convenience in securing needs promptly 
—as a source of supply of daily needs— 
the local man has to be considered seri
ously.

The small town dealer must buy judi
ciously. Only those goods he can back 
with a positive guarantee should be 
handled. He must inspire and instill 
perfect confidence in the minds of his 
trade. Actual comparisons of mail or
der quality with staples of commerce, 
as supplied by the better jobbers and 
manufacturers, is always in favor of 
the local man, and it is quality and ser
vice which will win in the long run 
every time.

Special stress should be laid on the 
telephone by the local man. It is ad
visable to have a rural delivery which 
will make the rounds of the territory 
within a reasonable radius at stated 
intervals. Let folks know you will de
liver phone orders on a guarantee of 
satisfaction, keeping them posted by 
means of circulars and catalogues of 
what you have to offer and you will 
find such service a splendid investment.

It is easy to give rules and advice, to 
preach certain methods and tell how to 
do things, but the wide awake dealer 
who will analyze his own local condi
tions and apply common sense treat
ment to the same in liberal doses will 
soon find he is solving the problems 
which confront him in a manner both 
gratifying and profitable.

There is a cure for practically every 
trade evil. Look for the cause of the 
trouble and, by removing the cause, you 
will not be troubled by the effect.

To-day every wholesaler and manu
facturer who is at all awake to the

needs of the trade is willing, even anx
ious, to co-operate in sales plans, advice 
and practical methods to help the sale 
of their product in the rural stores.

One of the hardest matters in the 
world, however, is to get the dealers to 
see the matter in the right light—to 
get out of the rut and call on the men 
who are in a position to help them.

Business conditions of to-day are far 
different than even a few years ago and 
the dealer in the small town faces actual 
problems which demand vigorous and 
decisive action. It will not do to wait 
until the enemy is firmly entrenched 
and then whine about it. The time to 
overcome trouble is before it happens. 
Foresight is a heap better than hind
sight.

Give these matters serious considera
tion. Look over the situation and see 
just where the weak spots in the oppo
sition are and where your ammunition 
will do the most good. Use the right 
ammunition and plenty of it. Fight all 
the time and make it your business to 
get the trade that is rightfully yours 
and you will succeed.

Hugh King Harris.

W e want Butter, Eggs, 
Veal and Poultry
STROUP & WIERSUM

Successors to F. E. Stroup, G ra n d  R a p id s , M ich

Satisfy and Multiply
Flour Trade w ith

“Purity Patent” Flour

P O P  C O R N
W anted in car lots or less.

Let me know w hat you have.

H. W . Eakins Springfield, Ohio

H. B E C K E R
W holesale Produce and Commission 

210 T h ird  St. Bay C ity, Mich.

POTATOES IN CAR LOTS A SPECIALTY

G. J. Johnson Cigar Co.
S. C. W. El Portana 

Evening Press Exemplar
Grand Rapids Grain & Milling Co. 

Grand Rapids, Mich. These Be Our Leaders

Mild Cured

Hams and Bacon 
100 per cent Pure

All-leaf Lard
Quality Our Motto

Order of our nearest salesman or mail 
your order direct to the plant.

Ludington, Mich., F. L. Bents 
Grand Rapids, W. T. Irwin, 153 Fountain St. 
Kalamazoo, H. J.Linsner, 911% N. Burdick 
Lansing, H. W. Carver, Hotel Wentworth 
Adrian, C. N. Cook, 200 E. Maumee St. 

Port Huron, C. J. Harris 
Metamora, C. S. Nicholas 

Saginaw, W. C. Moeller, 1309 James Ave. 
St. Johns, E. Marx, Steele Hotel 

Write to-day
CUDAHY BROTHERS CO.

Cudahy-Milwaukee

■D.
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away for premiums. The best pre
mium they know of is $1 in United 
States money. Send and get a cata
logue from the Larkin Soap Company 
and study page 3. That is the key 
of the whole situation.

Now, I studied this catalogue be
cause it was assigned to me by this

Michigan Retail h  rdvvare A ssociation. 
P re s id e n t—C h arles  H . M iller, F lin t. 
V ice -P res id e n t—F . A. R ech lin , B ay  

C ity.
S ec re ta ry —A rth u r  J . S co tt, M arine  City. 
T re asu re r.—W illiam  M oore, D etro it.____

Positive Facts Which Cut to the 
Bone.*

Let us touch upon the selling of 
seconds. There is the biggest bunco 
of the whole business. I have been 
buying goods of the Crider Manufac
turing Company, an off-shoot of the 
Wiss Shear Co. Everything they 
make is No. 1. The people are hon
est. I discovered that Sears-Roebuck 
was selling the Victor wrench which 
they make. I had been buying them 
for $6.00 a dozen and selling them at 
75 cents. Then I found that Siars- 
Roebuck was selling them at 49 
cents. I put it up to the Presi
dent. He came back and said 
that unfortunately they had sold a 
bunch of seconds to Sears-Roebuck, 
and thought possibly they had made 
a mistake. I wrote back to him that 
seemingly it was impossible that a 
concern that prided itself on the qual
ity of its goods could make seconds 
enough to even tempt Sears-Roebuck.

The National Sewing Machine Com
pany is another one. A 'man came 
along the street one day, when I was 
in front of the store, about a year ago. 
He said, “Mr. Kreuger, how are you?”
I said “ I’m fine, but I can’t place you.” 
He then said, “I am the National Sew
ing Machine’s representative. Have 
you made up your mind to put in 
sewing machines?” I said, “No, and 
if 1 do, I don’t think it will be possi
ble for me to take up with your ma
chines.” He said, “Why not?” I said. 
“You enjoy selling too many to mail
order houses.” “Yes,” he said, “we 
do a good business with Montgom
ery W ard & Co.” I said, ’’W hat part 
of your product do you sell to the 
mail-order companies?” He said, 
“About 50 per cent.” Then he got 
out his photographs and commenced 
to show his machine. He said, “Here 
is your money maker. I t  will cost 
you $17 and you can sell it for $27 
or even $30 on the installment plan 
and you are giving a man as good 
a machine as is made in the world.” 
I said, “That looks good. That is a 
good profit. W hat does Montgomery 
W ard sell the machine for?” “Why, 
Mr. Kreuger, they don’t get that ma
chine.” “W hat do they get?” He 
said, “We assemble our imperfect 
parts into a separate case for those 
machines and stencil them and the 
machines they sell are made from 
those imperfect parts.” I said, “Guess 
we are through then.” He said, 
“W hy?” 1 said “1 can’t afford to

•A ddress by  H . F . K ru eg e r  befo re  N a 
tional R e ta il H a rd w a re  D ea le rs’ A sso
c ia tion .

pationize any concern where only 50 
per cent, of its product will pass in
spection. If I were a stockholder in 
your company, at the next stockhold
ers’ meeting, I would move that the 
superintendent and one-half of the 
mechanics be fired, and that some 
one be put in that could so run the 
place that at least 90 to 95 per cent, of 
the product would pass inspection.” 
He said, “You led me right into it, 
didn’t you?” I said “Hell, no; you 
tumbled.”

There is a razor made called the 
Carbo-Magnetic razor. It is adver
tised and costs us $1.50; we are sup
posed to sell it for $2.50. My brother 
asked me why I did not buy that 
razor. I said, “I can buy it if you 
want it.” He said, “All right.” This 
was at one of our store meetings. I 
said, “Make out an order and address 
it to the Larkin Soap Company.” He 
replied, “You will never get it.” I 
said, “Make out the order for $5 worth 
of Home Sweet Home soap and a 
dozen Carbo-Magnetic razors.” The 
razors came and cost us $1 each. You 
pay at wholesale $1.50 each. I adver
tised these razors. I sent to Chicago 
and had an electrotype made. I 
did not want to go to the company 
for anything. I advertised them for 
one week on the front page of our 
paper—“On Saturday afternoon at 2 
o’clock we will sell the celebrated 
Carbo-Magnetic Razor, which always 
sells for $2.50, at only $1.50.” Every 
day I wrapped one of those papers 
and sent it to Mr. Silberstein, the 
President of the cutlery company, who 
is an Irishman, as you can tell from 
his name.

Saturday afternoon we sold some 
of the razors and ticketed the rest of 
them $2.50. One day shortly after
ward a slick-looking fellow came in, 
of the same nationality as Mr. Silber
stein. He said to the clerk, “Have 
you a razor called the Carbo-Magne
tic?” The clerk said “Yes sir.” “W hat 
is the price?” “$2.50.” He rsaid, 
“Can’t you sell them for less than 
that?” The clerk said, “No sir; the 
price to-day is $2.50. They did run 
a sale for $1.50, but the price now is 
$2.50.” The visitor said, “I want to 
see the buyer.” I was called. The 
visitor said, “Mr. Kreuger, don’t you 
know that the price on this is re
stricted?” I said, “Yes, sir; but there 
are two concerns in the country that 
have no restricted price, and I am 
one of them. I have bought these 
razors in the open market and bought 
them for $1 and sold them for $1.50; 
and what are you going to do about 
it?” There were no Carbo-Magnetic 
razors in the Larkin soap catalogue 
the next issue.

The Larkin people give nothing

Foster, Stevens & Co.
W holesale Hardware

10 and 12 Monroe St. :: 31-33-35-37 Louis St.

Grand Rapids, Mich.

SUNBEAM TANK  HEATERS
Feed Cutters, Fur Coats, Sleigh BellsYOU Mr. Implement and Hardware man. will find the above live 

sellers right now. We have other winter winners, backed by the 
Sunbeam advertising and guarantee—why not get acquainted?

WHICH CATALOGUE SHALL WE SEND? Implement. Clothing. 
Harness. Collars. Trunk. Bags. Blankets.

Brown & Sehler Co.
Home of Sunbeam Goods Grand Rapids, Mich.

A. T. Knowlson 
Company

WHOLESALE

Gas and E lectr ic  
Supplies

Michigan Distributors for

Welsbach Company 
99-103 Congress St. East, DETROIT

T elephones, Main 2228-2229 

Ask for Catalog

Why Not Have The Best Light?
STEEL MANTLE BURNERS. T H I S  A D

Is Creating Business for YOU 
Prepare for a Big Demand

The advertisement reproduced above is running in a large list of select publications. I t  will cer
tainly send customers to your store. Are you prepared to supply them? i f  /l™  
burners a t once. Accept no substitutes, the genuine is stamped STEEL MANTLE, TOLEDO, OHIO.

If  you are not handling these burners you are certainly missing a big thing. When shown to the 
people they  will sell by the hundred. If  your Jobber doesnT handle them, send us his name and 

we will make quotation direct to you. Sample Burner mailed to your address, 25 cents.

______  _________ Odor*
less. Smokeless. Make the home cheerful 
and bright. Three times as much light as 
an ordinary burner. Every one guar
anteed. Just what you needl If your 
dealer doesn’t  keep them send his name 
and address with your name and address 
and we will mail you as many as you wish
THE"sTEEL MANTLE LIGHT CO. 
310 Huron stmt, Toledo. Ohio

THE STEEL MANTLE LIGHT Co. 310 Huron St., Toledo, 0 .

Use Tradesman Coupons
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committee in Chicago in February, 
and I made up my mind that I would 
buy a bill of goods from the Larkin 
Soap Company. I made up an order 
for Home Sweet Home soap, $10 
worth. They sell it at 50 per cent, off, 
so I just took the discount off to see 
whether it would go through at $5. 
W ith my certificate I could add any
thing to it I wanted. I added a No.
9 copper wash-boiler. The boiler 
came and I couldn’t tell who made 
it. The next item was a set of carv
ers, three pieces. W hen these goods 
were unpacked, my son let out a yell 
when he saw who made the carvers. 
Every set of carvers in our store and 
almost every piece of cutlery had the 
same brand on it—Anvil brand. The 
Meridan Cutlery Company had al
ways stood up before me and said 
that they did not sell a mail-order 
house on the continent. I took their 
representative’s word for it. I was a 
little bit warm. I wrote to these peo
ple and asked them if I could get it 
on the discount. The box these 
carvers came in was No. 13. I found 
it in the catalogue and it cost m i 
$1.70. The Larkins were selling it 
at $2. I wrote to the company, ask
ing them if they thought it was fair 
profit. The President answered that 
they supposed they were giving these 
away as premiums. He sent his Chi
cago manager up, the very man who 
took the order. He said he took the 
order with pride. I said, “How large 
was it?” He said, “Thirty thousand 
sets.” I said, “Do you think it is 
right to sell out 50,000 retailers all 
over the country for 30,000 sets to 
Larkin?” I have a letter signed by 
the President that Larkin will get no 
more of these carvers unless they 
will sell them at $3.40. T hat is one 
more again.

Now, gentlemen, the whole thing 
that I want to impress upon you peo
ple is to start in letter writing—pass 
your troubles on. If you sell a man 
a knife or axe that is not good, he 
comes directly to you and says, “This 
piece of goods is not what it should 
be.” If you overcharge him, he does 
the same thing. If you have been 
overcharged, go to the man that has 
overcharged you. If you don’t know 
you have been overcharged, it is your 
business to find out. These cata
logues are as free as can be, and it 
is your business, if you haven’t the 
time yourself, to assign them to some 
one of your clerical force to investi
gate these things. I have made mon
ey in buying goods through pricing 
my wants by the mail order house 
catalogue, and if you will all work on 
that line and kick when you are over
charged, you are going to win.

toilets, I can most emphatically en
dorse, having been a guest on many 
occasions at his excellent travelers' 
home, the W estern Hotel.

I think the publication of his letter 
in the Tradesman would give a large 
currency to the hotel keepers, com
mercial travelers and sanitary engi
neers. D. E. McClure.

Ass’t Sec’y State Board of Health.

Novel Suggestion Concerning Toilet 
Room Odors.

Lansing, Dec. 18—You will see by 
reading letter herewith that it pays to 
print your thoughts in the Tradesman.

One of the big Legislative consid
erations of the coming session will 
be hotel sanitation, hence the Trades
man is and will be the medium of 
communication to and among us in 
acquiring information upon this eli- 
ment of sanitation.

Mr. Jenkins’ claims for sanitary

Big Rapids, Dec. 17—I have just 
read your communication in the 
Tradesman of December 11 on “Sani
tation for Hotels, Depots, Schools,” 
as well as other public buildings, and 
I am impressed to write you that it 
seems to me the worst featur; of 
these public places is in the toilet 
rooms.

Take a hotel, for example. The 
toilet room is usually entered through 
a door leading from the office; is quite 
close, with but little ventilation; is 
frequented by all the hotel guests, as 
well as numerous people from the 
street. The odor from the closets be
comes very offensive and with but 
little, if any escape from the rooms, 
it is necessarily forced into the office. 
There usually being a stairway in the 
office, up which is a strong draft, away 
goes the odor through the house.

So far, I have never seen but one 
effective device for eliminating this 
very disagreeable feature. Three 
years ago in remodeling our hotel, 
the W estern, I determined, if 
possible, to avoid this very objection
able difficulty, so with the aid of the 
plumber I devised a very simple and 
inexpensive affair, which completely 
rids the toilet room of any smell 
though all four seats be occupied at 
the same time. This consists of a 
two-inch pipe with a flattened wide 
mouth; an intake which is inserted 
under the seam of the seat rim. The 
pipe passes down and through the 
floor (one from each seat) and con
nects with a larger pipe, that con
nects, in turn, with a chimney, causing 
a draft. These mouthlike openings 
to the pipe draw the odor direct from 
the bowl and do not permit it to enter 
the atmosphere of the room. So 
pleasing is the effect it has seemed 
to me to be of considerable value, so 
much so that I have made application 
for letters patent which is now pend- 
ing.

I t is so inexpensive to install that I 
feel that it will appeal to all who have 
charge of public buildings, where 
largely used by many people. I can 
hardly think of anything more dis
agreeable than to be compelled to sit 
for from three to five minutes in such 
a foul atmosphere as is encountered 
in many hotels, some of which lay 
great claims to cleanliness and sanita
tion. Geo. G. Jenkins.

that has a room numbered ‘13,’ and 
even when you get into the northern 
country the number is religiously 
skipped. Been all over the State and 
Ohio and have slept in every kind of 
bed from a big four poster of mahog
any, to an iron one that cost $1.75 
at a mail order house, but none of 
these beds were ever in a room num
bered 13. There is no such room in 
any hotel.”

From the drift of the conversation 
and reminiscences, it would appear 
that the statement is correct. There is 
a centuries old superstition that num
ber 13 is a hoodoo, and many travel
ing salesmen would rather bunk' in 
a cramped seat in t-he smoker, than 
to take a berth numbered 13 if tend
ered free.

The majority of traveling men, wise 
in the world and generally cynical 
and unbelieving, would rather get 
their rest on a wood pile in a snow 
storm than to crawl between warm 
sheets of a bed in room 13. Hotel 
keepers, therefore, it would appear 
have become cognizant of this pref
erence for other numbers, and have 
designated their rooms by a process 
that carefully and consistently elim
inates the unlucky number.

The same superstition that impels 
traveling salesmen from the hoodoo 
numeral, also makes them take a de
cided stand against starting anything 
new on Friday. This includes a card 
game in some instances, it is said. 
But Friday has not the awful poten
tiality that number 13 has, it is 
claimed, and the killing of a black 
cat ranks even below Friday.

Number 13 has it all over any other 
hoodoo, it is declared by competent 
authority, hence no hotel, at least 
where the proprietor has an eye to 
business, ever has a room with “13” 
over or on the door.—Lansing Even- 
ins: Press.

Established in 1873

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work
T H E  W E A T H E R L Y  CO.

18 Pearl S treet G rand Rapids, Mich.

BUSINESS PHILOSOPHY.
■ A TEXT BOOK.

By Edward Miller, Jr.

M ILLER’S “Business Philoso
phy” contains FORTY NINE 
scientific essays explaining 

how one can A ttract SUCCESS.
• ‘Thoughts are Things. ”  If We 

Think Right, We Will BE Right.
If YOU want to BE Right study 

the psychology and philosophy of 
BUSINESS. Price One Dollar.

“Business Philosophy is full of concen
trated truths and meaty epigrams, which if 
out into application, would have weighty in
fluence upon the CAREER and SUCCESS 
of men. Few men think these matters out as 
you seem to have done, and give them ex
pression.” . writes Mr. W. E. Stone, President 
of Purdue University.

Prospectus mailed on request. 
Edward Miller, Jr. Evansville, Ind.

Traveling Salesman Taboo “Thirteen” 
Hoodoo.

I t was declared Monday by a num
ber of raveling salesmen waiting for 
a Michigan Central train at the union 
station, that not a hotel in the State 
has a room in it numbered “13.” Some 
of the travelers were hoary headed 
men, the inside of whose hands 
show the callous of years of wear 
from heavily laden sample grips.

“You won’t find a hotel in Lansing

Our Stock is Always Complete on the 
Following Lines

Compo and Perfection 
Certainteed Roofing

Also Michigan Rubber Roofing 
Genuine Fibretto, Protector

And
Red Rosin Sheathing 

Blue Plaster Board
And

Tarred Felt

Michigan Hardware Company
Exclusively Wholesale

Ionia Ave. and Island St. GRAND RAPIDS, MICH.
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PARCELS POST.

How Retail Merchants Can Benefit 
By I t

For many years the mail order 
houses, masked behind the farmers, 
together with other self-seeking in
terests, have been trying to get the 
Government to furnish them cheap 
transportation for their trashy mer
chandise at the public expense, and 
at the last session of Congress they 
were about to accomplish their long- 
sought purpose, for a bill drawn along 
lines of their own dictation bid fair 
at one time to become a law. But the 
imminence of the danger which was 
threatened served to arouse the 
sleeping retail merchants, the country 
newspapers, and the citizens of the 
small towns and lural communities, 
who made a protest so loud and clam
orous that the politicians could not 
quite ignore it, with the result that 
the original bill was defeated and a 
compromise measure enacted, which 
does not exactly suit anybody. 
Though by no means meeting the de
mands of the Parcels Post advocates, 
they have not by any means lost 
heart, for they realize they have suc
ceeded in establishing the principle 
for which they have contended and 
have already started on another cam
paign to secure the extension of the 
system, so as ultimately to meet all 
their purposes and business require
ments. I t  may not, however, be 
necessary for them to work for or 
obtain any further legislation on the 
subject, for if a Postm aster General 
should be appointed who is imbued 
with the idea that the “middleman” 
should be eliminated, he could, with
out additional legislation or specific 
authorization, stretch and change th i 
present law almost to suit his own 
ideas, for in the statute as enacted 
there is abundant authority for him 
to do so. I t  provides that if the
Postm aster General shall find on ex
perience that the classification, the 
weight limit, rates of postage etc., 
“are such as to prevent the shipment 
of articles desirable or to permanent
ly render the cost of the service 
greater than the receipts of the reve
nue therefrom, he is hereby author
ized, subject to the consent of the 
Interstate Commerce Commission,
after investigation, to reform from 
time to time such classification, rates, 
zone or zones, the conditions of either, 
in order to promote the service to the 
public, or to ensure the receipt of 
revenue from such service adequate 
to pay the cost thereof.’"' Such broad 
and comprehensive power lodged in 
the hands of an official however wise 
and good he may be, constitutes so 
serious a menace that no government 
ought to confer it, and no free people 
ought to submit to it no m atter upon 
what pretext tt  may be urged.

How Retailers Can Benefit.
It remains, however, as far as can 

now be seen, that the law as it at 
present stands is not likely to add 
very greatly to the present advant
ages of the catalogue houses over the 
merchants of the smaller towns and 
cities; and if the latter will bestir 
themselves to prevent any extension 
of the system, either by legislative

enactment or administrative action, 
and will earnestly seek to appropriate 
all the benefits which the present sys
tem confers, it may turn out that they 
will profit from, rather than be dam
aged, by it.

Different from the manner in which 
all mail m atter is now handled, mer
chandise under the parcels post is not 
to be carried at a flat rate (by which 
is meant the same rate for all parts 
of the country), but the rate will be 
determined by the distance the parcel 
is to be transported, just as is the 
case at present with the express com
panies and other common carriers.

For the convenience and guidance 
of postmasters in ascertaining and 
determining rates, the country will be 
arbitrarily divided into 3500 units or 
sections, and “each of these units 
shall be the basis of eight Postal 
Zones.” The first zone includes all 
the territory lying within a radius of 
fifty miles from the center of these 
units, or sections; the second zone, 
all within 150 miles; the third zone, 
all within 300 miles; the fourth, all

within 600 miles; the fifth all within 
1000 miles; the sixth, all within 1400 
miles; the seventh, all within 1800 
miles, and the eighth zone, all the 
territory over 1800 miles from the 
center of the particular unit or sec
tion from which a parcel is shipped.

The rate of postage being de
termined by the distance, a catalogue 
house is prevented from sending a 
package from Chicago, say, to points 
outside of the first zone of which 
that city is the center except at a rate 
which increases with the distance the 
package is to be carried. To this ex
tent, it now appears that the retailer 
gets some protection, though there is 
nothing to prevent the catalogue 
houses from appointing agents or rep
resentatives in every city of any size, 
to whom their merchandise can be 
shipped by freight, to be distributed 
by said agent within each fifty-mile 
zone at the reduced parcel rate. Of 
course, the department stores in every 
city will have the • same advantages 
that the smaller retailers have in 
shipping to nearby points, and that

they will profit by it may be taken 
for granted.

Owing to the fact that the drug
gists’ packages are usually small ones, 
they seem to be in a little better po
sition to compete with the catalogue 
houses than the grocers, the hardware 
dealers or the drygoodsmen.
Mailing Lists .Should Be Compiled.

To get the benefits of the new sys
tem, the country merchant should be
gin at once to compile a mailing list, 
which shall contain the name of every 
person or family within a radius of 
fifty miles from the center of the sec
tion in which his store is located. He 
should then, from time to time and 
with Regularity, send a circular to 
each name on the list, stating that 
any article in his line which may be 
wanted, no m atter what it is, provided 
it does not weigh over eleven pounds, 
may be ordered by telephone and will 
be delivered by mail the same day or 
the next morning, according to the 
distance it has to go; or, unless they 
are in a hurry, his customers can or
der by mail and receive the goods as

promptly as the mails can deliver 
them. Merchants should, therefore, 
impress upon the public the value of 
this service; they should be shown 
how quickly their orders can be filled, 
and the quality of the goods the m er
chants supply should de dwelt on ai d 
emphasized — thus by implication 
drawing attention to the imitation 
and inferior goods usually sold by 
the mail order houses. If practicable, 
it would be well to print on such cir
culars the hours of delivery at the 
various points on rural delivery 
routes. The people ought also to be 
shown that under the present system 
the catalogue houses can not suc
cessfully compete with the local deal
ers, since, excepting in territory very 
near one of the mail order centers, 
the retailer can deliver an order from 
one to two days earlier than a ship
ment could come from one of the 
mail order concerns.

Many other things could be included 
in your circular, all depending upon 
the completeness of your stock your 
location, the class of trade you deal

The Mail-Order House
Air: “The Old, Oaken Bucket “

How dear to my heart are the scenes of my childhood 
When fond recollection presents them to view—

The church and the store and the school in the wildwood 
And all the loved spots that my infancy knew.

Last summer I wandered again to the village 
But found not a neighbor of old or his spouse.

The streets were deserted, the farms needed tillage—
The town had been killed by the mail-order house.

The village had vanished when merchants were banished- 
The town had been killed by the mail-order house.

But one lone survivor, as scared as a rabbit.
I found, and I asked why the village was dead.

"The town got the mail-order catalogue habit.
And that was what killed it forever.” he said.

"It was not a war. epidemic or pillage.
No foeman's invasion or robber’s carouse:

The money that should have developed the village 
Was all sent away to the mail-order house—

The money we earned here—it never returned here. 
When once it was sent to the mail-order house.”

with, and your capacity as a sales
man and advertising man.

Another advantage which the par
cels post will give the retailer is the 
lower cost of receiving small pack
ages from his jobber which hereto
fore have been shipped by express. 
A merchant, after January 1, will be 
able to telephone an order to his 
wholesaler (if it should be a rush or
der) and receive it within a few hours, 
the exact time depending, of course, 
upon the distance it has to come. This 
promptness with which goods can be 
procured from the jobber should also 
be impressed upon your customers, so 
they will understand that you can 
supply anything they may want on 
short notice, even though you may 
not have it in stock. This will be a 
a big point in your favor in compet
ing with the catalogue houses and 
you should make all the capital out 
of it you can.

This facility of getting goods from 
the jobber will enable the- retailer to 
do business on a somewhat smaller 
capital than now, since he will not 
have to carry as full a stock nor keep 
on hand as much of any one article 
as at present he is compelled to do.

This circularization should be done 
once a week or month and new spe
cials and inducements advertised each 
time a circular is issued. By devel
oping this rural quick-delivery busi
ness, unless in the workings of the 
same something now unforeseen 
should develop, there will be an op
portunity for the more active and en
terprising druggists to build up a big
ger and better-paying business than 
they have heretofore been able to do;

GRAND RAPIDS BROOM CO.
Manufacturer of

Medium and High-Grade 
Brooms

GRAND RAPIDS, MICH.

You Gao Sell It
I f  you have it in stock

M apleine
The Flavor de Luxe

Order from your jobber oi 
Louis H ilfer C oJ 

4 Dock St.. Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

BUSINESS PHILOSOPHY.
A TEXT BOOK.

By Edward Miller, Jr.

MILLER’S "Business Philosophy" contains 
FORTY NINE  scientific essays explain
ing- how one can Attract SUCCESS. 

“Thought» are Things” If We Think Right We 
Will BE Right U  YOU want to BE RIGHI 
study the psychology and philosophy of BUSI
NESS. n ic e  One Dollar.

"Business Philosophy is full of concentrated 
truths and meaty epigrams, which if  pat into 
application, would have weighty influence upon 
the CAREER and SUCCESS of men. Few men 
think these matters out as you seem to have 
done, and give them expression." writes Mr. W. 
E Stone, President of Purdue University.
•  Prospectus mailed on request.
Edward Miller, Jr. Evansville* Ind.
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and we trust that all subscribers of 
the Tradesman will do their utmost 
to this end. But it can not be accom
plished except by hard, persistent 
and intelligent effort along the lines 
we have indicated, and hence it be
comes a contest in which brains and 
ability will win the prizes.

The editor of the Tradesman will 
be glad to receive sample circulars of 
the kind mentioned above, which our 
subscribers may prepare, and he 
would also like to get the views of 
merchants as to the best way to make 
the most out of the new system.
. As a suggestion in the way of a 
starter, we offer the following for the 
first circular, which may be altered 
or added to to suit the conditions sur
rounding each individual who uses it; 
and it should be sent out at once, to 
show you are alert and after business:

B eg inn ing  J a n u a ry  1, w e w ill be ab le  
to  offer you th e  p ro m p te s t de livery  se rv 
ice you ev e r knew . A fte r  th a t  d a te  you 
can  te lephone in  you r o rd er fo r w h a t
eve r you need in  o u r line, an d  i t  w ill 
be delivered  to  you w ith in  a  few  hours. 
T h e re  w ill be no need  of y o u r w aitin g  
u n til you com e to  to w n  to  o rd er yo u r 
goods. You can  d rop  u s a  p o s ta l an y  
tim e  o r call u s up  o ver th e  phone—our 
num ber, you know , is 666—a n d  expec t 
your o rd er ju s t  a s  soon a s  th e  m ails  can  
b rin g  it. T h e  new  p arce ls  p o s t m ak es  
th is  im possib le.

W e a lso  w ish  to  adv ise  you th a t ,  w ith 
o u t c a rry in g  a  la rg e r  stock , w e a re  now  
in a  m uch  b e t te r  position  to  fill a ll your 
w an ts  th a n  ev e r before. I t  is  now  pos
sib le  fo r u s to  o rd e r ou r supp lies from  
th e  w holesale  houses an d  g e t th e m  qu ick 
e r th a n  ev e r befo re, th u s  m a k in g  i t  po s
sib le  fo r u s to  rea lly  in c rease  o u r s to ck  
w ith o u t in v e stin g  a n y  m ore m oney—a 
f a c t w hich  enab les u s  to  sell ch e ap er 
th a n  even  th e  la rg e s t s to re s  in  th e  b ig  
c itie s  can  affo rd  to  do. You can  save  
m uch m oney in  th e  cou rse  of a  y e a r  
by  d ea ling  w ith  u s an d  ta k in g  a d v a n tag e  
of o u r qu ick -d e liv e ry  serv ice. You w ill 
a lw ay s find ou r p rices  r ig h t, an d  if eve r 
you g e t so m e th in g  w h ich  is  n o t to  your 
sa tis fa c tio n , w e w ill be  g lad  to  m ake  i t  
r ig h t.

The first merchant in any commun
ity who shows his alertness in this 
m atter is likely to make a big hit. 
The circular might be reproduced in 
ordinary printing, or, what would be 
better, by typewriter fac-simile pro
cess. In either case, the name of the 
person addressed, and the signature 
of the merchant could be filled in by 
typewriter or in handwriting as de
sired. Circulars so addressed and 
signed, if sent out unsealed and in 
any reasonable quantities can be 
mailed at one cent each, thus giving 
to them the appearance of personal 
communications.

I t should be borne in mind, that 
the Interstate Commerce Commission 
has already prepared a new schedule 
of rates which it is proposed to com
pel the express companies to adopt, 
which rates, except for short dis
tances and for packages weighing 
five pounds and over, are even cheap
er than the parcels post rat.es.

There is no rate specified for pack
ages weighing less than one pound, 
the reason being that the pound rate 
is charged for any package which 
weighs over four ounces. Up to four 
ounces the rate remains one cent an 
ounce or fraction thereof, and this 
latter is a flat rate, by which is meant 
that it will carry a package anywhere 
in the country and is thus outside 
the parcels post system.

The law provides that packages 
may be insured and that bills for 
goods shipped, including the postage, 
may be sent C. O. D. at a cost to be 
later determined by the Postm aster 
General In all cases however, the

postage must be prepaid by stamps 
affixed. A special parcels post stamp 
will be prepared by the Department. 
Ordinary postage stamps will not be 
accepted for this purpose.

The system seems to make it eas} 
for retailers to develop a rural route 
business, for m atter which is mailed 
at any point on one of these routes 
can be sent for the same price r.ot 
only to every other point on the 
same route but to all points on all 
the other routes which start from 
the post office from which the route 
on which the shipper is located 
starts. For instance, suppose at Kal
amazoo, there are a dozen rural 
routes which start from that city. 
Any person living at any point on 
either of these twelve routes can ship 
to any or all other points on all of 
the routes for the same price.

We have endeavored in this article 
to explain the probable workings of 
the new system and to furnish sug
gestions by which our subscribers 
may profit therefrom; but until the 
law goes into effect and has been put 
into practical operation, nobody can 
exactly tell how it will work or what 
its effects will be. Therefore, each 
merchant should make a special study 
of the m atter, with the idea of bet-e
ft ting by it, if possible; and we 
should be glad, as we have stated, to 
have them write us exactly what 
methods they have adopted to this 
end.

Progress of a Cabbage From Grower 
to Consumer.

This is the story of the adventure of 
a cabbage in New York. It is told with 
the intention of casting something of 
illumination upon the much discussed 
high cost of living. It should be read 
with an ever present consciousness of 
the fact that politics and the tariff have 
little, if anything, to do with cabbages. 
The cabbage is raised by a farmer in 
Connecticut. A comparatively small 
farmer will send 1,800 to 2,000 heads of 
cabbage to New York. For one head 
he receives 1^2 cents. Then the head 
goes to the commission merchant. He 
lives on Riverside drive, pays $2,000 
a year for his apartments and keeps 
an automobile. He spends $7,000 a 
year to live. Next the cabbage is sent 
to the wholesaler. He lives on W est 
End avenue; he pays $1,800 for his 
apartment and keeps an automobile. 
His living expenses are $6,000 per year. 
He sends the cabbage to the jobber, 
who lives in an apartment which costs 
$1,500 per year, on Broadway; keeps 
an automobile and spends $5,000 per 
year. From him the cabbage travels 
to the retailer, who lives in a $700 
apartment on a side street, has a cor
ner store, for which he pays $125 a 
month rent, keeps two delivery wag
ons at a cost of $140 per month and 
spends $2,500 a year on his living. 
Finally the cabbage gets to the con
sumer. He lives in an apartment for 
which he pays $40 a m onth; he rides 
in the trolley car or the subway; he 
spends all he can make or a little 
more to live, and he pays 13 cents 
for that head of cabbage.

The half is better than the whole— 
if you are the one who has to 
give up.

FLEISCHMANN’S YEAST is to-day sold by 

thousands of grocers, who realize the advan

tage of pleasing their customers and at the 

same time making a good profit from the 

goods they sell. If you are not selling it now, 

Mr. Grocer, let us suggest that you fall into 

line. You w on’t regret it. 2* Jk 3>*

Switzer Glass 
Sales Jars

For five years have helped 10.000 up-to-date retailers 
sell bulk pickles, oysters, pickled and fancy meats, pea
nu t butter, etc.

Jars, clearest tough flint glass.
Hinge cover attachm ent of non-rusting aluminum 

metal.
Cover, polished plate glass. Always in place, easily 

removed and stays tilted when raised.
1 gal. complete, each.............. $1.32 )
1% gal. complete, each............  1.67 f _  „  „
3 gal. complete, each............ 2.10 r F. O. B. Chicago
4 gal. complete, each............ 2.60 '

Send your jobber an order to-day for prompt shipment 
or we can supply you.

0 . S. SWITZER & CO., PATENTEES 
SOLE MFRS. Chicago

The Prize Bread Flour 
of the World

The U. S. Government 
Laboratory Test

Shows “Ceresota” Flour to be worth 14 cents 
to 79 cents per barrel more than are other 
well known and extensively advertised Flours.

Why Not Buy the Best and 
Get Your Money’s Worth?

Registered in U. S. Patent Office

M anufactured by
The Northwestern 

Consolidated Milling CompanyM I N N E A P O L I S , M IN N .
H. P. GALLAHER. Vice Pres, and Manager
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Mouth-to-Mouth Advertising of the 
Shoe Store.

W ritte n  fo r th e  T rad esm an .
Of all advertising mediums, mouth- 

to-mouth advertising is the most prof
itable for the shoe dealer, or for any 
other merchandiser as far as that is 
concerned.

Mouth-to-mouth advertising is not 
commonly classified as a medium, hut 
that s what it is. While it is general
ly spoken of as “good will," it is in 
effect the most valuable form of pub
licity.

The good will enjoyed by a shoe 
dealer is the public’s appreciation of 
the merchandise and store service 
which may be had at such and such 
a shoe store. To put the m atter in 
another way, it’s the public’s reaction 
upon the dealer and his policy.

Active, tangible, growing profit-pro
ducing good will is conditioned by 
many things in the shoe store’s policy.

Fundamental among the things that 
combine to give the shoe merchant 
mouth-to-mouth advertising, we must 
reckon dependable merchandise. First 
of all, the shoes must make good. It 
they are popular-priced shoes, they 
must be good values for the prices at 
which they are sold. If medium-pric
ed shoes, they must be good values 
at the prices asked. And if they are 
high-grade, high-priced shoes, they 
must possess bona fide merit as foot
wear.

If the shoes do not make good, then 
all other features about the store, its 
advertising and its service, cannot se
cure the coveted benefit of mouth-to- 
mouth advertising to the dealer. De
fective merchandise invalidates the 
most potent copy and discredits the 
most valued mediums of advertising. 
Advertising experts are a unit in their 
contention that there must be intrinsic 
merit in the advertised, or there can 
be no permanent advertising success 

Therefore good shoes are fundament
al in building up good will for the shoe 
store.

And the service must be as good 
as the merchandise if the retail shoe 
dealer hopes to link up with permanent 
good will. A single lapse in the 
store’s service will queer one customer 
beyond all hope of reclaiming him— 
and, perhaps, through his unpleasant 
experience a score of friends and rela
tives may be disaffected. Every effort 
should be made to avoid a lapse in 
the service.

This fact was brought home to me 
by an experience related to me to-day 
by a friend. My friend is a suburban
ite. He lives in a small village some 
seven miles from the city and com
mutes daily. This little village of 
eight or nine hundred people has the 
usual quota of small stores—grocery

stores, meat markets, drug stores, dry 
goods stores, hardware stores, etc., 
but it is, of course, too near the larger 
municipality to compete with the big 
city stores in the range of stock and 
the quality of merchandise carried in 
the city department stores and exclu
sive shops. For that reason people in 
this village of which I write buy their 
wearing apparel, furniture and house
hold effects in the city stores. They 
make their money in the city, and 
most of it they spend in the city 
stores. The little village is substan
tially a part and parcel of the metro
politan community.

And the big stores of the near-by 
city are solicitous about the trade of 
this and all other near-by towns. Some 
of the larger stores send their motor 
delivery wagons out to the village two 
or three times a week. Wlhere they 
do not deliver they prepay the express. 
And they are glad to get the business 
of our villagers on these terms.

My friend’s wife bought a pair of 
shoes in one of the city stores several 
days ago. She is a discriminating 
dresser, and the shoes, if I remember 
correctly, cost her five dollars. She 
was careful to enquire if the store 
sent out parcels by prepaid express; 
otherwise, she explained, she would 
prefer to take them; for the Christ
mas holidays were aporoaching and 
she wanted to make her Christmas 
fund stretch as far as it might.

“Yes, indeed,” said the clerk, “we’ll 
prepay the express.’

Imagine that woman’s state of mind 
when, on calling at the express office, 
she found the parcel was sent collect. 
She paid the twenty-five cents ex
press charges; but you can imagine 
the things she said to the floor-walker 
over the ’phone when she got home! 
She was highly indignant. And, while 
the store promised to reimburse her 
—and will doubtless make good its 
promise quite promptly—that woman 
is naturally sore on this particular 
shoe concern. Can you blame her?

Now if I am correct in my diagnosis 
of that little lady’s peeve, she’ll quit 
that dealer cold. Unreasonable, d’you 
say? Inexcusable? Well, viewing it 
in a detached, philosophical way, per
haps she is. But that isn’t quite the 
way offended customers view the lit
tle things that disaffect them. They 
get all “het” up over it, and it takes 
a world of salve to heal the wound. 
And it’s a question if the old sore 
ever does effectually heal up.

Now good will is correctly regarded 
as an asset. Men buy it and sell it: 
and no end of pains and expense are 
incurred to build it up. I t ought to 
be safeguarded by every imaginable 
precaution.

Good will reduces itself to appre-

To All We Wish

Good Health and 
A Happy and Prosperous 

New Year
And our good wishes we shall endeavor 
to make a reality in so far as it is pos
sible for us to do by the rendering of 
service that shall please, and the delivery 
of a class of merchandise that will en
hance your profits and increase your 
prestige in irour community.

This is our New Year’s resolution.

HIRTH-KRAUSE CO. 
Hide to Shoe

Tanners and Shoe Manufacturers 
Grand Rapids, Mich.

£ M ichigan 5 /oe In Brown or Black 
- /  Dairyman's  Boarded Kips

Full Double Sole.

Genuine 
Goodyear Welt.

Smooth Insoles.

No Nails to 
Hurt the Foot.

All Solid Leather 
Throughout.

Full Vamps 
Under the Tips.

For the Man 
Who Works.

No. 2171 Choc. @ S2.35 
No. 2130 Black @ $2.35

Compare with anything on the market at these prices. 
Yet we give you 10X in 10 days. No dating. Net 30 days.

Grand RapidsNioe ‘¿¿Rubber ( q.
The Michigan People Grand Rapids
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ciation or gratitude. You do me a 
good turn and there’s something in 
my nature that makes me uncomfort
able until I ’ve done you a good turn. 
You wrong me, and—well, while I 
may not actually do you an ill turn, 
I ’ll be sore about it just the same. 
And that’s just the way you are too. 
And we are all alike.

If I go to a store for something or 
other I happen to need, and get some
thing that proves to be all that was 
claimed for it; if I review that experi
ence and observe that I was courte
ously treated; if the goods are deliver
ed, I observe they are delivered at the 
time promised, and in good shape—I 
just naturally think well of that store. 
And when I happen to be in need of 
something else in that dealer’s line, 
I go to him. That’s good merchan
dise plus good service. And that’s 
what it takes to earn good will, which 
is mouth-to-mouth advertising.

You may not have sufficient money 
to put large sums into other adver
tising mediums, but if you want the 
best little old advertising under the 
sun, just treat your customers so 
white they’ll get to talking about your 
shoes and your shoe store service, and 
you’ll win out. Chas. L. Garrison.

High-Grade Footwear Growing in 
Favor.

W ritte n  fo r  th e  T rad esm an .
There is no doubt about it, high- 

grade, high-priced footwear is grow
ing in popularity.

Smartly dressed people (both men 
and women) are beginning to see the 
importance of elegant and appropriate 
footwear as a telling factor of the 
toilet ensemble.

New elegant and appropriate foot
wear costs more money than just or
dinary shoes. And there is an in
creasing number of people in every 
sizeable community who are willing to 
pay the difference.

In many of the city shoe stores and 
specialty shops, and in the shoe de
partment stores, merchants are now 
pricing shoes anywhere from six to 
twelve dollars the pair—and getting 
the money!

Recently Smith-Kasson of Cincin
nati featured a swell Gun Metal boot 
for women, at eight dollars per pair. 
The top of the shoe was cut from im
ported French gray kid, the shoe was 
built on a narrow, stylish last, im
parting “the newest touch of beauty,” 
suggested their advertising man; “as 
do, also, the flat bone buttons.” The 
shoe went big.

Wihen white bucks were quite the 
newest thing on the sky-line, Smith- 
Kasson featured white bucks at, if I 
remember correctly, $7 or $8 per pair; 
and last fall a year ago, when the 
gaiter boot for women was considered 
quite the thing in certain quarters, 
they had a tremendous run on gaiter 
boots at something like $7 per pair.

I could name a score of exclusive 
shoe stores and big, progressive shoe 
departments in the larger cities where 
tip top prices are placed on the high
er grade shoes. Indeed the prices I 
have mentioned are really modest as 
compared with some of the fancy 
prices at which the finer grades of 
footwear retail. Cid McKay.

Ornamental Features of the Modern 
Shoe Store.

W ritte n  fo r  th e  T rad esm an .
The modern shoe store is far bet

ter off in the m atter of equipment 
than the old-fashioned shoe store used 
to be.

Equipment of the present-day shoe 
store of the more progressive type in
cludes not only furniture and fixtures 
whose purpose is fundamentally utili
tarian but also quite a lot of things 
that have been added by way of adorn
ment.

The addition of the ornamental 
touch wherever we find it is a tangible 
evidence of somebody’s protest against 
ugliness.

There is no reason in the nature 
of things why the appointments of 
a shoe store should not be beautiful 
and attractive. Indeed there are many 
and substantial reasons why the shoe 
store should be both beautiful and at
tractive.

Shoppers are more easily drawn into 
a neat, artistically furnished store 
room than into one that is less in
vitingly equipped. And merchandise, 
such as shoes, whose intrinsic quali
ties are prosiac and limited in their 
appeal (so far at least as the average 
customer is concerned,) depend upon 
the influence of attractive environ
ments for much of the interest that 
they are made to possess.

That is the reason progressive shoe 
merchants are beautifying their stores 
and finding the money thus invested 
quite as profitable as any other in
vestment they make.

Verily we have entered upon the 
era of the shoe store beautiful, and 
the end is not yet. Cid McKay.

If he does not know these things he 
is easy prey to the salesman who tries 
to unload upon him other merchandise 
of like nature. And he is then stuck 
deeper in the mire than ever.

Nothing is a good buy, no matter how 
many inducements are offered in the 
way of extra discounts, if it is not good 
to sell.

HONORBtLT
SHOES

Use Tradesman Coupons
MM

Know the Results of Your Efforts.
Retailers are not incompetent as a 

class. Their trouble is that they don’t 
really know the results of their efforts. 
They work in a circle and never get 
anywhere—except into a rut.

Take the average retailer and provide 
him with a statement every morning of 
the previous day’s business, and you 
won’t know his store in a year.

But if he doesn’t know to-day how 
much goods he sold yesterday and how 
much he has on hand, he isn’t able to 
direct his energies.

Unscrupulous salesmen from unscrup
ulous houses come along, and, by the 
aid of extra discounts, threatened in
creases in prices, promises, etc., load 
him to the guards with unsalable goods.

Who suffers? The retailer and his 
real friends.

Ignorance of his own business un
doubtedly is the snare which traps many 
an unwary storekeeper. His lack of 
systematic attention to the details of 
the day’s transactions, coupled with lack 
of knowledge as to the condition of his 
stock, causes him to buy foolishly, and 
sell without wisdom. If he does not 
know how much he has he cannot know 
what to purchase, and if he does not 
know how fast certain lines are going 
he cannot determine whether or not 
they are profitable. If he is holding 
them too long, they are tying up his 
capital unduly. They should be pushed 
with energy, and gotten rid of quickly 
at a reduction if it is found they will 
not go satisfactorily.

To All Our Friends 
and Patrons

We wish a most prosperous and 
successful New Year and assure 
you of our earnest desire for a con
tinuance of the cordial re lat ions  
existing between us.

Rindge, Kalmbach, Logie & Co., Ltd.
Grand Rapids, Mich.

H. B. Hard Pan
Unlined Blucher

No. 896..$2.35

Brown Hard Pan Uppers 
Full Size Bellows Tongue 

Three Full Soles 
Perfect Fitting. Roomy Last 
Cap Toe. Standard Screw

Stock No. 896
844—Brown Hard Pan. 6 inch......................$2 35
907—Black Hard Pan. 10 inch ....................  3 00
918— Black Hard Pan. 12 inch............  3 40
919— Black Hard Pan. 16 inch. ..   4 00
840—Black Elk. % Double Sole. 6 inch---- 2 25
891—Brown Elk. Double Sole. 6 inch.. . .  2 35

THEY WEAR LIKE IRON

Herold-Bertsch Shoe Co. 
Manufacturers “Bertsch” and “H. B. Hard Pan” Shoes 

Grand Rapids, Mich.
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W ishing a Happy New Year—To 
Whom?

W ritte n  fo r th e  T rad esm an .
First of all, to yourself you should 

wish right gladly and heartily a Hap
py New Year!

Apparently, this putting of yourself 
first is contrary to all the rules. Let 
me explain. Being the energetic, 
earnest woman that I know you to be, 
you are apt to become so absorbed 
in looking after the health and morals 
of those who stand néar and dear to 
you, in trying to reduce the cost of 
living, in church and charity work and 
in all kinds of measures for beautify
ing and bettering your town or city 
—to say nothing of attempting to 
solve the problems of the universe, 
which, if you are very earnest and very 
energetic is just what you are likely 
to attempt—I say you are apt to be
come so engrossed in these very nec
essary and very serious undertakings 
that you forget to take a little time 
just to be happy. If you are not hap
py yourself you can not radiate hap
piness, you can not spread the glad 
contagion of joyous living. So with

a stout determination that not all the 
sorrows and burdens of life shall pre
vent your desire from coming true, 
wish yourself a Happy New Year!

Wish your husband a Happy New 
Year! Do the words fall naturally or 
strangely from your lips? Very likely 
you have been married a considerable 
time. Does your husband prize a half 
hour's chat with you as he did in the 
old days of your first acquaintance? 
Does he look to you for sympathy and 
companionship or have you become 
merely a dependable cook and stock
ing-darner and button-sewer? In your 
care to perform every one of your 
multitudinous little tasks, are you for
getting one of your chief duties and 
privileges?

To your children a Happy New 
Year! You see to it that they have 
a sanitary home, according to the up- 
to-the-last-minute regulations; you at
tend to their report cards and averages 
at school with punctilious exactness; 
you censor their reading matter care
fully; you never neglect their teeth 
or their eyes or their adenoids; bu;

do you find an afternoon now and then 
when you can be happy with them and 
they with you? W hat will be your 
children’s remembrance of mothe.— 
as a marvelous being who was the 
center and source of innumerable goo .1 
times and whose atmosphere was that 
of sunshine and good cheer, or as a 
faithful, self-abnegating drudge, con
cerned chiefly with the preservation 
of health and the maintenance of re
spectable standing at school?

To your mother-in-law a Happy 
New Year! Perhaps she medd’es just 
a little, possibly she disapproves of 
you and of some of your ways, may
be she gives you the feeling that in 
her opinion her precious son didn't 
do quite so well as he ought to have 
done when he married you. No n u t
ter in what manner she may get on 
your nerves, still wish your husband’s 
mother a Happy New Year and 
through no neglect or rem'.ssness of 
yours let her New Year be otherwise. 
Refrain from uttering the bitter taunt 
or sarcasm that sometimes is on your 
tongue. Teach your children to re
gard grandma not with scorn and de
rision, but with the esteem and affec
tion that .he more amia dc side of 
uer peis;na!ity fully merits.

To your nephews and nieces, your 
cousins and second cousins, to all your 
kith a; d kin of whatever degree, to 
all y>.ur old friends and acquaintances, 
especially to those who arc shabby' or 
unfortunate ->r in s t r a i t e n c i r c u m 
stances, a Happy New Year! Per
haps you may be able to  brighten their 
s mber lives a little during the com
ing twelve months. Send Aunt Amy

a bouquet iveasionally. Ask your hus
band’s nephew who is working his 
way through medical college out to 
your home to u’nner as c f en as you 
can and take some pains to give the 
bashful, homesick boy a good time 
when he conies. Give old Mrs. Banks, 
who was t o u t  mother’s ne i.hbor f o r  
twenty years, an automobile ride once 
in a while.

To your children’s teachers in 
school a Happy New Year! If they 
are skillful in their profession and 
faithful in their work be ready to give 
hearty praise and appreciation. Co
operate with them in their efforts to 
improve and train your boys and girls. 
Help instead of hinder. Teachers 
are human, having faults and failings 
like the rest of us. Be willing to 
overlook some shortcomings. The 
fault-finding parent causes the good 
and conscientious teacher more an
noyance and does more to destroy 
her influence and subvert the good 
discipline of the school than the most 
incorrigible pupil. The teacher’s path
way in life is none too smooth at best. 
Do not needlessly make it rougher or 
rockier.

To your dressmaker a Happy New 
Year! Faithful little soul, how does 
she regard you—how does she have 
reason to regard you? As a friend 
who has some personal interest in 
her, or merely as an exacting cus
tomer who cares only that her gowns 
be well fitted and stylishly made?

To your maid—whether you call her 
a domestic or a servant or a helper 
or just a hired girl—to your maid 
a Happy New Year! Imagine this

The Karo Demand is Increasing 
^roi Everywhere

Karo sales are jumping. Effective advertising in the magazines, 
newspapers, bill-boards and street cars is proving a powerful sales maker. 
It is influencing millions of housewives to use more Karo than e v e r -  

telling them about the great food value of Karo, its purity, its nourishment, the energy it supplies 
and what’s all important, its economy.

With the cost of living so high, these Karo facts strike home with double force, they are 
increasing sales quickly.

Karo is the great household syrup—the syrup of known quality and purity—specially whole
some and delicious, and of highest food value.

Your customers know it—they know that the Karo label stands for highest quality, best 
flavor, and full net weight. Stock generously with Karo. It sells quickly, is easy to handle 
and pays a good profit.

Corn Products Refining Company
New York
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person who works in your kitchen 
to be gifted with sufficient literary 
ability to write a character sketch with 
you for a subject. W hat would the 
sketch be like? Would she draw yo t 
as a smiling, gracious queen in the 
parlor, and a cross, ill-tempered, sour- 
visaged shrew in the kitchen? Or 
would she describe you as a serene 
and gentle presence with a mind broad 
enough and a mother heart warm 
enough to include within the circle 
of your love and kindness even a 
crude, untrained, thoughtless, heavy- 
footed servant girl—a girl who with 
all her manifold failings—perhaps be
cause of those same failings—sorely 
needs to find in her mistress a real 
friend?

To the grocer’s boy, the milkman, 
the umbrella mender, a Happy New 
Year!

To every peddler and every book- 
agent—a Happy New Year! Very 
likely you can not patronize all these 
people as freely as they would like— 
few of us can afford to buy much that 
is either worthless in itself or unsuited 
to our needs—but you can at least 
give to each of them a pleasant greet
ing and courteous treatment. You 
may often find it best to decline to 
see what they have to offer, but you 
can do it in a way that will not wound 
their feelings. Remember that they 
all have feelings.

To the judge and his wife, the bank
er and his daughter, the wealthy mer
chant and his sister, to the eminent 
minister or artist or scholar whom 
you chance to know—to all the per
sons of your acquaintance whom you

consider a little your superiors, the 
persons to whom you look for recog
nition and help as you mount the 
rungs of the social ladder—to all 
these a Happy New Year! Most cer
tainly. But to those whom you re
gard as your equals, the members of 
your own family and your intimate 
friends, the people whose lives touch 
yours not at the occasional social 
function but in daily and hourly con
tact—it is of far greater importance 
that so far as lieth in you you give to 
these a Happy New Year. And those 
who rank below you in the social 
scale, a few of whom I have mention
ed, would that you may not forget 
how greatly whatever of happiness 
they may see during the coming year 
depends on the favor and considera
tion of such as you.

Perhaps you have generously re
membered some of these whom you 
can but regard as under dogs in the 
fight of life, with a gift at Christmas. 
Well and good. But a Happy New 
Year should mean much more than 
a Merry Christmas—it should signify 
an extension through the whole cycle 
of three hundred and sixty-five days, 
of the Christmas spirit of kindness 
and brotherly love. Quillo.

I t sometimes happens that when a 
woman loses her husband the loss is 
fully covered by insurance.

A girl who is more ornamental 
than useful can at least keep some 
fool man guessing.

Talk to yourself if you want an ap
preciative audience.

Some New Year Resolutions.
Resolve:

That you will keep so busy boosting 
that you won’t have time to knock.

That you will vote, talk and work for 
a bigger, better, brighter town.

That you will help to make this a 
good town so the town can make good.

That you will increase the 'value of 
your property by improving its appear
ance.

That you will say something good 
about this town every time you write 
a letter.

That you will invest your money here 
where you made it and where you can 
watch it.

That you will not point out the 
town’s defects to a stranger or fail to 
point them out to a neighbor.

That you will keep your premises 
picked up and your buildings repaired 
as a matter of both pride and profit.

That you will never buy a thing out
side of town until the local merchants 
have been given a chance to sell it to 
you.

That you will brag about this town 
so much that you will have to work for 
this town in order to keep from being 
a liar.

That you will take half a day right 
now to pick up the odds and ends 
around the place and turn them into 
either use, money or ashes.

That you will contribute as much 
money as you can afford, and as much 
enthusiasm as anybody, to any move
ment to develop the town’s resources.

That you will join the movement to 
induce the people in this town to do 
their buying at home or, if there is

no such movement, that you will start 
one.

That you will make friends with the 
farmers, if a town man, or with the 
town folks, if a farmer, and help work 
together for the good of the commun
ity of which this town is the center.

Hints to Young Married People.
Try to be satisfied and commence 

on a small scale.
Try not to look at richer homes 

and covet their costly furniture.
Try to cultivate the moral courage 

that will resist the foolish arrogance 
of fashion.

Try to avoid the too-common mis
take of making an unwise effort to 
“begin where the parents ended.”

Try going a step further, and visit 
the homes of the suffering poor when 
secret dissatisfaction is liable to spring 
up.

Try to be cheerful in the family cir
cle, no m atter how annoying may be 
the business cares and the housekeep
ing trials.

Shopper’s Cramp.
Simeon Ford, at a dinner of hotel 

men in New York, discussed a new 
disease.

“There’s a new disease called shop
per's cramp,” he said. “It appears 
early in December, becomes violently 
epidemic about the middle of the 
month, and ends suddenly on the 
evening of the 24th.

"Women feel shopper's cramp in the 
arms, the limbs, everywhere; but it 
attacks the husband only in one place 
—the pocket.”

Consumers are Wedded to the

Hart Brand Canned Foods
Because Quality is Always Notable

All products packed at our five plants in West Michigan, in the finest fruit and vegetable belts 
in the Union, are grown on our own lands adjacent to the various plants; packed fresh from the 
fields and orchards, under best sanitary conditions, insuring exquisite flavor, fine texture, nat
ural color. Every can is well filled.

The HART BRANDS Satisfy Consumers 
They Are Trade Winners and Trade Holders

Vegetables:—Peas, Corn, Succotash, Stringless Beans, Pork and Beans, Pumpkin, Red Kidney 
Beans, Tomatoes, Spinach, Beets.

Fruits:—Cherries, Strawberries, Red Raspberries, Black Raspberries, Plums, Pears, Peaches.

w. R. ROACH & CO., HART, MICH.
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FANCYGOODS NOTIONS!

Seeing Things Through Your Cus
tomers’ Eyes.

Mrs. Mapleton and her friend, Miss 
Sawyer were going shopping togeth
er.

“You said you are wanting to see 
about getting silk for a couple of 
waists. W here shall we go first, 
Agnes?” began Miss Sawyer.

“I have been debating with my
self whether or not to drop ‘n at 
Gilligan’s just to see what they 
have,” Mrs. Mapleton replied. “They 
are advertising some mark-downs in 
waist lengths, and from the descrip
tion one would think they might 
answer my purpose nicely, but I be
lieve I ’ll try other places first. The 
last purchase I made there I had so 
much bother and was treated so dis
courteously that I vowed never to go 
there again for anything.”

“W hat was the trouble?’1, sympa
thetically enquired her friend.

“It was just a little m atter about 
the return of some nightgowns. I 
wanted a pair for my husband and 
selected some that were all right 
only I was a little fearftil about the 
size. I took the largest they had, 
with the understanding that if these 
would not answer they could be re
turned and the money refunded. 
They proved altogether too small

“W ouldn’t they take them back?” 
“Yes, they finally did, but they 

were unpleasant about it. W hen I 
took them in, I asked the salesgirl 
whether they had anything of the 
same price and similar in quality, of 
which she could give me a larger 
size. I found nothing that would do 
at all, so I requested my money for 
the goods.

“The girl went to the head of the 
department for the return O. K. and 
what did that lady do but come down 
to the nightgown counter herself and 
try to sell me a pair that were 
twenty-five cents more each and of 
an entirely different material. I told 
her I did not want to  pay more than 
the price of the others and did not 
like this other style of gown.

“ ‘Why, of course if you are going 
to stand on twenty-five cents on a 
nightdress, we can pay you back 
your money,’ she snapped, and wrote 
out the O. K. I felt really ill-used 
and decided not to bother Gilligan’s 
with any more of my patronage.”

“I hear a good many complaints 
about Gilligan’s,” said Miss Sawyer, 
“Cases where people feel like you, that 
they haven’t been treated well. Miss 
Monteith, and her sister, friends of 
mine, have just lately been put to 
serious inconvenience and annoyance 
there.

“Miss Clara Monteith is a milliner. 
Her sister, Mary, is several years 
younger than she, so very naturally 
Clara always has a hand in selecting 
Mary’s clothes. Mary wanted a new 
suit, and as Gilligan’s were advertis
ing a mark-down sale, one of the first 
of the season, the girls set out on a 
Monday afternoon to make the pur
chase.

“Mary is working in a candy store 
and had to lose a half day’s time to 
get away. Clara’s time is really more 
valuable than Mary’s, but she man
aged to leave her shop in charge of 
the young lady who is learning the 
business.

“They went to Gilligan’s as they 
had planned and soon made a selec
tion that pleased them both very 
much in style price and quality. The 
coat fitted perfectly as it was. The 
skirt needed to be made a little 
smaller over the hips and taken off 
an inch in length. These alterations 
were to be finished so the suit would 
be sent out Wednesday afternoon.

“The box was delivered but when 
they came to open it you can imag
ine their disappointment when they 
found that instead of being taken in 
at the hip seams the skirt, which had 
a plain panel back, had been made 
smaller by taking a dart in the mid
dle of this back panel.

“Clara called up Gilligan's the next 
morning but could get no satisfaction 
over the ’phone, so that afternoon 
Mary got away from the candy store 
at three o’clock and they both went 
down town again, taking the suit 
with them.

“The m atter was treated very light
ly, even as a kind of a joke, by the 
man at the head of the cloak and 
suit department. He professed not to 
see how it could make any possible 
difference whether the skirt was dart
ed at .the back or taken in on the 
hips. Clara insisted very firmly and 
finally he promised to have it 
changed, to be completed and sent 
out on Saturday. The garment was 
sent up to the alteration room, where 
the offending dart was ripped out, 
and Mary again stood to have the 
skirt fitted over the hips.

“Saturday came and went but no 
suit, so Mary was disappointed in 
not having it to wear on Sunday as 
she had planned. Various times dur
ing the next week Clara called up 
the cloak and suit department at Gil
ligan’s, but was put off on one pre
text or another. On the Monday 
following she felt obliged to go down 
again and see about it, although it 
was extremely inconvenient for her 
to get away.

“As it happened the alterations 
were in progress the skirt probably

not having been touched till that day. 
The head of the department who be
fore had looked at the m atter in a 
humorous light to-day took the po
sition of being aggrieved at what he 
seemed to  regard as needless fuss 
and bother. No hint of regret or 
apology for all the bother and loss 
of time and extra car fares that the 
girls had been put to. The suit is 
all right and very satisfactory in 
every way, but Clara and Mary Mon
teith are resolved to  stay away from 
Gilligan’s in the future.

“I happen to know Mr. Gilligan 
personally,” Miss Sawyer continued. 
“He is not an ill-disposed man, but 
he seems never to be able to see 
things from the other fellow’s point 
of view. He has constant friction 
with his neighbors, with his help, 
with his associates in business. I 
think the great trouble with his store 
is that he does not realize the neces
sity for looking at things from the 
customers’ standpoint. So, very nat
urally, he fails to train his assistants 
in this important m atter.”

* * * * *
Don’t commit any blunders in this 

respect. Make it your constant study 
to see things with your customers’ 
eyes.

Merchants are most of them men. 
Customers are mainly women. One 
of the hardest things for a man to 
understand is the great stress a 
woman places upon details—upon 
things that seem to him unimportant, 
even trivial. To him a dozen yards 
of silk is simply so much goods to 
be sold for so much money. To her 
it is potentially a gown, upon the 
satisfactoriness of which much of her 
happiness for a season or even long
er may depend.

“W hy make such a life-and-death 
m atter of the style of a wrap, the 
shade of color of a ribbon, the ma
terial of a blouse, or a difference of 
a dollar in price?” the man cries in
voluntarily. To this question there 
can be only one reply—unquestion
ably women do place undue emphasis 
upon trifles. The shrewd merchant 
understands this trait of the sex and

instead of combating it caters to it.
Consider the labor of shopping 

from your customers’ side of the 
question, the time they spend, the car 
fares, the fatigue of body and stress 
of spirit that they undergo in order 
to provide for their wants. Be wise 
and see to it that at your store no 
patrons are driven away by discour
teous treatment, nor the arduous task 
of shopping made heavier for anyone 
by needless delays or indifference on 
your part. Fabrix.

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

Parcels Post Zone 
Maps

We are prepared to furnish local 
zone maps, about 10 x 14 inches in 
size, showing towns located in first 
and second zones from- the place of 
computation (similar to the map 
printed in the Michigan Tradesman 
of Dec. 11). as follows:

500 ....... .........$11.00
1000......... .........  13.00
1500......... ......... 15.00
2000......... .........  17.00

This includes the making of an en
graved plate about 8 x 10 inches in 
size and the printing at top or bot
tom of plate several lines setting 
forth who is responsible for the dis
tribution of the map. On account of 
the timeliness of the map. due to the 
interest in parcels post a t this time, 
no souvenir would be more generally 
appreciated than this.

Tradesman Company
Grand Rapids, Mich.

Samples of Knickerbockers
As well as a fine assortment-of

Men’s Trousers 
Overalls, Jackets, Etc.

which we consider exceptional 
values will be shown by our 
salesmen on their first trip in 
January.

TAKE A LOOK AT THEM

GRAND RAPIDS DRY GOODS CO.
W H O LESA LE ONLY

G RAND RAPIDS, MICHIGAN
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What Some Michigan Cities Are 
Doing.

W ritte n  fo r th e  T rad esm an .
The Brunswick - Bale - Collander 

plant, at Muskegon, keeps growing. 
Another building will be erected in 
the spring and 400 to 500 men added 
to the pay roll.

Kalamazoo has broken past records 
in building activity during 1912 and 
the outlook for the coming year is 
very bright.

The Commercial Club of Howell is 
pushing plans for organizing the Liv
ingston County Fair Association and 
has secured an option on a tract of 
forty acres suitable for the annual 
shows.

The Kalamazoo Stove Co. will erect 
a handsome three-story office building 
on Main street, Kalamazoo.

The m atter of a State appropriation 
to build an armory at Owosso has 
been taken up by the Improvement 
Association of that city.

The Muskegon Chamber of Com
merce has engaged Wm. McComb, 
civic evangelist, to direct the member
ship campaign.

The Battle Creek Automobile Club 
has plans for steel signs marking the 
roads in Calhoun county. The Club 
has asked the co-operation of the 
Battle Creek Chamber of Commerce 
in securing a State law requiring the 
separation of all dangerous grade 
crossings.

After a two m onths’ shutdown the 
handle factory at Kalkaska is again 
in operation.

Battle Creek’s new $1,700 rock 
crusher has arrived and will be oper
ated all winter, providing material for 
improving four miles of streets in the 
spring.

Flint’s new building code will go 
into effect Jan. 1. This code does 
away with chimneys built on wooden 
brackets and provides in many ways 
for safety of buildings.

The Dayton Last Block works has 
begun its winter cut at Gaylord.

The Three Rivers Commercial Club 
has taken up the m atter of an agri
cultural expert for St. Joseph county. 
At a recent dinner. President Waldo, 
of the Kalamazoo State Normal 
School, was the principal speaker.

A gladiolus club may be formed at 
Dowagiac by enthusiastic growers of 
this beautiful flower. Some of the 
Dowagiac people have 147 varieties.

Big Rapids Masons have bought the 
Morris block and will build a $6,000 
addition at once.

The Star Motor Car Co. has taken 
over the Huron River Manufacturing 
Co., at Ann Arbor, and will manu
facture light trucks.

Representatives of twenty societies 
of Adrian met and formed a central 
organization for systematic charity 
and relief work.

Mayor Miller, of Benton Harbor, 
has ordered all pool rooms to close 
at midnight. These rooms have been 
kept open nearly all night for card 
players and games of chance.

The Frem ont Board of Trade, un
der the direction of its President, 
Joseph Gerber, has started a cam
paign to secure a farm supervisor for 
Newaygo county.

Ornamental street lights are being 
tried out at Calumet.

An organization of celery growers 
and shippers is being talked of at 
Kalamazoo.

“Slow moving vehicles must stay 
close to the curb” is one of the new 
traffic regulations at Lansing, design
ed to reduce the number of accidents.

Manton will vote at the spring elec
tion on a proposition to bond for 
$5,000 for park improvements.

St. Joseph will vote Jan. 15 on a 
$50,000 bonding proposition for in
dustrial development. “Help St. 
Joseph Grow” is the slogan of the 
campaign.

A meeting was held last week at 
the Battle Creek Chamber of Com
merce to discuss plans for a farm ex
pert for Calhoun county. The speak
ers were Prof. Eben Mumford, in 
charge of the work in Michigan, and 
M. F.•W illiam s, National supervisor 
of farm management in this district. 
Committees were appointed to canvass 
the different townships and get the 
viewpoint of the farmers in the mat
ter.

The Pt. Huron Grocers and Butch
ers’ Association, after investigating the 
co-operative delivery system in suc
cessful operation at Ann Arbor, has 
appointed a committee to see what 
backing such a system will receive 
in the Tunnel City.

The annual banquet of the Harbor 
Springs Business Men’s Association 
was attended by about sixty members 
and there were spirited business talks 
by a number of the members.

Business men of Mendon and farm
ers of that section met recently and 
talked better market conditions and 
shipping facilities, after which an oys
ter supper was enjoyed. An organi
zation will be formed later.

Traverse City feels the need of an 
inspector of plumbing on account of 
the careless manner in which the 
sewerage system and other Work has 
been handled. Some of the sewers 
have been made useless by faulty con
nections.

Petoskey retail grocers will probably 
establish a central delivery system 
soon. John Lake, James Saigeon and 
Samuel Wilson have been appointed 
a committee on arrangements. Meat 
dealers will be included and possibly 
dry goods and other stores.

The new plan of the Wiestern Union 
Telegraph Co. to place its headquar
ters in the Michigan State Telephone 
Co.’s offices has been adopted at Al
bion.

The plan of buying grounds, build
ing free sheds where farmers may 
hitch their horses, and placing some
one in charge to see that rigs are safe 
and properly cared for is being con
sidered at Three Rivers, at the sug
gestion of the Commercial Club.

The St. Joseph County Agricultural 
Betterment Association has been form
ed at Three Rivers, with Clark L. 
Brody, of Fabius, as President. A 
general meeting of farmers of the 
county will be held at the court house, 
Centreville, Jan. 1, to take action on 
engaging a farm expert.

A. U. of M. faculty club house cost
ing $40,000 will be built at Ann Arbor. 

Benton Harbor and St. Joe coal

dealers have cut prices on hard coal 
$1 a ton. In explanation they say 
that the market is not so tight and 
coal may be secured without paying 
premiums.

Decatur is a lively shipping town, 
the record for November showing 
shipments of eighty-nine full cars and 
enough stuff in less than carload lots 
to bring the total up to 100 cars. The 
leading articles shipped are as follows: 
celery, twenty-five cars; stock, twenty- 
three cars; grapes, ten cars; potatoes, 
nine cars.

Detroit owners of the Niles Gas 
Co. will spend about $25,000 in im
provements this spring.

Some of the members of the Hol
land Merchants’ Association feel that 
they are being drawn on jury too of
ten. They are willing to do their 
share in seeing that the ends of justice 
are met, but feel that they are carry
ing most of the burden.

Ludington has a city market and 
coal yard in mind. A committee of 
aldermen is looking into the matter.

The newly-formed Bay City Adver
tising Club held a successful meeting 
Dec. 17, with Herbert Casson, of New 
York, as the principal speaker. Mr. 
Casson spoke on Efficiency, which was 
defined as “getting the greatest per
centage of results.”

Almond Griffen.

A Kind-Hearted Man.
“Mr. W ombat!”
“Yes; what is it?”
“Couple of suffragettes out here 

throwing stones at your window,” 
bawled the policeman.

“How long have they been doing 
that?”

“Oh, several hours.”
“Let ’em alone. It amuses the girls, 

and - I don't believe they’ll hit th i 
window.”

Organization is all right, but one 
man to lick the stamps and another 
to put them on the envelopes is car
rying it a little too far.

Truth is stranger than fiction—and 
usually more unsatisfactory.

OFFICE O U TFITTER S
LOOSE LEAF SPECIALISTS

THE(% U c Â u u n &  Co.

237-239 Pearl St. (near the bridge). Grand Rapids. Mich,

'T 'U  A p l ?  Your Delayed 
1 R / v U L  Freight Easily

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

We wish all our patrons 
and friends a

Happy and Prosperous 
New Year

Paul Steketee & Sons
Wholesale Dry Goods,

Grand Rapids, Mich.

W e  Manufacture

Public Seating
Exclusively •

r h < t « > r l i a c  We furnish churches of all denominations, designing and 
w n u r u i c s  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.
C /r t is v s i lc  The fact that we have furnished a large majority of the city 
O U l U U l a  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.
I A / l ir n  H a l l e  We specialize Lodge. Hall and Assembly seating. 
L O l l g e  I t  c i l i a  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

American Seating Company
« ..’ / / A  '  ..

215 W a b à s h  A v e .

GRAND RAPIDS

C H I C A G O ,  I L L .

NEW YORK BOSTON PHILADELPHIA



24 M I C H I G A N  T R A D E S M A N D ecem ber 25, 1912

G rand Council of M ichigan U. C. T . 
G rand  C ounselor—J o h n  Q. A dam s, B a t-  

tío Crook*
G rand  J u n io r  C ounselo r—E . A. W elch, 

K alam azoo .
G rand  P a s t  C ounselor—Geo. B . C raw ,

G rand  S ec re ta ry —F re d  C. R ic h te r, 
T ra v e rse  C ity .

G rand  T re a su re r—Jo e  C. W ittllff , D e
tro it.

G rand  C onducto r—M. S. B row n, S ag i
naw .

G ran d  P ag e—W . S. L a w to n , G rand 
Rapids.

G ran d  S en tine l—F . J . M outier, D e tro it. 
G ran d  C hap la in—C. R . D ye, B a ttle

^ G ran d  E x e cu tiv e  C om m ittee—J o h n  D. 
M artin , G rand  R ap id s; A ngus G. M c- 
E ach ro n , D e tro it; J a m e s  E . B u rtless, 
M arq u e tte ; J .  C. S au n d ers , L ansing .

Michigan K nights of th e  Grip. 
P re s id e n t—C. P . Casw ell, D e tro it. 
S e c re ta ry —W m . J .  D evereaux , P o r t  

H uron .
T re a su re r—J o h n  H offm an , K alam azoo . 
D irec to rs—F . L. D ay, J a c k so n ; C. H . 

P h illip s, L a p ee r; L  T . h u r d ,  D av ison ; 
H . P . G oppelt, S ag in aw ; J .  Q. A dam s. 
B a ttle  C reek ; J o h n  D. M artin , G rand 
R apids.

Wafted Down From Grand Traverse 
Bay.

Traverse City, Dec. 23—After an 
absence of a few weeks from these 
columns and now being in a position 
to again favor our readers with th » 
news from this section, I wish first 
to state that owing to an article which 
appeared in the Tradesman under date 
of November 27 over the signature 
of John D. Martin, there seems to 
have arisen some varied opinions as 
to how I accepted this same article. 
In  justice to all, I wish to state that 
I read and accepted the article in the 
same spirit as in which it was intend
ed, that it was a good joke on me 
and written without any intent of 
slander or abuse on me or my family, 
for our many readers realize that we 
have been joking back and forth for 
some time and I cannot figure out 
wherein any one has suffered from 
their effects. Let’s forget it anyway.

The Hotel Seiting has been opened 
to the public and Kalkaska can now 
boast of a first class hotel under the 
management of John Seiting.

Rufus Boer, of Grand Rapids, went 
hunting at Boyne City the other day 
and located the “dead birds” which 
were killed by that famous trio at the 
Wolverine.

According to all reports, V. C- 
Schrieder, of Grand Rapids, better 
known as “Uncle John,” fully appre
ciates the nut story handed him by 
Louis Hake on the G. R. & I. train. 
Have “Uncle John” tell you all about 
it.

Owing to a recent fire at the home 
of Ray Thacker, Ray is $10 ahead, for 
he found that amount under the rug 
which evidently was placed there 
by the better half to purchase Christ
mas presents. Ray has contracted for 
a vacuum cleaner.

Some one took the liberty of help
ing himself to some of Otto Carlson s 
belongings while en route from Fife

Lake to Mancelona the other evening. 
We extend sympathy.

Remember, boys the U. C. T. as
sessment expires December 25 and the 
dues on December 31. Better get 
busy and save your secretary a lot of 
extra work.

Mrs. A. E. Ford has been called to 
Detroit, owing to an accident which 
befell Mr. Ford’s mother. We sin
cerely hope that it is not of a serious 
nature.

Jay and Will Smith have severed 
their connections with the Hannah & 
Lay Milling Co.

W. J. Wyman, of the Osborn divis
ion of the I. H. C ot A. has taken 
interests in the P. M. R. R. Co., but 
we understand his “holdings” are 
mostly evenings and we might suggest 
that he get some cards printed.

G. E. Gemin, a member of Mont
gomery Council, Ala., is assisting O.
J. O'Reilly selling National cash regis
ters and we can safely state that 
Brother Gemin has the appearance of 
a likely fellow and we certainly wel
come him and Mrs. Gemin to our 
city.

The last number of our series of 
dances was the best ever. Every
body reported a fine time. The next 
one will be held Friday evening De
cember 27.

Remember our next regular m met
ing will be held Saturday evening, 
December 28. Be sure to get in with 
your assessment. This should be a 
crackerjack meeting. Most of the 
boys will be at home all this week.

Geo. Schaaf, who represents the R. 
Gumms Packing Co., of Milwaukee, 
we believe holds the record for cross
ing Lake Michigan. Mr. Schaaf lives 
in Milwaukee and crosses the lake 
every Sunday evening and returns by 
this same route every Tuesday even
ing. He has crossed the lake two 
times each week for twenty-five years, 
which would make a total of 2,500 
times. Can you beat it?

W. A. Van Sickle, of Holland, was 
seen in this territory in the interest 
of the Cross Milling Co., of Milwau
kee. It has been some time since Van 
has been in these sections and we 
assure you we welcome you.

It is evident that L. D. Miller in
tends to spend most of his evenings 
in Detroit this winter, for he keeps 
two nightgowns there and only one 
here.

Will Morford now holds the honors 
of being the best mush eater in North
ern Michigan. Well, wonders will 
never cease.

Homer Bradfield, of Grand Rapids, 
carries as a side line fruits of all kinds 
when he makes his northern trip. 
Grape fruit is his specialty.

Grand Rapids U. C. T. Bulletin for 
December is out and that Council can 
be proud of this newsy sheet. We 
consider this one of the best methods 
to boost and we certainly wish it suc
cess.

How about that application you 
promised to have filled out and pre
sented at the next meeting? Remem
ber, you have only a few months left 
to make your record for the year and 
we need every assistance. Get busy, 
we are in a class by ourselves.

Better late than never, we take 
pleasure in presenting a clipping of one 
of our State papers for which the au
thor was thankful for Thanksgiving; 
I ’m thankful that if Bill Taft had to 
go down that Roosevelt didn’t go up. 
—Adrian Oole.

W e understand that Mrs. Wm. S. 
Godfrey, formerly of our city, but now 
of Grand Rapids, met with an acci
dent while en route from Waukegan, 
111., to her home, but we are pleased 
to report that she is on the mend.

W. L. Chapman will spend a portion 
of the holiday week with his firm in 
Detroit. There will be others, aiso.

Will Bennett was seen again pur
chasing dishes this week in Traverse 
City and we presume some other gifts.

Clement T. Lauer will spend Christ
mas at home in Indiana and we cer
tainly wish you the compliments of 
the season.

Fred. Johnson, of the Johnson Bros. 
Hardware Co., of this city, is confined 
to his home for a few days and we 
all hope that it is not of a serious 
nature.

The name of James F. Hammel, of 
Lansing, is being placed before Gov
ernor-elect Ferris for the appointment 
on the State Tax Commission and 
we firmly believe that Jim is the right 
man for the job. He has a State wide 
reputation and needs no introduction 
and here’s hoping he lands it.

E. L. Packard has associated him
self with the Votruba Harness Co., 
of this city, and we wish him success.

E. M. Allen has severed his connec
tion with the S. B. & A. Candy Co., 
of our city. Mr. Allen makes Lake 
City his home and says he will spend 
a good portion of this winter playing 
with the baby.

W. A. White, chairman of our Legis
lative Committee, is meeting with th ; 
right kind of support on his proposed 
change of voting proposition, whereby 
a person can vote when he is away 
from home. He has interviewed near
ly every Senator and Representative 
in the State and has every assurance 
that it will carry; also several Nation
al committees along these lines have 
expressed nothing but words of praise. 
Besides benefiting traveling men, it 
would als<5 benefit about 12,000 wheel
man or railroad men, exclusive of bag
gage men and mail clerks who are not 
included in the above figures. I t  is 
a movement for the right cause and 
every traveler should interest himself 
to the fullest extent. Wilkie is work
ing every minute and we appreciate 
his efforts.

Mrs. E. E. W heaton planned and 
successfully carried out a very pleas
ant surprise party on her husband last 
Monday evening, it being his birth
day. I t was strictly stag and the boys

all report a fine time. E. E. was pre
sented with a handsome pair of fur 
lined gloves. The party lasted until 
the wee hours of the morning and 
Mrs. W heaton reports that E. E. 
swore the following morning that he 
was born in 1854. Dutch lunch was 
served.

Most of the boys are setting up 
their Christmas trees to-day.

A movement has been started by 
the traveling public to regain the dis
tribution of mail on Sundays by the 
post office, so that all hotel patrons will 
not suffer the delay inconvenienced in 
receiving same. Travelers can find 
petitions at all the hotels and it seems 
it would be a good move on your part 
to sign this petition for the good of 
the cause.

Fred. Meyers, of Manton, relates the 
following on the Hotel Cheboygan: 
Fred, it seems, had engaged a room 
with bath and after disrobing for the 
night and in preparation tor his bath, 
discovered there was not a drop of 
hot water to be obtained, so he called 
for the bell boy and the bell boy ad
vised him that the fire had gone out 
and it was impossible to get a drop 
of hot water in the house. W e fre
quently experience this at several ho
tels and it seems that, inasmuch as you 
are obliged to pay for this accommo
dation, the management should, at 
least, try to provide what it charges 
for.

The Ann Arbor morning passenger 
train was derailed at Harriette this 
week. No one reported injured. P ret
ty lucky.

W. F. Murphy expects to spend a 
portion of his holidays with his house 
at Milwaukee, E. C. Knowlton likewise 
at Chicago.

Our Secretary has hung up his sock 
and expects to find all assessments 
and dues in same Christmas morning 
Please do not disappoint him, for 
Harry is working for a living just the 
same as we are and appreciates sitting 
down with his family and spending 
a real holiday, instead of writing to 
delinquent members. Fourteen dollars 
will pay for the coming year and it 
will save him a lot of work and if 
there is a balance due you it will be 
applied on 1914. Think it over.

We wish you all a Merry Christmas 
and a Prosperous and Happy New 
Year. Fred C. Richter.

Safes That Are Safe

SIMPLY ASK US 
“ Why do your safes save their 

contents where others fail?” 
SAFE SAFES

Grand Rapids Safe Go. 
Tradesman Building
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Honks From  Auto City Council. 
Lansing, Dec. 23—Remember that 

the semi-annual dues must be paid on 
or before January 4.

Remember that the next of our 
series of parties will occur December 
28.

We have visions of a new ten story, 
fire-proof office building to be erected 
on the corner of Michigan and W ash
ington avenues within the next year.

Brother Paul Laudibur, of Sidney, 
Ohio, was in our city Saturday and 
Sunday and visited several of his 
former business associates.

John Newton, with the Perry Bark
er Candy Co., is so anxious to do 
business that it requires a telegram 
from his house to bring him in Satur
day nights.

Through the efforts of the Lansing 
Chamber of Commerce, it is confident
ly expected that a joint freight-rate 
will soon be established between the 
M. U. T. and D. U. R. electric rail
ways.

Brother J. M. Miner has moved to 
Milwaukee and will transfer his mem
bership to the Council there within 
a short time. Sorry to lose you, 
Pro. Miner.

Brother and Mrs. F. H. Hastings 
are entertaining friends and relatives 
from Casnovia.

One of our past counselors com
plains very bitterly because he found 
it absolutely necessary to stop for two 
days last week at the Hotel Hodges 
in Pontiac. This same brother brings 
the cheerful information that the new 
Stag hotel which is in process of con
struction in that city will be ready 
for business about January 15. I t is 
said that this new hostelry will be 
up-to-date in every respect and man
aged on the European plan.

There is some talk of a damage suit 
being started against one of the mem
bers of Jackson Council because of 
insinuations made when approached 
by one of our members who was sell
ing tickets for our bag drawing. Dan 
says that if it will help the sale of 
the tickets he will submit to having 
his hands tied behind him when the 
drawing takes place.

The condition of the free toilet in 
the new M. C. R. R. passenger station, 
at Owosso Junction, is already filthy. 
We know it is not the intention of 
the management to allow such condi
tions to exist and it is hoped improve
ments will be made at'once. W e believe 
that a few prosecutions of violators 
of common decency would assist the 
management in keeping their places 
in sanitary condition.

The report is current that a new 
$85,000 hotel is to be erected in the 
city of Pontiac within the next year.

Brother D. J. Riordan has finished 
his year’s work and will be at home 
with his wife and children until after 
January 1. Implement men, however, 
find it necessary to keep busy.

Every local passenger train between 
Jackson and Bay City now carries two 
conductors. It is said that this ar
rangement is made necessary because 
of the unusual amount of holiday 
travel. Many of our shippers would 
appreciate their efforts if they would 
get busy with freight trains in the 
same manner.

Brother L. L. Colton will take a va
cation from now until January 1, hunt
ing rabbits and gathering nuts on his 
father’s farm near Bellevue. During 
a similar outing about a year ago, 
Bro. Colton narrowly averted a serious 
accident while climbing over a fence 
with a loaded gun in one hand and 
a bag of nuts in the other. Better 
remove the shells first and put the 
gun through the fence, throw the nuts 
over—and then go around. This ad
vice won’t cost you anything, Louis.

W e have been too busy to write 
anything about Christmas, but we 
pause to extend the compliments of 
the season to every reader of the 
Michigan Tradesman. H. D. Bullen.

Chirpings From  the Crickets. 
Battle Creek, Dec. 23—I think, as 

I start to write, that I have lots of 
good things to tell our readers this 
week, but perhaps I may not recall all 
before I close. One topic that comes 
fresh to my mind as I write, is the 
session that our Council pulled off 
Saturday night. Wfe expected and 
had three Grand officers with us and 
had a nice lunch all prepared. We 
opened our session by listening to an 
instructive address by F. H. Bodman, 
representing the Post Land Co. Mr. 
Bodman told us what the Post Land 
Co. was doing for the southwestern 
part of Battle Creek, giving the as
sembled company a brief sketch of 
his company’s aims, etc. He stated 
he wished to tell the Battle Creek 
traveling men of his project as they 
could be justly proud of the advances 
of their city and the part that the 
Post Land Co. is playing to make 
Battle Creek bigger, better and busier 
for all classes of labor, professions, 
etc. Mr. Bodman said he realized 
that commercial travelers were all 
boosters and he was in hopes to tell 
us of his work, so we would all bs 
impressed and interested by his talk. 
After his remarks, he was extended 
the thanks of the Council by our 
Senior Counselor, J. N. Riste. After 
Mr. Bodman had been dismissed, we 
closed and opened in due form. All 
officers were present with the excep
tion of Chas. R. Foster who was filling 
an engagement giving readings. We 
all missed Charles, because he would 
have enjoyed this session. His 
office was well taken care of by Past 
Senior Counselor, A. Heinsler. F. H. 
Potter and R. Hall were our candi
dates and they were being prepared 
for their long rough trip, when the 
surprise of the evening was sprung 
on the boys. Our wives walked in on 
us and made us all sit up and take 
notice. Mrs. Ed. Schoonmaker and 
Mrs Wm. Masters started phoning the 
ladies early after dinner Saturday af
ternoon and they called on us and 
sure did surprise all of the boys by 
their presence. The ladies played 
cards until our initiation and business 
session was over and we all marched 
to the dining room, where the boys 
had a palatable spread awaiting. After 
supper, or breakfast, Bro. Riste called 
on several for short talks. The re
marks were all well received. Bro. 
Herbert Ireland favored us with sev
eral vocal selections. Mrs. Schoon
maker rendered an instrumental num

ber. Our session broke up about 12:30 
a. m. and we all hope to have the 
ladies with us again soon, but we have 
taken the hint. We will invite them 
more often from now on.

Claude De France reached his home 
in Kalamazoo Thursday evening to 
take in another one of the popular
U. C. T. dances that Kalamazoo Coun
cil put on during the winter season. 
Claude s chairman of the dance com
mittee and is holding it down to the 
entire satisfaction of his Council.

Bro. Carl Shaw, a popular and suc
cessful grocery salesman for Lee & 
Cady, Kalamazoo, has resigned to sell 
a bon .ton line of gloves. Your friends, 
patrons and associates all wish you 
big business, Carl, and trust you will 
not forget us.

Battle Creek Council, No. 253, U .C. 
T., wishes to extend the season’s 
greetings to our neighboring councils 
and friends. Also to thank the Trades
man for courtesies shown our corre
spondence and the manner in which 
it has assisted our committees by pub
lishing reports, etc.

May 1913 be good for your health 
and business and may we all live to 
see each other in Grand Rapids June 
13 and 14. Guy Pfander.

Late News From  the Upper Peninsula.
Marquette, Dec- 24—W ith the ever 

changing scenes on the stage of life 
our hearts are sometimes saddened 
with the removal of a friend hither 
and thither to some other part of the 
country where he drops out of our 
sight—sometimes for years, sometimes 
forever—and it is with a great deal 
of selfish regret that with the begin
ning of the New Year we are to. miss 
the familiar face and lose the presence 
from among us of George Dion, of 
Hancock, who has ably represented 
the Duluth Superior Milling Co. in U. 
P. territory. George is a most cap
able fellow whose every word and 
every act counts and every traveling- 
man who knows him is his friend. He 
is of a quiet type, possessed of a 
strong personality and his integrity 
has won him the respect of all with 
whom he has been brought into con
tact. The Duluth Superior Milling 
Co. lose a good man. He has pur
chased the Puritan laundry, at Duluth, 
and we wish him every success in his 
new venture.

Con Sullivan is the biggest and best 
salesman in the copper country—big 
every way, broad minded, big hearted, 
good natured, typical of the higher type 
of Irishman. He represents Gowan- 
Peyton-Congdon Co., wholesale gro
cer, Duluth. This is not intended for 
his biography. That will come later 
under the heading of Successful Upper 
Peninsula Salesmen. W e just heard 
a good story on Con which happened 
a year or so after he came from Ire
land. He caught on to the American 
idea that he ought to have a girl to 
call on Saturday nights and take out 
for a buggy ride Sundays, and, ac
cordingly, hired a rig one beautiful 
Sunday afternoon from a livery man 
who is in the business at Hancock 
yet. W hether Con was unaccustomed 
to the change from an Irish jaunting 
car to an American top buggy or the 
horse was unaccustomed to being

driven by a verdant Irishman isn’t 
explained, but the facts are that the 
horse decided to part company with 
his driver and thought he would try 
it by running faster than he thought 
Con and the girl could ride. The re
sult was that from the horse’s way 
of thinking the devil was to pay, but 
Con and the liveryman were both 
agreed (after the usual war of words) 
that, instead of the devil, Con was 
to pay. He received the itemized bill 
for shafts broken, dash board broken, 
hamestrap broken, whip broken and 
top broken. W hen Con saw that bill, 
he certainly went six feet straight up 
into the air and couldn’t see why he 
should be charged for “top broken.” 
That was too much for Con and he 
burst forth with this ejaculation: “I ’ll 
pay for the boogey and I ’ll pay for 
the hitchin’ sthraps, but may the divil 
blow me if I ’ll iver pay for that roof.” 

Ura Donald Laird.

Juicy Jottings From  Jackson Council.
Jackson, Dec. 23—The holiday sea

son is here. Yes, Jackson, the same 
as any other commercial or railroad 
center, finds many traveling men gath 
ing around their own hearthstones tor 
a Merry Christmas. As a rule, it 
should be a Merry Christmas, t io, for 
1912 has been a wonderful year in the 
commercial world—crops bountiful, 
demand for labor large, wages good 
and money plentiful. Jackson has ex
perienced all of these material bless
ings and has made a substantial 
growth. While the Christmas spirit 
is one of peace and good will for all 
mankind, is it not true that material 
blessings, in most cases, help to bring 
about its realization? Never in the 
history of our city will the poor be 
looked after in so generous a measur; 
as they will this year. One society 
has purchased 400 pairs of mittens to 
distribute to the needy poor, besides 
toys, candies, nuts, etc., in equal pro
portions, and we doubt if a family 
in our city will fail to have the spirit 
of good will reach them.

John H. Docksey has resigned his 
position with the L. H. Field Co., to 
accept one with Chas. Trankla & Co. 
(Boston Store,) of Grand Rapids. Mr. 
Docksey has been at the head of the 
L. H. Field Co.’s dress goods depart
ment for fifteen year and is leaving 
a host of friends, as well as a most 
successful record behind him.

Spurgeon.

Instead of laughing at the mistakes 
of others, try to profit by your own.

It is easy for a man to go wrong 
if he has no particular aim in life.

No m atter how perfect an artificial 
eye may be, it’s an unsightly thing.

Freshly-creased trousers are often 
indicative of an unpaid tailor bill.

If you accept charity some one is sure 
to say you don’t deserve it.

Professional politics seems to be 
the great American game.

Airships and tramps have no visible 
means of support.

Some men run for office and others 
win in a walk.
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compares favorably in extent and in
fluence with its older competitors in 
Detroit and Chicago. The company 
outgrew its old quarters and about two 
years ago moved into its new build
ing at Commerce avenue and Oakes 
street.

Dr. Hazeltine was one of the in
corporators of the Elliott Button 
Fastener Co. and also its successor, 
the Elliott Machine Co. He served 
both corporations as President, oc
cupying that position twenty-two 
years. The gradual evolution of the 
company from a well-defined idea and 
a few patents to one of the most pros
perous institutions in the city was a 
matter of great satisfaction to him.

Dr. Hazeltine was engaged in other 
business and financial interests. For 
a number of years he was a Director 
and Vice-President of the old Grand 
Rapids National Bank, Dr. Hazeltine

For many years Dr. Hazeltine was 
a member of the Board of Trustees of 
Butterworth hospital and much was 
due to his efforts as Secretary and 
Treasurer in the way of success in the 
early days of the institution and dur
ing the construction of its building.

Dr. Hazeltine was twice married. 
His first wife was Ella C. Burnell, 
daughter of Madison Burnell, a noted 
lawyer of W estern New York, to 
whom he was married in Jamestown 
in 1868. After her death he married 
Miss Anna O. Fox, daughter of 
Goerge H. Fox, of Boston, Mass., 
the marriage taking place in 1875. Dr. 
Hazeltine leaves a widow and four 
children; Berne Hazeltine of Glen- 
wood, Cal.; Mrs. George B. Douglass 
of Cedar Rapids, la.; the Countess 
Adolf von Montgelas of Berlin, Ger
many, and Mrs. Ralph E. Ellis of 
Cedar Rapids, la.

Dr. Hazeltine was a man of strong,

Dr. Charles S. Hazeltine.

GONE BEYOND.

Sudden Death of Dr. Charles S. Haz
eltine.

Dr. Charles S. Hazeltine, President 
of the Hazeltine & Perkins Drug Co., 
died at his hone on John street Tues
day evening of last week. He had 
been in poor health for some years, 
but was feeling fairly well during the 
fall and winter months and his friends 
fondly hoped that he would be spared 
many months longer. He was taken 
suddenly ill the Saturday previous to 
his death. He was unconscious when 
the hour of dissolution came. The 
funeral services were held at the house 
Friday afternoon, being conducted b> 
Bishop McCormick. The interment 
was in Oak Hills cemetery.

If there is anything in heredity, a 
long line of professional ancestors, 
including doctors, lawyers and teach 
ers, transmitted to Dr. Hazeltine ele
ments of character peculiarity fitting 
him for professional life. His 
father, Gilbert H. Hazeltine, was a 
noted physician and surgeon of 
Jamestown, N. Y., where he practised 
for half a century and was widely 
known also as a writer and local his
torian. His grandfather, Laban Haz
eltine, was of the same profession, 
and others of his ancestors were 
prominent in other professions. The 
family were early inhabitants of Ver
mont. Dr. Hazeltine was born at 
Jamestown, N. Y., Oct. 1, 1844, his 
mother having been Eliza C. Boss. It 
was the wish of his family that he 
should be a physician and his educa
tion had that destiny in view for him. 
With an academic education acquired 
at Jamestown and considerable prog
ress in scientific study through ele
mentary reading at home, he first at
tended a course of medical lectures at 
the University of Michigan and sub
sequently entered the medical de
partment of the University of Al
bany, graduating therefrom in 1866. 
l ie  then, for a short time, attended the 
hospitals and colleges in New York. 
Following this for six months he had 
charge of the lying-in hospital at 
Buffalo. He then entered upon an 
active practice at Jamestown, but a 
physician’s life proving distasteful to 
him, he retired from it after some 
eighteen months’ trial and engaged 
in the drug business. Coming W est 
in 1872 and stopping at Grand Rapids, 
he decided to locate here. He first 
interested himself in manufacturing, 
but soon formed a connection with 
Charles Shepard in the wholesale drug 
business, under the firm name of 
Shepard & Hazeltine, and from this 
beginning was evolved the present 
corporation, the Hazeltine & Perkins 
Drug Co., Mr. Shepard having sold 
his interest to Capt. C. G. Perkins, of 
Henderson, Ky., an intimate friend 
of the Doctor’s. In 1888 Mr. Perkins’ 
interest was purchased by Dr. Hazel
tine and the business continued under 
the incorporated name. Under th e # 
management of Dr. Hazeltine, and as 
a natural consequence of honorable 
business methods, and the assembling 
of expert associates and competent 
assistants, the business has acquired 
a practical monopoly of the jobbing 
drug trade of W estern Michigan and

withdrawing from the official board 
at the time of the merger.

Politically, Dr. Hazeltine was orig
inally a Republican, but President 
Cleveland’s policy in his first term 
won him over to the Democracy and 
he became an enthusiastic Jeffersonian. 
He was appointed United States Con
sul to Milan, Italy, September 16,1893, 
under the second Cleveland adminis
tration, a position which he filled with 
credit both to his Government and to 
himself. After a service of two y;ars, 
however, he resigned to resume his 
place in the drug house of which he 
was the head.

Dr. Hazeltine was a member of the 
vestry of St. Mark’s procathedral, 
having been its junior warden. He 
was a member of the National W hole
sale Druggists’ Association. He was 
a Knights Templar and a member of 
the Mystic Shrine.

forceful personality, the influence of 
which was always exerted in right 
directions. His naturally keen insight 
into modern conditions and develop
ments were broadened and deep
ened by a love of books and by ex
tensive reading. Possessing unusual 
magnetism, he readily attracted all 
with whom he came in contact, while 
his geniality, manliness and upright
ness cemented the friendships thus 
engendered. In the drug trade and 
the other industries with which he 
was identified he was exceptionally 
well known and wherever known he 
was admired and respected. W ith the 
magnanimity of a true leader, he fear
ed no rivals; he reared and trained his 
own successors that his lifework might 
survive him, that the company to 
which his labor was dedicated might 
thrive and prosper during the genera
tions to come.

[An appreciation of the life and 
character of Dr. Hazeltine, from the 
pen of Lee M. Hutchins, will appear in 
the Tradesman next week.]

Manufacture of Crude Cocaine.
The world’s cocaine supply comes 

from Peru, Java and Ceylon, that pro
duced by Java having increased eigh
teenfold in four years. The greatest 
producer is Peru, which in 1907 ship
ped 6,000 pounds of crude cocaine, 
representing about 1,200,000 pounds of 
leaves. Peru also ships coca leaves 
as such, but the largest proportion of 
the crop is converted where the leaves 
are grown into the crude alkaloid. The 
method of extraction is rather primi
tive, the leaves being first soaked for 
four days in four changes of dilute 
sulphuric acid, and the liquor passed 
through a screen. I t  is then made 
alkaline with sodium carbonate, and 
extracted by stirring gently for three 
or four hours with petroleum. The 
oily layer is washed with water to 
remove traces of free alkali, and the 
cocaine is obtained in impure solu
tion by shaking with a dilute acid for 
40 minutes. The alkaloid is precipitated 
by adding sodium carbonate solution, 
and allowed to settle for 12 hours, 
after which it is collected, washed and 
pressed out into a soft mass con
taining from 87 to 93 per cent, of co
caine. A small factory, employing 
four or five workers can produce about 
one kilo of crude alkaloid in 24 hours, 
at cost of $21 to $23 per pound. Most 
of the crude cocaine is sent to Germa
ny to be further worked up.

What Perfumes Are Made Of.
There are few perfumes to-day that 

cannot be made from chemicals, syn
thetically, as the chemists call it. For
merly all perfumes were extracted 
from flowers, fruits, spices, woods, or 
other vegetable and animal substanc
es. The first perfume to be imitated 
was vanilla^ in 1876. Heliotropine 
followed, being obtained by oxidation 
Of a by-product of camphor. Terpinol 
is one of the most freely used con
stituents of perfumes. This is a near 
relation of turpentine. W ith this, a 
little oil, and aqua fortis a chemist 
can produce a perfume that can 
scarcely be distinquished from those 
exhaled by the lily of the valley, 
lilac, and Cape jessamine, varying ac
cording to the proportion in which 
the chemicals are blended. Artificial 
violet is a combination of citral (an 
essence extracted from lemon,) In
dian vervaine, or lemon verbena, with 
common acetone, a substance very 
like pyroligneous acid. Most of the 
cheap perfumes are imitations, and 
they are almost always inferior to 
the flower extracts. So it might prop
erly be said that it is a wise flower 
that' knows its own perfume.

Don’t be alarmed over the criti
cisms, the sneers of competitors or 
the occasional failure to get results. 
W hat counts is the net results on a 
fair test.

Persuading folks to expect more 
than you can deliver is one way of 
telling them to trade somewhere else.

Dollar-getting, like vote-getting, 
means hustling.
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WHOLESALE DRUQ PRICE CURRENT
Acids

A cetic  .....................  6 @
B oric ....................... 10 @
C arbo lic  ................. 24 @
C itric  ..................... 45 @'
M u ria tic  ............... l% @
N itr ic  ..................... 5%@
u x a n c  .....................
S u lphu ric  ............. 5
T a r ta r ic  ................. 38® 42

A m m onia
W a te r  26 deg. . . 6%@ 10
W a te r  18 deg . . . 4%@ 8
W a te r  14 de^. . . 3%@ 6
C arb o n a te  ............. 13 @ 16
C hloride ............... 12 @' 15

B alsam s
C opaiba ................. 70® 75
F ir  (C an ad a) . . 1 00
F ir  (O regon) . . . . 25® 35
P e ru  ....................... 2 ¿0@2 40

T olu ..................... 1 25®1 40
B erries

C ubeb ..................... 65® 75
F ish  ....................... 15® 20
Ju n ip e r  ................. 6® 10
P rick ley  A sh  . . . 40® 50

B ark s
C assia  (o rd in a ry )  25
C assia  (S aigon) 65® 75
E lm  (pow d. 25c) 25® 30
S a ssa fra s  (pow . 30c) @ 25
Soap (pow d. 25c) ® 15

C ubebs ................. @4 50
E rig ero n  ............... @2 50
E u c a ly p tu s  . . . .  75® 85
H em lock, p u re  . .  @1 00
Ju n ip e r  B erries  @1 25 
J u n ip e r  W o o d .. 40® 50
L a rd , e x t ra  . . . .  85@1 00
L ard , No. 1 ......... 75@- 90
L a v en d e r F lo w ers  @4 00 
L av en d er G arden  85@1 00
L em on ................. 2 75@3 00
L inseed , boiled bb l @ 45 
L inseed , ra w  less 48@ 52
L inseed , ra w  bbls. @ 44
L inseed , boiled less 49@ 53 
M u sta rd , t r u e  . .4  50@6 00 
M usta rd , a r t if i 'l  2 75®3 00
N ea tsfo o t ............. 80@ 85
Olive, p u re  ........... 2 50@3 50
Olive, M alaga,

yellow  ......... 1 50 @1 60
Olive, M alaga, _____

g reen  ........... 1 50@1 60
O range, sw e e t . .3  50@4 00 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50® 75
P en n y ro y a l .........2 25® 2 50
P ep p e rm in t ............. @3 75
Rose, p u re  . . .  16 00@18 00 
R osem ary  F low ers  90@1 00 
S andalw ood, E . I. 6 25@6 50 
S a ssa fra s , t ru e  . 80® 90
S a ssa fra s , a r t if i’l 45® 50
S p ea rm in t ......... 6 00@6 50
S perm  ................... 90@1 00
T a n sy  ..................  4 75@5 00
T a r , U S P  ..........  25@ 35
T u rp e n tin e , bbls. @44% 
T u rp e n tin e , le ss  46 @ 52
W ln te rg ree n , t r u e  @5 00 
W in te rg ree n , sw eet

b irc h  ........... 2 00@2 25

24@
25@

25 @

35@:
30@

35@

E xtracts
L icorice ...............
L icorice pow dered

F low ers
A rn ica  ...................
C ham om ile (G er.) 
C ham om ile (R om .)

Gums
A cacia, 1st .........
A cacia, 2nd . . . .
A cacia, 3d ...........
A cacia, S o rts  . .
A cacia, P ow dered  
Aloes (B arb . P ow ) 22@ 
A loes (C ape P ow ) 20@' 
A loes (Soc. P ow d .) 40@
A sa fo e tid a  ......... 1 00 @1 25
A safoetida , Pow d.

P u re  @1 50
U . S. P . P ow d. @2 00

C am phor ............. 65 @
G uaiac  ...................  35®.
G uaiac, P ow dered  40®
K ino  .......................  ®
K ino, P o w d e re d .. @
M y rrh  ...................  @
M y rrh , P o w d ered  @
O pium  ................... 8 00 @8 25
O pium , P ow d. . .  9 00® 9 25 
O pium , G ran . . .  9 25® 9 45
S hellac ................... 25® 30
S hellac , B leached  30® 35
T n a g acan th  . . . .  1 00@1 25 
T ra g a c a n th , P ow  60 @ 75 
T u rp e n tin e  ........... 10® 15

28
30

25
35
50

50
40
35
20
40
25
25
50

Leaves
Buchu
B uchu, P ow d.
Sage, b u lk  ........... 18®
S age, % s Loose 
Sage, P ow dered
S enna, A lex ...........
S enna, T in n . . .  
S enna, T in n , Pow . 
U v a  U rsi .............

O ils
A lm onds, B itte r ,

true ...............
A lm ond, B itte r , 

a r t i f ic ia l  . . .  
A lm onds, S w eet,

t r u e  ...............
A lm ond, S w eet, 

im ita tio n  . .  
A m ber, c ru d e  . .  
A m b er rec tified
A n i s e ...................
B erg a m o t ...........
C a jep u t ................
C ass ia  .................

20®
25®
25®
15®
20®10®

D ig ita lis  ...............
G en tian  ...............
G inger ...................
G uaiac  ...................
G uaiac  A m m on.
Iod ine  .....................
Iodine , C olorless
Ipecac  ...................
Iron , clo .............
K ino  .......................
M yrrh  ...................
N ux  V om ica . . . .
O pium  ...................
O pium  C am ph. . .  
O pium , D eodorz’d 
R h u b a rb  ...............

W in te rg ree n , a r t ’l
W orm seed  ........  <£P»
W orm w ood ......... @8

P o t a s s iu m
B ic a rb o n a te  . . . .  15®
B ic h ro m ate  ......... 13®
B rom ide ............... 40®
C arb o n a te  ........... 12®
C hlo ra te , x ta l  a n d

pow dered  . . .  124
C h lo ra te , g ra n u la r  164 
C yan ide ............... 304

1 85@2 00 
.2 00@2 25

6 00@6 50 

@1 76

80@1 00

40®. 50 
25® 30 
40® 50 

. . .  2 00®2 25 @8 00 
@ 75 

. . .  1 60@1 75
C asto r, bbls. am i _

ca n s  ............. 12% @ 15
C eda r L e a f . . . .  @ 85
C itro n e lla  ............. ®  60
Cloves ................... 1 65@1 75
C ocoanu t ............. 18® 20
Cod L i v e r ........... 1 00@1 25
C o tton  S eed  . . . .  70®. 85
Croton ............ ©1 *0

P e rm a n g a n a te  . .  
P ru ss ia te  yellow  
P ru ss ia te , red  . .

B lood, pow dered  20® 25
C alam us ..................35® 40
E lecam pane , pow d 15® 20 
G en tian , p o w d .. .  12® 15
G inger, A frican ,

pow dered  __ 15® 20
G inger, J a m a ic a  20® 25 
G inger, Ja m a ic a ,

pow dered  . . .  22® 28
G oldenseal, pow d. ®6 50 
Ipecac, pow d. . .  2 75@3 00
L icorice ............. 12® 15
Licorice , pow d. 12® 15 
O rris , pow dered  20® 25 
Poke, pow dered  20® 25
R h u b a rb  ............... 750 1  00
R h u b a rb , pow d. 75 @1 25 
R osinw eed, powd. 25® 30 
S a rsap a ril la , H ond.

g ro u n d  ........... @ 45
S a rsa p a ril la  M exican ,

g ro u n d  ........... 25® 30
Squills ................... 20® 25
Squills, pow dered  40® 60
T um eric , pow d. 12® 15
V ale rian , pow d. 25® 30

Seeds
A nise ................... 15® 20
A nise, pow dered  22® 25
B ird , I s  ............. 7® 8
C an a ry  ................. 6® 8
C ara w ay  .............
C ard am o n  ......... 1
C elery  ...............
C o rian d er ............. 104
D ill .........................  184
F en n e ll ...................
F lax  .....................  I
F lax , g ro u n d  . . . .  
F oenug reek , pow .
H em p  ...................
L obe lia  .................
M usta rd , yellow  
M usta rd , b la ck  . .
M u sta rd , pow d.
P oppy  ...................  154
Q uince ...................
R ap e  ................... 64
Sabajdilla ........... 254
S abad illa , pow d. 354
Sunflow er ...........
W orm  A m erican  
W o rm  L e v a n t . .

®  60 
@ <0 
@ 60 
@ 60 
@ 70 @1 00 
@1 25 
® 76 
@ 60 
@ 75 
@ 60 
@ 50 
@2 00

S 75 
2 25 

@ 75

Paints
L ead , red , d ry  7%@ 10 
L ead , w h ite  d ry  7%@ 10
L ead , w h ite  oil 7%@ 10 
O chre, yellow  bbl 1 @ 1% 
O chre, yellow  less 2 @ 5
P u t ty  ............... 2%@ 6
R ed V en e tian  bbl 1 © 1% 
R ed V en e t’n, le ss 2 5
S haker, P re p a re d  1 50@1 60 
V erm illion, E ng . 90@1 00 
V erm illion , A m er. 15® 20 
W h itin g , bbl. . . .  1®  1%
W h itin g  ............. 2 ©  5

Insecticides
A rsen ic  ............... 6® 10
B lue V itro l, bbl. @ 6% 
B lue V itro l le ss  7® 10 
B o rd eau x  M ix P s t  8®  15 
H ellebore, w h ite

T in c tu re s
A con ite  .................
A loes .....................
A rn ica  ...................
A sa fo e tid a  .............
B elladonna .........
B enzoin  ...............
B enzoin C om pound
B uchu  ...................
C a n th a ra d ie s  . . .
C apsicum  .............
C ardam on  ...........
C ardam on , Com p.
C atech u  ...............
C inchona .............
C olchicum  ...........
Cubebe .................

pow dered  . . . 15® 20
In se c t P o w d er . . 20® 35
L ead  A rse n a te  . . 8® 16
L im e & S u lphu r 

Solu tion , g a l 15® 25
P a r is  G reen  . . . . 15® 20

M iscellaneous
A cetan a lid  ......... 30® 35
A lum  ................... 3® 6
A lum , pow dered  a n d

g ro u n d  ........  5® 7
B ism u th  S ubn i

t r a te  ............. 2 10@2 25
B o rax  x ta l  o r

pow dered  . .  6® 12
C a n th a ra d ie s  pow d. @1 25
C alom el ............... 1 25®1 35
C apsicum  ........... 20® 25
C arm ine ............... @3 50
C assia  B uds . . . .  @ 40
Cloves ................. 25© 30
C halk  P re p a re d  . .  6® 8% 
C halk  P re c ip ita te d  7® 10
C hloroform  ......... 38® 48
C hlora l H y d ra te  1 25 @1 45
Cocaine ............... 4 15@4 35
Cocoa B u tte r  . . .  50® 60
C orks, lis t, le ss 70% 
C opperas bb ls cw t @ 85
C opperas, le ss  . .  2® 5
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 25@1 40 
C ream  T a r ta r  . .  28® 35
C u ttlebone ......... 25®' 35
D ex trin e  ............... 7® 10
D over’s P o w d er 2 00@2 25 
E m ery , a ll N os. 6® 10 
E m ery , pow dered  5® 8
E psom  S alts, bbls @ 1% 
E psom  S alts, le ss  2% ®  5
E rg o t ................  1 50@1 75
E rg o t, pow dered  1 80® 2 00
F lak e  W h ite  ........... 12® 15
F o rm aldehyde  lb. 12® 15
G am bier ............... 6® 10
G ela tine ............. 35® 45
G lassw are , fu ll ca ses  80% 
G lassw are , le ss 70 & 10% 
G lauber S a lts  bbl. @ 1% 
G lauber S a lts  le ss  2©' 5
Glue, b row n  . . .  11® 15
Glue, b row n g rd  10© 15 
Glue, w h ite  . . . .  15® 25
Glue, w h ite  g rd  15© 20
G lycerine ......... 23® 85
H ops ................... 50® 80
Ind igo  ................. 85@1 00
Iodine ................. 3 75®4 00
Iodoform  ........... 4 80@5 00
L ead  A c e ta te  . . .  12© 18 
L ycopdium  . . . .  60© 75
M ace ................... 80© 90
M ace, pow dered  90®1 00
M enthol ............. 14 00® 15 00
M ercu ry  ............. 85® 90
M orphine, a ll b rd  4 55©4 80 
N ux  V om ica . . . .  ® 10
N u x  V om ica pow  © 15 
P ep p er, b lack  pow  20® 25 
P ep p er, w h ite  . .  25® 35 
P itc h , B u rg u n d y  10® 15
Q u assia  .............   10® 15
Q uinine, a ll b rd s  21%@31% 
R ochelle S a lt»  20® 26 
S acch arin e  . . . .  2 00®2 20
S a lt P e te r  ........... 7® 12
Seid litz  M ix tu re  20® 25 
Soap, g reen  . . . .  16® 20 
Soap, m o tt  c a stile  10® 15 
Soap, w h ite  c a s tile

ca se  . . . ' ......... @6 25
Soap, w h ite  c a s tile  

le ss  p e r  b a r
S oda A sh  ......... 1%4
Soda B ic a rb o n a te  1%4
Soda, S al ...............
S p irit C am phoe . .
S p irit Cologne . .2  
S u lp h u r ro ll . . . .  - 
S u lp h u r Subl. . . .
T a m a rin d s  ........
T a r ta r  E m e tic  . .  
T u rp e n tin e  V enice 404 
V an lla  E x t . p u re  1 004 
W itc h  H aze l . . . .  654 
Z in s S u lp h a te  . . .  74

Our Home— Comer Oakes and Commerce

T o our friends and customers:
W e wish you a pleasant and joyful Christ

mas and a New Year that will be abundant w ith 
all good things.

G ran d  R a p id s . HAZELTINE & PERKINS DRUG CO.

FOOTE & JENK.S’ ;COLEMAN’S . b r a n d )

Terpeneless L C I T l O n  ¿ H i d  High Class 
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to 

FOOTE & JENKS, Jackson, Mich.

‘AMERICAN BEAUTY” Display Case No. 412-one 
of more than one hundred models of Show Case, 

»helving and Display Fixtures designed by the Grand 
lapids Show Case Company for displaying all kinds
>f goods, and adopted by the most progressive stores of America.
jR A N D  RAPIDS SHOW CASE CO., Grand Rapids, Michigan 

T h e  Largest Show  Case and S tore E quipm ent P lant in  the  W orld  
how  Rooms and Factories: N ew  Y ork , G rand Rapids, C hicago, B oston, Portland

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapid*, Mich.
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GROCERY PRICE CURRENT _____§_____
T h e se  q u o ta t io n s  a r e  c a re fu l ly  c o r r e c te d  w e e k ly , w i th in  s ix  h o u rs  o f  m a ilin g . A dai^ sH | ^  55

a n d  a r e  in te n d e d  to  be c o r r e c t  a t  t im e  o f  g o in g  to  p re s s . P r ic e s , h o w e v e r , a r e  A dam s S ap p o ta  ............. 55
lia b le  to  c h a n g e  a t  a n y  tim e , a n d  c o u n t r y  m e r c h a n ts  w ill h a v e  th e i r  o rd e r s  f illed  a t  ch fc le ts  S. .P .e.PSm. . ." 1  l i
m a r k e t  p r ic e s  a t  d a t e  o f  p u rc h a s e .

ADVANCED DECLINED
C a rb o n  O ils  
S a x o n  W h e a t  Fo o d

F lo u r
J e l ly
R o lled O a t s

Index to Markets
By Columns

A m m onia . . .  
A xle G rease

B aked B ea n s  ................. J
B ath  B rick  
B luing
B re a k fa s t Food ............  J
B room s
B rushes  ............................. f
B u tte r  Color ................... 1
C andles ...... ...................... , J
C anned  Goods ............... 1*“
C arbon Oils ................... “
C atsu p  ...............................  £
C heese ............................... £
C hew ing G um  ............... *
C hicory .............................  “
C hocolate ......................... “
C lothes L ines ............... *>
Cocoa .................................  “
C ocoanut ........................... £
Coffee ................................. *
C onfections ..................... *
C racked W h e a t ............. *
C rackers ..................... .4, 5,
Cream T a r ta r  ......... . . .  6

D
Dried F ru its  ............ 6

F
fa rin aceo u s  Goods ___  6
F ish in g  T ack le  . . . . . .  7
F lavoring  E x tra c ts • • • 7
F lour a n d  F eed  ---- . . . .  7
F ru it  J a r s  ............... . . .  8

G
G ela tin e  ................... 8

___  8G rain  B ags ...............
H

___ 8
H ides  a n d  P e lts  ........... g
H o rse  R ad ish  ............... °

Je lly  ..............
Je lly  G lasses

M apleine ........................... £
M ince M eat ................... |
M olasses ........................... g
M u sta rd  .............................  8

............ 8
p ia y in g  C ards  .................. |
P o ta sh  ..........................  8
P ro v is ions  ....................... 8
P ick les
P ip es

R ice ...................................  g
Rolled O a ts  ..................... 9
S alad  D ressin g  . . . . . . . .  9
S a le ra tu s  ............................. 9
Sal Soda ..............................  9
S a lt ......................................... 9
S a lt F ish  ............................  9
S eeds ....................................  ™
Shoe B lack ing  ...............  J 9
Snuff ....................................  10
Soap ...................................
Soda ....................................  JO
S pices ...............................  I®
Starch .................................. 1 0
S y ru p s  ........................    19
T ab le  S auces  ...................  J®
T e a

AMMONIA
Doz.

12 oz. ovals 2 doz. box 75 
AXLE GREASE 

F ra z e r 's
l ib .  wood boxes, 4 doz. 3 00 
lib . t in  boxes. 3 doz. 2 35 
3% lb. tin  boxes. 2 doz. 4 25 101b . pails , p e r  doz. . .6  00 
151b. pails, p e r  doz. . .7  20 
251b. pails, p e r doz. ..1 2  00 

BAKED BEA NS  
No. 1, p e r  doz. ...45@  90
No. 2, p e r  doz..........75@1 40
No. 3, p e r  doz. ...85@ 1 75 

BATH BRICK
E nglish  ........................... 95

BLUING
Jennings’.

C ondensed P e a rl B lu ing  
Sm all C P  B luing , doz. 45 
L a rge , C P  B luing , doz. 75 

BREAK FAST FOODS 
A petizo, B iscu its  . . - . . 3  00 
B ea r Food, P e tt i jo h n s  1 95 
C racked  W h e a t, 24-2 2 50
C ream  of W h e a t, 36-2 4 50 
C ream  of R ye 24-2 . . . 3  00
E gg-O -S ee W h e a t ----- 2 75
P o s ts  T o a stie s , T .

No. 2 ........................... 2 80
P o s ts  T oasties , T.

N o. 3 ........................... 2 80
F arin o se , 2 4 - 2 ...............2 70
G rape N u ts  ................... 2 70
G rape S u g a r F la k e s  . .  2 50 
S u g ar C orn  F lak e s  . .  2 50 
H a rd y  W h e a t Food  . .  2 25 
P o s tm a ’s  D u tch  Cook 2 75
H olland  R u sk  ............... 3 20
K ellogg’s T o asted  R ice

B iscu it ....................... 3 30
K ellogg 's T o a sted  Rice

F lak e s  ......................... 2 80
K ellogg’s T o a sted  W h e a t

B iscu it ....................... 3 30
K rin k le  C orn F lak e  . .1 75 
M alt B re a k fa s t F ood 4 50
M aple F lak e s  ............... 2 70
M aple C orn  F la k e s  . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra in  F ood ...........• * 4 25
R alston  W h e a t Food 4 50 
R alston  W h t Food 10c 1 45 
S axon W h e a t Food . . .  2 50 
S hred  W h e a t B iscu it 3 60
T risc u it, 18 .........J  $9
P illsb u ry ’s B es t C er 1 4 25 
P o s t T a v e rn  S pecial 2 80 
Q u ak er P uffed  R ice . .  4 26 
Q u ak er P uffed  W h e a t 2 85 
Q u ak e r B rk fs t B iscu it 1 90 
Q uaker C orn F lak e s  . .1  75 
V ic to r C orn F la k e s  . .  2 20 
W a sh in g to n  C risps . . . 1  85
W h e a t H e a r ts  ............... J 90
W h e a te n a  ......................... 4 50
E v a p o r’d  S u g ar C orn  90 

BROOMS
P a r lo r  ............................... 9 00
Jew e l ............................... 9 J®
W h ittie r  S pecial ........  4 55
P a r lo r  G em  ................. 3 7b
C om m on W h isk  ........  J 00
F an cy  W h isk  ............. 1 25
W a re h o u se  ................... 6 00

BR USH ES
Scrub

Solid B ack , 8 in .............  75
Solid B ack , 11 in ...........  95
P o in ted  E n d s  ................. 85

Stove
N o. 3 ................................  99
No. 2 ................................. J 25
No. 1 ................................. 1 75

Shoe
No. 8 ................................. 1 00

@1 00 
@1 50

Clams 
L ittle  N eck, l ib .
L ittle  N eck, 21b.

Clam Bouillon
B u rn h am ’s, % p t ............2 25
B u rn h am ’s, p ts ................ 3 75
B u rn h am ’s  q ts ................... 7 50

Corn
F a ir  ......................  75@ 90
Good ..................... 1 00@1 10
F ancy  ..................  @1 30

F rench  P eas 
M onbadon (N a tu ra l)

per doz...................
Gooseberries

No. 2, F a ir  .............. .
No. 2, F"ancy ..........

Hominy

1 50
2 35

S ta n d a rd  .................. 85 No.
L obste r

% lb ............................... . . . 2 50
No.
No.1 lb ................................. . . . 4 25 No.

P icn ic  T a ils  .............. . . . 2 75 No.
No.
No.
No.

M ackerel
M ustard , l i b ............... . . . 1 80
M ustard . 2tb............... . . . 2 80
Soused, l% !b .............. . . . 1 60 No.Soused, 21b................... . 2 75 No.
T om ato , l i b ................. . . . 1 50 No.
T om ato , 21b................. . . . 2 80 No.

M ushroom s 
H ote ls  ................... @ 15 No.
B u tto n s, % s . . . . @ 14 No.

Colgan V iole t C hips . .  60
Colgan M in t C hips . . . .  60
D en tyne ......................... 1 10
F lag  S p ruce  ................... 55
Ju icy  F ru i t  ..................... 55
Red R obin ............. 55
Sen S'en ( J a r s  80 pkgs,

$2.20) .........................  55
S pearm in t, W rig ley s  . .  55
S p earm in t. 5 box Ja rs  2 75
S p earm in t, 3 box ja r s  1 65
T ru n k  S pruce ............... 55
Y ucatan  .............................  55
Zeno ................................. 55

5 boxes one k ind , 3c p e r  
box less.

CHICORY
B ulk  ...................................  5
Red .....................................  7
E ag le  .................................  5
F ra n c k ’s ........................... 7
S ch eu e r’s ......................... 6
R ed S ta n d a rd s  ..........  1 60
W h ite  ...............................  1 60

CHOCOLATE 
W a lte r  B ak e r & Co.

G erm an’s S w eet ............. 22
P rem iu m  ........................... 32
C aracas  ...............................  23
H ersh ey ’s A lm ond 5c . .  85 
H ersh ey ’s M ilk, 5c . . . .  85 

W a lte r  M. L ow ney  Co.
P rem ium , % s ................... 27
P rem ium , % s ................... 27

CLOTHES LINE
p e r  doz. 

'  95

60 B ra id ed  C o tton  1 25

50 S ash  C ord .........1 75
80

60 S isa l ..................
Galvanized W ire

@ 25B u tto n s, I s  ........
Oysters

Cove, l ib ................ 90®
Cove, 21b .................1 60®

Plums
P lu m s ................... 90®1 35

Pears in Syrup  
No. 3 can s, p e r  doz. ..1  50 

P eas
M arro w fa t ........  @1 15
E a rly  J u n e  ........  @1 25
E a r ly  J u n e  s if te d  1 45@1 55 

Peaches
P ie  ......................... 90 @1 25
No. 10 size  ca n  p ie  @3 25 

P ineapp le
G ra ted  ................. 1 75@2 10

,ch 100f t. long  2 10 
COCOA

B ak e r’s  ...............  37
C leveland .........................  41
Colonial, %s ................... 35
Colonial, % s ................... 33

42 
30 
28 
36 
32 
32 
32 
32 12

Extract
H olland, % g ro  boxes 95
Felix , % g ro ss  ............l  15
H u m m el’s foil, % gro . 85 
H um m el s  tin , % gro. 1 43 

C O N FEC T IO N S 
S tic k  C andy  P a ils

S ta n d a rd  .........................  8%
S tan d a rd  H  H  ..........  8%
S tan d a rd  T w is t ..........  9
T , C ases
Jum bo , 32 lb ....................  9
E x t r a  H  H  .................. , 'n
B oston  C ream  .............. 14
B ig  S tick , 30 lb. ca se  9 

Mixed C andy
G rocers ................. 7
X  L  O ...........................•. 7%
Special ................................10
C onserve .............................. «V,
R oyal . . . . ........................   g
R ibbon ........................... '.’.14
B roken  ..................... ' eaj
C u t L oa f .......................'. 9 £
L eader ............................. 3%
K in d e rg a rte n  ...............’ 11
F rench  C ream  ............ ; 9
H and  M ade C ream s ..17 
P rem io  C ream  m ixed 14 
P a r is  C ream  Bon Bons 10 

F ancy— In P ails
G ypsy H e a r ts  ............... 15
Coco B on B ons ........... 14
F u d g e  S q u ares  ............ 14
P e a n u t S quares  ......... 17
Sughired P e a n u ts  ___ 12
S alted  P e a n u ts  ........... 12
S ta r lig h t K isse s  ........... 13
L ozenges, p la in  ............. 11
C ham pion  C hocolate  . .12 
E clip se  C hoco lates . . . . 1 5  
E u re k a  C hocolates . . .1 6
C ham pion G um  D rops 10
A nise ¡squares ............... 10
L em on S ours .............. 10 ••
Im p e ria ls  ......................... 10
I ta l. C ream  Bon B ons 13
Golden W affles .......... 14
R ed R ose G um  D rops 10
A uto  K isse s  ..................14
C ofty Toffy ..................... 14
M olasses M in t K isses  12 

F ancy—In 51b. Boxes 
Old F ash io n ed  M olas

ses  K isses  101b. bx. 1 30 
60 
60

E pps
H ersh ey ’s  % ’s ........
H e rsh ey ’s, % s ........
H u y le r .......................
L ow ney, % s ............
Low ney, %s ............
Low ney, % s ...........
Low ney, 5 lb . cans 
V an H ou ten , % s .
V an  H ou ten , %s ........... 18

Sliced

F a ir  ., 
Good . 
F an cy  
Gallon

Pumpkin
90@2 60

80 
90 

1 00 
2 15

@

Tobacco ...............IL  12, J3
T w ine

V in eg a r

13

13
W

W ick ing  .............................  J®
W oodenw are  ................... J3
W rap p in g  P a p e r  ......... 14

Y
Y east Cake ..................... 14

No. 7 ............................... J  30
No. 4 .................................1 70
No. 3 ...............................1 90

BUTTER COLOR 
D andelion, 26c size . .2  00 

CANDLES
Phinaffine, 6s  ..............  10
P araffine , 12s .............  10
W ick ing  ......................... 20

C A N N E S GOODS 
Apples

31b. S ta n d a rd s  . . .  @ 90
G allon ................. 2 50@2 75

Blackberries
2 lb .........................  1 60@1 90
S ta n d a rd s  gallons  @6 00

Beans
Q aked  ................... 85@1 30
R ed  K idney  . . . .  85® 95
S tr in g  .....................  70@1 15
W a x  ....................... 75@1 25

Blueberries
S ta n d a rd  .........................  1 30
On linn .............................  6 75

Raspberries
S ta n d a rd  ...............

Salmon 
W a rre n s , 1 lb . T a ll . .2  30 
W a rre n s , 1 lb . F la t  . .2  40 
R ed A lask a  . . . . 1  65@1 75 
P in k  A la sk a  . . . . 1  35@1 45 

Sardines
D om estic, % s ............. 2 75
D om estic , % M u sta rd  2 76 
D om estic , % M u sta rd  @6%
F ren ch , % s ........... 7@14
F ren ch , % s ..............18 @23

Shrimps
D unbar, 1st, doz.............1 20
D unbar, l% s, doz...........2 25

Succetash
F a ir  ....................... „ ?0
Good .......................  1 2 0
F a n cy  ................. 1 25® 1 40

Straw berries
S ta n d a rd  .................
F a n cy  .....................

Tom atoes
Good ...........................
F an cy  .......................
No. 10 .......................

CARBON OILS 
Barrels

P erfec tio n  ...........
D. S. G a s o l in e .........
G as M ach ine . . .
D eodor’d N a p 'a  . . .
C y linder ............  29
E n g in e  ..............  16
B lack, w in te r  . .  8

CATSUP
S n id er 's  p in ts  ............... 2 35
S n ider’s  % p i n t s ............1 35

C H EESE
A cm e ...........................  @J9
B loom ingdale . . .  @18
C arson  C ity  ......... @18%
H opk ins  .................... @ J8
R iverside  ............. @18%
B rick  .......................... @19
Leiden .......................  @16
L im b u rg e r ................ @19
P in ea p p le  ........  40 @60
E d am  ........................  @85
S ap Sago .................  @22
S w iss, dom estic  .  0 1 3

95
2 25

1 15 
1 35
3 60

®U%
@19

@25%
@18

@34%
@22@10

V an H ou ten , % s ..............  36
V an  H ou ten , I s  ............. 65
W ebb  ...............................  33
W ilber, % s ..................... 33
W ilber, %s ....................  32

COCOANUT 
D u n h am ’s  p e r  lb.

%s, 51b. ca se  ...............  30
%s, 51b. c a s e .................  29
% s. 15lb. ca se  .............  29
%s, 151b. ca se  ...........  28
Is , 151b. ca se  .............  27
%s & 70s  151b. ca se  28
Scalloped G em s ........  10
%s & % s p a lls  -----  16
B ulk , p a ils  .................  14%
B ulk , b a r re ls  .............  12%

C O F F E E S , R O A STED  
Rio

Com m on .......................  19
F a ir  ...................................  19%
Choice ...........................  20
FTmcy ........................... 21
P e s b e rry  ...........   23

S an to s
Com m on .......................  20
F a ir  ..................................... 20%
Choice .............................  21
F a n c y  ............  23
P e a b e rry  .......................  23

Maracaibo
F a ir  ................................... 24
Choice .............................  25

Mexican
Choice .............................. 25
F a n cy  ..............................  26

Guatemala
F a ir  ...................................  25
F a n cy  ...............................  28

Java
P r iv a te  G row th  ..26@30
M andling  ..................... 31@35
A ukola .........................  30@32

Mocha
S h o rt B ean  ................. 25@27
L ong B ean  ................... 24@26
H . L. O. G....................26@28

Bogota
F a ir  .................................  24
F an cy  .............................
e x c h a n g e  M ark e t, S tead y  
Spo t M ark e t, S tro n g  

Package
N ew  Y ork  B as is

A rbuckle .......................  24 75
Lion ................................. 24 50

M cLaughlin’s  X X X X  
M cLaughlin’s  X X X X  sold  

to retailers only. M all aU 
orders direct to  W . F . 
M cLaughlin tt Co., C hica
go.

S w eet Goods
A nim als .........................  10
A rm ad a  C akes ........... 8
A tla n tic s  .........................  12
A tla n tic s  A sso rted  . . . .  12 
A vena F ru i t  C akes . . .1 2  
B onnie Doon C ookies 10
B onnie L a ss ie s  ............. 10
B rit t le  F in g e rs  ............. 10
B um ble Bee ............... 10
C am eo B iscu it, can s  . .25 
C am eo B iscu it A ss td

can s  .............................  25
Cam eo B iscu it C hoco

la te , can s  . .................25
C artw h ee ls  A sso rted  . .  8%
Cecelia B iscu it ............ 16
C hocolate B ar, ca n s  ..18
C hocolate D r o p s .............17
C hocolate D rp  C en te rs  16 
Choc. H oney  F in g e rs  16 
C hocolate R o se ttes , cn  20 
C ircle H oney  C ookies 12
C racknels ................... lg
C rack erm ea l ................. 6
C ry s ta l R o se ttes  .......... 20
C ocoanu t T affy  B an  13
C ocoanu t D rops .......... 12
C ocoanu t M acaroons 18 
C ocanu t H on. F in g e rs  12 
C ocoanu t H on. J u m b ’s 12 
Coffee C akes, P la in  ..11
Coffee C akes, Iced  ___ 12
C rum pe ts  ..........................10
D ian a  M arshm allow

C akes .........................  16
D inner B iscu it .......... 25
D ixie S u g ar Cookies . .  9
D om estic  -Cakes ........... 8%
E ven tide  F in g e rs  . . . . 1 6  
E x tra  W ine B iscu it . .  10
F am ily  Cookies ............. 8%
F a n cy  G inger W a fe rs  12 
F ig  C ake A sso rted  . . . .  12
F ig  N ew tons ................... 12
F lu te d  C ocoanut B a r  ..1 1
F ro sted  C ream s ............. 8%
F ro sted  G inger Cookie 8%
F ru it  L unch , Iced  ......... 10
G ala S u g ar C akes ___  8%
G inger G em s ................... 8%

O range Je llies
Lem on S ours .............
Old F ash io n ed  H o re -

hound  d rops  ..........  60
P e p p e rm in t D rops . .  70 
C ham pion  Choc D rops 65 
H . M. Choc. L t. a n d

D ark , N o. 12 ...........1 10
B it te r  Sw eets, a s 'td  1 25 
B ril lia n t G um s, C rys. 60 
A. A. L icorice D rops 1 00 
Lozenges, p r in te d  . . .  65
L ozenges, p la in  ----- 60
Im p e ria ls  ............  . . .  65
M ottoes ......................... 65
G. M. P e a n u t B a r  . .  60
H an d  M ade C rm s 80 @90
C ream  W a fe rs  ............  65
S tr in g  R ock ..................  70
W in te rg ree n  B e rrie s  . 60 

Pop Corn
C rack er J a c k  ............ 3 25
G iggles, Sc pkg. cs. 3 50
O h M y 100s ................ 3 60

Cough Drops
P u tn a m  M en th a l . . . .  1 00
S m ith  B ro s .....................1 25

NUTS—W hole 
A lm onds, T a rra g o n a  18 
A lm onds, D rak e  . . . .  17
A lm onds, C alifo rn ia  

so ft shell 
B raz ils  . . . .
F ilb e r ts  . . .
Cal. No. 1 _____
W a ln u ts  s f t  shell 17%@18 
W alnu ts , M arbo t . .  @16
T ab le  n u ts , fan cy  . .  @16 
P eca n s, m ed ium  . .  @15 
P ecan s, ex. la rg e . .  @16 
H ick o ry  N u ts , p e r  bu.

O hio ......................... 2 00
C ocoanu ts .....................
C h es tn u ts , N ew  Y ork

9%
S
8%

8

8%

@12
@15

G inger G em s. Iced
G raham  C rac k e rs  ........
G inger S naps F am ily  . .  
G inger S naps N . B. C.

R ound .............................
G inger S naps  N . B. C.

S quare  ...........................
H . H . Cookies, S ugar

P la in  ............................. 8
H . H . Cookies, SVgar

Iced ................................. 9
H . H . Cookies, M olasses

Iced  ............................... 9
H ousehold  C ookies . . . .  t  
H ousehold  Cookies, Iced  f  
H ousehold  Cookies,

M olasses, P la in  . . . .  8
H ippodrom e B a r  . . . .  12 
H oney F in g e rs  As. Ice 12 
H oney  Ju m b le s  Iced

A sso rted  ..................... 12
H oney Jum b le s. P la in . .  12
H oney  F lak e s  ............... 14
Im p eria l ............................  S%
J a c k  F ro s t G em s .......  8
Jo n n ie  .....................    8%
Jub ilee  M ixed ..................10
K ream  K lips ................. 25
L ady F in g e rs  Sponge 30 
L eap  Y ear Ju m b le s  ..18  
L em on B iscu it S quare  8%
Lem on T h in s  ................. 17
Lem on W a fe rs  ............... 16
L em ona . . . . ,  ....................  8%
M ace C akes ......................  8
M andalay  ......................... lO
M ary  A nn  ________   8%
M arshm allow  Coffee

C ake .............................  13
M arshm allow  W a ln u ts  18
M edora ........................... 8
M olasses C akes ............... 8%
M olasses F ru i t  Cookies

Iced  ..................................11
M olasses S andw ich  . . . .  12
M ottled  S q u ares  ..........  10
N . B. |  IS ta te , p e r  bu. . . . Iced  ............................... 12

S alted  P e a n u ts  . . . @12 O atm eal C rac k e rs  . . . . 8
Shelled O range G em s ................ ■ 8%

S pan ish  P e a n u ts 8@ 8% O range Sponge L a y e r
P ecan  H alv es  . . . @75 C akes ........................... 20
W a ln u t H alv es  . . @35 P en n y  A sso rted  .......... ■ 8%
F ilb e r t M ea ts  . . @30 P e a n u t G em s ................ . •
A lican te  A lm onds @45 P icn ic  M ixed ................ .11%
J o rd a n  A lm onds @50 P ilo t B read  . . . . . . . . 7

Peanuts
F a n cy  H  P  S uns 6@ 6%

R o as te d  ................. 7@ 7%
Choice, raw , H . P . J u m -  

bo .............................  @ 6%
CRA CK ED  W H E A T

B ulk  .............................  3%
24 2lb. p k g s ..................... 2 50

CRACKERS
N atio n a l B iscu it C om pany

B ran d s  
Butter

N . B. C. Sq. bbl. 7 bx. 6% 
S eym our, Rd. bbl. 7 bx. 6% 

Soda
N . B. C. boxes ............... 6%
P rem iu m  .........................  7J*
S elec t ............................... S’*
S a ra to g a  F lak e s  .......... 1J
Z e p h y re tte  .......................1»

O ystar
N . B . C. P icn ic  boxes 6%
G em , boxes ................. • • •%
S hell .......................- .......... 8

P in ea p p le  C akes ...........16
P re tz e ls , H a n d  M ade . .  9
P re tze ls , M edley ......... 10
P re tz e lle tte s , H an d  M d 9 
P re tz e le tte s , M ac. M d 8
R aisin  C ookies ............... 10
R aisin  G em s ........ • . . .1 1
R a sp b e rry  C akes ......... 12
R everes A sso rted  . . . .  15 
R itten h o u se  F ru it

B iscu it ......................... 12
R oyal L unch  ...............  8
R oyal T o a s t . ...............  8
R ube .................................  8%
S altin e s  ........................... 13
(F o rm e r n am e Z e p h y re tte s)
Sea F o am  B i s c u i t ........ 18
Spiced C u rra n t C akes 10 
Spiced G inger C akes . .  9 
Spiced G inger Cks le d  10
S u g a r F i n g e r s ............... 12
S u g a r C rim p ................... 8%
S u g ar S quares , la rg e

o r sm all .......................  9
S u lta n a  F ru i t  B iscu it 16 
S unnyside  Ju m b le s  . . .1 0
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6 9 10 11
S*uperba ........................... 8%
T riu m p h  C akes ............ 16
V anilla  W a fe rs  .............1"
W lafer Ju m b le s  can : 18 
W a v erly  .......................  1°

In -e r  Seal Goods
p e r  doz.

A lb ert B iscu it ...............1 00
A n im als  ............................J  ”0
A rrow roo t B iscu it -----1 00
B aro n e t B iscu it .......... 1 00
B rem m er’s B u tte r

W a fe rs  .........................} 00
C am eo B iscu it ...............1 50
C heese S andw ich  ........ 1 oo
C hoco late  W a fe rs  -----1 00
C ocoanu t D a in tie s  -----1 oo
D in n e r B iscu its  . . ........ 1
F a u s t  O y ste r C rac k ers  1 00
F ig  N ew to n  . . ...............J Xn
F iv e  O’clock T e a  .........1 00
F ro ta n a  ........................... 1
F r u i t  C ake ^
G inger S naps, N . B. c .  i  
G rah am  C rackers, R ed 

L abel, 10c size 
G rah am  C rack ers, R ed

L abel, 5c size ..........
L em on  S*naps 
O atm ea l C rackers

Peas
G reen, W isconsin , bu. 2 30
G reen, Scotch, bu ...........2 25
S plit, lb . ...........................  6

Sago
B a s t In d ia  .......................  5
G erm an , sack s  ............. 5
G erm an , b ro k en  pkg.

Tapioca
F lak e , 100 lb . s ack s  . .5 
x-earl, 130 tb . s a c k s  . .5
P earl, 36 p k g s ................ 2 25
M inute , 36 p k g s ..............2 75

FISHING TACKLE

Old T im e S u g a r Cook. 1
O val S a lt B iscu it ......... 1
O y ste re tte s  . .................... 1
P rem iu m  S odas .■ ■ •• • J 
P re tz e le tte s , H d . M a. l
R ovai T o a s t ................... J
R ykon B iscu it

1 00 00 
00
00
50 
50 

. .1 0000 00 
50 
00 
00 
00

B U H ..................... ffO
S altin e  B iscu it .............. j  92
S a ra to g a  F lak e s  ^ ........1 Jg

50 
00 
00 
50 
50 
00 
50 
00 
00 

. .  50 
1 00

«Social T e a  B iscu it . . . .  
S u lta n a  F ru i t  B iscu it 1 
S oda C rac k e rs  N  B  C l  
Soda C rack ers  S elec t 1 
S S. B u tte r  C rac k e rs  1 
TTneeda B iscu it 
U needa Jin .ier W a y fe r  1 
TTneeda L u n ch  B iscu it 
V an illa  W a fe rs  ■
W a te r  T h in  B iscu it . . l  
Zu Zu G inger s n a p s
Z w ieback  ....................

O th er P ack ag e  Goods 
P a rn u m ’s A nim als • •• »«
C hoco la te  T o k en s  • 
A m erican  B e a u ty  .

G inger S naps  3 su
B u tte r  C rackers. N BC 

fam ily  p ac k ag e  • • 2
S oda C rack ers, N B C

fam il y p ac k ag e  . . . .  3 00
in Special T in

2 50F es tin o  • • • • ...................  •» aa
M in are t W a fe rs  ..........
N abisco . 25c ................... J  q|J

■ _____  '.2 50
P e r  t in  in  bulk

S o rb e tto  ......................... ] 75
N abisco  ...........................  j  ¿0
B e n t 's  °W a t e r ' C rack ers  1 40

CREAM  TARTAR 
B arre ls  o r  d ru m s .........

S q u are  C ans ................
F a n c y  cadd ies ............

D R IED  FR U IT S  
A pples

E v a p o r’ed, Choice bu lk  7 
E v a p o r’ed, F a n c y  pkg.

A prico ts  
C alifo rn ia  ............

25c
Nabisco; 10c . . . . . .Cham pagne W a fe r

8%

12@14
Citron

C orsican  ......................... 15
Currants

Im p 'd  1 lb . p k g ............
Im ported , b u lk  ...............

M uirs1—Choice, 25 tb . b  
M uirs—F an cy . 25 tb . b iu 
F ancy , P eeled , 25 lb.

Peel
L em on, A m erican  ----
O range, A m erican  . .

R aisins
C luste r, 20 c a rto n s  . .  
Loose M uscate ls  3 Cr 
I.oose M uscate ls  4 C r 
L . M. Seeded, 1 lb. 6%@7

California Prunes 
90-100 251b'. b o x e s ..®  6 

251b.

18

12%
. 12%

.2 25 
5% 
6

80- 90 
70- 80 
60- 70 
50- 60 
40- 50

25tb.
251b.
251b.
251b.

b o x e s.  . @  6 %  
b o x e s . . @  7 
b o x e s . . ®  7 %  
b o x e s . . ®  8 
b o x e s . . @  9

FARINACEOUS GOODS 
Beans

D ried  L im a  ................. 7
Med. H a n d  P icked  ----- 2 45
B row n H o llan d  ........... 2 75

Farina
25 1 lb . p ack ag es  ----- 1 50
B ulk , p e r  100 lb s ............4 00

Original H olland Rusk 
P ack e d  12 ro lls  to  c o n ta in e r  
3 co n ta in e rs  (36) ro lls  2 85 
5 co n ta in e rs  (60) ro lls  4 75 

Hominy
P e a rl , 100 lb . s ack  ----- 2 00
M accaroni and  V erm icelli 
D om estic , 10 lb. box . .  60
Im p o rted , 25 lb. box ..2  50

Pearl Barley
C h es te r ...........................  3 00
E m p ire  ...........................  3 76

% to  1 in ........................ 6
1% to  2 in ........................  7
1% to  2 in ........................  ?
1% to  2 in .........................11
2 in . ...................................15
3 in .........................................20

C otton  Lines
No. 1, 10 f e e t ................... 5
No. 2, 15 fee t ................. 7
No. 3, 15 f e e t ...................  9
No. 4, 15 f e e t ................... 10
N o. 5, 15 fe e t ................. 11
No. 6, 15 fe e t ................. 12
No. 7, 15 f e e t ................... 15
No. 8, 15 f e e t ................... 18
No. 9, 15 fe e t ..................20

L inen Lines
Sm all ................................... 20
M edium  ............................. 26
L a rg e  ...................................  34

Poles
B am boo, 14 f t., p e r doz. 55 
Bam boo. 16 ft., p e r  doz. 60 
B am boo, 18 ft., p e r  doz. 8*
FLA VO RIN G  EX TR A C TS 

Jen n in g s  D C B rand  
T e rp en le ss  E x t r a c t  L em on  
No. 1 F  box, p e r  doz. 75 
No. 2 F  Box, p e r  doz. 90 
No. 4 F  Box, p e r  doz. 1 75 
No. 3 T a p e r , p e r  doz. 1 75 
2 oz. F la t , F  M  p e r  dz. 1 50 

Je n n in g s  D C B rand  
E x t r a c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90 
No'. 2 F  Box, p e r  doz. 1 40 
N o. 4 F  Box, p e r  doz. 2 25 p er 
No. 3 T a p e r, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00

FLO U R AND F E E D  
G rand  R ap id s  G ra in  & 

M illing Co.
W in te r  W h e a t.

P u r i ty  P a te n t  ........... 6 70
Seal of M in n eso ta  . .  5 00
S u n b u rs t ....................... 4 80
W izard  F lo u r  ............... 5 40
W iza rd  G rah am  ......... 5 60
W izard  G ran . M eal . .  4 60 
W izard  B u ck w h ea t . .  6 00
Rye ...................................  4 40

V alley  C ity  M illing Co.
L ily  W h ite  ................... 5 70
L ig h t L o a f ................... 6 10
G rah am  ...........................  2 30
G ran en a  H e a lth  ........... 2 40
G ran. M eal ....................... 1 60
B olted M ed...........................1 50

V oig t M illing  Co.
G rah am  ........................... 4 60
V oigt’s C rescen t ----- 5 50
V oigt’s  F lo u ro ig t ----- 5 50
V oigt’s  H yg ien ic  ........  4 60
V oig t’s  R oyal ............... 5 90
W a tso n -H ig g in s  M illing Co.
P e rfec tio n  F lo u r  ........  5 50
T ip  Top F lo u r  ............. 5 10
G olden S heaf F lo u r  . .  4 80 
M arsha ll’s  B es t F lo u r  4 85 

W o rd en  G rocer Co.
Q uaker, p ap e r ............  5 30
Q u ak er B u ck w h ea t bbl 5 40 
Q uaker, B u ck w h ea t, 5 50 

K an sas  H ard  W h e a t 
W orden  G rocer Co.

A m erican  E ag le, % s ..5  10 
A m erican  E ag le , % s 5 00 
A m erican  E ag le , % s . .4  90 

S pring  W h ea t.
R oy B ak e r

G olden H orn , fam ily  5 00 
Golden H o rn , b a k e rs  . .4  90
W isconsin  R ye ........... 4 00

Ju d so n  G rocer Co.
C ere so ta , % s ................... 5 50
C ereso ta , % s ............... 5 70
C ereso ta , % s ................. 5 60

W orden  G rocer Co.
W ingold, % s c lo th  . . . 5  40
W ingold, % s clo th  ----- 5 30
W ingold  % s clo th  ----- 5 20
W ingold, % s p a p e r  . . . 5  25 
W ingo ld ’s % s p ap e r . .  5 20
B ak e rs ' P a te n t  ............... 5 05

W y k e s  & Co.
S leepy E ye, % s clo th  5 50 
S leepy E ye , %s clo th  5 40 
S leepy E ye, % s clo th  5 30 
S leepy E ye, % s p ap e r  5 30 
S leepy E ye, % s p a p e r  5 30 

Msal
B olted  ............................. 4 40
G olden G ran u la ted  . . .  4 60 

W h e a t
R ed ................................. 1 05
W h ite  ............................. 1 05

O ats
M ichigan ca rlo ts  ........... 35
L ess  th a n  ca rlo ts  ......... 37

Corn
C arlo ts  ...............................  56
L ess  th a n  ca rlo ts  -----  58

H ay
C arlo ts  ......................... 15 00

L ess  th a n  ca rlo ts  . . .  17 00 
Feed.

S tre e t C ar F e e d .................. 33
No. 1 C om  f t  O a t F eed  .33
C racked  corn  .....................32
C oarse  co m  m e a l.............. 32

FRUIT JARS  
M ason, p ts ., p e r  gro. 5 10 
M ason, q ts ., p e r  gro . 5 50 
M ason, % gal. p e r  gro . 7 60 
M ason, can  tops , g ro . 1 40 

GELATINE
C ox's, 1 doz. la rg e  . . . 1  75 
C ox’s, 1 doz. sm all . . . 1  00 
K nox’s S*parkling, doz. 1 25
K nox’s S park ling , g r. 14 00
K nox’s  A cidu’d. doz. .1 25
N elson ’s .........................  1 50
O xford ...............................  75
P lym ou th  Rock, P hos. 1 25 
P ly m o u th  R ock, P la in  90 

GRAIN BAGS
B ro ad  G auge ...................  18
A m oskeag  ......................... 19

HERBS
S age ...............................  15
H ops ................    15
L a u re l L eaves .............. 15
S en n a  L eaves  .............  25

HIDES AND PELTS  
Hides

G reen, No. 1 ................. 11%
G reen , No. 2 ........
C ured , N o. 1 .............
C ured, N o. 2 .........
C alfsk in , g reen , No. 
C alfsk in , g reen , No. 
C alfsk in , cu red . No. 
C alfsk in , cu red . No.

S ho rt C u t C lear 21 00® 21 50
B ean  ............... 19 50®20 00
B risk e t, C lea r 22 00@23 00
P ig  .................................  23 90
C lear F am ily  ..........  26 00

Dry S a lt M eats 
S P  B ellies ...................13

Lard
P u re  in  tie rce s  . .12%@12% 
Com pound L a rd  8%@ 9 
80 tb . tu b s  ___ ad v an ce

. .  .ad v a n ce  

. .  .ad v a n ce

10%
1312
15
13%
16 
14%

Pelts
Old W ool ............ @ 30
L a m b s  .................. 50@1 00
S h earlin g s  .......... 50@1 00

T allow
No. 1 ...................... @ 5
No. 2 ...................... @ 4

Wool
U nw ashed , med. @ 20
U nw ashed , fine @ 15

HORSE RADISH  
doz.............................. 90

JELLY
51b. pails, p e r  doz.

151b pails, p e r pa il 
301b pails, p e r pa il .

JELLY GLASSES  
% p t. in  bbls, p e r doz. 15 
% pt. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls, 

p e r doz............................... 18
M APLEINE

2 oz. b o ttles , p e r  doz. 3
MINCE MEAT 

P e r  ca se  .........................2

.2 20 
. 48 
. 90

00

85
MOLASSES 

N ew  Orleans
F a n c y  Open K e ttle  . .  42
Choice .............................  35
Good ...................................  22
F a ir  ...................................  20

H a lf  b a rre ls  2c e x t ra
MUSTARD  

% lb. 6 tb . box . .

%
60 lb . tu b s
50 lb . t in s
20 lb . pa ils  . . . . a d v a n c e  %
10 lb . p a ils  . . . . a d v a n c e  %
5 lb. p a ils  . . . . a d v a n c e  1
8 lb. pa ils  . . . . a d v a n c e  1

Smoked M eats 
H am s, 12 ib . av . 16 @16% ioo 
H am s, 14 Ibi av. 15%@15% 50
H am s, 16 lb. av . 15%@16 10
H am s, 18 lb . av . 14%@15 g
Skinned  H a m s  ..1 5  @15% 100
H am , d ried  beef 40

s e ts  ................... 20 @20% 10
C alifo rn ia  H am s 13 @13% 8
P icn ic  Boiled H a m s  ..15
Boiled H am s ....23% @ 24  
M inced H a m  ...12% @ 13 
Bacon ................... 17 @17%

S ausages
B ologna ............... 9%@10
L iv er ..................... 7% @ S
F ra n k fo r t  ..........  11..@ 11%
P ork  ..................... 13 @14
V eal ................................. 11
T ongue ...........................  I f
H eadcheese  ................... 9

Beef
B oneless ....................... 17 00
R um p, new  ..............  19 00

P ig ’s F ee t
% bb ls..............................   1 00
% bbls., 40 Tbs....................2 00
% bbls. ..............................4 00
1 b b l...................................  8 00

T rip e
K its , 15 lb s ........................  90
% bb ls., 40 tb s ................ 1 60
% bbls., 80 lb s .................. 3 00

C asings
H ogs, p e r  lb ...................  35
Beef, rounds, s e t  . .  17@18 
Beef, m iddles, s e t  ..90@ 95 
Sheep, p e r  bund le  . . .  80

U ncolored B u tte rln e
Solid D airy  ___  12 @16
C o un try  Rolls ..12% @ 18

C anned  M eats
C orned beef, 2 tb ............ 3 80
C orned beef. 1 tb ............ 1 95
R o a s t beef, 2 lb ................3 80
R o a s t beef, 1 lb ................1 95
r o t t e d  H am , % s ..........  50
P o tte d  H am , %s . . . .  90
D eviled  H am , % s ____ 50
D eviled H am . % s . . . .  90
P o tte d  T ongue, % s . . . .  50
P o tte d  T ongue, %s . .  90

Y. M. w h. hoop M ilchers
keg s  ..........................  75

Q ueen, bb ls................... 11 00
Q ueen, % bb ls..............  6 15
Q ueen, kegs ..............  68

Trout
No. 1, 100 tb s .................... 7 50
No. 1, 40 lb s .....................3 25
No. 1, 10 lb s .................. 90
No. 1, 8 lb s .....................  76

Mackerel
M ess, 100 Tbs................. 16 50
M ess, 40 Tbs. ................. 7 00
M ess, 10 Tbs........................1 85
M ess, 8 Tbs..........................1 50
No. 1, 100 lb s ................ 10 00
No. 1, 40 lb s ......................6 60
No. 1, 10 lb s ......................1 25

W hiteflsh
lbs.
lbs.
lbs.
lbs.
lbs.
lbs.
lbs.
lbs.

.9 75

SEEDS
A nise ..............................  14
C an a ry , S m yrna ..........  5
C a ra w ay  ....................... 10
C ardom om , M ala b ar 1 20
C elery  ............................. 40
H em p, R u ssian  ..........  5
M ixed B ird  ..................  5
M usta rd , w h i t e ..............  8
P oppy  ............................... 16
R ap e  ................................... 6%

SHOE BLACKING  
H an d y  Box, la rg e  3 dz 3 
H an d y  Box, sm all . . . . 1  
B ixby’s  R oyal P o lish  
M iller’s  C row n Polish

SN U FF
Scotch, in  b la d d e rs  . .  
M accaboy, in  J a rs  . . . .  
F ren ch  R app ie  In Ja rs

B oxes
K egs,

SODA................
E n g lish  ...............4%

RICE
F a n c y  ............... 6
J a p a n  S ty le  ......... 5

@ 6%
@5%

16
O LIV ES

B ulk, 1 gal. k egs 1 05 @1 16 
B ulk, 2 gal. k egs 95@1 10 
B ulk, 5 gal. k egs 90@1 05
S tuffed , 5 oz.....................  90
S tuffed , 8 oz..................... 1 35
S tuffed , 14 oz......................2 25
P itte d  (n o t s tu ffed)

14 oz................................2 25
M anzan illa , 8 oz ........... 90
L unch, 10 oz......................1 35
L unch , 16 oz....................«2 25
Q ueen, M am m oth, 19

oz................................  4 25
Q ueen, M am m oth , 28

oz.................................  5 75
O live Chow , 2 doz. cs,

p e r  doz.....................  2 25
P IC K L E S

M edium
B arre ls , 1,200 c o u n t ..7  75
H a lf bbls., 600 co u n t 4 38
5 gallon  kegs  ............... 2 00

Sm all
B a rre ls  .........................  9 50
H a lf b a rre ls  ...........  5 25
5 gallon  keg s  ......... 3 00

G herk in s
B arre ls  ........................... 14 5U
H a lf  b a rre ls  ............... 7 75
5 gallon  kegs  ...............

S w ee t Sm all
B a rre ls  .........................  14 50
H alf b a rre ls  ............... 8 00
5 gallon  kegs ............... 3 25

P IP E S
Clay, No. 216, p e r  box 1 75 
Clay, T . D ., fu ll co u n t 60 
Cob .....................................  90

PLA Y IN G  CARDS 
No. 90, S tea m b o a t . . . .  75
No. 15, R ival, a s so r te d  1 25 
No. 20, R over, en a m ’d  1 50
No. 672, S pecial ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ........... 2 00
No. 632, T o u rn 't  w h is t 2 25

PO TA SH
B a b b itt 's  ....................... 4 00

PR O V ISIO N S 
B arre led  P o rk  

C lear B ack  . .  22 00@23 00

B roken  ................... 3% @4%
ROLLED OATS 

R olled A vena, b b ls . . .  4 40 
S tee l C u t, 100 lb. sks. 2 60
M onarch , bb ls.................4 15
M onarch , 90 Tb sack s  . 1 95 
Q uaker, 18 R eg u la r . .1 45 
Q uaker, 20 F am ily  . . . .  4 00

C olum bia, % p t  ........
C olum bia, 1 p in t ........
D u rk ee’s, la rge , 1 doz. 
D u rk ee’s, sm all, 2 doz 
S n id er 's , la rge , 1 doz. 
S n ider's , sm all, 2 doz.

SALERATUS  
P ack e d  60 lbs. in  box.

A rm  an d  H am m er 
W y a n d o tte , 100 %s.

. . .3  00 
. .3 00

S PIC E S  
W hole Spices

A llspice, J a m a ic a  ........  9
A llspice, la rg e  G arden  11
Cloves, Z a n z ib a r ........ 27
C assia , C an ton  ...........14
C assia , 5c pkg. doz. ..25
G inger, A frican  .............9%
G inger, C ochin ...............14%
M ace, P e n a n g  ...............70
M ixed, No. 1 ...................16%
M ixed, No. 2 ................ 10
M ixed, 5c pkgs. doz. ..45
N u tm egs, 70-80 ............. 30'
N u tm egs, 105-110 ......... 22
P epper, B lack  .............. 15
P ep p er, W h ite  .............. 25
P epper, C ayenne .......... 22
P a p rik a , H u n g a ria n  . .

P u re  G round In Bulk 
A llspice, J a m a ic a  . . . .1 2
Cloves, Z a n z ib a r ......... 25
C assia , C an ton  ............ 12
G inger, A frican  .......... 18
M ace, P en a n g  ............... 75
N u tm eg s, 75-80 ........... 35
P ep p er, B lack  ...............16
P epper, W h ite  ............  35
P ep p er, C ayenne . . .  .24 
P ap rik a , H u n g a rian  ..45

STA RCH
Corn

K ingsfo rd , 40 Tbs............ 7%
M uzzy, 20 1Tb. pkgs. . .  5% 
M uzzy, 40 1Tb. pkgs ..5  

Gloss 
K ingsfo rd

S ilver Gloss, 40 lib s . . 7% 
S ilver Gloss, 16 31bs. . .  6% 
S ilver Gloss, 12 6Tbs. . 8% 

Muzzy
48 lib . p ack ag es  ..........  5
16 3Tb. pack ag es  ..........  4%
12 6tb. p ack ag es  ..........  6
501b. boxes  ..................... 3%

M oyune, fan cy  . . . .  60®60 
P ingsuey , m ed ium  . . .  33
P ingsuey , choice ......... 35
P ingsuey , fan cy  ...,50@ 56

Young H yson
Choice ........................... 30
F an cy  ........................... 40@50

Oolong
F orm osa, F an cy  ___ 50@60
F orm osa, m edium  . . . .  28
F o rm osa , choice ........... 35

E nglish  B rea k fa st
M edium  ....................... 25
Choice ........................... 30@35
F an cy  ........................... 40@60

India
Ceylon, choice ........ 30@35
F an cy  ......................... 45@50

TOBACCO 
F ine  C ut

B lot ................................. x 45
Bugle, 16 oz....................  3 84
Bugle, 10c ................... 11 00
D an P a tc h , 8 an d  16 oz 32
D an  P a tc h , 4 oz...........11 52
D an  P a tc h , 2 oz.............. 5 76
F a s t  M all, 16 oz..............7 80
H ia w a th a , 16 oz...........  60
H iaw a th a , 6c .................5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz...............1 78
N o L im it, 16 oz...........3 55
OJibwa, 8 and  16 oz. 40
O jibw a, 10c ................... 11 1»
O jibw a, 5c ................... 1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  an d  H oney, 5c 5 76
Red Bell. 16 oz.................3 96
Red Bell, 8 foil ............. 1 98
S terling , L  & D 5c . .5 76
S w eet Cuba, c a n is te r  9 16
S w eet C uba, 5c ........ 5 76
S w eet Cuba, 10c ........... 93
S w eet Cuba, 1 lb. t in  4 90 
Sw eet Cuba, 16 oz. . .4  80 
S w eet Cuba, % lb. foil 2 25 
S w eet B urley  5c L& D  5 76 
S w eet Burley, 8 oz. . .2  45 
S w eet B urley , 24 lb. . .4  90 
S w eet M ist, % gro. . .5  70 
S w eet M ist, 3 oz. . . .1 1  10
S w eet M ist. 8 oz..........  35
T elegram , 5c .................5 76
T iger, 5c ........................... 6 00
T iger, 25c can s  ............. 2 35
U ncle D anie l, 1 Ib. . .  60
U ncle D aniel, 1 oz . .5  23

SAL SODA
G ran u la ted , bb ls .............  80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SALT
C om m on G rades

100 3 lb. s ack s  ............... 2 40
60 5 tb. s a c k s  ............... 2 25
28 10% Ib. s ack s  ___ 2 10
56 tb . s ack s  ..............  40
28 Ib. s ack s  ...................20

W arsaw
56 lb. d a iry  in  d rill b ag s  40 
28 Tb. d a iry  In d rill b ag s  20

Solar Rock
56 Ib. s ack s  ................... 24

Common
G ran u la ted , F in e  ........... 1 05
M edium , F in e  ................. 1 10

SALT FISH  
Cod

L arg e , w hole. . . .  @7%
Sm all, w hole . . . .  @7
S trip s  o r  b rick s  .7%@10%
Pollock ................. @ 4 %

Halibut
S trip s  ...............................  16
C hunks ...........................  16

Holland Herring 
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop %bbl. 6 50 
Y. M. w h. hoop keg s 72

SYRUPS
Corn

B arre ls  .........................
H alf b a rre ls  ..............
B lue K aro , No. 2 . .  
B lue K aro , No. 2% 
B lue K aro , No. 5 . . .  
B lue K aro , No. 10 . 
R ed K aro , No. 2 . . .  
R ed K aro , No. 2% 
R ed K aro , No.
R ed

28 
31

. . .1  70 
. .2  06 

. . . 2  00 

. . . 1  91 

. . . 1  91 
. .2  31 

. . . 2  26
K aro , N o. 10 . . . . 2  17 

Pure Cane
F a ir  ................................... 16
Good ............................... 20
Choice .............................  25

TA BLE SAUCES
H alfo rd , la rg e  ..............3 75
H alfo rd , sm all ............. 2 25

TEA
Japan

Sundried , m ed ium  ..24@ 26 
Sundried , choice ...-.30@ 33 
S undried , fan cy  ....36@ 40  
B ask e t-fired  m ed ium  30 
B asket-fired , choice 35@37 
B ask e t-fired , fan cy  40@43
N ibs .............................  30@32
S iftings  .......................  10@12
F an n in g s  ................... 14@15

Gunpewder
M oyune, m e d iu m ........... 35
M oyune, cho ice ........... S3

P lug
Am. N avy , 16 oz............
A pple, 10 lb. b u tt  ___
D rum m ond  N a t L eaf,

and  5 lb. . .  ............
D rum m ond  N a t  L eaf,

p er doz .......................
B a ttle  A x ......................
B racer, 6 a n d  12 lb. .
Big F ou r, 6 an d  16 lb.
B oot J a c k , 2 lb ...............
B oot J a c k , p e r  doz. . .
Bullion, 16 oz..................
C lim ax, G olden T w ins 
C lim ax, 14% oz. . . . . . .
C lim ax, 7 oz...................
D ays’ W ork , 7 & 14 lb. 
C rem e de M enthe , lb. 
D erby, 5 Ib. boxes . . .
5 B ros., 4 Ib...................... ..
F ou r R oses, 10c ..........
G ilt E dge, 2 tb ..............
Gold Rope, 6 & 12 Ib.
Gold Rope, 4 & 8 Ib.
G. O. P ., 12 & 24 lb. 
G ran g er T w is t, 6 Ib.
G. T. W „  10% ft 21 Ib. 
H o rse  Shoe, 6 & 12 lb. 
H oney  D ip T w ist, 5&10 
Jo lly  T a r , 5 & 8 Tb...
J . T „  5% & 11 lb. . . .  
K en tu ck y  N avy , 12 Ib. 
K eystone  T w ist, 6 lb.
K ism et, 6 lb .....................
M aple Dip, 20 oz. . . . .  
M erry  W idow , 12 lb. 
N obby S pun Roll 6 & 3
P a rro t,  12 tb ...................
P a r ro t,  20 lb .....................
P a t te r s o n 's  N a t. L eaf 
P eachey , 6-12 & 24 lb. 
P icn ic  T w ist, 5 Tb. . . .  
P ip e r  H eidsick , 4 & 7 lb. 69 
P ip e r  H eidsick , p e r  doz. 98 
Polo, 3 doz., p e r  doz. 48
R ed icu t, 1% oz.............. 38
R ed Lion, 6 & 12 lb. 
S crapple. 2 & 4 doz. 
S h e rry  Cobbler, 8 oz. 
S p ear H ead , 12 oz. . . .  
S peer H ead , 14% oz. 
S p ear H ead , 7 oz. . . .
Sq. D eal 7. 14 & 28 lb. 
S ta r , 6, 12 & 24 lb. . .  
S ta n d a rd  N avy , 7%, 15

& 30 lb ...........................
T en  P enny , 6 & 12 lb.
T ow n T a lk , 14 oz..........
Y ankee G irl, 6. 12 & 24

33
38

60

96
28
30
32
86
86
46 
48
44
47 
37 
62 
28

■ 65 
90 
50 
58 
58 
36 
46 
36 
43
45 
40 
35 
32 
45
48 
25 
32

i 58 
34 
28 
93 
40 
45

Scrap
All R ed, 5c ................... 5 76
Am. U nion S e ra  p . . . .  5 40
B ag  P ipe , 5c ............... 5 88
C utlas, 2% oz................. 26
G lobe S crap , 2 oz. . . .  30
H ap p y  T h o u g h t, 2 oz. 30 
H oney  C om b S crap , 5c 5 76
H o n es t S crap , 5c ......... 1 55
M ail P ouch , 4 doz. 5c 2 00
Old Songs, 5c ................. 6 76
Old T im es, % gro . . .6  50 
P o la r  B ear, 5c, % gro . 5 76 
R ed B and , 5c % gro . 5 76 
R ed  M an  S crap  5c 1 43



so M I C H I G A N  T R A D E S M A N D ecem ber 25, 1912

Special Price Current
12 13 U

S crapple, 5c p k g s ........... 48
S u re  Shot, 5c, % gro. 5 76 
Y ankee G irl S crp  2 oz 5 76 
P a n  H and le  S crp  % g r  5 76 
P eac h y  S crap , i c  . . . 1  90 
U nion W orkm an , 2% 6 00

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz.....................  6 00
BB. 7 oz........................... 12 00
BB, 14 oz.........................24 00
B agdad , 10c t in s  ........ 11 52
B adge r, 3 oz.................. 5 04
B adger, 7 oz................ 11 52
B an n e r, 5c ..................... 5 96
B an n e r, 8 oz. ............... 1 60
B an n e r, 16 oz.................. 3 20
Belwood M ix tu re , 10c 94
B ig  Chief, 214 oz...........6 00
B ig  Chief, 16 oz ..........  30
B ull D u rh am , 5c . . . .  5 90
B ull D u rh am , 10c -----10 80
B ull D u rh am , 15c . . . . 1 8  48 
B ull D u rh am , 8 oz. . .  60
B ull D u rh am , 16 oz. . .  6 72
B uck  H orn , 5c .............. 5 76
B uck H o rn , 10c .......... 11 50
B r ia r  P ipe , 5c ..............6 00
B r ia r  P ipe, 10c .......... 12 00
B lack  S w an, 5c ............. 5 76
B lack  S w an, 14 oz. . .  3 50
Bob W h ite , 6c ............... 5 90
B ro therhood , 5c ............. 5 95
B ro therhood , 10c . . . .1 1  SO 
B ro therhood , 16 ez. . .  39
C arn ival, 5c ................... 5 70
C arn ival, 3% oz..........  39
C arn ival, 16 oz............... 40
C ig a r C lip’g  Jo h n so n  30
C iga r C lip’g, S eym our 30
Id en tity , 3 & 16 oz. . .  30
D arby  C iga r C u ttin g s  4 50
C o n tin en ta l C ubes, 10c 90
C orn C ake, 14 oz...........2 55
C orn C ake, 7 oz.............1 45
C orn Cake, 5c ...............5 76
C ream , 50c pa ils  ........ 4 60
C uban  S ta r , 5c fo il ..5  76 
C uban  S ta r , 16 oz. p a lls  3 72
C hips, 10c ..................... 10 20
D ills B est, 1% oz........... 79
D ills B est, 3% oz. . .  . 77
D ills B es t 16 oz............... 73
D ixie K id, 1% foil -----  39
D uke’s  M ix, 5c ............ 5 76
D uke’s M ix, 10c ........ 11 52
D u k e 's  Cam eo, 1% oz 41
D rum . 6c ....................... 5 90
F  F  A. 3 oz...................4 95
F  F  A, 7 oz.................... 11 50,
F ash io n , 5c ................... 6 00
F ash io n , 16 oz...............  43
F iv e  B ros., 5c ............ 5 60
F iv e  B ros., 10c ...........10 70
F iv e  ce n t c u t P lu g  . .  29
F  O B  10c ...................11 50
F o u r R oses, 10c ..........  96
F u ll D ress, 1% oz. . . .  72
G lad H and , 5c .............1 44
Gold Block, 1% oz. . . .  39
Gold Block, 10c .........11 88
Gold S ta r , 16 oz............. 38
Gail & A x N avy , 5c 5 95
G row ler, 5c ................... 4 42
G row ler, 10c ............... 2 94
G row ler, 20c ............... 1 85
G iant, 6c ....................... 1 55
G ian t, 16 oz....................  33
H an d  M ade. 2% oz. . .  50
H aze l N u t, 5c ............. 5 76
H oney  Dew, 1% oz. . .  40
H oney  Dew, 10c ........ 11 88
H u n tin g , 1% & 3% oz. 38
I X  L, 5c ....................... 6 10
I  X  L , in  p a ils  ............  32
J u s t  S u its , 5c ............. 6 00
J u s t  S u its , 10c ........... 11 88
K iln  D ried , 25c ............. 2 45
K in g  B ird , 7 oz............25 20
K in g  B ird , 3 oz............. 11 00
K in g  B ird , 1% oz. . . .  6 70
L a  T u rk a , 5c ............  5 76
L ittle  G ian t. 1 lb ..........  28
L ucky  S trik e , 1% oz. 94 
L ucky  S trike , 1% oz. 96
L e Redo, 3 oz................10 80
L e Redo, 8 & 16 oz. 38 
M yrtle  Na,vy, 10c . . . .1 1  80 
M yrtle  N avy , 5c . . . .  5 94 
M ary land  Club, 5c . .  50
M ayflow er, 5c ..............  5 76
M ayflow er, 10c ........... 96
M ayflow er, 20c ........... 1 92
N igger H a ir , 6c ...........5 94
N igger H a ir , 10c . . . .1 0  56
N igger H ead , 5c ........... 4 96
N igger H ead , 10c -------9 84
N oon H o u r, 5c ............. 1 44
Old Colony, 1-12 g ro . 11 52
Old Mill, 5c ................... 5 76
Old E n g lish  C urve  l% o z  96
Old Crop, 5c ................. 5 76
Old Crop, 25c ............... 20
P . S., 8 oz., 30 lb . cs. 19 
P . S.., 3 oz., p e r  gro . 5 70
P a t  H an d , 1 oz............... 63
P a tte rs o n  Beal, 1% oz. 48 
P a tte r s o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 5c ....................5 70
P eerless, 10c ............... 1 92
P eerless, 3 oz................. 10 20
P eerless, 7 oz. ............. 23 76
P eerless, 14 oz................ 47 52
P laz a , 2 gro . c s ................ 5 76
P low  Boy, 5c ............... 5 76
P low  Boy, 10c ............. 11 00
P low  Boy, 14 oz...............4 50
P ed ro , 10c .................  -H  80
P rid e  o f V irg in ia , 1% 77
Pilot, 6c ................. 6 7*

P ilo t, 7 oz. doz...............1 05
P ilot, 14 oz. doz.............2 10
P rin ce  A lbert, 10c . .  96
P rin ce  A lbert, 8 oz. . .  4 92 
P rin ce  A bert, 16 oz. . .  8 40 
Q ueen Q uality , 5c . . .  48
Rob Roy, 5c foil . . . .  5 90 
Rob Roy, 10c g ro ss  10 20
Rob Roy, 25c doz..........2 10
Rob Roy, 50c doz. . .  4 12
S'. & M., 5c g ro ss  ___ 5 76
S. & M., 14 oz. doz. . .3  20 
Sold ier Boy, 5e g ro ss  5 95
Soldier Boy, 1 0 c ........... 10 56
S oldier Boy, 1 lb ...........4 80
S w eet C aporal, 1 oz. . .  60
S w eet L o tu s. 5c ...........6 00
S w eet L o tu s, 10c . . . . 1 2  60
S w eet L o tu s, p e r  doz. 4 85
S w eet Rose, 214 oz. 3*
S w eet T ip  Top, 5c . . 2 0 #  
S w eet T ip  Top, 8% oz. 38 
S w eet T ip s, % g re  I t  08
S un  C ured, l t e  ........... 11 75
S um m er T im s, 5e . . . . 6  7* 
S um m er T im e, 7 oz. . .1 *5 
S um m er T im e 14 os. . .3  50
S tan d a rd , 3 oz. ............. 6 80
S tan d a rd , 8% ez. . . . .  28
S tan d a rd , 7 oz..................1 *8
S eal N . C., 1% c u t p lug  7# 
Beal N . C., 1% G ran  63 
T h re e  F e a th e rs , 1 os. 63 
T h re e  F e a th e rs , l t e  I t  20 
T h re e  F e a th e rs  an d  

P ip e  com bination  . .  2 25 
Tom  £  Je r ry , 14 oz. . .8  60 
T om  A J e r ry , 7 os. . .  1 80 
T om  A Je r ry , 3 oz. . .  8 75
T ro u t L ine, 6c ............. 6 95
T ro u t L ine, 10c . . . .1 0  CO
T u rk ish , P a tro l. 2-9 5 71
T uxedo, 1 oz. bag s  . .  48
Tuxedo, 2 oz. t in s  . .  96
Tuxedo, 4 oz. c a r t  . .  64
T uexdo, 16 oz. t in s  . .  64
T w in  O aks, 10c ......... 94
U nion L eader, 50c . .  5 06 
U nion L e ad er, 25c . .  2 55 
U nion L ead er, 10c ..11  60 
U nion L ead er, 5c . . . .  5 95 
U nion W o rk m an , 1% 5 76
U ncle Sam , 10c .........10 SO
U ncle S am , 8 oz........... 2 20
U. S. M arine , 5c -----C 00
V an  B ibber, 2 oz. t in  88 
V elvet, 5c pouch . . . .  1 44
V elvet, 10c t in  ............... 1 92
V elvet, 8 oz tin  ............. 8 84
V elvet, 16 oz. c a n -----7 68
V elvet, com b ination  cs  5 75 
W a r  P a th , 5c . . . . . . . .  5 95
W a r  P a th , 8 oz............... 1 60
W ave L ine, 3 oz........... 40
W ave L ine, 16 oz. . . .  40
W a y  up, 2% oz........... 6 76
W a y  up , 16 oz. p a ils  . .  31
W ild F ru it ,  5c ............. 5 76
W ild  F ru i t ,  10c ......... 11 52
Y um  Y um , 5c ............. 6 00
Y um  Y um , 10c ........... 11 62
Y um  Y um , l ib . ,  doz. 4 80

T W IN E
C otton , 3 p ly  ................. 22
C otton , 4 p ly  ............... 22
J u te , 2 p ly  ......................14
H em p, 6 p ly  ..................13
F lax , m ed ium  ................24
W ool. 1 lb,, b a les  ........... 6

V IN EG A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 108 g ra in  13
O ak land  V in eg a r & P ick le  

Co.’s  B rands . 
H ig h lan d  ap p le  c id er ..18  
O ak land  app le  c id e r ..14
S ta te  S eal s u g a r  ......... 12
O ak land  w h ite  p ick ling  10 

P a c k a g e s  free .
W ICK IN G

No. 8, p e r  g ro ss  .............30
No. 1, p e r  g ro ss  ............. 40
N o. 2, p e r  g ro ss  ............. 50
No. 3, p e r  g ro ss  ............. 75

W O O D E N W A R E
B ask e ts

B ushels  ...............- .......... 1 00
B ushels, w ide b a n d  . . . 1  15
M ark e t ........................... 40
S p lin t, la rg e  ................. 3 50
S plin t, m ed ium  ........... 3 00
S plin t, sm all ................. 2 75
W illow  C lothes, la rg e  3 25 
W illow , C lothes, sm all 6 25 
W illow , C lothes, m e’m  7 25 

B u tte r  P la te s  
O vals.

% lb., 250 in  c r a t e ............30
% lb., 250 in  c ra te  ............30
1 lb ., 250 in  c ra te  ........... 35
2 tb ., 250 in  c ra te  ............45
3 lb ., 250 in  c ra te  . . . . . . 6 5
5 tb ., 250 in  c ra te  ............85

W ire  E n d .
1 lb ., 250 in  c r a t e ............ 35
2 lb ., 250 in  c ra te  ............45
3 lb ., 250 in  c ra te  ............55
5 lb ., 250 in  c ra te  ............65

C h u rn s
B arre l, 5 ga l., each  . .  .2 40 
B a rre l, 18 gal., ea ch  . .2  55 

C le th es  P in s  
R o u n d  H ead .
4 inch , 5 g ro ss  ............... 50

4% inch , 5 g ro ss  .......... 55
C artons. 20 2% doz bxs. 60 

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1, com plete  ............. 40
No. 2, com plete  ............. 28
C ase No. 2, fillers, 15

s e ts  ............................. 1 36
Case, m edium , 12 s e ts  1 15

F au ce ts
C ork  lined , 8 in ............... 70
C ork lined , 9 in ............... 80
C ork  lined , 10 In ...........  £0

Mop S tick s
T ro jan  sp r in g  ............... 90
E clipse p a te n t  sp r in g  85
No. 1 com m on ........... 89
No. 2 p a t. b ru sh  ho lder 85
Ideal No. 7 .....................  85
121b. co tto n  m op h ead s  1 45

P ails
2- hoop S ta n d a rd  .......2 00
3 - hoop S ta n d a rd  ....... 2 35
2- w ire  C able ............. 2 10
C eda r all red  b ra s s  . .1 25
3-  w ire  C able ............. 2 30
P a p e r  E u re k a  ............... 2 25
F ib re  .................................  2 4010 q t. G alvan ized  . . . . 1 7 0  
12 q t. G alvan ized  . . . . 1  90 
14 q t. G alvan ized  . . . . 2  10

T oo thp icks
B irch , 100 pack ag es  . .2  00 
Ideal ...............................  85

T ra p s
M ouse, wood, 2 ho les 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 6 holes . . . .  65
R a t, w ood ..................... 80
R a t, sp r in g  ................... 75

T u b s
20-in. S tan d a rd , N o. 1 7 50 
18-in. S tan d a rd , N o. 2 6 50 
16-ln. S tan d a rd , N o. 3 5 50 
20-in. Cable, No. 1 . . . . 8  00
18-in. C able, No. 2 ___ 7 00
16-In. Cable, No. 3 ___ 6 09
N o. 1 F ib re  ................... 10 25
No. 2 F ib re  .....................9 25
No. 3 F ib re  ..................... 8 25
L a rg e  G alvan ized  . . . . 6  75 
M edium  G alvan ized  . .5  00 
Sm all G alvan ized  . . . . 4  25 

W a shboards
B ronze  Globe ............... 2 50
D ew ey ............................. 1 75
D ouble A cm e ................. 3 75
S ingle A cm e ................. 3 15
D ouble P e e rle s s  ........... 3 75
S ingle P ee rle ss  ............. 3 25
N o rth e rn  Q ueen ........... 3 25
D ouble D uplex  .............3 09
Good L uck  ..................... 2 75
U n iversa l ....................... 3 15

W indow  C leaners
12 in ...................................... 1 65
14 in ...................................... 1 85
16 in ...................................... 2 30

W ood Bow ls
13 in . B u tte r  ................1 50
15 in . B u tte r  ............... 2 00
17 in . B u tte r  ................3 75
19 in. B u tte r  ................6 00
A ssorted , 13-15-17 . . . . 3  00 
A ssorted , 15-17-19 ___ 4 25

W R A P PIN G  P A P E R
Com m on S tra w  ........... 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila , colored 4
No. 1 M an ila  .................4
C ream  MJanila ...............3
B u tc h e rs ’ M an ila  .........2%
W a x  B u tte r , s h o r t  c ’n t  13 
W a x  B u tte r , fu ll co u n t 20
W a x  B u tte r , r o l l s .........19

Y E A ST  C A K E
M agic. 3 doz.....................1 15
S un ligh t, 3 doz............... 1 00
S un ligh t, 1% doz...........  50
Y eas t F oam , 3 doz. . .1  16 
Y eas t C ream , 3 doz. . .1  00 
Y eas t F b am , 1% doz. 58

A X L E  G R EA SE

1 lb. boxes, p e r  g ro ss  9 00 
3 lb. boxes, p e r  g ro ss  24 00 

BAKING POW DER  
Royal

10c size  . .  90 
% !b. c a n s  1 35 
6 oz. ca n s  1 90 
% tb. c a n s  2 50 
% Ib. c a n s  3 75 
lib . can s  4 80 
31b. c n s  13 00 
51b. cn s  21 50

15
C IG A R S

Johnson C ig a r C o .'s  B rand

S. C. W ., 1,000 lo ts ___ 81
E l P o r ta n a  ............... .........83
E ven ing  P re s s  ........ ........ 82
E x em p la r ..................., ........ 32

W orden  G rocer Co. B ran d
B en  H u r

P e rfe c tio n  ................. ........ 86
P e rfec tio n  E x t r a s  . ........ 85
L ondres ....................... .........86
L ondres G ran d  ......... .........85
S ta n d a rd  ..................... .........85

.........S6
P an a te lla s , F ln a s  . . .........35
P an a te lla s , B ock . . . .........35
Jo ck ey  C lub ............... .........85

Old Master Coffee

Old M aster.........................  33
San M arto........................... —
Pilo t.....................................  —

T E A
Royal Garden 'A. M and 1 lb. 40

T H E  B O U R  CO .
T O L E D O , O.

C O F F E E
Roasted

D w in e ll-W rig h t Co.’s  B ’ds

W h ite  H ouse , l ib . 
W h ite  H ouse , 21b.

16
E xcelsior, B lend, l ib .............
E xcelsio r, B lend, 21b...........
T ip  Top, B lend, l i b .............
R oyal B lend ..........................
Royal H ig h  G rade  ..............
S u perio r B lend  .....................
B oston  C om bination  ...........

D is tr ib u te d  by  Ju d so n  
G rocer Co., G ran d  R ap id s; 
Lee & Cady, D e tro it; S y 
m ons Bros. & Co., S ag i
n aw ; B row n D av is & W a r 
ner, J a c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F le lb ach  Co., T o 
ledo.

COCOANUT
B ak e r’s  B raz il Shredded

10 5c pkgs., p e r  ca se  2 60 
36 10c pkgs., p e r  ca se  2 60 
16 10c a n d  38 5c pkgs., 

p e r  ca se  ...................2 60

The only
5c

Cleanser
Guaranteed to 

equal the 
best 10c kinds

SA FES  
F u ll lin e  of fire an d  b u r 

g la r  p roof s a fe s  k ep t in

stocL  by  th e  T ra d esm an  
C om pany. T h irty -fiv e  sizes 
a n d  s ty le s  on h an d  a t  a ll

17
tim es—tw ice  a s  m an y  sa fe s  
a s  a re  ca rr ie d  by  a n y  o th e r 
house in  th e  S ta te . I f  you 
a r e  unab le  to  v is it  G rand  
R ap id s  an d  in sp ec t th e  
line personally , w r ite  for 
q u o ta tions .

S O A P
L a u tz  B ros. A  Co. 

A cm e, 30 b ars , 75 tbs. 4 00 
A cm e. 25 b ars , 75 lbs. 4 00 
Acme, 25 b ars , 70 lbs. 3 80
Acme, 100 cak es  ___ 3 00
B ig  M as te r, 100 b locks  4 00 
G erm an  M ottled  .........3 15
G erm an  M ottled , 5 b x  3 15 
G erm an M ottled  10 bx  3 10 
G erm an  M ottled  25 bx  3 05 
M arseilles, 100 cak es  . .6  00 
M arseilles, 100 ck s  5c 4 00 
M arseilles, 100 ck  to i l  4 00 
M arseilles, % box  to il 2 10 

P ro c to r  A G am ble Co.
L enox  ..................   3 oo
Ivory , 6 oz...........................4 00
Ivory , 10 oz.........................6 75
S ta r  .........................   3 85

T ra d esm an  C o.'s B rand  
B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs  2 40 
B lack  H aw k , te n  b x s  2 25

A. B. W risley
Good C hee r ..................... 4 0U
Old C o un try  ................... 3 40

Soap Pow ders 
Snow  Boy, 24s fam ily

size  ...........................  3 75
Snow  Boy, 60 5c ......... 2 40
Snow  Boy, 100 5c . . . . 3  75 
Gold D ust, 24 la rg e  . .4  60 
Gold D ust, 100-5c . .4  00
K irko line, 24 41b............8 80
P ea rlin e  .........................  3 75
Soapm e ..............................4 00
B a u b itt’s  1776 ............... 3 75
R oseine ............................. 3 59
A rm o u r’s  ......................... 3 70
W isdom  ............................. 8 8f

Soap Compounds
J o h n so n ’s  F in e  ............. 5 10
Jo h n so n ’s  X X X  ........... 4 26
R ub-N o-M ore  ................. 3 86
N ine  O’clock ................... 8 30

S couring
E noch  M organ ’s  Sons 

Sapolio, g ro ss  lo ts  . . . . 9  50 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s in g le  b oxes  2 40
Sapolio, h a n d  ................. 2 40
S’cou rine  M an u fac tu rin g  Co 
S courine , 50 ca k es  . . . . 1  80 
S courlne. 100 ca k es  . . . 3  60

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.

R E Y N O L D S  F L E X I B L E  A S P H A L T  
S L A T E  S H I N G L E S

H A V E  E N D O R S E M E N T  O F  L E A D IN G  A R C H IT E C T S

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware of Imitations. For Particulars Ask for Sample and Booklet.
Write us for Agency Proposition. Distributing Agents at 

Saginaw Kalamazoo Toledo Columbus Rochester Boston Chicago 
Detroit Lansing Cleveland Cincinnati Buffalo Worcester Jackson 

Milwaukee Battle Creek Dayton Youngstown Syracuse Scranton
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than cents. Cash must accompany all orders.

BU SIN ESS CHANCES.

E x c h an g e—240 a c re s  in  co rn  b e lt of 
In d ian a , fo r a  c lo th in g  o r g e n e ra l s to re  
in  a  live p lace. A ddress O w ner, A ug u st
P re ifu s , M ontlcello, Ind ._____________628

To E x c h an g e—M y eq u ity  of $1,700, in  
a  good 60 a c re  fa rm  n e a r  M iddleville, fo r 
g rocery  o r g e n e ra l s tock . A ddress P e rcy
H erm an , M iddleville, M ich._________ 627

M erch an ts—H av e  been  co n s ta n tly  e n 
g aged  fo r p a s t  17 y e a rs  c losing  stocks- 
by auc tion . M y m e thod  w ill n e t  you m ore 
ca sh  th a n  you ca n  g e t by  lum p  sale . 
M y te s tim o n ia ls  p ro v e  th is . A ny  a u c 
tio n ee r w ho c la im s to  g e t you 100 cen ts  
c lea r is  n o t re liab le . I t  ca n  n o t be done.
I w ill be p leased  to  co rrespond  w ith  you.
I  sell m e rch an d ise  only. W . D. H am il-
ton . G alesburg , 111.___________________ 626

F o r Sale— C hair a n d  fu rn itu re  ’ac to ry . 
25 H . P . w a te r  pow er, all k inds  of tim b er, 
in tow n  of 1,500. P rice , $10,000. T erm s. 
A ddress S tay to n  C h a ir  Co., S tay to n , O re
gon. 639

F o r Sale—R a c k e t s to re , a b o u t $6,000, 
only one in  M ich igan  tow n  of 1,000. Good 
tow n, good p ro sp ec ts . Good business . A 
fine open ing  fo r som eone w ho w ishes  to  
co n tin u e  th e  business. A ddress No. 638,
c a re  T rad esm an ._____________________ 638

F o r Sale—A clean  $1,500 d ru g  s to ck  in  
a  m in ing  tow n  of 35o popu la tion . Good 
schools, tw o  ra ilro ad s . F in e  fa rm in g  
section . D on’t  w rite  un le ss  you m ean  
business . A ddress M aus D rug  S to re, P a n -
am a, O k la .__________________________ 637

S tore  F ix tu re s  an d  s to ck  fo r r e n t  or 
sale . M ilinery. M rs. W h itn ey , N . C rys-
ta l  L ake. HI. ____________________  636

R ea l E s ta te  W a n te d —Sell y o u r p ro p 
e r ty  qu ick ly  fo r cash , no m a tte r  w h ere  
located . P a r tic u la rs  free . R ea l E s ta te  
S ale sm an  Co., D ep t. 68, L incoln , N eb.

635
F o r Sale—D ru g  s to re  a t  tw o -th ird s  

value. S ales $35 daily  a n d  inc reas ing . 
L ow  expenses. Ill h ea lth . P a r t  cash . 
A ddress Bow e, D ru g g is t, Toledo, Ohio. .

F o r  Sale—Im proved  acco u n t re g is te rs  
a t  reaso n ab le  p rices . A ny  size. _ F ire  
p ro tec tio n  prov ided . N o sp rin g s , h in g es  
o r r iv e ts  to  w ear. G u a ran te ed  five years . 
A ddress M axw ell F i l i n g " S y stem  Co., 47
W ade B ldg ., Cleveland, Ohio.___ ____633

F o r  S ale—O ne le t te r  p re ss  ra p id  ro lle r 
copier com plete . C ost new  $35. Looks 
n e a rly  like new  an d  in  b e s t w o rk in g  o r
d er. O ur p rice  $17.50. M. E . F is h e r  Co.,
R ed O ak, Iow a. ___________________ 632

M u st sell o r  ex change w ell loca ted  
s to re  b u ild in g  on p aved  s tre e t,  liv in g  
room s above. R en tin g  fo r  $28. B ox 492,
E a s t  Jo rd a n , M ich. ______ 625

Golden o p p o rtu n itie s  in  a  land  of p le n 
ty . S o u th ea ste rn  T exas , th e  la n d  of s u n 
sh in e  a n d  show ers, ch e ap  a n d  fe r tile  
la n d s  fo r h o m e -se ek ers ; n ev e r h ad  a  crop  
fa ilu re . W ould  you like  to  know  a b o u t 
it?  W r i te  B ea u m o n t R ea l E s ta te  E x 
change, B eaum on t, T exas._____ ______623

F o r  Sale—A ch an ce  fo r  th e  r ig h t  p a r ty  
w ith  sm all c a p ita l, o r  m a n u fa c tu re r  w ish 
in g  to  open b ra n c h  fac to ry , fu lly  equ ip 
ped, te n  sew in g  m ach ines , one b u tto n  
hole m ach ine , one b u tto n  m ach ine , m a 
te r ia l , office f ix tu res , e tc . N o tro u b le  to  
g e t help. Low  r a te  e lec tric  pow er. R en t 
low. W rite  o r ca ll H . C. R ehm , T ru s te e  
fo r Id ea l G a rm en t Co., S tu rg is , M ich.

F o r  Sale—G rocery  s to ck  an d  fix tu res , 
in v e n to rie s  ab o u t $1,500. C en tra l lo ca
tion , reaso n ab le  re n t, good lease. L o 
ca ted  in  K alam azoo , M ich. If  in te re s te d  
a d d re ss  No. 619, c a re  M ich igan  T ra d e s 
m an . ________619

300,000.000 fe e t sp ru ce  an d  cedar, lo- 
c a ted  on a  tim b e r  l im it w ith  m ill s i te  
a t  tid e  w a te r, w h ere  la rg e  ocean go ing  
s te a m e rs  can  ta k e  ca rgo . B ig  r iv e r  ru n s  
th ro u g h  c e n te r  of p ro p erty . R esponsib le  
p a r t ie s  w ill e n te r  in to  c o n tra c t fo r five 
y e a rs  to  de liv e r tim b e r  read y  fo r  sh ip 
m e n t a t  $8 p e r  th o u sa n d  feet. Do n o t 
c a re  to  co rrespond  w ith  a n y  one b u t 
bona, fide p u rch a se rs . J . W . Pow ell, 
C an isteo , N . Y. _______________ 616

F o r  Sale—B ak e ry  a n d  g ro cery  in  good 
liv e  m a n u fa c tu r in g  to w n ; no  c re d it; no 
d e livering ; w ill sell ch eap  fo r ca sh : fix
tu re s  $1,400; g ro ceries  w ill in v e n to ry  
a b o u t $1,000. W rite  fo r p a r t ic u la rs . T ow n 
3,000 popu la tion . O. H . K n ig h t, M idland, 
M ich.____________ _ _ _ _______________ 611

Sm all In v es to rs . A tte n tio n . A s a  
m eans of ad v e rtis in g  i ts  p roduct, a  firm  
ra te d  1, and  w hose officers com m and  th e  
re sp e c t of th e  public, w ill sell a  lim ited  
a m o u n t of i ts  s to ck  a t  a  p rice  to  n e t 
th e  sm all in v e s to r  a  ch an ce  fo r u n u su a l 
profit. T h is  p roposition  can  be  qu ick ly  
in v e s tig a te d  a n d  no ob liga tion  w ill be 
co n trac te d  by  sen d in g  y o u r  n am e and  
ad d ress , w ith  a m o u n t you m ig h t in v e st 
if satisfied , to  M an u fac tu re r, B ox  790. 
Chicago. 111. ________________ 609

S afes Opened—W . L. Slocum , sa fe  e x 
pert and locksm ith . 97 M onroe A re., 
Grand R apids, Mich. 194

F o r , Sale—A s to c k  o f g en e ra l m e r
chand ise  in  B endon, 17 m iles so u th  of 
T ra v e rse  C ity, good location . A bout 
$1,400 stock . W ill sell on ea sy  te rm s . 
Good p lace  fo r r ig h t  p a r ty . A ddress E . H.
Cook, B endon, M ich.______________  603

T o E x ch an g e—160 a c re  fa rm , im proved, 
n e a r  good tow n, fo r  c lean  ru n n in g  s to ck  
of g roceries, h a rd w a re  o r  g e n e ra l m e r
chand ise . A ddress  S. H . D ew h irs t, O w n-
er, O lney, 111. _______________________ 602

H av e  you lo s t m oney in  w o rth le ss  
s to ck s?  P ro te c t yo u rse lf  befo re i t  is 
too la te . Handbook of in fo rm atio n  and  
advice, one dollar. Jo se p h  A. P louff, 
C ounsellor a t  L aw , N a tio n a l B an k  B ldg.,
W a re . M ass._________________________ 588

I  p ay  cash  fo r  s to ck s  o r p a r t  s to ck s  
of m e rch an d ise . M u st be  cheap . H .
K au fer. M ilw au k ee , W is . .___________92

A re you look ing  fo r a  b u y e r fo r y o u r 
b u sin ess  o r rea l e s ta te ?  I  b r in g  buyers  
a n d  se lle rs  to g e th e r . W rite  m e  to -d a y  
if you w a n t to  buy, sell o r  tr a d e  a n y  
k ind  of b u sin ess  o r p ro p e rty . I  ca n  save  
you tim e  a n d  m oney. E s ta b lish ed  1881. 
F ra n k  P . C leveland, 1261 A d am s E x p re ss
B uild ing . C hicago. Illinois.___________ 369

I ’ll sell a  S m ith  P re m ie r  ty p e w rite r , 
good cond ition , r e g u la r  p rice  $97.50, only 
$9 ca sh  w ith  o rder. S peak  qu ick . B u r
to n  M. O sborne, C am den, N ew  Y ork.

F o r  Sale—Good c lean  s to c k  g en e ra l 
m erchand ise , a b o u t $2,000. W ill invoice 
a n d  d isco u n t o r  tra d e  fo r sm all hom e 
in  M ich igan . A ddress  Geo. C offenberry , 
C onrad , In d ia n a . 560
_ A UCTIONEERS.

Col. W . B . C a rp e n te r, P re s id e n t M is
so u ri A uction  School, 14th a n d  G rand  
Ave., K a n sa s  C ity , M o., can  co n v e rt yo u r 
s to ck  in to  cash . S end  h im  $2 fo r  F a c t, 
F u n  & F ic tio n  fo r  A uctioneers , 288 pages, 
m o ro c c o  bound. 537

F ree—In v es tin g  fo r  p ro fit m agazine . 
S end  m e y o u r n am e an d  I  w ill m a il you 
th is  m ag az in e  ab so lu te ly  free . B efore 
you in v e s t a  do lla r an y w h ere , g e t th is  
m agazine . I t  is  w o r th  $10 a  copy to  an y  
m an  w ho In te n d s  to  in v e s t $5 o r  m ore 
p e r  m on th . T ells  you how  $1,000 can  
grow  to  $22,000—how  to  ju d g e  d iffe ren t 
classe s  of in v e stm en ts , th e  rea l ea rn in g  
pow er of y o u r m oney. T h is  m agazine  
s ix  m o n th s  fre e  if  you w r ite  to -d a y . H . 
L. B arb e r, P u b lish er, 433-28, W . J ack so n  
B lvd., Chicago._______________________ 515

Merchandise sa le  conductor».. A . E . 
G reene Co., 135 G ran d  R iv e r A ve., 
D e tro it. A d v ertisin g  fu rn ish ed  free. 
W rite  f e r  d a te , te rm s , etc.________ 549

W ill p a y  ca sh  fo r  s to c k  of shoes a n d  
rubbers . A ddress  M. J . O., c a re  T ra d e s 
m an . 221

A uctioneers—W e  h av e  been c losing  o u t 
m e rch an d ise  s to ck s  fo r y e a rs  a ll over th is  
co u n try . I f  you  w ish  to  reduce  o r close 
o u t, w r ite  fo r  a  d a te  to  m en  w ho know  
how . A ddress F e r ry  A C auk in , 440 South 
D earbo rn  S t., C hicago, 111.____________134

H ELP W A NTED .

L ive S alesm en , s tr ic tly  so b er an d  ex 
perienced , fo r S p ring  1913, se lling  s h ir ts  
and  w ash  su its  to  m e asu re ; c a te r in g  
h ig h -c la ss  in d iv idual tra d e . Son’s, N ew  
O rleans. L a.__________________________641_

W a n ted —S h ir t sa lesm en . H . M. Joyce  
& Co., J . J . K insey , M gr., 207 M onroe 
A ve., G rand  R ap id s, M ich. 642

W a n ted —A n a s s is ta n t  p h a rm a c is t or 
m an  w ith  equa l experience . A pply 
G reene’s D rug  S to re, G ran d  R ap ids.

W a n ted —C lerk fo r g en e ra l s to re . M ust 
be sober a n d  in d u s trio u s  a n d  h av e  som e 
p rev ious experience . R efe ren ces  requ ired . 
A ddress S to re, c a re  T ra d esm an . 242

W a n te d —-An experienced  sa le sm an  for 
clo th ing , shoes an d  fu rn ish in g s , m u s t be 
A1 m an, one w ho can  tr im  good w in 
dow s an d  w r ite  h is  ow n ca rd s . Good 
w ages  a n d  good p o sition  fo r th e  r ig h t 
m an. A ddress M. Low enberg , B a ttle  
C reek, M ich. 604

SITUATIONS W A NTED .
S alesm an  w a n ts  position  a f te r  J a n u a ry  

1, N o rth e rn  M ichigan te r r i to ry  p re fe rred . 
P re fe r  sp ec ia lty  line, bu t can  sell a n y  
o th e r. A ddress  S alesm an , ca re  T ra d e s 
m an. 606

W a n t ad s . con tinued  on n e x t page.

Four Kinds of 
Coupon Books

Are manufactured by us and all sold on the 

sam e basis, irrespective of size, shape or 

denom ination. Free sam ples on applica

tion.

TRADESMAN COMPANY, Grand Rapids, Mich.

IF A CUSTOMER
asks for

HIND SAPQLIO
and you can not supply it, will he 
not consider you behind the times ?

HAND SAPOLIO is a special toilet soap—superior to any other In countless ways—delicate 
enough for the baby's skin, and capable of removing any stain.

Costs the dealer the aame as regular SAPOLIO, but should be sold at 10 cents per sake.



32 M I C H I G A N  T R A D E S M A N D ecem ber 25, 1912

SO UTHERN TRADE.

Problems and Possiblities Attending 
I ts  Exploitation.

W ritte n  fo r  th e  T rad esm an .
The South offers a good many trade 

problems to the Northern and Eastern 
manufacturer who is interested in 
the development of Southern trade.

The problem of securing dealer dis
tribution and dealer co-operation in 
the South is difficult in the South— 
difficult anywhere and everywhere for 
that m atter; but the problem of ad
vertising in the South presents some 
new and decidedly difficult features.

There are approximately thirty mil
lions of-people in the south; but more 
than fifty per cent, of this total popu
lation is made up of negroes and im
poverished white people to whom you 
wouldn’t care to ship merchandise on 
approval. The large percentage of il
literacy of the South is due to the 
large number of negroes and “poor 
whites.”

I use these terms not with any ani
mus; for I am a Southern man, and 
I believe in the South, as the reader 
of this article will see for himself 
before I have finished. I am merely 
stating conditions as they are.

These colored people and poor 
whites will be good customers some 
day; but that day hasn't arrived yet. 
Their purchasing power is now ex
tremely limited, and because of their 
ignorance and untrustworthiness, you 
wouldn’t care to have any business 
dealings writh them.

But these people, large as the num
ber of them unfortunately is, do not 
constitute the South.

The bone-and-sinew of the South 
is made up of substantial white people 
farmers, merchants and manufacturers 
—who pajr taxes, support the schools 
and churches and uphold decency and 
order.

In the thirteen Southern states 
there are 1,750,000 tax payers, or a 
vast constituency of over six.millions 
of people who are intelligent and cap
able, prosperous and happy.

The majority of the prosperous peo
ple of the South live in the country.

Eighty-three per cent, of the popu
lation is rural—only 16l/ 2 per cent of 
the people live in towns of 5,000 and 
upwards.

If you wanted to cover the South 
with general advertising, how would 
you go about it?

Couldn't reach them through the 
daily newspapers, for the majority of 
the people never see the dailies—only 
the few who live in cities large enough 
to support a daily paper. If you were 
to go into all the dailies of the South 
you would succeed in reaching about 
10 per cent, of the people.

And you can’t reach them by means 
of outdoor advertising—billboards and 
street cars. In some of the Southern 
states there are very few cars. The 
city of Philadelphia has as many street 
cars as the whole of the South put 
together. And it is manifestly im
possible to cover the South with bill
boards. Good medium for a few of 
the larger towns and cities, but too 
costly for the country. Some of your 
billboards would rot down before a

hundred people had read your an
nouncement.

And you can’t reach the people of 
the South through the standard maga
zines, for only 12 8-10 per cent, of 
the people see the standard magazines, 
and many of these are in the towns 
and cities. The vast population out
side of the towns and cities will re
main untouched.

Three kinds of papers are taken an I 
read by the people of the South: 
Weekly newspapers, farm publications, 
and religious weeklies.

We have already seen that the ma
jority of the people of the South live 
in the country. The best they can do 
for news is to subscribe for a weekly 
newspaper. Of course this doesn’t 
apply in the larger towns where there 
is a daily or dailies.

Since the people live in the country 
and are interested in the pursuit of 
agriculture, they take the farm papers. 
The percentage of farmers in the 
South reading farm publications is, 
of course, nothing like as large as in 
the North or the East. Still they read 
the farm papers to some extent.

But the class of papers that is read 
most extensively of all in the South 
is the religious paper.

The Southern people are deeply re
ligious; and everywhere in the South
land the church is a vital institution.

Ninety per cent, of the people are 
affiliated with some religious body or 
other, and the man who is confessedly 
indifferent to religion is looked upon 
as an anomaly. If he doesn’t go to 
church or profess some sort of inter
est in church work, people ask why.

In the South the church is still the 
center of social life.

Young people court on their way 
to and from church. The social fea
tures of the religious gatherings con
stitute a strong drawing factor.

Religious societies under the aus
pices of various congregations con
stitute the active social factors of the 
community, and they are always get
ting up suppers, entertainments and 
informal affairs.

The South is full of small towns 
and villages, with only here and there 
a city of any marked commercial im
portance.

But these small towns and villages 
are surrounded by rich agricultural 
lands. Morover the crude materials 
of a vast new industrialism are most 
abundant everywhere through the 
South. Of the three prime elements 
of industry—coal, iron and lumber— 
we have an almost inexhaustibly sup
ply.

Birmingham is now a close rival to 
the famous Pittsburg District in the 
production of iron and steel.

The South produces the cotton of 
the world.

It is also a great corn-producing 
region.

Significant indeed are the resources 
of the South.

But that isn't all. Consider her 
strategic position right in the pathway 
that leads to the Panama Canal and 
across the Atlantic to Asia and the 
far East!

I do not believe the people of the 
Mississippi and the Ohio Valleys com
prehend as yet the significance of the

opening of the Panama Canal; and 
while the people of the South are 
trying to grasp what the new rou tî 
to the markets of the world is going 
to mean to them, they cannot as yet 
see how vitally it is going to effect 
the whole of this great Southland.

It is going to quicken the pulse of 
business all over the South and give 
a new and hitherto undreamed of im
petus to industry.

Farm products are going to appre
ciate in value, and the prices of farm 
lands.

Towns that are now small and in
consequential are going to grow by 
leaps and bounds.

Cities that are now just beginning 
to have a name are going to wax big 
on the map in the South.

Southern industries are going to 
spring up everywhere.

W ithin a very little while the towns 
and cities of the South are going to 
be united by railroads and interurban 
lines and the whole country is going 
to be laved by the tidal waves of 
prosperity.

There is a vast potential business 
in the South for you,’ if you are a 
manufacturer or a wholesaler with 
Southern connections, and it behooves 
you to be up and after that business 
now. Chas. L. Garrison.

Special Features of the Grocery and 
Produce Trade.

Special C orrespondence .
New York Dec. 23—The year 

closes on a coffee market showing 
quite an amount of activity, as com
pared with previous weeks. Last 
Saturday the sales on the Exchange 
amounted to 211,500 bags. In  store 
and afloat there are 2,498,246 bags, 
against 2,524,597 bags at the same 
time last year. At the close Rio 
No. 7 is worth, in an invoice way, 
14rA @ l4 % c . Mild coffees have been 
rather quiet, but prices are well sus
tained and good Cucuta is held at 
same rates as prevailed a last report.

Cane granulated sugar is generally 
held at 4.90c, with beets 4.70c. The 
market, as might be expected at this 
time, is without interest and neither 
buyer nor seller seems to care wheth
er school keeps or not.

Green and black teas are firmly 
sustained, but the demand is light. 
Buyers take only enough to supply 
the gaps in assortm ents and both 
sides seem to be waiting to see what 
the new year will have to offer.

Rice is quiet. Buyers take only 
enough to keep going and for a fort
night the staples like rice are on 
the back shelf. Prime to choice, 
5 H @ 5 ^ c .  There is said to be even 
a better yield than had been ex
pected and after awhile this may 
have its effect, but just now quota
tions are firmly sustained.

Spices are steady, so far as de
mand is concerned. Supplies are not 
especially large, but there seems to 
be enough for all needs and quota
tions are just about on the same 
level as before noted, with pepper 
“futures” slightly lower.

Molasses has been in fair demand. 
Prices are steady and supplies are 
not overabundant. Good to prime 
centrifugal, 35@40c. Syrups are quiet, 
with fancy held at 25@28c.

Canned goods generally are neg
lected. They are not especially 
adapted for Christmas tree d cora
tions, and as all attention is just 
now given to holiday fixings the 
festive tomato must wait its turn. 
Standard 3c it is said are worth 85c; 
but, apparently, some pretty good 
lots have been picked up for 82J^c. 
Anything less than this quotation is 
regarded as not coming up to the 
mark. Price rather than quality is 
still what a good many want, and 
cheap goods “fill the bill.” Corn is 
steady at about 50c f. o. b., with 
offerings rather light. O ther goods 
show absolutely no Change and the 
market is simply waiting the turn of 
the year.

Top grades of butter are firmly 
held and the supply is only moder
ate. In medium sorts the supply is 
apparently ample for all needs and 
quotations tend to a slightly lower 
level. Creamery specials, 37@37j4c; 
firsts, 32@33c; held extras, 32@33c; 
firsts, 30@31c; process, 26@27J^c; im
itation creamery, 25@25J^c; factory, 
2 3 j4 @ 2 4 ^ c .

Cheese 17J4@18c for whole milk. 
The market is quiet, as buyers seem 
to think the rates just out of their 
reach.

Eggs are firm. Best W estern, 
whites, 30@35c. Below this the 
range is through every fraction down 
to 24@28c.

H ere’s wishing the Michigan 
Tradesman and all connected there
with a most joyous holiday season. 
May. each one get just what he 
wants.

BU SIN ESS CHANCES.
W an ted —To buy g ro cery  and  m e a t b u s i

ness. M ust be good location  a n d  good 
proposition . A ddress  No. 643, c a re  T ra d ts -  
m an. 643

O wn an d  o p e ra te  a  fac to ry  in  your 
hom e tow n. L a rg e  Pacific  co a st concern  
o p e ra tin g  seven  fac to r ie s  an d  m ak in g  a  
h ig h -c la ss  food p ro d u c t used  ev e ry  day, 
w ishes  to  es ta b lish  fac to rie s  in  n o rth e rn  
c itie s  of over 100,000 popu la tion . T h is  is 
a  le g itim a te  o p p o rtu n ity  fo r good, capab le  
m en w ith  from  $2,000 to  $5,000 an d  r e f 
erences. W e w ill conside r no applicant, 
un le ss  he  is  w illing  to  com e to  S eattle , 
in v e s tig a te  an d  le a rn  o u r m ethods fo r 
him self. A dd ress H o y t’s, S ea ttle , W a sh . 
_______________________________________ 645

F o r Sale—Sm all s to ck  of d ry  goods and  
no tions, $1,000, to  be  m oved. W ill ta k e  
a  cash  re g is te r  a s  p a r t  p ay m en t o r will 
exchange  fo r rea l e s ta te . A d d ress  118 
A llegan, E ., L ansing , M ich. 644

Young Man,
Do You W ant 
To Better Your 
Condition?

If you have been a success
ful merchant or clerk and 
would like to put yourself in 
a position to earn m o r e  
money, write us, giving a 
full description of yourself 
and your success up to date.
We have calls almost every 
day for MEN W HO DO 
THINGS, and, if you are 
worthy, we can, no doubt, 
be of service to you.

Tradesman Company
Merit Department
Grand Rapids



One For Every Grocer

No. 216 
Detail Adder

No. 333 
Total Adder

No. 416
Total Adder. Sales-Strip 

Printer

"VTO M ATTER how large or how 
^  small your business is, there is 
a sort and size of National Cash 
Register built to serve your particu
lar requirements.

The one for your business will 
save you money, pay for itself out 
of part of the money that it saves 
and insure you more profit.

It will encourage clerks to sell 
more goods, prevent misunderstand
ings, and benefit customers.

The prices range from $20 to $790.

Tell us how many clerks you employ, 
and we will furnish you with complete in
formation regarding a register built to meet 
the particular needs of your store. No. 1022

Drawer Operated

No. 313 
Total Adder

No. 327 
Total Adder

No. 452
Total Adder. Receipt and Sales- 

Strip Printer

No. 542
Total Adder. Receipt and Sales-Strip 

Printer w ith Separate Depart
ments or Clerk’s Addins 

Wheels.

The National Gash Register Company 
Dayton, Ohio

No.
Total Adder. Receipt and Sales-strip 

Printer w ith Separate Counters 
and Drawers for Six 

Clerks.

No. 598G-EL-9
Counters and Drawers for Nine 

Clerks. Electrically Opera- 
ated and Illuminated.

$790'

No. 572-4
Total Adder. Receipt and Sales-Strip 

Printer w ith Separate Counters 
and Drawers for Each 

Clerk.
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n The Ideal G irl Extends the 

Season’s jU b  Greetings

1912

In a few short days 
this year will be 
but a remembrance 
and we trust that 
it has been the 
most successful 
you have ever ex
perienced.

1913

The bells will 
soon ring in the 
New Year and our 
wish is that you 
may be happy and 
prosperous beyond 
y o u r  f o n d e s t  
hopes.

Start the year right by making a resolution to supply your trade with the best values the market 
affords. Do you realize what such a resolution, if carried out, will mean to you? It will insure you 
SATISFIED CUSTOMERS, and there is nothing that will build up your business so quickly and so surely 
as a customer who is satisfied, for he will tell his friends that the merchandise which you carry is the best 
that money can buy.

After you have made your resolution it will be necessary that you put our line of work clothes in 
your stock, for the IDEAL TRADE MARK which appears on the ticket of every garment that we manu
facture is recognized throughout Michigan as standing for the best quality in Overalls, Work-shirts and 
Cotton Pants.

We will send samples prepaid so that you may compare them with others and prove to your own 
satisfaction that ours are superior work garments.


