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W ILLIA M  C U L L E N  B R Y A N T

lllarcb
The stormy March is come at last,

With wind, and cloud, and changing skies;

I hear the rushing of the blast
That through the snowy valley flies.

Ah, passing few are they who speak,
Wild, stormy month! in praise of thee;

Yet though thy winds are loud and bleak, 
Thou art a welcome month to me.

For thou, to northern lands, again,
The glad and glorious sun dost bring,

And thou hast joined the gentle train
And wear’st the gentle name of Spring.

And, in thy reign of blast and storm 
Smiles many a long, bright sunny day,

When the changed winds are soft and warm, 
And heaven puts on the blue of May.

Then sing aloud the gushing rills 
In joy again that they are free,

And, brightly leaping down the hills,
Renew their journey to the sea.

The year’s departing beauty hides 
Of wintry storms, the sullen threat;

But in thy sternest frown abides 

A look of kindly promise yet.

Thou bring’st the hope of those calm skies, 

And that soft time of many showers,
When the wide bloom, on earth that lies, 

Seems of a brighter world than ours.

William Cullen Bryant.
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T H E  P R O M PT  SHIPPERS

Kalamazoo

WHEN YOU SEE
G O O D
C A N D Y

“ D O U BLE A ”

Remember it came from

T h e  P U T N A M  F A C T O R Y , National Candy Co., Inc. 
Grand Rapids, Mich.

WHITE HOUSE 
COFFEE

ÎWTEHOiiSf

Stands S O L E L Y  on its 
INTRINSIC M E R I T —no 
p r e m i u m  s—no gifts—no 
“funny business.” Never so 
popular as now. it SELLS in 
the face of all sorts of com
petitive propositions; and, 
best of all, it S U I T S — 
K E E P S  O N  selling— 
KEEPS O N  suiting.

JU D SO N  G R O C ER  C O .—Grand Rapids, M ich.
W ho lesa le  D istr ib u to rs  of 

D W IN E L L -W R IG H T  C O M P A N Y  P R O D U C T S

Let the 
Other 
Fellow 
Experiment

Twenty years’ experience 
in building Computing Scales, 

is a service tha t is handed you when you buy a 
Dayton Moneyweight Scale. There’s as much dif
ference in Dayton Scales and “The Other Kind,” as 
there is between a Swiss Watch and a “Dollar 
Watch.”

Buy a Scale with a System 
Buy a Scale with a Record of Good Service 

Buy a Scale with a Ten Year Guarantee 
Buy Dayton Computing Scales

M o n ey w eig h t Scale C om p an y  
165 North State Street Chicago, Illinois

Have you had our booklet of S tore System s. "The Bigness of L ittle 
Things?" I t 's  free, ask for it.

Don’t forget to indù  
a box in jour next order
L au tz Sn ow  Boy W ashing Pow der

Buffalo, N. Y.
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T IM E  TO  C L EA N  U P. 
Cleaning up time is at hand. The 

passing of St. Patrick's day and of
Faster and the approach of .April
Fool's day ;ire as suggestivi ; the
o  lining of r<Mins that  spring is here,
and in civilized communities tlie first
duty of sprin g is to get rid of the win-
ler’s accumulation of dirt ;ind rub-
bish. Glean up. During tli e winter
it lias Ibeen easier to dump t lie ;islies
in the alley than to cart  the in ;i way.
The pile of ashes is not a thir11| 01
beauty. Taike it away. The si ione r
it is t;iken away the sooner' wi 11 an
unifica;amt duty be out of the way.
I luring the winter  it is easy• to toss
the dis cards of life into tlie back yard
and the snn w charitably cor ers them
from Vit w. Spring reveals them and
st rev n around they are not joys to
the ori Icily soul nor source-: Of bap-
piness. ( le;in them up early and have
them u'U t  of the way. During the w i n -
ter rub bish gathers  in the corner s and
in the cellar s, under the counter s and
in the guttit s  o f  the street outside.
Get after it with broom and mo] i and
hoe, if’ nec essary, and put it from
view a s car ly as possible. l’he w i n -
dows may h avc been neglect '?d during
tlie colId weather  and dust may have
gather.ed on the shelves—the ea¡l'lie st
spring is the; time to clean it] ). c lean
liness and ineatness are bus in es's us
sets. It is easier for a eus tom er to
buy m a well kept and well ordered 
store than in one that is dirty and 
shows the evidence of shii tlessness. 
The merchant will also find satisfac
tion in having his premises present- 
aide. It is worth  all it costs him to  
feel tha t  Ins place will stand inspec
tion. Therefore, clean up, and do it 
as early in the spring as possible. 
It will be a good example and one 
that will lie good for the town.

L IV IN G  U P  T O  T H E  L IM IT .
in the hearing before the arb itra

tion board of the demands of the 
Eastern  railroad firemen for increas
ed pay, one of the firemen testified 
that  lie was getting $100 a month  and 
that lie had no more money at the 
end of the m onth  than when his pay 
w:as $75. This  fireman cannot regard 
himself in a cla.-s alone. T he re  are 
many of us who, if we would hones t

ly confess, would give testimony of 
the same character. The  increased 
cost of living may have something to 
do with eating up the income, but 
most of ns have a wonderful faculty 
of raising our  standards of living as 
our condition improves, and every in
crease in income means a further up
lift in style. It isn’t what we earn 
that makes the difference in the bank 
account at the end of the year, but 
it all resits with what we -pend. Ii 
we live up to the limit oi the pay 
envelope, making no provision for the 
future, saving nothing, practicing 
neither  economy, self denial nor pru
dence. the result will he the same, 
whether the income be $75 or $500 
a month. The high cost of living 
may make it more difficult to save, 
but it is tile cost of high living and 
tlie unwillingness to sacrifice appetite 
or inclination that  makes the money 
go. Many of us can remember that 
we saved more when we were earning 
$10 a week than we have found it pos
sible to save in la ter years when the 
income has been increased several 
fold. It lias not been altogether  the 
cost of the necessaries of life which 
makes tlie difference, but the great 
factor is in the loss of early simpli
city and the acquired tastes winch 
have conic with having more im .m y 
to spend. The Hat in a back street 
is in longer good enough, but wc 
want a house on the avenue. \ \  e 
ride in the st reet  cars when we used 
to walk. And so it goes all along the 
line. W e spend no more ¡or the nec
essaries but for the trimmings, and 
then wonder why an increase in the 
pay means so little at the end oi flic 
year.

S T IL L  L E A R N IN G .
■\ prominent business man v a - p

cc nil y a M e¡1 bow long he ha d been
in thi - worlk, and his i*cply was -Al
nni»St forty ;years and I am still learn-
in pip! It 'is in this ver y fact that lu
is MT<living that his stt cee^s li es. Xa-
tu re ;assure s us that w lie re the line
0 1 | | ! IWt.ll (teases, that of dee; ty C"iu-
MlCUCI1‘S. T here is no stambi lg still

\ o  m a t ter what the oc-cupa tir,in. there
is Stil 1 muri i 1 1 1  learn. The eie ctrieian
of thi i'ty yi■ars ago tin night li e knew
a çre at fir;al—oni nigh to sa ti sfy the
a\ era;gr man. But it u nubi m >t satis-
fy an Edis, ,n. And thr< High ili,e -iiuly
of one man the scicnci: has a ddefi so
much to it s text  that thè wi,se man
of three decades ago can scarcely be 
said to understand its primer.

'I'lie tradesman must needs to be 
a student and a close one continually. 
'There are new conditions to be in
vestigated and proved desirable or 
the reverse. The same reasonings 
which, served five years ago will 
not all of them apply with 
equal force to-day. T ransporta-

tmn and taie laws of supply and d e 
lirimi have changed conditions in
many pia L here are -ubstiti
lions to be ma de. 1 m pn ,i vemen
come into each cif the walks of lit
The horticminin'- t win i persisted
growïfifiig tli e u n n isled t<miatn o! yea
ago would soon 1re fro:Zen out of tli
| |is in o - - . " Keep up wi 111 til. p rore
si. ui" is til!e call 1icaid on every sid
i. T here  ai■e “ >od and bad w ay  s
p u  -< urim a subji -rt am I the man wl
think- he know • all abnut belili
goods has but !.. read any up-to-du
ti uU periti.dirai 1 y a few i-su

Th 'V r 1g i i ncy ol’ his premisi.

is ever w i>rth rt•peatbig. Yet soil

life is too
r new 
>hort: to ma st*'r all of ai

Mir Ik•st tli;at wt ran j
is to app ly our selves ...specialize.

—and then 1

becomes stagnant

That the pa red  post s\ -tem i- ui-

port  of Postmaster General Bnrlespn. 
Tin- s l a w s  that approximately 50,-
000. 000 p a c ka g e s  wer e  handled during

1, ;i- ¡nonili of about lo.ooo.ooo. The 
bn-ines- at tlie -fifty largest i ifticcs in -

arc but because of the few day s in  i-vh-

• ii111-1 - wi th 5.1 07,5-10 p a c k a g e s  h a n d 
led; f o l l o w i n g  are Ne w Y o r k ,  wi th

I .t’eOi.o-.1:..; St. Louis, 1,000,505; Phila-

to extend their business to new fields 
as tbev become more familiar with the

is every indication tha t  this will 
come an important factor m the fu
ture.

I nve n t o r s  arc informed that the 
United States X a \y  wants a potato? 
peeler. An electric device in ijse is 
go,id only for the sphcrica-1 tubers, 
but when tire potatoes are of irregu
lar form the peeler machine will not 
work. There  must be some one with 
sufficient inventive genius to devise a 
pede ' '  that will remove the skin from 
potatoes of all shapes.

If one gave voice only to one's 
thoughts one wouldn’t talk so much.

There isn’t much good in the man 
who can see no good in others.

It is pleasanter  to admit that  you 
have been sold than  bought.

F IL L IN G  T H E  B IL L .

sell

law. T he  shellac, which was shipped 
to a Tennessee candy firm, is alleged 
by Federal officials to have contained 
arsenic. The  Boston concern con
tends that  shellac is not  food, but the 
Government experts claim that it is 
tood, whether anyone desires to eat 
it or not, and that  the confectioners 
intended to use it to give gloss to 
cheap candies. W hether  the shellac 
was eaten o r  not  is declared by the 
Government to be immaterial.
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C L O V E R L A N D .

Z ephyrs F rom  the U pper Peninsula 
of M ichigan.

M arquette, M arch 24—U pper P enin
sula Council, No. 186, held its annual 
m eeting Saturday evening, M arch 22.
I t  was the largest and m ost enthusi
astic m eeting of the year, barring  
only the m eeting at which the Grand 
Council officers were entertained. 
T he follow ing officers w ere elected 
and installed:

Senior Counselor—T hom as F. Fol- 
lis.

Jun io r Counselor—O. D. Lyons. 
C onductor— F red  Edlund.
Page—A. T. Sheldon.
Sentinel—Clifford Lafare.
Secretary - T reasu rer — Chas. A. 

W heeler.
P ast Counselor—John  E. Krafft. 
D elegates to the Grand Council 

m eeting at G rand Rapids—John E. 
K rafft, C. C. Carlisle; a lternates— 
R obert R ichard. Ed. Farnham .

M em bers of the Executive Com m it
tee—C. C. Carlisle (tw o years), Ed. 
F arnham  (one year.)

These officers are a bunch of live 
w ires and much can be expected of 
U. P. Council during  the com ing year.

O w ing to the lateness of the hour 
at which the installation of officers 
was com pleted—it being 10:30—and 
to the fact that B ro ther W heeler had 
an im portan t business engagem ent at 
the Clifton H otel before 11 p. m., the 
inaugural speeches were postponed 
until the nex t m eeting.

T he new faces in the chairs are 
O. D. Lyons, Fred Edlund, A. F. 
Sheldon and Clifford Lafare. T he 
Council has long enjoyed the m em 
bership of B ro thers Lyon and Shel
don and it is to  be congratu lated  upon 
their selection, as they will .add both 
energy and dignity to our w orking 
force. B ro thers Edlund and Lafare 
are recent additions to  our m em ber
ship and both take hold of the U. C. 
T. cause in the righ t spirit. T hey 
are both w orkers and are both “com 
ers.”

Senior Counselor Follis has no t yet 
announced his plans for the year, but 
will do so at the next m eeting and 
by m eans of a circular letter. I t  is 
understood that he proposes that 
there will be som ething doing every 
m inute.

Charlie W heeler to his friend Will 
P o h lm an :
Of all th e  fr ie n d s  fo r good o r ill 
T h e re ’s no  frien d  like  m y old friend  W ill 
I 'm  n ev e r sad  w hen  W ill’s  along  
W hy. life is ju s t  one g lad  sw ee t song 
W ith  W ill. H e  sa tisfies  one so 
A nd w h a t h e ’ll do you’ll a lw ay s know .
I te ll you, i t ’s a  lonesom e day  
F o r  m e, wTith  m y frien d  W ill aw ay .
H e’s popu la r, too, a n d  h a rd  to  hold 
A nd good—h e ’s ju s t  a s  good a s  gold. 
A nd such  a  generous  h e a rte d  cuss!
H e  ta k e s  you ’round  a n d  m akes  no fuss, 
B u t w h a t you like o r w an t, ju s t  say  
A nd W ill, old sp o rt is  th e re  to  pay.
O f a ll m y  frie n d s  fo r good o r ill 
T h e re  is no frien d  like good old W ill.

(A pologies to  W . R. C allaw ay, w ho is 
a  good fellow  him self.)

T he w riter would like to  take a 
poke at the fellow who sent him a 
m arked copy of the Menace last week. 
I t  was consigned quickly to  the 
flames in the cook stove before we 
took the pains to read the m arked 
article exposing the obligation of the 
K nights of Columbus. W e have no 
time for such narrow  m inded trash .

As a rule, we are very m odest and 
shrink from  publicity and prefer, if 
possible, to rem ain in the background, 
ra ther than  be in the lim elight, but 
our little chest stuck out last week 
enough to stand a salvation army 
flag pole on it w hen we read in the 
M unising News, as follow s: “Big 
B ooster L aird  here.” “U ra Donald 
Laird, of M arquette, who is doing 
such splendid w ork in the Michigan 
T radesm an, boosting  Cloverland, was 
in the city W ednesday. No m an in 
the U pper Peninsula is doing to-day 
m ore to give her the advertising  she 
needs than  Mr. L aird .” W ouldn’t 
th a t frizzle you? Oh, you E d ito r H o l
den!

W e beg to apologize for the lack 
of quality and quantity , both in the 
subject m atter this week, as we are 
in the th roes of a political cam paign 
and are w orking hard to  fu rther our 
in terests as a traveling  salesm an and 
also building our political fences.

“Did he run?” W ho? Frank Barn- 
liardt, of Escanaba, w ith the M ilwau
kee D rug Co. W hen you m eet him 
ask him, “Did he run?”

M any of the traveling  men will 
m iss the fam iliar and kindly face of 
W illiam  Norvall, who, up to the first 
of the p resen t m onth for m any years 
has been buyer and m anager of the 
Freem an Lum ber Co., a t Engadine. 
H e has resigned and has been replac
ed by ano ther good fellow, Jas. Blan- 
ey, Jr., of Escanaba, the oldest son 
of the well-know n and popular Cap
tain Blaney, of th a t city. W illiam ’s 
fu ture plans are not sta ted, o ther than  
th a t he continues as postm aster at 
Engadine.

T he follow ing excerpts from a per
sonal le tte r from  E. W . M cPherran, 
Land Com m issioner of the D., S. S. 
& A. Railway, who is at the head of 
all the colonization w ork of the road 
in M innesota, W isconsin and the U p
per Michigan, will prove in teresting  
reading and will convey an idea of 
the m agnitude of the opportun ity  the 
Low er M ichigan prospective farm er 
has lying w ithin the boundaries of 
his own S tate: “W e are bending 
every effort tow ard the betterm ent 
and encouragem ent of th ings agricul
tural in this north  country, feeling 
tha t agriculture is the very foundation 
of business, and delighting  in the 
trem endously good prospect of de
veloping w hat proves to  be vast areas 
of fine agricultural land in the Clov
erland country. H ere, again, I find 
your traveling  fra tern ity  in m ost cases 
very helpful to us. T hey  cheerfully 
spread the gospel of farm  im prove
m ent, m anagem ent and success and I 
am hoping th a t the fu ture may see a 
yet stronger influx of L ow er M ichi
gan people into the no rth  country, 
there to become perm anent residents, 
am idst a soil and surroundings not 
unfam iliar and all for the g rea ter glory 
and developm ent of the g rand old 
S tate of M ichigan. T ru ly  Michigan 
has grand opportunities in this C lover
land to offer to  her people w ho need 
not seek the m uch-advertised Cana
dian w est to reap the gain of w ealth 
they  can easily secure within the bo r
ders of their own S tate .”

W atch  C loverland grow!

Truly the way of the newspaper  
man is hard. Last  week, out of the 
goodness of our heart , we wrote up 
an Easier  advertising display of a 
certain wholesale concern which we 
noticed in two towns we made last 
week, naming the two stores which 
took our eye. On Saturday last we 
met the local manager and expected 
a hearty handshake and had fond 
dreams of a fine Havana cigar. In 
stead, he gave us the very devil be
cause we didn’t write up other  stores 
in o ther  parts of the terri tory  which 
had good displays, also, but  which 
we didn’t see at all! W hat  Nell dye 
know about that?

Ura  Donald Laird.

C hirpings F rom  the Crickets. 
B attle  Creek, March 24—Guy Rams- 

dell and family have retu rned  from  
a live w eeks’ trip  through the South.

John Quincy Adam s spent S atur
day n ight in B attle Creek. T h is is 
the first Saturday in a good many 
weeks th a t John  has n o t been away 
on U. C. T . business.

Big p reparations are under way for 
B attle Creek’s big home com ing next 
sum m er I t  has been suggested tha t 
one day be set apart for commercial 
travelers. T he local Council U. C. T., 
no doubt, will be called upon to  as
sist w ith the program m e th a t day. 
W e have a bunch of congenial fellows 
who will be only too glad to  assist 
the com m ittees to entertain  on trav 
elers’ day. T hey may w ant us to play 
ball. Bill M asters has proven himself 
a capable fielder and John  Adam s is 
a cracker jack sho rt stop. John plays 
foot ball m ostly  and tackles the base 
runners betw een second and third.

The Ann A rbor R. R. has taken 
possession of its new depot a t Owos- 
so. T he new structure  is m odern in 
all respects and surely was needed.

B ert Beedon, a m em ber of our 
Council, who has sold autos and tires 
in the past, is now advertising  m ana
ger of the L ansing  P ress. W e all 
wish you the best of success in your 
new line, Bert, and hope you can line 
all of the L ansing  m erchants up on 
big space contracts. T he newspapei 
business is a strenuous one and Mr. 
B eedon’s form er road train ing  will, 
no doubt, assist him  in his new field.

W in. S turm an, a local young man, 
has charge of the. circulation of the 
same paper Mr. Beedon is on. F u n 
ny how B attle Creek has to  furnish 
m en for our neighboring  cities to do 
business. But, believe me, we have 
the boys and are no t asham ed of a 
single one of them.

My tim e or space will not perm it 
a lengthy talk  about our city and our 
fellows, but Chas. Dye in his “Hub 
& Spokes” speech, h its the nail on the 
head.

B attle Creek Council w ishes to take 
this opportunity  to extend to J. N. 
R iste our com bined thanks for his 
un tiring  efforts as Senior Counselor 
for the year ju st passed. B ro ther 
Riste did no t m iss a Council m eeting 
and his w ork from  the chair was all 
that could be desired. H e conduct
ed the business of his office in a 
scholarly m anner and w as ever ready 
to assist his b ro th er officers.

W e also wish to  com plim ent B roth-

er Ed. Guild on his advance to the 
Senior Counselorship and w ant him 
to  know we are all with him  to  a 
man. T here is no reason why Senior 
Counselor Guild’s adm inistration can 
not go as sm ooth as P ast Senior 
C ounselor R iste’s and we all shall as
sist Ed. in all the ways we can. Ed. 
is capable and we are all w ith him  to  
the last ditch.

W e w ant to see J. N. R iste in the 
G rand Council.

Did you hear about the accident? 
An insurance sign blew down and 
h u rt a m an. H e didn’t have a policy 
in the com pany w here the sign hit 
him. If he had, the sign would not 
have blown down.

B ro ther Roy W alt is no.w located 
so th a t he is a t hom e m ore than  he 
has Been in the past. L e t us see m ore 
of you up to  Council m eetings, Roy, 
than we have in the past.

Mrs. O. J. W rig h t is spending a few 
days w ith her paren ts on the farm. 
D uring  her absence O rin is s itting  
in Masonic m eetings and entertain ing  
some of his trade in the city even
ings.

Be sure and get the last car home, 
M ayor!

M. L. Blakeslee was in Chicago on 
business last week.

W . W . W hitney, of this city, is still 
in W heeling, W . Va., on business.

Chas. R. Foste r  was home over 
Sunday. Guy Pfander.

New s and Gossip of the G rand Rapids 
Boys.

Grand Rapids, M arch 24— N ext 
Saturday, M arch 29, the  travelers will 
give a dancing party  a t H erald  hall. 
A large attendance is expected. The 
party  follow ing this one will be the 
last in this season’s series.

L ast F riday the G. R. & I. had a 
wreck north  of Cadillac. Several 
traveling men who had to  w ait at 
Big Rapids five hours played rum  at 
the hotel. T h e  hotel is m anaged by 
a wom an who did not w ant them  to 
play, but who felt tim id about asking 
them  no t to ; so she telephoned the 
sheriff. H e soon m ade his appear
ance and put a stop  to the game. 
Every one paid his own fare to G rand 
Rapids.

T he Executive Com m ittee of G rand 
Rapids Council m et last Sunday a t 
H otel Pantlind  to pass on th e  claim 
of H. P. D am on. B ro ther D am on 
had the m isfortune to injure his hand, 
which caused him to  take a  lay off. 
W e are glad th a t he had U. C. T. 
pro tection . W e wish_ to com m end 
this b ro th er on the able m anner in 
which his final papers w ere made out.

L ate r: B ro ther H. P. Dam on is 
reported  ill again. H e has been sick 
since last week, bu t is som ew hat b e t
ter now. Call on M;r. Dam on if you 
can, U. C. T .’s. W m . D. Bosman.

H e is a wise m an who keeps his 
good opinion of him self to  himself.

Some of the charity  th a t begins 
at hom e isn’t w orth  m aking a fuss 
about.

A fter all, there  are w orse things 
than  the friend who tells you about 
your faults. H e does it to your face; 
your enem y keeps pecking at you be
hind your back.



M arch 26. 1913 M I C H I G A N  T R A D E S M A N S

B A N K R U P T C Y  M A TT ER S.

Proceedings in W este rn  D istric t of 
M ichigan.

M arch 19—In the m atter of A m eri
can Carving & M anufacturing Co., 
bankrupt, of Grand Rapids, the tru s t
ee, F rancis D. Campau, filed a repo rt 
show ing tha t he has received an offer 
of $24,000 for the purchase of the 
entire assets of the bankrupt, free and 
clear from  all incum brances and 
charges, including all property  of 
every kind and nature, accounts and 
bills receivable and cash on hand at 
the tim e the sale is consum m ated, the 
p roperty  to be sold and transferred  
as a going concern, and recom m end
ing th a t such offer be accepted and 
the sale authorized. An order was 
made by the referee d irecting  cred
ito rs to show cause at a hearing  to be 
held a t his office on M arch 21 why 
such offer or any fu rther offer which 
in the m eantim e may be received by 
the trustee, should not be accepted 
and the sale confirmed.

March 21— In the m atter  of Rebecca
A. Grove, bankrupt, of Lyons,  the 
final report  and account of Gerri t  J. 
Wissink, trustee,  was filed, and shows 
total receipts of $1,857.27; disbursed 
for preferred claims, bankrupt’s ex
emptions, and administration expens
es, $1,584.83, and a balance on hand 
of $272.44. An order was made by the 
trustee calling a final meeting of cred
itors to be held at his office on April 
8 to consider such final report  and 
al lowance of claims, etc. Creditors 
are also directed to show cause at such 
time, if any they have, why a certifi
cate recommending the bankrupt’s 
discharge should not be made by the 
referee.

In the m atte r of Lucas B rothers, 
bankrupt, of Lucas, a petition  and re
p o rt was filed by the trustee, W alter 
R. Ardis, of Cadillac, show ing that 
he has received an offer of $700 from  
Rom ke Prince fo r the assets in this 
m atter, which are of the appraised 
valuation of $1,164.27, and an o rder 
was m ade by the referee d irecting 
cred ito rs to show cause at his office 
on A pril 4 why such offer or any 
fu rther offer which m ay in the m ean
tim e be received, should no t be ac
cepted and the sale authorized  and 
confirmed.

March 22—In the m atter  of the 
Lathrop Co., bankrupt, formerly of 
Grand Rapids, the first meeting of 
creditors was held. The election of 
trustee was postponed. Each of the 
bankrupts was sworn and examined 
and the first meeting then adjourned 
to March 29.

M arch 24— In the m atte r of E ngene
D. T angney, bankrupt, of Ludington, 
a repo rt was filed by the trustee, 
F rank A. F oster, show ing sale of the 
assets to H arold  G oldstrum , of Bay 
City, for the sum of $3,415. U nless 
cause is shown within five days, this 
sale will be confirmed.

March 25—In the m atter  of Charles 
D. Flubbard, bankrupt, of Allendale, 
the supplemental final report  and ac
count of Clare J. Hall, trustee, was 
filed showing compliance with the 
final o rder  for distribution, and an 
order was made closing the es tate 
and discharging the trustee. No cause

to  the con trary  having been shown 
by cred ito rs a certificate was made 
by the referee recom m ending the 
bankrup t’s discharge.

Special F ea tu res of the G rocery and 
P roduce T rade.

S pecial C orrespondence .
New Y ork, March 24—W hen it is 

realized th a t m en who m ust sell cof
fee at this tim e stand to  lose about 
$2 on every bag, it is easy to see why 
there is gloom  on the exchange. T he 
E aster holiday m ay have given them 
some spiritual streng th  and they sure
ly need it. As m any of them  as could 
get away—and th a t was alm ost all— 
closed up shop.

T he spot coffee m arket m oves sim
ply from  day to day in the usual chan
nel. Crop news at the m om ent seems 
to favor a stronger tone, but m ost 
dealers profess a belief th a t the ou t
tu rn  will be an am ount of coffee larg 
er than  is needed and th a t lower 
prices will prevail. A t the close Rio 
No. 7 is w orth, in an invoice way, 
11 Ysc. T he holiday prevailing from  
Friday to M onday prevents figures 
as to stocks afloat, etc. Mild grades 
show little  if any change in any 
respect, good Cucuta being quoted at 
13-14 c.

T eas are absolutely unchanged. 
Buyers are purchasing  only enough 
for every-day requirem ents and this 
sta te  of affairs will prevail, it seems 
likely for some time.

T he sugar trade took a holiday from 
F riday to M onday and .there is little 
doing even to-day, as some im por
tan t poin ts like H avana will not re
cover from  E aste r until to-m orrow . 
Prevailing rate  for granulated  is 4.25 
@4.30 and some advance is confident
ly looked for.

The holders of rice in the South 
are holding on with a m ost tenacious 
grip  for full ra tes and, as a conse
quence, the m arket rem ains practical
ly unchanged. It looks as though they 
would be com pelled to m odify their 
views som ew hat, as buyers are no t in
clined at all to  m eet them  A big 
acreage is reported  as being put in 
and this will not help to keep prices 
up. Prim e to choice dom estic, 5 
5yic.

Spices are unchanged as to demand, 
which has been of a very m oderate 
character. T he holiday has stopped 
cables and quotations may be ju st as 
nam ed last week.

M olasses show s no change. The 
dem and is m oderate. Stocks are not 
especially large, but large enough and 
quotations are absolutely unchanged. 
Good to, prim e dom estic, 35@40c.

Canned goods are dull. R etailers 
seem to  be well stocked up in an ti
cipation of Canned Foods W eek and 
they are tak ing  only enough to carry  
them  over. I t is sincerely hoped that 
the “week’’ will make the m arket hum, 
but no one seem s especially optim is
tic. Packers of 3 pound standard  to 
m atoes are insistent upon 80c and 
there they seem to hang. S tandard  
corn at 50c delivered is m eeting with 
some sale. Peas seem inclined to  
drop slightly  and o ther goods are 
w ithout variation.

B utter is steady. Cream ery spec
ials, 35}4@36c; firsts, 34j4@35c; held

stock, 33@34@35c; im itation cream 
ery, 26@27c; factory, 23j4@24k2C.

Cheese is unchanged. W hole milk 
extras, 17 Jzic.

E ggs are firm as the E aste r trade 
has p re tty  well cleaned up the m ar
ket. But finest near-by stock can not 
be quoted at over 24c and rates for 
W estern  are from  22@24c. With, in
creasing supplies alm ost in sight, ow 
ing to  w arm er w eather, it seems quite 
likelv tha t low er level will prevail.

Seepings F rom  Sault Ste. M arie.
Sault Ste. M arie, M arch 24—The 

Rosedale C ream ery, at Rosedale, was 
sold at public auction and bought by 
Jam es Thom pson, p rop rie to r of the 
Brim ley Cheese Co., who expects to 
operate the cream ery to  its fullest 
capacity this sum m er. P rospects are 
brigh t for a successful season.

The N orthern  N avigation Co., in 
the Canadian Soo, has let the con
trac t for extensive docks to handle 
the increasing business there.

Ed. Atchison, form erly of H elen 
Mine, Ont., has purchased the Cen
tra] m eat m arket, on A shm un street, 
from  C. Albon. Mr. Alb on has been 
operating  tw o m arkets, the above 
m entioned and ano ther on the South 
side of the city. Mr. Albon will still 
continue operating  the South side 
m arket.

The B artle tt Lum ber Co., of Shell- 
drake. contem plate building a large 
new hotel in connection with its vari
ous enterprises.

\fm . K irkbride, the popular Pick- 
lord butcher, purchased a large iron 
safe at the Soo last week, but had the

misfortune to drop it with the door 
open and wrenched it in such a m an
ner  so as to spoil it, so that Mr. 
Kirkbride is in the market  for a trade 
or  a new safe.

The Soo merchants enjoyed a good 
Easter  trade. The windows were a t 
tractively decorated  with displays 
from the various packers. The  high 
price of smoked meats did not seem 
to interfere with the usual large 
amount sold for the Easter  trade.

Prof. R. Norton, principal of the 
high school here, re turned last week 
with his bride, one of Grand Rapids' 
fairest daughters.  The  happy young 
couple have gone to house-keeping 
and expect to make the Soo their  fu
ture home. T hey  were given a jolly 
reception upon their arrival and the 
groom, being very popular, enjoyed 
the hearty welcome as well as the 
bride. They have the best wishes of 
the community for a long and happy 
career. W. G. Tapert .

W hy?
He (nervously)—Margaret,  there’s 

been something trembling  on my lips 
for months and months.

She—Yes, so I see; why don’t you 
shave it off?

Did it ever occur to you tha t  nearly 
all of your mistakes are self-made?

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one tha t complies with the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & Richardson Co. 
Burlington, Vt.

POWDER
Absolutely Pure

It always gives the greatest satisfaction 
to customers, and in the end yields the 
larger profit to the grocer.



4 M I C H I G A N  T R A D E S M A N M arch  26, 1913

M ovem ent of M erchants.
Ion ia—A rthur W est will open a 

cigar store  here A pril 1.
B urt—H arris  & S laughter have en

gaged in general trade  here.
Paw  Paw —J. H . C harles has en

gaged in the shoe business here.
V erm ontville—Mrs. Mabel Purchis 

has opened a m illinery store here.
Belding—A. 11. C harles succeeds 

Thomas W elch in the shoe business.
Sparta— Purdy & B urgett have 

opened an electrical supply sto re  
here.

H olland—Nick Schm idt succeeds
E. T. B ertsch in the fuel and junk 
business.

Po rtland—Roy Snyder has closed 
out his stock of m eats and retired 
from  business.

K alam azoo— Streng & Zinn succeed 
J. W eickegnant & Reid in the dry 
goods business.

Tw elve C orners—11. C. Palm er, re 
cently of Benton H arbor, has engaged 
in the grocery business here.

H ow ell—E. A. Bowman will close 
ou t his stock of groceries and dry 
goods and rem ove to  D etroit.

B attle Creek—D. M. C levenger has 
opened a m en’s furnishing and shoe 
store in the B rom berg block.

Conklin — Mrs. W illiam  Boosen- 
bark succeeds Jam es Couran in the 
restauran t and grocery business.

S tanton—Beck & Coote, who con
duct the City Bakery, have installed a 
pow er bread m ixer at their plant.

Eva i t—W illiam  B atson, recently ol 
Big Rapids, succeeds W . D. Porter 
in the m arble and granite business.

M ancelona— Fred B echsteine has 
closed out his grocery  and m eat 
stock and rem oved to Fife Lake.

C harlo tte — Sherm an H otchkiss, 
m eat dealer, is erecting  a tw o-story  
brick business block on Main street.

Greenville— H. Bannen has pur
chased the Rae & T rude m eat stock 
and will consolidate it w ith his own.

Laingsburg— Mrs. E. N. Stevens has 
opened a m illinery store here under 
the m anagem ent of Miss Mavme A n
drews.

M arquette— P eter Adolph has open
ed a grocery, confectionery and baked 
goods store at the corner of T hird  
and Park  streets.

B araga—W illiam  C. Bird, com m is
sion m erchant, has filed a voluntary 
petition in bankruptcy. Liabilities, 
$2,000; assets, $300.

H arbor Springs— M iller & M iller, 
im plem ent dealers, have sold their 
stock to F rank V oorheis, w ho will 
take possession April 1.

S tam baugh—P eter D andondou and 
Joseph B. M cK enna have fo rm ea a 
copartnership  and engaged in the 
hardw are business here.

F rem on t—Sidney Sayles and Geo. 
Pow ers have form ed a copartnership  
and engaged in the clothing and 
m en’s furnishing business here.

M arquette—A. J. F leury  has pur
chased the bazaar stock of H . O rchard  
and will continue the business, adding 
lines of confectionery and cigars.

M endon—Ilickm otte  & D ukette,
dealers in general m erchandise, cele
brated the tw enty-fifth anniversary  of 
the opening of their store M arch 22.

H arbor Springs—G. W . Melson has 
sold his grocery stock to J. T. S tarr 
& Co., who will continue the business 
in connection with their m eat m arket.

Reed City— L ightning struck the 
Babcock Grain Co., M arch 23 and the 
lire which followed dam aged the 
building to the exten t of about $1,700.

H ow ell—Fred C. Schnackenberg, 
dealer in wall paper and furniture, has 
sold his stock of wall paper to Em ery 
Garlock who will continue the* busi
ness.

A llegan— G. W . M organ and G?. L. 
Finney, recently  of K alam azoo, have 
form ed a copartnership  and will open 
a paint and wall paper store here 
April 1.

H olland—R. A. Vos, recently  of 
East Saugatuck, has opened an au to 
mobile supply sto re  here under the 
style of the H olland A utom obile Spec
ialty Co.

Kalam azoo—-Miles D awson, who 
conducts a grocery  sto re  at T il Fort- 
age street, has sold his stock to B. 
E. T ow nsend, who will continue the 
business.

M ackinaw—Lam  a in & M cLaughlin 
have sold their grocery stock to M. 
M. H unt, who conducts a sim ilar store 
at Carp Lake. B oth sto res will be 
continued.

W ebberville—A. I. Butterfield has 
purchased the Stroebel store building 
and will ocupy it April 1 with a stock 
of clothing, shoes and m en’s furnish
ing goods.

Saline—W alte r G ross has sold his 
in terest in the M uir & G ross hard 
w are stock to  F red  Gross and the 
business will be continued under the 
same style.

F reep o rt—Roy E. N agler will re 
tire from  the butter, egg and poultry 
firm of Geo. J. N agler & Co., hav
ing en tered  the employ of a D etro it 
produce house.

H ow ard City—Glenn Van D enberg 
has resigned his position with the 
banking house of O ’Donald & Scott 
to take a m ore lucrative position with 
the Cadillac S tate  Bank.

St. Joseph—M is. B ertha W alters 
has sold a half in terest in her g ro
cery stock to  F red  W esner and the 
business will be continued under the 
sty le of W alte rs  & W esner.

New E ra—John  M. V ander Veen 
has sold a half in terest in his m eat 
stock to John  T enbrink  and the busi
ness will be continued under the style 
of V ander Veen & Tenbrink.

Charlotte—The J. D. McLaren Co. 
lost its grain elevator  and stock by 
fire March 22. Loss, fully $20,000, 
partially covered by insurance. The 
plant will be rebuilt at once.

Pontiac—John Jewell has purchased 
the Theodore W. Chaffee grocery 
stock of the Chaffee estate and will 
continue the business at the same lo
cation, 18 East  H uron  street.

St. Johns— Robert  Merrill has pur
chased the interest  of his late par tner, 
Norman Kuhns, in the clothing stock 
of Kuhns & Merrill and will continue 
the business under his own name.

Saline—Sumner Cotton has pur
chased the interest  of his partner  in 
the Cotton & H am m ond stock of gen
eral merchandise and will continue 
the business under his own name.

L ’Anse—W. J. Reece and Harold  
Nilson have formed a copar tnership 
under the style of Reece & Nilson and 
engaged in the wholesale and retail 
flour, feed and produce business here.

Grand Ledge—W. K. Bair has sold 
his interest in the hay, feed and ce
ment stock of Bair  Bros, to William 
W atkins and the business will be con
tinued under the style of Bair & W a t 
kins.

Jonesville—T he business m en and 
farm ers of th is vicinity have pre
sented Slesm an & Son, of Clyde, 
Ohio, the  site on which they will 
build a sauer k rau t and vinegar fac
tory.

Ishpeming — H erber t  and Emil 
Swanson have leased the Nolan build
ing and will occupy it May 1 with a 
stock of furni ture and undertaking 
goods under  the style of Swanson

Mayville—T he Mayville Grain & 
Produce Co. has been organized with 
an authorized capital stock of $8,000. 
of which $5,000 has been subscribed, 
$2,250 paid in in cash and $1,500 in 
property.

Bay City—A new company has 
been organized under the style of the 
Beck Furniture Co., with an au thor
ized capital stock of $10,000, of which 
$7,000 has been subscribed and paid 
in in cash.

Pontiac—A. W. Manuel and R. 
Booth have formed a copar tnership 
and engaged in the grocery business 
at the corner of Johnson and Oakland 
avenues, under the style of the Cash 
Basket Grocery.

Port  H uron—The Holden, Shier & 
Co. has engaged in the retail grocery, 
produce and meat business, with an 
authorized capital stock of $3,000, all 
of which has been subscribed and 
paid in in cash.

L ansing—T he Ingham  Land Co. 
has been organized w ith an au th o r
ized capitalization of $100,000, of 
which $50,000 has been subscribed, 
$2,000 being paid in in cash and 
$48,000 in property .

St. Joseph—T h e M cA llister Co., 
operating  a chain of six teen  dry 
goods sto res in Illinois, W isconsin 
and M ichigan, will open a sim ilar 
store here April 1 under the m anage
m ent of T. H. M cA llister.

Benton H arb o r—W illiam  Chapman 
will rem ove his jew elry  stock from  
his store on P ipestone stree t to  142 
Ffast Main stree t and consolidate it 
w ith the Pauley Jew elry  Co. stock 
which he recently  purchased.

K alam azoo—M iss K atherine Mea- 
dim ber has sold her stock of con
fectionery and ice cream  parlor to 
J. B. R itchie and B. P. D eB olt, who 
will take possession A pril 1, and con
tinue the business a t the sam e lo
cation.

Iron  M ountain—G. P. Fugere and 
b ro ther F rank, have leased the Cam 
eron store building and will occupy 
it w ith a stock of shoes and m en's 
furnishing goods, April 15, the busi
ness to  be conducted under the style 
of Fugere Bros.

Reed City—W . E. Carrow  has pur
chased the in te rest of W . J. Cornell 
in the furniture and undertaking stock 
of Cornell & C arrow  and will con
tinue the  business a t the sam e loca
tion  under the sty le of C arrow ’s 
Com plete H om e Furn ish ing  Store.

E ckford — George Forem an has 
traded  his sto re  building, stock of 
general m erchandise and residence 
p roperty  to John  and V ern A ckett, 
recently  of Nashville, for the John 
A ckett 60 acre farm , and the busi
ness will be continued at the same lo
cation.

K alam azoo— P. B. A ppeldoorn 's 
Sons, dealers in boots and shoes, 
have m erged their business into a 
stock com pany under the style of J.
B. A ppeldoorn Sons Co., w ith an 
authorized capital stock of $28,000, 
all of which has been subscribed and 
paid in in property .

Kalam azoo— F red  Glass has sold 
his in terest in the grocery  and m eat 
stock of G lass & Ailes to  W illiam  
D. W ilson, recently  of H arb o r 
Springs, and the business will be con
tinued a t the sam e location, 324 South 
Burdick street. Mr. G lass will spend 
the sum m er in Germ any.

E lk R apids—Joseph Butler, grocer, 
has m erged his business into a stock 
com pany under the style of B utler 
& Co., to  carry  on a general m er
cantile business, w ith an authorized  
capital stock of $5,000, of which 
$4,000 has been subscribed, $20 being 
paid in in cash and $3,980 in property .

Kalam azoo— M. L ivingston & Co. 
have m ade no change in their firm 
name here o r a t B attle Creek, but 
the new sto re recently  opened a t 
F lin t will be conducted under the 
style of the L ivingston  C lothing Co., 
w ith an authorized  capital stock of. 
$5,000, of which $4,000 has been sub
scribed and paid in in cash.

K alam azoo—M orris K ent & Co. 
will give five cash prizes of one dollar 
each to the K alam azoo county lads 
who display the five best exhibits of 
yellow dent corn at the end of the 
season. I t  is believed th a t by this 
m ethod the boys of the county will 
become in terested  in corn grow ing 
and th a t in the fu ture the seed stock 
v/ill be bettered  by the ir activities. 
T he exhibits are to be presen ted  to 
the com pany a t the close of the sea
son and they will be carefully 
judged.
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T he P roduce M arket.
A pples—N orthern  Spys, $3 per bbl.; 

G reenings and Baldwins, $2.75. R us
sets and o ther good varieties, $2.50.

B ananas—H ave advanced to  $3.25 
per 100 lbs.

B utter— Prices are about unchang
ed. S torage b u tle r is about ex h au st
ed, and the trade are looking m ostly 
to fresh receipts. No relief from  the 
p resen t scarcity  can be expected for a 
few weeks. Fancy cream ery com 
m ands 36c in tubs and 37c in cartons. 
Local dealers pay 27c for No. 1 dairy 
and 20c for packing stock.

Cabbage—$1.75 per bbl.
C arro ts—60c per bu.
Celery—$1.90 per box for C alifor

nia; $3 per crate for F lorida.
C ranberries — L ate llo w es are 

steady a t $9.75 per bbl.
E ggs— Receipts of fresh continue 

fairly liberal and the m arket is steady 
a t unchanged prices. T he quality a r
riving is very fancy, and everything 
that comes in is being absorbed by 
the active consum ptive dem and. Prices 
on fresh eggs are low er than  for some 
years, but if the outlook for continued 
good production  pans out, there  may 
be even fu rther declines in the course 
of a week or two. S torage eggs have 
go tten  to  w here they practically don’t 
figure. T he fact also th a t m eat prices 
are so high has caused a g reat many 
to substitu te  eggs. Local jobbers pay 
18c and hold at 20c.

Grape F ru it—$3 for 36s, $3.25 for 
46s, $3.50 for 54s and $3.75 for 64s.

G rapes— M alaga, $9.50 per keg of 
50 to 60 lbs.

G reen O nions—50c per dozen for 
Southern.

H ogs—10c for dressed.
H oney—20c per lb. for w hite clover 

and 18c for dark.
Lem ons—$6.25 per box for fancy 

M essinas. Californias are entirely  out 
of m arket.

L ettuce— New O rleans head, $2 per 
bu.; hot house leaf 10c per lb.

O nions—Spanish are in fair de
m and a t $1.25 per crate. H om e grow n, 
25c per bu.

O ranges—$4.25 per box for either 
F lorida o r Californias.

Parsley—30c per doz.
Po ta toes— C ountry buyers are pay

ing 30c at outside buying points. 
Local dealers quote 40@50c in small 
lots.

P ou ltry—Local dealers pay 13@14c 
for springs and fowls over 4 pounds 
in w eight and 12c for less. 7c for 
old roosters, 9c fo r geese; 11c for 
ducks; 15c for turkeys. T hese prices 
are liveweight. D ressed are 2c high
er.

Radishes—25c per doz.

S traw berries—T he supply was very 
sho rt for the E aste r trade, due to 
a frost in Louisiana, which it is sta ted  
will delay shopping a t least ten  days 
to tw o weeks. Berries from  Florida 
have been a little  soft and not of as 
good quality as they w ere during  the 
previous week. Louisiana fetch $3.25 
for 24 p in ts; F lo rida’s com m and 40c 
per qt.

Sw eet P o tatoes— Kiln dried J e r 
seys, $1.75 per ham per; D elaw ares in 
ham pers, $1.50.

T om atoes—$3 per crate of 6 bas
kets—Florida.

Veal— Buyers pay 3@12H>c, accord
ing to  quality.

B utter, E ggs, P ou ltry , Beans and P o 
ta toes a t Buffalo.

Buffalo, M arch 24—C ream ery bu t
ter fresh, 33@36J/2c ; d a iry , 22@30c; 
poor to  good, all kinds, 20@25c.

Cheese—Fancy, 17@17J^c; choice, 
16@16}^c; poor to  com m on, 10@15c.

E ggs—Choice, fresh candled, 19pi 
@20c, at m ark, 18pi@19c.

P ou ltry  (.live)—T urkeys, 18@23c, 
cox, 12@13c; fowls, 18@ l9c; springs, 
18@19c; ducks, 18@20c; geese, 15@ 
16c. P ou ltry  dressed, turkeys, 20@ 
25c; ducks, 18@20c; chicks, 18@20c; 
fowls, 17@19c.

Beans—Red Kidney, $2@2.25, w hite 
kidney, new $3.25@3.35; medium, new 
$2.20@2.25; narrow , new, $3.25; pea, 
new, $2.20@2.25.

P o tatoes—45@50c per bu.
Rea & W itzig.

T he T radesm an is in receipt of a 
telegram  from  the N ational Canned 
Foods W eek C om m ittee, sta ting  that 
it has shipped th is office th irty  pos
ter sets by express for d istribution  
am ong the retail g rocers of Grand 
Rapids. T hese sets will be d istribu t
ed to  the g rocers as fast as they ap
ply for th em -u n til the supply is ex- 
hausteu.

L ast week one of the hens w orking 
in the in ternationa l egg-laying com 
petition  a t S to rrs, Conn., laid an egg 
w eighing a little  over five ounces and 
m easuring eight inches around len g th 
wise and seven inches the o ther way. 
T his egg holds the record as the la rg 
est during  the eighteen w eeks of this 
o r the previous com petition.

Indiana has appropriated  $90,000 
for represen tation  at the P anam a-P a
cific exposition in San Francisco  in 
1915.

T he detective m ay be an earnest 
seeker, bu t he doesn’t alw ays find.

O ne w ay to go broke in a hurry  
is by attem pting  to  get rich quick.

T he G rocery M arket.
Sugar—All the E aste rn  refiners are 

now on the same basis—$4.25 f. o. b. 
New Y ork for granulated. T he m ar
ket and w hat prices m ay do, is ju st 
as m uch of a guess as it has been 
for some time past. Both raw  and 
refined sugar show s considerable 
streng th , but not enough to  cause 
quotations to raise. S tocks are of 
good size in m ost m arkets, and sup
plies from  Cuba are com ing freely. 
T he dem and is fairly  good, bu t no 
speculating is being done as there 
m ay be a change in the tariff. Some 
of the largest sugar m en of the coun
try  are asking the w holesale re ta iler’s 
support in u rging th a t any reduction 
in sugar duties be m ade effective eith
er1 before June 1, or not until after 
O ctober 15, to avert a probable ex
trem e scarcity  of sugar during  the 
fru it season.

Coffee—Rio and Santos grades have 
bobbed up and down and nobody 
seems to have m uch confidence th a t 
even low er prices are no t coming. 
T he only stro n g  feature of the p res
ent situation is th a t prim ary  m arkets 
in Brazil have not weakened. T he 
dem and for R io and Santos coffee is 
light. Mild grades are also weak in 
sym pathy w ith the general situation; 
dem and fair. M ocha and Java are 
unchanged and quiet, bu t private 
estate Javas are g e tting  scarce.

Canned F ru its—T here  has been no 
change in prices during  the week, but 
m ost varieties of fruits are quoted at 
prices which are considered very 
reasonable. Gallon apples were nev
er cheaper, but on account of the 
heavy supply of green apples, gallon 
goods have been m oving slowly. Cal
ifornia goods are dull in first hands 
and unchanged.

Canned V egetables—T here  has been 
no change in quotations during the 
week and p resen t prices are quite 
reasonable. Stocks are of fair size 
for the m onth of M arch. Peas are 
m eeting w ith a good dem and and sup
plies are no t nearly  as short as ex
pected at the close of the canning 
season last year. T here are a great 
m any cheap peas on the m arket, how 
ever, th a t are selling a t any old price, 
but are dear w hatever is paid for 
them . T he outlook for the com ing 
pea pack is heavy. The sellers of 
seed have delivered 100 per cent, for 
the first tim e in several seasons, and 
if acreage is provided for all this, 
and it grow s and is packed, there will 
probably be a sm ashing pack. All 
future peas have been sold so far a t a 
high price. T om atoes are quiet, but 
prices are ra th er  rem arkably m ain
tained. N o change has occurred 
either fu ture or spot. Corn show s 
no change and the dem and is dull. 
Small E astern  staple canned goods 
are also in seasonable dem and and 
unchanged w ith the exception of spin
ach, the spring pack of which is being 
quoted a t 90c in a large way, instead 
of $1 a year ago.

Canned Fish— Im ported  sardines 
are scarce, particu lar the F rench, and 
high. D om estic sardines are quiet 
and unchanged. Medium red salmon 
on spot is very weak and som e hold
ers have offered it a t as m uch as 
35c per dozen loss. T h ere  is no par

ticular dem and at the m om ent and the 
situation is generally  dull and easy. 
Prices of red A laska salmon are also 
in buyers’ favor. Some packers of 
sockeye salmon are try ing  to in terest 
the trade in fu ture goods a t som ew hat 
less than last year, but the larger 
packers have m ade no effort to  name 
prices as yet.

D ried F ru its—T he quotations of 
dried fru its are m uch below prices a 
year ago. Raisins and evaporated ap
ples are very cheap, as well as evap
orated  raspberries. The peculiar thing 
about dried fruits this year is the fact 
th a t prices show but little  advance 
since opening prices were annuonced 
last fall. P runes and apricots are 
m eeting w ith bette r success than  the 
rem ainder of the line, but every item 
has been in satisfactory  dem and for 
some time.

Cheese— Prices are still very high, 
which no doubt causes the poor de
mand. U nder grades are m ore plen
tiful and are selling considerably be
low the price of fancy cheese. If any 
change occurs it is likely to lie a 
slight decline.

Syrups and M olasses—Corn syrup 
is the sam e as a week ago. Com 
pound syrup is dull on account of the 
w arm  w eather and the advent of some 
of the spring  fru its; prices unchanged. 
Sugar syrup is dull and unchanged. 
M olasses quiet and dull.

Rice— Business in all varieties is 
only fair for the tim e of year. R eports 
from prim ary  points in the South are 
to the effect th a t trade  is dull.

Salt F ish—Codfish is steady, but in 
light demand. T he m arket for m ack
erel has stiffened up slightly  during 
the week and some holders are ask
ing possibly 50c per barrel more. The 
dem and is very m oderate.

Provisions— Smoked m eats are firm 
at Vic advance. S tocks are reported  
only m oderate, and the ex tra  E aster 
dem and has caused the shortage. T he 
consum ptive dem and after the E aster 
holidays is likely to fall off and this 
m ay stop fu rther advances. Pure lard 
is steady and unchanged, with a good 
consum ptive demand. Com pound lard 
is barely steady and with only a m od
erate dem and. Prices are unchanged. 
Canned m eats, dried beef and b arre l
ed pork are all unchanged.

J. F rank  Gaskell, grocer a t 259 
M ichigan stree t, has invented a small 
device for holding price tickets, which 
he has arranged  to  put on the m arket, 
together wfith an assortm ent of price 
tickets, a t a very m oderate price. 
T he device appeals to retail grocers 
because of its availability and adap
tability.

H enry  O stlund, form erly associated 
with Mr. Johnson  in the firm of 
Johnson  & O stlund, of M anistee, has 
opened a shoe sto re  on his own ac
count in th a t city, buying his stock 
of H irth -K rause  Co.

B enton H arbor—W . H. Seitz has 
sold his in terest in the produce and 
fru it stock of the Seitz-Schaus Co. to 
Jam es O ’Connell and the business 
will be continued under the style of 
the Schaus-O ’Connell Co.

mailto:2@2.25
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Personnel of the New  T ru s t C om 
pany.

T he new tru st com pany will he the 
G rand Rapids T ru st, capitalized at 
$300,000, w ith $150,000 paid in surplus. 
The officers will be as follow s: 

Presiden t—W m . E. E lliott, a direc
to r  in the G rand Rapids Savings.

V ice-Presidents—R obert D. Graham, 
P residen t of the Com m ercial and di
recto r in the F ourth  N ational; Lee 
M. H utchins, d irector in the Grand 
Rapids N ational City, and Joseph H. 
Brew er, d irecto r in the Grand Rapids 
Savings.

Secretary—H ugh E. W ilson. 
T reasu re r — A dolph H. B randt, 

V ice-President of the G rand Rapids 
Savings.

D irectors—T he officers and FI. C. 
Cornelius, d irector in the G rand 
Rapids Savings, and M. R. Bissell. 
T he d irecto rate  will be enlarged when 

the organization has been com pleted 
and business actually begun. Hugh 
E. W ilson will w ithdraw  from  the 
active practice of the law to  give his 
entire a tten tion  to the business and, 
with Mr. Brandt, will have the active 
m anagem ent. T he com pany will be
gin business as soon as the necessary 
form alities can be observed, in tem 
porary  quarters, and for perm anent 
quarters tw o plans are under consid
eration. O ne plan is to join on some 
basis w ith the Grand Rapids Savings 
in building at M onroe avenue and 
Ionia w here the la tte r is now located 
under a long-term  ground rent of the 
real estate from  Chas. B. Judd and 
the W hite  estate, and the o ther is 
to en ter into some arrangem ent with 
the Com m ercial Savings for the cor
ner of M onroe avenue and Lyon. The 
Presidency of W m . E. E llio tt is re
garded as tem porary. T he original 
plan was to  secure T hos. J. O ’Brein 
f^r th is office, bu t Mr. O ’Brien de
clined to accept w ithout a closer per
sonal know ledge of the situation. H e 
has resigned as A m bassador at Rome 
and will probably be home before 
m any m onths and then the perm anent 
tilling of the office will be taken up. 
T he new com pany has m any ideas for 
the developm ent of new business in 

»the m anagem ent of small estates, the 
loaning of m oney on real estate m ort
gages and the guaranteeing  of real 
estate  titles, bu t it will take time to 
w ork them  out.

The M ichigan T ru s t Com pany has 
been developing a large business in 
real estate m ortgage bonds and these 
bonds' are becom ing a considerable 
factor in G rand Rapids investm ent 
circles. The company specializes in 
loans o r im proved city real estate and 
then issues bonds against the m o rt

gages taken to the full am ount of the 
loan, in denom inations of $100, $500 
and $1,000, w ith sem i-annual in terest 
coupons attached. T he bonds run 
from  five to  tw enty  years, according 
to  the term s of the m ortgage, and 
while they are not guaranteed  any 
m ore than  are railroad, gas com pany 
or o ther bonds, the loans are m ade on 
so conservative a basis th a t they may 
be regarded as g ilt edged. T he com 
pany is not obliged to  take back the 
bonds if the buyer w ants the money, 
but usually does so w ithout question. 
T he M ichigan T ru s t Company, it is 
sta ted, has m ade loans on K alam azoo 
business p roperty  in the past year to 
the am ount of $1,000,000, and some 
of the local loans are $40,000 on the 
Fu rn itu re  Tem ple building, $90,000 on 
the Corl, K nott & Co. building and 
$140,000 on the building th a t Philo 
C. F uller is erecting. The com pany 
has already subscribed for the $150,- 
000 loan which the Peninsular Club 
will negotiate for the building of its 
new  club house and this loan will be 
put out in the form  of real estate 
bonds for local investors. T he real 
estate m ortgage bonds for the m ost 
p art bear 5 per cent, in terest. T he 
com pany is also doing large business 
in tim ber bonds a t 6 per cent. T hese 
are issued in assorted  sizes from  $100 
up, w ith tw o to five y ears’ duration. 
T hese bonds, too, are proving very 
attrac tive  to local investors and the 
com pany is doing much to  advertise 
them , and in effective ways. The 
local banks are advertising  certificates 
of deposit to  draw 3 and 3J4 per cent., 
w ith  redeem ability a t any tim e and 
security  of principle and in terest a t 
all tim es, and occupying adjoining 
space the M ichigan T ru s t announces 
“$100 bonds; 6 per cent, is twice as 
much as 3 per cent; think in over.” It 
is said th a t m any of these bonds have 
been taken by small investors. These

UNITED LIGHT AND
RAILWAYS COMPANY

CHICAGO, ILLINOIS
PORTLAND. MAINE GRAND RAPIDS. MICH.

Preferred S tock  Dividend N o. 10 
The Board of Directors of the United Light and 

Railways Company has declared a dividend of 
One and One-half Per Cent on the F irst Preferred 
Stock, and Three-quarters of One Per Cent on 
the Second Preferred Stock of the Company out
standing and of record March 21st, 1913. payable 
April 1st. 1913.

Common Stock Dividends 
The Board of Directors has also declared a 

Four Per Cent Dividend on the Common Stock of 
tho Company, payable in quarterly installments. 
The first installment of One Per Cent to be paid 
on April 1st. 1913. on Common Stock of record 
March 21st. 1913.

Transfer books close March 21st. 1913, and re
open April 1st. 1913.

BEN JAM IN  C. RO BIN SO N ,
Secretary.

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

Fourth National Ban]k
Savings
Deposits

| | g |

Commercial
Deposits

3
Per Cent 

In terest Paid 
on

Savings
Deposits

Compounded
Sem i-Annually

3Jg
Per Cent 

In terest Paid 
on

Certificates of 
Deposit 

Left
One Year

l É É l

Surplus 
and Undivided 

Profits

$250,000

Capital
Stock

$300,000
■

We recommend
Public Utility 

Preferred Stocks
(as a class) for conservative, profitable investments, to net 5$4 to 
7*4%. Circulars of the various companies mailed upon request. 

H O W E , C O R R IG A N  & C O M P A N Y
C itizens 1122 533-535 M ichigan T ru s t  B uild ing  Bell M 229

G rand  R apids, M ich

2 ‘/2% Every Six Months
Is what we pay at our office on the Bonds we sell.

$100.00 Bonds—5% a Year
THE MICHIGAN TRUST CO.
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are m ostly  tim ber bonds and are sold 
a t par w ith accrued in terest.

An im provem ent association has 
been form ed at Charlevoix, w ith D. S. 
Payton, of Charlevoix, as P residen t; 
F rank  B ricker, of Evangeline, and H. 
L. Olney, of South A rm , as Vice- 
P residen ts; Glenn M. DuBois, C harle
voix, Secretary  and R. W„ Paddock, 
Charlevoix, T reasurer. T his is not 
one of the so-called “popular” o rgan 
izations w ith everybody willing to 
pay the m em bership fee belonging, 
but it is alm ost entirely  an organ iza
tion of bankers and its purposes are 
to  boost the agricultural, industrial 
and re so rt resources of Charlevoix 
county. T he A ssociation will be well 
iinancied and everyth ing possible will 
be done to  a ttra c t se ttlers, capitalists 
and reso rte rs  to th a t district. T h is 
o rganization  suggests th a t the bank
ers of N orthern  M ichigan are am ong 
the m ost active and progressive in 
the S tate  and are doing their full 
share in the developm ent m ovem ent 
fo r the ir section of the State. T he 
bankers take a personal in terest and 
pride in their hom e tow ns, are al
w ays ready w ith the helping hand for 
any good w ork and have probably 
done m ore than  any o ther agency for 
the p rom otion  of N orthern  Michigan 
prosperity , no t m erely by loaning 
m oney, bu t m ore im portan t still by 
show ing the ir own faith  in the coun
try. T hey  own farm s and operate 
them  successfully, they  prom ote ex
hibits of farm  products, they  encour
age industries, and in m any other 
w ays they  exercise the uplift influence, 
and at the sam e tim e they are good 
bankers. T hey  look upon w hat they 
give to developm ent and publicity un 
dertak ings no t as donations but as 
investm ents, sure to  b ring  retu rns 
w ith the increase in population and 
w ealth. This, by the way, is a very 
sensible as well as pa trio tic  view to 
take of it.

T he Grand Rapids Savings Bank is 
equipping its vaults w ith a new trip li
cate tim e clock as a safe guard against 
the old clock getting  out of order. 
T he old clock is a duplicate and was 
installed about th irty  years ago and 
an expert exam ination show s th a t it 
has becom e w orn in some of its parts. 
I t  is still serviceable, but is no t re
garded as stric tly  reliable. W ith  a 
duplicate clock if the clock operating  
the m echanism  goes w rong the sec
ond clock will still do the business. 
T he new trip licate  has th ree clocks 
and all th ree m ust fail to pu t the 
w orks out of com m ission.

W m . M cCrodden, of D utton , farm 
er, stock raiser, business m an and 
capitalist, says th a t business in the 
G rand Rapids banks is conducted dif
ferently  than  in the old days. In  1890 
he was adm in istra to r of an estate  and 
had $1,000 in hand which he w anted 
to  deposit in some bank with the priv
ilege of checking against it. H e w ent 
to  the O ld N ational Bank with the 
m oney and it w as refused on the 
ground th a t the account w as no t large 
enough to  bo ther w ith. T he banks 
now are no t so particular. T hey  like 
large accounts, but are not tu rn ing  
away the little  fellow.

T he G rand Rapids Savings is nego
tia ting  for a ninety-nine year lease 
of its corner at M onroe avenue and 
Ionia, and if the deal goes through  
the Bank will undertake the im prove
m ent of the property , bu t w hether 
w ith a sky scraper office building or 
an exclusively banking building has 
no t yet been determ ined. T he prop
erty  has 88 feet frontage on M onroe 
avenue, extending back to the alley 
and is owned by Chas. B. Judd and 
the W hite estate. The presen t ow n
ers have been urged to m ake the im
provem ent, but do no t care to  under
take it. W hether the building is a 
skyscraper o r a banking institu tion  
the new G rand Rapids T ru s t Com 
pany will have its quarters on the 
second floor above the Bank.

By expenditures and changes at its 
G rand Rapids plant, the A m erican 
Seating Co. has increased the capac
ity  very considerably. U ntil a few 
years ago, 33*4 per cent, of the total 
ou tpu t of the A m erican Seating  Co. 
was m ade in G rand Rapids. L ast 
year a little  over 50 per cent, was 
m anufactured a t th is m arket. T he 
average num ber of m en em ployed per 
annum  has been increased from  403 
to  925. A t one tim e last year 1,200 
m en w ere on the payroll. T he in
crease in the  payroll during the past 
th ree years has been from $250,000 to 
$600,000 per annum.

Quotations on Loca l Stocks and Bonds.
Bid. A sked.

A m . G as & E lec. Co., Com. 80 83
A m . G as & E lec. Co., P fd . 44 46
Am. L ig h t & T rac . Co., Com. 340 346
Am. L ig h t & T rac . Co., P fd . 106 107
•A m . P u b lic  U tilitis , Com. 61 63
•A m . P ub lic  U tilitie s , P fd. 75 76
C an. P u g e t Sound L br. 3 3
C ities  S erv ice Co., Com. 114 118
C ities S erv ice Co., P fd. 85% 86%
C itizens’ T elephone 92 93
C om m ercial S av ings B ank 215
Com w ’th  P r . Ry. & L t., Com. 67 68
Com w ’th  P r. R y. & L t., P fd. 89 91
E lec. B ond D eposit, x id . 74 77
F o u rth  N a tio n a l B ank 212
F u rn itu re  C ity  B rew in g  Co. 50
Globe K n itt in g  W orks, Com. 125 135
Globe K n itt in g  W orks, P fd . 100
G. R . B rew ing  Co. 155
G. R . N a t’l C ity  B an k 180 181
G. R. S av ings B ank 216
K e n t S ta te  B ank 266
M acey Co., Com. 200
M acey C om pany, Pfd. 97 100
L incoln  G as & E lec. Co. 28 33
M ich igan  S u g a r Co., Com. 55
M ichigan S ta te  Tele. Co., P fd. 100 101%
N atio n a l G rocer Co., P fd . 90 91
Old N a tio n a l B an k 207
P acific  G as & Elec. Co., Com. 56% 57%
P eoples S av ings B an k 250
T en n essee  Ry. L t. & P r., Com,. 20 24
T en n essee  Ry. L t. & P r ., P fd. 75 77
•U n ited  L ig h t & Rv. Com. 77 78
•U n ited  L ig h t & Ry., 1 s t P fd. 80 81%
•U n ited  L ig h t & R y., 2nd P fd.

(old) 76 77
•U n ited  L ig h t & R y., 2nd P fd .

(new ) 73 74
B onds.

C h a ttan o o g a  G as Co. 1927 95 97
D enver G as & Elec. Co. 1949 95% 96%
F lin t G as Co. 1924 96 97%
G. R. E d ison  Co. 1916 98% 100
G. R. G as L ig h t Co. 1915 100% 100%
G. R. R ailw ay  Co. 1916 100 101
K alam azoo  G as Co. 1920 95 100
S ag inaw  C ity  G as Co. 1916 99

•E x-d iv idend . 
M arch  26, 1913.

A ppreciate Y our Blessings.
D on’t kick because you have to bu t

ton your wife’s waist. Be glad your 
wife has a waist, and doubly glad you 
have a wife to  bu tton  a w aist for. 
Som e m en’s w ives’ w aists have no 
b u ttons on to  button . Some m en’s 
w ives’ w aists who have bu ttons on 
to bu tton  don’t care a continental 
w hether they  are bu ttoned  or not. 
Some m en don’t have any wives w ith 
w aists w ith bu ttons on to button.

If  you have dyspepsia try  a con tin 
uous trea tm en t of hand m ade labor.
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D EV O T ED  TO T H E  B E S T  IN T E R E S T S  
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P ublished  W eek ly  by 

TR A D E SM A N  C O M PA N Y . 
G rand Rapids, Mich. 

Subscrip tion Price.
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M arch 26, 1913.

T H E  H E R O E S  O F  D A Y TO N .
T he old saying to the effect th a t 

people are  no t so black as they  are 
som etim es painted finds an excellent 
illustration  in the a ttitude of the offi
cers of the N ational Cash R egister 
Co. tow ard  the people of D ayton  in 
the fearful calam ity whcih now  con
fron ts them . As soon as the d isaster 
show ed its fearful face the noble 
buildings of the com pany w ere im 
m ediately opened to  receive the un
fortunates who w ere deprived of hom e 
by the rushing w aters and every facil
ity  of the enorm ous institu tion , in
cluding the superb and w onderfully 
equipped culinary departm ent, w as 
placed a t the disposal of the w ater 
victims. T he m aste r m ind of John  
P a tte rso n  w as seen in every effort 
m ade to  alleviate the sufferings of 
the people. H is ably trained lieuten
an ts loyally seconded his efforts, 
clearly dem onstrating  the  pow er of 
concentration  and the -efficiency of 
the  w onderful organization  M r. P a t
terson  has built up w ith so m uch ef
fo rt and m aintained w ith such rem ark 
able steadfastness.

H aving saved the lives of thousands 
by heroic self sacrifice and super
hum an effort, it hardly  seem s possible 
th a t the F ederal C ourt a t C incinnati 
could m ake a m ockery of the cause 
of com m on hum anity by consigning 
such m en to  filthy and insanitary  
jails for technical violations of a 
m uch-m isunderstood law.

A L O S IN G  GAM E.
T he A ssociation of Com m erce does 

no t seem  to  be having m uch b etter 
luck than  did the old B oard of T rade 
in the prom otion of industries which 
come here in response to “encour
agem ents^ of a financial nature. The 
old Board of T rade lost out on the 
G reat Sm ith autom obile w orks, the 
M alleable Iron W orks in its original 
form  and various o ther enterprises, 
to all of which public spirited citizens 
subscribed liberally of their m eans in 
the hope th a t thereby  they  would 
establish new and disirable indus
tries for the city. T he A ssociation 
of Com m erce has had its m isfortune 
with the Grand Rapids M otor T ruck  
Co. T he com pany, b rought here 
about a year ago from  D ecatur, Ind., 
and given a backing of $100,000 of 
local capital by m eans of a w hirlw ind

cam paign conducted by President 
Sw eet and his associates, who over
awed the ordinarily  conservative in
vesto r by visiting him in droves and 
insisting on m aking his contribution 
to the cause a tes t of his public sp irit
edness, is not by any m eans a wreck, 
but it has been so far from  being 
a success th a t additional capital is 
urgently  needed to save it from  ca
lam ity. As the easiest and best way 
to secure the additional capital a m er
ger has been arranged with the M ichi
gan H earse & C arriage Co., and 
through  this com bination a double 
good m ay be acom plished. T he H earse 
& C arriage Co. will be enabled to  go 
forw ard with the enlargem ent of its 
scope th a t has been under considera
tion for som etim e past and the M otor 
T ruck stockholders will have a chance 
to save a portion  of w hat they  put in.

T his is another instance of the bad 
policy of “encouraging” industries to 
move from  some o ther tow n by offer
ing them  financial inducem ents to 
come. A lm ost invariably' the concern 
th a t asks for such aid or needs is open 
to suspicion. Local com m ittees may 
investigate and may find everything 
apparently  favorable, but repeated  ex
periences, no t only in this city but 
elsew here, dem onstrates th a t there 
are weak spots th a t only tim e will 
develop, and these weak spots have 
a sad way of being fatal to success. 
I t  is the am bition of every town to  
have m ore industries and the  hope 
of every com m ercial o rganization  to 
secure new enterprises th a t will em
ploy labor. T his is entirely  laudable 
and the tow n w ithout such an am bi
tion and the com m ercial organization 
w ithout such a hope would hardly 
be w orthy  the  nam e; but in the light 
of m any experiences, here and else
w here, it should be apparent th a t the 
“encouragem ent” plan is not one th a t 
brings satisfactory  resu lts If a town 
or com m ercial organization  will en
sure good . transporta tion  facilities, 
reasonable rent, low taxes, favorable 
insurance rates, satisfactory  banking 
facilities, accessibility of raw  m ater
ials, suitable labor th a t is no t im pair
ed by union dem onination—experi
ence having dem onstrated  th a t no in
stitu tion  except a brewery' and d istil
lery can succeed under union auspices 
—and an easily reached m arket for 
the finished product, th a t is all tha t 
should be asked, and the concern that 
asks for m ore should be told to make 
its own arrangem ents, instead of 
being given aid. I t  is very  rare ly  that 
an established industry  can be tra n s
p lanted  bodily from  one tow n to  an 
other w ith any degree of success and, 
as a general proposition, the a ttem pt
ing of such operations should be 
avoided. If  a tow n w ants industrial 
grow th the easiest, surest and best 
way to  accom plish it is through  en
couragem ent of industries already es
tablished—industries which have s ta r t
ed small and grow n and which can be 
made still la rger and m ore successful 
with a little  additional capital. A fail
ure with an im ported industry  tha t 
has been financially “encouraged” by 
local capital is a double calam ity. I t  
represen ts a loss of capital, but the 
g rea test loss is in the  suspicion it

creates against all local industrial in
vestm ents. T he business m an who 
puts m oney into an undertaking which 
he know s no th ing  about solely with 
a view to helping the tow n, and loses 
it, is quite ap t to rem em ber the ex
perience for a long tim e and pass up 
opportunities to  help along local in
dustries th a t may be entirely  w orthy 
of aid.

P L A IN  T H IE V E R Y .
I t  is no t considered good form  to 

refer to to a respectable firm of com 
m ission m erchants as theives, a l
though this is som etim es done by 
indignant shippers as well as buyers 
who feel th a t they- have been gouged. 
A New Y ork new spaper has no t only' 
show n th a t som e of the b ig firms in 
New Y ork are stealing  from  their pa
trons, but they  have m ade a good 
enough case so th a t indictm ents have 
been retu rned  against them.

T he sw indling dealers w ere trapped 
in a ra th er ingenious way. A m erchant 
in Pennsylvania was induced to send 
eggs, marked so they could be identi
fied, to  com m ission houses in New 
York, w here they were bought by a re 
porter. T he price, for instance, m ight 
be 25 cents a dozen and $7.50 for the 
case. I t  was then shown th a t the 
com m ission man retu rned  to the ship
per a sta tem ent of sale a t 21 cents 
a dozen, or $6.30. Then deducting 45 
cents express and 32 cents com m is
sion, the m erchant received $5.35 for 
his eggs. T he agent stole alm ost four 
tim es as much as he m ade from  his 
com m ission, by rendering  a false 
sta tem ent of the price he go t for the 
eggs.

Selling produce on commission 
gives a d ishonest dealer opportunity  
for ju st th is so rt of trickery  and it is 
doubtless done too often. Of course, 
there  are honest com m ission m er
chants but they  have to share in the 
criticism s of their d ishonest associates, 
unless they help punish and put out 
of business those who profit by steal
ing.

The T radesm an refuses m ore ad
vertising  from  com m ission m erchants 
than it accepts, because it will not 
publish the cards of any house against 
which there has ever been well-de
fined proof of unfair practice.

V IO L A T IN G  T H E  LA W .
A valued patron  of the T radesm an 

enquires w hy the T radesm an does 
not publish a list of peregrinating  
poor payers, the sam e as some trade 
papers have undertaken to  do of late. 
The enquiry is a pertinen t one and 
the T radesm an is pleased to  place it
self on record  on the subject.

T he only inference to  be drawn 
from  these publications is th a t the 
people thus listed are indebted to 
m erchant in the tow ns from  which 
they have em igrated. U nless such in
debtedness actually  exists, the m er
chants furnishing the nam es would 
have no excuse for m aking the en
quiries. T he Suprem e C ourt ot Mich
igan has held th a t such publ’catious 
are libelous and th a t bo th  the person 
who furnishes the  inform ation and 
the publisher who exploits it are lia
ble to crim inal prosecution and also 
civil action in satisfaction of dam ages

T h irty  years ago the T radesm an con
ducted a departm ent of this kind for 
several m onths, but on being inform 
ed th a t it was no t only v iolating the 
law itself, but also placing its con
tribu to rs to  th a t departm ent in jeop 
ardy', the practice was p rom ptly  dis
continued. U nder the law, the  debtor 
can elect w hether to  prosecute the 
publisher or the m erchan t who fu rn 
ished the inform ation or both. H e 
can also recover in civil action from  
both. T he only rig h t way to  handle 
such m atters is to  put the claim s into 
judgm ents and then advertise the 
judgm ents for sale, w ithout any ac
com panying rem arks involving reflec
tion or innuendo. W here the adver
tisem ent em bodies these prohibited  
features it is held to be actionable 
on account of malice being apparent.

T he T radesm an has never under
s ta n d in g  placed any of its pa trons in 
jeopardy. I t  has endeavored all these 
years to keep them  out of trouble, 
instead of d ragg ing  them  into the 
mire, and th is will be the policy of 
the T radesm an so long as it is pub
lished under the p resen t m anagem ent. 
T here are plenty of ways by which 
adequate inform ation of this charac
ter can be secured along thoroughly 
safe and reputable lines w ithout rc 
sorting  to claptrap  and illegitim ate 
and illegal m ethods.

E L IM IN A T E  T H E  SLAN G.
The new S tate D airy and Food 

C om m issioner, Jam es W . Helm e, is 
apparently  m odifying his views som e
w hat as to  the duties of his office. 
W hile it is true th a t he is send
ing out weekly bulletins, force
fully calling a tten tion  to certain  abus
es in the dairy, food and drug line, 
yet he is by no m eans so radical as 
it was thought he would be, judging 
by the prelim inary sta tem ents he u t
tered  w hen he was appointed head of 
the departm ent at the beginning of 
the year. Like o ther m en sim ilarly sit
uated, responsibility  serves to steady 
him and m ake him much m ore 
conservative than  he would be if he 
were no t the executive head of an 
im portan t departm ent. Mr. H elm e is 
a m an of rugged character and has 
m any stro n g  parts. H e evidently 
cherishes a b itte r  h a tred  for cheats 
and sham s and believes it to  be his 
duty' to expose every fraud which 
undertakes to  m asquerade under 
false colors. W h at he says in his 
weekly bulletins to  the press carries 
weight, because of the stro n g  lan 
guage in which he couches his s ta te 
m ents. In  one respect, how ever, Mr. 
H elm e could effect a g rea t im prove
m ent and th a t is in the om ission of 
slang w ords from  his weekly publica
tions. T he head of a S tate  depart
m ent ought to  carry  into his w ork 
as much dignity  as surrounds the of
fice of the .Governor itself and the oc
casional elim ination of an ob jection
able w ord from  his weekly w arnings 
could be accom plished w ithout any 
im pairm ent o f their pungency or 
force.

M any a m an stands in fron t of a 
bar and sw allows his pride.

No, Alonzo, a spellbinder seldom  
shines a t a spelling bee.
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This is St» Patrick*s Day, and an enthusiastic Irishman once claimed 
that St» Patrick was a bigger man than the Fourth of July» We will not discuss 
that question here for National Canned Foods Week begins to look to us like 
one of the biggest things that was ever "Pulled off" since John Hancock, 
signed the Declaration of Independence»

We have orders entered that will exhaust all our literature except some 
leaflets called "The Low Cost of Good Living" and some "Bulletins" in 
newspaper form, containing articles by experts for the information of 
consumers» Orders are still pouring in by mail and wire»

We can buy more silk badges and large posters and pennants from the 
printers and ship them immediately at 2 l-2c each for silk badges, and 5c for 
set of one 42x28 poster, blue and white, and two 40x10 pennants, one red and 
white and one green and white»

We cannot send any more posters or silk badges except to purchasers as 
our contributed subscription fund is all appropriated and we cannot order 
any more literature for distribution on our own account»

If you got your order in too late it is not our fault as we did 
everything we knew how to get it in early»

"WHAT TO DO NOW ¡"
Induce every hotel, restaurant and club in your town or vicinity to 

print "National Canned Foods Week" on their bills of fare during the first 
week in April» Thousands have agreed to do this and it is very important»

Try to get your local newspaper to run some of the reading articles we 
have sent you as news matter during the National Canned Foods Week, and put 
your own advertisement in the papers at that time»

Tell your retail grocers to make nice displays of canned foods during 
the first week in April» We will have advertisements in two hundred and 
sixteen daily papers and six thousand and eleven weekly papers during that 
week, and there ought to be something doing in the way of sales»

NATIONAL CANNED FOODS WEEK COMMITTEE»
By J» A» LEE, Managing Director»
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C O M M O N  CA U SE.

B est M ethods of Developing the Com 
m unity Sprit.*

Every m an in business—be he farm 
er, banker, lawyer, clergym an, teach
er, scientist, m erchant, doctor, m anu
factu rer or artisan—owes it first to 
him self and next to  o thers to  con
tribu te  his pro ra ta  share tow ard the 
elevation and advancem ent of the 
public welfare. A nd each man, no 
m atter w hat may be his m ental or 
m aterial condition, m ay—if he is able 
to follow any of the callings named 
— give of his resources to  such p ro
gress and betterm ent.

To make such an effort yield its 
full m easure of success th ree essen
tials m ust be observed—sincerity, pa
tience and persistence.

F or example, take the very genesis 
of co-operative effort—the ordinary 
family relations. T o  begin with, a 
family is not a th ing  to be developed 
in a day, a m onth o r a year. And 
even after the days of courtship, the 
splendid m arriage function and the 
com ing of the first tw o or th ree 
babies, the family is not perfected 
to its best condition until after years 
of jo in t joys, sorrow s, successes and 
failures, trium phs and , d isappoint
m ents.

How, then, can any com m unity of 
500, 5,000. or 50,000 souls hope to 
develop an efficient system  and con
dition of co-operative effort and am 
bition within a year o r two?

But I find I am talking “all around 
Robin H ood 's barn”—th a t I am not 
g e tting  to  the poin t—the climax you 
are all in terested  in—how m ay men 
of business, by pulling together, do 
m ore for their home tow n than they  
can accompish otherw ise?

T h at problem  is very strikingly and 
very seriously up for solution before 
every com m unity in Am erica, and the 
m ost in teresting  fact in this connec
tion is that its answ er is ju st as vital 
to  the village of a few hundred inhab
itan ts as it is to the m etropolis of
100,000 or m ore citizens. N ever be
fore in the h istory  of civilization has 
there existed a m ore widespread and 
earnest desire to  accom plish things 
in behalf of the general welfare than 
th a t which is in evidence all over the 
w orld to-day.

It is ju st as im portant to  the p rog
ress of Fennville th a t her citizens 
should get together in earnest and in 
a spirit of harm ony and loyalty to her 
in terests as that the m illions in G reat
er New Y ork or Chicago should strive 
in unison for those w onderful cen
ters of Am erican citizenship.

W hat are the lim itations of Fenn- 
viile and w hat are her possibilities?

T hey are ju st exactly  w hat you 
choose, in a sp irit of local pride and 
patriotism , backed by an accurate 
know ledge of your location, your re
sources and your appreciation of your 
own individual value, to  make them.

W ith a good agricultural te rrito ry  
surrounding  you it is up to  you to 
adjust your tow n and yourselves to 
developing th a t te rrito ry  and to a 
utilization of your railw ay facilities,

•P a p e r  p rep a re d  by  E . A. S tow e to  be 
read  before F ennv ille  B usiness  M en’s  A s
socia tion , M arch  21, 1913.

your nearness to  Grand R apids and 
your relation to  and partic ipation  in 
the  affairs of all M ichigan; and to do 
this in a spirit of im proving your own 
condition first and so b ettering  the 
w elfare of our entire com m onw ealth.

I m ean by this th a t your plans, your 
am bitions and your efforts shall not 
be based wholly upon selfishness. 
T here are m any ways of exhibiting 
personal characteristics such as self
ishness, im providence, and all that.

D on’t offer a cash bonus or free 
sites to prospective industries unless 
they dem onstrate  clearly and conclu
sively that they can, in return , give 
value received B ew are of the glib 
ta lker with large ideas whose chief 
asset is p retense and nerve.

Bear in m ind always th a t no really 
valuable industry having a high grade 
product tha t has a ready m arket seeks 
a change except for good practical

reasons. E ither a b e tter location as 
to sh ipping facilities and freight rates 
is desired, o r else a cheaper rental, 
la rger grounds and a be tte r labor 
m arket are required.

T hink these facts over and I feel 
sure that you will conclude that, 
for a beginning, you of Fennville 
would be tte r direct your wisdom , your 
energy and your contribution  of good 
citizenship tow ard  bettering  local con
ditions, tow ard  im proving opportun i
ties already at your doors.

W hat can you do in this respect?
Get together in an unselfish dis

play of civic activity  and co-operate 
with the railw ay au thorities and ow n
ers of buildings and grounds about 
your railw ay sta tion  in an effort to 
make your sta tion  and adjacent 
grounds and buildings look m ore like

the fron t door o r entrance to your 
town.

I t  is there  th a t 99 per cent, of the 
first im pressions as to your tow n are 
form ed. Do all you can and as quick
ly as you can to  guarantee th a t those 
first im ressions shall be favorable. The 
stranger who is pleasantly  and a t
tractively  g reeted  as he steps from  
the train  is sure to  prove a perm a
nen t and valuable advertiser of your 
tow n and, as it has frequently  happen
ed, it is such a stranger thus greeted, 
th a t is on the lookout for an invest
m ent—either as m erchant or m anufac
tu rer o r in the line of real estate; 
and because he likes the picture that 
g reets him  he locates w here he has 
been favorably received.

Keep your s tree ts and sidewalks in 
good condition, m ake your vacant lo ts 
and com m ons look neat, alive and 
well kept; don 't let old buildings,

shacks, abandoned vehicles, m achin
ery or refuse piles tell the new com ers 
a sto ry  of shiftlessness and neglect. 
Such exhibits hurt a tow n’s rating  
beyond m easure. Keep your store 
fronts, your signs, your show win
dows, your lawns, fences and homes 
in trim  order, so th a t s trangers m ay 
know you have genuine local pride 
and com m unity generosity .

N ever le t slip an opportunity  to 
win the friendship and adm iration of 
every farm er w ho comes to  your tow n 
—go to any extrem e of hospitality  
to  show  no t only individual in terest 
but to  im press the fact of com m unity 
in terest upon every regular custom er 
and every occasional custom er.

A nd here I come to  the one g rea t 
stum bling block—jealousy.

Cut it out. T h e re  is absolu tely

nothing in it for you. O n the con
trary , it is absolutely certain  to hurt 
the one who indulges in such foolish
ness.

L ook ou t broadly and fairly into 
your own county, O ttaw a county and 
K ent county and know th a t you will 
find good fellows and good friends 
in all directions'; know  th a t you are, 
as the business m en of Fennville, 
equally good fellows, equally as good 
friends.

Of course, you are in business 
prim arily  to achieve a reliable repu
tation  as successful business m en; 
men who are good providers for those 
dependent upon you; m en who trea t 
o thers fairly and squarely ; men who 
achieve a com petence. Keep these 
facts in m ind always and you will, 
perforce, awaken to the naturally  de
veloped fact that you are also in busi
ness th a t you m ay be able to con trib 
u te  your pro  rata  share tow ard the 
prom otion of the general welfare and 
th a t you do this gladly, proudly. T his 
happy condition can be created in any 
com m unity w here its citizens forget 
about avarice, penuriousness, envy and 
pretense and, pu tting  their faith in 
square dealing, confidence in each 
o ther and a determ ination to make 
their tow n popular, a ttractive and 
progressive.

T his does no t m ean tha t you citi
zens of Fennville are to em barrass 
your business o r your fam ilies by de
vo ting  large sum s of m oney to the 
developm ent of your town. I t  means, 
instead, th a t you shall ge t together in 
consultation upon specific p roposi
tions; to  consider these m atters sin
cerely and w ith only the general w el
fare of the com m unity in mind. I t 
m eans th a t every m an of you shall 
push and shall not knock. T here  will 
be, necessarily, leaders in such an 
effort and those leaders m ust have 
the fair and vigorous support of all 
citizens. D on’t surm ise, question or 
suspect the ¡motives of any m an; 
don’t becom e im patient o r discourag
ed because of disappointm ents which 
are sure to  come.

Have faith in your neighbors and 
in yourselves and realize at the ou t
set th a t every com m unity, large or 
little , which has won success in the 
developm ent of civic righteousness 
has done so only after two, five or 
ten years of constant, energetic and 
perfectly  harm onious co-operation on 
the p art of the m ajority  of its men 
of business.

A law suit was recently  in full swing, 
and during its p rogress a w itness was 
cross-exam ined as to  the habits and 
character of the defendant.

“H as Mr. M------  a reputation  for
being abnorm ally lazy?” asked coun
sel briskly.

“W ell, sir it's th is way— —”
“W ill you kindly answ er the ques

tion asked?” struck  in the irascible 
lawyer.

“W ell, sir, I w as going to  say it’s 
th is way. I don’t w ant to  do the 
gentlem an in question any injustice. 
And I w on’t go so far as to  say, sir, 
th a t he’s lazy exactly ; bu t if it re 
quired any vo lun tary  w ork  on his 
p a rt to  digest his food—why, he’d 
die from  lack of nourishm ent, sir!”

PA R O D Y  O N  T H E  P E R F E C T  H O U SE .

(W ith  apologies to  D ouglas M alloch.)
T h ere  is a store, a perfect store, th a t stands in a live town,

P atronized  by both  the w orking class and people of renown.
Built righ t upon a corner, w7here all m ust pass each day, 

Convenient to  all classes who daily go th a t way.

T here  is a store, a perfect store, upon a busy street,
W ith  all the fixtures up-to-date and architecture neat.

W here all the clerks keep busy, a hustling round the place,
And even the delivery boys to te  round a sm iling face.

T here  is a store, a perfect store, no m atter who you are 
W here you will be en tertained  while w aiting for your car.

Y ou’ll be given courteous trea tm en t if you never spend a cent, 
F’or in my dream , I own the store and don’t pay any rent.

T h ere  is a store, a perfect store, w here all who buy pay cash,
No charges to dispute about, there  never is a clash.

W hen se ttling  up on pay day or when the crops are sold
And partia l paym ents are in style and bills keep getting  old.

W hat makes this store  a perfect store is th a t we get the pelf, 
F o r if you ask for credit, the goods stay on the shelf.

So we can prom ptly pay our bills and save the discount, too 
And no t beg of the. credit man an ex tra  week or two.

Alas, m y dream  is ended! I awake in the store.
One of my regular custom ers has ju st entered the door.

“A dollar's w orth  of sugar, to-day that will be all,
“Pa says for you to  charge it, he’ll pay for it next fall.”

C. A. Brubaker.
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In the Front of Your Store
a candy department like this one will make the easiest sales you 
ever rang up on your cash register.
And this particular one is doing tha t very thing right now for mer
chants who need profits not one whit worse than you need them.
It takes up little space; it increases the good looks of any store; 
and it brings more business w ith less investment than anything 
you ever spent your money for.
You get it all primed w ith clean, fresh merchandise and trimmings, 
ready to do business the moment it is unpacked and set up.
This is the so-called “Syndicate Store Gold-Mine,” and it works 
well everywhere.
W rite to Chicago for fuller information about the goods tha t come 
w ith it, and be sure to mention this journal so they’ll know what 
you’re talking about.

B U T L E R  B R O T H E R S
EXCLUSIVE WHOLESALERS OF GENERAL MERCHANDISE

C H IC A G O
Sam ple H ouses:

N E W  Y O R K  S T . LOUIS M IN N E A P O L IS D A L L A S
C in c in n a ti
C leveland

K ansas C ity  
Philadelphia

S eattle
P o rtlan d

M ilw aukee O m aha
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Michigan Poultry, Butter and Egg Asso
ciation.

P re s id e n t—B. L. H ow es, D etro it. 
V ice -P re s id e n t—H . L. W illiam s, H owell. 
S e c re ta ry  an d  T re a su re r—J . E . W a g 

goner, M ason.
E x e cu tiv e  C om m ittee—F . A. Johnson , 

D e tro it; E . J . Lee, M idland; D. A. B e n t
ley, Saginaw .

Rigid R equirem ents fo r Navy B utter.
W ashington, 1). C., M arch 24—F or 

a num ber of years the D airy Division 
of the Bureau of Animal Industry , 
D epartm ent of A griculture, has had 
general supervision of the bu tter 
m anufactured  under con trac t for the 
U nited S tates Navy, and for the past 
five years has carried on experim ental 
w ork to determ ine the keeping qual
ity of bu tte r m ade from  sw eet pas
teurized cream  and held in storage, 
as com pared w ith bu tte r made from 
ripened cream. T he Navy D epart
m ent requires a grade of b u tte r hav
ing good keeping qualities when held 
in sto rage for long periods, as it is 
often necessary to supply battleships 
with a sufficient quantity  of bu tter 
to  last for a cruise of several m onths, 
som etim es in tropical w aters.

T he specifications governing the 
m anufacture of b u tte r for the Navy 
for the cu rren t year are as follow s: 

Shall be made during the period of 
90 days after M ay 1, 1913, and, before 
A ugust 20, 1913, as shall be deter
mined by this Bureau, from  pasteuriz
ed milk or cream , none of which shall 
contain before pasteurization m ore 
acid in 50 c. c. than will be neu tra l
ized by 15 c. c. o r 13 c. c. of ten th- 
norm al alkali solution, as determ in
ed by M ann's acid test, for bu tter 
scoring 94 and 95 respectively.

Q uality. Shall be stric tly  of the 
g rade of cream ery “extras,” and m ust 
score not less than 94 and 95 respec
tively at the tim e of packing.

Com position. M oisture in the bu t
te r m ust not exceed 13 per cent, for 
tinned bu tter and 14 per cent for tub 
butter. T here m ust be no p reserva
tive used o ther than  com m on salt, 
and that shall be a t a rate  giving not 
less than  2]/2 per cent, nor m ore than 
3% per cent, salt in the bu tter at time 
of packing.

Inspection. T he ingredients, m anu
facture, sanita tion, packing, boxing, 
m arking and shipping of the bu tter 
shall be subject to  inspection by Gov
ernm ent inspectors, who shall have 
full au tho rity  to reject any package, 
lo t of milk, cream  or finished butter, 
and to  enforce com pliance with the 
requirem ents of these specifications, 
as well as to dem and first-class w ork 
in every particular.

N avy b u tte r in 1912 was all packed 
in 5 pound tins, herm etically  sealed. 
T hese tins are m ade from  prim e coke 
tin plate and lacquered both  inside

and outside. T he five cream eries 
filling con trac ts in 1912 were located 
in the S tates of California, M inne
sota and Pennsylvania. T he b ir te r  
was m anufactured during the m onths 
of heavy production—May, June, 
Ju ly  and A ugust in M innesota and 
Pennsylvania, and during April and 
May in California.

All the b u tter packed last year (.ex
cept a few experim ental churnings) 
was made from  sw eet pasteurized 
cream  clean in flavor. T he cream 
was pasteurized a t a tem peratu re of 
176 degrees in the cream eries having 
the flash system  (of pasteurization , 
and im m ediately cooled to  44 to 46 
degrees. In  the cream eries w here 
the pasteurization  was done in the 
ripener, the cream  was heated up to 
145 degrees and held at th a t tem pera
ture tw enty  m inutes, a fter which it was 
cooled down to 46 degrees. A fter 
holding overnight the cream  was 
churned at tem peratu res of 46 to  48 
degrees. T he tim e usually required 
for churning was one hour. The wash 
w ater was cooled to the same tem 
perature , or about 48 degrees. T here 
was no difficulty in contro ling  the 
salt and m oisture content, and the 
finished product had a good, solid 
bod}- and a uniform  color.

T he quantity  packed last season 
was 612,000 pounds. A sam ple was 
taken daily at each cream ery, m aking 
a to ta l of 27" samples. T hese sam 
ples w ere held in sto rage at a tem 
peratu re of zero or below, and  were 
from  7 to 10 m onths old when scored 
on F ebruary  25, 26 and 27, 1913.

In o rder to ascertain  the com m er
cial value of th is bu tter the services 
of P. If. Kiefier, a m an of large ex
perience in the m anufacture and scor
ing of bu tte r as well as one of the 
leading dealers in the New York 
m arket, was secured. T hom as Cor- 
neliuson and C. W . F rvhofer, of the 
D airy Division, also acted as judges. 
Each of the judges scored indepen
dently, there being but slight varia
tion in the ir scores. T he average 
scores w ere as follows:

Cream ery No. 1 .......... 92.47
C ream ery No. 2 ...........92.30
Cream ery No. 3 ........... 91.76
C ream ery No. 4 ........... 91.12
C ream ery No. 5 ........... 91.09

As a score of 91 or over grades 
“ex tra ,” it will be seen how well the 
b u tte r kept. The principal criticism s 
of the judges on the sam ples below 
the average were, first, “flat,” second, 
“slight storage,” and th ird , “pasteur
ized flavors.” T hey  all agreed, how 
ever, tha t it was a fine lot of storage 
bu tter, well made and very uniform .

F rom  the experim ental w ork con
ducted by the D airy Division during

the past five years it is evident th a t 
b u tte r m ade from  sweet, pasteurized, 
clean-flavored cream  is superior in 
quality and will keep longer in s to r
age than  bu tter m ade from  ripened 
cream. T he Navy D epartm ent in the 
past five years has used over 3,000,- 
000 pounds of this grade of butter, 
and it has given splendid satisfaction.

Pepper and Salt.
Josh  Billings said tha t he didn’t 

care how much a man talked so long 
as he said it in a few words.

A man being asked why he used 
his opera glass to look at the elephant 
replied th a t he was looking for the 
keyhole of his trunk.

If you w ant to see a m an struggling  
to do several th ings at once ju st w atch 
him try ing  to  put on his overcoat 
and- rubbers and yet keep his head 
bowed while the m inister is p ronounc
ing the benediction.

I t  is said th a t some children get 
on the w rong track  because the switch 
is misplaced.

H ow  much happier we would be 
to-day if N oah had sw atted tw o flies.

Jum ping the bars is cheaper than 
standing in fron t of them.

All Kinds of

Feeds in Carlots
Mixed Cars a Specialty

Wykes & Co., “t T 1
State Agents Hammond Dairy Feed

Your customers will like

Mapleine
Recommend it to them 

w ith a money back guar
antee for a “Flavour” that 
is dainty and different.”

Or to make table syrup 
by adding it to white sugar 
and water.

Order of your jobber 01 
Louis H ilfer C o.

4 Dock St., Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

T 'H  A 4^1? Your Delayed 
1  I V i l L L  Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

R ea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W e s t M a rk e t S t. 
Buffalo, N . Y.

E stablished 1873

Liberal shipm ents of Live Poul
try  w anted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling lively a t lower 
prices.

Dairy and Cream ery B utter of 
all grades in demand. We solicit 
your consignments, and promise 
prom pt returns.

Send for our weekly price cur
ren t or w ire for special quota
tions.

Refer you to  Marine National 
Bank of Buffalo, all Commercial 
Agencies and to  hundreds of 
shippers everywhere.

SEEDS WE CARRY A FULL LINE. 
Can fill all orders PROMPTLY 
and SATISFACTORILY. *  j*

Grass, Glover, Agricultural and Garden Seeds

B R O W N  SEED  C O ., G R A N D  R A P ID S, M ICH.

Potato Bags
New and second-hand, also bean bags, flour bags, etc.

Q u ick  S h ipm en ts O u r  P ride

R O Y  B A K ER
W m . A lden  S m ith  Bldg. G ran d  R apids, M ich.

WANT APPLES AND POTATOES
Car load lots or less. W rite us w hat you have.

139-141 So. Huron St. M . O . B A K E R  &  C O . Toledo, Ohio
We are now located in our own new building adjoining the new municipal wholesale city market
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Apples F ro m  Cold S torage Best.
I t  is alw ays noticeable in scanning 

m arket quotations during the w inter 
and spring  tha t quotations from  stock 
from  cold storage are invariably h igh
er than  stock from  com m on storage.

L ast w in ter’s m arket repo rt quots 
the B oston m arket at $3 to  $4 
for Baldwin apples from cold 
storage, and $2.50 and $3.50 for 
the same apples from  common 
storage. In  addition num ber 2’s from  
com m on storage were quotable at 
$2.25. H ere is a little  serm on all in 
itself on the possibility of cold sto r
age as com pared w ith com m on s to r
age, and if apples from  cold storage 
will sell for 50 cents per barrel m ore 
they  are probably w orth  much m ore 
than  th a t in fact, and it will not take 
very long to pay for a cold storage 
p lan t at this difference, especially as 
the actual cost of carry ing  apples in 
cold sto rage ranges from  as low as 
10 cents on a com paratively large 
plant up to not m ore than  20 cents in 
small capacity.

Q uality  of S tored  Apples.
M any people think th a t if an apple 

does not ro t when stored  th a t it is 
p roperly  kept, but this is no t the case. 
W e have seen apples kept in common 
sto rage  so thoroughly  shrunken and 
dried out tha t they were not lit to 
eat, and yet they were not rotten. 
T h is  shrinkage resu lts from  sto ring  
in a dry  place, and especially if the 
tem peratu re is allowed to  change from  
time to  time. A low and very uniform  
tem peratu re is necessary for best re 
sults, and a tem peratu re of 30 degrees 
is b e tte r  than  35 degrees or 40 de
grees or a still h igher tem peratu re 
which often resu lts in o rdinary  s to r
age. I t  is possible to  store  such ten 
der varieties as the Fam euse or Snow, 
and M cIn tosh  Red, which is very sim 
ilar to the Snow in character and 
quality, until February  or M arch if 
they are picked at the rig h t tim e and 
placed prom ptly  in a real cold storage 
room  and held at a uniform  and low 
tem perature. T he Fam euse and Mc
In tosh  are both very high quality ap
ples. _____

P reh isto ric  Cold Storage.
S tories are being told from  time to 

tim e about how prehistoric anim als 
have been found in Siberia frozen into 
solid ice, and there can be no question 
about the authenticity  of these re
ports, as they  come from  m any sourc
es and a t different times. One case 
is reported  w here a hairy M am m oth 
was found in perfect condition, even 
to the cause of death, and he was 
found with grass in his m outh. I t  is 
supposed th a t this creature slipped in
to a crevasse in a glacier, and th a t he 

* died a violent death, afterw ards be
com ing covered w ith ice. and thus 
preserved for ages of time.

T he in teresting  feature of these dis
coveries from  a cold sto rage stan d 
point is th a t the m eat of these c rea t
ures has been found in a good sta te  
of preservation  and still fit for food, 
which has been consum ed by anim als 
and men w ith entire  satisfaction and 
safety. T he possibilities of long per
iod sto rage  have thus been dem on
stra ted  to an ex ten t which is, of

course, im practible, com m ercially, but 
still it show s how possible it is to 
sto re  perishable goods for com para
tively short periods in a very perfect 
condition.

F reezing  Soft F ru its .
Q uite a little  is being done in the 

freezing of fru its used by bakers for 
pie m aking and o ther cookery. C rush
ed fruits are also frozen for ice cream 
and soda w ater purposes. W ith  a be t
ter understand ing  of p roper m ethods 
of handling we believe.that there will 
be a large developm ent along this 
line, as soft fruits are not possible 
of cold storage in the ord inary  way 
for any length of time, and they are 
properly preserved by freezing solid
ly, and will hold in their original fresh 
condition for a long period of time 
if the fru it is in prim e condition when 
frozen and sto red  in suitable, cleanly 
and a ir-tigh t packages. A great sav
ing would be accom plished by freez
ing the surplus soft fruits which are 
som ew hat im perfect and which are 
now wasted. A ccurate inform ation 
along this line is not available, and 
anyone having such experience will 
confer an obligation to the trade by 
le tting  us know m ore about it.

P o o r Practice.
T he dam age to apples from being 

moved after having been in cold s to r
age, com es not from  the fact th a t they 
have been in cold storage, but from 
the fact tha t they m ay be “slack” 
in the barre ls and tha t they may be 
affected with ro t to some extent. A p
ples which are handled in th is condi
tion, especially if they  have been in 
sto rage  fo r some m onths, are pretty- 
well m atured and ripened and will be 
dam aged by bruising, and if there  are 
m any decayed apples these will be
come sm eared over the o thers. I t  is 
very poor practice to m ove apples 
after they have been in storage sever
al m onths or more, until you are ready 
to repack and ship them  out. Of 
course if they are ex tra  good stock 
and reasonably tigh t in the barre ls 
and no t affected with ro t, you can 
probaly move them  if handled care
fully, but the practice is to  be dis
couraged for the reasons stated.

W h at F o rm  of A dvertising P ays Best-'
T he  le tte r as an advertising  medium 

is no t generally  appreciated. P ro p 
erly handled the le tte r can be m ade 
to bring in a volum e of business th a t 
will seem  surprisingly large to those 
who have no t credited this medium 
w ith the selling force it possesses. 
P rinciples th a t apply to  the p roduc
tion of new spaper advertisem ents, 
etc., m ay also apply to  the le tte r—• 
but they  m ust be governed by the 
fact th a t the le tte r is personal. W ith 
out question its appeal is next to  th a t 
m ade by the personal visit.

T he paper being the basis of good 
sta tionery , and it is on paper th a t the 
effective le tte r heading m ust be built. 
P aper furnishes the business m an 
with an opportun ity  to do very  effect
ive advertising, while supplying one 
of the needs of business.

Ideas and w ords are  the tw o ele
m ents we have to  deal w ith in le tte r 
w riting, in ideas the  “you” elem ent 
should be strong ly  b rough t to the

front. N ever open a le tte r with 
“W e,” nor with a sta tem ent about
yourself. T he idea is th a t you are 
much m ore likely to in terest the o th 
er fellow by talking about him and 
his in terests than by talk ing  about 
yourself and your interests. Y our
problem  is to  make your printed m at
ter sell goods.

Make the opening paragraph as in 
teresting  and strong  as possible, any 
idea o r w ords not fully required tends 
to divert our readers’ a tten tion  from  
the main poin ts of hum an in terest. 
W rite  w ith the know ledge of your
goods from your custom ers’ stand 
point, and your selling problem  coup

led with an aroused desire will dis
pose of the goods. H arry  H ood.

H e W en t U p H ead.
T he teacher wished to give a prac

tical illustration  of the difference be
tw een “big” and “little ,” so she w rote 
on the blackboard, “ I see a dog,” 
the word “dog in very large le tters.

All the hands instantly  w ent up and 
the class cried as with one voice, "I 
see a big dog!”

T hen she w rote the same words, 
but this tim e she m ade “dog” quite 
small.

W hereupon a boy im m ediately cried 
out, “ I see a pup!”

F R E S H  C O U N T R Y  E G G S
We are in the  m arket for Fresh C ountry Eggs and will pay the 

highest m arket price

DETROIT PRODUCE CO. 3030 Woodward Ave. DETROIT

SEEDS Can fill your orders for FIELD 
SEEDS quickly at right prices.

M O S E L E Y  B R O T H E R S
B oth  P h o n es  1217 Established 1876 G R A N D  R A P ID S , M ICH .

The Vinkemulder Company
JOBBERS A N D  SH IPPERS O F EV ER Y T H IN G  IN

FRUITS A N D  PRODUCE
Grand Rapids, Mich.

No more 
use for  

S coop  
or

S cales

Weighing sugar, putting it in bags, los
ing by waste of time, overweight and 
cost of bags and string used eats up all 
the profit of selling sugar. In fact, the 
grocer who follows such old-fashioned 
methods loses money. No wonder the 
sale of FRANKLIN CARTON SUGAR 
is increasing all the time. The FRANK
LIN CARTON is a neat, handy package 
that’s as easy to handle as a can of tomatoes; it’s ready to 
sell when you get it. It pleases customers because every
body wants clean sugar. The capacity of the containers 
enables you to buy in convenient quantities and you can 
get any popular sugar in FRANKLIN CARTONS.

You can buy Franklin Carton Sugar in the original 
containers of 24, 48, 60 and 120 pounds

THE FRANKLIN SUGAR REFINING COMPANY
P H IL A D E L P H IA , PA .

“ Y o u r cu sto m e rs k n o w  F R A N K L IN  C A R T O N  S U G A R  
m eans C L E A N  su g a r”
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New Publicity  Schem e O rig inated  by 
B rooklyn C lothiers.

O ne of the m ost unique and effective 
schem es probably ever introduced in 
the retail clo th ing  trade is the boys’ 
H obby Show recently  held by Smith, 
Gray & Co. in the boys’ and chil
d ren’s clothing departm ent of one of 
their B rooklyn stores. I t  was given 
the title  of “Boys’ H obby Show ” be
cause it was an exhibition of various 
articles th a t boys have a hobby for 
m aking, and tha t m eans alm ost every
thing.

T he announcem ent and invitation 
issued by Sm ith, Gray & Co. read 
as follow s:

"T here is hardly a boy who has not 
at some tim e in his early years rid
den a  hobby for all it was w orth, 
and found both pleasure and profit in 
it. N early every boy has made, or 
can make, some clever piece o f work.

“I t  is our purpose to g ather to 
gether a t our store the hobbies of 
several thousand boys—a Boy’s H ob
by Show. T en thousand square feet 
o f floor space will be reserved. W ith 
out doubt, th is show—the like of 
which has never before been inaugu
rated—will be the m ost in teresting  
and educational of any affair devoted 
to Y oung Am erica.

“Five hundred dollars in cash priz
es will be d istributed  am ong the ex
hibitors. T he judging and prize 
aw arding will be done by three prom 
inent men of Brooklyn (nam es to be 
announced la te r)—men well known 
to everyone, and in no way connected 
with Smith, Gray & Co. T o  assure 
absolute accuracy of judging, experts 
will be on hand to advise the judges 
in their decisions. A eroplane experts 
will advise the judges about the fine 
points of m odel aeroplanes, expert 
a rtis ts  will advise about the pain t
ings, and so on.

“T o  perm it o f an easy arrangem ent 
of exhibits, and a simple, fair m ethod 
of assignm ent of prizes, the exhibits 
will be divided into definite classifi
cations as soon as possible after a 
sufficient num ber of entries are in to 
give us a line on the p roper way to 
do the dividing. But, a t first, to give 
you a suggestion as to the scope of 
the show, the follow ing prelim inary 
classifications are proposed:

“Model aeroplanes, m odel yachts, 
o ther small models, o ther small a r 
ticles, am ateur photographs, p a in t
ings and w ater colors, draw ings, m od
eling in clay, woodw orking, wireless, 
electrical apparatus, m echanical ap
paratus and basket work.

“You chaps who have go t some 
novel hobby that, doesn’t appear to 
fit in our proposed classification, ju st 
rem em ber th a t th ey ’re only ‘p ropos

ed’ and not settled yet at all, and that 
we’ll try  to  find en try  space for 
everyth ing we can.

“Fill in the en try  blank carefully 
and legibly with ink, filling all spac
es, and have two persons over 21 
years of age honor your signature. 
E xhibits will be divided into two 
groups: those of boys under 12 years 
old, and those of boys of 12 to 18 
years old, inclusive. Y oung boys will, 
therefore, no t have the disadvantage 
of com peting against the m ore ex
perienced o lder boys, and there will 
be two sets of prizes—one for the 
younger group and one for the older.

“A series of prizes—first prize, sec
ond prize, and so on—will be assign
ed to each classification. No boy over 
18 can compete. Any boy m ay exhib
it as many articles as he wishes, p ro
vided a separate en try  blank is used 
for each entry. All exhibits will be 
retu rned  the day follow ing the clos
ing of the show. Receipts will be 
given for each exhibit entered. A 
force of w atchm en will be present 
day and night to  take care of the ex
hibits. T he b igger the show is the 
m ore fun and real w orth-w hile good 
tim e we’ll all have. Send fo r a wad 
of en try  blanks and get all your 
friends in terested . W e are ready to 
send you all the blanks you can use.”

T he responses w ere tru ly  rem ark 
able. T here  were 2,000 exhibits, all 
m ade by boys rang ing  from  8 to 18 
years of age, and some of these th ings 
were really  w onderful pieces of w ork 
for boys so young.

T he show was created  prim arily  
for the purpose of g e tting  the name 
of Smith, G ray & Co. well establish
ed in the m inds of the boys of B rook
lyn, so th a t w hen they needed clo th 
ing of any kind, from  head to foot, 
they would first th ink  of Smith, Gray 
& Co., and th a t the show will serve 
its purpose in this respect there  seems 
to  be very little  doubt. I t  extended 
over a period of tw o weeks, and gave 
every boy an opportun ity  to attend 
and see w hat the o ther boys in the 
city were doing for am usem ent and 
education, and it is estim ated that 
during these few days m ore than  25,- 
000 people, including men and women 
as well as boys, came in the store to 
see the exhibits. I t a ttrac ted  con
siderable a tttiitio n  not alone in 
Brooklyn, but in New Y ork and o ther 
sm aller nearby towns, and on several 
days the attendance reached 5,000 
or more.

T he entire boys’ and childrens’ 
clo th ing  departm ent, on the second 
floor of the store, containing about
10,000 square feet of floor space, was 
devoted to the exhibition. From  the 
opening hour in the m orn ing  to  the

closing hour at night, every day of 
the tw o weeks, the floor was crow d
ed with young folks, m any of whom  
were accom panied by their m others 
o r fathers, and it was a pleasure to 
watch the little  fellows' delight in 
the w onderful th ings they  saw. Sev
eral teachers from the various high 
schools came and brought their 
classes, particularly  those interested 
in m anual train ing  and the like, and 
each boy th a t a ttended was given a 
bu tton  to w ear on which was inscrib
ed som ething about the a ttrac tions of 
the Boy's H obby Show. T he various 
schools in the city soon discovered 
that it was a very in teresting  and 
educational place for the boys to  go 
for an hour or so, and the boys went, 
some two or three different times, 
o thers nearly every day, to get some
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new ideas th a t they could use ano th 
er time. T he boys of the city had 
been p lanning for this event for some 
tim e, and the first day of the show 
drew  crow ds of them  to view the 
exhibits th a t had been sent it. And 
there w ere so m any th ings to  be seen, 
because there w ere so m any boys 
who had hobbies of one character or 
ano ther; in fact the boys agreed th a t 
it w as m ore in teresting  than  all the 
big m useum s pu t together, and they 
talked about it am ong them selves, 
and told the ir friends about it.

T here  w ere m otorboats, one of 
which was fitted w ith a little  electric 
m otor and guaran teed  to  make seven 
m iles an hour on sm ooth w ater; ice 
yachts, am ong which was one large 
enough to  carry  a good-sized boy; 
sailboats of every conceivable descrip
tion, including some very fine m odels 
of p leasure yachts, schooners ana 
m erchan t ships; dirigibles and aero
planes of all kinds, good and bad, 
some of which w ere actually equip
ped with m o to rs and ready t o ‘ fly; 
cranes and draw bridges, several of 
which w ere really astonishing pieces 
of w ork for boys; w ireless outfits, 
some in perfect w orking order, w ith 
batteries installed and w ires connect
ed; m iniature autom obiles; spinning 
w heels and windm ills in operation ; 
draw ings and paintings, including 
w-orks in oil, w ater colors, charcoal, 
ink and pencil, a section of the exhib
it th a t proved particu larly  atti ac
tive to v isitors in terested  in art; 
clay m odels including the figure 
of a dead canary by an eight-year-old 
boy; m echanical draw ing, arch itec ts’ 
plans, photographs, books, etc.; elab
o rate  m odels of factories, dwelling 
houses and shops, all com pletely fu r
nished; house furnishings, such as 
tables, chairs, lamps, etc., large and 
small, and thousands of o th er things 
th a t boys like to make.

A m ong the com m endable exhibits 
w ere: A bungalow  tow n, the w ork 
of ten-yeaf-o ld  tw ins. I t  w as of 
wood and paper, and contained about 
th irty  houses and all the public build
ings th a t usually go with a little  vil
lage; a tw o-sto ry  factory, com plete
ly furnished with fu rn itu re  and m a
chinery, the engine and m achines in 
which w ere driven by a little  gas en
gine, and the entire  factory  was ligh t
ed w ith electricity  supplied by bat
teries—the w ork of a fourteen-year- 
old boy; a full-size M orris chair, 
m ade of highly polished solid oak and 
equally as fine in appearance as any 
to be seen in the big furniture  stores.

Five hundred dollars in gold was 
offered in prizes, the aw ards being 
m ade by th ree  judges selected by 
Sm ith, Gray & Co. T he nam es of 
the w inners were kept a secret until 
a fter the show had closed, and then, 
to the w inners, came the m ost im
pressive feature of the whole show— 
the announcem ent and the way it was 
made. Each w inner was notified by 
a direct te legram  to his home, just 
about bedtim e, the object being, as a 
m em ber of the firm explained it, to 
so surprise and overjoy him that he 
would be unable to sleep all night, 
but think of his prize, the  B oys’ H ob- 

* by Show and Smith, Gray & Co.

F rom  the view point of the boys 
them selves, w hether they  en tered  ex
hibits o r not, probably never was 
anything m ore in teresting  and educa
tional attem pted  by a retail clothier, 
and although the exact com m ercial 
value of such a p ro ject as th is to 
the m erchan t cannot be readily dete r
mined, suffice it to say th a t the first 
show has been so very successful that 
the com pany will m ake the exhibit an 
annual event.

W h a t Som e M ichigan C ities Are 
Doing.

W ritte n  fo r th e  T ra d esm an .
L ansing factories are em ploying 

m ore m en than they  did a year ago.
T he Com m ercial Club of K alam a

zoo is conducting a m em bership cam 
paign and it is expected the present 
roll will be increased to  the 1,000 
mark.

Jam es Couzens is the new P resi
dent of the D etro it R oard of Com 
m erce and a big dem onstration  in his 
honor is planned for the n ight of 
A pril 1.

Officers of the L ansing  Cham ber 
of Com m erce w ere in Saginaw recen t
ly to  inspect the auditorium . Sagi
naw has one of the best convention 
halls in the S tate, accom m odating
4,000 persons w ith com fort. O n Sun
days the building is utilized for illus
tra ted  lectures, travel talks and band 
concerts, which are well patronized 
by citizens. L ansing  hopes to  secure 
a building of th is kind, to  take care 
of the m any conventions held there.

C oldw ater will have a city m arket, 
a fine site having been purchased on 
M arshall s treet, half a block from  
Main.

H arry  W . Bush, editor of the  Do- 
wagiac News, is S ecretary  of the new 
ly organized Com m ercial Club of th a t 
city.

F o r the first tim e in the h istory  
of the Ironw ood high school the 
young wom en graduates will make 
their own graduating  clothes this 
year.

The express com pany operating  at 
C oldw ater has taken off one of its 
w agons. Soon after local option went 
into effect there th ree years ago the 
com pany put on th is ex tra  w agon to 
haul the w et goods shipped in, but 
the th irs ty  one grew  less and less 
and now w ith the parcel post there 
is no fu rth e r  need of the wagon.

Clio will pave its main business 
s tree t w ith concrete, the m atter hav
ing been decided at a special elec
tion.

B attle  Creek has voted to  publish 
each week the rep o rt of th e  Sealer 
of W eigh ts and M easures.

T he nam e of the H olland  M er
chan ts’ A ssociation has been changed 
to the H olland Business M en’s A sso
ciation, the object being to  enlarge 
its scope and to  include o thers be
sides m erchants.

Ann A rbor has its first pay-as-you- 
en ter cars in service on the universi
ty-depot lines.

Clio’s new B oard of T rade  has se
cured a new industry  for th a t village. 
M arshall Sm ith, of F lin t, will estab
lish a basket and veneer p lan t there.

T he Bay City Civic L eague is u rg 
ing vacant lo t cultivation and the

tu rn ing  of tin  cans in to  turn ips, bur
docks into ’bages and useless dum p
ing grounds into p re tty  gardens. T he 
T ribune of th a t city is also aiding in 
this cause of teaching people how to 
live high at low cost.

Bay City people and o thers who 
put thousands of their hard earned 
dollars into an enchanting, far-away 
p ro ject—this time a banana p lan ta
tion in H onduras—can see their folly 
now. T he th ree allied corpora tions 
are in a receiver’s hands.

■Steel rails are arriv ing  for the 
W aterv iet extension of the Benton 
H arbor-C olom a R ailroad and the 
com pany is prom ising to  be running 
cars to  W aterv lie t th is sum m er.

T he Ann A rbor R ailroad now occu
pies its handsom e new depot a t Owos- 
so. T he offices of tra inm aster, m aster 
mechanic, dispatchers, etc. are locat
ed on the second floor.

South side business men of K ala
mazoo have organized and are p lan
ning a num ber of im provem ents for 
tha t section. A lm ond Griffen.

Bay Council to  C elebrate Silver A n
niversary.

Bay City, M arch 24—A t our last 
m eeting the follow ing officers were 
elected for Bay Council, No. 51:

Senior C ounselor—F. J. Fenske,
Jun ior Counselor—E, B. Tim m s.
P ast Senior C ounselor—W . T. Bal- 

lamy.
Conductor—-J. H . Belknap.
Page—F. Rockwell.
Sentinel—F. G. McClay.
S ecretary  and T reasu re r—W . Sim- 

pliner.

Executive Cjommittee — R ichards, 
Baker, W ande and V an Tyle.

R epresentative to G rand Council in 
G rand Rapids in June— I. N. Baker 
and R. S. R ichards; a lte rnates— M. C. 
Einpey and W . T. Ballamy.

On April 12, Bay Council, No. 51, 
celebrates its silver anniversary with 
a banquet. All p reparations are being 
carefully looked after by a w orthy 
com m ittee. I t  is expected covers will 
be laid for a t least 100. T he good 
ladies will join us, which always 
helps to m ake a success of any social 
undertaking. A cordial invitation 
is extended to all b ro thers who hap
pen to be this way at th a t time.

R. E. Small.

O w ner W an ted  for R ubber Samples.
K alam azoo, M arch 24— I have found 

a case of sam ples consisting of Ban- 
nigan and W ales-G oodyear rubbers, 
firsts and seconds, sizes 7 and 8, all 
for left foot. You may sta te  it in 
your paper so tha t the ow ner will 
have a change to get it. My address 
is 230 N orth  Burdick stree t.

A. M. Epstein.

W e know a lo t of men who woul 1 
be m ore successful if they would stay 
at home and send their wives .

OFFICE OUTFITTERS
LO O SE LE A F SPECIA LISTS

217-239 Pearl St. (near the bridge). Grand Rapids, Mich,

Build a R eputation for Service
Even if it  cost you as much to  m aintain as a horse and wagon equip

m ent of equal capacity, an In ternational Motor T ruck would still be a good 
investm ent because of the vastly  improved service it  enables you to give. 
To be able to  sa tisfy  the m ost exacting custom er—to establish a reputation 
for prompt, obliging service—is w orth more to-day than  any other business

asset. An J N T £ R N  ATIONAL MOTOR TRUCK
traveling  through the better streets, m aking deliveries as prom ptly as the 
postm an delivers the mail, running here, there  and everywhere to meet 
emergencies, is your best helper in building up a reputation for service.

You can have ju st the body or bodies you w ant. A t a very reasonable 
cost you can install a modern system  of deliveries or light hauling. A re
sponsible company assures you of prompt, courteous atten tion  in case of 
difficulty or accident. You can depend upon m aintaining your schedule in 
any w eather and a t all seasons.

W rite for a catalogue and full inform ation about th is business-develop
ing. business-developed m otor truck.

International Harvester Company of America
(Incorporated)

85 H a rv e s te r  B uilding C hicago , U S A
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A P o in t of H onor to  Be Considered. 
W ritte n  fo r th e  T rad esm an .

W hen we are young we believe 
there  are only two classes of people, 
rogues and honest folks. Y ears and 
experience show us our error. W e 
come to see that hum an nature p res
ents all possible com binations of hon
or with dishonor. If we represen t 
absolute knavery by black, and un
blem ished in tegrity  by white, we may 
say tha t we are able to  find every 
shade of gray betw een, from the pal
est to the deepest.

W hy will a m an do one kind of 
dishonest trick, with apparently  no ' 
tw inges of conscience, when he would 
scorn some o th er deflection from  p ro- 
bity, no g rea ter but only of a differ
ent sort?

Mr. A xtell is a m an who sincerely 
believes him self to  be square. l ie  
pays his bills. H e would sooner lose 
his righ t hand than defraud anyone 
of a nickel or a penny in making 
change. You would be perfectly  safe 
in leaving your purse w ith him  for 
one year or ten years w ithout ever 
counting its contents. Indeed in so 
large a p roportion  of his transactions 
is he entirely  uprigh t and blam eless 
that he considers him self thoroughly  
trustw orthy , and he would go right 
up the flues at an intim ation tha t he 
had any tendency to be otherw ise. 
And still he thinks it is the sm artest 
th in g  in the w orld for him to take a 
lit tie som ething out of his wholesale 
houses occasionally.

He reports all shortages and im
perfections. E very th ing  th a t possibly 
can be construed as an im perfection 
he makes a note of and enlarges upon 
it when he w rites in to  the house. 
If six or seven yards in a bolt of 
goods have been dam aged in the loom, 
he is likely to  m ake claim for ten 
yards. T he same tendency is shown 
in a dozen different w ays as oppor
tunity  presents itself. “L ongs” occur 
in invoices as well as shortages. Som e
tim es a piece of goods gets in that 
is no t charged a t all. Counted item s 
overrun as well as underrun. An e r
ro r in billing m ay place a given price 
too low: when there is a m istake of 
this kind it is ju st as likely to be too 
low as too high. But Mr. A xtell never 
reports “longs.” “L et ’em keep 
th ings straight. I t  isn’t my business 
to do their book-keeping for them ,” 
is his way of excusing himself. T hen 
he chuckles over his few cents o r few 
dollars “clear gain.” Som etim es he 
is so pleased over some illicit advan
tage that he has to  tell about it, never 
th inking of the strange sidelight that 
every such disclosure throw s upon his 
character.

Yet Mr. A xtell is entirely  above 
taking any advantage of a custom er 
in m easure or count o r quality or 
price, even when a chance occurs (as 
often it does in every sto re) when 
there would be no possibility that 
such an act of dishonesty  w ould be 
detected. And he would feel tha t a 
custom er of his who failed to repo rt 
an e rro r of any account m ade in the 
custom er’s favor was w ronging him. 
Ju s t how he m anages to justify  his 
own conduct with his w holesalers it 
would be hard to explain.

I believe th a t the im pression very 
generally prevails am ong w holesalers 
and jobbers tha t a large proportion  of 
retailers get the b etter of them  som e
what in the way of claims for sh o rt
ages and errors. They know th a t the 
m istakes can not all be one way; yet 
the reports of some of their patrons 
would indicate th a t such is the case. 
T hey can not question a custom er's 
word so long as they wish to keep 
hi;, trade, so it is considered the best 
policy to subm it to the hold-up and 
give credit for a t least a g rea t part 
of the claim s made. If some cus
tom er gets to m aking dem ands that 
are a ltogether too frequent and un 
reasonable, so th a t his patronage is 
not w orth  the loss and annoyance 
that are occasioned by restain ing  it, 
then the representative of the house 
stops calling upon him and his trade 
is no longer solicited Of course this 
happens only in extrem e cases.

S traw s show which way the wind 
blows and his m ost trifling act fur
nishes an indicator of w hat a man 
really is—an indicator th a t does not 
go unobserved. U ndeniably the dis
position a retailer m anifests regard 
ing e rro rs and shortages has its ef
fect upon his credit. Perhaps it may 
never be expressed in le tte rs  and fig
ures in the rating  books, bu t it has 
som ething to do with th a t intangible 
feeling for or against a man that 
seems to pervade the air and is som e
tim es difficult of analysis o r explana
tion. A m an who is perfectly  fair and 
im partial in his reports of erro rs, who 
gives in the " longs” ju st as invariably 
as the “sho rts,” and who w ants no 
m ore than  is ju stly  com ing to  him, 
soon gains the unshakable respect and 
tru st of the houses th a t sell to  him. 
On the o ther hand, the m an who is 
ready to take little  m ean advantages 
com es to be looked upon with a trace 
of suspicion, even though he m eets 
every bill prom ptly. T he question 
naturally  arises in the m inds of all 
who have any dealings with such a 
one, “If he is unscrupulous w here on
ly a sm all am ount is involved, will 
he no t be d ishonest on a  la rger scale

as soon as he has a favorable oppor
tunity?"

R ecently  a case th a t will serve as 
an illustration  came under my no
tice. A m an whom  I will call Mr. 
L asler sold ou t a small business lo
cated in a suburban town. F o r the 
protection  of the buyer and the credi
to rs  the transaction  was advertised 
for a certain  length of time, within 
which all claims m ust be p resen ted— 
a process which in the sta te  in which 
th is occurred corresponds to com pli
ance with the Bulk Sales law in M ich
igan. ,

As soon as it became known that 
Lasler was selling out, the w holesal
ers rushed in their bills in ho t haste, 
and there was a very noticeable un
easiness until all obligations w ere se t
tled. W hi'e  Mr. L asler som etim es had

been a little slow, still there was no 
evidence but th a t he alw ays had paid 
his bills. Still for some reason or 
o th er he had failed to establish as 
good credit and reputation  as he real
ly seemed to deserve. The only ex
planation was th a t he had been in
clined to be tricky in sm all m atters.

He bought his goods in the near-by 
large cijty and settled  his accounts 
about once a m onth. O ne of his 
w holesalers said th a t L asler was e s 
pecially annoying in the m atter of 
claim ing shortages, but he never re 
ported  any “longs.” H e did no t re 
port the shortages a t the tim e when 
they w ere supposed to occur, but 
would wait until tim e of settlem ent, 
and then say th a t on such and such 
bills such and such item s fell sho rt 
in w eight or num ber. Of course by

Do You Ever Have Call
For These Items?

------ --—
- -----

Crochet Hooks, Stilettos, Punch Work Needles, 
Crewel Needles, Chenille Needles, Embroidery 
Hoops, Fibre Forms, Embroidery Cottons, Em
broidery Silks, Crochet Cottons, Stamped Linens, 
Embroidery Outfits, Pillow Cords, Pillow Fringe, 
etc. Nearly every Dry Goods and General store 
merchant does have call for them and we invite 
customers to visit this department on the third

St. 3k S*.

Goods Go.
Grand Rapids, Mich.

Mr. Merchant,
We offer a few cases DREADNOUGHT SERGE 5/4 
cents—a twilled fabric, heavier and wider than 
prints. (Manufacturer’s price 1)4 cents.) Black, 
Grey and Cadet Blue grounds figured.

Will mail samples on application, or better still 
order a few assorted pieces.

P A U L  ST E K E T E E  & SO N S  
Wholesale Dry Goods Grand Rapids, Mich.

floor of our building, j*. j«.

Grand Rapids Dry
Exclusively Wholesale
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this time it was im possible for him 
to furnish any verification of his claim 
o ther than  his own sta tem ent, nor 
could the house establish the abso
lute accuracy of their invoices al
though they had gone th rough  the o r
dinary checking processes. T his 
w holesaler was frank to  say th a t he 
believed m any of L asler’s shortages 
were purely fictitious.

No m erchant can afford to lose his 
own self-respect and the confidence 
of the men from  whom  he is buying, 
for such paltry  gains W here one’s 
w ord m ust be taken w ithout co rro 
borative evidence, it should be a point 
of honor to  make it infallible.

Fabrix.

W hy Som e C orse ts A re F requen tly  
R eturned.

A corset m anufacturer, annoy :d by 
com plaints from  a large departm ent 
store, w ent quietly in pel son and 
watched them  being sold.

A sho rt woman, with w'ell develop
ed hips, came up and enquired about 
the line. T he saleswom an, after ex
plaining its special feature, asked her 
w hat size she wore. She said “22,” 
and the salesw om an selected from  the 
boxes on the shelves a num ber 22 
m odel, and after some fu rth er argu 
m ent succeeded in m aking the sale.

Now when the m anufacturer saw 
the m odel which the salesw om an sold 
to th a t short, heavily built wom an, 
the explanation of bones punched 
through , to rn  elastics and steels b rok
en a t the w aist was perfectly  clear. 
T he m odel in itself was an excellent 
one, designed w ith painstaking care, 
bu t it w as intended fo r a tall and 
slender wom an. H ere is w hat would 
happen when the little  stocky w om 
an out it on. To begin with, the 
corset was too high in the bust. T he 
first tim e she was seated the bones 
would push up a t the top. I t  was 
only a question of a few w earings 
w hen they would punch through. T he 
very high bust was found to be un
com fortable and the woman, realizing 
th a t there  was som ething w rong, 
would endeavor to  draw  the garm ent 
down on her figure and h.-ld it there  
by m eans of the hose-supporters; they 
being subject to undue strain  would 
give way. By this abnorm al ad jus t
m ent the w aistline w ould be b rought 
out of place .and steels and bones 
would break w ith bending. T here  was 
no th ing  a t all the m atter w ith the 
corset itself. T he entire  trouble was 
with the wom an selling it.

Mr. M anufacturer w ent to the buyer, 
‘‘H ow  about my line?” he ask<_d. “ I t 
is very unsatisfactory ,” w as the reply, 
“we are continuously having com 
plain ts; in fact, I do no t see how we 
can keep on handling it.” T he m anu
facturer said, “I am going to ask you 
to do me a favor, Miss So-and-So. 
W ill you change the saleswom an 
handling my corsets? 1 have been 
w atching her for the last hal: hour, 
and while she seem s to  be quite in
telligen t she is no t a co rse t wom an 
and never will be to the best of my 
belief. She has been selling th is line 
for m ore than  six weeks and she does 
no t understand  the m odels yet.” T he 
buyer, a fter some argum ent, finally 
acceded to  the request of the m anu

fac tu re r and substitu ted  ano ther sales
wom an, w ith the resu lt th a t there  was 
no t a single com plaint received there
after. T he sto re  in question kep t righ t 
on handling the goods, and made 
m oney with them .

W hy is it th a t so m any buyers seem 
blind to the im portance of an efficient 
selling force? Surely a little  consid
eration  will convince any buyer that 
the people to whom  she en trusts the 
distribution  of her stocks are the 
prim e factors in her success. E ducat
ing the selling force is a problem  
which every buyer m ust solve, and af
te r all the solution is simple.

A careful selection of the rough 
tim ber b rought in to  the departm ent, 
and a practical course of instruction  
delivered at slack m om ents, will p ro 
duce in surprisingly  sho rt tim e an ex
ceptionally capable selling force.

L et us begin w ith the question of 
lacing the corset. Some of the m ore 
progressive sto res have adopted a rule 
th a t every corset which goes out of 
the departm ent m ust be laced—and 
properly laced. Every sto re  should 
adopt this rule. B uyers will tell you 
th a t they cannot afford the tim e 
which the p roper lacing of a corset 
requires. T h is obstacle is easily re 
moved. T o  have $18 and $20 women 
spend their tim e lacing corsets does 
indeed m aterially  add to the expense 
of the departm ent, but why do it? 
O btain a b righ t little  girl for $4 o r $5 
a week and have her do noth ing but 
lace corsets. Be very careful in the 
selection of th is youthful assistant. 
Choose a well form ed girl, and when 
she has been som e tim e a t co rse t
lacing, p rom ote her to stock-girl and 
then  to saleswom an, and perhaps 
model. By the tim e she is ready to 
en ter the selling force, she is a th o r
oughly trained corset w om an; one 
who can do justice to your m erchan
dise and your store. Com petence in 
the sales force of the corset depart
m ent is perfectly  consisten t with 
sm all selling expense. All th a t is nec
essary is good judgm ent, good m an
agem ent, and a little  ex tra  w ork on 
the part of the buyer or departm ent 
head.

T his ex tra  effort will be repaid 
m any tim es over by the satisfaction 
and the sales resultant.

E m bro idered  T able Pieces.
T h ere  is a generally  increasing 

vogue am ong wom en of refinem ent 
for em broidered doilies, centerpieces, 
luncheon cloths, etc. T hey  are con
stan tly  gaining in favor, especially for 
use a t b reakfast and luncheon, in place 
of tablecloths. T hey lessen the fo r
m ality, perm it of m ore display of the 
varied tas te s  of the hostess, and in 
the event of one piece being inciden
tally soiled, it is only necessary to re 
place it, and no t an unw ieldy tab le
cloth.

A F arm  Problem .
A farm er lad asks th is question: If 

a field of fo rty  rods long and th irty  
rods wide and a lane a t each end 
w ithout a gate  how long will it take 
for one barefoot boy to catch a 
m onth-old calf and get it back in to  a 
stable located in the middle of the 
field?

“The Crowning Attribute of Lovely Women is Cleanliness”

The well-dressed woman blesses and benefits herself—and the world— 
for she adds to  its joys.

N A IA D  DRESS SHIELDS
add the final assurance of cleanliness and sweetness. They are a 
necessity to the woman of delicacy, refinem ent and good judgment. 
NAIAD DRESS SHIELDS are hygienic and scientific. They are 
ABSOLUTELY FREE FROM RUBBER w ith its unpleasant odor. 
They can be quickly STERILIZED by im mersing in boiling w ater 
for a few seconds only. A t stores or sample pair on receipt of 26c. 
Every pair guaranteed.

The only shield as good the day it is bought as the day it is made.

The C. E. CONOVER COMPANY
M anufacturers

F ac to ry , R ed  B ank , N e w  Je rse y  101 F ra n k lin  S t., N e w  Y o rk
Wenich McLaren & Company, Toronto—Sole Agents for Canada

The Line You 
WU1 Want to See

Before You Buy

Out salesmen are out and will call during the season 
Wait for them

The Perry Glove and Mitten Co.
PERRY, MICH.
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W eaknesses to  Be C orrected  in M any 
Stores.

T here has been so much said along 
the lines of be tte r profits that it seems 
to  be in the air and I really believe 
that the shoe dealers are waking up 
to the fact th a t there is no way to 
make m oney except to get a profit. 
T here have been m any fictitous ways, 
magic wands, th a t have been in evi
dence at times, by which people tried 
to  tell us how we can m ake m oney: 
but I am a g rea t believer in good 
common sense. I know that m y dad 
used to  trade horses and he never 
thought he got anything out oi it 
unless he got some "m oney to boot.” 
W hat we w ant in the shoe business is, 
we w ant "som ething to  boot,”—we 
w ant our expenses and som ething to 
boot. W hen we get that 1 think we 
will be on the righ t track.

Six m onths ago I gathered  some 
sta tistics on profits. I took up about 
a dozen lines and was m isquoted m ore 
or less in regard  to profits.

1 know of one clo th ing  man in B os
ton who when he buys his clothing 
that he has to put on sale ju st dou
bles the price on the garm ent. F o r 
instance, if th a t garm ent is sold to 
him at $16.50, he sells it a t $33, and 
when he w ants to close ou t all the 
stock that he has on hand, he takes 
tha t same stock and says in his adver
tisem ent that he has a “g reat sale, all 
his wonderful $33 suits reduced to 
$35”—and still he is m aking one-third 
on that!

W'e have heard a g rea t deal about 
h igher prices and so forth  in the past 
few days and I have tried to get this 
down to a percentage basis.

The last time 1 spoke on the ques
tion I had gathered some sta tistics 
on some different lines of business 
which served to show th a t the shoe 
business was at the bottom  rung of 
the ladder, as far as percentages and 
profits were concerned, as well as 
what is known in m erchandising as 
“tu rnover.”

It is well knowm th a t a business 
tha t tu rns its capital often can affo rl 
to  do so at a low er rate of percentage 
and the slow er the tu rnover the m ore 
profit m ust be had. But in investigat
ing the shoe trade, we found out that, 
the opposite was the case. I t  has been 
pointed out th a t should the retail shoe 
business as a whole be accurately re 
ported, it could be shown that a la rg 
er percentage would be placed in the 
insolvent column. Now con trast this 
with the follow ing picture:

All over the country  there is a 
clam or to-day for low er prices. The 
“high cost of living” is the pervading 
subject. Investigations are being 
m ade by the L egislatures as well as

our N ational G overnm ent which 
shows tha t the big com binations that 
deal in simple th ings like meat, eggs 
and produce have been able to reap 
such a large harvest of profits tha t 
the public has term ed them  “Robber 
I rusts.” T hey have gone so far as 
to capitalize their profits for years to 
come, so that legislation is proposed 
to regulate them  and hold them  in 
bounds.

On the o ther hand, the shoe busi
ness is at such a low ebb in profit
m aking that there would seem to be 
a necessity to call the L egislature to 
gether to enact laws and make regu
lations which would ensure their p ro f
its, so th a t an honorable industry  
m ight be saved from degeneracy!

Is it not strange th a t men wilfully 
put their m oney in a business and 
then conduct it in such a way that it 
will not make profits? T hat they will 
no t face the facts th a t exist and p e r
sist in charging a conditional per
centage on the shoes which does not 
cover the cost of retailing, by this 
m ethod gradually degrading the busi
ness instead of uplifting it.

Some of us who realize this con
dition have gathered  together to ex
change view's, and though fully realiz
ing this fact, have no t the courage 
or independence to charge a price 
that is necessary for fear th a t our 
neighbor, who is still in the dark, will 
get the custom er.

System atize Y our Business.
A Biblical quotation reads, “To him 

who hath shall be given, and from  
him who hath  no t shall be taken away. 
T h is is profound philosophy and holds 
good in the shoe business. I t  is the 
m erchant who gets the appetite w het
ted by real results who becom es keen; 
bu t the man wdio never succeeds in 
getting  his head above w ater is al
ways a prey to the elem ents, loses 
confidence in him self and his business 
and adopts such m ethod which is 
known am ong the European farm ers 
as “intensified culture.”

In m aking the assertion th a t first, 
last and alw ays a question resolves 
itself around too little  profit, I do not 
ignore or fo rget the possibilities that 
lie in scientific m anagem ent, or good 
horse sense. You will find if you go 
in the laborato ry  of the shoe business 
th a t the m ore prosperous the m er
chant the m ore scientific becom es his 
m anagem ent, w'hich I think is largely 
stim ulated by his profit.

In  the large cities to-day, high 
rents, advertising, deliveries and tax 
es are a g rea t expense. A sto re  is 
doing w'ell to retail goods on a basis 
of 25 per cent on the selling price 
-^-and, m ind you, th a t is on the sell
ing price. If you have a shoe that

The Pure Shoe Law
In all its  evil workings, would in no w a y  affect 
ROUGE REX SHO ES. They contain no substi
tutes. They are made for the hardest service, and 
leather of extra  quality is used in uppers, soles, 
counters and heels.

You’ll get the business and hold it if  you stock  
merchandise of th is character.

Let us send you samples.

HIRTH-KRAUSE CO.
H ide to  Shoe

T a n n e rs  and  S h o e  M anufac tu rers 
G R A N D  R A P ID S , MICH.

I

This is Our 
Rikalog Crusier

Has all the old 
fashioned goodness 
of g e n u i n e  full 
stock calf skin and 
all the comf or t ,  
ease and strength 
of m o d e r n  shoe 
construction.

A little m o r e  
mone y  perhaps— 
but.

Rindge, Kalmbach, Logie & Co., Ltd.
Grand Rapids, Mich.
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you sell at $4, 25 per cent., o r $1 
goes for expenses; so if you pay $3 
for th a t shoe to the w holesaler and 
charge but $4, you do no t m ake a 
cent. T he g rea ter num ber run in ex
cess of these figures, and m any of 
them  reach 30 per cent and go above 
it. T his being the case, how in the 
name of com m on sense can a m er
chant succeed unless he m akes 10 
per cent, better, o r 40 per cent, on 
the selling price?
Know the Cost of D oing Business.

T he average m an does no t realize 
the cost of doing business, but sim 
ply goes a t the proposition  in a trad i
tional way, buying shoes as his g ran d 
father did, who in the simple tim es 
of the past, on low leases and low 
expenses, could m ake m oney by sell
ing $2.25 shoes at $3 or $3 shoes at $4.

T he m essage I w ant to  leave with 
everyone is th is : W e should com e to 
the conclusion th a t a sto re  of the 
first class in a m etropolitan  city can
not afford to  retail shoes for less than  
40 per cent, on the selling price. W hile 
this m ight be sta rtlin g  to  m any. I 
have given it careful consideration, 
and I guaran tee if the w hole trade 
were to  be a unit in this proposition  
they would not grow  too rich to be 
good citizens, provided they confined 
their investm ents to  the shoe busi
ness.

t will exem pt second and th ird  and 
fourth  class stores, w here the  quality 
is not so exacting, w here conditions 
are m ore favorable as to  expense, and 
w here shoes can be retailed fo r 5 or 
10 per cent, less than  above quoted, 
and perhaps be b e tte r off than  a store 
of the first class th a t re tails on a 
basis of 40 per cent.

Now suppose th a t by influence of 
the m agic w and we could touch the 
brain of every shoe re ta iler in the 
U nited S tates, electrify  him into this 
new thought, energize him w ith the 
sp irit and nerve to pu t into execution, 
would we be doing an injustice to  
the public? W ould  it be a hardship 
on it? My answ er is “No.”
T he Need and Value of S tore Service.

T he shoe business should be con
sidered in the line of sem i-profession
al business, service is such a great 
elem ent in it. M illions of dollars 
are now going to w aste, due to poor 
m erchandising.

T he increased price would eventual
ly produce b e tte r s to re  organizations. 
I t  would a ttra c t m ore brains to  the 
business. T he retailers, touched by 
prosperity  and inspired by success, 
would have b e tte r sto res and the cus
tom er would be m ore favorably ad
vised, and I believe it is no t rash to 
say th a t the to ta l expense of the 
country, to  the m asses, of th is in
fluence, would be ra th er decreased 
than enhanced. And this is entirely  
aside from  the proposition  th a t every 
m an is w orth  his hire.
F iguring  Cost and the Selling Price.

And here is one m ore though t; there 
are m any m en in the business to-day 
th a t think they  are m aking 25 per 
cent, on the selling price while they 
are only m aking 25 per cent, on the 
cost, which perhaps only ju st covers 
their expenses. U sually, in business 
affairs, we always quote percentages

on the selling 'price, therefore I p re 
fer to use th a t form , but I w ant to  
say in closing th a t the 40 per cent, 
of the selling price of the shoe m eans 
66% per cent, on the cost, aside from  
the discount. In  o ther w ords, a $5 
shoe retailed w ith 40 per cent, m eans 
a $2 profit to  you, and it m eans th a t 
the shoe m ust cost you $3. If  you 
do tha t you will come out whole. As 
I said before, there  are people, all of 
you th a t are in sm aller tow ns wjiere 
the ren ts are no t high and w here the 
service is a little  m ore simple, w here 
you don’t have to  deliver goods, w here 
the question of charges and exchang
es do no t en ter into your business, 
there  is no reason w hy you should 
retail shoes for any m ore than  you 
are entitled  to get. I th ink  you are 
entitled to  10 per cent, net, and the 
im pression I w ant to  leave with you 
to-day is find out, get busy and know 
w hat it costs you to  do business at 
the end of the year, and then see 
w hether you are no t doing it at a 
loss. If  you are, jack up your per
cen tages ' A. H . Geuting.

People D o N ot W a n t Lace Styles at 
P resen t.

O gdenburg, N. Y., M arch 10— I 
notice th a t there is considerable talk 
about lace sty les for women, and var
ious shoe re ta ilers’ associations have 
decreed the lace boot as the proper 
thing, in their several localities. I t 
is lovely to th ink  th a t they  have the 
public in their different zones so edu
cated th a t they  can tell the people 
w hat they  m ust wear. Is  it no t a re
flection on the intelligence of those 
com m unities? U p in th is p art of the 
S tate the people tell the re ta iler w hat 
they  w ant and it is bu tton  shoes with 
ninety-nine out of a hundred.

I have ju st re tu rned  from  quite a 
long business trip  and I have m ade a 
study of the bu tton  and lace shoe 
question a t every poin t of vantage, 
and as far as I can see there is n o th 
ing to  th is lace shoe talk, only to 
those who are anxious to  double up 
their stock again w ith bu tton  and lace 
shoes. W hen the shoem en killed a 
good thing, the lace boot, they  did 
no t know it. I t  will dawn on them  
though, w hen they have to double up 
with all these novelties, as well as 
staples, w ith the lace boot.

I am no disciple of the bu tton  boot 
and have no particu lar reason to 
“knock” the lace style, bu t I do claim 
th a t when they had one o r the o ther 
guillotined they  should have taken a 
happy sigh and w aited for the freaky 
public to dem and the style again. 
W ith  all our care and our know ledge, 
the bu tton  shoe was the favorite fifty 
to one to the lace. W e go t stung  
good and hard with the few lace boots 
we bought.

H ow  hard have the o rdinary  peo
ple fallen for the new receding toe? 
Of course, I will adm it th a t in a high- 
class city trade the receding toe has 
the call, but I am speaking ‘of the 
m asses, and it is they from  whom  the 
average re ta iler gets his bread and 
butter.

I t would be w orth  know ing w hat 
success a certain  buyer of national 
repu tation  in Philadelphia, and also a

big concern in San F rancisco  had in 
b ringing back vici kid for a  trappy, 
swell leather. T h is was talked about 
a year ago. I have no t heard of their 
having received any medal from  the 
m anufacturers of vici kid on the suc
cess of its “come back.”

T he shoe retailer is betw een two 
fires on this bu tton  and lace question. 
I t  is either to  put up w ith m oving

the buttons on bu tton  boots, o r doub
ling up the stock with lace shoes. In 
my poor opinion, the less talk  about 
lace shoes until the public dem ands 
their re turn , the bette r off the re ta il
er will be, so if you do no t wish to 
put the re ta iler in w rong, do no t 
dwell too heavily on the lace shoe 
question ju st at the p resen t time.— 
G. W . Sherwell in Shoe R etailer.

7 L  M ichigan s_ U  
'  Dairymans

For the Man Who Works
Full
Double
Soles
Genuine
Goodyear
Welt
Solid as a 
Rock
Full Vamps
Soft Elk 
Uppers

Price S2.60 less 10% in ten days.

Grand TfapidsvShoe &Rubberfc>.
The Michigan People Grand Rapids

We have Tojd in Past That
the “Bertsch” Goodyear Welt is 
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But Mr. Dealer-
Have you seen our $2.25, $2.30, $2.35 Dress 
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at once. They are real, live, snappy up-to- 
date numbers. You are paying $2.50 and up 
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How can we do it you ask? Partly this—We are after a new 
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to get it.
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Know T h at Y our Influence H as I ts  
L im itations.

W ritte n  fo r th e  T ra d esm an .
"I w ant to be everyth ing, ju st.ev e ry 

th ing  to my boy—m other and friend 
and chum all in one,” said a proud 
young m other a few days ago in my 
hearing. She was holding her first 
baby, a brigh t little  son eight m onths 
old, on her knee. “ I am willing to 
sacrifice myself, give up society, m us
ical aspirations, all—if only I can be 
the one g reat contro lling  influence in 
his little  life.”

U nconsciously to herself she was 
voicing the feelings of every am bi
tious young m other Of course she 
w ants to be everything to her boy, 
and of course she is w illing to  . sacri
fice herself as no one but a m other 
can or will; and of course she can’t 
be every th ing  to him, and in a great 
degree the sacrifice th a t she m akes 
in the a ttem pt will be unavailing. 
Many influences besides her own, some 
m ighty for good or evil, m ust come 
into th a t little  life. T he sooner she 
can learn this, the b e tte r it will be 
both for herself and for the darling.

Much wisdom, expressed with al
m ost bru tal directness, often is sum 
med up in popular slang phrases. I t  
would be an unpardonable rudeness 
as well as a cruel wound to m aternal 
vanity  to tell th is young woman that 
she w ants to be the whole show, or 
tha t she isn 't the only pebble on the 
beach, o r th a t there are o thers, but 
ju st these are the lessons th a t time 
has in store for her.

One does not need to  go far to find 
exam ples of the folly of a m other's 
a ttem pting  to m onopolize her child’s 
affections o r to  m aintain an im perious 
control over his likings and desire = 
Mrs. Carlton, my neighbor, is a w om 
an who has tried  to be everything 
to  her son Jack, her only child. Ju s t 
now she is bew ailing his m arriage 
which is very soon to take place.

" I t  nearly kills me to  see th a t it 
is so,” she confided to me last even
ing, “but Am y can wrap Jack around 
her good-for-nothing finger, while he 
pays no attention  to  my wishes. I 
have tried to be all to him that a 
m other could possibly be, and still he 
alw ays has been so willful and head
strong  and obstinate. And to see that 
he’s ju st like wax in her hands!” Mrs. 
Carlton broke down and cried.

"T here is noth ing to be said really 
against Am y,” she w ent on, “but she 
is undoing the w ork of my life. How 
can she be so unkind and tho u g h t
less? I t  has been the very goal of 
my am bition tha t Jack  should have an 
excellent education and then take a 
professional course—law or medicine

probably. T he m om ent he m et Amy 
was fatal to my hopes. H e is only 
half through college, but they  w ant 
to m arry this sum m er, so Jack  is 
going to leave school and go to work. 
Mr. Carlton says he can take his 
choice; if he m arries he m ust shift 
for himself—he will not support two 
families. To think th a t m y boy, the 
very pride of m y heart, should be 
content to se ttle  down to being a 
book-keeper in an office, when I have 
held up to him a professional career 
since before he really could under
stand w hat I was talk ing  about.”

H er disappointm ent and grief are 
genuine and deep. A woman of good 
m ind and g reat force of character, it 
indeed seems strange th a t her ideas 
and teachings have made so little  im
pression on the mind of her only son.

A fter she was gone I thought of 
ano ther wom an I know, Mrs. Je n 
nings, whose children, tw o sons and 
two daughters, seem living and 
breath ing  em bodim ents of their m oth
er's ideals and am bitions. T hey all 
have m arried  well and are filling 
places in life th a t reflect g rea t credit 
on their hom e training.

O ne day I asked Mrs. Jenn ings her 
secret. “ I have no secre t,” she said, 
“only that, very fo rtunately  for both 
my children and myself, I learned 
when they were little  th a t there w ere 
m any things tha t o thers could do for 
them  b etter than I could do. I came 
to  realize th a t the essential m atter 
was th a t the ideal be im planted, the. 
am bition be awakened, the failing or 
w eakness reinforced, the evil eradi
cated—not th a t I in distinction from  
every one else should do it. I t is a 
p art of the m o ther’s sacrifice to  learn 
this, for naturally  a m other likes to 
th ink  of her own influence as para
m ount.

“1 sought to  enlist all the helpful 
influences possible to aid me and co
operate with me. I never for a m o
m ent let Mr. Jennings th ink  th a t I 
alone was bringing up those children 
—we w ere doing it, his responsibility 
being as g rea t as mine.

"In  the governm ent and train ing  of 
our sons his firm er will and calm er 
nature w ere invaluable. A m other may 
like to feel th a t her boy is a ‘m oth
er's boy,’ but association w ith m anly 
men will give certain  elem ents to his 
character that she can no t im part. I 
alw ays tried to  have our home open to 
Mr. Jenn ing ’s personal friends, all of 
whom w ere men of in teg rity  and sev
eral of them  of distinction as well. 
I can scarcely overestim ate the good 
effect of their acquaintance upon our 
boys. I should ra th er a boy would 
know one honorable m an whom  he 
adm ires, than  to  hear his m other

harping on honor every day for ten 
years.

“I found th a t w here my teachings 
or pleadings would be likely to fail, 
some one else m igh t be able to speak 
the effectual word. F o r instance, my 
daughter Clara w hen she was about 
17 was inclined to be a little  slack 
and careless regard ing  personal ap
pearance. She was greatly  in terested  
in her school w ork and didn’t care 
enough about how she looked. I sup
pose I m ight have gone to dinning on 
neatness and tas te  in dress, probably 
with very little  effect, for I often have 
noticed th a t a m other w ho always is 
dinning about th is or tha t rare ly  suc
ceeds in instilling  her pe t principles. 
So I took ano ther way. I invited my 
friend H elen M arshall to come to  us 
to r  an extended visit. Miss M arshall 
is an a rtis t in dress herself and has 
a peculiar pow er of m aking every one 
about her w ant to look their best. 
A few hints and a little  tactfu l help 
from  her and C lara straightened out 
of the kinks at once, and has used 
g reat care and good taste  in dress 
ever since.

“W hen I saw that some fault in one 
or ano ther of my children m ust be 
corrected, I came often to ask m y
self, ‘Can some one else say it b e t
te r? ’ K now ing th a t I could not be 
the only influence o r the only g reat 
influence th a t would sway in their 
lives, 1 aimed to  exercise some selec
tion and contro l of o ther influence.”

I have a friend, a very level-headed 
and clever little  woman, who made 
the perilous m atrim onial venture of 
try ing  to reform  a m an by m arrying 
him. H er husband never had been a 
heav3' drinker, but, being of a con
vivial tem peram ent, w hen he go t out 
with the boys som etim es he took too 
much. H e prom ised to quit and for 
a whole year after they  w ere m arried 
he kept his word. T hen  came a par
tial re tu rn  of his old ways. T he tears 
and rem onstrances of his charm ing 
and dearly  loved little  wife seemed 
unavailing.

“O ne day” she told me, “when m at
ters were looking p re tty  blue, I sat 
down and thought. A m an’s habits 
are determ ined no t so much by w hat 
his wife is as by the influence of his 
men friends. W hen Dick gave up his 
old chum s he did no t form  any new 
acquaintances to  take their places. I 
had not realized th a t he needed any. 
1 fondly supposed th a t I could be

everyth ing to him. Now I saw that 
he really had suffered for lack of 
com panionship.

“W hat could I do? Dick had a 
cousin who had lately  come to our 
tow n, of w hom  he was extrem ely 
fond. T h is cousin, while of a genial 
and social nature, very m agnetic and 
agreeable, was austerely tem perate in 
his personal habits and never asso
ciated with drinking men.

“W ell, I tried  a little  experim ent. 
I invited Cousin Tom  and tw o or 
th ree of his cronies to  come to  our 
house for an evening, and afterw ard  
I m ade it p leasant for them  to drop 
in often inform ally. I quit coaxing 
Dick to  stay w ith me every m inute 
he was away from  business, but by 
all the unobstrusive m eans in my 
pow er I sought to get him to going 
w ith Tom  and T om ’s friends instead 
of the old set.

“ I never would advise any girl to 
m arry  a man who is no t perfectly  
steady in his habits,” she continued. 
" I t ’s too risky. But if I can take 
any credit to m yself for D ick’s keep
ing straigh t, it’s because I had sense 
enough to enlist the aid of an in
fluence that proved m ore com pelling 
than my ow n.” Quillo.

Of course, we all feel s o r r y  for 
people who don’t like us.

IM PO R TA N T  
Retail GrocersIwbo wish to please 

their customers should 
be sure to supply them 
^ k j  with the genuine

i Baker's 
V Cocoa and 
H Chocolate
™  w ith  th e  trade-mark 

Registered on th e  packages.
U. S. Pat. off
They are staple goods, the 

standards of the world for purity 
and excellence.

HADE ONLY BY

W alter Baker & Co. Limited 
DORCHESTER, MASS. 

Established 1780

FLEISCHMANN’S YEAST is to-day sold by 

thousands of grocers, who realize the advan

tage of pleasing their customers and at the 

same time making a good profit from the 

goods they sell. If you are not selling it now, 

Mr. Grocer, let us suggest that you fall into 

line. You won’t regret it. & & & & I t
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Work Shoes with the 
sterling Mayer quality mean 

something to you, Mr. Dealer, for 
there is an opportunity in every locality 

to secure a most profitable trade on Work Shoes, and 
this trade is the sort that will continue to patronize 

you so long as you give good, substantial values. Right here is 
where the

Mayer Honorbilt Line of 
W ork Shoes

is of the greatest help, for it places you in a position to offer the very 
best the market affords in this line of footwear and at prices that make 
them most attractive to your trade and most profitable to you.

Write us for information on ResistoVeal, 
the premier work shoe leather.

F. Mayer Boot & Shoe Co.
MILWAUKEE

Largest Manufacturers 
of Full Vamp Shoes 
in the World

N o . 6 0 9 —Men’s  Smoked E lkskin 
B lucher. S tay  Tip, U nlined, Bellows 
Tongue.M edium  Wide Toe, W hite F air 
S titched, 1-ln. Square Heel, S. Oak Sole, 
W elt, EE, 6-11. Price. S2 .50 .

N o . 65 6 —Men’s Black R esisto  Veal / .  
B lucher, T ip, G rain  Bellows Tongue, X  
13*'-in. Heel, tw o Full Oak Soles; Heavy / /  
S titched ,N ailed  Shank, EE, 6-11. Price, ' /
«2.55. /

N o . 6 57—Brown, sam e a s  No. 656. /

N o. 6 5 5 —Men’s  Black R esisto Veal 
B lucher, Tip, G rain  Bellows Tongue, 
lX -in. Heel, tw o Full Oak Soles, Inde
s tru ctib le  O u ter Sole, Heavy S titched, 
Nailed Shank, EE, 6-11. Price , «3 .00 .

N o . 6 59—Brown, sam e as  No. 658.
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Michigan Retail Hardware Association. 
President—F. A. R echlln, B ay  City. 
V ice-P resident—E. J. D ickinson, St. 

Joseph. ,
Secretary—A rthur J. Scott, M arine 

City.
Treasurer—W illiam  Moore, Detroit.

M aking H is P a tro n s  H is P artners .
W  am ego, Kas., M arch 25— Custom 

ers w ho have given their support in 
building up the hardw are business of 
L. B. Leach in the last fo rty-four 
years will have now a chance to share 
in the profits of the concern. A few 
days ago the owner, who is advanced 
in age, compiled a list of every p e r
son in th is vicinity w ho has been a 
custom er at the Iro n  Clad store. He 
incorporated  the business for $40,000  
and offered the la rg er part of the 
stock in small blocks to the men and 
wom en included in the list of cus
tom ers. Mr. Leach has gone even 
farther, assuring  the prospective 
stockholders th a t the business will 
pay as high re tu rn  as a good farm 
m ortgage in addition to  providing a 
surplus to be used eventually  in erect
ing a big m odern hardw are store.

“ I feel th a t my good custom ers— 
the men who helped me when I need
ed it m ost—should be given an op
portunity  to  benefit from  the business 
they  have helped build up,” explains 
Mr. Leach.

A lthough on the m arket less than  
a week the stock is all subscribed in 
blocks varying from  one to five 
shares.

F orty -four years ago L. B. Leach 
and G eorge T ro u t w ere W am ego 
lads w ith no o ther earth ly  possession 
than am bition and a keen eye to the 
needs of a sm all and grow ing town. 
Y oung Leach was subcontracto r for 
the U nion Pacific, furn ishing wood 
for the early  type of locom otive. 
T ro u t had ju st com pleted service in 
the Civil W ar and was a tinner by 
trade. A little  hardw are store  w ith 
a tinshop in a small room  at the rear 
was the first business venture of the 
tw o m en who joined to  labor as 
partners. T hey  called it the Iron  
Clad store.

Industry , perseverance and alm ost 
physical necessity  was the p ro
gram m e on which the business 
thrived. W hile G eorge T ro u t plied 
his trade in the little  back room  shop, 
Lou Leach w ent out on the stree t 
and “pulled” in the trade.
F rom  K eg of N ails to  B ig Business.

F rom  a few kegs of nails, a small 
stock of tin goods and an agency for 
farm  im plem ents the  business grew  
to  such proportions th a t the partners 
built a b ig storeroom  and la te r added 
a w arehouse. T hen  G eorge T ro u t 
came in from  the tinshop and w orked 
w ith Leach as a  salesm an. T hey

hired tinners and clerks. T he busi
ness kept g row ing and the partners 
built and addition in which they 
opened a p rivate bank, capitalized 
from  their savings.

T hat w as in 1881, and both  soon 
after gave up the active m anagem ent 
of the hardw are and im plem ent busi
ness to becom e bankers. Still the 
hardw are business expanded and o ther 
sto reroom s and additions w ere built.

A year ago G eorge T ro u t died. In 
the se ttlem ent of the estate  L. B. 
Leach becam e sole ow ner of the Iron  
Clad store. He is also Presiden t of 
the W am ego S tate Bank, an institu 
tion which grew  out of the privately 
owned bank of T ro u t & Leach. The 
hardw are business is now bigger than 
ever. Mr. Leach also has o ther in
terests which m ake him independently  
rich.

H ow  Staples M ay Be Successfully 
Featured.

I t  is becom ing a very im portan t 
question with the up-to-date hardw are 
re ta iler as to, w hat lines or w hat class 
of goods it pays best to “push.” Too 
much time, space and energy is often 
spent in featuring  insignificant goods 
simply because they  are new and nov
el. In  our opinion, you will serve 
your custom ers best and at the same 
tim e be the gainer in the end, by 
pushing goods with real m erit. This 
can be done w ithout selling at ru in 
ous prices which, of course, is always 
dem oralizing. W e have follow ed up 
the “W eekly Special Sale” scheme, 
for several years and find it a suc
cess. W e make it a point to  change 
m aterially  every week and to rep re
sent as m any departm ents as is pos
sible each week.
Seasonable “Special Sales” W eekly.

D uring the spring  we have cuts of 
and prices on m ow ers, garden hose, 
garden tools, lawn sprinklers, paints, 
and o ther sp ring  sellers. D uring sum 
m er we call a tten tion  to the usual linf 
of “hot w eather goods” including re 
frigerato rs, freezers, gas ranges. Be
fore C hristm as we m ost certair ly 
feature goods suitable for the holiday 
trade. W e follow up these “weekly 
sales” by having extensive window 
displays of the articles on sale for the 
week in a conspicuous place in the 
fron t p a rt of the store. A tten tion  is 
called weekly to the item s on sale, 
in all of our local daily  papers. Some 
lines of “staples,” we find, bear repe
tition much b e tte r than  others. A m ong 
those to  be p referred  are the follow 
ing: hatchets, chisels, auger-b its in 
sets, w renches, braces, draw ing in
strum ents, sm all vises, com bination 
pliers, hack saws, hand drills, yankee 
drills, yankee screw  drivers, zig-zag

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Some of Our Factory 
Brands

Diamond Steel Goods
Wood, Wilson & Piqua Shovels 

and Spades
Revero Garden Hose 

F. & N. Lawn Mowers 
Atkin Saws

Atha Hammers and Hatchets
Factory Brand Goods are backed by us 

and the manufacturers

Michigan Hardware Company
Exclusively Wholesale

Ionia Ave. and Island St. GRAND RAPIDS, MICH.

T h e  A P E X  B R E A D  T O A S T E R
T H E  B E S T  T O A S T E R  M A D E  

FOR USE OVER GAS, GASOLINE A N D  BLUE FLAME OIL BURNERS 
R etails a t 25c w ith  a Good Profit to  the  Live Dealer

M a nufac tu rers A. T. Knowlson Company, D e tro it, M ich.
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rules, calipers and dividers, cobbler’s’ 
outfits, pipe w renches, small bench 
planes, tool grinders, m achinists’ ham 
mers, nail ham m ers, hand and panel 
saws, pocket levels. A few weeks ago 
we made an extensive display of tool 
chests, cabinets and carpen ter w ork 
benches.
T ak ing  A dvantage of “R epair T im e.” 

D uring the quiet time of year m any 
have m ore leisure in which to  do the 
w ork at home in way of repairing, 
etc. T h is could well be taken advan
tage of by having a “special sale” of 
such tools and m aterials as are used 
for the above purposes. Make a good 
display in a p rom inent place in your 
sto re  of the follow ing item s—having 
a few only of each item , and replace 
as sold. Medium priced nail ham 
m ers and tack ham m ers, 22 or 24 
inches. Panel saws, shingling hatch
ets, small block planes, com bination 
pliers, 10 inches. W rench, ra tchet 
brace and set of six or eight auger- 
bits, g im lets, screw drivers, scratch 
awls, tinner’s snips, 1 foot or 2 feet. 
Boxwood rules, carpen ters’ pencils, 
oii stones, soldering outfits, glass cu t
ters, oil cans filled with ligh t m achine 
oil. 10 cent and 25 cent asso rtm en t of 
nails, brads, screws, screw hooks, 
screw eyes, etc., chair seats and some 
No. 42 brass upholstery  nails, sho rt 
sam ples of w eather strips, 5 cent coils 
of stove pipe wire, 10 cent bottle  of 
liquid glue, brass and iron repairing  
plates, 5 cent assortm ent of sand pa
per in halt-size sheets,—and if you 
have room , add a few cans of inside 
paints, varnishes enamels, etc., and a 
sm all line of paint and varnish b ru sh 
es.

H ave one of your clerks a t th is dis
play all the time, and show a large 
card calling atten tion  to  the display. 
T his card should carry  tim ely hints 
and suggestions in line w ith the a r
ticles on sale. You will find this fea t
ure a w inner.

Much can also be accom plished by 
doing your own dem onstra ting  oc
casionally. I have noticed frequently  
when we’ve had an extensive window 
display and dem onstration  by some 
m anufacturer’s represen tative, th a t 
during  the dem onstrations m ore goods 
of the lines shown have been sold 
in a week than are usually sold in the 
sam e lines in tw o or th ree  m onths. 
W hy can’t you select some good sales
m an from  your own selling force and 

do your own dem onstrating?

“Q uality” the K eynote.
W e talk quality on all goods and 

coniine our purchases to m akers of 
best goods of each kind, in th a t way 
keeping up our repu tation  which we 
have been a quarter of a century  in 
building. O ur trade  m ark, “ If  it’s 
from  G ross it’s good,” has now be
come a household phrase in th is sec
tion. F rom  tim e to  time, we have d e 
m onstrations in our sto re  w indows 
but always confine them  to  the dis
playing and selling of goods of real 
m erit even though the percentage of 
profit m ay be less than  on some “Jim  
C row ” article tha t will never come 
into general use. T hese “sales” and 
dem onstrations always b ring  custom 
ers into our sto re  for o ther goods and 
thus help out general sales.

T his is an age of advertising. Judic
ious advertising  is a w inner. I t ’s 
surely an investm ent th a t yields p rof
its. Confine yourself, however, to 
goods tha t are here to stay and that 
are in general use. D on’t spend your 
time and m oney on trifles. An “eagle 
doesn’t catch flies”—he’s in bigger 
business. Y our success depends upon 
your building up a steady and a la s t
ing business. H ave the real goods 
and tell the plain tru th  about them.

O f course, location has a good deal 
to do w ith the lines to be pushed, and 
w hat would go well in a medium sized 
town in the farm ing d istric t could 
not be pushed advantageously in a 
large city, by a firm that is in the 
“down tow n” distric t w here few farm 
ers are seen. Each dealer m ust judge 
for him self on which lines to “throw  
his w eight.” But follow the above 
text, and show alertness, resourceful
ness and the a rt of convincing—and 
you will win out.

The D anger of Postponem ent.
T he g reat trouble is that we po st

pone these m atters aw aiting a favor
able time to get at them . W e are like 
the young lady who was handed an 
autograph  album in which she was 
asked to w rite a sho rt sentence over 
her nam e and address. T here  was no 
hurry  about it. “A ny old tim e” would 
do. Wlell, the “old g irl” kep t the al
bum tw enty-seven years and then re 
turned it w ithout w riting  anything, 
saying she “never had tim e.”

'I he hardw are man who keeps pu t
ting off is in danger of being in the 
“sam e boat.”— H enry  M. Gay in P h il
adelphia-M ade H ardw are.

D oings in  the H oosie r S tate. 
W ritte n  fo r th e  T ra d esm an .

T he T erre  H aute Commercial Club 
has appointed a tran sp o rta tio n  com 
m ittee to  handle freigh t rates and 
shipping problem s.

F. W . Vance, of F o rt W ayne, has 
signed a con tract with the Business 
M en’s A ssociation of Columbia City 
for the rem oval of his canning plant 
to th a t city. T he cannery has been 
operating  a t F o rt W ayne for the past 
th ree years.

H igh  school graduates this year at 
Evansville adopted econom y m eas
ures. Com m encem ent dresses m ust not 
exceed $5 in cost and there m ust be 
no flowers. T he expense of p ro
gram m es has also been cut out and 
the exercises will be as dem ocratic 
as possible. H ere to fo re  the com 
m encem ent exercises have been a 
heavy burden on m any families.

W ork in construction  of the Lake 
S hore’s $3,000,000 shops at E lkhart 
will be resum ed in April.

Samuel T. M urdock, general m ana
ger of the Indiana L igh ting  Co., has 
acquired a contro lling  in terest in the 
M erchants ' E lectric L igh t A ssocia
tion, which has the lighting  and h e a t
ing con tract at Lafayette.

M achinery is being installed in the 
new plan t of the Bash F ertilizer and 
Chemical Co., a t F o rt W ayne. The 
factory will be one of the largest of 
its kind in the country.

M arion M aston, of South W hitley, 
has bought an in terest in the Jones 
H ardw are Co., a t Columbia City.

The South Bend Cham ber of Com 
m erce is undertak ing  to organize the 
S tate  in the in terests of a trans-con
tinental highway from  San Francisco 
to New York.

C arpenters and pain ters of T erre  
H aute plan to strike April 1, provid
ed the ir dem ands for increased pay 
are refused. C arpenters are now get
ting 40 cents an hour and are asking 
for an increase to 50 cents for an 
eight-hour day, while the pain ters and 
decorato rs ask for a raise from  40

cents to  47^fs cents per hour. A t a 
general m eeting of con trac to rs it was 
voted unanim ously th a t p resen t con
ditions do no t w arran t an increase 
in wages.

“O n the Banks of the W abash” 
has been chosen as the S tate song, 
and the carnation  as the S tate flower.

The W abash Railway is preparing  
to build a new passenger sta tion  at 
F t. W ayne, to be built on the site 
of the old freight station.

A lm ond Griffen.

H. Eikenhout & Sons
Jobbers of Roofing Material

G R A N D  R A PID S, MICH.

Red Ring Sand Coat Roofing
Weatherproof Sand Coat Roofing

India Sand Coat Roofing 
Grit Coat Roofing

Save  
Ice Bills

Save
Ice Cream

Save
Syrups

and
Fruits

THE GUARANTEE ICELESS FOUNTAIN
Will do it and bring the best trade. See our special show cases.

Michigan Store & Office Fixtures Co.
G ran d  R apids, M ich.

R EY N O LD S  FLEX IBL E  A S P H A L T  
SLATE  S H I N G L E S

HAVE ENDORSEMENT OF LEADING ARCHITECTS

Reynolds Stale Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware of Im itations. For P articulars Ask for Sample and Booklet.
W rite us for Agency Proposition. D istributing A gents a t 

Saginaw Kalamazoo Toledo Columbus Rochester Boston Chicago 
Detroit Lansing Cleveland Cincinnati Buffalo Worcester Jackson 

Milwaukee Battle Creek Dayton Youngstown Syracuse Scranton

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.

f
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Grand Council of Michigan U. C. T.
G ran d  C ounselor—Jo h n  Q. A dam s, B a t

tle  C reek.
G rand  J u n io r  C ounselor—E . A. W elch, 

K alam azoo.
G ran d  P a s t  C ounselor—Geo. B. C raw , 

P eto skey .
G rand  S e c re ta ry —F re d  C. R ic h te r, 

T ra v e rse  C ity.
G rand  T re a su re r—Jo e  C. W ittllff, D e

tro it.
G rand  C onducto r—M. S. B row n, S ag i

naw .
G ran d  P a g e —W . S. L a w to n , G rand  

R apids.
G rand  S en tinel—F . J . M outler, D etro it.
G rand  C hap la in—C. R . D ye, B a ttle  

C reek .
G ran d  E x e cu tiv e  C om m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E ach ron , D e tro it; J a m e s  E. B u rtless, 
M a rq u e tte ; J .  C. S aunders , L an sin g .

Michigan Knights of the Grip. 
P re s id e n t—F ra n k  L . D ay, Jackson . 
S ec re ta ry  an d  T re a su re r—iffm , J .  D ev- 

e rea u x . P o r t  H uron .
D irec to rs—H . P . G oppelt, S ag inaw ; 

J. Q. A dam s, B a ttle  C reek ; Jo h n  D. 
M artin , G rand  R ap ids.

Michigan Division, T. P. A. 
P re s id e n t—F red  H . Locke.
F ir s t  V ice -P re s id e n t—C. M. E m erson . 
Second V ice -P re s id e n t—H. C. C ornelius. 
S ec re ta ry  an d  T re a su re r—Clyde E . 

B row n.
B oard  of D irec to rs—C has. E. Y ork, E . 

C. L eav en w o rth , W . E . C row ell, L . P . 
H adden , A. B. A llport, D. G. M cL aren , 
J . W . P u tn a m .

W afted  D ow n F rom  G rand T raverse 
Bay.

T raverse  City, M arch 24—T raverse 
City Council No. 361, held its regular, 
m eeting last Saturday afternoon, with 
a goodly portion  of its m em bers pres
ent and a class was initiated. A fter 
tile regular routine of business elec
tion of officers followed, which resu lt
ed as follow s:

Senior C ounselor—W in. F. M urphy.
Jun ior Counselor—R. E. W eaver.
P ast C ounselor—A drian Oole.
Secretary-T  reasurer— 11 arry  1J ur-

ley.
C onductor—F rank  W . W ilson.
Page— Merman C. Hoffman.
Sentinel—W m . E. Bennett.
Executive C om m ittee—A. B. Jour- 

don, J. C. Young, L. D. M iller and A. 
E. Ford.

R epresentatives to  the G rand C oun
cil—W m . F. M urphy and H arry  H u r
ley and alternates to same Ray T hack
er and W m . M. Chapman.

The Senior C ounselor appointed 
E. C. K now lton to act as chaplain 
for the ensuing year. A fter election 
of officers we were tendered  a sur
prise by being escorted into the ban
quet cham bers, w here a good old 
fashioned E aste r supper greeted our 
eyes and was very much enjoye 1 by 
all. A bout 125 partook  of sam e and 
all felt th a t the ladies’ com m ittee cer
tainly did them selves proud again. 
A fter luncheon, the Council again 
convened in secret session and an in
v itation  from  the paster of the Con
gregational church was read extend
ing to us a m ost cordial invitation to 
m eet w ith them  on M em orial day,

which will be observed on A pril 6.
A t th is point the Senior Counselor 

declared open session and the newly 
elected officers w ere installed in due 
form  by P ast C ounselor Ray Thacker, 
the ladies being present. T he title 
of P ast Senior Counselor w as con
ferred upon H arry  H urley  and W m. 
S. Godfrey with an elcquent speech 
consisting of fitting w ords by our new 
Senior Counselor, W . F. M urphy. T he 
ladies were at this tim e requested  to 
re tire  from  the Council cham bers and 
regular business was again taken up. 
T alks from  our P ast Counselor, 
Adrian Oole, and Senior Counselor, 
W. F. M urphy, were listened to and 
their w ords were well received. The 
newly elected Senior Counselor asked 
th a t all the m em bers boost for T rav 
erse City Council in the future as well 
as they have in the past and aid him 
in w hatever m anner they  could. A t 
this poin t T raverse City Council ad
journed, feeling th a t we had been fav
ored with a m ost successful and pleas
an t year w ith the feeling of harm ony 
prevailing under the guidance of 
Senior C ounselor A drian Oole. Now 
as we are about ready to  leave an
o ther surprise was sprung when the 
ladies had arranged a sho rt musical 
program m e and once m ore the com 
m ittee dem onstrated  th a t they  were 
on the job  and the Council expressed 
its g ratitude by a hearty  vote of 
thanks. Past Counselor A drian Oole 
thanked the several com m ittees for 
the assistance they have given him 
and also the m em bers a t large.

H urrah  for T raverse  City, the all- 
time. boosters!

D. H . Brown and H arry  Regan a t
tended the good roads convention 
which w as held in our city and from 
all reports they are very enthusiastic 
m em bers and are certainly in favor 
of good roads.

W e received a  telegram  from  Past 
C ounselor, W . F. Godfrey, from 
G rand Rapids, th a t it would be im 
possible for him to  attend  our m eet
ing. Sorry  you could no t be with 
us, Bill.

Mrs. Boylan, m other of J. T. Boy- 
lan, of Boyne City, passed away in D e
tro it and we take this opportun ity  to 
extend w ords of sym pathy. T he boys 
all feel for you, Ted.

W alter F ro s t could not attend  our 
m eeting, as he was en tertain ing  
friends from  out of city. W e m issed 
you, B ro ther F rost.

Id. V. W ilcox is requested  to  stop 
into one of the Grand Rapids re stau r
an ts and settle for a b reakfast which 
he enjoyed last M onday m orning.

T. J. Bailey of Petoskey  received 
the sad new s from  Bakersfield, Cali., 
th a t his m other had passed to the

G reat Beyond. W e all extend h eart
felt sym pathy, Tom .

Ed. M cCrea, of Boyne City, now 
th inks he is a full pledged traveling 
salesm an since the Boyne City News 
sta tes th a t Ed. is now on the road 
selling oil. Ed. says he would have 
sold m ore oil if there  w ere no t so 
m any oil men on the job. Do no t get 
discouraged, for w,e all sta rted  in a 
sm all way. Best of wishes, Ed.

T raverse  City Council closed its 
series of dancing parties w ith a very 
successful party , in fact the largest 
a ttendance we have had, and all felt 
th a t our parties for the w inter were 
second to  none. Come again. Let 
us have m ore of them .

A collection w as taken up a t our 
last m eeting  for the purpose of rais
ing funds to  enable Prof. H erm an C. 
Hoffm an to  get a haircut.

W . G. W ym an and his m ustache 
attended  our m eeting  .

Bill B ennett has again moved. W ell, 
it is a little  cheaper.

B. J. Reynolds is tak ing up a special 
course in se tting  up m anure spread
ers.

By request of the m em bers of T rav 
erse City Council the com m ittee has 
arranged ano ther dancing party , 
which will be held nex t F riday even
ing the tw enty-eighth. Come and have 
a good time.

A. F. Churchill, form erly  in the 
m ercantile business at H arlan , has 
purchased the T oland livery, at T us- 
tin, and will endeavor to favor the 
boys w ith the best of service. A uto 
in connection. Alf. is a good fellow 
and has a host of friends am ong the 
traveling  boys.

W e m ight suggest th a t J. B. 
Shaughnessy, of G rand Rapids p re
sent his bill to the city of M anistee 
to pay the repair charges on an over
coat which was to rn  by a barbed wire 
fence in the above city.

Rem em ber th a t one fly destroyed 
in May m eans potentially  five million 
less in A ugust, so get busy and join 
the Sw atter Club.

W ith  due respects to  our friends we 
take the liberty  of w ithholding the 
names, but will only use the initials 
in the follow ing which we are pleas
ed to  p resen t:

Sing a song of sixpence
A bo ttle  full of rye
Found by S. B. & G.
In a county th a t was dry.
W hen the flask was empty,
T hey all began to hum
W h at’s the use of going to  bed?
L e t’s have a gam e of rum  !

F red  C. R ichter.

A w ay T oo  Much.
Miss M ary Garden, who has reduc

ed her figure to  the perfect p ropor
tions of a V enus, w as asked the o ther 
day in Philadelphia if she though t 
outdoor exercise w as good for w om 
en.

"Yes, I do,” M iss G arden answ er
ed, ‘‘provided a golden m ean is m ain
tained. U nder-exercise has w recked 
countless w om en’s digestions. O ver
exercise has w recked countless wom 
en’s hom es.”

T ru th  is s tran g er than  fiction and 
equally dangerous.

Supposing To-night

FIRE
Destroys Your Store

and w ith it your day book, journal and 
ledger, or credit account system.

W hat would you do TO-MORROW? 
W H A T  COULD YOU DO?

The “CHAMPION”
Complete Accountant is

F IR E P R O O F
W e back this statem ent with a

$500
Guaranty Gold Bond

to the merchant. No insurance company 
will protect your accounts—WE WILL.

Open—A Desk. Money Drawer. Recorder. 
Filing System and Credit Register.

You are not only protected against fire,
but also:

1— You know every cent you pay out 
or take in.

2— You can instantly tell what every per
son owes.

3 —You save all bookkeeping

4— Your accounts are always ”up to the 
minute.”

5— You know how much each clerk sells.

6— You prevent disputed accounts, re
bates and forgotten charges.

7— You have your finger constantly on 
the pulse of your business.

Closed—A Substantial. Fire-proof Safe.

Champion Register Company

403-412 Society Savings Bldg.

CLEVELAND, OHIO

Use the coupon today—be protected

Champion Register Co. Date............................
Please send me information about the Cham

pion Complete Accountant (Fire-proof.)

Name ......................................................................

A ddress..................................................................

Business .................................................................

No. Accts................................................................
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C ogent Criticism  F ro m  Sunny Jim .
Ludington, M arch 24—In an ed ito r

ial last week the T radesm an spoke 
of the peddling w agons b rought into 
use by m any country  m erchants in 
glow ing term s. W e always thought 
it is a splendid idea also. Pay ren t in 
tow n for a large store, then  send out 
wagons to keep the people away from  
it.

You cannot judge a traveling  m an’s 
salary by the noise he m akes when he 
loses 30 cents in a rum  game.

W e are under the im pression th a t 
the editor of the Bull-tin owes Grand 
R apids Council, No. 131, an apology 
for the le tte r he w rote  to  F. C. 
R ichter.

T ra ins and their schedules soon 
parted.

F ine feathers m ake fine birds, but 
chickens keep on laying the high- 
priced eggs.

T he Cricket Chirper says: “ People 
who are in a position to  know, say 
tha t Jackson county will go w et.” Let 
us pray!

D edicated to  our friend F. C. R ich
ter, of T raverse City, the foe of the 
ro ller tow el:
I.ive s  of g re a t m en all rem ind  us.

W hen  w e h e a r  th e  tra v e le r  howl, 
M en g rew  g re a t a n d  tra v e le rs  succeeded 

E ’en th o u g h  th e y  used  th e  ro lle r towel.
( )f course, there  are o ther things 

th a t F red  R ich ter is the foe of— 
but we should w orry.

One disadvantage of the ro ller tow 
el is th a t it is ra th er unhandy to pack 
ion the grip to  take home.

H e who hesita tes is liable to  leave 
the o rder for the  o th er fellow.

T he L ord  in H is infinite wisdom 
alw ays knows best, but we can’t help 
th inking why it is th a t the L ord  al
lows F red  R ich ter to  live.

T he editor of the Cloverland page 
m ust have m issed his calling, unless, 
possibly, som eone is doing the w rit
ing for him. A t any rate, it’s m ighty 
in teresting  dope. The o ther day we 
think som eone m istook us for the U. 
P. correspondent. T h is is w hat they 
called us’: “U ra D arnold L iar.”

T hey say seeing is believing. N ot 
so. O ften we see H arry  Hydorn', but 
we don’t believe him.

T he o ther day the P. M. train  was 
passing the large pig farm  near W hite 
Cloud. O ne of the passengers, a 
G rand Rapids traveling  m an, noting 
the g rea t m ass of hogs in the piggery 
factitiously rem arked: “Looks like 
a U. C. T. convention.” A lady 
sitting  in an opposite seat, th inking he 
said W . C. T. U. instead of U. C. T., 
waxed very w roth  and sputtered. 
“Yes, and there are many o thers rep
resented  there, too .” And, judging 
by the pointed look she gave the trav- 
elingm an present, there was no doubt 
who she referred  to.

“W afted Down From  G rand T rav 
erse Bay” failed to w aft last week.

Com m ercial T raveler’s page of last 
week rem inded us of a drug store. In 
a drug store now adays you find eve
ry th ing  but drugs.

B e tter to have loved and lost than 
to have won out and m oved to Reno.

Should prove ra th er em barrassing  
to 131 Council, U. C. T., to  think 
th a t the sm aller councils can gather 
together such a large am ount of live 
new s and the boys of G rand Rapids

are doing practically  nothing. I t  is 
up to  each individual m em ber to get 
an item and Bill Bosm an will do the 
assem bling act. W ake up, -131.

Buy your tickets a t the city ticket 
office o r stand in line th is week.

J. M. Goldstein.

Bracing B reezes F ro m  M uskegon.
M uskegon, M arch 24.—A t the reg 

ular m eeting of M uskegon Council, 
No. 404, held S aturday n ight, March 
15, the follow ing officers were elect
ed for the com ing year:

Senior Counselor— H erm an A nder
son.

P ast Counselor—W m . Engle.
Jun ior C ounselor—J. H. Lee.
Conductor—E. C. W elton .
Page—E. P. M onroe.
Sentinel—T. W . Hoskins.
S ecretary-T reasurer—H . F. Foote.
Executive C om m ittee (tw o years) 

—F rank  A nderson, F red  Castenholz.
Chaplain—A. W . Stevenson.
T his was one of the best m eetings 

held by our Council during  the year. 
N early all of our en tire  m em bership 
w ere p resen t and those who had not 
been with us lately  had the pleasure 
of seeing our officers confer the ini
tia to ry  work. W e in itiated  tw o can
didates. W e do no t expect to get 
the banner for having in itiated  the 
largest percentage of new m em bers 
during  the year, bu t we have grow n 
some and we have some tim ber left 
w ith which to build stronger.

M uskegon Council has given $100 
to the booster fund of the M uskegon 
Cham ber of Commerce, which will 
help some tow ard  the $56,000 which 
is being raised for the proposed new 
electric road betw en th is city and 
M anistee. A bout $40,000 of th is has 
been raised and a few m ore days will, 
no doubt, see the wholei am ount 
raised and then the new road will be 
a sure thing.

T. W . H oskins has severed his 
connection with the F red  B rundage 
D rug Co. and has taken a position 
with W . P. Canaan & Co., of Grand 
Rapids. W e wish B ro ther H oskins 
success in his new field. W e under
stand B ro ther H oskins expects to 
still make his home in M uskegon.

At our last m eeting it was decided 
we would have a banquet and en ter
tainm ent the first Saturday night in 
April, at which time the ladies will 
be present with us. Be sure and 
keep this date open. Men, bring 
your w ives; boys, b rin g ' your girls.

B ro ther A. W . Stevenson says he 
would like to have a m an by the 
name of Foote retu rn  his fountain 
pen to  him. W e don’t blam e B ro th 
er Foote, because the fountain pen 
is a beauty. W e saw B ro ther Foote 
register his nam e with it at the L iv
ingston H otel, in Grand' Rapids, the 
o ther night. W e understand B rother 
Stevenson is using his pencil now.

H erm an A nderson, our new Senior 
Counselor, is certainly the “candy 
m an,” when it comes to taking care 
of" babies. H e had an opportunity  
recently  to show his ability along 
this line when the G rand T ru n k  
train  was stuck in the snow all n ight 
at H arrisburg . F o r full particulars 
w rite Mr. A nderson, care W alker 
Candy Co. J. H. Lee.

A ngels Can Do No M ore.
News of the traveling  m en will be 

found on several pages besides 24 
and 25 this week. Page 3 is exclu
sively given over to  news of the boys 
and sho rter le tters will be found on 
several o ther pages. If the T rad es
m an could m ake any advance estim ate 
of the am ount of contributed  m atter 
it w ould receive each week, it could 
plan to  run  the m atter on consecutive 
pages, but under existing conditions, 
this arrangem ent is next to  im pos
sible. F o r instance, the T radesm an 
received le tters last week from  ten 
con tribu tors represen ting  

G rand Rapids 
D etro it |
B attle Creek 
L ansing 
Ludington 
M arquette 
P o rt H uron 
A nn A rbor 
Sault Ste. Marie 
M ears
T hese le tte rs aggregate  over four 

pages—all live m atte r of vital in terest 
to  the fratern ity . No trade journal 
has ever given the traveling  fra tern ity  
one-quarter the recognition the 
T radesm an has for the past th irty  
years, but so long as our correspond
ents are a little  irregu lar in sending 
in their le tters, the T radesm an will 
have to locate them  in such portions 
of the paper as best suits its con
venience, much as it would prefer to 
group the m atte r the sam e as it de- 
partm entizes o ther features made 
prom inent from  week to week.

N o E x tenuation  for a Liar.
Chicago, M arch 24—W hile some 

salesm en are born liars, w ith many 
clerks it is a cultivated sin. They are 
regularly  graduated  liars. Men be
lieve th a t lies can make them  rich, 
th a t lies will enable them  to get on 
in the world, and believe with the 
little  fellow who go t his scripture 
m ixed th a t lie is a “p resen t help in 
tim e of trouble .” T hey see lies doing 
certain  th ings for m any men and they 
think for this world a t least, honesty 
is no t always the best policy—hence 
we are all m ore or less tem pted to 
speak and advertise untruthfully .

A cting  un tru thfully  is one of the 
m eanest and m ost debasing form s of 
deceit. F o r instance, the girl who 
gives her paren t the im pression that 
she is going on an errand or to  visit 
a girl friend w hen in reality  she m eets 
a young m an of w hose a tten tion  her 
p aren ts do no t approve is false to 
tru th  and honor. E very  violation of 
tru th  is a so rt of m oral suicide, kill
ing one’s be tte r natu re and eventually 
one’s business.

In  discussing lying, we should di
vide lies into a few of their m ost pop
ular form s. I speak first of agricul
tu ral lies, because farm ers are popu
larly  supposed to  be, as a class, m ore 
honest than  anybody else, but this 
so rt of a m an is no t alw ays sent to 
the city m arkets. W hen the top of 
a farm er’s barre l of apples is an indi
cation of w hat m ay be found fu rther 
down, w hen all th e  scales are  of the 
same w eight, all the bushels the same 
size and all the m ilk cans are honest,

then you m ay look for the millen
nium.

T here  are lies com m ercial. Some 
m erchants excuse their advertising  ly
ing on the ground of w hat they call 
com m ercial custom , but custom , how 
ever ancient and widely recognized, 
can never justify  or extenuate

C. A. Dickens.

Died on a F re ig h t T rain.
O. M. M cLaughlin, of T ro u t Lake, 

and a form er resident ot M anistique, 
died on a freigh t tra in  betw een T ro u t 
Lake and R exton W ednesday. I t ap
pears th a t he ran some distance to 
catch the train  as it was leaving 
T ro u t Lake, and the exertion taxed 
his heart to such an extent tha t death 
ensued before m edical aid could be 
summoned.

T he deceased was traveling  repre
sentative for a Milwaukee clothing 
firm in th is section of the Peninsula, 
and for some tim e m ade M anistique 
his headquarters, having his office in 
the Rian building. A bout a year ago 

. he moved to  T ro u t Lake, as he 
deem ed th a t tow n m ore central.

T he w riter m et and conversed with 
Mr. M cLaughlin on a South Shore 
train  tw o days previous to his death, 
and at th a t tim e he appeared to en
joy his usual good health.

T he rem ains were prepared for 
shipm ent to  Ionia, by a Soo under
taker. H is paren ts and relatives re 
side there and tha t was his home 
prior to com ing to the U pper Penin
sula.— M anistique Pioneer T ribune.

T he position taken by G overnor 
F erris on the proposed repeal of the 
2 cent passenger law is both sane and 
sensible. I t  show s th a t his head is 
too clear and his perception too keen 
to be led into any in trigue o r fooled 
by any m irage which the wily rep 
resentatives of J. P. M organ & Co. 
undertake to create. T estim ony offer
ed at the hearing  now on at D etro it 
show s th a t there are m any m illions 
of w ater in the Pere M arquette sys
tem. W hen this w ater is all squeez
ed out, then  it will be time enough to 
talk  about going back to medieval 
railroad rates. U ntil th a t time, Gov
ernor F erris is correct in his conclu
sion tha t the law should rem ain as 
it is.

L ansing—Julian W . Bullock, who 
conducted a drug sto re  a t Fenw ick 
for a num ber of years, was on tria l 
in the Circuit Court last week from  
M onday until F riday. Bullock was 
charged w ith selling liquors as a 
beverage. T he ju ry  rendered  a ver
dict of no t guilty. T he o ther cases 
pending against Bullock for violation 
of the liquor law have been dism issed 
by the court.

L ansing  Jou rnal: So g rea t has be
come the practice of passengers pay
ing cash fares, the Grand T ru n k  R ail
way is posting  in all sta tions over the 
ticket windows, an appeal to  travel
ers to  purchase tickets before board
ing the trains. Cash fares are said to 
be overw orking the conductors wfio 
cannot collect the fares betw een s ta 
tions and m ake change.

W hen a m an develops into a g row l
er it’s tim e to  rush  him.
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M ich igan  Board o f Pharm acy. 
P re s id e n t—-John J . C am pbell, P igeon. 
S e c re ta ry —W . E. Collins, Owosso. 
T re a su re r—E dw in  T. Boden, B ay  C ity. 
O th e r  M em bers—E . E . F au lk n e r, D el- 

to n ; C harles  S. Koon, M uskegon.
M arch m ee tin g —G rand  R apids.

M ich igan State Pharm aceu tica l A ssoc ia 
tion.

P re s id e n t—H e n ry  R iechel, G rand  R a p 
ids.

F ir s t  V ice -P re s id e n t—F . E . T h a tch e r, 
R avenna.

Second V ice -P re s id e n t—E . E . M iller, 
T ra v e rse  C ity.

S ec re ta ry —Von W . F u rn iss , N ashville .
T re a su re r—E d. V arn u m . Jonesville .
E xecu tive  C om m ittee—D. D. A lton, 

F re m o n t; E d. W . A ustin , M idland; C. 
S. Koon, M uskegon; R. W . C ochrane, 
K alam azoo ; D. G. Look, Low ell; G ran t 
S tevens, D etro it.

M ich igan Pharm aceu tica l T rave le rs ’ A s 
sociation.

P res id en t—F . W . K err, D e tro it. 
S e c re ta ry -T re a su re r—W . S. L aw ton ,

G rand  R apids.

Grand Rap ids Drug Club. 
P re s id e n t—W m . C. K ircngessner. 
V ice -P res id en t—E . D. D e L a  M ater. 
S ec re ta ry  an d  T re a su re r—W m . H . 

T ibbs.
E xecu tiv e  C om m ittee—W m . Quigley, 

C h a irm an ; H en ry  R iechel, T he ron  Forbes.

O pening D ay fo r the New Soda 
Fountain .

In the first place, I gave myself 
plenty of time for the installation  of 
the new apparatus, by buying the la t
ter p a rt of last year and having it 
shipped in January , during the dull 
season, and a t a tim e when the m anu
facturers are not so much rushed 
w ith orders. 1 think th is m atter of 
early  buying is very im portant, as it 
gives the factory  m ore tim e to  get 
the fountain assem bled properly, and 
it gives the buyer plenty of time to 
m ake the installation and allow for 
the length of time taken up by the 
p lum bers,' electricians, etc., as they  
are notoriously slow in such m atters.

W ithout undue delay my new foun
tain was installed, plum bing and elec
trical connections all made, and ready 
for business early in the season. A t 
this tim e the w eather man was on 
his good behavior, and with the fav
orable w eather he handed out, busi
ness was good from  the tim e the first 
glass was draw n and continued good 
until the cold snap in the fall. Of 
course, those of us who have had ex
pel ience with a fountain know that 
the first p a rt of the cold soda season 
is always the best.

( )n May 4th I gave a soda-fountain 
reception which was quite the m ost 
preten tious th ing  of the kind th a t was 
ever “pulled of” in this “neck of 
woods.” I advertised the event by 
d istributing  3,000 circulars, 1,500 at a 
time, the first lot going out two weeks 
before the date of the reception and 
the o thers one week before, and in 
addition to the circulars th a t were 
d istributed , I m ailed 500 invitations 
th ree  days before the event.

T he day of the reception broke 
clear and fair, and I had the store and

fountain decorated with cut flowers 
and potted  plants, and was told by a 
great num ber of my custom ers that 
the w ork was very tastefully  and a t
tractively done. T he entire store 
force waited eagerly for the “show ” 
to begin, it having been set for 3 
o'clock. I had a band of music from 
2 until 11 o'clock, and prom ptly  on 
the form er hour the music struck up 
a lively air and from  then until late 
at n ight the store  was packed. I 
gave a very p re tty  souvenir to each 
lady who visited the store, and in ad
dition I had a num ber of samples, in
cluding candy, face powder, talcum  
powder, to ile t w ater, perfum e, etc., 
placed in a tw o-pound paper bag and 
iastened with a clip, which was given 
to each lady; I also put in the bag a 
tw o-dram  vial of ex tract of vanilla 
of my own m ake, which has proved 
excellent advertising, judging from  
the increased sale of this product since 
th a t time. I also had a contest, the 
prize being cut-glass bowl, in nam ing 
a new perfum e. T he perfum e was a 
com bination odor and the prize was 
given for the m ost appropriate name 
for it. T his feature proved quite the 
best num ber on the program m e, as 
the counter devoted to it was crow d
ed all during the afternoon and even
ing. A great num ber of good names 
were suggested, and the one which I 
seiected as the m ost suitable was 
' areom ist.” In this connection, I will 
say, no purchase was required in o r
der to en ter the contest. I also had 
a prize of a box of cigars for the men.

A t 2 o ’clbck I sta tioned m yself at 
the fron t door, w ith the idea of m eet
ing personally  every one who en ter
ed, and if possible giving him or her 
a w ord of welcome, and a hand shake. 
T his I succeeded in doing fairly well, 
but, of course, was called away occa
sionally to w ait on som e particular 
custom er. W ith  the exception ot 
th irty  m inutes of tim e for a little  
luncheon, I was “on the job from  2 
until 11 o ’clock, and it seems hardly 
necessary for me to  sta te  here th a t 
I felt, when bed time came, th a t I had 
done a full day’s work.

Q uite a b it of my general trade is 
by ‘phone, and 1 have some custom 
ers th a t rare ly  come into the store. 
On this occasion a num ber of ladies 
introduced them selves, who, I re
called, were good custom ers of the 
s to rc t but did all the ir shopping by 
’phone.

T he reception was a decided suc
cess, as before s ta ted ; it b rought a 
num ber of people into the sto re  who 
possibly had never been in before, 
and thereby established a closer re la 
tionship and a m ore friendly feeling 
betw een them  and myself.

The “opening” is still m entioned 
frequently  by my custom ers. In  o r
d e r  th a t they  should no t be allowed 
to fo rget the new fountain, I had 
several thousand post cards made 
bearing  its picture in colors, and dur
ing the sum m er m onths I mailed 
these, using my m ailing list of 500 
nam es, once a m onth, calling a tte n 
tion to  the quality of my ice cream 
and cold drinks, and to special drinks 
occasionally, as they w ere pu t on. I 
played service and quality up strong 
on these cards and have been very 
particular to  see to  it th a t these two 
features w ere m aintained at the foun
tain.

T he season has been an ex trem e
ly favorable one so fa r 'a s  the w eather 
is concerned, and to  this, combined 
w ith the new fountain and the adver
tising thereof, I a ttrib u te  the doub
ling of my soda trade th is year. 
T he increased trade a t the fountain 
has helped the general trade to a very 
gratify ing  degree.

I w ant to  say righ t here, tha t pu t
ting  on an affair of th is kind is not 
child’s play, and anyone contem plat
ing such a th ing  may expect to do a 
lot of hard w ork to. m ake it a suc
cess. But the re tu rns are good, and 
from  an advertising standpoint the 
outlay is very profitable, and my ad
vice to  anyone and everyone installing 
a new fountain is to let his trade know 
of it w ith an “opening,” but do not 
stop here; m ake it an annual affair, 
as I expect to  do, w ith, of course, 
some m odifications. I t  will pay and 
pay in big returns. I ra  B. Clark.

Selling Candy in the D rug Store.
As a m atter of fact, w hether con

fectionery is o r is not a profitable 
side line for the druggist to  handle 
depends very largely on his location 
and his class of custom ers. The best 
resu lts are usually obtained in stores 
th a t have fairly good soda or cigar 
business. W e have found in our own 
experience th a t a large part of the 
candy-buying public are also patrons 
of either the cigar or soda dep art
m ent, and a candy display in either 
of these departm ents brings excellent 
results.

As to  the profits of the line, the 
g ross profits cannot be figured at 
m ore than  30 per cent. They are 
usually much nearer 25 per cent., and 
as it costs the druggist ordinarily  
from  20 to  25 per cent, to  do business, 
it is very evident th a t the question 
of profit on the candy line depends 
upon the num ber of tim es he is able

to  tu rn  over the am ount of his in
vestm ent in this line.

In our own experience we have one 
store in which the tu rnover o r sales 
are over tw enty  tim es the am ount in
vested. This is, perhaps, exceptional, 
but the average tu rnover ought to 
be a t least six tim es, or, in o ther 
w ords, to every $100 invested in this 
line the d rugg ist ought to do $000 
w orth  of business.

It has been our observation  tha t 
the successful drug  stores, w ith few 
exceptions, are the stores th a t make 
the g rea test push on their staple side 
lines, such as cigars, soda and candy, 
for the follow ing reasons: T he aver
age gross profits in the drug dep art
m ent are about 35 per cent., and the 
average tu rnover is from  tw o to three 
tim es a year. On cigars and candy 
the gross profits will average from 
25 to 30 per cent., and the tu rnover 
should be at least six a year. The 
soda departm ent, if properly taken 
care of, will show a gross profit from 
40 to 50 per cent., and the actual 
am ount invested in m erchandise, ou t
side of fixtures, can easily be turned 
over from  tw enty  to forty  tim es du r
ing the year.

T here are a g rea t many other side 
lines which are available and which 
are restric ted  only by location, such 
as post cards, popular novels, novel
ties, jew elry, etc., which show a much 
b etter g ross profit than  any of the 
o rdinary  lines.

As a resu lt of experience and ob
servation I am able to say few drug
gists actually  know which of their 
departm ents are m aking m oney and 
which are losing it, although know l
edge of this m atter is the first essen
tial of success in the drug business or 
any o ther m ercantile line—J. G. Slo
cum in D rugg ists’ Circular.

T he E te rn a l Fem inine.
“ In selling coffee,” said a well- 

known coffee b roker recently, “you 
should exercise the same keen d iscre
tion which the druggist showed.
. “A wom an, you know, a woman 

well on in years, en tered  a drug store 
and said:

" ‘H ave you got any cream s for 
resto ring  com plexion?’

“ ‘Restoring, M iss? You mean p re
serv ing!’ said the d ruggist heartily

“And he then sold the wom an $17 
w orth of com plexion cream s.”

Yes, Cordelia, there  w ere false 
p rophets centuries before the w eather 
bureau was established.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
W here quality is first consideration and where you get the  best 

for the price usually charged for the  inferiors elsewhere.
Don’t  hesita te to  w rite us. You will get ju st as fair t r e a tm e n t ' 

as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids, Michigan
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WHOLESALE DRUG PRICE CURRENT
Aclda

A cetic ......................  6 ©  I
Boric ....................... 10 ©  15
Carbolic ................. 22® 26
C it r ic ....................... 48 ® 55
M uriatic ............... 1% 0 5
N itric ..................... 5%® 10
Oxalic ..................... 13 9  16
Sulphuric ............. I9 6 0  5
T artaric .............. 3 8 0  42

Am m onia
W ater 26 deg. . .  6%® 10
W ater 18 deg. . .  4%® 8
W ater 14 d e -  . .  3%® 6
Carbonate ..............13 9  16
Chloride ............... 12 9  15

Balsam s
Copaiba ................. 70® 75
F ir (C anada) . .  1 75@2 00 
Fir (Oregon) . .  40® 50
Peru ....................... 2 «002  40
Tolu ....................... 1 250 1  40

Berries
Cubeb • ................... 6 5 0  75
F ish  ..................... 16 0  29
Juniper ................. 6 0  19
Prickley A sh  . . .  ©  60

Barks
C assia (ordinary) 25 
C assia (Saigon) 6 5 0  75 
Elm  (powd. 26o) 2 5 0  30
Sassafras (pow. 39c) 9  25 
Soap (powd. 25c) 0  15

E xtracts
Licorice ............... 2 4 0  23
Licorice powdered 2 5 0  30

Flowers
A rnica ................... 18 0  25
Cham om ile (Ger.) 2 5 0  35 
Chamomile (R om .) 4 0 0  50

Gums
A cacia, 1st ......... 4 0 0  50
A cacia, 2nd . . . .  3 5 0  40
A cacia, 3d ........... 3 0 0  35
A cacia, Sorts . .  0  20
A cacia, Pow dered 3 5 0  40 
A loes (Barb. Pow ) 2 2 0  25 
A loes (Cape P ow ) 2O0> 25 
A loes (Soc. Pow d.) 4 0 0  60
A safoetida ......... 1 000 1  35
A safoetida, Powd.

P ure ............... 0 1  50
U. S. P . Powd. 0 2  00

Camphor ............. 5 5 0  60
Gualac ................... 3 5 0  40
Guaiac, Powdered 4 0 0  50
Kino .......................  ®  49
Kino, P ow d ered .. 0  45
Myrrh ...................  ©  40
Myrrh, Pow dered . ©  50
Opium ................. 7 00@7 25
Opium, Powd. . .  8 5 0 0 8  75 
Opium, Gran. . .  8 5 0 0  8 75
Shellac ...................  2 5 0  SO
Shellac, B leached 3 0 0  35
Tnagacanth . . . .  1 000 1  25 
Tragacanth, P ew  60 ©  75 
Turpentine ..........  1 0 0  15

Leaves
Buchu ................. 1 8502  00
Buchu, Powd. . .2  0 0 0  2 25
Sage, bulk ........... 1 8 0  .25
Sage, %» Loose 2 0 0  25 
Sage, Pow dered 2 5 0  29
Senna, A lex ........... 2 6 0  30
Senna, T inn. . .  1 5 0  29
Senna, Tinn, Pow . 2 0 0  25 
U va Ural ............. 1 0 0  15

Oils
Alm ends, B itter,

true ............... 6 0 0 0 6  50
Almond, B itter,

artifllcial . . .  0 1  75
Almonds, Sw eet,

true ............... 900 1  00
Almond, S w eet,

Im itation . .  4 0 0  50
Amber, crude . .  2 6 0  20
Am ber rectified . 4 0 0  50
A nise ..................... 2 2 5 0  2 50
B ergam ot ........... 0 8  00
Cajeput .................  0  75
C assia ................. 1 500 1  76
Castor, bbls. and

can s ............. 12%® 15
Cedar L eaf . . . .  9  85
Citronella .............  ©  69
Cloves ................... 1 7 6 0 2  00
Cocoanut ............. 1 3 0  20
Cod L iver ......... 1 2 5 0 1  50
lo tton  Seed . . . .  7 0 0  85

Croton ................... # 1  99

Cubebs .................
Brigeron ...............
E ucalyptus . . . .
Hemlock, pure . .
Juniper Berries 
Juniper W ood ..
Lard, extra . . . .
Lard, N o. 1 .........
Lavender Flow ers  
Lavender Garden 856
Lem on ................. 4 00(
Linseed, boiled bbl 
Linseed, boiled le ss  5 4 0  58 
Linseed, raw bbls. 0  48 
Linseed, raw  le ss  53© 57
Mustard, true . .4  6 0 0  6 00 
Mustard, artifl’l 2 7503  00
N eatsfoot ............. 80© 85
Olive, pure ......... 2 5 0 0  3 50
Olive, M alaga,

y e l lo w ........... 1 8 0 0 1  76
Olive, M alaga,

green  ........... 1 60i
Orange, sw eet . .4 00« 
Organum, pure 1 25f 
Origanum, com ’l 50i
Pennyroyal .........2 251
Pepperm int ........... _
Rose, pure . . .  16 00018 00 
Rosem ary F low ers 9001  00 
Sandalwood, B . I. 6 251 
Sassafras, true . 80<
Sassafras, artifl’l 451
Spearm int ......... 6 OOi
Sperm ................... 90<
T ansy ................... 4 76i_
Tar, TJSP ..........  25®
Turpentine, bbls. 046%
Turpentine, le ss  50© 55
W intergreen, true 0 5  00
W intergreen, sw eet

birch ........... 2 0 0 0 2  25
W intergreen, art’l 6 0 0  60
W orm seed ........  © I  00
W ormwood ......... 0 8  00

Potassium
Bicarbonate . . . .  1 5 0  18
B ichrom ate ......... 13© 16
Brom ide ............... 4 0 0  60
Carbonate ..........  1 2 0  15
Chlorate, x ta l and

powdered . . .  1 2 0  16
Chlorate, granular 1 6 0  20
Cyanide ............... SO® 40
Iodide ................. 2 8502  90
Perm anganate . .  1 5 0  30
P russla te yellow  30® 35 
P russiate, red . .  50® 60
Sulphate ............... 15© 20

Roots
A lkanet ............... 15® 20
Blood, powdered 20® 26
Calam us .................... 35® 49
Elecam pane, powd 15® 20 
Gentian, p o w d ... 1 2 0  15 
Ginger, African,

powdered . . .  15© 20
Ginger, Jam aica  20® 25 
Ginger, Jam aica,

powdered . . .  22® 28
Goldenseal, powd. 0 6  59 
Ipecac, powd. . .  2 7503  00
Licorice ............. 14® 16
Licorice, powd. 12© 15
Orris, powdered 25© SO
Poke, powdered 20®  25
Rhubarb ............... 7 5 0  1 00
Rhubarb, powd. 7501  25
Rosin weed, powd. 25® 30 
Sarsaparilla, Hond.

ground ........... 0  50
Sarsaparilla M exican,

ground . . . . . .  26® 80
Squills ................... 20® 85
Squills, powdered 40© 60 
Tum eric, powd. 12® 15
Valerian, powd. 25© SO

D igita lis ............... ©
Gentian ............... O
Ginger ................... O
Guaiac ...................
Guaiac Ammon.
Iodine .....................
Iodine, Colorless
Ipecac ...................
Iron, d o  .............
K ino .......................
Myrrh ...................
N ux V om ica ___
Opium ...................
Opium Camph. . .  
Opium, Deodorz'd  
Rhubarb ..............

Paints  
Lead, red, dry 7% 6 
Lead, w hite dry 7% 6 
Lead, w hite oil 7%6 
Ochre, yellow  bbl 1 
Ochre, yellow  le ss  2
P u tty  ............... 2% 6
Red V enetian  bbl 1 
Red V enet’n, less 2 
Shaker, Prepared 1 506 
Vermillion, Eng. 906 
V erm illion, Amer. 154 
W hiting, Dbl. . . .  14
W h itin g ............. 2

Insecticides
A rsenic ............... 66
Blue Vitrol, bbl.
B lue V itrol le ss  7i  
Bordeaux M ix P st 86 
Hellebore, w hite

powdered . . .  156
Insect Pow der . .  206 
Lead A rsenate . .
L im e & Sulphur

Solution, gal 156 
Paris Green . . . .  15«

Seeds
A nise ...................  156
Anise, powdered 226
Bird, Is  ............. 7f
Canary ...................  76
Caraway .............  126
Cardamon ........... 1 60<
Celery ...................... 456
Coriander ................ 106
D ill ............................  186
Fennell ...................
F la x  .........................
F lax, ground . . . .  
Foenugreek, pow.
H em p ...................
Lobelia .................
Mustard, yellow  
M ustard, black . .  
M ustard, powd.
Poppy ...................... 16i
Quince ...................
R ape .......................  6<
Sabajdilla ........... 256
Sabadilla, powd. 866
Sunflower ........... 66
W orm  A m erican 156 
Worm L evant . .  406

Tinctures
A conite .................
A loes .....................
A rnica ...................
A safoetid a .............
Belladonna .........
Benzoin ...............
Benzoin Compound
Buchu ...................
C antharadles . . .
Capsicum .............
Cardamon ...........
Cardamon, Comp.
Catechu ...............
Cinchona .............
Colchlcum ...........
Cubebs .................

19 
10 10

1%
5
5

‘ì
II 60 
II 00

20

M iscellaneous
A cetanalid ......... 30© 85
Alum ...................  S® 5
Alum, powdered and

ground ......... 5® 7
B ism uth Subni

trate ............. 2 1002  25
Borax x ta l or

powdered . .  66
Cantharadles powd.
Calomel ............... 1
Capsicum ..........
Carmine ...............
Cassia Buds . . . .
C loves .................
Chalk Prepared . .
Chalk Precip itated
Chloroform .........
Chloral H ydrate 1 2501  45
Cocaine ............... 3 900 4  10
Cocoa Butter . . .  50® 60
Corks, list, le ss 70% 
Copperas bbls cw t ®  85 
Copperas, le ss  . .
Copperas, Powd.
Corrosive Sublm.
Cream Tartar . .
C uttlebone .........
D extrine ...............
D over’s  Pow der 2 006 
Em ery, all N os. 66 
Em ery, powdered 56 
Epsom  Salts, bbls 
Epsom  Salts, le ss 2%6
Ergot ................. 1 606
Ergot, powdered 1 806
Flake W hite ........... 126
Form aldehyde lb. 126
Gambler ............... 66
Gelatine .............  356
Glassware, full cases  
G lassware, less 70 & : 
Glauber Salts bbl. ( 
Glauber Salts le ss  2(
Glue, brown . . .  IK 
Glue, brown grd 10(
Glue, w hite . . . .  15(
Glue, w hite grd 15 (
Glycerine ..........  23 <
H ops ..................
Indigo .................
Iodine ................. 3 756
Iodoform ........... 4 896
Lead A cetate  . . .  126 
Lycopdlum . . . .  606
Mace ................... 806
M ace, powdered 106.
M e n th o l........... 18 80914  00
M ercury .............  28
Morphine, aU brd 4 85 
N ux V om ica . . . .
N ux  V om ica pow  
Pepper, black pow  20 
Pepper, w h ite . .  25
Pitch , Burgundy 10
Q uassia ..............  1
Quinine, all brda 21% 
R ochelle Salta 20 
Saccharine . . . .  2 00
S alt P e t e r .........
Seld lits M ixture 
Soap, green . . .
Soap, m ott cast lie 10 
Boap, w h ite  castlle

case ............... 0 6  25
Soap, w h ite castlle

lesa  per bar . .  ©  82
Soda A sh ......... 1%© 6
Soda Bicarbonate 1%© 5
Soda, Sal ............... I ©  4
Spirit Cam phoe . .  ©  75
Spirit C ologne . .2  7 5 0 8  00 
Sulphur roll . . . .  2f%© 5
Sulphur Subl. . . . 2%® 6
Tam arinds ......... 10© 15
T artar E m etic  . .  40©  50 
T urpentine V enice 40© 50 
V anila E xt. pure 1 0001  50
W itch  H a z e l -----  860 1  99
H a s  Sulphate . . .  7©  19

Our Home—Corner Oakes and Commerce

We are distributors of the Walrus soda fountain made 
at Decatur, 111. We have five complete fountains on exhibi
tion in our store, and we invite the inspection and con
sideration of all prospective buyers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

F O O T E  & J E N K S ’ COLEMAN’S ( B R A N D )  

T erp en e le ss  Lemon and High C lass Vanilla
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

F O O T E  & JE N K S , Ja ck so n , M ich.

"AMERICAN BEAUTY” Display Case No. 412-one  
j fV  of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
of goods, and adopted  b y  th e  m o st p rog ressiv e  s to re s  o f A m erica.

G R A N D  R A PID S S H O W  C A SE  C O ., G rand  R apids, M ichigan 
T h e  Largest Show  Case and S tore Equipm ent P lant in the W orld 

Show Rooms and Factories: N ew  Y ork , G rand Rapids, C hicago, Boston, Portland

Four Kinds of Coupon Books
are m anufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
F ree samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
«
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, w ithin six hours of mailing, 

and are intended to  be correct a t tim e of going to press. Prices, however, are 
liable to change a t any time, and country m erchants will have their orders filled 
a t m arket prices a t date of purchase.

A D V A N C ED D E C L IN E D

Rolled Oats 
C a lifo rn ia  Prunes 
Cheese 
Coffee
Balsam — F ir  
Turpen tine

Index toMarket s 1 2
By C olum ns

Col.
A

A m m onia ......................... 1
A xle G rease  ................... 1

B
Baked B ea n s  ................. 1
B ath  B rick  ..................... 1
B luing  ...............................  1
B re a k fa s t Food ............. 1
B room s ............................. 1
B rushes .............................  1
B u tte r  C olor ................... 1

C
C andles ............................. J
C anned  G oods ............... 1-2
C arbon Oils ................... 2
C atsu p  ...............................  2
C heese .............................  3
C hew ing  G um  ............... 3
C hicory  ...........................  3
C hocolate  ......................... 3
C lo thes L ines ............... 3
Cocoa ............................... 3
C ocoanu t ........................... 3
Coffee ................................. 3
C onfections ..................  4
C racked  W h e a t ..........._ 5
C rac k e rs  ........................  5, 6
C ream  T a r ta r  ............  6

D
D ried  F ru its  ................. 6

F
F arin a ceo u s  Goods . . .  6
F ish in g  T ack le  ........... 6
F lav o rin g  E x tra c ts  . . .  7
F lo u r an d  F eed  ........... 7
F ru it  J a r s  ....................... 7

G
G ela tin e  ........................... 7
G rain  B ag s ..................... 7

H
H e rb s  ................................. 7
H ides  an d  P e lts  ........... 8
H o rse  R ad ish  ............... 8

J
Je lly  ...................................  8
Je lly  G lasses ................. 8

M
M apleine .........................  8
M ince M eat ................... 8
M olasses ......................... 8
M u sta rd  ........................... 8

N
N u ts  ...................................  4

O
O lives .................................  8

P
P ick les  ...........................  8
P ip es  ...............................  8
P lay in g  C ards  ..............  8
P o ta sh  ............................... 8
P r o v is io n s ......................... 8

R
R ice ...................................  9
Rolled O a ts  ................... 9

S
S alad  D ressin g  ........... 9
S a le ra tu s  ....................... 9
S al Soda ......................... 9
S a lt ...................................  9
S a lt F ish  .......................  9
S eeds .-...............................  10
Shoe B lack ing  ............... 10
Snuff .................................  10
Soap ...................................  17
Soda ........  10
Spices ...............................  10
S ta rc h  ............................. 10
S y rups  ............................. 10

T
T ab le  S auces  ............... 10
T e a  ................................... 10
T obacco ............  11, 12, 13
T w in e  .............................  13

V
V in eg a r ...........................  13

W
W ick in g  ......................... 13
W o o d en w are  ............... 13
W rap p in g  P a p e r  ......... 14

Y
T e a s t C ake ...................  14

AMMONIA
Doz.

12 oz. ovals 2 doz. box 75

A X LE G REA SE 
F ra z e r ’s

lib . wood boxes, 4 doz. 3 00 
lib . t in  boxes. 3 doz. 2 35 
3%Tb. tin  boxes, 2 doz. 4 25 
101b. pails , p e r  doz. . .6  00 
151b. pails, p e r  doz . .7  20 
251b. pails, p e r  doz .' . .1 2  0# 

BA KED  BEA N S 
No. 1. p e r  doz. ...45@  90
No. 2, p e r  doz..........75@1 40
No. 3, p e r doz. . ,.85@ 1 76 

BATH BRICK 
E nglish  ........................... 25

BLUING
Jen n in g s ’.

C ondensed P e a r l B lu ing  
Sm all C P  B luing , doz. 45 
L arge , C P  B luing , doz. 75

B R E A K FA S T  FOODS 
A petlzo, B iscu its  . . - . . 3  00 
B ea r Food, P e tt l jo h n s  1 95 
C racked  W h e a t, 24-2 2 50
C ream  of W h e a t, 36-2 4 50 
C ream  of R ye 24-2 . . . 3  00
E gg-O -S ee W h e a t ___ 2 75
P o sts  T o asties , T.

No. 2 ...........................  2 80
P o s ts  T oasties , T.

No. 3 ........................... 2 80
F a rin o se , 24-2 ............  2 70
G rape N u ts  ................... 2 70
G rape S u g a r F lak e s  . .  2 50 
S’u g a r  C orn F lak e s  . .  2 50 
H a rd y  W h e a t F ood . .  2 25 
P o s tm a ’s D u tch  Cook 2 75
H olland  R u sk  ............  3 20
K ellogg’s  T o asted  Rice

B iscu it ....................... 3 30
K ellogg 's T o asted  R ice

F lak e s  ........................  2 80
K ellogg’s  T o a sted  W h e a t

B iscu it ....................... 3 30
K rlnk le  C orn F lak e  . .1  75 
M ap l-W h ea t F lakes,

2 doz..................................2 70
M ap l-W h ea t F lak es,

3 doz..................................2 80
M apl-C orn  F lak e s  . . . . 2  80 
M inn. W h e a t C ereal 3 75
A lg ra in  Food ..............  4 25
R a ls to n  W h e a t F ood 4 50 
R alston  W h t Food 10c 1 45 
Saxon  W h e a t Food . . .  2 50 
S h red  W h e a t B iscu it 3 60
T risc u it, 18 ................... 1 80
P illsb u ry ’s B es t C er’l 4 25 
P o s t T a v e rn  Special . .  2 80 
Q u ak er Puffed  R ice . .  4 25 
Q u ak e r Puffed  W h e a t 2 85 
Q u ak er B rk fs t  B iscu it 1 90 
Q uaker C orn F lak e s  . .1  76 
V ic to r C orn F lak e s  . .  2 20 
W a sh in g to n  C risps . . .  1 85
W h e a t H e a r ts  ............... 1 90
W h e a te n a  ....................  4 50
E v a p o r’d S u g ar C orn 90

BROOMS
P a r lo r  : ............................. 3 00
Jew el ............................... 3 70
W in n e r ........................... 4 25
W h ittie r  Special ........  4 55
P a r lo r  G em  ..................  3 75
Com m on W h isk  ........  1 00
F an cy  W h isk  ............... 1 25
W a re h o u se  ................... 4 00

B R U SH E S
S crub

Solid B ack, 8 in ..............  75
Solid B ack, 11 in ........... 95
P o in ted  E n d s  ............... 85

S tove
No. 3 ................................. 90
No. 2 ................................1 25
No. 1 ................................1 75

Shoe
No. 3 ................................1 00
No. 7 ................................1 30
No. 4 ................................1 70
No. 3 ...............................1 90

B U T T E R  COLOR 
D andelion , 25c size . .2  00

CA N D LE S
P araffine , 6s ...............  10
P araffine , 12s ................10
W ick ing  ......................  20

C A N N ED  GOOBS 
A pples

3 lb . S ta n d a rd s  . .  @ 90
'G allon ..............  2 50@2 75

B lackberries
2 lb .......................  1 50@1 90
S ta n d a rd s  g allons  @5 00

Beans
Baked ................... 85@1 30
Red K idney ......... 85@ 95
String ................... 70@1 15
W ax ..................... 75@1 25

Blueberries
Standard ....................... l  80
Gallon ........................... 6 75

Clams
L ittle N eck, lib . @1 00
L ittle N eck, 21b. @1 60

Clam Bouillon 
Burnham ’s, % PL . . . . 2  25
Burnham ’s, p ts .................3 75
Burnham ’s  q ts...................7 50

Corn
Fair ....................... 76@ 90
Good ..................... l  00 0 1  1#
Fancy ................... @1 30

French Peas 
Monbadon (N atural)

per doz...................... 2 45
Gooseberries

No. 2, F air ................. 15 #
No. 2, F ancy ..........  2 85

Hominy
Standand ...........................  S5

Lobster
Jtb.................................... 2 59

1 lb ...................................... 4 25
P icnic Tails .....................2 76

Mackerel
Mustard, l ib .................... 1 80
Mustard. 21b.................... 2 80
Soused, l% lb ...................1 «0
Soused, 21b.....................  2 75
Tom ato, 1Tb...................... 1 50
Tomato, 21b...................... 2 80

Mushrooms
H otels ................... @ 15
Buttons, %s ___  @ 1 4
Buttons, Is ......... @ 25

O ysters
Cove l ib ................ 90@
Cove, 21b. ____ l  60®

Plums
Plum s ................. 90@1 35

Pears In Syrup  
No. 3 cans, per doz. 1 50

Peas
M arrowfat ........  @1 15
E arly June ........  @1 25
Early June sifted  1 45@1 55 

Peaches
P ie  ..................... 90@1 25
No. 10 size can pie @3 25

Pineapple
Grated ............... 1 75@2 10
Sliced ..................  90 @2 60

Pumpkin
F a ir  ....................  80
Good ....................  90
F a n cy  ......................... l  00
G allon .......................  2 15

R aspberries
S ta n d a rd  ............... @

Salm on
W a rre n s , 1 lb . T a ll . .2  30 
W a rre n s , 1 lb . F la t  . .2  40
Red A lask a  ___1 65 @1 75
P in k  A la sk a  ___ 1 35 @1 45

S ard ines
D om estic , % s .............. 2 75
D om estic , % M u sta rd  2 75
D om estic , % M u sta rd  @6%
F ren ch , % s .............. 7@,14
F ren ch , % s ..................18@23

S hrim ps
D unbar, 1st doz. ........... 1 30
D unbar, l% s  doz. . . . . 2  35

S ucce tash
F a ir  ..................... 90
Good ...........................  1 20
F an cy  ................... 1 25@1 40

S traw b e rr ie s
S ta n d a rd  ........... 95
F a n c y  .......................  2 25

T  o m a tees
Gtood ...........................  1 15
F a n cy  ...........................  1 35
No. 10 ............................  3 50

CARBON O ILS 
B arre ls

P e rfec tio n  ........... @11%
D. S. G asoline . . . .  @19%
G as M achine . . . .  @27%
D eodor’d N a p ’a  . . .  ib l9
C ylinder ............  29 @34%
E n g in e  ............... 16 @22
B lack, w in te r  . .  8 @10

C A TSU P
S n id er’s  p in ts  ...............  2 35
Sfnider’s  % p in ts  ......... 1 35

C H E E S E
A cm e .....................
B loom ingdale . . . .
C arson  C ity  . . . .
H o pk in s  ...............
B rick  .....................
L e iden  ...................
L im b u rg e r ..........
P ineapp le  ..........  40
E d a m  .....................
S ap  Sago .............
Sw iss, d om estic  . .

C H E W IN G  GUM. 
A dam s B lack  J a c k  . . .  55
A dam s S ap p o ta  . . . . . . .  55
B eem an’s  P ep sin  ........  55
C hic lets ........................... 1 25
Colgan V iolet C hips . .  60
Colgan M in t C hips . . . .  60
D entyne ......................... 1 10
F lag  S p ruce  ................... 65
Ju icy  F ru i t  ..................... 55
Red R obin ....................... 55
Sen Sen ( J a r s  80 pkgs,

*2.20) .........................  55
S pearm in t, W rig leys  . .  55
S p earm in t, 5 box Ja rs  2 75 
S p earm in t, 3 box ja r s  1 65
T ru n k  S p ruce  ............... 55
Y ucatan  .............................  55
Zeno .................................  55

5 boxes one kind, 3c p e r  
box less,

CHICORY
B ulk ................................... 5
Red .....................................  7
E ag le  .................................  5
F ra n c k ’s ...........................  7
S cheue r’s .........................  6
Red S ta n d a rd s  ..........  1 60
W h ite  ............................... 1 60

CH O CO LA TE 
W a lte r  B ak e r & Co.

G erm an’s S w eet .............  22
P rem iu m  ..........................   32
C aracas  ......................   23
H ershey ’s A lm ond 5c . .  85 
H ersh ey ’s M ilk, 5c . . . .  85 

W a lte r  M. L ow ney Co.
P rem iu m , % s ......................29
P rem iu m , % s ................... 29

C L O T H E S  L IN E
p e r  doz.

No. 40 T w is ted  C otton  95 
No. 50 T w is te d  C otton  1 80 
No. 60 T w isted  C o tton  1 70 
No. 80 T w is ted  C o tton  2 00 
No. 60 B raided  C o tton  1 00 
No. 60 B ra ided  C o tton  1 25 
No. 60 B raided  C otton  1 85 
No. 80 B raided  C o tton  2 25
No. 50 S ash  Cord ........ 1 75
No. 60 S ash  C ord .........2 00
No. 60 J u te  .....................  80
N o. 72 J u te  .....................1 00
N o. 61 S isa l ...................  85

G alvanized  W ire  
No. 20, each  100ft. long  1 90 
No. 19, each  100ft. long  2 10

COCOA
B a k e r 's  .............................  37
C leveland ....................... 41
Colonial, %s ................... 35
Colonial, %s ................... 33

@17 S h o rt B ean  .......... . .25@27@17 L ong  B ean  ......... . .24@25@16% H . L. O. G ................ . .26@28@16%
@17 Bogota

F a ir  ............................. . . 24@15 F a n c y  ......................... . .  26@19 E xchange M arket, Steady
@85 Spot Market, Strong
@22 Package
@20 N ew  York B asis

E p p s 
H e rsh e y ’s %s 
H e rsh e y ’s, % s
H u y le r  ............................... 36
Low ney, % s 
Low ney, %s 
L ow ney, % s
Low ney, 5 lb ca n s  . . . .  33
V an  H ou ten , % s ........  12
V an  H ou ten , % s ........  18
V an  H ou ten , % s .........  36
V an  H ou ten , I s  ..........  65
W a n -E ta  .........................  36
W ebb .................................  33
W ilber, % s .......................  33
W ilber, % s .....................  32

COCOANUT
* D u n h a m 's  p e r  lb.
%s, 51b. ca se  ............  30
Yt s, 51b. c a s e ............... 29
%s, 151b. ca se  ........... 29
%s, 151b. ca se  ......... 28
Is, 151b. ca se  . . . . . .  27
%s & vaa 151b. '’a s*  28
Scalloped G em s ......... 16
%s &  % s p a ils  ___  16
Bulk, pa ils  ..................... 13
B ulk, b a rre ls  ........... 11%

C O F F E E S , RO ASTED  
Rio

Com m on ......................... 19
F a ir  .................................  19%
Choice ............................. 20
F a n c y  ............................. 21
P e a b e rry  ....................... 23

S an to s
C om m on ......................... 20
F a ir  .................................  20%
Choice ............................. 21
F 'ancy ............................. 23
P e a b e rry  ....................... 23

M aracaibo
F a ir  ...............................  24
Choice ........................... 25

M exican
Choice .............................  25
F a n cy  ............................. 26

G uatem ala
F a ir  ............................... 25
F 'ancy ............................... 28

J a v a
P r iv a te  G row th  ,...26@ 30
M andling  ......................31@35
A ukola .......................... 30@32

A rbuck le .......  23 25
Lion ............................... 24 50

M cL aughlin’s  X XX X  
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F. 
M cL augh lin  Sc Co., C h ica
go

E x tra c t
H olland , % g ro  boxes 95
F elix , % g ro ss  ............. 1 15
H u m m el’s foil, % gro. 85 
H um m el’s tin , % gro. 1 43

CO N FEC T IO N S 
S tick  C andy P a lls

S tan d a rd  ........................... 8
S ta n d a rd  H  H  ............... 8
S ta n d a rd  T w is t ........... 9
Jum bo , 32 lb ................^8%
E x t r a  H  H  ..................... 11
B oston  C ream  ............... 14
B ig  S tick , 30 tb  ca se  ..8 %  

Mixed C andy
G rocers ................................6%
X  L  O ................................7
S pecial ................................10
C onserve ...........................  8%
R oyal .................................  8
R ibbon ................................14
B roken  .............................  8%
C ut L o a f ..................  9%
L eader .............................  8%
K in d e rg a rte n  ................... 11
F rench  C ream  ............... 9
H and  M ade C ream s ..17 
P rem io  C ream  m ixed 14 
P a ris  C ream  Bon B ons 10 

F ancy— In P alls
G ypsy H e a r ts  ................. 14
Coco B on B ons .......... 14
F u d g e  S q u ares  ...............13
P e a n u t S q u a r e s ...............12
S u g ared  P e a n u ts  . . . .1 2
S alted  P e a n u ts  ........... 12
S ta r lig h t K isse s  ........... 13
L ozenges, p la in  ........... 10%
C ham pion C hocolate  ..11 
E c lip se  C hoco lates .. .1 4  
E u re k a  C hoco lates . . .1 6  
C ham pion G um  D rops 10
A nise S q u ares  ............... 10
L em on S ou rs  ............... 10 ••
Im p e ria ls  ......................... 10
Ita l. C ream  Bon B ons 12
G olden W affles ........... 14
R ed R ose G um  D rops 10
A uto  K isse s  ................... 14
Coffy Toffy .....................14
M olasses M in t K isse s  12

F ancy—In 5Tb, Boxes 
Old F ash io n ed  M olas

ses  K isse s  101b. bx. 1 30
O range Je llie s  ........... 60
Lem on S ours ............. 60
Old F ash io n ed  H o re-

hound d rops ........... 60
P e p p e rm in t D rops  . .  70 
C ham pion Choc D rops 60 
H . M. Choc. L t. a n d

D ark , No. 12 .......... 1 10
B it te r  S w eets, a s ’td . 1 25 
B ril lia n t G um s, C rys. 60 
A. A. L icorice D rops 90 
L ozenges, p rin ted  . . .  65
L ozenges, p la in  ........  60
Im p e ria ls  ....................... 65
M ottoes ......................... 65
G. M. P e a n u t B a r  . .  60
H an d  M ade C rm s 80@90
C ream  W a fe rs  ............. 65
S tr in g  R ock ................... 70
W in te rg ree n  B e rr ie s  . 60

Pop Corn
C rack er J a c k  ............ 3 25
G iggles, 5c p k g  cs. 3 50
Oh M y 100s ...............3 50

Cough Drops
P u tn a m  M e n th a l___ 1 00
S m ith  B ro s .................... 1 25

N U T S—W hole 
A lm onds, T a r ra g o n a  18 
A lm onds, D rak e  . . . .  17
A lm onds, C alifo rn ia

so ft s h e l l ..............
B raz ils  .................  @12
F ilb e r ts  ................. @15
Cal. No. 1 ..............
W a ln u ts  s f t  shell 17%@18 
W alnu ts , M arbo t . .  @16
T ab le  n u ts , fan cy  . .  @16 
P eca n s, m ed ium  . .  @15 
P ecan s, ex. la rg e . .  @16 
H ick o ry  N u ts , p e r  bu.

O hio ......................... 2 00
C ocoanu ts .....................
C h es tn u ts , N ew  Y ork 

S ta te , p e r  bu ..........
Shelled

S p an ish  P e a n u ts  8%@ 9 
P ecan  H alv es  . . . .  @70
W a ln u t H a lv e s  . .  @38
F ilb e rt M ea ts  . .  @30
A lican te  A lm onds @45 
J o rd a n  A lm onds @60

P ean u ts
F a n cy  H  P  S uns 6@ 6%

R oasted  ................. 7@ 7%
Choice, raw , H  P  J u m 

bo ........................... @ 7

CRACKED W HEAT
B ulk  ............................. g i t
24 21b. p k g s ................. 2 60

C RA CK ERS
N atio n a l B iscu it C om pany 

B ran d s  
B u tte r

E xcels io r B u tte r s  . . . .  8
N . B. C. Sq. bbl. 7 bx. 6% 
S eym our, Rd. bbl. 7 bx. 6% 

Soda
N . B. C. boxes ..............  6%
P rem iu m  ......................... 7 iu
S elect ...............................

S w eet Goods
A nim als .........................  10
A rm ad a  C akes ........... 8
A tlan tics .........................  12
A vena F ru i t  C akes ...1 2  
B onnie Doon C ookies 10
B rit tle  F in g e rs  ..............10
C artw h ee ls  A s s o r te d . .  8%
Cecelia B iscu it ............. 16
C hocolate  B ar, can s  ..18
C hocolate D r o p s .............17
C hocolate  D rp  C en te rs  16 
C ircle H oney  C ookies 12
C racknels ....................... 1«
C raek erm ea l ............. ** g
C ry s ta l R o se ttes  _____ 20
C ocoanu t Taffy  B an  13
C ocoanu t D rops ........... 12
C ocanu t H on. F in g e rs  12 
£°!Lo a n u t H on. J u m b ’s 12 
Coffee C akes, P la in  ..1 1
C rum pets  ...........................
D ian a  M arshm allow

Cakes" .........................  jg
D ixie S u g a r C o o k ie s '. .  9
D om estic  C akes ...........g%
E x tra  W ine B iscu it . .  10
F am ily  C ookies ............  8%
F ig  N ew tons ....................12
F lu te d  C ocoanut B a r  ..1 1
F ro sted  C ream s .............2%
F ro sted  G inger Cookie 8%
F ru it  L unch , I c e d .........10
G ala S u g a r C akes ___ 8%
G inger G em s ..................  8%
G rah am  C rac k e rs  . . . .  8 
G inger S naps F am ily  . .  8*4 
G inger S naps N . B. C.

R ound .............................  g
H . H . Cookies, S u g a r

P la in  ..................... g
H ousehold  Cookies! Iced  9 
H oney Ju m b le s, P la in . .  12
H oney F la k e s  ............... 14
Im p e ria l ........................... g ii
J a c k  F ro s t G em s ........... 8
Jo n n ie  ...............................  giz
Ju b ilee  M ixed ........... "10
L em on B iscu it S quare  8%
Lem on T h in s  ................. 17
L em on W a fe rs  . . . . . . .  17
Lem ona .......................  g it
M ace C akes ........................g71
M andalay  ...................  '10
M ary A nn ..................  g it
M arshm allow  W a ln u ts  18
M edora ........................... g
M olasses F ru i t  Cookies

Iced  ...................................
M ottled  S q u ares  ......... 10
N. B. C. H oney  C akes

Iced  ...............................  12
O atm eal C rac k e rs  . . . .  8
O range G em s ................. 8%
P en n y  A sso rted  ........... 8%
P e a n u t G em s ................. 9
P icn ic  -M ixed ................. n i t
P ilo t B read  ............... 7
P in ea p p ls  C akes ........... 16
P re tz e ls . H an d  M ad# . .  9
R aisin  C ookies ............... 10
R aisin  G em s ................... XI
R a sp b e rry  C a k e s - .........l |
R everes A sso rted  ____ 15
R itten h o u se  iV u lt

B iscu it .........................  12
R oyal L unch  ................... g
R oyal T o a s t . ............... 8
R ube .................................  8%
Spiced C u rra n t C akes 10 
Spiced G inger C akes . .  9 
Spiced G inger C ks le d  10
S u g a r F i n g e r s ............... 12
S*ugar C rim p ................... 8%
S u g ar S quares , la rgo

o r sm all .......................  f
S u perba  ...........................  8%

In -e r  Seal Goods
* p e r  doz.

A lbert B iscu it ............... 1 00
A nim als ............................. 1 00
B arone t B iscu it ........... 1 00
C am eo B iscu it ............... 1 50
C heese S andw ich  ......... 1 00
C hocolate  W a fe rs  ___ 1 00
C ocoanut D a in tie s  . . . .  1 00
D inner B iscu its  .............1 60
E xcels io r B u tte rs  . . . . 1  00 
F a u s t O y ste r C rac k e rs  1 00
F ig  N ew ton  ................... 1 00
F ive  O’clock T e a  ......... 1 00
F ro ta n a  ........................... 1 00
G inger Snaps, N . B. C. 1 00 
G rah am  C rack ers, Red

Label, 5c size ........... 50
Lem on S naps  ................. 50
O atm ea l C rack ers  . . . 1  00 
Old T im e S u g a r Cook. 1 00
O val S a lt B iscu it ......... 1 00
O y ste re tte s  .....................  50
P rem ium  Sodas ........... 1 00
P re tz e le tte s , H d. Md. 1 00
Royal T o a s t ................... 1 00
R ykon B iscu it ............... 1 (W
S altine  B iscu it ............... 1 00
S a ra to g a  F lak e s  ...........1 60
Social T e a  B iscu it . . . . 1  00 
S u lta n a  F r u i t  B iscu it 1 50 
Soda C rac k e rs  N  B  C 1 00 
S. S. B u tte r  C rac k e rs  1 50
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6 7 8 9 10 11
U needa B iscu it ............. 66
U needa J in je r  W a y fe r  1 00
V anilla  W a te rs  .......... 1 00
Zu Zu G inger S naps  . .  50

Other Package Goods
B arn u m ’s A nim als . . .  50
C hoco la te  T okens  . . . .  2 50 
A m erican  B ea u ty

G inger S naps  ..........  2 50
B u tte r  C rackers. N B C  

fam ily  p ack ag e  . .  2 60
S oda C rack ers, N BC 

fam ily  p ack ag e  . . . .  2 50
F ru it  C ake .................... 3 00
C ra c k e r  M eal ............  75
In Special T in  Packages.

P e r  doz.
F estln o  ........................... 2 50
M in are t W a fe rs  .......... 1 00
N abisco , 10c .................. 1 00

C R E A M  T A R T A R
B arre ls  o r d ru m s ......... 33
Boxes .................................  34
S quare  C ans ................  36
F an cy  cadd ies ............  41

DRIED FRUITS 
Apples

E v a p o r’ed, C hoice bu lk  6% 
E v ap o r’ed, F a n c y  pkg. 7%

Apricots
C alifo rn ia  ............... 12@14

Citron
C orsican  ......................... 15

Currants
Im p 'd  1 lb. pk g ...............9
Im ported , bulk  ............  8%

Peaches
Muirs'—Choice, 25 lb . b  9 
M uirs—F an cy , 25 lb . b 10 
F ancy , Peeled , 25 lb. 18

Peel
Lem on, A m erican  . . . .  12% 
O range, A m erican  . . . .  12% 

Raisins
C luste r, 20 c a r t o n s ___ 2 25
Loose M uscate ls  3 C r 5% 
Loose M uscate ls  4 C r 6 
L . M. Seeded, 1 lb . 7@7% 

California Prunes 
90-1100 251b. b o x e s ..@  4 
80- 90 251b. b o x es ..@  6 
70- SO 251b. boxes . .@i 6% 
60- 70 254b. b o x e s ..®  7 
60- 60 251b. b o x es ..@  8 
40- 50 251b. b o x e s ..®  9

FARINACEOUS GOODS 
Beans

C alifo rn ia  L im a  ..........  7%
M ichigan l i m a  ............  6
Med. H an d  P icked  . . . . 2  25 
B row n H olland  ............1 65

Farina
25 1 lb. pack ag es  . . . . 1  50
Bulk, p e r  100 tb s .......... 4 00

Original Holland Rusk
P acked  12 ro lls to  co n ta in e r 
3 co n ta in e rs  (36) ro lls 2 85 
5 co n ta in e rs  (60) rolls 4 75

H om iny
P earl, 100 lb . sack  -----2 00
M accaronl and V erm icelli 
D om estic, 10 lb. box . .  60
Im ported . 25 lb. box . .  2 50 

P earl B arley
C h es te r ............................. 2 60
E m pire  ...........................

Peas
G reen, W isconsin , bu. 2 00
G reen, Scotch , bu .............2 00
Sfplit, ib . ........................... 5

Sago
E a s t In d ia  .......................  5
G erm an , sack s  .............  6
G erm an , b roken  pkg.

Tapioca
F lake , 100 lb . s ack s  ..5  
p e a rl , 130 lb . s a c k s  ..5
P earl, 36 p k g s ...................2 25
M inute , 36 p k g s .................2 76

FISHING TA C K LE
% to  1 In. 
1% to  2 In. 
1% to  2 in. 
1% to  2 in.
2 in . ...........
3 in ................

6
7
9
11
15
20

Cotton Lines
No. 1, 10 f e e t ..................  5
No. 2, 15 fee t .................7
No. 3, 15 fe e t ................... 9
No. 4, 15 fe e t ....................10
No. 5, 15 fee t ................. 11
No. 6, 15 fe e t ..................12
No. 7, 15 f e e t ................... 15
No. 8, 15 f e e t ................... 18
No. 9, 15 fe e t ................. 20

Linen Lines
Sm all ...................................  2#
M edium  ............................. 26
L a rg e  ...................................  34

Poles
B am boo, 14 f t., p e r  doz. 65 
B am boo, 16 f t . ,  p e r  doz. 60 
B am boo, 18 f t., p e r  doz. 80

FLA VO RIN G  EX TR A C TS 
Jen n in g s  D C B rand 

T e rpeneless  E x tra c t  L em on 
No. 1 F  box, p e r  doz. 75
No. 2 F  box, p e r  doz. 90
No. 4 F  Box, p e r  doz. 1 75
No. 3 T aper, p e r  doz. 1 75 
2 oz. F la t , F  M p e r  dz. 1 50 
E x tra c t  M exican  V an illa

Jen n in g s  D C B rand  
No. 1 F  Box. p e r  doz. 90
No. 2 F  Box, p e r  doz. 1 25
. .0. 4 F  Box, p e r  doz. 2 25
No. 3 T aper, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00

FLO UR A ND F E E D
G rand  R ap id s  G rain  & 

M illing Co.
W in te r  W h e a t

P u r i ty  P a te n t  ...............5 50
le a l  of M inneso ta  . . .  4 75
S u n b u rs t ................... 4 76
W izard  F lo u r ...............5 20
W iza rd  G ra h a  m .......... 5 20
W izard , G ran . M eal ..4  00 
W izard  B uck w h ea t . .  6 00 
Rye ...................................  4 40

V alley  C ity  M illing Co.
L ily  W h ite  ................... 5 60
L ig h t L o a f ...................  6 8*
G rah am  ......................... 2 30
G ran en a  H e a lth  ........... 2 40
G ran. M eal .......................1 60
Bolted M ed.........................1 50

V oigt M illing  Co.
G rah am  ........................... 4 60
V oigt’s  C rescen t . . . .  5 50 
V oigt’s  F lo u ro ig t . . . .  5 50
V oigt’s  H ygien ic  ......... 4 60
V oigt’s  R oyal ............... 5 90
W a tso n -H ig g in s  M illing Co.
P e rfec tio n  F lo u r ........  5 50
T ip  Top F lo u r ............. 5 10
Golden S h eaf F lo u r  . .  4 80. 
M arshall’s  B es t F lo u r  4 85 

W orden  G rocer Co.
Q uaker, p a p e r  ............. 5 30
Q uaker, c lo th  ...............5 40
Q u ak er B u ck w h ea t bbl 5 40

K an sas  H ard  W h e a t 
W orden  G rocer Co. 

A m erican  E ag le , %s . .5 10 
A m erican  E ag le , Ms ..5  00 
A m erican  E ag le , % s ..4  90

S pring  W h ea t.
R oy B a k e r

G olden H o rn , fam ily  . .4  76 
G olden H o rn , b a k e rs  . .4 66
W isconsin  R ye ............... 3 75

Ju d so n  G rocer Co.
C ereso ta , % s ................. 5 20
C ereso ta , Ms ................. 5 30
C ereso ta , % s ................. 5 40

W orden  G rocer Co.
W ingold, % s clo th  ___ 5 40
W ingold , Ms c lo th  . . . . 5  30 
W ingold , % s clo th  . . . . 5  20 
W ingold, % s p ap e r  . .5 25 
W ingold, Ms p a p e r  . .5  20 
B a k e rs ’ P a te n t  ............... 5 05

W y k es & Co.
S leepy E ye, % s clo th  5 40 
S leepy E ye, Ms clo th  5 30 
Sleepy E ye, % s clo th  5 20 
S leepy E ye, % s p ap e r 5 20 
S leepy E ye, %s p a p e r  5 20 

Meal
B olted  ................. 3 80@4 00
G olden G ran u l’d  3 80@4 00 

W heat
R ed .................................  1 02
W h ite  .............................  1 02

O ats
M ichigan ca rlo ts  ........... 36
L ess  th a n  ca rlo ts  . . . .  38

Corn
C arlo ts  .............................  52
L ess th a n  c a rlo ts  . . . .  56

Hay
C arlo ts  ............  12 00@14 00
L ess  ca rlo ts  12 00@14 00 

Feed.
S tre e t C a r  F e e d .................. 33
No. 1 C om  & O at F eed  .33
C racked  corn  .....................32
C oarse  co m  m e a l.............. 32

F R U IT  JA R S  
M ason, p ts ., p e r  gro . 4 00 
M ason, q ts ., p e r  g ro . 4 40 
M ason, % gal. p e r  g ro . 6 75 
M ason, ca n  tops , g ro . 1 40

GELATINE
Cox’s, 1 doz. la rg e  .. .1 75
Cox’s, 1 doz. sm all . .  
K nox’s  S park ling , doz.

.1 00
1 25

K n o x 's  S park ling , gr. 14 00
K n o x 's  A cldu’d. doz. .1 25
N elson’s  ......................... 1 50
O xford .............................. 75
P ly m o u th  Rock, P hos. 1 25
P ly m o u th  Rock, P la in 90

GRAIN BAGS
B road  G auge .............. 1*
A m oskeag  ...................... 19

HERBS
S age ............................... 15
Hops ......................... 16
L au re l L eav es  ............ 15
S enna L eaves  ............ 25

HIDES AND PELTS  
Hides

G reen, No. 1 ..................11%
G reen, No. 2 .................. 10%
C ured , No. 1 ..................13
C ured, No. 2 ..................12
C alfsk in , g reen , N o. 1 15 
C alfsk in , g reen , N o. 2 13% 
C alfsk in , cu red , No. 1 16 
C alfsk in , cu red , No. 2 14%

P elts
Old W ool ............ @ SO
L am bs .................. 50 0 1  00
S hearlings  .......... 50@1 00

Tallow
No. 1 ...................... O  6
No. 2 ....................... O  4

Wool
U nw ashed , m ed. @18
U nw ashed , fine @13

HORSE RADISH 
P e r  doz.............................. 90

JELLY
51b. pails, p e r  doz. ..2 20

15tb pails , p e r p a i l ___  48
301b pails, p e r  pail . . . .  90

JE LLY  GLASSES 
% p t. in  bbls, p e r  doz. 15 
% pt. in  bbls., p e r  doz. 16
3 oz. capped  in  bbls, 

p e r  d o z ..............................  18
MAPLEINE

2 oz. b o ttles , p e r  doz. 3 00
MINCE MEAT 

P e r  ca se  .........................2 85
MOLASSES 

New Orleans
F’ancy  O pen K e tt le  . .  42
Choice ......................  35
Good ...................................  22
F a ir  ................................... 20

H a lf  b a rre ls  2c e x tra
R ed l i e n ,  No. 2% -----1 75
R ed H en , No. 5 ............ 1 75
R ed H en , No. 10 . . . . 1  65

MUSTARD
% Ib. 6 lb . box ..........  16

OLIVES
B ulk, 1 gal. kegs  1 15@1 25 
Bulk, 2 gal. k eg s  1 10@1 20 
B ulk, 5 gal. k eg s  1 00@1 15
Stuffed, 5 oz ............... 90
Stuffed, 8 oz..................1 35
S tuffed, 14 oz..................2 25
P itte d  (n o t stu ffed )

14 oz...............................2 25
M anzanilla , 8 oz ........... 90
L unch, 10 oz..................1 35
L unch , 16 oz..................2 25
Q ueen, M am m oth , 19

oz................................  4 25
Q ueen, M am m oth , 28

oz.................................  5 75
O live Chow, 2 doz. cs,

p e r doz......................  2 25

PICKLES
Medium

B arre ls , 1,200 co u n t . .7 75
H alf bbls., 600 cou n t 4 38
5 gallon  kegs  ............... .2 0O

Small
B a rre ls  ......................... 9 50
H alf b a rre ls  ............... 5 25
5 gallon  kegs  ......... 3 00

G herk ins
B arre ls  ........................... 14 5«
H alf b a rre ls  .............. 7 75
5 gallon  kegs  ...............

Sweet Small
B arre ls  ......................... 14 59
H alf b a rre ls  ............... 8 00
5 gallon  kegs  ............... 3 25

PIPES
Clay, No. 216, p e r  box 1 75 
Clay, T . D ., fu ll co u n t 60 
Cob .....................................  90

PLAYING CARDS 
No. 90, S tea m b o a t . . . .  75
No. 15, R ival, a s s o r te d  1 25 
No. 20, R over, en a m ’d  1 50
No. 572, S pecial ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ...........2 00
No. 632, T o u rn ’t  W hist 2 25

POTASH
B a b b itt’s  ..........  4 09

PROVISIONS 
Barreled Pork 

C lear B ack  22 00@23 00 
S h o rt C u t C lear 20 50@21 00
B ean  ............... 19 00@19 50
B risket, C lear 24 00@24 50
P ig  ................................... 23 00
C lear F am ily  ..............  26 00

Dry Salt Meats
S P  B ellies ................. 13

Lard
P u re  in  tie rce s  ,.11% @ 12 
Com pound L a rd  8M@ 8%
80 lb. tu b s  ___ad v a n ce  %
60 lb . tu b s  . . . .a d v a n c e  % 
50 lb . t in s  . . . . a d v a n c e  % 
20 lb . pa ils  . . . . a d v a n c e  % 
10 lb . pa lls  . . . . a d v a n c e  % 
5 lb . pa lls  . . . . a d v a n c e  1 
8 lb. p a lls  . . . . a d v a n c e  1

Sm oked M eats 
H am s, 12 lb . av . 17 @17% 
H am s, 16 lb. av . 16%@17 
H am s, 18 lb . av . 16 @16%
S kinned  H am s ..18  @18% 
H am , d ried  beef

s e ts  ............... 20 @20%
C alifo rn ia  H am s 11%@12 
P icn ic  Boiled H am s @15
Boiled H a m s  ___ 25 @25%
M inced H am  . .  12%@13 
Blacon ............... 17%@25

S ausages
B ologna ............... 9%@10
L iv er ..................... 7%@ 8
F ra n k fo r t  ........... 10 @10%
P o rk  ..................... 13 @14
V eal .................................  l i
T ongue ........................... 11
H eadcheese  ................... 9

Beef
Boneless ............ 18 00@18.50
R um p, new  ..............  19 00

Pig’s Feet
% bbls.............................. 1 05
% bbls., 40 lb s .................... 2 10
% bb ls .............................. 4 00
1 bb l.............................. 8 00

Tripe
K its, 15 lb s ........................  90
% bbls., 40 lb s ...............1 60
% bbls., 80 lb s ...............3 00

Casings
H ogs, p e r  lb .................... 35
Beef, rounds, s e t  . .  17@18 
Beef, m iddles, s e t  ..90@95 
Sheep, p e r  bund le  . . .  80

Uncolored Butterlne 
Solid D airy  . . . .  12 @16 
C o un try  R olls . .12% @18

Canned Meats
C orned beef, 2 lb  . . 4 20
C orned beef, 1 lb . . . . 2  20
R o as t beef, 2 lb. . . 4 20
R o as t beef, 1 lb . . . . 2  20
P o tte d  H am , Ms .. . .  50
P o tte d  H am , %s ..  90
D eviled H am , Ms . .  50
D eviled H am . % s ..  90
P o tte d  T ongue, Ms . .  50
P o tte d  Tongue, . .  90

RICE
F a n cy  ..................... 6 @6%
J a p a n  S ty le  ........ 5 @5%
B roken  ..................... 4 @4%

RO LLED  OATS 
Roiled A vena, bbls. . .  4 15 
S teel C ut, 100 lb sks. 2 00
M onarch , bb ls ...............  3 90
M onarch , 90 lb. s ack s  1 80
Q uaker. 18 R eg u la r . .1  45 
Q uaker, 20 F am ily  . . . . 4  00

SALAD DRESSING
C olum bia, % p t  ........... 2 25
C olum bia, 1 p in t ........... 4 00
D u rk ee’s, la rge , 1 doz. 4 50 
D u rk ee 's , sm all, 2 doz 5 25 
S n id e r’s, la rge, 1 doz. 2 35 
S n id er’s, sm all, 2 doz. 1 35

SALERATUS  
P ack e d  60 lbs. in  box. 

A rm  a n d  H a m m e r . . . . 3  00 
W y a n d o tte , 100 % s, ..3  00

SAL SODA
G ran u la ted , bb ls .............  80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SALT
Com m on G rades

100 3 Ib. s ack s  .................2 60
70 4 lb. s a c k s  ................ 2 40
60 5 lb. s ack s  ................ 2 40
28 10 Ib. s ack s  ................2 25
56 Ib. s ack s  ............... 40
28 Ib. s ack s  ....................20

Warsaw
56 Ib, d a iry  in  d rill bags  46 
28 lb. d a iry  in  d rill b ags 20

Solar Rock
56 Ib. s ack s  ....................... 25

Common
G ran u la ted , F in e  ........... 1 05
M edium , F in e  ................. l  10

SALT FISH 
Cod

L arg e , w hole, . . .  @7%
Sm all, w hole . . . .  @7
S trip s  o r  b rick s  .7%@10% 
Pollock  ................. @ 4%

Halibut
Strip*  ..................................  i s
C hunks ............................... is

Holland Herring 
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop %bbl. 6 50 
Y. M. wh. hoop kegs 72
Y. M. w h. hoop M llcher*

kegs .................................  73
Q ueen, bb ls................... 11 00
Q ueen, % bb ls..............  5 75
Q ueen kegs  ...................  63

Trout
No. 1, 100 lb s ................... 7 59
No. 1, 49 lb a  ...............8 25
No. 1, 10 lb s ....................  99
No. 1, 8 tbs. ............. Ti

Mackerel
M ess, 100 lb s ............ ..16 56
M ess, 40 tbs. ............. . .  7 09
M ess, 10 lb s ................ . .  1 85
M ess, $ lb s .................. . .  1 50
No. 1, 100 ib s ........... ..10 00
No. 1, 40 lb s ............... . . .6 60
No. 1. 10 Tbs.............. . . . 1 25

W hlteflsh
100 lb s ........................... . . . 9 75
50 Ibs........................... . ..5 25
10 Ibs........................... . . . 1 12

8 Ib s ........................... 92
100 Ib s ........................... .. . .4 65

40 tb s ........................... . . . 2 10
10 ib s ........................... 75

8 Ib s ........................... 65

SEEDS
A nise ............................... 14
C anary , STnyma ............. 6
C araw ay  ....................... 10
Cardom om , M a la b a r 1 20
C elery  ............................. 45
H em p, R u ssian  ..........  5
M ixed B ird  ................... 5
M u sta rd , w h i t e ..............  8
P oppy  ............................... 16
R ape ...............................  5%

SHOE BLACKING 
H an d y  Box, la rg e  3 dz 3 50 
H an d y  Box, sm all . . . . 1  25 
B ixby’s R oyal P o lish  85 
M iller’s  c ro w n  P o lish  85

SNUFF
Scotch, in  b ladders  . . . .3 7
M accaboy, in  Ja rs  ........... 35
F ren ch  R app ie  in  Ja rs  ..43

SODA
Boxes ..........................  5%
K egs, E ng lish  ............... 4%

S PIC E S  
W hole Spices

A llspice, J a m a ic a  ........  9
Allspice, la rg e  G arden 11
Cloves, Z an z ib ar ......... 27
C assia , C an ton  ........... 14
C assia , Sc pkg. doz. ..25
G inger. A frican  .............. 9%
G inger, C ochin...............14%
M ace, P e n a n g  ............... 70
M ixed, No. 1 ...................16%
M ixed, No. 2 ................. 10
M ixed, 5c pkgs. doz. ..45
N u tm egs, 70-80 ............. 30
N u tm egs, 105-110 ......... 22
P epper, B lack  ................. 13
P epper, W h ite  ............... 25
P epper, C ayenne ........... 22
P ap rik a , H u n g a rian  ..

P u re  G round in Bulk 
A llspice, J a m a ic a  . . . .1 2
Cloves, Z an z ib ar ........... 30
C assia , C an ton  ............. 12
G inger, A frican  ........... 18
M ace, P en a n g  ............... 75
N u tm egs, 75-89 ........... 35
P ep p er, B lack  ............... 15
P epper, W h ite  ............. 35
P epper, C ayenne . . . .  24 
P ap rik a , H u n g a rian  ..45

STARCH
Corn

K ingsford , 40 lb s .............7%
M uzzy, 20 l ib . pkgs. . .  5% 
M uzzy, 40 lib . pkgs ..5

Gloss
K ingsfo rd

S liver Gloss, 40 lib s . . 7% 
S ilver Gloss, 16 3lbs. . .  6% 
S tiver G loss, 12 6lbs. . 8%

Muzzy
48 lib . pack ag es  . . . . . .  5
16 31b. pack ag es  . . . ••• 4%12 6lb. p ac k ag es  . . . . . .  6
501b. boxes ............... •. 3%

SY RU PS
Corn

B airrels .........................  26
H alf b a rre ls  ................... 28

• B lue K aro , No. 2 ................. 1 80
B lue K aro , No. 2% . .8  99
B lue K aro , N o. 5 ................. 8 19
B lue K aro , No. 10 . . . . 8  00
R ed  K aro , N o. 2 ........... 1 91
R ed H aro , N o. 2% . . . . 2  40
R ed K aro , No. 6 ........... 2 86
R ed Ka.ro, N o. 10 . . . . 2  25 

P u re  C ane
F a ir  ...................................  16
Good .................................  20
Choice ............................... 25

T A B L E  SA U CES
H alfo rd , la rg e  ............... 8 75
H alfo rd , sm a ll ............... 2 25

T E A
Jap a n

Sundried , m edium  ..24gp2< 
S undried , choice ...,30@ 33
S undried , fan cy  ___ 36@40
B ask e t-fired  m ed ium  20 
B asket-fired , choice 35@37 
B ask e t-fired , fan cy  4Q@43
N ibs .............................  20@32
S iftings  .......................  10@12
F a n n in g s  ................... 14@15

G unpow der
M oyune, m e d iu m ........... 86
M oyune. choice ..........  88
M oyune, fan cy  . . . .  50®60 
P lngsuey , m ed ium  . . .  S3
P ingsuey , cho ice ......... 85
P ln g su ey , fan cy  ....50@ 6S

Yeung Hysen
Choice .........................  30
F an cy  ......................... 49059

Oolong
F orm osa, F a n cy  ___59069
Formosa, medium . . . .  29
Formosa, choice .........  85

English Breakfast
M edium  ....................... 25
Choice .......................  30035
F an cy  .........................  40@60

I n il«
Ceylon, choice ........ 30036
F an cy  .........................  45@50

s ........ . .2
1 tb.
1 oz 

9

..5

oz. . . .

Fine Cut
B1° t  ................................. 1 45
Bugle, 16 oz....................... 8 84
Bugle, 10c ................... 11 09
D an P a tc h , t  an d  19 oz 82
D an  P a tc h , 4 ez ...........11 61
D an  P a tc h , 2 oz............ 5 79
F a s t  M ail, 16 ez ...........7 99
H iaw a th a , 16 ez ...........  «0
H iaw a th a , So ................. 8 48
M ay F low er, 19 ez. . .  9 39
No L im it, 2 oz............... 1 73
N o L im it, 18 oz...........8 55
OJibwa, 8 an d  16 ez. 49
OJibwa, 10c ................... H  14
OJibwa, 5c ................... l  g5
P cto sk ey  Chief, 7 oz. 2 00 
P e to skey  Chief, 14 oz. 4 00 
P each  an d  H oney, 5c 5 78
Red Bell, 16 oz.................3 96
Red Bell, 8 foil ............. 1 98
Sterling , L  & D 5c ..5  76
S w eet Cuba, c a n is te r  9 16
S w eet C uba, 5c ........ 5 79
Sw eet C uba, 10c ........... 93
S w eet Cuba, 1 lb. tin  4 9# 
S w eet C uba, 16 oz. ..4  80 
S w eet C uba, % lb. foil 2 25 
S w eet B urley  5c L& D  5 76 
S w eet Burley, I  oz. . .  2 45 
S w eet B urley , 24 Ib. . .4  90 
Sw eet M ist, % gro. . .5  70 
S w eet M ist, 3 oz. . . .1 1  10
S w eet M ist. 8 oz..........  35
T e leg ram , 5c .................5 76

U ncle D aniel, 
U ncle D aniel,

Plug
Am. N avy, 16 oz............  3]
Apple, 10 lb. butt ___  38
Drummond N at Leaf, 2

and 5 lb.........................  60
Drummond N at Leaf,

per doz ....................... 96
Battle A x ....................... 28
Bracer. 6 and 12 lb. . 30
Big Four, 6 and 16 lb. 32
Boot Jack, 2 lb............... 86
Boot Jack, per doz. . .  86
Bullion, 16 oz..................  46
Climax, Golden Tw ins 48
Climax, 14% oz..............  44
Climax, 7 oz...................  47
D ays’ W ork, 7 & 14 lb. 37 
Creme de M enthe, lb. 62 
Derby, 5 lb. boxes . . .  28
5 Bros., 4 lb ....................... 65
Four R oses, 19c ........... 90
Gilt Edge, 2 lb ............... 50
Gold Rope, 9 ft  12 lb. 58 
Gold Rope, 4 & 8 lb. 58 
G. O. P„ 12 & 24 lb. 86 
Granger T w ist, < lb. 46 
®. T. W .. 19% fc 21 Ib. *6 
H orse Shoe, 6 & 12 lb. 43 
H oney Dip T w ist, 5&10 45
Jolly  Tar, I & 8 lb . . .  40
J. T„ 5% & 11 lb. . . .  35
K entucky N avy, 12 lb. 32 
K eystone T w ist, 6 lb. 45
K ism et, 6 lb.....................  48
Maple Dip, 20 oz...........  25
Merry W idow, 12 lb. 32 
Nobby Spun Roll 6 & 3 58
Parrot, 12 Ib.................... 34
Parrot, 20 lb .....................  28
Patterson ’s Mart. Leaf 93 
Peachey, 6-12 & 24 lb. 40 
Picnic T w ist, 5 lb. . . .  45
Piper H eidsick, 4 & 7 lb. 69 
Piper H eidsick, per doz. 98 
Polo, 3 doz., per doz. 48
Redicut, 1% oz..............  38
Red Lion, 6 & 12 lb. 30 
Scrapple, 2 & 4 doz. 48 
Sherry Cobbler. 8 oz. 32 
Spear Head, 12 oz. . . .  44
Speer' Head, 14% oz. 44 
Spear Head, 7 oz. . . .  47
Sq. D eal 7. 14 & 28 lb. 28 
Star, 6. 12 & 24 lb. . .  43
Standard N avy, 7%, 15

& 30 lb...........................  34
Ten Penny, 6 & 12 lb . 35
Town Talk, 14 oz........... 30
Yankee Girl, 6. 12 & 24 30

Scrap
All R ed, 5c ................... 5 76
Am. U nion S e ra  p . . . .  5 40
B ag  P ip e , 5c ............... 6 88
C utlas, 2% oz.................  26
G lobe S crap , 2 oz. . . .  30 
H ap p y  T h o u g h t, 2 os. 30 
H oney  C om b S crap , 6c 5 76
H o n es t S crap , 5c ......... 1 55
M all P ouch , 4 doz. 5c 2 00
Old Songs, 5c ................. 5 76
Old T im es, % gro. . .5 50 
Polar Bear, 5c, % gro. 5 76 
Red Band, 6c % gro. 5 76 
Red lim a Scrap Sc 1 98
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S crapple, 5c p k g s ........... 48
S ure S hot, 5c, Y» gro. 5 76 
Y ankee G irl S crp  2 oz 5 76 
P a n  H and le  Scrp  % gr 5 76 
P eachy  S crap , 5c . . .  1 90 
Union W orkm an . 2% 6 00

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz........................  6 00
BB, 7 oz............................12 00
BB, 14 oz..........................24 00
B agdad , 10c t in s  ........ 11 52
B adger, 3 oz.................. 5 04
B adger, 7 oz................ 11 52
B anner, 5c ..................... 5 96
B anner, 8 oz. ............... 1 60
B anner. 16 oz.................. 3 20
Belwood M ix tu re , 10c 94
Big Chief, 2% oz............6 00
Big Chief, 16 oz..........  30
B ull D urham , 5c . . . .  5 90 
B ull D u rh am , 10c . . . .1 0  80 
Bull D urham , 16c . . . .1 8  48 
Bull D urham , 8 oz. . .  60
Bull D urham , 16 oz. . .6  72
B uck H orn , 5c ............  5 76
Buck H orn . 10c ........... 11 50
B ria r  P ipe, 5c ............  6 00
B ria r  P ipe, 10c ........... 12 00
B lack  S w an, 5c ............. 5 76
B lack S w an, 14 oz. . .  3 50
Bob W h ite , 5c ............... 5 90
B rotherhood, 5c ..........  5 95
B rotherhood. 10c ____ 11 00
B ro therhood , 1C oz. . .  39
C arnival. 6c ................... 5 70
C arn ival, «% oz..........  39
C arnival, 16 oz............... 40
C igar C llp’g  Jo h n so n  30 
C igar C lip’g, S eym our 30 
Iden tity . 3 & 16 oz. . .  30
D arby C iga r C u ttin g s  4 50 
C on tinen ta l C ubes, 10c 90
C orn Cake, 14 oz............2 55
C orn Cake, 7 oz............. 1 45
Corn C ake, 5c ............... 5 76
C ream , 60c pails  .........4 60
C uban S ta r , 5c foil -.5  76 
C uban S ta r , 16 oz. pa lls  3 72
Chips, 10c ....................10 20
Dills B est, 1% oz..........  79
Dills B est, 3% oz. . .  . 77
Dills B es t 16 oz............... 73
D ixie K id, 1% foil -----  39
D uke’s  M ix, 5c ............. 5 76
D uke’s M ix, 10c ......... 11 52
D uke's Cam eo, 1% oz 41
Drum. 5c ....................... 6 90
F F  A. 3 oz............................4 95
F  F  A, 7 oz........................... 11 50
F ash ion , 5c ..................  6 00
F ash ion , 16 oz...............  43
F ive B ros., 5c ...............5 60
Five B ros., 10c ........... 10 70
F ive  ce n t c u t P lu g  . .  29
F  O B 10c .................. 11 50
F our Roses, 10c ........... 96
Full D ress, 1% oz. . . .  72
Clad H and . 5c ............... 1 44
Sold Block, 1% oz. . . .  39
Sold Block. 10c ......... 11 88
Sold  S ta r , 16 oz.............  38
Gall A A x N avy , 5c 5 95
G row ler, 5c ................... 4 42
G row ler, 10c ............... 2 94
G row ler, 20c ..............  1 85
G iant, 6c ....................... 1 55
G ian t, 16 oz..................... 33
H an d  M ade. 2% oz. . .  50
H aze l N u t, 5c ............  5 76
H oney  Dew, 1% oz. . .  40
H oney  Dew, 10c .........11 88
H un tin g , 1% & 3% oz. 38
I X  L, 5c ....................... 6 10
I X  L, In pa lls  ............  32
lu s t  S u its , 5c ............  6 00
lu s t  S u its , 10c ........... 11 88
K iln D ried, 25c ............. 2 45
K ing B ird , 7 oz............25 20
K ing B ird , 3 oz................... 11 00
K ing B ird, 1% oz. . . .  6 70
La T u rk a , 5c ............  5 76
L ittle  G ian t, 1 lb ..........  28
Lucky S trik e , 1% oz. 94 
Lucky S trik e , 1% oz. 96
Le Redo, 3 oz......................10 80
Le R edo, 8 & 16 oz. 38 
M yrtle  N avy , 10c . . . .  11 80 
M yrtle  N avy , 5c . . . .  5 94 
M ary land  Club, 5c . .  50
M ayflow er, 5c ..............  5 76
M ayflow er, 10c ........... 96
M ayflow er, 20c ........... 1 92
N igger H a ir , 5c ...........5 94
N igger H a ir , 10c . . . .1 0  56
N igger H ead , 5c ........  4 96
N igger H ead , 10c . . . .  9 84
N oon H our, 5c ............. 1 44
Old Colony, 1-12 gro . 11 52
Old Mill. 5c ..................  5 76
Old E ng lish  C urve T%oz 96
Old Crop, 5c ................. 5 76
Old Crop, 25c ............... 20
P . S., 8 oz.. 30 lb . cs. 19 
P. S., 3 oz., p e r  g ro . 5 70
P a t  H and , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte r s o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal. 16 oz. 6 00
P eerless, 5c ............... 5 70
P eerless. 10c ............... 1 92
P eerless, 3 oz.............. 10 20
P eerless, 7 oz. ............. 23 76
P eerless, 14 oz.............. 47 52
P laz a , 2 gro . c s ................5 76
P low  Boy, 6c ............... 5 76
P low  Boy, 10c ..............11 00
P low  Boy, 14 oz...............4 50
P ed ro , 10c ..................... 11 80
P rid e  of V irg in ia , 1% 77
m o t . Se ........................... •  7«

P ilo t, 7 oz. doz...............1 05
P ilot, 14 oz. doz.............2 10
P rin ce  A lbert, 10c . .  96
P rin ce  A lbert, 8 oz. . .  4 92 
P rin ce  A bert, 16 oz. . .  8 40 
Q ueen Q uality , 5c . . .  48
Rob Roy, 5c foil . . . .  5 90 
Rob Roy, 10c g ro ss  10 20
R ob Roy, 25c doz.......... 2 08
R ob Roy, 50c doz. . .  4 12 
S. & M., 5c g ro ss  . . . . 5  76 
S. & M.. 14 oz. doz. ..3  20 
Sold ier Boy, 6c g ro ss  5 95
Soldier Boy, 1 0 c ............ 10 56
S oldier Boy, 1 lb .............4 80
S*weet C aporal, 1 oz. . .  60
Sw eet L o tus. 5c ........... 6 00
S w eet L o tus, 10c ___ 12 00
S w eet L o tus, p e r  doz. 4 85 
Sw eet Rose, 2*4 oz. 89
S w eet T ip  Top, 5c . .  2 00 
S w eet T ip  Top, 3% oz. 38
S w eet T ips, % gro  10 08
Sun C ured, 18a ........... 11 75
S um m er T im e, Se ___ 5 76
S um m er T im e, 7 oz. . .1  65 
S um m er T im e 14 oz. . .3  50
S tan d a rd , 2 oz................. 5 90
S tan d a rd , 3% oz........... 28
S tan d a rd , 7 oz................. 1 68
Seal N . C„ 184 cu t p lug  70 
Seal N. C., 1% G ran  63 
T h re e  F e a th e rs , 1 oz. 63 
T h re e  F ea th e rs , 10c 10 20
T h re e  F e a th e rs  and 

P ipe com bination  . .  2 25 
Tom  A J e rry , 14 oz. . .3 60 
Tom  A J e rry . 7 oz. . .  1 80
Tom  A J e rry , 3 oz. . .  8 75
T ro u t L ine, 5c ..........  5 95
T ro u t L ine, lflo . . . .1 0  00 
T u rk ish , P a tro l. 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. t in s  . .  96
T uxedo, 4 oz. c a r t  . .  64
T uexdo, 16 oz. t in s  . .  64
T w in  O aks, 10c ......... 94
U nion L eader, 50c . .  5 06 
U nion L e ad er, 25c . .  2 55 
U nion L eader, 18c ..11  60 
U nion L eader, 5c . . . .  6 95 
U nion W o rk m an , 1% 5 76
U ncle S am . 10c .........18 80
U ncle Sam , 8 oz........... 2 20
U. S. M arine , 5c ___ 6 80
V an B ibber, 2 oz. t in  88
V elvet, 5c pouch . . . .  1 44
V elvet, 10c t in  ............  1 92
V elvet, 8 oz tin  .......... 3 84
V elvet, 16 oz. can  . . . .  7 68 
V elvet, com bination  cs 5 75
W a r  P a th , 5c ............... 5 95
W a r P a th , 8 oz...............1 60
W ave Line, 3 oz........... 40
W ave L ine, 16 oz. . . .  40
W ay up, 2% oz...........6 75
W ay  up, 16 oz. pa ils  . .  31
W ild F ru it, 5c ..........  5 76
W ild F ru it ,  10c ......... 11 52
Y um  Y um , 6c ..........  6 60
Y um  Y um , 10c ........... 11 62
Yum  Y um , l ib .,  doz. 4 80

T W IN E
C otton , 3 ply ................ 22
C otton , 4 p ly  ...............22
J u te , 2 p ly  .....................14
H em p, 6 p ly  .................13
F lax , m edium  ...............24
W ool, 1 lb. ba les ........  6

V IN EG A R
W h ite  W ine, 40 g ra in  6% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13
O akland  V inega r A P ickle 

C o .'s  B rands . 
H ig h land  ap p le  cider ..18 
O ak land  app le  c id er ..13
State Seal sugar .......... 11
Oakland w hite p ickling 10 

Packages free.
WICKING

No. 0, per gross ............SO
No. 1, per gross ............40
No. 2, per gross ............50
No. 3, per gross ............75

WOODENWARE
Baskets

B ushels ........................... 1 00
Bushels, w ide band . . .  1 15
M arket ........................... 40
Splint, large ................. 3 60
Splint, medium  ........... 3 00
Splint, sm all ................. 2 75
W illow Clothes, large 3 25 
W illow , C lothes, sm all 6 25 
W illow , C lothes, me'm 7 25

Butter P lates  
Ovals.

% lb., 250 in  c ra te  ..........30
% lb., 250 In c ra te  ..........30
1 Tb.. 250 in  c ra te  ............ 35
2 lb., 250 in  c ra te  .............45
3 lb ., 250 in  c ra te  ............ 65
5 Tb., 250 in  c ra te  ............ 85

W ire  E nd .
1 tb., 250 in  c r a t e .............35
2 lb ., 250 in  c ra te  ............ 45
3 Tb., 250 in  c ra te  ............ 55
5 Tb., 250 in  c ra te  ............ 65

C hurns
B arre l, 6 ga l., each  . . . 2  40 
B arre l, 10 gal., each  . .2  55 

Clothes Pint 
R ound H oad.
4 inch, S groo* ...............  M

4% inch , 5 g ro ss .......... 55
C artons. 20 2% doz bxs. 60 

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1, com plete  ............. 40
No. 2, com plete  ............. 28
C ase No. 2, fillers, 15

s e ts  ............................. 1 36
Case, m edium , 12 s e ts  1 15

F au ce ts
C ork  lined , 8 in ............... 70
Cork lined, 9 in ............... 80
C ork lined. 10 In ...........  SO

Mop S ticks
T ro jan  sp rin g  ............... 90
E clipse p a te n t sp r in g  85
No. 1 com m on ........... 80
No. 2 pa t. b ru sh  ho lder 85
Ideal No. 7 ..................... g5
12Tb. co tto n  mop h ead s  1 45

P alls
2- hoop S ta n d a rd  .2 00
3- hoop S tan d a rd  .2 35
2- w ire  C able .2 10
C eda r all red  b ra s s  ..1  25
3-  w ire  C able .2 30
P a p e r  E u re k a  ............... 2 25
F ibre .................................  2 40
10 q t. G alvan ized  . . . .  1 70 
12 q t. G alvan ized  . . . . 1 9 0  
14 qt. G alvan ized  . . . . 2  10

T oothplcks
B irch, 100 pack ag es  . .2  00 
Ideal ...............................  85

T ra p s
M ouse, wood, 2 ho les 22
M ouse, wood, 4 holes 46
M ouse, wood, 6 holes 70
M ouse, tin , 5 h o l e s ___ 65
R a t, wood ..................... 80
R a t, sp r in g  ................... 75

T u b s
20-in. S tan d a rd , N o. 1 7 50 
18-in. S tan d a rd , N o. 2 6 50 
16-in. S tan d a rd . No. 3 5 60 
20-in. Cable, No. 1 . . . . 8  00 
18-ln. Cable, No. 2 . . . . 7  00
16-in. Cable. No. 3 ___ 6 09
No. 1 F ib re  ................... 10 25
No. 2 F ib r#  ................... 9 25
No. 3 F ib re  ......................8 25
L arg e  G alvan ized  ___ 5 75
M edium  G alvan ized  . .5  00 
Sm all G alvan ized  . . . . 4  25 

W a sh b ea rd s
B ronze Globe ...............2 50
D ew ey .............................  1 75
D ouble A cm e .................3 75
S ingle A cm e .................3 15
D ouble P e e rle s s  .......... 3 75
S ingle P eerless  .............3 25
N o rth e rn  Q ueen ...........3 25
D ouble D uplex  ............ 3 00
Good L uck  .....................2 75
U niversa l ....................... 3 15

W indow  C leaners
12 In ........................................1 65
14 in ........................................ 1 85
16 In........................................ 2 30

W ood Bowls
13 in. B u tte r  .................. 1 50
15 in. B u tte r  ..................2 00
17 in. B u tte r  .................. 8 75
19 in. B u tte r  .................. 6 00
A ssorted , 13-15-17 . . .  .3 00 
A ssorted , 15-17-19 ___ 4 25

W R A P PIN G  P A P E R
Com m on S tra w  ..........  2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M an ila  ................. 4
C ream  M an ila  ............... S
B u tc h e rs ' M an ila  ......... 2%
W a x  B u tte r , s h o r t  c’n t  13 
W a x  B u tte r , fu ll co u n t 20 
W a x  B u tte r , ro lls ........ 19

Y EA ST C A K E
M agic, 3 doz.....................1 15
S un ligh t, 8 doz...............1 00
S un ligh t, 1% doz.........  60
Y east F oam , 3 doz. ..1  15
Y eas t C ream , 3 doz. . .1  00
Y eas t F oam , 1% doz. 58

A X L E  G R EA SE

1 lb. boxes, per gross 9 00 
3 Tb. boxes, per gross 24 00 

BAKING POWDER 
Royal

10c size  . .  90 
%lb. cans 1 36 
6 oz. cans 1 90 
%Tb. can s 2 50 
%Ib. cans 3 75 
1Tb. cans 4 80 
3Tb. cn s 13 00 
51b. ctji 21 50

CIGARS
Johnson C igar Co.'s Brand

S. C. W ., 1,000 lo ta . . . .8 1
E l P o r ta n a  ............... .........88
E ven ing  P re s s  ........ ........ 88
E xem pla r .................... ........ 32
W orden G rocer Co. B rand

Ben H u r
P e rfec tio n  ................... ........85
P erfec tio n  E x tra s  . ........ 85
L ondres ....................... ........ 85
L ondres G rand  ........ ........ 36
S ta n d a rd  .............................. 85
P u rita n o s  ............................ ss
P an a te llas , F in a s  . . . ........ 35
P an a te lla s , Bock ___........ 35
Jockey  C lub ........................ Si

Old Master Coffee

Old M aster 
S an  M arto 
P ilo t .............

TEA
R oyal G arden % .  %  and  1 lb. 40 

THE BOUR CO. 
TOLEDO, O.

COFFEE
Roasted

D w inell-W right Co.’s  B’ds

W hite H ouse, 1Tb...................
W hite H ouse, 21b..................
Excelsior, Blend, lib .............
Excelsior, Blend, 21b...........
Tip Top, Blend, 1Tb.............
Royal Blend ...........................
Royal H igh Grad* ...............
Superior Blend .....................

Boston Combination ..........
D istributed by Judson  

Grocer Co., Grand Rapids; 
Lee & Cady, D etroit; S y 
mons Bro3. A Co., Sagi
naw; Brown D avis A  W ar
ner, Jackson; Godsmark, 
Durand & Co., B attle  
Creek: Fielbach Co.. To
ledo.

COCOANUT
Baker’s  B rasil Shredded

10 So Pkgs., per cage t 50
36 10c pkgs.. per caat 1 60
16 Ite and 88 6e pkgs.,

per case .2 60

T he only
5 c

Cleanser
G uaran teed  to" 

eaual th e

Apex H am s .................
Apex Bacon .....................
Apex Lard .......................
E xcelsior H am s ...........
E xcelsior Bacon .............
Silver Star Lard ...........
Fam ily Pork ...................
Fat Back Pork ............

Prices quoted upon appli
cation. Hammond, Standish  
& Co., D etroit, Mich.

8AFE8
Flill line of fire and bur

glar proof sa fe s  kept in

stoc’: by th e  Tradesm an  
Company. T h irty -live sizes  
and sty les on hand a t all 
tim es—tw ice a s  m any sa fes  
as are carried by any other 
house In th e State. If you 
are unable to  v is it  Grand 
Rapids and Inspect the 
line personally, w rite for 
quotations.

SOAP
L autz Bros. A  Co. 

Acme, 30 bars, 75 lbs. 4 00 
Acme. 25 bars, 75 lbs. 4 00 
Acme, 25 bars, 70 lbs. 3 80 
Acme, 100 cakes . . . . 3  00 
B ig  M aster, 100 blocks 4 00
German Mottled .........3 15
German M ottled, 5 bx 3 1* 
German M ottled 10 bx 3 10 
German M ottled 25 bx 3 05 
M arseilles, 100 cakes . .6  00 
M arseilles, 10t cks 5c 4 00 
M arseilles, 10* ck to ll 4 00 
M arseilles, % box to ll 2 10

Proctor & Gamble Co.
L«nox ............ *.............3 oo
Ivory, « oz......................... 4 00
Ivory, 10 oz......................6 75
S tar ..................................... gR

Tradesm an Co.'s Brand 
Black H aw k, one box 2 50 
Black H aw k, five bxs 2 40 
Black Hawk, ten  b xs 2 25

A. B. W rlsley
Good Cheer ...................4 OO
Old Country .................3 40

Soap Powders 
Snow Boy, 24s fam ily
_ dlze ...........................  8 76Snow  Boy, 60 5c ......... 2 40
Snow Boy, 100 5c . . . . 8  76 
Gold D ust, 24 large . .  4 60 
Gold D ust, 100-Sc . .4  00
Kirkoline, 24 4lb........... 8 80
Pearline ......................... t  Ifi
Soapine ..................." 4 00
Baubitt's 1776 ..............s  75
R oselne ............................... 53
Armour’s  ........................’« 7c
W isdom ...........................gQ

Soap Compounds
Johnson’s  F ine ............. 6 10
Johnson’s X X X  ........... 4 25
R ub-N o-M ore ................. 8 85
N ine O'clock ................... 8 80

Scouring
Enoch Morgan's Sons 

Sapollo, gross lots . . . .  9 50 
Sapollo, half gro. lots 4 86 
Sapollo, s in g le  b oxes 2 40
Sapollo, hand ................. 2 40
scourine M anufacturing Co 
Scourine, 50 cak es . . . . 1  80 
Scourine. 100 cakes . . . 3  60

We Manufacture

Public Seating
Exclusively

Q l l i r r t l P «  We furnish churches of all denominations, designing and
V 1 I U I  v l l v o  h i i i lH in c f  t n  h a r m o n i w i t h  t h p  c O n o r n l  a r u h i t A p f n r o l
scheme—from the most elaborate carved fu rn itu re  for the cathedral to the 
modest seating of a chapel.

S r h n n U  ^act th a t we have furnished a large m ajority  of the city  
O L I I U U I O  and d istric t schools throughout the country, speaks volumes 
for the m erits of our school furniture. Excellence of design, construction 
and m aterials used and m oderate prices, win.

We specialize Lodge. Hall and Assembly seating. 
Our long experience has given us a knowledge of re

quirem ents and how to meet them . M any styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

W rite Dept. Y.

Lodge Halls

American Seating Company
215 W abash  A ve. C H IC A G O , ILL.

GR A ND  RAPIDS N EW  YORK BOSTON PHILADELPHIA
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BUSINESS-WANTS DEPARTMENT
Advertisem ents inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

BUSINESS CHANCES.

B ig  b a r g a in  in  S o u th  C a ro lin a  t im b e r .  
W e  a r e  t h e  o w n e r s  o f  m o re  t h a n  f if ty  
m illio n  f e e t  o f f in e  N . C. p in e , p o p la r ,  
c y p re s s  a n d  r e d  g u m  o n  S o u th e rn  R . R ., 
in  S o u th  C a ro lin a , a n d  w ill  s e ll  a t  e x 
t r e m e ly  lo w  f ig u re . 25 y e a r s  in  w h ic h  to  
c u t  t im b e r .  W r i t e  f o r  p a r t i c u l a r s .  S a v a n 
n a h  V a lle y  L u m b e r  C o., A u g u s ta ,  G a.

922
F o r  S a le — L e a s e  a n d  p a r t  o f  f u r n i tu r e  

of t h e  o n ly  $2 h o u s e  in  a  g o o d  l iv e  to w n . 
T e n  p a s s e n g e r  t r a i n s  a  d a y . H o te l  h a s  
33 ro o m s , n ic e ly  f u rn i s h e d .  E le c t r ic  
l ig h ts ,  h a rd w o o d  flo o rs , b a th .  D o in g  c a 
p a c i ty  b u s in e s s .  W ill  b e a r  c lo se  i n v e s t i 
g a t io n .  A d d re s s  H o te l  B , c a re  M ic h ig a n  
T r a d e s m a n ._____________________________ 916

F o r  S a le  A n d  L e a s e — O u r  o ld  e s ta b 
l is h e d  c a r p e t  a n d  d r a p e r y  d e p a r tm e n t  on  
th e  t h i r d  f lo o r o f  o u r  s to r e .  A  s m a l l  i n 
v e s tm e n t  b y  t h e  r i g h t  p a r t y  a t  o n c e  w ill 
b r in g  b ig  r e t u r n s  f o r  t h e  in v e s tm e n t .  
S im o n s  D ry  G o o d s C o., L a n s in g ,  M ich .

__________915
W h o  w a n t s  e i t h e r  m y  O liv e r  t y p e w r i t e r  

N o. 3, f o r  $25; o r  m y  U n d e rw o o d  f o r  $40? 
N e i th e r  o n e  h a s  b e e n  u s e d  a  g r e a t  d e a l— 
n e a r ly  n e w . S e n t  o n  a p p ro v a l .  H a v e  no  
u se  f o r  tw o . A d d re s s  J .  G. W e ile r ,  O ln ey , 
111. 913

F o r  S a le — F i r s t - c l a s s  b a k e ry  a n d  c a fe  
w i th  s o d a  f o u n ta in  a n d  ic e  c re a m  p a r lo r  
in  c o n n e c tio n . D o in g  a  f in e  b u s in e s s  in  
o n e  o f  t h e  b e s t  to w n s  in  C e n t r a l  M ic h i
g a n .  T h is  is  a  m o n e y m a k e r  f o r  a  h u s 
t le r .  R e a s o n  f o r  s e ll in g , o th e r  b u s in e s s ,  
A d d re s s  R , c a re  T r a d e s m a n ._________ 933

F o r  S a le —‘A  g o o d , u p - to - d a te  b a z a a r  
a n d  g r o c e r y  s to c k  in  c i ty  o f  S t. L o u is ,  
M ich . M u s t  s e ll  on  a c c o u n t  o f ill h e a l th .  
F o r  p a r t i c u l a r s  e n q u ir e  E . J .  A le x a n d e r .

932
F o r  S a le — G ood  c le a n  s to c k  g e n e ra l  

m e rc h a n d is e ,  lo c a te d  in  b e s t  to w n  800 
p o p u la t io n  in  C e n t r a l  M ic h ig a n . In v o ic e s  
a b o u t  $4,000. F in e  b u s in e s s ,  e x c e l le n t  
f a r m in g  c o u n tr y .  W ill  s e ll  a t  in v e n to ry .  
D e a l  w i th  o w n e r , n o  a g e n ts .  A d d re s s
N o . 907, c a re  T r a d e s m a n ._____________ 907

W a n te d — T o  le a s e  h o te l  in  to w n  w i th  
o n e  r e g u la r  h o te l .  D r y  to w n  p re f e r r e d .  
G iv e  p a r t i c u l a r s  in  f ir s t  l e t t e r .  809 W .
2 n d  S t., F l in t ,  M ich .__________________ 906

T o  E x c h a n g e — 100 a c re  f a r m , 2%  m ile s  
f ro m  to w n , in  J e f f e rs o n  c o u n ty ,  I n d ia n a .  
W o r th  $6.500. W a n t  g e n e ra l  m e rc h a n d is e .  
A d d re s s  B o x  272, P i e rc e to n ,  In d . 905 

F o r  S a le — R e ta i l  lu m b e r  b u s in e s s ,  t h e  
o n ly  y a r d  i n  to w n  3,000 p o p u la t io n  a n d  
in  t h e  b e s t  f a r m in g  s e c t io n  o f O h io . 
A d d re s s  C le m m e r  & J o h n s o n ,  H ic k s v il le ,
O h io ._______________________________ 904

W a n t  to  t a k e  y o u n g  o r  m id d le  a g e d  
m a n  w i th  so m e  m o n ey , o r  w o u ld  jo in  
s to c k s ,  to  lo c a te  in  o n e  o f t h e  b e s t  m a n u 
f a c t u r i n g  c i t i e s  in  t h e  S ta te .  G ood  o p e n 
in g . M u s t  b e  c a p a b le  o f  t a k in g  c h a rg e  
o f th e  b u s in e s s ,  I  a m  p a s t  t h e  a g e . M u s t  
b e  w e ll r e c o m m e n d e d . A d d re s s  N o . 903,
c a re  M ic h ig a n  T r a d e s m a n .__________ 903

F o r  S a le —G ro c e ry  s to c k  a n d  f ix tu re s ,  
w ill  in v o ic e  a b o u t  $5,000. D o in g  a  b u s i 
n e s s  o f $40.000 a  y e a r .  L o c a te d  in  o n e  o f 
t h e  b e s t  to w n s  in  M ic h ig a n . P o p u la t io n  
a b o u t  3,000. R e a s o n  f o r  s e ll in g , h a v e  
o th e r  i n te r e s t s  t o  lo o k  a f t e r .  A d d re s s  
N o . 902, c a re  M ic h ig a n  T r a d e s m a n .  902 

A  R a r e  O p p o r tu n ity — F o r  s a le ,  o n ly  a b 
s t r a c t  b u s in e s s  in  S o c o r ro  c o u n ty , t h e  
se c o n d  l a r g e s t  c o u n ty  in  t h e  U n i te d
S ta te s .  O w n e rs  m o v in g  to  C a l ifo rn ia .  
A d d re s s  T h e  S o c o rro  T i t le  A b s t r a c t  C o.,
S o c o rro , N e w M ex ico ._________________ 901

F o r  S a le — 1,500 a c re s  g o o d  a l lu v ia l  lev e l 
f a r m  la n d s ,  l a r g e ly  in  c u lt iv a t io n ,  n e a r  
V ic k s b u rg ,  M is s is s ip p i,  t r a c t s  o f 160 a c re s  
o r  m o re . P r ic e  $35 p e r  a c re  o n  t e r m s  o f 
$10 p e r  a c r e  c a s h ,  b a la n c e  t h r e e  e q u a l  
y e a r ly  p a y m e n ts .  A d d r e s s  B o x  105,
D y e r s b u rg ,  T e n n .  _________________ 900

D e p a r tm e n t  S to re — S t r i c t i y  u p - to - d a te  
l a d ie s ’ d e p a r tm e n t  s to r e ,  in  a  g o o d  l iv e  
to w n ;  d o in g  a  n ic e  b u s in e s s .  G ood r e a 
so n  fo r  s e ll in g . M ig h t  g iv e  s o m e  te r m s .  
A d d re s s  W . P . D o rm a n , G ir a rd ,  K a n .
____________________________  899

S p le n d id  o p p o r tu n i ty  t o  g o  in to  b u s i 
n e s s  in  g o o d  f lo u r is h in g  c i ty  o f  2,500 to
3,000 i n h a b i t a n t s  in  c o rn  b e lt  o f  I ll in o is . 
C o n d i tio n s  a r e  e x t r e m e ly  f a v o r a b le  if  
t a k e n  a t  o n c e . B e s t  lo c a t io n  in  c ity . 
R e a s o n  f o r  s e ll in g , d e s ir e  t o  r e t i r e  f ro m  
a c t iv e  b u s in e s s .  F u r t h e r  i n fo r m a t io n  a d 
d r e s s  B o x  454, G ib so n  C ity , 111._____ 898

F o r  S a le  o r  R e n t— E le g a n t  m o d e rn
s to r e  b u ild in g , 114x32% . M rs . I v e r  L a r -
se n . D e c o ra h , Io w a .___________________ 896

G ood  o p e n in g  f o r  d r u g  a n d  s ta t io n e r y  
s to r e  in  to w n  3,500. G ood  ro o m  in  b r ic k  
b lo ck . R e a s o n a b le  r e n t .  F o r  p a r t i c u l a r s  
w r i te  D . J .  S lo a n  & C o., N o r th  B a l t i -
m ore, Ohio.___________________________895

F o r  Sule—Good p ay in g  m e a t m a rk e t in 
good location . E xcellen t ch an ce  fo r th e  
r ig h t p a r tie s . Good rea so n  fo r selling. 
B ran d  & W ohlfeil, T h re e  R iv e rs, M ich.

818

W a n te d — P a r t n e r  to  t a k e  c h a rg e  o f 
C h ic a g o  office  a n d  in v e s t  $3,000 to  $5,000 
in  f a r m  c o m p a n y  w i th  e s ta b l is h e d  m a il  
o r d e r  t r a d e  on  f a n c y  eg g s , b u t t e r  a n d  
p o u l try .  G o o d  p ro f i ts .  I n v e s t ig a t io n  
c o u r te d  b u t  f o u r  f lu s h e rs  s a v e  y o u r  
s ta m p s .  D r a w e r  “ A ,”  H o m e r ,  M ich .

893
T h r e e  g o o d  c o u n te r s  a n d  4 w in d o w  

s h a d e s ,  10 to  12 f e e t  w id e . A . E .  P u t n a m  
C o., M ila n , M ich .______________________891

F o r  S a le — A t o n c e , m o d e rn  s h o e  r e p a i r  
s h o p  c o m p le te , c o n s is t in g  o f 2 h . p . m o t 
o rs ,  w i th  p r o g re s s iv e  f in is h e r ,  L a n d is  
s t i t c h e r ,  S in g e r  s e w in g  m a c h in e ,  j a c k s  
a n d  to o ls , e tc .  L o w  r e n t ,  w i th  l e a s e
to  r i g h t  p a r ty .  W il l  s e ll  a t  a  lo w  p r ic e . 
A  s n a p  f o r  a  h u s t l e r  A d d r e s s  A . H .  B .,
c a re  T r a d e s m a n .______________________ 852

F o r  S a le— M o s le r  s a fe ,  in s id e  m a d e  fo r  
M c C a s k e y  a c c o u n t  s y s te m . C o le g ro v e
B ro s .,  R e m u s ,  M ich ._________________ 912

F o r  S a le —P r a c t i c a l ly  n e w  g r e e n h o u s e  
p l a n t  a n d  s p le n d id  b u s in e s s ;  tw o  b ig  
h o u s e s ;  h o t  w a t e r  h e a te d ;  a ls o  h o u se , 
b a r n  a n d  s ix  lo ts .  A d d r e s s  G e o rg e  
L u n n ,  S o u th  L y o n , M ich .____________ 892

F o r  S a le — C o n fe c tio n e ry  a n d  r e s t a u r a n t ,  
d o in g  f in e  b u s in e s s .  T o w n  6,000. A  b a r 
g a in .  A d d re s s  N o . 875, c a re  T r a d e s m a n .

875
F o r  S a le — P r a c t i c a l ly  n e w  g e n e ra l

s to c k ,  d o in g  g o o d  b u s in e s s .  A d d re s s  N o. 
876, c a re  T r a d e s m a n .  876

F o r  S a le— $2,000 to  $5,000 lo n g  e s t a b 
lis h e d  s a fe  a n d  f u l ly  s o lv e n t  g e n e ra l  m e r 
c h a n d is e  b u s in e s s  in  M ic h ig a n . R e a s o n , 
d e a th  a n d  a g e  a n d  in f i rm i ty  o f  s u rv iv o r .  
F u l l  i n v e s t ig a t io n  in v ite d .  A d d r e s s  N o . 
725, c a re  T r a d e s m a n .  725

W e  o f fe r  f o r  s a le ,  f a r m s  a n d  b u s in e s s  
p r o p e r ty  in  n e a r ly  a l l  c o u n t ie s  o f  M ic h 
ig a n  a n d  a ls o  in  o th e r  s t a t e s  o f t h e  
U n io n . W e  b u y , s e ll  a n d  e x c h a n g e  
f a r m s  f o r  b u s in e s s  p r o p e r ty  a n d  in v i t e  
y o u r  c o rr e s p o n d e n c e .  J .  E . T h o m  &  Co., 
7 th  F lo o r  K i r b y  B ld g .,  S a g in a w , M ich . 659

I  p a y  c a s h  f o r  s to c k s  o r  p a r t  s to c k s  
o f m e r c h a n d is e .  M u s t  b e  c h e a p .  H . 
K a u fe r ,  M ilw a u k e e , W ls .  92

M r. M e rc h a n t— C le a n  o u t  y o u r  s to r e  
a n d  s e n d  y o u r  o d d s  a n d  e n d s  to  th e  
R e e d s b u rg  A u c t io n  H o u s e .  W e  w ill  b u y  
t h e m  f o r  c a s h  i f  c h e a p ,  o r  s e ll  f h e m  
fo r  y o u  o n  c o m m iss io n . A lso  t u r n  in to  
c a s h  v e ry  q u ic k ly  s to c k s  o f  m e r c h a n d is e  
a n y w h e r e  in  t h e  U . S. o r  C a n a d a  b y  th e  
a u c tio n  m e th o d s . B e s t  s e rv ic e  g u a r a n 
te e d . S p e a k  E n g l is h  a n d  G e rm a n .  F o r  
d a te s  a n d  in fo r m a t io n  a d d r e s s  T h e  
R e e d s b u rg  A u c t io n  H o u s e ,  R e e d s b u rg ,  
W is .____________________________________ 675

F o r  S a le — $6,500 g e n e ra l  m e r c h a n d is e  in  
o n e  o f t h e  b e s t  to w n s  in  S ta te .  W ill  
t a k e  f a r m  u p  to  $4,500. A d d r e s s  W . H .,  
c a r e  T r a d e s m a n .  811

W il l  r e n t  s p a c e  f o r  m il l in e ry  a n d  
la d ie s ’ f u rn i s h in g s  in  m y  n e w  s to r e ,  
r e a d y  J u ly  1 s t. A p p ly  C a d d e n ’s  P o p u la r  
G a r m e n t  S to re ,  E v a n s v il le .  I n d ia n a . 894

F o r  S a le — T h e  J o h n  Z . E v a n s  M fg . & 
S u p p ly  C o., lo c a te d  o n  m a in  l in e  o f  t h e  
C . B . & Q . R . R ., a ls o  o n  t h e  W a b a s h  
a n d  M . & S t. L . r a i l ro a d s ,  a t  A lb ia , Io w a . 
F in e  d is p la y  ro o m  a n d  office. R o o m y  
g a r a g e  a n d  w e l l- e q u ip p e d  m a c h in e  s h o p . 
W e  c a r r y  a  l in e  o i a u to m o b i le s  a n d  s u p 
p lie s .  M a n u fa c tu r e  P i t  c a r s  a n d  h a n d le  
a l l  k in d s  o f m in in g  e q u ip m e n t  a n d  s u p 
p lie s . L o c a te d  in  h e a r t  o f  t h e  I o w a  m in 
in g  d i s t r ic t .  S u b je c t  to  in v e s t ig a t io n .  
A d d r e s s  P .  H . H y n e s ,  A v e ry , Io w a . 794

D r y  G o o d s B u s in e s s  F o r  S a le— I  o ffe r  
m y  b u s in e s s  f o r  s a le  a s  g o in g  b u s in e s s .  
T h e  th o u g h t  o f  s e l l in g  m y  b u s in e s s  w a s  
u n k n o w n  to  m e  u n t i l  t h e  p a s t  f e w  d a y s . 
M y  s p r in g  a n d  s u m m e r  g o o d s  a r e  a ll  in  
a n d  s to c k  is  c o m p le te  in  e v e n  t h e  s m a l l 
e s t  d e ta i l .  H a v e  h a d  n o  c lo se  o u t  s a le s  
a n d  n o  a n n o u n c e m e n t  o f  g o in g  o u t  o f 
b u s in e s s . S to c k  is  c le a n  a n d  n o  m o n e y  
w ill  b e  a s k e d  f o r  u n s a la b le  s to c k .  T h is  
is  k n o w n  a s  H o w e ll 's  b u s ie s t  s to r e .  T h e  
b u s in e s s  is  in  i t s  p r im e  a n d  m a k in g  
m o n e y . M y  r e a s o n  f o r  s e l l in g  w il l  s a t i s f y  
a n y o n e  i n te r e s t e d .  $5,000 s to c k  $35,000 
b u s in e s s .  E . A . B o w m a n , T h e  B u s y  
S to re , H o w e ll. M ich .__________________ 881

F o r  S a le  o r  E x c h a n g e — F i r s t - c l a s s  237 
a c re  s to c k  o r  d a i r y  f a r m  in  A lle g a n  
c o u n ty , M ic h ig a n , 3%  m ile s  f ro m  P la in -  
w ell, 1% m ile s  f ro m  i n te r u r b a n .  F a i r  
b u i ld in g s , d a r k  lo a m  so il, l ie s  lev e l, n o  
w a s te  la n d .  P r ic e  $75 p e r  a c re .  W ill  
t a k e  g o o d  in c o m e  p r o p e r ty  o r  s to c k  o f 
g e n e ra l  m e r c h a n d is e  f o r  o n e -h a l f  i t s  
v a lu e . H a r r y  T h o m a s m a , O w n e r , 433- 
438 H o u s e m a n  B ld g ., G ra n d  R a p id s ,  M ich .

__________ 884 _
A r e  y o u  lo o k in g  f o r  a  b u y e r  f o r  y o u r  

b u s in e s s  o r  r e a l  e s t a t e ?  I  b r in g  b u y e r s  
a n d  s e l le r s  to g e th e r .  W r i t e  m e  to - d a y  
if  y o u  w a n t  to  b u y , s e ll  o r  t r a d e  a n y  k in d  
o f  b u s in e s s  o r  p r o p e r ty  I  c a n  s a v e  y o u  
t im e  a n d  m o n ey . E s t a b l i s h e d  1881. 
F r a n k  P .  C le v e la n d , 1261 A d a m s  E x p r e s s  
B u ild in g , C h ic a g o , 111. 369

M r. B a z a a r  B u y e r ,  i f  y o u  h a v e  c a s h  
a n d  w a n t  t h e  o n ly  b a z a a r  in  c i ty  4,000, 
C e n t r a l  M ic h ig a n , w i th  la r g e  c le a n  s to c k , 
lo n g  le a s e  a n d  lo w  r e n t ,  a d d re s s  O w n e r, 
590 S e y b u rn  A v e ., D e t ro i t ,  M ich . 931

C ig a r  a n d  to b a c c o  b u s in e s s  in  A tc h is o n , 
K a n . ;  t h e  o n ly  e x c lu s iv e  j o b b in g  a n d  t o 
b a c c o  h o u s e  in  t h e  c i ty ;  a  w e ll e s ta b l is h e d  
b u s in e s s  o f  tw e n ty - tw o  y e a r s ’ s ta n d in g ;  
c le a n  s to c k ;  e x c e l le n t  t e r r i t o r y  s u r r o u n d 
in g ;  b e s t  r e t a i l  c ig a r  a n d  to b a c c o  t r a d e  
in  A tc h is o n ;  ill h e a l th  o n ly  r e a s o n  fo r  
s e ll in g . F o r  p a r t i c u l a r s  a d d r e s s  J u l iu s  
S e itz ,  A tc h is o n ,  K a n .  929

F o r  S a le — A c le a n  u p - to - d a te  s h o e  s to c k  
in  a  p ro s p e ro u s  to w n  o f 8,000 in  C e n t r a l  
N e b r a s k a .  B e s t  lo c a t io n  in  t h e  to w n , 
lo w  r e n t ,  le a s e  to  r u n  tw o  y e a rs .  A  b u lly  
c h a n c e  f o r  a  l iv e  o n e . A d d r e s s  C. B . a n d
B . B. F in c h , K e a r n e y .  N e b r a s k a .  928 _

N e w  C a rd  G a m e — M e e ts  a  lo n g  f e l t  
w a n t  a n d  c a n  b e  so ld  in  e v e ry  h o m e . 
W a n t  to  i n t e r e s t  s o m e o n e  to  m a n u f a c 
t u r e  a n d  p la c e  i t  o n  t h e  m a r k e t .  L o c k  
B o x  963, P o r t l a n d ,  I n d ia n a .  918

F o r  R e n t  o r  S a le— S p le n d id  o p e n in g  fo r  
h a r d w a r e  b u s in e s s  in  N o r th e r n  M ic h ig a n  
to w n , o n  r a i l ro a d .  F a s t  im p r o v in g  f a r m 
in g  c o u n try .  F o u r te e n  m ile s  to  n e a r e s t  
c i ty  h a rd w a re .  A d d re s s  H . R e in b e rg , 
M c B a in , M ich .__________________________806

W a n te d — F o r  c a sh ,  s to c k  o f g e n e ra l
m e rc h a n d is e ,  c lo th in g  o r  sh o e s . A d d re s s  
B o x  112, B a rd o lp h ,  HI,________________ 750

300 f e e t  f ro m  t h e  b u s ie s t  c o rn e r  in  
G ra n d  R a p id s . I  h a v e  a  n e w , f i r s t - c la s s  
g ro u n d  floor, d o u b le  s to r e ,  s u i t a b le  fo r  
h o u s e  f u rn i s h in g ,  f u r n i tu r e  o r  d e p a r t 
m e n t  s to r e .  A d d re s s  R e m in g to n ,  501 T h e  
C a m p a u . 776

S e n d  f o r  o u r  p ro p o s i t io n  to  s e ll  y o u r  
b u s in e s s  o r  f a r m  p r o p e r ty .  E n t i r e  c o s t  
$25. P a r d e e  B u s in e s s  E x c h a n g e ,  T r a v 
e r s e  C ity , M ich .________________________778

S a fe s  O p e n e d — W . L . S lo c u m , s a f e  e x 
p e r t  a n d  lo c k s m ith .  97 M o n ro e  A v e ., 
G ra n d  R a p id s ,  M ich .________________  104

W ill p a y  c a s h  f o r  s to c k  o f s h o e s  a n d  
ru b b e r s .  A d d re s s  M . J .  O ., c a r e  T r a d e s 
m a n . 221

F o r  R e n t— S to re  s u i t a b le  f o r  d r y  g o o d s  
o r  g e n e ra l  s to c k .  N o  b e t t e r  s to r e  o r  lo 
c a t io n  in  t h e  c ity . G o o d  o p e n in g  f o r  d r y  
g o o d s  s to r e  h e r e  n o w . H . M . W ill ia m s , 
M a so n . M ich .. 754

I f  y o u  w is h  to  b u y , s e ll  o r  e x c h a n g e  a n y  
l e g i t im a te  b u s in e s s  o f a n y  k in d , a n y w n e re ,  
c o n s u lt  o u r  B u s in e s s  C h a n c e  D e p a r tm e n t .  
I t s  o p e ra t io n  is  n a t io n a l  in  sc o p e  a n d  
o f fe rs  u n e x c e lle d  s e rv ic e s  to  t h e  se lle r ,  
a s  w e ll a s  t h e  b u y e r .  A d v a n ta g e o u s  e x 
c h a n g e s  f o r  o th e r  p r o p e r t ie s  a r e  o f te n  
a r r a n g e d .  I n  w r i t in g ,  s t a t e  fu l ly  y o u r  
w a n ts .  T h e  V a r la n d  S y s te m , C a p i ta l  
B a n k ,  S t. P a u l ,  M in n . 814

F o r  S a le — A  s to c k  o f g e n e ra l  m e r 
c h a n d is e ,  in v o ic in g  a b o u t  $4.000. S a le s  
a b o u t  $35 p e r  d a y .  R e a s o n  f o r  s e llin g , 
s ic k n e s s .  A d d re s s  N o . 728, c a re  M ic h ig a n  
T r a d e s m a n ._____________________________ 728

F o r  S a le — D r u g  s to r e  a n d  s to c k  in  
S o u th e rn  M ic h ig a n . C o n t in u e d  ill h e a l th  
c o m p e ls  m e  to  se ll . N o  s h e lf -w o r n  s to c k .  
M o n e y  n o  o b je c t .  A d d re s s  N o . 861, c a re  
T r a d e s m a n .  861__

F o r  S a le — M y  s to c k  o f  g e n e ra l  m e r 
c h a n d is e  a n d  g o o d  w ill, a ls o  m y  s to r e  
r e a l  e s ta t e .  D o in g  a  g o o d  p r o s p e r in g  
b u s in e s s .  S to c k  a b o u t  $8,000, in  s t r i c t l y  
f i r s t - c la s s  s h a p e .  R e a s o n  f o r  s e ll in g , 
w is h  to  r e t i r e  a f t e r  21 y e a r s  a c t iv e  
s e rv ic e . F o r  p a r t i c u l a r s  a d d r e s s  D ock 
B o x  57, P e s h tig o ,  W is.________________858_

M e rc h a n ts  P le a s e  T a k e  N o tic e !  W e  
h a v e  c l i e n ts  o f  g r o c e r y  s to e x s ,  g e n e ra l  
s to c k s ,  d r y  g o o d s  s to c k s ,  h a r d w a r e  s to c k s ,  
d r u g  s to c k s .  W e  h a v e  o n  o u r  l i s t  a ls o  a  
f e w  g o o d  f a r m s  to  e x c h a n g e  fo r  s u c h  
s to c k s .  A lso  c i t y  p ro p e r ty .  I f  y o u  w is h  
to  se ll  o r  e x c h a n g e  y o u r  b u s in e s s  w r i te  
u s . G. R . B u s in e s s  E x c h a n g e ,  540 
H o u s e m a n  B ld g ., G r a n d  R a p id s , M ich .

859
F o r  S a le —C le a n  f r e s h  s to c k  o f  g r o c e r 

ie s  in  O w o sso , M ich . B e s t  e s ta b l is h e d  
t r a d e  a n d  lo c a tio n , s m a l l  in v e s tm e n t  r e 
q u ire d .  A  s p le n d id  o p p o r tu n i ty  to  m a k e  
m o n ey . A d d re s s  N o . 880, c a re  M ic h ig a n  
T r a d e s m a n .   880

F o r  S a le — N ic e  c le a n  s to c k  g e n e ra l  
m e r c h a n d is e  a n d  f ix tu re s ,  w ill  in v o ic e  
a b o u t  $10,000, lo c a te d  o n  b e s t  c o rn e r ,  
b r ic k  s to r e ,  in  g o o d  h u s t l in g  to w n  S o u th 
e rn  M ic h ig a n . L o n g  le a s e  if  d e s ir e d .  
I f  y o u  w is h  a  g o o d  p a y in g  b u s in e s s  i t  
w o u ld  p a y  y o u  to  lo o k  t h i s  u p . A d d re s s  
N o . 882, c a re  T r a d e s m a n .____________882

F o r  S a le — O u r  s to c k ,  c o n s is t in g  o f 
g ro c e r ie s ,  d r y  g o o d s , sh o e s , m e n ’s  f u r 
n is h in g s ,  h a r d w a r e  a n d  f a r m  im p le 
m e n ts ;  a ls o  b u i ld in g s  a n d  g r a in  e le v a to r  
in  c o n n e c tio n . G ood  l iv e ly  to w n  a n d  
f a r m in g  s e c t io n .  S to c k  a b o u t  $10,000. 
G ood  r e a s o n  f o r  s e ll in g . V . T h o m s e n  & 
C o ., T r u f a n t ,  M ich . 828

F o r  S a le — T h e  o n ly  c a b  a n d  b u s  l in e  
in  to w n  o f 10,000; h a v e  a ll  t h e  f u n e r a l  
b u s in e s s  a n d  th e  U . S. m a i l  c o n tr a c ts ;  
p r ic e  $8,000; t h e  b u s in e s s  p a id  30 p e r  
c e n t ,  l a s t  y e a r ;  w ill  t a k e  h a l f  c a sh .  A d 
d r e s s  W . C. M a tth e w s ,  R e a l  E s t a t e ,  
O h ic k a sh a , O k la . 927

F o r  S a le— In  C h ic a g o , 111. ,  o n  a c c o u n t  
of m o v in g , a  n e w  tw o - s to r y  h o u s e  w i th  
a ll  m o d e rn  im p r o v e m e n ts ;  a ls o  office, a  
b a rn ,  w a g o n  s h e d  a n d  g a ra g e .  R e n t  of 
t h i s  p r o p e r ty  a b o u t  $900 a  y e a r .  A  v e ry  
g o o d  lo c a tio n  f o r  a u to m o b i le  b u s in e s s  o r  
b u s in s s  in  ice , c o a l a n d  e x p re s s in g .  
N e ig h b o rh o o d  im p ro v e d  w i th  n e w  h o u s e s  
a n d  n e w  fa m ilie s  a r e  m o v in g  in . A d d re s s  
X , 2617 N . L a w n d a le  A v e ., L o g a n  S q u a re ,  
C h ic a g o , 111.___________  925

G ood o p e n in g  f o r  b o o ts ,  s h o e s , h a t s  a n d  
c a p s , m e n ’s  f u rn i s h in g s  o r  j e w e lr y ;  to w n  
in  I n d ia n a ,  20,000. R e n t  re a s o n a b le .  B e s t  
lo c a t io n  on  p r in c ip a l  s t r e e t .  A d d re s s  
M o n ro e  T a i lo r in g  C o., 12 N . M a rk e t  S t., 
C h ic a g o , III.___________________________ 924___

35 a c re s  o f  re d , w h i te  o n d  b u r r  o a k  
t im b e r  f o r  s a le .  A d d re s s  J .  B . S 'h ee tz , 
F o w le r ,  In d . 923

F o r  S a le — S to c k  o f  d r y  g o o d s , c lo th in g , 
s h o e s  a n d  f u rn i s h in g s  in  o n e  o f t h e  b e s t  
to w n s  in  N o r th e r n  M ic h ig a n . S to c k  w ill 
in v e n to r y  b e tw e e n  $5,000 a n d  $6,000. S to re  
d o in g  a  n ic e  b u s in e s s .  R e a s o n  f o r  s e llin g , 
o w n e r  h a s  o t h e r  b u s in e s s  in te r e s t ,  n e e d s
a ll  o f h i s  a t t e n t i o n .  T h is  i s  a  g r e a t
c h a n c e  f o r  a  m a n  lo o k in g  f o r  lo c a t io n  
to  s t a r t  in  b u s in e s s ,  lo c a te d  o n  th e  m a in  
l in e  o f  t h e  G. R . & I. R . R . "Will c o n s id e r  
G ra n d  R a p id s  o r  D e t r o i t  r e a l  e s t a t e  in  
e x c h a n g e  f o r  s to c k .  I  a ls o  o w n  th e  
b u i ld in g  a n d  w ill s e ll  o r  r e n t  f o r  low  
p r ic e . A d d re s s  L o c k  B o x  246, K in g s le y , 
M ic h ig a n ._______________________________ 921

C e n t r a l  M ic h ig a n  f a r m s ,  f r u i t ,  g r a in  
o r  s to c k .  "W rite  f o r  f re e  l is t .  P h i l ip  F . 
L ip p e r t ,  S ta n to n .  M ich ._______________ 920__

C a n n in g  f a c to r y  a n d  c o a l b u s in e s s  fo r  
s a le  o r  t r a d e .  S p le n d id  r e a s o n s  f o r  d e 
s i r i n g  c h a n g e .  A d d re s s  N o . 919, c a re  
M ic h ig a n  T r a d e s m a n .__________________ 919__

F o r  S a le— B a k e r y  in  to w n  of 2,000. 
W e ll  e q u ip p e d . P a r t  m a c h in e ry . ' N o  
c o m p e t it io n .  B a r g a in  if  t a k e n  a t  o n ce . 
A d d re s s  A . B . W ils o n , J o n e s v i l le ,  M ich .

___ 917 _
F o r  S a le — F u r n i tu r e ,  je w e lry ,  w a l l 

p a p e r  a n d  u n d e r t a k in g  b u s in e s s .  S to c k , 
f ix tu re s  a n d  tw o  f u n e r a l  c a r s  in v o ic e  
$7,500. G ood  p a y in g  b u s in e s s  in  liv e  
to w n  in  W e s te r n  M ic h ig a n . S to c k  in  
f i r s t - c la s s  s h a p e .  W ill  s e ll  re a s o n a b le .  
A lso  re s id e n c e ,  $3.500 a n d  s e v e n  a c re s  
f a n c y  b e a r in g  f r u i t ,  $2,000. W ill  s e ll  
s e p a r a te ly .  H a v e  o th e r  b u s in e s s  t h a t  
r e q u i r e s  a t t e n t io n .  A d d re s s  N o . 888, c a re  
T r a d e s m a n . ___________________________ 8 8 8 _

A  G ood O p e n in g —A  b r ic k  s to r e  fo r  
r e n t ,  22x80, c e n tr a l ly  lo c a te d  in  S a r a n a c ,  
M ic h ., s u i ta b le  f o r  a  b a z a a r  o r  o th e r  
b u s in e s s .  R e n t  lo w  a n d  o p p o r tu n i ty  n u m 
b e r  o n e . A d d re s s  S'. M . C ra w fo rd ,  S a r a 
n a c , M ich . _________836

T o  E x c h a n g e — M e rc h a n t  o w n in g  a  280 
a c re  f a r m  5%  m ile s  f ro m  T e x ico . J e f 
f e r s o n  C o., 111. ,  t a k e n  in  t h e  s e t t le m e n t  
o f a n  e s ta t e ,  w is h e s  to  e x c h a n g e  i t  a t  
i t s  v a lu e  f o r  g o o d , c le a n  m e r c h a n d is e  
o r  in c o m e  p r o p e r ty ;  p r ic e  $75 p e r  a c re .  
A d d re s s  J o s .  M . W e ile r ,  O ln ey , 111. 864

W ill  b u y , fo r  s p o t  c a sh ,  s to c k  c lo th 
in g , s h o e s  o r  g e n e ra l  s to c k .  W a n t  lo 
c a tio n .  A d d re s s  L o c k  B o x  143, S ta t io n  
D ., S t .  J o s e p h ,  M o. 680

AUCTIONEERS.

C. A . N e lso n , m e r c h a n d is e  a u c tio n e e r .  
F o r  t e r m s  a n d  d a te .  A d d re s s  L o c k  B o x
922, N o r th  L o u p , N e b ._______________ 890

M e rc h a n d is e  s a le  c o n d u c to r s .  A . E . 
G re e n e  Co., 135 G ra n d  R iv e r  A v e ., D e 
t ro i t .  A d v e r t i s in g  f u r n i s h e d  f re e .  W r i t e  
fo r  d a te ,  t e r m s ,  e tc .  549

H ELP WANTED.

W a n te d —A f i r s t - c la s s  c le r k  f o r  g e n e ra l  
s to r e . W ill  p a y  g o o d  w a g e s  to  r i g h t  m a n .  
A d d re s s  N o . 930, c a re  T ra d s m a n .  930

W a n te d — E x p e r ie n c e d  a l t e r a t io n  w o m a n  
f o r  c lo a k  d e p a r tm e n t .  S t a te  r e f e r e n c e s  
a n d  s a la r y  in  f i r s t  l e t t e r .  J a c o b s o n s ,  
G re e n v il le ,  M ich . 926

W a n te d — S u b s c r ip t io n  s o lic i to r s  w h o  
h a v e  h a d  a c tu a l  e x p e r ie n c e  in  s e c u r in g  
s u b s c r ib e r s  f o r  t r a d e  j o u rn a l s .  S t a t e  e x 
p e r ie n c e ,  l e n g th  o f  t im e  e m p lo y e d  a n d  
n a m e s  o f f o rm e r  e m p lo y e rs .  A d d re s s  N o. 
897, c a re  M ic h ig a n  T r a d e s m a n .  897

S a le s m a n — C a llin g  o n  g r o c e r y  a n d  o t h 
e r  m e r c a n t i le  t r a d e ,  t o  h a n d le  o u r  M e r 
c h a n ts  P r e m iu m  S e rv ic e ;  m e r i to r io u s  
p ro p o s i t io n ;  l ib e r a l  p a y . N o  s a m p le s .  
A d d re s s  S to p h e r  S a le s  A g e n c y , B o x  N o. 
307, G ra n d  R a p id s , M ich . ______  874

W a n te d — C le rk  f o r  g e n e ra l  s to r e .  M u s t  
b e  s o b e r  a n d  in d u s t r io u s  a n d  h a v e  so m e  
p re v io u s  e x p e r ie n c e .  R e f e re n c e s  r e q u ir e d .  
A d d re s s  S to re , c a re  T r a d e s m a n .  242
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SMOTHERED IN COMMITTEE.

T he W eadock A m endm ent to  the 
G arnishm ent Law.

Senator W eadock introduced a bill 
in the S tate Senate on M arch 3, which 
the retail m erchants of Michigan 
should watch w ith in terest and be 
prepared to defeat. I t  is kn^w n as 
Senate Bill 344, File No. 323. T he 
full tex t of the bill is as follows, the 
proposed am endm ent being set in 
black face type:

S e c tio n  1. S e c tio n  2 o f A c t  N o . 137 
o f t h e  L a w s  o f  M ic h ig a n  o f 1849, e n 
t i t le d  “ A n  a c t  to  a u th o r iz e  p ro c e e d in g s  
a g a in s t  g a rn i s h e e s ,  a n d  f o r  o th e r  p u r 
p o s e s .”  b e in g  c o m p ile r 's  s e c t io n  991 of 
th e  C o m p ile d  L a w s  o f  1897, a s  a m e n d e d  
b y  A c t  N o . 172 o f  t h e  P u b l ic  A c ts  of 
1901, i s  h e re b y  a m e n d e d  to  r e a d  a s  
fo llo w s:

S e c tio n  2. T h e  p e rs o n  s u m m o n e d  a s  
g a rn i s h e e ,  f ro m  th e  t im e  o f  t h e  s e rv ic e  
o f s u c h  s u m m o n s , s h a ll  b e  d e e m e d  l ia b le  
to  t h e  p la in t if f  in  s u c h  s u it ,  to  th e  
a m o u n t  o f  t h e  p r o p e r ty ,  m o n e y  a n d  e f 
fe c ts  in h is  h a n d s  o r  p o s s e s s io n , o r  u n d e r  
b is  c o n tro l ,  o r  d u e  f ro m  h im  to  th e  
d e fe n d a n t  in  s u c h  s u i t :  Provided, T h a t 
there shall be no lia b ility  on the part of 
any person so summoned as such g a r
nishee in any su it brought aga inst any 
person in w h ich  his wages shall be in 
volved unless such o rig ina l su it shall be 
brought fo r the recovery o f a debt due 
fo r necessities of life, medical attendance, 
drugs or fam ily  stores, and then only 
when there sha ll be filed w ith  the justice 
of the peace issuing same a bond equal 
in am ount to tw ice  the amount of such 
claim . Such bond shall be filed before 
such garnishee summons shall be issued 
and any garnishee sum mons issued in 
such case w ithou t such bond being taken 
shall be null and void and of no effect. 
Such bond sha ll be conditioned to in 
dem nify the defendant aga inst a ll ex
pense, includ ing loss of tim e necessary to 
appear and defend such action, and an 
atto rney ’s fee of not less than five dollars 
in the event of fa ilu re  o f p la in tif f to 
sustain his action: P ro v id e d , f u r th e r ,  
T h a t  w h e n  th e  d e fe n d a n t  is  a  h o u s e 
h o ld e r  h a v in g  a  fa m ily , n o th in g  h e re in  
c o n ta in e d  s h a ll  b e  a p p lic a b le  to  a n y  i n 
d e b te d n e s s  o f s u c h  g a rn i s h e e  to  t h e  d e 
f e n d a n t  f o r  t h e  p e rs o n a l  la b o r  o f su c h  
d e fe n d a n t ,  o r  h is  f a m ily , to  t h e  a m o u n t  
of e ig h ty  p e r  c e n tu m  o f s u c h  in d e b te d 
n e ss , b u t  in  n o  c a s e  s h a ll  m o re  t h a n  
th i r t y  d o l la r s  o f s u c h  in d e b te d n e s s  b e  
e x e m p t  f ro m  th e  o p e ra t io n  o f  t h i s  a c t ,  
a n d  in  a ll  c a s e s  a t  l e a s t  e ig h t  d o lla rs  
s h a ll  b e  so  e x e m p t :  P ro v id e d  f u r th e r ,  
T h a t  in  c a s e  t h e  d e fe n d a n t  i s  n o t  a  
h o u s e h o ld e r  h a v in g  a  f a m ily , n o th in g  
h e re in  c o n ta in e d  s h a ll  b e  a p p lic a b le  to  
a n y  in d e b te d n e s s  o f  s u c h  g a rn i s h e e  to  
th e  d e fe n d a n t  f o r  t h e  p e rs o n a l  l a b o r  of 
s u c h  d e f e n d a n t  to  t h e  a m o u n t  o f  f o r ty  
p e r  c e n tu m  o f  s u c h  in d e b te d n e s s ,  b u t  in  
n o  c a s e  w h e r e  t h e  p r in c ip a l  d e fe n d a n t  is  
n o t a  h o u s e h o ld e r  s h a ll  m o re  th a n  f if te e n  
d o l la r s  o f s u c h  in d e b te d n e s s  b e  e x e m p t  
f ro m  th e  o p e ra t io n  o f t h i s  a c t ,  a l th o u g h  
In  a ll c a s e s  o f  t h e  d e s c r ip t io n  m e n tio n e d  
in  t h is  n ro v is o  a t  le a s t  fo u r  d o l la r s  s h a ll  
b e  so  e x e m p t.

I t  will be noted th a t this bill, if it 
should become a law, would prohibit 
the garn ishm ent process being in
voked for anything but the bare 
necessities of life. I t  could not be 
taken advantage of by the dealer in 
musical instrum ents or a hardw are 
dealer or any m erchant handling any
th ing  but necessities, such as drugs 
and fam ily stores and also for m ed
ical attendance. F u itherm ore , it p ro
vides th a t the person resorting  to  the 
granishee process m ust put up a bond, 
double the am ount of the account . 
sought to  be recovered on, to in
demnify the defendant against all ex
pense, including loss of tim e and an 
a tto rney  fee of no t less than $5 in 
the event of failure of defendant to 
sustain his action.

T he T iadesm an has tru stw orthy  
inform ation from  L ansing to the ef
fect th a t this bill will, undoubtedly, 
rem ain in the hands of the Judiciary 
Com m ittee of the Senate, at least so 
far as it lim its the nature of debts 
for which garnishm ent will lie. The 
bill may, however, be used by the 
Judiciary Com m ittee as a title  to  a 
bill to am end the exem ption p ro 
vision, if the sem i-m onthly pay bill 
becom es a law.

I t  is understood  th a t th is  bill o rig 
inated  in the  office of Parke, Davis 
& Co., of D etro it. T h is  house is a 
large em ployer of labo r and claims 
to  have been annoyed very m uch for 
some years past by the frequency 
w ith which the garn ishm ent process 
has been resorted  to  in connection 
w ith its employes.

O ne of th e  singular features of the 
tim es is the frequency w ith  which 
w age w orkers reso rt to  the bank
ruptcy court. I t  w as no t intended 
th a t the bankruptcy  law  should be 
availed of by wage earners a t all, but 
it is now no t a t all uncom m on for 
an em ploye of a  corpora tion  w ho has 
been garnisheed once—and realizes 
th a t the second garnishee m eans dis
charge—to im m ediately seek the  p ro 
tection  of the bankrup tcy  court, which 
effectually clears him  of his debts and 
enables him  to  laugh his cred ito rs in 
the face. In  m any instances there 
are no t enough asse ts to  pay the 
cred ito rs m ore than  a sm all percen t
age of the to ta l claims.

T he T radesm an will keep close tab 
on the W eadock bill and undertake to 
notify the business in terests of the 
S tate in p len ty  of tim e in the  event 
of any concerted effort being m ade 
to  secure the enactm ent of so iniqui
tous a m easure. T he T radesm an has 
exceptional facilities for securing  in
form ation of th is character and will 
furnish same first-hand and in ad
vance of any o ther publication. I t  has 
alw ays been able to  do th is in the 
past and confidently expects to  be 
able to  continue th is arrangem en t in 
the future.

Manufacturing Matters.
Cadillac—T he Cadillac C hair Co. 

has increased its capital stock from  
$100,000 to  $150,000.

M ontrose—The Bruyea Cheese Co. 
has engaged in business w ith an 
authorized  capital stock of $1,000, of 
which $500 has been subscribed and 
$250 paid in in cash.

P ontiac—T he Pontiac Bridge & 
Boiler Co. has engaged in business 
w ith an authorized  capital stock of 
$15,000, of which $7,500 has been sub
scribed and $5,200 paid in in property .

T raverse City — T he M ichigan 
W ood P reserv ing  Co. has engaged in 
business w ith an authorized capital
ization of $5,000, of which $2,500 has 
been subscribed and $1,000 paid in 
in cash.

D etro it—T he M anufacturers Rub
ber & Supply Co. has been organized 
w ith an authorized capital stock of 
$10,000, of which $8,000 has been sub
scribed, $100 paid in in cash and 
$1,674 in property .

Lake O dessa—T he G rand Rapids 
Cabinet Co. has been incorporated  
w ith an authorized capital stock of 
$25,000 com m on and $5,000 preferred, 
of which $22,000 has been subscribed, 
$2,000 being paid in in cash and $20,- 
000 in property .

K alam azoo—T he K alam azoo M anu
facturing  Co., m anufacturer of elec
tric  intensifiers, has m erged its busi
ness into a stock com pany under the 
same style, with an authorized cap
ital stock of $20,000, of w hich $12,000 
has been subscribed and paid in in 
property .

K alam azoo—T he K alam azoo Cush
ion-Spring H orseshoe Co. has been 
organized, w ith M arvin Schaberg 
P resident, T hom as B artle tt Vice- 
P resident, J. W . Stockw ell Secretary, 
John  M cD erm ott M anager and John 
E. C ross T reasurer.

A llegan—Siebe Baker and son, 
H ollis S., have purchased the in te r
ests ' of H. A. D eL ano and the estate 
of George E. D eL ano in the Baker 
& Co. furniture m anufacturing  p lan t 
and the business will be continued 
under the sam e style.

Bay City— O. J. M orton has filed 
a petition in chancery asking for an 
accounting from  John  J. D eY oung of 
the affairs of the Bay City W ood & 
P laster Co. and has secured an in
junction  restra in ing  D eY oung from  
w ithdraw ing any of the assets of the 
com pany for his personal use.

T raverse City—T he Acme Tie Co. 
of Michigan has been organized to 
deal in and m anufacture into finished- 
form s, tim ber, lum ber, and all kinds 
of wood products. T he com pany has 
an authorized capital stock of $5,000, 
of which $2,500 has been subscribed 
and $1,000 paid in in cash. O pera
tions will be carried  on at P ittsburg , 
Pa.

C oldw ater— H ellenberg  & Son, 
wood turners, have m erged their 
business into a stock com pany under 
the style of T he J. B. H ellenberg  
Co., to m anufacture and deal in in
door sporting  goods, stone m allets, 
etc., and general m anufacturing  and 
m ercantile business, with an au tho r
ized capital stock of $45,000, which 
has been subscribed, $644 being paid 
in in cash and $44,356 in property.

M enom inee—T his m onth m arks the 
ten th  anniversary of the founding of 
the M enom inee R iver Sugar Co., one 
of M enom inee's m ost substantial and 
biggest industries. T he plant when 
erected, with the dock, represented  
an outlay of $1,000,000. and since its 
com pletion a drying plant has been 
added a t an expense of $140,000. In 
the past ten years the com pany has 
paid to farm ers of twelve sta tes a 
to tal of $2,250,000.

St. Johns—T he T. C. Beach A uto 
T urn tab le  Co. has incorporated  with 
a capital stock of $10,000 for the pu r
pose of m anufacturing  m otor car 
turn tables. T he incorporato rs and 
stockholders are T. C. Beach, R. S. 
Clark, W . J. M oss and R obert H. 
Chapin all of th is city. T he cem ent 
factory  a t the crossing  of L ansing 
stree t and the G rand T ru n k  Railway 
has been leased, the lease providing 
for the purchase of the building la ter 
if it is desired. T he com pany pur
poses to s ta rt on a sm all scale on 
the assem bly basis as only a few 
pieces of m achinery have been install
ed for the present. If  the business 
w arran ts enlargem ent later, heavier 
m achinery will be purchased.

Doings in the Buckeye State. 
W ritte n  fo r th e  T ra d esm an .

Columbia has 125 m iles of stree t car 
lines under one m anagem ent, eight 
tickets for 25 cents, w ith universal 
transfers.

Toledo-ology, o r facts re la ting  to 
Toledo, is a new study in the schools 
of th a t city.

T he central pow er p lan t of the 
U nited  Service Co., of Coshocton, 
Cambridge, Canal D over, New Phila
delphia. U hrichsville and D ennison, 
will be located near Coshocton. It 
will cost $150,000.

T he strike in the rubber plants at 
A kron is practically  over as shown 
by the fact th a t the union men are 
reso rtin g  to fire, assault and o ther 
desperate m easures. R egarding the 
strike the A kron B eacon-Journal 
says editorially : “The senatorial in
vestigation  has clearly show n that 
the w orkingm en of A kron are g e t
ting  nearly  double the w ages paid 
by any concern anyw here else in 
the country. Furtherm ore, the fact 
stands out very clearly tha t the rub
ber w orker gets h igher w ages than 
are paid in alm ost any o th er line 
of business, even in prosperous 
A kron, w.here the general average is 
$2.54 a day, as against an average of 
$1.39 in the whole country. T h ere 
fore the theory  of starvation  wages 
in A kron under the sw orn evidence 
of the men them selves m ust be 
abandoned. In  fact it never had any 
foundation. O ur people have been 
misled and deceived by an organ iza
tion, which, openly professing  anar
chy and disbelief in all m orality, 
consistently  practices w hat it preach
es. I t  has never cared anything 
for our people fu rther than  the m on
ey it could w ring out of them  for the 
benefit of its own leaders. I ts  busi
ness is to  fish in troubled  w aters. The 
only w ork its leaders ever did was 
to w ork for easy m oney from  those 
who earn their m oney by hard work. 
I t  has cost A kron and its people many 
millions. I t has cost m any of our 
people their positions. I t  has sown 
m istrust and hatred  and dissatisfac
tion. W e have the experience and 
are the kind of people to  profit by it. 
Society, n o tw ithstand ing  the g ra ft
ing tactics of union m en generally, 
will not always perm it m en to carry 
on any such w asteful and dem oraliz
ing conflicts.”

One hundred farm ers of Hancock 
county have organized and will build 
a grain elevator a t F indlay costing 
$ 10,000.

Double header lim ited tra in s will 
be operated  on the electric road from  
A kron to Cleveland, to take care of 
increasing traffic.

T hree  bills of in terest to  farm ers 
have been in troduced in the L egisla
ture. O ne provides for m ore rigid 
fertilizer inspection, ano ther prohibits 
the im portation  of diseased live stock 
and the th ird  provides for inspection 
of anim als used for b reeding p u r
poses. A lm ond Griffen.

O ccasionally a m an is too  patient 
to  be of any practical use.

Give a m an strin g  enough and he’ll 
construct his own tangle.

BUSINESS CHANCES.

F o r Sale—All o r  p a r t  In te re s t  In d ru g  
s to ck  a n d  fix tu res ; locate  to  s u it;  b ig  
o p p o rtu n ity  fo r p h a rm a c is t w ith  li ttle  
m oney. R usse ll B. T h a y e r, B ea rin g e r  
Bldg., S ag inaw , M ich. 935

F o r Sale—N ew  Y ork  r a c k e t s to re , nice 
clean  s tock , good location . B es t s to re  
in  to w n  of 1,000. S tock  a n d  fix tu res  
a b o u t $6,000. F o r  qu ick  sa le , 20% d is 
coun t. A dam son  & M cB aln , S a ran ac , 
M ich. 934



Tea Talks—No. 3

BUR study of Tea history tells us that TEA was first 
known commercially in China but was undoubtedly 

native to both China and Japan while it was slumbering 
on the slopes of the Himalayas, unpicked, unsteeped, un
drunk, unhonored and unsung.

The celebrated Buddhist, St. Dengyo Daishai, is cred
ited with having introduced tea into Japan from China in 
about the fourth century, and for some six centuries only 
the nobility and Buddhist priests drank it as a luxury. 
Since the twelfth century it has become the favorite 
beverage of both the Celestial and Flowery Kingdoms.

The first gathered tea leaves are even now annually 
offered at the shrine of Mei-Ki (the abbot of the mon
astery of To-gano), by the Japanese tea growers as a tri
bute to his memory for the successful cultivation and 
preparation of tea as the cheering beverage of the world.

Call and see our TEA TREE growing from a seed 
from the Imperial Gardens.

THE TEA HOUSE

JUDSON GROCER COMPANY
T h e  P u re  F oods H ouse

GRAND RAPIDS, MICH.

„ Consumers are Wedded to the

Hart Brand Canned Foods
Because Quality is A lw ays Notable

A ll products packed at our five plants in W est Michigan, in the finest fruit and vegetable belts 
in the Union, are grown on our own lands adjacent to  the various plants; packed fresh from the  
fields and orchards, under best sanitary conditions, insuring exquisite flavor, fine texture, nat
ural color. E very can is w ell filled.

T he H A R T BRANDS Satisfy Consumers 
T hey Are Trade W inners and Trade Holders

Vegetables:—Peas, Corn, Succotash, Stringless Beans, Pork and Beans, Pumpkin, Red Kidney  
Beans, Tomatoes, Spinach, Beets.

Fruits:—Cherries, Strawberries, Red Raspberries, Black Raspberries, Plums, Pears, Peaches.

W. R. ROACH & CO., HART, MICH.

Still at the 
Top

For ten years the sale of

Shredded Wheat Biscuit
have never failed to show an increase over the  
sales of the previous year—and th is w ithout 
any free deals for the grocers or bribes or pre
miums for the consumers. Its supremacy among 
cereal foods is unchallenged. It has held its  
own against all comers, surviving the ups and 
downs of public fancy. A lw ays fresh, alw ays  
clean, a lw ays pure, alw ays the same. It is the  
one staple breakfast food eaten in every  c ity  

and hamlet in the United States  
and Canada.

Shredded W heat is packed in neat, substan- 
- tia l wooden cases. The em pty cases are sold 

by enterprising grocers for 10 or 15 cents 
each, thereby adding to  the ir profits on 
Shredded W heat.

MADE ONLY BY

The Shredded Wheat Company
N IA G A R A  FA L L S, N . Y.



Renow ned  Tor
F i t  a n d  w e a r

Duck Coats 
Flannel Shirts

and

Corduroy
Clothing

X T  7 E BEG to announce tha t new samples of work clothes for the Fall and W inter seasons of 1913-14 

* ^  are now ready for your inspection and one of our representatives will undoubtedly call on you in 

the near future who will take pleasure in showing you our line. Do not miss this opportunity of seeing 

the best values in this class of merchandise th a t are being offered to-day.


