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IGARS are multitudinous, devious, deliri
ous, defamatory. They are made by union 
and non-union people, each of whom 

swears the other side’s product is made by vile 
and filthy sweat-shop labor, and out of cabbage- 
leaves, bog-hay, ground gum-shoes—and both 
probably tell the truth. A statistically mad man 
once began the tabulation of the various makes of 
cigars, but died of old age before completing it.

Cigars come in Puritana, Panatella, Perfecto 
and Pantie shapes, with and without waistbands. 
The only use for the latter is to provoke cuss- 
words and line ash-receivers. Cigars are mostly 
made with Conn, and skunk-cabbage or Sumatra 
burdock broad-leaf wrapper, and oakum, ham rope, 
back bay, and onion-top filler, with a few shreds 
of tobacco for flavor. They are graded into pure 
and impure Havana, Key West, Key Lost, domes
tic, two-fers, five for a nickel, and campaign 
brands, and sell from fifty cents each, according to 
location, down to two for a penny. The usual 
price is fifteen straight, three for a quarter, or six 
for five cents, in many cases out of the same box. 
Most of us who buy them cherish an illusion that 
some other kind will taste better. This Ignis 
Fatuus is the cigarmaker’s White Alley.

Cigars are also graded into color and come in 
Claro, Claro Calf, Colorado, Colorado Dog, Ma
duro, and Make-You-Mad shade. Like all fake 
things they are packed in handsome boxes of 
aromatic and zestful odor, and the more alluring 
the actress’ face pictured thereon, or nearly nude 
the señorita, the more like burning punk and rot-

ten onions the cigars will smell and taste. The 
fact that about ten billion of these go up in smoke 
annually accounts for so many thunder storms, 
tornadoes and cyclones.

Cigars have various and very distinctive odors, 
produced by spraying them with valerian, soaking 
in rum, and in many cases by the use of asafetida, 
aniseed, chloride of lime, and essence of tar or 
stinkweed. So pronounced are some of these that 
many a vicious dog has been driven out of a tan- 
yard by them.

Our sweethearts and wives usually overlook 
our smoking proclivities, an offense few of us 
could condone in them, which is conclusive proof 
of their more angelic and forgiving nature. Few 
men of sane and sober sense would ever kiss a lady 
after she had been chewing tobacco or smoking an 
oakum and onion-top flavored cigar. Most of us 
can recall with humiliation our first cigar and its 
outcome—also with thankfulness, in case there 
was no eyewitness to that episode.

Man is the only known animal who will use 
tobacco in any form. Not even a distillery-drunk 
pig will eat that weed to keep from starving! All 
of which proves what a wide range of taste a man 
has, and how far superior to the brutes he is. His 
consumption of tobacco gives occupation to a 
million or more who need it, however, which is 
some extenuation. And a real fragrant cigar does 
add cheerfulness to our association, and banishes 
many a grouch after all! But such as these are 
scarcer than hen’s teeth.



W HEN YOU SEE
W o r d e n  O r o c e r  C o m p a n y

TH E / V V \  GOOD 
SIGN OF U / W y  CANDY

THE PROMPT SHIPPERS “ DOUBLE A ”

Remember it came from

|  Grand Rapids Kalamazoo The PUTNAM FACTORY, National Candy Co., Inc. 
Grand Rapids, Mich.

Let the 
Other 
Fellow 
Experiment

Twenty years’ experience 
in building Computing Scales, 

is a service that is handed you when you buy a 
Dayton Moneyweight Scale. There’s as much dif
ference in Dayton Scales and “The Other Kind,” as 
there is between a Swiss Watch and a “Dollar 
Watch.”

Buy a Scale with a System 
Buy a Scale with a Record of Good Service 

Buy a Scale with a Ten Year Guarantee 
Buy Dayton Computing Scales

M o n ey w eig h t Scale C om p an y  
165 North State Street Chicago, Illinois

Have you had our booklet of Store Systems. "The Bigness of Little 
Things?” It's free, ask for it.

in your
Lautz S now  Boy Washing Powder

Buffalo, N. Y.
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What Some Michigan Cities
Doing.

\Vi•ittrn fur t lie Tra des ina 
l'h e lacksi ni ChambcT ( <

merco ha s appealed to the St ate i-¡ail-
wav Ci immission for relief ini the way
of impro'. rd methods of ham l ling out
going frieight shipments frimi illât
city.

The inf\v State armory l mil dim.
under cm:nstruct ¡on at Kill ama zoo will
he comp. le ted in July, altlu[High the
formal c•petting will not t:ike i.lace
until Sc]Member. \bout $."',,000 will
he ncedc d for furniture.

Norman Ehnvers has res ign c <1 his
posit ton as Secretary of the• JaclkSi ill
Chamber of Commerce to acceipt a
position with the American Gear t o ,
of that (city, as stiles maria gcr. lie
begins hi s new work June 1.

Right of way is being seacured for
an electt ic road between Mu ski,-gon
and Casnovia.

K alami izoo is now the• divj Sion
point for Michigan Central ]>asse nger
trains running between Chi cago am!
Detroit, with changes in cmlines and
crews thi;rc.

Elans have been accepte (i ÍOr a
Carnegie library at: Marqu ette. the
building costing $15.000.

Additional buildings costing $S5,-
000 will 1be erected at the St ate 1l os-
pital, at Newberry, this veto

Grand Haven is face to lace wit h
the garb age disposal prold cm. the
situation growing serious as the ém ni
met mem ths come on.

Over ‘2,000 shrubs have keen sei
out in Ann Arbor during the past
month. They were obtainei;l at cost
through the "city beautiful” com mit-
tec of th e Civic Association.

1 )ouhle tracks to East Lansing aml
the Colic‘gc from Lansing arc pi:*ont-
ised lor next year by the trad:tion
officials.

1 neretti;ed consumption o s at
1 ’ontiac has automatically reduced
the price: to $1 per 1,000 ctibie feet
under the terms of the compìmy’s
franchise

First s treet, Muskegon, will inllow
Western avenue in installing lx tiile-
vard ligliits.

Battle Creek’s street lighting sys-
tern will he extended out \V est Main
to MeC ami y park, and out North 
W ashington avenue to Ann street, the

work being lb me betöre ho me eDill-
ing wcck if possihle.

The "Made ni Menomine•e" si
w eek, which \vas scheduled to ( J ■ pen
ill D i t i it city Ivlay Li, has hi en posi-
poned and the dates now decided1 on
are Ji.me S to 14.

The assessec1 valuation of Bay <CiB;
will 1:e incrca si d from is Io 20 pr -
cent. as a res ult of the wmrk of the
S » a t e Tax ( ’oiin mission.

St. Joseph 1;ias appropriate .1 M<1,000
11 ovar d a new city hall am1 exp ccts
to set aside a like sum next year for
this pimpose.

The A ti n A rTor Railroad 1has st art-
cd lay ing trad<s in its new \ ards ill.st
Hast ol Uwosso and if is expected 
that work on the new railroad shops 
there will start soon.

Extension of the playgrounds and 
the opening of public hath houses at 
Marquette are .among the leading 
matters being considered by the Com
mercial Club of that city.

'The Civic League of I Lay City re
ports that eighty-four vacant lots 
were taken over by the people during 
the past year and made beauty spots 

boulevard lights at St. Johns will 
be extended front Clinton avenue to 
the principal business streets.

The ornamental cluster lights soon
to he installed on the streels of Mc-
nomine e will he a 1mine m:nle pro-
duct, cclining Irmn a local foundry.

Live thousand sein • u l  Cihildren will
partieip ate in the h utr annual phi y
festival s. to he hdi 1 at Recreation
Lark, Kalamazoo, early in June.

The Battle Creek Common Coun
cil has voted to buy Rainbow woods
for park timi playgroum 1 pttrpos»es.

Almo,ml Grill e n.

When ( 'liarles A. Steneus was mak-
ing his lit■st big splash iri the Chicago
merchandising field it occurred1 to
him that there was no particular rea-
son why silks could no t he sold by
mail. Co nsequcntly he went ti » his
room am1 wrote out ti small aliver-
tisement This he sent to a mag azine
of nationnil circulation. The adver-
tisement itself cost hut a few ilol-
lars, yet it was the real turning point
in Steven 1§ success.

A good many years aigo it wa s the
custom oli merchandisers; to sell their
goods at whatever prie e they icould
get for them. It was tip. to the clerk
to get the best figure he could, iAlex-
tinder T. Stewart, then runningX his
first store; in New 'i ork , saw the in-
justice in this method. As a rcsult
lie instituted the “one price” sy stem
that is now universal. The idea
proved the turning point in his ctireer.

Many a slow man develops into a 
sprinter when he has a chance to run 
into debt.

Resolutions of Respect on Death of 
Mr. Rindge.

The Kxecutivc Committee of the 
* irand Rapids Lark and Boulevard 
Association adopted the following 
resolutions:

In t h e  den tt i  o f  L e s t e r  J .  R i n d g e  on 
t h e  m o r n i n g  of M a y  15, t h e  G r a n d  R a im is  
P a r k  a n d  B o u l e v a rd  A s s o c i a t i o n  lo st  i ts  
f o u n d e r  a n d  t h e  i n s p i r e r  of i t s  i . i . i v
......b o - ta k in g s .  W e  a r e  i n d e b t e d  to  h i m
fo r  t h e  o u t l i n e  o f  t h e  p l a n  w l w ' i  grave 
ns l In t tv# i s iii d r iv e  a n d  i t s  w o o d la n d

h a n d  of t h e  d e s t r o y e r 1 th a t  h a d * ' a h 'è a d y  
e n m i l l l ' l l m l  I lie Work of KH efi d o in g  1 lid' ll 
u pon  I lie a l l a i  of c o m m e r c i a l i s m .

Me m a d e  t h e  a p p e a l  to  I lie s o r d i n i - n t  
of o u r  ei ini ni u n i ty  w h ic h  r e s p o n d e d  in 
t h e  O r g a n iz a t io n  of o u r  A s s o c i a t i o n  a n d  
t h e  s p l e n d i d  f in a n c ia l  s u p p o r t  g iv en  it by  
o i |r  l e a d i n g  c i t i z e n s .  D u r i n g  a ll  t h e  
d a r k  y e a r s  w h e n  w e  w e r e  m e n a c e d  by  
difl i 'euli ies t h a t  W i l e  d i s h e a r t e n i n g ,  he  
n e v e r  lost  h i s  h o p e  o r  d i v e r g e d  f ro m  
his p u r p o s e .  T h e  r e s u l t  o f  t h i s  p e r t i n a c 
i t y  will  lie p a s s e d  on  to  g e n e r a t i o n s
w h i c h  w i l l  s u n • ce i l  IIS. a s  a  m o n  u n i " n t
t o  l l i e  p u b l i c s p i r i t e d c i t i z e n s h i p a n d
p r o p i l e n e  v i s i o n i o f  o u r  f i r s t  P r e s u l i o u t ,
L e s i c i -  .1. R i m i g 

l i  i s  l o v e  o f  i llL u r e  a n id h i s  p a s s i o n f o r
t h e  w o o d s  a n d h i s  u p { • r e c i a  t i o n  o f t h e
t r e a s u r e s  o f  t h e f o r e s t w o r e  «an i n t r i n s i c
p m i  o f  h i s  l i f e a n d  h«:* h a d  t h e  f a i  l i t  y
o f  i n s p i r i n g  o t i l e 1rs w i t h l l i s  g r e a t  i n t o r e s t
in G o d ' s  o u t - o f - d o o r s .  W e  h a v e  los t  
a l e a d e r ,  a  v a lu e d  a d v i s e r  a n d  a  sp le n d id  
c i t i z e n  in  t h e  p a s s i n g  on  of o u r  b e lo ved  
associa te .

Let  t h i s  s im p le  e x p r e s s io n  of o u r  m e n s -

v i c t o r y  in t h e  i n t e r e s t s  o f  a m o r e  b e a u t i 
ful  G r a n d  R a p id s ,  ho m a d e  a  p e r m a n e n t  
r e c o r d  in t h e  m i n u t e s  of t h i s  m e e t in g .

I lie directors ol the Grand Rapids 
Savings Bank adopted the following 
resolutions:

L e s t e r  .1. R in d g e ,  fo r  m a n y  y e a r s  a 
v a lu e d  a s s o c i a t e  on o u r  B o a r d  of I ' i-  
r e e p i r s .  p a s s e d  in to  t i le o t h e r  l ife on the  
m o r n i n g  of M a y  15.

He lias h»een. frimi 11 ie time he was
Via •(■tCll t ( ) our di ree•toniif. an active and
pa ins taking ìeiuiiter. He has never
shirked a i•espOlisi 1l-'ilit-v, nor evaded an
obligati on. H e< 1 i n e business training
and wide ;loguamt a neie with men and
ail airs madC liI i m onnselor of great
value iii the numagâne nt of our hank.1 lis r u t i n >a niorisi:liti in our business
fa mil v was a fact* ve all appreciated
and cn jovec1. Ile was unusually kindly
in his critic ism of meri in business con-
cents ami k lew no personal feeling which
affecte* 1 liis judgmen t of commercial
WOE til il less. Hi s pui il i c spirit and willing-
ness t<t maIn- person al sacrifices in the
interest of CIVI e  hi•tierment was an ex-
ample, tile ■ which we all recog-
n ized .

W e  s h a l l  m i s s  l iis g e n ia l  c o m p a n i o n s h ip ,  
hi s w i s e  c o u n s e l  a n d  r i g h t e o u s  j u d g 
m e n t s .  11 is p r o m p t  a n d  f a i t h f u l  p e r f o r m 
a n c e  o f  e v e r y  d u t y  h a s  b e e n  a l e s s o n  
to  all  b i s  a s s o c i a t e s  in t h e  m a n a g e m e n t  
of o u r  b a n k i n g  a f f a i r s  a n d  Ids m e m o r y  
will  he  k e p t  f r e s h  w i th  u s  in  t h e  f r u i t a g e
of Ids wis>e suggestions.

T h is  cx{ »ression of our est ¡mate of his
cha rader and! servi cc in connectin'n w•tth
his relati on sihip to tile Grand Rapids
savings Ra n iv we desire to have recon led
in the inm u t es Of this meeting and a
transcript 
departed a

fin•nished the 
cinte.

family t*f our

The Boys Behind the Counter.
< tnaw.T A. I\O SC lllu:irg, of w i.l

ver ine, w■ni assume tin? duties of as-
sistaut mami get- of J . Fh Gumm in his
departirte nt store.

Miss Mary Stenglein and Miss Cor
delia Bertrand. Both young women  
have worked for him a number of 
years, and had become thoroughly fa
miliar with their work. Miss Sten- 
glein's position will be filled by Miss 
Minnie Ham, a young woman of un
usual commercial talent. Miss Ber
trand's place will he filled by Miss 
Eunice Nason, who will have charge 
of the photographic department. MBs 
VanBrocklm, who has been in the em 
ploy of the Harwood Drug Co., at 
Ishpeming, tor a number of years, 
will take charge of the stationery de
partment. MBs Mildred Dnshanc, 
who has been book-keeper and sten
ographer for Jacob Rose, will take 
the position as cashier.

Creditors to Contest.
The creditors of J. D. VanSickle, 

the insolvent Carson City merchant, 
have decided to contest the claim of 
the Mishawaka Woolen Manufactur
ing Co. for prior security, on account 
of its having a signed order from the 
merchant embodying a paragraph pur
porting to retain title in the goods 
after they are purchased by the mer
chant. A similar contract was in con
troversy in the United States District 
Court here about two years ago. 
judge Denison held that the contract 
was void. The Mishawaka Woolen 
Manufacturing Co. thereupon took an 
appeal to the Circuit Court of Ap
peals at Cincinnati and that tribunal 
unanimously sustained the decision of 
Judge Denison, Judges Knappen, 
Hollister and Warrington all agreeing 
on this point. The Mishawaka house 
thereupon amended its title retaining 
clause, ostensibly to evade or avoid 
the condemnation of the Federal 
courts. The Van Sickle case will 
probably be tried in the Montcalm 
Circuit Court, from which an appeal 
can be taken to the Michigan Su
preme Court.

Alma—The Alma Standard Foun
dry Manufacturing Co. has engaged 
in business with an authorized capital 
stock of $5,000, which has been sub
scribed, $800 paid in in cash and $2.700 
in property.

Saginaw—The Dreadnought Tool 
Co. has engaged itt business with an 
authorized capital stock of $100,000, 
which has been subscribed, $00,080 
being paid in in property and $20 in

Charlotte—R . A. Blackmar, the 
well known pharmacist, has resigned 
his position with the Vickery drug 
store after four years’ service, to ac
cept a position with the W. B. Otto 
Company as Secretary and book
keeper.

Marquette—E. O. Stafford is about 
to make some changes in the clerks 
in his drug store, due to the resigna
tion of two of the women clerks—

cash.

Newaygo—The capital stock of the 
TTenry Rowe Manufacturing Co., 
manufacturer of automatic lathe trim
mings, dowells, etc., has been in
creased from $10.000 to $25,000.

There is no way of handling money 
satisfactorily without making a rec
ord of every transaction whether it is 
a large or a small one.
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BANKER AND FARMER.

Two Views of a Many Sided Man.
You request that I write a few 

words in regard to the relations of 
our friend, Lester J. Rindge, to finan
cial affairs and institutions in Grand 
Rapids.

I t will be unnecessary for me to 
speak of his long career and develop
ment as a business man in this com
munity, for his life and growth along 
business and financial lines has been 
an open book Everything having to 
do with the development of Grand 
Rapids in a business way has had his 
hearty co-operation and assistance 
from his beginning as a helper when 
a mere boy in the store of John W. 
Peirce, on Canal street, up through 
the various steps of growth as a 
business man, taking on the honors 
and responsibilities of a member of 
the group of splendid business men 
who have had to do with the upbuild
ing of Grand Rapids, to the position 
of mature honor and confidence as a 
successful, trustworthy business man 
of this city, in which we have known 
him. The story of his life as a mer
chant, a manufacturer, a large em
ployer of labor, an official in the pub
lic life of our city, a trusted manager 
of large corporate interests need not 
be repeated at this time, for it is all 
familiar to the people of Grand Rap
ids and of W estern Michigan.

There is one aspect of his business 
life of which I would like to speak, 
and feel that I have a right to speak 
because of my very close association 
with him for many years past, and 
that is his K IN D LIN ESS in all his 
dealings and relationships with others. 
Possibly the circumstances of his 
own life, growing up from boyhood 
dependent upon his own exertions and 
character, developed that disposition 
in him, so that everyone thrown into 
business contact and relations with 
him—old or young, rich or poor 
alike—were treated not only with fair
ness but with such kindliness that the 
hard lines of business life and busi
ness affairs were relaxed and the per
sonal element was given the important 
place in all the business transactions 
in which Mr. Rindge had a responsible 
part. Beginning with a home life so 
tender that I would not feel at lib
erty to refer to it, even to illustrate 
the character of our friend, then his 
relations with his partners and asso
ciates and employes in business, al
ways so fair and generous and just 
that life was made easier and happier 
and burdens lighter for all.

I believe that Mr. Rindge’s business 
life taught the lesson that it is not 
necessary to success to exact the ut
termost farthing from a debtor in dis
tress. 1 wonder how many men in 
W estern Michigan having dealings 
and business relations with Mr. 
Rindge in all the years of his active 
life could verify what I am saying, 
that Mr. Rindge never took advantage 
of another’s misfortune or adverse 
circumstances to increase his own 
profit. How often, as I look back 
over his work as a bank officer, I can 
recall his courage and sympathy that 
was sure to find expression in what 
Mr Rindge would suggest, that per
haps was needed more than financial

aid. He had faith in other men be
cause he was true himself. His hon
esty and courage were contagious. I t  
was a rare, kindly, helpful life that 
went from us so quietly last week. 
The memory of his cheery greeting 
and kindly smile for everyone will 
remain. Surely the proverb that a 
good name is more precious than 
great riches is verified in his memory. 
His place on the directorates of the 
banks and corporations where he has 
served this community so modestly 
and so efficiently for all the years 
past may be filled. His successor 
may be named in public positions of 
trust, but no finer illustration of 
K IN D LIN ESS in business life will 
come to us than that lived among us 
day by day all his life by Lester J. 
Rindge. James R. Wylie.

In the passing on to the broader 
life of Lester J. Rindge, our commu
nity loses a type of public spirited cit
izenship which has not yet become so 
common as to be unnoticed in the 
life of our city.

Combined with his extreme modesty 
were certain sterling qualities of 
character that made a strong impress 
upon the thoughtful citizen, which 
was both certain and salutary.

His judgments were quite clearly 
defined; he had great tolerance for 
the views of others who differed from 
him; a tender sympathy for the un
fortunate; a fellow-feeling for the 
workers whose energies are expended 
for the furtherance of the plans of 
capital; he was always ready to lend 
a hand without solicitation and had 
unusual initiative in altruistic efforts 
to ameliorate the conditions of the 
unfortunate.

W ith this general word as an intro
ductory, I desire to call the attention 
of the readers of the Tradesman to 
certain things in which Mr. Rindge 
was deeply interested and through his 
successful efforts in promoting them, 
he made his influence felt in this 
community.

For many years he gave a good 
deal of attention to progressive meth
ods in agriculture and specialized 
in dairy husbandry. In the purchase 
of his farm, known as Annahdale, he 
was sometimes jocularly criticised be
cause of the character of the land. A 
considerable part of this farm is 
coarse gravel and in many places the 
soil can scarcely be seen because of 
the stone upon it. The remainder is 
river bottom, often overflowed. In 
answer to criticism, he often said, 
“Almost anybody can make a success 
in farming if he has ideal soil and 
conditions, but the average farmer 
must deal with soils and conditions 
which are not ideal. There is a good 
deal of gravel land tributary to Grand 
Rapids and if I can show in a few 
years, through my methods, that ex
cellent crops can be produced upon 
this soil, my experience may be of 
value to other farmers. Many people 
who have river bottom soil have used 
it simply for pasture, having accom
plished little with it and it occurred 
to me that by using the best known 
methods in the handling of this soil, 
I might give the farmers an object 
lesson of value.”

Mr. Rindge gained, through his ex
perience, valuable information to our 
farming community and made his 
farm a marked one and the influence 
of his methods and success spread 
quite widely through our community 
Men who have visited his very com
plete dairy barns have gone away 
with suggestions which have been out
lined in the building of their own 
farm premises. Splendid crops of 
corn, oats, clover and wheat produced 
on this stony soil have led to many 
enquiries as to his method of hand
ling the land and these enquiries have 
resulted in a better practice among 
a large community of farmers who 
have, had to deal with this kind of 
soil. He often said, “I wish more 
farmers would think about the im
portance of having some distinguish
ing character that gives individuality 
to their farms in the style of fencing 
and gateways, the painting of the 
buildings, the adornment of the door 
yard or the planting of good trees.” 
Having this in mind, he at one time 
looked over all the varieties of trees 
on my own place and said, “I believe 
on our gravel soil the Norway Maple 
seems to do uniformly better than 
any other kind of tree and I would 
like to plant a few of these trees 
about my farm home and make them 
a feature ”

He took a deep interest in all of 
the out-of-door things and was a 
special lover of trees. In his horse 
back rides over the country, he be
came acquainted with the location of 
fine trees of various kinds and often 
called the attention of his friends to 
some striking development of tree 
life.

The destruction of some of the 
trees on the border of Grand River, 
which to him had become dear, 
aroused his interest in the preserva
tion of the magnificent trees border
ing on the river between the city 
limits and Grandville, and his thought 
led to the suggestion of developing 
a river drive, which should forever 
preserve these trees and make them 
the distinguishing feature of a beau
tiful boulevard to be owned by the 
city and extending from the city to 
Grandville on both sides of the river.

This suggestion of his opened the 
way to the formation of the Grand 
Rapids Park & Boulevard Association, 
of which he was made President and 
was continued in this position for 
many years. In  speaking of some of 
the values of these trees, he said, “I 
want the children of Grand Rapids 
who are coming on and who have 
never had the privilege of seeing our 
primeval forests, at least, to become 
acquainted with some forms of tree 
life, which are yet preserved and 
which give value and beauty to our 
country. I have in mind a basswood 
on the border of the river near my 
place which has eleven trunks. Some
time in the past a great basswood 
tree was broken off and these sprouts 
grew and developed into trees. This 
combination is an unusual one and I 
would like to have access to it so eas
ily and naturally arranged that the 
people of Grand Rapids and espec
ially the children, can learn to enjoy 
it as I have during these years since

I discovered its location; and I would 
like them to see the beautiful maples 
and beeches and walnuts and espec
ially the hackberries so clean and 
straight and beautiful that adorn the 
border of our river so close at hand.” 

Mr. Rindge was never so happy as 
in guiding a group of his friends along 
this river border and calling their at
tention to the trees which made a 
special appeal to him.

One of these days this drive will 
be one of the most beautiful in W est
ern Michigan and our citizenship can
not better honor the name of Mr. 
Rindge than by carrying to fruition 
the plan which was so admirably out
lined by him at the organization of 
the Boulevard Association.

Once in talking about this Boule
vard he said, “I wish every child in 
the city could wander down this drive 
at a time when the carpet of wild 
flowers is at its best, during the last 
of May and early June. I would like 
them to learn to love these choicest 
things that nature gives us and be
cause of this love, help to protect 
them from the vandalism which is 
fast destroying many species of our 
beautiful wild flowers.”

In the development of this river 
drive, Mr. Rindge set an example to 
others by giving the entire right of 
way over his own premises, upon 
which there were the finest trees. His 
interest in things of this kind led to 
his selection by our mayor as a mem
ber of the Board of Park & Cemetery 
Commissioners, upon which he served 
faithfully and brought to the solution 

• of problems of this Board a wise 
leadership. It was also because of 
his interest and helpfulness along the 
lines of practical agriculture that he 
became an officer in the W est Mich
igan Fair Association, in which posi
tion he rendered splendid service dur
ing all the years of his connection 
with it. He was loyal to its objects 
and never for a moment neglected 
any service which he could render his 
associates in the management in mak
ing this organization a power for 
agricultural betterment in W estern 
Michigan. W herever he went he was 
gathering information which would be 
useful in carrying on the plans of this 
Association and at the last annual 
meeting resolutions were adopted 
which paid a splendid tribute to his 
efficiency during the years of his 
connection with the society.

He loved a good horse and en
joyed riding and driving above any 
form of diversion. He was not spec
ially interested to know how fast a 
horse could go or how much he could 
pull, but he was a keen critic of the 
various gaits of horses and he de
lighted in grace of movement and in 
power of endurance as exhibited in 
horses that came under his notice. 
He was a firm believer in the truism 
that blood will tell in horse flesh as 
well as in manhood

It brings a pang of sorrow to part 
with our friend who has been devoted 
to so many worthy objects in the life 
of our community. We shall . miss 
his presence and the influence of His 
example and the inspiration which 
his spirit of service carried to us all. 
We rejoice, however, that for so long
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a time he has been a factor in the 
development of better things and we 
are grateful for the beautiful memo
ries that we shall always cherish con
cerning his relationship to all of the 
things which make for a better city 
and a better country and a closer 
and sweeter relationship between the 
city and the country.

Charles W. Garfield.

Special Features in the Grocery and 
Produce Trade.

S*pecial C orrespondence.
New York, May 10—Spot coffee is 

steady, but the general condition of 
trade is dull; orders are for small 
lots and buyers show little interest. 
The range for Santos 4s is 13f^@ 
13$4c and some lots might be bought 
for 13j4c. Rio 7s, in an invoice way, 
are quoted at l l ^ c .  Milds are quiet 
and the most important sale was of
1,000 bags Caracas. Good Cucuta, 
13^4@13^c. In store and afloat there 
are 1,937,271 bags, against 2,165,536 
bags at the same time last year

The tariff is still a barrier to a 
lively sugar trade. Demand is mighty 
light for this time of year and buyers 
seem determined to put off as long 
as possible the purchase of a single 
barrel more than is needed for cur
rent business. Certainly trade ought 
to be lively with quotations at a very 
low level—4.10c@4.30c, as to refiner, 
with 4.20c the prevailing rate.

Stocks of tea in warehouse are not 
especially large and dealers are await
ing with some interest the markets 
soon to be opened at primary points. 
The prevailing belief is that the 
market generally will show some ad
vance, especially if there is any in
crease in demand.

There are reports of a large yield 
of rice as likely this season and prices 
are steady. While orders are not 
large there is a fair demand all the 
time for moderate-sized lots. Prime 
to choice domestic, 5*4@5]4c.

In the spice trade, pepper is of 
most interest and quotations have 
shown some advance, owing to decid
edly short crops. Singapore black, 
10?4 @ llc ; white, 18ki@18^2C.

Simply an everyday market exists 
for molasses, with a little interest 
being shown in foreign sorts Good 
to prime centrifugal, 35@40c. Syrups 
are quiet and unchanged.

Canned goods, as a rule, are in good 
request. This is especially true of 
peas. Reports keep coming in of bad 
crops and these are steadily disputed. 
I t is said that some good-sized lots 
have been sold by W estern packers at 
about 75@80c. The quality, however, 
is not of highest grade. Other grades, 
better, have sold for 85@90c. The 
tendency is toward a higher level 
right along. Future tomatoes are to 
be had at 77^$c, but the quality is 
said to be not up to the requirements. 
Spots, 75@77J^c. Corn is held at 
about 50c, but neither buyer nor sell
er seems to be particularly interested.

Butter shows a steadier market 
than prevailed a week ago. Creamery 
extras, 28@29c; firsts, 27J^@28c; pro
cess, 27j4@28c; imitation creamery, 
27c; factory, 25(a!26c

New cheese is steady and in fair 
supply. W hole milk, specials, 12J4@ 
13c.

CLOVERLAND.

Zephyrs From the Upper Peninsula 
of Michigan.

Marquette, May 19—You needn’t 
worry one bit about Will Pohlman, 
Sunny. He’s on the job every minute, 
one of the Upper Peninsula’s most 
popular salesmen and one of its best 
fellows. He has purchased a large 
tract of land on the hills near Mich- 
igamme and we are informed is or
ganizing a stock company, with a 
view to converting it into an Angora 
goat farm. The fur is valuable, the 
animals are hardy and easy to keep, 
a goodly number of them are sold 
alive for the purpose of household 
pets and where they are used for 
fur, the meat is a deceptive substi
tute for venison. M. T. Thorsen, of 
Escanaba, who has had some exper
ience with a similar farm near Esca
naba, is financially interested in the 
project. Will is President, Thorsen 
is Secretary and Manager, and Max 
Freidman is Treasurer of the organ
ization. Will always has a good 
word for Sunny Jim and when Will 
says Sunny is a good fellow, it is 
surely so.

We saw the Northwestern sales
man’s report of Armour & Company, 
embracing the territory over which R. 
L. Ruddick is sales manager, showing 
the salesmanship standing of ninety- 
two salesmen located all over the 
Northwest, and our little bosom 
heaved with satisfaction to find that 
four of our Upper Peninsula salesmen 
are all very close to the head of the 
list, their standing being as follows:

Second—Fred Edlund, Marquette.
Fifth—M. O’Leary, Calumet.
Sixth—Ed. Boaler, Hancock.
Eighteenth—Robert Richards, Mar

quette.
While we all feel proud of Fred 

Edlund's splendid showing, we must 
explain that Robert Richards is a new 
man with this company of only a few 
m onths’ service and, taking that into 
consideration, his showing is most 
creditable. The contest was on canned 
meats.

We have a “comer" in this terri
tory in the wholesale grocery busi
ness in the person of Clifford Lafave, 
of the Gannon Grocery Co., of this 
city. He is one of the live wires and 
will be heard from in the future.

John Bogue, a former Marquette 
man, now a merchant at Ontonagon, 
was taken to a Milwaukee eye spec
ialist last Thursday for treatment. We 
regret to say that John has almost 
completely lost his sight. W e sin
cerely hope the trouble is only tem
porary and that he may return with 
his eyesight fully restored. He was 
accompanied by Dr. McHugh.

U. P. Council, No. 186, has now a 
fully fledged base ball team, which 
is starting out full of enthusiasm and 
hope, having had their first practice 
game last Saturday with the Normal 
School team. Our team bids fair to 
be the most prominent amateur team 
in the Upper Peninsula this year and 
is ready for all comers. Its manager 
is Wm. Pohlman and its executive 
committee is Carl Krafft, C. C. Car
lisle and Fred Edlund. Further or
ganization will be completed next Sat

urday. The working team promises 
to be a particularly strong one.

The latest addition to our list of 
U. C. T. automobile owners is Lester 
A. Boyd, representing the Northern 
Hardware & Supply Co., of Menomi
nee. Lester has made headquarters 
in this city for the past two years 
and is a hustler and making a great 
success of his territory. His runs are 
such that the auto will be of great 
use to him in making his territory. 
He didn’t forget us on the very first 
Sunday he had his new car and called 
around and took your humble servant 
and his family out around the suburbs 
for a spin—an act we very much ap
preciate Come again, Lester.

Chatham has an unfound genius in 
the person of Louis Mikulich, who is 
an Austrian by birth, only 20 years 
of age, who is employed by John H. 
Gatiss as a clerk in his general store. 
This boy left his widowed m other in 
Austria four years ago when only 16 
to try his future in the W estern 
world, knowing nothing, seemingly, 
of the talent that he possesses as an 
artist in crayon and color work. The 
attention of the writer was called by 
Mr. Gatiss to some of the drawings 
of this boy and for a peasant boy who 
never had any instruction or never 
read a book on the subject, his work 
is simply marvelous. The first pic
ture was that of a beautiful girl in 
crayon work which he bashfully ad
mitted was a girl from the homeland 
who was raised with him in child
hood and whom I judged was a girl 
lover. The next was a color design, 
representing an Austrian village high 
up in the mountains, named St. 
Maria Luskary. It was so strikingly 
beautiful and natural that I gazed at 
it at length. The next was a pretty 
but familiar picture in oil of a St. 
Barnard dog saving an infant from 
drowning, of which I have seen the 
original, and his reproduction of this 
is as near perfect as an amateur 
could make it. As to form and out
line it was perfect. The expression 
on the dog’s countenance, especially 
the eye, was perfect and for an un
trained amateur, the color effects were 
exceptionally good He then showed 
us a crayon of George Washington, 
which was unquestionably the best I 
ever saw. The last one I examined 
was a colored picture of Francois 
Joseph, Emperor of Austria. He in
formed 'us that he drew the picture 
of the dog saving the infant from 
memory, as he only saw the picture 
once two or three years ago and it 
so impressed itself on him that he 
was able to draw it. Here is an un
found genius where some philan
thropist has an opportunity to qualify 
him to render to the world the ser
vice Providence intended him for.

Hon. O. W. Robinson, former Lieu
tenant Governor of Michigan, is en
joying the evening of life in retire
ment, spending his days pleasantly in 
superintending . operations on his 
beautiful farm at Chassell, in Hough
ton county, and as one of his “side 
lines” has indulged for the last eight 
years in the pleasant experiment of 
raising tomatoes most successfully, 
some seasons selling forty bushels of 
ripe fruit and from sixty to eighty

bushels of green tomatoes. He has 
no trouble marketing them at good 
prices in the copper country cities.

Thomas F. Follis has completed ex
tensive repairs on his residence on 
W est Ohio street and also has im
proved his other house further W est 
on the same street.

Ura Donald Laird.

Jottings From Jackson.
Jackson, May 19.—The Grand Coun

cil meets at Grand Rapids, June 13 
and 14. A grand organization to meet 
in a grand city, located on both 
banks of Grand River, in the grandest 
month of the year. Of all Grand 
Council meetings held in our domain 
during the life of our organization, 
this, undoubtedly, will be the largest 
and most enjoyable of any. The sil
ver anniversary of the order of the 
United Commercial Travelers of 
America coming at this time will, of 
itself, prompt our members to take 
special interest in this meeting and 
a retrospect of the steady and sub
stantial growth made, the fraternal 
relations brought about through its 
teachings by the members, the sub
stantial assistance received and given, 
will be an inspiration for a large and 
enthusiastic gathering. A grand rec
ord has been made in these twenty- 
five years of its life. Nearly four 
million dollars paid back to its mem
bers, nearly one-third of a million to 
the widows and orphans under its 
protection, and a reserve fund on 
hand of over one-half million dollars. 
Big figures, but the organization is 
big in a healthy and well proportioned 
sense of the word. So this meeting 
will, naturally, be one of pride and 
great rejoicing. Then, besides, there 
is the anticipation of meeting the 
boys from the North, South, East, 
West, and ^center of our great com
monwealth of Michigan, with the ex
change of greetings peculiar to travel
ing men. Some jokes will be sprung, 
some songs will be sung, but all this 
will be merely incidental, for there 
will be a business session that will 
move with snap and vigor and the 
Grand jurisdiction of Michigan will 
not shirk its responsibility as a part 
of the Supreme body. M. Howarn, 
of the Howarn Cigar Co., Detroit, is 
a member of the Supreme Jurispru
dence Committee and will, naturally, 
watch the deliberations with much in
terest. Mr. Howarn is a strong man 
in the Supreme Council meetings at 
Columbus and if Michigan has any 
definite policy in the proposed new 
amendments, he will surely make it 
known down there. In John Quincy 
Adams we will have a capable presid
ing officer who has worked hard and 
faithfully as Grand Counselor for the 
past year and will preside in a spirit 
of fairness and dignity. Grand Rap
ids Council is the largest council in 
the State, with no dead ones and, 
taken all in all, it cannot help but be 
a “Grand” council meeting.

Spurgeon.

Dandelion Vegetable Butter Color
. A  perfectly Pure Vegetable Butter 

Color and one tha t complies with the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & R ichardson Co. 
Burlington, V t.
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Movements of Merchants.
Cascade— Lewis Bros. succeed 

Smith & W aterman.
Vernon—J. W. Aldrich has opened 

a general store here.
Bear Lake—Mrs. Fannie Richard

son has opened a bakery here.
Alma—G. B. Hicok & Son succeed 

N. E. Saad in the grocery business.
Unionville—John Daniels has closed 

out his bakery and retired from 
business.

Good H art—Lowell Lamkin has 
erected a summer branch store on 
the lake shore.

Larium— Georce Hahoney has 
opened a men’s furnishing goods store 
at 333 Hecla street.

Howard City—Williams Bros. Co., 
of Detroit, is erecting a new pickle 
salting station here.

Traverse City—Frank Cevenka is 
building a two-story cement block ad
dition to his bakery.

Hubbell—Miss Harry has opened a 
confectionery store and news stand 
in the postoffice building.

Rexton—John Anglium, who con
ducts a hotel at Trout Lake, is build
ing a $10,000 hotel here.

Pinconning—The Farm ers’ Eleva
tor Co. has increased its capitaliza
tion from $12,000 to $30,000.

Traverse City—Robert Slaby has 
added lines of hardware and fishing 
tackle to his stock of groceries.

Olivet—W alter R. Goff is closing 
out his stock of shoes and bazaar 
goods and will retire from business.

Greenville—D. C. Carlin is erecting 
a store building on South Lafayette 
street in which he will open a bakery 
June 1.

Trufant—C. Rasmussen has sold 
his meat stock to the former owner, 
William Larsen, who has taken pos
session.

St. Ignace—John F. Morris has 
sold his grocery stock and fixtures to 
Oliver Vallier, who will continue the 
business.

Marquette— Allen Cowden has 
opened a grocery, confectionery and 
cigar store at the corner of High and 
Michigan streets.

Owosso—Ebenezer Gould has en
gaged in the fruit, confectionery and 
cigar business at the corner of Main 
and W ashington streets.

Woodland—Leonard W achter, re
cently of Lake Odessa, has purchased 
the W'allace Merriam meat stock and 
will continue the business.

Central Lake—Hartford Taylor has 
sold his general stock to E, & J. 
Willson, who will continue the busi
ness at the same location.

Millington—The People’s Store of 
Millington has engaged in the gen
eral mercantile business, wholesale

and retail, with an authorized capital 
stock of $20,000, of which $15,000 has 
been subscribed, $3,000 being paid in 
in cash and $12,000 in property.

Allegan—Ray Vahue has sold his 
interest in the stock of the Allegan 
Hardware Supply Co. to Fred LaDue, 
who has taken possession.

Jackson—The W. J. Dowsett Co., 
dealer in plumbing, steamfitting, heat
ing, etc., has. increased its capital 
stock from $10,000 to $20,000.

Grand Haven—Smith’s Home Bak
ery has changed its name to the 
Smith Baking Co. and removed to its 
new store at 603 Fulton street.

Thompsonville—Luther York has 
sold has stock of bazaar goods to 
Mr. Skinner, recently of Cadillac, 
who will continue the business.

Howell—E. A. Bowman has sold his 
stock of general merchandise to W il
liam D. Adams, recently of Ann Ar
bor, who has taken possession.

Bancroft—J. Carmean has pur
chased the Burrier & Cole stock of 
dry goods and groceries and will con
tinue the business at the same loca
tion.

St. Joseph—J. T. W elton has sold 
his store building and grocery stock 
to James Yore who has taken pos
session and will continue the busi
ness.

Tyre—The Farm ers’ Produce Co., 
of Tyre has been incorporated with 
an authorized capital stock of $7,000, 
which has been subscribed and $3,500 
paid in in cash.

Port Huron—G. W. English has 
purchased the Robert E. French gro
cery stock and bakery and will con
tinue the business adding lines of gen
eral merchandise.

Traverse City—Mrs. Ada Germaine 
has sold her interest in the millinery 
stock of Palmer & Germaine, to her 
partner, Mrs. Clare Palmer, .who will 
continue the business.

Allegan—Frank E. Stratton and 
Wilford Beery have formed a copart
nership and purchased the Kolloff & 
McLaughlin grocery stock and will 
continue the business.

Detroit—The George Ruttman Co. 
has engaged in the jewelry business 
with an authorized capitalization of 
$7,500, which has been subscribed and 
$6,500 paid in in cash.

Cedar—The bank conducted by D. 
H. Power & Co. has been merged into 
a state bank under the style of the 
State Bank of Cedar, with an author
ized capital stock of $20,000.

H art—Henry J. Palmiter has pur
chased the interest of his partner, 
Carl A. Peterson, in the clothing and 
men’s furnishings goods stock of Pal
miter & Peterson and will continue 
the business under his own name.

Battle Creek—The Eccles Furniture 
Co. has sold its stock to C. C. Dell,
F. D. McRae and Ray Altman, who 
will continue the business under the 
style of the Home Furnishing Co.

Escanaba—Raymond and Henry 
Todd have formed a copartnership 
and purchased the Henry Wilke gro
cery stock and will continue the busi
ness under the style of Todd Bros.

Detroit—Royce & Passmore have 
engaged in the general mercantile 
business with an authorized capital 
stock of $7,500, all of which has 
been subscribed and paid in in prop
erty.

Allegan—A. J. Day and Mr. El- 
dred have formed a copartnership and 
purchased the D. J. Tiefenthal argicul- 
tural implement stock and will con
tinue the business under the style of 
Eldred & Day.

Leslie—H. M. Freeman has pur
chased the interest of Mrs. Darling 
in the implement and hardware stock 
of the Darling & Freeman Co., and 
will continue the business under his 
own name.

Cheboygan— Buerger & Meyer, 
dealers in agricultural implements, 
have dissolved partnership and the 
business will be continued by Vincent 
Buerger, who has taken over the in
terest of his partner.

Middleton—D. Marsh & Co. have 
sold their grocery and bazaar busi
ness, together with the building, to 
D. E. Brackett of Lansing. The pur
chaser will continue the grocery and 
crockery business, eliminate the dry 
goods and greatly enlarge the bazaar 
department.

Marshall—Jacob W eickgenant, of 
Battle Creek, has begun suit for $5,000 
against Charles W. and Lulu J. Eccles, 
of that city, for money expended by 
him and alleged injury to his business 
between Dec. 9, 1910, at which time 
the Eccles furniture store was 
launched, and April 13, 1913, when it 
was closed by injunction. Eccles sold 
out to Weickgenant and then started 
in business again after agreeing not to 
do so.

Eaton Rapids—D. Lewis, the pio
neer jeweler, has closed his place of 
business and retired, due principally 
to his inability to attend to his busi
ness since being injured several 
weeks ago when he was run into by 
a bicyclist and knocked down. Since 
the accident his eyesight has failed 
him. Mr. Lewis has been in business 
in Eaton Rapids for the past forty- 
nine years, and is now past 80 years 
of age.

Muskegon— Wednesday afternoon 
as the uniform weekly holiday this 
summer was the decision of the m er
chants at the last meeting of the Re
tailers’ division of the Chamber of 
Commerce, and because of the popu
larity of the movement in previous 
summers, it was decided to extend it 
to cover four months instead of three. 
June, July, August and September 
will see the mercantile establish
ments closed up every Wednesday 
afternoon, and a committee will be 
sent out to secure the signatures of 
all the merchants to the agreement 
to close during these months. There 
was a small attendance at the meet
ing on account of the rain. The ques

tion of street sprinkling was brought 
up and enquiry developed that only 
a few merchants along the street 
were paying for this service, the re
mainder of those benefiting by the 
service contributing nothing to the 
cost. Chairman Rosen, of the retail
ers division, was finally authorized to 
appoint a committee to investigate 
the proposition and report some 
scheme for a more equitable division 
of the cost among the frontages 
which are sprinkled daily.

Owosso — The determination of 
Ebenezer Gould, fruit seller, to enjoy 
the use of as much of the public 
walks as the big merchants of the 
town has precipitated a fine row in 
Owosso. Gould has established his 
fruit stand on the sidewalk at the 
junction of the two principal streets 
and refuses to budge until the city 
authorities compel every other mer
chant to vacate the walk. Many of 
them have placed gasoline tanks, 
bicycle racks, etc., in front of their 
places of business. The Owosso 
Council has split even on a vote to 
permit merchants to use the walks, 
and as Gould is armed with a permit 
from the mayor which prevents the 
police from ousting him under the 
old ordinance the authorities are at 
a loss what to do until Council meets 
again next Monday.

Bay City—The Common Council of 
Bay City has invited representatives 
of the Butchers’ and Grocers’ Associa
tion to confer with the committee 
from the Council in regard to the ap
pointment of the new City Sealer of 
W eights and Measures, a part of 
whose duty will be to attend to meat 
inspection within the city. The ac
tion of certain city officials in ran
sacking markets and groceries for 
undrawn poultry a short time ago has 
aroused the butchers and grocers of 
the city until they have demanded a 
hand in the choice of the next city 
official to have charge of this work. 
The Association is a unit in favoring 
the proposed city regulation of their 
business, but the members wish to 
have the work done in a systematic 
manner and under the supervision of 
men amply qualified for the work and, 
for this reason, desire a voice in the 
selection of the proposed new officer.

Manufacturing Matters.
Ionia—The Ypsilanti Reed Furni

ture Co. is building an addition to its 
plant.

Crystal Falls—The Bates Iron 
Company has increased its capital 
stock from $500,000 to $1,000,000.

Pontiac—The Pontiac Machine & 
Foundry Co. has been organized, 
with an authorized capital stock of 
$3,000, which has been subscribed and 
$1,000 paid in in cash.

Detroit—The Detroit Ball Valve Co. 
has been organized with an author
ized capital stock of $100,000, of 
which $65,000 has been subscribed 
and paid in in property.

Detroit—The W ahl Motor Co. is a 
new company, organized to manufac
ture and sell m otor cars and automo
bile appliances, with an authorized 
capital stock of $85,000, of which 
$77,500 has been subscribed and $8,500 
paid in in cash.
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The Produce Market.
Apples—Baldwins, $3.50; Ben Da

vis and Russets, $3. The market is 
strong on good class stock. W ith the 
season fast growing to a close, the 
feature of quality and appearance will 
be the real assets that the future pos
sibilities of apples will have to be es
tablished on.

Beans—Dealers pay $1.60 for white 
and $1.65 for red kidney. The Glean
er bubble has burst, inflicting heavy 
losses on the farmers who took stock 
in the so-called Gleaner elevators in 
the expectation of putting the regular 
buyers out of business.

Butter—Receipts of fresh are in
creasing as the season advances, and 
the quality is showing some improve
ment. The demand is active and ab
sorbs everything at full prices. An 
increase in the make can be expected 
from now on, but as a speculative de
mand will possibly spring up, the 
chance is that prices may not decline. 
Fancy creamery is steady at 29c in 
tubs and 30@31c in cartons. Local 
dealers pay 24c for No. 1 dairy and 
19c for packing stock.

Cabbage—$2.50 per crate for Mo
bile or Texas stock.

Carrots—60c per box.
Celery—California Jumbo, 80c per 

bunch; Florida, $3.50 per crate.
Cocoanuts—$4.75 per sack con

taining 100.
Cucumbers—$1.25 per doz. for home 

grown.
Eggs—The market is holding at 

about the same price as quoted a year 
ago, strictly fresh laid stock bringing 
17c per doz. Supplies going into 
coolers have been quite generous dur
ing the past month, but buyers are 
not at all anxious for stock unless 
they can be had at what they consider 
reasonable prices for storage pur
poses.

Grape Fruit—$3.75 for 36s, $4 for 
46s, $5 for 54s and $5.25 for 64s and 
80s.

Egg Plant—$2 per box from Florida
Green Onions—15c per dozen for 

home grown.
Green Peppers—50c per basket.
Honey—20c per lb. for white clov

er, and 18c for dark.
Lemons—$6@7 per box for Mes- 

sinas.
Lettuce—New Orleans head, $2 per 

bu.; hot house leaf 10c per lb.
Onions—Texas Bermudas, 75c per 

crate.
Oranges—$4.50@5 per box for 

either Florida or Californias.
Parsley—30c per dozen.
Pieplant—50c per bu. for home 

grown.
Pineapples—$2.60 per box for Cu

bans and $2.90 for Floridas.

Potatoes—Local dealers hold old 
stock at 40@45c. Country buyers are 
paying 25@30c. New stock from 
Florida, $2 per bu. Reports from the 
South are to the effect that the crop 
is very disappointing, which will have 
a tendency to strengthen the market 
on home grown stock.

Poultry—Local dealers pay 14c for 
fowls under 4 lbs. in weight and 15c 
for fowls over 4 lbs.; 7c for old 
roosters; 8c for geese; 10c for ducks; 
12c for turkeys. These prices are 
live-weight. Dressed are 2c higher.

Radishes—25c per doz.
Seeds—Clover $13.50 for either 

medium or mammoth; Alsike, $13.50 
@$14; Timothy, $2@2.25.

Spinach—$1 per bu.
Strawberries—Tennesse and Ar

kansas stock commands $2@2.25 for 
24 quarts. The receipts have been 
heavy during the week and prices 
have reached a very low point for the 
time of year.

Tomatoes—$4.50 per crate of six 
baskets—Florida.

Veal—Buyers pay 6@10}4c, accord
ing to quality.

Grocery Market.
Sugar—The price is the lowest it 

has been for years, agencies holding 
granulated at 4.10@4.20c, f. o. b. New 
York. Local interests recognize that 
raws are selling at around the cost 
of production and, unless the Senate 
modifies the Underwood bill, must 
have largely discounted the reduction 
in duty. It is now assumed in the 
W ashington dispatches that the Pres
ident has the situation well in hand 
and will put through his programme 
substantially as proposed, which 
means a cent for Cubas during the 
next three years, when free sugar 
automatically follows. The worst 
feature of the situation is, of course, 
the indifferent demand for refined 
owing to the tariff uncertainty, since 
the country refuses to anticipate. Pos
sibly the hot weather will alter this 
condition to some extent, but the 
trade is looking forward to a quiet 
summer. It is the opinion of some 
who are watching the market very 
closely that with refined and raw 
prices so close together, and the 
fact that prices in the United States 
are about seventy points below the 
European market that there is liable 
to be quite a change in quotations at 
any time.

Tea—The market continues fairly 
steady and a little more active. Stock 
on hand in New York warehouses 
are smaller than they have been for 
years. Some low grade Japans are 
being offered at low prices. Better 
grades of Formosas are scarce, while

low grades can be bought at very low 
prices. The Formosa market will 
open later than usual for new crops. 
Indias and Ceylons are strong and 
active, owing to unusually large Euro
pean demand. Japan reports 5@10% 
decline in opening prices.

Coffee—The new crop, according 
to the inspired cables and advices of 
the leading interests will be smaller 
that predicted owing to the results 
of frost last summer, 10,000,000 large 
Santos for the maximum being es
timated. But there are others who 
look for nearer 12,000,000 bags. After 
all, the indifference of the roasters 
to bull allurements constitutes the 
chief obstacle to the campaign of the 
valorizationists so much in evidence 
the past week, though it must be said 
that the support lacked aggressive
ness. The attitude of W ashington as 
shown by the activity of Senator Nor
ris, was not liked, for it is realized 
that Brazil must deal more circum
spectly with the United States in the 
future in its manipulation of coffee. 
Duty talk finds little credence at pres
ent, though it is realized that an im
post would prove a fine revenue pro
ducer. I t  would, however, inevitably 
raise the cry of taxing the poor man’s 
breakfast table, which usually proves 
effective.

Canned Fruits—Gallon apples, on 
which prices have held at a very low 
point for some time, are moving a 
little more freely, but not as actively 
as might be expected at this season 
of the year. California canned goods 
show no change and light demand. 
Futures are not attracting much at
tention as yet. Small Eastern staple 
goods unchanged and quiet. W hole
salers are urging the trade to pur
chase Hawaiian pineapple for the 
summer months, as they fear there is 
sure to be a scarcity before the new 
pack arrives.

Canned Vegetables—Tomatoes are 
at about the same point they have 
been for some time and no immedi
ate change is looked for. The demand 
is of fair size and about the only thing 
which will cause an advance or de
cline will be a change in the condi
tions of the growing crop. Growing 
peas have been hurt by the cold, and 
so, to some extent, has corn been, 
but the markets have not been af
fected as yet.

Canned Fish—Imported sardines 
are firm, scarce and moderately ac
tive. Domestic sardines are un
changed and dull. Packers are trying 
to harden the market for the new pack 
on the ground that fish are running 
scarce, but this has had no effect as 
yet. Salmon of all grades is in fair 
seasonable demand at unchanged pric
es.

Dried Fruits—Opening prices on 
the 1913 crop of California raisins 
are awaited with interest, but are 
not likely to be made for some days 
yet pending the settlement of terms 
between the Associated Company, 
representing a large majority of the 
growers, and the commercial packers. 
Many conferences between represen
tatives of these two bodies have been 
held of late, but up to the end of last 
week no definite results looking to 
the handling of the 1912 carry-over

and the 1913 crop had been reached. 
There is some talk of an opening 
price of 654c on new crop fancy seeded 
in 16-ounce cartons, but operators 
here believe that such a figure is too 
high, and will handicap business. A 
price of 6c f. o. b. is considered to be 
about right, though some think this 
a little too high. Evaporated rasp
berries while not more than about 
half the price they were a year ago 
are higher than the low point touched 
in April. Apples are still holding 
around the low point, but they will 
soon be put into cold storage which 
will add }4c per pound.- After the 
slight advance in prune prices of a 
week ago, the market has held quite 
firm. Peaches are holding up to m ar
ket quotations and meeting with a 
fair demand from the trade.

Syrup and Molasses—Glucose is un
changed and dull. Compound syrup 
has retired to the background for the 
summer, and rules dull at unchanged 
prices. Sugar syrup and molasses are 
both dull at ruling prices.

Rice—There is very little doing, 
and it is expected that conditions will 
continue much the same until the 
tariff question is settled. The South 
is still asking full prices for supplies.

Cheese—A few old cheese are left, 
and these will likely be used up with
in the next few weeks. As the sea
son advances, the quality of new 
cheese will improve. I t is thought 
that the market has touched about 
as low a point as it will reach the 
present season and the market is 
much firmer than a short time ago. 
The big season for the production of 
cheese is during May and June, but 
any surplus made during these
months will be put into storage, so 
that it will have no effect on the mar
ket.

Provisions—Smoked meats are firm 
and prices are about 54 c above a week 
ago. The demand is good. Both
pure and compound lard are steady 
with a fair consumptive demand and 
unchanged prices. Dried beef, bar
reled pork and canned meats are un
changed with a seasonable demand.

Salt Fish—Cod, hake, and haddock 
are dull and unchanged. Mackerel is 
still very dull. The demand is only 
from hand to mouth and small at that. 
Prices still rule on a very low level 
and the market throughout is in buy
er’s favor. From the standpoint of 
the large holder of mackerel, the m ar
ket is in bad shape.

An Interesting Matter.
It will be worth your while to 

write me if you wish to exchange 
your old scale or buy new ones. W. 
J. Kling, Sales Agent, Dayton Money- 
weight Scales, Grand Rapids, Mich
igan.—Adv.

J. M. Sell has opened up a grocery 
store at Marlborough. The stock 
was furnished by the W orden Gro
cer Co.

W. S. Sly has engaged in the gro
cery business at Ionia. The W orden 
Grocer Co. furnished the stock.

Escanaba—Fire destroyed the saw 
mill of the Mashek Lumber Co. May 
15, entailing a loss of about $6,000.
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BANKRUPTCY MATTERS.

Proceedings in Western District of 
Michigan.

G rand  R ap ids, M ay 15—In  th e  m a tte r  
of E d w ard  M. A ndrew s, b an k ru p t, of 
C larksville , th e  firs t re p o rt a n d  ac coun t 
of E rn e s t N ash , tru s te e , w as  filed, show 
ing  b alance  of c a sh  on h an d  $752.07; also  
show ing  cash , ac co u n ts  an d  m e rchand ise  
tu rn e d  o ver to  c red ito rs  ho ld ing  con
t r a c ts  rese rv in g  ti tle  a s  follow s: I n te r 
n a tio n a l H a rv e s te r  Co., $2,673.41; G ale 
M an u fac tu rin g  Co., $32.91; M errill Co., 
$56.25; A m erican  S eeding  M ach ine Co.. 
$95.25. A n o rder w as  e n te red  ca lling  a  
special m ee tin g  of c red ito rs  fo r J u n e  5, 
fo r th e  pu rpose  of dec la rin g  a  firs t d iv i
dend  fo r cred ito rs .

A v o u n ta ry  p etition  w as filed by  M artin  
Rose, g rocer of M uskegon, an d  h e  w as 
ad ju d ica ted  b a n k ru p t by  Ju d g e  S essions 
an d  th e  m a tte r  re fe rre d  to  R eferee 
W icks. T he  b a n k ru p t 's  schedu les show  
no a s s e ts  no t claim ed a s  exem p t and  th e  
ca lling  of th e  firs t m ee ting  h as  been 
delayed  un til expense m oney is  a d 
vanced. T he  follow ing c red ito rs  a re  
schedu led :
H um e G rocer Co.. M u s k e g o n ........ $ 617.98
M oulton G rocer Co., M u sk e g o n .. 61.86
Judson  G rocer Co................................... 54.52
Jen n in g s  M an u fac tu rin g  Co...........  12.20
H . L eonard  & Sons .........................  41.00
F ran c is  Jiro ch , M uskegon ..............  35.00
T. Schillaci & Co., M uskegon ..........  25.00
Jo h n  S teg ink , M uskegon ..............  12.00
K . K . H an n , M uskegon ..................  12.00
W o rk m an  & Son, M uskegon ----- 5.25
D. M. Roy, M uskegon ...................  25.00
W olffis B ro th e rs, M uskegon ..........  2.25
Jo h n  M ulder, M uskegon ................. 15.00
W illiam  E a rn e s t. N un ica  ................. 30.00
W m . E. G ordon, M uskegon ........  25.00
W a lk e r C andy  Co., M u s k e g o n ----- 84.32
John  D am m inga. M uskegon ........... lo.OO
C astenho lz  B ros., M uskegon ........  50.00
O has. S choenberg , M u s k e g o n ........  75.00
Jo h n  S. W a lk er, M uskegon ............  25.00
H erm an  F ran k e . M uskegon ........... 20.00
Jo h n  S. A nderson, M uskegon ----- 225.00
N atio n a l B iscu it Co.. M uskegon . .  4.00
C harles  W itt,  M uskegon ................. 5.25
N eil & A lw ynse, M uskegon ..........  7.25
rm $1.484.88

M ay 16—in  th e  m a tte r  of Jo h n  H . 
K insey , b an k ru p t, of G ran d  R ap ids, a  r e 
p o rt w as  filed by th e  tru s te e  show ing  
sa le  of c e rta in  fix tu res  and  m a ch in ery  a p 
p ra ised  a t  $154 to  J . O’R ourke, of G rand  
R ap ids, fo r $140. C red ito rs  have  been  
d irec ted  to  show  cause  on M ay 28 w hy 
such  sa le  should  n o t be confirm ed.

M ay 17—In th e  m a tte r  of L u cas  B ro th 
ers, b an k ru p t, fo rm erly  m e rc h a n ts  a t  
M aple G rove, th e  fina l m ee tin g  of c re d 
ito rs  ca lled  fo r to -d a y  w as held  open, 
pend ing  decision  a s  to  c e rta in  claim s.

M ay 19—In  th e  m a tte r  of .Jo h n  C. Cole, 
b a n k ru p t, fo rm erly  a t  B ig  R ap ids, th e  
final m ee ting  of c red ito rs  w as  held, i n e  
final rep o rt an d  ac coun t of D on L. 
M inor, successo r tru s te e , w as  allow ed, 
a n d  a  final d iv idend  of 13 p e r  cen t, d e 
c lared  fo r g en e ra l c red ito rs . N o cause  to  
th e  co n tra ry  b eing  show n by  c r e d i to r ,  
it w as d e te rm in ed  a  fav o rab le  ce rtif ic a te  
a s  to  th e  b a n k ru p t’s d isch a rg e  be m ade 
by  th e  referee . . . ,  . .

B ased  on p e titio n  of c e rta in  of h is  
c red ito rs , A lbert J . Doyle, m e rc h a n t of 
C h arlo tte , w as  a d ju d ica ted  b a n k ru p t and  
th e  m a tte r  re fe rre d  to  R eferee W icks, 
w ho w as  also  appo in ted  rece iv er An 
o rd e r w as  m ade app o in tin g  C arro ll n. 
B row n, of C h arlo tte , a s  custod ian , p en d 
in g  th e  election  of a  tru s te e . Geo. J .  
B arney , Jo h n  H ag em an  an d  Ja m e s  H. 
B row n, of C harlo tte , w ere  appo in ted  a p 
p ra ise rs . T he  firs t m e e tin g  of c red ito rs  
w ill be held a t  th e  office of th e  re fe ree  
on Ju n e  6. T he  fo llow ing a s s e ts  a re  
scheduled:
C ash  on h an d  ............ ................■ •• •* „
S tock  in  tra d e  (ap p ra ise d  value) 12,613.12
H ouseho ld  goods, etc. . . -----. . . .  22a.uu
S to re  f ix tu res  (ap p ra ised  va lu e) 1,000.00
A ccoun ts rece ivab le  ........ .............. i,w»4.uu
17% sh a re s  s to ck  D uplex  P o w er 

C ar Co., ow ned jo in tly  a n d  of 
doub tfu l value.

D eposit in  b a n k  ................................. zil0 i8
$15,804.37

On M ay 1. 1913, th e  b a n k ru p t m ade a  
Breneral a ss ig n m e n t of all h is  p ro p e rty  fo r 
benefit of c red ito rs , w ith o u t p re fe ren ce ; 
3aid  a ss ig n m e n t p roceed ings h av e  heen 
abandoned  a n d  a re  superseded  by  th is  
b an k ru p tcy  p roceedings. N o  d isposition  
of an y  p ro p e rty  w as m ade u n d e r  such  
assignm en t. T he  fo llow ing liab ilitie s  a re
scheduled: „  , ,__P re fe rre d  o r S ecured  Cl3-iins.
I . . A. K oepfgen, C h a rlo tte  (labor) $ 28.75
F. A. L ackey . R ichm ond  ............  1,631.25

(S ecured  b y  $2,000 in su ran c e  policy, 
ta k en  ou t in 1900. all p rem ium s paid .)

P rin c ip a l U nsecu red  C red ito rs.
B eyer & W illiam s, Buffalo ...........$ 102.10
M orris Boosin, N ew  Y ork ..........  573.25
B irdsell B ros. Co.. H onesdale  ----- 88.20
B elding  B ros. & Co., C hicago . .  114.36
E S’. B ow m an, Buffalo ................  »5.08
H. B rilling  & Co., D e tro it ..........  66.23
C hicago R ubber Co., C hicago ----- 136.00
Cohn. F ried lan d er, M artin  Co., "

Toledo .............................................  187.90
E dson, M oore & Co., D e tro it ----- 464.41
E lite  G love Co., G loversville ----- 43.75
R o b ert E . E llis . D e tro it ................... 129.69
A. J . E llio tt & Co., C hicago . . .  50.00
T h e  E lite  W orks . N ew  Y o r k ........  32.20
J . V. F arw ell Co.. C hicago .......... 1,195.90
F ried , K eller, K ohn  Co., C leveland 732.50
G ory & H eller. C hicago ................... 130.95
H . W . G ossard  Co.. C hicago ......... 58.85

A F . H o ffm eiste r Co., C inc in n a ti 35.22 
Globe S ilk  W a is t Co., P h ila d e lp h ia  25.00 
F re d ’k  H a c k e r  & Co., N ew  Y ork 76.82
H . H ey m an  & Co., C h ic a g o ............  74.25
H irsch , S tra u ss  Co., C hicago . . . .  108.00
H irsch  B ro th e rs . N ew  Y ork  ......... 93.50
H ull B ro th e rs , Toledo ....................... 47.70
Ja ck so n  S k ir t & N ovelty  Co.,

Jack so n  ...........................................  139.95
K ops B ro th e rs , N ew  Y ork ............... 149.05
Ju liu s  K ay se r  & Co.. N ew  Y ork . .  115.05
K ing  M an u fac tu rin g  Co., Toledo 26.00 
K ip lin g er-K elly -H o m er Co., C leve

land  ...................................................  133.75
A. K ro lik  & Co., D e tro it ............... 535.31
K each  & B row n M fg. Co., N. Y. 85.00
T he M cCall C om pany. N. Y............  41.80
H erm an  & Ben M arks, D e tro it . .  398.65
L ockpo rt C o tton  B a ttin g  Co.,

L ockpo rt .........................................  24.00
M oyses & D reyfus, N ew  Y o rk ___  125.00
M arshall F ie ld  & Co., C hicago . .  18.37
M orris, M ann & Reilley. C hicago 237.26
S. L  M unson, A lbany ......................... 99.46
N o rth w es te rn  K n itt in g  Co.. M inne

apolis ...............................................  456.50
N ovelty  C loak & S k irt Co., C leve

land  .................................................  789.75
N ono tuck  S ilk  Co., C hicago ........  333.92
N ovelty  D ress  M fg. Co., N . Y ...  59.25
N o ttin g h am  L ace  W orks , N. Y .. .  278.31
N. Y. C otton  B a ttin g  Co., L ockpo rt 43.75 
L. N a th a n  M fg. Co.. C hicago . .  29.75
C has. H . O sborn & Co., H a s tin g s  24.25
J . P . P la t te  & Co., G ran d  R ap id s  52.18
P ic to ria l R eview  Co., N ew  Y ork  79.72
P rin tz , B ied erm an  Co.. C leveland 650.42 
P rince . W olf & Co., C le v e la n d ... 32.50
R. & G. C o rse t Co., C h icag o ..........  118.78
R oot & M cB ride Co., C le v e la n d .. 610.26 
R eed  B ros. & Co., C leveland ----- 39.00
E . A. R obertson  Co., S ag inaw  . .  309.25
S te inhouse . Seim onhoff & Co., N ew

Y ork .................................................  107.75
W m . C a r te r  Co., N eedham  H e ig h ts  44.47
F ra n c is  T  S 'immons & Co, C h icago  219|18 
S tone  B ro th e rs , C hicago ............... 53.17
F . Siegel & B ros., C hicago ............  111.00
S tillm an  & S tillm an . N ew  Y o rk .. 40.00
Spool C o tton  Co., N ew  Y ork ........  285.49
W m . S k in n e r & Sons, C hicago . .  33.36
J .  K . S te ife l & Co.. N ew  Y o rk .. 55.19
E. S choenbrun  & Co., Toledo ----- 47.00
Sihley, U n s a y  & C u rr  Co., R oches

te r  ............................   1,471.21
W a y n e  K n itt in g  Co., F o r t  W a y n e  343.26 
W ilson. L a rra b e e  Co., B oston  . . .  149.75
W a rn e r  B ro th e rs  Co., C h icago—  . 170.89
Y orkville D ress  Co., N ew  Y ork  . .  242.75
D udley  P a p e r  Co., L a n s i n g ............  26.36
M erch an ts  S pecia lty  Co., L a n sin g  35.00 
W . W . & S’. J . S tine , C h a rlo tte  . .  133.33
S p erry  & H u tch in s , N ew  Y ork . .  48.50
J . V. F a rw e ll Co., C hicago ......... 2,000.00
B u rn h am , S toepe. & Co., D e tro it 625.00
Corl, K n o tt & Co., G. R ...............  61.01
F ir s t  N a tio n a l B ank , C h a rlo tte  6,900.00 
A nd num erous  o th e r  sm all c red ito rs

T o ta l u n secu red  liab ility  ....$24,478.03
M ay 20—In  th e  m a tte r  of B rau tig am  

B ro th e rs , b an k ru p t, m e rc h a n ts  a t  K in g s 
ley, th e  firs t m ee tin g  o f c red ito rs  w as  held 
and  by  u n an im ous vo te  A m il F . N erlinger, 
of T ra v e rse  C ity, w as  elec ted  t ru s te e  and  
h is  bond  fixed a t  $1,000. A m brose B. 
S tinson , I r a  D. L in to n  a n d  Geo. W . 
P a rk e r , o f K ingsley , w ere  ap p o in ted  a p 
p ra ise rs . E a ch  of th e  b a n k ru p ts  w ere  
sw orn  and  exam ined  a n d  th e  m e e tin g  a d 
jo u rn ed  w ith o u t day.

St. Joseph Referee.
St. Jo seph , M ay 13—In  th e  m a tte r  of 

A delbert A. W elcher, b a n k ru p t, of B errien  
S prings, a n  o rd e r w as  m ade by  th e  
re fe re e  fu r th e r  a d jo u rn in g  th e  f irs t c re d 
ito rs  m ee ting  to  M ay 23. A tto rn e y s  for 
th e  tru s te e , by  a g ree m en t w ith  th e  a t 
to rn e y  fo r th e  b an k ru p t, in  co n side ra tion  
of th e  b a n k ru p t w a iv in g  h is  personal 
p ro p erty  exem ptions  of $250, have  w ith 
d raw n  th e  p e titio n  fo r  accoun ting , filed 
fo r th e  purpose  of a s c e r ta in in g  th e  loss 
of som e $8,000. T h e re  w ill be ab o u t 
$823 to  p ay  c red ito rs  a n d  th e  cost of 
a d m in is tra tio n .

In  th e  m a tte r  of E lw ood L am ore, 
C harles  L am ore  a n d  L am ore  & Co., 
b an k ru p ts , o f E a u  C la ire, th e  re fe ree  
h a s  confirm ed th e  re p o rt of th e  tru s te e , 
a llow ing  th e  b a n k ru p ts  c e rta in  e x 
em ptions, w hich  exem ptions  inc lude 
household  goods a n d  c e rta in  live stock .

M ay 14—In  th e  m a tte r  of A u g u st P e t 
ers , of B en ton  H arb o r, alleged  b an k ru p t, 
th e  c red ito rs  p e titio n  w as  g ran ted , and  
M r. P e te rs  w as  ad ju d g ed  b a n k ru p t by 
Ju d g e  S essions a n d  th e  m a tte r  re fe rre d  
to  R efe ree  B anyon, w ho w as  also  a p 
po in ted  rece iv er of th e  b a n k ru p t’s  a sse ts , 
w h ich  co n sis t of a  sm all s to ck  of p ianos 
and  m usica l in s tru m e n ts . T he  re fe ree  
h as  m ade an  o rd e r  d ire c tin g  th e  b a n k 
ru p t to  file in  co u rt schedu les  of h is  
d eb ts  a n d  a sse ts .

M ay 15—In  th e  m a tte r  of J a m e s  In g e r-  
soll D ay, b an k ru p t, of H am ilto n  to w n 
ship . V an B uren  coun ty , a n  o rd e r has  
been m ade by  th e  re fe ree  ca lling  th e  
f irs t m ee tin g  of c red ito rs  a t  h is  office on 
M ay 31.

In  th e  m a tte r  of C h arles  W . V an d e r
b ilt, b a n k ru p t, of K alam azoo , T ru s te e  
G eorge C. M onroe, of S ou th  H av en , filed 
h is  f irs t re p o rt show ing  ca sh  on h an d  to  
d is tr ib u te  to  th e  c red ito rs  an d  p a y  th e  
co sts  of a d m in is tra tio n , in c lud ing  $250 
cash  to  th e  b an k ru p t, th e  su m  of $423.26.

M ay 16—In  th e  m a tte r  of C la rence  M. 
Jen n in g s . R o b e rt Jen n in g s , a n d  Je n n in g s  
B ro th e rs , p a rtn e rsh ip , b a n k ru p ts  of L a w 
rence , th e  s tock  a n d  fix tu res  of th e  b a n k 
ru p ts  w ere  sold to  B u rre ll T ripp , of 
A llegan, fo r $867.09. M r. T rip p  h a s  leased  
th e  s to re  bu ild ing  fo rm e rly  occupied by 
th e  b a n k ru p ts  a n d  w ill conduc t th e  b u s i
n ess  in  h is  ow n nam e, w ith  C la rence

Jen n in g s  a s  m anager. C e rta in  cred ito rs  
have  filed a  p e titio n , ra is in g  ob jections 
an d  excep tions to  th e  re p o rt of th e  t r u s 
tee, a llow ing  th e  b a n k ru p t, R o b e rt J e n 
nings, h is  pe rso n a l p ro p e rty  exem ptions. 
A n o rd e r w as  m ade by th e  re fe ree  th a t  a  
h ea rin g  be h ad  on th e  m a tte r  a t  h is  office 
on Ju n e  14. An ad jo u rn ed  firs t c red ito rs  
m e e tin g  w as  held  a t  th e  re fe re e ’s office 
a n d  claim s allow ed to  th e  a m o u n t of 
som e $3,500. T he  m ee ting  w as fu r th e r  
ad jo u rn ed  to  allow  c red ito rs  to  file 
claim s to  Ju n e  14.

M ay 17—In th e  m a tte r  of P ric ie  W . 
P e rry , b an k ru p t, of K alam azoo , fo rm erly  
of E v a r t. th e  in v en to ry  an d  re p o rt of 
a p p ra ise rs  w as  filed, show ing  th a t  th e  
e n tire  a s s e ts  of th e  b a n k ru p t consis t of 
an  equ ity  in  a  house and  tw o  lo ts  a t  
E v a rt, p u rch ased  u n d e r  land  co n trac t. 
T hey  ap p ra ise  th e  eq u ity  a t  $39.69. An 
o rder w as m ade by th e  re fe ree  d irec tin g  
file tru s te e , E lm er F. B irdsall, of E v a rt, 
to  sell th e  equ ity  of th e  b a n k ru p t in 
tlie  p roperty .

Eastern District, Detroit Referee.
D etro it, M ay 17—In th e  m a tte r  of 

H a r ry  B arsky , b a n k ru p t, D etro it. T he 
.tru s te e  in th is  e s ta te  h a s  filed h is  final 
accoun t, w h ich  show s to ta l rece ip ts  of 
$540.71; d isb u rsem e n ts , inc lud ing  first 
d ividend, $348.71; ba lan ce  on hand , $191.29. 
F in a l m e e tin g  of c red ito rs  c a l le d , fo r 
M ay 27, to  p a ss  upon th e  sa id  ac coun t 
an d  fees o f rece iv e r  a n d  h is  a tto rn e y .

In  th e  m a tte r  of th e  A u to  Lock & 
S pecia lty  Co., b an k ru p t, D etro it, th e  
tru s te e ’s final accoun t, now  filed, show s 
rece ip ts  of $275 fo r all of th e  a s s e ts  of 
th e  b a n k ru p t an d  d isb u rsem e n ts  of 
$113.75. T h e re  is a lso  an  unpaid  bill fo r 
r e n t  d u rin g  tim e  tru s te e  w as  in  p o sse s
sion, am o u n tin g  to  *56. I t  a p p e a rs  th a t  
th e re  w ill be insuffic ient funds to  pay  th e  
labo r claim s filed in  full a f te r  paym en t 
of ad m in is tra tio n  expenses. F in a l m e e t
in g  called to  p ass  upon th e  acco u n t on 
M ay 27.

In  th e  m a tte r  of W . A. D usseau  & 
Son. b an k ru p ts . D etro it, t ru s te e ’s final 
acco u n t w as  filed an d  final m ee tin g  of 
c red ito rs  to  pass  upon th e  sam e called 
fo r M ay 27. T he ac coun t show s to ta l 
rece ip ts  of $980.97 ; d isb u rsem en ts , inc lu d 
ing  f irs t dividend, $752.83; le av ing  a  
ba lance  of $228.14 re m a in in g  in  th e  
tru s te e ’s hands.

In  th e  m a tte r  of E d w ard  D. E llis , t r a d 
ing  a s  E. D. E llis  Oil Co., b an k ru p t, 
D etro it, t ru s te e ’s final acco u n t w as  filed, 
show ing  to ta l rece ip t of $1,699.69; d is 
b u rsem e n ts , inc lud ing  p ay m en t of firs t 
d iv idend, $961.65; le av ing  a  ba lan ce  on 
h an d  of $738.04. F in a l m ee ting  of c re d 
ito rs  called  fo r M ay 27, to  p ass  upon th e  
tru s te e ’s a c co u n t and  to  d e te rm in e  th e  
question  of fees  fo r legal se rv ices  to  
tru s te e .

In  th e  m a tte r  of th e  M ichigan M agneto  
Co., b an k ru p t, D etro it, tr u s te e ’s final a c 
coun t w as  filed, show ing  to ta l rece ip ts  of 
$5,874.52; d isb u rsem en ts , $2,559.95, inc lu d 
ing  p ay m en t of d iv idends, le av in g  balan ce  
on h an d  of $3,314.57. In  add itio n , th e  
tru s te e  rep o rts  th a t  th e re  a re  a  g re a t 
m any  sm all acco u n ts  ow ing to  th e  b a n k 
ru p t w hich  he  recom m ends be  sold in 
bulk . A final m ee tin g  w ill be ca lled  fo r 
M ay 29, to  p ass  upon th e  tru s te e ’s a c 
count, a t to rn e y  fees  a n d  o th e r  ad m in 
is tra tio n  expenses a n d  to  offer fo r sa le  
th e  uncollected  book accoun ts. T he r e 
ce iver a sk s  to  be allow ed th e  s ta tu to ry  
com m ission fo r com pensation  a s  rece iver.

In  th e  m a tte r  of E dm und  K osm ow ski. 
D etro it, a g a in s t w hom  an  in v o lu n ta ry  
p e tition  in  b a n k ru p tcy  h a s  been filed and  
is pend ing  and  u ndeterm ined , K osm ow ski 
has  filed in  th e  cause  a  l is t of h is  c red 
ito rs  and  o f h is  p ro p e rty  and  h as  also  
filed an  offer of com position  of 50 p er 
cen t, to  all c red ito rs  n o t en titled  to  
p r io r ity  in  th is  p roceeding . A m eeting  
of h is  c red ito rs  h a s  been called  fo r M ay 
27, to  p e rm it an  ex am in a tio n  of th e  
b an k ru p t to  be m ade, c la im s to  be  filed 
and  to  consider th e  sa id  offer of com po
sition . T he sa id  K osm ow ski schedules 
th e  follow ing cred ito rs :

S ecured  C laim s.
M ichigan S av ings B ank , D e tro it $3,700.00
A. K ro lik  & C om pany ..................... 9,000.00
A u g u st J .  S te ib er ............................... 500.00

T o ta l secu red  c la im s ................. $13,200.00
(T he v a lid ity  of th e  m o rtg ag e  to  A. 

K ro lik  & C om pany is d isp u ted .)
U nsecu red  C laim s.

E. H eidhues  & Co., C hicago .......... $ 37.40
M eyer W ise  & K a ic h en  Co., C in 

c in n a ti ...............................................  42.75
C has. H . W e rn e r  & Sons, D e tro it 81.35 
Y orksh ire  M fg. Co., N ew  Y ork  . .  107.25 
S an it B a th  M fg. Co., N ew  Y ork  . .  15.75
Sch loss B ro th e rs , D e tro it ................... 14.00
A pt & Z uckerm an , N ew  Y ork  . . . .  27.00
K alam azoo  C orse t Co., K alam azoo  64.80 
M en to r K n itt in g  Co., M entor, Ohio 56.17
J . F ellm an , D e tro it ............................... 34.00
A. W . Cow en & B ro ., N ew  Y ork  82.55 
M ichigan Cap Mfg. Co., D e tro it 9.00 
A. D. K a tc h e r  & B ro ., N ew  Y ork  83.10 
R oyal W o rce ste r  C o rse t Co., C hi-

cago ...................................................  150.00
C lue tt, P eabody  & Co........................... 346.00
E xcello  Glove Co., B uffalo ............... 2.35
C hope-S tevens P a p e r  Co., D e tro it 29.75
B eecher, P eck  & L ew is  ..................... 4.58
Belle Is le  G a rm en t Co........................... 32.50
G. H . G ate s  & Co......................................104.33
A m erican  L a d y  C orse t Co..................  33.40
learned, C a rte r  & Co................................. 101.00
H u tc h in s  & P o tte r , Joh n sto w n ,

N . Y .......................................................  3.72
S araso h n  & S hetzer, D e tro it ........... 77.75
M. B erlin , Toledo .................................  68.65
B eld ing  B ros. & Co., C hicago 140.46

M odel B ra isse re  Co., B rook lyn  ____ 127.63
P a rk e r , T hom as Co., P o rtla n d , Me. 52.00 
M ichigan C lo th ing  M fg. Co.,

D e t r o i t .................................................  56.50
W im elb ach er & R ice, N ew  Y o rk . . .  81.56
A ndrew  B u tto n  Co., D e tro it ......... 47.15
A m an a  S’ociet'" H o m este aa  la . . .  85.38
E dson, M oore & Co., D e tro it . . .  1,707.51
K lau b e r B ro th e rs, N ew  Y o r k ..........  131.94
K le in sm ith  Co., D e tro it ..................... 20.25
C row ley B ro th e rs  ................................... 36.70
B u rn h am  S toepel & Co......................... 99.35
M ay M anton  P a t te rn  Co., N ew

Y ork .....................................................  67.20
•H arry J . D ean  Co., D e tro it ........... 11.99
N ew land  H a t  Co......................................  152.80
C harles  A. B erkey  Co...........................  305.44
Jo h n  S. Spiegel Co.................................  24.00
S chad t & M atliew son ...........................  226.37
D. Zem on & Co..........................................147.63
B ak e r & M arvil .....................................  58.02
H am b u rg er & Co..................................... 33.00
D e tro it N eck w ear Co...........................  25.51
W eism an  & Sons ...................................  12.00
S am  K u ttn a u e r  .....................................  30.25
W ine B ro s ...................................................  81.76
N ew ton  A nnis Co..................................  19.25
Jaco b s  & F ried m an  ............................... 850.00

All of th e se  ac co u n ts  a re  on open a c 
coun t fo r m erch an d ise  co n tra c te d  w hile  
p e titio n e r  w as  in b usiness  in  D e tro it 
d u rin g  1912 an d  1913.
Jo h n  & M ary  K alinow sk i, D e tro it 1,100.00
M ary D em binski ................................... 400.00

T he fo rego ing  claim s a re  fo r borrow ed  
m oney.

A ssets.
P e ti tio n e r  schedu les  h is  rea l e s ta te  

w hich is su b jec t to  th e  m o rtg ag es  
above described  a t  $12,000.
S tock  of m erch an d ise  ..................... $13,000.00
F u rn itu re  an d  fix tu res  ................. 2,150.00
H ousehold  goods ................................. 250.00
Books, p r in ts  a n d  p ic tu re s  ..........  25.00
E. M. F  30 au tom obile  ................... 800.00
W e arin g  ap p a re l ...................................  50.00
D eb ts  due on open acco u n t ..........  70.00
P olicy  in P ru d e n tia l L ife In s  Co. 2,000.00 
P olicy  in  M etropo litan  L ife Ins.

Co........................................................  1,000.00
P e ti tio n e r  c la im s h is  w ea rin g  ap p a re l, 

household  goods an d  p r in ts , books and  
p ic tu re s  a s  exem pt, a lso  s tock  and  fix tu res  
to  th e  va lu e  of $250.00.

In business circles there is increas
ing conservatism accompanied by a 
general slowing down, this tendency 
being on the increase at W estern trade 
centers. Bank clearings at all cities 
in the United States during April 
showed a shrinkage of nearly 5 per 
cent, compared with a year ago, the 
largest declines being in the New 
England and the middle states, where 
tariff changes would be most felt. 
The failures in April aggregated $18,- 
000,000 in liabilities, a moderate in
crease of about $3,000,000 over last 
year. Real estate operations show 
contraction compared with a year 
ago. This re-action is partly due to 
the caution of bankers, who are dis
couraging over-expansion, and are 
anxious to strengthen their reserves 
before the autumn demands, which 
may be very heavy, begin to assert 
themselves.

Because the past season has been a 
good one for the business is not the 
least reason for thinking it needless 
to work hard for the success of the 
coming season.

Your goods may be right and your 
prices may be right, but if your de
livery is all wrong you can’t expect 
to have satisfied customers.

Doctors disagree—except as to
the size of the bill.

A. T. KNOWLSON 
COMPANY

Wholesale Gas and Electric 
Supplies

Michigan Distributors for
W e lsb a ch  C o m p an y  

99-103 Congress St. East, Detroit
Telephone, M ain 5846 

Catalogue or quotations on request
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7th Annual

Merchants Week
Grand Rapids June 10, 11, 12

Every Retail Merchant in Michigan is Cordially Invited to Attend

G rand B anque t in Coliseum  la s t y e a r  1,800 people served  w ith  full course ho t d in n e r in one hour.

Business Efficiency Day
On Wednesday afternoon will be held a Convention 

Session for those merchants interested in how to make more 
money, when addresses will be made by National experts 
on such subjects as “Insurance," “Window Trimming,” “Ad
vertising,” “Business Efficiency,” Etc.

Thursday Afternoon at Ramona
Every visitor will be given free tickets on the street 

cars to Ramona (Reeds Lake) and free admission to all the 
amusement features including the theatre at 3:30.

Come along and whiz through the air on the Toboggan 
Slide, sail like a bird on the Circle Swing, shoot through the 
Mystic Shute, take a lake trip on the steamer, dance in the 
big Casino, see the Panama Canal, ride the Ponies, do the 
Giggly Wiggle and ride the grizzly bear on the Merry-go- 
round.

Come while the coming’s good. Bring your wife. Let 
her in on the joys of life. The fizzle and sparkle, the joy 
and fun at Ramona will make her young again. Life is 
short and the road is rough to say the least. A few days of 
rest and fellowship will do you good.

The Grand Banquet
Will be held at the Coliseum Thursday evening, June 12. 

at six o’clock sharp and will be over at ten o’clock.
It will be full of vim from start to close. Beautiful 

music, witty toastmaster, famous speakers and other enter
taining features.

Nothing like a big banquet of 2,000 people with its 
music, lights and oratory to stir the hearts of men and thrill 
the souls of women. Don’t miss it.

Send for Banquet Tickets Now
You must apply in advance for Banquet Tickets as we 

have to know how many are coming to make proper prepara
tions. No tickets will be issued for the Banquet afterJune 10.

All other tickets you can get after your arrival and we 
need no advance notice.

Send applications to M. C. Huggett, Secretary Grand 
Rapids Association of Commerce.

W h o lesa le  D ealers A sso c ia tio n  
o f th e

Grand R apids A sso c ia tio n  o f C om m erce.
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fflGANißADESMAN
(U nlike a n y  o th e r  p ap e r.)

D E V O T E D  TO T H E  B E S T  IN T E R E S T S  
O F  B U SIN E S S  M EN.
P u b lished  W eek ly  by

TRADESMAN COMPANY. 
Grand Rapids, Mich.

S ubscrip tion  P rice .
O ne do llar p e r  year, if p a id  s tr ic tly  in 

ad v an ce ; tw o do llars  if n o t p a id  in  a d 
vance.

F ive  do llars  fo r six  yea rs , p ayab le  in 
advance.

C anad ian  subsc rip tions, $2.04 p e r  yea r, 
p ayab le  in v a riab ly  in  advance .

S am ple copies, 5 ce n ts  each.
E x t r a  copies of c u r re n t issues, 5 ce n ts ; 

issues a  m onth  o r m ore old, 10 ce n ts ; 
issues  a  y e a r  o r m ore old, 25 cen ts.
E n te re d  a t  th e  G rand  R ap id s  Postoffice 

a s  Second C lass M a tte r .
E. A. STO W E, E d ito r.

May 21, 1913.

SAVE THE W ILD FLOWERS.
The Park Board has started a cam

paign for the preservation of the wild 
flowers in the city parks, and espec
ially in John Ball park. Placards are 
being posted conspicuously in the 
parks warning visitors not to pick 
the flowers, and special officers will 
be detailed to enforce the warning. 
In flagrant cases those who violate 
the park rules will be arrested and 
subjected to the penalties prescribed. 
The rules will cover not only the wild 
flowers but the flowering shrubs and 
trees that grow in the woods as 
well. It is about time that some such 
action as this were taken. When 
Grand Rapids was a small town and 
there were woods in all directions and 
the woods were full of flowers, pro
tective measures for the flowers were 
unnecessary. But with the growth of 
the city and the thicker settlement of 
the neighborhood the wild places have 
been moving farther and farther back 
and practically the only places where 
the wild flowers can now be found 
that are accessible for the people are 
in the parks. W hy the cultivated 
flowers in the park beds and borders 
should be respected is now generally 
recognized, and the same recognition 
must be extended to the wild flowers 
to prevent their extermination and 
to ensure their enjoyment for all the 
people. The Park Board is spending 
money and effort to make the flowers 
grow and the people must be educated 
in leaving them alone. Most of the 
wild flowers are beautiful to look at, 
but very frail, withering almost as 
soon as picked. It is no uncommon 
sight to see children and grown folks 
as well come out of the park woods 
with their hands full of flowers, and 
the flowers are thrown away before 
the car is taken for home. The only 
pleasure for those who have picked the 
flowers has been in the gathering of 
them, and this pleasure deprives all 
who come after of even the pleasure 
of looking at them. Not only this, 
but the ruthless picking of the flow
ers not only destroys their present 
beauty, but prevents their propaga
tion. As instances of vandalism in 
the woods, the Park Board last year 
set out a lot of rhododendron along 
the drives, with a view to seeing how 
they would prosper in the different lo
calities. This season only one small 
clump remains, all the others having

been taken away by visitors who ap
parently thought anything found in 
the woods was free to be taken away. 
The Park Board planted a lot of Bos
ton ivy along the wall that borders 
the drive, expecting it to cover the 
wall with a mass of green; and most 
of this has been taken away. The 
woods used to be filled with trillium, 
and last season the Park Board 
planted several hundred bulbs to re
inforce the few which still remain; 
this spring the flowers have been 
plucked as fast as they have appeared 
and now more planting will have to 
be done. There used to be a lot of 
dog wood in the woods, with their 
beautiful flowers in the spring, but 
this has almost entirely disappeared. 
Moccasin flower, lady slippers, marsh 
and wood lilies, Jack-in-the-Pulpit and 
other wood flowers used to be abun
dant in the John Ball park woods and 
ravines, but now they have practically 
disappeared. Even the hepatica, 
spring beauties and violets have been 
raided until comparatively few of 
them are left. It will take time and 
effort to educate the people to be as 
careful of the wild flowers as they 
are of the cultivated, but rules against 
picking the flowers are rigidly en
forced in the parks of other cities and 
they should be enforced here. It 
would also be well if the educational 
effort could be even wider than the 
parks. W hy should not the flowers 
that grow along the country roads 
and in the woods near the city be 
given a chance to increase for the 
pleasure of everybody, instead of 
being ruthlessly plucked out by the 
roots for the momentary pleasure of 
the first person who sees them? Trail
ing arbutus, the sweetest and dain
tiest of spring flowers, once abundant 
around Grand Rapids, has been almost 
exterminated by pickers who have 
pulled them out by the roots. We 
have laws for the protection of fish, 
birds, and wild animals. W hy not 
have laws for the protection of the 
wild flowers?

equally for the merchant’s wife and 
daughter as for himself. It is espec
ially desired that the merchants bring, 
their wives with them, for Grand 
Rapids is as earnestly desirous of 
being on friendly terms with the la
dies as with the men and, in arrang
ing the programme, special attention 
will be given to making the occasion 
enjoyable for them. The banquet to 
close the festival will be short in 
speech making, but long in entertain
ing features and music and will close 
in time to permit the visitors to catch 
the night trains home. The retail 
merchants of Grand Rapids will do 
their part for the entertainment of 
the visitors. They will have special 
window and store displays and will 
be glad to give the visiting merchants 
any information as to methods that 
may be desired. The retailers, in fact, 
look upon the visiting merchants as 
much as their guests as of the whole
salers and the welcome sign and the 
glad hand will be everywhere in evi
dence.

LARGER SCALE THAN EVER.
June 10, 11 and 12—these are the 

dates for the annual Merchants Week 
entertainment this year. The enter
tainment this year is to be on a larger 
scale than ever, with new features 
and new attractions for the visitors, 
and the more who come the better 
will the Grand Rapids wholesalers 
like it. The programme has not been 
arranged in all its details as yet, but 
in a general way the first day will be 
for reception and registration, the 
second will have educational features 
that will be of interest to every mer
chant and the last day will be for en
tertainment, culminating in the annual 
banquet in the Coliseum. The morn
ings each day will be open to give 
the visiting merchants opportunity to 
visit the wholesale houses and get 
acquainted with what Grand Rapids 
has to offer and the afternoons will 
be for the programme which the com
mittees are working hard to bring up 
to a point of perfection never before 
attained. The entertainment is for 
the retail merchants in all the ter
ritory tributary to Grand Rapids, and 
the invitations sent out and the wel
come that will be extended will be

impression that we have a lead pipe 
cinch upon their trade and to look 
after them is unnecessary. This is 
an unwise policy. We may have all 
their trade but by going after it and 
by encouraging the local merchants 
to greater effort this trade can easily 
be increased.

JOBBERS OUT AROUND.
The first one day trade extension 

excursion of the season is being made 
to-day by the Grand Rapids wholesal
ers to Muskegon. The trip is being 
made by special train on the Muske
gon interurban, which left at 8 o’clock 
this morning and is due to arrive at 
Muskegon about noon, with stops of 
from 15 minutes to half an hour at 
Berlin, Coopersville, Nunica, Fruit- 
port and Muskegon Heights. The ar
rival at Muskegon will be in time for 
lunch at the Occidental. The after
noon will be spent in calling on the 
trade. In the. evening the Grand 
Rapids visitors will entertain the of
ficers and directors of the Muskegon 
Chamber of Commerce, and this will 
give opportunity to talk over various 
topics of mutual interest. Some of 
these topics will be the development 
of W estern Michigan, improving the 
transportation facilities by interurban 
building and otherwise and the Chi
cago to Mackinaw automobile boule
vard. This meeting of the business 
men of two friendly cities will be 
full of interest and value and should 
lead to good results in the future in 
closer relations and better under
standing.

This one day excursion will not 
lack enjoyable features, but its pur
pose is not for a frolic. The Grand 
Rapids wholesalers are going out to 
see their trade friends at their homes, 
to get better acquainted with them, 
to study their needs and to learn how 
they can better serve them. The trip 
will be as beneficial to the merchants 
visited as to the visitors.

The success of this first excursion 
should lead to others later in the sea
son. Spring Lake and Grand Haven 
are worthy of a visit some day. Hol
land and the thriving towns along 
the way should be given a day before 
the season closes. A trip to Ionia 
with stops at the thriving towns along 
the route would be profitable. The 
completion of the Kalamazoo interur
ban late in the summer or early in 
the fall should be made the occasion 
for an opening excursion over the 
route. The tendency too often is to 
neglect the near-by places under the

KNOWING HOW.
The Livingston Hotel property, re

cently purchased by Chas. F. Young 
and his son, Leland N. Young, will 
probably afford another good example 
of how property which has not been 
particularly profitable can be con
verted into a paying proposition. The 
property, it is understood, has been 
showing a return of about 3 per cent, 
on its valuation of $200,000. It has 
been used for purposes connected 
with the hotel throughout. Under 
the new ownership the bar room, bil
liard room and other features on the 
ground floor will be eliminated or 
moved back out of the way and four 
fine large stores will be made out of 
the Division avenue frontage. At 
least one large store or bank will be 
put into the corner. These new rev
enue producers can be taken out and 
still leave plenty of room for the 
hotel office and lobby. The dining 
room now is on the top floor, and, 
under the new management, this space 
will be converted into bed rooms, 
thus increasing the earning capacity, 
and the dining room will be a hand
somely furnished cafe in the base
ment, now occupied by the barber 
shop, toilet rooms and storage. These 
changes will increase the income from 
a 3 per cent, return to 8 or 10 per 
cent, and the cost of the necessary 
remodeling will be merely nominal. 
Success in real estate ownership de
pends very much on management and 
knowing how. This has been shown 
by the change in income productive
ness w'hich came in the change in the 
ownership of the Board of Trade 
building; from a poor 5 per cent, 
proposition it has become a good 10 
per cent, income producer. The same 
result will come with the change in 
the ownership of the Livingston. The 
difference is all in the know how.

A significant change in the hotel 
under the new management will be 
the cutting out of the bar. The Liv
ingston will be a cold water institu
tion. The time was—and not so very 
many years ago, either—when to con
duct a hotel without a bar was 
thought to be impossible. This idea 
still lingers in many quarters. But 
the traveling men, who are the larg
est patrons of the hotels, are not in 
this modern day consumers of red 
liquor. Many of them are absolute 
abstainers and those who hold their 
jobs have to be moderate. The suc
cessful business men are not patrons 
of the bars. The whole tendency of 
the times is toward sobriety. This 
tendency is not sentimental or emo
tional, but is dictated by sound busi
ness sense. Long experience has 
shown that business and drinking will 
not mix and so many successful busi
ness men have cut out liquor entirely 
that there is no reason why a first- 
class hotel in Grand Rapids should 
not succeed without a bar.
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Effective Window Trim of Straw 
Hats.

Here is what you will need in mer
chandise equipment for making this 
window trim of straw ha ts- 

Merchandise
About $10 worth of miscellaneous 

straw hats.
Equipment.

Five rolls of blue or purple crepe 
paper.

One wooden box, about 36 inches 
high.

Two wooden boxes, about 30 inch
es high.

Three boards, 30 inches long.
One board, 36 inches long.
Five metal T-stands.
Pins.
Plenty of price tickets.

A straw hat window trim is one 
of the most seasonable that it is 
possible to get at this time.

Every merchant who sells straw 
hats should make a bold, big splurge 
as early in the season as possible.

Fill up your window with straw 
hats of all kinds.

Make people understand early that 
your store is headquarters for straw' 
hats of every kind.

There is no easier window on the 
list to trim.

Just get some straw hats and go 
to it. The hats themselves are dec
orative at this time of the year and 
you should put as many in the win
dow as possible without overcrowd
ing it.

The first thing in making this par
ticular trim we are illustrating here
with is to cover the background 
neatly with blue or purple crepe pa
per. Thjefn cut strips about three 
inches wide and produce a ruffled 
edge by pulling the paper through 
the thumb and forefinger. The best 
way to go about this is to cut the 
paper from the roll before unrolling 
it.

W hen you get the background 
neatly covered and no rough edges 
showing, pin tp the top of the win

dow as many harvest hats as it will 
hold.

The next step is to pin a straight 
row' of harvest or children’s hats 
around the top of the window, as 
shown in the photograph.

Arranging the Fixtures.
Now get your fixtures in position. 

This will be a very simple and easy 
matter.

The center unit should be trimmed 
first. This consists of one tall box 
and two boards and three T-stands 
of a relative size as shown in the 
drawing. The boxes and boards of 
course shoidd be covered neatly with 
the same color crepe paper as used 
on the background.

Trim this center unit principally 
with misses’ and children’s trimmed 
hats. If you don’t have any trimmed 
hats in stock it will be easy to trim 
some with some remnants of ribbon 
and flowers. The plan of this is so 
apparent in the photograph that it is 
useless to take up your time by ex
plaining it in detail here.

The left unit is made up of one of 
the smaller boxes, a 30 inch board 
and a T-stand. Pin two trimmed 
hats to the T-stand as show.n in the 
photograph, two others in front of 
the T-stand and two more to the 
front of the board.

of Fixtures.

The right unit is made substantial
ly the same way and is made up prac
tically of the same grade of mer
chandise.

All that remains now is to run a 
row of six straw hats along either 
the left or right side of your window, 
depending upon the way your win- 
dow is arranged and to fix the floor 
plan.

This floor plan consists of nothing 
more or less than about a dozen 
hats. A couple of small T-stands 
will help you in making them bal
ance properly.

This being a plain black and white 
photograph we are unable to bring 
out the color scheme which you 
should try to preserve in a window.

An effort should be made to bal

ance the window by having colors 
where they belong.

A certain number of black hats on 
either sidief and in the center would 
be about right. These can be flanked 
on either side by the lighter hats and 
the brighter color effects can be at 
the top.
Avoid Overcrowding the Window.

A poor trim of straw hats is worse 
than none at all. Unless you are ex
tremely careful not to overcrowd the 
trim  you will have in your window 
the appearance of a store house 
rather than a trade pulling display 
of merchandise.
A straw hat window and straw hat 
booth working together can supple
ment each other.

Above all be sure your straw hats 
are displayed early.

This is particularly good advice 
for the variety merchant. He is like
ly to put out his hats in a rather 
apologetic manner before the real de
mand for them commences. Get the 
early profits and then the late ones 
will take care of themselves.—Butler 
Way.

Collect W ithout Apologies.
No apologies need ever be made 

for asking a man for money owed 
at the time when it should be paid. 
Do not bother with inventing ex
planations. The fact that the money 
is due is enough. The only man who 
deeply resents being asked a second 
time for payment, in the long run, is 
the one who intends to let the ac
count run until he is forced to pay. 
In that case the “forcing” should be 
done promptly and effectively. Lose 
the trade, if necessary. Customers who 
do not pay promptly are more bother 
and expense than their trade is 
worth. Honest men like honest meth
ods, and every man knows that the 
other fellow can not live unless mon
ey comes in regularly in payment for

Photographed.

goods delivered. Argument to any 
e ther point is unnecessary and useless.

Each day that an unpaid bill runs 
beyond the day that it is due it be
comes harder to collect it. A solicit
or for a collection agency some time 
ago succeeded in getting the business 
of the largest concern manufacturing 
electrical supplies in a certain sec
tion of this country. The credit man 
handed him a bunch of accounts. The 
solicitor looked at them and handed 
them back, saying that they were so 
old and represented a class of busi
ness dealings which made them prac
tically uncollectible, and he did not 
wish to test the ability of his house 
on such hopeless prospects. They 
had resisted so many different at
tempts at collections covering so 
long a period of time that they were 
not worth bothering with any longer 
—outlawed by time. If those ac
counts had been properly handled at 
the outset they would either have 
been collected or the firms in ques
tion would have been supplied with 
no more goods.

Just here the dealer remarks: “ It 
is easy enough to say all this, but it 
is mighty hard t d cairy into practice.”

That is just as true as can be, but 
it can be done, and it is worth while 
doing, cost what effort it may, for it 
is a big factor in success—sound, 
certain, permanent success, says an 
exchange. The man who fails to col
lect his bills is running his business 
at his own expense. The man who 
collects promptly is running his busi
ness at his customers’ expense. There 
is no middle path. You need not 
worry about the really “worthy” man 
who is “down on his luck” and can 
not pay. They are few enough in 
number, and the dealer’s judgment is 
sufficient to govern these cases. But 
be sure of . your facts before you 
make allowances.
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The Widower Considered as a Mat
rimonial Proposition.

W ritte n  fo r th e  T rad esm an .
Mr. W ellington Raymond some 

weeks ago proposed to Cynthia Mans
field. Mr. Raymond is the kind of 
man to whom the local papers always 
refer as “one of our most respected 
citizens.” He is a good, clean, up
right sort of person, always courteous 
and affable, well-informed and very 
comfortably fixed financially. He is 
about forty-five. Cynthia, despite her 
thirty-seven summers, always is spok
en of by her many friends as “a very 
nice girl.” She is bright and intelli
gent, is fairly good-looking, she 
dresses well and has agreeable man
ners. Still it has to be admitted that 
very, very few proposals have come 
her way. Seemingly less attractive 
women have numerous admirers; it 
may be it is the “come hither in the 
eye” that Cynthia lacks—at any rate 
a few observant and sharp-tongued 
neighbors just now are speculating 
as to whether she ever before has had 
a bona fide offer. Because her chanc
es have been so scattering and be
cause she is getting a little along in 
years, and because Mr. Raymond is 
in every way such an eligible and es
timable gentleman, and is entirely 
unincumbered by children—children 
admittedly are an unpleasant compli
cation in any second matrimonial 
venture—because of all these things 
Cynthia's friends just now are in a 
quiver ot excitement hoping that she 
will accept his offer.

According to the funny papers a 
spinster of thirty-seven would lose 
no time in accepting any kind of an 
offer, and in the case of a man of 
wealth and standing would be ready 
to make a mad rush for the altar. But 
Miss Cynthia hesitates and her lover 
waits. Her friends fear that he will 
weary of her indecision and bestow 
his attentions elsewhere.

“I shall have no patience with that 
girl if she lets Wellington Raymond 
slip through her fingers,” declares 
Mrs. Alston, who is a distant cousin 
of Cynthia’s. “And T can’t for the 
life of me see what she is dillydallying 
about. I believe she needs something 
to jar her up and bring her to her 
senses.”

To a person of Mrs. Alston’s prac
tical, prosaic mind, to whom a spade 
is just a spade and nothing more nor 
less, Cynthia’s delay is inexplicable as 
well as absurd. Only those who 
know her intimately and in some 
measure understand her, can realize 
the causes of her doubts and uncer
tainty.

To the sympathetic reader let it 
be known that this maiden whom men

have been so chary of admiring has 
borne all her life long “the white 
shield of expectation.” Although 
through her weary years of waiting 
no lovers actually came to her, she 
always was dreaming that some day 
a most surprising Prince, in whose 
eyes she would seem the fairest of all 
women, would put in his appearance, 
and that he would throw himself at 
her feet and declare her to be his 
true and only Princess, and that ever 
after kiss would rhyme with bliss and 
rapture with capture.

Now when a real man has come 
upon the scene, he is not quite the 
royal creature of her dreams. Nor 
can she be absolutely certain, for all 
his declarations of undying devotion, 
that he is bestowing upon her the 
supreme affection of his life; for—and 
this is the fly in Miss Cynthia’s oint
ment—Mr. W ellington Raymond, with 
all of his blameless record and ad
mirable qualities is a widower.

Had Miss Cynthia read Mary Jane 
Holmes and Myrtle Reed less and the 
great open book of human life and 
experience more, some problems that 
now are puzzling her sentimental 
brain and causing no end of dis
tressing turmoil there would speedily 
be cleared up.

She would know among other 
things that the average male creature 
of the human species is far more cap
able of a dozen, more or less, small 
passions, one after another, (some
times alas! one overlapping another) 
than of any one grand passion; but 
that he can easily persuade himself, 
and indeed in stupid masculine mis
takenness honestly comes to believe, 
that the last lady who has captivated 
In's fancy is the one supreme and only 
idol of his heart. She would know 
that the woman who inspires one of 
these fractional passions, so to speak, 
if it be warm and true and undivided 
until death do them part, may count 
herself as lucky in this respect as 
most of her sisters. She would real
ize also that when two middle-aged 
persons undertake to go the remain
ing way of life together, that happi
ness depends not so much on ecstacies 
of emotion as upon innate harmony 
in fundamental tastes and principles, 
and upon the willingness and ability 
to make some readjustments in small 
personal habits and ways of living. 
Love is necessary, but scarcely less 
so is the being able to agree on such 
things as what kind of breakfast food 
to have of mornings.

I t is undeniable that there is noth
ing romantic about marrying a wid
ower. You can’t make anything ro
mantic out of it. Should Miss Cyn
thia bring her virginal indecision to

Yes
We Are Doing It

Again
You have seen this advertisement in The Saturday 

Evening Post and Collier’s. It will also be found in leading 
women’s publications and other periodicals of large national 
circulation during May and June. Other advertisements 
will follow—this means

Some More Quick 
Sales for You

Remember how quickly the public called for Hawaiian 
Canned Pineapple, when the first publicity campaign started! 
Please take notice and act accordingly.

Hawaiian Pineapple Packers’ Association
Honolulu, Hawaii.

The Hawaiian Pineapple Packers* Association of 
Honolulu. Hawaii, comprises the following Com
panies, being all the packers of Pineapple in the 
Islands of Hawaii:

Haiku Fruit & Packing Co., Haiku, Maui, Hawaii.
U. S. Sales Agents—Deming & Gould Co., 326 

West Madison St., Chicago, III.

Hawaii Preserving Co., Honolulu, Hawaii.
U. S. Sales Agents—California Fruit Can- 

ners Association, San Francisco, Calif.

Hawaiian Islands Packing Co.,
Honolulu, Hawaii.

U. S. Sales Agents—Griffin & Skelley 
Co., California St., San Francisco, Calif.

Hawaiian Pineapple Co., Honolulu, Hawaii.
U. S. Sales Agents—Hunt Bros. Co., 112 

Market St., San Francisco. Calif.

Kauai Fruit & Land Co.. Kauai, Hawaii.
U. S. Sales Agents—Kelly-Clarke 

Co., Seattle. Washington.

Libby. McNeill & Libby, 
of Honolulu, Hawaii.

U. S. Sales Agents—Libby. Mc
Neill & Libby. Chicago, III.

Maui Pineapple Co., Maui. Hawaii.
1). S. Sales Agents—Griffith Dur- 

ney Co.. 1 Drumm St.,
San Francisco. Calif.

Pearl City Fruit Co.,
Honolulu, Hawaii.

U. S. Sales Agents—
Theo. H. Davies & Co.,
260 California St.,
San Francisco, Calif.

Thomas Pineapple Co.
Wahiawa, Hawaii.

U.S. Sales Agents—
The J. K. Armsby Co.,
San Francisco. Calif.
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a timely end and accept Mr. Raymond 
and be married in a trained white 
satin dress accompaied by six brides
maids, and should she and her hus
band take a honeymoon trip around 
the world—still there wouldn’t be 
and couldn’t, be that indescribable 
glamour of romance surrounding the 
affair that there is when Billy Jones 
aged twenty-one and Betty Mason 
aged nineteen, without a dollar in the 
world, just plain get married “in the 
presence of a few relatives and 
friends.”

Concerning widowers a shrewd 
writer has made a few observations 
that are well worth quoting:

“A widower's proposal is not so 
much a tribute to an individual wom
an as to the general institution of 
matrimony. W ith the lady to whom 
he proffers his affections he may not 
be violently enamored, but he is gen
uinely and honestly in love with hav
ing a neat, comfortable home and reg
ular, well-cooked meals, and with 
having his buttons sewed on and his 
stockings looked after and a sympa
thetic ear to listen to his trials and 
troubles. A young man never thinks 
seriously of matrimony till some par
ticular girl enthralls his imagination; 
a widower thinks seriously of it, de
cides upon the step, and then casts 
about among his acquaintances for 
some feminine embodiment of per
sonal comeliness, agreeable manners, 
good temper, thrift, industry and 
housekeeping ability. W hen he finds 
what seems to him a likely combina
tion of these qualities, he—ahem— 
falls in love with it. If the first 
woman to whom he pays the compli
ment of offering his hand and fortune 
does not see fit to accept, he is bound 
to pass the compliment along.”

By virtue of her experience a wid
ow, however young, knows all this 
of which Cynthia with her thirty- 
seven years is wholly ignorant. In
deed, in some ways it seems more of 
a square deal when a widower makes 
love to a widow. He has no knowl
edge of the foibles of women that is 
not more than counterbalanced by 
her insight into the weaknesses of 
men. She knows exactly how to take 
his declarations of devotion. If he 
is diffident and does not say as much 
as he means, she can mentally supply 
the deficiency. If, after the 'usual 
manner of men, he says more than he 
really means, she can apply just the 
proper percentage of discount.

She understands that trait of his na
ture already referred to which en
ables him to love a dozen women in 
succession and to make himself hon
estly believe that each last one is a 
little the best of the lot. No widow' 
bothers her brain a moment as to 
whether she is her admirer’s supreme 
and only love. She simply sizes up 
his trait's and qualifications, (includ
ing his pocketbook) pronounces him 
eligible or the reverse, and makes up 
her mind decisively to accept him 
and turn her attention to her trous
seau, or else reject him—when she 
gets ready.

A widow does not need to be told 
that, generally speaking, a widower of 
forty-five is a far better matrimonial 
proposition tKnn 3 ¡bachelor of the

same age. Barring a few largely fic
titious masculine saints and arch
angels who remain single in order 
better to provide for aged parents or 
younger brothers and sisters, the man 
who is unmarried at forty is so be
cause he has some grouch against 
womankind, or because he is selfish, 
or because he prefers his liberty and 
pleasure to domestic restraints. Mar
rying a middle-aged bachelor involves 
all the risks and uncertainties that at
tend buying a seven-year-old horse 
that has never been even halter- 
broken. If Mr. W ellington Raymond 
with his full equipment of desirable 
qualities should place before some 
level-headed widow the proposal 
which Cynthia Mansfield is now con
sidering, the chances are that he 
would not need to talk long nor loud. 

* * *
Since the above was written the 

little jar that Mrs. Alston thought 
might crystallize Miss Cynthia’s mind 
into favorable decision has happened. 
Perhaps it was a shrewd little coup 
on Mr. Raymond’s part. At any rate 
at a reception Cynthia saw her lover 
conversing very animatedly with Mrs. 
Van Diemen. Mrs. Van lost her hus
band some two years ago and has 
since made a somewhat lavish expen
diture of his insurance money on 
clothes and jewelry. She has a great 
deal of tact and men consider her 
very charming.

The mental processes by which 
Miss Mansfield reached determina
tion need not be recorded here. It 
is enough to say that that very night 
she accepted Mr. Raymond, and the 
wedding will take place very soon. 
Really, honest-hearted Cynthia will 
make him a far better wife than the 
more sophisticated Mrs. Van Diemen.

It is to be hoped that Mrs. W elling
ton Raymond that is to be will not 
make herself miserable by comparing 
her excellent husband with the impos
sible Prince of her maiden dreams; 
and that she will have the good sense 
to grasp the fact that for the middle- 
aged, a marriage that compasses good 
comradeship on the downward slope 
of life and the comfort and quiet 
happiness that result from mutual ten
derness and consideration, should be 
counted highly successful. May she 
also know that the ardent bliss pic
tured by the storybooks is rarely 
found in actual wedded life even by 
younger lovers. Quillo.

COMING CO N V EN TIO N S TO BE H E L D  
IN M ICHIGAN.

M ay.
N o rth e rn  B a p tis t  C onven tion , D e tro it, 

26—Ju n e  7.
M ichigan W o m en ’s  P re s s  A ssociation . 

D etro it, 27-29.
S ta te  P ro fessio n a l P h o to g ra p h e rs ’ A s 

socia tion , D e tro it.
S ta te  H o m eo p a th ic  M edical Society, 

D etro it.
N a tio n a l D is tr ic t H e a t in g  A ssociation , 

D etro it.
G rand  Lodge, F . & A. M., L ansing , 

24-25-26.
S ta te  P o s t Office C le rk s’ A ssociation , 

L an sin g , 30.
Ju n e .

M ich igan  A ssocia tion  of A ss is ta n t P o s t
m a ste rs , G ran d  R apids.

G erm an  E van g e lica l Synod of M ichigan 
D etro it.

O rd e r of R ed  M en, P o r t  H uron .
B. P . O. E . G ran d  Lodge, P o r t  H uron , 

3-4-5.
G rand  C om m andery  K n ig h ts  T em plar, 

F lin t. 3-4-5.
M ich igan  A ssocia tion  of M a s te r  B ak 

ers, D e tro it, 3-5.
T r i -S ta te  M a s te r  B a k e rs ’ A ssociation , 

D e tro it, 3-5.
M otion P ic tu re  E x h ib ito rs  L eague  of 

M ichigan, D e tro it, 10-11.
M ich igan  U n in co rp o ra ted  B a n k e rs ’ A s

socia tion , L ansing , 10-12.
S even th  A n n u a l M erc h a n ts ’ W eek, 

G rand  R ap ids, 10-12.
M ich igan  S ta te  B a n k e rs ’ A ssociatibn , 

L ansing , 10-12.
G rand  Council U n ited  C om m ercial T ra v 

elers, G rand  R ap ids, 13-14.
A nnual R eun ion  S p an ish  W a r  V ete ran s, 

L ansing , 17, 18, 19.
S ta te  E n c am p m en t G. A. R., L ansing , 

17, 18, 19.
M ichigan A ssocia tion  of C oun ty  C lerks, 

M arq u e tte , 25-26.
Ju ly .

N a tio n a l A m a te u r  P re s s  A ssociation , 
G rand  R ap id s, 3-4-5.

M ich igan  B illp o ste r A ssociation , D etro it.
L u th e ra n  B und, G rand  R apids.
T he  M ichigan S ta te  R e ta il Jew e le rs  

A ssociation , S ag inaw , 16-17.
A ssocia tion  of P ro b a te  J u d g es  of M ich

igan , G rand  R ap id s, 22-23-24.
G rand  C ircu it R aces, G rand  R apids, 

28-31.
S w e d ish -F in ish  T em p eran ce  A ssocia

tion  of A m erica, D ollar B ay, 31, A ug. 2.
S ta te  Golf L eague, S ag inaw , Ju ly  31, 

A ug. 2.
A ugust.

M ichigan A ssocia tion  of C om m ercial 
S ecre ta rie s, L ud ing ton .

M ichigan A b s tra c to rs ’ A ssociation , 
G rand  R ap ids.

M ich igan  S ta te  F u n e ra l D irec to rs  an d  
E m b a lm ers ’ A ssocia tion , G ran d  R ap ids, 
5-6-7-8.

M ichigan S ta te  R u ra l L e t te r  C a rr ie rs ’ 
A ssociation , G rand  R ap ids, 5-6-7.

M ich igan  A ssocia tion  of th e  N atio n a l 
A ssocia tion  of S ta tio n e ry  E n g in eers , 
G rand  R ap ids, 6-7-8.

In te rn a tio n a l B ro th e rh o o d  of E lec trica l 
W orkers, S ag inaw , 9.

C en tra l S ta te s  E x h ib ito rs ’ A ssociation , 
G rand  R ap ids, 6-7-8.

B lue R ibbon R aces, D e tro it, 11-16.
G rand  C h ap te r R oyal A rch  M asons, 

A nn A rbor, 18-22.
M ichigan C h ris tian  E n d e av o r U nion, 

G rand R ap ids, 28-29-30-31.
Social O rd er of M oose, D etro it.

S ep tem ber.
C en tra l G erm an  C onference, G rand 

R apids.
M id -W est A ssociation  of D eaf M utes, 

G rand  R apids.
W e st M ichigan S ta te  F a ir , G rand  R a p 

ids, 1-6.
G rand  Council O rder S ta r  of B e th le 

hem , D etro it, 2.
G rand  C ircu it R aces, K alam azoo , 4-8.
M ichigan S ta te  F a ir , D e tro it, 15-20.
G rand  C irc u it R aces, D e tro it, 15-20.
E a s tm a n  K odak  E xposition , G rand 

R ap ids, S ept. 29, O ct. 4.
O ctober.

M ich igan  S ta te  P h a rm a c e u tic a l A sso
c ia tion , G ran d  R ap id s, 1-2.

M ichigan P h a rm a c e u tic a l T ra v e le rs ’ 
A ssociation , G rand  R ap ids, 1-2.

G rand  Lodge L oyal O rd er of M oose.
M ichigan S ta te  T e a c h e rs ’ A ssociation  

A nn A rbor.
A nnual C onference on V ocational G uid

ance, G rand  R apids.
N a tio n a l A ssociation  fo r  th e  P rom otion  

of In d u s tr ia l E ducation , G rand  R ap ids.
M ichigan Bee K eep ers ’ A ssociation , 

D etro it.
M ich igan  S ocie ty  of O p to m e tris ts , D e

tro it.
N ovem ber.

M ich igan  R e ta il Im p lem en t and  V ehicle 
D ea le rs’ A ssociation , G rand  R apids.

N a tio n a l B a p tis t C ongress, G rand  R a p 
ids.

O FFIC E O U T F IT T E R S
LO O SE LEA F SPE C IA L IST S

237-239 Pearl St. (near the bridge). Grand Rapids, Mich,

TOREACHYOUR

PATROMIENDS
^®^îrHlGAN STATE
p i i* ' TELEPHONE ,

'T 'O  A Your Delayed
Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

Established in 1873

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

T H E  W E A T H E R L Y  CO.
218 Pearl S treet G rand Rapids, Mich.

We Show Below a Few of the Numbers That Have Made Our

Bertsch Line Famous
979—Men’s Gun Metal Button G. 

W. Vi double sole, tipped D
& E .................................... *2.35

960—Same Blucher c u t..........  2.35
999—Same as 979 only single

sole .................................... 2.25
998—Same as 960 only single

sole ......................................2.25

Perfect fitting roomy last. 
You cannot beat these num
bers anywhere.

Mail orders solicited. 
Complete catalogue on 

request.
They wear like iron.

HEROLD-BERTSCH 
SHOE CO. 

Grand Rapids, Mich.
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M ichigan P o u ltry , B u tte r  and  Egg A sso
c ia tion .

P re s id e n t—B. L. H ow es, D etro it. 
V ice -P res id en t—H . L . W illiam s, H owell. 
S ec re ta ry  and  T re a su re r—J . E. W a g 

goner. M ason.
E x e cu tiv e  C om m ittee—F. A. Johnson , 

D e tro it; E. J . Lee, M idland; D. A. B e n t
ley, Saginaw .

Tropical and Semi-Tropical Fruits in 
This Market.

W ritte n  fo r th e  T rad esm an .
Fast freights, warmed cars in win

ter, cooled cars in summer, good old 
Mother Nature at all seasons, give 
Grand Rapids a grand procession of 
fresh fruits—a procession that gives 
almost every month in the year its 
popular favorite in the fruit market. 
The time has been—and not so many 
years ago but that many of us can 
remember it—when we had to wait 
for the seasons to roll around before 
fresh fruit was within reach. We had 
to wait until June for our strawber
ries, until September for our peaches 
and when the summer fruits were 
gone nothing but apples remained un
til strawberries came again, except, 
perhaps, for an occasional and high 
priced and rare orange. But now 
when we want fresh fruit we reach 
out and get it, and this cmintry is so 
big, its climate so varied and the 
transportation facilities so efficient 
that we get almost anything we want 
almost any time we want it. When 
the new year dawns the new oranges 
are just coming into market from the 
Florida groves, and with them the 
grape fruit. The Florida crop is 
soon followed by the navels from Cal
ifornia and until well into March the 
orange is the market leader. When 
oranges begin to pall on the taste and 
the appetite craves something else the 
pineapple begins coming, first from 
Cuba and later from Florida. Pine
apples are in market all the year 
around, or at least are procurable at 
all times, but the pineapple season 
proper begins in March and reaches 
its height toward the latter part of 
April or early May. The pineapple 
begins to lose favor when the straw
berries become abundant enough to 
be within the reach of the ordinary 
pocket book.

Strawberries can be procured in 
January, but they do not appear in 
this market much before March, in 
time for Faster, and the first offerings 
are at about 60 cents a pint. The 
first are from Southern Florida; later 
they come from Northern Florida, 
then from Louisiana, and then Miss
issippi and then Tennessee, Arkansas 
and the Carolinas. Tennessee - is 
here from about the middle of May 
and by this time they begin rolling 
into Grand Rapids in car lots to retail 
at around ten cents a quart. The 
strawberry zone moves rapidly North

ward and in early June the Michigan
berries begin coming and June is not
far adv anced when our home grown
are on the market, and these last
throughi the month.

Before strawberries are far ad-
vanced the Southern grown ras pber-
ries are in market. The summer
fruits oI  Southern growth avierage
two weeks to a month ahead of the 
home grown, but this market prefers 
the home grown, except in straw
berries, and the shipped in small fruits 
are in comparatively limited demand 
Besides, the succession is so rapid 
that the taste for one is scarcely sat
isfied before the next is offered. In 
the small fruits strawberries are suc
ceeded by raspberries, then in their 
order by dewberries, blackberries, and 
huckleberries.

Before the berry crops have run 
their course, however, the tree fruits 
begin coming. Cherries are in the 
latter part of June and through July, 
and then come the plums, and then 
the summer apples, the early pears, 
and in September the peaches and 
grapes. In recent years many shipped 
in peaches are handled in this m ar
ket. beginning to come in August 
front Texas, if the Texas crop is a 
good one, or from Georgia and Ar
kansas. Last year the Michigan peach 
crop was a failure and this market 
received almost its entire supply from 
Texas and Arkansas, and they were 
very good peaches, too.

The last of the fruits is the good 
old apple, the Spies, Baldwins, Jona
thans, Seek-no-Furthers, and other 
varieties that our grandfathers were 
fond of and that the poets have sung 
about for generations. The summer 
apples are fine for a 'relish , but the 
fall and winter apples are fruit of 
flavor and substance and can be put 
away for use until the seasons are far 
advanced toward the next strawberry 
time. In other days the cellar was 
the only storage for apples and apples 
were gone in March or in April at 
latest, but cold storage is now made 
use of and good apples are still in 
market in May and even in June.

Before apples are fairly packed 
away for winter use, bananas begin 
coming in quantity and the banana 
season lasts until oranges come in. 
Bananas, however, are always in 
season, the only difference that they 
are a little more so at some times 
of the year than at others. The ba
nanas are mostly from Honduras, but 
some, come from Cuba and some from 
Porto Rico and Panama.

The volume of the fruit traffic in 
this market is something remarkable, 
and it is said to be growing rapidly. 
Take pineapples, for instance, which

RAPID EGG TESTER
PO SIT IV E L Y  A  BIG  

TIM E SA V E R
Nest and incubator eggs will soon be 

coming in, and the dealer who is not 
candling eggs will be the loser. Buying 
of eggs on a loss-off system is with us 
and is sure to stay. Candle your eggs, 
Mr. Merchant, before your customers, 
showing them the bad eggs. They will 
not ask you to pay for bad eggs. No 
dark room or cellar necessary. Simply 
place our • 'Tester" on your counter.

Our “Rapid Tester” candles 36 eggs in 
a minute. Can be used wherever elec
tricity is available. On receipt of $5.60 
we will forward to you one “Rapid Egg 
Tester,” transportation charges prepaid. 
Use it ten days. If not entirely satis
factory. return to us at our expense, and 
we will immediately refund your money.

In ordering, be sure and specify the voltage used by your local electric 
light company. Sample Tester in actual operation at the office of the Trades
man. Write us for descriptive circular.

R A P ID  EGG T E S T E R  CO. Saginaw , M ichigan

The Vinkemulder Company
JOBBERS A N D  SH IPPERS O F EV ER Y T H IN G  IN

FRUITS AND PRODUCE

Grand Rapids, M ich.
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have just passed their high mark. A 
few years ago the pines were shipped 
from Cuba in barrels, ungraded as to 
size or quality and in the markets 
they were looked upon as something 
rare. An enterprising Chicago com
mission house sent crating materials 
to Cuba cut to size and all ready to 
nail together, and had the fruit graded 
before shipment and then gave partic
ular attention to hurrying the ship
ments along. The traffic began to 
grow immediately and now it has 
reached enormous proportions. This 
growth began about the time of the 
Cuban war, which was only a m atter 
of fifteen years ago. In those days 
a carload shipment into this market 
was unthought of. The dealer who 
shipped in a few crates from Chicago 
thought he was showing great enter
prise. This season the receipts in 
this market will be approximately 
sixty carloads of 250 crates each. The 
pines are packed in three sizes, 24, 
30 and 30 to the crate and during 
most of the season the price per 
crate has been the same, regardless 
of the size.

Grapefruit has had a wonderful 
spurt into favor. These were first re
ceived here about ten years ago and 
were looked upon as curiosities and 
the demand was scarcely large enough 
to take up the dozen or so crates 
brought in during the season. Grand 
Rapids people who went South for 
the winter acquired the taste and 
brought it home with them, and then 
the home people sampled and liked 
them. I t is estimated that the con
sumption this season has been about 
twenty cars and dealers are looking 
forward to a still larger handling next 
season. Oranges and lemons come in 
carlots the three first months of the 
year and bananas come in carlots all 
the year around. This year the Cali
fornia fruit season was a failure and 
we had to depend chiefly upon Flor
ida for oranges, but for lemons the 
American markets drew on Sicily and 
it is from Sicily that the present sup
ply is coming.

Preventing Sweat in Refrigerators.
A letter from a subscriber gives a 

plan that is very good for this pur
pose. He says: “Having studied out 
a plan to save ice and to prevent mold 
and sweat on the inside of the ice 
box, I submit to you a good idea for 
butchers who use large coolers, which 
during the warm months are entered 
many times a day. A very simple 
and inexpensive device for keeping 
the temperature from being raised by 
the frtequent opening and closing of 
the door of the cooler is a new wool
en horse blanket doubled and tacked 
on the refrigerator door, across the 
top and down on one side, extending 
beyond the door frame some 6 or S 
inches. W hen the refrigerator dour 
is opened this blanket acts as an in
side door, dropping quickly when a 
person enters or leaves the cooler. 
The constant variation of the cooler 
produces sweat on the inside, which 
eventually develops mold, and this 
can be almost altogether avoided by 
the use of this blanket.

Unable to Serve Eggs as Wanted.
Three traveling salesmen, Gray, 

Brown and Green, were breakfasting 
at a hotel in the South, Gray ordered 
coffee, rolls, creamed potatoes, bacon 
and fried eggs; Brown told the waiter 
he might duplicate the order for him; 
and Green said:

“You may bring me the same, all 
but the eggs—you may eliminate the 
eggs."

In due time the waiter appeared 
with the breakfast of Gray and 
Brown, which he served, then, step
ping round to Green he said, in a con
ciliatory voice:

"W e got fried eggs, an' poached 
eggs an’ boiled eggs an’ scrambled 
eggs an’ om’l'et, sah, but we ain’t got 
no ’liminated eggs.”

“Well,” said Green, “my doctor 
says eggs must be eliminated. Have 
it done at once and hurry up my 
breakfast.”

Presently the waiter was back 
again, but without the breakfast.

“The cook says tell you, sah,” he 
said, “he jes’ can’t 'liminate no eggs 
dis mawnin.’ ”

“Now, see here,” said Green, in ap
parent anger, “I never before was at 
a hotel where I could not have my 
eggs eliminated. Go tell the cook that 
and tell him to eliminate those eggs 
double sudden or I shall complain to 
the manager.”

Away went the waiter, but return
ed almost immediately, followed by 
the cook.

“I come to ’splain to you mvse'f 
bout dem eggs, sah,” said the excited 
chef. “I ain't been here only a week 
an’ I don’ wan to lose my job an’ dis 
is de ve’y first ordah I had for 
’lim’nate eggs since I come. I was 
goin’ to ’lim’nate ’em right off, but 
when I looked round for de ’lim’nator 
dey ain’t got none. Co’se I can’t ’lim
’nate eggs ’thout a ’lim’nator, but I’s 
goin’ to have the boss git one dis 
ve’y day an’ if you’ll ’sense me this 
mawnin’ nex’ time you come I ’ll ’lim
’nate yo’ eggs better’n you’ve evah 
had ’em ’lim’nated befo’l”

An Ideal Match.
‘ So they are married?”
“Yes; they were married last F ri

day in East Liverpool.”
“He is a champion golfist, I under

stand.”
“Yes, he’s a champion golfist.” 
“And the girl?”
“Is a champion bridge player.” 
“W here do they propose to live?” 
"W ith the bride’s father. He’s a 

champion bricklayer.

IMPORTANT 
Retail Grocers

wùo wish to please 
their customers should 

sure to supply them 
with the genuine

Baker's 
Cocoa and 
Chocolate

with the trade-mark 
Registered on the packages.

U. S. i  at. off
They are staple goods, the 

standards of the world for purity 
and excellence.

MADE ONLY BY

W alter Baker & Co. Limited
DORCHESTER, MASS. 

Established 1780

R ea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling lively at lower 
prices.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank, of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

O  i  ^  1 "V O  Can fill your orders for FIELD 
1^^ m  J  r J  1 SEEDS quickly at right prices.

M O S E L E Y  B R O T H E R S
Both Phones 1217 Established 1876______GRAND RAPIDS, MICH.

M. Piowaty & Sons
Receivers and Shippers of all Kinds of

Fruits and Vegetables
G R A N D  R A P ID S, M IC H IG A N

Branch House: Muskegon, Mich.

W estern  M ich igan ’s L eading Fruit H ouse

Come in and see us and be convinced

WANT APPLES AND POTATOES
Car load lots or less. Write us what you have.

139-141 So. Huron St. M. O . B A K E R  & C O . Toledo, Ohio
We are now located in our own new building adjoining the new municipal wholesale city market
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Plans for Michigan Bankers Meeting 
In June,

The annual meeting of the Michigan 
Bankers Association will be held in 
Lansing in June and a large attend
ance from all parts of the State is ex
pected. The programme has not yet 
been announced, but no doubt it will 
include a review of the legislation en
acted at the recent session of law
makers, a discussion of Michigan’s 
clumsy and as yet untried blue sky 
law, and a consideration of the stand
ing subject of currency reform 
througli congressional legislation. The 
meeting will not be confined strictly 
to business, as the Lansing bankers 
and business men are planning to give 
the visitors as good a time as possible 
on the side and between sessions.

One of the important committees 
of the Association is that which deals 
with agricultural and the farming in
terests, and of which Robert D. Gra
ham, of this city, is a member. This 
committee does not make much noise 
in the convention, but nevertheless 
it has had much influence in the 
State in the m atter of easier and bet
ter financing of the farmers. This 
m atter of the farmer may not make 
a strong appeal to the big city bank
er, but in the smaller towns the bank
ers fully realize the close relations 
between agricultural and city prosper
ity, and it may be said, without exag
geration, that the bankers have done 
as much and perhaps more in the ag
ricultural uplift movement than any 
other class. Their activity is not con
fined to the mere dollar transactions, 
but in many parts of the State the 
banker is a leader in the movement 
for better farming, as well as more 
of it. This is especially true in the 
fruit growing districts around Trav
erse City, tributary to Ludington and 
in the Kalamazoo district. In taking 
an active and effective interest in 
farming and farm promotion the 
Michigan bankers are not alone. The 
bankers are doing it all over the 
country, in nearly every state, in 
some states along similar lines as in 
Michigan and in other states on new 
lines. In Wisconsin the bankers 
issue agricultural bulletins and dis
tribute them through the banks and, 
in addition, furnish the prizes for 
seed contests and are active prom ot
ers of the local, district and state 
fairs. In Texas the State Associa
tion has appointed a banker sub-chair
man in every county and in seven 
counties demonstration work is car
ried on, and this work is to be ex
tended into every county in the State. 
In Alabama the State bankers are 
co-operating with farmers in carrying

out a plan for agricultural education 
and development. In Illinois farm 
demonstrators have been established 
in many of the counties and the bank
ers are backing a bill appropriating 
funds for educational and vocational 
work. Kansas is moving along sim
ilar lines. The bankers of Minnesota 
held a conference with the farmers of 
Minnesota and of North and South 
Dakota last fall for the discussion of 
agricultural topics, and an appropria
tion has been secured from the Min
nesota Legislature of $50,000 to carry 
on demonstration work. New Jersey 
has created a State farm demonstra
tor with a deputy in every county to 
advise the farmers and to help them. 
Missouri, Oklahoma, Pennsylvania, 
Idaho, Oregon, South Carolina, Ten
nessee and several of the other states 
are promoting better agricultural 
methods in various ways and encour
aging the farmer along educational 
lines, and in every instance the bank
ers of the State are backing the 
measures, both with their influence 
and money. This work may not be 
entirely unselfish. A poor farmer is 
a poor customer for any bank, while 
a progressive and prosperous farmer 
is a good thing for everybody. The 
banks are interested in having as 
many good farmers in his district as 
possible, and this is why the bank
ers are doing all they can to help 
the uplift. They may not be unselfish, 
but what they are doing is a mighty 
good thing for the country and will 
add to the general prosperity.

The death of Lester J. Rindge 
leaves vacancies on the boards of the 
Grand Rapids National City, the City 
Trust and Savings, and the Grand 
Rapids Savings Banks. The banks 
will take appropriate action commem
orating his memory and services, but 
it is unlikely that the vacancies will 
be filled immediately.

Louis Kanitz has been elected Pres
ident of the Union National Bank of 
Muskegon to succeed Wm. Brinan, 
deceased. Mr. Kanitz has been a di
rector in the Bank and its Vice-Pres
ident since its organization in 1889.

The plan for the merger of the 
Union Railway Gas and Electric, the 
Springfield Light and the Michigan 
Railways companies into the Com
monwealth Power Company and Light 
Company, announced April 26, has 
been declared operative. The plan 
provides for an immediate increase of 
the Commonwealth capitalization to 
$16,000,000 preferred, and $15,500,000 
common stock and $5,500,000 common 
stock to be issued later, and also for 
$7,500,000 short term bonds convert-

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

Fourth N ation al Bank
Savings
Deposits

3
Par Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Capital
Stock

$300,000

2'A% E v e r y  S ix  M o n th s
Is what we pay at our office on the Bonds we sell.

$ 1 0 0 .0 0  B o n d s —5% a  Y e a r
THE MICHIGAN TRUST CO.

We can safely invest as low as 
10% to net 6% or better

and in local securities with established earnings.
They are saleable should you want money.

Wouldn’t it be well to consult with us?
Local Securities Department

H O W E , C O R R IG A N  & C O M P A N Y
Citizens 1122 533-535 Michigan Trust Building Bell M 229

Grand Rapids, Micb

United
States;
Depositary

Commercial
Deposits

W
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Surplus 
and Undivided 

Profits

$250,000

i

L0»
\
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able into preferred stock after three 
years. The proceeds from the bond 
issue are to be used in building the 
Kalamazoo interurban, buying the 
Michigan Central branch from Alle
gan to Battle Creek and electrifying 
it and acquiring the Manistee water 
power and development. The bond 
issue was subject to subscription 
rights to the Commonwealth and Un
ion stockholders to 30 per cent, of 
their holdings and a high tribute to 
the confidence of the investing public 
in the company has been shown by 
the fact that about 80 per cent, of the 
rights were exercised. This is the 
more remarkable when the conditions 
of the financial market are consid
ered and the fate that has befallen 
some of the financing of the big rail
road companies. The bonds not sub
scribed for have been taken over by 
a syndicate and will be marketed at 
97'>2, or ZV2 points above the subscrip
tions. The success of this financing 
will ensure the continuation of the de
velopment work along interurban and 
power lines in Michigan and thus will 
be a good thing for the State.

Henry Idema is planning a two 
m onths’ automobile trip abroad this 
summer, leaving in June with G. Von 
Flatten as a traveling companion.

An added cause of hesitation is the 
new tariff and its possible effect upon 
values. It is well understood that 
the bill as passed by the House will 
seriously affect many special inter
ests, and there is strong hope that 
the extreme cuts will be modified in 
the Senate before the bill becomes 
law. Business as a whole will not be 
largely affected by the new bill. The 
financial situation abroad has visibly 
bettered owing to further improve
ment in international relations. That 
unsatisfactory monetary conditions 
are not confined to the United States 
is shown by similar situation prevail
ing in Europe. A number of govern
ment loans have recently met with 
poor success, the latest example being 
the Brazilian $55,000,000 loan, of 
which the underwriters, the Roth- 
childs, were compelled to take 90 per 
cent, at a discount. The European 
financial situation is materially affect
ed by payments for the Balkan war, 
which are likely to result in at least 
$500,000,000 new state issues. Added 
to this is the tremendous burden of 
armed peace, which a prominent 
French economist has recently esti
mated costs the principal govern
ments of Europe not less than two 
billion dollars per annum. Here is 
an enormous wastage of capital, not 
to speak of the two and a half million 
men employed in the armies and 
navies of Europe and thus withdrawn 
from productive occupations. The re
sumption of gold exports to Paris 
attracted some local attention, but as 
this was part of a transaction to 
strengthen the Bank of France and 
does not mean any general efflux at 
this season, it should not be regarded 
as particularly important. A favor
able feature and a good offset to 
these conditions will be the gradual 
release of the $3,000,000,000 of hoard
ings that followed the Balkan war.

George M. Reynolds, President of 
the Continental and Commercial Na
tional Bank, Chicago, believes the 
present is no time for pessimism. He 
says the bright spots in business pre
dominate and trade is not experienc
ing an unreasonable or unseasonable 
recession. “Bonds and stocks are at 
such a low level,” he said, “and the 
country is so rich from its crop 
yields that doubt should not exist in 
the minds of people concerning the 
future of this country. Tariff chang
es may cause a moderate halt in busi
ness, but that will not be a halt. The 
country is in a position to stand a 
revision of the tariff and there is no 
ground for apprehension. Our re
serves are now in satisfactory condi
tion, and I feel the banks will work 
through the coming autumn without 
serious disturbance, provided the pres
ent policy of prudence in borrowing 
and in lending is continued. Money 
may grow a little easier, but will, I 
think, be fairly close throughout the 
remainder of the year. It is possible 
that certain disturbing factors, to the 
extent that they have contributed to 
conservatism in business, may prove 
of general benefit. Money has been 
too easy. By this I mean promotions 
have been facilitated to an undue ex
tent, resulting in an output of secur
ities on which banks are not warrant
ed in extending much credit. We are, 
however, trying to help along this 
situation, though undeniably it is a 
time for the banks to be less liberal 
in their acceptance of security for 
loans. Rates will remain relatively 
high. Banks must have their day in 
the general business reckoning, and 
the present is a season for adjustment 
of credits on conservative lines.”
Q uotation«  on Local Stock« an d  Bonds.

B id. A sked.
A m . G as & Elec. Co., Com.
Am . G as & E lec. Co., P fd .
Am . L ig h t & T rac . Co., Com.
Am . L ig h t & T rac . Co., P fd.
Am . P ub lic  U tilitie s , Com.
A m . P ub lic  U tilitie s , P fd .
Can. P u g e t S ound L br.
C ities  S erv ice  Co., Com.
C ities  Service Co.. P fd.
C itizen s’ T e lephone 
C om m ercial S av ings  B ank  
C om w ’th  P r . Ry. & L t., Com 
C om w ’th  P r . R y. & L t. P fd.
E lec. B ond D eposit, P fd.
F o u r th  N a tio n a l B ank  
F u rn itu re  C ity  B rew ing  Co.
Globe K n itt in g  W orks. Com.
Glob« K n itt in g  W orks , P fd .
G. R . B rew in g  Co.
G. R . N a t’l C ity  B an ..
G. R . S av ings  B an k  
K e n t S ta te  B an k  
L incoln  G as & Elec. Co.
M acey Co., Com.
M acey C om pany, P fd .
M ich igan  S u g a r  Co., Com.
M ich igan  S ta te  Tele. Co., P fd . 100
N a tio n a l G rocer Co., P fd . 88
Old N a tio n a l B a n k  207
Pacific  G as & E lec. Co., Com. 49% 
P eop les S av ings  B an k  250
T en n essee  Ry. L t. & P r ., Com. 19 
T en n essee  Ry. L t. & P r ., Com. 17 
U til itie s  Im p ro v e m en t Co.. P fd . 70 
U til itie s  Im p ro v e m en t Co., Com. 57 
U til itie s  Im p ro v e m en t Co., Com. 60 
U n ited  L ig h t & R y., Com. 74% 
U n ited  L ig h t & R y., 1 s t P fd . 78 
U n ited  L ig h t & R y., 2nd l i d .

(old) 75
U n ited  L ig h t & R y., 2nd P fd .

(new ) 71
B onds.

C h a ttan o o g a  G as Co. 1927 95

75 80
43 45

371 377
106 108

60 62
73 76
1% 2

105
84 86
93 94

215
64 67
85 87
71 75

212
59% 60

125 140
100

149 155
180 181
223 225
266

30 34
200

95 97
37

101%
90
50'%21
19
74
59
62
76 
80

77 

73

_ _ ___  __ 97
D enver G as & E lec. Co. 1949 95% 96%
F lin t G as  Co.
G. R . E d ison  Co.
G. R . G as L ig h t Co . 
G. R . R a ilw ay  Co. 
K alam azo o  G as Co. 
S ag inaw  C ity  G as Co. 

•E x -d iv id en d .
M ay  21, 1913.

1924 96 97%
1916 98% 100
1915 99% 100%
1916 100 101 
1920 95 100 
1916 99

The man who spends much time in 
wishing he had a private office is 
usually a man who wouldn’t know 
what to do in such a place if he had 
the chance.

Before buying stocks and 
bonds analyse the figures 
given in monthly reports; 
secure reliable information 
as to the business con
ducted, and as to its man
agement.

In offering the 6% pre
ferred stock of the Amer
ican Public Utilities Com
pany we court the fullest 
investigation.

If purchased now this 
stock will net the invester

W rite for further particulars to

Kelsey, Brewer & 
Company

Bankers
Engineers - Operators

Mich. Trust Bldg.
Grand Rapids, Michigan

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

? ( jRAN D ^ VPIDS^AVINGS^ ANK*

Q. J. Johnson Cigar Co.
S. C. W. El Portana 

Evening Press Exemplar
These Be Our Leaders

Send for the report of

Price, Waterhouse & Co.
The world-wide known 
Public Accountants on

The
National Automatic 

Music Company
42-50 Market Ave. N. W. 

Grand Rapids, Mich.

It will convince you that this is 
the best stock you ever had an op
portunity to invest your money in.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits • $300,000

Deposits
7 M illion  D ollars

3 %  Per Cent.

Paid on Certificates

Tou can transact your banking business 
w ith  us easily by mail. W rite ua about it 
i f  interested.
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Cleanliness and Comfort in Rest 
Room and Lavatory.

W ritte n  fo r th e  T ra d esm an .
“The merchant is not the boss of 

the store. The real boss is the cus
tomer. Her word is law, her will is 
law. If there are no customers there 
is no business, no business means no 
store, no store means no clerks, and 
so on. The basis of all things, as 
applied to stores, is the customer.”

The idea contained in this para
graph quoted from “Signs of the 
lim es ,” an advertising journal, is 
true and well expressed. The cus
tomer certainly is the real boss of 
every store and her will is or should 
be law. But her manner of expressing 
her will, unlike that of the usual man
ager or boss so called, is indireat. 
Ordinarily she does not tell any mer
chant what to do—she just goes 
where they do things in a way that 
pleases her. She does not correct 
mistakes in management—she simply 
takes her patronage, or as much of 
it as possible, where the obnoxious 
mistakes do not occur.

Apply this principle to the women’s 
rest room and lavatory. In every 
large dry goods or department store 
the question “W here is your W om
en’s Rest Room?” is very frequently 
asked of the floorwalkers and of the 
salespeople at the various counters 
and tables. “W hat is your W omen’s 
Rest Room?” is a question which 
every enterprising merchant may well 
ask himself; for the rest room and 
lavatory are prominent among the 
adjuncts which place a store in a 
favorable light or the reverse with 
women.

The lavatory is really of greater im
portance than the rest room. The 
following conversation between two 
dainty, refined, well-educated women 
is illuminative:

“Isn’t this lavatory just exquisitely 
clean and so well appointed! It is 
rare indeed to see one so nice.”

“I t is the best in the city I really 
think. At R-’s they have one that 
is fairly good, though not quite so 
perfect as this. I always make it a 
point to come in here to freshen up 
when I am down town for several 
hours shopping. At some of the 
stores—even the large ones where 
one would think they could afford as 
good as there is—these places are un
speakably shabby and poorly kept. 
Foul-smelling toilets, messy bowls, 
and littered, dirty floors are, so far 
as my observation goes, the rule 
rather than the exception.”

This conversation occurred in a 
large city, a city noted for its fine 
stores and the volume of its retail 
trade, one where at least a dozen

large stores are competing for the 
favor of customers.

The lavatory in question is certain
ly a gem and would bear comparison 
with the very best to be found in the 
most faultlessly equipped depots, 
libraries, stores or other public in
stitutions, or in fact with the bath 
room in a well-kept private house.

It evidently was planned to satisfy 
the requirements of fastidious wom
en and two aims were kept sharply 
in view—to offer every convenience 
and to maintain perfect cleanliness. 
It is clean, clean, clean. The plumb
ing is the best—there is no odor to 
offend the most sensitive nose. The 
walls up five or six feet from the 
floor are tiled with white glazed tile; 
the floor, which is scrubbed every 
night, is of unglazed tile. There are 
good mirrors, hooks for hanging 
wraps, and stands for holding pack
ages and hand bags. Above the bowls 
are contrivances holding semi-liquid 
soap, of which each user obtains just 
what she needs and no more. These 
little fixtures make for both tidiness 
and economy. The bowls are fre
quently washed out by the attendant 
and plenty of clean towels are pro
vided.

I have before touched upon the 
subject of rest rooms and lavatories 
and have urged the merchants in the 
smaller cities and towns to provide 
these accommodations. Perhaps so 
much elegance as that just described 
can not well be afforded by any but 
a very large establishment; but the 
same principles of cleanliness and 
convenience may be carried out in a 
small room with linoleum on the 
floor and walls enamel-painted or cov
ered with white or light-colored oil
cloth.

in  the large city store where a 
considerable number of women and 
children may be in the wash room 
at the same time, great care should 
be taken to have all so arranged that 
escape would be easy in case of fire. 
There are stores in which the toilet 
rooms are reached by a narrow passage 
which may be up one, two, or three 
steps from the adjoining room. A 
sudden alarm and panic and injury 
if not loss of life would be inevitable.

As has been said, the equipment 
of the rest room is not so important 
as that of the Lavatory. If close 
economy must be practiced, use 
cheaper furnishings in the one, not 
poor plumbing in the other.

A very plain room, if light, clean, 
well-ventilated, warmed in winter and 
fairly cool in hot weather, provided 
with easy seats and a lounge, will 
afford an endless amount of com
fort to the women patrons of a store.

Send Us Your M ail Orders for 
Ladies Mercerized Hose

' I I / ’E have them in medium weight with rib top, gauze, 
’ * medium, and heavy weight, in regular and out sizes, 

with wide double top and double sole, heel and toe, and high 
spliced heel. These are extra fine quality to retail at 25c 
per pair. Anticipate your wants while the stock is complete.

GRAND RAPIDS DRY GOODS CO.
Exclusively Wholesale Grand Rapids, Mich.

The Standard Line of Gloves and Mittens which 
you will want to see before you buy.

Our salesmen are out and will call during the season 
Wait tor them

The Perry Glove and M itten Co. Perry, Mich.

B.V.D.
BEST RETAIL TRADE

tTradc Mwrh Reg* £/•£># PdUOff*$ 0>nd Foreign Countries

A Cool Proposition 
for Hot Weather

The best known fastest 
selling summer underwear for men and boys.

P A U L  ST E K E T E E  & SO N S
Wholesale Dry Goods Grand Rapids, Mich.

Distributors for Western Michigan

«

%

*
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Indeed, there is opportunity for the 
widest range of expenditure and the 
exercise of greatly varying tastes in 
equipping a rest room. For a small 
concern a place no more pretentious 
than the living room of a farm house 
may answer for the purpose admir
ably; while for the fashionable city 
store, catering to the highest class 
of trade, furnishings as elegant as 
those of a fine parlor in a private 
home may be a good investment of 
money.

In any case let the keynotes be 
cleanliness, comfort, and simplicity. 
W ith the rest room as with the lava
tory, plan it so that it may be clean
ed with a minimum amount or labor, 
for cleanings must be frequent.

There should be easy chairs, most 
of them rockers. One or more chil
dren’s rockers are very good. W ood
en chairs if comfortable in design 
are more acceptable to the fastidious
ly neat woman than any upholstered 
chair, even though the latter be 
leather-covered. A rest room is a 
public place and is used by all kinds 
and conditions of people. For this 
reason, if the lounge and pillows pro
vided for the use of customers who 
may be very tired or temporarily ill 
can be furnished with covers quickly 
removed and easily laundered, they 
will be in keeping with present day 
ideas of sanitation. Never before 
were noses so sensitive as now nor 
imaginations so active regarding 
germs and dirt.

There should be a good-sized ta
ble, drinking water and a clock— 
these about complete the list of what 
may be termed essentials. I f  there 
can be added magazines and papers 
on the table, one or more writing 
desks with or without stationery fur
nished by the firm, a telephone and 
a stamp machine—be sure these ac
cessories will be appreciated. Cal
endars with plain figures should hang 
on the wall. If good pictures can be 
afforded they will serve to make the 
place more attractive.

In this connection it may be men
tioned that a few stores provide seats 
other than the usual counter seats 
on the main floor. This shows gen
uine thoughtfulness and knowledge 
of customers’ likings. These seats 
may be large enough to hold three 
or four or a half a dozen, and should 
be placed where they will be readily 
accessible but still not act as obstruc
tions. Many who become tired while 
shopping like to drop down and rest 
a few moments, and they are pleased 
to find a seat close at hand. During 
these times of cessation from active 
buying, their eyes are taking in every 
display within their range of vision.

Fabrix.

I t  Means Money for You.
If you are throwing away profits 

through the continual holding of sales 
and the constant offering of bargains 
it will pay you to study with all your 
might how to bring about the general 
establishment of a wiser, more scien
tific and more efficient policy. Why 
educate your customers to “buy 
cheap,’ when you can teach or train 
them to pay a fair, remunerative 
price?

No doubt, a remedy for the contin
uous performance in price-cutting by 
retailers, the constant offering of baits 
in the form of concessions—too often 
alleged, rather than actual—will be 
hard to find. But mere difficulty 
should not deter the retailers, who 
alone are responsible for this unfor
tunate condition, from earnestly seek
ing a road to reform, especially when 
that reform is so essential to pros
perity and progress. And we believe 
that when the retail dry goods trade 
in general wakes up to  the adsurdity 
of the present policy and to the seri
ousness of the dangers it involves, 
the way to better things will be dis
covered. The desirable, the necessary 
course is to make recognition of the 
evils of the present system the rule, 
rather than the exception. For gen
eral rcognition surely must lead to 
gradual reform.

The first step is to talk style, 
quality and service, rather than 
price, and to make such price con
cessions as shall be offered the excep
tion, rather than the rule. Not how 
cheap, but how desirable, from the 
standpoint of fashionableness, of 
utility or of durability, or of all three 
—that is the point which the m er
chant will more and more put for
ward as his attraction to the public. 
—Dry Goods Economist.

The A. B. C. of 5, 10 and 25 Cent 
Goods.

W ritte n  fo r th e  T rad esm an .
Did you ever see the crowds that a 

syndicate store draws, Mondays and 
Tuesdays, Wednesdays and Thurs
days, Fridays and Saturdays?

Did it ever strike you that these 
evidences of business done and profits 
made could be reproduced in your 
own store?

These crowds are not composed of 
people who are constitutionally un
able to buy goods outside a syndicate 
store. But they are financially unable 
to buy goods from anyone who does
n’t specialize in popular prices.

Of course, a department of goods 
to be sold for puny nickels, dimes and 
quarters doesn’t loom yeiry large to 
some merchants, but it would loom 
large enough to eclipse their own 
business if one of tlvese “chicken 
feed’’ stores should bob up next 
door.

These syndicate stores have a 
habit of “bobbing up” in just those 
towns where merchants show indif
ference to 5, 10 and 25 cent depart
ments.

These “specialists” have their eyes 
fixed on coins of small denomination 
and a town whose merchants scorn 
small sales, or merely avoid going 
after them, are usually the favorite 
camping grounds of the “small sales 
store.”

By the way, nickel and dime sales 
don’t seem to “sicken” the cigar store 
chains; -street car companies manage 
to stagger along; and the last finan
cial statements of the syndicate have 
a mighty profitable sound.

In fact, a great many shrewd people 
have concluded that the nickel, dime 
and quarter spender is a pretty good 
thing to  go after.

One of the principal recommenda
tions is based on the fact that it often

changes the store installing it from 
a slow turn establishment to one that 
turns its stocks quickly. The goods 
that go with 5, 10 and 25 cent de
partments not only sell at a profit, 
but have a habit of injecting ginger 
into all the lines which come into 
contact with them.

Here are two illustrations that need 
no explanation:—they carry their own 
record with them:

1. Scouts for the syndicate usually 
“pass up’"' a town the stores of which 
possess strong 5, 10 and 25 cent de
partments.

2. An Eastern department store has 
even gone so far as to install a com
plete variety store in its main build
ing.

Any merchant can imitate this store 
by putting in a small replica of the 
conventional 5, 10 and 25 cent estab
lishment.

Paraphrasing the words of a famous 
advertiser, “I t will do the rest.”

Anderson Pace.

Hoped for the Best.
“How did Biggs take the news of 

his wife's running away?”
“Calmly enough. He seemed glad 

that the man she ran away with was 
Graftmann.”

“Why so?”
“Graftman, he said, was never 

known to return anything yet.”

It Is Ever Thus.
Just as soon as a man succeeds in 

getting on Easy street somebody 
comes along and begins to tear up 
the pavement there.

FOR SALE
Store at LeRoy, Mich.
Stock: Dry Goods. Groceries. 

Shoes. House Furnishing Goods. 
Furniture. Dishes.

Frame Building 2 story. 50 x 75. 
cellar 50 x75.

GODFREY GUNDRUM.

The successful grocer makes it a point to please 

his customers. Have you ever noticed that all 

of them sell FLEISCHMANN’S YEAST? They 

wouldn’t  do it unless it pleased their customers. 

They also consider the profit, which makes it 

worth their while. 3> 3 . 3 . 3 .

Save 
Ice Bills

Save
Ice Cream

Save
Syrups

and
Fruits

THE GUARANTEE ICELESS FOUNTAIN
Will do it and bring the best trade. See our special show cases.

Michigan Store & Office Fixtures Co.
Grand Rapids, Mich.
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L E S T E R  J .  R IN DG E 

Died M ay 15, 1913.

W ith  heavy  h e a rts  w e announce th e  d ea th  of ou r honored  associa te , 
L e ste r J . R indge, w ho devoted  fo r ty -n in e  consecu tive  y ea rs  to  th e  
upbuilding of th e  b usiness  of th is  house. H is daily  life im pressed  
all w ho knew  him  as  a  devoted  fa th e r , a loving h usband , a  zealous 
business m an and  a p a tr io tic  c itizen . P ossessing  excep tiona l ju d g 
m ent, ra re  execu tive  ab ility  and  an  unusually  an a ly tica l m ind, he 
leaves an  indelible im press  upon every  in te re s t  w ith  w hich  he w as 
identified. No eulogy can  inc rease  th e  lu s tre  of his nam e o r add to  
th e  p riceless h e r itag e  he h as  le ft us in th e  record  of a w e ll-sp e n t life.

R indge, K alm bach , Logie & Co., L td.

Lester J. Rindge, prominent busi
ness man and public spirited citizen, 
died suddenly last Thursday morning 
at the home of his daughter, Mrs. 
Henry T. Heald, 538 Madison avenue 
S. E. Although he had been in poor 
health for a number of months death 
came unexpectedly. Mr. Rindge was 
in his usual state of health on W ed
nesday and retired Wednesday night 
without any appearance of illness. 
Sometime during the night he passed 
away, and was found lifeless in the 
morning when an attempt was made 
to awaken him.

The attending physician stated that 
death was due to a blood clot on the 
brain. ft is thought that the death 
of his business partner, William 
Logie, last fall which was a great 
shock to him, was instrumental in 
breaking down his health. He had 
been associated with Mr. Logie for 
many years, and a strong bond of 
friendship existed between them.

Deceased was senior member* of 
the Rindge, Kalmibach, Logie & Co., 
Ltd., which remained his principal 
business interest to the time of his 
death. Mr. Rindge was President of 
the Grand Rapids Paper Box Co., 
and Vice President of the Grand 
Rapids Railway Co. He served as 
director in the following institutions: 
Grand Rapids Gas Light Co., Citi
zens’ Telephone Co., Grand Rapids 
National City Bank, City Trust and 
Savings Bank, and the Grand Rapids 
Savings Bank. He was the first 
President of the Grand Rapids 
Boulevard Association, which he 
likewise founded, and aside from 
being first Vice President of the 
Board of Trade (now the Association 
of Commerce) he was one of its or
ganizers.

Mr. Rindge was one of the board 
of directors of the U. B. A. hospital, 
in which he was deeply interested. 
He paid frequent visits to the hos
pital, even during the last months of 
his life, when he was unable to de
vote the customary time to business 
cares, owing to failing health. For 
sietveral years he was a member of 
the Board of Police and Fire Com
missioners, as well as of the Park 
and Cemetery Commission. He was 
also a director of the W est Michigan 
State Fair Association.

Deceased is survived by two chil
dren, H arry C. Rindge, 608 W indsor 
terrace, S. E., and Mrs. Henry T. 
Heald. Also a brother, William 
Rindge, 227 Charles avenue.

Funeral services were held at the 
Heald residence on Madison avenue

Saturday afternoon at 2 o’clock, con
ducted by Dr. Dan F. Bradley and 
Dr. Edwin W. Bishop. The remains 
were interred in the family lot in 
Oakhill cemetery.

Biographical.
Lester J. Rindge was born 71 years 

ago in Sherburne, Chenango county, 
N. Y. Coming to Grand Rapids 
when this whole section was a verit
able wilderness, he literally “grew up 
with the country.” During his boy
hood educational advantages were 
very limited, even in the older sec
tions of the country, and on the fron
tier were the crudest of the crude. 
Not only so, but work was the order 
of the day, for boys as well as for 
men, and at an early age, Lester 
Rindge left school and entered the 
employ of Smith & W aterman, gro
cers on Canal street, about opposite 
Huron street. A few months later a 
better position was offered him by 
John W. Peirce, general dealer, cor
ner of Erie and Canal streets, and he 
accepted, remaining with Mr. Peirce 
eight years. This was his last situa
tion, as at the end of that time he en
tered into partnership with George 
Whitley, under the style of W hitley 
& Rindge, for the sale of boots and 
shoes. For fifteen months the firm 
did business in a small wooden build
ing, 20x40 feet in dimensions, located 
where the Nelson & Matter Furniture 
Co.’s showrooms now are. They then 
moved to the Clancy block, 8 Canal 
street, and the firm name was changed 
to Whitley, Rindge & Co., John 
Bertsch and Isaac Cappon being ad
mitted to partnership. A small job
bing trade had been done by the 
firm for some time, but now they em
barked in the wholesale business in 
earnest, and, in the spring of 1866, 
Mr. Rindge went on the road. He 
was the first traveling shoe salesman 
out of the Grand Rapids market. In 
January, 1867, the business was re
moved to 16 Canal street, where 
Rindge, Krekel & Co. are now lo
cated. One year later Mr. Whitley 
retired and the firm became L. J. 
Rindge & Co. In 1870 Messrs. Cap
pon and Bertsch sold their interests 
in the business to Christian Bertsch, 
Frederick Krekel, Godfrey and J. 
George Kalmbach, the firm name re
maining the same until 1878, when the 
wholesale department was removed to 
the corner of Pearl and Campau 
streets, and the firm style was 
changed to Rindge, Bertsch & Co. 
This copartnership continued until 
January, 1893, when Christian Bertsch 
retired, and the firm name was

A Line of Shoes
T h at Satisfies 

T h e  Man 
W h o  W ork s

No. 402 Black Elk Blucher. Our own tannage 
oolid leather all through. A1 quality.

No. 470-Chocolate Re-tanned Chrome. 8 inch 
outing shoe. Indestructible chrome leather out- 
sole.

Hirth-Krause Co.
H ide to  Shoe

T anners and Shoe M anufacturers
G rand Rapids, Mich.

No. 494-Chocolate Veal. Extra quality. Made 
for extreme service. A trade builder.

Buy Rouge Rex Shoes for the w orkingm en’s 
trade. C om plete catalogue for the asking.

It Rests 
The Nerves

A n y  W om an  Can  
W ear It

The Only Successful Health 
Heel Cushion Shoe 

on the Market
It contains an invisible, soft, springy, 
elastic, pneumatic heel cushion,which 
eliminates strain and jar to the nerves 
of the foot.
It prevents the nails in the heels of 
the shoes from coming in contact 
with the foot.
It is built on especially designed pat
ented comfort last, which allows space 
for the cushion, instead of taking up 
room intended for the foot. High 
quality of leather and best of work
manship. Illustrated booklet upon 
request.
Agents wanted everywhere.

S. J. Pentler Shoe Mfg. Co
Milwaukee, Wis.

Patentees and Exclusive Distributors
Prom inent Physicians 

term  it a
N erve  Ease Shoe
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changed to Rindge, Kalmbach & Co 
1 he name was subsequently changed 
to Rindge, Kalmbach, Logie & Co., 
Ltd., and for the past fifteen years it 
has occupied its own building, six 
stories and basement, at the intersec
tion of Fulton, Ionia and Louis 
streets.

f he firm of Wliitley, Rindge & Co. 
were the iirst shoe jobbers in Grand 
Rapids, and among the very first to 
engage in the jobbing trade in any 
line in the city. L. H. Randall & 
Co. were jobbers of groceries at that 
time, but no member of that firm as 
then constituted is now in the busi
ness. Ihe  late Charles N. Shepard 
had quite a wholesale drug trade, but 
he is gone, and the personnel of the 
house is completely changed. W. D. 
Poster did a wholesale as well as a 
retail hardware business, but he, too, 
has long ago joined the great Silent 
Majority, and none of the old firm are 
now in business, whereas Mr. Rindge 
had been for forty-nine consecutive 
years actively engaged in the shoe 
business. Though the style of the 
firm has changed several times Mr. 
Rindge s name has never been elimi
nated front it, and has always occu
pied a prominent place in it.

In an interview with the writer in 
1S94, Mr. Rindge remarked: ‘ Not 
many of the old timers are now in 
business, and many of them have 
closed their earthly books of account 
altogether, i  can hardly be called an 
olu man yet, but it makes me feel 
somewhat patriarchal to remember 
that 1 antedate almost every active 
business man in the city. Those were 
the days that tried a m an’s mettle, 
and brought out the best that was in 
him. No loafer or shirk could pos
sibly succeed, for work—and the hard
est kind of work—was the common 
lot of all. ‘Rough and ready’ was 
the watchword to which all answered. 
We were compelled to pull together 
in those days, too, and our customers 
were our personal friends. The coun
try was new, the roads were bad, and 
the people poor, and it was often nec
essary to trust much to the innate 
honesty of human nature; and this 
much can be said, we were seldom 
deceived. Let me give you an illus
tration of how some men did business 
in those early days: One evening, 
when on one of my trips, I got stuck 
in the mud, and was compelled to put 
up for the night at the log house of 
a settler. After supper, we sat down 
for a chat before going to bed, and 
my host asked me if I knew W. D. 
Foster. On my answering in the af
firmative, he said; ‘I came to this 
country with next to nothing. We 
had no stove, and no plow—and badly 
needed both—and had no money to 
buy either. Finally, I made up my 
mind to go to Grand Rapids and see 
what I could do. I went to Mr. Fos
ter and told him just how I was sit
uated. After looking at me a mo
ment he said, ‘My friend, you must 
have a cook stove and you must have 
a plow—take them along with you, 
and pay me when you can.’ Did Mr. 
Foster get his money? Of course he 
did, and that man would never have 
looked an honest man in the face 
again if he had bought hardware of

any one else. This is only one of 
many proofs of his kindness of heart, 
which made him honored and loved 
wherever he was known.

‘‘In the fall of 1866, shortly after I 
went on the road, the roads were the 
worst ever known in this section. Be
tween here and Newaygo they were 
exceptionally bad, and "no livery man 
would let out a buggy. I left Grand 
Rapids one morning in a skeleton 
wagon with a team attached and 
reached Newaygo at 5 o’clock in the 
evening. The stage left Grand Rapids 
about the same time I did, and about 
11 o clock at night the passengers 
walked into the hotel, tired out and 
covered with mud. The stage had 
broken down about twelve miles out 
and they had come in on foot. I was 
accompanied on that trip by Julius 
Houseman, one of the jolliest and 
most entertaining traveling compan
ions who ever lived. We got an early 
start from Newaygo the morning 
after our arrival, and reached Croton 
in time to finish our business before 
dinner. After dinner we started for 
Big Rapids. About dark we reached 
a place then called Rogers, but now 
known as Mecosta, and put up for 
the night. The ‘hotel’ was a log build
ing, and we occupied a room with 
twenty others, sleeping in bunks. We 
left Rogers at 6 o’clock the next 
morning and reached Big Rapids* at 
3 in the afternoon, having made six 
miles in that time, and for a mile and 
a half of that distance the road was 
good. The mud reached to the horses’ 
collars, and much of the time we 
couldn t see the axles. A tug came 
unhitched on that trip, and I, as the 
younger man of the two, thought I 
ought to get out and fasten it. Mr. 
Houseman thought that was hardly 
fair, and we sat there and argued 
about who should get out in the mud 
and hitch that tug. It wasn’t a very 
desirable job, and so I finally suggest
ed that we draw cuts. Julius pre
pared the cuts and we drew—I 
hitched the tug. On another occasion 
I was accompanied by Julius House
man, D. K. Hurlburt and C. M. Good
rich. Night overtook us between Cro
ton and Big Rapids, at a hotel called 
Mitchell s. It was two log houses, 
side by side, with a passage way be
tween, one side occupied by the fam
ily and the other by guests. The 
sleeping apartments were above the 
dining room and were ranged around 
the room like stalls in a stable. The 
tables' were simply rough boards 
guiltless of tablecloths or napkins. 
Rude benches were the seats. Our 
evening repast that night was inter
rupted by Charley Goodrich, who sud
denly dropped his knife and fork, 
threw up both hands, opened his 
mouth, which was noted for its ca
pacity, and excitedly exclaimed, 
‘Look! look!’ at the same time point
ing to the other side of the room. 
Looking in the direction he indicated 
we discovered the corpse of a man, 
from which our waitress had, in pass
ing, carelessly pulled the covering in 
such a manner as to expose the lower 
limbs. Did it spoil our appetite? Not 
much. Any man who could eat at 
that ranch was not likely to have his 
digestion impaired by such a trivial

How About Your Velvets?
Here is a lively one

No. 6882-Woman s Black Velvet 4 Button Oxford. McKay @ $1.85 

No. 6881 is the 2 strap Pump at $1.85
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Terms: 10% discount in 10 days. 30 days net.

Grand RapidsShoe Rubber (o.
The Michigan People Grand Rapids
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others who do hard work of any kind and you will 
win out with the cash pay trade. Made only by
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occurrence as discovering a corpse in 
the room. D. K. Hurlburt and myself 
put up one night at a certain hostelry 
in Holland. The d'oor of our room 
had no lock, but there were two beds 
in the room and we put one of them 
against the door in such a manner as 
to fasten it securely. That night the 
landlord and another man robbed 
everybody in the house except us two. 
We heard them at our door, but they 
could not get in and we escaped. 
They skipped to Chicago that night 
and were never heard of again. You 
see, we would sell on one trip and 
collect the next, and it was no uncom
mon occurrence for me to be on the 
road on a dark night with several 
thousand dollars on my person. I 
carried a pistol, but I was afraid it 
might go off and injure me, and so I 
put it away down in the bottom of the 
box under the seat. I never had oc
casion to use it, and I was on the 
road sixteen years when the country 
was at its wildest. Speaking of be
ing on the road, for a good share of 
the time I traveled for the house, I 
had to get out my own orders, packing 
and shipping them myself when I got 
home. But the first thing I did when 
I got home was to go out into the 
woodshed, strip and turn my pockets 
inside out, and get rid of the bedbugs 
and other acquisitions which I was 
almost sure to pick up, especially on 
my Northern trips. Those log hous
es were -full of them. My wife would
n’t let me into the house until she 
was sure I was rid of them.

“'Grand Rapids had only one rail
road when wie began jobbing, most of 
our goods coming across the lake 
from Chicago to Grand Haven and 
up Grand River to this place. If we 
were in a hurry for them we had 
them shipped by rail to Kalamazoo 
and teamed the rest of the distance.”

Mr. Rindge enjoyed in a high re- 
gree the esteem and confidence of 
the business community. His word 
was as good as his bond. He was 
beloved and honored by his associ
ates and employes, and respected by 
all who knew him. A good judge 
of men, he gathered about him a 
working force which for skill and ef
ficiency would hardly be surpassed. 
Mr. Rindge was in no sense either 
a club or society man.

He was an excellent credit man and 
was seldom called upon to compro
mise a claim or close out a debtor. 
He was always a leading spirit in 
every public movement having for 
its object the enlargement of trade, 
the improvement of the city or the 
enhancement of the morals of the 
people. W hether the work in hand 
was the raising of funds for a hos
pital or a fair association; whether 
the duties to be performed were in 
line wiith his avocation or were vol
untarily assumed for “the good of the 
cause,” he never failed to do his full 
share nor to do it well. Conserva
tive to a marked degree and accus
tomed to carefully consider every 
step he took, he acted with prom pt
ness and precision and his decisions 
were invariably in line with progress 
and good business policy.

Personal Appreciation of the Late 
Mr. Rindge.

Lester J. Rindge was a citizen in 
the broadest sense and wrought well 
for the public good. He encouraged 
our manfacturing and commercial en
terprises, fostered our industries, and 
helped to build and maintain our 
schools and churches, not for the sake 
of policy but from a purely unselfish 
motive—a sincere interest in the pub
lic welfare. He was, first of all, an 
honest man, upright, unaffected, sin
cere. There was no duplicity in his 
makeup. He was the same every day 
and everywhere. In his home, in his 
office, in his factory, among his busi
ness associates, and away from home 
in distant cities, he was the same 
frank, honest, dependable man.

He was a man of admirable mental 
poise. He was resolute without stub
bornness, and deferential without un
due pliancy. Misfortune did not 
greatly depress him and success pro
duced no undue elation. His conserv

ward his business associates, just and 
magnanimous toward his employes 
and kind and courteous to all. He 
was popular, not because he sought 
moral worth. He would have been 
to be so but solely because of his great 
so anywhere. Had he chosen to take 
up his residence and prosecute his 
labors in a great metropolis, where 
genius is far more in evidence and 
competition a hundred-fold more keen 
than in a city like ours, such were 
his abilities that he must, nevertheless, 
have stamped the impress of his per
sonality upon that larger community, 
even as he has done here. A large 
hearted, well rounded, manly man, 
from his youth he enjoyed the un
bounded confidence of all who knew 
him and he won a place in our hearts 
of which we ourselves were scarcely 
aware!

He was a man of ideals, and his 
ideals were noble, one of the world’s 
practical dreamers, whose “heads are 
full of empires and whose hearts are 
full of millenniums.” His civic pride 
and philanthropic spirit made him

P o r tra i t  of Mr. R indge, m ade from  p h o tog raph  ta k en  tw en ty  
y e a rs  ago.

atism was far from inertia, while 
his progressive ideas never ran to ex
cessive enthusiasm. A man of fine 
balance of judgment and excellent 
self-possession, again he was a man 
of unusual breadth. He was a citizen 
of the world, in politics broader than 
any party, in leligion larger than any 
sect. Yet his was not the breadth of 
shallow indifference. He had prin
ciples and was not ashamed of them; 
he had convictions and they were the 
convictions of a man. He was a lib
eral man—liberal toward the ideas of 
others, their principles or prejudices, 
their convictions or idiosyncrasies. He 
never judged hastily nor rashly con
demned. Liberal with his money, 
every worthy public institution in our 
city can bear witness to substantial 
favors received at his hand, often in 
the very nick of time.

He was modest and deferential to

yearn for a better day in the State of 
his adoption, a day of broader vision 
and more intense commercial, intel
lectual and spiritual activity among 
the people. And he not only dreamed 
and planned but he also lived and 
wrought, in a whole souled, practical 
way, for the attainment of these ends.

Concerning his own personal plans, 
he long ago had a vision, not a vis
ion of fabulous wealth, of frenzied 
finance, or of slavish devotion to the 
endless grind of money-getting, but 
a vision of a competency accumulated, 
and a life of quiet retirement, a man
hood spent in service and an old age 
crowned with happiness.

In the midst of his dreams his use
fulness and his achievements, the 
grim reaper came, with relentless 
hand, and plucked away his spirit. 
His seemingly untimely death fills us 
With amazement and sorrow; but our

brother is not dead. His memory and 
influence live here in our hearts, and 
his spirit lives in glory everlasting. 
When the day goes out through the 
sunset gates and night wraps its 
somber mantle about the world we do 
not despair. We know that the sun 
will rise in the morning and bathe 
all the hilltops with his splendor. So 
as we watch our brother go out 
through the gates of sunset, let us not 
sigh and grow sick at heart, but let 
us trust and hope and wait for the 
morning, when we shall meet him 
again, where the Sun of Immortality 
hathes all the heavenly hilltops in a 
blaze of glory!

Farewell, brother; farewell! May 
the flowers bloom sweetly around thy 
narrow bed and angels guard thy 
sacred dust until the morning! We 
will hold thee fast in our affections 
while we walk the ways of men, and 
meet thee where the sunlight never 
fades! Goodbye. S.

Give Credit for Ideas.
I remember reading a poem or.ee 

in which certain types of architecture 
were referred to as “dreams wrought 
in masonry.” This seemed mere 
poetry at first, but as I think of it 
now it seems to be the truth.

Take that tall office building yon
der, with the light gleaming from 
every window, tier on tier All that 
was once the dream of one man. Be
fore the first stone was laid, before 
the architect’s plans were drawn, 
there was a time when one man said 
to another, “Let us put up a great 
building there.” And before that 
first audible expression the building 
existed only as an idea, a thought, 
or I might say, a dream, in the mind 
of that man. He walked its corridors 
when it was still a dream. But now 
it is a “dream wrought in masonry.”

Every building, bridge, railroad, 
steamship, machine, book, organiza
tion, or government in the world— 
every one—was once an unexpressed 
thought like that.

Great credit- is due those who.first 
conceive the ideas that underlie the 
world's work. Frank Stowell.

China Wants Ideas for New Alpha
bet.

Suggestions for a new alphabet 
have been called for by the Chinese 
republic with the intention of adopt
ing the one which is best. W hat is 
wanted are “signs which are simple 
in form, as few as possible, and ade
quate to express all the various 
sounds commonly used in the princi
pal Chinese dialects.” A conference 
of learned mandarins was recently 
called by the minister of education to 
work out the alphabet, but the schol
ars finally agreed that they could not 
solve the problem alone, and made 
the recommendation for a public 
competition.

HONÛRBfLT
SHOES
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STOVES and HARDWARE

M ichigan R etail H a rd w are  A ssociation .
P re s id e n t—P. A. R echlin , B ay  City.
V ice -P res id e n t—E . J . D ickinson, S t. 

Jo seph .
S ec re ta ry —A rth u r  J . S co tt, M arine  

C ity.
T re a su re r—W illiam  M oore, D e tro it.

The Proper Purpose of An Account
ing System.

There is a live, industrious mer
chant in St. Louis whose business 
had been constantly growing for sev
eral years. He is a resourceful man 
and devotes his entire time and 
thought to making his business grow.

The net results of his efforts were 
very meager. His stock was not in
creasing to any extent, and his bank 
balance seldom got above the danger 
line.

He knew he was doing a good busi
ness. His expenses were moderate 
and carefully watched. He was not 
getting the profit he should.

He couldn't tell where the trouble 
lay.

One day he decided to talk the 
whole thing over with his jobber— 
one of the largest wholesale hardware 
men in the country and ask him 
where and what the trouble was. In 
explaining the situatibn, he said:

“I have done my best to follow 
what I believe to be the best business 
methods I have been careful in my 
buying, and devoted my time selling 
goods which pay me a profit on both 
my capital and salesmanship.

"I have tried to create store char
acter and believe I have been success
ful in so doing. The people in my 
community have given me the best 
evidence of it by trading with me.

“My business, as you know, has 
been increasing year by year, and 
more than my expenses have in
creased. So, it seems to me that I 
ought to be making more money than 
I am.

“As you have been helpful to me in 
many ways, I have brought my Books 
to you and ask you to show me if 
there isn’t a screw loose somewhere, 
and if so, where is it.”

Now the jobber knew that very 
many business failures are due to a 
want of right methods of bookkeep
ing, accounting methods that really 
show the actual results of efforts 
expended, so he said:

“All right, let’s look your accounts 
over and find out what we can from 
them. How does your gross profit 
compare with a year ago? Are you 
averaging more or less than you did?”

“I don’t know,” was the reply. “I 
don’t know any way I can find that 
out.”

“How about your expenses,” con
tinued the jobber, “have they in
creased out of proportion to other 
things?”

To this the merchant could only 
say, “I don't know.”

On looking over his accounts it was 
found that they had not been kept 
in such a way as to give him that in
formation. Still, he had been doing 
more work than was necessary to 
keep his books correctly.

W here the money had come from, 
or where it had gone, or in what re
spect he had fallen back, there was 
nothing to indicate.

His accounts didn’t account.
More work had been done than 

would have been necessary to show 
these essential things thoroughly.

To help out his customer the jobber 
loaned him a bookkeeper, who knew 
both the principles of accounting and 
the details of his business. This 
bookkeeper was able to apply the sim
ple methods of one to the requir- 
ments of the other. He made the 
accounts account as they should.

The merchant learned that good ac
counting is as important as careful 
buying and skilled selling. He has 
found it worth while to give his a t
tention to the m atter of accounts.

W’hen he began to do this and had 
his books kept in a way to show him 
the results of his efforts, he began 
to be prosperous. He was very much 
surprised to find how good "bookkeep
ing helped him to make his business 
profitable.

And he also found that good book
keeping does not mean complicated 
accounting and a jumble of figures 
hard to understand, as he had always 
supposed.

Good accounting can be none the 
less simple accounting. Right meth
ods are more simple than those he 
had been using, which failed to per
form the chief function of accounts.

To keep customer’s accounts cor
rectly is only a minor part of book
keeping. To tell the story of what 
the merchant ought to know about 
his business to enable him to get the 
best results, is the chief function of 
accounts.

In order to know the actual results 
of his efforts, it is essential that he 
not only have reports of the condi
tion of his business once a week or 
once a month, but that he have full 
and complete details before him every 
day.

By means of daily stock reports he 
now knows all times just how much 
stock he has. This knowledge he 
finds of great aid in buying.

His system tells him on what lines 
he makes his best profits, and which 
of his clerks is selling the most profit
able goods.

He is certain when he closes up 
and goes home that no goods have
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left his store unless he has had the 
cash or a suitable charge record made, 
therefor.

He goes home earlier than former
ly, his comfort and peace of mind 
after a busy day are worth far more 
than any expenditures he has made.

The best feature about all this is 
the ease and simplicity by which 
right methods of bookkeeping may be 
applied to any business, either small 
or large. For good bookkeeping is 
nothing more than right methods of 
work and a few simple and convenient 
forms perfectly adapted to the re
quirements of the business.

E. St. Elmo Lewis.

The Bogus Bargain Offer.
It is interesting to note, and also 

an encouraging sign, that retail m er
chants in all parts of the country are 
agitating for the enactment of State 
laws to prohibit and punish fraudu- 
dent advertising, and it is especially 
worthy of note that this agitation was 
started by the merchants themselves, 
and not by the public.

As an exponent of progressive mer
chandising methods, American A rti
san has always maintained that hon
esty is not only the best policy, but 
the only policy on which lasting suc
cess can be built, and is therefore in 
thorough sympathy with the move
ment.

W hen advertising was introduced 
as a means of inducing larger sales 
retail stores were not conducted as 
they are to-day. “Let the Buyer Be
ware” was the idea most prevalent. 
An article sold was not for what it 
was, but for what the buyer could 
be induced to think it was, and if 
later on he found out that it was not 
as represented, he stood the loss.

So it was no wonder that adver
tising methods evolved at that time 
should be shaped on the same plan, 
and that gross exaggeration, both as 
to quality and to value, was the rule 
rather than the exception.

When merchants came to see the 
wisdom of guaranteeing their wares 
and of offering to refund money on 
unsatisfactory purchases, they also 
did away, to a large extent, with the 
practice of having their sales-people 
diverge from the truth in describing 
the article to the customer, but the 
advertising departments did not take 
the corresponding step, so we found 
plated goods advertised as silverware; 
brass finished rods offered as solid 
brass, pocket knives described as 
having the finest of steel blades, al
though only a poor quality was used. 
Much of this has, however, disap
peared, and is now seldom, if ever, 
found in any respectable retail hard
ware merchant’s advertisement.

The store with an established busi
ness cannot afford to publish tales of 
this sort, and-the management real
izes the fact, so the movement which 
is now being pushed is not directed 
against the advertising methods of re
liable merchants, but against unscrup
ulous persons who conduct fly-by- 
night enterprises, and who, to attract 
large crowds for a short time, resort 
to all sorts of dishonest practices, 
such as offering cast iron stoves as 
“steel,” adulterated rubber hose as

“pure gum,” “seconds" of enamel 
ware as “firsts,” etc.

Possibly the most common form of 
exaggeration is that overstating the 
“regular” price. Articles are adver
tised as being “worth $1.50, now 98c," 
when they were never intended to 
sell for more than a dollar. This is 
prohibited by the laws which have 
been enacted.

Another evil which will be done 
away with under these laws is the 
bogus fire, bankrupt or receiver’s 
sales which travel from one town to 
another, staying long enough in each 
place to demoralize business for the 
established merchants and usually 
taking away a lot of money from 
people who always flock to these 
“sales.”

The retail hardware merchant may 
not have been hurt as much by these 
dishonest practices as merchants in 
other lines, but every retail hardware 
merchant who believes in the square 
deal should assist in having a law 
passed in his State similar to the one 
recently enacted by the Minnesota 
and Pennsylvania Legislatures. — 
American Artisan.

Gun Clubs Increase Sales of Am
munition.

It wasn’t so many years ago that 
farmers and the inhabitants of the 
small villages of the country were 
wont to hold rifle shoots, generally 
for turkeys, ducks or other poultry, 
and sometimes for medals. About 
Thanksgiving time one would notice 
the old timers polishing up- the old 
muzzle loader, and when the appoint
ed day arrived one would see strings 
of vehicles—of antediluvian appear
ance—wending their way towards the 
field where the great contest of the 
year was to be held.

These were exciting events for the 
men who otherwise lived quiet lives; 
they gave pleasure not only to the 
contestants and to the lookers-on, but 
also to the wives and children, who 
got a day off and a chance to  play 
and gossip while their lords, m asters 
and fathers were showing that the 
old Shiloh sharpshooter still had his 
eagle eye with him. But in spite of 
the fact that this was the most healthy 
and innocent kind of a way of spend
ing a pleasant day, these old rifle 
shoots died out—to a great extent— 
with the passing of the old time sol
diers and hunters. In recent years, 
however, an equally healthy and inno
cent recreation has sprung up in the 
form of gun clubs, the main object of 
which is trap shooting. Clay pigeon 
shooting requires all the skill of quail 
hunting—if the angles are unknown; 
it gets the business man out into the 
open, and rivalry between members 
and different clubs arouses a spirit of 
good-natured competition that puts 
an added zest in the weekly or annual 
shoots.

Easy. .
Physician—Have you any aches or 

pains this morning?
Patient—Yes, doctor. It hurts me 

to breathe. In fact, the only trouble 
now seems to be with my breath.

Physician—All right. I ’ll give you 
something that will stop that.
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the best records of any industrial security in 
Michigan. Regular quarterly 2 per cent, divi
dends paid without deviation or delay for six
teen consecutive years.

CITIZENS TELEPHONE CO., Grand Rapids

CHICAGO
BOATS

Graham & M orton  
L ine

Every Night

AWNINGS

Our specialty is A WNINOS FOR STORES AND 
RESIDENCES. We make common pull-up. 
chain and cog-gear roller awnings.
Tents. Horse. Wagon. Machine and Stack 
Covers. Catalogue on application.

CHAS. A. COYEr INC.
CampauAve. and Louis St. GRAND RAPIDS. MICH.
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G rand Council of M ichigan U. C. T.
G rand  C ounselor—Jo h n  Q. A dam s, B a t

tle  C reek . ,
G rand  J u n io r  C ounselor—E . A. W elch , 

K alam azoo.
G rand  P a s t  C ounselor—Geo. B. C raw , 

P eto skey .
G ran d  S ec re ta ry —F re d  C. R ic h te r, 

T ra v e rse  C ity.
G rand  T re a su re r—Jo e  C. W Ittliff, D e

tro it.
G rand  C onducto r—M. &. B row n, S ag i

naw .
G rand  P a g e —W . S. L aw ton , G rand  

R apids.
G rand  S en tinel—F. J .  M outier, D etro it.
G ran d  C hap la in—C. R. Dye, B a ttle  

C reek.
G rand  E x e cu tiv e  C om m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E ach ron , D e tro it; J a m e s  E . B u rtless, 
M a rq u e tte ; J . C. S aunders , L ansing .

M ichigan K n ig h ts  of th e  G rip. 
P re s id en t—F ra n k  L. D ay, Jackson . 
S ec re ta ry  a n d  T re a su re r—W m . J . D ev- 

e reaux , P o r t  H uron .
D irec to rs—H . P . G oppelt, S ag in aw ; J . 

Q. A dam s, B a ttle  C reek ; Jo h n  D. M artin , 
G rand  R apids.

M ichigan D ivision, T . P; A. 
P re s id e n t—F re d  H . Locke.
F ir s t  V ice -P re s id e n t—C. M. E m erson . 
Second V ice -P re s id e n t—H . C. C ornelius. 
S e c re ta ry  a n d  T re a su re r—Clyde E. 

B row n.
B oard  of D irec to rs—C has. E . Y ork, E. 

C. L eav en w o rth , W . E  Crow ell, L. P. 
H adden , A. B. A llport, D. G. M cL aren , 
J . W . P u tn am .

Wafted Down From Grand Traverse 
Bay.

Traverse City, May 19—Next regu
lar meeting of our Council will be 
held next Saturday evening. The 
committee has arranged for a supper. 
Your attendance will be appreciated.

Prof. Herman Hoffman held a 
baked goods sale down town last 
Saturday afternoon for the benefit of 
the band to defray expenses to the 
Grand Council meeting at Grand 
Rapids. Some coffee cake!

W. J. Armstrong, formerly of our 
city, but now of Ludington, and who 
represents the Johnson Candy Co., of 
Milwaukee, created some excitement 
on one of our principal streets last 
Saturday evening when he collided 
with a bicycle. Bill now drives a 
Studebaker. No serious damages re
sulted and Bill was not at all to 
blame.

B. J. Reynolds has received some 
very flattering offerings from the big 
leagues, excepting the Fraternal 
League of Grand Rapids, since he 
umpired the game between the B. P. 
O. E. of Grand Rapids and the Re
sorters last Sunday. W e have no crit
icism s'to  make as to his work, only 
he should insist that the bleacherites 
cut out the “ruf-stuf.” Just because 
a fan pays the regular admission of 
25 cents he should not feel that he 
owns the grounds, players and all, and 
should a t least conduct himself as 
a gentleman. Bill Bennett please take 
notice.

Bob Case, manager of the Handy 
House, at Mancelona, has installed a 
serve-self cigar case. Bob is sure one 
progressive landlord.

W. F. Morford, of our city, had 
some experience while on one in the 
Beaver Islands last week. Have Bill 
tell you all about it.

W. L. Chapman has severed his 
connections with Crowley Bros., of 
Detroit, and intends to take up some 
special lines. Bill is considered one 
i>f the best posted dry goods salesmen 
on this territory and he sure will 
make a success in his new venture. 
Best of wishes, Bill.

Fred Read, who has managed the 
Stearns Hotel, at Ludington, for the 
past fifteen years, will take charge of 
the Williams House of Manitowoc, 
Wis. Well, Fred, we will all miss you 
and we feel that Michigan’s loss is 
Wisconsin’s gain. You have the best 
wishes of the Michigan boys.

Our Jurisprudence Committee is 
certainly some committee. We have 
taken up each proposed amendment 
and given same careful consideration.

Joe Haldaman, better known as 
“Little Joe ,1’ of the P. M. eating house 
litre, will also take charge of the eat
ing house at Raldwin. Joe is one of the 
fellows whom we are always pleased 
to meet and after he gets things in 
running order at Baldwin he will fa
vor us with the best of service. He 
will take charge at Baldwin June 1.

C. C. Carlisle, a member of U. P. 
Council, Marquette, and a member of 
the Grand Council, and family are 
spending a few weeks at Kalkaska, 
visiting the former’s parents. Claud 
informs us that he plans to attend 
the Grand Council meeting with the 
whole family.

G. E. Gemins, of the local branch 
of the National Cash Register Co., 
has taken a position at the factory 
at Dayton, doing special work. Mr. 
and Mrs. Gemins will be greatly 
missed in our city.

W. G. Wyman has had his mustache 
removed.

W. Leonard, a member of Auto 
City Council, Lansing, who has spent 
the winter with his family in the 
Capitol City, has again decided to 
make Traverse City his home. We 
again welcome you, Brother Leonard.

Replying to correspondent Guy 
Pfander, of Battle Creek, we wish to 
state in reference to the reason we 
have not accepted the application of 
H. Russky, of our city, is that Mr. 
Russky informed us that he was de
sirous of joining our Council some 
time ago, but at that time he had only 
been on the road about six months 
and to date his year is not up, if we 
remember correctly. W e are always 
in the market for good members, but 
we always abide by our constitution. 
We will, however, keep him in mind

and thank you for calling our atten
tion to same.

Watch for the Blue Goose! W hat’s 
the dope?

Let’s all boost for the next Grand 
Council meeting at Grand Rapids. 
Our committees are all busy and we 
expect to go down strong. We cer
tainly owe it to Grand Rapids, for 
they are doing all in their power to 
show us a good time. Never mind 
the Blue Goose. Look for the silk 
flag. Only four more weeks until 
convention time.

Fred C. Richter.

News and Gossip of the Grand Rapids 
Boys.

Grand Rapids May 19—We are 
sorry to report the death of Brother 
Joseph J. Finckler, who died Saturday 
afternoon at his home, 443 First street, 
lie had been a traveler for many 
years. No. 131 extends sincere sym
pathy to the bereaved. Brother Finck
ler was the first to come in under the 
death benefit association, which was 
organized over two years ago. Our 
Secretary Hydorn delivered the check 
to the widow Sunday.

Our U. C. T. ball team worked out 
last Saturday on the Franklin street 
grounds. From now on until the 
convention they will work out every 
Saturday. Manager Borden says they 
all look good.

We regret it very much that so few 
of the members belong to the death 
benefit association. Think what it 
would mean to your wife, mother or 
children to receive a check in case of 
death on a day’s notice. The larger 
membership we have in this associa
tion the larger the check will be. It 
is a grand benefit. Don’t delay.

Wm. D. Bosnian.

Make Good.
If  you s t a r t  to  do a  th in g ,

M ake good;
If  i t  be to  d an c e  o r  sing .

M ake good ;
If  i t  be  to  w rite  a  fam o u s book 
O r to  be a  n o ted  cook,
Do y o u r best, by  hook o r crook,

M ake good.

If  you say  you’ll m ak e  a  nam e,
M ake good;

A fte r  love o r  pelf o r  fam e,
M ake good;

N ev er le t  y o u r e ffo rts  d rag ,
Do n o t sto p  to  chew  th e  rag ,
N or be a lw ay s on th e  b rag ,

M ake good.

If  you h av e  a  goal in  view ,
M ake good;

I t  is  sim ply  up  to  you,
M ake go o d ;

T a lk  is ch eap ; so c u t i t  ou t.
If  you w in  th e  v ic to r’s  sh o u t 
You m u s t w a tc h  w h a t you’re  abou t. 

M ake good.

If  you m ake  a  li ttle  bluff,
M ake good;

A n te  up  th e  p rom ised  stuff.
M ake good;

F a ilu re  ev e ry w h ere  is rife .
B e a  live one in  th e  s tr ife .
Do th e  b es t you can  in  life,

M ake good.

The Ideal Merchant.
The ideal merchant of the future 

will be the merchant who intelligent
ly combines his advertising policy 
and his store policy—who believes 
not only in getting business through 
carrying out to the limit his printed 
claims, but who realizes that the cus
tomer is the whole foundation of his 
business and that upon the way the 
customer of to-day is treated depends 
the number and the confidence of the 
customers of to-morrow.

Jerome P. Fleishman.

Supposing To-night

FJRE
Destroys Your Store

and with it  your day book, journal and 
ledger, or credit account system.

W hat would you do TO-MORROW? 
W H A T  COULD YOU DO?

The “CHAMPION”
Complete Accountant is

FIREPROOF
W e back this statem ent with a

$500
Guaranty Gold Bond

to the merchant. No insurance company 
will protect your accounts—WE WILL.

Open—A Desk, Money Drawer. Recorder. 
Filing System and Credit Register.

You are not only protected against fire.
but also:

1— You know every cent you pay out 
or take in.

2— You can instantly tell what every per
son owes.

3— You save all bookkeeping

4— Your accounts are always "up to the 
minute."

5— You know how much each clerk sells.

6— You prevent disputed accounts, re
bates and forgotten charges.

7— You have your finger constantly on 
the pulse of your business.

Closed—A Substantial, Fire-proof Safe.

Champion Register Company

403-412 Society Savings Bldg.

CLEVELAND, OHIO

Use the coupon today—be protected

Champion Register Co. Date.........................
Please send me information about the Cham

pion Complete Accountant (Fire-proof.)

Name ...............................................................

Address............................................................

Business ..........................................................

No. Accts.........................................................
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GONE BEYOND.

Joseph J. Finckler, the Veteran Dry 
Goods Salesman.

Joseph J. Finckler, the veteran dry 
goods salesman, died at his home, 
443 First street, last Saturday after
noon. He was taken ill last October 
and did not start out on the road 
again until March, when he was 
caught in a storm at Suttons Bay and 
contracted a hard cold which settled 
on his lungs. Death was due to a 
complication of diseases. The end 
was not expected so soon. He was 
around the house Saturday afternoon 
and partook of food and chatted with 
the family. W ithin half an hour he 
became seriously ill and passed away 
without pain or struggle.

Mr. Finckler was born in Grand 
Rapids, Sept. 16, 1856. His father and 
mother were both natives of Germany, 
his father having been one of the pio
neer retail grocers of Grand Rapids, 
located for many years on Canal 
street. Mr. Finckler attended St.

Mary’s school and finished his school 
days with a term at Swensburg’s Busi
ness College. He then went to work 
in his father’s grocery store, where 
he remained two years. Preferring 
the dry goods trade, he entered the 
retail dry goods store of William Kra
mer, on Canal street, where he re
mained twelve years. He then went 
to the Springs Dry Goods Co., where 
he had charge of the cloth depart
ment. He was soon promoted to the 
position of traveling salesman, taking 
W estern Michigan for his territory. 
He was with the Spring house seven
teen consecutive years, remaining 
there until twelve years ago, when he 
resigned to accept a similar position 
with Burnham, Stoepel & Co., of De
troit.

Mr. Finckler was married June 20, 
1886, to Miss Mary Lamparfer. They 
have had five boys as follows: Edwin, 
26 years of age, who is married and 
lives in the same house with his par
ents: Joseph, who died at the age of 
3y2 years; Richard, 20 years old, Leon, 
18 years and George, 15 years old. 
The family have resided for twenty- 
two years at 443 First street.

Mr. Finckler was a member of the 
Michigan Knights of the Grip, the U. 
C. T-, Western Commercial Travelers' 
Association and the Arbeiter Society. 
He was a life-long member of St. 
Mary’s Catholic church, where the 
funeral was held yesterday, the in
terment being in Mt. Calvary ceme
tery." The active pall-bearers were 
Frank Elston, Sidney Pixley, Joseph 
Major, Fred W. W urzburg, Jr., Geo. 
F. Owen and William Holden.

Mr. F'inckler was a quiet, unassum
ing man, who made many friends and 
no enemies. He was thoroughly de
pendable and absolutely reliable. He 
was very generally regarded as one

of the best posted dry goods men in 
the State, on account of his long fa
miliarity with the business, as the re
sult of thirty-nine consecutive years’ 
connection therewith. During the 
twenty-seven years he traveled on the 
road he made no change of territory 
and very little change in customers, 
except such as was made necessary by 
the shifting of the merchants them
selves. His visits were looked for
ward to with pleasure and his cus
tomers always felt that they were 
given the best attention and the best 
service and advice that Mr. Finckler 
could command.

I t might not be out of the way to 
state, in this connection, that Burn
ham, Stoepel & Co. have sent the de
ceased a check regularly every week 
since last October, although he had 
done scarcely any work for the house 
during that time. The generosity of 
the house in this respect is very 
greatly appreciated by the family and 
friends of the deceased.

Chirpings From The Crickets.
Battle Creek, May 19—A company 

of sixty U. C. T. people were enter
tained Saturday afternoon by a trip 
through the plant and offices of the 
Postum Cereal Co. Mr. Bennett, Mr. 
1’ost’s publicity man, had a special 
car awaiting at the interurban sta
tion and escorted the boys and their 
families to the offices, where we were 
placed in the care of Mr. Ernst, the 
official guide of the Postum Co. and 
who is one of the best in the business. 
We were first shown into the private 
office of Mr. C. W. Post, the man 
who built up this enormous business. 
Mr. Post received us with marked 
courtesy and gave us a brief talk be
fore we made our tour of inspection. 
Mr. Post used to be a traveling man 
and had to put up at some pretty in
ferior hotels in the W est. He saiü 
he determined, if he ever became fi
nancially able, to put up a hotel for 
commercial men that would be a 
home for them and a spot to come 
to that they would look forward to. 
He has fulfilled his desire in the Post 
Tavern, for the Tavern is know to 
all the boys as a homelike place. We 
were served a dainty luncheon by the 
Postum Co. and spent two enjoyable 
and instructive hours in their plant 
and offices. This trip was thoroughly 
enjoyed by each and every one of 
our party and we are now fully alive 
to the wonderful industry Battle 
Creek has in the Postum factories. 
We wish Battle Creek had ten more 
men like Mr. Post and would like to 
See some of the boys of No. 253 get 
where Mr. Post is in the financial 
world. Mr. Post used to carry a grip 
and1 probably had no better position 
than you or myself. He certainly did 
not cover the good teritory some of 
you boys cover. W e truly had a 
dandy time and we, as a body, thank 
all the good heads who so finely 
worked out the details of the trip.

Battle Creek Council, No. 253, held 
its regular meeting in Arcade hal! 
Saturday evening. All the regular 
officers were in their places and a 
goodly number of counselors. Con
vention topics were in evidence and 
short talks regarding the coming ban

quet for John Q. Adams were listened 
to with interest. Three candidates 
took the work, which was put on 
with a will, such old wheel horses as 
John Adams and Orin W right being 
the ring leaders.

Richard I. Mitchell, Fred T. Rob
bins and Earl Myers are now brother 
U. C. T.’s of 253 and entitled to all 
the privileges of the order.

Bro. Roy Lee, a Past Senior Coun
selor of Kalamazoo Council, paid our 
boys a call while in our city waiting 
for an interurban west. W e were all 
glad to see Roy and trust he will find 
it handy to drop in on us again. Bro. 
Lee made a mighty fine Senior Coun
selor, as he had all his work commit
ted, which adds to the splendor and 
meaning of our work, as written by 
the founders of our noble order.

Grand Counselor John Quincy 
Adams reported the passage of the 
Henry hotel bill. This bill was 
fathered by Representative James 
Henry of this city and its passage 
means better hotel conditions 
throughout the State for all road men. 
F. W. Barney and J. Q. Adams were 
on our sub-legislative committee, 
which worked with Rep. James 
FTenry.

Geo. Van Tuyle is home from De
catur, 111.

The sale of banquet tickets is 
large. The banquet will be an in
formal affair.

Bro. Kinyon was up to Council 
meeting Saturday night. Come often 
from now on, Murray!

Bro. Rufus A. Brooks continues to 
improve and will start out on the 
road again June 1.

Meet me in Grand Rapids June 13 
and 14 is the word. Guy Pfander.

Open the Door of Your Mind.
W hether or not you are on the line 

traveled by any one of the very many 
trade extension tours which go out 
from various cities to visit the terri
tory in which the merchants desire to 
gain trade and which they believe to 
be their logical territory, remember 
that every time a business man comes 
into your store to talk to you there 
are possibilities of trade extension 
arising from the conversation. Every 
man who has had experience in the 
business world may have bumped up 
against something which it would be 
to your advantage to know. Fie can 
tell you how he walked around a cer
tain obstacle or how he combated and 
overthrew another one. These things 
make valuable history. Traveling 
salesmen who come to visit you may 
do a whole lot more for you than 
simply sell you goods. They can 
bring you ideas fresh from the out
side world which you would never 
be in touch with except for their 
company. A merchant who acts like 
a grouch and refuses to give his time 
and attention to visitors of this kind 
is losing very much. The right way 
to do is to open the door of your 
mind to new ideas when they come 
walking in unexpectedly from what 
would seem to be almost impossible 
sources. A good story well told some
times contains a suggestive idea of 
the right kind, which the keen per
ception of the wide awake merchant

will be quick to see and ready to 
grasp. The wise plan is to give a 
hearing to everybody who comes 
along until he has proven himself to 
be either an idiot, a fool or a bore. 
You are a very busy man, but sug
gestions received in this way may be 
of such value as to save time for 
you in the future and add to the 
profit of your business.

He Knew What He Wanted.
The difficulties of learning and us

ing a new language are many and 
the .unfortunate Norwegian in the 
story must have felt that his own ef
forts were particularly unsuccessful.

A druggist was obliged to be ab
sent from his store one day and his 
wife took his place. A large Norwe
gian, who spoke English with dif
ficulty, entered and said: “ Hi owe 
de firm fifty cents.”

“Very well,” said the druggist’s 
wife, “just pay it to me and it will 
be all right.’’

“Hi owe de firm fifty cents.”
“Yes, I understand. If you are 

afraid, I will give you a receipt for 
it.”

The man looked at her in astonish
ment and walked out without a word. 
Pretty  soon he returned with a fel
low countryman, whose command of 
English was a little better, and who 
interpreted his friend’s remark by 
explaining, “Hje wants fifty cents’ 
worth of iodoform.”

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, May 21—Creamery butter 
fresh, 26@29c; dairy, 24@27c; poor 
to good, all kinds, 20@24c.

Cheese—Fancy, old 16c; choice, old 
14@15c; poor to common, 6@10c. 
New full cream, 12)4@14c.

Eggs—Choice, fresh, at mark, 20@ 
20j4c.

Poultry (live) —Turkeys, 14@15c; 
cox, 13@14c; fowls, 18c; springs, 30 
@36c; ducks, 20c.

Beans—Red Kidney, $2@2.25, white 
Kidney, new $3.20@3.35; medium, 
new $2.30@2.35; narrow, new, $3.25: 
pea, new- $2.30@2.35.

Potatoes—55@65c per bu.
Rea & Witzig.

Go to Allegan via Lake Shore.
Grand Rapids, May 20—Any of the 

traveling men who wish to make Al
legan and want to get back the same 
day had better take the Lake Shore. 
The P. M. now runs a local freight 
and passenger out of Holland at 8:30 
a. m. You may reach Allegan at 11 
o’clock or it may be noon. The writer 
made the trip last week and got back 
to Holland at 2 o’clock p. m.

W. D. Bosman.

Detroit—The Automatic Products 
Co. has been organized with an 
authorized capital stock of $15,000, of 
which $11,000 has been subscribed and 
$10,000 paid in in cash.

Look ahead before assuming new 
obligations that call for either money 
or work. Don’t bite off more than 
you can chew, as they say.

W hen you have a lawsuit to lose 
you can afford to hire a cheap law
yer.

mailto:2@2.25
mailto:3.20@3.35
mailto:2.30@2.35
mailto:2.30@2.35
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M ichigan B oard of P h arm a cy . 
P re s id en t—Jo h n  J . C am pbell, P igeon. 
S e c re ta ry —W . E . Collins, O wosso. 
T re a su re r—E dw in  T. Boden, B ay  City. 
O th e r  M em bers—E. E . F au lk n e r, D el- 

to n ; C harles  S. Koon, M uskegon.

M ichigan S ta te  P h a rm a c e u tic a l A ssocia
tion .

P re s id e n t—H e n ry  R iechel, G rand  R a p 
ids.

F ir s t  V ice -P re s id e n t—F . E . T h a tc h e r , 
R avenna.

Second V ice -P re s id e n t—E. E . M iller, 
T ra v e rse  City.

S e c re ta ry —Von W . F u rn lss , N ashv ille . 
T re a su re r—E d. V arnum , Jonesv ille . 
E xecu tiv e  C om m ittee—D. D. A lton, 

F re m o n t; E d. W . A ustin , M id land ; C. 
S. Koon, M uskegon; R . W . C ochrane, 
K alam azoo ; D. G. Look, D owell; G ra n t 
S tevens, D etro it.

M ichigan P h a rm a ceu tica l T ra v e le rs ’ A s
socia tion .

P re s id e n t—F . W . K err, D etro it. 
S e c re ta ry -T re a su re r—W . S. L aw ton , 

G ran d  R apids.

G rand R ap ids D rug Club. 
P re s id e n t—'W m. C. K irch g essn er. 
V ice -P res id en t—E . D. D e D a M ate r. 
S e c re ta ry  a n d  T re a su re r—W m . H . 

T ibbs.
E xecu tiv e  C om m ittee—W m . Quigley, 

C h a irm an ; H e n ry  R iechel, T h e ro n  F orbes.

Patent Medicine as Legitimate as 
Lawn Mowers.

Proprietary medication has been 
the theme of oceans of long primer 
in the lay press of late years. This 
subject has had the ablest attention 
of every scrambler of English from 
the editor of the Bruceville Bladder, 
which popular periodical boasts a 
sworn circulation of a hundred and 
thirty some odd, up as high as that 
famous namesake of the former own
er of the Garden of Eden who exhib
ited through the columns of Squal- 
ler's Weekly the most superb igno
rance known since the farmers got 
wise to the shells.

And these moulders of the destinies 
of men and nations have pasted the 
skull and cross bones on everything 
medicinal that is covered by a letter 
of patent or protected by a copy
righted trade-mark. However, it is 
our humble opinion that if these edi
torial nightmares were assayed for 
either truth or intelligence they 
would not run a dim trace to a long 
ton of either.

Samuel H. may be able to jolly the 
populace into nosing through his 
elaborate delineation of the charac
ter of the hero who got a good side 
hold on the beautiful girl and made 
her stand hitched until he could tell 
her the old, old story that has caused 
so many other young chaps to buy 
bungalows on the installment plan, 
but when it comes to suggesting 
something real good for allaying the 
stomachic pangs of the recent arrival 
after the stork has flown, his advice 
on the subject is about as valuable 
as the views of a union brick layer 
anent serum therapy.

The mere fact that a word juggler 
is able to emit a shower of descrip
tive adjectives on the slightest provo

cation anent flowery fields, moon- 
shiny lakes, sloppy weather, etc., is 
no indication whatever that he can 
tell whether Febrisol is indicatd in 
Typho-malaria or a specific for disap
pointed affections. The trouble with 
these disciples of tan complected re
form is that their mode of operation 
is not unlike a blind dog in a meat 
house. They do not know where to 
head in. They are not wise enough 
to classify the manufacturers who 
have to determine the temperature of 
the tabasco with their naked souls.

These chaps, who are the roughest 
joke that has been played on journal
ism since the days of the W ashington 
hand press, proceed to stick Lilly, P. 
D. and Stearns in the same class with 
the gang of incorporated cutthroats 
whose mission on earth is the manu
facture of a liniment guaranteed to 
cure appendicitis and according to 
their measurements lla rry  B. Mason 
ranks along with the testimonial a rt
ist from whose versatile pen comes 
the story of the awful suffering of 
Mrs. Jason Jawsmith, of Dalton, Ga., 
who was as weak as a scared rabbit 
and so nervous she could not sit in 
an arm-chair until she took seven 
bottles, etc.

The alleged purpose of these per
verted preachings was to educate the 
American people against the danger 
and fakery of the modern nostrum, 
but it listens like the real purpose was 
to squeeze orange into the editorial 
policy, increase the circulation and 
send the advertising rates skyward. 
Squaller’s Weekly knows the value of 
yellow because without it she would 
be a sombre-faced financial fluke and 
you could walk out of her circula
tion in two hours on crutches. They 
print it on good paper, clothe it in the 
dinkiest of the lithographer’s art and 
fill its editorial columns with the rot- 
tenest that their corps of muckrakers 
is able to produce. The advertising 
department extols the merits of break
fast foods that would grow brain in 
a gas meter and put steady nerves in 
a lamp-post, but if Dr. Kilmer meekly 
suggests that his product will whip
saw constipation and stop a pain in 
the back he is promptly held up to the 
world as the man who had Ananias 
nine miles down the speedway with 
a bent axle and a dead engine.

Legitimate proprietaries have suf
fered most from the onslaughts of the 
ignorant. They have been elaborately 
crucified by space fillers who could 
not successfully cover a dog fight. 
And they have been picked to pieces 
by false alarms who did not have 
enough vocabulary of the decent kind 
to enquire the way home.

These journalistic outlaws who let

their perverted mentality leak out 
through a fountain pen have all taken 
a turn at the products of legitimate 
manufacturers who pay their advertis
ing bills and stand religiously by 
every promise they make to both the 
retailer and the consumer but not a 
whisper of disapproval have we ever 
heard from any of these Socratic 
champions of rectitude against the 
methods of some of the grafters who 
infect their own advertising depart
ment; some of whom are more de
structive to the prosperity of Kan
sas than both drouth and grasshop
pers. These chaps whose business is 
reforming the world for so much a 
line had about run out of danger sig
nals. After they finished handing the 
compliments of the citrus union to 
the J. Rufus W allingford class of 
wild cat investment specialists who 
were the other fellow’s advertising 
patrons the field looked like a cotton 
patch in January.

Even tiie old familiar “deadly cigar
ette” that had helped the priests of 
journalism get by since the days of 
George W. Peck was barred by what 
looked to be Harrison Fisher's idea 
of a perfect bovine specimen of the 
masculine gender and a full page 
spread of cute copy extolling the 
thorough goodness of the contents of 
the five cent muslin bag.

They could not tackle the proposi
tion of telling young girls to grab 
the Indian clubs and dumb bells and 
grow a shape that would make them 
look like feminine battleships, be
cause Annette and Susanna had that 
spiked with sixty pennies.

They could not romp on the itiner
ant book agent because they were in 
the business and had hundreds of 
them in the field who succeeded in 
doing brown every washerwoman 
widow and cripple between Augusta 
and Galveston, unloading on them 
cartloads of good bindings the text 
of which was valuable only as a lit
erary indicator to the chap who tack
les the proposition of bringing the 
world’s history down to date. These 
books were slipped to these unfortu
nates as late works and they were late 
because they should have had some 
of them at least a hundred years ago.

It was at this trying stage of the 
game that these wops of the W ater
man began to look around for muck, 
but it seemed that everything that 
needed bloody murdering was labeled 
“soft pedal” by the advertising de
partment and they were about to 
throw up their mits, forsake the 
parchment and flee to the desert, or 
appeal to Ringling Brothers for plac
es as copy scramblers on the hand 
bills when they bethought themselves 
of Lydia E. and her seeming pros
perity. Forthwith they were filled 
with great joy as a light shone round 
by which they seemed to see a corpu
lent opportunity to hang their bat
ting averages up around a million- and 
work Andrew for medals as large as 
dinner plates that would shine 
among the penny-a-liners like a pay- 
as-you-enter sign on a rainy night.

They proceeded to hand proprietary 
medicine a line of talk that made 
phonographic reproduction impossible 
except on asbestos records and slipped

the young American Mamma the tip 
to flee from Mother W inslow as she 
would from a mad rattlesnake. Said 
tip further averring that all the little 
marble shafts in the cities of the dead 
throughout the country were directly 
traceable to the greed of the Ameri
can proprietary manufacturers. Which 
statement was entirely beyond the 
capacity of Ananias, he having lived 
in an age when things were not done 
on a large scale.

These modern stoners of Stephen 
sought to crucify in black type pro
prietaries, in which three generations 
had found relief that they considered 
worth the money.

The printed spiel of the crookedest 
nostrom grafter on earth or else
where is no more inconsistent than 
that of the editorial policy of some 
of these self appointed top-notchers, 
because the policies of the editorial 
and advertising departments resemble 
each other, much as a ten-twen-thirt 
billboard resembles the Ten Com
mandments.

We do not undertake to defend the 
grafter who has abused the patent 
medicine or proprietary business be
cause some of them are so crooked 
they make a snake look like a straight 
edge but that is no reason why the 
man who has worked years evolving 
a formula or a process by which a 
curative agent is made that is useful 
in the alleviation of pain and the cure 
of disease should be barred from en
listing the protection of the patent 
office and the help of the advertiser 
for the purpose of acquainting the 
world with the result of his effort.

The methods of legitimate proprie
tary manufacturers whose products 
are staples of the drug trade are no 
more questionable than the methods 
of the press. There are crooks in the 
business who prey on the ignorant 
(and most of the world is ignorant 
in the m atter of medicine) but the 
crook of the patent medicine busi
ness is no crookeder or more numer
ous than the crooks of the press.

The fight on proprietary medicine 
has been made under the guise of pur
ifying advertising, but the very per
iodicals that are yelling loudest 
against proprietary medicine and un
clean publicity, carry advertising that 
would be the ripest fruit imaginable 
for the iconoclast, but where is the 
iconoclast who has the nerve to 
tackle the proposition of sterilizing 
publicity when his own advertising de
partment is reeking with impurities?

W hy should proprietary medicine 
ccme in for such a drowning sluice 
of editorial tabasco, when there are 
grafters prevaricating about every
thing, from pure white diamonds at 
thirty-seven fifty each to motor trucks 
without a defect?

Patented medicine is as legitimate 
as patented lawn mowers and the 
man whose liver pills give satisfaction 
is as useful to the world as the in
ventor whose achievements are her
alded to the skies, hence why pet the 
devil and punish the witch?

W. S. Cousins.

A wagging jaw may be a fine sign 
for Mr. Wrigley. but it is not a good 
sign of high-class salesmanship.
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A cids
A cetic  ................... 6 @ 8
B oric  ................... 10 @ 15
C arbolic ..............  23 @ 27
C itric  ................... 48 @ 55
M u ria tic  ............... 134® 5
N itr ic  ..................... 5%@ 10
O xalic ................... 13 @ 16
S u lphu ric  ............. 134@ 6
T a r ta r ic  ...........  38 @ 42

A m m onia
W a te r , 26 deg. . .  6%@ 10
W a te r, 18 deg. . .  4%@ 8
W a te r  14 deg. . . .  3%@ 6
C arb o n a te  ........... 13 @ 16
C hloride ..........  12 @ 15

B alsam s
C opaiba ................. 75@1 00
F ir  (C an ad a) . .  1 75@2 00
F ir  (O regon) ___ 40@ 50
P e ru  .....................  2 25@2 50
T olu ..................... 1 25@1 40

B erries
Cubeb ..................... 6S@ 75
F ish  ......................... 15@ 20
J u n ip e r  ...................  6® 10
P rick ley  A sh  . .  . @ 50

B arks
Classia (o rd in a ry ) 25 
C assia  (S aigon) 65(g)
E lm  (pow d. 25c) 25®
S a ssa fra s  (pow . 30c) @ 
Soap (pow d. 25c) @

E x tra c ts
L icorice ................. 24(g)
L icorice pow dered  25® 30

F low ers
A rn ica  ................... 18®
C ham om ile (G er.) 25® 
C ham om ile (R om .) 40®

G um s
A cacia, 1st ........... 40®
A cacia, 2nd ........... 35®
A cacia, 3d ............... 30®
A caccia, S o rts  . . . .  @
A cacia  P ow dered  35® 
Aloes (B arb . P ow ) 22® 
A loes (C ape P ow ) 20® 
A loes (Soc. P ow d.) 40®

C ubebs ................... @4 50
E rlg e ro n  ............... @2 50
E u c a ly p tu s  ........  75@ 85
H em lock, p u re  . .  @1 00
J u n ip e r  B e rrie s  . .  @1 25
Ju n ip e r  W ood . .  40® 50
L ard , e x t r a  ......... 85 @1 00
L ard , N o. 1 -----  75® 90
L a v en d e r F lo w ers  @4 00
L avender, G arden  85® 1 00
L em on ............... 4 00® 4 50
L inseed , boiled bbl @ 51
L inseed , bid. le ss 55@ 60
L inseed , ra w  bbls. @ 50
L inseed , ra w  less 54@ 59
M u sta rd , tru e  . .4  50@6 00 
M ustard , a r t if i’l 2 75®3 00
N ea tsfo o t ........... 80 @ 85
Olive, p u re  ........  2 50@3 50
Olive, M alaga,

yellow  ........... 1 60@1 75
Olive, M alaga,

g reen  ........... 1 50® 1 65
O range, sw e e t . .  4 00@4 50 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50@ 75
P e n n y r o y a l ......... 2 25 @2 50
P ep p e rm in t .........’ ®3 75
Rose, p u re  . . .  16 00@18 00 
R osem ary  F low ers  90@1 00 
S andalw od, E. I. 6 25@6 50 
S a ssa fra s , tru e  80® 90
S a ssa fra s , a r t if i 'l  45® 50
S p ea rm in t ........  6 00@6 50
S perm  ................. 90@1 00
T a n sy  ................... 4 75@5 00
T ar, U S P  ............  25® 35
T u rp e n tin e , bbls. @49%
T u rp e n tin e , le ss  55@ 60 
W in te rg ree n , t ru e  @5 00
W in te rg ree n , sw eet

b irch  ........... 2 00@2 25
W in te rg ree n , a r t ’l 50® 60

A sa fo e tid a  . . . .  1 
A safoetida , Pow d.

P u re  ............... @1 00
U. S. P . Pow d. @1 50

C am phor ............... 55® 60
G uaiac ................... 35® 40
G uaiac, P ow dered  40® 50
K ino ......................... @ 40
K ino, P ow dered  . .  @ 4 5
M yrrh  ....................... @ 40
M yrrh , P ow dered  . @ 50
O pium  ............... 7 75@8 00
O pium , P ow d. . .  9 25@9 50 
O pium , G ran . . .  9 25@9 50
S hellac ............... 25® 30
Shellac, B leached  30® 35 
T ra g a c a n th  N o. 1 1 25@1 30 
T ra g a c a n th , Pow  60® 75 
T u rp e n tin e  ........... 10® 15

L eaves
B uchu  ................... 1 85 @2 00
B uchu, Pow d. . .  2 00@2 25
Sage, bulk  ........... 18® 25
Sage, %s Loose. 20® 25 
Sage, P o w d e re d .. 25® 30
Senna, A l e x ...........25® 30
Senna, T in n ........... 15® 20
S enna, T inn , Pow . 20® 25 
U v a  U rsi ............... 10® 15

Oils
A lm onds, B itte r ,

tru e  ...............
A lm ond, B itte r ,

a r tif ic ia l ...........
A lm onds, Sw eet,

t r u e  ...............
A lm ond, Sw eet,

W orm seed  .......... @6 00
30
25

W orm w ood .........

P o tass iu m

@8 00

15 B ic arb o n a te  . . . . 15® 18
B ich ro m ate  . . . . 13® 1«
B rom ide ............... 45@ 55

28
C arb o n a te  ........
C h lo ra te , x ta l  and

12® 15

30 pow dered  __ 12® 16
C h lo ra te , g ra n u la r 16® 20
C yanide ................. 30® 40
Iodide ................... 2 85@2 90

25 P e rm a n g a n a te  . . 15® 30
35 P ru ss ia te  yellow 30® 35
50 P ru ss ia te , red  . . 50® 60

S u lp h a te  ..............

Roots

15® 20

50 A lk an e t ................. 15® 20
Blood, pow dered 20® 25

40 C alam us .............. 35® 40
35 E lecam pane, pwd. 15® 20
20 G entian , pow d. . .  

G inger, A frican ,
12® 16

40 pow dered  . . 15® 20
25
25

G inger, J a m a ic a  
G inger, Ja m a ic a ,

20® 25

pow dered  . . . . 22® 2850 G oldenseal, pow d. @6 00

D ig ita lis  ................. @ 60
G en tian  ............ .t. @ 60
G inger ................... @ 9b
G uaiac .................. @1 05
G uaiac  A m m o n ... (3) 80
Iod ine .................... @1 25
Iodine, C olorless @1 25
Ipecac  ..................... @ 75
Iron , clo................... @ 60
K ino ....................... Cd) 80
M yrrh  .................... @ i 05
N ux V om ica . . . . @ VO
O pium  ..................... @2 00
O pium  C am ph. .. OÌ 65
Opium , D eodorz’d Cd) 2 25
R h u b a rb  ................ @ 70

P a in ts
L ead, red  d ry 7® 10
L ead, w h ite  d ry 7@ 10
Lead, w h ite  oil 7® 10
O chre, yellow  bbl. 1 @ 1V1
O chre, yellow  less 2 @
P u t t y ....................... 2%@ 5
R ed V en e tian  bbl. 1 @ 1%
Red V en e t’n, less 2 @ 5
S h ak er, P re p a re d  1 40 @1 50
V erm illion, Eng. 90@1 00
V erm illion, A m er. 15@ 20
W hitin g , bb l.......... 1@ 1%
W h itin g  .................. . .  2@ 5

Insectic ides
A rsen ic  ................... 6® 10
B lue V itro l, bbl. 6@
B lue V itro l le ss 7® 10
B ordeaux  M ix P s t  8@ 15
H ellebore, W h ite  

p o w d e r e d ___ 15® 20
In sec t P o w d e r . . 20@ 3b
L ead  A rse n a te  . . 8® 16
Lim e & S u lphu r 

Solution, gal. 15® 25
P a r is  G reen  . . . . 15® 20

M iscellaneous
A ce tan a lid  ........... 30® 35
A lum  ....................... 3® 5
A lum , pow dered  :and

ground  ........... 5® 7
B ism u th , S u b n i

t r a te  .......... 2 10@2 25
B o rax  x ta l  or 

pow dered 6@ 12

00@1 25 Ipecac , pow d. . .  2 75@3 00
L icorice ............... 14® 16
L icorice, pow d. 12® 15
O rris , pow dered  25® 30
Poke, pow dered  20 @ 25
R h u b a rb  ..........  75@1 00
R hubarb , pow d. 7o@ l 25
R osinw eed, powd. 25® 30
S a rsap a ril la , H ond.

g ro u n d  ........... @ 50
S a rsap a ril la  M exican,

g ro u n d  ........... 25® 30
Squills ................... 20® 35
Squills, pow dered  40® 60
T um eric , pow d. 12® 15
V ale rian , pow d. 25® 30

6 00@6 50 

@1 75

90@1 00

Seeds
A nise ...................
A nise, pow dered
B ird , I s  .................
C an a ry  ..................
C araw ay  ..............
C ardam on  ........
C elery  ...................
C o rian d er ...........
Dill .........................
F en n e ll ...................
F la x  .......................
F lax , g ro u n d  . . . .  
F oenug reek , pow.
H em p ........................
L obelia  ...................
M u sta rd , yellow  
M ustard , b lack  . .  
M u sta rd , powd.
P oppy  ...................
Q uince ...................
R ap e  .....................
S 'abadilla ...............
Sabad illa , powd.
Sunflow er ...........
W orm  A m erican  
W orm  L e v a n t . .

T in c tu re s

15® 20
22® 25
7® 8
7® 10 

12® 18 
1 75@2 00 
. 55® 60

10® 15
18® 20 

@ 30 
4® 8
4® 8
6®  10 
5® 7

@ 50 
9® 12
9® 12

20® 25
15® 20@1 00 

6 ®  10 
25® 30
35@ 45 

6@  8 
15® 20
40@ 50

im ita tio n  . . . . 40® 50 A conite  ................. @ 75
A m ber, c ru d e  . . . 25 @ 30 A loes ....................... @
A m ber, rectified . 40® 50- A rn ica  ................... @ 60
A nise ................... 2 25@2 50 A sa fo e tid a  ........... @1 00
B erg a m o n t ......... @8 00 B elladonna ........... @ 60C a jep u t ............... 75® 85 B enzoin  ................. 90
C ass ia  ............... 1 50@1 75 B enzoin Com pound & 90
C asto r, bbls. and B uchu  ................... @1 00

can s  ........... 12% @ 15 C a n th a rad ie s  . .  . @1 00
C ed a r L e a f .......... @ 85 C apsicum  ............ @ 90
C itronella  ............ @ 60 C ardam on  .......... @ 95
Cloves ............... 1 75@2 00 C ardam on , Comp. @ 65
C ocoanu t ............... 18® 20 C atechu  ................. @ 60
Cod L i v e r ........... 1 25@1 50 C inchona ............... @1 05
C o tton  Seed . . . . 70® 85 C olchicum  ............ 60
C ro ton  ................... @1 60 C ubebs ................. @1 20

C an th a rad ie s  po. 1 30@1 50
C alom el ............... 1 25® 1 35
C apsicum  ............. 20@ 25
C arm ine ............... @3 50
C ass ia  B uds ___  @ 40
Cloves ................. 30® 35
C halk  P re p a re d  . .  6@ 8%
C halk  P re c ip ita te d  7(g) 10
C hloroform  ......... 38® 48
C hloral H y d ra te  1 00@1 15
Cocaine ............. 3 70@3 90
C ocoa B u tte r  . . . .  50® 60
Corks, list, le ss 70% 
C opperas bbls. cw t @ 85
C opperas, le ss . . .  2® 5
C opperas, Pow d. 4@ 6
C orrosive Sublm . 1 25® 1 40 
C ream  T a r ta r  . .  28® 35
C uttlebone ........... 25@ 35
D ex trin e  ............... 7® 10
D over's  P o w d er 2 00@2 25 
E m ery , a ll N os. 6® 10
E m ery , pow dered  5® 8
E psom  S alts, bbls @ 1 %  
E psom  S a lts , le ss  2%@ a
E rg o t ................... 1 50@1 Va
E rg o t, pow dered  1 80® 2 00
F lak e  W h ite  ........  12® 15
F orm aldehyde lb. 10® 15
G am bier ...............
G ela tine . : ............
G lassw are, fu ll cas 
G lassw are, less 70 
G lauber S a lts  bbl.
G lauber S a lts  less 
Glue, b row n . . . .
Glue, b row n g rd
Glue, w h ite  ........
Glue, w h ite  g rd
G lycerine .............
H ops .......................
Ind igo  ...................
Iodine ................... 3 75@4 00
Iodoform  ............. 4 80@5 00
L ead  A ce ta te  . . . .  12® 18
L ycopdium  ........... 60® 75
M ace ....................... 80® 90
M ace, pow dered  90® 1 00
M entho l ........... 10 00® 11 00
M ercury  ............... 85® 90
M orphine, a ll b rd  4 55@4 80 
N ux  V om ica . . . .  @ 10
N ux  V om ica pow  @ 15 
P epper, b lack  pow  20 @25 
P epper, w h ite  . .  25® 35
P itc h , B u rg u n d y  10® 15
Q uassia  ................. 10® 15
Q uinine, a ll b rd s  23%@33% 
R ochelle S a lts  20@ 26 
S acch arin e  . . . .  2 00®2 20
S a lt P e te r  ........... 7%@ 12
Seid litz  M ix tu re  . .  20® 25
Soap, g reen  . . . .  15® 20
Soap, m o tt c a s tile  10® 15
Soap, w h ite  ca stile

ca se  ..............  @6 25
Soap, w h ite  ca stile

less, p e r  b a r  @ 68
S oda A sh ...............1%@ 5
Soda B ic a rb o n a te  1%@ 5
Soda, S al ..............  1® 4
S p irits  C am phor . .  @ 7 5
S u lphu r roll . . . .  2%@ 5
S u lp h u r Subl..........234® 5
T a m a rin d s  ..........  10® 15
T a r ta r  E m e tic  . .  40® 50 
T u rp e n tin e  V enice 40® 60 
V an illa  E x t. p u re  1 00@1 50
W itc h  H aze l ___  65@1 00
Z inc S u lp h a te  . . . .  7® 10

6® 10
35® 45

ses 80%
& 10%

@ 1
; 2® 5

11® 15
10® 15
15® 25
15® 20
23® 30
50® 80
85® 1 00

Our Home—Comer Oakes and Commerce

We are distributors of the Walrus soda fountain made 
at Decatur, 111. We have five complete fountains on exhibi
tion in our store, and we invite the inspection and con
sideration of all prospective buyers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

FOOTE & JENKS* COLEMAN’S ( b r a n d ) 

Terpeneiess Lemon and M,*h cta»» Vanilla
Insist on setting Coleman's Extracts from your jobbing grocer, or mail order direct to

FOOTE & JENKS, Jackson, Mich.

MIERICAN BEAUTY” Display Case No. 412-one 
of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 

Rapids Show Case Company for displaying all kinds
of goods, and adopted by the most progressive stores of America. 
GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan

The Largest Show Case end Store Equipment Plant in the World 
Show Rooms and Factories: New York, Grand Rapids, Chicago, Boston, Portland

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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C 1
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D
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7

G
G ela tine  ....................... 7
G rain  B ag s ................. 7

H
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H ides  an d  P e lts  ------ 8
H o rse  R ad ish  .......... 8

J
Je lly  ............................. 8
Je lly  G lasses ............ 8

M
M apleine ...................... 8
M ince M eat ............... 8
M olasses ...................... 8
M u sta rd  ....................... 8

N 4
O

O lives ............................ 8
P

P ick les  ........................ 8
P ip es  ............................. 8
P lay in g  C a r d s .......... 8
P o ta s h  ........................ . 8
P ro v is ions  .................. 8

R
R ice .....................................  9
Rolled O a ts  ..................... 9

S
S alad  D ressin g  . .
S a le ra tu s  ..............
Sal Soda ...............
S a lt .........................

..........  9
........  9
..........  9
........  9

S a lt F ish  .............. ..........  9
S eeds ....................... ........  10
Shoe B lack ing  . . . ..........  10
Snuff ....................... ........  10
Soap ........................ ..........  17
S oda ........................ ..........  10
S pices ..................... ..........  10
S ta rc h  ..................... ........  10
S y ru p s  .................... ..........  10

T
T ab le  S auces  . . . , ..........  10
T e a  ....................................  10
T obacco ................ 11, 12, 13
T w ine  ..................... ........... 13

V
V in eg a r ................. ..........  13

W
W ick in g  ................ ..........  13
W oodenw are  ___ ..........  13
W rap p in g  P a p e r ......... 14

Y
Y e a s t C a k e .......... ........... 14

12 oz. ovals 2 doz. box 75
A X L E  G R EA SE 

F ra z e r ’s
lib . w ood boxes, 4 doz. 3 00 
l ib  t in  boxes, 3 doz. 2 35 
3%Ib tin  ..oxes, 2 doz. 4 25 
101b. pails, p e r doz. . .  6 00 
15ib. pails, p e r  doz. . .  7 20 
251b. pails, p e r  doz. ..12  00 

BA K ED  BEA N S 
No. 1, p e r  doz. ,.45@  90
No. 2, p e r  doz.......... 75@1 40

, p e r UU2. . . .  oa 
BA TH  BRICK

BLUING
J e n n in g s ’.

C ondensed P e a r l B luing 
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 75

B R E A K FA S T  FOODS
A petizo, B iscu its  ...........3 00
B ear Food, P e tt i jo h n s  1 95 
C racked  W h e a t. 24-2 2 50 
C ream  of W h e a t, 36-2 4 50 
C ream  of Rye, 24-2 . .3 00 
P o sts  T o a sties , T.

No. 2 ...........................  2 80
P o sts  T oasties , T.

No. 3 ............................. 2 80
F a rin o se , 24-2 ............. 2 70
G rape N u ts  ................... 2 70
G rape S u g a r F la k e s  . .  2 50 
S u g a r C om  F la k e s  . .  2 50 
H a rd y  W h e a t Food . .  2 25 
P o s tm a ’s D u tch  Cook 2 75
H olland  R u sk  ............. 3 20
K ellogg 's  T o asted  R ice

B iscu it .........................3 30
K ellogg’s T o a sted  R ice

F la k e s  ......................... 2 80
K ellogg’s  T o asted  W h e a t

B iscu it ....................... 3 30
K rin k le  C orn  F lak e  . .1  75 
M ap l-W h ea t F lak es,

2 doz...............................2 70
M ap l-W h ea t F lak es,

3 doz.......................... 2 80
M apl-C orn  F lak e s  . . . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra in  Food ................. 4 25
R a ls to n  W h e a t Food  4 50 
R a ls to n  W h t Food 10c 1 45 
Saxon W h e a t Food  . .  2 50 
S hred  W h e a t B iscu it 3 60
T risc u it ,18 ..................... 1 80
P illsb u ry ’s  B es t C er’l 4 25 
P o s t T a v e rn  S pecial . .  2 80 
Q uaker P uffed  R ice . .  4 25 
Q u ak er P uffed  W h e a t 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C orn  F lak e s  . .  1 75 
V ic to r C om  F la k e s  . .  2 20 
W a sh in g to n  C risp s . .  1 85
W h e a t H e a r ts  ............. 1 90
W h e a te n a  ....................... 4 50
E v a p o r’d. S u g ar C orn  90

BROOMS
P a r lo r  ............................... 3 00
Jew el ...............................  3 70
W in n e r  ........................... 4 25
W h ittie r  S pecial ......... 4 55
P a r lo r  G em  ................... 3 75
Com m on W h i s k ..........  1 00
F a n cy  W h isk  ............... 1 25
W a re h o u se  ..................... 4 00

B R U SH E S
S crub

Solid B ack , 8 in ..............  75
Solid B ack, 11 in ........... 95
P o in ted  Binds ............... 85

S tove
N o. 3 .................................  90
N o. 2 .................................1 25
No. 1 .................................1 76

Shoe
No. 3 .................................1 00
N o. 7 .................................1 30
N o. 4 .................................1 70
N o. 3 ...............................1 90

B U T T E R  COLOR 
D andelion , 25c size  . .2  00 

CA N D LE S
P araffine , 6s ................  10
P araffine , 12s ...............10
W ick ing  .................... 20

C A N N ED  GOODS 
A pples

3 lb . S ta n d a rd s  @ 90
G allon ..................  2 50@2 75

B lackberries
2 lb .......................  1 50@1 90
S ta n d a rd s  gallons  @5 00

B eans
B aked  ...................... 85@1 30
R ed K idney  ...........  85(g) 95
S tr in g  ...................... 70@1 15
W a x  ........................  75@1 25

B lueberries
S ta n d a rd  ....................... 1 80
G allon ........................... 6 75

C lam s
L ittle  N eck, l ib  @1 00
L ittle  N eck, 21b @1 50

Clam  Bouillon
B u rn h am ’s  % p t ............. 2 25
B u rn h a m ’s, p ts ................. 3 75
B u rn h am ’s q ts ..................7 50

Corn
F a ir  ....................... 60(g) 65
Good ..................... 90S) 1 00
F an cy  ................. @1 30

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r  doz.........................2 45
G ooseberries

No. 2, F a i r .....................  l  50
No. 2, F a n cy  ................. 2 35

H om iny
S tan d a rd  ..................... 85

L obste r
% lb ...................................... 2 50
1 lh .....................................  4 25
P icn ic  T a ils  ............... 2 75

M ackerel
M usta rd , l i b ................... 1 80
M ustard , 21b.......................2 80
Soused, l% Ib ................  1 60
S oused, 2 lb ....................  2 75
T om ato , l ib  ......................1 60
T om ato , 21b...................  2 80

M ushroom s
H o te ls  ................. @ 15
B utons, % s ___  @ 14
B u tto n s, I s ......... @ 25

O ysters
Cove l i b ................ 90@
Cove, 21b. . . . . . . 1  60@

P lum s
P lu m s .............. 90@ 1 85

P e a rs  in S yrup  
No. 3 cans, p e r  doz. 1 50 

P eas
M arro w fa t ......... @1 15
E a r ly  J u n e  ......... @1 26
E a r ly  J u n e  s if te d  1 45@1 65 

P eac h es
P ie  ..................... 90@1 85
N o. 10 size can  p ie  @3 25

P ineapp le
G ra ted  ............... 1 75@2 10
Sliced ................... 90@2 60

P um pkin
F a ir  ..................... 80
Good ..................... 90
F a n cy  ................. 1 00
G allon ............... 2 15

R aspberries
S tan d a rd  ............... @

Salm on
W a rre n s , 1 lb . T a ll . .2  30 
W a rre n s , 1 lb . F la t  . .2  40 
R ed A la sk a  . . . . 1  65@1 75 
M ed. R ed A la sk a  1 35@1 45
P in k  A lask a  ........... @ 90

S ard in es
D om estic, % s ............... 2 75
D om estic , % M u sta rd  2 75 
D om estic , % M u sta rd  @6%
FTench, %s  ..............  7®,14
F ren ch , % s .................18@23

S hrim ps
D unbar, 1st doz. ............ 1 30
D unbar, l% s  doz.............2 35

S ucco tash
F a ir  .....................  90
Good ................... 1 20
F a n c y  ................... 1 25@1 40

S traw b errie s
S ta n d a rd  ........... 95
F a n c y  ............... 2 25

T  o m a toes
(Stood .....................  1 16
F a n cy  .....................  1 35
N o. 1 0 .............................  3 50

CARBON O ILS 
B arre ls

P e rfec tio n  ............  @11%
D. S. G asoline . . .  @19%
G as M achine . . . .  @27%
D eodor'd  N a p ’a  . @19
C ylinder ............. 29 @34%
E n g in e  ................. 16 @22
B lack, w in te r  . .  8 @10

C A TSU P
S n ider’s  p in ts  ............. 2 35
S n id er’s  % p in ts  . . . .  1 35

A cm e .................... @15
B loom ingdale . . . @15
C arson  C ity  . . . @15
H o pk ins  ............... @15
B rick  .................. @15%
L eiden  .............. .... @15
L im b u rg er .......... @17
P ineapp le  ........... 40 @60
E d a m  ..................... @86
S ap Sago ............. @22
Sw iss, d om estic  . @20

C H EW IN G GUM
A dam s B lack  J a c k . . .  55
A dam s S ap p o ta . . .  55
B eem an’s P ep sin . . .  55
B eech n u t ........... . . .  60
C hic lets ................ . .  1 25
Colgan V iole t C hips . .  60
Colgan M in t C hips . .  60
D en ty n e  ........................... 1 10
F la g  S pruce ..................... 55
Ju ic y  F ru i t  .......................  55
Red R obin .......................  55
Sen Sen ( J a r s  80 pkgs,

$2.20)   55
S p earm in t, W rig ley s  . .  55
S p earm in t, 5 box ja r s  . 2 75 
S p earm in t, 3 box ja r s  1 65
T ru n k  S p ruce  ............... 55
Y u ca tan  ...........................  55
Zeno ...................................  55

CHICORY
B ulk  .................................  5
R ed ...................................  7
E ag le  ............................. 5
F ra n c k ’s .........................  7
S cheue r’s .....................  6
Red S tan d a rd s  ........... 1 60
W h ite  ............................... 1 60

CH OCO LA TE 
W a lte r  B ak e r  & Co.

G erm an ’s S w e e t .......  22
P rem iu m  .......................  32
C ara cas  ...........................  23
H ersh ey ’s A lm ond 5c . .  85
H ersh ey ’s M ilk, 5c . . . .  85

W a lte r  M. L ow ney Co.
P rem iu m , % s ............. 29
P rem ium , %s ................. 29

C L O T H E S  L IN E
P e r doz.

No. 40 T w isted C otton 95
No. 50 T w isted C otton 1 30
No. 60 T w isted C otton 1 70
No. 80 T w isted C otton 2 00
No. 50 B raided C otton 1 00
No. 60 B raided C otton 1 25
No. 60 B raided C otton 1 8b
No. 80 B raided C otton 2 2b
No. 50 S ash  C ord . . . . 1 7b
No. 60 S ash  C ord . . . . 2 00
No. 60 J u te  . . . 80
No. 72 J u te  . . . . 1 00
No. 60 Sisal . . . 85

G alvanized W ire
No. 20. each  100ft. long  1 90
No. 19, each  100ft. long  2 10

COCOA
B a k e r’s ...............................
C leveland ........................
Colonial, % s ..............
Colonial. % s .....................
E p p s  ...................................
H e rsh e y ’s, % s .............
H e rsh e y ’s, % s ...............
H u y le r ...............................
Low ney, % s ...................
Low ney, %s .....................
L ow ney, % s ...................
Low ney, 5 lb. c a n s  . . .
V an H ou ten , % s ..........
V an  H ou ten , % s .........
V an  H ou ten , % s .........
V an  H ou ten , I s .............
W a n -E ta  ...........................
W ebb  .................................
W ilber, % s .....................
W ilber, % s .....................

37
41
35 
33
42 
30 
28
36 
33 
33 
33 
33 
12 
18 
36 
65 
36 
33 
33 
32

COCOANUT
D u n h am ’s  p er lb.

% s, 51b. c a s e ............... 30.
%s, 51b. ca se  ............. 29
%s, 151b. c a s e ............  29
%s, 151b. c a s e ............. 28
Is , 151b. ca se  ............. 27
% s &. % s 151b. ca se  28
Scalloped G em s ......... 16
% s & % s p a lls  . . . .  16
B ulk, p a ils  ................... 13
B ulk, b a rre ls  ............... 11%

C O F F E E S , LO A ST ED
Rio

Com m on 
F a ir  . . . .  
Choice .. 
F a n cy  ..  
P e a b e rry

S an to s

. 19 
. 19% 
. 20 
. 21 
. 23

Com m on 
F a ir  . . . .  
Choice . 
F a n c y  .. 
P e a b e rry

. 20 
. 20% 
. 21 
. 23 
. 23

F a ir  . . .
M aracaibo

. 24
Choice . . 25

. 25 
. 26

C hoice . 
F a n cv  .,

M exican

G uatem ala  
F a ir  ............................. . 25
F a n c y  . . ,. 28

J a v a
P r iv a te  G row th  ......... 26@30
M andling  ....................... 31@35
A ukola ........................... 30@32

Mocha
S h o rt B ean  ...............25 @27
L ong  B ean  ............ 24 @25
H . L. O. G ..................26@28

B ogota
F a ir  .................................  24
F a n c y  .............................  26
E x c h an g e  M ark e t, S teady  
Spot M ark e t, S tro n g  

P ack a g e
N ew  Y ork  B asis

A rbuck le  .....................  22 50
L ion ...............................  23 50

M cL aughlin’s X XX X  
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F. 
M cL augh lin  & Co., C h ica
go.

E x tra c t
H olland, % g ro  boxes 95
Felix , % g ro ss  ............ 1 15
H u m m el’s foil, % gro . 85 
H u m m e l’s tin , % gro . 1 43 

C O N FEC T IO N S 
S tick  C andy  P a ils

S ta n d a rd  .........................  8
S tan d a rd  H  H  ............. 8
S ta n d a rd  T w is t ............. 9

C ases
Jum bo , 32 lb ...................  8%
E x t r a  H  H  ................... 11
B oston  C ream  ................. 14
B ig S tick , 30 % case  . .  8%

Mixed C andy
G rocers .............................  6%
X  L  O .............................  7
S pecial ...........................  10
C onserve ...........................  8%
R oyal .................................  8
R ibbon ...........................  14
B ro k en  ...........................  8%
C u t L oa f .........................  9%
L e ad e r ...............................  8%
K in d e rg a rte n  ............... 11
F re n c h  C ream  ............... 9
H an d  M ade C ream s . .  17 
P rem io  C ream  m ixed 14 
P a r is  C ream  B on B ons 10

F ancy— In P a ils
G ypsy H e a r ts  ............. 14
Coco Bon B ons ........  14
F’udge S q u ares  ........... 13
P e a n u t S q u a re s  ......... 12
S ugared  P e a n u ts  . . . .  12
S alted  P e a n u ts  ........... 12
S ta r l ig h t K i s s e s ...........13
L ozenges, p la in  ..........  10%
C ham pion, C hoco late  . 11 
E c lip se  C hoco lates . .  14 
E u re k a  C hocolates . .  16 
C ham pion  G um  D rops 10
A nise S q u a r e s ................. 10
L em on S ou rs  ............... 10
Im p e ria ls  ....................... 10
Ita l. C ream  B on B ons 12
G olden W affles ........... 14
R ed  R ose G um  D rops 10
A u to  K isse s  ...................  14
Coffiy Toffy ................... 14
M olasses M in t K isses  12

F ancy— In 5¡A. Boxes 
Old F ash io n ed  M olas

se s  K isse s  10%. bx. 1 30
O range J e l l i e s ............. 60
L em on S ours ............... 60
Old F ash io n ed  H o re -

hound  d rops  ......... 60
P ep p e rm in t D rops . .  70 
C ham pion  Choc D rops 60
H . M. Choc. L t. an d

D ark , N o. 12 ..........  1 10
B it te r  S w eets, a s 'td . 1 25 
B rillia n t G um s, C rys. 60 
A. A. L icorice D rops 90 
L ozenges, p rin te d  . . .  65
L ozenges, p la in  ........... 60
Im p e ria ls  ............ .. 62
G. M. P e a n u t B a r  . .  60 
H an d  M ade C rm s 80@90
C ream  W a fe rs  ........... 65
S tr in g  R ock ................... 70
W in te rg re e n  B e rrie s  . 60

Pop Corn
C rac k e r J a c k  ..........  3 25
G iggles, 5c pkg. cs. 3 50 
Oh M y 100s ............... 3 50

Cough D rops
P u tn a m  M en tha l . . .  1 00 
S m ith  B ros..................  1 25

N U TS—W hole 
A lm onds, T a rra g o n a  18 
A lm onds, D rak e  . . . .  17
A lm onds, C alifo rn ia

so ft shell ...........
B raz ils  ................. @12
F ilb e r ts  ............... @16
Cal. No. 1 ..........
W a ln u ts  s f t  shell . .  @18
W a ln u ts , M arbo t . .  @16
T ab le  n u ts , fan cy  @16 
P ecan s, m ed ium  . .  @15
P ecan s, ex. la rg e  . .  @16
H ick o ry  N u ts , p e r  bu.

O hio ........................... 2 00
C ocoanu ts ...................
C h es tn u ts , N ew  Y ork

S ta te , p e r  bu ..........
Shelled

S pan ish  P e a n u ts  9% @10 
P ec a n  H alv es  . . . .  @65
W a ln u t H a lv e s  . .  @35
F ilb e r t M ea ts  . .  @30
A lican te  A lm onds @45 
J o rd a n  A lm onds @50 

P e a n u ts
F a n c y  H  P  Shins 7%@ 7%

R o as te d  ................. 7@ 7%
Choice, raw , H  P  J u m -

W ....................  @7%

C R A C K E D  W H E A T
B ulk  ...............................  3%
24 2 lb p k g s ................. 2 50

C RA CK ERS
N atio n a l B iscu it C om pany 

B ran d s

B u tte r
„  , . Boxes
E xcels io r B u t t e r s ......... 8
N B C  S q u are  B u tte rs  . .  6%
S eym our R ound ........... 6%
___ Soda
N BC S odas ...................  6%
P rem iu m  S odas ........... 7%
S elect S odas ............  ¿14
S ara to g a  F l a k e s ...........13
S altin es  .......................  13

O yster
N BC P icn ic  O y ste rs  . .  6%
G em  O yste rs  ................... sit.
Shell ................................. g™

S w eet Goods
C ans a n d  boxes

A n im als  .................. 10
A tla n tic s  A lso A sstd . . 12
A vena F ru i t  C akes . . . 12
B onnie Doon C ookies. .10
B onnie L ass ie s  ........... 10
B rittle  F in d e rs  .......... 10
C am eo B iscu it Choc.

(can s) ....................... 25
C am eo B iscu it A sstd .

(can s) ........................... 25
C artw h ee ls  A sstd . . . . . 8%
C ecelia B iscu it ___ 16
C hoco late  B a r  (cans) 18
C hocolate D r o p s ........... 17
C hocolate  D rop Cen-

te rs  ............................. 16
Choc. H oney  F in g e rs . 16
Choc. R o se tte s  (cans) 20
C racknels  ....................... 18
C ocoanut T a ffy  B a r  . . 13
C ocoanut D r o p s ........... 12
C ocoanut M acaroons . . 18
O ocnut H oney  F in g e rs 12
C ocnt H oney  Ju m b le s 12
Coffee C akes Iced  . . . 12
E v e n tid e  F in g e rs  . . . . 16
F 'am ily C ookies ............. 8%
F ig  C akes A ss td ........... 12
F ro sted  C ream s ........... 8%
F ro sted  G inger Cookiesi 8%
F ru it  L unch  Iced  . . . . 10
G inger G em s P la in  . . . . ■ 8%

.G inger G em s Iced  . . . . 9%
G rah am  C rac k e rs  . . . . 8
G inger S naps  F am ily  . 
G inger S naps  N BC

. 8%
R ound ........................... 8

H ouseho ld  Cookies . . . .8
H ouseho ld  Cks. Iced  . . 9
H ippodrom e B a r  ......... 12
H oney  Ju m b le s  .......... 12
Im p e ria ls  ......................... 8%
Jub ilee  M ixed ............. 10
L ady  F in g e rs  Sponge . .30
L eap Y ear Ju m b le s  . . 18
L em on B iscu it S quare 8%
L em on W a fe rs  .......... 17
L em ona ........................... 8%
M ace C akes .................. . 8
M ary  A nn  ..................... 8%
M arshm allow  Cfe. Ck. 13
M arshm allow  W a ln u ts 18
M edora ............................. . 8
M ottled  S q u ares  . . . . 10
N BC H oney  C akes . . . 12
O atm ea l C rac k e rs  . . . . 8
O range G em s .............. . 8%
P en n y  A sso rted  .......... . 8%
P e a n u t G em s ............... . 9
P in ea p p le  C akes ......... 16
R aisin  G em s ................. 11
R everes  A ss td ................ 15
Spiced G inger C akes . 
Spiced G inger C akes

.. 9

Iced  ............................... 10
S u g ar F in g e rs  ............. 12
S u g a r C rim p ................. . 8%
S u lta n a  F ru i t  B iscu it 16
T riu m p h  C a k e s ............. 16
V an illa  W a fe rs  ........... 17
W av erley  ....................... 10

In -e r-S ea l T ra d e  M ark 
Goods

p e r doz.
B a ro n e t B iscu it ........... $1 00
B rem n ers  B tr  W afs. 1 00
C am eo B iscu it .......... 1 50
C heese S andw ich  ___ 1 00
C hocolate W a fe rs  . . . 1 00
E xce ls io r B u tte rs  . . . . 1 00
F ig  N ew ton  ................... 1 00
F ive  O’c lo ck  T e a  B sct. 1 00
G inger S naps  N B C  . . 1 00
G rah am  C rac k ers  Red

L abel 10c size  ......... 1 00
I.em on S naps  ............... 50
O y ste re tte s  ................... 50
P rem iu m  S odas ........... 1 00
R oyal T o a s t ................. 1 00
S a ra to g a  F la k e s  ........ 1 50
Social T e a  B iscu it . . . . 1 00
S. S. B u tte r  C rackersi 1 50
U need a  B iscu it .......... 50
U n eed a  G inger W a fe r  1 00
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V an illa  W a fe rs  ......... 1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps  . .  50
Z w ieback  ....................... 1 00

O th er P ack a g e  Goods 
B a rn u m ’s  A n im als  . .  50
C hocolate  T okens ----- 2 50
B u tte r  C rack ers  N BC

F am ily  P a c k a g e  . .  2 50 
S oda C rack ers  N BC

F am ily  P a c k a g e -----2 50
F ru it  C ake ................... ® uu

In Special T in  P ack ag es  
p e r  aoz.

F es tln o  ........................... 2 50
N abisco  25c ................... i  Sx
N abisco  10c . . . . . . .  •• 1In  b u lk  p e r  tin
N ab isco  ........................... J 50
B e n t 's 'w a te r  C rac k ers  1 40 

CREAM  TA R TA R
B a rre ls  o r  d ru m s  -----  33
B oxes ...............................  , R
S q u are  C an s ................. i?
F a n c y  cadd ies ........

d r i e d  f r u i t s
A pples

E v ap o r’ed , Choice b u lk  0% 
E v a p o r’ed. F a n c y  pkg. 7% 

A prico ts
C alifo rn ia  ............... 12 @14

C itron
C orsican  ......................... “

C u rra n ts
Im p ’d 1 lb. p k g ...............I
Im ported , bu lk  ............

P eaches
M uirs—Choice, 25tb. 9
M uirs—F an cy , 25tb. . .  10 
F an cy , peeled, 2oTd . . .  ¿o 

Peel
L em on, A m erican  -------12%
O range, A m erican  . . . .  12% 

R aisins
C luste r, 20 c a rto n s  . . . . 2  25 
Loose M uscate ls  3 C r 5%
Loose M usca te ls  4 C r  6
L. M. Seeded, 1 lb . 7@7%

C alifo rn ia  P ru n es  
90*100 251b. b o x e s ..®  4 
80- 90 251b. b o x e s ..®  6 
70- 80 25tb. b o x e s ..®  8% 
60- 70 251b. b o x e s ..®  7 
50- «0 251b. b o x e s ..®  8 
40- 50 251b. b o x e s ..®  9%

f a r i n a c e o u s  g o o d s  
Bean s

C alifo rn ia  L im a  ........... 7%
M ichigan L im a  . . . . . . .  6
M ed. H an d  P icked  ..  2 35 
B row n H o lland  ............. 1 05

F a rin a
25 1 lb p ackages  -------1 50
Bulk, p e r  100 lbs. . .  4 00 

O rig inal H olland R usk 
P acked  12 ro lls  to  co n ta in er 3 co n ta in e rs  (40) ro lls  3 20

H om iny
P earl, 100 lb. sack  . .  2 00 
M accaronl and  V erm icelli 

D om estic, 10 lb. box . .  00
Im ported . 25 lb. box . .  2 50

P earl B arley
C h es te r ..........................  2 60
E m p ire  ...........................

P eas
G reen, W isconsin , bu. 2 00 
G reen, Scotch , bu. . .  2 00 
Split, lb ...............................  5

Sago
E a s t  In u ia  ................... 4%
G erm an , sack s  ............. 4%
G erm an , b roken  pkg.

T ap ioca
F lak e , 100 lb . s ack s  . . 4 %  
P earl, 130 lb . s a c k s  . .  4%
P earl, 36 p k g s ................. 2 25
M inu te , 36 p kgs  ............. 2 75

f i s h i n g  t a c k l e
% to  1 in ..........................  61% to  2 in . 71% to  2 in . 91% to  2 in . 112 in .......... ..........................3 in ....................................  20

C otton  L ines
No. 1, 10 fe e t . 5
No. 2, 15 fe e t . 7
No. 3, 15 fe e t . 9
N o. 4. 15 fee t . 10
No. 5, 15 fe e t ............  11
N o. 6, 15 fe e t ............  12
No. 7, 15 fe e t ............... 15
No. 8, 15 fe e t ............  18
No. 9, 15 fe e t ............  20

Linen L ines
Sm all ...............................  20
M edium  .............................  26
L a rg e  .................................  34

P oles
B am boo, 14 f t . ,  p e r  doz. 55 
B am boo, 16 f t., p e r  doz. 60 
B am boo, 18 f t . ,  p e r  do*. 80

FLA V O RIN G  EX TR A C TS 
Jen n in g s  D C B rand  

T e rp en e le ss  E x t r a c t  L em on 
No. 1 F  box, p e r  doz. 75
No. 2 F  box, p e r  doz. 90
No. 4 F  Box, p e r  doz. 1 75 
No. 3 T a p e r, p e r  doz. 1 75 
2 oz. F la t , F  M p e r  dz. 1 50 

Je n n in g s  D C B rand  
E x t r a c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90 
No. 2 F  Box, p e r  doz. 1 25 
No. 4 F  Box, p e r  doz. 2 25 
No. 3 T a p e r, p e r  doz. 2 00 
2 oz. F la t  F  M  p e r  dz. 2 00

FLO U R A ND  F E E D
G rand  R ap id s  G rain  & 

M illing  Co.
W in te r  W h e a t

P u r i ty  P a te n t  ............... 5 40
Seal of M in n eso ta  ___ 4 80
S u n b u rs t ..........................  4 80
W iza rd  F lo u r  ................ 5 10
W iz a rd  G rah am  ........... 5 10
W izard  G ran . M eal . .  4 00 
W iza rd  B u ck w h ea t . .  6 00 
R ye ..........................   4 40

V alley  C ity  M illing  Co.
L ily  W h ite  ................... 5 60
L ig h t L oa f ................... 5 lO
G rah am  ...........................  2 30
G ran en a  H e a lth  ..........  2 40
G ran . M eal ................... 1 70
B olted  M ed................. .... 1 60

V oig t M illing Co.
G rah am  ............................  4 60
V o ig t’s  C r e s c e n t ...........5 40
V o ig t’s  F lo u ro ig t . . . .  5 40 
V oig t’s  H yg ien ic  . . . .  4 60
V o ig t’s  R oyal ................  5 80
W a tso n -H ig g in s  M illing Co.
P e rfec tio n  F lo u r  ..........  5 40
T ip  Top F l o u r ................. 5 00
G olden S heaf F lo u r  . . .  4 60 
M arsh a ll’s  B e s t F lo u r 4. 85 

W o rd en  G rocer Co.
Q uaker, p a p e r  ............. 5 30
Q uaker, c lo th  ................  5 40
Q u ak e r B u ck w h ea t bb l 5 50 

K an sas  H ard  W h e a t 
W o rd en  G rocer Co. 

A m erican  E ag le , % s . . 5 25 
A m erican  E ag le , 14s.. 5 15 
A m erican  E ag le , % s .. 5 05

S pring  W h e a t 
R oy B ak e r

G olden H orn , fam ily  . .5 09 
G olden H orn , b ak e rs  . .  4 95
W isco n sin  R ye ............. 3 85

Ju d so n  G rocer Co.
C ereso ta, % s ........ 5 60
C ereso ta , % s ........ 5 70
C ereso ta , % s ........ 5 80

W o rd en  G rocer Co.
W ingold , % s c lo th  . . . . 5  50
W ingold , Vis c lo th  . . . . 5  40
W ingod , % s c lo th  . . . . 5  30
W ingold , % s p a p e r  . .5  35
W ingold , % s p a p e r  . .  5 30
B a k e rs ’ P a te n t  ............... 5 15

W y k e s  Jfc Co.
Sleepy E ye , % s c lo th  5 40 
S leepy E ye, % s c lo th  5 30 
Sleepy E ye, % s c lo th  5 20 
S leepy E ye, % s p a p e r  6 20 
S leepy E ye , 14s p a p e r  5 20 

Meal
B olted  ................. 3 80@4 00
G olden G ran u l’d  3 80@4 00

W h e a t
R ed ...................................  1 04
W h ite  ................   1 03

O ats
M ichigan ca rlo ts  . . . .  36
L ess  th a n  ca rlo ts  ......... 40

Corn
C arlo ts  .............................  62
L ess  th a n  c a r l o t s ......... 64

H ay
C arlo ts  ........................... 11 00
L ess th a n  ca rlo ts  . . .  13 00

Feed
S tre e t C a r  F eed  ........... 33
No. 1 C orn & O at F eed  33
C racked  c o m ................  32
C oarse  co rn  m e a l ......... 32

F R U IT  JA R S
M ason, p ts ., p e r  gro. 4 05 
M ason, q ts ., p e r  gro . 4 45 
M ason, % gal. p e r  gro . 6 80 
M ason, ca n  tops, gro . 1 40

G E L A T IN E
Cox’s, 1 doz. la rg e  . .1  45 
Cox’s, 1 doz. sm all . .  90
K n o x ’s  S park ling , doz. 1 25 
K nox’s S p ark lin g  g r. 14 00 
K nox’s A cidu ’d. doz. 1 25
N elson’s  .........................  1 50
O xford  ................   75
P ly m o u th  Rock, P hos. 1 25 
P ly m o u th  R ock, P la in  90 

G RAIN BAGS
B road  G auge ............... 18
A m oskeag  .......................  19

H erbs
S age .................................  15
H ops ...............................  15
L a u re l L e av es  ............. 15
S e n n a  L e a v e s ...............  25

H ID E S  A ND  P E L T S  
H ides

G reen, No. 1 ................  11%
G reen, No. 2 ................  10%
C ured, N o. 1 ................  13
C ured, N o. 2 ................  12
C alfsk in , g reen . No. 1 15
C alfsk in , g reen . No. 2 13%
C alfsk in , cu red , No. 1 16
C alfsk in , cu red , No. 2 14%

P e lts
Old W ool ........... @ 30
L am b s  ................. 10@ 25
S h e a r l in g s ............. 10@ 20

Tallow
No. 1 ..................... @ 5
No. 2 ................... @ 4

Wool
U nw ashed , m ed. @15
U nw ashed , fine  @10

H O RSE RA DISH  
P e r  doz.............................  90

Jelly
5tb p ails , p e r  doz. . .  2 20 

15% pails , p e r  pa il . . . .  48
30tb pail, p e r  p a il . . . .  90

JE L L Y  G LA SSES 
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.

p e r  doz.........................  18
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 3 00
M INCE M EAT 

P e r  ca se  .......................  2 85
M OLASSES 

N ew  O rleans
F an cy  O pen K e tt le  . . .  42
Choice .............................  35
Good .................................  22
F a ir  .................................  20

H a lf  b a rre ls  2c e x tra
R ed  H en , No. 2% -----1 75
R ed H en , N o. 5 ...........1 75
R ed H en , No. 10 . . . .  1 65

M USTARD
% lb 6 lb . box ........... 16

O LIV ES
B ulk, 1 gal. k eg s  1 15@1 25 
B ulk, 2 ga l. kegs  1 10@1 20 
B ulk, 5 gal. k eg s  1 00 @1 15
S tuffed , 5 oz...................  90
S tuffed , 8 oz.......................1 25
S tuffed, 14 oz.....................2 25
P itte d  (n o t stu ffed )

14 oz.......................... 2 25
M anzan illa , 8 oz............  90
L unch , 10 oz..............    1 35
L unch , 16 oz................... 2 25
Q ueen, M am m oth , 19

oz.................................. 4 25
Q ueen, M am m oth , 28

oz....................................  3 75
O live Chow , 2 doz. cs,

p e r  doz. . ......... 2 25
P IC K L E S

M edium
B arre ls , 1,200 co u n t . .  7 75 
H a lf  bbls., 600 c o u n t 4 38 
5 gallon  k eg s  ............... 2 00

Sm all
B a rre ls  ...........................  9 50
H a lf B a rre ls  ............... 5 25
5 gallon  k e g s ...................3 00

G herk in s
B a rre ls  .........................  14 50
H alf b a rre ls  ................... 7 75
5 gallon  keg s  ...........

S w eet Sm all
B a rre ls  ........................... 14 50
H a lf b a r re ls  ............... 8 00
5 gallon  k e g s ............... 3 25

P IP E S
Clay, No. 216, p e r  box 1 75 
Clay, T. D ., fu ll c o u n t 60 
Cob ...................................  90

PLA Y IN G  CA RDS 
No. 90, S tea m b o a t . . .  75
No. 15, R ival, a s so r te d  1 25 
No. 20, R over, en a m ’d. 1 50 
No. 572, S pecial . . . .  1 75 
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ......... 2 00
No. 632, T o u rn ’t  w h is t 2 25

PO TA SH
B a b b itt’s, 2 doz............... 1 75

PR O V ISIO N S 
.B a rre led  P o rk  

C lear B ack  22 00@23 00 
S h o rt C u t C lear 20 60021 00
B ean  ................. 18 00@18 50
B risk e t, C le a r 24 00@24 50
P ig  ................................... 23 00
C lear F a m i l y ............... 26 00

D ry S a lt M eats
S P  B ellies .......... 14% @15

L ard
P u re  in  tie rc e s  ,.11% @ 12 
C om pound L a rd  . .8% ®  9
80 lb. tu b s .........ad v an ce  %
60 tb  tu b s  . . . .a d v a n c e  % 
50 lb. t in s  . . . .  ad vance  % 
20 lb . p a ils  . . . . a d v a n c e  % 
10 lb . pa ils  . . . . a d v a n c e  %5 lb . p a ils  ___ad v a n ce  1

8 lb . pa ila  . . . . a d v a n c e  1

Sm oked M eats 
H am s, 12 lb  av . 17 @17% 
H am s, 16 &. av . 16%@17 
H am s, 18 %. av . 16 @16% 
S kinned H am s ..18  @18% 
H am , d ried  beef

s e t s ........................ 21 @22
C alifo rn ia  H am s 11% @12 
P icn ic  Boiled H a m s  @15 
Boiled H a m s  ....25% @ 26  
M inced H am  .. .1 3  @13%
B acon ...................  17%@25

S au sag es
B ologna ............. 10 @10%
L iv e r  ..................... 7%@ 8
F ra n k fo r t  ........... 11 @11%
P o rk  ..................... 13 @14
V eal ..........  11
T ongue .............................  11
H eadcheese  ................... 9

Beef

M ess, 100 lbs. .......... ..16 50
M ess, 40 lb s .............. . .  7 00
M ess, 10 lb s ............... . .  1 85
M ess, 8 lb s .................. . .  1 50
No. 1, 100 lb s ........... . 10 00
No. 1, 40 lbs.............. . .  6 60
No. 1, 10 lb s .............. . .  1 25

W hitefish
10o lb s ........................... . .  9 75

50 lb s ........................... . .  5 25
10 tb s ........................... . .  1 12

8 lb s ........................... 92
100 tb s ............................ . .  4 65

40 lb s ........................... . .  2 10
10 lbs. 

8 lbs.

B oneless ...........20 00@20 50
R um p, new  . . .  21 00@22 00

P ig ’s F ee t
% bb ls ........................... . .  1 05
% bbls., 40 lb s .......... . .  2 10
% bb ls........................... . .  4 25
1 bbl................................ . .  8 50

T rip e
K its , 15 lb s ................. 90
% bbls., 40 lb s ............ . .  1 60
% bbls. 80 lb s .............. . .  3 00

C asings
H ogs, p e r  % ............ 35
Beef, rounds, s e t  . . ■ 18@20
Beef, m iddles, s e t  . • 90@95
Sheep, p e r  bundle . . . . .  80

U ncolored B u tte rin e  
Solid D airy  . . . .  12 @16 
C o u n try  Rolls ...12% @ 18

C anned M eats
C orned beef, 2 l b .........4 20
C orned beef, 1 lb ___  2 20
R o as t beef, 2 tb ............ 4 20
R o as t beef, 1 lb ...........2 20
P o tte d  H am , %s . . . .  50
P o tte d  H am , % s . . . .  90
D eviled H am , %s . . . .  50
D eviled H am , % s ___  90
P o tte d  T ongue, % s . .  50
P o tte d  T ongue, % s . .  90

RICE
F an cy  ............
J a p a n  S ty le  ,
B roken  ................'. 4

RO LLED  OATS 
Rolled A vena, bbls. ..4  35 
S tee l C ut, 100 lb  sk s. 2 00
M lonarch, bbls.................4 10
M onarch , 90 tb. sack s  1 90 
Q uaker, 18 R eg u la r . .1  45 
Q uaker, 20 F am ily  . . . . 4  00

SALAD  D RESSIN G
C olum bia, % p t .......... 2 25
C olum bia, 1 p in t . . . .  4 00
D u rk ee ’s, la rg e  1 doz. 4 50 
D u rk ee’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r’s  sm all, 2 doz. 1 35 

SA L ER A TU S 
P ack e d  60 lbs. in  box

6 @ 6 % 
@5% 
@4%

3 00 
3 00

A rm  a n d  H am m er 
W y a n d o tte , 100 %s

SAL SODA
G ran u la ted , bb ls ........... 80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SALT
Com m on G rades

100 3 lb sack s  ............... 2 60
70 4 lb. s ack s  .......... 2 40
60 5 lb . s ack s  .......... 2 40
28 10 lb. s ack s  .........2 25
56 tb. s a c k s  ............... 40
28 lb. sack s  ............... 20

W a rsaw

S olar Rock
56 tb. s ack s  ............

Com m on
G ran u la ted , F in e  ..
M edium , F in e  ........

SA L T FISH  
Cod

L arge , w hole . . .
Sm all, w hole . . .
S tr ip s  o r b rick s  7
P ollock  ...............

H alibu t
S trip s  .............................  15
C hunks ........................... 16

H olland H erring  
Y. M. w h. hoop bbls. 12 00
Y. M. w h. hoop % bbl. 6 50
Y. M. w h. hoop kegs 72
Y. M. w h. hoop M ilchers

kegs  . . . . , ....................... 73
Q ueen, bb ls ................... 11 00
Q ueen, % bb ls .............  5 75
Q ueen k eg s  ................... 62

T ro u t
No. 1, 100 lb s .....................7 50
No. 1, 40 lbs...................... 2 25
N o. 1, 10 lbs.................  90
N o. 1, 8 lb*.....................  75

SE E D S
A nise ...............................  14
C anary , S m y r n a ..........  6
C araw ay  ......................... 10
C ardom om , M a la b a r 1 20
C elery  .............................  50
H em p, R u s s i a n ............  5
M ixed B ird  ................... 5
M usta rd , w h ite  ........... 8
P oppy  ............................. 16
R ape  ...................................  5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . . .  1 25 
B ixby’s R oyal P o lish  85 
M iller’s C row n P o lish  85 

S N U F F
Scotch, in  b ladders  ___  37
M accaboy, in  j a r s .......... 35
F ren ch  R app le in  ja r s  . .  43

SODA
Boxes ..................................  5%
K egs, E ng lish  ................  4%

S PIC E S  
W hole Spices

A llspice, J a m a ic a  ........  9
A llspice, la rg e  G arden  11
Cloves, Z an z ib ar ........  27
C assia , C an ton  ..........  14
C assia , 5c pkg. doz. . .  25
G inger, A frican  ........... 9%
G inger, C ochin ........... 14%
M ace, P e n a n g  ............  70
M ixed, No. 1 ............... 16%
M ixed, No. 2 ................. 10
M ixed, 5c pkgs. doz. . .  45
N u tm eg s, 70-80 ........... 30
N u tm egs, 105-110 . . . .  22
P ep p er, B la c k '............... 13
P epper, W h ite  ............  25
P epper, C ayenne . . . .  22 
P a p rik a , H u n g a ria n  . .

P u re  G round in Bulk 
A llspice, J a m a ic a  . . . .  12
Cloves, Z an z ib ar ........  30
C assia , C an ton  ........... 12
G inger, A frican  ..........  18
M ace, P e n a n g  ............  75
N u tm eg s, 75-80 ........... 35
P ep p er, B lack  ............... 15
P epper, W h ite  ............  35
P ep p er, C ayenne ----- 24
P a p rik a , H u n g a ria n  . .45

STA RCH
Corn

K ingsfo rd , 4o lb s ...........7%
M uzzy, 20 l tb . pkgs. ..5 %  
M uzzy, 40 l tb .  pkgs. . .5  

Gloss 
K ingsfo rd

S ilver G loss, 40 l tb . . .  7% 
S ilver Gloss, 16 3tbs. . .  6% 
S ilver G loss, 12 6tb s. ■. 8% 

M uzzy
48 ltb . p ack ag es  ........... 5
16 3tb. p ac k ag es  ......... 4%12 61b. pack ag es  ........... 6
501b. boxes .....................  3%

SY RU PS
Corn

B arre ls  .............................  26
H a lf b a rre ls  ................. 28
B lue K aro , No. 2 . . . 1 80
B lue K aro , No. 2% . . 2 06

b ag s  20 B lue K aro , N o. 5 . . . . 2 10
B lue K aro , No. 10 . . . 2 00
R ed  K aro , No. 2 ......... 1 91

........  25 Red K aro , No. 2% . . 2 40
R ed K aro , No. 5 . . . . 2 25
R ed K aro , No. 10 . . . . 2 25

. . .  1 05 P u re  C ane

. •. 1 10 F a ir  ............................... 16
Good ............................... 20
Choice ............................. 25

@7% T A B L E  SA U CES
@7 H alfo rd , la rg e  .............. 3 75

@ 4V2
H alfo rd , sm all ............. 2 25

T E A
J a p a n

S undried , m ed ium  ..24@ 26 
S undried , choice ...30@ 33 
S undried , fan cy  ....36@ 40  
B ask e t-fired , m ed ium  30 
B ask e t-fired , choice 35@37 
B ask e t-fired , fa n c y  40@43
N ibs  .............................  30@32
S iftin g s  ......................  10@12
F a n n in g s  ..........  14@15

G unpow der
M oyune, m ed ium  . .  35
M oyune, c h o i c e ..........  33
M oyune, fan cy  ......... 50® 60
F ingsuey , m ed ium  . .  33
P in g su ey , choice . . . .  35
P ln g su ey , fa n c y  . . . .  50®55

Y oung H yson
Choice ..................... 30
F a n cy  ......................... 40@50

Oolong
F orm osa, F a n cy  . . .  50@60 
F o rm osa , M edium  . .  28
F orm aso , Choice . . . .  35

E nglish  B rea k fa s t
M edium  ....................... 25
Choice .........................  30@35
F a n cy  ......................... 40® 60

Ind ia
Ceylon, choice ___  30@35
F a n cy  ........................... 45@5o

TOBACCO 
F ine  C ut

B lo t ................................. l  45
Bugle, 16 oz.................... 3 34
Bugle, 10c ..................... H  00
D an P a tc h , 8 a n d  16 o*. 32 
D an  P a tc h , 4 oz. . . . .  11 52
D an  P a tc h , 2 oz...........5 76
F a s t  M ail. 16 oz...........7 80
H ia w a th a , 16 oz..........  60
H iaw a th a , 5c ..............  5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz.............1 80
No L im it, 16 oz.............3 60
O jibw a, 8 an d  16 oz. 40
O jibw a, 10c ................. 11 10
O jibw a, 5 c ....................... l  85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P each  an d  H oney, 5c 5 76
Red Bell, 16 oz.................3 96
R ed Bell, 8 foil ........... 1 98
S terling , L  & d  5c . .  5 76 
Sw eet Cuba, c a n is te r  9 16
S w eet C uba, 5 c ............ 5 76
S w eet C uba. 10c . . . .  93
S w eet C uba, 1 ib . tin  4 90 
S w eet C uba, 16 oz. . . 4  80 
S w eet C uba, % lb. foil 2 25 
S w eet B urley , 5c L& D 5 76 
S w eet B urley , 8 oz. . .  2 45 
S w eet B urley , 24 lb. . .  4 90 
S w eet M ist, % gro. . .  5 70
S w eet M ist, 8 oz..........11 10
S w eet M ist. 8 oz.......... 35
T e leg ram , 5c ............... 5 76
T iger, 5c ......................... 6 00
T iger, 25c c a n s ............... 2 35
U ncle D aniel, 1 lb . .  60
U ncle D aniel, 1 oz. . .  5 22

P lug
Am. N avy , 16 oz........... 32
A pple, 10 lb. b u t t ..........  38
D rum m ond  N a t. L eaf, 2

an d  5 lb .......................  60
D rum m ond  N a t. L eaf,

p e r  doz..........................  96
B a ttle  A x .........................  32
B racer, 6 a n d  12 lb  . 30
B ig F ou r, 6 an d  16 lb. 32
B oot Jack , 2 lb .............  90
B oot Jack , p e r  doz. . .  90
Bullion, 16 oz...............  46
C lim ax, G olden T w ins  48
C lim ax, 14% oz..............  44
C lim ax, 7 oz......................  41
D ays’ W ork, 7 & 14 lb. 31 
C rem e de  M enthe , lb  62 
D erby, 5 lb. boxes . . .  28
5 B ros., 4 lb ................... 65
F o u r  R oses, 10c ........... 90
G ilt E dge, 2 lb  ..........  50
Gold Rope, 6 & 12 lb . 58 
Gold Rope, 4 & 8 lb. 58 
G. O. P „  12 & 24 lb . . .  40 
G ran g e r T w is t, 6 lb. . .  46
G. T. W ., 101b & 21 lb  36 
H o rse  Shoe, 6 & 12 lb. 43 
H oney  D ip T w is t, 5&10 45
Jo lly  T a r, 5 & 81b . .  40
J . T ., 5% & 11 lb. . .  35
K en tu c k y  N avy , 121b. 32
K eystone  T w is t, 6!b. 45
K ism et, 6 lb ................... 48
M aple Dip, 20 oz..........  25
M erry  W idow , 121b. . .  32
N obby S pun Roll 6 & 3 58
P a rro t,  12 lb ......................  35
P a tte r s o n ’s  N a t. L e a f 93 
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb .......... 45
P ip e r  H eidsick , 4 & 7 lb . 69 
P ip e r  H eidsick , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R ed icu t, 1% oz............... 38
Re’d L ion, 6 & 12 lb. . .  30
S crapple, 2 & 4 doz. . .  48
S h e rry  Cobbler, 8 oz. . . 32 
S pedr H ead , 12 oz. . . .  44
S peer H ead , 14% oz. 44
S*peer H ead , 7 oz..........  47
Sq. D eal, 7, 14 a n d  281b 30 
S ta r , 6, 12 & 24 Ib . .  43
S ta n d a rd  N avy , 7%, 15

& 30 Ib...........................  34
T e n  P enny , 6 & 12 Ib. 35
T ow n T a lk , 14 oz..........  30
Y ankee G irl, 6, 12 & 24 30

S crap
All R ed, 5c ................... 5 76
Am . U nion  S crap  . . . .  5 40
B ag  P ipe , 5c ............... 5 88
C utlas, 2% oz.................  26
Globe Scrap , 2 oz..........  30
H ap p y  T ho u g h t, 2 oz. 30 
H oney  Com b S crap , 5c 5 76 
H o n es t S crap , 5c . . . .  1 55 
M ail P ouch , 4 doz. 6c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro . . 5 50 
P o la r  B ear, 5c, % gro . 5 76 
R ed  B and , 5c % gro . 5 76 
R ed  M an  S crap  6c  . .  1 43



30 M I C H I G A N  T R A D E S M A N M ay 21, 1913

SPECIAL PRICE CURRENT ___ « _________»  w
12  13  1 4

S crapple. 5c p k g s ............  48
S u re  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap , 2 oz 5 76 
P a n  H an d le  Scrp  V* g r. 5 76 
P each y  S crap , 5c . . . .  1 90 
U nion W ork m an , 2% 6 00 

Sm oking
A ll L eaf, 2% & 7 oz. 30
BB, 3% oz....................... 6 00
BB, 7 oz..........................  12 00
BB, 14 oz....................... 24 00
B agdad, 10c tin s  . . . .  11 52
B adger, 3 oz...................  5 04
B adger, 7 oz...............  11 52
B an n e r, 5c ....................... 5 76
B an n e r, 8 oz...................  1 60
B anne r, 16 oz..................... 3 20
Belwood, M ix tu re , 10c 94
B ig  Chief, 2Vt oz. . .  6 00
B ig  Chief, 16 oz........... 30
B ull D urham , 5c ......... 5 90
B ull D urham , 10c . . .  10 80 
B ull D urham , 15c . . .  18 48 
B ull D urham , 8 oz. . .  60
Bull D urham , 16 oz. . .  6 72
B uck H orn , 5c ........... 5 76
B uck H orn , 10c ......... 11 72
B ria r  P ipe , 5c ............  6 00
B r ia r  P ipe. 10c ----- 12 00
B lack  S w an, 5c ........  5 76
B lack  S w an , 14 oz. . .  3 50
Bob W h ite , 5c ..........  5 95
B ro therhood , 5c ..........  5 95
B ro therhood , 10c . . . .  11 00 
B ro therhood , 16 oz. . .  39
C arn ival, 5c ..................  5 70
C arn ival, % oz............. 39
C arn ival, 16 oz..............  40
C iga r C lp’g  Jo h n so n  30 
C iga r C lip’g  S eym our 30 
Id en tity , 3 & 16 oz. . .  30
D arb y  C igar C u ttin g s  4 50 
C o n tin en ta l C ubes, 10c 90
C orn C ake, 14 oz..............2 55
C orn Cake, 7 oz...........  1 45
C orn  C ake, 5c ............... 5 76
C ream , 50c pails  . . . .  4 60 
C uban  S ta r, 5c foil . .  5 76 
C uban S ta r . 16 oz pails  3 72
Chips, 10c ................... 10 20
D ills B est, 1% oz..........  79
D ills B est, 3% oz............  77
Dills B est, 16 oz..........  73
D ixie Kid, 5c ............  48
D uke’s Mix, 5c ........... 5 76
D uke 's  Mix. 10c . . . .  11 52 
D uke’s Cam eo. 1% oz. _ 41
D rum , 5c ....................... 5 90
F  F  A. 3 oz...................  4 95
F  F  A. 7 oz..................  11 50
F ash ion , 5c ................... 6 00
F ash ion , 1 6oz............... 43
F iv e  B ros., 5c ............  5 95
F ive  B ros., 1 0 c ..........  10 70
F iv e  ce n t cu t P lu g  . .  29
F  O B 10c ................... 11 50.
F o u r Roses, 1 0 c ........... 96
Fu ll D ress, 1% oz. . .  72
G lad H and , 5c ............. 48
Gold Block. 10c ----- 11 88
Gold S ta r. 50c pail . .  4 70 
G ail & Ax N avy , 5c 5 93
G row ler, 5c ............... 42
G row ler, 10c ................. 94
G row ler. 20c ................  1 85
G ian t, 5c ......................... 5 76
G ian t, 16 oz...................  33
H an d  M ade, 2% oz. . .  50
H aze l N u t, 5c ..........  5 76
H oney  Dew, 1% oz. . .  40
H u n tin g , 1% & 3% oz. 38
I X  L, 5c ....................... 6 10
I  X  L, in  pa ils  ........... 32
J u s t  S u its , 5c ............... 6.00
J u s t  S u its , 10c ........... 11 88
K iln D ried , 25c ..........  2 45
K in g  B ird. 7 oz..........  25 20
K in g  B ird , 10c ........... 11 50
K in g  B ird , 5c ................. 5 70
L a  T u rk a , 5c ..............  5 76
L ittle  G ian t, 1 lb ..........  28
L ucky  S trike , 1% oz. 94 
L ucky  S trike , 1% oz. 96
Le Redo. 3 oz............... 10 80
Le Redo. 8 & 16 oz. 38 
M yrtle  N avy , 10c . . . .  11 80
M yrtle  N avy , 5c ___  5 94
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............... 5 76
M ayflow er, 10c ..........  96
M ayflow er, 20c ............  1 92
N ig g er H a ir , 5c ..........  6 00
N ig g er H a ir , 10c . . . .1 0  70 
N ig g er H ead , 5c . . . .  5 25
N igger H ead , 10c ___ 10 50
N oon H our, 5c ..........  1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ..................  5 76
Old E ng lish  C urve 1% oz 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ............... 20
P . S., 8 oz. 30 lb. cs. 19 
P . S., 3 oz., p e r  gro. 5 70
P a t  H and , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte r s o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 5 c ....................  5 76
P eerless. 10c c lo th  . . . .  1 92 
P eerless, 10c p a p e r  ..10  80
P eerless, 20c ............... 2 04
P eerless, 40c ............. 4 08
P laz a , 2 gro. c s ...........5 76
P low  Boy, 5c ............... 5 76
P low  Boy, 10c ..........  11 00
P low  Boy, 14 oz................ 4 70
P edro , 10c ..................... 11 80
P rid e  of V irg in ia , 1% 77
P ilo t, 5c ...........................  5 76

P ilo t, 7 oz. doz...........  1 05
P ilo t, 14 oz. doz...........2 10
P rin ce  A lbert, 5c . . . .  48
P rin ce  A lbert, 10c ___  96
P rin ce  A lbert, 8 oz. . . .  3 84 
P rin ce  A lbert, 16 oz. . .  7 44 
Q ueen Q uality , 5c . . . .  48
R ob Roy, 5c foil . . . .  5 76 
R ob Roy, 10c g ro ss  10 53
R ob Roy, 25c d sz ..........2 10
R oy Roy, 50c doz..........4 10
S. & M., 5c g ro ss  . .  5 76 
S. & M., 14 oz. doz. . 3 20 
Soldier Boy, 5c g ro ss  5 76 
Soldier Boy, 10c . . . .1 0  50
Soldier Boy, 1 lb .......... 4 75
S w eet C aporal, 1 oz. . .  60
S w eet L o tus, 5 c .......... 6 00
S w eet L otus, 1 0 c ___12 00
S w eet L o tus, p e r  doz. 4 35
S*weet Rose, 2% oz. 30
Sw eet T ip Top, 5c . . .  50
S w eet T ip  top, 10c . .  1 00 
S w eet T ips, V i gro . . .  10 08
Sun C ured, 10c ........... 98
S um m er T im e, 5c . . . .  5 76 
S um m er T im e, 7 oz. . .  1 65 
S um m er T im e, 14 oz. . .3  50 
S tan d a rd , 5c foil . . . .  5 76 
S tan d a rd , 5c p ap e r  . . . .  6 24 
S tan d a rd , 10c p a p e r  . .  8 64 
Seal N . C., 1% c u t p lug  70 
Seal N . C. 1% G ran . 63
T h re e  F e a th e rs , 1 oz. 63
T h ree  F e a th e rs , 10c . 11 00 
T h re e  F e a th e rs  an d  

P ipe  com bination  . .  2 25 
T om  & J e r ry , 14 oz. . . 3  60 
T om  & J e rry , 7 oz. . . .  1 80
T om  & J e r ry , 3 oz..........  76
T ro u t L ine, 5c ........... 5 95
T ro u t L ine, 10c ___  10 00
T u rk ish , P a tro l, 2-9 5 76
Tuxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. t in s  . .  96
T uxedo, 20c ................... I  90
T uxedo, 80c t i n s .......... 7 45
T w in  O aks, 10c ........ 96
U nion L ead er, 50c . .  5 06 
U nion l.e a d e r  25c . . . .  2 25 
U nion L eader, 10c . .  11 60
U nion L eader, 5c ----- 5 95
U nion W orkm an , 1% 5 76 
U ncle Sam , 10c . . . .  10 80
U ncle Sam , 8 oz.......... 2 20
U. S. M arine , 5c ___  6 00
V an B ibber, 2 oz. tin  88
V elvet, 5c pouch ......... 48
V elvet, 10c tin  ............... 96
V elvet, 8 oz. tin  ----- 3 84
V elvet, 16 oz. can  -------7 68
V elvet, com bination  cs. 5 75
W a r P a th , 5c ............... 5 95
W a r P a th , 8 oz................ 1 60
W ave Line, 3 oz..........  40
W ave Line, 16 oz..........  40
W ay up, 2 Vi oz..............5 75
W ay up, 16 oz. pails  . .  31
W ild F ru it, 5c ..........  5 76
W ild F ru it, 10c ----- 11 52
Y um  Yum, 5c ............  6 00
Y um  Y um , 10c ........... 11 52
Y um  Y um , 1 lb., doz. 4 80

T W IN E
C otton , 3 ply ............... 22
C otton , 4 ply ................. 22
J u te , 2 ply ................... 14
H em p, 6 ply ................... 13
F lax , m ed ium  ............. 24
W ool, 1 lb. ba les ..........  6

VINEGA R

4% inch, 5 g ro ss  ............. 65
C artons, 20 2% doz bxs 70 

Egg C ra tes  and F ilte rs  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............... 40
No. 2. com plete  ............... 28
Case No. 2, fillers, 15

se ts  ...............................  1 35
Case, m edium , 12 se ts  1 15 

F au ce ts
C ork lined, 3 in ................  70
C ork  lined , 9 in ...............  80
C ork lined , 10 in ............... 90

Mop S tick s
T ro ja n  sp r in g  ................... 90
E clipse p a te n t sp rin g  85
No. 1 com m on ................... 80
No. 2 p a t. b ru sh  ho lder 85
Ideal No. 7 ....................... 85
121b. co tton  m op heads  1 45 

P ails
2-hoop S tan d a rd  ......... 2 00
2- hoop S tan d a rd  . 2 25
3- w ire  C able .............  2 10
C eda r all red  b ra s s  . 1 25
3-w ire  C able .............  2 30
P a p e r  E u re k a  .........  2 25
F ib re  ............................... 2 40
10 q t. G alvanized . . . .  1 70 
12 q t. G alvanized  . . . .  1 90 
14 q t. G alvan ized  . . . .  2 10

T oothp icks
B irch, 100 p ackages  . .  2 00
Ideal ................................. 85

T ra p s
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 holes . . . .  65
R at, wood ....................... 80
R a t, sp r in g  ................... 75

Tubs
20-in. S tan d a rd , No. 1 7 50 
18-in. S tan d a rd , No. 2 6 50 
16-in. S tan d a rd , No. 3 5 50
20-in. Cable, No. 1 . .  8 00 
18-in. Cable, No. 2 . . . .  7 00 
16-in. Cable, No. 3 . . . .  6 00
No. 1 F ib re  ..................10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ..................  8 25
L arge  G alvanized  . . .  5 75 
M edium  G alvan ized  . .  5 00 
Sm all G alvan ized  . . . .  4 25 

W ash b o ard s
B ronze Globe ............... 2 50
D ew ey ............................. 1 75
D ouble A cm e ..............  3 75
S ingle A cm e ..............  3 15
D ouble P ee rle ss  ..........  3 75
Single P eerless  ..........  3 25
N o rth e rn  Q ueen .............3 25
D ouble D uplex  ............  3 00
Good L uck  ................... 2 75
U n iv ersa l ....................... 3 15

W indow  C leaners
12 in ...................................  1 65
14 in ...................................  1 85
16 in ................................  2 30

Wood Bowls
13 in. B u tte r  ............... 1 50
15 in. B u tte r  ............... 2 00
17 in. B u tte r  ............... 3 75
19 in. B u tte r  ............... 6 00
A ssorted , 13-15-17 . .  3 00 
A ssorted , 15-17-19 . . . .  4 25

. .  W R A P PIN G  P A P E R
W h ite  W ine , 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O ak land  V in eg a r & P ick le

Co.’s  B rands. 
H ig h land  app le c id er ..18  
O ak land  app le cider . .  13
S ta te  Seal su g a r  ___ 11
O akland  w h ite  p ick ling  10 

P ack a g es  free.
W ICK IN G

No. 0, p e r  g r o s s ...........30
No. 1, p e r  g ro ss  ___  40
No. 2, p e r  g ro ss  ____ 50
No. 3 p e r  g ro ss  ___  75

W O O D E N W A R E
B askets

B ushels  ........................... 1 00
B ushels, w ide band  . .  1 15
M ark e t ........................... 40
S p lin t, la rg e  ............... 3 50
S plin t, m ed ium  ..........  3 00
S plin t, sm all ............... 2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 75 
W ilow , C othes, m e’m 7 50

B u tte r  P la te s  
O vals

Vi lb., 250 in  c ra te  . 
% lb., 250 in  c ra te
1 lb., 250 in  c ra te
2 lb., 250 in c ra te
3 lb., 250 in  c ra te5 lb. 250 in  c ra te

W ire  E nd
1 lb., 250 in  c ra te  . . . . 35
2 lb., 250 in c ra te  .. . .  45
3 lb., 250 in  c ra te  . . . .  55
5 lb., 250' in  c ra te  . . . .  65

C hurns
B arre l, 5 gal., each  . . 2 40
B arre l, 10 gal., each ..2  55

Clothe* Dins 
R ound H ead.

____ 30
___  30
___  35
___  45
___  65
___  85

Com m on S tra w  ..........  2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila ................... 4
C ream  M anila  ............... 3
B u tc h e rs ’ M anila  . . . .  2% 
W a x  B u tte r , s h o rt c ’n t 13 
W ax  B u tte r , fu ll coun t 20 
W a x  B u tte r , rolls . . . .  19 

Y EA ST CA K E
M agic, 3 doz................ 1 15
S un ligh t, 3 doz..............  1 00
S un ligh t, 1% doz...........  50
Y east F oam , 3 doz. . .  1 15 
Y east F oam , 3 doz. . .  1 00 
Y east F oam , 1% doz. 58

A X L E G R EA SE

1 lb boxes, p e r  g ro ss  9 00 
3 lb . boxes, p e r  g ro ss  24 00 

BAKING P O W D E R

CIGARS
Jo h n so n  C ig a r Co.’s  B ran d

S. C. W „ 1.000 l o t s ___ 31
E l P o r ta n a  .......................  33
E ven in g  P re ss  ............... 32
E x e m p la r .........................  32

W orden  G rocer Oo. B ran d  
B en H u r

P e rfec tio n  .........................  35
P erfec tio n  E x tra s  ........... 35
L ondres ...............................  35
L ondres G rand  ................. 35
S tan d a rd  ............................. 35
P u rita n o s  ...........................  35
P an a te lla s , F in a s  ........... 35
P an á te lla s , B ock ........... 35
Jo ck ey  Club .......................  35

Old Master Coffee

Old M as te r  6 ....................... 33
San M artO  ......................... —
P ilo t .....................................

TE A
R oyal G arden , %, V4

and  1 lb ...........................  40
T H E  BOUR CO., 

TO LE D O , O. 
C O F F E E  
R oasted

D w in n e ll-W rig h t Co.’s B ’ds

W h ite  H ouse , 1 lb . . .  
W h ite  H ouse, 21b . . .  
E xcelsio r, B lend, l ib  
E xcelsior, B lend, 21b 
T ip  Top, B lend, l ib
R oyal B lend ...............
R oyal H igh  G rad e  . .  
S uperio r B lend  ...........

B oston  C om bination  ..........
D is tr ib u ted  by Judson  

G rocer Co., G rand  R ap ids; 
L ee  & Cady, D e tro it; S y
m ons B ros. & Co., S ag i
n aw ; B row n D av is & W a r 
n er, J a c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo.

COCOANUT
B a k e r’s  B raz il S hredded

10 5c pkgs., p e r ca se  2 60 
26 10c pkg ., p e r  ca se  2 60 
16 10c an d  33 5c pkgs., 

p e r  ca se  ....................... 2 60

A pex H a m s  .....................
O pex B acon .....................
A pex L a rd  .......................
E x ce ls io r H a ra s  ............
E xce ls io r B acon ..........
S ilver S ta r  L a rd  ........
S ilve r S ta r  L a rd  ........
F am ily  P o rk  ...................
F a t  B ack  P o rk  ..............

P rice s  quo ted  upon a p p li
ca tion , H am m ond , S tand isli 
& Co., D e tro it, M ich.

SA F E S

Full line of fire an d  b u r 
g la r  proof sa fe s  k e p t in

s to ck  by th e  T rad esm an  
Com pany. T h irty -fiv e  sizes 
an d  sty le s  on h an d  a t  all 
tim es—tw ice  a s  m any  sa fes  
a s  a re  ca rr ied  by  a n y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand  
R ap id s  an d  in sp ec t th e  
line personally , w r ite  fo r 
quo ta tio n s .

The only
5c

C le a n s e r
G uaranteed to  

equal the 
best 10c kinds 

80 - C A N S - $2.80 
SOA P 

L a u tz  B ros’. & Co. 
A cm e, 3o b ars , 75 lbs. 4 00 
A cm e, 25 b ars , 75 lbs. 4 00 
A cm e, 25 b ars , 70 lbs. 3 80
Acm e, 100 c a k e s .......... 3 00
B ig M aste r, 100 blocks 4 00
G erm an  M ottled  ..........  3 15
G erm an  M ottled , 5 bx. 3 15 
G erm an M ottled  10 bx. 3 10 
G erm an  M ottled  25 bx 3 05 
M arseilles, 100 cakes  . .6  00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck toil 4 00 
M arseilles % box to il 2 10

P ro c to r  & G am ble Co.
L enox .......................... 3 00
Ivory , 6 oz.....................  4 00
Ivory , 10 oz...................  6 75
S ta r  ................................. 3 35

T ra d esm an  Co.’s  B rand
B lack H aw k, one box 2 50
B lack H aw k, five bxs 2 40
B lack  H aw k, te n  bxs 2 25

A. B. W risley
Good C heer ............... . 4 00
Old C o un try  ............. 2 40

Soap P ow ders
Snow  Boy, 24s fam ily

size ......................... 3 75
Snow  Boy, 60 5s . . . . 2 40
Snow  Boy, 100 5c . . . . 3 75
Gold D ust, 24 la rg e  . . 4 50
Gold D ust, 100 5c . . . . 4 00
K irkoline, 24 41b. . . . . 2 80
P earlin e  ....................... 3 75
Soapine ......................... 4 00
B a u b itt’s  1776 ........... 3 75
R oseine ........................ . 3 50
A rm o u r’s ....................... . 3 70
W isdom  ....................... 3 30

Soap C om pounds
J o h n so n ’s  F in e  ........ . 5 10
Jo h n so n ’s X X X  ......... . 4 25
R ub-N o-M ore ............ . 3 85
N ine O’clock ............ . 3 30

S couring
E noch  M organ ’s  Sons

Sapolio, g ro ss  l o t s __9 50
Sapolio, h a lf  gro. lo ts  4 85
Sapolio, s ing le boxes 2 40
Sapolio, h an d  .............  2 40
S courine M an u fac tu rin g  Co
S courine, 50 c a k e s ___ 1 80
S courine , 100 cakes  . .  3 50

W e Manufacture

Public Seating
Exclusively

We furnish churches of all denominations, designing and 
w l I U l  v l l b o  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.
^ r h n n U  The fact that we have furnished a large majority of the city 
U V 1 IU U IO  an(j district schools throughout the country, spelts volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.
I A/jnrp H a l l e  We specialize Lodge. Hall and Assembly seating. 
L v U j v  n u l l a  Our long experience has given us a  knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

rimerican Seating Company
215 Wabash Ave. Il-Habl CHICAGO, ILL. 

GRAND RAPIDS NEW YORK BOSTON PHILADELPHIA



M ay 21, 1913 M I C H I G A N  T R A D E S M A N 31

B U S I N E S S -W A N T S  D E P A R T M E N T
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

BU SIN ESS CHANCES.

F o r Sale—An ideal fac to ry , su ita b le  fo r 
fu rn itu re , au tom obile  o r p ian o  m a n u fa c 
tu rin g , w ith in  one a n d  a  h a lf  h o u r of 
D etro it, M ichigan, on th e  G rand  T ru n k  
a n d  P e re  M arq u e tte  ra ilroads . B rick  
a n d  h eav y  mill constru c tio n . P e rfe c t 
sp rin k le r sy s tem  an d  fu lly  equipped w ith  
mill m ach inery . N o th in g  b e t te r  in  th e  
coun try . F o r  fu ll p a r t ic u la rs  w rite  to  
E . J . H ., 25 J e w e tt  A ve., Buffalo, N. Y.

I l l
F o r  Sale—G eneral s to ck  in  tow n  of one 

tho u san d . A nnual b u sin ess  tw en ty - tw o  
tho u san d . H . T. S tan to n , 18 M ark e t S t., 
G rand  R ap ids, M ich. 127

F o r Sale O r L ease—M odern, u p - to -d a te  
p lan t, tw o sto rie s, b rick  bu ild ing , over
25,000 fee t of floor space. E qu ipped  w ith  
com plete  pow er p lan t, h e a tin g  sy stem  
and  d ry  k ilns. Splendid  o p p o rtu n ity  fo r 
anyone w ish ing  to  m a n u fac tu re  fu rn itu re , 
au tom obile  bodies o r  o th e r  w ood-w ork ing  
lines. L ocated  a t  H enderson . K y., n e a r  
E vansv ille . F o r  in fo rm atio n  w rite  Im 
p eria l D esk  Co., E vansv ille . Ind iana .x 1 IOC

F o r  Sale—A t a  b a rg a in , one 8x6x10 
seco n d -h an d  B. A. S tev en s  re fr ig e ra to r . 
F u r th e r  p a r tic u la rs , w rite  o r  phone A. R. 
H ensler, B a t tle  C reek , M ich._____  982

W e offer fo r sale , fa rm s  a n d  business  
p ro p e rty  in  n e a rly  a ll co u n ties  of M ich
igan  an d  also  In o th e r  s ta te s  of th e  
U nion. W e buy, sell a n d  exchange 
fa rm s  fo r b usiness  p ro p e rty  an d  invit*  
yo u r co rrespondence. J . E . T hom  Sc Co., 
7 th  F loo r K irb y  B ldg,, S ag inaw , M ich. 659

I  p ay  cash  fo r s to ck s  o r p a r t  s to ck s  
of m e rch an d ise . M u st be  cheap . H . 
K au fer, M ilw aukee, W ls._____________92

F o r  Sale—O ne of th e  b e s t v a r ie ty  
s to ck s  in  C en tra l M ichigan. Invo ices 
$3,800. I f  ta k e n  a t  once w ill sacrifice 
fo r $2,500. A ddress  N o. 956, c a re  T ra d e s 
man^_________________________________956

M erch an ts  P lea se  T a k e  N otice! W e 
h av e  c lien ts  of g ro cery  s tocks , g en e ra l 
s tocks , d ry  goods stocks , h a rd w a re  stocks, 
d ru g  s tocks . W e h av e  on ou r l is t a lso  a  
few  good fa rm s  to  exchange fo r such  
stocks . A lso c ity  p ro p erty . If you w ish 
to  sell o r exchange  y o u r  b u s in ess  w rite  
us. G. R. B usiness  E xch an g e , 540 H o u se 
m an  B ldg., G rand  R ap id s. M ich. 859

G ra n d fa th e r’s  clock w orks, $5.00— 
S ligh tly  shop -w orn , q u a n tity  lim ited , 
o th e rs  w ith  chim es, a ll p rices ; a lso  sev 
e ra l n ice G ra n d fa th e r ’s  clock cases, ex 
cep tional b a rg a in s . Clock C om pany, 1688 
R u ffner S t., P h ilad e lp h ia , P a . 93

F o r Sale— S tock  g en e ra l m erch an d ise  
an d  fa rm  im p lem en ts  in  sm all ra ilro ad  
tow n  in C en tra l M ichigan. Good fa rm in g  
coun try . E x p en ses  v e ry  low. A ddress 
A. M., c a re  T ra d esm an . 100

Books a n d  s ta tio n e ry  fo r sa le ; good 
book sto re , w ell located  in  b e s t tow n 
W e ste rn  Colorado. A ddress O w ner, R. 
Culver, M ontrose, Colo. 88

F o r Sale—-Drug s to ck  an d  fix tu res, w all 
p ap e r, w indow  shades , in  live tow n  of 
4,000 popu la tion . R eason  fo r selling, o th e r 
business. In v e n to ry  a b o u t $7,000. A d
d ress  W . & S., c a re  H aze ltin e  & P e rk in s  
D ru g  Co., G rand  R ap ids, M ich. 87

F o r Sale—A rt need lew ork  an d  in fa n ts ’ 
w e a r  shop. H ig h -c la ss , w ell es tab lished . 
Only one of i ts  k ind  in c ity  of 35,000. 
B es t location . Invoice a b o u t $7,000. Ill 
h ea lth  reaso n  fo r  selling. A ddress  H a m 
m er’s Shop, 159 E . C olorado S t., P a s a 
dena , Cali. 86

F o r Sale—C lean u p - to -d a te  s tock  of d ry  
goods and  re a d y -to -w e a r  goods. E s ta b 
lished 15 yea rs . M ichigan tow n  of 3,500. 
In v en to ry  $12,000. M ust re t ire  on acco u n t 
of h ea lth . A ddress No. 124, c a re  T ra d es- 
m an.____________ _____________________ 124

D ry  goods, boot an d  shoe an d  fu rn itu re  
■store; u p - to -d a te  sto ck ; good p ay in g  b u s i
ness in a  m a n u fac tu rin g  tow n of 3,000; 
good su rro u n d in g  c o u n try  tra d e ; only 
s to ck  of i ts  k ind  in  to w n ; es ta b lish ed  30 
y ea rs ; b es t of reaso n s  fo r selling. A d
d re ss  P. O. B ox 332, N ew  H artfo rd , 
Conn. 123

F o r S ale—-Clean s to c k  of g en e ra l m e r
chand ise , loca ted  in  to w n  1,400 pop u la 
tion , doing  $25,000 an n u a l bu sin ess . Good 
rea so n s  fo r  selling . A ddress  B ox 205, 
Y ale, M ich.___________________________30

F o r Sale—C onfec tionery , ice c ream , 
b u s in ess  lunch  a n d  b ak e ry . L o c a ted  op 
posite  un ion  dep o t a n d  b o a t land ing , in  
tow n of 35,000 in h a b ita n ts  on L ak e  
M ichigan. H av e  o th e r  b u s in ess  to  a t 
te n d  to  a n d  w ill sell v e ry  reasonab le . 
S ales a v e ra g e  $50 p e r  day . 75 p e r  cen t, 
tr a n s ie n t tra d e . A ddress  No. 941, c a re  
T ra d esm an . 941

G eneral m erch an d ise  an d  fix tu res  for 
sa le  cheap. S to re  bu ild ing  w ith  liv ing  
room s a ttach e d . A ddress B ox 75, K osh- 
konong, Mo. _____________ 122

F o r Side—N in e teen  room  hote l, s te a m  
h ea t. O nly hotel, tow n 800. $3,250. All
fu rn ish ed . A ddress  H otel. L aw rence , 
Mich._________________________________ U8

E xchange— My fa rm  fo r g rocery . J . L.
Shigley, LeRoy, M ich._____________ 119

F o r Sale—M eat b u sin ess  in  a  h u s tlin g  
little  tow n in S ou th ern  M ichigan. W ill 
sell o r r e n t  fix tu res. A ddress No. 120, 
c a re  M ichigan T ra d esm an .__________ 120

F o r Sale—A clean  u p - to -d a te  s tock  of 
d ry  goods, lad ies’ an d  g e n ts ’ fu rn ish in g  
goods; la rg e s t s tock , b e s t location  in 
c ity ; inv en to ry  $15,000; a  good ca sh  b u s i
n ess ; es tab lish ed  24 y e a rs ; been in  b u s i
ness long enough. W a n t to  g e t out. 
D on’t  w rite , com e an d  see. J . R. R auch  
& Son, P lym ou th , M ich._____________116

F o r Sale—D ru g  s to ck  in  good live C en 
tra l  M ichigan tow n, popu la tion  850. E x 
ce llen t business. R eason  fo r selling , poor 
h ea lth . A ddress No. 117, c a re  T ra d esm an .

F o r E xchange—240 ac re s  ra w  land, $30 
ac re , c lear, n e a r  R oscom m on, M ichigan. 
A coun ty  s e a t and  ra ilro ad  tow n abo u t
1.000 popu la tion . W a n t ru n n in g  s tock  
m erchand ise . A. M. * K au ffm an , Lock-m c i  -• ...............  — -------------------------. —
ridge, Iow a. .____________________ 114

F o r Sale—B akery  in tow n  of 2,000 po p 
u la tion . D oing good business. N o com 
p e tition . M ust sell. Call o r  w rite  J. 
H  P o rtz . B uchanan , M ich.__________ 113

W a n ted  — S tock g en e ra l m erch an d ise  
cheap  fo r cash . Box 223, N ashv ille , 
M ichigan. _____ _________________  U2

F o r Sale—S tock  of m illinery  an d  fan cy  
goods. S tock  w ill in v en to ry  a b o u t $3,000 
an d  w ill sell fo r $2,000 cash . I t  is  lo 
ca ted  in a  C en tra l M ich igan  tow n of 
5 000 and  is one of th e  b e s t locations 
in  tow n. A ddress No. 110, c a re  T ra d es-
m a n . ______________________ ________ HQ

F o r Sale—Sm all w ell se lec ted  s to ck  g ro 
ceries  and  fix tu res . L o c a ted  in  a  f irs t-  
c lass tow n  5,000. Good build ing , good 
s to ck  a n d  good business . A ddress C. 
O. D .. c a re  T rad esm an . 128

B usiness  O pportun ity—M odern s to re  
v ac an t, c e n te r  of G alesburg , M ichigan. 
A ddress N. G. B urd ick , 78 L a G rav e  A ve., 
G rand  R ap ids. M ichigan._____________ 9 8 _

F o r  Sale—$1,500 s to ck  of shoes, re p a ir  
shop in  connection . O nly re p a i r  shop 
in  good live to w n  of 300 in h a b ita n ts  in  
W e ste rn  M ichigan. A ddress No. 96, c a re
M ichigan T ra d e sm an . _____________ 96

F o r  Sale—A good live m illinery  s to re  
in  tow n  of 1,500 in h a b ita n ts . L ocated  
W e ste rn  M ichigan. Good rea so n s  fp r se ll
ing. A ddress N o 97, c a re  M ichigan 
T rad esm an . ___________________________97

F o r  Sale—O nly
1,000 in h a b ita n ts , 
w es te rn  M issouri, 
ing. A ddress  G. 
Mo.

t in  shop  in  tow n  of 
B es t to w n  in  N o rth -  
Good rea so n s  fo r sell- 
M. G reen, K in g  C ity, 

90

F o r Sale—S tock  g en e ra l m erchand ise , 
invo icing  $4,500. C ash  b u s in ess  la s t  y ea r, 
$22,500. R eason  fo r selling , poor h ea lth . 
A ddress M orrell & Lyle, S herm an , M ich.

56
$50 p e r  w eek  an d  up. H ow  f a r  u p  d e 

pends on you. E n o rm o u s su m s a re  being  
m ade by  O xy g en a to r S alesm en—one had  
m ade $21,500 in  th re e  y e a rs ; a n o th e r  
$6,000 in  one y e a r; a n o th e r  $4,500 in  six  
m onths. W e s te rn  O x y g en a to r Co., B e
a tr ic e , N eb. 58

G et o u r l is t of “ L a n d s  an d  B usiness  
C hances"  in  G rand  T ra v e rse  f ru i t  b e lt of 
M ichigan. I f  w e sell y o u r  land  o r  s to ck  
of m erchand ise , th e  e n tire  c o s t w ill be 
b u t $25. Send fo r proposition . P a rd ee  
B usiness  E xchange, T ra v e rse  C ity, M ich.

F u rn itu re  B usiness  F o r  Sale—W ill in 
voice a t  a b o u t $12,000. L o c a ted  in  T u r 
lock, in  th e  fam ous T urlock  ir r ig a tio n  
d is tr ic t. O ver 175,000 ac re s  in  th e  d is 
tr ic t. P opu la tio n  3,000. G row ing ev e ry  
day . Good rea so n s  fo r selling . S ales la s t  
y ea r, $30,000. A ddress Box 217, T urlock , 
C a ll.___________________________________ 20__

F o r S ale  o r T ra d e—Tw o T h u rm a n ’s 
vacu u m  c leaners , h a n d  pow er, w ith  all 
a t ta c h m e n ts . C ost ea ch  $50. W h a t hav e
you ; C arl G rau , T ay lo r, T exas._____ 71

F o r Sale— S tock of fu rn itu re , fix tu res, 
rugs , c a rp e ts , w a llp ap er an d  jew e lry . Is  
equipped fo r u n d e rta k in g  business. S tock  
w ill in v en to ry  ab o u t $5,000. E n q u ire  A. 
H . B lan ch ard . Shelby. M ichigan. 102 

G enera l S to re  F o r  Sale—M ain ly  d ry  
goods. W rite  fo r p a r tic u la rs . A ddress
K u eh l’s, W a n a ta h , Ind iana .__________105

W a n te d —A live ho te l m an  a s  a  te n a n t  
fo r th e  N ew  N a tio n a l H o te l bu ild ing  a t  
R eed C ity, M ichigan. P re s e n t local ho te l 
accom m odations  v ery  poor. A good ho te l 
w ould h av e  li ttle  com petition . A ddress 
H o w ard  F . W ith ey , R eed C ity. M ichigan.

F o r  Sale—M y s tock  of g en e ra l m e r
chan d ise  a n d  good w ill, a lso  m y s to re  
an d  rea l e s ta te . D o ing a  good p ro sp e r
in g  business . S tock  a n d  fix tu res  a b o u t 
$10,000, in  s tr ic tly  f irs t-c la ss  shape . R e a 
son fo r selling, w ish  to  re t ire  a f te r  21 
y e a rs  ac tiv e  serv ice. F o r  p a r t ic u la rs  a d 
d r e s s  L ock  B ox 57, P esh tig o , W is. 107 

T o tr a d e  A rk an sas , O klahom a, T exas  
fa rm s  fo r m erch an d ise  or c ity  p ro p erty .
B ox 67, H atfie ld . A rk .________________ 106

B usiness  W a n ted —I a m  look ing  fo r  a  
good open ing  fo r  ca sh ; a g e n ts  a n d  sp ec
u la to rs  need  no t a n sw e r; g ive  fu ll p a r 
tic u la rs  In firs t le tte r .  A d d ress  M., 
T ra d esm an , Box 1261 C h erry  V alley, I ll i
nois. __________________ 478

I b rin g  b u y e rs  a n d  se lle rs  to g e th e r. 
W rite  m e if  you w a n t to  buy, sell o r 
exchange a n y  k in d  o f b u s in ess  o r rea l 
e s ta te  an y w h ere . E s ta b lish ed  1881. 
F ra n k  P . C leveland, 1261 A dam s E x p re ss  
Bldg., C hicago, Illinois.______________357

C ann ing  fac to ry  a n d  coal b usiness  fo r 
sa le  o r  tra d e . Splendid  rea so n s  fo r  d e 
s ir in g  change. A ddress  No. 919, c a re  
M ich igan  T ra d esm an . 919

W indow  tr im m e r an d  ca rd  w r ite r  w ith  
12 y e a rs ’ experience  in  g en e ra l m e r
chand ising , is open fo r a  position . C an 
g ive A1 reference. A ddress E m eil F . 
W itt, P o r t  C lin ton , Ohio. 94

F o r S ale—H ote l in  b es t sm all tow n  in 
M ichigan. R a tes , $2. Good business. 
W ill sell house an d  fu rn itu re  o r  re n t 
house, pool room  an d  so ft d r in k  in  con
nection . R en t reasonab le . R eason , poor 
hea lth . A ddress H otel, c a re  T rad esm an .

101

L ocation  w an te d  fo r a  v a r ie ty  sto re . 
L ive tow n, 1,200 to  4,000 popu la tion . 
B rick  bu ild ing . W ell located . S o u thern  
M ichigan, N o rth e rn  In d ia n a  o r N o rth e rn  
Ohio p re fe rre d . A ddress H u stle r , c a re  
T ra d esm an . 64

If  you w ish  to  buy, sell o r  exchange  a n y  
le g itim a te  b usiness  of a n y  k ind , anyw nere , 
consu lt ou r B usiness  C hance D ep a rtm en t. 
I t s  opera tion  is  n a tio n a l in  scope and  
offers unexcelled  se rv ices  to  th e  seller, 
a s  w ell a s  th e  buyer. A d van tageous ex 
changes  fo r  o th e r  p ro p e rtie s  a re  o ften  
a rran g e d . In  w ritin g , s ta te  fu lly  you r 
w an ts . T he  V arlan d  S ystem , C ap ita l 
B ank , S t. P au l, M inn. 814

F o r Sale— C heap, h a lf  ton  tru c k , 20 
horsepow er, solid t ire s . J a n s e n  & Joos- 
ten , F lan a g an , 111. 43

H allow  w ire  sy stem  gaso line  lig h ts  
w ith  tw elve  lam p s an d  ta n k  com plete ; also  
e ig h teen  g ra v i ty  feed  gaso line lam p s  fo r 
sa le  o r  tra d e , C arl G rau , T ay lo r, T exas.

72
E x tra  good location  fo r  g en e ra l s to re  in 

fine c o u n try  tow n. F in e  new  brick  block, 
22x80 fee t. M odern in  ev e ry  respect. One 
of th e  v e ry  b e s t b usiness  to w n s  in  th e  
S ta te . I  am  closing  o u t m y  business  
because  of ill h ea lth . O bject is  to  sub le t 
m y  lease. I have  one a n d  o n e-h a lf  
yea rs , w ith  p riv ilege  o f tw o  m ore. W ill 
sell fix tu res  a n d  b alance  of s to ck  a t  a 
ba rg a in . A ddress Box 193, M iddleton, 
M ich. 80

F o r Sale— S aw m ill p ro p e rty  a t  F o rd  
R iver, M ichigan, co n sis tin g  of th re e  band 
saw m ill, sh ing le  m ill, tie  a n d  post mill, 
la th  m ill, docks an d  tra m s , b lack sm ith  
shop  an d  m ach ine  shop all s tocked  w ith  
tools, la rg e  s to re  an d  office building, 
la rg e  b o a rd in g  house, la rg e  b a rn s , s ix ty -  
th re e  houses, lands, e tc ., a ll of w hich  
w ill be sold a t  a  b a rg a in . A pply to  T he
I. S tephenson  Co., W ells, D e lta  County, 
M ichigan. 78

F o r  S ale  o r  E x ch an g e—F in e  80-acre 
fa rm  in S o u th ern  M ichigan. W ill ex 
chan g e  fo r shoe sto re . F o r  p a r t ic u la rs  
ad d re ss  C harlie  Corey, R ou te  No. 6. 
B ellevue, M ich. 62

F o r Sale—Good clean  s to ck  g en e ra l 
m erchand ise , loca ted  in  b e s t to w n  800 
popu la tion  in  C en tra l M ichigan. Invoices 

•abou t $4,000. F in e  business , excellen t 
fa rm in g  coun try . W ill sell a t  in v en to ry . 
D eal w ith  ow ner, no  ag e n ts . A ddress 
No. 907, c a re  T ra d esm an . 907

$3,000,000 m on th ly  d iv idends now  being  
paid  to  in v e sto rs  in  O k lahom a oil com 
p an ies : $2.20 re tu rn e d  fo r ev e ry  do llar in 
v es ted  la s t  y ea r. Oil p roduction  s u r 
p asse s  in  va lue  th a t  of an y  o th e r  s ta te . 
O nly s ta te  w hose p roduction  is  in c re a s 
ing ; $100 inv ested  now  m ay  m a k e  you 
indep en d en t; in fo rm atio n  free . O klahom a 
Oil D evelopm ent A ssociation , 419 F ir s t  
N a tio n a l B ank , T u lsa , O kla. 8

S afes  O pened—W . L . Slocum , sa fe  ex 
p e r t  and  lock sm ith . • 97 M onroe A ve., 
G rand  R ap id s, M ich. 104

W ill p ay  ca sh  fo r s to c k  of shoes a n d  
rubbers . A ddress  M. J .  O., c a re  T ra d e s 
m an . 221

G rocery, w ell-located  in  b u sin ess  d is 
tr ic t .  H av e  done a  la rg e  b usiness  fo r th e  
la s t  15 y ea rs , books s ta n d  in v e stig a tio n ; 
a t  $1,000, b u t w ill reduce  s to ck  to  $500. 
A ddress G rocery, c a re  T rad esm an . 84

F o r  Sale—A n u p - to -d a te  b a z a a r  s to ck  
in  W e st B ran ch , M ich. Good rea so n  fo r 
selling. A ddress J a rb o e  & Co. 68

F o r Sale—G rocery  an d  bu ild ing  on good 
co rn e r in D etro it. I  h av e  o th e r  business  
req u irin g  m y tim e. A ddress F . A. Vogel, 
601 17th S t., D etro it, M ichigan.______ 89

F o r Sale—C rockery  a n d  b a z a a r  stock , 
in v en to rie s  $3,000 to  $4,000. D oing b est 
c a sh  b u s in ess  in  c ity . N o rundow n  stock . 
M ust sell acco u n t ill h ea lth . S nap  fo r 
som eone if  ta k en  a t  once. A ddress^  77, 
c a re  T rad esm an .______________________ 77

F o r M erchand ise—240 ac re s  th re e  m iles 
R. R. tow n  of 1,500 a n d  n ine  m iles coun ty  
sea t, C an ad ian  coun ty , O kla. 140 ac re s  
in  cu ltiv a tio n , 100 p a s tu re . E leg an t 10- 
room  house w ith  h o t a n d  cold w a te r ;  tw o  
la rg e  b a rn s . Im p ro v em en ts  w o rth  $5,000 
to  $6,000. W ell loca ted  a n d  v e ry  d e s ir 
able. A lso 240 a c re s  five m iles good R. R. 
tow n  of 2,500. 130 a c re s  in  cu ltiv a tio n ,
balan ce  p as tu re . Sm all im provem en ts . 
Good land . W ill han d le  clean  m e rch an d 
ise up  to  $26,000. M igh t consider building. 
If you w a n t a  good hom e a n d  good deal, 
w rite  m e now. W . J . F inch , E l Reno, 
O kla. 74

A utom obile  b a rg a in  fo r sale . M y K ing  
c a r  w ith  fu ll equ ipm en t, ti re s  35x4 % an d  
tw o  e x tr a  ti re s  a n d  rim s, qu ick  d e ta c h 
ab le rim s, P re s to  ta n k , s to rag e  b a t te ry . 
G abriel an d  K lax to n  h o rn s  and  fu ll equ ip 
m en t. I f  in te re s te d  in  a  b a rg a in  see N. 
Robbins. G rand  H av en . M ich.________ 81

F o r  Sale—A good h a rd w a re  a n d  p a in t 
business, w ith  re p a ir  shop in  connection , 
$2,500. M onth ly  b u sin ess  o ver $500. S tore, 
W ash in g to n  an d  M ain s tre e ts , Los A n g e
les, Cali. O w ner w ishes  to  re t ire  from  
h a rd w are  business. A ddress W . E. 
Jo h an sen , 1843 S. M ain  S t., Los A ngeles, 
Cali. 46

H E L P  W A N T E D .
W a n te d  — R eg iste red  P h a rm a c is t or 

d ru g g is t. S ta te  p a r tic u la rs , sa la ry  w a n t
ed H . W . Z a lsm an , N o rth p o rt, M ich.

126
W a n ted —C lerks to  le a rn  sh o w  ca rd  

w ritin g . Q uickest, s a n e s t an d  m o s t su c 
cessfu l sy s tem  ev e r devised . Low  cost. 
A ddress E . K um m en, B ox 17, S t. P au l, 
M inn. ______________________________ 63

W a n te d —S ubsc rip tion  so lic ito rs  w ho 
h av e  h ad  a c tu a l ex pe rience  in  secu ring  
su b sc rib e rs  fo r tra d e  jo u rn a ls . S ta te  e x 
p erience , len g th  of tim e  em ployed and  
n am es of fo rm e r em ployers. A ddress No. 
897, c a re  M ich igan  T ra d esm an . 897

W a n ted —C lerk  fo r g en e ra l s to re . M ust 
be sober an d  Ind u strio u s  a n d  h av e  som e 
p rev ious experience . R efe rences  requ ired . 
A ddress S to re , c a re  T ra d esm an . 242

S ITU A T IO N S  W A N T E D .

B read  an d  p a s try  b a k e r  w a n ts  s itu a tio n . 
S ix y e a rs ’ experience . S ingle and  r e 
liable. A ddress G ust A nderson , D ela- 
van, W is. 121

AUCTIONEERS.

A uction  Sale—E x p e r t serv ices  g u a ra n 
teed  c losing  o u t o r red u c in g  sto ck s  of 
m erchand ise . F o r  d a te s  an d  in fo rm ation  
w rite  to  H e n ry  N oring , A uctioneer, R eeds- 
burg , W is. U 5

Tanglefoot

Flies a year—vastly more than 
all other means combined. 

The Sanitary Fly Destroyer— 
Non-Poisonous.
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What Properly Constitutes a Grocer.
At first blush it may seem as 

though the mere raising of the ques
tion is a trivial academic diversion 
or a basis for an ethical discussion, 
but as a m atter of fact it is coming 
to the front more or less seriously 
for grocers in several states, in the 
light of certain well defined move
ments to have laws enacted defining 
just what a grocer may legitimately 
sell and what not. If it continues, 
it may become an important and 
pertinent question demanding settle
ment.

From various quarters come re
ports that legislation, said to ema
nate from druggists associations, has 
been proposed this year to prevent 
grocers from selling patent medi
cines, although in the original bot
tles and unde-ll, the original labels, 
just as prepared by the manufactur
er. In St. Louis, it appears the Sec
retary of the Missouri State Board 
of Pharmacy issued formal warning 
to retail grocers containing the fol
lowing language:

“Information has been filed in this 
office that you are in violation of the 
pharmacy law by selling drugs with
out having a registered pharmacist 
in charge. I do not want to be com
pelled to prosecute you and will give 
you a few days in which to adjust 
the conditions in your store before 
taking further action.”

In this case the grocer refused to 
be scared, even when informed by 
the Board that “business ethics 
ought to prevent a grocer from sell
ing remedies,” and informed the 
Board that he was openly selling the 
remedy at issue—Castoria—and pro
posed to continue to do so. And in 
his determination the indications are 
that the grocers’ association will 
stand by and support him.

Quite aside from the merits—ethi
cal or legal—of this particular case, 
it indicates a rather startling frame 
of mind on the part of druggists to 
ward what has heretofore never been 
at issue—the right to sell proprietary 
articles, whether they be drugs, 
chemicals, foods or anything else. If 
such restrictions are to be pursued 
far enough, it is conceivable that the 
grocer may be limited in what he 
maj' consider merchandise until he 
is legislated out of business alto
gether.

If this was a case—such as the laws 
probably contemplate—where the un
trained and even ignorant grocer (so 
far as pharmacology goes) was trying 
to compound drugs or do other tech
nical things which demand the skill 
and knowledge of a druggist or chem
ist there would be no question about 
the necessity for prohibiting a grocer 
selling medicines. But no such thing 
is claimed here. The grocer merely 
bought a proprietary article in its 
bottle, never opened it or professed to 
know anything about it, and its thera
peutic qualities, and sold it exactly as 
he would foods, or hardware, or 
clothes-pins, or any of the other va
ried commodities found on his 
shelves. W herefore the assault on 
the grocer virtually means that he is 
to be vised and restricted in what 
he can call “groceries.”

Just what constitutes “groceries” is 
a genuine question. Evolution has 
heretofore worked out as close a defi
nition as possible, but it has been a 
definition which was constantly 
changing. Once on a time the gro
cer carried perhaps fifty or sixty 
staple articles: to-day he carries on 
his shelves probably 3,000 articles, and 
to-morrow he may find it prudent to 
sell 10,000. The late Finley Acker of 
Philadelphia once said in an address 
that he considered as “groceries” 
anything which would sell at a profit 
in his store and be worth handling. 
He started at groceries, next drifted 
to a bakery and delicatessen, then to 
confectionery, next to certain table 
decorations, to a soda fountain, an 
afternoon tea room, a restaurant, and 
finally to a certain extent to the sale 
of domestic appliances.

Many of these were not “groceries” 
at first, but became such by logical 
association of utility.

In exactly the same way druggists 
have found association of commodi
ties in the convenience of the cus
tomer, leading them away from orig
inal apothecary -limitations. Once on 
a time the sole business of the apoth
ecary was to sell drugs and chemicals. 
I t  was logical that soda water should 
originally attach to the drug store 
and that toilet articles should grad
ually seek company with surgical and 
sanitary appliances. The soda foun
tain begot the hot coffee and the 
chocolatq and wafer was a natural 
evolution. So were the egg and the 
lemon and other fruits, and, as the 
coffee was delicious, the consumer of 
a cup naturally wanted a  pound of 
the material to carry home for home 
consumption and encouraged the 
druggist to put it up for him. T o
day many a drug store has become 
a near-restaurant, and, in certain 
limited lines, a grocery store. In 
the same way drug stores have added 
toilet articles, stationery and candy 
and a variety of sanitary wearing ap_ 
parel. It is as proper to challenge the 
variety of sanitary wearing apparel. 
It is as proper to challenge the 
ethical right of a druggist to sell 
groceries and clothing and crockery 
and glassware and stationery on the 
basis of “drugs,” as to sic the Board 
of Pharmacy onto the grocer for sell
ing patent medicines.

If the question involved a menace 
to the public in having dangerous 
drugs sold by irresponsible grocers 
or $10 a week clerks were compound
ing dangerous drugs, there might be 
grounds for calling the m atter in 
question, but so long as it has to do, 
not with “chemicals and drugs” as 
such, but merely with “bottles” of 
proprietary articles, where is the dif
ference between selling olive oil for 
salads or for medicine; sodium chlor
ide as a drug or as a table salt; glu
cose as a chemical or as “corn syrup” 
for pancakes? Judged purely as an 
ethical question, there appears no 
more danger in having sauce for the 
goose than for the gander in the mat
ter of “keeping on your own side of 
the fence.” On the contrary, it looks 
as though certain druggists’ associa
tions are trying to work a board of 
pharmacy to squeeze out the legiti

mate rights of a merchant in ways 
which the anti-trust laws or the laws 
of fair dealing would discountenance. 
The grocer may be a grocer and the 
druggist may be a druggist as a spec
ialty, but in being such he does not 
abandon his rights as a merchant to 
sell whatever his trade will buy at a 
profit.

John Cowley was once a butler in 
the home of an important financier 
of New York. The latter was in the 
habit of bringing other financiers 
home to dinner and talking over the 
stock market with them. On one of 
these occasions he told how he in
tended to buy in a lot of stock on the 
following day. The butler overheard 
the remark. So, first thing next morn
ing, he drew out his savings and hur
ried down to Wall Street. There 
he bought in as much stock as his 
money would permit. An hour later 
his master—Jay Gould—sent his men 
into the exchange and began to buy. 
The market went soaring. A week 
later Cowley resigned his position 
and went to live at the Fifth Avenue 
Hotel. When he died he left an es
tate of several millions.

Art may be long, but it’s different 
with most artists.

of America. Delegates and mem
bers from 135 advertising clubs in 
every part of the United States and 
Canada will be there—every sec
tion—every business interest—every 
phase of industrial activity will be 
represented.
_ Plan now to attend this conven

tion ; it is not necessary that you 
be a club member—Baltimore will 
welcome every business man with 
open arms and show him that 
cordial, generous hospitality for 
which she is famous.

The most unreasonable merchant I 
know is the fellow who gets sore 
when he sees one of his regular cus
tomers going into a competitor’s 
store.

BU SIN ESS CHANCES.
F o r  Sale O r R en t—U p -to -d a te  fac to ry  

building, on e-s to ry , cem ent, new  line 
sh a f t, s te a m  h e a t, e lec tric  pow er, 4,000 
sq u a re  fe e t space. W h y  n o t com e to  tow n 
w h ere  re n t is  cheap, in su ran c e  low an d  
good p lace  to  live?  If  you w a n t so m e
th in g  rig h t, call, w rite  o r see  E . A. 
S tow e, H ow ell, M ich.__________  129

F o r  Sale—W ell es tab lish ed  d ry  goods, 
c lo th ing  a n d  shoe sto re , d o ing  good b u s i
ness. O w ner h a s  o th e r  In te re s ts  th a t  r e 
q u ire  h is  und iv ided  tim e . W ill g ive r ig h t 
p a r ty  a  good deal. W ill exchange fo r 
D e tro it o r G rand  R ap ids rea l e s ta te . 
S tock  w ill in v en to ry  a b o u t $6,000. L o c a t
ed  on th e  m ain  line of th e  G. R . & I. 
S u m m er re s o r t  an d  excellen t fa rm in g  
com m unity , low re n t an d  good location . 
W ill a lso  sell s to re  bu ild ing  and  fix tu res 
v ery  reasonab le . A ddress Lock Box 246, 
K ingsley , M ichigan.__________________131

F o r Sale—D ouble b rick  block. T he 
c lo th ing  and  fu rn ish in g  s to re  is s tocked  
w ith  'abou t $8,000. T he  d ry  goods s to re  
is  read y  fo r s tock . S helv ings, fix tures, 
ev e ry th in g  needed. B usiness  es tab lish ed  
27 years. A lw ays p rosperous. R eason 
fo r selling, w ish  to  re tire . A ddress A. .1. 
W ilhelm , T ra v e rse  C ity, M ich._______ 130

F o r  S ale—M iddleby p o rta b le  oven, 10x12 
ou tside , w ith  fix tu res , a ll new . W ill in 
clude re s ta u ra n t  an d  cafe. D oing excel
le n t b usiness  in  one of th e  b e s t tow ns 
in N o rth e rn  M issouri. A bout 900 pop u la 
tion . S elling  on acco u n t of o th e r  b u s i
ness. A ddress B ox 181, C hula, Mo.

132
N ew , u p - to -d a te  1913 H ayw ood v u l

can iz ing  p lan t, com plete ; fu lly  insta lled  
in  good location ; good s to ck  of ac ces 
so ries ; reaso n ab le  p rice  if  sold a t  once: 
R eason  fo r selling , o th e r  b u sin ess  to  look 
a fte r . Good o p p o rtu n ity  fo r r ig h t person. 
T h is  w ill b e a r  inspec tion . J . A. S tephens, 
16 E . L aw ren ce  S t., P o n tiac , M ich. 133

No matter how little or how 
much advertising you may do or are 
thinking of doing, this Convention 
will be the biggest business help 
that has ever been placed at your 
disposa). Your line of business, 
your kind of advertising and other 
problems, will be discussed by men 
who know.

If you cannot come yourself, send 
the man Who is responsible for your 
advertising. Full particulars as to 
the program, rates for accommoda
tions, etc., will be furnished by

Associated Advertising Clubs of America
Convention Bureau

1 North Calvert Street, Baltimore, Md.

Go to B altim ore  
J u n e  8th to 13th

During the second week in June, 10,000 advertising and busi
ness men will be the guests of Baltimore.
At a series of open meetings, covering nearly a week, the great 
problems of advertising and selling will be discussed by the 
most progressive and successful business men in America. All 
the marketing and merchandising problems which manufacturers 
have to meet will be discussed by men who have met them and 
solved them.
These problems are your problems; these men are those who 
can help you by telling what they have done and how they have 
done it. The occasion is the ninth

Annual Convention of the 
Associated Advertising Clubs



READ THIS LETTER
It tells, like hundreds of others, which we are constantly receiv

ing, of the success merchants are having with the Brenard Mfg. Co.’s 
copyrighted business-getting plan.
BRENARD MFG. CO..

Iowa City. Iowa.
Dear Sir; We know of no better way to show our appreciation of 

your good work for us during the time we were using your business-getting 
plan than to buy another one which we have done and have just signed up 
with your Mr.. Price.

Your last plan was a decided success. Our last week's sales amounted 
to something over $3,000.00. and during the use of your plan we closed out all 
our odds and ends and stuff we considered hard stock. A n d  w h a t  s ee m s  a lm o s t  

u n re a s o n a b le  is  th a t  a l l  th is  s tu ff  w e  c o n s id e re d  h a rd  w e n t a t  th e  R E G U L A R  P R IC E S .

We consider your proposition the best in the world, and will keep you 
informed from time to time of the progress we are making with the new plan.

Again thanking you we are. Yours truly.
MILAN & DOOLEN.

THIS PLAN GETS HUNDREDS OF PEOPLE
DIRECTLY INTERESTED IN YOUR STORE

and it has this army of people hustling for you—it has 
them urging their friends and neighbors to trade with 
you. And it keeps them hustling for you for six solid 
months or more.

YOU CAN USE THIS PLAN TO THE 
EXCLUSION OF COMPETITORS

If this plan appeals to you and you want to use it to 
reduce your stock without cutting prices, write us right 
away or better still telegraph us as we will close a deal 
with the first merchant who wishes it in your town.

If you do arrange to use our plan we will agree not to sell it to any of 
your competitors so long as you remain our customer. Address

BRENARD MFG. CO. Iowa City, Iowa

We Sell It 
for You

It is our aim to  sell

Shredded Wheat Biscuit
before it  goes on your shelves. There are m any  
talking points about our product, but w e do all 
the talking for you. It is the on ly  cereal break
fa st food made in biscuit form, and the on ly  one 
th at is packed in substantial wooden cases. 
Shredded W heat is a lw ays ready-cooked, ready- 
to-serve. It is  not on ly  delicious as a breakfast 
food w ith  m ilk or cream, but wholesome and 
nourishing w ith  all kinds o f fru its, stew ed or 
preserved. Are you getting your share of the  

business w e are creating for you?

Shredded Wheat is packed in neat, substan
tial wooden cases. The empty cases are sold 
by enterprising grocers for 10 or 15 cents 
each,' thereby adding to their profits on 
Shredded Wheat.

MADE O N L Y  BY

T h e  Shredded W h ea t C om p an y
NIAGARA FALLS, N. Y.

WARNING
Brenard M fg. Co. 
is not operating 
under any other 
name.

W e  h a v e  no  
branches. Other  
firms claiming con
nection w i t h  us 
mis-state facts.

W e have a few  
im itators but no 
com petitors.

No more 
u s e  f o r  
Scoop  

or
S ca les

Weighing sugar, putting it in bags, los
ing by waste of time, overweight and 
cost of bags and string used eats up all 
the profit of selling sugar. In fact, the 
grocer who follows such old-fashioned 
methods loses money. k No wonder the 
sale of FRANKLIN CARTON SUGAR 
is increasing all the time. The FRANK
LIN CARTON is a neat, handy package 
that’s as easy to handle as a can of tomatoes; it’s ready to 
sell when you get it. It pleases customers because every
body wants clean sugar. The capacity of the containers 
enables you to buy in convenient quantities and you can 
get any popular sugar in FRANKLIN CARTONS.

You can buy F ra n k lin  C arton  S u g a r  in  th e  o r ig in a l  

conta iners o f 24, 45, 6 0  a n d  120 pounds

THE FRANKLIN SUGAR REFINING COMPANY 
PHILADELPHIA, PA.

“Your customers know FRANKLIN CARTON SUGAR 
means CLEAN sugar”

SUMMER TIME 
IS TEA TIME

TETLEY’S
IN D IA

C E Y L O N

TEAS
Are good for that tired feeling

Fragrant
D e lic io u s
In v igorating

H ot or Iced

Call and see our Tea Tree grow
ing from a seed from the Imperial 
Gardens.

T H E  T E A  H O U SE

Judson Grocer Co.
The Pure Foods House 

G R A N D  R A P ID S, M IC H IG A N



Why You Need This Department
I t’s a rapid-fire salesman.

Every inch of it is filled with the quickest-turning goods in the world— 
and none but the quickest-turning.

While your regular lines are turning once, these goods will be slipping 
away at high-speed and drawing more trade in proportion than all other lines 
put together.

This statement is not new, but it’s true, and scores of retailers have 
already found it out.

Are you anxious to get ahead of competitors?

Then write to-day to our Chicago house for a free circular of informa
tion, mention this journal and we’ll do the rest.

B U T L E R  B R O T H E R S
Exclusive Wholesalers of General Merchandise

C H IC A G O  N E W  Y O R K  S T . LOUIS M IN N E A P O L IS D A L L A S
SAMPLE i Cincinnati Cleveland Kansas City Milwaukee
HOUSES S Omaha Portland Philadelphia Seattle


