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Cbe White Carnation Life’s Weaver

*******jf****
•X-X-X-X Here’s to the white carnation, I sit to-day at the loom of life

****--#* Sturdy and spicy and sweet. And weave, and weave and weave; **-X-X Wafting a breath of perfume The warp is laid by hands divine **-X-X On the stony way of the street; But the weft is where I grieve; ***-X Bringing a thought of gladness For every moment in every day **-X-X Wherever the breezes blow; The shuttle flies through and through, **-X* Here’s to the white carnation, And patterns I scheme with the dreams I dream, **-X-if* Pure as the virgin snow. Are made up by the things I do. *-**--X-X■K This is the flower for Mother, I am not held blame for the warp I tread
**

-* Wear it on Mother’s Day; The threads are already set, **--*-X Flower for rain and sunshine, But my duty lies as the shuttle flies **-X★ Winsome, gallant and gay; In the fabric I’m weaving yet. ***♦ Wear it in Mother’s honor Smiles and tears, kind words and fears **-X-X Pinned to the coat’s lapel; Are wound on the bobbins I wind; *X--X-X Wear it in belt and corsage, And every slanderous word is there *X--X-X-X For her who loved you well. And every word unkind. X-X-X--X♦ The Mother in low ly cabin, And every act I would fain forget,
X-X-

* The Mother in palace hall, And the thoughts that were dark and vain *
* Is ever the best and dearest, I view  in the fabric of life I weave *
* The one we love best of all. And see them, and see them again. *
* In travail and pain she bore us, And I sit and weave with an aching heart *
* In laughter and love she nursed. And a world of intense regret; *
* And who that would shame the Mother And tears fall fast as I view the past *
*-X Is of all mankind accursed. And I pray that I may forget. X-X-
*♦ Tired and Wan too often, But out of repining and soul recoil X-X--R★ Weary and weak at times, * I look in the future and see *-fc* But always i ull of the courage My life stretched out in its future plan *** That thrills when the future chimes; And a new hope comes to me. X-♦* Mother with hands toil-hardened. I know not the length of the warp I view, *
* Mother in pearls and lace, I know not my given span; *
* The light of heavenly beauty But into the fabric I yet may weave X-
♦-x Shines in your tender face. I’ll put the best I can. X-X-♦** So here’s to the white carnation, Smiles, and kindness and patient care, X-X-*-x Wear it on Mother’s Day; Unselfishness, service and love; **-x-x Flower that blooms for Mother, Harmony, sunshine, faith and hope, ***★ Winsome, gallant and gay. And thus my contrition prove. *-*-x-x Flower of perfect sweetness, When the throw shall fall from my nerveless hand ***-x Flower for hut and hall, And the shuttle lies at rest, ***-x Here’s to the white carnation May I hear the voice of the Master say— ***♦★ And to Mother—Our Best of All. “You have done what you thought was best.’’ X-X-X-**-x***•x**

M argaret Sangster. W illiam  J. Robinson.
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W H E N  Y O U  S E E
TH E /v v \  GOOD  

SIGN OF U / W y  C A N D Y W o r d e n  O r o c e r  C o m p a n y

“ DOUBLE A ” TH E PROM PT SHIPPERS

Remember it came from

T h e PU TN A M  FACTO RY , National Candy Co., Inc. 
Grand Rapids, Mich. Grand Rapids Kalamazoo

No more 
use /o r  

S coop  
à or  

S cales

Weighing sugar, putting it in bags, los
ing by waste of time, overweight and 
cost of bags and string used eats up all 
the profit of selling sugar. In fact, the 
grocer who follows such old-fashioned 
methods loses money. No wonder the 
sale of FRANKLIN CARTON SUGAR 
is increasing all the time. The FRANK
LIN CARTON is a neat, handy package 
that’s as easy to handle as a can of tomatoes; it’s ready to 
sell when you get it. It pleases customers because every
body wants clean sugar. The capacity of the containers 
enables you to buy in convenient quantities and you can 
gret any popular sugar in FRANKLIN CARTONS.

You can buy Franklin Carton Sugar in the original 
containers of 24, 43, 60 and 120 pounds

THE FRANKLIN SUGAR REFINING COMPANY
PHILADELPHIA, PA.

“Your custom ers know  FRA NKLIN C A R T O N  SUGAR 
means CLEA N  sugar”

D on't fo r g e t  to  in c lu d e ’ 
a  b ox  in  y o u r  n e x t  order
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T H E  T H IN  B L U E  L IN E .
The Grand A rm y of the Republic is 

an arm y to whose ranks come no re 
cruits. The arm y of the bine has 
faded to a line and every year this 
line grow s th inner and shorter.

The m arch of the thin blue line 
now is from  the arm y posts to the 
cem eteries. Its w eapons are flowers, 
its colors furled banners, its battle 
cry a prayer, its victory peace.

The boys in blue who m arched in 
all the vigor of youth and m anhood 
for the Union, and who have su r
vived th roughou t the years since 
those stirring  days, now to tte r  in b rok
en ranks tow ard  th a t final union with 
their com rades where, around an 
eternal camp fire, they shall find sweet 
rest.

As the thin blue line winds slowly 
past we stand with uncovered heads. 
W c realize w hat this line m eans to us, 
w hat it has done, for us. Now one, 
then ano ther sw erves from the alm ost 
depleted ranks. He has heard the 
sound of “ta p s " even at the noon of 
M em orial day. l ie  has taken his la t 
m arch, decorated his last grave, and 
a year hence flowers will be laid on 
his own tom b by still fewer of his 
surviving com rades.

T here is a deep sadness tinctured  
with a sweet pleasure in w atching the 
m arch of the thin blue line. P roud
est of all who m ay be called A m eri
can are the surviving m em bers of the 
Grand Army. T heir heads m ay be 
bent, their bodies tw isted and w eak
ened by age, but their hearts arc 
erect.

In the m em ory of a half-century 
ago they are young. T heir ears may 
not hear clearly the plaudits of the 
th rong  that lines the way. but the dis
tan t call of the bugle is as thrilling  
to them  as in th a t long-ago yesterday 
T heir eyes may not see beyond their 
own dw indling line, but they  recall 
distinctly  the inspiriting folds of Old 
Glory above the smoke of battle.

And we en ter into their en thusi
asm. W e fight w ith them the old b a t
tles. In our young streng th  we aid 
their faltering  steps. In  the brigh t 
sunlight of a profound peace, of a 
firmly knit N ation, of a spirit of 
unity  that time can do nothing but 
streng then , we give our cheers for the

thin blue line and our tears for the 
com rades who drop by the wayside, 
their floral tr ib u te  intended for o thers 
serving as a last tribute to them selves.

Michigan Sugar Factories N ot to Be 
Closed Down.

D raw n together by the thoughts 
of free trade and w hat it may do to 
their holdings, m ore stockholders of 
the M ichigan Sugar Go. than ever 
before gathered  at Saginaw Monday 
for the annual m eeting. T he old 
board of d irecto rs was re-elected and 
the d irecto rs afterw ards elected the 
same officers.

T he usual dividend of t ' j per cent, 
quarterly  on the p referred  stock was 
declared. T here was no m elon-cut
ting on common.

Every stockholder was urged to do 
all he could to prevent the removal 
of the. duty on sugar, but all talk 
that the sugar com pany will not oper
ate its p lants this year if the duty 
is taken off sugar was stopped when 
President C. B. W arren  announced 
that the six factories will be run 
as usual. It w as decided it would 
be cheaper to operate than to shut 
down.

T h ere  will be no im portan t im 
provem ents in any of the p lants and 
the plan of building a seventh fac
tory in Pigeon, in the heart of the 
beet te rrito ry , has been dropped for 
the present because, of. “unsettled 
v  m ditions.”

T en P e r Cent, to B ank Creditors.
Bay City, May 28—The first divi

dend for cred ito rs of Jam es II. Ilall, 
the T hum b banker, who failed over 
a year ago, has been declared by 
George A. M arston , referee in bank
ruptcy. It is for 10 per cent.

H all had two small private banks, 
one at Ivinde and the o ther at Port 
Austin, and was also in terested  in 
num erous o ther enterprises. H all's 
liabilities am ounted to som ething 
over 9140,000. T he paym ent of the 
dividend will involve the draw ing and 
signing by the trustee in bankruptcy 
and the countersigning by the referee 
of 227 checks for am ounts rang ing  all 
the w ay from  $710.75, the largest sin
gle paym ent, down to sums of less 
than  25 cents.

H olland—T horn ton  & Co., m anufac
tu rers of knockdow n furniture, has 
m erged its business into a stock com 
pany under the style of the H olland 
M anufacturing Co., to m anufacture 
furniture , carving, m olding clocks 
and o ther artic les lor use or o rn a
m ent. T he com pany has an au tho r
ized capital stock of $17,500, of which 
$13,500 has been subscribed and paid 
in in property .

Keep in touch w ith  the w orld or 
the w orld will get out of touch with 
you.

T he Dove of Peace.
A curious effect of the m ergers of 

wholesale grocery  houses which has 
been in p rogress for some tim e past 
under the motive pow er of A ustin, 
Nichols & Co. of New York, has ju st 
come to light and is causing consider
able com m ent am ong cham pions of 
exclusive classification in trade and 
m aintained prices. I t  develops that 
the consolidation has healed the 
breach which has prevailed for about 
four years past between A ustin, N ich
ols & Co. and the K ellogg T oasted  
Corn Flake Co. and for the first time 
in th a t period the cereal concern is 
accepting orders from  the big jobbing 
house, which it cut off its list of cus
tom ers a lte r a long controversy, in 
which the Federal a tto rney  of this 
distric t figured at one stage, and as a 
result of which the contract system of 
the com pany was modified.

It appears that all the houses which 
A ustin, Nichols & Co. have absorbed, 
as well as those which it proposes to 
take over, if negotiations come to  a 
successful conclusion, have been sup
porters of the K ellogg policy of p ro 
tected prices and exclusive d istribu
tion through  jobbers. As soon as the 
ow nership changed the question arose 
w hether selling them goods actually 
challenged the em bargo betw een the 
tw o disputants. Conference ensued, 
and it is understood that a basis of 
future relations satisfactory  to both 
parties was negotiated  by some of the 
subsidiary jobbing houses in the m er
ger, acting as “go-betw eens.” F u r
therm ore, it is said th a t the heads of 
A ustin, Nichols ÏC Co. are deeply in
terested  in the success of the Kellogg 
com pany’s con tentions w ith the Gov
ernm ent, undet the Sherm an law p ros
ecution for refusing to sell question
able “w holesalers,” and was disposed 
to  lend its m oral support to the m anu
facturer in his fight for proprietary  
righ ts to control his product. The 
result of the conferences was that the 
breach is now healed, and for the first 
tim e in four years A ustin, Nichols & 
Co. are buying and selling K ellogg’s 
direct.

B ankruptcy P roceedings Before the 
St. Joseph  Referee.

St. Jo seph , M ay 21—In th e  m a tte r  of 
C larence M. Jen n in g s , R o b e rt Jen n in g s  
anil J e n n in g s  B ro th e rs, b an k ru p ts , of 
iA w rence , an  o rd e r  w as m ade by th e  
referee confirm ing th e  sa le  of th e  b a n k 
ru p ts ' a s s e ts  a s  m ade by th e  tru s te e  to  
B urre ll T ripp , of A llegan.

M ay 22—In th e  m a tte r  of A ug u st P e t 
ers, b an k ru p t, of B en ton  H arb o r, an  o rder 
w as m ade by th e  re fe ree  ca lling  th e  firs t 
m ee ting  of c red ito rs  on Ju n e  3, a t  St. 
Joseph , fo r the  pu rpose  of p rov ing  claim s, 
e lec ting  a tru s te e , ex am in in g  th e  b a n k 
rup t, etc. T he schedu les of th e  b an k ru p t 
filed w ith  th e  re fe ree  d isclose liab ilitie s  
Of $75,177.SS, and  a s s e ts  of $1S,532. T he 
follow ing c red ito rs  a re  schedu led :

W ages Due.
C harles Burtzloff. B en ton  H arb o r  $154.20
Je ss ie  G oodrich, K alam azoo  ............  70.00
R. R. C arnes. Zion City, Ills ......................... 30.00

C red ito rs  H old ing  S ecu ritie s  
S m ith , B arn e s  A S tro b e r Co, C h i

cago .................................................  $3,250.00
K rell A uto  G rand  P ian o  Co., Con-’

n<■rsville, In d ................... 841.00
Pea.se Piano Ci->.. N ew  T ori 1, 100.09
Tl F erra nd <l’o,, D e tro it 735.00H. P. N elson Co., C hicago . . . . .  23,,000.00
Beinto n I b irb i ir S ta te  B ank ,’ i3*nton

11a rb o r  . . . . .  . 5,,700.00
TU•lie W illiam s, H a r tfo rd ' . ’ 1,,000.00
Ki ng P iano Co .. C hicago , *’.* 8 ,330.00
Jo h n E lston . 1tiverside . . . . . .  1,,500.00Tl ie CJable P ia i in Co., Chicstgo ,200.00
M. Sc■hultz A (jo .t C hicago 713.00
YYm. G. N ew la nd. B en ton Hi irbo r ooo.oo

U nsi“cured  C red ito r s.Rr>be I■t Sherw o od, W aterv li et . . . 150.00
IX mie 1 G reen, .Benton H a r t»or 218.00
.In ling; Burtzlofi B enton Ha rb o r  . . 700.00
Nii t io rial Music1 Co.. Chicago 82.05
( ’< i•nor•ized M us io Co., N ew Y(>rk * ; ; 5S.OO
lit *rri<■n Spring s E ra , F erri en S*pgs r.’oo
Mills A F ord, K alam azoo 47.00
F n i t ed S ta te s M usic Co., (:iì*ica go 92.49Rrival M usic Clo., C hicago 59.00
N. s tire A Oa., C hicago 33.08
St and a n i Musi c Co., Chica go 138Ì07
B abson Bros., Chicago .......... .. 30.72
P><îcker Ii r  os .. N ew  Y ork .................. 145. 00
X. Rosse•tter . Chi« •a go . . 9 9 50( *<dum biii PI:lonogr•aph Co.. Chicago 278. 00
R. R id ia rds<>n, K alam azoo  .............. 6. 50
1 >;lllas Ftoudtìm an, K a la m z o o ............ 60. 00
J. B. K:•nere Bat tie C reek  ............ Tri (io
Mrum Pu W ishing «io.. B a ttle  C reek 105. 00
E. P. Jotinsion, O tta w a , Ili.............. 130. 00
( \ A. B row n, R>m tnn H arb o r  . . 125, 00
YY'im am Sei, m allfuss. Zion C ity . . 250 00
< Vi blo Ni:■ Isoi 1 Co.. Chicago . . 172. 43
< catra d 1Pian o Co.,. M ilw aukee ___ 100 00
Ma rq u e tte  P inno Co.. C hicago . . . . 710, 00
St •gerst ro m Piano Co.. M enom inee 70 00
Ri idnph Winritzer, C hicago ........  1 00
J r ■Im F. Cor and Ja m e s  O 'D onnell,

P a tti f  < ’1•oek a nd Bern on F i a rb o r 629 00
A. M. B olici■ma n . New York Ci tv  2.0 25. 00
( i( M-tzrnn n I ’iano Co., R och este r 1,26:" 00
SIGift P.lros.. H im ting ton , In d ........ 287 00
( ,'<m ira i Tru:st Co ., C hicago .......... 1 ,197. 00
Ct)] oni al T ru ?t Co .. C hicago .......... 232 00
A rt Nnv elt v Co., G oshen. In d ........ 45. 00
M oKinlei ÀI Jo.. Chicago ___ 19.,17
G ìninnoli B ros., 1Detroit .................. 50 00
A. T. 11all. Bent >n H a rb o r  ........ 19. 68
YYa rro ri Cariroll, r »enton H a rb o r  . . 22 00
Ri ibert W att?rs, Bienton H arb o r  . . 66 26
K, Uva rei Mar■oeaii. B en ton  H arb o r 25,.00
Amos M essener. B enton H a r b o r . . 95.00
B u tte r  Stool A- Bench Co.. M arion.

Tnd........................................................ 254.97
Poolev F u rn itu re  Co.. Chicago ..  25 80
Bell Telephone Co., B en ton  H arb o r  41.90 
F rances  B urtzloff, B en ton  H arb o r 50.70
Calvin G ray, B enton H a r b o r ..........  05.35
.1. W. Lucas A- Co.. B en ton  H arb o r 13.75 
G. M. Bell A Co.. B en ton  H a rb o r ..  34.00
Allie P aget. B enton  H arb o r  ........  400.00
J . S. M orton, B en ton  H arb o r  . . 90.00
M arion Jen n in g s . B en ton  H arb o r  1S5.00 

M ay 23—In th e  m a tte r  of A dolbert A. 
W elcher. b an k ru p t, of B errien  S prings, 
a n  ad jo u rn ed  first c red ito rs ' m ee ting  w as 
held a t th e  re fe re e 's  office fo r th e  purpose 
of allow ing c la im s and  pay ing  expenses 
of ad m in is tra tio n  to th e  am o u n t of $250. 
An o rd e r  w as m ade by  th e  re fe ree  d is 
m issing  the  petition  fo r ac co u n tin g  filed 
ag a in s t th e  b a n k ru p t by th e  tru s te e . T he 
b an k ru p t w as  questioned  by  th e  re fe ree
as  to  C ertain tra n sa c t[ions, reiyarding the
p e tition  for aceonn tin g and  th e  m ee ting
fu r th e r  adjitu rn e d  un til Ju ly  2

M ay 24— In th e  mri t te r  of Fred YY.
M cP herson, ban k ru p t. of Kal! im azoo,, an
o rder w as  em tered  eleising the e s ta te . and
a ce rtific a tii m ade by th e  refe ree ree om -
m ending  th e b an k ru p t:’s  dischf

I » é t ro it—- T h e  \Y . IL  H ;w iden C( ».
h a s  e n g a g 'i d  in b u s in e s s  to m a n u fac -
tu r e  a n d  <le a l in ta b le  re li sh  es , c‘o n -
cl in te n ts ,  p r e s e rv e s a n d ail ol:h o r
ta b le  su p p d ie s, w ith an a u th n r i[zed
c a p ita l  s te >ck o f $3, 000, all o f  w h ic h
h a s  b e e n s u b sc r ib e ! 1 a n d  Ita  ul in! ill
cash.

L ansing—The H aight M anufactur
ing Co'. has been organized for the
purposi2 of m anuf acturing  autom atic
gasolin e venders. The com pany has
securec1 a factory building and is
now in stalling the necessary m achin-
ery.

There may be fifty-seven ways to 
build a successful business, but a sure 
way is for each individual in the or
ganization to do the thing that he is 
able to do best.
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C L O V E R L A N D .

Z ephyrs F rom  the U pper Peninsula 
of Michigan.

M arquette, May 2G—O ur U. C. T. 
base ball team  is grow ing apace. H an
cock Council is now follow ing suit 
and is g e tting  up a team , witli a view 
to  lighting us out on the diam ond in 
the near future. 'We are putting  it 
into the heads of 1 shpemi'ng arid Ne- 
gaunee to  get up a team  and, by the 
tim e the season opens, our neck of 
the w oods will be full of good am a
teur team s. On Saturday night our 
team regre tfu lly  Accepted the resig 
nation of W ill Pohlm an as m anager, 
as he is forced to give a great deal 
of personal a tten tion  to his goat farm 
at M ichigamm e and pleaded press of 
business, but we are happy to report 
tha t we have secured the services of
G. A. \ \  ebb. who is an enthusiastic 
fan and possesses the personality  and 
executive ability to handle it in Al 
shape.

( >n Saturday evening, May .24, we 
held our last m eeting  before the m eet
ing of the G rand Council at G rand 
Rapids, and an in teresting  ami en
thusiastic m eeting it was. O ur reg 
ular o rder of business was enlivened 
by a discussion on the advisability of 
appointing a regu lar chaplain to offi
ciate a t our regular m eetings and at 
our initiation in which it was b rought 
out that U. 1’. Council, No. 1 SO, is, 
a fter all. an "unique com pany of 
saints," with one notable exception, 
tha t of Charlie W heeler and his case 
is hopeless until some singing evan
gelist w atches for the psychological 
m om ent of golden opportunity  and 
lands him in as an eleventh hour saint. 
Ju st th ink  what a p re tty  little  cherub 
he would be in th a t not unfam iliar 
garb of a "w hite w inged angel,” even 
at the eleventh hour.

B rother Burtless, being the m ost 
heavenly looking m em ber we had, was 
appointed chaplain tem porarily , that 
"unique com pany of sa in ts” p rayer
fully aw aiting  B ro ther W heeler’s con
version, as we firmly believe th a t the 
secular duties of Secretary  will no 
longer have any fascination for C har
lie after he en te rs  into the new er and 
higher realm.

\ \  e w ere favored with a visit from 
B rother U m breight, of O shkosh C oun
cil, No. 190, and B ro ther K. C. W h a
ley, of M uskegon Council, No. 404, 
both of whom gave us excellent talks 
which were very much appreciated by 
all present. B ro ther U m breigh t’s talk 
dealt w ith the higher standard  of the 
traveling  man of the present day, as 
com pared w ith the men of tw enty and 
th irty  years ago, and his poin ts were 
excellently  taken and his talk m ade a 
profound im pression. B ro ther W ha
ley talked in terestingly  on the new 
subject to us in the N orth and which 
proved of great value to us. on ac
count of the infrequency of any infor
m ation on the subject, which was 
'1 he T raveling  Man in the South.

T he O ssaw inam akee H otel, a t M an- 
istique, is one of the largest m ost 
perfectly  designed, m ost com fortable 
and best m anaged hotels in this part 
of the State and its m anager, Louis A. 
M allette. ever since he succeeded in 
getting  the C hicago L um bering Co.

to change the plan of operating  the 
hotel p roperty  from  its ow n operation 
of it by paying him, as a salaried 
m anager, to the g ran tin g  him of a 
lease several years ago has held the 
hotel up to an exceptionally  high 
standard of excellence and it can well 
rank am ong the forem ost hotels in 
the State. Lou was a little obdurate 
and unyielding on our supplications 
and im precations, likewise our dam 
nations, heaped down upon him for 
lo! these m any years on the individual 
tow el proposition, but now Lou and 
ourselves can smoke the pipe of peace. 
W e can put away our feathers and 
our w arpaint and bury our tom ahawk 
for lol and behold! Lou has come 
across with a stock of individual 
tow els that would choke an elephant 
and we feel so blank good about it 
th a t we will donate a keg of 8d steel 
w ire nails to nail them  down, so the 
thoughtless travelers w on't steal them.

T here are so many “swat the fly” 
m asterpieces of m echanism s and con
trap tions of various kinds invented by 
m yriads of ingenious Yankees pos
sessing the spirit of com m ercialism  in 
high degree in their spare time com 
ing to our hands as sam ples th a t we 
w ere recen tly  forced, on account of 
the p ro testations and im precations and 
th rea ts of a usually patient wife, to 
build an extensive addition to our 
hum ble little  domicile, so . th a t we 
can now confidently prom ise out 
friends who come to see us th a t we 
will refrain from  dilating  on the su
perior m urderous points of advantage 
any one fly sw atter has over another.

W e have long since looked at Cv 
Spellm an, of the M arkham  Candy Co., 
at H oughton, w ith the green eye of 
jealousy and envy, as no m atte r.w h at 
part of the te rrito ry  we m eet him, 
both the belles and the dames of the 
tow n m eet and part w ith him, both 
com ing and going, but one day last 
week the climax was sure reached. 
He had a double seat all cinched, in 
com pany w ith one of the m ost beau
tiful, rosy-cheeked peaches we have 
viewed in real life in m any years. In 
fact, we doubt if we ever saw as s trik 
ingly beautiful a face on even C arpen
ter-C ook’s annual calendars. Cy bid 
her a long and affectionate farewell 
at M unising Junction , but by some 
strange freak of fate or destiny, only 
to m eet her again at M arquette later 
the same day.

Lou M allette. the popular p rop rie
to r  of the “O ssa” Hotel, at Manis- 
tique; is, as a rule, "on the job” at 
home, but that cussed Nels Johnson 
teased and teased Lou until he suc
ceeded in coaxing Lou into new' and 
unexplored pastures, as far as Lou 
was concerned. In short, Lou found 
himself, after a long bu t p leasant 
autom obile ride, landed down am ong 
new' associates and newly found 
friends in N ew berry. The boys at 
N ew berry just didn’t do a th ing  to  
Lou. Leu refuses to give us further 
particulars and all we could get out 
of him is tha t the N ew berry bunch is 
the best bunch of good fellows he 
ever struck and th a t all he has 
against them  is th a t they “set them  
up at too fast a clip for a man of as 
tam e and docile a gait as he chooses 
to go. Lou, being on the w ater w ag

on, b rought home a silent testim onial 
of the hospitality  and sociability of 
the bunch—a 24 inch telescope case 
full of cigars of all so rts and sizes.

The various influences brought to 
bear on the D., S. S. & A. Railway, 
not the least of which was the pres
sure brought to bear by the Grand 
Council Com m ittee on Railroads and 
T ransportation , has at last borne fruit 
with regard to the enlargem ent of 
the depot at N ew berry, as the m e
chanics are now at w ork enlarging 
th a t depot to about double its present 
size. U ra Donald Laird.

Chripings F rom  the Crickets.
Battle Creek, May 26— The first 

annual banquet of Battle Creek Coun
cil, No. 353, U. C. T. of America, was 
held in the new dining room  of the 
big new addition to  Post T avern Sat
urday evening, May 24, at 8 o’clock. 
Covers were placed for one hundred 
and ten and it was a scene of splen
dor. T he Venetian o rchestra  played 
during  the seven course dinner. W e 
were m ade to feel at home on the 
fourth floor of the T avern ’s new ten- 
sto ry  addition and had a chance to 
inspect som e of the beautiful furni
ture C. W. Post has placed in his 
new elegant rooms. A t a few m in
utes of eight the guests took the ele
vators dowm to  the dining room, 
w here Mr. Corpening, the genial and 
capable m anager of this popular hos
telry, had his assistan ts prepare for 
our reception. Beautiful flowers 
graced three long tables, which were 
placed across the large room. The 
invocation was pronounced by Rev. 
T horn ton  A. Mills. The feast was a 
credit to  the Tavern. H on. John \Y. 
Bailey was the to astm aster and he 
presided in a pleasing and scholarly 
m anner. If our friend Stowe will 
give me the w hite paper and our read
ers will try  to follow me through, I 
would be pleased to take a little space 
to tell you of the ta lent we had on 
our program m e, and of the entire 
lack of anything but harm ony and 
good cheer. This banquet was given 
in honor of our fellow Counselor, 
John Q. Adams, who during the past 
year has served as Grand Counselor 
of this S tate for the U. C. T. W e 
boys of 251! are proud to be rep re
sented in the Grand Council and we 
are proud of our lepresen tative. Bro. 
Adam s will be retired  as our Grand 
t  ounselor at the S tate convention at 
Grand Rapids, June 13 and 14 and 
we had our banquet to show John  we 
were proud of his position and, as a 
rew ard for his un tiring  efforts in our 
behalf. Grand , Chaplain, Chas. R. 
Dye, made an in troductory  speech en
titled, “O ur H onored G uest,” which 
was well received. A piano selection 
by Miss Josephine Barrel showed this 
lady to have unusual ta len t which has 
been highly cultivated. M iss Farrell 
is a niece of our Past C ounselor, A. 
R. H ensler, and has favored Battle 
Creek Council from  time to time 
w ith her music. H er efforts were 
highly appreciated and she was at 
her best Saturday night. T he subject 
of “The Fun of Being Alive ” was 
well taken care of by Rev. Geo. E. 
Barnes, a new -com er in our m idst 
who has a host of adm irers. Reminis

cences, “One W ho H as Been T here ,” 
was to have been taken care of by 
Col. E. L. M arkey, Sales M anager of 
the Duplex P rin ting  Press Co., but 
the gentlem an was kept away by busi
ness, so our toas tm aster called upon 
our honored guest, John Q. Adams, 
for a few rem arks at this time. Bro. 
A dam s responded and spoke on gen
eral C. C. T . m atters. Mrs. G. E. 
G orsline favored us with a vocal solo 
and responded to an encore. An ad
dress, which pleased all was delivered 
by E. C. N ettles, Traffic M anager of 
the Postum  Cereal Co., and his sub
ject was "D elivering the Goods.” 
Every w ord of Mr. N ettles’ address 
rang of tru th  and contained much 
humor. Mr. N ettles rose from  the 
ranks and is considered one of the 
best traffic m anagers in the country. 
Ilis  talk was on broad business lines, 
not technical, and of a square deal 
for all. one of the best of the evening. 
M aster Downer, a little live year-old 
son of Bro. Downer, took down the 
house w ith his two traveling  men rec
itations. Mrs. J. C. H ubbard, wife of 
our Counselor, sang a beautiful solo. 
A toas t en titled  "T he Ladies,” was 
well handled by Hon. C. L. Glasgow, 
of Lansing. Rev. T. A. Mills delivered 
an address entitled "Good Fellow 
ship." He got lots out of this assign
m ent and held the undivided atten tion  
of bis hearers. A tenor solo by Bro. H. 
W. Ireland was listened to w ith pleas
ure, Bro. Ireland being at his best. 
He responded to an encore. W e who 
know H erb ert knew w hat a tre a t w as 
in store for us when we saw his num 
ber on the card and his first listeners 
know now. Always glad to listen, 
Herb. Mrs. F. L, Evans acted as 
accom panist for Mrs. G. E. Gorsline 
and Mrs. J. C. H ubbard. Miss F ar
rell played for H. W . Ireland. Bro. 
Ireland 's solo closed the program m e 
and we filed out of the dining room . 
O ur banquet was the second occasion 
on which the new room  had been 
used, Mr. Post en tertain ing  business 
men for the opening a few n igh ts 
previous to our affair. O ur guests 
and the boys and their fam ilies were 
all loud in their praises of the ban
quet and the men of the banquet com 
m ittee are to be congratu lated  on the 
success of the event. W e. as a Coun
cil. also thank our music and p rin ting  
com m ittee. W e wish to thank Mr. 
Corpening of the T avern for cour
tesies shown our com m ittee and 
guests. W e are obliged to the speak
ers and m usicians (you too, H erb.) 
and tru s t they realize the part they 
played to m ake our banquet the big 
success it tru ly  was. T he Council 
wishes to thank R edner & C ortrigh t 
for favors shown our banquet com 
m ittee. T he evening was a huge suc
cess and it, no doubt, will becom e an 
annual affair.

T he next big event in U . C. T. c ir
cles is the State Convention at Grand 
Rapids June 13 and 14. W e will send 
a good bunch from  here. H ope to 
see you. Then we will have our an
nual picnic.

No Jackson, Kalam azoo, M uskegon 
or Sunny Jim  le tte rs  last week. You 
fellows gone fishing?

Guy Pfander.
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BANKRUPTCY MATTERS.

Proceedings in the District Courts of 
Michigan.

G rand Rapids Referee.
M ay 21—In  th e  m a tte r  of C harles  P. 

K ing, b an k ru p t, fo rm erly  m e rc h a n t a t  
G rand  R ap ids, th e  final re p o rt a n d  a c 
cou n t of F re d  A. M aichele, tru s te e , w as  
hied, show ing  a  ba lance  on h an d  fo r 
d is tr ib u tio n  of $356.09, an d  an  o rd er w as 
m ade ca lling  a  final m ee tin g  of c red ito rs  
to  be held on Ju n e  9th, to  consider such  
re p o rt a n d  to  dec la re  a final d iv idend  fo r 
c red ito rs . C red ito rs  a re  also  d ire c ted  to  
show  cau se  a t  th a i  tim e  w hy  a  ce rtific a te  
recom m end ing  th e  d isch a rg e  of th e  b a n k 
ru p t should  no t be m ade by th e  referee .

In  th e  m a tte r  of H e rb e r t  P . Casw ell, 
b an k ru p t, m e rch an t a t  P o rtla n d , th e  firs t 
m eeting  of c red ito rs  w as  held. B y vo te  
of c red ito rs  G lenn S'. B en jam in , of P o r t 
land , w as  elected  tru s te e  a n d  h is  bond 
fixed a t  $4,000. T he  follow ing w ere  a p 
po in ted  a p p ra ise rs : M. J . D ehn, W illiam  
B arto n  and  C. C Ludw ig, a ll of P o rtlan d . 
T he  b a n k ru p t w as  sw orn  a n d  exam ined , 
an d  th e  m ee tin g  th e n  ad jou rned , w ith o u t 
day.

M ay 24—In  th e  m a tte r  of W illiam  
B ronkan , b an k ru p t, a  la b o re r  of G rand  
R apids, th e  firs t m e e tin g  of c red ito rs  w as 
held. N o cred ito rs  w ere  p re se n t o r re p re 
sen ted  an d  no c la im s proved. I t  a p p e a r 
ing  th a t  th e re  w ere  no a s s e ts  over and  
above exem ptions  a n  o rd e r w as m ade 
th a t  no tru s te e  be appo in ted . U nless 
fu r th e r  p roceed ings a re  req u ested  by 
c re d ito rs  th e  e s ta te  w ill p robab ly  be 
closed a t  th e  ex p ira tio n  of tw e n ty  days.

M ay 26—In th e  m a tte r  of H en ry  H . 
C u rtis , b an k ru p t, of V erm ontv ille , th e  
firs t m ee ting  of c red ito rs . N o c red ito rs  
w ere  p re sen t, an d  i t  ap p e a rin g  th e re  w ere  
no a s s e ts  no t exem p t an  o rder w as  m ade 
th a t  no tru s te e  be appo in ted . T he e s ta te  
w ill p robab ly  be closed a t  th e  exp ira tion  
of tw e n ty  day s  un less  fu r th e r  p roceed 
ings  a re  desired  by c red ito rs .

In  th e  m a tte r  of E d w ard  W . S im pson, 
b a n k ru p t, of G rand  R ap ids, an  o rd e r w as 
m ade ca lling  th e  firs t m ee ting  of c red ito rs  
to  be held  a t  th e  office of th e  re fe re e  
on Ju n e  10th, fo r th e  p u rpose  of e lec ting  
a  tru s te e , ex a m in in g  of th e  b an k ru p t, 
p rov ing  claim s, etc.

M ay 27—In  th e  m a tte r  of R ebecca A. 
Grove, b an k ru p t, of Lyons, th e  su p p le 
m e n ta l final re p o rt of G e rrit J . W essink . 
tru s te e , w as  filed, an d  an  o rd e r en te red  
closing  th e  e s ta te  and  d isch a rg in g  such 
tru s te e . N o cau se  to  th e  c o n tra ry  h a v 
ing  been show n by c red ito rs  a  ce rtif ic a te  
w as  m ade by th e  re fe ree  recom m end ing  
th a t  th e  b a n k ru p t be g ra n te d  a  d ischarge .

D etro it Referee.
D etro it. M ay 19—In  th e  m a tte r  of W il

liam  F . M iller, b an k ru p t, M t. C lem ens, 
firs t m ee tin g  of c red ito rs  held. B a n k ru p t 
p resen t, sw orn  an d  exam ined  by  R eferee 
Jo slyn . T he  ex am in a tio n  of th e  b a n k 
ru p t d isclosed  th a t  in M arch , 1913, he 
sold h is  s tock  to  G rones & B rehm er. T he 
goods w ere inven to ried  a t  p re s e n t value. 
B a n k ru p t received  $85.25. H e also  sold 
fix tu res  fo r a b o u t $275 an d  ho rse  fo r $200, 
an d  paid  C itizens S av ings B an k  $200; 
C hesterfield  C ream ery , $75 an d  W  F  
P e rro tt ,  $75. W m . J . D usse, M t. C lem ens, 
elected  tru s te e  w ith  bond of $100. C ase 
ad jo u rn ed  to  Ju n e  10.

M ay 20—In th e  m a tte r  of A dolph 
Eseoff, b an k ru p t, D etro it. F ir s t  m ee ting  
of c red ito rs  held. B a n k ru p t p resen t, 
sw orn  an d  exam ined  by R efe ree  Jo slyn  
and  by a tto rn e y s . L aw rence  A lthoff, 
D e tro it, e lected  tru s te e .

M ay 22—In  th e  m a tte r  of S am  Isberg , 
b an k ru p t. D etro it. H e a rin g  on tru s te e 's  
re p o rt of sale . T ru s te e  m ade verb a l r e 
po rt show ing  th a t  $705 w as th e  h ig h e st 
bid received. E x a m in a tio n  of b a n k ru p t 
con tinued  to  M ay 28.

In  th e  m a tte r  of W inn  & H am m ond  
Co.; b an k ru p t, D e tro it. H e a rin g  on t r u s 
te e ’s re p o rt of sale . T ru s te e  rep o rted  
$3,100 a s  th e  h ig h e st bid received . M a tte r  
held open fo r fu r th e r  considera tion .

In th e  m a tte r  o f th e  S tre lin g e r M arine 
E ng in e  Co., b an k ru p t. F in a l d is tr ib u tio n  
sh ee t p rep a re d  an d  fo rw arded  to  tru s te e  
d ire c tin g  p ay m en t of ba lance  of fu n d s  on 
hand . T he to ta l  a s s e ts  realized  in  th is  
e s ta te  am o u n t to  $8,263.74. D ividends paid  
to  unsecu red  c red ito rs  to ta l $4.882.39; to  
secu red  cred ito rs , $471.77; a t to rn e y ’s fees, 
$800; b a lance  of ad m in is tra tio n  expenses, 
$2.909.58, a  portion  of w hich  w as in cu rred  
in th e  o p era tion  of th e  business  of th e  
b a n k ru p t p rio r to  a  sa le  of th e  p roperty . 
T h e  to ta l u nsecu red  c la im s filed and  a l 
low ed w ere  $13,936.53. T o ta l p e rce n tag e  
paid  36.56 p er cen t. T he checks on th e  
final d is tr ib u tio n  w ill be fo rw arded  in  the  
n ex t few  days.

In  th e  m a tte r  of th e  p e titio n  of J . W. 
Bookee, do ing  business  u n d e r  th e  firm 
nam e and  sty le  of J . W . B ookee & Co., 
R ic h a rd  F ried lan d er, L ouis F ried lan d e r 
an d  M artin  F r ied lan d er, c o -p a r tn e rs  u n 
d e r  th e  firm  nam e an d  sty le  o f R., L. 
& M. F ried lan d e r; an d  B en S h iers  doing  
business  u n d er th e  nam e an d  s ty le  of 
Ben S h ie rs  & Co., to  hav e  S am uel S w aab  
a d ju d ica ted  a  b an k ru p t. P e titio n  fo r th e  
a p p o in tm e n t of a  rece iv e r filed w ith  th e  
d is tr ic t  c lerk  on M ay 15, a n d  duly  re fe rre d  
to  R efe ree  Jo sly n  fo r ac tio n  th e reo n  in  
th e  ab sence  of th e  Ju d g e  from  th e  D is 
tr ic t .  On M ay 21, Judson  M. P e rry , D e
tro it, w as  ap p o in ted  rece iver, w ith  bond 
in sum  of $1,500, w ith  pow er to  ta k e  
possession  of a ll th e  e s ta te  a n d  a s s e ts  of 
S am uel S w aap  ^pd  ta jte  fie cessa ry  s tep s

to  p rese rv e  th e  p ro p e rty  u n til a  tru s te e  
is e lec ted  o r u n til th e  fu r th e r  o rd er of 
th e  C ourt. T he  p e titio n in g  c red ito rs  w ere 
req u ired  to  file bond in su m  of $250.

In  th e  m a tte r  o f ' F red  A. S tie r  an d  
L ew is W. S tie r, p a r tn e rs , a s  S tie r  B ro th 
ers, L apeer, b an k ru p ts . V o lun ta ry  p e t i
tion  and  schedu les filed. T he b a n k ru p t 's  
schedu le secured  th e  c la im  of D anie l P. 
Su llivan  in  th e  fo rm  of a  c h a tte l  m o r t
gage  fo r $2,300 on s to ck  of g roceries  v a l
ued a t  $3,300.

T he  unsecu red  c la im s a re  a s  follow s;
A ikm an  B ak e ry  Co., P o r t  H uron  $
A rbuckle B ro th e rs, C hicago ............
T he B our C om pany, Toledo ..........
C om m ercial M illing Co., D e tro it . . .
C adillac C iga r Co., D e tro it ............
G ustin  Cook & B uckley, B ay  C ity
G ale Mfg. Co., S y racuse  .....................
H am m ond , S tan d ish  & Co., S ag inaw  
H a r ra h  E. S te w a rt & Co.. D es

M oines .................................................
Iroquo is Co., F lin t .................................
Jo h n  H erm an , L a p ee r .........................
Im p e ria l M dse. Co., P e rry , Ohio
R. F. F ra ry . L a p ee r ...........................
L apeer M ercan tile  Co., L a p ee r  . .
L ee & Cady, S ag inaw  .......................
K ruce  C rac k er Co., D etro it ..............
N a tio n a l G rocer Co., P o r t H u ro n  ..  
N ew  O rleans F ru it  H ouse, F lin t  . .  
O hio & M ich. P a p e r  Co., Toledo ..  
N a tio n a l C andy Co., G rand  R ap ids
N atio n a l B iscu it Co., D e tro it ..........
S ag inaw  B eef Co., S ag inaw  ..........
S h erm an  Bros. Co., C hicago ..........
Sedorah  C igar Co., D e tro it ............
S an  Zeno C ig a r Co., L apeer ..........
S chw arz  B ros., S ag inaw  ..................
U. S. B room  & B rush  Co., C hicago 
V igers Coal & Wood Co.. D etro it 
R obert T u rnbu ll & Son, L a p e e r  ..  
W a sh b u rn  C rosby Co., M inneapolis
H a rry  W. W a tso n  Co., F lin t  ........
G eorge C. W e tlie rb ee  & Co., D e tro it
W a g n e r B ak ing  Co..............................
S'. M. Isbell & Co., J ack so n  ..............
M ay M an u fac tu rin g  Co., D e tro it ..
S. C. S m ith  Co., C leveland ............
S im ple A ccount Sales Book Co.,

. F rem o n t, O hio ...............................
T u rn b u ll E lev a to r  Co., L a p ee r . .  
L ap eer S av ings B ank, L ap eer . . . .  

A ssets.

; 61.83 
14.40 
64.16 

120.00 
10.00 

827.26 
35.00 
63.65

19.18
16.50

6.00
15.00 
21.55

100.85
77.23
27.13

112.20
19.80
32.65 
61.28
8.20

193.17
34.30
8.00

15.00
31.75
19.65
4.00 

79.60
25.25
52.75 
28.99

121.60
23.26 
3.60
6.00

12.50
130.00
130.00

B a n k ru p ts  do n o t ow n a n y  rea l e s ta te , 
b u t schedu le perso n a l p ro p e rty  a s  follow s:
C ash  on h an d  ......................................... $ 25.00
S tock in  tra d e —ab o u t .................. . .3,300.00
O ne h o rse  .................................................  100.00
O ne delivery  w agon  ............................. 25.00
H a rn e ss  .....................................................  5.00
Book accoun ts—face  $1,100 ............... 800.00
P e titio n e rs  pa id  to  th e ir  a t to rn e y  in

th is  p roceed ing  th e  su m  of . . . .  150.00 
a n d  claim  exem ptions  in  su m  of $500. 
in s to ck  in trad e .

T he firs t m e e tin g  of c red ito rs  h a s  been 
called  fo r Ju n e  4, a t  th e  office of H erb ery  
W . S m ith , a t to rn e y , L apeer, a t  w hich 
tim e  th e  b a n k ru p t w ill be exam ined , 
p roofs of claim  m ay be filed, tru s te e  will 
be elected  an d  such  o th e r  b u sin ess  t r a n s 
ac ted  a s  m ay p roperly  com e before th e  
m eeting .

In th e  m a tte r  of th e  M otor W agon Co., 
b an k ru p t, D etro it, firs t m e e tin g  of c re d 
ito rs  to  be held a t  th e  office of R efe ree  
Joslyn , D e tro it, J u n e  3, to  rece ive  proofs 
of claim , exam ine th e  b an k ru p t, e lec t a 
tru s te e  an d  d e te rm in e  th e  tim e  an d  m a n 
n e r  of a  sa le  of th e  b a n k ru p t 's  a s se ts .

In th e  m a tte r  of W inn & H am m ond  Co., 
b an k ru p t, D etro it. T he tru s te e  rep o rted  a  
fu r th e r  offer of a  bid from  C harles  D. 
Todd g u a ra n te e in g  a t  le a s t $3,500 fo r th e  
p ro p e rty  of th e  b an k ru p t. P ro te s t  w as 
filed by  a  la rg e  n um ber of th e  c red ito rs  
a g a in s t confirm ation  of th e  sale. I t  w as 
th e reu p o n  o rdere  d th a t  th e  m a tte r  be 
con tinued  u n til M ay 26 and  th a t,  un less 
on or befo re th a t  d a te  som e c red ito r  or 
p a r ty  in in te re s t g u a ra n te e s  to  th e  tru s te e  
p ay m en t of a  sufficient sum  to  th e  t r u s 
te e  to  pay  n o t le ss th a n  20 p e r  cen t, to  
all c red ito rs  w hose claim s have  been  
filed and  allow ed, th e  sa le  to  M r. Todd 
a t  $3,500 w ill be confirm ed.

Catch Their Own Ice Cream.
T he M aine Grand Council of Fish 

L iars, a fter careful research, rem i
niscence and rum ination, has voted 
to aw ard the cham pionship to a fish 
sto ry  lately  received from  th is S tate 
by the editor of a Nova Scotia paper. 
T his is it:

“ I have read an in teresting  account 
of singing fish in your paper. I t re 
called to  me the m em ory of a re 
m arkable fish we have in Nova Scotia. 
I t  is know n as the frost fish, because 
it m ay be frozen like a lum p of ice, 
but if placed in the w ater in th a t con
dition it soon thaw s out and swims 
around as vigorously as ever. The 
natives use it to m ake ice cream . The 
fish is caught, frozen and placed in 
the cream . In thaw ing out it freezes 
the cream  and its m ovem ents a t the 
sam e tim e beat the m ixture, m aking 
it sm ooth .”

N EW  YORK MARKET.

Special Features in the Grocery and 
Produce Trade.

S pecial C orrespondence .
New York, May 26—Spot coffee 

had a week of ups and downs, in 
sym pathy with the speculative m ar
ket and closed steady, with dealers 
feeling in a m ore cheerful fram e of 
mind. Q uotations for Brazils in an 
invoice way are lLJjj to  1154c for Rio 
No. 7 and 13.10@13.50c for Santos 
4s. In store and afloat there are 1,- 
911,064 bags, against 2,111,988 bags 
at the same tim e last year. Milds 
are steady. Sales generally  are of 
small lots, but these have been quite 
frequent. Good Cucuta. 13%c.

Sugar is m ighty quiet, even at the 
4.15c rate. G rocers seem to  think a 
w aiting policy is the p roper caper 
and they buy only enough to do busi
ness with, th inking that a low er fig
ure may prevail before the big rush 
of the canning season sets. N or are 
sellers seem ingly eager to dispose of 
stocks on present basis, for when the 
dem and does come it will be “w orth 
while.”

T eas show little  if any change. De
mand is m oderately active, so there 
is no accum ulation, and the trade 
look forw ard w ith confidence to the 
future.

Rice is quiet, but there is a firm 
feeling. Slowly but surely the “cam 
paign of education” looking to  the 
larger consum ption of rice is taking 
effect, and in due time this country 
is going to eat less "spuds” and m ore 
rice. As a rule, repo rts of the grow 

ing crop are m ost favorable. Prim e 
to  choice dom estic. 554@5}4c.

Spices are steady, but both buyer 
and seller seem content to  let m at
ters drift. W hen the tariff question 
is settled  there may be signs of life. 
S tocks are m oderate and quotations 
are unchanged.

M oderate enquiry for grocery 
grades of m olasses. S tocks are m od
erate and absolutely unchanged. Good 
to prim e centrifugal, 35@40c. Syrups 
are in light supply and unchanged.

T here seems to  be a little b e tter 
feeling in the trade as it re lates to 
canned tom atoes. W hile occasional 
lo ts m ay be found at 7754c, the qual
ity is hardly up to standard  or the 
seller "needs the m oney.” F o r really 
s tra igh t goods, 80c f. o. b. is named, 
and firmly adhered to. Cheap corn 
is, fortunately , becom ing much re 
duced in quantity . L ittle doing in 
any line in futures.

B utter is perhaps a little  firmer for 
top grades. Cream ery specials, 2754 
'i/27 '4c: firsts, 26j4@27c; process 26 
@ 26 J4 c ; im itation cream ery, 26c; fac
to ry  2354@25c.

Cheese is quiet and unchanged. 
W hole milk, 1354@14c.

Eggs are dull, with supply too big 
of qualities which lack a little  of 
being m ighty good. Best W estern , 
204§22j4@23c.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and on* tha t complies with the 
pure food laws of every State and of 
the United States.

M anufactured by  W ells & R ichardson Co. 
B urlington, Vt.

Absolutely Pure
It always gives the greatest satisfaction 

• to customers, and in the end yields the 
larger profit to the grocer.
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Movement of Merchants.
F reep o rt—B. A. L ybarker has add

ed a soda fountain to his d rug stock.
F enton—Melvin Salsbury has open- 

a grocery  store in the D am on build
ing.

Ionia — John  W . C lem ents has 
opened a bakery at 422 W est Main 
street.

Highland Park—The Milburn Lum
ber Co. has changed its name to The 
Milburn Co.

H artfo rd—H igh & Thom pson suc
ceed H igh & Doyle in the grain and 
coal business.

V erm on tv ille— W illiam  D odgson 
succeeds P arker & Benedict in the 
wool business.

Cedar Springs—A. J. Blackburn 
succeeds O. D. C asterline in the res
tau ran t business.

B ancroft—C harles H eath  has open
ed a confectionery store and ice 
cream  parlo r here.

Republic— Isaac Silberg, of the R e
public S tore Co., died a t his home 
May 22, aged 56 years.

B attle Creek—T he A. J. Kyes G ro
cery Co. will open a branch sto re  on 
E ast Main stree t June 1.

M onroe—W illiam  P. S totz, a prom 
inent retired  m erchant of the village 
of Ida, died here recently .

L udington—Jam es Terw illiger, g ro 
cer, died in his store May 26 as the 
result of a stroke of apoplexy.

N orthport— Miss Fannie Steele has 
sold her bakery to  her b ro ther. Roy 
Steele, who will continue the busi
ness.

North Adams—A. J. Gamble has 
closed out his stock of groceries and 
purchased a farm, to which he will 
remove June 1.

C harlo tte—T he J. D. M cLaren ele
vator, recently  destroyed by fire, is 
being rebuilt and will be in operation 
by June 15.

Saginaw—J. E. A nderson Co., deal
er in books, sta tionery  and wallpaper, 
has increased its capital stock from  
$10,000 to  $20,000.

H ancock—T he general s to re  of 
H enry  Sakari, on W est Quincy 
street, was en tered  by burg lars May 
23 and about $95 in cash taken.

Belding—John  S. D onavan has sold 
his confectionery and cigar stock to 
Sm ith S tanton, recently  of G reen
ville, who has taken possession.

E aton  Rapids— P. J. Goff, recently  
engaged in trade a t O livet, has leased 
the M eacham  store building and 
opened a bazaar and shoe store.

Mesick—A. E. Stickley will erect a 
new store building for his drug store, 
32x80 feet in dim ensions. B rew ster 
L arson & Co. will also erect a hand
some bank building, they having ou t
grow n their p resen t quarters.

* H ancock— Glass Bros, are closing 
out their stock of shoes and ready- 
to-w ear w om en’s clothing, owing to 
their inability  to  renew  their lease.

Benton H arb o r—Jam es Y ore has 
sold his grocery  stock to George 
J. Dannoffel, who has taken posses
sion and will continue the business.

G itchel— H. A. G unter has sold his 
store building and stock of general 
m erchandise to  H erm an Brummel, 
recently  of Zeeland, who has taken 
possession.

D etro it—T he E lite Confectionery 
Co. has engaged in business w ith an 
authorized capitalization of $5,000, all 
of which has been subscribed and 
paid in in property .

H ow ell— Charles E. V anK euren, 
p rop rie to r of the L ivingston H otel, 
died while in the act of cranking his 
autom obile May 21 as the resu lt of 
an a ttack  of heart disease.

Niles—Joseph F isher has sold a 
half in terest in the cigar and tobacco 
stock of T heodore H arn ish  and the 
business will be continued under the 
style of F isher & H arnish .

M ancelona—H artfo rd  T ay lor, fo rm 
erly engaged in general trade near 
C entral Lake, will sho rtly  em bark in 
the general m erchandise business at 
Green River, near th is place.

K alam azoo—George H . B aggs is 
erecting  a store building on the cor
ner of Sem inary avenue and Gull 
street, which he will occupy with a 
stock of groceries about July 1.

Brookfield—Fire dam aged the store 
building and destroyed the entire  
stock of general m erchandise of E lls
w orth  Collier M ay 22. Loss, about 
$8,500, partially  covered by insurance.

H asle tt— A llshouse & M cClure, 
dealers in m eat, have dissolved p a r t
nership and the business will be con
tinued by B. P. A llshouse, w ho has 
taken over the in terest of his p a rt
ner.

A drian—A. H. Burk, who conducts 
a bazaar store at 29 South Main 
street, has sold his stock and fixtures 
to  Graham  Bros., recently  of T hree 
Rivers, who will continue the busi
ness.

P ontiac—F rank  Jones and Carl 
C rittenden, both of Mt. Clemens, 
have form ed a copartnersh ip  under 
the style of Jones & C rittenden and 
purchased the  E. S. S pashett bakery, 
on South Saginaw street, and will 
continue the business.

Benzonia—T he Spelm an Co. has 
m erged its business into a stock 
com pany under the same style to 
carry  on the general m ercantile busi
ness, with an authorized capital stock 
of $4,000, of which $2,000 has been 
subscribed, $200 being paid in in cash 
and $1,800 in property.

Brooklyn'—W illiam  S. Culver, of 
Culver & Parker, dealers in general 
m erchandise, died a t his hom e May 
21, aged 73 years. Mr. Culver was 
also Presiden t of the Culver S tate  
Bank.

B reckenridge—T he Breckenridge
F a im ers ' E levator Co. has engaged 
in business w ith an authorized  capi
tal stock of $25,000, of which $15,000 
has been subscribed and $2,500 paid 
in in cash.

Plainw ell—J. W . Oliver, recently  of 
Allegan, has purchased the in terest of 
Charles A. Bush in the coal and lum 
ber stock of Bush & O liver and the 
business will be continued under the 
style of O liver & Oliver.

Ionia—The Ionia Bean Co. has in
stitu ted  action in the C ircuit Court 
against Louis C. Hall, an O w osso 
bean jobber. T he com pany alleges 
that $500 w orth  of beans purchased 
from  Mr. H all w ere not as rep resen t
ed and seeks to  recover its money.

B attle Creek — Jay  B ietry and 
cous'in, C. A. Bietry, have form ed a 
copartnership  under the style of the 
B ietry G rocery Co. and purchased 
the Charles H. Ashley grocery stock 
and will continue the business, add
ing a line of m eats to  the stock.

D etro it—W illiam  H arkness, jew eler, 
has m erged his business into a stock 
com pany under the style of T he W il
liam H arkness Co., w ith an authorized 
capital stock of $10,000, of which 
$7,000 has been subscribed, $10 being 
paid in in cash and $6,990 in property .

F lin t— Sale of four-fifths in terest of 
the F lin t V arnish W orks by the D u
ran t D ort C arriage Co. to a syndicate 
of D etro it capitalists w as consum 
m ated  last week. T he plant, which 
was established twelve years ago, is 
considered one of the finest in the 
country. A. H. Goss and H. S. M or
gan, of D etro it, are named as two of 
the men interested  in the venture.

Grand Ledge—Because $186 w orth 
of poultry  is alleged to have been 
stolen from a car on the Chicago, 
Milwaukee & St. Paul R ailroad at 
M adison. W is., while in transit, the 
Grand Ledge P oultry  Co. has com 
menced suit to  recover the am ount of 
the claim against the railroad by a t
taching one of the com pany’s freight 
cars in the Grand Ledge railroad 
yards.

B ronson— E. M. T urner, a m em ber 
of the furniture  firm here, has many 
novel m ethods of advertising. H e 
w rites his notices in rhym e, but his 
la test is the m ost peculiar. Tuesday, 
having secured the services of a dray
m an, he rode th rough  the s tree ts of 
the village lying at full length  on one 
of his much advertised wire beds. A p
parently  he w as so well satisfied with 
his bed th a t he fell asleep im m ediate
ly, as his position indicated com plete 
repose.

Litchfield— T he Litchfield D airy 
A ssociation is m aking an enviable rec
ord, as last week 200 tubs of bu tter 
were shipped from  th is sta tion, which 
com m ands a prem ium  on the New 
Y ork and Philadelphia m arket. T his 
dairy is owned and m anaged by the 
farm ers, and the p ast tw o years its 
business has increased 250 per cent. 
L ast year paid an average of 4.87 
cents above the E lgin m arket for h o t

te r fat, paying the farm ers $1,000 per 
m onth  m ore than  could have been 
procured elsewhere. An ice m achine 
has recently  been installed, m aking it 
one of the best equipped and up-to- 
date factories in the  State.

G rand H aven— Tw enty-five years 
ago Jo h n  J. Boer, a p rom inent m er
chant of th is city, then  living in M us
kegon, came to  G rand Hlaven w ith 
his wife to  v isit her relatives. W hile 
here he lost a handsom e gold band 
ring  w ith his initials engraved th ere 
on, received as a w edding p resen t and 
has been reg re ttin g  it ever since. S at
urday his little  niece presen ted  him 
w ith a box and upon opening it he 
found the lost ring, still in good con
dition. T he girl found it in the chick
en yard  of her hom e w here it has re 
posed for twenty-five years and Mr. 
B oer’s first act w as to take her to  a 
jew elry store and retu rn  the com pli
ment.

Manufacturing Matters.
The Valley City Desk Co. has in

creased its capital stock from $110,000 
to $120,000.

Detroit—The Brass Products Co. 
has increased its capital stock from 
$6,000 to $15,000.

Saginaw—The Saginaw Candy Ma
chinery Co. has increased its capital 
stock from $3,000 to $30,000.

Niles—The Kawneer Co., manufac
turer of metal architectural special
ties, has changed its name to the 
Kawneer Manufacturing Co.

Detroit—The Carnation Motorette 
Co. has engaged in business with an 
authorized capital stock of $50,000, of 
which $25,000 has been subscribed and 
$5,000 paid in in cash.

Detroit—The Michigan Grinding 
Co. has engaged in business with an 
authorized capital stock of $200,000. of 
which $100,000 has been subscribed 
and $20,000 paid in in cash.

Detroit—The Auto Sand Grip Co. 
has engaged in business with an 
authorized capitalization of >$25,000 
common and $15,000 preferred, of 
which $25,000 has been subscribed and 
paid in in property.

Detroit—The Chicago Clamp Co. 
has merged its business into a stock 
company under the same style, with 
an authorized capital stock of $10,000, 
of which $6,000 has been subscribed 
and paid in in property.

Detroit—The Monarch Parts Co. 
has engaged in business to manufac
ture and sell automobiles and automo
bile parts, with an authorized capital 
stock of $50,000, all of which has been 
subscribed and paid in in property.

Detroit—The Melvic Enameling Co. 
has merged its business into a stock 
company under the same style, with 
an authorized capital stock of $20,000, 
of which $10,500 has been subscribed, 
$2,370 paid in in cash and $2,370 in 
property.

Detroit—A new company has been 
organized under the style of Carl E. 
Schmidt & Co., Ltd., for the purpose 
of manufacturing and selling leather. 
The company has an authorized capi
tal stock of $400,000 common and 
$200,000 preferred, all of which has 
been subscribed, $142,711.02 being 
paid in in cash and $457,288.98 in 
property.
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The Grocery Market.
Sugar—All of the refiners now 

hold granu lated  a t 4.20c, f. o. b. New 
York. T he refiners are no t m aking 
m oney, and the firm er tone to g ran 
ulated  noted late in the week is con
sequently  not surprising. Sugar is 
cheap a t the p resen t basis, bu t the 
grocer does no t enthuse, p refering  to 
w ait for developm ents at W ash ing
ton. Y et the country  cannot have 
much sugar and should any m arked 
consum ptive dem and arise, the re 
sult m ight be a tem porary  scarcity, 
ow ing to delay in m aking shipm ent. 
U nless the w eather becom es m ore 
seasonable the trade is afraid th a t it 
will lose the usual enquiry incidental 
to the m anufacture of ice cream  and 
soft drinks, which usually accounts 
for a large agg regate  of business. 
T he sm all fru its have no t been the 
factor th a t m ight logically be ex
pected, and it is hoped th a t the sum 
m er cam paign will no t prove equally 
as disappointing. T he refiners have 
one consolation—th a t w hen the tu rn  
in the tide does come, the  u rgen t de
m and of the d istribu to rs will have 
the effect to force up prices and per
m it of some of the losses being re
cuperated. In  Cuba, the cen trals are 
piling up stocks which do now show 
in the  p o rt figures, and hence can
no t appear in the visible. H im ely 
says tha t C ienfuegos and Sauga plan
tations are heavily stocked with sugar, 
and will furnish som e surprises when 
it is shipped to  port. O n the o ther 
hand, the esta tes are closing down 
rapidly and the rainy season, which 
cannot be far off, will fu rther cur
tail receipts. I t  would be logical, 
therefore, for prices to steady up be
fore long, especially as sugar is sell
ing a t around the cost of production, 
which usually operates to  bring sta 
bility. Of course, the tariff causes 
uncertain ty , and the renew ed talk  of 
a cut of 50 per cent, in the duty in 
place of free sugar w ithin th ree  years, 
does not help m atters, for it m akes 
the P o rto  R ican p lan ter m ore anxious 
to m arket his ou tpu t as early  as pos
sible, and thus has a sym pathetic in
fluence on Cuba which, being pu r
chased in bond, are on a different 
basis.

T ea—T he m arket on Japans is 
steady and stocks in this country  are 
low in high grades. P rospects for 
the new crop are good as to  quality. 
T he opening m arket w as easy and 
slightly  low er than  last year. I t  is 
too  early  to  know  how the prices 
will range fo r m edium  and low 
grades. Cables from  Colom bo say 
th a t the m arket continues firm for 
com m on and m edium  Ceylons. Cal
cu tta  cables. “Im m ediate crop p ros

pects in m ost producing distric ts 
favorable. Season opens June 3.” 
China teas are low er in proportion  
than any o ther grow ths and the past 
year has been a disastrous one. Javas 
seem to be increasing in price and 
the dem and for these teas is steadily 
increasing.

Coffee— As the season comes to an 
end fine grades of Santos are getting  
scarce, and the effort to pick them  up 
is arousing some slight streng th . 
Mild coffees show no change for the 
week, but the situation  is steady to 
firm. Java and M ocha unchanged and 
quiet.

C anned Goods—T here  is noth ing in 
particu lar doing to  speak of in future 
tom atoes except an occasional order 
for well established brands. Ind ica
tions do not point tow ard much 
change either way. spot or future, for 
the time being. T he m arket on corn 
is show ing considerable streng th  and 
is in be tte r condition than  for some 
time. The low off grade corn has 
been practically  cleaned up and there 
is no doubt th a t the m arket will be 
in b e tte r condition from  now on. 
T here  is practically  no activity  w h at
ever in peas. T he only enquiries de
veloping are for cheaper grades, ran g 
ing about 90c per dozen. R eports of 
dam age from  D elaw are and M aryland 
in some cases are quite serious and 
have resulted  in practically  the w ith 
draw al of all future offerings from  
th a t section. T here is no change in 
the W estern  or New Y ork situation 
a t present, as m ost of the larger pack
ers sold up fairly heavy early  in the 
year and so far as spot stocks are 
concerned, they have nothing to  speak 
of a t present. T he general run of 
sm all fruits and vegetables unchanged 
and the usual dem and at th is tim e of 
the year prevails. No change in 
California fruits.

Canned F ish—T he m arket for both 
red A laska and pink salm on is firmer, 
and while there is no quotable im 
provem ent in prices, it is less easy 
to  find buyers a t the inside quotations. 
Fancy salm on is quiet, but under light 
offerings the m arket rem ains strong. 
T he pack of chinocks on the Colum 
bia R iver at last advices was quite a 
little  larger than  for the sam e time 
last year, bu t th a t the run  w as now 
nex t to  no th ing  and the outlook un 
certain . No sardines to  speak of are 
being received by the few M aine fac
tories tha t are in operation. T he m ar
ket is strong , as the dem and from  all 
sections seems to be increasing, but 
as ye t there has been no advance in 
quotations on spot o r fu ture goods. 
T he trade in im ported sardines is 
only fair, as buyers are  no t disposed 
to  anticipate requirem ents, bu t as ad

vices from  prim ary  sources are of a 
s tro n g  character the spot m arket re 
m ains firm. R eports from  prim ary  
points are to  the effect th a t there is 
sure to be a shortage of both  lobsters 
and shrim p and th a t prices will be 
high.

D ried F ru its—T he raisin m arket is 
still in a sta te  of w aiting  for the com 
pletion of the negotiations betw een 
packers and the m ajority  holders of 
the crop on the grow ing end. O n the 
spot business is confined w ithin nar
row  jobbing limits, and so far as can 
be learned no orders are going out 
from  here to the Coast. P rices are 
nominal. C urran ts are quiet and 
som ew hat unsettled  here and in the 
prim ary  m arket, according to  curren t 
report. T h ere  is little  buying being 
done for im m ediate or forw ard  deliv
ery. D ates in bulk are dull, easy and 
lower. P runes and apricots are caus
ing the g rea test in terest a t the p res
ent tim e in dried fruits. P rices of 
these tw o item s are h igher and it 
looks as if apricots will advance to 
the basis of fu ture prices, which w ere 
announced some tim e ago. T h ere  has 
no t been nearly  as m uch activity  in 
peaches as in prunes and apricots, 
which is probably due to  the fact th a t 
there  has been no change in the pric
es. E vaporated  apples, while a little  
h igher are still low. T he dem and is 
not as large as it should be at this 
season of the year, but it is some b e t
ter than  it w as the first of the m onth.

Salt F ish—M ackerel is still low in 
price. T he dem and is quiet. Cod, 
hake and haddock are unchanged and 
dull.

Cheese—T here  is* some old cheese 
left in the  m arket yet th a t is selling 
a t about 3c per pound over the price 
of the new cheese. T he outlook is 
for a considerable increase in the 
m ake of cheese in the very near fu
ture  and there is also likely to  be an 
increased dem and, so no t m uch de
viation in the price is expected.

Rice— Prices are unchanged, but 
the m arket is firm er on head than 
o th er varieties. I t  is said th a t the 
m ills in the South are still in control 
of the situation. Crop conditions are 
good and prom ise a large yield if the 
acreage p lanted is any criterion.

P rovisions—Sm oked m eats are firm. 
Both pure and com pound lard are 
having a good consum ptive dem and a t 
prices ranging the same as for the 
past couple of weeks. D rief beef, 
canned m eats and barre led  pork are 
only in m oderate dem and and prices 
steady and unchanged.

Mr. Guy W. Rouse was elected a 
director of the Michigan Sugar Co. 
at the annual meeting held at Sagi
naw Monday. Mr. Rouse will repre
sent the W estern Michigan stock
holders of the corporation.

John Thorson. who conducts a gro
cery store and ice cream parlor at 
2016 Division avenue, has sold his 
stock to George E. Lashua, recently 
of Evart, who will continue the busi
ness.

No man who wants to make a suc
cess of his business can afford to 
neglect the reading of his trade jour
nal.

Resolutions of Respect on Death of 
Mr. Rindge.

The Wholesale Dealer’s Depart
ment of the Grand Rapids Associa
tion of Commerce has adopted the 
following resolutions:

We fully realize at the present 
time that one of our loyal, true, and 
steadfast members has been taken 
from our midst. In the death of our 
mutual friend, Lester J. Rindge, in 
the sorrow that has come to each 
and every one of us, and in the sym
pathy that we extend to those that 
were near and dear to him by family 
ties, we feel that we are numbered 
among the host that are mourners 
on account of his death.

A good man has gone. In him we 
lose one of mature years, the ex
perience of whose life made him valu
able to us all, and upon whose judg
ment we relied in m atters when try 
ing circumstances overtook us or 
when the necessities were for decisiv; 
action. W ith unswerving personal 
rectitude, with untarnished reputa
tion and with the courage of his con
victions, he at all times was a tower 
of strength among the merchants of 
our city. Lester J. Rindge was a 
citizen of the highest type. We lov
ed him. W e shall cherish his mem
ory and in behalf of our association 
be it;

Resolved—That we hereby express 
to his family and relatives our high
est appreciation of the life, the char
acter, and the finished career of our 
friend and associate and that we ex
tend to them in these days of their 
sorrow, our greatest sympathy, 
knowing that he left a heritage to 
them that will always be a great in
spiration to their future life and also 
be it;

Resolved—That these proceedings 
and resolutions be spread upon the 
records of our association and that 
a copy of same be sent to his family.

Sam’l Krause,
Lee M. Hutchins, 
John Sehler,

Committee.

An Interesting Matter.
It will be worth your while to 

write me if you wish to exchange 
your old scale or buy new ones. W. 
J. Kling, Sales Agent, Dayton Money- 
weight Scales, Grand Rapids, Mich
igan.—Adv.

Lehnen & Meerman, hardware 
dealers at 1007 Division avenue, have 
erected an addition to their store 
building, 22x60 feet in dimensions, 
which they will utilize as a tinshop 
and warehouse.

For advertising that is cheap and 
yet productive of good results, where 
can you find anything better than the 
right kind of show cards scattered 
through the store.

W hen you find a man who is asleep 
in his store, you find a man who is 
complaining about hard times when 
he wakes up enough to do anything 
at all.

The only way for a busy man to get 
through his work is to take up one 
thing at a time and stick to it until 
he puts it through.
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The Investment Banker and the 
Holding Company.

Som eone h as  defined th e  in v e stm en t 
b an k e r a s  “an  a g e n t who seeks  to  p lace 
in  m ore o r less p e rm an en t fo rm  th e  s u r 
p lus o r sav in g s  of th e  com m unity , so 
th a t th e  sam e shall b rin g  an  assu red  in 
com e an d  shall be av a ilab le  in ease  of 
need, th ro u g h  p ro m p t sale , by reaso n  of 
th e ir  soundness an d  secu rity .”

I t  is, th e re fo re , a  fu n d am en ta l p rinc ip le  
w ith  th e  co n serv a tiv e  in v e stm en t b an k e r 
to  offer and  sell only th o se  secu ritie s  
w hich, to  h is  tra in e d  m ind, hav e  been 
conclusively  p roven to  be issued  by a  
p roperly  o rgan ized  corpo ra tion , and  w hich 
a re  well secured  by a s s e ts  w hich , if 
forced  fo r sale, w ill realize sufficient to  
sa feg u a rd  th e  in te re s ts  of h is  c lien ts  and  
th e  in v e stm en t m ade by  them .

N everthe less , m uch to  h is  annoyance, 
and  freq u en tly  a t  considerab le financial 
sacrifice, th e  in v estm en t b an k e r h as  
“ m ade good" on se c u ritie s  sold by  him  
and  p resum ed  to  be h ig h -g ra d e  a t  th e  
tim e  of th e ir  issue. T he secu ritie s  w hich  
hav e  caused  troub le  w ere  n o t a s  a  ru le  
those  issued  by co rp o ra tio n s  poorly  m a n 
aged—by reaso n  of w hich  th e  ea rn in g  
pow er of th e  p ro p e rty  w as destroyed  and  
th e  value of th e  a s s e ts  v it ia ted —b u t too 
o ften  th e  issu ing  com pan ies m e t u n ex 
pec ted  ad v e rse  business  a n d  financial con 
ditions, o r w ere su b jec ted  to  com petition  
w hich  com pelled th e m  to cu t th e ir  profits 
to  th e  po in t w here  th e y  w ere  hand icapped  
fo r th e  funds  n ecessa ry  to  con tinue  th e  
business, m uch less to  expand  a n d  d e 
velop it. T h e ir  financial c red it being  
im paired , b u t n ev e rth e le ss  be ing  com 
pelled by th e  public opinion to  p roduce 
and  ex ten d  serv ice, d iv idends on s tock  
firs t suffered , a n d  no t in fre q u en tly  in 
te re s t  on bond issues w as im paired  or 
defau lted .

A dverse leg isla tion  an d  local po litical 
am b ition  w hich  sou g h t to  ride  to  popu
la r ity  on th e  back  of th e  m uch -abused  
co rp o ra tio n s  have  done m u c h , to  p lace 
th e  ind iv idual p ro p e rty  in bad  s tra its , 
frequen tly  w ith  th e  re su lt th a t  th e  
financial b ac k er w as forced to  p ro te c t h is  
nam e an d  c red it by supp ly ing  iu n d s  from  
h is  p ersonal resources, an d  o ften  to  f u r 
n ish  m an ag em en t a s  well. In s tan c es  of 
th is  c h a ra c te r  hav e  been so fre q u e n t in 
th e  p a s t th a t it is needless to  p a r t ic u la r 
ize. T he  cond itions re su ltin g  c rea ted  th e  
o p p o rtu n ity  fo r “ sy n d ica te  m a n ag em e n t."

U sually  a co rpo ra tion  o r a  g roup  of m en 
of la rg e  resou rces  proceeded to  p ick  up, 
a t  th e  low est p rice  ob ta inab le , in a d e 
qu a te ly  financed o r  poorly opera ted  p ro p 
e rties . By th e  em ploym ent of e x p e rts  
skilled in th e  a r t  of p roduction  an d  d is 
tr ib u tio n ; by th e  p u rch ase  of m a te ria ls  
in la rg e  q u a n titie s  a t  m uch reduced cost; 
by p roper ad m in is tra tio n  of finances and  
th e  a rra n g e m e n t of financia l connections 
w hich  gave  to  th e  o rgan iza tio n  th e  s ta 
b ility  n ecessa ry  to  w ith s ta n d  p re ssu re  in 
tim e  of s tre ss , p ro p e rtie s  w hich  p rev ious
ly w ere  b u t poorly equipped to  o p e ra te  
an d  p roperly  serve  th e ir  com m un ities 
w ere p u t in good condition  an d  nu rsed  
back  to  v igorous life. A nd w h a t h a s  
ap p eared  s tra n g e  to  th e  lay m an  is  th e  
fa c t th a t  th e  com pany  so tre a te d  w as 
atjle, n o t only to  p ay  in te re s t  on its  e x is t
in g  bonded indeb tedness, b u t to  reg u la rly  
p ay  d iv idends, and  in  m any  ca ses  to  pay  
d iv idends on in c reased  cap ita l, b u t w ith 
out re so r tin g  to  an  in c rease  in  th e  p rice 
of its  p roduct, o r  a  d ec rease  in  th e  
q u a lity  of th e  p roduct.

T h is  g roup ing  of a  n u m b e r of com 
p an ies  su p p ly ing  serv ice  to  th e  public 
u n d e r  one g en e ra l m a n ag em e n t w as  d ic 
ta te d  by th e  so u n d est econom ic and  
financial m otives and  w as  b u t a  s te p  in 
th e  evolu tion  of th e  P ublic  U tility  “ho ld 
ing  com pany .”

I t w as  a  perfec tly  n a tu ra l s tep , ta k en  
in response to  th e  law  of su rv iv a l and  
g row th  of in d u s tria l developm ent, w hich  
dem anded  m ore econom ical opera tion  of 
th e  p roducing  com pany ; th is , in  tu rn , r e 
quired  financing  on a  b ro ad er scale  th a n  
w as possib le w ith  th e  local com pany  and  
led to  sy n d ica te  financing  and  opera tion , 
w hich m eans n o th ing  m ore th a n  w holesale 
financing  and  opera tion  of ind iv idual 
un its , w hich  m u s t each  show  re su lts  in 
p ropo rtion  to  th e  o p p o rtu n itie s  ex is ten t 
in t h e i r . p a r t ic u la r  field. T he  u n it w as, 
how ever, provided w ith  th e  h ig h e st type  
of tools w ith  w hich  to  secu re  such  re 
su lts , an d  backed by am ple ca p ita l to  tid e  
it over periods of ex tra o rd in a ry  s tra in . 
In  ca se  of such  d isa s te r  a s  dam aged  o r 
d e s troyed  public w orks in m any  C en tra l 
W e ste rn  c itie s  th is  sp ring , th e  sy n d ica te - 
ow ned p la n t would h av e  resou rces  a t  its  
back  w hich w ould enab le th e  m a n ag e 
m en t to  quickly  re s to re  g re a tly  needed

serv ice  in a  m in im um  tim e, and  w ith  a  
m in im um  of in te rru p tio n  of th a t  serv ice ; 
w hile th e  p la n t u n d er local o pera tion  and  
o w nersh ip  m igh t be delayed  indefin itely  
on acco u n t of in ab ility  to  secu re  financial 
su p p o rt n ecessa ry  to  reh ab ilita tio n , b e 
cause  of o th e r losses su ffered  by local 
s tockho lders, and  w ith  th e  consequence 
th a t  th e  re s to ra tio n  of serv ice  is slow 
an d  th e  com m un ity  served  su ffers g re a t 
inconvenience.

U nder sy n d ica te  o pera tion , w ith  a n u m 
b e r  of p la n ts  in w idely sep a ra te d  com 
m un ities, i t  is  inconceivab le th a t  all 
shou ld  be dam aged  o r destroyed—such 
d es tru c tio n  would be im possib le of con 
ception . One ad v a n tag e , th en , of th e  
hold ing  com pany  opera tion  is th a t  it 
b rin g s  to  each  of th e  sev era l u n its  th e  
resou rces  of all, w ith o u t im p a ir in g  th e  
c h a ra c te r  of th e  se rv ice  of an y , an d  w ith 
o u t m ak in g  a n y  u ndue dem and  upon th e  
reso u rces  of th e  ind iv idual un it.

B ecause of th e  m any  u n c e rta in tie s  s u r 
round ing  th e  op era tio n  of s ing le  p ro p e r
ties, th e  value of a  p ro p e rty  is  inc reased  
w hen  it is ta k en  over by th e  holding 
com pany  and  qu ite  n a tu ra lly  th e  s ta b ility  
of its  secu ritie s  is enhanced . F req u en tly  
se c u ritie s  of p ro p erties  u n d e r  local o w n er
sh ip  and  m an ag em en t, h av in g  a  q u es 
tionab le  m a rk e t s tan d in g , a re  m ade s a l
ab le  by th e  ac q u is itio n  of th e  ju n io r  
se c u rity  by a  ho ld ing  com pany ; th e  in 
v es to r conclud ing  th a t  u n d e r th e  ab le  
m a n ag em e n t provided by  th e  new  ow ners 
and  th e ir  an ility  to  ob ta in  add itio n a l 
finances on a  reaso n ab le  basis , th e  value 
of th e  sen io r se c u rity  w ill be inc reased .

F u rth e rm o re , th e  public  u ti lity  hold ing  
com pany  is rad ica lly  d iffe ren t in o p era tion  
from  hold ing  com pan ies engaged  in  pu re ly  
in d u s tr ia l p u rsu its , in  th a t  th e  la rg e  m a 
jo r i ty  of hold ing  com pan ies engaged  in 
th e  op era tio n  of pub lic  u ti lit ie s  a re  no t 
do ing  an  in te r s ta te  business , b u t a re  
u sua lly  fo rm a tio n s  c rea ted  fo r th e  a c 
qu isition  of secu ritie s  of m ore o r  less 
w idely  sep a ra te d  com panies, w h ich  in no 
sen se  com pete w ith  each  o ther.

T herefo re , i t  is q u ite  n a tu ra l t h a t  th e  
in v e stm en t b an k e r, ev e r  w a tc h fu l to  p ro 
te c t th e  in te re s ts  of h is  c lien ts, h a s  
looked upon th e  a d v e n t of th e  hold ing  
com pany  w ith  m ore o r  le ss favo r, and , 
tru e  to  h is  tra in in g , h a s  in s tin c tiv e ly  
k ep t pace w ith  th e  deve lopm ent of it.

T he ho ld ing  com pany  id ea  h a s  dev e l
oped to  a  w onderfu l d eg ree  w ith in  th e  
p a s t te n  yea rs , and , w hile  th e  g en e ra l 
p lan  of all is  s im ila r, th e  fo rm  of s e c u ri
tie s  issued  is diversified . T h e re  is one 
exam ple  w hich  s ta n d s  o u t a s  a  model fo r 
clean  financing  an d  ca re fu l an d  successfu l 
opera tion , nam ely : th e  A m erican  L ig h t 
and  T ra c tio n  com pany. T hose  w ho hav e  
follow ed th e  co n serv a tiv e  policies of its  
P re s id e n t an d  B oard  of D irec to rs, and  
hav e  w atch ed  th e  rem ark ab le  g ro w th  of 
th e  e n te rp rise , realize th a t,  w hile  th e  com 
p an y  h a s  been ab le to  h andsom e ly  rew ard  
its  s tockho lders, it  h a s  been  governed  by 
a  m an ag em e n t w hich  has  co n s is te n tly  and  
w ith  fo re s ig h t p lanned  its  policies to w ard  
th e  pubic. R educ tions  in  th e  ra te s  
ch a rg ed  fo r serv ice  h av e  been  m ade 
w hen ev er econom ies in  p roduction  e n 
ab led  it  to  do so, th e  re su lt b e in g  th a t  
th e  re la tio n s  of th e  c o n s titu e n t com pan ies 
an d  th e  com m un ities  th e y  se rv e  have  
been a lm o s t u n ifo rm ly  friend ly , a n d  b e 
cause  of th is  th e  m a n ag em e n t h a s  been 
occupied, n o t w ith  re s is tin g  a d v e rse  le g 
isla tion , b u t w ith  en co u rag in g  th e  b u s i
n ess  to  develop a long n a tu ra l lines and  
se rv in g  th e  com m un ities  to  th e  b es t a d 
v an tag e . T he  secu ritie s  of th is  com pany  
com m and  th e  re sp ec t of th e  financia l and  
in v e stin g  w orld.

O th e r  o rg an iza tio n s  of a  s im ila r  c h a r 
a c te r  h av e  n a tu ra lly  been p a t te rn e d  on 
th is  exam ple, a n d  to -d a y  a  v e ry  la rg e  
m a jo rity  o f th e  public u ti l i ty  p ro p e rtie s  
in  th e  U n ited  S ta te s  an d  C an a d a  a re  
b eing  o p era ted  d irec tly  o r  in d irec tly  u n 
d e r  th e  superv is ion  of th e  so -ca lled  “ ho ld 
ing  com pany .”

In  m an y  in s ta n c e s  th e  sec u ritie s  of th e  
u n d erly in g  com pany  a re  sold to  finance 
th e  necess itie s  of th e  com m un ity  served  
by  th a t  com pany, b u t in  o th e r  in s ta n c e s  
th e  hold ing  com pany  m a rk e ts  on ly  th e  
secu ritie s  issued  by  it, an d  in  tu rn  p ro 
vides th e  u n d erly in g  com pany, a s  needed, 
th e  ca p ita l requ ired  fo r developm ent.

T he  obvious re su lt is t h a t  secu ritie s  
could be offered to  th e  pub lic  th ro u g h  
th e  in v e stm en t b an k e r, w hich  a re  no 
lo nge r h az a rd o u s  in  n a tu re  b ecau se  of in 
ad eq u a te ly  financed  o r poorly  equipped 
p ro p e rtie s  an d  inefficiently  a n d  in ex p ertly  
m anaged , bu t, on th e  co n tra ry , th e  basis  
of such  se c u rity  is a  p ro p e rty  techn ica lly  
a n d  sc ien tifica lly  equipped a n d  efficiently  
m anaged  by  th e  b e s t eng ineering , finan-
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c ia l an d  m an ag e ria l ta le n t th a t  could be 
secu red  in th is  o r an y  o th e r coun try .

Beyond d oub t th e  deve lopm en t of the  
public u ti lity  b usiness  in A m erica  is  in 
th e  han d s  of m en w ho hav e  produced in 
th e  p a s t te n  y e a rs  g re a te r  re su lts  in  th e  
w ay of dec reased  cost to  u se rs  of such  
u tilitie s  an d  b e t te r  equipped p la n ts  th a n  
ex is t to -d a y  in a n y  p a r t  of th e  w orld.

T h is  rap id  deve lopm ent h a s  called fo r 
an  enorm ous in v e stm e n t of cap ita l, bu t 
tills  dem and  h as  been so g rad u a l th a t  it 
lias n ev e r im posed a  se rio u s  ta x  oil the  
reso u rces  of th e  N ation . In fac t, so 
h igh ly  have  th e  secu ritie s  of th e  well- 
m anaged  hold ing  com pan ies com e to  be 
considered  by in v e sto rs  th a t  th e  d em and  
u n d e r norm al financia l cond itions h a s  ex 
ceeded th e  supp ly  and  th is  h as  n a tu ra lly  
c re a te d  a  considerab le source of revenue 
fo r th e  in v e stm en t banker.

I t  w as  logical fo r th e  co n serv a tiv e  in 
v es tm en t b an k e r to  look a sk an ce  a t  th e  
e n try  in to  the  field of finance of th e  
pub lic  u ti lity  hold ing  com pany  w hen first 
it app eared . T he b a n k e r  rem em bered  
w ith  reason  a  n u m b er of u n fo rtu n a te  
in v e s tm e n ts  in th e  se c u ritie s  of th e  
locally-ow ned an d  u n it o p e ra ted  p ro p e r
ties. and  a t  th e  o u tse t b u t a  few  h an k e rs  
re lu c ta n tly  consen ted  to  a t te m p t th e  m a r 
k e tin g  of th e  sec u ritie s  of th e  new  v en 
tu re . H e soon learned, how ever, th a t  in 
com m on w ith  well m anaged  g roups of 
p ro p e rtie s  o th e r th a n  public u tilitie s , th e  
la t te r ,  even though  w idely s ep a ra ted  
geograph ically , could be o p era ted  m ore 
econom ically  because  of th e  ab ility  of th e  
m an ag em e n t to  finance and  to  buy  the  
necessary  supp lies on a  d is tin c tly  m ore 
fav o rab le  basis .

T he  re su lt h a s  been th a t  an  in c re a s 
ingly la rg e  nu m b er of co n serv a tiv e  b a n k 
e rs  have  ta k en  up th e  sa le  of secu ritie s  
of p ro p e rtie s  op era ted  by  hold ing  com 
pan ies, o r th e  secu ritie s  of th e  holding 
com pany  d irec t, w ith  un ifo rm  profit to  
them selves  and  to  th e ir  c lien ts, th e  in 
v esto rs .

V ery n a tu ra lly , th e  g r e a t  cam paign  of 
education  p rom u lgated  by  th e  hank ing  
house h as  resu lted  in a  b e t te r  u n d e r
s tan d in g  of th e  a im s  a n d  purposes  of 
th e  hold ing  com pany, and  m any  in v esto rs  
w ho fo rm erly  considered  a secu rity  q u e s 
tionab le  w h ich  paid  m ore th a n  4 to  4% 
p er cen t, n e t a re  now d isposing  of th e ir  
lo w - in te re s t- re tu rn  secu ritie s  an d  a re  in 
v es tin g  in those  offered by th e  holding 
com pan ies, n e t t in g  a s  a  ru le  from  5 to  
C p e r cen t., and  b e t te r . T he inc reased  
cost of liv ing  h as  also  been a  s tro n g  
incen tiv e  to  th e  in v e sto r to  seek  th e  
h ig h e r in te re s t re tu rn  secu rity , but th e  
u n an sw erab le  a rg u m en t th a t  public u ti l i
tie s  sec u ritie s  a s  a  w hole a re  one of th e  
very  s a fe s t fo rm s of in v e s tm e n t in th is  
co u n try  a t  p re sen t has  induced a la rge  
dem and.

T h is  dem and  h as  no t been lim ited  to 
th e  in v e sto rs  of th e  I 'n ite d  S ta te s , but 
is rap id ly  ex ten d in g  to  th e  p rinc ipal 
E ng lish  an d  C on tin en ta l b an k e rs , and  
m any  m illions of A m erican  public u ti lity  
secu ritie s  have  been p u rch ased  by  foreign  
b a n k in g  houses a n d  abso rbed  free ly  and  
co n s is te n tly  by  th e ir  c lien ts. In  sho rt, 
th e  ho ld ing  com pany ’s en tra n c e  in to  th e  
public  u ti lity  field h a s  been  a  v ery  w el
com e one to  th e  in v e stm en t h a n k e r  and  
h as  p rovided h im  th ro u g h  m any  o the rw ise  
“ le a n ” y e a rs  w ith  a  h ig h -g ra d e  fo rm  of 
in v e stm en t secu rity  to  offer.

T he  w isely  m an ag ed  ho ld ing  com pany 
considers of firs t im p o rtan ce  th e  equ ip 
m en t of its  p ro p e rtie s  an d  th e  efficiency 
of i ts  serv ice  in th e  com m un ities s u p 
plied. rea liz in g  th a t  p ro p er serv ice  and  
reaso n ab le  ra te s  th e re fo r  w ill re su lt a l
m ost unfailing ly  in f a i r  an d  in c rea s in g  r e 
tu rn s  to  th e  In v e s to r  in th e  secu ritie s , 
an d  a  g u a ra n te e  of co n tin u ity  an d  s ta 
b ility  of th e  a s s e ts  back of th e  bonds and  
stock . A ny a t te m p t to  ch an g e  th is  con 
d ition  b y  a rtif ic ia l m eans, e i th e r  on th e  
p a r t  of th e  le g is la to r o r of th e  com pany 
issu in g  th e  secu ritie s , is bound to  resu lt 
in fric tion  and  in te rfe ren c e  w ith  p ro g ress  
an d  developm ent. I t  is th e re fo re  in c u m 
b en t on b o th  th e  le g is la to r and  th e  m a n 
a g e m en t to  see to  it th a t  on th e  one 
h and  th e  com pany  be p e rm itted  to  ea rn  
a  fa ir  re tu rn  on th e  in v e stm en t, and  on 
th e  o th e r  h and  th a t  ad e q u a te  serv ice  is 
ren d ered  and  reasonab le  r a te s  fo r serv ice  
charged .

T he  w ise in v e stm en t b a n k e r  can  do 
m uch to  fo s te r  th is  nice a d ju s tm e n t of 
b a lance  by  ca re fu lly  in v e s tig a tin g  th e  
reaso n ab len ess  of th e  o u ts ta n d in g  ca p 
ita liza tio n  of th e  com pany—th e  secu ritie s  
of w hich  he  offers—and  th e  se rv ice  re n d 
e red  to  th e  public and  th e n  a s s is tin g  only 
in  th e  deve lopm ent of such  com pan ies 
a s  com ply w ith  sound financial an d  eco
nom ic p rincip les. P ra n k  T. H ulsw it.

Had H er Guessing.
Landlady (letting room)—Of course 

1 expect the rent punctually every 
week.

New Lodger—Just so, madam. My 
rule is, either punctually or not at 
all.

There is no trouble in getting men 
to do what they are told to do and 
watched to see that they do it. The 
difficulty is in getting men who can 
find things to do without being told.

W ant to Know W here the Money 
Went.

An in te re s tin g  question  is  involved in 
th e  J a y  A. H a rin g  b a n k ru p tcy  case 
w hich  is  to  be ta k en  to  th e  U n ited  S ta te s  
S up rem e co u rt fo r a  final decision, th e  
N atio n a l A ssociation  of C red it M en b a c k 
ing  th e  c red ito rs  in  th e  litig a tio n . T h is 
question  is w h e th e r a  d eb to r, w hen o r 
dered  to  d isclose w h a t he  did w ith  th e  
m oney or p ro p erty  w hich  th e  cred ito rs  
claim  h e  h as  sto len  o r  concealed, can  
g et off on filing an  affidavit to  th e  effect 
th a t  he h a s  not got th e  m oney o r goods 
and  does not know  w h a t h a s  becom e of 
them .

J a y  A. H a r in g  began b usiness  a s  a  g e n 
e ra l m e rch an t a t  G ran t, N ew aygo county , 
in F eb ru a ry , 1910. T en  m on ths  la te r  he 
gave a  m ortgage  to  W m . B. H olden as  
tru s te e , an d  la te r  w as placed in b a n k 
rup tcy . H is  liab ilitie s  w ere  schedu led  a t  
a b o u t $11,000. T he  s tock  w as  sold by 
th e  tru s te e  fo r $4,275. T he tru s te e  found 
a sh o rta g e  in th e  a s s e ts  to  th e  am o u n t 
nf a b o u t $6,000 and  so rep o rted  to  K irk  
E. W ickes. th e  re fe ree  in b an k ru p tcy . 
T v,e re fe ree  review ed th e  findings, scaled  
dow n th e  d iscrepency  to  $4,000 an d  re c 
om m ended to  th e  co u rt th a t  H a rin g  be 
o rdered  to  m ake an  ac co u n tin g  to  th is  
am oun t. T he co u rt m ade th e  o rder a c 
cordingly, g iv ing  H a rin g  30 day s  in  w hich  
to  m ake th e  d isclosure . H a rin g  had  the  
r ig h t of an  appeal from  th e  re fe re e 's  
rep o rt, b u t did n o t ava il h im se lf of it. 
l i e  sim ply  filed an  affidavit th a t he did 
no t have  th e  m oney and  did no t know  
w h a t had  becom e of it. T he  co u rt a c 
cep ted  th is  a s  a  sufficient a n sw er and  
g ra n te d  H a rin g  a  d isch a rg e  in ban k ru p tcy . 
T he  c red ito rs  w ere  no t sa tisfied  w ith  th is  
resu lt. T hey  w an ted  to  know  th e  in te r 
e s tin g  d e ta ils  a s  to  how  H a rin g  had  got 
aw ay  w ith  $4,000 of th e ir  m oney in a  
m e rcan tile  c a re e r  of te n  m o n th s. T hey 
appealed  to  th e  C ourt of A ppeals a t  C in 
c in n a ti fo r an  exp licit d isc lo su re  by H a r 
ing  o r h is  com m itm en t to  ja il fo r con 
te m p t. T he C ourt of A ppeals affirm ed 
Judge- Sessions' ru lin g  and  let th e  d is 
ch a rg e  s tan d . N ow  th e  case  is to  be 
tak en  to  th e  co u rt of la s t  re s o r t  a t  
W ash ing ton  fo r final decision. T he q u e s 
tion  involved is in te re s tin g , a s  it is one 
poin t in th e  N atio n a l b an k rcp tey  law  th a t 
h a s  not been passed  upon by  th e  Suprem e 
C ourt. T he question  is of g re a t im p o rt
an ce  to  cred it m en all over th e  coun try  
and  th e  N atio n a l o rg an iza tio n  will con 
d uc t th e  litig a tio n  to  th e  final issue. In 
th e  p re sen t p hase  of th e  case  th e  p u r 
pose is  not to  recove r th e  m oney, b u t 
m erely  to  find ou t w h a t h a s  becom e of it, 
w h e th e r  i t  w as  lo s t in business  o r ou tside  
specu lation , th ro w n  aw ay , b u rned  up or 
given  to  som ebody to  keep  u n til th e  
clouds rolled by. W hen  i t  is found out 
w h a t h a s  becom e of th e  m oney o r p ro p 
e r ty  th e re  m ig h t be g round  fo r ac tion  
fo r recovery , b u t th a t  would be  a  la te r  
considera tion .

Quotations on Local Stocks and Bonds.
Bid. A sked.

Am . G as & Elec. Co., Com. 75 80
Am . G as & E lec. Co., P fd. 43 45
Am. L ig h t & True . Co., Com. 375 380
Am . L ig h t & T rac . Co., P fd. 106 108
Am. P ub lic  U tilities , Com. 58 62
Am. P ub lic  U tilities , Pfd. 73 75
Can. P u g e t Sound Lbr. 1 V
C ities Service Co.. Com. 9S 102
C ities Service Co.. P fd. 84 86
C itizen s’ T elephone 93 94
C om m ercial S av ings  B ank 215
C om w ’th  P r. R y. & L t., Com.
C om w ’th  P r. Ry. & L t., Pfd.
E lec. B ond D eposit, P fd . 71 75
F o u r th  N a tio n a l B ank  212
F u rn itu re  C ity  B rew ing  Co. 59% 60 
Globe K n itt in g  W orks, Com. 135 140
G lobs K n itt in g  W orks , P fd . ISO
G. R. B rew ing  Co. 149 155
G. R. N a t’l C ity  B an .. 18» 181
G. R. S av ings  B an k  225
K ent S ta te  B an k  260 264
L inco ln  G as & E lec. Co. 30 34
M acey Co., Com. 200
M acey C om pany, P fd . 95 97
M ichigan S u g a r Co., Com. 37
M ichigan S ta te  Tele, Co., P fd . 100 101%
N atio n a l G rocer Co., P fd . 88 90
Old N a tio n a l B a n k  205 207
P acific G as & E lec. Co., Com. 49% 50%
P eoples S av ings  B an k  251
T en n essee  Ry. L t. & P r., Com. 19 21
T ennessee  Ry. L t. & P r ., Com. 17 19
U tilitie s  Im p ro v e m en t Co.. P fd . 70 74
U tilitie s  Im p ro v e m en t Co., Com. 57 59
U tilitie s  Im p ro v e m en t Co., Com. 60 62
C nited  L ig h t & Ry., Com. 74 75%
U nited  L ig h t & Ry., 1st P fd. 78 81
U nited  L ig h t & Ry., 2nd l i d .

(old) 75 77
U n ited  L ig h t & Ry., 2nd P fd .

(new ) 71 73
Bonds.

C h a ttan o o g a  G as Co. 1927 95 97
D enver G as & Elec. Co. 1949 95% 96%
F lin t G as  Co. 1924 96 97%
G. R . E d ison  Co. 1916 93% 100
G. R . G as L ig h t Co . 1915 99% 100%
G. R . R a ilw ay  Co. 1916 100 101
K alam azoo  G as Co. 1920 95 100
S ag inaw  C ity  G as Co. 1916 99

•E x -d iv id en d . 
M ay 28, 1913.

Just for a Lark.
“Why did you get drunk?” asked 

the magistrate.
uOh, only for a lark!” replied the 

prisoner, kirily.

‘Indeed!” replied the magistrate. 
"We have cages for larks. You can 
have the use of one for fourteen 
days!”

How many unkicked kicks have you 
coming?

Ask for our Coupon Certificates of Deposit 
Assets Over Three and One-half 

Million

^ ¡RAN D ^ AfMDS^AVINGS^ ANK*

Before buying stocks and 
bonds analyze the figures 
given in monthly reports; 
secure reliable information 
as to the business con
ducted, and as to its  man
agement.

In offering the 6% pre
ferred stock  o f  the Amer
ican Public U tilities Com
pany we court the fu llest 
investigation.

I f  purchased  now th is  
stock w ill net the invester 
7\i% .

Write for further particulars to

Kelsey, Brewer & 
Company

Bankers
Engineers - Operators

Mich. Trust Bldg.
Grand Rapids, Michigan

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital . . . .  $500,000 
Surplus and Profits - $300,000

Deposits
7 M illion Dollars

3k Per Cent.

Paid on Certificates

You can transact your banking business 
w ith  us easily by mail. W rite us about it 
i f  interested.

Send for the report of

Price, W aterhouse & Co.

The world-wide known 
Public A ccountants on

The
National Automatic 

Music Company
42-50 M arket Ave. N . W . 

Grand Rapids, Mich.

It will convince you th a t th is is 
the best stock you ever had an op
portunity  to invest your money in.

T h e
O ld  N a tio n a l  B a n k

G R A N D  RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of % if left a year.
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DESMAN
(U nlike a n y  o th e r  p ap e r.)

D E V O T ED  TO  T H E  B E S T  IN T E R E S T S  
O F B U SIN E S S  M EN .
P u b lish ed  W eek ly  by

TRADESM AN COMPANY.
_______ Grand Rapids, Mich._______

S ubscrip tion  P rice .
O ne do llar p e r  yea r, If pa id  s tr ic tly  in  

ad v an ce ; tw o do llars  if n o t p a id  in  a d 
vance.

F iv e  do llars  fo r s ix  y ea rs , p ayab le  In 
advance .

C an ad ian  subsc rip tio n s, $2.04 p e r  y ea r, 
pay ab le  in v a riab ly  in  advance .

S am ple copies, 5 c e n ts  each .
E x t r a  copies of c u r re n t issues, 5 c e n ts ; 

issues a  m on th  o r  m ore old, 19 c e n ts ; 
issues  a  y e a r  o r m ore old, 25 cen ts .
E n te re d  a t  th e  G rand  R ap id s  Postoffice 

a s  Second C lass M a tte r .
E . A. S T O W E, E d ito r.

May 28, 1913.

COME ONE. COME ALL.
June 10, 11 and 1<2—be sure to re

member the dates. Then will be when 
the Grand Rapids wholesalers and 
jobbers will be expecting their up state 
friends and customers to be in town 
to enjoy their hospitality and to have 
a good time. In other words the 
dates given are of the annual Mer
chants Week entertainment and, un
less all signs fail, it will be a bigger 
and better entertainment than ever be
fore, and a larger attendance is looked 
for. The first day, Tuesday, will be 
for the registration and reception of 
the visitors, with headquarters at the 
Association of Commerce building, 
and to get acquainted. The Associa
tion of Commerce rooms are conven
iently located and there will be a t
tendants there and rest rooms, station
ery, a stenographer and check room 
facilities Wednesday morning will 
be open to permit the visitors to call 
on the Grand Rapids friends, to make 
the round of the “open houses” which 
the wholesalers and jobbers will keep 
and to rub elbows with one another. 
In the afternoon there will be an edu
cational programme at the Coliseum. 
W. Millard Palmer will speak of the 
parcel post system and tell how mer
chants can make use of it for the ex
tension of their business, this applying 
particularly to the country and small 
town merchants. C. A. Palmer, of 
Manistee, State Commissioner of In 
surance, will give an address on fire 
insurance. M. S. Lawrence, of the In
terchangeable Fixture Co. will speak 
on window trimming. These address
es will be short and to the point and 
the speakers will be prepared to an
swer questions if anybody desires 
further information. The evening will 
be open, with several good theaters 
in town offering special attractions. 
Thursday morning will be open, the 
same as Wednesday morning, but in 
the afternoon everybody will take the 
half day off for a frolic, with Ramona 
as the scene of the festivities. The 
visitors will be furnished with street 
car tickets and with coupon tickets 
good for all the attractions at the 
lake. The roller coaster, the theater, 
the old mill—everything will be free 
for the visitors holding proper cre
dentials, and great times may be ex
pected. In the evening will occur the 
annual banquet at the Coliseum, be
ginning promptly at 6:30 o’clock. Jan- •

dorf will be the ca terer and assurance 
is given th a t a “square meal" will be 
served. R ichard J. P rendergast, chair
m an of the W holesalers Com m ittee, 
will welcome the v isitors in behalf of 
the w holesalers and introduce Carroll 
F. Sweet as toas tm aster to  extend 
welcom e in behalf of the A ssociation 
of Com m erce and the city. The prin 
cipal speaker of the evening will be 
W arren  G. H arding, of M arion, Ohio, 
form er L ieutenant G overnor of Ohio 
and who nom inated E x-P residen t T aft 
at the Chicago convention last sum 
m er. H e is one of O hio’s brigh test 
speakers, and is known here for the 
brilliant address he gave at the an
nual banquet of the A ssociation of 
Com m erce in January . The musical 
program m e will introduce several nov
elties and these the com m ittee in 
charge of the arrangem ents is keeping 
secret w ith a view to springing a sur
prise on the crowd. T he banquet will 
close a t 9:30, in am ple tim e to perm it 
the v isitors to  catch their tra ins for 
home.

T he G rand R apids jobbers are sin
cere in their desire th a t as m any as 
possible of their country  custom ers 
accept the invitations th a t have been 
sent out. T hey  w ant to  becom e bette r 
acquainted with their trade  because 
th rough  be tte r acquaintance will come 
m ore friendly relations and a b e tter 
understand ing  th a t will be m utually 
advantageous. F rom  their guests 
they will receive m any suggestions 
th a t will m ake them  b e tte r  prepared  
to m eet the needs of the te rrito ry  
which they  aim to serve. T he com ing 
together of the sm aller tow n m er
chants will be of benefit to  them selves 
as well. T hey  will have opportun ity  
to rub elbows and exchange ideas and 
no t one w ho com es here bu t will go 
hom e bette r equipped fo r business, 
w ith new theories to w ork  out and 
new am bitions.

T he welcom e to the v isito rs will 
not be confined to  the w holesalers 
and the jobbers. T he retail m erchants 
of G rand Rapids will join heartily  in 
m aking the v isitors feel a t home. 
T hey will have special window dis
plays, special sto re  arrangem ents and 
special sales and the M erchants W eek 
badge will ensure the w earer every 
a tten tion  as a favored guest of t  he 
city, welcom e to  ask for any inform a
tion he m ay desire. All w ho m ay 
come to  M erchants W eek will be 
m ade welcome, and the m ore the bet
ter, bu t it is desired th a t acceptances 
be sen t in as early  as possible th a t 
the arrangem ents m ay be am ple for 
all who come. T o  know  how m any 
are com ing is especially im portan t in 
p lanning fo r the banquet. T he ac
ceptances should be sent in a t the 
earliest possible m om ent. A nd don’t 
fo rget th a t the ladies are invited as 
w ell as the men.

If the Chicago housemaids succeed 
in enforcing their demand that they 
have the right to “entertain company” 
in the parlor, the family will evidently 
be obliged to retreat to the living 
room.

While patronizing the parcel post 
and making money by so doing, the 
express companies do not yet admit 
that they love it altogether.

TRO U BLE MAKERS DEFEATED.
Two strikes are in progress locally, 

and they are interesting not so much 
for their magnitude as for the manner 
in which they were brought about and 
for the refreshingly sane method of 
the employers in dealing with them.

The strikes are of the boiler makers 
and mechanics in the employ of the 
Pere Marquette Railroad, and of the 
linemen in the employ of the Com
monwealth Power Railway and Light 
Company. The two corporations are 
in no way related and the trades in
volved are not kindred, and yet the 
origin of one strike was the same as 
that of the other and the manner of 
dealing with it in both instances are 
identical.

The boiler makers and mechanics in 
the employ of the Pere Marquette 
were satisfied with their jobs and the 
conditions under which they were 
working until J. P. Ryan, Vice-Pres
ident of the national association of 
boilermakers, came on and discovered 
for them that they had grievances and 
ought to have more pay. He formu
lated demands upon the company and 
presented them to the receivers. The 
receivers have always been willing to 
meet their employes and to talk 
over any m atter of mutual interest, 
but they did not concede that Ryan 
had any interest at stake. They held 
that he was meddling' with something 
that did not concern him in any way 
and they refused to ’ recognize him or 
to consider the demands he impudent
ly and arrogantly presented. He or
dered the strike and the strike has 
since been on. The receivers, how
ever, did not lay down. They de
clared for the open shop policy, as 
against unionism, and took prompt 
steps to secure boiler makers and me
chanics to take the places of the 
strikers. The Pere Marquette is in 
the hands of receivers appointed 
by the Federal Court, and is virtually 
a Federal proposition and interference 
with the road’s operation will be dealt 
with, not by weak kneed State or 
local authorities, but by Uncle Sam. 
i his makes the usual labor unionism 
tactics of violence and the destruction 
of property more than ordinarily haz
ardous. The coming of the strike 
breakers has been without special in
cident and it is unlikely that the 
strike will be of long duration. The 
receivers will deal with its former em
ployes, either personally or through 
personal representatives, but will not 
recognize the union nor permit out
siders to have any voice in the pro
ceedings. In other words, the Pere 
Marquette shops will be conducted on 
open shop principles. Not member
ship in any union, but efficiency will 
be the qualification for employment.

The linemen in the employ of the 
Commonwealth were satisfied with 
the conditions under which they were 
working until Oliver Meyers, Vice- 
President of one faction of the inter
national brotherhood of electrical 
workers, saw fit to try to create a dis
turbance. The workmen themselves 
had made no expression of discontent 
and took no steps to confer with the 
officials of the company. Meyers told 
them they were not getting a fair 
deal and voluntarily took it upon him

self to formulate demands for more 
pay and shorter hours, and insolently 
notified the officers of the company 
that he was on deck and ready to 
conduct the negotiations. Just as in 
the Pere Marquette case, the Com
monwealth officials refused to be 
frightened. They would meet with 
any of their employes, either singly or 
in groups, but they would not deal 
with outsiders. They ignored Meyers 
and his demands and the strike was 
ordered. The company’s answer is to 
stop all construction work in the State 
and this will continue until the men 
are willing to go back to work. There 
are enough workmen outside the un
ion and who are loyal to the company 
to make necessary repairs and an
swer the trouble calls, but new con
struction will be stopped and exten
sions of the service delayed, and this 
can be done with no serious incon
venience to any body except, perhaps, 
to that small part of the public who 
may be hoping for connections. The 
Commonwealth stands for the open 
shop as the only policy that will en
sure efficiency and good service. The 
Commonwealth service will be open 
to any good workman who wants em
ployment. Taking the humiliating 
obligations of unionism—which de
prives a man of his manhood and 
compels him to become a liar and a 
sneak—will not be a condition.

The two strikes have another par
allel in the manner in which they are 
being conducted by the professional 
trouble makers. Both Ryan and 
Meyers “regret” the obstinacy of the 
employer, both "hope'’ it will not be 
necessary to resort to extreme meas
ures, whatever that may mean, and 
both are trying to draw as many 
others into the disturbance as pos
sible. This, of course, is the usual 
line of talk and should not be taken 
too seriously by the general public. 
Neither strike is likely to last long 
and both will have the same ending 
in the triumph of the open shop pol
icy which has merit for its standard 
of employment and industrial free
dom .for its principle instead of sub
servience to the dictations of walking 
delegates.

The strike of the Commonwealth 
linemen recalls that the electrical 
workers brotherhood is anything but 
brotherly within itself. The organi
zation is divided into two factions, 
one known as the McNulty and the 
other the Reid, and these two factions 
are a long ways from being in love 
with one another. The Reid faction 
represents the extremists and radicals 
and their tactics are such that the 
McNulty faction will not stand for 
them. Meyers is Vice-President of 
the Reid faction. The organizer of the 
McNulty faction is also in town try
ing to get up a branch of his end of 
the brotherhood, and he and Meyers 
have had several exchanges of com
pliments which, no doubt, will help 
make the present strike abortive. Not 
loving one another, the two “leaders” 
are telling truths each about the 
other and workmen with any sense 
will leave both alone.

The man higher up may be yourself 
if you seize your opportunities and 
develop self-confidence.
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$7,500,000
Commonwealth Power Railway & Light Co.

Five Year 6% Convertible Gold Bonds
D ated May 1st, 1913 * Due May lg t m 8

Authorized Issue, $10,000,000 Outstanding, $7,500,000

In terest payable May 1st and November 1st at Agencies of Company in New York 
and Philadelphia. Denominations $1,000, $500 and $100. Coupon Bonds, with privi
lege of registration as to principal only.. Convertible at option of holder in amounts 
of $1,000 after May 1st, 1916, and before m aturity into an equal amount of 6% Cumula
tive Preferred Stock of the Commonwealth Power Railway and Light Company, at 
par, and in addition upon such conversion the bondholder will receive Commonwealth 
Power Railway and Light Company Common Stock of par value equal to 30% of 
face amount of bonds so converted.

Bankers T rust Company, New York, Trustee.

W e call your attention to the following important facts regarding this issue:
EARNING S: Net earnings for year ended March 31, 1913, applicable to interest on this issue were

$2,349,135,12, or five times the amount required.
EQ UITY : These bonds are followed by 6 per cent. Cumulative Preferred S to ck ........  $16,000,000

Common Stock ...............................................  15,500,000
The market value of these junior securities is nearly three times par value of the present issue of

bonds.
DIVIDENDS: Dividends at the rate of 6 per cent, per annum are being paid on the Preferred Stock 

and at the rate of 4 per cent, on the Common Stock,
PR O PE R T Y : The Commonwealth Power Railway and Light Company, through its constituent com

panies, owns or leases and operates properties located in the states of Michigan, Illinois, Indiana, Ohio and 
Wisconsin, as follows:

Electric Power and Light Systems, serving 78 cities and towns.
Electric Railways, serving 67 cities and towns—total mileage 889.03 miles, single track.
Gas Companies, serving 11 cities.
Seventeen Hydro-electric plants, located in 6 separate water sheds.
Seventeen Steam Stations, located in as many different cities.
High Tension Transmission Lines, 905.36 miles in length.

FRANCHISES: All the franchises under which the companies operate are fair in their terms, 
many of them being without limit of time. A  large part of the properties are owned in fee simple.

M ANAG EM ENT: The properties are under the supervision and management of E. W . Clark &  
Co., of Philadelphia, W . A. Foote, of Michigan, and Hodenpyl, Hardy & Co., of New York.

U N DER OFFERING MADE TO STOCKHOLDERS ON APRIL 26, 1913, SU B
SCRIPTIONS H AVE BEEN RECEIVED TO TH E AM OUNT OF $6,033,500 OR 
80.45 per cent. OF TH E ISSUE.

W e Offer the Balance, $1,466,500 For Sale

At 97'A and Interest, Yielding 6.60%
Complete circular on request

E. W. Clark & Co. Hodenpyl, Hardy & Co.
321 Chestnut St., Philadelphia 41 W all St., N ew  York

Orders may be placed through your own broker
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Notions and How to Sell Them.
Is your notions department com

plete in all details? Is your stock 
well displayed? Do you give it enough 
prominence in your window trims?

Intelligent and energetic handling 
of notions means more profits. It 
means more women customers for 
your store.

A well-chosen, well-displayed as
sortment of notions will do much to 
keep the women trading at your store. 
Women need notions every day. First 
it is a hair net, and then a box of 
hairpins. Next it is a curling iron or 
a comb. Or is it a paper of pins or 
a spool of thread? These are only 
a few of the many notions lines the 
women buy every day.

If your store can get the reputa
tion of being the best place in town 
at which notions can be purchased, 
you will have an asset that will be 
worth many a dollar to you. Not 
only will the trade in notions bring 
you a profit, but you will encourage 
women to come to your store for 
other lines as well.

Big Opening for Profit.
A real opportunity thus is presented 

to every variety merchant. ,If he 
does not take advantage of it, he is 
overlooking something of extreme im
portance to his store success.

Any notions item of itself is not 
particularly impressive. Bring a num
ber of such items together, though, 
and display them properly, and you

have something well worth while.
Remember this: Notions are quick

selling. The low price that makes 
them give the impression of smallness 
is the guarantee that they are large 
in salability.

This quick-selling quality is not so 
apparent when the items are scattered, 
hence the advisability of the right 
kind of display.

You will gain the best results from 
notions if you look upon this class 
of merchandise as forming a definite 
department in your store. Do not let 
the word department scare you. By 
this we do not mean you should have 
notions fenced ofif from the rest of 
the stock. We mean they should be 
grouped and given special attention 
as a class.

A well-arranged table with a suffi
cient display of notions would be 
enough department for some stores. 
A large stock of notions can be shown 
in a small space.

Some Ideas About Display.
How shall notions be shown? Let 

the three principles of successful va
riety retailing guide you in this:

Everything in plain sight.
A price ticket on each article.
Good housekeeping.
Use plenty of price tickets. These 

sell notions better than any talk. The 
notions speak for themselves.

To make this notions window, here 
is what you will need in merchandise 
and equipment:

Photo of Window Trim.

Merchandise.
About $15 worth of m iscellaneous 

staple notions.
Fixtures.

O ne box, 36 inches high.
T w o boxes, 30 inches high.
Four 6-inch boards, 30 inches long.
One small box.
Two lath.
Five rolls of light blue crepe paper.
A paper of pins.
A few nails.
Plenty of price tickets.
Cover the background and floor 

neatly with light blue crepe paper. 
Around the top of the background 
run a border of a narrow strip of 
paper with a ruffled edge. Then put 
the fixtures in position as shown in 
the drawing.

We might say in the beginning that

boards arranged in the manner shown 
in the drawing. On each end of this 
board put a vase and arrange on it 
two pin cushions and three small 
necklaces. Put a full m irror in the 
center.

On the boards, reaching down to 
the floor on the left side, pin four or 
five back combs. Then hang from the 
front of this unit three hair rolls, one 
in a circular effect.

Then the unit on the right is made 
the same way and of practically the 
same grade of merchandise, with the 
exception of the back combs.

Now we come to the floor plan and 
our troubles are nearly over.

Put in front of the center unit a 
small box, as shown in the drawing, 
and arrange back of this the two lath 
indicated in the drawing. On* these

a notions window is a hard window 
to make for the reason that a great 
number of small articles is required. 
In this one we did our very best to 
minimize the work and also the 
amount of merchandise required.

Simple Background Effect.
The background itself takes only 

two small penants as shown imme
diately over the center unit. The re
mainder of the background effect is 
made up by suspending from the top 
of the window six fancy paper lamp 
shades and four more pennants. This 
makes a very pleasing combination 
and will fill up a great deal of space.

The center unit is made of the 
taller box and one of the boards, both 
covered with light blue crepe paper.

On this is an assortment of curling 
irons attached to a fixture and three 
small mirrors. Immediately back of 
the curling irons should be hung a 
hair switch.

In front on this same unit carry out 
the idea of hair goods by using two 
hair roils and seven boxes of horn 
hair pins. Pin to the front of the 
board two rows of six cards of hooks 
and eyes and two rows of four cards. 
These should be pinned corner to 
corner as shown in the photograph.

The next step will be to fill in the 
unit on the left. This is made of 
one of the smaller boxes and two

lath pin papers of pins, alternate it 
with a card of hooks and eyes.

On the low box put some small 
pictures, a card of tweezers, two cal
endars, a couple of small fans.

Then for the floor plan you can 
put in almost any sort of small items. 
We have used a quantity of purses, 
four women’s handbags, one-half 
dozen card cases, a number of back 
combs and side combs, a card of fold
ing button hooks, a dozen papers of 
needles, a few boxes of wire hair 
pins, one-half dozen needle books 
and a couple assortments of thimbles. 
—Butler Way.

Tonsorial Wisdom.
A clergyman was being shaved by 

a barber, who had evidently become 
unnerved by the previous night’s dis
sipation. Finally he cut the clergy
man’s chin. The latter looked up at 
the artist reproachfully and said:

‘‘You see, my man, what becomes 
of hard drinking.

“Yes, sir,” replied the barber con
solingly, “it makes the skin tender.”

S. G. M AFFIT SALES CO.
118 Bostw ick A ve., G rand Rapids 

Michigan Distributors

CADILLAC-OHIO
Electric Vacuum Cleaners

W holesale and Retail

•m
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MEMORIAL DAY.

It Will Be Honored by Little Dave.
W ritte n  fo r th e  T rad esm an .

T he annual recurrence of M em orial 
day brings to the m ind of those old 
fellows who lived in the lang syne 
days th a t tried m en’s souls—the brave 
days of the sixties when treason  flaunt
ed her alien flag in the land, dem and
ing the severance of the American 
U nion th a t a slave oligarchy m ight 
be budded on its ruins.

Since then  half a century  of peace 
has bided in the land saved by the 
hand of Lincoln, G rant and the hosts 
of Boys in Blue who follow ed on land 
and sea the flag of W ash ing ton  to 
grand and glorious victory. I t  was 
the curse of slavery th a t s truck  at 
the N ation’s life; it w as slavery th a t 
hung John  Brown, soaked the prairies 
of K ansas w ith freedom ’s blood and 
inaugurated  the bloodiest rebellion in 
hum an history.

W e old fellows m ay well look back 
with thankful hearts  th a t the N ation 
still lives, and for it all we owe a 
N ation’s g ratitude to  the Boys in Blue 
—boys in good tru th , since the g rea t 
m ajority  of the U nion arm y w ere 
under tw enty.

“L ittle  Dave,” shingle jo in ter, son 
of a farm er-preacher, heard the call 
of his country  and a t the age of 15 
quit the mill, presen ted  him self to his 
em ployer w ith the request th a t he find 
ano ther hand to  fill his place. “I give 
you a w eek’s notice, Mr. Farnell. 1 
am going to enlist.”

“You enlist!” exclaim ed the as to n 
ished millowner. “ Pshaw , Dave, 
you’re noth ing but a baby. I t  requires 
m en to fight the battles of the Union. 
W hen you are older—”

“I w ant to  go now, sir,” respect
fully in terrup ted  the boy. “I have 
heard you and father talk. You know 
w hat he said a t th a t last w ar m eet
ing, how tra ito rs  had trailed the old 
flag in the dust and th a t every man 
m ust do his duty. No, I ain ’t quite 
a m an in size, Mr. Farnell, but I can 
shoot.”

T he boy could handle a rifle to per
fection. T he m illow ner well knew 
this, as had twice been a ttested  by 
the juicy venison steaks the lad had 
furnished for the boarding-house ta 
ble. So L ittle  Dave left the mill and 
walked fo rty  m iles to  enlist for the 
war. H is regim ent w as the E ighth  
M ichigan In fan try . South with this 
w ent the boy from  the N orthern  
pines.

T he sto ry  of the E igh th  is one of 
glory undim m ed. Some of the V alley 
C ity’s best citizens w ere in its ranks. 
T he regim ent was am ong the num ber 
tha t w ere shipped South to  take part 
in some of the coast battles of the 
early  p a rt of the war.

A t P o rt Royal, w hen charging a 
rebel battery , M ajor W atson  w as se
riously wounded and our L ittle  Dave 
w as also pierced by a Southern  bullet. 
W e a t the N orth  read the sto ry  of 
the fight, and am ong the list of the 
m orta lly  w ounded w as the nam e of 
the little  mill boy.

M ortally  w ounded!
H ow  th a t news pierced the m oth 

e r’s heart and blinded the  fa th er’s 
eyes w ith  te^rs for his p a tr io t son,

dead on a C arolina battle  field. Like 
Mr. B leeker of R evolutionary days, 
who had five sons fighting for liberty  
and one slain in the sam e holy cause, 
he could but cry out to  his God in 
praise th a t his boy had p referred  to 
die a hero than  live a coward.

T here  w ere sacrifices in those days 
th a t the p resen t generation  can little 
understand  or appreciate. The 
strangest p a rt is ye t to  tell. T h a t boy, 
supposed to be m orta lly  hurt, and 
who could suppose otherw ise, since a 
bullet from  the gun of a rebel sharp
shooter had penetrated  his righ t 
breast, passing com pletely through 
his body, m issing the spine by less 
than  an inch, did not die.

L ittle  Dave lived to  re tu rn  home. 
H e again resum ed w ork in the mill, 
a lthough his wound had in a m easure 
sapped his once rugged physique, 
m aking him a semi-invalid.

T he w ar continued and new regi
m ents w ere being raised for the bat
tle sacrifice. T he T en th  C avalry called 
for recruits. Again the mill hands 
gave patrio tic service, droves of them  
seeking the ranks anxious to fight 
to  preserve the Union. Several young
sters enlisted from  th is mill in ques
tion, and one am ong them  w as L ittle  
Dave.

H ere was patrio tism  for you! The 
boy had passed th rough the shadow 
of death on the battle  line; he knew 
th a t the m arch into the enem y’s 
country  was not to  be a holiday af
fair, ye t he cheerfully placed his 
nam e on the en listm ent roll for the 
second tim e w ithin tw o years.

T his tim e L ittle  Dave served to the 
end of the war, com ing home as C or
poral Dave, w ithout fu rther wounds. 
H e had vindicated his love for Old 
Glory in tw o arm s of the service and 
was entitled to all the honors. W h er
ever L ittle  Dave m ay be a t th is w rit
ing—and I have no t heard of his 
death—he will be on hand to  aid in 
decorating  the graves of those brave 
com rades who fell in battle or died of 
disease contracted  in the service of 
their country.

L et us in this year of grace, 1913, 
take renewed vows of service in be
half of God, the old flag and native 
land.
land. O ld T im er.

Do You?
Do you come down to  the office in 

the m orning feeling th a t th is will be 
a day of days?

Do you believe in being the direct
ing mind in your business and le tting  
the details be taken care of by those 
you em ploy for th a t purpose

Do you hustle for new business and 
know  how to  take care of the old?

Do you believe the w orld owes a 
living only to  those who are w illing 
to go after it?

Do you insist on careful, accurate 
work, bo th  in your office and in your 
store?

Do you alw ays listen  to  w ays and 
m eans of m aking your business la rg 
er, b e tte r and of a h igher standard?

If you do, your business is bound 
to  prosper, your bank account to  ex
pand and your happiness is assured.

I t  costs a lot of m oney to  keep the 
school of experience going.

MEN OF MARK.

G. T. Guthrie, Manager Blue Valley 
Creamery Co.

G ilbert T . G uthrie w as born a t 
Coin, Iow a, A ugust 16, 1885. H is fa th 
er was of English  and Scotch descent. 
H is m other was of E nglish descent. 
H e a ttended  the public schools in 
Coin, tak ing a p repara to ry  course at 
College Springs, Iow a, and subse
quently  pursuing a  four year course 
a t the Iow a S tate  College at Ames, 
g raduating  in lite ra ry  and dairy 
courses. P’or a year after g raduating  
he served his A lm a M ater as A ssist
an t P ro fesso r in D airying. H e then 
form ed an alliance w ith the Blue V al
ley C ream ery Co. to  take charge of 
its educational w ork in Chicago. A 
year la ter it was decided to open a 
branch institu tion  in G rand Rapids 
and he. was placed in charge, com ing 
here tw o years ago fo r th a t purpose. 
The business had to be created  from  
the ground up and at the inception 
of the en terprise  very few people 
were employed. O n the second an
niversary of the establishm ent of the 
business on M ay 15, it w as found, by 
actual count, th a t the com pany was

G ilbert T. Guthrie.

receiving cream  from  3,256 farm ers 
who w ere regularly  shipping cream 
to the cream ery from  300 different 
shipping points. O nly one grade of 
cream ery b u tte r is m ade and th a t is 
sold only in 1 pound, */> pound and 
Y\ pound cartons. T he Y  pound car
tons are no longer sold in Grand 
Rapids, but are still d istributed  in 
D etro it. T h irty  people are now on 
the payroll. T h ree-fou rths of the 
sales of the com pany are cash, being 
d istributed  about one-third in the 
city, one-third in the country  round 
about and one-third to d istan t points.

Mr. G uthrie is unm arried. H e is 
a m em ber of the W estm inster P re s
by terian  church. H e is no t a “jin er” 
to any extent, being a m em ber of 
only tw o college fratern ities. H e has 
no hobbies except the study of tech
nical dairy topics. H e is very  much 
in terested  in the developm ent of the 
bu tterm ilk  business in connection 
w ith the cream ery and has some am 
bitious plans fo r the fu ture which he 
hopes will w ork out to  the satisfac
tion of him self and his em ployer.

Mr. G uthrie is a m an of p leasant

personality  and has evidently a b right 
fu ture ahead of him. H e is a care
ful studen t and takes no steps which 
he has no t though t out carefully and 
conscientiously. H e possesses, to a 
m arked degree, the confidence of his 
custom ers and patrons and the sup
p ort and co-operation of his house.

COMING CONVENTIONS TO BE HELD  
IN MICHIGAN.

May.
N o rth e rn  B a p tis t  C onvention , D etro it, 

26—J u n e  7.
S ta te  P ro fessio n a l P h o to g ra p h e rs ’ A s 

socia tion , D etro it.
S ta te  H om eo p a th ic  M edical Society, 

D etro it.
N a tio n a l D is tr ic t H e a tin g  A ssociation , 

D etro it.
S ta te  P o s t Office C le rks’ A ssociation , 

L an sin g , 30.
June.

M ichigan A ssocia tion  of A ss is ta n t P o s t
m a ste rs , G ran d  R apids.

G erm an  E van g e lica l Synod of M ichigan 
D etro it.

O rder of Red M en, P o r t  H uron .
B. P . O. E . G rand  Lodge, P o r t  H uron , 

3-4-5.
G rand  C om m andery  K n ig h ts  T em plar, 

F lin t, 3-4-5.
M ichigan A ssocia tion  of M as te r  B ak 

ers, D e tro it, 3-5.
T r i -S ta te  M a s te r  B a k e rs ’ A ssociation , 

D e tro it, 3-5.
M otion P ic tu re  E x h ib ito rs  L eague of 

M ichigan, D e tro it, 10-11.
M ichigan U n inco rpo ra ted  B a n k e rs ’ A s

socia tion , L ansing , 10-12.
S even th  A nnua l M erch an ts ’ W eek , 

G rand R ap ids, 10-12.
M ich igan  S ta te  B an k e rs ’ A ssociation , 

L ansing , 10-12.
G rand  Council U n ited  C om m ercial T ra v 

elers, G ran d  R apids, 13-14.
A nnual R eunion S'panish W a r  V ete ran s, 

L ansing , 17, 18, 19.
S ta te  E n c am p m en t G. A. R., L ansing , 

17, 18, 19.
M ichigan A ssocia tion  of C oun ty  C lerks, 

M arq u e tte , 25-26.
July.

N atio n a l A m a te u r  P re s s  A ssociation , 
G rand  R ap ids, 3-4-5.

M ichigan B illposter A ssociation , D etro it.
L u th e ran  B und, G rand  R apids.
T he M ichigan S ta te  R e ta il Jew ele rs  

A ssociation , S ag inaw , 16-17.
A ssociation  of P ro b a te  Ju d g es  of M ich

igan , G rand R ap ids, 22-23-24.
G rand C ircu it R aces, G rand  R apids, 

28-31.
S w ed ish -F in ish  T em p eran ce  A ssocia

tion  of A m erica, D ollar B ay, 31, A ug. 2.
•State Golf L eague, S ag inaw , J u ly  31, 

Aug. 2.
A ugust.

M ichigan A ssociation  of C om m ercial 
S ecre ta rie s, L ud ing ton .

M ichigan A b s tra c to rs ' A ssociation , 
G rand  R apids.

M ichigan S ta te  F u n e ra l D irec to rs  and  
E m b a lm ers ’ A ssociation , G rand  R apids, 
5-6-7-8.

M ichigan S ta te  R u ra l L e tte r  C a rr ie rs ’ 
A ssociation , G rand  R apids. 5-6-7.

M ichigan A ssocia tion  of th e  N atio n a l 
A ssocia tion  of S ta tio n e ry  E ng ineers , 
G rand  R ap ids, 6-7-8.

In te rn a tio n a l B ro the rhood  of E lec trica l 
W orkers , S ag inaw , 9.

C en tra l S ta te s  E x h ib ito rs ’ A ssociation , 
G rand  R ap id s, 6-7-8.

B lue R ibbon R aces, D e tro it, 11-16.
G rand  C h ap te r R oyal A rch  M asons, 

A nn A rbor, 18-221.
M ichigan C h ris tian  E n d e av o r U nion, 

G rand  R ap ids, 28-29-30-31.
Social O rd er of M oose, D etro it.

September.
C en tra l G erm an  C onference, G rand  

R apids.
M id -W est A ssociation  of D eaf M utes, 

G rand  R apids.
W e st M ichigan S ta te  F a ir , G rand  R a p 

ids, 1-6.
G rand  Council O rd er S ta r  of B e th le 

hem , D etro it, 2.
G rand  C ircu it R aces, K alam azoo , 4-8.
M ichigan S ta te  F a ir , D e tro it, 15-20.
G rand  C irc u it R aces, D e tro it, 15-20.
E a s tm a n  K odak  E xposition , G rand  

R ap ids, S ept. 29, O ct. 4.
October.

M ichigan  S ta te  P h a rm a c e u tic a l A sso
c ia tion , G ran d  R ap ids, 1-2.

M ichigan P h a rm a c e u tic a l T ra v e le rs ’ 
A ssociation , G rand  R ap ids, 1-2.

G rand  Lodge L oya l O rder of M oose.
M ich igan  S ta te  T e a c h e rs ’ A ssociation  

A nn A rbor.
A nnual C onference on V ocational G uid

ance, G ran d  R apids.
N a tio n a l A ssociation  fo r  th e  P rom otion  

of In d u s tr ia l E duca tio n , G rand  R ap ids.
M ich igan  B ee K eep e rs ’ A ssociation , 

D etro it.
M ich igan  S ocie ty  of O p to m e tris ts , D e

tro it.
November.

M ichigan R e ta il Im p lem en t an d  V ehicle 
D ea le rs ’ A ssociation , G rand  R ap ids.

N a tio n a l B a p tis t  C ongress, G ran d  R a p 
ids.

December.
M ichigan K n ig h ts  of th e  G rip, G rand 

R apids.
January, 1914.

M odern M accabees of th e  U n ited  S ta tes , 
B ay  C ity, 11-15.
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Michigan Poultry, Butter and Egg A sso
ciation.

P re s id e n t—B. B. H ow es, D e tro it.
V ice -P re s id e n t—H . B. W illiam s, H ow ell.
S e c re ta ry  And T re a su re r—J . E . W a g 

goner, M ason.
E x e cu tiv e  C om m ittee—F . A. Johnson , 

D e tro it; E . J .  Dee, M id land ; D. A. B e n t
ley, Saginaw .

The Proper Grading of Eggs for 
Market.

W here eggs are handled in large 
quantities there are certain  grades 
by which they are sorted  and either 
retained for m arket purposes or re
jected  as useless. A brief descrip
tion of these grades and the charac
teristics by which they  are detected 
is given below.

Fresh Egg
An egg to be accepted as a first, 

o r fresh egg, m ust be new ly laid, 
very sm all air cell, and m ust have 
a strong, sm ooth shell, of even color 
and free from  cracks. W ith  the ex
ception of the air cell, which is only 
visible th rough  the aid of the candle, 
these are the poin ts by which eggs 
are graded in the early  spring, at 
which tim e they are quite uniform  in 
quality, thereby m aking candling un
necessary.

Checks.
T his term  applies to  eggs which 

are cracked but not leaking. 
Leakers.

As indicated by the name, this 
term  applies to  eggs which have 
lost a part of their contents. 

Seconds.
The term  “seconds" applies to 

eggs which have deterio rated  to  a 
sufficient extent to  be rejected as 
firsts. They are, however, of a high 
enough quality to be used for hum an 
consum ption. T he several classes of 
eggs which go to m ake up th is grade 
m ay be defined as follow s:

(a) H eated  egg: O ne in which 
the em bryo has proceeded to  a point 
corresponding to  about 18 to  24 
hours of norm al incubation. In  the 
infertile egg th is condition can be 
recognized by the increased color of 
the yolk; w hen held before the candle 
it will appear heavy and slightly  
darker than  in the fertile egg.

(b) Shrunken egg: T h is class of 
seconds can be easily distinguished 
by the size of the air cell. I t  m ay oc
cupy from  one-fifth to one-third of 
the space inside the shell. T he hold
ing of eggs fo r a sufficient length of 
tim e to allow a portion of the con
ten ts to evaporate is the main cause 
of th is condition.

(c) Small egg: A ny egg th a t 
will de trac t from  the appearance of 
norm al eggs on account of its small 
size will come under th is class, al
though it m ay be a new-laid egg.

(d) D irty  eggs: F resh  eggs which 
have been soiled with earth , d rop

pings, or egg contents, or badly 
stained by coming in contact with 
wet straw, hay ,etc., are classed as 
seconds.

(e) W atery egg: Those in which 
the inner membrane of the air cell 
is ruptured, allowing the air to escape 
into the contents of the egg, and 
thereby giving a watery or frothy ap
pearance.

(f) Presence of foreign m atter in 
eggs. The small dark streak across 
the yolk is a clot of blood. This con
dition is found in many fresh-laid 
eggs. Often eggs are laid which show 
small clots about the size of a pea. 
These are sometimes termed “liver” 
or “meat” spots. ,

(g) Badly misshapen eggs: Eggs 
which are extremely long or very flat, 
or in which part of the shell’s surface 
is raised in the form of a ring; in 
other instances a number of hard 
wart-like growths appear on the out
side of the shell.

Spots.
Eggs in which bacteria or mold 

growth has developed locally and 
caused the formation of a lumpy ad
hesion on the inside of the shell. 
There are three well-recognized class
es of mold spots, namely, white, 
brown, and black. In cases where an 
infertile egg has been subjected to 
natural heat for a sufficient period of 
time, the yolk will often settle and be
come fixed to the membrane. This 
condition might be termed a “plain 
spot.”

Blood Rings.
Eggs in which the embryo has de

veloped to a sufficient extent so that 
it is quickly recognized when held 
before the candle. It has been found 
that it requires between 04 and 36 
hours of incubation under a sitting 
hen to produce this condition.

Rots.
Eggs which are absolutely unfit for 

food. The different classes of rots 
may. be defined as follows:

(a) This is the easiest class of 
rots to recognize and consequently 
the best known. W hen the egg is 
held before the candle, the contents 
have a blackish appearance, and in 
most cases the air cell is very promi
nent. The formation of hydrogen- 
sulphid gas in the egg causes thé con
tents to blacken and gives rise to the 
characteristic rotten-egg smell, and 
sometimes causes the egg to explode.

(b) W hite rot: These eggs have 
a characteristic sour smell. The con
tents become watery, the yolk and 
white mixed, and the whole egg of
fensive to both the sight and the 
smell. It is also known as the 
“mixed rot.”

(c) Spot ro t: In this case the
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foreign growth has not contaminated 
the entire egg, but has remained near 
the point of entrance. Such eggs are 
readily picked out with the candle, 
and when broken show lumpy par
ticles adhering to the inside of the 
shell. These lumps are of various 
colors and appearances. I t  is prob
able that spot rots are caused as 
much by mold as by bacteria, but for 
practical purposes the distinction is 
unnecessary.

To all intents and purposes the 
spot rot as explained above is prac
tically the same as the brown and 
black spots described under the gen
eral head of “Spots.* The spot rot 
is also placed under the general head 
of rots simply because some candlers 
will call it a spot, while others desig
nate it as spot rot. Pink and blood 
rots are names which are also ap
plied to certain classes of rotton 
eggs, the pink rot deriving its name 
from the peculiar pinkish color of the 
contents when held before the candle. 
The same thing is true of the blood 
rot, which is bloody or red in ap
pearance.

Conducting the Experiments.
The plan of the work was to de

termine, in so far as could be shown 
by the candle, what deterioration took 
place in eggs when retained under 
actual conditions on the farms, in the 
country store, and during transpor
tation. In choosing the field for the 
work careful consideration was given 
to the following points. A state 
where the production and marketing 
of eggs was an important factor, a 
location in that state where the co
operation of several farmers could be 
secured, and a town that was far 
enough from a central collecting point 
(or packing house) so that the effect 
of typical transportation conditions 
could be observed.

The eggs used in the various exper
iments were collected at a stated time 
each day from several farms and 
started in the experiment within an 
hour or two thereafter. Every egg 
was supposed to be absolutely fresh 
when entered in the experiments, and 
in all about 10,000 eggs were used 
during the season’s work.

The six following classes of eggs 
were used: Clean fertile, dirty fertile, 
washed fertile, clean infertile, dirty 
infertile, and washed infertile.

Clean fertile eggs were normal eggs 
produced by the farm flocks, on free 
range, with several mature male birds 
present during the entire season. 
Dirty fertile eggs were fresh eggs 
from the same flocks, but which be
fore entering the experiments were 
artificially dirtied with barnyard mud 
to conform as nearly as possible with 
the natural dirty egg. W ashed fertile 
eggs were fresh eggs from the above 
flocks which were thoroughly washed 
previous to being put in the experi
ments. In washing the eggs they 
were allowed to remain in a basin of 
water for a few moments and then 
well rubbed with an ordinary wash 
cloth and immediately dried with a 
towel. I t  is the general opinion that 
washed eggs do not keep as well as 
unwashed, and it was to determine 
this point that these eggs were used.

The three classes of infertile eggs

used were identical with the fertile 
eggs, with the exception of being pro
duced by flocks where the male birds 
were removed three weeks previous 
to using the eggs. Experimental work 
with infertile eggs did not begin until 
after June 1st. This is due to the 
fact that under most farm conditions 
it would be impracticable to attempt 
to produce infertile eggs during the 
earlier spring months, as this is the 
season when the hatching and rearing 
of the coming year’s flock must be 
attended to.

Every egg used was dated, which 
made it possible to secure a complete 
history of the egg from the time it 
was produced until it reached its final 
destination. This method of dating 
made each day’s eggs in a given ex
periment a time experiment also. 
For example: A seven-day experi
ment having a given number of fresh 
eggs added each day. and these being 
dated, we obtained the influence of 
a certain environment for one, two, 
three, four, five, six, and seven days.

W hen the experim ents w ere com 
pleted a t the farm , which w as in m ost 
cases seven days, the eggs w ere 
packed in ord inary  30-dozen cases, 
care being exercised to  see tha t each 
experim ent w as kept separate . The 
transporta tion  to  tow n was by m eans 
of a team  and buggy. A fter arriving 
in tow n, the eggs w ere candled im 
m ediately and an individual record 
made of the condition of each egg. 
T his first candling represen ts the de
terio ra tion  w hich occurred on the 
farm . T he eggs w ere then  repacked 
and held under typical country-sto re  
conditions for from  24 to 48 hours. 
T he nex t operation  w as recandling, a 
sim ilar record  being m ade as above, 
show ing the deterio ration  which took 
place while being held in the country  
sto re . T hey  w ere then  repacked and 
placed in an open stock car (the 
style of car used in th a t locality for 
shipping eggs and  pou ltry ) w here 
they  rem ained for about 12 hours be
fore s ta rtin g  on their journey  to  the 
packing house, by local freight, a d is
tance of 78 miles, requiring about ten 
hours for the journey. T he reason 
for placing the eggs in the car twelve 
hours previous to  sta rtin g  was due to 
the fact tha t the car w as shipped 
early  in the m orn ing  and it w as often 
im possible for the m erchan ts and lo
cal sh ippers to  deliver the eggs at 
such an early  hour.

After reaching the packing house 
the eggs were removed from the car 
in accordance with the usual custom 
and again candled. This third and 
last candling gave the deterioration 
which occurred during railroad trans
portation. The experiment, in so far 
as this paper is concerned, was then 
complete. H arry M. Lainon.

The best cure for kleptomania may 
be arrest cure.
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Art of Making Clothing Windows 
Pay.

The dealer who has an old-fash
ioned window, built in the days when 
no attention was paid to its arrange
ment save as a means of letting in 
light and letting the proprietor look 
out, is handicapped when it comes to 
dressing that window, to arranging it 
for the display of goods and arrang
ing the goods in it. It should not 
be admitted at the outset that the 
window must be used as it is, that it 
cannot be improved. If by any pos
sibility it can be made over to fit the 
present requirements of the business, 
this ought, of course, to be done. 
When any old-fashioned equipment 
about a store can be rebuilt to fit 
modern conditions, the sooner it is 
done, the sooner it will begin to pay 
dividends.

Any window can be repainted in
side, making the woodwork look 
fresh and clean, and this repainting 
ought to be done often. It takes but 
a short time to put a coat of white 
enamel on the inside woodwork of a 
window, even if it be a large one. One 
of the boys can do it on a rainy day. 
If no paint is used, then the wood
work can be oiled or stained or var
nished in the same or less time. -It 
is astonishing how long some dealers 
will let their windows go without 
this freshening, just because painting 
sounds to them like an important job 
calling for several days’ work by pro
fessional hands.

Window dressing is something of 
an art nowadays, and while every 
merchant has more or less ability to 
put goods into his windows in such a 
way that they will attract some at
tention and develop some sales, still 
there are those to whom this kind of 
work is more natural than to others. 
There are a few who find it the sim
plest m atter possible to make displays 
that are uncommonly attractive.

In every retail clothing and furnish
ing establishment there is certain to 
be one employe who can do this sort 
of work better than any other, one 
who has a natural talent in that di
rection. The wise thing to do is to 
try out all the help on that work and 
then choose him who shows the 
greatest natural ability and appoint 
him the “official window decorator,” 
placing him in charge of the displays 
and leaving it to him to get them up, 
with instructions of course as to what 
lines are to be featured each time. 
Anyone possessing a little natural 
ability of the sort required in this 
work wfill soon develop more and pos
sibly become really expert after a 
little.

Originality is of great value in win

dow dressing. There are certain set 
forms of display that are followed by 
nine dealers in ten, and have been for 
years. The man who can break away 
from these set ideas and show the 
public something new and interesting 
in the window is the man who is 
going to set the people talking, and 
that means that they will end by buy
ing.

W ithout making the windows into 
freak shows, originality counts for 
more than almost anything else in 
displaying the goods that every other 
dealer has to display. Since one can
not all the time be showing novelties 
in new goods, the novelty interest 
must be secured from the form of dis
play or from the suggestions of the 
show cards used with the goods.

The first aim of the window should 
be to attract attention, just as that 
should be the first aim of an adver
tisement, but by the first aim I do 
not mean the principal aim; for that 
is to sell goods. Once attention is 
arrested, something should be shown 
that will interest the observer. The 
manner of the showing has much to 
do with the amount of interest 
aroused. A suit of clothes may be put 
into the window in such a way that 
not a passer-by will notice that it is 
there, and in such a way that it would 
not impress any idea upon even the 
man who might happen to stop and 
look. Then again it may be displayed 
in such a way that no one who glanc
es at the window can go on without 
a definite notion of what was shown.

The object of window dressing is 
not to make displays that will cause 
people to ejaculate, “That’s a clever 
window," but to make displays that 
will cause them to exclaim, “Gee! I ’d 
like one of those.” I t is with window 
dressing as it is with show cards, the 
display should be valuable for the im
pression it gives of what it advertises 
rather than for any impression it 
gives of itself. I t  is the article for 
sale that should receive the attention, 
rather than the method of showing it 
—and yet the method of showing it is 
what must attract attention to the 
article. This is not nearly as com
plicated as it sounds.

I believe that the windows of an 
establishment can be made to possess 
an individuality that will make them 
stand out from the windows of other 
stores handling similar lines of goods. 
This individuality is not so much due 
to the goods displayed as to the man
ner of their display, just as two men 
who look very much alike and wear 
much the same kind of clothes will 
have totally different appearance ow
ing to the way they wear the clothes 
and the way they carry themselves.

Individuality is a good thing in any 
man or in any business. It stamps 
the individual upon the minds of the 
people, and to be remembered is the 
aim and object of all advertising and 
display.

The form of display that is very 
general now is what is known as the 
unit idea, or the arranging of goods 
in segregated units. It is much easier 
to concentrate a man’s attention upon 
an article when it stands by itself 
than when surrounded by numberless 
others, either like it or different from 
it.

A billboard with one small bill post
ed in the middle of it will show up 
that one bill better and attract more 
readers to it than it will if the board 
is covered with a mixed lot of dif
ferent kinds of posters, or if it is 
covered with an irregular lot of the 
same advertisements all alike.

A mixed display confuses the eye 
and the mind and the observer turns 
away with no very definite thought 
carried from the arrangement. One 
hat on a pedestal in the window with 
a card explaining its quality and 
style and price will be taken in by 
the eye at a glance. There will be 
no more hesitation in recognizing the 
article displayed than there would be 
in recognizing the countenance of a 
friend without having to stop and 
analyze it bit by bit.

If you see four birds sitting on the 
limb of a tree you do not stop to 
count them. You see at the first 
glance that there are four of them. 
The placing of a unit in a conspicuous 
position in the window gives that unit 
of display a definite value, just such 
as those four birds have. It is recog
nizable at a glance for just what it is.

Of course, there are many times 
when the window is too large to give 
it up entirely to one unit of display. 
A single article of apparel will not 
make enough of a showing to produce 
an effective window exhibit. Hence 
in these cases a number of units 
must be employed. And it is not at 
all necessary that a unit consist of 
but one article of a  sort. A unit dis
play might be made up of half a 
dozen walking sticks, a dozen pairs 
of socks, or a shirt, collar and tie.

It is sometimes desirable to have 
several units differing in makeup, 
showing at the same time several 
small individual displays rather than 
one large display. In such a case 
the different displays ought to be sep
arated by some form of partition or 
by empty space. Many windows have 
removable low partitions that can be 
used to subdivide them as needted for 
small displays. These partitions 
should be made to match the rest of 
the woodwork of the window and they 
may be paneled' and arranged to slip 
into slots provided for them.

In addition to such units as the 
above, the unit idea in display applies 
in other ways. I t  may be a unit of 
price, of color or of utility. A single 
display may be made up entirely of 
goods of all kinds, but all of a cer
tain color, or all of a uniform price, 
or all for one particular use. The 
uniform color idea can be carried out 
to produce very attractive displays 
and the solid color display, with

everything of the same shade, cre
ates a strong mental impression upon 
the part of the observer. I t  can be 
adapted to showing shirts, neckwear, 
etc., or combinations of all of them.

Care must be taken in any kind of 
a display that the window be not 
crowded. Better too little in the 
window than too much. The crowd
ed window display looks like a mess.
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It appeals to no one’s interest or ar
tistic taste. As long as the display 
of goods in the window sends the 
observer on with the thought, “They 
keep so and so there and when I need 
one I will remember it,” then that dis
play has accomplished something 
worth while. I t  may be accounted a 
success.

I t may not sound practical to be 
mentioning artistic taste  in connec
tion with window displays, but it is 
practical. W hen we see a display 
that is artistic we may not think of 
it in just that way, but the fact that 
it makes a pleasing impression is due 
to artistic taste in the m atter of ar
rangement, and if that is true, who 
cares whether that taste is practical 
or not? The important thing is that 
it sells the goods.

In window dressing it is not the 
right way to get the window clean 
and ready for the goods and then 
have to sit down and think over what 
would be a good thing to put into it. 
The planning ought all to be done 
in advance. W hen you start out to 
build a house, the mere fact that you 
know all about having the foundations 
laid and have a man ready to lay them 
does not make it good business for 
you to go right ahead and get the 
walls in before making any prepara
tions for the superstructure.

In window dressing, for several 
reasons, one ought to be able to see 
the end from the beginning. For one 
thing, unless the plans are made 
there will be delay and the window 
will be empty for a longer time than 
is necessary, and every hour that the 
window is empty is an hour in which 
it will make no sales and draw no 
trade. And then, too, it often occurs 
that some special support or tempo
rary fixture is needed for the display, 
and if the arrangement is thought 
out in advance, this fixture will be 
ready and the whole show will not 
have to wait while it is completed.

The man in charge of the window 
dressing ought to keep a sort of stock 
book of his window material if it 
gets to a point where he has more 
than he can keep track of in his head. 
Material which cannot be found when 
it is wanted is just the same as use
less. The desirability of having the 
work move smoothly is another rea
son for having it planned in advance. 
One man can come nearer to doing 
it if he has it systematized. Also he 
can more easily put a helper on a 
part of the work. Sometimes an in
experienced window trimmer will go 
ahead and plan a display and perhaps 
construct part of it before finding that 
he has r.ot enough stock to carry out 
his ideas. This is but another argu
ment in favor of advance plans.

Unless the display is to be such 
that the goods can be easily taken 
out of it to show to customers or to 
sell, it is certainly unwise to put all 
or even nearly all of the available 
stock into it. There ought to be a 
supply left in the store for selling and 
exhibiting. Inside displays ought al
ways to be used in co-operation with 
the window shows.

People dislike to walk into a store 
and ask for such and such a thing 
that is shown in the window only to

find that the salesman does not know 
anything about it and has to go out 
on the sidewalk and see what is being 
shown in his window. This happens 
every now and then, and I have had 
it happen to me in numbers of ap
parently up-to-date haberdashery 
shops. Everyone in the store ought 
to know what is being shown in the 
windows, where it is in stock and how 
much it sells for. Only in this way 
can the selling force appear to be ac
tively interested in what is going on 
in the store.

The window is not expected to 
complete sales. It is an aid to sales
manship. It is a form of advertising. 
If it shows people the goods as they 
actually are and creates an interest in 
them sufficient to bring those people 
into the store to ask for further in
formation, it is doing its part well. 
The people inside of the store ought 
to be willing to do theirs.—Apparel 
Gazette.

Notable Features of the New Fall 
Goods

W ith very few exceptions the labor 
centers in which unrest in the cloth
ing industry existed are once more in 
a normal condition so far as the 
steady operation of factories is con
cerned. W hat is now bothering the 
makers of men’s clothing is the fact 
that the differences which existed so 
long between themselves and their 
employes have held back production 
until now, they are facing a scarcity 
An effort is being made as far as pos
sible to fill orders for spring and 
summer garments, but the best that 
can be expected is that a portion will 
be supplied, the only question is as 
to how large this portion will be. It 
is stated that all merchants depending 
on manufacturers from whom they 
regularly purchase to supply them 
with light weight suits and overcoats 
will be taken care of although com
plete lots will not be forwarded at one 
time. Retailers and jobbers who have 
not the advantage of regular trading 
conditions with any manufacturer are 
nearly sure to find themselves out in 
the cold when looking for supplies.

I t is almost a certainty that there 
will be no purchase of stocks for 
special sales during the summer sea
son. The present supply is too small 
and the possibility of production so 
tied up in caring for regular orders 
that extras for bargain sales are ap
parently out of the question.

For the same reason work in antic
ipation of the fall and winter season 
started very late and lines of heavy 
weight suits and overcoats are just 
now being shown. Designers have 
created the new styles and many of 
the models have been made up, but 
the conditions in the trade have been 
such that salesmen could not get 
started on their trips until a month 
later than usual.

The lines which the manufacturers 
of clothing have prepared for fall are 
fully as representative as any which 
have been shown heretofore, both as 
to the number of models and as to 
the fabric style. As yet there have 
been no special features announced 
although each manufacturer will as 
usual show both suits and overcoats

demonstrating the individual talent of 
his designer. The conservative semi- 
English style will doubtless meet the 
popular fancy and the conservatism 
is not only expressed in the lines of 
the garments but in the patterns and 
colorings of the fabrics as well. In 
general appearance the suits will fol
low the style set by fashion for the 
spring and summer, though the coats 
will be a trifle more form fitting and 
a trifle shorter.

Despite the tendency toward form 
fitting in suits, the overcoat styles 
continue to be large, loose and of 
comfortable proportions. Big coats 
will be the rule next winter and ul
sters, semi-ulsters and great coats will 
meet a growing popular demand. 
In the dressier overgarments a snug
ger fit is suggested and—many with 
belted backs. There is also a sug
gestion that pronounced colors will 
be worn in overcoats next winter and 
blues and browns, olives and greens 
will be seen in the new lines. In the 
great coats, plaids and overplaids in 
grays, browns and deep blue effects 
will be noted.

The popularity of the “Norfolk suit” 
for spring and summer wear is one 
of the features of the season. This 
suit is one of the most suitable mod
els ever constructed for outing wear 
as it holds its shape under adverse cir
cumstances and usually looks “dres
sy.” The fact that the suit is designed 
for rough outdoor uses and is made 
of fabrics which will not readily 
wrinkle has won for it hosts of friends 
and its adoption as the popular sum
mer garment is not surprising.

It Rests the Nerves
The only sus- 

cessful Health 
Heel Cushion 
Shoe on the 
market.

is built on 
design- 

patented corn- 
last, which 

allows space for 
the cushion in
stead of taking up 
ro o m  intended 
for the foot. High 

of leather 
best of work

manship. Illus
trated b ook le t  
upon request.

Agents wanted 
everywhere.

S. J. Pentler Shoe Mfg. Co.
Milwaukee, Wis.

Patentees and Exclusive D istributors

Tanglefoot

G ets

50,000,000,000
Flies a y ear—vastly m ore than 

all o ther m eans combined.
T h e  Sanitary Fly D estroyer— 

Non-Poisonous.

Save 
Ice Bills

Save
Ice Cream

Save 
Syrups 

and ' 
Fruits

THE

Serve
the

Coldest
Soda

Water
and

Ice Cream 
in

Town

GUARANTEE ICELESS FOUNTAIN
Will do it and bring the best trade. See our special show cases.

Michigan Store & Office Fixtures Co.
Grand Rapids, Mich.

The successful grocer makes it a point to please 

his customers. Have you ever noticed that all 

of them sell FLEISCHMANN’S YEAST? They 

wouldn’t  do it unless it pleased their customers. 

They also consider the profit, which makes it 

worth their while. 3 k  3 k  3 k  S k  3 k
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Purchasing Conditions Throughout 
the Country Still Sound.

The markets are quiet and un
changed, the warmer weather causing 
an early rush to wind up business. 
The net results were rather favorable 
as merchants spoke of them. The 
carpet auction held in New York 
proved to be a broader success than 
was anticipated. The distribution of 
the goods would have been considered 
a very satisfactory result as a bar
ometer of conditions, but when it 
was found that it was accomplished 
at a generally higher price level than 
had been the rule at recent auctions 
the inference was drawn that pur
chasing conditions throughout the 
country are sound.

The progress made with the tariff 
bill in Congress is now beginning to 
have a more direct effect upon busi
ness sentiment in the dry goods m ar
kets. Merchants who have hitherto 
taken the stand that silence was a 
good thing, and the quicker the re
vision was over with the better it 
would be for all concerned, have now 
become more militant upon the whole 
subject of the Underwood revision ot 
the textile schedules and are consid
ering the wisdom of Nation-wide pro
test. The holding back of business by 
the tariff discussion is no more pro
nounced now than it was a month 
ago.

The linen markets are seasonably 
quiet, with a fair demand reported for 
spot stocks. The likelihood of there 
being a heavy counter demand for 
dress linens is not considered as 
bright as a month ago owing to the 
popularity of various grades of cotton 
ratines. They seem to fill the demand 
that was so large a year ago for the 
dress linens.

Cotton goods markets were steadier 
at the end of the month. In fact 
firmness was pronounced in some of 
the gray cloths that were easy sev
eral weeks ago. The buyers of prints 
and general domestics are looking for 
a lower level of prices for fall. They 
are not pressing for them at all, as 
they are content that values shall 
hold as steady as possible, through the 
whole jobbing season and while the 
uncertainty of tariff revision is a fac
tor in general business matters. That 
values will be lower has been fore
shadowed by the revision in gray 
cloths and in some lines of bleached 
cottons. I t  has further been fore
cast in the willingness of some mills 
to trade on a lower basis if a customer 
is ready with an order. The view
point of most of the large traders is 
that it is no time to force a market, 
and hence the trend of opinion is 
that a drifting policy will be the rule

on sheetings, drills, prints, ginghams, 
tickings, denims, etc.

Fancy cottons are being bought for 
immediate use and for shipment as 
far ahead as September. There is 
very little action beyond that month 
and there is also very little desire 
on the part of mills to take business.

Novelty Silks.
In the higher grade novelty silks 

bengaline and poplin weaves with 
jacquard figures are regarded by the 
silk trade. The fashion indications 
are that coats of these fancy brocade 
weaves will be worn with plain skirts. 
Orders placed likewise on the plain 
poplins are said to be well up with the 
fall business in other cloths such as 
crepes and even the more staple 
goods like messalines.

Prices on the novelty Façonne pop
lins range from $2.25 a yard up in 
cloths 44 inches wide. The goods in 
silk and wool are in the largest de
mand. Colors are of the pastel or
ders. The best cloths are made soft 
and with the best draping qualities 
to meet the present-day demand.

Next to the brocaded poplin weaves, 
leading importers think well of moire 
effects. In Paris to-day they are re
ported excellent and the spring trade 
here has been good for ultra-fashion
able garments. The orders placed for 
fall show marked interest in moires. 
Provided they could be limited to the 
better cloths, the whole trade would 
view moires even more enthusiasti
cally than they do now. But the silk 
finishing companies already are ex
tremely busy in moires, indicating 
that the usual practice of the silk 
trade of doing a good thing to death 
will be followed.

T h at this practice is operating  in 
the crepe business becom es daily 
m ore evident. T o  be sure, the strike 
tem porarily  is holding up all the crepe 
business, but the cheap crepes con
tinue to appear in the m arket, and it 
is said, m ust be reckoned w ith when 
the m ills and dyeing concerns are 
again runn ing  regularly . A  cotton  
and silk crepe, th a t is, w ith  a crepe 
tw ist in the silk, w as seen recently  
to sell a t 37}4c a yard, 40 inches wide. 
T he feeling is th a t such goods m ust 
necessarily cut into the business in 
regular crepe de chine, especially 
with the cu tting  up trade.

Dress Goods.
Retailers continue to buy high 

class foreign novelty dress goods for 
the next fall season in a liberal way, 
compared with the import orders that 
were placed during previous seasons. 
The radical change in dress goods 
fashions is considered the chief rea
son for the way retail dress goods de
partm ent heads are operating. The

F O R  Q U I C K  S A L E
We offer about 300 pieces

28 in. Organdy Gascon 4 Gents
formerly sold at 5 cents per yard. Full variety 
of patterns, tinted grounds, black on white and 
white on black. Order at once while assortment 
is good.

PA UL STEK ETEE & SONS 
W h o le s a le  D r y  G o o d s  G ra n d  R a p id s , M ich .

The Standard Line of Gloves and Mittens which 
you will want to see before you buy.

Our salesmen are out and will call during the season 
Wait tor them

The Perry Glove and Mitten Co. Perry,

INSTITUTION
B L A N K E T S

An extra heavy coarse Wool Blanket, 
size 62 x  84 inches. These blankets 

are intended for Hospitals and Institu
tions, but are largely used by the 

Hunters, Fishers and Campers. We 

carry three grades in stock:

“ Iris” (blue m ixed) $1.75 each  

“Venus” (tan m ixed) $2.00 each  

“ Diana” (grey m ixed) $3.00 each

Grand Rapids Dry Goods Co.
G R A N D  R A P I D S ,  M I C H I G A N  
E x c l u s i v e l y  W h o l e s a l e

1
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bulk of the business being placed at 
present is on brocades, the supply 
of which is limited, so far as domes
tic producers are concerned. While 
these goods are being made in uphol
stery goods mills and are sold as dress 
goods, those fabrics are not the kind 
that the discriminating buyer cares to 
handle to any large extent. Most of 
the brocades made in the Philadelphia 
upholstery goods mills are cotton 
warp and wool filled. Many have ar
tificial silk decorations, but the tex
ture of these materials is of a sort 
that does not appeal to the handler 
of fine dress goods.

That foreign dress goods will be 
obtainable at figures considerably 
under prevailing quotations if the 35 
per cent, ad valorem rate proposed is 
adopted finally is certain. Present 
duties make the price of some goods 
so high that they cannot compete 
with domestic products of a similar 
sort. For instance, an eponge, which 
cost the buyer to-day $1.85, will be 
available at $1.25 if the 35 per cent, 
ad valorem becomes effective.

An eponge made in this country 
similar to the foreign cloth in almost 
every particular cost $1.37j£, so that 
on the surface it would appear as 
though the domestic manufacturer 
would have to reduce prices to com
pete with the foreigner. I t  is rea
sonable to suppose that such a revis
ion will take place, but if wool is 
to come in free of duty it will not 
be much of a hardship for domestic 
mills to come down to or even under 
the price of this particular foreign 
fabric.

Dress goods importers are not hav
ing the easiest kind of a time in pro
curing a broad distribution for the 
next fall season in spite of the fact 
that conditions are in their favor. 
P>uyers are asking for prices based on 
contemplated tariff reductions, and as 
this is not an easy question to an
swer much business is being post
poned until something more definite 
is known about the rates that will 
probably be levied.

Another vexing problem is the date 
on which the new tariff bill is to be
come operative. Handlers of foreign 
lines hope that it will not go into 
effect in the middle of the spring 1914 
selling season. If tariff legislation 
cannot be completed before September 
and the measure is to go into effect 
as soon as signed by the President, 
the spring business will not only be 
much upset, but it will be paralyzed, 
according to importers. The concen
sus of opinion in the trade is that 
January 1 next would be the best 
date for all concerned.

Embroidery.
The embroidery trade is hoping 

that May and June will bring the 
long-waited improvements in business. 
At present, according to leading im
porters, business is very disappoint
ing. Efforts to stimulate buying, 
through sacrificing prices have been 
made in a number of instances.

Salesmen for a number of houses 
are on the road again, looking for 
new business. An improvement in 
the weather, it is said would help ma
terially, yet, at the same time, -it is 
realized that when all is said and

done, fashion is not much more fa
vorable to embroideries than it has 
been.

Of the trade that is moving at pres
ent, voiles continue in favor, a steady 
business being done in voile flounc
ing. Other novelties in colors of the 
Bulgarian order are still mentioned. It 
is the opinion of some leading im
porters that color effects in view adop- 
tations are not going to pass with 
this season, but will be heard of 
again next year.

The situation in laces is said to be 
not much better than in embroideries, 
light, shadow effects are still selling 
despite a general belief that their 
vogue was about over. At the same 
time there is undoubtedly a larger in
terest being shown in heavier venise 
effects. Orders being received at 
present have a good proportion of 
venise business.

Hosiery.
More seasonable weather through

out the country has improved the hos
iery situation, spot goods now being 
in demand. Duplicates in light sum
mer hosiery had not been coming in 
up to expectations of most of the 
trade, and the explanation was that 
the weather was the main trouble. At 
the same time there is unquestionably 
a disposition among many buyers to 
move more cautiously in connection 
with goods that will be affected by the 
tariff. Some buyers are said to be 
making every effort to cut down 
their stocks of such goods.

While enquiries received by repre
sentatives in this country of German 
hosiery show marked interest in the 
proposed tariff changes, one of the 
leading importers stated that no busi
ness had so far been placed in antici
pation of the change. He said that 
even though buyers were assured 
that they would receive any of the 
benefits of the reduction in the rates 
on goods received after the bill be
came a law, they were not ready yet 
to place orders. Their attitude seems 
to be to wait until the m atter is final
ly settled.

At present, according to this author
ity, the German manufacturers are 
having an excellent business with the 
London and Manchester shipping 
houses in particular.

Underwear.
An increase of 5 per cent, on the 

duty on cotton underwear, it appears, 
has been made in the present tariff 
bill now. before the House of Repre
sentatives compared with the bill orig
inally drawn. This makes the duty 
stand to-day at 30 per cent, ad valor
em instead of 25 per cent.

This 30 per cent, rate is still much 
below the rates asked for by the man
ufacturers’ committee in their last ad
dress to President Wilson and Con
gress. The committee sa id ' in their 
letter that 50 per cent, ad valorem on 
goods weighing up to and including 
9 pounds per dozen, and 40 per cent, 
ad valorem on goods above 9 pounds, 
under the “lowest rate which would 
conserve the American standard of 
wage and at the same time give an 
increase of foreign competition such 
as we have never known in this 
country.”

W ith the first shock of the cut in

the underwear tariff passed, there is 
a disposition in the trade now to con
sider more carefully the conditions 
under which business is done in this 
country compared with what is known 
of the conditions abroad, and to draw 
conclusions as to the possibilities of 
foreign competition.

I t is generally stated that the most 
probable competition from abroad is 
in 50c balbriggans, in shirts and 
drawers, the foreign manufacturers 
not being concerned with the making

FOR SALE
S to re  a t  L e R o y , M ich .

Stock: Dry Goods. Groceries. 
Shoes. House Furnishing Goods. 
Furniture. Dishes.

Frame Building 2 story. 50 x 75. 
cellar 50 x75.

ot union suits. Operating under the 
foreign system of merchandising, 
which means the purchasing of a good 
proportion of better goods, it is said 
that the price on these 50c balbrig
gans abroad would be about $2.50 a 
dozen. Adding a duty of 30 per cent, 
the price reaches $3.25. Extra chang
es of all necessary kinds would bring 
the price, it is claimed, up to about 
$3.75 a dozen. American balbrig
gans can be bought freely at from 
$3.25 to $3.75 a dozen, the latter being 
for the very best goods, and bought 
only by a limited trade.

For Sale
$15,000 stock of Dry Goods. 

Rugs, and Ready-to-wear in grow
ing city of 5.000 population in 
Northern Michigan. Sales last 
year about $50,000. Good oppor
tunity for right man. Address 
No. 450 care Michigan Tradesman.

GODFREY GUNDRUM.

We are manufacturers of

T r im m e d  a n d  
U n tr im m e d  H a ts

For Ladies. Misses and Children

C o r l,  K n o t t  &  C o ., L td .
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

AUCTION SALES
Mr. Merchant, do you 

want to close out or re
duce your stock? I sell 
anything anywhere and 
guarantee no loss.

15 years experience. 
Correspondence solicited.

Write for terms, refer
ences and dates.

L. H. GALLAGHAR, 
Auctioneer,

384 Indiana Ave., 
Toledo, Ohio. 

The auctioneer who treats 
everybody right.

READ THIS LETTER
It tells, like hundreds of others, w hich we are constantly  receiv

ing, of the  success m erchants are having w ith  the Brenard Mfg. C o.’s 
copyrighted business-getting plan.
BRENARD MFG. CO..

Iowa City. Iowa.
Dear Sir: We know of no better way to show our appreciation of 

your good work for us during the time we were using your business-getting 
plan than to buy another one which we have done and have just signed up 
with your Mr. Price.

Your last plan was a decided success. Our last week's sales amounted 
to something over $3,000.00. and during the use of your plan we closed out all 
our odds and ends and stuff we considered hard stock. And what seems almost 
unreasonable is that a ll this stuff we considered hard went at the REGULAR PRICES.

We consider your proposition the best in the world, and will keep you 
informed from time to time of the progress we are making with the new plan.

Again thanking you we are. Yours truly.
MILAN & DOOLEN.

THIS PLAN GETS HUNDREDS OF PEOPLE 
DIRECTLY INTERESTED IN YOUR STORE

and it has this army of people hustling for you—it has 
them urging their friends and neighbors to trade with 
you. And it keeps them hustling for you for silt solid 
months or more.

YOU CAN USE THIS PLAN TO THE 
E X C L U S I O N  OF COMPETITORS

WARNING
Brenard Mfg. Co. 
is not operating 
under any other 
name.

W e  h a v e  n o  
branches. O t h e r  
firms claiming con
nection w i t h  us 
mis-state facts.

We have a few 
imitators but no 
competitors.

If this plan appeals to you and you want to use it to 
reduce your stock without cutting prices, write us right 
away or better still telegraph us as we will close a deal 
with the first merchant who wishes it in your town.

If you do arrange to use our plan we will agree not to sell it to any of 
your competitors so long as you remain our customer. Address

BRENARD MFG. CO. Iowa City, Iowa
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Pure Shoe Law F athered  by R epre
sentative L inquist.

H on. F rancis O. L indquist, of 
Greenville, has introduced in the 
H ouse of R epresentatives a new pure 
shoe, leather and fabric bill, known 
as H. R. No. 4981. T he sections per
taining to the shoe and leather indus
try  are as follow s:

Be it enacted by the Senate and 
H ouse of R epresentatives of the 
United S tates of A m erica in Congress 
assem bled, T hat it shall be unlawful 
for any person to m isrepresent in 
m anufacturing, selling, trading, o r ex
changing w ithin any T e rrito ry  or the 
D istrict of Columbia any fabric or 
article hereinafter nam ed of wool, 
cotton, silk, linen, fiber, o r leather, in 
whole or in part, which is m isbranded 
within the m eaning of th is Act, to- 
wit: M en’s, w om en’s, and ch ildren’s 
clothing, underw ear, hosiery, shirts, 
sh irt waists, lingerie, n igh t robes, 
bath robes, pajam as, sw eaters, cor
sets, shawls, gloves, handkerchiefs, 
m ittens, blankets, quilts, and all bed 
furnishings, rugs, carpets, curtains, 
draperies, tablecloths, table covers, 
napkins, doilies, dresser covers, tow 
els, and and textile fabrics sold by 
the bolt o r yard ; boots, shoes, sandals, 
leggings, grips, handbags, valises, 
trunks, gloves, m ittens, belts, cushions, * 
buggies, auto tops, harness and all 
furn iture made in part of leather; and 
any person who shall violate any of 
the provisions of th is section shall be 
guilty  of a m isdem eanor and for the 
first offense shall, upon conviction 
thereof, be fined no t to  exceed $2,000, 
o r shall be sentenced to one year’s 
im prisonm ent, or both such fine and 
im prisonm ent, in the discretion of the 
court; and for each subsequent con
viction thereof shall be fined no t to 
exceed $5,000, or sentenced to one 
year’s im prisonm ent, or both such 
fine and im prisonm ent, in the d iscre
tion of the court.

Foreign  Goods Included.
Sec. 2. T h a t the in troduction  into 

any S tate  or T e rrito ry  o r the D istrict 
of Columbia from  any o th er S tate  or 
T e rrito ry  or the D istric t of Columbia, 
or from  any foreign country, of any 
fabric o r leather article designated in 
section one of th is Act, intended for 
sale, trade, or exchange, which is m is
branded w ithin the m eaning of this 
Act, is hereby prohibited; * * *
V iolations of this section are punish
able by a fine not exceeding $500 for 
the first offense, and upon conviction 
for each subsequent offense a fine of 
not m ore than  $1,000 or im prisonm ent 
for one year, o r both.

Sec. 4. Provides th a t the Secretary  
of the T reasury , the Secretary  of A g
riculture and the Secretary  of Com 

m erce shall make uniform  rules and 
regulations for carry ing  out the p ro 
visions of the act.

Sec. 5. T hat the exam ination of 
specim ens of articles shall be made 
in the Bureau of C hem istry of the D e
partm ent of A griculture, or under 
the direction and supervision of such 
bureau, for the purpose of determ in
ing from  such exam ination w hether 
such articles are m isbranded within 
the m eaning of th is A ct; * * *

Pure L eather Section.
Sec. 11. T hat leather im pregnated 

with glucose, sulphate of m agnesia, 
sulphate of barium, or containing ex
cessive am ounts of o ther sa lts or 
acids, or o ther m aterials which are 
not essential in the proper tann ing  of 
leather, and which add w eight to  the 
same, shall be deemed to be “unadul
tera ted  leather.”

Sec. 12. T h a t for the purposes of 
this Act any m anufacturer of fabrics, 
or any person who m akes any article 
for sale, trade, or exchange and for 
shipm ent as provided in section two 
of th is Act, shall m ark, label, o r tag 
such goods in plain le tte rs  and figures 
which can no t be detached except by 
design, and the m ark, label, or tag  
shall designate the constituent fibers 
of which such goods are  com posed in 
whole o r in part. * * *

T he New “P ure Shoe Bill.”
Sec. 13. * * * T h a t all articles 

com posed wholly of unadulterated  
leather shall be m arked, tagged, or 
labeled in plain le tte rs  “unadulterated  
leather,” and th a t all articles com 
posed in p art of unadulterated  leather 
and in part of adu lterated  leather 
o r such o ther vegetable, anim al, or 
m ineral substances shall be m arked, 
tagged, o r labeled in plain le tte rs 
“adu ltera ted” o r “substitu ted  leather,” 
and the m ark, tag, o r label shall show 
all constituen ts contained there in ; and 
th a t all boots and shoes in which the 
counter, insole, outsole, m iddle sole, 
slip sole, and ou ter surface of the 
shoe is no t com posed of unadulterated  
lea ther shall be m arked, tagged, or 
labeled in plain le tte rs “adu ltera ted” 
o r “substitu ted  leather,” and the mark, 
tag, or label shall show all constitu 
ents contained therein :

Provided, T h a t it shall not be re
quired to separately  m ark, tag, or 
label any textile fabric used in the 
m anufacture of the shoe.

M ust Label E very  Shoe.
And for the. purposes of th is A ct. 

a fabric o r article which is m arked, 
tagged, o r labeled so as to  show th a t 
the fabric o r article is of one m aterial 
w holly w hen it is of tw o or m ore 
fibers o r ingredients, as defined in th is 
Act, shall be deem ed to  be m isbrand
ed: Provided fu rther, T h a t in brand-

Grand J^apidsShoe & Rubber fo.
The Michigan People Grand Rapids

M ay 28, 1913

Keep Your Eye on WHITE

Our Corn Cure and Soothing Sole Satisfier
Is a Goodyear Welt Shoe made from the 
best Vici Rid and represents all that 
good shoemaking can do in giving relief 
to the foot from corns, bunions, crossed 
toes and enlarged joints.

Rindge, Kalmbach, Logie & C o., Ltd.
Grand Rapids, Mich.

The demand for White Nubuck and Canvas 
will hit you—sure

No. 5120—White Nubuck Welt B. C. D @ $2.85
No. 5121—White Canvas Welt D ............... 2.10
No. 5420—White Canvas McKay D.........  1.75

Less 10% in 10 days

No. 6121—White Nubuck Button
Oxford Welt C-D.............  $2.25

No. 6120—White Canvas Button
Oxford Welt D ................. 1,75

*

N*
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ing articles of w earing apparel, only 
the outer surface and body linings of 
the same shall be considered and the 
consistent parts of said ou ter su r
face and body linings shall be shown 
upon the m ark, tag, o r label. * * *

Sec. 14. P rovides for punishm ent 
by fine not exceeding $2,000, or one 
y ea r’s im prisonm ent, or both, in the 
discretion of the court, of any person 
who removes, defaces or m utilates 
any tag  or label provided by the act.

Sec. 15. T hat no dealer shall be 
prosecuted under the provisions of 
th is act w hen he can establish a guar
an ty  signed by the w holesaler, jobber, 
or m anufacturer, or o ther party  re 
siding in the U nited S tates from  
whom he purchased such articles, to 
the effect that the same is not m is
branded within the m eaning of this 
Act, designating it. Said guaranty , 
to afford protection , shall contain the 
nam e and address of the party  or p a r
ties m aking the sale of such article 
to such dealer, and in such case said 
party  o r parties shall be am enable to  
the prosecutions, fines and o ther pen
alties which would a ttach  to the 
dealer under the provisions of this 
Act.

Sec. 21. T h a t th is A ct shall be in 
force and effect from  and after the 
first day of January , 1914.

W hat Some Michigan Cities are Doing 
W ritte n  fo r th e  T rad esm an .

T he W eston -M ott Co., of F lint, is 
building a factory  addition at a cost 
of $35,000.

K alam azoo will try  the curfew plan 
of keeping children off the s tree ts at 
night.

Calum et will have p laygrounds and 
public parks.

B enton H arbor has passed an or
dinance requiring m erchants to keep 
fru its and vegetables on the inside 
of their stores.

St. Joseph has its first public p lay
ground, a half acre of land having 
been given the city for this purpose 
by F. J. Burkhard.

W ork  has begun on K alam azoo’s 
new lighting system . Five hundred 
l imps will be installed in the resi
dence d istric t a t once and the new 
lighting  plant will have capacity for 
supplying 2,000 s tree t lights.

H olland business men are discuss
ing plans for inducing new industries 
to  locate there.

T he K alam azoo Com m ercial Club 
is raising  funds from  autom obile ow n
ers for com pletion of the Bronson 
boulevard and, w hen th is last link is 
com pleted, the city will have a beauti
ful drive from  the foot of W est street 
hill to  W h ite ’s Lake, thence to the 
C ountry Club and M ilham  Park, m ak
ing one of the p re ttie st autom obile 
trips in Southw estern  M ichigan.

O rchard  avenue, B attle  Creek, is 
being em bellished w ith row s of red 
geranium s on either side, which is 
the first step taken tow ard  beautifying 
the stree ts  of th a t city.

All slo t m achines have been o r
dered ou t of T hree  R ivers by M ayor 
A rnold, w ho found th a t boys 12 years 
old w ere being perm itted  to take first 
steps in gam bling by playing the m a
chines.

M uskegon is try ing  to  cut the high 
cost of living by asking for bids on

all city supplies and then buying in 
large quantities. City Accountant 
Michelson is also city purchasing 
agent.

Lansing has adopted an ordinance 
governing transient traders. The li
cense fee is fixed at $25 a day and it 
is a misdemeanor to sell goods with
out a license. The high license fee 
is intended to make peddlers move on.

T w enty  of the studen ts tak ing  in
dustrial courses in the L ansing high 
school will s ta rt the part time plan 
in the factories June 3. T hey  will 
spend half their tim e in the shops and 
half in school, receiving pay for time 
in the shops. F o r the first year they 
will ge t 10 cents an hour, the second 
11^4 cents and the th ird  year 15 
cents.

Owosso is tired o(f eternally patch
ing its asphalt pavement in the down
town district and favors bonding for 
$25,000 for putting in brick.

The Battle Creek Automobile Club 
will place 160 signs on roads near that 
city for the benefit of tourists. They 
will be metal signs placed on steel 
standards.

K alam azoo has sta rted  w ork on 
its new sanitarium  for tubercular pa
tien ts and hospital for contagious dis
eases. T he buildings will be located 
at Alamo and P ra irie avenues and will 
cost $40,000.

Lansing is having plans drawn for 
public comfort stations, to be located 
under the sidewalks at W ashington 
and Michigan avenues.

The Bay City Civic League is win
ning success in its efforts to turn ugly 
spots into flower gardens and nearly 
100 unsightly places are being 
groomed and made beautiful. The 
League has furnished flower and veg
etable seed to 1,294 families this sea
son, which is a much larger number 
than ever before.

Cas. Perry, of the Gilmore Bros, 
store, Kalamazoo, is the newly elected 
Secretary of the Kalamazoo Advertis
ing Club.

The old Sands & Maxwell sawmill, 
at Pentwater, is being dismantled. 
This marks the passing of the last 
landmark of the lumber industry there.

Loan sharks operating at Flint have 
been pladed under the ban by Mayor 
Mott.

Kalamazoo will spend $111,000 for 
street paving and $25,000 for lateral 
sewers this year.

Jackson’s dream of metropolitan 
traffic regulations didn’t come true. 
The Michigan United Traction Co. 
declined to bear part of the expense 
of traffic men at principal corssings.

The Ludington Board of Trade is 
planning an exhibit hall for visitors, 
particularly during the resort season, 
with products of the factories, the 
farms and orchards.

Clio hopes to land' a condensed milk 
plant and offers a site of two and a 
half acres and siding.

Almond Griffen.

Conditions Should Be Reversed.
A patient in a hospital had to be 

fed on a daily diet of eggs and port 
wine. His physician asked how he 
liked it.

“It would be all right, doctor,” he 
said, “if the egg was as new as the 
port and the port as old as the egg.”

Partnership.
“My father and I know everything 

in the world,” said a small boy to 
his companion.

“All right,” said the latter. “W here’s 
Asia?”

It was a stiff question, but the lit
tle fellow answered coolly: “That is 
one of the questions my father 
knows.”

How would you like to be a mule’s 
chiropodist?

H 0N 0R B ÍLT
SHOES

IVe Show Below a Few of the Numbers That Have Made Our

Bertsch Line Famous
979— Men’s Gun Metal Button G. 

W. Zt double sole, tipped D
& E .................................... $2.35

960—Same Blucher cu t..........  2.35
999—Same as 979 only single

sole .................................... 2.25
998—Same as 960 only single

sole ...................................... 2.25

Perfect fitting roomy last. 
You cannot beat these num
bers anywhere.

Mail orders solicited.
Complete catalogue on 

request.
They wear like iron.

HEROLD-BERTSCH 
SHOE CO. 

Grand Rapids, Mich.

The Latest in Men’s Low Shoes
These Numbers Are in Stock Awaiting 

Your Call

No. 5520
Men’s Gun Metal Oxford. W elt Sole. 

Fancy stitch. Sizes 6 to 10 D.

No. 596
Men’s English last. Gun Metal Oxford. Low 

flange heel. Receding toe. Invisible eyelets. Sizes 
6 to 10 D.

No. 516
Men’s Russian C alf Blucher, Rub

ber Sole and Heel One of the most 
popular numbers—especially good for 
resort trade.

Send for complete catalogue 
of seasonable footwear.

HIRTH-KRAUSE CO.
T anners and Shoe M anufacturers 

Grand Rapids, Mich.
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I •, WOMANS .’WORLD
L i f e  =  - f e

Lessons to Be Learned From  the 
O ther Woman.

W ritte n  fo r th e  T rad esm an .
To so many wives it comes sooner 

or later—the dreadful .specter of the 
Other Woman! It may be that the 
honeymoon is scarcely over before it 
appears to drive all happiness from 
the heart of the bonny bride; it may 
be that a score or more years of con
tented wedded life have passed along 
and at the eleventh hour all unex
pectedly the ugly apparition looms up 
on the domestic horizon. However 
and whenever the Other Woman 
comes in between a married pair, she 
causes deepest distress and unspeak
able anguish.

Though poverty and hard toil and 
many privations be her portion, the 
wife who retains her husband’s whole- 
souled love and admiration and de
votion counts her wedded life a suc
cess; while she who has everything 
else—wealth, luxury, elegant apparel, 
beautiful children, social prestige—if 
she knows that he who should be 
the closest companion of her joys 
and sorrows is bound to her only by 
the legal tie and the conventions of 
society, inevitably considers her m ar
riage a most wretched failure.

In view of the many closets . in 
which the Other Woman is the skele
ton, gruesome and terrible—a skele
ton that causes countless bitter tears 
and innumerable heartaches—it cer
tainly is in order to counsel women 
readers as to any practical methods 
by which her mischief may be averted.

Many years ago a great and wise 
Teacher let fall from his lips a match
less aphorism to the effect that the 
children of this world are in their 
generation wiser than the children of 
light. Put into more modern and less 
symbolical phraseology this might 
read somewhat like this: The shrewd, 
the worldly, the selfish, and the un
scrupulous know more clearly and 
definitely just what they want and 
they go after it more directly than 
do the unselfish, the unworldly, and 
the conscientious. They make a 
more accurate and practical applica
tion of means to ends; they place 
their levers where they have greater 
purchase.

Applying this principle it may be 
said that very often the O ther W om
an succeeds in her malevolent efforts 
simply because she plays her cards 
better than the honest wife, whom 
she, in greater or less degree, sup
plants. It is not by merit but by skill 
that she wins out. This is true 
whether she is merely a light skir
misher who contents herself with now 
and then a brief flirtation which she 
easily can persuade her elastic con
science is perfectly harmless, or the

heavy fighter who is ready to carry 
her nefarious work to the extent of 
wrecking a marriage and causing a 
divorce.

One of the Other W oman’s strong
est and sharpest weapons is that for 
so long as it serves her purposes, she 
considers the man worth while. Wives, 
take notice of this, for some day it 
may be your husband to whom she is 
directing all her infernal powers of 
fascination; and you, with all your 
self-assured blamelessness, may have 
been guilty of considering him not 
worth while. This is one of the most 
pitiful mistakes a wife can make. 
Perhaps she dropped a career to 
marry; at least she surrendered her 
girlish freedom and took upon her
self a heavy load of responsibilities. 
She has put her all into domestic life 
and now she is so heedless and un
mindful of her own welfare as to 
neglect the most valuable portion of 
her investment. W hatever it may be 
that claims her attention—social am
bitions, intellectual pursuits, philan
thropy, fine housekeeping, even her 
own children—-whenever a married 
woman becomes so absorbed in some
thing else that she allows her hus
band to feel that he is no longer her 
paramount interest in life, she is mak
ing a serious error, one which, by 
the way, the O ther Woman never 
commits.

The O ther Woman does not criti
cize nor nag nor find fault, nor is 
she finicky and exacting about trifles. 
She coaxes, she flatters, she concili
ates, she cajoles. She does not begin 
a conversation by telling him how 
bad she feels, nor ends it with ac
counts of the shortcomings of ser
vants. She is silent upon all such dis
agreeable subjects as the high cost 
of living. She never frets, she never 
complains, she is never depressed nor 
gloomy. If occasionally she affects 
a slight melancholy, it is only a tem
porary pensiveness assumed for the 
purpose of augmenting her attrac
tions. She sympathizes with a man’s 
trials and difficulties. She gives her 
attentive ear to every lightest word 
he utters. She listens with wide-eyed 
wonder to his accounts of his achieve
ments and successes. And in all and 
through all she makes him believe 
that H E is the center of her universe.

The Other Woman knows the 
power of good clothes and a careful 
toilet and she never fails to use these 
auxiliaries. W hatever other sins of 
omission she may be guilty of, she 
never neglects her own appearance. 
She understands that by one sight of 
her in a soiled, greasy kimono and 
without her hair goods, her spell 
would be broken—she would have to 
set her snares for another victim.

The Other Woman understands 
man’s nature, its strength and its sur
prising weaknesses. She knows that 
at his wisest and best he still retains 
in his composition a great deal of 
the savage and of the child. He loves 
brightness, good cheer, and gay col
ors. He admires, not what he ought 
to admire according to the dictates 
of conscience and reason, but what 
tickles his fancy for the passing mo
ment.

She realizes that strange inconsist
ency of man's nature that causes him 
to extol economy and frugality and 
plainness of living, and then go and 
fall in love with the feminine embodi
ment of extravagance; to laud mod
esty and shyness and a retiring dispo
sition, and then fall a helpless captive 
to the female self-advertiser who 
never loses an opportunity to get to 
the front.

The Other Woman knows that no 
woman ever yet secured the full 
measure of a man’s devotion by mak
ing a slave of herself for his sake. 
The O ther Woman is well satisfied 
to let his conscientious and dutiful 
wife work for a man while she her
self works him. She clearly per
ceives that the wife whom she has 
most utterly at her mercy is the poor 
self-abnegating creature who has 
toded and saved and slaved and borne

many children and has sacrificed all 
her looks and health and youthfulness 
in her great offering of wifely love. 
It is one of the tragedies of life that 
she who loves most and most blindly 
is able to set up only the weakest and 
most futile fight against the machina
tions of the Other Woman.

Concerning the poor, faded, care
worn, mistaken wife who plays into 
the hands of the O ther Woman by 
tearfully reproaching her husband for 
his waywardness, thus adding .the 
ugliness of red-rimmed eyes to her 
general lack of attractiveness, it can 
be said in her defense that the Other 
Woman does not have her burdens 
and perplexities—the sick, teething 
baby to tend, the naughty little girls 
and boys to train and discipline, the 
inefficiency of a poor servant to con
tend with. Nor doe.s the Other 
Woman spend all her money for rent 
and grocers’ and butchers’ bills and 
children’s clothing and other neces
sary expenses so that she has nothing 
to speak of left for her own dress 
and personal adornment. Nor does 
she work her fingers to the bone so 
that she has no time and strength left 
to be fresh and rested and chatty and 
vivacious and fascinating. All this 
and much more may be said in de-. 
fense of the sad little wife who has 
sacrificed her attractiveness in order

Profits M ountUpThrough 
Volum e of Sales

EVERY merchant meas
ures his growth by vol

ume of sales. Every clerk
advances in salary and position according 
to his increase in volume of sales. Every 
grocer, every grocer’s clerk will find 
national advertising the biggest of 
all selling aids.

National Biscuit Company products 
have been advertised nationally for 
y e a rs . T h  eir m erits  a re  know n 
th ro u g h o u t th e  United States. It 
requires no argument to convince the 
buyer that N. B. C. products are superior 
— the purchaser knows it — has learned it 
through N. B. C. advertising. And so 
the clerk sells N. B. C. products without 
effort and quickly — he cares for a num
ber of customers in the same time that 
it would require to sell to one without 
the selling-assistance of national adver
tising. Try the sales-boosting power of 
national advertising by stocking N. B. C. 
products. They will more than make good.

NATIONAL BISCUIT 
COMPANY
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to perform faithfully what seemed to 
her more serious duties than merely 
being charming. The trouble is that 
this kind of defense doesn’t help her 
any. Her better protection rests with 
herself—in her using for the uplifting 
of her home the very implements 
that the Other Woman will employ 
if she sees an opportunity to tear it 
down—those little charms of dress 
and manner and ’cheeriness and sym
pathetic understanding that very likely 
drew her husband to her in her 
youth, and which she now needs to 
employ with added skill and wisdom 
to retain his love. Thus may she be 
able to beat the Other Woman at her 
own game. Quillo.

Run Away From Business Occasion
ally.

Careful students of scripture his
tory, and of course there are thous
ands of them among the retail mer
chants of the United States, are famil
iar with the fact that there seems to 
have been a certain time of year when 
kings went forth to battle. In other 
words when that season rolled 
around, instead of saying this is seed 
time or harvest they would come 
forth clad in their most impervious 
armour with the simple purpose of 
having a good scrap. About the only 
benefit to be derived from these an
nual excursions to the battle field 
seems to have been to determine the 
superiority of the various monarchs. 
Whoever came out first was the 
champion plug-ugly of the year. In 
these modern times there is a season 
when man goeth up against himself 
for a struggle. That is in the spring- 
We speak of the merry month of 
May, and the joy of spring, but that 
is more for poetic effect. There is 
a practical and more serious side. 
Each one of us is confronted by that 
arcli enemy of the race known as 
spring-fever, and he gives a lively 
tussle to every person who resists his 
onslaught. The writer has always 
been a strong advocate of recreation. 
It is his firm belief that everybody 
should at certain times take a few 
days off and get as far away from 
his business and its cares as possi
ble. To do so is to freshen up the 
spirit and get ready for better and 
more effective work when once more 
in the harness of daily routine. W alk
ing around in the circle of an ex
istence worn threadbare by the fric
tion of daily unchanging duties un
fits us for doing our best. We must 
have relaxation. If it is impossible to 
get away from your store for an ex
tended period of time, say a few 
days or a couple of weeks, at least 
take a half day off occasionally and 
go out onto the ball field or some 
place like that where you can get in 
touch with the life of those who are 
doing things simply for the pleasure 
of doing. While urging this upon 
those who need to be impressed with 
the necessity for relaxation it is not 
to be forgotten that there are always 
to be found a few persons who take 
too gojyd care of themselves. They 
go forth to the battlefield against 
this arch-enemy of the human race 
which is called laziness, and are 
quickly overcome. They are van

quished before the fight begins be
cause-they have no other intention 
than that of succumbing. They glad
ly yield to the victor who leads them 
captive into the realms of their own 
inclination. I t is so easy to convince 
anyone of us that we are working 
too hard—that we are putting too 
much earnestness of purpose and in
tensity of activity into our business. 
Thus sympathy is created for our
selves and once we get into the habit 
of pitying number one we are more 
than likely to over do it. The cau
tion is, therefore, that the line be 
drawn between necessary recreation 
and idleness. The latter becomes 
dissipation and is disastrous in its 
effect as any other kind of p ro te c 
tive spree. Run away from your busi
ness for a short time, but do not run 
so far that you cannot come back 
when playtime is over.

In the District Court of the United 
States, Western District of 

Michigan, Southern District.
In the m atter of Albert J. Doyle, 

Bankrupt.
Notice is hereby given that, in ac

cordance with the order of this Court 
the undersigned Receiver, or the T rus
tee, who shall hereafter be appointed,’ 
will sell at public auction to the high
est bidder, on Saturday, the 7th day 
of June, 1913, at two o’clock, p. m. 
at the store formerly occupied by said 
bankrupt, at Charlotte, Eaton County, 
Michigan, the stock of merchandise 
and store furniture and fixtures of 
said bankrupt; said stock consist of 
ladies’ wearing apparel and furnish
ings, furs, and general line of dry 
goods and notions, and is inventoried 
at cost price at $18,082.62. The fur
niture and fixtures are inventoried at 
$1,630. The stock is well propor
tioned, in excellent condition, and is 
located in the center of the business 
district of Charlotte.

An itemized inventory of said as
sets may be seen at the office of the 
undersigned, Houseman Bldg., Grand 
Rapids, Mich., or at the office of C. 
S. Brown, Cashier of the F irst Na
tional Bank, Charlotte, and will be 
on hand for examination before the 
opening of sale.

Said sale will be for cash and sub
ject to confirmation by this Court; 
and notice is hereby given that if an 
adequate bid is obtained, said sale 
will be confirmed within five days 
thereafter, unless cause to the con
trary be shown.

Kirk E. Wicks, Receiver.
Dated May 22, 1913.

Look Over.
An exchange recalls an old story 

of John Wesley, who was once walk
ing with a brother wno related to 
him his troubles, saying that he did 
not know what he should do. They 
were at that moment passing a stone 
fence to a meadow, over which a cow 
was looking.

‘ Do you know,” asked Wesley, 
“why the cow looks over the wall?”

“No,” replied the one in trouble.
“I will tell you,” said Wesley. “Be

cause she cannot look through it; 
and that is what you must do with 
your troubles—look over them.”

The Cook-Stove
A Help?—or a Hindrance?

M any w om en  a re  c o n te n t to  p u t up  
w ith  th e  o u t- o f - d a t e ,  b a c k -b re a k in g , 
n e rv e-ra ck in g , w o rk -m ak ing  coal ran g e , 
fo r w ash in g  a n d  iro n in g  a n d  cooking.

A ll th e  o ld -tim e d isco m fo rts  o f th e  
cook-stove—its  d ir t ,  i t s  a sh es , i t s  filling 
an d  refilling , i t s  fev e rish  h ea t, i t s  u n c e r 
ta in  b ak in g , i t s  d e lay s  an d  i t s  expense  
—a re  now  s p a re d  housew ives w ho know 
th e  effic ien t, econom ica l N E W  P E R 
F E C T IO N  W ick  B lue F lam e O il Cook- 
S tove.

An A ll. 
the-Year- 
’Round 
Cook-

T h e  N E W  P E R F E C T IO N  b u rn s  oil. 
A t tw o -th ird s  th e  c o s t of g a s  an d  one- 
h a lf  th e  c o s t of g aso line . L ig h ts  in  a  
second . G iv es  fo r th  a n  in te n se  b lue  
flam e. N o odor.

I t  does b e t te r  bak in g , b ro ilin g , bo iling , 
ro a s tin g  a n d  to a s t in g  th a n  coal ran g e , 
g a s  o r  g aso line  s tove . A n d  is  tho ro u g h 
ly  safe.

O v er a  h a lf  m illion  N E W  P E R F E C 
T IO N S  a re  now  in  u se  in  th e  m idd le  
w es t alone.

New~Per/ec<ioi\ 
Oil Cook-stove

Ask your nearby dealer to dem onstrate 
this wonderful stove. H ave him show you 
its cabinet top (for keeping dishes hot) with 
drop shelf and towel racks th a t m ake the 
NEW  PERFECTIO N  ac o a lran g e  inappear- 
ance as  well as  in usefulness and in conven
ience. See the new Oil R eservoir with Indica
tor. See the odorless, sm okeless Broiler, a  
m arvel in itself. See our special Oven. Note 
the NEW  PER FEC TIO N ’S WICK BLUE 
FLAME. Consider this stove in point of 
looks, simplicity and g e n e r a l  efficiency. 
Judge for yourself w hat a  saving of money, 
time and patience a  NEW  PERFECTIO N  
will mean to y,pu.

If you can’hlocate a  dealer, write us direct 
and get free descriptive booklet.

Valuable Cook Book
Send us 5c in stam ps to cover cost of mail

ing and we will send you free of charge a  
dandy 72-page Cook Book tha t’s w orth its 
weight in gold,

STANDARD OIL COMPANY
(AN INDIANA CORPORATION)

C h ic a g o , I l l in o is

SUMMER TIME 
IS TEA TIME

TETLEY’S
IN D IA

CEYLON

T E A S
Are good for that tired feeling

Fragrant 
D elicious  
Invigorating

Hot or Iced

Cali and see our Tea Tree grow
ing from a seed from the Imperial 
Gardens.

T H E  T E A  HOUSE

Judson Grocer Co.
The Pure Foods House 

G R A N D  RAPIDS, M ICHIGAN
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Michigan Retail Hardware A ssociation . 
P re s id e n t—F . A. R eehlin , B ay  C ity. 
V ice -P res id e n t—E . J . D ickinson, St. 

Jo seph .
S ec re ta ry —A rth u r  J . S co tt, M arine  

C ity.
T re a su re r—'W illiam  M oore, D e tro it.

Avoid Selling Cheap Stoves and 
Cheap Ranges.

There is perhaps no line of mer
chandise sold in the average hardware 
store that is given so little attention 
and receives such poor treatment as 
the stove and steel range line. As 
a usual thing they are placed on the 
floor half-blackened and polished, gen
erally covered with horse collars or 
some other line of merchandise, and 
one would think that they were used 
as a display table and a “catch-all” 
for anything that would come handy.

Some years ago we awakened to the 
realization that we were carrying sev
eral different lines of manufacture of 
stoves, and that every time we had 
a steel range or stove customer our 
salesmen were in competition with 
our competitors on one point only, 
and that was price. We found that 
our stoves were not making us an 
average per cent, of profit that was 
justifiable in comparison to the 
amount of outlay we gave to this line 
in respect to capital invested, floor 
space given over to this line and the 
labor that went with each sale in de
livering them in town, setting them 
up, and, more especially, the work for 
the “trouble man” after they were 
sold.

The stove situation had become so 
unprofitable to us that we took our 
employes into our confidence, with a 
heart-to-heart talk as to what was our 
trouble and whether or not it would 
be profitable to continue the stoves or 
eliminate them from our business en
tirely. One argument that I remem
ber we used with our employes was 
that the steel-range peddler had just 
'nvaded our community and had 
wound up by selling two or three car
loads of steel ranges at the price of 
eighty-five dollars each. We had in
vestigated the stove which he sold 
and found that it was a better range 
than we were selling, but that there 
were many steel-range manufacturers 
in the United States who were mak
ing at that time as good a range, or 
better, than was sold by the range 
peddler, which could be sold very 
profitably by us for sixty dollars. The 
result of our meeting was that we 
came to the conclusion that our meth
ods of selling ranges were entirely 
wrong, and that we were- to blame 
for the condition of our stove depart
ment, for the reasons that our stoves 
were improperly displayed and poorly 
polished, and the main and great fault

of our selling plan was our ignorance 
of the steel range which we were sell
ing.

Posting Up on the New Line.
At the beginning of that fall sea

son we bought one of the highest- 
priced lines of steel ranges that there 
was on the market, with the distinct 
understanding that the traveling sales
man should come to our town as soon 
as we received our new stock and 
spend all the time necessary to edu
cate our people to every good fea
ture in the range, and to see that 
they were properly drilled and ac
quainted with its every talking point.

As soon as these ranges were re
ceived we put a sample of each pat
tern we had on the floor. W e were 
careful to see that they were properly 
set up, polished and made ready to 
show. Our employes held meetings 
at night and were taken to each 
range, and it was gone over minutely 
by the factory salesman, who ex
plained every good talking point and 
points of interest on the range. After 
he had gone over the range, from top 
to bottom, we then had each of our 
employes separately go over and ex
plain the different points that had 
been shown them by the salesman, 
and in this way we developed out of 
our force of employes three good 
steel-range salesmen. Our ranges 
were priced at an average of sixty and 
sixty-five dollars. The tags were 
marked in plain figures, and the rule 
was laid down that nothing should 
ever be put on the ranges and they 
should be kept perfectly clean and 
free of any merchandise being dis
played or laid on them.

Results are what count; and from 
that day to this we have never sold 
a cheap range. Our steel ranges have 
been sold at one price. W e do not 
give any free merchandise with them 
to close a sale, and we do not come 
in competition with our competitors 
who are trying to sell a range for 
twenty-five, thirty or thirty-five dol
lars. It would be interesting, per
haps, to say that we have sold very 
few ranges under fifty dollars—per
haps more at sixty dollars than any 
other one price. W e do not know 
what price our competitor gets for 
his range, nor do we care to know. 
W e are selling to-day a high-class line 
of steel ranges and stoves, and we 
make our price regardless of prices 
at which any one else is selling his 
stoves.

Trying to Sell on Close Margin.
I know the reason why so many 

dealers find their steel-range and 
stove line unprofitable—which they 
will, if they figure their cost of doing 
business and the extra labor it takes Use Tradesman Coupons
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to handle their stove line. These 
dealers are handling this end of their 
business without margin enough to 
pay their fixed cost of doing business, 
and the whole trouble with them is 
they know but very little about the. 
particular range or stove they are 
selling. My observation has been: 
Let a customer come into the average 
store and ask to be shown a range, 
and the average salesman will lead 
the customer to the range, open the 
oven door and say: “There is a nice 
stove. I t has a nice large oven, and 
is a good baker and a good heater.’’ 
The next remark you hear will be the 
price, and that is about as far as the 
salesman can go. If the customer be
gins to ask questions, the salesman 
begins to get frightened, and imme
diately commences to “shave” the 
price or tell how many free articles 
of equipment he can give with it. 
Finally, if he is fortunate enough to 
sell the range, it is sold with this 
excuse: “Well, I made five dollars on 
that, and that is better than not sell
ing it.”

This class of salesmen are what 
would be known as job holders and 
have no right to the title of salesman.

A feature of the programme at 
the Kansas City convention last 
winter that was put on by Ed. Blair, 
the poet, representing a “scrub’’ 
dealer, and H. D. Skinner, of Bray- 
mer, Mo., as the crafty farmer look
ing for a bargain in a stove, was 
worth any man’s time and expense to 
make a special trip to Kansas City to 
hear. It was not only interesting, but 
it was educational, and I really be
lieve fitted 75 per cent, of the stove 
stocks in this territory.

Developing a Salesman Quickly.
W e have one salesman who, three 

months ago, knew nothing whatever 
of a stove. He was not only ignorant 
of the stove line but was of a timid 
disposition. We simply had him stop 
and devote the time to studying our 
line of stoves and ranges, and become 
thoroughly familiar with every point 
and feature of them. W e then went 
over with him the question of price 
and explained that the prices marked 
on the stoves were absolutely the best 
for which they could be sold and that 
the quality was the best we could buy, 
and we then expected him to sell 
stoves and ranges. To-day he is as 
good a stove salesman as we have, 
and very seldom misses a sale where 
he has a prospect or an opportunity.

I believe dealers make a serious 
mistake in stocking too many lines 
of manufacture or brands. They not 
only make surplus stock and large 
stocks, but there is no merchant who 
can put two lines of stoves on his 
floor and have them both be the best. 
It not only divides the energy of the 
salesmen, but misleads the customer 
and gets his mind divided as to which 
is the better, with the result that 
when the prospective customer does 
go into a store where they have but 
one line and that line a good one, 
their attention and whole interest is 
centered upon one trademark line of 
stoves. I know some dealers who 
carry three or four lines of stoves, 
whereas, if they would confine their 
business to one line, they could ship

them in carloads, thereby saving the 
difference between carload and local 
freight.

To-day we carry on our floors but 
one line of stoves. We stock the 
patterns we believe are the best sell
ers and sizes, etc., and there we stop, 
with the result that our stove stock 
is clean. We have no odds and ends, 
and we make a legitimate profit on 
every stove we sell. Another thing 
is, we do not come in competition 
with our competitors as much to-day 
as we did ten years ago.

I just give you the ideas and ex
periences that he have had with our 
line of our merchandise, feeling that 
perhaps it might be of some benefit 
to some other dealer in helping him 
to get away from selling cheap stoves 
and ranges, and selling them for price 
only.

H arry Mead.

Buying At Home.
No doubt business relations be

tween retailers and jobbers and man
ufacturers often are improved by per
sonal acquaintance. Very few men 
can infuse themselves into their cor
respondence,. and doing business at 
long range opens the way to mis
understandings that scarcely would 
happen if there was a personal rela
tionship between the men who are 
parties to the deal. For this reason, 
and for others equally important, it 
has been urged that wherever possi
ble the dealer should visit the sources 
of his supply of goods and that, in 
turn, the manufacturer, or the job
ber, should take an occasional trip 
into his teritory. Undoubtedly this 
would result in improved business 
connections in many instances.

At the same time it is to be doubted 
if such contact should go much be
yond mere interchange of personal
ities. We are of the opinion that the 
place for the dealer to buy his goods 
is at home, and not on the sample 
floor of the manufacturer. At home 
is where the dealer keeps his records 
and where all the material is that will 
help him to judge accurately as to 
his needs and requirements. Further
more, there are his contracts, quo
tations, prices, terms, everything he 
will need to direct him in accurately 
forecasting the business of the future. 
Leaving these at home and going to 
the central point to buy, trusting to 
his memory to direct him, often is 
dangerous, and not infrequently seri
ous mistakes in buying are made in 
this way.

There is no doubt about there being 
some advantage in being at the head
waters of supply; here all the latest 
improvements may be seen and all the 
probable improvements considered, 
but at the same time there is an extra 
pressure brought to bear there to buy 
that often results in making the order 
too large, in view of the experience of 
the dealer. We believe the dealer 
will buy safer and to quite as good 
advantage by buying at home from 
the traveling man. It will be a good 
plan to go to the factory.or the job
bing center to look around and to get 
pointers, but the actual closing of the 
deal better had be left until the dealer 
gets back home.

Like the Rock of Gibraltar
Is the service of the Citizens Telephone Co. and 
the security of its stock. The marvelous growth 
of its business requires constant additions to its 
capital. The stock of this company has one of 
the best records of any industrial security in 
Michigan. Regular quarterly 2 per cent, divi
dends paid without deviation or delay for six
teen consecutive years.

CITIZENS TELEPHONE CO., Grand Rapids

Reynolds Flexible Asphalt Shingles
H AVE E N D O R S E M E N T  OF LEA D IN G  A R C H IT E C T S

Reynolds Slate Shingles Alter Flee Years Wear Wood Shingles Alter Five Years Wear

Beware of Imitations. Ask for Sample and Booklet.
Write us for Agency Proposition. Distributing Agents at

Detroit Kalamazoo Columbus Youngstown Utica Milwaukee
Saginaw Battle Creek Cleveland Buffalo Scranton St. Paul
Lansing Flint Cincinnati Rochester Boston Lincoln. Neb.
Jackson Toledo Dayton Syracuse Worcester Chicago

And NEW YORK CITY

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t  hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids, Michigan

CHICAGO
BOATS

Graham & M orton 
Line

Every Night

AWNINGS

Our specialty is A WNINGS FOR STORES AND 
RESIDENCES. W e  make common pull-up. 
chain and cog-gear roller awnings.
Tents. Horse. Wagon. Machine and Stack 
Covers. Catalogue on application.

CHAS. A. COYE, INC.
CampauAve. and Louis St. GRAND RAPIDS, MICH,
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Grand Council of Michigan U. C. T .
G rand  C ounselor—Jo h n  Q. A dam s, B a t

tle  C reek. ,
G rand  J u n io r  C ounselor—E . A. W elch , 

K alam azoo.
G ran d  P a s t  C ounselor—Geo. B. C raw , 

P eto skey .
G ran d  S e c re ta ry —F re d  C. R ic h te r, 

T ra v e rse  C ity.
G rand  T re a su re r—Jo e  C. W ittliff, D e

tro it.
G ran d  C onducto r—M. &. B row n, S ag i

naw .
G rand  P ag e—W . S. L aw to n , G rand  

R apids.
G rand  S en tinel—F . J . M outier, D etro it.
G ran d  C hap la in—C. R . D ye, B a ttle  

C reek .
G rand  E x e cu tiv e  C o m m ittee—J o h n  D. 

M artin , G rand  R ap id s; A ngus G. M e- 
E a ch ro n , D e tro it; J a m e s  E . B u rtless, 
M a rq u e tte ; J .  C. S aunders , L ansing .

Michigan K nights of th e  Grip. 
P re s id en t—F ra n k  L. D ay, Jack so n . 
S ec re ta ry  an d  T re a su re r—W m . J .  D ev- 

e reau x , P o r t  H uron .
D irec to rs—H . P . G oppelt, S ag inaw ; J . 

Q. A dam s, B a ttle  C reek ; J o h n  D. M artin , 
G ran d  R ap ids.

Michigan Division, T . P. A. 
P re s id e n t—F re d  H . Locke.
F ir s t  V ice -P re s id e n t—C. M. E m erson . 
Second V ice -P re s id e n t—H . C. Cornelius. 
S ec re ta ry  a n d  T re a su re r—Clyde E. 

B row n.
B oard  of D irec to rs—C has. E . Y ork, E.

C. L eav en w o rth , W . E  Crow ell, L . P . 
H adden , A. B. A llport, D. G. M cL aren , 
J . W . P u tn am .

W afted Down From  Grand Traverse 
Bay.

T raverse City, Mich., May -26— 
T raverse  City U. C. T . Council, No. 
361, held its regu lar m eeting last 
S aturday evening, w ith the stations 
all filled with regular officers, ex
cepting one, with Senior Counselor, 
W . F. M urphy presiding in the chair. 
O ne candidate crossed the ho t sands. 
Once m ore Conductor W ilson took 
charge of his office and the m anner 
in which he hands it out would be a 
credit to  any council. Senior Coun
selor M urphy, also officiates in a 
creditable m anner and if all the offi
cers keep up the pace they  have 
started , there  will be no need of 
ritua ls in our Council cham ber.

If W. F. Morford had a birthday 
each month, we think tliat L. D. Mil
ler would have a satisfactory excuse 
why he did not attend our meetings. 
Well, the potatoes were good, but 
you will have to excuse me.

Isadore Jacobs, manager of the. 
local National Cash Register Co. of
fice and who has initiated into the 
order last Saturday evening, seems 
to be a quite likely fellow and made 
a good impression with the boys. 
Mr. Jacobs formerly lived at Kala
mazoo and we sure welcome you.

Mrs. C. C. Knapp, manager of Mr. 
C. C. Knapp, has firmly resolved not 
to attend any more court room trials 
as a spectator while in our city. We 
understand she has reasons of her 
own.

Members of our Council would ap
preciate it very much if Ned Lowing 
and Carl Rubican would refrain from 
lighting matches while the room is

darkened and the Chaplain delivers 
the Ray of Hope lecture.

All committees reported and it 
seems as if we were going down to 
Grand Rapids stronger than ever. 
Remember, it is only two weeks from 
next Friday and we will all be there 
attending the Grand Council meet
ing.

The ladies committee served a

lunch after the meeting and it, too, 
was much appreciated. It all helps 
to bring out the boys and the ladies 
are deserving of much credit.

Two wrecks on the G. R. & I. on 
this division the past week resulting 
in one death. Better keep your in
surance paid up, for we do now know 
who will be next.

W. E. Salisbury, better known as 
“Sol”, who has held the position of 
night clerk at the Hotel W hiting for 
the past ten years, has accepted a 
good position with the Hotel Sher
wood, at Green Bay, Wis. W e will 
miss you, “Sol”, and we wish you all 
the success there is due you. James 
Bailey, of our city, is manager of the 
above hostelry.

W. F. Morford and wife are re
joicing over the arrival of a nice 
young man at their home who we 
hope has come to stay for some time

and will be a source of pleasure dur
ing the summer months. Mother, 
Bill and son are feeling fine.

Boost for Grand Rapids!
Fred C. Richter.

To Be a Good Salesman.
Carrying a grip isn’t all there is to 

being a salesman.
Ever watch a man in a ditch? I t ’s 

that little turn of the shovel at the 
end of the throw that lands the dirt 
just where he wants it.

Ever watch a sure-enough salesman 
at his work? I t ’s that little some
thing—often indescribable —at the 
end of his . /‘spiel” that clinches the 
order and lands the sale.

But you can’t buy these clinches for 
$1.98 at the Monday morning bargain 
counter. Each one has to be like a 
tailor-made suit—built to fit. W hat 
will be effectual with one salesman 
will fall flat if sprung by another.

W hat will move one customer won’t 
even touch another.

“Let us have the conclusion of the 
whole matter.” Study—and learn to 
know—yourself, your line and your 
particular customer. Then out of 
your three-fold knowledge, forge a 
symmetrical whole, fitting each part 
into the other, and finish it off with 
one of those clinches built to fit. But 
in so far as you omit any of the 
three factors, in just so far will you 
injure your chance of success in any 
given case and lower your average in 
the long run.

Don’t be satisfied to simply carry 
a grip. J. Alexander.

I t’s a poor business man who can 
think of no way of getting trade ex
cept by means of a “pull.” If  you 
are looking for a pull, try  advertising. 
T hat’s better than any other known 
pull.

Stories of the Late G. F. Swift.
You probably know “Bud,” as near

ly everybody in the meat business 
has had the pleasure of shaking hands 
with him at some time during the 
past twenty-five years. If you don't 
know him, you are entitled to sym
pathy. “Bud” has been holding down 
a job with Swift & Co. for over a 
quarter of a century, and at the be
ginning of his calm career was sta
tioned in Chicago, where he was in 
daily contact with the late G. F. 
Swift. Needless to say, “Bud” is the 
essence of neatness, for every man 
who was under the eye of G. F. Swift 
for any length of time acquired the 
habit of neatness to a marked degree.

“The importance of neatness,” said 
“Bud” a few days ago, as he called 
a porter to sweep up some cigar 
ashes the writer had accidentally 
dropped on the floor, “was impressed 
on me by Mr. Swift while I was 
working for him in a Boston branch. 
He came into the branch house one 
morning, bright and early, and looked 
around in that sharp way of his. Over 
the door of the cooler was a tin sign 
advertising one of the Swift products, 
and during the dusting that morning 
had been knocked slightly out of 
plumb. I t  couldn’t have been more 
than a quarter of an inch out of 
straight, at that, but Mr. Swift saw it 
and carefully rearranged it without 
making comment. It was a small 
thing, but it nearly got my goat.

“Then he passed into the cooler, 
which was in apple-pie order with 
boxes of loins piled up even and ship
shape. Unfortunately, one of the 
boxes had been put in upside down. I 
hadn’t noticed it, but Mr. Swift did. 
‘Bud,’ he said, ‘have I got to stand 
on my head to read my own name?’

“In the early days we had a branch 
house manager in the W est who was 
noted for his thoroughness, but Mr. 
Swift put a dent in it, and inciden
tally taught the manager a lesson. 
The company had just completed a 
new branch house five hundred miles 
from Chicago, and Mr. Swift sent the 
manager to look it over and report 
back to him what he thought of it. 
He knew that he would be in for a 
thorough grilling, so was very careful 
to make note of everything in connec
tion with the building and its equip
ment. On his return he told Mr. 
Swift all about the insulation, the 
tracking and everything else, and an
swered a lot of questions promptly 
and intelligently. He thought he had 
successfully finished his report when 
Mr. Swift asked him what kind of 
wood was used in the flooring. The 
manager had to confess that he didn’t 
know. ‘Well,'1 said Mr. Swift, ‘you 
go back on the next train and find 
out.’ A one thousand mile ride to 
find out what kind of wood was used 
was some assignment, but it made 
that manager more observant than 
ever.”

Poor Baby.
A nursing bottle advertisement run

ning in a Canadian paper concludes 
with these words: “W hen the baby 
is done drinking it must be unscrew
ed and laid in a cool place under a 
tap. If the baby does not thrive on 
fresh milk it should be boiled.”

WHICH ARE YOU?

W hen the train pulls in and you grab your grip,
And the hackman’s there with his frayed-out whip, 
And you .call on your man and try to be gay,
And all you get is “Nothing doing to-day;”

Then you’re a Peddler,
By gad, you’re a Peddler.

W hen you get into town and call on your man— 
“Can't you see any, Bill?” “W hy sure I can;”
You size up his stock—make a rough count,
And “Bill” presently says, “Send the usual amount;” 

Then you’re an Order Taker,
By gad, you’re an Order Taker.

When you travel along and everything’s fine,
And you don’t get up till half-past nine,
When you see each concern and talk conditions 
And write it all home with many additions,

Then you’re a Traveling Man,
By gad, you’re a Traveling Man!

When you call on your trade and they talk “hard times,” 
“Lower prices” and “decided declines,”
But you talk and smile—make the world look bright, 
And send in your orders ever blamed night,

Then you’re a Salesman,
By gad, you’re a Salesman!

A
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Honks From Auto City Council.
Lansing, May 20—B rother H. D. 

Finley, who lives at H ow ell and re 
cently becam e a m em ber of our Coun
cil, is som e w orker, having secured 
three new applications since his ini
tiation.

B ro ther F. H. H astings spent the 
best p a rt of last week taking in the 
sights a t Chicago.

O ur Secretary  repo rts th a t he is in 
receipt of a transfer card issued to 
B ro ther C. W . Kalver, form erly a 
m em ber of H illsdale Council, but who 
has recently  moved to Lansing. Bro. 
K alver represen ts the Sanitary  Iceless 
Packer Co., one of L ansing’s up-to- 
date enterprises.

B ro ther D. E. Bracket, for several 
years one of L ansing’s forem ost real 
estate  men, has purchased a stock of 
general m erchandise at M iddleton and 
will move there  soon. W e did not 
see you at the Council m eetings very 
often, Bro. Bracket, but we are sorry  
to see you go nevertheless.

B ro ther W . M. H ayler recently  suc
ceeded in rounding up enough Saranac 
real estate to  put his righ t eye out of 
com m ission for a week. T he condi
tion of the optic at one tim e appeared 
very serious, but is now m uch im
proved.

B ro ther M. E. Sherw ood has had a 
high fever for several weeks. N ot the 
kind th a t keeps one in bed, but has a 
very disagreeable effect. I t  te rm i
nated, how ever, last Saturday, when 
he decided on a Reo car.

B ro ther Jam es F. H am m ell has en
tered  the real estate  gam e and may 
be found early  and late in his office 
tent, selling his lo ts on O lds M otor 
Park.

B ro ther G. Clyde Keppel. rep resen t
ing the M ichigan Gypsum Co., of 
Grand Rapids, repo rts business as a 
record  b reaker so far th is season. He 
his purchased the lot, has the bunga
low planned and will com m ence 
building soon.

B rother F. Carl B racket has pur
chased some fast horses and will fol
low the ponies for recreation  and pos
sible profit.

Speaking from experience, it isn ’t 
a safe proposition to put a price on 
your car when you leave it in the 
hands of your friend, the garage man, 
unless you really w ant to sell it, be
cause—well, if he sees a chance to 
m ake $25. he is liable to sell it. To 
be continued. H . D. B.

Bracing Breezes From Muskegon.
M uskegon, May 26—M eet us in 

Grand Rapids June 13 and 14.
W e don’t know m uch about the 

Blue Goose, but we are sure W hite  
Ducks will be very much in evidence 
the m orning of June 14. about 10 a. 
m.

W e understand there will be some 
friendly rivalry  betw een different 
councils represented  a t the conven
tion. Some of them  will get the 
m oney, bu t they  w on’t “get our 
goat.” M uskegon Council will be at 
the convention good and strong. All 
of our boys appreciate w hat the 
Grand R apids boys did for M uskegon 
when we had the convention two 
years ago. W e do no t know of any 
b etter way to show our appreciation 
for their kindness than to go over

and take all the m oney there is in 
sight. H ow ever, the  p rizes offered 
are no t the only attrac tion  for us. 
A higher m otive prom pts our actions. 
W e owe it to  our order, we owe it 
to G rand Rapids, we owe it to  our
selves and we owe it to M uskegon.

E. C. W ilson is now the M uskegon 
correspondent for the U. C. T. Bulle
tin, published once a m onth by Grand 
Rapids Council, No. 131. W e should 
expect som e very spicy item s from 
the pen of this noted w riter. W atch 
for his dope in the June num ber.

T he village of H em lock is to  have 
a new first-class hotel. T h is will be 
appreciated by the boys who make 
the town.

W e do not know ju st when the law 
takes effect, but we w onder why some 
hotels w ait until the last m inute to 
install the individual towel. T w en
ty-five dollars a day will buy a good 
m any towels. Mr. H otel Man. you 
had be tte r get busy, you m ight run 
over a day too  long.

T he Bailey H ouse, a t Ionia, is being 
overhauled and a m uch-needed over
hauling it is. W e understand  there 
will be no pains spared to m ake it 
thoroughly  m odern and up-to-date. 
W e all like Mr. Brown, but we were 
no t in love with his place and now 
th a t he is going to  make his hotel a 
real hom e for the boys, we will like 
him better. W e wish you success 
and will boost for you w henever we 
can.

Now while we are in the hotel 
business, we m ight as well repo rt the 
fact th a t the hotel at Shepherd has 
changed hands and the new landlord 
is righ t on the job w ith his fixing up 
stuff. “You would no t know the old 
place now.” J. H. Lee.

Grafting Tactics of Gleaner Leaders.
T he D etro it-N ew s T ribune recen t

ly published a m ighty in teresting  a r
ticle to  M ichigan farm ers and Glean
ers relative to  the efforts of one Jay  
B. Thom pson to  establish farm ers’ 
co-operative elevators th roughout the 
S tate and handle their product at De
tro it. Thom pson was trapped by a 
Burns detective and a dictaphone 
which transm itted  T hom pson’s con
versation  to  stenographers in an ad
jo in ing  room . A clever schem e was 
devised:

1. T o  send out a Clinton county man 
to “get the farm ers going” on the 
desirability  of a co-operative elevator, 
the said m an being paid $10 a day, 
according to  T hom pson, but the farm 
ers didn’t know he received anything. 
This w as charged to  the cost of the 
elevator.

2. T o  m ake a rake-off from  the 
con trac to rs on the building of the ele
vato r and the m achinery installed 
therein.

3. T o  handle the stuff bought at 
the elevator a t the selling end.

A t the sam e tim e to  draw  salary 
from  the G leaners o r to engage with 
the independent e levators if there was 
m ore m oney in it.

I t  developed th a t the Shepard 
farm er elevator had lost $8,000 and a 
few farm ers w ere on the notes. T his 
article w ould m ake an in teresting  p ro 
gram m e for a gleaner, g range or farm 
e r ’s club m eeting.

Jottings From Jackson.
Jackson, May 26—-The assessed val

uation of the city of Jackson is given 
as $22,162,625, an increase of $1,617,775 
over the previous year. Now comes 
the welcom e news th a t the city is to 
have an additional boom, th rough the 
G rand T ru n k  Railway, which has pur
chased about thirty-five acres ju st 
outside the city lim its and will extend 
the A ir Line division th rough  to 
Bellevue in the near future. T here is 
much building going on, the residence 
sections steadily  reaching out so that 
the city lim its ought to  be extended.

E dw ard D alton, p rop rie to r of the 
D alton H otel, has purchased the ad
jo in ing  buildings on Main stree t and 
will add fifty up-to-date room s to  his 
already popular hotel.

Al. H . Brow er, m anager of the ball 
team  for Jackson Council, No. 57, says 
the opening of the various leagues is 
going to  m ake^ t hard for him to  hold 
his team  together for the G rand R ap
ids trip.

W . D. M cW illiam s, insurance and 
real estate, says he knows one man. at 
least, w ith whom he would tru s t his 
pocket book and th a t is F rank  D. 
Page. F rank  has been associated 
w ith Mac long enough so th a t he 
ought to know w hat he is talking 
about.

F rank  D. Page is a charter m em ber 
of Jackson Council, No. 57, a Past 
Grand C ounselor and well-known all 
over the State. H e has also attended 
m eetings of the Suprem e Council.

The next m eeting of Jackson Coun
cil will be held Saturday evening. 
June  7. T he date has been changed 
for th is m eeting only, on acount of 
the Grand Council m eeting.

Spurgeon.

Late Chirpings of the Crickets.
M ay 24 w as a red le tte r day for 253 

and John  Q. Adams.
T his com ing w inter, if we live and 

still have the price, we w ant a series 
of U. C T. dances. Also a Ladies’ 
Aid.

Geo. C. Steele has been anxious to 
spend some U. C. T. money. M aybe 
he will ge t a chance.

D on’t pass up the G rand Rapids 
convention unless you have to. Call 
any of the 253 officers on the phone 
at any time for details on trip , time, 
route, hotels, etc. Let as m any go as 
possible and let us go right.

Butter, Eggs, Poultry, Beans and Po
tatoes at Buffalo.

Buffalo, May 28— Cream ery bu tter 
fresh, 25@ 27^c; dairy, 23@26c; poor 
to  good, all kinds, 20@23c.

Cheese—Fancy, old 16c; choice, old 
14@15c; poor to common, 6@10c. 
New full cream  13@14c.

E ggs—Choice, fresh, at m ark, 20@ 
20J/2C.

P oultry  (live) — Turkeys, 14@15c, 
cox, 12@13c; fowls, 18c; springs, 30 
@36c; ducks, 18@20c.

Beans—Red Kidney, $2@2.25, white 
Kidney, new $3.20(5)3.35; medium, 
new, $2.30@2.35; narrow , new. $3.25; 
pea, new, $2.30@2.35.

P o tatoes—85@90c per bu.
Rea & W itzig.

M unising N ew s: T. F. Follis, su r
rounded by a true booster electric 
aura, still preaches m ost effectively 
in the M ichigan T radesm an the glad 
gospel of opportunity  here in Clov- 
erland. N or is the rew ard of his 
sacrifice failing him. Mr. Follis was 
recently  chosen the head of the U. 
C. T. of C loverland and the trail of 
his perennial popularity, blazed by 
his good w ork for his acquaintances 
and for the entire U pper Peninsula, 
is visible everyw here th roughout her 
wide domain.

T he Barnes M anufacturing Co. has 
engaged in business to m anufacture, 
repair and deal in vacuum cleaners 
and all kinds of m achinery and tools, 
with an authorized capital stock of 
$30,000, of which $15,000 has been 
subscribed and paid in in property. 
T he stockholders and the unm ber 
of shares held by each are : Irv ing  
YV. B arnhart, G rand Rapids, 500 
shares; Edw ard M. Barnes, H astings, 
450 shares; W m . J. Fuller, Grand 
Rapids, 330 shares and W m. J. Land- 
man, Grand Rapids, 220 shares.

“T h e Cheer Up Park”

R A M O N A
R e e d ’s L ake , G ran d  R ap ids, M ich.

L. J . D eL am arte r, P a rk  M anager 

B eg in n in g  M atinee Ju n e  2
Matinees at 3 p. m. 10 and 20 cents. Evenings at 8:30 10, 25, 35 and 50 cents.

T H E  SIX  A B D A L L A H  BOYS
"The Climax of Agility and Rapidity”

ED . B L O N D E L L  &  C O .—In “The Lost Boy.” Comedy Sketch. 
DEAVES’ MANIKINS—In a burlesque on “Uncle Tom’s Cabin.” 

D O N O V A N  &  A R N O L D —“All Mixed Up.”
IR W IN  &  H E R Z O G —“Singers of Universal Merit.” 

Extra—Return of the favorites, SCHOOLER & DICKINSON
"Musically Inclined.”

T H E  R A M O N A G R A P H
Plenty of amusement devices, and the best picnic grounds and playgrounds in the state. 
Don’t Forget Ramona Dancing Casino. Carefully Conducted for Ladies and Gentlemen.

mailto:2@2.25
mailto:2.30@2.35
mailto:2.30@2.35
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IDRUÇŜ DRUGGISTS SUNDRIES:

Michigan Board of Pharm acy. 
P re s id en t—J o h n  J . C am pbell, P igeon. 
S ec re ta ry —'W. E . Collins, O wosso. 
T re a su re r—E dw in  T. Boden, B ay  C ity. 
O th e r  M em bers—E. E . F au lk n e r, Del- 

to n ; C harles S. Koon, M uskegon.

Michigan S .a te  Pharm aceutical A ssocia
tion .

P re s id e n t—H e n ry  R iechel, G ran d  R ap 
ids.

F ir s t  V ice -P re s id e n t—F . E . T h a tc h e r , 
R avenna.

Second V ice -P re s id e n t—E. E . M iller, 
T ra v e rse  C ity.

S e c re ta ry —V on W . F u rn ls s , N ashv ille .
T re a su re r—E d. V arn u m , Jonesville .
E x ecu tiv e  C o m m ittee—D. D. A lton, 

F re m o n t; E d . W . A ustin , M id land ; C. 
S. Koon, M uskegon; R. W . C ochrane, 
K alam azoo ; D. G. Look, Lowell;. G ra n t 
S tevens, D etro it.
Michigan Pharm aceutical T ravelers’ A s

sociation.
P re s id e n t—F . W . K e rr , D etro it. 
S e c re ta ry -T re a su re r—W . S. L aw ton ,

G rand  R ap ids.

Grand Rapids Drug Club. 
P re s id en t—W m . C. K ircn g essn er. 
V ice -P res id e n t—E . D. D e L a  M ate r. 
S e c re ta ry  a n d  T re a su re r—W m . H . 

T ibbs.
E x e cu tiv e  C o m m ittee—W m . Q uigley, 

C h a irm an ; H e n ry  R iechel, T h e ro n  F o rbes .

Side Lines for Suburban Druggists.
A suburban druggist claims you 

can sell a lo t of garden supplies by 
displaying those th a t people would 
never call for otherw ise. "T ake gar
dening gloves for ladies," he rem ark
ed. "N early  every woman in- th is 
suburb does a little  gardening. U su
ally she utilizes a pair of o ld  gloves 
for gardening purposes, but last year 
i put on display some genuine gar
dening gloves with gauntlet cuffs. 
Sold sixty pairs w ithout a bit of tro u 
ble, a t $2 per pair. N ot a g reat deal 
of money involved, but the profits 
paid my rent for a couple of m onths.”

Sound business principles are dis
played here. Easy m oney like this is 
well w orth picking up. Few people 
will come into your store  and ask for 
gardening gloves; but let a suburban 
druggist put them  on display and 
they  sell them selves, for they are good 
th ings and every lady knows tha t she 
ought to have a pair. T he same th ing  
applies to  trow els and shears, and 
small gardening tools of all descrip
tions. W e are all too likely to  em
ploy m akeshifts, but frequently  we 
do it because we do no t see th ings 
on display th a t we want. A woman 
will use her sewing scissors to prune 
rose bushes when she ough t to have 
a pair of gardening shears. She 
know s she ought to get a pair of 
gardening shears and if she sees them  
on sale she is very apt to buy them . 
But seldom  does she go looking for 
them.

T he druggist in question advertis
es, “E very th ing  for the g arden ;” and 
he com es very near to living up to 
this proposition. H e does no t carry 
w heelbarrow s or wire fencing in 
stock, but he will o rder for you by 
catalogue. All small stuff he has in 
stock, and by m aking tim ely displays,

he sells a great deal of it. Garden 
tw ine is an item. It is widely used 
to r train ing  vines and creepers; yet 
how many suburban druggists carry  
it in stock? O ur friend sells several 
hundred pounds per annum . W hy? 
Because he has it on prom inent dis
play. T he average gardener is ju s ti
fied in buying a ball of tw ine every 
tim e he comes into the store.

Lawn m ow ers may be sold by cata
logue or carried in stock; carry ing  
them  in stock is always better, for 
no th ing  sells goods like the goods 
them selves. Now we know th a t every 
suburbanite with a bit of lawn th ree 
yards wide ought to  have a lawn 
mower. He may borrow  from  his 
neighbor for a tim e; usually he does, 
but sooner or la ter he will have to 
dig up the price of one. If you have 
them on display, he is likely to  buy 
a great deal sooner, for this kills his 
excuse for borrow ing. Rubber hose 
is ano ther article that every suburban 
family uses. The fact is that the sub
urbanite is a slave to his garden, a n l  
if you have garden supplies on sale 
you have a b igger cinch than the 
autom obile supply man, who is said 
to have the easiest snap on record. 
T he garden, like the autom obile, a l
ways needs som ething. W hy let this 
good business go to  the city? T he 
druggist ought to  be able to get this 
business easily, for he saves the 
suburbanite all the labor of carrying 
out stuff from  the city, and th a t is 
no easy task. Business righ t a t your 
door is always w orth going after.

An Unusual Circulation.
In an in terio r Pennsylvania town 

there lives an editor who has a keen 
sense of hum or. Seeking to increase 
his fortune this editor once w rote to 
a prom inent drug m anufacturer, set
ting  forth  in an a ttractive fashion the 
value *>' his paper as a  m edium  of 
pub licity

T he advertising d ruggist was cap
tivated by the ed ito r’s le tter, but, de
sirous of m ore specific assurance be
fore he invested his m oney, he w rote 
to  the editor saying th a t he hadn’t 
heard of the B ingtow n Sentinel. 
"W here does it circulate?” he asked. 
And in his illum inating way the edi
to r  w rote back: "T he Bingtown 
Sentinel circulates in Europe, Asia, 
A frica and South Am erica, and it is 
ju st about all I can do to  keep it 
from going to h------.”

If you talk quality about your 
goods, see that you turn over to 
the customer the quality talked about.

Money makes the mare go—and it 
takes more of it to make the auto go.

SUDDEN SUMMONS.

Death of Arthur H. Webber, the Cad
illac Merchant.

A rthur H. W ebber, one of Cadillac’s 
p rom inent and successful men, died 
Sunday forenoon, follow ing an opera
tion for appendicitis.

H e was apparently  in good health 
Saturday, played golf in the a fte r
noon, a ttended a business m eeting in 
the evening and was apparently  all 
righ t until 11 o ’clock when he became 
violently ill and was taken to  Mercy 
hospital, w here he was subsequently  
operated upon.

D eceased-leaves a wife and one son 
H arold, a student a t H arvard . H is 
aged parents and a bro ther, George, 
live a t Linden, Mich.

Biographical.
A rth u r II. W ebber was born in 

G eauga county, Ohio, in 1859, and

The Late Arthur H. Webber.

m oved with his family to Linden, 
Genesee county, Michigan, in 1862. He 
was educated in the public school of 
Linden and at the Norm al School at 
Valparaiso, Indiana. H e served an 
apprenticeship of tw o years and a half 
in the d rug store of C harles Brown, 
of Linden, and m oved to Big Rapids 
in the spring of 1881, w here he 
w orked in the d rug store of Charles 
W agner for tw o years. He then 
form ed a partnersh ip  w ith Dr. W . A. 
H endricks in the drug business under 
the firm nam e of W . A. H endricks &
Co. Tw o years la ter he purchased 
Dr. H endricks' in terest and continued 
in the business until 1887, when he 
rem oved to Cadillac, purchasing  the 
d rug stock of R. J. Cum m er & Co. and 
conducting it for m any years under 
the style of A. H. W ebber & Co.
His partn er for m any years was 
Jam es A. B assett, of Y psilanti, who 
died about tw o years ago. A bout 
this tim e Mr. B asse tt’s in terest wag 
purchased by A ndrew  Benson, since 
which tim e the business has been 
continued under the style of the 
W ebber-B enson Co. Mr. W ebber was 
also in terested  in the fu rn itu re  and ’e

carpet business under the style of the 
W ebber-A shw orth  Co. Mr. W ebber’s 
career in Cadillac was a prosperous 
one from  the start, owing to the en
ergy he injected into his business and 
the good judgm ent he used in the 
purchase and arrangem ent of stock, 
in the selection of clerks and in the 
handling of custom ers. For some 
years he devoted a good portion  of 
his time to the real estate  business, 
in which he was also very successful.

Mr. W ebber was m arried Sept. I, 
1886, to  M iss Lucie M. M orrison, 
youngest daughter of the late Judge 
M orrison, of G rand Rapids, who 
proved to be of g reat assistance to 
him in m any ways and w as a con
stan t inspiration to him in all the 
walks of life.

Mr. W ebber’s popularity  as a phar
m acist found expression in his ap
pointm ent by G overnor Bliss as a 
m em ber of the Board of Pharm acy 
for five years, a position he was ad
m irably equipped to fill w ith credit 
to himself and to the satisfaction of 
the drug  trad e  of the State.

Mr. W ebber was a m em ber of the 
F irs t C ongregational church of Cad
illac, and for a time served as chair
m an on the Board of T rustees. H e 
was a m em ber of the M asonic o rder; 
of the K nights of Py th ias order and 
K nights of the Loyal Guard. He was 
chairm an of the Senatorial C om m ittee 
of the T w enty-seventh  D istric t in 1899 
and 1900. He was President of the 
Michigan S tate Pharm aceutical A sso
ciation during 1889. H e was a dele
gate to  the N ational Retail D rugg ists’ 
A ssociation at its m eeting in Cincin
nati, in 1899, and also delegate to 
the N ational A ssociation of Retail 
D ruggists in D etroit, in 1900, rep re
senting the Michigan S tate P harm a
ceutical Association. He was never 
an ofiice seeker, but was very much 
in terested  in politics, having been a 
life-long Republican. At the tim e of 
death he w as P resident of the C adil
lac Board of T rade and he was long 
first and forem ost in every im prove
m ent for the good of the city, m a
terially  or otherw ise. H e occupied 
an unique position in the place of his 
adoption and his death leaves a va
cant place in the com m unity which 
will be hard to  fill.

Why George Was Famous.
The incumbent of an old church 

in W ales asked a party of Americans 
to visit his parochial school. After a 
recitation he invited them to ques
tion the pupils, and one of the party 
accepted the invitation.

"Little boy,” he said to a rosy-fac
ed lad, "can you tell me who George 
Washington was?”

“Iss, sir,” was the smiling reply. 
" ‘E was a 'Merican general.”

"Quite right. And can you tell me 
what George W ashington was re
markable for?”

"Iss, sir 'E  was remarkable 'cos 
was a 'Merican an' told the truth.”

YOUR STORE FRONT IS SUPERIOR W HEN INSTALLED W ITH

SAFETY Sr BURGLAR-PROOF 
SE T T IN G  f o r  PLATE GLASS '

O P E R A T IN G  U N D E R  M U R N A N E  AND M A RR PA TEN TS

For further information address Toledo Plate & Window Glass Co., 21-23 Ottawa Ave., Grand Rapids, Mich-
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W HOLESALE DRUG PRICE CURRENT
A cids

A cetic  . . . . 6 @ 8
B oric  ___ 10 ® 15
C arbolic . . 23 @ 27
C itric  . . . . 50 ® 55
M u ria tic  . . 1%@ 5
N itr ic  . . . . .  5%@ 10
O xalic . . . . 13 @ 16
S ulphuric .. 1%@ 5
T a r ta r ic  . . 38 @ 42

A m m onia
W a te r , 26 deg. . .  6%® 10
W a te r , 18 deg. . .  4%@ 8
W a te r  14 deg. . . .  3%@ 6
C arb o n a te . 13 ® 16
C hloride . 12 @ 15

B alsam s
C opaiba ................. 75® 1 00
F ir  (C an ad a) . .  1 75@2 00 
F ir  (O regon) . . . .4 0 ®  50
P e ru  .....................  2 25@2 50
Tolu ..................... 1 25 @1 40

B erries
Cubeb ..................... 65(g) 75
F ish  ......................... 15® 20
Ju n ip e r  ................... 6® 10
P rick ley  A sh . . . @ 50

B arks
C assia  (o rd in a ry ) 25
C ass ia  (S aigon) 65(g) 75
E lm  (pow d. 25c) 25® 30
S a ssa fra s  (pow . 30c) @ 25
Soap (pow d. 25c) @ 15

E x tra c ts
L icorice ................. 24® 28
L icorice pow dered 25® 30

Flow ers
A rn ica  ................... 18® 25
C ham om ile (G er.) 25® 35
C ham om ile (R om .) 40® 50

Gums
A cacia, 1st ........... 40® 50
A cacia, 2nd .......... 35® 40
A cacia, 3d ............ .30® 35
A caccia, S o rts  . . . . @ 20
A cacia  P ow dered 35® 40
A loes (B arb . P ow ) 22® 25
A loes (C ape P ow ) 20® 25
A loes (Soc. P ow d.) 40® 50
A sa fo e tid a  ___  1 00@1 25
A safoetida , Pow d.

P u re  ............... @1 00
U. S. P . Pow d. @1 50

C am phor ............... 55® 60
G uaiac  ................... 35® 40
G uaiac, P ow dered 40® 50
K ino  ......................... @ 40
K ino, P ow dered  . . @ 45
M yrrh  ....................... ® 40
M yrrh , P ow dered . @ 50
O pium  ............... 7 75® 8 00
O pium , Pow d. . .  9 25@9 50
O pium , G ran . . .  9 25® 9 50
S hellac ............... 25® 30
Shellac, B leached 30® 35
T ra g a c a n th  No. 1 1 25@1 30
T ra g a c a n th , Pow 60® 75
T u rp e n tin e  .......... 10® 15

Leaves
B uchu ................... 1 85@2 00
B uchu, Pow d. . .  2 00@2 25
Sage, bulk ..........  18® 25
S age, %s L oose. 20® 25 
Sage, P o w d e re d .. 25® 3U
Senna, A l e x ...........25® 30
S enna, T in n ...........  15® 20
S enna, T lnn , Pow . 20® 25 
U v a  U ral ............... io@ 15

Oils
A lm onds, B itte r ,

t r u e  ............... 6 00@6 50
A lm ond, B itte r ,

a rtif ic ia l ............. @1 75
A lm onds, Sw eet,

t r u e  ............... 90® 1 00
A lm ond, S’w eet,

im ita tio n  . . . .  40® 50
A m ber, c ru d e  . . .  25® 30 
A m ber, rectified  . 40® 50
A nise ................... 2 25@2 50
B erg a m o n t ......... @8 00
C a je p u t ............... 75® 85
C ass ia  ............... l  50@1 75
C asto r, bbls. and

ca n s  ........... 12% @ 15
C ed a r L e a f ........... @ 85
C itronella  ............. @ 60
Cloves ............... 1 75 @2 00
C o c o a n u t ............... 18® 20
Cod L i v e r ........... 1 25@1 50
C o tton  Seed . . . .  70® 85
Croton ...................  ® i  60

Ctibebs ................... @4 50
E rig e ro n  ............  @2 50
E u c a ly p tu s  ......... 75® 85
H em lock , p u re  . .  @1 00
J u n ip e r  B e rrie s  . .  @1 25
Ju n ip e r  W ood . .  40® 50
L ard , e x t ra  ......... 85@1 00
L ard , No. 1 . . . .  75® 90
L a v en d er F low ers  @4 00
L avender, G arden 85@1 00 
L em on ............... 4 00®4 50
L inseed , boiled bbl @ 51 
L inseed , bid. le ss 55 @ 60 
L inseed , raw  bbls. @ 50
L inseed , raw  less 54 @ 59
M u sta rd , tru e  ..4  50®6 00 
M usta rd , a r t if l 'l  2 75@3 00
N eatsfo o t ........... 80® 85
Olive, p u re  ......... 2 50@3 50
Olive, M alaga,

yellow  ..........  1 60® 1 75
Olive, M alaga,

g reen  ..........  1 50® 1 65
O range, sw e e t . .  4 00®4 50 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50® 75
P en n y ro y a l ........  2 25@2 50
P ep p e rm in t ........ ’ @3 75
Rose, p u re  . . .  16 00@18 00 
R osem ary  F low ers  90® 1 00 
S andalw od, E. I. 6 25®6 50 
S a ssa fra s , tru e  80® 90
S assa fra s , a r t if l 'l  45® 50
S p ea rm in t ........  6 00®6 50
S perm  ................. 90®1 00
T a n sy  ................... 4 75®5 00
T a r, U S P  ............  25® 35
T u rp e n tin e , bbls. ®49% 
T u rp e n tin e , le ss 55 @ 60
W in te rg ree n , tru e  @5 00 
W in te rg reen , sw ee t

b irch  ..........  2 00@2 25
W in te rg ree n , a r t ’l 50® 60
W orm seed  ........... @6 00
W orm w ood ........  @8 00

D ig i t a l i s ................. @ 60
G en tian  ................. @ 60
G inger ................... @ 95
G uaiac ..................  @1 05
G uaiac A m m o n ... @ 80
Iodine ..................... @1 25
Iodine, C olorless @1 25
Ipecac  ..................... @ 75
Iron , clo................... ® 60
K ino ....................... @ 80
M yrrh  ....................  @1 05
N ux  V om ica ___  @ 70
O pium  ..................... @2 00
O pium  C am ph. . .  ® 65
O pium , D eodorz’d ®2 25
R h u b arb  ................  @ 70

P a in ts
L ead, red  d ry  7® 10
Lead, w h ite  d ry  7® 10 
Lead, w h ite  oil 7® 10
O chre, yellow  bbl. 1 ® \y 4 
O chre, yellow  less 2 @ 5
B u t t y ....................... 2% ® 5
Red V enetian  bbl. 1 @ 1% 
Red V en e t’n, less 2 ® 5
S haker, P re p a re d  1 40@1 50 
V erm illion, Eng. 90®1 00 
V erm illion, A m er. 15@ 20
W hiting , bbl........... 1® 1 u.
W h itin g  ..................... 2® 5

Insecticides
A rsen ic  ...................
B lue V itrol, bbl. 
B lue V itro l less 
B ordeaux  M ix P s t  
H ellebore, W h ite  

pow dered  . . . .  
In sec t P ow der . .  
L ead  A rse n a te  . .  
L im e & S u lphu r 

Solution, gal. 
P a r is  G reen . . . .

6®  10 
@ 6% 

7® 10
8® 15

15® 20
20® 35

8® 16

15® 25 
15® 20

P o tass iu m
B ic a rb o n a te  ___  15® is
B ich ro m ate  ___  13® 16
B r o m id e ............... 45® 55
C arb o n a te  ........  12® 15
C hlora te , x ta l and

pow dered  . . .  12® 16
C h lo ra te , g ra n u la r  16@ 20
C yanide ................. 30® 40
Iodide ................... 2 85® 2 90
P e rm a n g a n a te  . .  15@ 30
P ru ss ia te  yellow  30® 35 
P ru ss ia te , red  . .  50® 60
S u lp h a te  ............... 15 @ 20

Roots
A lk an e t ................. 15® 20
Blood, pow dered  20® 25
C alam us ..............  35® 40
E lecam pane, pwd. 15® 20 
G entian , pow d. . . 1 2 ®  16 
G inger, A frican ,

pow dered  . .  15® 20
G inger, J a m a ic a  20® 25 
G inger, Ja m a ic a ,

pow dered  ___  22® 28
G oldenseal, pow d. @6 00 
Ipecac, pow d. . .  2 75®3 00
L icorice ............... 14® 16
Licorice, pow d. 12® 15 
O rris , pow dered  25® 30
P oke, pow dered  20@ 25
R h u b a rb  ..........  75® 1 00
R hu b arb , powd. 7o@l 25 
R osinw eed, powd. 25® 30 
S a rsap a ril la , H ond.

g ro u n d  ........... @ 50
S a rsap a ril la  M exican,

g ro u n d  ........... 25® 30
Squills ................... 20@ 35
S'quills, pow dered  40® 60 
T um eric , powd. 12@ 15
V ale rian , pow d. 25® 30

Seeds
A nise ................... 15® 20
A nise, pow dered  22® 25
g ird , Is  ................. 7® 8
C an a ry  ................... 7® i 0
C araw ay  ..............  12® is
C ardam on  ........  1 75@2 00
C elery  .....................  55® 60
C o ria n d er ........... 10® 15
Bill .........................  18® 20
fe n n e l l  ................... @ 30
F la x  .......................
F lax , g round  ___
F oenug reek , pow.
H em p.
L obelia  ...................
M usta rd , yeliow  
M usta rd , b lack  . 
M usta rd , powd.
P o p p y  ...................
Q uince ...................
R ape  .....................
S abad illa  ...............
S abadilla , powd.
Sunflow er ..........
W orm  A m erican  
W orm  L e v a n t . .

T in c tu re s
A con ite  .................
A loes .......................
A rn ica  ...................
-A safoetida ...........
B elladonna ..........
B enzoin ................
B enzoin C om pound
B uchu ...................
C a n th a rad ie s  . .  .
C apsicum  .............
C ardam on  ..........
C ardam on , Comp.
C atech u  .................
C inchona ...............
C olchicum  .............
C ubebs .................

8
4® 8
6@  10 
5® 7

@ 50 
9® 12 
9® 12

20® 25 
15® 20@1 00 6®  10
6®

35

20® 25
@3 50 
@ 40

30® 35 
6@ 8% 
7® 10
8® 48

M iscellaneous
A cetanalid  .............  30®
A lum  ..........................  3® .
A lum , pow dered  and

g round  ..............  5® I
B ism u th , Subn i-
_ t r a te  .......... .. 2 10@2 2i
B orax  x ta l  or

pow dered  . . .  6®  L
C an th a rad ie s  po. 1 30@1 5(
Calom el ............... 1 25 @1 3
C apsicum  .............
C arm ine  ...............
C ass ia  B uds . . . .
Cloves .................
C halk  P re p a re d  . .
C halk  P re c ip ita te d
C hloroform  ...........  ucl^, ,,
C hlora l H y d ra te  1 00@1 1!C ocaine ............. 3 70@3 y
Cocoa B u tte r  ____ 50@ 6'
Corks, list, less 70% 
C opperas bbls. cw t @ 81 
C opperas, le ss . . .  2® 
C opperas, Pow d. 4@ 
C orrosive Sublm . 1 25@1 41 
C ream  T a r ta r  . .  28® 3;
C u ttlebone .............  25® 3
D ex trin e  ..................  7® p
D over's  P o w d e r 2 00@2 2. 
E m ery , all N os. 6® 11
E m ery , pow dered  5® i 
E psom  S alts, bbls @ \y, 
E psom  S alts, le ss 2%@ i
E rg o t ................... 1 50@ i 7.
L rg o t, pow dered  1 80® 2 01
F lak e  W h ite  ........  12® n
F orm aldehyde lb. 10® 15
G am bier ............... 6® 11
G ela tine  ................  35® 4:
G lassw are, full c a ses  80% 
G lassw are , less 70 & 10% 
G lauber S 'alts bbl. @ 
G lauber S a lts  less 2® i
Glue, b row n __  11® 1 ;
Glue, brow n, g rd  10® li
Glue, w h ite  .....  15® 2;
Glue, w h ite  g rd  15® 2<
G lycerine ............  23® 3<
H ops ....................... 50® 8(
Indigo ................... 85® 1 0(
Iodine ................... 3 75®4 (X
Iodoform  ............  4 80® 5 0(
L ead  A ce ta te  ___  12® if
Lycopdium  ........... 60® 7E
M ace ....................... 80® 9(
M ace, pow dered  90®1 0(
M enthol ........... 10 00@11 0(
M ercu ry  ............... 85® 9(
M orphine, a ll b rd  4 55@4 86 
N ux V om ica . . . .  @ ljj
N ux  V om ica pow  @ 15 
P ep p er, b lack  pow  20@2E 
P ep p er, w h ite  . .  25® 35
P itc h , B u rgundy  10® 16
Q uassia  ................. 10® IS

Rochelle S alts 20® 26
8 S acch arin e  ___ 2 00@2 20

20 S a it P e te r  .......... 7%@ 12
50 Seid litz  M ix tu re  . . 20® 25

Soap, g reen  ___ 15 @ 20
Soap, m o tt c a s tile  10(g) 15

75 Soap, w h ite  ca stile
65 case  .............. @6 25
60 Soap, w h ite  ca stile
00 less, p e r  b a r @ 68
60 Soda A sh ............ • 1%@ 5
90 S'oda B ic arb o n a te 1%@ 5
90 Soda. Sal ............ . 1® 4
00 S p irits  C am phor . . @ 75
00 S u lphu r roli ___ 2%@ 6
90 S u lp h u r Sub i.......... 2%@ 5
95 T a m arin d s  .......... 10® 15
65 T a r ta r  E m e tic  . . 40® 50
60 T u rp e n tin e  V enice 40® 50
05 V an illa  E x t. pu re 1 00@1 50
60 W itch  H azel . . . . 65@1 Oft
20 Z inc S u lp h a te  . . . . 7® 10

FOOTE & JE N K V  COLEMAN’S I  B R A N D ) 

Terpeneless Lemon and High Class Vanilla
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

FOOTE & JENK.S, Jackson, Mich.

Our Home—Comer Oakes and Commerce

We are distributors of the Walrus soda fountain made 
at Decatur, 111. We have five complete fountains on exhibi
tion in our store, and we invite the inspection and con
sideration of all prospective buyers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

»1ERICAN BEAUTY” Display Case No. 412—one 
of more than one hundred  m odels  of Show Case, 

Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds

of goods, and adopted by the most progressive stores of America. 
GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan

The Largest Show  C u e  and Store Equipment Plant in the World 
Show Rooms and Factories: N ew  York, Grand Rapids, Chicago, Boston, Portland

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapid«, Mich.
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These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct a t time of going to press. Prices, however, are 
liable to change a t any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED

Citric Acid 
Flour
Red W heat 
Rolled Oats

Old Wool 
Smoking Tobacco

Index to  M arkets 1 2
B y  C o lu m n s

Col.
A

A m m onia ...................... 1
Axle G rease ................ 1

B
B aked B eans  .............. 1
B ath  B rick  .................... 1

1
B re a k fa s t Food .......... 1
B room s ........................... 1
B ru sh es  ........................... 1
B u tte r  Color ................ 1

C
C a n d le s .......................... 1
C anned  Goods ............ ..  1-2
C arbon Oils .................. 2
C atsu p  ............................. 2
C h e e s e ............................ 3
C hew ing G um  ............ 3
C hicory  .......................... 3
C hocolate  ...................... 3
C lo thes L ines  .............. 3

C ocoanut ...................... 3
Coffee ..............................
C onfections .................. 4
C racked  W h e a t ..........
C rackers  ........................ , 5, 6
C ream  T a r ta r  ............ 6

D
D ried  F ru its  ................ 6

F
F a rin a ceo u s  Goods . . 6
F ish in g  T ack le  .......... 6
F lav o rin g  E x tra c ts  .. 7
F lo u r and  F e e d .......... 7
F ru i t  J a r s  .................... 7

G
G ela tine ......................... 7
G rain  B ags .................. 7

H
H erb s  ............................ 7
H ides  an d  P e l t s ........ 8
H o rse  R ad ish  ............ 8

J
Je lly  ............................... 8
Je lly  G lasses .............. 8

M
M apleine ...................... 8
M ince M eat .............. 8
M olasses ...................... 8
M u sta rd  ........................ 8

N
■JSJ , , f 4

O
O lives ............................. 8

P
P ick les  ........................... 8
P ip es  ............................... 8
P lay in g  C ards  ............ 8
P o ta sh  ........................... 8
P ro v is ions  ..................... 8

R
R ice ................................. 9
Rolled O ats  ................ 9

S
S alad  D r e s s i n g .......... 9
S a le ra tu s  .................... 9
Sal S oda ....................... 9
S a lt ................................ 9
S a lt F ish  ...................... 9
Seeds ............................. . .  10
Shoe B lack ing  .......... . .  10
Snuff ............................. . .  10
Soap ............................... . .  17
S oda ............................... . .  10
Spices ............................. . .  10
S ta rc h  ........................... . .  10
S y rups  ........................... . .  10

T
T ab le  S auces ............ . .  10
T e a  ................................. . .  10
Tobacco ................  11, 12, 13
T w ine ............................. . .  13

V
V in eg a r ........................ . .  13

W
W ick ing  ...................... . .  13
W oodenw are  .............. . .  13
W rap p in g  P a p e r  . . . . .  14

Y
Y east C a k e ................... . .  14

AMMONIA
Doz.

12 oz. ovals  2 doz. box
A XLE GREASE

Frazer’s
l tb . wood boxes, 4 doz. 3 00
lib  tin  boxes, 3 doz. 2 35
3 Vi lb t in  ~oxes, 2 doz. 4 25
101b. pails, p e r doz. . . 6 00
15lb. pails, p e r  doz. . . 7 20
251b. pails, p e r doz. ..12  00

BAKED BEANS
No. 1, p e r  doz. ..45@ 90
No. 2, p e r  doz.......... 75@1 40
No. 3, p e r  doz. ...85@ 1 75

BATH BRICK
E n g lish  ........................... 95

BLUING
Jennings’.

C ondensed P e a rl B luing
Sm all C P  B luing , doz. 45
L a rg e  C P  B luing , doz. 75

BREAK FAST FOODS
A petizo, B iscu its  .......... .3 00
B ea r Food, P e ttijo lin s 1 95
C racked  W h e a t, 24-2 2 50
C ream  of W h e a t, 36-2 4 50
C ream  of R ye, 24-2 ...3 00
P o sts  T o asties , T.

No. 2 ........................... 2 80
P o s ts  T o asties , T.

No. 3 ........................... 2 80
F a rin o se , 24-2 ............ 2 70
G rape N u ts  ................... 2 70
G rape S u g a r F lak e s  . . 2 50
S u g a r C orn  F lak e s  . . 2 50
H a rd y  W h e a t Food . . 2 25
P o s tm a ’s  D u tch  Cook 2 75
H olland  R u sk  ............. 3 20
K ellogg’s  T o a sted  Rice

B iscu it ......................... 3 30
K ellogg’s  T o a sted  Rice

F la k e s  ......................... 2 80
K ellogg’s  T oasted  W h e a t

B iscu it ....................... 3 30
K rin k le  C orn  F lak e  . 1 75
M ap l-W h ea t F lak es,

2 doz............................... 2 70
M ap l-W h ea t F lak es,

3 doz.............................. 2 80
M apl-C orn  F lak e s  . . . . 2 80
M iiin. W h e a t C ereal 3 75
A lg ra in  Food  ................. 4 25
R a ls to n  W h e a t Food 4 50
R a ls to n  W h t Food 10c 1 45
S axon W h e a t F ood . . 2 50
S hred  W h e a t B iscu it 3 60
T risc u it , 1 8 ..................... 1 80
P illsb u ry ’s  B es t C er'l 4 25
P o s t T a v e rn  S pecial . . 2 80
Q u ak er P uffed  R ice . . 4 25
Q u ak er P uffed  W h e a t 2 85
Q u ak er B rk fs t  B iscu it 1 90
Q u ak e r C orn F lak e s  . . 1 75
V icto r C orn  F la k e s  . . 2 20
W a sh in g to n  C risps . . 1 85
W h e a t H e a r ts  ............. 1 90
W h e a te n a  ....................... 4 50
E v a p o r’d. S u g ar Corn 90

BROOMS
P a r lo r  ............................... 3 00
Jew el ............................... 3 70
W in n e r  ........................... 4 25
W h ittie r  Special ........ 4 55
P a r lo r  G em  ................... 3 75
Com m on W h i s k .......... 1 00
F a n cy  W h isk  ............... 1 25
W areh o u se  ..................... 4 00

BR USH ES
Scrub

Solid B ack, 8 in ............ . 75
Solid B ack, 11 in . . . . . 95
P o in ted  E n d s  ............ . 85

S tove
N o. 3 ............................... . 90
No. 2 ............................... .1 25
No. 1 ............................... .1 75

Shoe
N o. 3 ............................... .1 00
No. 7 ............................... .1 30
No. 4 ............................... .1  70
N o. 3 ............................. .1 90

BUTTER COLOR
D andelion , 25c size  . .2 00

CANDLES
P araffine , 6s ................. 10
P araffine , 12s ............... 10
w ic k in g  ......................... 20

C ANNED GOODS 
Apples

3 lb . S ta n d a rd s  @ 90
G allon ................... 2 50@2 75

Blackberries
2 lb .........................  1 50(5)1 90
S ta n d a rd s  gallons  @5 00

B eans
B aked ...................... 85@1 30
R ed K i d n e y ......... 85@ 95
S tr in g  ...................... 70@1 15
W a x  ........................  75@1 25

B lueberries
S ta n d a rd  ....................... l  80
G allon ...........................  6 75

C lam s
L ittle  N eck, l ib  @1 00
L ittle  N eck, 21b @1 50

C lam  Bouillon
B u rn h am ’s % p t ............. 2 25
B u rn h a m ’s, p ts ................. 3 75
B u rn h a m 's  q ts ..................7 50

Corn
P a ir  .......................  60@ 65
Good ..................... 90@1 00
F an cy  ................. @1 30

F rench  P eas  
M onbadon (N a tu ra l)

p e r  doz.........................2 45
G ooseberries

No. 2, P a i r .....................  l  50
No. 2, F an cy  ................. 2 35

H om iny
S tan d a rd  ..................... 35

L obste r
% lb ......................................2 60
1 ,lt>.....................................  4 25
P icn ic  T a ils  ............... 2 75

M ackerel
M ustard , l i b ...................  1 80
M usta rd , 21b.......................2 80
Soused, l% Ib . ___   1 60
Soused, 2 lb ..................... 2 75
T om ato , l ib  ................... 1 50
T om ato , 21b...................  2 80

M ushroom s
H o te ls  ................. @ 15
B utons, % s ___  @ 14
B u tto n s, I s ......... @ 25

O ysters
Cove l i b ................ 90©
Cove, 21b. . . . . . . 1  60@

P lum s
P lu m s ..............  90 @1 35

P e a rs  in S yrup  
No. 3 cans, p e r  doz. 1 50 

P eas
M arro w fa t ......... @1 16
E a r ly  J u n e  ......... @1 25
E a rly  Ju n e  s if te d  1 45@1 55 

P eac h es
P ie  ..................... 90@1 25
No. 10 size ca n  p ie  @3 25

P ineapp le
G ra ted  ............... 1 75@2 10
Sliced ................... 90@2 60

P um pk in
F a ir  ..................... 80
Good ..................... 90
F a n c y  ................. 1 00
G allon ............... 2 16

R aspberries
S ta n d a rd  ............... @

Salm on
W a rre n s , 1 lb . T a ll . .2  30 
W a rre n s , 1 lb . F la t  . .2  40 
R ed A la sk a  . . . . 1  66@1 75 
M ed. R ed A la sk a  1 35@1 45
P in k  A lask a  ........... @ 90

S ard in es
D om estic , Vis ............... 2 75
D om estic , Vi M u sta rd  2 75 
D om estic , % M u sta rd  @6%
F ren ch , Vis .............  7@,14
FYench, Vis .................18@23

S hrim ps
D unbar, 1st doz. ............ 1 20
D unbar, l% s  doz.............2 35

S ucco tash
F a ir  .....................  90
Good ................... 1 20
F^ancy ................... 1 25@1 40

S tra w b errie s
S ta n d a rd  ...........  95
Ffency ............... 2 25

T  o m a toes
Glood .....................  1 16
F a n c y  .....................  1 35
N o. 1 0 .............................  8 50

CARBON O ILS 
B arre ls

P erfec tio n  ............. @11 Vi
D. S. G asoline . . .  @19%
G as M ach ine . . . .  @27%
D eodor’d N a p ’a  . @19
C ylinder ............. 29 @34Vi
E n g in e  ................. 16 @22
B lack, w in te r  . .  8 @10

C A TSU P
S n id er’s  p in ts  ............. 2 35
S n id e r 's  Vi p in ts  . . . .  1 35

C H EESE
A cm e ..................... @15
B loom ingdale . . .  @15
C arson  C ity  ___  @15
H o pk ins  ............... @15
B rick  ..................... @16
L eiden  ................... @15
L im b u rg e r ........... @17
P ineapp le  ........... 40 @60
E d a m  .....................  @85
S ap Sago ............. @22
Sw iss, dom estic  . .  @20

C H E W IN G  GUM 
A dam s B lack  J a c k  . . .  55
A dam s S a p p o ta  ............. 55
B ee m an 's  P e p s i n ..........  55
B ee ch n u t .........................  60
C hic lets ........................... 1 25
Colgan V iole t C hips . .  60
Colgan M in t C hips . .  60
D en ty n e  ........................... 1 10
F la g  S pruce ..................... 55
J u ic y  F r u i t ....................... 55
R ed R obin  .......................  55
Sen Sen ( J a r s  80 pkgs,

$2.20)      55
S pearm in t, W rig leys  . .  55
S p earm in t, 5 box ja r s  2 75 
S p earm in t, 3 box ja r s  1 65
T ru n k  S pruce ............... 65
Y u ca tan  ...........................  55
Zeno ...................................  55

CHICORY
B ulk  ................................. 5
R ed ................................... 7
E a g le  ................   5
F’ra n c k ’s ......................... 7
S ch eu e r’s  ..................   6
R ed S tan d a rd s  ..........  1 60
W H ite ............................... 1 60

CHOCOLATE 
W a lte r  B ak e r  & Co.

G erm an ’s S w e e t ........  22
P re m iu m  .......................  32
C ara cas  ...........................  23
H ersh e y ’s A lm ond 5c . .  85
H ersh ey ’s  M ilk, 5c . . . .  85

W a lte r  M. L ow ney  Co.
P rem iu m , V i s ..............  29
P rem ium , Vis .................  29

CLOTHES LINE
P er doz.

No. 40 T w is te d  C o tton  95 
No. 50 T w is ted  C otton  1 30 
No. 60 T w is ted  C otton  1 70 
No. 80 T w isted  C otton  2 00 
No. 50 B raided  C otton  1 00 
No. 60 B ra ided  C otton  1 25 
No. 60 B raided  C otton  1 85 
No. 80 B raided  C otton  2 25
No. 50 S ash  Cord . . . .  1 75 
No. 60 S ash  C ord . . . .  2 00
No. 60 J u te  ................... 80
No. 72 J u te  ....................  1 00
No. 60 S isal ................... 85

Galvanized W ire 
No. 20, each 100ft. long 1 90 
No. 19, each 100ft. long 2 10

COCOA
B a k e r’s ...............................
C leveland .........................
Colonial, Vis ...............
Colonial. V i s .....................
E p p s  ...................................
H e rsh e y ’s, Vis ............
H e rsh e y ’s, Vis ...............
H u y le r ...............................
Low ney, Vis ...................
L ow ney, Vis .....................
L ow ney, Vis ...................
Low ney, 5 lb . ca n s  . . .
V an  H ou ten , Vis ..........
V an  H o u ten , Vis .........
V an  H ou ten , Vis .........
V an  H o u ten , I s .............
W a n -E ta  ...........................
W ebb  .................................
W ilber, Vis .....................
W ilber, V4s .....................

37
41
35 
33
42 
30 
28
36 
33 
33 
33 
33 12 
18 
36 
65 
36 
33 
33 
32

COCOANUT
D u n h am ’s p e r  lb.

Vis, 51b. ca se  ............... 30
Vis, 5!b. case ...........  29
Vis, 151b. c a s e ............. 29
Vis, 151b. c a s e ............  28
Is , 151b. ca se  ............  27
Vis Sc Vis 15tb. ca se  28
Scalloped G em s ........  19
Vis & Vis p a ils  . . . .  16
B ulk , p a ils  ................... 13
B ulk , b a rre ls  ............... llV i

C O FFEES, I.OASTED
Rio

Com m on ..................... . .  19
F a ir  ............................. . .  19%
C hoice ......................... . .  20
F a n c y  ........................... .  21
P e a b e rry  ..................... .  28

Santos
C om m on ..................... . .  20
F a ir  ............................. • • 20%
C hoice ......................... . .  21
F a n c y  ......................... . .  23
P e a b e rry  ................... . .  23

Maracaibo
F 'a ir ............................. . 24
Choice ........................ .. 25

Mexlcan
Choice ......................... . .  25
F a n c y  ......................... . .  26

Guatem ala
F a ir  .............................,. 25
F a n cy  ........................... . .  28

Java
P r iv a te  G ro w th  . . . . . .26030
M andling  .................... ..31 0 3 5
A ukola ........................ . .30@32

Mocha
S h o rt B ean  ............... 25027
L ong  B ean  .............24 @25
H . L. O. G.................. 26@28

Bogota
F a ir  ...................................  24
F a n cy  ............................... 26
E x c h an g e  M ark e t, S teady  
Spot M arket, S tro n g  

Package
N ew  Y ork  B asis

A rbuck le  ..................... 22 50
L ion ...............................  23 50

McLaughlin’s X XX X  
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F. 
M cL augh lin  & Co., C h ica
go.

Extract
H olland , Vi g ro  boxes 95
F elix , Vi g ro ss  ............ 1 15
H u m m e l’s  foil, Vi gro . 85 
H u m m e l’s  tin , Vi gro . 1 43 

CONFECTIONS  
Stick  Candy Pails

S ta n d a rd  .........................  8
S tan d a rd  H  H  ............. 8
S ta n d a rd  T w is t ............. 9

Jum bo , 32 lb ................. . 8Vi
E x t r a  H  H  ................... 11
B oston  C ream  ................. 14
B ig  S tick , 30 Vi case  . .  8%

Mixed Candy
G rocers ................   6 Vi
X  L  O ..........................  7
S pecial ...........................  10
C onserve ...........................  8Vi
R oyal .................................  8
R ibbon ...........................  14
B ro k en  ...........................  8%
C u t L oa f ......................... 9Vi
L e ad e r ...............................  8%
K in d e rg a rte n  ............... 11
F re n c h  C ream  ............... 9
H an d  M ade C ream s . .  17 
P rem io  C ream  m ixed 14 
P a r is  C ream  Bon B ons 10

Fancy— In Pails
G ypsy H e a r ts  .............  14
Coco Bon B ons ......... 14
F u d g e  S q u ares  ........... 13
P e a n u t S q u ares  ......... 12
S u gared  P e a n u ts  . . . .  12
Stalted P e a n u ts  ........... 12
S ta r l ig h t K i s s e s ...........13
Lozenges, p la in  ........... 10 Vi
C ham pion, C hocolate  .11 
E c lip se  C hoco lates . .  14 
E u re k a  C hocolates . .  16 
C ham pion  G um  D rops 10
A nise S q u a r e s ................. 10
L em on S o u rs  ............... 10
Im p e ria ls  ....................... 10
Ita l. C ream  Bon B ons 12
G olden W affles ........... 14
R ed  R ose G um  D rops 10
A uto  K isse s  ................... 14
Coffy Toffy ................... 14
M olasses M in t K isses  12

Fancy— In 5JA. Boxes 
O ld F ash io n ed  M olas

ses  K isses  10Vi. bx. 1 30
O range J e l l i e s ............. 60
L em on S o u r s ............... 60
Old F ash io n ed  H o re -

hound d rops  ......... 60
P ep p e rm in t D rops . .  70 
C ham pion Choc D rops 60 
H . M. Choc. L t. an d

D ark , No. 12 ..........  1 10
B it te r  S w eets, a s 'td . 1 25 
B rillia n t G um s, C rys. 60 
A. A. L icorice D rops 90 
L ozenges, p r in ted  . . .  65 
Lozenges, p la in  ........... 60
Im p e ria ls  ..................... . 62
G. M. P e a n u t B a r  . . 60
H an d  M ade C rm s 80@90
C ream  W a fe rs  ........ 65
S tr in g  R ock  ................ , 70
W in te rg re e n  B e rrie s . 60

Pop Corn
C rac k e r J a c k  .......... 3 25
G iggles, 5c pkg. cs. 3 50
Oh M y 100s ............... 3 50

Cough Drops
P u tn a m  M en tha l . . . 1 00
S m ith  B ros.................. 1 25

NUTS—W hole
A lm onds, T a rra g o n a 18
A lm onds, D rak e  . . . . 17
A lm onds, C alifo rn ia  

so ft she ll ..........
B raz ils  ................. @12
F ilb e r ts  ............... @15
Cal. No. 1 ..........
W alnuts s ft  shell . . @18
W a ln u ts , M arbo t . . @16
T ab le  n u ts , fan cy @16
P eca n s, m ed ium  . . @15
P eca n s, ex. la rg e  . . @16
H ick o ry  N u ts , p e r  bu.

O hio ........................... 2 00
C ocoanu ts ..................
C h es tn u ts , N ew  Y ork

S ta te , p e r  bu ..........
Shelled

S p an ish  P e a n u ts  10@10Vi 
P eca n  H alv es  . . . .  @65
W a ln u t H a lv e s  . .  @35
F ilb e r t M ea ts  . .  @30
A lican te  A lm onds @45 
Jo rd a n  A lm onds @50 

P eanuts
F h n cy  H  P  Stans 7V4@ 7%

R o as te d  ................. 7@ 7%
Choice, raw , H  P  J u m -  

t  ....................  @7%

CRACKED W HEAT
B ulk  ............................... 3%
24 2tb p k g s ................. 2 50

CRACKERS
N atio n a l B iscu it C om pany 

B ran d s

Butter
„  , . Boxes
E xcels io r B u tte rs  ......... 8
N B C  S quare  B u tte rs  . .  6%
S eym our R ound  ........... 6%

Soda
N BC S odas ................... 6%
P rem iu m  Sodas ........... 7u.
S elect Sodas ................... ¿V6
S a ra to g a  F l a k e s ...........13
S altin es  ...........................  13

N BC P icn ic  O y ste rs  . .
G em  O y ste rs  .................
Shell .........................

6%
6%8

Sw eet Goods
C ans a n d  boxes

A n im als  .................. 10
A tla n tic s  A lso A sstd . . 12
A vena F ru i t  C akes . . . 12
B onnie D oon C ook ies.. 10
B onnie L a ss ie s  ........... 10
B r it tle  F in g e rs  ..........
C am eo B iscu it Choc.

10

(can s) .......................
C am eo B iscu it A sstd .

25

(can s) .................... 25
C artw h ee ls  A sstd . . . . 8%
C ecelia  B iscu it . . . . 16
C hoco late  B a r  (cans) 18
C hocolate  D r o p s ...........
C hoco late  D rop C en-

17

te r s  ............................. 16
Choc. H on ey  F in g e rs . 16
Choc. R o se tte s  (cans) 20
C racknels  ....................... 18
C ocoanu t T a ffy  B a r  .. 13
C ocoanut D rops ........... 12
C ocoanu t M acaroons .. 18
C ocnut H oney  F in g e rs 12
C ocnt H oney  Ju m b le s 12
Coffee C akes Iced  . . . 12
E v e n tid e  F in g e rs  . . . . 16
F am ily  C ookies ............. 8%
F ig  C akes A ss td ........... 12
F ro sted  C ream s ......... 8%
F ro sted  G inger Cookies 8%
F ru it  L unch  Iced  . . . . 10
G inger G em s P la in  . . . .■ 8%
G inger G em s Iced  . . . . 9%
G rah am  C rack ers  . . . . 8
G inger S naps  F am ily  . 
G inger S n ap s  N B C

. 8%
R ound  ....................... 8

H ouseho ld  Cookies .. . .8
H ouseho ld  Cks. Iced  . . 9
H ippodrom e B a r ....... 12
H oney  Ju m b le s  ......... 12
Im p e ria ls  ......................... 8%
Ju b ilee  M ixed ........... 10
L ady  F in g e rs  Sponge . .30
Leap Y ear Ju m b le s  .. 18
L em on B iscu it S q u are 8%
L em on W a fe rs  ........... 17
L em ona ........................... 8%
M ace C akes ................... 8
M ary  A nn ..................... 8%
M arshm allow  Cfe. Ck. 13
M arshm allow  W a ln u ts 18
M edora ......................... . 8
M ottled  S q u ares  . . . . 10
N B C  H oney  C akes . . . 12
O atm eal C rac k e rs  . . . . 8
O range G em s ........... • 8%
P en n y  A sso rted  ......... • 8%
P ean u t G em s ............ . 9
P in ea p p le  C akes ....... 16
R aisin  G em s .............. 11
R everes  A ss td .............. 15
Spiced G inger C akes 
Spiced G inger C akes

.. 9

Iced  .......................... 10
S u g ar F in g e rs  ........... 12
S u g a r C rim p .............. . m
S u lta n a  F ru it  B iscu it 16
T riu m p h  C a k e s ........... 16
V an illa  W a fe rs  ......... 17
W av erley  ....................... 10

In-er-Seal Trade Mark 
Goods

p er doz.
B a ro n e t B iscu it ........... $1 00
B rem n ers  B t r  W afs . 1 00
C am eo B iscu it ......... 1 50
C heese S andw ich  . . . . 1 00
C hocolate W a fe rs  . . . 1 00
E xce ls io r B u tte rs  . . . . 1 00
F ig  N ew ton  ................ 1 00
F iv e  O’c lo ck  T e a  B sct. I  00
G inger S naps  N B C  .. 1 00
G rah am  C rac k e rs  Red

L abel 10c size  ....... 1 00
L em on S naps  ............ 50
O y s te re tte s  ................ 60
P rem iu m  S odas ......... 1 00
R oyal T o a s t .............. 1 00
S a ra to g a  F lak e s  ....... 1 50
Social T e a  B i s c u i t__ . 1 00
S. S. B u tte r  C rackers1 1 60
U need a  B iscu it ......... 60
Ttneeda ulnger Wafer’ 1 M
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8 10 11
V an illa  W a fe rs  ......... 1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps  . .  50
Z w ieback ....................... 1 00

Other Package Goods 
B a rn u m ’s A n im als  . .  50
C hocolate  T okens ----- 2 50
B u tte r  C rack ers  N BC 

F am ily  P ac k a g e  . .  2 50 
S oda C rack ers  N BC

F am ily  P a c k a g e -----2 50
F r u i t  C ake ................... 3 00

In Special Tin Packages  
p e r  doz.

F es tln o  ........................... 3 50
N abisco  25c ................... J  “X
N abisco  10c . . . . . . . . .  1 M

In  b u lk  p e r  tin
N ab isco  ........................... * ¡¡n
F e s tln o  ..........
B en t’s  W a te r  C rac k ers  1 40

CREAM TARTAR
B arre ls  o r d ru m s 33

34
Hona 36

F a n cy  cadd ies 41

d r i e d  f r u i t s

A pples 
E v ap o r’ed, Choice 
E v a p o r’ed, F a n cy

bu lk
pkg.

6%
7%

A prico ts
C alifo rn ia  ............... 12@14

C itron
15

C u rra n ts
Im p o rted  1 lb  pk g  
Im p o rted , b u lk  . .

8%
8%

P eaches
M uirs—Choice, 251b. 
M uirs—F an cy , 251b. . .  
F an cy , peeled, 251b. . .

9
10
18

Peel
L em on, A m erican  
O range, A m erican

12%
12%

R aisins
C luste r, 20 ca rto n s  
Loose M uscate ls  3 
Loose M usca te ls  4

C r "
C r

2 25 
5% 
6

L. M. Seeded, 1 lb . 7@T% 
C alifo rn ia  P ru n es  

90-100 251b. b o x e s . .®  4 
80- 90 251b. b o x e s ..®  6 
70- 80 251b. b o x e s ..®  0% 
GO- 70 251b. b o x e s ..®  7 
50- 60 251b. b o x e s ..®  8 
40- 50 251b. b o x es ..@  9%

FA R IN A C EO U S GOODS 
B eans

C alifo rn ia  L im a  ........... 7%
M ichigan L im a  ............. 6
M ed. H an d  P icked  . .  2 35 
B row n H o lland  ............ 1 65

F a rin a
1 5025 1 lb  pack ag es  -----

B ulk, p e r  100 lbs. . .  4 00 
O rig in a l H o llan d  R usk  

P acked  12 ro lls to  co n ta in e r 
3 c o n ta in e rs  (40) ro lls 3 20

H o m in y
P ea rl, 100 lb. sack  . .  2 00 
M a c ca ro n l and V e rm ic e lli 

D om estic , 10 lb. box . .  60
Im ported , 25 lb. box . .  2 50

P e a rl B a rley
C h es te r ........................... 2 60
E m p ire  ...........................

Peas
G reen, W isconsin , bu. 2 00 
G reen, S cotch , bu. . .  2 00 
S plit, lb ...............................  5

Sago
E a s t  In u la  ................... 4%
G erm an , sack s  ............. 4%
G erm an , b roken  pkg.

Tapioca
F lak e , 100 lb . s ack s  . .  4% 
P ea rl , 130 lb . s ack s  . .  4%
P ea rl, 36 p k g s ................ 2 25
M inute , 36 p k g s ............ 2 75

FISHING TACKLE
% to  1 In ........................... 6
1% to  2 in ........................ 7
1% to  2 in ........................  9
1% to  2 in ......................  11

Cotton Lines
N o. 1, 10 fe e t ......  5
No. 2, 15 fe e t .......  7
No. 3, 15 fe e t ......  9
No. 4, 15 fe e t ...... 10
No. 5, 15 fe e t .....  11
No. 6, 15 fe e t .....  12
No. 7, 15 fee t ............... 15
No. 8, 15 fe e t .....  18
No. 9, 15 fee t .....  20

Linen Lines
Sm all 20
M edium  ............................. 26
L a rg e  ................................. 34

Poles
B am boo, 14 ft., p e r  doz. 55 
B am boo, 16 f t., p e r  doz. 60 
Bam boo, 18 f t., p e r  doz. 80

FLA V O RIN G  EX TR A C TS 
Jen n in g s  D C B rand  

T e rp en e le ss  E x t r a c t  Lem on 
No. 1 F  box, p e r  doz. 75
No. 2 F  box, p e r  doz. 90 
No. 4 F  Box, p e r  doz. 1 75 
No. 3 T a p e r, p e r  doz. 1 75 
2 oz. F la t , F  M p e r  dz. 1 50 

Je n n in g s  D C B rand  
E x t r a c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90 
No. 2 F  Box, p e r doz. 1 25 
No. 4 F  Box, p e r  doz. 2 25 
No. 3 T ap er, p e r  doz. 2 00 
2 oz. F la t  F  M  p e r  dz. 2 00

FLO U R  AND F E E D
G ran d  R ap id s  G rain  & 

M illing  Co.
W in te r  W h e a t

P u r i ty  P a te n t  ...............5 40
S eal of M inneso ta  . . . . 4  85
S u n b u rs t ....................... 4 85
W iza rd  F lo u r  ................. 5 16
W iza rd  G rah am  ........... 5 10
W izard  G ran . M eal . .  4 00 
W iza rd  B u ck w h ea t . .  6 00 
R ye ...................................  4 40

V alley  C ity  M illing  Co.
L ily  W h ite  ................... 5 60
L ig h t L oaf ................... 5 10
G rah am  ...........................  2 30
G ran en a  H e a lth  ............. 2 40
G ran . M eal .....................T 70
B olted  M ed.....................  1 60

V oig t M illing  Co.
G rah am  ........................... 4 60
V o ig t’s C rescen t . . . . . .  5 40
V o ig t’s  F lo u ro ig t . . . .  5 40
V o ig t’s  H yg ien ic  . . . .  4 60
V oig t’s  R oyal ..............  5 80
W a tso n -H ig g in s  M illing Co.
P e rfec tio n  F lo u r  ......... 5 40
T ip  Top F l o u r ................. 5 00
G olden S h eaf F lo u r  . . .  4 60 
M arsh a ll’s  B es t F lo u r 4 85 

W o rd en  G rocer Co.
Q uaker, p a p e r  ........... 5 30
Q uaker, c lo th  ............... 5 40
Q u ak e r B u ck w h ea t bbl 6 50 

K an sas  H ard  W h ea t 
W o rd en  G rocer Co. 

A m erican  E ag le , % s .. 5 25 
A m erican  E ag le , % s . . 5 15 
A m erican  E ag le , % s .. 5 05

S pring  W h e a t 
R oy B ak e r

G olden H orn , fam ily  . .5  00 
G olden H orn , b ak e rs  . .4  95
W isconsin  R ye ............. 3 85

Ju d so n  G rocer Co.
C ereso ta , % s ..............  5 60
C ereso ta , %s ..............  5 70
C ereso ta, %s ............... 5 80

W orden  G rocer Co. 
W ingold , % s clo th  . . . 5  60
W ingold, % s c lo th  ___ 5 50
W ingold , % s c lo th  ___ 5 40
W ingold , % s p a p e r ___ 5 45
W ingold , % s D a p e r ___ 5 40
B a k e rs ’ P a te n t  ............. 5 25

W y k e s  f t  Co.
Sleepy E ye , % s c lo th  5 40 
S leepy E ye, % s clo th  5 30 
S leepy E ye, % s clo th  5 20 
S leepy E ye , % s p a p e r  5 20 
Sleepy E ye , %s p ap e r  5 20 

Meal
B olted  ................. 3 80@4 00
G olden G ran u l’d  3 80® 4 00 

W h e a t
R ed  ................................... 1 07
W h ite  ............................. 1 07

O ats
M ich igan  ca rlo ts  . . . .  36
L ess  th a n  ca rlo ts  ......... 40

Corn
C arlo ts  .............................  62
L e ss  th a n  c a r l o t s ......... 64

H ay
C arlo ts  ...........................  11 00
L ess th a n  ca rlo ts  . . .  13 00 

Feed
S tre e t C a r  F eed  ..........  33
No. 1 C orn & O a t F eed  33
C racked  c o r n ................. 32
C oarse  co m  m e a l ......... 32

F R U IT  JA R S
M ason, p ts ., p e r  gro . 4 05 
M ason, q ts ., p e r  gro . 4 45 
M ason, % gal. p e r  gro . 6 80 
M ason, can  tops, gro . 1 40

G E L A T IN E
Cox’s, 1 doz. la rg e  . .1  45 
C ox’s, 1 doz. sm all . .  90
K n o x ’s  S park ling , doz. 1 25 
K nox’s S p ark lin g  gr. 14 00 
K nox’s  A cidu’d. doz. 1 25
N elson ’s  .........................  1 50
O xford  ...........................  75
P ly m o u th  Rock, P hos. 1 25 
P ly m o u th  Rock, P la in  90 

GRAIN BAGS
B road  G auge ............... 18
A m oskeag  .......................  19

H erbs
S age .................................  15
H ops ...............................  15
L a u re l L e av es  ............. 15
S e n n a  L eav es  ............... 25

HIDES A ND PELTS  
Hides

G reen, No. 1 ................  11%
G reen, No. 2 ................. 10%
C ured, No. 1 ................. 13
Cured, No. 2 ................  12
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen , N o. 2 13% 
C alfsk in , cu red . N o. 1 16 
C alfsk in , cu red , No. 2 14%

Pelts
Old W ool ............... 14@ 18
L am bs ....................  10® 25
S h e a r l in g s ............  10@ 20

Tallow
No. 1 ..................... @ 5
No. 2 ................... @ 4

Wool
U nw ashed , m ed. @15 
U nw ashed , f in e  @10 

HORSE RADISH  
P e r  doz.............................  90

Jelly
51b pails , p e r  doz. . .  2 20 

15% pails , p e r  pa il . . . .  48
301b pail, p e r  pa il . . . .  90

JELLY GLASSES  
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.

p e r  doz.......................
M APLEINE

2 oz. b o ttles , p e r  doz. 3 00
MINCE MEAT 

P e r  ca se  ....................... 2 85
MOLASSES 

N ew  Orleans
F a n cy  O pen K e tt le  . . .  42

18

Choice
Good .................................  22
F a ir  .................................  20

H a lf b a rre ls  2c e x t ra
R ed H en , No. 2% ___ 1 75
R ed H en , N o. 5 .......... 1 75
Red H en , No. 10 ___ 1 65

MUSTARD
% lb 6 lb. box  ...........  16

O LIV ES
Bulk, 1 gal. k eg s  1 15 @1 25 
Bulk, 2 gal. k egs 1 10® 1 20 
Bulk, 5 gal. k eg s  1 00@1 15
Stuffed, 5 oz...................  90
S tuffed , 8 oz........................ 1 25
S tuffed, 14 oz...................... 2 25
P itte d  (n o t stu ffed )

14 oz.......................... 2 25
M anzan illa , 8 oz............  90
L unch , 10 oz..................  1 35
L unch , 16 oz....................... 2 25
Q ueen, M am m oth , 19

oz................................... 4 25
Q ueen, M am m oth , 28

oz...............................   5 75
Olive Chow , 2 doz. cs,

p e r  doz....................... 2 25
P IC K L E S

M edium
B arre ls , 1,200 c o u n t . .  7 75
H alf bbls., 600 c o u n t 4 38
5 gallon  keg s  ................  2 00

Sm all
B a rre ls  ............................. 9 50
H alf B a rre ls  ................  5 25
5 gallon  k e g s .....................3 00

G herk ins
B a rre ls  ......................... 14 50
H alf b a r r e l s ....................  7 75
5 gallon  k eg s  ...........

S w eet Sm all
B a rre ls  ........................... 14 50
H a lf b a rre ls  ...............  8 00
5 gallon  k e g s ................  3 25

P IP E S
Clay, No. 216, p e r  box 1 75 
Clay, T . D ., fu ll co u n t 60 
Cob ...................................  90

C lear B ack 22 00@23 00
S hort C u t C lear 20 50@21 00
B ean  ................. 18 00@18 50
B risk e t, C lear 24 00@24 50
P ig  ...................... . . . .  23 00
C lear F am ily  .. . . . .  26 00

4 20 
2 20 
4 20 2 20

PLAYING CARDS 
No. 90, S tea m b o a t . . .  75
No. 15, R ival, a s s o r te d  1 25 
No. 20, R over, en am 'd . 1 50 
No. 572, S pecial . . . .  1 75 
No. 98 Golf, s a tin  iln. 2 00
No. 808, B icycle ......... 2 00
No. 632, T o u rn ’t  w h is t 2 25

POTASH
B a b b itt’s, 2 doz...............1 75

PROVISIONS  
Barreled Pork

Dry S a lt M eats
S P  B e l l i e s .......... 14%@15

Lard

Sm oked M eats 
H am s, 12 lb  av . 17 @17% 
H am s, 16 &. av . 16%@17 
H am s, 18 %. av . 16 @16% 
S kinned H am s ..18  @18% 
H am , d ried  beef

s e t s .........................21 @22
C alifo rn ia  H a m s  11%@12 
P icn ic  Boiled H am s @15
Boiled H a m s  ___ 25% @26
M inced H a m  . . .1 3  @13%
B acon ...................  17%@25

S au sag es
B ologna ............. lo  @10%
¿ ¿ v e r  ..................... 7%@ 8
F ra n k fo r t  ........... 11 @11%
P o rk  ..................... i s  @14
V eal .................................  i i
T ongue .............................  i i
H eadcheese  ................... 9

Beef
B oneless ...........20 00@20 50
R um p, new  . . .  21 00@22 00 

P ig ’s F ee t
% bb ls...............................  1 05
% bbls., 40 lb s ..............  2 10
% bb ls ...............................  4 25
1 bbl.......................................   50

T rip e
K its , 15 lb s .....................  90
% bbls., 40 lb s ...................1 60
% bbls. 80 lb s .................... 3 00

C asings
H ogs, p e r  % ................. 35
Beef, rounds, s e t  ...18@ 20 
Beef, m iddles, s e t  . ,90@95 
Sheep, p e r  bund le ......... 80

U ncolored B u tte rin e
Solid D a iry  ___  12 @16
C o u n try  Rolls ...12% @ 18

C anned M eats 
C orned beef, 2 lb 
C orned beef, 1 rb 
R o as t beef, 2 lb.
R o a s t beef, 1 lb.
P o tte d  H am , %s . . . .  50
P o tte d  H am , % s . . . .  90
D eviled H am , %s . . . .  50
D eviled H am , % s ___  90
P o tte d  Tongue, %s . .  50
P o tte d  T ongue, %s . .  90

RICE
F a n c y  ..................... 6 @6%
J a p a n  S ty le  ......... 5 @5%
B roken  ................... 4 @4 y2

RO LLED  OATS 
Rolled A vena, bbls. . .4  40 
S tee l Cut, 100 lb . sks. 2 15
M onarch , bb ls.............. 4 20
M onarch , 90 lb . s ack s  2 00 
Q uaker, 18 R eg u la r . .1  45 
Q uaker, 20 F am ily  . . . . 4  00

SALAD D RESSIN G
C olum bia, % p t ................ 2 25
C olum bia, 1 p in t ___  4 00
D u rk ee ’s, la rg e  1 doz. 4 50 
D u rk ee’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r’s  sm all, 2 doz. 1 35 

S A L ER A TU S 
P ack e d  60 lbs. in  box 

A rm  a n d  H am m er . .  3 00 
W y an d o tte , 100 % s . .  3 00

SA L SODA
G ran u la ted , bb ls ...........  80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SA LT
Com m on G rades

100 3 lb  sack s  ............... 2 60
70 4 lb. s ack s  ............. 2 40
60 5 lb. s ack s  ............. 2 40
28 10 lb. s ack s  ........... 2 25
56 lb . s ack s  ............... 40
28 lb . s ack s  ............... 20

W arsaw
56 &. d a iry  in  d rill b ag s  40 
28 lb. d a iry  in  d rill b ag s  20

S o lar Rock
56 lb. s ack s  ....................... 25

Com m on
G ran u la ted , F in e  . . . .  1 05
M edium , B ine ............. 1 10

SA L T FISH  
Cod

L arge , w hole . . .  @7%
Sm all, w hole . . .  @7
S tr ip s  o r b rick s  7%@10%
P ollock  ............... @ 4 %

H alibu t
S trip s  .............................  15
C hunks ........................... 16

H olland H erring  
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop % bbl. 6 50 
Y. M. w h. hoop kegs 72 
Y. M. w h. hoop M ilchers

73
. ,11%@12 Q ueen, bb ls ............... . .  11

1 . .  8 % @ 9 Queen, % bbls. . . . . .  5
.advance  
. advance  
.advance

%
%
V*

Q ueen kegs ............
T ro u t

.advance % No. 1, 100 lb s ........... . . .  7

.advance % No. 1, 40 lbs............ . . .  2

.advance 1 No. 1, 10 lbs...........

.advance 1 N o. 1, 8 lb s ...............

M ess, 100 lbs. .......... . .16 50
M ess, 40 lb s .............. . .  7 00
M ess, 10 lb s ............... . .  1 85
M ess, 3 lb s .................. . .  1 50
No. 1, 100 lb s ........... . 10 00
No. 1, 40 lbs.............. . .  6 60
No. 1, 10 lb s .............. . .  1 25

W hitefish
loo lb s ........................... . .  9 75
50 lb s ........................... . .  5 25
10 lb s ........................... . .  1 12

8 lb s ........................... 92
100 tb s ............................ . .  4 65

40 lb s ........................... . .  2 10
10 lb s ........................... 75

8 lb s .......................... 65

Young Hyson
C hoice .......... ................ 30
F a n cy  ......................... 40@50

Oolong

%

7%
6%
8%

F orm osa, F a n cy  . . . 50@60
F orm osa, M edium 28
F orm aso , C hoice . . . 35

E nglish  Breakfast
M edium  .................... 25
Choice ..................... . 30@35F a n c y  ...................... . 40@60

SE E D S
A nise ............................... 14
C anary , S m y r n a ........... 6
C araw ay  .........................  10
C ardom om , M alab ar 1 20
C elery  .............................  50
H em p, R u s s i a n ............  5
M ixed B ird  ................... 5
M ustard , w h ite  ........... 8
P oppy  ............................. 11
R ape ................................. 5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . . .  1 25 
B ixby’s R oyal P o lish  85 
M iller’s  C row n P o lish  85 

S N U F F
Scotch, in  b ladders  . . . .  37
M accaboy, in  j a r s .......... 35
F ren ch  R app le  in  ja r s  . .  43

SODA
Boxes ................................. 5%
K egs, E ng lish  ............... 4%

SPIC E S  
W hole Spices

A llspice, J a m a ic a  ......... 9
A llspice, la rg e  G arden  11
Cloves, Z an z ib ar ........  27
C assia , C an ton  ........... 14
C assia , 5c pkg. doz. . .  25
G inger, A frican  ........... 9%
G inger, Cochin ........... 14%
M ace, P e n a n g  ............  70
M ixed, No. 1 ............... 16%
M ixed, No. 2 ................. 10
M ixed, 5c pkgs. doz. . .  45
N u tm egs, 70-80 ........... 30
N u tm egs, 105-110 ___  22
P epper, B la c k '............... 13
P epper, W h ite  ............  25
Pepper, C ayenne ___  22
P ap rik a , H u n g a rian  . .

P u re  G round in Bulk 
Allspice, J a m a ic a  . . . .  12
Cloves, Z an z ib ar ........  30
C assia, C an ton  ..........  12
G inger, A frican  ..........  18
M ace, P en a n g  ............  75
N u tm egs, 75-80 ........... 35
P ep p er, B lack  ............... 15
P epper, W h ite  ............  35
P ep p er, C ayenne . . . .  24 
P a p rik a , H u n g a ria n  ..45

STA RCH
Corn

K ingsfo rd , 4o lbs. . .  
M uzzy. 20 l ib . pkgs. 
M uzzy, 40 l ib .  pkgs.

Gloss 
K ingsfo rd

S ilver G loss, 40 lib .
S ilver Gloss, 16 3tbs.
S ilver Gloss, 12 6!bs.

M uzzy
48 lib . p ack ag es  ........... 5
16 31b. p ack ag es  ......... 4%
12 61b. pack ag es  ........... 6
501b. boxes ..................... 3%

SY RU PS
Corn

B arre ls  .............................  26
H alf b a rre ls  ................. 28
B lue K aro , No. 2 . . .  1 80 
B lue K aro , No. 2% . .  2 06
B lue  K aro , N o. 5 ___  2 10
B lue K aro , No. 10 . . .  2 00
R ed  K aro , No. 2 ......... 1 91
Red K aro , N o. 2% . .  2 40
R ed K aro , No. 5 ___  2 25
R ed K aro , No. 10 . . . .  2 25

P u re  C ane
F a ir  ...............................  16
Good ............................... 20
Choice ............................. 25

T A B L E  SAU CES
H alfo rd , la rg e  ............... 3 75
H alfo rd , sm all ............. 2 25

T E A
J a p a n

S undried , m ed ium  ..24@ 26 
Sundried , choice ...30@ 33 
Sundried , fan cy  . . .  .36@40 
B ask e t-fired , m ed ium  30 
B ask e t-fired , choice 35@37 
B ask e t-fired , fan cy  40@43
N ibs .............................  30@32
S iftin g s  ....................., 10@12
F a n n in g s  ................... 14 @15

G unpow der
M oyune, m ed ium  . .  35
M oyune, c h o i c e ..........  33
M oyune, fan cy  ......... 50@60
P ingsuey , m ed ium  . .  33
P ingsuey , choice . . . .  35
P in g su ey , fan cy  . . . .  50@55

Ind ia
Ceylon, choice ___  30@35
F an cy  ...........................  45@5o

TOBACCO 
F ine C ut

R iot ................................. 1 45
Bugle, 16 oz.......................3 34
Bugle, 10c ..................... 11 00
D an  P a tc h , 8 a n d  16 os. S3
D an P a tc h , 4 oz.......... 11 52
D an P a tc h , 2 oz...........5 76
F a s t  M ail, 16 oz...........7 80
H ia w a th a , 16 oz........... 60
H iaw a th a , 5c ............... 5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz.............1 80
No L im it, 16 oz............ 3 60
O jibw a, 8 a n d  16 oz. 40
O jibw a, 10c ................. 11 10
O jibw a, 5 c ....................... 1 85
P e to sk ey  Chief. 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P each  a n d  H oney, 5c 5 76
R ed Bell, 16 oz................. 3 96
R ed Bell, 8 foil ..........  1 98
S terling , L  & d  5c . .  5 76 
S w eet C uba, c a n is te r  9 16
Sw eet Cuba, 5 c ............ 5 76
S w eet Cuba, 10c ___  93
S w eet C uba, 1 lb . t in  4 90 
S w eet Cuba, 16 oz. . .  4 80 
S w eet C uba, % lb. foil 2 25 
S w eet B urley , 5c L& D  5 76 
S w eet B urley , 8 oz. . .  2 45 
S w eet B urley , 24 lb. . .  4 90 
S w eet M ist, % gro . . .  5 70
S w eet M ist, 8 oz..........11 10
S w eet M ist, 8 oz.......... 35
T e leg ram , 5c ............... 5 76
T iger, 5c ......................... 6 00
T iger, 25c c a n s .............2 35
U ncle D anie l, 1 lb  . .  60
U ncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy. 16 oz........... 32
Apple, 10 lb. b u t t ..........  38
D rum m ond  N at. L eaf, 2

and  5 lb .......................  60
D rum m ond N a t. L eaf,

p e r  doz........................... 96
B a ttle  A x .........................  S3
B racer, 6 an d  12 lb . 30
B ig F o u r, 6 an d  16 lb. 32
B oot Jack , 2 lb .............  90
B oot Jack , p e r  doz. . .  90
Bullion, 16 oz...............  46
C lim ax, G olden T w ins  48
C lim ax, 14% oz..............  44
C lim ax, 7 oz......................  41
D ays’ W ork, 7 & 14 lb. 37 
C rem e de  M enthe , lb  62 
D erby, 5 lb . boxes . . .  28
5 B ros., 4 lb ................... 65
F o u r Roses, 1 0 c ........... 90
G ilt E dge, 2 lb  ..........  50
Gold Rope, 6 & 12 lb . 58 
Gold Rope, 4 & 8 lb. 58
G. O. P „  12 & 24 lb . . .  40 
G ran g er T w ist, 6 lb. . .  46
G. T. W ., 101b & 21 lb  36 
H o rse  Shoe, 6 & 12 lb . 43 
H oney  D ip T w ist, 5&10 45
Jo lly  T a r, 5 & 81b . .  40
J . T „  5% & 11 lb. . .  35
K en tu c k y  N avy , 121b. 32
K eystone  T w is t, 61b. 45
K ism et, 6 lb ................... 48
M aple D ip, 20 oz..........  25
M erry  W idow , 121b. . .  32
N obby Spun  Roll 6 & 3 58
P a rro t,  12 lb ......................  35
P a tte r s o n ’s  N a t. L eaf 93 
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb .......... 45
P ip e r  H eidsick , 4 & 7 lb . 69 
P ip e r  H eidsick , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R ed icu t, 1% oz............... 38
Scrapple, 2 & 4 doz. . .  48
S h e rry  Cobbler, 8 oz. . .  32 
Spe&r H ead , 12 oz. . . .  44
S p eer H ead , 14% oz. 44
S peer H ead , 7 oz..........  47
Sq. D eal, 7, 14 a n d  281b 30 
S ta r, 6, 12 & 24 lb  . .  43
S ta n d a rd  N avy , 7%, 15

& 30 lb ........................... 14
T en  P enny , 6 & 12 lb . 35
T ow n T a lk , 14 oz..........  30
Y ankee G irl, 6, 12 & 24 30

S crap
AH Red, 5c ................... 5 76
Am . U nion  S crap  . . . .  5 4 0
B ag  P ipe, 5c ............... 5 88
C utlas, 2% oz.................  26
Globe S crap , 2 oz..........  30
H ap p y  T ho u g h t, 2 oz. 30 
H on ey  Com b Scrap , 5c 5 76 
H o n es t S crap , 5c . . . .  1 65 
M ail P ouch , 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro . . 5 50 
P o la r  B ear, 5c, % gro . 5 76 
R ed  B and, 5c % gro . 5 76 
R ed  M an  S crap  5c . .  1 43
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SPECIAL PRICE CURRENT 15 16 17

12

48

28.10
88

33 
50 
76 
40 

. 50 
6 10 

32 
6.00 

11 88 
2 45
2 16

I X  T., 5c 
I X  L, in  pa ils  . .
J u s t  S u its , 5c . . . .
J u s t  S u its , 10c . . .
K iln  D ried , 25c . .
K ing  B ird, 7 oz
K ing  B ird, 10c .......... 11
K ing B ird , 5 c ...............
Da T u rk a , 5c ..............
L ittle  G iant, 1 lb. . . .  
L ucky  S trike , 1% oz 
L ucky  S trik e , 1% oz
Le Redo, 3 oz...............
lie  Redo, 8 & 16 oz. 
M yrtle N avy , 10c . . .
M yrtle N avy. 5 c ........
M ary land  Club, 5c . .

M ayflow er, 10c
M ayflow er, 20c ............  1 92
N igger H a ir , 5c ..........  6 00
N ig g e r H a ir , 10c . . . .1 0  70
N igger H ead, 5 c .......... 5 40
N igger H ead , 10c . . . . 1 0  56
Noon H our, 5c ..........  1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ................... 5 76
Old E ng lish  C urve 1% oz 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ............... 20
P . S., 8 oz. 30 lb. cs. 19 
P . S.. 3 oz., p e r  gro. 5 70
P a t  H and , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 5 c ..................... 5 76
P eerless, 10c clo th  . . . .1 1  52 
P eerless, 10c p ap e r  . .10 80
P eerless, 20c ................. 2 04
P eerless, 40c ............. 4 08
P laza , 2 gro. c s ...........5 76
P low  Boy, 5c ............... 5 76
P low  Boy, 10c ..........  11 00
P low  Boy, 14 oz................ 4 70
P edro , 10c ..................... 11 93
P rid e  of V irg in ia , 1% 77
Pilot, 5 c . ...........................  5 76

13 14
S crapple, 5c p k g s ............  48
S u re  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap , 2 oz 5 76 
P a n  H an d le  Scrp  Vi gr. 5 76
P eac h y  S crap , 5c ___ 1 90
U nion  W ork m an , 2V4 6 00 

Sm oking
A ll L eaf, 2V4 & 7 oz. 30
BB, 3% oz............................. 6 00
BB, 7 oz..........................  12 00
BB, 14 oz....................... 24 00
B agdad , 10c tin s  . . . .  11 52
B adger, 3 oz....................  5 04
B adger, 7 oz............... 11 52
B an n e r, 5c ....................... 5 76
B an n e r, 8 oz....................  1 60
B anne r, 16 oz.......................3 20
Belwood, M ix tu re , 10c 94
B ig  Chief, 2 Vi oz. . .  6 00
B ig  Chief. 16 oz........... ,30
Bull D urham . 5c ........... 5 85
Bull D urham , 10c .
Bull D urham . 15c .
Bull D urham , 8 oz.
Bull D urham , 16 oz. . .  6 
B uck  H orn , 5c 
Buck H orn , 10c 
B ria r  P ipe, 5c
B r ia r  P ipe, 10c -----  1
B lack  S w an, 5c ........  5
B lack  S w an, 14 oz 
Bob W h ite , 5c . . . .  
B ro therhood , 5c . .  
B ro therhood , 10c . . . .  11 
B ro therhood , 16 oz. . .
C arn ival, 5c ................... 5
C arn ival, % oz.............
C arn ival, 16 oz..............
C iga r C lp’g  Johnson  
C ig a r C lip’g  S eym our 
Id en tity , 3 & 16 oz.
D arby  C iga r C u ttin g s  4 
C o n tin en ta l Cubes, 10c
C orn  C ake, 14 oz........... 2
C om  Cake, 7 oz........... 1
C orn  Cake, 5c ................  5
C ream , 50c pa ils  ........ 4 70
C uban  S ta r, 5c foil . .  5 76 
C uban S ta r . 16 oz pa ils  3 72
C hips, 10c ................... 10 20
D ills B est, 1% oz..........  79
D ills B est, 3% oz........... 77
D ills B est, 16 oz 
D ixie K id, 5c . . .
D uke’s Mix, 5c ..........  5 76
D uke’s M ix. 10c . . . .  11 52 
D uke’s  Cam eo, 5c . .  5 76
D rum , 5c ....................... 5 76
F. F. A. 4 oz.....................5 04
F. F. A. 7 oz................... 11 52
F ash ion , 5c ............
F ash ion , 16 oz..........
F ive Bros., 5c ........
F ive B ros., 10c . . . .
F iv e  cen t c u t P lu g  ..
F  O B 10c ................... 11
F o u r Roses, 1 0 c ...........
F u ll D ress, 1% oz.
G lad H and , 5c ............
Gold Block. 10c ___  11
Gold S ta r . 50c pail . .  4 70
Gail & Ax N avy, 5c 5 76
G row ler, oc ..............  42
G row ler, 10c ................. 94
G row ler. 20c ................  1 85
G ian t, 5c ......................... 5 76
G ian t, 16 oz...................
H an d  M ade, 2% oz. . .
H azel N u t, 5c ........... 5
H oney  D ew . 1% oz. . .  
H u n tin g , 5c ...................

P ilo t, 7 oz. doz...........  1
P ilo t, 14 oz. doz...........2
P rin ce  A lbert, 5c ___
P rin ce  A lbert, 10c . . . .  
P rin ce  A lbert, 8 oz. . . .  3 
P rin c e  A lbert, 16 oz. . .  7 
Q ueen Q uality , 5c . . . .
R ob Roy, 5c foil . . . .  5 
Rob Roy, 10c g ro ss  . .  10
R ob Roy, 25c d ez ..........2
R oy Roy, 50c doz.......... 4
S. & M., 5 c g ro ss  . .  5 
S. & M., 14 oz. doz. . 3 
Sold ier Boy, 5c g ro ss  5 
Soldier Boy, 10c . . . .1 0  50
Soldier Boy, 1 lb .......... 4 75
S w eet C aporal, 1 oz. . .  60
S w eet L o tu s, 5 c ...........6 00
S w eet L otus, 10c . . . .  12 00 
S w eet L o tus, p e r  doz. 4 35 
S w eet Rose, 2 Vi oz. 30 
S w eet T ip  Top, 5c . .11

17 28
60

S w eet T ip  top , 10c . .  
S w eet T ips, Vi gro. . .

1
10

00
08 2-hoop

Pails
S tan d a rd  . . . . ..2 00

6 72 Sun C ured, 10c ........... 98 2-hoop S tan d a rd  . . . . . 2 25
76 S um m er T im e, 5 c ___ 5 76 3-w ire Cable ............ .. 2 10

11 S um m er T im e, 7 oz. . . 1 65 C edar all red  b ra s s  ,, 1 25
6 00 S um m er T im e, 14 oz. . 

S tan d a rd , 5c foil . . . .
.3 50 3-w ire C able .............. 2 30

12 00 5 76 P a p e r E u re k a  .......... 2
5 76 S tan d a rd , 5c p a p e r ___ 6 24 F ibre 2 40
3 50 S tan d a rd , 10c p a p e r  . . 8 64 10 q t. G alvanized  . . . . 1 70
6 00 Seal N . C., 1% c u t p lug 70 12 qt. G alvanized  . . . . 1 90

95 Seal N . C. 1% G ran. 63 14 qt. G alvanized  . . . . 2 10
T h ree  F ea th e rs , 1 oz 
T h ree  F e a th e rs , 10c 11 52
T h re e  F e a th e rs  an d  

P ipe  com bination  . .  2 25 
T om  & J e rry , 14 oz. . .  3 60 
Tom  & Je r ry , 7 oz. . . .  1 80
Tom  & J e r ry , 3 oz..........  76
T ro u t L ine, 5c ........... 5 95
T ro u t L ine, 10c ___  10 00
T u rk ish , P a tro l, 2-9 5 76
Tuxedo, 1 oz. bag s  . .  48
T uxedo, 2 oz. t in s  . .  96
Tuxedo, 20c ...................  1 90
T uxedo, 80c t i n s .......... 7 45
T w in  O aks, 10c ......... 96
U nion L ead er, 50c . .  5 06 
U nion L e ad e r 25c . . . .  2 25 
U nion L eader, 10c . .  11 60
U nion L eader, 5c ___  5 95
U nion W orkm an , 1% 5 76
U ncle Sam , 10c ___  10 SO
U ncle Sam , 8 oz...........2 20
U. S. M arine , 5c ___  6 00
V an  B ibber, 2 oz. t in  88
V elvet, 5c pouch ......... 48
V elvet, 10c tin  ............... 96
V elvet, 8 oz. tin  . . . .  3 84 
V elvet, 16 oz. can  . . . .  7 68 
V elvet, com b ination  cs. 5 75
W a r P a th , 5c ............... 5 95
W a r P a th , 8 oz.................1 60
W ave Line, 3 oz..........  40
W ave .Line, 16 oz..........  40
W ay  up, 2V4 oz..............5 75
W ay  up, 16 oz. pa ils  . .  31
W ild F ru it, 5c ........... 5 76
W ild  F ru it, 10c . . . .  11 52
Y um  Y um , 5c ............  6 00
Y um  Y um , 10c ..........  11 52
Y um  Y um , 1 lb ., doz. 4 80

TW INE
C otton , 3 p ly  ............... 22
C otton , 4 ply ................. 22
J u te , 2 ply ................... 14
H em p, 6 p ly  ................... 13
F lax , m ed ium  ............. 24
W ool, 1 lb. ba les ........... 6

VINEGAR
W h ite  W ine , 40 g ra in  8V& 
W h ite  W ine, 80 g ra in  11V6 
W h ite  W ine, 100 g ra in  13 
O ak land  V in eg a r & P ick le  

Co.’s  B rands. 
H ig h land  app le c id er ..18  
O ak land  app le  cider . .  13 
S ta te  Seal su g a r  . . . .  11 
O ak land  w h ite  p ick ling  10 

P ack a g es  free.

T oo thp icks
B irch, 100 p ackages  . .  2 00
Ideal ................................. 85

T rap s
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 holes . . . .  65
R at, wood ....................... 80
R a t, sp r in g  ................... 75

Tubs
20-in. S tan d a rd , No. 1 7 50 
18-in. S tan d a rd , No. 2 6 50 
16-in. S tan d a rd , No. 3 5 50 
20-in. Cable, No. 1 . .  8 00
18-in. Cable, No. 2 ___ 7 00
16-in. Cable, No. 3 . . . .  6 00
No. 1 F ib re  ..............  10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ..................  8 25
L arge  G alvanized  __ 5 75
M edium  G alvanized  . .  5 00 
Sm all G alvan ized  . . . .  4 25 

W a shboards
B ronze Globe ............... 2 50
D ew ey ...................... ...... 1 75
D ouble A cm e ............... 3 75
Single A cm e ............... 3 15
D ouble P eerless  ........... 3 75
Single P eerless  ..........  3 25
N o rth e rn  Q ueen .......... 3 25
D ouble D uplex  ............  3 00
Good L uck  ................... 2 75
U n iv ersa l ....................... 3 15

W indow  C leaners
12 in ...................................  1 65
14 in ...................................  1 85
16 in ................................  2 30

Wood Bowls
13 in. B u tte r  ............... 1 50
15 in. B u tte r  . . . . . . . .  2 00
17 in . B u tte r  ............... 3 75
19 in. B u tte r  ............... 6 00
A ssorted , 13-15-17 . .  3 00 
A ssorted , 15-17-19 ____4 25

. .  W R A P PIN G  P A P E R
C om m on S tra w  ..........  2
F ib re  M anila , w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila ................... 4
C ream  M anila  ............... 3
B u tc h e rs ’ M an ila  . . . .  2% 
W a x  B u tte r , s h o r t c’n t  13 
W a x  B u tte r , fu ll coun t 20
W ax  B u tte r , r o l l s ___  19

Y EA ST CA K E
' i o 80 WICKING M agic, 3 doz................ 1 15

38 No. 0, p e r  g r o s s ........... 30 S un ligh t, 3 doz..............  1 00
.11 52 No. 1, p e r  g ro ss . . . . 40 S un ligh t, 1% doz........... 50

5 76 No. 2, p e r  g ro ss  ___ 50 Y eas t F oam , 3 doz. . .  1 15
50 No. 3 p e r  g ro ss  . . . . 75 Y eas t F oam , 3 doz. . .  1 00

. 5 76
06 W OODENW ARE Y eas t F oam , 1 V£ doz. 58

Baskets
B ushels ........................... 1 00
B ushels, w ide b an d  . .  1 15
M ark e t ........................... 40
S plin t, la rg e  ............... 3 50
S plin t, m ed ium  ..........  3 00
S plin t, sm all ..............  2 75
W illow , C lothes, la rg e  8 25

A XLE GREASE

W illow , C lothes, sm all 
W ilow , C othes, m e’m

Butter P lates  
O vals

250 in  c ra te

50

lb., 250
III l

in
ira ie  . . . .  
c ra te  . . . .  30

1 lb., 250 in c ra te  . . . .  35
2 lb., 250 in c ra te  . . . .  45
3 lb., 250 in c ra te  . . . .  65
5 lb. 250 in c ra te  . . . .  85

W ire E n d
1 lb., 250 in c ra te  . . . .  35
2 lb., 250 in c ra te  . . . .  45
3 lb., 250 in c ra te  . . . .  55
5 lb.. 250 in c ra te  . . . .  65

Churns
B arre l, 5 gal., each  . 
B arre l, 10 gal., each  

Clothes Pins 
Round Head.

1 lb boxes, p e r  g ro ss  9 00 
3 lb . boxes, p e r  g ro ss  24 00 

BAKING POW DER  
Royal

10c size  . .  90 
V41b ca n s  1 35 
6 oz. can s  1 90 
V£!b. c a n s  2 50 
% lb can s  3 75 
l ib  can s  4 80 
31b can s  13 00 
5!b ca n s  21 50

CIGARS
Jo h n so n  C ig a r Co.’s  B ran d

4V£ inch, 5 g ro ss  ............. 65
C artons, 20 2% doz bxs 70 

Egg Crates and Fillers 
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............... 40
No. 2. com plete  ............... 28
C ase No. 2, fillers, 15

s e ts  ...............................  1 35
Case, m edium , 12 se ts  1 15 

Faucets
C ork lined, 3 in ................. 70
C ork  lined , 9 in ...............  80
C ork lined, 10 in ............... 90

Mop Sticks
T ro ja n  s p r i n g ...............
E c lipse p a te n t  sp rin g  
No. 1 com m on

90 
85 
80

No. 2 pa t. b ru sh  h o lde r 85
Id ea l No. 7 ....................... 85
121b. co tto n  m op heads  1 45

S. C. W „ 1.000 l o t s ___ 31
E l P o r ta n a  .......................  33
E v e n in g  P re ss  ............... 32
E x e m p la r ........................  32

W orden  G rocer Co. B ran d  
B en H u r

P e rfec tio n  .........................  35
P e rfec tio n  E x t r a s ........... 35
L ondres  ...............................  35
L ondres G rand  ................. 35
S tan d a rd  ........................  35
P u r ita n o s  ...........................  35
P an a te lla s , E tn as  ........... 35
P a n a te lla s , Bock ........... 35
Jo ck ey  C lub ......................... 35

O ld  M a s te r  C o ffe e

Old M a s te r  6 ....................... 33
S an  M arto  .........................  —
P ilo t .....................................

TEA
R oyal G arden , %, Vi

an d  1 lb ...........................  40
T H E  BOUR CO., 

TOLEDO, O. 
COFFEE  
Roasted

D w in n e ll-W rig h t Co.’s  B ’ds

W h ite  H ouse , 1 Tb. . . .  
W h ite  H ouse , 21b 
E xcelsio r, B lend, lib  
E xcelsio r, B lend, 21b , 
T ip Top, B lend, lib  .
R oyal B lend ................
R oyal H ig h  G rad e  . . .  
S u perio r B lend  ............

B oston  C om bination  ..........
D is tr ib u ted  by  Judson  

G rocer Co., G rand  R ap id s; 
L ee  & Cady, D e tro it; S y
m ons Bros. & Co., S ag i
n aw ; B row n D av is & W a r 
n er, Ja c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo.

COCOANUT
B aker’s  Brazil S hredded

10 5c p k g s .,‘ p e r  ca se  2 60 
26 10c pkg ., p e r  ca se  2 60 
16 10c a n d  33 5c pkgs., 

p e r  ca se  ....................... 2 60

A pex H a m s  .....................
O pex B acon .....................
A pex L a rd  .......................
E x c e ls io r H a m s  ............
E x ce ls io r B acon ..........
S ilve r S ta r  L a rd  ........
S ilve r S ta r  L a rd  .........
F am ily  P o rk  ...................
F a t  B ack  P o rk  ..............

P r ice s  quo ted  upon a p p li
ca tion , H am m ond , S tan d ish  
& Co., D e tro it, M ich.

SA FES

s to ck  by  th e  T rad esm an  
C om pany. T h irty -fiv e  sizes 
an d  s ty le s  on h a n d  a t  all 
tim es—tw ice  a s  m any  sa fe s  
a s  a re  ca rr ied  by  a n y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand 
R ap id s  an d  in sp ec t th e  
line personally , w r ite  fo r 
q u o ta tions .

T h e on ly
5 c

C l e a n s e r
Guaranteed to  

equal the 
best 10c kinds 

80 - C A N S - $2.80 
SOAP

L a u tz  B ro s’. & Co. 
A cm e, 3o b ars , 75 lbs. 4 00 
A cm e, 25 b ars , 75 lbs. 4 00 
Acm e, 25 b a rs , 70 lbs. 3 80
A cm e, 100 c a k e s .......... 3 00
B ig M aster, 100 blocks 4 00
G erm an  M o t t l e d .......... 3 15
G erm an  M ottled , 5 bx. 3 15 
G erm an  M ottled  10 bx. 3 10 
G erm an  M ottled  25 bx  3 05 
M arseilles, 100 ca k es  ..6  00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck to il 4 00 
M arseilles V£ box to il 2 10

P ro c to r  & G am ble Co.
L enox ...............................  3 oo
Ivory , 6 oz....................... 4 00
Ivory , 10 oz....................  6 75
S ta r  .................................  3 35

T ra d esm an  Co.’s  B rand

A. B. W risley
Good C heer ..................
Old C o un try  ...............

Soap Powders 
Snow  Boy, 24s fam ily

size ...........................
Snow  Boy, 60 5s . . . ' .  
Snow  Boy, 100 5c . . . .  
Gold D ust, 24 la rg e  . .  
Gold D ust, 100 5c . . . .
K irko line, 24 41b..........
P ea rlin e  .........................
S oapine ...........................
B a u b itt 's  1776 .............
R oseine ...........................
A rm o u r’s  .........................
W isdom  .........................

Soap Compounds

R ub-N o-M ore

2 50
2 40
2 25

4 00
2 40

3 75
2 40
3 75
4 50
4 00
2 80
3 75
4 00
3 75
3 50
3 70
3 30

5 10
4 25
3 85
3 30

F u ll line  of fire an d  b u r 
g la r  proof sa fe s  k e p t in

Scouring
E noch  M organ ’s  Sons

Sapolio, g ro ss  l o t s __9 5
Sapolio, h a lf  gro . lo ts  4 i
Sapolio, s ing le  boxes 2 4
Sapolio, h an d  .............  2 4
S courine M an u fac tu r in g  C
S courine, 50 c a k e s ___ 1 i
S courine , 100 cakes  . . 3 5

W e Manufacture

Public Seating
Exclusively

C h u r c h e s  ^urn 8̂^ Churches of all denominations, designing and 
V411U1VI1VC9 building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

S c f l O O l S  The fact th at we have famished a large majority of the city u v i i u v i o  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.

I OilOTP H a lls  We specialize Lodge. Hall and Assembly seating.
h u j i o  Our long experience has given us a knowledge of re

quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

W rite Dept. Y.

Hmerican Searing Company
215 Wabash Ave. CHICAGO, ILL.
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BU SIN ESS-W A N TS D EPA R TM EN T
A d v e r t i s e m e n t s  i n s e r t ed  u n d e r  th i s  head  for  tw o  r e n t s  a w o rd  th e  first in se r t io n  and one c e n t  a w o r d  fo r  e a c h  s u b s e q u e n t  

c o n t in u o u s  in s e r t io n .  No c h a rg e  less  th a n  2d c e n ts .  C ash  m u s t  a c c o m p a n y  all orders .

0Ípi
BUSINESS CHANCES.

F o r R en t—A fte r  J u n e  1, s to re  a t  821 
D ivision avenue, sou th , now occupied by 
th e  B oston  Shoe S tore. No. 1 location  
fo r shoes, c lo th ing  or g e n t 's  fu rn ish in g s . 
B. S. H arr is , 819 D ivision Ave., S., G rand
R apid S, Mich. 153

F o r Sale—A t a  barg a in , n e a t s ix room
house , b arn  an d  wood nouse. Tw<o lo ts
66 X li56. p rice  $400 cash . L o ts  of w ork
y e a r  íiround. Call on o r ad d ress  H. W an-
derer. Jen n in g s  M ich. 152

F o r Sale—P ra c tic a lly  new  No. 4 V nder-
wood ty p e w rite r . P e rfec t condition. E x tra
card index roll. P r ice  $70. A ddress No.
150, ca re  T radesm an . 150

D rug  S to re—F o r sale , clean  little s tock
of d r ugs. Good tow n. P articu la r!s ad -
d re ss Dr. R. B. K eeton , A sh Grove!, Mo.

138
200 each  n o te  heads, envelopes and

cards, all $1.75 o r 1.000 of each  fo r $7.
Sim ply drop  us a  posta l fo r free  sam p les  
an d  we will do th e  res t. T y p ew rite rs , all 
m akes, $10 an d  up. R ubber s tam p s, 
salesbooks, etc. Thos. T. C la rk  & Co., 
M ichigan C ity, Ind iana . 149

H ard w a re  stock , $1,200, fo r sa le  to  s e t
tle e s ta te ;  b rick  . s to re  building. A t a  
b argain . A ddress Box 14, M alta  Bend. 
Mo. 148

F o r Sale—C om plete  r e s ta u ra n t  in b es t 
tow n in W yom ing; good tra d e ; $1,500 
ta k es  th e  ou tfit; p a r t  cash  an d  p a r t  
tra d e . R easons fo r selling, re tirem e n t. 
F irs t com e firs t served . D on’t  w ait. You 
m iss th e  b est o p p o rtu n ity  eve r offered. 
W rite  Box 708, S heridan , W yom ing. 147

G rocery  an d  ice c ream  parlo r, do ing  
cash  business. W ill sell reasonab le  fo r 
cash . Reason fo r selling,, too old to  a t 
tend  to  business. Good location . 321 
K an sas  Ave., K an sas  C ity, K an. 146

F o r  Sale—E xcellen t g en e ra l s to ck  in 
one of W e ste rn  M ich igan 's  b es t sm all 
tow ns. D oing fine business. E xpenses 
low. A ddress 145, c a re  T ra d esm an . 145

D ep a rtm en t S to re—F o r sa le  on a c 
coun t of s ickness ; a  fine d e p a rtm e n t 
s to re  in  E a s te rn  K an sas ; invoice abou t 
$18,000; sa les  a v e ra g e  $100 p er d ay ; a 
good clean  s tock  an d  no bu ild ings. A d
d ress  " J ,"  420 W est 10th S t., Topeka, 
K an sas . 144

Collect your bad ac co u n ts  by ou r sy s 
tem  of form  le tte rs . H igh ly  successfu l. 
Only $2. S erv ice S ystem . 117 N. D e a r
born S t.. C hicago 143

F o r Sale—A t a b a rg a in , fo u r d raw er 
N atio n a l ca sh  reg is te r . J . A dler, T w in- 
ing, M ich._________________   142

F or Sale—O ne h u c k s te r  w agon. A d
d ress  W m . O 'N eil, S tew ard , 111. 141

I am  s e tt lin g  up m y h u sb an d 's  e s ta te  
and  have  s tau n c h ly  built, m ed ium  sized 
launch  fo r sa le  a t  sacrifice; new ; fully 
equ ipped ; G ray  m otor. W rite  me. M rs. 
S a ra h  H ardy , B ig R apids, M ich. 140

F o r Sale—G rocery  an d  g en e ra l s to re . 
N ew  and  g row ing  tow n on P. M. ra i l
road, M an istee  county , M ichigan. $6,500 
fo r stock  and buildings. S tock fo r cash  
and  bu ild ing  on tim e  if desired , o r  w ill 
ren t building. Good e s tab lished  business. 
G roceries, d ry  goods, notions, shoes, c lo th 
ing, d ru g s , tobacco, flour, feed. Splendid 
oppo rtu n ity  fo r r ig h t m an. A ddress R. O. 
Johnson . 1250 F ir s t  N a tio n a l B ank  Bldg., 
Chicago._________________ ____________ 139

F o r Sale o r E xchange—A second -hand  
d ru g  outfit, 24 fee t of p a te n t m edicine 
and 24 fee t of tin c tu re  she lv ing  a n d  p re 
scrip tion  case. U p -to -d a te  soda  foun ta in . 
F. E. H olt, 121 S w eet S t., G rand  R apids, 
M ich.______________________________  136

F or Sale—Cheap, or exchange, jew e lry  
outfit. $50o will buy $1.200 je w e le r 's  o u t
fit, a  la fg e  je w e le r 's  safe , four, e ig h t 
foot w all cases, tw o, e ig h t foo t floor 
cases, p a r titio n s  w ith  m irro rs, ra ilings  
w ith  iron  grill, th e  above in solid birch. 
F . E . H olt. 121 S w eet S t., G rand  R apids, 
M ich. 134

F o r Sale o r E x ch an g e—One new  pilo t 
C ace ty lene  g en e ra to r, also  g as  lam ps 
and  fix tu res, fo r s to re  o r residence. T h is 
ou tfit cost $240. H ave no use fo r it. W ill 
sell it  fo r $125. F. E . H olt, 121 Sw eet 
S t., G rand  R apids. M ich. 135

F o r Sale—S toc kof g roceries, in v e n to ry 
ing  ab o u t $250, s tap les , 75c on do llar for 
quick  sale. A. M cBride, V icksburg , M ich. 
_____________________________________  151

N ew , u p - to -d a te  1913 H ayw ood v u l
can iz ing  p lan t, com plete ; fu lly  in s ta lled  
in  good location ; good s to ck  of ac ces 
so ries ; reaso n ab le  p rice  if  sold a t  once. 
R eason  fo r selling, o th e r  b usiness  to  look 
a fte r . Good o p p o rtu n ity  fo r r ig h t person . 
T h is  w ill b e a r  inspec tion . J . A. S tephens, 
16 E . L aw ren ce  S t., P o n tia c , M ich. 133

F o r Sale—A t a  b ig  d iscoun t, re ta il d ru g  
sto re . Lock Box 634, C alhoun, Mo. 154

W e offer fo r sale , fa rm s  an d  business 
p ro p e rty  in  n ea rly  a ll cou n ties  of M ich
igan  and  also  in  o th e r  s ta te s  of th«  
U nion. W e buy, sell a n d  exchange  
fa rm s  fo r business  p ro p e rty  a n d  inv ite  
your co rrespondence. J. E. T hom  & Co., 
7th F loo r K irby  B ldg,, S ag inaw , M ich, 659

I p ay  ca sh  fo r s to ck s  o r p a r t  s to ck s  
of m erchand ise . M ust be  cheap . H . 
K au fer, M ilw aukee, W is._____________92

M erch an ts  P lea se  T a k e  N otice! W e 
hav e  c lien ts  of g ro cery  s tocks , g en e ra l 
s tocks, d ry  goods s tocks , h a rd w a re  stocks, 
d ru g  stocks. W e h av e  on ou r l is t a lso  a  
few  good fa rm s  to  exchange fo r such  
stocks. A lso c ity  p ro p erty . I f  you w ish  
to  sell or exchange  y o u r b u s in ess  w rite  
us. G. R. B usiness  E xch an g e , 540 H ouse- 
m an  B ldg., G rand  R ap id s. M ich._____ 859

F o r  Sale—C lean s to ck  of g e n e ra l m e r
chand ise , located  in  tow n  1,400 popu la
tion , do ing  $25,000 an n u a l b usiness . Good 
reaso n s  fo r selling . A d d ress  Box 205, 
Y ale, M ich.____________________________ 30

F o r  S ale—C onfec tionery , ice cream , 
b u s in ess  lunch  a n d  b ak e ry . L o c a ted  op
posite  union  dep o t a n d  b o a t land ing , in  
tow n of 35,000 in h a b ita n ts  on L ak e  
M ichigan. H av e  o th e r  b u s in ess  to  a t 
te n d  to  a n d  w ill sell v e ry  reasonab le . 
S ales a v e ra g e  $50 p e r  day . 75 p e r  cent, 
t ra n s ie n t tra d e . A ddress N o. 941, c a re  
T ra d esm an . 941

$50 p e r  w eek  an d  up. H ow  f a r  up  d e 
pends on you. E n o rm o u s su m s a re  being  
m ade by  O x y g en a to r S alesm en—one had  
m ade $21,500 in  th re e  y e a rs ; a n o th e r  
$6,000 in  one y e a r; a n o th e r  $4,500 in  s ix  
m onths. W e s te rn  O x y g en a to r Co., B e 
a tr ice , N eb. 58

F o r Sale—C lean u p - to -d a te  s to ck  of d ry  
goods and  re a d y -to -w e a r  goods. E s ta b 
lished  15 yea rs . M ichigan tow n  of 3,500. 
In v en to ry  $12,000. M ust re t ir e  on acco u n t 
of h ea lth . A ddress No. 124, c a re  T ra d e s-  
m an.____________________________  124

D ry  goods, boot an d  shoe an d  fu rn itu re  
s to re ; u p - to -d a te  s to ck ; good p ay in g  b u s i
ness in a  m a n u fac tu r in g  to w n  of 3,000; 
good su rro u n d in g  co u n try  tra d e ; only 
s tock  of its  k ind  in  to w n ; es ta b lish ed  30 
y e a rs ; b e s t of reaso n s  fo r selling. A d
d re ss  P . O. B ox 332, N ew  H artfo rd , 
Conn. 123

F o r Sale—A clean  u p - to -d a te  s to ck  of 
d ry  goods, lad ies’ a n d  g e n ts ’ fu rn ish in g  
goods; la rg e s t s tock , b e s t  location  in  
c ity ; in v en to ry  $15,000; a  good ca sh  b u s i
n ess ; e s ta b lish ed  24 y e a rs ; been in  b u s i
ness long enough. W a n t to  g e t out. 
D on’t  w rite , com e an d  see. J . R. R auch  
& Son, P lym ou th , M ich. 116

F o r Sale—D rug  s to ck  in  good live C en
tra l  M ichigan tow n, popu la tion  850. E x 
ce llen t business . R eason  fo r selling , poor 
h ea lth . A ddress No. 117, c a re  T ra d esm an . 
_______________________________________117

F o r E xchange—240 ac re s  raw  land , $30 
ac re , c lear, n e a r  R oscom m on, M ichigan. 
A coun ty  s e a t and  ra ilro ad  tow n a b o u t
1.000 popu la tion . W a n t ru n n in g  s tock
m erchand ise . A. M. K au ffm an , Lock- 
ridge , Iow a. 114

F o r  Sale—B ak e ry  in tow n of 2,000 pop
u la tion . D oing good business. N o com 
p e tition . M ust sell. Call o r  w rite  J .
H . P o rtz . B uchanan , M ich. 113

F o r Sale—S tock  of m illinery  an d  fan cy  
goods. S tock  w ill in v en to ry  a b o u t $3.000 
and  w ill sell fo r $2,000 cash . I t  is lo 
ca ted  in a  C en tra l M ich igan  tow n of
5.000 a n d  is  one of th e  b e s t locations
in tow n. A ddress No. 110, c a re  T ra d e s 
m an. 110

G ra n d fa th e r’s  clock w orks, $5.00— 
S ligh tly  shop -w orn , q u a n tity  lim ited , 
o th e rs  w ith  chim es, a ll p ric es ; a lso  sev 
e ra l n ice G ra n d fa th e r ’s  clock cases, ex 
cep tiona l b a rg a in s . Clock C om pany, 1688 
R uffner S t., P h ilade lph ia , P a . 93

F o r Sale— S tock  g en e ra l m e rchand ise  
and  fa rm  im p lem en ts  in  sm all ra ilroad  
tow n  in  C en tra l M ichigan. Good fa rm in g  
coun try . E x p e n se s  v ery  low. A ddress 
A. M., c a re  T ra d esm an . 100

F o r Sale—G eneral s to ck  in  tow n of one 
thou san d . A nnual b usiness  tw en ty - tw o  
thousand . H . T. S tan to n , 18 M ark e t S t., 
G rand  R ap ids, M ich. 127

W ill p ay  ca sh  fo r s to ck  of shoes and  
rubbers . A ddress M. J .  O., c a re  T ra d e s 
m an. 221

Books an d  s ta t io n e ry  fo r sa le ; good 
book sto re , w ell loca ted  in b e s t tow n 
W e ste rn  Colorado. A ddress O w ner, R. 
Culver, M ontrose, Colo. 88

F o r Sale—A t a  b a rg a in , one 8x6x10 
seco n d -h an d  B. A. S tevens  re frig e ra to r . 
F u r th e r  p a r ticu la rs , w rite  o r phone A. R. 
H ensler, B a t tle  C reek, M ich. 982

F o r  Sale—O nly tin  shop in  tow n  of
1,000 in h a b ita n ts . B es t tow n  in  N o r th 
w es te rn  M issouri. Good rea so n s  fo r se ll
ing. A ddress  G. M. G reen, K in g  C ity, 
Mo. 90

I f  you w ish  to  buy , sell o r  exchange  a n y  
le g itim a te  b u sin ess  of a n y  k ind , anyw nere , 
con su lt o u r B u sin ess  C hance  D ep artm en t. 
I ts  opera tio n  is  n a tio n a l in  scope and  
o ffers unexcelled  se rv ices  to  th e  seller, 
a s  w ell a s  th e  buyer. A dv an tag eo u s ex 
changes  fo r o th e r  p ro p e rtie s  a re  o ften  
a rra n g e d . In  w ritin g , s ta te  fu lly  you r 
w an ts . T he  V arlan d  S ystem , C ap ita l 
B ank , S t. P au l, M inn. 814

E x tra  good location  fo r  g en e ra l s to re  in  
fine co u n try  tow n. F in e  new  b rick  block, 
22x80 fee t. M odern in  ev e ry  respect. One 
of th e  v ery  b es t b u sin ess  to w n s  in  th e  
S ta te . I  am  closing  o u t m y  b usiness  
because  of ill h ea lth . O bject is  to  su b le t 
m y lease. I  have  one a n d  o n e-h a lf  
yea rs , w ith  p riv ilege of tw o  m ore. W ill 
sell fix tu res  a n d  b alance  o f s to ck  a t  s 
b argain . A ddress B ox 193, M iddleton, 
M ich. 80

F o r Sale—S aw m ill p ro p e rty  a t  F ord  
R iver, M ichigan, co n sis tin g  of th re e  band 
saw m ill, sh ing le  mill, tie  an d  po st mill, 
la th  m ill, docks an d  tra m s , b lacksm ith  
shop an d  m ach in e  shop a ll s tocked  w ith  
tools, la rg e  s to re  an d  office building, 
la rg e  bo ard in g  house, la rg e  b a m s , s ix ty -  
th re e  houses, lands, e tc ., all of w hich  
w ill be sold a t  a  ba rg a in . A pply  to  T he
I. S tephenson  Co., W ells, D e lta  County, 
M ichigan. 78

F o r Sale—Good clean  s tock  gene ra l 
m erchand ise , loca ted  in  b est tow n  800 
popu la tion  in  C en tra l M ichigan. Invoices 
ab o u t $4,000. F in e  business , excellen t 
fa rm in g  coun try . W ill sell a t  Inven to ry . 
D eal w ith  ow ner, no  a g e n ts . A ddress 
No. 907, c a re  T rad esm an . 907

H allow  w ire  sy stem  gaso line lig h ts  
w ith  tw elve  lam ps a n d  ta n k  com plete ; also  
e ig h teen  g ra v i ty  feed  gaso line  lam p s  fo r 
sa le  o r tra d e , C arl G rau , T ay lo r, T exas. 
________________________________________72

F o r Sale O r R en t—U p -to -d a te  fac to ry  
building, on e-s to ry , cem ent, new  line 
sh a f t, s te a m  h e a t, e lec tric  pow er, 4,000 
sq u a re  fee t space. W h y  no t com e to  tow n 
w here  r e n t is  cheap , in su ran c e  low and  
good p lace to  live?  If you w a n t so m e
th in g  rig h t, call, w rite  o r see  E . A. 
S tow e, H ow ell, M ich. 129

F o r Sale—W ell es tab lish ed  d ry  goods, 
c lo th ing  an d  shoe s to re , do ing  good b u s i
ness. O w ner h a s  o th e r  in te re s ts  th a t  r e 
q u ire  h is  und iv ided  tim e . W ill g ive rig h t 
p a r ty  a  good deal. W ill exchange  for 
D e tro it o r G rand  R ap ids rea l e s ta te . 
S tock  w ill in v e n to ry  a b o u t $6,000. L o c a t
ed on th e  m ain  line of th e  G. R . & I. 
S um m er re s o r t  and  excellen t fa rm in g  
com m unity , low re n t an d  good location. 
W ill a lso  sell s to re  bu ild ing  and  fix tu res 
very  reasonab le. A ddress Lock B ox 246, 
K ingsley, M ichigan. 131

F o r Sale—D ouble b rick  block. T he 
c lo th ing  and  fu rn ish in g  s to re  is s tocked  
w ith  a b o u t $8,000. T he  d ry  goods s to re  
is read y  fo r s tock . S helv ings, fix tures, 
e v e ry th in g  needed. B usiness  es tab lish ed  
27 years . A lw ays p rosperous. R eason 
fo r selling, w ish  to  re tire . A ddress A. J . 
W ilhelm , T ra v e rse  C ity, M ich. 130

F o r Sale—M iddleby p o rta b le  oven, 10x12 
ou tside , w ith  fix tu res, a ll new . W ill in 
clude re s ta u ra n t an d  cafe. D oing excel
le n t b usiness  in  one of th e  b e s t tow ns 
in N o rth e rn  M issouri. A bout 900 p opu la 
tion . S elling  on ac co u n t of o th e r bu si
ness. A ddress Box 181,' C hula, Mo.

_______________________________ 132
G rocery, w ell-located  in  b u sin ess  d is 

tr ic t .  H av e  done a  la rg e  business  fo r th e  
la s t  15 y ea rs , books s ta n d  in v e stig a tio n ; 
a t  $1,000, b u t w ill reduce  s to ck  to  $500. 
A ddress G rocery , c a re  T rad esm an . 84

S afes O pened—W . L. Slocum , sa fe  ex 
p e r t an d  locksm ith . 97 M onroe Ave., 
G rand  R ap ids, M ich. 104

F o r Sale—A n u p - to -d a te  b a z a a r  s tock  
in  W e st B ran ch , M ich. Good reaso n  fo r 
selling . A ddress J a rb o e  & Co. 68

F o r Sale o r  T ra d e—Tw o T h u rm a n ’s 
vacuum  cleaners , h an d  pow er, w ith  ail 
a t ta c h m e n ts . C ost each  $50. W h a t have  
you ; C arl G rau , T ay lo r, T exas. 71

F o r  Sale—G rocery  a n d  bu ild ing  on good 
co rn e r in  D etro it. I  h av e  o th e r  business 
req u irin g  m y tim e. A ddress  F . A. Vogel, 
601 17th S t., D e tro it, M ichigan. 89

F o r Sale—S tock  of fu rn itu re , fix tu res, 
ru g s , c a rp e ts , w a llp ap er an d  jew elry . Is  
equipped fo r u n d e rta k in g  business. S tock  
w ill in v e n to ry  a b o u t $5,000. E n q u ire  A. 
H . B lanchard , Shelby, M ichigan. 102

G enera l S to re  F o r  Sale—M ainly  d ry  
goods. W rite  fo r p a r tic u la rs . A ddress 
K u eh l’s, W a n a ta h , In d ian a . 105

F o r  Sale—C rockery  an d  b a z a a r  s tock , 
in v e n to rie s  $3,000 to  $4.000. D oing best 
c a sh  b u s in ess  in city . N o rundow n stock . 
M ust sell acco u n t ill h ea lth . S nap  for 
som eone if ta k e n  a t  once. A ddress  77, 
c a re  T rad esm an . 77

H ELP W A NTED .

F o r  Sale—$1,500 s to ck  of shoes, re p a ir  
shop in  connection . O nly re p a ir  shop 
in  good live tow n  of 300 in h a b ita n ts  in  
W e ste rn  M ichigan. A ddress  No. 96, c a re
M ichigan T rad esm an . 96

F o r  Sale—A good live m illinery  s to re  
in tow n  of 1,500 in h a b ita n ts . L ocated  
W e ste rn  M ichigan. Good rea so n s  fo r se ll
ing. A ddress  N o 97, c a re  M ichigan 
T rad esm an . 97

F o r Sale—A rt need lew ork  a n d  in fa n ts ’ 
w ea r shop. H ig h -c lass , w ell e s tab lished . 
O nly one of its  k in d  in  c ity  of 35,000. 
B es t location . Invo ice a b o u t $7,000. Ill 
h ea lth  rea so n  fo r selling. A ddress  H a m 
m e r’s Shop, 159 E . Colorado S t., P a s a 
dena , Cali. 86

F o r Sale—A n ideal fac to ry , su ita b le  fo r 
fu rn itu re , au tom obile  o r p ian o  m a n u fac 
tu rin g , w ith in  one an d  a  h a lf  h o u r of 
D etro it, M ichigan, on th e  G rand  T ru n k  
a n d  P e re  M arq u e tte  ra ilro ad s . B rick  
an d  h eav y  m ill co n s tru c tio n . P e r fe c t 
sp r in k le r  sy s tem  an d  fu lly  equ ipped  w ith  
mill m ach inery . N o th in g  b e t te r  in  th e  
co u n try . F o r  fu ll p a r t ic u la rs  w rite  to
E . J . H „  25 J e w e tt  A ve., Buffalo, N. Y.

I l l

F o r Sale—M y s to ck  of g en e ra l m e r
chan d ise  a n d  good will, a lso  m y s to re  
a n d  rea l e s ta te . D oing a  good p ro sp e r
in g  b usiness . S tock  a n d  fix tu res  abo u t 
$10,000, in  s tr ic tly  f irs t-c la s s  shape. R e a 
son fo r selling, w ish  to  re t ire  a f te r  21 
y e a rs  ac tiv e  serv ice. F o r  p a r t ic u la rs  a d 
d re s s  Lock B ox 57, P esh tigo , W is. 107

T o tra d e  A rk an sas , O klahom a, T exas  
fa rm s  fo r m erch an d ise  o r c ity  p roperty . 
B ox 67, H atfield , A rk . 106

W a n te d —S ubsc rip tion  so lic ito rs  w ho 
h av e  h ad  a c tu a l experience  in  secu ring  
su b sc rib e rs  fo r tra d e  jo u rn a ls . S ta te  e x 
p erience , len g th  of tim e  em ployed an d  
n am es of fo rm e r em ployers. A ddress No. 
897, c a re  M ichigan T ra d esm an . 897

W a n te d —C lerk  fo r g en e ra l s to re . M ust 
be sober an d  in d u s trio u s  a n d  have  som e 
p rev ious experience . R efe rences  requ ired . 
A ddress S to re , c a re  T ra d esm an . 242

C ann ing  fa c to ry  a n d  coal business  fo r 
sa le  o r  tra d e . S plendid  reaso n s  fo r  d e 
s ir in g  change. A ddress No. 919, c a re  
M ichigan T ra d esm an . 919

AUCTIONEERS.

A re you looking  fo r a  b u y e r  fo r  yo u r 
b usiness  o r rea l e s ta te ?  I  b r in g  bu y ers  
a n d  se llers  to g e th e r. W rite  m e to -d a y  
if you w a n t to  buy, sell o r tra d e  a n y  k ind  
of b u sin ess  o r  p ro p e rty  I  ca n  sav e  you 
tim e  an d  m oney. E s ta b lish ed  1881. 
F ra n k  P . C leveland, 1261 A dam s E x p re ss  
B uild ing . Chicago, 111. 369

G et ou r l is t of “ L a n d s  a n d  B usiness  
C hances” in  G ran d  T ra v e rse  f r u i t  b e lt of 
M ichigan. I f  w e sell y o u r land  o r  s to ck  
of m erchand ise , th e  e n t ire  co s t w ill be  
b u t $25. Send fo r  proposition . P a rd ee  
B usiness E xchange, T ra v e rse  C ity, M ich.

13

A uction  Sale—E x p e r t se rv ices  g u a ra n 
teed  closing  ou t o r red u c in g  stocks  of 
m erchand ise . F o r  d a te s  an d  in fo rm ation  
w rite  to  H e n ry  N oring , A uctioneer, R eeds- 
bu rg , W is. 115

F u rn itu re  B usiness  F o r  Sale—W ill in 
voice a t  a b o u t $12,000. L o ca ted  In T u r 
lock, in  th e  fam ous T u rlock  ir r ig a tio n  
d is tr ic t. O ver 175,000 a c re s  in  th e  d is 
tr ic t. P opu la tio n  3,000. G row ing  ev e ry  
day . Good reaso n s  fo r  selling. S ales la s t  
y ea r, $30,000. A ddress B ox 217, T urlock , 
Cali. 20

Business
Wagons
12 styles carried in stock-12

$ 47.00 to 
$140.00

SHERWOOD HALL CO., Ltd.
30-32 Ionia Ave., N. W., Grand Rapids
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The Produce Market.
Apples—The market is in good, 

strong shape on good quality stuff, 
but on inferior shipments or offerings 
the trade is not at all satisfactory.

Beans—Dealers pay $1.60 for white 
and $1.65 for red kidney. The mar
ket is quiet. Dealers are studying the 
weather prognosticators, who predict 
early frosts in the fall and are advis
ing the farmers to plant their beans 
a week early this season, so as to 
get the crop marketed before the 
frosts come.

Butter—Receipts are increasing to 
a considerable extent and the market 
is only steady on the present basis 
of quotations. The quality arriving 
is good, and better as the season ad
vances. The outlook is for a good 
make of butter and there is likely to 
be a slight decline in prices in the 
near future. Some of the arrivals 
have already gone into cold storage. 
Fancy creamery is steady at 28@29c 
in tubs and 30@31c in cartons. Local 
dealers pay 22c for No. 1 dairy and 
19c for packing stock.

Cabbage—$2.50 per crate for Mo
bile or Texas stock.

Carrots—60c per box.
Celery—California Jumbo, 80c per 

bunch; Florida, $3.50 per crate.
Cocoanuts—$4.75 per sack con

taining 100.
Cucumbers—$1 per doz., for home 

grown.
Eggs—The market is holding at 

about the same price as quoted a 
year ago, strictly fresh laid stock 
bringing 17@17^c per dozen. The 
cool weather of the past month has 
been very favorable for maintaining 
a heavy demand on eggs. Quality 
is keeping up well to a high stand
ard, and while a smaller amount of 
eggs went into coolers than last year, 
the present month’s volume will eas
ily make up the shortage.

Egg Plant—$2 per box from Florida
Grape Fruit—$3.75 for 36s, $4 for 

46s, $5 for 54s and $5.25 for 64s and 
80s. Stock of all kinds is rather 
scarce, and with a good demand the 
market is strong.

Green Onions—15c per dozen for 
home grown.

Green Peppers—50c per basket.
Honey—20c per lb. for white clov

er, and 18c for dark.
Lemons—$6@7 per box for Mes- 

sinas. Although weather conditions 
throughout the country last week 
were unseasonable and decidedly un
favorable for lemon consumption, the 
demand was strong.

Lettuce—New Orleans head, $2 per 
bu.; hot house leaf 10c per lb.

Onions—Texas Bermudas, 75c@$l 
per crate.

Oranges—$4.50@5.25 per box for 
either Florida or Californias. Sup
plies last week were rather light, and 
as the navel season is ending receipts 
from California this week are expect
ed to be comparatively small. The 
market for both navels and valencias 
is firm, with prices showing some ad
vance. Porto Rico oranges are also 
in limited supply and strong under 
an active demand. These facts also 
apply to Floridas, the season for 
which is expected to wind up, so far

as shipm ents are concerned, about 
June  1.

Parsley—30c per dozen.
P iep lan t—50c per bu. for home 

grown.
Pineapples—$2.60 per box for Cu

bans and $2.90 for Floridas. T he sea
son is now at its height. Receipts 
from  both  H avana and P o rto  Rico are 
heavy, and as the cold w eather 
th roughou t the country  has a ten 
dency to restric t consum ption, the 
m arket is easy and prices w eaker than  
a t the im m ediately preceding sales. 
T he to ta l receipts from  H avana, P o r
to  Rico and F lorida aggregate  m ore 
than  130.000 crates, of which 50,000 
crates of the Cuban fru it and 28,000 
crates of P o rto  Ricos w ere offered 
at auction.

Po tatoes—T he m arket on Michigan 
grow n advanced to  75@80c last week 
on receipt of discouraging reports re 
garding the Southern  crop, but 
slumped back to  50@60c to-day. New 
stock from  F lorida brings $2 per bu.

P oultry— Local dealers pay 14c for 
fowls; 7c for old ro o ste rs; 8c for 
geese; 10c for ducks; 12c for turkeys. 
T hese prices are live-weight. D ressed 
are  2c higher. Prices are still being 
m aintained a t a level so high th a t the 
average consum er has to sidestep it. 
T his has reduced the dem and w onder
fully. If the dem and had not been 
reduced, it would have been simply 
im possible to  have supplied it from  
M ichigan; in fact, we have already 
experienced the im portation  of sev
eral cars from  outside states. The 
broiler m arket s ta rts  in a t about 35c.

Radishes—25c per doz.
Seeds— Clover $13.50 for either 

medium or m am m oth; Alsike, $13.50 
@14; T im othy, $2@(2.25.

Spinach—$1 per bu.
S traw berries— M issouri and Illinois 

stock com m ands $2.25@2.75 for 24 
quarts.

T om atoes—$4.50 per crate of six 
baskets—Florida.

Veal— Buyers pay 6@ llc, according 
to  quality.

American Tobacco Co. Modifies Its 
Selling Methods.

People interested in merchandizing 
evolution, especially selling policies 
based on what is popularly known in 
trade circles as the ‘‘square deal” 
policy, find much worth thinking 
about in the announcement made by 
the American Tobacco Co., that here
after it will modify its selling methods 
and maintain a basis of absolute 
equality among all dealers. In the 
light of recent evolution in the realm 
of anti-trust prosecutions, it is an 
event of unusual significance.

Men who have specialized in the 
study of competitive conditions have 
been finding much of interest in the 
study of “quantity price” as explain
ing the fundamentals of unfair com
petition. In this connection, “quan
tity price” does not mean the differ
ential allowed between different class
es of traders—wholesalers as against 
retailers, for instance—but the custom 
of selling buyers in a directly com
petitive field at different prices, based 
on the quantity purchased. Reform
ers who are convinced that the protec
tion of the small dealer from the fatal

competition of the big buyer lies in 
equal buying opportunity are a unit 
in declaring that however honorable 
and economical quantity prices may 
have been in the past—or at present 
for that m atter—or however justi
fied it may be by the economies gained 
by the sale of a few large lots rather 
than many small lots—it nevertheless 
upsets fair competition at the very 
start of the mercantile process. I t  is 
pointed out that the crying evils which 
gave birth to the modern anti-trust 
doctrine all arose from concessions 
given the big buyer or big shipper 
as against his smaller rival. But when 
one rises up to challenge the system 
he immediately is charged with re
straint of competition, when he really 
aims to accomplish just what the 
anti-trust laws do.

Among the champions of the one- 
price system there is a feeling that 
very lately an era of appreciation of 
the truth of the situation has set in 
and that in the settlement of one or 
two of the pending issues, there will 
be some very rapid strides made in 
reversing the trend of anti-trust hys
teria. The legal test of such prin
ciples as fixed prices, price cutting and 
definite classification of buyers will be 
of the utmost importance. The action 
of the American Tobacco Co. meas
ured in comparison with the Kellogg 
case and the recent change of front 
by the Proctor & Gamble Co. is the 
latest step in the evolution of the 
question.

As usual in such case, unbridled 
competition, inevitably culminating in 
ruinous price cutting, has brought the 
issue to a head and forced the big 
tobacco company—as it says, for the 
protection of itself and the great bulk 
of the trade—to put a stop to cut
throat competition on the part of the 
two big drug store syndicates. As is 
usually the case with chronic price 
cutters, the source of the trouble was 
an inside price granted these big re
tail stores in discrimination against 
smaller retailers. The reduced cost 
permitted them to make retail prices 
so low as to make selling, even at 
cost, impossible to smaller buyers. 
Loss of profits and ultimately dis
tributive efficiency resulted.

And so the tobacco company has 
concluded that “a wholesaler” is not 
a wholesaler merely by reason of its 
large purchases, but, if engaged in re
tail selling, just as much a retailer 
as other retailers; further, that if com
petition among retailers is to be fair 
and distribution preserved, they must 
have a fair and equal competitive 
chance. So it cuts off the two big re
tail syndicates from the jobbing list. 
Further, it declares its intention of 
keeping all jobbers in future on a uni
form basis— absolutely eliminating 
quantity price, even within either 
class. The company does not go 
quite so far as to adopt the enforced 
reselling price for its products, and 
rather scoffs at the contention in that 
direction, but it says in its circular:

I t  h a s  b e e n . th e  cu sto m  in  th e  tobacco  
tra d e  to  g ive  spec ia l co n s id e ra tio n  to  
som e jobb ing  cu s to m ers  a s  com pared  w ith  

th e rs . W e a re  n o t condem ning  th a l 
p rac tice  a n d  rea lize  th a t  th e re  is  to  be 
sa id  in fav o r of i t s  ju s tic e  th a t  som e 
jo b b e rs  a re  m uch  m ore a c tiv e  an d  e f
fec tiv e  d is tr ib u to rs  th a n  o th e rs . W e desire  
to  a s su re  o u r  cu s to m ers  t h a t  so f a r  as  
th is  com pany  is  concerned  none of its

cu s to m ers  now  en joys  a n y  confiden tial o r  
o th e r  a d v a n ta g e  over a n y  o th e r  cu stom er.

T he  policy of th e  law  of sev e ra l S ta tes , 
inc lud ing  th e  S ta te  o f N ew  Je rse y , w hich  
h as  rece n tly  en a c ted  su ch  leg isla tion , is 
d is tin c tly  a g a in s t all special concessions, 
re b a te s  an d  confiden tial p rices, an d  w e 
believe th a t  th e  tre n d  of legal an d  leg is
la tiv e  public opinion th ro u g h o u t th e  co u n 
t ry  is  a g a in s t it. In  ta k in g  th is  course 
we a re , th e re fo re , a s  w e believe, in  en tire  
h a rm o n y  w ith  th e  c u r re n t in te llig en t 
th o u g h t in  th e  m a tte r  of p ro p rie ty  in 
business.

W e have  no r ig h t to  con tro l an d  shall 
n o t seek  to  con tro l th e  p rices  a t  w hich  
o u r cu sto m ers  shall sell to  re ta ile rs . W e 
do have  a  r ig h t to  say , though , th a t  th e  
l i s t  p rices  a re  f a i r  p rices  fo r o u r  p ro d u c ts  
a n d  th a t  th e  d iscoun ts  w e allow  to  o u r 
cu s to m ers  from  th is  l is t a re  only  a  
le g itim a te  jo b b e r’s profit.

Lined Up on Side of Price Mainte
nance.

The convention of the National Re
tail Grocers’ Association at St. Louis 
did nothing of moment that was un
expected—not even when it re-elected 
the chief elements of the present ad
ministration to office after a charac
teristic squabble; but it was none the 
less interesting to every branch of 
the grocery trade and some of its res
olutions and addresses contained the 
meat of much studious consideration 
among observers of trade sentiment.

Probably nothing came out more 
markedly than the evident growth of 
sentiment among retailers as the in
fluence of “quality price” in the pro
cess of merchandising. On one point 
the Association was as inconsistent 
as usual, the support of co-operative 
buying grocery combines of retailers 
and the denunciation of every other 
form of quantity discrimination; but, 
on the whole, it came out emphatically 
against any plan which permits the 
big trader a preference over the small 
buyer. Furthermore, every branch of 
trade which was heard in public ut
terance on the floor of the convention 
lined itself up firmly on the side of 
price maintenance by the manufactur
er on goods bearing his brand name.

This is especially significant in view 
of the Government’s pending action 
against one manufacturer for regulat
ing the price at which his goods shall 
be resold. Though the Department 
of Justice has evidently scared the 
Price Maintenance Committee so com
pletely as to make it plead to be 
“Oslerized" until the legal atmosphere 
clears and it will therefore cease to 
agitate the plan of fixed prices, the 
Association passed a resolution in 
favor of the fairness of the plan, and 
speakers representing all branches of 
trade commended the principle as es
sential and fair if competition is to 
be kept rational and the grocer is to 
have a chance.

B U SIN ESS CHANCES.
A $15,000 s to ck  of clo th ing , boo ts and  

shoes (all H a r t ,  S ch a fn e r M arx  c lo th ing  
an d  W a lk -O v e r shoes). A n A1 stock . 
W ill ta k e  $10,000 in  D e tro it im proved 
O. F . H yde Co., 303 C h am b er of C om - 
m erce. D etro it, M ich. 158

F o r Sale—F u lly  equipped an d  e s ta b -  
lished  co rse t shop in  L ouisville , K y. A 
ra re  ch an ce  fo r one w ho can  devo te  p e r 
sonal a t te n t io n  to  th e  business. A ddress 
P a r is ia n  C orse t S to re, C inc innati, Ohio. 
___________________________ _________  157

F o r Sale—L a rg e  cream ery , chu rns , r ip -  
eners , p a s te u rize r , v a ts , 400 cans, g a th 
e rin g  cans, 25 H . P . boiler, 30x60 bu ild ing  
w ith  eng ine  room  add ition , good d a iry  
coun try , m u s t be sold. C ost $7,000. w ill 
ta k e  $1.500. C rego R e a lty  Co., M t. P lea s-  
a n t, M ich.______________  156

F o r Sale—P rin c ip a lly  g roceries, som e 
d ry  goods, e tc . M odern re so rt an d  f a rm 
in g  tow n. P lac e  to  g am  y o u r good 
h ea lth  an d  en joy  yourself. S tock  $1,500 
to  $2,000. Good tra d e . F re sh  stock . O th 
e r  business. A ddress 155, c a re  T ra d e s 
m an . 155
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The Karo Demand is Increasing
Everywhere

Karo sales are jumping. Effective advertising in the magazines, 
newspapers, bill-boards and street cars is proving a powerful sales maker. 
It is influencing millions of housewives to use more Karo than ever— 

telling them about the great food value of Karo, its purity, its nourishment, the energy it supplies 
and what’s «all important, its econom y.

W ith the cost of living so high, these Karo facts strike home with double force, they are 
increasing sales quickly.

Karo is the great household syrup—the syrup of known quality and purity—specially whole
some and delicious, and of highest food value.

Your customers know it—they know that the Karo label stands for highest quality, best 
flavor, and full net weight. Stock generously w ith Karo. It sells quickly, is easy to handle 
and pays a good profit.

Corn Products Refining Company
N ew  York

Consumers are Wedded to the

Hart Brand Canned Foods
Because Quality is Always Notable

A ll products packed at our five plants in W est Michigan, in the finest fru it and vegetable belts 
in the Union, are grown on our own lands adjacent to the various plants; packed fresh from the 
fields and orchards, under best sanitary conditions, insuring exquisite flavor, fine texture, nat
ural color. Every can is w ell filled.

The HART BRANDS Satisfy Consumers 
They Are Trade Winners and Trade Holders

Vegetables:—Peas, Corn, Succotash, Stringless Beans, Pork and Beans, Pumpkin, Red Kidney 
Beans, Tomatoes, Spinach, Beets.

Fruits:—Cherries, Strawberries, Red Raspberries, Black Raspberries, Plums, Pears, Peaches.

W. R. ROACH & CO., HART, MICH.




