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Cbe naming of Old Glory
OLD GLORY, say who,
By the ships and the crew,

And the long, belated ranks of the grey and the blue— 
Who gave you, Old Glory, the name that you bear 
With such pride everywhere,
As you cast yourself free to the rapturous air,
And leap out full length as we’re wanting you to?— 
Who gave you the name, with the ring of the same, 
And the honor and fame so becoming to you?
Your stripes stroked in ripples of white and of r̂ jd, 
With your stars at their glittering best overhead—

By day or by night 
Their delightfulest light

Laughing down from their square heaven of blue! 
Who gave you the name Old Glory—say, who?
Who gave you the name of Old Glory?

The old banner lifted and faltering then 
In vague lisps and whispers fell silent again.

Old Glory, the story we’re wanting to hear 
Is what the plain facts of your christening were—
For your name—just to hear it,
Repeat it, and cheer it, ’s a tang to the spirit 
As salt as a tear;
And seeing you fly and the boys marching by, 
There’s a shout in the throat and a blur in the eye, 
And an aching to live for you always—or dip,
If dying we still keep you waving on high.

And so, by our love 
For you, floating above,

And the scars of all wars and the sorrow thereof, 
Who gave you the name, Old Glory, and why 
Are we thrilled at the name of Old Glory?

Then the old banner leaped like a sail in the blast, 
And fluttered an audible answer at last.

And it spake with a shake of the voice, and it said:
By the driven snow-white and the living blood-red 
Of my bars and their heaven of stars overhead—
By the symbol conjoined of them all, skyward cast, 
As I float from the steeple or flap at the mast,
Or droop o’er the sod where the long grasses nod— 
My name is as old as the glory of God.

So I came by the name of Old Glory.
James Whitcomb Riley.

FLAG DAY, SATURDAY, JUNE 14

Cbe flag
Here comes The Flag!
Hail it!
Who dares to drag 
Or trail it?
Give it hurrahs—
Three for the stars 
Three for the bars.
Uncover your head to it,
The soldiers who tread to it 
Shout at the sight of it,
The justice and right of it.
The unsullied white of it,
The blue and the red of it,
And tyranny’s dread of it!
Here comes The Flag!
Cheer it!
Valley and crag 
Shall hear it.
Fathers shall bless it,
Children caress it.
All shall maintain it,
No one shall stain it.

Cheers for the sailors that fought on the wave for it, 
Cheers for the soldiers that always were brave for it, 
Tears for the men what went down to the grave for it. 

Here comes The Flag!

tribute to tbe Flag
I have seen the glories of art and architecture 

and of river and mountain. I have seen the sun
set on the Jungfrau and the moon rise over Mount 
Blanc. But the fairest vision on which these eyes 
ever rested was the flag of my country in a 
foreign port. Beautiful as a flower to those who 
love it, terrible as a meteor to those who hate, it 
is the symbol of power and the glory and the 
honor of a hundred millions of Americans.

George F. Hoar.
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WHEN YOU SEE
THE  

SIGN OF
GOOD
CANDY

“DOUBLE A ”

Remember it came from

T h e  PU TNA M  FA CTO RY , National Candy Co., Inc. 
Grand Rapids, Mich.

W o r d e n  Q r o c e r  C o m p a n y

THE PROMPT SHIPPERS

Grand Rapids Kalamazoo

Do You Know 
Triscuit?

If you don’t, take home a box of this delicious 

Shredded Wheat Wafer, have some of it toasted in 

the oven to restore its crispness, than eat it hot 

or crisp with butter, soft cheese or marmalades. It 

has in it all the body-building material in the 

whole wheat grain, made digestible by steam

cooking, shredding and baking. If your customers 

like Shredded Wheat Biscuit for breakfast they 

will surely like Triscuit for luncheon or for any 

meal. Try it with hot cocoa, malted 

milk or other beverages.

§£ | |
M ADE O N LY  BY

The Shredded W heat Company
N IA G A R A  FA LLS, N . Y. JUDSON GROCER CO., Grand Rapids, Mich.

W holesale D istributors of
D W IN E L L -W R IG H T  C O M P A N Y  P R O D U C T S
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E N L IG H T E N E D  S E L F IS H N E S S .
There seems lo be a growing re c o g 

nition of the practical  wisdom of what 
is sometimes known as “enlightened 
selfishness." This idea is, to a cer
tain extent, merely an elaboration of 
the old adage that “Sugar  draws more 
flies than vinegar.’’ The modern way 
of putting it is that if you want to do 
a big business you have to give peo
ple their money’s worth ;  if you want 
to make people feel at  home in your 
place of business you have to give 
them a homelike w elcom e; if you 
want to get the most  out of your em
ployes you have to do all you can to 
make them take an interest  in yout
work, by making, their  work pleas- t 
and profitable to them; if you want 
your horse to do a good day’s work 
you must  give him plenty of corn.

Like o ther  great ideas this one is 
making its way in the world gradually 
People are not willing to make room 
for it all at once. T hey  are accus
tomed to reason that the horse would 
probably not miss one ear of corn 
But they are try ing  the new idea 
cautiously—with something of the 
timidity of the man who ate the first 
oyster. They find that  it is whole
some and then give it a more extend
ed trial. So it happens that  the re la
tions of employer and employe, buyer  
and seller, producer and consumer, 
arc becoming more generous, more 
frank, more liberal. A better  busi
ness spirit is springing up wherever 
this idea is received and tried.

Y O U R  O W N  P E R S O N A L IT Y .
A clerk who had taken great pains 

to clip off a set of sample dress 
goods along a certain line finished by 
neatly labeling each with the price, 
width of goods, and her  number, add
ing the latter  with the remark  of 
explanation. The prospective cus
tomer at once saw the point and 
thanked her  for the forethought,  as 
she might send for the goods when 
the selection was finally made. But 
even if she went in person, a stranger 
is liable to be mistaken in the face 
of the clerk desired, especially when 
a number of places are visited dur
ing the trip to town.

W e make a specialty of rem em ber

ing the identity of others. It is a 
part of the business. The man who 
trades with you to-day may feel af
fronted if he comes in next week and 
you treat him as a stranger. He may 
not have been able to remember your 
face if he had seen it elsewhere, but 
he does not think of this phase. He 
simply remembers that  he was in your 
store the other day and, with this as 
a starter  he remembers you; likewise, 
you should remember him. You 
learned this long ago  and have 
schooled yourself  to fill your part in 
the m em ory stunt.

But you fail to consider that few 
patrons look at this remembering as a 
part of their business. The majority  
will re turn in a week or two weeks, 
perhaps, with only a hazy recollec
tion of the clerk with whom they had 
their  talk on a certain purchase.  If 
the description of “brown hair  and 
not very tall" suggests one of several 
possible clerks, the quest may be a 
time-consuming one, with still a fail
ure to locate the right party. But 
the little figure attached to the sam
ples is quite sufficient. While str iv
ing to give the best possible service, 
studying the personality of your pa 
tron, do not forget  to impress him in 
some way with your own. Emphasize 
the point that you want to be rem em 
bered: that  there should be individ
uality on both sides of the matter.

D E V E L O P  E N T H U S IA S M .
Every merchant admits the value of 

enthusiasm in business, but many who 
admire it do not know how to stir it 
up among their  clerks.

I t  we analyze enthusiasm we find it 
is made up of certain thoughts  and 
feelings. These are some of them: 
T he  feeling that you have an oppor
tunity to show what is in you-—an 
opportunity  that every man loves; a 
certain measure of responsibili ty that 
quickens self-reliance and pride in 
one's work; a wholesome measure of 
freedom; a goal to work for; the 
spirit of a game, the inherent desire 
to win; the assurance that those 
above you are interested in your 
work: the feeling that  you are doing 
something worth while, something 
tliat will be successful, something 
tha t  is. in a sense, new: the thought 
that o thers  are watching the outcome 
of what you are doing; a clear view of 
the plans ahead, the spirit of an oc
casion; the feeling that time is short 
and precious; a cordial relat ion be
tween those working together;  and 
the enthusiasm of others.

If the merchant will do his part to 
foster  these var ious elements the to 
tal effect will be enthusiasm—a spon
taneous,  energetic, wholesome, con
quering enthusiasm.

Men who make history encourage 
the book agents.

A P R O M O T IO N  SY STEM .
The Cl•y is o fte n ht ird that  many

large bn sincss lie>uses have little in
the w; of a proni« itil hi system and
that  emjdi.yes Tilety Wlark away in
sume depar im i lit f<tr years without
official oí ice !:■ein1 £>’ tal:cn of them as
individ na.Is. It is g<rod to know that
this is n (> 1 true in all business houses,
some ôf which h.av< methods that
bring th c indiv idiìal tc1 the at tention
not menely of tb dc[ lar tment man-
a gcr. I L of th n 1lighest authnr-
ity.

in a11 ariic mer cantil e institut ion :t
system 'iv hielt is, I><?rh.aps, typical of
the lxrst meth o d is in general  use.
The n tan who ex;plained it said:

" \ \ > : have a C( implóte information
card for every employe. The cards
arc an-anged ac:co rding tc> the time of
promo tion or c:on sideratiion. W e go
over a certain number of these cards
each <lav or e;;ich week, look up the
irtdiviclual, and m ake enquiries about
him. c■i insider his fitness for promo-
tion or advane em ent in salary and
take sitch actii as the• conditions
warrai it. In the (iour.se o f six months
w e  g e t around t<■ the sante person
again. If an itici"ease w as promised,
we hr1 y  c  a n . ’■tc of it. If it is de-
sired to consider a perso n one month
..r tinTe mont hs from the time the
mattci • comes Up, his card is put in
the pi-oner ho:X 1:<> he considered at
that time. Tin esult is that  no one
is eve r lost su 'ht of and many satis-
factor;y prom ó lio us arc made possi-
ble."

T H O U G H T L E S S  W A ST E .
Much of the working capacity of 

men is wasted because their  superiors 
keep them doing little things that  arc 
far below their ability. One often 
sees grown young men working at 
the elbow of a m anager and being 
employed on errands and details that 
a In>y might do. The manager is 
sometimes merely thoughtless in the 
matter.  l ie  wants his office-boy work- 
well done and gives it to a man to do. 
A manager , in turn, often receives a 
lot o! little nothings from the man 
above him, which he must  at tend to 
himself because he was asked to, 
when a young man might do them 
just  as well. An exper t is often 
asked to take on routine that is far 
below' his normal  plane of w'ork— 
even while others are being deprived 
of grow th  for want of that  very work.

it  is true that details are often 
very important,  but that is no reason 
for giving a man a boy’s work. This 
spirit in an organization causes a 
great waste  of energy. It  is one of 
those expenses that do not show on 
the ledger. There is no account en
titled, ‘ Ability paid for but not used ,’’ 
but there are hundreds of items that  
might properly be entered under that

head. Employers and managers may 
w-ell bear in mind that  keeping a man 
busy all the time does not necessarily 
mean getting the most  out  of him. 
Let them rather consider the more 
valuable things he might be doing.

H ouse H as H igh S tanding W ith  the 
T raae .

In at least two recent issues, the 
I’radesman commented upon condi
tional sales contract-.; that is, co n 
tracts whereby the dealer receiving 
goods tor sale agrees that the title 
and ownership shall not vest in him 
until the goods received are fully paid 
for.

I he par ticular occasion for com
ment made in our issue of April ::o 
on this form of contract was the 
failure of a certain dealer. The Mis
hawaka Woolen Manufacturing Co. 
had a claim agains t him. This com
pany contended that  the goods were 
shipped to the dealer under a condi
tional sale contract and that, there
fore. the goods in stock belonged to 
it and formed no part of the assets 
available for the payment of credit
ors  generally.

In commenting upon these facts, 
the Tradesman used some expres
sions which, upon investigation and 
reflection, it believes were not  just i
fiable when applied to the Mishawaka 
Woolen Manufacturing Co.

This paper will not wilfully in- 
in jn re any pe rson  o r  concern. It 
prides itself upon its fairness. It was 
not fair nor just  to imply that this 
company was one of the “houses of 
dubious character" or  that it was 
other  than an “honorable institution" 
or that in using a conditional sale 
contract it was guilty of resorting 
to a nefarious scheme."

W e  now realize, too, that it was 
going too far to characterize the form 
of contract as a “clandestine con
tract,” or a "clandestine security."

The Mishawaka Company deals di
rectly with retai lers and not  with 
jobbers and wholesalers. In using a 
conditional sale contract,  it only does 
what the law sanctions in most, if 
not all the sta tes of the Union. Many 
other  concerns use the same form of 
contract in substance; therefore, if 
there be offense it is the law that 
offends and not  the user of the con
tract, hence our controversy should lie 
with the law rather  than with a par 
ticular concern using this form of 
contract.

This company, according to all the 
information we have, is a progressive, 
fair-dealing concern, in high standing 
with the trade.

\ \  e have said what we have here 
said in justice to the Mishawaka 
house.
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B A N K R U P T C Y  M A T T E R S.

P roceedings in W este rn  D istric t of 
Michigan.

G rand  R ap ids, J u n e  4.—In  th e  m a tte r  of 
H e rb e rt F . Casw ell, b an k ru p t, m e rch an t 
a t  P o rtlan d , th e  in v e n to ry  and  re p o rt of 
a p p ra ise rs  w as  filed show ing  th e  follow 
ing  a s s e ts  a t  a p p ra ised  v a lu a tio n s:
S tock  in  t r a d e ........................................$3.024.71
F ix tu re s  .................................................  206.00
H ousehold  f u r n i t u r e ........................... 100.00
A ccoun ts rece ivab le  ......................... 195.69

$3,526.40
In  th e  m a tte r  of A lfred  M itting , b a n k 

ru p t, n u rse ry m an  of H olland, a n  o rder 
w as  m ade by  th e  re fe re e  ca lling  a  f irs t 
m ee ting  of c red ito rs  to  be held  a t  h is  
office on J u n e  18, fo r th e  p u rpose  of 
e lec tin g  a  tru s te e , p rov ing  claim s, e x 
am in in g  th e  b a n k ru p t, etc.

In  th e  m a tte r  of L ow rie & Coles, b a n k 
ru p t, m e rch an ts  of T ra v e rse  C ity, th e  firs t 
m ee tin g  of c red ito rs  w as  held  a n d  A drian  
Oole, of T ra v e rse  C ity , e lec ted  tru s te e ; 
bond fixed a t  $900. F o llow ing  w ere  a p 
po in ted  a p p ra ise rs : L. W . Codm an. 
F ra n k  N icholson an d  E  E . B a rta k , a ll of 
T ra v e rse  C ity. T h e  b a n k ru p ts  w ere  sw orn  
an d  exam ined  a n d  m e e tin g  th e n  a d 
jo u rn ed  to  Ju ly  11.

On pe titio n  of c e rta in  c red ito rs , B essie  
S m ith , m e rch an t, of M uskegon, w as  a d 
ju dged  b a n k ru p t by Ju d g e  S essions and  
th e  m a tte r  re fe rre d  to  R efe ree  W icks. 
T he b a n k ru p t w as  o rdered  to  file sch ed 
u les of h e r  a s s e ts  an d  liab ilities , on re 
ce ip t of w hich  th e  firs t m ee ting  of c red 
ito rs  w ill be called.

Ju n e  6—In th e  m a tte r  of A lb ert J . 
D oyle, b a n k ru p t, m e rc h a n t a t  C harlo tte , 
th e  f irs t m ee tin g  of c red ito rs  w as  held, 
a n d  C arro ll S. B row n, of C harlo tte , e lec t
ed t ru s te e ; bond fixed a t  $10,000. T he 
b a n k ru p t w as  sw orn  an d  exam ined  and  
th e  m ee tin g  th e n  ad jo u rn ed  to  J u n e  17. 
T he  s to ck  w as sold a t  C h a rlo tte  la s t S a t
u rd a y  to  Jaco b  W eick g en an t, of B a ttle  
C reek , and  Jo se p h  D. R iede, of K a la 
mazoo, b o th  well know n d ry  goods m e r
c h a n ts  of th e ir  resp ec tiv e  c itie s. T he  
s to ck  an d  fix tu res  w hich  inv en to ried  a t  
n ea rly  $20,000 w as sold a t  a u c tio n  and  
b ro u g h t $13,280. A  n u m b er of d ry  goods 
m en from  C leveland, Chicago. D etro it, 
G rand  R ap ids an d  o th e r  c itie s w ere  p re s 
e n t an d  th e  b idd ing  w h ich  s ta r te d  a t  
$7,000 w as  sh a rp  an d  sp ir ited  from  th e  
s ta r t .

In  th e  m a tte r  of Jo h n  B um b, b an k ru p t, 
fo rm erly  b a k e r  a t  B ig  R ap ids, th e  first 
re p o rt an d  ac co u n t of F red  D. Vos. t r u s 
tee, w as  filed, show ing  to ta l  rece ip ts  of 
$723.46, d isb u rsem e n ts  fo r ren t. $26.78, 
cu stod ian  and  a p p ra is e rs ’ fees, $18.00, cash  
in lieu of b a n k ru p t’s  perso n a l p ro p erty  
exem ptions, $225, an d  fo r o th e r  ad m in is 
tra tio n  expenses, $17.26. an d  balance  on 
h an d  fo r d is tr ib u tio n  of $436.42, an d  an 
o rd er w as m ade ca lling  a  specia l m e e t
ing  of c red ito rs  to  be held a t  th e  office 
of th e  referee  on Ju n e  20/ to  consider 
such  rep o rt an d  fo r th e  purpose  of d e 
c la rin g  a  first div idend fo r c red ito rs .

Ju n e  9—In  th e  m a tte r  of C harles  F. 
K ing, b an k ru p t, fo rm erly  m e rch an t a t 
G rand  R apids, th e  final m ee tin g  of c re d 
ito rs  w as held. T he final re p o rt an d  a c 
coun t of F red  M aichele, tru s te e , w as 
allow ed, and  a  final d iv idend of 11 p er 
cen t, dec lared  an d  o rdered  paid  to  g en 
e ra l c red ito rs . N o cau se  to  th e  con 
tr a ry  h av in g  been show n by cred ito rs , it  
w as  dete rm in ed  th a t  a  favo rab le  ce rtif i
ca te  a s  to  th e  b a n k ru p t 's  d isch a rg e  be 
m ade by  th e  referee .

J u n e  10—In  th e  m a tte r  of E d w ard  W . 
S im pson, b an k ru p t, of G rand  R apids, th e  
f irs t m ee ting  of c red ito rs  w as  held. C red
ito rs  fa ilin g  to  elect, th e  re fe ree  a p p o in t
ed Iv o r B radbu ry , of G rand  R ap ids, a s  
t ru s te e ; bond fixed a t  $100. T he  m ee ting  
w as  th e n  ad jo u rn ed  to  Ju n e  26.

Ju n e  10.—In th e  m a tte r  of E d w ard  M. 
A ndrew s, b an k ru p t, fo rm erly  of C la rk s
ville, a  special m eeting  of c red ito rs  w as 
held. T he  first rep o rt a n d  acco u n t of 
E rn e s t N ash , tru s te e , w as  approved  and 
a firs t d iv idend of 15 p e r  cen t, declared  
an d  o rdered  paid  to  g en e ra l c red ito rs.

St. Joseph Referee.
St. Jo seph , Ju n e  3—In  th e  m a tte r  of 

A ugust P e te rs , b an k ru p t, of B en ton  H a r 
bor. th e  firs t m ee tin g  of c red ito rs  w as 
held a n d  B u rto n  G. S tarke , of S t. Jo seph , 
elected  tru s te e , h is  bond being  fixed a t  
th e  sum  of $5,000. R. P . Chaddock, C. 
J . P eck  and  A llen H ilborn , of B enton 
H arb o r, w ere  appo in ted  a p p ra ise rs . T he 
b a n k ru p t w as  sw orn  and  exam ined  by  th e  
a t to rn e y s  fo r th e  p e titio n e r  c red ito rs  and  
th e  m e e tin g  ad jo u rn ed  fo r th i r ty  days.

Ju n e  4— In th e  m a tte r  of P ric ie  W . 
P e rry , b an k ru p t, of K alam azoo, fo rm erly  
of E v a r t, th e  tru s te e  rep o rted  he  had 
sold th e  a s se ts  of th e  b a n k ru p t, co n s is t
in g  of an  eq u ity  in c e rta in  rea l e s ta te  
fo r th e  sum  of $40 to  Jen n ie  M. D avey, 
of E v a r t.  T he re fe re e  h a s  en te red  an  
o rd er confirm ing th e  sale. C red ito rs  will 
rece ive  a  d iv idend  of a b o u t 2 p e r  cent.

Ju n e  7—In  th e  m a tte r  of J a m e s  In g e r-  
soll D ay, b a n k ru p t, of D ecatu r, T ru stee . 
G eorge T. P om eroy, of th e  sam e place, 
sold som e 31,000 gallons of g rap e  ju ice, 
belong ing  to  th e  b a n k ru p t e s ta te  to  Theo. 
N e tte r , of C hicago. U nless cause  to  th e  
co n tra ry  be  show n, th e  sa le  w ill be con 
firm ed by  th e  re fe re e  in  five days.

We can’t help feeling sorry  for a 
m illionaire w ith indigestion.

Chirpings F rom  th e  Crickets.
B attle  Creek, June  10—Tim e to 

w rite ano ther le tte r to  the T radesm an 
" and all the boys about ready to sta rt 

for the G rand Rapids convention. L et 
us all get our w ork cleaned up early 
this week and be on hand early F ri
day m orning. W e hope the w eather 
m an will be good to  us and le t the 
boys and their wives have tw o beau
tiful days and n ights for their conven
tion.

H arvey Nichols, the step-father of 
Mrs. John  Q. Adams, w as buried Sat
urday afternoon  from  the home of 
Mrs. Adams. Mr. and Mrs. Nichols 
m ade their hom e on a farm  near So
noma, w here Mr. Nichols passed away 
Tuesday.

T he wife of Bro. Chas. B ronaugh is 
critically ill.

Bro. Rufus Brooks, who has been 
confined to  his home for several 
m onths, is able to  be on the road 
again.

Council No. 131 will lose tw o able 
m em bers w hen Bro. A lexander and 
son E rnie transfer to  No. 253 shortly. 
W e will trea t you white, boys, same 
as 131 did, and hope you will attend  
the regu lar m eetings of our Council.

Mr. M cLoid, the father of Mrs. V. 
Phelps, was buried Sunday.

Bro. Chas. W . M oore m ade a busi
ness trip  to  T oledo last week.

P. W . Rice, Yorkville, will place 
his new boat in the w aters of Gull 
Lake June 15. T h is new boat was 
m ade to  order and will be a well- 
stocked floating store, having on 
board all the provisions the hungry 
cam per and cottage ow ner will w ant 
while at the Lake. T h is boat will 
m ake all the im portan t landings 
around Gull Lake during  the season. 
Mr. Rice has m ade a big investm ent 
to  provide th is city  service for his 
patrons and we know he will be hand
som ely patronized.

A. J. W ykes and wife have returned 
from  D etro it and are now located at 
H ighland Park, Gull Lake. Mr. 
W ykes used to  be in business at 
Richland.

S. A. McGee, father of Bro. Ed. Mc
Gee, is still confined to  his home.

W m . Crabill sta rted  out on his 
trip  Sunday, after a sho rt illness.

W . W . Bishop, one of No. 253, is 
pu tting  up a beautiful bungalow  out 
on W est Main street, on the lo t next 
to  Bro. Ireland. I th ink  Bro. I re 
land in terested  Bro. Bishop in th is 
location and Bishop could not th ink  
of any o ther lot a fter listening to  
H erb ’s version of the affair. I th ink 
our old friend H erb  could sell blue 
sky if he had a chance, even if the 
before m entioned blue sky w as under 
a dark cloud and lightn ing was play
ing in the cloud. T hunder, i t ’s a 
safe bet.

T he prosperous and progressive 
house of R edner & C ortrigh t had ten 
people at our annual banquet. T hey 
and their em ployers are proud to  
boost U. C. T.ism.

T he follow ing is from  the brain of 
Bro. H erb ert W eir Ireland, pertain ing  
to B attle C reek’s future hom e com ing 
and is entitled, Be for B attle Creek:

I w ant to  be, I w ant to  be, I w ant 
to  be a bee for B attle Creek. So let 
me off at th a t hustling  tow n W here

the s tranger gets a welcom e And you 
never see a frown. W here the good 
old sta rs  and stripes are always un
furled, over the biggest food factories 
in this wide, wide world. W here 
they’ve big steam  pum ps and engine 
w orks galore,, and railroad shops, 
w ith a wide open door. W here unity 
of purpose goes hand in hand w ith 
m irth, and th ey ’ve the biggest sani
tarium  on all the whole earth . So 
don’t detain me, don’t  try  to blame 
me. My m ind’s m ade up, By Hek! 
I'll be a buzzing busy bee, I ’ll be for 
B attle Creek, the time, June 13-14, 
the place, G rand Rapids, the girl, your 
wife a t home. Go get her, phone for 
her, w ire for her, and get m ixing with 
the bunch Friday and Saturday.

If you read th is in som e hotel up 
the line, check out, grab a tra in  and 
come on into Grand Rapids. W e w ant 
to see you, w ant you to see and hear 
us, for 131 is ready to show you and 
yours som e good time.

Some of the jobbers are w riting 
their men, u rg ing them  to a ttend  the 
convention. If  your house has not 
done so, take it for granted  th a t they 
are so busy with their own conven
tions th a t they  have fo rgo tten  you. 
Come on in.

See you fellows Friday and S atu r
day- Guy Pfander.

N ew s Item s F rom  the  “Soo.”
Sault Ste. M arie, June 9—T he Chi

cago Mill & Lum ber Co., has taken 
over the W oolw orth  Land & Lum ber 
Company s saw mill at W oolw orth  
and are now operating  same.

T he good roads organizations are 
not giving the U pper Peninsula much 
consideration, bu t are sending circu
lars through  the U. P„ soliciting help 
to build the roads in the lower part 
of the State. T his does not meet 
with general favor in the U. P., as 
a proposition to build good roads in 
this te rrito ry  would be of g rea ter im 
portance at the present tim e. W hen 
the autom obile show was on at M in
neapolis one of the enterprising  oil 
com panies collected subscriptions for 
road books th a t were to be issued for 
the various states, but on account of 
the unreliable inform ation and incom 
plete records of desirable roads in 
M ichigan the book was not issued. 
T he m oney was refunded to  all sub
scribers, which goes to show th a t 
there are  some honest people doing 
business on business principles, re 
gardless of the cost to them selves, 
giving a fair deal to  all.

W . Jacobson, the popular grocery 
salesm an, represen ting  F ranklin  Mac 
Veigh & Co., of Chicago, has p u r
chased a fine tou ring  car for the en
terta inm ent of his fam ily and friends 
and, judg ing  from  the am ount of 
m ileage covered while in the city, he 
should be able to  recom m end the car 
as outd istancing anything in the U.
P. W e understand  he is m aking rec
ord breaking trips th roughou t the 
country.

Jas. Thom pson, Brim ley, w ho pu r
chased the Rosedale cream ery about 
tw o m onths ago, has opened the 
cream ery and is now m aking bu tte r 
and expects to b reak  all records since 
the Rosedale cream ery w as started .

G. H . H auptli, represen ting  S. &

S., one of the old Michigan K nights 
of the Grip, is repo rted  to be m aking 
some record breaking tram ps 
th roughout the territo ry . Mr. H au p 
tli is the cham pion sprin ter of the U 
P.

A large num ber of live cattle are 
being shipped into Luce county to  be 
fattened on the overcut lands and 
som e of the butchers a t N ew berry 
are p u tting  from  50 to 100 head into 
pasture. T he Chemical com pany has 
also shipped several carloads to be 
pastured  on its lands to be used in 
furnishing m eats to the lum ber camps 
as soon as the cattle are in shape.

The curfew law, established here 
some tim e ago, is being enforced w ith 
good results.

The country  roads th roughou t the 
te rrito ry  around the Soo are now in 
the pink of condition and the auto 
enthusiasts are m aking the best of 
them during the short season.

T here does no t seem to be much 
relief in the high cost of m eats, as 
the demand far exceeds the supply 
and high prices are naturally  the re 
sult and the shortage is grow ing. The 
D epartm ent of A griculture, in a bul
letin recently  issued, rep o rts  that 
there has been a decline of m ore than 
30 per cent, in the last six years. 
W ith  the dim inished production  in 
the home m arket, the D epartm ent de
clares that there is no longer a su r
plus for export. W . G. T apert.

D on’ts  fo r T raveling  Salesmen. 
D on’t lim it yourself to ten m inutes 

when talk ing  to  a prospective cus
tom er, but talk  as long as you think 
there is a chance to do good, but be 
dead sure th a t you don’t talk too 
much.

D on 't be a quitter, or say “ I can’t 
sell this m an” before you have talked 
with him.

D on 't assum e to know m ore about 
your custom er’s business than he does 
himself, for you can’t m ake him be
lieve it.

Don t “put o n ” a civility or form al 
m anner which it no t natu ral to  you, 
and never try  to  flatter a m an; sin
cerity is as com m endable in business 
as it is in religion.

D on’t beg a m an to  look over your 
line, as th a t m akes it appear th a t you 
are short on argum ent, bu t ra th e r  ex
plain to him that you have som ething 
in your line that he will find to  be 
a bargain.

Don 't underestim ate your difficul
ties, nor overestim ate them .

Don t fail to let your custom er talk  
if  he is inclined to do so, as by lis
tening to  w hat he has to say you learn 
w hat his ideas are, and also show the 
respect th a t is due him.

D on’t dodge a question, but answ er 
it fairly and squarely.

D on’t fo rget th a t every m an has 
his own peculiarities which should be 
m et in different ways.

D on’t fritte r  away your tim e in try 
ing to  half convince your custom er 
of a g rea t lo t of things, but se ttle  on 
a few good points and land them  first 
before you go on to  the next.

D on’t m ake a m istake by ta lk ing  to 
the w rong  m an, but be sure you have 
the  nam e of the buyer correct, and 
th a t it is he you are addressing.
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Special F eatu res in the G rocery and 
Produce T rade.

S’pecial C orrespondence .
New York, June 9—W hile the m ar

ket for spot coffee may, perhaps, be 
a little  steadier than  last week, there 
is still very  little  business being done. 
W ould-be buyers are determ ined that 
they  will ge t along w ith the least 
possible stock and, consequently, buy 
from  hand to  m outh. T he loss to 
brokers since the beginning of the 
coffee decline now am ounts to alm ost 
or quite $5 a bag. N aturally , this 
has an influence th a t extends along 
the line. A t the close Rio No. 7 is 
quoted in an invoice way a t 10J^@ 
10y£c. Santos, 4s, 12I4 @ 1 2 ^ c . In 
sto re  and afloat there are 1,854,357 
bags, against 2,158,564 bags at the 
sam e tim e a year ago. Milds are 
dull and only a routine trade rep o rt
ed. Good Cucuta, 12?^c@ (l34c.

Refiners have a liberal supply on 
hand and are m ore than able to  m eet 
all requirem ents “with neatness and 
despatch,” especially as all the re 
quirem ents together are not exces
sively large. A lthough granu lated  is 
a cent a pound cheaper than  a year 
ago, the trade  is sim ply g etting  along 
from  day to  day on the basis of 4.20c.

Q uietude prevails in the tea trade 
and there seems to be no reason why 
this condition will not exist for some 
m onths. Some new Japans have a r 
rived and have sold quite well. Stocks 
are m oderate but there is enough.

H olders of pepper who have held 
on for a long tim e with the idea of

obtain ing  h igher rates have let go 
and quotations are a little  lower. 
O th er lines are absolutely unchanged 
in any respect.

O nly a sum m er trade is going on in 
the m olasses m arket and prices show 
no alteration . Good to prim e cen
trifugal, 35@40c. Syrups are in m od
erate  offering. D em and is light. 
Fancy, 18@22c.

Spot standard  3c tom atoes continue 
well held at 80c, T h is is the usual 
figure also for futures, but neither in 
spot nor fu tu res is there much going 
on. Peas are ra th er  stro n g  on re 
po rts of probable light crops, espec
ially in M aryland and D elaware. 
O th er lines are w ithout an atom  of 
change, w ith the m arket generally  
fairly steady.

B utter is steady and in ra ther m ore 
active dem and than a week ago. 
C ream ery .specials, 27^@ 27% c; firsts, 
26j4(a27c; process, S5J4c; factory, 22 
@ 2 3 4 e. im itation cream ery, 24l/ 2@, 
25c.

Cheese is firm and supplies are 
p re tty  well cleaned up for speculation. 
T op grades, full milk, 14*4'@14}£c.

E ggs are steady for top grades, 
w ith less accum ulation of o ther sorts. 
T he m arket is fairly  steady. Best 
W estern , 23@25c.

G rocers who sm oke c igarettes while 
cu tting  cheese or serving butter, who 
wear soiled aprons in their stores 
while w aiting  on trade, and who 
sweep their floors while goods are 
uncovered are to be boycotted by the 
H ousew ives’ League of St. Paul.

O rganized M anufacturers on O r
ganized Labor.

A t the recent convention of the 
N ational A ssociation of m anufactur
ers, held a t D etro it, L. B. Robertson, 
of the F o rd  M otor C ar Co., in an ad
dress on “T he Ideal W orkm en’s Com
pensation Law ,” said:

“T his A ssociation early realized 
th a t the liability laws of the several 
s ta tes w ere a continued source of 
friction and d issatisfaction between 
its several m em bers and their em 
ployes, but on account of its hostile 
attitude tow ard  organized labor it 
was slow to move in seeking a rem 
edy. ”

A nthony Ittn e r, of St. Louis: Mr. 
P resident, I w ant to take exception to 
a rem ark  of Mr. R obertson ’s. I am 
surprised th a t you, Mr. P resident, did 
not jum p up and correct th a t s ta te 
m ent before I go t the opportunity . I 
understood Mr. R obertson to  make 
the sta tem ent th a t th is A ssociation 
for the last ten o r fifteen years has 
been fighting organized labor. Did 
I understand Mr. R obertson co rrec t
ly?

L. B. R obertson : I refuse to w ith
draw  th a t sta tem ent.

Mr. I ttn e r: I have been a m em ber 
of this organization  during th a t time.
I am an ex-president of tw o N ational 
organizations of em ployers. I am an 
ex-president of local em ployers asso
ciations. I have been in business for 
fifty-four years, and so help me God 
1 have never m et with an em ployer 
in all of my rubbing shoulder to 
shoulder who was opposed to o rgan i

zation am ong wage earners. I am a 
m em ber of tw o wage earners o rgan 
izations. I t  is the m ethods of o rgan 
ized labor th a t th is A ssociation takes 
exception to. I t  is the un-C hristian 
un-brotherly , un-A m erican m ethods 
the unlawful, m urderous, dam nable 
conduct of organized labor tha t we 
take exception to, th a t is all.

P resident John  K irby, Jr.: I agree 
with Mr. I ttn e r. I think Mr. R obert
son is a little  m istaken in this. I t  is 
the abuses of organized labor th a t 
we have passed resolutions condem n
ing and th a t we propose to continue 
passing resolutions condem ning, and 
not the m atter of organized labor per 
se. I m yself have been preaching 
from  the p latform  for ten or fifteen 
years the strongest kind of condem 
nation for the abuses of organized 
labor, but I defy any m an to  put his 
finger on any expression of mine 
w here I have condem ned organized 
labor per se. (A pplause.)

Difficult Lesson.
Johnny 's teacher had tried  in vain 

to im press upon his mind th a t it was 
incorrec t to  say “have w ent.” As a 
last reso rt she told him to  rem ain 
after school and w rite uopn the b lack
board 100 tim es the w ords “I have 
gone.”

W hen after much effort the labor
ious task was com pleted Johnny  w ait
ed for the teacher, who had left the 
room , to return . Finally  in despera
tion he w rote beneath his com pleted

“M iss Smlith, I have w rote ‘I have 
gone’ 100 tim es and have went home."

Take Advantage of This B u y in g
We know that more ot our Dandelion Butter Color is being used now than 

ever before.

If yon are not getting your share of this buying—

W ake up and stock up.

T H E  B R AND W IT H
Butter Color

TH E  G O LD EN  SHADE

MENTS OF A L L * W D ^ W s ? " ^ ^ E ^ w rN^T°ONALyRELY VEGETABLE ao<l that 11 meeta the FULL REQUIRE-

WELLS & RICHARDSON CO., -  BURLINGTON, VERMON
M anufacturers  o f Dandelion Brand Butter Color
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M ovem ents of M erchants.
M cBain—Sprick Co. succeed H enry  

Burning in the g rocery  business.
A usterlitz—J. B. N orthouse suc

ceeds F. R. A tw ater in the grocery 
business.

C harlo tte—Mrs. Don M ilbourn 
succeeds Mrs. L. H. W ood in the 
m illinery business.

A llegan—W . H. M iller has closed 
out his stock of bazaar goods and will 
re tire  from  business.

Jackson—T he W hite  Credit C loth
ing Co., of P o rt H uron, has opened 
a branch sto re  here.

E lk Rapids—Joseph Butler, grocer, 
died at his home June 8 as the result 
diabetes, aged 53 years.

Jackson—F. A. F letcher has en
gaged in the m eat business a t 502 
N orth  B lackstone street.

E ast Jo rdan—Mrs. C atherine W alsh 
has closed out her stock of m illinery 
and will re tire  from  business.

D etro it—T he capital stock of the 
H oughton-French  Coal Co. has been 
increased from  $15,000 to  $30,000.

Leslie— Mrs. Leslie H utchings has 
sold her stock of drugs and paints 
to Mr. Robinson, recently  of Albion.

rhom psonville—E. L. Skinner has 
sold his stock of bazaar goods to H. 
Stockhill, who will continue the busi
ness.

Pontiac—Thom pson & Lougheed 
have opened a shoe and m en's fu r
nishing store a t 11 E ast Law rence 
street.

Corunna— E arl D urham , recently  of 
O w osso, has purchased the Glen T. 
Reynolds d rug  stock and taken pos
session.

Sault Ste. M arie—Joseph E. Bayliss 
succeeds W illiam  M. H ow den in the 
wholesale and retail hay and grain 
business.

G aylord—J. W . G rant has sold his 
bakery to Claude H arring ton , recen t
ly of Johannesburg , who has taken 
possession.

T hree R ivers—S. T. M apson has 
sold his stock of jew elry to the form er 
owner, H. M. Smith, who has taken 
possession.

B righton—T he depositors of the
G. J. Baetcke & Co. bank will receive 
their first dividend of 25 per cent, 
in about 3 days.

1 hom psonville—F rank  W ilson has 
sold his stock of shoes and harness to 
E. L. Skinner, recently engaged in 
the bazaar business.

Cheboygan—George D. O ’Brien has 
sold his grocery  stock to John  
O ’Grady, who will continue the busi
ness a t the same location.

Iro n  River—Jake A rneth, recently  
of Negaunee, has leased a store 
building and will occupy it w ith a 
stock of drugs about June 23.

L uther—John  Minzey has sold his 
in terest in the Minzey & Co. grocery 
stock to  E. Minzey & Co.

W yandotte—T he E bert B ro thers 
Co., dealers in coal, ice and builders’ 
supplies, has increased its capital 
stock from  $50,000 to  $100,000.

B righton— L. H. W estphal & Sons, 
dealers in hardw are, have filed a peti
tion in bankruptcy. A ssets are about 
$1,500 less than  the liabilities.

O livet—A. M. Sm ith & Co., of 
E aton Rapids, have opened a branch 
egg and poultry  sto re  here under the 
m anagem ent of Ralph Shetterly .

Springw ells—A new bank has been 
organized under the style of the 
Springw ells S ta te  Bank, w ith an 
authorized capital stock of $25,000.

M aple City—Bloom & Cluff, dealers 
in general m erchandise, lost their 
stock and store building by fire June 
5. Loss, about $7,000, w ith no insur
ance.

N ew berry—B urglars entered  the 
O scar Sundstrom  dry goods and 
clothing sto re  and carried aw ay goods 
to the am ount of several hundred dol
lars, June 7.

G aylord—Stanley Sw antek has sold 
his in terest in the m eat stock of Noa 
& Swantek, to  his partner, F rank  Noa, 
who will continue the business under 
his own name.

Grand H aven— P eter D ornbos is 
closing out his retail stock of cigars 
and tobacco and will devote his en
tire a tten tion  to his cigar m anufac
tu ring  business.

P o rt H uron—T he B rogan Oil Co. 
has engaged in business w ith an 
authorized capital stock of $50.000, all 
of which has been subscribed and 
paid in in property.

Ivalamazoo—G eorge H. Baggs is 
erecting  a store  building at the cor
ner of Sem inary avenue and Gull 
stree t and will occupy it with a stock 
of groceries about A ugust 1.

Pontiac—D. H . E lliott, furn iture 
dealer a t 111 N orth  Saginaw street, 
has sold his stock to Clyde Arnold, 
recently  of D etro it, who will continue 
the business at the same location.

Bay City— E. E. Corliss has pu r
chased the S tenger Bread Co. bakery, 
a t 120 W ashing ton  avenue, and will 
continue the business at the same lo
cation under the style of the Corliss 
Bread Co.

D etro it—T he Acme Mill E nds Co. 
has been organized to  deal in mill 
ends of all kinds of cloth, w ith an 
authorized capital stock of $6,000, of 
which $3,000 has been subscribed and 
paid in in cash.

St. Joseph—T he Rose D rug  Co., 
consisting  of S. W . Rose, of this 
place, and C. C. R ittenhouse, of Chi- 
cago, has dissolved partnership , and

the stock and fixtures have been sold 
to H . C. and H. C. K erlikow ske. T hey 
have form ed a partnersh ip  and will 
conduct the form er business under 
the nam e of T he Square D rug  Co.

Jackson—Jacob L. P eterm ann  has 
sold his bakery and stock of g rocer
ies to  R. R. Robinson, recently  of 
Grand Rapids, who will continue the 
business at the same location, 808-810 
E ast Main street.

Calum et—The Schm idt B rothers 
Co. has engaged in the general log
ging and lum bering business, with an 
authorized capital stock of $50,000, 
which has been subscribed, $21,000 
paid in in cash and $16,300 in p roper
ty.

T raverse  City—Jam es P atterson , 
who conducts a confectionery store 
and ice cream  parlo r under the style 
of the Palace of Sweets, has sold his 
stock to Jim os Bros., who will con
tinue the business a t the same loca
tion.

E ast Taw as—Julius E. Gumm, who 
conducts a departm ent store at Ona- 
way, has leased a store  building here 
and will conduct a sim ilar business 
under the m anagem ent of his partner,
H . N. Butler, under the style of H. N. 
Butler & Co.

Lake O dessa—W . D. Reynolds re 
cently assigned his general stock to 
G. A. W eed. Some of the creditors 
thereupon induced him to recall the 
assignm ent and u tte r  a tru s t m o rt
gage instead, securing  all the credi
tors, share on share alike. Mr. W eed 
was nam ed as tru stee  and is proceed
ing to close out the stock as expedi
tiously as possible. T he liabilities 
are about $3,100. I t  is though t that 
the assets will nearly  equal the liabil- 
ties. Mr. Reynolds was discouraged 
over the lack of business and has re 
moved to Lake City, w here he has 
located on a farm.

M anufacturing M atters.
D etroit—T he W agner Baking Co. 

has increased its capital stock from 
$100,000 to $308,300.

P ort H uron—T he T ruesdell M arble 
& G ranite Co. has decreased its cap
ital stock from  $12,000 to $9,000.

Maple Ridge—T he O shkosh E xcel
sior Co., of O shkosh, W is., is e rect
ing a factory  here which they will 
operate about January  1.

D etro it—The E ast Side Cream ery 
Co. has incorporated  w ith an au tho r
ized capitalization of $5,000, of which 
$2,550 has been subscribed and paid in 
in cash.

Ann A rbor—T he S tanger F urn itu re  
Co. has been organized with an au th 
orized capital stock of $30,000, of 
which $20,000 has been subscribed and 
paid in in cash.

D etro it—The Insu la ting  M aterials 
Co. has m erged its business into a 
stock com pany under the same style, 
w ith an authorized capital stock of 
$50,000, all of which has been sub
scribed and paid in in cash.

D etro it—T he W ayne C igar Co. has 
engaged in business w ith an au tho r
ized capitai stock of $50,000 com m on 
and $20,000 preferred , of which $35,000 
has been subscribed, $10,000 being 
paid in in cash and $25,000 in p roper
ty-

Cheboygan—F. S. R itter, Vice-
P residen t of the Cheboygan F lour 
Mill Co., and son, Guy, purchased the 
Jam es H. T u ttle  fu rn itu re  stock and 
will continue the business under the 
style of R itte r & R itter. F. S. R itte r 
will continue in the m illing business 
and the store will be under the m an
agem ent of Guy R itter.

Au Sable—T he Loud Com pany for 
m any years controlled the rafting  and 
delivering of logs on Au Sable river. 
The com pany has ju st sold the boom 
sticks, some of them  40 years old and 
contain ing  a good quality  of pine tim 
ber, and they are to  be converted into 
lum ber at the mill of G ardner & 
Richards, at E ast Taw as. I t  is esti
m ated that nearly  1,000,000 feet of 
good lum ber will be realized.

W ill Pay L ess T han  O ne P e r Cent.
B attle  Creek, June 10—A ccording to 

disclosures made in the m atter of the 
U nited C onfectionery Co., a m illion 
and a half dollar corporation , credi
to rs will receive less than  a cent on 
the dollar for their claims. I t  was 
stated  that hundreds of. M ethodist 
m inisters all over the country  will be 
heavy losers. I t  was b rought out 
th a t W . A. T aylor, fa ther of the T ay 
lor b ro thers, and a M ethodist m inis
ter, has induced m any M ethodist m in
isters to purchase stock in the candy 
selling corporation, and tha t many 
m inisters in various sections of the 
country  invested, som e heavily, ex
pecting to reap in big harvests in their 
o lder age.

The assets of the U nited  Confec
tionery  Co. will reach about $1,000, 
while debts am ount to  about $63,000. 
T he assets will be sold at a loss, and 
will b ring  the pro  ra ta  by which 
creditors will be settled  w ith to  a 
m ere nothing. T he D etro it T ru s t 
com pany was named trustee and will 
have charge of clearing up affairs of 
the company. A. B. G ardner, who 
practically financed the T ay lo r B ro th 
ers Co., adm itted  th a t the T ay lors 
had m uddled up th ings so badly th a t 
he did not know w here he was at.

T h e  Clocks W e W ear.
T he th ree  m arks on the back of a 

glove and the clocks on a stocking 
are due practically  to  the same cir
cum stance. T he glove m arks co rres
pond to  the fourchette  pieces betw een 
the fingers, and in o ther days these 
pieces w eie continued along the back 
of the hand, braid being used to con
ceal the seams.

A som ew hat sim ilar origin is as
signed to  the o rnam ental clock on 
the stocking. In  the days when 
stockings w ere m ade of cloth the 
seams occurred w here the clocks do 
now, the ornam entation  then  being 
used to  conceal the seams.

T he useless little  bow in the leather 
band lining a m an’s ha t is a survival 
of the tim e when a hat w as m ade by 
tak ing  a piece of leather, boring  two 
holes through  it, and draw ing it up 
w ith a piece of string .

Rules in advertising, like ru les in 
m ost lines of effort, m ust be applied 
w ith judgm ent.

W e feel so rry  for the hero who is 
out of a job.
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The  Produce Market.
A pples—F rom  a M ichigan stand 

point there is noth ing w hatever do
ing in the way of shipm ents. I t  is 
practically  over w ith, therefore, we 
will discontinue on th is com m odity 
until the early  apple crop is ready for 
m ovem ent.

Beans— D ealers pay $1.60 for w hite 
and $1.65 for red kidney.

B u tte r—T he m ake of bu tte r is 
steadily increasing, and w ith it the 
quality  is im proving. O w ing to  the 
increased dem and for speculation as 
well as for consum ption, the m arket 
has advanced lc  per pound. The 
situation, how ever, is not very firm 
a t the advance, and if there  is any 
change during  the com ing week it 
will likely be a decline. The make 
will, of course, show  a fu rther in 
crease and the quality will get even 
better. P re sen t prices are  about lc  
above a year ago. Fancy cream ery 
is quotable a t 28@29c in tubs and 30 
@31c in cartons. Local dealers pay 
20c for No. 1 dairy and 19c for pack
ing stock.

Cabbage—$1.50 per crate for T en- 
e s se e ; '$2.25 per crate for Mobile or 
T exas stock.

C arro ts—50c per box.
Celery— California Jum bo, $1 per 

bunch; F lorida, $3.50 per crate.
C ocoanuts—$4.75 per sack contain

ing 100.
Cucumbers—75c per doz., for home 

grown.
E ggs—T he dem and is of fair size 

for the tim e of year, and receipts 
have been holding up well. I t  is ex
pected th a t the quality from  this time 
on will not be as good as during May. 
Local handlers pay 18c for candled, 
loss off.

E gg  P lan t—$2 per box from  F lo r
ida.

Grape F ru it—$3.75 for 36s, $4 for 
46s, $5 for 54s and $5.25 for 64s and 
80s.

Green O nions— 15c per dozen for 
home grown.

G reen Peppers—50c per basket. 
H oney—20c per lb. for w hite clov

er, and 18c for dark.
L em ons—$7@8 per box fo r Mes- 

sinas.
L ettuce— New O rleans head, $2 per 

bu.; ho t house leaf 8c per lb.
O nions—T exas Berm udas, $1@1.25 

per crate.
O ranges— L ate Valencias and Nav

els com m and $5.50@6 per box.
Parsley—30c per dozen.
P ieplant—50c per bu. fo r home 

grow n.
Pineapple—Floridas com m and $3.50 

for 36s, $3.75 for 30s and $4 for 24s.
P o ta toes— 30@40c for hom e grown. 

S outhern  com m and $3.75 per bbl. for

w hite stock from  V irginia and 90c 
per bu. for red T rium phs from  Texas.

P oultry— Local dealers pay 13c for 
fow ls; 6c for old roosters; 8c for 
geese; 10c for ducks; 12c for turkeys. 
T hese prices are live-weight. D ressed 
are 2c higher.

R adishes—12c per doz.
Seeds— Clover $13.50 for either 

m edium  or m am m oth. Alsike, $13.50 
t^ l4 ;  T im othy, $2@2.25.

Spinach—65c per bu.
S traw berries—$2.50@3 per crate  of 

16 qts. M ichigan stock. T he crop will 
be sho rt in th is S tate and prices will 
be high on account of the shortage 
and the s trong  dem and from  the 
South for M ichigan stock.

T om atoes—$3.50 per crate of six 
baskets— Florida.

Veal— Buyers pay 6@12Hc, accord
ing to  quality.

E arly  D ays of P edal Locom otion.
Wm. B. H olden, of the G rand R ap

ids D ry Goods Co., and John  B enja
min, Cashier of the G rand Rapids 
N ational City Bank, w ere chatting  
the o ther day. “ I  used to  ride one 
of those old fashioned high w heels,” 
said Mr. H olden rem iniscently  when 
the ta lk  drifted into bicycling. “ I 
w onder how  1 would look on one of 
them  now, but it would take about a 
m illion dollars to persuade me to  try  
it. Al. R ichm ond w as the first in 
tow n to  get a safety  and I w as second. 
T he first safeties had solid, instead of 
pneum atic tires, but, as I rem em ber 
it now, we used to  get around p re tty  
well on them  and have lo ts of fun.”

“ I used to ride a bicycle, but it 
has been several years since I was 
on one,” said M r. Benjamin, w hen it 
came his tu rn  to  say som ething. “My 
first riding w as on an iron  tired  ve
locipede the p redecessor of the safe
ty ,” he said. ‘"It w as no t geared, 
like the bicycle, and the pow er was 
applied direct, one tu rn  of the wheel 
calling fo r one tu rn  of the pedal. As 
I rem em ber we could m ake the wheei 
go considerably faster than  a walk, 
but I do no t th ink  the speed lim it 
w as ever in m uch danger from  any
th ing  I  could do. L a te r I had a 
safety, and la ter still I quit riding, 
not because I did no t enjoy it, bu t be
cause p re tty  nearly  everybody else 
stopped and 1 dropped out of the 
habit w ith the re st of them.'*

T he longer you live the m ore you 
ought to  be asham ed of yourself if 
you do no t accom plish som ething 
w orth  while.

T he farm er is m aking m oney in 
these days of costly  living. Is  he 
spending it a t your store? If  not, 
ge t busy.

The Grocery Market.
Sugar—T he m arket on both  raw  

and refined is quiet and strong—the 
sam e as it has been fo r th ree  weeks. 
W h at is needed to stim ulate the m ar
ket m ore than  any th ing  else is an 
active m ovem ent in refined, but while 
there is some im provem ent the dis
trib u to rs  do not seem to enthuse over 
argum ents th a t the bo ttom  has been 
seen. G ranulated to-day a t 4.20c is 
cheap, com paring w ith 5.20c a year 
ago, or a full cent decline. Raw s in 
the m eantim e have reacted only 62 
points and the refiner consequently  is 
no t m aking much money. T he coun
try  is probably w aiting for the passing 
of the tariff question and will continue 
on a hand-to-m outh basis. Even th is 
character of buying, however, m ight 
reach a large to ta l if ho t w eather 
forced buyers in to  the m arket.

Coffee—Rio and Santos, excepting 
the h igher grades, are fully a half 
cent cheaper than  a week ago. T he 
higher grades are relatively scarcer 
and not quite so weak. Milds are 
also soft and lower. N obody seems 
to have any confidence in the m arket, 
and it seems m ore likely to go lower 
than higher. T he dem and is quiet. 
Java is quiet and unchanged, but 
M ocha is scarce and firm.

Canned F ru its—Gallon apples, while 
in a little b e tter dem and than  during 
May, are not m oving well, and prices 
are still very low. Pineapple is the 
one article in the canned fru it line 
which is show ing a m arked increase 
in activity. New pack straw berries 
from  M aryland have been offered dur
ing the past tw o weeks at exactly  the 
same quotations as a t the opening of 
the 1912 season. California canned 
goods on spot are in ra th er light de
m and at unchanged prices. F u tures 
have no t been generally  priced as yet, 
but there is reason to  believe tha t 
prices will be about on the sam e level 
as last year, w ith the possible ex
ception of peaches, which m ay be a 
little  higher.

Canned V egetables—T here  is a 
m uch be tte r feeling in corn and 
prices are h igher than  some tim e ago. 
T he poor quality corn is well cleaned 
up now and instead of good quality 
corn being offered freely as it was 
during the past year the w holesaler 
has to  look to  locate stocks. T he ef
fo rt of the packers to advance the 
price of canned tom atoes on account 
of the fro st rep o rt com ing from  some 
tom ato  raising  d istric ts in the  E ast 
w as unsuccessful and quotations re 
m ain the sam e as announced at the 
opening of fu ture prices. T he E ast
ern crop of peas will undoubtedly be 
short, and there is considerable doubt 
as to w hether packers will be able 
to  m ake full deliveries. T he W estern  
situation is also uncertain, and some 
packers have w ithdraw n from  the fu
ture m arket. N o advance in price 
has occurred as yet.

Dried F ru its—T here m ust be a 
slight advance in m ost dried fru its 
in o rder to  cover the expense of pu t
ting  them  in cold sto rage a t the p res
ent time. E vaporated  apples are still 
low, bu t there is noth ing at the p res
ent time to  indicate an advance, as 
the dem and is light. T he heavy de
m and of the year is during  the next

three m onths and it is possible th a t 
prices will be some higher during that 
time. P runes and apricots are in the 
best dem and. T h a t stocks of large 
size prunes are sm all and apricot 
stocks are light, is given as the rea
son of .the recent advance in prices.

Canned F ish—Salm on is w anted to 
some extent, particu larly  pinks and 
medium reds, but the dem and for red 
A laska is light. Prices are unchanged, 
both spo t and future. D om estic sar
dines are dull a t ru ling  prices. Im 
ported  sardines scarce, high and in 
m oderate demand.

Cheese— Receipts are larger and the 
consum ptive dem and better. T he 
quality  is also im proving, but it will 
not be fine before the middle of the 
m onth. No im m ediate change in 
m arket conditions is in sight.

Rice—W hile there is no g rea t ac
tivity, the m ovem ent is fairly well 
m aintained. Prices while unchanged 
from  those quoted some time ago, 
are firm er and m illers in the South 
are said to  be holding their stocks 
firmly.

Syrup and M olasses—Glucose is un
changed for the week. Compound 
syrup is dull at ru ling  prices. Sugar 
syrup is not w anted and spices are 
unchanged. M olasses is quiet and 
dull.

Salt F ish—Cod, hake and haddock 
are dull, as usual a t this season, and 
unchanged. M ackerel show s no m a
terial change; in fact, there is not 
sufficient dem and to develop any 
change.

P rovisions—Sm oked m eats are 
higher. O w ing to  the sho rt supply 
and the high cost of hogs the m arket 
will probably no t recede very much 
from  the p resen t basis. Pure lard is 
steady and unchanged. Compound 
lard is J4c advance. B oth are in good 
consum ptive demand. B arrel pork, 
dried beef and canned m eats are firm 
and unchanged.

Charles Neum an, who for the past 
twenty-five years has been connected 
with the W eatherly  Company, has 
engaged in the plum bing and heating 
business under his own name. A sso
ciated with him are his two sons, 
Charles and Earl. H e is located at 
the corner of C herry s tree t and E ast
ern avenue.

John  W . Califf, who has covered 
N orthern  M ichigan fo r the past 
twelve years fo r the G rand Rapids 
Supply Co., has form ed a copartner
ship with his son, E. J., and engaged 
in the business of m anufacturer’s 
agents under the style of J. W . &
E. J. Califf.

T here  is a charm  about “personal
ly-conducted” tours th a t a ttrac ts  
m any travelers. P ersonally-conduct
ed business draw s trade.

W ork  w ith your com petitors for 
the general good of the tow n instead 
of w orking against them  for your 
own personal advantage.

Jam es H eyboer has purchased the 
grocery  stock of E. Schoone, at 2035 
G odfrey avenue.

U sually a m an is w hat he suspects 
o thers of being.

mailto:1@1.25
mailto:2@2.25
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Getting Pretty Close to the Danger 
Line.

The question has never been raised 
as to righ t of the banks to appropri
ate m oney as contributions to  various 
charitable, educational, religious and 
o ther purposes th a t m ay be asking 
for aid. T he Federal banking law is 
very explicit in forbidding contribu
tions to political cam paign funds, but 
it silent as to  appropriations for o ther 
purposes. T he banking officials, how
ever, both S tate  and N ational, are 
becom ing m ore and m ore particular 
as to w hat is done w ith the m oney 
and th is question of subscribing to 
enterprises no t even rem otely  con
nected with the business of banking 
m ay some day come up for enquiry 
and a test. T he banks, th rough  the 
G rand Rapids C learing H ouse A ssoci
ation, have the past year contributed 
$10,000 to  the Y. M. C. A., $1,000 to 
the Ohio and Indiana flood sufferers, 
$4,000 to  the A ssociation of Com 
m erce and $300 to the W estern  M ich
igan Developm ent Bureau. In  o ther 
years am ong the contributions m ade 
have been $3,000 for the home com 
ing celebration, and $1,000 for the 
H olland U. B. A., and contributions 
were also m ade for the San F rancisco 
earthquake and a variety  of o ther 
causes. N o question probably will 
ever be raised as to the w orthiness 
of all these causes. T he issue, how 
ever, will be on the righ t of the offi
cers of a bank, e ither acting for the 
bank itself or through  the C learing 
H ouse, diverting funds which belong 
to the stockholders to purposes ou t
side of business. T h is issue is es
pecially likely to be raised when the 
cause to  be aided is in any sense re 
ligious or sectarian. W hen the 
C learing H ouse gave to the John 
Calvin College, which is narrow ly sec
tarian, it necessarily antagonized 
stockholders who are allied w ith the 
Rom an Catholic and liberal church
es. W hen it contributed  to  the C ath
olic high school, it necessarily  an
tagonized the feelings of some P ro t
estan t stockholders. T he Y. M. C. A. 
is not a religious institu tion , it is 
true, nor is it denom inational, bu t it 
is narrow ly  sectarian, barring  those 
of liberal religious views and C ath
olics from  any participation  in its 
m anagem ent. T here are m any liberal 
m inded and Catholic stockholders in 
the banks and when the banks con
tribu te  to  such a cause these stock
holders m ust pay in p ropo ition  to 
their holdings, w hether they  w ant to 
o r not, or, w hat amount.s to  the same 
thing, the m oney tha t belongs to  them  
is taken for the purpose. The H ol
land U. B. A. is a w orthy  institution,

deserving of generous support, but 
will the law justify  banks in taking 
m oney which belongs to  stockholders 
who m ay have con trary  views and 
contribu ting  it for the aid of th is in
stitu tion? Grand Rapids could h ard 
ly get a long w ithout its A ssociation 
of Commerce, but if an assessm ent 
upon the stockholders had to  be 
made, instead of tak ing  it from  funds 
already accum ulated, would the r e 
sponse of the stockholders be unan
imous? T he sam e question m ight be 
asked as to  the flood sufferers, the 
W est Michigan D evelopm ent B ureau 
and to  nearly  every o th er cause to 
which the banks have contributed. 
T here is absolutely no question as to 
the w orth iness of any of these causes 
but the real question is as to  the righ t 
of officers and d irecto rs of banks to 
use funds which belong to the s tock 
holders for o ther than  banking pur
poses w ithout consulting them . S to ck 
holders w ishing to contribute  will, in 
every instance, no doubt, be given 
am ple opportunity  to do so and in 
any am ount, but should they be made 
involuntary con tribu tors as w ell? T he 
banks usually  defend their action on 
the ground th a t such contributions 
serve to advertise them selves as a 
whole o r help the tow n and th a t in
directly  the stockholders receive com 
m ensurate benefit. T h is is in several 
instances an obvious evasion, o r at 
least a strain ing  of the  question, and 
it m ight be suggested th a t when 
evasions or strain ings become neces
sary  th a t the ground upon which those 
reso rting  to such m ethods stand is 
none too sound.

T he C learing H ouse A ssociation 
has eight m em bers. T hey are the 
th ree N ational banks, the K ent State, 
Peoples and Com m ercial Savings and 
the M ichigan T ru st Company. The 
City T ru s t and Savings is not a m em 
ber, bu t enjoys the privileges of the 
C learing H ouse th rough  the Grand 
R apids N ational City. T he new 
G rand Rapids T ru s t Com pany is not 
y e t a m em ber, but, no doubt, will be- 

one in due time. W hen  a con- 
tribu tion  to  any cause is m ade by the 
C learing H ouse the am ount is appor
tioned am ong the banks according to 
the ir show ing in the last bank s ta te 
m ents. T he capital, surpluS and un
divided profits and deposits of all the 
banks is taken as the basis, and then 
each pays in the ratio  of its capital, 
surplus and profits and deposits to  < 
the whole. W hen a contribution  is 
m ade it takes about tw o hours of 
hard figuring to  determ ine each bank’s 
share, and the figuring has to  be gone 
all over again follow ing each new 
statem ent.

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

Fourth National Bank
Savings

Deposits

FI
Commercial

Deposits

3
Par Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

3%
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital
Stock

$300,000

Surplus 
and Undivided 

Profita

$250,000

The
Old National Bank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of 3 yi % if left a year.

!

at«

I

*



Tune 11, 1913
M I C H I G A N  T R A D E S M A N 7

Tw o Grand Rapids Banks Have Sa
loon Tenants.

W m . H. A nderson, in behalf of the 
F o u rth  N ational Bank, has purchased 
the Pike and W ithey estate  buildings, 
adjoining the Bank property  on Pearl 
street, a t a consideration of $40,000 
for the Pike and $35,000 for the 
W ithey property .

T he descriptions have 22 feet fro n t
age each on Pearl, ex tending 100 feet 
back to the alley and with the p resent 
p roperty  of the Bank gives a frontage 
of 134 feet on Pearl, 30 feet on M on
roe avenue and an east line th a t angles 
back to the alley. W ith  th is increase 
in its holdings the F o u rth  N ational 
will have a p roperty  large enough to 
be w orth  while im proving in a m an
ner tha t will be a credit to the city 
and to  the Bank w hen the tim e comes 
th a t the Bank needs additional room  
for the accom m odation of its business. 
F o r the p resen t the only im provem ent 
will be to open up passages through  
the upper floors, m aking the s ta ir and 
elevator a t the en trance to  the F ourth  
N ational on M onroe avenue the main 
entrance, closing the tw o stairw ays on 
Pearl street. W ith  the three build
ings m erged into one the offices will 
be ren ted  for business purposes. Tw o 
saloons occupy the first floor and 
these will rem ain until their leases 
expire in tw o and th ree years respec
tively, and then  o ther tenan ts will be 
sought.

T he tw o properties acquired, with 
the upper floors used for room ing 
purposes, have been yielding incomes 
of less than  3 per cent, on w hat they 
sold for. U nder the new m anage
m ent, w ith one elevator serving them  
all, one heating  p lan t w arm ing them  
all and one jan ito r  service, and a b e tter 
class of tenants, the incom e will be 
increased to net 6 per cent., or better. 
A very im portan t consideration  is the 
added value this acquisition gives to 
the individual descriptions. Bunched 
the th ree pieces are w orth  a t least 25 
per cent, m ore than  the sum of the 
th ree as separa te  propositions.

T w o of the city banks now have 
saloon tenan ts on their hands, which, 
under o rdinary  circum stances, would 
be considered strange when the high 
m oral tone of banking institu tions in 
general is rem em bered and how they 
stand fo r sobriety  and th rift. T he 
banks, however, a re  victim s of circum 
stances and no t w illful p rom oters of 
th irs t parlors. T he G rand R apids 
Savings B ank is landlord  to  the 
M oore saloon by r ig h t of the lease 
which has a year ye t to  run  inherited 
from  the W hite  estate  con tro l before 
the execution of the 99 year lease to 
the Bank. T he F ourth  N ational has 
the Kelly and the K ruse saloons as its 
tenants, one with tw o and the o ther 
w ith th ree years ye t to  rem ain under 
old leases. I t  is needless to  say the 
banks will “clean up” as soon as they 
can and get in o ther tenants.

H enry  Idem a, of the K ent S tate, 
sailed from  New Y ork M onday for a 
tw o m on ths’ autom obile trip  abroad. 
Mrs. Idem a and Mr. and M rs. G od
frey von P laten  accom panied him.

The banks will pay their usual divi
dends on Ju ly  1. T he Peoples and 
Fourth  N ational will each pay 1 per 
cent, m onthly, the K ent S tate  3 per 
cent, quarterly , the G rand Rapids 
N ational City and G rand R apids Sav
ings each &y2 per cent, quarterly , the 
Commercial 2 per cent, quarterly , the 
Old N ational 4 per cent, sem i-annual 
and taxes, the City T ru s t and Savings 
3 per cent, sem i-annual, and the M ich
igan E xchange P rivate  Bank 5 per 
cent, sem i-annual. T he Michigan 
T ru s t Com pany has been paying 5 
per cent, sem i-annually and an ex tra  
1 per cent, sem i-annually to  help the 
stockholders pay their taxes. U nder 
the new law tru s t com panies are as
sessed a? an en tirety  and the taxes 
are paid in a lump sum by the com 
pany itself, instead of being levied 
upon the stockholders. T he M ichi
gan T ru s t Com pany’s sum m er taxes 
will be about $10,000 and it is pos
sible the dividend d isbursem ents will 
be reduced to 4 p e r  cent.

Fresh Strawberries in Cold Storage.
T he preserving of fresh straw ber

ries for ice cream  m aking and for 
o ther purposes is g e ttin g  to be a 
very com m on practice. T he fru it is 
sw eetened to taste  and crushed and 
m ay be stored  in ord inary  glass 
fru it ja rs  or tin cans o r any o ther 
suitable package. O r, the fru it may 
be had as whole ripe fru it by filling 
the receptacle in which it is stored 
with the whole berries and the juice 
and pulp of the crushed fru it poured 
over them.. T he ja r  should be filled 
full to exclude the air, o r w hatever 
package is used should be trea ted  in 
the same way and fitted with a tigh t 
cover. T he syrup should fill all the 
space. I t  is claimed th a t this m ethod 
brings the fru it out of sto rage with 
perfectly  fresh flavor, and in as good 
condition fo r all so rts of purposes as 
it was w hen fresh.

T he m an who spends much tim e in 
w ishing he had a p rivate office is 
usually a m an who w ouldn’t know 
w hat to  do in such a place if he had 
the chance.

To The Cautious 
Invesor

W e wish to  ca ll a tten 
tion to  the bonds o f  the 
American Public U tilitie s  
Company, which w e  believe  
w ill sa tis /y  the require
m ents o f  the cautious in
vestor, who demands both  
sa fe ty  o f  principal and a 
reasonable return thereon.

The Company p a y s  di
vidends on preferred and  
common stock, and earns 
13 tim es amount required  
to  pay the in terest on the 
bonds.

E a rn in g  s ta t e m e n t s ,  
maps, etc., cheerfully fur
nished upon request, by

Kelsey, Brewer & 
Company

B ankers
Engineers - Operators

Grand R apids, Mich.

Quotation« on Local Stocka and Bonds.
Bid. A sked.

70
43%

360
106

58
73
1

97
81
93

215

Am . G as & E lec. Co., Com.
Am . G as & E lec. Co., P fd .
A m  L ig h t & T rac . Co., Com.
Am . L ig h t & T rac . Co., P fd .
Am . P ub lic  U tilities , Com.
Am. P ub lic  U tilities , P fd.
Can. P u g e t Sound L br.
C ities S erv ice Co., Com.
C ities S erv ice Co., P fd .
C itizen s’ T elephone 
C om m ercial S av ings  B ank  
Com w ’th  P r . R y. & L t., Com. 
Com w ’th  P r . Ry. & L t., P fd.
E lec. Bond D eposit, P fd .
F o u rth  N a tio n a l B ank  
F u rn itu re  C ity  B rew ing  Co.
Globe K n itt in g  W orks , Com.
Globa K n itt in g  W orks , P fd .
G. R. B rew in g  Co.
G. R. N a tio n a l C ity  B an k  
G. R. S av ings B ank  
K e n t S ta te  B ank  
L incoln G as & Elec. Co.
M acey  Co., Com.
M acey C om pany, P fd.
M ichigan S u g a r Co., Com. 
M ichigan S ta te  Tele. Co.. P fd . 100 
N a tio n a l G rocer Co., P fd . 88 
Old N a tio n a l B an k  205
Pacific  G as & Elec. Co., Com. 47 
P eoples S av ings  B ank  250
T ennessee  Ry. L t. & P r ., Com. 17 
T ennessee  Ry. L t. & P r., P fd . 72 
U til itie s  Im p ro v em en t Co.. P fd . 70 
U til itie s  Im p ro v em en t Co., Com. 53

71212
59

135

180
225
260
30

200
95

75
45%

370
108

62
75
1%100

83
94

65
140100
155
181

264
34

97
37101%
90

207
49

19
75
74
55
73
80

U nited  L ig h t & R y ., Com. 71
U n ited  L ig h t & Ry., 1st P fd . 77
U nited  L ig h t & R y„ 2nd 1 id .

(old) 75 77
U nited  L ig h t & Ry., 2nd P fd.

(new ) 7x 73
Bonds.

C h a ttan o o g a  G as Co. 1927 
D enver G as £  E lec. Co. 1949
F lin t G as Co.
Q. R . E d ison  Co.
G. R. G as L ig h t Co . 
G. R . R ailw ay  Co. 
K alam azoo  G as Co. 
S ag inaw  C ity  G as Co. 

•E x -d iv id en d .
Ju n e  11. 1913.

1924
1916
1915

97
96%
97%

95
95%
96
98% 100 
99% 100% 

1916 100 101
1920 95 100
1916 99

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

!( |R ^ ^ APi^^AVlNGS^ ANir

Send for the report of

Price, Waterhouse & Co.
The world-wide known 
Public Accountants on

The
National Automatic 

Music Company
42-50 Market A ve. N . W . 

Grand Rapids, Mich.

It will convince you that this is 
the best stock you ever had an op
portunity to invest your money in.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - - - - $500,000
Surplus and Profits - $300,000

Deposits
7 Million Dollars

3 %  Per Cent.

Paid on Certificates

You cau transact your banking business 
w ith  us easily by mail. W rite us about it 
i f  interested.

WE WILL PAY YOUR WIFE
$25.00 per month for 20 years after your death if you will pay us $7.45 per 
month while you live. This is for age 35: other ages slightly different. 

Write and ask us about it.
T h e  Preferred Life Insurance C om pany Grand Rapids, M ich.

STABILITY OF EARNINGS MEANS 
CONTINUED DIVIDENDS

The First Preferred, 6 per cent Cumulative Stock of

United Light & Railways Co.
Is based on properties of which are more than Three Times the 
Amount Necessary for the Dividends and their business is steadily 
increasing. Ask to mail you the earnings statements of 
this company.

HOWE, CORRIGAN & COMPANY
IN V E ST M E N T S

M ichigan T rust Bldg. G R A N D  RAPIDS, MICH.

2'A% Every Six Months
Is what we pay at our office on the Bonds we sell.

$100.00 Bonds—5% a Year
THE MICHIGAN TRUST CO.

Our Local Securities Department
Buys, Sells, Quotes

Bank and Industrial Securities
on a commission.

HOWE, CORRIGAN & COMPANY
C itizens 1122 533-535 M ichigan T rust Building BeU M 229

Grand Rapids, Mich
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GAPgRADESMAN
(U nlike a n y  o th e r  p ap e r.)

D EV O T E D  TO  T H E  B E S T  IN T E R E S T S  
__________ O F B U S IN E S S M EN .

P u b lished  W eek ly  by
TR A D ESM A N  COMPANY.

________ Grand Rapids, Mich.______
S ubscrip tion  P rice .

O ne do llar p e r  yea r, If pa id  s tr ic tly  In 
advance ; tw o do llars  if  n o t pa id  In a d 
vance.

F iv e  do llars  fo r six  yea rs , p ayab le  In 
advance .

C anad ian  subsc rip tions, $2.04 p e r  y e a r  
p ayab le  in v a riab ly  in  advance .

Sam ple copies, 5 c e n ts  each .
E x t r a  copies of c u r re n t issues, 5 ce n ts ; 

issues a  m onth  o r m ore old, 10 c e n ts ; 
issues  a  y e a r  o r  m ore old, 25 cen ts.
E n te red  a t  th e  G rand  R ap id s  Postofflce 

a s  Second C lass M a tte r .
E . A. STO W E, E d ito r.

June 11, 1913

A P R O FIT A B L E  PR O FE SSIO N .
In recent years an entirely  new p ro 

fession has developed. I t  is a p ro
fession tha t requires no education, no 
skill of hand, no capital, none of the 
ordinary qualifications for success. In  
th is profession the chief requisites are 
a big voice, a fluent com m and of the 
profane language, the ability to lie 
frequently  and .w ith or w ithout con
sistency, and a callous hearted will
ingness to take the bread from  the 
m ouths of workingm en and their fam 
ilies th a t the pocket book of the fol
lower of this profession may be lined. 
T his profession is th a t of labor lead
er. In  o ther days, if an em ploye did 
no t like the conditions under which 
he worked, the w ages paid, the hours 
o r anything else, he w ent like a man 
to his em ployer and said so, and it 
was alw ays his privilege to seek an
o ther job if the conditions were not 
changed to  suit him. If  the d issatis
faction became general the w orkm en 
could go in a body or through repre
sentatives lo r a friendly conference 
and the strike came only as the last 
re so rt w hen all o ther m ethods failed. 
In those days the dealings betw een 
em ployer and em ploye were direct 
and personal w ithout the interference 
o r intervention of outside parties. In 
these m odern days it is different. The 
em ployes m ay be entirely  satisfied 
with the conditions, contented with 
w ages and hours, desiring and expect
ing no change so long as they  were 
kept busy and the pay days came reg 
ularly, w hen along will come a p ro
fessional labor leader, a m an who has 
no in terest in the local situation, who 
is in no wise affected by the condi
tions tha t obtain, w ith no responsi
bility and no care. T h is professional 
labor leader discovers for the satisfied 
w orkingm en a grievance, m akes them  
believe th a t they  are no t being fairly 
treated  and, claim ing to  represen t 
them , dem ands th a t the em ployer go 
into conference w ith him for a re 
ad justm ent on lines which he form u
lates. If the em ployer fails to  recog
nize this “leader” as one of his em 
ployes, with a direct personal in terest 
in the situation and, therefore, refuses 
to accede to  his dem and for a confer
ence, a strike is ordered. T he young 
men, the reckless, those w ithout ties 
o r responsibilities, the easily led and 
the chronic d iscontents obey the o r
der.- The steady, sober, industrious,

th rifty  men who have families, who 
m ay be buying hom es and who know 
th a t they need the m oney, are com 
pelled to lay down their tools w ith 
the re st under penalty  of having their 
heads broken if they  do not. The 
labor leader, com ing from  nobody 
knows w here, w ith a record th a t no 
body knows any th ing  about, not a 
w orker himself, w ith no in terest in 
the job, no wages at stake, and no th 
ing o lose, having brought on the 
strike talks loud of w hat he is going 
to do, m isrepresents conditions to the 
strikers, lies to  them , keeps them  in 
line by holding out to  them  hopes 
that he know s are  false, and' then, 
w hen the strike is so obviously a fail
ure th a t the fact can no longer be 
concealed, he quietly passes on to 
repeat the perform ance elsewhere. In 
the m eantim e he has been rally ing  
everybody to  join the union, pockets 
the per capita as an organizer and, 
if his luck is fairly  good, can send his 
son th rough  college or take his wife 
on a trip  to  E urope with w hat he has 
m ade out of the agitation. T he w ork
men who w ent on strike lose their 
w ages during the strike and, when 
they finally wake up to how they have 
been fooled, they  consider them selves 
in luck if they  can get their old jobs 
back again.

T he furniture  strike two years ago 
was entirely  the w ork of M acfarlane, 
its leader. T he w orkm en in the fac
tories had no grievance until he dis
covered it for them . T hey had no 
dem ands fo r changed conditions until 
he form ulated them  and presented  
them  to  the em ployers, not as a w ork
ingm an himself, bu t as a professional 
friend of labor. H e succeeded in 
keeping the strike going fo r four 
m onths a t a wage cost to  the w ork
ers of m ore than  a million dollars, 
and then  w ith his wife traveled two 
m onths abroad w ith the m oney he 
had m ade out of it. A t the present 
time tw o strikes are supposed to be 
in p rogress here, one of the boiler 
m akers and m achinists in the employ 
of the Fere M arquette and the o ther 
of the linem en in the em ploy of the 
Com m onw ealth Pow er Railw ay and 
L ight com pany. In  neither instance 
did the men have a grievance or com 
plain in any way of the trea tm en t th a t 
was accorded them. T he self ap
pointed leaders from  nobody seems 
to know w here discovered the griev
ances for them  and ordered, the strike, 
and the strike is still on. The men 
who w ant to w ork and need the 
m oney for the support of their fam 
ilies are com pelled to  be idle w ith the 
rest and, in the m eantim e, the two 
leaders are living a t a very  good hotel, 
riding in autom obiles and having a 
good tim e—all a t the expense of the 
w orkm en w ho are in idleness. N eith 
er strike will win and nobody knows 
th is be tte r than  the tw o leaders, but 
they  are talk ing  big, and lying a lot 
and this, no doubt, will continue as 
long as the w orkm en continue to  con
tribute. W hen the tw o strikes peter 
out, as they  certain ly  will, then  the 
leaders will disappear and the ir dupes 
will rustle the best they  can for such 
jobs as they  can get.

T he profession of labor leading m ay 
be profitable and it  m ay be easy, but

it is a profession th a t know s neither 
honesty nor sincerity  of purpose. I t 
m ay place the leader tem porarily  in 
the lime light in a way to tickle his 
vanity and m ake o thers believe him 
great, but th is carries w ith it the ne
cessity of a quick getaw ay when the 
light goes out. I t  is a profession 
th a t should be agreeable to those who 
enjoy getting  o thers into trouble and 
to those to  w hom  the sufferings of 
o thers do no t appeal. I t  is a p ro
fession th a t no honest or decent man 
would take up. This, perhaps, best 
explains the character of the men who 
do follow it.

BRA ZEN H O L D  UP.
I he A ssociation of Com m erce did 

itself credit in refusing its endorse
m ent of the trade and labor council’s 
proposed labor day souvenir. T he 
souvenir, follow ing the usual custom , 
will probably show the pictures of a 
few unscrupulous labor “leaders,” a 
pretended program m e of w hat the la
bor day celebration will be, a con tri
bution o r tw o in praise of unionism  
by some fool preacher o r crafty  poli
tician and then as m any pages of ad
vertising as there are gullible or tim id 
m erchants and politicians to  be found 
willing to  pay the price—or afraid 
not to. The souvenir, as issued under 
the auspices of the trade  and labor 
council in the past, has been a brazen 
hold up m aintained by terro rism  
and tactics akin to blackm ail—p o s
sessing absolutely no advertising- 
value and of benefit only to the g ra ft
ers who get it up. T he m erchan ts of 
Grand Rapids have had m any exas
perating  experiences w ith such “sou
venirs’ in the past and, no doubt, the 
firm stand of the A ssociation of Com 
m erce will m eet their hearty  approval. 
T he sw itchm en’s union recently  is
sued a souvenir which cost the m er
chants and o thers in G rand Rapids 
som ething like $5,000, w ith no t 5,000 
cents of value accruing to  those who 
took space in the publication. T his 
souvenir was issued ostensibly for the 
benefit of the sick benefit fund of the 
union and advertisem ents w ere so
licited on the theory  th a t it would 
help a w orthy  cause. Tw o solicitors 
received $6 a day each for nearly  six 
m onths from  the proceeds, and o ther 
expenses reduced the am ount to be 
added to  the sick benefit fund to 
about 25 per cent, of the actual re 
ceipts. Of every $1 paid in, 75 cents 
w ent to the p rom oters and 25 cents 
to the sick. In  the labor day sou
venir, the division of the receip ts are 
on identically the sam e basis, but the 
25 cents, instead of going into a sick 
fund or for some o th er good cause, 
are to  be used fo r the em ploym ent 
of w alking delegates, strike breeders, 
trouble m akers, professional friends 
of labor and o thers of the sam e ilk. 
This city and its industries have had 
enough trouble from  this g en try  in 
the past and is having its troubles 
from  th is source to-day. F o r the 
m erchants to con tribu te  even 25 cents 
of every dollar they  pu t in to  the sou
venir would be to  fu rth er em barrass 
the m anufacturers w ho are  endeavor
ing to  upheld  the open shop and the 
righ t of every m an w ho w an ts to 
w ork the righ t of em ploym ent w ithout

taking the obligations of unionism. 
T he A ssociation of Com m erce is to 
be com m ended for the action it has 
taken and should be encouraged to 
stand firm. N ot only is a m iserable 
g raft thus headed off, but industrial 
peace in Grand Rapids and honest 
labor are issues involved in the ques
tion.

FU T U R E  M ERCH ANTS W EE K S.
By the time this issue of the T rad es

man reaches its readers, M erchants 
W eek for 1913 will have nearly  com 
pleted its course. T he unqualified 
success of the event th is year has 
probably placed an effectual quietus 
on the agitation  in certain  channels 
th a t M erchants W^eek be dispensed 
w ith hereafter. In  the opinion of the 
trad esm an  the w holesale dealers of 
Grand Rapids cannot afford to  aban
don M erchants W eek, because it 
m eans too much to the retailer. I t  
gives him an opportun ity  to touch 
elbows with his fra ters from  all parts 
of the State, com pare notes, swap 
suggestions and reach valuable con
clusions. Suggestions being in o r
der, it occurs to the T radesm an th a t 
the value of M erchants W eek to the 
average retailer could be very m ate r
ially enhanced by elaborating  the edu
cational features heretofore p resen t
ed by such additions as the follow ing:

1. A ctual exam ples of store  w in
dows, good and bad, with p rin ted  ex
planations which the dealer can take 
hom e with him and study a t his lei
sure.

2. Talks and papers on the best 
m ethods of com bating mail o rder 
com petition.

3. Exposures of the g rafting  tac
tics of labor unions, churches, school 
societies, etc., in getting  up p ro 
gram m es and souvenirs which have 
no advertising  value w hatever and 
are published solely for the g raft 
there  is in them  for the prom oters.

4. Illu stra tions of store  interiors, 
show ing m odel and m odern m ethods 
of displaying goods and arrang ing  
stocks.

5. School for clerks, wfith personal 
illustrations show ing howr to teach 
them  politeness, affability and sales
m anship.

6. Talks on the ratio  of expense 
a retail business can sustain and the 
p roper profit necessary to  cover cost 
of doing business and leave a safe 
m argin for the m erchant.

The T radesm an has long believed 
th a t educational features of th is char
acter would add very m aterially  to 
the value of M erchants W eek to the 
average m erchant and intensify the 
in terest felt in th is event by the retail 
business m en of Michigan.

D on’t be a “tw ister” in business. 
D on’t m isrepresent, disparage, under
estim ate and underra te  your com peti
tor. T here is room  for all of us to  do 
an honorable business, and the m an 
who adopts Indian tactics, scalping 
friend and foe alike in his rush  for 
business, is liable to  be classed as a 
pirate in the scale of good society.

T o  establish perm anently  satisfac
to ry  relations w ith a custom er, it is 
essential th a t all transactions be m u
tually  beneficial.
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M E N  O F  M A RK .

J. G. K alm bach, of Rindge, Kalm- 
bach, L ogie & Co.

A m erica for m any decades has been 
considered, and rightfully , the g rea t 
land of opportunity . T he strongest 
proof of its righ t to  th is name is its 
vast num ber of so-called self-m ade 
men. W hat o ther country  in the 
world to-day can boast of so m any 
m en of high standing in business, fi
nancial and social circles, who have 
risen from  a lowly beginning, as a 
resu lt w holly of their own efforts? In  
the U nited S tates the m ost prom inent 
and the m ost dom inant figures in 
public and social life, as well as those 
contro lling  the business and finances 
of the country, are m en who sta rted  
w ith a sm all beginning, and because 
of the opportun ity  afforded and as a 
result of the ir having grasped this 
opportun ity  rose to  the high posi
tions they now fill. T h is country  has 
been made w hat it is notably  through 
the efficient efforts of these self-m ade 
men. R eaders of this paper have no 
doubt often been struck w ith the few 
exceptions am ong these sketches to 
the rule of m en who have sta rted  in 
a sm all w ay and who fought their 
way to the front.

T he subject of this article is no ex
ception, but is one who sta rted  at 
the bottom , fought his w ay up, and 
has m ade such a success of m anufac
tu ring  shoes th a t he has obtained a 
place of prom inence am ong m anufac
tu re rs  of his class and has p rospered  
financially to the ex ten t th a t he has 
long been on the sunny side of Easy 
street.

John  G eorge K alm bach was born 
a t Pfalcgrafenw eiler, P rovince of 
W ürttem berg , Germ any, A pril 19, 
1835. IT is fa ther w as a shoem aker, 
who died when he was 2J^ years old. 
H is m other died six m onths la ter and 
he was b rought up by ' an uncle and 
aunt who trea ted  him as their own 
child. In  fact, he alw ays regarded 
them  as his paren ts and alw ays 
speaks of them  in the highest term s 
of respect. He attended the  com m on 
schools of his native village from  6 
to  14 years of age, w hen he entered 
a shoe shop as an apprentice. H e 
spent tw o and one-half years in this 
shop, w hen he came to  Am erica, w ith 
the small legacy left him by his p a r
ents and which had been carefully 
husbanded by a guardian. H e w as un 
able to save anything from  his w ages 
during the tim e he was an apprentice 
because there  w ere no w ages. In 
stead of being paid to  learn  the trade, 
as is the custom  nowadays, he had to 
pay his em ployer to  teach him the 
business. O n arriv ing  in A m erica, in 
1852, he w ent to  Ann A rbor, w here 
lie found shoem aking so much differ
en t than  he had been accustom ed to 
th a t he served ano ther apprenticeship 
of tw o years. H is know ledge had 
been a ltogether w ith sewed w ork in 
Germ any. In  A m erica he found th a t 
pegged w ork was m ore com m on and 
he undertook  to  perfect him self in 
th is branch. O n the com pletion of 
his second apprenticeship he found 
him self w ell versed in the rudim ents 
of the business, being able to m ake a 
shoe from  s ta rt to  finish, for the

sm allest child or the biggest wom an, 
and m en’s boots. In  the spring  of 
1854 he came to G rand Rapids to se
cure w ork a t his trade. H is first 
em ploym ent was w ith T anner 
T aylor, who conducted a shoe shop 
in the building w here the T ow er 
block now stands, as well as a tan 
nery in the stone building on Cold- 
brook Creek, which w as partia lly  de
stroyed  by fire a few m onths ago. 
F rom  the second sto ry  of the shoe 
shop w here Mr. K alm bach worked he 
could see the steam boats come up the 
river and tie up at a landing in the 
rea r of the building. A fter w orking 
for T anner T ay lor about a year, he 
secured em ploym ent with Perkins & 
W oodard, with w hom  he rem ained 
for several years. H e relates m any 
in teresting  rem iniscences of the m eth 

od of paying wages in those days. 
I t  w as nex t to im possible to get 
m oney w ith which to m eet payrolls 
o r o ther obligations. W heat and 
w ool w ere about the only crops 
grow n here th a t brought m oney into 
the country. T he em ploye carried a 
pass book, in which the em ployer en
tered  every Saturday n ight the 
am ount com ing to him. H e could 
get orders for hardw are, groceries, 
lum ber, clo th ing  and m eat, o r he 
could take wild cat scrip, which m ight 
be good and m ight not be good. Mr. 
K alm bach pays a high tribu te  to the 
in teg rity  and high standing of P e r
kins & W oodard—both now dead— 
and he rem ained w ith them  as their 
forem an until they  dissolved p artn e r
ship. H e subsequently  w orked for 
W illiam  R eardon and H enry  K rekel, 
who had come here from  D etro it and 
sta rted  a shoe shop w here Pow ers 
O pera H ouse now stands. H e then

pulled up stakes and w ent to Bloom- 
ingdale, 111., w here he worked a 
m onth  o r two. F rom  there he w ent 
to  Toledo, looking up a place to  lo
cate, but a t the end of a year re
turned to  G rand Rapids, convinced 
th a t no tow n possessed g rea ter ad
van tages than the Valley City. He 
thereupon form ed a copartnership  
w ith his cousin, Godfrey Kalm bach, 
under the style of J. G. K alm bach & 
Co. and engaged in the shoe business 
on his own account on w hat is now 
M onroe avenue. A t th a t tim e L. J. 
Rindge & Co. w ere engaged in the re 
tail business at 16 Canal stree t and 
C hristian Bertsch and H enry  Krekel 
were engaged in the shoe business 
w here the W iddicom b building now 
stands, under the style of Bertsch & 
Krekel. In  1870, all th ree shoe

sto res were consolidated under the 
style of L. J. R indge & Co. T he J. 
G. K alm bach store  on upper M onroe 
avenue was given up, the o ther two 
sto res being continued. M anufactur
ing was conducted on a sm all scale 
at 16 Canal stree t, it being found th a t 
m anufactured goods gave much m ore 
satisfaction than the goods purchased 
in the East, which were m ostly  cheap 
in price and inferior in quality. At 
th a t time no shoes w ere w orn to 
speak of. Everybody w ore boots. 
T he farm er had his stogie boots, 
w ith an ex tra  pair of calf boots to 
w ear Sundays and holidays, if he 
could afford it. E very th ing  w as hand 
work. T here w as no m achinery, but 
as the business expanded m achinery 
came into use, although m any 
changes had to  be m ade on account 
of the early m achinery no t being p e r
fected. T he retail sto re  in the R ath- 
bun house corner was given up and

the retail business concentrated  a t 16 
Canal street. Mr. K alm bach took 
charge of the factory  while Mr. 
B ertsch  looked after the buying and 
Mr. Rindge took charge of the finan
ces. N either encroached on the 
o th e r’s departm ent, a lthough they 
m et each evening and com pared 
notes,

A bout this time Mr. Logie became 
an im portan t factor in the business. 
H e had been Mr. R indge’s valued a s
sistant for some years and worked up 
from  errand  boy to  salesm an and 
from  salesm an to traveling rep re
sentative. As Mr. Rindge relinquished 
his road w ork Mr. Logie gradually 
took it up, becoming, in time, a very 
valuable and tru stw orthy  assistant.

O n the rem oval of the business to 
P earl street, the firm name v.-as 
changed to Rindge, K alm bach, L o
gie & Co. Mr. Kalm bach continued 
in active charge of the factory until 
a fter the rem oval to the new build
ing, re tiring  in 190t on account of 
ill health. He has since tha t time 
given the business very little a tte n 
tion, except in an advisory capacity.

Mr. Kalm bach has been ‘ m arried 
th ree tim es and has th ree sons, 
George, who has long been connect
ed w ith the house in the traveling  
and purchasing  departm ents; Fred, 
who is house salesm an and Alfred, 
who is a graduate  of the S tate  U ni
versity at Ann A rbor on the engineer
ing course, and is connected with the 
office of city engineer. Mr. K alm 
bach resides at 622 Fairview  avenue, 
w here he has lived since 1870. He 
was form erly, a m em ber of the L u th 
eran church but, on com ing to  this 
country, united w ith the German 
M ethodist church on Second street. 
H e has long been a trustee of the 
organization.

Air. K alm bach has m any in terests 
in o ther institu tions, but is not ac
tively identified w ith any of them . H e 
was for several years V ice-President 
of the G rand Rapids Paper Box Co. 
and is now Presiden t of the Snyder 
Fu rn itu re  Co.

Mr. K alm bach a ttribu tes his suc
cess to hard w ork and understanding 
his business. H e found early that by- 
m aking good goods he could get b e t
ter prices than  o ther houses, which 
took less pains in the selection of 
stock and in keeping the quality of 
his ou tpu t up to a high standard . H e 
pays a high tribu te  to  his business 
partners . He said they had confi
dence in each other, w orking ten or 
twelve hours a day and longer if 
necessary. By reason of th is team  
work, the institu tion  w ith which he 
was connected w as able to m ake a 
m ost rem arkable grow th.

Mr. Kalm bach is known am ong all 
his personal and business friends for 
his honesty and in tegrity . H e is 
never given to extravagance and leads 
a simple life. The rigors of his 
early  struggles and the hard w ork by 
which he gained a secure foothold 
in the w orld of affairs are now m at
ters of. m em ory doubtless m ore 
dream like than  real, but afford a se
renity  of la ter life perhaps com pen
sa ting  for earlier hardships. Be
cause of his established repu tation  as 
a successful and honorable business
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m an and his com panionable graces 
generally, Mr. Kalm bach naturally  
has many friends, and in social, civic 
and o ther departm ents of private life 
he is recognized as ju stly  entitled  to 
leadership and the respect and confi
dence of the com m unity a t large as 
well as of his close associates and 
friends.

Mr. K alm bach’s life and record, 
like those of o thers of his successful 
com patriots, have not only spanned 
the extrem es of penury  and notably 
substantial success, bu t a w ide gulf 
denoting pow ers of self help, afford
ing a fine exam ple and an inspiration 
to  the youth beginning life w ith de
pendence solely upon his own resour
ces and efforts. Really g rea t achieve
m ents of this o rder have very gen
erally been inspired by this same 
self-dependence and fo r the reason 
th a t its absence is apt to  displace 
self-reliance and to blunt the keen 
edge of any am bition w ith which the 
young m an m ay have been endowed 
by nature. Such a record is som e
th ing  fittingly to  be proud of and to 
emulate.

Kaleidoscopic K inem atics F rom  K ala
mazoo.

K alam azoo, June 10—K alam azoo 
Council held its regu lar m eeting last 
Saturday night, instead of the second 
Saturday of the m onth, to initiate 
tw o new m em bers who wished to a t
tend the G rand Council m eeting in 
Grand Rapids and to attend to final 
p reparations for w hat prom ises to be 
the largest and best G rand Council 
m eeting ever held in the State. O ur 
Council will leave over the G. R. & 
I. road a t 8 o ’clock F riday m orning, 
accom panied by the B attle Creek 
mem bers, who will arrive on an ear
ly car from the Food City. F ish er’s 
band of fifteen pieces will be very 
much in evidence and will furnish the 
music for the trip. Stop will be made 
at Plainwell to take on the member:, 
of our Council who live in the “p re t
tiest village in M ichigan.’’

O ur Senior C ounselor, F rank H. 
Clay, is confined to his bed th rea ten 
ed with an attack of typhoid fever, 
but the doctor thinks he has the case 
well in hand' and th a t F rank  will be 
able to  attend  the Grand Council m eet
ing with the rest of the boys, unless 
the fever increases during  the week.

M yran A. Crooks expects to be out 
at his regu lar duties in a few days. 
H e has been laid up by a fall since 
the early part of February.

A. S. Van Bochove has severed his 
connection with the local branch of 
Lee & Cady and accepted one with 
Clark, Coggin & Johnson, coffee 
roasters of Boston, roasters of the 
brand of coffee known as “Puri- 
tanated , m ade fam ous by' our p res
ent Grand Jun io r Counselor, E. A. 
W elch. H ere 's  success to  you, Art. 
But A rt, beware, when you m eet 
‘’P op’’ H eath  again. H e will be look
ing for you.

By the way, it will soon be July 
and Pop H eath  will be back again 
and we will be glad to welcome him.
A fairer m an to  his com petitors and 
a m ore perfect gentlem an in every 
respect never joined his services with 
those of the K alam azoo boys with

whom he w orked and no man in the 
specialty line ever won as many 
friends in a short tim e as our dear 
friend “ Pop.’’

B eginning Friday night, June 27, 
when the g rocery  salesm en of Ohio, 
Indiana, and Michigan have turned 
in their o rders and collections, there 
will be one wild scram ble for the 
woods and lakes to see who will be 
the first one in a t the “old sw im m in’ 
hole” or the first man out on the 
lake Saturday m orning to make a 
try  for the biggest bass ever caught. 
In these th ree S tates for som e time 
past they have been try ing  to  get 
together on the vacation business and 
have the salesmen take the same week 
for a vacation and do away with the 
im m ense task  of sending out a man 
to cover the territo ries of each man 
while he has his w eek’s outing. This 
has usually been taken care of by 
sending out a m an from  the house 
and by the time the sum m er was 
over, some one had to do double duty 
all of the time in o rder to give the 
salesm an his vacation. T h is custom  
of having all the salesm en take the 
same week and sending no one out to 
cover his week, has been in practice 
in some of our s is ter sta tes but this 
is the first time it has been tried out 
in Michigan, there alw ays being some 
one who would not fall in line. It 
is an easy th ing  for the m erchant to 
send in his order tha t week or an ti
cipate his w ants the week before and 
it will m ake it a whole lo t easier for 
the men inside who have to attend  to 
this work. T he salesm an w ho m ight 
be out during  th a t week is likely to 
m eet with a very cool reception from 
the dealers as they have fallen in with 
the idea very  kindly.

The T hursday  before D ecoration 
Day it rained. W e w anted to  go to 
H am lin Lake, north  of Ludington, to 
see how th ings looked up there since 
the dam had gone out and lowered 
the lake. W e always spend our vaca
tions at Camp Arcadia, on the upper 
lake, and so thought it would be a 
good chance to get .the lay of the 
channel so as to know m ore about 
“muskie tra il” w here they get the big 
m uskellunge. W e sta rted  a t an early 
hour in the afternoon and before 
going far found that we had some 
m ore wet coming. I t rained all of 
way to M uskegon and only took sev
en hours of slow and careful driving. 
T he w orst roads last fall north  of 
M uskegon we found had been con
verted into S tate roads, w ith the ex
ception of the sand from  M ontague 
to  New Era. Dr. and Mrs. W einberg  
and daughter, B arbara together with 
my wife and daughter m ade up the 
party. W e are all p re tty  good sports 
when it comes to m aking a trip  and 
going fishing. T he fog horn on Po in t 
Sable was blow ing all of the time, 
we were there  and the fog was d rift
ing continuously over into H am lin 
so we did no t fish the low er lake.
O f course, I go t my usual black bass 
out of season and had to throw  them  
back as also did Mrs. H opkins. (Ask 
Fred R ichter about the veracity  of 
that—he will ask m y wife.) Ju s t as 
we w ere retu rn ing  to camp, I got 
one tha t looked sure enough a w in
ner of all bass records and I was

blam ing my luck for ge tting  the big 
ones when 1 had to pu t them  back. 
I did not care w hether I go t it or 
not, so I did land the fish. H e was 
the biggest specimen yet, could not 
ge t him in the landing net so had to 
w ait for a favorable opportun ity  and 
land him by pu tting  my hand in his 
gills. W e weighed him and we did 
not put him back for he weighed six
teen full pounds. H e looked like one 
in the w ater all r igh t and fought like 
one all right, but the boys insisted 
he was a “silver bass—alias sheep- 
head.” Anyway, I have the lucky 
stones out of his head to prove that 
1 caught him. The weight, you will 
have, ,to prove by asking F red  and he 
will ask my wife. Then you can be
lieve it or, be tte r still, phone the 
D octor. H e says eighteen pounds.

See you Friday and Saturday in 
Grand Rapids and tell you all about 
it. So long. R. S. Hopkins.

Jaun ty  Jo ttin g s F rom  Jackson.
Jackson, June 10—E. I. M usliner, 

Jackson, Louis E. M cQuillan, Jack- 
son, and Curtis A. Sackett, Albion, 
are the newly made m em bers of our 
Council. A fter the initiation they 
each gave a talk, show ing that they 
were well im pressed with our o rgan 
ization and they will m ake good U. 
C. T. s. The m eeting was a good one 
all the way around. Al. Brower, 
Steve E. Lewis and Dean Flem ing 
gave talks along the line of spending 
m oney and Jackson Council was

caught by these o ra to rs  and is going 
to do it. M ore about it will be said 
la ter and in these columns, too.

E x-M ayor D. C. Sauer succeeds the 
firm of Sauer & H aefner in the g ro
cery business. Mr. Sauer will, u n 
doubtedly, continue to hold the large 
business which the firm has enjoyed 
for m any years.

W m . M. Kelly, on M orrell St., is 
now a Pop Corn King, having pu r
chased an in terest w ith H a rt & H ow 
ell, p rop rie to rs of the Sure Pop brand. 
T hey have booked a large business 
for fall delivery and are now busy 
d istributing  the seed to the farm ers 
in the vicinity of Brooklyn. Mr. Kelly 
has resigned his position on the road

Olds & F reem an will open an up-to- 
date g rocery  sto re  in Y psilanti on S at
urday, June  21. Len O lds knows the 
business from  A to Z, having had ex
perience on both the buying and sell
ing ends. W e predict a b right future 
for the new firm. Spurgeon.

The m an who has piled up a fo r
tune never w asted any tim e w ishing 
lie w as rich.

N ever let your tongue w ag on the 
hinges of malice and untru th .

“ THE BEST PLACE FOR A DAY’S VACATION”
R A M O  1ST A REED’S LAKE X V  A  1V1 U  l x  A  GRAND RAPIDS

____________ ______________L. J . D eLam arter. Park  M anager

Many New Features this sea
son. Don’t fail to visit The 
Double Whirl, The Pony Liv
ery. The Indian Village, The 
Giant Coaster and the numer
ous other amusement devices.

Ramona Theatre always has 
a good show at popular prices.

The Dancing Casino is care
fully conducted and enjoyable.

And it’s just the place for a 
picnic. Write the Park Man
ager for information.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t  hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and D ivision  Sts.
Opposite M orton H ouse Grand Rapid8, M ichigan
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The Pros and Cons of Corporal 
Punishment.

W ritte n  fo r th e  T rad esm an .
In  a recent article a few very 

com m on m istakes in the governm ent 
of children w ere pointed out. W h en 
ever the subject of fam ily discipline 
is touched upon, the m ooted question 
of which is be tte r and m ore effica
cious, m oral suasion or corporal pun
ishm ent, naturally  arises.

T his much is undeniable, th a t along 
with the old m ethods of travel and 
transportation , of heating, lighting, 
and w hat not, the use of rod  and 
ruler, the ancient stand-bys for m ain
tain ing  paren tal and pedagogical 
authority  has very largely “gone out," 
a t least theoretically , in sections peo
pled by the m ore refined and in telli
gen t classes. F lagellation  in all its 
form s has fallen into a certain  dis
repute. A hum orous-m inded editor a 
sho rt tim e ago while com m enting to 
the effect th a t
“W ell m ay the sm all boys trem ble as 

they view
The .tariff bill th a t sends ‘free sh ing

les' through
expresses his fu rther hope in this 
w ise:
“O h for the day w hen this lam bast

ing medium
No longer m ay relieve dom estic 

ted ium !”
A nd still m any m am m as, sorely 

perplexed and perhaps driven to  the 
very verge of desperation  by the in
corrigibility  of their offspring, occa
sionally call in Dr. Spankster, feeling 
th a t th ings have go tten  to  such a 
pitch th a t som ething m ust be done, 
and th a t all o ther resources of re
s tra in t and control have been ex
hausted; and still boys who are in the 
going up fool hill ’ stage of develop

m ent are som etim es sum m oned to  the 
wood-shed or the coal house or the 
basem ent and sum m arily dealt with 
by stern  sires, w ho use w hatever 
“lam basting m edium ” comes handy.

But all such happenings are kept 
very Quiet in families th a t consider . 
them selves p rogressive and up-to- 
date, and are referred  to  only with 
apology and sham efacedness, like any 
o ther tem porary  reversion to barbar
ism.

Now are there be tte r w ays of deal
ing with children th a n , by any form  
of corporal punishm ent? Should the 
infliction of physical pain, even the 
slightest, be classed as a, m istake in 
governm ent? And ought the paren t 
o r teacher who m akes use of whip or 
strap  for correcting  youthful m isde
m eanors, scourge his own conscience 
as one w ho has com m itted a m oral 
blunder?

These, while p y  no m eans new, are

pertinen t questions for all who have 
the m anagem ent of children to  con
sider.

Never before was the use of brute 
force so repellan t to  the instincts of 
thoughtfu l and considerate persons as 
it is now. A fa ther o r a m other hold
ing sw ay over children through  super
iority  in m ere physical stren g th —the 
idea goes against us. N ever before 
was the use of all form s of corporal 
punishm ent by teachers a t school so 
frow ned upon by public opinion and 
hedged in by restric tions as a t the 
presen t time. T h a t fam ous word 
painting of R obert G. Ingerso ll’s de
scribing the big, angry, red-faced, 
bru tal fa ther chastising  the small, 
weak, cringing boy, w incing under 
the paren ta l stripes; the suggestion 
to  have a p ho tog rapher come and 
take a picture while the very act of 
adm inistering  a w hipping is going on: 
and the keen sarcasm  regard ing  the 
com fort it would be to look a t the 
picture while visiting the little  boy’s
grave (the little  boy having d ied)__
this som ew hat m elodram atic effort of 
the g rea t o ra to r probably d id not 
take hold of an audience as keenly 
when it was u ttered  some th irty  
years ago as it would now. The 
m oral suasionists have aroused us 
thoroughly  to a perception of all the 
ugly features of corporal punishm ent.

T here  is, however, ano ther side to 
the question. I h e  m oral suasionists, 
while they  have been successful in 
convincing us th a t governm ent by 
physical force is not right, have neg
lected to  m ake clear ju st w hat m eans 
always can successfully be em ployed 
in place of physical force. T hey have 
destroyed the old faith  in the rod; 
they  have failed som ew hat in the con
structive w ork of supplying som e
th ing  to  take its place.

I t  m ight also be said in criticism  of 
the present-day “m oral” m ethods of 
governm ent, th a t under them  hardly 
so large a proportion  of boys and 
girls tu rn  out well as under the old 
less hum ane regime.

In  breaking away from  the old 
m ethods, often needlessly and cruelly 
harsh, perhaps it is only natural that 
for a tim e we fly to the o ther ex
trem e and e rr from  excess of g en tle
ness. W hile the picture of a paren t 
m altrea ting  a puny, helpless child is 
repulsive in the extrem e, the o ther 
p icture (now, alas! by no m eans rare ) 
of loving, considerate, conscientious 
paren ts pleading and try ing  to reason 
w ith headstrong, disobedient boys 
and girls w ho are u tterly  hardened 
to  paren tal p rayers and tears, is 
scarcely m ore p leasing and can bode 
nothing but ill for the future. In  
reply to Ingerso ll’s argum ent th a t the

boy m ay die and then the father will 
be so rry  he ever punished him, it 
can be said th a t the boy m ay live 
and the father be so rry  th a t he didn 't 
punish him. In  fact about the only 
p ractical way to  get a long with 
healthy, norm al children is to deal 
w ith them  on the supposition th a t 
they  will live.

T here is g rea t difference in the d is
positions of children—some can be 
reached in one way, some in another. 
In  the sam e fam ily one child m ay be 
easily and quickly b rought to time 
by the infliction of some very slight 
physical pain, while ano ther has t> 
be “nearly  killed’' before he will yield 
to superior force; and of the la tte r 
it m ay be true th a t a little  patient 
reasoning w ith him w ould have an
sw ered far b e tte r than  flogging. It 
is the p a ren t’s business to m ake a 
study of tem peram ents, and to  deal 
wisely with individual tendencies and 
needs.

T he practical person looks out for 
resu lts; he is no t so fastidious as to  
m eans but th a t if one th ing  fails to 
w ork he will try  som ething else. I t  
m ay be well fo r a paren t no t to  be 
so tender-hearted  nor so irrevocably 
com m itted to the theories of m oral 
suasion as to  be unable to use cor
poral punishm ent should it be neces
sary to do so in o rder to curb dis
obedience and m aintain authority . 
Children are  no t likely to  need pun
ishm ent at all frequently  if they know 
they are in the hands of a person of 
resolu te will, who will not flinch 
from  taking the m eans necessary to 
carry  his w ishes into effect.

W herever punishm ent, corporal or 
otherw ise, is of frequent occurrence, 
be sure there  . is som ething w rong. 
O rdinarily  there should be no feeling 
of antagonism  betw een paren ts and 
children, but instead, m utual confi
dence and friendliness and love.

Alw ays it should be borne in mind 
tha t children are not apt to  be made 
good by punishm ent. Punishm ent 
m ay be necessary as a restra in t, a 
check against w rongdoing. But the 
incentive to righ t action, the inspira
tion that m akes for the upbuilding of 
character—happy is the paren t who 
can supply these: he or she will have 
little occasion to use m eans of cor
rection.

In te re s t the boy in earning money 
and sta rtin g  a savings account; the 
girl in m aking her own clothes and 
keeping her w ardrobe in order; in
cite either the boy or the girl to 
make a good record at school or to 
any o ther w orthy  youthful am bition, 
and you do away w ith the necessity 
for punishm ent. Quillo.

A. T. KNOW LSON  
COMPANY

Wholesale Gas and Electric 
Supplies

Michigan Distributors for
W elsb ach  C o m p an y  

99-103 Congress St. East, Detroit
Telephone, Main 5846 

Catalogue or quotations on request

iHïTEjHOtftf

JUDSON GROCER CO.— Grand Rapids, Mich.
Wholesale Distributors of

DWINELL-WRIGHT COMPANY PRODUCTS
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M ichigan Poultry, B utter and Egg Asso
ciation.

P re s id e n t—B. L. H ow es, D etro it. 
V ice -P re s id e n t—H . L. W illiam s, H owell. 
S e c re ta ry  an d  T re a su re r—J . E . W a g 

goner. M ason.
E x ecu tiv e  C om m ittee—P. A. Johnson , 

D e tro it; E. J . Lee, M idland; D. A. B en t
ley, S aginaw .

Handling the Provision Counter. 
W ritte n  fo r th e  T rad esm an .

Every year the provision counter is 
becom ing an increasingly im portant 
branch of the retail grocery business. 
The dem and for ready-to-eat m ater
ials seems to steadily  increase, and 
good profits are realized by catering 
to th is branch of the trade.

Hence, the provision counter will 
repay the grocer for a little  extra 
expenditure of time, thought, effort 
and money.

T he first essential is to  provide a 
separate counter. I t m ay be small, 
but it should serve to keep the p ro
vision departm ent separate to  a cer
tain extent from  the main stock, and 
particularly  from  such articles as 
soap, coal oil and sim ilar lines that 
have a tendency to im part to th ings 
ibou t them  a disagreeable odor.

C leanliness is vital to the success 
of the provision counter. . I t  is not 
sufficient th a t the counter should be 
clean; it m ust look clean. T he old 
time wooden counter cannot com pare 
for attractiveness w ith a m odern, 
m arble-topped counter, or even an oil 
cloth covered counter—though scrub
bing m ay have made and may keep 
he wooden counter ju st as clean for 
ill practical purposes. A ny fixture 
that accentuates the im pression of 
w hiteness and spotlessness easily 
pays for itself in the long run.

Providing a separa te  counter for 
the provision departm ent serves to 
em phasize the existence of such a de
partm ent. The average custom er if 
he w ants cooked ham know s th a t he 
can purchase it in alm ost any g ro ce ry ; 
but the presence of the provision 
counter before his eyes is a standing 
invitation to  him to purchase, even 
w here he m ay have had no such 
thought w hen he entered the store.

T he equipm ent, to give the best sat- 
sfaction, should include a m eat sheer 

and a com puting scale. T he refrig 
erator, with the bulk of the stock, 
should be conveniently located. A 
glass case on the counter enables the 
grocer to  display his line of goods 
free from the attacks of the flies 
which are the w orst bane of this 
branch of the grocery business. T he 
m eat sheer is usually found to  be a 
business g e tte r; in m ost hom es the 
good carving knife is conspicuous by 
its absence, and the appliances for 
cutting  prepared m eats are very prim 
itive w ith the resu lt th a t the m eat, 
to rn  off ra th er  than  sliced, does not

look well on the table. T he m eat 
sheer provides the custom er with his 
m eat in a pleasing and attractive 
form.

T o keep the cheese free from  dust 
and dirt, and the extrem es of drying 
out and excessive m oisture, a glass 
cover should be provided. W ith  a 
m arble topped counter, such a cover 
can be hinged to  the counter and eas
ily tipped back, and closed again at 
once after an order is filled. W ith  
this handy convenience, the cheese is 
always on display—an im portan t fac
to r  in a ttrac tin g  business.

Experience show s th a t it pays to 
handle quality goods at the provision 
counter. By stocking the very best 
in cooked and sm oked m eats, the 
m erchant can be sure th a t he will 
please and satisfy his custom ers. H e 
will, also, minimize the danger of loss 
through deterioration  in his stock. 
B argain prices in provisions always 
carry  a certain  am ount of suspicion 
with them ; and the average buyer 
prefers purchasing  w hat he is sure is 
good to  purchasing  w hat is m erely 
cheap. The m em ory of the quality 
lingers after the price has been paid 
and fo rg o tten ; and it is by leaving 
p leasant m em ories w ith his custom ers 
th a t the dealer in edibles can best en
sure a re tu rn  of their patronage.

Above all, cleanliness is positively 
dem anded. D irt, flies, odors, m eats 
left uncovered, scraps and odds and 
ends litte ring  the counter, easily de
stroy  the good im pression which m od
ern fixtures create. T he counter 
should be kept clean. So should its 
entire vicinity. T he m an who handles 
this branch of the business should 
keep him self clean.

In  hot w eather w hite n e ttin g  can 
be used to  cover the m eats and will 
create an im pression of care and 
cleanliness th a t goes a long w ay to 
influence the custom er.

W illiam  E dw ard P ark

Cold Storage of Fruit Seeds.
The storage of all kinds of fru it 

seeds, nuts and the stone of stone 
fruits in cold sto rage is now quite 
a business in some places. U nder 
natural conditions these seeds are 
subjected to a frozen tem perature, 
and, therefore, in cold sto rage they 
should be held below the freezing 
point. T he common m ethod of doing 
this is to freeze them  in the cans, 
and then hold them  below the freez
ing point until w anted w hen they 
may be thaw ed for planting. The 
tem peratu re a t which they  are  held 
after freezing is not im portan t as 
long as it is below the m elting  point.

A nticipated pleasure seldom pans 
out right.

RAPID EGG TESTER
POSITIVELY A  BIG 

TIME SAVER
Nest and incubator eggs will soon be 

coming in, and the dealer who is not 
candling eggs will, be the loser. Buying 
of eggs on a loss-off system is with us 
and is sure to stay. Candle your eggs,

i— Mr.  Merchant, before your customers, 
I  V  showing them the bad eggs. They will 
I H  not ask you to pay for bad eggs. No

_L  H ' dark room or cellar necessary. Simply
place our "Tester” on your counter. Can 
be used wherever electricity is available. 
Can candle 36 eggs in one minute. Sup
plied in two sizes.

T h re e  dozen size, $5.50 com plete 
O ne dozen size. 3.50 com plete 

Transportation charges prepaid. Use 
the ‘ ‘Tester’ ’ 10 days. If not entirely sat

isfactory. return to us at our expense and 
we will immediately refund your money. 

Distributors: Symons Bros. & Co.. Saginaw, Mich.; Gustin, Cook & 
Buckley, Bay City, M ich.: Clark & McCaren, Bad Axe, Mich.

RAPID EGG TESTER CO. Saginaw, Michigan

M E R C H A N T 'S  
RAPID EGG  

T E S T E R

WANT APPLES AND POTATOES
Car load lots or less. Write us what you have.

139-141 So. Huron St. M. O . B A K E R  &  C O . Toledo, Ohio
We are now located in our own new building adjoining the new municipal wholesale clly market

The Vinkemulder Company
JOBBERS A N D  SH IPPERS O F E V E R Y T H IN G  IN

FRUITS AND PRODUCE

Grand Rapids, Mich.

0 1 7  T 7  1 A O  Can fl11 your orders for FIELD
SEEDS quickly at right prices.

M O S E L E Y  B R O T H E R S
Both P hones 1217______ Established 1876_______G R A N D  R A PID S, MICH.

M. Piowaty & Sons
Receivers and Shippers of all Kinds of

Fruits and Vegetables
GRAND RAPIDS, MICHIGAN

Branch H ouse: M uskegon, Mich.

Western Michigan’s Leading Fruit House
Come in and see us and be convinced
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Cold Storage Prejudices Exploded.
A bulletin  by G eorge K. H olm es, 

Bureau of S tatistics, U. S. D epartm ent 
of A griculture, en titled  “Cold S torage 
Business F eatu res,” presen ts a th o r
ough study of the cold storage busi
ness with reference to production and 
m arketing. In  these days, w hen so 
much prejudice exists against cold 
storage, the producer believing th a t 
storage is used for the purpose of de
pressing  prices to him, while the con
sum er th inks it is em ployed to  keep 
up the selling prices, an im partial in
vestigation  of th is  so rt is very helpful. 
I t  is .im possible w ithin the lim its of 
th is paper to  reproduce a bulletin 
covering 86 pages, and only the brief
est abstrac t is given. Suffice to  say 
th a t the conclusions sta ted  by Mr. 
H olm es are borne out by num erous 
tables compiled from  rep o rts  of w are
houses and o ther sources, which it 
would be well for the producer- as 
well as the jobber and the re ta iler to  
study.

T he bulletin .also disposes of the 
prejudice against cold storage foods 
which is based upon the belief that 
such foods are kep t in storage so 
long as to  perm it deterioration , not 
only of quality, but also of whole- 
som eness. I t  is here shown th a t the 
average length  of sto rage is entirely  
too sho rt to  b ring  about any such 
results, provided th a t the articles are 
in good condition w hen placed i n . 
storage.

T he trend  of the conclusions stated  
in th is publication lends stro n g  sup
port to the views repeatedly  expressed 
in these colum ns to  the  effect th a t 
cold storage legislation should con
cern itself less w ith the tim e of s to r
age than  w ith the inspection of a r
ticles before they  en ter storage, if, 
indeed, any legislation a t all is nec
essary. E xcept for the public clam or 
th a t has been caused by a prejudice 
which has very little  foundation in fact, 
there  is perhaps no need a t all for 
such legislation. But a t any rate , if 
legislation is enacted, it should take 
hold of the problem  at the source, 
which is the poin t when the food 
en ters the w arehouse.

I t  m ight perhaps be well fo r the 
com m ittee .of the A ssociation of Food 
Officials to  revise the d ra ft of a cold 
storage law which it published a few 
m onths ago and pay m ore attention  
to th is aspect of the case.

Changes of Flavor in Storage Butter.
T he great activity  of the U. S. D e

p artm en t of A griculture in the inves
tigation  of problem s engaging the a t
tention  of the b u tte r  industry  finds 
fresh illustration  in the issuing of 
Bulletin No. 162 on “F acto rs  Influ
encing the Change in F lavor in S to r
age B utter,” which goes into the 
question presen ted  by the title w ith 
com m endable thoroughness.

I t  goes w ithout saying th a t so deli
cate a problem  is not exhausted in a 
w ork of th is kind, am bitious and ex
tensive though it be.

F lav o rs in food articles are of the 
highest im portance to the consum er 
and hence to  the p roducer and dealer. 
F lavor, con tribu ting  perhaps the m ost 
essential elem ent of enjoying the food, 
is an all-im portan t facto r in d igesti
bility and consequent benefit to  the

hum an race. In  butter, particularly , 
it is by all odds the chief considera
tion. Y et it depends upon substances 
p resen t in such m inute quantities and 
frequently  generated  in such obscure 
w ays th a t it is exceedingly difficult 
to fix the substances by chemical 
analysis or discover the processes by 
either chem ical or bacteriological ex
am ination.

T he p resen t w ork m akes no p re 
tension to solving the problem  of 
changes of flavor in sto rage butter, 
ft does, however, contribute  sugges
tions which m ay be helpful in th a t di
rection, and if th is so proves they 
will go tow ards the abatem ent of the 
one really  substantial criticism  of 
sto rage butter. I f  it should become 
possible to  preserve the flavor of 
bu tte r th rough  a long sto rage period, 
the consum er will be able to enjoy 
this delicious relish in its full beauty 
at all seasons, while the producer and 
the dealer will save the loss from  the 
decline of flavor which he suffers in 
p resen t circum stances.

Deer as a Source of Meat-Supply.
T here has been advocated the 

schem e of raising deer as a source 
of m eat supply in th is country. I t  is 
believed by m any experts th a t deer
farm ing could be m ade as profitable 
as any o th er live-stock industry. I t  
has been pointed out th a t the V ir
ginia deer and the Rocky M ountain 
elk are  best suited to th is purpose. 
E lk have been acclim atized in m any 
parts of the w orld and everyw here 
they  show the same vigor and hardi
ness. T hey  adap t them selves to  al
m ost any environm ent, and th e ir in
crease under dom estication is equal 
to th a t of ord inary  cattle.

I t  is contended th a t there are large 
areas of rough land in the U nited  
S tates, like the O zark  and A llegheny 
regions, w here elk could be profit
ably raised. T he V irginia deer is 
adaptable to  alm ost all p arts of this 
country  and thrives on land unsuited 
to  horses.

Kaiser Approves of Oleo.
K aiser W illiam  of G erm any is to 

s ta rt an oleo m anufactory, according 
to  advices from  Berlin, and is to 
bloom  forth  as a full-fledged m anu
fac tu re r in Prussia.

P russia has no oleom argarine fac
tory , despite the ever-increasing de
m and for it am ong the th rifty  G er
m ans, and the K aiser’s advisers, ever 
on the look-out for a “good th ing” for 
their m aster, have seen the financial 
possibilities in supplying the want.

O leom argarine m anufacturers are 
highly elated at this im perial cham 
pioning of their product, which quite 
recently  the agrarian  p arty  in the 
R eichstag  suggested  should be dyed 
in o rder to  d isgust purchasers from  
persis ting  in consum ing so unw hole
som e a product.

Redeemable Only By Merchants W ho  
Issue Them.

F. G. N uechterlein , Cashier of the 
F rankenm uth  S ta te  Bank, F ranken- 
m uth, recen tly  w rote  to  the A tto rney  
G eneral’s departm ent sta ting  th a t 
several m erchan ts of his tow n have 
m ade con trac ts fo r trad in g  stam ps 
w ith the People’s Legal S tam p Co., of

D etro it and he w an ts to  know w heth
er the m erchants are  p rohibited  from  
dealing w ith som e o th er stam p con
cern. H e received the follow ing reply:

Lansing, May 10.—I have your com 
m unication relative to a con trac t be
tw een certain  m erchants of your vil
lage and the Legal S tam p Company, 
of D etro it. You desire to  know 
w hether the con tract subm itted is 
legal, and w hether m erchants who 
signed the con tract are thereby  p re
vented from  dealing w ith some other 
trad ing  stam p concern.

In reply there to  would say th a t in 
m y opinion th is con trac t probably 
falls w ithin the p rohibition  of A ct 
244 of the Public A cts of 1911, known 
as the T rad in g  Stam p Law. If the 
stam ps issued by the People’s Legal 
Stam p C om pany and sold to m er
chants to  be given away w ith pur
chases are redeem able by any per
son or corpora tion  o ther than  the 
m erchant giving them  away, unques
tionably they  would be a gift en te r
prise w ithin the m eaning of the above 
act and would leave the parties  liable 
to crim inal action and punishm ent. 
The con trac t itself under such circum 
stances would be absolutely void for 
any purpose and, therefore, could not 
be enforced by the T rad ing  Stam p 
Com pany as against the m erchant. On 
the o ther hand, if the schem e does 
not fall w ithin the provisions of the 
above act, the m atte r is purely a pri
vate con tract between this stam p com 
pany and the m erchants of your vil
lage, and I w ould not be at liberty  to 
advise you with relation to the same. 
Tn such a  m atte r your m erchants 
should consult a private counsel.

G rant Fellows, A tto rney  General.

H e’s a good man who sleeps all 
the time.

All Kinds of

Feeds in Carlots
Mixed Cars a Specialty

Wykes & Co.,
State Agents Hammond Dairy Feed

Hart Brand Canned Bonds
Packed by

W. R. Roach & Co., Hart, Mich.

M ichigan People W an t M ichigai P roducts

Rea & Witzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est M arket St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling lively at lower 
prices.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.
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Chairmen of General Convention Committees U. C. T.
Grand Council Meeting

H. F R E D  DeG R A FF, Parade F. E. SCOTT, Bus and Baggage H. C. H A R P E R , Reception W . S. B U fiN S, Entertainm ent

F R E D  E. B E A R D S L E E , Automobile C. C. H E R R IC K E. J. M a c M IL L A N , Invitation JO H N  D. M A R T IN

Twenty New Members Join M. K. 
of G.

P o rt H uron, June 10— I am enclos
ing herew ith a rep o rt of the Board 
of D irectors m eeting held last S atu r
day. 1 he m eeting  was very har
m onious and every m em ber present 
was optim istic regard ing  the future 
of the Michigan K nights of the Grip. 
T w enty  new m em bers w ere received 
in May and up to this date th is m onth 
five m ore have been added. Some of 
our m em bers are hustling fo r the 
good of the order, am ong them  John 
A. Hoffm an, of K alam azoo, Fred 
Brueck, Jr., Saginaw, F. N. M osher, 
P o rt H uron, H. P. Goppelt, Saginaw, 
and m any others. T he B oard feels 
grateful to all w ho are pushing this 
good work, for we w ant to go to the 
Grand Rapids convention in D ecem 
ber with a b igger and be tte r o rg an 
ization than ever before.

W . J. D evereaux, Sec'y.
M eeting  of th e  B oard .

T he re g u la r  m e e tin g  o f th e  B oard  of 
D irecto rs of th e  M ichigan K n ig h ts  of th e  
G rip  w as held a t  th e  office of th e  S ecre 
ta ry -T re a s u re r , in  P o r t  H uron , Ju n e  7. 
T he m ee tin g  w as ca lled  to  o rd e r  by 
P re s id e n t F . L. D ay. All officers of th e  
B oard  w ere  p re sen t, excep t Jo h n  Q. 
A dam s, of B a ttle  C reek.

G ette r  from  th e  one ce n t p o s tag e  a s 
so cia tion  w as  acknow ledged  a n d  p laced

on file, ca rried .
L e tte rs  from  sev e ra l beneficiaries w ere  

read  and , on m otion, placed  on file 
P re s id e n t D ay  s ta te d  th a t  he would 

have  a  com plete  rep o rt fo r our n ex t 
B oard meeting:.

T he  S e c re ta ry -T re a su re r  m ade th e  fo l
low ing rep o rt, w h ich  w as app roved  by 
th e  F in an c e  C om m ittee :

G enera l F und .
B alance  on h an d  M arch  8 ............... $411.08
R eceip ts  from  an n u a l dues ........... 37!oo

T o ta l ................................  $448.08
D isbu rsem en ts.

J . D. M artin , expense to  B oard
m e e tin g  ...............................................$ 11.81

F. L. D ay, expense to  B oard
m e e t i n g ...............................................  9 45

J . Q. A dam s, expense to  B oard
m eetin g  .............................................  10.09

C ourtney  B ros., p r in tin g  ................... 38.50
W . J . D evereaux , s ta m p s  ............... 106.00
W. J . D evereaux , s a la ry  ................... 56.15
W . J . D evereaux , expense  an d

te leg rap h  ...........................................  1.45

.................................................  $233.45
B alance  on h an d  ........................... $214.63

P rom otion  F und .
B alan ce  on hand , M arch  8 ............... $150.65
R eceip ts  fro m  d u es  ...............................  32.00

T o ta l A .............................................  $182.65
D ea th  B enefit F und .

B alance  on hand , M arch  8 ........... $1,896.38
R eceip ts  from  all sou rces  ........... 1,141.00

T ota l rece ip ts  ..............................$3,037.38
D isb u rsem en ts.

M rs. Inez  W e a th e rw a x  ..................... $100.00
M rs. E d ith  W a sh b u rn  ......................... 4.00
M rs. B. A. V an  R osm anlen  ........... 250!00
A. J . W ild an g er ................................... 250.00
C arrie  an d  E v a  Connell ..................... 100.00

T o ta l ...............................................  $704.00
B alance  on h a n d  ........................$2,333.38

47.00
50.85

102.15
1.00

9.45

6.16

T he rep o rt w as  received  a n d  p laced  on file.
T he F in an c e  C om m ittee  rep o rted  th a t  

it had  exam ined  th e  books of th e  S ecre 
ta ry -T re a s u re r  and  found th e m  co rrec t.

T he F in an ce  C o m m ittee  th e n  repo rted  
th e  follow ing bills:
C ourtney  Bros., p r in tin g  .................. $ 29.00
S e c re ta ry -T re a su re r , s ta m p s  ..........
S e c re ta ry -T re a su re r , s a la ry  ..........
T ra d esm an  C om pany, p r in t in g  . . .
F . L . D ay, e lec tro s  a n d  ex p ress  .
F . L. D ay, expenses  to  B oard

m eetin g  .............................................
H . P . G oppelt. expenses  to  B oard

m eeting  .............................................
Jo h n  D. M artin , expenses to  B oard

m eetin g  .............................................  11.63
M oved an d  su p p o rted  th a t  th e  bills be 

allow ed a s  read  an d  th e  S e c re ta ry  be 
in s tru c te d  to  d raw  w a r ra n ts  on th e  g e n 
era l fund  fo r th e  v ario u s  accoun ts. C a r
ried.

M oved an d  su p p o rted  th a t  $100 be 
ta k en  from  th e  D ea th  B enefit fund  an d  
re tu rn e d  to  th e  E m ploym en t an d  R elief 
F und . C arried .

M oved a n d  su p p o rted  th a t  th e  Secre- 
t r a ry  be in s tru c te d  to  w rite  e x -T re a s u re r  
Jo h n  A. H offm an, th a n k in g  h im  fo r h is  
devo tion  to  th e  asso c ia tio n  an d  fo r th e  
la rg e  am o u n t of in te re s t  th a t  he  secu red  
d u rin g  h is  te rm  of office. C arried .

M oved th a t  th e  follow ing c la im s fo r 
$100 each  be allow ed an d  w a r ra n ts  be 
d raw n  on th e  D ea th  B enefit fu n d  fo r th e  
am o u n ts . C arried .

W . E . B ry an t, beneficary , A m an d a  E. 
B ry an t, w fe.

E u g en e  S m ith , beneficiary , legal heirs.
Jo h n  M. F itc h , beneficiary , A n n a  F itch , 

w ife.
W . A. P eck , beneficiary , A gnes G. P eck , 

w ife.
E. G. H am blin , beneficiary , C arrie  H . 

O sborne, s is te r .
H . W . "W atson, beneficiary , A gnes E. 

W atson, w ife.
N. H . R o b erts , beneficiary , M yrtle  R. 

D err, d au g h te r.

J . J- F inck le r, beneficiary , M ary  F in ck - 
ler, w ife

A. D. H ew ett. beneficiary, M innie A. 
H ew ett, w ife.

Moved a n d  suppo rted  th a t  th e  P re s id en t 
d raw  su ita b le  reso lu tions  on th e  d ea th  
of B ro th e r  Jo h n  C. S aunders  and  fo rw ard  
som e to  th e  fam ily . C arried .

A djourned  to  m eet S a tu rd ay , S ep tem ber 
6. W . J. D evereaux , Sec’y.

Prepare t h e . raw  m aterial for to
m orrow  with a good n ig h t’s sleep.

OFFICE O U T F IT T E R S
LOOSE LEAF SPECIALISTS

The. Co.

217-239 Pearl St. (near the bridge). Grand Rapids. Mich,

G. J. Johnson Cigar Co.
S . G. W . El Portana  

E vening P ress Exemplar

T hese Be Our Leaders

Î0 REACHY0UR

PATROMMS
7 eoîCHIGAN STATE

TELEPHONE -
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Looking Ahead to July and August.
W ritte n  fo r th e  T radesm an .

I t  is only a few weeks ahead, and 
alm ost before you know it the m id
sum m er season will be here. I t  is a 
good idea to think over the whole 
situation and m ake your plans now 
for the nex t th ree  m onths.

You sell dry goods, no t ice cream 
and soft drinks, and so you expect 
trade to be som ew hat quiet during 
the hot w eather. B ut determ ine to 
get your full share of w hat business 
is to be had during the dull season..

D on’t let your place of business take 
on a drow sy look with the incom ing 
of July, nor allow the public to  form  
the opinion th a t your sto re  is tak 
ing a long sum m er siesta.

D on 't low er your standards of neat
ness and order as the days become 
hot. L et th ings continue to have the 
sm art, up-to-date look which we tru s t 
has been m aintained all the spring.

Push the sale on your stric tly  sum 
m er lines. You can’t sell sheer dress 
fabrics and fans and bath ing caps in 
Novem ber. W hile your volum e of 
business will no t be as large during  
July  and A ugust as during. A pril and 
May, it is ju s t as im portan t to  a ttend  
to w hat there is. As the season ad
vances, on no account fail to  m ake a 
thorough clean-up on your hot- 
w eather goods. C arrying over any 
considerable am ount of th is stock 
until ano ther year—all th a t kind of 
th ing  belongs to  the m ethods of a 
p ast age.

I h e  new fall and w inter goods that 
have already come in or th a t will be 
arriv ing  during the nex t few weeks, 
should no t only be checked w ith the 
invoices, but a pin ticket or a  string  
ticket should be placed on each item  
so th a t everyth ing will be ready to 
go on sale a t a m om ent’s notice. 
T here is tim e to do this w ork during 
the sum m er; there m ay no t be along 
in Septem ber and O ctober.

T he question very  forcibly comes 
up, shall the selling force be reduced 
during the quiet season? A big pay 
roll a t the end of a dull week m akes 
a m erchant feel p re tty  blue; still 
there  are draw backs and d isadvant
ages to laying off one’s helpers. As 
to any salespeople th a t have been 
taken on in a tem porary  w ay to  as
sist through  the busy tim e of spring  
and early  sum m er, it undoubtedly is 
best to  let these go as soon as the 
slackening of business m akes their 
services no longer necessary. An 
occasional one m ay have proved him 
self or herself so desirable and so 
willing and able to be useful a t all 
tim es and in any capacity, th a t re ten 
tion will be a  m atte r of course; but, 
generally  speaking, the ex tras should 
be laid off.

B ut as to the regu lar c lerking force, 
dism issing any of them  at th is time, 
even if there  is no con trac t nor ver
bal agreem ent to the contrary , is 
som ew hat perilous and usually would 
be a piece of penny wise and pound 
foolish economy. T he m an or the 
wom an w ho is a necessary part of 
your institu tion  nine o r ten  m onths 
of the year, would certainly seem to 
be entitled to  em ploym ent during  the 
sum m er as well. T ry ing  to  save a 
few w eeks’ salary is no t only hard  on 
your em ployes, but m ay prove hard 
on you. W hen business begins to 
pick up about the first of Septem ber 
you m ay no t be able to find ano ther 
clerk as good as the one you let go, 
nor one who will bring as much p a t
ronage as the dism issed one has taken 
aw ay if he or she shall have hired 
out to  one of your com petitors. 
E very change in your staff of em 
ployes involves some loss. I t  takes 
the b righ test and m ost capable per
son some tim e to  learn w here th ings 
are and the  w ays of the store. The 
new clerk never is so valuable a s  the 
old one, if the old one is of the righ t 
sort. E specially if ex tra  help is 
taken on in busy tim es, a certain 
num ber of regu lars are needed to train  
the recruits.

W hile considering the subject of 
your w orkers and your pay roll, it 
will be a very  good idea to  get at the 
m atter in a deeper and m ore funda
m ental m anner than ju s t deciding how 
many to  keep during July  and August. 
Are you getting  the full w orth  of the 
m oney tha t goes into the pay en
velopes each Saturday? N ot, are 
your clerks w orking hard enough—if 
they  are good faithful helpers they  
do th a t—but is your business system  
such and is your store  • so arranged 
th a t they can w ork to good advan
tage?

L abor is expensive. If you are em
ploying six people to  do the w ork 
tha t scientifically m anaged could as 
easily be dbne by four, then it is high 
tim e to  m ake some needed changes. 
If you are to  have clerks th a t are one 
hundred per cent efficient, it is you 
th a t m ust make them  so.

Do no t fo rget about the vacations. 
P lan th ings so th a t every m em ber of 
your force will have at least two 
weeks off. I t  would be b e tte r if it 
could be m ade three. I f  only tw o 
weeks are taken, be sure th a t each 
one has the full period, is neither de
layed a day or tw o in sta rtin g  nor 
hurried back before the tim e is up.

W hether it shall be a vacation with 
pay or w ithout pay is a question each 
p roprie to r m ust decide for himself. 
W here the finances will w arran t gen
erosity , there  certainly is nothing, not 
even a gold piece at C hristm as, so

Make a Reasonable Profit
On All Merchandise You Sell

6-cord thread has been an unprofitable item until 
you were offered:

Chadwick’s Thread at 40 cents per dozen 
and

John J. Clark’s Thread at 45 cents per dozen.

Distributed by

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Mich.

The Standard Line of Gloves and Mittens which 
you will want to see before you buy.

WRITE FOR SAMPLES
WE WILL SEND THEM BY PREPAID EXPRESS

The Perry Glove and Mitten Co. Perry, Mich.

The Self Threading Bodkin
Lingerie Braid Package

A woman’s necessity, in a most 
attractive form, is a dainty box 
containing 10 yards of best quali
ty, silky Mercerized Braid, to
gether with a gilt bodkin, a bod
kin holder and a self-threading 
device.

Some of the ADVANTAGES are:
The Bodkin is always threaded.
The Bodkin is always at hand 

when wanted.

The Package is dust proof.
There is no soil, no waste, no 

tangle.

There is a scale to measure length, 
required.

A crimp indicates when two yards 
are left.

36 packages in display cabinet like cut. Assorted colors—white, 
pink and light blue.

Price per box *2.25. Retails at 10c. Our salesmen are showing samples.

Grand Rapids Dry Goods Co.
Exclusively Wholesale Grand Rapids, Mich.
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well calculated to establish in the 
heart of a clerk loyalty  and good 
feeling tow ard his em ployer, as tw o 
weeks off in the sum m er and his sal
ary going righ t on.

In m aking out the vacation list, 
don’t om it the boss. P robably  no one 
in the store needs a fo rtn igh t in the 
woods, or on the hills, o r fishing in 
lake and stream , m ore than  you your
self.

Som etim es you see an item  in a 
new spaper sta ting  th a t Mr. So-and-So 
is taking his first vacation after an un
in terrup ted  term  of em ploym ent for 
say th irty  years. D on’t aspire to be 
the subject of such an item. If  we 
w ere to read  betw een the lines it 
w ould say or should say th a t Mr. 
So-and-So has not lived as happy and 
contented a life during  his th ree dec
ades of toil as an industrious person 
is entitled  to live; th a t he necessarily 
has becom e som ew hat of a drudge, 
for he has lacked the m ental pictures 
of glorious sum m er days out of doors 
th a t m ake buoyant the spirit of the 
true vacation-taken through  the en
tire  year. F inally  it should be said 
th a t Mr. So-and-So probably will not 
last as long as he would had he given 
his tire less energy regu lar periods of 
in term ission; nor, in a final analysis, 
has he done his w ork as well.

Fabrix. •

W hat Some Michigan Cities are 
Doing.

W ritte n  fo r  th e  T rad esm an .
J. D. A. Johnson has been chosen 

as chairm an of the T ransporta tion  
Bureau of the M uskegon Cham ber of 
Commerce. T he Bureau will confer 
w ith the G rand T ru n k  Railway with 
a view to  securing bette r passenger 
service over th a t road.

F our switch engines by day and two 
by night are kept busy shunting  cars 
and m aking up trains in the Buick 
M otor Co.’s yards at F lin t and 15,000 
cars were handled there during  the 
past year, exclusive of the th irteen  
train loads sent W est.

T he Kalam azoo Com m ercial Club 
has appointed a farm er’s co-opera
tive com m ittee and m atters to  be 
taken up at once include, sufficient 
and convenient h itching facilities and 
a general w aiting  o r rest room , w here 
families can m eet and w here parcels 
may be checked.

T he Jackson Rim Co., the new est 
industry  at the P rison  city, has s ta r t
ed operations and will soom be em 
ploying 150 men.

M anistee is w orking to raise $29,- 
000, which is its share of the in ter- 
urban bonus fund.

P risoners in the K alam azoo jail 
have been set a t w ork building a half 
mile of cem ent road, the first of the 
kind ever laid in the county. T his 
road will be extended in time to Gull 
lake.

T hree-car tra in  service will be in
stalled on the D etro it-K alam azoo in- 
teru rban  line about Ju ly  1. T he lim 
ited cars now operating  have m ore 
business than  they  can do.

O livet will install w aterw orks and 
sewers.

The Jun ior Cham ber of Commerce 
of B attle Creek has placed an order 
for flower boxes which will o rna

m ent the s tree t light standards along 
E ast Main street.

Dowagiac m erchants are raising 
m oney for installing  ornam ental 
s tree t lights.

T he M arquette Com m ercial Club 
will adopt the plan of looking into 
the credentials of peddlers and so
licitors. R ecently  a sw eeper device 
was sold th roughou t the city, hun
dreds of m achines for $12 apiece, 
when the same sw eeper was selling 
at $3 and $4 in nearby places.

A cream ery will be established at 
Beulah.

H oughton has plans for a system  
of playgrounds and sw im m ing pools.

T he F rem o n t Business M en’s A s
sociation has elected the follow ing 
officers: P resident, T . I. F ry ; F irs t 
V ice-P resident, D. D. A lton; Second 
Vice P resident, F. H. Sm ith; Secre- 
tary, A. I. M iller; T reasurer, A ngus 
Stew art. P lans are neing m ade for 
the annual m erchan ts’ picnic, which 
will be held during  the first week in 
A ugust.

M arshall has a M ayor who appre
ciates the value of shade trees and 
when it was proposed recently  to 
trim  up the trees, on account of in
terference with the stree t lights, he 
said: “T he first m an who a ttem pts 
to  trim  the trees in fron t of my 
place will get out in a hurry. I t  re 
quires fifty to sixty years to m ature 
a maple o r elm tree and a wood 
butcher can ruin one in ten  m inutes. 
U nless this w ork is done scientifical
ly it should no t be done at all. Some 
of the finest trees in the city have 
been ruined irreparably  by reckless 
trim m ing; lim bs have been cut off 
away from  the trunk  and ro t is affect
ing the stubs left which m eans death 
to the trees eventually. I would 
tru st no one on th is w ork but an 
agricu ltu ral college expert.”

M uskegon will raise $400 for a 
series of band concerts this sum m er, 
to be divided betw een the tw o bands 
of the city.

L ansing will engage a landscape a r
chitect and gardener to  supervise the 
beautifying of the parks and cem e
tery.

A lpena will hold a civic holiday 
June  9, the occasion being the great 
road bee w hereby about 250 miles of 
trunk  highw ay will be im proved in 
a day betw een Bay City and M acki
nac. C ounties and tow nships along 
the way have appropriated  $30,000 
for the work,, which is under direc
tion of the H uron Shore Good Roads 
Association.

T he Bay City B oard of Com m erce 
has appropriated  $50 in prizes to  be 
paid for “sw atted  flies” in th a t city. 
D eliveries m ust be m ade in boxes 
containing no t less than  1,000 flies.

F. R. F isher, of M oorepark, has 
sta rted  a facto ry  at T hree  R ivers for 
m aking cem ent stave silos, cem ent 
blocks, etc.

D irecto rs of the Grand T raverse 
Region F a ir A ssociation m et at 
T raverse City and elected Chas. B. 
Dye as Secretary . P lans are being 
m ade for the biggest fair ever held 
in N orthern  M ichigan.

T he F lin t B oard of Com m erce has 
passed a resolu tion  com m ending the 
action taken by the Common C oun

cil in em ploying an expert to advise 
in the construction  o ' pavem ents, in 
o rder th a t the g rea test value for the 
m oney m ay be obtained.

Pontiac has passed an ordinance 
requ iring  that barn m anure be kept 
in tigh t receptacles and rem oved in 
w agons with tigh t boxes or with 
covering canvas.

Pontiac was no t successful in sell
ing its $50,000 park bonds, so no 
m oney will be invested in public park 
sites this year.

Consolidation of the grape asso
ciations in the B errien district, un
der the nam e of the St. Joe-M ichigan 
F ru it Exchange, will be good adver
tising  for St. Joseph.

Saginaw has taken first steps to 
ward establishing a city m arket, hav
ing $3,350 in the m arket fund and 
$12,000 available after Ju ly  1. T he 
m arket will be established in the. 
eastern  taxing district.

Saginaw will en tertain  the State 
golfers this sum m er, the tournam ent 
being held July 31 to  A ug 2.

A lm ond Griffen.

Lowest
Our catalogue is~“the 
world’s lowest market” 
because we are the larg
est buyers of g e n e r a l  
merchandise in America.

And because our com
paratively inexpensive 
method of s e l l i n g ,  
through a catalogue, re
duces costs.

We sell to merchants 
only.

Ask for current cata
logue.

Butler Brothers
New York Chicago 

St. Louis Minneapolis 

Dallas

Tanglefoot

G ets

50,000,000,000
Flies a year—vastly  m ore than 

all other m eans com bined. 
T h e Sanitary F ly D estroyer— 

N om P oisonou s.

AWNINGS

Our specialty is AWNINGS FOR STORES AND 
RESIDENCES. We make common pull-up. 
chain and cog-gear roller awnings.
Tents, Horse. Wagon. Machine and Stack 
Covers. Catalogue on application.

C H A S. A . CO YE, INC.
Campa Ave.u and Louis St. GRAND RAPIDS, MICH
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ERA O F B E TT ER  SH O ES.

Government Expert’s Report on 
Adulterated Sole Leather.

W ritte n  fo r th e  T radesm an .
For som e time I have had in m ind 

the p reparation  of an article—or, per
haps, a series of tw o or three articles 
—on the general subject of B etter 
Shoes for the Price. But you know 
how easy it is to  let good intentions 
go by default. So it is doubtful if 1 
had actually- go tten  around at this 
time to  the task of w hipping my m a
terials into shape had it not been for 
the  appearance in recent papers 
of a sensational sto ry  concerning the 
alleged adulteration  of sole leather, as 
revealed in the rep o rt of E. P. Veitch, 
chief of the leather and paper labora
to ry  o f the D epartm ent of A gricul
ture.

According" to  the sta tem ents of the 
W ashington staff correspondent of a 
certain Cincinnati new spaper, the 
people of the U nited S tates are buy
ing annually about 12,000,000 pounds 
of Epsom  salts and glucose and pay
ing for it as sole leather. I t  would 
appear from  this w rite r’s account of 
the m atter th a t the G overnm ent ex
pert has uncovered some astonishing 
facts connected with the preparation  
of sole leather. F o r example, th a t 
fully 60 per cent, of the sole leather 
used annually in this country  has 
been loaded; th a t the loading m ater
ials m ost com m only used are glucose 
and E psom  salts—which, of course, 
are injurious ra ther than beneficial, 
to  the finished' product.

O ld S tory  in a New Setting.
T hat adulterating  m aterials are used 

in the m anufacture of certain  kinds 
of sole leather is an old and fam iliar 
sto ry  to people who are intim ately ac
quainted w ith the shoe industry. The 
published report of Mr. Veitch, the 
G overnm ent’s expert, m erely gives it 
a new setting.

W hile glucose and Epsom  salts are 
not the. only adu lteran ts used, they 
are the principal ones; and it is a 
well-known fact th a t these adulterants 
have a tendency to  make sole leather 
hard and brittle  for a tim e—th a t is, 
until they have become dissolved and 
w ashed ou t; after which the leather 
becom es soft and spongy and m ore 
easily penetrated  and injured by dirt 
and w ater. But th a t 60 per cent, of 
the sole leather consum ed in the 
U nited S tates is so adu lterated  ap
pears to be an extrem e statem ent.

The am ount of extraneous m aterial 
—good or bad—th a t can be in tro 
duced into lea ther depends upon the 
tex ture of the leather. As one w riter 
naively puts it: ‘‘Some hide is more 
porous than o thers and it is to utilize 
the m ore open-textured that resort

is had to  the m ethod of loading.” 
Suppose one should in terject the 
query at this point, W hy .use these 
open-textured  hides at all for m aking 
sole leather? If the tanner knows, 
as he certainly m ust, tha t the finished 
product will be less satisfactory 
where the m ore porous hides are used, 
w hy not use only the m ore solid- 
tex tured? W hile this question m ight 
m om entarily  em barass the fanatical 
advocate of the pure shoe laws, it 
would give you an opportunity  to  im 
part to him a few solid facts with ref
erence to  the supply and dem and for 
the raw  m aterials of sole leather. The 
fact is about 50 per cent, of the hides 
now being convertd into sole leather 
are  really no t fit for th a t purpose. 
They are too light and porous. But 
th ey ’ve got to  be used ju st the same, 
and th a t for the simple reason tha t 
tanners cannot get the m ore desirable 
hides. W hen one considers the in
creasing shortage of our annual p rod
uct of green hides and the m ultiplying 
dem ands for heavy side leathers, it 
isn 't a long jum p to the conclusion 
th a t our tanners and slipe m anufac
tu rers are up against a condition 
ra th er  than a theory. O pen-textured  
hides are tanned sim ply for the rea
son th a t they  are often the only sort 
the tanner can get hold of. And they 
are loaded for the reason th a t the 
popular dem and calls for shoes with 
firm, solid soles.

I t  is a m istake to suppose tha t g lu
cose is put into sole leather to de
ceive o r defraud anybody. I t  is put 
there because the shoe m anufacturers 
w ant it that w ay; and the shoe m an
ufacturers w ant it th a t way because 
the people who buy shoes w ant shoe 
soles to  look and feel th a t way. If 
Mr. Veitch can suggest a b e tter filler 
for soft and spongy hides—som ething 
th a t wili fill up the in terstices of the 
leather—som ething th a t will not dis
solve in w ater nor act up injuriously 
— I am  sure both tanners and shoe 
m anufacturers will thank  him for his 
suggestion. Of course it m ust be un 
derstood th a t this hypothetical m ate r
ial to  be suggested by Mr. Veitch 
m ust no t be so high priced as to 
make its use prohibitive. I t m ust not 
add m aterially  to  the cost of produc
ing sole leather, for in th a t  event the 
new im provem ent would be stoutly 
resisted  by the public, which w ants 
to  get its shoes ju st as cheaply as 
possible.

W ord A bout Bleaching Solutions.
‘‘A nother fraud practiced on the 

public,” says the w riter from  whom 
I have already quoted, ‘‘consists in 
the bleaching of sole leather, which is 
som etim es irregu lar in coloring after 
tanning. L eather with clear, even

HIRTH-KRAUSE CO.
T anners and Sh oe Manufacturers 

Grand Rapids, Mich.

A
Repeater

No. 493 is a Rouge Rex Shoe that sells season after season to the same 
customers, because of its easy-fitting, service-giving qualities.

It is an eight inch outing shoe, made of Kangaroo Calf stock, with full 
bellows tongue and bark tanned sole.

No. 444 is the same style shoe, but made of Black Elk leather, and with 
indestructible Chrome leather outsole.

Write for samples and prices.

Mr. Retailer,
Isn’t  it pleasant to have a customer say: 

“I want a pair of shoes just like the ones I 
have on.”

You will have this pleasant experience 
many times if you sell our Goodyear Welt and 
Standard Screw work shoes. We make them 
in all heights, weights and leathers.

Rindge, Kalmbach, Logie & Go., Ltd.
Grand Rapids, M ich.
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color is preferred  by m anufacturer 
and w earer, although it probably is 
no better, and the tanner consequent
ly reso rts  to  bleaching, in which p ro 
cess so lutions of soda and sulphuric 
acid are used. T his is detrim enta l to 
the leather, because the sulphuric acid 
is rare ly  com pletely neutralized, and 
the ro ttin g  of the leather is thus 
hastened.’-'

Now, while there is an elem ent of 
tru th  in all this, it is ex trem ely  unfor
tunate  for the g reat shoe in terests of 
our country  that the m atter should 
be left in th is incom plete m anner by 
our new spaper scribes. In  the first 
place all sole leather is not bleached; 
and in the second place of the sole 
leather th a t is bleached, it is probable 
tha t only an inconsiderable percen t
age of it is actually  in ju red  by the 
bleaching process. T he custom  of 
inking the soles of shoes seem s to  be 
grow ing in favor w ith shoe m anufac
tu rers , and this of course covers up 
any irregularities in the tanning, and 
consequently  m akes bleaching unnec
essary.

elation of Price to  Shoe Value.
In discussions of this kind th a t fre

quently  appear in the public p rin ts 
it is unfortunate  th a t so much is om it
ted th a t ought to  be said. T he avowed 
aim of the new spaper w riter is to 
serve his readers w ith a daily diet 
of news, and the m ore graphic - and 
p icturesque it com es the b e tte r  the 
public is supposed to  like it. And 
th is accounts for such s ta rtlin g  head
lines as “H ow  Shoes A re M ade W ith 
Epsom  Salts and Glucose.” A nd it 
also accounts for the fact th a t m any 
vital th ings are rigorously  elim inated 
that ought to be told, if the reader is 
to  have anything like a full and com 
plete understand ing  of the situation.

F or instance, no t a w ord was said 
about the relation  of price to shoe 
value; nor was it in tim ated in any 
way th a t this p rocess of “adu ltera
tion” increases inversely w ith the 
price of footw ear. T he cheaper the 
shoe, the cheaper the m aterials out 
of which the shoe is m ade; conse
quently  the less w ear and general 
satisfaction. Glucose, Epsom  salts 
and o ther adu lteran ts are used m ost 
in cheap shoes. O f course there are 
lots of people who can buy only the 
cheaper grades of shoes. But, in 
spite of alleged adu lterations, they 
are actually  g etting  very fair shoe 
values for the prices they  pay. But 
the new spaper m an didn’t discuss 
th a t phase of the m atter, for that 
isn’t news.

I t  would be be tte r for the shoe busi
ness if some people who have a pen
chant fo r w riting  on shoe topics were 
com pelled to subm it their screeds to 
som ebody th a t know s shoes and shoe
m aking before their p roductions are 
given out to  the public.

C harles L. Garrison.

Keeping Your Finger on the Pulse. 
W ritte n  fo r th e  T rad esm an .

H undreds of m erchants lock the 
door and go home at n ight with no 
m ore know ledge of the day’s business 
done than  can be guessed from  the 
to ta ls footed up by the cash register.

C ertain lines m ay be show ing up,

but no h in t of this com es from  the 
cash register.

C ertain lines m ay be running low, 
but there’s no evidence of this in the 
cash reg ister’s figure.

M erchants of th is type depend on 
custom ers to  locate em pty bins and 
goods out of “stock.” “W an t books” 
are checked only when a patron ’s en
quiry com pels a clerk to say, “W e’re 
out of tha t.”

Business is done by guess work, 
and it is, therefore, little w onder that 
several thousand retailers “go to  the 
wall" each year. “ Incom petence” is 
the cause m ercantile agencies give 
for 30 per cent, of the failures each 
year, bu t one of their officials has 
taken the  trouble to explain that this 
“incom petence” is based on a lack of 
fam iliarity  w ith one’s own business.

Before a m erchant buys goods he 
should know not only w hat he wants, 
but w hy he w ants it; not only w hat 
he should pay, but w hat quantities he 
needs. A store run on any o ther 
schem e is bound to stagger. I t  never 
knows when it is sick or when it is 
well.

H ow  much have I on hand in bins 
and counters?

H ow  soon should I buy m ore of 
this line?

H ow  fast is it going. F as te r  than 
last m onth o r slower?

W hat is m y gross profit on this 
line? My net?

Tf you can no t answ er such ques
tions as these, storekeeping with you 
is a blind grop ing  in the dark. A 
stum ble is m erely a m atter of time.

D on’t th ink  you’re too small to 
have a store system  capable of giving 
you a view of w h at’s going on.

Every m erchant, big or little, should 
have a m eans of keeping his fingers 
on the pulse of his business, so that 
p roper m easures m ay be taken at 
the righ t tim e to cure the unhealthy 
conditions th a t arise in every estab
lishm ent.

Pick out, Mr. M erchant, a depart
m ent a t random , and ask yourself the 
follow ing questions about it:

H ow  m any item s sold in this de
partm en t to-day?

H ow  much did I spend in adver
tising. housing, delivering and super
intending this line to-day.

Quick answ ers to  such questions as 
the ones enum erated are necessary to 
successful retailing. W e know a re 
tailer w hose entire  sto re  is only 
fo rty  feet square and yet this man 
knows the exact condition of the 
health  of his business an hour after 
his doors close in the evening.

O ne of the b iggest m erchants in a 
town of 20,000 came to  us w ith a tale 
of woe, saying th a t his net profit of 
10 per cent, failed to  show up at the 
end of his business year. H e had 
figures and to tal expenses, but, like 
the cash .reg is te r totals, these big fig
ures gave no h in t as to  “goir.gs-on’ 
in particu lar departm ents.

T his m erchant could no t tell w heth
er his handkerchiefs moved faster 
than his gloves or w hether enam eled 
w are was m ore profitable than  dry 
goods. H e didn’t know how much 
he spent advertising  house w ares or 
notions o r ready-m ade dresses.

H e m erely knew  he w as losing

money, bu t was pow erless to  find the 
hole.
: He, knew he was losing money, but 
was pow erless to find the hole.

T h ere’s a cure for condition like; 
th is: L ines can b'e tagged, daily ex
penses can be checked; the p roportion  
of overhead expense each line bears 
can be determ ined.

A nderson Pace.

Make it easier for the consum er to 
get w hat he w ants when he w ants it.

Get the White Business.
It’s here—and you CAN get it

ifà r lŸ o in e n

W hite Nubucks more popular 
this year than ever

No. 5120—Nubuck Button Boot,
Goodyear Welt. B-C-D at S2 85

Less 10% in 10 days.

Grand RapidsiShoe Mhibberfo.
The Michigan People Grand Rapids

\Ne Show Below a Few of the Numbers That Have Made Our

Bertsch Line Famous
979—Men’s Gun Metal Button G. 

W. H double sole, tipped D
&  E .................................... 12.35

960—Same Blucher c u t..........  2.35
999—Same as 979 only single

sole .................................... 2.25
998 Same as 960 only single 

sole ......................................2.25

Perfect fitting roomy last. 
You cannot beat these num
bers anywhere.

Mail orders solicited. 
Complete catalogue on 

request.
They wear like iron.

HEROLD-BERTSCH 
SHOE CO. 

Grand Rapids, Mich.
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Some Show W indows Appropriate 
for June.

Gayer, much gayer than  the flowers 
of spring are the new and gorgeous 
ribbons of the season. T he B ulgari
ans are responsible for some ex trem e
ly unusual color com binations not 
only in ribbons, but in trim m ings of 
all sorts, either for dresses o r fur
nishings. T his is a boon lo r  the 
window dresser, w ho is able to lavish 
his delight on gorgeous color and to 
be righ t in the m ovem ent at the same 
time. F o r it is undeniable th a t this 
is a ribbon season. H ats a u  trim m ed 
w ith big bows of ribbon, sashes are 
m ade of long stream ers and m any 
loops, dresses are trim m ed with rib 
bon, and ribbon is used on countless 
o ther decorative possibilities. T h ere 
fore it is up to  the m erchant to' sug
gest the illim itable variety in the 
uses of ribbon.

Ribbons are effective when draped, 
crisped, tw isted and tw ined into per
ky folds show ing all the glistening 
textures. A whole w indow can be 
decorated with a ribbon m otive, as is 
suggested in the illustration. The 
Bulgarian p attern  is so full and so 
brilliant th a t there  is no t the least 
doubt th a t it will fill the eye, and the 
w indow  together. T he ribbon can 
be draped over a cen ter bar w ith 
loops at the top ; and long ends 
sw eeping out gracefully, tw ining in 
large simple tw ists, all leading into 
the cen ter foreground.

Take ano ther end, bend it into 
crisp folds, le tting  it lead down the 
cen ter betw een the tw o long ends. 
T he con trast betw een large simple 
folds, and the sm all crisped up w rink
les will be very good. A t each side 
place bolts of ribbon standing up
righ t w ith ends leading out in grace
ful curves.' This effect can be varied 
in m any ways. Som etim es big bows 
are used upon the tall handled bas
kets of artificial flowers. T his m akes 
a charm ing centerpiece, while around 
it m ay be grouped sw eetly simple 
sum m er draperies, hung over support
ing bars in introducing curves.

T he picnic season is on again, and 
the popular picnic suggestion in win
dows is sure to  give rise to  thoughts 
of sandwiches, pickles and paper nap
kins, with o ther sum m er delights. The 
illustration  em phasizes an ou ting  for 
children. I t  has a d istan t glorious 
F ourth  suggestion, since all of the 
dolls are holding little  red, white and 
blue parasols. T h is red, w hite and 
blue com bination should be p retty  
w ith m ost of the surroundings in 
white. W hite  paper napkins, with 
red and blue borders. T here  are 
stacked at each side ch ildren’s shov
els and children’s broom s, wijth little

toy pails. T here are piles of paper 
plates, paper napkins, and, in the cen
ter, a p re tty  little set of toy  dishes, 
with cookies or crackers, boxes of 
sardines, fru it o r candy. Some toy 
anim als a t e ither side—the insepar
able com panions of childhood.

Of course the grow n-up picnic is 
equally timely, for alw ays in the 
spring time city people’s fancy early 
tu rns to  thoughts of picnics, to  g e t
ting out on the green grass and rev
eling in the joys .of nature. An 
adaptation  of the picnic idea is easily 
m ade to  fit grow n-up people, by 
spreading a picnic cloth upon im ita
tion grass, se tting  it with paper nap
kins, wooden plates, tin  spoons, and, 
if possible, a few realistic bugs and 
beetles. Then surround it with piles 
and walls of canned goods, cheeses, 
pickles, eggs, cakes and all the para
phernalia supposed to belong to  the 
“al fresco” luncheon. I t is true tha t 
it m ay be m ade m ost a ttrac tive  by 
tak ing  care th a t every detail is spo t
less, sparkling and brilliant.

Q uite appropriate  to  the season is 
the w indow of gam es. Baseball, of 
course, will hold the place of honor, 
and the m erchan t m ay m ake it in te r
esting  by show ing his different priced 
base ball uniform s for am ateur nines, 
by piling up bargain bats, o r gloves 
o r balls. And Y oung A m erica will 
come, study the item s w ith fascinat
ed eyes, and begin to  calculate how 
long it will take him to save up 
enough to buy one of the precious 
m itts, o r bats, or balls as the case 
m ay be. T hen there are tennis rac
quets and tennis balls, w ire masks, 
croquet sets, ham m ocks, ten ts, sw ings 
lawn m ow ers, w ire fencing, and a 
dozen o ther utilities and am usem ents 
belonging to the sum m er season. The 
arrangem ent indicated in the draw ing 
will be effective for a w indow  with 
a few articles.

T he window of sporting  goods is 
usually too crowded. I t  is cram m ed 
from  top to  bottom  and from  end to 
end with a m edley of articles so close 
th a t they  in terfere  w ith each other. 
I t  is, however, possible to  put m any 
articles into a w indow and m ake it 
telling. F o r instance, a pile of m any 
base balls spread behind the central 
group tha t consists of uniform , m itt, 
and crossed bats, would no t injure 
the sim plicity of effect, nor detract 
from  the oneness of the idea. R a ther 
would it in tensify the notion tha t 
here was a m erchant w ho understood 
the “gam e” and could supply all 
needs, even to  the hundreds.

In connection w ith the base ball 
idea it would be possible for the m er
chant to launch some sensational and 
trade-boom ing plan, th a t will draw  to

him self the a tten tion  as well as the 
trade of all the base ball enthusiasts. 
F o r exam ple, he can offer prices to 
the local team  of boys w inning a 
gam e a t a certain  time and place. The 
prize m ay be balls, bats, m itts  or 
uniform s, according to  the m erchan t’s 
convenience, but it should be large 
enough, and im portan t enough to  a t
trac t a tten tion  and to  m ake the game 
“w orth the candle,” for the boys. A 
wise m erchant will see th a t he has 
alw ays some attrac tion  of th is so rt 
to  stir  th ings up and keep his store

felt th a t the farm ers of the outlying 
country  do no t come into tow n often 
enough; and if they  do no t come to 
town, they do no t spend any money, 
necessarily. So the sto rekeepers put 
their heads together and hatch up a 
plan of a ttrac tion  designed to draw 
the farm ers from  their fields and 
woods and flocks. I t  is, of course, 
difficult to think of a puller th a t will 
not cost too m uch and will reach the 
farm ers. A F ourth  of Ju ly  celebra
tion is good and so is a circus, bu t 
neither can be repeated  often enough.

in the public eye. T h is can be well 
advertised in the m erchan t's  own win
dow. T he prizes can be exhibited 
from  tim e to  tim e to  w het the de
sires of com peting youngsters.

But if it is possible for the s to re 
keeper to lay traps for base ball 
players, it is quite possible for the 
storekeeper to  lay traps for any o ther 
class of custom ers. Some m erchants 
lie awake n igh ts try ing  to  th ink  of 
novelties to  draw  trade. Som etim es 
the m erchants of a little  tow n combine 
to  get up a scheme. Som etim es it is

A stree t carnival is excellent for once 
in a way, but is too elaborate. A 
balloon ascension would be excellent, 
but som ew hat difficult to  com pass. A 
sim pler th ing  would be to offer prizes 
for certain  com m odities th a t are 
raised o r prepared  by the bulk of 
farm ers in the neighborhood.

H ave the prizes—which m ay be of
fered iointly  by the m erchants—on ex
hibition for some time in one of the 
windows, and let the con test be set 
for a single day or series of days. The 
resu lt will be w orth  all the trouble
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and all the expense fdr the harvest 
will be great. I t  is true th a t w hen 
the farm er and his fam ily com es to 
tow n to spend the day. it is made the 
occasion of num erous purchases tha t 
have been postponed from  tim e to 
time. Besides, Susie’s dress, m o th er’s 
bonnet, the new piece of goods, never 
seem so im portant, until they  think 
of the m om entous trip , and the facing 
of city standards. T he needs of our 
m odern civilization, our very pressing 
needs, are no t felt until we see o thers 
already possessing them . T he advan
tage of the m erchant is in being able 
to  show the people from  the country 
the th ings m ade necessary by custom. 
And th is advantage is given to  him 
by his convenient show window.

I t  is no t too early  at the p resen t 
tim e to  consider the crow ds of sw eet 
girl graduates th a t will soon be 
troop ing  forth  from  schools of high 
or low degree. But long before this, 
the insisten t young creatu re will be 
dem anding gowns, gloves, ribbons, 
m uslins and all the m ultitudinous 
“fixins” and billows of lingerie her 
fertile fancy can suggest. The m er
chant m ay now prepare for a season 
of dress m aking, of special signifi
cance outside the regu lar calicoes, 
lawns and gingham s of the early sum 
m er. I t  will dem and novelties in

w hite goods of the sheerest, filmiest 
tex tures, of laces and o ther m aterials, 
to  fit.

T hen to  give a fillip to  the m er
chan t’s im agination, as well as the 
im agination of the girl and her 
friends, are the graduation p resen ts 
th a t have grow n to  be such a neces
sity  at this period. T here  is really 
no lim it to the charm ing knick- 
knacks and fanciful gew gaw s th a t 
m ay be exposed in the show window, 
labelled plainly “graduation  presen ts.”

Expert Gunner.
The late Judge Garey, of Baltim ore, 

who, in his younger days, was a 
m em ber of the sta te  legislature, was 
noted for his quickness at repartee. 
O n one occasion he had introduced 
a bill that proved very obnoxious to 
several m em bers of the opposing 
faction. A fter ad journm ent one of 
the discontented came rushing up to 
him in a great sta te  of excitem ent.

“Looke here, Garey,” he exclaimed, 
‘‘I 'd  ra th er blow my brains out than 
advocate such a m easure.’

“My dear sir,” replied Garey, w ith 
a tw inkle in his eye, “you flatte r your- 
seif on your m arksm anship.”

A chicken expends m ore energy to 
flap its way across the yard  than  any 
eagle does to soar tw enty  miles.

Sell Advertised Goods to 
Increase Selling Speed

■N Y T H I N G  th at  will
L shorten the process of

waiting upon customers will give your 
sales clerks more time to wait upon more 
customers. The accepted answer to this 
selling problem is—advertised goods.

Advertised goods remove the neces
sity for argum ent. The purchaser 
knows advertised goods, knows N. B. C. 
goods, has confidence in them and buys 
them. A dvertised  goods eliminate 
argument and so save lost time.

By one move—the selling of adver
tised goods—your clerks can sell to three 
or four people in the time it formerly 
required to sell to one. Prove it yourself 
—sell N. B. C. products — they are 
nationally known—their quality is auto
matically repeated in every package or 
pound. Stock a good assortment of the 
well-known In-er-seal Trade-Mark pack
ages and the familiar glass-front cans.

NATIONAL BISCUIT 
COMPANY

a s

Don’t Be Deceived 
on Salt

OEVERAL grocers have 
^  recently told us that they 
have bought another brand 
of salt, under the impression 
th a t they were getting  
Diamond Crystal Salt put 
up under another name.
In this they were fooled. No 
Diamond Crystal is sold under any 
name but Shaker or Diamond 
Crystal. All Diamond Crystal salt 
has our name as manufacturers on 
the original package or container.

Diamond Crystal Salt Co. 
St. Clair, Mich.
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STOVES am* HARDWARE

Michigan Retail Hardw are Association. 
P re s id e n t—P. A. R eehlin , B ay  C ity. 
V ice -P re s id e n t—E . J .  D ickinson, S t. 

Jo sep h .
S ec re ta ry —A rth u r  J .  S co tt, M arine  

C ity.
T re a su re r—■'William M oore, D e tro it.

Improved Farming Increases Re
tailer’s Prosperity

W hether or no t you ever lived on a 
farm, ever intend to live on a farm 
or have a considerable num ber of 
farm ers am ong votir custom ers, the 
w elfare of the farm er is of in terest 
to  you. H is prosperity  o r lack or it 
affects you in tw o w ays; he supplies 
articles th a t you buy and buys articles 
th a t you sell.

N aturally  in o rder to  buy the goods 
tha t you have to sell, the farm er 
m ust have m oney; he m ust be p ro s
perous-—and when the farm er is p ros
perous he buys hardw are as well as 
autom obiles and player pianos. W hen 
he is prosperous he wants. • be tte r 
tools, finer looking wire fences and 
m ore luxuries such as furnaces and 
lighting  system s. H aving  m ore of 
the w herew ithal to  sa tisfy -h is w ants 
he finds he has m ore w ants than  he 
ever though t he had before.

Now, the farm er can become p ro s
perous in one of tw o ways. W hen a 
crop is scarce and the price is high 
any farm er who has a plentiful sup
ply of this high priced article is p ro s
perous—for th a t year at least. On 
the o ther hand if the farm er raises 
big crops at a small cost, he is p ro s
perous even if the price is low.

T he la tte r  sta te  of affairs is far 
b e tte r  for every one concerned. The 
consum er gets his farm  produce at a. 
small figure. T he farm er’s income is 
much m ore stable—it is easier to  raise 
an abundant crop by good farm ing 
year after year than  it is to raise a 
little  m ore than  the o ther fellow—by 
haphazard  m ethods—in the years 
when the crop is scarce. T o  raise a 
good crop year after year m eans that 
the  farm er m ust use brains as well 
as muscle. T he days when the land 
was so productive tha t a p re tty  good 
crop could be raised no m atte r how it 
was cultivated, have passed away. No 
longer can the farm er sell from  his 
farm  the fertility  th a t the ages had 
stored  up for him. No longer can 
the Illinois o r Iow a corn raiser 
tu rn  out large ‘crops y ea r  after year 
sim ply because he is blessed w ith a l
m ost untouched soil in one of the 
richest agricultural distric ts in the 
w orld. I t  has been some tim e since 
the exodus from  New England s ta r t
ed on account of the dim inishing yield 
of the farm s and now the Middle 
W est farm er is finding th a t the field 
which has been planted to  corn for 
tw entyrfive years cannot tu rn  out 
bunper crops forever.

T o  m eet this new trend  of farm ing 
affairs the. up-to-date crop raiser is 
tu rn ing his atten tion  to  intensive 
farm ing.. H e is m aking tw o men 
w ork w here only one w orked before 
and consequently  th ree corn stalks 
grow  w here - only one grew  before. 
H e is w orking his farm  m ore care
fully, selecting his seed corn m ore 
carefully, m aking a b e tte r  seed bed, 
keeping the w eeds down in b etter 

- style and harvesting  and m arketing  
with less waste.

Then to ensure the continued fer
tility  of his land he is ro ta tin g  his 
crops. He no longer ra ises  corn 
year after year, but sows corn, oats, 
clover, then tu rns it under—or any 
one of the sim ilar crop series.

But the farm er has not arrived  at 
this far-sighted policy unaided. 
P rophe ts had been crying in the cul
tivated lands for years unheeded, but 
when profits were seriously affected, 
he listened. T he ‘‘book taugh t farm 
er"—who generally  was born and 
raised and lived on a farm —has come 
to  his own. T he G overnm ent ex
perim ent stations, the S tate  agricul
tural colleges, the seed corn trains, 
the harvester com pany’s educational 
bureau, the farm ers’ institu tes and as
sociations—all have helped to  m ake 
a business m an and a scientist out of 
the day-laboring, agricultural w ork
man of previous years.

R ecently the In ternational H arves
ter Com pany engaged P rofessor 
P erry  G. H olden—with the exception 
of “Uncle H en ry ” W allace and P ro 
fessor Babcock, probably the m ost 
fam ous agricultural expert in the 
country—to carry  on a cam paign of 
education.

Prom  the “Lone S ta r” S tate comes 
the repo rt of the T exas Industria l 
Congress with its m ap and list of 
prizes. T hey  report th a t 11,000 farm s 
in 215 counties will com pete for the ir 
1913 prizes am ounting  to  $10,000. 
P robably  the m ost in teresting  fact to 
the layman in connection with these 
prizes is the in terest taken in the 
boys and girls. F o r the largest yield 
of corn grow n on one acre, cost of 
production considered, in the boys’ 
and g irls’ class $2,500 is offered in 
prizes, a sim ilar am ount for the co t
ton raisers and an added prize of $500 
if a con testan t takes the first prize in 
each of these two classes.

T here have been g reat changes in 
in the social life of the country  dwell
er—the m odern furnaces, ligh ting  sys
tem s. autom obiles, the use of school 
houses as social centers and many 
o ther th ings are m aking the life of 
the farm er p leasan ter and m ore com -' 
fortable, but there has also been and 
will be equally  great changes in the 
farm er’s business and producing

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

SEASONABLE GOODS

Elk, Gulf
Lawn Hose <( Moore, Sphinx 

Clipper, Revero
Half and three-quarter inch

Lawn Mowers: “F. & N.” Complete Lines 

Diamond Steel Goods 

All Above Factory Brands

“Michigan” Oil Cook Stoves
a*

Michigan Hardware Company
E x c lu s iv e ly  W h o le s a le

Ellsworth Ave. and Oakes St. GRAND RAPIDS, MICH.

Delivery Wagons
WE SELL

L igh t-D elivery  W agons for 
Medium—Delivery W agons for 

Heavy—Delivery W agons for

ARE YOU BUYING WAGONS FROM US?

Sherwood Hall Co., Ltd.
GRAND RAPIDS, MICE

f G eneral M erchants 
G rocers 

I Butchers 
Bakers 
Laundries 
Cleaners 
Florists
Hardware D ealers 

J Plumbers 
Gas Fitters 
Undertakers 
Carpenters 
E xpressm en  
Milk Dealers 
M arket G ardeners . 
Berry M en  
Fruit G row ers 
Farmers
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m ethods, and these changes in every 
case have a g reat im portance to  the 
retail m erchant in ru ral com m unities, 
for according to the m anner in which 
he adapts him self to, o r even takes 
the lead in the m ovem ent, will also 
be his opportunities for g rea ter p ros
perity.

The retail hardw are m erchant can 
well afford to give careful attention  
to and take active part in every en
deavor to im prove farm ing methods, 
for his profits will be sure to in
crease with the g rea ter w ants which 
the new conditions will create.— 
Am erican A rtisan.

C O M IN G  C O N V E N T IO N S  TO  BE H E L D  
IN  M IC H IG A N .

June.
M otion P ic tu re  E x h ib ito rs  L eague of 

M ichigan, D e tro it, 10-11.
M ich igan  U n inco rpo ra ted  B a n k e rs ’ A s

socia tion , L ansing , 10-12.
S even th  A nnual M erch an ts ’ W eek, 

G rand  R ap ids, 10-12.
M ich igan  S ta te  B a n k e rs ’ A ssociation , 

L ansing , 10-12. ,
G rand  Council U n ited  C om m ercial T ra v 

elers, G rand  R apids, 13-14.
A nnual R eunion S pan ish  W a r  V ete rans, 

L ansing , 17, 18, 19.
S ta te  E n c am p m en t G. A. R ., L ansing , 

17, 18, 19.
M ichigan A ssociation  of C oun ty  C lerks, 

M arq u e tte , 25-26.
C atholic  C hu rch  F ed e ra tio n , G rand  

R apids, 25-26.
July.

N atio n a l A m a te u r  P re s s  A ssociation , 
G rand  R ap ids, 3-4-5.

M ichigan B illposte r A ssocia tion , D etro it.
L u th e ran  B und, G rand  R ap ids.
T he  M ichigan S ta te  R e ta il J ew e le rs  

A ssociation , S ag inaw , 16-17.
A ssociation  of P ro b a te  Ju d g es  of M ich

igan . G rand  R ap ids, 22-23-24.
G ran d  C ircu it R aces, G rand  R apids, 

28-31.
S w ed ish -F in ish  T em p eran ce  A ssocia

tion  of A m erica, D olla r B ay, 31, A ug. 2.
S ta te  Golf L eague, S ag inaw , J u ly  31, 

A ug. 2.
August.

M ichigan  A ssocia tion  of C om m ercial 
S ecre ta rie s, L udm gton .

M ichigan A b s tra c to rs ’ A ssociation , 
G rand  R ap ids.

M ich igan  S ta te  F u n e ra l D irec to rs  an d  
E m b alm ers ' A ssociation , G ran d  R apids, 
5-6-7-8.

M ichigan S ta te  R u ra l L e t te r  C a rr ie rs ’ 
A ssociation , G rand  R ap ids. 5-6-7.

M ich igan  A ssocia tion  of th e  N a tio n a l 
A ssocia tion  of S ta tio n e ry  E ng ineers , 
G rand  R ap ids, 6-7-8.

In te rn a tio n a l B ro th e rh o o d  o f E lec trica l 
W orkers, Sag inaw , 9.

C en tra l S ta te s  E x h ib ito rs ’ A ssociation , 
G rand  R ap ids, 6-7-8.

B lue R ibbon R aces, D e tro it, 11-16.
G rand  C h ap te r R oyal A rch  M asons, 

A nn A rbor, 18-22.
M ich igan  C h ris tian  E n d e av o r Union. 

G rand  R apids, 28-29-30-31.
Social O rd er of M oose, D e tro it.

September.
C en tra l G erm an  C onference, G rand 

R apids.
M id -W est A ssociation  of D eaf M utes, 

G rand  R apids.
W e st M ichigan S ta te  F a ir , G rand  R a p 

ids. 1- 6.
G rand  Council O rder S ta r  o f B e th le 

hem . D etro it, 2.
S ta te  E n c am p m en t K n ig h ts  of P y th ia s , 

K alam azoo, 2-3-4.
G rand  C ircu it R aces, K alam azoo , 4-8.
M ichigan S ta te  F a ir , D e tro it, 15-20.
G rand  C irc u it R aces, D etro it, 15-20.
M ichigan F ed era tio n  of L abor, K a la m a 

zoo, 16-19.
E a s tm a n  K odak  E xposition , G rand 

R apids, S ept. 29, O ct. 4.
October.

M ichigan S ta te  P h a rm a c e u tic a l A sso 
c ia tion , G ran d  R ap id s, 1-2.

M ichigan P h a rm a c e u tic a l T ra v e le rs ’ 
A ssociation , G rand  R ap id s, 1-2.

G rand  Lodge L oya l O rd er of M oose.
' A nnual C onference on V ocational G uid
ance , G rand  R ap ids, 19-20.

G rand  Council of th e  I. O. O. F ., K a la 
m azoo, 21-22-23.

N a tio n a l A ssociation  fo r  th e  P rom otion  
of In d u s tr ia l E du ca tio n , G ran d  R apids, 
23-24-25.

M ich igan  Bee K eep e rs ’ A ssociation , 
D etro it.

M ich igan  S ocie ty  of O p to m e tris ts , D e
tro it.

M ichigan S ta te  T e a c h e rs ’ A ssociation  
A nn A rbor, ¿30-31.

November.
M ichigan  R e ta il Im p lem e n t an d  V ehicle 

D ea le rs ’ Association,- G rand  R apids.
N a tio n a l B a p tis t  C ongress, G rand  R ap 

ids.
December.

M ichigan  K n ig h ts  of th e  G rip, G rand  
R ap ids.

January, 1914.
M odem  M accabees of th e  U n ited  S ta tes , 

B ay  C ity, 11-15.

Life is a grind, but it at least sharp
ens a m an’s wits.

BA N K R U PT C Y  M ATTERS.

Proceedings in Eastern District of 
Michigan.

D etro it, Ju n e  2—In  th e  m a tte r  of L ew is 
H . W estp h a l, F ra n k  C. W e stp h a l an d  
Cyril J . W estp h a l, do ing  b u sin ess  a s  L. 
H . W estpha l & Suns, h a rd w a re  dea lers  
a t  B righ ton . V o lu n ta ry  p e titio n  an d  
schedu les filed. O rd er of ad ju d ica tio n  e n 
te red  by th e  D is tr ic t Ju d g e  a n d  ca se  r e 
fe rred  to  R efe ree  Jo sly n  fo r a d m in is tra 
tion . T he firs t m ee ting  of c red ito rs  fo r 
th e  filing an d  allow ance of claim s, ex 
am in a tio n  of th e  b an k ru p ts , d e te rm in a 
tion of th e  tim e  an d  m a n n e r  of th e  sa le  
of th e  b a n k ru p ts ’ p ro p e rty  a n d  election  
of a  tru s te e  w ill be held a t  th e  office 
of th e  referee , D e tro it, J u n e  17, th e  
a t to rn e y  fo r th e  b a n k ru p ts  h av in g  filed 
a  ce rtif ic a te  s e tt in g  fo rth  th a t  D e tro it 
would be a  m ore conen ien t p lace fo r all 
p a r tie s  in in te re s t  to  hold th e  sa id  m e e t
in g  T he b a n k ru p ts ’ schedu le p a r tn e rsh ip  
cred ito rs  a s  follow s:
A m erican  Lin. Oil Co...........................$ 23.56
A tla n tic  M an u fac tu rin g  Co ............... 25.00
A m erican  F o rk  & H ose Co., C leve

land  .....................................................  19.36
A m erican  Oil Co., J a ck so n  ............... 8.80
A m erican  P hone Co., D e t r o i t ..........  44.06
A m erican  P a in t & G lass Co............. 18.40
A llen, W . D. M fg. Co., C hicago . .  12.95
A tla s  Oil Co., C leveland ..................... 12.04
A uro ra  D oor S pecia lty  Co.. A u ro ra  12.93
A nderson M fg. Co., D e tro it ............  13.00
A sp h a lt Roofing Co., S ag inaw  . . . .  9.00
Boydell B ros., D e tro it ..................... 211.81
B u rton  & Co., W . J ............................... 297.33
B roks N ovelty  Co.. B rooks, In d . . .  12.05 
Chope S tevens P a p e r  Co., D e tro it 30.00
Coonley M an u fac tu rin g  Co.................  39.87
C arp en te r-M o rto n  Co., B oston  ___  19.08
C ribben -S ex ton  Co., Chicago ........... 12.38
D etro it V apor S tove Co., D e tro it . .  17.85
D ust &  Co., Wm. T .............................  3.61
D udley P a p e r  Co., L a n sin g  ............... 11.50
E xcelsio r S to re  & Mfg. Co., Q uincy.

Ill.............................................................  76.87
E dvvards-C am berla in  Co., K alam azoo  21.57 
E p p s te in  R osenbu rg  & K lein, Toledo 91.75
G rinnell B ros.. D e tro it ....................... 3.68
G reenslade  Oil Co....................................  95.00
G em  C ity  S tove Co., D ay ton  ___  190.69
H ass  B ros., B en ton  H a rb o r  ............. 25.19
H eller-A ller Co., N apoleon ............... 37.24
R. M. H ollingshead  Co., C am den . .  8.95
J a rv is  & Co., W . B., G rand  R ap id s  2.51 
K napp  C om pany, E . J ., B eld ing  . .  15.14
f yons H dl. Co.. L yons ......................  10.15
F. E. M eyers & B ro., A sh land , O. 25.00
T he M errell Co, Toledo ................... 15.00
M idland Roofing Co., C hicago ___  18.50
N ey Mfg. Co., C an ton , 0 ................... 7.62
N o rth w e s te rn  B arb  W ire  Co..............  11.25
O sborne C a lendar Co., N . Y. C i ty . . 34.50
O m ega Soap Co., L a n sin g  ................. 4.20
Ja m e s  O hlin & Sons, C o lu m b u s .. . .  19.05
P a r r  L um ber Co.. S t. J o h n s ............. 13.59
Sheffield Mfg. Co., B u rr  O ak ___  10.00
S h in ing  L ig h t Co., Buffalo ............... 6.00
S tu rg is  &  B u rn s  Co., C hicago . . . .  31.30
S ch ro ed e r-R u tk a  H dw e. Co., H ow ell 19.99 
A. G. S pau ld ing  & B ro., D e tro it 23.76
Toledo P low  Co., Toledo ................  2.10
Toledo S tove & M fg Co..................... 70.92
Toledo R ex  S p ray  Co............................. 28.75
Toledo M etal W heel Co.....................  17.48
Toledo P t. & W in. G lass Co............  15.14
U. S. P hone Co......................................... 22.97
W a g n e r Mfg. Co., S idney ................. 6.18
W este rn  H dw e. Co., M ilw aukee . .  15.50
W estphal, A nnie L ............................... 1.400.00
W ilox Co., M. I.. Toledo ..................... 25.59
W oodbury  Wip Co., W estfield , M ass. 49.35 
W h ite  Cloud W a sh e r  Co., R ipon, W is. 12.50

N otes.
Baldw in S tove Co., C leveland . . . . $  22.61
G. J . B u eteke  & Co., B righ ton  ___  750.00
D etro it V apor S tove Co., D e tro it . .  60.00
M idland R oofing Co., C hicago ......... 40.00
M ason & Co., F . C., S t. Jo h n s  . . . .  39.48
O m ega S epa Co., L a n sin g  ............... 460.00
S t. J o h n s  F o u n d ry  Co., St. J o h n s . .  24.00 
S ch ro ed e r-R u tk a  H dw e. Co.. H ow ell 35.00 
W a rre n  A xe & Tool Co., W a rre n ,

P a ............................................................  52.50
M rs. F . G. W estp h a l, B righ ton  . .  100.00

T ota l ...............................................  $4,945.75
N o p a rtn e rsh ip  rea l e s ta te  is  scheduled,

but th e  follow ing p ersonal p ro p e rty  is se t
fo r th :
P ro m isso ry  no te s  ...............................$ 20.82
S tock  in  tra d e  ......................................2,353.94
F ix tu re s  ................................................... 440.25
Book ac co u n ts  ......................................... 632.08
D eposits  of m oney ........................... 2.49

T o ta l ............................................... $3,431.25
J u n e  3—In  the  m a tte r  of M otor W agon  

Com pany, b an k ru p t. F ir s t  m ee tin g  of 
c red ito rs  called. V erbal rep o rt m ade by 
th e  rece iver. U nion T ru s t C om pany, and  
S ecu rity  T ru s t C om pany no m in a ted  fo r 
tru s te e . F o rty -fiv e  claim s, a g g reg a tin g  
$12,522.22, w ere  vo ted  in  fa v o r  o f S e
c u rity  T ru s t C om pany an d  fo u r c la im s in  
fav o r of U nion T ru s t C om pany. T h e re  
being  no  choice, h ea rin g  con tinued  to  
J u n e  6.

In  th e  m a t te r  of N ew ton  A nnis, D e
tro i t. H e a rin g  on p e titio n  to  d isch a rg e  
tru s te e s  and  closing  e s ta te . O rd er m ade 
d ire c tin g  th a t  th e  tru s te e s  be d ischarged  
a n d  th e  e s ta te  closed.

Ju n e  4—In  th e  m a tte r  of S tie r  B ro th 
ers, b an k ru p ts , L apeer. F ir s t  m ee tin g  of 
c red ito rs  held a t  L apeer. P re se n t, F red  
A. S tie r  an d  L ew is W . S tie r, th e  b a n k 
ru p ts , an d  H  W. S m ith , th e ir  a tto rn e y , 
E w en  M cL ennan, cu stod ian , an d  B. F. 
Reed, a tto rn e y , a lso  D. P  Su llivan  and  
h is  a tto rn e y , Jo h n  L oughnane. B an k 
ru p ts  sw orn  an d  exam ined  by  R efe ree 
Jo slyn . * E w en  M cL ennan  elec ted  tru s te e  
w ith  bond of $500

In  th e  m a tte r  of C la rence  E . Cole, 
b an k ru p t, g en e ra l d ea le r a t  L apeer. O rder 
of confirm ation  of com position  an d  o rder 
fo r d is tr ib u tio n  of sam e en te re d  b y  Ju d g e  
T u ttle . F u n d s  w ill be d is tr ib u te d  w ith in  
th e  n ex t few  d ay s  a s  soon a s  th e  claim s 
a re  du ly  exam ined  a n d  allow ed.

In  th e  m a tte r  of M otor W agon  C om 
pany , b an k ru p t. A d jou rned  m ee ting  of 
c red ito rs  to  e lec t tru s te e . S u b stan tia lly  
sam e a p p e a ran ce s  a s  a t  fo rm e r m eeting . 
U pon a  new  v o te  being  ta k en , n e ith e r 
nom inee rece ived  a  m a jo r ity  of th e  
claim s in both  n u m b e r an d  am o u n t and  
th e  U nion T ru s t C om pany w as appo in ted  
tru s te e  by R efe ree  Jo slyn  an d  its  bond 
fixed a t  $5,000. N o o rd e r of sa le  h a s  as  
y e t been m ade ex cep tin g  th a t  th e  tru s te e  
h as  been  au th o rized  fo r a  period  of th ir ty  
days  to  proceed in  i ts  effo rts  to  dispose of 
th e  a s s e ts  of sa id  b a n k ru p t a t  p r iv a te  
sal£, e i th e r  a s  a  w hole o r  in  parce ls , fo r 
th e  best c a sh  p rice  ob ta inab le , provided 
th a t  no sa le  fo r le ss th a n  75 p e r  cent, 
of th e  ap p ra ised  value  of th e  a r tic le  sold 
or of th e  a g g re g a te  ap p ra ised  value of 
a n y  n um ber o r p arce l of a r tic le s  sold, be 
consum m ated  w ith o u t th e  app ro v a l of th e  
co u rt h av in g  been firs t ob ta ined .

Ju n e  7—In  th e  m a tte r  of M orris Levy, 
b an k ru p t, D etro it. F in a l m ee tin g  of c re d 
ito rs  called  to  be held a t  th e  office of 
R eferee Jo slyn . Ju n e  17th, 2:30 p. m.
T he final ac coun t show s a  balan ce  on 
h an d  of $118.

In  th e  m a tte r  of N a tio n a l V o ting  M a
ch ine Co, b an k ru p t. H ea rin g  on tru s te e ’s 
pe titio n  p ray in g  fo r an  o rd e r fo r an  
asse ssm en t on ce rta in  u npaid  cap ita l 
s tock  h as  been s e t fo r Ju n e  17th 2 p. m. 
a t  w hich  tim e  th e  stockho lders  of said  
co rpo ra tion  a re  req u ired  to  show  cause 
w hy th e  p ra y e r  of sa id  p e titio n  should 
not be g ran ted .

In  th e  m a tte r  of K a s tn e r  Coal and  
C a rtag e  Co., b an k ru p t, D etro it. T he  firs t

m ee ting  h as  been ca lled  to  be held a t  th e  
office of R efe ree  Joslyn , D e tro it, J u n e  
17, a t  w hich  tim e  th e  c red ito rs  m ay  a t 
tend , prov.e th e ir  c laim s, exam ine th e  
b an k ru p t, e lec t a  tru s te e  an d  d e te rm in e  
in w h a t m a n n e r  a n d  a t  w h a t tim e  th e  
p ro p e rty  sha ll be sold.

In  th e  m a tte r  of D av id  L. S henker, 
b an k ru p t. F in a l re p o rt of tru s te e  filed 
show ing  funds  on h an d  fo r d is tr ib u tio n  
to  c red ito rs . A final m ee tin g  of c red ito rs  
h as  been ca lled  to  be held  a t  th e  office 
of R efe ree  Jo slyn , D etro it, Ju n e  17, to  
p ass  upon th e  tru s te e 's  accoun t, a t t o r 
n ey s’ fees an d  ad m in is tra tio n  expenses, 
and  to  close th e  e s ta te .

Some m en w ho drop nickels into 
the contribution  basket a t church 
carry  away m ore religion than  some 
others who drop dollars.

S. G. MAFFIT SALES CO.
118 Bostw ick A ve., G rand Rapids

Michigan Distributors

CADILLAC-OHIO
Electric Vacuum Cleaners

W holesale and Retail

T H  A Your Delayed
IV i W j II/ Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

Reynolds Flexible Asphalt Shingles
H A VE E N D O R S E M E N T  OF LEA D IN G  A R C H IT E C T S

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware o& Imitations. Ask for Sample and Booklet.
Write us for Agency Proposition. Distributing Agents at

Detroit Kalamazoo Columbus Youngstown Utica Milwaukee
Saginaw Battle Creek Cleveland Buffalo Scranton St. Paul
Lansing Flint Cincinnati Rochester Boston Lincoln. Neb.
Jackson Toledo Dayton Syracuse Worcester Chicago

And NEW YORK CITY

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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Grand Council of Michigan U. C. T .
G ran d  C ounselor—Jo h n  Q. A dam s, B a t

tle  C reek . ,
G ran d  J u n io r  C ounselo r—E . A. W elch , 

K alam azoo .
G ran d  P a s t  C ounselor—Geo. B . C raw , 

P eto sk ey .
G ran d  S ec re ta ry —F re d  C. R ic h te r, 

T ra v e rse  C ity .
G rand  T re a su re r—Jo e  C. W lttllff , D e

tro i t.
G ran d  C onducto r—M. S. B row n, S ag i

naw .
G rand  P ag e—W . S. L a w to n , G rand  

R apids.
G ran d  S en tinel—F. J . M outler, D etro it.
G ran d  C hap la in—C. R . D ye, B a ttle  

C reek .
G ran d  E x e cu tiv e  C om m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E a ch ro n , D e tro it; J a m e s  E . B u rtless, 
M arq u e tte ; J .  C. S aunders , L ansing .

Michigan Knights of the Grip. 
P re s id e n t—F ra n k  L. D ay, Jackson . 
S e c re ta ry  a n d  T re a su re r—W m . J .  D ev- 

e rea u x . P o r t  H uron .
D irec to rs—H . P . G oppelt, S ag inaw ; J . 

Q. A dam s, B a ttle  C reek ; Jo h n  D. M artin , 
G ran d  R ap ids.

Michigan Division, T .  P. A . 
P re s id e n t—F re d  H . Locke.
F ir s t  V ice -P re s id e n t—C. M. E m erson . 
Secoiid V ice -P re s id e n t—H . C. C ornelius. 
S ec re ta ry  an d  T re a su re r—-Clyde E . 

B row n.
B oard  of D irec to rs—C has. E . Y ork , E . 

C. L eav en w o rth , W . E  Crow ell, L . P . 
H adden , A. B . A llport, D . G. M cL aren , 
J . W . P u tn am .

W e Greet You, My Brothers and 
Sisters.

G rand Rapids, June 10—T he ho ttest 
hot tim e you ever had on a hot day 
is in store for you when you eat your 
breakfast F riday m orning. A t this 
tim e we will be out in full bloom  and 
you will know full well th a t you m ade 
no m istake in com ing to  the V alley 
City as guests of the U nited  Com
m ercial T ravelers of this city. Have 
you stopped to realize that you are 
going to  be en tertained by the la rg 
est and liveliest Council in the S tate 
of Michigan?

The city’s m otto  is “Grand Rapids 
K now s H ow ” and if you do not be
lieve this w hen you leave our beauti
ful city, we will m ake you a p resent 
of the county  jail. You understand, 
of course, th a t some of the m em 
bers will arrive T hursday  evening, 
but we kick the bucket early  Friday 
m orning, a lthough we will be out to 
m eet you strong  T hursday  night.

T here  is only one th ing  th a t you 
have to do, and th a t is th a t you reg 
ister. You m ust do th is to  receive 
badges th a t will en title you to all the 
good show s we have for you.- The 
parade will s ta rt at 10 o’clock. T his 
will s ta rt on standard  tim e or railroad 
tim e and we move a t 10 bells, not 
10:15.

W atch  for the Blue Goose!
G rand R apids Council held their 

regular m eeting last S aturday night 
w ith about eighty m em bers presen t 
and we had one glorious time. Ten 
candidates w ere in itiated  and all was 
well up to  the last m inute—and that 
w as m idnight. T here  w as som ething 
doing every m inute and w hat we

know about this convention would 
fill a book, therefore we are prin ting  
the convention news in the Michigan 
Tradesm an, the m onthly U. C. T . bul
letin, the G rand Rapids News and the 
Evening Press, also the H erald. T he 
m erchants are so anxious for the 
boys to arrive th a t some of the M on
roe avenue m erchants have already 
started  to decorate. T he G eneral 
Chairm an, H arry  D. H ydorn , an
nounced at the m eeting th a t every 
little  detail had been ironed out and 
there was “nothing to do until to 
m orrow !” Some Com m ittee?

T he ball will be som ething great. 
T he parade will be pulled off w ithout 
a hitch of any kind. The plans are 
so laid th a t no m atter w hat happens 
we are prepared for it. T he Blue 
Goose is laying her eggs and they 
will be hatched some tim e during  the 
evening of June 13. T he eggs, no 
doubt, will be pink

O ur ball team  have returned from  
their tra in ing  quarters and are in 
shape to  trim  anything. D uring  the 
train ing  trip  the boys have cleaned 
up m ost of the team s they have come 
in contact w ith, and are naturally  in 
the best of condition M anager B or
den has w orked faithfully and we 
fear nothing.

U niform s for the local boys arriv 
ed some time ago, and for the benefit 
of the m em bers who do not know 
th a t they have arrived, we will sta te  
that they consist of a w hite hat, 
white trousers, black four in hand tie, 
white shirt, black belt and black shoes. 
M ost of this outfit, w ith the excep
tion of the shoes, can be secured at 
G rom bacher & M ajor, 331 M onroe 
avenue. The m em bers of G rand R ap
ids Council are requested  to report 
at the Council Cham ber at 9 o ’clock, 
June 14, H erald  hall. T his will en
able you to change your clothing if 
you see fit and will enable the m em 
bers to  fall in line all together. T he 
E lk’s band will escort the boys from  
H erald  hall to  the corner of B ridge 
and T urner, w here the parade will 
s ta rt sharply a t 10 o ’clock.

The boys see no th ing  but a good 
time in store for you all. W e look 
for you all w ith pleasure and tru st 
you will go away happy and will 
come again.

B ro ther O. W . S tark  who has been 
laid up nearly  a year from  an auto 
accident on Ju ly  6, 1912, will sta rt 
to w ork June 16. H is trade will be 
pleased to  him back and we know that 
R astus will be m ore pleased than  any
one. Mrs. S ta rk ’s arm  is feeling b e t
te r righ t a long and in a sho rt time, 
no doubt, she will be am ong us once 
more.

W e know  of tw o b ro thers who are

looking for positions. If you know 
of anything open, com m unicate with 
the w riter.

T he D ecorating  Com m ittee are of
fering  prizes to  the m erchants of this 
city for the best decorated  window 
during the U. C. T. convention. The 
prizes are as follow s: F irs t prize, 
$25; second prize, $15; th ird  prize, 
$10. F o r particulars, com m unicate 
w ith C. A. Y oung, 411 L yon street.

T he Bulletin received tw enty  new 
subscriptions at the m eeting  Saturday 
night. Business was good, thank you.

J. A. Keane.

W afted Down From Grand Traverse 
Bay.

T raverse City, June 9—E very th ing  
seems to be ready for the convention 
at Grand Rapids nex t Friday and S at
urday. W e hope to see a goodly num 
ber of our m em bers in line in the 
parade and the best way to  recognize 
T raverse City is by the flag which 
we are so ju stly  entitled  to for the 
m em bership gain which we attained 
the past year. W hen you see the 
silk flag, you will know th a t th a t is 
T raverse City Council.

T he home of our Secretary, H arry  
H urley, was ransacked by loo ters last 
Sunday afternoon w*hile the family 
was attend ing  a fire. I t  seems strange 
th a t one would be m olested in our 
city.

W m . Bowman, a m em ber of our 
Council, was held up and robbed in 
M anistee and separated from  his 
pocket book containing $80. Mr. 
Bowman was attacked on one of the 
main s tree ts of the above city. Bow
m an was rendered unconscious by the 
blow and was discovered by a passer
by. He has the sym pathy of all his 
friends and the party  who dealt the 
blow should suffer the severest pun
ishm ent that the laws of our country 
m ete out.

W e sure have some ball team  which 
the follow ing score will indicate, U. 
C. T., 9, and Eagles, 2, and only 
th ree e rro rs  charged up to each team.

Six m iles is an awful long distance 
to  walk, bu t W ill. E. Sm ith, a m em 
ber of our Council, but who now 
makes his hom e a t Buckley, says it 
is still fu rther when your horse leaves 
you and you are obliged to  walk home 
from  a fish stream  w ith no fish. Bill, 
you should either tie the fish or horse 
hereafter.

H erm an B ottje, of the M usselm an 
G rocer Co., was m arried  th is week. 
W e extend congratu lations. Any old 
kind of cigar will do.

All tra in s will change tim e Sunday, 
June 22, L ook for the new sched
ules.

R em em ber assessm ent No. 117 ex
pires June  24. Get busy.

W e received the sad m essage from  
S ecretary  Tooley, of Lansing, last 
week th a t b ro ther John  C. Saunders, 
a m em ber of A uto  City Council and 
also a m em ber of our G rand E xecu
tive C om m ittee, has passed to the 
“E te rnal City Council.” B ro ther 
Saunders w as one of our m ost con
scientious w orkers and will be g rea t
ly missed.

T he m ore com fortable the hotel ac
com m odations provided for the com 
m ercial traveler, the m ore it increas

es his efficiency. I t  m akes a g reat 
difference to  the com m ercial travel
er going after business w hether he Is 
fresh from  a hotel th a t has pleased 
him. If  the la tte r  he goes to  his 
w ork w ith a smile and confidence of 
one who is at peace with him self and 
the world.— H otel M onthly.

W hat a grouch some of the boys 
m ust have stopping in Reed City, af
te r “receiving” hotel accom m odations 
there!

Good night, w e're off for Grand 
Rapids. W ill see you later.

F red  C. R ichter.

To the Traveling Public.
St. Ignace, June 10—W e wish to 

deny a rep o rt th a t has becom e cur
ren t tha t the D unham  H ouse, St. Ig 
nace, Mich., is hereafter to be closed 
during  the w inter and conducted as a 
sum m er hotel only. A fter a few 
m onths in dry dock for much needed 
repairs, we are back on the job and 
intend to  stay  if the sheriff doesn’t 
crowd us out. W hen  we m ake up our 
m inds to  run the D unham  as a sum 
m er hotel, we will let the public 
know  about it.

W'e are back on the job and are 
going to  stay, if we can keep the 
sheriff away. Now, if you will come 
and stay  for awhile or even a day, 
you can help to  keep the sheriff 
away.

Y ours to  please,
My W ife and I, 

P rop rie to rs D unham  House.

Complete and Interesting Compen
dium.

B enton H arbor, June 10—Y our 
journal reaches me each week and it 
is certainly the m ost com plete and 
in teresting  com pendium  of com m er
cial facts I know of and you deserve 
congratu lations for such a success for 
yourself, as well as your city and 
S tate, whose in terests it is ably sup
ports.

I also note its au then tic  reports 
and m any in teresting  editorials, all 
instructive and necessary to the suc
cessful m erchant in these days of 
strenuous strife, struggle and com pe
tition. Rom an I. Jarvis.

M odesty is a very desirable virtue 
in society, but it isn’t well to  be too 
m odest in business. Blow your own 
horn  all you can under p roper con
ditions.

C H I C A G O
B O A T S

Graham & Morton 
Line

Every Night
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N ew s and Gossip of the Grand Rap
ids Boys.

G rand Rapids, June 10.— L ast S atu r
day was m eeting night for the U. C.
T. I t  was a hum m er. O ur lucky 
num ber “13'" was w ith us. W e added 
th a t m any to  our list. T he follow ing 
w ere in itiated  in regu lar form : Jam es 
B yron H agle, w ith the Brow n Seed 
Co., G rand Rapids. A rnold O ostdyk, 
w ith the W orden G rocer Co., Grand 
Rapids; Ivan E rn est McGee, w ith the 
V oigt M illing Co., G rand Rapids; 
L loyd H erold  Lunt, w ith the Grand 
Rapids Oil Co., G rand R apids; A lfred 
F. Jannausch, w ith the O tto  W eber 
Co., Grand R apids; E dw ard S tanton 
Conrad, w ith the G rand R apids Band 
Instrum en t Co., G rand R apids; E d 
w ard L. Lashey, with the G oodyear 
T ire  & Rubber Co., A kron, O hio; 
Ferd inand  D. Lake, w ith the Em pire 
Cream Separator Co., Bloomfield, N. 
Y .; A rth u r J. Gibson, w ith the M ar
tin M anufacturing  Co., W est New ton, 
Mass.; M. H . Crosbie, w ith the P o rt 
H uron Engine & T h resh er Co., P o rt 
Huron.

Geo. A. H udson, w ith the Lautz 
Bros. Co., Buffalo, was reinstated . S. 
W . Johnson, with F oster, S tevens & 
Co., was transferred  from  B attle 
Creek Council; Lee B arnhart, w ith 
the N ational Biscuit Co., was tra n s
ferred from  T raverse  City Council

T he general chairm an, H arry  D. 
Hydorn, gave instructions to  all 
m em bers p resen t and inform ed them  
that everyth ing was in readiness for 
the biggest convention ever.

The P. M. officials have come to 
the conclusion tha t passengers and 
freight don’t mix very  well. The 
train  out of H olland for A llegan in 
the m orning now carries passengers 
only. W e appreciate the change and, 
no doubt, the boys will go to Allegan 
via the P. M. route.

No. 131 wishes to thank  the M asons 
for the use of R am ona ball park  next 
Saturday, June  14. T he Council in
vites the M asons and their wives to 
attend  the gam es to be played by 
the travelers, free of charge.

“O n w hat grounds did she base 
her suit for divorce?

“ Cruelty. H er husband forced her 
to use a 1910 m odel au to .'’

W e were sorry  to be inform ed that 
B ro ther H arper is laid up at B utter- 
w orth  H ospital. H e was operated  on 
last week and is doing nicely. Call 
and see him, m em bers of No. 131.

W atch for the Blue Goose!
And you w ho are not June bride

groom s,
N or yet June brides.

R em em bering alw ays th a t m en should 
m arry  w hen they will

And m aidens w hen they can.
You should w orry.
G rom bacher & M ajor have about 

twenty-five ex tra  suits for the parade. 
Be a sport. Spend $2 for a suit and 
show them  th a t you belong to a good 
live bunch. W m . D. Bosman.

Zephyrs From the Upper Peninsula 
of Michigan.

M arquette, June 10—The traveling 
men who live in M arquette and in 
tribu tary  te rrito ry  will reg re t to  hear 
that C harles F. W righ t, the courteous 
and affable ticket agent at the South

Shore depot, has resigned for reasons 
of health and will soon move to  W is
consin to take up farm ing. W e be
lieve we voice the sentim ents of all 
traveling  men in expressing our ap
preciation of Mr. W rig h t’s uniform ly 
courteous trea tm en t and we will m iss 
his m any acts of accom m odation and 
kindness. W e sincerely wish him 
every success in his future undertak
ings.

O ur baseball team , for the second 
time, defeated the L ongyear and 
H odge team  at the L ongyear field on 
Saturday afternoon, after -an exceed
ingly sw ift and exciting game. T he
U. C. T. lineup was as follow s: 
Nault, catcher; Glynn, pitcher; Smith, 
sho rt stop; W ebb, first base; Sears, 
second base; M urphy th ird ; Fried- 
lund, E dlund and K rafft in the field. 
T he opposing team  was M urray, 
catcher; M orrison, pitcher; Seigel, 
first; Scholtis, second; Lindquist, 
th ird : Campbell, sho rt stop; Carr, 
B jorkm an and B eckm an, fielders. 
Smith, for the U. C: T., m ade as fine 
a hit as ever was struck in that field. 
Glynn also did praisew orthy  work. 
M anager W ebb is en titled  to com 
m endation for his tact in placing his 
men. O ur team  is in receipt of a 
challenge from  the H ancock U. C. T. 
team  to be fought out on our home 
grounds on June 21. A great deal of 
in terest is being centered  on this 
game. W e realize th a t our boys will 
have to “go som e”, but we will be 
there with the goods.

O ur m ind is so absorbed w ith the 
com ing convention a t G rand Rapids 
th a t we find ourselves to-day quite 
short on copy, for which we ask fo r
bearance of our readers. W hen we 
re tu rn  and sober up, we will then 
carry on our stun ts in pencil pushing 
with renew ed vigor.

Mr. and M rs Chas. A W heeler ex
pect to arrive in Grand R apids from 
D etro it T hursday  afternoon

M r and Mrs. C. C. Carlisle will a r
rive from  K alkaska on T hursday 
m orning.

Mr. and Mrs. Jam es E. B urtless 
will leave M arquette W ednesday af
ternoon, arriv ing  T hursday  m orning.

Mr. and Mrs. Goodman, Mr. M artin 
Melvin, M essrs. John E K rafft and 
T hom as F. Follis do not expect to 
arrive before Friday m orning.

W e expect tha t Col. C. W . M ott, 
Secretary  and M anager of the U pper 
Peninsula D evelopm ent Bureau and 
the m ain C loverland booster, will join 
us at Grand Rapids. H e has, of late, 
been talk ing  a g reat deal to our farm 
ing com m unity about erecting  silos, 
but if he isn’t very careful, the U. C. 
T. boys will convert him into a capa
cious roo t house.

U ra D onald Laird.

Further Particulars Regarding Death 
of L. W . Atkins.

M aiquette , June  9— No death which 
has occurred for a long tim e has 
shocked M arquette as much as the 
passing of Law rence W . A tkins, 
which was chronicled in the T rad es
m an last week.

D eath w as due to a second stroke 
of paralysis which Mr. A tkins suffered 
Sunday. T he first stroke, suffered 
last Septem ber while he w as a tten d 

ing to business in M unising, left Mr. 
A tkins feeble and ailing and while he 
recovered from  its effects, to  some 
extent, his health show ed but slow 
im provem ent. He had, however, been 
up and about his home until Sunday, 
and no t infrequently  he had gone 
down town.

C ataracts im paired his sight follow 
ing the first stroke and m ade it im
possible fo r him to attend' to busi
ness. H e retained his in terest in the 
firm of O rm sbee & A tkins, however, 
and his loss will be acutely felt by his 
partner, S. S. O rm sbee.

Mr. A tkins was not quite 64 years 
of age and up to  last fall had been 
an active and energetic businessm an. 
F o r several years prior to his buying 
an in terest in the O rm sbee & A tkins

The Late L. W . A tkins

store, he was associated with J. L. 
B radford, of Ishpem ing, under the 
firm name of L. W . A tkins & Co. He 
came to  M arquette from  D etroit.

Mr. A tkins leaves his wife and one 
daughter, Mrs. George H odgkins, and 
is survived by one sister, Miss Edith 
A tkins, who lives in Ann A rbor. The 
funeral services w ere in charge of 
the M arquette blue lodge of M asons, 
with the K nights T em plar as an es
cort. Rev. Rates G. B urt, pasto r of 
St. Paul's Episcopal church, officiated 
and in term ent was in P ark  cem etery. 
Mr. A tkins was a M ason in high 
standing, having belonged to DeM olai 
Com m andery of D etro it and the M ich
igan Sovereign C onsistory, of D etroit. 
H e was also a m em ber of the blue 
lodge of M arquette.

Mr. A tkins read a g rea t deal, was 
well inform ed and took a lively in
te rest in the political and economic 
questions of the day. He was an a r
dent Republican.

W hile never neglecting business, 
he was an out door man, delighting 
to  climb the hills and to take long 
tram ps th rough  the woods.

H e w as of revolutionary  descent, 
several of his ancestors having served 
as officers in the w ar for independ
ence. H is great-g randfather, T im othy 
A tkins, was one of the m inute men, 
and, fighting under L afayette, con
ducted him self wfith distinguished 
bravery during the entire  war. John 
Paul Jones w as a collateral ancestor.

H is father, W . L. A tkins, was a 
public sp irited  citizen, w hose death 
was m ourned as a loss to  the com 

m unity in which he lived. He was 
born a t the tim e of L afayette’s last 
visit to the U nited  S tates and was 
named after the distinguished General 
with whom  the fam ily had so many 
associations of patrio tism  and friend
ship.

In the m idst of their sorrow , those 
who m ourn for him are com forted by 
the thought of the all-wise, all-loving 
Heavenly F ather, in whose care and 
keeping their loved one is safe for
ever more.

A ppreciation of the Deceased.
M arquette, June 10—L. W. A tkins, 

a prom inent business man and a pub
lic spirited citizen, died last M onday 
after a lingering  sickness extending 
over a period of nine m onths. My 
acquaintance with Mr. A tkins began 
in the sum m er of 1881, when I was 
introduced to  him by W illiam  Logie, 
a t T raverse City. I t  is hard to real
ize tha t th irty -tw o years have pass
ed. D uring  this time and up to his 
last illness I had the pleasure of 
m eeting Mr. A tkins frequently. He 
was a man of retiring  disposition, 
m odest and unassum ing, trea ting  all 
men w ith fairness and considerate of 
o ther people’s feelings. I never heard 
him speak ill of any one. H e was 
alw ays free to  talk of the good qual
ities of o thers and, if they had any 
shortcom ings, he passed them  over. 
Mr. A tkins was a true gentlem an in 
every sense of the word, honest and 
fair-m inded, and had unbounded faith 
in mankind. T h a t was because he was 
true and honorable himself.

As a traveling  salesm an Mr. A tkins 
w'as of a superior type and his imme
diate associates, who were m ostly 
com m ercial travelers, w ere of the 
same class. H is m ost intim ate friends 
on the road th irty  years ago were 
such men as Logie, Stanton, Sears, 
C arhartt, et al., who have since made 
them selves distinguished in the busi
ness w'orld.

Mr. A tkins’ m ethods as a salesman 
were typical of his character and when 
he once secured a custom er he never 
lost him. H is advice to m erchants in 
buying clothing, if followed, always 
m eant success to  them  in th a t parti
cular line. H e never sold a m erchant 
goods which he did not have faith in 
him self and he was always m ore in
clined to cut a m an’s order rather 
than to swell it.

Some years ago he bought the in
terest of F rank H. Gooding, of Good
ing & O rm sbee, M arquette. H e then 
retired  from  the road and devoted 
his entire tim e to building up the 
large retail c lo th ing  business of O rm s
bee & A tkins in this city. F o r sever
al years before his death  his eyes be
came affected and it was not al
ways possible for him to distinguish 
his friends and acquaintances. T his 
gave him considerable w orry and em 
barrassm ent. D uring his last sickness 
he was patient and never complained. 
A lthough he had been off the road 
for a num ber of years m any of his 
old custom ers still rem em bered him 
and there was a constant correspond
ence betw een him and his old trade.

John  D. Mangum.

If ignorance is bliss, this ought to 
be a happy old world.
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Michigan Board of Pharmacy. 
P res id en t—J o h n  J . C am pbell, P igeon. 
S e c re ta ry —-W. E . Collins, O wosso. 
T re a su re r—E dw in  T. Boden, B ay  C ity. 
O th e r M em bers—E . E . F au lk n e r, Del- 

ton ; C harles  S. Koon, M uskegon.

Michigan S ate Pharm aceutical Associa
tion.

P re s id e n t—H e n ry  R iechel, G rand  R a p 
ids.

F ir s t  V ice -P re s id e n t—F . E. T h a tch e r, 
R avenna.

Second V ice -P re s id e n t—E. E . M iller, 
T ra v e rse  City.

S ec re ta ry —V on W . F u rn is s , N ashv ille . 
T re a su re r—E d. V arnum , Jonesv ille . 
E x ecu tiv e  C om m ittee—D. D. A lton, 

F re m o n t; E d. W . A ustin , M id land ; C. 
S. Koon, M uskegon; R. W . C ochrane, 
K alam azoo ; D. G. Look, Low ell; G ra n t 
S tevens, D etro it.
M ichigan Pharmaceutical Travelers’ A s

sociation.
P re s id e n t—F . W . K err, D etro it. 
S e c re ta ry -T re a su re r—W . S. L aw ton , 

G ran d  R apids.

Grand Rapids Drug Club. 
P res id en t—'W m. C. K irch g essn er. 
V ice -P res id en t—E . D. D e L a  M ate r. 
S e c re ta ry  an d  T re a su re r—W m . H . 

T ibbs.
E xecu tiv e  C om m ittee—W m . Quigley, 

C h a irm an ; H en ry  R iechel, T h e ro n  F orbes.

How to Mix Ice and Salt Properly.
T here are m any small dealers who 

are using old fashioned freezers and 
do not yet know the theory  of m ixing 
ice and salt. M any of these men are 
losing money by w asting ice or salt 
because they  do no t know how to mix 
the freezing ingredients. Dairy T ech
nology, a new book by Profs. C. L ar
sen and W illiam  W hite, has som e
thing to say about ice and salt, and 
it is w ritten  in a way th a t every small 
m anufacturer can understand. In  the 
m ain ihe m atter is good and the p ro 
portion advised is believed to  suit 
m ost conditions. The advice runs as 
follow s:

A freezing m ixture is m ade of ice 
and salt. T he chief cause of the 
freezing is the a ttraction  of salt for 
w ater. T h is causes the ice to m elt 
rapidly and absorb heat. W henever 
a frozen solid is reduced to a liquid, 
heat is absorbed, and when one pound 
of ice m elts to  w ater a t 32 deg. F., it 
absorbs 144 B ritish therm al units (one 
B. T. U. being the heat given up by 
one pound of w ater in cooling 1 deg. 
F .) T h is heat is absorbed, to  a great 
extent, from  the cream  m ixture in 
the freezing can, and finally the tem 
peratu re is reduced below the freezing 
point.

Cream  m ay be frozen by packing 
the m ixture of ice and salt directly 
around the freezing can, o r by m ak
ing a brine in a separa te  receptacle 
and circulating the brine around the 
freezing can.

O n a sm all scale the tub freezer is 
cominoiiiy em ployed, and the ice to 
be used should be finely crushed in 
o rder to expose to the salt the g rea t
est possible am ount of surface, and 
ensure rapid freezing. W hen large 
chunks are put into the freezer, they 
do not pack close, large air spaces are

form ed, and the ice can not so well 
perform  its function of ex tracting  the 
heat from  the cream. Furtherm ore, 
large pieces of ice are likely to jam  
and den t the freezing can. I t  is al
m ost im possible to pound out a dent 
and make the surface sm ooth as it 
was originally.

Ground rock salt is used in p refe r
ence to the fine salt, because the fo r
m er can be m ixed m ore uniform ly 
through the crushed ice. and does not 
dissolve too rapidly. F ine sa lt dis
solves alm ost im m ediately, causes the 
pieces of ice to freeze together into 
chunks, and does not form  so uniform  
a freezing m ixture as does the crushed 
rock salt.

O ne part of salt m ixed w ith about 
twelve parts of ice will freeze the 
cream  in about the p roper length of 
time, and give general satisfaction, but 
the am ount m ust be varied to  suit 
conditions. T he m aker needs to  use 
his judgm ent in th is respect.

Ice and salt are som etim es mixed 
on the floor in a m anner sim ilar to 
th a t of m ixing feed, but th is p rac
tice has tw o objectionable featu res; 
first, a g rea t deal of the ice w’ill m elt 
before it can be used, thus causing a 
needless w aste of ice; and secondly, 
ju s t as g rea t a quantity  of sa lt will 
be put into the bottom  of the tub, as 
on top thus causing a needless w aste 
of salt.

T here is little  or no necessity  for 
pu tting  sa lt into the bottom  of the 
tub, because the salt above is being 
washed down by the m elted ice. No 
salt need be added until the freezing 
tub has been half filled w ith ice. At 
this poin t a portion  of the salt should 
be added, and then relatively g reater 
portions added as the tub is filled. 
Crushed ice, free from  salt, m ay be 
first added, then the m ixture of 
crushed ice and salt, m ay be m ixed 
together in a box or on the floor.

T he chief objection to the use of 
too m uch salt, aside from  the needless 
expense, is th a t an excess of salt 
causes the cream  to  freeze too rapidly. 
T his rapid freezing is likely to  cause 
a grainy tex tu re  and a low overrun. 
A lack of sufficient salt causes sm eary 
ice cream. Lum ps of bu tte r are also 
likely to  form.

N ow  They Don’t Speak.
Maud—So Jack com pared me with 

som ething sweet, did he? T he dear 
fellow’! W h at w as it?

M arie— I don’t th ink  I should tell 
you.

M aud—Oh, do. I insist!
M arie—W ell, he refe rred  to  you as 

“the hum an m arshm allow .” You cer
tainly had laid the pow der on thick, 
dear.

Some Special Plans in Drug Adver
tising.

T here  are  m any progressive d rug
g ists w ho have not only used a great 
m ajority  of the ord inary  form s of 
new spaper, circular and general form s 
of advertising  and continue to use 
them  regularly , but they  are also 
ready and eager to  find new  ways 
and m ethods of keeping their busi
ness constantly  before the eye of the 
public.

T heir m otive in doing this is a 
w orthy  one, and it m igh t be well for 
us to  consider som e of the m ore un
usual form s of advertising, which will 
help to  develop a drug business and 
keep alive the in terest of the public. 
But, in doing this, we m ust no t fo r
get th a t every plan, no m atte r w heth
er it be new or old, needs extrem e 
care in its p reparation  and careful a t
tention  to  the details of planning, and 
to the w ork of preparing  the advertis
ing announcem ent which the plan is 
to carry with it. T he safest rule for 
the m odern dealer in any line is to 
make no move, nor undertake any 
cam paign w ithout a well-defined plan 
of w hat the purpose of th a t cam paign 
m ay be, and w hat is intended to  be 
accom plished thereby. A com plete 
knowledge of the stock you are ca rry 
ing, and a regu lar system  of offering 
different item s at different tim es, is a 
wise plan which will show its effect 
best on the righ t side of your ledger 
at the end of the year.

To illustrate, I w ent into a d rug 
sto re  not so m any w eeks ago and 
found th ings very, very quiet. E n 
quiring about business I received the 
answ er th a t th ings w ere slow, with 
the assurance th a t it was a very slow 
season—there being nothing ju s t a t 
th a t time in particu lar dem and.

“A re you sure of th a t?” I asked.
T he p rop rie to r felt quite positive, 

until I picked out of his stock five 
articles and laid them  on the counter.

“H ave you advertised these?” I en
quired again.

“No,” he answ ered; “ in fact, I 
think I never advertised any of them .”

T he result of the suggestion brought 
about a change in his advertism ent, 
w’hich had been runn ing  unchanged 
for several issues in the local paper, 
and he no t only sold the com plete 
stock which he had on hand of those 
five articles, but he was com pelled to 
order several dozen more.

T he nex t tim e I m et th is dealer he 
was m ore fully convinced than ever 
th a t advertising  could be m ade very 
profitable, if properly  m anaged, and 
he w as operating  his cam paigns on a 
system atic basis.

T h is brings us to the consideration 
of the post card as an advertising 
medium, and before we a ttem p t the 
discussion of th is idea, I should be 
glad if you would count up all the 
d ruggists you know w ho have used 
the post card as an advertising  m e
dium. V ery few, aren ’t they?

W ell, it is one of the best yet, p ro
vided you use it fo r the kind of ad
vertising  to  which it is especially 
adapted, and there are th ree or four 
m ethods which will pay.

F irst, it m ay be sim ply a card with 
one side p rin ted ; th a t is, sim ply a 
good catchy advertisem ent of some

line of your business prin ted  on a 
card about 3x5 inches; p referably  a 
w hite card, as the p rin ting  will be 
m ore effective. O n the reverse side, 
you m ay w rite  the address and any 
personal m essage you may desire p ro 
viding it does no t occupy m ore than 
one-half of the address side of the 
card, using the o ther half for the ad
dress—thus the card serves for cor
respondence purposes even though it 
has no p rin ting  at all on the address 
side. But by leaving the one side 
blank, the cards m ay also be given 
out with packages over the counter, 
and enclosed with bills or sta tem ents, 
thus serving as a tasty  advertising  
card. T hey do not need to be folded 
and are very convenient to handle. 
T he cost, prin ted  one side, will not 
exceed $2.50 to $3 per thousand.

F o r such a card, I would recom m end 
some such copy as the follow ing: 

“D ear F riend—W e have ju st re 
ceived a fine stock of T oilet P re p ara 
tions, and take th is opportun ity  to  in
vite you to call and inspect them  at 
any time. You will find am ong the 
specialties m any of the extensively ad
vertised p roducts which you have 
often w anted, but which you have 
never been able to  purchase here be
fore. A m ong the la tter, we m ay m en
tion the following, which m ay be had 
at the prices q uo ted :”

O r you may use a direct advertis
ing form  som ew hat as follow’s:

W e Ju s t W an t to  T ell You 
about

O ur T hree Leading Specialties. 
W itch  H azel Jelly , a p reparation  

which is ideal in every household. 
T he best p reparation  for the skin. 
Price, per tube, 35c.

M urray’s C harcoal T ab lets, especially 
prepared  for home use and as an 
aid to digestion as well as a gen
eral tonic and help to the entire 
system . Prepaid, only 25c a box. 

P rescrip tions. This, our th ird  spec
ialty, is the m ost im portan t of all. 
E x trem e care given to  the proper 
com pounding of all prescriptions. 
Your custom  is earnestly  solicited. 
T he first of the above form s will 

no doubt produce bette r results if 
printed from  im itation typew riter 
type, and have the regu lar post-card 
form  on the address side. T his will 
cost a trifle m ore per thousand, and 
will be m ore effective, only when you 
intend to mail all of the cards di
rectly  after they are  printed. T he 
la tte r form  is be tte r to  use if you in
tend to keep them  on hand and send 
or give out occasionally.

T he regu lar souvenir post-card  with 
local views of your tow n and your 
general advertisem ent neatly  printed 
in block form  down in one corner is 
fine; people will keep the card, and 
very frequently  use it when w riting  
to friends, so th a t it will form  a 
double purpose in advertising. If  you 
can get colored cards cheap it will be 
all the bette r—in fact, m any dealers 
use the assorted  designs of comic and 
o th er cards w’hich they  sell, and take 
a thousand to  the prin ter, having the ir 
advettisem ent put on and then d is
tribu te  them  free. W . W . M oore.

People who are rolling in w ealth 
should be able to  find a be tte r use for 
it.
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WHOLESALE DRUQ PRICE CURRENT

Acids
A cetic ................... 6 @ 8
Boric ................... 10 @ 15
C arbolic .............. 23 @ 27
C itric  .................. 50 @ 55
M u ria tic  ............... 1%@ 5
N itr ic  ..................... 5%@ 10
O xalic ................... 13 @ 16
S ulphu ric  ............ 1%@ 5
T a r ta r ic  ............... 38 @ 42

Ammonia
W a te r , 26 deg. .. 6%@ 10
W a te r . 18 deg. ... 4%@ 8
W a te r  14 deg. . . , 3%@ 6
C arb o n a te  .......... 13 @ 16
C hloride ............ 12 @ 15

Balsams
C opaiba ............ 75@1 00
F ir  (C an ad a) . . 1 75@2 00
F ir  (O regon) . . . .40® 50
P eru  ........................ ,2 25@2 50
Tolu ..................... 1 25@1 40

Berries
Cubeb .................... 65@ 75
F ish  ........................ 15® 20
Ju n ip e r  .................. 6@ 10
P rick ley  A sh . . . @ 50

Barks
C assia  (o rd in a ry ) 25
C assia  (S aigon) 65® 75
E lm  (pow d. 25c) 25® 30
S a ssa fra s  (pow . 30c) <§) 25
Soap (pow d. 25c) @ 15

Extracts
I.icorice ................. 24@ 28
L icorice pow dered  25® 30

Flowers
A rn ica  ................... 18@ 25
C ham om ile (G er.) 25@ 35
C ham om ile (R om .) 40® 50

C ubebs ................... @4 50
E rig e ro n  ............... @2 50
E u c a ly p tu s  ......... 75@ 85
H em lock, p u re  . .  @1 00
Ju n ip e r  B e rrie s  . .  @1 25
J u n ip e r  W ood . .  40® 50
L ard , e x t ra  ......... 85@1 00
L ard , No. 1 . . . .  75® 90
L a v en d e r F low ers  @4 00
L avender, G arden  85@1 00 
L em on ..............  4 25@4 50
Linseed, boiled bbl @ 50
L inseed , bid. le ss 55® 60 
IJn se ed , raw  bbls @ 49
L inseed , ra w  less 54® 59
M u sta rd , tru e  . .4  50@6 00 
M usta rd , a r t if i 'l  2 75@3 00
N ea tsfo o t .............. 80® 85
Olive, p u re  ......... 2 50®3 50
Olive, M alaga,

yellow  ..........  1 60® 1 75
Olive. M alaga,

g reen  ..........  1 50@1 65
O range, sw eet ..4  50@4 75 
O rganum , p u re  1 25®1 50 
O riganum , com ’l 50® 75
P e n n y r o y a l ......... 2 25® 2 50
P ep p e rm in t .........’ ®3 75
R ose, p u re    16 00@18 00
R osem ary  F low ers  90@1 00 
S andalw od, E. I. 6 25@6 50 
S assa fra s , tru e  80® 90
S assa fra s , a r t if i 'l  45® 50
S p ea rm in t ........  6 00@6 50
S perm  ................. 90@1 00
T a n sy  ................... 4 75@5 00
T ar, U S P  ............  25® 35
T u rp e n tin e , bbls. @49%
T u rp e n tin e , le ss 55® 60
W in te rg reen , tru e  @5 00
W in te rg reen , sw eet

b irch  ..........  2 00@2 25
W in te rg ree n , a r t ’l 50® 60
W orm seed  ........... @6 00
W orm w ood ........  @8 00

Potassium
B ic a rb o n a te  . . . .  15® 18
B ich ro m ate  . . . .  13® 16
B r o m id e ............... ... 45® 55
C arb o n a te  ........  12® 15
C hlora te , x ta l and

pow dered  . . .  12® 16
C h lo ra te , g ra n u la r  16® 20
C yanide ................. 30® 40
Iodide ................... 2 85@2 90
P e rm a n g a n a te  . .  15® 30
P ru ss ia te  yellow  30® 35 
P ru ss ia te , red  . .  50® 60
S u lp h a te  ..............  15® 20

G um s
A cacia, 1st ........... 40® 50
A cacia, 2nd ..........  35® 40
A cacia, 3d ............... 30® 35
A caccia, S o rts  ___  @ 20
A cacia P ow dered  35 @ 40
A loes (B arb . P ow ) 22® 25 
Aloes (C ape P ow ) 20® 25
A loes (Soc. Pow d.) 40® 50
A sa foetida  ___  1 00@1 25
A safoetida , Pow d.

P u re  ............... @1 00
U. S. P . Pow d. @1 50

C am phor ..............  55® 60
G uaiac ................... 35® 40
G uaiac, P ow dered  40® 50
K ino ......................... @ 40
K ino, P ow dered  . .  @ 4 5
M yrrh  ....................... @ 40
M yrrh , P ow dered  . @ 50
O pium  ............... 7 75@8 00
O pium , Pow d. . .  9 40@9 60 
O pium . G ran . . .  9 50@9 70
S hellac ............... 25® 30
Shellac, B leached 30® 35 
T ra g a c a n th  N o. 1 1 25@1 30 
T ra g a c a n th , P ow  60® 75
T u rp e n tin e  ........... 10® 15

Leaves
B uchu ................... 1 85@2 00
B uchu, Pow d. . .  2 00®2 25
Sage, bu lk  ........... 18® 25
Sage, %s L oose . 20® 25 
Sage, P o w d e re d .. 25® 30
Senna, A l e x ...........25® 30
Senna, T in n ...........  15® 20
Senna, T inn , Pow . 20® 26 
U va U rsi ............... 10® 15

Oils
A lm onds, B itte r ,

t r u e  ............... 6 00@6 50
A lm ond, B itte r ,

a r t i f i c i a l ........... @1 00
A lm onds, Sw eet,

t r u e  ............... 90@1 00
A lm ond, S'weet,

im ita tio n  . . . .  40® 50
A m ber, c ru d e  . . .  25® 30 
A m ber, rec tified  . 40® 50
A nise ................... 2 25@2 50
B erg a m o n t ......... @8 00
C a jep u t ...............  75® 85
C ass ia  ............... 1 50®1 75
C asto r, bbls. an d

can s  ........... 12% @ 15
C eda r L e a f ........... @ 85
C itro n e lla  ............. @ 60
Cloves ............... 1 75 @2 00
C o c o a n u t ............... 18® 20
Cod L i v e r ........... 1 25®1 50
C o tton  Seed . . . .  70® 85
C ro ton  ................... ®1 60

Roots
A lk an e t ................. 15® 20
Blood, pow dered 20® 25
C alam us .............. 35® 40
E lecam pane, pwd. 15® 20
G entian , pow d. . . 12® 16
G inger, A frican ,

pow dered  . . 15® 20
G inger, J a m a ic a 20® 25
G inger, J am a ica ,

pow dered  ___ 22® 28
G oldenseal, powd. @6 00
Ipecac, powd. . .  2 75@3 00
L icorice .............. 14® 16
Licorice, powd. 12® 15
O rris, pow dered 25® 30
Poke, pow dered 20® 25
R h u b a rb  .......... 75@1 00
R hubarb , powd. 75@1 25
R osinw eed, powd. 25® 30
S arsap a ril la , H ond.

g ro u n d  .......... @ 50
S arsap a ril la  M exican,

g round  .......... 25® 30
Squills .................. 20® 3b
Squills, pow dered 40® 60
T um eric , powd. 12@ 15
V alerian , powd. 25® 30

Seeds
A nise .................. 15® 20
A nise, pow dered 22® 25
B ird , I s  ................. 7® 8
C an a ry  ................... 7@ 10
C araw ay  .............. 12@ 18
C ardam on  ........  1 75® 2 00
C elery  ..................... 55® 60
C o rian d er .......... 10® 15
D ill ......................... 18® 20
F ennell ................... @ 30
F la x  ....................... 4® 8
F lax , g round  ___ 4® 8
F oenug reek , pow. 6® 10
H em p ........................ 5® 7
L obelia  ................... @ 60
M usta rd , yellow 9® 12
M usta rd , b lack  . . 9® 12
M u sta rd , powd. 20® 25
P oppy  ................... 15® 20
Q uince ................... @1 00
R ape ..................... 6® 10
S abad illa  ............... 25® 30
S abadilla , powd. 35® 45
S unflow er ........... 6® 8
W orm  A m erican 15® 20
W orm  L e v a n t . . 40® 50

T in c tu re s
A conite  ................. ® 75
A loes ....................... @ 65
A rn ica  ............ .... @ 60
A sa fo e tid a  ........... @1 00
B elladonna .......... @ 60
B enzoin ................ 90
B enzoin C om pound 90
B uchu ................... @1 00
C a n th a rad ie s  . .  . @1 00
C apsicum  ............ @ 90
C ardam on  .......... @ 95
C ardam on , Comp. @ 65
C atech u  ................. @ 60
C inchona ............... @1 05
Colchicum  ............ @ 60
C ubebs ................ @1 20

D ig ita lis  ................. @ 60
G en tian  ................. @ 60
G inger ................... @ 95
G uaiac .................. @1 05
G uaiac  A m m o n ... 80
Iod ine .................... @1 25
Iodine, Colorless @1 25
Ipecac  ..................... @ 7b
Iron, clo................... @ 60
K ino ...................... @ 80
M yrrh  .................... @1 05
N ux V om ica . . . . @ 70
O pium  .................... @2 00
O pium  Cam ph. .. @ 6b
O pium , D eodorz'd @2 25
R h u b a rb  ................ ® 70

Paints
L ead, red  d ry 7® 10
Lead, w h ite  d ry 7® 10
L ead, w h ite  oil 7® 10
O chre, yellow  bbl. 1 @ :m
O chre, yellow less 2 @ 5
P u t t y ...................... 2%@ 5
Red V ene tian  bbl. 1 @ :1%
Red V en e t’n, less 2 ® 5
S haker, P rep a red  1 40®1 50
V erm illion. Eng. 90@1 00
V erm illion, A m er. 15® 20
W hitin g , bbl........... 1® 1%
W h itin g  .................. .. 2® 5

Insecticides
A rsen ic  ..................  _ 6® 10
B lue V itrol, bbl. @ 6%
B lue V itro l le ss 7® 10
B ordeaux  M ix P s t  8® 15
H ellebore, W h ite

p o w d e r e d ___  15® 20
in s e c t P ow der . .  20@ 35
L ead  A rse n a te  . .  8® 16
L im e & S u lphu r

Solution, gal. 15® 25 
P a r is  G reen ___  15® 20

M iscellaneous
A cetanalid  ........... 30® 35
■Alum ....................... 3® 5
A lum , pow dered  and

g round  ........... 5® 7
B ism u th , S u b n i

t r a te  ............  2 10@2 25
B orax  x ta l  o r

pow dered  . . .  6® 12
C a n th a rad ie s  po. 1 30®1 50
C alom el ..............  1 20@1 30
C apsicum  ............. 20® 25
C arm ine ............... @3 50
C assia  B uds ___  . @ 40
Cloves ................. 30® 35
C halk  P re p a re d  . .  6® 8% 
C halk  P re c ip ita te d  7® 10
C hloroform  ........  38® 48
C hlora l H y d ra te  1 00® 1 15
C ocaine ............. 3 70@3 90
Cocoa B u tte r  ____ 50® 60
Corks, lis t, less 70% 
C opperas bbls. cw t @ 85 
C opperas, le ss . . .  2® 5
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 20@1 30 
C ream  T a r ta r  . .  28® 35
C uttiebone ........... 25® 35
D ex trin e  ............... 7® 10
D over’s  P o w d er 2 00@2 25 
E m ery , a ll N os. 6® 10
E m ery , pow dered  5@ 8
E psom  S alts, bbls @ 1% 
E psom  S a lts , le ss  2% ® a
E rg o t ................... 1 50@1 7a
E rg o t, pow dered  1 80® 2 00
F lak e  W h ite  ........  12® 15
F orm aldehyde lb. 10® 15
G am bier ..............  6® 10
G ela tine  ................. 35® 45
G lassw are, fu ll c a ses  80% 
G lassw are, less 70 & 10% 
G lauber S a lts  bbl. @ 1
G lauber S a lts  less 2® 5
Glue, b row n ___ 11@ 15
Glue, b row n grd  10® 15
Glue, w h ite  ........  15® 25
Glue, w h ite  g rd  15@ 20
G lycerine ............. 23® 30
H ops ....................... 50® 80
Indigo  ................... 85® 1 00
Iodine ..................  3 75® 4 00
Iodoform  ............  4 80@5 00
L ead  A ce ta te  ___  12@ 18
L ycopdium  ........... 60® 75
M ace ....................... 80® 90
M ace, pow dered  90®1 00
M enthol ..........  10 00®11 00
M ercu ry  ............... 85® 90
M orphine, a ll b rd  4 55 @4 80 
N ux  V om ica . . . .  @ 10
N ux  V om ica pow  @ 15 
P ep p er, b lack  pow  20® 25 
P epper, w h ite  . .  25® 35
P itc h , B u rg u n d y  10® 15
Q uassia  ................. 10® 15
Q uinine, all b rd s  23%® 35
R ochelle S a lts  20® 26
S acch arin e  . . . .  2 00®2 20
S a lt P e te r  ........... 7%@ 12
Seid litz  M ix tu re  . .  20® 25
Soap, g reen  ___  15® 20
Soap, m o tt c a s tile  10® 15
Soap, w h ite  ca stile

ca se  ............... @6 25
Soap, w h ite  ca stile

less, p e r  b a r  @ 68
Soda A sh ............... 1%@ 5
S'oda B ic a rb o n a te  1%@ 5
Soda, Sal ............... 1@ 4
S p irits  C am phor . .  @ 7 5
S u lp h u r ro ll . . . .  2%@ b
S u lphu r Subl..........2%@ 5
T a m a rin d s  ..........  10® 15
T a r ta r  E m e tic  . .  40® 50 
T u rp e n tin e  V enice 40® 50 
V an illa  E x t. pvue 1 00@1 50
W itch  H aze l ___  65@1 00
Zinc S u lp h a te  . . . .  7® 10

Our Home—Corner Oakes and Commerce

We are distributors of the Walrus soda fountain made 
at Decatur, 111. We have five complete fountains on exhibi
tion in our store, and we invite the inspection and con
sideration of all prospective buyers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

FOO TE & J E N K S ’ ; COLEMAN’S .ZbrandT
Terpeneless Lemon and High Class Vanilla
Insist on getting Coleman’s Extracts from your jobbing grocer, or mail order direct to

FOO TE & JENK S, Jackson, Mich.

alERICAN BEAUTY” Display Case No. 412-one 
of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 

Rapids Show Case Company for displaying all kinds
o f goods, and adopted by the m ost progressive stores o f Am erica.

G R A N D  RAPIDS SH O W  CASE CO., Grand Rapids, M ichigan 
T h e  Largest Show  Case and S tore Equipm ent Plant in the W orld  

Show  Rooms and Factories: N ew  Y ork, G rand Rapids, Chicago, Boston, Portland

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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G R O C E R Y  P R I C E  C U R R E N T
T h e se  q u o ta t io n s  a re  c a re fu l ly  c o r r e c te d  w e e k ly , w i th in  s ix  h o u rs  o f  m a ilin g , 

a n d  a r e  in te n d e d  to  b e  c o r r e c t  a t  t im e  o f  g o in g  to  p re s s . P r ic e s , h o w e v e r , a re  
l ia b le  to  c h a n g e  a t  a n y  t im e , a n d  c o u n t r y  m e r c h a n ts  w ill h a v e  th e i r  o rd e r s  f illed  
a t  m a r k e t  p r ic e s  a t  d a t e  o f  p u rc h a s e .

A D V A N C ED D E C L IN E D

Boiled Hams Floui— Wingold
Opium
Pork— Barreled
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AMMONIA
Doz.

12 oz. ovals  2 doz. box 75 
A X L E G REA SE 

F ra z e r ’s
lib . w ood boxes, 4 doz. 3 00 
lib  t in  boxes, 3 doz. 2 35 
3%Ib tin  ~oxes, 2 doz. 4 25 
101b . pails, p e r doz. . .  fi 00 
151b. pails , p e r  doz. . .  7 20 
251b. pails, p e r doz. ..12  00 

BA K ED  BEA N S 
No. 1, p e r  doz. ..45@  90
No. 2, p e r  doz.......... 75@1 40
No. 3, p e r doz. . ,.85@ 1 75 

BATH BRICK  
E ng lish  ...........................  95

BLUING
J e n n in g s ’.

C ondensed P e a r l B luing 
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 75

B R E A K FA S T  FOODS
A petizo, B iscu its  ........... 3 00
B ea r Food, P e tt i jo h n s  1 95 
C racked  W h e a t, 24-2 2 50 
C ream  of W h e a t, 36-2 4 50 
C ream  of R ye, 24-2 ..3  00 
P o sts  T o a sties , T.

No. 2 ........................... 2 80
P o sts  T o asties , T .

No. 3 ............................. 2 80
F a rin o se , 24-2 ............. 2 70
G rape N u ts  ................... 2 70
G rape S u g a r F lak e s  . .  2 50 
S u g a r C orn F lak e s  . .  2 50 
H a rd y  W h e a t F ood . .  2 25 
P o s tm a ’s  D u tch  Cook 2 75
H o lland  R u sk  ............. 3 20
K ellogg’s  T o asted  R ice

B iscu it ...........................3 30
K ellogg’s  T o asted  R ice

F la k e s  ......................... 2 80
K ellogg’s  T o asted  W h e a t

B iscu it ....................... 3 30
K rin k le  C orn F lak e  ..1  75 
M ap l-W h eat F lak es,

2 doz................................. 2 70
M ap l-W h ea t F lak es,

3 doz................................ 2 80
M apl-C orn  F lak e s  . . . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra in  Food ................. 4 25
R a ls to n  W h e a t Food  4 50 
R a lsto n  W h t Food  10c 1 45 
Saxon W h e a t F'ood . .  2 50 
S hred  W h e a t B iscu it 3 60
T risc u it ,18 ..................... 1 80
P illsb u ry ’s  B e s t C er’l 4 25 
P o s t T a v e rn  S pecial . .  2 80 
Q uaker P uffed  R ice . .  4 25 
Q u ak er P uffed  W h e a t 2 85 
Q u ak er B rk fs t  B iscu it 1 90 
Q u ak er C orn F lak e s  . .  1 75 
V ic to r C o m  F lak e s  . .  2 20 
W a sh in g to n  C risps . .  1 86
W h e a t H e a r ts  ............  1 90
W h e a te n a  ....................... 4 60
E v a p o r’d. S u g ar C om  90

BROOMS
F’a r lo r  ...............................  3 00
Jew el ...............................  3 70
W i n n e r .............................  4 25
W h ittie r  S pecial ......... 4 55
P a r lo r  G em  ................. 3 75
Com m on W h i s k ..........  1 00
F a n cy  W h isk  ............... 1 25
W areh o u se  ................... 4 00

B R U SH ES
S crub

Solid B ack, 8 in ..................75
Solid B ack , 11 in ................. 95
P o in te d  E n d s  ................... 85

S tove
N o. 3 .................................  90
N o. 2 .................................1 25
No. 1 .................................1 75

Shoe
No. 3 .................................1 00
N o. 7 .................................1 30
N o. 4 ................................. 1 70
N o. 3 ...............................1 90

B U T T E R  COLOR 
D andelion , 25c size  . .  2 00 

C A N D LE S
P araffine , 6s  ...................10
P araffine , 12s ................ 10
W ick ing  .............................20

CA N N ED  GOODS 
A pples

3 lb . S ta n d a rd s  ©  90
G allon ................... 2 50@2 75

B lackberries
2 lb .......................  1 50@1 90
S ta n d a rd s  gallons  @5 00

B eans
B aked  ................... 85@1 30
Red K idney  ......... 85@ 95
S tr in g  ................... 70® 1 15
W ax .....................  75@1 25

B lueberries
S ta n d a rd  ....................... i  80
G allon ........................  6 75

C lam s
L ittle  N eck, l ib  @1 00
L ittle  N eck, 21b @1 50

Clam  Bouillon
B u rn h am ’s % p t ............. 2 25
B u rn h am ’s, p ts ................. 3 75
B u rn h am ’s q ts ..................7 50

Corn
F a ir  ....................... 60® 65
Good ..................... 90 @1 00
F an cy  ................. @1 30

F rench  P eas  
M onbadon (N a tu ra l)

per doz............................... 2 45
G ooseberries

No. 2, F a ir  ..................... 1 50
No. 2, F a n cy  ................. 2 35

H om iny
S tan d a rd  ..................... 85

L obste r
% lt>................................... ....  50
1 0 » -  ................................. 4 25
P icn ic  T a ils  ............... 2 75

M ackerel
M ustard , l i b ................... 1 80
M ustard , 21b.......................2 80
Soused, l% lb ................ 1 60
Soused, 2 lb ....................  2 75
T om ato , l ib  ................... 1 50
T om ato , 2 tb ...................  2 80

M ushroom s
H o te ls  ................. ©  15
B utons, %s ___  @ 14
B u tto n s, I s ......... ©  25

O ysters
Cove l i b ................ 90®
Cove, 21b. . . „ . . 1  60® 

P lum s
P lu m s ................. 90@1 35

P e a rs  in Syrup  
No. 3 cans, p e r  doz. 1 50 

P eas
M arro w fa t ......... @1 15
E a rly  J u n e  ......... @1 25
E a r ly  J u n e  s if te d  1 45@1 55

P each es
P ie  ..................... 90® 1 25
No. 10 size  can  p ie  ® 3 25 

P ineapp le
G ra ted  ............... 1 75@2 10
Sliced ................... 90 @2 60

P um pkin
F a ir  ..................... 80
Good ..................... 90
Fto-ncy ................. 1 00
G allon ............... 2 16

R aspberries
S ta n d a rd  ............... @

Salm on
W a rre n s , 1 lb . T a ll . .2  30 
W a rre n s , 1 lb . F la t  . .2  40
Red A lask a  ___ 1 65® 1 75
M ed. R ed A lask a  1 35®1 45
P in k  A lask a  ........... @ 90

S ard ines
D om estic , % s ............... 2 76
D om estic, % M u sta rd  2 76 
D om estic , & M u sta rd  @6Vi
F ren ch , %s ............. 7@14
F ren ch , % s .................18®23

S hrim ps
D unbar, 1st doz ........... 1 30
D unbar, l% s  doz............2 35

S ucco tash
F a ir  .....................  90
Good ................... 1 20
F a n c y  ................... 1 25@1 40

S traw b errie s
S ta n d a rd  ........... 95
F a n c y  ............... 2 25

T  om atoes
Gtood .....................  1 15
F a n cy  .....................  1 35
No. 10 ....................... 3 50

CARBON O ILS 
B arre ls

P e r f e c t io n ............. @11 Vi
D. S. G asoline . . .  @19%
G as M ach ine . . . .  @27%
D eodor’d N ap ’a  . @19
C ylinder ............. 29 @34%
E n g in e  ................. 16 @22
B lack, w in te r  . .  8 @10

C A TSU P
S n ider’s  p in ts  ............. 2 85
S n id er’s  % p in ts  . . . .  1 35

C H E E S E
A cm e .......................... @15
B loom ingdale . . .  @15%
C arson  C i t y ......... @15%
H o pk ins  .................... @15
B rick  ....................... @16%
L eiden  ................ .  @15
L im b u rg e r ...............  @17
P ineapp le  ........... 40 @60
E d a m  .........................  @85
S ap Sago .................. @22
Sw iss, d om estic  . .  @20

C H E W IN G  GUM 
A dam s B lack  J a c k  . . .  55
A dam s S ap p o ta  ............. 55
B eem an ’s P e p s i n ..........  55
B eech n u t .........................  60Fhirlpts 1 9.r-
Colgan V io le t’ C h ip s ’ . .  60
Colgan M in t C hips . .  60
D en ty n e  ............................  1 10
F la g  S p ruce  ..................... 55
J u ic y  F ru i t  ....................... 65
Red R obin .......................  55
Sen Sen ( J a r s  80 pkgs,

$2.20)   55
S p earm in t, W rig leys  . .  55
S p earm in t, 5 box ja r s  2 75 
S p earm in t, 3 box ja r s  1 65 
T ru n k  S pruce ............... 55

.25@27 

.24® 25 

. 26@28

Y uca tan  
Zeno . . .

C H IC O R Y
B ulk  .................................  5
Red ...................................  7
E ag le  .............................  6
F ra n c k ’s  ......................... 7
S cheue r’s  .....................  6
R ed S tan d a rd s  ..........  1 60
W h'ite ............................... 1 60

C H O C O L A TE  
W a lte r  B a k e r  & Co.

G erm an ’s S w e e t ............. 22
P rem iu m  .......................  32
C ara cas  .........................   23
H ersh ey ’s  A lm ond 5c . .  85
H ersh ey ’s M ilk, 5c . . . .  85 

W a lte r  M. L ow ney Co.
P rem ium , % s ................... 29
P rem ium , %s ................. 29

C L O T H E S  L IN E
P e r doz.

No. 40 T w isted  C otton 95
No. 50 T w isted  C otton 1 30
No. 60 T w is te d  C otton 1 70
No. 80 T w isted  C otton 2 00
No. 50 B ra id ed  C otton 1 00
No. 60 B raided  C otton 1 25
No. 60 B raided  C otton 1 85
No. 80 B raided  C otton 2 2b
No. 50 S ash  C ord ___ 1 7b
No. 60 S ash  Cord . . . . 2 00
No. 60 J u te  ................... 80
No. 72 J u te  ..................... 1 00
No. 60 S isa l ................... 85

Galvanized W ire
No. 20, each  100f t. long  1 90
No. 19, each  100f t. long 2 10

V an  H o u ten , % s 12

Mocha 
S h o rt B ean  . . . .
L ong B ean
H . L. O. G ............

Bogota
F a ir  .................................  24
F a n cy  ............................. 26
E x ch an g e  M ark e t, S teady  
Spot M arket, S tro n g  

Package
N ew  Y ork  B asis

A rbuck le  ..................... 22 50
L ion ............................... 23 50

M cLaughlin’s X X X X  
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F. 
M cL augh lin  & Co., C hica-

COCOA
B a k e r’s ...............................  37
C leveland ......................... 41
Colonial, % s ............... 35
Colonial. % s .....................  33
E p p s  ...................................  42
H e rsh ey 's , % s ............. 30
H e rsh e y ’s, % s ............... 28
H u y le r ...............................  36
Low ney, % s ................... 33
Low ney, % s ..................... 33
Low ney, % s ................... 33
L ow ney, 6 lb . ca n s  . . .  33

go.
E xtract

H olland, % g ro  boxes 95
F elix , % g ro ss  ............  1 15
H u m m e l's  foil, % gro . 85 
H u m m e l’s  tin , % gro . 1 43 

C O N F E C T IO N E R Y
S tick  C andy P a ils

H orehound  .................. , . .  8
S tan d a rd  ....................... . .  8
S tan d a rd , sm all ......... . . 8 %
T w ist, sm all .............. . . .  9

C ases
Jum bo  ........................... . . .  8
Jum bo , sm all ........
B ig S tick  ..................... . . . 8 %
B oston  C ream  ........ .. .1 3

Mixed Candy
B roken  ....................... . . .  8
Cam eo ........................ . . .1 2
C u t L o a f ...................... . . .  9
F’an c y  ........ .................. . .  .10%
F ren ch  C ream . . .  9
G rocers ...................... . . .  6%
K in d e rg a rten  ............ ..  .11
L ead er .................. . . 8V,
M aje stic  ....................... ...
M onarch  ..................... . . . 8 %
N ovelty  ....................... . . .1 0
P a ris  C r e a m s ............ ..  .10
P rem io  C ream s . . . . . .  .14
Roval .................... 71Á.

V alley C ream s ........ ..  .12
X L  O ........................ 7

V an  H o u ten , % s ......... 18
V an  H ou ten , % s ......... 36
V an  H o u ten , I s .....................  65
W a n -E ta  ...........................  36
W ebb  ................................. 33
W ilber, % s . .  ............... 33
W ilber, % s .....................  32

COCOANUT 
D u n h am ’s  per lb.

%s, 51b. c a s e ............... 30
%s, 5tb. ca se  ............  29
%s, 151b. c a s e ............. 29
%s, 151b. ca se  . . : . . . .  28
Is , 151b. ca se  ............  27
%s & % s 151b. ca se  28
Scalloped G em s ......... 10
%s & % s pails  ......... 16
B ulk, p a i l s ....................... 13%
B ulk, b a rre ls  ................. 12%

C O F F E E S , RO A STED  
Rio

Com m on .........................  19
F a ir  .................................  19%
Choice .............................  20
F a n c y  .............................  21
P e a b e rry  .......................  23

S an to s
Com m on .........................  20
F a ir  .................................  20%
Choice ............................. 21
F a n cy  ............................. 23
P e a b e rry  .........................  23

M aracaibo
F a ir  ................................... 24
Choice ............................. 25
Choice .............................  25
F a n c y  ...............................  26

G u atem ala
F a ir  ...................................  25
F a n cy  ............................... 28

J a v a
P r iv a te  G row th  ......... 26@30
M andling  ....................... 31@35
A ukola ........................... 30@32

Specialties
P ails

A uto  K isse s  (b a sk e ts)  13 
B onnie B u tte r  B ites  ..16  
B u tte r  C ream  Corn ..16  
C andy C rack ers  (b sk t)  15
C aram el D ice ................. 13
C ocoanut K ra u t ........... 14
C ocoanu t W affles ......... 14
Coco M acaroons ........... 16
Coffy Toffy ........................14
C ream . M arshm allow s In 
D a in ty  M in ts 7 lb. tin  15
E m p ire  F udge ............... 14
Fridge, P ineapp le  ........... 13
F udge, W a ln u t ............... 13
FUdge, F ilb e r t ............. 13
F udge, Choco. P e a n u t 12 
FUdge, H oney  Moon ...13 
F udge, T o asted  Cocoa-

n u t ............................. 13
FUdge, C h e r r y ................. 14
Fudge, C ocoanut ............13
H oneycom b C andy  . . . .  15
K okays ............................  14
Iced M aroons ............ , . .1 4
Iced G em s ..................... 15
Iced  O range Je llie s  __ 13
Ita lia n  Bon B o n s ........... 13
M anchus ............................15
M olasses K isses, 10

Tb. box ....................... 13
N u t B u tte r  P u ffs  ........... 13
S alted  P e a n u ts  ............... 12

C hocolates
P a ils

A ssorted  Choc................... 15
A m azon C aram els  ____ 15
C h a m p io n ........................  11
Choc. Chips, E u re k a  ..18
C lim ax ................................13
E clipse, A sso rted  ......... 15
E u re k a  C hocolates
F a v o rite  ..................
Ideal C hoco lates .. 
K londike C hoco .a tes . .IS
N abobs ............................... 17
N ibble S tick s  ................. 25
N u t W a fe rs  ..................... 17
Ocoro Choc. C aram els  17
P e a n u t C lu ste rs  ............. 20
P y ram id s  ......................... 14
Q u in te tte  ........................... 16
R eg in a  ............................. 10
S ta r  C hocolates ............. 13
S uperio r Choc, (lig h t) 18 

Pop Corn
C rack er J a c k  ..........  3 25
G iggles. 5c pkg. cs. 3 50
O h M y 100s ............... 3 50

Cough Drop*
P u tn a m  M en tha l . . .  1 00
S m ith  B ros ..................  1 25

N U TS—W hole 
A lm onds, T a rra g o n a  18 
A lm onds, D rak e  . . . .  17
A lm onds, C alifo rn ia

so ft shell ..........
B raz ils  .................
F ilb e r ts  ...............
Cal. N o. 1 ...........
W a ln u ts  s f t  shell 
W a ln u ts , M arbo t .
T ab le  n u ts , fancy  
P ecan s, m ed ium  . .
P ecan s, ex. la rg e  . .  @16
H ick o ry  N u ts , p e r  bu.

O h io ...........................  2 00
C ocoanu ts ...................
C h es tn u ts , N ew  Y ork  

S ta te , p e r  bu ..........

.16 
. .  .13

@15

@18

@16
@15

Shelled
Spank .h  P e a n u ts  10@10% 
P ec a n  H alves . . . .  @65
W a ln u t H a lv e s  . .  @35
F ilb e r t M ea ts  . .  @30
A lican te  A lm onds @45 
J o rd a n  A lm onds @50

Peanuts
F a n cy  H  P  S uns 7%@ 7%

R oasted  ................. iigi 7%
Choice, raw, H  P  J u m 

bo ......................... @ 7%
C R A C K E D  W H E A T

Bulk ............................... 3%
24 21b. p k g s .................2 50

C R A C K E R S
N atio n a l B iscu it C om pany 

B ran d s

B utter
Boxes

E xce ls io r B u tte rs  ......... 8
N BC S quare  B u tte rs  . .  6%
S eym our R ound  ........... 6%

Soda
N BC Sodas ................... 6%
P rem iu m  Sodas ........... 7%
S elect S odas ............   8%
S ara to g a  F l a k e s ...........13
S a ltin es  ............................. 13

Oyster
N BC P icn ic  O y ste rs  . .  6%
G em  O yste rs  ................... 6%
Shell ................................. 8

Sweet Goods
C ans a n d  boxes

A n im als  ......................... 10
A tla n tic s  A lso A sstd . . 12
A vena F ru i t  C akes . . . 12
B onnie Doon C ookies...10
B onnie L ass ie s  ........... 10
B rittle  F 'ingers ........... 10
C am eo B iscu it Choc.

(can s) ....................... 25
C am eo B iscu it A sstd .

(can s) ........................... 25
C artw h ee ls  A ss td ...........
C ecelia B iscu it ........... 16
C hoco la te  B a r  (cans) 18
C hocolate  D r o p s ........... 17
C hocolate  D rop C en-

te rs  ....................... 16
Choc. H oney  F in g e rs . 16
Choc. R o se tte s  (can s) 20
C racknels ....................... 18
C ocoanu t T a ffy  B a r  . . 13
C ocoanut D rops .......... 12
C ocoanut M acaroons . . 18
O ocnut H oney  F in g e rs 12
C ocnt H oney  Ju m b le s 12
Coffee C akes  Iced  . . . 12
E v e n tid e  F in g e rs  . . . . 16
F 'am ily Cookies ........... . 8%
F ig  C akes A ss td ........... 12
F ro sted  C ream s ........ .. 8%
F’ro s ted  G inger Cookies 8% 
F’ru it  L unch  Iced  . . . .  10 
G inger G em s P la in  . . . .  8% 
G inger G em s Iced  . . . .  9% 
G rah am  C rac k e rs  . . . .  8 
G inger S uaps  F am ily  . .  8% 
G inger S n ap s  N BC

R ound  ................... 8
H ouseho ld  Cookies . . . .  8 
H ouseho ld  Cks. Iced  . .  9
H ippodrom e B a r  ......... 12
H oney  Ju m b le s  ........... 12
Im p e ria ls  ......................... 8%
Ju b ile e  M ixed ............. 10
L ady  F in g e rs  Sponge ..30  
L eap  Y ear Ju m b le s  . .  18 
L em on B iscu it S q u are  8%
L em on W a fe rs  ........... 17
L em ona ...........................  8%
M ace C akes ................... 8
M ary  A nn ..................... 8%
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ............................... 8
M ottled  S q u ares  . . . .  10 
N BC H oney  C akes . . .  12 
O atm eal C rac k e rs  . . . .  8
O range G em s ............... 8%
P en n y  A sso rted  ............. 8%
P e a n u t G em s ................. 9
P in eap p le  C akes ......... 16
R aisin  G em s ................. 11
R everes  A ss td ................  15
Spiced G inger C akes . .  9 
Spiced G inger C akes

Iced  ...............................  10
S u g a r F in g e rs  ............. 12
S u g ar C rim p ................... 8%
S u lta n a  F ru i t  B iscu it 16
T riu m p h  C a k e s ...............16
V anilla  W a fe rs  ........... 17
W av erley  ....................... 10

In -e r-S ea l T ra d e  M ark 
Goods

p e r  doz.
B a ro n e t B iscu it ........... $1 00
B rem n ers  B tr  W a fs . 1 00
C am eo B iscu it ..........  1 50
C heese S andw ich  . . . .  1 00 
C hocolate  W a fe rs  . . .  1 00 
E xce ls io r B u tte rs  . . . .  1 00
F ig  N ew ton  ................... 1 00
F iv e  O’c lo c k  T e a  B sct. 1 00 
G inger S n ap s  N B C  . .  1 00
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6 7 8 9 10 11
G rah am  C rac k e rs  Red

la b e l  10c size ......... 1 00
Lem on S naps ............... 50
O y ste re tte s  ................... 50
P rem iu m  Sodas ........... 1 00
R oyal T o a s t ................. 1 00
S a ra to g a  F lak e s  ........  1 50
Social T ea  B iscu it . . . .  1 00 
S. S. B u tte r  C rack ers  1 50
U needa  B iscu it ..........  50
U need a  G inger W a fe r  1 nri
V an illa  W a fe rs  ........  1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps  . .  50
Z w ieback  ....................... 1 00

O ther Package Goods 
B a rn u m ’s  A nim als . .  50
C hoco late  T okens . . . .  2 50
B u tte r  C rackers  N BC 

F am ily  P ack a g e  . .  2 50 
S oda C rack ers  N BC

F am ily  P a c k a g e -----2 50
F ru it  C ake ................... 3 00
In  Special T in  Packages 

p e r  doz.
F es tin o  ........................... 2 50
N abisco  25c ................... 2 50
N abisco  10c ................  1 00

In  b u lk  p e r  tin
N ab isco  ........................... 1 75
F es tin o  ........................... 1 50
B en t’s W a te r  C rac k e rs  1 40 

C R E A M  T A R T A R  
B arre ls  o r  d ru m s . . . .  33
Boxes ............................... 34
S quare  C ans ................. 36
F a n cy  cadd ies ........  41

D R IE D  F R U IT S  
Apples

E v ap o r’ed, Choice bu lk  6% 
E v ap o r’ed. F a n c y  pkg. 7% 

Apricots *
C alifo rn ia  ............... 12@14

Citron
C orsican  .........................  15

Currants
Im p o rted  1 lb  p k g ........ 8%
Im ported , bu lk  ............. 8%

P eaches
M uirs—Choice, 25tb. 9
M uirs—F an cy , 25tb. . .  10 
F ancy , peeled, 251b. . .  18 

Peel
L em on, A m erican  -------12%
O range, A m e r i c a n ___ 12%

Raisins
C luster, 20 c a rto n s  . . . . 2  25 
Loose M uscate ls  3 C r 5% 
Loose M usca te ls  4 C r 6 
L. M. Seeded, 1 lb . 7@7% 

C alifo rn ia  P ru n es  
90-1100 251b. b o x e s ..®  4 
80- 90 251b. b o x e s ..®  6 
70- 80 251b. b o x e s ..®  6%
60- 70 25tb. b o x e s ..®  7 
50- 60 251b. b o x e s ..®  8%
40- 50 251b. b o x e s ..®  9% 

F A R IN A C E O U S  GOODS
Beans

C alifo rn ia  L im a  ........... 7%
M ichigan L im a ............  6
Med. H an d  P icked  . . . . 2  40
B row n H olland  ............. 1 65

Farina
25 1 lb packages  ----- 1 50
Bulk, p e r  100 lbs. . .  4 00

Original Holland Rusk
P acked  12 ro lls to  co n ta in er 
3 c o n ta in e rs  (40) ro lls 3 20 

Hominy
P ea rl, 100 lb. sack  . .  2 00 
Maccaroni and Verm icelli 

D om estic, 10 lb. box . .  60
Im ported . 25 lb. box . .  2 50 

Pearl Barley
C h es te r ........................... 2 60
E m p ire  ...........................

Peas
G reen, W isconsin , bu. 2 00 
G reen, Scotch , bu. . .  2 00
Split, lb ...............................  5

Sago
E a s t  In c ia  ..................  4%
G erm an , sack s  ............  4%
G erm an , b roken  pkg. 

Tapioca
F lake , 100 lb . s ack s  . .  4% 
P ea rl , 130 lb . s ack s  . .  4%
P earl, 36 pkgs............... 2 25
M inute, 36 pkgs ..........  2 75

FLA VO RIN G  EX TR A C TS 
Jen n in g s  D C B rand 

T e rp en e le ss  E x t r a c t  Lem on 
No. 1 F  box, p e r  doz. 75
No. 2 F  box, p e r  doz. 90
No. 4 F  Box, p e r  doz. 1 75
No. 3 T ap er, p e r  doz. 1 75 
2 oz. F la t , F  M p e r  dz. 1 50

Je n n in g s  D C B rand 
E x tra c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90
No. 2 F  Box, p e r doz. 1 25
No. 4 F  Box, p e r  doz. 2 25
No. 3 T aper, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00 

FLO U R A ND  F E E D
G rand  R ap id s  G rain  & 

M illing Co.
W in te r  W h e a t

P u r i ty  P a te n t  .............5 40
S eal of M inneso ta  . . . . 4  85
S u n b u rs t ....................... 4 85
W izard  F lo u r  ............... 5 10
W izard  G rah am  .........5 10
W izard  G ran . M eal . .  4 00 
W izard  B u ck w h ea t . .  6 00
R ye ................................... 4 40

V alley  C ity  M illing Co.
L ily  W h ite  ................... 5 60
L ig h t L oaf ................... 5 io
G rah am  ........................... 2 30
G ran en a  H ea lth  .......... 2 40
G ran. M eal ..................  1 70
B olted  M ed.....................  l  60

V oig t M illing  Co.
G raham  ........................... 4 60
V o ig t’s  C r e s c e n t ...........5 40
V oig t’s F lo u ro ig t . . . .  5 40
V o ig t’s  H yg ien ic  ___  4 60
V oig t’s R oyal ............... 5 80
W atso n -H Ig g in s  M illing  Co.
P e rfec tio n  F lo u r  ......... 5 40
T ip  Top F l o u r ................. 5 00
G olden S h eaf F lo u r  . . .  4 60 
M arsh a ll’s  B es t F lo u r  4 85 

W orden  G rocer Co.
Q uaker, p ap e r  ........... 5 30
Q uaker, c lo th  ..............  5 40
Q u ak er B u ck w h ea t bbl 5 50 

K an sas  H ard  W h ea t 
W orden  G rocer Co. 

A m erican  E ag le , % s ..5  35 
A m erican  E ag le , % s ..5  25 
A m erican  E ag le , % s ..5  15

Spring  W h e a t 
R oy B ak e r

G olden H orn , fam ily  . .5 00 
G olden H orn , b ak e rs  . .  4 95
W isconsin R ye ............  3 80

Ju d so n  G rocer Co.
C ereso ta, % s ..............  5 60
C ereso ta , % s ..............  5 70
C ereso ta , %s ............... 5 80

W orden  G rocer Co.
W ingold, % s clo th  ___ 5 75
W ingold, 14s c lo th  . . . . 5  65
W ingold, % s clo th  ___ 5 55
W ingold, % s p a p e r ___ 5 60
W ingold, %s p a p e r ___5 55
B ak e rs ’ P a te n t ............... 5 40

W y k es i t  Co.
S leepy E ye , % s c lo th  5 40 
S leepy Bye, %s clo th  5 30 
Sleepy E ye, % s clo th  6 20 
S leepy E ye, % s p a p e r  5 20 
Sleepy E ye, %s p a p e r  5 20 

Meal
B olted  ................. 3 80@4 00
G olden G ran u l’d  3 80® 4 00

R ed ..........
W h ite  . . .

W heat
. .  1 
. .  1

07
07

M ichigan
Oats

ca rlo ts  . . 36
L ess  th a n ca rlo ts  .. 40

C arlo ts  . .
Corn

63
L ess  th a n ca rlo ts  .. 67

C arlo ts  . .
Hay

. 11 00
L ess th a n ca rlo ts  .. . 13 00

Feed
S tre e t C ar F eed  . . . 33
No. 1 C orn & O at F eed  33
C racked  corn  ................. 32
C oarse co rn  m e a l ......... 32

F IS H IN G  T A C K L E
% to  1 in ..........................  6
1% to  2 in ...................... 7
1% to  2 in ...................... 9
1% to  2 in .................... 11
2 in ....................................  15
3 in ..................................  30

Cotton Lines
No. 1, 10 fe e t ............. 5
No. 2, 15 fee t .............. 7
No. 3, 15 fe e t ............. 9
No. 4, 15 fee t ............. 10
No. 5, 15 fe e t ..........  11
No. 6, 15 fe e t ..........  12
No. 7, 15 fee t ...............15
No. 8, 15 fe e t ..........  18
No. 9, 15 fe e t ........... 20

Linen Lines
Sm all ...............................  20
M edium  .............................  26
L a rg e  .................................  34

Poles
Bam boo, 14 ft., p e r  doz. 55 
Bam boo, 16 f t., p e r  doz. 60 
Bam boo, 18 f t . ,  p e r  doz. 80

F R U IT  JARS
M ason, p ts ., p e r  gro . 4 55 
M ason, q ts ., p e r  gro . 4 95 
M ason, % gal. p e r  gro . 7 30 
M ason, can  tops, gro. 1 65

G E L A T IN E
Cox’s, 1 doz. la rg e  . .1  45 
Cox’s, 1 doz. sm all . .  90
K nox’s  S park ling , doz. 1 25 
K nox’s S park lin g  g r. 14 00 
K nox’s A cidu’d. doz. 1 25
N elso n 's  .........................  1 50
O xford ...........................  75
P ly m o u th  R ock, P hos. 1 25 
P ly m o u th  R ock, P la in  90 

G R A IN  BAGS
B road  G auge ............... 18
A m oskeag  .......................  19

Herbs
S age .................................  i s
H ops ...............................  is
L a u re l L e av es  .............  15
S en na L e a v e s ...............  26

H ID E S  A N D  P E L T S  
Hides

G reen, No. 1 ...............  11%
G reen, N o. 2 ................ 10%
C ured, No. 1 ................ 13
Cured, N o. 2 ................ 12
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen , No. 2 l3% 
C alfsk in , cu red , No. 1 16 
C alfsk in , cu red , No. 2 14%

Pelts
Old W ool .............. 60@1 25
L am bs ................. 10® 25
S h earlin g s  ............ 10® 20

Tallow
No. 1 ..................... @ 5
No. 2 ................... @ 4

Wool
U nw ashed , m ed. @18
U nw ashed , fine .. @13

HO R S E R A D IS H  
P e r  doz.............................  90

Jelly
51b pails , p e r  doz. . .  2 20 

15% pails , p e r  pa il . . . .  48
30tb pail, p e r  pa il . . . .  90

J E L L Y  GLASSES  
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.

p e r  doz.........................  18
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 3 00
M IN C E  M E A T  

P e r  case  ....................... 2 85
M OLASSES  

New  Orleans
F an cy  O pen K e ttle  . . .  42
Choice .............................  35
Good .................................  22
F a ir  .................................  20

H a lf b a rre ls  2c e x tra
R ed H en , No. 2% -----1 75
Red H en , No. 5 ...........1 75
Red H en , No. 10 -----1 65

M U S T A R D
% lb 6 lb. box ........... 16

O L IV E S
B ulk, 1 gal. k eg s  1 15 @1 25 
B ulk, 2 gal. k eg s  1 10® 1 20 
Bulk, 5 gal. k eg s  1 00@1 15
Stuffed, 5 oz.................. 90
S tuffed , 8 oz.................... 1 25
S tuffed , 14 oz.............. 2 25
P itte d  (n o t stu ffed )

14 oz.........................  2 25
M anzanilla , 8 oz............  90
L unch , 10 oz.................  1 35
L unch , 16 oz.....................2 25
Q ueen, M am m oth , 19

oz...................................  4 25
Q ueen, M am m oth , 28

oz......................................  5 75
Olive Chow , 2 doz. cs,

p e r  doz.......................  2 25
P IC K L E S

M edium
B arre ls , 1,200 c o u n t . .  7 75
H a lf bbls.. 600 cou n t 4 38
5 gallon  keg s  ................  2 00

Sm all
B a rre ls  ............................. 9 50
H alf B a rre ls  ................  5 25
5 gallon  k e g s .....................3 00

G herk ins
B arre ls  ......................... 14 50
H alf b a rre ls  ....................  7 75
5 gallon  kegs  ...........

S w eet Sm all
B a rre ls  ........................... 14 50
H a lf b a rre ls  .................  8 00
5 gallon  kegs  ................. 3 25

P IP E S
Clay, No. 216, p e r  box 1 75 
Clay, T. D., fu ll co u n t 60 
Cob ...................................  90

P L A Y IN G  CA RD S
No. 90, S tea m b o a t . . .  75
No. 15, R ival, a sso r te d  1 25 
No. 20, R over, en a m ’d. 1 50 
No. 572, S pecial . . . .  1 75 
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ......... 2 00
No. 632, T o u rn ’t  w h is t 2 25

PO TA SH
B a b b itt’s, 2 doz..............1 75

P R O V IS IO N S  
Barreled Pork  

Clear Back 22 00® 23 00 
Short Cut C lear 20 50@21 00
B ean  ..................  18 00@18 50
B risk e t, C lear 22 50®23 00
P ig  ...................................  23 00
C lear F a m i l y ............... 26 00

D ry Salt Meats 
S P  B e l l i e s .......... 14% @15

Lard
P u re  in  tie rce s  ,.11% @ 12 
Com pound L a rd  . . 8%@ 9 
80 lb. tu b s  . . . .a d v a n c e  % 
60 lb  tu b s  . . . .a d v a n c e  % 
50 lb. t in s  . . . .  ad vance  % 
20 lb . pa ils  . . .  .ad v a n ce  % 
10 lb . pa ils  . . . . a d v a n c e  % 
5 lb . pa ils  . . .  .ad v a n ce  1 
8 lb . pa ils  . . . . a d v a n c e  1

Sm oked M eats 
H am s, 12 lb  av . 17 @17% 
H am s, 16 &. av . 16% @17 
H am s, 18 %. av . 16 @16% 
S kinned H am s ..18  @18% 
H am , d ried  beef

s e t s ........................ 21 @22
C alifo rn ia  H a m s  11% @12 
P icn ic  Boiled H a m s  @15 
Boiled H am s . . .  26%@27 
M inced H am  .. .1 3  @13%
Bacon ................... 17% @25

S ausages
B ologna ............. 10 @10%
L iv er ..................... 7%@ 8
F ra n k fo r t  ........... 11 @11%
P o rk  ..................... i s  @14
V eal .................................  i i
T ongue .............................  n
H eadcheese  ...................  9

Beef
B oneless ...........20 00@20 50
R um p, new  . . .  21 00@22 00 

P ig ’s F ee t
% bb ls...............................  1 05
% bbls., 40 lb s .............  2 10
% bb ls...............................  4 25
1 bbl.......................................   50

T rip e
K its , 15 lbs.....................  90
% bbls., 40 lb s ................ 1 60
% bbls. 80 lb s .................... 3 00

C asings
H ogs, p e r  % ................. 35
Beef, rounds, s e t  ...18@ 20 
Beef, m iddles, s e t  ..90@ 95 
Sheep, p e r bundle ........  80

U ncolored B u tte rin e
Solid D airy  ----- 12 @16
C o u n try  R olls ...12% @ 18

C anned M eats
C orned beef, 2 l b .........4 20
C orned beef, 1 lb ___  2 20
R o as t beef, 2 lb ............ 4 20
R o as t beef. 1 lb ...........2 20
P o tte d  H am . %s . . . .  50
P o tte d  H am , % s . . . .  90
D eviled H am , %s . . . .  50
D eviled H am , % s . . . .  90
P o tte d  Tongue, %s . .  50
P o tte d  T ongue, % s . .  90

RICE
F a n cy  ....................... 6 @6%
J a p a n  S ty le  ..........  5 @5%
B roken  ..................... 4 @4%

RO LLED  OATS 
Rolled A vena. bbls. . .  4 50 
S tee l C ut, 100 lb. sks. 2 25
M onarch, bb ls ................... 4 25
M onarch , 90 lb . s ack s  2 00 
Q uaker, 18 R eg u la r . .1  45 
Q uaker, 20 F am ily  . . . .4  00

SALAD  D RESSIN G
C olum bia, % p t ................ 2 25
C olum bia, 1 p in t ___  4 00
D u rk ee ’s, la rg e  1 doz. 4 50 
D u rk ee’s, sm all, 2 doz. 5 25 
S n id er's , la rge , 1 doz. 2 35 
S n id er’s sm all, 2 doz. 1 35 

SA L ER A TU S 
P ack e d  60 lbs. in  box 

A rm  a n d  H am m er . .  3 00 
W y an d o tte , 100 % s . .  3 00

SA L SODA
G ran u la ted , bbls........... 80
G ranu la ted , 100 lbs. cs. 90 
G ranu la ted , 36 pkgs. . .  1 25

SA LT
Com m on G rades

100 3 lb s a c k s ....................... 2 60
70 4 lb . s ack s  ............. 2 40
60 5 lb. sack s  ............. 2 40
28 10 lb. s a c k s  ........... 2 25
56 lb. s a c k s  ............... 40
28 lb. s ack s  ............... 20

W arsaw
56 &. d a iry  in  d rill b ag s  40 
28 lb. d a iry  in  d rill b ag s  20

S olar Rock
56 lb. s ack s  ....................... 25

Com m on
G ran u la ted , F in e  ___  1 05
M edium , F in e  ............. 1 10

SA L T FISH  
Cod

L arge, w hole . . .  @7%
Sm all, w hole . . .  @7
S trip s  o r  b rick s  7%@10%
P ollock  ............... @ 4%

H alibu t
S trip s  ............................. 15
C hunks ...........................  16

H olland H erring  
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop % bbl. 6 50 
Y. M. w h. hoop kegs 72 
Y. M. w h. hoop M ilchers

keg s  ...............................  73
Q ueen, bb ls ...................  11 00
Q ueen, % bb ls............. 5 75
Q ueen k eg s  ................... 62

T ro u t
No. 1, 100 lb s ....................... 7 50
No. 1, 40 lbs...........................2 25
N o. 1, 10 lb s .................  90
N o. 1, 8 lb s .....................  75

1 25 
85 
85

. .  37 
. .  35 
. .  43

5%

M ackerel
M ess, 100 lbs. ............... 16 50
M ess, 40 lb s ......................... 7 00
M ess, 10 lb s .........................  1 85
M ess, 8 lbs...............................1 50
No. 1, 100 lb s .............  10 00
No. 1, 40 lbs...........................6 60
No. 1, 10 lb s ...........................1 25

W hltefish
10o tb s .....................................  9 75

50 lb s .....................................  5 25
10 lb s .....................................  1 12

8 lb s ...............................  92
100 tb s ......................................  4 65

40 tb s .....................................  2 10
10 lb s ...............................  75

8 lb s ..............................  65
SE E D S

A nise ............................... 14
C anary , S m y r n a ..........  6
C araw ay  ......................... 10
C ardom om , M ala b ar 1 20
C elery  ............................. 60
H em p, R u s s i a n ............  5
M ixed B ird  ................... 5
M ustard , w h ite  ........... 8
P oppy  ............................. 11
R ap e  ................................. 5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . . .  
B ixby’s R oyal P o lish  
M iller’s  C row n P o lish  

S N U F F
Scotch, in  b ladders  . .
M accaboy, in  j a r s ___
F ren ch  R app le  ip  ja r s

SODA
Box^s ...............................
K egs, E ng lish  ............... 4%

S PIC E S  
W hole Spices

A llspice, J a m a ic a  ........  9
A llspice, la rg e  G arden  11
Cloves, Z an z ib ar ........  27
C assia , C an ton  ........... 14
C assia , 5c pkg. doz. . .  25
G inger, A frican  ........... 9%
G inger, Cochin ........... 14%
M ace, P en a n g  ............  70
M ixed, No. 1 ............... 16%
M ixed, No. 2 ................  10
M ixed, 5c pkgs. doz. . .  45
N u tm egs, 70-80 ........... 30
N u tm egs, 105-110 ___  22
P epper, B la c k '............... 13
P epper, W h ite  ............  25
Pepper, C ayenne . . .  
P ap rik a , H u n g a rian

P u re  G round in B 
A llspice, J a m a ic a  . . .  
Cloves, Z an z ib ar . . . .
C assia, C anton  ........
G inger, A frican  ........
M ace, P en a n g  ..........

P ep p er, C ayenne -----
P ap rik a , H u n g a ria n

STA R C H  
Corn

K ingsfo rd , 4o tbs. . .
M uzzy, 20 l ib . pkgs.
M uzzy, 40 l ib .  pkgs.

Gloss 
K ingsfo rd

S ilver G loss, 40 ltb .
S ilve r Gloss, 16 3tbs.
S ilve r G loss, 12 6!bs.

Muzzy
48 ltb . pack ag es  . . . .
16 3tb. p ack ag es  . . .
12 6tb. p ackages  . . . .
501b. boxes ................

SYRUPS  
Corn

B arre ls  ...........................
H a lf  b a rre ls  ..............
B lue K aro , No. 2 . .
B lue K aro , No. 2% .
B lue K aro , No. 5 . . .
B lue K aro , No. 10 ..
R ed  K aro , No. 2 . . . .
Red K aro , N o. 2% .
Red K aro , No. 5 . . .
Red K aro , No. 10 . . .

Pure Cane
F a ir  ...............................  lb
Good ............................... 20
Choice ............................. 25

T A B L E  SAUCES
H alfo rd , la rg e  ..............  3 75
H alfo rd , sm all ...........  2 25

T E A
Japan

Sundried , m ed ium  ..24@ 26 
Sundried , choice ...30@ 33 
S undried , fan cy  . . .  .36@40 
B ask e t-fired , m ed ium  30 
B ask e t-fired , choice 35@37 
B ask e t-fired , fan cy  40@43
N ibs .............................  30@32
S iftin g s  .......................  10@12
F an n in g s  ................... 14@15

. Gunpowder
M oyune, m ed ium  . .  35
M oyune, c h o i c e ..........  ¿3
M oyune, fan cy  ......... 50®60
P ingsuey , m ed ium  . .  33
P ingsuey , choice . . . .  35
P ingsuey , fancy . . . .  60@55

Young H yson
Choice ........................... 30
F an cy  ......................... 40@50

Oolong
F orm osa, F a n cy  . . .  50080 
F o rm osa , M edium  . .  28
F orm aso , C hoice . . . .  35

E nglish  B rea k fa s t
M edium  ................... 25
Choice .........................  30@35
F a n cy  ......................... 40 @60

India
Ceylon, choice _____ 30035
F a n cy  ........................... 45@5o

TOBACCO 
F ine  C ut

B lot ................................. 1 45
Bugle, 16 oz......................3 84
Bugle, 10c ..................... 11 00
D an P a tc h , 8 a n d  16 oz. S3
D an P a tc h , 4 oz..........11 52
D an P a tc h , 2 oz...........5 76
F a s t M ail, 16 oz...........7 80
H iaw a th a , 16 oz........... 60
H iaw a th a , 5c ..............  5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz.............1 80
No L im it, 16 oz...............3 60
O jibw a, 8 an d  16 oz. 40
O jibw a, 10c ................  11 10
O jibw a, 5c ......................  1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P eac h  and  H oney, 5c 5 76
Red Bell, 16 oz.................3 96
Red Bell, 8 foil ..........  1 98
S terling , L  & d  5c . .  5 76 
S w eet C uba, c a n is te r  9 16
S w eet Cuba, 5 c ............  5 76
Sw eet Cuba, 10c ......... 95
S w eet Cuba, 1 lb . t in  4 50 
S w eet C uba, % lb. foil 2 25 
Sw eet B urley , 5c L& D  5 76 
S w eet B urley , 8 oz. . .  2 45 
Sw eet B urley , 16 oz. . .  4 90 
Sw eet M ist, % gro . . .  5 70
Sw eet M ist, 8 oz..........11 10
S w eet M ist. 8 oz.......... 35
T e leg ram , 5c ..............  5 76
T iger, 5c ......................... 6 00
T iger, 25c c a n s ............ 2 33
U ncle D aniel, 1 lb  . .  60
U ncle D aniel, 1 oz. . .  5 22

Plug
22 Am. N avy , 16 oz........... 32

ilk 
1 ?■

A pple, 10 lb. b u t t ..........
D rum m ond  N at. L eaf, 2

38
and  5 lb ....................... 60

no D rum m ond  N a t. Leaf.
12 p e r  doz.......................... 96
i g B a ttle  A x ......................... 32
75 B racer, 6 an d  12 lb . 30

B ig F o u r. 6 and  16 lb. 32
. 15 

35
Boot Jack , 2 lb ............. 90
B oot Jack , p e r  doz. . . 90
Bullion, 16 oz............... 46

. .45 C lim ax, Golden T w ins 48
Clim ax, 14% oz.............. 44
C lim ax, 7 oz...................... 41
D ays’ W ork, 7 & 14 lb. 31

.. 7y4 C rem e de  M enthe , lb 62
D erby, 5 tb. boxes . . . 28

. . 0% 5 B ros., 4 lb .................. 65. .5 F o u r Roses, 10c .......... 90
Gilt Edge, 2 lb .......... 50
Gold Rope, 6 & 12 lb. 58
Gold Rope. 4 & 8 lb. 58

. .  6% G. O. P ., 12 & 24 lb . . . 40
. 8% G ran g e r T w ist, 6 lb. .. 46

G. T. W ., 101b & 21 lb 36
H orse  Shoe, 6 & 12 tb. 43

• 4% H oney  D ip T w ist, 5&10 45
Jo lly  T a r, 5 & 81b . . 40

.. 3% J . T ., 5% & 11 lb. ..  
K en tu ck y  N avy , 121b.

35
32

K eystone  T w is t, 61b. 45
K ism et, 6 lb .................. 48
M aple Dip, 20 oz.......... 25

. 26 M erry  W idow , 121b. . . 32
28 N obby Spun Roll 6 & 3 58

. 1 80 P a rro t,  12 lb ...................... 36
. 2 06 P a tte r s o n ’s N at. L eaf 93
. 2 10 P eachey , 6-12 & 24 lb. 40

2 00
1 91
2 40 
2 25 
2 25

P icn ic  T w ist, 5 lb .......... 45
P ip e r  H eidsiek , 4 & 7 lb . 69 
P ip e r  H eidsiek , p e r  doz. 96
Polo, 3 doz., p e r  doz. 48
R ed icu t, 1% oz.......... 1. 38
S crapple, 2 & 4 doz. . .  48
S h e rry  Cobbler, 8 oz. . .  32
S p eár H ead , 12 oz. . . .  44
S peer H ead , 14% oz. 44
&peer H ead , 7 oz..........  47
Sq. D eal, 7, 14 a n d  281b 30 
S ta r, 6, 12 & 24 lb  . .  43
S tan d a rd  N avy , 7%, 15

& 30 lb ...........................  34
T en  P en n y , 6 & 12 lb . 35
Tow n T a lk . 14 oz..........  30
Y ankee G irl, 6, 12 & 24 30

Scrap
All Red, 5c ..................  5 76
Am . U nion S crap  . . . .  5 4 0
B ag  P ipe , 5c ............... 5 88
C utías, 2% oz.................  26
Globe S crap , 2 oz..........  30
H ap p y  T ho u g h t, 2 oz. 30
H oney  Com b Scrap , 5c 5 76 
H o n es t S crap , 5c . . . .  1 55 
M ail P ouch , 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro . . 5 50 
P o la r  B ear, 5c, % gro . 5 76 
R ed  B and , 5c % gro. 5 76 
R ed  M an  S crap  5c . .  1 43
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Scrapple. 5c p k g s ............ 48
S ure  S hot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap , 2 oz 5 76 
P a n  H and le  Scrp % g r. 5 76
P eac h y  S crap , 5c ----- 1 90
U nion W orkm an , 2% 6 00 

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz....................... 6 00
BB, 7 oz..........................  12 00
BB, 14 oz. ...................  24 00
B agdad, 10c tin s  . . . .  11 52
B adger, 3 oz..............  5 04
B adger, 7 oz...........  11 52
B an n e r, 5c ....................... 5 76
B anner, 8 oz............... 1 60
B anner, 16 oz.................3 20
Belwood, M ix tu re , 10c 94
B ig Chief, 2% oz. . .  6 00
B ig Chief. 16 oz ..........  30
B ull D urham , 5c ........... 5 85
Bull D urham , 10c —  .11 52 
Bull D urham , 15c . . . .1 7  28 
Bull D urham , 8 oz. . .  3 60 
Bull D urham , 16 oz. . .  6 72
B uck  H o rn , 5c ........... 5 76
B uck H orn , 10c ........... 11 52
B ria r  P ipe, 5c ............  6 00
B r ia r  P ipe , 10c ----- 12 no
B lack  S w an, 5c ........  5 16
B lack S w an, 14 oz. . .  3 50
Bob W h ite , 5 c ............... « 00
B ro therhood , 5c ..........  5 9a
B ro therhood , 10c . . . .  11 00 
B ro therhood , 16 oz. . .  39
C arn ival. 5c ................... 5 i0
C arn ival, % oz.............  39
C arn ival. 16 oz..............  40
C iga r C lp’g  Jo h n so n  30 
C iga r C lip’g S eym our 30 
Iden tity , 3 & 16 oz. . .  30
D arby  C igar C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
C orn Cake, 14 oz.......... 2 55
C om  Cake, 7 oz.......... 1 45
C orn C ake, 5c .... ............ 5 76
C ream , 50c pails  ...........4 70
C uban  S ta r , 5c foil . .  5 <6 
C uban  S ta r . 16 oz p a ils  3 ¡2
C hips, 10c ..................  10 20
D ills B est, 1% oz.......... 79
Dills B est, 3% oz..........  77
Dills B est, 16 oz..........  73
D ixie K id, 5c ..............
D uke’s M ix, 5c ..........  » 7 6
D uke’s M ix. 10c ----- 11 ■'£
D uke’s  Cam eo, 5c . .  5 7b
D rum , 5c ....................... |  76
F. F . A. 4 oz.................. 5 04
F. F . A. 7 oz.................. H  52
F ash ion , 5c ..................  6 00
F ash ion , 16 oz................ 5 28
F ive B ros., 5c ..............  5 76
F ive B ros., 10c ............ 10 53
F ive  cen t cu t P lu g  . .  29
F  O B  10c ................... 11 50
F o u r Roses, 10c ........... 96
F u ll D ress, 1% oz. . .  72
G lad H and , 5c ............  48
Gold Block. 10c ----- 11 88
Gold S ta r . 50c pail . .  4 70 
G ail & Ax N avy , 5c 5 76
G row ler, 5c ..............  42
G row ler, 10c ................  94
G row ler. 20c ................  1 8o
G ian t, 5c .........................5 76
G ian t, 16 oz...................  33
H and  M ade, 2% oz. . .  50
H azel N u t, 5c ..........  5 76
H oney  Dew, 1% oz. . .  40
H un tin g , 5c ..................... 50
I X  L , 5c ....................... 6 10
I X  L . in  pa ils  ..........  32
J u s t  S u its , 5c ..............  6.00
J u s t  S u its , 10c ..........  11 88
K iln D ried , 25c ..........  2 45
K ing  B ird . 7 oz ..........  2 16
K ing  B ird , 10c ..........11 52
K ing  B ird . 5 c ................  5 76
L a T u rk a , 5c ..............  5 76
L ittle  G ian t, 1 lb ..........  28
L ucky  S trik e , 1% oz. 94 
L ucky  S trik e , 1% oz. 96
L eR ed o , 3 oz...................10 80
L e R edo. 8 & 16 oz. 38 
M yrtle  N avy . 10c . . .1 1  52
M yrtle  N avy , 5 c .............. 5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............... 5 76
M ayflow er, 10c ........... 96
M ayflow er, 20c ............. 1 92
N ig g er H a ir , 5c ..........  6 00
N ig g e r H a ir , 10c  10 70
N igger H ead . 5 c .............. 5 40
N igger H ead , 10c ___ 10 56
N oon H our, 5c ..........  1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ..................  5 76
Old E ng lish  C urve 1% oz 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ............... 20
P . S„ 8 oz. 30 lb. cs. 19 
P . S., 3 oz., p e r  gro . 5 70
P a t  H and , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 5 c ..................... 5 76
Peerless, 10c clo th  . . . .1 1  52 
P eerless, 10c p a p e r  ..1 0  80
P eerless, 20c ................. 2 04
P eerless, 40c ............. 4 08
P laza , 2 gro. c s ........... 5 76
P low  Boy, 5c ..............  5 76
P low  Boy, 10c __. . .  11 oo
P low  Boy, 14 oz................ 4 70
P edro , 10c ..................... 11 93
P rid e  of V irg in ia , 1% 77
P ilo t, 5c ........................... 5 76
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P ilo t, 7 oz. doz........  1 05
P ilo t, 14 oz. doz......... 2 10
P rin ce  A lbert, 5c ___  48
P rin ce  A lbert, 10c . . . .  96
P rin ce  A lbert, 8 oz. . . .  3 84 
P rin ce  A lbert, 16 oz. . .  7 44 
Q ueen Q uality , 5c . . . .  48
R ob Roy, 5c foil . . . .  5 76
Rob Roy, 10c g ro ss  . .  10 52
Rob Roy, 25c doz........2 10
R oy R oy, 50c doz........4 10
S'. & M., 6c g ro ss  . .  5 76 
S. & M., 14 oz. doz. . 3 20 
Sold ier Boy, 5c g ro ss  5 76 
Sold ier Boy, 10c . . . .1 0  50
S oldier Boy, 1 lb .......... 4 75
S w eet C apora l, 1 oz. . .  60
S w eet L o tus, 5 c ...........6 00
S w eet L o tus, 1 0 c ____ 12 00
S w eet L otus, p e r  doz. 4 35
S w eet Rose, 2% oz.
S w eet T ip  Top, 5c . . .  50
S w eet T ip  top , 10c . .  1 00 
S w eet T ips, Vi gro. . .  10 08
Sun C ured, 10c ........... 98
S u m m er T im e, 5c . . . .  5 76 
S um m er T im e, 7 oz. . .  1 65 
S um m er T im e, 14 oz. . .3  5o 
S tan d a rd , 5c foil . . . .  5 76
S tan d a rd , 5c p a p e r -----6 24
S tan d a rd , 10c p a p e r  . .  8 64 
Seal N . C., 1% cu t p lug  70 
Seal N . C. 1% G ran . 63 
T h ree  F ea th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c 11 52
T h re e  F e a th e rs  an d  

P ipe  com bination  . .
Tom  & J e rry , 14 oz.
T om  & J e rry , 7 oz. . . .
Tom  & Je r ry , 3 oz. . . .
T ro u t L ine, 5c ...........
T ro u t L ine, 10c ___
T u rk ish , P a tro l, 2-9 
Tuxedo, 1 oz. b ag s  . .  
Tuxedo, 2 oz. t in s  . .
T uxedo, 20c ................... 1
T uxedo, 80c t i n s .......... 7
T w in  O aks, 10c ........
U nion L ead er, 50c . .  5 
U nion L e ad e r 25c . . . .  2 
U nion L eader, 10c . .  11 60 
U nion L eader, 5c — . 5 95 
U nion W orkm an , 1% 5 
U ncle Sam , 10c

2 25
3 60 
1 80

. 76 
5 95 

10 00 
5 76 

48 
96 
90 
45 
96 
06 
25

6
10 80

Vi lb., 250 in c ra te  ----- . . 3 0
lb., 250 in c ra te  . . . .  30

1 lb., 250 in c ra te  . . . .  35
ß lb., 250 in c ra te  . . . .  45
3 lb., 250 in c ra te  . . . .  65

lb. 250 in c ra te  . . . .  85
W ire E nd

1 lb., 250 in c ra te  . . . .  35
lb., 250 in c ra te  . . . .  45

3 lb., 250 in c ra te  . . . .  55
5 lb., 250 in c ra te  . . . .  65
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U ncle Sam , 8 oz.......... 2 20
U. S. M arine, 5c . . . .  6 00 
V an  B ibber, 2 oz. tin  88
V elvet, 5c pouch ......... 48
V elvet, 10c t in  ............... 96
V elvet, 8 oz. tin  ----- 3 84
V elvet, 16 oz. can  -----7 68
V elvet, com b ination  cs. 5 75
W a r P a th , 5c ..............  5 95
W a r P a th , 8 oz............. 1 60
W ave Line, 3 oz..........  40
W ave Line, 16 oz..........* 40
W ay  up, 2Vi oz..............5 75
W ay  up, 16 oz. pa ils  . .  31
W ild  F ru it, 5c ..........  5 76
W ild F ru it, 10c -----’ 11 52
Y um  Y um . 5c .......... ’• 6 00
Y um  Y um , 10c ...........U  52
Y um  Y um , 1 lb., doz. 4 80

T W IN E
C otton , 3 ply ............... 22
C otton , 4 ply ................. 22
J u te , 2 ply ................... 14
H em p, 6 ply ................... 13
F lax , m edium  ............. 24
W ool, 1 lb. ba les ..........  6

V INEGA R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 gVain 13 
O ak land  V in eg a r &  P ickle  

Co.’s B rands . 
H ig h land  app le c id er ..18  
O akland app le c ider . .  13
S ta te  Seal su g a r  ___ 11
O akland  w h ite  p ick ling  10 

P ack a g es  free.
W ICK IN G

No. 0, p e r g r o s s .......... 30
No. 1, p e r  g ro ss . . . .  40
No. 2. p e r  g ro ss  ----- 50
No. 3 p e r  g ro ss  . . . .  75

W O O D E N W A R E
B askets

B ushels ........................... 1 00
B ushels, w ide b and  . .  1 15
M ark e t ........................... 40
Splint, la rg e  ............... 3 50
S plin t, m ed ium  ..........  3 00
S plin t, sm all ............... 2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 75 
W ilow , C othes, m e’m  7 50

B u tte r  P la te s  
O vals

4% inch , 5 g r o s s .............65
C arto n s, 20 2% doz bxs 70 

Egg C ra te s  and F ille rs  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............... 40
No. 2. com plete  ............... 28
C ase No. 2, fillers, 15

se ts  ...............................  1 35
Case, m edium , 12 se ts  1 15 

F au ce ts
C ork lined, 3 in ................... 70
C ork lined , 9 in ...............  80
Cork lined, 10 in ..................90

Mop S tick s
T ro jan  sp r in g  ................... 90
E clipse p a te n t  sp r in g  85
No. 1 com m on ................... 80
No. 2 p a t. b ru sh  h o lde r 85
Id ea l No. 7 .......................  85
121b. co tto n  m op h ead s  1 45 

P ails
2-hoop S tan d a rd  .......... 2 00
2- hoop S ta n d a rd  . 2 25
3- w ire  C able . 2 10
C eda r all red  b ra s s  . 1 25
3-w ire  C able .............. 2 30
P a p e r  E u re k a  .........  2 25
F ib re  ...............................  2 40
10 q t. G alvanized  . . . .  1 70 
12 q t. G alvan ized  . . . .  1 90 
14 q t. G alvan ized  . . . .  2 10

T oo thp icks
B irch , 100 pack ag es  . .  2 00
Ideal .................................  85

T ra p s
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 h o l e s __  65
R at, w ood ...................... 80
R at, sp r in g  ................... 75

T ubs
20-in. S tan d a rd , No. 1 7 50 
18-in. S tan d a rd , No. 2 6 50 
16-in. S tan d a rd , N o. 3 5 50 
20-in. Cable, No. 1 . .  8 00 
18-in. Cable, No. 2 . . . .  7 00 
16-in. Cable, No. 3 . —  6 00
No. 1 F ib re  ............... 10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ................... 8 25
L arge  G alvan ized  . . .  5 75 
M edium  G alvan ized  . .  5 00 
Sm all G alvan ized  . . . .  4 25 

W ashboards
B ronze G lobe ............... 2 50
D ew ey ............................. 1 75
D ouble A cm e ............... 3 75
Single A cm e ............... 3 15
D ouble P ee rle ss  ........... 3 75
S ingle P eerless  ..........  3 25
N o rth e rn  Q ueen .............3 25
D ouble D uplex  ............  3 00
Good L uck  ................... 2 75
U n iversa l ....................... 3 15

W indow  C leaners
12 in ...................................  1 65
14 in ...................................  1 85
16 in ................................  2 30

W ood Bowls
13 in. B u tte r  ............... 1 50
15 in. B u tte r  ............... 2 00
17 in . B u tte r  ............... 3 75
19 in. B u tte r  ............... 6 00
A ssorted , 13-15-17 . .  3 00 
A ssorted , 15-17-19 . . . .  4 25

. .  W R A P PIN G  P A P E R
Com m on S tra w  ..........  2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila , colored 4
No. 1 M anila  ................... 4
C ream  M anila  ............... 3
B u tc h e rs ’ M anila  . . . .  2% 
W a x  B u tte r , sh o rt c ’n t  13 
W a x  B u tte r , fu ll coun t 20
W ax  B u tte r , r o l l s -----19

Y EA ST CA K E
M agic, 3 doz.................. 1 15
S un ligh t, 3 doz................ 1 00
S un ligh t, 1% doz...........  50
Y east F oam , 3 doz. . .  1.15 
Y east F oam , 3 doz. . .  1 00 
Y eas t F oam , 1% doz. 58

A X L E G R EA SE

Churns
B arre l, 5 gal., each  . .  2 40 
B arre l, 10 gal., each  . .2  55 

Clothes p ins 
R ound H ead.

CIG A R S
Jo h n so n  C iga r Co.’s  B ran d

%

S. C. W „ 1,000 l o t s ___ 31
E l P o r ta n a  .......................  33
E ven in g  P re ss  ............... 32
E x e m p la r .........................  32

W orden  G rocer Oo. B ran d  
B en H u r

P e rfec tio n  .........................  35
P e rfec tio n  E x tra s  ........... 35
L ondres  ...............................  35
L ondres G rand  ................. 35
S tan d a rd  ............................. 35
P u rita n o s  ...........................  35
P an a te lla s , F in a s  ........... 35
P an a te lla s , B ock ........... 35
Jockey  C lub ......................... 35

Old Master Coffee

W h ite  H ouse , 1 lb . . . .  
W h ite  H ouse , 21b . . . .  
E xcelsio r, B lend, l ib  
E xcelsio r, B lend, 2!b . 
T ip  Top, B lend, l ib  .
R oyal B lend  ................
R oyal H ig h  G rade . . .  
S up erio r B lend  ............

B oston  C om bination  ..........
D is tr ib u ted  by  Judson  

G rocer Co., G rand  R ap ids; 
L ee  & Cady, D e tro it; Sy
m ons B ros. & Co., S ag i
n aw ; B row n D av is & W a r 
ner, J a c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo.

C O C O A N U T
B a k e r’s  B raz il S hredded

10 5c pkgs.. p e r case 2 60
26 10c pkg., p e r case 2 60
16 10c a n d  33 5c pkgs.,

p e r  1case . . 2 60

Old M as te r 6 ....................... 33
San M arto  ......................... —
P ilo t .....................................

T E A
R oyal G arden , %, %

an d  1 lb ...........................  40
T H E  BO UR CO., 

T O L E D O , O. 
C O F F E E  
Roasted

D w in n e ll-W rig h t Co.’s  B ’ds

VH1TEH0US£

TOl+'tlÎïî"

c o f fe e
DWini I I. YYRKjH 1 L

s to ck  by  th e  T ra d esm an  
Com pany. T h irty -fiv e  sizes 
an d  s ty le s  on h a n d  a t  all 
tim es—tw ice  a s  m any  sa fes  
as  a re  c a rried  by a n y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand  
R ap id s  a n d  in sp ec t th e  
line personally , w rite  fo r 
q u o ta tions .

The only
5c

C le a n s e r
G uaranteed to  

equal the 
best 19c kinds 

80 - C A N S - $2.80 
SOA P

L a u tz  B ros’. & Co. 
Acme, 3o bars , 75 lbs. 4 00 
A cm e, 25 b ars , 75 tbs. 4 00 
A cm e, 25 b a rs , 70 lbs. 3 80
A cm e, 100 c a k e s .......... 3 00
B ig M aste r, 100 blocks 4 00
G erm an  M o t t l e d .......... 3 15
G erm an  M ottled , 5 bx. 3 15 
G erm an  M ottled  10 bx. 3 10 
G erm an  M ottled  25 bx 3 05 
M arseilles, 100 cakes  . .6  00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck  toil 4 00 
M arseilles % box to il 2 10

A pex H am s .....................
O pex B acon .....................
A pex L a rd  .......................
E x ce ls io r H a m s  ............
E x ce ls io r B acon ..........
S ilve r S ta r  L a rd  .........
S ilve r S ta r  L a rd  ........
F am ily  P o rk  ...................
F a t  B ack  P o rk  ..............

P r ice s  quo ted  upon ap p li
ca tion , H am m ond , S tan d ish  
& Co., D e tro it, M ich.

S A FES

P ro c to r  & G am ble Co.
L enox ...............................  3 00
Ivory , 6 oz........................ 4 00
Ivory , 10 oz.....................  6 75
S ta r  .................................  3 35

T ra d esm an  Co.’s B rand  
B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs 2 40 
B lack H aw k , te n  bxs 2 25

A. B. W risley
Good C heer ................... 4 00
Old C o u n try  ............... 2 40

Soap P ow ders 
Snow  Boy, 24s fam ily

size ...........................
Snow  Boy, 60 5s . . . .
Snow  Boy, 100 5c . . . .
Gold D ust, 24 la rg e  . .
Gold D ust, 100 5c . . . .
K irko line, 24 41b...........
P ea r lin e  ..........
S oapine ............
B a u b itt’s  1776
R oseine ............
A rm our’s ........
W isdom  ..........

3 75
2 40
3 75
4 50 
4 00 
2 80
3 75
4 00 
3 76 
3 50 
3 70 
3 30

F u ll lin e  of fire a n d  b u r 
g la r  p roof sa fe s  k e p t In

Soap Compounds
J o h n so n ’s F in e  ..........  5 10
Jo h n so n ’s X X X  ........... 4 25
R ub-N o-M ore ............... 3 85
N ine O’clock ............... 3 30

Scouring
E noch M organ ’s  Sons

Sapolio, g ro ss  l o t s ___ 9 50
Sapolio, h a lf  gro. lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ............... 2 40
S courine M an u fac tu rin g  Co 
S courine, 50 cakes  . . . .  1 80 
S courine , 100 cakes  . .  3 50

1 lb boxes, p e r  g ro ss  9 00 
3 lb . boxes, p e r  g ro ss  24 00 

B A K IN G  P O W D E R  
Royal

10c size . .  90 
% lb can s  1 35 
6 oz. can s  1 9o 
%!b. ca n s  2 50 
% Ib ca n s  3 75 
l ib  can s  4 80 
31b can s  13 00 
5tb ca n s  21 50

W e Manufacture

Public Seating
Exclusively

r h l i r r h p «  We furnish churches of all denominations, designing and 
w l l l H  C I I C S  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

^ S f h n n l c  The fact that we have furnished a large majority of the city  
u L I I U U I S  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.

I A i i f f P  H a l l e  We specialize Lodge. Hall and Assembly seating. 
L < U I1£C  l i a n a  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

American Seating Company
215 W abash A v e . CH IC AG O. ILL.

G R A N D  RA PID S N E W  Y ORK PH ILA D ELPH IA
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BUSINESS-WANTS DEPARTMENT
Advertisem ents inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U S IN E S S  C H A N C E S .

Bring Your Business To Owosso—W hy 
no t?  I h av e  a  s to re  fo r ren t, lease  or 
sale , 100 x22 feet, th re e  floors a n d  b a se 
m ent, la rg e  cold sto rag e , p riv ilege  of effi
c ien t an d  cheap  delivery  sy stem  and, 
w itha ll. cen tra lly  located . R e n t rea so n 
able. O wosso h as  10,000 popu la tion , m a n 
u fac tu r in g  tow n. W ages good. C en te r 
of w ea lth y  fa rm in g  section . T h ree  s tea m  
and  one e lec tric  road  connections. A 
beau tifu l tow n  p o pu la ted  by  h ap p y  p ro s
perous people. If  you a re  d issa tisfied  in  
your p re sen t location , in v e s tig a te  O w os- 
so’s d es irab leness  a s  a  location  fo r you r 
business. Geo. W . D etw iler, 418 E . E x -
change S t.. Owosso, M ich.___________ 194

B arga in  F o r  C ash—B a z a a r  an d  d ry  
goods stock , invoice a b o u t 84,000. P o p u 
la tion  10,000. P oor h ea lth . A ddress No.
195, ca re  T radesm an .______________ 195

D ru g  s to re  fo r sa le  a t  less th a n  invoice. 
W ould  sell h a lf  in te re s t to  d ru g g is t who 
w ould ta k e  m a n ag em e n t of s to re . T he 
Sun D rug  Co., Colorado S prings, Colo.
_______________________________________192

F o r Sale—N ice clean  s to ck  of d ry  goods, 
lad ies’ shoes an d  re a d y -to -w e a r  L ocated  
in one of th e  best tow ns in  M ontana . 
M ight consider M inneapolis p ro p e rty  or 
good au tom obile  in tra d e  fo r p a r t . A d 
d ress  L. T. M oon, L iv ingston , M ont.
______________________________________191

F o r Sale—U p -to -d a te  grocery , fine fix
tu re s , in h e a r t  of b u sin ess  d is tr ic t  of 
K alam azoo . F in e  tra d e . R eason, going 
in to  w holesale business. A ddress A. W . 
W alsh. K alam azoo, M ich. 190

F o r Sale—G rocery  a n d  m e a t m a rk e t, 
c e n tra lly  located  in G rand  R ap ids. W ell 
estab lish ed , E s tim a te d  a t  $3,000. M ust 
sell on acco u n t of h ea lth . B a rg a in  for 
quick  sale . A ddress No. 189, ca re  M ichi
gan  T ra d esm an . 189

W a n ted —To p u rch ase  in te re s t in  d ry  
goods business  or g en e ra l s to re  in  good
tow n. H . W . W ., M uskegon, M ich. 188

W anted—G rocery  s tock  in  S o u thern  
M ichigan o r N o rth e rn  Ohio, N o rth e rn  
In d ian a . A bout $1.500 stock. M ust be a  
live business. C. F. A rm stead , H olland,
M ich.______________________ ______  187

F o r  E x c h an g e—Ten room  residence, 
finely located , F ra n k fo rt, M ich. B ath , 
e lec tric  ligh t, c ity  w ate r. E x c h an g e  fo r 
m erchand ise . A ddress B, ca re  T ra d e s 
m an 186

F o r  Sale—C onfec tionery  sto re , $600 cash . 
1‘. (>. Box 847, G len E llyn, 111. 185

F or Sale—1912 R am b le r C ross-C ountry , 
d riv e n  3.50o m iles, com pletely  equipped. 
T ires  f irs t-c la ss  condition . W ill sacrifice 
$700 fo r quick  sale . A ddress Edw . F. 
K ruse , 210 P e a rl S t., G rand  R ap ids, M ich.

______ 184
Shoe shop fo r sale, only shoe shop h ere ; 

$325; build ing , tools, s to ck ; th ird  on tim e. 
H yde, L aw ton , M ich. _  182

F o r Sale-—Good co u n try  s to re  a n d  dw ell
ing  in excellen t fa rm in g  coun try . Good 
location . D. M. P u tn am , St. Jo h n s, M ich.

181
W an t to  buy a  good seco n d -h an d  or 

new  au tom obile . H ave a  new  H o b a rt 
M. C able p la y er p iano  I w ish  to  exchange. 
If  th e re  is a  d ifference, will p ay  it in 
cash . M. J . G ille tt. M arshall, M ich.

_ 180_
F o r S'ale—D rug  s to re  do ing  good b u s i

ness in  th e  b es t c ity  in M ichigan. S p len
did chance  fo r young  m an. A ddress 
K azoo, ca re  T rad esm an ._____ _______179

S tock  of g en e ra l m e rchand ise  or shoes 
w an te d  fo r cash . M ust be cheap  and  
well located . Im m ed ia te  deal. G ive 
fu ll p a r t ic u la rs  firs t le tte r . F . W . 
C lem ent. B a ttle  C reek , M ich. _ _  196 

F o r  Sale— B asem en t s to ck  of crockery , 
ch ina, sh e lf  h a rd w are , e tc . A few  h u n 
d red  do llars  w ill buy a  good p ay in g  m e r
ca n tile  b usiness  w ith  a  w ell e s tab lished  
tra d e . B est location  in  th e  city . F ree  
re n t to  th e  r ig h t p a r ty . F o r  p a r t ic u la rs  
w rite  H aw ley  D ry  Goods Co.. A lpena, 
M ich. __________________________ 173

F o r  Sale—-(Wholesale a n d  re ta il b ak e ry  
in lively  m a n u fac tu r in g  tow n  11,000 pop
u la tion . H orse , w agon, m ach in ery  and  
s to re  fix tu res. R en t $30, inc lud ing  sto re , 
shop, b a rn  and  e ig h t liv ing  room s, w ith  
m odern  conveniences Good reaso n  fo r 
selling . M ust be seen  to  be ap p rec ia ted . 
A ddress No. 171, c a re  T ra d esm an . 171

F o r Sale Or T rad e—F o r sm all fa rm  or 
c ity  im proved, a  n ice c lean  s to ck  of 
g en e ra l m erchand ise , b a z a a r  goods an d  
fix tu res, $2,500 to  $3.000. A dam son  & M c- 
B ain, S aranac . M ich. _____________170

F o r Sale O r E xchange—F o r s to ck  of 
m erchand ise , h a lf  sec tion  land , n e a r  good 
tow n in S o u th e a s te rn  S ask a tc h ew a n ; no 
w a s te  land , level an d  free  from  s to n es ; 
fa ir  bu ild ings; a b o u t 240 a c re s  in  crop, 
m ostly  all su m m er fallow ed la s t  y e a r; 
o n e -th ird  of crop  delivered  in  tow n  w ith 
ou t expense, goes w ith  lan d  a t  $35 p er 
ac re . In cu m b ran ce  $3,200. S. E . O scar- 
son, W h ite  Rock, S. D. 169

F o r Sale—Good 10 sy ru p  fo u n ta in , w h ite  
onyx  fro n t, one new  10 gallon  s tee l ta n k , 
one 10 gallon, copper. V ery  cheap  an d  
good. A ddress Roxo, c a re  T rad esm an .
_______________________________________168

H otel F o r  Sale—C en tra lly  located , up- 
to -d a te  com m ercia l h o te l; 40 room s, w ith  
cafe, com pletely  fu rn ish ed , w ith  m odern  
equ ip m en t; c a te rs  to  f irs t-c la s s  p a tro n ag e  
an d  is m ak in g  h andsom e p ro fit; going  
W est, cause  of selling ; p rice  $5,500; 
$3,000 cash , b a lan ce  ea sy  te rm s . A ddress 
H o te l M ason. B irm ingham , Alq. 166 

F o r Sale—C lean s to ck  shoes an d  g e n t’s 
fu rn ish in g s . W rite  fo r p a r tic u la rs . J . L.
H opkins, H ebron , 111._________________164

F o r Sale—O nly ho te l an d  h ac k  line in 
tow  nof 1,200. T h re e  depo ts. A m oney
m aker. H av e  had  th is  13 y ea rs . Illness 
th e  reason  fo r selling. M rs. M a rth a
P u rk iss , H om er, M ich._______________162

F o r Sale—A t a  b a rg a in , office ra ilin g  
and  d esk s  com plete, w ith  c a sh ie r’s  an d  
b o o k -k eep e r 's  w indow . Size of enclosure, 
20 fe e t long  by  7 f e e t w ide E n q u ire  
G rand  R ap ids D ry  Goods Co._______ 175

F o r R en t—A fte r  Ju n e  1, s to re  a t  821 
D ivision avenue, sou th , now  occupied by  
th e  B oston  Shoe S to re . No. 1 location  
fo r shoes, c lo th ing  or g e n t’s  fu rn ish in g s . 
B. S. H a rr is , 819 D ivision  A ve., S., G rand  
R ap id s, M ich. 153

F o r Sale—L ease , s to ck  an d  fix tu res, 
e i th e r  co llectively  o r sep a ra te ly . Room. 
35x100; fifty  fee t m ore can  be added  
if w an ted . L oca ted  on p rin c ip a l s tr e e t 
in S ou th  B end. S u itab le  fo r low price 
d ry  goods, fu rn ish in g s , c loaks a n d  m illi
nery . Low  re n t. L e ase  ex p ires  1922. 
P re s e n t occupied a s  a  cloak  s to re  only. 
A ddress S. G rossm an , S'outh Bend, Ind .

176
200 each  n o te  heads, envelopes and  

ca rd s , all $1.75 o r 1,000 of each  fo r $7. 
S im ply d rop  u s a  p o s ta l fo r free  sam p les  
and  w e w ill do th e  re s t. T y p e w rite rs , all 
m akes, $10 an d  up. R u b b er s tam p s, 
salesbooks, etc. Thos. T. C la rk  & Co., 
M ichigan C ity , In d ian a .______________149

G rocery  a n d  ice c ream  p arlo r, doing  
ca sh  business . W ill sell reasonab le  fo r 
cash . R eason fo r selling, too old to  a t 
tend  to  business. Good location . 321
K ansas  Ave.. K a n sa s  C ity, K an._____ 146

F o r Sale—C om plete  re s ta u ra n t  in  b es t 
tow n  in  W yom ing ; good tra d e ; $1,500 
ta k e s  th e  o u tfit; p a r t  c a sh  an d  p a r t  
trad e . R easons fo r selling, re tire m e n t. 
F ir s t  com e firs t served . D on’t  w a it. You 
m iss th e  b es t o p p o rtu n ity  ev e r offered. 
W rite  Box 708, S heridan , W yom ing. 147 

F o r Sale—E xce llen t g en e ra l s to ck  in 
one of W e ste rn  M ich igan’s b e s t sm all 
tow ns. D oing fine business. E xpenses  
low. A ddress 145, c a re  T ra d esm an . 145 

I  am  se tt l in g  up  m y h u sb an d ’s e s ta te  
an d  h av e  s tau n c h ly  bu ilt, m ed ium  sized  
launch  fo r sa le  a t  sacrifice ; new ; fully  
equ ipped ; G ray  m otor. W rite  me. M rs.
S a ra h  H ard y , B ig  R ap id s, M ich._____ 140

F o r Sale—G rocery  an d  g e n e ra l s to re . 
N ew  a n d  g row ing  tow n  on P . M. ra i l 
road, M an is tee  coun ty , M ichigan. $6,500 
fo r s to ck  an d  bu ild ings. S tock  fo r ca sh  
an d  bu ild ing  on tim e  if  desired , o r  w ill 
re n t bu ild ing . Good es tab lish ed  business. 
G roceries, d ry  goods, no tions, shoes, c lo th 
ing, d rugs , tobacco, flour, feed. Splendid 
o p p o rtu n ity  fo r r ig h t m an. A ddress R . O. 
Johnson , 1250 F ir s t  N a tio n a l B an k  Bldg.,
C hicago.______________________________ 139

W e offer fo r sale , fa rm s  a n d  business 
p ro p e rty  in  n ea rly  a ll cou n ties  of M ich
igan  and  also  in  o th e r  s ta te s  of th e  
U nion. W e buy, sell a n d  exchange 
fa rm s  fo r b usiness  p ro p e rty  an d  inv ite  
your co rrespondence. J . E . T hom  & Co.. 
7th F loo r K irb y  B ldg.. S ag inaw . M ich. 659 

M erch an ts  P lea se  T a k e  N otice! W e 
h av e  c lien ts  of g ro cery  s tocks , g en e ra l 
stocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  s tocks . W e h av e  on o u r lis t a lso  a  
few  good fa rm s  to  exchange fo r such  
stocks . A lso c ity  p ro p erty . If  you w ish 
to  sell o r ex ch an g e  y o u r b u s in ess  w rite  
us. G. R. B usiness  E xchange, 540 H o u se 
m an  B ldg., G rand  R ap id s. M ich. 859 

F o r  Sale—C lean s to ck  of g en e ra l m e r
chand ise , loca ted  in  tow n  1,400 p opu la 
tion , do ing  $25,000 a n n u a l business . Good 
reaso n s  fo r selling . A ddress Box 205, 
Yale. M ich.____________________________ 30

F o r Sale—C onfec tionery , ice cream , 
b usiness  lunch  a n d  bake ry . L o c a ted  op
posite  un ion  depo t a n d  b o a t land ing , in 
tow n of 35,000 In h a b ita n ts  on L a k e  
M ichigan. H av e  o th e r  b u s in ess  to  a t 
te n d  to  an d  w ill sell v e ry  reasonab le . 
S ales av e ra g e  $50 p e r  day . 75 p e r  cent, 
t r a n s ie n t tra d e . A ddress No. 941, c a re
T rad esm an .__________________________ 941

D ry  goods, boot an d  shoe an d  fu rn itu re  
s to re ; u p - to -d a te  s to ck ; good p ay in g  b u s i
ness  in  a  m a n u fa c tu r in g  tow n  of 3,000; 
good su rro u n d in g  co u n try  tra d e ; only 
s tock  of i ts  k ind  in  to w n ; es ta b lish ed  30 
y e a rs ; b e s t  of rea so n s  fo r selling. A d
d re ss  P . O. B ox 332, N ew  H artfo rd , 
Conn. 123

F o r  Sale—Book, s ta t io n e ry  a n d  a r t  
s to re . Good all th e  y e a r  round  tra d e ; no 
co m petition ; business  doubled  in  th e  la s t 
th re e  y e a rs ; b ig  su m m e r bu s in ess ; have  
o th e r  in te re s ts  th a t  dem an d  m y a t te n t io n ; 
s t r ic te s t  in v e stig a tio n  inv ited . A ddress 
C has. U m sted , S ou th  H aven , M ichigan. 
_______________________________________177

1 pay  ca sh  fo r s to ck s  or p a r t  s to ck s  
of m erchand ise . M ust be cheap . H . 
K au fer, M ilw aukee, W is. 92

F o r Sale—D rug  s tock  in  good live C en
tra l  M ichigan tow n, p opu la tion  850. E x 
ce llen t business . R eason  fo r selling, poor 
h ea lth . A ddress No. 117, c a re  T rad esm an . 
_______________________________________ 117

F o r Sale—B ak e ry  in  tow n of 2,000 po p 
u la tion . D oing good business. N o com 
petition . M ust sell. Call o r  w rite  J.
H . P o rtz . B uchanan , M ich. 113

Books a n d  s ta t io n e ry  fo r sa le ; good
book s to re , w ell loca ted  in  b e s t tow n 
W e ste rn  Colorado. A ddress O w ner, R. 
C ulver. M ontrose, Colo. 88

If  you w ish  to  buy , sell o r ex ch an g e  any  
le g itim a te  b usiness  of a n y  k ind , anyw nere , 
consu lt o u r B u sin ess  C hance D ep a rtm en t. 
I ts  op era tio n  is  n a tio n a l in scope and  
o ffers unexcelled  se rv ices  to  th e  seller, 
a s  w ell a s  th e  buyer A d van tageous e x 
changes  fo r o th e r  p ro p e rtie s  a re  o ften  
a rran g e d . In  w ritin g , s ta te  fu lly  your 
w an ts . T he  V arlan d  S ystem , C ap ita l 
B ank, S t. P au l, M inn. 814

F or Sale—S aw m ill p ro p erty  a t  F ord  
R iver, M ichigan, co n sis tin g  of th re e  band 
saw m ill, sh ing le  mill, tie  an d  po st mill, 
la th  m ill, docks an d  tra m s , b lack sm ith  
shop an d  m ach ine  shop all s tocked  w ith  
tools, la rg e  s to re  an d  office building, 
la rg e  b o ard in g  house, la rg e  b a rn s , s ix ty -  
th re e  houses, lands, e tc ., a ll of w hich 
w ill be sold a t  a  ba rga in . A pply to  T he
I. S tephenson  Co., W ells, D e lta  County,
M ichigan. 78

F o r Sale—Good c lean  s tock  gene ra l 
m erchand ise , located  in  b es t tow n  800 
popu la tion  in  C en tra l M ichigan. Invoices 
ab o u t $4,000. F in e  bu sin ess , excellen t 
fa rm in g  coun try . W ill sell a t  inven to ry . 
D eal w ith  ow ner, no a g e n ts . A ddress 
No. 907, c a re  T ra d esm an . 907

S afes  O pened—W . L . Slocum , sa fe  ex 
p e r t and  locksm ith . 97 M onroe Ave., 
G rand R ap ids, M ich.________________ 104

To tra d e  A rk an sas , O klahom a, T exas  
fa rm s  fo r m erch an d ise  o r c ity  p roperty . 
Box 67. H atfield , A rk . 106

F u rn itu re  B usiness  F o r  Sale—W ill in 
voice a t  abo u t $12,000. L oca ted  in  T u r 
lock, in  th e  fam ous T urlock  irr ig a tio n  
d is tr ic t. O ver 175,000 a c re s  in  th e  d is 
tr ic t. P opu la tion  3,000. G row ing  every  
day . Good reaso n s  fo r selling. Sales la s t  
y ea r, $30,000. A ddress Box 217, T urlock , 
Cali.___________________________________ 20_

W ill p ay  cash  fo r s to ck  of shoes and  
rubbers . A ddress M. J .  O., c a re  T ra d e s 
m an. 221

M r. M an—Do you w a n t to  sell o u t fo r 
c a sh ?  I  han d le  th e  sa le  of s to res , fa c 
to ries , b usiness  p laces  an d  rea l e s ta te . 
W rite  m e if you w a n t to  buy, o r sell. 
E s ta b lish ed  1881. F ra n k  P . C leveland, 
1261 A dam s E x p re ss  B uild ing , C hicago, 
Ilk____________________________________ 398

A $15,000 s to ck  of clo th ing , boo ts and  
shoes (all H a r t ,  S c h a fn e r M arx  clo th ing  
an d  W a lk -O v e r shoes). A n A1 stock . 
W ill ta k e  $10,000 in  D e tro it im proved. 
O. F . H yde Co.. 303 C h am b er of Com 
m erce. D e tro it, M ich. 158

F o r Sale—F u lly  equ ipped  an d  e s ta b 
lished  co rse t shop in  L ouisville , K y. A 
ra re  ch an ce  fo r one w ho can  devo te p e r 
sonal a t te n t io n  to  th e  business. A ddress 
P a r is ia n  C orse t S tore, C inc innati, Ohio.

157
F o r Sale—L a rg e  c ream ery , chu rns, r ip -  

eners, p a s te u rize r , v a ts , 400 cans, g a th 
e rin g  cans, 25 H . P . boiler, 30x60 bu ild ing  
w ith  eng ine room  add ition , good d a iry  
coun try , m u s t be sold. C ost $7,000, w ill 
ta k e  $1,500. C rego R ea lty  Co., M t. P le a s 
a n t, M ich. 156

F o r Sale—D ouble b rick  block. T he  
clo th ing  an d  fu rn ish in g  s to re  is s tocked  
w ith  a b o u t $8,000. T he  d ry  goods s to re  
is read y  fo r s tock . S helv ings, fix tures, 
e v e ry th in g  needed. B usiness  es tab lish ed  
27 years. A lw ays p ro sperous . R eason 
fo r selling, w ish  to  re tire . A ddress A. J . 
W ilhelm , T ra v e rse  C ity, M ich. 130

H E L P  W A N T E D .

W a n ted —H o n es t young  m an  w ith  ex 
perience  to  clerk  in  h a rd w are  sto re , ta k e  
lead in  tin  shop an d  som e experience  in  
h o t a i r  an d  h o t w a te r  fu rn ace s. S ta te  
s a la ry  w an te d  in  firs t le tte r . N o rto n  &
R osencrans , R ow ley, I o w a _________ 183

W an ted—S ubsc rip tion  so lic ito rs  who
h av e  h ad  a c tu a l experience  in  secu ring  
su b sc rib e rs  fo r tra d e  jo u rn a ls . S ta te  ex 
perience , len g th  of tim e  em ployed and  
n am es of fo rm e r em ployers. A ddress No. 
897, c a re  M ich igan  T ra d esm an . 897

W a n te d —P h a rm a c is t  w ith  sm all ca p ita l 
to  ta k e  in te re s t  in  one of b e s t p ay ing  
d ru g  s to re s  in  G rand  R apids. A ddress 
P a rk  P h arm a cy . Cor. V alley a n d  B ridge .

193
W a n ted —C lerk  fo r g en e ra l s to re . M ust 

be sober and  in d u s trio u s  an d  have  som e 
p rev ious experience . R efe rences  requ ired . 
A ddress S tore, c a re  T ra d esm an . 242

A U C T IO N E E R S .

A uction  Sale—E x p e r t serv ices  g u a ra n 
teed  closing out o r red u c in g  sto ck s  of 
m erchand ise . F o r  d a te s  an d  in fo rm ation  
w rite  to  H en ry  N oring , A uctioneer, R eeds- 
burg , W is. 115

F O R  S A L E
Practically new No. 4 Underwood type

writer. Perfect condition. Extra card 
index roll. Price $70. Retail price $102.50. 
Address No. 150, care Tradesman.

m iïh ?c 1 3 9 -1 4 1  Monro«* Sf.

GKAND RA PID S. MICH.

Safes That Are Safe

SIM PLY  ASK US 
"W hy do your safes save their 

contents where others fail?’ ’ 
S A F E  SA FES

Grand Rapids Safe Co. 
Tradesman Building

Parcels Post Zone 
Maps

We are prepared to furnish local 
zone maps, about 10x14 inches in 
size, showing tow ns located in first 
and second zones from the place of 
com putation (similar to the map 
printed in the Michigan Tradesman 
of Dec. 11), as follows:

500 ........ ......... $11.00
1000.......... ..........  13.00
1500.......... .........  15.00
2000.......... ..........  17.00

This includes the  m aking of an en
graved plate about 8 x  10 inches in 
size and the printing a t top or bot
tom  of plate several lines setting 
forth  who is responsible for the  dis
tribution  of the map. On account of 
the  tim eliness of the map. due to the 
in terest in parcels post a t th is time, 
no souvenir would be more generally 
appreciated than  this.

Tradesman Com pany  
Grand Rapids, Mich.
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T R A D E  ET H IC S.

H olding Customers B y Making Un
fair Exchanges.

W ritte n  fo r th e  T rad esm an .
S to re  ethics w ere under discussion.
O ne m an told of his various exper

iences w ith different custom ers, aver- 
ing th a t it was quite out of the pos
sible to  tre a t everybody alike.

“ I believe in the good old saw, ‘Do 
un to  o th ers  as o thers do un to  you,” ’ 
he declared. “T h a t’s m y doctrine 
and I m ean to  live up to  it.”

E verybody p resen t realized th a t the 
speaker w as not m aking good in the 
m ercantile business. H e had m any 
enem ies and w as m uch talked about. 
O ne old m an sa t a t one side tak ing  
no p a r t in the conversation, although 
he could no t help hearing  every w ord 
th a t was said;

“W h at are store ethics anyhow ?” 
queried a young m an, a drum m er 
from  M ilwaukee. “I ’ve heard  a  lo t 
of loose talk  about such things. O ne 
m an te lls  me it is to  buy all the b u tte r 
you can get a t one price even though 
some of it  isn’t fit to  feed the hogs. 
M y idea would be to  pay according 
to  quality .”

“T h a t is certainly the fair w ay,” 
assented  Tom  W alker, the store m an 
from  O rpington, “bu t you see, the 
m an who follow ed it w ould soon find 
him self in the dump heap. P len ty  of 
wom en th ink  they  m ake good bu tter 
w hen the tru th  is, it is rank. T u rn  
one of these down and see w hat you 
get------•'*

“O stracism  and cut in trade,” sud
denly put in the silver-haired gen tle
m an who up to  th is tim e had said not 
a word. All now turned to  him, his 
benevolent countenance betokening a 
thorough gentlem an of the old school. 
“ I have had some experience in trade, 
since I have been in business in one 
tow n for fo rty  years. N o doubt some 
of you have heard of H oldensm ith  & 
Co. of G reat R apids?’"'

No doubt they all had. H olden
sm ith & Co. w ere know n th roughou t 
the S tate as one of the largest depart
m ent store p roprietors.

“D uring m y business career,” pur
sued H oldensm ith, “ I have m ade it 
a point to  never quarrel w ith my 
bread and butter. T he m om ent you 
begin to  argue the question w ith a 
custom er th a t m om ent you put your
self in a way to lose trade. Never 
but once in all m y career did I a t
tem pt anything like th a t and the les
son I learned put me m ost thoroughly  
wise.”

Everybody w aited patien tly  fo r the 
old m erchant to  proceed. T hey all 
knew  the repu tation  of the m an as 
th a t of the stric tes t in tegrity , conse
quently  w hat he m ight say would be 
w orthy  of consideration.

“ I t  is a fact p a ten t to  everyone,” 
said the old m erchant, “tha t we are 
dependent on the public for w hatever 
degree of success we atta in . I once 
turned down a wom an w ho fetched 
a pair of shoes to  our store, claim ing 
th a t they  w ere worthless^ she de
m anding the re tu rn  of her m oney or 
a new  pair. K now ing as I did th a t 
the shoes w ere purchased elsewhere, 
I turned her down. Consequence was

she w ent away in w rath  and spread 
to the four w inds her w rongs.”

“You had no t w ronged her, so 
w here w as her claim  on you?” ques
tioned one.

“T h a t w as the w ay I felt about it. 
Som ehow though she go t the idea into 
her head th a t the shoes, bought by a 
neighbor, came from  our store. F rom  
th a t day I m ade it a poin t to hum or 
every claim m ade upon the firm. 1 
have instructed  m y clerks to  trea t 
everybody w ith suavity, show ing ab
solutely no favoritism . I th ink  we 
have proved this policy to be the best 
for the firm.”

“No doubt, since you have certainly 
m ade a success of the business.’"'

“I call to  m ind a  circum stance th a t 
m ight have roiled a person w ho is a 
stickler for absolute righ t. A w om 
an came to the sto re  w ith a pair of 
shoes, claim ing they w ere w orthless, 
and saying she wished to  exchange 
for a pair w orth  som ething. The 
clerk, on exam ining the shoes, dis
covered th a t one of them  had been 
too near a fire; had in fact been 
scorched, doubtless in her own home.

“ ‘Ah m adan,’ said he, ‘these shoes 
w ere sound when they left the sto re ; 
you have had this one too near the 
fire—’ T he wom an snatched the shoe. 
‘No such th ing ,’ she cried. ‘You ad
vertise to exchange goods if u nsa tis
factory  and now you w ant to  crawl 
out of it.’ She w as tu rn ing  indig
nan tly  away w hen I stepped up, took 
the shoes from  her hand, te lling  the 
c le rk . to supply the wom an w ith 
ano ther pair. A t the same tim e I 
sm ilingly told her th a t m istakes would 
som etim es occur and, do doubt, she 
w as in the righ t about the shoes. I 
sent her on her way rejoicing.

“ N aturally , I w as in fo r a series of 
rem arks from  the clerk in question. 
H e said he knew  I had instructed  him 
to rectify  all m istakes, to  deal abso
lutely square w ith the public, bu t this 
w as too rank. ‘W hy,’ he declared, 
‘th a t wom an burned th a t shoe herself, 
then  com es here asking us to  m ake 
good fo r her own carelessness. Now 
th a t is w hat I call outrageous.’ I t  w as 
in a way, but w hat w ould I have 
gained by d isputing  the custom er’s 
w ord? A bsolutely nothing. A single 
w om an w ith a tongue—and all have 
them —would do m ore harm  than  a 
m ine charged w ith dynam ite. Instead  
of saving the price of a pair of shoes 
I would have knocked out a hundred 
do llars’ w orth  of trade .”

T he listeners to the old m erchan t’s 
reasoning could well understand  th a t 
he w as correct in his argum ent.

“A custom er once re tu rned  w ith a 
suit of clothes the trousers of which 
had a poor spo t in them . I ordered  
one of the clerks to exchange a full 
suit of w arran ted  clo thes for th a t r t  
turned. O f course, I m ight have 
given ano ther pair of trousers only, 
th a t w ould have been exactly  fair, 
bu t by giving a full su it we m ade a 
friend and perm anent custom er of the 
m an; th a t w as ten  years ago and he 
is still a custom er of ours. W asn ’t 
it w orth  one su it of clothes to  secure 
a custom er fo r life?”

T hose p resen t gave M r. H olden
sm ith a vote of thanks fo r h is con

tribu tion  to  the discussion, each one 
feeling th a t he had learned som ething 
w ith regard  to  trade  ethics th a t w ould 
stand by him for all time.

O ld T im er.

W hy H olding Companies Are Strong 
W ith Investors.

W ith  cum ulative effect the benefits 
bestow ed upon the people by public 
u tility  holding com panies are ju stly  
a ttrac tin g  the favorable a tten tio n  of 
the public.

T he trend  of the  m arket during 
the last six m onths of uncertain ty  
and stock depression has d em onstra t
ed th a t the investing public has con
fidence in th is class of securities on 
account of the ir stability.

E ven the shadow  of possible Con
gressional investigation of holding 
com panies, in keeping w ith the gen
eral a ttitude  of the A dm inistration , 
has failed to  cause apprehension upon 
the p a r t of investors in public u tility  
securities, fo r the reason th a t as 
natural m onopolies they  are no t sub
ject to criticism  of the re s tra in t of 
trade  and o ther evils claim ed by the 
G overnm ent to be objectionable in 
so m any industrial and railroad en
terprises.

Public service corpora tions are  in 
m ost instances subject to  regulation  
by sta te  com m issions. T hirty -tw o 
S tates in which public utilities com 
m issions have been established have 
declared in favor of m onopoly and 
regulation. T hese S tates are A rizona, 
California, Colorado, Connecticut, 
Georgia, Idaho, Indiana, K ansas, 
Maine, M aryland, M assachusetts, 
M ichigan, M issouri, M ontana, N ebras
ka, New Jersey , Nevada, New H am p
shire, New York, New Mexico, N orth  
Carolina, O klahom a, Ohio, O regon, 
Rhode Island, South C arolina V er
m ont, Virginia, W isconsin, and the 
D istric t of Columbia.

T he publicity as to  the operation, 
earnings, securities, etc., of public 
service corpora tions th u s obtained» 
has been and is enlightening the peo
ple. T he consequence is th a t the  s ta 
bility of the business has a ttrac ted  
not only the large investor, bu t also 
the m an w ith a m oderate surplus to 
invest. T his has benefited the public 
service corpora tions in tw o ways. I t  
has broadened the m arket, scattered  
its securities and created am ong the 
people a m ore w idespread financial 
in terest. T his, added to  the daily 
dem onstration  th a t a public utility  
com pany, operated  as a m onopoly 
under regulation, can provide the 
com m unity w ith be tte r service and 
cheaper light, heat and pow er than 
if there  was a com petitive com pany 
in the field, has entrenched public 
service corpora tions in the estim ation 
of the people.

T his, together w ith the fact that 
individual adm inistration  charges and 
geneial operating  costs are reduced 
through  being shared by o ther co r
porations operated  by holding com 
panies, robs of its force any criticism  
as to  the public utility  being a m o
nopoly.

T he fact th a t public service holding 
com panies have no t only no objection 
to sane sta te  regulation , bu t have ap 
proved of the same, and have co

operated  in m aking such regulation  
effective, has done away w ith m uch 
blind prejudice.

A continuance of th is policy of 
frankness and honesty  w ith the peo
ple will en tirely  elim inate public an
tagonism , while a w ider d istribution 
am ong sm all stockholders of the se
curities is bring ing  the people in 
closer touch w ith holding com panies 
in a general way.

Joseph  H . B rew er

For Increasing Sales.
A m ethod adopted by a  departm ent 

sto re  in Rhode Island for increasing 
the in te rest of its salespeople will 
doubtless prove of in terest to m any 
of our readers.

T his concern gives a banner each 
week, represen ting  first, second and 
th ird  prize, and this banner is hung 
in the departm ents m aking the best 
percentage of gain for the week over 
the sales of the previous year. A t the 
end of four m onths, cash prizes are 
given to  the departm ents which have 
m ade the best percentage of gain for 
the four m onths.

T he prize is no t based on the num 
ber of tim es the departm ent has had 
the blue, or first banner, but on the 
gain in percentage. T he first prize 
is $25 to each salesperson in the 
prize - w inning departm ent. T he 
m anager of the prize-w inning de
partm ent also receives a sim ilar 
am ount. T he second prize is 
$15, and the th ird  prize is $5. 
W here tw o salespeople come very 
close to g e th er in the gain in 
the ir sales, tw o second prizes are 
usually made. T h a t is, tw o depart
m ents get a second prize and a fourth 
departm ent gets a th ird  prize.

In  addition to this, at tim es prizes 
are given to  the section m anager in 
the prize w inning departm ent.

A fter a tria l of four m onths, the 
concern has taken it up again for an
o th er four m onths, and expresses the 
opinion th a t the in terest is now so 
g rea t th a t the efforts of the sales
people and departm ent heads will be

Butter, Eggs, Poultry, Beans and P o
tatoes, at Buffalo.

Buffalo, June 11.—C ream ery butter, 
fresh, 25@27c; dairy, 23@26c. poor 
to  good, all kinds, 18@22c.

Cheese—Fancy, old 17c; choice, 15 
@16c; new choice 14@14j4c; poor 
to  common, 10@15c.

E ggs— Choice, fresh candled, 21c; 
at m ark 20@20J^c.

P ou ltry  (live)—Turkeys, 14@15c; 
cox, 12@13c; fowls, 17@18c; springs, 
30@33c. ducks, 18@20c.

Beans— Red kidney, $2@2.25; w hite 
kidney, new $3@3.25; medium, $2.35 
@2.40; narrow , new  $3@3.40; pea, 
new $2.35@2.40.

P o ta toes—65@70c per bu.
Rea & W itzig.

M any a m an w ho is sure he is 
righ t h asn ’t energy enough to  go 
ahead.

B U S IN E S S  C H A N C E S .

F o r Sale—R oyal m e a t chopper, % h o rse  
pow er m otor, used  only  a  few  m o n th s; 
cam e to  us th ro u g h  a  m o rtg ag e  fo re 
closure ; w ill sell w ith  g u a ra n te e . W rite  
u s a t  once. A ddress R h in e lan d e r C rea m 
ery  & P roduce  Co., R h in e lan d e r, W is.
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The grocer who has a

BOWSER SELF-MEASURING OIL TANK
can tell 20 feet from the tank by a glance at the float gauge how much oil he has on hand. When the tank is filled the 
gauge shows him how much oil he has received and he cannot be overcharged. As he sells the oil to his customers, the 
computer shows him how much to charge, just as does your computing scales, and the automatic cut-off stops the flow of 
oil as soon as pumping ceases, so there is no dripping of oil to waste profits and damage other goods. Get a BOWSER 
OUTFIT, cut out the guess-work, and MARE A PROFIT ON EVERY OIL SALE. Send a postal card asking for our 
FREE BOOR and full particulars. Ask us any question you want about handling oil.

S. F. BOWSER & CO., Inc.
H om e Plant and General O ffices, B o x  2089, Ft. W ayne, Ind., U. S. A .

Sales O ffices in all C enters and R epresentatives E veryw here
Original patentees and manufacturers of standard, self-measuring, hand and power driven pumps, large and small tanks, gasoline and oil storage and distributing systems, self-registering 

pipe line measures, oil filtering and circulating systems, dry cleaner’s systems, etc.

E S T A B L IS H E D  1 8 8 5

Weighing sugar, putting it in bags, los
ing by waste of time, overweight and 
cost of bags and string used eats up all 
the profit of selling sugar. In fact, the 
grocer who follows such old-fashioned 
methods loses money. No wonder the 
sale of FRANRLIN CARTON SUGAR 
is increasing all the time. The FRANR
LIN CARTON is a neat, handy package 
that’s as easy to handle as a can of tomatoes; it’s ready to 
sell when you get it. It pleases customers because every
body wants clean sugar. The capacity of the containers 
enables you to buy in convenient quantities and you can 
get any popular sugar in FRANRLIN CARTONS.

You can buy Franklin Carton Sugar in the original 
containers of 24, 48 , 60 and, 120 pounds

THE FRANKLIN SUGAR REFINING COMPANY
PH ILA D ELPH IA , PA .

“Y our custom ers k n o w  FR A N K L IN  C A R T O N  SU G A R  
means. C L E A N  sugar”

SUMMER TIME 
IS TEA TIME

TETLEY’S
INDIA

CEYLON

TEAS
Are good for that tired feeling

Fragrant 
Delicious 
Invigorating

Hot or Iced

and see our Tea Tree grow- 
m a seed from the Imperial 
as.

THE TEA HOUSE

Judson Grocer Co.
The Pure Foods House 

GRAND RAPIDS, MICHIGAN



All your customers know the “Gold Dust Twins,” W hy shouldn t  they know the best-working and 
steadiest servants they ever had?

GOLD DUST does its work so well th a t word-of-mouth recommendation of woman to woman has 
been added to our extensive advertising magazines, billboards, street cars and newspapers.

GOLD DUST has done as much for the grocer as it has for the housewife, for its wonderful reputa
tion causes a wonderful sale and a steady stream of profits for him.

“Recommend GOLD DUST—Every sale means another”

L et  th e  Gold D u s t  T w in s  do y o u r  worK

THE N.K.FAIRBANK COMPANY
C H I C A G O

The Karo Demand is Increasing
Everywhere

Karo sales are jumping. Effective advertising in the magazines, 
newspapers, bill-boards and street cars is proving a powerful sales maker. 
It is influencing millions of housewives to use more Karo than ever— 

telling them about the great food value of Karo, its purity, its nourishment, the energy it supplies 
and what’s all important, its econom y.

W ith the cost of living so high, these Karo facts strike home w ith double force, they are 
increasing sales quickly.

Karo is the great household syrup—the syrup of known quality and purity—specially w hole
some and delicious, and of highest food value.

Your customers know  it—they know  that the Karo label stands for highest quality, best 
flavor, and full net weight. Stock generously with Karo. It sells quickly, is easy to handle 
and pays a good profit.

Corn Products Refining Company
N ew  York


