
Thirtieth Year GRAND RAPIDS, WEDNESDAY, JU N E 25, 1913 Number 1553

-k
k
*
+*-k-k
*
+k
k
+
k
k
k
-K+
*-k*
-K-k•k★**★**
*-k-k
f*
*«
■K
★
*
k
k
*
k
k
T■kk-k-kk
k
k
k
k
k-k•kk■kkk■k■k
k
■k-k
k-k■k
kk
k-k
k
kk
k
k-k-k-k
k
k
k
k
k
*
+k-k■kkk•k-kk
k
k
k■k■k

Once in a (Ubile
Once in a while the sun shines out,

And the arching skies are a perfect blue; 
Once in a while mid clouds of doubt

Hope’s brightest stars come peeping through. 
Our paths lead down by the meadows fair,

Where the sweetest blossoms nod and smile, 
And we lay down our cross of care 

Once in a while.

Once in a while within our own
We clasp the hand of a steadfast friend,

Once in a while we hear a tone
Of love with the heart’s own voice to blend; 

And the dearest of all our dreams come true,
And on life’s way is a golden mile,

Each thirsting flower is kissed with dew.
Once in a while.

Once in a while in the desert sand
We find a spot of the fairest green;

Once in a while from where we stand 
The hills of Paradise are seen,

And a perfect joy in our hearts we hold—
A joy that the world cannot defile;

We trade earth’s dross for the purest gold,
Once in a while.

Nixon Waterman.

Cbe Old Cowti

My friend, have you heard of the town that lies 
On the banks of the river Slow?

You have only to fold your hands and glide 
Down the slope of weak-will’s slippery side, 

And quickly there you’ll go.

The town is as old as the human race,
And it grows with the flight of years;

It is rapt in the fog of idler’s dreams,
Its streets are paved with discarded schemes 

And sprinkled with useless tears.

Cbe Power ol Prayer

More things are wrought by prayer 
Than this world dreams of. Wherefore let thy voice 
Rise like a fountain for me night and day.
For what are men better than sheep and goats 
That nourish a blind life within the brain,
If, knowing God, they lift not hands of prayer 
Both for themselves and those who call them friend? 
For so the whole round earth is every way 
Bound by golden chains about the feet of God.

Alfred Tennyson.
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WHEN YOU SEE
THE 

SIGN OF
GOOD
CANDY

“DOUBLE A”

Remember it came from

The PUTNAM FACTORY, National Candy Co., Inc.
Grand Rapids, Mich.

The successful grocer makes it a point to please 

his customers. Have you ever noticed th a t all 

of them sell FLEISCHMANN’S YEAST? They 

wouldn’t  do it unless it pleased their customers. 

They also consider the profit, which makes it 

worth their while. 3 . 3  3  3  3

FRANKLIN CARTON SUGAR
IS A LABOR SAVER

Grocers of to-day realize that they must work hard 
enough without doing anything that is not absolutely neces
sary, so they welcome the FRANKLIN CARTON which 
takes all the work out of retailing sugar. FRANKLIN 
CARTON SUGAR is READY TO SELL WHEN YOU 
GET IT; there’s no weighing, no wrapping or tying. It 
saves you the cost of bags and time and prevents loss by 
overweight. Use the time you would take for putting 
sugar in bags to make a display of the neat blue FRANK
LIN CARTONS; they’ll sell, because FRANKLIN CAR
TON SUGAR is well known to the public.

You can buy Franklin Carton Sugar in the original 
containers of 24, 48, 60 and 120 lbs.

T H E  F R A N K L I N  S U G A R  R E F I N I N G  C O M P A N Y
P H IL A D E L P H IA , PA .

“Y o u r cu s to m e rs  k n o w  F R A N K L IN  C A R T O N  S U G A R  
is C L E A N  su g a r.”

Powder

in  y o u r  jnext order
L autz Snow Boy W ashing

Buffalo, N. Y.
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T H E  LÖ SS ON S T R A W B E R R IE S . 
City folks arc quite incline«! to

laugh w in •n tini report conies from
i be rui-al dislrit:ts that the pe;ich or
the sii•awl le r r y or some otheir crop
lias be c 11 killed by a winter freeze
nr dan ìa g c■d by a late frost. 1’e r h a p s

this is bet ■ ause such reports h ave so
many* 1ime s bee n followed by 1mm per
crops that they regard it as tlu ■ u s u a l

false alami and see in the sealre that
lias be:en giveni their rural cousin
something t< * Ianigh at. If the pit y folks
realized wbat the failure of any par-
ticular cn ip rcally meant,  no t only
to the fan ner  1)lit to the city a s well,
insteadl of in ah ing m erry  ovo r the
alarms th at arie sounded, the y. too,
would be nerv«mis and afraid. This
season we bave a failure in the straw-
berry  «ro] i. T b e early prospect:s were
most fa y o rabie for a berry  ere >p that
would beat the records. Just as the
vines wer e in lull bloom came the
May free/:e. Tha t  temperatili ' e went
down into1 the 20s. I t  wasn't a frost
such ais may come any time in late
May, 1ml it was; a dead cold, {«.Bowed
by dry weather  and bright sunshine. 
T he  strawberry bloom was frozen— 
the crop was gone. The city folks 
in May may have wondered how this 
concerned them, and in June they are 
Imding out. A year ago strawberries 
of the finest quality were selling' on 
the market  at fiO cents to $1 a crate 
and car lot shipments were being sent 
out of town. This year berries  of very 
inferior quality are selling at $1.75 to 
$2.50 a crate and are hard to get even 
at that figure. Those  who live in the 
city have had to pay double or more 
for such berries or  they have had t<> 
go without. The May freeze was gen
eral throughout the State and it has 
not been possible to ship in berries  to 
supply the local demand.

T he  freeze was a disaster to the 
farmer to even a greater  degree than 
to the city. A full crop of berries 
would have m eant a turn over in this 
district alone of approximately $100,- 
000, even at the low prices that  pre
vail when berries are plenty. The 
crop this year, it is estimated, will 
scarcely reach a value of $15,000, 
even though the prices are almost out 
of sight.. Last year one of the

Walker township growers,  with a 
seven acre patch, brought in from 
200 tu 2.00 cases daily for two weeks 
with a cash return of front $150 to 
$250 a day. This season he is br ing
ing in 10 to 20 crates a day and about 
one week will clean him up. This  is 
but a single instance. T here  are oth
ers just like it in varying degrees in 
all tlie couutrv tributary to Grand 
Rapids. The farmers have lost out 
im one of | heir most profitable small 
crops and this will mean that  they 
will have just  so much less money to 
spend.

Last  year the Michigan peach crop 
was a total failure, and it is es t imat
ed that it cost the State at least a 
million dollars. The farmers were 
first hit by the disaster, but during the 
fall and winter and spring it reached 
the city merchants,  the banks and 
everybody. The fact is the failure 
of any of our  crops is just  as much 
a disaster to the city as to the coun
try, and when city folks realize this, 
instead of smiling when the report  
comes of frost or freeze, they will get 
down on their marrow bones with the 
farmers to pray that the Lord may 
spare them.

P R E S ID E N T ’S P R E D IC A M E N T .
President Wilson's announcement 

that he will sign the Sundry Civil 
Appropriation hill, with the proviso 
that n o  part of the money appropriat
ed for the enforcement of the anti
trust law shall be spent in the prose
cution of labor combinat ions of farm
ers' associations, however  clearly they 
may violate that statute,  cannot be 
made to look honorable by any apol
o g y  or explanation, however smooth 
or plausible. It is true that the 
bill makes many appropriations of 
funds for different branches of the 
public service and that they will be 
needed for the fiscal year beginning 
July 1. It is true tha t  the obnoxious 
proviso, which President Taft  in veto
ing t'ne bill characterized as "vicious 
class legislation," does not change 
the anti-trust law or directly exempt 
labor organizations or farmers’ al
liances from its operation.  I t  may 
he true that o ther  funds at the com
mand of the Department of Justice 
can be used for prosecuting such 
combinations if occasion should arise.

T o  fall back upon such pleas is 
sheer  evasion of a responsibility to 
express disapproval of the violation 
of a vital principle of our Govern
ment in the most  direct and effective 
way. The President  says that  he 
disapproves of it and that he intends 
to see that the laws are faithfully 
executed, as he has sworn to do. But 
he knows what the intent of this 
proviso injected into the appropria
tion bill was, and in signing the bill 
he gives it his official approval. After

doing so, to use o ther  funds for 
the prosecution of those whom it was 
intended t<> exempt, would be con
strued as an act of bad faith, and 
there is not the least reason for be
lieving that it would be done.

As for the serious m at te r  of failing 
tu make appropriations for many im
portant purposes before the new fiscal 
year opens, Congress has power  I" 
make deficiency and emergency ap- 
prupriaiions for the period of delay 
in get ting the full hill th ro u g h : hut 
it did not need In take long to strike 
imt this proviso of less than a dozen 
lines and repass the bill, and the 
I ’resident himself has wasted consi
derable time in hesitation. Besides, 
Congress has been in session since 
the middle of April and he had plenty 
of time when this bill was in the 
hands of the committer  in the (louse 
to express his disapproval of the per
nicious, proviso. If ho had done so, 
there is little doubt that it would 
have been eliminated before the bill 
was reported and kept from re ap
pearing in either house. This belat
ed apology cannot he accepted as at 
all satisfactory.

Manufacturing Matters.
Tccumseh — lleeson Brothers & Co., 

have merged their  business into a
stoolk eonq >any urnder tile sam»e style,
to ( .penile and conduct a general
foun dr v and manufacture all 1kindred
gone Is pert aining to iron. with an an-
tinni z e d oapital st( >ck of $J0.000 com-
ii] on and $15,000 preferri ‘d all of
whit•li has been suhscril icd, $2,000
bein g paid in in 1•ash am 1 $4: ’.,000 ill
proj >erty.

Green vili e -  The ( ireenv ill e V'hole-
sale Bakin;gr Co.. 0if which D. C. Car
lin is I ’re si dent, lias co in pie ted its
plant nf 500 South Lafayette: street
and the tvlachiner y has 1>een set to
mol inn, 1t is an up-to-dlate bakery,
one story cement buildupg, Inis ce in
menit floor , and is equipi»'cd wútil lat-
est and most sanitary machinery and 
ovens for the manufacture  of all kinds 
of baked goods for the wholesale trade. 
An electric power dough mixer has a 
capacity of 500 loaves to one mixing, 
while the oven can hold 360 loaves 
oi bread at one baking, total capacity 
of the shop with one baker being 3,000 
loaves per  day.

West Branch—The sawmill operat
ed for years by the Batchelor l imber 
Co. has gone out of commission. It 
is owned by J. I . Wylie and the 
Batchelor estate, who also recently 
purchased the Bliss & Van Auken 
sawmill and flooring mill at Saginaw. 
They will centralize their operat ions 
and do all their  manufacturing at 
Saginaw, the company having enough 
timber for a run of fifteen years. The 
mill at this place has been cutting 
nearly 10,000,000 feet annually. The

planing mill and heading mill operated 
m connection vviili the sawmill and 
owned by the same company will con
tinue operat ions fur several months.

Battle Creek— An order of composi- 
tinn. whereby the firm of Taylor Bros, 
the bankrupt candy manufacturers , 
may he allowed to issue $35,000 in 
first mortgage bonds on their plant 
for working capital and resume oper
ations and second mortgage 1 per 
cent, bonds with which to pay cred
itors 50 cents on a dollar, was made in 
federa l  Court by Referee in Bank
ruptcy' Lee E. Joslin, at D e
troit, June 23. One hundred and 
sixty-four of the 252 creditors accept
ed the order. Judge Tutt le  announced 
that lie will enter  an order, probably 
on Ju ly 7, asking the remaining cred
itors to show cause why the ruling 
of the Referee in Bankruptcy  should 
not he accepted. The concern's lia
bilities amount to $400,000.

Munising News: Thomas F. Fol- 
lis, perhaps the best known traveling 
man who regularly visit> Muni-dug 
distinguished himself a year ago by 
cleverly masquerading as a Salvation 
Armv soldier at the Grand Council 
meeting at Bay ( ity. At the recent 
1'. C. T. Grand Council meeting at 
Grand Rapids. Mr F-dlis decided to 
"put one over" Editor  Stow;e of the 
Michigan Tradesman, for which jour
nal he is the Cloverland correspond
ent. He therefore got himself up 
most  fetchmglv in female attire  and, 
according to report,  made a decided 
impression on the editor of the T rades
man. In carrying out the plot against 
Mr. Stowe, when the "lady" went out 
joy riding with a friend, the party 
was arrested for exceeding the speed 
limit and haled into the police court 
where the editor offered $200 in cash 
as security for “her” appearance 
when wanted. About this time Fot- 
lis was arrested in open court tor 
masquerading as a woman. For a 
brief period he was dumbfounded. 
Then he woke up, pleaded guilty, and 
meekly shared with Editor  Stowe the 
In mors as goat.

( )ne of the amusing features of the 
Blue Goose entertainment at the 
Coliseum was the action of W ilbur 
Burns in leaving the hull when the 
show was about half through, after 
grandiloquently  requesting his hearers 
at the beginning of the entertainment 
to ei ther . leave the hall then or wait 
until the show was over. It probably 
never occurred to Wilbur when he 
took his departure  that  he was not 
living up to the let ter  and spirit of 
his own ironclad rule.

Getting business is just  like cour t
ing a girl—you have to present the 
r ight kind of goods and keep on call
ing.



2 M I C H I G A N  T R A D E S M A N J u n e  25. 1913

C L O V E R L A N D .

Z ephyrs F rom  the  U pper Peninsula 
of Michigan.

M arquette, June 23—W ell, w e’re 
home from  G rand Rapids and all 
sobered up and settled  down to 
business again. W e though t of say
ing th a t the convention was now only 
a m em ory, but it is much m ore than 
that. W e delight to  think of the old 
fam iliar faces we saw there and of 
the new faces we saw for the first 
tim e, of the old acquaintances th a t 
we renew ed and the new acquaintan
ces th a t we established under such 
favorable auspices. W e believe that 
the G rand R apids convention will 
linger long in our m em ory. F rom  the 
tim e th a t we entered  the headquar
ters first until we took our last fare
well, it certainly was one continual 
round of pleasure, no t in the least im 
paired even as we stood at the bar 
of justice before Judge H ess on a 
serio-com ic charge, hatched up in the 
fertile brain of W ilbur Burns. I t  was 
pu t over in very good shape, bu t we 
certainly insist upon W ilbur d isabus
ing his m ind of any though t th a t 
he “had us g o in g ” at any stage of 
the game. W e, nevertheless, enjoyed 
sharing the honors as the goat with 
our dear friend, E d ito r Stowe, as long 
as the incident goes down to  h istory  
with E dito r Stow e as the Billy Goat 
and his hum ble correspondent as the 
“ N anny.” W e took one p a rt of the 
w arran t seriously, the part which 
reads “and to the evil exam ple of 
the whole m ale population of the city 
of Grand Rapids.” My goodness! 
w hat w ould we ever do if W ilbur 
Burns o r H arry  H ydorn  or John M ar
tin should, in an evil m om ent, follow 
the bad exam ple th a t we set, espec
ially such a handsom e man as M ar
tin, who, if he should shed the Kaiser 
W ilhelm  m ustache, could look the 
part “so com pletely and so perfectly 
and so beautifully."

O ne of the m issing links of the 
convention was Sunny Jim , a m eet
ing with whom we had previously 
looked forw ard to  w ith no small 
am ount of pleasure. W hy didn t you 
come, Sunny?

B ro ther Charles A. W heeler is in 
our city to-day and inform s me that 
the Blue Goose egg has arrived in 
perfect safety and th a t U. C. T. dig
nitary  and myself, w ith the assist
ance of B rother W ill Pohlm an and 
Ole Christofferson, will to-m orrow  
evening, at the Clifton H otel, set the 
egg under a responsible goose with 
fitting pom p and cerem ony, there to 
be placed in the process of incubation 
until our next annual convention at 
Saginaw, when the Blue Goose will 
appear again in all her glory and 
beauty and under even m ore favor
able auspices than  at G rand Rapids. 
W e have solem nly agreed th a t once 
a m onth will we m eet and confer 
w ith the M other Goose on the 
progress of the incubation. T he 
m eetings will be absolutely secret.

T he Grand Council is, indeed, to  be 
congratu lated  on the infusion of such 
m aterial into its personnel as B ro ther 
H. E. Perry , G rand T reasurer, B ro th 
er John A. H ach Jr., G rand Sentinel, 
and Bro. L. P. T hom pkins on the

G rand Executive C om m ittee. T he fu
ture of the organization can be as
sured in the hands of such strong  
men.

I t  was one of the g reat pleasures 
of the convention to m eet our old 
friend. B rother John  A. Struble, of 
Ann A rbor CounciJ, who, a num ber 
of years ago, used to  be a conductor 
on the D., S. S. & A. Railway, whose 
hom e used to  be at M arquette, which 
position he resigned to  take up the 
grip  and become a com m ercial trav 
eler. H ow ever, the old railroad in
stinctive love returned and he has re 
cently taken a position as passenger 
conductor on the A nn A rbor Railway. 
By a nice com pliance w ith the wishes 
of the U. C. T . boys, th a t railroad  
com pany consented to let M r. Struble 
run  the special tra in  of delegates 
from O w osso and Saginaw, and thus 
we had the novel experience of a U.
C. T. conductor. Bro. S truble is an 
ardent m em ber of Ann A rbor Council.

Take notice: Charlie W heeler in
tends next week m aking a whole lot 
of fun of the necktie I w ore a t the 
p leasant dinner party  we enjoyed at 
the Peninsula Club as the guests of 
Mr. Stowe. “F orew arned  is fore
arm ed.”

W e are delighted to  know th a t 
Sunny Jim  is not to  leave us, but 
th a t he has secured a good position 
w ith B urnham , Stoepel & Co. and thus 
again becom es a real live traveling 
m an and, be tte r than  ever, th a t he 
will become the regular D etro it cor
respondent for the T radesm an. T he 
paper has been “on the bum ” since 
we began to  m iss “ C ogent Criticism s 
from  Sunny Jim .”

W e reg re t to  announce th a t Mrs. 
Serena L. Case, m other of F red  S. 
Case, Cashier a t the M arquette C oun
ty Savings Bank, died unexpectedly 
early T uesday m orning a t the home 
of Dr. and Mrs. E. H . Campbell, at 
N ew berry, w here she was m aking a 
sho rt visit enroute to D etro it. H er 
death was caused by an apoplectic 
stroke. She was born in 1835. One 
year later she came w ith her p a r
ents to M ichigan, who settled  near 
Howell. She m arried Spaulding M. 
Case, a prosperous m erchant of B righ
ton, who died a few years later. She 
had tw o sons, the late Claude W . 
Case and F red  L. Case, of this city. 
She also is survived by tw o bro thers 
and a sister.

The m anufacturing  in terests of 
Michigan have suffered a distinct loss 
in the death, by accident, of H. H. 
E verard, of K alam azoo. Mr. E verard  
had m uch to do w ith the earlier 
stages of the paper industry  in the 
U pper Peninsula, the immense paper 
mill plant a t M unising having been 
built under his m anagem ent and for 
several years after it w ent into com 
m ission he w as its general m anager. 
T he accident which caused his death 
happened during  the annual visit of 
the D etro it Cham ber of Commerce. 
W hile the party  w as inspecting the 
pulp and paper p lan t a t Sault Ste. 
Marie, Ont., a sta irw ay on which he 
w as standing gave way, frac turing  
tw o of his ribs and in juring  his spine. 
T he people of the U pper Peninsula, 
especially of M unising, learn  of this 
sad accident w ith deep regre t.

W e are very m uch pleased with 
the new hotel law and we render to 
Bro. John A. H ach and his capable 
colleagues on the Legislative com m it
tee full credit and thanks for their 
un tiring  and m eritorious w ork in 
bringing the m atter to  such a success
ful outcom e. W e could ask now for 
no g rea ter fun. than to  be appointed 
as Deputy H otel Inspector for the 
U pper Peninsula and, believe me, if 
such an appointm ent comes to us, we 
would m ake some of them  sit up and 
take notice.

Som e few weeks ago we w rote 
about farm ing developm ent at Maple 
Ridge. W e are now very glad to 
sta te  th a t an industrial boom  has 
been launched at th a t place. T he O sh
kosh Excelsior Co., of Oshkosh, W5s., 
has sta rted  to  erect a new plant for 
the m anufacture of excelsior. The 
building is to be of concrete and steel 
and the p lan t is to  cost $25,000. By 
the term s betw een its officers and the 
local people of M aple Ridge, it is to 
be in operation w ithin eighteen 
m onths. I t  will em ploy from  th irty  
to  fifty m en and will furnish a con
venient m arket fo r poplar, bassw ood 
and o ther logs of the soft wood va
riety .

T he F rank  J. Sheedlo H arness Co., 
a t Escanaba, closed its doors last 
M onday and an inventory and an ex
am ination of the books was begun im 
m ediately. Mr. Sheedlo died three 
years ago and since th a t tim e its 
m anager, F rank  N. Fountain, put up 
a brave fight to  extricate  the com 
pany from  the “w oods,” but, despite 
his efforts, the crash came as the in
evitable last week. I t  is expected that 
careful m anagem ent will result in full 
se ttlem ent to all creditors.

F red  W estco tt, of the I. E. Swift 
Co. hardw are store, of H oughton, is 
gaining both nam e and fame as a 
window decorator and we are of the 
opinion tha t he has few, if any, equals 
in the S tate  of M ichigan. H js la test 
effort is a display of safety razors 
and is of com pelling in terest and rep
resen ts a studious mind and many 
hours of careful work. The back
ground is in panel work, outlined in 
poppies and ferns, w ith various m e
dallions painted by Mr. W estco tt him 
self. T w o large m edallions are pa in t
ings of a satisfied shaver w ith a safety 
razor in action. T he central design 
of the background is an enlarged p ro 
duction of the tradem ark  of the m an
ufacturer of the particular razor dis
played. T he focus of the window is 
a display of razors set on velvet cov
ered rectangular cushions radiating  
from  a circular central cushion. They 
raise m echanically at regular intervals 
and form  a very pleasing color effect. 
An ordinary nail keg in strik ing  con
tra s t to  the color scheme of the w in
dow is b rough t into use w ith m ost 
pleasing effect. W hile the keg is 
opened out to show the razors, it also 
discloses a m echanical device of a 
m an shaving him self w ith a safety 
razo r while he is rocking his baby. 
T ak ing  it all in all, it is as fine a 
window exhibit as we have ever seen 
and we shall w atch the resu lt of the 
contest w ith eager in terest, as we fail 
to  see any reason w hy th is -window 
should not carry  first prize. We re

g re t our inability to  be able to secure 
a photo  of the window for the bene
fit of the T radesm an readers.

A very p re tty  wedding took place 
here this week, when Miss M argaret 
K ern and Mr. H enry  Nelson took 
upon them selves the solem n vows of 
m arriage. M iss K ern  is the daughter 
of the late John  K ern, form er sup
erin tenden t of the w aterw orks. The 
m arriage took place a t the hom e of 
her m other, 414 N orth  F'ront street. 
T he b.ride and her a ttendan ts entered 
the living room  to  the strains of 
L ohengrin ’s wedding m arch, played 
by Mrs. F red  K ern, of O shkosh, w ith 
violin obligato by Miss M abel A nder
son. The out-of-tow n guests con
sisted of F red  K ern, a bro ther of the 
bride, his wife and daughter, of O sh
kosh, W is., the M isses Lillian, Agnes 
and E thel Bergdahl, of Ishpem ing 
and O scar Johnson, of Flancock.

W e are pleased to  announce the 
m arriage of B ro ther Clifford Lafave, 
our esteem ed Page, to Miss M ary 
Vezina, of N egaunee. B ro ther L a
fave was born and raised in M ar
quette county and has been popular 
ever since childhood, everybody who 
knows him being his friend. H is 
bride was born and reared  in N egau
nee and is the daughter of a highly 
respected family and also enjoys the 
respect and esteem  of all w ho know 
her.

T he M arquette Chronicle go t ahead 
of us on our arrival a t M arquette last 
Sunday and spoiled our sto ry  of our 
im personation of a wom an a t Grand 
Rapids by publishing a ra th er “jokey” 
account of it in Saturday evening’s 
paper. I t  would be well for the 
Chronicle, however, to  note th a t we 
have a ra th er sensitive aversion to 
being dubbed “Tom m y,” alw ays p re 
ferring  (when we have a choice) to 
be called ju st plain “T om ” or some 
other appellation tha t would suggest a 
little  m ore dignity and a little  less 
belittlem ent. U ra D onald Laird.

May H ave Been M istaken.
M ears, June 20—In a le tte r p ub

lished in the T radesm an of May 7, 
w ritten  by me, I congratu lated  the 
editor on his article in the issue of 
th a t periodical for A pril 30 regarding 
the M ishawaka W oolen Mfg. Co., of 
M ishawaka, and in th a t le tte r I made 
claim th a t I had some trouble with 
the above concern and th a t they re 
fused to  make good to me five pair 
of rubber boots th a t w ere retu rned  to 
them  as defective. T hey  have since 
w ritten  me. claim ing th a t no such 
transaction  ever occurred, on receipt 
of which I undertook to  review the 
correspondence and shipping bill, bu t 
not being able to  locate same, I am 
led to the conclusion th a t the experi
ence related  m ust have been w ith 
some other com pany. T herefore, in 
justice to the M ishaw aka W oolen 
Mfg. Co., I cheerfully m ake th is co r
rection, to rem ove any w rong im pres
sion tha t m ay have been caused by 
m y letter. . C. A. B rubaker.

“Mr. W ise,” said Jim m y, “if you 
put the stenographer’s desks behind 
each o ther instead of nex t to  each 
o ther, you could run the m achinery 
w ith the chin music you’d gave,”
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Special F eatu res in the G rocery and 
P roduce T rade.

S*pecial C orrespondence .
New York, June 23—T he m arket 

for spot coffee continues w ith gloom  
and hardly a m an in the trade is 
happy. Rio No. 7 is w orth  9J^c and 
San tos 4s, l l ^ c .  M ilds are dull and 
about nom inal. Good Cucuta, ll-)4c.
In  stock and afloat there are  1,779,302 
bags of B razilian coffee, against 2,- 
155,051 bags at the sam e tim e last 
year.

T h ere  has been m ore activity  in the 
sugar trade  and orders have come 
in in a  sa tisfactory  m anner, a lthough 
buyers are taking pains no t to  over
stock them selves. T he general quo
tation  is 1.30c, although the A rbuckles 
are  nam ing 4.30c. T here  is less talk 
of the' effect of the tariff, as it is be
lieved the bill will no t be passed in 
tim e to  have an effect th is season 
anyway.

New Japan  teas are m eeting  with 
free sale, while old stock is dull. T he 
general tone of th is m arket is m ore 
cheerful and dealers generally  ap
pear to be quite well satisfied w ith 
the outlook.

A bout the usual condition prevails 
in the rice trade. S tocks are  no t es
pecially large, bu t fully equal to  all 
dem ands and prices show little  if any 
change in any respect. Prim e, 5@ 
5 ^ c . choice, 5j£@ 5j4c.

Spices are m eeting w ith m oderate 
enquiry, but the general tone seems 
ra th er to  favor the seller. T here  is 
little  if any speculation and prices, 
both spot and future, are unchanged.

T he m arket for m olasses, as m ight 
be expected, is quiet and sales are 
invariably of sm all lots. Good to 
prime, 35@40c.

T he whole line of canned goods 
seem s to  show im provem ent. New 
prices on California goods are said 
to be slightly  h igher than  last year, 
particu larly  peaches and apricots. 
California products (fru its) are 
cleaned up, it is said, m ore closely 
than  for som e time. T om atoes are 
no t freely offered at any th ing  below 
85c. F u tu res are strong. Cheap 
corn is in good request and o ther 
lines are w orking out in a satisfactory  
m anner.

B u tter is slightly lower, ow ing to 
freer receipts. C ream ery specials, 
,2754@28c; firsts, 36)4@ 27(4c; im ita
tion, 24)'2@25c ; factory , 22}4@24c.

Cheese is a trifle lower. W hole 
milk, 143^ c.

E ggs are steady and the bette r so rts 
are very well held. Of the low er 
grades there is quite an accum ulation 
and the range is down to 18@19c. 
F o r top varieties, best w hites, W es t
ern, 20@:23c. |

Shoe Prices Going Up. 
“ H isto ry  will repeat itself and shoe 

prices will rise after shoes are placed 
on the free list, ju st as hides rose 
after hides w ere placed on the free 
list.”

So a m anufacturer predicts, “Shoes 
will go up,” he says, “because the 
law of supply and dem and is superior 
to  th e  law of the tariff.

“H ides and lea ther and leather

goods are going up all over the w orld, 
because supplies of raw m aterial are 
decreasing and dem and for m anufac
tu red  lea ther goods is increasing. 
A fter the tariff bill becom es a law, 
there will be a boom in business in 
this country. E verybody will w ant 
shoes, prices will rise.

“Some m ay th ink  to  get lower 
prices by buying shoes at low er prices, 
in dom estic or foreign m arkets. But 
they will be g etting  low er grade 
shoes.

“R etailers will ge t an awful drub
bing when shoe prices go up, for 
m anufacturers will press them  for in
creases, while consum ers will fight 
them  for the low er prices which they 
have been led to  expect by the p rom 
ises of the prophets of the political 
party  in power. Shoe prices w on’t be 
low er until two head of cattle grow  
w here one grew  before, or, in o ther 
w ords, un til the hide supply is in
creased.”

If this is correct, the  tim e to  p re 
pare for is now. T he dealer who does 
not look the situation  oyer carefully 
will reg re t it.

T he hide m arket is featured  with 
stability  of prices and ordinary  trad 
ing. T anners are buying according to 
the needs of their p lants, which are 
averaging about CO per cent, of capac
ity and are extrem ely cautious at that. 
The practical elim ination of speculat
ing has given to purchases a basis 
for hide dealers to fairly estim ate the 
dem ands for finished stock and thus 
far their approxim ations should not 
contain an elem ent prom ising of an 
early increased consum ption.

T he fundam entals of the m arket 
are sufficiently well know n to  allow 
reasonable activity  o r excite caution, 
therefore the continued curtailm ent 
of ou tpu t is suggestive th a t the tan 
ners are no t w holly convinced tha t 
the im proved tone to  the shoe m ar
ket is actually perm anent. F u rth e r
m ore, allow ing th a t it be so, there 
are several th ings yet unsettled  which 
tend to cause m erchan ts to  favor 
con traction  ra th er  than expansion, so 
the hide m arket is subordinated to 
w hat tanners believe will best apply 
to the conservation of their in terests.

N o tw ithstand ing  th is restrictive 
trad ing  the m arket w as @ 1 cent 
h igher than  a year ago, as the follow 
ing quotations show :

June, 1913 June, 1912
B randed cows ............ .16M is  y 2
Branded bulls ............ • i3>4 n y 2
Native bulls ................. .13 13
N ative cows ................. .17 16
N ative steers ............... .18 17 K2
T exas steers (heavy) .18 17
T exas steers (ligh t) . .17 16 «4
B utt branded steers . .17 16
C olorado stee rs  .......... . A 6'/2 15 54

T he future is favorable to  a m ain
tenance of th is difference, and there 
are those w ho believe th a t a notable 
increase of business w ould cause a 
dem and which a m arket runn ing  sho rt 
for a year o r m ore could no t at once 
supply, and an advance m ight follow. 
— B oot and Shoe R ecorder.

If  you w ant to hear a quiet m an 
ta lk  fluently, s ta r t  him  to  ta lk ing  
about his pe t enemy.

Proceedings in W estern District of 
Michigan.

St. Jo seph , J u n e  13—In  th e  m a tte r  of 
W illiam  H . E v a n s, b a n k ru p t, of St. 
Jo se p h ,, an  ad jo u rn ed  firs t m ee ting  of 
c red ito rs  w as  held  a n d  c la im s allow ed. 
T he  re fe ree  e n te red  an  o rd er d isallow ing  
c e rta in  c la im s on th e  g round  th a t  th e  in 
d eb ted n ess  w as  in c u rred  su b se q u en t to  
N ovem ber 25, 1909, w hen  th e  c re d ito rs ’ 
p e titio n  w as  filed a g a in s t th e  alleged 
b a n k ru p t, w ho w as fo rm erly  ad judged  
b a n k ru p t on M arch  18, 1913. T he  p e tition  
of th e  b a n k ru p t fo r $250 ca sh , in  lieu of 
h is  p ersonal p ro p e rty  exem ptions, w as  
w ith d ra w n , a s  th e  sam e w as im properly  
filed. T h e  m e e tin g  w as  ad jo u rn ed  fo r 
60 days.

J u n e  14—In  th e  m a tte r  of C larence M. 
Jen n in g s , R o b e rt J e n n in g s  an d  Jen n in g s  
B ro th e rs , b a n k ru p ts , of L aw rence , R ob
e r t  Jen n in g s  w aived  h is  claim  to  p e r 
sonal p ro p erty  ex em ptions, am o u n tin g  to  
som e $130 fo r th e  benefit of th e  gene ra l 
c red ito rs .

J u n e  16—In  th e  m a tte r  of J a m e s  In g e r-  
soll D ay, b a n k ru p t of D eca tu r, th e  r e f 
e ree  h as  confirm ed th e  sa le  of som e 
25,000 gallons of g rap e  ju ice  to  The«. 
N e tte r , of Chicago, fo r th e  su m  of $2,500, 
th e  sam e  b eing  sold a s  p erish a b le  s to ck  
by  th e  t ru s te e  w ith o u t no tice  to  c re d 
ito rs. T hom as E . G odfrey, a  c red ito r of 
th e  b a n k ru p t e s ta te , h a s  filed a  pe titio n  
ask in g  th a t  a  c e rta in  c h a tte l m ortgage  
fo r $1,500 w h ich  w as given  20 day s  b e 
fo re th e  b a n k ru p tc y  p roceed ing , be s e t  
a s id e  and  th a t  he be su b ro g a te d  to  th e  
r ig h ts  of th e  m ortg ag ee  a s  a n  a t ta c h in g  
cred ito r.

Ju n e  23—In  th e  m a tte r  of A u g u st P e t 
ers , b an k ru p t, th e  tru s te e , B u rto n  G. 
S ta rk e , of St. Jo seph , sold th e  s to ck  and  
fix tu res  of th e  b a n k ru p t to  O. D. B u tler, 
of L ansing , fo r th e  sum  of $463. T he 
rea l e s ta te , co n sis tin g  of an  eq u ity  in  
c e rta in  v a c a n t lo ts, of th e  ap p ra ised  
value  of $125.00 w s sold to  P h illip  L ynch, 
of B en ton  H arb o r. C e rta in  p iano  con 
tr a c ts  of th e  ap p ra ised  value  of som e 
$650 w ere  w ith d ra w n  from  th e  sa le  by  
th e  tru s te e ,

In  th e  m a tte r  of J a m e s  Ingerso ll D ay, 
b a n k ru p t, an  ad jo u rn ed  f irs t m ee ting  of 
c red ito rs  w as held a t  th e  re fe re e ’s office. 
T he  b a n k ru p t w as  sw orn  a n d  exam ined

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one tha t complies with the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & R ichardson Co. 
Burlington, Vt.

by a t to rn e y s  fo r th e  c red ito rs , th e  t e s t i 
m ony to  be tra n sc rib e d  an d  filed. C laim s 
to  th e  am o u n t of $2,000 w ere  allow ed. 
T he tru s te e  filed a  p e titio n  req u es tin g  th e  
c o u rt fo r an  o rd e r  p e rm ittin g  h im  to 
abandon  c e rta in  rea l e s ta te , a s  th e  sam e 
w as of no value to  th e  e s ta te . T he com 
pen sa tio n  of th e  custo d ian  a n d  a p p ra ise rs  
w as  ag ree d  upon an d  th e  m ee ting  a d 
jo u rn e d  to  J u ly  15.

Ann Arbor W ants More Traveling 
Men.

A nn A rbor, June 24— F or the pu r
pose of inducing m ore com m ercial 
traveling men to  locate in Ann A rbor, 
the Civic A ssociation has appointed 
a com m ercial tra v e le rs’ com m ittee to 
be com posed of the follow ing m em 
bers: F rank  P. Gilpin, chairm an; Olin 
Kenyon, H . H . Seeley, George G. 
Stim pson, W . D. Royce, G. W . L ang
ford, Roy Seeley, W . W | W adham s, 
C harles B. Coe.

T he A ssociation believes th a t from 
every point of view this city should 
afford a fine location for the traveling 
man, and the idea gives the Civic 
A ssociation a new and novel m ethod 
try ing  to increase A nn A rbor’s pop
ulation.

T he A ssociation has a list of over 
seventy com m ercial travelers who re 
side here. T hese men have a Coun
cil of their own, which has a m em ber
ship of over forty.

T here  are three kinds of people in 
the world. “T he wills, the w on’ts 
and the can’ts.” T he first accom p
lish everything, the second oppose 
everything and the third rail in every
thing.

A man im agines his troubles would 
disappear if he had all the m oney he 
is entitled to.

Absolutely Pure
I t always gives the greatest satisfaction 
to customers, and in the end yields the 
larger profit to the grocer.
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M ovements of Merchants. 
Leonidas—Charles M cK inster suc

ceeds B arney & W hite  in the drug 
business.

South H aven—Clarence Bachm an 
succeeds C. E T ee te r  in the grocery 
business.

D etro it—T he A rm itage L eather Co. 
has increased its  capital stock from 
$25,000 to  $200,000.

Benton H arbor—T he Pauley Jew el
ry Co. has changed its nam e to  the 
Chapman Jew elry Co.

Cedar Springs—W illiam  J. Pollock, 
recently  of Belding, has engaged in 
the bazaar business here.

Lansing— Hokum & D ePue suc
ceed F. S. S tephens in the bazaar 
business on E ast F ranklin  avenue.

Berlin—W illiam  H anna will shortly  
engage in general trade in the M onroe 
building, which he has purchased.

D etro it—T he A ustin-O lson Co., 
dealer in auto trim m ing supplies, has 
changed its nam e to the J. H . Austin 
Co.

C harlo tte—H. A. Goodrich, bu tter 
and egg dealer at E aton  Rapids, has 
opened a branch cold storage plant 
here.

D urand—C. T. H olm es & Co. are 
closing out. their stock of dry goods 
and notions and will re tire  from busi
ness.

D etro it—The capital stock of the 
N ational H om e & H'otel Supply Co. 
has been decreased from $20,000 to 
$2.500.

Litchfield—A rthur Ely has sold his 
grocery stock to Mr. Levencourt, re 
cently of Shepard, who has taken pos
session.

Tuscola—L ightning struck the store 
building and dam aged the Delroy 
Palm er hardw are and grocery stock 
June 19.

B ancroft—J. W . Carm an has taken 
possession of the B urrier & Cole g ro 
cery and dry goods stock, which he 
recently  purchased.

C harlo tte—A rthur F. V ickory has 
sold his d rug  stock to F rank  E. 
Beard, his form er partner, who will 
continue the business.

Jackson—W illiam  B reitm ayer, deal
er in furniture, lost his w arehouse, 
containing about $5,000 w orth of fu r
niture, by fire June 18.

Bay City—D. B. Perry , who con
ducted a drug store here for the past 
forty  years, died at his hom e June 
18, after a short illness.

P ortland— Ow'ing to the unsatisfac
to ry  bean crop for the last two 
years, F. S. Lockwood, who has con
ducted an elevator business here for 
the past eight years, has been com
pelled to  retire  and his entire assets, 
consisting  of real estate  and personal 
p roperty , will be sold. L orenzo W eb 

ber, of the W ebber S tate  Savings 
Bank, is trustee.

C harlo tte— B ert Peck has assum ed 
the m anagem ent of the W ear-U -W ejl 
Shoe Co. store, succeeding Guy O. 
Boyd, who has resigned.

O tsego— Mrs. A. J. Schilling has 
sold her m illinery stock to Mrs. C. 
W yckoff. recently  of Greenville, w'ho 
will continue the business.

K alam azoo—J. R-. Baxter, who con
ducts a grocery store on E ast avenue, 
has sold his stock to F. E. Hill, who 
will continue the business.

O rion—The If. C. Allen crockery 
and grocery store was en tered  by 
burglars last week and goods to the 
am ount of $300 carried away.

Perry—E. E. Day, recently  of 
Grand Rapids, has purchased the E. 
L. W atk ins crockery and grocery 
stock and will continue the business.

P o rtland—C. C. Rice & Son, g ro 
cers, have filed a voluntary  petition 
in bankruptcy. T he liabilities are 
placed a t $7,000 and the assets at 
$3,300.

H illsdale—R. J. C orlett & Sons 
and Charles Chappie, who recently  
lost their lum ber p lants by fire, are 
replacing the buildings w ith fire proof 
structures.

St. Johns—R. D. Bergin has sold 
his grain elevator, coal and hay stock 
to George F , D im ond & Co., recently 
engaged in the w holesale produce 
business at Saginaw.

K alam azoo—T he K alam azoo O il 
Co. has been organized with an au
thorized capital stock of $t0,000, of 
which $5,140 has been subscribed and 
paid in in p roperty .

K alam azoo—J. K. W righ t, grocer 
a t the corner of E ast avenue and 
T rim ble street, has sold his stock to 
L. W . F erguson, w ho will continue 
the business a t the sam e location.

K alafazoo—T he N. C. T all Co. has 
engaged in the general retail jew elry 
business w ith an authorized capital 
stock of $10,000, all of which has 
been subscribed and paid in in p rop
erty .

Rudyard—T he R udyard  C o-O pera
tive Co. has engaged in the general 
m ercantile business, w ith an au tho r
ized capital stock of $2,000, which has 
been subscribed and $500 paid in in 
cash.

O w osso—T he B rahm an H. T ay lor 
bankrup t stock of dry goods and 
shoes w as sold a t auction June 23, to 
a D etro it firm for $1,500, which is 
83 per cent, of the appraised value 
of the stock.

C harlo tte—T he H erb st & Peck 
T ailo ring  Co. has dissolved p a rtn e r
ship, J. N. H erb st tak ing  over the 
in terest of B ert Peck, his partner. 

M unising—F rank  Izzard  has sold

his stock of confectionery, tobacco 
and fru it to  George Lee and W illiam  
Joslin , who have form ed a copartner
ship and will continue the business 
under the style of Lee & Joslin.

A llegan—Fred W ohlfeil h as sold his 
in terest in the Brand Miarket to  Char
les B rand and Julius M askey, the co
partners. In  turn, Mr. B rand sold his 
in terest in the T hree Rivers m arket to 
Mr. W ohlfeil.

E ast Jo rd an —Lewis & Burdick, 
grocery  and m eat dealers, have dis
solved partnersh ip  and the business 
will be continued by E. L. Burdick, 
who has taken over the in terest of 
his partner. E. A. Lewis.

Mt. Clem ens—Sw itzer Bros., jew el
ers, have m erged their business into 
a stock com pany under the style of 
the W ard  N. Sw itzer Co., with an 
authorized capital stock of $10,000, of 
which $5,000 has been subscribed and 
$1,000 paid in in cash.

S tam baugh—-M. P. K irkish, who 
recently  closed out his stock of dry 
goods and clo th ing  at Ishpem ing, is 
erecting a cem ent and brick store be
tw een th is place and P alatka and will 
occupy it w ith a stock of general 
m erchandise about A ugust 1.

S tockbridge—D epositors of the de
funct Bank of S tockbridge, controlled 
by G lazer and Gay, which failed dur
ing the bankers’ panic of 1907, have 
received a th ird  dividend, the la test 
being 5^2 per cent. In  all 41 per 
cent, in dividends have o e e j declared.

T raverse  City— F ire Friday com 
pletely destroyed the stock of goods 
of the L eB ot Sisters, 153 E ast F ron t 
s tree t and put W . J. H obbs, the m eat 
man out of business for a time.

T he Breen & H alladay Fuel Co. has 
increased its capital stock from  $10,- 
000 to $20,000.

A uburn—Thieves broke into the 
postoffice, H eath  & R e ard o n ’s eleva
to r  and the M ichigan C entral depot 
here*recently . T hey  passed aver $18 
w orth  of stam ps a t the postoffice, se
cured no th ing  after ransacking the 
elevator office, but got a gold w atch 
valued at $25 in the A m erican E x
press office in the depot.

S tan ton—C. H . C arothers, the g ro 
cer, is installing a grape arbo r in his 
store to be used in connection with 
his ice cream  business. T he arbor 
will be trim m ed with g rape vines con
tain ing  artificial grapes which will 
look like real ones w hen you see them  
hanging on the vines. Inside of the 
arbo r will be placed m ahogany booths 
with large plate m irro rs  on the in
terio r of the same for a background. 
F our persons can be com fortably 
seated in each booth.

M cM illan— Charged w ith selling 
poisons in packages o ther than  those 
prescribed by law, Dr. Leland Moss, 
druggist a t th is place has been placed 
under arre st on com plaint of W . U. 
Everest, w oods superin tendent of the 
Lake Superior Iro n  & Chemical Co. 
T he arre st is a sequel to  the tragic 
death of R obert Milne, an em ploye 
of the corporation. M ilne w as a cat- 
jtle herder. H e  had been given a 
bottle  of carbolic acid by Supt E ver
est, purchased, it is alleged, at the 
M oss sto re  for use at the ranch, and 
he, himself, had, it is said, purchased

a bo ttle  of whiskey a t the sam e es
tab lishm ent. Milne drank the acid 
in m istake for the whiskey and died 
in agony w ithin tw enty  m inutes. A 
S tate law forbids poisons of any kind 
being sold in bo ttles no t provided 
w ith serrated  stoppers. I t  is charged 
th a t the acid purchased by E verest 
was not so equipped and in fact, it 
is averred, the poison and the whiskey 
were put up in identically the same 
bo ttles and w ith sim ilar w rappers.

Manufacturing Matters.
M onroe—T he Seitz A utom obile & 

Transm ission  Co. has changed its 
name to the D etro itA V yandotte 
M otor Co.

D etro it—T he H ubm ark R ubber Co. 
has engaged in business w ith an au
thorized capital stock of $25,000, all 
of which has been subscribed and paid 
in in cash.

Alma—T he Alma M otor T ruck  Co. 
has been incorporated  w ith an au th 
orized capitalization of $50,000, of 
which $25,000 has been subscribed and 
$5,000 paid in in cash.

K alam azoo—T he K alam azoo E lec
tric Lens Sign Co. has been organized 
with an authorized capital stock of 
$1,000, of which $500 has been sub
scribed and $250 paid in in cash.

M ichelson—T he M ichelson Lum ber 
Company, operating  a saw and shingle 
mill here, is running its p lan ts to full 
capacity, and cu tting  tim ber recen t
ly purchased from  the W ard  estate.

D etro it—T he G rant M otor Co. has 
been organized w ith an authorized 
capital stock of $100,000 com m on and 
$65,000 preferred , of which $100,000 
has been subscribed, $500 being paid 
in in cash and $99,500 in property .

Cheboygan—T he Cheboygan C ream 
ery Co. has engaged in business with 
an authorized capital stock of $10,000, 
of which $5,800 has been subscribed 
$5,400 being paid in in cash and $400 
in property .

Ravenna—T he plant of the Ravenna 
Cream ery Co., together w ith 5,000 
pounds of bu tte r was destroyed by 
fire, June 18. Loss about $6,000, in
surance $2,300. T he p lan t will be re 
built at once.

Cadillac — T he M itchell-D iggins 
Iro n  Com pany expects to  s ta rt its 
furnace about July 13, and it is p rob 
able th a t the three chemical plants 
of Cadillac and Jennings will s ta rt up 
on or before th a t date.

M erritt— C arr & B arre tt have fin
ished the ir cut here and are shipping 
their m achinery and cam p equipage 
to R exton, a tow n on the Duluth, 
South Shore & A tlantic Railway, 
w here the firm has a five-year cut.

Ionia—T he Y psilanti Reed F u rn i
ture Co. has decided to  build a tw o- 
storv  addition to  its th ree-sto ry  build
ing. T his com pany is 60,000 chairs 
behind on orders and has little  hope 
of catching up until its daily ou tput is 
increased from  600 to  800 chairs, and 
the tw o-story  addition will enable it 
to  double its  capacity. T he new fac
to ry  cost $100,000 and the addition 
will cost $50,000 m ore. O th er im 
provem ents will also be made.

T he m ore pains you take w ith your 
eating  the few er you have afterw ard.
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The Produce Market.
B utter—R eceipts continue liberal 

and the quality is the best of the 
year. T he m arket is firm and prices 
unchanged, on a basis about 5 per 
cent, h igher than year ago. T he bulk 
of the receip ts of cream ery is going 
into cold storage, and the fu ture of 
the m arket depends on the w eather 
and the ex ten t of speculative buying. 
Fancy cream ery is quoted a t 28@29c 
in tubs and 30@31c in cartons. Local 
dealers pay 19c for No. 1 dairy and 
19c for packing stock

Cabbage—$3 per crate for L ouis
ville.

C arro ts—50c per box.
Celery—H om e grow n is now in 

m arket, com m anding 25c per bunch.
C herries—$1.50 per crate of 16 qts. 

for sour; $1.75 for sweet.
C ocoanuts—$4.75 per sack con tain 

ing 100.
Cucum bers—50c per doz., for home 

grown.
Eggs—Receipts continue liberal and 

the quality is good for the season 
T he consum ption of eggs is about 
norm al and some of the receipts are 
still being taken by speculators. 
S tocks in storage, how ever, are al
ready larger than  last year, and the 
m arket is barely steady. Local deal
ers pay 17c, loss off.

E gg  P lan t—$2 per box from  F lo r
ida.

Grape F ru it—$5@6 per box.
G reen O nions—18c per dozen for 

hom e grow n.
G reen Peppers—50c per basket.
H oney—20c per lb. for w hite clov

er, and 18c for dark.
Lem ons—M essinas com m and $8.50 

@9.50 per box.
L ettuce—H om e grow n head, $1 per 

bu.; hot house leaf 6c per lb.
M usk M elons—California Rocky- 

fords com m and $3@3.50 per crate.
O nions—T exas Berm udas, $1@1.25 

per crate.
O ranges—L ate  V alencias and N av

els com m and $5.50@6 per box
Piep lan t—50c per bu. for home 

grown.
Parsley—30c per dozen.
P ineapple—Floridas com m and $4 

for 36s, $4.25 for 30s and $4.50 for 24s.
P o ta toes—New are w orking a lit

tle lower, w hite stock from  V irgin ia  
having declined to $3 per bbl., while 
red T ru im phs from  T exas fetch 80c 
per bu.

P ou ltry—Local dealers pay 22c for 
bro ilers; 12J^c for fow ls; 6c for old 
roosters; 8c for geese; 10c for ducks; 
12c for turkeys. T hese prices are 
live-weight.

R adishes—10c per doz.
S traw berries—$2 per crate of 16 

qts.

Seeds— Clover $13.50 for either 
m edium  or m am m oth. Alsike, $13.50 
@14; T im othy, $2@2.25.

Spinach—65c per bu.
T om atoes—$1.15 per crate of 4 bas

kets, T exas grown.
Veal— Buyers pay 6@12c according 

to  quality.
W aterm elons—35@45c a piece.

The Grocery Market.
Sugar—W hile raw s are no higher, 

refined grades have been advanced— 
10c on hards and 15c on softs. All 
refiners except one now hold refined 
at 4.40c. A rbuckles is still accepting 
o rders on the basis of 4.30c. O ver
sales w ere reported  by refiners, the 
d istribu tors being m ore anxious for 
sugar owing to  the increased con
sum ption incidental to  the hot w eath
er. The trade is carry ing  light stocks, 
and, were it no t for the tariff uncer
tainty, m ight be expected to take hold 
m ore actively. T he prospects do not 
favor any change in the bill now be
fore the Senate, so far as sugar goes, 
but the g rocers are taking no chances. 
In  any event, the sum m er cam paign 
is likely to  be over before the bill 
can go into effect, so th a t the fear 
is ra th er illusory.

Coffee—Rio and Santos grades are 
unquestionably low er than  a week ago. 
Milds, w ith the exception of the bet
te r grades, are w eaker in sym pathy 
with Brazils. M ocha and Java are 
steady to firm and in light demand.

Canned F ru its—Gallon apples are 
15@20c per doz. higher, due to the 
fact tha t they  are g etting  cleaned up. 
California canned goods on spot are 
quiet and unchanged. Some packers 
have now nam ed prices on new pack, 
cherries, peaches and apricots being 
quoted 10@15c above last year. Small 
E aste rn  staple goods are unchanged 
and dull.

Canned V egetables — T om atoes, 
both spot and future, are unchanged, 
and will probably show no m aterial 
change in the im m ediate future, unless 
some decisive crop catastrophe m akes 
a sh o rt pack certain . A t the present 
w riting  lateness is the only th ing  
th a t has positively happened so far. 
T here is a fair dem and for tom atoes, 
but no inclination to  speculate. Cheap 
corn has sold well and is scarcer and 
firm er in consequence. O th er grades 
of corn, both  spot and future, are un
changed and quiet. Peas are also un 
changed. N early  all packers have 
w ithdraw n quotations on futures.

Canned F ish— New pack dom estic 
sardines, by reason of scarcity , are 
about 10c per case higher. Im ported  
sardines scarce, high and wanted. 
Salmon show s no change, e ither spot 
o r future.

D ried F ru its— L ittle  o r no th ing  is 
doing in C alifornia raisins at present. 
T he A ssociated Com pany seem s to  
have the situation  well in hand and 
the outlook is for a stro n g er and bet
te r  contro lled  m arket in the fall than 
for m any years past. C urran ts re
main quiet, w ith no change in prices. 
In  fu tures not much is being done, 
though, according to some au th o ri
t ie s ,  a little  business has been booked 
in futures, a lthough it is still too early 
to tell w hat the character of the new 
crop will be. T he crop is now  pass
ing through  its m ost crucial period. 
T here has been and there still con
tinues to be an unusually good de
m and for prunes for this tim e of the 
year, and as stocks on the spot are 
g e ttin g  into sm all com pass the trend 
of prices is upward. In fu tures busi
ness ju st now is slow. Q uite a little  
business has been done in futures, 
but as packers’ views are high, espec
ially on the large sizes, buyers who, 
as a rule, are lim iting their purchases 
to  the larger counts are w ithholding 
orders, believing th a t conditions do 
no t w arran t the large prem ium s now 
dem anded on 30s and 40s. T hey  argue 
th a t if, as claimed, the crop is to  be 
short, the larger sizes will be in ex
cess as always on a short crop. As a 
m atter of fact, buyers at th is end do 
no t take much stock in the crop re
po rts com ing from  the Coast, as past 
experience has tau g h t them  to dis
count the estim ates. A ccording to 
some accounts, the com ing crop of 
California prunes, while sho rt of the 
average, which includes some big 
crop years, will be am ple fo r all re 
quirem ents. In  the m eantim e stocks 
on the spot are cleaning up and as 
offerings of popular sizes become 
ligh ter the m arket hardens. Peaches 
are in fair dem and, w ith the supply 
ra th er small. A pricots are ge tting  
cleaned up and the price is steady to 
firm.

Cheese—T he consum ption and the 
m ake are  increasing considerably, and 
some fancy cheese is being  pu t in 
storage. T he average quality of the 
p resen t receipt is good, and the m ar
ket is steady on the p resen t basis.

Syrups and M olasses— Corn Syrup 
is unchanged. Com pound syrup is 
dull and unchanged. Sugar syrup and 
m olasses are bo th  dull a t ruling 
prices.

Salt Fish— Cod, hake and haddock 
are  unchanged and quiet. M ackerel 
is still dull, Irish  fish particularly  
being inclined to  be weak. M ackerel 
will probably show no im provem ent 
for several m onths.

P rovisions—T h ere  is an increased 
consum ptive dem and for sm oked 
m eats. Pure lard is steady, with a 
fair dem and a t unchanged prices. 
Com pound is firm and active, with 
possible advances in the near future 
Dried beef, ba(reled  pork and canned 
m eats are all unchanged with a sea
sonable demand.

John I. Gibson, Sec’y of the W est
ern M ichigan D evelopm ent Bureau, 
has disposed of his residence in B at
tle Creek and will take up his resi
dence in Grand Rapids as soon as he 
can secure a desirable residence by 
purchase.

Good W ord for General Manager 
W alker.

D etro it, June 24—You certainly 
covered the poin t all rig h t in your 
editorial of June 18 on “Fool M ed
d lers” and I thank  you very much for 
w riting  so boldly on one phase of 
union abuse of power.

1 am also interested  in the article 
appearing on page 9 of the same issue, 
in which one of your correspondents 
takes a fall out of the D., S. S. & A. 
He m ust have w ritten  this piece quite 
awhile ago, because Mr. W alker, the 
new G eneral M anager, has been on 
the proposition  at least a year, and 
from  w hat 1 hear he is doing w on
ders up in that part of the country in 
the way of helping the traveling men. 
H e certainly is a live proposition him 
self and he has had experience which 
wiU be of great value to  him  in ap
preciating  w hat the traveling  public 
require . I have known Mr. W alker 
for a good many years. W hen I first 
becam e acquainted with him, he was 
traveling for the D., S. S. & A.'; solic
iting wool business out in M ontana, 
and he certainly know s w hat is nec
essary for a traveling m an to go up 
against, either in soliciting freight or 
selling goods, and I am sure he will 
do everyth ing in his power to  give 
the traveling  public in N orthern  M ich
igan the best service he can afford 
to  give them  for the m oney which he 
receives in return . Geo. C. Conn, 
Freight' Traffic M anager P. M. R. R.

Appreciation of the Late H. H.
Everard.

A com panion and friend of m any 
years has gone and the shadow s are 
heavy.

H erb ert E verard  was a man, w ith 
the finest sense of honor; the highest 
cenceptions of duty ; loyal to the tru th  
and brave in m aintaining w hat he be
lieved to  be right. S trong  intellec
tually, his ideas and opinions w ere 
form ed only after much study and r e 
flection and alw ays expressed with 
g reat m oderation. T here  w as no 
noisy a ttem pt on his part to reveal 
his ability to  the w orld and, strange 
as it may seem, on this m atte r he ap
peared to  be indifferent. T here  was 
neither sounding brass nor tinkling 
cym bal in his make up. T here  was 
som ething about him th a t im m ediately 
“put one on his good behavior,” and 
in conversation or in argum ent you 
were impelled to  acquit yourself in 
such a m anner as to preserve his good 
opinion. H e indulged in no tho u g h t
less w ords him self and could not to l
erate them  in o thers. Independent 
but w ith g reat anxiety to  be right, 
criticism s which he m ight incur, al
though unpleasant, w ere not of seri
ous consequence to him  if he had the 
approval of his conscience. H e was a 
thoughtfu l and deliberate conversa
tionalist, w ith the rare  faculty of be
ing a good listener.

L. E. Phillipps, shoe dealer at M us
kegon, has purchased the shoe stock 
of A. H. Nabed, at 821 South Division 
avenue, and will continue the business 
at the sam e location.

John D. M angum , M arquette po st
m aste r and lum berm an, w as in tow n 
for a few hours S aturday  on his way 
hom e from  Bay City and Saginaw.

mailto:3@3.50
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Citizens Telephone Company in 
Strong Position.

T he financing of the Citizens T ele
phone Company has been arranged. 
A bond issue will be m ade of $750,- 
000, contingent upon the consent of 
the S tate Railway Com m ission, which 
in this instance will be a m ere fo r
m ality. O f the bonds authorized only 
$500,000 will be taken down a t this 
time, the rem aining bonds rem aining 
in the treasury  for future contin
gencies and construction. T he $500,- 
000 will be used in paying the accrued 
taxes due the State, which will call 
for som ething like $176,000 and all the 
floating indebtedness, am ounting to  
about $150,000 and in taking up about 
$100,000 bonds issued on the Battle 
Creek and Jackson properties. W ith 
the issue of the bonds the sale of 
stock will cease, which will be an 
excellent th ing  for the company. T he 
dividend policy has no t yet been de
term ined, but th is will come up at 
the regular m eeting of the d irectors 
in July. T he dividend rate  will, un 
doubtedly, be reduced from  8 to  6 
per cent., but w hether this will be
gin with the A ugust disbursem ent or 
applied la ter has no t yet been de
cided. Many of the stockholders are 
dependent upon their incom es and to 
have he income cut 25 per cent, with 
so brief a notice m ight w ork hardship 
and, in consideration of this, the de
lay may be g ranted . T he bonds will 
be 6 per cent, ten year gold and will 
be issued in dem oninations of $25, 
$50, $100, $500, and $1,000 to facili
ta te  their distribution  am ong small 
investors. T he M ichigan T ru s t Com 
pany is financing the bond issue and, 
it is said, has already placed a large 
share of them.

The Citizens Telephone stock is in 
shares of $10 and m any thousand 
shares have been sold one and two 
shares at a tim e to  sm all investors. 
T he com pany has been p ersis ten t
ly knocked by some of the big men 
in G rand Rapids financial circles, but 
it has had the confidence of the 
small investors, to whom  the 8 per 
cent, dividend rate  looked attractive, 
and who used it much as they would 
a savings bank in the disposal of their 
surplus. U ntil recent years the com 
pany made a practice of buying back 
the stock at par if the investor w ant
ed his or her money, bu t this prac
tice. becam e unbearable when brokers 
selling o th er stocks would take Citi
zens in exchange and then sell the 
Citizens at below par to  get quick 
action. T he com pany wisely decided 
not to  sustain the m arket under such 
conditions and the stock has since 
been allowed to  take care of itself.

In the past year the stock has been 
quoted in the local m arket all the 
way from 90 to  98, fluctuating in 
m arket value as o ther stocks have 
done. U nder the new conditions, the 
stock will in all probability, b ring  par 
on a 6 per cent, basis and rule above 
par if the 8 per cent, dividend rate  
is continued.

W ith  assets of $4,000,000, the $750,- 
000 Citizens bonds, if all were to  be 
issued at this tim e, ought to be very 
attractive to  investors and ought 
easily to be m aintained a t par or 
when business conditions im prove, at 
a premium. T he small denom inations 
will, undoubtedly, be absorbed in tim e 
by the small investors exactly  as the 
stock was taken. T he bonds rep re 
sent a first lien on all the p roperty  
of the com pany and the stock com es 
after them , both as to earn ings and 
assets.

F rank  W elton , Cashier of the City 
T ru s t and Savings Bank, has resign 
ed to  take effect Ju ly  1. H e made 
an extended W estern  trip  last fall, 
visiting Portland , Seattle and o ther 
points and was so im pressed with the 
opportunities and possibilities of the 
W est th a t since then  he has desired 
to go there  to  live. H e has no t made 
definite plans yet, bu t it is likely he 
will locate in P o rtland  and th a t his 
son, who has been w ith one of the 
com m ercial agencies for several 
m onths, will go with him. H is suc
cessor in the City T ru s t and Savings 
Bank has no t yet been announced. Mr. 
W elton has a  wide business acquain t
ance in Grand Rapids and the State 
and m any warm  friends who will wish 
him success in w hat ever he m ay un
dertake. H e began his banking 
career in Benton H arbor, w as for 
several years cashier of the h irs t  
N ational of T raverse  City and came 
here to  be cashier of the N ational 
City about ten years ago. W hen the 
N ational City w as m erged with the 
Grand R apids N ational he became 
Cashier of the City T ru s t and Sav
ings. H e is careful and conscientious 
in all his work, of excellent business 
judgm ent and has the confidence of 
those with whom he com es in contact. 
W ith  the departu re  of Mr. W elton 
from the city, G rand Rapids will lose 
one of the best a fter dinner speakers 
and b righ test toastm asters. Mr. W el
ton has an infinite wit, a bubbling 
hum or, a great fund of good stories 
w ith the knack of telling them  well, 
l i e  can roast the next speaker on the 
p rogram m e to  a frazzle and yet do 
it so gently  and genially tha t the vic
tim ra th er  likes instead of resen ts it. 
T he G rand Rapids Credit Men, the

Fourth National Bank
Commercial

Deposits

Per Cent 
Interest Paid 

on
Certificates of 

Deposit 
Left

One Year

Capital Stock 
and Surplus

$580,000

Savings
Deposits

3
Par Cent 

Interest Paid 
on

Savings
Deposits

Compounded
Semi-Annually

Wm. H . Anderson,
P re s id e n t

John  W . Blodgett, 
V ic e  P re s id e n t

L. Z. Caukin.
C a sh ie r

J . C. Bishop,
A ss is ta n t C a s h ie r  j

United
States1
Depositary

The
Old National Bank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest a t the 
rate of 3 ^  % if left a year.

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

C O R R E S P O N D E N C E  P R O M P T L Y  R E P L IE D  T O
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A dvertising  Club and all the o ther 
d inner giving organizations will m iss 
him.

T he posta l savings deposits are 
grow ing gradually, but have not yet 
reached any very rem arkable am ount. 
O n D ecem ber 4 last, six m onths ago, 
the postal savings deposits in the city 
banks to talled  $23,207.39, and now the 
to tal is $30,115.11, a gain of $6,907.72 
o r about $1,150 a m onth. In  the 
same period the South G rand R apids 
Savings Bank has gained $35,000 in 
its savings and certificate and the 
K ent S tate  som ething like $115,000. 
T he postal savings has a lim ited 
clientele, a class of depositors who 
are afraid of the banks, are satisfied 
w ith the small in terest allowed by 
the G overnm ent and are w illing to 
abide by the unreasonable restric tions 
im posed by the postal departm ent. 
If the G rand Rapids banks w ere not so 
well conducted and so sound, it is 
likely the num ber of postal deposi
to rs  would be greater. T he postal 
account, however, is one w orth  de
veloping. I t  represen ts for the m ost 
p a rt m oney which otherw ise would be 
hidden away in the ground or old tea 
kettles. O f the postal deposits the 
O ld N ational has $19,527.44, the Grand 
R apids N ational City $4,811, the 
F ourth  N ational $3,598.67 and the 
K ent S tate $2,178.

than  that, we are en titled  to have it 
settled. Business in terests are v ir
tually  agreed th a t the country  is now, 
m ore than  ever before, in need of 
adequate relief th rough  its currency 
supply. I t  is ridiculous fo r congress
men to  hesita te  in their action in 
this m atte r on the ground th a t it is 
som ething new and th a t the people 
ought to be fu rther inform ed. As a 
m atte r of fact, the people have been 
urging reform  of our banking laws 
for years and nearly  every p residen
tial platform  for years has prom ised 
to  carry  it out. T he need of such 
changes in the banking law s as will 
perm it banks to  use the ir reserves in 
tim es w hen business conditions are 
such as to require the ir use, has been 
preached from  one end of the country  
to the other. N early  everybody who 
w anted or would take any education 
on the m a tte r has go t it or had the 
chance to  get it. N ow  is the  time 
for action. I like the way the A d
m in istration  a t W ash ing ton  has gone 
at the m atte r thus far and I hope it 
will keep going.”

M illigan S u g a r Co., Com. 
M ichigan S ta te  Tele. Co., 
N a tio n a l G rocer Co., P fd . 
Old N a tio n a l B ank  
P acific  G as & Elec. Co., 
P eop les S av ings  B an k

(old)
U n ited  L ig h t & R y., 2nd 

(new )
Bonds.

C h a ttan o o g a  G as Co. 
D enver G as & E lec. Co. 
F lin t  G as Co.
G. R. E d ison  Co.
G. R . G as L ig h t Co.
G. R . R ailw ay  Co. 
K alam azoo  G as Co. 
S ag inaw  C ity  G as Co. 

•E x -d iv idend .
J u n e  25, 1913.

P fd . :100
28

101%
88 90

205 207
Com. 41 42

Com.
250

15 18
P fd . 71 74
, Com. 50 52
., P fd. 70 74
m. 66 70
; Pfd. 75 78

Pfd.
75 77

P fd.
71 73

1927 95 97
1949 95% 96%
1924 96 97%
1916 98% 100
1915 »9% 100%
1916 100 101
1920 95 100
1916 99

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

n fptAND^AP ID S ^  AYTNGŜ AN K ̂

U N IT E D  L IG H T  A N D
R A ILW A Y S  C O M P A N Y

■CHICAGO GRAND RAPIDS DAVENPORT

D IV ID EN D  N O T IC E  
The Board of Directors of the United Light and Rail

ways Company has declared a dividend of One and One- 
Half Per Cent (1)4%) on the First Preferred Stock: 
Three-Quarters of One Per Cent {%%) on the Second 
Preferred Stock and One Per Cent (1%) on the Com
mon Stock of this Company, payable July 1st, 1913, to 
Stockholders of record at the dose of business June 
14th, 1913. BENJAMIN C. ROBINSON, Treasurer.

I t  is understood th a t Chicago can 
have the C om ptroller of the Currency 
if some banker of standing and ex
perience as a N ational banker is found 
who is w illing to  accept it. George 
B. Caldwell, P residen t of the Invest
m ent B ankers A ssociation of America, 
is regarded here as the m ost likely 
to be nam ed, if he will take it. Hte 
was a t one tim e a N ational bank ex
am iner, bu t is now a V ice-P resident 
and a t the head of the bond depart
m ent of the C ontinental & C om m er

c ia l  T ru s t & Savings Bank of Chicago. 
He is a M ichigander by b irth  and edu
cation, having been a resident of 
Greenville, G rand Rapids and D etro it 
before going to  Chicago. N o doubt 
it would m ean a financial sacrifice for 
Mr. Caldwell to  accept the position, 
as the C om ptroller’s office pays only 
$5,000 a year, about one-quarter of 
w hat would be a fair salary for an 
official supervising over 7,000 N ation
al banks.

Chicago bankers favor speedy legis
lation to reform  currency m easures. 
W . T . Fenton, of the N ational Bank 
of the Replubic, holds th a t banking 
and currency reform  is of m ore vital 
in terest to the U nited  S tates than  the 
tariff bill and th a t it should be enact
ed at the p resen t session of C ongress. 
“Wiith all the bankers and business 
m en of the country ,” said Mr. Fen ton , 
‘‘we are u rg ing  upon C ongress, 
through  the N ational Citizens League, 
the A ssociation of Com m erce and 
o th er organized bodies, the im p o rt
ance of action on a currency bill dur
ing the recen t session. B anking and 
com m ercial in terests th roughou t the 
U nited  S ta tes are anxious to  have 
the question se ttled  w ithout unneces
sary delay and in a m anner th a t will 
afford us the relief we need. M ore

Quotations on Local Stocks

A m . G as & E lec. Co., Com. 
Am. G as &  E lec. Co., P fd . 
Am . L ig h t & T ra c . Co., Com 
A m . L ig h t & T ra c . Co.. P fd . 
•A m . P ub lic  U tilitie s , Com. 
•A m . P ub lic  U tilitie s , P fd . 
C an. P u g e t Sound L br.
C ities S erv ice  Co., Com.
C ities  S erv ice Co., P fd . 
C tizen s’ T e lephone 
C om m ercial S av ings  B ank  
C om w ’th  P r. Ry. & L t., Com. 
Com w ’th  P r . Ry. & L t., P fd . 
E lec. Bond D eposit, P fd . 
F o u rth  N a tio n a l B an k  
F u rn itu re  C ity  B rew in g  Co. 
G lobe K n itt in g  W o rk s , Com. 
Globe K n itt in g  W o rk s , P fd .
G. R. B rew in g  Co.
G. R . N a tio n a l C ity  B an k  
G. R . S av ings  B an k  
K e n t S ta te  B ank  
L inco ln  G as & Elec. Co. 
M acey Co.. Com.
M acey C om pany, P fd .

and 
Bid. 

70 
44 

. 370 
106
55 
72
1

95
79
85

215
56 
77 
70

212

180
225
260

30
200

95

60
80
75

65
140
100
155
181

264
34

Kent State Bank
Main Office Fountain St.

Facing Monro«
Grand Rapids, Mich.

Capital - - -  - $500,000
Surplus and Profits • $300,000

Deposits
7 Million Dollars

3 k Per Cent.

Paid on Certificates

You can transact your banking business 
w ith  us easily by mail. W rite us sbout it 
i f  interested.

Jam es B. F organ , P residen t of the 
F irs t N ational Bank of Chicago, has 
long been an advocate of bank law 
reform  in th is country , bu t he does 
no t see any m ore u rgen t need fo r it 
now than there has been for years. 
“W e need a change in our banking 
laws, of course,” said Mr. F o rgan ; 
“but I do no t see th a t the  need is 
any m ore pressing  now than it has 
been. B ankers are approaching the 
fall dem and for m oney to  move crops 
w ithou t definitely know ing how they 
will do it. T hey  can m eet it, of 
course, fo r they  have been in the 
same situation  every fall fo r years 
and have alw ays m anaged to  get 
through. T h e  troub le is, as every
body knows, th a t the p resen t banking 
law does no t afford the  banks p roper 
facilities for transacting  m ore than  
the norm al run  of business. W hat 
we need is a cen tral agency fo r the 
m assing  of bank reserves in such a 
way th a t they  m ay  be of use when 
necessary and no t locked up in indi
vidual vaults as they  have to  be under 
the p resen t law. T h ere  is m oney 
enough in the country  to  m eet the 
requirem ents of business if it is p rop
erly  handled and does no t have to 
be locked up at tim es w hen it is need
ed m ost. As to  the chances of su it
able action  by C ongress a t th is ses
sion I am no t inform ed, bu t there is 
certain ly  need of the r ig h t kind of 
bank ing  and currency legislation.”

B O N D
Circular

“B"
Describing a high grade 
Public Service Corporation 
Securitg netting the in
vestor

6 %
Readg market -  attrac

tive price 
W rite for same

Kelsey, Brewer & Co.
Bankers

Engineers -  Operators
Michigan Trust Bldg.

Grand Jtapips, Michigan

INVEST YOUR MONEY 
IN STOCK OF

The
National Automatic 

Music Company
42-50 Market Ave. N . W. 

Grand Rapids, Mich.
C. F. Sw eet, President

Monthly dividends never 
less than 1%

SEND FOR LITERATURE

National Piano Mfg. Co.

Howe, Corrigan & Company
Recommend

United Light and Railways Co,
First Preferred Stock

Bonds.
A sked.

75
46

380
108
58
74
1%

98
81
90

2fc% Every Six Months
Is what we pay at our office on the Bonds we sell.

$100.00 Bonds—5% a Year
THE MICHIGAN TRUST CO.

50 per cent, of all widows in this country are compelled to work
WI LL YOURS?

For an average cost of 30 cents a day we will guarantee to keep your widow 
from being compelled to earn her living.

The Preferred Life Insurance Company of America, Grand Rapids, Mich.

C onservative I nvestors patronize Jradesman f l  d vertí sers
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§&JGAt§ADESMAR
(U nlike an y  o th e r  p ap e r.)

D E V O T E D  T O ^T H eT b E S T  IN T E R E S T S
O F B U SIN E S S  M EN .
P u b lished  W eek ly  by

TR A DESM AN COM PANY.
G rand Rapids, Mich.________

Subscription Price.
O ne do lla r p e r  yea r, If pa id  s tr ic tly  In 

ad v an ce ; tw o do llars  if n o t p a id  In a d 
vance. , ,  ,

F ive  d o llars  fo r six  y ea rs , p ayab le  in

C an ad ian  subsc rip tions, J2.04 p e r  y ea r, 
p ayab le  in v a riab ly  in advance.

S am ple copies, 6 cents each.
E x t r a  copies of c u r re n t issues, 5 c e n ts ; 

issues a  m on th  o r m ore old, 10 c e n ts ; 
issues  a  y e a r  o r m ore old, 25 cen ts .
E n te re d  a t  th e  G rand  R ap id s  Postofflce

a s  Second C lass M a tte r .
E. A. STO W E, E d ito r.

June 25, 1913

U N L O A D E D  W H IT E  E L E PH A N T .
The Fere M arquette Railroad lias 

gotten  nicely rid of one of its white 
e lephants and should be open to  con
gratu lation . T he receivers have dis
posed of the ( Htawa Beach H otel to 
a syndicate headed by Betij. S. Han- 
chett, represen ting  the H olland inter- 
u rban; J. l i .  M orton, of the Graham  
& M orton boat line, and J. Boyd Pant- 
lind, and will abandon its seven miles 
of track  from  H olland to the lake 
shore as not w orth operating. The 
i iltaw a Beach resort was established 
about twenty-five years ago as a 
railroad enterprise by the old Chicago 
& W est M ichigan, when J. *B. Mulli- 
ken was its P resident and W m . A. 
G avett G eneral Passenger A gent. A 
reso rt was p latted  on the north side 
of the Black Lake channel, cottage 
lo ts were sold and to give the en te r
prise a sta rt the railroad built the 
big hotel at a cost of $50,000 or $75,- 
000. For a tim e the resort was 
boomed. R esorters w ere brought 
over from  Chicago and Milwaukee 
and cheap rates were given from this 
city to encourage, se ttlem ent. The 
enterprise  did not pay and gradually 
the railroad lost in terest in it, ceased 
applying the stim ulants and the re so rt
ers had to depend upon their own ef
forts to keep the place alive. F o r a 
long tim e the hotel yielded an annual 
deficit. T hen J. Boyd Pantlind took the 
m anagem ent and made it pay. L ast 
year the railroad com pany resum ed 
the m anagem ent and th is is to  con
tinue the p resen t year. D uring  all 
these years the railroad has been giv
ing service from  the city during the 
two or three m onths of the sum m er 
season and at a rate th a t did not cover' 
expenses. T h is year the railroad, sell
ing the hotel property , will abandon 
the enterprise  entirely. The buyers 
of the hotel property are closely iden
tified with the Holland in terurban 
and the deal, in fact, is an interurban 
move to gain the control of the resort 
traffic. T he interurban runs on the 
south side of the lake to M aeatawa 
Park and under the new deal passen
g e r s  wanting to go to the Beach will 
be given tree transfers on a terry 
that will be established across the 
channel t he new control has had 
experience in handling traific, knows 
bow to give service that will please 
tin publii ami tull.v appreciates the
tu m o r ta u e e  o i p o p u la r ! / iu g  th e  s e rv ic e

to make it pay. L im ited tra in s w ith 
no stops until H olland is reached will 
be run and during the season these 
will be run at such frequent intervals 
tha t it will be easier to  reach the re 
sorts than  ever before and nearly as 
quickly as by the railroad. T he reso rt 
itself will be improved. T he hotel 
will be made be tte r and no longer will 
have the noise and dirt of the loco
m otives passing  the door. A dancing 
pavilion will be built and probably a 
m iniature trolley line to the bath ing  
beach. T here  will be co-operation 
with the cottage ow ners in m aking 
the place attractive. N ot the least 
of the benefits tha t will accrue will be 
that Sunday excursions will no longer 
be dumped at the resort to  disturb the 
quiet. Those who really w ant to  go 
to the Beach will be able to do so at- 
the same price as to the Park , but 
the riffraff will not cross over. The 
change will be a good th ing  for O t
taw a Beach and ought to add greatly  
to its popularity  as a resort.

N ot the least im portan t effect of 
the change at the Beach is its probable 
influence on M aeataw a Park. In  re
cent years the P ark  m anagem ent lias 
been exceedingly greedy and g rasp 
ing, charging for everything and giv
ing nothing in return . T he place lias 
grow alm ost to  city size when tile 
sum m er population is there, but this 
lias .been in spite of the m anagem ent, 
instead of anything th a t lias been 
done to popularize the place. O ttaw a 
Beach, it may be expected, will now 
become a real com petitor of the re 
so rt and a m ore liberal policy will 
have to be adopted.

FALL F U R N IT U R E  SEASO N,
T h e  fall furn iture  season opened 

this week with a good list of buyers 
in attendance for the s ta rt and m ore 
coming. T he indications are th a t the 
num ber of buyers will be up to the 
July average, which m eans around 
1,200 for the season. T he m anufac
tu rers are optim istic, as they always 
are at this stage of the gam e, that 
the season will be a good one. The 
probabilities, how ever, are th a t the 
o rders booked at th is tim e will be 
conservative. T here will be a lot of 
looking and much taking of m em o
randum , bu t the tendency, it is be
lieved, will be to  go slow in placing 
the actual orders. C ongress is still 
in session which m eans tha t the 
tariff question is still open. T he fi
nancial situation is none too  favorable 
for activity in business. If the buy
ers are slow in m aking com m itm ents 
it will be m erely a reflection of the 
way business men generally and in 
all lines feel. They hope for good 
tim es in the fall, but are not inclined 
to take too many chances. T he open
ing is likely to  he light, hut if con
gress ever gets through juggling with 
tile tariff, if the financial legislation 
the country dem ands is enacted and if 
crops are  good the hope fur a good 
fall trade la ter may he realized.

Owing to  tlie shortage in hotel ac 
com m odations the visiting salesmen 
have alm ost unanim ously sought 
quarters in private houses tor the 
season, thereby relieving the situ a
tion to the extent oi about ¡too guests. 
W ith the salesm en out of the wav the

buyers will have the hotels to them 
selves, and even then they are likely 
to  be crow ded when the season is at 
its height. W ork  is well under way 
on the New Pantlind, o r ra th er  in 
w recking the old buildings to clear 
the site for the new hotel, and this 
will cheer buyers and sellers alike 
with the hope of b e tte r conditions in 
the future.

T he Grand Rapids lines are, for 
the m ost part, in o rder and ready for 
inspection as soon as the buyers a r
rive. T he outside lines exhibited in 
the exposition buildings are far from  
com plete. In  fact, it is not recalled 
when so few lines were ready for the 
opening. I t  will be ano ther week, 
at least, before the outsiders will be 
in shape. A m ong those not ready 
are some of the high grade lines which 
have alw ays taken pride in being on 
the ground early w ith their samples. 
Som e w ere held up by slow freight 
delivery, som e by accidents on the 
road, some by delays in getting  their 
goods sta rted  and some by the con
gestion here w ith several hundred 
cars arriv ing  all a t the same time.

O ne of the im portan t acquisitions 
for this m arket th is season is the 
W indsor Folding Bed Co., of Chicago, 
m anufacturers of high grade bedroom  
and dining room  furniture  which has 
heretofore show n exclusively in the 
Chicago m arket. T he exhibit is 
unique in that only a few represen
tative pieces are exhibited to show 
w orkm anship, finish and o ther im por
tan t details, while the rest is shown 
by photograph  only. T o the expe
rienced furniture  m an the photograph 
is alm ost as good as the real article 
and th is m ethod of exhibiting is being 
tried as an experim ent. I t m akes the 
expense much less for freight and 
handling and less space is required. 
T he W indsor com pany w as founded 
by M. B. M oyer, a form er traveling 
salesm an for Berkey & Gay, and the 
business is now carried on by his 
sons. T he com pany originally m anu
factured folding beds and still re 
tains the old name. T he folding bed 
becam e a new spaper and vaudeville 
joke, people were frightened by oc
casional accidents through  careless 
use and the folding bed trade died. 
The W indsor com pany sw itched to  

dining room  and bed room  goods and 
has been notably  successful. The 
Gunn F urn itu re  Co., of th is city, was 
originally a folding bed concern, but 
turned to office furniture and sectional 
cases.

As for the new patterns, m ore of 
them  are show n th is season than 
ever, and th is is especially true  of the 
lines which appeal to  the holiday 
trade. T he designs are not far differ
ent from  those show n in January , or 
for that m atter, a year ago. The p re 
dom inant tone is E nglish. T he A dam s 
is put forth  as the leader in the high 
grade lines in m ahogany, with Shera
ton and Chippendale tra iling  and 
some 11 epplewhite. Very few pieces 
m the French periods are shown. 
The Colonial pa tte rn s hold their own 
in staple goods, Intt are out of the 
running fur faddish gouds. In  oak 
the early English periods predom i
nate. No new periods have been 
brought out T he tendency lias been

to  s treng then  the old periods and to 
im prove upon them .

Six lines of Chinese grass goods 
are shown in the m arket th is season. 
T hese goods are of sea grass, m anu
factured in the O rien t with H ong 
K ong as the cen ter of the industry. 
T hey  are chairs, settees, rockers, 
tab les and sim ilar goods for sum m er 
use. T hey are fairly well m ade and 
in good design and are very cheap. 
T hey w ere first shown here tw o or 
th ree years ago and m et w ith such 
success th a t o ther im porters have en
tered  the m arket. T he goods ordered 
now will be for delivery next M arch 
and to  be sold next sum m er. These 
goods do not com pare with the A m er- 
igan goods in finish and w orkm anship, 
but their cheapness m akes them  in 
demand. In  connection with the sea 
g rass furniture, Japanese, Chinese and 
Filipino baskets, screens, curtains and 
o ther w ares are shown.

TOUGH ON T H E  W O RK M EN .
If the boiler m akers, m achinists 

and b lacksm iths form erly in the em
ploy of the Pere M arquette, and who 
went ou t on strike a couple of m onths 
ago upon orders from  V ice-President 
Ryan of the boilerm akers union, were 
men of ord inary  intelligence it would 
be supposed that they would by this 
tim e realize how outrageously Ryan 
and his associates have been strin g 
ing them . T he strike lias been kept 
alive by a succession of lies and m is
representations, prom ises which have 
failed in the fulfillment, hopes that 
have never come to pass. In  the first 
place, Ryan prom ised an easy vic
tory  against a com pany that had too 
m any o ther em barrassm ents to  p e r 
m it it to make m uch of a fight, but 
the easy victory did no t come. W hen 
it was apparen t the receivers did not 
intend to surrender, it was promisee, 
that the engineers, firemen and con
ductors would join in the strike out oi 
sym pathy—but they did not. T hen 
it w as prom ised tha t the Federal 
Court, under whose jurisd iction  the  
road is being conducted by the receiv
ers would interfere—but the Court 
had nothing to  say. T he m eddling 
in terference of some of the m unicipal
ities was held up as a ground for hope, 
but noth ing came of it. N ow  the 
prom ise is made tha t the sw itchm en’s 
union will show its sym pathy by quit
ting work and this is likely to be as 
vain a prom ise as have been all the 
o thers. Each succeeding prom ise has 
served to keep the strike going for 
ano ther week. H ow  much longer 
Ryan's prom ises th a t never come to 
fulfillment will hold out is a m atte r 
of conjecture. In  the m eantim e Ryan 
is living well a t a high priced hotel 
with all his expenses paid, and he 
takes trips about the S tate  by railroad 
and autom obile when he feels like it 
at the expense of the union, and his 
poor dupes are out of work with fam
ilies on th e ir hands to  support. T he 
strike is, no doubt, an excellent th ing  
for Ryan, but it is tough on the w ork
men. T his is a good illustration  of 
unionism  and its m ethods.

It isn’t enough to  point out the 
weak spot in a system  or business; 
get busy and do som ething to 
streng then  it.

0 1
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SH O W  Y O U R  A PPR E C IA T IO N .
M en need a w ord of encouragem ent 

now and then ju s t as m uch as they 
need food. F o r  as food is to  the 
body, so is encouragem ent to  the 
m ind and heart. A w orker who is 
discouraged is no t half a man. And 
even the m ost liberal com pensation 
cannot take the place of a w ord of ap
preciation  and encouragem ent given 
in the r ig h t sp irit a t the righ t time.

“T h a t is a good job, H en ry ” said 
a business m an to  his clerk, who had 
ju s t finished ru ling  a book for him. 
And the young  m an threw  him self into 
his w ork w ith renew ed energy and 
in terest. T he m an never knew how 
m uch th a t slight w ord of approval 
m eant to  the clerk, nor how m uch it 
added to his enthusiasm .

Men and wom en crave the assu r
ance th a t their w ork is m eeting w ith 
satisfaction. T o  w ithhold th a t assur
ance when it is due is not m erely poor 
business policy—it is an injustice. 
P a r t of the com pensation of every 
w orker is the satisfaction  of know ing 
th a t he is accom plishing som ething 
and to w ithhold th a t satisfaction is 
often m ore grevious than  to hold back 
m oney duly earned.

M ore and m ore m ust those in au th 
ority  in business recognize the hu
m an elem ent in men and wom en—the 
part the heart plays in the work. It 
is possible, of course, to  say too 
much to  a man, giving him an over
elated sense of his value—but the 
tendency seem s ra th er in the o ther 
direction. As a rule, men do no t get 
encouragem ent enough.

T H E  O TH E R  SIDE.
A correspondent, referring  to the 

point quoted from  a p rom inent em 
ployer, to the effect that “not over 
five per cent, of the em ployes of 
the average m ercantile concern are 
in earnest, that is. arc really  try ing  
to  do their best,” w rites:

"W e m ust consider both sides of 
the question. If it is true that only 
five per cent, are in earnest, it seems 
to my m ind a severe arra ignm ent of 
em ployers them selves. In te re s t can
not be one-sided. I t  m ust be m utual. 
E m ployers can develop m ore in terest 
am ong em ployes by the simple p ro 
cess of m anifesting  m ore in terest on 
the ir own part. M any em ployers do 
not know their em ployes at all and 
do not m ake much effort to know 
them. T hey know the heads of de
partm ents, and som etim es the a s s is t
an ts: the rest of the force they don’t 
know even by sight. F urtherm ore  
there is seldom  anything like a p ro 
m otion system  w hereby honest a t 
tention  to  business gets p roper rec
ognition and rew ard. Vacancies are 
frequently  filled with new em ployes 
when the older ones are well able to 
do the work. L et em ployers show 
some definite in terest in em ployes and 
you will see the em ployes’ in terest 
in the business increasing.”

SEL EC TIN G  A MAN.
Picking out the  rig h t m an for the 

place often m easures the  difference 
between success and failure in a 
business. M ore often it m easures the 
difference betw een a m oderate  suc
cess a«d a phenomenal one.

T w enty  o r m ore years ago a certain  
m ercantile house w as sta rted  w ith the 
idea of doing th ings in an original 
way, and a  m an was chosen to  carry 
out the idea. H e had had no pre
vious experience in th a t line, but he 
had the righ t idea and grasped the 
plan enthusiastically . T he w ork be
gan on a sim ple scale so th a t the ex
perienced m an was able to  feel his 
way. T he business grew  until it a t
tained g rea t p roportions. T he same 
m an is still a t the head of it, not as 
the ow ner, but as the m anager. He 
proved to be the righ t m an for the 
place. I t  would be difficult to  im ag
ine how he m ight have m ade the 
business m ore successful in that p ar
ticu lar line.

Suppose some other m an had been 
chosen in the beginning. Suppose he 
had had wide experience, but differ
ent ideas. H e m ight have turned the 
whole business into o ther channels 
and have given it a different char
acter. l i e  m ight no t have been able, 
to  grow  up w ith it o r m ight have left 
it a fter the first year’s trial. T he 
p resen t g reatness of the business 
m ight have been unknow n to-day if 
it hadn’t been th a t the righ t m an 
was chosen when the business was 
small.

T H E  TO U C H  O F PO W E R .
In  handling m en it is im portan t to 

appreciate the degree to  which they 
respond to a w ord or look. It is com 
monly adm itted  th a t the knowledge 
of how to handle m en is a g rea t busi
ness asset. H ow  else are they to be 
dealt w ith except by w ords and 
thoughts and a ttitudes and h in ts and 
all those little  th ings by w hich men 
come to  understand each other.

A  w ord of appreciation for w ork 
well done, a w ord of caution for un
seen danger, a w ord of helpful crit
icism lo r faulty  work, a w ord of ad
vice in tim e of uncertain ty , a w ord of 
encouragem ent w hen the spirit is low 
—these are im portan t thinges in deal
ing w ith men. T he m anager who 
neglects them  or deems them  unim 
portan t is greatly  m istaken as to the 
functions of a m anager, no m atter 
how g reat are his capacities in o ther 
lines.

Some m anagers are too prone to 
expect the very best resu lts and yet 
not appreciate them  w hen they get 
them . E ven when these resu lts have 
been w orked out under extrem e dif
ficulties and inconveniences, there  is 
often  no word of recognition of the 
fact. T he thoughtle'ss om ission of the 
righ t w ord a t the righ t time, even if 
it be but a single word, may make a 
g rea t difference in the subsequent 
sp irit of the employe. Men feel the 
effects of the w ords and attitude of 
the m en above them , ju st as the big 
locom otive responds to the eng ineer’s 
touch at the th ro ttle  lever. I t  is 
h ighly im portan t th a t every touch be 
the righ t one a t the right time.

T he rule of “leaving well enough 
alone” is all right, bu t it is too often 
used by the fellows who are too  lazy 
to m ake a move, even if they  know 
in their inm ost souls th a t the old way 
of doing a th ing  could be im proved 
upon.

A  N E W  BROOM .
W hen a m an takes charge of an o f

fice o r a departm ent he invariably 
cleans out an accum ulation of things 
which are m ore o r less w orth less and 
m akes a num ber of changes which 
are obviously needed. I t  is the old 
sto ry  of the new broom  th a t sweeps 
clean. W hy should no t the present 
incum bent assum e for a time the role 
of a new m anager and m ake such 
changes as his successor m ight make?

T hink  w hat a novel experience it 
would be to  come down to the of
fice some m orning with all the fresh 
enthusiasm  of a new m anager. Put 
yourself squarely in his place. R e
gard  yourself, up to yesterday, as 
your own predecessor. Criticise the 
laxity  of th a t predecessor w ith all 
the sternness you m ight em ploy if he 
happened to have ano ther nam e than 
your own. Make no excuses for him 
or for his m ethods and accum ulations. 
Get an entirely  new view of the sit
uation and outline the policy you 
m ean to  pursue. If you need a new 
desk, get one. If  you need a new cab
inet get one. If you know a b etter 
way to organize the work, do it. If 
your attitude tow ard those about you 
has been too reserved or too fam il
iar, change it. Do everyth ing with 
the sp irit in which you m ight take a 
new position, w ith the added assu r
ance and know ledge of conditions 
which experience has given you. P e r
haps this is just the change you need.

P R O FIT A B L E  REFORM S.
M any w orthy reform s are being 

m ade quietly th rough  the rules of 
business houses. Men of purpose who 
are in authority  in business houses 
should not overlook the opportunity  
thus afforded. As alm ost every w rong 
habit affects the tone of a business 
or the capacity of the individual, it 
is possible, w ithout stepping beyond 
the simple bounds of business p rop ri
ety, to  curtail m any evils and thus 
render a d istinct service to  society.

An instance w orthy  of note may be 
found in the rule of a certain  large 
sto re  which prohibits the use of chew 
ing gum by em ployes while on duty. 
T he good effect of th is rule is not 
m erely in breaking the repulsive habit 
am ong several hundred em ployes, but 
in the example it affords to  o ther con
cerns and in the stigm a it places upon 
one of the m ost unrefined and inex
cusable habits th a t ever gained ground 
with thoughtless persons. F u rth e r 
than  this, it brings to the a tten tion  of 
m any paren ts the idea of preventing 
the habit am ong children.

As a fu rther evidence of the busi
ness value of such rules m ay be m en
tioned the fact—well known am ong 
successful salesm en—that the use of 
chewing gum and tobacco is so of
fensive to some custom ers that they 
hesita te to transact business with 
salesm en who use them  in their p res
ence.

GIVE CR E D IT FOR T H E  BEST.
Tt usually pays to  trea t a m an ac

cording to the best there is in him. 
A certain  clerk was regarded as 
quarrelsom e and incom petent. T he 
floorw alker and the o ther clerks 
trea ted  him accordingly—and to  them

he always seem ed to  live and act the 
p art of a m ost disagreeable man.

Finally  he go t a position in another 
sto re  w here his old repu tation  was 
not allowed to  follow him. T he m an
ager trea ted  him w ith courtesy  and 
respect, calling him “Mr. D aniels” in
stead of “Bob.” and gave him credit 
for being a first-class clerk. Every 
la ten t pow er of his m anhood expand
ed to  m eet this b e tte r estim ate of 
himself, and he soon became, in fact 
as well as in theory , a com petent 
clerk w ith a norm al disposition—one 
of the best in the store.

T he fact was, the m anager knew 
of the m an’s repu tation  but refused to 
build on the old foundation. H e es
tablished a  be tte r estim ate of the 
m an and gave him an opportun ity  to 
live up to  it.

Do you know the m en about you by 
the best there is in them  or by the 
w orst? T ry  giving them  credit for 
all they m ight be and w atch them  
respond to your estim ate.

IN F L U E N C E  OF W O M EN .
A m an took charge of an office in 

which he had been w orking as an as
sistant. The force was com posed of 
six o r eight men. T he first move of 
the new m anager w as to  pu t a young 
wom an in the office. In  speaking of 
the m atter he said:

"T h e  presence of a wom an in an 
office has a refining influence on the 
men. O ur men have grow n careless 
in the ir actions and conversation and 
have given the office a spirit of coarse
ness th a t would not be shown if a 
wom an were present. I w ant to pur
ify the general atm osphere of the of
fice and I know no b etter way than 
to have a refined young woman 
there .”

T he experim ent was im m ediately 
successful. The character of the con
versation  of the office was g reatly  im 
proved, a tendency to mild p rofanity  
w as checked and coarse jesting  was 
felt to  be out of place. T he young 
wom an sat quietly a t her desk, en
tire ly  unconscious of the transfo rm a
tion her presence was causing. H er 
ladylike reserve com m anded respect 
and constantly  rem inded each man of 
the necessity of being a gentlem an.

in thousands of offices the sam e re 
fining influence is going on. M ore is 
due to the presence of a wom an in 
the business w orld than  is commonly 
realized. T hey are m issionaries of re 
finement and deserve credit in p ropor
tion as they fulfil th a t function.

O ne of the illusions is th a t the 
present hour is not the critical, de
cisive hour. W rite  it on your heart 
that every day is the best day in the 
year.

Some people take a good deal of 
pride in the boast tha t they are 
“poor, but hon est:” but if you label
led them “poor, but lazy,” you’d come 
nearer the tru th .

Once there was a man w ho said lie 
would never do anything he hadn’t 
done before. F ortuna te ly , there 
were not m any of him, so the world 
stiff continues to advance.

T im es a ren 't like they  used to  be 
and m ost of us are glad of it.
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W INDOW and INTERI O
V St'*, - DECORATIONS

fWJ

w oodcnw are lends itself very readily

covered with crepe paper, are the 
fixtures you need for the unit on the 
left. A rrange them  as in the draw 
ing. P u t a pile of scrub brushes on 
either end of the board. In  the cen
ter put a box of clothes brushes. P u t 
a w ashboard lengthw ise across the 
top of ano ther against the box in 
fron t. Put another lengthw ise on the 
floor. Pin two pieces of shelf paper 
to  the wooden strip  and eight hand 
brushes to  the candy pail lid. T his 
finishes the unit.

Behind the unit stand two broom s 
on the floor and in fro n t of it three 
mop sticks. T he mop sticks can be 
tied together eighteen inches from 
the top and spread out to form  so rt 
of a tripod effect.

T he unit on the righ t end of the

and then a pile of clothes brushes.
Be sure to  put on plenty of price 

tickets as you go. W hen a trim m er 
w aits till the display is nearly  finished 
before using  his price tickets he is 
likely to knock p a rt of it down in 
putting  them  on.—B utler W ay.

Do N ot Forget the Fourth.
R egularity  is a g rea t characteristic 

of the seasons. So perfectly  do they 
follow the o rder of their a rran g e
m ent, and w ith such clock-like p re
cision do they steal upon us, w hether 
or not we are expecting them , it is 
not unusual for them  to catch us un
awares. W e som etim es find our
selves w ondering if it really  can be 
sum m er again, and only realize it to 
the full w hen heat becom es burden
some. But here it is again, and the

Drawing of

Attractive W indow Trim of W ooden- 
ware Staples.

To build the window display of 
w oodenw are, illustrated  herew ith, you 
will need the follow ing:

M erchandise.
One dozen tooth, brushes.
O ne dozen packages toothpicks.
One dozen w hisk broom s.
( )ne dozen varnish brushes.
O ne dozen steak pounders.
O ne box shelf paper.
O ne dozen clothes lines.
One box shelf paper.
O ne dozen mop sticks.
O ne dozen dish mops.
O ne dozen house broom s.
O ne dozen clothes pins.
O ne dozen w ashboards.
O ne dozen rolling pins.
One dozen hair brushes.
O ne dozen clothes brushes.
Tw o dozen scrub brushes.
O ne dozen hand brushes.
O ne dozen shaving brushes.

F ixtures.
F our halves of barrel hoops.
T hree  tall wooden boxes.
Tw o candy pail lids.
T w o lath.
O ne 10-inch board, 30 inches long. 
Tw o 6-inch boards, 30 inches long.
Six rolls green crepe paper.
Tins.
Nails.
Price tickets.

C ontrary  to the general im pression,

to attractive window trim s.
In  m ost cases the trim m er tries to 

display too much m erchandise, m ak
ing his w ork look overdone. Hence 
the trouble.

Cover the background w ith green 
crepe paper. T h is can be quickly and 
neatly done by pinning the paper in 
position. A bout four rolls should be 
enough for covering the background 
and fixtures.

T hen nail four halves of barrel 
hoops to the top of the background 
in the m anner show n by the drawing. 
To the one at the left attach six steak 
pounders. T o  the next pin six w hisk 
broom s. The next should contain six 
clothes lines and the one on the righ t 
end six dish mops.

Now pin a roll of shelf paper along 
the top of the background for a bo r
der and along the righ t end of the 
window near the glass pin six scrub 
brushes as shown by the photograph. 
T h is will finish the background.

N ext get the center unit in shape. 
Cover a box and a wide board with 
white or green crepe paper and you 
have the fixtures ready. P u t the 
board on top of the box as shown in 
the draw ing and nail to it six towel 
rollers. To the fron t of the box pin 
six boxes of toothpicks, and against 
the box lean a card of varnish b ru sh 
es.

A box, a 6-inch board, a narrow  
wooden strip  and a candy pail lid, all

window is constructed  ou t ot the 
same kind of fixtures.

O n the left end of the board  over 
the box pile a dozen shoe brushes in 
the m anner shown by the photograph. 
Pile eight scrub brushes on the right 
end. In  the center put a box of hair 
brushes. T he box can be made to 
stand by p inning the lid to the board 
and leaning the box against it.

A rrange th ree  w ashboards the 
same as on the o th e r  side and pm 
th ree pieces of shelf paper to the 
small strip  of wood leading from  the 
box to  the floor. P u t a broom  and 
th ree  m opsticks on the floor behind 
th is unit. A rrange th ree m opsticks 
in front in the tripod effect shown on 
the o ther side.

Pin a dozen tooth  brushes to  the 
candy pail lid in front. Lean a ro ll
ing pin against the w ashboard on the 
floor.

You are th rough  w ith the trim  iioa 
except for the floor plan next to the 
glass. T he arrangem ent of th is :s 
plainly apparen t in the photograph.

A t the left is a box of clothes pins 
dumped out on the floor. O n top 
of the box is a box of shaving brush 
es and leaning against it are tw o shoe 
brushes.

N ext comes a rolling pin, a box of 
shaving brushes, ano ther ro lling  pin

Fixtures.

great day of Independence will a r
rive in a sho rt time. D o no t fo rget 
the F ourth  of July, w hat it m eans to 
us historically, and w hat it m eans to  
the m erchant com m ercially. Pow der, 
games, outing, all these th ings are to  
be considered from  the standpoint of 
sales. T o  sell there  m ust be som e
th ing  in stock th a t the custom er co n 
siders sufficiently a ttrac tive  to take 
in exchange for coin. You know 
w hat those things are. You have 
been th rough  o ther F ourths. Ju s t 
bear in m ind how soon it will be here, 
and be ready.

T he ladder of success was never 
intended to be clu ttered  up with men 
roosting  there ju st to  gaze at the 

. scenery!

OFFICE O U TFITTER S
LOOSE LEAF SPECIALISTS

217-239 Peart St. (near the bridge), Grand Rapida, Mich,

G. J. Johnson Cigar Co.
S.  C. W.  El Portana 

Evening Press Exemplar
These Be Our Leaders

P hotograph  of W indow  T rim .
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Delayed Letter From the Celery City.
K alam azoo, June  17— K alam azoo 

Council left K alam azoo Friday m orn 
ing on a special tra in  for G rand R ap
ids w ith th ree cars of U. C. T . m em 
bers and their wives. B attle  Creek 
came over w ith a good delegation and 
joined us a t the G. R. & I. depot. 
K alam azoo had secured the fifteen 
piece F ischer’s band for the two days 
and we certainly w ere a happy con
genial crowd.

O ur ball team  w ent to G rand R ap
ids w ith the in tention of bringing 
hom e the first prize m oney and the 
cup. T hey did and th a t last game 
was w orth  the trip  to the R apids if 
one attended no th ing  else. T he boys 
all played ball as though they m eant 
it and those in the grand stands 
seemed to be w orking ju st as hard to 
win. i t  is sufficient to say tha t there 
w ere many, m any boys who w ent 
home quietly because their th ro a ts  
w ere not in a condition to  express 
them selves audibly.

G rand R apids certainly did herself 
proud in the en terta inm ent of the con
vention. N oth ing  w as left undone to 
m ake it p leasant for those in a tten d 
ance and we all feel a very warm  
friendship for our b ro th ers  in the 
F u rn itu re  City and their wives, too, 
who helped see th a t our ladies were 
royally entertained. I t  was im pos
sible to take in all of the good th ings 
provided for our pleasure. W e thank 
you. G rand Rapids, and again thrice 
thank you.

W e had forty-five m em bers of our 
Council in line at the parade, besides 
twelve m em bers who did no t join

us. though they  w ere in the city. A 
few of those came too late as the pa
rade was m oving and o thers felt th a t 
they  could no t stand the m arch in 
the w arm  sun. T he boys of 156 and 
253 looked very nice and clean in 
the ir w hite ducks, w hite sh irts  and 
w hite hats.

G eorge B. Parks, of No. 156. had 
the m isfortune to slip w hen entering  
a stree t car in M ishaw aka a few days 
ago and fell to the floor of the vesti
bule strik ing  his righ t leg on the step 
and bruising  it badly. I called on 
him th is afternoon and the bruise is 
looking very  angry  and is spreading. 
D octor Collins is giving daily a tten d 
ance and Mrs. P arks is looking after 
him very carefully, but it looks as 
though it would take som e tim e to 
heal.

O ur Senior Counselor, F ran k  H . 
Clay, is confined to his bed yet w ith 
a th rea tened  a ttack  of typhoid fever 
which is very stubborn  and refuses 
to  yield to the doctor.

Mrs. W . A. Cooke is a t Bronson 
H ospital, w here she w as operated  on 
for appendicitis last Tuesday. R e
ports are very favorable at present.

Mr. Stowe, of the T radesm an, en
terta ined  us very nicely during  the 
convention and show ed us the sights 
of beautiful G rand Rapids ending w ith 
a very nice luncheon at the Peninsular 
Club Saturday evening. T his was 
certainly appreciated and we will 
show our thanks by try ing  to have a 
le tte r every week. R. S. H opkins.

W hile you are counting  the thorns 
on the stem  the rose w ithers.

M oth Preventatives.
A t this season of the year it is a 

time honored custom  for housekeep
ers to  pack away the w inter gar
m ents, woolen underw ear, blankets, 
furs, etc.: consequently  the pharm a
cist is ta iled  upon daily to  furnish 
som ething to kill m oths, when these 
troublesom e insects have m ade their 
appearance.

P harm acists should be very careful 
about recom m ending or guaranteeing  
any of the m any artic les on the m ar
ket said to kill m oths. T ons of cam 
phor and naphthalene in the form  of 
flakes and balls (sold under the m is
nom er, cam phor balls) and o ther ta r 
products have been used, bu t “no 
one has yet produced a single m oth 
killed by such p reparations.” T he 
editor is under the im pression th a t 
th is sta tem ent w as m ade by the late 
French professor, B erthelot. the foun
der of the science of therm o-chem is
try . L ately again tw o F rench  scien
tists, Lecaillon and Audige, have 
found th a t the popular naphthalene 
only exercises its toxic effect in a 
confined atm osphere and th a t even 
then  its action is very slow. As a 
m a tte r of record, the sale of naph tha
lene in flakes, and especially in the 
form  of balls, has been constantly  on 
the decrease, evidently due to the 
fact that housekeepers have discov
ered th a t this chemical does no t kill 
m oths.

Cheer up. A lthough you may not 
am ount to as much as you think you 
do, it is ten to one you am ount to 
m ore than o thers th ink  you do.

B u s in e s s
W a g o n s
12 styles carried in stock-12

$ 47.00 to 
$140.00

SHERWOOD HALL CO., Ltd.
30-32 Ionia Ave., N. W., Grand Rapids

A. T. KN0W LS0N  
COMPANY

Wholesale Gas and Electric 
Supplies

Michigan Distributors for
Welsbach Company 

99-103 Congress St. East, Detroit
Telephone, Main 5846 

Catalogue or quotations on request j

T f t  X  C V  Your Delayed 
1 I V A V jL  Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

GRAND RAPIDS. MICH

The Karo Demand is Increasing
Everywhere

Karo sales are jumping. Effective advertising in the magazines, 
newspapers, bill-boards and street cars is proving a powerful sales maker. 
It is influencing millions of housewives to use more Karo than ever— 

telling them about the great food value of Karo, its purity, its nourishment, the energy it supplies 
and what’s all important, its economy.

With the cost of living so high, these Karo facts strike home with double force, they are 
increasing sales quickly.

Karo is the great household syrup—the syrup of known quality and purity—specially whole
some and delicious, and of highest food value.

Your customers know it—they know that the Karo label stands for highest quality, best 
flavor, and full net weight. Stock generously with Karo. It sells quickly, is easy to handle 
and pays a good profit.

Corn Products Refining Company
New York
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BUTTER,EGGS ̂ »PROVISTOS
rnrrr

Michigan Poultry, Butter and Egg A sso
ciation.

P re s id e n t—B. L . H ow es, D etro it. 
V ice -P re s id e n t—H . L. W illiam s, H ow ell. 
S e c re ta ry  a n d  T re a su re r—J . E . W a g 

goner, M ason. _  _____
E x e cu tiv e  C o m m ittee—F . A. Jo lm son, 

D e tro it; E . J . Lee, M id land ; D. A. B en t
ley, S ag inaw .

The Truth About Cold Storage of 
Foods.

Bulletin 93 by Geo. K. H olm es, 
Bureau of Statistics. U. S. D epart
m ent of A griculture represen ts an 
ex traord inary  am ount of painstaking 
labor in gathering  inform ation, com 
piling it in tables and d igesting  it for 
use of producer, dealer and consum er. 
T he inform ation w as collected from  
a large num ber of cold storage w are
houses, both  private and public, s it
uated in all p a rts  of the U nited States. 
T he com m odities represen ted  are 
fresh beef, m utton, pork, dressed poul
try , bu tte r and eggs.

in  the case of butter, the m onths 
of h ighest production  are M ay and 
June and the m onths of largest m ean 
relative m arketing  are June and July, 
and the tw o m onths last nam ed are 
also the m onths of low est wholesale 
price in the th irteen  cities for which 
prices are consolidated and also arc 
the m onths during  which the price at 
the farm  is low est.

O n the o th er hand, the period when 
the production of bu tter is low est is 
from  N ovem ber to  M arch, while the 
period during which the m ean relative 
m arketings are lowest is from  N o
vem ber to April, and this is the p rin 
cipal portion  of the period during 
which the m ean relative price of b u t
ter in the th irteen  cities is high and 
also the m ean relative m onthly  price 
of bu tte r a t the farm.

P roduction  is directly  related  to 
m arketings and inversely related  to 
prices.

D uring the three heavier cold s to r
age m onths (Septem ber, O ctober. 
N ovem ber) of the storage year 1910- 
11, 47 per cent, of the fresh beef 
placed in cold storage during the 
whole year was received into the 
w arehouses. 59.8 per cent, of the fresh 
m utton  (A ugust, Septem ber, O cto 
ber), 59.2 per cent, of the dressed 
pou ltry  (N ovem ber, Decem ber, Janu 
ary), 70 per cent, of the bu tte r (June, 
Ju ly . A ugust, and som etim es M ay), 
and 79.4 per cent, of the eggs (April. 
May, June).

In  the ligh ter cold sto rage m onths 
of the same year, F ebruary , M arch 
and April. 10.3 per cent, of the fresh 
beef placed in cold storage during the 
w hole year w as received into w are
houses; in May, M arch and April, 8.1 
per cent, of the m u tton ; in May, June 
and July. 3.4 per cent, of the dressed 
poultry , in February , M arch and 
April, 2.7 per cent, of the b u tte r; and

in December, January  and February ,
1.4 per cent, of the eggs. T he receipts 
of fresh pork into cold storage are 
quite evenly d istributed  th roughout 
the year.

I t  was established in th is investi
gation th a t 71.2 per cent, of the fresh 
beef received into cold storage in the 
cold sto rage year 1909-10, w as de
livered w ithin th ree m onths after re 
ceipt, 28.8 per cent, of the fresh m ut
ton, 95.2 per cent of the fresh pork,
75.7 per cent, of the dressed poultry , 
40.2 per cent, of the bu tte r and 14.3 
per cent, of the eggs.

T he percentage of the year’s re 
ceipts delivered in seven m onths is 
99 fo r fresh beef, 99.3 for fresh m ut
ton, 99.9 for fresh pork, 96.1 for 
dressed poultry , 88.4 for bu tter and
75.8 for eggs.

An im portan t result of th is inves
tigation is th a t the receip ts of fresh 
beef, m utton  and pork, dressed poul
try, b u tter and eggs into cold storage 
are entirely  o r very nearly  exhausted 
by the deliveries w ithin 10 m onths.

I t  is a m atter of some consequence 
to farm ers and to  consum ers if the 
cold storage of farm  products results 
in carry ing  over to  the next year of 
production a quantity  large enough 
to  depress the price of th a t year. 
From  the natural storage year end
ing August, 1910, 9.6 per cent, of the 
receipts are carried over to  the next 
year in the case of fresh beef; the 
percentage lo r fresh m utton  for the 
natural storage vear ending July, 
1910, w as 15.1: for fresh pork for the 
natural storage year ending April, 
1910, 5.4; for dressed poultry  for the 
natural storage year ending July, 
1910, 7.7, for b u tte r for the natural 
storage year ending April. 1910, 4.9; 
and for eggs for the natural storage 
year ending April, 1910, 0.2 of 1.

The fresh beef received into cold 
storage during the year beginning 
May, 1909, was kept there on the 
average for 2.2S m onths; the fresh 
m utton, 4.45 m onths, the fresh  pork, 
0.88 of one m onth ; and b u tter, 4.43 
m onths. T he dressed pou ltry  re
ceived during the year beginning 
M arch, 1909, was kept on the average 
of 2.42 m onths; the eggs 5.91 m onths.

T he rep o rt sta tes tha t the ow ners 
of cold storage com m odities “m ust 
use good judgm ent and take the ir 
goods out of sto rage before the costs 
of storage, added to the original cost 
of the goods and some profit, will 
raise the to tal am ount of cost of 
goods above the m arket price. I t  is 
a problem  of the fu ture.”

F o r the average length  of time in 
cold storage, as ascertained in this 
investigation, the actual costs of s to r
age are: F resh  beef, 0.997 of 1 cent

P o ta to  B a g s
New and second-hand, also bean bags, flour bags, etc.

Quick Shipments Our Pride

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

Can fill your orders for FIELD 
SEEDS quickly at right prices.

M O S E L E Y  B R O T H E R S
Both Phones 1217______ Established 1876______ GRAND RAPIDS, MICH.

SEEDS

M. Piowaty & Sons
Receivers and Shippers of all Kinds of

F ru its an d  V e g e ta b le s
GRAND RAPIDS, MICHIGAN
. Branch House: Muskegon, Mich.

Western Michigan’s Leading Fruit House
Come in and see us and be convinced

WANT APPLES AND POTATOES
Car load lots or less. Write us what you have.

139-141 So. Huron St. M . O . B A K E R  &  C O . Toledo, Ohio
We are now located in our own new building adjoining Hie new municipal wholesale city market

RAPID EGG TESTER

M E R C H A N T ’S 
RAPID EGG  

T E S T E R

POSITIVELY A BIG 
TIME SAVER

Nest and incubator eggs will soon be 
coming in, and the dealer who is not 
candling eggs will be the loser. Buying 
of eggs on a loss-off system is with us 
and is sure to stay. Candle your eggs, 
Mr. Merchant, before your customers, 
showing them the bad eggs. They will 
not ask you to pay for bad eggs. No 
dark room or cellar necessary. Simply 
place our ‘•Tester" on your counter. Can 
be used wherever electricity is available. 
Can candle 36 eggs in one minute. Sup
plied in two sizes.

T h re e  dozen size, $5.50 com plete 
O ne dozen size. 3.50 com plete

Transportation charges prepaid. Use 
the ‘ ‘Tester’' 10 days. If not entirely sat-

______ I isf actory. return to us at our expense and
we will immediately refund your money. 

Distributors; Symons Bros. &  Co., Saginaw, Mich.. Gustin, Cook & 
Buckley, Bay City, M ich.: Clark & McCaren, Bad Axe, Mich.

RAPID EGG TESTER CO. Saginaw, Michigan

WE CARRY A FULL LINE. 
Can fill all orders PROMPTLY’ 
and SATISFACTORILY. *  JkSEEDS

Grass, Clover, Agricultural and Garden Seeds

BROWN SEED CO., GRAND RAPIDS, MICH.
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a pound; fresh  m uttdn , 1.564 cents a 
pound; fresh  pork. 0.350 of 1 cent a 
pound, for dressed poultry . 1.079 cents 
a pound: fo r bu tter, 2.532 cents a 
pound; for eggs, 3.505 cents a dozen.

T his investigation endeavors to  a r
rive a t som e , t en ta t‘ve conclusions 
w ilh regard  to the percentage of the 
national production th a t enters into 
cold storage during the year. T he re 
su lts of estim ates and com putations 
m ake it appear th a t 3.1 per cent of a 
y eaf’s production  of fresh beef, com 
m ercial slaughter, goes into cold s to r
age. 4.1 per cent, of the com m ercial 
slaughter of m utton , and 11.5 per 
cent, of the com m ercial slaughter of 
pork. Of the farm  and factory  p ro 
duction of bu tter during the year. 9.6 
per cent, goes into cold sto rage and 
of the  farm  and non-farm  production 
of eggs, 15 per cent.

A com putation of the wholesale 
value of five of the com m odities em 
braced in th is investigation  received 
into cold sto rage during the year is 
ventured w ith the resu lt th a t the 
w holesale value of the fresh  beef re 
ceived into cold sto rage is estim ated  
to  be $15,000,000; fresh  m utton , $1,- 
600,000; fresh  pork, $18,000,000; b u t
ter. $40,000,000; eggs, $64,000,000. T he 
to ta l wholesale value ot these com 
m odities received into cold storage 
during the year is $138,000,000 at 
prices of the year ending O ctober, 
1911.

T he rep o rt contains a study of cold 
sto rage b u tte r as a frac tion  of the 
supply fo r New Y ork City, and a sim
ilar study for eggs for B oston, Chi
cago and  New  York.

I t  is declared in th is rep o rt th a t 
the resu lts have been established by 
inductive processes and, in th is re 
spect, th a t they  are m ore or less dis
tinguished from  resu lts of investiga
tions by sta te  com m issions, which 
have had a  narrow  basis of fact and 
have depended considerably upon the 
academ ic p rocesses of assum ed in
com plete prem ises and upon deduc
tions. T he investigation  negatives 
som e popular m isconceptions w ith re 
gard  to  the cold sto rage  business and 
substantially  sustains som e of the as
sertions m ade by cold sto rage w are
housem en.

Dairy Products in Canada.
T he dairy figures for 1912 can 

scarcely be regarded as entirely  sa tis
factory. C om plete figures are no t in 
for all the provinces, bu t there  is pos
sibly no t m ore than  5,000 pounds of 
b u tter unaccounted for.

In  M anitoba there w as a sharp  de
crease in the ou t-put of dairy butter, 
while cream ery bu tter, for which fac
to ry  figures are obtainable, show ed a 
decrease of 159,441 pounds. T here 
was no shrinkage in value, owing to 
the advance in price; dairy bu tter 
having sold on an average th roughout 
the year a t 2 cents a pound higher 
than  in 1911, and cream ery bu tte r at 
4 cents a pound higher, says Daily 
C onsular and T rade  R eports.

M anitoba is the chief cheese m ak
ing province of W estern  Canada, and 
the re tu rn s from  factories show that 
there w as a falling off in cheese m an
ufactured  of 30,000 pounds. T h e  ad
vance in price w as y '2 cent a  pound

w hich helped to even up the am ount 
received from  th is product. T he o u t
pu t of cheese in M anitoba for 1912 
was only 536,618 pounds, as against 
923,528 in 1910. D uring the entire 
year large quantities of O ntario  
cheese were sold on the W innipeg 
m arket, and early in February , 1913, 
the retail price of the best O ntario  
cheese, 1912 make, was 22J-4 cents 
per pound, indicating th a t the con
sum ers in the p rairie provinces are 
paying unduly for the sm all ou tput 
of the season. T he average w hole
sale price of cheese during 1912 was 
13 cents, and if there  was a full sup
ply of the hom e-m ade article it could 
be sold a t 15 cents a pound and leave 
a com fortable m argin for both m aker 
and handler. A t the p resen t time 
cheese, instead  of being a staple, is 
a luxury.

The bu tter m ade in the governm ent 
cream eries in Saskatchew an showed 
an increase of some 295,000 pounds 
over the output. Much b u tter is now 
m ade in private cream eries in Sas
katchew an; sta tistics of this p roduc
tion can not be obtained, but it is 
reasonable to  suppose th a t the ou tput 
of private cream eries has increased as 
m uch as in the governm ent establish- 
fnents. Judg ing  from  the figures ob
tainable, the price received for bu tter 
m ade in governm ent cream eries was 
slightly  low er in 1912 than  in 1911, 
the rate  per pound in each year being 
27.20 cents and 28.86 cents, respec
tively. B utter m ade in private cream 
eries. how ever, show ed a d istinct ad
vance in price, indicating th a t the 
quality m ore nearly  approxim ated th a t 
of the cream eries under governm ent 
supervision.

A lberta  m ay be considered the ban
ner province for dairy products in 
1912. T he output show ed an increase 
of 730,000 pounds, while the price was 
2 cents a pound h igher than  in 1911. 
T he increased production  of alfalfa, 
clover and roo t crops w as no doubt 
an im portan t factor in the increased 
production.

T he decrease in bu tte r and cheese 
m aking in M anitoba does not indi
cate th a t few er cows are being kept. 
In  fact, the num ber of cows increased 
during  the year. T hey did no t in
crease in proportion  to the requ ire
m ents of the province, how ever, and 
the increased milk consum ption in all 
of the  large centers accounts for m any 
farm ers giving up b u tte r  making. 
T here  w as only a brief period in the 
m iddle of the sum m er w hen it was 
no t necessary to b ring  in cream  and 
m ilk from  the A m erican side for the 
m arket in W innipeg, and the supply 
of m ilk and cream  was far from  ade
quate. T here  has also been a rapid 
increase in m ilk consum ption in the 
cities of Saskatchew an and A lberta, 
such as Regina and Saskatoon.

Calgary. E dm onton and L ethridge 
have alm ost doubled their m ilk con
sum ption w ithin the last th ree years; 
yet both  Saskatchew an and A lberta 
have increased their b u tte r  p roduc
tion.

E ith er the th ings th a t you like are 
no t good for you or the th ings that 
are good for you are th ings nobody 
else likes.

Chance for Real Growers of Potatoes 
and Beans.

Bay City, June 23—You m ay re 
m em ber th a t under date of Septem ber 
18, 1912, you published an editorial in 
regard  to the W est M ichigan Fair, 
in which you referred  to  the pot hun t
er exhibitors. You m ay also rem em 
ber th a t I endorsed the stand you 
took and suggested some changes.

1 am pleased to note th a t you have 
put th is change in operation, so far 
as po tatoes • are concerned, at the 
W est M ichigan Fair and I am pleased 
to  draw  your a tten tion  to  the fact 
th a t the M ichigan S tate F a ir has also 
m ade some changes in potatoes as 
well as beans.

Now, if the real grow ers of the 
S tate  will come forw ard  and put up 
an exhibit a fter these prem ium s; an 
exhibit which will dem onstrate  to  the 
fair officials th a t th is is the b etter 
way, it will be bu t an easy m atte r 
to make changes all a long the line in 
the prem ium  list.

T he M ichigan S tate F air offers p re
m iums of $20, $15, $10 and th ree of 
$3 each, both for the best bushel of 
late potatoes and the best bushel of 
early potatoes.

W hile this scheme w as no t original 
with me, I am pleased to  have the 
honor of helping to  get it sta rted  
anyway. T . F. M arston,

S ecy  N ortheastern  M ichigan Dev. 
Bureau.

Good will as a business asset is the 
hardest to  get and the easiest to  lose, 
yet w ithout it no busines long can 
prosper.

T he wise adviser is he who first 
finds ou t w hat his friend w ants to  do 
and then advises him  to do it.

We want Butter, Eggs, 
Veal and Poultry
STROUP & WIERSUM

Successors to F. E. Stroup. G rand R apids, M ich

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids, Mich.

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling well at quota
tion.

Dairy and Creamery Butter of

All Kinds of

Feeds in Carlots
Mixed Cars a Specialty

w w r  a O  /~1 _  Grand RapidsWykes & Lo., Mich.
State Agents Hammond Dairy Feed

all grades in demand, w e solicit, 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

The Vinkemulder Company
JOBBERS A N D  SH IPPERS O F EV ER Y T H IN G  IN

FRUITS AND PRODUCE

Grand Rapids, Mich.
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season after season on Panam a hats, 
and as they  raise the price standard  
for retailers everyw here, the ir sale 
should be encouraged in every way, 
no t only for the very substantial di
rect profits in the sales of the P ana
mas, but also for the psychological 
effect in stim ulating dem and for the 
higher priced felt hats.

T he man who knows an oppor
tunity  when he sees it, has gone the 
b iggest part of th e  way on the road 
to success.

G reat o rganizers are m en w ho are  
able to  distinguish betw een initiative 
and “freshness.”

If  the boss calls you down, be 
g ratefu l; the probabilities are you 
should have been fired.

New  S tyles in H a ts  fo r the  F all.
T he soft o rders for im m ediate de

livery are m ostly  in greens and blues, 
high crown effects and w elt edges, 
which is conclusive evidence of the 
trend  of style a t the m om ent. Bows 
a t the rear, w ith buckles, are the fav
orite trim m ing features. In  stiff hats, 
bows in the back and rea r quarter, 
and wide bands are the novelty  feat
ures.

T h a t the psychological effect of a 
backw ard spring business should lead 
an inexperienced retailer to  restric t 
the volume of his fall o rders to less 
than his actual requirem ents, is read
ily com prehensible, because in learn
ing the game he is going to m ake m is
takes, and it is natu ral for him  to  in
fer, w ithout analyzing the m atter, that 
inactive spring business is the p re
cursor of a backw ard fall trade.

I t  is inconceivable, h o w ev er,'w h y  
the retailer of experience, w ith the 
lessons of past years to guide him, 
should allow himself to  be sim ilarly 
affected. T he fall business alw ays is 
good—retailers them selves can make 
it be tte r—but w hether it is “good” 
or "better,” it is ancient h isto ry  now 
th a t hat stocks are always inadequate 
for the early  fall business, and then 
there are rush orders to  the factories 
with request tha t m anufacturers make 
shipm ent the day they  receive 
the orders. W ith  the factories filled 
with rush  orders from  thousands of 
retailers they are unable to  fill them  
prom ptly enough to prevent lost sales 
for the retailers—in addition to  which 
there are m any other troubles inci
dent to the rush—m istakes th a t would 
not occur if the factories w ere given 
m ore time.

T he farsighted retail h a tte r should 
plan now for his harvest of good 
business in the fall by placing his o r
ders in such m anner as will assure, a 
well supplied stock of m erchandise 
for his early fall sales.

T he style tendency is well defined 
and by exercising  careful judgm ent 
the proper styles can be chosen and 
liberal o rders placed with confidence 
tha t the harvest time will m ean active 
sales and profitable business.

L arger shapes will be favored for 
nobby trade, both  high class and the 
m ore popular, in high crown, with 
full top and medium brim  dimensions. 
T he crow ns will be pushed down on 
the top to  produce a negligee effect, 
with no effort to m ake the den t even 
around the crown, or m ay be “double- 
creased”—th a t is, a crease the length 
of the crow n and ano ther across the 
width, m aking the long crease wide in 
the center and tapering  tow ard  each 
end—or the regular crease, b u t  w ith 
out any dent a t the sides. B rim s will

be flat w ith w elt edge or a small roll 
all around and w ith little  o r no “set.

Retailers ought to go strong  on 
blues for fall. Greens will be popular, 
but as they have been ready sellers 
as a novelty for this spring, retailers 
should differentiate the sty les for fall 
and recom m end blues as the correct 
fall color. ,

F o r the new soft hat trim m ings
wide bands are universally  preferred  
and the nifty  d ressers will have bows 
in the back with a buckle.

A rem arkable velour ha t sale is in 
prospect for fall. T he aggregate  of 
the advance o rders already placed
form s an im m ense volum e of busi
ness.

Stiff H at S tyles for Fall.
T here  are tw o distinct features of 

the derby fashions for the com ing
season. F o r popular vogue low crown 
wide brim  hats w ith full tips will 
prevail, but for the fine trade the evo
lution of style is b ringing the fashion 
back to higher crowns, tapering  and 
narrow er brims, w ith well rolled curl 
and m ore set, the favored proportions 
being 5 and 5*4 by V/&. W hile the 
popular trade will cling for at least 
ano ther season to  low crow ns and 
wide brims, it is quite likely if past 
perform ances are a guide, th a t tips 
will be gradually  taken in, crow ns 
raised and brim s narrow ed, a process 
of evolution so slight th a t the change 
of styles is no t very apparen t for sev
eral seasons, and the general public 
is con ten t in unconcerned bliss w ith 
several seasons’ w ear of the same old 
hat. T h ere  are some live hatters 
who will find it profitable to effect 
a radical change in the stiff ha t vogue 
—w here are  they?

F o r stiff ha t trim m ings novelty 
styles will have wide bands with light 
o r heavy rib, and bows in the back 
or on the rear quarter, furnished with 
buckles.

T he situation in Bankoks is very 
difficult ow ing to the g rea t advance 
in price for the bodies. G rades fo r
m erly quoted a t $11 and $12 per doz
en advanced to $18, $16 grades to  $22, 
$18 grades to  $26 and at the advanced 
prices the qualities are no t nearly  so 
good as the sam e grades at form er 
prices.

T he Bankok m ay be classed as a 
good value hat at $5 or $6 and under 
prevailing conditions it will be diffi
cult if no t im possible to produce real
ly desirable quality to  retail at this 
price. Bankoks th a t re tailers bought 
for $36 last year will cost a t least $48 
th is season and it is certain  th a t the 
$5 Bankok th is year will be no b etter 
than the $3.50 hat of last sum m er. 

Panam as.
Ever increasing  favor is bestow ed

R A M O N A
WEEK

Special Engagement of the Grand Rapids Favorite and America s 
Famous Tenor

J O S E P H  F. S H E E H A N
T H E  L O N G W O R T H S

In a Dainty Singing Act, Featuring Their Own Compositions

L O C K E  &  W O L F
Whirlwind Dancers

R E E D ’S  A C R O B A T I C  
B U L L  T E R R I E R S

W O O D S  &  W Y D E
Music, Rhyme and Humor

H U G O  L U T G E R S
“The Swedish Dialect Preacher

T H E  B IM B O S
“A Novelty Act That’s Different

R A M O N A G R A P H
Latest in Motion Pictures

Plan to Spend Your Fourth All Day at Ramona

W h y  P u t  Y o u r  H a n d  in  
th e  L io n ’s M o u th ?

IF you feel that you must adopt the trading Stamp sys
tem to enable you to compete with your neighbors in 

trade who are putting out system stamps, go your neigh
bor one better by adopting YOUR OWN STAMPS, bearing 
your own name or the name of your store, and thus avoid 
all chance of substitution which has caused hundreds of 
merchants large losses and much annoyance. These 
stamps can be redeemed by articles from your own store 
or cash from your till, thus enabling you to absorb the 
enormous profits which middlemen derive from their im
perfect and wholly one-sided systems. We are prepared 
to make specially designed and engraved plates for this 
purpose for $15. This done, we can then furnish the 
stamps in sheets of 100, bound in books of 50 sheets each, 
as follows:

125.000 stam ps...................... $15
250.000 “   25
500.000 "   45

1.000.000 "   ,85

The small books in which the stamps are attached can be 
furnished on equally favorable terms and on short notice.

TRADESMAN COMPANY
Grand Rapids

*
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Proceedings in Eastern D istrict of 
Michigan.

D etro it, Ju n e  9—In  th e  m a tte r  of T a y 
lo r B ro th e rs  Co., b a n k ru p t, B a t tle  C reek, 
M ichigan. F ir s t  m ee tin g  of c red ito rs  held 
a f  C ircu it C ou rt room  in B a ttle  C reek 
ae p e r notice. W. E . T ay lo r sw orn  and  
exam ined . B. J . O nen an d  S ecu rity  
T ru s t C om pany n om ina ted  fo r tru s te e  
an d  vo te  ta k en . N o election.

In  th e  m a tte r  of U n ited  C onfec tionery  
C om panies, b a n k ru p t, B attle^  C reek . F ir s t  
m ee tin g  of c red ito rs  he ld  a t  th e  C ircu it 
C o u rt room , B a ttle  C reek. P re s e n t th e  
b a n k ru p t by Jo h n  O. M cIn ty re , V ic e -P re s 
iden t, w ho w as sw orn  an d  exam ined . 
B u r r i t t  H am ilton , a t to rn e y  fo r rece iver, 
p re sen t. D e tro it T ru s t C om pany u n a n i
m ously elected  tru s te e , w ith  bond of 
$500. T he  a s s e ts  of th e  b a n k ru p t loca ted  
a t  D eca tu r, Illinois, sold fo r $500 a n d  sa le  
confirm ed. T he p ro p e rty  a t  B a ttle  C reek 
sold to  C harles  D. Todd fo r  $450 an d  sa le

C°{ ifr th e  m a tte r  of W inn  & H am m ond , 
b a n k ru p t, D e tro it. A d journed  sa le  of a s 
s e ts  held. T he  p ro p e rty  w as  ag a in  of
fered  fo r sa le  a n d  th e  h ig h e st b id  r e 
ce ived  th e re fo re  w as  $6,100 by  C harles  D. 
T odd; fo r th e  lease, $850 by  M r. F reu d ; 
ac co u n ts  receivab le, $225, by  C harles  D. 
Todd T he tru s te e  recom m ended  th e  a c 
ce p tan ce  of th e  sa id  b ids an d  a n  o rder 
w as  m ade confirm ing th e  sa le  of th e  Prop 
T rty  T he s to ck  fo r w h ich  $6,100 w as bid 
w as sold on th e  u n d e rs ta n d in g  th a t  a t  
leatet th a t  am o u n t w ould be rea lized  by 
th e  e s ta te  an d  w h a te v e r  ad d itio n a l as  
m ig h t be secu red  by M r. Todd, less c e r
ta in  com m issions an d  expenses.

J u n e  10—In  th e  m a tte r  of E d w ard  K os- 
m ow ski, b an k ru p t, D e tro it. H e a rin g  on 
p e titio n  fo r confirm ation  of com position .
No one p re s e n t excep tin g  a t to rn e y  fo r th e  
b an k ru p t. R ep o rt m ade an d  filed by  th e  
re fe re e  recom m end ing  th e  c™ firm ation  
of th e  offer by com position . O ld e r duly 
en te red  by th e  © ¡s tric t Ju d g e  confirm ing 
sam e an d  d ire c tin g  d is tr ib u tio n  of th e

th e  m a tte r  of th e  H ippodrom e, Inc., 
b a n k ru p t, D e tro it. T he  tru s te e  rep o rted  
th e  sa le  of tn e  a s s e ts  an d  p ro p e rty  a t  
$1,800 and , upon  h is  recom m enda tion , th e  
sa le  w as  confirm ed. _ ,  _

Ju n e  11—In  th e  m a tte r  of Horilice W . 
B ronson , b a n k ru p t, A drian . F ir s t  m e e t
ing  of c red ito rs  held by  R efe ree  Joslyn . 
B a n k ru p t sw orn  an d  exam in ed  T he  c u s 
tod ian  rep o rted  th e  sa le  of *he«oRK PT n d  a s  follow s: S tock  in  tra d e , $885, an d  
equ ity  of red em p tio n  $85. T h ese  bids 
w ere  confirm ed by  th e  referee . J a m e s  H. 
C o rneliu s elec ted  tru s te e  w ith  bond  or 
$1,000, a n d  f irs t d iv idend  of 20 p e r  cen t, 
o rd ered  paid . ,,

J u n e  13—In  th e  m a tte r  of W ylie  M an u 
fa c tu r in g  Co., b a n k ru p t F m a l m ee ting  
of c red ito rs  held. T he  final ac co u n t of 
th e  tru s te e  show s to ta l  rece ip ts  of $1,807- 
14 w ith  d isb u rsem e n ts  of $940.35, oai 

an ce  on han d , $866.89, to  w h ich , w ill be 
c red ited  in te re s t  on sam e R e i v e r  an d  
tru s te e  allow ed th e  m ax im u m  s ta tu to ry  
com m ission . W illiam  F ried m an , a t to rn e y  
fo r tru s te e , allow ed $160. T b e u n c o lle c t-  
ed  acco u n ts  w ere  sold to  th e  W ilb er M er
ca n tile  A gency fo r $30, w hic^  
w ill be added  to  th e  balan ce  on han d . U n 
less ap p ea l is  ta k e n  from  th e  o rd e r a l 
low ing th e  claim  of Ja m e s  M cC arthy  a t  
$25 p rio rity , th e  e s ta te  w ill be closed an y  
tim e  on o r a f te r  J u n e  23.

J u n e  16—In  th e  m a tte r  of S am uel 
S w aab, b an k ru p t, d ea le r in  je w w ry  a n a  
tru n k s , D e tro it. H e a rin g  on bom krupt s 
offer com position  of 20 p e r  cen t. B a n k 
ru p t sw orn  a n d  exam ined  by th e  re fe ree  
R enrtrt of rece iv er filed, show ing  to ta l 
cost of p ro p e rty  on h an d  $5,951.44; a p 
p ra ise d  a t  $3,924.21. T o ta l expenses  of 
rece iv er inc lud ing  re n t a n d  in su ran c e  
$528 70. T he rep o rt w as  recelv ed an d  w ill 
be  considered  la te r . ; f f t e r ~,tli e !?a §Ar „e r  h ad  been exam ined  th e  offer of 20 per 
ce n t com position  w as ag a in  m ade and  
filed a s  of th is  d a te . C on tinued  to  3 p. m.

J u n e  17—In  th e  m a tte r  of th e  K a s tn e r  
Coal a n d  C a rtag e  Co., a  c o lo r a t io n ,  
b a n k ru p t. F ir s t  m ee tin g  of c red ito rs  held. 
W illiam  J . L e h m an n  sw orn . C harles  L. 
R ussell, V ice -P re s id e n t of th e  b a n k ru p t 
com pany, sw orn . R oy K a s tn e r  G eneral 
M anager! sw orn . G eorge F . M onaghan  
Sw ornl C harles  A. B ray , rece iver, nom  - 
n a te d  fo r tru s te e . A. M. P a rk e r  no ra i- 
n a ted  fo r tru s te e . M r. B ray  rece ived  a  
m a jo r ity  in  nu m b er an d  am o u n t of all 
vo te s  c a s t a n d  ob jection  w as  m ade by M r. 
G riffin to  h is  election  on' th e  g round  th a t  
he  w as  n o t a  su ita b le  perso n  to  a c t as  
tru s te e . A fte r  c o n su lta tio n  w ith  M r. B ray , 
M r. M onaghan  s ta te d  t h a t  he  w ished  to  
h av e  th e  vo tes  c a s t  fo r C harles  A. B ray  
fo r Jo h n  M iller a s  t r .u st e\ TrR £yr1 Mi- reca lled  an d  exam ined  by  M r. Griffin, M r. 
P o k o m y  a n d  th e  referee . C on tinued  to  
J u n e  20 an d  a n y  ob jec tions  th a t  m ay  be 
filed w hy  th e  c laim s shou ld  n o t be c o u n t
ed fo r M r. M iller a s  tru s te e  w ill be con 
sidered  a t  th a t  tim e. r*he rece iv er a u th 
orized  to  con tinue  a s  befo re u n til th e  
e lec tion  of a  tru s te e .

In  th e  m a tte r  of L. H . W e stp h a l & Sons, 
b a n k ru p ts , B rig h to n . F ir s t  m ee ting  of 
c red ito rs  held. C. L. C h ris tie  „ap p eared  
fo r b a n k ru p ts . L ouis E . H o w ie tt a^  I f - 
S. D u ran d  fo r c red ito rs . F r a n k  G. W e st 
Dhal sw orn  a n d  exam ined . A r th u r  P ro s 
ser, of B rig h to n , a n d  W illiam  J . L ehm ann , 
o f D e tro it, n o m in a te d  fo r tru s te e . M a t
te r  of election  ad jo u rn ed  to  Ju n e  19.

In  th e  m a tte r  of M orris P o to lsky , b a n k 
ru p t, D e tro it. V o lu n ta ry  p e titio n  an d  
schedu les  filed a n d  o rd e r a d ju d ica tin g  pe-

ti tio n e r  b a n k ru p t en te red . T h e  b a n k ru p t 
w as  engaged  in business of m en s fu rn isn -  
ings, e tc . N o secu red  o r p r io r ity  c red ito rs  
a re  schedu led . T he  fo llow ing co n s titu te s  
th e  u n secu red  c red ito rs  ais schedu led . 
S araso h n  & S he tze r, D e tro it ....$110.36
B. B. & C om pany, D e tro it ..........  34.65
M ichigan Shoe Co., D e tro it ..........  140.90
I). B ergste in , D e tro it ....................... J"-"’
B erlin  Cap Co., D e tro it ...................  22.00
B ak e r & M arw il, D e tro it ............... 64.-5
M ohaw k O verall Co., D e tro it . . . .  r lu.88
B. B erm an  & Co., D e tro it ..........  co rn
K okom o T ru n k  Co., K okom o . . . . . .  38..)0
P ro g ressiv e  P a n ts  Co., C in c in n a ti 129.oO 
M K essler & Son, D e tro it ..............  47.1»

T o ta l ...........................................  $1,110.37
T he  b a n k ru p t schedu les no rea l e s ta te , 

b u t personal p ro p e rty  a s  follow s: S to c k in  
trad e , $500; household  goods, » I S O . l ~x -  
em ptions  claim ed  in b u sin ess  an d  house-

h°June°19—In  th e  m a tte r  of M orris Levy, 
b an k ru p t, D e tro it. A d journed  final m e e t
ing  of c red ito rs  held. T he  final ac coun t 
of th e  tru s te e , show ing  to ta l  rece ip ts  of 
$200 and  d isb u rsem e n ts  of $2, leav ing  b a l
ance  on h an d  of $118. exam ined  an d  a l
lowed. T he  tru s te e  is  d irec ted  to  pay  th e  
m oneys on h an d  a s  fo llow s: F o r  bond of 
tru s te e , $5; ad v e rtis in g , $5; th re e  ap - 
p ra ise rs , each  $5; B e rn a rd  B. Selling, a t 
to rn ey  fo r p e titio n in g  c red ito rs , expense, 
$39.03. A fte r p ay m en t of ad m in is tra tio n  
expenses  an d  th e  t ru s te e 's  s ta tu to ry  fees 
th e  balan ce  w ill be paid  to  B e rn a rd  B. 
S elling  on ac co u n t of a t to rn e y  fees. 
A fte r p ay m en t of th e  fo reg ing  am oun ts , 
th e  e s ta te  w ill be closed, th e  tru s te e  an d  
su re ty  on h is  bond re leased  a n d  d is-
< h a r g e ^  m a tte r  0f D av id  L . S henker, 
ta n k ru p t ,  d ea le r in  m en ’s fu rn ish in g s , 
D etro it. F in a l m ee tin g  of c red ito rs  held.
T he  tru s te e  rep o rts  to ta l rece ip ts , inc lud 
ing  th e  sa le  of th e  b a n k ru p t 's  exem ptions, 
of $1,530, a n d  d isb u rsem e n ts , inc lud ing  
exem ptions an d  firs t d iv idends, of $928.19, 
le av in g  a  b a lance  of $601.81. T he  a t to r 
ney  fo r th e  b a n k ru p t is  a llow ed th e  sum  
of $110, le ss  $75 a lread y  paid , C la rk  Lock- 
wood B ry a n t & K lein , a t to rn e y s  fo r p e 
ti tio n in g  c red ito rs , allow ed $lo0 and  ex 
penses  of $36.48, an d  th e  tru s te e  land re -  
c e rv e r th e  fu ll s ta tu to ry  fees. A fte r  p a y 
m e n t of th e se  am o u n ts  an d  ad m in is tra tio n  
expenses, th e  balan ce  w ill be paid  a s  »  
su p p lem en ta l firs t an d  a  second an d  final 
div idend. On such  p ay m en ts  be ing  m ade, 
th e  estaite w ill be closed an d  th e  tru s te e  
re leased  a n d  d ischarged .

In  th e  m a tte r  of H a r ry  D isner, b a n k 
ru p t, D e tro it. F in a l m e e tin g  of c red ito rs  
to  p a ss  upon th e  tr u s te e ’s final rep o rt and  
accoun t, a t to rn e y ’s  fees  an d  to  tr a n s a c t  
such  o th e r  b usiness  a s  m ay  p roperly  com e 
befo re such  m eeting , inc lud ing  th e  clos
ing  of th e  e s ta te , h a s  been  ca lled  to  be 
held  a t  th e  office of R efe ree  Jo sly n , D e
tro it, J u ly  1. , TT -

In  th e  m a tte r  of M arg a re t H oover C o- 
b a n k ru p t, D etro it. F in a l m e e tin g  of c red 
ito rs  to  p a ss  upon th e  tru s te e  s  f in ÿ  r e 
p o rt a n d  accoun t, a t to rn e y ’s  fees, ad m in 
is tra tio n  expense  a n d  to  tr a n s a c t  such  
o th e r  b u sin ess  a s  m ay  p roperly  com e b e 
fo re  such  m eeting , inc lud ing  th e  closing 
of th e  e s ta te , h a s  been  ca iled  to  be held  
a t  th e  office of R efe ree  Jo sy ln  f irs t day

^ I n T h ê  m a tte r  of Jo h n  E . W asson, b a n k 
ru p t. P o n tia c . T he  firs t m ee tin g  of c red 
ito rs  to  p e rm it th e m  to  file claim s, a p 
p o in t a  tru s te e , exam ine th e  b an k ru p t, 
d e te rm in e  th e  m a n n e r  an d  tim e  of th e  
sa le  of b a n k ru p t’s a s s e ts , etc ., w ill be held  
a t  P o n tia c , J u ly  1.

In  th e  m a tte r  of W . G. M ay-M ornson  
C o- b a n k ru p t, D etro it. F in a l m ee tin g  ot 
c red ito rs  to  p ass  upon th e  t ru s te e  s  final 
re p o r t  an d  accoun t, a t to rn e y  s  fees, a d 
m in is tra tio n  expense a n d  to  tr a n s a c t  suen  
o th e r  b usiness  as  m ay  p roperly  com e be
fo re  such  m eeting , inc lud ing  th e  closing 
of th e  e s ta te  h a s  been ca lled  to  b e  held 
a t  R efe ree’s office Ju ly  1. t h e  unco llec t
ed book acco u n ts  w ill a lso  be  offeied  to i 
sa le  a t  th e  sam e tim e  a n d  p lace.

In  th e  m a tte r  of H a r ry  B arsky , b a n k 
ru p t, D e tro it. T h e  final d is tr ib u tio n  sh ee t 
h a s  been  fo rw arded  to  th e  tru s te e  o rd e r
ing  a  final d is tr ib u tio n  of th e  fu n d s  on 
han d . T he  to ta l  p e rce n tag e  paid  to  c red 
ito rs  w hose claim s w ere  filed an d  allow ed 
is 25.8 p e r  cen t. T he  to ta l  a s s e ts  of $o40 
is being  paid  o u t a s  follow s: D ividends to  
unsecu red  c red ito rs , $285.38; dep o sit fees, 
$30; com pensation  of re fe ree  an d  tru s te e , 
$36.33; a t to rn e y ’s fees, $100; m iscellaneous 
expense, $88.29. ~ .

In  th e  m a tte r  of K a s tn e r  Coal & C a r t
age  C o- b a n k ru p t, D e tro it. A d jou rned  
f irs t m ee tin g  of c red ito rs  held. O bjec
tio n s  To th e  r ig h t  of c e r ta in  c la im s to  
vo te  fo r tru s te e , s a id  c la im s a g g reg a tin g  
$25,151.65. filed by  M illis Griffin & L acy . 
O bjec tion  to  c la im  of Jo h n  M iller o v e r
ru led . O bjec tion  w ith d ra w n . O bjec tions 
to  c la im  of E dw in  S an d ers  overru led . T he 
to ta l  vo te s  c a s t  fo r M r. M iller (one of 
nom inees) a re  th i r ty - s ix  claim s in  th e  
ag g re g a te  su m  of $32,401.18. T h e  to ta l 
vo te s  c a s t  fo r  M r. P a rk e r  (a  nom inee) 
a re  sev en teen  c la im s in  th e  ag g re g a te  sum  
of $11,412.79. M r. M onaghan  o b jec ted  to  
five of th e  c la im s vo ted  fo r M r. P a rk e r . 
Jo h n  M iller, h a v in g  received  a  m a jo rity  
in  nu m b er a n d  a m o u n t of all c la im s v o t
in g  to  w hich  no valid  ob jec tion  h a s  been  
m ade, h e  w as  elec ted  tru s te e . B ond fixed 
a t  $10,000 by  u n an im ous v o te  of a ll c re d 
ito rs  p re sen t. C ase con tinued  to  J u n e  27 
a t  w h ich  tim e  th e  t ru s te e  w ill re p o r t  a n y  
b ids rece ived  fo r  th e  p ro p e rty  an d  r e 
p o rt how  a n d  in  w h a t m a n n e r  he  d esire s  
to  have  th e  p ro p e rty  sold. M r. M iller 
accep ted  th e  t r u s t  a n d  files bond duly 
approved.

In  th e  m a tte r  of A n n a  A nderson, t r a d 
ing  a s  F . A nderson  & C om pany, b a n k 
ru p t g rocer, D e tro it. T he  final d is tr ib u 
tion  s h e e t h a s  been  fo rw ard ed  to  th e  
tru s te e . T he  to ta l  a s s e ts  in  th is  e s ta te  
A m ounted to  $533.13, d isb u rsed  a s  follow s: 
D ividends to  u n secu red  c red ito rs , $s i .o j , 
v a lue  of p ro p e rty  n o t a d m in is te red  by  
b a n k ru p tc y  c o u rt secu rin g  liab ilitie s  of 
b an k ru p t, $305.24; deposit fees, $30; fees 
and  com m issions of re fe re e  an d  tru s te e , 
$19.39; a t to rn e y  fees, $75; m iscellaneous 
expense, $22.45.

COMING CONVENTIONS TO BE HELD  
IN MICHIGAN.

July.
N atio n a l A m a te u r  P re s s  A ssociation , 

G rand  R ap ids, 3-4-6.
M ichigan B illp o ste r A ssociation , D e tro it. 
L u th e ra n  B und , G rand  R apids- Tnwi .
T he  M ich igan  S ta te  R e ta il J ew e le rs  

A ssociation , S ag inaw , 16-17.
A ssocia tion  of P ro b a te  Ju d g es  of M ich

igan , G rand  R ap ids, 22-23-24. _
G rand  C irc u it R aces, G ran d  R ap ids, 

28-31S w ed ish -F in ish  T e m p eran c e  A ssocia
tio n  of A m erica , D ollar B ay , 31, Aug. 2.

S ta te  Golf L eague, S ag inaw , J u ly  31, 
A ug. 2. A ugust.

M ichigan A ssocia tion  of C om m ercial 
S ecre ta rie s, L u d ing ton . . . .

M ichigan A b s tra c to rs  A ssociation , 
•G rand R ap id s. , . .

M ich igan  S ta te  F u n e ra l D irec to rs  an d  
E m b a lm ers ’ A ssocia tion , G ran d  R ap ids,

5 M ichigan S ta te  R ural L e tte r  C a rr ie rs ’ 
A ssociation , G ran d  R ap id s, 5-6-7.

M ich igan  A ssocia tion  of th e  ̂ N a t io n a l  
A ssociation  of S ta tio n e ry  E ng ineers , 
G rand  R ap ids, 6-7-8. . . .

In te rn a tio n a l B ro th e rh o o d  of E lec trica l 
W orkers, S ag inaw , 9. . . . . .

C en tra l S ta te s  E x h ib ito rs ’ A ssociation , 
G rand  R ap ids, 6-7-8. , ...

B lue R ibbon R aces, D e tro it, 11-16.
G rand  C h ap te r R oyal A rch  M asons, 

A nn A rbor, 18-22.
M ich igan  C h ris tian  E n d e av o r U nion. 

G rand  R ap ids, 28-29-30-31.
Social O rder of M oose, D e tro it. 

Septem ber.
M id -W est A ssociation  of D eaf M utes, 

G rand  R ap ids, 1. _  .  -
C en tra l G erm an  C onference, G rand

Râ e dsSt  M ichigan S ta te  F a ir , G ran d  R ap -

' d G rand  Council O rder S ta r  of B e th le 
hem , D etro it, 2. . , .  _  . . .

S ta te  E n c am p m en t K n ig h ts  of P y th ia s , 
K alam azoo , 2-3-4.

G rand  C ircu it R aces, K alam azoo , 4-8. 
M ichigan S ta te  F a ir , D e tro it, 15-20. 
G rand  C irc u it R aces, D e tro it, 15-20.

M ich igan  F ed e ra tio n  of L abor, K a la m a-

Z° E a s tm a n  K odak  E xposition , G rand  
R ap ids, S ep t. 29, O ct. 4.

October.
M ichigan  S ta te  P h a rm a c e u tic a l A sso

c ia tion , G ran d  R ap id s, 1-2.
M ichigan P h a rm a c e u tic a l T ra v e le rs  

A ssociation , G ran d  R ap id s, 1-2.
G ran d  Lodge L oya l O rd er of M oose. 
A nnual C onference on V ocational G uid

ance , G rand  R ap ids, 19-20. _  .
G rand  Council of th e  I. O. O. F ., K a la 

m azoo, 21-22-23. ^  _
N a tio n a l A ssociation  fo r  th e  P rom otion  

of In d u s tr ia l E d u ca tio n , G rand  R ap ids, 
23-24-25.

M ichigan B ee K eep e rs ’ A ssociation , 
D etro it. _ . . .  tv.M ichigan  Socie ty  of O p to m e tris ts , D e-

t r M Ichigan S ta te  T e ach e rs ’ A ssociation  
A nn A rbor. 30-31.

November.
M ichigan  R e ta il Im p lem en t a n d  V ehicle 

D ea le rs’ A ssociation , G ran d  R apids.
N a tio n a l B a p tis t  C ongress, G ran d  R a p 

ids. December.
M ichigan K n ig h ts  of th e  G rip, G rand  

R ap ids.
January, 1914.

M odern M accabees of th e  U n ite d  S ta tes , 
B ay C ity , 11-16.

Stay Here.
I f  you don’t  like th e  k in d  of tow n 

T h a t th is  tow n  seem s to  be;
If  bu ild ings here  a re  tu m b led  dow n 

A w ay  you h a te  to  see ;
If  som eth in g  isn ’t  u p - to -d a te  

O r good a s  th in g s  of old,
W hile  o th e r  tow ns a re  sim ply  g re a t 

(O r so you have  been to ld),

If  you would like to  see a  place 
T h a t’s  full of push  an d  sn ap ;

A tow n  th a t  h its  a  f a s te r  pace,
A tow n th a t ’s on th e  m ap ;

Yes, if a  w ay you’d like to  know  
To find i t  in  a  je rk ,

I ’ll te ll you w h ere  you ough t to  go— 
You o ugh t to  go to  w ork .

You n eedn ’t  pack  a  t ru n k  o r g rip  
A nd leave  th e  folks beh ind ;

You needn ’t  go an d  ta k e  a  tr ip  
Som e o th e r  p lace to  find;

You n eedn ’t  go an d  s e tt le  dow n 
W here fr ie n d s  of old you m iss— 

F o r if you w r n t  th a t  k in d  of tow n. 
J u s t  m ake it  o u t of th is

Every time you knock a com petitor 
you m iss a good chance to keep still.

Assured Wear Satisfaction

Our outing shoes are always given 
preference by the wise wearer who 
knows, because of their assured wear 
satisfaction and foot comfort.

Rindge, Kalmbach, Logie & Co., Ltd.
Grand Rapids, Mich.
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DRY GOODS, «  ?

1MICYGOODS AND NOTION^

Status of the Principal D ry  Goods 
Staples.

The cotton  goods m arkets are linn , 
and som e fair trad ing  is still going 
on in convertibles. C onverters hand
ling linings for c lo th ing  m anufactur
ers have run their stocks to  such low 
points th a t they have been forced in
to the m arkets, and they  have been 
purchasing  m ore twills, heavy sateens, 
and specialty cloths for lining pur
poses. Some additional business 
came forw ard in the m ails from  job 
bers who are buying small lo ts of do
m estics.

T here  is still considerable business 
done in bleached co ttons th a t counts 
well at the end of the day, although 
it does no t add much to the forw ard 
o rders at the mills. Y et values hold 
very steady and there is little  reason 
now to look for any sharp revision 
dow nw ard this m onth, when the jo b 
bers come in for their fall asso rtm en ts 
of branded bleached lines.

In prin ts, business is still very m od
erate. Jobbers in the W est are  b u y 
ing goods in about half the quantities 
usual at this time. T hey are buying 
a larger share of percale than  a year 
ago, and prin ted  draperies are selling 
be tte r than last year. Staple ging
ham s rule steady, while dress ging
hams are being brought from  jobbers 
in m oderate lots. T he trend  tow ard 
wide cloths in both p rin ts and ging
hams is still very noticeable. B iow n 
cottons, branded, are not being o rd er
ed freely, but the m anufacturing  
trades are buying m ore liberally. In 
fact, some of the large houses hand
ling brow n sheetings are snugly sold 
for some weeks to come.

T he grow th of in terest in union 
suits am ong knit goods m anufacturers 
is accounted for in the trade  by the 
much larger sales reported  from  week 
to  week in E astern  mill m arkets. A 
late developm ent in knitted  union 
suits is the offering for a new season 
of a class of fabric no t unlike some 
of the cloth union suits o r nainsook 
suits that have sold well in recent 
years.

T he silk industry  is beginning to 
prepare for a h igher level of prices 
to m eet the higher costs of produc
tion th a t are inevitable as a conse
quence of the prolonged labor unrest.

A lthough clothing m anufacturers 
are  m aking m ore enquiries about 
m en’s w ear serges for the next spring 
season, no business has been placed 
for that period, so far as can be learn 
ed. because selling agents do not know 
what basis of values are going to  ob
tain. M ost purchasers are  asking for 
inform ation simply to satisfy their 
curiosity, but there are a few who 
seem to  mean business. U ntil m anu

facturers know w hat their costs are 
going to  be they will no t be in a 
position to quote prices. Some buy
ers sta te they expect to procure staple 
and fancy goods at about the figures 
th a t prevailed tw o years ago, but sell
ing agents doubt if values will go to 
such low levels.

D uplicate o rders on heavy w eight 
suitings except on certain  special lines 
are being placed in a spasm odic m an
ner. O ut-of-tow n clo th iers are o r
dering  additional supplies w ith m ore 
freedom  than the local m anufacturers. 
T he tendency am ong the la tte r  seem s 
to be to get rid of all the light w eights 
they have on hand and to take their 
chances in obtain ing  heavy w eight 
fabrics la ter in the season.

Fancy W hite  Goods.
T he dem and for fancy w hite goods 

continues to  overshadow  all business 
on plain cloths. I t  is no t so good a 
year for piques as some sty lers were 
hoping for, a lthough some of them  
are being d istributed  steadily. T he 
ratines, crepes, voiles and cords are 
the large sellers.

I t  was expected th a t the vogue for 
colored goods and piece dyes would 
exclude m any w hite cloths from  a 
sa tisfactory  sale, but th is has not 
proved to be the case in a g reat many 
instances. T he users of the choicest 
grades of cotton  goods find th a t cer
tain weaves are m ore desirable in all 
w hite than  any variation of colors. 
Some of the finest hub effects and 
ratines are  show n to  be tte r advantage 
in w hite than  in colors.

S tylers are preparing  a g rea t m any 
cloths for next year th a t are in m any 
respects b e tte r th an  any th ing  yet 
show n in the foreign sam ples. Some 
of them  are choice crepe fancies with 
m any figures and stripes in the m ost 
intrica te  weaves. T h ere  are some 
show ings of sam ple pieces of fine 
w hite ratines th a t are  b e tte r  than  
anything hitherto- a ttem pted  in this 
country.

Some of the foreign sty lers are 
show ing strik ing  com binations of satin 
stripes and voile or crepe g rounds in 
cloths to  sell at retail at $1.50 a yard. 
In white, they are exquisite, and will 
probably find a stro n g  place in the 
lines of goods m ade for the early 
Southern reso rt trade.

Som e secondary d istribu to rs of 
linens placed m oderate size repeat o r
ders on housekeeping goods for the 
fall season and the in terest m anifest
ed by these factors, while relatively 
sm all com pared with the com m it
m ents made during  the busy periods, 
were nevertheles taken as p re tty  
good evidence th a t an encouraging 
am ount of business was being pro-
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retail trade. A lthough the advance 
orders placed w ith the mills during 
the early part of the season w as sub
stantial, the prevalent opinion in the 
trade is th a t the jobbers have not 
covered fully against their future 
needs and th a t there will be a steady 
enquiry for additional supplies even 
during  the betw een season period.

R etailers seem ed to be obsessed 
with the idea th a t it was going to be 
to  their advantage to  postpone plac
ing fu rther o rders until the new tariff 
bill is passed. T h is idea had a m ark 
ed influence on th  spot dem and for 
ord inary  linens. Colored dress goods 
were sluggish generally  and th is was 
a ttribu ted  to the unfavorable w eather 
conditions and a stro n g  trend  to  co t
ton goods for sum m er wear.

L ong  leather gloves are being o r
dered in large quantities for fall and 
the im pression prevails th a t they will 
be in be tte r dem and than  last season. 
W hile there is some divergence of 
opinion on the question of lengths, 
the brisk call for long gloves indicates 
confidence on the part of m any buy
ers in the prediction th a t they  will 
enjoy renew ed favor the com ing fall 
and w inter.

In  w om en’s w rist leng th  goods 
there is, of course, a s trong  call for 
w hite, w ith considerable a tten tion  
being given to  gray, tan, blue and 
pearl shades. C ontrasting  em broid
eries prom ise to  continue popular.

Good Profits in Featuring Vacation 
Goods.

T his is the m onth to feature vaca
tion goods.

I woke up to  the fact several years 
ago th a t I was losing m oney on this 
vacation deal—losing it because I 
would no t take advantage of the fa
vorable opportunities th ru st upon me 
by the sum m er season. I have been 
pushing this line a little  harder every 
year since, and have noticed a big 
difference in the. year's net re tu rn s .

I t  pays and pays big to  feature va
cation goods as such. T hey  are  the 
things people need w hether they  go 
away on vacations o r not. Calling 
them  vacation goods is good advertis-

V acations alw ays call for som e new 
w earables and often a new traveling 
bag, a suit case or a trunk. T hen  for 
the children people buy tin  pails, 
shovels, balls, tennis rackets, and the 
like.

I t  is the sim plest th ing  in the world 
to w ork up business in th is line if you 
carry  out a prelim inary cam paign of 
education. An attractive w indow at 
the very  first of the season, filled with 
the th ings people need “in the coun
try" w ill a ttrac t a tten tion  and be sure 
to  do sem e good. If you have ever 
walked by an attractive vacation 
goods window you will know w ithout 
any fu rth er rem arks from  me how 
very a ttractive it is and how hard it 
pulls trade.

F eature straw  hats. Featu re  them  
big. F eatu re  them  early. A straw  
hat is a bulky th ing  to  pack and I b e
lieve m ost vacationists put off buying 
a straw  hat un til they get to  their 
destination—th a t is, those w ho sta rt 
out early  in the season. H ere, then, 
is a chance fo r you retailers in the

country  to  come in for a share of the 
straw  hat trade.

I regard  the straw  hat as one of the 
very best values in the general store. 
T his will be apparen t when one con
siders the size of the article, its pe
culiarly good m ake and the fact that 
m ost of the m aterial comes from  
countries a long distance from  A m er
ica.

W hen you convince your custom ers 
of th is fact, as of course you already 
have been convinced yourself, it ought 
to  be easy indeed for you to  sell straw  
hats. Ju s t th ink  of being able to  re 
tail a P ino t harvest straw  hat at 15 
cents, so as to  m ake profit of 75 per
cent! C h ild ren s straw  h ats bring 
m uch profit to  my sto re  every sum 
m er.

L ast year 1 adopted the plan of 
having these children’s hats trim m ed 
with inexpensive artificial flowers and 
w reaths. T hese sold readily, a t a 
fancy profit.

A com bination of bath ing  suits, 
T urk ish  tow els and cheap cotton 
stockings for women will sell readily 
at th is season. O ne suggests the 
o ther, and you m ay as well have three 
profits as one. W ith  the bath ing  suits 
you can display some tin  sand pails 
and shovels.

I have, a t th is season, a ready sale 
for ch ildren’s inexpensive dresses and 
"m iddy’ blouses. “M iddy” blouses, to 
m y mind, are one of the best selling 
novelties in w om en’s w ear ever put 
on the m arket. T also have included 
in m y show ing a t this tim e a line of 
a r t  linens for em broidery. T he w om 
en have a few spare m om ents now 
and then  fo r th is so rt of work. T h is 
is a popular pastim e for a ho t sum m er 
afternoon. T he sale in th is line does 
no t rep resen t a g rea t am ount of m on
ey, bu t adds ju s t one m ore profit to 
the m any which go to  m ake up the 
g rea t whole.

Now, I strong ly  recom m end th a t 
you try  th is vacation scheme, if only 
for one week. L et the tria l be good 
and thorough, though. T rim  the w in
dow th ree  or four tim es during the 
week, to  give the various lines a full 
chance. Good results will follow. Of 
th a t there can be no doubt. Thus, 
you will n o t only be adding to  your 
profits, bu t will be appealing to  a 
g rea ter variety  of people, because you 
will be adding variety  to  the store.

O f course, if you get the best re 
sults from  vacation goods, you will 
push dry goods specialties in general 
a t the sam e time. T h ere  are a host 
of item s in th is line which are needed 
in the sum m er and which pay a real 
profit.—B utler W ay.

Must Be a Careful Student of H u
manity.

W e hear so m uch now adays about 
salesm anship and so m any th ings are 
said to en ter into the m ake-up of a 
man who can dispose of goods readily 
and a t a fair price there seem s to  be 
a g rea t m ystery surrounding  th is p ro
fession. As a m atte r of fact it is 
doubtless true  th a t there are some 
people who will never m ake sales
men. N o am ount of education will 
give them  th a t ease of m anner and 
assurance which is necessary to  con
vince those to  whom they are talking

th a t they understand the ir business 
and have them selves a belief in the 
m erchandise they are selling. Some 
very learned people would never make 
instructors. They do no t know  how 
to  im part the inform ation which they 
possess to those whom  they are try 
ing to teach. Som ething of the same 
kind is true of the m an who tries to 
sell goods. H e m ay know all about 
his stock—he may- understand its 
good qualities and be entirely  con
versan t with the m anufacture, but 
he is unable to tell these th ings to 
his custom ers in such a way as to 
bring conviction. O ne th ing  is sure, 
however, to arrive at the best results 
it is necessary for him to know as 
much as possible about th a t which he 
is try in g  to sell. H aving  educated 
him self a long this line it is necessary 
for him to  be willing to  take pains 
in explaining these facts to his cus
tom ers.

I t  m ust not be supposed th a t his 
w illingness to  take pains is a small 
m atter, because he com es in contact 
with all so rts  of people and has to 
m eet every kind of character tha t 
hum anity is able to b ring  fo rth . F irs t 
of all there  is the stupid person, who 
cannot understand because he has not 
the intelligence to  grasp quickly what 
he is talk ing  about. T hen there is the 
grouch who m ust first be in terested  
before he will give enough atten tion  
to enable him to get a  fair under
standing of the subject on hand. T hen 
again there is the custom er who 
know s it all before you sta rt to tell 
it, and therefore is never in a re 
ceptive mood. I t  is the salesm an’s 
business to  overcom e all these things, 
and it requires not only tact, but a 
considerable know ledge of hum an na
ture. I t  will readily be seen, there
fore, th a t along with his o ther qual
ities he m ust possses a large supply 
of good nature. If he has not this 
very necessary com m odity he is like
ly to lose his tem per when brought 
up against some of these specimens 
of stupid and unm annerly hum anity 
and will m ake enem ies instead of se
curing trade. W hile, as we have said, 
there  are some people who possibly 
never can become successful sales
men, yet, on the o ther hand, the 
large m ajority  of people m ay do so 
if they diligently get to  w ork to equip 
them selves for the business. I t  is 
no t so m ysterious as it appears and 
is largely  a question of experience 
and fam iliarity. Good, hard  conscien
tious w ork will overcom e alm ost any
thing and it is still true, as has been 
said by som eone in com m enting upon 
this very thing, th a t the average m er
chant puts too much tim e—too  much 
energy—into the buying and not 
enough into the selling. By so doing 
he defeats his own purpose. For 
no m atter how cheap ly-he may buy 
there is no profit in the m erchandise 
until it is sold. I t  is very necessary 
for him to know how to  purchase to 
advantage and th is com prehends a 
know ledge of m arket conditions; but 
it is even m ore necessary fo r him to 
know how to  sell right, and for this 
he m ust know people. T herefore, if 
you would be a successful salesm an 
be a constan t and careful student of 
hum anity.
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consum er, the lace shoe m ay get 
slight preference over the bu tton  shoe, 
altough the button shoe is regarded 
as slightly m ore classy. W ith  w om 
en, on the o ther hand, a t this parti
cular time, it appears th a t the button  
shoe has a slight advantage over the 
lace offerings. I t m ust here be ad
m itted tha t button shoes, as a rule, 
appear to look dressier on women

H O N Q R B f L T
S H O E S

Gauge the Feeling of the T rade  on 
Styles.

A lthough the retail shoe .merchant 
still has considerable tim e to study 
the fall offerings before he m akes his 
initial purchases on w inter lines, he 
will do well to give some little  thought 
to the offerings that are being open
ed up. T he retailer will be called on 
to  do some of his buying within the 
next m onth or two, especially in those 
sections where the seasons sta rt ear
ly. l ie  may dovetail this fall buying 
in with his duplication business on 
spring m erchandise o r he may wait 
until the end of the spring period and 
do his initial buying when he comes 
to m arket in m idsum m er. A t all 
events, th is is the p roper tim e for 
him  to study the lines th a t have been 
prepared for his inspection, and also 
for gauging the feeling of his trade 
on certain  style features.

Low vs. H igh  Toe.
For instance, one of the serious 

questions of fall will be w hether the 
consum er is to accept a modified toe 
o r even a m arkedly receding toe, or 
if he has becom e wedded to the high 
toe. Theoretically , the whole ques
tion may be solved one way or an
o ther; but the retail shoe m erchant 
who would be successful cannot af
ford to  base his purchases upon theo
retical deductions. H e m ust go closer 
to the people and learn  from  them  
w hat they will accept and w hat they 
will reject.

In the distribution  of spring foo t
wear, which should at this tim e be at 
its height, the retail m erchant is af
forded m any opportunities for testing  
out, m entally , the style problem s tha t 
will present them selves in the suc
ceeding season. T he retail m erchant 
who know s how his trade looks upon 
an a ttem p t to change toe styles at this 
time, will naturally  be in a bettei 
position to buy his fall m erchandise 
than the m erchant who does no m ore 
than make a guess on th is point.

W hen the m erchan t is selling low 
shoes, it will be well to  suggest casu
ally th a t there is a m arked tendency 
tow ard low er toe effects. H e can 
w ithout g rea t difficulty draw  from  
m any custom ers an expression as to 
their feeling in the m atter. If  they 
regard favorably the receding toe, 
then  the m erchant has some good 
basis for determ ining w hat style of 
toe he will buy m ost extensivey for 
his fall trade. If, on the o ther hand, 
his custom ers are  frank to  assert tha t 
they  still have a preference for som e
what elevated toes, the m erchant will 
have good reason for not being too  
quick to  buy only low toe shoes.

C loth T ops and Fabric Shoes.
T he same may be said of wom en’s

shoes as regards fabrics and cloth top 
offerings. Fabric shoes proved ra ther 
d isappointing during  the past w inter 
season. T h ere  is no good ground on 
which to base a prediction as to w heth
er their perform ance next w inter will 
be a repetition  of th is year’s experi
ence, or if fabric shoes will show a 
further decline or a decided im prove
ment. 'J'he whole m atter is a specula
tion. M any people feel th a t fabric 
shoes are no t booked for any big busi
ness; but o thers hold to  the opinion 
that fabrics experienced only a tem 
porary  setback, and tha t they will 
come into their own again.

T he same may be said of cloth top 
shoes, although cloth tops did not 
have a bad season during  the past 
w inter. Ju st now cloth top shoes are 
enjoying a fair am ount of business 
when account is taken of the fact that 
this is no t a season for the d istribu
tion of high shoes. N evertheless, 
since cloth top shoes seemed to be 
required to com plete the desired ef
fect of certain  styles of garm ents, 
there has continued a fair call for 
footw ear in this class during  the past 
weeks.

T he question with the retailer, who 
will shortly  be called on to select 
his initial fall lines, is how far fabrics 
m ay be favored and how far cloth top 
shoes may receive a substantial de
mand. He m ust determ ine th is with 
special regard to  his own com m unity, 
of course. T he w isest m ethod for 
him to  adopt, would, therefore, appear 
to  be to go directly  to  his trade. H e 
can during  the next m onth, while 
spring  m erchandise is being d istrib 
uted, sound his trade p re tty  well as 
to w hat preference it will show for 
the several offerings in fall as regards 
all leather shoes, fabrics shoes, and 
lea ther shoes w ith cloth tops.

Lace or B utton for W om en. 
A nother of the problem s th a t will 

confront the shoe m erchant when he 
com es to do his fall buying will be 
the choice betw een lace and bu tton  
offerings. Shoe d istribu ting  circles 
are extensively populated by tw o ele
m ents of different views as to how 
shoes should be fastened. O ne ele
m ent is for lace shoes; ano ther ele
m ent is for button  shoes. T here  is, 
of course, the th ird  elem ent which 
tries to rem ain neutral. A t th is time, 
the division of those intim ately con
nected with the shoe industry is re
flected in the consum er world, and it 
m ust be adm itted th a t the people are 
in a large m easure undecided w heth
er to  take to  shoes that button  or 
shoes that lace.

Ju s t now there is much loud talk 
about lace shoes for women for fall. 
I t  would appear th a t w ith  the male
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wom en in the fall, bu t the repo rt is 
not from  the m ost assuring  quarters, 
nor is there  reason to  place absolute 
faith at this tim e in assertions along 
this line.

T he safest course for the retail shoe 
m erchan t to  pursue is to sound his 
trade system atically  as .regards its 
preference for bu tton  or lace shoes. 
It is possible th a t he will find the 
wom en not entirely  favorable to a 
w ider acceptance of lace effects. I t 
is possible, on the o ther hand, that 
he m ay find a tendency tow ard  this 
class of m erchandise. T he female 
consum er m ay have discovered th a t 
lace shoes are m ore w earing  on the 
flimsy hosiery of present styles than  
bu tton  shoes. T he fem ale consum er, 
on the o ther hand, may feel th a t w ith 
a lace shoe she is able to get her 
footw ear to  fit m ore closely about 
the ankle than with footw ear of the 
button  style, and wom en may wish 
their shoes to  fit very closely about 
the ankle on account of present styles 
displaying tops of high shoes.

Summer Footwear, Outing Shoes, 
Etc.

H ow  pre tty  and a ttractive the shoe 
shops look w ith their e laborate dis
plays of sum m er footw ear!

T he efforts of shoe m anufacturers 
and en terprising  shoe dealers to  get 
the public educated up to seasonable
ness in the m atte r of footw ear have 
no t been in vain.

People now are buying m ore dis
tinctively sum m er footw ear than  they 
have ever done.

W hite  shoes both  in buck, nubuck 
and canvas, are going in m any sec
tions of the country ; and, broadly 
speaking, will be w orn extensively. 
T ans, gun m etals and o ther soft and 
com fortable leathers and fabrics will 
be worn.

M any dealers are anticipating  a 
heavy dem and for stric tly  ou ting  
goods. And these outing shoes will 
be w orn no t only on the vacation, 
but on the stree ts  of the hom e town 
or city.

In m any ways people are now seek
ing to establish and continue the 
“vacation spirit,” with one and sundry 
of its beneficial adjuncts, amid the 
fam iliar haunts and busy scenes of 
the city and town. l*or instance the 
home is now equipped with porch 
and law n furn itu re; som etim es with 
crex rugs and o ther bungalow  effects. 
And a good m any people will tell you 
they get quite as m uch solid enjoy
m ent out of the sum m er season by 
staying a t home and in troducing  into 
the hom e the spirit of recreation.

And a g rea t m any people are w ear
ing ou ting  shoes about the s tree ts 
of the town and city—especially in 
the afternoon  and evening. T he idea 
is a good one, and the shoe dealer 
will do well to encourage it along.

The Increasing Vogue of Low H eel 
Shoes.

Low heels are com ing in w ith a 
vengence.

And they are extrem ely low, flat 
heels—ju st the kind our doughty ad
vocates of so-called nature-shaped 
footw ear have been clam oring for.

Low  heels are seen in m isses’, 
m en’s and w om en’s shoes—and not

only in the m edium -priced but also 
in the h igher priced, be tte r grade 
lines.

T he con trast betw een the extrem e 
Louis, Cuban and Cuban Louis heels 
and our present low heel shoes for 
w o m en ’s  w ear m akes one m arvel at 
the changeableness of m odern taste 
in foot toggery .

N ot m any au thorities I presum e 
would contend th a t the present low 
heel shoe is as stylish a garm ent as 
one of its high heel predecessors, but 
they  are assuredly far m ore com 
fortable to the average wom an, and 
one m ust adm it, far m ore practicable 
for everyday stree t wear.

And rubber soles are becom ing 
ever so much m ore popular. T en or 
a dozen years ago there was quite a 
flurry of rubber soles, but the vogue 
d idn 't last long because m any m anu
factu re rs of rubber soles didn’t un
derstand shoem aking requirem ents. 
Much b e tte r  rubber soles are now 
obtainable; and as extrem ely low 
heels are com ing to be quite the thing 
just now, the m anufacturers of rub
ber soles and heels are quite busy 
filling orders.

IN STOCK

The People Talk.
T he people talk  about your store, 

w ith energy surprising ; the people 
talk, and m ore and m ore, you get 
such advertising. And if your store 
is b righ t and neat, the folks will all 
keep tally, and spread the tid ings up 
the stree t and back into the alley. 
And if your sto re  is dark  with dirt, 
again they ’ll spread the tidings, and 
you will w riggle in your sh irt be
neath  their caustic chidings. Since 
folks will talk—they’ll never stop, at 
gossiping th ey ’re handy—give them  
a chance to praise your shop, and say 
it is a dandy. T he advertising  thus 
you get is clean and good and breezy; 
it soon will take you out of dent 
and to the s tree t called Easy.

T he people talk  about your clerks, 
discuss them  daily, hourly ; so don’t 
engage a set of shirks who do their 
duties sourly. T he stupid clerk will 
do you harm , the chronic grouch will 
hurt you; choose helpers who have 
lo ts of charm  and fifty kinds of v ir
tue. T he clerk who pain ts the sleep
ing tow n and comes to  w ork d isgust
ed, will help to  hold your business 
down and see th a t you go busted. 
T he folks discuss you and your works, 
and you should m ake it certain  that 
when they talk  about your clerks their 
discourse w on 't be hu rtin ’.

T he people ta lk  about yourself 
when they are holding w assail; they 
may consign you to  the shelf and say 
you are a fossil; they m ay insist th a t 
you 're a jo, all k inds of praise de
vising, and, being sane, you surely 
know which is good advertising. So 
take advantage of the craze the peo
ple have fo r talk ing; give them  a 
chance to hand you praise instead of 
s tric tu res shocking.—W alt M ason in 
B utler W ay. ________

TO REACH YOUR

The following popular sellers we 
have in stock to-day. Mail your or
der in at once, or if in urgent need, 
phone your needs, and your order 
will be filled immediately :

W O M E N ’S L O W  SH O ES
-White 5-button poplin, turn, B and C ........................  $L25
-White 5-button Nubuck, B, C and D ..........................  2.15
-White strapless pique pump, C ....................................
-Tan 2-strap and bow pump, welt, C and D 2.00
-Tan 5-button oxford, welt, B, C and D 2.35
-Patent leather pump, 2-strap and bow, welt, C and D 2.00 
-Gun metal pump, 2-strap and bow, welt, D 2.00
-Gun metal strapless pump, welt, D ..............................  2.00
-Tan calf lace oxford, rubber sole and heel................  2.25

No. 3568- 
No. 3592- 
No. 3569- 
No. 3551- 
No. 357- 
No. 3553- 
No. 3554- 
No. 3548- 
No. 3511

fuse ©^2,
« STATE

TELEPHONE

M E N ’S O X FO R D S
No. 512—Tan calf blucher oxford, welt, D wide —  2.2
No. 505—Gun metal button oxford, welt, D wide 2.2
No. 502—Gun metal blucher oxford, welt, D wide....................  2.2

C H IL D R E N ’S A N D  M ISSES’ C A N V A S  SH O ES

No. 2328—White canvas button shoes, 8 #  to 1 2 ................................ *
No. 2428—White canvas button shoes, \VA to 2 ........................  ••
No. 1109—White canvas button shoes, no heel, 2 to 5  A
No. 11090—White canvas button shoes, heel, 3 to 5 V* ................  •!
No. 1209—White canvas button shoes, heel, 6 to 8 ............................ \

We also have a full line of Tennis 
Shoes and Oxfords.

Hirth-Krause Company
Shoe Manufacturers and Jobbers

GRAND RAPIDS, MICHIGAN
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My Lady W hen She Goes a Shop
ping.

Written fo r th o  T rad esm an
"I would cheerfully write out a 

check for $10.00 and give to that 
woman if she never would come into 
this store again. I only wish that 
business policy would perm it me to 
tell her so,” rem arked a thoroughly  
exasperated m erchant recently con
cerning one of his custom ers, a cer
tain Mrs. A rthur. “ A lthough she 
buys quite a lot of goods in the 
course of a year, and her husband 
is in very good circum stances and 
never refuses to pay her bills, still 
the w ear and tear of dealing with 
her overbalance any possible profit 
that may come from her patronage.

“ if  it isn 't one th ing  it is another. 
Just now one of her com plaints has 
been brough t to me for adjustm ent. 
About six m onths ago she bought 
some very light gray  goods which 
she had made into a suit. She 
b rought the sk irt in this m orning to 
show us several places in it where 
the cloth seems to be ro tted . She 
declares it is all falling to  pieces. 
She says she has had it cleaned only 
once and then at Saxby’s w here only 
the standard  processes are employed.
1 asked her if the jacket showed sim
ilar places. She adm itted th a t it 
didn’t, but ‘presum ed it soon would.’ 
O f course she took on and told how 
disappointed she was in the suit, and 
how much she had paid for m aking, 
linings, buttons, etc. I told the 
clerk to  allow her for the price of 
the goods, but privately I feel it is 
a holdup.

“T he goods w ere 'fro m  a very fine, 
firm, handsom e piece, m ade by one 
of our m ost reliable m anufacturers. 
W e have sold from  the same for a 
num ber of suits, and Mrs. A rthur s 
is the lirst and only com plaint from  
it. I honestly  believe th a t the goods 
was all righ t in every respect, and 
tha t Mrs. A rthu r accidentally go t the 
fron t gores of the sk irt (the  back 
doesn’t show any ro tted  places) 
splashed with some strong  acid or 
alkali that ruined the cloth. I can t 
im agine just how she ever m anaged 
to  do it, but all so rts of th ings hap
pen to  her clothes. A rticles that 
prove durable for every one else are 
very apt to give out suddenly for her.

“T hen  she m akes a nuisance of 
herself in o ther ways. I t takes her 
a long tim e to make a selection of 
the m erest trifle; accordingly every 
clerk avoids w aiting upon her. She 
usually w ants th ings charged and 
m akes the book-keeper no end of 
trouble by her unbusinesslike ways. 
Mr. A rthur tries to  keep her on an 
allow ance, bu t .she is ex travagan t and

alw ays lias her m oney spent before 
she gets it, so she never can settle 
her account in full. She pays som e
thing every once in a while. T he 
unpaid balance never becom es very 
large and her husband would settle 
it any tunc we would ask for it. The 
trouble isn 't th a t the account isn’t 
perfectly  good. But Mrs. A rthur 
never keeps a bill nor a sta tem ent 
nor a credit slip nor a receipt, and 
she is forever thinking that the book
keeper has neglected to credit a pay
m ent, although it alw ays is purely a 
m atte r of im pression w ith her—she 
never can produce any convincing 
evidence. H er ord inary  conversation 
show s th a t her m em ory is very in
accurate, particularly  regard ing  busi
ness m atters.

“ Now what is to  be done in such 
a case? Mrs. A rthu r is a very nice 
woman and popular socially. If  I 
were to  have any serious altercation  
with her o r w ere to  tell her plainly 
th a t her patronage is wholly w ith 
out profit to  me and a ltogether un
desirable, her friends would all be up 
in arm s and I should be set down as 
a perfect boor o r worse. I should 
lose no t only her good will, but tha t 
of her acquaintances as well. So I 
see no way but to  get along with 
her as best we can, pu tting  up with 
constant annoyance and friction and 
occasionally subm itting  to  actual 
loss. But as I said in the first place,
I would cheerfully pay Mrs. A rth u r 
som ething to  stay away from  my 
store entirely .”

T here are  plenty of w ell-m eaning 
women who, like th is Mrs. A rthur, 
constantly  are doing th ings—unin
tentionally  and unconsciously in 
m ost cases—th a t cause the shop
keepers with whom  they deal to vote 
them  a nuisance. Hlere is a little  
list of D o’s and D on’ts th a t every 
m erchant will heartily  endorse, and 
which many, very m any women 
would do well to  study.

If possible, pay for every th ing  as 
you go. T he best and m ost sa tis
factory transaction  is the spot cash 
transaction. If you find it necessary 
to run an account, do one of two 
th ings; either tru st im plicitly to your 
m erchant and his book-keeper and 
se ttle  according to  the ir figures, 
w ithout cavil o r com m ent, o r else 
keep an accurate account yourself. 
The people who about half keep 
track of their accounts, who have a 
little  run of them  in their m inds but 
who never set down an item and who 
alw ays are suspecting there has been 
some m istake by which they  are the 
losers, are the ones who drive book
keepers to  the insane asylums. 
Every bill should be checked with

the goods and any e rro rs o r sh o rt
ages reported  a t once.

I t  is far the best plan to se ttle  all 
your accounts in full as often as once 
a m onth. If ever obliged to make 
only a partial paym ent, take some 
form  of receipt for the am ount paid 
and then hold on to  it. D on’t be 
too negligent o r in too much of a 
hurry  to take receipts, and then 
grum ble at the tim e of final se ttle 
m ent because you surm ise you have 
paid sum s th a t have not been cred
ited.

W hen you are no t running any 
regu lar account, avoid the practice 
of occasionally having some small 
item charged when you don’t happen 
to have the change to  pay for it. 
W ait until next tim e to  get the a r ti
cle. T hese small charges are espec
ially liable to be fo rgo tten  by the 
buyer, and no m erchan t likes to  send 
out a sta tem ent o r to  dun a cus
tom er personally  for fiften cents or a 
quarter. C harges of th is kind are 
m ost likely to occur in small vil
lages w here shopping is done som e
what inform ally.

If you ask to have goods laid 
away for you, be scrupulous about 
taking them . Some wom en request 
to have th is o r th a t held for them , 
and either forget all about it o r else 
change their m inds about w anting

th a t particular article, so they  never 
come for the goods. T he m erchant 
loses chances w hen he m ight sell; 
often too, the goods depreciate in 
value.

If you find it necessary to  send 
back any goods, do it prom ptly and 
let them  be in as good condition as 
when they came. If your g rocer 
fills your o rder w ith b u tte r  which is 
not to your liking, don’t le t it stand 
in a hot kitchen until it is unsalable 
to any one else, before re tu rn ing  it 
Before m aking a com plaint o r telling 
your dealer th a t goods are all wrong, 
be sure the fault is w ith the goods 
and not th a t som ething has happened 
to  them  after they came into your 
hands. T h is is only justice and fair- 
m indedness on your part. W hen you 
buy a th ing  for a good article and 
pay a good price for it, and particu
larly if there  is a guaran ty  express 
o r implied, then if it does no t prove 
to be w hat it should be it is only 
righ t th a t the m erchant should do 
som ething about it. hew  dealers are 
so shortsighted  as no t to adjust such 
m atters cheerfully.

See to  it th a t you do nothing that 
will destroy  the m erchan t’s claim 
upon the m anufacturer or jobber. 
Every m erchant will tell you that 
many tim es he has to  stand the loss 
of making good, when properly  i‘

Don’t  Be Deceived 
on Salt

SEVERAL grocers have 
recently told us that they 

have bought another brand 
of salt, under the impression 
th a t they were getting  
Diamond Crystal Salt put 
up under another name.
In th is they w ere fooled . No 
Diamond Crystal is sold under any 
name but Shaker or Diam ond  
Crystal. All Diamond Crystal salt 
has our name as manufacturers on 
the original package or container.

Diamond Crystal Salt Co.
St. Clair, Mich.
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should fall upon the m anufacturer.
H ere is an instance. A dealer 

procured a high-priced pair of shoes 
for M rs. C. on a special order. They 
were sent out to her w ithout being 
opened at the store. W hile try ing  
them  on she discovered a sm all hole 
in the leather of one vamp. But she 
w ent on and wore the shoes, a fte r
w ard com ing to the dealer to have 
the m atter m ade right. I t  would 
hardly have answ ered then  to  return  
the pair to  the m aker, because, the 
shoes having been w orn, no one 
could tell th a t the hole had no t been 
caused by snagging. T he m erchant 
did not doubt her word, and made 
her a reduction in price, standing 
the loss himself. Some custom ers 
seem  perfectly  possessed to  do 
th ings of th is kind.

D on’t m ake a practice of telling 
your dealer of every trifling defect 
you have found in goods bought of 
him, when you have no idea of re 
tu rn ing  the article nor of asking for 
a rebate on it. Some wom en have a 
m ost disagreeable way of m ention
ing every slightest th ing  th a t is no t 
quite up to the m ark, seem ingly ju st 
for the pleasure of grum bling.

D on’t be so ill-m annered as to 
criticize the goods o r prices in a 
store, particularly  in the presence of 
o ther shoppers. If it becom es neces
sary to make a com plaint o r an ob
jection, do so quietly and courteous
ly, and if possible to the m erchant 
or m anager alone.

In the m aking of small purchases 
it is well to  cultivate the habit of 
choosing quickly. T h ere  is no need 
of pu tting  as much tim e and thought 
on selecting a twenty-five cent hand
kerchief as one should on buying an 
expensive hat o r gown.

Let noth ing that has been said be 
constiued  as m eaning th a t one ought 
to be “easy” or allow oneself to  be 
victim ized by unscrupulous dealers. 
Every reputable m erchant holds in 
highest respect the person w ho is 
well posted as to goods and prices 
and is determ ined to  get full value 
for her m oney. I t  is only the wom an 
who needlessly m akes herself obnox
ious, and who is un just in her de
m ands and exactions, t'hat comes to 
be regarded as was the Mrs. A rthur 
cited above. And it is extrem ely 
doubtful w hether such a one gains 
any th ing  herself by all the trouble 
and annoyance she causes. Certain 
it is th a t she is no t likely to  come in 
for any of the substantial favors and 
accom m odations which every good 
m erchan t is glad to  show tow ard  
agreeable and appreciative custom ers 

Quillo.

Very Nice About It.
A t a m eeting  of business m en a 

discussion w as sta rted  regard ing  a 
banker, who has the repu tation  for 
hard bargaining.

“Oh, well,” said one m an, “he isn’t 
so bad. I w ent to  see him  to  get a 
loan of $5,000 and  he trea ted  me 
very courteously .”

“Did he lend you the m oney?” was 
asked.

“No,” was the reply, “he didn’t. 
But he hesita ted  a m inute before he 
refused.”

Cheap Rent N ot Likely to Be Cheap.
W hen I w as a young m an I sta rted  

a little  retail sto re  in a tow n tw enty  
m iles from  the farm  w here I was 
reared. I had saved a thousand dol
lars, and by the death of an uncle I 
go t tw o thousand more. B ut I soon 
found th is capital insufficient, so I 
w ent to the city to  ask credit of a 
leading dry goods house.

T he credit m an asked me questions 
so fast th a t he m ade my head swim.
B ut he did not really  w arm  up until 
he was through  w ith m y pedigree and 
ancient h istory.

“W h a t kind of sto re  quarters have 
you go t?” he enquired.

“ Fine little  s to re ,” I answ ered. “The 
best I could get for the m oney. Of 
course, I had to  look for low ren t.” 

“H -m !” said he, “H ow  m any blocks 
are you from  the m ain business 
s tree t?”

“A bout four,” said I.
H e handed me a pencil and pad and 

asked me to  draw  a diagram  of the 
business stree ts  of the tow n, show ing 
the location of my store. T hen, to 
my surprise, he took the pencil and 
filled in the location of the big suc
cessful stores. H e knew w here they 
w ere quite as well as I.

“ N ow,” he said “you see plainly 
enough th a t you are ju st four blocks 
off the road to  success. E very store 
th a t has m ade a real h it in your town 
has been on the m ain street. Isn ’t 
th a t so ? ”

My heart sank as I realized th a t he 
tvas right. But before I could answ er 
he dem anded suddenly:

“H ow  m any concerns have sta rted  
in the quarters w here your store is 
lo cated '1”

“ I— I don 't just rem em ber,” I stam 
mered.

“ H alf a dozen anyw ay,” he w ent 
on, “and they’ve all failed or quit— 
eh?”

“ I suppose they have,’’ said I.
“T hen  w hat did you go there fo r?” 

he asked. “Did you have some def
inite o r novel plan of com paign— 
som ething these o ther fellows didn’t 
have?”

"N o,” I adm itted, dism ayed and 
angry. “ I w ent there because I could 
no t pay the high rents. B ut see here 
sir! I ’ve answ ered questions enough. 
I f  you don’t  w ant to sell me goods, 
you needn’t. Some day you II be after 
my trade .”

I w as sta lk ing  out w hen he called 
me back. “ I do not w ant your trade ,” 
he said, “but 1 w ant you to  m eet me 
half way. I like your h isto ry—the in
itiative you have so far shown, and 
all that. You m ade m oney w here 
m ost of the farm ers around you lost 
out. I believe you’ve go t the business 
instinct, bu t you need coaching. I ’ve 
know n a lo t of m erchan ts w ho failed 
because they  didn’t have sense enough 
to  get a decent location, bu t usually 
they  w ere helpless, anyway. I think 
you’ll win. Now go hom e and stick 
it out to the end of the  year, unless 
you can dispose of your lease in the 
m eantim e. Say nothing, bu t look 
around quietly fo r a location dow n
tow n—no m a tte r  how small. Keep 
out of debt and saw wood. T hen 
w hen the tim e comes, move. I know 
your town, you’ll have a first ra te  op

portun ity . Come up and see me then, 
and I think you can get w hat you 
w ant.’1

A nd then he added a few w ords 
th a t have rung  in my ears ever since:

“W ficn you’ve go t any particular 
enterprise  in mind, see the credit man 
before and after. U sually  he know s 
about th ings and his advice is w orth  
having.”

I found it so in his case, especially 
when I found how hard  it w as to 
stick out th a t year w ithout losing 
money, even though I did follow the 
advice of m y friend, the credit man.

F rank  Stowell.

W om an’s Sphere.
T hey  m e t to  ta lk  of w om an’s sphere , 

old,
A nd som e w ere  young  and  som e w ere 

A nd som e w ere  f a t  an d  som e w ere  fa ir, 
A nd som e w ere  coy a n d  som e w ere 

bold.
A lady w ith  a  double chin

Stood up an d  ta lk ed  ab o u t a  p lan  
W hereby  h e r  s is te rs  all m ig h t w in 

E qu a lity , a t  la st, w ith  m an.

A sw ee t one w ho had  T itia n  h a ir  
Spoke v ery  ea rn e s tly  a n d  long 

C oncern ing  g en tle  w o m an 's  sp h ere—
T he po in ts  she  m ade w ere  good an d  

s trong .
She lis ted  m an  a s  coarse  an d  b ase :

S he shook h e r  fis ts  and  s tam p ed  h er 
fee t,

A nd spoke of w om an’s angel face,
A nd of h e r  tem p er, m ild a n d  sw eet.

A n o th er s ta te ly  lady  rose
A nd spoke a b o u t a  com ing  s to rm ,

A nd d ea lt a  s ta n d  som e h eavy  blows.
A nd loudly sh o u ted  fo r reform .

She too. re fe rre d  to  w om an’s sphere .

D em and ing  w ider la titu d e .
A nd m an  she  p ic tu red  a s  a  b ea r 

To be a ssa u lte d  a n d  subdued.

N ow, w hile  th e  lad ies  sh o u ted  th u s ,
A  li ttle  m ouse c re p t s ly ly  out.

N o d oub t to  le a rn  w h a t a ll th e  fu ss 
A nd all th e  scold ing  w as abou t.

I t  ra n  ac ro ss  th e  s tag e—an d  th e n , 
B ecause  no h a te fu l m an  w as  nea r,

T he  m e e tin g  ended! O nce aga in  
W as show n th e  b re a d th  of w om an  s 

fear.
—M eyer M. Robinson.

Often Enough for Her.
A party  of tou ris ts in an autom o

bile w ere traveling  through  a m oun
tainous section of country. A halt 
was made at a log cabin to obtain in
form ation in regard  to the route. 
T he only visible occupant of the 
cabin was an untidy, unkem pt old 
w hite woman. A young woman of 
the party  who hair had become loos- 
ended w ent into the cabin and deftly 
and with dispatch com bed and put 
up her hair. T he old woman w atch
ed the proceedings with interest. 
F inally  she asked:

“Does you comb yo’ hair every 
day?”

“Oh, yes,” was the smiling re 
sponse.

“ 1 never did see,” said the old 
wom an with a dubious shake of the 
head, “how folks could comb their 
hair every day, I don t comb mine 
but once a year, an’ then  it m ighty
nigh kills m e!’

s i s s s i s s i s i s i i s i s i s i s

Sell Advertised Goods to 
Increase Selling Speed

ANYTHING that will 
/A . shorten the process of
waiting upon customers will give your 
sales clerks more time to wait upon more 
customers. The accepted answer to this 
selling problem is—advertised goods.

Advertised goods remove the neces
sity for argum ent. The purchaser 
knows advertised goods, knows N. B. C. 
goods, has confidence in them and buys 
them. A dvertised goods eliminate 
argument and so save lost time.

By one move—the selling of adver
tised goods—your clerks can sell to three 
or four people in the time it formerly 
required to sell to one. Prove it yourself
__sell N. B. C. products — they are
nationally known—their quality is auto
matically repeated in every package or 
pound. Stock a good assortment of the 
well-known In-er-seal Trade-Mark pack
ages and the familiar glass-front cans.

NATIONAL BISCUIT 
COMPANY
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M ichigan R etail H a rd w are  A ssociation . 
P re s id e n t—F . A. R echlin , B ay  C ity . 
V ice -P re s id e n t—C. E . D ickinson, S t. 

Joseph. „  .
S ecre ta ry —A rth u r  J . S co tt, M arine  

City.
T re a su re r—W illiam  M oore, D e tro it.

What Constitutes a Successful Hard
ware Merchant.

T here are m any th ings requiring 
the a tten tion  of the retail hardw are 
dealer to-day and we should be on 
the alert every m inute. T he actual 
carry ing  on of a retail business now 
is a science gained from  years of 
experience and a careful ga thering  of 
facts. T he successful m erchan t to 
day is one who carefully studies this 
science and unflinchingly carries out 
the details. In  o rder to  secure any
thing of value to-day we m ust expect 
th a t we will be com pelled to  pay the 
price, the g rea ter the value of any
th ing  to  be obtained m ust necessarily 
m ean a  g rea ter cost.

T he first th ing  to  be considered is 
the buying departm ent, and under this 
head I w ant to  note the five th ings 
th a t m ust necessarily be considered, 
which are the tim e of buying; the 
quality of the goods to  be bought, the 
quantity  necessary to buy; the price 
which you pay, and the record of the 
purchases m ade under the tim e it was 
necessary for you to  buy in o rder to  
keep up an asso rtm en t and to  have 
the goods alw ays on time, especially 
seasonable goods.

T here  is continually  com ing to  m er
chan ts an opportun ity  to buy goods 
a t a special price, which ought to be 
im proved by m erchants.

Big F acto rs  in Buying.
T he quality  to  buy is th a t you 

should buy goods th a t will sell and 
not come back to  custom ers w ho will 
go back and advertise you and your 
goods.

T he quantity  which you should buy 
should be considered; first, buy w hat 
you are able to  discount, a lthough 
your im m ediate th ings m ay som e
tim es require your buying m ore than  
you will be able to  d iscount w ith 
your own resources.

You m ust therefore consider w hat 
you can afford to  buy; the price th a t 
you pay is a m atter of in terest to  the 
m anufacturer, to  the jobber and to 
your custom er as well as yourself; 
it m ust be right.

In  all your buying a record should 
be kep t of the date, the nam e from  
whom  you buy, the am ount th a t you 
buy. and the am ount th a t you have 
on hand at all times.

N o m erchant is en titled  to  buy 
goods th a t he cannot p roperly  store 
and protect.

H e should, therefore, consider these 
th ings: room  necessary fo r sto rage for

the goods that he buys; second, the 
protection  which these goods should 
have: third, th a t the goods should 
be put away in such m anner so th a t 
they can be easily located by placing 
them  in departm ents according to  the 
lines and sizes, num bers and grades': 

T he Selling End.
It m atters little  how much you buy 

or how well you buy, it does not 
m ake much difference how  well you 
take care of your stock, how clean 
or well a rranged  your sto re  m ay be, 
providing that, you do not sell goods 
at a profit your business is no t a 
success.

T he first th ings th a t I would call 
your a tten tion  to  under the head of 
selling are the th ings th a t you m ust 
know ; and the first under this head
ing would be th a t you m ust know 
th a t which you sell is right, th a t you 
are on the square try ing  to  furnish 
a service to  your custom ers in a way 
of giving them  the best goods a t the 
righ t prices.

Right* Goods and Price.
Second is, th a t you m ust know that 

the price is rig h t; you cannot afford 
to take any m an’s w ord w ithout some 
investigation on your p a rt when 
goods are bought, to  know th a t you 
are paying the r ig h t price.

N ext is the goods th a t you buy. 
You should know your goods, know 
w here they are m ade and how made, 
and the m ore you know  about your 
goods, the be tte r you will be able to 
talk  them  and the g rea ter success you 
will have in selling these goods.

You should know  your com petitor, 
you should know his goods so far as 
you are able and you should know 
his prices as far as it is possible for 
you to  gain th is inform ation, al
though not with the idea th a t it is 
necessary for you to alw ays m eet his 
prices.

F inally, you should know  your cus
tom ers. T he m ore you know  about 
them  as individuals, the b e tte r it  will 
be for you in conducting your busi
ness. You should know  the occupa
tion of each m an so th a t w hen he 
comes in and asks to  see a  saw, you 
know im m ediately th a t he is a con
trac to r  and would no t pay less than 
from  $2 to $3 for the saw; while on the 
o ther hand you know  from  the sort 
of w ork  a m an is doing, th a t he 
would no t pay to  exceed $1 for a saw. 
V alue of Custom er A cquaintanceships

T h e  inform ation previously gained 
will save a lot of tim e in preliminary- 
work. In  m aking the sale of such a 
saw, providing you should know  your 
custom er’s family, know  his boys and 
w hat the ir plans are, will get you on 
a friendly acquaintance w ith him , tie 
him  to  your sto re  so th a t it will be a

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

SEASONABLE GOODS
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Elk, Gulf
Lawn Hose <( Moore, Sphinx 

Clipper, Revero
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m
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“Michigan” Oil Cook Stoves
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pleasure for him  to  come to  your 
store w henever possible, and his buy
ing goods from  you is som ew hat in
cidental in his calling and visiting 
w ith you at your store.

Finally, you should know  the com- 
olaints of your custom ers, and every 
one should be recognized and c a re 
fully considered on your part and ad
ju sted  to  the ir en tire  satisfaction.
T h is is no t alw ays easy, bu t it is a 
p art of the w ork of a successful m er
chant.

Advertising.
T he im portan t part of a successful 

m erchan t is his advertising. Your 
hom e paper, I believe, is your best 
m edium  through  which to  reach  your 
custom ers. T h a t paper m ay no t be all 
th a t you th ink  it ought to  be; it does, 
however, reach the custom ers and 
reach m any of them ; you should, 
therefore, look upon it as your best 
opportun ity  for advertising. The 
next used by m any people is to  issue 
a catalogue, bu t this is not practical 
for m ost m erchants.

T he issuing of circulars is effective, 
the touch to the personal le tte r will 
ofttim es receive the  a tten tion  you 
w ant, if your custom er m ay take to 
any th ing  you w ant to  say about the 
goods th a t you have to  sell.

T he second is signs. A farm er 
s ta rts  to tow n, he sees your sign on 
the fences as he drives along the 
road, sign on your building as he 
approaches your s to re  and the goods 
in your window.

T he nex t is the display of your 
goods and your first opportun ity  is 
the w indow, with seasonable goods 
all priced and changed often to  keep 
the  w indow clean and w ith suitable 
goods.

Y our show cases should be always 
system atically  arranged, never crow d
ed and always priced. T he display 
of goods on your shelves is a s trong  
advertisem ent to  every m an th a t 
com es into your store. You, th ere 
fore, can readily  see th a t selling is no t 
only tak ing  bu t includes a know ledge 
of goods you are advertising, and fi
nally, w hen a sale is m ade you in re
tu rn  receive som ething for the goods 
which you have delivered to  your cus- - 
tom er.

1 therefore w ould urge th a t you 
be sure alw ays th a t w hat you get is 
w orth  as much or m ore than  w hat 
you have given the custom er. T here 
should be no question about your 
cashing a good note from  a good man, 
if the sale w as endorsed by the re 
sponsible party  w ith w hom  you are 
acquainted or if guaranteed  by the 
man who w as responsible.

T h ere  would be very little  question 
as to  the value of w hat you receive 
for the goods you delivered to  your 
custom ers. If, how ever, you get, as 
in many cases, only prom ise or a book 
account, which you have m ade up 
after the goods have been delivered 
and custom er has gone, such sales 
should have a question m ark  after 
them , because the first step to  a good 
collection is w hen the sale is first 
made.

B ook-keeping and Collecting.
F inally, under the head of auditing, 

which m ust include all book-keeping 
and collecting, you should have some

system  of book-keeping, and it shoul 
be the shortest, quickest, easiest, best 
possible plan for all you buy or sell, 
so th a t you will have a record of each 
sale for each day, m onth or year.

It is well if you can arrange your 
business so th a t you can have a rec
ord of different departm ents, in o r
der th a t vou may know w hether you 
are m aking or losing in one depart
m ent, as, for instance, if you are ru n 
ning a tinshop or contracting  depart
m ent, you should know w hether they 
are m aking you m oney or not, for 
the housefurnishing goods departm ent 
should be kept separate front your 
building hardw are departm ent. P ro 
viding you have fu rn itu re  your book
keeping should show w hether or ne t 
you are m aking m oney in th is de
partm ent.

You should have a record  of your 
cash and credit business, you should 
know your costs and know the indi
vidual custom er's account, finally, 
last, but far front least, at the end 
of each year your book-keeping 
should show exactly  the am ount oi' 
your overhead costs for doing busi
ness, so as to be used in p lanning for 
ano ther year’s work. H . O. R oberts.

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware of Imitations. Ask. for Sample and Booklet.
Write us for Agency Proposition. Distributing Agents at
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Columbus Youngstown
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And NEW YORK CITY
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Worcester Chicago
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Liquor Sales by Physician Owned 
Drug Stores.

Lansing, June 23—A ttorney Gen
eral Fellow s has sent the follow ing 
le tte r to A. L. Sayles, P rosecuting  
A tto rney  of Luce county:

U nder date of June 4 you have re
quested an opinion from  me as to 
w hether or n o t .a  physician conduct
ing a drug store in accordance with 
the provisions of section 18, of Act 
No. 134, of the Public A cts of 1885, 
as am ended by A ct 332, of the P ub
lic A cts of 1905, has the righ t to sell 
in toxicating  liquor's w ithout a w rit
ten prescription. T he proviso in the 
section in question under which the 
physician involved in your enquiry is 
assum ing to carry  on the business 
of selling drugs, reads as follows:

‘•In the several tow ns of th is State, 
w here there is no reg istered  pharm a
cist w ithin five miles, physicians may 
com pound m edicines, fill prescrip 
tions, and sell poisons, duly labelling 
the same as required  by this act * *

1 do not th ink  tha t it w as the in
tention  of the L egislature in incor
porating  th is  proviso in section 18, 
to  confer upon physicians exercising 
the privilege conferred thereby any 
g rea ter rig h ts  ¡relative to  the sale 
of drugs or in toxicating  liquors than 
may be exercised by a registered  
druggist. Such being the case, it is 
my opinion th a t a physician so op
erating  the drug business m ay not 
sell in toxicating  liquors save upon 
prescriptions. Any o ther construc
tion than  this would obviously p e r
m it such physician to conduct a re 
tail liquor business w ithout com ply
ing w ith the requirem ents of law im
posed upon those regularly  engaged 
therein.

G rant Fellow s, A tto rney  General.

T he only successful w ay of getting  
w hat you w ant is to  go after it. You 
m ay w histle for your dog, bu t it 
takes a m ighty  good w histle to  bring 
trade.
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SUN BEAM HARNESS AND 
COLLARS

SUN-BEAM harness are cut from carefully selected A1 stock, and 
are guaranteed to give the best of satisfaction.

Sun-Beam PERCHERON Collars are properly fitted and will do away 
with sore necks. The Percheron fits the collar bone and does not chaff or 
irritate as the straight collars. Send to-day for catalogue No. 8.

Brown & Sehler Company
/•n au n  D  M D i n

HOME OF SUN-BEAM GOODS
GRAND RAPIDS, MICHIGAN

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don't hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Gr“ d Rapids, Michigan

AWNINGS

Our specialty is AWNINGS FOR STORES AND 
RESIDENCES. We make common pull-up. 
chain and cog-gear roller awnings.
Tents Horse. Wagon. Machine and Stack 
Covers. Catalogue on application.

CHAS. A. COYE, INC.
Camps Ave.u and Louis St. GRAND RAPIDS, MICH
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50,000,000,000
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all other means combined. 
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Non-Poisonous.
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express h eartfe lt sym pathy. Mrs. 
F ield will be g reatly  m issed, owing 
to  her wom anly friendship and cour
tesy  to  the boys on th e  road.

F red  C. R ichter.

Grand Council of Michigan U. C. T . 
G ran d  C ounselor—E . A. W elch , K a la -

m p a s t  G ran d  C ounselor—Jo h n  Q. A dam s, 
B a ttle  C reek. . „  _ _

G rand  J u n io r  C ounselor—M. S. B row n,

a<frand^ S e c re ta ry —F re d  C. R ich te r, 
T ra v e rse  C ity. _  _  _

G ran d  T re a su re r—H e n ry  E . P e r ry . D e-

^ G r a n d  C onducto r—W . S. L aw ton . G rand  
R ap ids. _  .

G rand  P ag e—F . J .  M outie r, D e tro it. 
G rand  S en tinel—J o h n  A. H ach . J r . ,  

C oldw ater. , ,  ,
G rand  C hap la in—T. J . H an lon , Jackson . 
G rand  E xecu tiv e  C o m m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E a ch ro n . D e tro it; J a m e s  E . B u rtless, 
M arq u e tte ; L  P . T hom pkins, Jackson .

Michigan K nights of the Grip. 
P re s id e n t—F ra n k  L. D ay, Jack so n . 
S ec re ta ry  an d  T re a su re r—Wm. J . D ev-

e reaux , P o r t  H uron . . ___
D irec to rs—H . P . G oppelt, S ag inaw , 

J . Q. A dam s, B a ttle  C reek ; Jo h n  D. 
M artin , G ran d  R ap ids.

a good tu rn o u t and see if H arry  
keeps up his farm  in good shape.

T he Executive C om m ittee passed 
on the claims of tw o b ro thers last 
week—B. J. H olm es and John  D. 
Evans. N either one of these b ro thers 
had a very severe accident, bu t they  
w ere unable to  a ttend  to their duties 
for a sho rt time. A m em bership in 
the U. C. T. p ro tec ts you for any kind 
of an accident. If you are no t a 
m em ber of No. 131 now, fill out th a t 
application which has been handed to 
you by one of the boys and join a 
good live bunch. W m . D. Bosman.

Michigan Division, T. P. A. 
P re s id e n t—F re d  H . Locke.
F irs t  V ice -P re s id e n t—C. M. E m erson . 
Second V ice -P re s id e n t—H . C. C ornelius. 
S ec re ta ry  a n d  T re a su re r—Clyde E .

B row n. _
B oard  of D irec to rs—C has. E . Y ork, E. 

C. L e avenw orth , W . E . Crow ell, L. P. 
H adden , A. B. A llport, D. G. M cL aren , 
J .  W . P u tn am .

N ew s and Gossip of the Grand Rap
ids Boys.

G rand Rapids. June 04—T he con
vention is over but still there  is work 
for the com m ittee, bills to collect and 
bills to  pay. T he com m ittee hopes 
to have a clean slate by July 5, m eet
ing night, and will then make its re
port in full. T here are  a good many 
souvenir books left. Come to the 
nex t m eeting  and get one for your
self or to  send to  a friend.

W e are giving our hired m an a few 
day s ' vacation th is week by sending 
him to  Colum bus to a ttend  a Secre
tary  and T reasu re r’s m eeting held 
there. W e suppose you all know 
to  w hom  we have reference— Happy 
H arry , otherw ise know n as H arry  D. 
H ydorn .

Sunday we called on B ro ther Claud 
H arper, who is a t B utterw orth  H os
pital. and we are pleased to say to  
you readers of the T radesm an and 
m em bers of No. 131 th a t Claud is 
able to  sit up in his room  a little  
while each day. W ith  the good care 
he is receiving he will be able to 
leave the hospital in about tw o weeks. 
T ake a little  time, B rothers, and call 
and see B ro ther H arper.

W e wish to im press upon your 
m ind about the picnic next Saturday, 
June 28, a t H arry  D. H ydorn ’s farm. 
You are requested  to  leave on the 3 
o ’clock car (M uskegon in terurban) 
and get off the car a t Shackelton. 
T h is is no t the regu lar picnic, bu t a 
side issue—ju st a jo lly  tim e on the 
success of the G rand Council conven
tion. H arry  says if the w eather is 
favorable th is  week, we are going to 
have some straw berries. L e t us have

W afted Down From Grand Traverse 
Bay.

T raverse  City, June 23—John  Nei- 
lan, of Cadillac, has severed his con
nection w ith  Sym ons Bros. & Co., of 
Saginaw, and now carries a grip  for 
Lee i t  Cady, of D etroit.

H otel E lston , of C harlevoix, has 
placed into service an auto bus. Some 
class!

W e like our Charlie W heeler, but 
oh, you Blue Goose!

Chas. Hall, p roprie to r of the Queen 
City B ottling  Co., of T raverse City, 
now covers th is te rrito ry , succeeding 
Jim  F loggert.

A ssessm ent No. 117 expires June 24. 
M orris Q uinlan is Sym ons Bros.

& Co.’s new representative on this 
te rrito ry . Mr. Q uinlan m akes his 
hom e at Saginaw.

Geo. Fosm ire, of Cadillac, inform s 
us th a t O tto  Carlson has an aero
plane instead of an autom obile, for 
O tto  says he is going stra igh t up.

T he U. C. T . of T raverse  City will 
hold its nex t regu lar m eeting S atu r
day' evening. June  28.

T raverse City Council and its m em 
bers w ere very m uch in evidence at 
the G rand Council m eeting, besides 
being aw arded the silk flag for largest 
m em bership gain. A drian Cole was 
appointed chairm an of the G rand F i
nance C om m ittee. H arry  H urley , 
chairm an of the Grand C redential 
Com m ittee, F red  C. R ichter was elect
ed G rand Secretary  and special dele
gate to  Colum bus at Suprem e m eet
ing. Guess we w ere all there. Many 
thanks!

W e certainly owe G rand Rapids 
Council and the  citizens of the F u rn i
tu re  City a hearty  vote of thanks for 
the m ost excellent tim e and m any fa
vors extended at the G rand Council 
m eeting. G rand Rapids certainly 
know s how.

T he hotel a t E lm ira will close its 
doors Saturday, June 21. E lm ira is 
w ithout a hotel.

In  reference to  the sad death  of 
M rs. A ugust Field, of the Briny Inn, 
of M anistee, the traveling  fra tern ity

Jaunty Jottings From  Jackson. 
Jackson, June 23—Jackson C oun

cil, No. 57, came away from  the 
G rand Council m eeting  w ith  its full 
share of honors. L. P. T om pkins was 
elected a new m em ber of the E xec
utive C om m ittee. T . J. H anlon  was 
appointed Chaplain and F. L. Day 
was chosen as A lternate  N'o. 1 to  a t
tend the Suprem e Council m eeting 
at Columbus, June 25. L. P. T om p
kins will also act as D eputy G rand 
Counselor, over the d istric t held by 
John  A. H offm an last year. Mr. 
T om pkins’ p resen t address is D un
dee. T here  are m any councils in the 
S tate in line fo r recognition  and 
which have an am bition fo r it. T hey 
will, undoubtedly, be taken care of 
in the near fu ture and, a long th is 
line, Grand C ounselor E. A. W elch, 
m ade some very tim ely and wise re 
m arks upon taking the chair. H'e 
show ed a full com prehension of his 
duties in the broad spirit th a t will 
make him a capable and efficient head 
of our organization. O ur g row th for 
the past year was good, especially 
when we consider th a t there were 
eight G rand jurisdictions, show ing 
no increase at all in m em bership. L et 
us make it ano ther good year under 
W elch.

T he forecast of the G rand Council 
m eeting, by the w riter a few weeks 
ago, was well carried out. Jokes were 
sprung and jokes were sung, but with 
all this, there was a profitafible and 
businesslike executive session under 
John  Quincy Adams. Suprem e T rav 
eling R epresentative H em m ens told 
us th a t we w ent into details m ore 
than m ost of the sessions he a tten d 
ed in o th er states. T h is speaks well 
for our officers and their m ethods and 
also reflects m uch credit back to  the 
subordinate councils. T he position 
of the traveling  salesm an to-day is 
very unique and em bodies much, both 
individually and collectively. In  our 
organization  we are  concerned for 
each o th er’s w elfare, reaching into 
our families, affairs of S ta te  and N a
tion and personal m orality  and effi
ciency. Individually  , we should 
weigh carefully, m any of the ques
tions of business ethics th a t are  being 
brough t to  the surface th rough  in- 
vestigations and suits against some 
of the large m anufacturers and busi- 
nes concerns of our day and their 
m ethods. E specially should we weigh 
these m atters carefully w hen we con
sider th a t our opinion is often  tim es 
sought by the thoughtfu l retailer 
w hose policy and m argin of profit 
would be fixed by some of these large 
m anufacturers. M uch is said now 
adays about the  Square Deal, de
structive com petition, p ro tec tion  to 
the retailer by the m anufacturer, etc., 
and m any dollars are being spent to  
educate the public and re ta iler up to 
the m anufacturers’ and large business 
corpo ra tions’ point of view. Ju s t how 
far these concerns can go in d ic ta t
ing the ooliev of the re ta iler w ith
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safety to the general business in terests 
of the country  would seem to  be a

T

great question and one th a t the tra v 
eling salesm an should give much tl
careful and independent thought. If e
all re ta ilers supplied the  consum er 
under the sam e conditions, the ques-

s<
o

tion would no t be so com plex. If 
the m atter of personality , responsibil
ity and know ledge of m erchandising 
w ere equal w ith all re tailers, again

(1
t
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the question would be m ore simple, 
hu t w hen some retailers sell serv
ice of a high character at an expense 
th a t has to be figured as additional 
cost to m erchandise sold, extend 
credit and use all the up-to-date 
m ethods of service dem anded by a 
large d iscrim inating  p art of our con
sum ers, while o thers sell practically  
no service at all, ex tend no credit 
and seek to  offer relief to a class of . 
consum ers w ho are w illing to  do 
w ithout the service o thers demand, a 
condition seem s to be p resen t that 
a general m ethod or fixed price would 
no t satisfy and would not help both 
classes of m erchants in being success
ful.

M. N orris, of Jackson, w orked for 
m any years in various retail stores 
as clerk. A few years ago the oppor
tunity  came for him to  use the $300 
he had saved to  buy a business of his 
own and he sta rted  in a small way, 
catering  to a class of trade th a t ap
preciated service from  a m an who 
knew “good th ings to  eat.” H is busi
ness grew  and showed a profit. T o 
day he enjoys the reputation , backed 
by the reality, of ow ning one of the 
largest and m ost com plete grocery 
establishm ents in this p art of the 
country. H is success was attained 
by w orking out his own ideas of 
m erchandising, in the face of all kinds 
of com petition and all of the p e r
plexing problem s tha t ever confronted 
the builder of any large enterprise. 
T he near future will probably see 
him  located in his Main stree t block 
which he already owns, w ith a stock 
and equipm ent th a t Jackson will be 
proud to have and, through  all, he 
has m aintained the feeling of inde
pendence in a policy form ed from  a 
study of w hat his pa trons dem anded 
and then supplying it a t a fair profit. 
“Buy in the low m arket and sell in 
the h igh” is a business m axin that 
does no t recognize “ fixed prices.” 

Spurgeon.

C H I C A G O
B O A T S

Graham & Morton 
Line

Every Night
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shrieked. “Y ou alone are to  blame! 
W hy did you no t tell me you w ere to 
have the finest dance ever pulled off

The Dramatic Passing of Charles 
W heeler.

A fter the ^great U. C. T. dance in 
the Coliseum, June 13, Charles W heel
er could no t be found. Many 
searched for him —some to  console, 
o thers to punch h is face. A fter three 
days came a rum or, from  m iles away, 
tha t a strange man, clad in claw ham 
m er coat and la test style of dress, 
shirt, had been seen m adly scram bling 
th rough  field and forest, flapping his 
arm s like w ings and u ttering  contin
ually the cry, “H onk! H onk!”Follow - 
ing th is clue, the searchers finally 
cam e to him , standing knee deep in 
the m arshy borders of a lonely lake 
and m aking a noise like a d istracted  
Goose. F ive s trong  m en were re 
quired to bring him to a sanitarium  
in G rand Rapids. Y esterday came 
th ree  of his closest friends, W ilbur 
Burns, Tom  F ollis and John  M artin, 
eager to do w hat lay in their pow er 
to help. “ I had to put him  in the 
padded room ," said the house physi
cian, as he received the v isitors in his 
office. * T here are m om ents when he 
im agines he has brains and tries to 
dash them  out against the wall, but 
he seems quiet this m orning and it 
may do him som e good to  see you. 
Follow m e.”

As they entered  the corridor, a 
w atchful orderly  sprang quickly at 
Follis and roughly hustled him out 
of the budding. "W hy am l accord
ed this seem ingly undeserved and os
tensibly inexplicable trea tm en t?” cried 
Follis in anger. "I am W heeler’s 
friend. M ay I no t en ter?”

“N ot w ith th a t necktie on,” replied 
the orderly  w ith unm istakable final
ity. "I w ould not be responsible for 
your safety one m om ent if even our 
sanest pa tien t caught a glim pse of it. 
Stifling his b rand new B ulgarian neck 
piece in his pocket, Follis m eekly 
en tered  and follow ed the o thers to 
the padded room . Pausing a m om ent 
at the door to listen, these w ords were 
heard :

“ Ladies and gentlem an, the idea 
th a t hynotism  represen ts the subjuga
tion of a weak m ind to a strong  mind 
is fallacious. N o one can be hypno
tized unless he is w illing—there m ust 
be positive volition on his p art or 
else a m ental condition of passive 
acquiescence. My first experim ent, in 
which I will m ake the norm al m ind 
of the subject antagonize his subcon
scious or astra l m ind, is the m ost dif
ficult feat in the profession and will 
be keenly enjoyed by those w ho are 
in terested  in psychology and h ydro 
phobia.”

T he house physician unlocked the 
door and m otioned B urns to  enter. 
Q uietly approaching the professor, 
Burns spoke softly and tenderly :

“D on’t you know me, C harlie?” 
T here w as no sign of recognition. 
“D on’t  you know me, C harlie?” he 
repeated. “ I am Burns, of G rand R ap
ids—W ilbur Burns, the soap man. 
D on’t you rem em ber my great speech 
in the Coliseum Friday n igh t w hen I 
introduced you?” W heeler slowly 
rested his eyes on the face of his old 
and faithful friend. T here  w as a 
flash of affectionate recognition—then 
a hideous expression of h o rro r and 

“O ut of m y sight, you idiot,” he

at a U. C. T . convention? A nd my 
poor little  stun ts against th a t dance! 
W ho would stay to hear my dull drivel 
when T u lle r’s m arvelous m usic was 
enticing them  to fairy land? Away! 
lest 1 sta in  these hands with the ig
noble blood of your perfidious heart!” 

W eeping, B urns m oved slowly 
tow ard  the door.

"D on 't go, good people,’ entreated 
the p rofessor in heart breaking tones. 
“ Never m ind the foolish, frivolous 
dance! Stay to  my g reat show! Stay 
and see the g reat M acEachron gather 
violets from  the barren  floor—watch 
M ark Brown coax the speckled trou t 
from  the crystal w aters of a sylvan 
lake—listen to the peerless Melvin in 
the role of Caruso— hear the great 
poet F o ste r in original and spontane
ous creations—don’t m iss the unap
proachable Schum acher in wonderful 
character sketches— stay and weep as 
F reddy Clark unfolds a tale of woe 
w ith inim itable pathos and dram atic 
pow er— stay and see the incom parable 
Goodman, the pride of the N orth, in 
his sidesplitting  Swede and French 
characterizations— don t go—don t go 
—O h! I can’t hold them —they have 
gone—all gone, same H am m ell and 
H offm an and Stowe, w hose forced ap
pearance of deep in terest belies the 
pity and sorrow  in their hearts—Oh! 
the m ortification and the shame of it!

His w ords ceased, for the storm  in 
his soul w as too terrific for expres
sion. M otionless he stood, staring  
into vacancy, w ith eyes of u n u tte r
able anguish, the w hite fro th  dripping 
from  his lips.

“ I can stand this no longer,” cried 
M artin. “Besides, I have an idea.”

T he o thers looked incredulous.
“I have heard ,’ continued M artin, 

“th a t in cases of this kind, sw eet 
singing, faintly  heard, serves to quiet 
and divert the patien t’s mind. May 
I try  it?”

T he house physician gave his con
sent, with no show of enthusiasm .

Proceeding to  the fu rther end of 
the corridor, M artin  cut loose:

“H ow  dry I am,
H ow  dry I am,
N obody knows 
H ow  dry I am.”

As the first notes fell on the ears 
of W heeler there came a startled , 
haunted look to  his faec. Fhen, clos
ing his eyes, he leaned w earily against 
the wall for support, m urm uring p ite
ously, “W hy do they seek to kill me?

Som eone ran out to  stop M artin  
but all too late. D ow n the corridor 
came the w ords:

“Nobody know s how dry I am, 
Nobody seems to give a . 

W heeler staggered  blindly tow ard 
the door, clutching the air convul
sively. A m om ent he stood shakily, 
then with a p iercing shriek fell heav
ily, digging his fingers deep in to  the 
hard  floor. A m ysterious blue light 
suffused the room  for an instan t 
far, far overhead came a faint “H onk!” 
and the purring  of feathered  wings 
and those who stood by knew  th a t his 
sp irit had fled.

W ith  face transfigured  by grief and 
high resolve, B urns knelt by the pros-

power, cried: “ H ere, by the body of 
this big stiff, do I consecrate myself 
to carry  out the fool ideas begat by 
him. T he day shall come w hen all 
men, of all nations, from  the sun- 
kissed shores of the N orth  to  the sin- 
cursed borders of the South, shall 
bow their craven heads in reverence 
to the Blue Goose. I sw ear it!”

H ere the p laster fell all over them  
and from  d istan t room s in the sani
tarium  came cries of fear from  terro r 
stricken patients. M artin  reverently  
approched the body. “I think, he 
said thoughtfully , “ I shall w ear my 
w hite vest and a red carnation  at the 
funeral. H e loved to  see me with 
them  on.”

“ Boys,” said Follis solemnly, “it is, 
perhaps, not inopportune tha t at this 
particular m om ent there is  awakened 
in my m ind a cognizance of a certain  
place, contiguous, if no t adjacent, to 
this precise locality  w here, in ex
change for a paltry  consideration, a 
w ondrous fluid m ixture m ay be ob
tained, the partak ing  of which at this 
particular time no t only m ay be con
strued as a m ark  of respect to the de
ceased, but will be efficacious in the 
assuagem ent of our deep grief. E very
body come w ith me and have a Blue 
Goose high-ball.” Phthisic.

New s Item s From the Soo.
Sault Ste. Marie, June 23—T he for

est fires are again being noticed about 
Engadine and the F reem an Lum ber 
Co. has a large num ber of men keep
ing the fire from  spreading.

The Stegm an Lum ber Co. suffered 
a severe loss by fire near N ew berry 
and is fighting hard  to  keep the flames 
from  consum ing the mills. I t  lost 
quite a few logs, besides several thous
and feet of lumber.

T he people of Rexton w ere som e
w hat s ta rtled  last W ednesday by the 
m otions of an earthquake, but further 
investigation found that the cause of 
the com m otion was on account of the 
Soo line flyer going th rough the tow n 
when H . F. Jenks, the heavy w eight, 
salesm an, who had been standing on 
the steps of the local train , had fallen 
off. F rank  was lucky, however, as 
he was not badly hurt.

T he G rangers had a  m eet at D un
bar school on Friday, which was a 
huge success. T he excursion from 
D rum m ond and D eT our, as w ell as 
from  the Soo and o ther points, 
b rought a large delegation. T here 
was a basket picnic in the afternoon 
and good speaking, m aking an en
joyable tim e fo r all w ho attended.

T he hotel at D eT our changed hands 
last week, J . F . Goetz, the well known 
proprieto r, re tiring  and ren ting  the 
hotel to  J. Dem un, form erly  of the 
Soo. T he hotel has undergone ex
tensive repairs and furnishings and 
the prospects for the new landlord 
are very bright. T he traveling  public 
are very m uch elated over the im
provem ents. I t  is expected th a t a 
large tou ris t trade  will also be in 
evidence this sum m er.

P rofessor Russel N orton , principal 
of the H igh school here, has resigned 
his position. A fter spending a few 
w eeks’ vacation w ith M r. N orton  s

M anistique, Mr. and Mrs. N orton  ex
pect to move to G rand Rapids, w here 
Mr. N orton will take a responsible 
position in the office of Mrs. N orton  s 
father, Mr. W att. T heir friends at 
the Soo reg re t their departure  and 
extend best w ishes for them  in their 
new home. W. G. Tapert.

Kaleidoscopic Kinematics From Kala
mazoo.

K alam azoo, June 24.— Beginning 
Sunday the M ichigan Central Railroad 
put on two new tra in s betw een 
D etro it and Chicago which will be 
of in terest to  m any travelers. The 
D etro it Special, eastbound, will leave 
Chicago at 12:30 p. m., K alam azoo 
3:48 and arrive at D etro it 0:55 p. m. 
T he Chicago E xpress, w estbound, 
known as No. 19, will leave D etro it 
12:30 p. m., K alam azoo 3:55 and ar
rive at Chicago 7:40 p. m. In addi
tion to this, the W olverine, eastbound, 
will arrive in K alam azoo at 12:18 p. 
m., instead of 12:16, and leave at 12:21. 
No. 10, due at 2:10, east bound in the 
afternoon, will leave here at 2:30 and 
No. 14, eastbound, will arrive ten m in
utes la ter or 6:55, instead of 6:45 p. 
m. T he evening accom m odation from 
the w est will arrive ten m inutes later. 
T he afternoon train  from  Chicago, 
which goes over the G. R. & L to 
Grand Rapids, will arrive from  Chi
cago a t 4:45 instead of 4:10. I he 
Sunday afternoon westbound local 
will leave K alam azoo at 4:45 p. m., 
arriv ing  a t Chicago 9:40 p. m.

W e have heard from  “ Pop” H eath, 
of Boston, again and he will be 
around again soon after we retu rn  
from  our vacations.- H is many friends 
will be glad to  see him again.

Friday of th is week, when it ends, 
will see m any a grocery  salesm an 
throw  his grip to  the corner and for 
once in his existence take the first 
tra in  out Saturday m orning. H e will 
no t be alone, for they  will all be 
going away as quickly as they can 
after the w eek’s w ork has been ended 
stretch ing  tha t seven days into nine, 
days. T h is vacation week will be 
greatly  appreciated by all those who 
have been instrum ental in looking 
after the o ther fellow’s w ork during 
his vacation and then hurry ing long 
hours into the n ight to see th a t his 
office w ork is caught up.

M yron A. Crooks is ready co get 
a t his w ork again. T he Executive 
C om m ittee looked him up yesterday 
and to-day and M onday m orning his 
papers will be m ailed to Columbus 
for a prom pt adjustm ent. H e has 
been confined to the house for seven
teen w eeks and still feels a little  
shaky when it comes to  signing the 
official docum ents, but he was looking 
very well and says he has fully re 
covered, even though he still clings 
to his crutch. R. S. H opkins.

Fit Boys for Business.
W hen a boy undertakes to  learn the 

grocery business in f’rague, Bohemia, 
his em ployer dem ands from  $20 to 
$60 a year from  him and, in return , 
furnishes board and clothes. T he lad 
m ust attend an advanced business 
school at least tw ice a week and on 
Sundays study an additional language.

ire.



J u n e  25. 1913 Ji'

ibR Ü G é^ DRUGGIST’S SUNDMES 
1 ë -M  Î  * N S.K % & Ê *

Michigan Board of P h a rm a c y
P re s id e n t—J o h n  J . C am pbell. P igeon. 
S e c re ta ry —W . E . Collins O wosso 
T re a su re r—E dw in  T. Boden, B ay  C ity. 
O th e r M em bers—E . E . F au lk n e r, D el- 

to n ; C harles  S. K oon, M uskegon.

Michigan S ta te  Pharm aceutical A esecla- 
tlon . ,  _

P re s id e n t—H en ry  R lechel, G ran d  R ap - 

F ir s t  V ice -P re s id e n t—F . E . T h a tc h e r ,

S e c o n d  V ic e -P re s id e n t-E . B. M iller.
T ra v e rse  C ity. __  _  ,S ec re ta ry —V on W . F u m ls s , N ashvU le. 

T re a su re r—E d. V&rnuin, Jonesv ille . 
E x e cu tiv e  C o m m ittee—D. D. A lton, 

F re m o n t; E d. W . A ustin . M id land , L. 
S. Koon, M uskegon ; R. W . C ochrane, 
K alam azoo ; D. G. Look, L ow ell, G ra n t 
S tevens, D e tro it. ______
Michigan Pharm aceutical T ravelers’ A s

sociation.
P re s id e n t—F . W - K e rr , D etro it. 
S e c re ta ry -T re a su re r— w . b. D aw ion,

G ran d  R ap ids.

Grand Rapids ^Drug Club^
P re s id e n t—W m . C. K irch& essner. 
V ice -P re s id e n t—B. D. D e L a  M ate r. 
S ec re ta ry  a n d  T re a su re r— w  m . H .

^ E x e c u tiv e  C om m ittee—W m . QujKloy« 
C h a irm an ; H e n ry  R lechel, T h e ro n  F orbes.

Some Successful P lans fo r Selling 
D rugs.

T he skillful druggist m ust' be a 
student of m odern salesm anship, a t 
least in some rem ote m eaning of the 
term s, for the m anagem ent of your 
selling m ethods is quite as im portan t 
as the advertising end. A t any ra te  
it is well th a t we should th ink  of 
the relation which the personality  of 
a salesm an or dealer bears to  the gen
eral advertising  and success of the 
business he represents.

E very business soon develops a 
personality  akin to  the m anagem ent 
back of it. W ithout doubt you can 
easily recall instances w here you 
have overheard  rem arks on the stree t 
co rner or elsew here about a certain 
business house, which in a few w ords 
very clearly sizes up the m anner in 
which th a t particular place o r firm 
is m anaged. Such rem arks as “They 
don’t care for a poor m an’s trade,” 
or “T hey have no system , it takes 
them  an hour to  find any th ing” are 
very often suggestive of the m anner 
in which business is conducted, and 
of course they  are generally  true.

T h ere  is a vast difference in store 
m ethods. In  one store  or place of 
business a person m ay find the cor
diality  of unusual w arm th and cheer
fulness which begets friendliness and 
business confidence; in ano ther the 
air of cold indifference; in one a per
fect illustration  of system  and good 
judgm ent and in ano ther a show of 
extrem e lack of taste  and ability. In  
one progressive activity which m akes 
for p rog ress; in ano ther indolence 
and leisure. T h e  com parison betw een 
the m anagem ent of different sto res 
w here I have been, have, in m any 
cases, show n such a m arked differ
ence th a t you w ould scarcely think 
th a t the sam e class of goods w ere

being handled. I m ight also say that 
the volume of business done by each 
showed ju st as rem arkable differ
ences.

The developm ent of the p roper 
spirit of progress in any business is 
entirely  up to the m anagem ent and 
is a task befitting the best energies 
of the best of men. T he rew ards are 
ample and lasting. T he custom ers 
come and go, to  and from  such es
tablishm ents as stand for progress, 
w ith every indication of confidence 
and perfect satisfaction. T his power 
to elicit the confidence of the public 
and send them  away from  your place 
of business satisfied, is one of the 
strongest advertising  m edium s th a t 
can be introduced in to  any- business.
In  fact, years ago when new spapers 
and p rin ting  presses were no t so 
powerful, it w as the m eans of piling 
up riches, for such sayings as “T here 
are no drugs like Sm ith’s” spread like 
wildfire, and success w as p re tty  sure 
to  come to  Sm ith. T im es now are 
different, and m odern business men 
cannot depend upon personal adver
tising  alone, even though it is an im 
portan t con tribu ting  factor.

H ere’s ano ther illustration :
You have advertised a certain  kind 

of p reparation  as a leader and have a 
big stock of it on hand  in one sec
tion of your store. Now suppose 
you place in th is departm ent a 
sleepy or cold and indifferent clerk 
o r salesm an—then, w atch the people 
get disgusted as they  w ait to  be w ait
ed on, o r listen to  his draw ling an
swers. Y ou know  w hat the effect 
would be. Y our nex t special would 
fall flat, and if your clerks should 
all act in a like m anner the bulk 
of your trade would gradually  fade 
away. O f course there  are a few 
such clerks th a t have o th er good 
qualities which m ake them  of some 
value, bu t as a rule the  w ise dealer 
will give them  courteous h in ts to  im 
prove along th a t line fo r the general 
good of the business.

A m ong the consum ers of drugs and 
drug specialties, both  in the country  
and the cities, the buyers w ho come 
into a d rug  sto re  rep resen t m any 
different types, and in the science of 
salesm anship there is a w ay to deal 
w ith all of them . Ju s t briefly, we 
shall consider th e  m ethods of m eet
ing a few of these:

A rgum entative Custom ers.
You will find th is class of custom 

ers in every kind of business, and 
they  should be m et w ith a quiet, per
suasive and convincing argum ent, 
w ithout com bating any of his poin ts 
p resen t all of your own. U se posi
tive form  of argum ent so th a t he 
will have little  chance to  contradict.

Rem ain extrem ely polite, and even if 
you do not m ake a  d irect sale, send 
him away in good hum or w ith you 
and him self, w ith  some of your good 
poin ts to  th ink  about—then  w atch 
him come back and buy the next day 
or soon after. U se diplom acy then 
and say noth ing about the argum ent.

T he Irritab le  Buyer.
W h a t a nuisance he is, and yet we 

m eet him often. F irs t of all, lead him 
into quiet conversation and endeavor 
to  sooth  his irritab ility . Som etim es 
a funny yarn  will do, bu t you had 
bette r study him a little  and find out 
if you can, some of the th ings in 
which he is in terested , then  direct 
the conversation  th a t way. H e will 
soon fo rget his irritab ility  and you 
can then  talk  business. Study him 
before you joke w ith him—if you tell 
anything funny don’t let it reflect on 
him in any way.

T his is the fellow w ho is always 
telling you th a t “he know s a good 
article w hen he sees it” th a t “you 
can’t fool him ,” etc. I should ad
vise m eeting such a person in a ra ther 
conciliatory m anner, preserv ing  your 
dignity all the tim e, of course. Ask 
his opinion of different brands, and 
w hen it even partially  suits, ask him 
how much he w ants. T ell him  th a t 
you are anxious th a t H E  use it, and 
so on.

T h is careful catering  to  your cus
tom  will soon give you an arm y of 
custom ers w ho will ta lk  for you and 
lead the stran g er to  your place of 
business to try  the m ethods of a 
m odern business man.

W , C lem ent M oore.

The Difficulty of Drawing the Line.
Men are alw ays in business for the 

purpose of m aking a higher percen t
age on their capital than  they  can 
get at a bank. I t  is obviously true 
th a t if the loss so eats up the profit 
th a t a m an is g e tting  only tw o or 
th ree  per cent, on his investm ent it 
is tim e to quit and seek the easier 
m eans of m aking the sm all percen t
age by placing it in some savings in
stitu tion . All business, therefore, is 
built up with the idea of gaining the 
p roper am ount a t least and as much 
m ore as it is possible to  secure to  
ensure a paying business from  this 
poin t of view. I t  is no t tru e  th a t 
m en who are no t in active business 
have no way of increasing  the ir cap
ital. B usiness would no t otherw ise 
be run  under such keen com petition. 
T he h igher percen tage the bank 
gives, the g rea te r the  gain m ust be 
in buying and selling.

A lum berm an w ho w as inventive 
once in troduced a num ber of im 
provem ents in his m achines, m aking 
some over entirely . A t the end of 
ten years he had increased the ca
pacity of his p lan t so th a t if he had 
been situated  in the W est he could 
have been a  successful w holesale m er
chant, w hereas, being in the E ast, he 
did no t have a m arket for the am ount 
of goods th a t he could tu rn  out. H is 
inventions aided of course in getting  
his w ork out quickly and in doing it 
efficiently, b u t his capacity fo r p ro 
duction w as so m uch g reater than  his 
m arket th a t there  w as a trem endous
fool in or nf wastpH P.fficiCTlCV.

All th is pream ble m ay no t seem to 
have a g rea t deal to  do w ith  the  drug 
business, bu t it really  does, and es
pecially w ith the question w ith which 
we will now concern ourselves, nam e
ly, how far a druggist should indulge 
in selling ice-cream  and building up 
an independent business in deliver
ing it as well as in o ther lines of 

.g o o d s  no t stric tly  confined to  his 
trade, pure and simple. T he line is 
hard  to  draw, and the tem ptation  to 
tu rn  o n e ’s energies into building that 
side of the trade up a t the expense 
perhaps of the o ther is g reat, but ob
viously an ice cream  parlo r w ith a 
small line of drugs is no t a good es
tab lishm ent for w inter business. M od
eration  in th is as in o th er lines is a 
good idea, and  bo th  trades can be de
veloped to  the full if given a  fair 
chance, w ithout hu rting  the other.

W e know of one confectioner who 
is doing a splendid business and 
m akes his own candy. H is store is 
m ost exclusive, and all his ice-cream 
sm ooth and delicious, as well as his 
candies, which are certainly to o th 
some. T his same confectioner will 
no t deliver ice-cream  on Sunday, a l
though he m ight have a w ell-estab
lished trade  and carry  it on during 
both  sum m er and w inter. You may 
call as late Saturday n ight as you will 
bu t on Sunday you m ay go begging 
for aught he will bring  you.

A nother druggist in a college town 
who ju st sta rted  a store a little  m ore 
than  a year ago has found th a t he 
can conveniently carry on a Sunday 
ice-cream  business and has developed 
it so far th a t tw o college houses 
have placed large and perm anent o r
ders w ith him. T he o ther business 
of his sto re  is not suffering in the 
m eantim e, and he intends to  develop 
the dem and for his ice cream  outside 
of the store as much as possible. 
T his is paying business.

A drug sto re  can hardly be a com 
plete departm ent store and a t the 
sam e tim e carry  on a th riv ing  ice
cream  business. If there  is a dem and 
for certain  lines of goods th a t come 
under neither the category  of drugs 
nor ice-cream, how ever, and if this 
dem and is continued, it is well 
enough to  keep a  small supply on 
hand. In  the sam e college tow n a 
d rug store found th a t it paid to  keep 
on hand a few note books and pencils, 
for as. it w as situated near the col
lege it w as a convenient place and 
ex tra  trade  came in because of th a t 
side line of goods. T h is w as adding 
no considerable expense and yet do
ing a certain  am ount of advertising.

T he problem  of draw ing the line is 
after all an individual problem  that 
each druggist m ust m eet fo r himself. 
H e  know s w hat the expense will be 
and w hat the profit of pu ttin g  in a 
new line will am ount to, a fter a short 
experience. T he only th ing  tha t does 
no t pay is loading one’s self up w ith 
a large stock and then finding out 
th a t it is no t going to  pay. If  you 
have some certain  m arket for ice
cream  and find tha t you can establish 
quite an elaborate Sunday business 
w ithout in terfering  w ith  your trade, 
the tim e has com e w hen you should 

tmld back. M arion Lucas.
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___ 6 @
Rnri . . .  10 @
C arbolic ........
C itric  .............
M u ria tic  . .  • •

. . .  23 @ 
. . .  50 @
___  1%@
__  5%@

*4* O xalic ............
S u lphu ric  . . .  
T a r ta r ic  ------

__  13 @
. . . .  1%@ 

___ 38 @

W a te r , 26 deg. . . 6%@ 10
W a te r , 18 deg. . • 4%@ 8
W a te r  14 deg. . .  • 3%@ 6
C arb o n a te  .......... 13 @ 16
C hloride ............ 12 @ 15

B alsam s
C o p a i b a ............ 75@1 00
F ir  (C an ad a) . . 1 75@2 00
F ir  (O regon) . . . .40® 50

p  r u 2 25(3)2 50
Tnin 1 25@1 40

B erries
Cubeb .................. . 65@ 75
Pjgft ...................... . 15@ 20

6® 10
. @ 50P rick ley  A sh . .

C ubebs ................... @4 50
E rig e ro n  ............... _
E u c a ly p tu s  ......... 75@L
H em lock, p u re  . .  29
Ju n ip e r  B e rrie s  . .
J u n ip e r  W ood . .  40® ^9
L ard , e x t r a  ........  85@1 00
L ard , N o. 1 •••• ?2
Ijavender F lo w ers  @4 00 
L av en d er, G arden  85@1 00
l.em on ................. 0 50® 6 00
Linseed, boiled bb l #  
L inseed , bid. le ss 55 @ 
L inseed , raw  bb ls ® 
L inseed , ra w  less 54® 
M u sta rd , tru e  . A Kn,fi 
M usta rd , a r t if i’l
N ea tsfo o t .........
O live, p u re  ........
O live, M alaga,

yellow  ..........
Olive, M alaga,

g reen  ..........
O range, sw ee t 
O rganum , p u re
P e im yroya l ??“ . 2 25®2 50 
P ep p e rm in t 
Rose, p u re

50 
60 
49 
59

.4 50@6 00 
2 75@3 00 

. 80@ 85
2 50@3 50

, 1 60@1 75

1 50® 1 65 
. .4 75@5 00 

1 25@1 50

D ig ita lis  .................
G en tian  .................
G inger ...................
G uaiac ...................
G uaiae  A m m o n .. .
Iod ine .....................
Iodine, Colorless
Ipecac  .....................
Iron , clo...................
K ino .......................
M yrrh  .....................
N ux  V om ica -----
O pium  .....................
O pium  C am ph. ..  
O pium , D eodorz’d 
R h u b arb  .................

© 60 
@ 60 
@ 95 
@1 05 
@ 80 
@1 25 
@1 25 
@ 75
® 60 
@ 80 
@1 05 
® 70
@2 00
® 65

70

B arks
C ass ia  (o rd in a ry ) 
C ass ia  (S aigon) 
E lm  (pow d. 25c)

@3 7E
16 00 @18 00 

R osem ary  F low ers  90@1 00 
S andalw od, E . L 6 25@6 50 
S a ssa fra s , tru e  80® 90
S a ssa fra s , a r t if i’l 45® 50
S p ea rm in t ......... 6 00@6 50
S perm  ................. 2 9 ^  r 22
T a n sy  ................... 4 12Ä5 22
T a r, U S P  ............  25 @ 35
T u rp e n tin e , bbls. @49$s 
T u rp e n tin e , le ss  55@ bo 
W in te rg ree n , t ru e  @5 00 
W in te rg ree n , sw eet

25 
65 @ 
25 @

birch  
W in te rg ree n , 
W orm seed  . 
Wormwood*

a r t ’l
00@2 25 
50® 60

@6 00 
@8 00

P a in ts
L ead , red  d ry  7® 10
L ead, w h ite  d ry  7@ 10
L ead , w h ite  oil 7@ 10
O chre, yellow  bbl. 1 @ 114
O chre, yellow  less 2 @ 5
P u t t y ....................... 2%@ 5
R ed  V en e tian  bbl. 1 @ 1%
Red V en e t'n , le ss  2 @ 5
S haker, P re p a re d  1 40@1 50 
V erm illion, E ng . 90@1 00 
V erm illion, A m er. 15@ 20
W hiting , bb l........... 1@ 1%
W h itin g  ..................... 2@ 5

Insectic ides
A rsen ic  ................... 6® .10
B lue V itro l, bbl.
B lue V itro l le ss 
B o rdeaux  M ix P s t  
H ellebore, W h ite  

pow dered  . . . .
In se c t P o w d er . .
L ead  A rse n a te  . .
L im e & S u lphu r 

Solu tion , gal.
P a r is  G reen  -----

7@

15@
20@

8@

15®
15®

S a ssa fra s  (pow . 30c) @ 
Soap (pow d. 25c) @

E x tra c ts
L icorice ................. 24® 28
L icorice pow dered 25® 30

F low ers
A rn ica  ................... 18® 25
C ham om ile (G er.) 25® 35
C ham om ile (R om .) 40® 50

Gums
A cacia, 1st ........... 40® 50
A cacia, 2nd .......... 35® 40
A cacia, 3d ............ .30® 35
A caccia, S o rts  . . . . @ 20
A cacia P ow dered 35® 40
A loes (B arb . P ow ) 22@ 25
A loes (C ape P ow ) 20® 25
A loes (Soc. Pow d.) 40® 50 
A sa fo e tid a  . . . .  1 00® 1 25 
A safoetida , Pow d.

P u re  .................... @1 00
U . S. P . Pow d. @1 50

C am phor ............... 55® 60
G uaiac  ................... 35® 40
G uaiac, P ow dered  40® 50
K ino ............................. @ 40
K ino, P ow dered  . .  @ 4 5
M yrrh  ..........................  @ 40
M yrrh , P ow dered  . @ 50
O pium  ............... 7 75@8 00
O pium , Pow d. . .  9 40@9 60 
O pium . G ran . . .  9 50@9 70
S hellac ................... 25® 30
S hellac, B leached  30® 35
T ra g a c a n th  No. 1 1 40@1 50 
T ra g a c a n th , P ow  60® 75
T u rp e n tin e  ............. 10® 15

L eaves
B uchu ................... 1 85 @2 00
B uchu, Pow d. . .  2 00® 2 25
Sage, bu lk  .............  18® 25
S age ,. %s L oose . 20® 25
Sage, P o w d e re d .. 25® 30
Senna, A l e x ........... 25® 30
S enna, T in n ...........  15® 20
S enna, T inn , Pow . 20® 25
U va U rsi ................  10® 15

P o tass iu m
B ic a rb o n a te  . . . .  15® 18
B ich ro m ate  . . . .  13® 16
B rom ide ............... 45® 55
C arb o n a te  ........  12® lo
C h lo ra te , x ta l and

pow dered  . . .  12® 16
C h lo ra te , g ra n u la r  16@ 20
C yanide ................. 30® 40
Iodide ................... 2 85@2 90
P e rm a n g a n a te  . .  15@ 30
P ru s s ia te  yellow  30@ 35
P ru ss ia te , red  . .  50® 60
S u lp h a te  ............... 15® 20

Roots
A lk an e t ................. 15® 20
Blood, pow dered  20® 25
C alam us ..............  35® 40
E lecam pane, pw d. 15® 20
G en tian , pow d. . .  12® 16
G inger, A frican ,

pow dered  . .  15® 20
G inger, J a m a ic a  20® 25
G inger, Ja m a ic a , 

pow dered  . . . .  
G oldenseal, pow d.
Ipecac, powd.
L icorice ...............
L icorice, powd.
O rris , pow dered  
P oke, pow dered
R h u b a rb  ..........
R hu b arb , powd.
R osinw eed, powd. 
S a rsap a ril la , H ond.

g ro u n d  .........; @
S arsa p a ril la  M exican,

g ro u n d  ........... 25@
Squills ................... 20®
S'quills, pow dered  40@
T um eric , pow d. 12®
V ale rian , pow d. 25®

M iscellaneous
A cetan a lid  ........... 30®
A lum  ..........................  3®
A lum , pow dered  and

g ro u n d  ..............  5®
B ism u th , S u b n i

t r a te  ............. 2 10®
B orax  x ta l o r

pow dered  . . .  6® 12
C a n th a ra d ie s  po. 1 30@1 50
C alom el ..............  1 20@1 30
C apsicum  ...............  20® 25
C arm ine 
C assia  B uds . . . .
Cloves .................
C halk  P rep a red  . .  
C halk  P re c ip ita te d

@3 50 
@ 40

0® 35
6@  8%  
7@ 10

22® 28 
@6 00 

2 75@3 00 
14® 16
12® 15
25® 30
20@ 25
75@1 00 
75@1 25 
25® 30

50

Seeds
A nise ..................
A nise, pow dered
B ird , I s  .................
C an a ry  ...................
C a ra w ay  ...............
C ardam on  ........
C elery  ........... .
C o rian d er ...........
Dill .........................
F ennell ..................
F la x  .......................
F lax , g round  . . . .  
F oenug reek , pow
H em p ......................
L obelia  ................
M u sta rd , yellow  
M usta rd , b lack  
M usta rd , pow d.

C hloroform  ......... 38® 48
C hlora l H y d ra te  1 00@1 15
C ocaine ............. 3 70@3 90
Cocoa B u tte r  . . . .  50® 60
Corks, lis t, le ss 70% 
C opperas bbls. cw t @ 85 
C opperas, le ss  . . .  2® 5
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 20®1 30 
C ream  T a r ta r  . .  28@ 35
C uttlebone ........... 25® 35
D ex trin e  ..............  7@ 10
D over's  P o w d e r 2 00@2 25 
E m ery , a ll N os. 6® 10
E m ery , pow dered  5® 8
E psom  S alts, bbls @ 1%  
E psom  S a lts , le ss 2(4® »
E rg o t ................... 1 50@1 Vo
E rg o t, pow dered  1 80® 2 00
F lak e  W h ite  ........  12® 15
F o rm aldehyde lb. 10® 15
G am bier ............... 6® 10
G ela tine  ................. 35® 45
G lassw are, full c a ses  80% 
G lassw are , less 70 & 10% 
G lauber S a lts  bbl. @ 1
G lauber S a lts  less 2@ 5
Glue, brow n . . . .  11® 15

22® 25
7® 8
7® 10 

12® 18 
1 75@2 00 
. 55® 60

10® 15 
18® 20

Glue,
Glue,

brow n g id 10® 15
w hite 15@ 25
w hite g id 15@ 20

rine  . . 23® 30
50(5) 80

D ......... 85® 1 00
H ops 
Indigo
Iodine ............
Iodoform  . . . .  
L ead  A ce ta te  
L ycopdium  . .  
M ace

4®
6®
5®

@
9®
9®

20®

Oils
A lm onds, B itte r ,

t ru e  . . . . . . . .  6 00@6 50
A lm ond, B itte r ,

a r t i f i c i a l ..........  @1 00
A lm onds, S w eet,

t r u e  ............... 90@1 00
A lm ond, S*weet,

im ita tio n  . . . .  40® 50
A m ber, c ru d e  . . .  25® 30
A m ber, rec tified  . 40® 50
A nise ................... 2 25@2 50
B erg a m o n t ........  @8 00
C a je p u t ............... 75® 85
C ass ia  ............... 1 50®1 75
C asto r, bbls. an d

ca n s  ........... 12% @ 10
C ed a r L e a f ........... @ 85
C itro n e lla  ............. @ ®0
Cloves ............... 1 75@2 00
C o c o a n u t ............... ?9
Cod l i v e r ........... 1 25@1 50
C o tton  Seed . . . .  70® 85
Croton ...............  ® l-60

Q uince
R ape

powd.S abadillä ,
Sunflow er 
W orm  A m erican  
W orm  L e v a n t . .

T in c tu re s
A con ite  .................
A loes .......................
A rn ica  ...................
A sa fo e tid a  ..........
B elladonna ..........
B enzoin  .................
B enzoin  C om pound
B uchu  ...................
C a n th a rad ie s  . .  .
C apsicum  .............
C ardam on  ..........
C ardam on , Comp.
C atech u  .................
C inchona ...............
C olchicum  .............
C ubebs .................

@1 00
6® 10

25® 30
35@ 45

6® 8
15@ 20
40® 50

P ep p er, w h ite  
P itc h , B urgundy
Q uassia  ..............
Q uinine, all b rd s  
Rochelle S a lts  
S acch arin e  . . . .
S a lt P e te r  ........
Seid litz  M ix tu re  
Soap, g reen  . . .
Soap, m o tt c a s tile  10®

@
75 
65 
60 @1 00 

@ 60 
@ 90
@ 90
@1 00 @1 00 
@ 90 
@ 95
@ 65
@ 60 
@1 05 
@ 60 @1 20

3 75@4 00
4 80@5 00

..  12® 18 
. 60@ 75

___________  . 80® 90
M ace, pow dered  90® 1 00
M enthol ............  9 75@10 00
M ercury  ..............  85® 90
M orphine, a ll b rd  4 55 @4 80 
N ux  V om ica . . . .  ® 10
N u x  V om ica pow  @ 15
P epper, b lack  pow  20 @25

25® 35
10® 15
10® 15

23 %@ 35 
20@ 26 

2 00® 2 20 
7%@ 12

. 20® 25
15® 20 

15

g m  T rf i  ^ 0 3

i Tti r ii n i pi fi

m i  g i p  1
I f m v *  S y p s  <

Our Home—Comer Oakes and Commerce

We are distributors of the Walrus soda fountain made 
at Decatur, 111. We have five complete fountains on exhibi
tion in our store, and we invite the inspection and con
sideration of all prospective buyers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

FOOTE & JENKS* COLEMAN’S (b«andl_
Terpeneless L e i T i O n  a n d  H W  Class V a n i l l a
Insist on getting Coleman’s Extracts from your jobbing grocer, or mail order direct to

FOO TE & JEN K S, Jackson, Mich.

' " I

“ AMERICAN BEAUTY” Display Case No. 412—one 
of more than one hundred m odels of Show Case, 

Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
of goods, and adopted by the m ost progressive stores o f America.

G R A N D  RAPIDS SHOW  C A SE CO., Grand Rapids, Michigan 
T h e  Largest Show  Case and S tore Equipm ent Plant in th e  W orld 

Show Rooms and Factories: N ew  Y ork. G rand Rapida, C hicago. Boston. Portland

Soap, w h ite  castile
ca se  ..............  @6 25

Soap, w h ite  ca stile
less, p e r  b a r  @ «8

Soda A sh ............... 1%@ I
Soda B ic a rb o n a te  1%@ 5
Soda. S al ............... 1® 4
S p irits  C am phor . .  @ «“
S u lphu r roll . . . .  2%@ 5
S u lp h u r Subl..........2%@ 5
T a m a rin d s  ..........  10® 1»
T a r ta r  E m e tic  . .  40® 50
T u rp e n tin e  V enice 40® 50
V an illa  E x t. p u re  1 00®1 50 
W itc h  H aze l . . . .  65@1 00 
Zinc Sulphate . . . .  7® 10

Four Kinds of Coupon Books
a re  manufactured by us and all sold on the same  ̂
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapid*, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED 40

@15%
@16
@15%
@15%
@16%
@15
@17%
@60
@85
@22
@20

Index to Markets
By Columns

Col.

A m m onia . . .  
Axle G rease

B
B aked  B ean s  ................  *
B a th  B rick  ....................... i
B lu ing  .................................  T
B re a k fa s t Food ............. *
B room s 
B ru sh es  
B u tte r  Color

AMMONIA
Doz.

12 oz. ovals 2 doz. box 75 
A XLE GREASE  

Frazer’s
l ib . w ood boxes, 4 doz. 
l ib  t in  boxes, 3 doz.
3% lb t in  ~oxes, 2 doz.
101b. pails, p e r  doz. . .
151b. pails, p e r  doz. . .
251b. pails , p e r  doz. ..12  00

BAKED BEANS  
No. 1, p e r  doz. ..45@  90
No. 2, p e r  doz.......... 75@1 40
No. 3, p e r doz. ...85@ 1 75 

BATH BRICK 
E ng lish  ........................... 95

3 00 
2 35
4 25 
6 00 
7 20

C a n d le s ......................... ,  9
C anned  Goods ................
C arbon  Oils ..................... £
C a tsu p  ............................... S
C h e e s e ................................. ,
C hew ing  G um  ............... 5
C hicory  .............................  |
C hocolate
C lo thes L ines ................
C ocoa .................................
C ocoanu t .........................
Coffee .................................
C onfections .....................
C racked  W h e a t ............ero/>lrors .....................  **'

4 50 
.3 00

C rack ers  
C ream  T a r ta r

2 80

2 80

D ried  F ru its

F a rin a ceo u s  Goods 6
F ish in g  T ack le  . . ........  ®
F lav o rin g  E x tra c ts  . . .  ‘
F lo u r an d  F e e d ..............
F ru i t  J a r s  .......................

G ela tine  . . .  
G ra in  B ags

H erb s  . .  ......................... ó
H ides  an d  P e l t s ............. 5
H o rse  R ad ish  ............... 0

J
Je lly  ...............
Je lly  G lasses

M
M apleine ........................... S
M ince M eat ................... 5
M olasses ...........................  2
M u sta rd  ...........................

N

P ick les
P ip es

BLUING
Jennings’.

C ondensed P e a r l B luing 
Sm all C  P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 75

BREAK FAST FOODS
A petizo, B iscu its  .......... 3 00
B ea r Food, P e tt i jo h n s  1 95 
C racked  "W heat, 24-2 2 50 
C ream  of W h e a t, 36-2 
C ream  of R ye, 24-2 
P o s ts  T o a sties , T.

No. 2 .........................
P o sts  T o asties , T.

F a rin o se , 24-2 ............. 2 70
G rape N u ts  ...................  2 70
G rape S u g a r F lak e s  . .  2 50 
S u g a r C orn  F la k e s  . .  2 60 
H a rd y  W h e a t Food . . 2 25 
P o s tm a 's  D u tch  Cook 2 75 
H o lland  R u sk  . . . . . . .  3 ¿o
K ellogg’s  T o a sted  R ice

B iscu it ...................••• 3 30
K ellogg’s  T o a sted  R ice

F la k e s  , , .* « • • • • • • • •  ■ ov
K ellogg’s  T o asted  W h e a t

B iscu it ....................... 3' 30
K rin k le  C orn  F lak e  ..1  75 
M ap l-W h ea t F lak es,

2 doz...............................
M ap l-W h ea t F lak es,

3 doz............................ .
M apl-C orn  F la k e s  . . . .
M inn. W h e a t C ereal 
A lg ra in  Food . . . . . . . . .  4 2o
R a ls to n  W h e a t Food  4 50 
R a ls to n  W h t  Food 10c 1 45 
Saxon W h e a t F ood  . .  2 50 
S h red  W h e a t B iscu it 3 60
T r isc u it ,18 .....................
P illsb u ry ’s  B e s t C er 1 
P o s t T a v e rn  S pecial . .  
Q u ak er P uffed  R ice . .  
Q u ak er P u ffed  W h e a t 2 85 
Q u ak e r B rk fs t  B isc u it 1 90 
Q u ak e r C orn  F lak e s  
V ic to r C om  F lak e s  
W a sh in g to n  C risp s
W h e a t H e a r ts  ............. \  99
W h e a t e n a ............... 4 ®o
E v a p o r’d. S u g a r C om

Beans
B aked  ...... ............ 85@1 30
R ed  K i d n e y ......... 85@ 95
S tr in g  ................... 70@1 15
W a x  ..................... 75@1 25

B lueberries
S ta n d a rd  ....................... 1 80
G allon ...........................  6 75

Clams
L ittle  N eck, l ib  @1 #0
L ittle  N eck, 21b @1 50

Clam  Bouillon 
B u rn h am ’s  % p t. . .
B u rn h am ’s, p ts ..........
B u rn h a m 's  q ts ...........

Corn
F a ir  ....................... 6
Good ............
F a n cy  ...........

French Peas 
M onbadon (N a tu ra l)

p e r  dos ......................... 3 45
G ooseberries

No. 2, F a i r .................... 1 50
No. 2, F a n cy  ................  2 35

H om iny
S tan d a rd  ..................... 85

L obste r
% lb ......................................2 50

2 25
3 75 
7 50

90«
j) 65 
p i 00 
pi 30

C H E E S E
A cm e ....................
B lo o m in g d a le ___
C arson  C ity  -----
H opkins .................
B rick  .......................
L eiden  ....................
L im b u r g e r ........
P ineapp le  ........
E d a m ................ .
Sap Sago ........
Sw iss, dom estic

C H E W IN G  GUM 
A dam s B lack  J a c k  . . .  65
A dam s S ap p o ta  ............. 55
B eem an’s P ep s in  ..........  55
B eech n u t ...........................  6®
C hiclets ........................... 1 25
Colgan V iolet C hips . .  60
Colgan M in t C hips . .  60
D en ty n e  ........................... 1 J9
F la g  S p ruce  ................... 55
J u ic y  F r u i t .........................  55
Red R obin  ....................... 65
Sen Sen ( J a r s  80 pkgs,

32.20)   55
S p earm in t, W rig leys  . .  55
S p earm in t, 5 box ja r s  2 75 
S p earm in t, 3 box ja r s  1 65
T ru n k  S p ruce  .................  55
Y u ca tan  .............................. 65
Zeno .....................................  5o

CHICORY
B ulk  .....................................  ®
R ed  .......................................  7
E a g le  ................................... ®
F ra n c k ’s .............................  7
S ch eu e r's  ..........................  J
Red S tan d a rd s  ..........  1 60
W h ite  ............................... 1 60

CH OCO LA TE 
W a lte r  B a k e r  & Co.

G erm an ’s S w e e t ............... 22
P re m iu m  .......................

H e rsh e y ’s  A lm ond 5c . .  | |
H e rsh e y ’s M ilk, 5c . . . .  85 

W a lte r  M. L ow ney Co.
P rem iu m , % s ..................... 29
P rem iu m , % s ...................  3»

i"  lb ............................... . . .  4 25 No.
No.
No.
Mo

P icn ic  T a ils  .......... . .  2 75
M ackerel

M ustard , l i b ............. . . .  1 80
M usta rd , 21b.............. . . .  2 80 |Mn
Soused, l% tb ........... . .  1 60 N o
S oused, 2 lb .............. . . .  2 75 Nr»
T om ato , l ib  ............. . . .  1 50 N o
T om ato , 21b............. . . .  2 80 No!

M ushroom s 
H o te ls  ................. @ 15

No.
No.

B u tons , % s . . . . W 14 No.
B u tto n s, l s ......... 0 25 No.

O yste rs  
Cove l i b ................ 90® No.
Cove, 21b.............. 1 60@ No.

CLOTHES LINE
P e r  doz. 

40 T w is te d  C o tton  95

60 B raided  C otton  
80 B raided  C otton  
50 S ash  C o r d -----

1 85
2 25
1 75
2 00 

80

Galvanized W ire

2 70 P lu m s

2 80 
2 80 
3 75

No.

1 80 
4 25 
2 80 
4 25

p2 10 
p2 60

1 75
2 20 
1 85

SO 
90 

1 00 
2 15

90

P lay in g  C ards  ................. |
D n 4n e b  .............. .. • • • ®P o ta sh  
P rov is ions

R ice ..............
Rolled O ats

BROOMS
P a r lo r  ...............................  3 00
Jew e l ...............................  3 70
W i n n e r ............................... 4 25
W h it t ie r  S pecial ......... 4 55
P a r lo r  G em  ................. 3 75
Com m on W h i s k ..........  1 00
F a n cy  W h isk  ............... 1 25
W a re h o u se  ................... 4 00

S alad  D r e s s i n g ..................  9
S a le ra tu s  ......................... f
S al Soda ........................... "
S a lt ...................................  I
S a lt F ish  .............................  ..i
Seeds .................................
Shoe B lack ing  .................  1“
Snuff ...................................   $

BR USH ES
Scrub

Solid B ack, 8 in . . 
Solid B ack , 11 In. .
P o in te d  E n d s  ........

Stove

Soap
S oda ...................................  ÍX
S pices .................................  J«
S ta rc h  ............................... J}!
S y ru p s  ...............................

Ne.
Ne.
N a

. 99 

.1 25 

.1 75

lflLDie DdULCD ................. jQ

T obacco  ................. 11. 12. 13 
..........  13

V
..........  13

w
..........  13

W rap p in g  P a p e r ........  14
Y

Y east C a k e .......... ........... 14

Ne.
No.
No.
No.

. . . . 1  09 

. . . . 1  30 

. . . . 1  79 

. . . . 1  90

Plum s
........... 90 @1 35

Pears in Syrup 
3 cans, per doz. 1 50 

Peas
M arrowfat ......... @1 15
Early June ......... @1 25
E arly June sifted  1 45@1 56 

Peaches
P ie  ..................... 90@1 25
No. 10 size can p ie @3 25 

Pineapple
Grated ............... 1 75«
Sliced ................... 90«

Pumpkin
Fair .....................
Good .....................
F an cy .................
Gallon ...............

Raspberries
Standard ............... 9

Salmon
W arrens, 1 lb . T all . . {  39 
W arrens, 1 lb . F la t . .2  40 
Red A laska . . . . 1 6 5 0 1 7 5  
Med. Red A laska 1 35@1 45
P ink  A laska ........... &  90

Sardines
D om estic, %s ...............1 76
D om estic, % M ustard 2 75 
D om estic, % M ustard @6%
French, %s ..............  7014
French, %s ..................18@28

Shrimps
1st doz. ..............1 39
l% s doz............. 2 85
Succotash
............... 90

................... 1 20
F an cy ................... 1 25@1 40

Strawberries
Standard ...........
F ancy ...............

Tom atoes

COCOA
B a k e r’s ...............................  ?7
C leveland ......................... 4J
Colonial, % s
Colonial. % s .....................  33
E p p s  
H e rsh e y ’s, % s 
H e rsh e y ’s, % s
H u y le r  .. . ..........................  |S
L ow ney, % s
L ow ney , % s ...............
L ow ney, % s .............
Low ney, 6 lb . c a n sUV n uv^ i s» ------ < n
V an H o u ten , % s ...........
V an  H o u ten , %s 
V an  H o u ten , % s 
V an  H o u ten , ls  
W a n -E ta
W ebb  .................................  H
W ilber, % s
W ilber, % s ..............

COCOANUT 
D u n h am ’s

% s, 61b. c a s e ...............
% s, 61b. ca se  .............
% s, 151b. c a s e .............
% s, 151b. ca se  ------ -
Is , 151b. ca se  .............
% s & % s 151b. case
Scalloped G em s ......... 10
% s & % s p a ils  ......... 16
B ulk , p a i l s .......................l |%
B ulk , b a r r e l s ........... • • • 12%

p er lb. 
. .  30 
. .  29
. .  29 
. .  28 
. .  27 

28

D unbar,
D unbar,

F a ir
Good

C O FFEES, ROASTED  
Rio

C om m on .........................  J9,.
F a ir  .................................  1*V4
Choice .............................  20
F a n c y  ....................... • • • | i
P e a b e rry  ............. 23

95 
2 26

BUTTER COLOR 
Dandelion, 25c size  . .2  00 

CANDLES
P araffine , 6s .................. 10
P araffine , 12s ................ 10
W ick in g  ............................. 20

C A N N ED  GOODS 
Apples

3 lb . S ta n d a rd s  @ 90
Gallon ................... 2 50@2 75

Blackberries
2 lb .........................  1 50@1 90
Standards gallons @5 00

Gtood 
F a n cy  
N o. 10

1 16 
1 35 
3 60

Santos
Com m on ......................... 20
F a ir  .................................  20%
Choice .............................  21
F a n c y  .............................  23
P e a b e rry  ......................... 23

CARBON O ILS 
B arre ls

P e rfec tio n  ............
D. S. G asoline . . .
G as M ach ine  . . . .
D eodor’d  N a p ’a  .
C y linder ............. 29
E n g in e  ................. 16
B lack , w in te r  . .  8

C A TSU P
S n ider’s  p in ts  .............  2 35
S n id er’s  % p in ts  . . . .  1 85

@ 11%
@19%
@27%
@19
@34%
@22
@10

Maracaibo
F a ir  ....................................  24
C hoice ............................... 25
Choice ............................... 25
F a n cy  ................................  26

Guatem ala
F a ir  ....................................  25
F a n c y  ................................  28

Java
P r iv a te  G row th  ......... 26@30
M andling  ....................... 31@35
Aukola ........................... 30@32

M ocha
S h o rt B ean  ...............25 @27
L ong  B ean  ............. 24@25
H . L. O. G ..................... 26@28

B ogota
F a ir  ...................................  24
F a n cy  .............................  26
E x ch an g e  M ark e t, S teady  
Spot M arket, S tro n g  

P ack a g e
N ew  Y ork  B asis

A rbuck le ........................  21 50
H o n  ................................. 23 50

M cL augh lin ’s X X X X  
M cL augh lin 's  X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F. 
M cL augh lin  & Co., C h ica
go.

E x tra c t
H olland, % g ro  boxes 95
F elix , % g ro ss  .............1 15
H u m m e l’s  foil, '% g ro . 85 
H u m m e l’s  tin , % gro . 1 43 

C O N FEC T IO N ER Y  
S tick  C andy  P a ils

H orehound  ....................... 8
S tan d a rd  ........................... 8
S tan d a rd , sm all ............  8%
T w ist, sm all ................... 9

C ases
Ju m b o  .................................  8
Jum bo , sm all ............... 8%
B ig  S tick  ........................... 8%
B oston  C ream  ...............13

Mixed C andy
Biroken .............................  8
C am eo ...............................12
C u t -L o a f .............................. 9
F a n cy  ..........  10%
F ren ch  C ream  ...........9
G rocers ............................. 6%
K in d e rg a rten  ...................11
L e ad e r .............. •.............. 8%
M ajestic  ............................. 9
M onarch  ........................... 8 %
N ovelty  .............................10
P a r is  C r e a m s ..................10
P rem io  C ream s ............ 14
R oyal ................................. 7 %
S pecial ............................. 8%
V alley  C ream s .............. 12
X  L  O .............................  7

S pecia lties
P a ils

A uto  K isse s  (b a sk e ts)  13 
B onnie B u tte r  B ites  ..16  
B u tte r  C ream  C orn . .16 
C andy  C rac k ers  (b sk t)  15
C aram el D ice .................13
C ocoanu t K ra u t .......... 14
C ocoanu t W affles .........14
Coco M acaroons .......... 16
Coffy Toffy ...................... 14
C ream . M arshm allow s lo  
D a in ty  M in ts 7 lb . t in  15
E m p ire  F udge .............. 14
F udge, P in e a p p le .......... 13
F udge, W a l n u t ...............13
F udge, F ilb e r t ............ 13
F udge, Choco. P e a n u t 12 
F udge, H oney  Moon ..13 
F udge, T o asted  Cocoa-

n u t ............................. 13
F udge, C h e r r y ................ 14
F udge, C ocoanut .......... 13
H oneycom b C andy  . . . .  15
K okays ............................. 14
Iced  M aroons ................... 14
Iced G em s .....................  15
Iced  O range Je llie s  . . .1 3
I ta lia n  Bon B o n s ........... 13
M anchus ........................... 15
M olasses K isses, 10

lb. box ....................... 13
N u t B u tte r  P uffs .......... 13
S alted  P e a n u ts  ............... 12

C hocolates
P a ils

A sso rted  Choc................... 15
A m azon C aram els  . . . .1 5
C h a m p io n .........................11
Choc. C hips, E u re k a  ..18
C lim ax ...............................13
E clipse, A sso rted  ......... 15
E u re k a  C hoco lates . . .1 6
F a v o rite  ...........................16
Ideal C hocolates ...........13
K lond ike C hocolates ..18
N abobs ...............................17
N ibble S tick s  ................. 25
N u t W a fe rs  ..................... 17
Ocoro Choc. C aram els  17
P e a n u t C lu ste rs  ............. 20
P y ram id s  ......................... 14
Q u in te tte  ........................... 16
R eg in a  ............................. 10
S ta r  C hocolates ............. 13
S u perio r Choc, (lig h t) 18 

Pop Corn
C rack er J a c k  ........... 3 25
G iggles, 5c pkg. cs. 3 50
O h M y 100s ............... 3 50

Cough D rops
P u tn a m  M en th a l . . .  1 00
S m ith  B ros..................  1 25

N U TS—W hole 
A lm onds, T a r ra g o n a  18 
A lm onds, D rak e  . . . .  17
A lm onds, C alifo rn ia

so ft sh e ll ...........
B raz ils  .................
F ilb e r ts  ...............
Cal. N o. 1 ..........
W a ln u ts  s f t  shell 
W a ln u ts , M arb o t .
T ab le  n u ts , fan cy  
P ecans, m ed ium  . .
P eca n s , ex. la rg e  . 
H ick o ry  N u ts , p e r  bu.

O h i o ........................... 2 00
C ocoanu ts ...................
C h es tn u ts, N ew  Y ork  

S ta te , p e r  bu ...........

12@ 12%  
@65 
@35 

-@30 
@45 

. @50

Shelled 
S pan ish  P e a n u ts
P ecan  H alves  ___
W a ln u t H a l v e s __
F ilb e r t M eats . .  - 
A lican te  A lm onds 
Jo rd a n  A lm onds .

P e a n u ts  
F ancy  H  P  S uns

R o a s te d ............... _
Choice, raw , H  P  J u m 

bo ......................... @ 7%
C RA CK ED  W H E A T

B ulk ............................... 3%
24 21b. p k g s ..................2 50

C RA CK ERS
N atio n a l B iscu it C om pany 

B ran d s

i%@ 7% 
‘ @ 7%

Butter
B oxes

E xcels io r B u tte rs  ......... I
N BC S q u are  B u tte rs  . .  6%
S eym our R ound  ........... 6%

Soda
N BC S odas ...................  6%
P rem iu m  Sodas ........... 7%
S elect Sodas ............  8%
S ara to g a  F l a k e s ............ 13
S a ltin es  ........................... 13

@12
@16

@15
@16

O yster
N BC P icn ic  O ysters
G em  O y ste rs  ..............
Shell .............................

6%
9%
t

Sw eet Goods
C ans a n d  boxes

A n im als  .........................  10
A tla n tic s  A lso A sstd . . 12 
A vena F ru i t  C akes . . .  12 
B onnie Doon C o o k ie s.. 10
B onnie L ass ie s  ........... 10
B rittle  F in g e rs  ........... 10
C am eo B iscu it Choc.

(cans) .........................  25
C am eo B iscu it A sstd .

(can s) ...........................  25
C artw h ee ls  A ss td ...........8%
C ecelia  B iscu it ........... 16
C hoco late  B a r  (can s) 18
C hocolate D r o p s ...........17
C hocolate  D rop C en

te rs  .............................  16
Choc. H oney  F in g e rs . 16 
Choc. R o se tte s  (can s) 20
C racknels  ....................... 18
C ocoanu t T a ffy  B a r  . .  13
C ocoanu t D r o p s ..........  12
C ocoanu t M acaroons . .  18 
O ocnut H oney  F in g e rs  12 
C ocnt H oney  Ju m b le s  12 
Coffee C akes  Iced  . . .  12 
E v e n tid e  F in g e rs  . . . .  16
F am ily  Cookies ............. 8%
F ig  C akes A ss td ...........12
F ro sted  C ream s ........... 8%
F ro s te d  G inger Cookies 8% 
F ru i t  L u n ch  Iced  . . .  
G inger G em s P la in  . .  
G inger G em s Iced

108%
9%
8
8 %

G rah am  C rac k e rs  . . . .  
G inger S naps  F am ily  . 
G inger S n ap s  N BC

R ound  ...........................  8
H ouseho ld  Cookies . . . .  8 
H ouseho ld  C ks. Iced  . .  9
H ippodrom e B a r ......... 12
H oney  Ju m b le s  . . . . . .  12
Im p e ria ls  .........................  8%
Ju b ile e  M ixed ............. 10
L ady  F in g e rs  Sponge ..30  
L eap  Y ear Ju m b le s  . .  18 
L em on  B iscu it S q u a re  8%
L em on W a fe rs  ........... 17
L em ona ...........................  8%
M ace C akes ................... 8
M ary  A nn  .....................  8%
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ...............................  8
M ottled  S q u ares  . . . .  10 
N B C  H oney  C akes . . .  12 
O atm eal C rac k e rs  . . . .  8
O range  G em s ............... 8%
P en n y  A sso rted  ............. 8%
P e a n u t G em s ................. 9
P in eap p le  C akes ......... 16
R aisin  G em s ................. H
R everes A ss td ................ 16
Spiced G inger C akes . .  9 
Spiced G inger C akes

Iced  ...............................  1 |
S u g ar F in g e rs  ............. 12
S u g a r  C rim p ................... 8%
S u lta n a  F ru i t  B iscu it 16
T riu m p h  C a k e s .............16
V an illa  W a fe rs  ........... 17
W av erley  ....................... 10

In-er-Seal Trade Mark 
Goods

p e r  doz.
B a ro n e t B i s c u i t ...........81 00
B rem n ers  B tr  W a fs . 1 00
C am eo B iscu it ........... 1 60
C heese S andw ich  . . . .  1 00 
C hocolate  W a fe rs  . . .  1 00 
E xce ls io r B u tte rs  . . . .  1 00
F ig  N ew ton  ................... 1 00
F iv e  O’c lo ck  T e a  B sct. 1 00 
G inger S n ap s  N B C  . .  1 00
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6 7 8 9 ____ 10 ______H
G rah am  C rack ers  R ed

L abel 10c size  ......... 1 00
L em on S naps ............... 60
O y s te re tte s  ................... 60
P rem iu m  Sodas ........... 1 00
R oyal T o a s t ................. 1 00
S a ra to g a  F lak e s  ........  1 60
Social T e a  B iscu it . . . .  1 00 
S. S. B u tte r  C rac k ers  1 50
U need a  B iscu it ........... 60
U need a  G inger W a fe r  1 no
V an illa  W a fe rs  ......... 1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S n ap s  . .  50
Z w ieback  ....................... 1 00

Other Package Goods 
B a rn u m ’s  A n im als  . .  50
C hocolate  T okens  ----- 2 50
B u tte r  C rack ers  N BC 

F am ily  P ac k a g e  . .  2 50
S oda C rack ers  N BC

F am ily  P a c k a g e -----2 50
F ru it  C ake ................... 3 00

In Special Tin Packages  
per doz.

F e s tln o  ........................... 2 50
N abisco  25c ................... J  50
N abisco  10c ................  1 00

In  b u lk  p er tin
N ab isco  ........................... J
F es tln o  .................. . • • • J
B e n t’s  W a te r  C rac k ers  1 40

CREAM TARTAR
B arre ls  o r  d ru m s  -------- 33
B oxes ..................................  34
S quare  C ans ....................  36
F a n cy  cadd ies ............  41

DRIED FRUITS  
Apples

E v ap o r’ed, Choice bu lk  6% 
E v a p o r’ed, F a n cy  pkg. 7% 

Apricots
C alifo rn ia  ............... 12©14

Citron
C orsican  .........................  16

Currants
Im p o rted  1 lb  p k g .........8%
Im p o rted , b u lk  ..............  8%

P eaches
M uirs—Choice, 251b. 9
M uirs—F an cy , 251b. . .  10 
F an cy , peeled, 251b. . .  18 

Peel
L em on, A m erican  . . . .  12% 
O range, A m erican  . . . .  12% 

Raisins

FLAVORING EXTRACTS  
J e n n in g s  D C B rand  

T e rp en e le ss  E x t r a c t  L em on 
No. 1 F  box, p e r  doz. 75
No. 2 F  box, p e r  doz. 90
No. 4 F  Box, p e r  doz. 1 75 
No. 3 T a p e r, p e r  doz. 1 75 
2 oz. F la t , F  M p e r  dz. 1 60

Je n n in g s  D C B rand  
E x tr a c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90 
No. 2 F  Box, p e r  doz. 1 25 
No. 4 F  Box, p e r  doz. 2 25 
No. 3 T aper, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00 

FLOUR A ND  FEED
G ran d  R ap id s  G rain  & 

M illing  Co.
W in te r  W h e a t

P u r i ty  P a te n t  .............5 40
Seal of M in n e s o ta ........ 6 00
S u n b u rs t ...........................5 00
W izard F lo u r  .................. 5 20
W izard  G rah am  ............ 5 20
W izard  G ran . M eal . .  4 00 
W iza rd  B u ck w h ea t . .  6 00 
R ye ................................... 4 40

V alley  C ity  M illing  Co.
L ily  W h ite  ................... 5 60
L ig h t L oaf ................... 5 10
G rah am  ........................... 2 30
G ran en a  H e a lth  ............. 2 40
G ran . M eal ..................... 1 75
B olted  M ed.........................1 65

V oig t M illing Co.
G rah am  ...........................  4 60
V oig t’s  C r e s c e n t ...........5 40
V o ig t’s  F lo u ro ig t . . . .  5 40 
V oig t’s  H yg ien ic  . . . .  4 60
V o ig t’s  R oyal ..............  5 80
W a tso n -H ig g in s  M illing  Co.
P e rfec tio n  F lo u r  ......... 5 40
T ip  Top F l o u r ................. 5 00
G olden S h e a f  F lo u r  . . .  4 60 
M arsh a ll’s  B e s t F lo u r 4 85 

W o rd en  G rocer Co.
Q uaker, p a p e r  ........... 5 30
Q uaker, c lo th  ..............  5 40
Q u ak er B u ck w h ea t bbl 5 50 

K an sas  H ard  W h e a t 
W o rd en  G rocer Co. 

A m erican  E ag le , % s . .5  35 
A m erican  E ag le, % s ..5  25 
A m erican  E ag le , % s . .5 15

C luste r, 2* ca rto n s  . . . .  2 25 
Loose M uscate ls  3 C r 5% 
Loose M uscate ls  4 C r 6 
L. M. Seeded, 1 lb . 7@T% 

California Prunes 
90J100 251b. b o x e s . . # !  
80- 90 251b. b o x e s . .#  6 
70- 80 251b. b o x e s . .#  6% 
60- 70 25Jb. b o x e s . .#  7 
50- 60 25tb. b o x e s . .#  8%
40- 50 251b. b o x e s . .@10

FARINACEOUS GOODS
Beans

C alifo rn ia  L im a  ........... 7%
M ichigan L im a ............  6
Med. H an d  P icked  . . . . 2  40
B row n H o lland  ............ 1 65

Farina
25 1 lb pack ag es  ----- 1 50
Bulk, p e r  100 lbs. . .  4 00

Original Holland Rusk 
P acked  12 ro lls  to  co n ta in er 
3 c o n ta in e rs  (40) ro lls 3 20 

Hominy
P ea rl, 100 lb. sack  . .  2 00 
Maccaronl and Vermicelli 

D om estic, 10 lb. box . .  60
Im ported , 25 lb. box . .  2 50

P earl B arley
C h es te r .......................... 2 75
E m p ire  ...........................

P eas
G reen, W isconsin , bu. 2 00
G reen, Scotch , bu. .. 2 00
Split, lb ............................. 5

Sago
E a s t  In u la  .................. 4%
G erm an , sack s  .......... . 4%
G erm an , b roken  pkg.

T ap ioca
F lake , 100 tb . s ack s  . . 4%
P earl, 130 lb . s ack s  . • 4%
P earl, 36 p k g s ............... 2 25
M inute, 36 p kgs  .......... 2 75

f i s h i n g  t a c k l e
% to  1 in .......................... . 6
1% to  2 in ....................... 7
1% to  2 in ....................... 9
1% to  2 in ..................... 11
2 in .................................... 15
3 in .................................. 20

C otton  L ines
No. 1, 10 fe e t .......... 5
No. 2, 15 fee t ............ 7
No. 3, 15 fe e t ........... 9
No. 4, 15 fee t ............ 10
No. 5, 15 fee t .......... 11
No. 6, 15 fe e t .......... 12
No. 7, 15 fee t ............ ..15
No. 8, 15 fee t .......... 18
No. 9, 15 fee t .......... 20

L inen L ines
. 20

M edium  ........................... . 26
L a rg e  ............................... . 34

Poles
Bam boo, 14 ft., p e r  doz. 55 
Bam boo, 16 f t., p e r  doz. 60 
Bam boo, 18 f t .  p e r  doz. 80

Spring W heat 
R oy B ak e r

G olden H orn , fam ily  . .5  20 
G olden H o rn , b a k e rs  . .5  10
W isconsin R ye ............ 3 80

J u d so n  G rocer Co.
C ereso ta , % s ................. 5 80
C ereso ta, % s ................... 5 90
C ereso ta , % s ................... 6 00

W orden Grocer C®.
W ingold , % s c l o t h ........ 6 00
W ingold, % s clo th  ___ 5 90
W ingold, % s  c lo th  ___ 5 80
W ingold, % s p a p e r  . . . . 5  85 
W ingold, % s p a p e r  . . . . 5  80 
B a k e rs ’ P a te n t  ............5 65

wvkM  a- r*
Sleepy E ye, % s clo th  . .5  60 
S leepy E ye, %s clo th  . .5 50 
Sleepy E ye, %s clo th  . .6  40 
S leepy E ye, %s p a p e r  5 40 
S leepy E ye, %s p a p e r  5 40

Meal
B olted  ................. 3 80@4 00
G olden G ran u l'd  3 8 0 #  4 00

W heat
Red ...................................  1 07
W h ite  ............................. 1 07

Oats
M ichigan ca rlo ts  ........... 45
L ess  th a n  ca rlo ts  ......... 47

Corn
C arlo ts  ...............................  68
L e ss  th a n  c a r l o t s ........... 70

Hay
C arlo ts  ..........................  16 00
L ess  th a n  ca rlo ts  . .  17 00

Feed
S tre e t C ar F e e d ........... 33
No. 1 Corn & O at F eed  33
C racked  corn  ................. 32
C oarse co rn  m e a l ......... 32

FRUIT JARS
M ason, p ts ., p e r  g ro . 4 55 
M ason, q ts ., p e r  gro. 4 95 
M ason, % gal. p e r  gro . 7 30 
M ason, ca n  tops, gro . 1 65

GELATINE
Cox’s, 1 doz. la rg e  . .1  45 
Cox's, 1 doz. sm all . .  90
K nox’s  S park ling , doz. 1 25 
K nox’s S p ark lin g  g r. 14 00 
K n o x 's  A cidu’d. doz. 1 25
N elson’s  .........................  1 50
O xford  ...........................  75
P ly m o u th  Rock, P hos. 1 25 
P lym ou th  R ock, P la in  90 

GRAIN BAGS
B road  G auge ............... 18
A m oskeag  .......................  19

Herbs
Sage .................................  15
H ops ...............................  15
L a u re l L e av es  ............. 15
S e n n a  L e a v e s ...............  26

HIDES A ND  PELTS  
Hides

G reen, No. 1 ................ 11%
G reen, No. 2 ................ 10%
C ured, No. 1 ................  13
C ured, No. 2 ................ 12
C alfsk in , g reen . No. 1 15 
C alfsk in , g reen , N o. 2 13% 
C alfsk in , cu red , No. 1 16 
C alfsk in , cu red , No. 2 14%

Pelts
Old W ool ............... 60@1 25
L am b s  ................. 10@ 25
S h e a r l in g s ............ 10@ 20

Tallow
No. 1 ..................... @ 5
No. 2 ................... @ 4

Wool
U nw ashed , m ed. @18
U nw ashed , fine .. @13

HORSE RADISH  
P e r  doz. ......................... 90

Jelly
51b pails , p e r  doz. . .  2 20 

15% pails , p e r  pa il . . . .  48
301b pail, p e r  pa il . . . .  90

JELLY  GLASSES  
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r doz. 16 
8 oz. capped  in  bbls.

p e r  doz.........................  18
M APLEINE

2 oz. b o ttles , p e r  doz. 3 00
MINCE MEAT 

P e r  ca se  ....................... 2 85
MOLASSES 

N ew  Orleans
F an cy  O pen K e ttle  . . .  42
Choice .......................  35
Good .................................  22
F a ir  .................................  20

H a lf  b a rre ls  2c e x t ra
Red H en , No. 2% -----1 75
Red H en , N o. 5 ...........1 75
R ed H en , No. 10 -----1 65

MUSTARD
% lb 6 lb. box  ........... 16

OLIVES
B ulk, 1 gal. k eg s  1 15#1  25 
B ulk, 2 gal. kegs  1 1 0 #  1 20 
B ulk, 5 gal. k eg s  1 00@1 15
Stuffed, 5 oz................... 90
S tuffed , 8 oz.......................1 25
S tuffed , 14 oz............ . 2 25
P it te d  (n o t stu ffed )

14 oz.........................  2 25
M anzan illa , 8 oz............  90
L unch , 10 oz............... ,
L unch , 16 oz.................
Q ueen, M am m oth , 19

oz...............................
Q ueen, M am m oth , 28 

n* ...............................

. 1 
2

. 4 
5

35
25

25

75
O live Chow , 2 doz. cs.

per doz................... 2 25
PICKLES

Medium
B arre ls . 1,200 cou n t . . 7 75
H a lf bbls., 600 cou n t 4 38
5 gallon  k eg s  ............. . 2 00

Small
B arre ls  ......................... . 9 50
H alf B a rre ls  ............ 5 25
5 gallon  k e g s ............... ..3 00

G herk ins
B arre ls  ......................... 14 50
H alf b a r r e l s ................. . 7 75
5 gallon  keg s  ..........

Sw eet Small
B arre ls  ........................... 14 50
H a lf b a rre ls  ............... 8 00
5 gallon  keg s  ............... 3 25

PIPE S
Clay, No. 216, p e r  box 1 75 
Clay, T. D., fu ll c o u n t 60 
Cob ...................................  90

PLAYING CARDS  
No. 90, S tea m b o a t . . .  75
No. 15, R ival, a s so r ted  1 25 
No. 20, R over, en a m ’d. 1 60 
No. 572, S pecial . . . .  1 75 
N o. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ......... 2 00
No. 632, T o u rn ’t  w h is t 2 25

POTASH
B a b b itt’s, 2 doz............... 1 75

PROVISIONS 
Barreled Pork 

C lear B ac k  . . . . 2 2  00@23 00 
S h o rt C u t C lear 20 50#21 00
B ean  ..............  18 00#1S 50
B risk e t, C lear 23 50@24 00
P ig  ................................. 23 00
C lear F am ily  ............. 26 00

Dry Salt Meats
S P  B e l l i e s ...........14% @15

Lard
P u re  in  tie rce s  ..12  @12% 
C om pound L a rd  . .8 % #  9 
80 lb. tu b s  . . . .a d v a n c e  % 
60 lb  tu b s  . . . .a d v a n c e  % 
50 lb . t in s  . . . . a d v a n c e  % 
2G lb. p a ils  . . . . a d v a n c e  % 
10 lb . pa ils  . . . . a d v a n c e  % 

5 lb . pa ils  . . . .a d v a n c e  1 
8 tb. pa ils  . . . . a d v a n c e  1

Smoked Meats 
H am s, 12 lb  av . 17 @17% 
H am s, 16 &. av . 16% #17 ' 
H am s, 18 %. av . 16 @16% 
S kinned H am s ..18  #18%  
H am , d ried  beef

s e t s .........................21 # 2 2
C alifo rn ia  H am s 11%@12 
P icn ic  Boiled H a m s  # 1 5  
Boiled H am s . . .  26%@27 
M inced H a m  . . .1 3  @13%
Bacon ................... 17% # 2 5

Sausages
B ologna ............. 10 @10%
L iv e r ..................... 7 % #  8
F ra n k fo r t  ........... 11 #11%
P o rk  ..................... 13 #1 4
V eal .................................  11
T ongue .............................  11
H eadcheese  ...................  9

Beef
Boneless ...........20 00020 50
R um p, new  . . .  21 00#22 00 

Pig’s Feet
% bbls........................... , . . . 1 05
% bbls., 40 tb s .......... . . . 2 10
% bb ls............................ . . .4 25
i  obi..............................., . . . 8  50

Tripe
K its, 15 lb s ................. 90
% bbls., 40 lb s ..........
% bbls. 80 lb s ............

. . .  1 60

. . .  3 01

C asings
H ogs, p e r  % .......... 35
Beef, rounds, s e t  . ..18®920
Beef, m iddles, s e t ..90@95
Sheep, p e r  bundle . 80

U ncolored B u tte rln e  
Solid D airy  . . . .  12 @16
C o u n try  Rolls . . .1 2 % # 1 8

Canned M eats
C orned beef, 2 lb ........ .4 20
C orned beef, 1 tb .......... 2 20
R o ast beef, 2 tb ............ 4 20
R o ast beef, 1 tb ............ .2 20
P o tte d  H am , %s . . . . 50
P o tte d  H am , %s . . . . 90
D eviled H am , %s . . . . 50
D eviled H am , % s__ 90
P o tte d  Tongue, %s .. 
P o tte d  T ongue, %s ..

50
90

RICE
F an cy  ..................... 6 @6%
J a p a n  S ty le  ......... 5 @5%
B roken  ................... 4 @4%

ROLLED OATS
Rolled A vena, bbls. . .5 25
S teel C ut, 100 tb . sks. 2 50
M onarch, bbls................ 4 95
M onarch , 90 tb . s ack s 2 35
Q uaker, 18 R egu lar .1 45
Q uaker, 20 F am ily  .. .4 00

SALAD DRESSING
C olum bia, % p t ..............2 25
C olum bia, 1 p in t . . . .  4 00 
D u rk ee ’s, la rg e  1 doz. 4 50 
D n rk ee’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r 's  sm all, 2 doz. 1 35 

SALERATUS
P ack e d  60 lbs. in box 

A rm  a n d  H am m er . .  3 00 
W y an d o tte , 100 % s . .  3 00

SAL SODA
G ran u la ted , bb ls ........... 80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SALT
Com m on G rades

100 3 tb sack s  ............... 2 60
70 4 lb . s ack s  .......... 2 40
60 5 lb. s ack s  ...........2 40
28 10 lb. s ack s  ........ 2 25
56 lb . s a c k s  ............... 40
28 tb. sack s  ............... 20

W arsaw
56 &. d a iry  in  d rill b ag s  40 
28 lb. d a iry  in  d rill b ag s  20

Solar Rock
56 tb. s ack s  ....................... 25

Common
G ran u la ted , F in e  . . . .  1 05
M edium , P in e  ............. 1 10

SALT FISH  
Cod

L arge , w hole . . .  @7%
Sm all, w hole . . .  @7
S tr ip s  o r b rick s  7%@10%
Pollock  ............... # 4 %

Halibut
S trip s  ............................. 15
C hunks ...........................  IS

H olland H erring  
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop % bbl. 6 50 
Y. M. w h. hoop kegs 72 
Y. M. w h. hoop M ilchers

kegs ...............................  73
Q ueen, bb ls ..................  11 00
Q ueen, % bb ls ............ 5 75
Q ueen kegs  ................... 62

Trout
No. 1, 100 lb s ..............  7 50
No. 1. 40 lbs..................... 2 25
No. 1, 10 lbs.................  90
N o. 1, 8 lbs.....................  75

Mackerel
M ess, 10O lbs. .............. . .16 51
M ess, 40 lb s .............. . .  7 00
M ess, 10 lb s ............... . .  1 85
M ess, 8 lbs.................. . .  1 60
No. Ì ,  100 lb s ........... . 10 00
No. 1, 40 lbs.............. . .  6 60
No. 1, 10 lb s .............. . .  1 26

W hltefish
10o lb s ........................... . .  9 75

50 lb s ........................... . .  5 25
10 tb s ........................... . .  1 12

8 tb s ........................... 92
100 tb s ............................ . .  4 65

40 tb s ........................... . .  2 10
10 lb s ........................... 75

8 lb s ................................... 65
SE E D S

A nise ............................... 14
C anary , S m y rn a  ..........  6%
C araw ay  ......................... 10
C ardom om , M ala b ar 1 20
C elery  .............................  50
H em p, R u s s i a n ............. 5
M ixed B ird  ................... 5
M ustard , w h ite  ........... 8
P oppy  ............................. 11
R ape  ................................. 5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . . .  1 25 
B ixby’s R oyal P o lish  85
M iller’s C row n P o lish  85

S N U F F
Scotch, in  b ladders  . . . .  37
M accaboy, in  j a r s ............. 35
F ren ch  R app le  in  ja r s  . .  43

SODA
B oxes ................................. 5%
K egs, E ng lish  ............... 4%

S PIC E S  
W hole Spices

A llspice, J a m a ic a  ........  9
A llspice, la rg e  G arden  11
Cloves, Z an z ib ar ........  27
C assia , C an ton  ........... 14
C assia , 5c pkg. doz. . .  25
G inger, A frican  .........  9%
G inger, Cochin ........... 14%
M ace, P e n a n g  ............  70
M ixed, No. 1 ............... 16%
M ixed, No. 2 ................  10
M ixed, 5c pkgs. doz. . .  45
N u tm eg s, 70-80 ........... 30
N u tm egs, 105-110 . . . .  22
P ep p er, B la c k '............... 13
P epper, W h ite  ............  25
Pepper, C ayenne . . . .  22 
P ap rik a , H u n g a ria n  . .

P u re  G round in Bulk 
Allspice, J a m a ic a  . . . .  12
Cloves, Z an z ib ar ........  30
C assia , C an ton  ........... 12
G inger, A frican  ..........  18
M ace, P en an g  ............  75
N u tm egs, 75-80 ........... 35
P ep p er, B lack  ..............  15
P epper, W h ite  ............  35
P ep p er, C ayenne ___ 24
P ap rik a , H u n g a ria n  ..45

STA RCH
Corn

K ingsfo rd , 4o lb s ...........7%
M uzzy. 20 l ib . pkgs. ..5%  
M uzzy, 40 l ib .  pkgs. ..5  

Gloss 
K ingsfo rd

S ilver G loss, 40 l ib . . .  7% 
S ilver Gloss, 16 31bs. . .  6% 
S ilver Gloss, 12 6!bs. . 8% 

M uzzy
48 lib . p ack ag es  ........... 5
16 31b. p ac k ag es  ........  4%
12 61b. pack ag es  ........... 6
50!b. boxes ..................... 3%

SY RU PS
Corn

B arre ls  .............................  26
H a lf b a rre ls  ................. 28
B lue K aro , No. 2 . . .  1 80 
B lue K aro , No. 2% . .  2 06 
B lue K aro , No. 5 . . . .  2 I I  
B lue K aro , No. 10 . . .  2 00
R ed  K aro , No. 2 ........  1 91
Red K aro , N o. 2% . .  2 40 
Red K aro , No. 5 . . . .  2 26
Red K aro , No. 10 ----- 2 25

P u re  C ane
F a ir  ...............................  18
Good ............................... 21
C h o ic e ............................. 25

T A B L E  SAU CES
H alfo rd , l a r g e ...............3 75
H alfo rd , sm all ............. 2 25

T E A
J a p a n

Sundried , m ed ium  ..24@ 2t 
Sundried , choice . .  .30033 
Sundried , fan cy  . . . .3 6 # 4 0  
B ask e t-fired , m ed ium  30 
B ask e t-fired , choic® 35@37 
B ask e t-fired , fan cy  40@43
N ibs  .............................  30@32
S iftings  .......................  10@12
F a n n in g s  ................... 14 @15

G unpow der
M oyune, m ed ium  . .  35
M oyune, c h o i c e ..........  33
M oyune, fan cy  ......... 50@60
P lngsuey , m ed ium  . .  S3 
P ingsuey , choice . . . .  35
P ln g su ey , fa n c y  60@55

Young Hyson
Choice ........................... 30unoico .........................
F a n cy  ......................... 40@50

Oolong
F orm osa, F a n cy  . . . 50@60
F orm osa, M edium  .. 28
F orm aso , Choice . . . 35

English Breakfast
M edium  ....................... 25
Choice ......................... 30@35
F a n cy  ......................... 40060

India
Ceylon, choice . . . . 30@S5
F a n cy  .......................... , 45#5o

TOBACCO
Fin® Cut

B lo t ............................. . .  1 45
Bugle, 16 oz................ . . .  3 84
Bugle, 10c ................. . .  11 00
D an P a tc h , 3 and 16 oa. S3
D an P a tc h , 4 oz. . . . .  11 52
D an P a tc h , 2 oz. .,. . .  5 76
F a s t M ail, 16 oz. .,. . .  7 80
H iaw a th a , 16 oz. . . 60
H iaw a th a , 5c ........ . . .  5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz.............1 80
No L im it, 16 oz............ 3 60
O jibw a, 8 an d  16 oz. 40
O jibw a, 10c ................. 11 10
O jibw a, 5 c ....................... 1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P each  a n d  H oney, 5c 5 76
Red Bell, 16 oz.................3 96
Red Bell, 8 foil ........... 1 98
S terling , L  fc D 5c . .  5 76 
S w eet Cuba, c a n is te r  9 16
S w eet C uba, 5 c ............ 5 76
S w eet Cuba, 10c ......  95
S*weet Cuba, 1 lb . tin  4 50
S w eet Cuba, % lb. foil 2 25
S w eet B urley , 5c L& D 5 76 
S w eet B urley , 8 oz. . .  2 45 
S w eet B urley , 16 oz. . .  4 90 
S w eet M ist, % gro. . .  5 70
S w eet M ist, 8 oz..........11 10
S w eet M ist, 8 oz.......... 35
T e leg ram , 5c ............... 5 76
T iger, 5c ......................... 6 00
T iger, 25c c a n s .............2 35
U ncle D aniel, 1 lb  . .  60
U ncle D anie l, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz........... 32
A pple, 10 lb. b u t t ..........  38
D rum m ond N a t. L eaf, 2

and  5 lb .......................  60
D rum m ond N a t. Leaf,

p e r  doz........................... 96
B a ttle  A x ......................... 33
B racer, 6 a n d  12 lb  . 30
B ig  F o u r, 6 an d  16 lb. 32
B oot J a c k , 2 lb .............  90
B oot J a c k , p e r  doz. . .  90
Bullion, 16 oz...............  46
C lim ax, Golden T w ins  48
Clim ax, 14% oz..............  44
C lim ax, 7 oz......................  41
D ays’ W ork. 7 & 14 lb. 31 
C rem e de  M enthe , lb  62 
D erby, 5 tb. boxes . . .  28
5 B ros., 4 lb ................... 65
F o u r Roses, 10c ........... 90
G ilt E dge , 2 lb  ........... 60
Gold Rope, 6 & 12 lb. 58 
Gold Rope, 4 & 8 lb. 58 
G. O. P ., 12 & 24 lb . . .  40 
G ran g er T w ist, 6 lb. . .  46
G. T. W ., 101b & 21 tb  36 
H o rse  Shoe, 6 & 12 lb . 43 
H oney  D ip T w ist, 5&10 45
Jo lly  T a r, 5 & 81b . .  40
J .  T ., 5% & 11 tb. . .  35
K en tu ck y  N avy , 121b. 32
K eystone  T w is t, 61b. 46
K ism et, 6 lb . ............... 48
M aple Dip, 20 oz..........  25
M erry  W idow , 121b. . .  32
N obby S pun Roll 6 & 3 58
P a rro t,  12 lb ......................  35
P a tte r s o n ’s N a t. L eaf 93 
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb .......... 45
P ip e r  H eidsiek , 4 & 7 lb . 69 
P ip e r  H eidsiek , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R ed icu t, 1% oz............... 38
S crapple, 2 & 4 doz. . .  48
S h e rry  Cobbler, 8 oz. . .  32 
S p eär H ead , 12 oz. . . .  44
S peer H ead , 14% oz. 44
S peer H ead , 7 oz..........  47
Sq. D eal, 7, 14 a n d  281b 30 
S ta r, 6, 12 & 24 lb  . .  43
S tan d a rd  N avy , 7%, 15

& 30 lb ........................... >4
T en  P enny , 6 & 12 lb . 35
T ow n T a lk . 14 oz..........  30
Y ankee G irl, 6, 12 & 24 30

S crap
All Red, 5c ................... 5 76
Am. U nion  S crap  . . . .  5 4 0
B ag  P ipe , 5c ............... 5 88
C utlas, 2% oz. ........... 26
G lobe S crap , 2 oz. . . . .  30
H ap p y  T h o u g h t, 2 oz. 30 
H oney  Com b S crap , 5c 5 76 
H o n es t S crap , 6c . . . .  1 65 
M ail P ouch , 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro. . 5 50 
P o la r  B ear, 5c, '% gro . 5 76 
R ed  B and, 5c % gro . 5 76 
R ed  M an  S c rap  6c . .  1 43
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CIGARS
Jo h n so n  C ig a r Co.’s  B ran d

Scrapple, 5c p kgs ............. 48
S ure  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap , 2 oz 5 76 
P a n  H an d le  Scrp  % g r. 5 76 
P eac h y  S crap , 5c . . . .  1 90 
U nion W o rk m an , 2% 0 00 

Sm oking
A ll L eaf, 2% & 7 oz. 30
BB, 3% oz....................... 6 00
BB, 7 oz..........................  12 00
BB, 14 oz. ...................  24 00
B agdad, 10c t in s  . . . .  11 52
B adger, 3 oz................... 5 04
B adger, 7- oz..............  11 »2
B an n e r, 5c ........................®
B an n e r, 8 oz..................  1 «0
B anne r, 16 oz......................3 20
Belwood, M ix tu re , 10c 94
B ig  Chief, 2% oz. . .  6 00
B ig  Chief, 16 oz........... 30
B ull D u rh am , 5c ..........5 85
B ull D u rh am . 10c ■•••11 jjj
B ull D urham , 15c -----17 28
Bull D u rh am , 8 oz. . .  3 
Bull D urham , 16 oz. . .  6 72
B uck  H o rn , 5c ........... J  76
B uck H o rn , 10c ........... 11 52
B r ia r  P ipe, 5c ............  6 00
B r ia r  P ipe , 10c ----- 12 oo
B lack  S w an, 5c ........  5 7b
B lack  S w an, 14 oz. . .  3 50
Bob W h ite , 5 c ..............  6 00
B ro therhood , 5 c ........... 5 9a
B ro therhood , 1 0 c -----H  00
B ro therhood , 16 oz. . .  2»
C arn ival. 5c ..................  5 70
C arn ival, % oz.............  2»
C arn ival, 16 oz..............  ’ U
C iga r Clp’g  Jo h n so n  30 
C iga r C lip’g  S eym our 30 
Id en tity , 3 & 16 oz. • • 30
D arb y  C iga r C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
C orn Cake, 14 oz.......... 2 55
C om  Cake, 7 oz...........1 45
C orn C ake, 5c ..............  5 /b
C ream , 50c p a ils  . . . . .  4 70 
C uban  S ta r , 5c foil . .  5 ib 
C uban  S ta r , 16 oz pails  3 72
C hips, 10c ................... I “ 20
D ills B est, 1% oz..........  ‘9
D ills B est, 3% oz........... 77
D ills B est, 16 oz..........  72
D ixie K id, 5c ..............
D u k e 's  M ix, 5c ........... » ib
D uke’s M ix. 10c ----- 11 £2
D uke’s  Cam eo, 5c . .  5 7b
D rum , 5c ....................... 5 7b
F. F . A. 4 oz.................. 5 04
F. F . A. 7 oz................... U  02
F ash io n , 5c ..................  6 00
F ash ion , 16 oz ...................5 28
F ive B ros., 5c ..............  5 76
F ive B ros., 10c ............ 10 53
F iv e  ce n t cu t P lu g  . .  29
F  O B 10c ................... 11 50
F o u r R oses, 10c ........... 96
F u ll D ress. 1% oz. . .  72
G lad H and , 5c ............
Gold Block. 10c ----- 11 88
Gold S ta r , 50c pail . .  4 70 
G ail & Ax N avy , 5c 5 76
G row ler, 5c ..............
G row ler, 10c ................. »4
G row ler, 20c ................  1
G ian t, 5c .....................76
G ian t, 16 oz...................  32
H an d  M ade, 2% oz. . .  50
H azel N u t, 5c ..........  5 76
H oney  Dew, 1% oz. . .  40
H u n tin g , 5c ..................... 50
I X  L, 5c ....................... 6 10
I X  L, in  pa ils  ..........  32
J u s t  S u its , 5c ..............  6.00
J u s t  S u its , 10c ........... 11 88
K iln  D ried , 25c ..........  2 45
K ing  B ird , 7 oz ...........2 16
K ing  B ird , 10c .......... 11 52
K ing  B ird , 5 c ................. 5 76
L a T u rk a , 5c ..............  5 76
L ittle  G ian t, 1 lb ..........  28
L ucky  S trik e , 1% oz. 94
L ucky  S trike , 1% oz. 96
L e R ed o . 3 oz........................10 80
L e R edo. 8 & 16 oz. 38 
M yrtle  N avy , 10c . . .1 1  52
M yrtle  N avy , 5 c ............. 5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ..............  5 76
M ayflow er, 10c ........... 96
M ayflow er, 20c ............  1 92
N ig g e r H a ir , 5c ..........  6 00
N ig g e r H a ir , 10c . . . . 1 0  70
N igger H ead . 5 c ............. 5 40
N igger H ead , 10c . . .  .10 56
N oon H o u r, 5c ..........  1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ................... 5 76
Old E ng lish  C urve  1% oz 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ............... 20
P . S., 8 oz. 30 lb. cs. 19 
P . S., 3 oz., p e r  gro . 5 70
P a t  H an d , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 5 c ...........................  5 76
P eerless, 10c c lo th  . . . .  11 52 
P eerless, 10c p a p e r  . .10 80
P eerless, 20c ................. 2 04
P eerless, 40c ............. 4 08
P laza , 2 gro. c s .............. 5 76
P low  Boy, 5c ............... 5 76
P low  Boy, 10c ........... 11 00
P low  Boy, 14 oz...................... 4 70
P edro , 10c ..................... 11 93
P rid e  of V irg in ia , 1% 77
P ilo t, 6c ...........................  5 7«

P ilo t, 7 oz. doz........... 1 05
P ilo t, 14 oz. doz...........2 10
P rin ce  A lbert, 5c . . . .  48
P rin c e  A lbert, 10c . . . .  96
P rin ce  A lbert, 8 oz. . . .  3 84 
P rin ce  A lbert, 16 oz. . .  7 44 
Q ueen Q uality , 5c . . . .  48
Rob Roy, 5c fo il . . . .  5 76 
Rob Roy, 10c g ro ss  ..1 0  52
R ob Roy, 26c dez .......... 2 10
R oy R oy, 50c doz..........4 10
S. & M., 5c g ro ss  . .  5 76 
S. & M., 14 oz. doz. . 3 20 
S o ld ier Boy, 5c g ro ss  5 76 
Sold ier Boy, 10c . . . . 1 0  50
S oldier Boy, 1 lb .......... 4 75
S w eet C aporal, 1 oz. . .  60
S w eet L o tus, 5 c .........6 00
Sw eet' L o tus, 1 0 c ___12 00
S w eet L o tus, p e r  doz. 4 35
S w eet Rose, 2% oz. 30
S w eet T ip  Top, 5c . . .  50
S w eet T ip  top , 10c . .  1 00 
S w eet T ips, V* gro. . .  10 08
Sun C ured, 10c ........... 98
S um m er T im e, 5 c -----5 76
S u m m er T im e, 7 oz. . .  1 65_ 
S um m er T im e, 14 oz. . .3  5o 
S tan d a rd , 5c foil . . . .  5 76 
S tan d a rd , 5c p ap e r  . . . .  6 24 
S tan d a rd , 10c p a p e r  . .  8 64 
Seal N . C., 1% cu t p lug  70 
Seal N . C. 1% G ran . 63 
T h re e  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c 11 52
T h re e  F e a th e rs  an d  

P ipe  com bination  . .  2 25 
Tom  & J e r ry , 14 oz. . .  3 60 
Tom  & Je r ry , 7 oz. . . .  1 80
T om  & Je r ry , 3 oz..........  76
T ro u t L ine, 5c ........... 5 95
T ro u t L ine, 10c . . . .  10 00 
T u rk ish , P a tro l, 2-9 5 76
Tuxedo, 1 oz.' b ag s  . .  48
T uxedo, 2 oz. t in s  . .  96
T uxedo, 20c ................... 1 90
T uxedo, 80c t i n s .......... 7 45
T w in  O aks, 10c ......... 96
U nion L e ad er, 50c . .  5 06 
U nion L e ad e r 25c . . . .  2 25 
U nion L eader, 10c . .  11 60 
U nion L eader, 5c . . . .  5 95 
U nion W orkm an , 1% 5 76
U ncle Sam , 10c ----- 10 80
U ncle Sam , 8 oz...........2 20
U. S. M arine , 5c . . . .  6 00 
V an  B ibber, 2 oz. t in  88
V elvet, 5c pouch ......... 48
V elvet, 10c t in  ............... 96
V elvet, 8 oz. t in  ----- 3 84
V elvet, 16 oz. c a n -----7 68
V elvet, com b ination  cs. 5 75
W a r  P a th , 5c ..............  5 95
W a r P a th , 8 oz................ 1 60
W ave Line, 3 oz........  40
W ave Line, 16 oz.......  40

4% inch , 5 g r o s s ............... 65
C artons, 20 2% doz bxs 70 

Egg C ra te s  and  F ille rs  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............... 40
No. 2. com plete  ............... 28
C ase No. 2, fillers, 15

s e ts  ...............................  1 35
Case, m ed ium , 12 s e ts  1 15 

Faucets
C ork lined, 3 in ....................70
C ork lined , 9 in ...............  80
C ork lined , 10 in ..................90

Mop Sticks
T ro ja n  sp r in g  ................... 90
E clipse p a te n t sp r in g  85
No. 1 com m on ................... 80
No. 2 p a t. b ru sh  h o lde r 85
Ideal No. 7 .......................  85
121b. co tto n  m op h ea d s  1 45 

P alls
2-hoop S tan d a rd  ........... 2 00
2- hoop S ta n d a rd  . 2 25
3- w ire  C able . 2 10
C eda r all red  b ra s s  . 1 25 
3-w ire  C able ............... 2 30

B oston  C om bination  ..........
D is tr ib u ted  by  Judson  

G rocer Co., G rand  R ap id s; 
L ee & Cady, D e tro it; S y 
m ons Bros. & Co., S ag i
n aw ; B row n D av is & W a r 
ner, J a c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo.

COCOANUT
B ak e r’s  B raz il Shredded

S. C. W „  1,000 lo ts . . . .  31
E l P o rta r ía  ............... ___  33
E v e n in g  P re ss  ........ . . . .  32

. . .  32

W orden  G rocer Co. B ran d
B en H u r

P e rfec tio n  ................. . . . .  35
P e rfec tio n  E x tra s  . . . . . .  35
L o n d res  ....................... ___  35
L ondres  G rand  ........ ___ 35
S tan d a rd  .................... ___  35
P u r ita n o s  ................... . . . .  35
P an a te lla s , F in a s  . . ___  35
P a n a te lla s , B ock . . . . . .  35
Jockey  C lub ............... . . . .  35

sto ck  by th e  T ra d esm an  
C om pany. T h irty -fiv e  sizes 
an d  s ty le s  on h a n d  a t  all 
tim es—tw ice  a s  m an y  sa fe s  
a s  a re  ca rr ied  by  an y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand 
R ap id s  an d  in sp ec t th e  
line personally , w rite  fo r 
q u o ta tions .

The only
5c

C leanser
G uaranteed to  

equal the 
best 10c kinds

80 - CA N S 
SOAP

$2.80

Old Master Coffee
P a p e r  E u re k a  . .
F ib re  .......................
10 q t. G alvanized  
12 q t. G alvanized  
14 q t. G alvanized  

T oo thp icks

2 25 
2 40 
1 70
1 90
2 10

10 5c pkgs., p e r  case  2 60 
26 10c pkg., p e r  case  2 60 
16 10c a n d  33 5c pkgs., 

p e r  ca se  ....................... 2 60

Birch, 100 pack ag es  . . 2 00
Ideal ................................. 85

T ra p s
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45 Old M as te r 6 . . . .
M ouse, wood, 6 holes 70 San M arto  ........
M ouse, tin , 5 h o l e s __ . 65 P ilo t .....................
R a t, w ood ....................... 80 TEA
R at, sp r in g  ................... 75 R oyal G arden , J
20-in. S tan d a rd , No. 1 7 50 
18-in. S tan d a rd , No. 2 6 50 
16-in. S tan d a rd , No. 3 5 50 
20-in. Cable, No. 1 . .  8 00 
18-in. Cable, No. 2 . . . .  7 00 
16-in. Cable, No. 3 . . . .  6 00
No. 1 F ib re  ............... 10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ............
1 ,a rg e  G alvanized  . 
M edium  G alvanized  
Sm all G alvan ized  .

W a shboards  
B ronze Globe ■ •
D ew ey ................
D ouble A cm e ..
Single A cm e ..
Double P eerless  
Single P eerless  
N o rth e rn  Q ueen 
D ouble D uplex

W ild  F ru it, 5c . 
W ild F ru it ,  10c 
Y um  Y um , 5c ..

J u te , 2 ply
H em p, 6 ply ................... 13
F lax , m edium  ............. 24
W ool, 1 lb. ba les ........... 6

VINEGAR.
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O ak land  V inega r & P ickle 

Co.’s B rands . 
H igh land  app le  c id er ..18  
O akland app le  c ider . .  13 
S ta te  Seal su g a r  . . . .  11 
O ak land  w h ite  p ick ling  10 

P ack a g es  free.
WICKING

No. 0, p e r  g r o s s ...........30
No. 1, p e r  g ro ss  ----- 40
No. 2, p e r  g ro ss  . . . .  50 
No. 3 p er g ro ss  . . . .  75

W OODENW ARE
Baskets

B ushels ...........................  1 00
B ushels, w ide b an d  . .  1 15
M ark e t ........................... 40
S plin t, la rg e  ............... 3 50
S plin t, m ed ium  ..........  3 00
S plin t, sm all ............... 2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 75 
W ilow , C othes, m e’m  7 50

Butter P lates  
O vals

% lb„ 250 in  cra te -

0 <t> Good L uck ..
5 76 Unliversal ___

11 52 W indow
6 00 12 in.

11 52 14 in.
4 80 16 in

W ood
13 in. B u tte r

22 15 in. B u tte r
22 17 in. B u tte r
14 19 in. B u tte r

25 
5 75 
5 00 
4 25

2 50 
1 75

an d  1 lb ...........................  40
T H E BOUR CO., 

TOLEDO, O. 
COFFEE  
Roasted

D w in n e ll-W rig h t Co.’s B ’ds

4 00 
4 00 
3 80
3 00
4 00 
3 15 
3 15 
3 10
3 05 
6 00
4 00 
4 00 
2 10

3 15 
3 75 
3 25 
3 25 
3 00
2 75
3 15

A ssorted , 13-15-17 
A ssorted , 15-17-19

. .  W RAPPING PA PER
Com m on S tra w  ...........
F ib re  M anila, w h ite  . .  
F ib re  M anila, colored
No. 1 M anila  ...................
C ream  M anila  ...............
B u tc h e rs ’ M anila  . . . .  
W a x  B u tte r , s h o r t c ’n t 
W ax  B u tte r , fu ll count 
AVax B u tte r , ro lls . . . .  

Y EA ST CAKE
M agic, 3 doz................
S un ligh t, 3 doz..............
S un ligh t, 1% doz...........
A 'east F oam , 3 doz. . .  
Y eas t F oam , 3 doz. . .  
Y east F oam , 1% doz.

A XLE GREASE

1 65 
1 85

1 50
2 00 
3 75 
6 00
3 00
4 25

A pex H a m s  .....................
O pex B acon .....................
A pex L a rd  .......................
E x ce ls io r H a m s  ............
E xce ls io r B acon ...........
S ilve r S ta r  L a rd  .........
S ilve r S ta r  L a rd  .........
F am ily  P o rk  ...................
F a t  B ack  P o rk  ...............

P r ice s  quo ted  upon ap p li
ca tion , H am m ond , S tan d ish  
& Co., D e tro it, M ich.

SA FES

2
3
4 
4 
3
2%

13
20
19

1 15 
1 00 

50 
1 15 
1 00 
’ 58

W h ite  H ouse , 1 Ib. . . .  
W h ite  H ouse , 2tb . . . .  
E xcelsio r, B lend, lib  
E xcelsio r, B lend, 21b . 
T ip  Top, B lend, lib  .
R oyal B lend ................
R oyal H igh  G rade . . ,  
S u perio r B lend  . . . . . . .

F u ll line  of fire an d  b u r 
g la r  p roof sa fe s  k e p t In

L a u tz  B ros’. & Co, 
A cm e, 30 b ars , 75 lbs.
A cm e, 25 b a rs , 75 lbs.
A cm e, 25 b a rs , 70 lbs.
A cm e, 100 c a k e s ...........
B ig M aste r, 100 blocks
G erm an  M o t t l e d ..........
G erm an  M ottled , 5 bx. 
G erm an  M ottled  10 bx. 
G erm an  M ottled  25 bx 
M arseilles, 100 ca k es  . 
M arseilles, 100 cks. 5c 
M arseilles, 100 ck  toil 
M arseilles % box toil

P ro c to r  & G am ble Co.
L enox  ...............................  3 00
Ivory , 6 oz....................... 4 00
Ivory , 10 oz..................... 6 75
S ta r  .................................  3 35

T ra d esm an  Co.’s  B rand  
B lack  H aw k , one box 2 50 
B lack  H aw k , five bxs 2 40 
B lack  H aw k , te n  bxs  2 25

A. B. W risley
Good C heer ................... 4 00
Old C o u n try  ............... 2 40

Soap Pow ders 
Snow  Boy, 24s fam ily

size ........................... 3 75
Snow  Boy, 60 5s . . . .  2 40 
Snow  Boy, 100 5c . . . .  3 75 
Gold D ust, 24 la rg e  . .  4 50 
Gold D ust, 100 5c . . . .  4 00
K irko line, 24 41b..............2 80
P ea rlin e  ......................... 3 75
S oapine ........................... 4 00
B a u b itt’s  1776 ............. 3 75
R oseine ........................... 3 60
A rm our’s  ......................... 3 70
W isdom  ......................... 3 30

Soap C om pounds
Jo h n so n 's  F in e  ..........  5 10
Jo h n so n ’s X X X  ........... 4 25
R ub-N o-M ore  ............... 3 85
N ine  O 'clock ............... 3 30

S couring
E noch  M organ ’s  Sons

Sapolio, g ro ss  lo ts  . . . .  9 50 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ............... 2 40
S cou rine  M an u fac tu r in g  Co 
S courine , 50 cak es  . . . .  1 80 
S courine , 100 cak es  . .  3 50

250 in  c ra te  . 
250 in  c ra te  . 
250 in  c ra te  . 
250 in  c ra te  . 
250 in  c ra te  .

W ire  E n d  
250 in  c ra te  . 
250 in  c ra te  . 
250 in  c ra te  . 
250 in  c ra te  . 

Churns
B arre l, 5 gal., each  . 
B arre l, 10 gal., each  

C lothe* P in s  
R ound  H ead.

lb.,
lb.,
lb.,
lb.,
lb.

lb.,
lb.,
lb.,
lb.,

1 lb boxes, p e r  g ro ss  9 00 
3 Ib. boxes, p e r  g ro ss  24 00 

BAKING POW DER  
Royal

10c size  . .  90 
Ailb can s  1 35 
6 oz. c a n s  1 90 
% lb. can s  2 50 
% lb ca n s  3 75 
lib  can s  4 80 
3 lb can s  13 00 
5Tb cans 21 50

We Manufacture

P u b lic  S e a t in g
Exclusively

r h l l l v l l P C  We furnish churches of all denominations, designing and 
V l l l H v I l C a  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cithedral to the 
modest seating of a chapel.

The foct that we have furnished a large majority of the city  
O w lE U U lo  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.
I flH cF P  H n l U  ^ c ia l iz e  Lodge. Hall and Assembly seating. LtUUgC l i a n a  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs, .

Write Dept. Y.

American Seating Company
215 Wabash Ave. CHICAGO, ILL.

G R A N D  RA PID S N E W  Y ORK PH ILA D ELPH IA
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BUSINESS-WANTS DEPARTMENT
A dvertisem ents inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

BU SIN ES8 CHANCES.

F o r  Sale—Soda fo u n ta in , candy  and  
f ru it  s to re . H . W . S nyder, S ou th  H aven , 
M ich.________________________ ________ 231

C igar B usiness F o r  Sale—C iga r s ta n d  
in  H o te l M ain an d  F ir s t  N a tio n a l B ank  
Building, F o r t  S m ith , A rk . T he  H otel 
M ain s ta n d  is  considered  th e  b es t in  th e  
S ta te  of A rk an sas ; sa les  of th e  tw o  s ta n d s  
fo r th e  p a s t tw elve  m on ths  exceed $25,000; 
w ill sell to g e th e r  o r sep a ra te ly . T e rm s 
$2,000 cash , $2,000 each  in th i r ty  an d  s ix ty  
days. Sale inc ludes all fix tu res, lease an d  
business, an d  a  g u a ra n te e d  s to ck  of $2,000. 
B usiness  w ill e a rn  th i r ty  p e r  cen t, n e t on 
in v estm en t. F o r  fu r th e r  in fo rm atio n  a d 
d re ss  703 F ir s t  N a tio n a l B an k  Bldg., 
F o r t  S m ith , A rk.____  _______________230

S alesm en  ca lling  on m e rc h a n ts  an d  
tra d esm en  can  m ake $25 p e r  w eek  e x tra  
on th e  side. W rite  fo r p a r ticu la rs . Cou
pon -C ards, c a re  M ichigan T rad esm an .

900

F o r Sale—E ig h teen  hu n d red  do llar s tock  
gene ra l m erchand ise , sold seven ty -five  
h u nd red  since  J a n u a ry  1. L ocated  in 
g row ing  a lfa lfa  and  d a iry in g  d is tr ic t. 
Good p lace  to  m ake som e m oney a n d  r e 
g a in  h ea lth . T erm s, no tra d e s . C has. 
S tan ley , W au k en a , Calif.____________ 228

M ichigan co rp o ra tio n  w a n ts  th re e  s u c 
cessfu l business m en to  ta k e  com plete 
ch a rg e  of b ran ch  offices in  o th e r  citie s. 
M ust be w ell recom m ended  an d  in v e st 
$3,000 in secu ritie s  to  in su re  perm anency . 
L iberal sa la ry  an d  w ork in g  in te re s t  in  
business. W a lte r  G. A bbott, 16-18 M on- 
roe A ve., G rand  R apids, M ic h ._____ 227

H otel F o r Sale—Good com m ercial hotel, 
c e n tra lly  located  on th e  S t. Jo seph  rive r. 
T h re e -s to ry  b rick  build ing , fu rn ished , 
s tea m  h e a t an d  e lec tric  lig h ts , 30 room s, 
la rg e  b a rn  an d  o th e r  ou t bu ild ings and  
te n  a c re s  of land. W ill sell s ep ara te ly . 
E a sy  te rm s . Good p ay in g  business . F a il
ing  ‘ hea lth  reaso n  fo r selling. A ddress 
C. F. M ara n te tte , M endon, M ich. 226

F o r Sale—R ac k e t sto re , new  stock , 
cheap  re n t. Good tra d e  and  location . 
C ounty  sea t. H . C. A ustin , W ray , Colo.

If  you w an t to  p ass  an y  s ta te  p h arm acy  
ex am in a tio n , w rite  me. I  am  p rep a re d  to  
give you ju s t  th e  k ind  of help  you need. 
R obert L. W rig h t. No. 2306 E. B road  S t.,
R ichm ond, Va._______________________ 223

W e buy fo r ca sh  m erch an d ise  sto ck s  
of all k inds; d iscon tinued  lines, sa le sm en 's  
sam ples, m ill ends, seconds, m iscellan 
eous lots. W e buy a n y th in g  you a re  
w illing  to  sacrifice fo r sp o t cash . W h a t 
have you to  offer? W e ste rn  S alvage Co., 
229 S. C anal S t.. Chicago.__________ 221

P roposition  in  W isconsin, Iro n  county . 
9 600 a c re s  tim b e r  an d  land , 86,480,000 
feet saw  tim ber. A. W . T rickey , S pring -
v a le, M aine .__________ ______________322

F or Sale—A com plete  p lum bing  an d  tin  
shop w ith  g a ra g e  in  connection . A fine 
location  fo r th e  r ig h t m an . L a rg e  tra d e  
w orked up in  p lum bing, t in n in g  an d  
roofing; th e  only g a ra g e  in  tow n. B u ild 
ing and  b usiness  open fo r inspec tion . A d
d ress  L. B. 127, C ovington, Ohio. 220

F o r  Sale—G rocery  s tock  a n d  fix tu res, 
invoice a b o u t $3000. Low  re n t , no b e t te r  
location  S o u thern  M ichigan, 3,000 popu 
la tion . D ivision p o in t ra ilro ad  ce n te r, 
good fa rm in g  d is tr ic t, v e ry  a t t r a c t iv e  op
p o rtu n ity . D oing good business. A ddress 
N o 207, ca re  M ichigan T ra d esm an . 207

E sta b lish e d  p lum bing, s te a m -f it t in g  an d  
tin n in g  business, an n u a l sa le s  ab o u t 
$20,000; good location , p le n ty  of s to rag e  
room , low re n ta l. O w ner la rg e  c o n tra c to r  
a n d  ca n n o t g ive th is  b usiness  p ersonal 
a tte n tio n . Sell a t  in v en to ry , a b o u t $4,500. 
M igh t sell h a lf  In te re s t  to  experienced  
m an  capab le  of ta k in g  cha rge . T h e  R u s 
sell R ea l E s ta te  Co.. O gdensburg , N . Y.

209
F o r  Sale—A good ta ilo rin g , c lo th ing  

an d  fu rn is in g  b u s in ess  in  one of th e  b e s t 
W e s te rn  P en n sy lv a n ia  tow ns, popu la tion  
7,000. R eason  fo r  selling, s ickness . A d
d ress  J . B. B ed a rd, S t. M arys. P a . 208

G rocery— A  b a rg a in  in  f irs t-c la s s  g ro 
ce ry  in  one of th e  b e s t O klahom a tow ns; 
ab o u t $1,800 w ill hand le . A ddress B ox 51,
V in ita . Okla.___________________ 201

D rug  s to re  fo r sa le  a t  less th a n  invoice. 
W ould  sell h a lf  in te re s t  to  d ru g g is t w ho 
w ould ta k e  m a n ag em e n t of sto re . T he 
Sun D ru g  Co., C olorado S prings, Colo.

192
F o r Sale—N ice clean  s to ck  of d ry  goods, 

la d ies ’ shoes a n d  re a d y - to -w e a r  L ocated  
in one of th e  b est tow ns in  M ontana . 
M igh t conside r M inneapolis p ro p e rty  or 
good au tom obile  in  tra d e  fo r p a r t .  A d
d re ss  L. T. M oon, L iv ingston , M ont.

191
F o r Sale—D ru g  s to re  d o ing  good b u s i

ness in  th e  b e s t c ity  in  M ichigan. S p len
did chance  fo r you n g  m an . A ddress 
K azoo, c a re  T ra d esm an . 179

SPECIAL SALES.
L e t u s  do a  sea so n ’s b usiness  a t  a  profit 

fo r you in  a  te n  d ay s ’ sa le  W rite  for 
d a te  an d  te rm s . A. E . G reene, 116 
D w igh t B ldg., Jack so n , M ich._______ 217

F o r  Sale—Shoe s to ck  in  th r i f ty  m a n u 
fa c tu r in g  c ity  of five th o u san d  people. E s 
ta b lish ed  fifteen  y ea rs . Y early  sales, 
$20,000. S tock  in v en to rie s  a b o u t $8,000. 
R eason  fo r selling , d e a th  of ow ner. A d
d ress  No. 216, c a re  M ichigan T rad esm an .

216
F o r Sale o r  T ra d e—E u ro p e an  ho te l an d  

r e s ta u ra n t, fu lly  equ ipped  a n d  do ing  a  
good bu sin ess ; 18 room s; b e s t location . 
In v es tig a te . O w ner le av in g  acco u n t h ea lth . 
B e rt P rice , L a fa y e tte . In d ian a ._______218

F o r Sale—F u rn itu re  an d  u n d e rta k in g  
bu s in ess ; good reaso n s  fo r selling. A d
d ress  W. 80, c a re  T ra d esm an . 205

F o r Sale—G rocery  a n d  m e a t m a rk e t, 
c e n tra lly  loca ted  in  G rand  R ap id s. W ell 
estab lish ed . E s tim a te d  a t  $3,000. M ust 
sell on acco u n t of h ea lth . B a rg a in  fo r 
quick  sale . A ddress No. 189, c a re  M ichi- 
gan  T rad esm an .______________________ 189

W anted—G rocery  s to ck  in  S o u thern  
M ichigan o r N o rth e rn  Ohio, N o rth e rn  
In d ia n a . A bout $1,500 stock . M ust be a 
live business . C. F . A rm stead , H olland, 
Mich. _______ _______________________187

F o r  E x c h an g e—T en  room  residence, 
finely located , F ra n k fo r t, M ich. B ath , 
e lec tric  ligh t, c ity  w a te r. E x c h an g e  fo r 
m erchand ise . A ddress B, c a re  T ra d es- 
m an  _______________________________186

F o r Sale—1912 R am b le r C ross-C oun try , 
d riven  3,50o m iles, com pletely  equipped. 
T ires  f irs t-c la s s  condition . W ill sacrifice 
$700 fo r qu ick  sa le . A ddress  Edw . F . 
K ruse , 210 P e a r l  S t., G rand  R ap ids, M ich.

184
F o r Sale—U p -to -d a te  g rocery , fine fix

tu re s , in  h e a r t  of b u s in ess  d is tr ic t  of 
K alam azoo . F in e  tra d e . R eason , going  
in to  w holesale  business. A ddress A. W . 
W alsh , K alam azoo , M ich.____________190

$30,259 s to ck  of clo th ing , shoes, m e n ’s 
fu rn ish in g s  a n d  notions, a lso  tw o -s to ry  
solid b rick  bu ild ing , w o rth  $9,000. All 
c lear, to  exchange  fo r a  good fa rm  or 
tim b e r  lands. P lea se  do n o t a n sw e r u n 
less you h av e  fa rm s  th a t  a re  c lear. A d
d ress  P . O. B ox 493, N ew  London. W is., 
w here  s tock  is located .______________ 206

C ash  fo r yo u r b u sin ess  o r  p ro p e rty . I 
b rin g  bu y ers  a n d  se llers  to g e th e r. B u si
ness  p laces, a n d  rea l e s ta te  boug h t, sold 
and  exchanged . I f  you w a n t to  g e t in to  
o r  o u t of business , w rite  me. I  have  
fa rm s  th a t  can  be exchanged  fo r s to re s  
a n d  s to re s  th a t  can  be  tra d e d  fo r rea l 
e s ta te . I  h av e  ca sh  b u y ers  looking  fo r 
openings an d  b usiness  p laces  fo r sale . L e t 
m e know  your req u irem en ts . E s ta b lish ed  
1881. F ra n k  P . C leveland, R ea l E s ta te  
E x p e rt, 1261 A dam s E x p re ss  B uild ing , 
C hicago, 111.____________________ ‘_____

M erchand ise  of a ll k in d s  b o u g h t fo r 
ca sh  S ales s tr ic tly  confidential. D e tro it 
M ercan tile  Co.. 345 G ra tio t A ve, D e tro it, 
M ich. ________________________

F o r R en t—A t E lm ira , M ich., la rg e  lig h t 
double s to re . $15 m on th , w ith  gas , fu rnace , 
shelv ing , tab les , liv ing  room s. A. W . 
S te in. F en to n , M ich. ______________ 314

S to re  bu ild ing  fo r sale . S tock  of g en 
e ra l m erchand ise , v a lu a tio n  a b o u t $7,uvu. 
fo r cash . P a r tic u la rs  w r ite  o r  ca ll on 
G ra n t M cK ee, V iola, Mo, 210

F o r Sale—R oyal m e a t chopper, % ho rse  
pow er m otor, u sed  only  a  few  m o n th s; 
cam e to  u s  th ro u g h  a  m o rtg ag e  fo re 
c losure ; w ill sell w ith  g u a ran tee . W rite  
us a t  once. A ddress R h in e lan d e r C rea m 
e ry  & P roduce  Co., R h in e lan d e r. W is.

F o r  Sale—C lean s to ck  shoes  an d  g e n t s  
fu rn ish in g s . W rite  fo r p a r tic u la rs . J . L.
H opkins, H ebron , 111.________________ 164

F o r Sale—E xce llen t g en e ra l s to ck  in 
one of W e ste rn  M ich igan’s b e s t sm all 
tow ns. D oing fine business . E xpenses  
low. A ddress 145, c a re  T ra d esm an . 145 

I  p ay  ca sh  fo r  s to ck s  o r  p a r t  s to ck s  
of m erch an d ise . M u st b e  cheap . H .
K au fer, M ilw aukee, W is,_____________9 2 _

W e offer fo r sa le , fa rm s  an d  business 
p ro p e rty  in  n ea rly  a ll co u n ties  of M ich
igan  and  also  in  o th e r  s ta te s  of th e  
U nion. W e  buy, sell a n d  exchange 
fa rm s  fo r b usiness  p ro p e rty  a n d  ln v i t t  
you r co rrespondence. J .  E . T h e m  tc Co., 
7 th  F loo r K irb y  B ldg., S ag inaw , M ich. 659 

M erch an ts  P lea se  T a k e  N otice! W e 
h av e  c lien ts  of g ro cery  stocks, g en e ra l 
s tocks , d ry  goods stocks , h a rd w a re  stocks , 
d ru g  s tocks . W e  h av e  on o u r lis t a lso  a  
few  good fa rm s  to  exchange fo r such  
stocks. A lso c ity  p ro p erty . If  you w ish  
to  sell o r ex ch an g e  y o u r  b u s in ess  w rite  
us. G. R . B u sin ess  E xch an g e , 540 H o u se 
m an  B ldg., G ran d  R ap id s, M ich. 859

T o tra d e  A rk an sas , O klahom a, T exas  
fa rm s  fo r m erch an d ise  o r c ity  p ro p erty . 
B ox 67, H atfield , A rk.________________ 106

F o r  S ale—C onfec tionery , ice cream , 
b u s in ess  lunch  a n d  b ak e ry . L o ca ted  op
posite  un ion  depo t a n d  b o a t land ing , in  
tow n of 35,000 In h a b ita n ts  on L a k e  
M ichigan. H av e  o th e r  b u s in ess  to  a t 
te n d  to  an d  w ill sell v e ry  reasonab le . 
S ales a v e ra g e  $50 p e r  day . 75 p e r  cent, 
tr a n s ie n t  tra d e . A ddress No. 941, c a re
T r a d e s m a n . _______________________941__

G rocery  a n d  ice c ream  parlo r, doing  
cash  business . W ill sell reaso n ab le  fo r 
cash . R eason  fo r  selling , too  old to  a t 
te n d  to  business . Good location . 321 
K an sas  Ave., K a n sa s  C ity, K an ._____ 146

F o r Sale—C lean  s to c k  of g e n e ra l m e r
chand ise , loca ted  in  to w n  1,400 p opu la 
tion , do ing  $25,000 an n u a l busin ess . Good 
reaso n s  fo r  selling . A d d ress  B ox 205, 
Yale, M ich.____________________________ 30

If you w ish  to  buy , sell o r ex ch an g e  an y  
le g itim a te  b u sin ess  of a n y  k ind , an yw nere , 
co nsu lt o u r B usiness  C hance D ep a rtm en t. 
I ts  opera tio n  is  n a tio n a l in  scope and  
offers unexcelled  se rv ices  to  th e  seller, 
a s  w ell a s  th e  buyer. A dv an tag eo u s e x 
changes  fo r  o th e r  p ro p e rtie s  a re  o ften  
a rran g e d . In  w ritin g , s ta te  fu lly  you r 
w an ts . T h e  V arlan d  S ystem , C ap ita l 
B ank , S t. P au l, Min n . 814

F o r Sale— S aw m ill p ro p e rty  a t  F o rd  
R iver, M ichigan, co n s is tin g  of th re e  band  
saw m ill, sh ing le  m ill, tie  a n d  po st mill, 
la th  m ill, docks an d  tra m s , b lack sm ith  
shop a n d  m ach in e  shop all s tocked  w ith  
tools, la rg e  s to re  an d  office build ing , 
la rg e  b o a rd in g  house, la rg e  b a rn s , s ix ty - 
th re e  houses, lands, e tc ., a ll of w hich  
w ill be sold a t  a  ba rga in . A pply to  T he 
I. S tephenson  Co., W ells, D e lta  C ounty, 
M ichigan. 78

S afes  O pened—W . L . Slocum , sa fe  e x 
p e r t an d  locksm ith . 97 M onroe Ave.,
G rand  R ap ids. M ich.________________ 104

F u rn itu re  B usiness  F o r  Sale—W ill in 
voice a t  a b o u t $12,000. L oca ted  in  T u r 
lock, in  th e  fam ous T u rlock  ir r ig a tio n  
d is tr ic t. O ver 175,000 a c re s  in  th e  d is 
tr ic t. P opu la tion  3,000. G row ing  every  
day . Good reaso n s  fo r selling . S ales la s t  
y ea r, $30,000. A ddress B ox 217, T urlock ,
Cali.___________________________________ 20

W ill pay  ca sh  fo r s to ck  of shoes an d  
rubbers . A ddress M. J .  O., c a re  T ra d e s 
m an. 221

F o r Sale—D ouble b rick  block. T he 
c lo th ing  and  fu rn ish in g  s to re  is stocked  
w ith  ab o u t $8,000. T he  d ry  goods s to re  
is ready  fo r s tock . S helv ings, fix tures, 
e v e ry th in g  needed. B usiness  es tab lish ed  
27 yea rs . A lw ays p rosperous. R eason 
fo r selling, w ish  to  re tire . A ddress A. J. 
W ilhelm , T ra v e rse  C ity, M ich. 130

H ELP W A NTED .

W a n te d —T ra v e le rs  w ho .a re  ca lling  on 
th e  c lo th in g  or d e p a rtm e n t s to re  tra d e  
to  c a rry  a  well a d v e rtised  s to re  fix tu re  
a s  a  side line. Good com m ission  to  r e 
liab le  m en. In  w ritin g , s ta te  te r r i to ry  
covered. H a rd w a re  S upply Co., G rand  
R ap ids, M ich. 219

W an ted —Good sa le sm an  fo r c ity  trade . 
A lso m an  to  c a rry  sideline in  M ichigan, 
In d ian a , Ohio an d  W isconsin . Do not 
rep ly  un le ss  you m ean business. N a tio n 
a l L iquid Soap Co., 702 B ridge  S t., G rand
R apids, M ich,_________________________232

W anted '—M an w ith  a  g e n e ra l s to re  ex 
perience  a n d  com p eten t to  ta k e  ch a rg e  
of s to re  if  n ec essa ry  A ddress  No. 211,
c a re  T rad esm an ._____________________ 211

W a n ted —S u b sc rip tion  so lic ito rs  w ho 
h av e  h ad  a c tu a l ex p e rien ce  in  secu ring  
su b sc rib e rs  fo r tra d e  jo u rn a ls . S ta te  ex 
perience, le n g th  o f tim e  em ployed and  
n am es of fo rm e r em ployers. A ddress No.
897. ca re  M ich igan  T ra d esm an ._____ 897

W a n ted —C lerk  fo r g en e ra l s to re . M ust 
be sober and  in d u s trio u s  a n d  have  som e 
p rev ious experience . R efe ren ces  requ ired . 
A ddress S to re, c a re  T ra d esm an . 242

SITUATIONS W A NTED .

W a n ted —A position  by  reg iste red  
p h a rm ac is t. A dd ress No. 224, c a re  M ich
igan  T rad esm an . 224

AUCTIONEERS.

A uction  Sale—E x p e r t serv ices  g u a ra n 
teed  closing  o u t o r  red u c in g  sto ck s  of 
m erchand ise . F o r  d a te s  a n d  in fo rm atio n  
w rite  to  H en ry  N oring , A uctioneer, R eeds- 
burg , W is.____________________________115

The Legal W ay.
I f  a  law y e r su e  a  law ye r 

On a n  alib i
O r a  ca v e a t o r som eth ing .

N eed  a  body cry?
L e t th e  law y e r law  th e  law y e r 

T ill th e  co sts  a re  h igh ;
T roub le is th a t  som e one else w ill 

S uffer by a n d  by.

Desirability of Preventing Temptation 
Every  business house ought to 

m ake am ple provision to p ro tec t its 
em ployes from  tem ptation . A m er
chant was show ing me his system  for 
checking out goods. Every piece of 
m erchandise and every transaction  
had to pass through  several hands. 
I t  would have been m ost difficult to 
take anything w ithout detection.

“How do your em ployes regard  the 
system ?” I asked.

“Those th a t really th ink  about it 
a t all seem to appreciate th a t it is a 
p ro tection  and no t a reflection on 
their honesty. They know th a t if 
anything should be taken, the blame 
would be fixed on the righ t person, 
and no breath  of suspicion would a t
tach to  the innocent."

“D o you have much troub je?” 1 
asked.

“V ery little . The system  discour
ages any thought of taking anything. 
O ccasionally there is a man who 
m ight be tem pted if he though t he 
would escape detection, but this sys
tem  helps to  support his m oral sense. 
W e had trouble before we put in this 
system . T hen everyth ing w ent at 
loose ends and, a lthough we missed 
things, we w ere unable to fix the 
blame. W e finally caught tw o men 
and they declared that they never 
would have sta rted  on the w rong way 
if we had not made it so easy for 
them . The constan t suggestion 
caused bv our laxity  was too much 
for them . A fter that we felt it our 
plain duty  to install a system  th a t 
would pro tect any such men from  
tem ptation, as w ell as to exonerate  
the innocent in case of loss, and also 
to p ro tec t ourselves.”

F rank  Stowell.

F riends expect m ore of us than 
we are able to perform . Enem ies ex
pect less of us than we can do.

Parcels Post Zone 
Maps

We are prepared to furnish local 
zone maps, about 10 x  14 inches in 
size, showing towns located in first 
and second zones from the place of 
computation (similar to the map 
printed in the Michigan Tradesman 
of Dec. 11). as follows:

500.......... ..........$11.00
1000.......... ..........  13.00
1500.......... .........  15.00
2000.......... ..........  17.00

This includes the making of an en
graved plate about 8 x  10 inches in 
size and the printing at top or bot
tom of plate several lines setting 
forth who is responsible for the dis
tribution of the map. On account of 
the timeliness of the map. due to the 
interest in parcels post at this time, 
no souvenir would be more generally 
appreciated than this.

Tradesman Company 
Grand Rapids, Mich.
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SU N N Y  JIM.

Cogent Criticisms From the Metrop
olis of Michigan.

D etroit, June 24— P artia l announce
m ent in last week's issue regard ing  
our entree (salubrious term ) as the 
special correspondent from  the City of 
the S tra its (antonym  c ro o k s) : “The 
T radesm an looks forw ard to a long 
and successful relation v _h its  valued 
con tribu to r in the new field.” A fter 
hunting  the city over for a building 
w herein we could se t up a kerosene 
stove, the drinks and our straw  ticks, 
wre can, w ith im punity, say there  isn’t 
a durn field left in D etro it.

Ye versatile editor has a reputation  
for veracity  larger than  a 10 cent cut 
of porterhouse steak and, far be it 
from  us to  dam age th a t reputation . 
He stated  we would sta rt our column 
of idle p ra ttle  this week—his standing 
as a veracious ed ito r still stands (la
bor unions excepted). H aving been 
in M ichigan's m etropolis such a  short 
time, we have not had opportunities 
of g rabbing off much available news. 
As the few rem aining bristles either 
drop from  our m arble top or turn 
gray we hope to  im prove our column, 
both in quality  and quantity.

Je rry  M oore, all around good fel
low and cham pion Spanish athlete of 
the w orld and betw een tim es dispen
ser of m en’s neckw ear in carlo ts for 
B urnham , Stoepel & Co., displayed an 
entire  new outfit of clothes a short 
tim e ago. A friend asked him where 
he made the raise. “O h,” said Je rry , 
“ I m et some friends a few evenings 
ago and they w ere very desirous of 
tak ing my m oney away from  me. 
W ell, when I purchased the new suit 
and overcoat, I still had 50 cents left.”

F red  C. R ichter w as in D etro it 
S aturday night. F red, w ho is Grand 
Secretary  of the U. C. T. of M ichigan, 
is one of our tru ly  enthusiastic U. C. 
T .ers. H e was invited to a ttend  the 
Council m eeting of No. 9, to  be held 
th a t evening. Did he attend? Yep, 
like Kelly did.

M. W ohlgem uth, m em ber of Coun
cil No. 9, is laid up a t his home with 
a broken leg. Mr. W ohlgem uth  rep 
resen ts M. W ohlgem uth  & Son, of 
th is city, and it is hoped to see him 
around his usual haun ts a t an early 
date.

A rth u r Brevitz, elongated  depart
m ent m anager for B urnham , Stoepel 
& Co., says he would no t m ind going 
to  w ar w ith the Japs if he could do 
his shoo ting  w ith a billiard cue and 
pool balls.

S. H . H art, local represen tative for 
the J. B. Sipe Oil Co., of P ittsburg , 
is ill and confined to  his bed. Mr. 
H a rt is an active m em ber of U. C. T. 
Council, No. 9, who join w ith his 
m any o ther friends in w ishing him a 
speedy recovery.

John  H artn er, D e tro it city rep re
sentative for Edson, M oore & Co., 
sajrs a salesm an should never w orry 
about selling a custom er too man 
goods. W hat should w orry  him is 
leaving any th ing  for the next m an to 
sell.

D e tro it Council, No. 9, initiated 
four of the likeliest looking candi
dates gotten  together in m any moons. 
T hey  had no sooner recovered their

wind, follow ing the gen tle  in itiatory  
cerem onies, than  they  cut loose with 
a quantity  of enthusiasm  which 
aroused even Secretary  M arks. Such 
m en are no t only a credit to  their 
Council, bu t to  the traveling  profes
sion in general and their com m unities 
as well. T he new m em bers and the 
firms they represen t are as follow s: 
W ilburt B. Dean, Pennsylvania R ub
ber Co., Jeanette , Pa.; John  S. A n
drews, Boyer-Cam pbell Co., D etro it; 
W m . W . N eubaur, N ational Soap Co., 
D etro it; Michael Lyons, Landes M a
chine Co., St. Louis, Mo.

In the olden days it was custom ary 
for traveling  men to  drink. N ow a
days it is  very uncom m on to find a 
traveling m an who doesn’t drink.

Som ew here and som etim e we read 
an article in the T radesm an w herein 
the editor cast slighting rem arks con
cerning the w riting  of poetry  by the 
different correspondents. As the a r
ticle m entioned poetry , th a t le t’s us 
out.

H e stood  on th e  b ridge  a t  m idn igh t 
C a rry in g  a  m ost beau tifu l bun,

M any doors a p p e a red  before h im
W hen  th e re  shou ld  h av e  been  b u t one.

F o r Grand Rapids Council, U. C. T. 
to  carry  off any prizes next year, they 
will go a trifle faster than  in the past. 
W atch  Cadillac and No. 9 Councils 
speed up. T heir bonnets are  in the 
circle. No. 9 is going to  win the 
baseball cup next year.

Grand Rapids know s how.
D etro it does it!
Bill B osnian's p rayer of last week 

is now answ ered.
Sorry we m issed U ra Donald Laird.
W e’re still honest—we couldn 't find 

the o ther fellow ’s um brella w hen it 
rained.

O thers because they do not have to  
make out an expense account.

And still o thers because they never 
go t into the new spaper game.

Jam es M. Goldstein.

Honks From Auto City Council.
Lansing, June  24—R eports from  

various m em bers of our Council who 
attended the G rand Council m eeting 
all agree th a t a generl good time 
was had.

Mrs. F. H . H astings is spending 
the week a t Casnovia with her parents.

I t  beats Sam H ill w hat a circus 
will do to  a council m eeting when 
both are scheduled to  do business at 
the same hour. H ow ever, several of 
our m em bers had seen a circus be
fore and enough were on hand to  
initiate the tw o candidates w ho came 
up fo r their m edicine a t our last 
m eeting.

B ro ther Benedict, w ho has recen t
ly retu rned  from  an extended trip  
through the S outhern  sta tes, was p res
en t at our last m eeting, and, by re
quest, gave us a very in teresting  talk  
on Dixie Land.

B ro ther A. E. K rats spent tw o days 
of last week fishing at A lw ard Lake, 
which—if you ride—is about fifteen 
miles distant, but—if you walk—is 
much farther. B ro ther K. rep o rts  a 
fine catch of fifty bass, the sm allest of 
which w as no t less than  th ree inches 
in length, and m any of them  would 
weigh a pound. T he largest—well, 
ask him!

B ro thers B. A. Dickey and A. J.
Roby are the two new members of

our Council who w ere initiated a t our 
last m eeting. B oth rep resen t the 
R um ley P roducts Co., w ith headquar
ters a t Lansing.

B ro ther E. H. Sim pkins gets lost 
every tim e he attem pts to drive from 
Belding to L ansing or from  L ansing 
to  Belding. B e tter let G eorge go 
ahead. H e has the fastest car any
way.

F red  M ott and son, K enneth , re
turned last S aturday from  a success
ful fishing trip  near Pinkney. W e 
know it was a successful trip because 
F red sent some over.

B ro ther W ard  Hill has been ap
pointed Superin tendent of Public 
W orks and assum ed the duties of 
th a t office, resigning his position with 
the M ichigan Bridge & Iron  Co.

Post A, M ichigan K nights of the 
Grip, will picnic at H asle t Park  next 
Saturday. An invitation to frolic 
with them  has been extended to  Auto 
City Council.

D on 't forget that assessm ent No. 
117 and sem i-annual dues should be 
paid this m onth.

B rother F . H . H astings has a very 
fast car—som etim es. On the way to 
the Grand Council m eeting it became 
so fast th a t it required tw o horses 
and an hour's time to  m ake less than 
a mile. T h is is no th ing  against the 
car o r F red ’s driving, but show s the 
condition of a certain  road w here 
the farm ers, in attem pting  to make 
it better, have really m ade it worse. 
In  fact, its so bad that they keep a 
team  near by to haul the unfortunates 
out—for $1 each.

A bout fifty g raduates from  the D e
tro it Law College visited the Suprem e 
C ourt at L ansing last Friday and were 
given perm ission to practice law w ith 
in the State. T h ere ’s noth ing un
usual about this, as the same th ing  
happens every June. W hen the time 
arrived for leaving, it was found they 
m ust w ait several hours for the P. 
M. train . T here 's  no th ing  ve^y un
usual about w aiting for a P. M. train , 
but the unusual p art came when sev
eral of the enthusiastic crow d took 
acceptions to  the action of one lone 
policem an who refused to allow them  
to block the entrance to  the depot 
w aiting room  and showed their dis
position by forceably tak ing  several 
of their com rades, one at a tim e, and 
stand ing  them  on the back of one of 
the w aiting  room  seats and calling 
for a speech. Each tried to  say som e
th ing  real sm art, bu t failing in this, 
contended them selves and brought 
cheers from  their fellows by saying 
uncom plim entary th ings about L an
sing. H . D. Bullen.

T he Rapid E g g  T ester, which is 
being exploited by the Rapid E gg  
T ester Co., of Saginaw, is m eeting 
w ith a very hearty  reception at the 
hands of the trade. T h is is one of 
the best and m ost up-to-date devices 
th a t any m erchan t can adopt, because 
it will enable him  to  m inim ize all the 
losses incident to  the handling of 
eggs. T he m anufacturer will cheer
fully send illustrated  circulars and 
price lists on application and a speci
m en T e ste r  can be seen at the office 
of the T radesm an Com pany or at the 
office of the Manufacturer in Saginaw.

On the Road to Grand Counselor.
A t the recent m eeting of the Grand 

Council, U. C. T., held in th is city, 
John  A. H ach, Jr., of Coldw ater, was 
elected to  the office of Grand Sentinel, 
which s ta rts  him on the upw ard road 
to the highest office w ithin the gift of 
the S tate  organization. U nder con-

John  A. H ach, Jr.

ditions, Mr. H ach will reach the office 
of G rand C ounselor in about four 
years, occupying in the m eantim e the 
positions of G rand Page, G rand Con
ductor and G rand Jun io r Counselor. 
Mr. H ach is a salesm an of m arked 
ability  and his recognition by the 
G rand Council is, undoubtedly, due 
to his activ ity  during  the past year in 
securing the enactm ent of the new 
hotel inspection law which was cre
ated by the last L egislature.

Butter, Eggs, Poultry, Beans and Po
tatoes, at Buffalo.

Buffalo, June 25—C ream ery butter, 
fresh, 25@28c; dairy, 23@26c; poor 
to good, all kinds, 18@22c.

Cheese— Fancy, old 17c; choice, 15 
@16c; new fancy 15@15J^c; poor to 
common, 6@13c.

E ggs— Choice, fresh candled, 21@ 
22c; at m ark  20@22c.

P ou ltry  (live)—T urkeys, 14@15c; 
cox, 12@13; fowls, 16@17c; springs, 
22@25c; ducks, 15@16c.

Beans—Red kidney, $2@2.25; white 
kidney, new $3@3.25; medium, $2.40; 
narrow , new $3@3.40; pea, new $2.35 
@2.40.

P o ta toes— New $2.25@2.50 per bbl.
Rea & W itzig.

L ansing—T he Capital City E ng i
neering & Tool W orks have begun 
operations at 231 South G rand street. 
T hey will m anufacture tool jigs, punch 
and die fixtures and o ther m achine 
specialties.

BU SIN ESS CHANCES.
W e buy  an d  sell seco n d -h an d  s to re  fix

tu re s . G ran d  R ap id s  M erchand ise  & F ix - 
tu re s  Co., 803 M onroe Ave.______ 236

Sale o r E x c h an g e—Clothing, shoes and  
fu rn ish in g s , do ing  a  good business, long 
es ta b lish ed  in  a  c l t -  of 5,500, S ou th ern  
M ichigan. W ill ex change value  fo r  va lue  
fo r a  g en e ra l m erch an d ise  s to ck  in  a  
sm a lle r  tow n , w ith  a  good fa rm in g  tra d e . 
A ddress  No. 233, c a re  T ra d esm an . 233

F o r  Sale— S tock  d ry  goods, shoes, g ro - 
ceries, sm all tow n  in  good fa rm in g  coun 
try . E s ta b lish ed  10 y e a rs  a n d  h av e  good 
trad e . S tock  an d  fix tu res  In ven to ry  ab o u t 
$9,000, w h ich  can  be reduced. A  splendid  
o p po rtun ity . Good reaso n s  fo r  selling. 
A ddress No. 234, c a re  T ra d esm an . 234

We p a y  CASH fo r m erch an d ise  s tock  
an d  fix tu res. G rand  R ap id s  M erchand ise 
& F ix tu re s  Co., 803 Monroe Ave. 235
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Modern Plant 
Complete Stock 
Competent Organization 
Location

These advantages enable 
us to guarantee prompt 
and satisfactory shipment 
of all orders intrusted to 
our care. Special atten» 
tion to mail and telephone 
orders. ^  ^

W orden Q rocer Company
Grand Rapids—Kalamazoo 

The Prompt Shippers

SUMMER TIME 
IS TEA TIME

TETLEY’S
INDIA

CEYLON

TEAS
Are good for that tired feeling

Fragrant 
Delicious 
Invigorating

Hot or Iced

Call and see our Tea Tree grow
ing from a seed from the Imperial 
Gardens.

THE TEA HOUSE

Judson Grocer Co.
The Pure Foods House 

GRAND RAPIDS, MICHIGAN

Consumers are Wedded to the

Hart Brand Canned Foods
Because Quality is Always Notable

All products packed at our five plants in West Michigan, in the finest fruit and vegetable belts 
in the Union, are grown on our own lands adjacent to the various plants; packed fresh from the 
fields and orchards, under best sanitary conditions, insuring exquisite flavor, fine texture, nat
ural color. Every can is well filled.

The HART BRANDS Satisfy Consumers 
They Are Trade Winners and Trade Holders

Vegetables:—Peas, Corn, Succotash, Stringless Beans, Pork and Beans, Pumpkin, Red Kidney 
Beans, Tomatoes, Spinach, Beets.

Fruits:—Cherries, Strawberries, Red Raspberries, Black Raspberries, Plums, Pears, Peaches..

9  . "" ' ' 1    ”  ' . ...............................  ' i ■ i i i ■ ■ I , ,  -  ,

W. R. ROACH & CO., HART, MICH.
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Sort up your stock, mail us your order and we will 
demonstrate our ability to please you, for we always carry 
a complete line of work-shirts in plain and fancy colors 
and are therefore in a position to fill orders promptly and 
satisfactorily.

Manufactured by

The Ideal Clothing Co.
Grand Rapids, Mich.


