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% W h e n  the  lit t le  to y  gun  

£  B y  te a c h in g  s h o rt-h a n d  to th e  fa v o r ite  son .

|  W hen  g ra n d  so u ls  h o ve r n ig h !
* f f  S  W hen  W a s h in g to n  bends from  th e  ho nest b lue  s k y !

£  T h e  ch a rte r  o f  h ea ven  in  h is  g lo r if ie d  h a n d s !

*  1  W h e n  h is  co m ra d e — s tro n g , h ig h ,

*  (F o r  b o th  w e n t to  th e ir  rest th e  sam e F o u rth  o f J u ly !)

*  W h en  F ra n k lin — g ra n d , d ro ll—
*  11 T h a t  co u ld  lig h tn in g s  c o n tro l,

*  11 Com es here  w ith  h is  s tu rd y , p ro g re s s ive  o ld  s o u l!

1  11 W h e n  fre e d o m ’s s tro n g  s ta f f—

$  ' l l  W rite s  in  m e m o ry ’s a lbum  h is  h u g h  a u to g ra p h !

1  O u r  n d t U l  , U U y  B u t le t th o u g h t  h a ve  its  w a y ,

|  A n d  g iv e  m em ory s w a y ;

£  ^  D o  w e  th in k  o f th e  cost o f  th is  g lo r if ie d  d a y?

$  W h ile  the  h a rv e s t -f ie ld  w a ve s .

{  O h , th e  F o u rth  o f J u ly !  D o  w e  th ink  o f tho se  b ra ve s  
£  W h e n  fire -c ra c k e rs  f ly ,  ¡ n the  fa rm s th ic k ly  p la n te d  w ith  th o u sa n d s  o f g ra ve s ?  

i  A n d  u rc h in s  in  p e ttico a ts  ty ra n ts  d e fy !
-r H o w  th e  g re a t f la g  up  there ,

£  W h e n  a ll the  s t i ll  a ir  C le a n  a n d  p u re  as th e  a ir ,
f  C reep s  a w a y  in  d e s p a ir , H as been d ra b b le d  w ith  b lo o d -d ro p s  a nd  tra ile d  in d e sp a ir?  

£  A n d  c la m o r is  k in g , be  th e  d a y  dark  o r  fa ir !
{  D o  w e  k n o w  w h a t a la n d  

£  W h en  fre e d o m ’s red  flo w e rs  God h a th  p la ce d  in  o u r h a n d ,
£  F a ll  in  s ta r -s p a n g le d  s h o w e rs , T o  be  m ade in to  s ta r -g e m s or c rush ed  in to  sa nd ?  

j  A n d  lib e rty  capers  fo r tw enty-four hours.

{  W h en  th e  m o rn ’s u sh e re d  in  D o o m e d  to  n o  second p lace  
i  B y  a s le e p -c ru s h in g  d in , Must g lr fte r w rit, trm m p h  o r d ,e  ,n  d .sg race ?

£  T h a t  tem pts us to use p h ilo lo g ic a l s in ; T h a f  m ////ons u n b o n r,

*  . , . A t  n ig h t , noon  a n d  m o rn ,
£  W h e n  the  f° re n oon  a d va n ce s  us w jfh  b fe ss ings o r curse  us w jth  sco rn ,
$  W ith  la rg e  c ircum sta n ces , n

*  S u b je c t in g  o u r liv e s  to  d e b a ta b le  ch a n ces , p o r  ra is in g  m ore h ig h

£  F re e d o m ’s f la g  to th e  s k y ,
*  ' W h e n  th e  so ld ie rs  o f  peace  O r  l o s i n g  fo re v e r th e  F o u rth  o f  J u ly !
-r T h e ir  a ttra c tio n s  in c re a s e , r  . .
£  B y  m a rc h in g , p ro te c te d  w ith  c lu b s  o f  p o lic e ;

-R
■R
•R
•R
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FRANKLIN CARTON SUG AR.

You make the profit on EVERY CARTON in it AT ONE 
SALE. You make ONE DELIVERY instead of a DOZEN OR 
MORE. You make the profit on all the sugar your customer 
will buy for some time and prevent her trading elsewhere as 
long as the sugar you’ve sold her lasts. You can sell 
FRANKLIN CARTON SUGAR by the container if you’ll 
call customers’ attention to the convenience of having a 
supply of it on hand, and remind them that they use sugar 
EVERY DAY. FRANKLIN FINE GRANULATED and 
DESSERT AND TABLE, the grades that are used most, are 
packed in containers that do not hold too much for the 
average family.

You can buy Franklin Sugar in the original containers 
of 2k, k8, 60 and t20 lbs., according to grade.

THE FRANKLIN SUGAR REFINING CO.
PHILADELPH IA, PA.

‘Your custom ers k n ow  FR A N K LIN  C A R T O N  SU G A R  
is C L E A N  sugar.”

Handle It

On Its Record
In all the years “White House” 

Coffee has been marketed, it 

has never been allowed to de

teriorate in character or quality. 

If you have followed its rise to 

its present top-notch position as 

the leader, you know we’re 

right. &k & &

JUDSON GROCER CO.—Grand Rapids, Mich.
W holesale Distributors o f  

D W IN E L L -W R IG H T  C O M PANY PRO DUCTS

in your
L autz S n o w  B o y W ashing Powder

J B u f f a l o ,  N.  Y.
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T H E  IC E  C R EA M  SE R V IC E .
Ice cream in its various form s is no 

longer a luxury during the sum m er 
m onths. Tt lias grow n to be a neces
sity , As a food, it is nourishing, while 
the cooling effect is too pleasing to 
need question. It is the favorite des
sert with all classes and it is w ithin 
tlie reach of all. Every town needs 
and will liberally patronize this p ro 
duct in some form. If you cater to 
the w ants of the inner m an am ong 
your patrons, be assured that this de
partm ent will be sure to prove a popu
lar one.

T here are certain accessories which 
are indispensable to the best results. 
The first is absolute cleanliness. W hile 
the general service of the store m ay 
Sometimes not be stric tly  im m aculate 
and still be tolerated, that connected 
with the service of ice cream  will be 
at once condem ned if slackness in de
tail is allowed. T here  is so evidently 
no reason why cleanliness should not 
prevail that lack of it is justifiable 
cause for ostracism . T here are no 
greasy  dishes requiring ex tra  care in 
cleansing. T here is no th ing  to dry 
on and cling persistently . T here is 
every reason why all parts of the 
service should be b righ t and shining.

W e recall one counter w here ice 
cream cones arc served at low rates. 
But the exhibition of soiled napkins 
in the p reparation  was quite enough 
to suffice. If cheapness is your virtue, 
at least m ake it a point to  furnish the 
pure article and to have your tables 
brigh t and shining. If cold w ater is 
furnished, let it be pure in an abso
lute clean glass. Clouded glasses are 
repulsive. If you cannot afford to 
furnish even paper napkins for the 
price asked, at least see th a t the d ish
washing has not been slighted. F u r
nish a cool room  free from  flies. A 
few flowers, even though only way- 
side weeds, add to the dain tiness of 
the service. But above all, be neat, 
prom pt, and uniform ly precise in the 
work.

T H E  P E A C E  FLA G .
In a few days our windows will be 

draped with bunting  in honor of the 
N ation’s birth . I t  m ay be we will 
cling for ano ther F o u rth  of Ju ly  to 
the old jtprm, w ith $ je  parallel lines

of stars. I t  m ay be some of us will 
show for the first time the Peace 
Flag, already accepted by the P resi
dent and the W ar and Navy D epart
m ents, and aw aiting the form al recog
nition of Congress.

The flock of sta tes recently  added 
to our Union render a new arrange
m ent of the sta rs on the flag neces
sary. Of the five hundred designs re
cently subm itted to the authorities at 
W ashington, that of W ayne W hip 
ple, a Pennsylvanian, has been 
deemed the m ost w orthy. Mr. W hip
ple has already gained a reputation  
as an author, his recent H isto ry  of 
Lincoln causing R obert Lincoln to 
“break  a rule and silence of fifty 
years to  give you m y thanks and 
praise for bring ing  the Am erican peo
ple so close to m y fa th er’s heart.”

The design show s a central star 
composed of th irteen  sta rs—one for 
each of the th irteen  original states. 
T he .grouping is sim ple and effective. 
In the upper line is a single star; 
next a line of four sta rs ; the th ird  
line consists of three, a lte rnating  with 
the four, and the central one of the 
trip let being ju st opposite the single 
s ta r first m entioned; then com es an
other row  of four, and lastly  a single 
star, com pleting the six-pointed fig
ure. Surrounding these is a circle of 
twenty-five stars, one for each of the 
sta tes adm itted  during the first cen
tury of the N ation’s life. Scattered  
at equal distances in an ou ter circle 
are the ten sta rs represen ting  the 
ten sta tes which have since become 
m em bers of the group. The design 
is sym bolical at every stage; and it 
is em inently  artistic, the curves being 
at once recognized as very much 
m ore beautiful than  the s tra igh t lines 
to which we have so long been ac
custom ed; and none will m ore joyfu l
ly receive this emblem of patrio tism  
than the tradesm an, for to no o ther 
class will this increased decorative 
elem ent have a m ore practical value.

P R E S S IN G  P IN E A P P L E S .
Did you ever notice tha t those who 

have once bought pineapples fo r can
ning are alm ost certain  to come to 
you regularly  for them  every sea
son? I here is a rich flavor in them 
w hich is not obtainable in any o ther 
lrtiit. A et the vast m ajority  of house
w ives—those who regu larly  make it 
a point to put up cherries and straw 
berries and a variety of o ther fruit— 
pass the pineapple by w ithout even 
so much as a trial. It is these to 
whom the special appeal m ust be g iv
en.

A physican in one com m unity where 
d iphtheria  had been epidemic advised 
the free use of this fruit, either in the 
fresh sta te  or canned, recom m ending 
it both as a preventive and a cure. 
The rem edy is so easily tried  that it

is well w orth the experim ent, and one 
may feel certain tha t if it does not 
cure it at least does no harm —which 
is m ore than  can be said of some of 
the drugs in com m on use. As an ap
petizer, it is be tte r than  medicine; 
and some m arked im provem ents in 
im paired digestion have been traced 
to the use of pineapples. In  fact, this 
fruit is w holesom e, and if any one 
thm ks that it is too great a luxury 
to be indulged in, he should rem em 
ber that health is a g rea ter luxury 
and tha t anything which is known to 
prom ote health is cheap at a far 
g rea ter price.

T he preparation  is easy if you know
how. Cut into q uart(:*rs. nul ti,ien
slice trans versely in s-set:ion s of c
venient size, having first w ;(shed the
pineapple th o roncbly. Tin - Pari:tigs
can then he saved, si,ew ed, and the
juice strailued, thus ob viaiting ;:iny
waste. Xe:ver let the green fruit go
out of your hand s withe>ut charg illg
the custon ler how to rip en it. Th ose
n nt famili ar with the fruíit might
otherw ise find it uns;attiif ac to ry  ;and
not realize: where the tr<mb le res:ted.
Specialize on the■ \Y IKilleso me pi
apple and,, when it has rerich cd the
bottom -no tch staiie, <ím pha size the
fact that you are: now offering the
fruit for canning.

F IS H  PR O D U C T S
Good fish products are always w el

comed during the w arm  m onths, and 
it is a part of your m ission to press 
those ioods which are m ost whole
some in their respective seasons. It 
may be that you are near some choice 
fishing reso rt and can with a little  
ex tra  effort supply the fresh product 
in all its delicacy. T here are always 
plenty of boys and old m en who will 
be glad of an excuse to go fishing, 
especially when their sport can be 
turned into profit. Strive to in terest 
them , to handle the fish at a small 
profit, rem em bering that the accom 
m odation of your patrons in this m at
ter is one thing w orth considering; 
and th a t your enterprise  in bringing 
the first-class article within their reach 
will surely be appreciated—and re 
warded.

Make a specialty of your canned 
goods. T here are those who enjoy 
a certain species who will never be
lieve that o ther sorts are w orth the 
trial. Salm on, of course, stands at 
the head of the list, alm ost univer
sally liked by all who ever use fish, 
and adapted to several uses. A few 
choice recipes for its p reparation  will 
usually be appreciated, and a gradual 
w idening out of its variations em pha
sized. Then there are the salt fish, 
some of them  excellent. W hen you 
have occasion to furnish these, be 
sure that they are kept in good con
dition and never allowed to stand

aromi <I in a hot room where they will
b e com:e stale, or at leiist have the: ap-
peararice of stalemess, even if the}r are
fresh. Looks cpunt for much,, es-
pedal!iy with the fish r>roducts.

If some one ircmarl<s that tlie;> do
not think herr ing fi t to cat, just
make them  a p resent of enough for
a taso2, and takei the <diances of mak-
,n g a new frienc1 for ithem. The nut-
tirai d islike of s< :<r the dried cod
can no come, the odor even
pro vii ig offensiv e; but: there are o til
ers. The variety sh products an d
the many ways in wh icli they can be
Server1 is in ma ny ccimmunities very
little understood.

F. R, T aft, S ta te  Inspector of Nur- 

ney General tiiat his departm ent is 

abandoned vineyard^ and orchards, and

and m aking the fight against in-ects 

orchard or vineyard becom es the

diseases and pests am 1 a menace to
the entiire neighborhc>od. However
carefully [the good fru it g row er may
spray to>r the protect ion of h is or-
chard or vines, he can not be safe so
long as the ueglecte d orchard in
which di sense and inse ets and fungus
run no t rem ains. If tiic ow ner of the
neglect e ff place is not sufficiently in-
terested to take prop er care of his

m atter of great cons
it not to he a 
equence if the

trees ane rooted out. If he will not
raise go nd fruit himsel f he ought not

lowed to stand. in the way of
o thers d •'ing s... It is certain  a man
would not be pcrm ittei 1 to m aintain a
pest ho!!e in a neigh! »orhood to on
danger t lie lives of nth ers. He would
no t he allowed to k.eep a diseased
herd of cattle or flock of sheep. 
H ealthy  trees are as im portan t as 
healthy live stock and a grow er 
should not be perm itted  to allow his 
old orchard to  spread disease to the 
healthy trees of his neighbors.

It is a poor policy to neglect an 
old custom er to please a new one. 
besides being unfair. T here is dan
ger of losing the old custom er, and 
the new one may not prove as good, 
even if he re tu rns with m ore business.

Every employe pays for the am ount 
of supervision he requires. As this 
decreases, his w ages increase, for his 
value goes up.
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CLO VERLAN D.

Zephyrs From the Upper Peninsula 
of Michigan.

M arquette, June 30—W e were very 
much pleased to  note in last week’s 
T radesm an a com m unication from 
Geo. C. Conn, F re igh t Traffic M ana
ger of the P. M. R R., speaking a 
good w ord for W . W . W alker, Vice- 
P resident and General M anager of the 
D., S. S. & A. Railway. H e could 
no t say too much in praise of Mr. 
W alker from  the traveling  m an’s 
point of view. H ow ever, we m ust ac
cuse him of having read our article 
ra th er carelessly, because we added a 
foot note, m aking clear th a t the ar
ticle referred  to  w as w ritten  during  
the regim e of a form er m anagem ent 
and some m onths before Mr. W alker 
becam e G eneral M anager; also adding 
tha t a num ber of the then existing 
evils had been corrected  under Mr. 
W alker’s m anagem ent and th a t Mr. 
W alker’s a ttitude tow ard  the com 
m ercial travelers was a m ost friendly 
one and th a t his en tire  course was 
governed by a sp irit of p rogressive
ness which becam e very  popular w ith 
all U pper Peninsula people.

T he last issue of the T radesm an 
b rought tears to  the eyes of all good 
and true U. C. T .’s. “T he D ram atic 
Passing of Charles W heeler” b rought 
sadness to m any and m any a heart 
Alas, poor Charlie! T he poor devil 
isn’t much loss, especially since the 
good L ord found a m an in the person 
of W ilbur B urns w ho w as willing 
over his bier (no t beer) to  conse
crate him self to  carry  ou t the fool 
ideas begat by him. All will agree 
tha t no m ore appropriate consecra
tion could be m ade; also nobody could 
question the wisdom of the good Lord 
in selecting W ilbur B urns to  carry  
on the w ork of the departed, viewing 
the situation from  the angle of adapt
ability.

But hark! Since penning the above 
we have had a strange, strange ex
perience. W e visited the Clifton H o 
tel during  the silent w atches of the 
m idnight hour, as was our w ont when 
poor Charlie lived, but it w asn’t as 
it used to  be. N o, no, alas! T here 
w as a vacant place, a m issing link and 
in our sadness of heart, we sought 
solitude and. while there pondering, 
repeated the fam ous soliloquy of H am 
let, beginning “T o  be o r no t to  be.” 
In  my solitude, while I was thus m us
ing, a strange light surrounded me 
and a strange feeling crept over me. 
I thought of the old days, and an old 
poem entitled “Can T his Be D eath? ’ 
came to  me in the form  of the sw eet
est music. T hen the scene changed 
to  the unm istakable presence of a 
m ighty ghost. I fo rgo t my m om ents 
of reverie and each particu lar hair 
stood on end like quills upon the fre t
ful porcupine as I repeated : “A ngels 
and m inisters of grace defend us. 
T hou com est in such a questionable 
shape th a t I will speak to  thee, I ’ll 
call thee P ast C ounselor Charlie 
W heeler, the only original founder 
and patron  saint of the order of the 
Blue Goo^e. O, answ er me! le t me 
no t bu rst in ignorance, bu t tell why 
thy canonized bones, hearsed in 
death, have bu rst their cerem ents;

why the sepulchre w herein we saw 
thee quietly inurned hath  oped his 
ponderous and m arble jaw s to  cast 
thee up again,” to  which he said in 
deep bass voice. “My hour is al
m ost come w hen I to  suffering 
and to rm en ting  flames m ust render 
up m yself. N ot yet, bu t soon. I am 
no t dead bu t still liveth. L e t’s have 
a Blue Goose high ball!” T hough 
dead, he yet speaketh.

W ord  has been received here this 
week th a t W m . H . Dwyer, a form er 
M arquette  boy, born and raised here, 
has passed away a t his hom e in D e
tro it, aged 30. Mr. D w yer w as the 
son of T hom as Dwyer, a highly re
spected form er resident of this city, 
who survives him. H e is also sur
vived by one b ro ther, Jam es, and th ree 
sisters, Ada, L aura and Bernice. W e 
extend our heartfe lt sym pathy to  the 
family.

I t  is w ith reg re t th a t we learn tha t 
our old friend, Alf. R ichards, of the 
Soo, suffered one day last week a 
stroke of paralysis. Mr. R ichards 
was seized after he had com pleted 
a launch trip  from  his sum m er cot
tage on Sugar Island to the city. 
T he physician dem ands absolute quiet, 
nobody bu t m em bers of the family 
being allowed to  see him.

Some class to th a t necktie, eh, 
Charlie?

T o-day we received the annual re 
p o rt of the U pper Peninsula D evelop
m ent Bureau, in which we noticed a 
little  bouquet which we take great 
pleasure in pinning to  our bu tton  hole 
and whose fragrance we enjoy to  the 
full and express our m ost hearty  
thanks. I t  is as follow s, being an 
ex trac t from  a speech of Colonel C. 
W . M ott, S ecretary  and G eneral M an
ager of the U pper Peninsula Devel
opm ent B ureau: “T he M ichigan 
T radesm an, a com m ercial paper is
sued weekly at G rand Rapids, has been 
able to  obtain a very efficient and in
telligen t correspondent, Mr. T . F. 
Follis, w ho rep resen ts a jobbing house 
and is em ployed as a com m ercial 
traveler and who visits all the coun
ties in th is territo ry . H is w ritings 
each week are doing a w onderful lot 
of good, as they are tru th fu l and in
telligent descriptions of w hat exists 
here.”

Fine bouquet, that!
T hom as J. N anet is incapacitated 

a t present at the result of a broken 
collar bone. T om  w as injured in the 
ball gam e last T uesday betw een M ar
quette and N egaunee team s at U nion 
Park  while he was officiating as um 
pire. T om  would a t th is tim e find a 
policy in the U. C. T . a m ighty fine 
th ing  to  have.

An enthusiastic m eeting of U. P. 
Council w as held last Saturday even
ing, at which it w as voted to  invite 
the G rand Council officers to  m ake 
our Council an official v isit som etim e 
in the near fu ture at a tim e m ost con
venient to  the G rand Council officers, 
preferably a t the Septem ber m eeting. 
No effort will be spared to  m ake this 
event one long to  be rem em bered 
by our visiting b re th ren  and to  show 
them  th a t the U pper Peninsula is the 
real m issionary field for the o rder of
U. C. T . in M ichigan to-day. W e 
have already appointed a com m ittee

on en terta inm ent and a com m ittee 
on arrangem ents and a general chair
man and we have left the com m ittees 
on reception and invitations over to 
ano ther m eeting.

R. P. Byrne, our highly respected 
City T reasu rer, W . A. B urt, of this 
city, and E. C. A nthony, of Negaunee, 
m em bers of A lbert Jackson Post, G.
A R., left a day or tw o ago for G et
tysburg , Pa., to attend  the sem i-cen
tennial celebration of the historic 
battle  and the reunion of the F eder
alists and C onfederates who fought 
in the g reat battle. L. M. Spencer, of 
Munising, has also left for the fam ous 
battle field.

A delightful June w edding took 
place a t the home of T hom as Price, 
216 W est Michigan street, when their 
daughter, Miss H azel Price, was un it
ed in m arriage to  P rofessor H ugh 
S tra igh t Buffum, form erly head of the 
departm ent of pedagogy at the N o rth 
ern N orm al School in this city, but now 
a m em ber of the faculty of a South
ern college. The wedding m arch from  
Lohengrin  was played by the M isses 
H azel Bouron and E thel Joung. The 
bride advanced on her fa th er’s arm  
and w as accom panied by her brides
maid, Miss Daisy Shaull. T he ribbon 
bearers w ere M isses E thel P rice and 
R uth Sinclair. T he groom sm an was 
H arry  Price, a b ro ther of the bride. 
The new P resby terian  cerem ony was 
used, Rev. J. . R odgers, of Ishpem - 
ing, being the officiating clergym an. 
D uring the festivities which followed, 
both bride and groom  turned  up m iss
ing, having stolen away, and up to a 
late hour last evening, hadn’t been lo 
cated m em bers of the family and in
tim ate friends guarding the secret. 
I t  is believed, however, th a t they  took 
refuge in a sum m er co ttage no t very 
far from  the city.

An electric storm , accom panied by 
the m ost violent ra insto rm  that has 
visited us in m any years, stuck us on 
F riday last. T he rainfall am ounted 
to a deluge. W e are sorry  to  say th a t 
am ong o ther of the results, the roof 
of our domicile suffered considerably.

The Sw eder fam ily of th is city are 
doing an awfully heavy m atrim onial 
business ju st a t presen t. T w o of the 
girls, Miss M atilda and Miss A nna
V., w ere the principals in a double 
wedding one evening last week and 
their b ro ther, G eorge is to take unto 
him self a wife on Ju ly  2, during  the 
honeym oon of his tw o sisters. Miss 
M atilda was united in m arriage to 
H jalm er J. Beckm an and M iss A nna 
to John A. H allberg , of W innipeg. 
T he cerem ony was perform ed a t the 
Swedish L utheran  church by Rev. O s
car Sandahl. T he double wedding 
was follow ed by a reception to  over 
100 invited guests. T he father, A. 
M artin Sweder, is a highly respected 
citizen and is p rop rie to r of the L ake
side Iro n  W orks in th is city.

L e t’s have a Blue Goose high ball!
U ra D onald Laird.

T here  is a difference betw een quick 
action and undue haste. I t  is one 
th ing  to get a t a task  prom ptly  and 
perform  it thoroughly  and ano ther 
th ing  to leave it until the last m om ent 
and then hu rry  th rough  w ith it in a 
confused m anner.

N E W  YORK M ARK ET.

Special Fea cures in the Grocery and 
Produce Trade.

S pecial C orrespondence .
New York, June 30— No coffee deal

er reg re ts  the fact th a t the first half 
of 1913 is gone and th a t w ith the be
ginning of the second half there may 
be a hope of a tu rn  for the better.
I t  is not observable as yet, however, 
and spot coffee drags its slow length 
along on a basis of 9)^@9?^c for Rio 
No. 7s and about 12c for Santos 4s. 
In  sto re  and afloat there are 1,708,- 
596 bags, against 2,142,904 bags a t the 
same time last year. Milds have been 
quiet and individual sales w ere of 
very small lots. Good Cucuta, l l ^ c .

T eas are m oving in a lim ited m an
ner, but the situation has been w orse 
and m ight easily be again. F rom  
Form osa come rep o rts  of a possible 
sho rt crop, but no one need go th irs ty  
for tea. Q uotations are practically  
unchanged from  those of a m onth 
ago.

G ranulated sugar has been in com 
paratively active m ovem ent and w ith
draw als aggregate  a very respectable 
total. And naturally  the dem and 
should be good, as the preserving 
season is “ in our m idst.” G ranulated 
is quoted at 4.30@4.40 as to  the re 
finery.

Rice is steady and, upon the whole, 
the m arket closes in a sa tisfactory  
m anner. Supplies are no t overabund
an t but there seem s to  be enough to 
m eet all requirem ents. Choice, 5j4c; 
prime, 55^c.

Stocks of spices are reported  as 
ra ther light. T he dem and has been 
fairly good from  grinders, w ith quo
tations show ing no change.

M olasses, as m ight be expected, is 
moving only in m idsum m er style. 
Good to prim e centrifugal, 35@40c-. 
Syrups are in m oderate supply and 
the. dem and is light.

Confidence is felt in every line of 
canned foods m arket, but th is is not 
strongly  enough developed to create 
any great am ount of activity. S tand
ard tom atoes 3s, goods really stan d 
ard, are w orth  85c, and it is hard  to 
find large lo ts for less. Corn is well 
sustained, as are peas and beans, F u 
tu re tom atoes are quoted a t 82J^@ 
85 c.

B utter, under the influence of m ore 
liberal receipts, has show n some de
cline. Cream ery specials, 26J^c; firsts, 
25j4@26c; im itation cream ery, firsts, 
24c; factory, 21@23c.

T he dem and for cheese is quiet and 
quotations sag a little . W hole milk, 
14Li@14)4c.

E ggs are lower. T he ho t w eather 
is show ing its effect upon arrivals 
and the situation favors buyers. Stock 
is going into cold sto rage  as fast as 
possible. Best W estern  are held at 
22@24c.

T he “live w ire” concern takes ad
vantage of every advertising  oppor
tunity .

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and on* tha t complies w ith the 
pure food laws of every State and of 
the United States.

M anufactured by  W ells & R ichardson Co. 
Burlington, Vt.

mailto:4.30@4.40


J u ly  2, 1913 M I C H I G A N  T R A D E S M A N 3

B A N K R U PT C Y  M ATTERS.

P r o c e e d in g s  in  t h e  W e s t e r n  D is t r i c t  
o f  M ic h ig a n .

Ju n e  20—In  th e  m a tte r  of Jo h n  Bum b, 
b an k ru p t, fo rm erly  b ak e r  a t  B ig  R apids, 
a  special m e e tin g  of c red ito rs  w as  held ; 
th e  firs t rep o rt an d  acco u n t of F re d  D. 
Vos, tru s te e , w as  considered  a n d  allow ed, 
an d  a  f irs t d iv idend  of 15 p e r  cen t, d e 
clared  an d  o rdered  paid  to  g en e ra l c re d 
ito rs.

In  th e  m a tte r  of Cecil B ay  S tav e  Com 
pan y , b a n k ru p t, fo rm erly  of Cecil, th e  
final m ee tin g  of cred ito rs  w as  held. T he 
final re p o rt a n d  ac coun t of W m . J . G il- 
le tt,  tru s te e , w as  app roved  a n d  a  final 
o rd er fo r d is tr ib u tio n  en te red . T h e re  
w ere  n o t sufficient a s s e ts  to  p ay  th e  a d 
m in is tra tio n  expenses  in full a n d  no d iv i
dend w as d ec lared  fo r c red ito rs .

Ju n e  25—A v o lu n ta ry  p e titio n  w as filed 
by  C harles  C. R ice and  O scar S. R ice, 
co p a rtn e rs  a s  C. C. R ice & Son, of 
P o rtla n d , m e rch an ts , an d  in  th e  absence  
of Ju d g e  S essions th e  o rd er of a d ju d ic a 
tion  w as  m ade b y  R efe ree  W icks. Mr. 
F ra n k  E . Casw ell, of P o rtla n d , w as  a p 
poin ted  custo d ian  pend ing  th e  election  of 
a  tru s te e . A n o rd er w as  also  m ade by 
th e  referee  ca lling  th e  firs t m e e tin g  of 
c red ito rs  to  be held a t  h is  office on Ju ly  
11th, fo r th e  pu rpose  of e lec tin g  a  t r u s 
tee, p ro v in g  claim s, ex a m in in g  th e  b a n k 
ru p ts , e tc . T he fo llow ing a s s e ts  a re  
schedu led  by  th e  b a n k ru p t:
S tock  in  tra d e  (g ro cery  s tock ) ..$2,103.63
F ix tu re s , e tc ...........................................  1,268.30
A ccoun ts rece ivab le  ........................... 1,931.53
C ash  on h an d  .......................................  32.00

T he  fo llow ing c red ito rs  a re  lis ted :
L ee  & Cady, D e tro it ...................... $ 811.86
Geo. E . L aw ren ce  & Son, L a n sin g  214.56
B a r re t t  & Scully, Io n ia  ................... 16.50
A. J . B row n Seed Co.......................  15.25
B erd a n  & Co., Toledo ....................... 50.20
B averlle  C andy  Co., L a n sin g  . .  12.20
R oyal V alley  Coffee Co., D e tro it 58.80 
C hillis & W ilson, S ou th  L yons . .  9.50
J . M. F itz P a tr ic k , B u tte rn u t . . . .  45.54
Ju d so n  G rocery  Co., G. R ............. 371.51
H . J . H einz  Co., D e tro it ............... 57.94
Jen n in g s  M fg. Co., G. R ................... 14.65
W orden G rocery  Co., G. R ............. 391.65
W . J . M oxley, C hicago ................. 10.80
A. G. M orse, C hicago ..................... 21.20
E. B. M iller, C hicago ....................... 90.16
N atio n a l G rocery  Co., L a n s in g . . .  396.94
N atio n a l B iscu it Co., G. R ...........  54.05
P o rtla n d  M illing  Co., P o rtla n d  . .  393.46
R. A. P o t t  Oil Co., L a n sin g  . . . .  191.69
R oss W . W ie r  & Co., N ew  Y ork  279.55 
R eid -M udroch  & Co., Chicago . .  184.34
S ag inaw  B eef Co., S ag inaw  . . . .  89.96
S w isher B ro th e rs, N ew ark  ............... 50.70
V inkem ulder & Co., G. R ................  216.95
Geo. C. W e ath erly . D e tro it ..............  91.37
H a r ry  W . W a tso n  & Co., F lin t  . .  2S.40
T he W oodhouse Co.. G. R .............  101.67
M. P io w a tty , G rand  R ap id s  . . . .  83.85
Y uille-C arro ll Co., G. R ....................  8 55
D. P . V incen t, Io n ia  ....................... SO.CO
W ilson P a p e r  Co., M arion  ..........  14.72
H a rra h  & S tew ard , D esM oines . .  10.75
Joseph  M orse, P o rtla n d  ................  8.88
M aynard  & A llen S t. Bk. P o rtla n d  1,306.00 
C has. C. D ellonbaugh, P o rtla n d  225.00
W illiam  G ibbs. P o rtla n d  ............... 230.00
D avid  H illis , P o r tla n d  ..................  250.00
Jen n ie  C. R ice, P o rtla n d  ............... 867.00
L eo n ard  S m ith . P o rtla n d  ...............  24.00

, $7,384.56
In  th e  m a tte r  of V ic to r P u m p  Com pany, 

b a n k ru p t, of G rand  R ap ids, th e  schedu les 
of a s s e ts  and  liab ilitie s  w ere  filed and  
an  o rd e r w as  m ade by th e  re fe re e  ca lling  
th e  firs t m ee ting  of c red ito rs  to  be  held 
a t  h is  office on Ju ly  9th, to  e lec t a  
tru s te e , p rove  claim s, ex am in e  th e  offi
ce rs  of th e  b a n k ru p t, etc . T h e  schedu les 
show  th a t  a  t r u s t  m o rtg ag e  w as  given 
by  th e  co rp o ra tio n  u n d er w hich  a]I the  
a s s e ts  of th e  com pany  w ere  sold fo r th e  
sum  of $310.00 an d  p roceeds used  to  pay  
labo r d eb ts  a n d  expenses. T he  follow ing
c red ito rs  a re  lis ted :
M arq u e tte  L u m b er Co..................... $ 102.35
W olverine  P a t te rn  & M odel W o rk s  11.28
S tan d a rd  R o lle r  B ea rin g  Co., P h ila . 31.50
P ag e  B e ltin g  Co., C oncord ........... 30.80
G rand R ap id s  S upply Co. . . . . . . . .  66.41
T he  W e a th e r ly  Co...................................  112.25
G roskopf B ro th e rs  ...........................  5.50
T he  C am era  Shop ........................... 17.60
W rig h t M ach inery  Co.......................  63.88
T he D aily  N ew s ................................. 20.60
Je ffe rs  & Co...........................................  20.50
S ta n d a rd  B rass  Co............................  8.97
Ideal F o u n d ry  Co.................................  37.58
B. F . F ree lan d  & Sons, S tu rg is . .  64.80
H ey s tek  & Canfield ....................... 29.68
D. N. D u ra n t & Co., M ilw aukee 19.25
F . R an iv ille  & Co...............................  41.49
S to tt  C row ley M fg. Co., D e tro it 53.00
Jo h n  F . C ardw ell, J . J . W e rn e tte .

E . E . K ing , A. A. M apes an d  H .
H . F ree lan d , G ran d  R ap ids, 
m oney paid  a s  en d o rse rs  on 
no tes  ......................................................  425.00

A nd n u m b e r of o th e r  sm all c red ito rs

T o ta l liab ilitie s  ...........................$1,224.84
A v o lu n ta ry  p e titio n  w as  filed by  A rth u r  

W . Jo h n sto n , a  c o n tra c to r  an d  bu ild er 
of G ran d  R ap ids, a n d  in  th e  ab sence  of 
Ju d g e  S essions th e  o rd e r of a d ju d ic a 
tion  w as  en te red  by  R efe ree  W icks. T he 
ca lling  of th e  f irs t m e e tin g  h a s  been  
delayed  u n til m oney fo r expenses  is  a d 
vanced  by  th e  b an k ru p t. T he follow ing 
a s se ts  a re  schedu led :
R eal e s ta te . C h ippew a co u n ty  . .$  800.00 
R ea l e s ta te  (h o m estead  claim ed

ex em p t) ...............................................  800.00
H ouseho ld  goods (claim ed  ex em p t) 300.00 
Tools (c laim ed  exem pt) ............... 50.00

M ate ria l (c laim ed  ex em p t) ........... 100.00
A ccoun ts rece ivab le ............................. 671.21

T he  fo llow ing c red ito rs  a re  lis ted :
L abo r d eb ts  .........................................$ 240.02
W ykes-S ch roeder Co...............................  28.90
W . W . S erin g e r .................................  194.25
H olland  F u rn a c e  Co., H o lland  . . . .  147.00
G. R. M arb le & F ire  P lac e  Co. . .  114.00
Geo. F . Cornell & Son ..................... 13.47
S teve S tu a r t  .............................................  35.00
D r. W . D. L y m an  ............................  64.75
M ilton R eeder ...................................  38.00
Toledo P la te  G lass Co....................  20.00
Dr. D. A. D ickson  ..........................  17.75
G leye H a rd w a re  Co............................. 26.00
H eyboer-T ennon  ................................. 17.00
R o seb e rry -H en ry  Co...........................  64.85
Ay kens  & C om pany ........................... 29.14
F. L e te llie r  & Co.................................  175.00
M arq u e tte  L u m b er Co.....................  632.C0
B ru m m ele r-V an S tre en  Co...............  210.00
N y b u rg -W itte  Co.................................  155.00
S idney H . L a B arg e  ........................... 28.20
J . H . V an W ilten b e rg  & S on ........... 227.00
H ey s tek  & C anfield Co..................... 20.00
G errit V orck  ...........................................  10.00
B a x te r  B ro th e rs  ................................. 99.00
H uyge, B a c k a r t & R eid  ............... 28.00
H an fo rd  L u m b er Co............................. 151.50
J . H . B ow ditch
B. K o sten  ..........
E . W onn ink  __
M. B erg m an  __
J . D arnell ........
A lden & Ju d so n

38.00 
130.00
35.50 
25 OO
11.00 
60.00

$2,933.91
Ju n e  26—In  th e  m a tte r  of A sh ley  & 

S m ith , b an k ru p t, fo rm e rly  m e rc h a n ts  a t  
H ow ard  C ity, th e  final re p o rt a n d  a c 
cou n t of H e n ry  B. H olden, tru s te e , w as  
filed, show ing  balan ce  ca sh  on h a u d  fo r 
d is tr ib u tio n  $815.10, a n d  a n  o rd e r w as 
m ade b y  th e  re fe ree  ca lling  th e  final 
m e e tin g  of c red ito rs  to  be held  a t  h is  
office on J u ly  14th to  (consider such  
rep o rt and  fo r th e  pu rpose  of d ec la rin g  a  
final d iv idend fo r cred ito rs . A  f ir s t  d iv i- 
d e n t of 15 p e r  cen t, h a s  been  h e re to fo re  
paid . C red ito rs  a re  a lso  d ire c ted  to  show  
cause , if a n y  th e y  have , w hy  a  ce rtifi
c a te  recom m end ing  th e  b a n k ru p ts ’ d is 
ch a rg e  shou ld  n o t be m ade by  th e  re f
eree.

Ju n e  27—In  th e  m a tte r  of M artin  Rose, 
b a n k ru p t, la b o re r of M uskegon, a n  o rder 
w as  m ade ca lling  th e  f irs t m e e tin g  of 
c red ito rs  to  be held  a t  th e  office of th e  
re fe ree  on Ju ly  12th, fo r th e  pu rpose  of 
e lec tin g  a  tru s te e , if desired , p rov ing  
claim s, etc.

A  v o lu n ta ry  p e titio n  w as  filed by  
G eorge Shields, a la b o re r of G rand  R a p 
ids. an d  in  th e  ab sence  of Ju d g e  S ts -  
s ions th e  o rd er of ad ju d ica tio n  w as e n 
te re d  by R efe ree  W icks. T he  b a n k ru p t’s 
schedu les show  no as se ts , a n d  ar. affi
d av it of im pecun io sity  w as  filed. T he 
liab ilities , w h ich  co n sis t of num erous  
sm all accoun t, a g g re g a te  $482.89. T he 
ca lling  of th e  firs t m e e tin g  h a s  been  d e 
layed  u n til m oneys fo r expenses a re  a d 
vanced  by th e  b an k ru p t.

Ju n e  30—In  th e  m a tte r  of th e  H en ry  
M otor C ar C om pany, b a n k ru p t, of M us
kegon, th e  specia l m ee ting  of c red ito rs  
called  fo r th e  purpose  of d ec la rin g  a  sec 
ond d iv idend  w as  ad jo u rn ed  an d  held  
open u n til J u ly  10th.

J u ly  1—A v o lu n ta ry  p e titio n  w as  filed 
by  Jo sep h  B row n, a  m e rc h a n t of H<>!§ 
land , and  h e  w as  ad judged  b a n k ru p t by 
o rd er of Ju d g e  S essions an d  th e  m a tte r  
re fe rre d  to  R efe ree  W icks. A n o rd e r  h a s  
been m ade by  th e  re fe ree  ca lling  th e  firs t 
m e e tin g  of c red ito rs  to  be  held  on Ju ly
16th fo r election  of tru s te e , e tc . T he  
fo llow ing a s s e ts  a re  scheduled:
S tock  in tra d e  (su b jec t to  m o r t

gage  $775.) .......................................$1,000 00
W e a rin g  app a re l, e tc .........................  100.00
Scales, w agon, e tc .............................. 974.50
A ccoun ts rece ivab le  ................  727.53

T he  fo llow ing c red ito rs  a re  lis ted :
L ab o r claim s, p re fe rre d  .................$ 2! 00
P e te r  F . Boone, H olland , m o r t

gag e  on s to ck  .................................  775.00
U nsecu red  C red ito rs .

M. M ulder & Sons, H olland  . . . . $  32.00
Jos. T . R yerson  & Son, C h ic ag o .. 83.04
M aum ee R u b b er Co.. Toledo . . . .  150.00
H . V an d erw arf, H o lland  ............... 13.00
B u lth u is  M fg. Co., H am ilto n  . .  236.75
F ennv ille  M illing  Co., F ennv ille  15.00
TL C hannon  Co., C hicago ............. 30.88
G. R .. H . & C. R y., H o lland  ___  1,075.40
V an E y ck -W eard in g  Co., H o lland  22.10
G. R . B e ltin g  Co................................ 40.80
H olland  S t. L ouis S u g a r Co.,

H olland  .............................................  850.00
W e st. M ich. F u rn . Co.. H o lland  10.07
Z eeland B ric k  Co., Z eeland  ........... 19.95
C hallenge M ach inery  Co., G rand

H av en  .................................................  43.74
C aopon & B ertsc h  L e a th e r  Co.,

H olland  .............................................  61.41
Louis P adnos, H o lland  ..................... 40.00
W olverine  F u rn itu re  Co., Z eeland  13.43
J . M. H ay d en  & Co............................. 12 90
H olland  G ela tine  Co., H o lland  . .  29.35
Jo h n  B rouw er, H olland  ................... 40.00
O tta w a  L e a th e r  Co., G rand  H av en  180.50
S. W . M iller, H o lland  ..................... 665.00
F ir s t  S ta te  B ank . H o lland  ......... 203.00
T hom pson  M fg. Co.. H o lland  ____ 224.00
E n te rp r is e  I. & M. Co.................. 50.00
H olland  Shoe Co., H o lland  ......... 150.00
W est. M ach ine & Tool W orks ,

H olland  ...............................................  15.00
B ay  V iew  F u rn itu re  Co., H o lland  102.00
O tta w a  F u rn itu re  Co., H o lland  52.00
F red  Z a lsm an . H o lland  ..................... 50 00
G. R . R ag  & M eta l Co...................  200.00
J . M. K aden . G ran d  H a v e n ..........  67.00
P . S. B o te r  & Co., H o lland  ___  100.00
L. K looster, H o lland  ....................... 30.00
P . H . P h em a m b u cq , H o lland  . . . .  45.00
P e te r  P rin s , H o lland  ....................... 12.00
Geo. H u izenga, H o lland  ................. 15.75

For Savings Investm ent
W E  OFFER T H E  U N SO LD  PO R T IO N  OF $400,000.00

Citizens Telephone Co.
F IR ST  MORTGAGE 6% TA X  EX E M PT  BO NDS.

Approved by the Michigan State Railroad Commission.

T hese Bonds are  secured by a first m ortgage lien on all the prop
erty , real and personal, of the Citizens T elephone Company, which is 
valued by the Company in excess of $4,000,000.00.

T he net earnings of the Com pany for the year 1912 w ere $360,000.00, 
o r nearly  the to tal am ount of the bonds now issued, and m ore than

15  Times the Interest Charge
PARTICULARS

D em oninations, $1,000 and $500.
Bonds authorized, $750,000.00.

Bonds issued, $400,000.00
Bonds reserved in the hands of the T rustee, $350,000.00. 

M ortgage dated June 30th, 1913.
Bonds due A ugust 1st, 1923.

In te res t payable sem i-annually, F ebruary  1st and A ugust 1st of each 
year a t the office of

T H E  M ICH IG AN T R U ST  COM PANY.

WE RECOMMEND THESE BONDS FOR INVESTMENT

T h e M ichigan T rust Co.
Resources $2,000,000.00.

O FFIC ER S.
Lewis H. W ithey, P resident.

W illard  B arnhart, Vice P resident.
H enry  Idem a, Second Vice President.

F. A. Gorham , T hird  Vice President.
George H elteran , Secretary.

Claude H am ilton , A ssistan t Secretary.

W illard  B arnhart. 
D arw in D. Cody.
E. Golden Filer, 

F iler City, Mich.
W m . H. Gay.
F. A. Gorham. 
T hom as H efferan. 
T hom as Hum e,

M uskegon, Mich.

DIRECTORS. 
H enry  Idem a. 
W m. Judson. 
Jam es D. Lacey, 

Chicago. 
E dw ard Lowe.
W . W . Mitchell, 

Cadillac, Mich. 
R. E. Olds, 

Lansing, Mich.

J. Boyd Pantlind. 
W illiam Savidge, 

Spring Lake, Micl 
W m . Alden Smith. 
Dudley E. W aters. 
T. S tew art W hite. 
Lewis H. W ithey. 
Jam es R. W ylie.

W m . V an d e r V eer. H olland  . . . .  40.00
Ja m e s  Kole, H olland  ....................... 6.18
Jo h n  L am pen , H o lland  ................... 13.42
G. R .-M uskegon  P o w e r Co...........  50.00
V anH ogen  & V ereeke , Z e e la n d .. 11.00
Jo h n  B osm an, H olland  ................... 30.00
C itizens T e lephone Co., H o lla n d .. 10.00
S ch w artzb e rg  L e a th e r  Co.....  8.00
W m . B russe , H o lland  ................... 67.00

T o ta l liab ilitie s  ........................... $5,300.88
In  th e  m a tte r  of B essie  S m ith , b a n k 

ru p t, fo rm erly  m e rc h a n t a t  M uskegon, 
th e  firs t m e e tin g  of c red ito rs  w as  held 
and  M r. C larence N . Sessions, of M uske
gon, elec ted  tru s te e ; bond fixed at. $600.00. 
M essrs. Geo. H um e, C. C. M oulton, of 
M uskegon, and  A. H . C leland, of G rand  
R ap ids, w ere  app o in ted  a p p ra ise rs . T he 
b a n k ru p t w as  sw orn  an d  exam ined , and  
th e  m ee tin g  th e n  ad jo u rn ed  w ith o u t day.

In Appreciation of Mr, Saunders, 
P o rt H uron, June 30—In accordance 

with a resolution adopted by the 
B oard of D irectors, P residen t F rank  
L. D ay sen t the  follow ing le tte r  to 
Mrs. J. C. Saunders, of L ansing:

In  behalf of the B oard of D irectors 
of the Michigan K nights of the Grip, 
I wish to  extend to  you an expres
sion of our love and respect for our 
friend and B rother, J. C. Saunders, 
who, by the will of God, has been call
ed to  his eternal rest, and to extend 
to  you and your fam ily our deepest

sym pathy in th is your hour of sorrow .
W hile the taking of our b ro ther 

brings us sorrow , yet we fully realize 
how much m ore it m eans to  his loved 
ones. No death has occurred in years, 
in the ranks of our com m ercial army, 
which has brought to us deeper so r
row  and no m em ber will be missed 
m ore than  our beloved brother.

W e will ever be rem inded of his 
gentle character, his wise counsel, his 
cordial g ree ting  and his loyalty  to 
his friends. H is m any virtues will 
be stam ped indelibly upon the tablets 
of our mem ory.

T he order of the Michigan K nights 
of the Grip learned to  love and re
spect him during  his m ost successful 
term  of office as Secretary, his high 
standards b ringing honor and pros
perity  to our organization.

F rank  L. Day, P resident.

T he young m an who can smoke 
cigarettes o r leave them  alone is the 
first one to  be laid off when the panic 
comes.
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HEWS«™ BUSINESS WORLD

Movements of Merchants. 
Nashville—A. A. M cDonald, shoe 

dealer, died at his home June 18, aged 
67 years.

H olland—C harles V an H eam ert has 
opened a  shoe store a t 36 E ast E igh t 
street.

D elton—F rank  A dam s has opened 
a confectionery sto re  in the Ames 
building.

Belding—F ire dam aged the Riley 
Owen m eat m arket June 27, to the 
ex ten t of about $300.

K alam azoo—J. O. Bernstine, re
cently  of P ittsu rg , Pa., has engaged 
in the fish business here.

Cham pion—C harles Rohl lost his 
store building and jew elry stock by 
fire June 25. N o insurance.

O tsego—J. A. Collins has rem oved 
his stock of bazaar goods to his new 
location in the M urray building and 
added a line of groceries.

Kalam azoo— C. B. R ogers has op
ened a bakery and confectionery store 
at 627 P ortage  stree t under the style 
of the Superior Bakery.

Acme—A. Green hqs sold his stock 
of general m erchandise to  O. D. 
W hitson, recently  of T raverse City, 
w ho will continue the  business.

Kalam azoo— F. O. Butine is erect
ing a store building on W est P a tte r 
son street, which he will occupy w ith 
a stock of m eats about A ugust 1.

B attle Creek—T w o new stores are 
being erected  at U rbandale—one for 
a branch of the Eccles furniture es
tablishm ent and the o th er for a bak
ery.

G ladstone—I. N. Bushong, tru stee  
fo r the  defunct bank of D. H am m el 
& Son, expects to  pay a 10 per cent, 
dividend to  the creditors in a few 
days.

H esperia—S. R. H un t has purchased 
an in terest in the shoe and grocery 
stock of H enry  W interegg. T he new 
firm will be know n as W in teregg  & 
H unt.

T hree  R ivers—Caldwell & Co., who 
conduct a general sto re  on St. Joe 
street, have opened a branch store 
on Sixth street, in the John  Geiger 
building.

Cheboygan— P erry  J. R itter, g ro 
cer, has purchased tho undertaking 
stock and fixtures of George T uttle  
and will continue the business a t the 
same location.

Saginaw—T he Saginaw H ardw are 
Co. is erecting  a th ree-sto ry  brick 
building at the corner of A dam s & 
N iagara streets, which they will oc
cupy about Sept. 15.

K alam azoo—Frederick  Glass, the 
K alam azoo grocer has gone to 
New York, w here he will m eet 
his b ro ther, Adam Glass, of M o

bile, Ala., and John  S teger, the 
piano m anufacturer of Chicago. T he 
party  will go to  Europe. M uch of the 
tim e will be spent in G erm any and 
Sw itzerland.

Albion—H ugh Jenn ings has sold his 
in te rest in the Jenn ings & Ramsdell 
shoe stock to  Eugene Slowey and the 
business will be continued under the 
style of Ram sdell & Slowey.

Benton H arbor—C ryan Bros, have 
sold their m eat m arket a t 169 P ipe
stone stree t to  A. W . Guyer, late of 
Syracuse, lnd ., w ho will continue the 
business a t the same location.

M arshall—T he Rice Creek Mill & 
W ater Pow er Co. has been purchased 
by W . A. Coombs and J . W . H u tch 
ins. of Coldw ater. T he purchase 
price is said to  have been $25,000.

O tsego— M ansfield Bros, have sold 
their d rug  stock to R ay C. Eaton, 
who will consolidate it w ith his own. 
W illiam  M ansfield will be Cashier of 
the new Citizens S tate Savings Bank.

Nashville—W illard  V iem aster has 
sold his in terest in the grain  elevator 
of V iem aster & M artens, to E. V. 
B arker and the business will be con
tinued under the style of M artens & 
B arker.

lshpem ing—T he Johnson  B ro thers 
Co. has engaged in the general m er
cantile business, w ith an authorized 
capital stock of $20,000, all of which 
has been subscribed and paid in in 
property.

D etro it—B aetz Bros. Inc., have en
gaged in the clothing and general 
m erchandise business, with an au tho r
ized capital stock of $10,000, of which 
$6,000 has been subscribed and paid 
in in cash.

K alam azoo— N. R. Coburn, grocer, 
has form ed a copartnership  w ith L.
W . C onrad and purchased the H . S. 
Philips m eat stock and will continue 
the business in connection w ith their 
grocery  store.

Jackson— N j F . S trum , w ho has 
conducted a shoe sto re  and repair 
shop at 227 W est M ain street, has 
sold his stock to  B enjam in W tebster, 
w ho will continue the business a t the 
sam e location.

M acataw a P ark—F red  J. F ruek  and 
F red  K elley have form ed a copart
nership under the style of F ruek  & 
K elley and engaged in the grocery 
business a t the  form er location of the 
W alte r K. Schm idt Co.

L ansing—E quipm ent w orth  $3,000 
has been purchased by the S tate  D airy 
and Food D epartm ent for inspectors, 
who after A ugust 15 will set out to 
enforce the new w eights and m easure 
law. A bill passed a t the last session 
of the legislature gives each board  of 
supervisors the righ t to  em ploy a

county sealer of w eights and m eas
ures. I t  also provides th a t tw o small 
counties can divide the  expense and 
hire one m an to  perform  the work.

D etro it—T he Colum bus Lum ber 
Co. has engaged in business w ith an 
authorized capital stock of $100,000, 
all of which has been subscribed and 
paid in in cash. O perations will be 
carried on a t Columbus, Miss.

Lansing—C. E. FCessey, form erly in 
the drug business on B utterw orth  
avenue, G rand Rapids, has em barked 
in business at Lansing, the nam e of 
the unincorporated  com pany being the 
L ansing D rug and M ercantile Co.

D etro it—T he HI L. H ahn  Co. has 
engaged in business for the purpose 
of dealing in lum ber and all building 
m aterials, w ith an authorized capital 
stock of $20,000, of which $10,000 has 
been subscribed and paid in in cash.

Cheboygan—L om bard  & R itten- 
house, dealers in lum ber, have dis
solved partnersh ip  and the business 
will be continued by John  C. R itten- 
house, who has taken over the in
terest of John  T . Lam bard, his p a rt
ner.

Jackson—W hile F. A. H all, d rug
gist, was m aking up his cash, p repara
tory  to closing the store, June 29, a 
highw aym an en tered  and, holding a 
revolver close to his head, secured 
about $375 in cash and tw o small 
checks.

Howell—T he Gordon D rug Co. has 
m erged its business into a stock com
pany under the style of the F red  W . 
Gordon D rug Co., with an authorized 
capital stock of $5,000, all of which 
has been subscribed and paid in in 
property.

D etro it—T he Sanas Co. has engag
ed in the general chemical, drug  and 
pharm aceutical business, w ith an au
thorized capital stock of $10,000 com 
mon and $2,000 preferred , of which 
$10,000 has been subscribed and $3,000 
paid in in cash.

D etro it—T he R. C. W ickham  Co. 
has engaged in business fo r the pur
pose of dealing in groceries, m eats and 
general m erchandise, w ith an au tho r
ized capital stock of $10,000, of which 
$5,000 has been subscribed and $3,000 
paid in in property .

K alam azoo — F ire  dam aged the 
building and stock of the H om e Can
dy Co. to the ex ten t of about $1,000, 
90 per cent, of which w as covered by 
insurance. In  the sam e fire, the La 
Mode Cloak H ouse sustained a $5,000 
loss, fully covered by insurance, and 
the Sherk d rug stock w as dam aged 
about $500, fully insured.

Sault Ste. M arie—M ax and Jacob 
Barish, bro thers, conducting a bank
rup t sale at 321 A shm an street, have 
been arrested , charged w ith violation 
of the city ordinance relative to  the 
license of transien t dealers. T he m en 
were haled into justice court, but 
w ere released on the ir own recogni
zance. T rial has no t been set. T he 
com plaint was m ade by Chief of P o 
lice E dgar J. Sw art. Since the reso 
lution recom m ended by the business 
men and passed by the Council re la
tive to  the stric t enforcem ent of the 
ordinance relating  to  tran sien t deal
ers, the police have been on the look
ou t for all such m erchan ts w ho fail

to procure the license. T h is is tn 
first a rrest, but m ore will follow. A 
fine of no t m ore than  $100 or im pris
onm ent of no t over n inety  days in 
the county jail is provided for in case 
of conviction.

Jackson—T he sidewalk in fron t 
of Sm ith & W inchester’s store, corner 
of Mechanic and C ortland streets, has 
become a ra th er  popular place the 
past few days, through  a ra th er  clev
er piece of w indow  trim m ing, which 
is so realistic th a t a num ber of peo
ple are said to have declared it af
forded them  relief from  the sizzling 
heat to  gaze a t it. T he w indow  in 
question is filled w ith refrigerato rs , 
and the glass is decorated w ith w hat 
appears to be falling snow, and so 
realistic does it appear th a t a person 
alm ost feels like s tretch ing  out a hand 
to arre st a few of the cooling flakes.

K alam azoo—T he dry goods m er
chants of K alam azoo are seriously 
considering the advisability of follow 
ing the exam ple set by the leading 
houses in larger cities in closing all 
the dry goods sto res each Saturday 
evening at 6 o’clock during  the sum 
m er-m onths. T hose interested  in th is 
m ovem ent claim th a t it is due the 
sales ladies and girls to  have Saturday 
evenings off during  the su ltry  m onths. 
T he contention  is th a t during the rush  
of Saturday afternoon  shoppers, 
those behind the counter cannot stand 
the strain  during  these sum m er 
m onths.

Jackson—T he m em bers of the 
Cham ber of Com m erce held a “Get- 
T ogether R ally” at W olf Lake Casino 
on the evening of Ju ly  1. A fish and 
chicken d inner was served in the 
large, screened dining room s a t the 
Casino, and W atson  R. Sm ith, P resi
dent of the Chamber, and H. L. H itch 
cock, chairm an of the en tertainm ent 
com m ittee, arranged the special en
terta inm ent features for the occasion. 
T he affair was designed prim arily  to 
increase the acquaintance of the m em 
bership, and also to give an opportun i
ty for the new Secretary, Mr. Leidy, 
to  m eet the mem bers.

Manufacturing Matters
F rederic—T he plant of the W alsh 

M anufacturing Co. was destroyed by 
fire June 30. Loss, about $50,000, 
partially  covered by insurance.

G rand H aven— Poel & Fongers, 
tailors, have changed the ir nam e to 
the Peoples T ailo ring  & Clothing Co. 
and aded a line of w om en’s ready-to- 
w ear clothing.

D etro it—T he Dean M achine T ool 
Co. has been incorporated  w ith an 
authorized capital stock of $2,000, of 
which $1,000 has been subscribed, $100 
paid in in cash and $400 in property .

Benton H arbor—The M orrill &
M orley Co., m anufacturer of spray 
pumps, is to  increase its capital from  
$15,000 to $50,000, thereby  m aking it 
possibly for the com pany to  double 
its capacity.

D etro it—Jos. F. Grobbel, m anu
facture of um brellas, etc., has m erged 
his business into a stock com pany 
under the style of the J. G. Grobbel 
Co., w ith an authorized capital stock 
of $3,000, all of which has been sub
scribed, $410 being paid in in cash and 
$2,590 in property .
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The Grocery Market.
Sugar—T he change in the m arket 

which has been predicted  by the 
T radesm an for several weeks has fin
ally occurred. All of the refiners have 
advanced the ir quotations 20 points, 
the price of granu lated  being now 
4J^c, f. o. b. New Y ork. T he ad
vance is due to the hot w eather; to 
the im proved fru it prospects; to  the 
increased dem and and also very large
ly to  the postponem ent of the new 
sugar tariff until M arch 1, 1914, in 
order to  perm it dom estic producers 
to  harvest th is year’s crop of cane 
and beets. T he m arket is active and 
excited and h igher prices are un
doubtedly in s to re  in the very near 
future. W e are now  approaching the 
season of g rea te st consum ption and 
the T radesm an will no t be surprised 
to  see the price advance anyw here 
from  J4@J^c during  the nex t six 
weeks.

T ea—T here  is a steady dem and for 
all grades. T he first new Japans are 
com m encing to  arrive and show  up 
well in leaf and cup. T he prim ary 
m arkets opened considerably low er 
than  last season, bu t buyers rushing 
in forced up the prices so th a t there 
is now but little  difference. T he local 
m arket is firm and steady. T he over
stocking of low grades of 1911 crop 
has throw n the surplus on the m arket 
a t greatly  reduced prices, so th a t the 
w arehouse stocks are  now unusually 
small and a brisk  dem and is expected 
soon. T he F orm osa m arket opened 
about the sam e as last year, w ith 
quality  m uch b e tte r  than  last year. 
Second crops m ay show  a shortage. 
Ceylons and Ind ias are very  firm and 
no offering is accepted a t less than 
quotations.

Coffee—All grades of Rio and San
tos, excepting a few of the higher 
grades, which are relatively scarcer 
and firm er than  the general asso rt
m ent, are  w eak and depressed. T he 
consum ptive dem and is fair. Milds 

.are also soft and in buyers’ favors, 
b arring  a few grades, like M exicans, 
which are  scarce and firm. Java 
and M ocha are steady and firm  but 
quiet.

C anned F ru its— Prices on gallon 
apples have advanced. The price has 
been quite low and a considerable in 
crease in prices is no t im probable be
fore the new  pack arrives. California 
canned fru it prices, new pack, w ere 
announced by the  packers last week. 
T hey  will average about 10 per cent, 
birrher than  last year. P ractically  all 
packers have now  nam ed prices on 
the new pack, all quoting  h igher than  
last year fo r peaches and apricots and 
low er than  last year for cherries.

Small E aste rn  staple canned goods 
are unchanged and dull.

Canned V egetables—W hile some 
packers are asking 2J^c m ore for fu
ture tom atoes, o thers still sell a t the 
old price, because there have been 
rains in the grow ing sections, and the 
crop looks better. Spot tom atoes are 
practically  unchanged from  a week 
ago. Corn is unchanged and quiet, 
but for very cheap grades there  is a 
fair dem and at firm er prices. F u ture 
corn  is unchanged. Spot and future 
peas are unchanged and quiet.

Canned F ish— O pening prices on 
the spring  catch of Columbia River 
salm on w ere announced M onday, 
June 30, as follow s: Tails, $1.95; 
flats, $2; y2 lb., flats, $1.25. T hese 
are the sam e prices which held a year 
ago. Much speculation w as indulged 
in as to  w hat these  opening prices 
would be, in view  of the close clean 
up of all stock in all d istributing  
m arkets and the poor catch to  date 
on this season’s pack. M any seemed 
to th ink  th a t the quotations would 
be no low er than  las t year, and some 
looked for an advance. D om estic 
sard ines quiet and w ith no m aterial 
change. T he new pack is m aking slow 
prog ress ow ing to  the ligh t run of 
fish, bu t there is said to  be still a 
considerable quan tity  of old goods 
left, which are being pressed  for sale 
a t a concession from  cu rren t m arket 
quotations.

D ried F ru its—A pricots and prunes 
are on a ra th er  high basis, on ac
count of last year’s clean up, to g e th 
er w ith the poor rep o rts  of the grow 
ing crop. Spot goods are no t being 
bought freely a t the h igher prices 
and fu tu res are practically  neglected 
N ew  apricots will be ready for ship
m ent early  th is m onth, bu t little  busi
ness has been done on account of the 
high prices. Peaches are in good de
m and, principally  on account of the 
low price. T he ta lk  in regard  to  the 
con tro l of prices by the Raisin A sso
ciation continues, bu t it w ould not 
seem as if such an organization  would 
be likely to  contro l prices to  an un 
reasonable figure.

D ried F ru its—P runes are unchang
ed and in fair request, especially the 
large sizes, which are  still relatively 
high and firm. Peaches and apricots 
are in fair dem and a t steady prices. 
R aisins unchanged and dull. Cur
ran ts are in seasonable dem and a t un
changed prices.

Rice—A dvices from  the South re 
p o rt b e tte r dem ands along the  A tlan tic  
Coast, the decline on low grades hav
ing undoubtedly  helped consum ption 
of rice iri th a t section and continued 
dem and is anticipated. A t New O r

leans a steady m arket w ith only fair 
dem and seem s to  be the o rder of the 
day, w ith Japans in decided call, due 
to relative cheapness. T h ere  is an 
an ticipating  stiffening of prices on 
Fancy H onduras, due to  decided 
shortage.

Cheese— Firm  and unchanged, with 
speculative dem and. T he quality of 
the p resen t receip ts is very fancy 
and every th ing  m eets w ith ready sale 
on the p resen t basis.

Syrup and M olasses— Glucose show s 
no change for the week. Com pound 
syrup and sugar syrup are  unchanged 
and dull. M olasses is also unci anged 
and in light demand.

N uts—It is predicted  th a t all varie
ties of nu ts will be on a high basis 
th is year. So far Brazils, alm onds 
and filberts are from  2@3c per pound 
h igher than  last year’s figures. T he 
prices have no t yet been announced 
on California soft shelled w alnuts, 
but it is felt th a t these will be at 
least 2c per pound higher than  a 
year ago.

Salt F’ish— Cod, hake and haddock 
are unchanged and in light request. 
M ackerel show s som e ligh t im prove
m ent, and an advance in N orw ay 2s is 
predicted. T he m arket fo r m ost 
grades is still inclined to  be dull, but 
there is undoubtedly som e im prove
m ent in the dem and.

P rovisions—Sm oked m eats are firm. 
Com pound lard is scarce and y ic 
higher. T he dem and is active, and 
if there  is any change it will p rob
ably be an advance. T he sam e applies 
to  pure lard, which is firm and un 
changed. D ried beef is scarce and 
hrm  at lc  advance. B arrel pork  
scarce, firm and unchanged. Canned 
riieats in b e tte r dem and a t unchanged 
prices.

The Produce Market.
B utter—T he m arket in cream ery 

has slumped, fancy stock now being 
offered a t 26@28c in tubs and 29@30c 
in cartons. Local dealers pay 20c 
for No .1 dairy and 19c fo r packing 
stock.

Cabbage—$3 per crate  for L ouis
ville.

C arro ts—30c per doz. bunches.
Celery— H om e grow n 25c per 

bunch.
C herries—$1.50 per crate  of 16 qts. 

for sour; $1.75 fo r sweet.
C ocoanuts—$4.75 per sack con tain 

ing 100.
Cucum bers—60c per doz., for home 

grow n.
E ggs—R eceipts are show ing a 

heavy percen tage of goods tha t show 
effects of the  ho t w eather. Buyers 
are therefore no t only inclined to  re
duce th e ir  paying prices, bu t are 
m ore careful in m aking offers, w eed
ing ou t those dealers w hom  previous 
experience has proven to be careless' 
in handling them . Local dealers pay 
17c, loss off.

E gg  P lan t—$2 per box from  F lo r
ida.

Green O nions—18c per dozen for 
hom e grow n.

G reen P eppers—50c per basket.
H oney—20c per lb. fo r w hite clov

er, and 18c fo r dark.
Lem ons— M essinas have advanced 

to $10 per box.

5

L ettuce—H om e grow n head, 80c 
per bu.; ho t house leaf 6c per lb.

M usk M elons— California Rocky- 
fords com m and $2.50 per crate for 54s 
and $3 fo r the o th er sizes.

O nions—T exas Berm udas, $1.35 per 
crate.

O ranges—L ate V alencias and Nav
els com m and $5.50@6 per box.

Pieplant—50c per bu. for home 
grown.

Parsley—30c per dozen.
P o ta toes—W hite  stock from  V ir

ginia has declined to  $2.50 per bbl., 
while red T rium phs from  T exas fetch 
80c per bu.

P ou ltry— Local dealers pay 20@22c 
for bro ilers; 12c fo r fow ls; 6c fo r old 
roosters; 8c for geese; 10c for ducks; 
12c for turkeys. T hese prices are 
live-weight.

R adishes—10c per dozen.
S traw berries—$2 per crate of 16 qts.
Spinach—65c per bu.
T om atoes—$1.15 per crate of 4 bas

kets, T exas grow n; 90c per 8 lb. bas
ket of hom e grown.

Veal— Buyers pay 6@12c according 
to  quality.

W aterm elons—30@40c a piece.

G. A. Brigham , who has lived at 
Buckley since 1867 and w ho is con
nected with the Buckley M ercantile 
Co. and also em ployed by the Buckley 
& D ouglas Lum ber Co., w as m arried 
Sunday to  M iss G eorgiana Stanley, 
of Sherm an. T he w edding took place 
in the parlo rs of the D ow ney House, 
the cerem ony being conducted by 
Rev. George D. Lyford, of Clare, who 
was pasto r of the groom  during  his 
four years p asto ra te  a t Buckley. The 
happy couple left soon after the cere
m ony for N iagara Falls and o ther 
E astern  points. T hey  will be at home 
to their friends in Buckley after A ug
u st 1.

Rev. G eorge D. Lyford, form erly 
on the road for Snedicor & H athaw ay, 
shoe m anufactures of D etro it, is now 
pasto r of the Congregational church 
a t Clare. Mr. L yford is a forceful 
speaker and careful thinker.

W m . G. Logie and Geo. W . Kalm - 
bach (R indge, K alm bach, Logie & 
Co., L td .) leave Ju ly  5 for Boston to 
buy goods fo r the spring  trade.

T he T ed  & Ed C lothing Co., of 
Zeeland, has recently  put in a stock 
of shoes, buying them  from  H 'irth- 
K rause Company.

G eorge E. Cook has purchased the 
g rocery  sto re  form erly conducted by 
J. J. M atzen at 1237 Plainfield avenue.

T he C entral A uto  Company, Ltd., 
has changed its nam e to  the W estern  
M ichigan-Cadillac Com pany, Ltd.

A. A. Campbell has succeeded L. 
M. V an H eulen in the grocery  busi
ness a t 593 Jefferson avenue.

N icholas H ousem an succeeds E. 
M orrison in the grocery  business at 
924 W est F’ulton street.

W . S. O rsw inger has opened a new 
bakery a t 1233 M adison street.

But a tip doesn’t alw ays come to 
the man who waits.
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Banks P rosper O nly as the Com m un
ity  Prospers.

Lansing, Ju ly  1-—My atten tion  has 
been called to a tim ely w arning in 
the financial departm ent of the 
T radesm an relative to  the disposition 
of the Grand Rapids C learing H ouse 
to make contributions to  purely sec
tarian propositions, such as the John 
Calvin College, the Rom an Catholic 
high school and the Y. M. C. A.

W hile I would no t w ant to off-hand 
give any opinion as to the legal righ t 
of a board of d irectors of a S tate 
bank to disburse funds in this m anner, 
from  our point of view no serious 
objection could be made, we believe, 
by contributions on the part of a 
clearing house, provided it w as not 
followed to such an extent as to  be
come harm ful, or a burden on any 
of the banks m aking up the C learing 
H ouse Association.

I t  m ust be kept in m ind th a t banks 
prosper only in com parison to  the 
prosperity  of the com m unity in which 
they  are located. Banks m ust be co
operative in o rder to  be successful. 
A strong  bank is ah institu tion  tha t 
builds up its com m unity, no t alone 
in financing its m anufacturing or m er
cantile institutions, but m ust co-oper
ate along the lines of public im prove
m ent and education of the people 
along desired lines.

A t the same tim e a bank is no t a 
philanthropic institution, and it- m ust 
be rem em bered th a t banks advance 
m oney only w here some benefit will 
ultim ately, directly  o r indirectly, 
come to them . Banks in these m odern 
tim es m ust take an active in terest in 
everyth ing th a t is for the best in
te rest of the people, both physically 
and m entally. A nything th a t helps 
the locality  m ust of necessity  help the 
banks therein.

Banks in contributions of the kind 
m entioned reflect the hum anitarian 
views and progressive principles of 
their d irectors and officers.

From  the fact th a t the officers and 
d irectors of the board own, in m any 
cases, a large portion  of the stock, 
there is little  likelihood of the prac
tice of m aking such donations or sub
scriptions to such an ex ten t th a t it 
will become an abuse o r a danger.

From  your article I take it th a t 
such subscriptions aggregate  $15,300. 
W hen com pared with the to tal capital, 
surplus and earnings of the G rand 
Rapids banks, I do no t see w here any 
grave criticism  can be made.

E. H  Doyle.
Com m issioner of Banking.

T he head of one of the local N a
tional banks having a large clientele 
am ong the country  institutions, said:

“I th ink  I can see here and there 
som ew hat easier conditions. As I 
talk  from  day to  day with rep resen ta
tives of country  banks I find they 
are all running a little  stronger, in 
p reparation  for the autum n. T his is 
desirable from  every viewpoint. W hat 
we are all striv ing  for is no t to check 
business, but to  keep it norm al and 
free from  expansion. O ur custom 
ers lines are well filled and we would 
prefer th a t they  keep them  so, ra th er 
than  pay off their loans now and re 
tu rn  la ter in the year. If  loans w ere 
paid we would have m ore loanable 
funds subject to application for vari
ous purposes.”

Concerning the selection of a 
C om ptroller of the C urrency, George 
B. Caldwell, V ice-P resident of the 
Continental and Com m ercial T ru st 
and Savings Bank, w rites the T rad es
man as follow s: “A fter considering 
the m atte r of my accepting the office 
of C om ptroller of the Currency very 
carefully for several days, I have de- 
sided to rem ain in Chicago, w here the 
increase in bank deposits and the 
grow th of the investm ent m arket is 
very attractive. I am no t unm indful 
of the im portance of the office, or of 
the m any indorsem ents of my friends, 
and especially of the consideration 
th a t has been extended to  me both 
by P residen t W ilson and Secretary 
M cAdoo; bu t to give up active bank
ing relations for a period of five 
years, coupled w ith a considerable 
pecuniary sacrifice, leads me to re 
quest my friends to  no longer con
sider me a candidate for the office. 
I have so notified the P residen t.”

Chicago bankers are alm ost a unit 
in predicting th a t the condition of the 
m oney m arket will no t change m ater
ially during  the rem ainder of the 
year, or, at least, until the crop m ove
m ent has been taken care of. T he 
tendency is to  invest in short-term  
com m ercial paper, which insures a 
good in te rest re tu rn  up to  the height 
of the crop-m oving period, and bank
ers are consequently  investing in 
bonds to a less degree than  usual. 
T he head of one of the la rg est bank
ing institu tions there  said: “W e are 
in a s tro n g  position now  and intend 
to  rem ain so. I have no belief in 
or patience w ith the suggestion of 
so m any people th a t we are  going to 
run into trouble th is fall. I believe 
the business of the country  is on a 
good basis and th a t conditions w ar
ran t a continuance of active and p rofit
able trade. Still, w ith  so m any busi
ness m en possessed w ith the  belief 
th a t there is trouble ahead, we can 
no t afford to  ignore it. F o r  th a t

GRAND RAPIDS 
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reason we shall continue to run strong  
in cash, and it appears th a t our neigh
bors are doing the same. T h a t is the 
best way I know  to  preven t the tro u 
ble so m any people expect.” A nother 
Chicago banker says: “ In  looking 
forw ard to the autum n it should be 
rem em bered th a t dem ands from  coun
try  banks on the reserve cen ter in
stitu tions will be ligh ter than  is 
norm ally the case. T he country  banks 
have already draw n on their city cor
respondents for all balances in excess 
of the reserves they  are required to 
keep there by law. W h at they have 
already draw n they can no t draw 
again. C ountry banks, a ttrac ted  by 
the 6 per cent, rate, have invested 
heavily in com m ercial paper, finding 
th a t m ore profitable than  sending their 
funds to the reserve cen ter banks.”

T he business tren d  E ast is one of 
curtailm ent, a lthough th is is m ore 
pronounced in som e lines than  in 
o thers. In  the iron and steel trade 
o rders are falling rapidly, and th is 
industry  is considered a general bar- 
.om eter. B usiness sen tim ent is much 
m ore depressed in the E ast than  in the 
W est. T rade  abroad is som ew hat less 
active and this probably m eans sm aller 
exports of A m erican com m odities. 
But, a fte r all, it is rem arkable how 
much be tte r the feeling is, once one 
gets away from  the E astern  territo ry . 
It is good opinon th a t w hen the tariff 
is se ttled  and tim e m oney m ore ac
cessible, business will becom e m ore 
active. As it is, m ecantile in terests 
cannot obtain credit beyond the ir ac
tual necessities. T h ere  is a large 
am ount of com m ercial paper ou t
standing tha t was placed shortly  after 
January  1. T h is was m ostly  six 
m on ths’ paper and m atures shortly  
after Ju ly  1.

Now th a t the question of banking 
and currency reform  is up for con
sideration, some a tten tion  should be 
given to ways and m eans for encour
aging the utilization of the funds of 
en terp ris ing  sm all p roducers whose 
success com prises a large p art of the 
p rosperity  of any com m unity. T he 
mechanic, the - sm all m erchant, the 
dairym an, o r the grow er of poultry  
and the truck  farm er in suburban dis
tric ts  rep resen t classes of productive 
en terprise  which m ight go far tow ards 
reducing the cost of living if capital 
w ere m ore freely available fo r the 
pursu it of their occupations. T here 
are banking system s in the w orld  by 
which sm all borrow ings are studious
ly cultivated w ith excellent effect 
upon borrow er, lender and com m u
nity  as a whole.

I t  w as a favorite view of the late 
E dw ard A tkinson th a t the sm all in
dustries and the handicrafts, in which 
individual ow nership dom inated, m ust 
in due tim e show m arked increase. 
W ith  the p rog ress in scientific know l
edge and of invention, the individual 
has becom e m uch m ore of a factor 
in m aterial p rog ress than  w hen his op
portun ities w ere confined to  few er 
branches of trade. T he lender needs 
only to  le t it be know n w here funds 
on a sm all scale can be obtained, to 
find how  m any there are who have

proved their ability  to  m ake a good 
living in a m ore or less independent 
occupation. A nd there  are few ele
m ents of a com m unity’s life which 
are of m uch m ore w orth  to  it than  
the individuals who own their own 
businesses and are m anaging them  
successfully.

►Enquiry am ong bankers proves th a t 
there is much m ore lending on a small 
scale now than  several years ago. 
Some of the leading institu tions of 
G rand Rapids are doing a g rea t deal 
of this, and the recent convention to 
p rom ote farm  m arketings at Chica
go disclosed how generally  banks 
w ere lending to farm ers and m echan
ics who borrow  sm all am ounts a t a 
time. Any encouragem ent th a t can 
be given to th is tendency m ust in due 
tim e bear abundant fruit. F o r as the 
small borrow er prospers he often be
comes a depositor and a large bor
row er. A n instance is cited by a 
p rom inent New Y ork bank president 
of a m echanic who borrow ed $100 as 
an initial venture some years ago and 
is now  w orth  half a million. T h a t 
illustrates the principle th a t it pays 
to cultivate the springs of industry  
and credit so th a t in due tim e the 
flow m ay broaden and bring  w ith it 
a g rea t fund of financial power. 
W hether any positive leg isla tion ' is 
needed to do th is is a question. But, 
a t any rate, noth ing should be done 
to  check the m ovem ent tow ards a 
freer lending to  deserving individuals 
and sm all firms who have established 
a character fo r initiative and good 
m anagem ent.

Q uotations  on Local S tocks

Am . G as & Elec. Co., Com. 75
A m . G as & E lec. Co., F fd . 44
A m . L ig h t & T rac . Co., Com. 360

an d  Bonds. 
B id. A sked.

106
61
72
1

92
77
80

215
55
75
70212
55

135

180
225
260
30

200
95

A m . L ig h t & T rac . Co.. P fd .
A m . P ub lic  U tilitie s , Com.
Am . P u b lic  U tilitie s , P fd .
Can. P u g e t Sound Lbr.
C ities  Service Co., Com.
C ities  S erv ice Co., P fd .
C itizen s’ T elephone 
C om m ercia l Savings B ank  
C om w ’th  P r. B y. & L t., Com. 
C om w ’th  P r . Ry. & L t., P fd .
E lec. B ond D eposit, P fd .
F o u r th  N a tio n a l B an k  
F u rn itu re  C ity  B rew in g  Co.
Globe K n itt in g  W orks , Com. 
Globe K n itt in g  W o rk s , P fd .
G. R. B rew in g  Co.
G. R . N a tio n a l C ity  B an k  
G. R . S av ings  B an k  
K e n t S ta te  B an k  
L inco ln  G as & Elec. Co.
M acey  Co.. Com.
M acey C om pany. P fd .
M ih igan  S u g a r Co., Com.
M ichigan S ta te  Tele. Co., P fd . 100 
N a tio n a l G rocer Co., P fd . 88
Old N a tio n a l B an k  205
P acific  G as & E lec. Co., Com. 35 
P eop les S av ings  B an k  250
T ennessee  R y. L t. & P r .,  Com. 15 
T en n essee  R y. L t. & P r ., P fd . 71
U tilitie s  Im p ro v e m en t Co., Com. 50 
U tilitie s  Im p ro v e m en t Co., P fd . 70 
U n ited  L ig h t & R y., Com. 65
U n ited  L ig h t & R y ., 1st P fd . 75 
U n ited  L ig h t & R y ., 2nd P fd .

(old)
U n ited  L ig h t & R y., 2nd P fd . 

(new )
Bonds.

C h a ttan o o g a  G as Co.
D en v er G as & E lec. Co.
F lin t G as Co.
G. R. E d ison  Co.
G. R . G as L ig h t Co.
G. R . R a ilw ay  Co.
K alam azoo  G as Co.
S ag in aw  C ity  G as Co.
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77
46

370
108
55
74 
1%

95
80
90

60
80
75

65
140100
155
181

264
34

97
28101%
90

207
37

18
74
52
74
77
78

75

71

95 
95%
96

77

73

97
96%
97%

1927 
1949 
1924 
1916 98% 100
1915 99% 100%
1916 100 101
1920 95 100
1916 99

True Enjoyment.
W h at constitu tes recreation  de

pends, of course, on the poin t of 
view of the one w ho is recreated. 
T h is anecdote show s w hat one small 
citizen though t enjoyable:

A  boy in a certain  sta te  school for 
dependent children, w rote  his father:

“ D ear Papa—W e children are  hav
ing a good tim e here now. Mr. Sa
ger broke his leg and can’t work. 
W e w ent on a picnic and it rained 
and we all go t wet. M any children 
here are sick w ith mumps. Mr. H ig 
gins fell off the w agon and broke his 
rib, but he can w ork a little . T he 
man th a t is digging the deep well 
w hipped us boys w ith a buggy whip 
because we threw  sand in the ma
chine and m ade black and blue 
m arks on us. E rn es t cut his finger 
badly. W e are  all very happy.”

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

*f[BAN D j t p>l DS^AVINOS^ ANK*

INVEST YOUR MONEY  
IN  STOCK OF

The
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Music Company
42-50 Market Ave. N. W. 

Grand Rapids, Mich.
C. F. S w eet, President

Monthly dividends never 
less than 1%

SEND FOR LITERATURE

National Piano Mfg. Co.

You can BUY ONE SHARE or more 
of

United Light and R ailw ays Co.
First preferred stock to net better than 7]/2%. 

HOWE, CORRIGAN & COMPANY
Citizens 1122 533-535 Michigan Trust Building Bell M 229

Grand Rapids, Mich.
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D EST R O Y IN G  GRAND R A PID S.
T he P ere M arquette Railroad em

ploying about 800 skilled m echanics 
a t the W yom ing shops in this city, 
w ith a m onthly pay roll of som ething 
like $60,000, has decided to have Its 
car repairing  done under con tract in 
D etro it and Chicago and to  send 
locom otives needing repair to the 
shops w here they were made at Dun
kirk and Schnectady, and the shops 
here and at Saginaw will be shut 
down except for em ergency work. 
T hree m onths ago the receivers of 
the Pere M arquette were seriously 
considering plans for a large addition 
to the shops here, w ith a correspond
ing increase in the num ber 'o f  men 
em ployed and in the m onthly pay roll. 
The change in the plans from  increas
ing the capacity of the shops to  w hat 
alm ost am ounts to a perm anent shut 
down is one of the direct results of 
the strike of the boiler m akers, m a
chinists and blacksm iths which be
gan six weeks ago and is still in 
progress. T he leaders of the strike 
look upon this as a g rea t victory for 
union labor. T hey insist th a t the 
railroad was unable to  secure com 
peten t men to take the place of the 
strikers and tha t contracting  to have 
the w ork done elsewhere is v irtually  
a confession of defeat. I t  m ay be a 
defeat for the railroad. T he leaders 
in the strike m ay rejoice in their al
leged victory. But how about the 
800 men, m ost of whom will have to 
seek elsew here for jobs? H ow  about 
their families dependent upon them  
for support? IIow  about the business 
men of G rand Rapids who received 
in one form  or ano ther the big end of 
the $60,000 m onthly pay roll? T he 
strike leaders had no jobs at stake, 
no families in th is city to support, 
no hom es in Grand R apids to  pay for, 
no in terest a t stake in the town. 
They can be jubilant over their “vic
to ry ,” but will there  be joy am ong 
the w orkm en who are out o r am ong 
their families o r am ong the business 
men of the city and those who desire 
th a t G rand Rapids shall grow  and be 
prosperous?

T he Pere M arquette strike was 
w ithout grievance or provocation. 
V ice-P resident Ryan of the in terna
tional boiler m akers union, a stranger 
in town, unknow n as to his antecedents, 
with a record th a t has never been

published, came here uninvited. H e 
found the boiler m akers at the W y
om ing shops satisfied w ith their w ages 
and conditions of labor. H e preach
ed discontent, prevailed upon the 
w orkm en to join the union and then 
form ulated  dem ands for m ore w ages 
and sh o rte r hours. W hen the de
m and was p resented  to  the receivers 
they agreed to accept the wage and 
work schedules in force on the M ich
igan C entral o r the G. R. & I. and 
fixed an hour for a conference. Be
fore the hour arrived  Ryan ordered 
the boilerm akers ou t on strike and 
they quit w ork w ithout w arning or 
notice. T he m achinists and the 
blacksm iths, w ith no dem ands or 
grievances of their own, w ent out in 
sym pathy. T he railroad regarded 
those who had quit their jobs as no 
longer in the em ploy of the com pany 
and en titled  to no fu rther considera
tion. N ew  men w ere b rough t on 
from  Chicago and o ther points. To 
organize an entirely  new force on so 
sho rt a notice has been difficult and 
also costly. C ontracting  to  have the 
w ork done elsew here which was 
form erly done here was easier and 
cheaper than to  try  to  carry  on the 
fight. T he leaders of the strike “win,” 
but the men lose the ir jobs, and the 
city will lose several hundred of its 
wage earners and the ir families. W hat 
V ice-P resident Ryan and his asso
ciates have m ade out of the strike is 
no t known. T he strike is not 
big enough and has no t lasted 
long enough to  give him a trip  w ith 
his wife to Europe, as in the case of 
M acFarlane who lead the furniture  
strike, but his rake-off ought a t least 
to pay his w inter coal bill.

T he business m en of Grand Rapids 
—and m ore particularly  the daily 
new spapers—are responsible for the 
lost jobs a t the car shops and the 
disappearing payroll. In stead  of de
m anding a show down from  Ryan 
or even looking up his record, they 
accepted him at his own valuation, 
bolstered him up, boosted his game 
in every way and m ade a popular 
hero  of him. T hey  gave credence to  
the lies he told and the m isrepre
sen tations he put forth  and a t the 
same tim e pu t the question m ark 
against every sta tem ent m ade by the 
railroad officials. I t  w as the furni
ture  strike all over again. T he fu r
niture strike cost G rand R apids two 
million dollars in w ages lost. T he 
Pere M arquette strike will cost 
G rand Rapids m any m ore m illions 
of dollars in w ages for w ork  which 
will be done in D etro it, Chicago and 
o ther poin ts which m ight ju s t as well 
be done here. T here  m ay have been 
some excuse in the fu rn itu re  strike, 
as it was the city’s first experience 
with the professional “friend of la 
bor.” But it is no credit to  the city 
th a t it should be b itten  a second time 
and in exactly  the sam e way. I f  the 
business m en are true  to  the ir own 
in terests—and if the new spapers are 
loyal to  the w elfare of the city and 
its industries—the nex t w alking dele
gate to  come th is w ay will be esco rt
ed to  the city line and told to  go.

'T h e  loss of the  P ere M arquette 
w ork is no t the only loss G rand R ap
ids has sustained this season from  the

walking delegate. T he strike of the 
line men in the em ploy of the Com
m onw ealth  com pany, equally w ithout 
cause—fom ented by m en who are 
alleged to  have been discharged be
cause they  w ere caught stealing  from  
the com pany—is still in progress, but 
the com pany is no t allow ing th is to  
disturb it. In stead  of spending m oney 
in extensions and construction  work, 
the m oney is being used in o ther ways 
and, no doubt, to  even g rea ter ad
vantage. T he city is losing the wages 
which the line men m ight hace been 
earning. I t  is losing the im proved 
service which m ight have been obtain
ed had the w ork gone on. T he only 
ones m aking anything ou t of the 
strike are its m anagers and they will 
disappear as soon as leadership of a 
lost cause ceases to be profitable.

T H E  BO Y ’S FIR ST  JOB.
T housands of young m en all over 

the land, now th a t school is out, are 
a t w ork or seeking w ork at w hat may 
be their first jobs. T hese young men 
m ay not realize it, but the first job 
and their attitude tow ard it often  de
term ines w hat the fu ture m ay be. T he 
young  m an who takes a job, no m at
te r how good the pay m ay be, which 
show s no prospect fo r advancem ent 
and in which there is no chance to 
learn, is m aking a sad m istake. Thé 
young m an who takes a  job m erely 
for the p resen t w ages and looks upon 
the w ages as its m ost im portan t fea
ture, is m aking a grievous m istake. 
T he wise young  m an is he w ho de
cides w hat he w ants to be o r do, gets 
a job, no m atter how hum ble, in the 
line of hi$ am bition and then  applies 
him self to  learn all there  is to  learn, 
regardless of w hat the pay m ay be. 
T he w orld is full of half trained 
workm en. I t  is full of second and 
th ird -ra te  professional men. T here 
is alw ays an over supply of the sh ift
less, the careless and the m ake-be
lieves. O n the o th er hand, the world 
is bidding—and bidding high—for 
m en w ho know  every detail of the 
trade, occupation o r profession they 
have taken up. T he first-class m an 
in any line of activ ity  gets the big 
salary and has the steady em ploy
m ent. I t  is for the young m an him 
self to  decide, w hen obtain ing  his 
first job, w hether he shall be of the 
cheap o rder o r of the high grade, 
w hether he shall be one w ho is first 
to  be laid off w hen w ork slackens or 
who is sure to  stay  as long as there 
is anything to  do.

Some of th is coun try ’s  g rea test 
ra ilroad  m en began as section hands 
o r sw itchm en. Som e of our g rea test 
m erchan t princes s ta rted  a t sw eeping 
out the store. Som e of our m ost suc
cessful captains of industry  began as 
chore boys. T hese m en w ho atta ined 
high success did no t do it by  m erely 
w orking fo r w ages and n o t caring  be
yond g etting  their pay. T hey  looked 
upon their jobs no t as jobs, bu t as 
stepping stones to  som ething better. 
T hey had am bitions to  be the best 
in their class and, naturally , they  w ere 
picked fo r prom otion  w hen vacancies 
occurred above them . T hey  ad
vanced, one step after ano ther, no t 
by favor, bu t on th e ir m erit. N o t all 
m en can a tta in  to the h ighest sta tions,

bu t all can be thorough, all can be 
honest w ith them selves and their em 
ployers, all can w ork for prom otion  
and m ost of them  will get it by de
serving it.

T R E A SO N  TO T H E  CITY.
T he G rand Rapids A ssociation of 

Com m erce som etim e ago did itself 
credit in refusing to  give a le tte r of 
endorsem ent for the proposed labor 
day souvenir addressed to  the busi
ness m en of the city and requesting  
them  no t to  give it their advertise
m ents and patronage. T he souvenir 
is obviously a hold-up. W ith  past 
experience as a guide, it com es close 
to a blackm ailing enterprise. I t  has 
no advertising  value for the business 
man. Asked for in the nam e of union 
labor, only 25 per cent, of the m oney 
contributed  goes to  the unions, while 
the p rom otors of the g ra ft absorb 
75 per cent. T he A ssociation of Com
m erce had the courage to  deny the 
scheme its endorsem ent o r sanction. 
But the A ssociation’s courage appears 
to  have been of the oozy sort. The 
souvenir p rom otors m ade a g reat ou t
cry and even had the im pudence to 
appeal to the courts. In stead  of 
stand ing  firm in w hat it knew  to  be 
right, the A ssociation sought to  pla
cate the g rafters w ith a  cash dona
tion of $200. W h at righ t the A sso
ciation, th rough  its officers, had to 
m ake such an offer of com prom ise 
does not appear. T he purposes of 
the A ssociation are supposed to  be to 
prom ote the city’s grow th, its indus
tria l w elfare and its business p rosperi
ty. U nionism  is destructive in its 
tendencies. I t  tears down instead of 
building up. I t  is a source of turm oil 
and d iscontent in the ranks of labor. 
I t  is oppressive to em ployers, a dis
couragem ent to enterprise  and a w et 
blanket on capital. Unionism  preach
es hatred  of em ploye for the em ployer, 
breeds envy and jealousy, practices 
violence and denies em ploym ent to 
honest m en who w ant w ork  fo r their 
own support and the support of their 
families. M any of the m em bers of 
the A ssociation of Com m erce having 
had their b itte r experience with 
unionism  are opposed to it in every 
form. M any o th er m em bers are 
know n cham pions of the  open shop 
and industrial freedom . T o divert 
any part of the A ssociation funds as 
a donation to unionism  is no t only 
unjustifiable, bu t base treachery  to  the 
men w ho contribute  the funds to  keep 
the o rganization  alive. T he only ex
cuse th a t can be given fo r such a 
donation is th a t the officers of the 
A ssociation have no t the courage to  
stand fo r w hat they  know  to  be hon
est and righ t. T o  m ake such a dona
tion w ould be a display of cowardice 
which should m ake the A ssociation 
despicable, no t m erely in the eyes 
of those who oppose unionism , bu t 
w ith the union m en as well.

T he essence of advertising  is hon
esty. T h e  honest advertiser w ho be
lieves in his m essage is the only one 
who can im press his readers.

A m an’s value in the w orld is estim 
ated  and paid for according to the 
ability he uses, no t w hat he may pos
sess.

I
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W arm  W eath er
F lou r

Ought to be the kind that responds quickly to the yeast, or cream tartar, or 
sour milk or baking powder.

Lily White does.

In hot weather you don’t  want to do a baking over, and Lily White is 
always sure.

For shortcake and pie crust and cookies and all the light and dainty 
baked goods you make in summer, Lily White is especially adapted.

Picnic sandwiches, too, made of

LILY WHITE
“ The Flour the Best Cooks Use”

Have a daintiness and flavor hard to match. In fact, we don’t  believe the 
flavor of things made of Lily White can be matched.

Layer cake needs to be light, moist and soft. No one wants dry cake.
Lily White makes the tender, fine grained kind.

When you want cake to serve with ice cream, better make it of Lily 
White. You’ll be delighted—so will the guests.

If you want hot bread biscuits to serve with honey or maple syrup, well,
Lily White is “the flour the best cooks use.”

Always comes in clean, sanitary sewed sacks.

V A L L E Y  C IT Y  M ILLING CO.
GRAND RAPIDS, MICH.

T his is a rep roduction  of one of the advertisem ents appearing  in the daily papers, all of w hich  help the retailer to  sell Lily W hite  Flour.
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A t the top ju st peering  th rough the 
the foam  m ay be placed tiny row 
boats, or little  sail boats. And on 
the sails may be p rin ted  legends de
scribing the quality and prices of this 
“Sale of Lace.” N earby, at each end 
m ay be built a little  lighthouse, each 
with its own particular placard w arn
ing spectato rs w here to  go to  find 
the largest variety  in laces, of course. 
T h is can all be arranged upon a pale, 
very pale background. T he “Sail ’ 
'idea is used as a special feature in a 
display of sponges and kindred clean
ers, soaps and cham ois skins, although 
it would be equally appropriate to 
alm ost any o ther kind of goods. It 
could be used to feature groceries, 
o r ladies’ furnishings goods, or dress 
goods. In fact any particu lar line 
tha t the m erchant w ishes to set mov
ing. T he “Sail” should be a ttach 
ed to  a small boat of the yacht 
type, and bear a p rin ted  legend. I t 
reposes in a sea of sponges. I ts  
m asts, spars and lines are hung with 
strings of small sponges, and in the 
“sea” are sponges of every size and 
shape. In  the rear is a row or pile, 
or wall of soaps and cleaners, on 
each side is a circular decoration of

the eyes, th a t set off the curves and 
fairness of check and th roat. And 
she w rote and smiled, and then smiled 
and w rote, as she turned the slate. 
N ot at all a bad idea for the m er
chant of the general store, in a tow n 
big enough to  furnish a crowd. T he 
m erchant m ight dress up a boy of his 
own, o r any o ther boy. A baggy 
clown s costum e would be picturesque, 
and the boy could w ear either a 
masque, or pain t his face thickly with 
white and red. He, too, could w rite 
m essages on a slate relative to some 
feature of the display and his antics 
and drollery  should keep the crow d 
constantly  amused. T he hours of ap
pearance should be advertised;

H ow  to Display Ribbon and Lace in 
a W indow.

If you w ant a very easily made and 
a ltogether effective window trim  ot 
lace and ribbon here is a plan which 
we recom m end:

T he background should be covered 
w ith w hite crepe paper and a red bo r
der around the top.

T hen  arrange the fixtures as show n 
in the drawing. F o r the upper part 
of the display th is consists of three

Some Seasonable Suggestions to Stim
ulate Summer Trade.

The m erchant and his window dress
er are not in the least bit of a quan
dary as to the best m ethod of dressing 
a F ourth  of Ju ly  window. A lthough 
there are countless developm ents in 
fireworks and decorations, he does 
no t hesita te . He puts them  all in.
O f course, if he has a scheme of de
coration or an idea for a special ap
peal, o r a sta rtlin g  clim ax in a rrange
m ent, so much the better. But it isn t 
the least bit necessary. He may pile 
them  in helter-skelter if he will, and 
the small citizens will peer and pry, 
and tw ist and tu rn  in order to find the 
clue to  the labyrinth, and revel de
lightedly in the m ysteries w hether 
they  find it or not. T here are, every 
year, so m any new ideas in fireworks, 
th a t it is not impossible the citizens 
of a larger grow th may fall captive 
to the fascinations of a w indow full 
of these pyrotechnical marvels.

N evertheless it isn’t at all a bad 
idea for the window dresser so to  a r
range his stock of goods as to tell 
some connected so rt of story. A t 
least to suggest one. Suggestion is 
alw ays be tte r than  the whole story 
because hum an nature takes pleasure 
in finding out th ings for itself. And 
to  read the silent suggested story  of 
a layout in a shop window, no t only 
gives a satisfying sense of power, but 
possesses much of the in terest of a 
play. O ftentim es more.

But in o rder to  tell a sto ry  the 
window decorato r m ust have it in his 
head first. And here is w here he 
should stop to consider the dram atic 
possibilities of his arrangem ents. He 
m ay if he wills, place a little  tragedy, 
a little  comedy, a short sto ry  or an 
historic tale before the eyes of his 
public, m erely by arrangem ent, or 
juxtaposition  of his details. A “Swat 
the F ly ” window is a tragic-com edy, 
o r a serio-com ic tale th a t everyone 
can read. A dram atic effect in a lay
out may be gained by a jux 
taposition of a iarge and for
m idable-looking fly w ith a so-seem - 
ing terrib le  death 's-head. Tt suggests, 
w ithout o ther m eans, the long train  
of dangers, diseases and deaths that 
follow in the track of the fly. W hen 
the dram atic clim ax is flanked by an 
array  of fly destroyers, disinfectants, 
bug poisons, m oth balls, germicides, 
cleaners and sw atters, the sto ry  is 
com plete. T he passer-by reads it at 
a glance and hikes in gaily, no doubt, 
to secure a supply of the necessary 
arm am ent against all dom estic pests.

T he historical idea is always ap ro 
pos for the Fourth  of July decoration. 
I t  m ay em brace the Am erican flag 
at different periods since the begin

ning of the Union as has been sug
gested before, or it may extend to the 
different varieties of guns and m ust 
kets in use from  time im m em orial, or 
it may show the developm ent and 
changes in uniform s w orn by various 
arm ies. T his may be done by the 
use of real uniform s, although a large 
assortm ent m ay be difficult to  procure, 
as m ost of them  are to be found in 
museums. H ow ever, a series of p rin ts 
or engravings illustrating  the details 
of uniform s may be found, and-w ill 
lend great in terest to any display of 
novelties in fireworks. Any firearm s 
or war im plem ents would be suggest
ive, w hether the arrow heads of aborig
ines, o r tools of A fricans or South 
Sea Islanders. These m ay be used 
either w ith a tragic or historic signif
icance. M usical instrum ents used in 
w ar dances would be excellent, es
pecially if the m erchant could obtain 
draw ings, illustrations, or paintings 
of Indian w ar dances or in fact any
th ing  connected with the subject.

Incidents of N egro life, banjos, ne
gro melodies, and early  h istory  may 
not come am iss if the window dresser 
happens to possess a series of good il
lustra tions of th is phase. Clever car
toons also, often give point to  any 
kind of arrangem ent in a window, 
and will draw a tten tion  to  the goods.

Lace is a beautiful com m odity, and 
would be an o rnam ental accessory to 
m any schem es of decoration, although 
its value in window expression seem s 
no t to have appealed extensively to  
the trim m ers. T o  be sure it is per
ishable, but so is ribbon, w hich has 
been used in bew ildering profusion 
th is year, in m any kinds and classes 
of window decoration. O f course the 
craze for Bulgarian colors lent a pe
culiar kind of fitness to the use of the 
s trong  patte rn s and b righ t colors of 
this season’s ribbons. But a white 
window is alw ays pleasant, and soo th 
ing to the eye, besides it m ay be re
lieved by any schem e of color that 
seem s desirable. Even a few silken 
flags of red, w hite and blue m ight 
not be amiss. O r a profusion of small 
and dainty pink rose buds scattered  
negligently  all over the snowy ex
panse would give a- charm ing touch.

O ne of the best possible displays is 
a N iagara of lace falling over a hori
zontal support, which is topped by 
some sw irls and billows of lace or 
m alines, or chiffon, while below the 
lace is arranged  in convolutions to 
im itate the surges of the vasty  deep, 
and yeasty waves. H ere  it would not 
be inappropriate to incorporate many 
lengths of pale blue-green chiffon, or 
some of the thin and beautiful m ercer
ized stuffs, to  suggest the color of 
w ater underneath  the foam.

sponges or cham ois skins. In  fron t 
are strings of seaweed, w ith a lobster 
on one side and a crab on the o ther. 
T he lobster and crab m ay be m ade of 
sponges too.

A w hite w indow seen recently  con
sisted entirely  of w hite gloves, white 
shoes, and w hite stockings. T he filmy 
hosiery was of silk or lisle thread , as 
also w ere the dainty gloves. T he 
w hite shoes th a t com pleted the layout 
w ere of the nattiest. T he accom 
panying notes of color consisted of 
bows and rose ttes of narrow  blue 
ribbon m ixed w ith narrow  black rib 
bon. T he effect was charm ing, all 
the m ore perhaps because there  was 
a bew ildering num ber of each. As a 
whole the window w as good, as the 
details were well m assed.

A nother extrem ely  strik ing  w indow 
that held crow ds entranced before it 
all day long was simple enough, al
though it illustrated  the value of live 
m odels. Also, it proved the charm  
of m ystery. In  th is particu lar window 
sa t a girl w ith a slate. U pon the 
slate she w rote, continually, m axim s 
and m essages relative to  the v irtues 
and benefits of the article she was 
advertising. In  addition to the fact 
th a t the girl was undeniably beauti
ful, was the peculiar one th a t she 
w ore a masque. Ju s t a small, coquet
tish, teasing  little  black m asque across

halves of barre l hoops arranged in 
each corner and in the center.

F rom  the center hoop drape tw o 
pieces of ribbon. W e have draped 
one piece on this to  show you the 
idea. O n each corner hoop drape 
eight pieces of lace, le tting  the ends 
extend to  the floor and binding them 
in the center w ith a ribbon bow.

T his same arrangem ent should be 
m ade in both corners. W e have only 
trim m ed half of th is window so as 
to  give you the idea of both  fixtures 
and display.

The center unit is m ade tip of a 
box and a short six-inch board. Drape 
from  this seven pieces of ribbon 
partly  unrolled. O n top of these 
build a pyram id of fifteen pieces of 
ribbon.

On each side of the cen ter unit 
arrange three T -stands from  which 
lace is draped.

Some things, like some men, seem 
easy enough to do. But' if you w ant 
to find out differently, try  to do 
them !

'T 'U  4  p r  Your Delayed 
I  I V i W j L  Freight Easily 

and Quickly. We can tell you 
how. BARLOW  BROS.,

Grand Rapids, Mich.

ji
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He Downed the Syndicate
W hat if two syndicate stores sprang up in your block? 

It happened to an Indiana retailer.

W hat did he do?

Put in the department shown above and is now beat
ing the syndicate at their own game.

A letter mentioning this magazine and this advertise
ment will bring you all the facts.

B U T L E R  B R O T H E R S
E xclu sive W holesalers o f General M erchandise

CHICAGO NEW  YORK ST. LOUIS MINNEAPOLIS DALLAS
SAM PLE I C incinnati C leveland Kansas C ity M ilwaukee
HOUSES > Omaha Portland Philadelphia Seattle
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BUTTER,EGGS andproVISÍOÑS
'£  • '% è »  ■%.

M ichigan P o u ltry , B u tte r  and  Egg A sso . 
e la tion .

P re s id e n t—B. L . H ow es, D e tro it. 
V ice -P res id e n t—H . L. W illiam s, H ow ell. 
S ec re ta ry  a n d  T re a su re r—J . E . W a g 

goner, M ason. _  _ .
E x e cu tiv e  C o m m ittee—F . A. Johnson , 

D e tro it; E . J . Lee, M idland; D. A. B e n t
ley, S aginaw .

Increasing  P roduc tion  and B ettering  
the Quality.

C anadian egg dealers have issued 
the follow ing circular le tte r to their 
custom ers;

It is a m atter of grave concern 
tha t the average com m ercial egg seen 
on the m arkets of Canada is of such 
poor quality. Much educational w ork 
has been done by the federal and 
provincial governm ents w ith a view 
of im proving the quality of m arket 
eggs, bu t such w ork has been largely 
ineffective because of the fact th a t in 
the prevailing system  of m arketing  
no prem ium  has been placed upon 
quality.

I t  has been pointed out repeatedly 
th a t the “case-count” system  of buying 
eggs has been largely the cause of the 
general unsatisfactory  condition of 
the trade.

F o r m any years eggs have been 
purchased by num ber w ithout regard 
to quality. T h is has been decidedly 
unfair to the farm ers and o ther p ro 
ducers who have taken pains to m ar
ket good, clean, fresh eggs, and 
through placing no prem ium  on good 
eggs the system  referred  to has really 
becom e an incentive to  the continu
ance of careless and dilatory m ethods. 
It has m ade possible the disposal of 
eggs in all stages of decom position 
and has encouraged farm ers and local 
buyers to  hold eggs a t certain sea
sons of the year when they have no 
satisfactory  places for storing  them .

I t  may have appeared to some that 
the present system  is really advanta
geous to the farm er in th a t he re
ceives a fairly good price per dozen 
for inferior eggs and for those which 
are entirely  unfit for food. T h is is, 
however, an erroneous im pression, for 
the wholesale egg dealers know very 
well the extent of the shrinkage at 
certain seasons of the year, and their 
practice in o rder to m ake good the 
absolute loss from bad eggs and the 
ex tra  expense of candling all of their 
receipts is simply to low er the price 
to the farm er and increase the price 
to the consum er. T he loss, therefore, 
is borne not by the dealer but by the 
producer and the consum er.

T his whole subject has been th o r
oughly discussed at recent m eetings 
of produce dealers of the provinces of 
O ntario  and Quebec. Officials from  
both  the Federal and O ntario  D epart
m ents of A griculture w ere p resen t at 
these m eeting, and endeavored stro n g 

ly to present the im perative need of a 
radical change in the system  of hand
ling and m arketing  eggs.

T he follow ing is a brief sum m ary 
of w hat transp ired  a t these m eetings: 

T he governm ent officials pointed 
out that, while the enorm ous loss and 
shrinkage apparent in the trade and 
the uncertain  quality of eggs as re
ceived by the consum er w ere partly  
due to carelessness and negligence on 
the part of the farm er, yet he was 
not entirely  to blame. T he unsatis
factory condition of the trade is the 
fault of the system , ra th er than  of 
those engaged in it. T he evil lies 
in the fact th a t in fe rio r eggs com 
mand as high a price as new-laid eggs, 
and absolutely ro tten  eggs are bought 
and sold in the same dozen as good 
eggs. I t  was em phasized ih a t  so soon 
as the dealers saw their way clear to 
unite in discrim inating against an in
ferior product and in allowing a lib
eral prem ium  for a superior product, 
the quality of m arket eggs would im
prove and bad eggs would be elim in
ated from  the trade.

Tw o m ethods of changing the sys
tem  have been w orked out in a num 
ber of places. T he first and the m ost 
generally  adopted is known as “loss- 
off” buying, which consists of m aking 
deductions from  the sum to ta l of re
ceipts for eggs which are had and un
fit for food. T he second, which in
volves the g rad ing  of eggs and is re 
ferred to as “quality paym ent,” con
sists of paying for each separate grade 
according to  its real value. In  the 
la tte r system  there is constan tly  held 
out to  farm ers some effective induce
m ent to produce and m arket eggs of 
the highest quality.

“Q uality  paym ent” is certainly to 
be p referred  to  “loss-off” buying, for 
the reason th a t it places a prem ium  
on the best quality of eggs. A p re
mium paid to  the farm er for eggs 
th a t would grade new-laid as con
trasted  with those th a t fall into 
low er grades, would be of the utm ost 
value in stim ulating  production and 
im proving the quality of eggs as they 
leave the farm . I t  was repeatedly 
em phasized th a t there would be little  
inducem ent for the farm er to pay any 
particular atten tion  to the question 
of quality in eggs until the dealers 
were ready to make a difference be
tw een the prices paid for good and 
bad eggs.

T he resu lts of a recent experim ent 
conducted by the poultry  departm ent 
of the O n tario  A gricultural College 
w ere quoted to show th a t it would 
pay dealers to  pay a prem ium  for 
h igh-grade eggs. Certain cases of 
eggs of the very highest quality were 
put in sto rage and held in com parison

m
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with o ther cases of the best eggs se
cured from  ord inary  country  receipts. 
T he difference in quality a t the expira
tion of the cold sto rage  period was 
very m arked, so m uch so th a t it would 
at least have been m ore profitable to 
purchase the best grade of eggs used 
at 38 cent per dozen ra th er than  aver
age country receipts at 35 cents.

It is evident, therefore, th a t the • 
dealers who claim to  be so desirous 
of securing quality eggs have in their 
own hands the m ost effective rem edy 
for a large p art of the trouble.

T he dealers in attendance at these 
m eetings w ere no t of one m ind upon 
the question of “quality paym ent” as 
a sa tisfactory  solution of the difficulty.
( tpposition was offered on the ground 
th a t unless the practice of quality 
paym ent w ere m ade universal it would 
not be practicable, for the reason th a t 
the few who adopted it could not 
com pete successfully w ith those buy
ing on a case-count basis. On this 
point F. G. U rner of New Y ork, 
speaking at the m eeting of the South
ern C arlot Shippers’ A ssociation, said: 
“O nly when eggs are paid for a t dif
feren t prices, according to their real 
value, can there  be any effective in
ducem ent for producers to m arket 
their eggs w hen fresh o r to  take 
p roper care of them . A good m any 
packers say tha t it cannot be put in 
practice in any section unless done 
by all; th a t a packer cannot success
fully institu te quality paym ent so 
long as his com petitors continue to 
buy case-count at an average and uni
form  price. I cannot believe th a t this 
is so if the candling is p roperly  done 
and if so much difference is m ade in 
the paying price as the real value of 
the eggs justifies. W hen different 
packers are com peting for goods from  
the  sam e source of supply, it would 
seem inevitable th a t those who paid 
the full value for new -laid, quality 
would a ttrac t such, as com pared with 
those who paid an average price for 
good and poor together.”

T h e  stand w as also taken by cer
tain  dealers th a t it w ould be diffi
cult for country  store-keepers to adopt 
“quality paym ent” for the reason th a t 
farm ers would take objection if any 
reduction in price w ere m ade on ac
count of the presence of bad eggs. 
In  th is w ay the country  m erchant, 
th inking th a t he w ould possibly lose 
the patronage of som e farm ers, would 
therefore object to the system . I t  
was though t th a t if some m eans w ere 
adopted by which farm ers could be 
shown the exact quality of their eggs 
as m arketed, th is prejudice against 
the system  would be easily overcom e.

I t  w as also argued that, unless a 
simple and rapid system  of candling 
w ere devised, it would be difficult at 
tim es fo r the country  m erchan t to 
accurately  determ ine the quality of 
eggs delivered. In  reply to  these 
poin ts the use of a large candling 
outfit sim ilar to  th a t which is used in 
D enm ark w as recom m ended. Such an 
outfit would perm it of placing 130 
eggs before the ligh t a t once. T he 
process of candling would thus be 
m ade both  easy and rapid.

A rep o rt w as received of the p ro
g ress of a sim ilar m ovem ent in the 
S ta te  of M ichigan. I t  was shown

th a t w ithin an incredibly short time 
the system  of “quality paym ent” had 
gained w onderful progress. T hose 
who had taken it up in that S tate de
clared m ost em phatically th a t it 
would be a m istake to go back to 
the original case-count m ethod. T heir 
experience has proven, con trary  to 
th e ir form er ideas, th a t “quality pay
m ent” was gladly accepted by the 
producers. T he dealers also found 
it much m ore sa tisfactory  to conduct 
their business by follow ing such a 
system . They w ere convinced tha t 
it would be a m atter of only a short 
tim e un til it would be adopted 
th roughout the entire State.

At the conclusion of the last m eet
ing it was moved th a t the A ssocia
tion of D ealers adopt after June 1, 
1913, th ree grades in purchasing eggs, 
viz.:

New Laids—E ggs which are sound, 
full, sw eet and not m ore than  five days 
old.

F irs ts— Eggs which are sound and 
sw eet but having lim ited shrinkage.

Seconds— E ggs of inferior quality 
bu t no t bad.

Tt was fu rther m oved th a t the A s
sociation petition the governm ent to 
enact legislation m aking it illegal to 
buy or sell bad eggs and also to ap
point official inspectors to enforce 
such legislation. T he m otion was re
ceived reluctantly , and w hen put to 
the m eeting  was lost.

It was then m oved th a t the m em bers 
of the A ssociation agree to  purchase 
all eggs after June 1, 1913, on a “loss- 
off.” basis,” th a t is, to pay absolu te
ly noth ing for bad eggs. T his m otion 
carried and w as supported by all the 
dealers present.

vestigation  revealed th a t m any m er
chants w ould buy any th ing  th a t had 
the appearance of an egg simply to  
keep the trade. T h is naturally  led to 
lax m ethods on the p art of the farm 
ers and o th er producers and thou
sands of eggs unfit for food were sold 
to unw ary consum ers.

Tell all the good stories you can 
about everybody, but hide the o ther 
kind in a good heart.

W atson-Higgins Milling Co.
Merchant Millers

Grand Rapids Michigan

Packed by

W . R. Roach & Co., Hart, Mich.

M ichigan People W ant M ichigan Products

Formed E gg Circles.
U nder the direction of the Canadian 

D epartm ent of A griculture bodies of 
farm ers known as egg circles w ere o r
ganized last year. Much of the te r 
rito ry  covered was dairying country 
and the neighborhood cream eries 
w ere used as headquarters. To these 
places the m em bers of the circles 
b rought their eggs in pasteboard  car
tons holding a dozen. Each farm er 
w as required to m ark his eggs with 
a rubber stam p so th a t his con tribu
tions to  the stock could be identified 
anyw here from  the farm  to the city 
kitchen. Daily shipm ents w ere made 
and dealers in the cities paid for these 
eggs as high as 8c a dozen over the 
m arket price for eggs handled in the 
old way.

T he advantage arose from  the fact 
th a t the circle eggs w ere m arketed 
in units of one dozen instead of by 
the case as the storekeepers handled 
them  and th a t every farm er was re 
sponsible for the soundness of all the 
eggs he offered. T hese tw o condi
tions resulted  in the m arketing  of 
noth ing but fresh eggs.

Hammond Dairy Feed
“The World’s Most Famous 

„ Milk Producer”
LIVE DEALERS WRITE

WYKES & r n  Gr‘n' Mich:
Michigan Sales Agents

R ea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling well at quota
tion.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain 8c Milling Co. 

Grand Rapids, Mich.

¡a s

Must Candle All Eggs.
On June 1 the O hio S tate  law, m ak

ing it unlawful to sell or to offer for 
sale eggs th a t had no t been candled, 
went into effect. T he case-count 
m ethod of buying eggs will pass into 
history,, provided the inspectors do 
the ir duty, according to the intention 
of the Pure Food Com m issioner. In-

Don’t Be Deceived 
on Salt

OEVERAL grocers have 
^  recently told us that they 
have bought another brand 
of salt, under the impression 
th a t they were getting  
Diamond Crystal Salt put 
up under another name.
In this they were fooled. No 
Diamond Crystal is sold under any 
name but Shaker or Diamond 
Crystal. All Diamond Crystal salt 
has our name as manufacturers on 
the original package or container.

Diamond Crystal Salt Co.
St. Clair, Mich.
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C L O T H IN G

H ow  a B attle  Creek C loth ier M ade 
Money.

( iccasionally we find a retail m er
chant who is in business m ore as a 
pastim e, something' to  take up his 
time, a place w here he can have an 
office, m eet the people, jolly with the 
traveling  men, etc. H e does not really 
have to be in business and doesn’t care 
particu larly  how much profit the busi
ness re tu rns him. W e all envy him.

B ut*m ost m erchants are not fixed 
that way. W e have got to  constantly  
keep fg u rin g  how we can m ake our 
business pay us better. Expenses 
keep creeping up, ren ts are higher, 
wages are higher, m ore expensive fix
tures are demanded, etc. T he many 
fads, fancies and freak styles force 
us to carry much heavier stock than a 
few years ago. Instead  of tu rn ing  our 
stocks oftener, as we should do, we 
find it is hard to  tu rn  them  as often. 
T he retail gam e tet-day is an entirely  
different proposition than  it was tw en
ty years ago. The m erchant of to-day 
m ust keep an “eagle eye” on his busi
ness every m inute. If he does not 
the o ther fellow will, and beat him to 
it.

M ost of the m erchants of to-day 
watch the selling end of their business 
carefully, p lanning sales, devising sell
ing schem es,, judicious advertising, 
bettering  their store service and equip
m ent. But how about the buying end 
of it? Do they give enough time and 
consideration to  th is m ost im portan t 
part of their business.■

Ask any  traveling salesm an if nine- 
ten th s of the m erchants are not: care
less in their buying and do not do 
a g reat deal of it by guess. T hey 
know they do. I have had salesmen 
tell me th a t in many7 cases they really  
felt guilty  to  lake the order as given 
to them  and som etim es suggest going 
m ore carefully through  the stock to 
see if they could not proportion  the 
order better. T he salesm an and the 
w holesaler w ant the m erchant to buy 
w hat sells. T hey do not w ant him 
to accum ulate a lo t of dead stuff in 
their line th a t m ust be closed up at a 
loss No! T hey w ant to see their stuff 
sell, and a t a profit to the retailer, then 
the next tim e they come to them  they 
are m et w ith a smile, not a grouch. 
So I say again, M r. R etailer, use 
m ore care, in your buying of m er
chandise.

W hen the salesm an comes for 
your advance o rder on your under
wear, gloves, hosiery and o ther lines 
do you know just how m any of cer
tain sizes, colors and styles you sold 
during  the past season, all your dupli
cates, special and advance orders? 
You should know in o rder to  give

your advance o rder as it should be 
given.

Buying m ight well be divided into 
tw o essential parts;

F irs t Good judgm ent in the selec
tion of m anufacturers, m aterials and 
styles.

Second. Buying the righ t p ro p o r
tions of sizes, co lors and styles.

In  the first p a rt some seem to  be 
"natural born buyers,” o thers acquire 
it from  experience.

But the necessary know ledge in the 
second part cannot be “born into a 
b u y er,” r.or can it be acquired by ex
perience. T his particu lar part of the 
buying, in m ost cases, is done m ore 
or less by  “guess w ork.” T h a t’s why 
m ost of us m erchants have too much 
m oney tied up in poor-selling  colors 
and  styles.

F o r a long tim e I have been w ork
ing on a way to  keep such a record 
w ithout too much “red tape” and ex 
tra  time. I have spent much time 
and though t upon it and tried out 
m any schem es until I finally hit upon 
a plan tha t is so simple, and yet so 
practical, th a t I w onder it has not 
been used long ago.

I t has proved such a success in our 
ow n business and in the business of 
several of my acquaintances in the 
m en’s w ear line th a t it occurred to 
me th a t o thers migh wish to  adopt 
it. I will be pleased to  send sample 
sheet and explain the system  to  any
one w ho is interested.

T. H. B utcher.

In all schools children should be 
taugh t to w ork in wood and iron, to 
understand the construction  and use 
of m achinery, to  become acquainted 
with the g reat forces th a t m an is us
ing to do his W'ork. In  this way boys 
will learn their ap titudes—would as
certain  w hat they are fitted for—w hat 
they could do. I t  would no t be a 
guess or an experim ent, but a dem on
stration . Education should increase 
a boy’s chance for g e tting  a living. 
T he real good of it is to  get food 
and roof and raim ent, opportun ity  to 
develop the mind and body, and live a 
full and am ple life. T he m ore real 
education, the less crim e—and the 
m ore homes, the few er prisons.

R obert G. Ingersoll.

An autom atic m achine m ay m anufac
ture goods, but it calls fo r a man 
with brains to  m ake sales. ,

LAMSON M A T C H E S

W itn  L am  so n  C a r r ie r s  in your 
store you settle the “service” problem 
a t once and for all —no m atter how 
large your business may grow.
Lamson Carriers are elastic, they 
stretch to meet the largest or they 
contract to serve the smallest store. 
They centralize and save expense and 
lost motion.

A sk  Y o u r  N eighbor!
Wire, Cable, Tube, Belt and Pick-up Carriers

THE LAMSON COMPANY
Boston, U. S. A.

Representatives in all principal cities

-SERVICED
Q. J. Johnson Cigar Co.

S. C. W. El Portana 
Evening Press Exemplar

These Be Our Leaders

THE
DIAMOND MATCH 

COMPANY

N O N -PO ISO N O U S.
Price for Price for 
20 gross less than 
and over 20 gross
per case per case

M arg u erite , D iam ond  5 size, 
144 boxes, 5 g ro ss  ca ses $4.25 $4.50

M arg u erite , D iam ond 2 size, 
144 boxes 5 g ro ss  ca ses 1.60 1.70

B lack  B ird, D iam ond  5 size, 
144 boxes, 5 g ro ss  cases 4.00 4.25

D O U B L E  D IP.
B ird ’s E ye, D iam ond  5 size, 

100 boxes, 3% g ro ss  ca ses 3.35 3.50
S earch  I .ig h t, D iam ond  5 size, 

144 boxes, 5 g ro ss  cases 4.25 4.60
B lack D iam ond, D iam ond  5 size 

100 boxes, 3% g ro ss  cases ’ 3.00 3.15
B lue B ird , D iam ond 5 size, 

144 boxes, 5 g ro ss  cases 4.00 4.25
S w ift & C ourtney , D iam ond  5 size, 

144 boxes, 5 g ro ss  cases  3.75 4.00
C rescen t, D iam ond 5 size, 

144 boxes, 5 g ro ss  cases 3.75 4.00
B lack S w an, D iam ond  5 size, 

144 boxes, 5 g ro ss  cases 3.50 3.60
R ed D iam ond, D iam ond  2 size, 

144 boxes, 3 g ro ss  cases 1.60 1.70
B es t & C heapest, D iam ond  2 size, 

144 boxes, 3 g ro ss ca ses  1.00 1.70
B lack  & W h ite , D iam ond 2 size 

144 boxes, 2 g ro ss  cases ’ 1.70 1.80
A nchor, D iam ond 2 size,

144 boxes, 2 g ro ss  cases 1.40 1.50

SIN G L E D IP.
S earch  L igh t, D iam ond  5 size, 

144 boxes, 5 g ro ss  ca ses 4.25 4.50
B e s t & C heapest, D iam ond  2 size, 

144 boxes, 2 g ro ss  ca ses  1.00 1.70
Globe, D iam ond 1 size,

144 boxes, 1 g ro ss  cases .93 .95
Globe, D iam ond  1 size,

432 boxes, 3 g ro ss  ca ses 2.70 2.85
L ittle  S ta r , D iam ond  L . S. size.

720 boxes, 5 g ro ss  ca ses  1.80 2.00

ST R IK E  O N BOX.
Red Top, D iam ond 6 size, 

720 boxes, 5 g ro ss  cases 2.50 2.75
lied  Top, D iam ond 0 size, 

720 boxes, 5 g ro ss cases 2.50 2.75
O rien t, D iam ond 0 size,

720 boxes. 5 g ro ss  ca ses 2.25 2.50
E g y p tian , D iam ond 0 size, 

720 boxes, 5 g ro ss  cases 2.25 2.35
A lum inum , D iam ond  A. L. size,

720 boxes, 5 g ro ss  ca ses  1.80 2.00
T h re e  N oes, D iam ond  1 size, 

720 boxes, 5 g ro ss  ca ses 4.50 5.00

R A M O N A ,
Next Friday is the 4th of July Emu

See a High Grade Vaudeville Show. Danc< 
Casino. Row on the Beautiful Reed’s Lake 
Various Concessions. See start and finish of 
Get into the old-fashioned Prize Games and Coi

î at Ramona 
. Visit the 
Road Races, 
ntests.

See two wonderful

Balloon E xhibitions
Afternoon and Evening.

And in the evening view the most stupendous

F I R E W O R K S  D I S P L A Y
Ever attempted in Grand Rapids.

Come early and stay all day. Something doing every minute.

0 *

ëm
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Honks From Auto City Council. 
Lansing, June 30— B ro ther John 

Raymond, who has been ill since last 
w inter, w as taken to D etro it last week 
for an operation . W e are pleased to 
rep o rt tha t the operation was en tire
ly successful and Bro. R ay m o n d s 
condition is much improved.

B ro ther E. F . Burke attended the 
N orthern  M ichigan F irem an’s conven
tion, held recently  a t Mackinac I s 
land, and during the ath letic sports 
suffered the loss of several pieces of 
cuticle ju st above his shoe tops. A 
local tailor repaired the trousers and 
nature is doing well w ith the shins.

B ro ther George and Jam es Harn- 
mell, Jr., re tu rned  to their hom es in 
De Moines, Iow a, la s t.n ig h t ,  after 
spending the week here visiting their 
parent, Bro. and M rs. Jam es F. H am - 
mell, Sr.

B ro ther F rank  Cooper has fully re 
covered from  the resu lts of a fall which 
caused an enforced lay-off for m ore 
than a week.

B ro ther L. L. Colton has a new 
m ethod for keeping his sam ples of 
candy from  m elting  th is hot w eather, 
but he is keeping it to  himself.

G enerally any candy man can work 
P inconning and S tandish in less than 
a day. N ot do, however, w ith Bro. 
Cham berlain. W hy? Ask Bro. Col
ton.

A certain  m em ber of our Council 
was at Cheboygan recently  and be
came in terested  in the purchase of 
tw enty-seven acres of land which par
ties stopping a t the Niew Cheboygan 
H otel claimed they w ere obliged to  
sell and th a t the p roperty  w as as 
cheap as the w ater in Lake H uron. 
A deal was finally closed. T he pur
chaser, under an assum ed name, de
positing with the hotel clerk a check 
for $900 on a certain  M ontm orency 
C ounty sand bank, to  be tu rned  over 
to  the vendors upon receipt of an 
abstrac t show ing a clear title  and a 
deed of the p roperty . Some m ighty 
big talk  was indulged in on both  sides 
and it finally developed th a t the land 
was located som ew here betw een Che
boygan and Bois Blanc Island.

Bro. E. H . Sim pkins says th a t any 
old tim e “G eorge” th inks he has the 
fastest car, he is m istaken. T here 
seems to be only one w ay to  settle 
a m atte r of this kind.

O ne on the joker: T he genial Sec
re tary  of our Council and erstw hile 
black bass catcher, a fter driving miles 
out of his way because of darkness, 
arrived at A rgentine Lake before 
sunrise on the first day of the 
bass season and before b reak
fast time was the proud posses
sor of four large black bass, either 
of which would balance the scales at 
four pounds o r better. No joke about 
this, did you say? W ell, the joke 
came later! Ju s t as he pulled aboard 
the old plow point anchor and was 
congratu lating  him self over the p ro s
pects of a fine breakfast—which he 
didn’t get—he discovered two real 
farm ers row ing very hard  in his di
rection. T he closer they  came the 
m ore they  looked like deputy sheriffs 
and G eorge began to  w onder if he 
was correct in his dates. T he longer 
he thought about it the stronger be

came his suspicion th a t he was one 
day ahead of tim e and nearer came 
the deputy sheriffs. N ot w ishing to 
pay a heavy fine for sixteen pounds of 
fish, G eorge carefully, but quickly, 
dropped each of the four black 
beauties over the- sta rboard  side of the 
boat. Each m uttered  a “Good- bye, 
G eorge,” as they sped back to  deep 
w ater to tell their fellows how it 
looked inside of a red boat. A few 
m inutes la te r the tw o farm ers d rop
ped anchor w ithin speaking distance 
and said: “M ornin’ stranger! W hat 
luck?” “ N oth in’ doin’, said George 
sadly.” “T h a t’s queer,’ said one. 
“T his is ju s t 'th e  place to  find em.” 

H. D. Bullen.

New s Item s From the Soo.
Sault Ste. M arie, June  30—R. T . 

M cM asters, for a num ber of years 
m anager of the C entral G rocer Co. 
here, has sold his in terest and moved 
to F o rt W illiam  to engage in the 
grocery  business. P rospects are 
b righ t for a brillian t career in his new 
home and he goes with the best w ish
es of m any friends here.

W . F. K nox and John  A. Mueh- 
ling, form erly publishers of the 
E vening N ew s of this city, but 
now publishers of the M anches
te r Leader, have purchased the 
M anchester Union, the oldest and 
largest daily new spaper in New H am p
shire. T hey have been m aking great 
strides since leaving the 3uo, which is 
pleasing news for their m any friends 
here.

W . J. R einert, rep resen ting  the 
Cornw ell Beef Co. on the C. P. R., 
has purchased a m en’s furnishing 
goods business a t Bruce M ines, which 
he expects to  operate on the side. 
Bruce M ines has lately  becom e quite 
active in business circles on account 
of the T rap  Rock Co. being organ iz
ed and doing business on a large scale. 
I t  has m ade a m arked im provem ent 
in the tow n of Bruce M ines, which 
has been quiet for the past few years.

Mrs. John  A nderson, wife of the 
p rop rie to r of the hotel at Rudyard, 
recently  died of h eart failure. Mr. 
A nderson has the sym pathy of the 
boys on the road in his bereavem ent.

F. A llison, the hustling  traveler of 
the N orth  roads, is contem plating  jo in 
ing the K nigh ts of the Grip next 
week. H e says he will join for the 
sake of ge tting  individual tow els in 
hotels on his division if no th ing  m ore.

W m . K irkbride, of P ickford, has 
been aw arded the m eat con trac t for 
W. H. M urner Co., R aber.

W . G. T apert.

D on’t brood over disappointment. 
D on’t* harbor revenge. It is a heavy 
burden a man bears when he carries 
about a spite and seeks to punish 
somebody for a wrong, whether it is 
real or imaginary. H e can’t get even 
that way. H e will always get left. 
“Vengeance is mine, saith the Lord,” 
and it is nobody’s else. There is a 
real meaning in that declaration. Re
venge always reacts on the person 
who inflicts it. How many men have 
never learned the lesson! H ow  many 
suffer for not having learned it! There 
have been cases when men have awak
ened the spirit of revenge on others 
merely to get even with them.

Hawaiian Pineapple
Creates N E W  Trade 

For the Grocer
HAWAIIAN PINEAPPLE is a non-competitive pro

duct which secured its own market through the consumer’s 
instant appreciation of its delicious flavor and fine quality 
It does not “take the place” of anything else, it is not like 
selling one brand of an article instead of some other brand 
the profits you make on it are profits you could not make in 
any other way.

The sale of HAWAIIAN PINEAPPLE has increased 
more rapidly than any other product ever offered to the 
grocery trade. Grocers who have stocked it from the first 
have been reaping the benefit.

W e Are A dvertising
Again

and there is going to be a further increase in sales of 
HAWAIIAN PINEAPPLE. Make up your mind to get 
your share of the profits on these increased sales. It’s an 
easy seller; just keep it displayed and let your customers 
know you have it and our advertising will stir up the sales

Always stock with HAWAIIAN PINEAPPLE, 
no matter what brand: so long as it comes 
from Hawaii it is sure to be “picked ripe" and 
“canned right.” At all jobbers—sliced, grated 
or crushed.

Hawaiian Pineapple Packers’ 
Association

Honolulu, Hawaii
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W orth Your W hile to Be Up to Date. 
W ritte n  fo r th e  T rad esm an .

“A Charm ing Gown by------, Paris.
Model of creme lace and green taffeta 
w ith pink flowers. An actual pho to 
graph taken in Paris and of Paris
Fashions for t h e ------Company. A
new fashion photograph each day, so 
you m ay know in advance of the new 
th ings.”

T his was the reading m atter on the 
card placed at the bottom  of a ten 
by twelve inch photo of a beautiful 
dress w orn by a living model. In  the 
first blank w as the nam e of a cele
brated  F rench  designer of w om en’s 
costum es, in the second the name of a 
very prom inent dry goods firm in a 
large city. T he photo bearing  the 
card was the la test one received and 
had gone into the window th a t m orn
ing. Placed about in the same w in
dow at intervals were five or six o ther 
costum e pictures, all evidently from 
the same cam era a s 'th e  one already 
described, and all bearing  the unm is
takable stam p of a photographer who 
is a m aster in his art.

No one of these was ever a week 
old. T he practice in th is store  is 
to  place the newly arrived photo in 
the window (the corner window th a t 
is the m ost conspicuous and valuable 
display space th a t the store affords, 
by the w ay) each m orning as soon as 
it comes in, a t the same time rem ov
ing the oldest one of those already 
there. I t has been found th a t this 
daily photo idea can be m ade of g rea t
est utility  to custom ers and conse
quently of highest advertising value 
to  the store, by leaving each picture 
in the window for about a week. On 
being taken out the photos are filed 
in a case where they m ay be exam ined 
readily by  any one desiring the privi
lege.

I t  is needless to say th a t the firm 
th a t is spending its m oney to  carry 
on this unique form  of advertising 
is a very en terprising  and up-to-date 
concern, and one th a t is bidding for 
the highest class of trade  in a city 
fam ous for its w ealth and the fashion
able dress of its wom en. I t  is also 
needless to say th a t these daily fashion 
photographs are very popular with 
the custom ers of the sto re  and with 
all the m odistes, and serve as a con
stan t and effectual draw ing card for 
new patronage.

As th is store carries a large stock 
of the richest and handsom est m ate r
ials for gowns, evening dresses, suits, 
coats, opera cloaks, w aists, and also 
of laces, trim m ings, and o ther acces
sories th a t go to  m ake up m odish 
dressing, it goes w ithout saying that 
those very la test ideas direct from  
Paris are a pow erful aid in selling

the m ore expensive kinds of goods.
A daily fashion photo  m ay be call

ed about the acme of up-to-dateness. 
N ecessitating as it does a considerable 
outlay, it is feasible only for a large 
city sto re  having a  w ealthy clientele. 
B ut the principle upon which it is 
based, that of being righ t up with the 
times, is indispensable to  successful 
m erchandising anyw here, and applic
able to  the dealer located in the small 
tow n or village o r even at the little  
country  crossroads.

W hat are you doing to m ake your 
store up to date? W hat effort are 
you pu tting  forth  to  place before the 
women w ho patronize your place of 
business the new est th ings in m ate r
ials and the la test ideas in styles? 
T hese arc questions th a t every dry 
goods man, w hether located in city or 
country, m ay well ask himself.

Every fashion paper, every w om an's 
journal with its fashion pages (and the 
circulation of these periodicals is p rac
tically lim itless) m akes wom en m ore 
critical of all th a t is passe, m ore in- 
sistan t in their dem ands to have styles 
th a t are up to  the last m inute. Every 
autom obile touring  along country  
roads, every in terurban tro lley  car, 
every telephone stretch ing  from  farm 
house to farm house, every ru ral mail 
carrier with the large and varied con
ten ts of his bag, is draw ing the coun
try  n earer to the city and m aking 
everyth ing th a t savors of being a back 
num ber m ore and m ore d istasteful to 
country  custom ers. T he Rube type 
of farm er is fast vanishing, and the 
Rube type of farm er’s wife is practi- 
ally extinct.

So w hoever you are and w herever 
you are, strive to  be up to date. Do 
no t w ait for your custom ers to call 
for the new things, get them  in and 
display them  to  create the dem and. 
Now this does no t m ean th a t any 
dealer is to be so foolish as to  load 
up too heavily on novelties which will 
have their brief day and then be a 
dead w eight on his hands; no r to  buy 
largely of ready-m ade garm ents th a t 
are extrem e in style and so will soon 
look tacky and no t in good tas te ; 
nor to expect a new shade of color 
o r a new m aterial o r a new kind' of 
belt o r hand bag will be the rage at 
B lackberry C orners quite as soon as 
it is in New Y ork, no r th a t it will 
rage quite so furiously.

Judgm ent, d iscretion and a  close 
know ledge of the taste  and requ ire
m ents of one’s trade  alw ays should 
govern the buyer. Some places go 
in for novelties much stronger than 
others. W h at is m eant is th is: H ave 
enough of the new est th ings to  make 
your stock look fresh and attractive. 
Keep your goods m oving so th a t lit-

The Standard Line of Gloves and Mittens which 
you will want to see before you buy.

WRITE FOR SAMPLES
WE WILL SEND THEM BY PREPAID EXPRESS

The Perry Glove and Mitten Co. Perry, Mich.

Specials in Thin Goods
T o  Close

Organdy Gascon........................ 3H cents
Springtide Checks and Cords • 6K cents
Mayfair Batiste......................... 6 Y\ cents
French Foulards........................ 8 cents
Dimity Stripes and Checks....... 9 cents
Pacific Linon ............................. 9 cents
Order at once while assortments are good

PAUL STEKETEE & SONS
W holesale Dry Goods Grand Rapids, M ich .'

S I L K  S O C K S

Now that the hot weather has 
settled down to the real thing, 
you will be having strenuous 
calls for Silk Socks. We have a 
good stock for you to draw upon 
in Black, Tan, Navy and Grey

at $2.15 and $4 .25  per Dozen

Grand Rapids D ry G oods Co.
Exclusively W holesale Grand Rapids, Mich.
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tie o r no th ing  will get out of date 
on your hands. L et all such articles 
as ladies’ suits, coats, and sk irts be 
correct in style and m ade from  the 
latest m odels by reliable m anufactur
ers. Any goods in these lines th a t 
you have been obliged to  carry  over, 
sell as such and a t a low figure. By 
the way, a city dealer who has a trade 
am ong lately  arrived  foreigners whose 
circum stances compel them  to  buy 
very cheap, may be able to  handle 
job lo ts of hand-m e-dow n stuff to 
far be tte r advantage than  th e ’ rural 
m erchant whose patrons are the wives 
of prosperous A m erican farm ers.

N ot only show the new m aterials, 
but establish a reputation  am ong your 
custom ers to r being au tho rity  on the 
righ t th ings in goods and styles. The 
sto re  w here reliable suggestions as to 
w hat to  get and how to  have it made 
up are freely and tactfu lly  given, al
ways has a s trong  follow ing of loyal 
custom ers.

T here is an up-to-date-ness in store  
m ethods as well as in goods. The 
progressive m erchant keeps a sharp 
lookout for new and im proved ways 
of doing the w ork of his store. T he 
prevalance of the la test and m ost ap
proved business m ethods alw ays tends 
to make a sto re  popular. Of course 
it never is wise to discard a good 
old way for a poor new way. A busi
ness m ethod m ust have m ore than 
m ere novelty  to recom m end it, o th er
wise it does not m erit adoption. But 
on the o ther hand it is extrem ely 
foolish to  cling persis ten tly  to  some 
old m ethod that has long outlived its 
usefulness, m erely because one is too 
stubbornly  conservative to  adopt a 
new m ethod th a t has repeatedly been 
dem onstrated  to  be em inently better, 
m ore practical and m ore economical.

Fabrix.

The Toll of Ignorance.
Lansing, June 30—W here  ignorance 

is bliss is it' folly to  be wise? U nder 
a condition of ignorance it is im possi
ble to be wise. T h is old saw should 
be relegated  to  the scrap heap. T here 
is no bliss in ignorance. T h ere  never 
was and there never will be. W here 
wisdom is bliss (and it alw ays is), 
it is folly to be ignorant.

A nother old saw needs to have its 
teeth filed and th is one is “K now ledge 
is pow er." U sable and used know l
edge is power. I t  is no t pow er un
less it is usable and used. "K now l
edge comes but w isdom  lingers.” Ah, 
there’s the rub with the old “know l
edges is pow er” saw! T his old de
ceiver, to g e th er w ith “W here ignor
ance is bliss, ’tis folly to  be w ise” 
have form ed a bam boozlers tru s t 
T his tru s t constitu tes a nuisance and 
nuisances are abatable, not as some 
well m eaning people hold, debatable.

T o  abate this tru s t we need m ore 
light. All they  need is to be struck 
by sanitary  lightning. T his would 
unloose their know ledge and wisdom 
would follow.

O ftim cs know ledge and inertia  are 
first cousins and inertia  the boss. 
K now ledge and wisdom  are the two 
great leaders in race betterm ent. 
There is no t a dearth  of know ledge so 
much as an absence of w isdom  to ap
ply the knowledge. T h is absence of

wisdom is due to physical inertia, a 
preventable and eradicable disease. I t  
is the “hook-w orm ” of sanitation.

I t  m akes its nest w ith “W h e re .ig 
norance is bliss tis folly to be w ise.” 
It has a typhoid fever con ten t instead 
of a typhoid fever contem pt; a tuber
culosis dispair instead of a tubercu
losis b ew are; a sm allpox depopulation 
instead of a sm allpox inoculation. 
T he toll of ignorance is taxation , dis
ease, crime and death. W here ig
norance is bliss, true life does no t 
exist.

“So teach us to  num ber our days 
th a t we m ay apply our hearts unto 
wisdom " and our acts to  its applica
tion. D. E. McClure.

The Agony of Uncertainty.
Being in terested  in the progress of 

m atters of econom y citizens of the 
U nited Stfates have their a tten tion  
riveted fast to the tariff. T he D em 
ocrats are now having their inning. 
T hey have been w aiting long for 
this chance, and they m ust use it. 
T hey have prom ised to do th ings to 
the tariff, and they  m ust m ake good. 
T hey were put in pow er by a split 
in the Republican ranks, bu t the 
fact th a t the Republicans w ere will
ing to be separated  by a split show s 
th a t they w ere not averse to try in g  
out the D em ocratic policy of reduced 
duties. T he party  of Jefferson, Cleve
land and W ilson finds itself betw een 
the devil and the deep blue sea. I t  
has been using  revision dow nw ard 
as a slogan for years, and w ent into 
pow er flying th a t banner. Now its 
leaders are  not sure they  m eant it. 
I t  is to  them  far from  being a joy. 
M any of them  would prefer to let it 
alone. But they  cannot. T hey are 
expected to reduce the tariff, and 
down it m ust come. Politic ians of 
both parties now  believe in going 
through w ith * the program m e as 
quickly as possible—th a t is the really 
astu te  politicians. T heir belief is 
th a t the best plan is to  face the m u
sic, and  ̂ see w hat will be the outcome. 
If good, then the sooner we enjoy 
the benefits the better. If bad, then 
let the revulsion of feeling hurry , so 
th a t we can get back to the h igher 
duties. O bstruction ists who are hold
ing back the vote on the U nderw ood 
bill are short-sighted . I t  is bound to 
come, so the delay is only prolonging 
an agony which should be gone 
through  with at once. W h at hurts 
us is no.t alw ays the actual pang of 
trouble so much as the anxious an tic
ipation of it. T here would be less 
d isturbance to  business if we tackled 
our troub les p rom ptly  and got 
through  w ith them . W e m agnify 
them  by gazing a t them  too long 
th rough  the g lass of distance. If  we 
could ju s t get the tariff reduction 
im m ediately, accept it as good, or 
say we would have none of it, there 
would be no uncertain ty  or long 
interference w ith business. May Con
gress hasten and let us know the 
w orst o r the best.

Tt is generally  the man who doesn’t 
know  any b e tte r who does the things 
that can’t be done. You see the 
blam ed fool doesn 't know th a t it can’t 
be done so he goes ahead and does it.

We are manufacturers of

Trim m ed and 
Untrimmed Hats

For Ladies. Misses and Children

Gorl, Knott & Co., Ltd.
Comer Commerce Ave. and Island St.

Grand Rapids, Mich.

Established in 1873

BEST EQUIPPED FIRM IN THE STATE

Steam and W ater Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron W ork

T H E  W E A T H E R L Y  CO.
218 Pearl S treet G rand Rapids, Mich.

A. T. KN0W LS0N  
COMPANY

Wholesale Gas and Electric 
Supplies

Michigan Distributors for
W elsbach Company 

99-103 Congress St. East, Detroit
Telephone, Main 5846 

Catalogue or quotations on request

E L E V A T O R S
Hand and Power 
For All Purposes

Also Dumbwaiters 
Sidewalk Hoists

State your requirements, giv
ing capacity, size of platform, 
lift, etc., and we will name a 
money saving price on your 
exact needs.

Sidney Elevator Mfg. Co. :: Sidney, Ohio

IM P O R T A N T
Retail Grocers

who wish to please 
their customers should 
be sure to supply them 

with the genuine

Baker’s 
Cocoa and 
Chocolate

with the trade-mark 
Registered on  the packages.

U. S. i a t .  off
They are staple goods, the 

standards of the world for purity 
and excellence.

MADE ONLY BY

W alter Baker & Co. Limited 
DORCHESTER. MASS.

Established 1780

g® Skimming the 
p  Cream

from the breakfast cereal “fads” as they come 
and go is a pleasant and profitable business for 
the grocer—but while he is skimming the cream 
the wise grocer will not neglect the good old 
staples like

Shredded Wheat Biscuit
a cereal that is now recognized the world over as 
a staple “breadstuff” made by the only process 
that makes the whole wheat grain thoroughly 
digestible. Being ready-cooked and made in bis
cuit form it is so easy to prepare in a few mo

ments a delicious, nourishing meal 
with Shredded Wheat.

Shredded Wheat is packed in neat, substan
tial wooden cases. The empty cases are sold 
by enterprising grocers for 10 or 15 cents 
each, thereby adding to their profits on 
Shredded Wheat.

MADE O N LY  BY

The Shredded Wheat Company
NIAGARA FALLS, N. Y.
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REVIEW of™ SHOE MARKET

im »

Principal T h ing  the Shoe D ealer Is  
A fter.

W ritte n  fo r th e  T rad esm an .
W e are now in a new era of shoe 

d istribution. O ld things have passed 
away and m any th ings becom e new.

The small shopkeeper with his leis
urely, antiquated m ethods of doing 
business is as much out of place now 
adays as a snow flurry in June. He 
doesn 't fit in.

Small dealers in the little  tow ns 
and villages are developing into real 
m erchants. Even country  retailers, 
ow ning and operating  small general 
stores, are being lead into the rich 
and inviting pastures of m ore up-to- 
date m erchandising.

Everyw here a spirit of aw areness 
and zeal seems to have dawn upon 
men engaged in selling shoes at re 
tail. "Shoe sto res are being overhaul
ed and equipped with m odern facili
ties and conveniences. New and a t
tractive store  fron ts are tak ing  the 
place of the old wooden fron t with 
its small, inadequate windows. Old 
dingy wood ceilings are being torn 
down and replaced by beautiful, san
itary m etal ceilings. E legan t and 
progressive-looking display cases are 
being installed. Shelving is e ither 
being transform ed by the subtle 
magic of fresh paint or m aking way 
for a b e tte r kind of shelving. U ni
form  cartons are being introduced 
and everyw here there are unm istable 
evidences th a t th ings are doing.

The M oving F inger W rites.
T he shoe dealer of to-day has 

strong  and active com petition. Some 
of his com petitors are near a t hand, 
and some of them  are far away. But 
all of them  are vigilant, aggressive 
and righ t after his (the local shoe 
dealer’s) trade. W h at is the local 
dealer to do about it? Sit down and 
deplore the com petition th a t now is? 
lla rk  back to  the halcyon days when 
com petition was less active and the 
cost of doing business no t nearly  so 
high as it is at p resent? Small profit 
tha t. Crocodilian tears will no t 
help m atters. And you can’t reg re t 
stubborn facts into vacuity. T he 
m anly th ing  to do is to  face existing 
conditions and adjust oneself thereto . 
And this article will have accom p
lished its purpose if it succeeds in 
poin ting  ou t to one dealer several 
ways in which he can put a little  new 
life and energy in to  his business.

An Inv iting  Store.
I t  is of prim e im portance th a t the 

shoe dealer make his place of busi
ness ju st as neat and attrac tive  as he 
can reasonably do. M odern business 
experience proves conclusively that 
an attractive store pulls trade away 
from  the unattractive one. A clar sy

sto re—the store th a t looks p rosper
ous—creates an atm osphere favorable 
to selling. I t  therefore pays. T he 
bright, clean, cheerful, richly fu rn ish
ed shoe stores of the cities, are the 
shoe stores that have the trade. And 
that is just the reason conservative 
business men are willing to  invest 
thousands and hundreds of thousands 
of dollars in equipping them selves 
with beautiful, well-appointed places 
of business.

Goods W ell Displayed.
U ntil com paratively recent tim es 

shoe m erchants have not realized the 
w ant-creating  possibilities implicit in 
the display of their m erchandise.

T he shoe window is the dealer's best 
advertising  m edium —and th a t for the 
simple reason th a t it supplem ents all 
o th er m edium s and accentuates their 
appeals.

But the w ord display as now used 
by the shoe dealer m eans ever so much 
m ore than  his windows, for in terio r 
cases are being extensively in troduc
ed for displaying findings, shoe o r
nam ents and accessories, w om en’s and 
ch ildren’s shoes, and fine footw ear, for 
all classes. Several years ago when 
findings cases were first in tr -tctuced 
into sto res of the m ore progresivo 
type nobody perhaps dream ed of the 
exten t to which display would be ca r
ried. I t  was really  a significant de
parture, m arking as it did the incep
tion of a big idea. T o-day one fre
quently sees shoe stores w ith long 
row s of display cases s tretch ing  from 
front to rear, providing ample dis
play room  for extensive hosiery and 
footw ear displays.

New and effective window trim s and 
larger and be tte r in terio r displays of 
shoes and footw ear accessories and 
subsidiary lines are becom ing m ore 
frequent. N oth ing  helps m ore d irect
ly to create a dem and for articles of 
w ear than  to  display such articles 
attractively .

B e tter Shoe S tore A dvertising.
O ne of the m ost conspicuous evi

dences of the dawn of a be tte r day in 
retail shoe distribution  is the im prove
m ent tha t has gone forw ard  in shoe 
store advertising.

T he retail shoe m erchan t used to 
think he had done all he could in an 
advertising  way when he had inserted 
his announcem ent in the new spapers. 
Som etim es his advertisem ent was 
noth ing m ore than a card. L a te r on 
it developed into an ex travagan t de
claration as to  the surpassing m erit 
of So-and-So’s “fine” footw ear coup
led with astounding prices, thus af- 
fo td ing  the public “unparalleled” op 
portunities, etc.

But now the shoe dealer uses his 
new spaper space to  far b e tte r  pur-

Back Up Your Reputation as a Shoe 
Dealer with Our Reputation 

as Shoemakers
With a varied assortment of our goods. For holding 41 
the best patronage in your town and surrounding < j 
country and gaining customers our line is a most j j 
valuable asset. j j

Our trade mark is an assured guarantee of shoe j 
satisfaction that is backed by forty-nine years of j \ 
successful shoe production. j |

Rindge, Kalmbach, Logie & Co., Ltd. j  
Grand Rapids, Mich. J_______ J

There are MANY dealers who are getting a GOOD shoe 
and making a GOOD thing by buying this 9 inch,

C hrom e O uting B ootee
No. 2611

Hemlock
Sole

Bellows
Tongue

Study this price: 
$2.00- Less 10% in 10 days.

G rand R apidsiShoe '& Rubber (d.
T he Michigan People Grand Rapids
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pose. Seasonable shoes are featured 
a t the righ t time. B e tter illustra
tions are used, and the shoe adver
tisem ent is built out of selling talk 
ra th er than broad, questionable sta te 
m ents about the stock as a whole. 
One of the m ost successful advertis
ing men of the day contends th a t no 
advertisem ent is big enough for m ore 
than one idea. So the m ost telling 
shoe advertisem ents feature certain 
sty les or classes of footw ear—not in
frequently  a single leading style— 
and everyth ing is built around this 
central idea.

T he shoe m erchant who hopes to 
keep up with the rapid p rogress of 
to-day m ust make his advertising  
strong  and clean-cut. H e can’t af
ford to squander valuable advertis
ing space after he has bought and 
paid for it.

F requen t S tock-Turns.
E very retail shoe dealer ought to 

write S. O.' M artin, D irector of the 
Bureau of Business Research, H a r
vard University, for a copy of the re 
cently published R eport of the Retail 
Shoe Business. F rom  this rep o rt it 
appears th a t m any shoe dealers are 
not tu rn ing  their stock often enough. 
S tock-turns range from  1.0 to 3.6 
tim es per annum. T he report sug
gests 2.5 tu rns as a realizable s tand 
ard.

In view of the fact tha t so m any 
m anufacturers are now carry ing  ample 
lines of in-stock m erchandise this 
ought not to be an im possible standard . 
But the fact is m any shoe dealers are 
far from  having realized it at present. 
T he shoe dealer’s net profit will in 
crease p roportionately  w ith the num 
ber of stock-turns.

In a brief and cursory way I have 
called a tten tion  to a few item s that 
m ust be reckoned w ith in prom oting  
g rea ter shoe store efficiency. T here 
are, to be sure, m any o ther m atters 
hardly less im portan t, bu t if one has 
an inviting, prosperous looking store 
filled with good m erchandise artfully  
displayed and thoroughly  advertised, 
lie ought to m ake a 's t i r  in the com 
m unity; and then  if he tu rns his stock 
with sufficient frequency, he ought to 
get a good fair profit out of the busi
ness— and the profit, of course, is 
the principal th ing  the shoe dealer is 
after. Chas. L. G arrison.

Elliott Machine Co. Upheld.
T he D istric t Court of the U nited 

S tates in the N orthern  D istric t of 
California has issued a perpetual in 
junction enjoining A lbert T. W ise 
from  selling wire for use in the b u t
ton attaching m achines of the E llio tt 
Machine Co., of Grand Rapids, Mich. 
The court upheld the claim s of the 
G rand Rapids com pany and proh ib
ited the defendant from  directly  or 
indirectly  selling or offering for sale 
to retail shoe dealers any bu tton  fas
tening wire for use in m achines cov
ered by the E llio tt patents. T he es
sential patented  features of these m a
chines have ten years yet to run  and 
it develops th a t o ther paten ts are 
pending.

Bad arithm etic isn’t crim inal, but 
when you juggle accounts to bury in
com petence you become one.

BA N K R U PT C Y  M ATTERS.

Proceedings in Eastern District of 
Michigan.

D etro it, Ju n e  23—In  th e  m a tte r  of T a y 
lo r B ro th e rs  C om pany, b a n k ru p t, B a ttle  
C reek. H e a rin g  on offer of com position . 
I t  w as  d e te rm in ed  th a t,  up to  th e  tim e 
of th e  m eeting , th e  offer of com position 
had been accep ted  by  164 c re d ito rs  w hose 
c la im s ag g re g a te  $151,136.82 a n d  th e  h e a r 
ing  w as th e reu p o n  con tinued  on o rd e r to  
show  cause  w hy  th e  com position  should 
n o t be confirm ed. R efe ree  Jo sly n  filed 
h is  rep o rt of th e  accep tan ce  of th e  offer 
w ith  th e  D is tr ic t Ju d g e  a n d  th e  Ju d g e  
issued  a n  o rd e r to  show  cau se  w hy  th e  
com position  shou ld  n o t be  confirm ed r e 
tu rn a b le  Ju ly  7, an d  a  no tice  of h ea rin g  
an d  ta k in g  proofs the reon , if any , has  
been duly  m ailed  all c red ito rs  an d  p a r tie s  
in in te re s t  by R efe ree  Jo slyn  ca lling  a 
m ee tin g  to  be held  a t  h is  office on Ju ly  
7, fo r th a t  purpose.

In  th e  m a tte r  of th e  U n ited  C onfec
tio n ery  C om pany, b an k ru p t, B a ttle  Creek, 
M ichigan. T he  D e tro it T ru s t C om pany, 
tru s te e  of th is  e s ta te , h a s  filed a  pe tition  
in th e  cau se  se tt in g  fo r th  th a t  th e  a s 
se ts  in  th is  e s ta te  a re  app ro x im ate ly  
$1,500 and  liab ilitie s  of ap p ro x im ate ly  
$70,000; th a t  c red ito rs  w ill rece ive  bu t 
li ttle  un less  an  au d it is  m ade and  fu r th e r  
a s s e ts  d iscovered ; th a t  th e  an n u a l re p o rt 
of th e  b a n k ru p t com pany  d a ted  F e b ru a ry  
28, 1913, an d  du ly  sw orn  to  by  th e  S ecre 
ta ry  of th e  C om pany show s to ta l s tock  
su b sc rip tio n s  of $511,200 an d  to ta l s tock  
paid  in  $286,500, le av in g  u npa id  s tock  su b 
sc rip tio n s  of $224,700; th a t  a n  au d it is 
n ecessa ry  to  d e te rm in e  th e  am o u n t due 
from  th e  su b sc rib e rs  to  such  s tock  and  
ask s  th a t  it m ay  be au th o rized  to  em ploy 
co m p eten t au d ito rs  to  m ake a n  a u d it of 
th e  books of th e  b a n k ru p t, e s tim a tin g  th e  
co s t of th e  sam e a t  ap p ro x im ate ly  $500. 
R efe ree  Jo sly n  h a s  issued  a  no tice  to  all 
c red ito rs  a n d  o th e r  p a r t ie s  in in te re s t 
c a lling  a  m ee ting  to  consider th e  sa id  
pe titio n  fo r Ju ly  7, a t  h is  office, D etro it.

J u n e  24—In  th e  m a tte r  of th e  S tan d a rd  
G as M an te l Co., b an k ru p t, D etro it. F irs t  
m ee tin g  of c red ito rs  held. D e tro it T ru s t 
C om pany, rece iver, rep o rts  th e  sa le  of 
p ro p e rty  a n d  a s s e ts  of th e  b a n k ru p t in  
acco rdance  w ith  th e  no tice an d  th a t  th e  
h ig h est b id  rece ived  w a s  $625, m ade by 
C harles  Schnabel. O rd er m ade ap p ro v 
ing  th e  sa le  an d  au th o riz in g  th e  D etro it 
T ru s t  C om pany to  collect th e  ac co u n ts  
a n d  to  sell th e  le ase  a t  p r iv a te  sale , 
su b jec t to  th e  ap p ro v a l of th e  court. No 
c red ito rs  w ere p re sen t. D e tro it T ru s t 
C om pany appo in ted  tru s te e  w ith  bond of 
$500. C ase con tinued  to  Ju ly  8, a t  w hich 
tim e  M aurice W olf, P re s id e n t of th e  
b a n k ru p t com pany, is to  a p p e a r  fo r ex 
am ina tion .

In  th e  m a tte r  of M orris  Devy, b a n k 
ru p t, D e tro it. T he  final d is tr ib u tio n  of 
th e  fu n d s  in  th is  e s ta te  h a s  been m ade 
an d  e s ta te  o rdered  closed. T he to ta l  a s 
se ts  rea lized  am o u n ted  to  $200 a n d  w as 
d isb u rsed  a s  follow s: deposit fees, $30; 
fees of re fe ree  an d  tru s te e , $15.50; a t 
to rney , $17.72; m iscellaneous expense of 
ad m in is tra tio n , $136.78.

In  th e  m a tte r  of A u to  I.ock  & S p e
c ia lty  Co., b an k ru p t, D e tro it. T he  final 
d is tr ib u tio n  of th e  funds  in  th is  e s ta te  
h a s  been m ade a n d  th e  e s ta te  o rdered  
closed. T he  to ta l  a s s e ts  rea lized  w ere  
$4,494.80 a n d  d isb u rsed  a s  follow s: p a y 
m en ts  to  secu red  c la im an ts , $23.15; value 
of p ro p e rty  secu rin g  liab ilitie s  of b a n k 
ru p t, $4,219.80; dep o sit fees, $30; fees of 
referee , rece iv er an d  tru s te e , $33.60; a t 
to rney  fees, $125; m iscellaneous expenses, 
$63.35.

In th e  m a tte r  of H e rm a n  T illack , 
b a n k ru p t, D e tro it. F in a l d is tr ib u tio n  of 
th e  funds in  th is  e s ta te  h a s  been  o r
dered . T he  to ta l  a s s e ts  rea lized  w ere 
$683.13 an d  w ill be d isb u rsed  as  follow s: 
T o ta l p ay m en ts  to  u n secu red  c red ito rs , 
$253.02; to ta l  va lue  of exem p tions  se t 
a s ide  to  th e  b an k ru p t. $250; dep o sit fees, 
$30; fees  of referee , rece iv er a n d  tru s te e , 
$57.78; a t to rn e y  fees, $50; m iscellaneous 
expense, $42.33.

Ju n e  25.—In  th e  m a tte r  of th e  pe titio n  
of A nna W . F orbes, e t. al., to  h av e  M ax 
J . F e ld m an  an d  P e te r  M oskow itz, co
p a r tn e rs  as  th e  M ichigan C ap Co., a d 
ju d ica ted  b an k ru p ts , p e titio n  fo r th e  a p 
p o in tm en t of a  rece iv e r filed w ith  th e  
D is tr ic t C lerk  an d  re fe rre d  to  R efe ree  
Jo slyn  fo r ac tio n  th e reo n . A dolphus 
P ixel, D e tro it, app o in ted  rece iv er w ith  
bond of $5,000. T he  rece iv er is  au th o rized  
an d  em pow ered  to  seize an d  ta k e  p o sse s
sion of th e  e s ta te , rea l a n d  personal, of 
th e  sa id  M ax J . F e ld m an  a n d  P e te r  M os
kow itz , a n d  of th e ir  m oneys, deeds, books 
of accoun t, paper#, an d  in su ran c e  policies 
an d  to  hold a n d  keep th e  sam e su b jec t 
to  th e  fu r th e r  o rd e r of th e  co u rt; also 
to  co n tin u e  th e  b usiness  of th e  M ichigan 
C ap Co.

Ju n e  27—In th e  m a tte r  of K a s tn e r  Coal 
& C artag e  Co., b an k ru p t. A ex an d er J . 
G roesbeek ap p o in ted  a t to rn e y  fo r tru s te e . 
T he  tru s te e  h a s  recom m ended  a  sa le  of 
th e  rea l e s ta te  of th e  b a n k ru p t a t  public 
a u c tio n  th e  d a te  o f w h ich  h as  n o t a s  y e t 
been de te rm in ed . T he  a p p ra ise rs  hav e  
ap p ra ised  th e  a s s e ts  of th e  com pany  a t  
ap p ro x im a te ly  $42,000.

In  th e  m a tte r  of S am uel S w aab, b a n k 
ru p t, D etro it. In  th is  m a tte r , th e  b an k 
ru p t w ith d re w  th e  offer of com position  
an d  th e  Ju d g e  en te re d  a n  o rd er ad ju d i
c a tin g  p e titio n e r  a  b a n k ru p t on Ju n e  25. 
R efe ree  Jo slyn  h a s  ca lled  a  m ee tin g  of 
c red ito rs  to  be held  a t  h is  office on Ju ly  
9, to  p e rm it c red ito rs  to  file claim s, 
e lec t a  tru s te e , exam in e  th e  b a n k ru p t

a n d  p ass  upon th e  sa le  of th e  p ro p e rty  
of th e  b a n k ru p t w h ich  h a s  been  n o 
ticed  to  be held  a t  public  a u c tio n  on 
th e  p rem ises  fo rm erly  occupied  by th e  
b a n k ru p t on J u ly  8. T he  p ro p e rty  con 
s is ts  of a  s tock  of jew elry , fu rn itu re  fix
tu re s  and  lease. Ju d so n  M. P e rry , r e 
ce iver, w ill conduc t th e  sale .

A man once paid $20 for a pair of 
glasses when all he needed was a dose 
of salts. T he optic nerve is frequen t
ly blamed w hen the trouble is en tire
ly alim entary.

How far away we wake from where 
we were a while ago in dream s!

HONORBfLT
SHOES

Exceptional 
Values 
At Special 
Prices

These popular styles are on the floor to-day and your 
order for any of them will be filled upon arrival:

W OM EN’S PUMPS A N D  OXFORDS
No. 3568—White 5-button poplin, turn, B and C $1.15
No. 3592— White 5-button Nubuck, B, C and D 1.90
No. 3569— White strapless pique pump, C .........................................  1.60
No. 3551— Tan pump, 2-strap and bow, welt, C and D 1.60
No. 357— Tan 5-button oxford, welt, B, C and D 1.90
No. 3553—Patent leather pump, 2-strap and bow, welt, C and D 1.50
No. 3554— Gun metal pump, 2-strap and bow, welt, D .................  1.60
No. 3548— Gun metal strapless pump, welt, D ................................  1.60
No. 3511— Tan calf lace oxford, rubber sole and h e e l ..................  2.09

MEN’S OXFORDS
No. 512—Tan calf blucher oxford, welt, D w id e ..................  • 1.90
No. 505—Gun metal button oxford, welt, D wide 1.90
No. 502— Gun metal blucher oxford, welt, D w id e ..................... 1.9v

HIRTH-KRAUSE CO.
Shoe Manufacturers and Jobbers 

G RAND RAPIDS, MICH.

The Season for

Elkskin 
Outing Shoes

is at its height
Be sure you are giving your 

customers all the value possible 
for the money.

Buy your outing shoes of us and you have a line that is 
unequaled from any point of view.

They are made in the same factory and by the same ex
pert workmen that make the famous “ H. B. Hard Pan”  ser
vice shoes for men and boys.

Send card for catalogue or for special circular showing 
summer specialties. ________

Herold-Bertsch Shoe Co. Crand BaP“U Mi(b-
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New P a trio tism  D em ands P ro tec ted
Married Relation.

Lansing, June 30—T he G lasner hill 
has been passed-;—not by the L egisla
ture, bu t by the Episcopal, C ongrega
tional. Christian and o ther church o r
ganizations. Perhaps this is better 
than legislative enactm ent of law. 
R ight public sentim ent is stronger 
than  legislative acts. W hen public 
sentim ent is right, strong ly  efficient, 
laws are superfluous. Such a sen
tim ent is a law unto itself and blazes 
its own trail. The church, organized 
against the solem nization of m arriage 
unless the con tracting  parties can 
produce a clean bill of health, be
comes a rock against which “the gates 
of hell cannot prevail.”

T he G lasner bill evoked m ore dis
cussion than  any o th er m easure p re
sented to the L egislature. T he dis
cussion evolved a new patrio tism — 
not new in spirit, but in m anifesta
tion. T he discussion, on one side, 
was cobwebby and sentim ental, on 
the other, if fram entary , had the ring 
of reason, the the fortification of his
tory  and experience.

H isto ric  P ictures.
H enryk  Sienkiewicz, in h is in ter

esting  book, “Q uo V adis,” has given 
the reading and th inking w orld a 
great picture of the debauched m ar
riage relation of N ero’s time, about 
the middle of the first century, A. D., 
an age in which vile women w ere at 
a prem ium  and virtuous ones alm ost 
unknown. The m arriage relation was 
a joke and it sacredness observed as 
astronom ers observe the planets, at 
a g rea t distance.

T he significance of th is picture of 
Rom an civilization in its perishing, 
after centuries of grow th, is in sharp 
con trast w ith th a t early  R om an life 
dom inated by the Rom an m others 
who gave to their offsprings an in
born inheritance of all th a t w as lofty, 
inspiring and ideal, in the early  years 
of the Rom an republic. I t  was the 
Rom an you th ’s inheritance bequeathed 
by a v irtuous m otherhood and a clean 
home th a t m ade the “E te rnal C ity” 
m istress of the w orld and m aintained 
her as such for m any centuries. “In 
th a t early  day to be a R om an was 
g rea ter than a king.” So it m ay be 
said tru thfully  and historically, that 
a proper m arriage m ating  m ade Rome 
and a debauched m iss-m arriage m at
ing destroyed her.

Com ing down the pathw ay of his
to ry  sixteen centuries, to  1620, we 
come upon the w orld’s m ost inspiring 
suggestive picture of race betterm en t 
th rough  proper m arriage m ating. The 
New England se ttle rs were O xford 
and Cam bridge m en th a t represented  
the best blood, brain and accum ulated

culture of old England. W hen John  
Cabot Lodge m ade his study of the 
d istribution of ability  in the U nited 
S tates he found tha t five sta tes outside 
of New England had tw enty-seven 
nam es in the A m erican and English 
encyclopedias, while little  M assachu
se tts had 2,686. Mr. D avenport, the 
g rea test au thority  we have on E ugen
ics. a ttrib u tes  th is w onderful record, 
tlte propagation of good ideas, virile 
citizens, m oral grow th, to  proper m ar
riage m ating, and th is a ttribu tion  can
not be reasonably doubted. Any one 
at all fam iliar with New E ngland’s 
contribution  to  A m erican race bet
term ent, home, school and N ation 
building, m ust adm it th a t her prom i
nence was largely due to  p roper m ar
riage relations. H er Longfellow, 
Em erson, Channing, W hittier, B ryant, 
O liver W endell Holm es, Lowell, 
W ebster, G arrison, Dix, A lcott, Stowe. 
John Brown and o thers too num erous 
to m ention, m ade New England the 
center of the m ost intellectual, moral, 
patrio tic, social-service uplift known 
to the world and still m akes her the 
intellectual center of the U nited 
States. M ark the intellectual history 
of N ortham pton. D uring  its h isto ry  
th is tow n has sent out 114 lawyers, 
112 m inisters, ninety-five physicians, 
lOOeducators, seven college presidents, 
th irty  professors, tw enty-four editors, 
six historians, fourteen authors, am ong 
whom are G eorge Bancroft, John 
L othrop  M othley, P rofessor W h it
ney, J. G. H olland, th irty -e igh t offi
cers of state, tw enty-eight officers of 
the U nited  S tates, including m em bers 
of the senate and one president.

H ow  comes it th a t this little  colony 
has raised up th is g rea t com pany of 
authors, sta tesm en, reform ers? No 
m ere chance is w orking here. F ru it 
a fter this kind is the divine explana
tion of N ortham pton’s influence upon 
the nation, the influence of m arriages 
calculated to  propagate  the highest 
ideal of citizenship. F rom  th is h is
torical and sociological view point we 
are glad the churches have passed the 
G lasner bill.

T he O th er Side.
T w o Jukes sisters, illegitim ate and 

im m oral, of New Y ork State, furnish 
a record of vicious m ating  by m ar
riage tha t causes its own condem na
tion. T he descendants of the  Jukes 
sisters have been carefully enum erat
ed and followed through  five genera
tions. T hey w ere p rogen ito rs of 709 
individuals. O f the fem ales, m ore 
than 52 per cent, w ere im m oral—the 
whole fam ily was one of crim inals, 
prostitu tes, vagabonds and paupers. 
T his one family cost the S tate  m ore 
than $1,500,000 during five generations 
and is still exacting  a toll a t an in

creased ratio. T o deny the sta te  the 
righ t of self defense in such an inun
dation and propagation  of vice through 
m arriage is to place a prem ium  upon 
degeneration, crime, and sin. U nder 
the Glasner bill the Jukes sisters 
would have been forbidden the privi
lege of m arriage and the S tate would 
have saved from the curse of grow ing 
out of it. T here  are m any lesser 
Jukes fam ilies in M ichigan con tribu t
ing a harvest of sin, crime, vagabond
age, disease and exacting a heavy tax  
toll. W e are glad the preachers have 
passed the G lasner bill.

“ Now, the m orality  which counts is 
that which is practiced, not tha t which 
is only taught,” say the preachers. 
“Faith  w ithout w orks is dead.” The 
tim es furnishes us with a picture of a 
certain division of labor—the fathers 
w ork for the sons; the sons rest for 
the fathers.

T his is being too much at ease in 
our Am erican Zion. O nly through 
m arriage selection can we produce 
men who can govern them selves and 
become m asters of the new w orld in 
o rder to  acquire the good th a t is in it. 
T he tw entieth  century  m ust give us 
fathers and sons of faith, action, love 
and hate, who, pu tting  their hands to  
the plow leave, as their w itness, a 
stra ig h t furrow  in the field of life.

The new patrio tism  dem ands a p ro 
tected m arriage relation. L et us hang 
up its p o rtra it here. “ P atrio tism  is 
an assem bly of sentim ents, of inherit
ed tendencies, of affinities which make 
us discern beyond the individual life, 
beyond the life of the family, a grand 
and broad common life in which we

have a  part.
“P atrio tism  is love of country. O ur 

country  is a part of our blood, of the 
nervous fiber of our individual life, of 
our thought, of our speech, of our 
very tones of voice. I t  is knit in our 
bones and sings on our lips. O ur 
country  is m ore. I t  is the frail and 
lovely head which com es dem anding 
a place a t our fireside; it is he who, 
lying on his m o ther’s knee, bears 
sleeping within him all the past and 
all the fu ture.”

T he new patrio tism  dem ands that 
the child shall be begotten  by clean 
parents. F o r this cause we are glad 
th a t certain  patrio tic  churches have 
passed the G lasner bill.

R obert E. Dixon.

N eighborhood scandal is like a cer
tain anim al tha t prow ls about in the 
n ight—the m ore you stir  it up the 
w orse the smell.

You can not reap figs from thistles. 
N either can you get any sw eetness 
out of life if all you put into it is 
grow ls, scowls and kicks.

We Advertise

Mapleine
constantly in the leading 
women's magazines.

Don’t risk losing a cus
tomer by not having it in 
stock.
Order from your jobber or 

L ouis H ilfer Go.
4 Dock St., Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

S l e w a r t s

E'iiS 

JV? 3 /9
F. N .R . ENGLAND

Paragon Gold Eye 
Needles

Large oval eyes, grooved so the thread 
does not project, and passes 

easily through cloth.

Stewart’s

G U A R D I A N

Superfine Quality
Attractive Wrappers

Excellent Profit

Protected Coil tar™  ̂ f>
Safety Pins (d?

Handsomely Carded and Boxed.
Superior Quality 

Nickel and Black.
Protected Coil Prevents Fabrics 

Catching.
All Sizes Retail @ 5c the  Card.

SAMPLES AND PRICES ON REQUEST FROM 
YOUR OWN JOBBER

PRATT & FARMER CO.
48-50-52 East 21 St. N E W  YORK
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Convenient Reference for Brides.
T he problem  of selecting kitchen 

utensils and household necessities is 
one th a t confron ts a large num ber of 
brides a t th is season of the year. 
T here are  so many lines carried in a 
hardw are store tha t m any of them  are 
liable to be overlooked or fo rgo tten  
by the purchaser or by the salesman. 
A good plan to follow is to  have lists 
ready fo r reference T he custom er 
generally  has a list, but as a general 
rule it is incom plete, and the custom 
er som etim es becom es irrita ted  by 
being offered lines for which she has 
no use. W hen a list of suggestions 
is provided, it can be handed to the 
custom er, w'ho can peruse it carefully 
and leisurely w ithout being disturbed 
or annoyed by a clerk offering many 
lines in which the prospect is no t in
terested . In  some of the tow ns and 
sm all cities there are firms who send 
out practical booklets containing lists 
of household necessities. By w atch
ing the new spaper announcem ents, 
the firms are enabled to get the 
nam es of many new ly-m arried coup
les.

T he follow ing list contains some of 
the lines usually carried in the hard 
w are store, and can be added to if 
necessary. I t  was com piled by a 
Canadian contem porary .

T ear this page out and keep it handy 
ft>r reference. I t  could be used to 
guide custom ers in their selections.
W ire Dish Covers. 
V egetable Baskets. 
Soup K ettles. 
P o ta to  Pot.
Slop Pail.
T able M ats.
Knife Boards. 
Knife Polish. 
M oulding H ooks. 
Screw D rivers. 
Tack H am m er. 
Sweeping Comp. 
Bath Spray.
Bath R oom  Shelf. 
Bath Room  Mir. 
P aring  Knife. 
Bread Knife. 
Butcher Knife. 
Cook’s Knife.
P o t Fork. 
Sharpening Steel. 
Cleaver.
Cake C utter. 
Knives.
Forks.
Spoons.
R olling Pin. 
A larm  Clock. 
Muffin Pans. 
K neading Pans. 
E lectric Iron . 
T oaster.
E lectric Fan. 
V acuum  Cleaner. 
C arpet Sweeper. 
A ccount File. 
Sprinkling Can. 
Canvas Gloves. 
Fu rn itu re  Polish. 
D ustless Mop. 
Food Chopper. 
M incing Knives. 
Gas T oaster. 
Coffee Mill. 
Funnel.
Lemon Squeezer. 
Flour Sifter.

Cash Box.
C lothes Basket. 
Clothes H am per. 
C lothes Brush. 
Clothes H angers. 
Ham m ock.
Coffee Percolator. 
Soup S trainer. 
T ea  S trainer. 
Spice Cabinet. 
Baking Dishes. 
M ixing Spoons. 
Crumb T ray. 
Dipper.
Soap Dish.
D ust Pan.
Broom.
E gg  Poacher. 
E g g  T urner. 
F ru it Press.
Ice Shaver. 
T rays.
Scissors.
M atch Safe.
T ea Pot.
Coffee Pot.
T ea K ettle.
F ry  Pans.
Double Boiler. 
Preserv. K ettle. 
Saucepans. 
R oasting  Pan. 
Baking Dish. 
Colanders.
Soup S trainer. 
D ish Pan.
B read Pan.
•Pie P lates.
Bread Mixer. 
Cake M ixer. 
C lothes Pins. 
P o ta to  M asher. 
W ood Spoons. 
W ood Bowls. 
W ate r  Pail.
Door Mats. 
Bread Board.

E gg Beater. 
Corkscrew.
Can O pener. 
T rays.
H ousehold Scales 
Apple Parer. 
Spatula.
E gg  T im er. 
A sbestos M ats. 
Cake Pans.
F lour Boxes. 
Bread Boxes. 
Cake Boxes. 
Sugar Cans. 
Coffee Canisters. 
T ea Canisters.
Ice Pick.
G raters.
M ixing Bowl. 
Cake T urner.
P o t Scraper.
M eat Saw.
Coal Scuttle. 
Stove Shovel. 
G arbage Pail. 
Step Ladder.
Step Lad. Chair. 
Iron in g  Boards. 
Clothes D riers. 
Clothes Bars. 
Sleeve Boards. 
Bake Boards. 
Rolling Pins.

W ash Board. 
Mangle W ringer. 
W ash ing  Machine 
Clothes Line. 
W ash Bench. 
Tubs.
Pails.
M eat Board.
Stove Board. 
W ash Boiler.
Mop.
Tow el Rack. 
R adia tor Brush. 
Feather' D uster. 
Stove Brush. 
W indow  Brush. 
Sink Brush. 
B annister Brush. 
Gas Stove. 
F ireless Cooker. 
R efrigerator.
Ice Cream Fr'zcr. 
Casserole.
Bean Pot. 
C ustard Pot. 
Broiler.
M eat Skewers. 
Saltshaker.
F lou r Shaker. 
Soap Shaker. 
Steam er.
F iber Pail. 
G ranite Pail. 

Am erican A rtisan.

X a d e  |n G ^ n d  R a p id s

The Store Beautiful is The Store Prosperous

■ HIS is just as true of the SMALL store as the BIG one—in fact the “specialty 
shops' ’ are great users of fine fixtures. The big city store would not dream 
of opening without fine equipment, and the “small town" store should profit 

by their example. Everybody wants to be proud of “my store," no matter where it 
is. Because of big factory production, standardized designs and years of experience

T H E

offers you the best at a very reasonable price. We can furnish you with a com
plete outfit—or give you the latest ideas in single cases specially designed for your 
business. Many stores have found that when they have apparently reached their 
limit the installation of new fixtures has increased the business from 30 to 100 per 
cent. Why not send for our big catalogue?

E I N E

Get Better Acquainted W ith Yourself, 
You have only one life to  live, and 

of course you w ant to make the m ost 
of it. N aturally  th is refers to earth ly  
existence. T he m aking of w hat 
com es afterw ard  depends upon the 
success of the life we now live. T oo 
m any do no t realize th a t the real 
success is in living so tha t we may 
not be asham ed of ourselves either 
am ong friends o r w hen alone. Men 
who find satisfaction in their own 
com panionship are the safest. The 
fellow who can no t be happy unless 
he is being en tertained  is the one 
who m ust have som ething unpleasant 
to  th ink  about w hen his thoughts are 
his only com panions. I t  is all right 
to be fond of society, for we are not 
supposed to live alone, but there is 
no person who should not be willing 
once in a while to  sit down con ten t
edly and think it over w ith himself. 
Jf some people would get b e tte r ac
quainted with them selves they m ight 
be induced to  clean house and be
come m ore respectable m em bers of 
society.

Sell D olls Every Day in the Year.
D olls m ake one of the best atl-the- 

year toy lines any m erchan t can 
handle.

T here  are a num ber of m illions 
of little  girls in this country  who like 
to play w ith dolls every day of the 
year.

T he doll they get at C hristm as soon 
w ears out and a new one w ould be 
welcome a t alm ost any time.

U nfortunately  these little  girls and 
their paren ts have form ed the habit 
of th ink ing  th a t dolls are stric tly  a 
C hristm as proposition. A nd w ho is 
to  blam e for this erroneous idea but 
the m erchan t himself?

D olls should be pushed sharply to 
the fron t every business day of the 
year.

WILMARTH SHOW CASE CO. 1542 Jefferson Ave. 
G R A N D  RA PID S, M ICHIGAN

Chicago—233 W. Jackson Blvd. 
St. Louis—1118 Washington Ave. 
Tampa—215 Tampa Street 
San Francisco—515 Market St.

New York—732 Broadway 
Boston—21 Columbia St. 
Pittsburg—House Bldg.

Minneapolis—Kasota Bldg. 
Helena—Horsky Blk. 
DesMoines—I. L. & T. Bldg. 
Salt Lake City - 257 S. Main St.

M a d e  Jn G ran a R a p id s

Let the 
Other 
Fellow 
Experiment

Twenty years’ experience 
in building Computing Scales, 

is a service that is handed you when you buy a 
Dayton Money weight Scale. There’s as much dif
ference in Dayton Scales and “The Other Kind,” as 
there is between a Swiss Watch and a “Dollar 
Watch.”

Buy a Scale w ith a System  
Buy a Scale w ith a Record of Good Service 

Buy a Scale w ith a T en Year Guarantee 
Buy D ayton Computing Scales

Moneyweight Scale Company
165 North State Street Chicago, Illinois

Have you had our booklet of Store System s. “The Bigness of Little 
Things?' ’ It’s free, ask for it.
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M ichigan R etail H ard w are  A ssociation .
P re s id en t—F. A. R echlin , B ay  C ity.
V ice -P re s id e n t—C. E . D ickinson, St. 

Jo seph .
S ecre ta ry —A rth u r  J .  S co tt, M arine 

C ity.
T re a su re r—W illiam  M oore, D e tro it.

D oes I t  Pay to  A dvertise a H ardw are 
Store?

To be a good advertiser and a live 
wire in a country tow n is to do good 
for yourself and liberate a spirit in 
your advertisem ents tha t will set 
people’s th ink  tank going, a ttrac t 
their a tten tion  by being sincere, but 
not serious; be ridiculous and absurd 
at tim es and acknow ledge it; show 
them that, you are in terested  in their 
welfare as well as your ow n; that 
the only way to  boost yourself is to 
boost the com m unity you live in. 
tha t shooting  bargains and sending 
out for your goods and only using 
your hom e m erchants as a tool is a 
game nobody ever go t rich a t; th a t 
you have got the goods the com 
m unity w ants and needs, th a t you 
know m ore about these goods than  
any catalogue house in Chicago, th a t 
you can do the w ork the com m unity 
w ants done and if you fall down in 
this, tell them  th a t occasionally you 
practice w hat you preach, th a t you 
are only a god in process, th a t you 
only aim to  be hum an, th a t the su
prem e prayer of your heart is to  be 
kind and useful, and no t learned, fa
mous. pow erful or rich; th a t you 
sim ply w ant to  be rad ian t; th a t you 
w ant to  rad iate  good cheer, calm, 
peace and courage, th a t you aim to  
be honest, natural, frank, ready to 
say “N o” if so it be and m eet all 
men on an absolute equality; th a t 
you w ant o thers to  live the ir lives 
to  their fullest and best w ith  the 
idea th a t we m ay leave the w orld b e t
te r  than we have found it; th a t we 
have tin ted  the sp irit of the tim es 
with though ts tha t are helpful and 
hopeful and in degree have helped to 
elim inate the bugaboo “fears; * the 
g rea test curse to  p resen t hum anity.

Can it be done? Sure I have done 
it for th ree years now, and while it 
has been hard, uphill work, I com 
mence to like it. T sta rted  out with 
the idea of saying som ething good 
about our city, some reason why I 
had faith in the place, but to  change 
th is every week, bum ped me into the 
study habit, and unconsciously I cut 
ou t som e of m y bad habits th a t I 
had form ed after business hours, and 
the understand ing  I have obtained I 
w ould no t trade fo r all the w ealth 
and luxury  in the world.

T h ere  is a  m ystery  connected w ith 
the success of every business th a t  it 
seems bu t few  catch on to, and tha t 
is th a t the heart plays first fiddle in 
every m an’s career, and the heart is

controlled by the soul. Get your 
heart into the gam e so th a t the soul 
m ay dictate and you m ake no m is
takes, for in reality  there is no such 
th ing  as failure. Failure is only a 
m atter of belief; you accept it long 
in your m ind before you are one. 
A gentlem an came up to me o re  day 
and sa id ' “I can 't see how you'- ad
vertisem ents help to sell hardw are 
and harness. You only w rite them  
because you are crazy on the sub
jec t.” 1 thanked him for his com 
plim ent and politely  told him that he 
m isunderstood me, bu t th is did not 
satisfy him, and he came back at me 
in this way. “Now, Mr. A rps, would 
you not ralh.er w rite advertisem ents 
than do anything else in the s to re ? ”
I told him again th a t he was m istak
en; I would ra th er  shoo t any day in 
the week than w rite advertisem ents, 
bu t while m y w hole heart was w rap
ped up in advertisem ents, there  is 
no th ing  in the w orld would m ake me 
crankier than  to  be disturbed a t it.

I t  is hard  w ork to w rite advertise
m ents. it is a job th a t alm ost any 
business m an hates to do, and still in 
this age and day it is a part of your 
business, although my father m ade a 
grand success of his hardw are busi
ness and never spent a single dollar 
fo r advertising. So we com e back 
again to an old fam iliar saying: “T hat 
the m an who can preach a be tte r se r
mon, make a be tte r hook or a be tte r 
m ouse trap , though he live in the 
backwoods, the w orld will m ake a 
beaten path  to  his door.” T his then  
is service. Deal out service, courtesy 
and kindness in your business and 
you can beat any catalogue house in 
Chicago.

A ny m an th a t goes into any busi
ness no t know ing any th ing  about it, 
goes into it with the idea of m aking 
m oney and he bum ps up against a 
sad illusion. F o r him to no t go down 
in disgrace will m ean a hard  struggle, 
uphill work, until he can gain the con
fidence of the public. l ie  has got to 
learn every inch of the road, and then 
som e; for I have been over tw enty- 
five years a t it and I don’t know half 
of it yet. T he fact is one m an can 't 
learn  it all, and wTc can all ta lk  about 
g e tting  busy.

You may draw people to your sto re  
by giving them  “som ething for no th 
ing,” o r you m ay a ttrac t their a t
tention  th rough  funny pictures and 
o ther curiosity  stunts, bu t m y belief 
is th a t to get the best reaction, leav
ing out the m a tte r  of advertising new 
goods and new specialties, is to  lib
erate some idea, some thought, some 
suggestion, th a t will im prove, in
crease and pile up your custom ers’ 
income. N o t long ago a custom er of

H. Eikenhout & Sons

Jobbers of Roofing Material
GRAND RAPIDS, MICH.

Our No. 20 Reds and Grays average 20 lbs. to a 
roll. Have you ever weighed one of yours?

Order Hay T ools N ow
AND BE SUPPLIED, AS 
THE SEASON IS SHORT

W e Carry
Meyers Hay T ools 

W hitlock Rope 
Diamond Steel. Goods 

Blood’s Scythes 
Fenn’s Snaths

Pike & Carborundum Scythe Stones <

Other Seasonable G oods
Michigan Oil Cooks

Continental Line W indow  and Door Screens 
W hite Mountain and Arctic Freezers

Garden H ose
Revero, Moose—Half and three-quarter inch.

Sphinx, Elk—Half and three-quarter inch.
Gulf, Clipper—Half and three-quarter inch.

Michigan Hardware Company
E xclusively W holesale

Ellsworth Ave. and Oakes St. GRAND RAPIDS, MICH.

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Use Tradesman Coupons

3%
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mine came up in my office w ith tears 
of g ratefu lness in his eyes and his 
heart th robbing  w ith gratitude. He 
had ju s t paid the last dollar on his 
ranch, and he accom plished it in 
three years. H e said a t th a t time 
he was on the verge of ru ination; he 
was try ing  ro drow n his blues in 
whiskey, when he w as inspired 
through my ads to  try  again and he 
is a prosperous citizen to-day and he 
doesn 't buy his goods from  Sear-;- 
Roebuck either.

You, as a hardw are m erchant, are 
looked upon and expected to possess 
a m ore refined spirit, you are expect
ed to  set the “horrib le exam ple.” 
W hat are you doing tow ard  enlight
ening yourself? W hat are you doing 
tow ard enlightening the com m unity, 
tow ard m aking it a be tte r place tc 
live in and trade in. Wihat are you 
doing tow ard increasing a m an’s in
come so he w on’t be nosing around a 
Sears-R oebuck catalogue every tim e 
he w ants a m onkey w rench?

W hat are you doing tow ard  filling 
the air w ith a sp irit of hope, faith, 
love, encouragem ent, and en thusi
asm?

I t  takes time, patience, poise, 
steady application, and a m ind to 
fathom  a business principle out to 
an end; to m ake it win, you m ust 
learn  to  fathom  the hum an hearts in 
o thers, by your own, and w hen you 
get acquainted w ith your inner self, 
there is noth ing th a t im bues you with 
such sense of pow er and self reliance 
as to know th a t the w orld belongs to 
you, and th a t you can go out and 
possess your inheritance; tha t you 
belong to the g rea t arena of life, and 
have a part to  play in the giving of 
yourself, th a t w ith your own hands 
you can accom plish the w ork as
signed for you to  do, th a t w ith your 
own eyes you can behold the m ost 
w ondrous visions of life; th a t w ith 
your own ears you m ay be attuned  
to divine harm onies th a t from  H is 
souice of being you m ay draw  your 
supply for your every need, and that 
all cf the blessings of life m ay be 
yours, if you will but m ake use of 
the opportunities for the progress and 
unfoldm ent which are a p art of your 
daily life. ,

T he secret of g rea t accom plishm ent 
in the w orld lies in the careful giv
ing to the small details pertain ing  to 
any w ork, for every structu re that 
is reared, to  stand securely m ust of 
necessity be built upon a firm foun
dation, and any w ork or character is 
ju st as strong  as its w eakest point.

H e w ho would atta in  the heights 
m ust first learn just where he stands, 
ju st how much has been the illum i
nation shed in his soul; and then he 
m ust s ta rt from  w here he is; he m ust 
build his structu re of character step 
by step, know ing th a t he chooses the 
m aterials which he weaves into the 
fabric of his life, and by com pliance 
with the laws th a t govern him he can 
m ake his fu ture w hat he will.

Yes, I believe it pays to  advertise 
in your hom e papers, for every man 
th a t is strugg ling  to  m ake som ething 
of him self is in terested  in the affairs 
of his com m unity; he reads his home 
paper in preference to  anything else, 
and so 1 believe in having a little

chat w ith my home folks every week. 
I believe all advertising  should be 
good litera tu re  and all good litera tu re  
is sim ply self-confession, and w riting  
a little  confession every week is the 
g rea test stim ulant to streng then  your 
w eaknesses. E dw ard Arps.

COMING C O N V EN TIO N S TO  BE H E L D  
IN M ICHIGAN.

July.
N atio n a l A m a te u r  P re s s  A ssociation , 

G rand  R ap ids, 3-4-5.
M ichigan B illp o ste r A ssocia tion , D e tro it.
L u th e ra n  B und, G rand  R ap ids.
T he M ich igan  S ta te  R e ta il Jew ele rs  

A ssociation , S ag inaw , 16-17.
A ssociation  of P ro b a te  Ju d g e s  of M ich

igan , G ran d  R ap id s, 22-23-24.
G rand  C ircu it R aces, G rand  R ap ids, 

28-31.
S w êd ish -F in ish  T e m p eran c e  A ssocia

tion  of A m erica , D o lla r B ay, 31, Aug. 2.
S ta te  Golf L eague, S ag inaw , J u ly  31, 

A ug. 2.
A ugust.

M ich igan  A ssocia tion  of C om m ercial 
S ecre ta rie s, L udm gton .

M ich igan  A b s tra c to rs ’ A ssociation , 
G rand  R ap ids.

M ich igan  S ta te  F u n e ra l D irec to rs  an d  
E m b a lm ers ’ A ssocia tion , G ran d  R ap ids, 
5-6-7-8.

M ich igan  S ta te  R u ra l L e t te r  C a rr ie rs ’ 
A ssociation , G rand  R ap id s, 5-6-7.

M ich igan  A ssocia tion  of th e  N a tio n a l 
A ssocia tion  of S ta tio n e ry  E n g in eers , 
G rand  R ap ids, 6-7-8.

In te rn a tio n a l B ro the rhood  of E lec trica l 
W orkers , S ag inaw , 9.

C en tra l S ta te s  E x h ib ito rs ’ A ssociation , 
G rand  R ap id s, 6-7-8.

B lue R ibbon R aces, D e tro it, 11-16.
G rand  C h ap te r R oyal A rch  M asons, 

A nn A rbor, 18-22.
M ich igan  C h ris tia n  E n d e av o r U nion. 

G rand  R ap ids, 28-29-30-31.
Social O rder of M oose, D e tro it.

S ep tem ber.
M ichigan S ta te  M edical Society , F lin t.
M ichigan L ib ra ry  A ssocia tion , M uske

gon.
M id -W est A ssociation  of D eaf M utes, 

G rand  R ap ids, 1.
C en tra l G erm an  C onference, G rand  

R apids.
W e st M ich igan  S ta te  F a ir , G rand  R a p 

ids, 1-6.
G rand  C ouncil O rd er S ta r  o f B e th le 

hem , D etro it, 2.
S ta te  E n c am p m en t K n ig h ts  of P y th ia s , 

K alam azoo , 2-3-4.
G rand  C ircu it R aces, K alam azoo , 4-8.
M ich igan  S ta te  F a ir , D e tro it, 15-20.
G rand  C irc u it R aces, D e tro it, 15-20.
M ichigan F ed e ra tio n  of L abo r, K a la m a 

zoo, 16-19.
E a s tm a n  K odak  E xposition , G rand  

R apids, S ep t. 29, O ct. 4.
O ctober.

M ich igan  S ta te  P h a rm a c e u tic a l A sso 
c ia tion , G ran d  R ap id s, 1-2.

M ichigan P h a rm a c e u tic a l T ra v e le rs ’ 
A ssociation , G ran d  R ap id s, 1-2.

G ran d  L odge L oya l O rd er o f M oose.
A nnua l C onference on V ocational G uid

ance , G rand  R ap ids, 19-20.
G ran d  Council of th e  I. O. O. F ., K a la 

m azoo, 21-22-23.
N a tio n a l A ssociation  fo r  th e  P rom otion  

of In d u s tr ia l E d u ca tio n , G ran d  R apids, 
23-24-25.

M ich igan  B ee K eep e rs ’ A ssociation , 
D etro it.

M ich igan  S ocie ty  of O p to m e tris ts , D e
tro it.

M ich igan  S ta te  T e a c h e rs ’ A ssociation  
A nn A rbor, 30-31.

N ovem ber.
M ichigan R e ta il Im p lem e n t an d  V ehic le 

D ea le rs’ A ssociation , G rand  R ap ids.
N a tio n a l B a p tis t C ongress, G ran d  R a p 

ids.
D ecem ber.

M ichigan K n ig h ts  of th e  G rip, G rand  
R apids.

M ichigan B ran ch  of th e  N a tio n a l Bee 
K eepers ' A ssociation , D etro it.

J a n u a ry .
M odern M accabees of th e  U n ited  S ta tes , 

Bay C ity. 11-15.
R e ta il W a lk -O v e r A ssociation , G rand  

R apids.
F eb ru ary .

R eta il G rocers a n d  G enera l M erch an ts  
A ssociation , G rand R apids.

M ichigan A ssociation  of C ounty  D rain  
C om m issioners, G rand  R apids.

M arch.
M ichigan A ssociation  of M as te r P lu m b 

ers, G rand  R apids.

Only Officers.
C orporal (to  soldier reporting  sick) 

—W h a t’s the m atte r w ith you?
T om m y— Pain in m y abdomen.
C orporal—Abdom en! Abdom en, in

deed! You don’t ’ave no abdom en, 
you ‘ave a stom ick. I t ’s only the 
officers w hat ’as abdom ens.

T he wise young m an is he who gives 
until the institu tion  or individual em 
ploying him can receive no more.

Bean Harvester
^ S U N ;B E A M fg  ■

The time is drawing near when you will have a steady 
demand for BEAN H \RVESTERS. We have a very complete 
stock on hand and it will certainly be to your advantage to 
consider the matter. Send to-day for particulars.

B row n & Sehler Co.
G R AND RAPIDS, MICH.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don't hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and Division Sts.
Opposite Morton House Grand Rapids, Michigan

M A C A U L E Y  S A ID
Those inventions which have abridged distance 
have done the most for civilization.

U S E  T H E  B E L L
And patronize the service that has done most to 
abridge distance.

A T  O N C E
Your personality is miles away.

Every Bell Telephone is
a long distance station.

Reynolds Flexible Asphalt Shingles
HAVE E N D O R S E M E N T  OF LEA D IN G  A R C H IT E C T S

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware of Imitations. Ask for Sample and Booklet. 
Write us for Agency Proposition. Distributing Agents at

Detroit Kalamazoo Columbus Youngstown Utica Milwaukee
Saginaw Battle Creek Cleveland Buffalo Scranton St. Paul
Lansing Flint Cincinnati Rochester Boston Lincoln. Neb.
Jackson Toledo Dayton Syracuse Worcester Chicago

And NEW YORK CITY

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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G rand Council of M ichigan U. C. T.
G rand  C ounselor—E . A. W elch , K a la 

mazoo.
P a s t  G rand  C ounselor—Jo h n  Q. A dam s, 

B a ttle  Creek.
G rand  J u n io r  C ounselor—M. S. B row n, 

S ag inaw .
G rand  S ec re ta ry —F red  C. R ich ter,

T ra v e rse  C ity.
G rand  T re a su re r—H en ry  E . P e rry . D e

tro it.
G rand  C onducto r—W . S. Daw ton. G rand  

R apids.
G rand  P ag e—F . J . M outier, D e tro it.
G rand  S en tinel—Jo h n  A. H ach . J r . ,  

Cold w ate r.
G rand  C hap la in—T. J . H an lon , Jackson .
G rand  E xecu tive  C om m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E ach ro n . D e tro it; J a m e s  E . B u rtless, 
M arq u e tte ; L  P . T hom pkins, Jackson .

M ichigan K n igh ts  of th e  Grip. 
P re s id e n t—F ra n k  L. D ay, Jackson . 
S ec re ta ry  a n d  T re a su re r—Wm. J . D ev- 

e reaux , P o r t  H uron .
D irec to rs—H . P . G oppelt, S ag inaw ; 

J . Q. A dam s, B a ttle  C reek ; J o h n  D. 
M artin , G ran d  R ap ids.

M ichigan D ivision, T . P . A. 
P re s id e n t—F red  H . Locke.
F ir s t  V ice -P re s id e n t—C. M. E m erson . 
Second V ice -P re s id e n t—H. C. C ornelius. 
S ec re ta ry  an d  T re a su re r—Clyde E. 

B row n.
B oard  of D irec to rs—C has. E . Y ork, E. 

C. L eavenw orth , W . E . C row ell. L. P . 
H adden , A. B. A llport, D. G. M cL aren , 
J . W . P u tn am .

W afted Down From Grand Traverse 
Bay.

T raverse  City, June  30—T h e regu
lar m eeting of T raverse  City Council, 
No. 361, was held S aturday evening, 
June 28, w ith all of the officers p res
ent excepting one, and lie w as excus- 
edly absent. A bout th irty  of the faith
ful braved the extrem e heat and re
m ained in their places during the ses
sion. One m em ber of the Executive 
Com m ittee had to be excused, the re 
by m issing Senior C ounselor M ur
phy's detailed description of the G rand 
Rapids convention. Chairm an of the 
E nte rta inm ent C om m ittee Sam T ay 
lo r retu rned  from  S u tton ’s Bay in 
excellent physical condition. l ie  had 
been en tertained all day by the B oard 
of T rade of th a t city and it was de
cided to hold our annual picnic at Sut
to n ’s Bay, A ugust 16, and if tha t 
B oard of T rade  keeps its bigness, 
every U. C. T. in N orthern  M ichigan 
should plan to attend  the picnic. A 
unanim ous vote of thanks was ex
tended the citizens of O m ena for their 
invitation to  hold our picnic there. 
T he Executive Com m ittee appointed 
E arl C. K now lton to  the office of 
Sentinel, advancing W . E. B ennett to 
Tage, II. C. H offm an to Conduceor 
and F rank  W ilson to Jun ior Coun
selor, the last chair having been made 
vacant by the rem oval of R. E. W eav
er to Grand Rapids. T he new ly-ap
pointed officers, w ere installed by P ast 
C ounselor W m . Chapman. A. L. 
Jah raus was unable to attend the 
m eeting, but sent up a box of “Dia
m ond J ’s.” O th er cigarm en please copy.

If  we m ay believe but half the re 
po rts given by the b ro thers who visit

ed the S tate convention at Grand 
Rapids, noth ing of so much im port
ance has happened since the flood. 
W e never saw a m an of so slim a 
fram e radiate so m uch enthusiasm  as 
H arry  H urley. H arry  don’t rem em 
ber the flood or th a t C hristm as day 
one thousand nine hundred th irteen  
years ago, but he is willing to  w ager 
a sample sack of flour th a t if the 
G rand Rapids U. C. T .’s had been 
handling those events they would 
have been pulled off in a m ore fitting 
m anner.

T he flag was no t in evidence in the 
Council cham ber th is m eeting. I t  is 
no t true, however, th a t A drian O ole’s 
baby w on’t give it up. A drian is un
able to attend  the m eeting, but if he 
had come, he thinks he could have 
gotten  the flag from  the child.

Fred A tkinson has returned from  a 
business trip through  the W est. He 
reports m any courtesies extended him 
by b ro ther U. C. T .’s.

Mrs. B. J  Reynolds is visiting her 
paren ts at Dublin. B ro ther Reynolds 
is still running fo r the ball games.

As we grow  older we pay less a t
tention to the little  holidays we used 
to delight in. F red  M eyers was in 
M anistee a few weeks ago and dis
covered it was his b irthday. Lew 
M iller is about the sam e age.

Grand Secretary  F. C. R ichter re
turned th is m orning from  Columbus,
< )hio, w here he has been a ttend ing  
the m eeting  of the Suprem e Council 
H e assured us tha t the trip  home was 
far from  a pleasure ride and he ap
preciated the cooling breezes of 
N orthern  Michigan.

E verybody is a com m ittee of one 
to pull for the annual picnic at Sut- 
tons Bay, A ugust 16. Be sure and 
bring  all the children. T h ere  will be 
a ball game, races, music, bath ing  and 
som ething doing every m inute. W e 
will have free use of the fam ous fair 
grounds and the m erchants will de
clare a holiday to help us m ake it one 
grand b ig day.

B ro ther H . S. Stucke was so en
thusiastic w hen he saw W . C. Ashley 
cleverly landing a big bass th a t his 
prim itive nature showed up and when 
the fish go t w ithin reach of the boat 
he snatched it w ith his bare hands. 
He go t the fish also a hook clear 
th rough  the thick of the thum b. T he 
hook was cut out w ith a dull jack 
knife and the rest of the day H enry  
used the landing net.

B ro ther Chas. K napp has leased 
the building on F ro n t street, recen t
ly occupied by the W ear-U -W ell shoe 
store, and has put up a very nice ladies 
and gen tlem an’s five cent shoe shin
ing parlo r with a shoe repair shop in 
connection. B. E. W,

N ew s and Gossip of the Grand Rapids 
Boys.

G rand Rapids, June 30—L ast Sat
urday was a gala day for about sixty 
U. C. T . m em bers and their wives who 
w ent ou t to  H ydorn ’s farm  for a pic
nic. A good tim e w as repo rted  by 
all. H arry  furnished the ice cream  
and lem onade. F. E. Sm ith, the R.
B. m an, furnished 500 cigars, which 
w ere enjoyed by all the sm okers. 
John  D. M artin  b rought a half peck of 
oats for F larry ’s horse. Games were 
played and m ost of them  retu rned  
about 9 p. m.

N ext Saturday is m eeting night. 
D on 't fo rget to attend. W e reed  
you there. Im p o rtan t business.

Ask B ro thers Sco tt and Y oung how 
much milk they  got from  H a rry ’s 
cows?

Mrs. O. W . Stark, who had the 
m isfortune of frac tu ring  her left arm  
some tim e ago, is g e tting  along nice
ly. T he doctor expects to  rem ove the 
cast in ano ther week. W e tru s t that 
from now on m isfortunes will leave 
the home of B ro ther and Mrs. S tark.

W e hope th a t the b ro th ers  who had 
new m em bers lined up to  becom e U.
C. T .’s will no t fo rget to  b ring  them
up on July  5. Now that the conven
tion is over, let us try  and reach that 
500 mark. W e can do it. L e t’s get 
busy. W m . D. Bosnian.

Encouraging Reciprocal Duties W ith  
Foreign Countries.

W ashington, D. C. June 30— I am 
pleased to note in the issue of June 
25 the article regard ing  shoes and 
hides. Of course, it is risky to  p roph
esy but I would no t be a t all su r
prised to see shoes and leather both 
advance a fte r the new tariff bill is 
passed. T h ere  has been a g reat deal 
of curtailm ent in anticipation of free 
leather. T his apparently  has no t af
fected the hide m arket and raw m ater
ial is as s tro n g  and high as ever, 
i t  would not surprise me to see a 
shortage in hides, shoes and leather 
when the fall dem and sets in.

Tn the U nderw ood bill the leather 
industry  is the only large and im 
p ortan t industry  w ith foreign com pe
tition which is placed im m ediately and 
w ithout countervailing duties upon the 
free list. T he im portations of leather 
for the ten m onths periods J th e  last 
rep o rt by the Bureau of S tatistics) 
ending April 30, 1911, 1912, 1913 are 
if4,545,090; $5,658,419; $7,606,110, re
spectively. T hese large im portations 
of leather have paid an average duty 
of about ry i per cent, under the 
Payne-A ldrich law. W ith  free leather 
and free shoes contem plated  in the 
U nderw ood bill the im portations of 
leather will, doubtless, increase much 
m ore rapidly than  they have during 
the past th ree years.

U nless the exports of shoes and 
lea ther from  the U nited  S ta tes are 
m aterially  increased m ay of our ta n 
neries will be com pelled to  rem ain 
idle.

N early all the nations of the w ond. 
except E ngland, im pose large duties 
upon lea ther and leather goods. It 
should be the effort of our G overn
m ent to get these duties reduced. If 
the United S tates places leather and 
leather goods upon the free list w ith

out qualification a g rea t opportunity  
to  extend our business will be lost. 
A lthough the U nderw ood bill as pass
ed by the H ouse has ignored th is op 
portun ity , the D em ocratic m em bers 
of the Senate F inance C om m ittee 
seem disposed to rem edy the defect 
by im posing so-called countervailing 
duties authorizing  the P resident, in 
cases w here foreign nations are not 
disposed to reciprocate by low ering 
their duties, to raise the duties of the 
U nited S tates on the same or o ther 
goods com ing from  these foreign 
countries.

In  o ther w ords, countervailing du
ties gives th is country  an opportunity  
to trade for low er duties in foreign 
countries.

I t  is the wish of the P resident, as 
expressed in his m essage to Congress, 
th a t the m anufacturers of th is coun
try  should seek a la rger foreign m ar
ket and “w het their w its” by com pe
tition w ith the world. F o r the very 
purpose of encouraging such w orld 
com petition the P residen t should have 
au thority  to tre a t w ith foreign na
tions in the m a tte r  of tariff rates. 
Some m easures of reciprocity  should 
be m ade possible in th is new tariff 
law w'hich proposes to so m aterially 
open to foreign nations the m arkets 
of th is country. V an A. W allin.

An Old Story Retold.
F our m en w ere playing poker on a 

M ississippi steam boat. T hey  were all 
wi Id fellow's.

In  some way, which he didn’t care 
to discuss, one of the players had been 
deprived of one eye.

He used the o th er eye to good ad
vantage, however, and w hen his com 
panions seemed inattentive, w ith nim 
ble fingers would slip a w inning card 
o r tw o up his sleeve.

A fter this had been going on for 
some tim e, one fellow who had be
come hoarse saying, "T h a t’s good,” 
straigh tened  up, laid a gun on the 
table, and said:

“Men, th ere ’s a feller in th is gam e 
w hat ain ’t playing square. H e’s been 
cheating. Now I ain’t going to call 
no nam es, but if I see him do it again, 
— — him, I ’ll shoot out his o ther 
eye.”

The sassier the le tte r you w rite the 
sassier will be the one you will get 
back, so w hat have you gained? P u t 
it in the fire before you ever send it; 
then  there will be none com ing back.

C H I C A G O
B O A T S

Graham & Morton 
Line

E very  N ig h t
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Cogent Criticisms From the Metrop
olis of Michigan.

D etroit, Ju ly  1—F. F. H ughes (E d- 
son, M oore & Co.,) w ho does some 
farm  w ork during  the day, but does 
actual garden labor evenings a t his 
suburban home a t Royal Oak, knows 
the gam e in all its scientific phases. 
F rank  p lanted  some beans early  in 
the season and, to his dismay, found 
they had come up through  the ground 
beans up. T hinking they had made 
a m istake and grew  w rong side up, 
he w ent about it to  p lant them  over 
again, placing all the beans in the 
earth .

P. C. Palm er, young in years, yet 
a veteran  of the road, has resigned 
the position he has held as W estern  
M ichigan represen tative fo r B urnham , 
Stoepel & Co., the resignation  taking 
effect July 1. Percy  will engage in 
the dry goods business in W indsor, 
Ont., his household goods having al
ready been shipped to  th a t point. He 
will be m issed by the traveling  men 
in general, bu t by his custom ers m ost, 
who had come to respect his square 
m ethods of doing business and his 
intim ate know ledge of the m erchan
dise he had to  sell. R epresenting  
B urnham , Stoepel & Co. for over ten 
years, he was always a runner up 
am ong the salesm en for th a t concern. 
T h a t he will m ake a success in his 
new field of endeavor there is not 
the slightest doubt and the best w ish
es of travelers, custom ers and num 
berless o ther friends are extended to 
him.

W hile sw eltering  in the tra in s these 
days, think of the snow blocades of 
but recent date!

F red  L a rre tt has been appointed to 
succeed P. C. P alm er as W estern  
Michigan representative for Burnham , 
Stoepel & Co. Mr. L a rre tt is a young 
and aggressive m an and, after serv
ing in the house for a num ber of 
years, was selected as the m ost avail
able candidate to  fill Mr. P alm er’s 
shoes. H e will, undoubtedly, make 
his headquarters in G rand Rapids and 
would m ake a splendid addition to 
a splenid council—referring , of course, 
to No. 131.

H ere’s som ething we overheard  on 
a stree t car the o th er day, the con
versationalist refe rring  to  the suf
frage m ovem ent. “W o t t ’ell we w ant 
suffrage fur? A in’t I delivering near
ly all th ' w ashin’ fur my w om an? If 
we git suffrage, I spose she’ll g it so 
independent she’ll ’spect me to  help 
her do the washins, too .”

John  M cM ahon, Edson, M oore & 
Co.’s special representative, who has 
been seriously ill at hom e for the past 
two m onths, is slowly recovering and 
expects to resum e his duties a t an 
early date. H ere’s hoping, John, it 
will be sooner than  that! H is place 
has been filled by F rank  M yer, as
sis tan t m anager of the underw ear de
partm ent.

A traveling  m an should not waste 
so much tim e try ing  to  accom m odate 
his custom ers th a t he neglects ge t
ting  business from  them .

“Jim m y” Reid, w ho covers a por
tion of the U pper Peninsula for E d 
son, M oore & Co., is going to  Europe

th is week, w here he will m ake a stay 
covering nearly  tw o m onths. W hile 
in E urope “Jim m y” will exhibit and 
dispense a portion  of his hard earn
ed “expense” m oney.

Many of the boys have saved 
enough from  the expense accounts 
to  take a trip  to  the back porch for 
their vacation.

E verybody can have a hot time 
now w ithout spending any m oney for 
it. T he fa tte r the hotter.

Joe Kain, city  representative for
A. K rolik & Co., is going to  spend a 
portion  of his vacation at Belle Isle 
this year.

Charles M oore, veteran  salesm an 
for Edson, M oore & Co., is slowly re 
covering from  a several m on ths’ ill
ness. H is m any friends will be pleas
ed to see him around his old station 
again and hope the tim e before he 
appears will be short.

Glen Pope, departm ent m anager for 
the lie rpo lsheim er Co., up in the vil
lage called the “Rapids,” inform s us 
th a t the reason a m an does not give 
a wom an all the m oney she w ants is 
because there isn’t th a t much money.

T radesm an Ad.: “S tore in Fenton 
for rent, shelving, tables and living 
room s.” W e’ve seen room s in hotels 
th a t we thought w ere ready to  walk 
away. Anyway, we w ere sure the 
beds w ere alive.

Some traveling m en are color blind 
—can’t tell the difference in the color 
of their expense m oney and their 
personal money.

W e’re going to  hunt up U ra Donald 
L aird  on our initial trip  into Clover- 
dale—beg pardon, C loverland—if we 
are obliged to  go 100 miles out of the 
way to do so. W e hope to  find “ Bill” 
Pohlm an, form erly know n as “H appy 
Bill, the w orkingm an’s friend,” with 
him.

O ur youngest son says he can’t see 
why the editor should call us Sunny 
Jim . “Y our head looks m ore like the 
m oon,” quoth the son.

H arley  E berstein  is now rep resen t
ing B urnham , Stoepel & Co. on the 
te rrito ry  tribu tary  to  T raverse City. 
H arry  W hitbeck, w ho form erly cov
ered th a t section, is now covering the 
te rrito ry  adjacent to  D etro it. Speak
ing of F larley and for the benefit of 
the unm arried  female relatives of U. 
C. T. m em bers, we can state , w ithout 
fear of contradiction , th a t a  handsom er 
young and single m an or a be tte r fel
low never stepped in to  T raverse  City. 
T o  the U. C. T. m em bers, we call a t
tention  to the fact th a t H arley  is eli
gible to m em bership in th a t order.

B oth of the D etro it Councils re- 
linquist all claim s to  the baseball cup 
—until next June.

H . L. P roper, of E ast Lake, w as a 
recen t v isitor to  D etro it. As Mr. 
P roper is a friend of the w riter, we 
will close the incident w ithout fu rther 
com m ent.

A. F. Sm ith, advertising  m anager 
for the Citizens T elephone Co., of 
G rand Rapids, and form er traveling 
exam iner for the K. U. of M ichigan, 
is expected to take a sho rt trip  through  
M ichigan in the near future in the 
in terests of the order.

A fter living in D etro it fo r four 
weeks, we w onder how  we ever stood 
it in G rand R apids so long.

O ne of the tru ly  rem arkable in
cidents relative to the episode pulled 
off by our friend from  Cloverland 
was the fact th a t E d ito r Stowe 
offered to pu t up $100 as security. 
W hoever dream ed of an editor having 
th a t m uch “m azum a?”

T he L egislature is going to  see to 
it th a t the traveling  m en are provided 
with nine foot sheets. If some of the 
country  m erchants don’t dem and that 
the L eg islature pass a law compelling 
traveling men to be muzzled, every
th ing  will w ork out satisfactorily .

Some fellers w ho are continually 
g etting  into debt som etim es have the 
devil to  pay.

W e wish a t this tim e to  extend 
our thanks to the largest little  daily 
in M ichigan, the M anistee Advocate, 
for the m any kind rem arks they have 
m ade regard ing  us.

O ne advantage of w riting  a column, 
we are sure of ge tting  plenty of m en
tion for ourself.

T im e to blue pencil the blue goose 
stuff for the season!

W e note from  a recent issue of the 
T radesm an, the g rocery  salesm en will 
all take the sam e week for their vaca
tions. T h is would also be an oppor
tune tim e for the livery m en to  go 
on a fishing trip.

A rth u r Rein, hosiery salesm an for 
Edson, M oore & Co., was suddenly 
stricken w ith appendicitis one day 
last week and was rem oved to  H arper 
H ospital. A t last repo rts Mr. Rein 
was resting  easy and will recover.

On W ednesday, June 25, W m. M. 
M ervin, S ecre tary -T reasu rer of the 
Best Stove Co., was united in m ar
riage to M iss Ida  W hitem an, a young 
lady of m any talen ts and many 
friends. Mr. M ervin is an old K night 
of the Grip, having form erly  sold gas 
ranges for the A rt Stove Co. T hree 
years ago he joined forces w ith W m. 
Best, inventor of their present p ro
duct, the B est gas range, organizing 
the com pany of which he is now 
Secretary. L argely  th rough  Mr. 
M ervin’s executive ability and w on
derful personality  is due the phenom 
enal g row th of the com pany in such 
a short space of time, shipping ranges 
into nearly  every sta te  in the Union. 
W ith  the m arriage of Bill Mervin 
one of the best “catches” of the sea
son passes off the boards. The 
T radesm an joins w ith Mr. and Mrs. 
M ervin’s hosts of friends in w ishing 
them  a happy w edded life.

H erb  M urray, A. K rolik  & Co.’s 
Southern M ichigan representative and 
the m ost active U. C. T . (No. 9) m em 
ber in captivity and all around good 
fellow, im parts in all confidence the 
follow ing inform ation: “A great
m any argum ents advanced by sales
men are like the appendix—of no use 
—and should be cut out.”

“N ick” Ballard, veteran  traveler of 
W indsor, O ut., has been slated for 
the m inors. Nick took a trip  covering 
an area of about tw enty-four miles 
around W indsor and to show how he 
has slowed up, he was unable to find 
his hom e for four days thereafter.

W e shall expect Secretary  John  W . 
Schram , of Cadillac Council, No. 143, 
to use these colum ns to  boost his 
Council. W e are ready to  use our 
pencil to  m anufacture the flattery

stuff as soon as 143 passes 131 in 
m em bership.

T here  is one incident connected 
with the traveling  men which drives 
all hum or from  our system  and only 
goes to show that, con trary  to the 
U. C. T . banquet speeches, traveling 
men have their faults, as well as 
o ther hum ans. T he thought we have 
in mind is the dem and th a t Uncle Sam 
keep his postofifices open a t certain 
hours on Sunday. M ost traveling  
men get th rough  with their week’s 
w ork on Friday and, as the comic 
paper says—nothing to do till M on
day. Postoffice em ployes w ork six 
days a week (exclusive of Sunday). 
Have the travelers no regard for o th 
ers than  them selves? I t  is a m ighty 
“m echanical” salesm an who couldn’t 
get his “o rders” on Saturday or M on
day. If he figures ahead w here he will 
be on Sunday, surely he could stretch 
a point and let his firm know ; or, if 
he is the “m echanical” kind, his firm 
could let him know w here he should 
be on M onday. Give the postal em 
ployes a rest on Sunday!

Of course, m erely saying T hom as F. 
Follis shouldn’t disturb one’s equilib
rium.

L ast Saturday the em ployes and 
families of Burnham , Stoepel & Co. 
joined to g e th er in an excursion to 
Bois Blanc Island. T he m ost in
teresting  part of the day’s festivities 
was a ball gam e betw een the m arried 
men and single men, which ended in 
the fifth inning by a score of 4 to 1 
in favor of the singles. T he big feat
ure was the decadent um piring of 
E lm er Brevits, who, being a m an of 
freedom  (single), natu rally  showed 
all partia lity  tow ard  his own kind. 
As the m arried  m en w ere com ing 
strong, it was deemed best by the 
singles to call the game. One notice
able incident show ed itself w henever 
the pitcher made a m otion to  throw  
the ball to  the m arried  men, instead 
of strik ing  at the ball, they would in
variably duck.

L ots of fellows who have good 
strong  eyes use glasses— to drink 
from.

M any o thers have b rought home 
packages and never w ent shopping.

W e re going to fool E. M ather m er
chant of Cedar Springs, again.

W e’re visibly affected by the heat. 
F o r proof of th is sta tem ent read our 
idle p ra ttle  th is week.

A little  early  in the gam e to  call 
for help, but we are very desirous of 
m aking the D etro it colum ns as in
teresting  as possible. W e wish at 
th is tim e to ask the readers who are 
in terested , to  send or give us any 
available item s of in terest to  all the 
traveling men or their victims, the 
m erchants. Changes in position, sick
ness or any inform ation of in terest, 
either serious or frivolous, will be 
gladly received. A ddress com m unica
tions to 211 Columbus avenue, D e
tro it. Jam es M. Goldstein.

T he I ra  M. Sm ith M ercantile Co. 
has changed its name to  the I ra  M. 
Sm ith Co. and decreased its capital 
stock from  $250,000 to $100,000.

E rw in E. Blakeslee succeeds R ich
ard W iersm a in the grocery business 
at 363 Grandville avenue.
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M ic h ig an  Board of Pharm acy. 
P re s id en t—Jo h n  J. Cam pbell, P igeon. 
S e c re ta ry —W. E. Collins. O wosso. 
T reasure r-—E dw in T. Boden, B ay  C ity. 
O th er M em bers—E. E . F au lk n e r, D el- 

ton ; C harles  S. Koon, M uskegon.

Michigan State Pharm aceutical A ssocia
tion.

P res id en t—H en ry  R iechel, G rand  R a p 
ids.

F ir s t  V ice -P re s id e n t—F . E . T h a tch e r, 
R avenna.

Second V ice -P res id e n t—E . E . M iller, 
T ra v e rse  C ity.

S ec re ta ry —Von W. F u rn iss , N ashv ille . 
T reasure r-—Ed. V arn u m , Jonesv ille . 
E xecu tiv e  C om m ittee—D. D. A lton, 

F re m o n t; Ed. W . A ustin , M idland; C. 
S. Koon, M uskegon; R . W . C ochrane, 
K alam azoo ; D. G. Look, Low ell; G ran t 
S tevens, D etro it.
Michigan Pharm aceutical T ravelers’ A s

sociation.
P res id en t—F . W . K err, D etro it. 
S e c re ta ry -T re a su re r—W . S. L aw ton. 

G rand  R apids.

Grand Rapids Drug Club. 
P re s id e n t—W m . C. K irchgessner. 
V ice -P re s id e n t—E . D. De L a  M ate r. 
S ecre ta ry  a n d  T re a su re r—W  m . H . 

T ibbs. _ . ,
E xecu tive  C om m ittee—W m . Q uigley, 

C h a irm an ; H en ry  R iechel, T h e ro n  F orbes.

“Store Personality” in the Retail 
Drug Business.

“ If 1 w ere a retail m erchant,” said 
a friend of mine the o ther evening, 
"1 would tradem ark  m y store. W hy 
don 't m erchants do it?”

“Some do,” 1 answ ered, “bu t the 
way to tradem ark  a store is different 
from  the way to tradem ark  a single 
p roduct.”

My friend was correct in feeling 
th a t all too few m erchants take ad
vantage of the tradem ark  idea. Al
m ost every m erchant has a standard 
signature or m anner of prin ting  his 
com pany nam e on his sta tionery  and 
o ther p rin ted  m atter. Some have 
fixed styles of advertising, which con- 
tinue the same from  season to  sea
son. V ery few, how ever, go one 
short bu t im portan t step further, and 
“tradem ark” their store, by giving it 
a definite, distinctive “ P ersonality ,” 
to a ttrac t added publicity and produce 
increased sales.

T he “S to re -P ersonality '’ is not 
m erely a p re tty  theory. I t  is no t a 
feature for the  large store  only. In  
fact, since the small dow ntow n estab
lishm ent and the uptow n “neighbor
hood” store are ap t to depend on 
their la rger num ber of sales to a 
sm aller num ber of regular clients, 
both are ap t to see definite resu lts 
from  it even sooner than  the larger 
establishm ent.

T he h isto ry  of a new drug store in 
a certain  large W estern  city vividly il
lu stra tes the value and possibilities 
in a “S tore-P ersonality .” In  a new 
business block near an uptow n resi
dence district, an en terprising  phar
m acist sta rted  a drug store. H is 
place of business was situated m id
way in the block, w ith a m illinery 
shop and a tobacco store  on one side, 
a small tailoring establishment and

a grocery  on the other. T here was 
noth ing in the outside appearance of 
his place of business to  distinguish it 
in any way from  hundreds of o ther 
stores of its kind th roughou t the city.

From  the first, he realized th a t his 
com petition w ith  those of his neigh
bors. H is problem  w as to  a ttrac t 
show windows would be in continual 
the a tten tion  of the steady stream s of 
passersby, long accustom ed to  trad 
ing with ano ther d ruggist a block 
and a half below, and divert them  
to  the new establishm ent. T o  do this, 
he realized th a t the appearance of his 
sto re  m ust be both  unique and invit
ing. H is first though t w as to  use 
some strik ing  illum ination. H e gave 
up th is idea on account of the first 
cost of installation  and because it 
would be useful only after dark. 
K now ing the lim ited capital left at his 
disposal, he turned to his show w in
dow and there he found the solution 
to  his problem .

A fter some careful study, he in
structed  his carpen ter to  build a la t 
tice across the back of the window, 
w ith a large irregu lar opening, sev
eral feet in diam eter, a little  to  one 
side of the center. T h rough  this 
“w indow” the passerby gains an a t
tractive glim pse of the w hite m arble 
soda fountain and w hite counters in
side the store.

O ver the lattice, which is colored 
a soft a rtistic  brow n with shingle- 
stain, grow s a dark green vine of 
artificial leaves. O ne week th is vine 
blossom s with b righ t colored m ag
azines, the nex t it is hung w ith w in
dow cards and a ttrac tive  hangers. 
Candy boxes grow  there now, to  be 
follow ed soon by the to ile t articles. 
A t tim es a giant spiderw eb spans the 
opening in the lattice and carries its 
share of the  display.

T he attractive com bination of the 
soft brow n of the lattice w ith the 
dark  green of the  leaves m akes a 
splendid background for the gayer 
colors of the signs and packages. T he 
v ista of clean w hite w oodw ork and 
m arble th rough  the g reat irregu lar 
window in the lattice is especially in
viting. M any of his first custom ers 
and v isitors testified ro that, when 
they  said they  “w anted to  see if it 
w as really as nice inside as it looked.”

T he best feature of all, however, 
was the im m ediate publicity which 
came to  the new store. L ong before 
a firm nam e could have becom e gen
erally  fam iliar. “The L atticed  S to re” 
or “T he L attice  W ork  S to re” w ere 
byw ords in the neighborhood. A l
m ost every passerby rem em bered the 
window w here few could have r e 
called his nam e. C onsequently, a l
m ost w ithin a fo rtn igh t, every per

son in the neighborhood could under
stand a reference to  the “L attice  
W ork  S tore .”

Since the m erchandise he sells 
backs up the first good im pression, 
the sto re  has quickly becom e popular, 
and is well on its way to  prosperity . 
T he next step will be to use the 
w ords, “The L attice  W o rk  S tore .” 
on all w rapping paper, stickers, labels 
and sim ilar articles. W ith  the pass
age of time, and after the reputation  
of the sto re  for quality has become 
firmly established, the term  “The 
L attice W ork S to re” will be used as 
a trade-m ark  on o ther brands of 
m erchandise. W hen that day comes, 
“Lattice W ork" T o ile t Cream  and 
“Candy from  the L attice W ork  S to re” 
will help to  spread its fame.

In  th is m anner an “unconscious” 
trade m ark of the best type is being 
established—best because it w as vol
un tarily  selected by the custom ers. 
The ordinary trade nam e dem ands a 
long and expensive cam paign of edu
cation to force it on the public mind. 
This one came into im m ediate popu
larity , practically  w ithout effort or 
expense. If you are critical, you may 
say tha t this w as all purely acci
dental. Of course, the m an behind 
the idea could no t foresee the rem ark 
able tu rn  which developm ents have 
taken—in fact, tha t it w as only his 
careful planning and choice of his 
distinctive window th a t m ade the 
developm ent possible.

T he value of such a “sto re-person 
ality” is an asset th a t is a lm ost al
together overlooked. T here  is no 
se t way to attain  it, for it is ju st the 
elem ent of orig inality  and individual
ity th a t is m ost im portan t to its 
success. No sto re  need be w ithout 
it, because it is no t a m atter of cap
ital and does not necessarily compel 
the expenditure of m uch m oney.

T his m an atta ined it th rough  his 
window. A certain  hardw are m er
chant uses a one-color scheme—a 
blue fron t for his store, blue w rap
ping paper, blue stationery , etc. A 
m erchan t in ano ther line capitalizes 
his unusual delivery service under 
the catch-phrase “T he M otorcycle 
S tore.” As a result each of these 
m erchants has felt the value of the 
“Store P ersonality .” Each testifies 
to the advantage th a t it gives him 
over his com petitors w ho lack it. 
H as your sto re  a “ P ersonality” that 
a ttrac ts  trade and increases profits?

M arsh K. Pow ers.

W ants Bacterial Standard.
Dr. Bradley H . K irschberg, city 

chem ist of Schenectady, arranged  a 
conference w ith ice cream  m anufactur
ers of the city, to  consider m ethods 
of im proving the quality of ice cream. 
Dr. K irschberg, w ho says he believes 
the city should establish a standard  
and compel all m anufacturers to  live 
up to  it, says one million bacteria 
count per centim eter is Regarded as a 
safe standard. H e  says te s ts  in 
Schenectady have show n the presence 
of from  1.000,000 to  20,000,000 bac
teria.

I t ’s the toughest kind of tough luck 
to have your w atch stolen when you 
are on your way to  paw n it.

Toothache Drops.
T he follow ing are recom m ended: 

N ever Fail T oothache Oil.
C reosote .........................................  5 drs.
Chloroform  ...................................  5 drs.
Oil of Cloves .............................  5 drs.
Oil of Pepperm int ....................  5 drs.
Oil of C a m p h o r ...........................  6 drs.
Phenol ...........................................  6 drs.

O dontalgine.
Phenol ...........................................  4 drs.
C am phor .......................................  1 oz.
Chloroform  ...................................  2 ozs.
Oil of C ajeput ............................. 4 ozs.

T ribu te  the phenol with the cam 
phor; add the chloroform , and then 
add the oil of cajeput.

T oothache Jelly.
P henol .............   4 ozs.
M enthol .......................................  30 grs.
T hym ol .......................................  30 grs.
Collodion ...................................  30 min.

Shake all to g e th er to  form  a jelly. 
B ritish T oothache Essence.

Oil of Cloves ...............................  1 dr.
C hloroform  ...................................  3 drs.
C am phor .......................................  4 drs.
Oil of T urpen tine ..................... 8 drs.
A lcohol .........................................  8 drs.

The Effect of Quinine.
A loquacious wom an en tered  a drug 

store and as she m ade her purchases 
her speech flowed on un interruptedly . 
W hen she asked for som e quinine she 
gave a long discourse upon the drug, 
finally concluding thus: “Q uinine is 
a splendid medicine for curing colds, 
but it is very injurious to the brain.
I have taken it all m y life.”

♦ m »  -r
Let the B oy D o It.

D on 't spend your valuable time 
doing w ork th a t you m ight teach the 
office boy to  do. O nce I saw a m an 
sitting  a t a big m ahogany desk ruling 
some sheets of paper. In  the next 
room  sat a restless boy w ith nothing 
to  do. N earby w as a stenographer 
who appeared busy, but who was 
really  w riting  “Now is the tim e,” 
etc. In  the course of our conversa
tion the m an m ade the usual com 
plaint of being “so busy he didn’t 
have tim e to  th ink .” “W hy don’t 
you give th a t boy som e of your 
w ork?” I asked.

“ O h,” said the man, “he couldn 't 
do th is the w ay I w ant it done.”

“T hen why don’t you show him how?
“Oh, I haven’t tim e —th a t would 

take longer than  to  do it m yself.”
T oo  busy to  think! Surely som e

th ing  was preven ting  him from  th ink 
ing. I could see th a t the case was 
typical—he w as th a t way about every
thing. And there  are m any like him.

You never know  how g reat a help 
a brigh t boy can be until you take 
the trouble to teach him how to  help 
you. A ndrew  Stebbins.

Business
Wagons
12 sty les carried in stock-12

$ 4 7 .0 0  to  
$ 1 4 0 .0 0

SHERWOOD HALL CO., Ltd.
30-32 Ionia Ave., N. W„ Grand Rapids
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WHOLESALE DRUG PRICE CURRENT
A cids

A cetic  ................... 6 @ 8
B oric  ................... 10 @ 15
C arbolic ............... 23 @ 27
C itric  .................. 50 @ 55
M u ria tic  ............... 1%@ 5
N itr ic  ..................... 5%@ 10
O xalic ................... 13 ® 16
S u lphu ric  ............. 1%@ 5
T a r ta r ic  ............... 38 @ 42

Ammonia
W a te r , 26 deg. .. , 6%@ 10
W a te r , 18 deg. .., 4%@ 8
W a te r  14 deg. . . . 3%@ 6
C arb o n a te  .......... 13 @ 16
C hloride ............ 12 @ 15

Balsam s
C opaiba ............ 75@1 00
F ir  (C an ad a) . . 1 75@2 00
F ir  (O regon) . .. ,40@ 50
P eru  ....................... .2 25@2 50
Tolu ..................... 1 25 @1 40

Berries
Cubeb .................. . 65® 75
F ish  ....................... . 15® 20
J u n ip e r  ................. 6® 10
P rick ley  A sh  . . . @ 50

Barks
C assia  (o rd in a ry ) 25
C assia  (S aigon) 65® 75
E lm  (pow d. 25c) 25® 30

C ubebs ................... @4 50
E rig ero n  ............... @2 50
E u c a ly p tu s  ......... 75® 85
H em lock, p u re  . .  @1 00
Ju n ip e r  B e rrie s  . .  @1 25
Ju n ip e r  W ood . .  40@ 50
L ard , e x t ra  ........  85® 1 00
L ard , No. 1 ----- 75® 90
L a v en d er F low ers  @4 00 
L avender, G arden  85 @1 00 
L em on ................. 5 50@6 00
L inseed , boiled bbl @ 50
L inseed , bid. le ss 55® 60
L inseed , raw  bb ls @ 49
L inseed , ra w  less 54 @ 59
M usta rd , t ru e  . .4 50@6 00 
M usta rd , a r t if i 'l  2 75@3 00
N ea tsfo o t ........... 80® 85
Olive, p u r e ......... 2 50@3 50
Olive, M alaga,

yellow  ............  1 60@1 75
Olive, M alaga,

g reen  ............  1 50@t 65
O range, sw e e t . .4  75@5 00 
O rganum , p u re  1 25 @1 50 
O riganum , com ’l 50® 75
P en n y ro y a l . . . . .  2 25@2 50
P ep p e rm in t .........’ @3 75
Rose, p u re  . . .  16 00® 18 00 
R osem ary  F low ers  90@1 00 
S andalw od, E . I. 6 25@6 50 
S a ssa fra s , tru e  80® 90
S assa fra s , a r t if i’l 45® 50
S p ea rm in t ..........  6 00@6 50
S perm  ................. 90@1 00
T a n sy  ....................  4 75®5 00
T a r, U S P  ............  25® 35
T u rp e n tin e , bbls. @49%
T u rp e n tin e , le ss  55® 60
W in te rg ree n , tru e  @5 00
W in te rg ree n , sw eet

b irch  ..........  2 00@2 25
W in te rg ree n , a r t 'l  50@ 60
W orm seed  ..........  @6 00
W orm w ood  ........  @8 00

S a ssa fra s  (pow . 30c) @ 25
Soap (pow d. 25c) ® 15

E x tra c ts
L icorice ................. 24@ 28
Licorice pow dered 25® 30

Flow ers
A rn ica  ................... 18® 25
C ham om ile (G er.) 25® 35
C ham om ile (R om .) 40® 50

G um s
A cacia, 1st ........... 40® 50
A cacia, 2nd ........... 35® 40
A cacia, 3d ............ .30® 35
A caccia, S o rts  . . . , . @ 20
A cacia  P ow dered 35® 40
A loes (B arb . P ow ) 22® 25
A loes (C ape P ow ) 20® 25
A loes (Soc. Pow d.) 40® 50
A sa fo e tid a  ___  1 00@1 25
A safoetida , Pow d.

P u re  ............... @1 00
U. S. P . Pow d. @1 50

C am phor .............. 55® 60
G uaiac ................... 35® 40
G uaiac, P ow dered 40® 50
K ino ......................... @ 40
K ino, P ow dered  . . • @ 45
M yrrh  ....................... @ 40
M yrrh , P ow dered . @ 50
O pium  ................  7 25® 7 50
O pium , Pow d. . .  9 15@9 35
O pium , G ran . . .  9 25® 950
S hellac ............... 25® 30
Shellac, B leached 30® 35
T ra g a c a n th  No. 1 1 40@1 50
T ra g a c a n th , Pow 60® 75
T u rp e n tin e  .......... 10® 15

Leaves
B uchu  ................... 1 85 @2 00
B uchu, Pow d. . .  2 00® 2 25
Sage, bulk  ..........  18® 25
Sage, %s Loose. 20® 25 
Sage, P o w d e re d .. 25® 30
Senna, A l e x ........... 25® 30
Senna, T in n ...........  15® 20
Senna, T inn , Pow . 20 @ 25 
U va U ral ............... 10® 15

Oils
A lm onds, B itte r ,

t r u e  ............... 6 00@6 50
A lm ond, B itte r ,

a r t i f i c i a l ........... @1 00
A lm onds, S w eet,

t r u e  ............... 90® 1 00
A lm ond, S*weet,

im ita tio n  . . . .  40® 50
A m ber, c ru d e  . . .  25® 30
A m ber, rectified  . 40® 50
A nise ................... 2 25® 2 50
B erg a m o n t ......... @8 00
C a jep u t ............... 75® 85
C assia  ............... 1 50® 1 75
C asto r, bbls. and

can s  ........... 12% @ 15
C edar L e a f ........... ® 85
C itronella  ............. @ 60
Cloves ............... 1 75 @2 00
C ocoanu t ............... 18® 20
Cod L i v e r ..........  1 25®1 50
C otton  Seed . . . .  70® 85
C ro ton  ................... @1 <0

P o tass iu m
B ic a rb o n a te  ____ 15® 18
B ich ro m ate  . . . . 13® 16
B r o m id e ............... 45® 55
C arb o n a te  ........
C h lo ra te , x ta l and

12® 15

pow dered  . . . 12® 16
C hlora te , g ra n u la r 16® 20
C yan ide ................. 30® 40
Iodide ................... 2 85@2 90
P e rm a n g a n a te  . . 15® 30
P ru ss ia te  yellow 30® 35
P ru ss ia te , red  . . 50® 60
S u lp h a te  ............... 15® 20

Roots
A lk an e t ................. 15® 20
Blood, pow dered 20® 2b
C alam us ............... 35® 40
E lecam pane, pwd. 15® 20
G entian , pow d. . .  
G inger, A frican ,

12® 16

pow dered  . . 15® 20
G inger, J a m a ic a  
G inger, J am a ica ,

20® 25

pow dered  ___ 22® 28
G oldenseal, powd. @6 00
Ipecac, powd. . .  2 75@3 00
Licorice ............... 14® 16
Licorice, powd. 12® lb
O rris, pow dered 25® 30
Poke, pow dered 20@ 25
R h u b a rb  .......... 75@1 00
R hubarb , powd. 75@1 25
Rosinw eed, powd. 25® 30
S arsap a rilla , H ond.

g ro u n d  .......... 50
S a rsap a ril la  M exican,

g ro u n d  ........... 25® 30
Squills .................. 20@ 35
S'quills, pow dered 40@ 60
T um eric , powd. 12® 15
V ale rian , powd. 25® 30

Seeds
A nise .................. 15® 20
A nise, pow dered 22® 25
Bird, Is  ................. 7@ 8
C an a ry  ................... 7® 10
C araw ay  ............... 12® 18
C ardam on  ........  1. 75@2 00
C elery  ..................... 55® 60
C orian d er .......... 10® 15
Dill ......................... 18® 20
F ennell .................. @ 30
F lax  ....................... 4® 8
F lax , g round  ___ 4® 8
F oenug reek , pow. 6® 10
H em p ........................ 5® 7
L obelia ................... @ 50
M ustard , yellow 9® 12
M ustard , b lack  ... 9® 12
M usta rd , powd. 20® 25
P oppy  ................... 15@ 20
Q uince ................... @1 00
R ape ..................... 6@ 10
S abad illa  ............... 25® 30
S abadilla , powd. 35® 45
Sunflow er .......... 6® 8
W orm  A m erican 15® 20
W orm  L e v a n t . . 40® 50

T in c tu re s
A conite  ................. & 75
A loes ....................... W 65
A rn ica  ................... ® 60
A sa fo e tid a  .......... @1 00
B elladonna .......... @ 6(1
B enzoin ................. w 90
B enzoin  C om pound & 90
B uchu ................... ® i 00
C a n th a rad ie s  . .  . @1 00
C apsicum  ............ 90
C ardam on  .......... fa) 95
C ardam on , Comp. @ 6b
C atechu  ................ ® 60
C inchona ............... @1 05
C olchicum  ............. 60
Cubebs ................. @1 20

D ig ita lis  .................
G en tian  .................
G inger ...................
G uaiac ...................
G uaiac  A m m o n .. .
Iodine .....................
Iodine, Colorless
Ipecac  .....................
Iron, clo...................
K ino .......................
M yrrh  .....................
N ux  V om ica . . . .
O pium  .....................
O pium  Cam ph. ..  
O pium , D eodorz’d 
R h u b a rb  ................

@ 60 
@ 60 
@ 95
@1 05 
@ 80 
@1 25 
@1 25 
@ 75
@ 60 
@ 80 
@1 05 
@ 70 
@2 00 
@ 65
@2 25 
@ 70

P a in ts
L ead, red  d ry  7® 10
L ead, w h ite  d ry  7® 10 
L ead , w h ite  oil 7® 10 
O chre, yellow  bbl. 1 ® 1%
O chre, yellow  le ss  2 @ 5
P u t t y ....................... 2%@ 5
R ed  V en e tian  bbl. 1 ® 1% 
Red V en e t’n, le ss  2 @ 5
S h ak er, P re p a re d  1 40®1 50 
V erm illion, E ng. 90® 1 00 
V erm illion, A m er. 15® 20
W hitin g , bbl........... 1@ 1%
W h itin g  ..................... 2® 5

Insecticides
A rsen ic  ................... 6® 10
B lue V itro l, bbl. @ 6% 
B lue V itro l le ss 7® 10
B ordeaux  M ix P s t  8® 15
H ellebore, W h ite

pow dered  . . . .  15® 20
In se c t P o w d er . .  20@ 35
L ead  A rse n a te  . .  8® 16
L im e & S u lphu r

Solution, gal. 15® 25
P a r is  G reen  ___  15® 20

M iscellaneous
A cetan a lid  ........... 30® 35
A lum  ....................... 3® 5
A lum , pow dered  and

g ro u n d  ........... 5® 7
B ism u th , S u b n i

t r a te  ............  2 10@2 25
B orax  x ta l  or

pow dered  . . .  6® 12
C an th a rad ie s  po. 1 30® 1 50
C alom el ................  1 20® 1 30
C apsicum  ............. 20® 25
C arm ine ............... @3 50
C assia  B uds _ @ 40
Cloves ................. 30® 35
C halk  P re p a re d  . .  6® 8%
C halk  P re c ip ita te d  7® 10
C hloroform  ......... 38® 48
C hloral H y d ra te  1 00® 1 15
C ocaine ............... 3 70@3 90
Cocoa B u tte r  ____ 50® 60
Corks, list, le ss 70% 
C opperas bbls. cw t @ 85 
C opperas, le ss . . .  2® 5
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 20® 1 30 
C ream  T a r ta r  . .  28@ 35
C uttlebone ........... 25® 3a
D ex trin e  ............... 7® 10
D over's  P o w d er 2 00@2 25 
E m ery , a ll Nos. 6® 10
E m ery , pow dered  5® 8
E psom  S alts, bbls @ 1% 
E psom  S alts, le ss 2%@ a
E rg o t ....................  l  50@1 Vo
E rg o t, pow dered  1 80@2 00
r la k e  W hite  ........  12® 15
F orm aldehyde lb. 10® 15
G am bier ............... 6® 10
G ela tine  ................. 35® 45
G lassw are, full ca ses  80% 
G lassw are , less 70 & 10%
G lauber Su its  bbl. @ 1
G lauber S a lts  less 2® 5
Glue, b row n ___ 11® 15
Glue, b row n grd 10® 15
Glue, w h ite  ........ 15® 25
Glue, w h ite  g rd 15® 20
G lycerine ............ 23 @ 30
H ops ....................... 50® 80
Indigo ................... 85@1 00
Iodine ................... 3 75@4 0(1
Iodoform  ............  4 80@5 00
L ead  A ce ta te  . . . . 12® 18
L ycopdium  ........... 60® 75
M ace ....................... 80® 90
M ace, pow dered 90@1 00
M enthol ............. 9 75@10 00
M ercu ry  .................. 75@ 85
M orphine, a ll b rd  4 55@4 SO
N ux  V om ica ___ @ 10
N ux V om ica pow @ 15
P epper, b lack  pow 20@25
P epper, w h ite  .. 25® 35
P itc h , B urgundy 10® 15
Q uassia  ................. 10® 15
Q uinine, all b rd s  23%@ 35
Rochelle S alts 20® 26
S acch arin e  . . . .  2 00@2 20
S a lt P e te r  ........... 7%@ 12
Seid litz  M ix tu re  . . 20® 25
Soap, g reen  . . . . 15 @ 20
Soap, m o tt c a stile 10@ 15
Soap, w h ite  ca stile

case  ............... @6 25
Soap, w h ite  castile

less, p e r  b a r @ 68
Soda A sh ............... 1%@ b
Suda B icarb o n a te 1%@ 5
Soda, S al ............... 1® 4
S p irits  C am phor . . @ 75
S u lp h u r ro ll . . . . 2%@ b
S u lp h u r Subi.......... 2%@ 5
T a m arin d s  .......... 10® 15
T a r ta r  E m e tic  . . 40® 50
T u rp e n tin e  V enice 40® 50
V an illa  E x t. .p u re  1 00@1 50
W itc h  HazOl . . . . 65® 1 00
Zino S u lp h a te  . . . . 7® 10

Our Home— Comer Oakes and Commerce

We are distributors of the Walrus soda fountain made 
at Decatur, 111. We have five complete fountains on exhibi
tion in our store, and we invite the inspection and con
sideration of all prospective buyers.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

“AM ERICAN BEA U TY ” Display Case N o. 412-one  
X jL of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show  Case Company for displaying all kinds
of goods, and adopted by the most progressive stores of America. 
GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan

T h e  Largest S how  Case and S tore Equipm ent Plant in  th e  W orld  
Show Rooms and (Factories: N ew  Y ork , G rand Rapids. C hicago, Boston, Portland

FOOTE & JENKS’ C O LEM A N ’S ( b r a n d )

Terpeneless L - d l l O n  a t l d  High Class V a n l H a
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

FOOTE & JENKS, Jackson, Mich.

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, ’ irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED
Brazil N uts Opium
Corn Syrups
Flour, C eresota ,
Salted Peanuts
Smoked Hams

Index to Markets
By Columns

Col.
A

A m m onia ......................... 1
Axle G rease ................... 1

B
B aked B ean s  ................. 1
B ath  B rick  ....................... J
B luing  ................................. J
B re a k fa s t Food ............. 1
B room s ............................. J
B ru sh es  ............................. J
B u tte r  Color ................... 1

C
C a n d le s ............................... J
C anned  Goods ................. I - "
C arbon  Otis ..................... j
C a tsu p  ............................... “
C h e e s e .................................  "
C hew ing G um  ............... *
C hicory  .............................  ”
C hocolate ......................... ;
C lo thes L ines  ................. ®
Cocoa .................................  "
C ocoanu t ......................... “
Coffee .................................  8
C onfections ..................... *
C racked  W h e a t ............  "
C rac k e rs  ......................... “» J
C ream  T a r ta r  ............... *>

D
D ried  F ru its  ................... 6

F
F a rin a ceo u s  Goods . . . .  jj
F ish in g  T ack le  -----   8
F lav o rin g  E x tra c ts  . . .  <
F lo u r an d  F e e d ............... ‘
F ru it  J a r s  ....................... •

G
G ela tine ...........................  I
G rain  B ag s .....................  ■

H
H erb s  ...............................  I
H ides  an d  P e l t s ............. 8
H o rse  R ad ish  ............... 8

J
Je lly  .................................  |
Je lly  G lasses ................. 8

M
M apleine ..............................  f
M ince M ea t ......................  8
M olasses ..............................  8
M u sta rd  ............................... 8

N
N u ts  ....................................   *

O
O lives ....................................  ®

P o
P ick les  ..................................  8
P ip es  . . . . . . . ........................  I
P lay in g  C ards .................... |

P rov is ions  ............................  8
R

R ice ........................................  ®
Rolled O a ts  ........................  s

S
S alad  D r e s s i n g ..................  9
S a le ra tu s  ............................. jj
S al Soda ..............................  9
S a lt .......................................  8
S a lt F ish  ..............................  8
Seeds .................................... JJ
Shoe B lack ing  .................  J«
Snuff .................................... JJ

Spices ...................................  JJ
S ta rc h  .................................. JJ
S y ru p s  .................................  lu

T
T ab le  S auces ...................  10
T e a  ........................................ JJ
T o b a c c o ........ « . . .  11. 12. J3

V
V in eg a r ...............................  13

W
W ick ing  .............................. J3
W oodenw are .....................  13
W rap p in g  P a p e r  ...........  14

Y
Y east C a k e .........................  14

AMMONIA
Doz.

12 oz. ovals 2 doz. box 75 
A X L E  G R EA SE

lib . w ood boxes, 4 doz. 3 00 
lib  t in  boxes, 3 doz. 2 35 
3%Ib tin  ~oxes, 2 doz. 4 25 101b . pails, p e r doz. . .  6 00 
151b. pails, p e r  doz. . .  7 20 
251b. pails , p e r  doz. ..12  00 

BA K ED  BEA N S 
No. 1, p e r  doz. ..45@  90
No. 2, p e r  doz.......... 75@1 40
No. 3, p e r  doz. . ..85@ 1 75 

BA TH  BRICK 
E ng lish  ...........................  95

BLUING
J e n n in g s ’.

C ondensed P e a r l  B luing 
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 75

B R E A K FA S T  FOODS
A petizo, B iscu its  .......... 3 00
B ea r Food, P e tt i jo h n s  1 95 
C racked  W h e a t, 24-2 2 50 
C ream  of W h e a t, 36-2 4 50 
C ream  of R ye, 24-2 . .3 00 
P o sts  T o asties , T .

No. 2 ...........................  2 80
P o sts  T o a sties , T.

No. 3 ...........................2 80
F a rin o se , 24-2 ............. 2 70
G rape N u ts  ................... 2 70
G rape S u g a r F lak e s  . .  2 50 
S u g a r C orn  F la k e s  . .  2 50 
H a rd y  W h e a t Food  . .  2 25 
P o s tm a 's  D u tch  Cook 2 75
H oU and R u sk  ............. 3 20
K ellogg’s  T o a sted  R ice

B iscu it .........................3 30
K ellogg’s  T o a sted  R ice

F la k e s  .........................  2 80
K ellogg 's  T o asted  W h e a t

B iscu it ....................... 3 30
K rin k le  C orn  F lak e  . .1  75 
M ap l-W h ea t F lak es,

2 doz...............................2 70
M ap l-W h ea t F lakes,

3 doz.................................2 80
M apl-C orn  F la k e s  . . . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra in  Food ................. 4 25
R a ls to n  W h e a t F ood 4 50 
R a ls to n  W h t  F ood 10c 1 46 
Saxon W h e a t F ood . .  2 50 
S hred  W h e a t B iscu it 3 60
T risc u it ,18 ..................... 1 80
P illsb u ry ’s  B es t C er’l 4 26 
P o s t T a v e rn  S pecial . .  2 80 
Q uaker Puffed  R ice . .  4 26 
Q u ak er Puffed  W h e a t 2 85 
Q u ak er B rk fs t  B iscu it 1 90 
Q u ak e r C orn F lak e s  . .  1 76 
V ic to r C om  F la k e s  . .  2 20 
W a sh in g to n  C risp s . .  1 85
W h e a t H e a r ts  ............. 1 90
W h e a te n a  ....................... 4 60
E v a p o r’d. S u g a r C orn  90

BROOMS
P a r lo r  ...............................  3 00
Jew el ...............................  3 70
W in n e r  .............................  4 25
W h ittie r  S pecial ......... 4 55
P a r lo r  G em  ................. 3 76
Com m on W h i s k ........... 1 00
F a n c y  W h isk  ............... 1 25
W are h o u se  ................... 4 00

B R U SH ES
S crub

Solid B ack , 8 in ..................75
Solid B ack , 11 in ................. 95
P o in te d  E n d s  ................... 85

S tove
N o. 3 .................................  90
N o. 2 .................................1 25
No. 1 .................................1 76

Shoe
No. 3 .................................1 09
N o. 7 .................................1 30
No. 4 .................................1 70
N o. 3 ................................1 90

B U T T E R  COLOR 
D andelion , 25c size  . .2  00 

C A N D LE S
P araffine , 6s ...................10
P araffine , 12s .................10
W ick in g  .............................20

CA N N ED  GOODS 
A pples

3 lb . S ta n d a rd s  @ 90
G allon .................-. 2 50@2 75

B lackberries
2 lb .........................  1 50@1 90
S ta n d a rd s  gallons  @5 00

B aked ................... 85@1 30
R ed K i d n e y ......... 85@ 95
S tr in g  ................... 70@1 15
W ax ..................... 75@1 26

B lueberries
S tan d a rd  ................ . . .  1 80
G allon ....................... . .  6 75

C lam s
L ittle  N eck, l ib @1 00
L ittle  N eck, 21b @1 50

C lam  Bouillon
B u rn h am ’s  % p t. ___ 2 25
B u rn h am ’s, p ts . . . ,___3 75
B u rn h am ’s q ts . . . -----7 50

Corn
F a ir  ....................... 60@ 65
Good ..................... 90@1 00
F an cy  ................. @1 30

F rench  P eas  
M onbadon (N a tu ra l)

p er doz..................
G ooseberries

No. 2, F a i r ..................... 1 50
No. 2, F a n cy  ................. 2 35

H om iny
S tan d a rd  ..............

L obste r

.2 45

85

% lb. 
% lb.

.1 85 

.3 15

F a ir  ..  
Good . 
F a n c y  
G allon

C H E E S E
A cm e ....................
B loom ingdale . . . .  
C arson  C ity  . . . .
H opk in s  .................
B rick  .......................
L eiden  ....................
L im b u r g e r ...........
P ineapp le  .
E d a m .......................
Sap Sago .............
Sw iss, d om estic  . .

@1594 
@16 
@15% 
@15% 
@16% 
@15 
@17% 

40 @60 
@85 @22 @20

M ackerel
M ustard , l i b ................... 1 80
M usta rd , 21b.......................2 30
Soused, l% lb ................ 1 60
Soused, 2 lb ....................  2 75
T om ato , l ib  ................... 1 50
T om ato , 2tb...................  2 80

M ushroom s
H o te ls  ................. @ 15
B u tons , % s . . . .  @ 14
B u tto n s, I s .......  @ 25

O yste rs
Cove l i b ................ 90@
Cove, 21b. . . . . . . 1  60@

P lum s
P lu m s .................  90@1 35

P e a rs  in S y rup  
No. 3 cans, p e r  doz. 1 50 

P eas
M arro w fa t . @1 15
E a r ly  J u n e  ..  @1 25
E a r ly  J u n e  s if te d  1 45@1 55 

P eac h es
P ie  ..................... 90@1 *5
No. 10 size  ca n  p ie  @3 25

P ineapp le
G ra ted  ............... 1 76@2 10
Sliced ................... 90 @2 60

P um pkin

C H E W IN G  GUM 
A dam s B lack  J a c k  . . .  55
A dam s S ap p o ta  ............. 55
B eem an ’s P ep s in  ..........  55
B ee ch n u t ......................... 60
C hic lets  ...........................  1 25
C olgan V iole t C hips . .  60
Colgan M in t C hips . .  60
D en ty n e  ........................... 1 10
F la g  S p ruce  ..................... 55
J u ic y  F r u i t .........................  55
R ed R obin  .......................  55
Sen Sen ( J a r s  80 pkgs,

J2.20) ...............................  55
S p earm in t, W rig leys  . .  55
S p earm in t, 5 box ja r s  2 75 
S p earm in t, 3 box ja r s  1 65
T ru n k  S pruce .................  55
Y u ca tan  .............................. 55
Zeno .....................................  55

CHICORY
B ulk  .................................  5
R ed ....................................   7
E a g le  ............................. 5
F ra n c k ’s ......................... 7
S ch eu e r’s  .....................  6
R ed S ta n d a rd s  ..........  1 60
W h ite  ............................... 1 60

CH O CO LA TE 
W a lte r  B a k e r  & Co.

G erm an ’s S w e e t ............. 22
P re m iu m  .......................  32
C ara cas  ..............................  23
H ersh ey ’s  A lm ond 5c . .  86 
H ersh e y ’s  M ilk, 6c . . . .  85 

W a lte r  M. L ow ney  Co.
P rem iu m , % s .....................  29
P rem ium , % s ...................  29

C L O T H E S  L IN E
P e r  doz.

No. 40 T w isted  C o tton  95 
No. 50 T w is ted  C o tton  1 30 
No. 60 T w is te d  C otton  1 70 
No. 80 T w isted  C o tton  2 00 
No. 50 B ra id ed  C otton  1 00 
No. 60 B ra ided  C otton  1 25 
N o. 60 B raided  C o tton  1 85 
N o. 80 B raided  C otton  2 25
N o. 50 S ash  C o r d -----1 75
No. 60 S ash  C o r d ___ 2 00
No. 60 J u te  ................... 80
N o. 72 J u t e .......................1 00
No. 60 S isal ......................  85

G alvanized W ire  
No. 20, each  100ft. lo n g  1 90 
No. 19, each  100ft. long  2 10

COCOA
B a k e r’s .....................
C leveland .................
Colonial, % s . . . .
Colonial. % s ...........
E p p s  ..........................
H e rsh e y ’s, % s . . .  
H e rsh e y ’s, % s . . . .
H u y le r  ......................
Low ney, % s ..........
Low ney, % s ...........
L ow ney, % s ..........

SO
901 00 2 15

R asp b erries
S ta n d a rd  ...................  #

S alm on
W a rre n s , 1 lb . T a ll . .2  39 
W a rre n s , 1 lb . F la t  . .2  40 
R ed A lask a  . . . . 1  65@1 75 
M ed. R ed  A la sk a  1 35@1 46
P in k  A la sk a  .............  @ 90

S ard in es
D om estic , % s ...............2 75
D om estic , % M u sta rd  2 75 
D om estic , % M u sta rd  @6%
F ren ch , % s .............  7@14
F ren ch , % s ................. 18@23

S h rim p s
D unbar, 1st doz. ........... 1 89
D unbar, l% a  doz...........2 35

S ucco tash
F a ir  .....................  90
Good ...........................  1 20
F a n cy  ................... 1 25@1 40

S traw b errie s
S ta n d a rd  ........... 95
F a n c y  .......................  2 26

T o m ato es
Gtood ............................ 1 15
F a n c y  ........................... 1 35
N o. 1 0 ............................  3 50

CARBON O ILS 
B arre ls

P e r f e c t io n ............. @11%
D. S. G asoline . . .  @19%
G as M ach ine  . . . .  @27%
D eoao r’d  N a p ’a  . @19
C ylinder ............. 29 @34%
E n g in e  ................. 16 @22
B lack, w in te r  . .  8 @10

C A TSU P
S n ider’s  p in ts  ............... 2 35
S n id e r’s  % p in ts  . . . .  1 35

M ocha
S h o rt B ean  ...............25 @27
L ong  B ean  ............ 24 @25
H . L  O. G....................26@28

B ogota
F a ir  .................................  24
F a n cy  .............................  26
E x c h an g e  M ark e t, S teady  
Spot M arket, S tro n g  

P ack a g e
N ew  Y ork  B asis

A rbuck le ....................... 21 50
L ion ...............................  23 50

M cL augh lin ’s X XX X  
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F. 
M cL augh lin  & Co., C h ica
go.

E x tra c t
H olland , % g ro  boxes 95
F elix , % g ro ss  ............... 1 15
H u m m e l’s  foil, % gro . 85 
H u m m e l’s  tin , % gro . 1 43 

C O N FE C T IO N E R Y  
S tick  C andy P a ils

H o rehound  .......................  8
S tan d a rd  ...........................  8
S tan d a rd , sm all ............... 8%
T w ist, sm all ...................  9

C ases
Ju m b o  .................................  8
Jum bo , sm all ............... 8%
B ig  S tick  ........................... 8%
B oston  C ream  ............... 13

Mixed C andy
B roken  .............................  8
C am eo ................................12
C u t L o a f ............................. 9
F a n c y  ..........  10%
F re n c h  C ream  ............. 9
G rocers .............................  6%
K in d e rg a rte n  ................... 11
L e ad e r  ...............................  8%
M aje stic  ............................. 9
M onarch  ........................... 8%
N ovelty  ..............................10
P a r is  C r e a m s ................... 10
P rem io  C ream s ............. 14
R oyal ................................. 7%
S pecial .........................'.. 8%
V alley  C ream s ............... 12
X  L  O .............................  7

S pecia lties
P a ils

A uto  K isse s  (b a sk e ts)  13 
B onnie B u tte r  B ites  ..16  
B u tte r  C ream  C orn ..16 
C andy  C rack ers  (b sk t)  15
C aram el D ice ..................13
C ocoanu t K ra u t ........... 14
C ocoanu t W affles ......... 14
Coco M acaroons ........... 16
Coffy T o f f y ........................14
C ream . M arshm allow s le  
D a in ty  M in ts  7 lb . t in  15
E m p ire  F u d g e  ............... 14
F udge, P i n e a p p l j .......... 13
F udge, W a l n u t ............... 13
F udge, F ilb e r t ............. 13
F udge, Choco. P e a n u t 12

V an  H o u ten , % s 
V an  H ou ten , % s 
V an  H ou ten , I s  .

W ilber, % s ................
W ilber, % s ...............

COCOANUT 
D u n h am ’s

% s, 51b. c a s e ............... 30
% s, 6tb . ca se  ............  29
%s, 151b. c a s e ............. 29
%s, 151b. c a s e ............. 28
Is , 151b. ca se  ............  27
% s & % s 151b. case  28
Scalloped G em s ......... 10
%s & %s p a ils  ......... 16
B ulk, p a i l s ......................... 13%
B ulk , b a r r e l s .................12%

C O F F E E S , RO A STED  
RIO

C om m on ................. 19
F a ir  .................................  19%
Choice .............................  20
F a n c y  ............................. 21
P e a b e rry  ....................... 28

S an to s
Com m on ......................... 20
F a ir  .................................  20%
Choice ............................. 21
F a n c y  .............................  23
P e a b e rry  .........................  23

M aracaibo
F a ir  ...................................  24
Choice ............................. 25
Choice .............................  25
F a n c y  ...............................  26

G u atem ala
F a i r ...................................  25
F a n c y  ...............................  28

J a v a
P r iv a te  G row th  ......... 26@30
M and ling  .......... 31@35
A ukola ........................... 30@32

F udge, H oney  Moon . .13
37 F udge, T o asted  Cocoa-
41 n u t ............................. 13
35 F udge, C h e r r y .............. .14
33 F udge, C ocoanu t ........ .13
42 H oneycom b C andy . . . .15
30 K okays ............................. 14
28 Iced  M a ro o n s ................ .14
36 Iced  G em s ..................... 15
33 Iced  O range Je llie s  . . .13
33 Ita lia n  Bon B o n s ........ .13
33 M anchus ........................ .15
33 M olasses K isses, 1012 lb . box ..................... .13
18 N u t B u tte r  P u f f s ........ .13
36 S alted  P e a n u ts  .......... .15
65 C hocolates
36 P ail
33 A sso rted  Choc................ .15
33 A m azon C aram els  . . . .15
32 C h a m p io n ....................... . 11

Choc. C hips, E u re k a  .. .18
C lim ax ............................ ,.13

lb. E clipse, A sso rted  . . . . ,15
E u re k a  C hoco lates . . .  16
F a v o rite  ........................... 16
Ideal C hoco lates ........... 13
K londike C hoco lates ..18
N abobs ............................... l7
N ibble S tick s  ................. 25
N u t W a fe rs  ..................... 17
Ocoro Choc. C aram els  17
P e a n u t C lu ste rs  ............. 20
P y ra m id s  ......................... 14
.Q u in te tte  ........................... 16
R eg in a  ............................. 10
S ta r  C hocolates ............. 13
S u perio r Choc, (lig h t) 18 

Pop Corn
C rack er J a c k  ........... 3 25
G iggles, 5c pkg. cs. 3 50
O h M y 1 0 0 s ___ . . . .  3 50

Cough D rops
P u tn a m  M en tha l . . .  1 00
S m ith  B ros..................  1 25

N U TS—W hole 
A lm onds, T a r ra g o n a  18 
A lm onds, D rak e  . . . .  17
A lm onds, C alifo rn ia

so ft shell ..........
B raz ils  ................... @15
F ilb e r ts  ............... @15
Cal. No. 1 ..........
W a ln u ts  s f t  shell @18 
W a ln u ts , M arb o t . .  @16
T ab le  n u ts , fan cy  @16 
P ecan s, m ed ium  . .  @15
P eca n s, ex. la rg e  . .  @16
H ick o ry  N u ts , p e r  bu.

O h i o ...........................2 00
C ocoanu ts ...................
C h es tn u ts, N ew  Y ork 

S ta te , p e r  bu ...........

Shelled
S p an ish  P e a n u ts  12@12% 
P eca n  H alv es  . . . .  @65
W a ln u t H a lv e s  . . .  @35
F ilb e r t M ea ts  . . .  @30
A lican te  A lm onds @45 
Jo rd a n  A lm onds . .  @50

P e a n u ts
F a n c y  H  P  S uns 7%@ 7%

R o a s te d ...............7 @ 7%
Choice, raw , H  P  J u m 

bo .........................  @ 7%
C RA CK ED  W H E A T

B ulk  ......................... 91i
24 21b. p k g s .............".'.".2 50™

C R A C K E R S
N atio n a l B iscu it C om pany

B ran d s

B u tte r
„  BoxesE xcels io r B u t t e r s ......... s

N B C  S q u are  B u tte r s  . . 6% 
S eym our R ound  ........... 6%

Soda
N BC S odas ...................
P rem iu m  Sodas ........... 7%
S elect Sodas ................... 8%
S a ra to g a  F l a k e s ...........13
S a ltin e s  ............................. 13

O yster
N B C  P icn ic  O y ste rs  . .  6%
G em  O yste rs  ................... g%
Shell ...................................  8

S w eet Goods
C ans an d  boxes

A nim als ...........................  10
A tla n tic s  A lso A sstd . . 12 
A vena  F ru i t  C akes . . .  12 
B onnie D oon C o o k ie s.. 10
B onnie L a ss ie s  ............  10
B rit tle  F in g e rs  ............  10
C am eo B iscu it Choc.

(can s) ........................... 25
C am eo B iscu it A sstd .

(can s) .....................  25
C artw h ee ls  A ss td ...........8%
C ecelia B iscu it ............  16
C hoco late  B a r  (can s) 18
C hocolate  D r o p s ...........17
C hocolate  D rop C en

te r s  ..........................  16
Choc. H oney  F in g e rs . 16 
Choc. R o se tte s  (can s) 20
C racknels  ....................   18
C ocoanu t T a ffy  B a r  . .  13
C ocoanu t D r o p s ........... 12
C ocoanu t M acaroons . .  18 
O ocnut H oney  F in g e rs  12 
C ocnt H oney  Ju m b le s  12 
Coffee C akes  Iced  . . .  12 
E v e n tid e  F in g e rs  . . . .  16
F am ily  Cookies ............. 8%
F ig  C akes A ss td ...........12
F ro sted  C ream s ........... 8%
F ro s te d  G inger C ookies 8% 
F ru i t  L u n ch  Iced  . . . .  10 
G inger G em s P la in  . . . .  8% 
G inger G em s Iced  . . . .  9% 
G rah am  C rac k ers  . . . .  8 
G inger S naps  F am ily  . .  8% 
G inger S n ap s  N BC

R ound  ................. % ... 8
H ouseho ld  C ookies . . . .  8 
H ouseho ld  Cks. Iced  . .  9
H ippodrom e B a r ......... 12
H oney  Ju m b le s  ........... 12
Im p e ria ls  .........................  8%
Ju b ile e  M ixed ............. 10
L ad y  F in g e rs  Sponge ..30  
L eap  Y ea r Ju m b le s  . .  18 
L em on  B iscu it S q u are  8%
L em on W a fe rs  ........... 17
L em ona ...........................  8%
M ace C akes ................... 8
M ary  A nn  .....................  8%
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ...............................  8
M ottled  S q u a re s  . . . .  10 
N B C  H oney  C akes . . .  12 
O atm eal C rac k e rs  . . . .  8
O range G em s ............... 8%
P en n y  A sso rted  ............. 8%
P e a n u t G em s ................. 9
P in eap p le  C akes ......... 16
R aisin  G em s ................. 11
R everes  A ss td ................... 15
Spiced G inger C akes . .  9 
S p ic e d . G inger C akes

Iced  ...............................  10
S u g ar F in g e rs  ............. 12
S u g a r  C rim p ...................  8%
S u lta n a  F ru i t  B iscu it 16
T riu m p h  C a k e s .............16
V an illa  W a fe rs  ............  17
W av erley  .......................  10

In -e r-S ea l T ra d e  M ark
Goods

p e r  doz.
B a ro n e t B iscu it ..........$1 00
B rem n ers  B tr  W afs . 1 00
C am eo B iscu it ............  1 60
C heese S andw ich  . . . .  1 00 
C hocolate  W a fe rs  . . .  1 00 
E xce ls io r B u tte rs  . . . .  1 00
F ig  N ew ton  ..................  1 00
F iv e  O’c lo c k  T e a  B sct. 1 00 
G inger S n ap s  N B C  . .  1 00
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6 7 8 9 10_______________11
G rah am  C rac k ers  Red

L abel 10c size  ......... 1
L em on S naps  ...............
O y s te re tte s  ...................
P rem iu m  S odas ........... 1
R oyal T o a s t .................  1
S a ra to g a  F lak e s  ......... 1
Social T e a  B iscu it . . . .  1 
S. S. B u tte r  C rac k e rs  1
U need a  B iscu it .............
ITneeda G inger W a fe r  1
V an illa  W a fe rs  ......... 1
W a te r  T h in  B iscu it . .  1 
Zu Zu G inger S naps . .  
Zw ieback ....................... 1

Other Package Goods 
B a rn u m ’s  A nim als . .
C hocolate  T okens  ----- 2
B u tte r  C rack ers  N BC 

F am ily  P a c k a g e  . .  2 
S oda C rack ers  N BC

F a m ily  P a c k a g e -----2
F ru i t  C ake ................... 3

•0
50
50
0000
5«
00
50
50
no
00
00
5000
50
50

50
50
00

In Special Tin Packages  
per doz.

F e s tln o  .......................... 2 50
N abisco  25c .................  2 50
N abisco  10c ................  1 00In b u lk  p e r  tin
N abisco  ..........................  J
F estln o  ...................• •••  }
B e n t 's  W a te r  C rac k e rs  1 40 

CREAM TARTAR  
B a rre ls  o r  d ru m s . . . .  33
B oxes ...............................
S q u are  C ans ................. 26
F a n c y  cadd ies ......... 41

DRIED FRUITS  
Apples

E vapo r’ed, Choice b u lk  6% 
E v ap o r’ed, F a n c y  pkg. 7% 

Apricots
C alifo rn ia  ............... 12© 14

Citron
Corsican .....................  10

Currants
Im p o rted  1 lb  p k g ........ 8%
Im p o rted , b u lk  ............... 8%

Peaches
M uirs—Choice, 251b.
M uirs—F an cy . 25Tb.
F an cy , peeled, 25tb.

Peel
L em on, A m erican  .
O range, A m erican  .

R aisins
C luste r, 2* c a r t o n s -----2 25
Loose M uscate ls  3 C r 6% 
Loose M uscate ls  4 C r 6 
L. M. Seeded, 1 lb . 7@7% 

C alifo rn ia  P ru n es  
OO-dOO 251b. b o x e s ..®  

251b. b o x e s ..®

910
1812%12%

10- 90 
0- 80 
¡9- 70 
0- 60 
0- 50

46
6%
7

25Tb. b o x e s ..
251b. b o x e s . . _  . 
251b. b o x e s ..®  8% 
251b. b o x e s .. @10 

-ARINACEOUS GOODS 
Beans

ilifo rn la  L im a  ..........  7%
ich igan  L im a ............  6
ed. H a n d  P i c k e d -----2 40
rown H olland  ............. 1 65

Farina
i 1 Tb pack ag es  -------1 50
ulk. p e r  100 lbs. . .  4 00
Original Holland Rusk 

acked 12 ro lls to  co n ta in e r 
c o n ta in e rs  (40) ro lls 3 20 

Hominy
earl, 100 lb. sack  . .  2 00 
flaccaroni and Vermicelli 
om estlc , 10 lb. box  ■.. 60
nported . 25 lb. box . .  2 50 

Pearl Barley
h es te r  ............................  2 75
m plre  ...........................

Peas
reen , W isconsin , bu. 2 00 
reen , Scotch , bu. . .  2 00
plit, lb ...............................  5

Sago
la st In u la  ................... 4%
[erm an, sack s  ............. 4%
[erm an, b roken  pkg. 

Tapioca
la k e , 100 tb . s ack s  . .  4% 
‘ea rl, 130 lb . s ack s  . .  4%

2 in. . 
g In.

36 p k g s ............. . 2 25
!, 36 p kgs  ........ . 2 75
SHING TACKLE

. 6
2 in ..................... . 7
2 in ..................... . 9
2 in ..................... 11

15
20

Cotton Lines
10 fe e t ........ . 5
15 fe e t .......... . 7
15 fee t ........ . 9

15 fee t ............ 10
15 fe e t .......... 11
15 fe e t .......... 12
15 fee t ............ .15
15 fe e t ........... 18
15 fee t .......... 20
Linen Lines

..  20
M edium  ............................. 26
L a rg e  .................................  34

Poles
Bam boo. 14 f t., p e r  doz. 55 
Bam boo, 16 f t., p e r  doz. 60 
Bam boo, 18 f t . ,  p e r  doz. 80

FLAVORING EXTRACTS
Jennings D C Brand

T erp en e le ss  E x t r a c t  L em on
No. 1 F  box, p e r doz. 75
No. 2 F  box. p e r doz. 90
No. 4 F  Box, p e r doz. 1 75
No. 3 T ap er, p e r doz. 1 75
2 oz. F la t , F  M p e r  dz. 1 50

Je n n in g s  D C B rand 
E x tra c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90 
No. 2 F  Box, p e r  doz. 1 25 
No. 4 F  Box, p e r  doz. 2 25 
No. 3 T ap er, p e r  doz. 2 00 
2 oz. F la t  F  M  p e r  dz. 2 00 

FLO U R A ND  F E E D
G rand  R ap id s  G rain  -ft 

M illing  Co.
W in te r  W h e a t

P u r i ty  P a te n t  .............5 40
S eal o f M in n e s o ta .........5 00
S u n b u rs t ...........................5 00
W izard F l o u r ...................5 20
W izard  G r a h a m ............ 5 20
W izard  G ran . M eal . .  4 00 
W iza rd  B u ck w h ea t . .  6 00 
R ya ...................................  4 40

V alley  C ity  M illing  Co.
L ily  W h ite  ................... 5 60
L ig h t L oa f .................. 5 10
G rah am  ...........................  2 30
G ran en a  H e a lth  ...........2 40
G ran . M eal ..................... 1 75
B olted  M ed.........................1 65

V oig t M illing Co.
G rah am  ...........................  4 60
V o ig t’s  C r e s c e n t ...........5 40
V o ig t’s  F lo u ro ig t . . . .  5 40
V o ig t’s H yg ien ic  ___  4 60
V o ig t’s  R oyal ............... 5 80
W a tso n -H ig g in s  M illing  Co.
P e rfec tio n  F l o u r ......... 5 40
T ip  Top F l o u r ...............5 00
G olden S h eaf F lo u r  . . .  4 60 
M arsh a ll’s  B e s t F lo u r  4 85 

W o rd en  G rocer Co.
Q uaker, p a p e r  ........... 5 30
Q uaker, c lo th  ............... 5 40
Q u ak er B u ck w h ea t bbl 5 50 

K an sas  H ard  W h ea t 
W orden  G rocer Co. 

A m erican  E ag le , % s . .5 35 
A m erican  E ag le , % s ..5  25 
A m erican  E ag le , % s . .5  15

S pring  W h e a t 
R oy  B ak e r

Golden H orn , fam ily  . .5  20 
G olden H o rn , b a k e rs  . .5  10
W isconsin R ye ............... 3 80

Ju d so n  G rocer Co.
C ereso ta , % s ................. 5 90
C ereso ta . % s ............... 6 00
C ereso ta , %s ................... 6 10

W orden  G rocer Ce. 
W ingold, % s c lo th  . . . . 5  80
W ingold , % s c lo th  ___ 5 70
W ingold, % s c lith  . . . . 5  60 
W ingold , % s p a p e r  . . . 5  65 
W ingold, % s p a p e r  . . . . 5  80 
B ak e rs ’ P a te n t  ............. 5 45

W y k e s  f t  Ce.
S leepy E ye , % s clo th  . .5 60 
S leepy E ye, % s c lo th  . .5  50 
S leepy E ye , % s c lo th  . .5  40 
S leepy E ye , % s p a p e r  5 40 
Sleepy E ye, % s p ap e r  5 40

Meal
B olted  ................. 3 80® 4 00
G olden G ran u l’d  3 80® 4 00 

W heat
R ed ..................................... 1 07
W h ite  ...............................  1 07

Oats
M ichigan  ca rlo ts  ........... 45
L ess  th a n  ca rlo ts  ......... 47

Corn
C arlo ts  ...............................  68
L e ss  th a n  c a r l o t s ........... 70

Hay
C arlo ts  ............................  16 00
L ess  th a n  ca rlo ts  . .  17 00 

Feed
S tre e t C a r  F eed  ........... 33
No. 1 C orn & O at F eed  33
C racked  co rn  ................. 32
C oarse  c o m  m e a l ......... 32

FRUIT JARS
M ason, p ts ., p e r  g ro . 4 55 
M ason, q ts ., p e r  g ro . 4 95 
M ason, % gal. p e r  gro . 7 30 
M ason, ca n  tops; gro . 1 65

GELATINE
C ox's, 1 doz. la rg e  . .1  45 
C ox’s, 1 doz. sm all . .  90
K nox’s  S park ling , doz. 1 25 
K nox’s S p ark lin g  gr. 14 00 
K nox’s A cidu’d. doz. 1 25
N elson’s  .........................  1 50
O xford ...........................  75
P ly m o u th  R ock, P hos. 1 25 
P lym ou th  Rock, P la in  90 

GRAIN BAGS
B road  G auge ............... 18
A m oskeag  .......................  19

Herbs
S age .................................  15
H ops ...............................  15
L a u re l L e av es  .............  15
B anna L eav es  ............... 25

H IDES AND PE L T S  
Hides

G reen, No. 1 ................. 11%
G reen, N o. 2 ................. 10%
C ured, No. 1 ................ 13
Cured, No. 2 ................ -12
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen , N o. 2 13% 
C alfsk in , cu red . N o. 1 16 
C alfsk in , cu red , No. 2 14%

P elts
Old W ool ............... 60@1 25
L am b s  ................. 10@ 25
S h e a r l in g s ............ 10® 20

Tallow
No. 1 ..................... @ 6
No. 2 ................... @ 4

Wool
U nw ashed , m ed. @18
U nw ashed , fine . ¡ @13

HORSE RADISH  
P e r  doz.............................  90

Jelly
5Tb pails , p e r  doz. . .  2 20 

15% pails , p e r  pa il . . . .  48
301b pall, p e r  pa il . . . .  90

JELLY GLASSES  
% p t. in  bbls., p e r  doz. 15 
% p t. In bbls., p e r  doz. 16 
8 oz. capped  in  bbls.

p e r  doz.........................  18
M APLEINE

2 oz. b o ttles , p e r  doz. 3 00
MINCE MEAT 

P e r  ca se  .......................  2 85
MOLASSES 

N ew  Orleans
F a n cy  O pen K e tt le  . . .  42
Choice ......   35
Good .................................  22
F a ir  .................................  20

H a lf  b a rre ls  2c e x tra
R ed H en , No. 2% ___ 1 75
Red H en , N o. 6 ...........1 75
R ed H en , No. 10 -----1 65

MUSTARD
% Tb 6 lb. box  ...........  16

OLIVES
B ulk, 1 gal. k eg s  1 15 @1 25 
B ulk, 2 gal. k eg s  1 10 @1 20 
B ulk, 5 gal. k eg s  1 00 @1 15
S tuffed , 5 oz...................
S tuffed , 8 oz....................
S tuffed , 14 oz..................
P it te d  (n o t stu ffed )

14 oz.........................
M anzan illa , 8 oz............
L unch , 10 oz.................
L unch , 16 oz...................
Q ueen, M am m oth , 19

oz..................................
Q ueen, M am m oth , 28 

oz....................................

90
1 25
2 25

2 25 
90

1 35
2 25

4 25

O live Chow , 2 doz. cs,
p e r  doz................. ... 2 25

PICKLES
Medium

B arre ls , 1,200 co u n t . . 7 75
H a lf  bbls., 600 cou n t 4 38
5 gallon  k eg s  ............... 2 00

Small
B arre ls  ........................... 9 50
H a lf B a rre ls  ............... 5 25
5 gallon  k e g s ................. .3 00

Gherkins
B a rre ls  ......................... 14 50
H alf b a rre ls  ................... 7 75
5 gallon  keg s  ...........

Sw eet Small
B arre ls  ........................... 14 50
H a lf  b a rre ls  ............... 8 00
5 gallon  k e g s ............... 3 25

PIPE S
Clay, N o. 216, p e r  box 1 75 
Clay, T. D ., fu ll co u n t 60 
Cob ...................................  90

PLAYING CARDS  
No. 90, S tea m b o a t . . .  75
No. 15, R ival, a s so r te d  1 25 
No. 20, R over, en a m ’d. 1 50 
No. 572, S pecial . . . .  1 75 
N o. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ......... 2 00
No. 632, T o u rn ’t  w h is t 2 25

POTASH
B a b b itt’s, 2 doz............... 1 75

PROVISIONS 
Barreled Pork

C lear B a c k ___ 22 00@23 00
S h o rt C u t C lear 20 50@21 00
B ean  ..............  18 00@18 50
B risk e t, C lear 23 50@24 00
P ig  ................................. 23 00
C lear F am ily  ............  26 00

Dry Salt M eats
S P  B e l l i e s .......... 14% @15

Lard
P u re  in  tie rce s  ..1 2  @12% 
C om pound L a rd  . .8%@  9 
80 lb. tu b s  . . . . ad v a n ce  % 
60 Tb tu b s  . . . .a d v a n c e  % 
50 tb . t in s  . . . . a d v a n c e  % 
20 tb . pa ils  . . .  .ad v a n ce  % 
10 lb . pa ils  . . .  .ad v a n c e  % 
5 Tb. p a ils  . . . .a d v a n c e  1 
8 tb . p a lls  . . .  .ad v a n ce  1

Smoked Meats 
H am s, 12 Tb av . 17 @17% 
H am s, 16 lb . av . 16% @17 
H am s, 18 lb . av . 17% @18 
S k inned  H a m s  ..19  @19% 
H am , d ried  beef

s e t s .......................21 @22
C alifo rn ia  H a m s  12 @12% 
P icn ic  B oiled H a m s  @15 
Boiled H am s . . .  26%@27 
M inced H a m  . . .1 3  @13% 
B acon ...................  17%@25

Sausages
B ologna ............. 10 @10%
L iv e r  ..................... 7%@ 8
F ra n k fo r t  ......... 12 @12%
P o rk  .....................  13 @14
V eal .................................  11
T ongue .............................  11
H eadcheese  ...................  9

Beef
B oneless ...........20 00@20 59
R um p, new  . . .  21 00@22 00 

Pig’s Feet
% bb ls ......................... .. . . , 1 05
% bbls., 40 lb s .......... , . . . 2 10
% bb ls ............................. . .  .4 25
1 obi............................. ., . . . 8 50

Tripe
K its , 15 lb s ................. 90
% bbls., 40 lbs..........
% bbls. 80 lb s ............

... 1 60

. . .  3 00
C asings

H ogs, p e r  % ........... 35
Beef, rounds, s e t  . . .IXfnp20
B eef, m iddles, s e t . ,9 0 |095
Sheep, p e r  b u n d le ......... 80

Uncolored Butterine
Solid D airy  ___  12 @16
C o u n try  R olls ...12% @ 18

Canned M eats
C orned beef, 2 tb ............ 4 20
C orned beef, 1 lb ..........2 20
R o as t beef, 2 tb ............ 4 20
R o as t beef, 1 lb ...............2 20
P o tte d  H am , %s . . . .  50
P o tte d  H am , % s . . . .  90
D eviled H am , % s . . . .  50
D eviled H am , % s . . . .  90
P o tte d  T ongue, %s . .  50
P o tte d  T ongue, % s . .  90

RICE
F an cy  ..................... 6 @6%
J a p a n  S ty le  ......... 5 @5%
B roken  ................... 4 @4%

ROLLED OATS 
Rolled A vena, bbls. . . . 5  25 
S tee l Cut, 100 lb . sks. 2 50
M onarch, bb ls.................... 4 95
M onarch , 90 lb . s ack s  2 35 
Q uaker, 18 R eg u la r . .  1 45 
Q uaker, 20 F am ily  . . . .  4 00

SALAD DRESSING
C olum bia, % p t .................2 25
Colum bia, 1 p in t . . . .  4 00 
D urk ee 's , la rg e  1 doz. 4 50 
D u rk ee’s, sm all, 2 doz. 5 25 
S n id er's , la rge , 1 doz. 2 35 
S n id er’s sm all, 2 doz. 1 35 

SALERATUS
P ack e d  60 lbs. in  box 

A rm  a n d  H am m er . .  3 00 
W yarido tte , 100 % s . .  3 00

SAL SODA
G ran u la ted , bbls...........  80
G ran u la ted , 100 lbs. cs. 90
G ran u la ted , 36 pkgs. . .  1 25

SALT
Com m on G rades

100 3 lb s a c k s ............ 2 60
70 4 lb. s ack s  ...........2 40
60 5 lb. s ack s  ..........  2 40
28 10 lb. s ack s  .........2 25
56 lb. s ack s  ............... 40
28 Tb. sack s  ............... 20

W arsaw
56 &. d a iry  in  d rill b ag s  40 
28 tb . d a iry  in  d rill b ag s  20

Solar Rock
56 tb. s ack s  ....................... 25

Common
G ran u la ted , F in e  . . . .  1 05 
M edium , F in e  ............. 1 10

SALT FISH  
Cod

L arge , w hole . . .  @7%
Sm all, w hole . . .  @7
S trip s  o r b rick s  7%@10%
P ollock  ............... @ 4 %

Halibut
S tr ip s  .............................  15
C hunks ...........................  16

Holland Herring 
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop % bbl. 6 50 
Y. M. wh. hoop kegs 72 
Y. M. w h. hoop M Uchers

kegs ...............................  73
Q ueen, bb ls ..................  11 00
Q ueen, % bb ls............  5 75
Q ueen k e g s  ................... 62

Trout
No. 1, 100 lb s ...............  7 50
No. 1, 40 lbs.................... 2 25
N o. 1, 10 lbs.................  90
N o. 1, 8 lbs.....................  75

Mackerel
M ess, 100 lb s .............. . ,16 59
M ess, 40 lb s .............. . .  7 00
M ess, 10 lbs............... . .  1 85
M ess, 8 lb s .................. . .  1 60
No. i ,  100 lb s ........... . 10 00
No. 1, 40 lbs.............. . .  6 60
No. 1, 10 lb s .............. . .  1 25

W hitefish
10o Tbs........................... . .  9 75

5Ö Tbs........................... . .  6 25
10 lb s ........................... . .  1 12
8 lb s ........................... 92

100 tb s ............................ . .  4 65
40 lb s ........................... . .  2 10
10 lb s ........................... 75

8 lb s .......................... 65
SE E D S

A nise ...............................  14
C anary , S m y rn a  ..........  6%
C araw ay  ...................... 10
C ardom om , M a la b a r 1 20
C elery  .............................  50
H em p, R u s s i a n ............  5
M ixed B ird  ................... 5
M ustard , w h ite  .............. 8
P oppy  .............................  11
R ape ................................. 5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . . .  1 25 
B ixby’s R oyal P o lish  85 
M iller’s  C row n P o lish  85 

S N U F F
Scotch, in  b ladders  ___  37
M accaboy, in  j a r s .......... 35
F ren ch  R app le  in  ja r s  . .  43

SODA
B oxes .................................  5%
K egs, E ng lish  ............... 4%

S PIC E S  
W hole Spices

A llspice, J a m a ic a  ........  9
A llspice, la rg e  G arden  11
Cloves, Z an z ib ar ......... 27
C assia , C an ton  ........... 14
C assia , 5c pkg. doz. . .  25
G inger, A frican  ........... 9%
G inger, Cochin ........... 14%
M ace, P e n a n g  ............  70
M ixed, No. 1 ............... 16%
M ixed, No. 2 ................. 10
M ixed, 5c pkgs. doz. . .  45
N u tm eg s, 70-80 ........... 30
N u tm egs, 105-110 . . . .  22
P epper, B la c k '............... 13
P epper, W h ite  ............. 25
Pepper, C ayenne . . . .  22 
P ap rik a , H u n g a ria n  . .

P u re  G round in Bulk
A llspice, J a m a ic a  ___  12
Cloves, Z an z ib ar ......... 30
C assia , C an ton  ........... 12
G inger, A frican  ........... 18
M ace, P e n a n g  ............. 75
N u tm eg s. 75-80 ........... 35
P ep p er, B lack  ............... 15
P epper, W h ite  ............. 35
P ep p er, C ayenne . . . .  24 
P a p rik a , H u n g a ria n  ..45

STA RCH
Corn

K ingsfo rd , 4o Tbs...........7%
M uzzy, 20 1Tb. pkgs. ..5 %  
M uzzy, 40 1Tb. pkgs. ..5  

Gloss 
K ingsfo rd

S ilver G loss, 40 l ib .  . .  7% 
S ilver G loss, 16 31bs. . .  6% 
S ilver G loss, 12 6!bs. . 8% 

M uzzy
48 1Tb. p ack ag es  ........... 5
16 3Tb. p ack ag es  ......... 4%
12 6Tb. pack ag es  ........... 6
50Tb. boxes .....................  3%

SY RU PS
Corn

B arre ls  ........................ 26%
H alf b a rre ls  ............... 28%
B lue K aro , No. 2 .. . 1 80
B lue K aro , No. 2% . .  2 06
B lue K aro , No. 5 . . . .  2 19
B lue K aro , No. 10 . . .  2 09
Red K aro , No. 2 . . . . . . 1  98
Red K aro , No. 2% . .  2 40
R ed K aro , N o. 5 . . . . . . 2  35
R ed K aro , No. 10 . . . .  2 25

Pure Cane
F a ir  ............................. 1«
Good ............................. . 29
Choice ........................... . 25

TA BLE SAUCES
H alfo rd , la rg e  .......... . .  3 75
H alfo rd , sm all ......... . .  2 25

TEA
Japan

Sundried , m ed ium  . .240.24
S undried , choice ...30@ 33
Sundried , fan cy  ___.36@40
B ask e t-fired , m ed ium  3# 
B ask e t-fired , choice 35@37 
B ask e t-fired , fan cy  40@43
N ibs .............................  30@32
S iftin g s  .......................  10@12
F a n n in g s  ................... 14@15

Gunpowder
M oyune, m ed ium  . .  35
M oyune, c h o i c e ........... 33
M oyune, fan cy  ......... 50@60
P lngsuey , m ed ium  . .  S3 
P ingsuey , choice . . . .  35
P ln g su ey , fan cy  . . . .  S0@5I

Young Hyson
Choice ........................... 30
F a n cy  ......................... 40@50

Oolong
F orm osa, F a n cy  . . . 50@60
F orm osa, M edium  . . 28
F orm aso , Choice . . . . 35

E ng lish  B rea k fa s t
M edium  ................... 25
Choice .........................  30@35
F a n cy  ......................... 40@60

India
Ceylon, choice . . . .  30@S5
F a n cy  ...........................  45@5o

TOBACCO 
F ine C ut

B lo t ................................. 1 45
Bugle, 16 oz......................3 84
Bugle, 10c ..................... 11 09
D an  P a tc h , 3 a n d  16 0«. 33
D an P a tc h , 4 oz.......... 11 52 *
D an  P a tc h , 2 oz...........5 76
F a s t M ail, 16 oz...........7 80
H ia w a th a , 16 oz........... 60
H iaw a th a , 5c ............... 5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz.............1 80
No L im it, 16 oz...............3 60
O jibw a, 8 a n d  16 oz. 40
O jibw a, 10c ................  11 10
O jibw a, 5 c ....................... 1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P each  an d  H oney, 5c 5 76
R ed Bell, 16 oz.................3 96
Red Bell, 8 foil ..........  1 98
S terling , L  f t  D  5c . .  5 76 
S w eet Cuba, c a n is te r  9 16
S w eet Cuba, 5 c ............ 5 76
S w eet Cuba, 10c ......... 95
S’w eet Cuba, 1 Tb. t in  4 50 
S w eet Cuba, % lb. foil 2 25 
S w eet B urley , 5c L& D  5 76 
S w eet B urley , 8 oz. . .  2 45 
S w eet B urley , 16 oz. . .  4 90 
S w eet M ist, % gro . . .  5 70
S w eet M ist, 8 oz..........11 10
S w eet M ist. 8 oz.......... 35
T e leg ram , 5c ............... 5 76
T iger, 5c ......................... 6 00
T iger, 25c c a n s ............ 2 35
U ncle D aniel, 1 tb  . .  60
U ncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz...........  32
A pple, 10 lb. b u t t ..........  38
D rum m ond  N at. L eaf, 2

and  5 lb .......................  60
D rum m ond N a t. L eaf,

p e r  doz........................... 96
B a ttle  A x ......................... 32
B racer, 6 an d  12 Tb . 30
B ig  F ou r, 6 an d  16 lb. 32
B oot Jack , 2 Tb.............  90
B oot J a c k , p e r  doz. . .  90
Bullion, 16 oz............  46
C lim ax, Golden T w ins 48
C lim ax, 14% oz..............  44
C lim ax, 7 oz......................  41
D ays’ W ork, 7 & 14 lb. 31 
C rem e de  M enthe , Tb 62 
D erby, 5 Tb. boxes . . .  28
5 B ros., 4 Tb..............  65
F o u r Roses, 1 0 c ........... 90
G ilt E dge , 2 lb  ..........  50
Gold Rope, 6 & 12 Tb. 58
Gold Rope, 4 & 8 lb. 58
G. O. P ., 12 & 24 Tb. . .  40 
G ran g e r T w is t, 6 lb. . .  46
G. T . W ., 101b & 21 lb  36 
H o rse  Shoe, 6 & 12 lb . 43 
H oney  D ip T w ist, 5&10 45
Jo lly  T a r, 5 & 8tb  . .  40
J . T „  5% & 11 lb. . .  35
K en tu ck y  N avy , 12Tb. 32
K eystone  T w is t, 61b. 45
K ism et, 6 lb ...................  48
M aple Dip, 20 oz..........  25
M erry  W idow , 12Tb. . .  32
N obby S pun Roll 6 & 3 58
P a rro t,  12 Tb......................  S i
P a tte rs o n ’s N a t. L eaf 93
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb .......... 45
P ip e r  H eidsick , 4 & 7 lb . 69 
P ip e r  H eidsick , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R ed lcu t, 1% oz..............  38
S crapple, 2 & 4 doz. . .  48
S h e rry  Cobbler, 8 oz. . .  32
S pedr H ead , 12 oz. . . .  44
S peer H ead , 14% oz. 44
S peer H ead , 7 oz..........  47
Sq. D eal, 7, 14 a n d  281b 30 
S ta r, 6, 12 f t  24 lb  . .  43
S ta n d a rd  N avy, 7%, 15

f t  30 lb ........................... 34
T en  P enny , 6 f t  12 lb . 35
Tow n T a lk . 14 oz.......... 30
Y ankee G irl, 6, 12 f t  24 30

S crap
All Red, 5c ................... 5 76
Am. U nion S crap  . . . .  5 4 0
B ag  P ipe, 5c ............... 5 88
C utlas, 2% oz.................  26
Globe S crap , 2 oz..........  30
H ap p y  T ho u g h t, 2 oz. 30 
H oney  Com b S crap , 5c 5 76 
H o n est Scrap , 5c . . . .  1 55 
M ail P ouch, 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro . . 5 50 
P o la r  B ear, 5c, '% gro . 5 76 
R ed  B and , 5c % gro . 5 76 
R ed  M an  S crap  i c  . .  1 43
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12 IB 14
Scrapple, Be p k g s ............ 48
S u re  S hot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap , 2 oz 5 76 
P a n  H and le  S crp  % g r. 5 76
P eac h y  Scrap , 5c ___  1 90
U nion W o rk m an , 2% 6 00 

Sm oking
A ll L eaf, 2<4 & 7 oz. 30
BB, 3% oz....................... 6 00
BB, 7 oz..........................  12 00
BB, 14 oz....................... 24 00
B agdad , 10c t in s  . . . .  11 52
B adger, 3 oz....................  5 04
B adger, 7 oz.................  11 52
B an n e r, 5c ....................... 5 76
B an n e r, 8 oz....................  1 60
B anne r, 16 oz..................... 3 20
Belwood, M ix tu re , 10c 94
B ig  Chief, 2% oz. . .  6 00
B ig  Chief, 16 oz........... 30
B ull D u rh am , 5c ........... 5 85
Bull D u rh am , 10c . . . .1 1  52 
Bull D urham , 15c . . . .1 7  28 
Bull D urham , 8 oz. . .  3 60 
B ull D urham , 16 oz. . .  6 72
B uck  H o rn , 5c ........... 5 76
B uck  H o rn , 10c ........... 11 52
B r ia r  P ipe , 5c ............. 6 00
B r ia r  P ipe, 10c . —  12 00
B lack  S w an, 5c ........  5 76
B lack  S w an, 14 oz. . .  3 50
Bob W h ite , 5 c ............... 6 00
B ro therhood , 5c ........... 5 95
B ro therhood , 10c . —  11 00 
B ro therhood , 16 oz. . .  39
C arn ival, 5c ..................  5 70
C arn ival, % oz.
C arn ival, 16 oz..............
C iga r C lp 'g  Jo h n so n
C ig a r C lip’g  S eym our 30
Id en tity , 3 & 16 oz. . .  30
D arb y  C iga r C u ttin g s  4 50
C o n tin en ta l C ubes, 10c 90
C orn C ake, 14 oz.......... 2 55
C om  C ake, 7 oz...........1 45
C orn C ake, 5c ............... 5 76
C ream , 50c pails  ........... 4 70
C uban  S ta r, 5c foil . .  5 76 
C uban S ta r , 16 oz pails  3 72
C hips, 10c ................... 10 20
D ills B est, 1% oz.......... 79
Dills B est, 3% oz............ 77
Dills B est, 16 oz.........  73
D ixie K id, 5c .........  45
D uke’s  M ix, 5c ........... 5 76
D uke’s M ix. 10c . . . .  11 52 
D uke’s Cam eo, 5c .-. 5 76
D rum , 5c ....................... 5 .6
F . F . A. 4 oz.....................5 04
F. F . A. 7 oz...................11 52
F ash ion , 5c ................... 6 00
F ash ion , 16 oz...................5 28
F ive B ros., 5 c ................. 5 76
F ive  B ros., 10c ............. 10 53
F iv e  cen t c u t P lu g  . .  29
F  O B  10c ................... 11 50
F o u r R oses, 1 0 c ........... 96
F u ll D ress, 1% oz. . .  72
G lad H and , 5c ............. 48
Gold Block. 10c ----- 11 88
Gold S ta r , 50c pail . .  4 70 
G ail & AxT N avy , 5c 5 76
G row ler, 5c ............... 42
G row ler, 10c ................. 94
G row ler, 20c ................. 1 85
G ian t, 6c ......................... 5 76
G ian t, 16 oz...................  33
H an d  M ade, 2% oz. . .  5*
H azel N u t, 5c ........... 5 76
H oney  D ew , 1% oz. . .  40
H u n tin g , 5c .....................  50
I X  L, 5c ....................... S 10
I  X  L, in  p a ils  ........... 32
J u s t  S u its , 5c ............... 6.00
J u s t  S u its , 10c ........... 11 88
K iln D ried , 25c ..........  2 45
K ing  B ird, 7 oz ............. 2 16
K ing  B ird , 10c ........... 11 52
K ing  B ird, 5 c ................. 5 76
L a  T u rk a , 5c ............... 5 76
L ittle  G ian t, 1 lb ..........  28
L ucky  S trik e , 1% oz. 94
L ucky  S trik e , 1% oz. 96
L e Redo, 3 oz...............10 80
L e Redo. 8 & 16 oz. 38
M yrtle  N avy , 10c . . .1 1  52
M yrtle  N avy , 5 c ...........5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............... 5 76
M ayflow er, 10c ........... 96
M ayflow er, 20c ............. 1 92
N ig g er H a ir , 5c ..........  6 00
N ig g e r  H a ir , 10c . . . . 1 0  70
N igger H ead , 5 c ...........5 40
N igger H ead , 10c . . . . 1 0  56
N oon H o u r, 5c ..........  1 44
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ................... 5 76
Old E n g lish  C urve 1% oz 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ............... 20
P . S., 8 oz. 30 lb. cs. 19
P . S., 3 oz., p e r  gro. 5 70
P a t  H and , 1 oz.

P ilo t, 7 oz. doz...........  1 05
P ilo t, 14 oz. doz...........2 10
P rin ce  A lbert, 5c . . . .  48
P rin c e  A lbert, 10c ___  96
P rin ce  A lbert, 8 oz. . . .  3 84 
P rin ce  A lbert, 16 oz. . .  7 44 
Q ueen Q uality , 5c . . . .  48
R ob  Roy, 5c fo il . . . .  6 76 
Rob Roy, 10c g ro ss  ..1 0  52
Rob Roy, 25c doz.......... 2 10
R oy  Roy, 50c doz..........4 10
S. & M., 5c g ro ss  . .  5 76 
S. & M., 14 oz. doz. . 3 20 
S o ld ier Boy, 5c g ro ss  5 76 
Sold ier Boy, 10c . . . . 1 0  50
Stoldier Boy, 1 lb .......... 4 75
S w eet C apora l, 1 oz. . .  60
S w eet L o tu s, 5 c ...........6 00
S w eet L o tus, 10c _____ 12 00
S w eet L o tus, p e r  doz. 4 35 
S*weet R ose, 2% oz. 30 
S w eet T ip  Top, 5c . . .  50
S w eet T ip  top , 10c . .  1 00 
S w eet T ip s, % gro. . .  10 08
Sun C ured, 10c ........... 98
S u m m er T im e, 5c . . . .  5 76 
S u m m er T im e, 7 oz. . .  1 65 
S um m er T im e, 14 oz. . .3  5o 
S tan d a rd , 5c fo il . . . .  5 76 
S tan d a rd , 5c p a p e r  . . . .  6 24 
S tan d a rd , 10c p a p e r  . .  8 64 
Seal N . C., 1% cu t p lug  70 
Seal N . C. 1% G ran . 63 
T h ree  F e a th e rs , 1 oz 
T h ree  F e a th e rs , 10c 11 52
T h re e  F e a th e rs  a n d  

P ip e  com bination  . .  2 25 
T om  & Je r ry , 14 oz. . .  3 60 
Tom  & Je r ry , 7 oz. . . .  1 80 
T om  & J e r ry , 3 oz.
T ro u t L ine, 5c ........... 5 95
T ro u t L ine, 10c . . . .  10 00 
T u rk ish , P a tro l, 2-9 5 76
T uxedo, 1 oz. bag s  
T uxedo, 2 oz. t in s
T uxedo, 20c ................... 1 9 0
Tuxedo, 80c t i n s .......... 7 45
T w in  O aks, 10c ......... 96
U nion L e ad er, 50c . .  5 06 
U nion L e ad er 25c . . . .  2 25 
U nion L eader, 10c . .  11 60 
U nion L eader, 5c . . . .  5 95 
U nion W orkm an , 1% 5 76 
U ncle Sam , 10c . . . .  10 80
U ncle Sam , 8 oz...........2 20
U. S. M arine , 5c . . . .  6 00 
V an  B ibber, 2 oz. t in  88
V elvet, 5c p o u c h ......... 48
V elvet, 10c tin  ............... 96
V elvet, 8 oz. t in  ___  3 84
V elvet, 16 oz. ca n  . . . .  7 68 
V elvet, com b ina tion  cs. 5 75
W a r  P a th , 5c ............... 5 95
W a r  P a th , 8 oz..............1 60
W av e  Line, 3 oz........... 40
W av e  L ine, 16 oz..........  40
W a y  up, 2% oz.............. 5 75
W a y  up, 16 oz. p a ils  . .  31
W ild  F ru it ,  5c ........... 5 76
W ild  F ru it ,  10c ----- 11 52
Y um  Y um , 5c ............. 6 00
Y um  Y um , 10c ........... 11 52
Y um  Y um , 1 lb ., doz. 4 80

TW IN E
C otton , 3 p ly  ...............  22
C otton , 4 p l y ....................22
J u te , 2 p ly  ................... 14
H em p, 6 p ly  ................... 13
F lax , m ed ium  ............. 24
W ool, 1 lb. ba les ........... 6

VINEGAR
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O ak land  V in eg a r & P ick le  

Co.’s  B rands . 
H ig h lan d  app le  c id e r ..1 8  
O ak land  app le  c id er . .  13 
S ta te  Seal s u g a r  . . . .  11 
O ak land  w h ite  p ick ling  10 

P ack a g es  free.

4% inch , 5 g r o s s .............65
C artons, 20 2% doz bxs 70 

Egg Crates and Fillers 
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............... 40
No. 2, com plete  . . ........... 28
C ase No. 2, fillers, 15

s e ts  ...............................  1 35
Case, m edium , 12 se ts  1 15 

Faucets
C ork lined, 3 in ................... 70
C ork  lined , 9 in ...............  80
C ork lined, 10 in ............... 90

Mop Sticks
T ro ja n  s p r i n g ............ ; . .  90
E clipse p a te n t  sp r in g  85
No. 1 com m on 80
No. 2 p a t. b ru sh  h o lde r 85
Id ea l No. 7 ....................... 85
121b. co tto n  m op h ead s  1 45 

Pails
2-hoop S tan d a rd  ..........2 00
2- hoop S t a n d a r d ..  2 25
3- w ire  C able . 2 10
C eda r all red  b ra s s  . 1 25
3-w ire  C able .............  2 30
P a p e r  E u re k a  .........  2 25
F ib re  ............................... 2 40
10 q t. G alvan ized  . . . .  1 70 
12 q t. G alvan ized  . . . .  1 90 
14 q t. G alvan ized  . . . .  2 1011 52 Toothpicks
Birch, 100 pack ag es  . .2 25 Ideal .................................

, 3 60 Traps
. 1 80 M ouse, wood, 2 holes

76 M ouse, wood, 4 holes
5 M ouse, wood, 6 holes10 00 M ouse, tin , 5 holes . . . .
5 76 R a t, w ood .......................

48 R a t, sp r in g  .......... ..
96 Tubs1 90 20-in. S tan d a rd , No. 1

18-in. S tan d a rd , No. 2 6 50
16-in. S tan d a rd , No. 3 5 50
20-in. Cable, No. 1 . .  8 00
18-in. Cable, No. 2 __7 00
16-in. Cable, No. 3 __6 00
No. 1 F ib re  ............... 10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ................... 8 25
L arg e  G alvanized  . . .  5 75
M edium  G alvan ized  . .  5 00
Sm all G alvan ized  . . . .  4 25

W ashboards
B ronze Globe ............... 2 50
D ew ey ............................. 1 75
D ouble A cm e ............... 3 75
Single A cm e ............... 3 15
D ouble P e e r l e s s .......  3 75
Single P eerless  ..........  3 25
N o rth e rn  Q u e e n ........ 3 25
D ouble D uplex  ............. 3 00
Good L uck  ................... 2 75
U n iv ersa l ....................... 3 15

W indow  C leaners
12 in ................................  1 65
14 in ................................  1 85
16 in ..............................  2 30

W ood Bowls
13 in. B u tte r  ............... 1 50
15 in. B u tte r  ..............  2 00
17 in . B u tte r  ............... 3 75
19 in. B u tte r  ............... 6 00
A ssorted , 13-15-17 . .  3 00
A sso rted , 1 5 -1 7 -1 9 --- 4 25

. .  W R A P PIN G  P A P E R
Com m on S tra w  ..........  2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M anila  ................... 4
C ream  M anila  ............... 3
B u tc h e rs ’ M an ila  . . . .  2% 
Wlax B u tte r , s h o r t  c ’n t  13 
W a x  B u tte r , fu ll coun t 20 
W a x  B u tte r , rolls . . . .  19 

Y EA ST CA K E
WICKING M agic, 3 doz................ 1 15

No. 0, p e r  g r o s s ........... 30 S un ligh t, 3 doz.............. 1 00
No. 1, p e r  g ro ss  . . . . 40 S un ligh t, 1% doz..........., 50
No. 2, p e r  g ro ss  . . . . 50 Y eas t F oam , 3 doz. . . 1 15
No. 3 p e r  g ro ss  . . . . 75 Y eas t F oam , 3 doz. . . 1 00

W OODENW ARE Y eas t F oam , 1% doz. b8
Baskets A XLE GREASE

63
P a tte r s o n  Seal, 1% oz. 48 
P a tte r s o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 5 c ..................... 5 76
Peerless, 10c clo th  . . . .  11 52 
P eerless, 10c p a p e r  ..1 0  80
P eerless, 20c ................. 2 04
P ee rle ss , 40c ............. 4 08
P laz a , 2 gro . c s ...........5 76
P low  Boy, 5c ............... 5 76
P low  Boy, 10c ..........  11 00
P low  Boy, 14 oz................ 4 70
P edro , 10c ..................... 11 93
P rid e  of V irg in ia , 1% 77
Pilot, 6c ........................... 6 76

B ushels  ........................... 1 00
B ushels, w ide b an d  . . 1 15
M ark e t ........................... 40
Splint, la rg e  ............... 3 50
S plin t, m ed ium  ........... 3 00
S plin t, sm all ............... 2 75
W illow , C lothes, large 8 25
W illow , C lothes, sm all 6 75
W ilow , O othes, m e 'm 7 50

Butter P lates
O vals

% lb., 250 in  c ra te  . . . . . .  30
% lb., 250 In c ra te  . . . . 30
Í  lb., 250 in  c ra te  . . . . 3b2 lb., 250 in  c ra te  . . . . 45
3 lb.. 250 in  c ra te  . . . . 65
5 lb. :250 in  c ra te  . . . . 85

W ire  E nd1 lb., 250 in  c ra te  . . . . 352 lb., 250 in  c ra te  . . . . 45
3 lb.. 250 In c ra te  . . . . 55
5 lb., 250 in  c ra te  . . . . 65

Churns
B arre l, 5 gal., each  . . 2 40
B arre l , 10 gal., each  . .2 55

Clothe* P ins  
R ound  H ead.

1 lb  boxes, p e r  g ro ss  9 00 
3 lb. boxes, p e r  g ro ss  24 00 

BAKING POW DER  
Royal

10c size . .  90 
% lb can s  1 35 6 oz. c a n s  1 90 
% lb. c a n s  2 50 
% lb ca n s  3 75 
l ib  ca n s  4 80 
31b ca n s  13 00 
51b ca n s  21 50

CIGARS
Jo h n so n  C ig a r Co.’s  B ran d

S. C. W ., 1,000 l o t s ___ 31
E l P o r ta n a  .......................  33
E v e n in g  P re ss  ............... 32
E x e m p la r .........................  32

W orden  G rocer Co. B ran d  
B en  H u r

P e rfec tio n  ..........................  35
P e rfec tio n  E x t r a s ..........  35
L ondres ...............................  35
L ondres G rand  ............  35
S tan d a rd  ............................. 35
P u r ita n o s  ...........................  35
P an a te lla s , F ln a s  ........... 35
P a n a te lla s , Bock ........... 35
Jo ck ey  Club .......................  35

Old Master Coffee

Old M a s te r  6................
S an  M arto  ....................
P ilo t .................................

TEA
R oyal G arden , %, % 

an d  1 lb .......................
TH E BOUR CO., 

TOLEDO, O. 
COFFEE  
Roasted

D w in n e ll-W rig h t Co.’s  B ’ds

W h ite  H ouse , 1 lb . . .  
W h ite  H ouse , 21b . . .  
E xcelsio r, B lend, l ib  
E xcelsio r, B lend, 21b 
T ip  Top, B lend, l ib
R oyal B lend ...............
R oyal H ig h  G rade . .  
S u perio r B lend ...........

B oston  C om bination  ..........
D is tr ib u ted  by  Ju d so n  

G rocer Co., G rand  R ap id s; 
Dee & Cady, D e tro it; S y
m ons B ros. & Co., S ag i
n aw ; B row n D av is & W a r 
ner, J a c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F le lbach  Co., T o 
ledo.

COCOANUT
B ak e r’s  B raz il S hredded

10 5c pkgs., p e r  ca se  2 60 
26 10c pkg., p e r  ca se  2 60 
16 10c a n d  33 5c pkgs., 

p e r  ca se  ....................... 2 60 '

A pex H a m s  .....................
O pex B acon .....................
A pex L a rd  .......................
E x ce ls io r H am s .............
E x ce ls io r B acon ...........
S ilver S ta r  L a rd  .........
S ilve r S ta r  L a rd  .........
F am ily  P o rk  ...................
F a t  B ack  P o rk  ...............

P rice s  quo ted  upon ap p li
ca tion , H am m ond , S tan d ish  
& Co., D e tro it, M ich.

SA FES

Filli line of fire an d  b u r 
g la r  p roof sa fe s  k e p t In

s tock  by  th e  T rad esm an  
Com pany. T h irty -fiv e  sizes 
an d  s ty le s  on h a n d  a t  all 
tim es—tw ice  a s  m an y  sa fes  
a s  a re  ca rried  by  a n y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand 
R ap id s  an d  in sp ec t th e  
fine personally , w rite  fo r 
q u o ta tions .

The only
5c

C leanser
G uaranteed to  

equal the 
best 16c kinds 

80 - C A N S - $2.86 
SOAP 

L a u tz  B ros’. & Co. 
A cm e, 3o b ars , 75 lbs. 4 00 
A cm e, 25 b a rs , 75 lbs. 4 00 
A cm e, 25 b ars , 70 lbs. 3 80
A cm e, 100 c a k e s ...........3 00
B ig M aste r, 100 blocks 4 00
G erm an  M o t t l e d .......... 3 15
G erm an  M ottled , 5 bx. 3 15 
G erm an  M ottled  10 bx. 3 10 
G erm an  M ottled  25 bx  3 05 
M arseilles, 100 ca k es  . .  6 00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles % box to il 2 10

P ro c to r  & G am ble Co.
L enox .......................... 3 oo
Ivory , 6 oz.....................  4 00
Ivory , 10 oz...................  6 75
S ta r  .................................  3 35

T ra d esm an  Co.’s  B rand  
B lack H aw k, one box 2 50 
B lack  H aw k, five bxs 2 40 
B lack  H aw k , te n  bxs 2 25

A. B. W risley
Good C heer ................... 4 00
Old C o un try  ............... 2 40

Soap Powders 
Snow  Boy, 24s fam ily

size  ........................... 3 75
Snow  Boy, 60 5s . . . .  2 40 
Snow  Boy, 100 5c . . . .  3 75 
Gold D ust, 24 la rg e  . .  4 60 
Gold D ust, 100 5c . . . .  4 00
K irko line, 24 41b..............2 80
P ea rlin e  ......................... 3 75
S oapine ........................... 4 ¿0
B a u b itt’s  1776 ............. 8 75
R oseine ........................... 3 50
A rm o u r’s .........   8 70
W isdom  .........................  8 30

Soap Compounds
Jo h n so n ’s F in e  ..........  5 10
Jo h n so n ’s X X X  ........... 4 25
R ub-N o-M ore  ............... 3 85
N ine  O’clock ............... 3 30

Scouring
E noch  M organ’s  Sons

Sapolio, g ro ss  l o t s ___ 9 50
Sapolio, h a lf  gro. lo ts  4 85 
Sapolio, s ing le boxes 2 40
Sapolio, h an d  ............... 2 40
S courine M an u fac tu rin g  Co 
Scourine , 50 cakes  . . . .  1 80 
S courine , 100 cakes  . .  3 50

We Manufacture

Public Seating
Exclusively

C h l i r c h f i S  We furnish churches of all denominations, designing and 
V l l U l  V U L o  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

S c h o o l s  The fact that we have furnished a large majority of the city  
k J L l l U U l o  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.

I H u lk  specialize Lodge. Hall and Assembly seating.
iw U U g v  l i u i i o  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

rlmerican Seating Company
215 Wabash Ave. CHICAGO, ILL.

G R A ND  RAPIDS N E W  Y ORK BO STO N PH ILA D ELPH IA
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I B U S IN E S S -W A N T S  D E P A R T M E N T
Advertisem ents inserted under this head for two cents a word the first insertion and one cent a word' for each subsequent .

continuous insertion. No charge less than 25 cents. Cash must accompany all orders. ,

BUSINESS CHANCES.

G enera l S tock  of M erchand ise—L ocated  
in  B a rry  coun ty , M ichigan, in  a  c ity  of 
5,000 p o pu la tion ; w ill in v e n to ry  $25,000; 
an n u a l tra d e  $60,000; w ill ta k e  incom e 
c ity  p ro p e rty  up to  $15,000,.ba lance  in  
cash . W rite  G. R. B usiness  E xchange, 
540 H ousem an  B ldg., G rand  R ap ids, M ich.

249
F o r Stile o r R en t—A  co u n try  s to re , lo 

ca ted  in  M issaukee  coun ty , H olland  s e t 
tlem en t. All good fa rm ers . S tock  abo u t 
$4,000. D eal w ith  ow ner. G. D eB ree, 
Vogel C en ter, M ich._________________ 239

C andy a n d  ice c rea m  fo r sale , a  b a r 
gain , b e s t candy  a n d  ice c rea m  p a rlo r  
in good tow n of 10,000. A ddress B ox 216, 
N evada, M issouri. ____ ___________ 238

W anted—G rocery  o r g e n e ra l s tock . G ive 
full p a r tic u la rs . A ddress V. C. W olco tt, 
U nion C ity, M ich. 247

F o r  Sale—F irs t-c la s s  $1,500 g ro cery  
stock . B e s t to w n  S ou th ern  M ichigan, 
1,500 popu la tion . F in e  p ay in g  business. 
M igh t exchange fo r sm all fa rm  hom e in 
w es te rn  N o rth e rn  M ichigan a n d  p ay  d if
ference. Lock B ox 147, U nion  C ity, M ich.

248
F o r Sale—B akery , r e s ta u ra n t  a n d  con- 

fec tonery . E n q u ire  o r w rite . S ta r  B ak - 
ery , M arion , M ich.___________________246

O ne good in v e s tm e n t is  w o rth  a  life 
tim e  of labor. T h a t o p p o rtu n ity  is  now  
p resen ted  to  you in  th e  deve lopm en t of 
an  im m ense  ledge of s ilv e r-lead  o re ; 
lo c a ted  in  w es te rn  ore zone th a t  h a s  p ro 
duced th e  r ic h e s t s ilv e r-lead  m ines in  
th e  w orld. M anaged  by h o n est an d  p ra c 
tic a l m en. E n g in ee r  say s : “G re a te s t lead  
I eve r saw ; w ill m ake a  g re a t m ine .” 
T h is  is your chance  to  in v e st a t  b o tto m  
p rice  and  re a p  th e  im m ense  p ro fits  of a  
developed m ine. F u ll p a r tic u la rs , E dw in
B. G illespie, 2717C W a rre n  A ve., C hicago, 
111. ____________________ 245

B uild ing—F o r  ren t, good bu ild ing ; fine 
location  fo r sm all, c lean  b u sin ess  in  one 
of th e  b e s t tow ns in  K an sas . L. L. 
H um phrey , Independence, K an._____ 244

480 a c re s  b e s t Colorado ir r ig a te d  d is 
tr ic t  in  a lfa lfa , su g a r  b ee ts , po ta toes , 
sm all g ra in , etc. E x c e llen t w a te r  r ig h ts ; 
good bu ild ings. W ill ta k e  up  to  th i r ty  
th o u san d  d o llars  in  good m e rcan tile  b u s i
ness or incom e p ro p erty , b a lan ce  easy  
te rm s . A ddress O w ner, B ox 164, In d e 
pendence, la . __________________243

W a n ted —S pecia lties  fo r local ca tao g u e  
business . Can use  a n y  a r t ic le  of m erit. 
L e t u s  know  w h a t you m a n u fa c tu re  and , 
if p rac tica l, w e offer b ig  o u tp u t. A ddress 
Box 112, A lpena, M ich._____________ 242

B o ttlin g  W orks—O ldest e s ta b lish ed  in 
O km ulgee, O k la .; tow n  of 8,000; located  
in  c e n te r  oil an d  g a s  fields; p ay in g  b u s i
ness an d  a  good proposition , $3,000. If 
in te re s ted , ad d re ss  O. G orpel, O km ulgee, 
O kla. 241

F o r  Sale—T in, p lum b ing  a n d  pum p 
b usiness  in a  sm all tow n  in  C en tra l I ll i
nois. A ddress C. W . D eF orest, C erro  
Gordo, 111. ________________  240

F o r Sale—Soda fo u n ta in , c an d y  and  
f ru it  s to re . H . W . Snyder, S ou th  H aven , 
M ich.___________ -  231

M ichigan co rp o ra tio n  w a n ts  th re e  su c 
cessfu l business  m en to  ta k e  com plete  
ch a rg e  of b ran ch  offices in  o th e r  cities. 
M u st be w ell recom m ended  a n d  inv est 
$3,000 in  secu ritie s  to  in su re  p erm anency . 
L ibera l s a la ry  an d  w ork in g  in te re s t  in  
business. W a lte r  G. A bbott, 16-18 M on
roe Ave., G rand  R ap ids, M ich. 227

H o tel F o r  Sale—Good com m ercial hotel, 
c e n tra lly  located  on th e  S t. Jo sep h  rive r. 
T h re e -s to ry  b rick  bu ild ing , fu rn ish ed , 
s tea m  h e a t an d  e lec tric  lig h ts , 30 room s, 
la rg e  b a rn  an d  o th e r  o u t bu ild ings  and  
te n  a c re s  of land . W ill sell s ep ara te ly . 
E a sy  te rm s. Good p ay in g  business. F a il
ing  h ea lth  rea so n  fo r selling. A ddress
C. F . M ara n te tte , M endon, M ich. 226

F o r Sale—R a c k e t sto re , new  stock , 
cheap  re n t. Good tra d e  an d  location . 
C ounty  se a t. H . C. A ustin , W ray , Colo.

225
If you w a n t to  p a ss  a n y  s ta te  p h a rm acy  

ex am in a tio n , w r ite  me. I am  p rep a re d  to  
g ive you ju s t  th e  k in d  of help  you need. 
R o b ert L. W rig h t. No. 2306 E . B road  S t., 
R ichm ond, Va._______________________ 223

W e buy fo r c a sh  m erch an d ise  stocks  
of all k in d s ; d iscon tinued  lines, sa le sm en ’s 
sam ples, m ill ends, seconds, m isce llan 
eous lots. W e bu y  a n y th in g  you a re  
w illing  to  sacrifice fo r  sp o t cash . W h a t 
have  you to  o ffer? W e ste rn  S alvage Co., 
229 S. C ana l S t., C hicago. 221

F o r  Sale—U p -to -d a te  g rocery , fine fix
tu re s , in  h e a r t  of b u s in ess  d is tr ic t  of 
K alam azoo. F in e  tra d e . R eason , go ing  
in to  w holesale  business. A ddress A. W . 
W alsh , K alam azoo , M ich. 190

F o r  Sale—A  good ta ilo rin g , c lo th ing  
an d  fu rn is in g  b u sin ess  in  one of th e  b e s t 
W e ste rn  P en n sy lv an ia  tow ns, popu la tion  
7,000. R eason  fo r selling, s ickness . A d
d re ss  J . B. B edard , S t. M arys. P a . 208

D rug  s to re  fo r sa le  a t  less th a n  invoice. 
W ould sell h a lf  in te re s t  to  d ru g g is t w ho 
would ta k e  m a n ag em e n t of sto re . T he 
Sun D rug  Co., Colorado S prings, Colo.

192
F o r S'aie—N ice clean  s to ck  of d ry  goods, 

lad ies’ shoes a n d  re a d y - to -w e a r  L ocated  
in  one of th e  b e s t tow ns in  M ontana . 
M igh t conside r M inneapolis p ro p e rty  or 
good au tom obile  in  tra d e  fo r p a r t . A d 
d ress  L. T . M oon, L iv ingston , M ont.

191
SPECIAL SALES.

L e t u s do a  sea so n ’s b usiness  a t  a  p ro fit 
fo r you in  a  te n  d a y s ’ sa le  W rite  fo r 
d a te  an d  te rm s . A. E . G reene, 116 
D w igh t B ldg., J ack so n , M ich._______ 217

F o r Sale—F u rn itu re  an d  u n d e rta k in g  
b u s in ess ; good reaso n s  fo r  selling . A d
d ress  W, 80, c a re  T rad esm an .________ 205

F o r Sale—G rocery  a n d  m e a t m a rk e t, 
c e n tra lly  loca ted  in  G rand  R ap ids. W ell 
e s tab lished . E s tim a te d  a t  $3,000. M ust 
sell on acco u n t of h e a lth ;  B a rg a in  fo r 
qu ick  sale . A ddress N o. 189, c a re  M ichi- 
gan  T ra d esm an .______________________ 189

F o r E x c h an g e—T en  room  residence, 
finely located , F ra n k fo r t, M ich. B a th , 
e lec tric  ligh t, c ity  w a te r. E x c h an g e  fo r 
m erchand ise . A ddress B, c a re  T ra d e s 
m an__________________________________ 186

F o r Sale—1912 R am b ler C ross-C oun try , 
d riven  3,50o m iles, com pletely  equipped. 
T ires  f irs t-c la ss  condition . W ill sacrifice 
$700 fo r qu ick  sale . A ddress  E dw . F. 
K ruse , 210 P e a r l S t., G ran d  R ap ids, M ich.

184
P ro position  in  W isconsin , Iro n  county . 

9,600 a c re s  tim b e r  an d  land , 86,480,000 
fee t saw  tim b er. A. W . T rickey , S p ring - 
vale, M aine.______   222

F o r  Sale—C lean s to ck  shoes a n d  g e n t’s 
fu rn ish in g s . W rite  fo r p a r tic u la rs . J . L. 
H opk ins, H eb ron , 111._________________164

I p ay  ca sh  fo r s to ck s  o r p a r t  s to ck s  
of m erchand ise . M u st be  cheap . H . 
K au fer, M ilw aukee, W is._____________92

W e offer fo r sale , fa rm s  a n d  business 
p ro p e rty  in  n ea rly  a ll cou n ties  of M ich
igan  and  also  in  o th e r  s ta te s  of th e  
U nion. W e buy, sell a n d  exchange 
fa rm s  fo r b usiness  p ro p e rty  an d  in v i tt  
yo u r co rrespondence. J . E . T hom  & Co., 
7th F lo o r K irb y  B ldg., S ag inaw . M ich. 65»

M erch an ts  P lea se  T a k e  N otice! W e 
h av e  c lien ts  of g ro cery  s tocks , g en e ra l 
s tocks, d ry  goods stocks , h a rd w a re  stocks, 
d ru g  s tocks . W e hav e  on ou r l is t a lso  a  
few  good fa rm s  to  exchange fo r such  
stocks. Also c ity  p ro p erty . If  you w ish 
to  sell o r exchange  y o u r b u s in ess  w rite  
us. G. R. B usiness  E xch an g e , 540 H ouse- 
m an B ldg., G rand  R ap ids. M ich. 859

F o r Sale—A com plete  p lum b ing  a n d  tin  
shop w ith  g a ra g e  in  connection . A  fine 
location  fo r th e  r ig h t m an . L a rg e  tra d e  
w orked  up  in  p lum bing , t in n in g  and  
roofing; th e  only g a ra g e  in  tow n. B u ild 
ing  an d  b u sin ess  open fo r inspection . A d
d ress  L. B. 127, C ovington , Ohio. 220

$30,259 s to ck  of clo th ing , shoes, m en ’s 
fu rn ish in g s  a n d  notions, a lso  tw o -s to ry  
solid  b rick  bu ild ing , w o rth  $9,000. All 
c lear, to  e x c h an g e ’ fo r a  good fa rm  or 
tim b e r  lands. P lea se  do n o t a n s w e r u n 
less you h av e  fa rm s  th a t  a re  c lear. A d
d ress  P . O. Box 493, N ew  London. W is., 
w here  s to ck  is  located .______________ 206

C ash  fo r y o u r b u sin ess  o r p ro p e rty . I 
b rin g  bu y ers  a n d  se llers  to g e th e r. B u si
ness p laces, an d  rea l e s ta te  bou g h t, sold 
an d  exchanged . I f  you w a n t to  g e t in to  
o r ou t of business , w r ite  m e. I  have  
fa rm s  th a t  ca n  be exchanged  fo r s to re s  
an d  s to re s  th a t  can  b e  tra d e d  fo r rea l 
e s ta te . I  h av e  ca sh  b u y e rs  looking fo r 
open ings an d  b usiness  p laces fo r sale . L e t 
m e know  yo u r req u irem en ts . E s ta b lish ed  
1881. F ra n k  P . C leveland, R ea l E s ta te  
E x p e rt, 1261 A dam s E x p re ss  B uild ing , 
Chicago. 111.__________________________198

M erchand ise  of all k in d s  b o u g h t fo r 
cash . S ales s tr ic tly  confidential. D e tro it 
M ercan tile  Co.. 345 G ra tio t A ve, D etro it, 
M ich. 215

F o r R en t—A t E lm ira , M ich., la rg e  lig h t 
double sto re . $15 m onth , w ith  gas, fu rnace , 
shelv ing , tab les , liv in g  room s. A. W .
S te in. F en to n , M ich.________________ 214

W e buy  an d  sell seco n d -h an d  s to re  fix
tu re s . G rand  R ap id s  M erchand ise  & F ix -
tu re s  Co., 803 M onroe Ave._________236

Sale or E x c h an g e—C lothing, shoes an d  
fu rn ish in g s , do ing  a  good business , long 
es ta b lish ed  in  a  c i t -  of 5,500, S o u thern  
M ichigan. W ill exchange  value  fo r va lue  
fo r a  g en e ra l r .i . rch an d ise  s to ck  in  a  
sm a lle r  tow n , w ith  a  good fa rm in g  tra d e . 
A ddress  N o. 233, c a re  T ra d esm an . 233

F o r  Sale—S tock  d ry  goods, shoes, g ro 
ceries, sm all tow n  in good fa rm in g  coun 
try . E s ta b lish ed  10 y e a rs  an d  h av e  good 
trad e . S tock  an d  fix tu res  in v e n to ry  a b o u t 
$9,000, w h ich  can  be reduced. A splendid  
opp o rtu n ity . Good rea so n s  fo r selling. 
A ddress No. 234, c a re  T ra d esm an . 234 

We pay  CASH fo r m erch an d ise  stock  
a n d  fix tu res. G rand  R ap id s  M erchand ise 
& F ix tu re s  Co., 803 M onroe A ve. 235 

To E x ch an g e—F in e  160 a c re  N oble 
county . O klahom a fa rm ; th is  is e x tra  
good lan d ; p rice  $50 p e r a c re ; $3,000 in 
cum brance . W hat hav e  you to  offer in 
exchange fo r th e  eq u ity ?  W ill g ive you 
a  good b a rg a in . A ddress F ra n k  P. C leve
land. 1261 A dam s E x p re ss  B ldg., Chicago,
IU.____________________________________ 203

To tra d e  A rk an sas , O klahom a, T exas  
fa rm s  fo r m erch an d ise  o r c ity  p roperty . 
B ox 67, H atfield , A rk.________________ 106

F o r Sale—C onfec tionery , ice cream , 
b u sin ess  lunch  a n d  b ak e ry . L o c a ted  op
posite  un ion  depo t a n d  b o a t land ing , in 
tow n of 35,000 in h a b ita n ts  on L ak e  
M ichigan. H a t e o th e r  b u s in ess  to  a t 
te n d  to  a n d  w ill se ll v e ry  reasonab le . 
Sales av e ra g e  $50 p e r  day . 75 p e r  cent, 
tr a n s ie n t  tra d e . A ddress  No. 941, c a re  
T ra d esm an . 941

G rocery  a n d  ice c ream  p arlo r, do ing  
cash  business . W ill sell reasonab le  fo r 
cash . R eason fo r selling, too old to  a t 
tend  to  business. Good location . 321 
K an sas  A ve., K an sas  C ity, K an. 146

F o r Sale—C lean s to ck  of g e n e ra l m e r
chand ise , loca ted  in  tow n 1,400 p opu la 
tion , do ing  $25,000 a n n u a l business. Good 
reaso n s  fo r selling . A ddress B ox 205, 
Yale, M ich. 30

If  you w ish  to  buy , sell o r exchange  any  
le g itim a te  b usiness  of an y  k ind , anyw nere , 
consu lt o u r B u sin ess  C hance D ep a rtm en t. 
I ts  o pera tion  is  n a tio n a l in  scope and 
offers unexcelled  se rv ices  to  th e  seller, 
a s  well a s  th e  buyer. A d van tageous ex 
changes  fo r o th e r  p ro p e rtie s  a re  o ften  
a rran g e d . In  w ritin g , s ta te  fu lly  y o u r ' 
w an ts . T he  V arlan d  S ystem , C ap ita l 
B ank , St. P au l, M inn. 814

S afes  O pened—W . L. Slocum , sa fe  ex 
p e r t and  locksm ith . 97 M onroe Ave., 
G rand  R ap ids, M ich. 104

F u rn itu re  B usiness  F o r Sale—W ill in 
voice a t  abo u t $12,000. L oca ted  in T u r 
lock, in  th e  fam ous T urlock  ir r ig a tio n  
d is tr ic t. O ver 175,000 a c re s  in  th e  d is 
tr ic t. P opu la tion  3,000. G row ing every  
day . Good reaso n s  fo r selling. Sales la s t 
yea r, $30,000. A ddress Box 217, T urlock , 
Cali.___________________________________ 20^

W ill p ay  cash  fo r s to ck  of shoes and  
rubbers . A ddress M. J . O., c a re  T ra d e s 
m an. 221

F o r Sale— D ouble b rick  block. T he 
c lo th ing  and  fu rn ish in g  s to re  is stocked  
w ith  a b o u t $8,000. T he d ry  goods s to re  
is  read y  fo r stock . S helv ings, fix tures, 
e v e ry th in g  needed. B usiness  es tab lished  
27 yea rs . A lw ays p rosperous. R eason 
fo r selling, w ish  to  re tire . A ddress A. J. 
W ilhelm , T ra v e rse  C ity , M ich. 130

HELP WANTED.

W a n te d —Good sa le sm an  fo r c ity  trad e . 
A lso m an  to  c a rry  sideline in  M ichigan, 
In d ian a , Ohio an d  W isconsin . Do not 
rep ly  un less you m ean business. N a tio n 
a l L iquid  Soap Co., 702 B ridge  S t., G rand 
R ap ids, M ich. 232

W a n ted —S ubsc rip tion  so lic ito rs  w ho 
h av e  had  a c tu a l experience  in  secu ring  
su b sc rib e rs  fo r tr a d e  jo u rn a ls . S ta te  e x 
perience , leng th  of tim e  em ployed and  
n am es of fo rm e r em ployers. A ddress No. 
S97. ca re  M ichigan T ra d esm an . 897

W a n ted —C lerk  fo r g en e ra l s to re . M ust 
be sober an d  in d u s trio u s  an d  h av e  som e 
p rev ious experience . R efe rences  required . 
A ddress S to re, c a re  T ra d esm an . 242

SITUATIONS WANTED.

W a n ted —A position  by reg is te red  
p h a rm ac is t. Addres.s No. 224, c a re  M ich
igan  T rad esm an . * 224

AUCTIONEERS. •

A uction  Sale—E x p e r t se rv ices  g u a ra n 
teed  closing  ou t o r red u c in g  sto ck s  of 
m erchand ise . F o r  d a te s  an d  in fo rm ation  
w rite  to  H e n ry  N oring , A uctioneer, R eeds- 
burg , W is. 115

OFFICE O U TFITTERS
LO O SE LEA F SPE C IA L IST S

217-239 Pearl St. (near the bridge), Grand Rapida, Mich

AWNINGS

O u r specia lty  is A WNtNGS FOR STORES AND 
RESIDENCES. W e m ake comm on pull-up. 
chain  and  cog-gear roller aw nings.
T en ts. H orse. W agon. M achine and S tack  
Covers. C atalogue on application.

C H A S. A . C O YE, INC.
Campa Ave.u and Louis St. GRAND RAPIDS, MICH

Safes That Are Safe

SIMPLY ASK US 
“ W hy do your safes save their 

contents where others fail?" 
SA FE SAFES

Grand Rapids Safe Go. 
Tradesman Building

Parcels Post Zone 
Maps

We are prepared to furnish local 
zone maps, about 10x14 inches in 
size, showing tow ns located in first 
and second zones from the place of 
com putation (similar to the map 
printed in the  Michigan Tradesman 
of Dec. 11). as follows:

500.......... ..........$11.00
1000.......... ..........  13.00
1500.......... .........  15.00
2000.......... ..........  17.00

This includes the making of an en
graved plate about 8 x 1 0  inches in 
size and the printing a t top or bot
tom of plate several lines setting 
forth who is responsible for the dis
tribution  of the map. On account of 
the  tim eliness of the map. due to the 
in terest in parcels post a t th is time, 
no souvenir would be more generally 
appreciated than  this.

Tradesman Com pany 
Grand Rapids, Mich.

Use

Tradesman Coupons
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The Keynote of Success in City 
Building.

Menominee, July 1—In the inter
ests of a bigger, better and busier 
Menominee 200 of its business and 
professional men sat down to a “Get 
Together” dinner held in the dining 
rooms of Hotel Menominee.

Not in recent years and perhaps 
never in its history has there been 
gathered together a larger body of 
men intent on the single purpose of 
Menominee's betterment and pro
gress.

The long tables were filled to their 
capacity and when the excellent menu 
had been served and the repast was 
over, it was equally true of those who 
had partaken of the feast.

During the banquet Montpas’ or
chestra furnished music and as pa
triotic and folk-lore song selections 
were given the banqueters sang 
heartily and all arose and joined in 
the singing of “The Star Spangled 
Banner," the closing number.

L. L. Prescott, President of the 
Commercial Club, called to order and 
introduced ex-Mayor H. T. Emerson, 
who spoke briefly on co-operation 
and its splendid manifestation in 
“Made In Menominee*’ week prepara
tions and in the meeting of the 
evening. He complimented the com
mittee of young men who had in 
charge the programme for “Made In 
Menominee” week and expressed the 
appreciation of the business men of 
the city for what they had done.

W. S. Fellows, chairman of “The 
Made In Menominee” week, said it 
did the business men and citizens 
good to touch shoulders in this move
ment and that if everybody would 
pull together the results will be sur
prising. He urged a more definite 
co-operation of employers and em
ployed and said that there was need 
of creating a little better feeling 
among the working-men of the city 
as well as the business men. He 
made several helpful suggestions 
along lines of city development and 
city loyalty which were well re
ceived.

Col. C. W. Mott spoke on organi
zation at some length, giving some 
valuable suggestions about the 
growth of the community.

“The real foundation for Menomi
nee’s success,” said Col. Mott, “as a 
manufacturing and commercial loca
tion is by being supported by an in
telligent and up-to-date agricultural 
population.

“If Menominee county, in the next 
twenty years, can become the proud 
possessor of a large rural population 
three times greater than its urban 
population, will stand upon a concrete 
foundation of permanent prosperity.

“No financial panic, or other dis
turbing element, would be able to 
shake or crumble its success, and 
when that condition is arrived at, 
manufacturers and commercial houses 
will seek, through their own efforts, 
locations in Menominee county.

“You have better advantages for 
the upbuilding of a prosperous city 
of a hundred thousand or more in
habitants than many other locations 
that have succeeded in doing this.” 

Harry T. Atwood, the speaker of

the evening, of the Chicago Associa
tion of Commerce, gave an address 
on “The Value of Organization and 
Co-operation.” Mr. Atwood is a 
pleasing speaker and gave many in
cidents of city growth and in elo
quent manner and style drew a pic
ture of the Greater Menominee and 
the und erlying forces of city develop
ment as well as National greatness. 
Mr. Atwood’s address was listened to 
with intense interest and was liberal
ly applauded.

Closing the exercises of the even
ing, Mr. Bender, who is at the head 
of the promotion forces of the pres
ent movement, explained its purposes 
and methods more fully and called for 
volunteers who would work for an 
increased membership among the men 
of the city in this commercial associa
tion which was about to take active 
and important steps for the practical 
up-building of the industrial and civic 
life of Menominee.

To Stimulate Trade By Rebating 
Fares.

Benton Harbor, July l—At the 
last meeting of the Business Men’s 
Association, a commitee consisting of 
C. J. Peck, F. G. Prideaux and S. W. 
Trick made a report on the plan of 
arranging to have the merchants 
make a rebate of fares to those who 
come in from other towns to trade. 
The committee favored the plan and 
after considerable debate, in which W. 
S. Waite, C. J. Peck, H. U. Rapp, 
B. D. Johns, Secretary Hall, Treas
urer Rahn, President Young and oth
ers participated, it was decided that 
fares should be refunded to all per
sons coming here to trade on the in- 
terurban or steam roads within a dis
tance of thirty miles provided they 
trade to the extent of $3 with the 
merchants who affiliate with the As
sociation. The committee was re
quested to continue its work and as
certain the sentiment of the retail 
dealers of the city, also to map out 
a plan of procedure.

J. O. Rowe was called on and made 
a very interesting address in which 
he explained the methods by which 
the merchants held trade in Benton 
Harbor forty years ago. He said that 
in those days all worked together 
in harmony and used every effort to 
keep trade at home. His remarks 
were listened to with close attention 
and warmly applauded.

The committee appointed to confer 
with the Development Co. in regard 
to the hiring of a paid secretary re
ported that owing to the absence of 
members of the executive committee 
of the Development Co., from the 
city no definite action had so far been 
taken. The committee consisting of 
E. C. Flarner, H. U. Rapp and M.
J. Hall will meet with the Develop
ment Co. officials in the near future. 
It was said with funds in the treas
ury to secure factories, now is the 
time to have some one interview 
Chicago manufacturers who are com
pletely disgusted over the unreason
able attitude of the labor unions and 
are determined to remove their 
plants to open shop towns.

The Cost of Being Late.
A young Kentuckian has lost a big 

fortune by being twenty minutes late 
in keeping a business engagement.

The cheerless old fellow with the 
scythe always gets all that is com
ing to him.

And there is many a bad scar on 
our fortunes where he has had to 
prod us up to the mark.

Time is cheap, and we are apt to 
think we can filch it as we will. But 
it is always ourselves we rob, not 
time.

There are, few, if any rules of con
duct more important and yet more 
lightly neglected than that of prompt
ness in keeping appointments.

Maybe you can waste your own 
time by being late in keeping engage
ments and feel that the loss, is your 
own affair. But it is also the affair 
of the man you keep waiting. You 
waste his time, too. If your time is 
worthless, maybe his is not. He may 
conclude that his time is worth more 
to him than you are.

In many cases it may not matter 
much. But one never knows until 
afterward whether it matters or not. 
And through false politeness we are 
usually assured that it does not matter 
even when it does.

Only the idle and careless, whose 
time is of the least value can afford 
to waste it by looseness in keeping 
engagements.

It may be hard to acquire the fixed 
habit of always being on time, but 
it can be done and it is worth while 
to do it.

Great business men have this habit. 
Napoleon would not have been Napo
leon but for his unfailing promptness.

Men of great affairs, whose time is 
most completely taken up, are usu
ally on time. It is they who know 
best the value of time and the im
portance of saving it by being prompt.

The Elongated Mr. Peck.
Conductor Peck, the cadaverous 

representative of the Passenger De
partment of the G. R. & I. on the 
Traverse City division, is very much 
thought of by the people along the 
line, but they would think a heap more 
of him these days if he would pull out 
of Walton Junction with a little more 
expedition and thus save them the 
necessity of fighting the army of in
vaders in the shape of mosquitoes 
which swarm in upon the passengers 
while the train is waiting at the sta
tion. Knowing ones insist that Peck 
has a regularly enlisted army of in
vaders and that when his train is not 
in Walton, they sit behind the stumps 
sharpening their bills, so as to be in 
readiness to make a charge when the 
whistle announces the approach of the 
train. Not content with his success 
in the mosquito line, he recently lost 
two swarms of bees out of a carload 
of bees which was going to Traverse 
City, greatly to the amusement (?) 
and somewhat to the dismay of the pas
sengers, who naturally resented the 
intrusion. Mr. Peck undertook to 
take one swarm of the bees home, 
but they left the train at Traverse 
City and assembled in a tree in the 
park connected with the depot. A 
passenger who thought he could save

the price of a bed by sleeping under 
a tree in the park woke up the next 
morning to find that the bees had 
stung him in the face so many times 
that he could not see out of his eyes. 
Mr. Peck probably knows more peo
ple in Northern Michigan and more 
tourists who visit Northern Michigan, 
than any other man in the Grand 
Traverse region and despite his age— 
he will be 67 in August—he is the 
livliest live wire on the line of the 
road.

Butter, Eggs, Poultry, Beans and Po
tatoes, at Buffalo.

Buffalo, July 2—Creamery butter, 
fresh, 25@27c; dairy, 23@25c; poor 
to good, all kinds, 18@21c.

Cheese—Fancy, old 17@18c; choice, 
15@16c; new fancy 15@15j£; poor to 
com m on, 6@13c.

Eggs—Choice, fresh candled, 21@ 
22c; at mark 20@20J^c.

Poultry (live)—Turkeys, 13@14c; 
cox, 12@12J^c; fowls, 16@17c; springs 
17@20c; ducks, 14@15c.

Beans—Red Kidney, $2@2.25; white 
kidney, new $3@3.25; medium, $2.40; 
narrow, new $3@3.25; medium, $2.40; 
narrow, new $3@3.40; pea, new $2.30 
@2.35.

Potatoes—New 1.75@2 per bbl.
Rea & Witzig.

Detroit—The Miller-Selden Electric 
Co. has purchased from Joseph Mack 
the property at 115-119 State street, 
a brick building occupied by the 
Joseph Mack Printing Co., with a 
frontage of 50 feet and a depth of 90 
feet. The deal also involves the pur
chase of a lease running to Mr. Mack 
from the Vinton Co., covering the 
property at 121-123 State street. The 
value is estimated at about $50,000.

Detroit—The Charles Uel smann 
Co., manufacturer of pickles, has 
merged its business into a stock 
company under the same style, with 
an authorized capital stock of $20,000, 
which has been subscribed, $l 000 
being paid in in cash and $19,000 in 
property.

Detroit—The Detroit Laundry, 
Machinery & Supply Co. has merged 
its business into a stock company un
der the style of The Detroit Laundry 
Machinery Co., with an authorized 
capital stock of $10,000, all of which 
has been subscribed and paid in in 
cash.

No matter how busy you are, you 
can never afford to ignore a message 
showing how men in your business 
are making money.

Some men have a wonderful aim, 
but never deliver because they lack 
the punch.

BU SINESS CHANCES.

ATTENTION MERCHANT! Do you 
req u ire  financial help? A re  yo u r c re d i t
ors p u sh in g  you? I f  so. w e w ould a d 
vise t h a t  you see us. W e m a y  be  ablt 
to  help  you. W e c h a rg e  n o th in g  fo r  in 
te rv iew . E v e ry th in g  s tr ic tly  confidential. 
C. W . M oore & Co., 803-805 M onroe A ve ,
G ran d  R ap ids. M ich._____________ 250

W a n te d —To co rrespond  w ith  p a r ty  o r 
p a r t ie s  d e s irin g  to  em b ark  In th e  d ry  
goods an d  lad ies’ fu rn ish in g s  business , 
in  th e  b e s t c ity  In M ichigan, w ith  excel
le n t o p p o rtu n ity  fo r success. A ddress 
Jo h n  S. W a lk er, M uskegon, M ich. 251 

F o r  Sale—A sm all d ru g  s to ck  a n d  soda 
fo u n ta in , w ell located  in  M uskegon. N o 
tim e  fo r it. A dd ress  D r. J .  O. B a tes , IS 
F i r s t  S t. 252

mailto:2@2.25
mailto:3@3.25
mailto:3@3.25
mailto:3@3.40
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SUM M ER TIM E  
IS T E A  TIM E

TETLEY’S
INDIA

CEYLON

TEAS
Are good for that tired feeling

Fragrant 
Delicious 
Invigorating

Hot or Iced

Call and see our Tea Tree grow
ing from a seed from the Imperial 
Gardens.

THE TEA HOUSE

Judson G rocer Co.
The Pure Foods House 

GRAND RAPIDS, MICHIGAN

M odern Plant 
C om plete S tock  

C om petent O rganization  

L ocation

These advantages enable 
us to guarantee prompt 
and satisfactory shipment 
of all orders intrusted to 
our care. Special atten
tion to mail and telephone
orders. ^  ^  ^  ^

W o r d e n  Q r o c e r  C o m p a n y

Grand Rapids—Kalamazoo

The Prompt Shippers
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I Told You So
Pouring vinegar into an open wound will sooth and heal 

it just as quickly and effectually as “I told you so” will cor
rect a mistake.—IV. L  Brow nell.

When your trouble comes, when the fire destroys 
your books of account or the thief steals your money 
we shall simply feel sorry for you. We shall not 
say "I told you so.” But we do say right here and 
now, and we say it candidly too, that if you are not 
already supplied, you should at once place in your 
store or office a good dependable safe. We can save

you money, big money, and also furnish you with the best safe made.

î&JKÉI

WRITE US TO-DAY AND LET US GIVE YOU FURTHER INFORMATION

GRAND RAPIDS SAFE CO. Tradesman B/dg., Grand Rapids, Mich.



.4

‘In a 
Class by 
Itself”

Manufactured
Under

Sanitary
Conditions

Made in

Eight Sizes: ;Ä |

G. J. Johnson 
Cigar Co.

Makers

Grand Rapids, M ich


