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A LIFE CREED
[John RusU'in’s Pledge of »he Guild of St. George.l

TRUST in The Living God, Father Almighty, 
Maher of Heaven and Earth. We trust in the 

kindness of His Law, and the goodness of His 

Work. And we will strive to love Him and to keep His 

Law, and see to His Work while we live.
We trust in the nobleness of human nature, in the 

majesty of its faculties, and fullness of its mercy and the 

joy of its love. And we will strive to love our neighbors 

as ourselves; and even when we cannot, we will act as

if did.
We will not kill or hurt any living creature need

lessly, nor destroy any beautiful thing; but will strive to 

save and to comfort all gentle life, to guard and to per

fect all natural beauty on the earth.
We will obey all the laws of our country faithfully, 

so far as they are consistent with what we believe to be 

the Law of God; and' when they are not so, or seem in 

any wise to need change, we will oppose them, not with 

violence, but deliberately and loyally.
We will strive daily to raise body and soul into 

higher powers of duty and happiness; not in contention 

with others, but for the help, delight and honor of others, 

and for the joy and peace of our own lives.
We will labor with such strength and opportunity as 

God gives us for our daily bread; and all that our hands 

find to do, we will do with our might.
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FRANKLIN CARTON SUGAR
You’ve noticed how customers buy a barrel of flour, a 

box of soap, a basket of potatoes or a box of canned goods, 
because they use such articles regularly and wish to keep a 
supply in the house. They’ll buy FRANKLIN CARTON 
SUGAR the same way. a whole container at a time, if you’ll 
suggest it to them. They know what sugar is, they use it 
every day, they expect to go on living and using sugar all 
their lives. There’s no reason for selling a woman one or 
two pounds of sugar at a time as if she had to “try” it like 
some entirely new thing. Sell her a whole container! It's 
a better sale for you because you make the profit on every 
carton in the container in one sale, you make one delivery 
instead of many.

The most popular grades of Franklin Carton Sugar 
are packed in containers an average family can buy—
24, 45 and 60 lbs.

THE FRANKLIN SUGAR REFINING CO.
PH ILA D E LPH IA

‘‘Your custom ers k n o w  F R A N K L IN  C A R T O N  SU G A R  
is C L E A N  sugar.”

ALWAYS THE

SAME COFFEE
A ND  SAME QUALITY

It must be a great satisfac
tion for dealers to handle coffee 
of “WHITE HOUSE” charac
ter—thus eliminating all doubt 
and uncertainty, and absolutely 
insuring against complaint and 
possible loss of good customers. 
You cannot say too good things 
about “WHITE HOUSE”-fo r  
the good things are really there. 
The coffee will “back you up” 
every time.

JUDSON GROCER CO.—Grand Rapids, Mich.
W holesale Distributor» of  

DW 1N E LL-W R 1G H T C O M PANY PRO DUCTS

Don't forget to inclu 
a box in your next order

Lautz Snow Roy Washing Powder
Buffalo, N. Y.
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C L O V E R L A N D .

Zephyrs From  the U pper Peninsula 
of Michigan.

Marquette,  July 15— 1 he Blue
( loose High I hill is becoming a fav
orite summer drink at Marquette, and 
is now riding on a wave of popularity, 
Ernie Hush, Louis Yielding and other  
high grade “harkccps" have added it 
to their "repertoire" of mixed drinks.

The Upper Peninsula Development 
bureau here planned to put on a ca t
tle show on Sept. 1 to 5. to he known 
as the .Cloverland Cattle Congress. 
This is intended to he an elaborate 
assembling of all the best herds of 
cattle in Cloverland and will be a 
revelation to our down the State and 
Wisconsin neighbors,  as to how far 
we arc on the way for material  agr i
cultural development,  as there is a 
serious, stunted and dwaried miscon
ception of the magnitude of our  agri
cultural foundation as to possibilities 
and opportunity tor development ex
isting’ in this region, and it is hoped 
that the Cattle Congress will do
mu ch tow arel educating tlu out side
wo rid as i )iir vast ag riculj t i r a i re
source■s o;f our rapid strides■ in tile
d o »pli K*nt of them

Foni mu l i praise can not 1>c g iven
1 o the l 'p per I 'eninsiila I ) e y elopment
Bureau foir  th e mighty work that they
arc■ di >ing in all of our li Í tei'll cmin
tic s. ;ili olii r S uch broad and lil i e r a i

lin es that llí 1 section 1-an 1>oas t of
«reItin g  t<¡I much at tention andl no
se<.’til i11 CiOlli] ilaiii of not tt ing
e n i >u g;h. .\llíl it behonvi IS  c v er y pub-
lio spirite d man in the Uppc r P<in in-
sula who believes in his community,  
and who stands for its future to up
hold the hands and the arms of the 
Upper Peninsula Development Bureau 
and help them to carry on this 
mighty work of development.

Only a few weeks ago we regre t
fully announced that Attorney John 
Cummisky, of Escanaba, a brilliant 
and popular  attorney,  had the mis
fortune to loose his left hand by the 
accidental discharge of a gun. Now 
it is our painful duty to report  a far 
more sad and serious accident to him 
by which the poor fellow lost  his life

in an automobile accident early last.
Tuesday morning . l ie wa,, returning
with his par tner, Newton (J. Spen cer,
in Mr. Spencer’:s automol >ile fi:om
Menominee, v. hi re he hai1 been a t 
tending to some legal bit:siness, aúd
the actrident ciccuncri <in an CS”
curve m •ar Nade; m, when owing •to a
heavy f>>g. the c;ir headed for a ditch
and overtn ruled. the wind shield pill-
iling Mr . Cimimi sky across, the throat
and ehe st, choking him t<» death lie-
fore the arrival of help c;une on the
sc cm

Sidna\\ is an unpretentious 1little
Upper 1Vninsula town, hut it has pro-
duccd a musical genius in the pirson
of Miss; Mabel Tin unpsoili. who has
recently• hi i n awarded a gold medal
for the highest sein darshi;p i n a class
of (too ;students in finishin g up a four
veals' Coursi on the piane) at the T o 
led" Cl mservati >ry of Mu sic.

The 1fourth  oi July i 'ration at 1ll  i n -
ium wa s deliver ed by a Calumet high
school hoy, Ei•nest AY:irren, who
pn ned himself an aldi- speaker and
an ora tor of r are ability 11 is talk
bristle.11 with p:itrii itism. I te  ut tered
many new and interesting views and 
handled his voice and gestures with 
an ease and grace that was rem ark
able.

Will Pohlman is at the present time 
spending his vacation at some un
known point. Rumors arc all oat that 
he went to South Africa, but we be
lieve he is making some vast improve
ments on his goat farm at Michigam- 
me.

And by the way of CX]dam it ion,
Willie Tape rt, the cap able T rade sin an
corres ponde nt from the So" , is man-
aging direct or of the Corn well Beef
Co., one of the subsii liary comp anies
of Swift IX Comp:my. It is a
welt 1mown fact that. Swift & ( oin-
pany h ave for many years been hg-
ur ing to mi like every part rif th e un-
fi irt milate benine of In pit the mal e and
lemahi- pers nasion, hit t it is a n.■vi-la-
lion to us 1lo discovc r that their  Soo
In a ne h is handling such a pierfeet
brand of " Fertilizer.' ' Tlu ■ gr<catest
sur]) nis è of all is that the pa ckag;e has
reach ed Ma.rcpiette w ith Mr . l a per t ’s
comp liment s. Why iis this tint;t? it

gol ill that il speaks for itself.
U'hv, il is past the advertísäug stage
W in don't you set ci price on it? It
is SO good lira Donald Laiird.

Kaleidoscopic K inem atics F rom  Kala-
mazoo.

Kalamazoo. July 15— Kalamazoo
Council, No. 15(1, held its regular 
meeting last Saturday night, at which 
time Fred A. Boyce was added to the 
membership roll. Mr. Boyce sells 
wall paper and is a member of the 
firm for which he travels. Another 
good addition to our Council.

Mrs. W . A. Cooke has recovered

enough from her operation so that
she is aflie to lx ar. mn i the house
again.

Brothc ’ J . Cla rk was one of the
participa-its in th • usual Fourth of
July celi hr: til'll, with th ' result  that
he has a ha d!y 1>timed Itand.

Not tc 1,e out' one by the test of
tlu hoys . 1irothe r J. F. Geary tried
to hold i 1V 0111.41 candle in his hand
and it e\p i .del u the vrong place.
so that he has ; hand which is the
mate of Br >th.er l i n k ' s . With care-
ful nltei tin n both tvuiin ls should he
healed will lout er ions results, al-
though the se inj tries t<> the hands
si iiiicUm cs result quite s -ri< litsly.

1 >11! P rot hcr, C. F. O x .per, of Cass-
opolis, : las n. itil i e d u s that  he was
injured ah. >ut th e face with a grind-
stone w ii i exp] oddd th e Fourth and
will be Ui preset i t a ! le i >r about ten
days. 1’ar ¡culai s were not received
with the m .tice. This  ri minds us that
all of <u n ' new memlic rs should be
impress ed ii ith the inf' >rmati<>n that
all aecii len :s mu St he re p.irti-d at i 1 1-
lumbus, i ti 'in, A ITI I IN T E \  DAYS.
Failure to do th s will invalidate your
claim.

j. w. .use, tallas. Texas, has re-
turned to Mi chi i an again and can he
found : t 117 C.r sIVi 'Id s trect. Detroit.
Clad t< h 11 e y m back in Michigan,
Brot het c 'lise.

1!. 11 owe, if Dein nt, was in the
city las L Wi-ek \>'edni'sd IV and Thurs-
day am 1 1. -i itigli his family with him.
Btisinc s n connection with his real
estate bn light him he re and they
were 1 te guests of thi Secretary and
ft is Wll A tel ev ram sent to the
writer fail ed to make i iimeetioiis and
Brothe r Rowe i roceede 1 to the house.
where A’ i S. 1 l| pleins ound them in
hiding h i r  re turn fro m a social call,
They -ctl trued to Del roil Thursday
night.

C. L If eatlt. if Roste tt Council, No.
I t. wa a visit« r at N< . 15it Saturday
evenie g and ii : s gladly welcomed by
the ho VS. He gave the "Ray ol
Hope" in a v e n instruí tive and pleas-
ing manner during the initiation of 
the new brother. Brother  Death will 
be with us a few weeks in the interest 
of Dwinnell. W right & f o , "I Boston, 
nuiking this the second of special 
trips to this terri tory in the interests 
of his firm and the rapidly growing 
codec business of Lee & Cady. K a l 
amazoo.

I see by the T radesman that several 
of our correspondents have been 
missing lor  the past two weeks and a 
suitable reward has been offered for 
their  apprehension. In justice to ottr- 
selves—for it looks very bad in the 
face of the royal entertainment ac
corded us by Mr. Stowe during the 
convention—will say that Mrs. H op
kins, daughter Frances,  and myself,

left "n our vacation a week ago hast 
Saturday morning at 3:30 in the m orn
ing. 1 was busy with a special man 
from Detroit testing my steering 
gear until 10:50 the night  before, went 
to lied at 1 a. m. and rose at 1:15 
to take him to the 2:30 a. m. train for 
Detroit, and then nulled out on the 
long drive 1" head off the hot weather. 
Henry P M emhardt  and Bobby Brix. 
,,f the Rock I »land Road, refr igerator  
inspectors, arrived from Chicago at 
s:5s Friday evening and made the 
trip with us. 1 sent a card irom Luri- 
ingtO’i t"  tile Tradesman sta ting that 
1 was lost in the woods and would 
not he heard from until af ter  my re
turn, which would account for the ab
sence of the Kalamazoo letters, but  
this must have gone astray. \ \  e 
drove hack from Ludington on July 
n after a very restful, non-fishing, va
cation. ' R. S. FEopkns.

D ates Selected for H ardw are D ealers’ 
Convention.

Kalamazoo. July 15—At the meet-
ing re th e F.xecutive G  »nun it te'e and
Advisee Boiard of the Mie higan
1 lardivi irt■ Dealers A SS",:iati( >n, held
this meirn ing in the ( «immereiai Club,
Fcbrtia ry 17. is. 19, 20 WC•re the dates
definite ly deiriiled upo n í(>r the twen-
tietli ann it al c  uivi-nti ( »n and exposi-
finn to hi ■ he-Id in Kal;anicizoo.

J. Char les Ross, of the Edwards »X
Chamb erilain 11 ardivar e t this
city, tvas ap pointed chai rman . .f the
Exposi t i ( in t hnnmittce and other
c< muni tie cs to have i:om píete irharge
of the four -days’ mec tinii will lie ap-
pointée1 t his afternoon.

11 w as di.finitely dceii led th at the
Armory would he used in staging the 
big $10,000 hardware exhibit which 
will bring to this city all lines of hard-
ware fre>m all over the United States,
The exp ositioni will he one of the larg-
est of it s kind ever hehl in Michigan.

For  sseveral yeat•s the Kalamazoo
hanhvar e deal ers h avc been attempt-
ing to bring the itonvention to this
city, billI ni-vet* hefcire have they been
able to Pike e:ire oi: the exhibit which
is held in eon nectij m with the annual
meeting Flic i i e w Armory building
will for m an ideal place for the cx-
hibit.

It wa s dich led t< hold tin- convi-n-
tion foi* four days , instead of three.
as has been the custom in previous
years. Fully■ five hundred members
of the organ:izatio n are expected to
at tend the ciinvention and hundreds
of manufacturers and jobbers from a 
over the United States will be here 
for the four days.

Art  is not a thing separa te  and 
apar t:  art  is only the best way of 
doing things.

Few of us want the things that are 
to be had for the asking.
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BA N K R U PT C Y  M ATTERS.

Proceedings in W este rn  D istric t of 
Michigan.

G rand Rapids Referee.
G rand  R apids, Ju ly  7—B ased  upon p e t i

tion  filed by c e rta in  of its  c red ito rs , th e  
G rand  R ap ids M otor T ru ck  Co., of G rand 
R apids, w as  ad ju d ica ted  b a n k ru p t b y  o r 
d e r of Ju d g e  S essions an d  th e  m a tte r  r e 
fe rred  to  R efe ree  W icks. A n o rd er h a s  
been m ade d ire c tin g  th e  ifficers of th e  
b a n k ru p t to  file schedules of its  a s se ts  
and  liab ilities , a n d  w hen such  schedules 
a re  received  th e  firs t m eeting  of c red ito rs  
will be called. T he G rand  R ap id s  T ru s t 
C om pany w as appo in ted  rece iver and  d i
rec ted  to  file an  inv en to ry  of th e  as se ts .

In  th e  m a tte r  of H a rry  R. P ick e tt, 
b an k ru p t, of G rand  R ap ids, th e  firs t 
m eeting  of cred ito rs  w as held. N o c red 
ito rs  w ere  p re se n t an d  no c la im s proved 
an d  an  o rd er w as en te red  th a t  no tru s te e  
be appo in ted . I t  ap p eared  from  th e  ex 
am in a tio n  of th e  b a n k ru p t th a t  th e re  
w ere  no a s se ts  n o t ex em p t and , un less 
fu r th e r  proceed ings a re  desired  by  c red 
ito rs, th e  e s ta te  w ill be closed a t  th e  
exp ira tion  of tw en ty  days.

Ju ly  8—In  th e  m a tte r  of L ucas B ro th 
ers, b an k ru p t, fo rm erly  m e rch an ts  a t  
M aple Grove, M issaukee county , th e  a d 
jo u rned  final m ee tin g  of c red ito rs  w as 
held. T he  final re p o rt and  acco u n t of 
W a lte r  R. A rdis, tru s te e , w as  considered, 
and  ap p roved ; final o rd e r fo r d is tr ib u tio n  
en te red  and  a  fina l d iv idend  of 5% p er 
cent, d ec lared  a n d  o rdered  paid . No 
cause  to  th e  c o n tra ry  h av in g  been show n 
by  cred ito rs , i t  w as  d e te rm in ed  th a t  a  
favo rab le  ce rtif ic a te  a s  to  th e  b a n k ru p ts ’ 
d isch a rg e  be m ade by th e  referee.

Ju ly  9—In  th e  m a tte r  of th e  V ictor 
P um p Co., b an k ru p t, of G rand R apids, an  
o rd er w as en te red  ad jo u rn in g  th e  first 
m ee ting  of c red ito rs  to  J u ly  22, an d  th e  
officers of th e  b a n k ru p t w ere  d irec ted  to  
a p p e a r  a t  th a t  tim e  fo r exam ination .

A v o lu n ta ry  p etition  w as  filed by E d 
w ard  J . C arroll, m e rc h a n t a t  M anton, 
and , in  th e  ab sence  of Ju d g e  Sessions, 
th e  o rd e r of a d ju d ica tio n  w as en te red  by 
R efe ree  W icks. C has. H . B ostick , cf 
M anton, w as appo in ted  custod ian , pend ing  
th e  election of a  tru s te e  by  cred ito rs . 
An o rder w as  also  en te red  ca lling  th e  firs t 
m eeting  of c red ito rs  to  be held  a t  th e  
office of th e  re fe ree  on Ju ly  22 fo r th e  
purpose of e lec tn g  a  tru s te e , p rov ing  
claim s, exam ina tion  of th e  b an k ru p t, etc. 
T he follow ing a s s e ts  a re  schedu led :
C ash  on h an d  ..................................  '•$  25 00
Slock in  tra d e  ................................... 1.050.00
f ix tu r e s  .................................................  250.00
A ccoun ts rece ivab le  ......................... 1,961.41

$'.‘.246.41
T he  follow ing c red ito rs  a re  lis ted ;

V illage of M anton, ta x es , (p re f’d) $ 37.11 
A r th u r  Sparling , F ife  L ak e  (secured  

by  c h a tte l m o rtg ag e  on m e r
chan d ise  s tock ) ....................... 212.00

U nsecu red  C red ito rs.
B u tle r  B ro th e rs, C hicago ................ $ 66.99
B row n Shoe Co., S t. Louis ..........  478.33
C harles  A. Coye, In c ............................. 20.00
C row ley B ro th e rs, D e tro it ............... 317.12
W m . C la rk  & Sons, C hicago ----- 12.00
U. O. Colson Co., P a r is  ..................  9.00
M. Doob & Sons Co., N ew  Y ork . .  59.54
Jo h n  F itc h  & Co., T ra v e rse  C ity 81.25
G. R. P ap e r  Co........................................  31.94
G oshen M illing Co., G oshen ............. 23.50
C om m ercial M illing Co., D e t r o i t . . . .  24.25
W . S. an d  J . E . G rah am  ................  12.84
G ow ans & Sons, Buffalo ................... 15.68
G. R. S ta tio n e ry  Co..............................  12 64
H an d  K n it H osiery  Co., S heboygan 100.00 
H erm an  W ile & Co., B uffalo . . . .  29-1.13 
H am m ond , S tan d ish  Co., S ag inaw  203.69
Ideal C lo th ing  Co....................................  136.89
Iverson  & P e te rso n , L ake C ity  ..  35.40
K o ern er M arsh  S’hoe Co., M ilw aukee 43.43
H . L eonard  & S o n s ............................. 27.77
M anton P roduce  Co., M anton ........  109.«.8
H oge M ontgom ery  Co., F r a n k fo r t . .  143.80
M. K. C o rse t Co., Jack so n  ..........  45.35
E . B. M iller Co., C hicago ..............  41.02
J . N . M u rray  Co....................-................  . 2<J 22
N a tio n a l G rocer Co., C adillac — . »67.14
N atio n a l B iscu it Co............................... 3.09.07
N ussbaum , G rossm an  & Co., C leve

la n d  ................................................... 11^-3
N ev e r F a il S uspender Co., G rio n s-

1k Id .............................................  8.50
Ohio R ubber Co., C leveland ........... 21.(5
M. P io w aty  & Sons ........................... 32.85
J . H . P ro u t & Co., H ow ard  C ity  . .  152.40
P. S tek e tee  & Sons ............................. 350.51
M. M. S tan to n  & Co., D e tr i i t  . .  25».S3 
R. P . S m ith  Sons & Co., Chicago 250.(0
Sp ielm an  B ro th e rs, C hicago ............  25.56
S h e re r G illett Co., C hicago ............  12.60
S tan d a rd  Oil Co....................................... 9-45
Geo. H . S eym our & Co....................... 22 (0
V inkm eu lder C om pany ....................... 100.00
V oig t M illing Co.....................................102 19
V alley  C ity  M ills, S ag inaw  ............  35.»0
W ilm er, W righ t & Co., C h ic a g o .. 38.27
E. W . W illiam s, W inona ................. S46.il
W orden  G rocer Co.....................................763.14
F ir s t  N a tio n a l B ank, W in o n a  ----- 75.75
W e st E n d  P o tte ry  Co., E a s t  L iv -

erpool .................................................  12.40
W a lk e r  C an d y  Co., M uskegon ........  49.88
X enia Shoe & Mfg. Co., X e n ia -----230 35
F ir s t  N a tio n a l B ank , X en ia  ............  80.06
W e ste rn  H a t  Mfg- Co., M ilw aukee 113 88 
L am b ertv ille  R u b b er Co., L a m b e rt-

v i l l e ................................  17640
E . G. S te a rn s  & Co., C h ic a g o ----- 41.28
W o rth in g  A lger Co., H illsdale  . . .  »0.60
W olson Spice Co., Toledo ------. . .  <5 ¡0
C leveland K n itt in g  M ills, C leveland  1(8.13

$6,817.19

Ju ly  10—In  th e  m a tte r  of H e n ry  M otor 
C a r  Co., b an k ru p t, of M uskegon, th e  a d 
jo u rn ed  special m ee tin g  of c red ito rs  w as 
held. T he second re p o rt an d  acco u n t of 
Jo h n  H . M oore, tru s te e , w as  considered  
an d  allow ed and  a  second d iv idend of 
18 p e r  cent, dec lared  a n d  o rdered  paid. 
A f irs t d iv idend  of 5 p e r  cen t, w as  paid  
in  th is  m a tte r  on M ay 1.

J u ly  11—In th e  m a tte r  of C. C. R ice & 
Son, b an k ru p t, m e rc h a n ts  a t  P o rtla n d , 
th e  firs t m ee ting  of c red ito rs  w as  held, 
and  G lenn S. B en jam in , of P ortlin-1, 
e lected  tru s te e  by c red ito rs ; bond fixed a t  
$5,000. F red  D. Vos, of G rand  R apids, 
E . A. R ic h a rd s  an d  Geo. W . A llen, of 
P o rtla n d , w ere  ap p o in ted  ap p ra ise rs . T he 
firs t m ee ting  w as th e n  ad jo u rn ed  to  
S ep tem ber 8, a t  w hich  tim e  th e  b a n k 
ru p ts  w ere  o rdered  to  ap p e a r  fo r ex a m 
ination .

J u ly  12—In  th e  m a tte r  if M artin  Rose, 
b an k ru p t, of M uskegon, th e  firs t m ee ting  
of cred ito rs  w as  held. I t  a p p e a rin g  from  
the  ex am in a tio n  of th e  b a n k ru p t th a t  
th e re  w ere  no a s s e ts  n o t exem pt, an  o r 
d e r  w as  m ade th a t  no tru s te e  be a p p o in t
ed. U nless fu r th e r  p roceed ings a re  r e 
q uested  by  c red ito rs  or fu r th e r  a s s e ts  
d iscovered , th e  e s ta te  w ill p robab ly  be 
closed a t  th e  ex p ira tio n  of tw e n ty  days.

Ju ly  14—In  th e  m a tte r  of A shley  & 
S m ith , b an k ru p t, fo rm erly  m e rc h a n ts  a t  
H ow ard  City, th e  final m ee tin g  of ci ed 
ito rs  w as  held. T he  final re p o rt an d  
acco u n t of W illiam  B. H olden, tru s te e , 
w as considered  an d  allow ed, arid  a  final 
d iv idend of 3% p e r  cen t, d ec lared  a n d  o r 
dered  paid . A f irs t d iv idend of 10 p e r  
cen t, w as paid  in  th is  m a tte r  on A pril 
3, m ak ing  th e  to ta l d iv idends fo r o rd in 
a ry  c re d itirs  13% p e r  cen t. N o cau se  to  
th e  c o n tra ry  h av in g  been  show  l  by  c red 
ito rs, it  w as  d e te rm in ed  th a t  a  favo rab le  
ce rtif ic a te  as  to  th e  b a n k ru p t 's  d is 
ch a rg e  be m ade by th e  referee.

St. Joseph Referee.
St. Joseph , J u ly  7—In  th e  m a tte r  of 

A ug u st P e te rs , b a n k ru p t of B en ton  H a r 
bor, th e  s to ck  a n d  fix tu res, w hich  w ere 
sold by  th e  tru s te e  to  O. D. B u tler, of 
L ansing , h av e  been  p u rch ased  by th e  
P e te rs  M usic Co., from  th e  la tte r ,  and  
M r. P e te rs , a s  m a n ag e r  of th e  com pany, 
h as  opened a  s to re  in  th e  sam e build ing  
he  fo rm erly  occupied.

Ju ly  8:—In  th e  m a tte r  of P ric ie  W . 
P e rry , b a n k ru p t of K alam azoo, fo rm erly  
of E v a rt, th e  re p o rt of T ru s te e  E lm er 
B irdsall show ing  ca sh  on h an d  of $40 as  
th e  en tire  a s s e ts  of th e  b a n k ru p t w as 
filed, an d  th e  t ru s te e  h a s  been  requested  
to  m ake a  final rep o rt a n d  acco u n t fo r 
th e  purpose  of closing  th e  e s ta te .

Ju ly  10—In  th e  m a tte r  of J a m e s  In g e r-  
soil D ay, b a n k ru p t of D eca tu r M orris, 
W a llb run , a  p re fe rre d  c red ito r of Chicago, 
h a s  filed h is  a n sw er to  th e  pe titio n  of 
T hom as E. G odfrey, deny ing  th a t  Mr. 
G odfrey is en titled  to  p r io r ity  in  his 
claim  of som e $1,100 to  th e  c la im  of 
W a llb run  of $1,500. Theo. N e tte r , a  p re 
fe rre d  c red ito r, h a s  filed a  pe titio n  to  
rec la im  c e rta in  p ro p e rty  now  in th e  h ands  
of th e  t ru s te e  an d  alleged  to  h av e  been 
sold on cond itiona l sa le  c o n trac ts . A n 
o rd e r w as  m ade by th e  re fe ree  fo r a  
h e a rin g  on th e  p e titio n  to  be held  a t  
his office on Ju ly  15.

Ju ly  12—In th e  m a tte r  of C la rence M. 
Jen n in g s , R o b ert J e n n in g s  a n d  Je n n in g s  
B ro th e rs, p a rtn e rsh ip , b a n k ru p ts  of L a w 
rence , T ru s te e  A m os B en ed ic t filed his 
firs t re p o rt show ing  ca sh  on h an d  of 
$1,149.68, and  req u es ted  a  firs t d iv idend 
of 5 p e r  cen t, be declared . T he  re fe ree  
lias ca lled  a  m ee ting  of th e  c red ito rs  a t  
h is  office on Ju ly  26, to  dec la re  a  f irs t 
d iv idend and  p ass  upon o th e r  m a tte rs  of 
in te re s t to  th e  e s ta te .

Ju ly  14—In  th e  m a tte r  of G eorge D. 
H ill, b a n k ru p t of B en ton  H arb o r, T ru s te e  
Loom is K. P re s to n  h a s  filed h is  final r e 
p o rt an d  accoun t, show ing  cash  received  
of $500, d isb u rsem en ts  of $276.78 a n d  b a l
an ce  on h an d  of $223.22. T he  re fe re e  h as  
called  a  final m ee tin g  of th e  c red ito rs  
a t  h is  office on Ju ly  26 to  d ec lare  a  
final d ividend, s e tt le  th e  ac co u n t of th e  
tru s te e , to  consider an d  d e te rm in e  w h e th 
e r  or n o t th e  tru s te e  sh a ll be au th o rized  
to  in te rp o se  ob jec tions  to  th e  b a n k ru p t 's  
d isch a rg e  an d  tr a n s a c t  such  o th e r  b u s i
ness  a s  m ay  p roperly  com e before th e  
m eeting .

“Betw een the Devil and the  Deep 
Sea.”

W ritte n  fo r th e  T rad esm an .
The situation in the railroad world 

seems to have settled  itself into a trial 
of endurance and it is only a question 
of how much m ore oppression the 
railroads can stand before they  go 
to the wall financially.

I t would seem th a t the politicians 
—which include the N ational and 
S tate law m akers—and the unth inking 
public are pursuing a course of per
secution tha t under o ther circum 
stances would not be to lerated  by a 
civilized nation. In stead  of pursuing 
the policy of “Live and L et Live,” 
which has m ade the U nited S tates the 
g rea test country  on earth , the sense

less cry of “Down w ith the Corpo
ra tions1’ still continues to be echoed 
by the unthinking press and the selt- 
ish business interests.

Men dealing individually w ith men 
in this enlightened age are generally 
inclined to apply the golden rule, re
ceiving therefrom  inestim able bene
fits in increased business, clear con
science and a h igher o rder of civili
zation generally. I t  is surprising  that 
th is policy of honesty, decency and 
to leration  is not carried fu rther and 
applied to the handling of co rpo ra
tions both from  legislative and a 
business standpoint.

T he situation  of the railroads has 
been thoroughly gone into and fairly 
placed before the public tim e and time 
again, only to be m et w ith a suspicion 
unw orthy of honest men, th a t the 
sta tem ents made w ere false and tha t 
the railroad sim ply desired to grind 
the public further.

The law m akers and politicians are 
not alone to blame for this situation. 
The business men of our centers of 
trade and m anufacture are placing 
ties across the track  to either stop 
or wreck the train  of progress. No 
sooner do the railroads give them  
notice of an absolutely necessary in
crease in freight rates than  the m anu
facturing  and com m ercial in terests of 
the various cities affected associated 
together in boards of com m erce of 
kindred associations a t once s ta rt a 
vigorous cam paign against such raise 
because it touches their individual 
pocket books, thereby show ing an u t
ter selfishness and a disregard of the 
welfare and righ ts of m illions of peo
ple, of which they ought to be asham 
ed. They do not take into consider
ation th a t the securities of these rail
roads are held by people of medium 
means, widows and orphans, whose 
entire w orldly substance has been in
vested for them  in railroad securities 
and that a blow aimed at the p ros
perity  and financial in teg rity  of the 
great business builders of the Nation 
places the clamp of penury upon 
those who are dependent upon the 
dividends or in terest on bonds paid 
by the railroads and upon the savings

banks which have purchased these 
securities w ith the funds entrusted  to 
their care by the wage earners of the 
country, and that the ill effects of 
such action are felt from  coast to 
coast and from  the to rrid  zone to  the 
frozen north.

I t  it not tim e th a t business m en of 
this country, a g reat m ajority  of 
whom  are generally  broad minded 
and honorable, should look this s it
uation squarely in the face and loan 
the w eight of their influence to secure 
for the railroads justice at the hands 
of the public and the law m aking 
bodies.

This course has got to be pursued 
or the railroads will be forced into 
the hands of receivers through  the 
curtailm ent of their earn ing power 
and the country  at large p roportion 
ately. Capital badly abused by the 
unthinking populace has fought 
against heavy odds to keep the a r 
teries of com m erce open but there 
is a lim it to  all th ings and there 
s e e m s  to be an inclination on the part 
of those who have borne the brunt 
of the burden by furnishing the money 
to carry the railroad operations to  
w ithdraw  their support and let the 
public suffer the consequences of its 
folly.

The enorm ous g row th of th is Na
tion has been rendered possible only 
by the laying of ribbons of steel in 
uninhabited te rrito ry  resu lting  in the 
developm ent of localities th a t o th er
wise would still rem ain unsettled. 
T here is a crying need for continu
ance of this developm ent but it cannot 
be accom plished if the business in ter
ests. the politicians and the public 
still continue to so ham per the rail
roads as to m ake it im possible for 
them  to live. Paul Leake.

D on’t slam the door of your sym 
pathies on any one—you can’t afford 
it.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one tha t complies with the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & R ichardson Co.
Burlington, V t.

$500
will purchase a portion of the same issue of

First Mortgage Bonds
which your bank or banker, or the large investor, buys. 

Your savings, invested this way, will bring

6% T ax Exempt
and your only responsibility or care consists in clipping 

your interest coupons twice a year.

Ask for circular on 
Citizens Telephone 6% Bonds

HOWE, CORRIGAN & CO.
533-535 M ichigan T rust Bldg. Grand Rapids, Mich.
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N E W  YORK M ARKETS.

Special Features of the Grocery and 
Produce Trade.

S pecial C orrespondence .
New York, Ju ly  14—A lthough the 

decline in the price of coffee since 
last O ctober am ounts to  som ething 
like $7 per bag, the loss has no t been 
shouldered by roasters and grocers. 
T hey  can view the situation with 
calm ness and can now recoup any 
losses they  m ay have sustained when 
the bean w as 6}4 c h igher than  now. 
The situation all around a t the m o
m ent is m ore cheerful and, while 
there is much room  for im provem ent 
in the volume of actual business done, 
the feeling is th a t prices can not go 
much if any longer. Rio No. 7 in an 
invoice way is w orth  f>c and Santos, 
4s, l l jd c . In store and afloat there 
are 1,659,270 bags, against 2,209,347 
bags a t the sam e tim e a year ago. 
Milds are  quiet, but there is a better 
feeling. Good Cucuta, llk£c.

T here is ra th er a' quiet m arket for 
teas, but stocks are not especially 
large, and with firm m arkets rep o rt
ed at prim ary points the future is re 
garded with a good deal of confidence.

Rice m ills at the South are holding 
on for full ra tes and are, apparently , 
obtain ing  them . New crop is looking 
fine, and will come on the m arket 
w ith old stock p re tty  well sold up. 
Choice to prime,

Spices move only in the usual m id
sum m er fashion. B uyers take the 
sm allest possible quantities and are 
waiting, as they have been for a long 
time to see w hat effect the tariff will 
have.

M olasses is dull, as m ight be ex
pected. The volum e of trad ing  is 
small and quotations show absolutely 
no change—good to  prime, 35@40c. 
Syrups are quiet and in m oderate sup- 
pjy.

Canned foods all a long the line are 
well sustained and dealers arc confi
dent as to  the future. Corn is quoted 
at 57T4 c  and W estern  packers are d e 
term ined not to  break th is rate. In  
fact, m ore is not infrequently  asked. 
T om atoes are firm for spots and fu
tures. Conditions for tom atoes in 
M aryland are said to  be very bad. 
But th is is n e t a new rem ark. Peas 
are firm and a light pack is looked 
for.

B utter is very inactive and, except 
for the very top grades, the tendency 
is tow ard a low er level. Cream ery 
specials, 27c; firsts, 25J^@26c; im ita
tion, 24@25J^c; factory, 23j4@24c.

Cheese is in liberal supply and not 
over lV /2 can be quoted for whole 
milk.

Eggs are m eeting w ith m idsum m er 
adversity  T he quantity  going in to  
storage is large and, while top grades 
are well cleared up, the supply of 
o ther so rts is m ore than  am ple 
W estern  whites, 20@25c. F rom  these 
figures the descent is rapid to about 
17@,tRc.

The Coffee Collapse.
Men in the coffee trade are begin

ning to  realize th a t there is much 
tru th  in the repo rt tha t how ever joy- 
fui m ay be the dope-dream  the awak- 
enng from its artificial stim ulus is

infernal. H aving for some years past 
been divorced from  the norm al op
eration of the law of supply and de
mand and the application of prudent 
judgm ents of trading, the resum ption 
of natural law in the trade is a good 
deal like w hat G eneral Sherm an said 
w ar was. U ntil the narcotic effects 
have passed off and stability  retu rned  
there will be w eeping and wailing 
and gnashing of teeth  am ong the cof
fee trade—the speculators a t least. 
T he effects on the roasters and the 
g rocers is less disturbing.

I t  is useless to say “I told you so,” 
but there is little surprise in the p res
ent situation for men who always dis
tru sted  the “valorization” fantasy. So 
long as the big stock of valorized cof
fee existed there w as always danger 
of its com ing out of its tigh tly  locked 
w arehouses. So long as it stayed 
there consum ers and the trade m ight 
be forced to  pay fanciful prices for 
coffee, but it was always at the cost 
of suppressing natural law. S ta tis
tics show th a t in th ree years prices 
w ere forced up 9J^cents per pound 
from  the figures of 1909. W hen U n 
cle Sam pricked the valorization bub
ble, natural law asserted  itself and 
the inevitable followed. In so m e
th ing  like six m onths prices have 
slum ped bl/2 cents, or not far from  $7 
a bag. I t is not surprising  th a t losses 
of m illions are repo rted  am ong the 
unfortunate  holders of coffee w ho had 
no t “hedged.”

In hrst m arkets coffee trad ing  is 
largely a m atte r of speculation, w ith 
large transactions on paper and very 
small ones in actual com m odities. It 
is less m erchandising than gam bling. 
In  secondary m arkets, am ong the g ro 
cers, for instance, there has been less 
of speculation and consequently  less 
d isastrous reaction. G rocers recog
nized long ago th a t it was a danger
ous situation and confined their tra d 
ing to sho rt orders, lim ited to actual 
needs. Everyone was afraid that 
“som ething m ight fall” and stood 
from under. Now, with coffee going 
down rapidly, g rocers and roasters 
are beginning to recoup the losses 
they  sustained or rounding out sparse 
profits of the past few years. Every 
drop in the m arket favors them . They 
are willing to  “le t the o ther fellow 
hold the um brella.” And occasion
ally some grocer is even wicked 
enough to rem ark  “I told you so.”

Seeds for Thought.
H appiness is born of helpfulness.
N oth ing  w orries w orry  w orse than 

work.
A friend is one with whom  you go 

cam ping twice.
T he life counts for little  th a t a l

ways counts the cost.
Perhaps our sorrow s prevent this 

being wholly a sad w-orld.
W hen there are profits from  w rong 

it is easy to be patien t with it.
If  you cannot back down a t the 

righ t tim e you will never go ahead.
W e would know  less about thorns 

if we spent less tim e looking for 
rosebuds.

Men never get to  know  God by 
going to church to  find out th ings 
about one another.

Henry Frederick Cope.

Draw a Paying Crowd to the Store.
D uring the sum m er m onths, an easy 

way to 'draw a crow d is to have a 
scoreboard and post the daily base
ball scores by innings. I t  is a cheap 
way to draw, and it is very effective. 
Few  are the tow ns in the U nited 
S tates that take no in terest in base
ball. W e are a nation of “fans.” 
The crow ds you draw  by m eans of a 
scoreboard  need no t necessarily con
sist solely of men, for many ladies are 
in terested  and by no m eans averse to 
visiting places w here the scores are 
displayed, provided the place be su it
able for ladies to  visit. If  you run 
a scoreboard, this tendency should 
be encouraged, for the presence of 
ladies always tends to keep a crowd 
good-natured  and orderly .

Some authorities claim that to draw 
a crowd around the store is always 
“good business.” T hey argue th a t it 
gets the people into the habit of 
com ing your way, m akes your store 
prom inent, and stam ps you as a man 
of enterprise. The w riter has w atch
ed these baseball crow ds carefully, 
and believes that there are some 
sound argum ents in favor of draw ing 
them. They are alm ost always o r
derly and m ade up of a good class 
of people.

But you w ant to use some judg
m ent in operating  a scoreboard, j f  
you have a narrow  store, with only 
one doorway, it is a m istake to  block 
it up. Tt is a m istake to block any 
doorway, for would-be custom ers al
ways resent having to shoulder their 
way th rough a crowd. T herefore the 
scoreboard should be so arranged 
as not to in terfere with people g e t
ting in and out of the store.

Som ething depends on local con
ditions. In W ashington, D. C„ for 
instance, the home team  m ade a w in
ning spurt last June, and the town 
went baseball mad. T housands of 
people were a ttrac ted  to the score- 
boards. One new spaper had daily 
crow ds of about 10,000 people, and a 
num ber of druggists and new sdealers 
drew' crow ds running into the hun
dreds. Of two cigar stores on a cer
tain block, one store displaye 1 the 
scores, the o ther did not. One store 
had a crow d every afternoon and got 
a lot of business; the o ther store got 
none of this business and lost some 
of its regu lar custom ers.

One druggist w ith an up-tow n loca
tion in a large city operates his score- 
board in th is m anner: A bout 6:30 
every afternoon he chalks up his 
board, giving all scores in the big 
leagues, and some inform ation as re
gards e rro rs and hits. W hile this 
does no t draw a crowd, it does draw 
a steady stream  of people who have 
had their dinners, and who walk down 
to the d rug store to look over the 
daily scores. T he men buy a cigar 
and the ladies buy a soda. T his d rug
gist claims it pays him b e tte r to  have 
people com ing in this w ay than to 
have a big crowd standing around 
while the gam e is going on. T here 
is som ething in his argum ent, which 
we subm it for the consideration of 
o thers sim ilarly situated. H e has 
probably sized up his own situation 
to the best advantage and handles it 
accordingly.

I t  ought to pay any druggist to 
handle a scoreboard in this m anner. 
Some up-tow n druggists can not draw- 
much of a crow d while the gam e is 
going on, for the w orkers have not 
yet come home, and the red-hot fans 
have gone down town where there is 
m ore excitem ent.

D isplacing the scores after 6 p. m. 
will not a ttrac t some people, for they 
have already been down town and 
know all the scores. But it will a t
trac t o thers who prefer to take their 
baseball ir, a calm er m anner, and it 
may be that this class produces the 
best custom ers, a fter all. Some of 
our large cities have a dow n-tow n 
business center where the new spaper 
offices are grouped. But they also 
have a num ber of up-tow n business 
centers, w here groups of business 
houses have gathered, far from the 
actual center of the city.

A druggist located in one of these 
up-town business centers can ad
vertise his store extensively by m eans 
of a scoreboard T he thing to do in 
this case is to give the score by inn
ings. These may be obtained from 
the new spapers, or telephoned from 
o ther sources down town I t  is al
ways well to leave the scores up un
til a late hour, as this catches the 
evening crowd. Size up your own 
local conditions and govern yourself 
accordingly. I t  is a sure th ing  that 
a scoreboard will enable you to draw 
a crowd.

A Hint to Salesmen.
1 he salesm an who follows up his 

custom ers too closely m akes a big 
m istake. It is com paratively easy 
to sm ooth over a quarrel o r to ad
ju s t a  m isunderstanding, but it is 
seldom easy to patch up a th read 
bare welcome.

“O ne th ing  th a t puts a salesman 
in a bad light with me,” said a busi
ness m an,” is to give me an estim ate 
and then come around about six times 
a week to enquire 'w hat is being 
done about the m atte r.’ A fellow- 
tried that on me not long ago. and 
came in so m any tim es th a t I had 
to tell him to keep out. I said, ‘See 
here. Smith, you gave me that esti
m ate la s t T uesday and you have 
been in here every day since. I told 
you at the tim e I would let you know 
when I was ready to talk to you 
further. Now if you will let the m at
ter rest until I get through talking 
it over with our own people who arc 
in terested  in it your proposition will 
get as good a hearing  as anybody's. 
But if you come in here again punch
ing me up about it I will simply give 
you back your estim ate and count 
you out of it.’ ”

“Isn ’t th a t a ra ther extrem e m eas
ure?” I asked.

“W ell, m aybe,” he adm itted. “ Rut 
you m ight not think so if you had 
several over-anxious salesm en nag
ging you every tim e you tried to in
vestiga te their house’s goods.

F rank  Stowell.

An executive: A m an who can make 
quick decisions and is som etim es 
right.

Even a lazy m an will w ork—if he 
can discover an easy mark.
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M ovements of Merchants.
Iro n  River—J. J. A rneth  has en

gaged in the drug business.
S a g in a w — T he G ately Co. is re 

m odeling its sto re  building.
New H olland—E dw ard Schilleman 

succeeds K. W eener in general trade.
M uskegon—T hom as Sikkenga suc

ceeds K lount & Sikkenga in the g ro 
cery business.

Saginaw—T he Saginaw* H ardw are 
Co. has increased its capital stock 
from $162,000 to  $200,000.

P ortland—T he F. S. Lockwood 
grain elevator was sold at auction 
July 15 to  J. H. B riggs for $0,300.

C harlo tte — W illiam  B unting  is 
closing ou t his stock of paints and 
wall paper and will re tire  from  busi
ness.

Aifojcm—D. L. H yde has sold his 
grocery stock to  E. M. Barr, recen t
ly of Fotterville, who will continue 
the business.

B attle Creek—M. C. M cC arthy and 
p w .  P ra tley  have form ed a copart
nership and engaged in the baking 
business here.

D etro it—T he Em pire C lothing Co., 
of Jackson, will open a branch store 
here A ugust 1 under the m anagem ent 
of H enry  Robinovitch.

Pontiac—G. W ilding, recently  of 
D etro it, has engaged in the grocery 
business in the K ing building on 
W ashington avenue.

Oakfield C enter—Jay C. D illingham  
has sold his stock of general m er
chandise to N. O . H odge who will 
continue the business.

T raverse City— Fire dam aged the 
store building and clothing stock of 
F rank  K ubeck July 13. T he loss is 
fully covered by insurance.

P inconning—Mrs. M ary Stevens 
lost her store building and grocery 
stock by fire July 12.. T he loss was 
partially  covered by insurance.

C harlo tte—W . Geddes & Co., m er
chant tailors, have purchased the 
Joseph L ang  store building and wdl 
occupy it with their stock A ugust 1-

Chelsea—Charles K odoto, who con
ducts confectionery and fruit stores 
at H ow ell and Mason, has opened <t 
sim ilar store here at 211 South Main 
street.

Pinconning—T he store building and 
m illinery stock owned by Mrs. F rank 
Johnson was destroyed by fire July 
12. T he loss was partially  covered 
by insurance.

M orrice—T. S. M artin  & Son, hard 
ware and im plem ent dealers, will 
erect a brick sto re  building which 
they will occupy with their stock 
about Jan. 1.

K alam azoo—John  Corstange, who 
conducts a coal and wood business

on P atterson  street, has sold his stock 
to John  V anderling and John  H oek- 
stra  who have form ed a copartnership  
and will continue the business.

L ansing—B urglars rem oved a sec
tion of glass from  the display w indow 
of the H orace B. M organ jew elry 
store July 10 and stole diam onds to 
the value of $1,000.

O nsted—M iss Alice Lowe and Miss 
Bonnie Brown have form ed a copart
nership and purchased the Mrs. Kate 
B. D oty m iiiinery stock and will take 
possession A ugust 1.

Ceresco—Dunlap & Bishop, of B at
tle Creek, who recently  purchased the
O. J. Pahl stock of general m erchan
dise. have sold it to Sweet & Lovejoy 
who will continue the business.

C harlo tte— A. V. Roehm  has sold 
his in te rest in the Roehm  & M oyer 
drug  stock to his partner, Boydon
P. M oyer, who will continue the busi
ness under the style of M oyer s D rug 
Store.

Ann A rbor—T he S tanger Fu rn itu re  
Co. has been incorporated  w ith a cap
ital stock of $30,000, tw o-th irds ac
tually  paid in in cash, to  engage in 
the sale of fu rn itu re  and carpets and 
draperies.

Levering— Frank  P age has sold his 
in terest in the Sm ith & P age stock 
of general m erchandise, to  F rank  
S w artout and the business will be con
tinued under the style of Sm ith & 
Sw artout.

St. Joseph—C harles Cherry, P eter 
H irsch  and M. J. Teed, all m eat deal
ers, have been a rrested  on charges 
of using poisonous chem ical preserva
tive in ham burger steak. All have 
been bound over for tria l in the Cir
cuit Court.

O tsego—A. H . L am oreaux has re 
signed his position as Secretary of 
the R oss Cabinet Co. C. E. Pipp, the 
hustling  hardw are dealer, has been 
selected by the board of d irecto rs to 
succeed him.

Beaverton—The B eaverton H a rd 
w are Co. has m erged its business 
into a stock com pany with an au th
orized capital stock of $5,000, all of 
which has been subscribed and paid 
in in property .

L udington—John  J. Sullivan has 
sold his store building and grocery 
stock to  K itr Razk and Saada M itrey, 
who have form ed a copartnership  and 
will continue the business under the 
style of Razk & M itrey.

N orth  L ansing— E. M. D ePuy, who 
recently  conducted a restau ran t and 
confectionery sto re  a t Big Rapids, 
has form ed a copartnership  with J. 
A. H olcom b, form erly engaged in the 
hardw are business a t Coral, and open
ed a bazaar store here under the 
style of D ePuy & Holcom b.

C harlo tte—John  K ilm er has sold 
his in terest in the planing and finish
ing business of S cott & K ilm er to  his 
partner, Charles I. Scott, who will 
continue the business.

D etro it—T he U nion Pacific E lec
tric  P roducts Co. has been organized 
with an authorized capital stock of 
$25,000, of which $12.500 has been 
subscribed, $1,000 being paid in in 
cash and $10,000 in property .

L ansing—E. M. Chadwick, a m er
chant of Rew, lost $25 in this city last 
Friday. Chadwick brought in a large 
consignm ent of eggs and the m oney 
was being carried in a bag for change.
The loss was reported  to the police.

Grand Ledge — T he A lexander 
building, form erly occupied by J. W . 
Sickles’ im plem ent store, has been 
undergoing im provem ents and has 
been divided into tw o store buildings, 
one to be occupied by W . K. Bair 
w ith a grocery stock and the o ther 
by Spencer & H owes, of D etro it as 
a produce store in charge of J. A. 
Kent.

B attle Creek—H arry  E. Raynor 
has retired  from  the clothing firm 
of Strickland, R aynor & Carney and 
will go on the road for the H ershey- 
Rice M anufacturing Co., m anufactur
er of w orkingm en’s clothing, in the 
Middle W est. Geo. S trickland and
D. A. Carney will continue the busi
ness under the style of Strickland & 
Carney.

T hree R ivers—F red  W ohfeil and 
E dw ard Burns, who conduct m eat 

. m arkets in this city, have been a r
rested  on a charge th a t they sold 
ham burger steak which had been 
adu lterated  w ith a poisonous sub
stance. The charge is m ade by Pure 
Food Inspector W illiam  H ulscher, 
who had the men arrested . Both 
m eat dealers a t the prelim inary h ear
ing pleaded no t guilty and w ere re 
leased on bonds of $500 each.

Saginaw—T hat there are opportuni
ties righ t here in Saginaw for am- 
bitous, industrious, capable m en is 
dem onstrated  by the career of W illiam  
H. Freuchtel. S ixteen years ago, he 
entered the em ploy of H . J. P- 
G raebner, then the ow ner of the lead
ing grocery  business on the w est 
side, as delivery boy. H is am bition 
was to do the best he could for his 
em ployer. Six years ago Mr. G raeb
ner w ished to be relieved of the 
strenuos life of the grocery business, 
he sold it to his am bitious and suc
cessful clerk. T he stock was rem oved 
from  H am ilton stree t to 422 H an 
cock street, where it was know n as 
the G raebner grocery. Mr. F rueh tel 
was the ow ner of the business. T he 
policy th a t had been m aintained in 
the past was continued. A few m onths 
ago, when the G raebner building was 
com pleted the business was moved to 
its p resen t location in the corner 
store of th a t building, which was con- 
stucted with special reference to  the 
successful prosecution of the business 
that had been th irty  years in develop
ing. The nam e the G raebner G rocery 
is now dropped and th a t of W . H. 
F ruechtel is substituted. T he policy, 
established by Mr. G raebner and con
tinued for the past six years by M r. 
Fruechtel, will be m aintained.

Manufacturing Matters. (t\
M onroe—T he M onroe B inder Co. 

has increased its capital stock from  
$260,000 to  $325,000.

C rystal Falls—T he W akefield Iron 
Co. has increased its  capital stock |
from  $500,000 to $2,000,000.

D etro it—T he D etro it G arm ent M an
ufacturing  Co. has increased its cap- 
ital stock from  $25,000 to  $75,000.

D etro it—T he G eneral A lum inum  & j
B rass C astings Co. has increased its 
capital stock from  $75,000 to $150,000.

Ow osso— Paul F. Siess & Co., cigar 
m anufacturers, have installed a to - y
bacco leaf stripping m achine in their J
factory. V

B enton H arbor—T he M orrill & 4
M orrill M anufacturing Co. has in
creased its capital stock from  $15,000 
to $50,000. j

H illsdale—T he W orth ing  & A lger *
Co., m anufacturers of fur overcoats, 
robes, etc., has increased its capital 
stock from  $110,000 to  $150,000.

Bergland—F ire  destroyed the G. A.
Bergland sawmill Ju ly  11. T he loss i
is estim ated at $65,000, a sm all part ^
of which is covered by insurance.

M arshall—T he New Process Steel 
Co. factory and land, valued a t $40,- 
000 was sold at auction July 10 to the 
A rm s Palace H o rse  Car Co., of Chi
cago, for $3,500.

Portland—F rank  H enchburg  and 
W illiam  W iddie, both of Grand R ap
ids, have form ed a copartnership  and 
purchased the H enry  B ates & Co. 
foundry and will continue the busi- A 
ness.

£)e tro it—The D etro it P onring  Ce
m ent Block Co. has been incorporated 
with an authorized capital stock of 
$10,000, of which $5,000 has been sub- j 
scribed, $2,100 being paid in in cash $ 
and $1,100 in p roperty . ^

D etro it— T he S tandard  N ovelty 
M anufacturing Co. has been incorpor
ated w ith an authorized capital stock A 
of $25,000, of which $15,210 has been 
subscribed, $160 being paid in in cash 
and $150.50 in property .

Owosso— O. M. Grieve has sold his 
in terest in the stock of the O w osso 
M illing Co. to  his b ro ther, W . R. |  
Grieve, and C. M. Jones, recently  of 
Edm ore, and the business will be con
tinued under the same style.- A

D etro it—T h e  H oneyw ell Co. has 
been organized to m anufacture and 
sell confections, w ith  an authorized  ̂
capital stock of $10,000, of which $5,- 
480 has been subscribed, $750 being 
paid in in cash and $2,900 in property.

P erry—The P erry  Glove and M it
ten factory  which closed down last 
week for the m onth, is tak ing this 
time to replace the floors in the kn it
ting  factory, and install m achines to 
knit sw eaters, auto hoods and o ther 
fancy goods. T hey have ju st built in ^04 
a fireproof vault which is m ade of 
fireproof brick, 21 inches thick 
th rough  the walls. T he tw o com 
partm ents are 9x 10 feet in size. The 
offices will be redecorated. Superin
tenden t M arling has a new private 
office built w here a sta ircase form erly <1 
lead to  an upper floor. T he packing 
room s will be opened up and w ork 
of sending out the new fall g o o d s  will 
begin nex t week. .g
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The Produce Market.
B utter—Receipts of cream ery con

tinue liberal, bu t the percentage of 
stric tly  fancy bu tte r is very light and 
the m arket for th a t grade is lc  higher 
than  a week ago. B utter in consider
able quantities is still going into 
storage, although the average quali
ty of the receipts is poor. T he re
cent heat has also curtailed the make 
as to  quantity  and considerable of 
the local milk supply has gone into 
ice cream . T his has stim ulated the 
dem and for b u tte r  fo r actual con
sum ption. Fancy cream ery com m ands 
27@28c in tubs and 29@30c in car
tons. Local dealers pay 20c for No.
1 dairy and 1 8 ^ c  for packing stock.

C a b b a g e — $2.50 per crate for L ouis
ville, and $1.25 per bu. for home 
grown.

B eans—$2.50 per bu. for either wax 
or string.

B lackberries—$2.75 per 16 qt. crate. 
C arro ts—25c per doz. bunches. 
Celery — H om e grow n 25c per 

bunch.
C h e r r i e s — $1-50 per crate of 16 qts. 

for sour; $1.75 for sw eet and blacks.
Cocoanuts—$4.75 per sack con tain 

ing 100.
Cucum bers—75c per doz. for home 

grown.
C urran ts—$1.40 per 16 qt. crate for 

e ither red  o r w hite; $1.75 for blacks.
E ggs—Receipts are light and the 

percentage of fancy stock is very 
small. T he bulk of the supply show s 
m ore o r less heat effects, and the 
m arket is steady on the p resen t basis. 
N o im portan t change is in sight at 
the presen t w riting. Local dealers 
pay 17c, loss off.

E gg  P lan t—$1.75 per box for 
Southern.

G ooseberries—$1.25 per 16 qt. crate. 
G reen O nions—25c per dozen for 

large and 20c fo r small.
Green Peppers—50c per basket. 
H oney—20c per lb. for w hite clov

er, and 18c for dark.
Lem ons—M essinas have declined to 

$9 per box.
L ettuce—H om e grow n head, 80c 

per bu.. hom e grow n leaf, 75c per bu.
M usk M elons—California Rocky- 

fords com m and $2.50 per crate for 
54s and $2.75 for the o ther sizes; G eor
gia, $2.25 for 54s and $2.50 for 45s.

O nions— Louisville in 70 lb. sacks, 
$1.75.

O ranges—L ate V alencias and N av
els com m and $5.50@6 per box.

Peas—$1.50 per bu. for Telephones. 
P ieplant—75c per bu. for home 

grown.
Parsley—30c per dozen.
P o ta toes—W hite  stock from  V ir

ginia has advanced to  $3 per bbl.,

while red T rium phs from  T exas fetch 
70c per bu.

P ou ltry—Local dealers pay 20c for 
bro ilers; 13c for fow ls; 6c for old 
roosters; 8c for geese; 10c for ducks;
12c for turkeys. T hese prices are 
live-weight.

Radishes—10c per dozen. 
R aspberries—$2.75 per 16 qt. crate 

fo r red and $2.60 for black.
Spinach—65c per bu.
T om atoes—$1.15 per crate  of 4 bas

kets, T exas g row n; 85c per 8 lb. bas
ket of hom e grow n.

Veal— Buyers pay 6@ 12c accord
ing to  quality.

W aterm elons—$3 per bbl. for G eor
gia.

T he G rocery M arket.
Sugar—All the refiners are now on 

the basis of 4.60 cents fo r granulated, 
a lthough all have until very recently  
been tak ing  business a t 10 points less. 
Raw sugar is steady and about un 
changed for the week. T he consum p
tive dem and for sugar is good and re
finers are unable to  fill orders imme
diately. Sugar is still cheap, as com 
pared w ith the norm al quotation  at 
th is time of the year, and with the 
tariff not going into effect fo r m onths 
to come, the uncertain ty  is elim inated. 
A good m arket is expected until the 
beets begin to  move in the Middle 
W est. E urope is easier, w ith beet 
options weak on the crop reports.

T ea— New crop Japans are begin
ning to  arrive and show good value. 
T he old stocks in the country  are ge t
ting  reduced and the prospects for 
be tte r conditions in the tea trade look 
favorable. E astern  cables indicate a 
stronger m arket in all lines and even 
China Congous show a firm er m arket. 
Second crop Japans and Form osas 
are strong  and will no t show much if 
any reduction in price from  last year. 
Ceylons and Indias rem ain firm.

Coffee—Rio and Santos grades have 
now suffered a radical reaction—over 
$7 a bag—and w ere there a bull party  
m ight be advanced sharply on the 
shorts, bu t despite the break of 65 to 
68 points for the week, there was no 
evident desire to  take on long com 
m itm ents. T he supply is ample, es
pecially w ith the new Santos m oving, 
and conservative circles, though hop
ing for a steady m arket, see noth ing 
upon which to  make a bull campaign. 
L a te r on, w hen the period of frost 
scares is w ith us, a different sto ry  
m ay be told, bu t th is is several weeks 
off. In  the interim , m oney, the de
m and for actual coffee and the crop 
m ovem ent will dom inate the fluctua
tions. T he Santos special coffee cable 
reported  the m arket steady. The 
San Paulo receipts w ere 18,000

bags. Mild coffees are sym pathetcal- 
ly easy, a lthough relatively no t so 
soggy as Brazils. Java and M ocha are 
unchanged and quiet.

Canned Goods—A pples are w anted 
to some ex ten t a t steady to  firm 
prices. California canned goods show 
no change and light, dem and on spot. 
T he trade has show n a considerable 
in terest in futures. Small E astern  
staple canned goods are unchanged 
and in seasonably light demand. T he 
only exception is spinach, which has 
s treng thened  som ewhat. T he tom ato  
crop is still nearly tw o weeks late, 
bu t as ye t is no t irretrievably  hurt. 
Cheap corn is disappearing, having 
been in very active dem and by reason 
of the very low prices. O ther grades 
of corn are unchanged and quiet. The 
outlook is for a fair pack of corn in 
m ost sections, though the acreage is 
happily less than  a year ago. Peas, 
both  spot and future, are unchanged 
and quiet.

Canned F ish—T he sardine m arket 
is advancing. U p to date, there  is a 
com plaint of a g reat scarcity  of fish 
T he situation  is regarded as serious 
and the packers will no t m ake a price 
before they  can pack sufficient quan
tities to  fill orders. T here  have been 
no fu rther prices given on canned 
salmon. T h ere  has been very little  
activity  in the m arket. Canners have 
only opened a price on one grade this 
season—the Spring Chinook—which 
rem ain at last w eek’s figure.

D ried F ru its—T he situation in 
Coast raisins show's no m aterial 
change, though advices by wire ques
tion the sincerity  of the outside pack
ers, w ho are shading A ssociated pric
es half a cent. T hese repo rts say 
th a t it is doubtful th a t the outside sell
ers will confirm orders a t the ir prices, 
as their stocks are exceedingly light, 
and it is suggested th a t these sellers 
are try ing  to hold down the selling 
m arket for the influence it m ay have 
on grow ers. A t the end of last week 
a considerable business w as rep o rt
ed to  have been done on orders from 
jobbers in this section on the above 
nam ed basis, principally for early  O c
tober shipm ent. T he actual quantity  
changing hands could no t be learned, 
but estim ates ran from  ten to  tw enty 
cars. T he spot m arket continues 
fairly active in a jobbing w ay; in 
fact, trade is said to  be far b e tte r  than 
ever before a t this season of the year, 
and prices are  firmly m aintained. T el
egram s from  the Coast repo rt ex
trem ely  hot w eather and consequent 
dam age to  the crop increased the feel
ing of confidence am ong sellers of 
bo th  old and new crop. A pricots are 
firm, but there appears to  be little 
buying in terest am ong the local trade 
in either spot or fu ture offerings at 
the m om ent. The ho t w eather on the 
Coast, if continued, is expected to 
m aterially  decrease the supply of 
dried peaches, and the m arket for th a t 
fru it is accordingly firm, but w ithout 
quotable advance.

Rolled O ats— Rolled oats, both 
package and oulk goods, have ad
vanced. T he situation  will rem ain as 
it is, in all probability , p resen t prices 
holding firm until the  new oats come 
upon the m arket in about a m onth.

Syrup and M olasses—Glucose is 
unchanged and dull. Com pound syrup 
is seasonably dull and rules at un
changed prices. Sugar syrup quiet 
and unchanged. M olasses unchanged 
and dull.

Rice—Japans are still in ample sup
ply and do not move as well as the 
prim ary  points would like. The new 
crop prom ises well and every effort 
will be m ade to  sell old rice in antici
pation of a large yield. T he South 
is m aking the m ost Of its opportuni
ties, and the m ills are asking full 
prices for their rem ainder of stock.

Spices—Some activity, due to  the 
tendency to anticipate the duty. 
W holesalers repo rt good dem ands for 
all varieties.

Cheese— Prices are  p re tty  well up 
and the m arket is firm and unchanged, 
so far as price is concerned. I t  is 
doubtful if there  will be an advance 
on account of the obtaining prices.

Salt F ish—N orw ay m ackerel are 
firm er and prices on m ost sizes can 
fairly be quoted 50 cents per barrel 
higher. T he dem and has been very 
good. Irish m ackerel are unchanged. 
Cod, hake and haddock quiet and un
changed.

P rovisions—T here  has been a very 
good consum ptive dem and for the 
v/hole line, and this will probably con
tinue as long as the w eather keeps 
hot. Pure and com pound lard are 
both firm a t an advance of 
D ried beef, barreled pork and canned 
m eats are steady and unchanged and 
in good consum ptive dem and.

A Good Campaign.
H enry  R hynsburger. Pella, Iowa, 

the veteran  egg and poultry  m an the 
form er P residen t of the Iow a asso
ciation, is going after the farm ers in 
his te rrito ry  in a “sw at the ro o ste r’' 
cam paign. A m ong o ther th ings he is 
sending out a postal card bearing  
th is m essage:

“Now is the tim e to  clean up your 
1912 roosters and the old hens th a t 
bring you no returns. Sell the above 
described poultry  now. Save feed 
and tu rn  them  into cash or its equiva
lent. A lso wish to  rem ind you th a t 
we keep open house for eggs, and 
w ant all you can spare us constantly , 
for e ither cash or order on any store.

“Be cautious w ith your eggs; w arm  
w eather is upon us. T o  avoid bad 
eggs gather tw o tim es each day. Do 
no t ga ther the eggs you intend to 
m arket th a t hens have set on over 
night. Keep in a cool, dry place. 
Keep all doubtful eggs at hom e for 
the swill barrel, as it is unlawful un
der the pure food law to  sell o r offer 
for sale eggs no t fit for hum an fod.”

T here  is a new spaper repo rt out 
to the effect, and em anating  from 
Seattle, th a t Japan has entered the 
egg m arket of th is country  and is 
p roposing to the G reat N orthern  
Railway to  furnish its steam ship 
lines w ith eggs a t 9c a dozen the 
year around. I t  is reported  also 
tha t the purchasing agen t for th is 
com pany has received a sm all con
signm ent of the Japanese eggs.

God m ust dearly love the fools, 
otherw ise H e could never have made 
so m any of us. «
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Money conditions in Grand Rapids 
are easier. T he banks still ask search
ing questions when a loan is applied 
for as to  the use to which the m oney 
is to be put. w hether the purpose is 
s tra igh t business or of a speculative 
nature, w hether the borrow er is keep
ing reasonable near shore o r b ranch
ing out, and oth^r questions of a sim
ilar nature. But the conditions, never
theless, are b e tter than they were and 
it is sta ted  they are steadily im prov
ing. O ne reason for th is is the let 
up in the up-state dem and for funds 
to finance the operations on the farm. 
The farm ers have, as a rule, been 
financed up to crop m oving tim e and 
are beginning to  realize on their early 
crops. T he m oney has not begun to 
flow back yet, at least no t to  any 
large am ount, but the dem and has let 
up and the tide will soon be flowing 
in the o ther direction. A nother fac
to r is the disposition of the business 
men and m anufacturers to check up 
until they  see w hat the future has 
in store for them . T he banks them 
selves have been responsible for th is 
attitude of conservation and they are 
getting  their rew ard now in the form  
of an accum ulating reserve. T he 
prospects now are said to be for 
fairly easy m oney for the fall activi
ties, and this ought to mean a fairly 
good fall business.

a substantial difference in the bank 
balances.

E arl Johnson, for four years past 
A ssistant Cashier of the City T ru st 
and Savings Bank and m anager of 
the M onroe avenue branch, has been 
given a ninety day leave of absence 
and, w ith his wife will go to Colorado 
in the hope tha t the m ountain air and 
outdoor life will be of benefit to his 
health. Jay  D. F arr, for a quarter 
of a century  with the G rand Rapids 
N ational City Bank and its predeces
sor, the G rand Rapids N ational has 
been appointed to take Mr. Jo h n so n ’s 
place.

Crop m oving time is not a season 
of w orry in W estern  Michigan bank
ing circles. In  this section the early 
crops provide the funds for carrying 
the la ter products of the soil. Be
ginning with straw berries in June 
there is a constan t succession of fru it 
crops. In ordinary  good seasons 
enorm ous quantities of fru its are sent 
out of the State. T he m arketing  of 
the fru its up to  late apples is on a 
spot cash basis and the shipm ent to 
o ther sta tes brings large am ounts of 
new capital into the State. By the 
time the potatoes, beans and o ther 
heavy staples are to  be moved the 
fru it m oney is in the bank ready to 
do the business. T he fru it crops thus 
far in M ichigan th is season have no t 
been very successful. S traw berries 
were cut alm ost to  a to ta l failure by 
the M ay freeze. R aspberries are being 
sadly reduced by the drouth. Cherries 
have been a fairly good crop bu t no t 
up to the average and have brought 
considerable m oney into the  State. 
The blackberry crop in M ichigan will 
be very heavy if rain com es in time 
to*g ive the fru it a chance. P lum s 
and early apples will be fair crops 
and peaches about half. T h e  cash re
tu rns will no t be as large as in o ther 
vears but there will be enough to  make

T he G rand Rapids T ru s t Company 
has received its first im portan t com 
m ission from  the courts. I t  has been 
appointed receiver for the G rand R ap
ids M otor T ruck  Co. and will m an
age its affairs under the direction of 
the bankruptcy  court. T he Grand 
Rapids M otor T ruck Co. was b rought 
here from  D ecatur, Ind., a year and 
a half ago, w ith a liberal am ount of 
Grand Rapids capital invested in the 
enterprise. A G rand Rapids d irec to r
ate was elected with G rand Rapids 
officers, and M. C. B rackett, m anager 
of the com pany at Decatur,, w as re
tained as m anager under the new ad
m inistration. T he com pany now has 
liabilities to  the am ount of about 
$125,000 and it is questionable if the 
Grand Rapids stockholders will get 
much salvage from  the wreck.

T he east end branch of the Grand 
Rapids Savings Bank, in the new 
V anderveen block at the corner of 
F u lton  and Diam ond, gave a house
w arm ing Saturday afternoon, and 
it was largely  attended  by pa
tro n s of the bank and the busi
ness m en in the neighborhood. 
Jacob H eeringa is m anager of 
the branch and served as the recep
tion com m ittee and the officers and 
d irectors of the bank dropped in to 
get acquainted and to  help do the 
agreeable.

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

Fourth National Bank

Per Cent 
Interest Paid 

on
Savings
Deposits

Compounded
Semi-Annually

Win. H. Anderson,
President

John  W . B lodgett,
V ic e  President

L. Z. Gaukin.
C ashier

J. G, Bishop,
Assistant C ashier

Commercial
Deposits

3^
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital Stock 
and Surplus

$580,000

F rank  S. Coleman. V ice-P resident 
of the G rand Rapids Savings, says he 
believes an annual reception by the 
Bank to  its friends and patrons would 
be a good th ing  from  a business point 
of view, this to  apply to  the main 
Bank as well as to its branches. The 
social function, he thinks, would bring 

• the Bank and its patrons into those 
closer and m ore friendly relations 
which come with be tte r acquaintance. 
T he ordinary relation  betw een the 
Bank and its patrons is stric tly  busi
ness and th is is no t calculated to de
velop the social re lation  or the friend-

The
Old N a tio n a l B ank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of 3 ^  % if left a year.
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ly spirit. An annual reception, he 
thinks, would pu t the Bank and its 
patrons on a footing  of personal ac
quaintance and cordiality.

T he M ichigan T ru s t Com pany will 
soon m ove back into its old offices 
in the O ttaw a avenue corner. The 
office room  has been m ore than 
doubled in space and the rem odeling 
and refinishing have been on a scale 
and in a m anner to  m ake the new 
offices the handsom est in the State. 
In  the rem odeling offices everything 
is absolutely fireproof, even to  the 
w aste paper baskets. T he desks will 
be of m ahoganized steel, the chairs 
will be m etal, the counters m arble and 
the file cases steel. I t  is said that 
asbestos paper will be the only w rit
ing m aterial th a t will be allowed in 
the office, but th is is probably an ex
aggeration . E very th ing  else, how 
ever will be fireproof.

Q uotations  on Local S tocks and  Bonds.
B id. A sked.

Am . G as & Elec. Co.. Com. 76 78
Am . G as & E lec. Co., P fd . 43% 45
Am . L ig h t & T rac . Co., Com. o-/5 360 
Am . L ig h t & T rac . Co., P fd . 10t> 107/6 
Am. PuDlic U tilitie s , Com.
Am. P ub lic  U tilitie s , P fd .
C ities  Service Co., Com.
C ities  S 'ervice Co., P fd .
C itizens’ T elephone 
C om m ercial S av ings B ank  
Com w ’th  P r . Ry. & L t., Com. 5b 59
C om w ’th  P r. Ry. & L t., P fd . 76
Flee. B end  D eposit, P fd .
F o u rth  N a tio n a l B ank
F u rn itu re  C ity  B rew ing  Co.
G lobe K n itt in g  W orks , Com. 135 140
Globe K n itt in g  W orks , P fd.
G. R. B rew in g  Co. 0
G. R . N a tio n a l C ity  B an k  180 181
G. R . S av ings  B an k  
K e n t S ta te  B ank  
L inco ln  G as & E lec. Co.
M acey Co.. Com.
M acey C om pany, P fd .
M ich igan  S u g a r Co.. Com.
M ichigan S ta te  Tele. Co.. P fd . 90 
N a tio n a l G rocer Co.. P fd .
Old N a tio n a l B ank  
Pacific  G as & E lec. Co.,
P eop les S av ings B ank  
T ennessee  Ry. L t. & P r ., Com. 14 1 o
T en n essee  R y. L t. & P r ., P fd . 70% 72%
U tilitie s  im p ro v em e n t Co.. Com- 47 49
U tilitie s  Im p ro v e m en t Co., P fd . 68% 70%

76 78
43% 45

355 360
106 107%

51 55
72 74
90 94
73 75
80 90

215
. 56 59

76 79
68

212 *
55 65

135 140
100
155

180 181
225
260 264

30 34
200

95 97
28

90 95
83 86

205 207
l. 42% 43%

250

T he Grand Rapids Savings Bank is 
rem odeling its offices to provide ad
ditional windows. T here  will be two 
savings and tw o receiving windows 
when the changes are com pleted, and 
one each for paying, collections and 
discounts. T he d irecto rate  has ap
pointed  a building com m ittee with 
W illiam  A lden Sm ith as chairm an to 
obtain plans for the new building 
which will probably be sta rted  next 
sum m er. I t  is likely a local architect 
will receive the commission.

A local banker discussing the m eth 
ods here declared th a t G rand Rapids 
was considerably provincial, depend
ing upon its own resources, as small 
tow ns usually do, instead oi inviting 
outside capital. As an illustration, the 
P an tlind  H o te l financing involves an 
issue of $850,000 in bonds, and the en
tire  issue w as placed w ith the local 
banks and investors. The $400,000 
bond ssue of the  Ctizens T elephone 
Co. w as placed very largely w ith lo 
cal investors. T he Pen insu lar Club 
will soon m ake an issue of $150,000 
bonds to  finance the new  building and 
local capital will be expected to take 
it up. T he Philo  C. Fu ller building 
called for a bond issue of $150,000 and 
it was local m oney th a t took them. 
In  each of these instances and in sev
eral o thers that could be given, the 
security  is such as to m ake the in
vestm ent g ilt edged. In  New York, 
Chicago and o ther cities loans of the 
kind m entioned w ould be placed w ith 
the big insurance com panies and 
o ther corpora tions w ith funds to  in
vest and at a less in terest rate than  
the bonds issued w ere placed at. T he 
resu lt of the G rand Rapids m ethod 
of depending upon its own financial 
resources is th a t G rand Rapids is 
constan tly  hard  up w ith no m oney for 
large productive en terprises requ ir
ing capital. T he various u tility  cor
poration  securities and in recent 
years tim ber bonds have absorbed im 
m ense am ounts of G rand R apids cap
ital. T hese various investm ents may 
add to  the city’s annual income, but 
they  m aterially  curtail the  supply of 
active capital.

U nited  L ig h t & R y., Com. 6o 
U n ited  L ig h t & R y., 1st P fd . <5 
U n ited  L ig h t & R y.. 2nd P fd .

(old)U n ited  L ig h t & R y., 2nd P fd . 
(new )
Bonds.

C h a ttan o o g a  G as Co.

67 
77

73 75

71 73

1927 95 97

1924 96 97%
1916 98% 100
1915 99 100
1916 100 101
1920 95 100

99

D enver G as & E lec. Co. 1949 95% 96%
F lin t G as Co.
G. R. E d ison  Co.
G. R . G as L ig h t Co.
G. R . R ailw ay  Co.
K alam azoo  G as Co.
S ag inaw  C ity  G as Co. 1916
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Pictures in Schools.
U se of m oving p ictures in the 

schools is spreading rapidly in E u 
rope. R ecently  a p rofessor in a 
B russels school excited g rea t in terest 
by p resen ting  a series of p ictures il
lu stra ting  the progress of aviation 
from  the earliest days to  the present. 
In  P russia  the m inister of public in
struction  has approved the use of the 
cinem etograph in all the higher 
schools of the country, and the official 
program m es give lists of films to r 
geography, h istory  and science. The 
expense of th is m aterial is m et by a p 
propriations from  the governm ent 
and m unicipalities and by private sub
scriptions.—M oline D ispatch.

W hen a sm all boy overhears the 
doctor telling his m other to take p len
ty  of exercise th a t’s his cue to  be 
good.

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

N ever explain. Y our friends don’t 
require it, and your enem ies w on’t 
believe you anyway.

JImerican 
Public Utilities 

Company
Furnished i t s  sh a re  o f  th e  
$266.000,00 disbursed Julp '  
bp paging dividends on preferred 
and common stocks.
I f  purchased now. the preferred 
stock o f  the companp will pieta

8 °l°
Dividend paid quarterly.
We consider it a CONSERVA
TIVE investment.

Write for earning statement and map.

Kelsey, Brewer & Co.
Bankers

Engineers - Operators

M ichigan T ru s t Co.
R esources $2,000,000.00.

O F F IC E R S .
Lewis H. W ithey, P resident.

W illard B arnhart, Vice President.
H enry Idem a, Second Vice President.

F A. Gorham , T hird  Vice President.
George H efferan, Secretary.

Claude H am ilton, A ssistant Secretary.

W illard  B arnhart. 
D arw in D. Cody.
E. Golden Filer, 

F iler City, Mich.
W m , H. Gay.
F. A. Gorham. 
T hom as Hefferan. 
T hom as Hum e,

M uskegon, Mich.

D IR E C T O R S . 
H enry  Idem a. 
W m . Judson. 
Jam es D. Lacey, 

Chicago. 
E dw ard Lowe. 
W . W . Mitchell, 

Cadillac, Mich. 
R. E. Olds, 

Lansing, Mich.

J. Boyd Pantlind. 
W illiam  Savidge, 

Spring Lake, Mich. 
W m . Alden Smith. 
Dudley E. W aters. 
T. S tew art W hite. 
Lewis H. W ithey. 
Tames R. W ylie.

3% Every Six Months
Is what we pay at our office on the Bonds we sell.
$ 1 0 0 .0 0  BONDS--696 A YEAR

SA F E T Y  OF PR IN C IPA L  
A LEA BILITY

EV E N  A N D  O N E-H A LF % 

are all obtainable in

United Light & Railways Co.
First Preferred Stock 

HOWE, CORRIGAN & COMPANYCitizens 1122 533-535 M ichigan T rust Building  
Grand Rapids, M ich.

Bell M 229

TtRand RapidsTrust Rdmpany
AUTHORIZED CAPITAL AND SURPLUS, $450.000.00.

OFFICERS AND DIRECTORS.
-p -Filin«- President Robert D. Graham, Vico President.

^ n  nh H B ^ d t  Treasurer Lee M. Hutchins, Vice President.
H ugh"V V U s“ d% e c re W  • Joseph H. Brewer, Vice President.
Melville R. Bissell. Jr. ^ seP1T ^  WcmueHarold C. Cornelius. Alexander W. Hompe.

Charles R. Sligh.
. .. . , A dm inistrator Executor, Trustee under wills. Guardian. Trustee

“  w of If™»« »"■> «*“ • .  . . . . . .
MONEY TO LOAN ON IMPROVED REAL ESTATE.

50 per cent, of all widows in th is country are compelled to work
WI L L  YOURS?

For an average cost of 30 cents a day we will guarantee to keep your widow 
from  being compelled to  earn  her living.

The Preferred Life Insurance Company of America, _________ Grand Rapids, Mich.

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - - - • $500,00«
Surplus and Profits - $300,000

Deposits -
7 Million Dollars

3 ) 6 Per Cent.

Paid on Certificates

You can transact your tanking  busines s 
w ith  us easily by maU. W rite us about it 
i f  interested.

INVEST YOUR MONEY 
IN STOCK OF

The
National Automatic 

Music Company
42-50 Market A ve. N . W . 

Grand Rapids, Mich.
C. F. Sw eet, President 

J. D. Farr, Sec y -T reas.

Monthly dividends never 
less than 1%

SEND FOR LITERATURE
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DESMAN
(U nlike a n y  o th e r  p ap e r.)

D E V O T E D  TO  T H E  B E S T  IN T E R E S T S  
O F B U SIN ES S  M EN .__________

Published W eekly by 
TRA D ESM A N  COM PANY. 

Grand Rapids, Mich.
Subscription Price.

O ne do llar p e r  yea r, if p a id  s tr ic tly  in  
ad v an ce ; tw o  d o la rs  if n o t pa id  In a d 
vance. . .  ,

F ive  do llars  fo r s ix  y ea rs , p ayab le  In 
advance.

C anad ian  sub sc rip tio n s, $2.04 p e r  year, 
p ayab le  in v a riab ly  in  advance .

Sam ple copies, 5 c e n ts  each.
E x tra  copies of c u r re n t issues, 5 cen ts ; 

issues  a  m o n th  o r m ore old, 10 c e n ts ; 
issues  a  y ea r  o r m ore old, 25 cen ts .
E n te red  a t  th e  G rand  R ap id s  Postoffice 

a s  Second C lass  M atte r ._________
E . A. S T O W E, E d ito r.

July 16, 1913

F U U R N IT U R E  M ADE TO U SE.
O ne of the g rea test influences in 

fu rn itu re  designing is hom e architec
ture. Furn itu re  designers m ay not 
adm it th is w ith any degree of free
dom, but anybody who has followed 
furniture  styles and at the same time 
noted the tendencies in home arch i
tecture know s how the form er have 
changed to  conform  w ith the crea
tions of the architect. In  the old 
homes, even those represen ting  m od
est m eans, one of essentials w as the 
parlor o r “best room ,” and it usually 
occupied the fron t of the house. I t 
was furnished w ith the m ost elegant 
furniture the family could afford, or 
at least w hat passed for the m ost ele
gan t a t the time. T here  w ere bandy 
legged chairs, a dinky divan, a fancy 
table and sim ilar goods, and in some 
houses the furniture  in the parlo r was 
carefully covered w ith linen as a p ro 
tection against the flies and dust ex
cept on such sta te  occasions as fu
nerals or w eddings w hen the room  
was throw n open. T he hom es of a 
m ore p retentious character had a re 
ception hall and various o ther apart
m ents m ore or less on the show o r
der, and these, too, w ere furnished 
to  look at ra th er than  for ordinary 
every day use. The sitting  or living 
room  was of secondary im portance to 
the parlo r in location and furnish
ing and, like the o ther room s, was 
small. All of them  had to  be small 
o r all of them  could no t have been 
arranged  for in the plans, I h e  furni
tu re  of th a t period reflected the pop
ular taste. T here w ere the stiff, un 
com fortable chairs for the parlor and 
fancy tables and sim ilar creations, all 
to  go into room s th a t w ere to  be 
looked at ra th er  than  used. D istinc
tive parlo r furniture  was frequently  
seen in the m arket and sold well.

M odern home arch itectu re now 
calls for a big living room , occupy
ing the best and pleasantest quarters 
in the house. T he parlo r has been 
entirely  elim inated, except, perhaps, 
in the very preten tious houses of 
m any apartm ents. W ith  large living 
room s larger furniture  can be used 
and the m arket is now full of big, 
easv chairs and rockers, room y daven
ports and good sized tables. T he fu r
n iture of to-day is built with com fort 
as the central idea, for use and not to 
look at. T he distinctive parlor goods

such as used to be show n are no long
er seen in the m arket. Of all the 
furniture  sam ples show n in Grand 
Rapids this season, not a single parlor 
set of the old type will be found. 
T here is no lack of beautiful furn i
ture, of rich, costly and elegant goods, 
bu t the furniture  of to-day is m ade to 
use and no t to  look at, to  be p leasant 
in the using of it as well as pleasing 
to  the eye. T here has been no sac
rifice of graceful lines, o r artistic  
m erit or of good taste , but in house 
arch itectu re the m odern idea is th a t 
the best in the house is none too 
good for the living room , and the 
same idea has been carried into the 
furniture.

In  the old hom es the ceilings were 
m ade high, ten and twelve feet and 
the furniture was designed to  fit such 
ceilings. T h is  applied especially to 
the dining and bed room s and the li
brary. H igh heads for the beds w ere 
in style, the side board was often six 
to  eight feet in height, book cases 
w ere m ade six o r eight feet and even 
m ore in height. In  the m odern hom es 
ceilings are lower, both  for econom y 
in the m aterials and a low er cost for 
heating, and the fu rn itu re  has been 
curtailed in height accordingly. Side
boards are  low and so are heads of 
the beds and the m irrors on the d ress
ers. Bookcases are now rarely over 
six feet in height. All th is is in con
form ity  w ith m odern architectura l 
ideas. T here  has been no sacrifice in 
style, bu t the furniture  m anufacturer 
is m erely try ing  to produce goods 
th a t will “go’-1 best w ith its su rround
ings and does all he can to  help the 
hom e furnisher to  obtain pleasing re 
sults. T he popularity  of the bunga
low type of house has had a wide in 
fluence on fu rn itu re  designing. M any 
lines of furniture  are m ade expressly 
for the bungalow  and o thers are  so 
modified in design and dim ensions 
th a t they  will fit into the hom e of 
sim plicity and low ceilings. Even the 
m anufacturers of Colonial clocks have 
recognized the bungalow  demand. 
T hey are producing “dw arf” colonial 
clocks, identical in design w ith the 
others, bu t four to  six feet in height 
instead of six to  eight feet.

T he home arch itect has created  the 
den and den furniture is show n, usu
ally in oak, w ith s tra igh t lines, d u r 
able, com fortable and serviceable, 
but som etim es in m ahogany. The 
m anufacturers of reed, willow and 
sim ilar goods are also catering  to the 
den idea w ith chairs and rockers built 
on lines of solid com fort, and these 
have been very successiul. T he m od
ern architect has also created the sun 
parlo r and sun parlo r fu rn itu re  has 
followed, usually in reed, willow and 
sim ilar m aterials, bu t often in oak 
w ith appropriate finish. T he fu rn i
tu re  m anufacturer has gone still fu r
ther. T he m odern hom e now has a 
big porch, and porch furnishings have 
im proved w onderfully in style, finish 
and artistic  m erit in recent years 
w ith th is new creation of the arch i
tect.

I t  is too much to give credit to  the 
arch itect for all these changes, for the 
elim ination of the parlor, for the 
larger and b etter living room , for the 
den, the sun parlo r and the porch.

T he arch itects have been com pelled 
to  follow the popular dem and and the 
furniture designers have m erely fol
lowed the same dictation, but neces
sarily, the architects have been the 
first in the onw ard m arch. Instead  
of show, popular fancy now dem ands 
com fort and enjoym ent and the arch i
tec ts have had to  do their designing 
accordingly. The furniture m anufac
turers, know ing tha t fu rn itu re  th a t is 
in harm ony with the home architec
ture  will sell b e tte r than  th a t which 
will look aw kw ard in its surroundings, 
try  to  give the people w hat they 
want.

T he furniture m anufacturers have 
follow ed the home architects in o ther 
directions. In the larger cities the 
fam ily abode is in the flat and the flat 
is often of lim ited dim ensions. W hat 
m ay be davenports o r divans by day 
are m ade convertable into beds for 
n ight use. D ining tables are m ade to 
con trac t into very United space to 
be shoved aside when no t in use. 
V arious o ther convertibles are in the 
m arket, as well as furniture  th a t is 
m ade expressly for the flat trade in 
its dim ensions. I t  is not the arch itect 
who dictates furniture  sty les in this 
respect, however. I t  is the m odern 
m ethod of living and the aim of the 
m anufacturers to give the people 
w hat they w ant and how -they w ant 
it. T here can be ju st as m uch ele
gance and style in a tw o by four flat 
as in a m ansion, but it m ust be made 
accordingly.

T H E  RIGHTS O F LABOR.
T he “righ ts of labor” seem to  be in 

danger of overriding the righ ts of 
everything else. T here is a strike in 
the building trades in Boston which 
is bound to  cost a large num ber of 
w orkm en as well as some capitalsts 
much loss, because tw o labor unions 
exercise the righ t to  fight each o ther 
at o ther people's expense, and one of 
them  is allied with a big organization 
which is disposed to crush its enemy 
out o f existence, no m atter w ho else 
may suffer.

T here  w as noth ing the m atter with 
w ages or hours or “conditions of la 
bor,” but there w ere tw o unions of 
steam -fitters, one of which refused to 
am algam ate with the o ther and was 
cast out of the Am erican F ederation  
of labor. So this gigantic conspiracy 
of g rafters and sluggers will no t let 
any of its m em bers in o ther trades 
w ork upon buildings w here the ou t
cast steam fitters are employed. H ence 
a strike that stops all w ork on several 
structu res. T he ow ners and con trac
to rs cannot help them selves. W o rk 
m en who are not concerned in the 
quarrel are pu t out of a job against 
the ir will. T here is loss of tim e and 
m oney and no chance of redress. T he 
question arises w hether in the cause 
of the “righ ts of labor” the rig h ts  of 
everybody else are to  be w ithou t de
fense w hen some one union is fight
ing for a m onopoly in its trade. Does 
this mean equality either before the 
law or in the eyes of m en?

The man w ith last year’s autom o
bile is m ore likely to  feel out-of-date 
than  the m an with last year’s horse 
and buggy.

K N O W  Y O U R  GOODS.
!t stands to reason th a t a salesm an 

should know thoroughly  the goods he 
expects to sell. A buyer w ent into 
a sta tionery  sto re  to buy a certain 
kind of le tte r file. T he salesm an 
fum bled around a few m inutes and 
then said the article was no t in stock.
As the file w anted was one of the 
m ost com m on of its  kind, and as 
staple for a sta tionery  store as sugar 
or sa lt for a grocery, the buyer in 
sisted th a t he m ust have it. H e 
looked in tw o m ore places and then 
called ano ther salesm an, who w ent to 
a shelf not tw o feet from  the place 
w here he had looked, and brought 
out ju st the article w anted, with a va
riety  to  choose from.

T his so rt of th ing  happens every 
day in nearly  every store. Sales are 
lost and custom ers are disappointed 
because salespeople do not know their 
stocks.

Stock-keeping ought to  be th o r
oughly classified. W hen you look up 
a w ord in the dictionary you don’t 
hunt in several places. You find the 
le tte r it begins w ith, and the next 
and the next, and you can soon tell 
to  a certa in ty  w hether it is in the 
dictionary or no t A stock of m er
chandise naturally  falls into classes, 
and each class falls into subdivisions.
If a salesm an had an outline of the 
stock, and then  would come syste
m atically  in touch w ith every variety, 
he could soon know  perfectly  every 
kind of pen, pencil, envelope, paper or 
blank book in even the m ost com pli
cated sta tionery  stock.

T he course of P rosecu ting  A tto rney  
E arl F. Phelps in the case of Louis 
D uston, the old soldier accused of 
the m urder of George Sandler, is to 
be com m ended. W e have had p ro s
ecutors in K ent, as w ell as in o ther 
counties, w hose h ighest conception of 
duty w as to  secure convictions. T he 
law assum es an accused m an to  be 
innocent until proven o therw ise, but 
m any prosecu tors go on the theory  
th a t w hether the accused is really 
guilty  o r innocent is of secondary im 
portance to  convincing the ju ry  of his 
guilt and securing a verdict accord
ingly. I t  isn’t justice th a t such p ros
ecutors w ant, bu t the g lory of having 
sen t ano ther m an to  prison. M any 
cases are on record of m en found 
guilty  of crim es they  never com m it
ted th rough  the over zeal and false 
ideas of the prosecuting  officer. In  
the D uston case the defense alleges 
an alibi and P rosecu ting  A tto rney  
Phelps is giving the aged defendant 
every aid and opportun ity  to  make 
his claim good. H is aim seem s to  be 
to  secure justice, no t m erely a convic
tion. Such an a ttitude on the p art of 
a public prosecu tor is to  be com m end
ed and the m ore so because it is not 
alw ays the rule. T he p rosecu tor 
should be as much the a tto rney  for 
the accused as for the people, in so 
far as justice  is concerned, but the 
usual policy is to  m ake the accused 
shift for him self as best he can, re
gardless of w hether he is guilty o r in
nocent.

R equisites for an all-around educa
tion are; Am bition, A spiration, A p
plication, R espiration, Perspiration .
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T H E  FIN G E R  O F FATE.
N o absolute monarch ever ruled 

his subjects more ruthlessly than the 
leaders of the labor unions do theirs. 
Disobedience to their decrees brings 
swift punishment in the form of social 
ostracism, bodily injury, and even 
death. Their openly avowed aim is 
to be able to refuse to all who fail 
to bow the knee to them all oppor
tunity to earn a living. They stop  
at nothing to gain this end, and poli
ticians and newspapers alike are so 
afraid of them that they dare not even 
comment unfavorably unless the act 
happens to be too  outrageous to gloss 
over, and then they attribute it, not 
to the union itself, but to  “strike 
sympathizers” or to “a few reckless 
boys in the crowd.” . W here, in rare 
cases, a union leader is brought to 
justice, both the newspapers and the 
politicians vie with one another in 
their efforts to exonerate the union 
itself, and to declare that only the 
leader in question was to blame. Up 
to the very moment of the confession  
of the McNamaras there was a nau
seating concerted effort by the press 
and the politicians alike to prove that 
these unspeakable scoundrels and 
their backers were the innocent vic
tims of a great plot by employers.

All the popular brag and bluster 
about the United States being a free 
country, the land of equal opportuni
ties, is a pitiful absurdity that makes 
this country ridiculous in the eyes of 
all nations.. W ith the politicians all 
terrorized by the unions and the 
newspapers, so that none of them  
dare think for himself or say what 
he thinks; when mere newspaper de
nunciation of a man in public life, no 
matter how unfounded, w ill sooner 
or later retire him to obscurity in 
disgrace, no man of high ability will 
accept public office. Even now the 
government of our cities, states and 
Nation is in the hands of demagogues, 
second-rate politicians, and a few hon
est fanatics who are quite as danger
ous as their associates in power. This 
country is still m oving only on ac
count of momentum acquired during 
years of prosperity, and any great 
emergency will shake it to pieces like 
a house of cards. There never was a 
similar situation in the history 
of the world. There never has 
been a time when the m asses lived so 
luxuriously and gave so little in re
turn. Neither has there ever been a 
time when class hatred, envy, and dis
content were more prevalent.. Nor 
has there ever been a period in the 
world’s history when the m asses held 
such absolute sway politically. One 
feature of the situation that has no 
parallel is the fact that almost in 
the twinkling of an eye the rantings 
of the demagogues and “news” doc
tored to suit the momentary whim of 
the mob can be transmitted all over 
the country with a degree of publicity 
that it has never been even dreamed 
of in former ages. A sensational lie or 
half-truth has probably always met 
with eager listeners, but nowadays 
no one seem s to care for the sober, 
colorless facts. B y constantly cater
ing to this tendency the newspapers 
have corrupted the great majority of 
our people.

“W hom  the gods would destroy 
they first drive mad.” I am quite 
aware that none of this is popular 
doctrine. Cassandra’s warnings fell 
on deaf ears, for they did not tickle 
popular conceit; but please remember 
that in spite of the ridicule with 
which they met, Troy fell.—Frank 
Johnston in Harper’s  W eekly.

IM PE R SO N A L CRITICISM . 
Personal appearance is a subject 

upon which m uch m ight be said, but 
upon which little  is said. M ost men 
in au thority  in business- hesita te to 
speak to  clerks about such th ings for 
fear of giving offense. A m anager 
who feels free to  criticise any detail 
of the w ork of his clerks seldom  feels 
th a t he can bring him self to  tell a 
m an th a t his shoes, his nails or his 
linen need atten tion . M uch less does 
he feel free to  criticise wom en clerks 
on such m atters. A nd so it happens 
th a t in alm ost every business house 
there are those who daily give offense 
to o thers by such neglect, and w here 
these persons m eet the public there 
is d istinct harm  to  the business itself. 
T here  ought to be som e way to cover 
th is point effectively w ithout giving 
undue offense.

O ne m ethod is to post, w here all 
em ployes may see it, a notice som e
th ing  like th is:

“Em ployes m ust understand  th a t a 
reasonable standard  of personal ap
pearance and personal cleanliness is 
required  by all. T hose w ho give of
fense to  o thers th rough  neglect of 
these m atters w ill be subject to dis
m issal.”

A nother m ethod som etim es used is 
to  pu t in the pay envelope of those 
needing such advice an im personal 
le tte r or notice m entioning in a gen
eral w ay the necessity  of recognizing 
proper standards.

COMMON SE N SE  IN  SEL LIN G .
O ne m orning the w riter stopped at 

a fru it stand in ju st the fram e of m ind 
in which he didn’t w an t any th ing  in 
particun lar but w ished to  buy som e
th ing  if he saw anything th a t appealed 
to  him. T he in stan t he began look
ing a t the fru it the old m an came up 
and began po inting  to  this, th a t and 
the other, no t giving the custom er a 
m om ent to think for himself. H e 
sim ply tu rned  and w alked off—prob
ably as thousands have done before. 
H e w as willing to  buy goods, but not 
w illing to  have goods sold to  him. 
H e w ent away disappointed a t not 
having the privilege of looking over 
the stock.

T his same spirit in some degree per
vades about every line of business. 
T he m en who own the business m ay 
know better, bu t they  fail to  im press 
the poin t upon their salespeople, and 
the resu lt is the sam e as the fru it 
stand. M any who are willing to  be 
custom ers tu rn  away w hen they are 
denied the privilege of looking over 
the goods and form ing their own im 
pressions.

O n the o ther hand, there are m any 
who desire im m ediate attention , and 
go aw ay if they  don’t get it. T here 
is a happy m edium  betw een these tw o 
extrem es th a t is an im portan t point 
in successful retail salesm anship.

W IL L  SE L L  T H E  GOODS.

Put Price T ags on Your W indow  
Displays.

W ritte n  fo r th e  T rad esm an .
The excuse for existence of the 

w indow display, like its cousin, the 
prin ted  advertisem ent, is to sell goods.

If it doesn’t succeed in doing that, 
it is not a first-class display.

I t  is conceivable th a t cleverly 
dressed windows, which a ttra c t a t
tention  and in terest on the part of 
passersby, and lead to  com m ent which 
stirs up the curiosity  of the public, 
are w orth  som ething, because they 
supply general publicity for the store 
and are to  th a t ex ten t effective. But 
freak displays are generally  of ques
tionable value, and for one th a t hits 
the m ark  there  are a dozen which 
fail to  create  even a  ripple on the 
m illpond of com m unity in terest.

T he display th a t goes on the list 
as the bread-w inner, the window trim  
w ith a punch, show s the goods, in re 
lation to use if possible, and in such 
a ttractive m anner th a t the m an who 
stops and looks will buy if he is in 
the m arket for th a t particular kind of 
goods.

I t  should be rem em bered th a t “ in 
the m arket” is a phrase which has a 
wide m eaning. A chap m ay no t be 
in the m arket for a pocket knife; but 
if he sees one in your w indow th a t 
looks good, he m ay rem em ber th a t 
his old one is broken and d isrepu t
able-looking, and prom ptly  get in the 
m arket for another.

T he housewife m ay no t be “in the 
m arket,” exactly, for a new ha t; but 
if she sees one of your nifty  ready- 
to-w ears on display, w ith the price 
attached, she will likely come to  the 
conclusion tha t it’s enough of a bar
gain to w arran t purchasing. T hat 
puts her in the m arket. I t ’s a so rt of 
instantaneous process, as it were.

T he last paragraph contains the 
poin t to  which special a tten tion  is 
called. T he idea is th is:

You m ay create in terest and desire 
by your w indow, bu t to  ge t a sale 
you m ust arouse action. T h a t is, the 
mind of the prospect—we will con
sider all possible custom ers as p ros
pects—m ust h it upon the definite con
clusion, “ I am going to  buy th a t.”

In  o rder for such a conclusion to 
be reached, the prospect m ust have 
analyzed your proposition, conscious
ly or unconsciously, a long a line of 
reasoning sim ilar to  th is:

T his is a good article.
I t  has quality.
I t  would be useful to me.
I w ould like to  have it.
I t  would be a good buy for the 

money.
And unless th a t final poin t is in

cluded, the determ ination  to  act can
not be arrived  at by the prospect. 
Hence, the m ost im portan t of all the 
th ings you put in the w indow is the 
price ticket, because it supplies the 
inform ation upon which the final de
cision m ust depend. T he buyer can
no t decide to  buy w ithout know ing 
w hat the  goods will cost, and he 
ought to  be given an opportun ity  to 
m ake th a t decision.

I t  m ay be suggested th a t the price 
will scare away m any a purchaser,

who, if given an opportun ity  to  come 
in and enquire, would decide to  buy 
in spite of the price being h igher 
than  had been expected.

T he o ther horn  of the dilemma is 
d isregarded, however, and a  very 
s trong  tra it of hum an nature is over
looked. I t  is the general desire not 
to  appear “cheap.” In  fact, if there 
is one characteristic of Am erican 
make-up th a t stands out above the 
o thers, it is that. T he m an w ith a 
m odest purse, o r the wom an either, 
for th a t m atter, will often pass up an 
attractive article th a t is no t priced, 
th inking th a t it m ay be too  high. I t  
is quite possible th a t the price m ay 
have been low er than  th a t fixed in 
the m ind of the prospect, because 
m erchants ordinarily  pu t goods in 
their w indows which are exceptional 
values for the m oney. H ence the 
risk is run of driving off possible 
trade, w ithout the prospective pu r
chaser being given a chance to de
term ine w hether or not he or she can 
afford to  buy.

I t  is certainly be tte r to  m ake the 
case plain at the beginning, and thus 
open the way for a decision, even if it 
is unfavorable, than  to  risk losing 
through  indecision being encouraged.

T he u ltra -artistic  window dresser 
frequently  objects to tagg ing  goods 
w ith the price because of the idea 
th a t this detracts from  the appear
ance of the display. H e thinks that 
as a p re tty  picture it is spoiled by the 
in troduction  of the crude, coarse dol- 
lar-m ark.

But here again it m ust be rem em 
bered th a t the chief idea of the dis
play is no t to create adm iration  for 
it as an artistic  production, but to 
win friends for the goods which are 
being shown. T he m atter of helping 
or hu rting  the display as a trium ph of 
w indow -trim m ing should be subordi
nated to  the big question, “W ill it 
sell the goods?”

W hich would you ra th er  have p eo 
ple who pass your windows say:

“My, but th a t’s a clever w indow ,” 
o r “I believe 1 II step in and buy 
th a t? ”

T here  ought no t be m uch difficulty 
in deciding th a t question.

So, no m atte r how  p re tty  your 
w indow is, or how inartistic the price- 
tags m ay be, put them  in. T hey carry 
the m ost im portan t m essage th a t you 
have to  deliver, because any sales 
m essage th a t stops sho rt of telling the 
price of the goods is incom plete.

P u t all the selling talk  you w ant 
along w ith the price; em phasize the 
bargain  feature if the value is there; 
design the display along attractive, 
unique o r freak  lines if you will, but, 
above all, tell ’em the price.

G. D. Crain, Jr.

B itter experiences are ju st under
scored life serm ons, delivered w ithout 
invitation. But they are as valuable 
as quinine to the sufferer from  m a
laria.

A fter a  m an becom es fam ous he 
doesn’t need a press agent. H is 
friends will then a ttribu te  to  him  all 
the ancient jokes they  can dig up.

W hen in doubt, think twice, count 
one hundred and then tell the tru th .



W IN D O W and INTERIO 
DECORATIONS

Summer Sporting Goods W indow  
Trim.

F o r building th is window trim  of 
sum m er sporting goods you will need
the follow ing:

M erchandise .
] M innow  Seine, 
fi Jo in te d  F ish in g  Rods.
2 A sso rtm en ts  of F ish in g  Tackle.
4 T enn is R acke ts .
1 Dozen T enn is  Balls, 
fi F o ld ing  C am p Stools.
1 Body P ro tec to r.
6 C a tch e rs ’ M itts.
u D ozen W ood M innow s.
3 Reels.
2 T ro lling  Spoon A sso rtm en ts .
£ D ozen Spool L ines.
I  C roquet Set.

F ix tu re s .
5 Rolls of L ig h t B lue C repe P ap er.
3 O rd inary  W ooden Boxes.

P rice  T ickets.

Sum m er spo rting  goods is such a 
diversified line tha t several window 
trim s can he m ade out of it during 
the course of a season's selling.

A window trim  of fishing tackle 
would he ju st the thing. You could 
make ano ther out of tennis goods and 
a croquet set, ano ther out of autom o
bile and bicycle accessories, and still 
ano ther out of baseball goods alone.

T he average store, however, carries 
some of all these lines and for the 
benefit of such we have made up this 
com bination display plan which is 
sure to bring good results if given 
the right kind of trial.

B eginning on the Trim .
The first step in trim m ing the w in

dow is to  cover the background neat
ly with light blue crepe paper or 
crepe paper of any light color and 
then festoon across the background 
a m innow seine or tram m el net. T his 
is easily and simply done. M erely 
pin the th ing  to the background and 
catch up in two or three festoons ac

cording to  the size of your window.
Then arrange in position the boxes 

you see in the draw ing and cover 
them with the same color of crepe 
paper as is on the background. T he 
floor should also be neatly  covered.

T o  build up the center unit tie four 
tennis rackets together as show n in 
the photograph. Drive a nail in the 
back of the box and wire them  to this.

T he next step is to  build up a neat 
pile of baseballs and baseball boxes 
in fron t of the tennis rackets as shown 
in the photograph. O n the front of 
this box arrange a body protector.

The R ight and L eft U nits.
T here is very little  to the units 

on the righ t and left. A rrange three 
camp stools on each in the same 
fashion as the pho tograph  directs 
and then on the top of each an as
sortm ent of fishing tackle.

N othing rem ains now bu t the floor 
plan.

Make this by putting  a small box 
on the floor in each corner of the 
cen ter unit and pu tting  thereon a 
catcher's glove. T hen build up in 
front of each wooden box a pile of 
baseball boxes with a baseball on the 
top of each. T hen arrange three 
jo in ted  fishing rods against each side 
unit. N ext arrange the floor plan 
next to the glass.

T he central feature of this is the 
croquet set. The handles of the m al
lets rest against the glass in fron t 
and before each m allet on the floor 
is a croquet ball, over which is an 
arch. T hen back of each m allet put 
a wood minnow in a box and against 
each side unit arrange an assortm ent

R A D E S M A N

of tro lling  spoons or any o th er fish
ing tackle you m ay have handy.

Fill in the few vacant spaces now 
with baseballs, reels, fish lines or any 
o ther small item s of sum m er sporting  
goods you m ay have handy.

The above directions are given in 
the successive order in which the 
steps should be taken to get the best 
results from  this trim .

W hether you m ake the left or righ t 
unit first depends on the way your 
window is arranged. You have to 
fix it som ehow so you can get out 
after the trim  is in and the unit on 
the side ntixt to  the door of the w in
dow is of course the last one you 
should make.—Butler W ay.
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keepers keep several lines of m er
chandise, as for instance, groceries, 
dry goods, drugs, hardw are, and the 
various item s which go to  m ake up 
a general store, it often occurs th a t 
they  m ay w ork together in harm ony 
in such co-operative advertising  to 
their m utual advantage. F o r ex
ample, one store-keeper has hats and 
caps, and m en’s furnishings. H e finds 
th a t his m en’s furnishings departm ent 
is in good condition while his hats 
and caps show an oversupply. T he 
condition m ay be exactly  reversed  in 
the o th er store. I t  is therefore not 
hard for these tw o m en to  get to 
gether and arrange which line each 
one shall push. In  th is as in every-

Photograph  of W indow  Trim .

D raw ing of F ixtures.

Co-operative Effort and Advertising.
Speaking of co-operation, it is in

teresting  to note in how m any ways 
this idea is being applied in various 
parts of the country. F o r instance in 
different places there is co-operative 
advertising  for bargain-day sales. The 
m erchants in the tow n will go to 
gether and engage a large space in 
the new spaper, for instance, tw o full 
pages on which to  m ake a spread. 
T his space is divided up into boxes or 
panels, each m erchan t taking one or 
m ore of these spaces in which he 
will announce special sales or drives 
which he m ay have to  m ake upon 
certain  articles of m erchandise in his 
establishm ent. T he expense being 
shared by all, nobody is burdened by 
the large advertisem ent, and yet each 
one derives m ore benefit than  he 
would from  a small space placed by 
itself in some other part of the new s
paper no t connected with so large a 
display. I t is understood th a t in 
places w here these co-operative b a r
gain days have become habitual, the 
public is being trained to w atch for 
the announcem ents and finds the read 
ing of these advertisem ents as in ter
esting as a story. E ven w hen store-

th ing  else it is always possible to  get 
m ore out of friendly relations with 
each o ther than  w hen there is con
stan t strife and v io lent com petition 
which does not lead anyw here except 
to loss.

Notice of D issolution of Co-partner
ship,

N otice is hereby given, th a t the 
co-partnership  existing  betw een the 
undersigned under the firm nam e of 
K lont & Sikkenga is th is day dis
solved by m utual consent. T hom as 
Sikkenga will continue the business 
and pay all bills incurred by said 
firm; he will also collect all accounts 
due to said firm.

Dated, M uskegon, M ichigan, July 
2, 1913. Jacob D. K lont,

T hom as Sikkenga.

Loquacious Diet.
M issionary (to  cannibal)—W hat 

m akes your chief so talkative to-day?
Cannibal—Oh, he ate a couple of 

barbers this m orning.

Before you hire a m an to  w ork  for 
you, make it plain to  him  th a t you 
have no use for the “I w asn’t paid to  
do th a t” kind of em ployes. T
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SU D D E N  SUM M ONS.

Death of W illiam W . Terriff, the Port
land Manufacturer.

W illiam  W . T erriff, capitalist, m anu
factu rer and patentee of T erriff’s 
Perfec t W asher, w holesale dealer in 
soaps, rem edies and to ile t articles, 
and a business m an of ex traord inary  
ability, died a t the O ak Grove sani
tarium , in F lin t, July 7, a fter having 
reach th a t institu tion  only about tw o 
hours prio r to  his death in com pany 
with John  B. H ecox and F loyd Todd, 
of Portland . Mr. T erriff’s death was 
due to  a long illness from  rheum atism  
and organic heart trouble, which had 
greatly  w eakened his vitality, and the 
final sum m ons came follow ing a chill 
and sinking spell. M any tim es during 
his illness he had rallied from  sim ilar 
attacks, but his v itality  had been 
weakened to such an exten t by the 
trip  to F lin t th a t the sanitarium  phy
sicians w ere unable to  cope w ith his 
conditions and death  resulted.

In the passing of Mr. T erriff P o rt
land loses a citizen who m ade a suc
cess of every local business move on 
which he em barked. H e came to  
P o rtland  in 1888, a t which time he 
was engaged in selling agen ts’ te r 
rito ry  for a w ashing m achine which 
he had paten ted  and which was being 
m anufactured in Canada. T he follow
ing year he organized the P o rtland  
M anufacturing Co., m anufacturer of 
w ashing m achines and various o ther 
articles, but his enterprise  appeared 
to be a failure until the m anufacture 
of all articles except w ashing m a
chines was elim inated. T he com pany 
was capitalized at $4,500, and when 
Mr. T erriff was g ran ted  a royalty  on 
each m achine he pushed the business 
to its u tm ost capacity and dividends 
of as high as 200 per cent, w ere paid 
to stockholders. H e soon m ade an 
im provem ent over the Perfec t W ash 
er and called it the “Greenville,” this 
m achine being m anufactured in 
Greenville for m any years. Mr. T e r
riff re tired  from  active m anagem ent 
of the com pany several years ago, 
w hen the capital stock was increased 
to $25,000 for the m anufacture of 
pow er w ashers, although he had re 
cently  taken up the sale of the gravity  
w asher paten ted  by E. L. Goodwin, 
of Portland.

In  1900 Mr. T erriff bought the plant 
of the P o rtland  Soap Co. a t 40 cents 
on the dollar and, a lthough the busi- 
nes was a failure under the form er 
m anagem ents he m ade a com plete 
success of it. T he  local p lan t m anu
factured laundry  soap exclusively, but 
Mr. T erriff soon delved into the to il
et soap and to ile t article business, and 
to-day the products are sold by 8,000 
agents th roughou t the country. In  
1904 he organized the T urk ish  R em 
edy Co., being  associated w ith A. L. 
Thom as, of Chicago, and th is business 
has also been a decided success under 
his m anagem ent.

Mr. T erriff has am assed a fortune 
conservatively estim ated at $150,000, a 
portion  of which was on deposit in 
C anadian banks and invested in Cana
dian lands, a lthough he is know n to 
have purchased a large am ount of 
U nited  S tates G overnm ent bonds a

few years ago. H e was a d irecto r of 
the M aynard-A lien S ta te  Bank of 
P ortland, and a  m an of influence in 
financial m atters.

Mr. T erriff was born  in 1862 on a 
farm  near the village of W ingham , 
H uron  county, Canada, and was of 
Scotch descent. In  a booklet entitled 
“T w en ty -F our Y ears of H ustling  in 
the W ashing  M achine Business U n
der T w o F lags,” Mr. T erriff tells of 
his up and downs, his achievem ents 
and his success; how he helped his 
m other in the old-fashioned days of 
washing, and how he conceived the 
idea of m aking a m achine th a t would 
do the hard  w ork which in those days 
was accom plished only by hand. The 
book tells of m any failures and re 
verses in the w ashing m achine busi
ness and the final success, and is in-

T he L a te  W illiam  W . T erriff.

te resting  from  cover to cover. T hese 
have been d istributed  am ong his 
agents from  coast to coast.

Mr. T erriff was a tire less and dili
gent w orker in all of his enterprises, 
and it was due to his constan t a tten 
tion to  business tha t he b rough t on 
an organic heart trouble in his young
er days, from  which difficulty he had 
suffered at irregu lar intervals since. 
Dr. A lton, the a ttend ing  physician, 
says Mr. T erriff’s death m ight have 
occured at any m om ent during  the 
past fifteen years.

Mr. T erriff never m arried. FTe was 
a m em ber of P o rtland  lodge No. 31, 
F. & A. M., a lthough he seldom  a t
tended the m eetings on account of 
o ther business H is last illness dates 
back to the middle of M arch. He had 
only recently  returned from  a sani
tarium  at St. Louis, w here he receiv
ed benefit, bu t his condition took a 
sudden tu rn  for the w orse about two 
weeks ago, and it was deem ed im 
perative to rem ove him to  the F lin t 
institu tion  M onday. M essrs. H ecox 
and Todd, who accom panied Mr. T e r
riff to  F lin t, left for D etro it enroute 
to  P o rtland  after placing the patient 
in charge of the sanitarium  physi
cians, and did not learn of Mr. T e r
riff’s death until reaching D etro it. 
Mr. T erriff • declared he felt fine af
te r  reaching the sanitarium , and 
M essrs. H ecox and T odd left for 
home a t the p atien t’s suggestion. In  
less than  tw o hours after their de

p artu re  from  the sanitarium , Mr. T e r
riff breathed his last.

Mrs. E. B iggar, of T oron to , O nt. 
a sis ter of deceased who has been at 
her b ro th er’s bedside in P o rtland  for 
several weeks, left for F lin t T uesday 
m orning and accom panied the rem ains 
from  th a t city to D rayton, Canada, 
w here funeral services were conduct
ed W ednesday afternoon. Besides 
Mrs. B iggar deceased is survived by 
two o ther sisters, Mrs. B attey  and 
Miss M ary Terriff, both  of T oron to . 
T w o bro thers, John  Terriff, of T o 
ronto, and Jam es A. Terriff, of Gravel- 
burg, Sask., also survive.

In  his last will and testam ent, made 
A ugust 13, 1903, Mr. T erriff nam ed 
the U nion T ru s t Co., of D etro it, as 
executor of his estate. W hile it is 
no t know n at this tim e w hether the 
business of the W olverine Soap Co. 
and T urk ish  R em edy Co. will be con
tinued by the executor, those who 
are fam iliar w ith the im m ense volume 
of business done by these concerns 
are inclined to  believe th a t the heirs 
will favor a continuance of the busi
ness. T he T ru s t Co. may decide to 
sell the enterprises, however.

A ccording to the term s of his will, 
Mr. T erriff bequeaths $1,000 to the 
Union T ru s t Co. as his executor, to 
be used for the purpose of paying his 
funeral expenses, buying a burial lot 
and erecting  a suitable m onum ent.

Jam es A. Terriff, a  b ro ther is 
bequeathed th irteen-fifty-six ths of 
the estate, to be paid as follow s: 
$1,000 a t the end of the first year, and 
$500 each year thereafter.

John Terriff, ano ther b rother, is to 
receive one-tw enty-eighth  of the es
tate, the entire am ount to  be paid 
at the expiration of one year.

Mrs. M argaret Battey, a sis ter of 
deceased, is bequeathed thirteen-fifty- 
sixths of the estate, $500 to be paid 
at the expiration of one year and $500 
each year thereafte r

Mrs. E. Biggar, ano ther sister, is 
to receive th irteen-fifty-six ths of the 
estate in sim ilar paym ents.

M iss M ary T erriff is to  receive a 
like share in the estate  on the same 
term s.

W ilson Terriff, a nephew of deceas
ed, is to  receive one-tw enty-eighth 
of the estate, $250 to be paid the 
first year and $250 each year there
after. Mr. T erriff also leaves to his 
estate  life insurance am ounting  to $5,- 
000.

W hen John  B. H ecox, who assum 
ed the active m anagem ent of the 
W olverine Soap Co. and T urkish 
Remedy Co. during Mr. T erriff's ill
ness, en tered  his office W ednesday 
m orning he received a second shock, 
this time in the unexpected death of 
Ike Samuels, of New O rleans, La., 
one of the com pany’s faithful sales
men. Mr. Samuels has been in Mr. T e r
riff's employ for the past fifteen years, 
and has sold in this leng th  of time 
upw ards of $50,000 w orth  of soaps 
and rem edies.— P ortland  O bserver.

Men are valuable ju st in p roportion  
as they are able and w illing to w ork 
in harm ony w ith o ther men.

Perfection  is m ade up of trifles, but 
so is a m illion dollars.

Call Your Customers By Name.
At 38 I am the ow ner of a string  

of fifteen cigar stores, every one of 
which is m aking m oney. I have my 
good hom e and a m otor car and a 
m ighty nice incom e—and I owe m ost 
of it to one little  detail I determ ined 
on w hen I first sta rted  business and 
to  which I have adhered ever since.

E igh t years ago I sta rted  in the 
cigar store business. Before th a t 
tim e I had been a clerk, saving a 
little  ou t of my wages every week 
against the time w hen I could s ta rt 
in for myself, and learning everyth ing 
I possibly could about the business.
I had studied the w ays of custom ers, 
their likes and their dislikes—and I 
had discovered one g rea t fact, the us
ual custom er w hen he en ters a cigar 
sto re  likes to  be know n. H e likes 
to  be called by his name. F lattery , 
it is true, but all m en are susceptible 
to it.

T herefore, w hen I w ent into busi
ness I made up m y m ind th a t no man 
was going to come into my store the 
second tim e w ithout my know ing his 
name. I tried the rule and found it 
aided me. W hen 1 saw th a t some 
m an was com ing to  my store tw o or 
three tim es in succession I made it 
a point to find out his name. Som e
tim es it m eant a little  expense and a 
good deal of trouble, bu t I did it 
ju st the same. And the next tim e he 
came I called him by his nam e and 
greeted him. I could see tha t the 
trouble I had taken pleased. I t  flat
tered  the m an to  know that I w as in
terested  in him enough to w ant to 
know his name, and soon, instead of 
being just a casual custom er, he be
came a real one. M ore than  that, he 
became a friend of mine and booster 
for my business. T he result was that 
when he. saw a chance to  send trade 
my way he did it. And as soon as 
th a t trade came T found out the name 
of the new m an and used it to advan
tage.

W ith in  a year or so there came the 
time w hen I could s ta rt the second 
store. T h a t m eant tha t I m ust put 
the bulk of the business of one place 
in the hands of another. And so, 
when I selected my m an, the first 
th ing  I drilled into his head was the 
o rder th a t he m ust find out the nam es 
of custom ers and use them  w henever 
he had a chance. A. C. A nderson

Advertising One’s Ability.
T he physicians of Black H ills have 

been having a family row on the 
question of advertising. As a result 
>t has been decided th a t the doctors 
of th a t d istric t m ay adveitise their 
ability. T h is is som ething new in 
m edical ethics, and m ay resu lt in some 
of the good doctors g e tting  some pub
licity as well as fakers. I t  is all right 
fo r a civil engineer of ability to  ad
vertise. A singer or a m aste r of m u
sical instrum ents gets renow ned by 
advertising. In  fact, every profession 
depends upon inform ation about the 
physician from  stereotyped “profes
sional cards,” which are usually as ex
citing as tom bstones in a cem etery.

It is opportun ity  th a t brings out 
the g rea t man, but he only is g rea t 
who prepares for the opportunity .
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Michigan Poultry, B utter and Egg Asso
ciation.

P res id en t—B. L . H ow es, D e tro it. 
V ice-Presidenfc-j-H . L. W illiam s, H ow ell. 
S e c re ta ry  an d  T re a su re r—J . E . W a g 

goner, M ason.
E x ecu tiv e  C om m ittee—F . A. Johnson , 

D e tro it; E . J . Lee, M idland; D. A. B e n t
ley, Saginaw .

Butter Control in Holland.
In o rder to suppress the adu ltera

tion of b u tte r w ith oleon.argarine and 
o ther fats, a law  was passed in the 
N etherlands in 1890, institu ting  con
tro l of the sale of m argarine and the 
m anufacture of butter, which law was 
made m ore severe in 1900. E ight years 
later, repo rts Swaving, of the Dutch 
D airy S tation at the H ague, in Ann, 
Falsif., M arch, 1913, the m anufacture 
of m argarine was also placed under 
governm ent supervision and a m ini
mum Reichert-M eissel index of 100 
cc N/10 was fixed for m argarine and 
a minimum fat content of 80 per cent, 
for butter. T he laws, how ever, re 
m ained ineffective. T he variations in 
the fats of the bu tte r by which at 
tim es a perfect bu ter m ight show re 
actions quite sim ilar to one mixed 
with m argarine and o ther m atters 
m ade such tes ts  unreliable. T he pro
ducers therefore developed a system  
of sta te  control to  which they  could 
subm it voluntarily  and by which the 
governm ent undertook to guarantee 
such bu tte r and to check it at all 
points th rough  the scientific dairy sta 
tion at Leyden and a num ber of sub
ordinate b u tte r control stations.

W hile this control is voluntary, the 
executive com m ittee has the pow er to 
refuse adm ission to  any applicants 
w ithout assigning any reason. T his 
provision is intended to  exclude sus
picious applicants. T he central com 
m ittee m ay even cancel the m em ber
ship of any cream ery adm itted by a 
local station. The governm ent lends 
an official m ark which is stam ped on 
the b u tte r  itself or can be printed on 
the w rapper. C ounterfeiting this m ark 
is punished severely. M em bers are 
not allowed to have any in terest of 
any kind in the m anufacture or sale 
of m argarine of any o ther fats which 
can be used in the adulteration  of bu t
te r  and may not even store or handle 
o r ship it. T hey m ay no t buy bu tter 
from  any cream ery not a m em ber of 
the control system . T hey m ust allow 
represen tatives of the contro lling  sta 
tions access to  their prem ises at any 
time, afford them  all desired inform a
tion and throw  the entire establish
m ent open to them.

The m em bers m ust report m inutely 
all the bu tter m anufactured and how 
it w as sold and to whom in quantities 
of 10 pounds or more. Sam ples of 
cream and b u tte r are taken several 
tim es a m onth. All these records are 
kept at Leyden and are constantly

com pared and checked up. I t  is pos
sible at any m om ent to ascertain  the 
chemical com position of all the bu tter 
m anufactured at all the cream eries be
longing to the system . T he cream  
and the bu tter in course of m anufac
ture are analyzed as well as the b u t
te r  after it has been m arketed, and 
the analyses m ust correspond. The 
purchaser can at any tim e by sending 
to the station at Leyden, ascertain  the 
R-M num ber of any lo t of b u tte r he 
m ay have obtained from  a m em ber, 
each cream ery having on the im pres
sion of the governm ent m ark  a pri- 
ate m ark indicating its nam e to  the 
station, and the m arks being delivered 
periodically to  the m em bers so tha t 
the date of m anufacture of any ship
m ent can be p rom ptly  discovered. 
T he w ater con ten t is lim ited to 16 
per cent.

T he au thor adds some suggestions 
for in ternational m easures for the 
protection  of b u tte r  against adu ltera
tion. H e does no t favor uniform  leg
islation in different countries, but 
ra th er  such legislation in each coun
try  as will suit its conditions, and a 
guaran ty  th a t such laws will be ef
ficiently enforced. T he sc ientists who 
analyze the b u tte r  for the respective 
governm ents should w ork according 
to  uniform  m ethods. An agreem ent 
should be reached as to  the perm is
sible w ater con ten t and the use of 
preservatives. T he inspection service 
in the several countries should w ork 
in accord and m aintain constan t in
tercourse in o rder to advise one an
o ther if they have inform ation of a t
tem pted frauds, bu t leave p rosecu
tions to the respective hom e countries.

Frozen Oranges Saved by Cold Stor
age.

M ost everyone know s th a t the w in
te r of 1912-1913 will go down in his
to ry  in Southern California as the 
w inter of the “big freeze.” T he dam 
age to the trees cannot be accurate
ly estim ated until ano ther year, but 
doubtless th is dam age has been ex
aggerated. T he dam age to  the fru it 
crop, however, is unquestioned and 
was alm ost total. T he o ranges which 
were no t seriously dam aged w ere in 
some especially favored location, or 
were protected by orchard  heaters, 
o r the oranges w ere prom ptly picked 
and placed in cold sto rage after freez
ing. T hus again cold storage has de
m onstrated  its value in p ro tec ting  
perishable goods, and thus again we 
would call atten tion  to  the fact th a t 
it is not so much the freezing which 
hurts as it is the exposure to high 
tem peratu re afterw ards. I t  has been 
dcm onstiated  in California th a t 
o ranges frozen solid, if they  are ra th 
er prom ptly picked, packed and placed

M. Piowaty & Sons
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in cold storage, th a t their quality is 
no t badly dam aged or deteriorated , 
and m any thousands of dollars have 
been saved in th is way by utilizing 
cold sto rage plants for the p ro tecting  
of the fru it from  high tem peratu res 
after having been frozen. O ranges 
will not, of course, keep as long after 
freezing as they would if no t frozen, 
bu t their life is pro longed at least a 
m onth o r six weeks, which is long 
enough to  get them  to  m arket. Of 
course, these favorable resu lts may 
only be had w ith oranges which are 
quite fully m atured  and have juice and 
sugar qualities quite fully developed. 
Im m ature fru it which has been frozen 
is w ithout value. In  very few cases, 
if any, w ere the o ranges placed in 
cold sto rage before thaw ing, but good 
resu lts seem to have been secured by 
getting  the oranges into storage ra th 
er prom ptly, as th is preven ts them  
from  drying out and losing juice and 
fiavor. H ad the oranges been placed 
in cold sto rage before they thaw ed 
to  any considerable ex ten t much bet
te r  and m ore im proved resu lts could 
have been secured.

T he w ithdraw al of frost from  orang
es by pu tting  them  into cold storage 
o r sto ring  to p ro tec t from  high tem 
peratu re after freezing, is but a new 
application of a very old scheme. I t 
is well know n that fro st-b itten  or 
frozen toes, fingers, noses, cheeks or 
ears m ay be saved from  serious harm  
by rubbing w ith snow  until the frost 
is out. T h is sim ply m eans th a t the 
frozen part is kept cold until the frost 
is taken out by the natural circulation 
of the blood. P u ttin g  o ranges in cold 
sto rage after they  have been frozen 
does the same thing. I t  p ro tec ts them  
from  heat until they  are thaw ed slow 
ly and naturally , thereby  avoiding the 
b reaking down of the fiber or cell 
s truc tu re  of the fruit.

T hose who have the handling  of 
perishable goods which have been fro 
zen should rem em ber tha t the g rea ter 
p a rt of the dam age com es from  ex
posure to a high tem peratu re after 
freezing, and therefore, instead  of 
rushing the frozen goods into a warm  
tem peratu re they should be kept at a 
low tem perature, and the fro st slow 
ly draw n out. I t  is well known th a t 
apples m ay be frozen as hard as rocks, 
and if not moved or handled while 
frozen, the fro s t m ay be gradually  
draw n out w ithout g rea tly  dam aging 
the quality of the apples. W h at is 
true  of apples and oranges is also 
true  of o th er fru its and perishable 
goods of o ther kinds as well. A 
know ledge of th is fact and a reco l
lection of it a t the righ t tim e m ay 
save g rea t loss.

Producing Crowless Roosters and 
Cackleless Hens.

T he D epartm ent of A griculture at 
W ashington, so the sto ry  goes, has 
received a le tte r from  a correspond
ent who claims to  be “the guy who 
can take the crow  out of the rooster.” 
A m em ber of the D epartm ent was so 
rejoiced a t the receip t of the news, 
in the hope th a t the m an’s discovery 
will eventually pu t the chicken in 
every back yard, th a t he th inks of 
asking the Bureau of Anim al Indus
try  to  experim ent a t once w ith a view

to soft pedaling crow ing roosters. 
T he au thor of the le tte r  says that, by 
rem oving the vocal cords of the roos
ter, which can be done by a simple 
operation, the noise th a t “w akes” peo
ple at the break of day can be elim
inated w ithout in juring  the rooster 
except as to feelings. T he desire to 
crow is left in the chicken and he 
goes through  the m otion of flapping 
his wings, arching the neck and open
ing the m outh, but the effort is alm ost 
noiseless. Now we suppose some guy 
will be producing a cackleless hen. 
But w hat a sham e that would be. T he 
hen ought to be allowed to advertise.

Lying Down on Uncle Sam.
The m atter of loss-off buying seems 

to be a puzzle to m any dealers. An 
egg m an w rites: “Sorry  to  say, com 
petition is so sharp in th is section that 
each fellow is try ing  to take the eggs 
away from  the o ther one, and we 
take them  any old way to  get our 
share. I hope the G overnm ent will 
soon take hold of the egg proposition 
and fine a few shippers. T hen they 
will be com pelled to buy eggs on the 
same basis of m erit as they  are sold 
E ast.” If  the G overnm ent would 
take all our burdens off our shoul
ders it would be great, w ouldn’t it? 
But haven’t you noticed th a t very 
frequently—in fact, quite generally— 
“heaven helps those w ho help them 
selves?”

Related to the Camel.
I t rem ained for a lone tu rkey  re 

siding in Illinois to  prove th a t our 
popular Thanksgiving bird is related  
to the camel. N aturalists overlooked 
the fact fo r centuries bu t the per
form ance of th is gobbler certainly 
rem oves all doubt. A cyclone passed 
over a section of Illinois the last week 
in M arch and after the storm  had sub
sided Mr. T urkey  was listed  am ong 
the m issing. F orty-seven days a fte r
w ard a fram e shack which had been 
carried off its foundation by the wind 
was m oved and out hopped the turkey 
as lively as ever. No w ater for over 
a m onth. Even a camel would get 
peevish under such treatm ent.

Problem for Biddy.
A St. Louis w elfare and im prove

m ent association has decided that 
eggs should be sold by the pound. 
A t a recent m eeting  some m em ber 
sta rted  som ething w hen he w anted to 
known how an egg  w as to  be divided 
when the buyer w anted an exact 
pound. T he discussion w as lively and 
prolonged and no record  of a sa tis
factory  conclusion having been reach
ed is at hand. Some one has suggest
ed th a t “B iddy” be trained to lay 
short-w eight eggs every so often th a t 
can be used to make up the sho rt end 
of the pound for those who w ant 
their even m oney’s w orth.

Keeping It Secret.
“W hy is it,” asked the curious 

guest, “ th a t poor m en usually give 
larger tips than  rich m en?”

“W ell, suh,” said the w aiter, who 
was som ething of a philosopher as 
well, “looks to  me like de po ’ man 
don’t w ant nobody to  find ou t he is 
po’, and de rich m an don’t w ant no
body to find ou t he’s rich.”

Service Qualification Necessary for 
Public Office.

Lansing, Ju ly  14—A lthough m any 
m onths away from  the nom ination 
and election of public officials for 
1914, the cam paign is now on. T he 
asp iran ts for the nom ination for the 
governorship, o ther S tate  offices, 
seals in the Legislature, even county 
offices, are pu tting  them selves in the 
“hands of their friends,” and quiet
ly appealing to  the people. I t  has 
long since been dem onstrated  that 
political p latfo rm s and prom ises are 
no t an anchorage to which th e  voters 
can pin the ir faith. T here  is, how 
ever, a sure guide w hereby the peo
ple by their votes m ay determ ine 
whom  they desire to represen t them  
and th a t guide is the character of 
service rendered  in any capacity in 
which asp iran ts for public offices have 
served the people. Service to the 
people is the best party  service. P a r 
ties there  m ust be, but the level of 
people-service m ust rise above the 
plane of partisan  politics. W e could 
nam e m any such public-service se r
vants w ere it wise to do so. T he 
trend  of politics tow ards service to 
the people is m anifestly  notew orthy. 
W e are surely but slowly reversing 
*he idea long cherished by some poli
ticians th a t the people are their serv
ants, instead  of the ir being the peo
ples’ servants. Serving the people 
m eans a re tu rn  from  the flictitious 
to the real. I t  m eans cleaner and 
m ore purposeful politics. I t  m eans 
elevating the ideal of service. Ser
vice m eans social p rosperity—“the 
m an happy, the citizen free, the n a
tion great,” to quote V ictor H ugo. 
T he service characteristic is never 
hidden and never placarded, but the 
com m unity knows the real servant. 
T his servant m ay never have served 
the public in a public capacity, but 
he has m ade a record as a private 
citizen th a t often well recom m ends 
him to  public favor. So the service 
qualification is becom ing the founda
tion upon which he w ho would rule 
m ust run.

W hy should it no t be the test?  
Service is the retain ing  te s t of trav 
eling man, business m an, teacher, 
lawyer, w orking man, doctor—all men 
and women carry ing on the w ork of 
life necessary to be done in sta te  and 
Nation.

T he test, then, should be th a t he 
is a good servant of the people, ra th 
er than  th a t he is a D em ocrat, R e
publican o r Progressive. W ith  a good 
service tes t in private o r public life, 
governm ent of the people, by the peo
ple and for the people becom es ideal, 
so far as hum an im perfection m ay 
approach the ideal. D. E. M cClure.

A m an never know s how m any 
friends he has un til they  need him.

R ea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling well at quota
tion.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

OFFICE O U T F IT T E R S
LO O SE LE A F SPE C IA L IST S

217-239 Pearl St. (near the bridge). Grand Rapids, Mich,

G. J. Johnson Cigar Co.
S. C. W. El Portana 

Evening; Press Exemplar
These Be Our Leaders

P o t a t o  B a g s
New and second-hand, also bean bags, flour bags, etc.

Q uick Shipm ents Our Pride

ROY BAKER
W m . A lden Sm ith Bldg. Grand Rapids, Mich.
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Chirpings From the Crickets.
Battle Creek, July 14.— F or three 

weeks I have not sent in a le tte r 
to  be read by Mr. Stow e’s intelligent 
weekly audience. 1 do not m ean by 
this sta tem ent that the T radesm an’s 
readers are intelligent weekly, for a 
m an who subscribes for and reads the 
T radesm an each week sure show s 
good common sense the year round. 
Good editorials, current quotations on 
staples, la test dope on m erchan ts’ 
changes and good U. C. T . topics from  
a num ber of b ro thers scattered  
th roughout the State. Mr. Stowe also 
conducts a departm ent pertain ing  to 
investm ents, but 1 sadly fear th is de
partm ent has no special charm  or lure 
for the average traveling man. The 
average traveling m an does no t have 
any trouble in finding a place for 
idle funds.

O . J. W rig h t will a ttend  the m eet
ing of his Council next Saturday 
night. G rin has go t a catcher’s m it 
and a chest p ro tec to r th a t has not 
been in use for some little  time and 
he is going to  jum p upon his feet 
Saturday n ight and make a plea for 
a good ball gam e at our com ing an
nual picnic. He has go t so enthusi
astic th a t ano ther season he w ants to 
see K alam azoo, B attle Creek, Jackson 
and Lansing form  a U. C. T. league 
and com pete against each other. O rin 
would gladly put up some of his U r
bandale real estate  and s ta rt a tem 
ple fund for a U. C. T . clubhouse if 
the boys would m ake him their per
m anent catcher and official coacher. 
H e suggests pu tting  Bill M asters in 
training, so he will be m ore spry in 
left field and pu tting  Boyd C ortrigh t 
on a diet so he will be able to do the 
T yrus Cobb stun t while running 
bases. O rin  spoke about the coarse 
work of John  Adam s in our last 
gam e and w ants be tte r behavior 
from  him th is season, otherw ise we 
will be forced to  find o ther talent. 
T he M ayor also quietly and in a nice 
diplom atic m anner inform ed yours 
tru ly  th a t he w anted me to cut out 
my post-graduate  curves and tw ists 
and ju st throw  a hard, sw ift ball, as 
he did no t w ear pow erful lense g lass
es and did not w ant to impose upon 
Chas. Skinner. I hope the Council 
will tu rn  out Saturday n ight and give 
O rin a chance to put his views up to 
the boys, because we w ant a good 
one.

But to  get down to  business: Busi
ness on the road is quiet. A new 
m an will say it is fine, but the older 
heads are no t so free in expressing 
them selves. G roceries move every day 
and there are p lenty  of boys to sell 
them. Candy is quiet, because people 
are drinking sw eets instead of eating 
them. T he biscuit business is good. 
L ots of goods are being used for pic
nics. The pickle season is on. Beer 
sales are big, especially in dry coun
ties. Money is tight. W heat and 
hay look slim in a good m any coun
ties. Corn looks good. C arburetors 
are m ixing lo ts of gas and 26 B road
way is still able to  discount all bills. 
The auto  business is good. L o ts of 
tires are m oving. (Joke). People yell 
about the high cost of gasoline, but 
buy the $10 horn in preference to  the 
$6 one.

Since I have been in the auto busi
ness my little  7 year old daughter has 
heard me speak often of a “prospect.” 
She asked me w hat a “p rospect” was.
I told her a p rospect was a m an with 
a bank account who had w hispered 
around he was going to buy an auto 
and had seven au to  salesm en dem on
stra tin g  their cars and m aking life 
m iserable for him.

W hy should a traveling  m an w ant 
a vacation? T o  spend some of his 
own m oney and get acquainted with 
his family? To show his wife he 
doesn’t have a m orning grouch? So 
his wife will know how m any cigars 
he sm okes each day? So he w on’t 
have som ebody pounding on his door 
th ree tim es m ornings? So he can 't 
say “W hat Council, b ro th er?” O r is 
it so the children and neighbors will 
really  know who the fellow is who 
has been around the house Sundays?

T he curren t issue of the Sample 
Case gave our annual banquet a nice 
w rite up. T he C hristm as num ber 
will, no doubt, have a glow ing ac
count of our picnic.

Sunny Jim  is strong  from  D etro it. 
I t  can 't be Canadian breezes. May 
be exhaust from  F ord  M otor Co.

Mr. Stowe advertised for four of his 
U. C. T . scribblers last week My 
office, wife, creditors and child knew 
w here I was. But tha t inform ation 
was ra th er  vague, because my wife, 
child and office don’t know  my cred
ito rs and my office doesn 't know my 
wife and child. My wife knows my 
child. My child know s my wife. My 
creditors don’t know m y child and my 
wife doesn’t know  m y creditors. In 
fact, I don’t know them  m yself by 
sight. P resto ! I guess m y carbure
to r  is flooded.

The Secretary  of Jackson Council 
sure is some sto ry  te ller and he sure 
does sell some cem ent. W e get 
along O. K., but he m akes me nervous 
talk ing  the F o rd  car. H e know s that 
is not m y bread and b u tte r car. W hen 
I say bread and b u tte r car, I am not 
speaking of a com m ercial truck. No, 
if I sell a com m ercial truck  I have 
jelly  on my bread and bu tte r and wire 
m y wife. If 1 do not sell a com m er
cial truck  the house w ires me. P er
sonality  is a big asset in this game.

People tell me I look like a ru n 
about and should have no trouble in 
selling roadsters.

M y wife has had a friend visiting 
her from  Owosso. T his lady’s father 
is a b ro th er U. C. T. and belongs to 
O w osso Council She says every
th ing  around our house and in our 
talk  is U. C. T. She says her dad 
has no t visited his Council since to  
took the w ork and she never hears 
U. C. T. talked in the tow n. T his 
should not be so and it m akes me 
m ore anxious than  ever to  do all I 
can to  keep No. 253 the live Council 
it now is.

B ro ther Chas. Dye is on a trip  to 
the Thum b.

B ro ther J. N. R iste is all burned up 
after a week end trip  to  Gull Lake. 
Mrs. R iste will have to join ano ther 
L arkin  Club to keep N orm  in cold 
cream.

If a b ro ther U. C. T . has to be sick 
tw o hours and gets tw o dozen car

nations, w hat would John  order if he 
was sick a day? L ittle  liquor?

E lm er E. Mills, the fat, good looking 
blond who travels for A. E. Brooks & 
Co., G rand Rapids, m akes his carfare 
playing rum with his b ro ther U. C. 
T .’s. Do you ever subm it an expense 
account for transporta tion  Elm er? 
Probably ju st on sho rt hauls, where 
you don’t get tim e to  m ake a clean
ing. N orm  and I have ju st passed him 
up because we w ant at least a sand
wich for d inner and M onday m orn
ings.

I alw ays w ant to sketch over 
the D etro it Sunday serm ons to see if 
the pasto rs still believe the split skirt 
is crim inal and girls can live on $8 
per week; also in o ther colum ns to 
see if E. A. Stowe has been arrested  
for scorching; also to see if Follis has 
been m ade S tate L ibrarian ; also if 
C harley W heeler has pulled off an 
am ateur en tertainm ent over Sunday 
along Blue Goose lines.

T here is a Black H aw k autom obile, 
but, thank  heavens, no Blue Gose.

B ro ther F o ste r came out with a 
poem  last week. T he m ore I see of 
poetry  the less I think of spring. Did 
T ennyson live to a good ripe old age? 
and Longfellow ? I bet they were 
ripe long before they  w ere picked. 
Cut it out, Charles, Stowe would not 
refuse you, you know, but your U.
C. T. policy does no t p ro tec t you 
against non-believers.

Collier’s now sells for 5 cents. Ju s t 
to  m ake P ost w orry  N ot C. W ., of 
course.

M. L. Blakeslee slept a t 53 Euclid 
Sunday night. Got an early train  
M onday m orning. Did his son-in-law  
see him go? Still in the hay, gentle 
reader, still in the hay.

A friend of mine told me Saturday 
he read in the T radesm an in a hotel 
in W innipeg, M anitoba, th a t I was 
selling autos. I told him I  w as on 
the road for an auto concern. C or
rect, he had not m et anybody driving 
a car I had sold up there. W rong  
end of the country, m y boy. Besides, 
the duty, F rench-C anadian com peti
tors, accent and Bitick grey. W ho 
would w ant Buick grey in W innipeg? 
Too much grey m atter there now for 
the size of the crops. And think of 
having to  take m oney from  people 
up there for m achines. T h a t should 
go to  the old country  to  buy boose 
for the lords and their courts and al
leys and hangers on. I wouldn 't have 
the heart. J would ra th er  sell cars 
on this side of the border, w here the 
colors are red, w hite and blue and 
w here Jo h n  D. R ockefeller and H arry  
H ydorn  can get in on the profits. F o r 
it costs m oney to  run  a farm  and pay 
rental on a R. F\ D. box and carfare.

T hey tell me B ro ther Schum aker 
has quit Brooks. P lease mail me P. 
P. his sam ples for tw o weeks. An es
pecially partial to hand rolls, cordials 
and b itter sw eets W ould not care 
for your 12c chocolate carm el o r 10c 
pail drop.

B arnus & Bailey jum ped Sunday 
from  N iagara Falls, N. Y., to  B attle 
Creek. Some jum p. N othing for a 
giraffe, but th ink  w hat a runn ing  sta rt 
the Shetland ponies m ust have had, 
and had to  dodge the F alls a t th a t 
and the U. C. T . tem ple and Postum

plan t at th is end. No w onder Bar- 
num & Bailey have a reputation.

N ot the B. & B. people of Chicago, 
J. & J 's com petitors. No, the U. C. 
T . bunch will furnish the salve and 
court p laster and cotton. T he B at
tle Creek correspondent is a little 
shy of salve, but he has some very 
good friends who, by the way, are 
subscribers to this trade journal who 
are always well supplied and could 
and would unload w ithout coaching.

I am m uch obliged I m et you fel
lows and will use up some time every 
Sunday or M onday from  now on 
w ith a le tter, or is it a bulletin as an 
excuse? Anyway, I shall get m ore 
topics from  tim e to time. W ould like 
to  read some news from  H opkins, not 
the wide spo t in the road, but the 
nam e of K alam azoo’s Secretary, R. 
S. B right young man, lively family, 
fine position and hard  U. C. T. w ork
er, but he did no t buy the best au to  
m ade fo r the m oney. H e paid m ore 
m oney and go t less car than m y 
bread and b u tte r car. N ot a com m er
cial truck. W hen  be tte r cars are 
built P fander will sell them.

T his will be enough now for a sick 
man.

D idn’t you know' I wras sick? Since 
reading, you probably realize som e
th ing  is w rong. Sad case and so 
young. Ju s t think, he w as a U. C. T. 
before his wife joined the Rebekahs.

Oh, you Rebekah!
W hat could you expect from  wives 

of Odd Fellow s?
T his will be enough.
If  I keep on, Mr. Stow e would have 

to  bind this edition w ith asbestos.
A ttend  your council m eetings.
W ear the U. C. T . button.
Pay your assessm ent on time.
Read the T radesm an.

Guy Pfander.

HOTEL C O D Y
EU RO PEA N

G R A N D  R A PID S, MICH. 
Best Beds That Money Can Buy

T'U A PI? Your Delayed 
*  Freight Easily

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.
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N ew s Item s From the Soo.
Sault Ste. Marie, Ju ly  14—July  12 

w as a m em orable day w ith the O r
angem en. T he city w as filled with 
s trangers from  all p arts of the coun
try . Circus day used to  b ring  the 
crowds, but there was no com parison 
w ith w hat was here on the 12th, and 
the country  tow ns m ust have been 
deserted  for the day. I t  rained the 
g rea ter part of the day, but between 
the show ers the big parade m ade its 
appearance on the s tree ts and there 
were m any feeling overly good be
fore leaving for home th a t night.

T here has been a new bait for trou t 
discovered a t the Soo the last few 
days when one of our anglers has been 
unusually successful in getting  large 
strings of speckled rainbow  trou t, 
m uch to  the envy of the eager anglers 
who have been m aking a specialty of 
the fishing gam e while spending their 
vacation in th is part of the country-/ 
and w hen they investigated  to  see 
w here the successful fisherm an was 
g etting  his bait, they  discovered tha t 
he was using young sparrow s and for 
the p ast few days the tro u t fishing has 
been m uch be tte r in consequence.

A. B. Jacobs, traveling  salesm an for 
Sprague, W arn er & Co., is keeping 
batchelor quarters th is sum m er and it 
is surprising  to  see the am ount of 
w ater m elons it takes to sustain his 
existence. On S aturday n igh t he is 
obliged to w ork over tim e w ith his 
auto  to  supply his appetite. Some of 
his friends suggested th a t he pu t the 
m elons on ice before cutting  them , 
but all the answ er he could m ake was 
th a t they  would all be eaten w ithin 
the nex t tw enty  m inutes. T he 
boys would advise M r. Jacobs to go 
easy on w ater m elons, as the coons 
are g etting  jealous for fear there  may 
be a shortage.

J. H o tton , Jr., form erly  of the H ot- 
ton  B ros.’ firm, fo r the past tw enty  
years p rop rie to rs of the M arine m eat 
m arket, w ho m oved to  R ichards L and
ing, Ont., last year, is in the city call
ing on his friends. M r. H o tton  ap
pears to  like farm ing and is m aking 
good prog ress and, apparently , is in 
the best of health.

T he news regard ing  the Michigan 
Lake Superior Pow er Co. being sold 
under chattel m ortgage to the h igh
est bidder is not expected to be of any 
hindrance to  the p rog ress of the new 
reorgan isation  and is m erely a m a t
ter of form  in proceedings to get re
established. I t  is hoped th a t the new 
bondholders will be ready to  go ahead 
now and be able to  utilize m ore 
pow er in the near future.

R, A. .Stearns, represen ting  Swift 
& Company, Chicago, and A. H ood, 
of the beef departm ent of Swift & 
Company, South St. Paul, visited the 
local branch a t the Soo last week. 
I t  w as a g rea t relief to  them  to  get 
up in Cloverland and away from  the 
excessive heat in the cities.

T here  is considerable dairy bu tter 
com ing into the m arket as yet and 
m ost of the local dealers are filled 
w ith their supply fo r some tim e to 
come. T he cream eries are also run
n ing full capacity a t .present, while 
m ost of the b u tte r  is being pu t in 
storage. T he quality th is year has 
been exceptionally  good.

W e som etim es th ink  it is strange 
th a t the m en in business do not have 
a be tte r system  in financing 'their busi
ness. O ccasionally we find some that 
do no t realize th a t it is of im portance 
to pay their accounts when due, but 
expect the w holesaler to carry  them  
along until their custom ers pay their 
accounts, in which case it takes 
m onths a lte r the account is due be
fore they are able to  pay even a part 
of the account, instead of regulating  
their business so as to  m ake collec
tions in o rder to  pay the w holesaler 
prom ptly  w hen due. F ortuna te ly , 
m any m erchants have fallen in line 
on the collection system  and are able 
to m eet their obligations prom ptly  
and keep their credit good. T here 
never was a time for the past tw enty 
years th a t it was so necessary to  keep 
up collections as a t the p resen t time 
and it is hoped th a t the retail m er
chan ts will inaugurate a system  
w hereby they  can m eet their obliga
tions when due, the same as o ther 
m ore progressive m erchants in the 
same business, have been and are still 
doing. W . G. T apert.

Jaunty Jottings From Jackson.
Jackson. Ju ly  14—A t the regular 

m eeting of Jackson Council, No. 57, 
held last Saturday evening, plans 
w ere m ade for the annual picnic, to  
be held soon, and also for a m eeting 
in Septem ber th a t will surely be a 
big one. T he regu lar m eeting for 
A ugust will be cancelled. Senior 
C ounselor Ray Pring le  is going to  fol
low out the plan of opening the m eet
ing of our Council on schedule time 
and w ith the officers he has back of 
him, we are sure of a business-like 
adm inistration.

F ran k  L. Day is about to  organize 
a m ale quartette , which will be ready 
for the Septem ber m eeting.

M rs. E. G. T om pkins and two 
daughters will s ta r t  in about one 
week fo r a six w eeks’ visit w ith  her 
paren ts in New York. Ed., who trav 
els for the Schm id Chemical Co., will 
take a  tw o w eeks’ fishing trip  in 
N orthern  M ichigan and the re st of 
the tim e look lonesom e until his fam 
ily returns.

Mr. and M rs. E. A. W ellm an and 
son, Sereno, of H orton , visited at the 
hom e of F rank  P. Gainard over Sun
day. Mr. W ellm an is a general m er
chant of H orton . H e sta rted  about 
eighteen years ago w ith a m ortgage 
on his stock of about one-half its 
value. M rs. W ellm an took an active 
in te rest in the business and the m o rt
gage soon disappeared. H e has now, 
besides his fine business, a sm all farm  
in the  village stocked w ith some ho r
ses w ith a pedigree th a t he know s all 
about, Je rsey  cows and a fine six cyl
inder car, which his son, Sereno, 
know s how  to  drive. W ork  and a t
tention  to  business have done much 
for the W ellm ans. Spurgeon.

Bracing Breezes From  Muskegon.
Muskegon, July 14—John Bolt, of 

the Bolt Hardware Co., of Muskegon, 
claims the reward for locating the 
lost author of Bracing Breezes.

Now that Detroit has a detonator, 
we suggest that all towns in which 
the Michigan Tradesman is circulated

should p rom ptly  install a shock ab
sorber.

T he B. V. D. advertisem ent m ay 
look very good in the Saturday Even
ing Post, but th is costum e was not 
designed as a dress in which to ap
pear before com pany. Oh, well, ac
cidents have always happened and we 
suppose they alw ays will and com 
pany is liable to drop in at the m ost 
unexpected m om ent.

Now that Mr. G oldstein is in D e
tro it, Grand Rapids is also w ondering 
how they stood it so long?

W e w onder if life can really be 
w orth  living in a tow n w here the 
heat affects the head?

W e understand there is a new can
dy kid in town, but we have not heard 
the particulars. W e will w rite m ore 
definitely a little  later.

W e w onder w hat has becom e of 
our friend from  M ears who has run 
th a t grocery  store for so m any, m any 
years? T he last we heard he had 
proved a poet rare to  be and 
m ore of his dope we are w aiting pa
tiently  to  see.

B ert W alkes and N icholas Tuloff, 
are to be initiated into the m ysteries 
of the U. C. T. a t the next regular 
m eeting of M uskegon Council. This 
is some job and every m em ber should 
be present.

T he regular m eeting of M uskegon 
Council was no t held on June 21, as 
there were only about 6^2 per cent, 
of our m em bership present. W hen 
we com pare th a t num ber with 56 per 
cent who took part in the U. C. T. 
parade in G rand Rapids, it naturally  
appears th a t quite a few of our m em 

bers are g rea ter on dress parade than 
they are for actual service. O ur next 
m eeting will be held next Saturday 
night at the regular place and time. 
T here  will be th ings of im portance 
at tha t m eeting and we need you.

As we have said before, we would 
appreciate any suggestion from the 
boys that would make a suitable item 
for the Bracing Breeze column.

J. H. Lee.

A New Theory of Tides.
T he shrew d explanation of the 

phenom enon of the tides, that an old 
fisherman gave, is hereby recom m end
ed to the a tten tion  of scientific men.

‘'U ncle Joe ,” some one asked him, 
“do you know w hat causes the tides?” 

T he old man looked profound, and 
adm itted:

“W al, I hev some idee.”
“Explain it to us, please.”
Uncle Joe would not be hurried, 

but, a fter some urging, he answ ered: 
"Y ou’ve turned over in bed, I think 

likely?”
“C ertainly.”
“And when you w ent over, the bed

clothes kind o’ slipped round and 
sloshed round, and didn’t get there 
at the same tim e you did.”

“ Yes.”
“W al, th a t's  the way of the tides. 

T he old world slip round inside of the 
sea like a man under the bedclothes, 
and th a t’s w hat m akes the tides. I t ’s 
easy enough after you understand it.”

M any a m an 's reputation  would not 
know his character if they m et on 
the street.

T H E  F IR ST AND FOREMOST 
B U IL D E R S  O F  C O M P U T IN G  S C A L E S

GENERAL SALES OFFICE

1 6 5  N. ST A TE S T .f C H IC A G O
ALWAYS OPEN TERRITORY TO FIRST CLASS SALESMEN

R A M O N A
T H E A T R E

Matinees a t 3:00
10c and 20c All THIS WEEK Evenings a t 8:30 

10c. 25c. 35c. 50c

A Big Bill of Remarkable Vaudeville Attractions

Six BROWN BROTHERS
Saxaphone S extette Six

Mullen and 
Coogan
Comedians

Ethel
MacDonough

Songs

HAL and 
FRANCES

in
“The Stock Farm”

Three
Arthurs

Bicyclists

Murray, Lane & Murray
in the singing comedy
“FIXING DAD”

S I X
C A T R I L L I A N S

“Cuban Wonders"

SEATS NOW SELLING AT PECK’S DRUG STORE
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Featuring the Silk and Dress Goods 
Departments.

W ritte n  fo r th e  T rad esm an .
In  behalf of the Michigan T rad es

m an the w riter took occasion to in ter
view W . E. S itlington, m anager and 
buyer of silks and dress goods for the 
J. L. H udson Co., in D etro it, asking 
him how he m anaged his departm ent 
and w hat m ade it so successful. Mr. 
S itlington cheerfully talked as follows 
for the benefit of T radesm an readers: 
Of g rea test im portance is the person
nel of our salespeople; they m ust be 
careful, courteous and com petent, loy
al to their em ployers, m anager and to 
them selves; in fact, form ing a m ater
ial p a rt of a com m unity of interests.

T he buyer who neglects the oppor
tunity  of consulting  w ith his sales
people as to  the desirability  of m er
chandise, colorings in vogue, and m at
ters pertain ing  to  his departm ent, neg
lects the m ost im portan t asset a t his 
com m and in the battle  of successful 
m erchandising.

All salespersons, on entering  our 
em ploym ent in these departm ents are 
advised of the fact tha t the ir position 
is not dependent on the volum e of 
sales in their book, but ra th er upon 
their business dem eanor—such as 
courtesy, w illingness to show and in
troduce fabrics, obedience in carry ing  
out plans for the betterm en t of the 
departm ent—always rem em bering th a t 
the custom er’s reasonable wish is this 
s to re ’s pleasure. T he salespersons 
follow ing these instructions need have 
no w orry as to the volum e of their 
sales.

W e have in operation for the benefit 
of the departm ent and salespeople a 
P. M. o r com m ission system  which is 
w orth  while. In  o rder to  avoid losses 
th rough rem nants, we pay a 5 per 
cent, prem ium  to  the salesperson 
closing out the last of any piece of 
m erchandise in stock, thus avoiding 
rem nants. F o r exam ple, a piece of silk, 
has, say 11 yards; a  custom er may 
w ant 10 yards. If, however, she buys 
the 11 yard end, we credit the sales
person with 5 per cent of the total 
sale. A nother way in which we apply 
o r use th is system . A fter a line of 
m erchandise is purchased and said 
fabrics are on the sale for a week, 
and we feel th a t they  are not selling 
fast enough, we im m ediately place a 
prem ium  of 5 per cent, on these goods 
for quick disposal. In  th is m anner 
the percentage of rem nants is m ater
ially lessened and the a tten tion  of all 
salespeople is concentrated  on clear
ing out quickly all m erchandise about 
the sale of which there is a question, 
thus enabling the salespeople to  add 
$5 to $8 per week to  their regu lar 
salary and the keeping of the stocks

absolutely new and fast m oving all 
the time.

W e devote study and tim e to  the 
p roper and effective display of our 
fabrics; we use eighteen tables ex
clusively in our silk departm ent for 
exhibition purposes. On these tables, 
we see th a t m erchandise is properly 
shown, due care being exercised as to 
color harm ony. T hese displays have 
no little  part in the departm ent's  suc
cess. W e realize tha t the average silk 
and dress goods departm ent is not as 
large as ours, yet the same ideas can 
be carried ou t on a sm aller scale with 
the same percentage of results.

Custom ers are invited to look, 
w hether buying or no t; are m ade to 
feel com fortable and are never im por
tuned to  buy; a ttendan ts content 
them selves w ith advising the people 
as to style, quality, price and desir
ability of fabrics.

T he m ethod em ployed to-day in 
the buying of fabrics is vastly  differ
ent from  the old way. T he day of 
v isiting  the m arkets, say twice a year, 
buying a six m onths’ stock in advance 
and carry ing  m ost of the m erchandise 
in the stock room , instead of “on the 
firing line,” is past and gone. T he 
up-to-the-m inute m ethods em ployed 
in the m erchandising of goods in these 
departm ents require the presence of 
our buyer in the m arkets every m onth, 
thus enabling him to keep in constan t 
touch with the source w hence fabrics, 
styles, colors and m ethods are evolv
ed. W e do very little  advance buy
ing. In  th is day, w hen style is a dic
ta to r and colors spring  up over night, 
we prefer to  buy often for the require
m ents of our patrons. W e have found 
th a t in g e tting  the m erchandise of the 
m om ent, price is a secondary consid
eration, as the custom er will cheer
fully pay a profit for w hat they  want. 
W e figure the expense incurred by 
these frequent trips to  the m arket as 
insurance against m istakes.

W hen selecting m erchandise to  be 
advertised, we are particu lar as to 
sta tem ents, prices and description. In 
th is way, we have the confidence of 
the public, who respond liberally. O ur 
advertising  m anager joins us in “team  
w ork” tha t counts. Im m ediately fol
low ing an advertisem ent, we feature 
the fabrics advertised and give our en
tire  departm ent to  a display of same, 
thus getting  results, and we see to  it 
that our salespeople are thoroughly  in 
touch with the goods advertised and 
are prepared to  talk  in telligently  
about them.

W e are enthusiastic about our silk 
and dress goods business, bu t we nev
er allow our “ginger” to  d isto rt facts. 
Every salesperson in these depart
m ents feels th a t his personality

Boss of Michigan
The brand of our shirts and over
alls. These garments are made big 
and full, of good material and are 
splendid values. We carry a very 
large assortment and can fill your 
orders promptly. A  A  Jk jk

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Michigan

The Standard Line of Gloves and Mittens which 
you will want to see before you buy.

WRITE FOR SAMPLES
WE WILL SEND THEM BY PREPAID EXPRESS

The Perry Glove and Mitfen Co. Perry, Mich.

It is
One of the

Best 
Sellers

We always aim to carry “best sellers” in 
our line of Staple and Fancy Notions.
Visit this department on the 3rd floor 
of our building. Our prices are reason
able and we may have items that will 
prove to be profitable. &  &  &  Jk

G rand R ap id s D ry  G o o d s C o.
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count; therefore, he jealously guards 
his business honor. Did you ever stop 
to think th a t the silk and dress goods 
departm ents are  the aris to cra ts  of the 
dry goods business? T hey  arc the de
partm en ts by which a house is judg 
ed; therefore, to everyone em ployed 
in them , I say, “Dignify them  with 
your best effort; honor your w ork by 
rem em bering it as your chosen pro
fession.”

W e are particu lar about the tre a t
m ent accorded traveling  rep resen ta
tives. W e have consideration for their 
time, feelings and m erchandise. W e 
alw ays find tim e to  g ree t and trea t 
them  w ith courtesy and, so far as 
possible, exam ine their m erchandise; 
m any of our best purchases have 
been secured as a result of considera
tion at all tim es of the traveling  sales
man.

W e believe it is a good thing, so 
far as possible, to  concen trate  buy
ing—i. e., after we have becom e fa
m iliar with the best source of supply, 
tind the houses th a t have the best of 
a given line; then  concentrate, thus 
m aking the account w orth  while; in 
this way, we are  entitled  to  any spec
ial m erchandise a t a price and get it.

T he success of these departm ents 
m ay be sum m ed up by the one w ord 
“co-operation .” E very  person con
nected w ith the silk and dress goods 
departm ent believes in th is work, is 
enthusiastic, believes in the m erchan
dise, the m ethods and is loyal to  the 
m anagem ent. Increase your business 
by increasing your com petent help; 
the sure way is to  ge t the producers; 
they will get the business. I f  you are 
satisfied w ith “well enough,” you are 
lo st; there  is alw ays a b e tte r a t it. 
W e are all in business to  succeed, 
m erchandising m ust be sold on honor; 
quality and style count. N o business 
was ever perm anently  built up on 
inferior goods. Successful m erchan
dising m eans profit-getting ; it stam ps 
you as a producer—as a m erchant.

Jacob Smith.

F a re -Refunding Sale a Decided Suc
cess.

Saginaw, June 24— F rom  w hat a 
num ber of business houses say of it 
there  can be no question as to the 
all-around success of the fare refund
ing sale recently  conducted by Sagi
naw m erchants. I t ’s success show s 
the good resu lts of co-operation 
am ong the business com m unity. I t  
was shared in by a large num ber of 
progressive business m en of the city, 
and the resu lts prove to  have been 
highly satisfactory , in some instances 
astonishingly  so. L arge num bers of 
outside custom ers took  advantage of 
the favorable term s offered to  visit 
Saginaw, and they  patronized  the 
s to res freely while here. N ot all of 
their custom  w ent to  the houses which 
participated  in giving the fare refund 
as an inducem ent, w hich of itself 
show s th a t all p roper m ovem ents to  
bring  business resu lt in general dis
tribu tion  of the benefits, and consti
tu tes an argum ent in support of all 
sharing  in the work. T he sp irit of 
friendly co-operation alw ays brings 
results, and it is a business fact th a t 
the g rea te r the num ber of people 
b rought to  a com m on d istributing

point, the b e tte r the resu lts for the 
general business of th a t point. S ta te 
m ents m ade by m erchants generally  
show th a t large direct re tu rn s were 
had by partic ipato rs in the fare refund 
sale, and there is no m ethod of esti
m ating  the indirect benefits which ac
crued, and which in th is case as in 
o thers are  shared in by the entire 
com m unity.

A pproval of the idea is practically 
unanim ous am ong business men, and 
the in terest taken is show n by the 
several proposals to enlarge the scope 
of the plan, and to  add to its features 
which will make it still m ore success
ful and still m ore in teresting . A m ong 
these suggestions th a t of Sam Seitner 
for the se tting  apart of one day of 
the sale series in which the city is 
to keep open house for v isitors from 
outside points m eets with much favor. 
T h ere  are several o ther suggestions 
also under consideration. Follow ing 
are som e of the th ings said by lead
ing business men regard ing  the sale: 

Sam Seitner, of Seitner Bros, says 
the fare refunding sale is a good 
th ing  and that it again proved a suc
cess this year. A lso Mr. Seitner 
would enlarge its scope, and has sev
eral suggestions tow ards th a t end, in
cluding the establishing of a G uests' 
day. “Yes, the fare refunding sale, 
was a decided success,’ he says, “and 
I believe in it as a good th ing  for 
general business and for prom oting  
friendly relations betw een Saginaw  
and the surrounding country. I think 
the scope of the plan can be enlarged 
and I would favor a day se t ap art by 
th is city for the en tertainm ent of our 
v isito rs from  outside. T ake any one 
day of the series, call it G uests’ Day, 
or some o ther suitable nam e, and let 
it be know n th a t all our v isitors from  
outside are tha t day to be en te rta in 
ed w ith all Saginaw as the host. W e 
could give them  a good tim e and we 
would enjoy the doing of it.”

Byron J. Rockwood, p rop rie to r of 
the Rockwood Cloak H ouse, approves 
the fare refunding sale idea, thinks 
it a good move in Saginaw business 
doings, and sees w here the plan can 
be enlarged and im proved upon. “I t  
is a good th in g  for general business 
and for prom otion  of acquain tance
ship and friendliness w ith our out
side public,” says Mr. Rockwood. “I 
am not able to  say ju st how the re
sults w ere th is year in our own busi
ness, but the idea is a good one.” 

O ther m erchants who took p art in 
the year’s sale expressed views of 
sim ilar satisfaction and all were 
agreed th a t the plan was one which 
m aterially  advanced the in te rests  of 
the entire  city of Saginaw.

W illiam  Barie, of the W m . Barie 
D ry  Goods Co., says: “T he fare re
funding sale was a g rea t success and 
our sales w ere highly satisfactory . 
D uring  the seven days it lasted  we 
had very m any visitors from  outside 
the city, a ttrac ted  by the term s of the 
sale, and they came in from  all over 
the surrounding country, from  a con
siderable m ileage, m any of them . T he 
m ovem ent is a good one in principle 
and beneficial in effect, as is any 
m ovem ent which a ttrac ts  people to 
th is city  as a buying center. T hey 
receive excellent value fo r th e ir ex

penditures and Saginaw does the busi
ness. I believe the m ovem ent can be 
m ade even m ore generally  beneficial, 
and its scope extended. W e should 
s ta rt the cam paign of advertising 
these sales early and make the peo
ple of th is entire section of Michigan 
fam iliar with the details of the sub
ject. T he sale this year was a g reater 
success than  tha t of last year, due in 
part to  the finer w eather, and also 
due in part to  the fact of those who 
came last year com ing again this, 
and bringing o thers w ith them . N at
urally and logically, the larger the 
volum e of business the b e tte r  for all 
concerned, as all share directly  or 
indirectly  in the com m on prosperi
ty. I can see no reason why these 
fare refunding sale should no t be 
broadened in scope, and the plan so 
developed as to m ake them  p art of 
the perm anent business institu tions 
of Saginaw .”

N oticeable Business Increase.
Max P. H eavenrich, of the H eaven- 

rich Co., said the fare refunding sale 
was a big success th is year. “W e 
had m any visitors from  outside the 
city, and this in com bination w ith our 
regular trade m ade business very 
brisk. I wholly approve of the sales; 
think them  a big help to business 
and to the city; and believed their 
scope should be widened. W e kept 
record of our sales resu lting  from  the 
project, and placed them  at about 75 
per cent, m ore than  the sales of a 
year ago, when the last refunding 
sale was held. P robably  such figures 
tell the sto ry  be tte r than it can be 
told in any o th er way. I am cer
tainly for the fare refunding sales as 
a Saginaw institution. O ne g ra tify 
ing feature is tha t very m any of 
those who came last year retu rned  
this and brought o thers with them.

H arry  P. Baker. V ice-P resident and 
G eneral M anager of the M. W . T an 
ner Co., finds the fare refund sale to 
have, been a big th ing  from  the busi
ness standpoint which it is designed to 
serve. “T he sale was a success,” he 
says, “and a large num ber of outside 
buyers visited our sto res during the 
seven days, I think, though, th a t ideas 
for extending the m ovem ent and in
creasing  the co-operation of the en
tire  business com m unity should be 
encouraged.” Mr. B aker has several 
good ideas him self which he will ad
vance a t the opportune time. Hiis 
firm issued cards for visitors during 
the sale, in which out-of-tow n cus
tom ers w ere urged to save their sales 
checks in o rder to  secure the cash re 
bate for fares, and in which they were 
advised to ask about the plan.

G reatly  P leased W ith  Sale.
F rank  H . Simpson, departm ent 

m anager at G ately’s, has m any good 
th ings to  say of the  sale. “W e had 
a big business,” he says, “and it p leas
ed us g reatly  to see so m any visitors 
from  outside poin ts a ttrac ted  by the 
fare refunding sale. T hose w ho came 
before came again, and o thers came 
too, so th a t th ings w ere quite lively. 
1 see no reason why the sales should 
not be a perm anent success and im 
proved upon. W hen  Saginaw business 
m en pull to g e th er and co-operate as 
they  do in these sales, they  accom p
lish much for the city .’

C H IC A G O
BOATS

Graham & Morton 
Line

Every N ight

Safes That Are Safe

SIMPLY ASK US 
"W hy do your safes save their 

contents where others fail?" 
SA FE  SAFES

Grand Rapids Safe Go. 
Tradesman Building
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Trimmed and 
Untrimmed Hats
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Corl, Knott & Co., Ltd.
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The New Science of Shoe Retailing. 
W ritte n  fo r th e  T rad esm an .

It is probable th a t the above head
ing will provoke a worldly-w ise smile 
in certain quarters, for there are peo
ple in the shoe business who are not 
able to see th a t the retailing  of shoes 
is entitled to rank am ong the sciences; 
and when the claim is made th a t there 
are certain new and essentially  m od
ern m ethods in present-day shoe re 
tailing, some facetiously inclined 
b ro ther w ho hasn 't yet arrived is like
ly- to rise up and aver th a t there’s 
no th ing  new in shoe retailing, 
shoe retailing.

N evertheless some distinctly  new 
ideas have come to light in shoe re 
tailing, and in certain  quarters have 
secured recognition and tangible em
bodim ent. As a m atter of fact it may 
safely be said that in no o th er branch 
of business has the spirit of progress 
been m ore apparent than in our sys
tem of shoe d istribu tion—a scheme 
in which the functions of the retail 
shoe m erchant are w rit large. If any
body w ants to hide his ignorance or 
salve his nonaggressiveness by re 
course to tha t old saw about there 
being nothing new under the sun, that 
of course is his privilege. H ow ever 
it doesn’t a lter the facts in the case.

In o rder to m ake good the claim 
th a t there is such a th ing  as a science 
of shoe retailing and th a t this science 
is of com paratively recent origin, it 
will be necessary to  take up a num ber 
of topics and exhibit in detail certain 
specific features of them.

T ake, for instance, the buying end 
of the retail shoe business—and it 
would seem that anybody who is at 
all fam iliar with curren t m ethods of 
buying should be able to see th a t we 
have enorm ously im proved upon the 
rule-of-thum b practice th a t once held 
sw'ay. T he shoe dealer of to-day who 
is really in the gam e is a far m ore 
judicious buyer than  the shoe m er
chant of a by-gone era. He analyzes 
the local situation. He studies the 
peculiarities of his trade (both the 
trade he now has and the trade he 
hopes to w in), and he gauges their 
purchasing  power. F rom  the shoes 
they are now w earing lie reasons his 
way to the shoes they  are likely to 
w ear to-morrow'.

T hough he may individually prefer 
certain styles and classes of foo t
wear, he subordinates personal pref
erences to the m ore obvious duty of 
catering  to existing requirem ents. U n
derstand ing  that, o ther things being 
as they should be, the annual profits 
of the business will vary directly with 
the volume of sales, he acts upon the 
assum ption that the wise th ing  to do 
is to p rom ote sales; and he is s tou t

ly of the opinion that sales are m ore 
easily p rom oted w hen a dealer fol
lows the line of least resistence. So 
far as he is concerned he had ra ther 
take rank as a successful m erchant 
than to wfin laurels as a local foot
w ear reform er.

Buying advisedly—i. e. w'ith due 
regard  to the local shoe-consum ing 
capacity, the local purse, local tastes 
and preferences in leathers and lasts 
—is indeed a pregnan t phrase, and 
covers a m ultitude of m erchandising 
qualities. These m erchandising qual
ities th a t characterize the successful 
shoe dealer of to-day are both m ore 
num erous and m ore highly specializ
ed than ever before in this h istory  of 
shoe retailing. If  one w'ere to a t
tem pt to sum up in a single sta tem ent 
the  change th a t has come about he 
w ouldn’t miss it far by saying that 
the distinctly  new' note in p resent- 
day retailing  is our increasing em pha
sis on the im portance of selling shoes 
advisedly, correctly , right.

In  o rder to m easure up to  the re 
quirem ents of this new standard  of 
shoe retailing  the shoe dealer m ust 
know' his constituency w ith far m ore 
intim acy than used to be the case. 
He m ust establish and m aintain 
avenues of reproach—m ethods w here
by quick and reliable inform ation may 
be had of local tastes and tendencies 
in footw ear. T h is is a p a rt of the 
aw areness that every successful shoe 
dealer m ust possess. Cid M cKay.

Responsibility That Rests on the 
Shoe Salesman.

If a shoe m erchan t could secure a 
set of clerks who would trea t every 
custom er with the g rea test possible 
courtesy, and who w’ould always 
show' shoes cheerfully until every 
hard custom er was satisfied, and a t 
the same time exercising all their 
polite persuasion, tem pered w ith a lit
tle com m on sense judgm ent, he would 
soon corral the largest share of the 
shoe business in the town in which 
his store is located. I fu rtherm ore 
believe th a t if it w ere possible to 
have such a set of clerks all the peo
ple from  the neighboring tow ns 
would flock to the store  to buy foot
wear.

Did anyone ever know it to  happen, 
or has anyone ever heard of a sale 
being m ade by m eans of abusive or 
insulting language, or even mildly in
sinuating  rem arks, or by an overbear
ing m anner? A nd yet some clerks, 
year after year, go on brow -beating 
and intim idating weak minded and 
meek m annered people, forcing shoes 
on them  which do no t fully satisfy 
them.

A great many people buy certain

Our Outing Shoes
We make in our own factory. They contain all the 
foot comfort and all the wear there is.

The test of a trial dozen will prove this.
A few cents more money than others perhaps—but.

Rindge, Kalmbach, Logie & Co., Ltd. 4
Grand Rapids, Mich. 4

W hen you  think of

Tennis Shoes and Oxfords
think of the

Grand Rapids 
Shoe & R ubber Co.

The only house in Michigan specializing in 
Tennis Goods.

Keep our special Tennis Catalogue near at hand.
Sent for the asking.

Showing our

“Crescent,” “H oliday,”
“T uxedo” and

“Riverside” Brands
All special products of the Hood Rubber Co.
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shoes because the clerk did not show 
anything else. I have in m ind a cer
tain class of quiet old ladies for 
whom the m odern m ethod of business 
is a little  too last, and who are afraid 
to displease the salesm an for fear 
they will seem  old-fashioned and ex
pose their ignorance of shoe values. 
They buy shoes in every store in your 
tow n, usually  receiving un just tre a t
m ent and never g e tting  a pair of good, 
plain sensible shoes th a t are wholly 
satisfactory.

A Good C lerk 's W o rk  U ndone. 
F inally  in one store one of these 

wom en did find a clerk—w ho m ore 
by good luck than  any good in tention 
on his part, sold her a pair of good 
old staples at a m edium  price, and 
she th inks she will be a custom er of 
th a t sto re  as long as she lives, th a t
is, if the same clerk is em ployed 
there.

T he next time th a t wom an w ants a 
pair of shoes she hun ts up the same 
salesm an. If he has the style and 
size, everyth ing is O. K. If not, he 
is likely to put ano ther size on her 
foot and declare, w ithout any tw inge 
of conscience, th a t it is exactly  the 
shoe she w ants. Perhaps it is near 
enough to  a fit so th a t she can w ear
it. If it is she will come back again 
when she needs ano ther pair and 
failing to  find her own salesm an be
cause he is no t there, ano ther m an 
w aits on her. He cannot fit her foot 
in the same style she had before be
cause it is not there. F inally he 
grow s im patient in try ing  to sell her 
som ething else and all the good of 
the first m an’s w ork is lost.

Common Faults.
T he em ployer in the quest of busi

ness advertises to ‘‘bring  ’em in ” H e 
spends m oney for w indow s and fix
tures to  display his shoes. H e pays 
his salesm en to  look after his stock 
and they pu t poor looking shoes in 
his window, and they fail to  tell him 
in tim e th a t m ore sizes in certain  
lines are needed. T hey  know this all 
the time, but they  fo rgo t to m ention 
it, and yet they  are the first to grow l 
and say, “the old m an w on’t buy 
enough sizes.”

T hen when custom ers come into 
the store you m istrea t them , misfit 
them , lie to  them , intim idate and in
sult them , and on S aturday n ight you 
draw your salary and w onder how it 
is Mr. Brow n can make so m uch 
m oney and you so little. All the tim e 
you are forcing your em ployer to  run 
a race with the bankruptcy  court, 
and he is w orking, schem ing and p lan
ning how to  gain a little  m ore 
streng th  to pull his boat up the stream  
against t h e . s trong  curren t you have 
let loose against him.

P ut on your coat when you are 
called from  stock w ork to w ait on 
a lady. Stop w agging yur jaw s on 
th a t piece of gum. Spit out the to 
bacco juice, so you can open your 
m outh to talk, and try  to  be a real 
salesm an.

You forget your good resolutions 
and rem em ber again after it is too 
late. I t  does us all good to  stop and 
th ink  of the tim es w hen we were at 
fault, and to-m orrow  m orning. Mr. 
Salesm an, instead of asking your fel
low clerk w hat kind of a tim e he had

last night, ask if he honestly  thinks 
he knows why you lost tha t w om an’s 
trade yesterday.— H orace G. W illiam 
son in Shoe Retailer.

C O M IN G  C O N V E N T IO N S  TO  B E H E L D  
IN  M IC H IG A N .

July.
M ichigan B illposter A ssociation . D etro it. 
L u th e ra n  B und, G rand  R apids.
T he  M ichigan S ta te  R e ta il Jew ele rs  

A ssociation , S ag inaw , 16-17.
M ichigan B a r  A ssociation , L ansing , 

16-17.
A ssociation  of P ro b a te  Ju d g es  of M ich

igan , G rand  R ap ids, 22-23-24.
G rand  C ircu it R aces, G rand  R apids, 

28-31.
S w ed ish -F in n ish  T em p eran ce  A ssocia

tion  of A m erica, D ollar B ay, 31. A ug. 2. 
S ta te  Golf L eague, S ag inaw , 31, A ug. 2. 

August.
M ichigan  A ssociation  of C om m ercial 

S ecre ta rie s, L ud ing ton .
M ichigan A b s tra c to rs ’ A ssociation , 

G rand  R apids.
M ichigan S ta te  F u n e ra l D irec to rs  and  

E m b a lm ers ’ A ssociation , G rand  R ap ids, 
5-6-7-8.

M ichigan S ta te  R u ra l L e tte r  C a rr ie rs ’ 
A ssociation , G rand  R ap ids, 5-6-7.

M ichigan A ssocia tion  of th e  N a tio n a l 
A ssocia tion  of S ta tio n e ry  E ng ineers , 
G rand  R ap ids, 6-7-8.

In te rn a tio n a l B ro the rhood  of E lec trica l 
W orkers, Saginaw , 9.

C en tra l S ta te s  E x h ib ito rs ’ A ssociation , 
G rand  R ap ids, 6-7-8.

B lue R ibbon R aces, D e tro it, 11-16.
G rand  C h ap te r R oyal A rch  M asons, A nn 

A rbor, 18-22.
M ichigan C h ris tian  E n d e av o r U nion, 

G rand  R ap ids, 28-29-30-31.
Social O rder of M oose, D e tro it. 

September.
M ichigan S ta te  M edical Society, F lin t. 
M ichigan L ib ra ry  A ssociation , M uske_ 

gon.
M id -W est A ssociation  of D eaf M utes, 

G rand  R apids, 1.
C en tra l G erm an  C onference, G rand 

R ap ids.
W e st M ichigan S ta te  F a ir . G rand  R a p 

ids, 1-6.
G rand  Council O rder S ta r  of B e th le 

hem , D etro it, 2.
S ta te  E n c am p m en t K n ig h ts  of P y th ia s , 

K alm aazoo , 2-3-4.
G rand  C ircu it R aces, K alam azoo , 4-8. 
M ichigan R e ta il Shoe D ea le rs ’ A sso 

c ia tion , D e tro it, 9-11.
M ichigan B ean  G row ers’ A ssociation , 

G rand  R ap ids, 10-11.
M ichigan S ta te  F a ir ,  D e tro it, 15-20. 
G rand  C ircu it R aces, D etro it, 15-20. 
M ichigan F ed e ra tio n  of L abor, K a la m a 

zoo, 16-19.
E a s tm a n  K odak  E xposition , G rand  

R ap ids, 29, Oct. 4.
October.

M ichigan S ta te  P h a rm a c e u tic a l A sso 
c ia tion , G rand  R ap ids, 1_2.

M ichigan P h a rm a c e u tic a l T ra v e le rs ’ 
A ssociation , G rand  R apids, 1-2.

G rand  Lodge Loyal O rder of M oose. 
A nnual C onference on V ocational G uid

ance, G rand  R ap ids, 19-20.
M ichigan S ta te  F ed e ra tio n  of A r t A s

socia tion , G rand  R ap ids, 21.
M ichigan F ed e ra tio n  of W om en’s  C lubs, 

21- 22.
G rand  Council of th e  I. O. O. F ., K a la 

m azoo, 21-22-23.
N a tio n a l A ssociation  fo r th e  P rom otion  

of In d u s tr ia l E ducation , G rand  R apids,

M ichigan Bee K eep e rs ’ A ssociation , 
D etro it.

M ichigan S ocie ty  of O p to m e tris ts , D e
tro it.

M ichigan S ta te  T e a c h e rs ’ A ssociation , 
A nn A rbor, 30-31.

November.
M ichigan R e ta il Im p lem en t an d  V ehicle 

D ea le rs’ A ssociation , G rand  R ap id s  
N a tio n a l B a p tis t C ongress, G rand  R a p 

ids.
December.

M ichigan  K n ig h ts  of th e  G rip, G rand 
R apids.

M ichigan B ran ch  of th e  N a tio n a l Bee 
K eep e rs ’ A ssociation , D etro it.

Jan u a ry .
M odern M accabees of th e  U n ited  S ta te s , 

B ay C ity, 11-15.
R e ta il W a lk .O v e r  A ssociation , G rand  

R apids.
February.

R eta il G rocers and  G eneral M erch an ts  
A ssociation , G rand  R apids.

M ichigan A ssociation  of C oun ty  D ra in  
C om m issioners, G rand  R ap ids.

March.
M ichigan A ssociation  of M as te r P lu m b 

ers, G rand  R apids.

T he m an who gam bles in w heat 
may m ake a poor breadw inner.

HONÛRBfLT
SHOES

Two W ays of Distinguishing a Toad
stool.

The California agricultural exper
im ent sta tion  has recently  issued a 
circular descriptive of toadstools and 
m ushroom s and gives an absolute 
m ethod of determ ining the difference 
betw een a toadstool and a m ushroom ; 
in fact, tw o m ethods are described.

T he first is by eating  them . T ake 
a little  piece and chew it, but do

not swallow the juice. If you are 
not sick or dead in ano ther tw enty- 
four hours, you m ay eat the rest.

T he o ther m ethod is to let som e
one else have the experience. If they 
eat the m ushroom  or toadstool and 
die, they  have been eating toadstools, 
but if they  are neither sick nor dead, 
then pitch in and eat of them to your 
h ea rt’s content.

White Shoes Predominate

W hite footwear calls for

W HITE SHOE DRESSING
We have a full stock of cleaners and dressings for 

White Canvas and Nubuck Shoes.
Also a complete line of polishes, liquids, pastes, and 

combinations, for black and tan footwear.
A complete assortment on your shelves means added 

profits in the till. __________

HIRTH-KRAUSE CO.
Grand Rapids, Mich.

ELKSKIN “ BLUCH BIKE
CUT SHOES

We show here our No. 809 
Men’s Black Elkskin

Leather Sole - - - $2.00 
820 Same with cuff - 2.25 
803 Same as 809 brown 2.15

In stock for at once 
Shipment

Regular H. B. Hard Pan 
quality. You simply cannot 
go wrong on these. Order 
to-day.

THEY WEAR LIKE 
IRON

HEROLD-BERTSCH SHOE CO.
GRAND RAPIDS, MICH.
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Feminine Graft—A Few  of Its Forms. 
W ritte n  fo r th e  T rad esm an .

Every now and then we are startled  
by some fresh exposition of graft. 
An en terprising  new spaper gets hold 
of an intrica te  clue and follow s it 
up patiently  and persis ten tly  until in 
possession of the facts to m ake a 
revelation of d ishonor tha t shocks 
and horrified. Names tha t have been 
held in high respect, th a t have en
joyed the fullest m easure of public 
tru st and confidence, are stained with 
infamy follow ing the disclosure of the 
division of a big pile of political 
boodle, or the diversion of a large 
am ount of public m oney to  private 
ends. These revelations occur now 
and then—too often, alas! ye t no t so 
frequently, thank Heaven, th a t they 
do not still sta rtle  and horrify. So 
m uch for m asculine graft.

Every day and every hour we are 
confronted  by fem inine g raft—little 
m eannesses tha t are throw n to  the 
surface, small advantages taken by 
m any wom en by v irtue of their sex 
or their position o r any o ther pull 
of which they find them selves in 
possession.' T he new spapers m ake 
no account of these o rdinary  m anifes
tations of feminine g raft, they  send 
no reporters to investigate them . In 
deed, these small depredations which 
women com m it against their relatives 
and friends and society a t large are 
done so openly and w ith such fre
quency that they  would rare ly  make 
suitable m aterial for a new spaper 
“sto ry”—they hardly occasion pass
ing com m ent by eyew itnesses. S trange 
to say the women who are guilty of 
these little  picayunish m isdem eanors 
are the very ones who, when some 
political scandal or public w orks fraud 
is being shown up in the lim elight 
of new spaper publicity, raise their 
hands in self-righteous am azem ent 
and m arvel th a t any m an will stoop 
so low as to  sell his honor fo r the 
paltry  sum of a few thousand dollars!

T he stree t cars and in terurban lines 
are places w here m any instances of 
feminine g ra ft are to be seen. T he 
follow ing occurred in the outside sec
tion of a suburban route car a t the 
jam  hour. T his car, like m ost of its 
kind, had been built on the hypothe
sis th a t such a conveyance can be of 
only a certain  b read th ; th a t there 
m ust be an aisle of a fixed dim ension 
in the cen ter; and th a t the w idth of 
seat th a t can be placed on each side 
will hold tw o people; all entirely  re 
gardless of the space actually  re 
quired to  seat tw o persons of aver
age size in anything like com fort. 
T he car was about full and m ore pas
sengers were com ing in at every stop. 
Several were standing in the aisles.

An elderly lady, none too strong, en
tered. G lancing through  she saw 
th a t her only chance for a seat was 
in one already occupied by a wom an 
of perhaps 35 w ith a small child of 
4. The child was next the window, 
and the woman, w ell-dressed, in tel
ligent, and evidently In very com fort
able circum stances, was p lanted in 
the middle of the seat. T he elderly 
lady asked perm ission to  share it. 
“Certainly,” came the polite response. 
But the graciousness w as of the lips 
only, for the wom an did not move 
over and take her child on her lap. 
She sim ply sat w here she was, un
concerned com pelling the o lder wom 
an to hang on as best as she could 
to  the narrow  portion  of space left 
by the o th er’s selfishness and love 
of her own com fort. T he wom an paid 
no fare for the child, and simply rob
bed an inoffensive lady of a p a rt of 
the seat to which the la tte r was fully 
entitled.

I t  is hardly righ t to leave the sub
jec t of s tree t car e tiquette  w ithout 
touching upon certain  o ther phases 
of graft. Wie hear a good deal about 
the decay of chivalry as show n by 
strong, sta lw art m en rem aining in 
their seats while weak wom en are 
hanging to  straps. But how about 
the women who are not so weak but 
they can stand several hours contin
uous pleasuring, and then will take 
seats from  laborers who have been 
on their feet the livelong day? H ow  
about the wom en who glance a t men 
acquaintances w hom  they find in a 
car in the peculiar pleading way th a t 
com pels the m en to  give up their 
seats, even w hen so w eary with their 
day’s w ork th a t they  really  need them  
them selves? H ow  about the wom en 
in independent circum stances, who 
can come and go w hen they like, 
who still are so inconsiderate as to 
prolong the ir hours of shopping 
clear up to  the closing tim e of the 
stores, thus adding the ir own num 
ber to the half-past five to six throngs 
and destroying the possibility of a 
seat for m any a shop girl and factory  
w orker?

M any wom en have a peculiar p re
judice against paying ou t m oney in 
some peculiar way, even though that 
way is a com m on and necessary form 
of expenditure. T hey  can spend for 
everyth ing else, but will descend to 
alm ost any th ing  ra th er  than  let a 
penny go in the m anner against which 
they are so unreasonably  biased.

Mrs. Clarendon simply can no t bear 
to pay delivery charges. D raym en 
and transfer people would starve to 
death if left to  her m ercies. The 
m erchants w ith whom  she regularly  
deals run delivery wagons. All of

them  are accustom ed to her requests 
to  have th is or th a t—articles no t pur
chased of them —taken to or from  
her home. Of course she som etim es 
offers to pay, but they well understand 
that this is m erely of form —she never 
expects the offer to  be taken serious
ly. Mrs. H arm on is Mrs. C larendon’s 
sister and the H&rmons have an auto. 
Mrs. C larendon, not con ten t w ith the 
alm ost endless am ount of m otoring  
to which she is trea ted  gratuitously, 
often insists upon tu rn ing  the H arm on 
m achine into an express w agon.

R ecently  she attended an auction 
sale of the furniture  and pictures tha t 
had belonged to  an old and w ealthy 
family. She has a tas te  for such 
things, and as the different articles 
w ent a t very low prices, she bought 
some tw enty  pieces, m ost of them 
no t very large, for one hundred fifty- 
seven dollars. She has ever since 
been exu lting  over her unheard-of 
bargains. T o  hire her purchases 
transported  to her home would have 
cost her a dollar and a half. Did she 
do it th a t way? No, indeed. Instead  
she sw eetly asked her nephew, young 
Jim  H arm on, if he would m ind driv
ing around to Q ------ s tree t to get a
few little  th ings she had been buying 
there. Of course young Jim  w ouldn’t 
mind, or a t least said he w oudn’t.

T oge th er they  w orked and tugged 
to get articles to the sidewalk and 
into the car. T h ree  trip s  young Jim  
m ade through  the boiling sun to take 
A unt F anny’s “junk” hom e for her; 
very w arm  under the collar m ean
while, because he had to forego his 
own plan of fanning a ball gam e on

th a t afternoon, and also because often 
before he had been w orked by A unt 
Fanny, and he had no hope th a t this 
was the last tim e th a t lady’s w insjm e 
tongue would lure him from  the path 
of his own pleasures.

Of course it d idn’t h u rt young Jim  
to take over A unt F anny’s furniture  
and pictures for her; and it d idn’t 
harm  the m achine, not in the least; 
and Jim  senior, her brother-in-law , 
who is a w ealthy m anufacturer, is 
am ply able to pay for gasoline and 
oil and autom obile m aintenance but 
Mrs. C larendon would be astonished 
clear out her senses if the H arm ons 
should m ake dem ands of any kind 
upon her. W hy? Because she is a  th o r
oughgoing grafter, and the H arm ons 
are easy and accom m odative and it is 
a se ttled  custom  betw een the tw o 
families th a t all favors shall be di
rected tow ard  and no t from  A unt 
Fanny.

T he genus fem ale g ra fte r includes 
m any species. T here  should be m en
tioned the young woman who accepts 
the atten tions of som e estim able 
young man for a considerable period, 
when she know s his in tentions are 
serious and hers are  not, but she 
lets him keep on com ing in o rder 
th a t she m ay be supplied w ith ho t
house roses and theater tickets and 
sundaes and chocolates until such 
tim e as she shall find herself in a 
position to  shake her faithful adm irer 
for a  su ito r m ore to her liking. T here 
is also the wom an w ho w orks her 
friend th a t is skillful at cu tting  and 
fitting and sew ing for a g rea ter part 
of her dressm aking, and the o ther

Stewarts

Goto

JV? 3/9
F.N . ft. ENGLAND

Paragon Gold Eye 
Needles

Large oval eyes, grooved so the thread 
does not project, and passes 

easily through cloth.

Stewart’s

GUARDIAN
Protected Coil

Safety Pins
Handsomely Carded and Boxed. 

Superior Quality 
Nickel and Black. 

Protected Coil Prevents Fabrics 
Catching.

All Sizes Retail @ 5c the Card.

Superfine Quality
Attractive Wrappers

Excellent Profit

fcT N 9 . i _ j p

N? 3
SAMPLES AND PRICES ON REQUEST FROM 

YOUR OWN JOBBER

PRATT & FARMER CO.
48-50-52 East 21 St. NEW  YORK
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who utilizes the m usical abilities of 
all her acquaintances to  m ake success
ful her own functions and en te rta in 
m ents, receiving services fo r which she 
m akes no proper o r adequate recipro
cation.

T he old custom  of sending for some 
good-hearted  friend in case of illness 
has no t been w holly abolished in 
fam ilies w ell able to  pay the w ages 
of a professional nurse; no r has, the 
p ractice of stopping a few days with 
the m erest chance acquaintances, as 
a m atte r of convenience and economy, 
been entirely  done away w ith by the 
prevalence of hotels and restau ran ts 
on every hand.

Space forbids enum erating  all the 
ways in which sharp, crafty , selfish, 
unscrupulous wom en im pose upon the 
kindness and generosity  of the ir 
friends. T hose w ho have follow ed 
these lines doubtless can com plete 
the list from  their own observation. 
F o r m oral to  th is little  serm on, let 
it suffice th a t each reader consider 
as put to  herself by some im personal 
in te rro g a to r th is question—A rt thou 
the wom an? Quillo.

Thoughts Suggested by Reading “Ad
ventures in Contentment.”

W ritte n  fo r th e  T rad esm an .
“David G rayson’s” life from  the 

tim e he began to  w ork for w ages 
un til he w as laid up w ith sickness 
w as sim ilar to  th a t of thousands of 
city w orkers. T hey  know  no t th a t 
there is any o ther life fo r them —th at 
there m ight be any o ther—than  the 
restless, unceasing push and hurry, 
strain  and unsatisfy ing  endeavor.

On the o th er hand, a g rea t m any 
country  residents fail to  realize the 
possibilities of ru ra l life along the 
line of solid com fort and genuine 
pleasure. I t  is e ither all for m oney 
—m ore m oney, m ore p roperty—or it 
is unwilling subm ission to  the fate 
which com pels them  to  toil fo r their 
daily bread.

Ju s t now people are w ont to  co n 
demn all unpractical education— the 
studies in school which are no t in
tended to fit our youth  fo r business 
or industrial occupations. A nd yet, 
it is botany, chem istry, physics, geol
ogy and the like which fits one to  en
joy the phenom ena of natu re while 
he labors for the necessities of life. 
H e can enjoy w onders and m arvels 
w ithout the expense of traveling  if 
his mind is prepared  to  receive them, 
is tra ined to seek them .

Fathers and m others are proud to 
inform  their friends th a t the son or 
daughter w ho has gone from  home 
is filling a “responsible position. 
M ore and m ore the w orld in general 
is com ing to  regard  the tille r of the 
soil as one filling a position of g rea t 
responsibility . T he tim e m ay come 
w hen he w ho does no t m aintain the 
fertility  of the soil, who does not p ro 
duce the m axim um  am ount of crops 
from  the acres which he ren ts or 
“ow ns” m ay forfeit his title  o r be 
com pelled to take charge of a less 
am ount of land. T he tim e is past 
when he m ust be a farm er w ho does 
no t know enough to  be som ething 
else. T here are o ther occupations 
which one m ay engage in and obtain 
a com fortable living which require

less executive ability, less study, less 
care, less preparation , less capital.

T he farm er can no t escape public 
responsib ilities any m ore than  the 
city man. In  fact it is m ore difficult 
for him  to  avoid them . T he school, 
the church, the neighborhood1 in te r
ests, the business of the tow nship are 
each intim ately linked w ith his p e r
sonal in terests. H e can no t be un 
concerned as m any w age earners in 
the cities are, w ho look to  o ther peo
ple to  assum e the responsibilities, to 
engage in business th a t shall furnish 
them  em ploym ent, to  build and own 
houses th a t they  m ay be sheltered 
w ith no m ore care or foresight than 
to  pay the rent.

T he w elfare of the w hole com m on
w ealth  depends much upon the tiller 
of the soil. T herefore he m ay take 
pride in filling a “responsible posi
tion” ju st as m uch as the young m an 
w ho is a civil engineer for a railroad 
com pany, or a young wom an who is 
a stenographer for a noted law firm.

H e w ho has “escaped” the th rall 
of the city can best appreciate the 
freedom  of country  life. Some coun
try people can never realize—can 
never be b rought to see o r acknow l
edge th a t there is or can be bondage 
in city life. And so it seem s of little  
avail to  try  to  po in t out to  such the 
happier lo t which may be theirs if 
they  w ould give up longing for city 
life and seek in their own environ
m ents fo r the happiness and con ten t
m ent which o thers have no trouble 
to  find.

T o  live in the country  one need 
not drop out of the world. H e m ay 
still be in touch with the th ings w orth 
while as much as in the city, if he 
uses the facilities of to-day. If one 
wishes to  drop out of the w orld—to 
seclude him self from  society—he can 
accom plish his purpose m ost effec
tually  in the large city. I t  is hard 
for a crim inal to hide in the city for 
long, but an ordinary, inoffensive c it
izen can be lost if he wishes, and 
still go about his w ork day by day.

E. E. W hitney.

Our Toughest W ood.
T he toughest A m erican w ood is 

th a t of the O sage orange, which is 
no t an orange at all, but belongs to  
the nettle family. T h is has been 
proved by a series of tes ts  m ade by 
the U nited  S tates forest service, but 
the Indians knew it before the com 
ing of the w hite man, and it was 
know n to them  as the bow tree, be
cause they  used it for m aking their 
finest bows.

Some idea of its stren g th  may be 
had from  a rep o rt m ade by the fo rest 
service, which show s th a t a block 30 
inches long and 2 by 2 inches in cross 
section w hen ben t breaks under a 
s tress of 13,660 pounds, its nearest 
rival being a variety  of the hickory 
called m ockernut. W 'hen ben t by the 
im pact of a hundred pound ham m er 
it stands a s tress of 15,520 pounds, 
certain  sugar m aples and the honey 
locust being its neares t rivals. I t  
exceeds the hickories, and its only 
rival in hardness, tested  by the force 
required  to  im bed a .444 inch ball to 
one-half its diam eter, is the honey 
locust.

W hile Others W ait.
I t  is unquestionably w rong to  w aste 

ano ther m an’s tim e if you can help 
it. Some m en who are  in position 
to make o thers w ait for them  do not 
always appreciate th is fact.

“M any a tim e,” said a salesm an re
cently, “I lose the very heart of the 
day w aiting  around to  see some buy
er who doesn’t care anything about 
my time. T he o ther day I called to 
see a m an of th a t kind and it took 
over an hour out of the best part of 
the forenoon to  learn  th a t he would 
p refer to  see me the nex t day. I 
was one of four men w aiting outside 
his private office while he was ta lk 
ing with* a fifth. W hen we had been 
there som e tim e the door opened and 
tile o ther m an sta rted  to  go. As he 
stood w ith one hand on the knob 
m aking a few parting  rem arks, the 
buyer said, “By the way, did you ever 
hear th a t one about the Irishm an and 
the horse?” T he o ther evidently 
hadn’t heard  it, for he w ent in again 
and closed the door and didn’t come 
out for fifteen m inutes. W hile they 
enjoyed th a t sto ry  and doubtless 
several m ore like it, we four were 
w aiting— and the fact was plainly 
known. W hen I finally got in, after 
w aiting from  half past ten until a 
q uarter of twelve, I was told th a t it 
was too near noon to take the m atter 
up, and th a t I could come in to -m or
row and he would see me.”

O n the o ther side w here all th ings 
are revealed, men w ear hats two 
sizes sm aller than  here.

L A M S O N

W ith  LauiHon C arrie rs in your 
store you settle the "service" problem 
a t once and for all—no m atter how 
large your business may grow.
Lamson Carriers are elastic, they 
stretch to meet the largest or they 
contract to serve the smallest store.
They centralize and save expense and 
lost motion.

A s k  Y o u r  N eighbor!

Wire, Cable, Tube, Bell and Pick-up Carriers

THE LAMSON COMPANY
B o s to n , U . S . A .

Representatives in all principal cities

L s ERVICE-J

Supposing To-night

FjRE
Destroys Your Store

and with it your day book, journal and 
ledger, or credit account system.

W hat would you do TO-MORROW? 
W H A T  COULD YOU DO?

The “CHAMPION”
Complete Accountant is

FIREPROOF
W e back this s tatem ent w ith a

$500
Guaranty Gold Bond

to the merchant. No insurance company 
will protect your accounts—WE WILL.

O pen -A  Desk. Money Drawer. Recorder. 
Filing System and Credit Register.

You are not only protected against fire, 
but also:
1— You know every cent you pay out 

or take in.

2— You can instantly tell w hat every per
son owes.

3— You save all bookkeeping
4— Your accounts are always "up to ths 

minute."
5— You know how much each clerk sells.

6— You prevent disputed accounts, re
bates and forgotten charges.

7— You have your finger constantly on 
the pulss of yeur business.

Closed—A Substantial. Fire-proof Safe.

Champion Register Company
403-412 Society Savings Bldg. 

CLEVELAND, OHIO

Use the coupon today—be protected

Champion Register Co. Date............................
Please send me information about the Cham

pion Complete Accountant (Fire-proof.)

Name .....................................................................

A ddress.................................................................

Business ...............................................................

No. Accts..............................................................
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M ichigan Retail H ardw are Aseociation. 
P re s id e n t—P . A. R ech lin , B ay  C ity. 
V ice -P re s id e n t—C. E . D ickinson, S t. 

Jo seph .
S e c re ta ry —A rth u r  J . S co tt, M arine  

C ity.
T re a su re r—W illiam  M oore, D e tro it.

Service the K eynote of Salesm anship. 
W ritte n  fo r th e  T rad esm an .

The successful salesm an invariably 
gives the custom er the im pression of 
eagerness lo be of service. This, in
deed. is the keynote of successful 
salesm anship. T he prom pt show ing 
of articles asked for or even hinted 
at, the proffered dem onstration  w hen
ever the goods are dem onstrable, the 
suggestion o f o ther lines of tim ely in
terest, the offer to o rder goods not in 
stock—these and a host of o ther sim 
ilar item s en ter into the m ake up of 
the young fellow w ho sets out to  sell 
th ings instead of m erely serving as 
an order-taker.

Good salesm anship is often revealed 
by con trast. T he o ther day a lady 
entered a hardw are store.

“ I would like to see your food 
choppers,” she rem arked.

“W e don’t carry  any food-chopper 
except the B lank,” retu rned  the clerk.

T he chopper he named was equal to 
any of those on the m arket and a 
trifle superior to  one or tw o makes 
—but the clerk 's tone implied noth ing 
so optim istic. In  fact, it seemed a 
h int tha t the Blank chopper was som e
th ing  he preferred  no t to talk  about.

“T hen you don’t carry  any o ther 
m akes?” retu rned  the young lady, dis
appointedly.

“No—nothing else, m iss.”
“ I t  is—is it all right? Does it w ork 

as well as the  o ther m akes?”
“ I guess so.”
“W ould it be too  much trouble to 

show me how it w orks? I t  m ight 
suit, you know ,” com m ented the lady, 
dubiously.

T he clerk reluctantly , as if doubting 
w hether the trouble w ere w orth  while, 
produced a food chopper which he 
laid upon the counter. Then, as if the 
though t had to r  the first tim e oc
curred to him, he explained in a 
grudging so rt of way how the con triv 
ance worked. By din t of persis ten t 
questioning the lady in tim e elicited 
a p re tty  fair description of the article.

“W ould you m ind sending this up 
on tria l for a couple of days? I t  

* looks all r igh t to  me. bu t—”
E ventually , a fter consulting  the 

proprieto r, the clerk agreed to  send 
the article on trial. L ater, the lady 
purchased and paid fo r it.

B ut w ho m ade the sale? W as it 
the clerk? O r w as it the custom er?

T he live, aggressive salesm an never 
gives the im pression th a t th is p artic 
u lar clerk—perhaps unconsciously and 
unintentionally—gave. T he live, ag-

gressive salesm an m ore or less con 
sciously studies hum an nature, and 
takes some account of the effect upon 
the custom er of his own w ords and 
m anner. H ere, the clerk created in 
the custom er's m ind tw o distinct im 
pressions, both unfavorable to  the 
m aking of a sale—the im pression tha t 
the article in stock w as inferior, and 
the im pression th a t the selling staff 
of that particular store w asn’t in the 
least degree anxious to  be of service.

An aggressive clerk would have 
handled the same sale in a very dif
ferent m anner. T he custom er s first 
m ention of a food chopper would 
have been the signal for producing 
one of the th ree different sizes which 
practically  every hardw are store car
ries in stock. Coupled w ith this 
would be the assurance, in w ords and 
m anner, th a t the article w as up to 
the standard  m every way.

“ I ’ll be very much pleased to  show 
you, madem. W e have an article 
here th a t has given exceptional sa tis
faction to  our custom ers —the best 
and m ost convenient th ing  of its 
kind th a t’s m anufactured .” And then, 
to clinch the argum ent, a rapid fire 
dem onstration  ot the article by fas
ten ing  it to  the edge of the counter, 
tu rn ing  the handle, changing the 
grinders or at least show ing and ex
plaining the use of the different grind
ers. and pointing out how easily, after 
it has been in use, the chopper can 
be washed clean by “slushing” with 
boiling w ater. D em onstrate  one of 
the th ree sizes; then  point out th a t 
you have tw o alternative sizes in 
stock.

“B ut.” you say “w hat's  the use of 
all th a t trouble, w hen the salesm an 
who didn’t handle the custom er the 
righ t way sold the chopper?”

B ut did he, actually, sell the chop
per? Or, as I asked before, w as it 
the custom er who pushed the sale up 
to the point of tak ing the contraption  
on tria l—after which stage the chop
per sold itself? And how m any cus
tom ers would, in the face of so chilly 
and indifferent a reception, have lin
gered long enough in th a t particular 
store  when there were perhaps half 
a dozen o ther sto res in tow n with 
clerks eager and anxious to  show the 
goods, and to  explain how to  handle 
them ?

T he good salesm an invariably gives 
th a t p leasant im pression of being 
eager to serve which instan tly  m akes 
the custom er feel perfectly  a t home 
and induces th a t friendly fram e of 
m ind so congenial to buying.

W illiam  E dw ard Park.

Even your best friends seldom lose 
much sleep w orrying in your behalf.

H. Eikenhout & Sons

Jobbers of Roofing Material
GRAND RAPIDS, MICH.

We carry thirty different kinds of roofing. Send 
us a sample of your roofing and let us quote you a 
price on a duplicate.

Order Hay T ools N ow
A ND  BE SUPPLIED, AS 
THE SEASON IS SHORT

W e Carry
Meyers Hay Tools 

Whitlock Rope 
Diamond Steel Goods 

Blood’s Scythes 
Fenn’s Snaths

Pike & Carborundum Scythe Stones

Other Seasonable Goods
Michigan Oil Cooks

Continental Line W indow and Door Screens 
White Mountain and Arctic Freezers

Garden Hose
Revero, Moose—Half and three-quarter inch. 

Sphinx, Elk—Half and three-quarter inch.
Gulf, Clipper—Half and three-quarter inch.

Michigan Hardware Company
Exclusively Wholesale

Ellsworth Ave. and Oakes St. GRAND RAPIDS, MICH.

Foster, Stevens & Co.
W holesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Use Tradesman Coupons
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BA N K R U PT C Y  M ATTERS.

Proceedings in Eastern D istrict of 
Michigan.

D etroit, Ju ly  7—In the m atter of 
U nited C onfectionery Co. O rder made 
authorizing  trustee to cause an audit 
of the books to  be m ade in accord
ance with the prayer of the petition 
of the trustee.

In  the m atte r of Samuel Swaab, 
bankrupt, D etroit. F irs t m eeting  of 
creditors and hearing  on receiver’s 
report of sale. Judson M. Perry , re
ceiver, m ade a verbal rep o rt of sale. 
B ankrupt recalled and exam ined by 
Mr. Selling. Judson M. P erry , and 
Ralph B. Lacey nom inated for tru s
tee. T here being no election, the ref
eree appointed Judson M. P erry  
trustee. Bond fixed a t $3,000. F irs t 
dividend of 10 per cent, declared on 
all claim s th a t have been filed to 
which no objectioi has been made. 
Final repo rt of tru stee  under tru s t 
m ortgage and receiver in bankruptcy  
filed. A djourned hearing  on sale. No 
one appearing in opposition thereto , 
o rder made confirm ing sale of p rop
erty  to Louis Sillman for $3,025, as 
reported  by receiver.

July 12— In the m atter of the K ast- 
ner Coal & C artage Co., bankrupt, 
D etro it. T ru stee ’s repo rt of sale filed 
and hearing on sam e held. T he tru s
tee’s repo rt of sale of personal p rop
erty  and equity in the barn confirm 
ed. Confirm ation of sale of real es
ta te  continued to July 15. If a t that 
time any person will guaran tee a bid 
of $16,000, an order will be entered 
authorizing  tru stee  to sell the p rop
erty , either a t private sale for no t less 
than $16,000 o r a re-sale at public 
auction will be ordered. If there  is 
a guaran tee of $16,000, it m ust be ac
com panied by a certified check of no t 
less than  $1,000.

In the m atter of P e te r M oskowitz 
and Max J. Feldm an, copartners as 
Michigan Cap Co., alleged bankrupt, 
D etro it. H earing  on b ankrup t’s offer 
of com position. The claims of tw en
ty-tw o cred ito rs in the aggregate  sum 
of $7,164.85 w ere dully filed and al
lowed. Of this num ber nineteen credi
tors, whose claim s aggregate  $6,885.24, 
voted in w riting  in favor of the accept
ance of the said offer of com position, 
and th ree  creditors whose claim s ag
gregate the sum of $279.61 voted not 
a t all. Referee Joslyn  will file with 
the D istric t Judge a rep o rt of same 
and recom m end the issuance of an 
o rder to snow cause w hy the said 
offer should no t be confirmed. T he 
offer is 20 per cent.

In  the m atter of W ylie M anufactur
ing Co., bankrupt, D etro it. T he final 
distribution sheet has been prepared 
and forw arded to  the trustee to  issue 
checks on same. T he to ta l claims 
(unsecured) filed and allowed are 
$7,219.63; p rio rity  claims, $92.15; 
claim s scheduled but either disallow 
ed or no t filed, $3,259.91; total, $10,- 
571.69. The to tal assets realized 
am ounted to  $1,860.38 and will be dis
bursed as follow s: T o ta l dividends 
to  unsecured creditors, $944.67; pay
m ents to prio rity  claim ants, $92.15; 
deposit fees, $30; fees of referee re 
ceiver, etc., $151.16'; a tto rney  fees,

$235; m iscellaneous expense, $437.40.
An order closing the estate  upon pay
m ent of the final dividends has been 
made.

W hat Some Michigan Cities Are 
Doing.

W ritte n  fo r th e  T rad esm an .
T he B attle  Creek Cham ber of 

Com m erce has an enquiry from  
South A frica relative to  the rain 
m aking experim ents conducted near 
B attle Creek last season.

T he Com m ercial Club of M enom i
nee, has adopted constitu tion  and 
by-laws and elected a board of fif
teen d irectors. T h is organization 
has been m aking great strides in 
m em bership of late and is bound to 
do th ings fo r th a t city.

T he annual camp m eeting at E aton 
Rapids, which is the biggest event of 
the year in th a t city, opens July 24 
and closes A ugust 3. A ttendance at 
the camp is grow ing and alm ost 
every line of business feels the im
petus.

T he p roprieto rs of the New W h it
comb H otel at St. Joseph, were given 
a testim onial banquet and there were 
m any speeches w ith “ Push for St. 
Joe ,” as the dom inant note. The u r
gent need of a business m en’s o rgan 
ization was emphasized.

Ishpem ing successfully com bined a 
F o u rth  of July celebration and home 
coining events, a ttrac tin g  large 
crow ds of people. Ishpem ing is M ich
igan’s oldest iron m ining tow n and 
has developed into a m odern and p ro 
gressive city.

Saginaw ’s first playground has been 
form ally opened at the H oughton 
school, th rough  the efforts of the 
W om an's Civic League.

M uskegon has changed its Chau
tauqua week date to A ugust 8-14.

T he need of a new m odern hotel 
for Saginaw is being considered by 
the B oard of T rade  of th a t city.

Beginning July 15 Saginaw ship
pers are prom ised a daily through 
m erchandise car over the Grand 
T ru n k  from  Saginaw to A nn A rbor 
railroad points north  of Owosso. 
H ere to fo re  less than  carload ship
m ents were transferred  at D urand.

T h e  new arm ory at K alam azoo will 
soon be under roof and will be opened 
w ith a big celebration, early in the 
fall.

L ansing’s Chautauqua assem bly will 
be held July 28 to Aug. 3.

T he Grand T runk  Railway, purchas
ers of the H anselm an building, at 
Kalam azoo, has plans fo r the erection 
of a new passenger sta tion  on the site, 
to cost $75,000.

T he F lin t T ransporta tion  Club has 
found th a t four of the north  end fac
to ries of th a t city are supplying the 
Pere M arquette  R ailroad alone w ith 
nearly  $400,000 annually  in freight 
revenues.

An inventory of the F ox & Mason 
F u rn itu re  Co.’s plant, a t Corunna, is 
being taken th is week and on its com 
pletion the facto ry  will resum e oper
ations, continuing a t least uutil the 
cut stock has been made up into 
goods.

O perations have begun in rebuild
ing the business portion  of P erry  
which w as recently  destroyed by fire.

T he G rand T ru n k  has com pleted 
the laying of rails betw een Bad Axe 
and Cass City.

L ansing’s city m arket building and 
rest house in E ast Side park will be 
opened this fall. T he con tract for 
concrete w ork a t the m arket house 
has been aw arded for $5,000.

St. Louis has aw arded the con tract 
fo r asphalt pavem ent and will be the 
only city of G ratio t county having 
asphalt-paved streets.

K alam azoo celery grow ers have se
cured a special express service to De
tro it over the M. U. T ,  which sh o rt
ens the tim e to  th a t m arket.

B attle C reek’s first annual sweet 
pea and pansy exhibition opened last 
week a t the Cham ber of Commerce 
room s under the auspices of the Bat-

Clio voted down the proposition to 
issue bonds for $7,600 to  pave four 
city blocks.

Ann A rbor will shut up shop A ug
ust 7, to participate in the annual pic
nic of the Business M en’s A ssocia
tion. A lm ond Griffen.

W illing to Oblige.
A t a reception the o ther evening a 

young engaged couple were sitting  by 
them selves when a friend came along 
and said:

“You tw o seem very happy over 
here away from  the rest of the 
crowd.”

“W e are,” replied the girl, “w on't 
you join us?”

“Sorry  I can’t,” said the friend, 
“ I ’m not a m inister. But I ’ll call one 
if you w ish.”tie Creek H orticu ltu ral Society.

4 # #  “SUN-BEAM” 
&s?nJeam̂  SU M M E R  G O O D S

T H E  S U M M E R  S E A S O N  IS  HERE AND W IT H  IT  C O M E S  T H E  STEAD Y  
D E M A N D  FOR S U M M E R  G O O D S .

W E HAVE AN E X C E LLE N T LINE OF T H E S E  G O O DS ON H A ND AND  
T H IN K  IT  W ILL PAY YOU TO  C O N S ID E R  T H E  M A TTE R . CATALOG UE S E N T  
ON R E Q U E S T.

Brown & Sehler Co.
Home of Sun-Beam Goods Grand Rapids, Mich.

Reynolds F lexible Asphalt Shingles
H A V E  E N D O R S E M E N T  O F  L E A D IN G  A R C H IT E C T S

Reynolds Slate Shingles After Five Years Wear Wood Shingles Alter Five Years Wear

Beware of Imitations. Ask for Sample and Booklet.
Write us for Agency Proposition. Distributing Agents at

Detroit Kalamazoo Columbus Youngstown Utica Milwaukee
Saginaw Battle Creek Cleveland Buffalo Scranton St. Faul
Lansing Flint Cincinnati Rochester Boston Lincoln. Neb.
Jackson Toledo Dayton Syracuse Worcester Chicago

And NEW YORK CITY

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don't hesitate to write us. You will get just as fair treatment 

as though you were here personally.

Corner Ionia, Fountain and D ivision  Sts.
O pposite M orton H ouse Grand Rapids, M ichigan
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Grand Council of M ichigan U. C. T .
G rand  C ounselor—E . A. W elch , K a la 

mazoo.
P a s t  G ran d  C ounselor—Jo h n  Q. A dam s, 

B a ttle  C reek.
G rand  J u n io r  C ounselor—M. S. B row n, 

S ag inaw .
G rand  S ec re ta ry —F re d  C. R ich te r,

T ra v e rse  C ity.
G rand  T re a su re r—H e n ry  E . P e rry . D e

tro it.
G ran d  C onducto r—W . S. L aw ton . G rand  

R apids.
G rand  P ag e—F . J . M outler, D e tro it.
G rand  S en tinel—J o h n  A. H ach . J r . ,  

C oldw ater.
G rand  C hap la in—T. J . H an lon , Jackson .
G rand  E x e cu tiv e  C om m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E ach ro n . D e tro it; J a m e s  E . B u rtless, 
M arq u e tte ; L  P . T hom pklns, Jackson .

M ichigan Knights of the Grip. 
P re s id e n t—F ra n k  L. D ay, Jack so n . 
S ec re ta ry  an d  T re a su re r—Wm. J . D ev- 

ereaux , P o r t  H uron .
D irec to rs—H . P . G oppelt, S ag inaw ; 

J . Q. A dam s, B a ttle  C reek ; Jo h n  D. 
M artin , G rand  R apids.

Michigan Division, T . P. A. 
P re s id e n t—F re d  H . Locke.
F irs t  V ice -P re s id e n t—C. M. E m erson . 
Second V ice -P re s id e n t—H . C. C ornelius. 
S e c re ta ry  an d  T re a su re r—Clyde E.

Brow n.
B oard  of D irec to rs—C has. E . Y ork , E. 

C. L eav en w o rth , W . E . C row ell, L. P . 
H adden , A. B. A llport, D. G. M cL aren , 
J .  W . P u tn am .

W afted Down From Grand Traverse 
Bay.

T raverse City, Ju ly  13—T raverse 
City U. C. T. Council m eeting will 
convene in regu lar session Saturday, 
Ju ly  26. Boys, you had b e tte r be sure 
th a t your dues are paid, for fear that 
you m ight get an unwelcom e notice 
from  our Secretary.

H erm an Hoffm an and family have 
retu rned  from  an extended visit to 
Milwaukee. H erm an reports the city 
ju s t as good as ever.

Since our baseball team  has hit a 
w inning streak, Ed. W ells was seen at 
a ball game. Ed. predicts th a t we 
will soon be out of the cellar position. 
W e are all w ith you.

A drian O ole has disposed of his 
residence on F ifth  stree t and has pur
chased a F ord  autom obile. Gasoline 
m ay be all r igh t in the good old sum 
m er time, but how about the coal bin 
this w inter?

Jam es F laggert has been added to 
the selling force of the A. L. Joyce 
Co.

E. C. K now lton is enjoying a visit 
w ith his m other from  Glenwod, W is.

Paul H einzelm an, of G rand Rapids, 
form erly w ith the W orden  G rocer 
Co., but who has accepted a very 
flattering position w ith the Grand 
R apids P aper Co., was seen in this 
te rrito ry  the past week and reports 
a fine business. Paul has a host of 
friends am ong the trade and is sure 
of success. I t  seem s as though it is 
custom ary for all paper m en to  w ear 
bouquets while calling on trade. Paul 
w as certain ly  all blossom ed out last 
week. W e congratu late  you upon 
your new position and extend best

wishes.
P ete r A nderson was seen w orking 

the trade  in our city Saturday. T he 
days are never too long for Pete, as 
he is always on the job.

B ert Sweet, of Bay City, and his 
family are spending the sum m er at 
their co ttage a t Beulah, and B ert ex
tends a cordial invitation for all the 
boys to call w hen in th a t vicinity.

E verybody is boosting  for our an
nual picnic which will be held Aug. 
16 at Suttons Bay. O ur base ball 
team  will play the business m en of 
the above city. W e have arranged 
for a special tra in  to  carry  our m em 
bers, their families and friends. Come 
one and all and spend the day with 
the traveling  men. A good tim e is 
assured.

Jay  Young and family m otored from  
here to Ironw ood in the U pper P en in
sula. T hey covered 770 miles w ith
out a m ishap and Jay  rep o rts  the 
tim e of his life.

C harles Cressy was recently  called 
to  Saline to  a ttend  the funeral of his 
only b rother. W e all extend sym 
pathy.

Bern. J. Reynolds has returned 
from  a extended trip  to  Cedar on 
business.

John  Novak, m anager of the P o 
ta to  Im plem ent Co., and wife are 
visiting relatives in Bay City, John  
expects to visit poin ts in C entral Ohio 
before reurning.

T o  our m any enquiring friends we 
rep o rt th a t Mrs. F red  C. R ich ter and 
fam ily have again retu rned  hom e to 
enjoy the com forts of hom e w ith ' 
daddy, after spending a fo rtn igh t with 
her m other in Grand Rapids.

W e now take the opportun ity  of 
thanking Mrs. John Q. A dam s and 
Mrs. Norm Rigte, of B attle Creek, for 
our beautiful flowers sen t to  Grand 
S ecretary  R ich ter while a t Colum 
bus. W e prefer one rose now ra th er  
than  a bushel after we have passed 
away. W e thank you for the flowers.

As we are racking our brains to say 
a few w ords in behalf of our Senior 
Counselor, W . F. M urphy, we are ad
vised by his beloved wife th a t he is 
down tow n getting  wet. W hile it is 
raining it sure is an opportune tim e 
to  dam pen the inner man, but, of 
course, no th ing  doing (?).

W m . H. L eonard  w as confined to 
his home last S aturday afternoon  with 
a lam e back, owing to  pushing the 
lawn mower.

John  Cheney, popular salesm an of 
the S. B. & A. Candy Co., of our 
city, was united in m arriage to Miss 
Irm a M. E blocker last M onday. Mr. 
and Mrs. Cheney are classed am oijg 
the popular people of our city and we 
sure extend congratu lations. T hey

will be at hom e to  receive friends at 
408 B oardm an.

W m . B ennett and fam ily have re 
tu rned  from  Hiarbor Springs, a fter 
spending a sane F o u rth  w ith his 
m other.

A fter Jan. 1, 1914, the O rder of 
U nited  Com m ercial T ravelers of 
A m erica will issue a policy instead of 
a certificate to  its m em bers. T h ere  
will be the class A and B policies. 
T he social m em bership feature will 
be elim inated, thus enabling us to 
increase our m em bership and give 
m ore protection  to  the unfortunate. 
A nother advantage in issuing a policy 
is th a t we are allowed to  en ter E ast
ern Canada ,and com ply w ith the in
surance laws of Canada, as well as 
those of the S tate  of M assachusetts. 
I t  is estim ated  th a t we will be in a 
position to  obtain a m em bership of 
25,000 in E astern  Canada. Soon we 
will be soaring  around the 100,000 
m ark w ith the above added provi
sions.

A lthough we had th reaten ing  
w eather Ed. W ells attended  the game. 
Ed. is certain ly  some fan.

A drian O ole took the m idnight 
tra in  a t Grand Rapids and sa t up all 
the way to  our city. A drian now 
has an auto-m obile.

A rchie Jourdan  is busy these days 
harvesting  his cherry  crop.

W e note by a local paper th a t W . 
W . Smith, form erly of our city, but 
now of Buckley, m ade an im prom ptu 
speech recently  a t a wedding. P os
sibly W . W . is p reparing  to  talk  to  
his son, Bill, who, we understand, is 
likely to join the benedicts soon. 
Yv ell, Bill has had plenty of tim e and 
chances.

W . G. W ym an and the P. M. has 
been side-tracked. Bill hopes the 
“strike” will soon be settled, as it is 
awful lonely.

A. B. Jourdan  is suffering consider
able pain, owing to a broker, finger 
caused by the closing of a passenger 
coach door. A rchie says it is hard 
w ork to w rite o rders now. W ell, we 
all find it so.

H. F. Stucke has again injured his 
leg and intends going to  D etro it to 
consult a specialist. H. F. will *ake 
the leg w ith him.

At the last Suprem e session Frank: 
S. Ganiard, of Jackson, was elected 
Suprem e C onductor of our o rder and 
if everyth ing goes well—and we sure
ly hope it will—B ro ther G aniard will 
be elected to the high office of Su
prem e C ounselor a t the 1915 annual 
session, which is expected to  be held 
in San Francisco. T h ree  years ago 
B ro ther G aniard w as the choice of 
the entire  m em bership of our o rder 
to be elected as Suprem e Sentinel 
and it is sure an honor which is ra re 
ly conferred  upon a m em ber, and 
when he reaches the highest office 
of our order, the S tate  of Michigan, 
as well as each m em ber of our order, 
will be proud of B ro ther G aniard 
C ongratu lations are due him.

W alte r R ider, of G rand Rapids, was 
a business caller here Saturday— 
C uster correspondent in Scottville E n 
terprise. Gee, some of the m em bers 
of the U. C. T. base-ball team  have 
becom e fam ous since the las t game 
played w ith Kalam azoo.

T he Suprem e Council adopted a re 
solution favoring one cent postage. 
T h is w ould save our Suprem e office 
alone about $4,500, besides each sub
ordinate and Grand Council would 
have its postage bills cu t righ t in 
two, and also think of the saving to 
the firms which we represent.

Parcel post stam ps can be used the 
sam e as regular stam ps on first-class 
mail m atter.

All hotels m ust ge t busy and get in 
line, for our new hotel law becom es 
effective A ugust 1, and those who 
have no t favored us w ith the individ
ual tow el will be obliged to  fall in 
lin.e

Bill Cosgrove, of Saginaw, expects 
to be a t our picnic and is already pre
paring  his speech. M urphy, please 
be sure and call on B ro ther Cosgrove 
for a few rem arks. Y ou’re welcome, 
Bill.

No fines will be assessed on m em 
bers hereafter who have allowed 
them selves to becom e suspended. T h is 
is a g rand move and should assist 
each Council in the S tate  in securing 
re-instated  m em bers.

T he Grand Council m eeting will be 
held a t Saginaw nex t year and some 
of our m em bers are already m aking 
plans to  attend. W ell, it never did 
cost anything to  plan.

W e are still looking fo r a little  
m ention from  the G rand Rapids cor
respondent in the T radesm an as well 
as from  the ed ito r of the Bulletin in 
reference to T raverse City Council 
appearing in the parade at the time 
of the convention and also th a t we 
won the flag for the highest gain of 
m em bership. W e here in the n o rth 
ern w oods feel as though we are  at 
least en titled  to  some consideration 
or m ention after the boys of our 
Council spent their own m oney and 
did the best we could in the parade 
and it is a cinch th a t no council had 
any th ing  on us fo r the m em beship 
gain, for the records will dem onstrate 
this fact. W e hope th is is no t a case 
of sour grapes w ith the G rand R apids 
correspondent, bu t m erely an over
sight. W e realize th a t our line was 
no t as long as the G rand Rapi ,s 
Council, but when you figure the size 
of the tw o cities Grand Rapids should 
have had at least eleven tim es as many 
m em bers as we have, but so rry  to  say 
they  have less than  th ree  tim es as 
many. Come ou t of it and forget 
the resu lts of the K alam azoo ball 
game. W e have alw ays felt th a t 
G rand Rapids Council and T raverse 
City Council w ere on the best of 
term s w ith the feeling of b ro therly  
love predom inating.

I t  has at last developed th a t Chas. 
Jones P. M. R. R. conductor has a 
g rea te r in terest in the piggery a t Gil
bert than  has been anticipated.

F red  C. R ichter.

The Amateur Farmer.
“Yes,” said the dealer; “I have cows 

to sell. W h at kind of a cow do you 
w ant?”

“Oh, I don’t know ,” said the am a
teur. “ I guess one w ith four legs 
and a couple of horns will do.”

My heart goes out to  the m an who 
does his w ork when the boss is away 
as well as w hen he is a t home.



J u ly  16, 1913 M I C H I G A N  T R A D E S M A N 25

D E T R O IT  D E T O N A T IO N S.

Cogent Criticisms From the Metrop
olis of Michigan.

D etroit, July 15— L augh ter and 
tears are m eant to  tu rn  the same sen
sibility; one is wind power, the o ther 
is w ater power, th a t is all.— Holm es.

In D etro it last week out of 3,400 
shots fired from  a revolver a t a ta r 
get by policemen, only one hit the 
bull’s-eye. Now can some one inform  
us, in a like num ber of argum ents ad
vanced by traveling men, how m any 
could hit the bull's-eye?

Sidney Goldstein, of G ladstone, has 
taken over the business of Samuel 
G oldstein and will m anage it in the 
future. A ssociated w ith Sidney is his 
sister, E tta . Sidney is a young and 
aggressive hustler who has had con
siderable experience in different parts 
of the country as m anager and sales
man. H is pleasing personality , coup
led with his experience and ability, 
is bound to  m ake a success of the 
business, which is an up-to-date dry 
goods establishm ent. O n the o ther 
hand, look at the name.

“Jim m y” D obelaar, of G rand R ap
ids, connected w ith the W ilm arth  
Show Case Co., according to  Grand 
Rapids papers has become a benedict. 
As “Jim m y” is so well know n and 
popular in the city th a t “know s how ” 
but fo rgets to  do it, we w onder how 
th is item  escaped Scribe B osnian's a t
tention.

Jo h n n y ” Sonnenburg, one of Sag
inaw ’s m ost popular and best-know n 
traveling  m en, spent the be tte r part 
of the week in D etro it. John  sells 
dry goods for A. K rolik  & Co., and 
collects dividends from  tw o o r three 
cigar factories for spending money. 
A t present “Johnny" spends his Sun
days in his beautiful cottage on Sagi
naw Bay. Like rays of sunshine com 
ing on a cloudy day to have Johnny 
in the vicinity!

Evidently the traveling  m en are 
satisfied with the resu lts of their cam 
paign against the ro ller towel. T here 
are still a g rea t m any hotels th ro u g h 
out the State using the disease-breed
ing tow el and the boys should no t 
rest until the last one is elim inated 
from  the hotels. W e w ould be pleased 
to publish a list of the hotels still 
using “ro llers.”

T he extension of the G rand T runk  
from  Bad A xe to  Cass City has about 
been com pleted R egular tra ins will 
probably not be run  on the road b e
fore A ugust 15.

Sign in D etro it hotels last week: 
“Gospel services especially for the 
Gideons. E verybody invited.” F o r 
the love of a large schooner, who 
could need it m ore than  the U. C. T. 
m em bers?

Unless, f 'r  instance, an editor.
Cadillac Council No. 143, initiated 

Chas Jack  and W m . G. K uhn into the 
m any m ysteries incidental to  w earing 
a U. C. T. button . As both  w ere good 
sound and healthy  subjects they  w ith 
stood the gaff in splendid shape and 
both  are glad they belong to  such a 
splendid order. T hey  travel for Lee 
& Cady, w holesale grocers.

F. J. V anP elt has been transferred  
from  D ayton Council to  Cadillac 
Council. In  o ther w ords, Cadillac

Council had no opportun ity  of “hang
ing V an’s P e lt on the wall.”

T he louder some ginks talk  the 
harder it is to  understand  them .

W . H. “D oc” K ing, M ichigan rep
resentative for H aw ley, Folson & Co., 
Boston, has hied him self and sam ples 
northw ard  to  M ackinaw. N o w onder 
”D oc” is so industrious and cares not 
for a “vacation'" th is year.

O rdinarily  it g ra tes on our o th er
wise insulated nerves to  read some of 
the “am atoor” poetry  handed out 
th rough  the m edium of the T rad es
m an (our own excepted) but our old 
friend, Charlie Foster, does not be
long to  the am ateur class. In  short, 
its good. W e have an answ er to  his 
rhym e regard ing  ourself:
I ’d  like  to  w rite , I 'd  like to  w rite

L ike  F o ste r , b u t tn e  good L ord  know s 
I t ’s w as te  of tim e to  try  th e  rh y m e

So w e’ll keep  on w ritin g  prose.

So you can  be, so you can  be,
T he  gosh d inged  long h a ir  poet.

T ry  all th e  tim e, we could n o t rhym e,
A nd w e 're  s m a r t enough to  know  it.
E lm er Brevitz, city salesm an for 

B urnham , Stoepel & Co., is in K ent 
City, his hom e town, spending his va
cation. T he m ere fact th a t E lm er is 
spending his vacation a t home is not 
much of an item  in itself. Recently 
there w as an alfalfa excursion through  
K ent county to  dem onstrate  to the 
farm ers the g reat possibilities there 
w ere for them  by raising  plenty of 
th is product. E lm er w anted to  show 
his farm er friends and relations that 
they have nothing on him. H e has 
been inoculated w ith the alfalfa germ 
and is carry ing  into his hom e county a 
six days’ grow th on his upper lip th a t 
even a desert would be asham ed of.

C harles M oore, who has been laid 
up a t his home for several m onths, 
is again back on the job. Charles is 
hous|e salesm an for Edsor^, M oore 
& Co.

You can lead some traveling  men 
to  a bar, but you can’t m ake ’em buy 
a  drink.

D. A. H arrison, Southern Michigan 
represen tative for F arrand , W illiam s 
& Clark, has been laid up a t his home 
in K alam azoo for the past m onth 
A t the present w riting  Mr. H arrison  
is im proving slowly but surely, which 
will be good news to  his m any friends.

John McM ahon (E dson  M oore & 
Co.) took a trip  down to  the store 
last week, the first tim e in several 
m onths. John  is m inus about fifty 
pounds of his m anly fram e. H e is 
m ending very rapidly now and let us 
rem ark  here th a t John was too  tough 
to  be kicked off th is m orta l coil by 
any ord inary  sickness, besides, he’s 
a good Irishm an.

“Jak e” Speier has been spending 
the past week as the guest of his 
cousin, H erm an Speier. Jake, who 
represen ts B urnham , Stoepel & Co., 
in Southern  M ichigan, had his vaca
tion last week and cousin H erm an 
runs a m oving p icture show.

Ju s t like pulling a crutch from  a 
one legged m an to  have F reddy  R ich
ter, J. H . Lee, Guy P fander and R. 
S. H opkins lie down on the job. W e 
know  the “fans” all over^ the S tate 
will be pleased to  see their nam es at 
the end of a few columns.

U. C. T. Council No. 9 m eets Sat
urday n ight, July* 19. T h ere  will be a 
“few” in itiations at th is m eeting. V is

iting  m em bers are cordially invited.
W e have no objection to  John  D. 

M artin w riting  for the T radesm an but 
w here in the nam e of Julius Caesar 
did he locate th a t non de plume 
“P hthisology." W e lost tw o teeth  
try ing  to  pronounce it.

John  D. m entioned W ilbur Burns in 
his last w eek's spasm —an outburst 
a la E vere tt T rue  is now due from  
W ilbur.

H arry  R iggins (Pollok , Pettibone 
& Co.) has been ra th er unfortunate  
this season. In  June H arry  was 
taken sick on the road and was 
obliged to  receive care at the hos
pital in Petoskey. O w ing to  the de
lay caused by his sickness. H arry  has 
been obliged to call on the fair m il
liners during the ho t w eather, w here
as he should have been lolling in the 
breezes of—D etro it River.

T he B ulletin is welcom e to  any of 
our stuff from  D etro it.

F red  Raym ond, fo rm er G rand Rap- 
idsite, now one of F arrand , W illiam s 
& Clark’s departm ent m anagers, says 
th a t a living skeleton ought to  make 
a ra ttlin g  good husband.

A nother traveler with his eyes and 
ears alw ays open is Louie K oster. 
W e would be only too  pleased to 
hear from  Louie occasionally.

W hat has become of the old-tim e 
booze fighting traveling  m an? E v i
dently  none of them  are well p re
served even if they did get pickled.

Cadillac Council No. 143, is m aking 
preparations for a clam  bake to be 
held in the near future—aw aiting only 
the arrival of cooler w eather.

T he m ere fact th a t we quit w riting 
for the Ludington paper is no valid 
reason why “Bill’ Gleason, L udington 
shoe m erchant, and his “dad” should 
no t keep on reading the stuff em anat
ing from  our ivory top. Subscription 
price $1 per year.

Burnham  Stoepel & Co.’s baseball 
team  defeated the A. K rolik & Co. 
team  at Bois Blanc Island  last Sat
urday. The defeat was a decisive one, 
the score being 14 to 2.

“A bbie” F insterw ald , traveling  rep 
resentative and jun ior m em ber of the 
M ajestic Cap Co., has jju s t returned 
from  a four w eeks’ fishing trip  on 
Black River. Abbie, unlike m ost 
fishermen, does no t carry  around any 
of the “biggest fish” stories. H e ex
pects to  go E ast on a buying trip  in 
the near future, a fter which he will 
cover his old te rrito ry  scattering  
p leasantry  in his wake.

O ne of the easiest th ings in the 
w orld to  find is trouble—unless you 
own an autom obile.

I t  is w ith sincere reg re t th a t we 
read through  the news colum ns of 
M onday the announcem ent of the n- 
ju ry  in a w reck of Mrs. D an Zant, 
of C harlotte. Mr. Z ant is one of E d
son, M oore & Co.’s old reliable sales
m en and covers the te rrito ry  adjacent 
to  his hom e town. L ater rep o rts  say 
while Mrs. Zant w as painfully hurt 
the injuries are not dangerous. T he 
sym pathy of the T radesm an and trav 
eling men are extended to  Mr. and 
Mrs. Z ant and hopes are  expressed 
for a speedy recovery.

W e don’t care w hat Bill Bosm an 
says about us, so long as he keeps 
w riting. W e’ll be 'pleased to  read

the dope. H ow ever, speaking of 
being satisfied with Grand Rapids, we 
w ere ju s t as happy in Lakeview as we 
have ever been any place since. Grand 
Rapids may be the hub all right, but 
the hub needs g reasin ’.

If the old adage, “ Fools and their 
m oney soon parted ,” be true, m ost 
everybody is a fool these days.

T here is one form er G rand Rapids 
boy who has accom plished som ething 
tha t m any o thers have attem pted  to 
do but failed and th a t is to  make 
G rand R apids p roducts (fu rn itu re  ex
cepted) as popular in D etro it as in 
their home city. Guy Caverly, rep re 
sen ting  G. J. Johnson  Cigar Co., has 
made the dem and for cigars made 
by his firm second to  none—we be
lieve. Before being stationed in D e
tro it, Gny w as Grand Rapids sales
m an for the com pany he now rep re 
sents.

T his week about w inds up the “lay 
off” a g rea t m any of the boys of the 
grip  have been taking—which will be 
good news to  the tavern keepers 
about the State.

T he m erchant from  Cedar Springs 
would never guess unless we told 
her th a t R ehtam  was her own name.

Some fellows idea of success these 
days seem s to  be to  keep from  being 
caught.

T here  is one pleasing feature in 
m aking purchases, paying the moving 
m an or the baggage man or the plum 
ber in D etroit, and that is they don’t 
point a gun a t you.

Nufbunkforthisw eek.
Jam es M. Goldstein.

The Boys Behind the Counter.
Big Rapids—T. C. Em ery, who has 

been em ployed in the shoe depart
m ent of the J. C. Jensen  & Co. store 
for the past year, has resigned his 
position to take charge of the five and 
ten cent store belonging to  Mrs. 
O scar Knopf, who will go to F lin t to 
join her husband, w ho is in business 
in th a t city.

B elding—C. S. A rnold has resigned 
his position in the dry goods sto re  of
E. C. L loyd & Co. to take the m an
agem ent of a departm ent in the store 
of the W m . Barie D ry Goods Co., at 
Saginaw.

Cassopolis—W . J. Baker has taken 
the m anagem ent of the J. J. F isher 
hardw are store. Mr. B aker is a 
hardw are m an w ith seventeen years’ 
experience and for ten years was in 
charge of one of the largest hard
w are sto res in W estern  Illinois. F o r 
the  past few years he has been the 
traveling  ed ito r of Iro n  A ge-H ard
ware.

H unting the Pumpkin.
A certain  young m an had been see

ing m ore of the pleasures of the town 
than was good for him, and his father 
resolved to send him to his uncle’s 
farm  to  engage in some honest toil. 
Day was ju st breaking on the first 
m orning of his stay  w hen his uncle 
woke him up.

“W h a t’s the troub le?” asked the 
city chap, rubbing his eyes sleepily.

“H ave to  get up and help gather 
pum pkins!” exclaimed the farm er.

“G reat Sco tt!” grow led the agricul
tural recruit. “Do you have to  sneak 
up on them  in the dark?”
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Michigan Board of Pharmacy. 
P res id en t—Jo h n  J . C am pbell, P igeon. 
S e c re ta ry —W . E . Collins. O wosso. 
T re a su re r—E dw in  T . Boden, B ay  C ity. 
O th e r M em bers—E. E. F au lk n e r, D el- 

ton ; C harles  S. Koon, M uskegon.

Michigan State Pharmaceutical Associa
tion.

P res id en t—H en ry  R iechel, G rand  R ap 
ids.

F ir s t  V ice -P re s id e n t—F . E . T h a tch e r, 
R avenna.

Second V ice -P re s id e n t—E . E . M iller, 
T ra v e rse  C ity.

S ec re ta ry —Von W. F u rn iss , N ashv ille . 
T re a su re r—E d. V arn u m , Jonesvill« . 
E x e cu tiv e  C om m ittee—D. D. A lton, 

F rem o n t; E d . W . A ustin , M idland; C. 
S. Koon, M uskegon: R. W . C ochrane, 
K alam azoo ; D. G. Look, Low ell; G ran t 
S tevens, D etro it.
Michigan Pharmaceutical Travelers’ A s

sociation.
P re s id e n t—F . W . K err, D etro it. 
S e c re ta ry -T re a su re r—-W. S. L aw ton . 

G rand  R apids.

Grand Rapids Drug Club. 
P re s id e n t—W m . C. K irch g essn er. 
V ice -P re s id e n t—E . D. D e L a  M ate r. 
S ecre ta ry  an d  T re a su re r—W m . H . 

T ibbs.
E xecu tiv e  C om m ittee—W m . Q uigley, 

C h a irm an ; H e n ry  R iechel, T he ron  F orbes.

Selling Straws in a Drug Store. ‘
A Chicago druggist bought a big 

lot of straw s to get a special discount, 
and only w hen he began to .unpack 
them  did he realize w hat an immense 
num ber of straw s he had bought. 
T hey fairly seemed to fill the back 
room.

“W e use a g rea t m any straw s at the 
soda counter,’’ said the d ruggist to 
the head clerk, “but it looks to me 
like we have enough here to last us 
about .three years.’’

“ W ouldn’t w onder,” adm itted the 
clerk.

“Can’t we sell some at re tail?” 
“ N ever know w hat you can do until 

you try ,” said the clerk. He retired  
to the back of the store w ith his le t
te ring  outfit, and evolved the follow 
ing sign;

Give Y our Guest a Classy D rink 
S E R V E  IT  W IT H  A STR A W  

F or Iced Tea, Juleps, Lem onades, 
and All Sum m er D rinks.

F illing a show window high with 
packages of straw s and suspending 
this p lacard in a prom inent place, 
some 500 packages of straw s were 
sold the first week, and th is druggist 
has been getting  up straw  displays 
in his w indows at regular intervals 
ever since. H ere we have a fine in
stance of “m aking business.” T his 
druggist had never sold a package 
of straw s in his life. H e had them  in 
stock, for use at the soda counter, 
bu t he had never though t of putting  
them  on sale.

All it took was a little  effort and a 
little  advertising  to m ake them  sell. 
Now he is able to  buy in larger quan
tities, get special discounts, and he 
is also g etting  business th a t he never 
go t before. T his is the way to make 
money. T h ere  are tw o ways of in
creasing business. You can increase

business by getting  new custom ers, 
and also by selling new stuff to the 
custom ers you already have. One 
way is ju st as good as the other.
If you can get new custom ers, well 
and good; but it is not always easy 
to get them  and often they are hard 
to hold. If you can devise a scheme 
to sell your old custom ers m ore 
goods, you are ju st as well off as if 
you were m aking a strenuous cam 
paign for new custom ers.

F inding a sale for goods already 
in stock is always a s trong  point. I t 
is be tte r than  tak ing  on unfam iliar 
lines. Some side lines, such as paints 
and oils, require additional clerks 
fam iliar w ith such goods, and these 
clerks do not always fit into your gen
eral business plan. T hey  are of lit
tle help to you in your drug business, 
and som etim es friction betw een the 
tw o departm ents results. T he idea 
of selling straw s is a good one. Any 
druggist can sell a few and some 
druggists can sell them  in im m ense 
quantities. T he family ice box is a 
big factor in sum m er, cooling drinks 
are in dem and and straw s naturally  
are in keeping. Y our fixed charges 
are not increasing, your w orking 
hours are not lengthened, you are 
g etting  m ore business righ t at the 
old stand, and the end of the year 
will show th a t you have made m ore 
money.

Soda W ater W indow Displays.
An especially effective show can be 

arranged by banking the back and 
door of the window with clean wheat 
straw , the back sheaves held erect in 
place by Alice blue ribbons, which 
color is m ost effective with the yellow 
straw . Leave several nests of the 
straw  and fill with large w hite L eg
horn eggs. Make several im itation 
egg drinks by filling the body of the 
glass w ith yellow jew eler's co tton  and 
the top w ith white cotton  to  represen t 
froth. Stand these dum m y drinks on 
small boxes covered with straw , and 
on the floor betw een these place a 
num ber of small Japanese chickens. 
Perch  a small crow ing rooster on the 
rim of the central glass and hang up 
a good-sized sign, “T here  are no 
chickens in our egg drinks.” T here is 
no exhibit th a t a ttrac ts  so much 
a tten tion  as a live exhibit and 
if you can get a fey new -hatched 
downy little  chicks to  run about in 
the show w indow it will be much 
m ore effective.

A corking good idea appeared in a 
window in Boston. T he window was 
dressed with im itation g rape vines, 
on which w ere tied with green-cover
ed m illinery wire a num ber of bunches 
of grapes. In  the cen ter of the w in

dow w ere a small cider press and a 
stool. Twice a day a young lady 
dressed in w hite w ent into the w in
dow, cut off the bunches of grapes, 
picked the grapes from  the stem  into 
the cloth of the press, and pressed the 
juice out. T h is operation took about 
th ree  hours, as it was conducted slow 
ly, and then the window was covered 
in o rder to tie on m ore grapes. There 
w as a large sign, “T his is the way 
we prepare our grape juice at our 
fountain. T ry  it. Also for sale in 
bo ttles.” . ,

A fresh cider window can be a r
ranged and w orked in the same way, 
using im itation apple branches and 
apples instead of grapes, and adding 
to the equipm ent a small apple grind
er.

Home-Made Pie
A W ashing ton  druggist is having 

a g rea t run on hom e-m ade pie. H is 
church asked him to help a woman 
who really m akes a superior article 
of pie, and it has proved to be a good 
th ing  for both of them . Bakery p ro 
ducts are often good, but the hom e
m ade article, when it is good, will cap
tu re  the business every time, and the 
only trouble is th a t you can’t get 
enough to  supply the dem and when 
the public begins to grasp  the situa
tion.

T his druggist gets 10 cents for cuts 
of pie, which gives him a good m ar
gin. H e sells a ham or tongue sand
wich, slice of hom e-m ade pie and glass 
of m ilk for 25 cents, and th is com bi
nation lunch is bringing lo ts of busi
ness to  his soda counter. Now al
m ost every d ruggist know s w here he 
can get a good article of real hom e
made pie, and the proposition is w orth 
trying. I t  w orks anyw here, in the 
big city o r in the small tow n W e 
are a nation of pie eaters, and hom e
made pie will ge t us all going

T he idea is good applied to o ther 
home products, doughnuts, pickles and 
such things. The only trouble is- 
tiiat when the business becom es large, 
outside help is called in, and the p ro 
cess often becom es m ore or less m e
chanical But if you can keep your 
hom e-m ade products up to  the orig 
inal standard, you have a chance to 
w ork up a lunch feature th a t will 
build business for you. Some of the 
soggy stuff dispensed by the average 
beanery is enough to ruin a cast-iron 
stom ach. T h a t is w hy the hom e-m ade 
idea is such a w inner

Drastic Remedies to Cure the Store 
Loafer.

A reputable E astern  druggist has 
ju st fallen afoul of the d rug-store 
loafer in a m anner bordering  on the 
tragic. T his m an’s m istake was in 
leaving the store too  m uch in charge 
of the clerks. A crow d of loafers be
gan m aking the sto re  the ir Sunday- 
night headquarters. T he druggist no
ticed this, and did not a ltogether like 
it. N either did he like to  offend pos
sible custom ers; so he let the m atter 
go on. A new  soda boy w as em 
ployed who began selling liquor su r
rep titiously  on his own account. T he 
gang got boisterous once or twice, 
and finally the tow n m arshal got busy 
and raided the sto re  one Sunday

night, w ithout giving the d ruggist any 
w arning. T he soda boy was arrested  
and the druggist him self narrow ly es
caped arrest.

H ere is a p re tty  kettle  of fish for 
a reputable man.

Some of this m an’s tow nspeople ac
tually  th ink  th a t he w as engaged in 
selling liquor, and some of them  will 
always think so, a lthough he was ex
onerated  in court. H is business has 
received a terrib le  setback, and it will 
take him years to  regain his place in 
the com m unity. H e has steadfastly  
set out to  do this, and he will p rob
ably accom plish it in time. But his 
repu tation  has received a sm irch 
th rough  no grea t fault of his own. 
H e w as sim ply too good-natured.

T he chronic loafer is a m enace to 
any druggist. You never know how 
m uch harm  he is doing you. He 
drives away ladies, w ho say nothing, 
but sim ply take their custom  to  an
o ther store. T he d ruggist a ttribu tes 
their defection to o ther causes, there 
is no explanation, and the dam age is 
done. All due to the d rug-store  loaf
er. T he drug-sto re  loafer ru in s m ore 
young druggists than  alm ost any o ther 
cause.

The problem  is not an easy one to  
solve. Some young doctors s ta rt it, 
and! certain ly  no druggist w ants to 
offend a doctor. But a doctor w ith 
out practice, particu larly  one of the 
flashy type, can do as much harm  as 
any o ther so rt of lounger. The 
chronic loafer should be nipped in the 
bud. W hen you see th a t one of this 
class is fastening him self upon you, 
be alw ays busy. Have no tim e to 
gossip w ith him. Sell him his cigar, 
be polite, but be busy. If he gets 
a s ta rt, he will abide w ith you until 
the end. W hen these gen try  begin to 
come around, be careful to  provide 
no accom m odations back of the p re 
scription counter. Some druggists 
have tried to  solve the problem  by 
getting  them  away from  the front 
of the store, bu t this is apt to make 
m atters worse. Sounds of revelry 
which m ight be passed as harm less 
in the fron t of the store  have a  dif
feren t significance when floating over 
the p rescrip tion  counter. I t  is  nearly 
always a m istake to  perm it gatherings 
there.

I t  m ay be necessary to  rem ove 
chairs and tables from  the fron t of 
the sto re  for a time. D rastic  rem e
dies are often required. I t  is be tte r 
to  use them  than  to  dam age your 
business. Som etim es you can not 
get rid of the loafer w ithout plain 
talk. Even then, it is be tte r to  lose 
a tew m en of th is type than  to  run 
the risk  of losing your business.

Beethoven Up to Date.
A man who w as willing to  have his 

neighbors think him a fine musician 
installed a mechanic il piano near a 
fron t window of his home, and spent 
hours each day pedaling out melodies. 
H e received com plim ents for a time, 
but his little  son, W illiam , betrayed 
him in the end.

“Y our father is a g rea t piano-player, 
isn’t he?” the m an who lived across 
the stree t rem arked one day.

“Yep,” replied W illiam , “but it 
m akes his feet awful sore.”
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WHOLESALE DRUG PRICE CURRENT

O

A cetic  ................... 6 @ 8
B oric  ................... 10 @ 15
C arbolic .............. 23 @ 27
C itric  .................. 52 @ 60
M u ria tic  ............... 1%@ 5
N itric  ..................... 5%@ 10
O xalic ................... 13 @ 16
S ulphu ric  ............ 1%@ 5
T a r ta r ic  ............... 38 @ 42

Ammonia
W a te r , 26 deg. ... 6%@ 10
W a te r , 18 deg. .,. 4%@ 8
W a te r  14 deg. . . . 3%@ 6
C arb o n a te  .......... 13 @ 16
C hloride ............. 12 @ 15

Balsams
C o p a i b a ............ 75@1 00
F ir  (C an ad a) . . 1 75@2 00
F ir  (O regon) . ..  .40® 50
P eru  ....................... .2 25@2 50

1 25@1 40

B erries
Cubeb .................. . 65@ 75
F is h  ....................... . 15® 20
Ju n ip e r  ................. . 6® 10
P rick ley  A sh . . . @ 50

B arks
C assia  (o rd in a ry ) 25 
C ass ia  (S aigon ) 65® 75
E lm  (pow d. 25c) 25® 30
S a ssa fra s  (pow . 30c) @ 25
Soap (pow d. 25c) @ 15

E x tra c ts
L icorice ................. 24® 28
Licorice pow dered  25® 30

F low ers
A rn ica  ................... 18® 25
C ham om ile (G er.) 25® 35
C ham om ile (R om .) 40® 50

G um s
A cacia, 1st ........... 40® 50
A cacia, 2nd ..........  35® 40
A cacia, 3d .............. 30® 35
A caecía, S o rts  . . . .  @ 20
A cacia P ow dered  35® 40
A loes (B arb . P ow ) 22® 25
A loes (C ape P ow ) 20® 25
A loes (Soc. Pow d.) 40® 50
A safoetida  ____ 1 00® 1 25
A safoetida, Powd.

P u re  ............... @1 00
U, S. P . Pow d. @1 50

C am phor ............... 55® 60
G uaiac ................... 35® 40
G uaiac, P ow dered  40® 50
K ino ......................... ® 40
K ino, P ow dered  . .  @ 45
M yrrh  ....................... ®  40
M yrrh , P ow dered  . @ 50
O pium  ................. 7 25®7 50
O pium , Pow d. . .  9 15@9 35 
O pium , G ran . . .  9 25@9 50
S hellac ............... 25® 30
Shellac, B leached 30® 35
T ra g a e a n th  No. 1 1 40@1 30 
T ra g a c a n th , Pow  60® 75
T u rp e n tin e  ........... 10® 15

Leaves
B uchu ................... 1 85 @2 00
B uchu, Pow d. . .  2 00® 2 25
Sage, bulk  ..........  18® 25
Sage, >4s Loose. 20® 25
Sage, P o w d e re d .. 25® 30
S enna, A l e x ........... 25® 30
Senna, T in n ...........  15® 20
S enna, T inn , Pow . 20® 25
U va U ral ............... 10® 15

Oils
A lm onds, B itte r ,

t ru e  ............... 6 00@6 50
A lm ond, B itte r ,

a r t i f i c i a l ........... @1 00
A lm onds, Sw eet,

t ru e  ............... 90@1 00
A lm ond, Sfweet,

im ita tio n  . . . .  40® 50
A m ber, c ru d e  . . .  25® 30
A m ber, rectified  . 40® 50
A nise ................... 2 25 @2 50
B erg a m o n t ......... @8 00
C a jep u t ............... 75® 85
C ass ia  ............... 1 50@1 75
C asto r, bbls. and

can s  ........... 12% @ 15
C edar L e a f ..........  @ 85
C itronella  ............  @ 60
Cloves ............... 1 75® 2 00
C o c o a n u t ............... 18® 20
Cod l i v e r ..........  1 25@1 50
C otton  Seed . . . .  70® 85
C ro ton  ................... 0 1  <0

C ubebs ................... @4 50
E rig ero n  ..............  @2 50
E u c a ly p tu s  ...........  75® 85
H em lock, p u re  . .  @1 00
Ju n ip e r  B erries  . .  @.l 25
Ju n ip e r  W ood . .  40® 50
L ard , e x tra  ...........  85@1 00
L ard , No. 1 ------- 75® 90
la v e n d e r  F low ers  @4 00
L avender, G arden 85®1 00
L em on ................  5 50@6 00
I.inseed , boiled bbl @ • 51 
L inseed , bid. le ss 55® 60
L inseed , ra w  bbls. @ 50
L inseed , raw  less 54® 59
M usta rd , tru e  . .4  50@6 00 
M usta rd , a r t if l 'l  2 75@3 00
N ea tsfo o t .............. 80® 85
Olive, p u re  ........  2 50®3 50
Olive, M alaga,

yellow  ........... 1 60@1 75
Olive, M alaga,

g reen  ..........  1 50® 1 65
O range, sw e e t . .4  75@5 00 
O rganum , p u re  1 25® 1 50 
O riganum , com ’l 50@ 75
P en n y ro y a l ........  2 25® 2 50
P ep p e rm in t .........’ @3 75
Rose, p u re  . . .  16 00@18 00 
R osem ary  F low ers  90® 1 00 
S andalw od, E . I. 6 25®6 50 
S a ssa fra s , tru e  80® 90
S a ssa fra s , ä r t i f i i  45® 50
S p ea rm in t ........  6 00®6 50
Sperm  ..................... 90® 1 00
T a n sy  ................... 4 75®5 00
T a r, U S P  ...............  25® 35
T u rp e n tin e , bbls. @49%
T u rp e n tin e , le ss 55® 60
W in te rg ree n , tru e  @5 00
W in te rg ree n , sw ee t

b irch  ..........  2 00@2 25
W in te rg ree n , a r t ’l 50® 60
W orm seed  ..........  @6 00
W orm w ood ........  @8 00

D ig ita lis  ................. @ 60
G en tian  ................. @ 60
G inger ................... @ 95
G uaiac ..................  @1 05
G uaiac A m m o n ... @ 80
Iod ine ....................  @1 25
Iodine, C olorless @1 25
Ipecac  ..................... @ 75
Iron , clo................... @ 60
K ino ....................... @ 80
M yrrh  ....................  @1 05
N u x .V o m ica  . . . .  @ 70
O pium  ..................... @2 00
O pium  C am ph. . .  @ 6 5
O pium , D eodorz’d @2 25
R h u b a rb  ................  @ 70

Paints
L ead, red  d ry  7® 10
Lead, w h ite  d ry  7@ 10
Lead, w h ite  oil 7® 10
O chre, yellow bbl. 1 @ 1 %  
O chre, yellow  less 2 @ 5
P u t t y ....................... 2%@ 5
R ed V en e tian  bbl. 1 @ 1% 
Red V en e t’n, less 2 @ 5
S haker, P re p a re d  1 40@1 50 
V erm illion, E ng . 90@1 00 
V erm illion, A m er. 15® 20
W hiting , bbl........... 1® 1%
W h itin g  ..................... 2® 5

Insecticides
A rsen ic  ...................
B lue V itro l, bbl. 
B lue V itro l less 
B ordeaux  M ix P s t  
H ellebore, W h ite  

pow dered  . . . .  
In sec t P ow der . .  
L ead A rse n a te  . .  
L im e & S u lp h u r 

Solution, gal. 
P a r is  G reen ___

6®
®

7®

15®
15®

Potassium
B ic arb o n a te  . . . .  15® 18
B ich ro m ate  . . . .  13® 16
B r o m id e ............... 45® 55
C arb o n a te  ......... 12® 15
C hlora te , x ta l and

pow dered  . . .  12® 16
C h lo ra te , g ra n u la r  16® 20
C yanide ................. 30® 40
Iodide ................... 2 85® 2 90
P e rm a n g a n a te  . .  15@ 30
P ru ss ia te  yellow  30® 35
P ru ss ia te , red  . .  50® 60
S u lp h a te  ..............  15® 20

Roots
A lkane t ................. 15® 20
Blood, pow dered  20® 25
C alam us ..............  35® 40
E lecam pane, pw d. 15® 20
G entian , pow d. . .  12® 16 
G inger, A frican ,

pow dered  . .  15® 20
G inger, J a m a ic a  20® 25
G inger, Jam a ica ,

pow dered  ___  22® 28
G oldenseal, powd. @6 00 
Ipecac, powd. . .  2 75@3 00
Licorice ............... 14® 16
Licorice, powd. 12® 15
O rris , pow dered  25® 30
Poke, pow dered  20® 25
R h u b arb  ..........  75@1 00
R hubarb , powd. 75@1 25
R osinw eed, powd. 25® 30
S a rsap arilla , H ond.

g round  ..........  @ 50
S a rsa p a ril la  M exican

Miscellaneous
A cetanalid  ..........  30@
A lum  ....................... 3®
A lum , pow dered  and  

g round  . . . . .  
B ism u th , Subni

t r a te  ..........
B orax  x ta l o r 

pow dered

C apsicum  .............
C arm ine  ...............
C ass ia  B uds . . . .
Cloves .................
C halk  P rep a re d  . .  
C halk  P rec ip ita te d
C hloroform  .........
C hloral H y d ra te  1
C ocaine ............  3
Cocoa B u tte r  . . . .  
Corks, list, less 70' 
C opperas bbls. cw t 
C opperas, less . . .  
C opperas, Pow d. 
C orrosive Sublm . 1 
C ream  T a r ta r  . .
C u ttlebone ..........
D ex trine  ..............
D over’s  P ow der 2 
E m ery , all Nos. 
E m ery , pow dered  
E psom  S alts, bbls

E rg o t

5® 7

10@2 25

6@ 12
30®1 50
20@1 30
20® 25

@3 50
@ 40

30® 35
6® 8%
7® 10

38® 48
00@1 15

1 70@3 90
50®

%
60

@ 85
2® 5
4@ 6

L 20@1 30
28® 35
25® 3j

7® 10
Ì 00@2 25

6® 10
5® 8

; @ 1%
2%@ o

l 50@1 7»
L 80@2 00

12® 15

ground 25®
Squills ................... 20®

40®
12®
25®

15®
22®
7® 8

10
12® 18 
75@2 00 
55® 60
10® 15
18® 20 

@ 30
4® 8
4®
6®
@

9®
9®

S’quills, pow dered  
T um eric , powd. 
V ale rian , powd.

Seeds
A nise ...................
A nise, pow dered
Bird, I s  .................
C ana ry  ...................
C araw ay  ..............
C ardam on  ........
C elery ....................
C o rian d er ...........
Dill .........................
F ennell ...................
F lax  .......................
F lax , g round  . . . .  
F oenug reek , pow.
H em p ........................
L obelia  ...................
M usta rd , yellow  
M ustard , b lack  . 
M usta rd , powd.
P oppy  ...................
Q uince ..................
R ape ..................... 6®
S’abad illa  ............... 25®
S abadilla , powd. 35®
Sunflow er ........... 6@
W orm  A m erican  15® 
W orm  L e v an t . .  40®

T in c tu re s
A con ite  ................. @
A loes ....................... @
A rn ica  ................... @
A sa fo e tid a  ........... @
B elladonna ........... @
B enzoin  ................. ®
Benzoin C om pound @
B uchu  ................... @
C a n th a rad ie s  . . .  @
C apsicum  ............. @
C ardam on  ........... @
C ardam on , Comp. @
C atech u  ................. @
C in c h o n a ............... @
C olchicum  ............. @
C ubebs .................  0

20

10 
7

50 
12 
12 
25

15® 20
@1 00 

6@  10

F orm aldehyde lb. 10® 15
G am bier ..............  6® 10
G ela tine  ................  35® 45
G lassw are, full ca ses  80% 
G lassw are , less 70 & 10% 
G lauber S a lts  bbl. @ 1
G lauber S a lts  less 2@ 5
Glue, brow n . . . .  11® 15
Glue, brow n grd  10® 15
Glue, w h ite  ........  15® 25
Glue, w h ite  g rd  15® 20
G lycerine ............  23® 30
H ops ....................... 50® 80
Indigo ................... 85® 1 00
Iodine ..................  3 75@4 00
Iodoform  ............  4 80@5 00
l.ead  A ce ta te  . . . .  12@ 18
L ycopdium  ........... 60® 75
M ace ....................... 80® 90
M ace, pow dered  90® 1 00
M enthol ............  9 75@10 00
M ercury  .........   75® 85
M orphine, all b rd  4 55@4 80 
N ux  V om ica . . . .  @ 10
N ux  V om ica pow  @ 15
P epper, b lack  pow  20 @25 
P epper, w h ite  . .  25® 35
P itc h , B u rg u n d y  10® 15
Q uassia  ................. 10® 15
Q uinine, a ll b rd s  23%® 35 
R ochelle S a lts  20® 26 
S acch arin e  . . . .  2 00@2 20
S a lt P e te r  ........... 7%@ 12
Seid litz  M ix tu re  . .  20® 25
Soap, g reen  ___  15® 20
Soap, m o tt c a s tile  10® 15
Soap, w h ite  castile

case  ..............  @6 25
Soap, w h ite  ca stile

less, p e r  b a r  @ 68
Soda A sh ...............1%@ 5
S’oda B icarb o n a te  1%@ 5
Soda, Sal ............... 1® 4
S p irits  C am phor . .  @ 7 5
S u lp h u r roll . . . .  2%@ 5
S u lphu r Subl..........2%@ 5
T a m arin d s  ..........  10® 15
T a r ta r  E m etic  . .  40® 50
T u rp e n tin e  V enice 40® 50
V an illa  E x t. p u re  1 00@1 50
W itch  H azel ___  6501  00
Zinc S u lp h a te  . . . .  7 0  10

Uf i
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Our Home—Comer Oakes and Commerce

The largest and most complete line of Holiday Samples 
we have ever shown is now in charge of our Mr. W. B. 
Dudley at Saginaw, Michigan. We urge you to be an early 
buyer.

Grand Rapids. HAZELTINE & PERKINS DRUG CO.

■1ERICAN BEAUTY” Display Case No. 412-one 
of more than one h u n d re d  m o d e ls  of Show Case, 

Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
o f goods, and adopted by the m ost progressive stores o f Am erica. 

G R A N D  RAPIDS SH O W  CASE CO., Grand Rapids, M ichigan
T h e Largest Show  Cese and Store Equipment Plant in the World 

Show Rooms and Factories: New York, Grand Rapids, Chicago, Boston, Portland

FOOTE & JENKS’ COLEMAN’S . b r a n d i

T erpeneless Lemon and High Class Vanilla
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

FOO TE & JEN K S, Jackson, Mich.

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED
Hams
Linseed Oil

DECLINED

Index to M arkets
By Columns

A m m onia . . .  
Axle G rease

B aked B eans  ................. J
B a th  B rick  ....................... 1
B lu i n g ................................. J
B re a k fa s t Food ............  j
B room s .............................  *
B ru sh es  ............................. *
B u tte r  Color ................... 1

C a n d le s ............................... J
C anned  G oods .................
C arbon  Oils ..................... "
C a tsu p  ...............................  “
C h e e s e ................................. "
C hew ing  G um  ............... |
C hicory  ............................. “
C hocolate  ......................... "
C lo thes L ines ................  "
Cocoa .................................  5
C ocoanu t ......................... ¡j
Coffee ................................. 5
C onfections ..................... ’
C racked  W h e a t ............. “
C rac k e rs  ......................... “• b
C ream  T a r ta r  ............... b

D ried F ru its  ................... 6

fa r in a c e o u s  Goods . . . .  ®
F ish in g  T ack le  . ........... b
F lavo ring  E x tra c ts  . . .  <
F lo u r and  F e e d .........  ‘
F ru it  J a r s  ....................... •

UCUIUU^ . . . . . . . . ---
G rain  B ags ..................... ‘

H
H erb s  ............   1
H id es  an d  P e l t s ............. »
H o rse  R ad ish  ............... 8

Je lly  .................................  I
Je lly  G lasses ................. 8

M
M apleine ........................... f
M ince M eat ................... 8
M olasses ...........................  8
M u sta rd  ...........................  8

N
N u ts  .................................  4

S oap . .  
Soda . .  
S pices . 
S ta rc h  
S yrups

A M M O N IA
Doz.

12 oz. ovals 2 doz. box 75 
A X L E  G R EA SE  

F ra z e r ’s
lib . w ood boxes, 4 doz. 
l ib  t in  boxes, 3 doz.
3%Ib tin  ~oxes, 2 doz.
101b . pails , p e r doz. . .
151b. pails, p e r  doz. . .
251b. pails, p e r  doz. ..12  00 

B A K E D  BE A N S  
No. 1, p e r  doz. . .45@ 90
No. 2, p e r  doz.......... 75@1 40
No. 3, p e r doz. . ..85@ 1 75 

B A T H  B R IC K  
E ng lish  ...........................  95

3 00 
2 35
4 25 
6 00 
7 20

Beans
B aked ................... 85@1 30
R ed K i d n e y ......... 85@ 95
S tr in g  ................... 70@1 15
W a x  .....................  75@1 25

Blueberries
S tan d a rd  ....................... 1 SO
G allon ...........................  6 75

Clams
L ittle  N eck, l ib  @1 00
L ittle  N eck, 2tb @1 50

Clam Bouillon
B u rn h am ’s % p t .............. 2 25
B u rn h am ’s, p ts .................. 3 75
B u rn h am ’s  q ts ...................7 50

Corn

C H E E S E
A cm e .....................
B loom ingdale . . . .
C arson  C ity  . . . .
H o p k in s ........ .
B r i c k .......................
L e iden  ....................
L im b u r g e r .............
P in eap p le  ........... 40
E d a m .......................
S ap  Sago .............
Sw iss, d om estic  . .

C H E W IN G  GUM  
A dam s B lack  J a c k  . . .  55
A dam s S ap p o ta  ............. 55
B eem an ’s P ep s in  ........ ■. 55
B ee ch n u t .....................  60
C h ic le ts  ........................... 1 25
C olgan V iole t C hips . .  60
Colgan M in t C hips . .  60
D en ty n e  ........................... 1 10
F la g  S p ruce  ..................... 55
J u ic y  F ru i t  ....................... 55
Red R obin  ....................... 55
Sen Sen ( J a r s  80 pkgs,

32.20)   55
S p earm in t, W rlg ley s  . .  55
S p earm in t, 6 box Ja rs  2 75 
S p earm in t, 3 box ja r s  1 65
T ru n k  S p ruce  ............... 55
Y u ca tan  ...........................  55
Zeno ...................................  55

4
Mocha

@15% S h o rt B ean  .............. . 25@27
@16 L ong  B ean  ............,24025
@15% H . L. O. G .................... ,26@28
@15% Bogota@16% F a ir  ............................... . 24@15 F an cy  ........................... . 26
@17% E x ch an g e  M ark e t, S teady@60 Spot M ark e t, S tro n g
@22 P ack ag e
@20 N ew  Y ork  B asis

A rbuckle ...................... . 21 50

P ick les  ...............................  I
P ip es  ...................................  8
P lay in g  C ards  ................. 8
P o ta sh  ............................... 8
P ro v is ions  ......................... 8

T ab le  S auces ............
T e a  .............................
T obacco ................. l l .
T w ine  ...........................

4 50 
..3  00

2 80 

2 8»

Rolled O ats  ........................  9
S

S alad  D r e s s in g ............... 9
S a le ra tu s  ......................... »
Sal S oda ........................... 9
S a lt ................................... 9
S a lt F ish  ........................... *
Seeds .................................... *?
Shoe B lack ing  .................  W
Snuff ....................................  J2

B L U IN G
Jennings’.

C ondensed P e a r l B luing 
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 75

B R E A K F A S T  FOODS
A petizo, B iscu its  .......... 3 00
B ea r Food, P e tt l jo h n s  1 95 
C racked  W h e a t, 24-2 2 50 
C ream  of W h e a t, 36-2 
C ream  of R ye, 24-2 
P o s ts  T o asties , T.

No. 2 ..........................
P o s ts  T o asties , T .

No. 3 ....................... .......
F a rin o se , 24-2 ............. 2 70
G rape N u ts  ................... 2 70
G rape S u g a r F lak e s  . .  2 50 
S u g a r C orn  F lak e s  . .  2 50 
H a rd y  W h e a t P ood . .  2 25 
P o s tm a ’s  D u tch  Cook 2 75
H olland  R u sk  ............. 3 20
K ellogg’s  T o asted  R ice

B iscu it ......................... 9 30
K ellogg’s  T o a sted  R ice

F la k e s  .........................  2 80
K ellogg’s  T o a sted  W h e a t

B iscu it ....................... 3 30
K rin k le  C orn  F lak e  . .1  75 
M ap l-W h ea t F lak es,

2 doz. ...........................
M ap l-W h ea t F lakes,

3 doz..............................
M apl-C orn  F la k e s  . . . .
M inn. W h e a t C ereal
A lg ra in  Food ................. 4 25
R a ls to n  W h e a t Food  4 50 
R a lsto n  W h t  Food  10c 1 45 
S axon W h e a t Food . .  2 50 
S h red  W h e a t B iscu it 3 60
T risc u it , 1 8 .....................
P illsb u ry ’s  B es t C er’l 
P o s t T a v e rn  S pecial . .  
Q u ak er Puffed  R ice . .  
Q u ak e r P uffed  W h e a t 
Q u ak er B rk fs t  B iscu it 1 90 
Q u ak er C orn  F lak e s  . .  1 75 
V ic to r C om  F lak e s  . .  2 20 
W a sh in g to n  C risps . .  1 86
W h e a t H e a r ts  ............. 1 90
W h e a te n a  ....................... * “0
E v a p o r’d. S u g a r C om  90

BROOMS
P a r lo r  ............................... 3 00
Jew el ...............................  3 70
W i n n e r .............................  4 25
W h ittie r  Special . . . . .  4 65
P a r lo r  G em  ................. 3 75
Com m on W h i s k ........... 1 00
F h n cy  W h isk  ............... 1 25
W a re h o u se  ................... 4 00

BR U S H ES
Scrub

Solid B ack , 8 in ...............76

651 00 
1 30

F a ir
Good ..................... 90j
F an cy  ................. ^

French Peas 
M onbadon (N a tu ra l)

p e r doz........................2 46
Gooseberries

C H IC O R Y
B ulk  ...........................
R ed .............................
E ag le  .........................
F ra n c k 's  ...................
S ch eu e r’s  .................
R ed S tan d a rd s  . . .  
W h ite  .........................

2 70

2 80 
2 80
3 75

1 80 
4 25 
2 80 
4 25 
2 85

No. 2, F a n c y ........... . . .  2 35
Hom iny

S tan d a rd  .................. 86
Lobster

% lb ............................. . . . . 1  85
% lb ............................. . . . . 3  Ì5

Mackerel
M ustard , l i b ............. . . .  1 80
M ustard , 21b.............. . . .  2 SO
Soused, l% lb ........... . . .  1 60
Soused, 2 lb .............. . . .  2 75
T om ato , l ib  ............. . . .  1 50
T om ato , 21b............. . . .  2 80

Mushrooms
H otels  ................. @ 15
B u tons , %s . . . . @ 14
B u tto n s, I s  . . . . . @ 25

Oysters
Cove l i b ................ 90@
Cove, 21b.............. 1 60@

Plums
P lu m s ................. 9001 36

Pears in Syrup
No. 8 cans, p e r  doz. 1 50

Peas
M arro w fa t ......... @1 15
E a rly  J u n e  ......... @1 25
E a rly  J u n e  s if te d  1 45@1 56

Peaches
P ie  ..................... 90@1 85
No. 10 size ca n  p ie @3 26

Pineapple
G rated  ............... 1 75@2 10
Sliced ................... 90@2 60

Pumpkin
F a ir  ..................... 80
Good ..................... 90
F a n c y  ................. 1 00
G allon ............... 2 16

Solid B ack , 11 in . 
P o in te d  E n d s  . . .

Stove

.. 10 

. .  10 
12, 13 
. .  13

N*.
N e.
No.

N e.
N o.
No.
No.

95 
. .  85

. 9« 

.1 25 

.1  75

.1  09 

.1  30 

.1  79 

.1 90

V in eg a r .............................  73
W

W ick ing  ...........................
W oodenw are  ................... 13
W rap p in g  P a p e r  ......... 14

Yeast Cake

B U T T E R  COLOR  
Dandelion, 25c size . .2  00 

C A N D L E S
P araffine , 6s ..................10
P araffine , 12s ................10
W ick in g  .................... . . . . 2 0

C A N N E D  GOODS  
Apples

3 lb . Standards @ 90
Gallon ................... 2 50@2 75

Blackberries
2 lb .........................  1 50@1 90
Standards gallons @5 00

C H O C O L A TE  
W a lte r  B a k e r  & Co.

G erm an ’s S w e e t ............. 22
P re m iu m  .......................  32
C a ra cas  ...........................  23
H e rsh e y 's  A lm ond 5c . .  85
H ersh e y ’s  M ilk, 5c . . . .  85 

W a lte r  M. L ow ney Co.
P rem iu m , V i s ................... 29
P rem ium . %s ................. 29

C L O T H E S  L IN E
P e r  doz.

N o. 40 T w is te d  C o tton  95 
No. 50 T w isted  C otton  1 30

70
00
00
25
85
25
75

2 00 
80

No. 60 T w isted  C otton  
No. 80 T w is ted  C otton  
No. 50 B raided  C otton  
No. 60 B raided  C otton  
No. 60 B raided  C otton  
No. 80 B raided  C otton  
No. 50 S ash  Cord 
No. 60 S ash  Cord
No. 60 Jute ...........
N o. 72 J u te  ....................  1 00
No. 60 S isal ................... 85

Galvanized W ire  
No. 20, each  100ft. long  1 90 
N o. 19, each  100ft. long  2 10

COCOA
B a k e r’s ...............................  37
C leveland .........................  41
Colonial, % s ............... 35
Colonial. % s .....................  33
E p p s  
H ersh e y ’s, 
H e rsh e y ’s,
H u y le r  ...............................  36
L ow ney, % s ..................  S3
Low ney, % s ...................  33
Low ney, % s ................... 33
Low ney, 6 lb . c a n s

R aspberries
S ta n d a rd  ..............  @

Salm on
W a rre n s , 1 lb . T a ll . .2  39 
W a rre n s , 1 lb . F la t  . .2  40
Red A lask a  ___ 1 65 @1 75
M ed. R ed  A lask a  1 35@1 46
P in k  A lask a  ........... @ 90

S ard in es
D om estic , %z ..............2 75
D om estic , % M u sta rd  2 75
D om estic , % M u sta rd  @6%
FTench, Vis ..........  7® 14
F ren ch , Vis ..............18® 23

S hrim ps
D unbar, 1st doz. ...........1 89
D unbar, l% z  doz............... 2 25

S ucco tash
F a ir  .....................  90
Good ...................  1 20
F a n c y  ................... 1 25@1 40

S tra w b errie s
S ta n d a rd  ......... 95
F a n c y  ......... 2 25

T o m ato es
Glood .....................  1 15
F a n c y  .....................  1 35
N o. 1 0 ....................... 8 50

CARBON O ILS 
B arre ls

P e r f e c t io n ............. @11%
D. S. G asoline . . .  @19%
G as M ach ine . . . .  @27%
D eodor'd  N a p ’a  . @19
C y linder ............. 29 @34%
E n g in e  ................. 16 @22
B lack, w in te r  . .  8 @10

CA TSU P
S n ider’s  p in ts  .............  2 35
S n id e r 's  % p in ts  . . . .  1 25

V an  H ou ten , % s .........  12
V an  H o u ten , % s ......... 18
V an  H ou ten , '%s ........  36
V an  H o u ten , I s ...........  65
W a n - E t a ...........................  55
W ebb  .................................  55
W ilber, % s ...................  55
W ilber, %z ...................  32

COCOANUT 
D u n h am ’s p er lb.

% s, 51b. c a s e ............... 30
% s, 51b. ca se  ............  29
%s, 151b. c a s e ............  29
% s, 151b. c a s e ............  28
Is , 151b. ca se  ............  27
% s & % s 161b. ca se  28
Scalloped G em s ......... 10
% s & % s p a ils  ......... 16
B ulk, p a i l s ............... 13%
B ulk , b a r r e l s ................... 12%

C O F F E E S , RO ASTED  
Rio

Com m on ......................... 19
F a ir  .................................  19%
Choice .............................  20
F a n cy  ............................. 21
P e a b e rry  .......................  28

S an to s
Com m on .........................  20
F a ir  .................................  20%
C hoice ............................. 21
F a n c y  ............................. 23
P e a b e rry  ......................... 23

M aracaibo
F a ir  ...................................  24
C hoice ............................. 25
Choice ............................. 25
F a n c y  ............................... 26

G u atem ala
F a i r ........................... .. 25
F a n c y  ...............................  28

Ja v a
P r iv a te  G row th  ......... 26@30
M andling  ....................... 31@35
A ukola ........................... 30@32

L ion ...............................  23 60
M cL aughlin’s X XXX 

M cL augh lin ’s  X X X X  sold 
to  re ta ile rs  only. M ail all 
o rders  d ire c t to  W . F. 
M cL augh lin  & Co., C h ica
go.

E x tra c t
H olland , % g ro  boxes 95
Felix , % g ro ss  .............1 16
H u m m el’s foil, % gro . 85 
H u m m el’s  tin , % gro . 1 43 

C O N FEC T IO N ER Y  
S tick  C andy P a ils

H orehound  ....................... 8
S tan d a rd  ...........................  8
S tan d a rd , sm all ............... 8%
T w ist, sm all ................... 9

C ases
Ju m b o  .................................  8
Jum bo , sm all ............... 8%
B ig S tick  ........................... 8%
B oston  C ream  ............... 13

Mixed C andy
B roken  .............................  8
C am eo ................................12
C u t L o a f ............................. 9
F a n c y  ..................................10%
F ren ch  C ream  ............. 9
G rocers ............................. 6%
K in d e rg a rte n  ................... 11
L e ad e r ............................... 8%
M ajestic  .............................  9
M onarch  ........................... 8%
N ovelty  ..............................10
P a r is  C r e a m s ................... 10
P re m ia , C ream s . . . . . . . .  14
R oyal ................................. 7 %
S pecial ............................. 8%
V alley  C ream s ............... 12
X  L  O .............................  7

Specialties
P a ils

A uto  K isse s  (b a sk e ts)  13 
B onn ie B u tte r  B ites  ..16  
B u tte r  C ream  C orn ..16 
C andy  C rack ers  (b sk t)  15
C aram el D ice ................. 13
C ocoanu t K ra u t .......... 14
C ocoanu t W affles ......... 14
Coco M acaroons ........... 16
Coffy Toffy ....................... 14
C ream . M arshm allow s lo  
D a in ty  M in ts 7 lb . t in  15
E m p ire  F u d g e  ............... 14
F udge, P in e a p p le .......... 13
F udge, W a ln u t ............... 13
F udge, F ilb e r t ............. 13
F udge, Choco. P e a n u t 12 
F udge, H oney  Moon ..13 
F udge, T o asted  Cocoa-

n u t ............................. 13
F udge, C h e r r y ................. 14
F udge, C ocoanut ........... 13
H oneycom b C andy  . . . .  15
K okays ............................. 14
Iced  M a ro o n s .................. 14
Iced G em s ..................... 15
Iced  O range Je llie s  . . .1 3
I ta lia n  Bon B o n s ........... 13
M anchus ........................... 15
M olasses K isses, 10

lb. box .......................13
N u t B u tte r  P u f f s .......... 13
S alted  P e a n u ts  ............ 15

C hocolates
P a ils

A sso rted  Choc................... 15
A m azon C aram els  . . . .1 5
C h a m p io n ...........................11
Choc. C hips, E u re k a  . .18
C lim ax ...............................13
E clipse, A sso rted  ......... 15
E u re k a  C hoco lates .. .1 6
F av o rite  ............................16
Ideal C hoco lates ........... 13
K londike C hoco lates ..18
N abobs ............................... 17
N ibble S tick s  ................. 25
N u t W a fe rs  ..................... 17
Ocoro Choc. C aram els  17
P e a n u t C lu ste rs  ............. 20
P y ra m id s  ......................... 14
Q u in te tte  ............................16
R eg ina  ............................. 10
S ta r  C hocolates ............. 13
S u perio r Choc, ( lig h t)  18 

Pop Corn
C rac k e r J a c k  ........... 3 25
G iggles, 5c pkg. cs. 3 50
O h M y 100s ............... 3 50

Cough D rops
P u tn a m  M en th a l . . .  1 00
S m ith  B ros..................  1 25

N U TS—W hole 
A lm onds, T a r ra g o n a  18 
A lm onds, D rak e  . . .  
A lm onds, C alifo rn ia

so ft sh e ll ..........
B raz ils  ...............
F ilb e r ts  ...............
Cal. N o. 1 ..........
W a ln u ts  s f t  shell 
W a ln u ts , M arbo t . .
T ab le  n u ts , fan cy  
P ecans, m ed ium  . .
P ecan s, ex. la rg e  . .  
H ick o ry  N u ts , p e r  bu.

O h i o ...........................2 00
C ocoanu ts ...................
C h es tn u ts , N ew  Y ork  

S ta te , p e r  bu. . . . .

17

@15

@18
@16
@16
@15

Shelled
S pan ish  P e a n u ts  12@12% 
P ecan  H alv es  . . . .  @65
W a ln u t H a lv es  . . .  @35
F ilb e r t M eats  . . .  @30
A lican te  A lm onds @45
Jo rd a n  A lm onds . .  @50

P e a n u ts
F a n cy  H  P  S uns 7%@ 7%

R o a s te d ...............7 @ 7%
Choice, raw , H  P  J u m 

bo ......................... @ 7%
C RA CK ED  W H E A T

B ulk  ...............................  3U
24 21b. p k g s .................. 2 50

C RA CK ERS
N atio n a l B iscu it C om pany

B ran d s

B u tte r
-  _  B oxes
E xcels io r B u t t e r s .........  8
N BC S q u are  B u tte rs  . .  6%
S eym our R ound  ........... 6%

Soda
N BC S odas ...................  6%
P rem iu m  Sodas ........... 7%
S elect S odas ................... g%
S ara to g a  F l a k e s ........... 13
S a ltin e s  ........................... 13

O yster
N B C  P icn ic  O y ste rs  . .  6%
G em  O y ste rs  ................... 6%
Shell .................................  s

S w eet Goods
C ans a n d  boxes

A nim als ......................... 10
A tla n tic s  A lso A sstd . . 12 
A vena F ru i t  C akes . . .  12 
B onn ie Doon C o o k ie s.. 10
B onnie L ass ie s  ........... 10
B rittle  F in g e rs  ........... 10
C am eo B iscu it Choc.

(cans) .........................  25
C am eo B iscu it A sstd .

(can s) ........................... 25
C artw h ee ls  A ss td ...........8%
C ecelia B iscu it ........... 16
C hoco late  B a r  (can s) 18
C hocolate  D r o p s ...........17
C hocolate  D rop C en

te rs  .............................  16
Choc. H oney  F in g e rs . 16 
Choc. R o se tte s  (can s) 20
C racknels ....................... 18
C ocoanu t T a ffy  B a r  . .  13
C ocoanu t D r o p s ........... 12
C ocoanut M acaroons . .  18 
G ocnut H oney  F in g e rs  12 
C ocnt H oney  Ju m b le s  12 
Coffee C akes  Iced  . . .  12 
E v e n tid e  F in g e rs  . . . .  16
F am ily  Cookies ........... 8%
F ig  C akes A ss td ...........12
F ro sted  C ream s ........... 8%
F ro sted  G inger C ookies 8% 
F ru i t  L unch  Iced  . . . .  10 
G inger G em s P la in  . . . .  8% 
G inger G em s Iced  . . . .  9% 
G rah am  C rac k e rs  . . . .  8 
G inger S naps  F am ily  . .  8% 
G inger S n ap s  N BC

R ound  ...........................  8
H ouseho ld  Cookies . . . .  8 
H ouseho ld  Cks. Iced  . .  9
H ippod rom e B a r  ..........  12
H on ey  Ju m b le s  ............  12
Im p e ria ls  ................  8%
Ju b ile e  M ixed ............... 10
L ady  F in g e rs  Sponge ..3 0  
L eap  Y ear Ju m b le s  . ■ 18 
L em on B iscu it S q u a re  8%
L em on W a fe rs  ............  17
L em ona ........................... 8%
M ace C akes ................... 8
M ary  A nn  .....................  8%
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ...............................  •
M ottled  S q u ares  . . . .  10 
N BC H oney  C akes . . .  12 
O atm eal C rac k e rs  . . . .  8
O range G em s ............... g%
P en n y  A s s o r t e d ............. 8%
P ean u t G em s ................. 9
P ineapp le  C akes ......... 16
R aisin  G em s ................. 1 |
R everes A ss td ................... 1»
Spiced G inger C akes . .  9 
Spiced  G inger C akes

Iced  ...............................
S u g a r F in g e rs  . . . . . . .  1*
S u g a r C r i m p .............
S u lta n a  F ru i t  B iscu it 16 
T riu m p h  C akes . . . . . . .  16
V anilla  W a fe rs  ........... 17
W av erley  ......................... *•

In -e r-S ea l T ra d e  M ark  
Goods

p e r  doz.
B aro n e t B iscu it . . . . . . 3 1  00
B rem n ers  B tr  W a fs . 1 00
C am eo B iscu it ........... 1 60
C heese S andw ich  . . . .  1 00 
C hocolate  W a fe rs  . . .  1 00 
E x ce ls io r B u tte rs  . . . .  1 00
F ig  N ew to n  ................... 1 00
F ive O 'c lock  T ea B sct. I 00 
G inger S n ap s  N B C  . .  1 00
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8 10 11
G rah am  C rac k e rs  Red

L abel 10c size ......... 1 00
L em on S naps  ..................  50
O y ste re tte s  ......................  50
P rem iu m  S odas ........... 1 00
R oyal T o a s t ................. 1 00
S a ra to g a  F lak e s  ......... 1 50
Social T e a  B i s c u i t___ 1 00
S. S. B u tte r  C rac k e rs  1 50
U needa B iscu it ..............  50
U n eed a  G inger W a fe r  1 nn
V an illa  W a fe rs  ........  1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps  . .  50
Z w ieback ....................... 1 00

O th e r P ack ag e  Goods 
B a rn u m ’s  A n im als  . .  50
C hocolate  T okens ----- 2 50
B u tte r  C rack ers  N BC 

F am ily  P ack a g e  . .  2 50 
Soda C rac k e rs  N BC 

F am ily  P ack a g e  . . . .  2 50 
F ru it  C ake ................... 3 00

In Special T in  P ack ag es  
p e r  doz.

F es tln o  ........................... 2 50
N abisco  25c ................... 2 50
N abisco  10c ................  1 00

In  b u lk  p e r  tin
N ab isco  ........................... 1 75
F es tln o  ........................... 1 52
B e n t’s  W a te r  C rac k e rs  1 40 

CREAM  TA R TA R  
B arre ls  o r  d ru m s . . . .  33
B oxes ..................................  34
S quare  C ans ....................  36
F a n cy  cadd ies ............. 41

D R IED  FR U IT S  
A pples

B vapo r’ed, Choice bu lk  614 
E v a p o r’ed, F a n cy  pkg. 714 

A pricots
C alifo rn ia  ............... 12#14

C itron
C orsican  .........................  16

C u rra n ts
Im p o rted  1 lb  p k g .........8%
Im p o rted , b u lk  ............... 814

P eaches
M uirs—Choice, 25Tb. *
M uirs—F an cy . 25Tb. . .  10 
F ancy , peeled, 251b. . .  18 

Peel
L em on, A m erican  -------1214
O range, A m erican  . . . .  1214 

R aisins
C luste r. 20 ca rto n s  . . . . 2  25 
Tnose M uscate ls  3 C r 514 
Loose M uscate ls  4 C r 6 
L . M. Seeded, 1 lb . 7@7% 

C alifo rn ia  P ru n es  
90*100 251b. b o x e s . .  @ 4 
80* 90 251b. b o x e s ..®  6 
70- 80 25Tb. b o x es ..@  6% 
SO* 70 25/tb. b o x e s ..®  7 
50- 60 251b. b o x e s ..®  814
40- 50 251b. b o x e s .. @10

FA R IN A C EO U S GOODS 
B eans

C alifo rn ia  L im a  ........... 714
M ichigan L im a ............  6
M ed. H an d  P ick ed  -----2 40
B row n H olland  ............ 1 65

F a rin a
25 1 Tb pack ag es  . . . .  1 50 
Bulk, p e r  100 lbs. . .  4 00 

O rig inal H olland R usk 
P acked  12 ro lls to  co n ta in er 
3 c o n ta in e rs  (40) ro lls 3 20 

H om iny
P earl, 100 lb. s ack  . .  2 00 
M accaroni and  V erm icelli 

D om estic, 10 lb. box . .  60
Im ported . 25 lb. box . .  2 50 

P earl B arley
C h es te r ........................... 2 75
E m p ire  ...........................

P eas
G reen, W isconsin , bu. 2 00 
G reen, Scotch , bu. . .  2 00
Split, lb ...............................  5

Sago
E a s t  In u la  ............  414
G erm an , sack s  ............. 4%
G erm an , b roken  pkg. 

T ap ioca
F lake , 100 Tb. sack s  . .  414 
P ea rl, 130 lb . s ack s  . .  414
P earl, 36 p k g s ............... 2 25
M inute, 36 p k g s ........... 2 75

F ISH IN G  T A C K L E
14 to  1 in ..........................  6
114 to  2 in ........................  7
114 to  2 in ........................  9
1% to  2 in ......................  11
2 in ....................................  16
3 in .......................   20

C otton  L ines
No. 1, 10 fe e t ........... 5
No. 2, 15 fe e t . . . . . . . .  7
No. 3, 15 fe e t ........... 9
No. 4, 15 fee t ............. 10
No. 5. 15 fe e t ..........  11
NO. 6, 15 fe e t ........... 12
No. 7, 15 fee t ............... 15
No. 8, 15 fe e t ........... 18
No. 9, 15 fe e t ........... 20

L inen L ines
Sm all ............................... 20
M edium  ............................. 26
L a rg e  .................................  34

P oles
Bam boo, 14 f t., p e r  doz. 55 
Bam boo, 16 ft., p e r  doz. 60 
Bam boo. 18 f t . ,  p e r  doz. 80

F L A V O R IN G  E X T R A C T S  
Jennings D C Brand 

T erp en e le ss  E x tr a c t  Lem on
No. 1 F  box, p e r  doz.
No. 2 F  box, p e r  doz. 90 
No. 4 F  Box, p e r  doz. 1 75 
No. 3 T a p e r, p e r  doz. 1 75 
2 oz. F la t , F  M p e r  dz. 1 50 

Jennings D C Brand 
E x tr a c t  M exican  V an illa  

No. 1 F  Box, p e r  doz. 90 
No. 2 F  Box, p e r  doz. 1 25 
No. 4 F  Box, p e r  doz. 2 25 
No. 3 T ap er, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00 

F L O U R  A N D  F E E D
G ran d  R ap id s  G rain 4fc

M illing  Co.
W in te r  W h e a t

P u r i ty  P a te n t  ............. 5 40
S eal of M in n e s o ta ........ 5 00
S u n b u rs t . .  ..................... 5 00
w iza rd  F lo u r .................. ,5 20
W izard  G rah am  ............ 5 2(1
W izard  G ran . M eal . . 4 00
W iza rd  B u ck w h ea t . . 6 00
R ye ................................... 4 40

V alley  C ity  M illing  Co.
L ily  W h ite  ................... 5 60
L ig h t L oa f ................... 5 10
G rah am  ........................... 2 30
G ran en a  H e a lth  .......... 2 40
G ran . M eal ..................... 1 75
B olted  M ed.........................1 65

V oig t M illing Co.
G rah am  ........................... 4 60
V oig t’s  C r e s c e n t .......... 5 40
V o ig t’s  F lo u ro lg t ___ 5 40
V o ig t’s  H yg ien ic  . . . . 4 80
V oig t’s  R oyal ............... 5 80
C olum bian ...................... 5 15
C alla Lily ..................... 4 90
W a tso n -H ig g in s  M illing  Co.
P e rfec tio n  F lo u r  ........ 5 40
T ip  T op  F l o u r ............... 5 00
G olden S h eaf F lo u r  . . . 4 60
M arsh a ll’s  B es t F lo u r 5 OO

W orden  G rocer Co.
Q uaker, p ap e r  ........... 5 30
Q uaker, c lo th  ............... 5 40

H ID E S  A N D  P E L T S  
Hides

Green, No. 1 ..............  11%
G reen, N o. 2 ................ 10%
C ured, No. 1 ........... 13
Cured, N o. 2 ................ 12
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen . N o. 2 13% 
C alfsk in , cu red , No. 1 16 
C alfsk in , cu red , No. 2 14%

Pelts
Old W ool ..........
L a m b s  .................

Tallow
No. 1 .....................
No. 2 ...................

Wool
U nw ashed , m ed. 
U nw ashed , fine .

P e r  doz.................
Jelly

5!b p alls , p e r  doz. . .  2 20 
15% pails , p e r  pa il . . . .  48
301b pail, p e r  pa il . . . .  90

J E L L Y  G LASSES  
% p t. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.

p e r  doz.........................  18
M A P L E IN E

2 oz. b o ttles , p e r  doz. 3 09
M IN C E  M E A T  

P e r  ca se  ....................... 2 85
M OLASSES  

New  Orleans 
F a n cy  O pen K e ttle

Q u ak e r B u ck w h ea t bb l 5 59 
Kansas H ard W heat 
W o rd en  G rocer Co. 

A m erican  E ag le , % s . .5  35 
A m erican  E ag le , % s . .5  25 
A m erican  E ag le , % s . .5  15

Spring W heat 
R oy B a k e r

G olden H o rn , fam ily  . .5  10 
Golden H orn , b a k e r s . .5 00
W isconsin  R y e ............... 3 60

Ju d so n  G rocer Co.
C ereso ta , % s ................. 5 90
C ereso ta . >%s ............... 6 00
C ereso ta , % s ................... 6 10

W orden  G rocer Cs. 
W ingold, %s clo th  
W ingold , %s clo th  
W ingold, % s c lith  
W ingold , % s p ap e r 
W ingold , %s p ap e r

Smoked Meats 
H am s, 12 lb  av . 17 
H am s, 12 lb . av . 19 
H am s, 16 lb . av . 18 
H am s, 18 lb . av . 18 
H am , d ried  beef

s e t s .....................23
C alifo rn ia  H a m s  12 
P icn ic  Boiled

H a m s  ............... 19%@20
Boiled H a m s  ...27% @ 28 
M inced H a m  . . .1 3  @13%

Young Hyson
@17%
@19%
@19
@18%

@24

Mesf

. . . 5  80 

. . . 5  70 

. . . 5  60 

. . . 5  65 

. . . 5  80
B ak e rs ’ P a te n t  .............5 45

W ykes 4k Cs.
Sleepy Eye, % s clo th  ..5  60 
Sleepy Eye, %s clo th  ..5  50 
Sleepy Eye, % s clo th  . .5  40 
Sleepy E ye , % s p a p e r  5 40 
S leepy Eye, % s p ap e r  5 40

60@1 25 B acon ......... ......... 17% @25
10@ 25 
10@ 20 Sausages

@10%B ologna . . ......... 10
L iv er .........@ 6 F ra n k fo r t ......... 12 @12%

@ 4 P ork  .......... ......... 13 @14
V eal ........... . 11

@18 T ongue . . . . . 11
@13

SH
H eadcheese

Beef
. 9

. . .  91 B oneless . ........ 29 00(312O 59

Choice
Good .................................
F a ir  .................................

H a lf  b a rre ls  2c e x tra

R um p, new  . . .  21 90@22 09 
Pig’s Feet

% bb ls ................................... 1 05
% bbls., 40 lb s ...................2 10
% bb ls .................................... 4 25
1 obi............................... ’. . . .8  50

T ripe
K its , 15 lb s .....................  90
% bbls., 40 lb s ................ 1 60
% bbls. 80 lb s .................. 3 00

Casings
H ogs, p e r  % ................. 35
Beef, rounds, s e t  ...18@ 20 
Beef, m iddles, s e t  ,.80@ 85 
Sheep, p e r  b u n d le ......... 85

Uncolored Butterlne

16

15@1 25 10@1 20 
00@1 15 

90 
1 25

4 25

5 75 

2 25

Meal
B olted  ................. 3 80@4 00
G olden G ran u l'd  3 80@4 00 

W h e a t
R ed ...................................  1 07
W h ite  .............................  1 07

O ats
M ich igan  c a rlo ts  ........... 45
L ess  th a n  ca rlo ts  ......... 47

Corn
C arlo ts  ...............................  68
L ess  th a n  c a r l o t s ........... 70

H ay
C arlo ts  ..........................  16 00
L ess  th a n  ca rlo ts  . .  17 00 

Feed
S tre e t C ar F e e d ........... 33
No. 1 C orn & O at F eed  33
C ra c k e d 'c o rn  ................. 32
C oarse co rn  m e a l ......... 32

F R U IT  JA R S
M ason, p ts ., p e r  gro . 4 55 
M ason, q ts ., p e r  gro . 4 95 
M ason, % gal. p e r  gro . 7 30 
M ason, can  tops, gro . 1 65

G E L A T IN E
Cox’s, 1 doz. la rg e  . .1  45 
Cox’s, 1 doz. sm all . .  90
K nox’s  S park ling , doz. 1 25 
K nox’s  S p ark lin g  g r. 14 00 
K nox’s A cidu’d. doz. 1 25
N elson’s  .........................  1 50
O xford ...........................- 75
P ly m o u th  Rock, P hos. 1 25 
P lym ou th  Rock, P la in  90 

GRAIN BAGS
B road  G auge ............... 18
A m oskeag  .......................  19

H erbs
S age .................................  15
H ops ...............................  15
L a u re l L e av es  ............. 15
B anna L eav es  ............... 26

R ed  H en , No. 2% . . . .  1
Red H en , N o. 5 ..........  1
R ed H en , No. 10 . . . .  1

M U S T A R D
% Tb 6 lb. box ..........

O L IV E S  
B ulk, 1 gal. k eg s  1 
B ulk , 2 gal. kegs  1 
B ulk, 5 gal. k eg s  1 
S tuffed , 5 oz. . . .
S tuffed , 8 oz..........
S tuffed, 14 oz.....................2 25
P itte d  (n o t s tu ffed)

14 oz.........................  2 25
M anzan illa , 8 oz............  90
L unch , 10 oz.................  1 35
L unch , 16 oz................... 2 25
Q ueen, M am m oth , 19

oz.................................
Q ueen, M am m oth , 28

oz.................................. ..
O live Chow , 2 doz. cs, 

p e r  doz.
P IC K L E S

Medium
B arre ls , 1,200 co u n t . .  7 75
H a lf  bbls., 600 c o u n t 4 38
5 gallon  kegs  ................. 1 90

Small
B a rre ls  ........................... 9 50
H a lf B a rre ls  ............... 5 25
5 gallon  kegs  .................2 25

Gherkins
B arre ls  ......................... 14 50
H a lf b a r r e l s .................... 7 75
5 gallon  keg s  ...........

Sweet Small
B a r r e l s ............................  15 00
H a lf  b a rre ls  ............... 8 00
5 gallon  k e g s ................ 3 25

P IP E S
C lay, N o. 216, p e r  box 1 75 
Clay, T. D ., fu ll co u n t 60 
Cob ...................................  90

Solid D airy  . .  
C o u n try  Rolls

80 lb. tu b s  
60 lb  tu b s  
50 lb . t in s  
20 lb . pa ils  
10 lb . pa ils  

5 Tb. pa lls  
8 Tb. pa lls

. . advance  

. .ad v a n ce  

. . advance  

. .ad v a n ce  

. .ad v a n ce  

. .ad v a n ce  1 

. .ad v a n ce  1

12 @16 
.12%@18

A rm  a n d  H am m er 
W y a n d o tte , 100 %s

100 lbs. . . . . . . .1 7  00 Choice . . 30
40 tb s ........... . . . .  7 20 F a n c y  . . 40@50
10 tb s ........... ___  1 90
8 tb s ............. ___  1 60 Oolong
100 tbs. . . ___16 00 F orm osa, F a n cy  . . . 60@6040 tb s .......... . . . .  6 SO F orm osa, M edium  . 2810 tb s .......... ___1 80 F orm aso , Choice . . . 35

Mess,
Mess,
No. 1,
No. 1,
No. 1,

W hltefish
10o lb s ............................  » 7 5

50 lb s ............................ 5 25
10 Tbs............................  1 12
8 lb s ...............................  92

100 lb s .............................4 65
40 lb s ............................  2 10
10 Tbs...............................  75

8 lb s ..............................  65
SE ED S

A nise ...............................  14
C anary , S m y rn a  ..........  6%
C ara w ay  ......................... 10
C ardom om , M a la b a r 1 20
C elery  .............................  50
H em p, R u s s i a n ............. 5
M ixed B ird  ................... 5
M usta rd , w h ite  ........... 8
P oppy  ............................. 11
R ape ................................. 6%

S H O E  B L A C K IN G  
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . . .  1 25 
B ixby’s R oyal P o lish  85 
M iller’s C row n P o lish  85 

S N U F F
Scotch, in  b ladders  . . . .  37
M accaboy, in  j a r s .......... 35
F ren ch  R app le in  ja r s  . .  43

SODA
Boxes 
K egs,

.4 20 
2 20 
4 20 

.2 zu 
50 
90 
50 
90 
50 
90

@5%
@4%

English Breakfast

Canned Meats 
C orned beef, 2 lb . . . .  
C orned beef, 1 lb . . . .
R o a s t beef, 2 tb ..........
R o a s t beef, 1 lb ..........
P o tte d  H am , %s . . . ,  
P o tte d  H am , % s . . .  
D eviled H am , % s . . .  
D eviled H am , % s . . .
P o tte d  T ongue, % s .
P o tte d  T ongue, % s .

R IC E
F an cy  .....................  6
J a p a n  S ty le  ......... 5
B roken  ................... 4

R O L L E D  O ATS  
Rolled A vena, bbls. . . . 5  50 
S tee l C ut, 100 tb . sks. 2 63
M onarch, bbl s .................5 25
M onarch , 90 lb. s ack s  2 50 
Q uaker, 18 R eg u la r . .1  45 
Q uaker, 20 F am ily  . . . .  4 00

S A LA D  D R ES SIN G
C olum bia, % p t ................ 2 25
C olum bia, 1 p in t . . . .  4 00 
D u rk ee’s, la rg e  1 doz. 4 50 
D urkee’s, sm all, 2 doz. 5 25 
S n id er’s, la rge , 1 doz. 2 35 
S n id e r 's  sm all, 2 doz. 1 35 

S A L E R A T U S  
P ack ed  60 lbs. in  box

P L A Y IN G  CA RD S  
No. 90, S tea m b o a t . . .  75
No. 15, R ival, a s so r ted  1 25 
No. 20, R over, en a m ’d. 1 60 
No. 572, S pecial . . . .  1 75 
N o. 98 Golf, s a tin  fin. 2 00
N o. 808, B icycle ......... 2 00
No. 632, T o u m ’t  w h is t 2 25

P O TA S H
B a b b itt’s, 2 doz............... 1 75

P R O V IS IO N S  
Barreled Pork

C lear B a c k ___ 22 00@ 23 00
S h o rt C u t C lear 20 50@21 00
B ean  ..............  18 00@18 50
B risk e t, C lea r 23 50@24 00
P ig  ................................. 23 00
C lear F am ily  ............. 26 00

D ry Salt Meats
S P  B e l l i e s ...........14% @15

Lard
P u re  in  tie rce s  ..12  @12% 
C om pound L a rd  ..9% @ 10
I ..............  I  %

5%

SAL SODA
G ran u la ted , bbls........... 80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25

SALT
Com m on G rades

100 3 tb s a c k s ...............2 60
70 4 tb. s ack s  ...........2 40
60 5 lb. s ack s  ...........2 40
28 10 lb. s ack s  .........2 25
56 tb . s ack s  ............... 49
28 tb . s ack s  ............... 20

W a rsaw
56 &. d a iry  in  d rill b ag s  40 
28 tb. d a iry  in  d rill b ag s  20

S olar Rock
56 tb. s ack s  ....................... 25

Comm on
G ran u la ted , F in e  . . . .  1 05 
M edium , F in e  ............. 1 10

SA L T F ISH  
Cod .

L arge , w hole . . .  @ 8
Sm all, w hole . . .  @ 7%
S trip s  o r b rick s  7% @ 10^
P ollock  ............... @ 4%

H alib u t
S trip s  .............................  15
C hunks ...........................  16

H olland H erring  
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop % bbl. 6 50 
Y. M. w h. hoop kegs  72 
Y. M. w h. hoop M ilchers

kegs ............................... 73
Q ueen, bb ls ..................  11 00
Q ueen, % bb ls ............  5 75
Q ueen keg s  ................... 62

T ro u t
No. 1, 100 lb s ...............  7 50
No. 1, 40 lbs.....................2 25
N o. 1, 10 lbs.................  90
N o. 1, 8 lbs..................    75

. 7% 
..5 %  
..5

7%

M edium  
Choice , 
F an cy

25
,. 30@35 
. 40@60

Ceylon, 
F a n cy  .

Ind ia
choice . . . . 30@S5

E ng lish  ............... 4%
S PIC E S  

W hole Spices
A llspice, J a m a ic a  ......... 9
A llspice, la rg e  G arden  11
Cloves, Z an z ib ar ......... 27
C assia , C an ton  ........... 14
C assia , 5c pkg. doz. . .  25
G inger, A frican  ........... 9%
G inger, Cochin ............  14%
M ace, P en a n g  ............  70
M ixed, N o. 1 ............... 16%
M ixed, No. 2 ................. 10
M ixed, 5c pkgs. doz. . .  45
N u tm egs, 70-80 ........... 30
N u tm egs, 105-110 . . . .  22
P epper, B la c k '............. 13
P epper, W h ite  ............. 25
Pepper, C ayenne ___  22
P a p rik a , H u n g a ria n  .-.

P u re  G round in Bulk 
Allspice, J a m a ic a  . . . .  12
Cloves, Z an z ib ar ......... 30
C assia , C an ton  ..........  12
G inger, A frican  ..........  18
M ace, P e n a n g  ............. 75
N u tm egs. 75-80 ........... 35
P ep p er, B lack  ............... 15
P epper, W h ite  ............  35
P ep p er, C ayenne . . . .  24 
P a p rik a , H u n g a ria n  ..45

STA RCH
Corn

K ingsfo rd , 4o Tbs. ..
M uzzy. 20 1Tb. pkgs.
M uzzy, 40 1Tb. pkgs.

Gloss 
K ingsfo rd

S ilver G loss, 40 1Tb.
S ilver Gloss, 16 31bs. . .  6% 
S ilver Gloss, 12 6tbs. . 8% 

M uzzy
48 1Tb. p ack ag es  ........... 5
16 3Tb. p ack ag es  ......... 4%
12 6Tb. pack ag es  ........... 6
50Tb. boxes .....................  3%

SY RU PS
Corn

B arre ls  ......................... 26%
H alf b a r r e l s ............... 28%
B lue K aro , No. 2 . . .  1 80 
B lue K aro , No. 2% . .  2 06 
B lue K aro , No. 6 . . . .  2 19 
B lue K aro , No. 10 . . .  2 09
R ed K aro , No. 2 .......... 1 98
Red K aro , No. 2% . .  2 49
R ed K aro , No. 5 .......... 2 35
Red K aro , No. 10 ----- 2 25

P u re  C ane
F a ir  ...............................  16
Good ........................... 29
C h o ic e .............................  25

T A B L E  SAU CES
H alfo rd , l a r g e ............... 3 75
H alfo rd , sm all ............. 2 25

T E A
J a p a n

S undried , m ed ium  ,.24@ 26 
Sundried , choice ...30@ 33 
Sundried , fan cy  . . .  ,36@40 
B ask e t-fired , m ed ium  39 
B ask e t-fired , choice 35@37 
B ask e t-flred , fan cy  40@43
N ibs  .............................  30@32
S iftin g s  .......................  10@12
F an n in g s  ................... 14@15

G unpow der
M oyune, m ed ium  . .  35
M oyune, c h o i c e ..........  33
M oyune, fan cy  . . . . .  50@60 
P ingsuey , m ed ium  . .  33
P ingsuey , choice . . . .  35
P in g su ey , fan cy  . . . .  60065

TO BACCO  
Fine Cut

B lot ................................. i  45
Bugle, 16 oz........................ 3 34
Bugle, 10c ..................... H  09
D an  P a tc h , 8 a n d  16 oc. | ]
D an P a tc h , 4 oz.......... 11 52
D an P a tc h , 2 oz...........5 76
F a s t M ail. 16 oz...........7 go
H iaw a th a , 16 oz.........  60
H iaw a th a , 5c ..............  5 40
M ay F low er, 16 oz. . .  9 36
N o L im it, 8 oz.............1 80
No L im it, 16 oz............ 3 90
O jibw a, 8 a n d  16 oz. 40
O jibw a, 10c ................. 11 10
O jibw a, 5 c ....................... 1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P eac h  an d  H oney, 5c 5 78
Red Bell, 16 oz.................3 96
R ed Bell, 8 foil ........... 1 98
S terling , L  fc p  5c , .  5 76 
Sw eet C uba, c a n is te r  9 16
S w eet Cuba, 6 c .............5 76
Sw eet C uba, 10c ........ 95
S w eet Cuba, 1 lb . t in  4 50
S w eet C uba, % lb. foil 2 25
S w eet B urley , 5c L& D 5 76
S w eet B urley , 8 oz. . .  2 45 
S w eet B urley , 16 oz. . .  4 90 
S w eet M ist, % gro. . .  5 70
Sw eet M ist, 8 oz..........11 10
S w eet M ist, 8 oz..........  35
T elegram , 5c ............... 5 76
T iger, 5c ......................... 6 00
T iger, 25c c a n s ............ 2 35
U ncle D aniel, 
U ncle D aniel,

1 lb 
1 oz.

Plug
Am. N avy , 16 oz...........
Apple, 10 lb. b u t t ..........
D rum m ond N at. L eaf, 2

an d  5 lb .......................
D rum m ond N a t. L eaf,

p e r doz...........................
B a ttle  A x .........................
B racer, 6 an d  12 Tb . 
B ig  F o u r. 6 an d  16 lb.
B oot Jack , 2 lb .............
B oot J a c k , p e r  doz. . .
Bullion, 16 oz...............
C lim ax, G olden T w ins
C lim ax, 14% oz..............
C lim ax, 7 oz......................
D ays’ W ork, 7 & 14 lb. 
C rem e de  M enthe , lb 
D erby, 5 lb . boxes . . .
5 B ros., 4 Tb...................
F o u r Roses, 10c ..........
G ilt E dge, 2 lb  ..........
Gold Rope, 6 & 12 lb. 
Gold Rope, 4 & 8 lb. 
G. O. R ,  12 & 24 lb . . .  
G ran g er T w ist, 6 lb.
G. T. W „ 101b & 21 lb 
H orse  Shoe, 6 & 12 lb. 
H oney  D ip T w is t, 5&10 
Jo lly  T a r, 5 & 8Tb . .
J . T „  5% & 11 lb. . .  
K en tu ck y  N avy , 12Tb. 
K eystone  T w ist, 61b.
K ism et, 6 lb ...................
M aple D ip, 20 oz..........
M erry  W idow , 12Tb. . .  
N obby S pun Roll 6 & 3
P a rro t,  12 lb ......................  S i
P a tte r s o n ’s N a t. L eaf 93 
P eachey . 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb .......... 45
P ip e r  H eidsiek , 4 & 7 lb . 69 
P ip e r  H eidsiek , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R ed lcu t, 1% oz............... 38
S crapple, 2 & 4 doz. . .  48
S h e rry  Cobbler, 8 oz. . .  32
S peär H ead , 12 oz. . . .  44
S p eer H ead , 14% oz. 44
S peer H ead , 7 oz..........  47
Sq. D eal, 7, 14 a n d  281b 30 
S ta r . 6, 12 A  24 lb  . .  43
S ta n d a rd  N avy , 7%, 15

& 30 lb ........................... 14
T en  P en n y , 6 & 12 lb . 35
T ow n T a lk , 14 oz..........  30
Y ankee G irl, 6, 12 & 24 30

Scrap
All Red, 5c 
Am. U nion S crap
B ag  P ipe , 5c ............... 5 88
C utlas, 2% oz.................  26
G lobe S crap , 2 oz..........  30
H ap p y  T hough t, 2 oz. 30 
H oney  Com b S crap , 5c 5 76 
H o n es t S crap , 5c . . . .  1 55 
M ail P ouch, 4 doz. 5c 2 00
Old S ongs, 5c ............... 5 76
Old T im es, % gro . . 5 50 
P o la r  B ear, 5c, % gro . 5 76 
R ed  B and , 5c % gro . 5 76 
Red Man Scrap tc  . .  1 42
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SPECIAL PRICE CURRENT
12 13 14

S crapple, 5c p k g s ............  48
S ure  S hot, 5c 1-6 gro. 5 76 
Y ankee G irl S crap , 2 oz 5 76 
P a n  H an d le  S crp  % gr. 5 ’7<!
P each y  S crap , 5c 
U nion W o rk m an , 2%

5 70
6 00

30 
6 00

Sm oking 
All L eaf, 2% & 7
BB , 3% oz...............
BB. 7 oz..........................  12 00
BB, 14 oz. ...................  24 00
B agdad, 10c t in s  ----- 11 52
B adger. 3 oz....................  5 04
B adger, 7 oz................. “  %%
Banner, 5c ....................“ Jo
B an n e r, 20c .....................J ¡¡0
B an n e r, 40c .......... • • • •3
Belwood, M ix tu re , 10c 94
B ig  Chief, 2% oz. . .  6 00
B ig  Chief, 16 oz........... 30
B ull D u rh am , 5c ........ • » |i>
Bull D u rh am , 1 0 c -------11 j>2
Bull D urham , 15c ----- 17 28
Bull D u rh am , 8 oz. . .  3 bu
B ull D urham , 16 oz. . . 6 7 2
B uck  H o rn , 5c ........... 5 76
B uck H o rn , 10c ...........11 ^
B ria r  P ipe , 5c ............  6 oo
B r ia r  P ipe , 10c . .
B lack  S w an, 5c ..
B lack  S w an , 14 oz.
Bob W h ite . 5 c -----
B ro te rhood , 5c

P ilo t, 7 oz. doz. . . .  
P ilo t, 14 oz. doz. . . .  
P rin ce  A lbert, 5c . .  
P rin ce  A lbert, 10c .. 
P rin ce  A lbert, 8 oz. . 
P rin ce  A lbert, 16 oz. 
Q ueen Q uality , 5c ., 
R ob Roy, 5c foil

1 05
2 10 

48 
96

3 84

12 00
5 76 
3 50
6 00 
6 00

B ro th e rh o o d ,  10c ........ 11 10
B ro th e rh o o d ,  16 oz. . .  o u&
C arn ival, 5c ................... 5
C arn ival, % oz.............
C arn ival, 16 oz..............
C igar C lp’g  Johnson  
C ig a r C lip’g  S eym our 
Id en tity , 3 & 16 oz.
D arb y  C ig a r C u ttin g s  4 
C o n tin en ta l Cubes, 10c
C orn Cake, 14 oz................... 2
C orn C ake, 7 oz........... l
C orn  C ake, 5c ......................... 5
C ream , 50c p a ils  . . . . .  *
C uban  S ta r , 5c foil . .  5 70 
C uban  S ta r . 16 oz palls  3 72
C hips, 10c ...........
D ills B est, 1% oz.
Dills B est, 3% oz.
Dills B est, 16 oz.
D ixie K id, 5c -----
D uke’s M ix, 5c . .
D uke’s Mix. 10c .
D uke 's  Cam eo, 5c
D rum , 5c ..............
F . F . A. 4 oz.

Rob R oy, 10c g ro ss  ..1 0  52
R ob Roy, 25c dez .......... 2 10
R oy Roy, 50c doz.......... 4 10
S'. & M., 5c g ro ss  . .  5 76 
S. & M., 14 oz. doz. . 3 20 
Sold ier Boy, 6c g ro ss  5 76 
Soldier Boy, 10c . . . .1 0  50
S oldier Boy, 1 lb .......... 4 75
S w eet C apora l, 1 oz. . .  60
S w eet L o tus, 5 c ...........6 00
S w eet L o tus, 10c . . . .  12 00 
S w eet L o tus, p e r  doz. 4 35 
S w eet Rose, 2Vi oz. 30 
S w eet T ip  Top, 5c . . .  50
S w eet T ip  top , 10c . . 1  00 
S w eet T ips, Vi gro . . .  10 08
Sun C ured , 10c ........... 98
S um m er T im e, 5c . . . .  5 76 
S um m er T im e, 7 oz. . .  1 65 
S um m er T im e, 14 oz. . .3  50 
S tan d a rd , 5c fo il . . . .  5 76 
S tan d a rd , 10c p a p e r  . .  8 64 
Seal N . C., 1% cu t p lug  70 
Seal N . C. 1% G ran . 63 
T h ree  F ea th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c 11 52
T h re e  F e a th e rs  an d  

P ipe  com bination  ..
T om  & J e rry , 14 oz. .
Tom  & J e rry , 7 oz.
T om  & J e r ry , 3 oz. . .
T ro u t Line,

.10 30 
79

.’ ' 73
48

. 5 76 
11 52 
5 76 
5 76 
5 04

1% 5 76 
. . .  10 80_ 2 20__ 6 00

F . F . A. 7 oz.................. 11 52
6 00

96

.12 00 

. 4 70 
5 76 

42 
94

F ash io n , 5c
F ash ion , 16 oz................... 5 28
F ive B ros., 5c ............... 5 76
F ive B ros., 1 0 c ..............10 53
F ive  ce n t c u t P lu g  . .  29
F  O B  10c ...................11 52
F our R oses, 1 0 c ........
F u ll D ress, 1% oz. .
G lad H an d , 5c ..........
Gold Block, 10c . . . . .
Gold S ta r , 50c pail 
G ail & A x N avy , 5c
G row ler, 5c ..............
G row ler, 10c ...............
G row ler, 20c ................. 1 85
G ian t, 6c ......................... “ 76
G ian t, 40c ....................... 3 96
H and  M ade, 2% oz. . .  59
H aze l N u t, 5c ........... 5 76
H oney  D ew . 1 0 c .......... 12 00
H u n tin g , 5c ..................  38
I  X  L. 5c ....................... 6 10
I X  L , in  pa ils  ..........  32
J u s t  S u its , 5c ..............  6.00
J u s t  S u its . 10c .......... 12 00
K iln  D ried , 25c ..........  2 45
K ing  B ird , 7 oz .......... 2 16
K ing  B ird , 10c .......... 11 52
K ing  B ird , 5 c ................. 5 76
L a T u rk a , 5c ..............  5 76
L ittle  G ian t. 1 lb ..........  28
L u ck y  S trike , 1 0 c ........  96
L e R ed o . 3 oz............... 10 80
L e Redo, 8 & 16 oz. 38 
M yrtle  N avy , 10c . . .1 1  52
M yrtle  N avy , 6 c ...........6 76
M ary land  C lub, 5c . . .  50
M ayflow er, 5c ............... 5 76
M ayflow er, 10c ..........  96
M ayflow er, 20c ............  1 92
N ig g er H a ir , 5 c ..........  6 00
N ig g er H a ir , 10c . . . . 1 0  70
N igger H ead , 5 c ...........5 40
N igger H ead . 10c . . .  .10 56
N oon H o u r, 5c ............... 48
Old Colony. 1-12 gro. 11 52
Old Mill, 5c ................... 5 76
Old E n g lish  C urve 1% oz 96
Old Crop, 5c ............... 5 76
Old Crop, 25c ............... 20
P . S., 8 oz. 30 lb. cs. 19 
P . S., 3 oz., p e r  gro . 5 70
P a t  H an d , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 6 c ..................... 6 76
P eerless, 10c clo th  . . . .  11 52 
P eerless, 10c p a p e r  ..1 0  80
P eerless, 20c ................. 2 04
P eerless, 40c ............. 4 08
P laza , 2 gro . c s ...........5 76
P low  Boy, 5c ............... 5 76
P low  Boy, 10c ............. 11 40
P low  Boy, 14 oz................ 4 70
P edro , 10c ..................... 11 93
P rid e  of V irg in ia , 1% 77
P ilo t, 6c ........................... 6 76

2 25
3 60 
1 80

76
_____ ______  | 5 90
T ro u t Line,’ 10c .......... 11 00
T u rk ish , P a tro l, 2-9 
T uxedo, 1 oz. bag s  . 
Tuxedo, 2 oz. tin s  .
T uxedo, 20c ...................  1
T uxedo, 80c t i n s .......... 7
T w in  O aks, 10c ........
U nion L e ad er, 50c . . .  5 
U nion L eader, 25c . .  2 
U nion L ead er, 10c ..1 1  52 
U nion L eader. 5c . . . .  5 95 
U nion W orkm an ,
U ncle Sam , 10c 
U ncle Sam , 8 oz.
U. S. M arine , 5c 
V an B ibber, 2 oz. tin  88
V elvet, 5c pouch  ......... 48
V elvet, 10c tin  ............... 96
V elvet, 8 oz. t in  ----- 3 84
V elvet, 16 oz. c a n -----7 68
V elvet, com b ination  cs. 5 75
W a r  P a th , 5c ............ 6 00
W a r P a th , 8 oz..............1 60
W ave Line, 3 oz..........  40
W ave Line, 16 oz..........  40
W a y  up, 2V4 oz. . . . . . .  5 75
W ay  up, 16 oz. pa ils  •• *1
W ild  F ru it ,  5c ........... 5 76
W ild F ru it, 10c . . . .  11 52
Y um  Y um , 5c ............  6 oo
Y um  Y um , 10c ........... 1} 52
Y um  Y um , 1 lb ., doz

T W IN E
C otton , 3 ply ..............
C otton , 4 p l y ...............
J u te , 2 ply ..................
H em p, 6 ply

4% inch , 5 g r o s s ............... 65
C arto n s, 20 2% doz bxs 70 

Egg C ra te s  and F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ............... 40
No. 2, com plete  ............... 28
C ase No. 2, fillers, 15

se ts  ............................... 1 35
Case, m edium , 12 se ts  1 15 

F au ce ts
C ork lined, 3 in ................... 70
C ork lined , 9 in ...............  80
C ork lined, 10 in ..................90

Mop S tick s
T ro ja n  sp rin g  ................... 90
E clipse p a te n t sp rin g  85
No. 1 c o m m o n ................... 80
No. 2 p a t. b ru sh  ho lder 85
Id ea l No. 7 ....................... 85
121b. co tto n  m op heads  1 45 

P ails
2-hoop S tan d a rd  ..........2 00
2- hoop S tan d a rd  . 2 25
3- w ire  C able . 2 10
C edar all red  b ra s s  . 1 25
3-w ire  C able .............  2 30
P a p e r  E u re k a  .........  2 25
F ib re  ............................... 2 40
10 q t. G alvanized  ----- 1 70
12 q t. G alvan ized  . . . .  1 90 
14 q t. G alvan ized  . . . .  2 10

T oo thp icks  
B irch, 100 p ackages
Ideal ................................. 85

T ra p s
M ouse, wood, 2 holes 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 holes . . . .  65
R a t, w ood ....................... 80
R a t, sp rin g  ................... 75

T ubs
20-in. S tan d a rd , No. 1 7 50 
18-in. S tan d a rd , No. 2 6 50 
16-in. S tan d a rd , No. 3 5 50 
20-in. Cable, No. 1 . .  8 00
18-in. Cable, No. 2 ____ 7 00
16-in. Cable, No. 3 -------6 00
No. 1 F ib re  ............... 10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ................... 8 25

2 00

50

80

1 00 
1 15 

40

F lax , m edium  ............  24
W ool, 1 lb. bales ........... 6

V IN E G A R
W h ite  W ine, 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O ak land  V in eg a r & P ick le  

Co.’s  B rands. 
H ig h land  app le  c id e r ..18  
O akland app le  cider . .  13
S ta te  Seal su g a r  ------  11
O akland  w h ite  p ick ling  10 

P ack a g es  free.
W IC K IN G

No. 0, p e r  g r o s s ...........30
No. 1, p e r  gross ----  40
No. 2, p e r  g ro ss  . . . .  50 
No. 3 p e r  g ro ss  ------  75

W O O D E N W A R E  
Baskets

B ushels .....................
B ushels, w ide b an d
M ark e t ......................
S plin t, la rg e  ............... 3 50
S plin t, m edium  ........... 3 00
S plin t, sm all ............... 2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 75 
W ilow , O othes, m e’m  7 50

B u tter Plates 
O vals

>4 lb., 250 in  c r a t e ...........30
% lb., 250 in  c ra te  . . . .  30
1 lb ., 250 in  c ra te  ------ 35
2 lb., 250 In c ra te  ------ 45
3 lb ., 250 in  c ra te  . . . .  65
5 lb. 250 In c ra te  . . . .  85

W ire  E n d
.1 lb., 250 in  c ra te  .
2 lb., 250 in  c ra te  .
3 lb., 250 in c ra te  .
5 lb., 250 in  c ra te  .

Churns
B arre l, 5 gal., each  
B arre l, 10 gal., each  

Clothes P'ns 
Round Head.

L a rg e  G alvan ized  . . .  5 75
M edium  G alvan ized  . .  5 00
Sm all G alvan ized  . . . .  4 25

Washboards
B ronze Globe ............... 2
D ew ey ............................. J
D ouble A cm e ............... 3
Single A cm e ............... 3
Double P eerless  ........... 3 75
Single P ee rle ss  ..........  3 25
N o rth e rn  Q ueen .......... 3 25
D ouble D uplex  ............. 3 00
Good L uck  ................... 2 75
U n iv ersa l ....................... 3 I d

W indow  Cleaners
12 in ...............................  1 65
14 in ...............................  1 35
16 in ............................. 2 30

Wood Bowls
13 in . B u tte r  ............... 1 50
15 in. B u tte r  ..............  2 00
17 in . B u tte r  ............... 3 75
19 in. B u tte r  ............... 6 00
A ssorted , 13-15-17 . .  3 00
A ssorted , 15-17-19 . . . .  4 25

W R A P P IN G  P A P E R
Com m on S tra w  ..........  2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila , colored 4
No. 1 M anila  ................... 4
C ream  M anila  ............... 3
B u tc h e rs ’ M an ila  ----- 2%
W a x  B u tte r , s h o r t  c’n t  13 
W a x  B u tte r , fu ll coun t 20
W a x  B u tte r , r o l l s -----19

Y EA ST C A K E
M agic, 3 doz................
S un ligh t, 3 doz..............
S un ligh t, 1% doz. . . .  
Y east F oam , 3 doz. . .  
Y eas t F oam , 3 doz. . .  
Y eas t F oam , 1% doz.

A X L E  G R EA SE

1 15 
1 00 

50 
1 15 
1 00 

58

1 lb  boxes, p e r  g ro ss  9 00 
3 lb . boxes, p e r  g ro ss  24 00 

B A K IN G  P O W D E R  
Royal

90 
1 35
1 90
2 50

10c size 
%Ib cans  
6 oz. cans  
% lb. cans  
% lb can s  3 75 
lib  ca n s  4 80 
31b can s  13 00 
51b ca n s  21 50

15 16 17
CIG ARS

Jo h n so n  C iga r Co.’s  B rand

S. C. W ., 1.000 lo ts  . . . .  31
E l P o r ta n a  .......................  33
E ven in g  P re ss  ............... 32
E x e m p la r .........................  33
W orden  GroCër Oo. B ran d  

B en  H u r
P e rfec tio n  .........................  35
P e rfec tio n  E x t r a s ........... 35
L ondres  ...............................  35
L ondres G ran d  ................. 35
S tan d a rd  ............................. 35
P u rita n o s  ...........................  35
P a n a te lla s , F in a s  ........... 35
P a n a te lla s , B ock ........... 35
Jockey  Club .......................  35

Old Master Coffee

Old M aste r 6 ....................... 33
S an M arto  ......................... —
P ilo t .....................................

T E A
R oyal G arden , %, %

an d  1 lb ...........................  49
T H E  BOUR CO., 

T O L E D O , O.
C O F F E E
Roasted

D w ln n e ll-W rig h t Co.’s  B ’ds

W h ite  H ouse , 1 lb . . .  
W h ite  H ouse, 21b . . .  
E xcelsio r, B lend, l ib  
E xcelsio r, B lend, 2!b 
T ip  Top, B lend, l ib
R oyal B lend ...............
R oyal H ig h  G rade  . .  
S uperio r B lend ...........

Boston Combination ..........
D is trib u ted  by  Judson  

G rocer Co., G rand  R ap id s; 
L ee & Cady, D e tro it; Sy
m ons Bros. & Co., S ag i
n aw ; B row n D av is  & W a r 
ner, J a c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek : F ie lbach  Co., T o 
ledo.

C O C O A N U T
B aker’s B raz il Shredded

10 5o pkgs., p e r  case  2 60 
26 10c pkg., p e r  ca se  2 60 
16 10c a n d  33 5c pkgs., 

p e r case  ....................... 2 60

A pex H am s .....................
O pex B acon .....................
A pex L a rd  .......................
E x ce ls io r H a m s  ............
E x ce ls io r B acon  ..........
S ilve r S ta r  L a rd  .........
S ilve r S ta r  L a rd  ........
F am ily  P o rk  ...................
F a t  B ack  P o rk  ...............

P rice s  quo ted  upon ap p li
ca tion , H am m ond , S tand ish  
tc. Co., D e tro it, M ich.

S A FE S

s tock  by th e  T rad esm an  
C om pany. T h irty -fiv e  sizes 
and  s ty le s  on h an d  a t  all 
tim es—tw ice  a s  m a n y  sa fe s  
a s  a re  ca rried  by  a n y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand 
R ap id s  an d  in sp ec t th e  
line personally , w rite  fo r 
q u o ta tions .

The only
5c

C le a n s e r
G uaranteed to  

equal the 
best 16c kinds 

80 - C A N S - $2.86 

SO AP
B ros’. & Co. 

A cm e, 3o b ars , 75 lbs. 4 00 
A cm e, 25 b a rs , 75 lbs. 4 00 
Acm e, 25 b a rs , 70 lbs. 3 80
A cm e, 100 c a k e s ...........3 00
B ig M aste r, 100 b locks 4 00
G erm an  M o t t l e d ...........3 15
G erm an  M ottled , 5 bx. 3 15 
G erm an  M ottled  10 bx. 3 10 
G erm an  M ottled  25 bx  3 05 
M arseilles, 100 cak es  . .  6 00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles % box to il 2 in

P ro c to r  & G am ble Co.
Lenox ..............................  3 00
Ivory , 6 oz.....................  4 60
Ivory , 10 oz...................  6 75
S ta r  .................................  3 35

T ra d esm an  Co.’s  B ran d
B lack  H aw k , one box 2 50
B lack  H aw k, five bxs 2 40
B lack  H aw k , te n  bxs 2 25

A. B. W rlsley
Good C heer ................... 4 00
Old C o u n try  ............... 2 40

Soap Powders
Snow  Boy, 24s fam ily

size ........................... 3 75
Snow  Boy, 60 5s . . . . 2 40
Snow  Boy, 100 5c . . . . 3 75
Gold D ust, 24 large . . 4 50
Gold D ust, 100 5 c ___ 4 00
K irkollne, 24 41b.......... 2 80
P ea rlin e  ......................... 3 75
Soaplne ........................... 4 00
B a u b itt’s  1776 ............. 3 75
R oseine ........................... 3 50
A rm o u r's  ......................... 3 70
W isdom  ......................... 3 30

Soap Compounds
Jo h n so n ’s F in e  .......... 5 10
Jo h n so n 's  X X X  ........... 4 25
R ub-N o-M ore ............... 3 85
N ine O’clock ............... 3 30

Scouring
E noch  M organ ’s  Sons

S&polio, g ro ss  lo ts  . . . .  9 50
Sapolio, h a lf  gro . lo ts  4 85
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  .............. 2 40
S courine M an u fac tu rin g  Co
S courine , 50 c a k e s ___ 1 80
S courine , 100 cakes  . .  3 50

L au tz

W e Manufacture

Public Seating
Exclusively

r rtl««6V Tl l 0 C  We furnish churches of all denominations, designing and 
v l l U r U l C s  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.
Q r t m n l c  The fact that we have furnished a large majority of the city  
o L l t U U l o  an(i district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.
I A / l i r P  H f l l l c  We specialize Lodge. Hall and Assembly seating. LAJUgC l ia n a  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

Hmerican Seating Comp
215 Wabash Ave. (f-Ak&I CHICAGO, ILL.

GR A ND  RAPIDS N EW  YORK BOSTON PHILADELPHIA
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Advertisem ents inserted under this head for two cents a word the first insertion and one cent a word for each subseQuent 
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B U S IN E S S  C H A N C E S .

F or Sale—S tock  c lo th ing  a n d  fu rn is h 
ings. Invoice a b o u t $7,500; can  be r e 
duced to  $5,000. Good s to re  room , good 
location . If  in te re s ted  w rite  a t  once. 
Will sell s tock  a t  sacrifice if ta k e n  now . 
A ddress, W . B. 704 M ain  S t., Jop lin , Mo.

276
F o r E xchange—Good seven -room  house 

an d  lo t 37 x 150 on paved  s tre e t,  n e a r  c a r  
line, S outh Bend, Ind . V a lu a tio n  $3,000; 
fo r gene ra l m erchand ise , shoes o r d ry  
goods. R. G. C lem ent, V icksburg , Mich.

277
F o r Sale—An old es tab lish ed  h a rd w are  

an d  g rocery  s to ck  in  sm all tow n  22 m iles 
from  G rand  R ap id s  oh P e re  M arq u e tte  
R ailroad . A ddress No. 278, c a re  T ra d e s 
m an. 278

B akery , B lack  D iam ond oven, c lea rin g  
$100 m onthly . Invoice a b o u t $800. W ill 
sel a t  yo u r p rice if sold w ith in  lO days. 
S ickness. Come, see  it. O tto  S m ith , 
Edgew ood, 111. 279

W a n ted  fo r sp o t cash , s to ck  c lo th ing , 
shoes or g en e ra l s tock . A ddress N . E . 
Ice, Cuba, Mo. 280

O nly b ak e ry  in tow n  1,300; ice cream , 
confectionery . Good re so rt tra d e . $1,500, 
ea sy  te rm s . J. C ham berla in , N ew aygo, 
M ich. 281

F o r Sale a t  a  b a rg a in , 1 6 x 8  xlO S tev 
ens cooler, 1 P ow er E n te rp r is e  chopper,
1 silen t cu tte r , 1 200 ac co u n t M cC askey 
reg iste r, all excellen t condition. F u r th e r  
p a r tic u a rs  w rite  A. R . H en s le r, B a t tle  
C reek, M ich. 282

Good es tab lish ed  b a k e ry  in  c ity  of 
35.000 in W isconsin . D oing b u sin ess  of 
$1,800 a m onth . R u n n in g  one w agon. 
H ave good s to re  tra d e . A lso sh ipp ing  
som e. W ill re n t bu ild ing  w ith  liv ing  
room s over s to re  fo r $40 a  m onth . W ill 
ta k e  $3,000 to  buy  business . T h is  is  a  
sn ap  fo r a  good m an  as  th e  b u sin ess  is 
here. A ddress R , ca re  M ichigan T ra d e s 
m a n _______ __________________________ 283__

C lo th ing  a n d  g e n ts ’ fu rn ish in g  s to ck  fo r 
sa le—on acco u n t of d ea th  of p ro p rie to r, 
s tock  w ill be sold ceap . Good opening  
fo r live clo th ie r. A. M. F le isch h au er, ex 
ecu to r, R eed C ity, M ich. _______ 284

W a n ted —R eg iste red  o r a s s is ta n t d ru g 
g ist. M ust be h u s tle r  an d  n o t a f ra id  of 
w ork , fo r s to re  in M uskegon. A ddress 
Box 34. M uskegon, M ich. _265

E n tire  co st is $25 to  sell yo u r fa rm  o r 
business. G et proposition , o r l is t  of p ro p 
e r tie s  w ith  ow ner’s nam es. P a rd e e  B u s i
ness  E xchange, T ra v e rse  C ity, M ich.

256
F o r Sale or E x c h an g e—3,000 a c re  tim b e r 

t r a c t  in S o u th ern  K en tucky . T h is  is  one 
of th e  b e s t in v e stm e n t p ropositions th e re  
is on th e  m a rk e t. W ill p ay  50 p e r  cen t, 
on th e  in v estm en t. W ill exchange fo r 
good s to ck  of goods, o r im proved fa rm . 
N ow  if you w ish to  re t ire  a n d  p u t yo u r 
m oney in to  so m e th in g  m a t  is in c rea s in g  
in  value ev e ry  m in u te  fo r fu r th e r  in_ 
fo rm ation , ad d re ss  A. H . S tou t, C am p- 
bellsville, K y. D on’t  w rite  un le ss  you 
have som eth in g  good an d  m ean  business .

F o r Sale—R e s ta u ra n t in  A nn  A rbor. 
M ich., a  sm all, w ell equ ipped  p ay ing  
re s ta u ra n t. Good location ; g row ing  b u s i
ness; a  m o n e y -m ak er fo r a  w orker. A. 
A. H a th a w ay , 331 S. M ain, A nn A rbor, 
M ich. ,_______________________ 258

F o r Sale—A live g row ing  m a n u fa c tu r 
ing  bu sin ess ; sell th ro u g h o u t th e  coun 
try  to  d ru g  a n d  d e p a rtm e n t s to re s ; sa le s 
m en on th e  ro ad ; n e t p ro fits  from  15 
p e r cen t, to  25 p e r  ce n t.; a  good chance  
fo r a  m an  to  g e t a  m oney m a k in g  p ro p 
osition ; $3,000 to  $5.000 ca sh  w ill hand le ; 
ow ner h a s  o th e r  in te re s ts  an d  ca n n o t 
properly  look a f te r  sam e. Call o r a d 
d ress  J . S. S w ain , 819 B roadw ay , K a n sa s  
C ity, Mo. ______________ 259

F o r Sale—In  o rd e r to  close up  a n  e s ta te , 
am  offering  fo r sa le  1008 th i r ty - tw o  inch  
flow er tre llise s  to  th e  h ig h e st b id d e r up 
to  and  inc lud ing  J u ly  21, 1913. T ree
sam ple to  in te re s te d  p a rtie s . A ddress 
Box 184, P o rtla n d , M i c h . ___________ 261

F o r Sale—Shoe s to ck , a t  le ss  th a n  in 
voice. In v en to ry  a b o u t tw o h u n d red  an d  
fifty  dollars. A ddress B ox  347. S aran ac . 
M ich. ____________   263_______

W a n ted —To p u rch ase  a n  es tab lish ed  
d ru g  business, o r in fo rm atio n  as  to  d e 
sirab le  location  fo r new  an d  m odern  d ru g  
sto re . J . P . H olden, 130s« Jo h n so n  S t., 
S ag inaw , M ich.____________ __________ 234

D rug  s tock  a n d  bu ild in g  fo r sa le  o r  ex 
ch an g e  fo r residence. S tock  invo ices 
a b o u t $2.000, bu ild ing  a n d  lo t a b o u t $800. 
L ocated  in M illburg, one of th e  b e s t f ru it 
sh ip p in g  tow ns in  M ichigan. A ddress
D r. O. A. E a to n , B en ton  H arb o r, M ich.

253

W a n ted —Y oung m an  w ishes position  a s  
clerk  in  g rocery  sto re , lim ited  experience , 
b u t w illing  to  le arn . Sm all tow n  p re 
ferred . A ddress R. B., c a re  T rad esm an .

268
B arg a in  F o r  C ash—B a z a a r  an d  d ry  

goods stock , invoice a b o u t $4,000. P o p u 
la tio n  10,000. P o o r hea lth . A ddress No. 
195, c a re  T ra d esm an . 195

W anted—G rocery  o r  g en e ra l s tock . G ive 
fu ll p a r tic u la rs . A ddress V. C. W olco tt, 
U nion C ity , M ich. 247

F o r  Sale—B akery , r e s ta u ra n t  a n d  con- 
fec tonery . E n q u ire  or w rite . S ta r  B a k 
ery , M arion , M ich. 246

One good in v e stm e n t is w o rth  a  life 
tim e  of labor. T h a t o p p o rtu n ity  is  now  
p re sen ted  to  you in  th e  deve lopm ent of 
an  im m ense  ledge of s ilv e r-lead  o re ; 
located  in  w es te rn  o re zone th a t  h a s  p ro 
duced th e  r ic h e s t s ilv e r-lead  m ines In 
th e  w orld. M anaged  by h o n est a n d  p ra c 
tic a l m en. E n g in ee r  say s ; “G re a te s t  lead  
I  eve r saw ; w ill m ake a  g re a t m ine .” 
T h is  is  your chance  to  in v e st a t  bo tto m  
price an d  reap  th e  im m ense  p ro fits  of a  
developed m ine. F u ll p a r tic u la rs , E dw in
B. G illespie, 2717C W a rre n  A ve., Chicago, 
Ilk ______________245

B uild ing—F o r re n t, good bu ild ing ; fine 
location  fo r sm all, c lean  b u sin ess  in  one 
of th e  b e s t to w n s  in  K an sas . L. L. 
H um p h rey , Independence, K an . 244

W a n ted —S pecia lties  fo r local ca taogue  
business. C an use  a n y  a r t ic le  of m erit. 
L e t u s  know  w h a t you m a n u fa c tu re  and, 
if p rac tica l, w e offer b ig  ou tp u t. A ddress 
B ox 112, A lpena, M ich. 242

B o ttlin g  W o rk s—O ldest es ta b lish ed  in 
O km ulgee, Okla. ; tow n  of 8,000; located  
in  c e n te r  oil an d  g as  fields; p ay in g  b u s i
ness  an d  a  good proposition , $3,000. If  
in te re s ted , ad d re ss  O. G orpel, O km ulgee, 
O kla. 241

F o r  Sale—R ac k e t s to re , new  stock , 
cheap  ren t. Good tra d e  an d  location . 
C oun ty  sea t. H . C. A ustin , W ray , Colo.

225
If you w a n t to  p ass  a n y  s ta te  p h arm acy  

exam in a tio n , w rite  me. I am  p rep a re d  to  
g ive you ju s t  th e  k in d  of help  you need. 
R o b ert L. W rig h t. No. 2306 E . B road  St., 
R ichm ond, Va. 223

W e buy fo r ca sh  m erch an d ise  s to ck s  
of all k inds; d iscon tinued  lines, sa le sm en ’s 
sam ples, m ill ends, seconds, m isce llan 
eous lots. W e buy a n y th in g  you a re  
w illing  to  sacrifice fo r spo t cash . W h a t 
have  you to  offer? W e ste rn  S alvage Co., 
229 S. C anal S t., C hicago. 221

F o r Sale—U p -to -d a ie  grocery , fine fix
tu re s , in h e a r t  of b u s in ess  d is tr ic t  of 
K alam azoo. F in e  tra d e . R eason, going  
in to  w holesale  business. A ddress A. W . 
W alsh . K alam azoo . M ich. 190

A T T E N T IO N  M E R C H A N T ! Do you 
req u ire  financia l help? A re  your c re d i t
ors p u sh in g  you? If  so, w e w ould a d 
v ise  t h a t  you see us. W e m a y  be abl< 
to  help  you. W e ch a rg e  n o th in g  fo r in 
te rv iew . E v e ry th in g  s tr ic tly  confidential.
C. W . M oore & Co., 803-805 M onroe A ve., 
G rand  R apids. M ich. 250

F o r Sale—A sm all d ru g  s to ck  a n d  soda 
fo u n ta in , w ell located  in  M uskegon. N o 
tim e  fo r it. A ddress D r. J .  O. B ates , 13 
F ir s t  S t. _________ 252

D rug  s to re  fo r sa le  a t  less th a n  invoice. 
W ould  sell h a lf  in te re s t  to  d ru g g is t w ho 
would ta k e  m a n ag em e n t of s to re . T he 
Sun D rug  Co., Colorado S prings, Colo.

S P E C IA L  SA LES.
L e t u s  do a  sea so n ’s b usiness  a t  a  profit 

fo r you in  a  te n  d ay s ’ sa le  W rite  fo r 
d a te  and  te rm s . A. E . G reene, 116 
D w igh t B ldg., Jack so n , M ich. 217

F o r Sale—F u rn itu re  a n d  u n d e rta k in g  
bu s in ess ; good reaso n s  fo r selling. A d
d re ss  W. 80, c a re  T ra d esm an . 205

F o r  Sale—Sm all s to ck  of d ry  goods, 
g ro ceries  a n d  shoes. A n excep tiona lly  
good opening . S tock  in  fine condition . 
A ddress W. H . Soule, S co tts, M ich. 272

M erchan ts! Do you w a n t to  sell o u t?  
H av e  an  auc tion . G u a ran te e  you no  loss. 
A ddress L. H . G allaghar, A uctioneer. 
384 In d ia n a  A ve., Toledo, Ohio. 274

F o r S’ale—Shoe stock . In v en to rie s  
a b o u t $4,000. O r w ill tr a d e  fo r  re a l e s 
ta te , c ity  o r co u n try . A ddress, N o. 275, 
c a re  M ichigan T ra d esm an . 275

F o r Sale—D ru g  s to re  do ing  good bu si
ness  in  th e  b e s t c ity  in  M ichigan. S p len 
did chance  fo r young  m an . A ddress, 
K azoo, c a re  T ra d esm an . 179

A ra re  oppo rtu n ity  fo r qu ick  a n d  la rg e  
pro fits  to  th e  sm all In v es to r w ith  $50 to  
$500. P a r tic u la rs  on req u es t. D r. T h a tc h 
er, R epublic. W a sh in g to n . 267

C orner s to re ; w h o le sa le -re ta il n ew s , 
p ap e r, m agaz ine  agency . C andies, to 
bacco, m usic. W ill divide w holesale from  
re ta il, if  d es ired . B es t location , b es t c ity  
N o rth e rn  In d ia n a . A ddress S, c a re  
T ra d esm an . 254

W a n te d —D ry  goods s to re  a t  Lowell, 
f irs t-c la s s  open ing  in  live tow n  of 2,000 
people, su rro u n d ed  by  p ro sperous  fa rm 
ing coun try . F in e  s ta n d  read y  a n d  bu si
ness  w aiting . A ddress L ock Box 650, 
Low ell, M ich. 255

F o r Sale—A new  B uick  autom obile , 
model 25, 1913 ca r. B o ugh t new  J u ly  1. 
I paid  $1,050. If  sold soon w ill ta k e  $900. 
H as  n o t been ru n  300 m iles. W a rra n te d  
to  be perfec t. R eason  fo r selling, s ic k 
ness. M. J . G illett, M arshall, M ich.

269
F o r  E x ch an g e—T en  room  residence, 

finely located , F ra n k fo rt, M ich. B ath , 
e lec tric  ligh t, c ity  w a te r. E x c h an g e  fo r 
m erchand ise . A ddress B, c a re  T ra d e s 
m an  186

I p ay  ca sh  fo r  s to ck s  o r  p a r t  s to ck s  
of m erchand ise . M ust be  cheap . H . 
K au fer, M ilw aukee, W is. 92

W e offer fo r sale , fa rm s  an d  business 
p ro p erty  in  n ea rly  a ll cou n ties  of M ich
igan  and  also  in  o th e r  s ta te s  of th# 
Union. W e buy, sell an d  exchange 
fa rm s  fo r business  p ro p e rty  an d  in v i tt  
you r co rrespondence. J . E . T hom  A Co., 
7th F loo r K irb y  B ldg., S ag inaw . M ich. 659

M erch an ts  P lea se  T a k e  N otice! W e 
have  c lien ts  of g ro cery  stocks , g en e ra l 
s tocks, d ry  goods s tocks , h a rd w a re  stocks, 
d ru g  s tocks . W e h av e  on o u r l is t a lso  a  
few  good fa rm s  to  exchange fo r such  
stocks. A lso c ity  p ro p erty . If you w ish 
to  sell o r ex change yo u r b u sin ess  w rite  
us. G. R. B usiness E xchange, 540 H o u se 
m an  B ldg., G rand  R ap ids, M ich. 859

$30,259 s to ck  of clo th ing , shoes, m e n ’s 
fu rn ish in g s  an d  no tions, a lso  tw o -s to ry  
solid  b rick  build ing , w o rth  $9,000. All 
c lear, to  exchange fo r a  good fa rm  or 
tim b e r  lands. P lea se  do n o t a n sw e r u n 
less you h av e  fa rm s  th a t  a re  c lear. A d
d ress  P . O. Box 493, N ew  London. W is., 
w here  s to ck  is located . 20b

C ash  fo r yo u r b usiness  o r p ro p erty . I 
b rin g  buyers  a n d  se llers  to g e th e r. B u si
ness p laces, an d  re a l e s ta te  bough t, sold 
an d  exchanged . If  you w a n t to  g e t in to  
o r o u t of business, w rite  me. I  have 
fa rm s  th a t  can  be exchanged  fo r s to re s  
an d  s to re s  th a t  can  be  tra d e d  fo r rea l 
e s ta te . I  h av e  ca sh  b u y e rs  looking  fo r 
openings an d  b usiness  p laces fo r sale . L e t 
m e know  yo u r req u irem en ts. E s ta b lish ed  
1881. F ra n k  P . C leveland, R ea l E s ta te  
E x p e rt, 1261 A dam s E x p re ss  Building, 
C hicago, 111. 198

W e buy  a n d  sell seco n d -h an d  s to re  fix
tu re s . G rand  R ap id s  M erchand ise  & F ix 
tu re s  Co., 803 M onroe Ave. 236

F o r S ale—C onfectionery , ice cream , 
b usiness  lunch  a n d  bake ry . L oca ted  op
posite  un ion  depo t a n d  b o a t land ing , in 
tow n of 35,000 in h a b ita n ts  on L ake 
M ichigan. H av e  o th e r  b u sin ess  to  a t 
te n d  to  a n d  w ill sell v e ry  reasonab le. 
Sales av e ra g e  $50 p e r  day . 75 p e r  cent, 
tr a n s ie n t tra d e . A ddress No. 941, c a re  
T ra d esm an . 941

We p ay  CASH fo r m erch an d ise  stock  
a n d  fix tu res. G rand  R ap id s  M erchand ise 
& F ix tu re s  Co., 803 M onroe Ave. 235

S afes O pened—W . L. S locum , sa fe  e x 
p e r t  an d  locksm ith . 97 M onroe Ave., 
G rand  R ap ids, M ich. 194

C heap est irr ig a te d  a lfa lfa  fa rm s  and  
tru c k  lan d s  in  A rizona. F in e s t clim ate, 
excellen t m a rk e ts . F o r  im m ed ia te  sale, 
fo rty  ac re s, w ith  w a te r, ad jo in in g  tow n. 
P rice  $1,800; also  o ldest g e n e ra l s to re  in 
coun ty ; business over $80,000 an n u a lly ; 
w ill invoice $30,000. C an also  loan  $60,- 
000 a t  6 p e r  cen t, on f irs t-c la ss  secu rity . 
G ila V alley R ea lty  & L oan  Co., D uncan, 
Ariz. 271 

F o r  Sale—On acco u n t of p ro longed tr ip  
to  G erm any, b e s t s tr ic tly  ca sh  g rocery  in  
C en tra l K en tucky , also  g en e ra l s to re  in 
O w enton, K y. B o th  b ig  m oney m akers , 
will reduce  sto ck s  if n ec essa ry  to  su it 
p u rch asers . D on’t overlook th is. A d
d ress, Spot C ash  G rocery  Co., M t. S te r 
ling, Ky. _ 270

P roposition  in  W isconsin , Iro n  county. 
9,600 a c re s  tim b e r an d  land , 86,480,000 
fee t saw  tim ber. A. W . T rickey , S pring- 
vale, M aine ._________________________ 222

If you w ish  to  buy, sell o r  exchange  any  
le g itim a te  business  of an y  k ind , anyw nere , 
consu lt o u r B usiness  C hance D ep artm en t. 
I ts  opera tio n  is  n a tio n a l in  scope and  
offers unexcelled  se rv ices  to  th e  seller, 
a s  well a s  th e  buyer. A dvan tageous e x 
changes  fo r  o th e r p ro p e rtie s  a re  o ften  
a rran g e d . In  w ritin g , s ta te  fu lly  your 
w an ts . T he V arlan d  S ystem . C ap ita l 
B ank. S t. P au l, M inn. 814

F u rn itu re  B usiness  F o r  Sale—«Will in 
voice a t  ab o u t $12,000. L oca ted  In T u r 
lock, in  th e  fam ous T urlock  irr ig a tio n  
d is tr ic t. O ver 175,000 a c re s  in  th e  d is 
tr ic t. P opu la tio n  3,000. G row ing every  
day . Good rea so n s  fo r selling . S ales la s t  
yea r, $30,000. A ddress Box 217, T urlock , 
Cali. 20

W ill pay  ca sh  fo r s to ck  of shoes and 
rubbers. A ddress M. J . O., c a re  T ra d e s 
m an. 221

F o r Sale—D ouble b rick  block. The 
c lo th ing  and  fu rn ish in g  s to re  is stocked 
w ith  ab o u t $8,000. T he  d ry  goods store 
is read y  fo r s tock . Shelv ings, fixtures, 
e v e ry th in g  needed. B usiness  es tab lished  
27 years. A lw ays p rosperous. R eason 
fo r selling, w ish to  re tire . A ddress A. J. 
W ilhelm , T ra v e rse  C ity, M ich. 130

H E L P  W A N T E D .

W a n te d —Good sa le sm an  fo r c ity  trade . 
A lso m an to  c a rry  sideline in M ichigan, 
Ind iana , Ohio an d  W isconsin . Do not 
rep ly  un le ss  you m ean  business. N a tio n 
a l L iqu id  Soap Co., 702 B ridge S t., G rand 
R apids, M ich. 232

W a n ted —S ubsc rip tion  so lic ito rs who 
h av e  had  a c tu a l experience  in  secu ring  
su b sc rib e rs  fo r tra d e  jo u rn a ls . S ta te  e x 
perience , len g th  of tim e  em ployed and  
n am es of fo rm e r em ployers. A ddress No. 
397, c a re  M ich igan  T ra d esm an ._____ 897_

W a n ted —C lerk  fo r g en e ra l s to re . M ust 
be sober and  in d u s trio u s  an d  have  som e 
p rev ious experience . R efe rences  required . 
A ddress S tore, c a re  T ra d esm an . 242

A U C T IO N E E R S .

A uction  Sale—E x p e r t serv ices  g u a ra n 
teed  closing  ou t or reducing  stocks  of 
m erchand ise . F o r  d a te s  an d  in fo rm ation  
w r ite  to  H e n ry  N oring , A uctioneer, R eeds- 
burg , W is. 115

T he recording angel couldn 't keep 
up w ith his job if men and women 
w ere credited with all their good in
tentions.

Creating Confidence
Michigan is one of the most responsive markets in the 

world for your goods. Prosperity has overtaken the people 
and they are buying.

Tell the people of Michigan about your goods—how they 
are made and sold and how to recognize them. Tell it to 
them through a medium in which they have confidence. 
When they know who you are, and what you offer them, 
they’ll buy.

The medium which has the confidence of its readers in 
the Michigan field is the

Michigan Tradesman
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W H Y  M IST A K ES A R E  M ADE.
M istakes do no t “happen”—they 

are the results of causes. A vast 
m easure of tim e, m oney, and oppor
tun ity  is lost in m aking m istakes and 
try in g  to rectify  them . T o  correct 
m istakes is a good work, bu t to  p re
vent them  is a far h igher achieve
m ent. T he “ounce of preven tion” 
m ay be applied by carefully consider
ing some of the chief causes of e r
ro rs in business. T hey are:

C arelessness, inattention , and super
ficial in terest;

Laziness—not being willing to  take 
the troub le ;

A ccepting appearances as facts w ith 
out investigation;

Proceeding w ithout discussion or 
advice;

Im pulsive decisions not well thought 
ou t;

Lack of foresight and preparation ;
W rong  theories and biased advice;
False econom y and desire for gain;
Lack of tact and thoughtfu lness;
F o rge tting  and neglect of duty;
D epending on those no t properly 

instructed ;
Failure to  take due precautions;
Failure to  safeguard weak po ints;
Overconfidence and exaggerated 

hopes.
The rem ainder m ay be charitably 

classed as the resu lt of hum an frailty  
—a last reso rt in explaining m istakes 
th a t cannot be rectified nor traced to  
their roo ts in undeveloped character.

CALLING ON K IN G  DO DO .
O ne of the best com plim ents you 

can pay to a m an of au thority  in busi
ness is to say th a t he is “approach
able.” T he tim e is passing  w hen a 
m an m ay sit in sta te  in a private of
fice while his em ployes tip toe around 
outside to  arrange w ith his secretaries 
for an audience and trem ble a t the 
knees w hen they go in. People are  
getting  too enlightened for th a t so rt 
of thing. I t  rem inds them  too  much 
of the comic opera king who sits in 
tinsel sp lendor and waves a scepter 
of painted pine.

But there is ano ther reason for the 
spread of business dem ocracy. Men 
are finding out th a t high-m ightiness 
hu rts business. T hey are learning 
th a t the im petus of a g rea t business 
pushes aside every obstacle th a t 
would impede its progress. T he m an 
w ho clogs the w heels is the first to  
ger h u rt T he m achinery of events 
is a g rea ter force than  the whim  of 
an individual. The lessons of com 
m on sense are being driven hom e to 
us aH. A sure way to  reach a man 
is through  his business. I t  is th rough  
the necessities of business th a t m any 
of the best ideas of civilization come.

Business dem ands th a t the different 
w orkers co-operate w ithout inconven
ience, delay, red tape, o r nonsense. 
T h a t is one reason w hy m en in au
thority  are becom ing m ore approach
able.

♦ - -------
T H E  PER C EN TA G E BASIS.

The advantage of considering com 
parisons by percentages is often over
looked by business men. A great 
m erchant, noticing th is tendency 
am ong his buyers and departm ent 
m anagers, gave them  a talk  on the

subject to  im press them  w ith its im 
portance. H is line of argum ent w as 
as follow s:

A m an buys a piece of m erchandise 
fo r $500 and sells it fo r $550. If  he 
looks a t the $50 profit, and com pares 
it w ith a $5 profit on a  sm aller tra n s
action, it looks large. W h eth er $50 
is a large sum or a small sum de
pends on w hat you are th inking about 
in com parison w ith  it. W hen you 
judge it on a basis of percentages you 
see th a t it is only 10 per cent, of the 
original cost—a very low gross profit 
for handling the m erchandise. T he 
m an w ho neglects to  use the percen t
age standard  m ay often fool him self 
very badly. T he sam e principle holds 
good, no t only in the m atte r of gross 
profit, bu t in salaries, ren t, advertis
ing, light, selling expense, m anufac
tu ring  expense—practically  everything 
in which com parisons form  a basis 
fo r judgm ent.

Percentage alone, however, is often 
deceptive. A m an m ay gain 500 per 
cent, over the business he did on the 
same day a year ago. w hen the actual 
sales on th a t day reduced to  dollars 
m ight be insignificant. But even in 
this case percentage deserves its 
share of consideration.

T H E  M ANLY APOLOGY.
T here  is som ething noble about a 

m anly apology. T h is is especially 
true  w hen a business superior frankly 
adm its to a m an under him th a t he 
was m istaken in his criticism .

T he m anager of a sto re  had taken 
occasion to  reprove severely one of 
his clerks for w hat seem ed to  him a 
sufficient reason. H e had accused 
the clerk of carelessly neglecting  an 
im portan t request he had m ade the 
day before. T he clerk did no t re 
m em ber the request and could no t 
successfully deny th a t he had been 
told. T he m anager dw elt a t length  
on the clerk’s inefficiency and m ade 
on unpleasant experience for both.

O n the follow ing day the m anager 
discovered am ong his papers his 
original m em orandum , show ing th a t 
he had not spoken to  the clerk about 
the m atte r at all. H e im m ediately 
called the clerk and m ade a m anly 
acknow ledgm ent of his own m istake 
and w ithdrew  his criticism.

H ow  m any business m en are there 
who w ould have done the same thing? 
W ould not m any of them  have kept 
the facts to  them selves and let the 
criticism  stand? Such a m an th inks 
the clerk would no t rem em ber— so 
w hy belittle  him self? But the clerk 
does rem em ber. H e feels the in jus
tice keenly, and m arks down his re 
spect for the m anager, ju st as he 
surely m arks it up when the w rong 
is righted by a m anly apology. Self- 
respect dem ands th a t a m an shall 
apologize for an un just accusation.

A  Question of Etiquette.
“T he horse and the cow is in the 

field,” read the teacher. “ M ary, w hat 
is w rong w ith th a t sentence?”

M ary w as evidently m ore versed 
in the rules of politeness than  in the 
rules of gram m ar, for she answ ered 
prom ptly :

“T he lady should be m entoned 
first.”

LOOK B E N E A T H  T H E  SURFACE.
The w ork th a t m akes the m ost 

show is no t alw ays the m ost im por
tant. T w o young m en w ere over
heard talk ing  about their w ork. One 
m entioned with pride how m uch was 
left to him—w ork th a t no one checked 
up—and how careful he was to do his 
w ork correctly  and thus qualify him 
self for larger responsibilities. T he 
o ther said cynically, “A fter you have 
w orked for the old gentlem an a while 
longer you will learn th a t w hat 
counts w ith him is w hat show s on 
the surface. H e w on 't give you 
credit for anything th a t he can’t see 
a t a glance. I found tha t out when 
I first came here, and I have put my 
big apples on top ever since.”

“W ell,” replied the first. “I am not 
w orking m erely for his favor. I have 
m y own standards to live up to, and 
m y own character to  build. I don’t 
expect to  stay here always, and when 
I leave I would rather have a th o r
ough business capacity than  to stand 
high in the opinion of a man who 
never looks beneath the surface.” 

T he man who w orks “to seem and 
not to be” is like the boy in a rith 
m etic w ho sets down the answ er to 
his problem  w ithout w orking out the 
solution—thinking to deceive the 
teacher and get his m arks w ithout 
w orking for them. And the m anager 
w hose short-sighted  policy encour
ages surface w ork is like the teacher 
who is fooled by the forced answer.

P IN K  T A P E  O N T H E  CELERY.
A farm er noticed custom ers in the 

g rocery  sto re  picking over the celery 
to  find the best looking bunches, and 
it occurred to  him  to take m ore pains 
w ith his celery and see if it would 
b ring  a b e tte r price. H e bought a 
b e lt of pink tape for one cent a yard 
and tied the celery w ith it in neat 
bunches, and found th a t it sold quick
ly and brough t m ore money, while 
the sam e kind of celery w ithout the 
tape, placed righ t beside it. sold 
slow ly and b rought less.

A fter th a t he m arketed  all his p ro 
duce in the m ost a ttrac tive  m anner 
he could, p u tting  labels on his peach 
baskets w ith the nam e of the variety, 
w iping his apples, selecting and label
ing his g rapes—alw ays trea tin g  his 
fru it and vegetables as if they  w ere 
w orthy  of distinction. T he fame of 
his produce grew, he enlarged his 
business, and becam e a w ealthy m an 
—all because of the pink tape on the 
celery.

I t  is hum an nature  to  concede dis
tinction w here o thers ascribe it, and 
m any a business has prospered  g rea t
ly because of a recognition  of th is 
fact. It' your celery is w orthy  of the 
honor, put som e pink tape on it, and 
it will m eet a response from  those 
w ho desire the  best. B ut don’t over
do the tape—don’t  try  silk ribbon— 
or the effect is lost.

Railroads Getting Even.
Follow ing the recen t g ra ft expos

ures w hereby the sh ippers of eggs 
w ere getting  large sum s from  thp 
E aste rn  tru n k  lines by charging ex- 
cesssive dam ages, the railroads are 
now com ing back w ith a vengeance. 
A ruling has been enforced th a t no

shipper will be allow ed dam ages for 
cases w here the la tte r show no ex
ternal injury. T his looks fair enough, 
bu t the shippers claim th a t the ra i l 
roads have m en to  repair the dam 
aged cases in tran sit and w hen desti
nation is reached there rem ains no 
evidence of the loss. A fter the goods 
are signed for the shipper discovers 
his loss and no recourse can then 
be had. Some of the dealers refused 
to  accept sh ipm ents under the  ruling 
but, as the trade w as dem anding eggs, 
they  gave w ay under pressure. A n 
appeal by the dealers to  the In te r
sta te  Com m erce Com m ission was 
th reatened, as they  claim the ruling 
is in re s tra in t of trade.

Spot Jealous of H is Good Name.
A book-keeper who w orks in our 

office has a dog nam ed Spot, who 
was very friendly w ith a near by 
butcher. L ast spring the book-keeper 
m oved to ano ther p art of the city, 
bu t Spot came back dajly to  visit the 
butcher.

O ne day the butcher w as sent to 
jail for a m onth  for violating the pure 
food laws. Spot, no doubt m issing 
his friend a t the m arket, ceased his 
visits.

A fter the bu tcher had been out for 
some tim e and it was seen th a t Spot 
no longer visited him the stenog
rapher rem arked to  the book-keeper:

“ I see Spot doesn’t associate w ith 
the bu tcher since he w as sent to  jail.”

Butter, E ggs, Poultry, Beans and P o
tatoes, at Buffalo.

Buffalo, Ju ly  16—C ream ery butter, 
fresh, 25@27c; dairy, 22@25c; poor 
to  good, all kinds, 19@21c.
Cheese— New fancy 15c; poor to  com 
mon, 6@13c.

E ggs— Choice, fresh  candled, 21@ 
23c; a t m ark, 20@21.

P ou ltry  (live)—Turkeys, 13@14c: 
cox, 1,2c; fowls, 16@17c; springs, 21 
@24c; ducks, 14@16c.

Beans—Red K dney, $2@2.35; w hite 
kidney, new $3@3.25; medium, $2.40; 
narrow , new $3@3.25; medium, $2.40: 
narrow , new $3@3.40; pea, new $2.25.

P o ta toes— New $2.25@2.50 per bbl.
Rea & W itzig.

B U S IN E S S  C H A N C E S .

F o r Sale—Soda fo u n ta in  In to w n  3,000 
popu la tion . Good business , good location . 
O w ner h a s  o th e r  business . Geo. W . 
B arh am . F a rm in g ton , Mo. 286

F o r Sale—H a rd w a re  s to ck  of $7,500 lo- 
ca ted  a t  E vansv ille , Ind . P o p u la tio n  
80,000. B usiness  founded  by  m y  fa th e r  
tw e n ty -se v e n  y e a rs  ago a n d  conduc ted  by 
m yself fo r  fo u r y ea rs , do ing  good b u s i
n ess  a n d  w ould  co n tin u e  only  t h a t  I  ex 
pec t to  e n te r  th e  M eth o d ist m in is try  th is  
fa ll; a  s n ap  fo r a  h u s tle r . A d d ress  H . 6 .
S im m ons, E vansv ille , Ind.__________  285

D rug  S to re  F o r  Sale—T w o -s to ry  b rick  
bu ild ing . $15 m on th ly  re n t ;  b eau tifu l 
c o u n try ; ra ilro ad  fac ilitie s ; c ity  p riv - 
iliges; th re e  m iles from  ocean ; fine op
p o rtu n ity  fo r you n g  ac tiv e  m an . $800 
C ash  b u y er only  one considered . A ddress 
tow n P h a rm a cy , E a to n to w n , N . J .  289 

F o r  Sale—W om en’s  re a d y - to -w e a r  an d  
m illinery  s to re  in  one of M ich igan’s  m ost 
p ro sperous  tow ns of 10,000. S tock  to  be 
reduced  to  a b o u t $3,000. R e n t reasonab le , 
m odern  fix tu res. D oing good business, 
b e s t es tab lish ed  s to re  in  city . Good r e a 
son fo r selling. M u st be so ld  quick . 
C ash  b u y e r  only one considered . A ddress
288, c a re  T rad esm an ._______________ 288

F o r Sale— S tock  of d ry  goods, g ro cer-  
ies an d  shoes in  good live tow n. I n 
v en to ry  a b o u t $8,000. N o old s tu ff, 1912 
sa le s  $25,800. C an p rove a  good th in g  
to  p a r ty  in te re s ted . A ddress  No. 287,
ca re  T ra d esm an .__________________  287

F o r  Sale—CasiT Good, c lean  s to c k  of 
g en e ra l m erch an d ise  in  good fa rm in g  t e r 
r ito ry ; fa s t  g row ing  business . N o tra d e . 
A d d ress  B ox 44, M ontgom ery , Iow a.

290
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SUMMER TIME 
IS TEA  TIME

TETLEY’S
INDIA

CEYLON

TEAS
Are good for that tired feeling

Fragrant 
Delicious 
Invigorating

Hot or Iced

Call and see our Tea Tree grow
ing from a seed from the Imperial 
Gardens.

THE TEA  HOUSE

Judson Grocer Co.
The Pure Foods House 

GRAND RAPIDS, MICHIGAN

Modern Plant 
Complete Stock  
Competent Organization 
Location

These advantages enable 
us to guarantee prompt 
and satisfactory shipment 
of all orders intrusted to 
our care. Special atten
tion to mail and telephone 
orders. ^  ^  ^  ^

W o r d e n  Q r o c e r  Ç q m p a n v

Grand Rapids—Kalamazoo 

The Prompt Shippers

f t :far

m l -

\U

iiI Told You So
Pouring vinegar into an open wound will sooth and heal 

it just as quickly and effectually as “I told you s o * will cor
rect a mistake.—IV. L Brownell.

f f

When your trouble comes, when the fire destroys 
your books of account or the thief steals your money 
we shall simply feel sorry for you. We shall not 
say “I told you so.” But we do say right here and 
now, and we say it candidly too, that if you are not 
already supplied, you should at once place in your 
store or office a good dependable safe. We can save 

you money, big money, and also furnish you with the best safe made.

WRITE US TO-DAY AND LET US GIVE YOU FURTHER INFORMATION

GRAND RAPIDS SAFE CO. Tradesman Bfdg., Grand Rapids, Mich.



$50 an Hour
—fourteen hours
—in a town of 2,000 people
—on the third day of August, 1912,
—from a department of 5, 10 and 25 cent goods.

(Record made by Ohio merchant)

If you want to put this kind of power behind your store write 
our Chicago house, mention this advertisement and this journal, and 

we’ll do the rest. _ _ _ _ _

B U T L E R  B R O T H E R S
E xclusive W holesalers o f General Merchandise

CHICAGO N E W  YORK ST. LOUIS MINNEAPOLIS DALLAS
SAM PLE ) C incinnati C leveland Kansas C ity M ilw aukee
HOUSES \ Omaha Portland Philadelphia Seattle


