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0  Friends! with whom my feet have trod
The quiet aisles of prayer,

Glad witness to your zeal for God 
And love of man I bear.

1 trace your lines of argument;
Your logic linked and strong 

I weigh as one who dreads dissent,
And fears a doubt as wrong.

But still my human hands are weak 
To hold your iron creeds:

Against the words ye bid me speak 
My heart within me pleads.

Who fathoms the Eternal Thought?
Who talks of scheme and plan?

The Lord is God! He needeth not 
The poor device of man.

I walk with bare, hushed feet the ground 
Ye tread with boldness shod;

I dare not fix with mete and bound 
The love and power of God.

Ye praise His justice; even such 
His pitying love I deem;

Ye seek a king; I fain would touch 
The robe that hath no seam.

Ye see the curse which overbroods 
A world of pain and loss.

I hear our Lord’s beatitudes 
And prayer upon the cross.

More than your schoolmen teach, within 
Myself, alas! I know;

Too dark ye cannot paint the sin,
Too small the merit show.

I bow my forehead to the dust,
I veil mine eyes for shame,

And urge, in trembling self-distrust,
A prayer without a claim.

I see the wrong that round me lies,
I feel the guilt within;

I hear, with groan and travail-cries,
The world confess its sin.

Yet in the maddening maze of things,
And tossed by storm and flood,

To one fixed stake my spirit clings:
I kno w  that God is good!

Not mine to look where cherubim 
And seraphs may not see,

But nothing can be good in Him 
Which evil is in me.

The wrong that pains my soul below,
I dare not throne above:

I know not of His hate—I know 
His goodness and His love.

I dimly guess from blessings known 
Of greater out of sight,

And with the chastened Psalmist, own 
His judgments too are right.

I long for household voices gone,
For vanished smiles I long;

But God hath led my dear ones on,
And He can do no wrong.

I know not what the future hath 
Of marvel or surprise,

Assured alone that life and death 
His mercy underlies.

And if my heart and flesh are weak 
To bear an untried pain,

The bruised reed He will not break,
But strengthen and sustain.

No offering of my own I have,
Nor works my faith to prove;

I can but give the gifts He gave,
And plead His love for love.

And so beside the Silent Sea 
I wait the muffled oar;

No harm from Him can come to me 
On ocean or on shore.

I know not where His islands lift 
Their fronded palms in air;

I only know I cannot drift 
Beyond His love and care.

John G. Whittier.
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W H E N  YOU SEE
T H E  

S IG N  O F

G O O D
C A N D Y

“ D O U B L E  A ”

Remember it came from

T h e  P U T N A M  F A C T O R Y , National Candy Co., Inc.
Grand Rapids, Mich.

. C O F F E E J C

SALES
BIGGER
EVERY
YEAR

And the Moral of i t  is; “Because the 
coffee is ALL R IG H T.” It m ust be a 
m ighty satisfaction  for a m anufacturer 
to  be able to honestly and tru th fu lly  
draw  such a moral from  existing  con
ditions of prosperity as do our friends, 
D w inell-W right Co., of Boston and 
Chicago. Let the  good w ork go on ad 
infinitum , and m ay the  few  dealers who 
are not now selling “W hite House 
Coffee come righ t into the  fold of com
panionship w ith  th is superb blend which
m akes “easy m oney” for the  thousands «
of grocers handling it.

Distributed at W holesale by

Judson Grocer Company
Grand Rapids, Mich.

The successful grocer makes it a point to please 

his customers. Have you ever noticed that all 

of them sell FLEISCHMANN’S YEAST? They 

wouldn’t do it unless it pleased their customers. 

They also consider the profit, which makes it 

worth their while. $*. 2** £** 3** 2**
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jNobody knows what’s  
in  a Paper Bag

m J T  e v e r y b o d y  w h o  
"s e e s  t h e

FRANKLIN C A R T O N ^T
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■ ¿landa rd ol Purify- ?sucLy»nwyLca V
KNOWS IT CONTAINS CLEAN SUGAR.

THE SALES VALUE OF THE 
FRANKLIN CARTON

Paper bags filled with sugar have no sales value; you 
might as well have cans of peaches without labels. You 
wouldn’t  think of filling your shelves with peaches in plain, 
unlabeled tin  cans. No. Not as long as you can have those 
cans put up with beautiful lithographed labels showing the 
fruit in its natural colors. Don’t go to the trouble of putting 
sugar in paper bags, losing time, cost of bags, cost of twine, 
and over-weight, when you can buy FRANKLIN SUGAR 
in CARTONS, ready to sell, nothing to do but hand it out 
to customers.

You can buy FRANKLIN CARTON SUGAR in the original 
containers of 24, 48, 60 and 120 lbs.

THE FRANKLIN SUGAR REFINING COMPANY
PHILADELPH IA

“Your custom ers k n o w  FRANK LIN C A R T O N  SU G A R  
is C L E A N  sugar.’’

Donit forget to indu  
a box in your next order
L autz S n o w  B o y  W ashing Powder ¡|

J  Buffalo, N. Y. £
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A R E  A S S O C IA T IO N S  D O O M ED ?

Birm ingham  Decision Possibly E m as
culates U nited Effort.

However  much of justice—strict 
technical justice—there may be in the 
decision of the federal  judge at Bir
mingham, Ala., that the Southern 
Wholesale Grocers’ Association is in 
contempt oi the court in violating the 
former  injunction ot the court, the im
pression is sure to prevail among g ro
cers. and other trade associations for 
that matter, that the organization is

inter-
That

dcci-ded that. however hones’t he may laws it was speci tied that no oiIf} mcm- and you make a profit on every pa e Iv-

liavci been, th e continuance o I the As- lier would ex tend credit to a ci insumer age in it at one sale. You make ■one
soci ilion on similar lines to those of while tha t  c■onsunier was in debt to delivery instead of a idozen or  m<>re.
the past was sufficiently unci langed to any o th e r n u ■mher, although c;ash sales Yt u make a profit on all the -—
leav e in its utterances the flavor of were not pirohihited. your customer will buyi  for some t ime
t li re■atened b<ivcott, anti con seqncntly Xor was this mutual  coni] >act left and prevent her tradirig elsewhere: as
that its deeds were in violation of the to individual loyalty tor its cnforce- 
decree. ment. Instead, it was agreed that ii

[n substance, this means that anv a member offended, he was to pay the

really a martyr to an ext
pretutioii of the Sherman
no contempt, as such, vva
the court frankly• stated: tl
constituted technical coni
the worst  the court decrv
it did carry wi ih it the
some $2o.0()0.

In the finding; of the c
severe assault o t, all forms
tile association and the
hound to stand ;as a landm
trust  evolution. ft define?

co-oper a ted efiot■t of trade:-rs. whi ch met über 1to whom the sumer was
carries with it •the e( -op crate clS I in (lebt, a sum cq nal to the.- credit ex-
pleasur e of the menili ers. specific or ten deci ’This vvas ma nife stly a dis-
implied , is ¡lieg al ami er inti nal ft cipllinary measure , and it elepei lded
robs as sociations; of the* power  of co in sob ■lv OH the sai tie so r t  1at restr*ai nt
bination and re: ids intio the Shcrm an of indi vidlualism in acu on ías the (j OV*
law things whi ch hac1 ne ver hete ire eminent compiah te el o| in the So ii 11 ì—
been understooi 1 to lie there. It er n case To tl ie mind swayedI by
menace■s any eft ort of the jobbers to ide als of the pas t. tliei 'e w,-as no [»os
prevail on manu facture rs ii«ut to sell re sille ilio gality o r uni airi less in tile
tailors. Calmigli , the r eal c•umplain:in t eni npact. lint in tlite ligi ti o f the re cent
in this case, vvas nevet  a whole -a¡1er. dec•ree. ihis and hosts of similar co-
within the nuclei■stanchrig ».if the tra de. opc■rated moveriients m iglit cionie
and any effort to per sir,adle mannt ac- amfier thir ban of the 1;IV if they were
turers of this, h■ackeel by the johhe:rs. in any s-ense intlerstat c.
was “ci inspiraci The 1\ aisin l ’oc,-1.

As i-e viewed by till ¡It ;obbers, tlie 1hi the light of the 1¡irmingham de-
decree means that  th e Sherman !law ere.■e, the re is nilicit w the
is inte tided less; as a pnoteetii m of traale th;ât the fi i yvern ment is se ■ un-
i’airnes,s in eom| H'tition tha-n as a o )in- mi nel fui of the eh dugs ■nt gert.ain fann-
peller of compe tition of Vwhatever va- er c and other  nr i ¡ilucors. (.ven th ouo-l

riety. fail or :unfair. it evidently t li re ar e vagarV ivi:lisp«.‘rings thaï
marks the end of any p i issibility of so mot li it ig is ah ■ ■Ut t' > hiippen. Tin
jobber s to pi it ect lit eins«.fives m fair de risii in against the So uth ern Ass-nei li
irad in;g niel it 1nakes of the Sherman s based oll Ci msî; ruoti ve evi
law s. imething no one.■ bafi hereto! < >re de lice o i agre ci nent ;and c< mspirae v
imagii ted it to be. '1' be e■fleet c n the ve t th e 1e are [ only t¡ ¡ i l ing till .>11-1
grocei•v trade will be pi »siti vely d e  th e f a d e frail k st at etHunts of an ef
pressing and it will mean that any a s - feertive ¡:lOfd ill Califoriaia, and no défi
social ion in Ih e future \.vili lu ‘de- ni te n'o m incili 1o sup pre ss the inani
nature■d" to an almos t ell initiative ex- 1 le St cefi ’spi racy, parti cui; irly :umoni
tent. ra •oducers.

Le gality of "1 lead Be;at" Lists "1 e aldi ng ena H
T o appreciate to just how greal M aun fac tu n rs who■ 1>>•artice ire

an cx:teut this repre ssio ii goes. one di■als an d surfilair devi..'es will tel 1 voi
has b ut to oh serva that one of the if they arc trai ik en ‘ ut gh to do s<
contentions of tile (jo  ve ruinent w a s th at the.• great  1benefi t tei them fia m

long as the ------ you sold lu-r lasts."
There  may be economy in the plan 

but how about this “prevention” ol 
trading elsewhere? Isn 't  there a good 
deal of the familiar ' ' t rust '- argument 
in it and is such a policy best for the 
grocer? The retail grocer with alt 
the trade of a family is pretty likely 
to get it month by month, whether 
he captures it in large or  small order  
lots. If the grocer and the consumer 
decide it is a prudent policy, it is 
up to them, hut to "load her  up" so a- 
to "prevent" her from buying else
where is perhaps open to ethical crit
icism.

While Uncle Sam is prosecuting 
people here tor maintaining pric< s 
and preventing them from protecting 
distributors again>t price cutlers, the 
practice in German courts is ap p a r 
ently quite thd opposite. The I ’. S. 
Trade  Majrk \ssoeiatinn repo r ts  a 
recent cc.se in Germany, when a price 
cutter  was brought into court to make 
-ettlement on the ground of unfair

suit to enjoin a retailer from selling 
the brand below a price fixed in the 
contract made with all the former 's 
customers.  In order  better  to en
sure the fulfillment of the contract,  
the manufacturer allotted to  each of

high water  mark of prohibition 
against co-operated effort in mercan
tile channels and, in the light of the 
claims advanced in the Government s 
arguments,  sets an emphatic legal re
proof on the idea that merchants may 
combine at all in the solution of their 
problems, if thereby the force of their 
influence is made greater  than it would 
be by individual effort. In some quar
ters the decree is bound to be regard 
ed as bringing to an end all trade as
sociation work of an effective order.

In all probability, the Southern 
Wholesale Grocers Association of to
day intended no disrespect to the 
Sherman law or to  the decree of the 
court  rendered in 191.1. 1 hat the As
sociation in the past had done things 
clearly illegal, even if in good intent, 
was not denied. After the decree,
these practices were eschewed, and tion at the ham
the Association rc-organized. But it The  grocers vv h
did believe that jobbers had a right tended the meeting were astounded to
to protect themselves and to follow find tha t  they had credits outstanding
some of the lines formerly adhered to, among their customers— many of
so far as they were not coercive, even them in common—to the extent ol
to the publication of the mucli-dis- not far from $.j0,000. So they prompt-
cussed “green hook.” President  Me- lv formed an association, offensive
Laurin was perfectly frank in saying and defensive, effective inwardly quite
so from the start. But the court has as much as outwardly. In their by-

bis eoi i si g nee's a contract nun
which n’inibì ■r also appeared pe
atee! ma the 1lands used on the c
et tes. The eletendant was fotin
have i»hüten ited his number  on
goods and se'Id them below the

that  the action was illegal 1 
dictated to memb 
do and what they 
claim did not appear t 
ognize that the re? 
individual act if m vv 
on the part of every 
signed the by-laws.

!n this light, it 
conjure up vvliat etlc 
of the legal principle 
have on the legality 
ciation as has just  
the retail grocers of 
According to authe 
a dozen grocers of 
center met and canva

what tilicy must
itilel nOt do This
■ to slrm igly rec-
ictiol! of persi mal

pu rei y voluntary
v me mbHi who

is int ere■sting to
et the application
\s invi »1 Vi?d would
of such an asso-
been fo rmeel hv
Fall Ì\iv er, Mass.

■ntic inf( irritation,
that g real mill

■as sed th eir situa-
: the !*dead heat."
e said to have at-

selling large quantities of an article 
lies in the fact that  they thereby suc
ceed in "loading” the buyer up They 
will not. perhaps, say anything about 
the influence of that action in locking 
up the too limited capital of the buyer 
or leaving him in possession of more 
goods than he should prudently carry, 
in the interests of having goods move 
ireely and freshly- to the consumer.

But there appears to he of late a 
disposition among some manufactur
ers to pcrsua.dc retailers to "load” 
the consumer with large quantities. 
"Sell her a dozen,” and "Buy it by 
the box" are common advertisements.  
But even these arguments are made in 
the interests of economy, or supposed 
economy. It has remained for a cer
tain Eastern manufacturer to openly 
advertise to retail grocers to "load 
her  up" for reasons which might per
haps come under Uncle Sam’s w atch
ful eye as in restraint of trade. Here 
is the advertisement (properly modi
fied in the interests of anonymity):  
“You sell a whole container of ------

agreed upon.
Applying to the case section one of 

the law of unfair  competi tion, which 
makes liable for injunction and dam
ages anyone whose business acts are 
such as to offend good morals, the 
court  found the defendant guilty, first, 
in injuring the trade of his competi
tors by selling below the contract 
price, by which they were likewise 
bound, and by causing damage to the 
complainant 's  business by giving rise 
to the belief that  its goods could he 
bought at different prices at retail. 
The r ight of a manufacturer  to thus 
fix by contract the retail price of his 
products was not called in question.

All country roads in Saginaw coun
ty will he named and signs will he 
placed indicating cities, villages and 
places of interest  lor the benefit ol 
travelers. This action was decided 
on 1 >v the Saginaw Board of Trade.

( lecasionally you meet men as in
telligent as yourself.
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H onks From Auto City Council. 
Lansing, A ugust 4—W e are pleased 

to  repo rt an im provem ent in the con
dition of B ro ther R. E. Fair.

B rother P. G. F ran tz  has ju st re 
turned from  his vacation, which he 
spent in visiting relatives and friends 
at St. Louis, Chicago and Milwaukee. 
W hile at St. Louis he m et F. S. Bird, 
who are form erly a m em ber of our 
Council.

M any M ichigan travelers will be 
pleased to learn th a t the hotel a t 
H olly is being rebuilt.

B ro ther E. P. Oviat will commence 
w ork again this m orning, after a six 
w eeks’ vacation.

B rother G. Clyde K inney has re
turned from a tw o weeks' fishing trip  
in Canadian w aters.

Mrs. H arrod. of Casnovia, and Miss 
Irene M cDonald, of Owosso, have 
been visiting Mrs. F. H . H astings 
during the past week and attending 
the Lansing Chautauqua.

B rother D. J. Dailey spent the 
g rea ter part of last week in D etro it 
and W ednesday evening enjoyed one 
of those delightful m oonlight excur
sions on Lake St. Clair.

B ro ther D. J. R iordan has returned 
and sta rted  on ano ther year s business 
for Reid, M urdock & Co. Mrs. R ior
dan and the children will rem ain in 
Chicago for ano ther week.

B ro ther J. B. Losey is crow ing over 
the results of a penny m atching game 
with our genial conductor. D ollars 
to  doughnuts, Phil will get even on 
his next trip.

T he picnic grounds at P ine Lake 
have been secured and all details have 
been arranged by our com m ittee for 
a booster picnic to be given by our 
Council on Saturday, Aug. 23. A 
special invitation has been extended 
to  the K nights of the Grip and all 
traveling men and families are cor
dially invited. A pleasant and profit
able time is assured.

B rother E. H. Sim pkins has re tu rn 
ed from  his fishing trip  to  H oughton 
Lake and reports a very enjoyable 
time. Hie refuses to say how much 
the largest one weighed—because of 
the probability  of being accused ot 
prevaricating.

B ro ther S tuart H arrison is in Mil
waukee, a ttend ing  the annual sales
m an's m eeting of his company. Betcha 
a cent we know w hat he drinks this 
ho t w eather.

B rother Geo. O ’Tooley and family 
took a pleasure drive yesterday, touch
ing at Grand Rapids, Belding, Ionia 
and Ovid. George had considerable 
trouble in getting  the blam ed old 
chuck-a-chuck wagon started , but af
te r tw o hours of hard w ork succeed
ed and then, well! the telephone poles 
looked like a fine toothed comb until 
within a few miles of G rand Rapids, 
he experienced some real tire  tro u 
ble. T em porary  repairs were made 
and for the rem ainder of the trip  she 
behaved beautifully.

O ur Senior Counselor, D. J. M a
honey, visited H illsdale, A drian and 
Coldw ater last week and it is safe 
to presum e th a t every im plem ent 
dealer in the above nam ed tow ns are 
now well supplied with w agons for 
their fall trade.

W e wish to  re trac t everything we 
have w ritten  heretofore which may 
have been uncom plim entary concern
ing the rough riding qualities of the 
Ford  car owned by F. H. H astings. 
He now has this car equipped with 
the Acme torsion  springs and it is a 
real pleasure to  ride with him. B ro th 
er H astings has secured the agency 
for these springs, which can be a t
tached to any F ord  car in a few m in
utes and his con tract covers several 
counties in C entral Michigan.

Being a passenger on the electric 
car which collided w ith a rig  south 
of Jackson a week ago to -n igh t was 
directly the cause of the com plim ent 
which appeared in last w eek’s issue 
of the T radesm an. W e were held 
up so long w aiting for the coroner 
that we didn’t have tim e to write.

Probably the m ost successful Chau
tauqua m eeting held in M ichigan came 
to a close in Lansing Sunday even
ing. T hose who, for various reasons, 
were unable to a ttend  have missed 
a rare  treat, as well as educational 
features seldom equaled.

H. D. Bullen.

Chirpings From the Crickets.
B attle Creek, A ugust 4—T he annual 

picnic of B attle Creek Council, U.
C. T., No. 253, will be held at A llen
dale R esort, Gull Lake, Saturday, 
A ugust 16. W e had originally  planned 
to have our love feast a t this reso rt 
Saturday, A ugust 9, but a big lodge 
picnic of K alam azoo and B attle Creek 
people is due at Allendale Saturday, 
A ugust 9, so we will positively ap
pear Saturday, A ugust 16. Special 
cars will leave M. U. T. w aiting room  
at 9 o’clock on the m orning of A ugust 
16. It will be a basket picnic and a 
big family affair. Prizes will be 
aw arded for the successful con test
an ts of the out-of-door events. The 
w riter, when he w as in the candy 
business. alwayTs bought (a t w hole
sale! a box of candy for the lady who 
could chew the m ost gum w ithout 
b iting  her tongue. A t the p resent 
w riting  I think I will have to  pass 
up pu tting  up a Buick autom obile for 
that contest and buy a box of candy 
a t retail.

Rem em ber the picnic at A llendale 
H otel, Gull Lake, Saturday, A ugust 
16. All you good 253 people he on 
hand and help us make our 1913 p ic 
nic the hest ever. You fellows who 
own base ball paraphernalia, b ring  it 
along, so we can have eighteen men, 
tried  and true, play a good game. 
Rem em ber, Saturday, Aug. 16.

F orty  new room s are being added 
to the H o te l D alton, Jackson. T h is 
addition will give this popular stag 
house 136 rooms. Mr. D alton  and 
his assistan ts are w orthy  of the pat
ronage the hoys are giving them  and 
the new addition is bound to be put 
to use as soon as completed.

T he Grand T ru n k  is to be con
gratu lated  on the efficiency of its lost 
and found departm ent. I left m y rain 
coat in a sm oker on a Saturday a fte r
noon. I reported  it to the local 
agen t’s assistan t on the follow ing 
M onday m orning and, upon my re
tu rn  from  my trip  the follow ing S at
urday, received my coat all right. 
Good w ork and appreciated by me.

O ur Senior Counselor, Ed. W . 
Guild, sold Barnum  & Bailey, upon 
their recent visit to our city, three 
carcasses of beef and go t his pay in 
nineteen pounds of silver dollars and 
half dollars. T his would have been 
quite a load to carry for Bros. John 
O. M clntire , F rank  Em ery or Bisk, 
but big strapping Ed. had no trouble 
in ge tting  it down town and banking 
it to the credit of A rm our & Co.

I was w aiting for one of Uncle 
Sam ’s humble servants to bring a re
cent issue of the T radesm an into a 
hotel on a T hursday a week or so 
back and the journal, not show ing 
up, I w ent in to dinner. W hen i 
came out of the dining room  the 
T radesm an was on the reading table 
in the lobby and some adm irer of 
Sunny Jim  had cut out a clipping from 
his newsy letter. You hand us some 
nice stuff, B rother Jim , and I <am 
especially pleased to see tw o articles 
from your head and hand last week.
I t had a powerful hunch for me, es
pecially as I was no t am ong those 
p resen t in the last issue.

Chas. E. Davis, of th is city, was a 
business ge tte r around Grand Rapids 
last week Charles is an old head on 
road conditions and was enjoying 
good business, as his happy smile de
noted. Charles is s trong  for Buick 
cars and, no doubt, will drive one 
next season.

R obt. M cKay, m anager of the 
Buick B attle Creek branch, is home 
from  a convention of branch m an
agers at the general offices of the 
Buick M otor Co., a t F lint. A big 
year's business was handled by all 
the branches; some m odels being en
tirely  sold out early last spring. T he 
factory  is coming out with an elegant 
19.14 line and plans and selling talks 
were heard on every side. A recent 
issue of the Buick Bulletin gave a 
picture of the branch m anagers of 
the com anpy who direct the sales 
from  coast to coast.

T he big B attle Creek H om e Com
ing and H om e P roducts week sta rts  
A ugust 19 and ends A ugust 25.

O ur w orthy  Sentinel and all around 
good fellow and salesm an, H erbert 
W eir Ireland, has com posed and put 
through the regular retail music chan
nels a p re tty  catchy song, entitled 
"Back T o  B attle Creek T ow n”, which 
is having a big local sale. One store 
on Main s tree t sold 1,200 copies last 
week. T he cover has a clear half
tone cut of Main street, East, and is 
put up in fine shape. A t our picnic 
the song will he sung and a roun 1 
of applause will go up for the com 
poser. T he song was published by 
the B attle Creek Cham ber of Com
merce.

T he curren t issue of the Sample 
Case contains lo ts of inform ation that 
all U. C. T. boys should read. A 
halftone photo of delegates to the 
N ational convention a t Colum bus is 
shown. O ur P ast Grand Counselor, 
John  Q. Adam s, can be seen on the 
porch w ith his E l P o rtana  betw een 
his fingers. Some class to John. 
Should have been in the fron t row. 
Nobody at this m eeting had anything 
on John for U. C. T. loyalty  or b oost
ing.

D idnt w rite you up th is week, Orin.

W ait until a fter the picnic. Some 
ball team  in this city, fellows, and U.
C. T . Council.

No L adies’ A uxiliary yet, bu t soon, 
we hope. Also a series of dancing 
parties and some big feeds and m ore 
ginger along the line for m ore m em 
bers.

P lenty  for th is issue. H ope you 
will read it all w ith pleasure.

D on’t fo rget B attle Creek Council.
No. 253, U. C. T., holds its annual 
picnic at Allendale R esort, Gull Lake, 
Saturday, Aug. 16. Special cars M. U.
T. w aiting room, 9 a. m. All come. 
V isiting b ro thers and their families 
especially invited Any b ro ther a t
tem pting to  read a poem at the pic
nic will be throw n in the lake. All 
dream y-eyed, long-haired and poetic
al, am bitious bro thers, please take 
warning.

Read the T radesm an.
Guy Pfander.

Remembered the Men W ho Sold the 
Goods.

T he contents of the W ill of the 
late Charles D. Sias, senior m em ber 
of the well know n tea and coffee firm 
of Chase & Sanborn, Boston, Chicago, 
and M ontreal, gives evidence of great 
heartedness and personal in te rest in 
each individual em ploye of the firm 
by a m ost generous provision, the 
am ount bequeathed aggregating  about 
a quarter of a m illion dollars.

Each traveling salesm an, fifty-five 
in num ber, receives, according to  the 
length of service, from  $300 to $2,000.

To all o ther employes, who have 
been for a continuous period of one 
year or m ore in the em ploy of the 
firm, in any of its various departm ents 
recognized as the office departm ent, 
salesroom  departm ent, shipping de
partm ent and factory  departm ent, 
$300.

In addition to the above $2,500 each 
is given to widows of five traveling 
salesmen.

A fter many private bequests to 
relatives and friends, there  follow s 
a lengthy list of educational and char
itable institu tions which are generous
ly rem em bered.

H ow to Prevent “Slimy” Bread.
A num ber of w holesale bakers and 

m any M ichigan housewives are com 
plaining of “slim y” bread, some sam 
ples of which have been sent to  the 
bacteriological departm ent of the M. 
A. C. for analysis. T he so-called 
“slim e” exists in the center of the 
loaf and is caused by a sporuliferous 
grow th, the germ  of which is gen
erally in the yeast and no t in the 
flour as some wholesale bakers have 
found to their financial lo ss , after 
throw ing away or sending back b a r
rels of flour to various mills. Al
though no t having a very appetizing 
appearance, the germ s are harm less. 
T hey have their uses as they  make 
the June bride’s biscuit quite pliable. 
T he germ  is not killed by boiling 
w ater as has been dem onstrated  but 
will not grow  in the low tem perature. 
W hen “ slim y” bread appears the best 
m ethod, say the scientists, of ridding 
oneself of the condition, is to  de
stroy  all yeast and thoroughly  ste ril
ize all pans or u tensils in which form 
er bakings have been done.
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Special Features in the Grocery and 
Produce Trade.

S pecial C orrespondence .
New York, A ugust 4— Speculative 

coffee is in such an “upso t” condition 
th a t the spot article in sym pathy 
therew ith  is about as dull and flat as 
a t any tim e during recent m onths. 
R oasters take only enough to keep 
the w heels tu rn ing  and all around 
th ere  is simply a disposition to wait 
A t the close, Rio No. 7 is w orth, in 
an invoice way, 9j4@9?45C. Santos, 
4s, ll-)4@12c. In  store and afloat 
there are 1,566,813 bags, against 2,- 
286,739 bags a t the same tim e last 
year. Milds are fairly steady; w ith 
good Cucuta, ll}4c.

Refined sugar is doing fairly well. 
Prices well sustained and some ad
vance will occasion no surprise. W ith 
draw als under previous con tracts have 
been quite free. Prevailing rate  for 
granulated , 4.65c.

T eas show some little  im provem ent 
in dem and and dealers look forw ard 
with confidence. Prices are well sus
tained and stocks are not especially 
large.

Rice is firm, no tw ithstand ing  re
po rts of a m illion bags to be harv est
ed m ore than the country  needs. 
Good to  prim e dom estic, 5j4@5ffjc.

Spices are firm and all repo rts from  
abroad give encouragem ent to sell
ers. The dem and is fairly good and 
each week sees added strength .

N ot an item of in terest is to be 
found regard ing  m olasses. Prices are 
absolutely w ithout change and neither

buyer nor seller seem s to have any 
in terest in the article during dog days. 
Syrups are steady and quotations are 
on previous levels.

Canned goods show very little  ani
m ation, either in spots or futures, and 
quotations are practically  on the same 
level as a week ago. T hrees standard  
tom atoes are w ithout change, bu t seem 
to be quite firmly m aintained a t 85@ 
87j4c. Corn is firm, especially fu
tures. Peas are well held. Packers are 
not inclined to  make any concessions 
and the m arket is halting in conse
quence, with changes seem ingly good 
for advancing rates. O ther lines are 
in everyday m ovem ent.

B utter is firm for top grades. 
C ream ery specials, 26j4@27c; firsts, 
25@25^4c; im itation cream ery, 24c; 
factory, 23@23j4c. T here is quite an 
accum ulation of m edium  grades and 
prices are no t so well established as 
for fine qualities.

Cheese is quiet, bu t there  is a 
steady dem and and supplies are no t es
pecially large. W hole milk, 14J4@ 
1414 c.

E ggs are firm for desirable stock 
and best grades w ork out a t 25@27c 
for whites. H olders are unwilling to 
sell at quotations and supplies are 
going into storage.

BA N K R U PT C Y  M ATTERS.

On the days when you feel mean 
don 't take it out on the family be
fore going to business o r on the 
custom ers after ge tting  there. Get 
off and sulk alone somewhere.

An ego tist is a man who th inks he 
is be tte r than  you are.

Proceedings in W estern District of 
Michigan.

St Joseph Referee.
S t. Jo seph , Ju ly  28—In th e  m a tte r  of 

G eorge D. H ill, b a n k ru p t, of B en ton  
H arb o r, th e  final m ee ting  of c red ito rs  
w as held  a t  th e  re fe re e 's  office an d  a  
final d iv idend  of 6 76-100 p e r cent, d e 
clared  and  o rdered  paid, m ak ing  a  to ta l  
d iv idend  of 11 76-100 p e r  cen t, paid  to  
u n secu red  cred ito rs , w hose c la im s w ere 
filed an d  allow ed. C red ito rs  h av in g  been 
d irec ted  to  show  cause  w hy  a  ce rtific a te  
recom m ending  th e  b a n k ru p t 's  d ischa rge  
shou ld  n o t be m ade an d  no cause  h av in g  
been show n, i t  w as  d e te rm in ed  th a t  th e  
re fe ree  should  m ake a  favo rab le  ce rtif i
ca te  recom m ending  th e  b a n k ru p t 's  d is 
c h a rg e  and  th e  tru s te e  be not au th o rized  
to  in te rp o se  ob jection  to  such  d ischarge . 
F in a l m ee tin g  of c red ito rs  th e n  ad jo u rn ed  
w ith o u t day.

In  th e  m a tte r  of C larence M. Jen n in g s , 
R o b ert Jen n in g s  an d  Jen n in g s  B ro th e rs, 
p a rtn e rsh ip , b an k ru p ts , of L aw rence , a  
special m ee tin g  of cred ito rs  w as held 
and  th e  tru s te e ’s  re p o rt an d  acco u n t 
show ing  ca sh  on h an d  of $1,149.68 w as 
approved  an d  allow ed. A d iv idend  of 5 p e r  cen t, w as  allow ed an d  o rdered  
paid  on all c la im s filed to  d a te . A dm in 
is tra tio n  expenses inc lud ing  th e  exem p
tions  of th e  b a n k ru p t, C la rence M. J e n 
nings, to  th e  am o u n t of $340, w as  o rdered  
paid  an d  th e  m ee tin g  ad jou rned  fo r th re e  
m onths.

Ju ly  29—In  th e  m a tte r  of J a m e s  In g e r-  
soll D ay, b an k ru p t, of D eca tu r, th e  
tru s te e , G eorge T. P om eroy, filed an sw er 
to  th e  p e titio n  of T hom as E. G odfrey, 
deny ing  th a t  Mr. G odfrey  h as  an y  r ig h t 
o r claim  by v ir tu e  of c e rta in  a t ta c h m e n t 
p roceedings, to  hav e  h is  claim  of $1,200 
p refe rred  to  th a t  of o th e r  u nsecu red  c red 
ito rs. T he tru s te e  also  filed a n sw e r to  
th e  p e titio n  of Théo. N e tte r , of Chicago, 
111., an d  th e  A. B. F a rq u h a r  Co., L td ., 
of Y ork, P a ., to  rec la im  c e rta in  p ro p 
e r ty  alleged  to  have  been sold to  th e  
b a n k ru p t on cond itiona l sa le  co n trac t. 
T he h ea rin g  on all th re e  m a tte rs  w ill be 
held on A u gust 12th, before th e  referee.

Ju ly  30—B ased upon th e  p e titio n  of 
ce rta in  c red ito rs , T he N a tio n a l G as L igh t 
Co., of K alam azoo, w as  ad ju d g ed  b a n k 
ru p t. by Judge  S essions a n d  th e  m a tte r  
re fe rre d  to  R efe ree  B anyon, w ho w as a p 
po in ted  rece iv er of th e  b a n k ru p t 's  a s s e ts  
u n til th e  election  of a  tru s te e . T he re f 
eree appo in ted  C harles  L. D ibble, of 
K alam azoo, cu stod ian  of th e  effec ts and  
a s s e ts  of th e  b a n k ru p t and  h as  en te red  
an  o rd er d ire c tin g  th e  b a n k ru p t by its

P re s id e n t a n d  M anager, E llis  R . Lew is, 
to  file its  schedules by A ug u st 7.

A u g u st 1—In  th e  m a tte r  of A ugust 
P e te rs , b an k ru p t, of B enton H arb o r, an  
ad jo u rn ed  firs t m ee tin g  of c red ito rs  w as 
held. T he tru s te e ’s re p o rt an d  accoun t 
show ing  cash  on h an d  of $616.50 and  
p ro p erty  of th e  e s tim a te d  value of $530, 
w as approved  and  allow ed. E xpenses  of 
a d m in is tra tio n  to  th e  am o u n t of $124.80 
w as o rdered  paid. T he  m ee tin g  w as  a d 
jo u rn e d  to  S ept. 2 a t  th e  office of th e  
referee.

A ug u st 4-—In  th e  m a tte r  of A delbert 
A. W elcher, b an k ru p t, of B errien  Springs, 
and  W illiam  C. S nyder, b an k ru p t, of 
B aroda , E l wood La m ore, C harles L am ore  
a n d  L am ore  & Co., b an k ru p t, of E au  
C laire, P r id e  W . P erry , b an k ru p t, of 
K alam azoo, and  C harles W . V anderb ilt, 
b an k ru p t, of K alam azoo, th e  re fe ree  h as  
d irec ted  th e  tru s te e s  to  file th e ir  final 
rep o rts  an d  acco u n ts  p re p a ra to ry  to  ca ll
in g  a final m ee ting  of c red ito rs  in  all 
five m a tte rs .

They Promised T oo Much.
Xew York, Aug. 4—T he Federal 

grand ju ry  to-day indicted, on a 
charge of using the mails to defraud. 
Nova A dolphus Brown, H aro ld  Lewis 
Davis and F loyd N. Franklin , in busi
ness at No. 1 W all stree t as N. A. 
Brown & Co., Inc.

It is charged th a t in m atte r sent 
through the m ails the defendants u rg 
ed the purchase of stock of “F ran k 
lin (Ind .) M anufacturers of Candy,'- 
sta ting  that w ithin a year a profit of 
50 cents would be received on each 
dollar share purchased.

The defendants su rrenderd  them 
selves, pleaded not guilty , and were 
released in $5,000 bail each. A ccord
ing to the Governm ent, they have dis
posed of half a m illion dollars in 
stock.

How do you shake hands? W hat 
kind of an im pression does a cus
tom er get in shaking hands with 
you?

I
Are you “on board?”

The “good ship” DANDELION is selling away ahead of all previous records. 
If you are not getting your share of this boom in DANDELION sales

Stock up and “get on board!”

Dandelion Brand
T H E  BRAND W IT H

| | j
V

?

Butter Color
T H E  G O LD EN  SHADE

W e guarantee that Dandelion Brand Butter Color is  PURELY VEGETABLE and that it m eets the FULL REQUIRE* 
MENTS OF ALL FOOD LAW S .--5TATE AND NATIONAL.

W ELLS & R ICHARDSON CO., -  BURLING TO N, VERMONT^
M anufacturers  o f Dandelion Brand Butter Color
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to his m arried sister, in a will th a t he 
dictated to  A rth u r T u ttle , U nited 
S tates D istric t Judge, four days before 
his death. Realizing th a t he had but 
a few days to  live, Mr. G oldberg also 
made all arrangem ents for his funeral.

Albion—F rank  E. Nowlin, w hole
sale dealer in hay, grain, beans and 
wool, has m erged his business into a 
stock com pany under the style of the 
F rank E. Nowlin Co., L td., with an 
authorized capital stock of $50,000, of 
which $25,000 has been subscribed and 
$5,000 paid in in cash.

Lansing—F rank  E. E llio tt, m anager 
of the N ational G rocer Co., who was 
seriously injured two weeks ago in 
the union freight yards when run 
down by a Pere M arquette train , was 
successfully operated upon Saturday 
at E dw ard W . Sparrow  hospital. The 
patient is doing well.

Alden—T he Business M en’s A sso
ciation has com pleted arrangem ents 
for the largest annual regatta  ever 
held here. I t  will be the eleventh 
annual and will take place A ugust 
14. A m ong the features will be a 
free-for-all m otor boat race, over a 
12-mile course on T orch  Lake and 
a ball gam e betw een the business men 
of Bellaire and the E lk Rapids Elks. 
No efforts will be spared to m ake the 
celebration the best Alden has ever 
had.

E scanaba—T he F air Savings Bank 
departm ent store  will be enlarged to 
double its size. A fter unsuccessful 
negotiations extending through a per
iod of years. H erm an Salinsky, p ro
p rieto r of the store, has purchased

a clerk, in which capacity he w as con
nected w ith the firm for ten years. In  
1804 Jonas W atson  and his son, E. 
M. W atson, purchased the business. 
T he building and stock w ere de
stroyed in 1868 in the fire which sw ept 
over M arquette. Follow ing the fire 
the present building was erected by 
W atson  & Son. J. W . W atson  died 
in 1875 and 1876 E. B. Palm er pu r
chased a half in terest in the business, 
the firm since then being known as 
W atson  & Palm er. E. M. W atson 
died in 1906.

Manufacturing Matters.
M errill—E. R. D onavan has engag

ed in the cigar m anufacturing busi
ness here.

Law ton—T he Law ton B asket Co. 
has increased its capitalization from 
$20,000 to $50,000.

P o rt H uron—T he M orton Salt Co. 
has announced its in tention to  spend 
$50,000 in im proving its p lant here.

G oodar—The S. A. Robinson Lum 
ber Co. has sold 1,000,000 feet of white 
and norw ay pine lum ber to F. D. Bar- 
tin & Co., of Saginaw.

D etro it—T he M oyer-Shaw  M anu
facturing  Co., m anufacturer of metal 
novelties and specialties, has increas
ed its capital stock from  $20,000 to
$:!;i,ooo.

Ripley—T he Lake Superior Iron  & 
Metal Co. has engaged in business 
with an authorized capital stock of 
$90,000, which has been subscribed. 
$5,000 being paid in in cash and $25,- 
000 in property.

Movements of Merchants. 
F reeland—L. B. Carlton has opened 

a tea, coffee and spice store here.
Shepherd— F rank T. Zum bink suc- 

seeds H. Caplin in general trade.
Lowell—Claude Staal succeeds A. 

M cQueen in the restau ran t business.
Cedar Springs—John H olland suc

ceeds F. C. P o rte r in the feed busi
ness.

Rives Junction—O. J. E astm an suc
ceeds E. M. A tkins in the m eat busi- 
ness.

M ancelona—A. W . Canady has sold 
his m eat stock to  L. Ball, who will 
continue the business.

Mt. P leasant—W . S. Lusk has sold 
his m eat stock to Jesse Struble who 
will continue the business.

St. Louis—George V liet has added 
a line of dry goods to his stock of 
wom en’s furnishing goods.

Lansing—A lbert H. Rost, m eat 
dealer, died suddenly at the Dr. Frsch 
sanatorium  in D etro it Aug. 2.

Saginaw—T he capital stock of the 
C entral W arehouse Co. has been in
creased from $50,000 to $100,000.

D elton—H om er and Claude Kelly 
have engaged in the m eat business 
here under the style of Kelly Bros.

D etro it—T he capital stock of the 
D etro it Term inal S torage Co. has 
been increased $100,000 to $150,000.

Ovid— E. J. Pierce, who conducts 
grocery sto res in Lansing, D ew itt 
and St. Johns, has opened a similar 
store  here.

L apeer—Fire destroyed the D. P. 
Sullivan store building and grocery 
stock July 31, entailing a loss estim at
ed at $5,000.

R ochester—B urglars entered the 
clothing store of L. F insterw ald  it 
Co. Aug. 4 and carried away a dozen 
suits of clothes.

Greenville—P eter H ansen has en
gaged in the grocery business here 
under the style of the Copenhagen 
G rocery Store.

K alam azoo— Streng & Zinn, dry 
goods dealers, will build an addition 
to  their store which will enable them  
to double its capacity.

M ason—Leo H arrison  has purchas
ed the late W ilbur M. M cCrossen 
drug stock and will continue the busi
ness at the same location.

M ancelona—A. S. Pitkin has pu r
chased the Z. W . F ear seed and p ro
duce stock and will continue the busi
ness at the same location.

Jackson— B urglars entered  the Mc- 
Graw & Crone hardw are store  Aug. 3 
and carried away goods to  the am ount 
of several hundred dollars.

M ason—W ilbur M. M cCrossen, who 
has conducted a d rug store  here since 
1893. died at his home Aug. 2 after 
an illness of several m onths.

H astings—W illiam  A. H all is e rect
ing a tw o-story  brick store building 
which he will occupy with his stock 
of hardw are and im plem ents.

Shelby—V ictor E. Cooper has pur
chased the F isher sto re  building and 
will occupy it w ith his stock of fur
niture and undertaking goods.

Berlin—Burch & Co., who conduct 
a general store here, have purchased 
the W illiam  H anna grocery stock and 
will consolidate it with their own.

Bagnall— Fire com pletely destroyed 
the F. A. Sprague store building and 
stock of general m erchandise Aug.
3. Loss, about $4,500; insurance, $1.- 
500.

New H olland—K. W eener has sold 
his store building and stock of gener
al m erchandise to E dw ard Schille- 
man, recently  of Zeeland, who will 
continue the business.

St. Johns—Mrs. A bram s has sold 
her stock of m illinery goods to Mrs. 
R. G. Clark and M rs. T. C. Beach, 
who have form ed a copartnership  and 
will continue the business

H ow ard City—Blaine H enkel has 
sold his grocery  stock to Mrs. M. E. 
P erry  who will continue the business 
at the same location under the m an
agem ent of W alte r J. Smith.

St. Johns—W illiam  Gillison has 
purchased the G rand Rapids Brewing 
Co. cold storage plant and rem odeled 
it for a w arehouse for hay and grain 
to  be used in connection with his feed 
store.

F reeport—T he M iller & H arris F u r
n iture Co., which conducts sto res in 
G rand Rapids, H astings and Belding, 
has purchased the J. W . Fogelsong 
furniture stock and will continue the 
business.

M endon—W . A. Huff and G. G. 
Law rence have form ed a c o p a rtn e r
ship under the stye of Huff & L aw 
rence and purchased the Mrs. I. J. 
McClellan bakery and ice cream  par
lor and will continue the business.

D etro it—The W m . G. H ecke Co. 
has been incorporated to engage in 
the clothing and m en's furnishings 
business, with an authorized capital 
stock of $5,000, of which $3,000 has 
been subscribed and paid in in cash.

Lowell—T he M osley C o-O perative 
C o-Partnersh ip  C ream ery Association, 
Ltd., has been organized w ith an au
thorized capital stock of $4,000. all 
of which has been subscribed and 
paid in in cash. O perations will be 
carried on at Mosley.

D etro it— H iram  C. Goldberg, form 
er president of the B oard of E duca
tion, who died Sunday in Ashville, N. 
C., left his M ichigan avenue store to 
his three b rothers, his home, person
al property  and insurance to his tw o 
unm arried sisters and a $5,000 bond

from Max Glazer, of Berkeley, Cal., 
form erly of Escanaba, the building 
and lo t having a 25 foot frontage on 
L udington street, directly  w est of the 
present store building. Seven years 
ago Mr. Salinsky purchased a 25 foot 
lot w est of the G lazer property  and 
by the deal closed now he becom es 
the ow ner of a 100 foot fron tage on 
Ludington street, upon 50 feet of 
which the p resen t Fair store  building 
stands, and on the rem aining 50 
feet he will construct a building to 
double the proportions of his p resent 
establishm ent.

M arquette—Dr. Ralph A. Palm er, 
of M esa, Arizona, son of E. B. P a l
mer, of this city, and a silent partner 
has purchased the building belong
ing to  W atson  & Palm er, on South 
F ro n t street, and on behalf of his 
father, whose advancing age and poor 
health has caused him to decide to re 
tire  from  active business, D r. Palm er 
will dispose of both the grocery and 
dry goods stocks. An inventory is 
now being m ade of the dry goods 
stock and a closing out-sale will sh o rt
ly be opened. As soon as the stock 
is out of the w ay the w ork of re 
m odeling the building will be started . 
T hus will be concluded the existence 
of one of the leading m ercantile es
tablishm ents in M arquette and which 
has been in business here consider
ably m ore than  a half-century and is 
the oldest m ercantile establishm ent in 
the U pper Peninsula. T he store w as 
originally conducted by Campbell 
Bros. I t  w as opened in 1852. In  
1854, Jonas W atson , g randfa ther of 
Dr. Palm er, came to M arquette and 
w as em ployed by Campbell Bros., as

Bay City—T he Knapp & Scott saw
mill is being operated  day and night 
cutting  logs b rought down from  the 
W ard lands and cut for the H anson- 
W ard Com pany here.

Lansing— The Lansing Foundry  
Co. has been organized w ith an au
thorized capital stock of $100,000, of 
which $50,000 has been subscribed 
and $12,950 paid in in property.

Plym outh—T he A utom atic Muffler 
M anufacturing Co. has engaged in 
business with an authorized capital 
stock of $15,000, of which $7,500 has 
been subscribed and $1,500 paid in in 
cash.

M ancelona—T he Gifford C rate Co. 
has been incorporated  with an au
thorized capital stock of $5,000, of 
which $2,630 has been subscribed, 
$860 paid in in cash and $1,000 in 
property .

Flow erfield—F. M. Peters, recently  
of Jackson, has taken over the J. 
D onker flour mill and will rem odel it 
and install m odern m achinery for m an
ufacturing  both spring and w inter 
w heat flour.

Jackson —• The Phillips M etallic 
H ose Co. has engaged in business 
with an authorized capital stock of 
$100,000, of which $51,200 has been 
subscribed, $200 being paid in in cash 
and $51,000 in property .

Niles—T he B rem er-W ilson M anu
facturing  Co. has engaged in business 
to  m anufacture and deal in autom o
biles, m otor boats, gas engines and 
all kinds of tools and small m achin
ery, w ith an authorized capitalization 
of $100,000 com m on and $50,000 pre
ferred, of which $80,000 has been sub
scribed and paid in in p roperty .
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The Produce Market.
Apples— D uchess and Red A stra- 

chans com m and 75c per bu. and $2 
per bbl.

Beans—$2 per bu. for either wax 
or string.

B lackberries—$2.25 per 16 qt. crate. 
T he crop prom ises to be large.

B utter—Receipts are about as usu
al at th is season, and the heat has 
had the usual effect of greatly  reduc
ing the percentage of stric tly  fancy 
goods. T he bulk of the receip ts are 
heat-affected and the m arket is in 
buyers’ favor. T he m arket is steady 
on the p resen t basis. C onsum ption 
is light a t the m om ent, and there is 
no indication of any special change. 
Fancy cream ery com m ands 27@28c 
in tubs and 29@30c in cartons. Local 
dealers pay 21c for No. 1 dairy and 
ISkac for packing stock.

Cabbage—$2.50 per crate for Louis
ville, and $2.75 per bbl. for home 
grown.

C arro ts—25c per doz. bunches. 
Celery — H om e grow n 20c per 

bunch.
C ocoanuts—$4.75 per sack con tain 

ing 100.
Cucum bers—40c per doz. for home 

grown.
E ggs—T he percentage of fancy 

eggs is light and this grade m eets 
w ith ready sale at top prices. The 
effects of the heat are still apparent 
in a large p a rt of the receip ts and 
these eggs are being pushed for sale. 
E ggs are in good consum ptive de
m and and presen t conditions will 
probably continue until cooler w eath
er. Local dealers pay 16^4c, loss off.

E gg  P lan t—$1.75 per box for South
ern.

Green O nions— 25c per dozen for 
large and 20c for small.

Green Peppers—$1.50 per bu. 
H oney—20c per lb. for w hite clov

er, and 18c for dark.
Lem ons—M essinas have declined to 

$7 per box.
L ettuce— H om e grow n head, $1 per 

bu.; hom e grow n leaf, 75c per bu.
Musk M elons—A rizona R ockyfords 

com m and $2.25 per crate for 54s and 
$2.75 for the o th er sizes; N evada 
standards, $3.50 fo r 45s; Indiana 
Gems, 75c per basket.

O nions—Louisville in 70 lb. sacks, 
$1.75.

O ranges—L ate V alencias and N av
els com m and $2.25 per box.

Peas—$1.75 per bu. for Telephones. 
P ieplant—$1.25 per bu. for home 

grown.
Parsley—30c per dozen.
Peaches—A rkansas E lbertas $2.25 

per bu.
P o ta toes—W hite  stock from  V ir

ginia is in good dem and at $3 per bbl.

H om e grow n is com ing in in a small 
way and finds ready sale at 85@90c.

Poultry— Local dealers pay 15c for 
b ro ilers; 12k$c for fow ls; 6c for old 
roosters; 8c for geese; 10c for ducks; 
12c for turkeys. T hese prices are 
live-weight.

Radishes—10c per dozen.
R aspberries—$2.50 per 16 qt. for 

red and $2.25 for black.
Spinach—65s per bu.
T om atoes—$1.50 per crate of 4 bas

kets, T exas g row n; 85c per 8 lb. bas
ket of home grown.

Veal—Buyers pay 6@12c according 
to quality.

W aterm elons—$3 per bbl. for G eor
gia.

W hortleberries—$2.25 per 16 qt. 
crate.

Ludw ig W intern itz , the d istin
guished globe tro tte r , was in town 
M onday and Tuesday, calling on his 
num erous friends and acquaintances. 
H e has a trunk  and suit case full of 
special pho tographs which he took on 
his double barre led  trip  around the 
world, which he delights to exhibit to 
his friends. Mr. W in tern itz  will 
spend the rem ainder of the heated 
term  at the G rand H otel, M ackinaw 
Island, bu t is undecided w hether to 
take a trip  to A laska or the A ntarctic 
circle during the com ing fall. H e 
has prom ised to  retu rn  to  G rand R ap
ids O ctober 4, 1914, which is the th ir
tieth  anniversary of his landing in 
Grand Rapids from  Prague, Bohemia, 
his native city and participate in a 
dinner party  given in his honor by his 
friends.

W . W . Brower, the Fife Lake gro
cer, furn iture  dealer and undertaker, 
m otored  to G rand Rapids M onday and 
expects to  rem ain here m ost of the 
week. Mr. B row er says the hay crop 
in G rand T raverse  and K alkaska 
counties was sho rt; the oat crop fine; 
the w heat crop fairly good and that 
corn and potatoes give prom ise of a 
large yield. Business in Fife Lake 
is generaly fair. Fife Lake tow nship 
has built tw o m iles of stone road and 
Paradise tow nship has built several 
miles. W ith in  three years there will 
be good roads all the way from  Fife 
Lake to  T raverse  City.

W illiam  B. H olden, M anager of the 
G rand Rapids D ry Goods Co., sails 
from  Chicago Saturday afternoon  on 
the A rizona for a w eek’s cruise 
th rough  Lake Michigan, Lake H uron 
and the G eorgian Bay. H e will be 
accom panied by his wife.

Edw ard K ruisenga has rem oved 
from  Cadillac to this city to  take the 
m anagem ent of the local branch of 
the N ational G rocer Co.

The Grocery Market.
Sugar—Arbuckle, Federal and W ar

ner have advanced their quotations 
on refined to  4.70c. T he o ther refin
ers are still accepting orders on the 
basis of 4.60c, but are expected to  ad
vance to a parity  w ith the o ther re 
finers to-day. Jobbers and brokers 
would not be surprised to  see an
o ther advance in prices in the near 
future, their idea being th a t jobbers 
and retailers are carry ing  com para
tively sm all supplies and will have 
to en ter the m arket and buy freely 
to supply the heavy dem and which 
usually develops during A ugust and 
Septem ber.

T ea—T he m arket is w ithout m ater
ial change and prices rem ain firm. 
New Japans are of excellent quality, 
both in style and cup. T he prim ary 
m arket continues firm, w ith good 
business being done. All desirable 
early pickings have been pcked up. 
Ceylons and Indias hold firm and the 
b e tte r  grades are quickly sold. M ost 
of the Green tea m ade is for A m eri
can consum ption. T he average price 
b rought at the local auctions of Cey
lon during 1912 w as about 15c per 
pound. T here seem s to be little  
Am erican dem and for China teas, 
while Java tea im portations are con
stantly  increasing.

Coffee— Rio and Santos grades are 
a fraction h igher than  a week ago, 
but probably only tem porarily , and 
m ore for certain  grades than for the 
whole list. Milds are also slightly 
firm er for the week. Java and M ocha 
are unchanged and quiet.

Canned F ru its—Apples are a little  
higher by reason of sho rt crop ou t
look. California canned goods are 
unchanged and are in good demand. 
Small staple E astern  canned goods 
are unchanged and dull.

Canned V egetables—The Michigan 
pea pack is larger than  it has been 
for several years. Roach has put up 
225,000 cases, against 175,000 the year 
before. T om atoes are unchanged, 
both spot and futures. T here  have 
been rains in some grow ing sections, 
but not in others, and w hat the crop 
or the pack are to be cannot yet be 
definitely determ ined. T he season has 
not as yet made up any of its two 
w eeks’ lateness. Corn on spot is un 
changed and dull. As to  futures, 
some packers have w ithdraw n prices, 
on account, they say, of unfavorable 
crop outlook.

Canned F ish—D om estic sardines 
are about unchanged, m any packers 
still being firm in their ideas, on ac
count of short catch. Im ported  sa r
dines still steady to  firm and in good 
demand. Salmon, both  spot and fu
ture, is unchanged. Spot salm on is in 
good dem and a t com paratively low 
prices.

D ried F ru its— Peaches are a trifle 
h igher and look as if they  m ight ad
vance even further. A pricots on 
spot are quiet. F u tu res are too  high 
to be in teresting . C urran ts are quiet 
and unchanged. Some of the packers 
have offered new raisins during  the 
week at 6j4c for fancy seeded f. o. b. 
coast in a large way. T h is is in buy
ers’ m ind too  high, and the trade are 
no t interested. I t  is l j^ c  per pound

above the m arket for old raisins, 
which incidentally are quiet and un
changed. F u ture prunes are higher, 
probably J^c h igher on all sizes w ith
in two weeks. T he bad w eather on 
the coast is responsible.

Cheese— Full cream  is steady and 
unchanged, with an active consum p
tive demand. T he quality is ranging 
good, as is usual for the season, and 
the entire situation is healthy. If 
there is a change, it will probably be 
a slight advance.

Syrups and M olasses—Glucose has 
advanced 15c per 100 lbs., owing to 
the increasing firm ness in corn, due 
to bad crop reports. Com pound sy r
up will probably advance also. F o r 
the week it is unchanged and dull| 
Sugar syrup is dull and unchanged. 
M olasses ditto.

S tarch—Best bulk and package and 
muzzy bulk have been advanced 15c 
per 100 lbs.

P rovisions—Smoked m eats are firm 
with unchanged prices. Pure lard is 
firm and unchanged, with a fair con
sum ptive demand. Com pound lard 
is very scarce and in exceptionally 
good demand. H igher prices seem 
likely soon. D ried beef is firm and 
unchanged. Canned m eats and b ar
reled pork are in good consum ing 
dem and at unchanged prices.

Salt Fish— Cod, hake and haddock 
show no change, light dem and and 
steady to firm prices. M ackerel, 
speaking particularly  of N orw ays, 
which are scarce on spot, continues 
steady to firm; the dem and seems in
terested  in a m oderate way.

Downfall Due to Cigarettes. 
Allegan, Aug. 4— D eW itt H enning, 

the young m erchant of H opkinsburg, 
who pleaded guilty  to burning his 
own stock and building recently , was 
before Judge Cross last T hursday  for 
sentence. W ith  him appeared A tto r
ney W . W . W arner, his parents, and 
his young wife and little  baby. He 
told the judge th a t his downfall was 
due to c igarettes; th a t he smoked 
m ore than  100 the day he burned his 
H opkinsburg  building. Judge Cross 
sentenced him to spend from  a year 
and a half to ten years in the Ionia 
reform atory , recom m ending th a t he 
be paroled at the end of a year and a 
half if a t tha t time he shows a dis
position to leave cigarettes alone and 
live properly. T he Judge em phasized 
w hat has often been said about cigar
ettes— that they naturally  convert 
honest men into imbeciles and crim i
nals; th a t any one who sm okes cigar
e ttes is an unsafe m an to have loose 
in any com m unity.

Ludington News: Jim m ie Goldstein 
appeared on the s tree ts of Ludington 
this m orning, the same old Jim  with 
the same old smile. H e got as far 
as the F irs t N ational Bank corner 
before any one noticed him and there 
he stuck fo r an hour or m ore before 
he could get away from  the friends 
who kep t stopping to  shake hands 
with him  and welcom e him to  L ud
ington again. Jim  is on the road for 
a D etro it house and is stopping here 
on business bu t he will be one of 
the guests of honor at the B ooster 
gam e to-day and m ay stay over Sun
day, as the guest of local friends.
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T he bank clearings for July showed 
a slight shrinkage, as com pared with 
July a year ago. T h is is the first 
tim e th a t a m onthly to tal has fallen 
short of the to tal for the correspond
ing m onth  the previous year in som e
thing like tw o years, lh e  shrinkage 
upon this occasion is no t large, only 
a fraction  of 1 per cent., but it indi
cates th a t there has been some let 
up in the volum e of business going 
through. T he business men have 
been hedging to some extent, m anu
facturers have been proceeding with 
caution and there has been an alm ost 
to tal lack of speculative activity in 
stocks. The shrinkage for those 
who understand the situation is a 
good sign, ra ther than an occasion for 
alarm —a sign that business men are 
keeping within their resources, in
stead of branching out at a time when 
conservatism  is generally  adm itted to 
be advisable. T he banks, it may be 
added, are streng then ing  their re
serves and when the fall season opens 
they will be well prepared for the 
g rea ter activity which is p re tty  cer
tain to come with the change in the 
season.

The M ichigan T rust Company will 
put its guards, tw o in the safety de
posits and one in the main office, in 
handsom e blue uniform s as soon as 
the uniform s can be made. T he com 
pany always has had tw o guards in 
the valuts, one at the outer and the 
o ther at the inner door, while the 
guard in the office is an addition to 
the staff. The office guard will be 
\V. R. H inshaw , late of the U nited 
S tates Cavalry. H inshaw  enlisted at 
the recruiting  sta tion  in this city six 
years ago and was assigned to the 
14th United S tates Cavalry and fin
ished his th ree year enlistm ent with 
eight m onths’ service in the Philip
pines, w here he received his dis
charge. He prom ptly re-enlisted and 
was assigned to  the 1st U nited S tates 
( avalry and his duty has been in the 
Yellowstanc Park on guard duty. He 
is a young man, tall and soldierly, 
and in his new uniform  will be about 
the hadsom est man on the Michigan 
T ru s t Company staff—which, by the

ay, will he say ing a good deal.

Current report ha» it that the M:ich-
‘an Sun r  T elephune Com pany, the
Id Héll iotere&t, will re tire  from
rawd Ma¡nids. leaving the held to the

and that th<e Citizens will
nil eint 0|  Uattle C reck, M arshall
ltd Jackson w here th<r Citizen A »
f-vds thy independent x exchanges and
U* ir w u Ivalatna^v’ 

the M k1
*> and o ther

¡here i t m aintains toil; sta tions, yiteld-

ing this te rrito ry  to  the M ichigan 
State. T he report is denied with 
m ore or less vehem ence by officials 
of the Citizens, but the sto ry  is told 
with such circum stantiality  of detail 
as to indicate some foundation in fact. 
W hether true or not, the sto ry  is at 
least plausible and the consum m ation 
of the deal would go far tow ard  clear
ing up the telephone situation in 
Michigan. The Michigan S tate  al
ready con tro ls the telephone situa
tion in all the te rrito ry  east of D e
tro it and south of the M ichigan Cen
tral. T he three exchanges to be tak 
en over in trade for the G rand R ap
ids exchange naturally  belong to the 
D etro it system , with a preponderance 
of the business done in th a t direc
tion. These th ree exchanges have 
been fairly prosperous and profitable, 
but at best they are outposts in the 
C itizens’ system  and parting  with 
them to secure a free hand in the la rg 
er and m ore im portant field in 
G rand Rapids seems like good busi
ness. As for the M ichigan State, it 
has been hopelessly whipped in its 
long fight for the G rand Rapids field 
and its re tirem ent will simplify the 
G rand Rapids situation and please 
everybody.

W hen the Citizens com pany was 
inaugurated the Pell com pany insist
ed that it would never be perm itted  
to do business because it had ho 
valid paten ts or could not accjuire ap
paratus th a t would give satisfactory 
service tha t did no t conflict w ith the 
Hell patents. T hese claim s were 
proved to be not only unfounded, but 
absolutely ridiculous, because the se r
vice given by the Citizens com pany 
has alw ays been far superior to tha t 
afforded by the Hell company. Fail
ing to  bluff the com petitor out of the 
field by th rea ts  and cajolery, the Bell 
com pany gave absolutely free service 
for a long period and even offered, 
in some cases, to  pay for the priv
ilege of putting  Bell telephones in in 
place of Citizen phones. Such a pol
icy, repeated in many o ther locali
ties, soon put the Bell com pany in 
bankruptcy and wiped the bondhold
ers and stockholders off the face of 
the earth. Cunning schem ers effect
ed a re-organization  out of the wreck 
and succeeded in building up a fairly 
successful fabric, hut the company 
has never been able to  gain much of 
a foothold in Grand Rapids because 
oi the infam ous m ethods it undertook 
to  establish and the poor service it 
gave, in com parison with its com 
petitor. i t  is a m atter of common 
knowledge that the Bell company is 
now losing a m onth on the
service it is giving in G rand Rapids, 
because it is n trm shm g the people

The
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service, such as it  is, a t less than  it 
cos ts to  m aintain it. A s near as can 
be figured, the Bell m anagers in 
M ichigan have cost th e  bondholders 
and  stoekkholders abont $t.>.00*>.t#» 
by poor m anagem ent, lack of brains 
and bulldozing tactics which tailed to  
succeed and disgusted everybody who 
believed in fair play and decent m eth
ods.

T h e  dual system  of telephones is 
an expensive nuisance and, under ex
isting  conditions, it is entirely  un
necessary. In  the old days com peti
tion  w as necessary to  p revent a m o
nopoly becom ing ex tortionate . U n
der the Giles law enacted  th ree years 
ago the S tate  Railroad Com m ission 
has jurisd iction  over the telephone 
com panies and the ra tes they charge 
and th is gives the public ample pro
tection  against the evils of monopoly.

T he sto ries th a t are curren t do not 
go in to  details as to how the m erger 
of the p roperties will be brought 
about. In  G rand R apids the M ichi
gan S tate has about 6,000 connections 
and of these 1,800 represen t dupli
cations w ith the Citizens. In  the 
event of a m erger the Citizens would 
on the face of the re tu rn s have a 
net gain of about 5,200 subscribers, 
giving it a to ta l of som ething like 
18,000 subscribers. T he Michigan 
S tate  uses the m anual system , while 
the Citizens has the autom atic. T he 
two system s could, undoubtedly, be 
w orked together th rough  a physical 
connection betw een the two ex
changes, but eventually all would 
w ant and no doubt would have the 
autom atic.

T he S tate  Railroad Commission, it 
is sta ted is favorably inclined to the 
proposed deal. I ts  policy from  the 
beginning has been to discourage un 
profitable com petition in public u til
ities on the theory  th a t the public 
will get b e tte r service from one than 
from  com peting com panies and at 
less expense. T he obstacle to the 
consum m ation of the deal, it is said, 
is the uncertain ty  as to the attitude 
of the Federal au thorities under the 
an ti-tru s t laws. C om m issioner H e- 
mans, of the S tate Com m ission, vis
ited W ashing ton  a few weeks ago 
for the express purpose of ascerta in 
ing w hat the G overnm ent’s a ttitude 
would he, and was unable to obtain 
any inform ation. T he D epartm ent of 
Justice, a t W ashington, may no t it
self have known w hat its position 
should be, or, perhaps, it though t it 
an evidence of sm artness to  keep the 
S tate authorities in the dark, but the 
only satisfaction tha t Com m issioner 
llem an s was able to get was th a t the 
parties to any m erger deal would find 
out w hat would happen after the deal 
had been made. T he S tate Com m is
sion m ight be willing to authorize 
the m erger, but hesita tes to  do so 
when such consent m ight mean a 
crim inal prosecution for the parties 
in terested .

coast- TTic L alifom ia case m ay he 
analogous. hu t it  is n o t parallel to  the 
Michigan situation . T h e  m erger in 
M ichigan w ould he in harm ony with 
public sentim ent and w ith the full 
approval o f the  S ta te  authorities, 
w ith every safeguard provided against 
abuse of m onopolistic tendencies. 
T he G overnm ent m ight be able to  
find g rounds for prosecution under 
the an ti-tru st laws, bu t under the con
ditions existing  the G overnm ent, by 
in stitu ting  a prosecution , would be 
m aking itself ridiculous. T he D e
partm ent of Justice has no t ques
tioned the purchase of the H om e 
com pany in D etro it by the Michigan 
State, a deal th a t w as m ade m ore 
than  a year ago.

If the trade  of B attle Creek, M ar
shall and Jackson for the G rand R ap
ids exchange goes through, it will un 
doubtedly be the first of a series of 
deals th a t will clear the telephone 
situation  in th is part of the State, 
elim inating com petition in all of 
W estern  Michigan. T he Citizens has 
several outpost exchanges which can 
be b e tte r served as p arts  of the 
M ichigan S tate  system  and the M ich
igan S tate  has several exchanges in 
th is p a rt of the S tate  which can bet
te r be served from  here. I t  would be 
com paratively a simple m atte r 1o 
m atch up one exchange against an
o th er until com petition had been 
elim inated entirely. T h is is w hat 
eventually will happen, and it will be 
a good th ing  for everybody, for the 
telephone com panies and for the pub
lic alike. T he elim ination process 
would undoubtedly curtail the Citi
zen’s field m aterially , but it would 
leave the Citizens w ith a strong, com 
pact, easily m anaged system , with 
the righ ts of universal connection to 
outside points.

If your new spaper advertisem ent 
contains a m is-statem ent of price, live 
up to that m is-statem ent unless it 
m ight cause you a loss you positively 
can no t afford.

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 
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Suit has recently  been begun in the 
U nited S tates C ourt in C alifornia 
against the Am erican T elegraph and 
T elephone Com pany to  dissolve the 
telephone m ergers th a t have taken 
place in the N orthw est and on the

Earnings Talk
The N et Earnings o f  the

American Public 
Utilities Company

for Mag 1913 show an in
crease o f  39.94% over Mag 
1912.
I f  purchased now, the pre
ferred stock  w ill g ie ld  8fc. 
C o m p a n y  h a s  in e ig h t  
months earned 7% on com
mon stock.

Write for statements and map.

Kelsey, Brewer & Co.
Bankers

Engineers -  Operators 
Public U tility  P roperties

Michigan Trust Bldg.
Grand Rapids, Mich.

30 per c e n t  of all widow* in this country are eompeued to  <
W I L L  Y O U R S ?

ridowFor an average cost of 30 cents a day we will guarantee to  keep yoor 
from being compelled to earn her living.

The Preferred life Insurance Company of America, Grand Rapids, Mick.

STABILITY OF EARNINGS MEANS 
CONTINUED DIVIDENDS

The First Preferred. 6 per cent Cumulative Stock of

United Light & Railways Co.
Is based on properties the earnings of which are more 
than Three Times the Amount Necessary for the Dividends, and 
their business is steadily increasing. Ask us to mail you 
the earnings statements of this company.

HOWE, CORRIGAN & COMPANY
IN V E ST M E N T S

M ichigan T rust Bldg. G R A N D  R A PID S, MICH.

M ichigan T ru s t Co.
Resources $2,000,000.00.

O FFIC ERS.
Lewis H. W ithey, P resident.

W illard  B arnhart, Vice President.
H enry  Idem a, Second Vice President.

F. A. G orham , T h ird  Vice President.
G eorge H efferan, Secretary.

Claude H am ilton, A ssistant Secretary.

W illard  B arnhart. 
D arw in D. Cody.
E. Golden Filer, 

F iler City, Mich.
W m . H. Gay.
F. A. Gorham. 
T hom as H efferan. 
T hom as H um e,

M uskegon, Mich.

DIRECTOR S. 
H enry  Idem a. 
W m . Judson. 
Jam es D. Lacey, 

Chicago. 
E dw ard Lowe. 
W . W . M itchell, 

Cadillac, Mich.
E. Olds, 

Lansing, Mich.
R

J. Boyd Pantlind. 
W illiam  Savidge, 

Spring Lake, Mich. 
W m. Alden Smith. 
Dudley E. W aters. 
T. S tew art W hite. 
Lewis H. W ithey. 
Jam es R. W ylie.

3% Every Six Months
Is what we pay at our office on the Bonds we sell.

$ 100.00  BONDS—6% A YEAR

Krand Ra pio sTrust Hompany
AUTHORIZED CAPITAL AND SURPLUS, »450.000.00.

OFFICERS AND DIRECTORS.
William E. Elliott, President. Robert D. Graham, Vice President.
Adolph H. Brandt, Treasurer. Loo M. Hutchins, Vice President.
Hugh E. Wilson, Secretary. Joseph H. Brewer, Vice President.
Melville R. Bissell. Jr. Joseph 8. Hart.
Harold C. Cornelius. Alexander W. Hompe.

Charles B. Sligh.
Authorized to act as Administrator. Executor, Trustee under wills. Guardian. Trustee 

and Agent for Individuals and corporations under private agreement and l l v a l  Agent 
for corporationa and municipalities. No Charge for Examining Title. 123 Ottawa Ave., 
N. W. (Just north of Monroe Ave.) Both Phoues 4391.

MONEY TO LOAN ON IMPROVED REAL ESTATE._________________

Kent State Bank
Main Office Fountain S t  

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $300,000

Deposits
7 Million Dollars

3 k Per Gent.

Paid on Certificates

You can transact your hanking buainea a 
w ith  ua easily hy mail. W rite us about it 
i f  interested.

INVEST YOUR MONEY 
IN STOCK OF

The
National Automatic 

Music Company
42-50 Market A v e . N . W . 

Grand Rapids, Mich.
C. F. Sw eet, P resident 

J. D. Farr, S ec'y-Treaa.

Monthly dividends never 
less than 1%

SEND FOR LITERATURE
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(U nlike any  o th e r paper.)

D EV O T ED  TO T H E  B E S T  IN T E R E S T S  
O F B U SIN E SS M EN.

Published W eekly by 
TRA DESM AN COM PANY, 

Grand Rapids, Mich. 
Subscrip tion Price.

O ne dollar p e r year, if paid  s tr ic tly  in 
a d v a n c e ; tw o do llars  if no t paid in  a d 
vance.

F ive do llars  fo r  six  y ea rs , payab le  in 
advance.

C anad ian  su bscrip tions, $2.04 p e r yea r, 
payab le  invariab ly  in advance.

S am ple copies 5 cen ts  each.
E x tra  copies of c u r re n t issues, 5 ce n ts ; 

issues a  m onth  o r m ore old, 10 cen ts ; 
issues a  y e a r  or 'm ore old, 25 cents.
E n te red  a t  th e  G rand  R ap ids Postofliee. 

a s  Second C lass M atte r .
E. A. STO W E, E d ito r.
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PO LITIC S VS. PATRIOTISM .
The T radesm an regre ts that a m a

jo rity  of the Foreign Relations C om 
m ittee of the U nited S tates Senate 
should have repudiated the N icara
guan treaty  negotiated by President 
W ilson and Secretary Bryan. Both 
officials reversed them selves and 
w ent ’ con tra ry  to the teachings of 
their lives in fo rm ulating  the treaty , 
but this only goes to show how dif
ferently things look to men when 
they are on the inside than they 
do when they are on the ou t
side. I t  is sta ted  th a t the D em o
cratic Senate is w illing to  ratify  the 
trea ty  form ulated during the T aft 
adm inistration, bu t will not endorse 
the am endm ents urged by P resident 
W ilson and Secretary Bryan em body
ing the p ro tecto rate  policy which was 
regarded as the forerunner of a gen
eral policy in relation to the C entral 
A m erican republics.

T he Senate Com m ittee gently  in
tim ated to the adm inistration th a t it 
would be impossible to ratify  any 
treaty  em bracing the p ro tecto rate  
idea. T he intim ation was carried in 
the form  of a resolution to  the effect 
th a t the Com m ittee would consider 
a treaty  involving exclusively the 
lease of a naval base in N icaragua 
and the acquirem ent of a righ t of 
way for an inter-oceanic canal—on a 
purely cash basis.

Tn o ther w ords, the D em ocratic 
leaders in the Senate, headed by Sen
a to r Bacon, chairm an of the Foreign 
R elations Com m ittee, are no t p re
pared to reverse a policy of twelve 
or th irteen  years’ standing and bring 
about possible political im provem ents 
in the affairs of Latin-A m erican 
countries which they had denounced 
when the Republicans were in con
trol of the Governm ent.

T his is the first serious setback to 
the adm inistration in its efforts to 
control policies with which Congress 
has to deal so far as its own party  
organization is concerned. P resident 
W ilson has had phenom enal luck, if 
such it may lie called, in controlling 
his party  in C ongress w ith respect 
to m atters of dom estic legislation. 
H e has dom inated not only the W ays 
and M eans Com m ittee of the House, 
but the Finance Com m ittee of the 
Senate in the m atter of tariff revision. 
H e has practically  had his own way

thus far in shaping the course "f 
prospective currency legislation, de
spite strenuous opposition to some 
features of the adm inistration pro
gram m e. On the streng th  of past 
perform ances many had jum ped to 
the conclusion th a t the policy enun
ciated in the Nicaraguan trea ty  nego
tiated by Secretary B ryan would be 
pushed through as a m atter of party  
discipline if nothing else. And while 
it seemed at first tha t the Dem o
crats of the Foreign R elations Com 
m ittee, w ith one or two exceptions, 
would fall in line for ju s t w hat the 
adm inistration proposed, it now is 
seen that som ething has changed the 
aspect of the situation.

The Foreign R elations Com m ittee 
apparently  is no t as resnonsive to the 
party  whip as the Finance Com m ittee 
The m oral effect of this repudiation 
of Latin-A m erican policy, m oreover, 
is not likely to be advantageous to 
Mr. B ryan’s universal peace p ropa
ganda.

LYING  ALL T H E  TIM E.
F or some tim e the new spaper read

ing public in this country has found 
in terest in persuing the repo rts of the 
hearing  in which M artin M. Mulhall 
is the principal figure. He asserts 
that for ten years he was the 
lobbyist of the N ational A ssociation 
of M anufacturers, serving this o rgan 
ization at large salary in a fiduciary, 
capacity. Because there was some 
falling out betw een him and his em 
ployers, and for reasons which to them 
seemed sufficient, he was dismissed. 
T hereupon and thereafter, he sold a 
lo t of le tte rs  he had saved to a new s
paper and also put them  on public 
exhibition, seeking thus to  dam age 
the reputation of m en living and dead 
w ith whom he had some correspond
ence. T here is room  for only one 
opinion ns to the in tegrity  of such an 
attitude, and however glad people may 
be to  get the inform ation they  will 
still have their own opinion about the 
inform er, under all the circum stances. 
It is m anifest that if he had not lost 
his position, or if he had lost it under 
m ore agreeable circum stances, he 
would no t have adopted this course. 
But th a t is*no t ju st now the point 
under consideration.

In  the course of his testim ony men 
of Republican faith were those who 
very generally, and practically  alm ost 
a ltogether, came in for insinuation, 
if not dow nright accusation. T hat 
greatly  pleased the D em ocratic poli
ticians and the D em ocratic new spa
pers and they made quite a point of 
it and had a g rea t deal to say about 
it, calculated to  show th a t the people 
m ade no m istake w hen they changed 
the political com plexion of the N ational 
adm inistration in C ongress as well as 
a t the W hite  House. T h a t was good 
partisan  argum ent and was m ade the 
m ost of and indulged in very freely. 
M ore recent reports are to  the effect 
th a t Mr. M ulhall’s accusations includ
ed D em ocratic L eader U nderw ood 
and Speaker' Clark, and then righ t 
away quick the shoe was on the o ther 
foot. Both these gentlem en come 
out instantaneously  in em phatic de
nials, declaring tha t the inform er says 
w hat is no t so and th a t substantially

he is a blackm ailer, saying the entire 
sta tem ent is made out of whole cloth 
T hey  were very glad to believe all 
that he said about various prom inent 
Republicans and they applauded it 
very heartily. Now when he says it 
about them  they are no t only dis
turbed bu t very angry. The infer
ence which very m any readers will 
draw  is that if he lied about U nder
wood and Clark he m ight also have 
lied about som ebody else H ow  can 
the D em ocrats take the position that 
all he said about the Republicans is 
true and all th a t he said about them  
is false? T here are tw o other in
ferences, alm ost equally plain, and 
one is that there may be considerable 
fabrication about the w hole story, or 
if his s to ry  is true, then th a t there is 
no difference betw een D em ocrats 
and Republicans in their attitude 
w hen approached by a lobbyist.

T H E  CO PPER STRIKE.
The T radesm an is gratified to  note 

the firmness displayed by G overnor 
F erris in m eeting the copper strike 
situation. W hile it is probably true 
that a few union labor leaders will 
denounce his action, the T radesm an 
believes that the sober sense of the 
people generally  will com m end his 
course and th a t they will also con
tinue to com m end him if he keeps 
the troops in the copper d istrict until 
all signs of unrest have disappeared.
I f he were an em ployer of labor, he 
would m ore fully understand the sit
uation. No man can have any deal
ings with union labor and take any 
com fort thenceforth, because union 
labor officials make con tracts and en 
ter into agreem ents th a t they fully 
intend to violate before the ink is 
dry.

If the G overnor had told the offic
ials of the W estern  Federation  of 
M iners who called on him to  shake 
the dust of Michigan from  their feet 
and go back to  the scenes of their 
m urders and crim es in the F ar W est, 
the strike would have fallen flat. No 
strike o rig inates except in the fertile 
brain and crafty  hand of the union 
organizer and agitator.

T he T radesm an believes tha t 
Michigan lives and the security  of 
Michigan in terests are safe in the 
hands of G overnor F erris and that 
he will keep the troops at Calumet 
until the venal and unscrupulous 
g rafters and m urderers of the W est
ern Federation of M iners give up in 
disgust. The m atter will never be 
settled  until they do this.

A therm om eter m anufacturer in 
Chicago who w ent into bankruptcy 
gave as a reason th a t “ho t w eather 
health  authorities caution against 
w orrying about the heat.” H e thinks 
people do not study the therm om eter 
so much as form erly, and th a t they 
lake the w eather as it comes, w ithout 
w orrying about the tem perature. I t  is 
certain  th a t on a ho t day a person 
feels w arm er after learning th a t the 
therm om eter stands 94 in the shade. 
T he advise of the health  authorities 
is good and wise, even if it did make 
a m anufacturer of therm om eters fail 
in business.

DREAM ERS OR SCHEM ERS?
W . F. V edder, who calls himself 

the E astern  Division of the Right 
Relationship League, is sending out 
le tte rs from D etroit to country m er
chants throughout Michigan, suggest
ing tha t they place their retail busi
ness on a co-operative basis. T his 
suggestion applies to elevators, 
cream eries and banks as well as 
stores. The plan is to secure the co
operation of farm ers by obtaining 
their subscriptions for capital stock. 
T he subscriptions are  represented  by 
$100 shares, no one being perm itted  
to hold less than one nor m ore than 
ten shares. T he R ight R elationship 
League appears to have no capital 
stock to speak of. All it has to sell 
is inform ation which anyone of o r
dinary intelligence can acquire by 
reading a few books on the subject. 
Ju st as a business man frequently  
buys a lawsuit in acquiring a patent, 
so a man who pays for inform ation 
of this kind gets w ith it a license to 
lose his m oney or seriously impair 
his capital.

The T radesm an would advise 
those who receive the litera tu re  to  
go slow in dealing with anyone who 
has everything to gain and nothing 
to lose; who is willing to take another 
m an’s m oney and render him no ade
quate equivalent therefor.

T he establishm ent of the tin plate 
industry in the U nited S tates dates 
from  189t, practically  the entire do
m estic m arket previous to that time 
being supplied by im ports. By 1899 
the dom estic production h ad  become 
over six tim es as g rea t as the im
ports, while in 1909 it was over nine 
tim es as great as the im ports, and 
there was a considerable exportation 
of the dom estic product. The larger 
part of the tin plate which is now im
ported is m anufactured into tin cans 
which are subsequently exported, a 
draw back of the duty paid upon the 
im ported tin  plate being secured. The 
average num ber of persons em ployed 
in the tin and terne dipping industry 
during 1909 was 5,846. T in plates 
are thin plates or sheets of steel or 
iron, known as black plates, coated 
by dipping in a bath of m olten tin. 
T erne  plates are black plates coated, 
in like m anner, w ith an alloy of tin 
and lead known as terne m ixture.

A D etro it man was w ont to  argue 
that the mind has g reat control over 
the body, and tha t if the m ind so wills 
the body does no t feel pain. He 
m aintained th a t an operation could be 
perform ed w ithout the use of an anes
thetic and w ithout pain to  the subject, 
if the m ind was under firm control. 
T he o ther day he had an opportunity  
to  put his theory into practice. H e 
fell from  a chair in such a m anner as 
to inflict a painful wound, which a 
surgeon cauterized and sewed up with 
eleven stitches. W hile the operation 
was being perform ed the injured man 
smoked a cigar and whistled, evidenc
ing no signs of pain, and convincing 
those who looked on th a t he suffered 
no pain.

T hough m oney may mean nothing 
but trouble, it’s the only kind of 
trouble th a t’s hard to borrow .
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N A T IO N A L  A D V E R T ISIN G

Specious Promises Failed to Hook  
D exter W right.

W ritte n  fo r th e  T rad esm an .
“ I have come,’"' says he, “ to save 

you some m oney.”
T hose  w ords have a p leasant sound 

to me. W ith  selling prices fixed by 
com petition when they are not reg 
ulated and ex tra  frills costing  m ore 
every day for service th a t nobody ever 
thought of when Old Man K nowles 
kept store, anything th a t looks like 
saving m oney is in teresting  to  me. 
Like the fellow who go t a note from 
a bandit chief saying: “W e have kid
napped your m other-in-law ; hold her 
for .$5,000 ransom .” H e replied: 
“Short of funds, but your proposition 
in terests me.”

“W e sell direct from the factory  to 
you,” he w ent on, “we cut out the 
jobber’s expense and profit and give 
you the benefit.”

W ell, that may be so and it may 
not. I t  costs him as much to  travel 
as it does Sam T enny who represents 
D resser & Feeder; th a t is, I suppose 
it does; he didn’t look as though he 
came blind baggage and I don’t be
lieve he walks betw een sta tions to 
save livery. If he can sell as much 
with one line of sam ples as T enny 
does w ith eleven hundred different 
things, th a t is going some. However,
I didn’t dispute him ; I w aited for the 
rest of his story.

So he show ed me the Up-se-day- 
see. And it looked good.

“W e create the dem and,”  he says. 
“W e spent last year $300,000 in N a
tional advertising and we have in
creased our appropriation  th is year 
50 per cent. W e create the dem and 
and all you have to do is supply it.” 

H e was a good talker. N ot one 
of the slick kind. A ny tim e I find a 
man pu tting  out a line of talk  th a t 
m akes me w ant to  buy som ething I 
don’t w ant, I don’t do it. H e was 
ju st a good, plain ta lker w ith a crisp 
business flavor to  his conversation. 
So I listened along.

“Eleven fifty a dozen net,” says he, 
“and they sell them selves for $1.25 
apiece; 30 per cent clear for you,” 
he says. “ H ow  m any shall I put you 
down for?”

I took out my little  pencil and made 
a few figures. $11.50 a dozen. 60 
cents freight, th a t’s $12.10; $1.01
apiece.

Sell them  for $1.25. I read in the 
T radesm an no t long ago th a t it 
costs the average m erchant 20 per 
cent, to  do business. I don’t believe 
it costs me th a t much. R ent is cheap 
and clerk hire doesn’t cost as much 
as it does in the city. I don 't believe 
it costs me over 15 per cent. Dm 
going to  know  exactly  before I ’m 
six m onths older, bu t w e’ll say for 
the p resen t it costs 15 per cent. Sell 
them  for $1.25 apiece, out of th a t it 
costs 15 per cent; th a t’s 18 cents, 
leaves $1.07 if I know  how to  sub
tract. And I th ink  I do. T h a t’s 
w here a good m any m erchants fall 
down. T hey can add, bu t they can’t 
subtract.

Sell for $1.25—supposing they  do 
sell and the goods are certainly all 
r ig h t; I get ou t of it $1.07; they  cost

me $1.01. T h a t leaves six cents for 
D exter W rig h t to  buy autom obiles 
with. T h a t m ay look like 30 per cent, 
to the m anufacturer, but it looks to 
me less than  5 per cent on $1.25.

Now I sell a good m any th ings on 
as close a m argin as that. I do it 
because I have to ; they  are  th ings I 
have to  carry  and the price is so well 
established there is no getting  away 
from  it. T here are o ther item s on 
which I clear 15 or 20 per cent to 
m ake up for it or I w ouldn’t be in 
business to-day. No, sir, if I have 
to  w ork for ju st wages, I ’ll w ork for 
som ebody else and let him do the 
w orrying. Now, here’s an article, 
good merchandisev probably a fair 
seller, bu t it does no t pay its share 
of the shelf room  and I don’t have 
to take it. I ’m no t going to  pu t it 
in stock fo r the pleasure of carrying 
it. I told him so.

“M y friend ,” I says, “you have 
m ade one m istake. Y ou’re asking me 
to  pay for creating  nex t y ear’s de
m and for the benefit of some m er
chant I never heard of. Y ou’ll have 
to excuse m e; I don 't in tend to do it.” 

“H ow  do you m ake th a t ou t?” he 
says ra th er surprised.

“W ell,” I said, “you’re going into 
this N ational advertising  to create a 
demand and you figure tha t you get 
your m oney back by m aking your 
goods that much easier to sell, and 
the m erchan t gets his m oney back 
the same w ay; I suppose th a t is so 
or you w ouldn’t have used th a t $300,- 
000 you spent last year as a selling 
argum ent. I don’t know  w hether 
th a t’s righ t or not but w e’ll play it 
is; we’ll suppose th a t advertising  ex
pense is passed to me and I ’m will
ing to  stand for it because I get it 
back. W e’ll play th a t’s the way it 
works.

“Now, you 're spending $150,000 
m ore, I think you said. T h a t doesn’t 
affect this year’s dem and, does it; it 
is creating  dem and for next year. I t 
isn’t increasing sales in Buffalo 
H um p. I m ight sell tw o dozen oi 
these th ings; I couldn’t sell three 
dozen if you spent a million in ad
vertising. Y ou 're opening new t e r 
rito ry  for your goods and broadening 
your field; you ain’t increasing D ex
ter W rig h t’s business any. But 
you’re asking me to  pay for it. You 
expect me to put up the m oney for 
your advertising cam paign for next 
year’s trade .”

“But the advertising  doesn 't cost 
you a cen t,’ he says.

“D oesn’t it? You have figured it so 
1 have to sell them  for $1.25 apiece. 
I can 't get away from  that. You have 
advertised the price and if people 
don’t know' anything else about the 
U p-se-day-see they know it costs $1.25 
retail. You have fixed a selling price 
out of w'hich I ge t less than a living 
profit. If it costs me 20 per cent, to 
do business, like the T radesm an says 
it does t'he average m erchant, I don’t 
even get my m oney back. But on my 
figure I do have 6 cents apiece left 
over. I ought to  have 12 cents to 
make it w orth  my while to  handle it. 
A nd if you w on’t le t me have it on 
th a t basis it m ust be because you 
w ant the m oney to  pay fo r advertis
ing for next year’s sales.

“You've saved me the jobber’s ex
pense, but w here is it? Rem inds me 
of the tim e Sim D aw son quit smoking. 
He says at the end of the year he 
figured up he had saved $115. T h a t’s 
w hat it cost the vear before. ‘N ow,’ 
he says, ‘where in thunder is th a t 
$115?'

“Same way w ith the Up-se-day-see. 
You have saved the jobber’s cost of 
doing business and the jobber’s profit. 
I ’m pleased to know  it, but w hat 
good does tha t do me if I can’t make 
a living profit on the line? You have 
been m ighty liberal with your N ation
al advertising and I hope you are 
successful in creating  a demand. 
W hen you have go t it created, if you 
will come round to  me w ith a p rop
osition th a t lets me in on a fair basis. 
I ’ll be righ t here.”

“See here,” he says, “you figure 
this th ing  w rong. I t  w on’t cost you 
a cent; the goods sell before the 
bill comes due and i t ’s the sam e as 
finding a little  ex tra  velvet. You 
don’t have to figure cost of business 
on it because it doesn 't add anything 
to the cost. Y ou’ll never know you 
had the goods in your store until 
you see the addition in your profit 
and loss account.

“My friend,” I said, “my shelves arc 
p re tty  full now', including a good 
m any th ings 1 wish I didn’t have. 
A nybody who w ants to crowd some 
of those goods off the shelves will 
have to  show me either th a t I've got 
to carry  it or else show' me a s traigh t 
3 0 per cent, net profit after deducting 
all expenses. I t ’s your m ove,” I says. 

H e moved. John  S. Pardee.

Cultivate the Habit of Thoroughness.
O ne of the universal faults is a 

lack of thoroughness. F rom  the boy 
who copies his arithm etic lesson from  
a schoolm ate’s paper to the old man 
who leaves am biguities in his will 
for the heirs to quibble over, there 
is, "To seem and not to be.” M ost 
every hum an transaction . T he un
w ritten m otto  of the average person 
is, “T o  seem and no t to  m e.” M ost 
people are w illing to  let well enough 
alone—and they have a m odest s tan 
dard of w hat constitu tes “well 
enough.”

It is because of the wide prevalence 
of this fault th a t the really thorough 
man both  does and does no t get the 
credit th a t is due him. H e usually 
does not get it when his w ork is 
superficially judged by those who are 
them selves no t thorough. B ut he 
does get it when his w ork is put to 
the test or is fairly com pared. And, 
best of all, he has the satisfaction of 
know ing for him self th a t he has 
done his duty and therefore has 
gained a point of self-discipline which 
he can never really  lose.

T he m an who aspires to rise above 
the average in any line of endeavor 
should ponder well this point: The 
average person is no t thorough  and 
therefore, even a little  thoroughness 
will surpass him. T his should inspire 
the am bitious m an to be thorough. He 
will soon find th a t tho roughness prac
tically m easures the difference be
tween the average and the highly suc
cessful man.

Mind the Little Things.
T he sum of little  th ings often ex

ceeds a few g reat ones. It is often 
the little  th ings th a t count in the long 
run.

A country m erchant was once talk
ing w ith a traveling man in regard 
to small wares. “ I can’t see,” he said, 
“how it pays to bother with so m any 
of those little  things. Now, if I sell 
an item for ten dollars I can see where 
m y profit com es in. But ten cents, 
fifteen cents, twenty-five cents—
w here’s the profit?

“I know som ething tha t is b e tter 
than an argum ent,” said the traveling 
man. “You ju st take a quantity  of 
your old sales checks and have them 
sorted  according to  am ounts. Put 
everything th a t is less than  a dollar 
in one pile and everything over ten 
dollars in ano ther pile and so on. T 
don’t know just w hat you will find, 
but you will learn som ething.

Some years la ter the m erchant came 
into a wholesale house, and by chance 
m et the traveling  man. “You don’t 
rem em ber me, do you?” he said.

“N ot your name, nor your tow n,” 
said the o ther, “but you are the man 
who was going to  sort his sales- 
checks.”

“T h a t’s righ t,” said the m erchant. 
“And I w ant to tell you I am a thous
and tim es obliged to you for the sug
gestion. I now own ten stores and 
we go in strong  for goods under the 
dollar.” F rank  Stowell.

Interruptions W hich W aste Time.
If there were some way to estim ate 

the exact percentage of time and 
w orking energy lost th rough  in terrup
tions, there  would, doubtless, be 
many a change in the arrangem ent of 
offices.

“I ’ve never done a full day’s work 
since I have been in th a t office,” a 
man said to me.

“W ell, th a t’s a confession,” I said. 
“No,” he replied, “ it’s not a con

fession, it’s a com plaint. I t  isn’t 
my fault. I ’m willing to work, and I 
do put in full time. But the fact is, 
our office is one continual in terrup
tion. If I was ever able to work 
steadily for fifteen m inutes w ithout 
having my a tten tion  d istracted  I can’t 
rem em ber it.

“W h a t’s the m atte r?” I asked. 
“Oh, th ere ’s so much confusion. 

T here are eight of us in one room 
and we in terrup t each o ther every 
time we turn around. W e are in 
such close quarters that every rem ark 
made in the room  is heard by all 
and has come to  be understood as 
being intended for all. P ersons from  
other departm ents come in to see us 
about the w ork and there  is general 
conversation all around. W h at we 
need is to  be scattered  about a little 
m ore and be w here there is m ore 
individual seclusion. I have asked 
the m anager to arrange the office dif
feren tly ,' but it is hard to make him 
appreciate the need of it.”

Jacob Tenbrock.

D on’t get so wise th a t you think 
an outsider can’t tell you anything 
about your business. T he man on 
the bench often sees th ings the 
player misses.
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M onitors for the Successful W indow  
D resser.

The w it of the window dresser con
sists in being able to take advantage 
of all circum stances that may draw 
atten tion  to his stock. F rom  day to 
day, and week to week there is a 
constant procession of events of 
m ore or less in terest tha t may be 
made to point a m oral as well as to 
adorn a window.

M any of these events have caused 
m ore than a ripple in the attention  
of mankind. T hese are the m onitors

chant m ust decide. H ow ever the 
idea m ay be m ade to feature many 
different kinds of stocks. F o r in
stance he may use dry goods. By 
weaving together different pa tterns 
of gingham s, shirtings, cretones, he 
may evolve a very respectable cubist 
picture. H e may even cut off little  
square, rectangular or triangular 
pieces of goods like little  samples, 
make a crude design on a cardboard, 
or use a design already printed, past
ing the pieces over the design.

Thus, if he chooses the figure of a

for the window dresser. W here he 
can take advantage of the top notch- 
ers, in the way of advertising, the 
high lights in the public eye, he has 
acquired an advantage tha t will make 
his appeal all to the good. Take the. 
cubists for instance. N othing that 
has appeared in this country  has 
caused such a storm  of ridicule and 
protest, especially from  the un in itiat
ed in a rt m atters, as this branch of 
post im pressionistic art. Post im 
pressionists are supposed to be m ore 
freakish than  their forbears, the im
pressionists, who created an equal 
storm  about forty  years ago. Thus 
the fact th a t many m odern artists 
have spoken w ords of defense of the 
m ovem ent has m ade the discussion 
m ore prom inent. H ow ever, the w in
dow advertise-appeal is not con
cerned with the validity of claims pro 
o r con. I t  takes simply all the ad
vantage possible of a passing hue 
and cry.

The ingenious window dresser may 
be able to think of a dozen different 
m ethods of m aking a cubist window. A 
cubist picture o r reproduction m ight 
be the s ta rting  point. B etter, a large 
colored copy of a cubist print, painted 
by some local a rtis t may serve to 
focus the attention . F o r the illus
trative part of the window the m er

wom an in fashionable dress, it should 
be at least fifteen inches high, and 
would be m ore im pressive if it were 
tw enty-four inches. L et him cut the 
different sizes and shapes of differ
ing patterns and paste them  upon the 
design, w here they seem to fit— 
crudely—either the sections of light 
or the sections of shadows. Thus the 
shadow of a fold m ay be entirely  dif
ferent in pattern  and color from  the 
light portion adjacent to  it. T he ef
fect depends entirely  upon the ingen
uity of the poster-designed, and m ay 
be m ade very am using, while a t the 
same time, it preserves a certain 
weird adherence to reasonable rep re 
sentation. T he background should 
be m ade of harm onious, yet aston ish
ing piecings. A round it m ay be 
grouped draperies of the same goods 
shown in the cubist design. T his 
would be equally good to  feature a iine 
of ribbons, especially the varieties of 
figured and brilliantly-colored rib
bons so much in vogue.

T he grocery  departm ent m ay use 
the idea with equal facility. T here 
are plenty of th ings in cubes, rectang
ular and triangular form s, tha t may 
be used to build up a com position. 
Paper cartons, packages, boxes and 
tins, will give g rea t variety  to a lay-

out and will include m any different 
lines of goods.

T he illustration  given for a cubist 
window is based upon the fact th a t 
the preserving and pickling season is 
now upon us. In  the draw ing the 
luscious w aterm elon is featured as 
possessing claims to  consideration 
for pickling. N ecessarily it m ust be 
cut into cubic form s, hence, the con
nection. T he m erchan t who wishes 
to draw  atten tion  to his stock of can
ning im plem ents and u tensils will do

shall fall. T hus he arranges his sup
ports for his general m asses, throw s 
the drapery  over it, and lets it alone. 
Even if he rearranges any of the 
drapery  it m ust look as if accidental. 
T he g rea t th ing  is to have it appear 
careless. A rtfully  artless, as it were. 
No am ount of pulling and poking can 
secure the beautiful lines, the free 
sweeps, the fascinating kinks Of d rap
ery th a t have arranged  them selves, 
so to speak.

In the draw ing is an arrangem ent

V h T o w s i n a l  c u b i s t  PICKLES

well to se t up such an arrangem ent, 
which may consist solely of goods at 
hand. I t  would be an addition to  in
clude a fram ed and colored p rin t of 
a cubist picture. H e may include 
cubes of sugar, as well as cubes of cut 
melon on plates, in different stages 
of sw eet pickling. H e m ay place 
rows of cans through  which peep the 
cubic pieces of the com pleted p rod
uct. Also he m ay feature the pick
ling pot or kettle, as well as the 
spoons and dishes necessary to p rop
er preserving. H e need not be lim
ited to w aterm elons, however. T here 
are o ther th ings susceptible of cut
ting, cubing and pickling and every 
m erchant heart knows its own sweet- 
pickling facilities.

N othing m arks the advance of m od
ern window dressing m ore than the 
arrangem ent of dress goods. W here 
once the goods were stretched tigh t
ly over m echanical form s, w ith the 
folds rigid, and unnatural, to rtu red  
into a sort of inflexible severity quite 
out of keeping with p liant textiles, 
now everything is different. Instead

suitable for soft silks, voiles or soft 
muslins. V oiles especially are hap
py in this character of decoration. 
T he limp textures allow it to fall into 
charm ing folds. W ith  pastel tin ts 
the inner p art of a fold contains d e e p 
er color than  the outer. T he shadow 
of a lavender voile o r chiffon or crepe 
will show m ore purple than the light 
expanse. T h is con trast m akes pleas
ing effects of color. T he kinky 
waves in the drapery lying upon the 
floor thus form  a color p a ttern  by 
them selves, which are an im portan t 
part of the decoration and should in
variably be considered in m aking a 
study of the whole layout. In  this 
arrangem ent lavender, pale rose, pale 
turquoise or Nile green, pale blue, 
and pale salmon or yellow m ay be 
combined. T he parasols should show 
some of the sam e colors with the ad
dition of black. T he black w ithout 
bows will give ju st the accent neces
sary to give relief to  the pale colors.

D ifferent shades of one color would 
be extrem ely effective. T here  are, 
this year, so many shades of blue

An A rrangem ent of Soft Silks, Voiles and Muslins.

of treating  the grace of a natural fold 
as if it w ere a crime, it is now al
lowed to dom inate the whole scheme. 
Grace is now sought for by natural 
means. T he drapery is allowed to 
fall according to its own sw eet will, 
and the laws of gravity. T he w in
dow decorator only reserves to him 
self the righ t to  say ju st w here it

tha t it would be quite possible to  
get sufficient variety  while adhering  
to one color.

A very effective w indow seen re 
cently, consisted entirely  of elegant 
blue costum es on m anikins against a 
cold g ray  stone backgroud, over 
which trailed green vines. T he effect 
was cold, yet it drew the eye, and

3W
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called atten tion  to  the elegance of 
the costumes. In  general, however, 
a warm toned window is be tte r than  
a cold one. In  th is connection 
“w arm ” m eans a tone in which yellow 
or red or orange has influenced the 
real color, or “local color” as the 
a r tis ts  say. “Cold” again m eans a 
color of the blue or leaden variety. 
T hus one red may be m ade w arm er 
o r ho tte r than  ano ther red by the 
m ixture of blue o r gray tones. Green 
is w arm er than  pure blue, because it 
has yellow in it. N early all blues 
have a considerable quantity  of yel
low in their m ixture which accounts 
for their beauty. Pale blue in par
ticular is well toned w ith yellow. 
Som etim es it becom es alm ost green. 
The study of color is an absorbing 
one, and is im portan t to any one who 
dresses windows.

The cut of fans, aprons, caps and 
sunbonnets is a p retty  com position 
th a t is w ithin the pow er of any gen
eral store. I t  will serve as a basis 
for o ther articles of lingerie, which 
may be added, according to  the size 
of the window. T here  may be o ther 
delicate articles of ladies’ w ear placed 
upon supports like the sunbonnets or 
they m ay be displayed upon the floor, 
flanking the two apron with bibs. 
Jew elry, chains, brooches, bags and 
w h a t. no t will be suitable additions 
The fans should be dainty in color, 
cream  white, or of delicate touches 
of color in the decorations. T he ef
fect of the whole window should be 
filmy, lacy and fresh, since the qual
ity of the goods dem ands is. I t is 
alw ays advisable in any window to 
w ork tow ard unity  of effect.

W hat Some Michigan Cities are 
Doing.

W ritte n  fo r th e  T rad esm an .
The M orton Sale Co. will expend 

$50,000 in im provem ents at its P o rt 
H uran p lan t this season.

The addition to  the P o st Tavern, 
B attle Creek, has been com pleted and 
will be made use of during  H om ecom 
ing week.

T he Chevrolet M otor Co. has clos
ed its plant in D etro it and is rem oving 
to  F lint, w here operations will be re
sumed in Septem ber.

M ayor M oore, of M uskegon, en
dorses the plan of citizens th a t a pub
lic bath ing  beach be established on 
M uskegon Lake.

Less than a year ago the slo t m a
chines operating  at B attle Creek were 
sw atted, but they are com ing back 
again, insidiously and slowly.

T he M enom inee Com m ercial Club 
is p lanning on excursions down the 
bay and up the peninsula to advertise 
M enom inee and its industries.

Dr. F rank  D. Baker, has succeeded 
his b ro ther F red  P. Baker, R epubli
can, as postm aster of F lint.

W aterv lie t now has in terurban cars, 
the lines from  Benton H arbor having 
been opened to that village, and hour
ly service will be given over the new 
extension.

O ver 4,000 people attended the an
nual picnic of P o rt H uron grocers 
and butchers held last week a t T ash- 
moo Park.

T he K alam azoo Council has voted 
jn favor of cluster T ungsten  stree t

lights, tu rn ing  down the proposition 
of arc lights.

W illiam ston will be “a t hom e” Aug.
6 and the celebration will continue 
through the week.

Five new greenhouses are under 
construction  at the B attle Creek Sani
tarium .

Business a t the K alam azoo post- 
office has doubled in the past ten 
years. P lans are being m ade to  in
crease the floor space from  7,000 to 
12,000 square feet and to add tw enty- 
five nam es to  the G overnm ent pay
roll, which now num bers seventy-five.

Calhoun county will hold its sixty- 
fifth annual fair Aug. 25-29 a t M ar
shall.

Saginaw has purchased B attery  
Park, on the river front, and will 
im prove same.

T he city of T hree  R ivers w ants to 
sell $50,000 w orth  of w aterw orks and 
electric lighting bonds, bearing  5 per 
cent, in terest, bids being received up 
to Septem ber 1.

Free hitching posts for farm ers is 
being discussed at Cedar Springs, the 
Clipper having sta rted  the ball roll
ing.

Collection of garbage at Pontiac un
der the new city ordinance will s ta rt 
when the steel-bodied wagons arrive. 
P roperty  ow ners m ust furnish their 
own cans and pay 40 cents a m onth 
for collection service.

A two days’ celebration will be 
held at Scottville Aug. 22 and 23, un 
der the auspices of the business men. 
T here will be gam es and sports on 
the first day and on the second day 
a whole ox will be consumed, with 
sandw iches and coffee on the side.

T he Michigan C entral road has 
placed flower boxes in the windows 
of the passenger sta tion  at B attle 
Creek, in harm ony with the “city 
beautiful” m ovem ent there.

A fter a b itte r fight A lpena has 
g ran ted  the Boyne City, G aylord & 
Alpena R ailroad franchise to use its 
streets.

T he Grand Rapids & Indiana R ail
way is now operating  trains every 
hour betw een Petoskey and H arb o r 
Springs, the form er schedule being 
every hour and a half.

T he Copper Range R ailroad has 
adopted the recom m endation of the 
State Railway Commission and after 
Sept. 1 the tw o-cent rate  will take 
effect.

The w ork on the F lin t T ran sp o rta 
tion Club is already bearing  fruit, an 
over-night freigh t service having been 
secured for m erchants betw een F lin t 
and D etroit.

G rand T runk  railroad officials v isit
ed M uskegon recently  and w ere im
pressed w ith the city’s harbor and 
the variety  and exten t of its m anufac
tu rin g  enterprises. M uskegon is ask
ing for b e tter service over that ro a i, 
including m oto r cars for passengers, 
and m aking M uskegon a p o rt of exit 
and en try  for W isconsin points.

St. Johns will en tertain  the Clinton 
county fair Sept. 30 to Oct. 3. A new 
agricultural building is being erected 
on the grounds.

T he C entral P aper Co., of M uske
gon, is en larg ing its p lant and will 
increase its output 25 per cent.

A lm ond Griffen.

Modern Plant 
Complete Stock 
Competent Organization 
Location

These advantages enable 
us to guarantee prompt 
and satisfactory shipment 
of all orders intrusted to 
our care. Special atten= 
tion to mail and telephone 
orders. ^  ygz ^

W o r d e n  C i R Q c e r  C o m p a n y

Grand Rapids—Kalamazoo 

The Prompt Shippers

Ramona
L. J. DeLamarter—Park Manager

The
Sign
Of
Good
Shows

Presenting a peerless vaudeville entertainment all this week, including as a 
special added-feature

THE EIGHT FILIPINOS
in their new scenic, musical novelty

“A TRIP TO THE PHILIPPINES”
A brand new vaudeville spectacle which makes its first appearance to 

Ramona patrons
The two popular favorites, JAMES J. MORTON with his funny stories, and 

GENARO & BAILEY in their international specialties, return for a week's visit, 
and FOUR OTHER BIG ACTS.

HELEN GANNON
Whistling Prima Donna

CHARLES LEDEGAR
Bounding Dutchman

Mareno & Delton Bros.
Comedy Acrobats

T hree Creighton Sisters
Merry Maids of Melody

Matinees a t 3:00 10c and 20c.
DOWN TOWN SEAT SALE

Evenings at 8:30 10c. 25c, 35c, 50c 
AT PECK S DRUG STORE

ALWAYS A GOOD SHOW—THIS WEEK BETTER THAN EVER

E L E V A T O R S
Hand and Power 
For All Purposes

Also Dumbwaiters 
Sidewalk Hoists

State your requirements, giv
ing capacity, size of platform, 
lift, etc., and we will name a 
money saving price on your 
exact needs.

Sidney Elevator Mfg. Co. :: Sidney, Ohio

Like Every Success

M apleine
has been followed by im
itations and would-be sub
stitutes. but remains pre
eminent as

A n Original F lavor 
I t  w on't cook or freeze out. 
Order from your jobber or 

L ouis H ilfer Go.
4 Dock St.. Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.
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Michigan Poultry,  B u t t e r  and Egg A sso
ciation.

P re s id e n t—B. I* H ow es, D etro it.
V ice -P res id e n t—H . L. W illiam s, H owell.
S e c re ta ry  and  T re a su re r—J . E . W a g 

goner, M ason.
E xecu tiv e  C om m ittee—F. A. Johnson , 

D e tro it; E . J . Dee, M idland; D. A. B e n t
ley, S aginaw .

Farm Butter—Its Conditions and Im 
provement.

The am ount of farm  butter, accord
ing to the census reports of 1890 and 
1900, was in excess of 1,000.000,000 
pounds annually. In  1909 it was 994,- 
650,610 pounds. T h a t a large part of 
th is is of poor quality is generally 
known, but on account of the widely 
scattered  isolated condition of the 
farm  bu tte r m akers it is a difficult 
problem  to  take steps which would 
result in an im provem ent. If this 
im provem ent is to take place and 
prove of profit to the farm  b u tter 
m akers it is very necessary th a t g rea t
er a tten tion  be given to details con
cerning the factors affecting the qual
ity of butter.

The fundam ental facts and practices 
concerning bu tter m aking should be 
applied by the farm er as well as the 
cream ery operator. T h is knowledge 
and its im portance should be known 
in order th a t it can be intelligently  
applied. Cleanliness and attention  to 
details are the twro prerequisites to 
the m anufacture of good butter. The 
main defects in farm  b u tte r show 
these tw o prerequisites to  be very 
frequently  neglected. T hese defects 
are; bad flavors, lack of uniform ity 
in color and salt, unsuitable packages 
and no uniform ity in the style of the 
packages.

T he bad flavors are due largely to 
the changes in the milk and cream 
before it is churned ra ther than to the 
subsequent trea tm en t of the butter.

The change in milk and cream is 
due largely to  the action of m icro-or
ganism s known as bacteria upon the 
various constituents of milk.

N orm al milk is com posed of the
follow ing:

P er Cent.
W ater .............................................  87.17
B utter fat .....................................  3.69
Casein .............................................  3.02
Albumin ........................................  0.53
Sugar .............................................  4.83
A s h ...................................................  .71

The constituents which the bacteria
act upon are the milk sugar, albumin
and casein. T heir action upon the
milk sugar results in the form ation of 
a sour, acid by-product which causes 
w hat is generally known as sour or 
curdled milk. T heir action upon the 
casein and album in results in the for
m ation of by-products of various 
peculiar flavors and arom as which may 
or may not be objectionable. The

bu tter fat, which is affected only 
slightly, if a t all, by the bacteria, very 
quickly absorbs any flavors or arom as 
which may result from the bacterial 
action upon the casein, albumin or 
sugar.

T he presence of bacteria in milk 
is dependent upon external conditions 
and agencies. Milk, when draw n from  
the udder of a healthy norm al cow, 
contains bacteria in com paratively 
small num bers. Those which get in 
la ter m ust do so th rough the agency 
of some carrier, such as dust, dirt 
filth and m anure from the atm osphere, 
hands and clothing of the milkers, 
or from  the body of the cow. The 
exclusion of the m ost objectionable 
kinds of bacteria is sim ply a m atter 
of cleanliness about the barn, milk 
room , o r any o ther place where milk 
is handled and requires th a t a tten 
tion be given to details. T he bac
teria, however, which do get into milk 
increase in num ber very rapidly, due 
ordinarily  to the favorable warm  tem 
peratu re and the presence of desirable 
food, i. e., milk, sugar, casein and 
albumin. T heir increase depends 
prim arily  upon the tem perature. If 
it is low (50 degrees to  40 degrees 
F .), a very slow increase occurs; if 
higher (75 degrees to  100 degrees), 
a much m ore rapid increase occurs. 
This increase o r grow th results in the 
breaking up of some of the milk 
sugar, casein and albumin, w ith the 
form ation of by-products as m ention
ed above T h a t the quantity  and 
quality of these by-products depends 
upon the kind of bacteria present and 
their grow th should be constantly  
kept in mind and all practical efforts 
m ade to exclude the bacteria and con
trol their grow th.

The im portance of cleanliness can 
not be over-emphasized. In  our haste 
to accom plish a task we often sacri
fice our b e tte r  judgm ent, only to 
learn tha t haste at that stage of the 
w ork necessitates a w aste in time 
and labor a t a la ter period. T his is 
particularly  true in handling milk and 
cream th a t is to  be used in the m anu
facture of bu tter on farm s. T he 
bodies of the cows, the utensils and 
the conditions a t the barn, the milk 
room and storage room  should be all 
clean. T hese are the prim ary factors 
which affect the cleanness of milk 
and cream.

T he utensils should be of such m a
terial and construction  th a t they are 
easily cleaned and kept so. T he in
terio r should be sm ooth, with no 
cracks o r crevices for d irt and milk 
rem m ants to  find lodgm ent and be 
removed only with difficulty. The 
surface should be heavily tinned and 
the seams filled with solder. T in-

H. WEIDEN & SONS
Dealers in Hides, Pelts, Furs, Wool, Tallow 

Cracklings, Etc.
108 Michigan St. W. Grand Rapids. Mich. 

Established 1862
Fifty-one year's record of Fair Dealing

Packed by

W . R. Roach & Co., Hart, Mich.

M ichigan People W ant M ichigan P roducts

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids. Mich.

G. J. Johnson Cigar Co.
S. C. W. El Portana 

Evening Press Exemplar

R ea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y .

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling well at quota
tion.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.These Be Our Leaders
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w are should be kept brigh t and per
fect. As soon as any rust spots make 
their appearance an entrance is given 
into the soft iron for germ s and small 
particles of decaying m atter, which 
are in consequence rem oved with 
much m ore difficulty. T he process of 
cleaning vessels which have contain
ed milk should be:

1. T o  rinse them thoroughly  in 
lukew arm  w ater.

2. W ash thoroughly  with the aid 
of some good soap or cleansing pow
der in w ater as ho t as the hand will 
bear.

3. T horoughly  rinse in ho t water.
4. E xpose to live steam  from  one 

to two m inutes o r to boiling hot w ater 
for five m inutes in case steam  is not 
available.

5. E xposure, if possible, in b right 
sunlight from  two to  th ree hours.

In  th is way the tinw are can be kept 
clean and brigh t and free from bac
teria. H aving thoroughly  cleaned the 
vessels the prevention of access of 
d irt to  the milk in process of m ilking 
is im portant.

T he barn should be clean, light and 
free from  objectionable odors. In 
o rder to accom plish this rem ove the 
m anure no t only from  the cow stall 
but from  the barn. T he cow lot 
should also be kept free from  m anure 
to prevent its getting  on the body 
of the cow. T he floor of the barn 
and stall should be capable of good 
drainage to  insure dry floors. In  ad
dition to w ell-drained floors, dry, 
clean bedding should be kept in the 
stalls. Such precautions will reduce 
the w ork of keeping the body, flanks 
and udder of cows clean and will re 
move the g rea test source of contam i
nation. T he hands and clothing of 
the m ilkers should be clean and m ilk
ing done w ith dry hands. The filthy 
habit of m ilking with hands m ade wet 
by a stream  of milk from  the udder 
only adds to  the possibility of filth 
being added and should never be 
done.

T he milk room  should receive equal 
attention , w ith respect to cleanliness, 
as the barn. I t  should be clean, light, 
well ventilated  and free from  objec
tionable odors. T he separa to r should 
be cleaned each tim e it is used and 
no t allowed to stand w ith milk in it. 
F lushing the separa to r w ith warm  
w ater does no t rem ove the slime and 
milk constituen ts from  the sides of 
the bowl. T his slime is a suitable 
food for bacteria, and as a resu lt of 
their rapid g row th the contents of 
the bowl becom e a s ta rte r  for the 
warm , fresh milk of the subsequent 
m ilking. T he types of bacteria which 
develop here are largely  those found 
in the m anure, filth, etc., which get 
into the milk at the barn. T hese arc 
the m ost undesirable kind and, their 
num ber having greatly  increased in 
the bowl, m ultiply rapidly in the 
warm , fresh milk. N ot only should 
the separa to r and its parts be kept 
clean, but also all equipm ent with 
which milk com es in contact.

T he sto rage room  w here milk or 
cream  is sto red  or held until churned 
should also be clean, dry and free 
from  bad odors, such as those from  
decayed or decaying vegetables or 
fruit, as well as odors em anating from

the kitchen where vegetables or m eat 
are being cooked. Any or all of these 
odors are slowly absorbed by cream  
or bu tter and result in objectionable 
flavors. T he damp, m usty cellar is a 
very objectionable storage room , but 
when light, cool, dry and sw eet-sm ell
ing is often very satisfactory. W hite
wash, drainage and ventilation often 
make an objectionable cellar a desir
able sto rage room.

The tem perature at which milk and 
cream  is held previous to churning 
has an even m ore im portan t effect 
than the initial num ber of bacteria 
present. T hese m inute organism s 
have been found capable of reproduc
ing them selves at the rate  of once 
every half hour if the tem peratures 
are favorable, but if th a t tem perature 
is unfavorable the ir g row th is check
ed and their num ber increases slowly.

T he tem peratu re at which the milk 
should be held, however, depends 
upon the trea tm en t it is to receive in 
separation. If  it is to be separated 
by use of a centrifugal separa to r it 
should have a tem perature of 90 de
grees to 92 degrees F. and should be 
separated as soon after m ilking as 
possible. T he longer it rem ains at 
this high tem peratu re the g rea ter will 
be the bacterial grow th. On the o th 
er hand, if it is to  be separated by 
use of some form  of the g ravity  sys
tem  it should be cooled as quickly as 
possible to  a tem pera tu re  of 50 de
grees to 40 degrees F., which will check 
the grow th of bacteria. T he m ost com 
m on form s of the gravity  system  in 
use are those know n as the “shallow 
pan” and “deep se tting .” T he form er 
consists in allow ing the cream  to  set 
in pans (2 to  4 inches deep and 8 to 
14 inches in d iam eter) until the bu t
te r fat has risen to the top. I t  can 
then be rem oved by use of a cream 
ladle, spoon, knife, or some other in
strum ent. The la tter, a deep-setting 
m ethod, consists in the use of a tall 
can, com m only know n as tfie “sho t
gun” or Cooley can (8 inches in diam
eter and 18 to 20 inches h igh), set in 
cold w ater. T h is la tte r  m ethod is 
m ore sa tisfacto ry  than  the form er, 
since it c o o l' the milk quicker to a 
low er tem peratu re and exposes less 
of its surface to the atm osphere for 
absorption  of flavors.

Sale of Snuff Increasing.
A m illionaire snuff m anufacturer sat 

in his $6,000 F rench car w atching the 
bathers.

“A nd so,” he laughed, “you think 
snufftaking is dying out, eh? You 
think the snuff-m aker’s trade is ex
tinct, like th a t of the arm orer? W ell, 
you’re off—off, off.

“Snuff-taking increases—not, I ad 
mit, in F ifth  avenue or Michigan 
avenue. But it increases. I sell m ore 
snuff to-day than I ever did. T he 
Chinese, especially since the abolition 
of opium sm oking am ong them , have 
taken up snuff.

“But the rich Chinese, the m anda
rins, don’t get their snuff from  me. 
No, they get it from  Portugal, from  
families ow ning secret, old-tim e re
cipes, who charge as m uch for their 
exquisite m elanges as $800 and $900 
a pound.

“This snuff the Chinaman uses ages 
like wine. He carries it about with him

in priceless bo ttles of jade, of agate 
and rock crystal. H e hands it about 
only at sta te  banquets.

“T his P ortugal snuff, a t $900 a 
pound, is the best. T he w orst is the 
snuff of Sm yrna, which is m ade of 25 
per cent, w alnut sawdust, 10 per cent, 
brow n earth , 5 per cent, oxide of 
lead, and 60 per cent, cigar stum ps.”

T hey are righ t in the same class, 
the fisherm an who alw ays comes 
home to tell of the  big fish that got 
away and the salesm an who lands 
the little  sales and ju st m isses land
ing the im portan t ones.

OFFICE O U T F IT T E R S
LOOSE LEAF SPECIALISTS

217-239 Pearl St. (near the bridge). Grand Rapida, Mich

Watson-Higgins Milling Go. 
Merchant Millers

Grand Rapids Michigan

W e want Butter, Eggs, 
Veal and Poultry
STR O U P & W IERSUM

Successors to F. E. Stroup. G rand Rapids. Mich

'T'O A /^ l?  Your Delayed 
1 R / W j L  Freight Easily 

and Quickly. We can tell you 
how. BARLOW BROS.,

Grand Rapids, Mich.

All Kinds of

Feeds in Carlots
Mixed Cars a Specialty

Wykes & Co., &T r
State Agents Hammond Dairy Feed

Potato Bags
New and second-hand, also bean bags, flour bags, etc.

Q uick Shipm ents Our Pride

ROY BAKER
W m . A iden Sm ith Bldg. Grand Rapids, Mich.

FANCHON
THE

QUALITY
FLOUR

From Kansas

Judson Grocer Co.
The Pure Foods House 

GRAND RAPIDS, MICHIGAN

WHOLESALE DISTRIBUTORS FOR 
WESTERN MICHIGAN
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D E T R O IT  D ET O N A TIO N S.

C ogent Criticism  F rom  M ichigan’s 
M etropolis.

Detroit,. A ugust 4— L aura Pean 
Jibbey’s w orks have noth ing on a 
railroad tim e table when it comes to 
widely read w orks of fiction.

F rank  Smith, a G rand Rapids trav 
eling man, was arrested  for exceeding 
the speed limit last week. A nything 
faster than a walk is exceeding the 
speed limit in Grand Rapids.

H enry  A. Schw artz, of G rand Rap
ids, is to  become a D etro it citizen and 
m erchant within the next tw o weeks. 
Mr. Schwartz, who has been w ith the 
Spring Dry Goods Co. for over tw en
ty years, is to take over the m anage
m ent of the A. Lutticke D epartm ent 
S tore on M ichigan avenue. Mr. 
Schw artz leaves hosts of friends in 
Grand Rapids who will m ourn his loss 
from their com m unity, but will rejoice 
in the fact that he has accepted a be t
ter position and one that offers him 
g reater advantages. T h a t Mr. 
Schw artz will make good with a ven» 
geance is a foregone conclusion.

Eddie Sovereen (A. Krolik & Co.) 
lias hied himself hom ew ard to the 
city where life is w orth  living to re 
sume his acquaintance with his wife 
and children)’ W hile Eddie’s home is 
in D etroit, his te rrito ry  is, for the 
g rea ter part, in W estern  Michigan, 
which necessitates his being away a 
large portion of the time.

The traveling men who tell w hat 
salaries they com m and don’t get that 
much.

There is one retired  traveling man 
who is never forgo tten  and th a t is 
"Jim " Phillips, form erly of D etroit, 
but now residing in B arryton, where 
he is running a store in which he 
owns a half in terest, the firm nam e 
being M alm stone & Phillips. H ardly 
a day passes tha t Jim  Phillips’ name 
isn 't m entioned and his health and 
welfare enquired after. Jim ’s health 
which has been very poor for the past 
few years, has im proved w onderfully 
during his residence in B arryton.

Ed. Goulding, who has sold shoes 
in Michigan for a num ber of years, 
has accepted a position with H am ilton, 
Brown & Co., of St. Louis, M o , and 
will cover the N orthern  W isconsin 
territo ry  for them. Ed.’s sm iling face 
and droll m anners will be missed by 
those traveling men who will not be 
fo rtunate  to m ake the te rrito ry  w here 
Ed. will sw ing back and forth. He 
will, undoubtedly, select some good 
town on the te rrito ry  and move his 
family there—which will, indeed, be 
a sacrifice, after having tasted , the 
pleasures of living in D etroit.

Some fellows save their m oney for 
a rainy day, while o thers are content 
to  save an um brella for the occasion.

T he H otel Bailey, a t Ionia, has 
been purchased by Jas. I. W illiston 
and S. C. L. Brown and they have 
taken im m ediate steps to rem odel the 
place throughout. Am ong some of 
the im provem ents will be hot and cold 
running w ater in all room s, room s 
with bath, all bedroom s furnished 
with new burnished brass beds and 
walls and ceiling new ly decorated. 
W hen completed, the Bailey will be

one of the finest hotels in W estern  
Michigan. Ionia has needed this im
provem ent for some years, but Mr. 
Brown, who m anaged the hotel, was 
unable to make im provem ents, as he 
did not own the property.

W e would m ildly suggest th a t the 
Bulletin give the papers credit for the 
dope it copies from  them.

Billy Reed, village m erchant at 
Luther, sagely rem arks that the world 
is made up of two classes of people 
—kickers and m ore kickers.

C. A. Brubaker, the M ears hum or
ist. is certainly there w ith hum or stuff, 
but we wish to refer him to our De
tro it page of last week wherein we 
w rote a touching essay on “poetry," 
so-called.

Bill H azelton, the assistant or relief 
editor of T arg e t Talks, also main 
floorwalker for Edson, M oore & Co , 
and between tim es one of their lead
ing departm ent m anagers, says to al
ways keep a stiff upper lip—especially 
when shaving yourself.

The U. C. T. Bulletin will have 
some of. those pictures w orn out run
ning them so often.

F rank  Giddings, for a num ber of 
years with T. A. C arten, and W ill 
W inchell, w ith Bert Lam pkin, of 
Ionia, have handed in their resigna
tions and are going to open a new 
and beautiful clothing and furnishing 
goods store in their home town. Both 
W inchell and G iddings are young 
men, aggressive and very popular. 
Both have had splendid train ing  under 
good tu to rs  and know every phase 
of the business they are about to un
dertake. T he w riter bespeaks a 
brigh t future for the new firm.

T. A. Carten, of Ionia, is disposing 
of his clothing stock which he carried 
in connection with his large d e p a r t
m ent store  Mr. C arten will utilize 
the space th a t the clothing now oc
cupies by adding to his already ex
tensive line of dry goods and ready- 
to-w ear garm ents.

John Kasan, assistant to Je rry  
M oore, of Burnham , Stoepel & Co., 
is in Philadelphia on his vacation. 
Philadelphia, by the way, is a de
lightfully quiet place to spend a va
cation

Funny world this! Everybody “al
ways w anting w hat is no t.” Nearly 
every traveling m an is afflicted with 
m erchantitus and nearly  every m er
chant envies the traveling man and 
his position in the world.

Carl Seward, the genial purveyor 
of antiseptic decoctions and-m em ber 
of the d rug firm of S tram  & Seward, 
Ludington, is also there w ith the 
hum or stuff. H ere ’s one of C arl’s 
hum oretle ts: “Sad is the gink that 
knows it all and can find no one to 
tell it to .”

A fter w orking through  the different 
grades from  bell boy up, Max M iller 
finally graduated into the hotel m an
agerial class. Max has been appoint
ed m anager of the H otel S tearns, at 
Ludington, a position filled by F red 
Read for several years. T he appoint
m ent came after years of conscien
tious effort on Mr. M iller’s part and 
the boys of the traveling  bag ex
tend their best wishes to  him in his 
new and im portant position.

Glad hands in D etro it w aiting for

A. E. M cDermid, the jolly Columbia- 
ville m erchant.

L ight detonations from  D etro it 
this week.

Seismic d isturbances from  W estern  
M ichigan would possibly be nearer.

J. H. Lee was offthejobagain last 
week.

Bullen, of Lansing, Hopkins, of 
K alam azoo,*Pfander, of B attle Creek, 
all shy, too. O f course, when it na
turally  runs together w e’re no t to 
blame.

A nother genial m em ber added to 
the host of good fellows traveling 
through Michigan is J. H. Broomall, 
represen ting  the K eystone L ubrica t
ing Co., of Philadelphia, w ith a W est
ern branch in Chicago. T here  is a 
possibility th a t Mr. B room all may 
make his headquarters in Grand R ap
ids, a village in the W estern  part of 
the State. Mr. Broom all is ju st the 
kind of a man who boosts the percen
tage of the traveling m an’s stock in 
the eyes of the laymen. H e form erly 
worked in the offices of the com pany 
he represents.

L ast w eek’s grocery rep o rt in the 
T radesm an stated  tha t “cloves are 
low er.” And then people will growl 
over the high cost of living!

Louise Saeger, for a num ber of 
years in the m illinery and ladies’ 
ready-to-w ear business in Ludington, 
is going to close out her stock and 
open an up-to-date ladies’ furnishing 
goods store in A kron, Ohio. Miss 
Saeger is of “big league” caliber and 
should do well in A kron, which is a 
real live city. She will conduct the 
business in the Po rtage  H otel block.

D etro it Council, No. 9, continues to 
make preparations for the gigantic 
blow out and initiations on the even
ing of Oct. 18. One way to make the 
affair an ex traord inary  success is for 
every m em ber possible to bring in 
at least one application.

G otta ’no ther tram p le tte r returned 
to us, after having chased Bill Pohl- 
man all over Q overland. Please, Bill, 
send us a w ord of com fort. W here 
art thou, Oh, W illiam ?

W e feel we’re due to give the edi
to r  s blue pencil a little  exercise. 
M isery loves company, U ra Donald.

A person doesn’t necessarily  need 
to be an aviator in o rder to  be a high 
flyer.

I t 's  a poor musician who doesn’t 
blow his own horn.

T here are o ther ways of g e ttin ’ 
polished than by g e ttin ’ a shine on.

T he real optim ist is the guy tha t 
buys enough underw ear to open the 
season with—he is also the feller 
tha t does the business.

Prunes a t 20 cents a pound are th ’ 
real a ristocrats of th ’ b reakfast table 
these days.

A newly m arried  couple need not 
w orry about their eats for breakfast 
—there is generally  p lenty  of mush.

A ristocracy m ay be all right, but a 
m ongrel will m ake je s t as good sau
sage as a F rench poodle.

Fine feathers m ake fine birds, but 
chickens keep on laying the high 
priced eggs.

Lives of horses oft rem ind us,
As they pull their loads along.

I t  is much easier to  get there 
If our pull is only strong.

Good livers ofttim es wind up with 
bad livers.

H ouse the D etro it p itcher shut out 
New Y ork in a ball gam e recently. 
T he bleacherite rises up to  ask if the 
New Y orkers couldn’t hit a house.

T here are w orse th ings w ritten, 
. som etim es, than  “poetry .”

Jam es M. Goldstein.

News of the G rand Rapids Boys.
Grand Rapids, Aug. 4—L ast S atu r

day evening the travelers held their 
regular m eeting  with a good a tten d 
ance present. T he follow ing were ini
tiated in regu lar form :

Edw ard F. W ykkel, 143 W ealthy  
street, represen ting  W ykkel & Bow- 
ma, produce.

W illard J. K ingsbury, 524 Glen- 
wood avenue, with T ay lor Bros. Co. 
T herm om eter m anufacturers.

Charles T hom as Graffin, 529 F uller 
avenue, with Sargent-V an Burg Bas
ket Co.

I t  was announced th a t the U. C. T. 
picnic would be held at M anhattan 
Beach, Reed’s lake, A ugust 23. Sen
ior Counselor, O. W . S tark  gave the 
m em bers p resent some good advice, 
which was well received by all.

H arry  W inchester was reported  as 
having a nervous break down. H is 
physician advised him to take a long 
rest. W e all hope it will do him good 
and that he will soon be able to a t
tend to his regular duties. If  any 
of the m em bers can and wish to call 
and see H arry , he can be found at 
R eed’s Lake, near M iller’s landing.

A few m em bers were at the m eeting 
who had not attended  for over a 
year. All were glad to see them. 
Come again.

O w ing to the absence of F ranklin  
Pierce, Paul B erns acted as the offic
ial soaker.

Mr. H udson was present at the 
m eeting, and inform ed us tha t Mrs. 
H udson was im proving nicely and 
would be moved from the hospital to 
their home on Giddings avenue.

N. O. Brush was reinstated  at our 
last m eeting night. W e are glad to 
see you get back with a live bunch, 
even if Jim  G oldstein has left us.

N ext week we expect to be off 
the job, as we will be down to Spring 
Lake, try ing  our luck at fishing.

W m. D. Bosnian.

New C ounterfeit $5 O ut.
T he discovery of a new counter

feit $5 “Indian head” silver certifi
cate has been announced by Chief W . 
J. Flynn, of the U nited S tates Secret 
Service. T he spurious note appar
ently is p rin ted  from  crudely etched 
plates on fair quality bond paper, 
with ink lines to im itate the silk fiber 
of the genuine. T he Indian po rtra it 
is very poor and on the back of the 
note, g rass green in color, little  a t
tem pt has been m ade to im itate the 
lathe work. Chief F lynn said the 
counterfe it should not deceive the 
ordinarily  careful handler of money.

DEAluOTHINGfi
GrandRap/ds, M/ch\.
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5,000 YEARS AGO
So scientists tell us, wheat was a Lily—a flower, not a grain.

A Lily has always been the emblem of purity, and no food can be 
purer than flour made under proper conditions.

From the time of its start the wheat kernel is protected from dust and 
dirt of the field by a tight covering.

It grows high above the ground.

When it is harvested it is still protected by the branny shell until it 
reaches the grinding rolls of the mill.

How appropriate then is the name

LILY W HITE
“ The Flour fhe Best Cooks Use”

When you consider that Lily was the original name for wheat and is the 
emblem of purity.

In our milling process we maintain this record for purity strictly. We 
not only thoroughly clean the shell of the wheat, but we take it off com
pletely, leaving only the pure white meat of the wheat to be made into 
flour.

All this is done by enclosed machinery. After the wheat starts on its 
long journey through the mill no hands touch it.

It reaches your home in sanitary sewed sacks, perfectly perfect, 
pure flour.

VALLEY CITY MILLING CO.
G R A N D  R A P ID S , M IC H .

T his is a rep roduction  of one o f the  advertisem ents appearing in the daily papers, all of w hich  help the  retailer to  sell Lily W hite Flour.
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! 1 I f DRY GOODS, "1 I I The Sweater Coat
); â FANCY GOODS NOTIONS j

Has become an all the year round
proposition, and the whole family.
from little Mary and Tom up to

A N ecessary R estric tion  on the R e
tu rn  Privilege.

W ritte n  fo r th e  T rad esm an .
“No Bedding Exchanged nor Sent 

O ut on Approval. T his R estric tion 
is fo r the P ro tection  of O ur Cus
tom ers.” T he above notice is post
ed conspicuously in the bedding de
partm ent of a large dry goods store 
—a store which freely allows the 
custom ary exchange of m ost kinds 
of goods.

In ano ther store in ano ther city 
the follow ing notice is to be seen: 
“ No Bedding Exchanged th a t has 
been K ept over N ight.”

If you have no sim ilar regulation 
in your store, now is the time to 
give the m atter thought and a tten 
tion. True, you will not be selling 
much bedding during July  and A ug
ust, but the fall season and cool 
nights will be here alm ost before you 
know it. If  you w ant to establish a 
new rule, it will be well to determ ine 
upon it now.

In this m atter as in m any others, 
the proper criterion  is the custom er’s 
point of view. Put yourself in the 
place of the person who is buying 
from  you. If you were buying bed
ding for your own use w ouldn’t 
you like to know absolutely that you 
get it ju st as fresh and clean as it 
was when it left the m anufacturer— 
that by no possibility has the m at
tress on which you stretch  your 
w eary frame at night, o r the blanket 
or com fortable which gives you nec
essary w arm th, been in some one’s 
else house for a longer or sho rter 
period of time, amid the dirt, filth 
and foul odors which, unfortunately, 
abound in m any homes, and the dis
ease germ s which you very readily 
can imagine as existing w henever 
you see th a t p roper precautions 
against possible infection have not 
been taken?

You may be sure th a t your cus
tom ers, or as m any of them  as are 
intelligent, well-read people, are just 
as fastidious in their preferences and 
requirem ents as you are.

A regulation like either one of the 
two given above, thoroughly  and 
conscientiously carried out, ought to 
increase ra ther than diminish the 
sale on bedding, and also add m a
terially  to a m erchan t’s reputation  
for carefulness and reliability. As 
with any o ther new rule tha t is being 
laid down, pains should be taken to 
explain to  custom ers the necessity 
for its existence and the advantages 
that will result from  its enforcem ent. 
Much depends upon this being done 
pleasantly  and tactfully. O ne m an 
will sta te  such a regulation with 
harsh  brevity, perhaps m ost unw ise

ly adding a touch of sarcasm . T he 
custom er very naturally  feels re 
buffed. A nother man, taking the 
same identical rule, will give a friend
ly little chat regarding it, explain all 
its w hy’s and w herefore’s, and, as a 
result, have his custom er entirely  
convinced of its im portance, and 
m ore firmly loyal to  the sto re  than 
before.

O f the two rules quoted at the be
ginning, the one allow ing no ex
change w hatever of bedding, and the 
o ther perm itting  exchange only on 
the day of purchase, the first is un
doubtedly the b etter and will work 
out m ore satisfactorily. Allowing 
the retu rn  of bedding during the 
day it is purchased will often prove 
of no possible advantage to the 
buyer, as when it goes several miles 
into the country, or is sent out to 
the home of a city custom er late in 
the afternoon. If  a change w ere 
found desirable it could no t be made 
th a t day.

P erm itting  any exchange w hatever 
lessens the force of the rule as an 
appeal to the preferences and even 
to the prejudices of custom ers who 
are up on the subject of sanitation.

T here  really is no good reason 
why exchange of bedding ever 
should be allowed. A proper selec
tion can be made a t the store just 
as well as a t the hom e of the buyer. 
A little  cam paign of education soon 
will align the patrons of your store 
on the righ t side of th is subject. I t  
will be necessary, particularly  in the 
beginning, to see to it th a t the pur
chaser ge ts the correct size of a r
ticle. Given the dim ensions of bed
stead and springs, the salesperson 
ought to know the size of m attress, 
com fortable o r blankets tha t will be 
required.

Any dry goods m erchant will read
ily see th a t cu tting  out the re tu rn  
privilege in th is line of goods will 
p ro tec t him from  being imposed 
upon by unscrupulous persons who 
m ay be tem pted to buy ex tra  bedding 
because of the com ing of a guest, 
and then, after the occasion for its 
use is over, re tu rn  the goods as un
satisfactory  on some trum ped-up p re
text, and dem and the m oney back 
or o ther kinds of articles in ex
change. T here can be no doubt th a t 
such practices as th is ocasionally 
are resorted  to.

T he protection  of the custom er is, 
of course, the argum ent to be put 
forw ard. I t  can easily be shown 
th a t there are m ost excellent reasons 
why bedding should not, of all 
th ings, be given into the possession 
of a person who is no t to  be its per
m anent owner. H osiery, underw ear,

Coat for out of door sports.
Owing to the big shortage last 

season in Sweater Coats, we have 
bought a large stock, covering the 
leading styles in the heavy plain 
stitched goods, in Oxford, Cardinal 
and Tan, at prices you can sell to 
the consuming trade, from 50 cents 
up to seven dollars.

Your mail orders will have care
ful attention.

G ran d  R ap id s D ry  G oods Co.
E xclu sively  W holesale

Grand Rapids, Michigan

W E  HAVE TH EM
Plenty of Misses’ tan fine ribbed hose to sell 

at 15 cents. Also plenty of children’s heavy 
I & I ribbed black hose to sell at 15 cents. These 
items have been very scarce.

Paul Steketee &  Sons
Wholesale Dry Goods Grand Rapids, Michigan

T c t - x a c

The Standard Line of Gloves and Mittens which 
you will want to see before you buy.

WRITE FOR SAMPLES
WE WILL SEND THEM BY PREPAID EXPRESS

The Perry Glove and M itten Co. Perry, Mich.
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or ever a tub dress tha t comes from  
a sto re  a little soiled and bearing  a 
slight suspicion that it has been 
tried on by some one no t a model of 
personal cleanliness, can be laun
dered and made clean as ever. N ot 
so with bedding. A m attress can 
not be w ashed; blankets and com 
fortables are never so nice after they 
have been put th rough the suds.

Because certain item s of apparel 
adm it of laundering bette r than bed
ding, and for th a t reason a rule bar
ring their exchange is no t quite so 
im perative, it is not to  be inferred 
that the least evidence of having 
been w orn even for a few m om ents 
by some other person is not a se ri
ous detrim ent to the attractiveness 
and selling quality of any garm ent. 
Some m erchants are now wisely 
m aking it a rule no t to exchange 
articles of w earing apparel th a t have 
los't the original c reasing - so as to 
show th a t they have been tried  on. 
Perfect cleanliness, both as a m atter 
of health and of m ental satisfaction, 
is daily becom ing the ideal of m ore 
and m ore peopde. T he same ten 
dency tha t has made the individual 
towel and the individual drinking cup 
everyday necessities, and which gives 
the toothbrush  sold in a sealed pack
age the preference, will make itself 
felt further. I t  is not too much to 
expect th a t very soon conformity- 
with advanced ideas of cleanliness 
and with up-to-date precautions 
against the spread of contagious dis
eases will make necessary m any re
strictions on the re tu rn  of goods—a 
privilege which, in the effort to make 
everyth ing sa tisfacto ry  to the cus
tom er, has been sadly abused. These 
restric tions may come about through 
the dem and of the custom ers them 
selves. Fabrix.

Premium Giving Results in Smash
ing Business.

W ritte n  fo r th e  T radesm an .
Prem ium  giving is one of the many 

hundred ways in which a re ta iler can 
be badly burnt. Prem ium  giving is 
probably no m ore dangerous than 
one-half the o ther w ays in which a 
retailer can injure himself, but it is 
peculiar in being able to  extend its 
unfortunate  influence to o thers than 
the retailer w ho gives the prem iums.

W hen a retailer overstocks or buys 
too far in advance o r fails to  use 
price tickets or buys in quantities too 
large for him to handle, he hurts no 
one but himself. T he dangers do not 
extend to his next door neighbor or 
to his com petitor across the street. 
H is own store may fall down, but 
trade in general will feel no effect.

Prem ium  giving, however, is like an 
epidemic of diseases—apt to  carry 
sickness and injury to everybody in 
an entire district.

Prem ium  goods are not dangerous 
in them selves. Prem ium s can p ro 
m ote business, if rightly  used, but 
on account of the unfortunate  ten 
dency m any m erchants have of over
doing m atters, they pass on the de
terioration  to num bers of stores. They 
are like m any kinds of wholesom e 
food—good in m oderate quantities, 
but poisonous if used too abundantly.

A certaifi tow n m ay be progressive,

its business stree t lined w ith stores 
which are healthy, possibly w ealthy 
and wise. Suddenly one m erchant in 
the town conceives the idea of g e t
ting  the lion’s share of the trade  by 
offering to give som ething for no th 
ing. T h a t is to say, people think that 
he gives som ething fo r nothing. He 
advertises the fact th a t m erchandise 
may be secured free of charge at his 
store  and com poses a slogan like 
“ Furnish  your hom e free of charge.” 
Then, w ith every purchase of so much 
m erchandise, he gives tickets entitling  
custom ers to a chance on certain 
household articles.

T his action on the part of the p re 
mium giver is advertising, but adver
tising  has a m illion different form s 
and all of them  are no t helpful A 
m erchant would be advertising if he 
installed a fog horn on top of his 
store and then tied the w histle cord 
down. A m erchant is advertising 
when he pretends to give som ething 
for nothing. O f course, o ther m er
chants realize th a t the cost of the p re
mium is added to  the price of the 
m erchandise and th a t the prem ium  
giver has m erely sta rted  a disguised 
sort of price-cutting.

If o ther m erchants keep their bal
ance—and they seldom do—the pre
mium giver is allowed to cut his own 
th ro a t and his efforts effect no one 
bu t himself. But nine tim es out of 
ten o ther m erchants jum p to the con
clusion th a t the prem ium  giver is un
derm ining their own business and that 
they  m ust im itate him in o rder to  p re 
serve the ir own in terests. T hey pick 
out, therefore, m erchandise to  give 
away which is a little m ore valuable 
than  th a t given out by the prem ium  
m erchant, and cut-price com petition 
begins in earnest. T he consum er 
sits back, of course, and w aits to see 
which m erchant will sink the deepest 
and then goes to  the m an who gives 
the m ost for nothing. Prem ium s are 
good advertising, because nine con
sum ers out of ten w ant to get som e
th ing  for nothing. T hey cluster w her
ever “free" signs are stuck up.

F rom  the m erchan t’» standpoint, 
prem ium s, if used in a single com 
m unity, are decidedly no t helpful. 
Succeeding articles will endeavor to 
give a few cases of business-sm ashing 
which took roo t originally  in prem ium  
giving. A nderson Pace.

Never Fail to U se Your Head.
If a m an would be a w inner, w heth

er he’s a clerk o r a tinner, w hether 
he’s a butcher, banker, o r a dealer 
in rye bread, he m ust show his brains 
are bully, he m ust understand it fully 
th a t a man can’t be an Eli if he does
n ’t use his head.

T here  was old m an H iram  H orner, 
once located on the corner, w here he 
sold his prunes and codfish and dried 
apples by the pound; he was always 
m ighty busy; it would fairly  m ake 
you dizzy ju st to  w atch old Uncle 
H iram  as he chased him self around. 
H e got down when day was breaking, 
alw ays ready to be raking in the pen
nies of the people if they  chanced to 
come th a t w ay; he was everm ore on 
duty, till the m idnight w histles, 
tooty, sent him home, w here he'd 
be fussing to begin ano ther day.

Y et old H iram  soon was busted, and 
and you’ll see him now, disgusted, 
w hacking m ules in w orthy effort to 
attain  his daily bread; he was diligent, 
deserving, from  good m orals never 
sw erving, but he lost his grip in 
business fo r he didn’t use his head. 
H e was alw ays overloaded w ith a lot 
oi junk corroded, he was always 
short of goodlets th a t the people 
seem to need; he would tru st the dead 
beat faker till he’d bad bills by the 
acre, and he’s now at daily labor, 
w ith his w hiskers gone to seed.

T here is T heodore P. Tally, in his 
store across the alley; you will see 
he takes it easy, not a button  does 
he shed; you can hear the wheels re 
volving in his brow  while he’s resolv
ing to get rich by draw ing largely on 
the contents of his head.

I t  is well to use your fingers b lithe
ly while the daylight lingers, it is well 
to use your trilbys with a firm and 
active tread, it is good to rustle daily, 
doing all your duties gaily, but in all 
your divers doings,

Never fail to  use your head.—W alt 
Mason in B utler W ay.

A Devilish Bit of a Joke.
One of the salesw om en of a fash

ionable m odiste shop longed for the 
beautiful new satin  w aist ju st placed 
on sale. W hen not busy with a cus
tom er she would stand before the 
coveted w aist and adm ire it.

The tem ptation  was becoming 
stronger, when finally, w ith all the 
courage she could sum m on, she 
turned her back upon it. exclaim ing: 

“Get thee behind me, Satin!"

L o w est
Our catalogue is "the 
world’s lowest market” 
because we are the larg
est buyers of g e n e r a l  
merchandise in America.

And because our com
paratively inexpensive 
method of s e l l i n g ,  
through a catalogue, re
duces costs.

We sell to merchants 
only.

Ask for current cata
logue.

Butler Brothers
New York Chicago 

St. Louis Minneapolis 

Dallas

CHICAGO
BOATS

Graham & Morton 
Line

E v e r y  N ig h t

Established in 1873 

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

T H E  W E A T H ER LY  CO.
218 Pearl S treet G rand Rapids, Mich.

Safes That Are Safe

SIMPLY ASK  US 
“Why do your safes save their 

contents where others fail?" 
SA FE SAFES

Grand Rapids Safe Go.
Tradesman Building
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The New Science of Shoe Retailing. 
W ritte n  fo r th e  T radesm an .

F ourth  Paper.
T he im provem ent of the represen

tative shoe window is a part of the 
general progress of com m ercial arch
itecture.

Not only the window but the entire 
front of the store has been m odern 
ized.

T he in troduction  of large plate 
glass w indows to take the place of 
sm aller panes of glass set in fram es 
of wood m arks a p ro test against 
darkness and ugliness in the m odern 
store.

Plate glass, ornam ental iron and 
o ther structu ral m etals, glazed tiles, 
fancy bricks, hard w oods in finishes 
show ing the grain effects etc., are 
the m aterials th a t figure m ost prom 
inently in the construction of m odern 
store fronts.

But the windows of the shoe store 
are the main features with respect 
to the front.

M odern shoe windows are built with 
reference to  the natural eye-focus. 
T he floors of the windows have been 
low ered and the old-fashioned high- 
built window has been cut down. O b
servation will readily convince you 
tha t people do tjot tilt the head to 
glance up to  exam ine objects in a 
window unless there should be some 
strong  reason for so doing. I t  is 
easier to glance down than to look 
up.

So shop windows are built low er— 
the exact height of the floor being 
determ ined by the character of the 
m erchandise to be displayed.

As there is an advantage to the 
observer in seeing the shoe at differ
en t elevations, stands or shelf a r
rangem ents are used to good effect. 
In the construction of window fix
tu res for shoe trim s wood has come 
to be a strong  rival of m etal and 
glass; and ju st now the shelf arrange
m ent, in plate glass o r in wood, is 
deservedly popular and decidedly 
fetching.

T he floor and back of the shoe 
window are now com m only made of 
some good cabinet wood and finish
ed so as to  show up the fine grain 
effect of the m aterial used. W hile 
the initial cost of oak, m ahogany and 
maple floors and paneled backs is 
g reater, there is less expense in trim 
ming, due to  the saving on floor cov
erings and draperies which, if used, 
m ust be replaced from  time to time.

T he window of a shoe store is a 
m iniature theater. Shoes are the 
actors, the floor is the stage, stands, 
shelf arrangem ents and decorative 
devices are the stage accessories

whereby scenic effects are produced 
on the audience, passersby.

The progressive—i. e. the scientific 
—shoe m erchant has come to realize 
the trem endous value of a ttractive 
windows. Considered in the light of 
an advertising medium the shoe store 
window possesses some unique feat
ures. It is the medium in which the 
dealer is not required to pay for his 
waste circulation. I t  is the one m ed
ium—with the exception of the house 
organ, if the dealer issues one, and 
his direct m ailing—devoted exclusive
ly to boosting  the one dealer’s wares. 
And it is pulling all during  daylight 
hours, and, if properly illuminated, 
far into the night.

Shoe m erchants spend goodly sums 
on the im provem ent of their store_ 
fronts, taking care to provide them 
with elegant windows. And the m o n 
ey thus spent is considered a profit
able investm ent.

W ith  properly constructed  windows 
equipped with suitable window fix
tures, the shoe m erchant is in a posi
tion to stage footw ear trim s of such 
in terest and charm  as to claim the a t
tention  of the m ultitudes, thereby 
prevailing upon m any of them  to di
rect their footsteps inw ard th a t they 
may have a nearer view of the styles 
th a t have particularly  im pressed 
them.

In  o rder to secure novel and strik 
ing m ethods of displaying footw ear 
styles som ebody about the p rog res
sive shoe store m ust necessarily de
vote a good bit of time to studying 
and experim enting with new a tten 
tion-getting  devices, decorative feat
ures, and tricks of arrangem ent. A r
tistic w indow -trim m ing has long 
been recognized as an essential part 
of scientific m erchandising; and the 
progressive shoe dealer cannot af
ford to  neglect the splendid oppor
tunities la ten t in his windows—the 
“eyes” of his store. Cid McKay.

Great Season for W hite Shoe—Fall 
Features.

Predictions which w ere freely made 
in the early part of the year th a t ' 
th is would prove to  be a g rea t season 
for white footw ear have proved to 
be correct. W hile white shoes have 
been grow ing in popularity  for sev
eral years it has been m ore than  ever 
im pressed upon dealers during  the 
p resen t season th a t they  are no long
er a fad, but have come to stay  as 
one of the staple articles in w om en's 
wear. As long as w hite dresses are 
w orn w hite shoes will be in dem and 
and that, probably, m eans forever

A feature of in terest in connection 
with the p rogress of the year is the 
grow ing dem and for p a ten t leathers.

F o r some tim e past they have been 
g reatly  neglected, but there  is a re 
tu rn  to  favor in th is line which is 
exceedingly noticeable.

W liat will your store  have on its 
shelves to  open up the fall business? 
W ill it have shoes th a t will have a 
ready sale in your com m unity in their 
p roper proportion?

T hey will have a ready sale if the

shoes have been bought with the 
needs of the im m ediate com m unity

The “ Bertsch”  Shoes Are the
Rightly Made Medium Priced 

Shoes for Men
The BERTSCH shoe is so honestly made and so sen

sible and practical in design and character, that it 
insures the dealer against loss. IT I S' A SELLER, and 
when sold its qualities so impress the wearer that he 
w ill want no other.

Have you seen the line lately? If  not, send card for 
salesman with samples. BECOME A B E R T S C H  
DEALER THIS YEAR.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
GRAND RAPIDS, MICH.

ROUGE REX SHOES
N o. 494

Durable
Pliable
Comfortable

Three qualities that make work shoes satisfy, and bring repeated sales 
and continuous profits to the retailer.

No. 494 is made of A-No. 1 Veal Stock with half double sole, standard 
screw and full bellows tongue; vamp triple stitched with strong linen thread.

No. 494 is a sure seller, and typifies the entire line of Rouge Rex 
Shoes in quality of stock and workmanship.

Let us send our salesman with samples.

HIRTH-KRAUSE CO.
Hide to Shoe

Tanners and Shoe Manufacturers 
Grand Rapids, Mich.
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specifically in mind, providing, how 
ever, they have some N ational as
surance back of them  that will make 
them  acceptable in m any other com 
m unities. Localized styles as such 
have dim inished to  a minimum, for 
the public is to-day largely influenced 
by styles that are really N ational in 
character.

T hus a store will have recede flat 
lasts am ong its best sellers, and on a 
parallel standing, high heels and half 
high toes. T he dem and for each 
comes through the public’s recogni
tion of the fact that w hat is accept
able in such cities as Boston, New 
York, Philadelphia, P ittsb u rg  and 
Chicago is the m ore acceptable in 
the little  cities and tow ns all over 
the country.

W ith  these points in m ind the fol
lowing analysis is made of the p ro 
portions of styles and m aterials that 
will be found in the opening fall shoe 
stocks of thousands of shoe sto res in 
the country. I t  is an analysis com 
piled from  data obtained from  shoe 
salesm en who have just com pleted 
their trips with fall samples. The 
filled o rder is the best tes t of the 
character of the styles to be carried 
and is positive index of w hat will be 
generally  shown this fall.

T he “L ast” Comes First.
E arly  in the seas.on the last m ak

ers received assurances th rough  or
ders placed th a t the fundam ental 
characteristics of the fall lasts would 
be 45 per cent, on the broad shapes, 
:S0 per cent, on the recedes and 25 
per cent, on the m edium  high toe 
and sw ing lasts. T his com pilation 
ensures to broad heels, shanks and 
soles the prem ier position in point 
of percentages and implies stability, 
streng th  and service as the keynote 
of fall shoe sale campaigns.

The continued streng th  of the re 
cede m arked its extension out 
through the country  into the sm aller 
cities and towns, and with but p rac
tically little  abatem ent in the dem and 
in the big cities. T hen the half-high 
the dem and showed th a t it was a type 
of shoe that would be hard to rele
gate to the place now occupied by the 
one season “R hino” high toe. I t  is 
too sensible to be cast aside in a sea
son.

To give assurance th a t a style will 
sell to women is a little  m ore difficult 
in point of actual sta tem ent of per
centages than  in m en’s footwear. 
M en’s shoes are steadier and vary 
less. O rders show, however, that re
tail buyers did no t take so kindly to 
the low, flat, E nglish effects much 
heralded last M arch as the winner 
for fall. T he resu lt of their judg 
m ent simply reaffirms the early s ta te 
m ent th a t w om en’s shoes on the so- 
called English types should be pu r
chased carefully.

I t  is not every com m unity in the 
U nited S tates that will buy eagerly 
a shoe of radical nature and partic
ularly one that in no sense dim in
ishes the appearace of size of the 
foot.

If you would enjoy the fru its of 
your eventual success, don’t use up 
every bit of physical streng th  you 
possess in achieving that success.

BAN KR UPTCY M ATTERS.

Proceedings in Eastern District of 
Michigan.

D etro it. Ju ly  29—In  th e  m a tte r  of 
Adolph Escoff, b an k ru p t, D e tro it. O rder 
en te red  confirm ing s tip u la tio n  w hereby  a 
ce rta in  rep lev in  s u it  b ro u g h t by one of 
th e  p e titio n in g  cred ito rs  fo r th e  recovery  
of c e rta in  sto v es  is fo r th w ith  d ism issed  
w ith o u t co sts ; th e  s toves  replevined  to  
be tra n sfe rre d  to  th e  tru s te e  in  b a n k 
ru p tc y  fo r th e  benefit of th e  e s ta te  in 
b a n k ru p tcy  and  th e  b a n k ru p t and  th e  
c h a tte l m ortgagee  re lease  all c laim s to  
th e  s toves  and  th e  m o rtg ag ee  ag ree s  not 
to  file a n y  claim  a g a in s t th e  e s ta te ;  th e  
p e titio n in g  c red ito rs  a n d  th e  tru s te e  also 
ag ree  n o t to  file an y  s u it o r c laim  ag a in s t 
land  c o n tra c t in te re s t  of b an k ru p t and  
no t to  ta k e  an y  ac tion  ag a in s t Mollie 
W ilner fo r recovery  of alleged p reference  
o r to  recover $400 paid  th e  m ortgagee  on 
p a r t ia l  fo reclosure of m ortgage.

In  th e  m a tte r  of F ra n k  X. Clore, b a n k 
ru p t, D etro it. F in a l m eeting  of cred ito rs  
held. F in a l ac coun t of tru s te e  approved  
an d  allow ed a s  filed. D w yer & D w yer 
allow ed th e  sum  of $35; th e  tru s te e  and  
rece iv er allow ed th e  fu ll s ta tu to ry  fee. 
O rder en te red  th a t,  a f te r  p ay m n t of a d 
m in is tra tio n  expenses, th e  b alance  be 
paid  a s  a  firs t and  final d iv idend  and  th e  
e s ta te  be closed.

In  th e  m a tte r  of th e  pe titio n  of A nna 
W . F o rb ts , et. al., to  have  M ax J . F e ld 
m an  a n d  P e te r  M oskow itz, co p a rtn e rs  as 
M ichigan C ap Co., ad ju d ica ted  b an k ru p t. 
H ea rin g  on o rd er to  show  cause w hy  com 
position  should no t be confirm ed. H eld 
pend ing  e lapse of period  w ith in  w hich 
opposition to  confirm ation  m ay  be m ade.

In  th e  m a tte r  of L em uel S. S illiphan t, 
b an k ru p t, D etro it. A d jou rned  h ea rin g  on 
offer of com position. F iled  accep tances  
of offer. H e a rin g  ad jo u rn ed  to  A ugust 
12. W a iv er of claim s and  p ay m en t of 
d iv idends filed.

In  th e  m a tte r  of Jo h n  R aid ing , b a n k 
ru p t, D etro it, a  c a rp e n te r. V o lun ta ry  p e 
ti tio n  an d  schedules filed. O rder of a d 
ju d ica tio n  en te red  an d  re fe rre d  to  R ef
eree  Jo slyn  fo r fu r th e r  p roceedings. T he 
b a n k ru p t schedu les secured  liab ilitie s  as  
follows:
M errill B. M ills, D etro it, secu red  by

land  c o n tra c t ................................$3,400.00
C harles  D aske, secu red  by m tge. 1,800.00 
an d  unsecu red  claim s a s  follow s:
Schm eid S ism an  Co., D e tro it . . . . $  36.90 
H ugo T .andenm acher, D e tro it . . . .  50.00
J . R. G lading, D e tro it ..............   10.00
F le tch e r H a rd w a re  Co., D e tro it . .  11.32
G regg H ard w a re  Com pany, D e tro it 34.38
H u eb n e r M nfg. Co., D e tro it ..........  297.18
P en in su la r  S tove Co., D e tro it ----- 132.00
P ittsb u rg h  P la te  G lass Co., D e tro it 48.00
F . J . H oltz , D e tro it ........................... 12.93
R udolph K aed ing , D e tro it ..............  71.20
Theodore W uestw ald , D e tro it . . . .  35.00
G ust B eyer. D e tro it ........................... 8.00
Gidley & Allen, D e tro it ....................... 27.59
G eneral Eleel. E n g rg . Co., D e tro it 27.00 
G race H a rb o r  L u m b er Co., D e tro it 8.24 

T he b a n k ru p t schedu les tw o  p arce ls  of 
rea l e s ta te  in  D etro it of th e  value  of 
abo u t $8,300, b o th  held by th e  en tire tie s  
and  su b je c t to  th e  land  c o n tra c t and 
m o rtg ag e  above re fe rre d  to. P ersonal 
p ro p erty  consis ts  of fu rn itu re  claim ed as  
exem p t $250; tools (exem p t) $50; accoun t 
receivable, $50; an d  paid  h is  a t to rn e y s  
$35.

Union Strikers Heavily Penalize 
Patterson.

P atterson , N. J., Aug. 4—W ith  the 
silk mills of this city again in oper
ation to-day, after one of the m ost 
rem arkable strikes in the h istory  of 
the Nation, estim ates on the cost of 
the 149 days of the industrial war 
are being placed at $10,000,000.

T he loss in wages to  the 25,000 op
eratives is placed at $5,000,000, while 
the em ployers sacrificed an equal 
am ount. In  addition to these, land
lords also suffered heavy financial 
setback, fully 1,200 tenan ts failing to 
pay ren ts from  two to  five m onths. 
M any small sto res w ere com pelled to 
close and the departm ent sto res and 
o ther large firms w ere forced to make 
reductions in their w orking forces.

The Clerk W-^s Versatile.
A woman w ent into a G rand R ap

ids hardw ore store the o ther day and 
said to the clerk: “I would like three 
ounces of carbolic acid, please.”

For a m om ent the clerk was a 
little  stum ped, but he recovered him 
self quickly and answ ered the w om an: 

“Madam, th is is a hardw are store 
—er—and we carry  a fine line of 
razors and revolvers.”

Read the Details of This Strong Shoe
7 L  M ichigan  s_ U  

*  Dairymans
12 Iron Oak Out Sole.

A G enuine Unsnuffed Veal 
Calf Skin.

Gambier Tanned.
G enuine G oodyear W elt.

Sole
Leather
Counter

Full
Gusset

All
Leather
Heel

Full
Vamp

Flexible

The Plain Toe is Number 2001 ) . « p
The Cap Toe is Number 2000 \ 31  

Less 10% in 10 days. Or net $2.25 in 10 days w ith no discount or time.

GRAND RAPIDS SHOE & RUBBER CO.
The Michigan People Grand Rapids

of forty-nine years in the trade enables us to de
liver you the goods that make you money and 
satisfy your customers.

We go everywhere for business.

Rindge, Kalmbach, Logie & Co., Ltd. 
Grand Rapids, Mich.
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T he K nack of Being an A greeable
Guest.

W ritte n  fo r th e  T rad esm an .
H ere are two women. Both have 

the g reat fundam ental v irtues— all 
the tra its  of character that are really 
w orth  m entioning. Both are good, 
honest, intelligent, industrious, pur
poseful, generous, self-abnegating. 
Apply all known standards and you 
can not say tha t the genuine excel
lencies of the one outw eigh in the 
least those of the other. Both would 
furnish equally adm irable tim ber for 
an epitaph or an obituary. But if 
one of them  w rites you she is coming 
for a little visit, you look forw ard to 
it with pleasure, you keep her as 
long as you can, and after she is 
gone you rem em ber the time of her 
presence with joy. W hile with the 
other, after she announces she is 
coming, you dread the day of her 
arrival; when she finally goes, you 
give a g reat sigh of relief and thank
fulness; and during all the tim e she 
is with you, you keep thinking, in 
as fitting a fram e of mind as you can 
command, of that place in the Bible 
w here it says “O Lord, how long?"

If  you w ant to  be the righ t kind of 
a guest and not the w rong kind, 
when you go visiting it is a good rule 
to  stick p re tty  well to  your own kind 
of folks, to  the people who, as to 
the great basic th ings of m orals and 
belief, th ink  p re tty  much as you do. 
B irds of a feather, you know.

W e will say you have been raised 
after the stric test m anner of o rth o 
dox believers, and have very rigid 
views about Sabbath keeping, am use
m ents and dress. You have acquaint
ances whom  you like but who you 
feel are follow ing too much after the 
pom ps and vanities of this wicked 
world. T hey invite you to come for 
a week. You don’t w ant to  com 
prom ise your principles and you don’t 
need to—not fo r a m om ent. Ju s t 
stay away.

Perhaps you have an idea that you 
m ight “reach” them  and set them 
right, o r a t least get them  to  th ink
ing ju st as you do. But the chances 
are that you would not. “Fools rush 
in where angels fear to  tread .” T hat 
m ost difficult and delicate task of 
lifting a soul to a higher plane, or 
giving to ano ther a clearer vision or 
a saner point of view—it is rare  in
deed th a t the guest of a few days 
possesses the tac t and discernm ent to 
perform  it, particularly  if she is one 
who goes at it w ith set purpose, with 
malice afore thought, so to  speak.

If you try  to make a visit of any 
length  in a home w here the stand
ards of righ t are different from  your 
own, you will no t be able to enjoy

a'nd share in the entertainm ent p ro 
vided, and both you and your friends 
will be m ost uncom fortable. Rem em 
ber th a t people invite you for your 
society, not for the good you can do 
them.

So when you are a guest, don’t put 
on the w ar paint of the reform er. 
Don t set up to teach. The woman 
whom you visit m ay no t know lo ts of 
things about which you have expert 
knowledge, but you can be sure she 
is not so helplessly and hopelessly 
ignorant th a t she will thank any 
o ther woman to come into her house 
and tell her how.

As has been suggested, go only 
where you need do your conscience 
no violence for courtesy 's sake. Be
ing with perfectly  safe people, if you 
are naturally  of a positive turn, it 
will be a good th ing  if you have left 
at home about three quarters of your 
force of character. As to your se t
tled opinions and .convictions regard 
ing small m atters, it m ay be well to 
settle them  so deep they w on’t come 
to the surface during your stay. F o r
get your own affairs for the time and 
en ter into the life of your friends.

A daptability, the rare  faculty of 
quick and easy ad justm ent to people 
and circum stances, is the surpassing 
grace of the guest. Y our hostess 
puts up for everything else th a t goes 
to make the visit a success—the 
carefully arranged home, the concert 
and theatre  and lecture tickets, and 
all the “eats” and the trea ts provided 
in your honor and for your pleasure; 
but you, being the guest, m ust fu r
nish the adaptability.

Y our hostess herself m ay be m ore 
than willing to bend her own wishes 
to your preferences, but she has so 
m any th ings to  reckon w ith th a t 
can’t be bent in the least. Possibly 
an inflexible husband is one of them, 
who insists th a t six-th irty  shall be 
the fam ily b reakfast hour, and th a t 
every living soul under the roof m ust 
be in bed a t a quarter to ten. Sub
m it cheerfully to all such rules and 
regulations. M aybe the husband is 
am enable to reason, but the children 
are a little  spoiled, or the hired girl 
is tyrannical. D on’t try  to set these 
m atters stra igh t; ju st adapt yourself 
to them. I t  is far easier for you, one 
individual, to  conform  to the ways of 
the household, than for your hostess 
to m ake a large and headstrong 
household conform  to  your ways.

You have seen persons who con
sider adaptability  a weakness. T hey 
are bound to please them selves, re
gardless. A man of this type who 
is an habitual sm oker will go into a 
home w here the use of tobacco is 
looked upon with a kind of ho rro r—

alm ost as a high crime like arson or 
m urder. By the hour the obtuse 
boor will offend sensitive nostrils 
w ith foul-sm elling fumes, and con
stan tly  ou trage exquisite tidiness by 
leaving about on tables and m antels 
cigar stubs and dirty, ash-spilling 
pipes.

N ot all men are so, nor are men 
in general less willing to  adapt them 
selves to the ways of o thers than 
women. W e all know Miss Prism - 
prune who, clad with im m aculate 
daintiness, goes to visit at a home 
w here there are little  ones and much 
hard work, and things have to  run
som ew hat at loose ends. Miss P ------
acts as if she would like to scrub the 
doorknobs before taking hold of 
them , and has been seen to dust a 
chair—not furtively either—before 
risking her spick-and-span person 
upon it. Of course her poor hostess 
is throw n into agonies of sham e and 
humiliation.

W hen two or th ree or m ore try  to 
pay a visit together, the chances are 
th a t at least one of the party  will be 
lacking in adaptability  and so break 
the charm  for all, hosts as well as 
guests. Children are no t old enough 
to  adapt them selves to  the w ays of 
a strange household, and are often 
ra th er inconvenient and unm anage
able as guests.

Surely no m other should leave chil
dren in irresponsible hands m erely 
because they  will no t m ake a welcome 
addition to  a visiting party ; but m a
ternal duty m ay lie ra th er in the di
rection of staying a t hom e and look
ing after the youngsters herself, than 
in taking them  w ith her w here they 
are not w anted and will make a nui
sance of them selves. Some children 
are delightful guests, and some 
friends are  so close and so sincerely 
in terested  in all th a t concerns one, 
th a t they really like to have the chil
dren come, as well as say they  like 
to have them  come.

No reader will do so ill-bred a 
th ing  as to m ake of a friend’s hom e 
a stopping-place for her own con
venience, under the thin guise of pay
ing a visit; nor prolong her stay be
yond the tim e enjoyable to  her h o st
ess. Sam W eller’s rule about w rit
ing le tte rs—to stop while people 
wish you would go on—applies to 
m aking visits.

The tactful guest contributes her 
share of gayety and small talk, but 
never m onopolizes the conversation, 
nor feels th a t she ought to be en
terta ined all the time. She always i i  
ready to render any assistance that 
will be acceptable, w hether in the 
way of perform ing household tasks 
or of con tribu ting  by any ta len t she

T he Folly of 
Substitution

A D V E R T IS E D  goods
l ~ x  are sounding the death-
knell of substitution. T he dealer who 
still insists upon offering something “just 
as good ’ or “ b e tte r” than the advertised 
article called for, is on the down-grade. 
H is competitor, who pushes advertised 
goods saves time, argum ent, effort, and 
sells more goods.

Today the progressive retailer gets 
the most valuable co-operation from the 
m anufacturer. National advertising is a 
selling-help that no dealer can afford to 
ignore.

N. B. C. products were m ade famous 
through national advertising. N. B. C. 
products are today standard. It is folly 
to try to substitute for N. B. C. products 
—  the buyer is pre-convinced in their 
favor.

Stock up  with N. B. C. products in the 
In-er-rseal T ra d e -M a rk  p ack ag es  and 
fam ilia r g la ss -fro n t cans. T h e y  w ill 
quiekly prove the sales-power of adver
tised goods.

NATIONAL BISCUIT 
COMPANY
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may possess to  the success of all en
terta inm ents o r functions her hostess 
may undertake.

Did I say th a t adaptability  is the 
surpassing  grace of the agreeable 
guest? I will change th a t and say 
tha t adaptability  is one of the sur
passing graces. T h ere  is ano ther of 
equal rank, and th a t is the grace of 
appreciation.

‘,,ri '**ther you are visiting  laborers 
or m illionaires, w hether your hosts 
live in a palatial residence in a fash
ionable quarter or in a log cabin in 
the backwoods, w hether the am ount 
of labor and m oney expended to 
show you a good tim e be much or lit
tle—in some fitting m anner express 
your appreciation of w hat is done for 
you. M echanical, indiscrim inate 
praise of every dish th a t is cooked, 
every piece of furniture in the house, 
every dress th a t your hostess w ears, 
can not rightfully  be called apprecia
tion. Tactful com m endation of w hat
ever is excellent always is good and 
should alm ost never be withheld, but 
do no t descend to  unctuous flattery. 
The best way to le t your hostess 
know that you are really g ratefu l for 
w hat she is doing, is to  en ter with 
hearty  enjoym ent into w hatever is 
provided for your en tertainm ent.

As has been indicated, a likeness 
of fundam ental principles is essential 
to easy and p leasant relations be
tween hosts and guest. W hen this 
exists, all of difference and freshness 
and newness—w hether of experience, 
point of view, travel, o r w hat not— 
that the guest can contribute w ith
out, of course, clashing with estab
lished opinions and prejudices, adds 
to the delight and in te rest of the 
visit.

T he guest who disregards her own 
troubles and feels genuine sym pathy 
for the sorrow s of her friends always 
is welcom e; but even m ore to  be de
sired is she who has the rare  power 
of m aking those about her fo rget for 
a little  while th a t grief and sickness 
and care and w eariness exist in the 
w orld—who can im part to o thers of 
her own gladness of spirit. If  you 
are adaptable and appreciative and 
have this last gift as well, you m ay 
be sure th a t your com ing will be 
hailed with joy, and your en te rta in 
ers will wish th a t you m ight stay 
forever. Quillo.

Boost Your Employer or Find One 
You Can.

Some of the practices of the ex
m anager of a certain  business gained 
for tha t business a reputation  of being 
crooked. But w hether or no t there 
was any real cause for th is rep u ta 
tion does no t en ter into the story  
of the rapid rise of the young man 
who is now general m anager of this 
concern.

F our years ago, w hen he sta rted  
to w ork in th is business, he w as not 
aw are of the unsavory repu tation  it 
had. A nd it w as a year before cer
tain employes, who like to  p lot and 
talk against the em ployer, convinced 
th is young m an th a t the house he 
w orked for really did have a repu ta
tion am ong business m en in general 
of being a bit crooked in its dealings 
with custom ers and creditors. But

he never w as nor will be convinced 
th a t the firm he w orks for really  is 
crooked—and he now ought to  know, 
if anybody does.

T his young m an did no t agree with 
the opinions of his fellow w orkers 
and frankly told them  as much. He 
resolved to  make, an independent 
stand of the conviction th a t the firm 
he w orked for was absolutely on the 
square. H e w ondered why the other 
fellows kept on w orking for a man 
they so detested.

F razer—that is no t this young gen
eral m anager’s name, but we will call 
him th a t—soon refused to hear any 
talk tha t directly  o r indirectly  knock
ed the concern th a t gave him good, 
honest em ploym ent. H e decided thar 
any firm th a t had succeeded as had 
the one he w orked for m ust be essen
tially on the square, in spite of a pos
sible reputation  to  the contrary . H e 
became an independent booster, and 
the harder the o ther fellow knocked 
the m ore he boosted; not so much 
in open and argum entative refu ta
tion of knocks, however, as by an in
crease of loyalty in his m ental a ttitude 
tow ard the business which uncon
sciously expressed itself in his ac
tions, especially in the way he hand
led his work.

F razer saw th a t several o ther young 
men in the business, though they may 
have believed th a t there w as some 
excuse for a bad reputation  of the 
concern a t least had the good com 
mon sense not to  knock. H e became 
intim ate w ith them . H e sized them  
up m an against man and courted the 
friendship of the best of them —those 
tha t he though t m ost efficient.

T hrough  them  F ra ze r’s unusual loy
alty becam e know n to the head of this 
business. H e realized th a t a num ber 
of his em ployes w ere in th a t class of 
people we call “knockers.” H e knew 
there was no real cause for the repu
tation  the acts of his form er general 
m anager had created. H e did n e t 
discharge em ployes who, he thought, 
did not respect the business, feeling 
sure th a t eventually they  would sec 
their m istake—and perhaps m ake up 
for lost loyalty.

To help m atte rs  in th is respect, he 
placed F razer for a few m onths in 
each departm ent—and after three 
years he suddenly becom e aw are of 
the fact th a t F razer, though he had 
judged him to be a young m an of 
only average business ability, was 
equipped to  m anage the business.

D onald Scott.

Figuring Profits.

Add to cost
T o  m ake on 
selling price

17.65 per cent. . . . ........  15 per cent.
19.05 per cent. . . . ........  16 per cent.
20.00 per cent . . . . .  16 2-3 per cent
20.49 per cent. . . . ........  17 per cent.
21.96 per cent. . . . ........  18 per cent.
23.46 per cent. . . . ........  19 per cent.
25.00 per cent. . . . ........  20 per cent.
26.58 per cent. . . . ........  21 per ceni.
28.21 per cent. . . . 9.9. per cent.
29.88 per cent. . . . ........  23 per cent.
31.58 per cent. . . . .......... 24 per cent.
33 1-3 per cent . . , 25 per cent.
66 2-3 per cent. .. ..........  40 per cent.
100 per cent ----- ........  50 per cent.

Still at the 
Top

For ten years the sales of

Shredded Wheat Biscuit
have never failed to show an increase over the 
sales of the previous year—and this without 
any free deals for the grocers or bribes or pre
miums for the consumers. Its supremacy among 
cereal foods is unchallenged. It has held its 
own against all comers, surviving the ups and 
downs of public fancy. Always fresh, always 
clean, always pure, always the same. It is the 
one staple breakfast food eaten in every city 

and hamlet in the United States 
and Canada.

Shredded Wheat is packed in neat, substan
tial wooden cases. The empty cases are sold 
by enterprising grocers for 10 or 15 cents 
each, thereby adding to their profits on 
Shredded Wheat.

MADE O N LY  BY

The Shredded Wheat Company
N IA G A R A  FALLS, N . Y.

Modern Business Battles Are Won With 
Modern Business Weapons

MODERN arms always have won—always will win. One Gatling Gun is 
worth a thousand Coats of Mail. The COST of the weapons is of no im
portance: out-of-date arms are worse than useless—they are an INCUM

BRANCE. It is just as true of out-of-date store equipment. Right along we see 
progressive firms winning business battles because they have discarded antiquated 
fixtures and adopted trade-getting equipment from

MME,

WILMARTH SHOW CASES are made in the greatest wood-working section 
in the world: which means the finest materials and the most skilled workmen 
They are made in a big plant with years of experience: which means the designs 
and prices are RIGHT. They are sold from “Coast to Coast:" which means they 
embody the best merchandising ideas of the leading dealers all over the country. 
We have a large book showing many cases specially designed for your line of 
business. Shall we send you one?

WILMARTH SHOW CASE CO. G R A N D 2RAPIDS," M ICHIGAN

Chicago—233 W. Jackson Blvd. 
St. Louis—l l  18 Washington Ave. 
Tampa—215 Tampa Street 
San Francisco—515 Market St.

New York—732 Broadway 
Boston—21 Columbia St. 
Pittsburg—House Bldg.

Minneapolis—Kasota Bldg. 
Helena—Horsky Blk. 
DesMoines—1. L. & T. Bldg. 
Salt Lake City—257 S. Main St.

> \ a d e  In  G r a n d  R a p i d s
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STOVES and HARDWARE

Michigan Retail H a rd w are  Association. 
P re s id e n t—1'. A. R echlin , B ay  C ity. 
V ice -P re s id e n t—C. E. D ickinson, St 

Jo sep h  _ .S ecre ta ry —A rth u r  J . S co tt, M arine 
C ity. _  .

T re a su re r—W illiam  M oore, D e tro it.

Attitude of National Association on 
Catalogue Houses.

Ionia, Aug. 5—T he N ational R e
tail H ardw are A ssociation is great 
because it has always tried to  deal 
fairly and conservatively. W e have 
always refrained from  endorsing p ri
vate enterprise or anything that we 
could no t contro l; though m any men 
will trade w ith the devil if they can 
get the price. Catalogue house com 
petition is one of the m ost serious 
problem s confronting  the retail m er
chant to-day, and that com petition 
will probably continue as long as re 
tail m erchants patronize m anufactur
ers whose goods are prom inently  il
lustrated  in m ail-order catalogues at 
the prices which prohibit com petition 
by the retailer.

The idea seems to prevail that the 
goods offered by catalogue houses 
are of the junk variety. If you have 
this idea, forget it. Stop this in
ferior quality talk  until you have in
vestigated. T here are 400 or 500 
standard item s of hardw are being of
fered by catalogue houses to-day tha t 
are in m ost hardw are stores. These 
goods are being offered by catalogue 
houses at considerably lower rates 
than  our regu lar retail prices and we 
m ust do so to m eet present condi
tions.

Price is certainly im portant, but 
fair play and regards for the rights 
of o thers m ust be observed by hard 
w are m anufacturers. Some m anufac
tu rers have stood by the retailers 
m ost loyally and we should rem em ber 
th a t when we buy goods.

O ur T rade R elations Com m ittee 
has been extrem ely active since the 
Jacksonville convention, and you are 
urged to  co-operate with this Com
m ittee to the lim it. T heir success is 
your success, and their failure, if 
there  be a failure, will be your fail
ure.

N inety to ninety-five per cent, of 
the hardw are distributed in this 
country is going through retail 
stores. I t  is the retailer who makes 
it possible for the m anufacturer to 
declare dividends, and the m anufac
tu rer has no m oral righ t to perm it 
his goods to go out th rough  other 

• channels detrim ental to  his best cus
tom ers. T he low est printed price of 
an article is the established price of 
any com m odity. A perusal of the 
pages of any catalogue house with 
particular attention  to such item s as 

. traps, food choppers, percolators, 
anvils, vises, squares, galvanized

tanks, farm and church bells, tank 
heaters, stove boards, etc., m ay be a 
revelation to some of you. I t  is be
com ing m ore and m ore evident 
through our T rade R elations Com m it
tee, tha t some of the item s of hard 
w are will not stand a double profit,

C harles A. Ireland.

and a double overhead expense. S hort
er and m ore direct m ethods of dis
tribution  are evidently needed on 
m any item s of hardw are. W e cannot 
blame our custom ers for buying 
w here their m oney will go farthest. 
An up-to-date mail o rder house ca t
alogue should be p art of the desk 
equipm ent of every man who pu r
chases hardw are as a reference book 
that positively will save you money 
on the goods you are buying every 
day. Charles A. Ireland, Pres.

T he Fourth  and Old N ational 
Banks serve lunches for their em
ployes at noon each day, thereby 
saving them  the time it would take 
to go home or out to  the restauran ts, 
and also the expense. T he Grand 
Rapids N ational City will soon install 
a lunch room  for its em ployes and 
the em ployes of the City T ru s t and 
Savings, both at the main Bank in 
Campau square and at the branch in 
the P o rte r Block, will join them . The 
lunches serve another purpose than 
the saving of time and expense. T he 
daily m eetings of the em ployes brings 
them  closer together, socially, and 
developes the spirit of co-operation 
am ong them  and loyalty to the Bank. 
T he officers often join the em ployes 
a t the lunch table and th is has its in
fluence.

T he reason you can not afford to 
gam ble is th a t if you gam ble you are 
certain  sooner or la ter to risk more 
than you can afford to  lose.

Foster, Stevens & Co.
W holesale Hardware

S

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

H. Eikenhout & Sons

Jobbers of Roofing Material
GRAND RAPIDS, MICH.

Protector, Fibretto, Gray Sheathing, Red Rosin, and 
Insulating Papers.

►"31

Order Hay T ools N ow
A ND  BE SUPPLIED, AS 
THE SEASON IS SHORT

W e Carry
Meyers Hay Tools 

Whitlock Rope 
Diamond Steel Goods 

Blood’s Scythes 
Fenn’s Snaths

Pike & Carborundum Scythe Stones

Other Seasonable Goods
Michigan Oil Cooks

Continental Line Window and Door Screens 
White Mountain and Arctic Freezers

Garden Hose
Revero, Moose—Half and three-quarter inch. 

Sphinx, Elk—Half and three-quarter inch. 
Gulf, Clipper—Half and three-quarter inch.

Michigan Hardware Company
Exclusively Wholesale

Ellsworth Ave. and Oakes St. GRAND RAPIDS, MICH.

Use Tradesman Coupons
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Could You Pass This Examination?
1. Give the gross profit on each 

line you handle. The net.
2. Give your overhead expenses, 

and tell how much of each line carries-
3. Give the annual turnover of each 

line.
4. Give the gross sales on each 

line for the past two years. The 
gross profit. The net.

5. H ow  much of each line is dis
played on shelf and counter? H ow  
much in warehouse?

6. W hat form of advertising is 
most profitable for you? H ow  do you 
know?

November.
M ichigan R e ta il Im p lem en t a n d  V ehicle 

D ealers’ A ssociation , G rand  R ap ids,
11-12-13. „  . _

N a tio n a l B a p tis t C ongress, G rand  R a p 
ids.

December .
M ichigan K n ig h ts  of th e  G rip, G rand  

R ap ids. __ , _
M ichigan B ran c h  of th e  N a tio n a l Bee 

K eep ers’ A ssociation , D etro it.
J a n u a r y .

M odern M accabees of th e  U nited  S ta tes , 
B ay  C ity. 11-15.

R e ta il W a lk -O v e r A ssociation , G rand  
R apids.

F ebruary .
R eta il G rocers an d  G enera l M erch an ts  

A ssociation , G rand  R apids.
M ichigan A ssocia tion  of C oun ty  D rain  

C om m issioners, G rand  R ap ids.
M ichigan R e ta il H a rd w a re  D ea le rs’ A s

socia tion , K alam azoo, 17-20.
March.

M ichigan A ssociation  of M as te r P lu m b 
ers, G rand  R apids.

Klingman’s Sample Furniture Co.
The Largest Exclusive Retailers of 

Furniture in America
' Where quality is first consideration and where you get the best 

for the price usually charged for the inferiors elsewhere.
Don’t hesitate to write us. You will get just as fair treatment 

las though you were here personally.

Corner Ionia, Fountain and D ivision  Sts.
O pposite M orton H ouse Grand Rapids, Michigan

7. W hat are your slow-turning 
lines? W hy don’t they turn over fast?

8. H ow  many varieties of mer
chandise can be profitably sold in 
your store? How. do you know?

9. W hat is the m ost efficient way 
to advertise each of your lines?

10. W hat is the best way to speed 
up a slow-turning line? H ow do you 
know?

Ju ly .
M ichigan S ta te  B a rb e rs ’ A ssociation , 

F lin t. , .
M ichigan R e ta il Jew e le rs  A ssociation, 

G rand  R apids.
M ichigan A ssociation  of P o lice Chiefs, 

S heriffs  an d  P ro se cu tin g  A tto rn ey s, A l
pena.

W asted m oney may be accum ulat
ed again. I t does not go out of ex 
istence. Bui w asted tim e is gone 
forever.

MACAULEY SAID
Those inventions which have abridged distance 
have done the most for civilization.

USE THE BELL
COMING C O N V E N T IO N S 'T O  BE H E L D  

IN MICHIGAN.
August.

M ichigan A ssociation  of C om m ercial 
S ecre ta rie s, L ud ing ton .

M ichigan A b s tra c to rs ’ A ssociation , 
G rand R apids. ' . . ,

In te rn a tio n a l B ro the rhood  of E lec trica l 
W orkers, S ag inaw , 9. .

C en tra l S ta te s  E x h ib ito rs ’ A ssociation , 
G rand  R ap ids, 6-7-8.

B lue R ibbon R aces, D e tro it, 11-16.
O. D. H . S. of Mic .igan , S ag inaw , 12-13.
G rand  C h ap te r R oyal A rch  M asons, 

A nn A rbor, 18-22.
E lec trica l W o rk e rs  of M ichigan, S ag i

naw , 22-23.
M ichigan B la ck sm ith s  an d  H orse - 

sh o ers ' A ssociation , S ag inaw , 25-26.
M ichigan C h ris tian  E n d e av o r U nion, 

G rand  R apids, 28-29-30-31.
Social O rder of Moose, D etro it.

Sep tember .
M ichigan S ta te  M edical Society, F lin t.
M ichigan «Library A ssociation , M uske

gon.
M id -W est A ssociation  of D eaf M utes, 

G rand  R ap ids, 1. „
C en tra l G erm an  C onference, G rand  

R ap ids.
W e st M ichigan S ta te  F a ir , G rand  R a p 

ids, 1- 6.
G rand  Council O rder S ta r  of B e th le 

hem , D etro it, 2. _  .
S ta te  E n c am p m en t K n ig h ts  of P y th ia s , 

Kalamazoo*, 2-3-4.
M ichigan P o s tm a s te rs ’ A ssociation , 

T ra v e rse  C ity, 3-5.
G rand  C ircu it R aces, K alam azoo , 4-8.
M ichigan R e ta il Shoe D ealers ' A sso

ciation . D e tro it, 9-11.
M ichigan B ean G row ers’ A ssociation , 

G rand  R apids, 10-11.
M ichigan S ta te  F a ir , D e tro it, 15-20.
G rand C ircu it R aces, D etro it, 15-20.
M ichigan F ed era tio n  of L abor, K a la m a 

zoo, 16-19.
M ichigan A ssociation  of L ocal F ire  I n 

s u ran ce  A gents, D e tro it, 17-18.
L eague ' of M ichigan M unicipalities, 

Jackson , 17-19.
R e-un ion  N in th  R eg im en t M ichigan 

V ete rans, D etro it, 19-20.
A m erican  P o rtla n d  C em ent M an u fac

tu re r s ’ A ssociation , D e tro it, 23-25.
A m erican  Road C ongress, D e tro it, 29- 

O ctober 4.
A m erican  A utom obile A ssociation , D e

tro it, 30-O ctober 3.
E a s tm a n  K odak  E xposition , G rand  

R ap ids, 29-O ctober 4.
October.

M ichigan A ssociation  of B u ilders  and  
T ra d e rs ’ E xchanges , G rand  R apids.

M ichigan S ta te  P h a rm a c e u tic a l A sso
c ia tion , G rand  R ap ids, 1-2.

M ich igan  P h a rm a c e u tic a l T ra v e le rs  
A ssociation , G rand  R ap ids, 1-2.

M ichigan Good R oads A ssociation , D e
tro it, 1-3.

M ichigan B ranch  of th e  In te rn a tio n a l 
O rder of th e  K in g ’s D a u g h te rs  an d  Sons, 
M t. C lem ens, 1-2-3.

G rand  Lodge I.oyal O rder of Moose.
A nnual C onference on V ocational G uid

ance, G ran d  R ap ids, 19-20.
M ichigan S ta te  F e d e ra tio n  of A r t A s

socia tion , G rand  R ap ids, 21.
M ichigan F ed e ra tio n  of W om en  s Clubs,21- 22.
G rand Council of th e  I. O. O. F ., K a la 

m azoo, 21-22-23.
N a tio n a l A ssociation  fo r th e  P rom otion  

of In d u s tr ia l E ducation , G rand  R ap ids, 
23-24-25. , A

M ichigan Bee K eepers  A ssociation , 
D e tro it. , _

M ichigan S ocie ty  of O p to m e tris ts , D e
tro it. , . . .

M ichigan S ta te  T e a c h e rs ’ A ssociation , 
A nn A rbor, 30-31.

M A T C H E S
THE

DIAMOND MATCH 
COMPANY

N O N -PO ISO N O U S.
Price for Price for 
20 gross less than 
and over 20 gross 
per case per case

M arguerite , D iam ond  5 size,
144 boxes, 5 g ro ss  ca se s  $4.25 $4.50

M arg u erite , D iam ond 2 size,
144 boxes 5 g ro ss  ca ses  1.60 1.70

B lack  B ird , D iam ond  5 size,
144 boxes, 5 g ro ss  ca ses  4.00 4.25

D O U B L E  D IP.
B ird ’s E ye, D iam ond  5 size,

100 boxes, 3% gross  ca ses  3.35 3.50
S earch  L ig h t, D iam ond  5 size,

144 boxes, 5 g ro ss  ca ses  4.25 4.60
B lack  D iam ond, D iam ond 5 size,

100 boxes, 3% g ro ss  ca ses  3.00 3.15
B lue B ird , D iam ond 5 size,

144 boxes, 5 g ro ss  cases  4.00 4.25
S w ift & C ourtney , D iam ond 5 size, 

144 boxes, 5 g ro ss  ca ses  3.75 4.00
C rescen t, D iam ond 5 size,

144 boxes, 5 g ro ss ca ses  3.75 4.00
B lack  S w an, D iam ond 5 size,

144 boxes, 5 g ro ss  ca ses  3.50 3.60
R ed  D iam ond, D iam ond 2 size,

144 boxes, 3 g ro ss  ca ses  1.60 1.70
B est & C heapest, D iam ond 2 size, 

144 boxes, 3 g ro ss  ca ses  1.60 1.70
B lack  & W h ite , D iam ond  2 size,

144 boxes, 2 g ro ss  ca ses  1.70 1.80
A nchor, D iam ond 2 size,

144 boxes, 2 g ro ss  ca ses  1.40 1.50

SIN G L E D IP.
S earch  L ig h t, D iam ond 5 size,

144 boxes, 5 g ro ss  ca ses  4.25 4.50
B es t & C heapest, D iam ond 2 size, 

144 boxes, 2 g ro ss  ca se s  1.60 1.70
Globe, D iam ond 1 size,

.95144 boxes, 1 g ro ss  cases  .93
Globe. D iam ond 1 size,

432 boxes, 3 g ro ss  ca ses  2.70 2.85
L ittle  S ta r , D iam ond  L. S. size.

720 boxes, 5 g ro ss  ca ses  1.80 2.00

ST R IK E  ON BOX.
R ed Top, D iam ond  6 size,

720 boxes, 5 g ro ss  ca ses  2.50 2.75
R ed Top, D iam ond 0 size,

720 boxes, 5 g ro ss  ca ses  2.50 2.75
O rien t, D iam ond 0 size,

720 boxes. 5 g ro ss  ca ses  2.25 2.50
E g y p tian , D iam ond 0 size,

720 boxes, 5 g ro ss  ca ses  2.25 2.35
A lum inum , D iam ond  A. L. size,

720 boxes, 5 g ro ss  ca ses  1.80 2.00
T h re e  N oes, D iam ond 1 size,

720 boxes, 5 g ro ss  ca ses  4.50 5.00

And patronize the service that has done most to 
abridge distance.

AT ONCE
Your personality is miles away.

Every Bell Telephone is
a long distance station.

Trunks, Suit Cases and Bags
i 5 ? S U N B E A M T h e  Famous “SU N B E A M ” Line

We have just received TWO carloads of TRUNKS, SUIT CASES AND 
BAGS. These are very excellent sellers, and we are sure it will pay you to 
look into this.

Catalogue just issued. Mail orders given prompt attention.

Brown & Sehler Co.
Home of “Sun-Beam” Goods Grand Rapids, Mich

Reynolds F le x ib le  A spha lt Shing les
HAVE E N D O R S E M E N T  OF LEA D IN G  A R C H ITE C TS

Reynolds Slate Shingles After Five YearsWear Wood Shingles After Five Years Wear

Beware of Imitations. Ask for Sample and Booklet. 
Write us for Agency Proposition. Distributing Agents at

Detroit
Saginaw
Lansing
Jackson

Kalamazoo 
Battle Creek 
Flint 
Toledo

Columbus
Cleveland
Cincinnati
Dayton

Youngstown
Buffalo
Rochester
Syracuse

Utica
Scranton
Boston
Worcester

Milwaukee 
St. Paul 
Lincoln. Neb. 
Chicago

And NEW YORK CITY

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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G rand Council of  Michigan U. C. T . 
G rand C ounselor—E . A. W elch, K a la -

n P a s t  G rand  C ounselor—J o h n  Q. A dam s,
B a ttle  C reek. _____ _

G rand  J u n io r  C ounselor—M. S. B row n,

G rand  S ec re ta ry —F red  C. R ich te r, 
T ra v e rse  C ity. _  _

G rand  T re a su re r—H e n ry  E . P e rry , D e-

*r <3ran d  C onducto r—-W. S. L aw to n , G rand

R  G rand P ag e—F. J . M outier, D etro it.
G rand  S en tinel—Jo h n  A. H ach , J r ., 

C o ldw ater. , _ ,
G rand  C hap la in—T. J . H an lon , Jackson . 
G rand E x e cu tiv e  C om m ittee—Jo h n  It. 

M artin , G rand R ap id s: A ngus G. M c- 
E ach ron . D e tro it: J a m e s  E . B u rtless, 
M arq u e tte ; L. P . T hom pkins, Jackson .

Michigan K n ig h ts  of t h e  Grip. 
P re s id e n t—F ra n k  L. D ay, Jackson . 
S ecretary ' and  T re a su re r—W m . J. D ev- 

e rea u x  P o r t H uron .
D irec to rs—H . P . Gonpelt. S ag inaw , 

j  q _ A dam s. B a ttle  C reek ; Jo h n  D. 
M artin . G rand  R apids.

Michigan Division, T.  P. A. 
P re s id e n t—F re d  H . Locke.
F irs t  V ice -P res id e n t—C. M. E m erson . 
Second V ice -P re s id e n t—H . C. Cornelius. 
S ec re ta ry  and  T re a su re r—Clyde E.

B oard  of D irec to rs—Chas. E . Y ork, E . 
C. L eav en w o rth , W . E . Crow ell L. P . 
H adden . A. B. A llport, D. G. M cL aren , 
J . W . P u tn am .

Wafted Down From Grand Traverse 
Bay.

T raverse City, Aug. 3—O ur old 
friend Sam Taylor, who, by the way. is 
chairm an of our E n te rta inm en t Com 
m ittee, advises us th a t everything 
seems to  be ready for our annual pic
nic which will be held a t the driving 
park Saturday, Aug. 16, and requests 
th a t each one b ring  plenty to  eat 
and not to forget the cups, spoons, 
knives and forks. E veryth ing else 
will be furnished, especially plenty 
of fun for all. Now let s all get to 
gether and boost. Sam will appre
ciate it and it will do our Council 
heaps of good.

W e to-day received the sad news 
that Bill Cosgrove, of Saginaw, will 
not be with us at our picnic, owing 
to his te rrito ry  being changed. W e 
will m iss you, Bill.

I t has not been noised around 
much, bu t G rover Mapel now routes 
him self from  Thom psonville to  T rav 
erse City by the w ay of H enry. G rov
er intended to take the evening train  
home from  Thom psonville the o ther 
evening, but in some way he took the' 
tra in  south only to  find him self in 
H enry  and was obliged to  get a rig 
and drive back to  Thom psonville, a r
riving home at m idnight, instead of 
supper time.

W ith  deep feelings of sadness we 
m ention th a t A. F. Churchill, livery
man of T ustin , has passed away since 
our last m ention. W e extend sym 
pathy to the bereaved family.

W e are pleased to  announce that 
Jam es F. B am m ell, of Lansing, has 
been tendered  the position of chief 
clerk of the S tate  L abor Commission.

W ell, Jam es, we extend congratu la
tions a t th is time. Jim  is certainly 
the right man for the job, for he re
quests th a t no U. C. T. will be com 
pelled to w ork overtim e, especially 
Chas. A. W heeler and Thos. Follis.

Jim  Goldstein certainly slipped one 
on the G rand Rapids correspondent, 
Bill Bosman, show ing up our friend 
Bill, in w riting up some of the item s 
in Bill’s own territo ry . I t  only goes 
to show w hat a live wire can do.
No regre ts, Bill.

A rt. Nyman, Senior Counselor of 
Petoskey Council, is carry ing  his arm 
in a sling, caused by an accident while 
cranking an autom obile.

E. C. K ortenhoff, of Petoskey, was 
obliged to pay an ex tra  w ater tax of 
nine per the o ther day for sprinkling 
us Germ ans. E. E. now realizes just 
how much te rrito ry  he purchased.

Barney S tra tton , of Grand Rapids, 
now reads the Ladies H om e Com 
panion. Barney says it is no use to 
read the sporting  dope, for G rand 
Rapids base ball team  wins every day 
anyway.

H erm an Hoffm an has been confined 
to his hom e the past week with a 
sore throat. H erm an  says he was 
obliged to rem ain home because he 
was obliged to “sw ap” his throat. 
V ery poor English, indeed. F o r H e r
m an’s inform ation we m ight add that 
W ebster sta tes tha t swap m eans to 
strike, to  exchange or barter, while 
swab m eans a mop for cleaning floors 
o r the decks of vessels. Possibly too 
m any schooners at tim es causes a 
sore throat.

lsad o re  Jacobs, of the N ational 
Cash R egister Co., does no t talk 
much, bu t even so he should divide 
with his wife.

W . F. L eonard  is en tertain ing  his 
parents from  Lansing. Bill has been 
m arried some sixteen years and this 
is the first tim e his m other and father 
have enjoyed Bill’s hopitalities a t the 
sam e time.

A. B. Jourdan  says business is good, 
but A rchie has been on his vacation.

T here is no tru th  in W . G. W ym an 
jo in ing  the Salvation Army.

Jay  Y oung has been doing the 
trade good in K ingsley in the in ter
ests of M usselm an G rocer Co.

O ur old reliable has returned from  
Milwaukee. W ho is it? W hy, don’t 
you know? I t  is our Senior Coun
selor, W . F. M urphy.

Ray T hacker is saving 1,000 cou
pons, so he can get a safety razor, 
while Mrs. T hacker is saving her 
com bings so th a t when she gets 2,- 
000,000 hairs together she can get a 
switch.

The G rand Council of M ichigan of 
the O rder of U nited  Commercial

T ravelers of A m erica now boasts of 
2,666 m em bers. T he O rder’s m ost 
valuable assets are its friends. T he 
m em ber who insists. “W e can’t do 
any th ing” rem inds us of the fellow 
who sits on the spot and can’t see 
it as well as the chap a little  on one 
side.

O ur town seem s to  be full of peo
ple who are running fo rty  horse 
pow er autom obiles on five horse 
pow er salaries.

L. D. M iller took in the carnival 
a t Cadillac one day th is week.

F or Jim  G oldstein’s a tten tion  on
ly: Some fellows don’t care w hat 
they say and neither does anybody 
else.

A lso this one: Some liars are so 
in teresting  th a t we feel sorry  th a t we 
can’t believe them.

T he com m ittee on our picnic are 
receiving all kinds of bouquets for 
the plans they have consum m ated, and 
it is perfectly  righ t they  should. R e
m em ber Aug. 16.

Come to our picnic.
O ur poetry  has given o thers sub

jec ts to w rite about, and we have this 
only to say “W herever o r w hatever 
it is, we will all agree th a t H ell is no 
place for us.”

Several of the landlords of some of 
our hotels have asked us to favor 
them  with inform ation relative to our 
hotel law which w as drafted  by the 
G rand Legislative Com m ittee of the 
G rand Council of M ichigan of the 
O rder of U nited  Com m erçai T ravel
ers of America, and which was passed 
by the last L eg islature and signed by 
G overnor W . N. Ferris. T h is law 
goes into effect A ugust 15, 1913. I t  
was published in full in the T rades
m an of May 7 and I am going to ask 
the T radesm an to republish it for the 
benefit of m y enquirers, as follow s: 

S ection  1. E v e ry  bu ild ing  o r s tru c -
tu re  kep t, u sed  o r m a in ta in ed  as , o r held 
ou t to  th e  public to  be a n  inn, ho te l 
o r public lodging  house, shall, fo r th e  
pu rpose  of th is  a c t, be defined a s  a  
ho te l, and  w h e rev e r th e  w ord  “h o te l” 
sha ll occur in  th is  a c t i t  sh a ll be con 
s tru e d  to  m ean  ev e ry  su ch  s tru c tu re  
a s  is  described  in  th is  section .

Sec. 2. E v e ry  ho te l th a t  is  m ore th a n  
tw o  s to rie s  h igh  sh a ll be  equipped w ith  
a  fire escape  on  th e  ou ts ide  of th e  b u ild 
ing  co nnecting  each  floor, above th e  first, 
w ith  a t  le a s t  tw o open ings w h ich  sha ll 
be w ell fa s te n ed  a n d  secu red  w ith  la n d 
ings n o t less th a n  6 fe e t in  le n g th  and  3 fe e t in  w id th , g u ard ed  by  a n  iron  ra i l 
ing  n o t le ss  th a n  3 fe e t in  h e ig h t. S*uch 
land ings  sh a ll be  connected  by  iro n  s ta ir s  
n o t less th a n  2 f e e t  w ide a n d  w ith  s tep s  
of n o t le ss th a n  6 inch  tr e a d  an d  no t 
m ore th a n  8 in ch  rise , p laced  a t  an  ang le 
of no t m ore th a n  45 d eg rees  a n d  p ro 
te c ted  by a' w ell secu red  h an d  ra il on 
both  sides a n d  reac h in g  to  w ith in  12 fe e t 
of th e  g round , w ith  a  drop  la d d er 18 
inches w ide reac h in g  from  th e  low er p la t
fo rm  to  th e  g round . S uch fire escape 
sha ll be sufficient if a  p e rp en d icu la r la d 
der sha ll be used  in s te ad  of th e  s ta irs , 
p rovided  such  iron  la d d e r  is p laced  a t  
th e  ex trem e  ou ts ide  of th e  p la tfo rm  an d  
a t  le a s t th re e  fe e t aw ay  from  th e  w all 
of th e  build ing , an d  prov ided  sa id  la d d er 
is  equipped w ith  round  iron  rounds n o t 
m ore th a n  15 inches a p a rt ,  excep t th a t  
fire -p roo f bu ild ings m a y  h av e  in s id e  fire 
escapes  p laced  in  a  well, sh a f t, o r open
in g  w hich  sha ll be b u ilt of fire proof 
m a te r ia l and  s h u t off from  th e  re m a in 
d e r  of th e  bu ild ing  by fire-p roof, t ig h t 
doors. T he  w ay  of eg ress  to  such  fire 
escape  sh a ll a t  all tim es  be k ep t free  and  
c lear of all o b s tru c tio n  of a n y  an d  every  
n a tu re . S to rm  w indow s and  s to rm  doors 
sha ll be considered  a n  o b s tru c tio n  fo r th e  
pu rpose  of th is  ac t, an d  su ch  w ay  of 
eg ress  sh a ll a t  all tim es  be k ep t unlocked. 
T h e re  sh a ll be  posted  an d  m a in ta in ed  in  
a  conspicuous p lace in  each  ha ll an d  each  
g u e s t room , excep t th e  h a lls  an d  room s 
on th e  g round  floor, of such  hote l, a 
p rin ted  no tice  in  c h a ra c te rs  n o t le ss th a n  
tw o  inches  h igh  ca lling  a t te n t io n  to  and  
d ire c tin g  th e  w ay  to  such  fire escape.

Sec. 3. E a ch  an d  ev e ry  ho te l shall be 
p rovided w ith  a t  le a s t one sufficient ch e m 
ical fire e x t in g u ish e r fo r  every  2,500 
sq u a re  fe e t o r le ss  of floor a rea , w hich  
such  ex tin g u ish e r o r  e x tin g u ish e rs  shall 
be p laced  in  a  conven ien t location  in  a

public ii<h. yvc*.y v. — J  — -r.—
room s, a n d  sh a ll a lw ay s be in  condition  
fo r use.

Sec. 4. E v e ry  ho te l th a t  is  n o t over 
tw o  s to rie s  in  h e ig h t an d  w h ich  is  n o t 
provided w ith  such  fire escape a s  is  d e 
scribed  in  sec tion  tw o  hereof, sh a ll p ro 
vide in  every  bedroom  or sleep ing  a p a r t 
m e n t on th e  second floor a  m an ila  rope 
a t  le a s t % of a n  inch  in  d ia m e te r  an d  
k n o tted  ev e ry  18 inches, an d  of sufficient 
s tre n g th  to  su s ta in  a  w e ig h t an d  s tra in  
of a t  le a s t five h u nd red  pounds, an d  of 
sufficient len g th  to  reac h  th e  ground. 
Such rope sha ll be secure ly  fa s te n e d  to  
th e  jo is ts  o r  s tu d in g s  of th e  bulidng 
a s  n e a r  th e  w indow s a s  p rac ticab le , an d  
sha ll be k ep t coiled in  s ig h t a t  a ll tim es, 
no r sh a ll such  rope be covered  by c u r 
ta in s  o r o th e r  o bstruc tion . E v e ry  such  

. ho te l sh a ll p rovide an d  m a in ta in  in  a  
conspicuous p lace in  every  bedroom  or 
s leep ing  a p a rtm e n t above th e  ground  
floors, a  p rin ted  no tice  ca lling  a tte n t io n  
to  such  rope an d  g iv ing  d irec tio n s  fo r 
its  use.

Sec. 5. E v e ry  ho te l sh a ll be well 
d ra in ed  a n d  m a in ta in ed  acco rd ing  to  e s 
ta b lish ed  s a n ita ry  p rinc ip le s; sh a ll be 
k ep t clean  an d  in  a  s a n ita ry  cond ition  
an d  free  from  effluvia a r is in g  from  any  
sew er, d ra in , p riv y  o r o th e r sou rce  w ith 
in th e  con tro l of th e  ow ner, m an ag er, 
a g e n t o r o th e r person  in  ch a rg e ; shall 
be p rovided w ith  w a te r  close ts  o r p riv ies 
p roperty  screened  fo r th e  s e p a ra te  use 
of m ales  an d  fem ales, w h ich  w a te r  clos
e ts  o r p riv ies  sh a ll be d isin fec ted  as  often 
as  m ay  be n ecessa ry  to  keep  th e m  a t  all 
tim es  in  s a n ita ry  condition.

Sec. E v e ry  ho te l sh a ll h av e  and  
prov ide all to ile t room s, b a th  room s an d  
sleep ing  room s w ith  ind iv idual tex tile  
tow els. E ve ry  ho te l sh a ll have  a n d  p ro 
vide all beds w ith  regu la tion  sh ee ts , not 
le ss th a n  90 inches in  leng th . Such beds 
sh a ll a lso  be p rovided w ith  sufficient n u m 
b e r  o f regu la tion  size b la n k e ts  or qu ilts  
th a t  a re  k e p t in a  s a n ita ry  condition .

Sec. 7. E v e ry  ow ner, m an ag er, ag e n t 
o r person  in  cha rge  of a  hotel, w ho shall 
fa il to  com ply w ith  an y  of th e  p ro v is 
ions of th is  ac t, sh a ll be deem ed gu ilty  
of a  m isdem eanor, an d  shall be fined not 
le ss th a n  $25 nor m ore th a n  $50, o r sha ll 
be im prisoned  in  th e  coun ty  ja il fo r not 
le ss  th a n  th i r ty  d ay s  no r m ore th a n  
s ix ty  days, o r b o th  and  every  d ay  th a t  
such  a  ho te l is  ca rried  on in  v io lation  
of th is  a c t sha ll c o n s titu te  a  s e p a ra te  
offense.

Sec. 8. T he  labo r com m issioner, da iry  
an d  food com m issioner, in su ran c e  com 
m issioner and th e  execu tive  officer of 
th e  S ta te  B oard  of H ea lth  sha ll co n s ti
tu te  a  com m ission  fo r th e  purpose  of 
ca rry in g  in to  effect th e  p rovisions of th is  
ac t, an d  sam e sha ll be delegated  w ith  th e  
pow er to  a d o p t such  ru le s  a n d  reg u la tio n s  
a s  cond itions m ay  requ ire .

Sec. 9. Such com m ission  sha ll de le 
g a te  a n d  con fer th e  t i t le  of ho te l in 
spec to r o r d epu ty  in sp ec to rs  upon such  
m en now  o p e ra tin g  u n d e r th e  superv ision  
of th e  severa l d e p a rtm e n ts  co n s titu tin g  
th is  com m ission, an d  in  such  n u m b e r a s  
th e  law fu l en fo rcem en t of th is  a c t shall 
ju s tify .

Sec. 10. I t  sha ll be th e  d u ty  of th e  in 
sp ec to r an d  h is  dep u ties  to  see th a t  all 
of th e  p rov isions of th is  a c t a re  com 
plied w ith , an d  sa id  in sp ec to r o r th e  
d ep u ty  fo r th e  d is tr ic t  sh a ll personally  in 
sp ec t a t  le a s t once each  y e a r  and  a t  such  
o th e r tim es  a s  in  th e  b es t ju d g m en t of 
the  com m ission o r th e  d ep u ty  th e  occasion 
dem ands a s  defined by th is  ac t.

Sec. 11. Said in sp ec to r a n d  h is  depu ties 
a re  h ereby  g ra n te d  police pow er to  e n te r  
an y  ho te l a t  rasonab le  h o u rs  to  d e te r 
m ine w h e th e r th e  prov isions of th is  a c t 
a re  be ing  com plied w ith .

Sec. 12. I f  th e  in sp ec to r or d ep u ty  shall 
find a f te r  exam ina tion  of an y  ho te l th a t 
th is  law  h as  been  fu lly  com plied w ith , 
he shall issue  a  ce rtific a te  to  th a t  effect 
to  th e  person  o p e ra tin g  th e  sam e, and  
sa id  ce rtif ic a te  sh a ll be  k e p t posted  up  in 
a  conspicuous p lace  in sa id  inspec ted  
building. Such ce rtif ic a te  sh a ll be  p re 
p a red  in  b la n k  by  sa id  com m ission .

Sec. 13. A ny in sp ec to r w ho shall w il
fu lly  ce rtify  fa lse ly  re g a rd in g  a n y  b u ild 
ing  inspec ted  by  him , an d  w ho shall issue 
a  ce rtif ic a te  to  a n y  person  o p e ra tin g  in 
a n v  ho te l w hen  such person  h as  n o t com 
plied w ith  th e  p rov isions of th is  ac t, shall 
on conviction th e reo f be fined no t less 
th a n  $50 n o r to  exceed $100, and  m ay be 
im prisoned  n o t to  exceed n in e ty  day s  in 
th e  coun tv  ja il, o r bo th  a t  th e  d iscre tion  
of th e  cou rt, a n d  upon  conv iction  sha ll 
be fo rev e r d isqualified  to  hold  sa id  office.

Sec. 14. A ny ow ner, m an ag er, a g e n t or 
person  in  ch a rg e  of a  hote l, w ho shall 
o b s tru c t or h in d e r an  in sp ec to r in  th e  
p roper d isch a rg e  of h is  d u tie s  u n d e r th is  
ac t. sha ll be gu ilty  of a  m isdem eanor, 
an d  upon conviction  the reo f, sh a ll be 
fined n o t le ss th a n  $25 no r m ore th a n  $50, 
o r sha ll be im prisoned  in  th e  coun ty  ja il 
n o t le ss th a n  th i r ty  days n o r m ore th a n  
s ix ty  days, o r bo th .

Sec. 15. I t  sh a ll be th e  d u ty  of th e  in 
specto r, upon a sc e r ta in in g  by inspec tion  
o r o therw ise , t h a t  a f te r  s ix ty  d ay s  from  
th e  tim e  th is  a c t ta k e s  effect, an y  ho te l is 
b e in g  ca rr ied  on c o n tra ry  to  i ts  provisions, 
to  m ake co m plain t and  cause  th e  a r re s t  
o f th e  person  so  v io la tin g  th e  sam e ; and  
i t  sh a ll be  th e  d u ty  of th e  p ro secu tin g  a t 
to rn e y  in  su ch  ca ses  to  p rep a re  all n ec 
e s sa ry  p a p e rs  an d  conduc t such  p ro se 
cutions.

Gee, it’s awful ho t and I ’m tired, 
too. A re you? F red  C. R ichter.

H r
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Kaleidoscopic Kinematics From Kala
mazoo.

K alam azoo, Aug. 4—A t the tim e of 
the G rand Council m eeting in Grand 
Rapids in June, F rank  H. Clay, Sen
ior C ounselor of No. 156, was con
fined to his home and bed with a 
threatened  attack  of typhoid fever. 
F rank  has the w elfare of the base 
ball team  very close to  heart and was 
always one of its best champions. Af
ter the defeat of Bay City, the first 
thought of the boys was to send 
F rank  a m essage advising him of the 
victory. F rank  replied in sim ilar 
w ords “Beat G rand Rapids and win 
the cup and I will give you a b a n 
quet.” I t  was no t the thought so 
much of the inner man, but the idea 
of bringing joy to the heart of the 
Senior Counselor, their closest friend, 
that inspired the boys to  play the 
gam e of their lives.

Saturday evening the Council will 
assem ble for business p rom ptly  at 
7:30 and, after a short business ses
sion, will adjourn to the Rickm an 
H otel, w here B rother Clay has ar
ranged for a sum ptuous banquet to 
the ball team. So insistent have the 
o ther m em bers of the Council been 
that they be allowed to join th a t 
B ro ther Clay has been persuaded to 
make the invitation a general one to  
all m em bers of the Council. W e in
sisted th a t we should be allowed to 
defray our expenses in the banquet 
and each m em ber of the Councill will 
be perm itted  to  pay for his own plate 
at the banquet and accordingly no
tices were sent out last Saturday by 
the Secretary, countersigned by the 
Senior Counselor, requesting  those 
w ishing to attend  the banquet to no
tify the Secretary  before noon S atu r
day, Aug. 9. T his will be absolutely 
necessary in o rder tha t the hotel 
m anagem ent be prepared to  accom 
m odate the crowd. O ur ball team  
has played the best ball th a t has 
ever been put up by a stric tly  U. C. 
T. base ball team  and every m em 
ber should feel very proud to be able 
to attend  this banquet and help boost 
the team. Show them  th a t we are 
loyal and appreciate their efforts. T he 
cost of the banquet will be only $1. 
and each man is expected to  be 
prom pt in sending in his notice. Of 
course, every m em ber of the ball 
team  has his now.

“ Pop” H eath , from  old Boston, 
No. 44, will be w ith us, too. About 
two weeks la te r and he will return 
to the land of Baked Beans, for an
o ther six m onths.

T he Executive Com m ittee are very 
busy now looking after the m em bers 
who have claims. Five of them  have 
been disposed of in the past two 
weeks. I t  keeps the Secretary  busy 
m aking arrangem ents for m eetings 
and getting  the claims ready for the 
action of the Com m ittee. W ith  the 
usual vacation tim e and the m em bers 
taking their vacations at different 
times, it is very hard  to find all the 
m em bers of the Executive Com m ittee 
in the city a t the same time. Then, 
too, the Suprem e Executive Com
m ittee keep hurry ing  m atters up from  
their end of the line. B ro thers hav
ing claims should bear in m ind th a t 
the Executive Com m ittee is com posed

of traveling  m en like them selves who 
are m ost of them  on the road from  
M onday m orning until F riday night. 
Claims should reach the Secretary 
during the week, so as to be acted on 
at the end of the week when the 
Com m ittee can be reached. W e are 
doing our best to get them  through 
in time, but when a claim is carried 
to New Y ork after notifying Colum
bus that the Secretary has the papers, 
the Secretary takes a vacation after 
filling out the papers and m ailing 
them to one of the Com m ittee, and 
then the rest of the Com m ittee are 
away on vacations, there is no w on
der th a t the papers are delayed a 
couple of weeks. T his seldom hap
pens and we would suggest that all 
m em bers sustaining accidehts please 
have them  occur at some m ore con
venient tim e than the vacation period. 
T his will save delays at this time of 
the year.

George Parks is put again, after 
som ething over seven weeks of en
forced inactivity, due to slipping on 
a stree t car at M ishawaka, Ind., when 
he scraped his shin so badly th a t in
fection sta rted  in. W e were quite 
w orried for fear that he would lose 
his leg as the result, for I never saw 
a m ore angry  and stubborn bruise 
to fight.

T he K alam azoo Southern Michigan 
Base Ball Club recently  disposed of 
a M ighty Michigan autom obile, forty  
horse power, five passenger, and it 
certainly was a beauty. T ickets sold 
readily at 10 cents per and the car 
was viewed each day by ticket hold
ers, each and every one th inking how 
they would en tertain  their friends 
after the draw ing. T he day came and 
went and the Club announced that 
ticket No. UU5 was the lucky num 
ber, but still no one came to claim 
the car and it began to look as >f 
they would have to  m ake ano ther 
drawing. Some of the boys on Sat
urday n ight were talk ing  the m atter 
over and am ong them  was L. Cook, 
salesm an for A rm our & Co., of this 
city. W hen he heard th a t the series 
U U  was the right one, he rem arked 
th a t he had about seven tickets and 
jokingly sta ted  tha t he m ight be the 
holder. On rum m aging in his pockets, 
he located his tickets and, luckily, the 
one th a t was no t w orn beyond recog
nition was the lucky one. Even 
then he was skeptical until he called 
on Charles Stamm, who sold him the 
ticket, and he was proven the winner. 
Lou says it is too large a  car and is 
going to sell it, if no t already sold. 
I t  is a nice car and a bargain for 
the fellow who does not feel th a t Lou 
ought to  sell for half w hat it is w orth 
in o rder to  realize on the good fo r
tune.

R eports sta te  th a t W m. W iney, one 
of our Executive Com m ittee, has just 
purchased a car. Probably  the reason 
we have been unable to  raise his 
house the past few weeks. W e 
thought he was still fishing a t C rook
ed Lake. R. S. Hopkins.

Did you ever notice, when your 
wife and kids were away from  home, 
how loudly the clock ticks? The 
footsteps of the family cat sound like 
the steps of a yearling  calf.

New s Item s From the “Soo.”
Sault Ste. Marie, Aug. 4—T he Al- 

gom a C entral Railway is contem plat
ing putting  on a re frigera to r car be
tween Soo, O nt., and Hobon, which 
will give the people along this new 
territo ry  recently  opened up refriger
a to r service each week. T h is is, in
deed, good news to the m erchants 
along the new road.

Many of the touris ts while visiting 
here this sum m er thought they felt 
the shock of earthquakes at the Soo, 
but after being here a short time they 
learned that it was only the blasting 
at the new locks which keeps up a 
regular quake at intervals during the 
day and night, shaking the country 
for miles around. T he echo along 
the Canadian hills is heard as far 
south as Garden River.

F. G. F re im uth  left last week on the 
C. P. R., covering the Canadian divi
sion for the Cornwell Beef Co., with 
headquarters at Soo, O nt.

A large party  of autos left here 
Sunday for a trip  to the Snows. The 
roads were in the best condition and 
a delightful day was spent a t M ichi
gan’s beautiful sum m er resort.

T he stock of frozen poultry  is rap
idly decreasing and the various grades 
of milk fed broilers are being fast 
exhausted, but the country supply is 
now com ing in m ore freely. W e do 
not anticipate any g reat shortage here 
during the rem ainder of the summer.

T hursday of this week being a civic 
holiday, the m erchants expect to  close 
up for the day and join their families 
and friends in basket picnics and var
ious o ther places of am usem ent for 
the day. Baseball gam es betw een 
the various wholesale houses have 
been arranged and some great events 
are looked for.

A. H. Eddy has installed a lunch 
room  in the center of his large store 
and is serving regu lar dinners now at 
popular prices.

The high prices on table supplies 
have caused several of the hotels tcf 
discontinue their dining room s and 
those who are rem aining in the busi
ness are doing a rushing business in 
consequence.

G iankura Bros., dealers in confec
tionery and fruits, form erly occupy
ing two sto res on Ashmun street, have 
closed one of the stores and are m ov
ing to their main store, the Am erican 
Candy K itchen, 504 A shm un street. 
I t  is expected th a t the Parisian res
tauran t, now operating  in the Cana
dian Soo. will open a branch in the 
store being vacated by Giankura 
Bros.

A ndary Bros., dealers in m en’s fur
nishings and shoes, have moved from  
the form er quarters on Portage 
avenue to  the store recently  vacated 
by the M arine m eat m arket. T his is 
one of the m ost ideal locations in the 
city.

J. C. Miller, proprieto r of the 
Fountain H ouse, has abandoned his 
large and com m odious dining room, 
heretofore run in connection with the 
hotel, and transferred  same into a 
m en’s furnishing goods store, which 
is opened to the public this week.

Chas. Follis, p roprie to r of the Ye- 
T oggery  Shop on A shm un street, has 
taken Percy W ynnes in partnership.

W ith  the two hustling young men 
they have a brigh t future and both 
being popular in the city it is ex
pected they will get a large share of 
the trade in their line.

W . G. T apert.

Brazing Breezes From Muskegon. 
M uskegon, A ugust 4—Now that the 

m idsum m er dullness is practically 
upon us and dog days are rapidly ap
proaching and we hear th a t the bass 
and pike are also biting we, by reason 
of these periodical happenings, are 
beginning to feel the Call of the W ild 
taking hold upon us and, as our dear 
house was kindly consented to  give 
us a few days for recuperation, we 
have decided to leave a few holes 
in the w ater from which the fish have 
been extracted. Perhaps when you 
hear from  us again we may be able 
to give you a real true fish tale.

W e looked with envy upon the full 
page and more w ritten  by our friend, 
Mr. Goldstein, and we—perhaps much 
to his surprise—have not a w ord of 
criticism  to make, even if he has been 
m arried ten years. H ere’s wishing 
him ten years more.

Bro. J. H. Millar, of Grand Rapids 
Council, says the only reason Bryan 
is roasted  m ore than he is, is because 
Bryan has a little wider acquaintance 
Bro. M illar also says he is not the 
John Miller who was arrested  recen t
ly for sleeping in a box car.

W e had the pleasure a few days 
ago, of m eeting Perry  H att, of Gal
veston. Texas, who has succeed 'd  
John W atterm an  on the W estern 
Michigan territo ry  for the P ittsburgh  
Steel Co. Mr. W atterm an  has been 
transferred  to the Indiana territo ry . 
W e welcome Mr. H a tt to his new 
field and our best wishes go with 
Mr. W atterm an.

T he home of Mr. and Mrs. F. S. 
Verbeck, of P entw ater, was the scene, 
of a very p re tty  house party , given 
recently  in honor of Bros. W elton , 
A nderson and Foote, of M uskegon 
and Bro. M cK night, of Grand Rapids. 
T here were also p resent several of the 
business men of Pentw ater. The host 
and hostess claim the boys were great 
on the feed, but were short on crib- 
bage and whist, but where there is 
life there is hope and, perhaps, a lit
tle practice will put the boys in posi
tion to at least make a hit, even if 
they can’t m ake a score. A t any 
rate, the boys enjoyed the true hos
pitality  and such events are only one 
of the occasional green spots along 
the dusty road which serve to lighten 
the discom forts incident to the life 
of a com m ercial traveler.

A t the last m eeting of M uskegon 
Council there were tw o additions 
m ade to our m em bership, one by ini
tiation and one by re-instatem er.t. 
W e understand there will be m ore 
additions at our next m eeting, which 
will be held Saturday night, A ugust 
16. Of course, we will all be there.

A fter w hat we saw in the T rad es
man, I doubt if any of our poets, even 
to accom m odate Mr. Goldstein, will 
e v e r . undertake to dilate on the sub
ject of T he T raveling  M an’s Dream. 
W e thing they are all over it now.

J. H. Lee.
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Take Advantage of the Vacation 
Window.

A tim ely window was noticed re 
cently. T he druggist had collected 
in a big show window all the goods 
he could get together th a t m ight be 
useful to  people going away for a 
vacation. H e had a great variety of 
articles represented. T here  were 
boxes of w riting  paper, fountain 
pens, w riting pads, tablets, en
velopes, all of which are useful to 
people who like to have their own 
stationery. Of course, people who 
have hotel accom m odations do not 
need to  carry  so much of th is stuff, 
bu t every cam per needs a little.

T hen there were bandages, gauzes 
and th ings of th is kind, useful in 
case of accident. T here w ere bridge 
sets, playing cards, tally cards; and 
every vacationist m ust realize w hat 
an im portan t part gam es play. A 
corner of the window was given over 
to sm okers’ supplies. T here was a 
pile of cigar boxes. T here  were 
pipes, c igarettes, w aterproof tobacco 
hags, tin boxes of tobacco, som ething 
to  appeal to alm ost every smoker.

An exhibit of this kind serves a 
tim ely purpose, for it jogs the m em 
ory of the "prospective camper. H e 
know s th a t he is going away and 
th a t he will need tobacco in some 
form . W hen he sees a display of 
th is kind, go tten  up especially for 
vacationists, he is very apt to pur
chase. H undreds of people pass 
such a store window every day, and 
nearly  all of them  are going away for 
a few weeks. O ut of hundreds of 
passers certainly a few dozens are 
sure to  becom e purchasers every 
day.

T his druggist had an assortm ent 
of sunburn lotions, cold cream and 
to ilet p reparations, all highly neces
sary to people who suffer from  sun
burn. T here were m anicure sets, 
m ilitary brushes, soap boxes and a 
variety  of o ther articles of a sim ilar 
nature. T here was a display of lea th 
er goods, and nearly  every one needs 
som ething of this sort.

W e have not space to enum erate 
in detail all the goods displayed in 
this window, which was very large, 
and of unusual capacity.

T he druggist had a huge sign up: 
W H A T  IN T H IS  W IN D O W  

D O  I N E E D  F O R  V A C A TIO N ?
P u ttin g  it in question form  brought 

it righ t home to every passer, a n d . 
no doubt thousands of people asked 
them selves that question every day. 
as they  passed th a t store. N ot every 
druggist has stock enough to  get up 
such a big display. But such a big 
display is not necessary. A timely 
display is the thing—not necessarily 
a big display. Every d ruggist has 
sufficient goods in p resen t stock to 
get up a tim ely display of th is kind. 
Such an exhibit is well w orth  get
ting  up and will sell some goods. 
Just run over your stock; dozens of 
th ings are suitable. Clean out your 
window, group your goods and put 
up a placard. T h a t is all there  is to 
it. A few pictures of vacation scenes 
make excellent' background, if you 
have such th ings at hand. Rem em 
ber, a tim ely display is b e tter than 
a m am m oth display, so do no t be 
asham ed to  get up an exhibit simply 
because it has to be small.

Druggists in Small Summer Resorts.
D ruggists in sm all sum m er reso rts 

have certain  opportunities which are 
not always apparen t to them . T he 
w riter rem em bers spending two 
weeks in a m ountain reso rt which 
was located near a small m ountain 
tow n which had tw o or th ree drug 
stores. T here were several large ho 
tels, but they  w ere run along hard 
and fast lines. D inner w as served 
at six o’clock, and after that meal 
was finished you could not get an
o ther bite until m orning. T he hotel 
people said it was the only way they 
could keep help—the “help” had to 
have their evenings off.

The m ountain air kept appetites on 
edge, and about ten at night fam ished 
guests would begin to  prow l down 
to the village in search of som ething 
to  eat. T h ere  w ere a couple of poor 
restauran ts, hut they would close 
when they felt like it, and they usu
ally felt like it early. T he w riter 
rem em bers finding a box of lunch 
left a t the railw ay sta tion  by some

picnic party  and of their eating  it 
greedily.

Now, every druggist in this town 
could have sold heaps and heaps of 
food supplies, such as the cracker 
and biscuit goods th a t come in such 
a ttractive packages, pickles in bo t
tles, olives, sardines, Saratoga chips 
and sim ilar goods. T hese goods 
come nicely packed, they are 
w rapped, they are easy to handle and 
they would sell well in any coast or 
m ountain re so rt in America.

In  the large resorts, of course, the 
restau ran ts are on the lookout for 
business, and the hotels are less 
primitive. But in the small reso rts 
it is astonishing how hard  it is to 
get food after hours. O ther th ings 
are scarce. Good cigars are not al
ways to be had. Some of these vil
lages have not a pound of fine candy 
in stock; the girls have it sent from  
the cities by express. A t one resort 
fifty pounds of candy frequently  a r
rived in a single day. All this good 
business going to  w aste righ t under 
the nose of the local druggists.

Food supplies are bound to be good 
sellers. The very condition of things, 
the m ountain or seaside air, the ou t
door life, the exercise, all these 

, th ings com bine to keep the people 
hungry all the time. T hey can t get 
enough to eat. T hese sum m er vis
ito rs have money. T hey are out to 
spend money. T hey  are w illing to 
pay good prices. H ere is ideal busi
ness righ t at the d ruggist’s door, 
and he ought not to le t it get away 
from  him. I t  is astonishing how 
m any of these food supplies are sent 
to sum m er v isitors by their friends 
in the cities. T hey can’t buy them. 
T he village stores stock them som e
tim es, bu t the druggist is the ideal 
m an to  carry this stuff. H e is open 
late. A lm ost everybody visits his 
store sooner or later, and will thus 
get acquainted with his stock. Peo
ple prefer to deal with druggists. 
T he drugg ist’s stuff looks cleaner and 
tastes better.

The druggist in the sum m er resort 
should rem em ber th a t he has a dif
feren t class of people in summer, 
and should stock up accordingly. T he 
sleepy people who deal with him in 
w inter are apt to  w arp his judgm ent 
and m ake him forget th a t there are 
plenty of people in the w orld who 
think nothing of paying 80 cents a 
pound for candy. T his is the kind 
of trade it pays to go after.

with a spoon. The butterm ilk  m ust 
be ice cold in all cases to make a 
good refreshing drink. Butterm ilk 
drinking is a hab it and if you can get 
some trade sta rted  you will have a 
string  of daily custom ers on it, and ^ 
my, how it will grow  and grow  and 
grow! T o  m ake good full cream
butterm ilk  is an easy th ing  for con
fectioners, as m ost all of you have 
an ice cream  freezer. W hen you 
make it yourself you w on’t  have to 
dread runn ing ’ short on busy days.
You can also make a richer and b e t
te r article than  you can buy. P u t 
three gallons chilled milk in a five- 
gallon ice cream  freezer, add a tab 
let of Bulgarian bu tterm ilk  germ s.
T hey are sold in tab let form . Pack 
losely with plain ice (no salt a t all 
in it) and sta rt your freezer going.
In about ten or fifteen m inutes you 
will have the finest kind of b u tte r
milk, as the m otion of the ice cream 
freezer revolving has the same effect 
as a churn. D on’t w ork long enough 
for the bu tte r to become solid, but 
stop ju st when the bu tter shows 
small and flaky through the milk. 
Keep very cold and serve ju st as it 
comes from  the can or in the m odi
fied form s as suggested above. Al
ways stand out salt and pepper shak
er w ith the butterm ilk, as som e cus
tom ers prefer it th a t way—seasoned

f -

Aerated Cream Buttermilk.
Pour one and a half ounces sw eet 

cream  in a large soda glass, half fill 
glass with butterm ilk. T hen  fill the 
glass w ith vichy and stir  thoroughly

Quota t io ns  on Local S tocks  and Bonds.
Bid. A sked.

Am. G as & Elec. Co., Com. 76 78
Am. G as & Elec. Co., P fd . to  4i
Am . L ig h t & T rac . Co., Com. 345 355
Am. L ig h t & T rac . Co P td . 104 106
Am. P ub lic  U tilities , Com. 50 53
Am. P ub lic  U tilitie s , P fd . 70 72
C ities S erv ice Co., Com. < ‘ £2
C ities Service Co., P fd . 70 7o
C itizens' T e lephone »0 so
C om m ercial S av ings B ank  
Com w ’th  P r . Ry. & L t., Lorn. 77
C om w 'tli P r. Ry. & L t., P fd. 75 
E lec. Bond D eposit, P fd . 65 75
F o u rth  N a tio n a l B ank  212
F u rn itu re  C ity  B rew ing  Co. 55 65
Globe K n itt in g  W orks, Com. 135 140
Globe K n itt in g  W orks , P fd . 100
G. R. B rew ing  Co. 12?
G. R. N a tio n a l C ity  B an k  180 181
G. R. S av ings B an k  225
K en t S ta te  B ank  260 264
L incoln G as & E lec. Co. 25 3U
M acey Co.. Com. ^55
M acey C om pany, P fd . 95 97
M ichigan S u g a r C ° ,  c °ra- *2
M ichigan S ta te  T ele. Co., P fd . 90 95
N a tio n a l G rocer Co.. P fd . 83 86
Old N a tio n a l B an k  205
P acific  G as & Elec. Co., Com. 41% 42%
P eoples S av ings B an k  2ou
T ennessee  Ry. L t. & P r., Com. 14 16
T ennessee  Ry. L t. & P r-. ] 2 46U tilitie s  Im p ro v e m en t Co., Com. 42 4b
U tilitie s  Im p ro v em en t Co.. P fd. b< h  by 
U n ited  L ig h t & B y., Com. 68 70
U n ited  L ig h t & R y., 1 s t P fd . 75 <7
U n ited  L ig h t & Ry-. 2nd P fd . ^  75
U n ited*L igh t & Ry., 2nd Pfd.

(new ) ‘u
C h a ttan o o g a  G as Co. 1927 95 97
C itizens Tele. Co., 6s 1923 100
Com. P ow er Ry. & L t. Co. 6s %
F lin t G as Co 1924 96 97%
G. R. E d ison  Co. 1916 98% loo
G. R . G as L ig h t Co. 1915 99 100
G. R . R ailw ay  Co. 1916 100 ioi
K alam azoo  G as Co. 1920 95 100

A ug u st 6, 1913.

T H E  F IR S T  A N D  FO R E M O S T  
BUILDERS O F C O M PUTING  SC A LES

GENERAL SALES OFFICE
1 6 5  N. ST A TE ST., C H IC A G O

• P

r CLASS SALESMEN



M I C H I G A N  T R A D E S M A N
27

f - WHOLESALE DRUG PRICE CURRENT
Acids

A cetic ................... 6 ©
B oric ................... 1® @
C arbolic  ..............  22 @
C i t r i c .......................55 @
M uria tic  ................  1 % @
N itric  ..................... 5%@
O xalic ..................  I® @
S ulphuric  ............. 1%@
T a r ta r ic  ................ 38 @

A mmonia
W a te r , 26 deg. . .  6%@ 
W a te r , 18 deg. . .  4%@ 
W a te r  14 deg. . . .  3%@
C arb o n a te  ..........  13 @
Chloride ............  12 @

B alsam s

C ubebs ................... @4 §®
E rig ero n  ............... __@ 2 50
E u c a ly p tu s  ......... 75© 5a
H em lock, p u re  . .  @10®
Ju n ip e r  B e rrie s  . .  @1 “5
Ju n ip e r  W ood . .  40© 50
L ard , e x t ra  ......... 85@1 00

C o p a i b a ..........
F ir  (C anada) 
F ir  (O regon) 
P eru

75®1 00 
1 75@2 00 

. ,.40@  50
.2 25@2 50

Yolu ..................... 1 0®@1 25
B erries

Cubeb ..................... 65@ 75
F ish  ......................... 15 @ 20
ju n ip e r  ....................  7@ 70
P rick iey  A sh . .  . @ 50

Barks
C assia  (o rd in a ry ) 
C assia  (S aigon) 6
E lm  (pow d. 25c) 2
S assa fra s  (pow . 30c) 
Soap (pow d. 25c)

E x t r a c t s
L icorice .................
L icorice pow dered

Flowers
A rn ica  ..................
C ham om ile (G er.) 
C ham om ile (R om .)

25

24@
250

250

L ard , No. 1 . . . .  75©
L av en d er F low ers # 4  50 
L avender, G arden  850 1  00
Lem on ................  5 5006  00
I.inseed , boiled bbl ©' 51 
L inseed , bid. less 55© 60
L inseed , ra w  bbls. © 50
L inseed , ra w  less 54© 59
M usta rd , tru e  ••* |® @ f® ° 
M ustard , a r t if l’l 2 75@3 00
N eatsfo o t ........... 80© 85
Olive, p u re  . . . . .  2 50@3 50 
Olive, M alaga,

yellow  ..........  1 60@1 75
Olive. M alaga,

g reen  ..........  1 50@1 65
O range, sw e e t • .4 75@5 00 
O rganum , p u re  1 25(g) l  ou

16 » » I  l g
R osem ary  F low ers  90@1 00 
S andalw od, E . I. 6 2o@6 50 
S assa fra s , tru e  80© 90
S assa fra s , a r t if i 'l  45© 50
S p ea rm in t ........  6 00@6 50
SDerm . . . . . . . . .  90@1 00
T a n sy  ................... 4 75®5 00
T * ? ,U S P  ............  25© 35
T u rp e n tin e , bbls. @49% 
T u rp e n tin e , le ss 55© 
W in te rg reen , tru e  
W in te rg ree n , sw ee t

b irch  ..........  2 00© 2 25
W in te rg reen , a r t ’l 50®_ 60
W o rm seed  ........  4 50@5 00
W orm w ood ........  @8 00

P o tass ium
B icarb o n a te  . . . .  15© 18
B ich rom ate  . —  13© 16
B r o m id e ............... 45© 55
C arb o n a te  ........  12© 15
C hlora te , x ta l  and

pow dered  . . .  12© 16
C h lo ra te , g ra n u la r  16© 20
C yanide ................. 30© 40
Iodide ................... 2 85@2 90
P e rm a n g a n a te  . .  15@ 30
P ru ss ia te  yellow  30© 35
P ru ss ia te , red  . .  50© 60
S u lp h a te  ..............  15© 20

D ig ita lis
G en tian  ................
G inger ...................
G uaiac ...................
G uaiac A m m o n ...
Iodine .....................
Iodine, Colorless
Ipecac ..................
Iron , clo................
K ino ......................
M yrrh  ..................
N ux  V om ica

60 
60 

© 95 
@1 05 
© 80 
@1 25 
@1 25 
© 75
© 60 
@ 80 
@1 05 

70
O pium  ..................... @2 00
O pium  Cam ph. 
O pium , D eodorz’d 
R h u b a rb  ................

_ 65
@2 25 
© 70

P a in ts
L ead, red  d ry  7© 10
Lead, w h ite  d ry  7© 10
L ead, w h ite  oil 7© 10
O chre, yellow  bbl. 1 @ 1 %
O chre, yellow less 2 © 5.
P u t t y .........................2%@ 5
R ed  V ene tian  bbl. 1 © 1% 
Red V en e t’n, le ss 2 © 5
S haker, P re p a re d  1 40©1 50 
V erm illion, E ng. 90© 1 00 
V erm illion, A m er. 15© 20

60 
@5 00

W hiting , bb l........... 1@ 1%
W h itin g  ..................... 2© 5

Insecticides
A rsen ic  .................. 6© 10
B lue V itro l, bbl. W 6(4
B lue V itro l le ss 7® 10
B ordeaux  M ix P s t 8® 15
H ellebore, W h ite  

pow dered  . . . . 15© 20
In sec t P o w d er . . 20® 35
Lead A rsen a te  .. 8@ 16
L im e & S u lphu r 

Solution, gal. 15® 25
P a r is  G reen  . . .  IS %©• 20

M iscellaneous
A cetanalid  .......... 30® 35
A lum  ....................... 3© 5
A lum , pow dered  and

g round  .......... 5© 7

40©
Gums

A cacia, 1 s t .........
A cacia, 2nd ..........  35©
A cacia, 3d ...............30©
A caccia, S o rts  . . . .  ©
A cacia P ow dered  35© 
Aloes (B arb . P ow ) 22© 
Aloes (C ape P ow ) 20© 
A loes (Soc. Pow d.) 40©
A sa fo e tid a  ............  75@1
A safoetida, Powd.

P u r e .................
U. S. P . Powd.

C am phor ............... 55©
G uaiac .....................  35©
G uaiac, P ow dered  40©
Kino ............................  ©
Kino, P ow dered  . .  ©
M yrrh  ..........................  ©
M yrrh , P ow dered  . ©
O pium  ................. 6 80©'
O pium , Pow d. . .  8 75@8 
O pium , G ran . . .  8 90@9 10
Shellac ............... 25© 30
Shellac, B leached 30© 35
T ra g a c a n th  No. 1 1 40© 1 50 
T ra g a c a n th , Pow  60© 75
T u rp e n tin e  ............  10© 15

Leaves
B uchu ................... 1 85© 2 00
Buchu, Pow d. . .  2 00@2 25
Sage, bulk  ............. 18© 25
Sage, (4s Loose. 20© 25
Sage, P o w d e re d .. 25© 30
S enna, A l e x ..........  45© 50
S enna, T in n ...........  15© 20
Senna, T inn , P ow . 20©

Roots
A lk an e t ................. 15©
Blood, pow dered  20©
C alam us ..............  35©
E lecam pane, pw d. 15© 
G entian , pow d. . .  12© 
G inger, A frican ,

pow dered  . .  15©
G inger, J a m a ic a  20©
G inger, Jam a ica ,

pow dered  ___  22©
G oldenseal, powd. @( 

j@ l 00 Ipecac, powd. . .  2 75@3
L icorice ............... 14@
Licorice, powd. 12©

© 75 O rris , pow dered  25©
@1 00 Poke, pow dered  20©

R h u b a rb  ........... 75@1
R hubarb , pow d. 75@1 25
R osinw eed, powd. 25© 30
S a rsap arilla , H ond.

g round  ........... @ 50
S a rsa p a ril la  M exican

B ism u th , Subnl
t r a te  ............  2 10@2 25

B orax  x ta l or 
pow dered  

C a n th a rad ie s  po
C alom el ..............
C apsicum  .............
C arm ine  ...............
C ass ia  B uds . . . .
Cloves .................
C halk  P rep a red  . .
C halk  P rec ip ita te d
C hloroform  .........
C h lo ra l H y d ra te  1
Cocaine ............
Cocoa B u tte r  . .
Corks, lis t, less 70% 
C opperas bbls. cw t © 
C opperas, less . . .  2©
C opperas, Pow d. 4@

28 C orrosive Sublm . 1 05© 1 1000 C ream  T a r ta r  . . 28® 3500 C uttlebone .......... 25© 35
16 D ex trin e  .............. 7© 10
15 D over’s  P o w d er 2 00@2 2o
30 E m ery , all Nos. 6© 10
25 E m ery , pow dered 5(a) 800 E psom  S alts, bbls © i%

25©
20©12© 
25 @

30
35
60
15
30

U va U rsi ...10©

4©
4©
6©
5©
©

9@
9@

20©

s liO
B itte r ,A lm ond-, — , ■  ■

tru e  ............... 6 00© 6 »0
_L A lmond, B itte r ,
i f ?  a r t i f i c i a l ........... @1 00

A lm onds, S w eet, ____
tru e  . . . . . . . .  90@1 00

A lm ond, Sw eet,
im ita tio n  ----- 40© 50

A m ber, c ru d e  . . .  25© 30
A m ber, rectified  . 40© 50
A nise ................... 2 25©2 50
B ergam on t ........  7 50@8 00
C a j e p u f ................  75© 85
C assia  ............... 1 50©1 75
C asto r, bbls. and

can s  ........... 12%© 15
C edar L eaf ..........  @ 85
C itronella  ............. __© jj®
Cloves ............... 1 75 ©2 00
C oeoanut ............  20© 25
Cod L i v e r ........... 1 25@1 50

, C otton  S e e d ......... 90©1 10
C roton  ................... @1 60

g round
Squills ...................
Squills, pow dered  
T um eric , powd. 
V ale rian , powd.

Seeds
A nise ......................  15© 20
A nise, pow dered  22© 25
Bird, Is  ...................  8@ 10
C an a ry  ....................... 9© 12
C araw ay  .................  12© 18
C ardam on  ........  1 75 @2 00
C elery ......................   50@ 60
C o rian d er ........... 10©
Dill ............................ 18©
F ennell ...................
F lax  .......................
F lax , g round  . . . .  
F oenug reek , pow.
H em p ........................
L obelia  ...................
M usta rd , yellow  
M ustard , b lack  .
M usta rd , powd.
P oppy  ...................... 15 @
Q uince ................... @
R ape ..................... 6©
S abad illa  ............... 25©
S abadilla , powd. 35©
Sunflow er ........... 6©
W orm  A m erican  15@ 
W orm  L e v an t . .  40©

T in c tu re s
A conite  .................
A loes .- ....................
A rn ica  ...................
A sa fo e tid a  ..........
B elladonna ..........
B enzoin ................
B enzoin Com pound
B uchu ...................
C an th a rad ie s  . .  .
C apsicum  ............
C ardam on  ..........
C ardam on , Comp.
C atechu  .................
C inchona ...............
C olchicum  .............
C ubebs .................

@ 75 
65 

© 60 @1 00 
©  60 
© 90
© 90
@1 00 @1 00 
© 90
© 95
© 65 
© 60 
@1 05 
© 60 
@1 20

E psom  S alts, le ss 2%@
E rg o t ..................  1 50© 1 7 a
E rg o t, pow dered  1 80© 2 00
F lak e  W h ite  ..........  12© 15
F orm aldehyde lb. 10© 15
G am bier ............... 6© 10
G ela tine  ................... 35© 45
G lassw are, full cases  80% 
G lassw are , less 70 & 10% 
G lauber S a lts  bbl. @ 1
G lauber S a lts  less 2@ 5
Glue, b row n . . . .  11© 15
Glue, b row n g rd  10@ 15
Glue, w h ite  ........  15© 25
Glue, w h ite  g rd  15© 20
G lycerine ............. 23@ 30
H ops ....................... 50© 80
Ind igo  ................... 85© 1 00
Iodine ..................  3 75@4 00
Iodoform  ............. 4 80@5 00
L ead  A ce ta te  . . . .  12© 18
L ycopdium  ........... 60© 75
M ace ....................... 80© 90
M ace, pow dered  90 @1 00
M enthol ..............  8 60© 9 00
M ercury  ..................  75© 85
M orphine, a ll b rd  4 55 @4 80 
N ux  V om ica . . . .  ©  10
N ux  V om ica pow @ 15
P epper, b lack  pow 20@25 
P epper, w h ite  . .
P itc h , B urgundy
Q u assia  .................
Q uinine, a ll b rd s  .
Rochelle S a lts  .
S acch arin e  ........
S a lt P e te r  ........
S eid litz  M ix tu re 
Soap, g reen  . . .
Soap, m o tt c a s tu e  10© 
Soap, w h ite  ca stile

ca se  ..............
Soap, w h ite  castile  

less, p e r  b a r
Soda A sh ............... 1%@
Soda B ic arb o n a te  1%@
Soda, Sal ............... 1©
S p irits  C am phor . .  @
S u lphu r ro ll . . . .  2%@
S u lp h u r Subl..........2%@
T a m a rin d s  ........... 10©
T a r ta r  E m etic  . .  40©
T u rp e n tin e  V enice 40© 
V an illa  E x t . p u re  1 00@1 50 
W itc h  H aze l . . . .  65@1 00 
Z inc S u lp h a te  . . .  7©

F T P

- k t

PH*
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Our Home—Comer Oakes and Commerce

The largest and most complete line of Holiday Samples 
we have ever shown is now in charge of our Mr. W. B. 
Dudley at Saginaw, Michigan, We urge you to be an early 
buyer.

Grand Rapids. HAZELT1NE & PERKINS DRUG CO.

»1ERICAN BEAUTY” Display Case No. 412—one 
of more than one hundred m odels of Show Case, 

Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds

of goods, and adopted by the m ost progressive stores o f America.

G R A N D  RAPIDS SH O W  CASE CO., Grand Rapids, M ichigan 
T h e  Largest S hew  Case and S tore Equipm ent P lant ia  th e  W orld 

Show  Rooms and Factories: N ew  Y ork . G rand Rapids. C hicago. Boston, Portland

FOOTE & JENKS7 COLEMAN’S B R A N D )
.. - m J « I tTerpeneiess Lemon and High c,ass Vanilla

Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to
FOO TE & JEN K S, Jackson, Mich.

@6 25

5
5
4

75
b
5 

15 
50 
50

10

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six  hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED

Corn
Cot ton Seed Oil 
Dry S alt  Meats

Flour
Oats
S ach a rm e

A cm e .................. @15%
B loom ingdale @16
C arson  C ity . . . . @15%
H opkins ............ ©15%
B rick  .................. @16 Vi
Leiden ................ @15
L im b u rg er ........ @l7Vi
P ineapp le .......... 40 @60
E dam  ................ @85
S ap Sago .......... 22
Sw iss, dom estic @20

Mocha Shelled
S h o rt B ean  ............ .25@27 S pan ish  P e a n u ts
Long  B ean  ................ .24@25 P ecan  H alv es  . . . .
H . L. O. G ................. ,26@28 W aln u t H a lv es  . . .

Bogota F ilb e r t M eats  . . .
F a ir  .............................. . 24 A lican te  A lm onds
F an cy  .................. : . . . . 26 J o rd a n  A lm onds . .
E x ch an g e  M arket, 
Spot M arket, S tro n g

S teady P e a n u t s
F an cy  H  P  S uns 7

Index to Markets
By Columna

Col.

Axle G rease  ..................  1

AMMONIA12 oz. ovals 2 doz. box 
A X L E G REA SE 

F ra z e r ’s.
lib . wood boxes, 4 doz.

Beans
B aked  ..................  85@1 30
Red K idney . . . .  85@ 95
S trin g  ....................  70@1 15
W ax ....................... 75@1 25

B aked B ean s  . .
B a th  B rick  ........
B lu i n g ............
B re a k fa s t Food
B room s ...............
B ru sh es  ..............
B u tte r  Color . . .

C a n d le s ..........
C anned  Goods 
C arbon  Oils .
C a tsu p  ............
C heese

11-2
22
3

ltb . tin  bo•xes, 3 doz. ¡
3y-it». t in  bloxes,, 2 doz. •101b. pails, per doz. . J
151b. pails. per doz. . .
25 tb. pails, per doz. . .L

BA KED  BEA NS
No. 1, p er doz. ___45#
No. 2. p e r doz. ___75#:
No. 3, p e r doz. . .  .8 5 #

3 00 
2 35

. .6  00
20

BATH 
E ng lish  -----

90
@1 40 
@1 75

BRICK
95

C hew ing G um  ............... |
C hicory  ............................. i
C hocolate ......................... ;
C lo thes L ines
Cocoa ......................... _
C ocoanu t ......................... £
Coffee .................................
C onfections .....................
C racked  W h e a t ............
C raekers_ . v ................... “
C ream

BLUING
J e n n in g s ’ .

Condensed P ea rl B luing 
Sm all C P  B luing, doz. 45 
I j i rg e  C P  B luing, doz. 7a

B R E A K F A S T  FOODS 
A petizo, B iscu its  ........ 3 00
B ea r F< 
C racked  
C ream  c

P e tt ijo h n s  1 9! 
W heat, 24-2 

f W h e a t, 30-2

Blueberries
S ta n d a rd  ......................  1
Gallon ............................. 6 75

Clams
L ittle  N eck, ltb . . .  @1 00
L ittle  N eck, 2tb. . .  @1 50

Clam Bouillon 
B u rn h am ’s Vi p t. .
B u rn h am 's  p ts ...........
B u rn h am ’s q ts ...........

Corn
F a ir  ......................  65@ 70
Good ....................  90@1 00
F ancy  ....................  @1 30

French  Peas  
M onbadon (N a tu ra l)

p e r  doz............................1 75
Gooseberries

No. 2, F a ir  ..........
No. 2, F a n c y 1 ___

80

. .2 25 

. .3 75 

. .7  50

.1 50 

.2 35

A dam s B lack Ja c k  . . . . 55
A dam s S appo ta  ............ 55
B eem an 's  P epsin  .......... 55
B eechnu t ........................ 60
C hic lets ........................... 1 25
Colgan V iolet C hips ... 60
Colgan M int C hips ___ 60
D en tyne ........................ 1 10
F lag  S pruce ................ . 55
Ju icy  F ru it  .................. . 55
R ed R obin .................. . 55
S’en Sen ( J a r s  80 pkgs,

$2.20) ............................. . 55
S pearm in t, W rig leys . . 55
S p earm in t, 5 box ja rs 2 75
S p earm in t, 3 box ja r s 1 65
T ru n k  S pruce .............. . 55
Y ucatan  .......................... . 55

CHICORY
B ulk  ................................. 5
R ed ................................... 7
E ag le  ............................. 5
F ra n c k 's  ........................ 7
S cheue r’s  ..................... 6
R ed S ta n d a rd s  .......... 1 60
W H ite ............................... 1 60

0 S tan d a rd
Hominy

C ream  of Rye, 24-2 . . 3 0U
P o sts  T oasties , T. %

No. 2 ...................... . .2  80 V2

85

.1 85 

.3 15
T a r ta r  ..............  ® T.

D ried  F ru its

F arn iaceo u s  Goods 
F ish in g  T ack le  . . . .  
F lav o rin g  E x tra c ts  
F lo u r and  F eed  . . . .  
F ru i t  J a r s  ................

G ela tine  . . .  
G ra in  B ags

P o sts  T o asties ,
No. 3 ......................

F arinose , 24-2 ........
G rape N u ts  ............
G rape S u g ar F lakes  
S ugar Corn F lak es  
H a rd y  W h e a t Food 
P o s tm a ’s D utch  
H olland  R usk  . 
K ellogg 's Toast«

B iscu it ..........
K ellogg’s Toast«
, F lak e s  ............

Mackerel
M ustard , l i b ...........
M ustard , 21b. . . .
Soused, lV itb. . . .21b ..........

l t b ...........2 lb ............

Soused,
T om ato
T om ato

. .1 80 . .2  80 

. .1 60 

. .2  75 

. .1 50 . .2  80

No.
No.
No.
No.
No.
N t

B iscu it

___  3 20 Mushrooms
Rice H ote ls  ..................... @

___ 3 30 B u ttons, «¿s ........ @
Rice B u tto n s, l s  .......... #
. . . .  2 80 Oysters
W h e a t Cove, l t b ............... 90©
. . . .  3 30 Cove, 21b............... 1 60@
ie . .  1 75 P lu m s
es, P lu m s ................ 90@:

H 2 70
H erb s  ...............................  Í
H id es  an d  P e l t s ............. 8
H o rse  K ad ish  ............... 8

J

F lak es,

Je lly  ...............
Je lly  G lasses

M apleine ........................... 8
M ince M ea t ................... 8
M olasses ........................... 8
M u sta rd  ...........................  *

O lives

P ick les  ............................... 8
P ip es  ................................... g
P lay in g  C a r d s ................. 8
P o ta sh  ............................... 5
P r o v is io n s ......................... 8

2 doz..........
M ap l-W h ea t3 doz.............................  2 ou
M apl-C orn  F lak es  . . .  2 80 
M inn. W h e a t C ereal 3 75
A lgrain  Food ..............  4 25
R alston  W h e a t Food 4 50 
R a lston  W h t Food 10c 1 4b 
Saxon W h e a t Food . .  2 50 
S hred  W heat B iscu it 3 60
T risc u it, 18 ..................  1 SO
P illsb u ry ’s B est C er'l 4 25 
P o s t T a v e rn  S pecial . .2  80 
Q u ak er Puffed  R ice ..4  25 
Q uaker Puffed W h e a t 2 85 
Q uaker B rk fs t B iscu it 1 90 
Q uaker C orn F lak es  ..1  75 
V icto r C orn F lak e s  . . . 2  20 
W a sh in g to n  C risps . . . 1 8 5
W h e a t H e a r ts  ............... 1 90
W h e a ten a  ....................  4 50
E v ap o r’d S u g a r C orn 90

BROOMS
P a rlo r  ............................. 3 00
Jew el ..............................  3 70
W in n er ........................... 4 25

N

@

. .2  30 

. .2  40

R i c e ...............
Rolled O ats

55

4 00

S alad  D r e s s i n g ............... g

S al S oda ........................... g
S a lt
S a lt F ish  ........................... g
Seeds . . . . . . ..................... M,
Shoe B lack in g  ...............
Snuff . . ................................ J®
Soap
Soda
Spices ................................. f t
S ta rc h  ............................... f t
S y rups  ............................... lu

T
T ab le  S auces  .................  f t
T e a  .........
T oba< îco ................. i l .
T w ine  .............................

V inega r 13
W

W lck in g  ...........................  f t
W oodenw are ................... 13
W rap p in g  P a p e r  ......... 1*

Y
Y east C a k e ....................... 14

W h ittie r  Special 
P a r lo r  Gem 
Com m on W h isk  
F an cy  W hisk  . .  
W arehouse  ........

BR U SH ES
Scrub

Solid Back, 8 in .............. . 7 5
Solid Back, 11 in ................. 95
P o in ted  E n d s ..................  85

Stove
No. 3 ................................  gg
No. 2 . . .  ............................1 25
No. 1 .................................1 78

Shoe
No. 3 ................................  1 °0
No. 7 ...............................  1-30
No. 4 .................................1 70
No. 3 ..................................1 90

B U T T E R  COLOR 
D andelion, 25c size ..2  00 

CA ND LE S
P araffine , 6s ................... 7%
P araffine , 12s ..............  8
W lck ing  ...........................20

C A NN ED  GOODS 
Apples

3 lb. S tan d a rd s  . .  @ 9 0
G allon ..............  2 50@2 75

Blackberr ies2 lb ......................... 1 50@1 90
S tan d a rd  gallons @5 00

P e a rs  in Syrup 
cans, per doz. . .1  50 

P eas
M arrow fa t ..............
E a r ly  Ju n e  ..........
E a r ly  J u n e  s if td  1 

P eaches
P ie  ........................  1
No. 10 size can  pie 

P ineapp le
G ra ted  ................  1
Sliced ..................

Pum pkin
F a ir  ............................. 80
Good ............................. 90
F an cy  ........................  1 00
Gallon ........................  2 15

R aspberries
S ta n d a rd  ..............

Salm on
W a rre n s , 1 lb . T all 
W a rre n s , 1 lb . F la t
Red A laska  ......... 1 65@1 75
Med. Red A laska  1 35@1 45
P in k  A l a s k a ..........  @ 90

S ard ines
D om estic, Vis ............... 2 75
D om estic, Vi M u sta rd  2 75 
D om estic, % M u sta rd  @6Vi
F ren ch , Vis ................  7@l4
F ren ch  Vis ................... 13@23

S hrim ps
D unbar, 1st doz.....................1 30
D unbar, lV is doz............... 2 35

Succo tash
F a ir  ......................... 90
Good ..............................  1 20
F a n cy  ....................  1 25® 1 40

S traw b errie s
S tan d a rd  ................  95
F an cy  ........................... 2 25

T  om atoes
Good ..............................  1 15
F an cy  ........................... 1 35
No. 10 .................... 3 50

CHOCOLATE 
W a lte r  B ak e r & Co.

G erm an 's  S w eet ........  22
P rem iu m  ..........................  32
C a ra cas  ............................. 23

W a lte r  M. Low ney Co.
P rem ium , «is ........ .. 29
P rem ium , Vis ................  29

CLOTHES LINE
P e r  doz.

No. 40 T w isted  C otton  95 
50 T w is ted  C otton  1 30 
60 T w isted  C otton  1 70 
80 T w is ted  C otton  2 00 
50 B raided  C otton  1 00 
60 B raided  C otton  1 25 
60 B raided  C otton  1 85 

No. 80 B raided  C otton  2 25
No. 50 S ash  Cord ......... 1 75
No. 60 S ash  Cord .........2 00
No. 60 J u te  ..................  80
No. 72 J u te  .................... 1 00
No. 60 S isal ..................  85

Galvanized Wire  
No. 20, each  100ft. long 1 9o 
No. 19, each  100ft. long 2 10 
No. 20, each  100ft. long  1 90 
No. 19, each  100ft. long 2 10 

COCOA
B ak e r 's  ............................. 37
C leveland ........................  41

35 
33 
42 
30 
28

.C olonial. %s ..........@1 15 Colonial, ..........@1 E p p s . .
45@1 55 H ershey s, y5s . . . .

H e rsh e y ’s, Vis ___00@1 25 H u y le r
Low ney, y6s  ..........# 3 zn Low ney, %S ..........
Low ney, Vis ..........

75@2 10 Low ney, 5 lb. cans
95@2 60 V an  H ou ten , Vis .

V an  H outen ,, 
V an H outen , 
V an H ou ten , 
W a n -E ta  . . .
W ebb  ..........
W ilber, Vis

Vis
l s  .

P ackage 
N ew  Y ork B asis

A rbuckle ..................... 21 50
Lion ............................... 23 50

M cL aughlin’s XXXX 
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd ers  d ire c t to  W . F. 
M cL augh lan  & Co., C hicago 

E x tra c ts
H olland, Vi g ro  boxes 95
Felix , Vi g ro ss ............  1 15
H u m m e l’s  foil, Vi gro . 85 
H u m m e l's  fin , Vi gro . 1 43 

C O N FEC T IO N ER Y  
S tick  C andy  P a lls

H orehound  ....................... 8
S tan d a rd  ...........................  8
S tan d a rd , sm all .............8Vi
T w ist, sm all ................... 9

C ases
Ju m b o  .................................  8
Jum bo , sm all ................. 8Vi
B ig  S t i c k ..............................  8 Vi
B oston  C ream  ............... 13

Mixed C andy
B roken  ....................  8
C am eo ......................... . . . 1 2
C u t L o a f ............................. 9
F a n c y  ..........  10 Vi
F ren ch  C ream  ...........9
G rocers ..........................  6Vi
K in d e rg a rten  ................... 11
L ead er ............................... 8Vi
M aje stic  ............................. 9
M onarch  ........................... 8Vi
N ovelty  ............................. 10
P a r is  C r e a m s ................... 10
P rem lo  C ream s ............. 14
R oyal ................................. 7 Vi
S pecial ............................. 8Vi
V alley  C ream s ............... 12
X  L  O .............................  7

S pecialties
P a ils

A uto  K isses  (b a sk e ts)  13 
B onn ie B u tte r  B ites  . .  16 
B u tte r  C ream  C orn ..16 
C andy  C rack ers  (b sk t)  15
C aram el D ice ................. 13
C ocoanu t K ra u t ........... 14
C ocoanu t W affles ......... 14
Coco M acaroons ........... 16
Coffy T o f f y ....................... 14
C ream . M arshm allow s lo  
D a in ty  M in ts 7 lb . t in  15
E m p ire  F u d g e  ............... 14
F udge, P in e a p p le ...........13
F udge, W a l n u t ............... 13
F udge, F ilb e r t ............ 13
F udge, Choco. P e a n u t 12 
F udge, H oney  M oon . .  13 
F udge, T o asted  Cocoa-

n u t ............................. 13
F udge, C h e r r y ................. 14
F udge, C o c o a n u t ........... 13
H oneycom b C andy  . . . .1 5
K o k a y s ............................. 14
Iced  M a r o o n s ................... 14
Iced  G em s .....................  15
Iced  O range Je llie s  . . .1 3
I ta lia n  B on B o n s ........... 13
M anchus ........................... 15
M olasses K isses, 10

lb . box ....................... 13
N u t B u tte r  P u f f s ........... 13
S a lted  P e a n u ts  ............. 15

C hocolates
P a lls

A sso rted  Choc................... 15
A m azon C aram els  . . . .1 5
C h a m p io n ...........................11
Choc. C hips, E u re k a  . .18 
C lim ax  ................................13

W ilber, Vis ....................  22 E c lipse, A sso rted  .........15
COCOANUT
COCOANUT

D u n h am ’s p er lb .
Vis, 51b. ca se  . ........  30
Vis, 51b. case .. ........  29
Vis, 151b. case  . ........  29
Vis, lo tb . case  . ......... 28
ls , lo th , case  . . ........  27
% s & Vis 151b. case 28
Scalloped G em s .......... 10
V4s & Vis pails 16
B ulk, pa ils  ........ .......... 13Vi
B ulk, b a rre ls  . . . ........... 12Vi

C O F F E E S  ROASTED 
Rio

Com m on ......................... 19
F a ir  ................................  19 Vi
Choice ............................. 20
F a n cy  ............................. 21
P e a b e rry  ........   23

Santos
Com m on 
F a ir  . . . .  
Choice . 
F a n cy  . .  
P eab e rry

20
20Vi21
23
23

E u re k a  C hoco lates . . .1 6
F a v o r ite  ........................... 16
Ideal C hoco lates ........... 13
K lond ike C hocolates . .  18
N abobs ............................... 17
N ibb le S tick s  ................. 25
N u t W a fe rs  ..................... 17
O coro Choc. C aram els  17
P e a n u t C l u s t e r s .............20
P y ra m id s  ......................... 14
Q u in te tte  ........................... 16
R eg in a  ............................. 10
S ta r  C hocolates ............. 13
S u perio r Choc, ( lig h t)  18 

Pop Corn
C ases w ith o u t prizes.

C rac k e r J a c k  ........... 3 25
G iggles, 5c pkg. cs. 3 50
O h M y 100s ............... 3 50

Cough Drops
boxes

P u tn a m  M en tha l . . .  1 00
S m ith  B ros..................  1 25

NUTS—W hole
lbs.

18
17

CARBON OILS 
Barrels

P erfec tio n  ............
D. S. G asoline . . . .  
G as M achine . . . .  
D eodor’d N a p 'a  . .
C y linder ............  29
E n g in e  ................  16
B lack, w in te r  . .  8

CA TSUP 
S n ider’s  p in ts

@llVi 
@19% 
@27 Vi 
@19 
@34Vi 
@22 
@10

2 35
S n ider’s  Vi p in ts  .......... 1 35

Maracaibo
F a ir  ................................... 24
Choice ..............................  25

Mexican
Choice .........................  25
F a n cy  ............................... 26

G uatem ala
F a ir  ................................... 25
F a n cy  ................................  28

J a v a
P r iv a te  G row th  -------- 26@30
M pndling  ..................... 31@35
A ukola ....................... 30@32

A lm onds, T a rra g o n a  
A lm onds, D rak e  . . .  
A lm onds, C alifo rn ia

so ft shell ...........
B raz ils  ...................
F ilb e r ts  . . . . . . . .
Cal. N o. 1 ...........
W a ln u ts  so ft shell 
W a ln u ts , M arbo t . .
T ab le  n u ts , fan cy  
P ecans, m ed ium  . .  
P ecan s, ex. la rg e  . .  
H ick o ry  N u ts , p e r  bu.

O h i o ...........................2 00
C ocoanu ts ...................
C h es tn u ts , N ew  Y ork 

S ta te , p e r  b u ...............

@16
@16
@15
@16

12@12Vi
@65
@35

@50
* eanu ts
P  S uns 7%@ 7%

R o a s te d ...............7 @ 7 %
Choice, raw , H  P  J u m 

bo ......................... @ 7%
CRA CK ED  W H E A T

B ulk ...............................  3Vi
24 2tb. pkgs.................. 2 50

CRA CK ERS
N atio n a l B iscu it C om pany 

B ran d s

B u tte r
Boxes

E xcelsio r B u tte rs  ......... I
N BC S q u are  B u tte rs  . .  6 Vi 
S eym our R ound ........... 6Vi

Soda
N BC Sodas ................... 6Vi
P rem iu m  Sodas ........... 7Vi
S elect Sodas ................... SVi
S a ra to g a  F l a k e s ...........13
S a ltin es  ........................... is

O yster
N BC P icn ic  O y ste rs  . .  tiVi
Gem O yste rs  ................... 6V*
Shell ................................. 8

S w eet Goods
C ans an d  boxes

A nim als .........................  10
A tla n tic s  A lso A sstd . . 12 
A vena F ru it  C akes . . .  12 
B onnie D oon C o o k ie s.. 10
B onnie L ass ie s  ..........  10
B rittle  F in g e rs  ........... 10
C am eo B iscu it Choc.

(can s) ......................... 35
Cam eo B iscu it A sstd .

(can s) ........................... 25
C artw h ee ls  A ss td ...........8 Vi
C ecelia B iscu it ........... 16
C hocolate  B a r  (cans) 18
C hocolate D r o p s ...........17
C hocolate D rop C en

te rs  .............................  16
Choc. H oney  F in g e rs . 16 
Choc. R o se tte s  (can s) 20
C racknels ....................... 1$
C ocoanu t T a ffy  B a r  . .  13
C ocoanu t D r o p s ........... 11
C ocoanut M acaroons . .  18 
C ocnut H oney  F in g e rs  12 
C ocnt H oney  Ju m b le s  12 
Coffee C akes  Iced  . . .  12 
E v e n tid e  F in g e rs  . . . .  16
F am ily  Cookies ............. 8Vi
F ig  C akes A sstd ...........12
F ro sted  C ream s ........... SVi
F ro sted  G inger Cookies 8Vs 
F ru it  L unch  Iced  . . . .  lu  
G inger G em s P la in  . . . .  8 Vs 
G inger G em s Iced  . . . .  9Vi 
G rah am  C rack ers  . . . .  3 
G inger S naps  F am ily  . .  SVi 
G inger S naps  N BC

R ound  ........................... 8
H ousehold  C ookies . . . .  8 
H ouseho ld  Cks. Iced  . .  9
H ippodrom e B a r ......... 12
H oney  Ju m b le s  ........... 12
Im p e ria ls  ......................... 8 Vi
Ju b ile e  M ixed ............. 10
L ady  F in g e rs  Sponge ..30  
L eap Y ear Ju m b le s  . .  18 
L em on B iscu it S q u are  8Vi
L em on W afe rs  ........... 17
L em ona ........................... 8 Vi
M ace C akes ................... 8
M ary  A nn ..................... 8Vi
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ............................... 3
M ottled  S q u ares  . . . .  10 
NBC H oney  C akes . . .  12 
O atm eal C rac k e rs  . . . .  8
O range G em s ............  8Vi
P en n y  A sso rted  ............. 8Vi
P ean u t G em s ................. 9
P ineapp le  C akes ......... 16
R aisin  G em s ................. 11
R everes A ss td ................... 16
Spiced G inger C akes . .  9 
Spiced G inger C akes

Iced  ...............................  1*
S u g ar F in g e rs  ............. 12
S u g ar C rim p ................... 8Vi
S u lta n a  F ru i t  B iscu it 16
T riu m p h  C a k e s .............16
V anilla  W a fe rs  ........... 17
W av erley  ....................... 10

In -e r-S ea l T ra d e  M ark 
G oods

p e r  doz.
B aro n e t B iscu it ........... 31 00
B rem n ers  B tr  W afs . 1 00
C am eo B iscu it ..........  1 50
C heese S andw ich  . . . .  1 00 
C hocolate W a fe rs  . . .  1 00 
E xce ls io r B u tte rs  . . . .  1 00
F ig  N ew ton  ................... 1 00
F ive  O’Clock T ea  B sct. 1 00 
G inger S naps N BC . .  1 00
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8 9 10 11

G rah am  C rack ers  Red
L abel 10c size .......... 1 00

Lem on S naps ............ - 50
O y ste re tte s  ..................  50
P rem iu m  Sodas ..........  1 00
Royal T o a st ................  1 00
S a ra to g a  F lak es  ........  1 50
Social T ea  B iscu it . .  1 00 
S'. S. B u tte r  C rackers  1 50
U needa B iscu it ..........  50
U need a  G inger W a fe r 1 00
V anilla  W a fe rs  ..........  1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps . .  60
Zw ieback ......................  1 00

50 
2 50

2 50

2 50
3 00

pk 

12@14 

. . . .  15

le m o n ,
O range,

C luster.

.1214

.12%

.2 25

O ther  P ack a g e  Goods 
B a rn u m 's  A nim als . .
C hocolate T okens -----
B u tte r  C rack ers  NBC 

F am ily  P ack a g e  • • •
Soda C rackers  NBC 

F am ily  P ack a g e  • • •
F ru it C ake ..................

In Special Tin  Packages  
p e r  doz.

F estin o  ..........................  2 50
N abisco  25c ..................  2 50
N abisco, 10c ................  1 00

In  bulk, p e r  tin
N ab isco  ..........................  1 <5
F es tin o  ..........................  1 "JJ
B en t’s W a te r  C rackers  1 40

CREAM TA RTA R
B arre ls  o r d ru m s ........  33
Boxes ................................. " 4
S quare  C ans ..................  3b
F an cy  C addies ............... 41

D RIED F R U IT S  
Apples

E v a p o r’ed, Choice bulk  
E v a p o r’ed, F an cy  _1 

Apricots
C alifo rn ia  ............

Citron
C orsican  ..............

C u r ran t s
Im ported  1 lb. pkg. . ■.
Im ported , bu lk  ..............

P eaches
M uirs—Choice, 25th. .
M uirs—F ancy , 25Tb. .
F ancy , P eeled , 251b. .

Peel
A m erican  . . .  
A m erican  . . .

Raisins  
20 ca rto n s  . .  •

Loose M uscate ls  3 C r. 5% 
l oose M uscate ls  i Cr. 6 
L. M. Seeded, 1 lb. 7@7% 

California  P ru n es  
90-100 251b boxes . . .@  4
80- 90 251b. b o x e s -----@ 6
70- 80 251b. boxes.
60- 70 25tb. boxes.
50- 60 251b. boxes.
40- 50 251b. boxes.

f a r i n a c e o u s  g o o d s  
Beans

C alifo rn ia  L im a ..
M ichigan L im a ----
Med. H an d  P icked  
B row n H olland  . . .

- F ar in a  
25 1 lb packages 
B ulk, p e r  100 lbs.

Original Holland Rusk 
P ack ed  12 rolls to  co n ta in er 
3 co n ta in ers  (40) rolls 3 20 

Hominy
P earl, 100 lb. sack  . .  2 00 
Maccaroni and Vermicelli  

D om estic, 10 lb. box . .  60
Im ported , 25 lb . box . .  2 50 

Pear l Barley
C heste r ..........................  2 75
E m p ire  ...........................

P eas
G reen, W isconsin , bu 
Green,: Scotch, bu.
Split, lb. .......................

Sago
E a s t  In d ia  ..................
G erm an , sacks  ........
G erm an, b roken  pkg. 

Ta pioca
F lake , 100 lb . sacks  
P earl, 100 lb. sacks
P earl, 36 p k g s .............
M inute, 36 p k g s ..........

f i s h i n g  t a c k l e

• @  6%  
,.@  7 
, ,@ 8 V. 
. .@10

. 6 
2 40 
1 65

.1 50

.4 00

FLAVORING EX TRA CTS  
Jen n in g s  D C Brand 

T e rpeneless  E x tra c t  L em on 
No. 1 F  box, p e r  doz. 75
No. 2 F  box, p e r  doz. 90
No. 4 F  box, p e r doz. 1 75
No. 3 T aper, p e r doz. 1 75 
2 oz. F la t , F  M p e r dz. 1 5o 

J en n in g s  D C Brand 
E x tr a c t  M exican V anilla  

No. 1 F  Box, p e r doz. 90 
No. 2 F  Box, p e r doz. 1 25
No 4 F  Box, per doz. 2 25
No. 3 T aper, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00

FLO UR AND F E E D  
G ran d  R ap id s  G rain  & 

M illing Co.
W in te r  W h e a t

P u r ity  P a te n t  ............  5 10
S eal of M inneso ta  .
S u n b u rs t ........ .........
W izard  F lou r ........
W iza rd  G rah am  . .
W izard  G ran . Meal 
W izard  B uck w h ea t
R ye .............................

V alley  C ity  M illing Co.
L ily  W h ite  ....................  5 10
L igh t L o a f ........
G rah am  ..............
G ran en a  H ea lth
G ran . M eal ------
B olted M ed......................

V oigt M illing Co
G rah am  .................
V o ig t’s  C rescen t 
V oig t’s F lo u ro ig t 
V o ig t’s H ygien ic 
V oig t’s R oyal . . .
C olum bian ..........
C alla L ily  ..........
W a tso n -H ig g in s  M illing Co.
P erfec tion  F lo u r  ........  5 00
T ip  Top F lo u r ..........  4 60
Golden S heaf F lo u r • • 4 “0 
M arsh a ll’s B est F lou r 5 00 

W orden  G rocer Co.
W izard  F lo u r ..............  4 70
Q uaker, p a p e r  ............  4 tu
Q uaker, c lo th  ............  4
Q uaker B uck w h ea t bbl. 5

K an sas  H ard  W h e a t  
W orden  G rocer Co. 

A m erican  E ag le, %s ..5  
A m erican  E ag le, Vis ..5 
A m erican  E ag le, %s 

Spr ing W h e a t  
R oy B ak e r 

G olden H o rn , fam ily  ••5 10 
G olden H orn , b a k e rs . .5 00
W isconsin  R y e ..........

Judson  G rocer O
C eresota, % s .............
C ereso ta , Vis ..........
C ereso ta , % s ..............

W orden  G rocer Co.
W ingold, % s c l o t h ---- 5 70
W ingold , %s clo th  -----5 60
W ingold, % s cloth
W ingold, % s p ap e r
W ingold, Vis p ap e r
B a k e rs ’ P a te n t  . .

W ykes & Co.
S leepy E ye, % s clo th  5 45 
S leepy E ye, %

5 00 
5 00
4 70
5 00 
4 00
6 00 
4 40

. . .  4 60 

... 2 10 
. .  2 20 
. . .  1 80 
. . .  1 70

4 60 
. .  .5 10 
. . . 5  10 
. . . 4  60 
. . . 5  50 
. . . 5  10 
. . . 4  80

H ID E S  AND P E L T S  
Hides

G reen, No. 1 ................  11%
G reen, No. 2 ....................10%
Cured, No. 1 .................. ........................ 13
C ured, No. 2 ................. 12
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen . No. 2 13% 
C alfsk in , cured, No. 1 16 
C alfsk in , cured , No. 2 14%

Pelt s
Old W ool ..............  60 @1 25
L am bs ..................  10@ 25
S hearlings  ..............  10@ 20

Tallow
No. 1 ....................... @ 5
No. 2 ..................... @ 4

Wool
U nw ashed, tned. . .  @18
U nw ashed, line . . .  @13

Smoked Meats 
H am s, 12 lb. av. 19%@20
H am s, 12 lb . av . 19 @19%
H am s, 16 lb. av . 18 @19
H am s, 18 lb . av . 18 @18%
H am , d ’-ied beef

se ts  ..................  23 @24
C alifo rn ia  H am s 12 @12%

Young Hyson
M ess,
M ess,
M ess,
Mess.

Mackerel
100 lbs.................. 17 00 Choice ............................. . S O40 lb s ..................  7 20 F an cy  ........................... 40@»0

P icn ic  Boiled 
H a m s .............. ,. 19%@20 100 lbs.

Boiled H am s . . 27% @28 50 lbs.
M inced H am  . . 13 @13% 10 lbs.
B acon ................ . 19 @26 8 lbs.

10 lb s ..............8 lb s ............
No. 1, 100 lbs.......... .
No. 1, 40 lb s ............
No. 1, 10 lbs.......... .

Whitefi sh

HORSE RADISH 
P e r  doz................................ 90

50

35

3 60

..5  80 
,.5  90 
. . 6  00

5 50 
. .  .5 55 
. . .  5 50 
. . .5  35

'Je lly5tb pails, p e r doz. . .  2 20 
15!b pails, p e r  pa il . .  48
301b pail, p e r pail ----- 90

J E L L Y  GLASSES 
% pt. in bbls., p e r  doz. 15 
% Pt. in  bbls., p e r  doz. 16 8 oz. capped in  bbls. 

p e r doz............................  18
M A P L E IN E

2 oz. bo ttles, p e r  doz. 3 00
MINCE MEAT 

P e r  ca se  ........................  2 85
MOLASSES 
New Orleans

F an cy  O pen K e ttle  . . . .  42
Choice ............................... 35
Good ................................... 22
F a ir  ..................................... 20

H alf b a rre ls  2c e x tra  
Red H en, No. 2% . . . .  1 7o
Red H en, No. 5 ........  1 75
Red H en , No. 10 ----- 1 65

MUSTARD 6 lb . box ..
OLIVES1 gal. kegs 1 15@1 252 gal. kegs 1 10@1 20 5 gal. kegs 1 00@1

Sausages
B ologna ............... 19
I Aver ..................... 7
F r a n k f o r t ............ 12
P o r k .........................13
V eal ............................
T ongue ......................
H eadcheese  ............

Beef
B oneless . .
R um p, new

P ig ’s F ee t
% bbls.
% bbls.,
% bbls.1 bbl. .

@ 10%  
. @ 8 
@ 12% 
@14 
. 11 .. 11 

. .  9

100 lbs. 
40 lbs. 10 lbs. 8 lbs.

1 90 
. 1 60 

..16 00 

. .  6 80 
. 1 80

5 25 1 12 
92 

4 65 2 10 
75 
65

Ooling
F orm osa, F an cy  . .  
F orm osa, M edium  
F orm osa , Choice .

50@60 
. ~ 28 

35

E n g lis h  B re a k fa s t
M edium  
Choice . 
F an cy  .

20 00@20 50 
1 00@22 00

40 lbs.
1 052 10 
4 25 8 50

lb 16

Bulk,
Bulk,
Bulk,
Stuffed, 5 oz....................
S tuffed, 8 oz...................
Stuffed, 14 oz..................
P it te d  (no t stu ffed)

14 oz...........................
M anzanilla , 8 oz..........
L unch, 10 oz..................
L unch, 16 oz..................
Q ueen, M am m oth, 19

90 
1 25

Tripe
K its , 15 lbs. . . .
% bbls., 40 lbs. .
% bbls. 80 lbs.................. 3 00

Casings
H ogs, p e r  % ..........
Beef, rounds, se t 
Beef, m iddles, se t 
Sheep, p e r bundle

Uncolored But te r ine
Solid D airy  ----- 12 @16
C o un try  Rolls — 12%@18

Canned Meats 
C orned beef, 2 Tb. .
Corned beef, 1 11). .
R oast beef, 2 tb.
R oast beef, 1 tb. .
P o tte d  H am , Vis .
P o tte d  H am , %s .
D eviled H am , Vis .
D eviled H am , %s .
P o tte d  Tongue, Vis 
P o tte d  T ongue, %s

RICE

90
. .1 60

18@20
80@85

85

4 20 
2 20 
4 20 
2 20 

50 
90 
50 
90 
50 
90

F an cy  ....................... ®
J a p a n  S ty le ..........  5
B roken ..................... 4

@ 6%
@5%
@4%

. 90 
1 35

Q ueen, M am m oth,
oz...........................2 doz

28

00

4% 17 00 
,18 00

% to  1 in. 6
11 to1% to  2 in. 1% to  2 in. 2 in ...............
3 m . . 

No. 1,
Cotton 10 fee t

No. 2, 15 feet
No. 3, 15 feet .
No. 4, 15 fee t .
No. 5, 15 fee t .
No. 6. 15 feet
No. 7, 15 fee t
No. 8. 15 feet
No. 9, 15 feet

Sm all
Linen 1

M edium
L arge

Poles
Bam boo, 14 ft., p e r doz. 55 
Bam boo, 16 ft., p e r doz. 60 
Bam boo, 18 ft., p e r  doz. 80

_  I  c lo th  5 35 
s iee p y  Eye! % s clo th  5 25 
Sleepy E ye, % s p a p e r  5 2,. 
Sleepy E ye, 14s p a p e r  5 25

Meal
B olted ..................  3 80@4 00
Golden G ran u l’d 3 80@4 00 

W h ea t
N ew  R ed ............................ §1
N ew  W h ite  ......................  ®0

O ats
M ichigan ca rlo ts  ............ 43
L ess  th a n  ca rlo ts  -------  45

Corn 7nC arlo ts  ............................
L ess th a n  ca rlo ts  -------- <3

H ay
C arlo ts  ........ . •••
L ess  th a n  ca rlo ts  

Feed
S tre e t C ar F eed ........ ..
No. 1 C orn & O at Feed
C racked  corn  ..................
C oarse co rn  m eal ........

f r u i t  j a r s
M ason, p ts ., p e r  gro. 
M ason, q ts ., p e r  gro. 
M ason, Vi gal. p e r  gro. 
M ason, can  tops, gro..

G E L A T IN E
Cox’s, 1 doz. la rg e  . .1 45 
Cox’s, 1 doz. sm all . . .  90
K n o x 's  S park ling , doz. 1 25 
K nox’s S park ling , gr. 14 00 
K n o x 's  A cidu’d doz.
N elson’s ...........................
O xford .............................
P ly m o u th  Rock, Phos. 
P ly m o u th  Rock. P la in

GRAIN BAGS
B road  G auge ................
A m oskeag  ......................

H erbs
S age .................................
H ops .................................
L a u re l L eaves  ..............
S enna L eaves  ..............

Olive Chow
per doz....................... z i0

P IC K L E S
Medium

B arre ls , 1,200 cou n t . .  7 75
H alf bbls., 600 coun t 4 38
5 gallon  kegs ..............  1 90

Small
B a rre ls  ........................... 9 jjO
H a lf B a rre ls  ................  5 2o
5 gallon k eg s  ................  2 25

Gherkins
B arre ls  ........................... 14 50
H alf b a rre ls  ..................  7 755 gallon  kegs ................

Sweet Small
B a rre ls  ........................  99
H alf b a rre ls  ..............  8 00
5 gallon  kegs  ..............  3 2d

P I P E S
Clay, No. J1 6 , p e r box 1 ■  
Clay 
Cob

ROLLED OATS 
Rolled A vena, bbls. ..5  60 
S tee l C ut. 100 lb. sks. 2 68
M onarch, bb ls .......... .. 5 35
M onarch, 90 tb. s ack s  2 5o 
Q uaker, 18 R eg u la r . . . 1  «  
Q uaker, 20 F am ily  . .  4 oo

SALAD DRESSING
2 25 
4 00 
4 50

Colum bia, % p t ..............
Colum bia, 1 p in t . . .  • 
D u rkee 's , la rge  1 doz. 
D urkee’s, sm all, 2 doz 
S n ider's , la rge , 1 doz. 
S n ider’s  sm all, 2 doz. l  

SA L ER A TU S  
P acked  60 lbs. in  box 

A rm  and  H am m er . .  3 
W yando tte , 100 % s . .  3

2 35

. 80 

. 90 
1 25

T. D. fu ll coun t

2 60 
2 40 
2 40 
2 25 

40 
20

PLA YING CARDS 
No. 90, S tea m b o at . .  75
No. 15, R ival a s so r ted  1 25 
No. 20, R over, en a m ’d. 1 50
No
No.
No

572, Special 
98 Golf, s a tin  fin. 
808, B icycle

1 752 00 
2 00

4 95 
7 30 
1 65

1 25 
1 50

1
90

No. 632 T o u rn ’t  w h is t 2 25 

POTASH
B a b b itt’s, 2 doz...........  1 75

PROVISIONS 
Barreled  Pork

C lear B ack ___22 00@23 00
S hort C u t C lear 20 50@21 00
B e a n ..................  18 09@18 50
B risk e t, C lear 23 50@24 00
P ig  ................................... 23 00
C lear F am ily  ..............  26 00

Dry S alt  Meats
S P  Bellies ___  15%@16

Lard
P u re  in  tie rce s  ..12%@13

SAL SODA
G ranu la ted , bbls............
G ranu la ted , 100 lbs. ci 
G ran u la ted , 36 pkgs. .

SALT
Com m on G rades100 3 tb. sack s  ..........

70 4 lb. sack s  ..........
60 5 lb. sack s  ..........
28 10 lb. sack s  ........
56 lb. sacks  ..............
28 lb. sacks  ..............

W arsaw
56 tb. d a iry  in d rill b ag s  40 
28 lb. d a iry  in  drill b ag s  20

Solar  Rock
56 lb . s ack s  ..............

Common
G ranu la ted , F in e  . . .  
M edium , F in e  ..........

SALT FISH 
Cod

L arge , w hole . . .
Sm all, w hole . . .
S trip s  o r b rick s  7
P ollock ..................

H alibu t

S E E D S
A nise ............................... 14
C anary , S m yrna ..........  6%
C araw ay  ........................  10
Cardom om , M alab ar 1 20
C elery ............................. 00
H em p, R u ssian  ..........  5
M ixed B ird  ................... 5
M ustard , w h ite  ........... 8
Poppy ..............................  11
R ape ................................. 5%

SHO E BLACKING 
H andy  Box, la rge  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby 's  R oyal P o lish  85 
M iller's  C row n P o lish  85 

S N U F F
Scotch , in  b ladders  . . . .  37
M aceaboy, in ja r s  ..........  35
F ren ch  R apple in  ja r s  . .  43

SODA
B oxes ................................. 5%
K egs, E n g lish  ..............  4 Vi

SPIC E S  
Whole  Spices

A llspice, J a m a ic a  ........  9
A llspice, la rg e  G arden  11 
Cloves, Z an z ib ar ..
C assia , C an ton  . . .
C assia , 5c pkg. doz.
G inger, A frican  . . .
G inger, Cochin . . .
M ace, P en an g  ........
M ixed, No. 1 ........
Mixed, No. 2 ........
M ixed, 5c pkgs. doz 
N u tm egs, 70^80 . . .  
N u tm egs, 105-110 .
P epper, B lack  ........
P epper, w h ite  ............. 2
P epper, C ayenne ........  2
P ap rik a , H u n g a rian  . .

P u re  Ground In Bulk
A llspice, J a m a ic a  ----- 1
Cloves, Z an z ib ar ........  3
C assia , C an ton  . . . .  ’
G inger, A frican  -----
M ace, P en an g  ..........
N u tm egs, 75-80 -----
P epper, B lack  ..........
P epper, W h ite  ........
Pepper, C ayenne ■. 
P ap rik a , H u n g a rian

STARCH 
Corn

K ingsford , 40 lbs. . 
M uzzy, 20 lib . pkgs 

K ingsfo rd
S ilver Gloss, 40 lib. 
M uzzy, 40 1H>. pkgs.

Gloss
S ilver Gloss, 16 31bs, 
S ilver Gloss, 12 61bs 

Muzzy
48 lib . pack ag es  . . .
16 31b. p ack ag es  . . .
12 61b. p ack ag es  . .
501b. boxes ..............

Ceylon,
F ancy

India 
choice .

TOBACCO 
Fine Cut

25 
30@35 
40@60

30@35 
45 @50

B lot
Bugle
Bugle

16 oz. 10c

1 45 
. 3 84 
11 00

D an P a tc h , 8 and  16 oz.
11 52 

76 
80 
60 
40

14

14%
70
16%10
45
30

13

18

D an P a tc h ,
D an  P a tc h , 2 oz.
F a s t  M ail, 16 oz.
H iaw a th a , 16 oz. . 
H iaw a th a , 5c . . . .
M ay F low er, 16 oz......... 9 36
No L im it, 8 oz..............  1 80
No L im it, 16 oz..............3 bO
O jibw a, 8 and  16 oz. 40
O jibw a, 1 0 c ..................  11 10
O jibw a, 5c ..................... 1 8d
P etoskey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P each  an d  H oney, 5c 5 76
Red Bell, 16 oz.................3 9b
Red Bell, 8 foil ..........  1 98
S terling , I . & D 5c . .  5 76 
S w eet Cuba, c a n is te r  9 16
Sw eet Cuba, 5c
S w eet Cuba, 1 0 c ..........
S w eet Cuba, 1 lb. tin  
S w eet C uba, % lb. foil 
S w eet B urley , 5c L&D 
S w eet Burley, 8 oz. . .  
Sw eet Burley, 16 oz. .. 
S’w eet M ist, % gro. . . d
Sw eet M ist, 8 oz...........11
S w eet M ist, 8 oz..........
T e leg ram , 5c ..............  5
T iger, 5c .....................  b
T iger, 25c can s  .........  2
U ncle D aniel, 1 tb . . .  
U ncle D aniel, 1 oz. . .  5

Plug
Am. N avy, 16 oz...........
A pple, 10 lb. b u tt  ........
D rum m ond N a t. Leaf, 2

an d  5 lb .......................
D rum m ond N at. Leaf

p er doz.........................
B a ttle  A x ......................
B racer, 6 and  12 lb. . .  
B ig F o u r, 6 an d  16 lb.
Boot Jack , 2 lb ..............
B oot Jack , p e r doz. . .
Bullion, 16 oz...................
C lim ax, Golden T w ins
C lim ax 14% oz...............
C lim ax, 7 oz......................

2 45 
4 90

SYRU PS
Corn

B arre ls  ........................
H alf b a rre ls  ............
B lue K aro , No. 2 .. 
B lue K aro , No. 2% 
B lue K aro , No. 5 • 
B lue K aro , No. 10 .

No. 2 . .

D ays’ W ork, 7 & 14 lb. 37
C rem e de M enthe , lb. 62

< V4 D erby, 5 lb. boxes . . . . 28
• olA 5 B ros., 4 lb ...................... 65

F ou r Roses, 10c ............ 90
7% G ilt Edge, 2 lb .................. 50
5 Gold Rope, 6 & 12 lb. 58

Gold Rope, 4 & 8 lb. 586% G. O. P ., 12 & 24 lb. . . 408 Vi G ran g er T w ist, 6 lb. . . 46
G. T. W ., 10 lb. & 21 lb. 30

c H orse Shoe. 6 & 12 lb. 43
4% H onev  Dip T w ist, 5&10 456 Jo lly  T a r, 5 & 8 lb .......... 40
3 V* J. T „  5% & H  lb. . . 35

Q entucky  N avy, 12 lb. . .32
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb ...................... 48
M aple Dip. 20 oz.............. 25

26 V& M erry  W idow , 12 lb. .. 32
28V£> N obby Spun Roll 6 & 3 582 06 2 10

25 Red K aro , No. 2% . . 2 1
Red K aro, No. 5 . . . . 2 3
Red K aro , No. 10 . . . . 2 2

1 05 P u re  Cane1 10 . 16
Good .............................. . 20
Choice ........................... . 25

@  8 
@ 7V 

!.@10V 
@ 4V

S trip s
C hunks

Com pound L a rd  10%@11 
80 !b> t u b s ___advance
60 lb tubs 
50 tb. tins 20 tb. palls  10 lb. pails 

5 lb. pails 8 lb pails

. . .  .ad v an ce  

. . . .a d v a n c e  V
___ad vance  3
. . . .a d v a n c e  "
___ad vance  1
. . .  .advance 1

Holland Herr ing  
Y. M. w h. hoop bbls. 12 00 
Y. M. w h. hoop % bbl. 6 50 
Y. M. w h. hoop kegs 72 
Y. M. w h. hoop M ilchers

kegs ..................
Ju een , b b l s ........
Q ueen, bb ls..........

% Q ueen, % bbls.
25 T ro u t
% No. 1, 100 lbs. . .
% No. 1, 40 lbs.

No. 1, 10 lbs. . .
N o. 1, 2 lb s ..........

Sundried ,
Sundried ,
S lindried,

11 00 
11 00

7 50 
2 25 

90 
75

T A B L E  SAUCES
H alfo rd , la rg e  ............
H alfo rd , sm all ..............

T E A  
Ja p a n  
m edium  
choice

_____  . fan cy  .
B asket-fired , m edium  30 
B asket-fired , choice 35@37 
B asket-fired , fancy  40@43
N ibs ............................... ?95s5o
S iftin g s  ......................
F an n in g s  ..................... 14@15

Gunpowder  
M oyurie, m ed ium  .
M oyune, choice . . .
M oyune, fancy  . . .  
P ingsuey , m edium  
P ingsuey , choice . 
P ingsuey , fan cy  .

3 75 
2 25

. ,24@26 

. ,30@33 

. ,36@40

35
33

,50@60 
. '  33

. .500  55

P a rro t, 12 lb 
P a tte rs o n 's  N a t. L eaf 
P eachey , 6-12 & 24 lb. 
P icnic T w ist. 5 lb. . . . .
P ip er H eidslck , 4 & 7 lb 
P ip e r  H eidsick , p e r doz. 
Polo, 3 doz., p e r doz.
R edicut, 1 2-3 oz..............
S crapple, 2 & 4 doz. . .  
S herry  Cobbler, 8 oz.
S pear H ead, 12 oz..........
S p ea r H ead, 14 2-3 oz.
S p ear H ead , 7 oz..........
Sq. D eal, 7, 14 and  28 lb. 30 
S ta r , 6, 12 & 24 lb. . .  43
S tan d a rd  N avy, 7%. 15

& 30 lb .............................. 34
T en  P enny , 6 & 12 lb. 35 
Tow n T alk . 14 oz. . .  31
Y ankee G irl, 12 & 24 30

93

Scrap
All Red, 5c ..................
Am. U nion S crap  . . . .
B ag  P ipe, 5c ................
C u tlas, 2% oz..................
Globe S crap , 2 oz..........
H ap p y  T hough t, 2 oz 
H oney  Com b S crap , 5c
H onest S crap , 5c -----
M ail P ouch, 4 doz. 5c
Old Songs, 5c ...............
Old T im es, % gro. . .  
P o la r B ear, 5c, % gro. 
R ed B and, 5c Vi gro. 
R ed M an  S crap  5c . .

5 76 
5 76 
1 42



12 13 14
CIGARS

Johnson  C igar Co.’s B ran d

5 04 
11 52

1 60

S crapp le, 5c p k g s .......... - i 8
S u re  Shot, 5e 1-6 gro. 5 76 
Y ankee G irl S crap , 2oz. 5 <6 
P an  H andle S crp  '¿ g r . a ‘6 
P each y  Scrap , 5c . . . .  » 
U nion W orkm an  2!4 6 uj

S m o k in g

All L eaf, 2% & 7 oz 30
BB , 3%  ......................  I  ««
BB, 7  ..........................  04 00BB, 14 oz. .....................
B agdad. 10c tin s  ■ • • • 11 w  
B adger, 3 oz. . -
B adger, 7 oz. . .
B an n er, 5c -----
B anner, 20c -----
B an n e r, 40c  ...........••• ¡J,
B el wood. M ix tu re , 10c 94
B ig  Chief, 2% oz. . .  6 00
B ig  Chief, 16 oz......... - 5 ?
B ull D urham , 5c ....... ®
B ull D urham , 10c . . .
B ull D urham , 15c . . .  I I  
Bull D urham , 8 oz. . . 3  w  
Bull D urham , 16 oz. . .  6 <-
B uck  H orn, 5c ..........  ? i £
B uck H orn , 1 0 c .......... “
B ria r  P ipe, 5c ..........  |  »

- B r ia r  P ipe, 10c ........  13 ou
Black Sw an, oc ..........  “
B lack  Sw an, 14 oz. . .  3 o0
Bob W h ite , 5c ..........
B ro therhood , 5c ..........
B ro therhood , 10c . . . .  11 1 
B ro therhood , 16 oz. . .  '•> «•>
C arn ival, 5c ..................  0 ‘
C arn iv a l, % oz..............
C arn ival, 16 oz. ........... ’  j
C iga r C lip’s- Jo h n so n  30 
C igar Clip’g- Seym our 30 
Id en tity , 3 & 7h,,°.z " "L  D arby  C ig a r  C u ttin g s  4 50

_PllllPS. 10(*. 5iv

1 05

C o n tin en ta l Cubes, 10c
C orn  Cake, 14 oz.......... -
C orn  Cake, 7 oz.......... i  -_
C orn  Cake, 5c  ........... •>
C ream , 50c pails  . . . .  4 <0 
C uban  S ta r, 5c foil . .  a * 
C uban S ta r , 16 oz pails  3 •-
C hips, 10c ..................  10 2”
Dills B est, 1% oz..........  *5
Dills B est, 3% oz........... i<
D ills B est, 16 oz..........  <■’
D ixie Kid, 5c ..........  - 2 2
D uke 's  M ix., 5c ..........  “
D uke’s  Mix, 10c ----- 11
D uke's  Cam eo, 5c . .  » 1»
D rum , 5c ......................  f i .
F . F . A. 4 oz.................. » l l
F  F  A. 7 oz..............  11
F ash ion , 5c ..................  « §«
F ash ion , 16 oz...................® | .
F ive Bros., 5c ..........  j* ‘ >
F iv e  B ros., 10c --------  1« »3
F ive ce n t cu t 1 l u g . . 3.J
F  O B 10c ..................  11 f -
F ou r Roses, 10c ..........
Full D ress, 1% oz. . .  <-
G lad H and , 5c ............„ 2 2
Gold Block. 10c . ,  . • • 12 00 
Gold S ta r, 50c pa il . .  4 .0 
G ail & A x N avy, 5c o 16
G row ler, 5c ..................
G row ler, 10c ................. *
G rowler, 20c ..............  * Si
G ian t, 5c ......................  5 1 ;
G ian t, 40c ......................  3 96
H an d  M ade, 2% oz. . .  50
H azel N u t, 5c ............... » •”
H oney  Dew, 10c ----- 12 00

I X L. in  pails  ............  3Z
J u s t  S u its , 5c ..............  6 0"
J u s t  S uits, 10c ..........  1- 01
K iln D ried, 25c ..........  ‘  “
K ing  Bird, 7 oz..............f  1”
K ing  B ird, 10c ..........  “  ¡¡jj
K ing  B ird, 5c ..............  f  ¿.2
Ija. T u rk a , 5c ..............  •> ' »
L ittle  G iant, 1 lb ..........
Lucky S trike , 10c ----- ¿6
Le Redo, 3 oz...........  10 80
Le Redo, 8 & 16 °z. ^8
M yrtle  N avy. 1 0 c ----- 11 2“
M yrtle  N avy, 5 c ............. a 16
M ary land  Club, 5c . . .  50
M ayflow er, 5c ..............  5 78
M avflow er, 10c ............  98
M ayflow er, 20c ............  J 9;
N igger H a ir , 5 c ........... « OJ
N igger H a ir , 10c . . . .  10 «0 
N igger H ead, oc . . . .  a w
N igger Head,_ 1 0 c ----- 10 56
Noon H our, 5c ............  48
Old Colony, 1-12 gro. 11 b-
Old Mill, 5c .......... . 5 16
Old E ng lish  C urve  l% oz %
Old C rop 5c ..................  5 .6
Old Crop, 25c ............... 20
P . S., 8 oz. 30 lb. cs. 19 
P . S.. 3 oz., p er gro. 5 i O
P a t H and , 1 oz..............  63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless, 5c ................... 5 16
P eerless, 10c ciotti . .  1152 
P eerless, 10c p ap e r . .  10 80
P eerless, 20c ..............  2 04
P eerless, 40c ................  4 08
P laza , 2 gro. c s ........... 5 7b
P low  Boy, 5c ..............  » <6
Plow  Boy, 10c ..........  11 40
Plow  Boy, 14 oz................ J
P ed ro , 10c ................ • H  "2
P rid e  of V irg in ia , 1-* ‘ ‘
P ilo t, 5c ........................... 5 76

P ilo t, 7 oz. doz.
P ilo t, 14 oz. doz...........2 10
P rince  A lbert, 5c . —  48
P rince A lbert, 10c . . . .  96
P rince  A lbert, 8 oz. . .  3 84 
P rince  A lbert, 16 oz. . .  i 44
Q ueen Q uality , 5 c ----- 48
Rob Rov. 5c foil . . . .  5 76 
Rob Roy, 10c g ross . .  10 52
Rob Rov, 25c doz..........2 10
Rob Rov, 50c doz..........4 10
S. & M., 5c g ross ----- 5 76
S'. & M., 14 oz., doz. . .  3 20 
Soldier Boy, 5c g ro ss 5 76 
Sold ier Boy, 10c . . . .  10 50
S oldier Boy, 1 lb .......... 4 <5
S w eet C apora l, 1 oz. . .  60
S w eet L otus, 5 c ..............6 00
S w eet L o tus. 10c . . . .  12 00
Sw eet L otus, p e r dz. 4 35 
S w eet Rose, 2% oz. . .  30
S w eet T ip  Top, 5c • • 50
Sw eet T ip  Top, 10c . .  1 00 
Sw eet T ips, 14 gro. . .  10 08
Sun Cured, 10c ............. 98
S lim m er T im e, 5c . . . .  -5 16 
S um m er T im e, 7 oz. ■ • 1 «■> 
S um m er T im e, 14 oz. 3 50 
S tan d a rd , 5c foil . . . .  •> <6 
S tan d a rd , 10c p ap e r . .  8 64 
Seal N . C.. 1% c u t p lug  <0 
Seal N. C. 1% G ran. 63
T hree  F ea th e rs , 1 oz. 48
T h re e  F ea th e rs , 10c 11 52
T hree  F e a th e rs  an d

P ipe com bination  . .  1 2a 
Tom  & J e rry , 14 oz. . .  3 60 
Tom  & Je rry , i oz. . .  1 SO
Tom  & Je rry . 3 oz.........._ <6
T ro u t Line, 5c ..........  a J'
T ro u t Line, 1 0 c .............11 0a
T urk ish , P a tro l, 2-9 a 76 
Tuxedo, 1 oz. bags . .  48
Tuxedo, 2 oz. tin s  . .  96
Tuxedo, 20c ..................  1 90
Tuxedo, 80c t i n s ........... ....
T w in  O aks. 10c ..........  _ ■ ’
I 'n io n  L eader, 50c . . . .  » 10 
U nion L eader, 25c . .  2 60 
Union L eader, 10c . .  11 »- 
U nion Leader, 5c . . . .  5 95 
U nion W orkm an , 1% 5 76
U ncle Sam , 10c ........
U ncle Sam , 8 oz.......... -  20
U S. M arine, 5c 6 00
V an B ibber, 2 oz. t in  88
V elvet, 5c pouch ----- 48
V elvet, 10c tin  ............... 96
V elvet, 8 oz. tin  ----- 3 84
V elvet, 16 oz. can  ----- < 68
V elvet, com bination  cs 5 io
W ar P a th , 5c ..............  6 00
W a r P a th , 8 oz..............1 60
W ave 1 ine, 3 oz..........  40
W ave Line. 16 oz.......... 40
W ay up, 214 oz. •••• • •  5 7a
W ay up, 16 oz. pails  . • 31
Wild F ru it, 5c ..............  5 16
W ild F ru it, 10c ........  H  5-
Y um  Yum, 5c ..............  ” ™
Yum Yum, 10c . . . . .  D  »- 
Y um  Y um , 1 lb., doz. 4 80

T W I N E
C otton , 3 ply ..............  22
C otton , 4 ply • • •
J u te , 2 ply ........
H em p, 6 p l y ........
F lax , m edium  . . .
Wool, 1 lb. bales

14

. . . 2 4  
___ 6

4% inch , 5 g ross ..........  65
C’a rto n s , 20 2% doz. bxs i0 

Egg C ra tes  and F illers 
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete ..............  40
No. 2, com plete  ............... 28
Case No. 2, fillers, 15

se ts  ............................... 1 3 5
C ase, m edium , 12 se ts  1 15 

F auce ts
Cork lined, 3 in .............  70
C ork lined, 9 in .............  80
Cork lined, 10 in .............. 90

Mop S ticks
T ro jan  sp rin g  ............... 90
E clipse p a te n t sp rin g  85
No. 1 com m on ............... 80
No. 2' p a t. b ru sh  holder 85
Ideal No. 7 ................  85
121b. co tton  m op h ead s  1 45 

P ails
2-hoop S tan d a rd  . . . .  2 00
2- hoop S tan d a rd  . . . .  2 25
3- w ire C able . 2 10
C edar all red  b ra ss  . .  1 2a
3-w ire C able ..............  2 30
P a p e r  E u re k a  ..............  2 25
F ib re  ............................... 2 40
10 qt. G alvan ized  . . . .  1 <0 
12 qt. G alvanized  . . . .  1 90 
14 (it. G alvanized  . . . .  2 10

T oothp icks
B irch , 100 packages  . .  2 00
Ideal ...................... .......... 85

T rap s
M ouse, wood. 2 holes 22
M ouse, wood, 4 holes 4a
M ouse, wood. 6 holes 70
M ouse, tin , 5 holes . . . .  65
R at, wood ......................  80
R at, sp rin g  ..................  75

T ubs
20-in. S tan d a rd , No. 1 7 50 
is - in . S tan d a rd , No. 2 6 50 
16-in. S tan d a rd . No. 3 5 aO 
20-in. Cable, No. 1 . .  8 00
15- in. Cable, No. 2 -7 00
16- in. Cable, No. 3 -6 00
No. 1 F ib re  ..............  10 25
No. 2 F it ire ..................  9 2a
No. 3 F ib re  ..................  8 ^5
I,a rg e  G alvanized  . .  5 7a
M edium  G alvanized  . .  5 00 
Sm all G alvanized  ----- 4 2a

W ashboards
B ronze Globe ..............  2 50
D ew ey ..........................  ,  ‘2
D ouble Acme ............... «
Single A cm e ................  3 15
D ouble P eerless  ..........  j
S ingle P ee rle ss  ..........  *
N o rth e rn  Q ueen ----- 3 2a
D ouble D uplex ..........  3 oo
Good L u c k " ....................  -  i®
U niversa l ......................  3 10

W indow  C leaners
12 in ...................................  }
14 ....................................... » 30

Wood Bowls
13 in. B u tte r  ..............  1 |0
15 in . B u tte r  ..............  2 00
17 in. B u tte r  ..............  3 lb
19 in. B u tte r  ..............  6 OU
A ssorted . 13-15-1. . . . .  a 00 
A ssorted , 15-17-19 . . . .  4 25

S. C. W ., 1,000 lo ts  . . . .  31
E l P o r ta n a  ....................... 33
E v e n in g  P re ss  ............... 32
E x e m p la r ......................... 3-.

W orden  G rocer Co. B ran d  
Ben H u r 

P erfec tio n  
P erfec tion  
L ondres .

S tan d a rd
P u rita n o s

B oston  C om bination  ..........
D is tr ib u ted  b y  Judson  

G rocer Co., G rand  R ap ids; 
L ee & Cady, D e tro it; S y
m ons B ros. & Co., S ag i
n aw ; B row n D av is & W a r 
n er, J a c k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lbach  Co., T o 
ledo. __COCOANUT
Baker's B razil S hredded

s tock  by th e  T rad esm an  
C om pany. T h irty -fiv e  sizes 
an d  s ty le s  on h an d  a t  all 
tim es—tw ice  a s  m an y  sa fes  
a s  a re  c a rried  by  an y  o th e r 
house in  th e  S ta te . I f  you 
a re  unab le  to  v is it G rand  
R ap ids an d  in sp ec t th e  
line  personally , w rite  fo r 
quo ta tions .

E x tra s  ----- . 35

rand ............ 35
F in a s  ___ 35
B ock . . . . . 35

ib ................ . 3b

The only
5c

C lea n ser

Old Master Coffee
10 5c pkgs., p e r case  2 60 
26 10c pkg ., p e r  ca se  2 60 
16 10c a n d  33 5c pkgs., 

p e r  ca se  ....................... 2 60

4 00

Old M as te r ....................... 33
San M arto  ....................... —
P ilo t ...................................

T E A
R oyal G arden, %, 1-4

an d  1 lb ...........................  40
T H E  BOUR CO., 

TOLEDO. O. 
C O F F E E  
Roasted

D w in n e ll-W rig h t Co’s B ’ds

3 05
. .6  00

4 00 
4 00 
2 10

A pex H a m s  . . . . .
O pex B a c o n .........
A pex L a rd  ...........
E xcels io r H am s .
E xce ls io r Bacon 
S ilver S ta r  L a rd  
S ilver S ta r  L a rd
F am ily  P o rk  -----
F a t  B ack  P o rk  ..

P rice s  quo ted  upon ap p li
ca tion , H am m ond , S tand ish  
tc  Co., D e tro it, M ich.

SAFES

G uaranteed to  
equal the 

best 16c kinds 
80 • C A N S - $2.86 

SOAP
L a u tz  B ros’. & Co 

Acme, 3o b ars , 75 lbs.
A cm e, 25 b a rs , 75 tbs.
A cm e, 25 b ars , 70 tbs.
A cm e, 100 c a k e s ........ ..
B ig M aster, 100 blocks
G erm an  M o t t l e d ..........
G erm an  M ottled , 5 bx, 
G erm an  M ottled  10 bx. 
G erm an  M ottled  25 bx 
M arseilles, 100 cakes  . 
M arseilles, 100 cks. 5c 
M arseilles, 100 ck  to il 
M arseilles % box toil

P ro c to r  & G am ble Co.
Lenox ............................... 3 00
Ivory, 6 oz........................  4 60
Ivory , 10 oz......................  6 75
S ta r  ................................. 3 35

T ra d esm an  Co.’s  B rand  
B lack  H aw k , one box 2 50 
B lack  H aw k, five bxs 2 40 
B lack  H aw k , te n  bxs 2 25

A. B. W risley
Good C heer ..................
Old C o un try  ...............

Soap Powders 
Snow  Boy, 24s fam ily

size ..........................
Snow  Boy, 60 5s . . .
Snow  Boy, 100 5c . . .
Gold D ust, 24 la rg e  .
Gold D ust, 100 5c . . .  
K irkollne, 24 4tb. . . .
P earlin e  .......................-
Soapine .........................
B au b itt’s  1776 ...........
R oseine .........................
A rm o u r's  ......................
W isdom  .......................

4 00 
2 40

3 76
2 40
3 75
4 50 
4 00 
2 80
3 75
4 00
5 76 
3 60 
3 70 
3 30

VINEGAR
W h ite  W ine, 40 g ra in  8% 
W hite  W ine, 80 g ra in  IIV2 
W h ite  W ine, 100 g ra in  13 
O akland V inega r & P ickle 

Co’s B rands. 
H igh land  app le  c ider ..18  
O akland app le c ider ..13 
S ta te  S eal su g a r . . . .  11 
O ak land  w h ite  p ickling  10 

P ack a g es  free.
W ICKING

No. 0, p e r  g r o s s .......... 30
No. 1. p e r g ro ss  ----- 40
No. 2, per g ro ss  ----- 5«
No. 3, per g ro ss  . . . .  75

W O O D E N W A R E  
Baskets

B ushels ...........................
B ushels, w ide band  . .
M arket ..........................
S p lin t, la rg e  ..............
S plin t, m ed ium  ..........
S p lin t, sm all ..................
W illow. C lothes, la rge 
W illow. C lothes, sm all 
W illow , C lothes, m e’m 

B u t t e r  P a te s  
O vals>4 lb., 250 in  c ra te  -----

% lb., 250 in  c ra te  . . . .
1 lb., 250 in  c ra te  -----
2 lb., 250 in  c ra te  -----3 lb., 250 in  c ra te  -----5 lb. 250 in  c ra te  -----

W ire  E nd
1 lb., 250 in c ra te  . .  .
2 lb.. 250 in c ra te  -----3 lb., 250 in  c ra te  -----
5 lb., 250 in  c ra te  -----

Churns
B arre l, 5 gal., each  . .  2 
B arre l 10 gal., each  ..2  

Clothes  P ins  
R ound H ead

1 00 
1 15 

40 
3 50 
3 008 256 75
7 50

W R A P P IN G  P A P E R
Com m on S traw  ..........  •
F ib re  M anila, w h ite  . .  . 
F ib re  M anila, colored
No. 1 M anila ................  ‘
C ream  M anila  ..............  :
B u tc h e rs ’ M anila  . . . .  
W ax  B u tte r , sh o rt c 'n t 
W ax  B u tte r , fu ll coun t
W ax B u tte r , r o l l s -----

Y EA ST CAKE
M agic, 3 doz.................
Sun ligh t, 3 doz..............
S un ligh t, 1% floz...........
Y east Foam , 3 doz. . .  
Y east Foam , 3 doz. ..  
Y east F oam , 1% <Joz-

A X L E  G REASE

W h ite  H ouse, 1 tb . .  
W h ite  H ouse, 21b ..  
E xcelsior, B lend, l ib  
E xcelsior, B lend, 21b 
T ip Top, B lend, lib
R oval B lend ...............
R oyal H igh  G rade . .  
S uperio r B lend .........

F u ll line  of fire and  b u r
g la r  proof sa fe s  k e p t In

Soap Compounds
Jo h n so n 's  F in e  ........... 5 10
Jo h n so n ’s X X X  ........... 4 25
R ub-N o-M ore ............... 3 85
N ine O’clock ............... 8 30

Scouring
E noch  M organ 's  Sons

Sapolio, g ro ss  lo ts  . . . .  9 50 
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s ing le boxes 2 40
Sapolio, h a n d  ............... 2 40
S courine M an u fac tu rin g  Co 
S courine, 50 cakes  . . . .  1 80 
S courine , 100 cakes  . .  3 50

1320
19

1 15 
1 00 

50 
1 15 
1 00 

58

1 lb. boxes, per g ro ss 9 
3 lb. boxes, p e r  g ro ss  24 

BAKING P O W D E R  
Royal

10c sixc . .  90 
14 lb  can s  1 35 6 oz. cans 1 90 
% lb. cans 2 50 
% lb can s  3 75 
l ib  can s  4 80 
31b can s  13 00 
51b cans 21 50

W e Manufacture

Public Seating
Exclusively

We furnish churches of all denominations, designing and 
U l l i r c n e s  building to harmonize with the general architectural 
scheme—from the most elaborate carved furnit .re for the cathedral to the 
modest seating of a chapel.
C / tI « v/ xI p  The fact that we have furnished a large majority of the city 
D C n O O I S  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win
I «  U n ||r<  We specialize Lodge. Hall and Assembly seating.
L O Q k C  i l d l l S  Our long experience has given us a knowledge of re
quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

Hmerican Seating Company
^115 W .b .a h  CHICAGO, IL l T

GRAND RAPIDS NEW YORK BOSTON PHILADELPHIA
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B U S IN E S S -W A N T S  D E P A R T M E N T
A dvertisem ents inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

BU SIN ESS CHANCES.

F o r Sale—A n old a n d  w ell e s tab lish ed  
ag ric u ltu ra l im p lem en t and  seed  b u s i
ness. R eason fo r selling, poor h ea lth . 
A ddress X. Y. Z., c a re  T ra d esm an . 354 

F o r Sale—80 ac re s  land  w ith  tim ber. 
P a r tic u la rs  ad d re ss  M rs. A. F . M errill,
475 E. 52nd St., N o rth  P o rtland , Ore. 353 

F o r Sale—S tock  of g roceries an d  no- 
tions. S tocks and  fix tu res  w ill inv en to ry  
a b o u t $2,000. D oing a  good business. Can 
reduce stock  if n ecessary . R eason fo r 
selling, poor h ea lth . Cheap for cash  if 
sold a t  once. Lock Box 36. I .a ingsbu rg ,
M ich. ______________352

F o r Sale—An es tab lished  g rocery  bu si
ness  of th ir te e n  y e a rs  in a  tow n  of 
1 300. F irs t-c la s s  tr a d e  and  ce n tra lly  
located . T h is offer inc ludes fix tures, 
liorse, w agon and  sleighs. R easonab le  
ren t, tw o -s to ry  building. E n t ir e  stock , 
fix tu res, etc ., w ill inv en to ry  a t  ab o u t 
$2,500. C an reduce  s tock  if necessary . 
R eason  fo r selling, have  o th e r  business 
to  look a f te r . Good o p p o rtu n ity  fo r 
h u s tle r . F o r p a r tic u la rs  w rite  to  Jos.
Fuoco, S au lt S te . M arie , Mich._____ 351

W e ll-es ta b lish ed  m illinery  sto re , doing 
a  good b usiness ; only s to re  in  tow n of 
1,000 p o pu la tion ; good reasons  fo r selling.
Box 157. Schoo lcraft, M ich._________350

S alesm en m ak ing  sm all tow ns, whole 
t im e  or  sideline, should c a rry  ou r f a s t  
selling  pocket sideline. Special sa les p lan  
allow ing  re tu rn  of unsold  goods. M akes 
quick  easy  sales. $4 com m ission  on each  
order. Something  ent ire ly  new. W rite  fo r 
ou tfit to -d a y . Canfield Mfg. Co.. 208
Sigel S t.. C hicago. 111._____________  333

P or S ale—G rocery  business  an d  b u ild 
ing. C lean stock , located  in  fine re s i
dence d is tr ic t, an d  do ing  fine business.
A s ow ners  a re  le av in g  c ity , w ish  to  
dispose of sam e a t  once. A ddress 1230
W. Second S t., F lin t, Mich._______  349

F or Sale—S tock of gene ra l m erchand ise  
less th a n  one y e a r  old. In v en to rie s  abo u t 
$7 000 to  $8,000. E leven  m on ths  sales, 
$24 662. R en t $24 p e r  m on th ; inc lud ing  
liv ing  room s. B u ild ing  40 x  80, cem en t 
block, located  in one of th e  b e s t tow ns 
in  th e  T hum b  of M ichigan. S ickness in 
fam ily  reason  fo r selling. A ddress No.
348, c a re  T ra d e sm a n .____________  348

F o r Sale o r T ra d e—-At a  sacrifice 
price, b ak e ry  tu rn in g  ou t 1,000 to  1,300 
loaves p er day , iii c ity  of 8,000. R eason 
fo r selling, o th e r  b usiness  in te re s ts . A d
d re ss  R. S tan ley , T h ree  O aks, Mieiu

W an ted —A good business  in  exchange 
fo r m y 340-acre im proved Illinois farm . 
W ill ta k e  s tock  or s to ck  an d  bu ild ing  up 
to  tw en ty  thousand , c a rry  b alance  on 
farm . A ddress O w ner, Box 18o, In d e 
pendence, Iow a. __________  34**

F o r  Sale—$15,000 gene ra l s tock  and  
shoes, no g roceries, C en tra l M ichigan 
town. 2,000. R ichest fa rm in g  section . 
B iggest d e p a rtm e n ts  have 5 to 6 tu r n 
o v e rs  30 p e r cen t, in v e stm en t besides 

.good liv ing ; reasons  fo r selling. A ddress
No. 344. c a re  T ra d e sm an.___________ 344

Gone ou t of business. W ill sell r e 
m a in d er s tock  and  fix tu res  a t  d iscoun t. 
C lothing, shoes, rubbers , d ry  goods, m en s 
a n d  la d ies ’ fu rn ish ings . W rite  S am
R osenberg , E lm ira , M ich._______  343

F o r Sale—S tock  of d ry  goods, read y - 
to -w ear, shoes, m e n 's  fu rn ish in g s , in  live 
tow n in C en tra l K an sas  m oneym aking  
w h ea t belt. O nly one o th e r  s to re  in tow n 
ca rry in g  lines m entioned. A lso sp lendid  
op p o rtu n ity  fo r c lo th ing  an d  m illinery ; 
only one c lo th ing  s tock  in  tow n and  tw o  
poor m illinery  lines. N e a re s t tow n It) 
m iles and  li ttle  co m petition  from  th a t.  
S tock  w ill go ab o u t $16,000; f ix tu res  ab o u t 
$3 500 A nnual sa les $50.000. F ix tu re s  
in b irch  m ahogany  s ta in , good, b u t no t 
ex tra v a g a n t. N ew  build ing , low ren t. 
G erm ans in  m a jo rity . M erchand ise  of 
th e  b e t te r  g rad es  sold. N o p lace fo r a  
job  lot m e rch an t. E ig h t room  brick  
bungalow  hom e also  fo r sale . A sk w h a t
eve r you w a n t abo u t th is  p roposition . 
A ddress T he  M angelsdorf Co., E llinw ood,
K a n s a s . _____________  —

To E xchange—T he b es t hom e in one 
of th e  b e s t residence  d is tr ic ts  of th e  
c ity . H a s  th re e  lots, good barn , f ru it. 
W ould consider good, w ell ren ted  fa rm  
as  p a r t  pay. O w ner is physic ian  who 
w ishes to  re tire . A ddress No. 339, c a re
T rad esm an ._________   —
"*W anted—Info rm atio n  reg a rd in g  seed  
s to re  fo r sale. &end descrip tion . N o r th 
w es te rn  B usiness A gency, M inneapolis,
M inn.___________________ ____ ________ 22-----

Special Sales—C losing o u t . o r reducing  
stock  a t  a  p ro fit is our specia lty . v\ r ite  
fo r d a te s  a n d  te rm s. H a rry  H artz le r ,
G oshen, Ind iana .______ ______ ________ 222—

W holesale  an d  re ta il b a k e ry  fo r sale , 
fou r w agons. $1,200 w eekly  sales. P rice  
$6 500. L oca ted  a t  th e  P u llm an  ca r 
w orks. W ill sell bu ild ing  also. E . 
S ehm alfeld , 10951 M ichigan A ve., C h i
cago, 111.

F o r  Sale—$150 con fec tionery  stock , also  
fix tu res  va lued  a t  a b o u t $500 a  y e a r  ago. 
A good ice c ream  an d  candy  tra d e , also 
a  good b read  business. A  b a rg a in  fo r 
som eone, a s  th e re  is  no re s ta u ra n t  here. 
A lunch  co u n te r could be w orked  to  a d 
v an tag e . W ill sell a t  a  b ig  sacrifice. 
M ust be sold by  Sept. 1. A ddress No. 
356, c a re  M ichigan T rad esm an . 356

B usiness—B e tte r  th a n  gold do llars  a t  
50 cen ts . B usiness fo r sa le  in  th riv in g  
m oun ta in  tow n; ho te l a n d  s to re  com 
bined, doing d andy  b usiness ; poor h ea lth  
cause  of selling. C hance of a  lifetim e. 
S ta rk  Bros. M ercan tile  Co., S t. E lm o,
Colo. ________ ________________  397

M erchand ise  Sales C onducto rs—A dver
tis in g  fu rn ish ed  free . W rite  fo r d a te  
a n d  te rm s. A ddress A. E . G reene, 116 
D w igh t B ldg., Jack so n , M ich. 316

B ak e ry  and  re s ta u ra n t ;  a n  e x tra  good 
p roposition ; fu lly  equ ipped ; m oney m ak er; 
$1,200. Tow n 1,200. D onahue, M ound
V alley, K an.__________________ 329

F o r S ale  o r R en t—S to re  bu ild ing  n ea r 
M an k a to ; good bu s in ess ; c rea m  s ta tio n  
in connection , w ith  good s a la ry ; good 
chance  to  m ak e  m oney w ith  sm all in 
v estm en t. F o r  f u r th e r  in fo rm atio n  w rite  
to  R. R. D ittb e m e r, M ankato , M inn..
R. F . D. No. 6.  328

C ash  fo r y o u r b u sin ess  o r p roperty . I 
b rin g  bu y ers  and  se llers  to g e th e r. No 
m a tte r  w here  located , if you w a n t to  buy, 
sell o r exchange a n y  k ind  of b u sin ess  or 
p ro p erty , w rite  me. E s ta b lish ed  1881. 
F ra n k  P . C leveland, R eal E s ta te  E x p e rt, 
1261 A dam s E x p re ss  B ldg., Chicago, 111.

326

F o r Sale—U p -to -d a te  grocery , fine fix
tu re s , in  h e a r t  of b u sin ess  d is tr ic t  of 
K alam azoo. F in e  tra d e . R eason, going  
in to  w holesale  business. A ddress A. W . 
W alsh . K alam azoo . M ich.____________190

D rug  s to re  fo r sa le  a t  less th a n  invoice. 
W ould  sell ha lf in te re s t  to  d ru g g is t w ho 
would ta k e  m a n ag em e n t of sto re . T he 
Sun D rug  Co., Colorado S prings, Colo.

M ust sell la rge , beau tifu l, d a iry , s tock , 
f ru it  o r g en e ra l fa rm  in  M ichigan fru it  
belt. W ill exchange fo r fu rn itu re  or 
m erchand ise . A ddress F a rm , c a re  M ichi-
gan  T rad esm an .___________________  332

F o r Sale or E x ch an g e—F in e  98% ac re  
S o u thern  M ichigan fa rm . Good b u ild 
ings, w indm ill, tim b e r  an d  w a te r. W ell 
located . M igh t consider clean , u p -to -  
d a te  s tock  d ry  goods o r g en e ra l m e r
chand ise  up to  $6,000, ba lance  long tim e 
a t  6 p e r  cent. Lock B ox i n ,  U nion C ity,
M ichigan._________________ ______ 334

D rug  S to re  F o r  Sale—T w o -s to ry  b rick  
build ing , $15 m on th ly  re n t ;  beau tifu l 
co u n try ; ra ilro ad  fac ili tie s ; c ity  p riv - 
iliges; th re e  m iles from  ocean ; fine op
p o rtu n ity  fo r young  ac tiv e  m an . $800 
cash , b a lan ce  ea sy  te rm s . A ddress E a to n -  
t own P h a rm a cy , B a ton tow n , N . J . 289 

S alesm an—A ttra c tiv e  proposition  fo r 
th e  g en e ra l tra d e , experience  unneces
sa ry  All a ro u n d  h u s tlin g  sp ec ia lty  m an 
can  n e t $3,000 annua lly . A m erican  
S tan d a rd  Jew elry  Co., D e tro it, M ic h .^

F o r  Sale—Stock of gene ra l m erchand ise  
in  S au lt S te . M arie . T h e  D e tro it of 
U pper M ichigan. Good location , good 
business . A m  m oving. A pply to  W. E.
D onegan. _________________ 293

F o r  Sale—F o r  $100, seco n d -h an d  ele- 
v a to r, lif t 1,500 pounds. P la tfo rm  ca r 
4x7 fee t, 16 inch  d ru m  g ea re d  fo r e lectric  
m o to r w ith  be lt a t ta c h m e n t. H aw k ins
H ard w are , F u lton , N . Y. ___________292

F o r Sale—11,500 s tock  g en e ra l m er- 
chand ise  (m ostly  new ), in  in land  tow n, 
fine fa rm in g  section . S ales $10,000. No 
tra d es . L. E . Q uivey, F u lto n , Mich.

262
F o r Sale—A $2,500 s to ck  of groceries 

in a  good tow n of 3,500. S tock  is clean, 
p riced  r ig h t fo r cash . A ddress J ., ca re
M ichigan T ra d esm an. ____________ 301

F or R en t—A t E lm ira , M ichigan, la rge  
lig h t double sto re , $15 m onth , w ith  gas, 
fu rnace , shelv ing , tab les , liv ing  room s.
A. W . S tein , F en to n , M ich._________ 392

F o r Sale—M y sto ck  of gene ra l m er- 
chan d ise  an d  good w ill, also  m y s to re  
an d  rea l e s ta te . D oing a  good p ro s 
perous business. S tock  an d  fix tu res  
a b o u t $10,000, in  s tr ic tly  f irs t-c a ss  shape . 
R eason fo r selling, w ish  to  re t ire  a f te r  
21 y e a rs ’ a c tiv e  serv ice. F o r  p a r ticu la rs  
ad d ress  L ock Box 57, P esh tig o , W is.

335
H e n ry  N oring , R eedsburg , W is., ex 

p e r t  m erch an d ise  au c tio n ee r an d  au th o r 
of T he  S ecre t of S uccessfu l A uc tioneer
ing  closes ou t o r reduces  sto ck s  of m e r
chand ise . W rite  fo r d a te s  an d  in fo rm a
tion. _______________ 336

Sale o r  E x ch an g e—Good 100 ac re  A llen 
Co., In d ia n a  fa rm ; w ell tilled  an d  fenced. 
Im provem en ts  fa ir . P r ice  $100 acre . 
$4,000 incum brance . E x c h an g e  equ ity  fo r 
g en e ra l s to ck  o r h a rd w are . B ox 17, G ra-
bill, Ind . _________ ________________304 .

S ale  o r E xchange—T w o -s to ry  business  
room , value  $6,000. R en ta l 6 p e r  cen t. 
E x ch an g e  fo r s to ck  g en e ra l m erchand ise, 
p re fe r sm all tow n. D eal w ith  ow ner. 
A ddress  305, c a re  T radesm an ._______ 305

F o r  Sale—Sm all s to ck  of d ry  goods, 
g roceries  a n d  shoes. A n excep tionally  
good opening . S tock  in  fine condition. 
A ddress W. H . Soule. Sco tts , M ich. 272 

M erchan ts! Do you w a n t to  sell o u t?  
H av e  an  auc tion . G u a ran te e  you no loss. 
A ddress L. H . G allaghar, A uctioneer. 
384 In d ia n a  A ve.. Toledo. Ohio. 274

160 a c reTo E x ch an g e—F in e  160 a c re  N oble 
coun ty . O klahom a fa rm ; th is  is  e x tra  
good lan d ; p rice $50 p e r  a c re ; $3,000 in 
cum brance . W hat h av e  you to  offer in  
exchange fo r th e  equ ity?  W ill give you 
a  good b a rg a in . A ddress F ra n k  P . C leve
land . 1261 A dam s E x p re ss  B ldg., Chicago,
111.______________________________ 203

F o r Sale—A clean, u p - to -d a te  stock  of 
fu rn itu re . W ill invoice ab o u t $1,500. Also 
m y u n d e rta k in g  ou tfit an d  stock, invoice 
abo u t $1,800. A ddress George W . M cLain,
O xford. Mich._______ _______________  343

480 a c re  s tock  fa rm , $50 p e r  acre .
E ig h ty  m iles K a n sa s  C ity. W rite  S. S.
Irw in , K incaid , K an . 321

F o r S ale—H ard w are , p a in t a n d  fu rn i
tu re  business  in  S ou th  C hicago, e s ta b 
lished  10 yea rs . N o com petition . R en t 
fo r double s to re  only $40; b rick  building. 
S tock  and  fix tu res  an d  safe, $2,500. Sales 
$10 000 yearly . S plendid chance  fo r young  
hu s tle r . R eason  fo r selling, m oving  to  
M obile. E spec ia lly  good chance  fo r p a r ty  
able to  sp eak  P o lish  an d  C ro a tian  la n 
guages. T he chance  of yo u r life  to  g e t 
in to  an  es ta b lish ed  business . A ddress 
D. W ink , 10,550 T o rrence  A ve., Chicago.

W a n ted —P a r tn e r  fo r m oving p ic tu re  
a ttra c t io n . Good o p p o rtu n ity  fo r sober, 
ind u strio u s  young  m an . Sm all Investm en t 
requ ired . A ddress A. J . F robes, 131 Sv<. 
H als te ad , C hicago. _______________323

S tore  fo r sa le  or r e n t in  V assa r, M ich.,
20 x 70 fee t, full b asem en t, tw o -s to ry  
build ing , dw elling  above; in ce n te r  of 
b usiness  sec tion ; no  o th e r  em p ty  s to re  
in V assa r. A ddress F . J . B rockm an ,
V assar, M ich._______________________ 322

To E xchange—F in e  71 ac re  fa rm  n ea r  
Olney, 111., $5,000 fo r m erchand ise ; p re fe r 
groceries. A ddress E ugene M unson, Mt.
V ernon, 111._____ ______________________329

B usiness O pening—F o r sa le  in  coun ty  
s e a t tow n of 2,500, nice clean  s tock  and  
p rosperous business of lad ies’ no tions and  
d ry  goods stock. N ow  being  reduced 
from  $8,000 invoice to  $5,000. R eason  fo r 
selling, ow ner rece n tly  m arried . B a r
gain  if you com e and  in v e stig a te . Can t 
tra d e  b y  correspondence. A ddress C larke
B az aar, A lbany, Mo.  349

F o r Sale—G eneral m e rchand ise  business 
in a  good locality , do ing  a  good cash  
business. TTne bu lid ing  is 24 x  o0, full 
b asem en t an d  s ix  liv ing  room s above. 
T he s tock  w ill invoice abo u t $1,500. All 
new  u p - to -d a te  goods an d  m u st be sold 
fo r cash . T he  bu ild ing  and  fix tu res  will 

e sold on easy  te rm s . T h e re  is very  
little  com petition  and  expenses a re  v ery  
ligh t. I t  is  a  p lace fo r som eone w ith  a 
little  m oney to s tep  r ig h t in to  a  m oney
m aker. T he  ow ner is going W est. Call 
or ad d ress  ow ner, W . II . S m ith , W allin ,
Benzie Co., M ich. ______________ 343

W a n te d —D ry  goods s to re  a t  Lowell, 
f irs t-c la ss  open ing  in  live tow n  of 2,000 
people, su rro u n d ed  by  p ro sperous  fa rm 
ing  coun try . F in e  s ta n d  read y  a n d  busi
ness  w aiting . A ddress L ock B ox 650,
Low ell, M ich._______________ _________255

F o r Sale—D ru g  s to re  doing good busi
ness  in  th e  b e s t c ity  in M ichigan. S p len
did chance fo r young  m an. A ddress,
Kazoo, ca re  T ra d esm an . _____ 4?9

I pay  cash  fo r sto ck s  o r p a r t  s tocks  
of m erch an d ise . M ust be '•heap. H .
K aufer, M ilw aukee, W is._____________92_

W e offer fo r sa le , fa rm s  and  business 
p ro p e rty  in  n ea rly  all coun ties  of M ich
igan  and  also  in  o th e r  s ta te s  of th e  
U nion. W e buy. sell a n d  exchange 
fa rm s  fo r business  p ro p e rty  and  in v i tt
your correspondence. J . E . T hom  &  Co., 
7th F loo r K irhy  B ldg.. Sag inaw . M ich. 659 

$30,259 s to ck  of clo th ing , shoes, m en ’s 
fu rn ish in g s  a n d  no tions, a lso  tw o -s to ry  
solid b rick  bu ild ing , w o rth  $9,000. All 
c lear, to  exchange  fo r a  good fa rm  o r 
tim b e r  lands. P lea se  do no t a n sw e r u n 
less you h av e  fa rm s  th a t  a re  c lear. A d
d ress  P . O. B ox 493, N ew  London. W is.,
w h ere s to ck  is  lo c a ted ._____________ 206

W e buy  an d  sell seco n d -h an d  s to re  fix
tu re s . G rand  R ap ids M erchand ise  & F ix 
tu re s  Co., 803 M onroe Ave._________236

We p ay  CASH fo r m e rch an d ise  s tock  
a n d  fix tu res. G rand  R ap id s  M erchand ise  
*  F ix tu re s  Co.. 803 M onroe Ave. 235

S afes  O pened—W . L . Slocum , sa fe  ex 
p e r t and  locksm ith . 97 M onroe Ave.,
G rand R ap ids. M ich.________________ 494

Only b ak e ry  in  tow n 1,300; ice cream , 
confec tionery . Good re so rt tra d e . $1,500, 
easy  te rm s . J .  C ham berlain , N ew aygo,
M ich.______ __________________________ 284

W a n te d  fo r sp o t cash , s to ck  clothing, 
shoes or g en e ra l s tock . A ddress N . E.
Ice. Cuba, Mo. ___________________ 289

F o r Sale— Soda fo u n ta in  in  to w n  3,000 
popu la tion . Good business, good location . 
O w ner h a s  o th e r  business. Geo. W . 
B arh a m , F a rm in g to n , Mo. 286

F u rn itu re  B usiness  F o r Sale—W ill in 
voice a t  a b o u t $12,000. L ocated  in T u r
lock, in  th e  fam ous T urlock  ir r ig a tio n  
d is tr ic t. O ver 175,000 ac re s  in  th e  d is 
tr ic t. P opu la tion  3,000. G row ing every  
day . Good reaso n s  fo r selling. S ales la s t  
yea r, $30,000. A ddress Box 217, Turlock ,
Call.___ _______________________________ 28

W e buy fo r ca sh  m e rchand ise  s tocks  
of all k inds; d iscon tinued  lines, s a le sm en ’s 
sam ples, m ill ends, seconds, m iscellan 
eous lots. W e buy  a n y th in g  you a re  
w illing to  sacrifice fo r sp o t cash . W h a t 
have  you to  offer? W e ste rn  S alvage Co., 
229 S. C anal S t., Chicago.__________ 221

F o r Sale a t  a  ba rg a in , 1 6 x 8  xlO S tev 
ens cooler, 1 P ow er E n te rp r is e  chopper, 
1 silen t c u tte r , 1 200 acco u n t M cC askey 
reg iste r , a ll excellen t condition. F u r th e r  
p a r t ic u a rs  w rite  A. R. H ensle r, B a ttle  
C reek, M ich.  282

F o r  E x ch an g e—T en  room  residence, 
finely located , F ra n k fo rt, M ich. B ath , 
e lec tric  ligh t, c ity  w ate r. E x ch an g e  fo r 
m erchand ise . A ddress 33, c a re  T ra d es-
m a n _______________________________

E n tire  cost is $25 to  sell yo u r fa rm  o r 
business. G et p roposition , o r l is t  of p ro p 
e r tie s  w ith  ow n er’s nam es. P a rd ee  B u si
ness E xchange, T ra v e rse  C ity, M ich.

256
If you w ish  to  buy, sell o r exenange  any  

le g itim a te  b usiness  of a n y  k ind , anyw nere , 
consu lt o u r B usiness  C hance D ep artm en t. 
I ts  o pera tion  is  n a tio n a l in scope and
offers unexcelled  se rv ices  to  th e  seller, 
a s  w ell a s  th e  buyer A dvan tageous ex 
changes  fo r o th e r  p ro p e rtie s  a re  often 
a rran g e d . In  w ritin g , s ta te  fully  your 
w an ts. T he  V arland  S ystem , C ap ita l 
B ank, S t. P au l, M inn. ______814__

W ill pay  ca sh  for s to ck  of shoes and 
rubbers. A ddress M. J . O.. c a re  T ra d e s 
man^___________________________  224

F or Sale— Double b rick  block. The 
clo th ing  and  fu rn ish in g  s to re  is stocked 
w ith  abo u t $8,000. T he d ry  goods store 
is read y  fo r stock . S helv ings, fixtures, 
e v e ry th in g  needed. B usiness  estab lished  
27 y ea rs . A lw ays p rosperous. R eason 
fo r selling, w ish  to  re tire . A ddress A. J. 
W ilhelm , T ra v e rse  C ity. M ich. 130

F o r Sale—A live g row ing  m a n u fa c tu r
ing  bu s in ess ; sell th ro u g h o u t th e  coun
try  to  d ru g  an d  d e p a rtm e n t s to re s ; sa le s 
m en on th e  road ; n e t p ro fits  from  15 
p e r  cen t, to  25 p e r  ce n t.; a  good chance 
fo r a  m an  to  g e t a  m oney m a k in g  p ro p 
osition ; $3,000 to  $5.000 c a sh  w ill hand le ; 
ow ner h a s  o th e r  in te re s ts  and  can n o t 
p roperly  look a f te r  sam e. Call o r a d 
d re s s  J . S. S w ain , 819 B roadw ay , K an sas  
C ity, Mo. __________________ 259

F o r Sale—S tock  of d ry  goods, g ro cer
ies an d  shoes in good live tow n. I n 
v en to ry  ab o u t $8,000. N o old stuff, 1912 
sa les $25,800. C an prove a  good th in g  
to  p a r ty  in te re s ted . A ddress No. 287, 
c a re  T ra d esm an . __________________287

F o r Sale—C ash. Good, clean  s to ck  of 
g en e ra l m e rchand ise  in  good fa rm in g  te r 
rito ry ; f a s t  g row ing  business. N o tra d e . 
A ddress B ox 44, M ontgom ery , Iow a.

F o r  Sale—An old e s tab lished  h a rd w are  
an d  g rocery  s to ck  in  sm all to w n  22 m iles 
from  G rand  R ap id s  on P e re  M arq u e tte  
R ailroad . A ddress No. 278, c a re  T ra d e s 
m an . 278

____________ H E L P  W A N T E D .____________

E xperienced  sa le sm an  w an ted  to  ca rry  
on com m ission  th e  K esco line of little  
g e n ts ’, m isses’, ch ild ren ’s and  in fa n ts ’ 
shoes in In d ia n a  a n d  K en tucky . C an be 
ca rried  w ith  line n o t conflicting. A d
d ress  w ith  references. T he  K ep n e r-S co tt 
Shoe Co., O rw igsbu rg, P a .___________ 318

W a n ted —T horough ly  com p eten t m an, 
m a ch in is t fo rem an , fo r  shop em ploying 
abo u t 25 m en, m a k in g  dies and  sm all a c 
c u ra te  m ach ine  p a r ts , good s a la ry ; m ust 
inv est $1,000 o r  $2,000. T he M eta l N ov
elty  Co., 1131 So. B roadw ay , S t. Louis, 
M o.__________________ _______________ 344

W a n ted —A t once, c lerk  fo r shoe s to re . 
Single m an. m u s t be reliable. Send re f 
erences. S a la ry  $12. P. C. Sherw ood 
&  Son, Y psilan ti, M ich. 341

A gen ts  W a n ted —L iv e  w ires w an ted  to  
sell g u a ra n te e d  sty lo g rap h ic  p ens; every
pen g u a ra n te e d ; b e s t  s ideline go ing  and  
a  m oneym aker. A ddress Box 215, L a th rop , 
Mo. 347
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Pushing Spice Sales in Season.
W ritte n  fo r th e  T rad esm an .

W ith  the pickling season draw ing 
«ear, the alert g rocer is already p re
paring  to cater to the trade in spices* 
and v inegar which will very shortly  
com e his way.

A first essential in catering  to this 
trade is to have the goods. The prin
ciple is now widely recognized th a t 
the m erchant who pushes seasonable 
goods ju st a little  in advance of the 
season, instead of w aiting till cus
tom ers ask for them , secures the 
cream  of the trade. The go-as-you- 
please m erchant w aits for the custom 
er to rem ind him that the spice season 
is near; the wideawake m erchant takes 
time by the forelook, and goes after 
the custom er.

In the purchasing of the stock, 
quality should be the w atchw ord 
D ruggists in many tow ns have secured 
the bulk of the spice trade for the 
simple reason tha t in the public esti
m ation the d ruggist handles purer and 
bette r spices than  his g rocer com 
petitor. He m ay not, but he has that 
reputation and makes the m ost of it. 
T he advertising of quality has large
ly served to secure this reputation  for 
the druggist. The grocer can over
come this prejudice in only one way, 
the same way—by advertising quality. 
And, to  advertise quality successfully, 
he m ust supply quality goods.

Price may m ake an individual sale, 
here and there, but it does not build 
perm anent business. The spices and 
vinegar them selves represent only a 
part of the outlay in pickle making. 
T here is the expenditure of m oney 
for the pickles them selves, or of time 
and labor if they are hom e-grow n; 
and there is the labor of m aking the 
pickles, which is no inconsiderable 
item. The batch of pickles o r the 
supply of chilli sauce which fails to 
m easure up to the standard  as a re 
sult of poor spices, isn 't going to ad
vertise the g rocer’s spice departm ent 
in any helpful way. M ost housewives 
have learned that quality is essential 
to good resu lts; and for the others, 
one experience with goods that do not 
represent quality is usually sufficient.

To sta rt the trade moving, the 
grocer should aim to begin his spice 
and pickling cam paign a little early. 
He should go after the custom er in
stead of w aiting for the custom er to 
come to  him. P rin te r’s ink is a good 
helper in this end of the business, and 
it is a p re tty  safe sta tem ent that as 
the pickling season draw s near, the 
average housewife w atches the ad
vertising  colum ns to see “w hat's 
doing.” The desirability of home 
m ade pickles—the need of quality 
spices and quality vinegar to produce 
the best results—these are lines of 
argum ent which the grocer can use 
to  good advantage.

A t this particular season of the 
year these lines should be prom inently  
displayed. D isplay advertising is, in 
its wray, as im portan t as new spaper 
advertising. A window display with 
a trifle of ingenuity added to the 
goods them selves is very helpful in 
s ta rting  goods moving. At m ost sea
sons of the year the spices are given 
an inconspicuous place; but righ t now 
it will probably pay to tem porarily

set them  aside as a separate depart
m ent, with a show case or a counter 
to  them selves. C arton goods can be 
shown to excellent advantage; while 
with bulk goods, the glass bottle with 
glass stopper is very convenient. I t 
has the advantage th a t it m aintains 
the quality of the spice, preventing 
the evaporation of the oils which 
otherw ise would result in at least a 
little  deterioration.

W ith  regular custom ers, a circular 
le tte r on pickling and preserving, with 
a good, s trong  talk  on the wisdom 
of using quality m aterials, will usu
ally prove a business getter.

T he selling staff, too, should be 
alert for opportunities to suggest ex- t 
tra  articles in addition to those asked 
for in the first place. If a custom er 
buys spices, ask if vinegar is also 
needed; or if a custom er buys vine
gar, suggest the advisability of pur
chasing spices. Then, too. for p re 
serves, the purchase of fru it will lead 
on logically to the suggestion of 
sugar, sealers, rubber rings, extra 
tops: while every spice sale should 
mean also a sale of sealing wax, corks 
and sim ilar items.

O ften little  novelties are helpful in 
draw ing business. Some firms in 
handling this class of business have 
a little book of gum m ed labels for 
the various pickles, hom e-m ade sau
ces and preserves. T hese labels in 
m ost cases will sell readily, and the 
fact th a t your store has them  will be 
talked about and prove an attraction . 
H ere and there a m erchant m akes a 
practice of giving them  away for ad
vertising  purposes, or giving away a 
set of labels with every purchase that 
comes up to  a specified am ount.

A nother profitable line of advertis
ing is a book of pickling recipes. The 
average woman makes green cucum 
ber pickles, chilli sauce and catsup. 
H ere her experim ents end. Yet there 
are a m ultitude of recipes for m ustard 
pickles, sauces, chow-chow and relish
es of one sort and ano ther which it 
would pay a housewife to try. E n te r
prising m erchants som etim es have 
perhaps a dozen recipes cheaply p rin t
ed, o r occasionally made up in m ore 
expensive form. These are d istribu t
ed with the circular le tte rs  to the 
regular m ailing list or across the 
counter, with a personal suggestion 
or two. A nother plan is to advertise 
a Free Recipe Book to every purchas
er of spices. T he recipe books have 
the effect of inducing the housewife 
to try  new pickling experim ents, with 
the result that her im m ediate pur
chases are considerable augm ented. 
A nother point is that w here the ex
perim ent proves a' success and a new 
sauce or relish proves tasty  and ap
petizing, there will be a repeat order 
next year.

The grocer, by studying his local 
field, will readily discern opportuni
ties w here novelties of th is nature 
can be w orked in, w ith ' a resulting  
stim ulus to the business.

W illiam  Edw ard Park.

Manufacturing Matters
D etro it—The Berlin Cap Co. has 

been incorporated under the style of 
the Berlin H at & Cap Co., w ith an 
authorized capital stock of $5,000, of

which $3,510 has been subscribed, $310 
being paid in in cash and $3,200 in 
property.

E aton Rapids—W hile at w ork in 
his shop, F rank  L. Elsie, m erchant 
tailor, was seriously burned by a g as
oline explosion. Mr. E lsie was 
doing dry cleaning, in which process 
the room  was filled with vaporized 
gasoline, when the explosion took 
place. Mr. E lsie’s eldest daughter, 
Mrs. Joseph K ornstine, who was in 
the room  w ith him, was also burned 
about the face, shoulder, arm  and 
both hands, although her injuries are 
not as serious as those of her father.

G ladstone— I. N. Bushong, P resi
dent of the N orthw estern  Cooperage 
& Lum ber C o , has been elected P res
ident of the G ladstone S tate Bank 
to succeed W . L. M arble, Sr., resign
ed. Mr. M arble has served for two 
years as P resident and because of 
his varied business in terests found <t 
im possible to give the necessary time 
to the affairs of the Bank. Mr. 
Bushong is one of G ladstone’s best 
business men and enjoys the respect 
and confidence of everyone who 
knows him.

Corunna—The D etro it T ru s t C o , 
receiver of the Fox & M ason F urn i
ture Co., has petitioned the court 
for authority  to negotiate a loan of 
$15,000, to be used to  pay the em
ployes about $5,000 due them  and the 
balance in operating the factor}’, the 
loan to  be repaid from  sales of the 
first goods m anufactured.

Butter, Eggs, Poultry, Beans and Po
tatoes, at Buffalo.

Buffalo, Aug. 6—'Creamery butter, 
fresh, 24@27c; dairy, 22@25c; poor 
to good, all kinds, 19@21c.

Cheese—New fancy 15c; poor to 
common, 6@13c.

Eggs— Choice, fresh candled, 23@ 
24c; at m ark 21@22c.

P oultry  (live)—T urkeys, 13@14c; 
cox, 12c; fowls, 17@18c; springs, 17@ 
18c; ducks, 14@15c.

Beans— Red Kidney, $1.75@2; w hite 
kidney, new $3@3.25; medium, $2.40; 
narrow  new $3@3.40; pea, new $2.25.

P o tatoes— New $2.50 per bbl.
Rea & W itzig.

F. R. Green, proprieto r of the 
H otel Phelps at Greenville, has leased 
the W in ter Inn  and will close it up, 
m aintaining that the town is not 
large enough for two good hotels. 
H e will m aintain the same prices at 
the Phelps throughout, and by in
creased patronage, expects to  be able 
to give bette r service.

V icksburg—C. D. Ingerso ll has u t
tered a $250 chattle m ortgage on his 
grocery stock and offers his cred ito rs 
25 cents on a dollar in full settlem ent. 
Unless the creditors accept this al
ternative, Ingerso ll’s a tto rney  th re a t
ens to file bankruptcy  proceedings.

H erb ert T. Chase, general rep re 
sentative for Chase & Sanborn, is 
spending the heated season at his 
sum m er home at W est H arw ich, Mass.

F lin t— David King, dealer in m en's 
furnishing, offers to com prom ise with 
his creditors on the basis of 25 cents 
on a dollar.

The new stenographer gets through 
the day somehow, by hook or crook. 
But occasionally she has a bad spell.

BU SIN ESS CHANCES. ~  '
F o r Sale—580 a c re s  of land  near 

B ro oksh ire ; p rice  and  te rm s  righ t. N. 
B rooksh ire , B rookshire . T exas. 358

HOTEL CODY
EU RO PEA N

G R A N D  R A PID S, MICH. 
Best Beds That Money Can Buy

WE OWN AND OFFER

$50,000
LaCrosse Gas & Electric Co.

First and Refunding Mortgage 
Gold Bonds

La Crosse, Wisconsin

St 6*
These bonds will be made

T A X  E X E M P T
Under the Provision of House Bill 406

The Issue has been approved by the Wisconsin 
Railroad Commission

A Circular with full details will be furnished on request

HOWE, CORRIGAN & COMPANY
IN V E ST M E N T  SECUR ITIES

533-535 Mich. Trust Bldg. GRAND RAPIDS, MICH.

mailto:3@3.25
mailto:3@3.40


Because we keep constantly telling the public about the wonderful cleansing 
power of GOLD DUST, and because your customers know it—is it any wonder that 
a big, steady sale follows?

The housewife wants the washing powder that will do the most work—GOLD 
DUST fills the bill.

“ Recommend G O L D  D U S T —Every sale means another”

I

T h e  K a ro  D e m a n d  is  In c r e a s in g
E v e r y w h e r e

Karo sales are jum ping. Effective advertising in the magazines, 
newspapers, bill-boards and street cars is proving a powerful sales maker. 
It is influencing millions of housewives to use more Karo than e v e r -  

telling them about the great food value of Karo, its purity, its nourishment, the energy it supplies 
and what’s all important, its econom y.

W ith the cost o f living so high, these Karo facts strike home w ith double force, they are 
increasing sales quickly. . .

Karo is the great household syrup—the syrup of know n quality and purity specially w hole

some and delicious, and o f highest food value.

Your customers know  it —they know  that the Karo label stands for highest quality, best 
flavor, and full net w eight. Stock generously w ith Karo. It sells quickly, is easy to handle 
and pays a good profit.

Corn Products Refining Company
N ew  York



Manufactured
Under

Sanitary
Conditions

G. J. Johnson 
Cigar Co.

Makers

“ In a 
Class by 
Itself”

Made in

Eight Sizes

Grand Rapids, Mich.


