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A DREAM OF AUTUMN

Mellow hazes, low ly trailing 
Over wood and meadow, veiling 
Somber skies, with wild fowl sailing 

Sailor-like to foreign lands;
And the north-wind overleaping 
Summer’s brink, and floodlike sweeping 
Wrecks of roses where the weeping 

Willows wring their helpless hands.

Flared, like Titan torches flinging 
Flakes of flame and embers, springing 
From the vale the trees stand swinging 

In the moaning atmosphere;
While in dead’ning-lands the lowing 
Of the cattle, sadder growing,
Fills the sense to overflowing,

With the sorrow of the year.

Sorrowfully, yet the sweeter 
Sings the brook in rippled meter 
Under boughs that lithely teeter

Lone birds, answering from the shores 
Through the viny, shady-shiny 
Interspaces, shot with tiny 
Flying motes that speck the wing 

Wave-engraven sycamores.

Fields of ragged stubble, wrangled 
With rank weeds, and shocks of tangled 
Corn, with crests, like rent plumes dangled 

Over Harvest’s battle-plain;
And the sudden whir and whistle 
Of the quail that, like a missile,
Whizzes over thorn and thistle,

And, a missile, drops again.

Muffled voices, hid in thickets 
Where the redbird stops to stick its 
Ruddy beak betwixt the pickets 

Of the truant’s rustic trap;
And the sound of laughter ringing 
Where, within the wild-vine swinging 
Climb Bacchante’s schoolmates, flinging 

Purple clusters in her lap.

Rich as wine the sunset flashes 
Round the tilted world, and dashes 
Up the sloping west and splashes 

Red foam over sky and sea— 
Till my dream of Autumn, paling 
In the splendor all-prevailing,
Like a sallow leaf goes sailing 

Down the silence solemly.
James Whitcomb Riley.



The successful grocer makes it a point to please 

his customers. Have you ever noticed that all 

of them sell FLEISCHMANN’S YEAST? They 

wouldn’t do it unless it pleased their customers. 

They also consider the profit, which makes it 

worth their while. & & & & &

W H EN YOU SEE
THE 

SIGN OF
GOOD
CANDY

“DOUBLE A”

Remember it came from

The PUTNAM FACTORY, National Gandy Co., Inc.
Grand Rapids, Mich.

FRANKLIN CARTON SUGAR
IS A LABOR SAVER

Grocers of to-day realize that they must work hard 
enough without doing anything that is not absolutely neces
sary, so they welcome the FRANKLIN CARTON which 
takes all the work out of retailing sugar. FRANKLIN 
CARTON SUGAR is READY TO SELL WHEN YOU 
GET IT; there’s no weighing, no wrapping or tying. It saves 
you the cost of bags and time and prevents loss by over
weight. Use the time you would take for putting sugar in 
bags to make a display of the neat blue FRANKLIN CAR
TONS; they’ll sell, because FRANKLIN CARTON SUGAR 
is well known to the public.

You can buy Franklin Carton Sugar in the original 
containers of 24, 48, 60 and 120 lbs.

THE FRANKLIN SUGAR REFINING CO.
PHILADELPHIA

“Your customers know  FRANKLIN C AR TO N  SUGAR  
is CLEAN sugar.’*

Lautz S now  Boy Washing Powder
Buffalo, N. Y.



Thirty-First Year GRAND RAPIDS, WEDNESDAY, OCTOBER 15, 1913 Number 1569
S P E C IA L  F E A T U R E S .

Page.
2. B a n k ru p tc y  M a tte rs .
3. D e tro it D etona tions.
4. News o f th e  Business W o rld .
5. G rocery and P roduce M a rke t.
6. F in an c ia l.
8. E d ito r ia l.

10. W h a t Some M ich igan  C itie s  A re
Doing.

11. R epresenta tive  R eta ile rs .
12. B u tte r , Eggs and P rov is ions .
14. C lo th in g .
16. D ry  Goods.
18. Shoes.
19. N ews Item s F rom  th e  Soo.
20. W o m a n ’s W o rld .
22. H ard w are .
24. The  C om m ercia l T ra ve le r.
26. D rugs.
27. D rug  P rice  C urre n t.
28. G rocery P rice  C u rre n t.
30. Special P rice  C u rre n t.
31. Business W ants-

Kaleidoscopic Kinematics From Kala
mazoo.

Kalamazoo, Oct. 14. —Kalamazoo 
Council held their regular meeting at 
the Council rooms Saturday evening. 
A very enthusiastc meeting was held 
and the plans for the winter’s work 
were laid out. The Senior Counselor 
appointed the committee for the social 
sessions which are to be held in the 
Council Chamber during the season, as 
follows: Chairman, C. C. DeFrance, 
with Bros. F. W. Warren, C. W. Sip- 
ley, C. H. Camp, and W. S. Cooke. The 
first informal dance will be held in the 
Council rooms the first Saturday eve
ning in November.

T. A. Williams, 416 Pearl street, rep
resenting The Pitman-Myers Manufac
turing Co., Indianapolis, Ind., and Philip 
S. McGuiness, 513 Oak street, repre
senting The Omaha Packing Co., Chi
cago, were initiated into the mysteries 
of the order and enrolled as members 
of the Grand Commercial Army.

The application of Royal A. Couey, 
729 Axtell street, a member of the sales 
force of the International Harvester 
Co. of America, was received and he 
was elected to take the work at the next 
regular meeting.

Since the meeting, the transfer card 
of H. J. Linsner of this city repre
senting Morris & Co., of Chicago, and 
a member of Adrian Council No. 420 
has been received by the Secretary.

We are very glad to -receive these 
transfers and become better acquainted 
with the members of the Order within 
our jurisdiction.

Grand Rapids Council has asked the 
waiver of Kalamazoo Council on H. F. 
Jones, 2350 Niles avenue, St. Joseph, 
Mich., which we have granted, it being 
the wish of Mr. Jones to affiliate with 
our brothers in Grand Rapids.

By the way, we do not hear very 
much from Grand Rapids about when 
they wish to play that third ball game. 
Our boys can stand for the practice and 
would be very glad to start another 
series of three games should the boys 
of 131 so wish. But then, we can 
sympathize with Grand Rapids. Time 
was when we thought we had a baseball 
team and Grand Rpids showed them 
how to play ball, but now the boys of

the team are doing all the showing to 
Grand Rapids.

Don A. Youngs & Co., formerly of 
South Haven, have again started in 
business in South Haven at the old 
stand, popularly known as the East 
Side Grocery, which has been conducted 
by C. L. Myner during the time which 
has elapsed since Mr. Youngs left the 
city. From all appearances, the outlook 
for a prosperous future for this store 
is very bright. Old customers are find
ing their way back and renewing ac
quaintances with Mr. Youngs and his 
son Don.

C. L. Myner is working in the store 
known as the Teeter Grocery next door 
to the post offce.

The members of our fraternity, in 
the course of their travels over the 
country, have the opportunity to come 
into contact with all classes of service 
by the railroads. I mean especially at 
this time the men of whom they buy 
tickets, for the railroads are very de
sirous that the public purchase tickets 
before entering the coaches, thus light
ening the labors of the conductors. 
Those who travel out of Kalamazoo on 
the South Haven division of the M. C. 
are well aware of the number of cash 
fare slips the conductors have to punch 
each trip. The Michigan Central is 
very urgent at this city that we buy tick
ets, and we expect courteous and prompt 
treatment at the window. A few weeks 
ago, information asked of the local 
Michigan Central agent over the tele
phone, in fact an explicit letter of de
tails quoted by the General Passenger 
Agent of the Burlington Road out of 
Chicago in regard to rates and routes 
to Buckingham, Colorado, information 
asked being read from this letter, the 
agent left the ’phone and remarked to 
some one in the office “the d— fool 
does not know where he wants to go,’ 
then returned to the phone and insisted 
that the Junction where the change was 
to be made was not on the main line. 
A few days later in talking personally 
with the agent I learned that he was 
the party who answered this particular 
call. A very disobliging and unsatis
factory interview resulted in the parties 
going to Chicago and buying their tick
ets in that city. The railroads are very 
desirous of selling tickets as far as 
they can at the local offices, thus making 
the better showing for each particular 
station. This resulted in the loss of 
over $45 in tckets at one call simply be 
cause the agent was so important in his 
own estimation, and discourteous.

In sharp contrast to the above, was 
the action of the agent of the Burling
ton in Chicago. Receiving a letter on 
Saturday that led the Secretary to be
lieve that his wife and daughter were 
enroute from Colorado and not wish
ing to make a needless trip to Chicago 
to meet them, he telephoned the Bur
lington agent ai Chicago to learn if they

were on this particular train. Asking 
how to settle for the message which 
had to be sent to the conductor of this 
train which was then in Nebraska, the 
reply, and the subsequent message to 
Kalamazoo, was informed to “lose no 
sleep over that, it’s The Burlington 
Way, we do all we can for the con
venience and accommodation of our 
patrons” and the message to Kala
mazoo came PAID. This saved a 
trip to Chicago and back, as the folks 
were not on the train, in addition to the 
time saved.

Perhaps several complaints of a sim
ilar nature made in person to the proper 
officials of the road would result in at 
least securing a courteous reply to en
quires and lead the local official of the 
Michigan Central to know that when a 
rate is asked for to a given point the 
party asking generally knows where he 
wishes to go and does not ask for the 
purpose of receiving a rebuff, or insult.

V. V. Wilson, formerly with the Per
fect ion Biscuit Co., of Fort Wayne, Ind , 
and residing at 1515 Fairbanks Court, 
has located at Vancouver, Washington.

f .  H. Bowen, local manager of Lee 
& Cady, has been confined to his house 
several day’s the past week.

B. J. Desenberg, Lawton, Mich., one 
of the oldest men in the retail grocery- 
business in Van Burén county, died 
Saturday, Oct. 4, and was buried in 
Kalamazoo the following Tuesday’. He 
will be long remembered by the trav
eling men who pass through Lawton, as 
he was a personal friend of every man 
who called on him regularly. We have 
missed his usual smiling face and his 
welcoming handshake for the past few 
months, but his memory will remain 
and the little kindly acts he was always 
doing for those in sorrow and suffering 
will never be forgotten.

R. S. Hopkins.

Certainly Looked That Way.
A W estener who had never seen the 

ocean was standing on the beach and 
he asked the beach guard:

“Say, mister, do you fellow-s sell 
this w-ater in case folks want to take 
a sea bath in their rooms?”

The beach guard thought he would 
“jolly” him along and told him it was 
fifteen cents a bucket, or two buck
ets for a quarter.

The man seemed to think that was 
too expensive and went away. W hen 
he came around again it wras low tide.

“Great Scott,” said he, “but you’ve 
sold a lot since morning, haven’t 
y'ou ?”

Where the Punishment Fits the 
Crime.

Justice David J. Brewer was once 
asked: “W hat is the extreme pen
alty for bigamy?”

He smiled and answered: “Two 
mothers-in-law.

Disapproves Fighting Fire With 
Bombs.

Grand Rapids, Oct. 13—Your letter 
of recent date received, making en
quiry as to whether I had ever seen 
the idea advanced of fighting fire 
with bombs. I have not. Neither do 
I consider it practical for many rea
sons. After a fire has gained head
way, experience has taught that it 
requires water or some other means 
of sufficient volume to lower the tem 
perature of the heat of the fire before 
any progress is made. In small fires 
it is possible to extinguish them by 
excluding the air using carbolic acid 
gas, as is done very effectively with 
the chemical engine.

As to remedies for the great loss 
by fire in the last two years, thinking 
men have turned to the necessity of 
prevention by inspection and by bet
ter building laws more vigorously en
forced. I have never heard of an in 
stance where there has been very 
much accomplished by the use of ex
plosives in case of a conflagration. 
As a rule conflagrations start at a 
point where there is a large quantity 
of inflammable material, either in one 
building or in numerous wooden 
biuldings which are contiguous. Ow
ing to high winds sparks from this 
fire are carried long distances set
ting other fires where like conditions 
exists and to w'hich there is no ap
paratus to respond. O ther people 
attribute the great loss to over in 
surance, thus throwing the responsi
bility upon the insurance companies. 
If insurance m atters were so arrang
ed as to make it impossible for a 
fire to be profitable it would do 
much to lessen the losses, as there 
are many more crooked fires than the 
public are aware of. A ttem pts to les
sen losses by better laws are prevent
ed by special interests, as was done 
here a short time ago when an a t
tempt was made to prohibit shingle 
roofs and the lumbermen—being the 
special few-—while the people suffer 
thereby.

In some cities large stream s of 
water, by the use of fire boats on 
high pressure systems through a pipe 
line or from a local pumping station, 
are found to be the most effective.

H enry Lemoin, Fire Marshall

She Saw it Herself.
“Farm ers,” said the fair city visi- 

or, “are just as dishonest as the city 
milkmen.”

“How d’ye make that out?” asked 
the farm er’s wife.

“This morning” said the girl accus
ingly, “with my own eyes I saw your 
hired man water the cows just be
fore he milked them.”

The m other tongue frequently runs 
to baby talk.
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BANKRUPTCY MATTERS.

Proceedings in Western District of 
Michigan.

G rand  R apids, Oct. 7—In  th e  m a tte r  
of th e  In te rch an g eab le  F ix tu re s  Co., 
b a n k ru p t, of G rand  R apids, th e  schedu les 
of a s s e ts  an d  liab ilities  w ere  filed, and  
a n  o rd e r m ade  by th e  re fe ree  calling  
th e  firs t m ee tin g  of c red ito rs  to  b e  held 
a t  h is  office on Oct. 20, fo r th e  p u r 
pose of e lec tin g  a  tru s te e , p rov ing  
c la im s, ex am in a tio n  of th e  officers of
th e  b a n k ru p t, e tc . T he  follow ing a s 
se ts  a re  schedu led :
Equity in real estate ............................. $15,000.00
Cash on band and In bank .................. 192.88
Promissory notes on hand .................. 11,535.52
Merchandise ............................................  19,400.00
Machinery, tools, patterns, dies and

fixtures ............................................  7,350.00
Accounts receivable ...............................  11,902.94

$65,381.34
T h e  follow ing c red ito rs  a re  lis ted : 

P re fe rre d .
Labor claims for period Sept. 14 to

Sept, 24, 1913 .................................$ 612.24
Debts incurred by trustee for creditors 

for the preservation of assets May 
15 to Sept. 24, inclusive, together 
with tlie fees of trustee for ser
vices and other expenses incurred in
discharge of his duties .....................  3,694.03

Taxes .......................................................  194.89

$ 4,501.16
U nsecu red  C red ito rs .

Acme Lumber Co., Grand Rapids . .  64.28
American Druggist, New York . . . .  220.00
ffm . .T. Ahern, San Francisco .......... 60.00
American Corrugating Co., Grand

Rapids, ................................................  319.73
American Glue Co., Boston .............. 220.37
Bailey Knitting Co., Fort Plains.........  70.70
Byxbee Publishing Co., Chicago, . . . .  54.00
Barclay. Ayers & Bertsch, Grand

Rapids................. ............... i ..................  473.36
Bulletin of Piiarmacy, Detroit..............  250.00
Bradley Stencil Machine Co., St. Louis 75.00
Wm. A. Bcrke.v Ftirn. Co., Grand

RaipiJs................................................................74.00
Chicago Screw Co., Chicago, ..............  15.34
Concord Foundry Co.. Elkhart, ..........  29.89
Central Tobe- Co., Pittsburgh, ........  55.00
Consumers Paper Co., Detroit ..........  26.94
Oonrad-Kanimerer Glue Co., New

Albany.............................  ..........'........... 30.72
The Camera Shop. Grand Rapids, . . . .  27.82
Capron Knitting Co.. Utica.................... 31.50
Connor Foundry Co., Grand Rapids, . .  281.72
Central Mick. Paper Co., Grand

Rapids, ..................................................  147.07
Columbus Varnish Co., Columbus, . .  93.30
Cadillac Veneer Co., Cadillac, ..........  735.85
Central Boiler & Supply Co., Grand

Rapids..........................- .................   11.15
Chicaeo Rubber Co., Chicago, ............ 33.45
Devoe & Reynolds Co., Chicago, . . . .  304.27
Decorators Supply Co., Chicago............  266.24
Dale Bros. Excelsior Co., Grand

Rapids, ................................................  60.03
Pry Goods Reponer, Chicago.................. 33.00
F. Eggers Veneer Seating Co., Two

Rivers........................................................ 401.04
Fonda Glove Lining Co., Fonda, . . . .  40.37
G. R. Paper Co., Grand Rapids, . .  43.97
Foster Stevens & Co., Grand Rapids, 556.22
G. R. Wood Finishing Co., Grand

Rapids, ..................................................  13.00
G. R. Hand Screw Co., Grand Rapids, 22.50
G. R. Foundry Co.. Grand Rapids, . .  207.07
G. R. Paper Box Oo., Grand Rapids, 16.16
G. R. Hardware Co., Grand Rapids, . .  13.13
G. R. Electrotype Co., Grand. Rapids, 722.19
Great Western Oil Co., Grand Rapids, 34.84
G. R. Lumber Co., Grand Rapids.......... 269.23
Hatch, McAllister & Raymond, Grand

Rapids...........................................:..........  25.00
Grand I,edge Chair Co., Grand Ledge, 20.50
Heath & Milligan Mfg. Co.. Chicago, 8.30
Norman C. Hayner Co., Rochester, . .  24.00
Hazeltlne & Perkins Co., Grand

Rapids, ..................................................  23.10
Hallock Advertising Agency, Grand

Rapids.......................................................  12.90
Hart Mirror Plate Co., Grand Rapids, 279.55
H. H. Hopkins Oo., Chicago...................  92.50
H. M. Hooker Co., Chicago.....................  60.18
Heystek & Canfield. Grand Rapids, . .  435.94
Haberdasher Co., New York..................  288.95
Hibbard. Spencer & Bartlett Co.,

Chicago......................................................  21.00
F. G. Youngblut Co.. Chicago..............  32.83
W. K. Jahn Co., Chicago, .................. 221.35
Kolar Brothers. New York.....................  62.50
C. O. Kenuan. Grand Rapids, .............. 382.50
Woester Decorating Co. Chicago..........  165.79
A. B. Knowlson Co., Grand Rapids, . .  559.00
A. Leitelt Iron Works, Grand Rapids, 55.00
Louisville Varnish Co., Louisville, . .  76.50
Geo. M. Leonard Co., Grand Rapids, . .  35.00
Lewis Electric Co., Grand Rapids. . .  13.08
Los Angeles Apparel Gazette, Los

Angeles, ................................................  50.00
Geo. N. Lowrey Co.. New York..........  319.34
L3tnzon, Cutter & Head Co., Chicago, 23.05
Mager & Gongelman, New York.............  46.47
W. D. Mcsslnger & Co., Chicago, ----  83.28
W. A. Martlndale *  Co., Grand

Rapids.......................................................  183.92
S. A. Morman & Co., Grand Rapids, 23.35
Merchants Record & Show Window,

Chicago, ................................................  190.28
Mich. Anx. Fire Alarm Co., Detroit, . .  30.00
National Hair Goods Co., Chicago. . .  11.00
Northern Fire Apparatus Co., Min

neapolis.....................................................  42.00
Nichols & Cox Lumber Co., City, . . . .  254.84
Northwestern Druggist. St. Paul..........  100.00
National Lock & Stamping Co., Grand

Rapids.......................................................  336.65
National Brass Co., Grand Rapids, . .  30.30
National Dry' Kiln Go.. Indianapolis, 383.00
Otis Elevator Co.. Grand Rapids, . . . .  175.00

Pittsburgh Plate Glass Co., Detroit, . .  36.00
L. Petrie, Grand Rapids......................  17.00
Policy Holders Service & Adj. Co.,

Grand Raplus............................. 21.00
Pacific Drug Review. Portland, . . . .  48.00
Pacific Drug Pub. 0<>., San Fran

cisco.......................A...............   40.00
Rathbun Knitting Co., Woonsocket, . .  40.00
Henry Rowe Mfg. Co., Newaygo. . .  30.25
Retail Druggist, Detroit, ................. 168.91
Root Newspaper Ass’n., Chicago, . . . .  750.25
Walter K Schmidt Co., Grand Rapids, 43.85
Sefton Mfg. Co.. Chicago.....................  111.19
F. W. Thurston Co., Chicago.....  21.00
Tisch-Iline Co., Grand Rapids, .......... 62,15
Tradesman Pub. Co., St. Louis.......  99.50
Tradesman Company. Grand Rapids. . 296.38
Toledo Plate & Window Glass Co.,

Grand Rapids............................. 243.63
Tannewitz Works, Grand Rapids....... 63.00
1J. S. Glue Co., Grand Rapids, ..........  27.54
Visel-Conover Co., Bronson....... 55.87
Valley City Milling Co., Grand Rapids, 30.22
Valiev CIry Tee & Coal Co., Grand

Rapids......................................   210.38
Virginia Mining Co., Saginaw........  47.12
Valley City Desk Co., Grand Rapids, 20.10
John Wlddleomb Co., Grand Rapids, . .  200.00
Wansau Sandpaper Co., Wausau.......  2T.05
Wolf-Lockwood Lumber Co., Grand

Rapids................................ ............. ' . . . .  2,805.40
W. P. Williams, Grand Rapids. 25.28
Wilmaith Show Case Co., Grand

Rapids........................................... 119.0'*,
Welsh Mfg. Co.. Grand Rapids.......  353.02

And numerous other small creditors.

$17,492.03
P ro m isso ry  N otes.

Peoples Savings Bank, Grand Rapids, $ 5,112.50
Peoples Savings Bank, Grand Rapids, 3,088.00
Wolf Lockwood Lumber Co., Grand

Rapids............................................. 1,026.33
Wolf Lockwood Lumber Co., Grand

Rapids, ................................................  614.30
Wolf Lockwood Lumber Co., Grand

Rapids, ................................................ 614.30
Wolf Lockwood Lumber Co., Grand

Rapids............................................. 613.10
Tradesman Company. Grand Rapids, 583.78
E. Wor.nink Wood Turning Co., Grand

Rapids, ..................................................  118.75
National Lock & Stamping Co., Grand

Rapids, ..................................................  256.75
Connor Foundry Co., Grand Rapids, . .  164.57
E. A. Stowe, Grand Rapids, .............. 518.08

$30,202.59
Oct. 8—In  th e  m a tte r  of th e  D earb o rn  

C orpora tion , b a n k ru p t, of H olland , th e  
re p o rt of D aniel T en ca te , tru s te e , of sale  
of th e  a s s e ts  of sa id  e s ta te  to  th e  H o l
land  P r in tin g  Co., fo r $1,525.00 w as  con 
s idered . T he  tru s te e  rep o rted  a  new  bid 
fo r such  a s s e ts  of $2,275.00 from  W . R. 
C ardy, of C hicago, and  th e  tru s te e  w as 
d irec ted  an d  au th o rized  to  co n su m m ate  
such  sale  to  W . R. C ardy ; th e  sale  to  
th e  H olland  P r in tin g  Co. being  n o t con 
firm ed.

A v o lu n ta ry  p e titio n  w as  filed C harley  
F . M. L arsen , of H olland, a n d  in  th e  
absence  of Ju d g e  S essions th e  o rd e r of 
ad ju d ica tio n  w as m ade  by R eferee  
W icks. An o rd e r w as a lso  m ade  by  th e  
re fe ree  calling  th e  firs t m ee ting  of c re d 
ito rs  to  b e ’ held a t  h is  office on Oct. 
24 fo r th e  pu rpose  of e lec tin g  a  tru s te e , 
if desired , p rov ing  c la im s, ex am in in g  th e  
b an k ru p t, e tc . T he  only a ss e t schedu led  
by th e  b a n k ru p t is c e r ta in  a cco u n ts  re -
oeivable of tlie  face va lue  of $47.95.
T h e  following c red ito rs a re  listed :
Hanchett Paper ' Y>„. Chicago..................•$ 11.65
Standard Mfg. ('■x .  Holland. 25.60
Superior Cigar ( <>.. Holland 1.03
Charles Hubbard.. Holland, 33.00
Holland City Silate Bank, Holland,

,T. Oudermoulen, Holland, .. 1.32
Morris & Co., Cltica go. 36.39
National Bisonit Co., Oran d Rapids, 3.63
Blschop & Uaffoinaud. Holla nd.............. 3.70
Piowaty & Sons, Grand Rapids.......... 8.25
Arie Dephenhorst . Zeeland, 24.15
Nienhuis & Knoll. Holland. 27.10
Phemambucq Meat Market, Holland, 1.97
G. H. Cross, Cllicago, . . . . 25.50

$ 521.91
Oct. 9.—In th e  m a tte r  of E lm er E.

Jen k s , b a n k ru p t, fo rm e n y  of G ra tta n , 
th e  final m ee tin g  of c re d ito rs  w as  held. 
T he final re p o rt of D avid  A. W arn er , 
tru s te e , w as considered  an d  allow ed, and  
com prom ise se tt le m e n t fo r $725 of p a r t 
n e rsh ip  acco u n tin g  of C has. J a k e w a y  & 
Co. approved . N o cause  to  th e  con 
t r a ry  be ing  show n by  cred ito rs , i t  w as 
d e te rm in ed  th a t  a  fav o rab le  certific a te  
a s  to  th e  b a n k ru p t’s d isch a rg e  be m ade 
by th e  referee . F in a l d iv idend  of 19 4-5 
p e r cen t, declared  an d  o rdered  paid. A 
firs t d iv idend  of 10 p e r  cen t, had  been 
h e re to fo re  paid , m ak in g  to ta l  fo r o r 
d in a ry  c red ito rs  29 4-5 p e r cen t.

Oct. 10—In  th e  m a tte r  of R ichard  W. 
Elwood. b a n k ru p t, m e rc h a n t a t  B ellevue, 
th e  tru s te e , A. B. H oy t, filed a  re p o rt 
show ing  an  offer from  E d w ard  P ierce , 
of St. Jo h n s, M ichigan, of $375 fo r th e  
s tock  of m e rch an d ise  and  fu rn itu re  and  
fix tu res  of sa id  e s ta te , inc lu d in g  th e  
b a n k ru p t’s exem ptions, a ll of w hich  a re  
of th e  ap p ra ised  v a lu a tio n  of $482.10. 
C red ito rs  h av in g  been d irec ted  to  show  
cause, if a n y  th e y  have, a t  th e  office 
of th e  re feree , Oct. 23, w hy  such  offer, 
o r such  o th e r  o ffer o r offers a s  m ay be 
received  by  th e  tru s te e  in th e  m ean tim e , 
should  n o t be accep ted  a n d  such  sale  
au th o rized  an d  confirm ed.

Oct. 9.—In  th e  m a tte r  of A sh ley  & 
S m ith , b a n k ru p t, fo rm erly  m e rc h a n ts  a t 
H o w ard  C ity, th e  tru s te e , W illiam  B. 
H olden, of G rand  R apids, filed h is  
su p p lem en ta l final re p o rt a n d  vou ch ers  
fo r  all d isb u rsem en ts , a n d  an  o rd e r w as

e n te re d  closing  th e  e s ta te  a n d  d is c h a rg 
in g  th e  tru s te e . N o cau se  to  th e  con 
t r a ry  h av in g  been  show n, a  certific a te  
w as  m ade by  th e  re fe ree  recom m ending  
th e  g ra n tin g  of th e  b a n k ru p ts ’ d ischarge .

Oct. 14.—In  th e  m a tte r  of F ran c is  J . 
H eany , b a n k ru p t, m e rc h a n t a t  Ion ia , th e  
in v en to ry  an d  re p o rt of a p p ra ise rs  sh o w 
ing  th e  follow ing a s s e ts  a t  th e  ap -
p ra ised  v a lu a tio n s:
Merchandise, ........................................ . .$ 449.14
Furniture and fixtures.............................  326.25

$ 775.39
T he  tru s te e , F red  D. Vos, of G rand 

R apids, is m ak in g  an  e ffo rt to  sell the  
a s s e ts  a t  p r iv a te  sale.

In  th e  m a tte r  of C lark  O. B igler, 
b a n k ru p t fo rm erly  in  th e  com m ission  
business  a t  R o thbu ry , th e  final re p o rt 
a n d  acco u n t of A. E . Sou ter, successo r 
tru s te e , w as filed, show ing  to ta l rece ip ts  
of $546, d isb u rsem e n ts  fo r p re fe rred  
c la im s $99.18, a d m in is tra tio n  expenses 
$28.12, and  a  b a lan ce  on h an d  fo r d is 
trib u tio n  of $418.70. An o rd e r w as m ade 
by  th e  re fe ree  calling  th e  final m ee tin g  
of c re d ito rs  to  be held a t  h is  office on 
O ct. 30, to  conside r su ch  final re p o rt a n d  
fo r th e  pu rpose  of d ec la r in g  an d  o rd e r
ing  paid  a  final d iv idend  to  c red ito rs . 
C red ito rs  a re  a lso  d irec ted  to  show  cause 
if an y  th e y  have, w hy  a  certific a te  re c 
om m ending  th e  b a n k ru p t’s d isch a rg e  
shou ld  no t he m ade  by th e  referee .

In  th e  m a tte r  of E d w ard  J . C arroll, 
b a n k ru p t, fo rm erly  m e rc h a n t a t  M anton, 
a n  a d jo u rn ed  firs t m ee tin g  of c red ito rs  
w as held. T he  firs t re p o rt an d  acco u n t 
of Jo h n  F . B erner, tru s te e , show ing  b a l
an ce  of c ash  on h and  of $1,890.85 w as 
considered  a n d  allow ed, an d  o rder for 
firs t d is tr ib u tio n  e n te re d ; f irs t d iv idend 
of 10 p e r  cen t, dec la red  an d  o rdered  
pa id  to  all c red ito rs  w hose c la im s have  
been allow ed Up to  an d  inc lud ing  th is  
da te . D ecision  on th e  t ru s te e ’s re p o rt 
of ex em pted  p ro p e rty  w as w ithhe ld  
pen d in g  p roceed ings  to  d e te rm in e  th e  
am o u n t .of m oney in  th e  possession  of 
th e  b a n k ru p t a t  th e  tim e  th e  p e titio n  
w as filed. A p e titio n  w as filed by th e  
tru s te e  a lleg in g  th a t  th e  b a n k ru p t, E d 
w ard  J . C arro ll, h a s  fa iled  to  a cco u n t 
fo r m e rch an d ise  a n d  m oney, o r bo th , of 
th e  e s tim a te d  va lue  o f $8.264.19, an d  
p ra y in g  fo r  a n  o rd e r re q u irin g  sa id  b a n k 
ru p t to  a cco u n t to  th e  c o u rt fo r  sam e. 
A n o rd e r w as m ade  by  th e  re fe ree  r e 
q u irin g  th e  b a n k ru p t to  a n sw e r such 
p e titio n , a n d  fo r  a  h e a r in g  th e reo n  on 
Oct. 30.

St. Joseph Referee.
St. Jo seph , O ct. 6.—B ased  upon th e  

p e titio n  of th e  W . T. R ich ard s  C om pany, 
and  th e  F ir s t  N a tio n a l B ank  of C hicago, 
and  th e  C ity  N a tio n a l B ank  of E v an s to n  
V ic to r L. P a lm er, fo rm er S e c re ta ry  and  
T re a s u re r  of th e  M ichigan B uggy  C om 
pany, b a n k ru p t, w as  d eclared  b an k ru p t 
by Ju d g e  C larence  W . Sessions an d  the  
m a tte r  re fe rred  to  R eferee  B anyon , w ho 
h as  en te re d  a n  o rd e r fo r th e  b an k ru p t 
to  p re p a re  a n d  file h is  schedu les. I t  is 
u nders tood  th a t  M r. P a lm e r h as  endorsed  
p a p er of th e  M ichigan B uggy  C om pany 
to  th e  am o u n t of $1,600,000.

O ct. 7.—In  th e  m a tte r  of F red e ric k  
W. H ln rich s , b a n k ru p t, of K alam azoo, 
an  ad jo u rn ed  f irs t m ee tin g  of c red ito rs  
w as  held a t  th e  office of th e  b a n k ru p t’s 
a t to rn e y  in  K alam azoo . C erta in  c la im s 
w ere  allow ed an d  th e  ex am in atio n  of th e  
b a n k ru p t co n tinued  fo r  th e  pu rpose  of 
d iscovering  a sse ts . T he  a s s e ts  of th e  
b a n k ru p t will in v en to ry  ab o u t $25,000, 
w ith  c la im s of som e $75,000.

Oct. 8.—In  th e  m a tte r  of th e  M ichigan 
B uggy  C om pany, b a n k ru p t, of K a la m a 
zoo, th e  ex am in atio n  of th e  officers of 
th e  b a n k ru p t w as  con tinued  before  R e f
eree  B anyon  fo r th e  pu rp o se  of d iscov 
e rin g  a s s e ts  an d  to  a sc e rta in  if a n y  p re f
e rence  h ad  been  g iven  c red ito rs  d u rin g  
th e  fo u r m o n th s ’ period. T he  e x am in a 
tion  h as  disclosed  m an y  th in g s  of in te r 
e s t to  th e  c red ito rs  an d  w ill be con tinued  
fo r sev e ra l w eeks.

Oct. 9.—In  th e  m a tte r  of th e  N a tio n a l 
G as L ig n t Co., b an k ru p t, of K alam azoo , 
an  o rd e r h as  been  m ade  by  th e  re fe ree  
confirm ing  th e  sale  of a ll th e  b a n k ru p t 's  
a s s e ts  to  C h arle s  B. H ays, of K alam azoo, 
fo r th e  sum  of $15,000. T he  K alam azoo  
N a tio n a l B ank  filed a  p e titio n  to  recover 
c e r ta in  m oney from  th e  tru s te e , w hich  
m oney h ad  b een  a ss ig n ed  to  th e  p e t i 
tio n e r  p rev io u s  to  th e  fo u r m o n th s ' 
period  an d  had  been  collected  by  the 
tru s te e . T he  re fe ree  m ade an  o rd e r fo r 
a  h ea r in g  on th e  p e titio n  fo r Oct. 15.

Oct. 11.—Is a a c  Sh inberg , a  m e rc h a n t 
ta ilo r  of K alam azoo, filed a  v o lu n ta ry  
p e titio n  an d  in ab sen ce  of th e  D is tr ic t 
Ju d g e  th e  m a tte r  w as re fe rred  to  R ef
e ree  B anyon, w ho en te red  a n  o rd e r a d 
ju d g in g  h im  b a n k ru p t. T he  re fe ree  a p 
po in ted  Roscoe G. Goem bel, re ce iv er of 
th e  b a n k ru p t’s a ss e ts , pen d in g  th e  first 
m ee tin g  of c re d ito rs  fo r th e  e lection  of 
a  tru s te e . T he  schedu les of th e  b a n k 
ru p t disclose th e  follow ing a s s e ts  and
liab ilities .

A sse ts .
House and lot. purchased on land con

tract. Equity......................................$ 200.00
Cash on hand, ......................................... 5.00
Household goods........................................  250.00
Stock in trade, tools, etc., ................  235.00
Book accounts....................... •..................  100.00

Total..........................................................$ 790.00
L iab ilitie s—U n secu red  C red ito rs .

P. B. Appledom’s Sons, Kalamazoo, . .$ 11.00
The Worenitz Knitting Co., Kalamazoo, 27.50 
Simon & Jacoby, Kalamazoo................  22.86

Never Fall Suspender Co., Greenfield,
Ohio.................................................... .. t

A. Goldberg & Co., Chicago, ..............
F. A. Cowenbnch & Co., Kalamazoo, .
Richelieu Co.. Chicago, .......................
Steinberg Tailoring Co., Chicago, .
Best Tailoring Co., Chicago..................
Herman & Goldsmith, Chicago, ..........
Commonwealth Power Co., Kalamazoo 
Buron Hosiery Co., New York City
Kaiser & Co., Kalamazoo ................
Telegraph-Press, Kalamazoo, . . . . . . . .
American Commercial Advertising Oo.,

New York, .........................................
Keller Knitting Co., New York,
R. A. Glezer, Kalamazoo..................
Star Paper Co., Kalamazoo, ..........
Frank Boyce, Kalamazoo..................
Cortlss Coon Co., New York............
International Handkerchief Co., New

York, ...............................................
Cheney Bros., New York, ..........
Frisbie Cone & Co., New Yorkj !!!!! 
Kalamazoo Gazette, Kalamazoo, . . , . .  
Mrs. Cornelia McEntee. Kalamazoo, .
J. R. Van Holds, Kalamazoo, ..........
Worth Mfg. Co., Kalamazoo, ..............
Farmers Spiegel Co.. Buffalo, N. Y „”  
Modern Tailoring Co., Cleveland, . .  
B. Stein & Sons, Indianapolis. Ind., . 
Kahn Tailoring Oo., Kalamazoo, ,
H. & O. Thomas, Charlotte, ............
F. Flansburg, Kalamazoo, ...............
Dallas Boudeman, Kalamazoo...............
Kalamazoo City Savings Bank, Kala

mazoo, ....................... l..........
A. Holland, Kalamazoo........................
American Sign Co., Kalamazoo, . . .

25.50
124.38

9.00 
50.35 
15.75
3.00 

94.38
18.00 
36.86
5.25

24.90

35.39
22.50
40.00 

6.00 
7.70

27.92

199.69
11.00 

109.34
35.00

390.00
38.00
12.00 
22.00 
60.00

200.00 
600.00
50.00
35.00
75.00

£ 0.00
30.00
9.00

Total $ 2.44P.64

Poor Boat Service From Soo to 
Mackinac.

Sault Ste. Marie, Oct. 13—There is 
much unfavorable comment here on 
the service given by the Arnold 
T ransportation Co. of late and it is a 
wonder that they have any patronage 
at all. They ignore all schedules and 
run the steamer Mackinac to and fro 
at their convenience. This is the 
w orst service they have ever given in 
the history of their business. I t used 
to be fairly safe to figure on the boat 
leaving the Soo, after the tourist sea
son. every Saturday, Monday and 
Thursday morning in the neighbor
hood of 7 o’clock, hut the boat comes 
and goes now without notifying the 
agent here and the information given 
the shippers as to when the boat 
will leave is so uncertain that there is 
no telling whether or not any freight 
will be received or taken. I t  was re
ported on Tuesday that the boat 
would leave on W ednesday morning 
of last week and, depending on this, 
the perishable freight was billed out 
the night before and delivery made in 
the morning when the agent at the 
dock stated that the boat had not as 
yet arrived, but would probably stop 
at any time, as it was loading paper 
on the Canadian side, so that the 
freight was again taken down to the 
dock, when it was learned that the 
boat had left about midnight the night 
before while the dock agent was away 
for the night, so that the merchants 
at Mackinac were without their sup
plies by depending on the Arnold 
T ransportation company for service. 
It seems too bad that the transpor
tation company should be allowed to 
do business in this manner where the 
public is put to such inconvenience 
and suffer the loss of trade by being 
obliged to depend on this kind of 
service, and it is hoped that the nec
essary steps will be taken with the 
management to request a passenger 
and freight line to have some system 
whereby the public will receive due 
consideration. K. of G.

Took Him Literally.
Ethel—W hy do you wear gloves 

while learning to play whist?
Edith—Oh, Jack says I must never 

let anyone see my hand.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

D etroit, Oct. 13—Why, oh why, do 
the otherwise splendid hotels in 
Michigan persist in serving the roller 
towel when it is in direct violation of 
the law of the State of Michigan?

Max Lichtenauer, the Greenville 
heavyweight, was a D etroit visitor a 
few days ago. Max represents a New 
York varnish house and says the 
varnish he sells will give a better 
shine than the poorest whisky ever 
sold and will last much longer.

Not having seen D etroit for over 
a week, we will be obliged to scram
ble through a couple of columns of 
mere nothings.

Four hotels—think of it—in one of 
our Northern towns—and not a place 
to stay.

W hat a fine time that W olverine 
hotel keeper could have in Kishinev, 
Russia, helping the natives massacre 
the Jews!

Chas. F. Klaffke is now covering 
the territory  of Ed. Collins, of Burn
ham, Stoepel & Co., Mr. Collins being 
laid up at his home in Carson City. 
Mr. Klaffke, in his regular routine of 
duty, covers the city trade of D etroit 
—which, in a D etro iter’s estimation, 
is equal to the balance of the State.

Carl Peterson, who started as a 
clerk for H. J. Palmiter, of H art, a 
few years ago, later becoming a p a rt
ner with Mr. Palmiter, has severed 
his connection with the firm and is 
now conducting an up-to-date cloth
ing and furnishing goods store for 
himself. Carl is young, handsome 
and ambitious; besides, he always 
finds time to be courteous to the trav
eling men, who, in return, wish him 
much success in his recently started 
business.

Saturday night, Oct. 18, is down 
on the calendar as the one big night 
of U. C. Tism. This night, which in 
the natural course of events has been 
designated as booster night, is looked 
forward to by many members of the 
order. Already the list of candidates 
to be initiated has reached a good 
size, with two or three more days in 
which to hear from the different mem
bers who have failed to report as yet. 
Every visiting U. C. T. member is 
invited to attend the meeting.

H arry, better known as “Stogie” 
Downey, was a D etroit visitor recent
ly and from this conversation it was 
gleaned that he is soon to become a 
Grand Rapids citizen: “Stogie,” who 
represents Swisher & Son, of Newark, 
Ohio, stogie manufacturers, is very 
well known throughout Michigan and 
Grand Rapids is to be congratulated 
on the acquisition of himself and fam
ily, consisting of a wife and two fine 
children, a boy of 8 and a girl of 9. 
He is a member of Elyria, Ohio, 
Council and intends transferring to 
Council No. 131.

The ambitious and faithful traveling 
men continue to advance in their p ro
fessions. The latest to be marked 
for a place in the travelers’ hall of 
fame is Jay Jaffe, of the H alters Shoe 
Co., of Cincinnati. Mr. Jaffe repre
sented the Cahill-Halters Co., manu
facturer of ladies’ shoes, in Michigan

for a number of years and when that 
house re-organized as the H alters 
Shoe Co., he was taken in as a mem
ber and is now on the board of di
rectors. Mr. Jaffe is still covering 
his old territory, for which the trade 
in general is very thankful, as a more 
popular traveling man never padded 
an expense book. The new firm 
shows a good sized increase over the 
business of the old firm. Our best 
wishes are extended to Jay and the 
new firm.

Joe Jacobson, member of the firm 
of Jacobson Bros., Greenville, is a 
young man of many sage sayings. Joe 
says opportunity is something very 
seldom seen until it is not there to 
be looked at.

Mose Weiss, former star ball play
er and Grand Rapids citizen of large 
acquaintance, is now manager of the 
shoe departm ent for the Wm. D. 
H ardy Co., of Muskegon. One of 
the wonders of the day is how Mose, 
who is of marriageable age, ever es
caped the clutches of some of the 
lovely damsels who are looking for a 
home of their own. But then, Mose 
being a good boy (?), the good Lord 
has always favored him.

At this time we wish to pay a small 
enough tribute to one of Michigan's 
grandest men and hotel managers, W.
P. H etherington, of the H otel Bel 
ding, at Belding. Only last week, 
as has happened to others during Mr. 
H ethrington’s and good old Tom 
Brackin’s regime, a traveling man 
was taken ill and was obliged to take 
to his bed at the hotel. If this trav
eling man had been in his own home, 
with the entire family to attend him, 
he could not have received better 
treatm ent than that accorded him by 
Mr. H etherington and his lovely wife. 
W ould that there were more Hotel 
Beldings and H etheringtons in Michi
gan!

B. Halper, who for a number of 
years, represented the Apsley Rubber 
Co., of Chicago, has resigned to en
gage in the clothing business, which 
offers him a larger field. Mr. H alper 
will represent Eisenberg & Settel, 
manufacturers of the famous Art- 
crafts clothes for young men. Mr. 
H alper’s friends, whose names are 
legion, wish him success in his new 
work.

Ed. Collins, Burnham, Stoepel & 
Co.’s representative, who was taken 
seriously ill at Belding, has been 
showing marked improvements and 
was able to be removed to his home 
in Carson City Monday.

Jensen & W heeler, of Belding, 
sometime ago leased the store adjoin
ing the one occupied by them for a 
number of years and have about fin
ished the alterations, making it a 
very attractive and up-to-date ladies’ 
ready-to-wear department.

The following we absolutely refuse 
to accept any blame for:

Sing  a  song  of expense  books 
B ooklet fu ll of lies.

F o u r  to  tw e n ty  d o lla rs  
To in fla te  th e  size.

T rav e le rs  w o rk in g  overtim e  
On p u n k  m eals  galore .

If  he  p ad s  th e  booklet 
H e  e a rn s  it—a n d  som e m ore.

A bird of a time may be called 
a lark.

News reports gave the sad details 
of the sudden death at the American

House, Kalamazoo, of Frank Sanford 
last Thursday. Mr. Sanford, who 
covered the Michigan territory for a 
number of years for H. F. Doven- 
muehle & Son, shoe manufacturers of 
Chicago, was very well known and 
beloved by all who came in contact 
with him. The cause of his sudden 
demise was acute indigestion. Mr. 
Sanford leaves a wife and two chil
dren to mourn his loss, in Marengo, 
111., his home town. His territory 
is now being covered by Louis A. 
Victor, of Chicago, an old knight of 
the grip, who has been covering the 
states of N orth and South Dakota for 
the same house for a number of years.

There is a reason for everything 
except why does George Abbott, of 
Grand Rapids talk so loud?

The much discussed topic regarding 
the selling of traveling men’s samples 
has finally been settled by the In te r
state Commerce Commission, the fol
lowing Associated Press report ex
plaining it in full:

Sam ple b ag g ag e  ca rrie d  fo r d isp lay  m ay  
be checked  by a  p a sse n g e r  o v e r a  ra i l 
road , b u t such  sam p les  m ay  no t be sold 
o r d is tr ib u te d  a t  an y  p o in t to  w hich  th ey  
h av e  been  checked  as  baggage , acco rd ing  
to  a  ru lin g  m ade  to -d a y  by  th e  in te r 
s ta te  com m erce  com m ission .

“ Such a r t ic le s ,” th e  com m ission  holds, 
“ m ay  be law fu lly  d is trib u te d  o r sold a t  
an y  po in t to  w hich  th ey  h av e  been 
sh ipped  a s  m ail o r f re ig h t, o r th e y  m ay  
be law fu lly  so sh ipped  from  a po in t to  
w hich  th e y  hav e  been  checked  a s  b a g 
gage  a s  sam p les  fo r d isp lay .”

Isaac Kipp, the jolly Greenville 
general merchant, who recently dedi
cated a brand new up-to-date store, 
says that hard work is the apple of 
life, but it beats all tophet how many 
ginks prefer lemons.

George Edson, who has represent

ed Edson, Moore & Co. two years 
longer than Forest Campbell, viz— 
81 years, two hours and six minutes— 
says lie will still be on the job when 
some of us young cut-ups are back on 
the farm.

A nother “last” word about Council 
No. 9. Don’t forget the big date Sat
urday night (next), Oct. 18. Booster 
night.

Much ado about nothing—referring, 
of course, to this week's donations.

Last week kind scribe Rockwell, in 
refering to our speech (?), says we 
used a few well chosen words, etc.

Honestly, though, we could swear 
they were frozen words.

Which reminds us of the coming 
winter.

Many are chilled, but few are froz
en.

Travelers arc not affected, how
ever.

They get the icy mit too often.
James M. Goldstein.

The Uses of a Quarantine Sign.
During a dangerous epidemic in a 

small W estern town every infected 
house was put under quarantine. Af
ter the disease had been checked the 
health officers were taking down the 
quarantine signs, when an old negress 
protested bitterly against their ac
tion.

“Why, Auntie,” said an officer, “why 
don’t you want me to take that sign 
down ?”

“Well, sail,” was the reply, “dey ain’ 
be’n a bill collectah neah dis house 
sence dat sign went up. You-all let 
it alone.”

Absolutely Pure
It alw ays gives the greatest satisfaction  
tc customers, and in the end yields the 
larger profit to the grocer.
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Movements of Merchants.
Orleans—C. Liebum is closing out 

his general stock at auction.
Palo—Ernest D eH art, recently of 

Vickeryville, has opened a meat m ar
ket here.

Paw Paw—V. A. Lepper, recently 
of Marshall, has opened a department 
store here.

Mendon—I. J. Tracy succeeds Mrs.
I. J. McClellan in the restaurant and 
ice cream business.

D etroit—The D etroit Savings Bank 
has increased its capital stock from 
$400,000 to $750,000.

Otsego—O. O. Ring, dealer in g ro
ceries, was married to Miss Ida Cush
man, of Chicago, Oct. 9.

Eeaton Rapids—C. Gilmore, re
cently of Kent City, has engaged in 
the grocery business here.

Eaton Rapids—A. W . N isbitt will 
engage in the jewelry and sporting 
goods business here about Nov. 1.

Palo—Charles Mandeville, a long
time business man. died at his home 
here last W ednesday of tuberculosis.

Laingsburg—J. B. Lockwood has 
sold his grocery stock to Charles 
Swarthout, who has taken possession.

Bear Lake—Fire damaged the James 
McGuire stock of general merchan
dise to the extent of about $300 Oct.
II.

Vermontville—Roy E. Lamb sold 
his stock of groceries to Roy Beck, 
who will continue the business at the 
same location.

Kalamazoo—The South Side Dry 
Goods Store, under th e  m a n a g e m e n t  
of Daniel Aach, will open Nov. 1, on 
Portage street.

Kalamazoo—F. W. Hinrichs has 
engaged in the jewelry manufactur 
ing and repair work at 605 Kalamazoo 
National Bank bldg.

Stanton—F. M. Strouse & Son have 
purchased the Towle store building 
and will occupy it with their stock of 
hardware and groceries.

Lansing—Fire damaged the George 
F. Trostel furniture stock at 306 North 
W ashington avenue, to the extent of 
about $500. No insurance.

Ishpeming—Emil Swanson, who has 
had charge of the Hughes Mercantile 
Co.’s meat market has engaged in the 
meat business on his own account.

Corunna—Carl Pickert and Samuel 
I. Fox have formed a  copartnership 
and will engage in the chair manu
facturing business here about Nov. 1.

Saginaw—The cigar factory of 
George O rth, 1120 Hancock street, 
which was damaged by fire to the ex 
tent of $2,500 August 28, is being 
rebuilt.

Houghton—C. A. Mayworm, for 
many years a shoe m erchant in 
Houghton, has disposed of his stock

to Albert C. Nichols and William 
Nichols. Mr. Mayworm removed to 
Ann Arbor, where he will open a 
modern shoe establishment.

Midland—Gustav W. Hesse has sold 
his drug stock to W. H arrison Grin- 
nell, who has taken possession and 
will continue the business at the same 
location.

Copemish—C. L. Ferguson has pur
chased the general stock of H arry 
Dodt & Co. and will conduct the busi
ness hereafter in connection with his 
meat market.

Onaway—Mores Marks has sold his 
stock of dry goods, clothing and shoes 
to Jacob Barnett, recently engaged 
in trade at Bay City, who will con
tinue the business.

Owosso—H. W. Martin, harness and 
trunk dealer, has admitted his son, 
George W., to partnership and the 
business will be continued under the 
style of H. W. Martin & Son.

Conklin—Dr. E. O. Cilley has pur
chased the drug stock which he re
cently sold to the Hessey Drug Co. 
and will continue the business under 
the style of the Conklin Drug Co.

M arquette—L. O. Black, who will 
manage the W oolworth store in the 
Colonial building, has opened a tem 
porary office there preliminary to put
ting in the stock, a considerable part 
of which is now in the city.

Kaleva—A stranger walked into the 
general store of Arnold Haidorn Oct. 
13, as he was counting his money, 
preparatory to closing up for the night 
and, holding him up with a revolver, 
demanded the cash, which was about 
$13.

Battle Creek—Albert Hunsiker, for 
many years connected with the Hoff- 
master store as clerk and floorwalker, 
and who recently returned from Okla
homa, has taken the position of floor
walker for the new store of the L. 
W. Robinson Co.

Battle Creek—J. B. Fogelsong, in
terior finisher and stairbuilder, has 
merged his business into a stock com
pany under the style of the J. B. 
Fogelsong M anufacturing Co., with 
an authorized capital stock of $10,000. 
of which $6,500 has been subscribed, 
$2,000 being paid in in cash and $4,500 
in property.

Clarkston—A 10 per cent, dividend 
to the depositors in the defunct 
Clarkston State Bank will be declared 
this fall, according to Receiver Elmer 
W ebster. . Notes held by the Bank 
against farmers in the vicinity are 
being paid with the receipts from the 
potato crop, and there is considerable 
money on hand.

Jackson—The L. II. Field Co., fol
lowing the example of other depart

ment stores, have instituted a school 
of instruction for its employes, ses
sions to be held three times a week 
and of forty-five minutes’ duration 
each. Individual classes include one- 
third of the entire force. Miss 
Hughes is the instructor of the 
class, it being obligatory on those 
of less than four years’ experience. 
The older employes have shown a 
lively interest in the plan and they 
also have enrolled. By increasing the 
sales knowledge and efficiency of the 
clerks the institution itself is not only 
brought to a higher plane, but is able 
to offer a much better service to the 
public. Benefits also accrue to the 
salespeople themselves for the tho r
ough training received in this school 
will follow them throughout their 
lives as an aid in whatever employ
ment they may undertake or station 
in life they may occupy.

Fairgrove—Having failed to return 
after an absence of over two weeks, 
the creditors of Earl McCloy, the 
young Fairgrove merchant, have in
stituted bankruptcy proceedings 
against him. His peculiar actions at 
the time of his departure gave rise to 
the belief that his mind had become 
affected, but after going over his m at
ters carefully since the close of his 
store more than a week ago, senti
ment has changed among his former 
friends and creditors. Three years 
ago he began a business in Fairgrove 
with money furnished him by his 
m other and was apparently doing a 
flourishing business until he had dif
ficulties in meeting several bills. This 
condition was due to the fact that he 
had done a considerable credit busi
ness and allowed collections to be 
neglected. Telling his wife he was 
going away for a day or two, he left 
his home and has not yet returned. 
After failing to return for several 
days his wife closed the store. His 
m other is the heaviest losqr. Me- 
Cloy’s liabilities are estimated at $3,- 
000 and visible assets are less than 
half that amount.

Manufacturing Matters.
Cheboygan—C. H. Eby has re-en

gaged in the baking business.
D etroit—The capital stock of the 

Henderson Motorcycle Co. has been 
increased from $175,000 to $275,000.

Alpena—George A. Shannon, Sec
retary of the Alpena Excelsior Co., 
died at Battle Creek, Oct. 10, aged 40 
years.

D etroit—The Venus Electric Lamp 
Co. has engaged in business with an 
authorized capital stock of $2,000, all 
of which has been subscribed and paid 
in in property.

Ovid—The plant of the Ovid Furni
ture & M anufacturing Co. has been 
taken over by the K irkham -M attson 
Co., of Grand Haven, manufacturer 
of school furniture, etc. The company 
expect to have the plant in operation 
by Dec. 1.

Cassopolis—W. H. Gilliland has re
moved his bakery to the D. L. French 
building, which he recently purchased 
and equipped with modern bread 
making machinery. He will conduct 
the business under the style of Cas- 
sie’s Bakery.

D etroit—The Maximum Electrical 
Co. has been organized with an au
thorized capital stock of $50,000, of 
which $34,000 has been subscribed and 
$5,000 paid in in cash.

D etroit — The Cowles-MacDowell 
Pneumobile Co. has been incorporat
ed with an authorized capital stock of 
$4,000,000 common and $1,000,000 pre
ferred, of which $2,500,000 has been 
subscribed $16,055 paid in in cash and 
$2,449,000 in property.

D etroit—The D etroit Cycle & Mo
tor Co. has merged its business into 
a corporation, with an authorized 
capital stock of $100,000 common and 
$150,000 preferred, which has been 
subscribed, $3,200 being paid in in cash 
and $246,800 in property.

Hastings—Edward Barnes, inventor 
of the vacuum cleaner manufactured 
by the Advance Mfg. Co., which re
cently moved to Kalamazoo, is mak 
ing preparations to manufacture two 
more specialties which he has invent
ed, the nature of which will be made 
public within a few weeks.

Escanaba—The Improved Ready 
Rax Mfg. Co. has engaged in busi
ness to manufacture, sell and deal 
in rug racks, carpet racks and all 
kinds of racks of like nature, with 
an authorized capital stock of $60,- 
000, of which $31,000 has been sub
scribed and paid in in property.

Profit in Little Things.
There is a splendid profit in little, 

things, as well as a wonderful pulling 
power to your departments. A well- 
arranged bargain table with all a rti
cles plainly priced is one of the best 
investments you can make.

An autumn window would be an 
appropriate attraction for this month. 
Have the window decorated with 
autumn leaves, shocks of corn, and a 
few pumpkins, or draped in red and 
yellow crepe paper with artificial au
tumn leaves in festoons. A rrange 
your stock of newest fall house-clean
ing appliances, preserving parapher
nalia, etc., as attractively as possible, 
and change your display every week. 
Plenty of neat signs, explaining the 
purpose and prices of goods, make 
cheap and effective salesmen.

If yours is a country store, why not 
offer prizes for the best jelly or pre
serves or the largest pumpkin brought 
in for exhibition? If you have a town 
or city store, offer prizes for the best 
pumpkin pie baked on pie plates 
bought in your store, or for the best 
jelly made in your preserving kettles. 
Tt might make a special attraction 
for women, besides being an induce
ment to buy your particular brand 
of goods.

The Future Depends on the Present.
It is all right to look aheatj and to 

plan for the future. But one should 
not look so far ahead and so intently 
at the future as to miss seeing whaf 
is going on in the present. As a m at
ter of fact the future is based upon 
the present, and present carelessness 
may thw art the best laid plans for 
the future.

Be good natured with all your cus
tom ers but the recognized dead beats. 
Don’t let them find you to easy to 
get along with.
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1  iìliGROCERY—  PRODUCE MARKET

The Produce Market.
Apples — Wealthys, Wolf Rivers, 

Greenings, Baldwins and Snows com
mand $3 per bbl.; Wagners, $3.25; Spys, 
$3.50.

Butter—The m arket is dull. The 
consumptive demand has fallen off 
somewhat and the m arket is 2c lower 
on factory creamery. Unless the de
mand increases there will probably be 
a slight decline. The make is fully up 
to normal for the season and the 
average quality is very good. Much 
more butter is in storage than a year 
ago, and a prediction is safe that no 
advance will occur unless there is a 
very large increase in the demand. 
Fancy creamery commands 31@32c 
in tubs and 32J^ in cartons. Local 
dealers pay 24c for No. 1 dairy and 
20c for packing stock.

Cabbage—85c per bu.
Carrots—65c per bu.
Cauliflower—$1.25 per doz.
Celery—17c per bunch.
Cocoanuts—$4.75 per sack contain

ing 100.
Cranberries—$6.50 per bbl. for late 

Blacks.
Crab Apples—$1 per bu. for Hys- 

lops.
Cucumbers—$1 per doz.
Eggs—The consumption of new laid 

eggs continues good. Arrivals are 
very light and even the bulk of what 
eggs are arriving show second quali
ty and are pressed for sale. Eggs 
are now being withdrawn from stor
age and the m arket is steady with no 
likelihood of immediate change. Lo
cal dealers pay 24c for strictly fresh. 

Egg Flant—$1.50 per doz.
Grape Fruit—Early shipments are be

ginning to arrive and receipts will be 
steady in a few weeks. The arrivals 
now are only moderate. All sized 
boxes are offered at $5.

Grapes—Malaga. $5.50 per keg, Cal
ifornia Tokay, $1.65 per 20 lb. crate. 

Green Onions—20c per dozen.
Honey—18c per lb. for white clover, 

and 16c for dark 
Lemons—Verdellis, $6.50 per box. 
Lettuce—Home grown head, $1.25 

per bu.; home grown leaf, 90c per bu.
Onions—Spanish, $1.40 per crate. 

Handlers are contracting for supplies 
of Michigan stock on the basis of 90 
(Sj95c per bu. The wholesale price is 
$1.10 per bu.

Oranges—$5.50fq)6 for Valencias. 
Pears—Sugar, $1 per bu.; Duchess, 

$1.40 per bu.; pickle, $1.25 per bu., 
Keiffer, $1 for large and 75c for me
dium.

Peppers—Green, $1.25 per bu.; Red 
20c per doz.

Pickling Stock—Onions, $1.35 per 
box; Cucumbers, 25c per 100.

Potatoes—50'@60c per bu. for home

grown. Country buyers are paying 
around 40c.

Pop Corn—$1.75 per bu. for ear; 
5l4c per lb. for shelled.

Poultry—Local dealers pay 12c for 
broilers; 11c for fowls; 6c for old 
roosters’ 8c for geese; 10c for ducks; 
12c for turkeys. These prices are live- 
weight There has been a good demand 
for hens and broilers. There is a very 
good supply.

Radishes—10c per dozen.
Spinach—65c per bu.
Sweet Potatoes— Virginias command 

75c per bu. and $2 per bbl. Jerseys 
command $3 per bbl.

Tomatoes—75c per bu.
Veal—Buyers pay 6@13c, according 

to quality.
_ ---------------- ----------------------------------

Origin of the Term “Baker’s Dozen.”
One of the many explanations of

fered of the fact that a “baker’s do
zen” consists of thirteen units, fol
lows:

In those early days when bread was 
sold in open market instead of in 
shops, women took up the trade of 
selling bread from door to door.

They received from the bakers th ir
teen loaves for the price of twelve, 
the odd one constituting their profit.

O. A. Fanckboner has acquired a 
$10,000 interest in the Wm. P. Canaan 
Co., the deal having been completed 
on Monday of this week. The capital 
stock of the corporation will be in
creased from $25,000 to $50,000. Mr. 
Canaan will continue as President 
and General Manager. Mr. Fanck
boner will serve as Secretary and 
Treasurer. The same lines carried in 
the past will be handled, but the as
sortm ent will be enlarged. Mr. Ca
naan will continue to look after the 
credits and do some of the buying, 
while Mr. Fanckboner will buy the 
sundries and stationery. Several ad
ditions will be made to the traveling 
force about January 1.

Michigan Business, which was es
tablished at Saginaw about a year ago 
as a trade journal in the mercantile 
field, has suspended publication be
cause of “lack of support by the inter
ests affected.” The Tradesm an is not 
a little surprised to note the failure 
to establish a successful mercantile 
journal in Michigan outside of Grand 
Rapids. During the time the T rades
man has been published—thirty con
secutive years, by the way—seven 
trade journals have started and died 
in D etroit and six have started and 
died in Saginaw.

Don’t wait before starting to push 
the season’s goods until the public be
gins to ask for them.

The Grocery Market.
Sugar—New York refiners have re

duced their quotations on granulated 
to 4J4c, which automatically reduces 
the price of Michigan granulated to 
4.15c. W est of the Mississippi, the 
price is even 4.05c. At a time when 
the country is complaining of the 
high cost of living, it is interesting to 
note that sugar is actually 63 cents a 
hundred pounds cheaper than a year 
ago. Consumption must be heavy, 
for the population of the country is 
increasing steadily. Aside from the 
discounting of the reduction in the 
duty on sugar of 25 per cent., which 
takes place next March, the factor 
most effective in keeping raws heavy 
is the impending movement of the 
beet crop which is figured at 700,000 
tons. Then, there is the crop of 
Louisiana cane sugar to take care of, 
say 300,000 tons, while Cuba has still 
a stock of something less than 100,000 
tons unsold.

Tea—All markets are firmer in tone. 
The new crop Japans are practically 
all marketed and firmer prices are ex
pected in consideration of the short
age and the rather inferior quality of 
low grades. Kobe’s tea trade is still 
dwindling and only about one-half 
as much is produced in that district 
as last year. Yokohama and Shid- 
zouka growths are surplanting the 
Kobe teas to a great extent. The 
New York wholesale market is very 
active in all grades and shipments 
from the primary countries have 
been below the average. Teas of all 
kinds are considered good property.

Coffee—All desirable grades of Rio 
and Santos coffee have advanced an
other fraction during the week, due 
to generally firm conditions every
where, in this country, abroad and in 
Brazil, and the disposition of several 
of the large buyers to support the 
market. Mild coffees have also be
come much firmer during the week, 
and prices in some cases are a full 
cent above those ruling a few weeks 
ago. Java and Mocha are both com 
paratively scarce, meaning brown 
Javas especially, although the demand 
is light.

Canned Goods — Tomatoes are 
weak. The pack has kept on and in 
a diminishing way is still on. The 
total production this year will be 
good. Hardly any packer is trying 
to get more than 75c in a large way 
f. o. b. for Mayland 3s, and there are 
rum ors of sales at 2}4c less and even 
at 70c f. o. b. The demand is light. 
Corn is unchanged for the week, but 
very scarce and firm; deliveries are 
beginning. Peas unchanged and dull. 
Apples firm and quiet. California can
ned goods show no change and light 
demand from first hands. Small 
Eastern staple canned goods are dull 
and unchanged.

Canned Fish—-Salmon of all grades 
is dull and unchanged. Domestic sar
dines are still scarce and high by 
reason of short catch. Im ported sar
dines are unchanged and very high 
and firm, especially French and Por
tuguese brands.

Dried Fruits—The raisin association 
on the Coast has advanced the price 
of raisins and will probably maintain

the price until after the holidays. High 
prices continue to rule on all Cali
fornia dried fruits. The shortage on 
the Coast is pronounced, and it is 
probable that prices will go higher. 
Currants are unchanged and dull.

Spices—The duty placed on spices 
and the big demand have resulted in 
record increases. Prices on lemon 
oil are higher than they have ever 
been in the history of the trade. Lem
on oil during the present week was 
quoted at $4 per pound. Local whole
salers have paid from 55(a)75c per 
pound for several years. The high 
cost of vanilla beans and lemon oil 
will result in general advances in ex
tracts.

Cheese—There is a light supply and 
the market is very firm at unchanged 
prices. There will likely be a firm 
market until frost, when the make 
will decrease and prices may advance.

Provisions — Smoked meats are 
steady at a decline of J4c. Pure lard 
is in good demand at pJc decline. 
Compound lard shares in the decline 
and shows only a moderate demand. 
Dried beef continues high by reason 
of extreme scarcity. Prices are fully 
10c per pound above normal. Canned 
meats are steady at ruling prices; de
mand quiet. Barreled pork steady 
and in light demand.

Salt Fish—Cod, hake and haddock 
are still firm and high by reason of 
scarcity. Mackerel is firm and shows 
a constant disposition to advance. 
Some foreign holders’ quotations on 
large sizes show as much as $3 ad
vance. Undoubtedly the catch in both 
Norway and Ireland is light, and 
prices will be high in spite of the 
tariff reduction.

Good Joke on Mother.
A certain little boy on the W est 

Side has lived the short span of his 
life in an atmosphere in which the 
postal service predominates. His 
father is employed in the postoffice 
and studies schemes at home out loud, 
so it’s no wonder that the little fellow 
is looking forward to the life of a 
postman.

“Mother, I ’ve been playing post
man.” said the little boy, entering 
the house the other day all out of 
breath.

“Playing postman?” she asked. 
“W here have you been playing post
man?”

“Right here on our street. I ’ve de
livered letters to every single house 
on our side.”

“W hat kind of letters?”
“Real letters.”
“W hy, you little dear! W here did 

you get them?”
“Right out of your bureau drawer. 

I took those old ones you had tied 
up in a pink ribbon.”

Impotent Rage.
“I t  has been a long time since I 

read a poem that moved me to tears.” 
“Only the other day I read a poem 

that moved me to tears.”
“How did it move you so?”
“I wept because I couldn’t get at 

the author.”

Leaders of men are women, not in
frequently.
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James R. Wylie, President of the 
Grand Rapids National City Bank, 
has been in poor health for several 
months, troubled with an ailment that 
seems slow in responding to medical 
science. He is gradually recovering 
his strength, but is still confined to 
his home though not to his room. 
Through all his long and tedious ill
ness he has kept his courage, cheer
fulness and thoughtfulness for others 
and his one grief has been that, own
ing to the mandates of his physician, 
he has been unable to see more of his 
friends. It is to be hoped that he 
will soon be able to resume his place 
in business circles, for Mr. Wylie is 
one of the men in Grand Rapids whose 
absence leaves a distinct vacancy. He 
is one of the strong and wise men 
in Grand Rapids financial circles— 
clear headed, keen and far sighted 
His education, training and long ex
perience in varied fields of usefulness 
have made him peculiarly qualified 
for the work of a banker and as a 
financial counselor and his sterling 
integrity has won for him the confi
dence of the entire community. Like 
many another successful business man 
he was born and brought up on the 
farm. W ith ambitions for a larger 
life than the farm afforded he studied 
law and was admitted to the bar, and 
then he took up banking as his voca
tion. He was engaged in banking at 
Petoskey for several years and then 
came here and soon after became af
filiated with the old National City 
Bank as Cashier. T hat was about 
twenty years ago. He was advanced 
to the Presidency and continued at 
the head of the Bank until its merger 
with the Grand Rapids National and 
then was made President of the new 
and larger Bank. Tt was Mr. Wylie 
who arranged all the intricate details 
of that merger, involving many com
plicated legal questions, as well as an 
equitable adjustm ent of interest be
tween the stockholders, and lie did 
the work so well that it met the ap
proval of official W ashington and of 
the stockholders alike. Mr. Wylie 
was President of the Grand Rapids 
Clearing House Association during a 
period that was especially trying to 
the bankers. He has long been active 
in the city’s charities and philanthro
pies. He has been helpful to the in
dustries of the city, a prom oter of 
business and always a good citizen 
of the best type. He is needed in 
Grand Rapids and the hope that he 
may soon resume his old place in the 
many circles that have known him is 
widespread.

The directors of the Grand Rapids 
Trust Company have issued a call for

the payment of the' 50 per cent, sur
plus on or before Nov. 10 The com
pany was organized with a capitaliza
tion of $200.000, with the understanding 
that an additional $100,000 would be 
paid in as a surplus fund. The capital
ization has already been paid in, 50 
per cent, when the company began busi
ness in April, 50 per cent, on July 1 
and now the 50 per cent, surplus is to 
be paid in, completing the financing of 
the enterprise. With a substantial sur
plus the company takes a flying start 
and a sate margin. It is unlikely that 
the company will pay a dividend the 
first year; m fact, this should hardly 
be expected, but from all accounts it 
will give a very good account of itself.

The Presidency of the Grand Rapids 
Trust Company is still in the air. The 
original plan was to make Thomas J. 
O’Brien President, but Mr. O’Brien was 
then United Slates Ambassador at Rome 
and declined to accept the honor until 
he had an opportunity to personally look 
over the ground, and Wm. E. Elliott 
took the position with the understand
ing that he should be replaced as soon 
as desirable arrangements could be 
made. Mr. O’Brien will soon return to 
Grand Rapids for the winter and the 
Presidency of the Company may once 
more be tendered him.

The Spring Lake State Bank is 
nearly ready for the launching, with a 
capitalization of $25,000, distributed 
among eighty-one stockholders, none of 
whom hold more than $1,000. H. F. 
Harbeck is chairman of the preliminary 
organization, Milton Morse Secretary, 
and the directors will soon be chosen. 
Spring Lake is considerable of a fruit 
growing and farming center and is 
growing in importance as a summer 
place of residence for Chicago, Grand 
Rapids and other business men.

The American Association of Bank-
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ers. in session in Boston last week, de
voted most of its attentions to the 
National currency bill now pending in 
Congress. They pointed out many de
fects in the measure and appointed a 
committee to express the views of the 
Association to the President at Wash
ington. Whether Congress will heed 
the advice of the bankers remains to 
be seen, but it is likely the deliberations 
of the Association will have its influ
ence. The trouble with Congress is that 
it is suspicious of the financiers. When 
it conies to money matters the average 
congressman thinks he knows it all and 
imagines that if anybody whose business 
it is to handle money and credits offers 
suggestions there are ulterior motives 
back of it. This seems especially true 
of the present'■ Congress, so many of 
whose members have free silver, green
back and other strange antecedents. 
President Wilson, however, has a toler
ably hard head and his good sense may 
save the business interests of the coun
try from the calamity of legislation that 
will make matters worse, instead of im
proving them. The bankers should not 
be allowed to write the new law, mak
ing it especially to suit themselves, but 
there is no reason why they should not 
be consulted; in fact, there is every rea
son why they should be at least to a 
reasonable degree. Bankers can be as 
selfish as men in any other walk of life, 
but they would be the first to be hit 
by bad legislation and self interest 
would naturally iead them to give ad
vice that would be as beneficial to the 
country at large as to their own particu
lar business.

Grand Rapids investors have been 
buying freely of American Light and 
Traction common stock the past month. 
Some large Eastern interests have been 
compelled to liquidate and this has 
slumped the price down to around 350, 
and at this level those who have spare 
funds have been getting in. It is 
stated about 200 shares have been taken 
in this city recently. With 350 as the 
average this means that about $70,000 
has been invested. Next to New York, 
Grand Rapids is the largest holder of 
this stock. It has always been a favor
ite here and the indications are that it 
will continue to be, so long as the pres
ent policy of 10 per cent, stock divdends 
are distributed, with the 10 per cent, 
cash. What will happen when the stock 
dividends are suspended, as will have 
to be done some time is problematical. 
but that time still seems distant. Every 
stock dividend is just so much water 
stirred into the capitalization and re
duces by that much the proportion of 
real assets to the amount of stock out
standing.

There is an idea in the shallow 
pates of some would-be m erchants that 
it would be nice to have a business 
that just runs itself. If it did, it 
would soon run away from them and 
they would never catch up with it.

The man who gets to the top is not 
going to have time to “enjoy life as 
he goes along,” not in the sense the 
expression is generally used.

D on’t get into a rut. I t  is a good 
deal easier to keep out than it is to 
get out.

United
Light & Railways 

Company
First Preferred,

6% Cumulative Stock
One Share _ .. , Interest
Investment ‘ ar ' a*ue Return 
$75 to $80 $100 8% to l'/2 %

Cheaper money will mean a 
higher price for this stock, and 
every dollar of gain in price 
means a dollar of profit to the 
holder of the stock.

BUY IT NOW

Howe, Corrigan & Company
Investm ents

Mich. Trust Bldg. Grand Rapids, Mich

An Ideal Combination
6% Preferred Stock of the

American Public 
Utilities Company

Affords Safety and a 
Good Income

If bought now it will yield
8 %

EARNINGS SHOW
July Gross Increase......... 14.29%
July Net Increase.............  13.69%
10 Mos. Gross Increase... 13.94% 
10 Mos. Net Increase.......  17.29%

Surplus Balance $207,441.29

Company’s Electric Light. Heat. Power 
and Gas properties in 14 growing cities in 
first class physical condition.

W rite for full information.

Kelsey, Brewer & Co.
Bankers. Engineers. Operators 

Mich. T ru s t Bldg. G rand Rapids, Mich.

Ask for our Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

J?R AN  D*pA P 1D S ^  AVINGS^ ANK*

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $300,000

Deposits
7 Million Dollars

3  perCent-
Paid on Certificates

You can transact your banking business 
w ith  us easily by mail. W rite us about it 
i f  interested.

H o d e n p y l , H a r d y  6l C o .
B A N K E R S  

1 4  W A L L  S T R E E T  

N EW  YO R K

A N N O U N C E  T H E  O P E N IN G  OF A C H IC A G O  

O FFIC E  A T  6 2 1 - 2 2  F IR S T  N A T IO N  A \  B A N K  

B U IL D IN G , U N D E R  T H E  M A N A G E M E N T  O F  

MR. H A R R Y  M. T IN G L E , F O R M E R L Y  M A N A G E R  

OF T H E  B O N D  D E P A R T M E N T  OF T H E  F IR S T  

N A T IO N A L  B A N K  O F  D E T R O IT ,  M IC H IG A N

O C TO BER  10 , 1 9 1 3

The Compensation of an Executor 
or Administrator is Fixed by Law

The services of this company, through its skilled, competent 
and experienced officers, costs no more than the services of one 
without experience or familiarity in the handling of estates.

Rrand RapidsTrust Romp any
OFFICERS AND DIRECTORS.

William E. Elliott, President. Robert D. Graham, Vice President.
Adolph H. Brandt, Treasurer. Lee M. Hutchins, Vice President.
Hugh E. Wilson, Secretary. Joseph H. Brewer, Vice President.
Melville R. Bissell. Jr. Joseph S. Hart.
Harold C. Cornelius. Alexander W. Hompe.

Charles R. Sligh.
MONEY TO LOAN ON IMPROVED REAL ESTATE.

NO CHARGE FOR EXAM INING TITLE. NO BONUS.

123 O ttaw a A ve. N . W . (Just N o rth  o f M onroe Ave.) Both Phones 4391.

YOUR FAMILY NEEDS YOU
When you are gone there is nothing can fill your place, but a nice Life 

Insurance Policy will help. INSURE TO-DAY.
T he Preferred Life Insurance Co. of America Grand Rapids

Michigan Trust Co.
Resources $2,000,000.00.

OFFICERS.
Lewis H. W ithey, President.

W illard Barnhart, Vice President.
Henry Idema, Second Vice President.

F. A. Gorham, Third Vice President.
George Hefferan, Secretary.

Claude Hamilton, A ssistant Secretary.

W illard Barnhart. 
Darwin D. Cody.
E. Golden Filer, 

Filer City, Mich.
Wm. H. Gay.
F. A. Gorham. 
Thomas Hefferan. 
Thomas Hume,

Muskegon, Mich.

DIRECTORS. 
Henry Idema. 
Wm. Judson. 
James D. Lacey, 

Chicago. 
Edward Lowe.
W. W. Mitchell, 

Cadillac, Mich. 
R. E. p lds, 

Lansing, Mich.

J. Boyd Pantlind. 
William Savidge, 

Spring Lake, Mich. 
Wm. Alden Smith. 
Dudley E. W aters. 
T. Stewart W hite. 
Lewis H. Withey. 
Jam es R. Wylie.

3% E v e r y  S ix  M o n th s
Is what we pay at our office on the Bonds we sell.
$ 1 0 0 .0 0  BONDS--6%  A YEAR
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DESMAN
(U nlike a n y  o th e r  p ap er .)

D E V O T E D  TO T H E  B E S T  IN T E R E S T S  
O F B U SIN E S S M EN.

Published Weekly by 
TRADESMAN COMPANY, 

Grand Rapids, Mich.
S ubscrip tion  Price.

O ne do lla r p e r year, if paid  s tr ic t ly  in 
ad v an ce ; tw o  do lla rs  if n o t pa id  in  a d 
vance.

F iv e  do lla rs  fo r s ix  y ea rs , pay ab le  In 
advance.

C anad ian  su b sc rip tio n s, $2.04 p e r y ea r , 
payab le  in v a riab ly  in  advance.

Sam ple copies 5 c en ts  each .
E x tra  copies of c u rre n t issues, 5 c en ts ; 

issues a  m o n th  o r m ore old, 10 c en ts ; 
issues  a  y e a r  o r m ore old, 25 cen ts.
E n te red  a t  th e  G rand  R ap id s  Postoffice 

a s  Second C lass M atte r .
E. A. ST O W E , E d ito r.

October 15, 1913.

VOCATIONAL GUIDANCE.
The annual convention of the Nation

al Society for the Promotion of Indus
trial Education and the annual confer
ence of the Vocational Guidance Asso
ciation will be held in this city next 
week, occupying the entire week, and 
the two gatherings will bring to Grand 
Rapids many of the famous educators 
of the country, with the Eastern states 
especially well represented. The pur
poses of the two Associations are to 
make education more practical and 
of greater value to the young people 
and to aid the young in the selection 
of that vocation to which they are best 
adapted. The Association for the Pro
motion of Industrial Education is doing 
an especially good work in encouraging 
manual and industrial schools where 
the young will have the opportunity to 
learn under proper guidance the ele
ments of the trades. In the old days 
the apprenticeship system served the 
purposes of industrial education and it 
turned out high grade workmen, thor
oughly grounded in all the principles 
of the trade to be learned. The ap
prenticeship system is dead now and 
the boy who enters a shop ' to-day be
comes merely a cog in the machine, fa
miliar with a few easily learned opera
tions. but with no all around training. 
The manual training and trade schools 
are designed to meet this need and their 
tendency will be to raise the standards 
of American industrial skill and knowl
edge. Vocational guidance is compara
tively a new proposition. In theory it 
is splendid, but how far it can be 
worked out in practical application re
mains to be seen. Very good carpen
ters and blacksmiths are sometimes 
spoiled to maire poor lawyers and doc
tors. We all know instances of this 
kind, with variations. The purpose of 
the Vocational Guidance Association is 
to save young men from the mistake of 
picking the wrong calling and to help 
them into vocations suited to their ca
pacity and which will be to their liking.

The great obstacle to the success of 
this philanthropic purpose is that the 
schools have for ages been educating 
the people away from what may call for 
manual labor, and in the direction of 
the professions. Ambition and family 
pride tend in the same direction. The 
honest blacksmith hopes his son will 
have easier and better paying work. 
The successful grocer hopes his son

will find his life lines in easier and 
pleasanter places. And so it is all along 
the line. There is a constant desire 
for something better and usually the 
something better is not in the old 
trades, but in other callings. It may be 
perfectly obvious to everybody except 
to himself and his fond parents that 
a boy is better fitted for some good 
trade than to what he may be striving 
for, but the boy will never be satisfied 
until he has tried. The only real vo
cational guidance is that which the old 
school of experience affords. It is 
often a hard school, but with human 
nature constituted as it is and with 
American standards on their present 
foundations, it is the only school that 
is worth anything. The movement for 
vocational guidance, however, is in 
every way worthy. If  it can save even 
a few of the life mistakes that are 
made it will have served a useful pur
pose.

DOUBLE DEALING REBUKED.
The most interesting development 

in Grand Rapids the past week has 
been the attitude of the leading re
tail merchants on Monroe avenue, with 
one exception, in withholding their 
advertising announcements from the 
Evening Press. I t appears that some 
weeks ago the Press imported an ex
pert advertising man to interest the 
retail merchants in the scheme of 
giving out-of-town customers a maxi
mum discount of 5 per cent, on their 
purchases for a period of ten days. It 
was understood that all of the mer
chants were to participate in this 
campaign and it is claimed by the 
merchants that the advertising solici- 
or of the Press assured them that 
every mercantile house in the busi
ness district had signed up. Greatly 
to their surprise, the Herpolsheimer 
house came out in the daily papers on 
the eve of the announcement of the 
campaign with a double spread s tro n g 
ly condemning the plan that had been 
concocted by the representative of the 
Press and stating that during the ten 
days the campaign was to continue 
the Herpolsheimer house would give 
5 per cent, discount to all its custom 
ers, whether they lived in Grand R ap
ids or resided elsewhere. As the 
publication of this announcement in 
the Press not only destroyed the ef
fect of the campaign originated and 
manipulated by the Press, but placed 
the m erchants who had entered into 
the arrangem ent at a decided disad
vantage, a committee was appointed 
to wait on the daily newspapers and 
protest against anything further 
being published in the Herpolsheimer 
advertisements which reflected unjust
ly on the other m erchants of the city. 
All of the newspaper publishers are 
understood to have acquiesced in this 
arrangement, but the Press, it is 
claimed, disregarded its promise and 
continued publishing the H erpol
sheimer announcements without elim
inating the statem ents which serious
ly reflected on the trade as a whole. 
The other m erchants thereupon got 
together and decided to w ithdraw all 
advertising from the Press, which 
they have thus far persisted in doing- 
Of course, the other two daily papers 
have profited by this arrangem ent,

especially the Daily News, which ap
pears to have shared most largely in 
the bounty of the disgruntled but 
thoroughly organized retailers. On 
the face of it, it looks as though the 
Press had undertaken to engage in 
double dealing and had been caught 
in the act and gotten the w orst of it.

The Tradesm an is not familiar with 
the business policy of the Press, but 
its editorial policy is certainly any
thing but fair and honorable. For 
instance, it publishes news of a m an’s 
arrest and plays it up in display type 
on the first page. W hen he is ac
quitted, it frequently suppresses any 
reference whatever to the acquittal. The 
same is true of litigation of an im
portant character. The starting of a 
suit is usually treated as a m atter 
of prime importance and the initial 
announcement is not infrequently ac
companied by statem ents which have 
no foundation in fact. W hen the at
tention of the Press is called to the 
injustice thus done innocent persons, 
it usually promises to “set the m atter 
aright when a final decision or verdict 
is reached,” but it is very unusual for 
the Press to make good on a promise 
of this character. I t is more likely 
to refer to the m atter in such a way 
as to still further wound the feelings 
of the injured person and distort the 
facts so as to give the public an er
roneous idea of the exact situation. 
The Press has an excellent editorial 
force, including many men of sterling 
worth and remarkable ability as news
paper w riters and contributors, and 
many of them deplore the fact that 
they are seriously hampered in their 
work by arbitrary and unjust rules 
and personal piques and prejudices 
which preclude the best results. There 
is no reason why the Press should 
not take rank as the leading news
paper of Michigan. I t never can be 
a leader, however, in the best sense 
of the term, so long as its editorial 
policy is conducted along such nar
row, bigoted and vindictive lines.

The Evening Press signs a closed 
shop agreem ent with union printers 
and pressmen, thus discriminating 
against honest labor and perpetuat
ing a monopoly of incompetent labor 
which the patrons of the paper are 
compelled to pay for. This amounts 
to conspiracy under the law and has 
been held to be a criminal act by the 
courts. The Press is also alleged in 
the past to have endeavored to induce 
advertising patrons in the city to con
fine their advertising expenditures 
exclusively to that medium, in con
sideration of their receiving a special 
discount not granted general adver
tisers. Such violations of business 
ethics and common fairness are great
ly to be deplored, and so long as the 
Press persists in employing such 
practices and tactics to maintain its 
grasp in the local field, it will neces
sarily suffer in the estimation of all 
right thinking people and fail to 
achieve the success it would other
wise enjoy.

Community promotion is a good 
work for winter. There are many 
things that can be done for the benefit 
of the town or city and to make it 
more worthy as a place to live in and

there is no time like the w inter 
months for fellow citizens and their 
wives to get together to discuss what 
ought to be done and how to do it 
and at the same time get better ac
quainted and more friendly. I t  may 
be early yet to take up this work, but 
it is a good time to begin thinking of 
it and lay plans for the spare time 
that comes in the long w inter even
ings when the season’s work is done 
In the w inter evenings is a good time 
for the m erchants to hold meetings 
to discuss how to make the old town 
more attractive and how to prom ote 
trade. It is a good time for good 
friends to gather for a social good 
time and for neighbors to cement old 
friendships. W ith October more than 
half gone the w inter evenings will be 
here almost before it is realized that 
they are due and a little preliminary 
thinking and planning will help to 
make the town and friendship promo
tion movement easier. In this move
ment the merchants of a town should 
take the foremost part as their duty 
and right. It is good business for 
themselves to do so, and even more 
than this it is good citizenship. The 
best success of whatever may be a t
tempted however will depend upon 
how unselfishly the work is taken up. 
In effort of this kind there should be 
no room for the grinding of personal 
axes or the seeking of individual ad
vantage. W hatever is undertaken 
should be for the good of the entire 
community.

Apples make a very attractive dis
play in the store windows at this sea
son. They can be used in bulk or in 
bushels or barrels, but the artistic 
and effective method is to take a few 
select and choice specimens, polish 
them until they shine and then dis
play them in some proper receptacle, 
such as a fruit basket, or a dainty 
china or cut glass plate. The fruit 
is certain to a ttract attention and is 
an excellent advertisement for the 
sale of the baskets or plates which 
of course is the main thing. Jewel
ry, dry goods and china stores can 
use the apple to advantage, changing 
the display from day to day to pre
serve its novelty and never overcrowd
ing. In the grocery store the dis
play of apples in convenient packages 
and quantities to take home is often 
an aid to making sales. This especial
ly applies to the cities, but in the 
smaller towns where apples are not 
too abundant this method of trade 
prom otion is often effective. The 
use of fruit for window display pur
poses need not be confined to apples. 
Pears, peaches and plums and even 
the berries can also be used in their 
season to help along the sale of fruit 
baskets, dishes, glassware and silver. 
Apples, however, specially lend them
selves to this purpose because of their 
color, beauty and the universal liking 
for them.

N early every little woman has a 
man under her thumb.

And some men are too lazy to in
dulge in guesswork.

Gossips repeat everything they bear 
—and a lot they don’t.
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BLOOMING BULBS.

Now Is a Good Time to Plant 
Them.

W ritte n  fo r  th e  T rad esm an .
Now is the time to plant the spring 

blooming bulbs. Tulips, narcissus, 
jonquils, crocus, scillas, hycacinth, 
jonquils, crocus, scillas, hyacinth 
and snow drops—these bulbs are 
cheap and planted now will begin 
giving pleasure to your family, your 
neighbors and to those who pass by 
with the earliest going off of the snow 
next spring, and even before the snow 
disappears, and the pleasure will con
tinue until the spring is well advanced. 
The snowdrops, crocus and scillas 
will be the first to appear in the early 
spring with their messages of good 
cheer, pushing their pretty  blossoms 
out of the earth before the frost is 
fairly gone. And then will follow 
the tulips, the hyacinths and the nar
cissus in as beautiful a procession of 
bloom as nature can devise. These 
bulbs are not expensive and most of 
them if left undisturbed will continue 
to bloom year after year, thus becom
ing an investment instead of an ex 
pense. They are attractive in beds, 
but a charming method of planting is 
along the border of the shrubbery 
where they can bloom and then be left 
to run their course and in summer dis
appear w ithout becoming unsighty or 
requiring removal to make way for 
the bedding plants. The small bulbs, 
crocus, scilla and snow drop can be 
planted in the lawn or along the walk 
or fence, and if the lawn mower spares 
them until along in June or July they 
will bloom year after year. In the city 
nearly every home owner who takes 
pride in his property plants bulbs 
more or less freely as the surest 
means of securing early spring flow
ers, and some home owners plant pro
fusely. The same reason that leads 
the city home owner to plant bulbs 
should appeal to those who live in the 
small towns and in the rural districts. 
The bulbs are offered for sale at all 
the departm ent stores and the small 
town m erchants might well encourage 
the home beautiful movement by car
rying a sufficient stock to supply the 
local needs.

Bulbs can be made to serve the pur 
pose of beautifying the home 
throughout the winter, and this is so 
easy and simple and so certain of re
sults and so satisfying that everybody 
ought to try it. Tulips and the single 
hyacinths are the best to plant for 
winter bloom. Place the bulbs in an 
ordinary flower pot with a covering 
of good earth and then place in the 
cellar where it is cool and dark and 
leave them there for six to eight 
weeks to become well rooted. Then 
bring them to the light and warmth, 
and in a wonderfully short time they 
begin to push their noses above the 
soil, and then the buds appear and the 
buds swell and finally burst in bloom. 
The development can be watched day 
by day and will be found interesting, 
even by those who never have cared 
for flowers. The paper white narcis 
sus, a tender variety which will not 
stand out door planting, is easily man
aged with charming effects in either 
of two ways. They can be planted

like the tulips in earth in pots or a 
bowl can be filled with small pebbles 
and the bulbs place in them and just 
enough water poured in to cover the 
bottom of the bulb. This should be 
placed in the dark until the roots are 
well grown and then brought to the 
light. The leaves will have started 
and these will be of a pale green, but 
in the light they will soon become 
natural and makes a beautiful green 
for the white flowers which will in 
time appear. The florists know to a 
day how long it takes for the bulbs 
to develop their bloom and bring 
them out of the dark at such times as 
to have them ready for Christmas or 
E aster or any other time desired. This 
may require a little more skill than 
the amateur can command, but the 
amateur can secure the same general 
effect by bringing the pots out one or 
two at a time at intervals of a week 
during the winter, beginning about 
Thanksgiving time if the planting is 
done now.

Something else that the small town 
or rural home owner or m erchant can 
do is to force pie plant for winter 
consumption, either for family use or 
to sell. This is ridiculously easy. 
Dig good strong pieplant roots any 
time before the ground freezes and 
leave them exposed until the first 
frosty night gives them a thorough 
nip. Then make bed of coal ashes or 
sand in the darkest and warmest cor
ner of the cellar, back of the furnace 
if you have one, and place the roots 
upon it with buds up and cover with 
sand and ashes and thoroughly soak 
with warm water. W ithin a very few 
days the pieplant stalks begin to shoot 
up, and this will continue for a month 
or six weeks, furnishing a constant 
supply of fresh pie plant as a delicacy 
for the family or for friends or as an 
article that will sell at fancy prices 
if offered to the trade. The plant 
draws no nutrim ent from the ashes or 
soil. The stalks come entirely from 
the root, and when the last stalk has 
been pulled nothing is left of the root 
but a shell. Half a dozen good strong 
roots will keep a family supplied with 
fresh pieplant and furnish a surplus 
for the neighbors. A dozen plants 
will supply an ordinary store with 
stock for its customers. Pieplant roots 
are easily procurable in most small 
towns at a very moderate expense.

Why Local Organization Is Helpful 
to Retailers.

W ritte n  fo r  th e  T rad esm an .
W hy is it that in so many towns 

and small cities, the idea of local o r
ganization is slow in taking hold? The 
merchants will join the state organiza
tion of their particular trade and re
gard its work with hearty enthusiasm; 
but when it comes to co-operating 
with the man across the street to ac
complish objects beneficial to both— 
well, both of them are slow to move.

And yet, where tried, even if th “ 
feeling of co-operation is at first half
hearted and even when the associa
tion history is brief, good results are 
shown by the local trade organiza
tion— results whose value to the mer
chant is measureable in dollars and 
cents, and further results of good

feeling and mutual helpfulness which 
cannot be measured by any scale.

Here is a brief outline of a few 
of the more im portant things which 
one m erchants’ organization in a town 
of 12,000 people accomplished in the 
course of a few years of activity.

The m erchants were driven to or
ganize by force of sheer necessity. 
They knew, in a vague way, that all 
were affected by evils which could be 
met only by co-operation. An organ
ization was formed, and the association 
started its career with a membership 
of possibly one-fourth of the entire 
merchantile fraternity.

The first action was directed against 
an evil to which, especially in small 
towns, merchants are particularly 
subject. Every church or society af
fair, every sporting event, every pic
nic or social or excursion, felt that 
it had not justified its existence until 
the entire length of the main business 
street had been canvassed for the sale 
of tickets. Tribute was levied upon 
every merchant in this way, with the 
alternative of a threatened loss of 
business if he did not put up. Every 
school programme wanted his adver
tisement (price $1., value nil) and 
every psuedo charity solicited a dona
tion. The church he didn’t attend lev
ied upon him as well as his own 
church. Every merchant is familiar 
with this form of taxation.

The new association passed a reso
lution that, after a certain date, no 
more donations would be made or 
tickets purchased by members at 
their places of business. If the col
lectors cared to call at their homes 
after business hours, well and good; if 
the merchants cared to subscribe vol
untarily, well and good. But the easy 
canvass of the business section wa3 
peremptorily ended. The resolution 
was lived up to by members and non
members alike. There was scarcely 
a member who did not, as a result, 
save the membership fee five or ten 
times over.

As usual, the town had stringent 
ordinances with regard to the licen- 
ing of peddlers. As usual also, the 
ordinances were not in force. The 
association very moderately urged 
upon the authorities that it was unfair 
to tax them and let their house-to- 
house competitors go untaxed. The 
result was a better enforcement of 
the existing laws on the subject. U nit
ed effort along this line in several 
cases did much to eliminate unfair 
competition from which legitimate 
dealers were suffering.

On the social side, an annual Mer
chants Picnic was instituted—not 
merely an outing for the merchants, 
but for the entire town. T ransporta
tion was secured to a nearby watering 
place, a programme of sports was a r
ranged, a merchants' parade organiz
ed, and a half holiday instituted by all 
the stores. Not merely was the pic
nic successful in point of attendance, 
but financially as well; in addition to 
which it did much to stimulate the 
feeling of fraternity among members.

Much was done to educate members 
to the relative values of advertising, 
and to eliminate advertising of the 
“fake” and unprofitable kind. For in
stance, programme committees for

country school concerts made a prac
tice of charging as much for a half 
inch of space as did the local news
paper—although the program m e’s cir
culation was rarely over fifty or 100 
copies while the newspaper had prob
ably 8,000 readers. Eventually the 
association passed a resolution barring 
its members from this and other un 
profitable forms of “advertising"— 
advertising which did not advertise.

Much was done also to strengthen 
the hands of the state associations 
in their opposition to unfair and in
vidious legislation. Every year in 
every state sees a multitude of “freak" 
measures brought in—measures based 
upon some imagined public wrong or 
upon some fancied mission to reform 
the world. Unlike true reforms, 
which to be successful must be care
fully studied out in all their details, 
such measures are usually based upon 
very superficial knowledge or no 
knowledge at all. The local associa
tion which is wideawake can make it
self felt in securing a careful study 
of such measures and bringing about 
a clearer understanding of their dan
ger.

The most difficult problem in most 
towns is that of the dead beat. The 
local association referred to did good 
work toward preventing his inroads. 
A credit list was compiled for the 
benefit of members, who thus were 
enabled to keep posted with regard 
to slow pays and actual, thorough
going dead beats.

A later step in the direction of col
lecting accounts was the appointment 
by the association of a salaried col
lector. Though hampered by frequent 
changes in the personnel of the collec
tors, sufficient was accomplished to 
prove the effectiveness of this method 
of collection in a fair proportion of 
cases.

The association offered, also, op
portunity for the discussion of many 
problems of mutual interest—adver
tising, salesmanship, the training of 
clerks and a large number of other 
topics relating to business and store 
management. In addition to this, 
the association was a powerful in
fluence in prom oting good feeling, 
and in teaching the m erchants that 
there were more things common to 
them than things on which they dif
fered; and in inspiring them to fight 
shoulder to shoulder on vital issues. 
The social aspect, the better feeling 
which springs from meeting together, 
is one of the most valuable features in 
association work.

In actual dollars and cents the local 
association will usually more than pay 
for it; and there is the better feeling, 
the elimination of personal hostility, 
thrown in for good measure.

William Edward Park.

W here are the mothers of the re
spectable girls who wear clothes that 
are not quite modest, who participate 
in new-fangled dances that are not 
quite refined, and who talk slang that 
is not quite ladylike? Yes, and where 
are dad’s firm hand and good common 
sense; and brother’s warning voice? 
The foolish or thoughtless girls who 
do these things are not the only ones 
to blame.
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What Some Michigan Cities are 
Doing.

W ritte n  fo r th e  T rad esm an .
Port Huron has invoked the aid 

of the Michigan Railway Commission 
in getting a new Pere M arquette sta
tion, hut business men are not united 
in the m atter of site. A conference 
with railway officials is set for Oct. 
20 .

Detroit's beautiful new Board of 
Commerce building has been opened, 
the leading features being the audi
torium seating 1,200 people, the din
ing rooms taking care of 300, the 
rick lounge room and the big kitchen.

The Ann Arbor Railroad has select
ed the foot of May street, Owosso. 
as the site of the first building in the 
group of shops and yards to be es
tablished there.

Pontiac is considering the adop
tion of the “guarantee fund" plan in 
securing new industries, such as has 
been in operation for some time at 
Jackson. An investigation shows that 
six new plants have been located in 
Jackson by means of it and that five 
of them have proven successful.

An exhibition of farm ers’ produce 
will be held at Charlevoix Oct. 18, un
der the auspices of the Retail Mer
chant’s Association.

Benton H arbor’s Real Estate Board 
is still doing things for that city and 
plans are under way for a publicity 
campaign that will surely boost the 
town.

The Lake Shore Commercial Club 
met at Saugatuck and elected T. B. 
Dates as Secretary. Regular meeting 
dates were changed to the third Mon
day evening of each month.

Milk consumers of Ionia are now 
getting thirteen tickets for a dollar, 
instead of fourteen, the old price. 
Cream is unchanged.

Michigan Central officers threw out 
a drag net at Jackson one day last 
week and took forty-six tramps from 
trains. Forty of them received jail 
sentences and it will cost the count" 
$700 to take care of them. Jackson 
papers criticise the action and say 
that the railroad ought to stand part 
of the expense.

Ishpeming entertained the Upper 
Peninsula Educational Association 
last week, which was attended by 
nearly 1200 teachers.

S. W. Straus, of Chicago, chairman 
of the American Society for Thrift, 
visited Detroit last week in the in
terests of this Nation-wide movement. 
Hie said: “ Extravagance is the great 
American vice and we have started a 
campaign to teach people thrift, to 
show how easy it is to start a sys
tematic individual campaign of sav
ing by men, women and children and 
to make clear the rewards in money 
and in character that thrift always 
brings. \ \  e expect the co-operation 
of commercial organizations because 
community thrift and individual thrift 
in a community means prosperity for 
the merchant and the upbuilding of 
the town with homes and factories.

The St. Paul road will build a new 
station at Iron Mountain and has also 
promised to remove all warehouses 
and sheds from the old depot site and 
to park the grounds.

The village of Deckerville is as

sured of a pretty  park near the w ater
works through the efforts of the Club 
of the town.

The Executive Committee of the 
Flint Board of Commerce does not 
approve of the Owen-Glass currency 
bill, now before Congress.

Alderman George Lewis, of tin 
Jackson Council, has been appointed 
master of the city market recently 
opened there.

The Postal Savings Bank at Kala
mazoo has opened 365 accounts in the 
past two years and there is about 
$26,000 on deposit.

Kalamazoo wholesalers have post
poned their fourth “trade tour” until 
spring, when they will go south to 
South Bend.

Night school opened in Battle Creek 
this week and will continue twenty 
weeks. A list of practical subjects is 
offered.

Residents of Sturgis and other 
points along the Goshen division are 
asking for better railroad connections 
with Battle Creek.

The beet sugar factory at Menomi
nee has started the season's campaign 
and the output is estimated at 18,000,- 
000 pounds of granulated sugar and 
2,000 tons of sugar beet molasses. 
Beets are coming from 2,400 farms 
of Michigan and Wisconsin.

W. A. Ross and M. L. Casper have 
opened a glove factory at Marquette 
and will turn out about 500 pair of 
canvas and leather gloves for working 
men weekly.

The Commercial Club of Paw Paw 
is putting on a harvest festival for 
that town Oct. 22 and 23.

The Eaton Rapids Commercial Club 
will meet every two weeks, instead of 
monthly. Hitching posts for farm
ers’ rigs will be proposed at the Com
mon Council.

Editor Carpenter, of the Benzie 
County Patriot, is making most com
mendable effort to put Frankfort on 
the map as a bigger, busier and better 
city.

Rockford business men, with excep
tion of drug stores and pool rooms, 
have agreed to close their stores 
evenings, except Wednesday and Sat
urday, from Oct. 6 to April 1. The 
closing hour is 7 p. m.

Twelve new houses built this sum
mer and not a vacant house in town 
is the record at Rockford.

Flint has awarded the contract for 
building its new Parkland school, to 
an Owosso firm for $47,238.

Night school will open at Flint 
Nov. 3. The enrollment last year 
was 117, being made up largely of 
workers in the north end factories.

The garbage disposal question is 
still a live issue at St. Joseph. State 
health officials have forbidden further 
use of the North W ayne street dump
ing grounds.

Machinery is being installed at the 
Spenny automobile plant, Holland’s 
newest industry. A $3,500 car will be 
manufactured.

Reports from Grand Haven state 
that the steamer May Graham, which 
has operated on Grand River as far 
as Lamont, has had an exceptionally 
profitable season, despite the small 
fruit crop.

A small war is on at Benton H ar

bor over the location of the new post- 
office.

Plans have been completed for a 
new building given to agriculture and 
general science in connection with 
the State Normal School at Mt. 
Pleasant. W ork on the building will 
start in the spring.

The Michigan Central has discon
tinued its uptown offices at Rochester, 
Orion and Oxford, where tickets were 
sold at cut rates in competition with 
the D. U. R., and hereafter the fare 
will be a straight two cents a mile.

Postal receipts at Flint for the past 
month were a record-breaker. Post
master Baker estimates the city’s 
population at 50,000.

Ann Arbor has established a munic
ipal chemical laboratory in the city 
hall.

Jackson will resume use of the pa
trol box and telegraph system, after 
an interim of five years.

Principal Cleveland, of the Mus
kegon schools, has been active in es
tablishing an employment board for 
the purpose of finding work out of 
school hours for students. A card 
index is kept of students applying for 
positions. Almond Griffin.

The Tally.
I t  is n 't  th e  job  w e in ten d  to  do 

O r th e  labo r w e’ve ju s t  begun 
T h a t p u ts  us r ig h t on th e  ledger sh ee t; 

I t 's  th e  w ork  w e have  rea lly  DONE.

O ur c re d it is b u ilt upon th in g s  w e do, 
O ur d eb it on th in g s  we s h irk ;

T he m an  w ho to ta ls  th e  b iggest p lus 
Is  th e  m an  w ho com ple tes h is  w ork.

Good in te n tio n s  do n o t p ay  th e  b ills: 
I t 's  easy  enough  to  p lan.

To w ish  is  - th e  p lay  of an  office boy; 
TO DO is  th e  jo b  of a  m an.

Isn’t It Good Business 
Policy to Carry on Your 
Shelves

A Standard Line of Hosiery on w hich  
the manufacturer is proud to put his 
name and trade-mark—a line that the 
manufacturer stands back of and guar- 
tees—a hose that your customers w ill 
ask for repeatedly?

Whenever our salesmen place CLAREHOSE 
beside any other line of equal price on any 
dealer’s counter, in the great majority of 
cases that dealer picks our goods for feel, 
appearance and durability. You 
will find this same test is true 
when YOU sell.

Your customers will invariably 
select Clarehose in preference to 
any other line of hosiery of equal 
price. It looks better. It feels 
better. It is better.

Clarehose are made in a great

T k c
Kind You H ave  

B een , L ook in ^ F op
variety of styles—heavy and light weights—boxed and bundled goods—all 
colors—woolen—worsted—cashmere and cotton for Men, Ltdies and Children.

Yarn Gloves and Mittens. Samples gladly sent.

Alare Knitting  Mil l s
SAGINAW, MICH.

Don’t Wait
To accumulate $500.00 or $1,000.00 before making

an investment.

You Can Buy $100.00 Bonds
That are a part of exactly the same issue as 

those of larger denomination and can

Keep Your Savings Earning 6%
Let us submit you details and offerings.

HOWE, CORRIGAN & CO.
IN VESTM ENT SECURITIES 
Fifth Floor Mich. Trust Bldg.

(As far as you can go to the right of the elevator.)
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R E P R E S E N T A T IV E  R E T A IL E R S .

A . R oberts, F o rm e rly  M anager T a m a 
ra ck  C o-ope ra tive  Associa tion . 

A b ra h a m  R o b erts  w as born  in K ew ee
naw , O ctober 6,. 1866, in  th e  l itt le  m in ing  
village of C opper F alls. A lm ost h is  w hole 
life w as s p e n t in th e  m in in g  reg ions of 
th e  U pper P en in su la , th e  g re a te r  p a r t  
of it in and  ab o u t C alum et, often  sty led  
th e  “M etropo lis of C opperdon.” H e  w as 
th e  o ldest of a  la rg e  fam ily , an d  b e 
cause  h is  p a re n ts  w ere  poor, he  h ad  to  
leave  school before  he  w as 15 y e a rs  of 
age an d  go to  w o rk  in th e  m ines. H e  
w orked  in  th e  m ines a  l itt le  over tw o  
an d  a  h a lf y ears . H e “ knocked a ro u n d ” 
q u ite  a  litt le  befo re  he Anally d r if te a  
in to  th e  m erch an d is in g  business. W hen  
he w as 21 y e a rs  of age  he o b ta ined  a  
position  a s  de live ry  m an  fo r a  sm all 
g en e ra l s to re  in th e  little  v illage w here  
he w as born . H e w orked  th e re  fo r a  
year, w hen  he w as la id  off on acco u n t 
of th e  m ine  reduc ing  its  force, a lm o s t 
dep o p u la tin g  th e  l itt le  com m unity . H e 
th e n  w en t b ack  to  th e  m ines an d  w orked 
a t  b o ile r-m ak in g  an d  o th e r  jobs in th e  
m ach in ery  d e p a r tm e n t of th e  C alum et & 
H ec la  M ining  Co., b u t he a lw ay s  had  
a long ing  to  go b ack  to  th e  m ercan tile  
business, even th o u g h  he had  had  only 
a  g lim pse from  th e  o u te r  th re sh o ld . In  
tlie  sp rin g  of 1893 he o b ta ined  em ploy 
m en t w ith  th e  T a m a ra c k  C o-opera tive  
A ssociation , w hich  w as th e n  in th e  s ec 
ond y e a r  of its  ex istence . H e s ta r te d  
in a s  de liverym an , w hich  position  he 
held fo r a l itt le  over tw o  y ears . H e 
w as p rom oted  from  tim e  to  tim e  u n til 
he  re ach ed  th e  position  of a s s is ta n t  
m an ag er . A bout seven y e a rs  ago he le ft 
th e  T a m a ra c k  C o-opera tive  A ssociation  
to  a ssu m e  th e  position  of g e n e ra l m a n 
a g e r  of th e  L ake  L in d en  C o-opera tive  
Society  a t  L ak e  L inden. T h is  concern  
w as  in  bad  shape , financially , an d  he 
w as adv ised  by h is  fr ien d s  w ho knew  
inside  cond itions to  leave it  sev e re ly  
alone, a s  th e y  w e re  h eaded  s tra ig h t  for 
th e  rocks a n d  n o th in g  could s to p  them . 
H e figured  th a t  he had  no rep u ta tio n  to  
lose and  he re  w as a  very  fine oppor
tu n ity  to  m ake one, so a f te r  in v e s t ig a t
ing  th e  m a tte r  som e he concluded to  
m ake  ap p lic a tio n  fo r th e  position  and  
w as  e lected  H e in v e s tig a te d  enough  to  
sa tis fy  h im se lf th a t  th e re  w as a  “ fig h t
in g  ch an ce .” In  th e  fo u r y e a rs  h e  w as 
m a n a g e r  he  pa id  off a n  in d eb ted n ess  of 
over $33,000 an d  com pletely  r e -e s ta b 
lished  th e  c red it of th e  house. All d eb ts  
fo r m e rch an d ise  w ere  w iped ou t a n d  th e  
only ob liga tion  rem a in in g  a t  th e  tim e  of 
h is  le av in g  w as a  no te  fo r  $10,000, s e 
cu red  by  rea l e s ta te  w h ich  w as  w o rth  
over $20,000. All th e  la rg e  w holesale  
houses in C hicago a re  fa m ilia r  w ith  h is 
w ork  a t  L ak e  L inden  an d  know  w h a t 
w as n ece ssa ry  to  be done. A fte r  g e tt in g  
tlie  L ak e  L inden people o u t of th e ir  
difficulties, th in g s  se tt led  dow n to  a  so rt 
of a h u m d ru m  ro u tin e  r a th e r  try in g  on 
a n  ind iv idua l of h is  te m p e ra m en t, who, 
w hile n o t a t  a ll q u a rre lso m e , loves a  
“sc r im m a g e .” So he began  to  look fo r 
o th e r  fields an d  finally  e s tab lish ed  a  
connection  a t  S e a ttle  w ith  th e  P ro d u ce rs  
& C on su m ers’ C o -o p era tiv e  Co. H e had  
to  go o u t th e re  a n d  sell s to ck  on a  
p e rc en tag e  b a sis  a n d  ta k e  h is  ch an ces  
o f be in g  e lected  m a n a g er a f te r  sufficient 
s to ck  had  been sold to  w a r ra n t  com 
m enc ing  tlie  business. In  a b o u t six  
w eeks  a f te r  he  a r r iv e d  th e re  he h ad  col
lec ted  enough  m oney to  w a r ra n t  in 
s ta r tin g . H e re n ted  a  bu ild in g  in th e  
h e a r t  of th e  w ho lesa le  g ro ce ry  d is tr ic t 
an d  w as  ap p o in ted  m an ag er . A fte r  he 
g o t w ell s ta r te d  h e  received  w ord  one 
day  th a t  M r. D tium e, th e  m a n a g e r  of 
tlie  T a m a ra c k  C o -o p era tiv e  A ssociaton , 
had  died an d  th a t  if h e  d esired  th e  
position  to  send  in  h is  ap p lica tio n . H e 
d id  so an d  w as  e lected . H e  h a d  been 
in  S e a ttle  ju s t  fo u r m o n th s  w hen  th is  
o ccu rred . H e  w e n t b ack  to  th e  T a m a 
ra c k  s to re  in M ay, 1911, a n d  le ft th e re  
in  M ay, 1913, to  ta k e  th e  m an ag em en t 
of th e  M cM anus d e p a r tm e n t s to re  a t  
N ew ton , K an sa s . H is  reason  fo r m ak in g  
th e  ch an g e  is, p e rh a p s , b e s t g iven  in 
h is  ow n w ords:

“ O ur tra d e  w as so in c rea sed  th a t  we 
w ere  try in g  to  c a te r  to  a  tra d e  th a t  
s c a tte re d  over a  te r r i to ry  of th ir ty

m iles in  e x ten t, w ith  th e  s to re  a s  a  
cen te r . T h a t is, w e h ad  ro u te s  ru n n in g  
fifteen  m iles on e ith e r  side  of th e  s to re . 
T h e  L ak e  L inden  C o -o p era tiv e  Society, 
of w hich  I w as  once m an ag er, suggested  
th e  m a tte r  of conso lidation . T h is  s to re  
is located  fo u r m iles from  th e  T a m a ra c k  
s to re  W e a lre a d y  had  115 s te a d y  c u s
to m ers  in  t h a t  tow n. I t  w an ted  u s to 
ta k e  o v e r th is  L ake  L inden  s to re  and  
serv e  th e ir  cu sto m ers  from  th e re . T hese, 
w ith  th e  350 m em bers  of th e  L ake  L in 
den C o -o p era tiv e  Society, w ould m ake  a  
fine bu s in ess  fo r a  b ra n c h  a t  th a t  p lace. 
T he  L ak e  L inden  people w an ted  to  com e 
in  w ith  u s  on cond itions  th a t  really  
m ean t th e ir  g iv ing  u s a  bonus of $12,000, 
w hich  w ould in c rea se  o u r p re s tig e  and  
s tre n g th e n  our position  in th e  p u rch asin g  
m a rk e t an d  w ould have  add ed  $200,000 
to  ou r to ta l sa le s  th e  firs t year. My plan 
w as—if successfu l in  g e ttin g  th is  first 
b ran ch  e s tab lish ed , a n d  a f te r  i t  had  
d e m o n s tra ted  its  va lue—to g e t o th e r 
b ran ch es  e s tab lish ed  in o th e r  p a r ts  of 
ou r te r r i to ry  an d  ev en tu a lly  to  e stab lish  
a  w holesale  house in  a  co nven ien t p lace 
in H o u g h to n  coun ty , w hich  w ould enab le  
us to  d e m o n stra te , m ost conclusively  to 
ou r m em bers, th e  m oney sav in g  value 
of th e ir  in s titu tio n . B u t I w as in the  
figh t alone. T hose  w ho a g reed  w ith  me 
(and  I w ill say  th a t  all e igh t of th e  
n ine  d ire c to rs  vo ted  fo r it)  w ere  ra th e r  
pass ive  in  th e ir  su p p o rt an d  d id  i t  m ore 
a s  a n  exp ress ion  of confidence in m e 
th a n  fo r a n y  p e rso n al en th u s ia sm  th e y  
had . T h is  d ire c to r  (C ap t. W m . E. 
D an iell), a lth o u g h  u tte r ly  unab le  to  e x 
plain  th e  p roposition , w as u n a lte rab ly  
opposed to  i t  an d  fo u g h t i t  b itte r ly  )y 
m is re p re se n tin g  it an d  ap p ea lin g  to  the  
susp ic ions of th e  ig n o ran t. W hen  i t  w as 
p u t to  th e  s to ckho lders  a t  th e ir  a n n u a l 
m eeting , it  w as  d e feated , and  on top  
of th a t  th is  m an  D aniell w as  re -e lec ted  
fo r a n o th e r  th re e  y ears . T h is  w as m ore 
th a n  I could s ta n d  an d  I resolved  to  
leave, w hich  I d id .”

Non-enforcement of the New Hotel 
Law.

Coldwater, Oct. 13— W ith the hon
ors I received at the Grand Rapids 
convention, I had hoped to refrain 
from appearing in the limelight. How
ever, the article in your recent issue 
by L. P. Tompkins, on the subject 
of the Michigan hotel law, justifies 
me in again appearing before the 
readers of your journal. In further
ance of what Bro. Tompkins offers on 
the subject, I will add that the travel
ing men are living exponents of the 
old adage that possession robs the

brightest jewel of its splendor. The 
Grand Legislative Committee, as
sisted by the officers of the Grand 
Council, made it possible for the U.
C. T. of Michigan to boast of the best 
hotel law ever enacted, yet the ap
parent indifference of the rank and 
file of the traveling fraternity to the 
enforcement of this law is only add
ing additional hardships backed by 
contempt from certain hotel manage
ments. The roller towel continues to 
roll because hotel men say that trav
eling men steal the individual towels, 
etc. The facts are that if the travel
ing men will assert their rights and 
compel the hotels to consider the m at
ter of overhead expense, which is i 
big factor in all commercial enterpris
es, there will be no need of putting 
chains to the few individual towels 
in evidence since the enactment of 
this law and thereby make it possible 
for hotels to deal n u t  justice to the 
traveling public. Fifteen thousand 
traveling men pay out daily an aver
age of $75,000 for conveniences they 
are entitled to, but do not get, while 
thousands of town rounders share in 
these privileges at their expense, to 
the tune of Roll on, sweet scented 
roller towel, roll on! It is only jus
tice to the Grand Council and its 
Legislative Committee, to say nothing 
of the appreciation we owe the mem
bers of the Legislature who made 
this law for every member of the 
greatest organization of commercial 
travelers, to see that the law is en
forced to the letter. While the Legis
lature does not meet again for some 
time, we should not lose sight of the 
fact that the new Grand Legislative 
Committee will appear before that 
body with several bills of vital inter

est to our cause and there is no way 
in which we can add more prestige 
to our cause than to show our appre
ciation for what our legislators have 
done for us in the past.

Personal acquaintance with Dr. R. 
L. Dixon, Secretary of the State 
Board of Health and a member of the 
commission entrusted with the en
forcement of the new law, prompts 
me to say that any violation of the 
hotel law or other unsanitary condi
tions reported to him will not be w ast
ed on the desert air. Let every trav
eling man make use of a memoran
dum book in which to note violations 
of the law and report same to Dr. 
Dixon and it will not be long before 
every hotel man will comply with its 
provisions. John A. Hach, Jr.

The Waiter’s Price.
It was a banquet where a notable 

gathering of politicians had assemb
led. A certain aspiring young a tto r
ney was among the number, and as 
he spied an influential judge at the 
far end of the parlor he called the 
head waiter, slipped half a dollar in
to his hand, and whispered: “Put 
me next to Judge Spink at the table."

Upon being seated, however, he 
found he was at the other end of the 
room from the judge.

He called the head waiter to ex
plain.

“Well, sir," replied the official, 
“fact is that the judge gave me a 
dollar to put you as far from him 
as possible.’’

It is pleasant to be thought a "good 
fellow," but has it been your observa
tion that the "good fellows" are par
ticularly good business men?

« St. Loun

Accessible to the largest fruit producing territory on 
earth. Consignments forwarded by 5 Lines of Railroad. 
2 through Lines of Electric Roads and by Lake Steam
ship Lines to Duluth or Buffalo and Intermediate Points.

Kerosene
Emulsion

4*
Kill Weed 

4-
Whale-Oil

Soap
4*

Cut-Worm 
and Grub 
Destroyer

MANUFACTURED 
By -------------------- Carpenter-Udell Chemical Co.

GRAND RAPIDS, MICHIGAN
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|i BUTTER, EG G S ̂ » F R O V lS m S
H P

M ich igan  P o u ltry , B u tte r  and Egg Asso- 
e la tion .

P res id e n t—B. L. H ow es, D e tro it.
V ic e -P re s id en t—H . L. W illiam s. H ow ell.
S ec re ta ry  a n d  T re a s u re r—J . E . W a g 

goner, M ason.
E x ecu tiv e  C om m ittee—F. A. Joh n so n , 

D e tro it;  E . J . Lee, M id land ; D. A. B e n t
ley, Saginaw .

The Refrigeration of Dressed Poultry 
in Transit.

The science and art of railroad 
transportation as a public service stand 
out among the foremost develop
ments of the present century.

The steel rail and the locomotive 
have annihilated distance for the trav
eler. They have been the messengers 
connecting the great food producing 
sections of the country with the 
dwellers in cities and towns who 
could not exist without the supplies 
of food brought to them daily by the 
railroads. On the other hand, the 
country districts would not produce 
the crops if their distribution were 
not made possible by the network of 
railroad which now covers the land; 
so that both producers and consum
er are becoming more and more de
pendent upon the iron horse which 
pulls the market wagon.

Economy and efficiency must be the 
aim of the traffic world. Tf the econ
omies of the railroad are to be real, 
if efficiency is to be far reaching, they 
must contribute to the welfare of the 
nation as well as to the financial 
profits of those who operate the busi
ness enterprise. The railroads can
not afford to allow' the perishable pro
ducts entrusted to them for distribu
tion to reach the consuming centers 
in bad order,—hence the evolution of 
the refrigerator car.. From small and 
insignificant beginnings it has as
sumed world-wide importance, u n rl 
nowr it is as truly indispensable in 
the feeding of the nation as is the 
plow'.

The purpose of this investigation 
was to determine the tem peratures 
prevailing in refrigerator cars hauling 
dressed poultry throughout the en 
tire transit period, and to observe 
the effect of such tem peratures on 
the condition of the poultry when it 
arrived at the market. Records were 
kept also of its condition during the 
whole period of marketing.

While gathering the data necessary 
to answer the primary questions of 
the investigation much that was of 
interest to the packer, carrier, mid
dleman and consumer was brought 
to light. It wras observed, for ex
ample, that poultry having identical 
treatm ent before shipment and ap
proximately the same atmospheric 
conditions during the haul and requir
ing the same amount of time to reach 
the market arrived in widely varying 
states of preservation, and that these

differences were apparently attribu t
able to the type of car in which the 
journeying was performed. A study 
of the construction of the cars in use 
on the different lines revealed con
siderable variation both in material 
and their manner of assemblage.

Accordingly those factors in car 
construction on which efficiency of 
refrigeration depends were studied 
and the tem peratures observed in the 
cars correlated not only with the pre
servation of the produce but with the 
construction of the car as well.

The magnitude of the field of oper
ation and the diversified character 
and complexity of the factors uniting 
to determine the efficiency of the 
refrigerated carrier made it highly 
desirable that some concrete expres
sion be worked out by which a com
parison of the various types of cars 
studied could be made. Such an ex
pression has been devised and used 
in comparing cars in this report.

The experiments to be reported cov
ered the period between August 1909 
and October 1912. They include 120 
carlot shipments aggregating 140,000 
miles of haul. The weather conditions 
were varied as the w'ork continued 
from season to season. The territory 
involved extended from W estern Towa 
to Central Tennessee. The hauls 
averaged between 1,000 to 1,500 miles 
and terminated almost invariably in 
New York City. Xo special cars 
were used. The treatm ent of the 
poultry before shipment, during the 
haul and in the market was commer
cial in every respect.

Considering the great commercial 
importance of the transportation of 
perishables under refrigeration, but 
little systematic work has been done 
on the subject. A mass of general 
information was brought together in 
the Transactions of the F irst and Sec
ond International Congresses of ’Re
frigeration. All of these works fur
nish but a scant amount of informa
tion concerning car construction, tem
peratures maintained or the effect of 
the haul on the condition of the 
goods. The most definite informa
tion on this subject was presented in 
the report of Powell and his asso
ciates on the transportation of citrus 
fruits.

In the course of certain investiga
tions conducted in the Food Research 
Laboratory it became necessary to 
determine by chemical analysis the 
influence of the tem perature upon the 
speed of decomposition of dressed 
poultry. Pennington summarized this 
work before the Committee of Manu
factures. United States Senate, Sixty- 
second Congress. These investiga
tions had necessitated the devising of

Loveland &  Hinyan Co.
GRAND RAPIDS, MICH.
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M. Piowaty & Sons
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F ru its  an d  V e g e ta b le s
GRAND RAPIDS, MICHIGAN

Branch House: Muskegon, Mich.

Western Michigan’s Leading Fruit House
Gome in and see us and be convinced

If You Gan Load
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methods, both rapid and accurate for 
the determination of ammoniacal n i
trogen, or non-protein nitrogenous 
material, which is especially indica
tive of deteriorative changes. Like
wise a method of determining the 
acidity of crude gizzard fat, which is 
an index of the rate of decomposition. 
W hen the changes during transporta
tion were to be determined the in
vestigators had a very satisfactory 
laboratory method at hand by which 
to obtain the information sought. In 
this investigation all of the samples 
of dressed poultry were subjected to 
the laboratory analysis, and it is upon 
these laboratory findings, supplement
ed by the usual visual market inspec
tion, that the conclusions of this re
port are based.

The poultry used in this investiga
tion was dry picked, cooled in chill- 
rooms in which a tem perature of 32 
deg. F. was maintained by mechanical 
refrigeration, packed into boxes in 
similar cold rooms and loaded into 
the refrigerator car in the same man
ner in which the usual commercial 
carlot shipment of dressed poultry is 
handled. The cars were iced twenty- 
four hours before loading. Previous 
to loading the tem perature of the car 
midway between the doors was ob
served and a similar record made 
when loading was finished. In  various 
parts of the car were placed therm o
graphs, or self-registering ther
mometers which made a complete 
record of the tem perature during the 
entire transit period. The boxes of 
poultry to be examined chemically 
were in juxta-position to one of these 
thermographs. The period of transit 
varied from five to ten days.

W hen the car was opened for un
loading a sample consisting of three 
fowls was selected from the experi
mental package and subjected to the 
laboratory examination. I t was ob
served from these experiments that 
there is a decided variation in the 
different factors which influence the 
keeping of dressed poultry during 
transportation, even when the com- 
mecial proceedings are good. I t was 
also noticed that the amount of 
change during the haul varies, and 
that, generally speaking, the higher the 
tem perature of the carrier the greater 
the decomposition. For example, it 
was discovered from the chemical re
sults that the deterioration at tem 
perature below 30 deg. F. was only 
slight, but if the car averaged above 
35 deg. F. for the entire haul the 
deterioration was three times that at 
the lower tem perature. This difference 
in decomposition at the end of the rail
road haul continues with increasing 
magnitude throughout the period at 
the wholesale commission house and 
at the retailers. At the end of four 
days at the retailers, or nine days 
after the railroad haul, the low tem
perature shipments have just reached 
the stage of deterioration found in 
the high tem perature shipments at the 
end of the transit period. In other 
words, if the car tem perature is above 
35 deg. F. the poultry, when it reaches 
the market, has the disadvantage of a 
deterioration equivalent to five or 
more days in the market, or to be in 
the same state of freshness, will have

to be consumed five days earlier than 
that arriving at car tem perature be
low 26 deg. F. I t therefore becomes 
a fundamental problem in the trans
portation of dressed poultry and sim 
ilar products to maintain low tem
peratures in all parts of the car, and 
this finally resolves itself into a ques
tion of car construction.

The shipments described above 
were hauled by six different car lines. 
The cars were of so many different 
series that they furnished a great 
variety of sizes, insulations, roofs, 
doors, ice bunkers, and all those ele
ment which are factors in the sum 
total of efficiency. In order to com
pare the efficiency of the various cars 
constructed on widely divergent lines, 
it becomes necessary to reduce the 
variable functions or influencing fac
tors to a resultant co-efficient. Since 
the purpose of a refrigerator car is 
to maintain a fixed tem perature on 
the inside, regardless of external tem
peratures, the ultimate question is 
one of heat transmission, or the power 
of the contributing factors to over
come the heat which is transmitted 
from the outside to the inside.

A formula has been worked out in 
the process of this work, by which all 
the factors which influence efficiency 
are converged into one concrete ex
pression. The application of this for
mula of the cars used in the experi
mental shipments results in a wide 
difference of efficiency indices,—cer
tain types of cars having almost dou 
ble the efficiency of other types. W ith 
these indices as a working basis, an 
analysis of the construction of the 
different types of cars has revealed 
certain features which appear indis
pensable in efficient refrigerators.

A fter a careful consideration of in
sulation in its various phases, includ
ing its non-conductive properties, its 
power of resistance to decomposition 
and putrefaction, its physical adhesive 
qualities, the thickness necessary, and 
the manner of application, it is very 
plain that this subject is one of prime 
importance in car construction. As 
a single example, a study of the types 
under investigation indicated that the 
most efficient cars were those with the 
best insulated roofs.

The various types of cars studied 
show that there is a wider divergence 
in the construction of the ice bunker 
than in any other single essential 
of the refrigerator car. The ice bunker 
in a refrigerator car holds a place 
analogous to that of the refrigerating 
machinery in a stationery plant. It 
must chill every inch of space in the 
compartment depending upon it. Cor 
relating the construction of the bunk
ers with the efficiency indices of the 
different types of cars, two essential 
principles for the productions of low 
tem peratures stand out prominently. 
First,—the bunker must permit of the 
ice being crushed and evenly mixed 
with the salt; and, second, there must 
be a free admittance of the warm air 
of the car at the top of the bunker, 
fice circulation through and around 
the ice and a free exit of the cold 
air at the bottom. Such requirements 
are apparently met m ost successfully 
by the tank on the one hand and the 
wire bracket on the other.

That definite standards have not 
heretofore been applied to the per
formance of a refrigerator car is due 
to the difficulty in determining just 
what happened between the closing 
of the car doors and its arrival at 
destination. W ithout such informa
tion car builders were working more 
or less in the dark. I t is encour
aging to observe that certain refriger
ator cars are much more efficient than 
others, and that their increased effi- 
iency seems to depend on construction.

The investigation which is here 
chronicled is only a small beginning 
in the solution of the problems con
fronting the shipper, the carrier and 
receiver in the handling of refriger
ated perishable products.

M. E. Pennington.
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Autumn Models Completely Ignore 
English Fashions.

Fashion for men is taking definite 
form for autumn. Preliminary models 
have been prepared by the foremost 
tailors of the metropolis and they 
show some decidedly interesting 
tendencies. First, with respect to fa
brics and colors. We have had a 
very extended vogue of the soft and 
fuzzy cloths in both lounge suits and 
topcoats. While I do not discern any 
indications to swing radically to the 
hard-finished goods, it is assured that 
cheviots, which have been preferred 
over all other textures for the past 
two years, are about to decline in 
favor of unfinished worsteds. This 
may be as the first indication of a 
turning from the extremely negligee 
effects in clothing, and as forerunner 
of the advent of a neater and what 
may be termed "stiffer” general treat
ment. Even during the past spring 
season the aim in the most exclusive 
quarters was to have one's clothes 
hang very loosely, almost as if they 
were carelessly tailored. T hat sort 
of thing becomes tiresome particu
larly after the extreme in such a di
rection has been reached. So it L 
only natural that the cloths that 
lend themselves to a negligee air 
should l»e set aside in favor of more 
solid and form-retaining weaves. 
Cheviots cannot be said to have pass
ed out entirely, but they will not be 
quite so sm art for autumn as the un
finished worsteds. Also, we have had 
a surfeit of bright colorings. They 
were to be expected for spring and 
summer this year, after several sea
sons of uninteresting sombreness. 
But autumn regularly brings the dark
er shades to the fore, and we find 
now no exception to the rule. For 
example, the new mixtures are not so 
generously splashed with a variety 
of colors. Perhaps the first choice 
of the patrons of the best tailors as 
evidenced by early selections, which 
have been reflected in the ranges of 
showings, is dark green, with an ad
mixture of other colors in the weave, 
to be sure, but these other colors are 
not so bright or plentiful as to make 
conspicuous. In other words, the
green is what the trade knows as an 
‘'off” shade. The same may be said 
of brown which has not as yet lost 
its standing. In a sense one would 
be justified in calling these favored 
colors plain dark green and plain dark 
brown, for they look so except on 
very close inspection. Then the par
ticular crowd disclose a liking for the 
Glen L’rquhard plaids, which are
formed of dull colors into plaids that 
are scarcely discernible, and the Gun 
Club checks.

All of the cloths I have mentioned 
are in a sense slight variations from 
w'hat fashion ordained for last season. 
In the light of that fact, doubtless the 
most interesting phase of the m atter 
of fabrics for autumn is the introduc
tion of black-and-white materials, not 
the bright contrasty goods we are 
accustomed to see in summer, but the 
less breezy sort in which black is 
dominant. For example, there are 
black cloths with white hair-line 
stripes. Instead of being close to
gether, as in recent seasons, with 
colors in them, these stripes are from 
a quarter to a half inch apart. A par
ticularly fetching material is black 
with broken white stripes that do not 
present a clear line of white, but look 
indistinct, as though partially conceal
ed by the nap of the goods. W hite 
stripes on black, by the way, are the 
only strips endorsed for autumn.

Coming now to the cut and con
tours of lounge suits, I note that we 
are to lean more toward French than 
English effects. I t may be said that 
this is the first season in many years 
in which we have practically ignored 
the English mode. At times we have 
copied it slavishly, and latterly we 
have been simply adapting it. But 
now there cannot be any mistaking 
the fact that Paris wields a greater 
influence than London.

The French Mode Uppermost.
French models show the high waist

line which is made to come about 
three inches above the natural waist
line. The snugness at the waistline 
is very pronounced. The jacket, dou
ble-breasted, closing with two but
tons, is snug all over, in fact, and it 
is so cut that the lower part of the 
front sets more tightly than usual. The 
shoulders are moderately cut, the 
sleeves are narrow, with a narrow 
turned back cuff, the lapels are broad, 
three and three-quarter inches, with 
a peaked notch showing very little 
opening, the three pockets are of the 
patch variety, ample and rounded, 
with false laps to give them a finish, 
and the trousers are narrow and 
straight-hanging, preferably without 
turn-ups at the bottom. The jacket 
measures thirty inches for the man 
of average height—five feet eight 
inches—and the trousers measure 
nineteen inches at the knee and sixteen 
and a half inches at the bottom.

From these details you will see that 
the outstanding characteristics of the 
autumn suit are the tightness of both 
jacket and trousers, the high waist
line of the jacket, the narrow sleeves, 
the broad lapels and the rounded 
patch pockets. Although following 
along French lines so far as possible, 
a touch of the Parisian has been

added which is a bit ultra, even 
for the flightiest of our youngsters, 
in the black boots with white uppers. 
However, if we are going to imitate 
Jean Francais in building our cloth
ing we should not hesitate, I p re 
sume, to accept his judgment regard
ing the accessories.
New Curve to Single-Breasted Jacket.

The single-breasted jacket is simi
lar in general effect, but the from 
edge shows a slight curve starting 
with the collar and running to the 
bottom in front, instead of being 
sharply cut away from the lower but
ton as last season. It is interesting 
to know that the waistcoat closes with 
six buttons, the uppermost button 
showing above the lapels, while the 
lowest button is intended to be left 
unfastened.

It will not surprise me at all if we 
have silk edging on our lounge suits 
during the coming winter. I have 
seen flat silk braid used, but that 
looks impossible.

As to the New Morning Coat.
If there is anyone who believes the 

double-breasted frock coat is still in 
the running, he ought to take up 
some occupation other than that of 
misguiding men as to fashion. That 
garm ent is now worn only by under
takers and backwoods clergymen. 
Perhaps I should not ignore a few 
rural congressmen, who will likely 
observe that other men have been 
wearing the cutaway by the time that 
that garm ent is passing out and will 
shift to it in the fullest confidence 
that “Solomon in all his glory was 
not arrayed like me.”

The cutaway, or morning coat— 
which may be called the latter be
cause it is worn particularly in the 
afternoon!—is usually of black un
finished worsted, but may be of dark 
grey. The autumn model will have 
a narrow silk edging on the coat and 
the side seams of the trousers. How
ever, I do not expect that either braid 
or edging will be used on the morning 
coat the coming winter. For early 
autumn, at least, the waistcoat and 
trousers will be of the same materials 
as the coat.

Box Topcoat Re-appears.
Some of the new topcoats have ap

peared this early. The almost for
gotten box coat of covert cloth is 
appearing in the most exclusive quar
ters, in the darker tans only, and will 
doubtless be a factor until the winter 
models are prepared. Then we may 
expect for evening wear the Paddock 
and the Paletot to revive strongly. 
The familiar Chesterfield will be in 
evidence as the general utility gar
ment. But of overcoats I shall have 
more to say later.—Lovat in H aber
dasher.

The Quiet Man Speaks.
The American truth teller was in 

form. “Talking of ants,” he said, 
‘ we’ve got ’em as big as crabs out 
W est. I guess I ’ve seen ’em fight 
with long thorns, which they used as 
lances, charging each other like sav
ages.”

“They don’t compare with the ants 
I saw in the East,” said an inoffen
sive individual near by. “The natives 
have trained them as beasts of bur

den. One of them could trail a ton 
load for miles with ease. They work
ed willingly, but occasionally they 
would turn on their attendants and 
killed them.”

But this was drawing the long bow 
a little too far.

‘I say, old chap,” said a shocked 
voice from the corner, “what sort 
of ants were they?”

“Eleph-ants,” said the quiet man.
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Advantage of the Ten Cent Candy 
Department.

W ritte n  fo r th e  T rad esm an .
In hundreds and hundreds of stores 

the quickest turning line is that which 
is found in the 10 cent candy counter.

Tn other words, more sales are made 
and more patrons waited upon at this 
counter than at any other department 
of the store.

The buyers are not confined to 
children. Men, women, boys and 
girls—all are patrons, a fact that 
means just this: The candy counter 
has an all pervading appeal—and a 10 
cent candy counter particularly so.

Many merchants have wondered at 
the sudden rise and prosperity of a 
big W estern candy factory, but the 
explanation is simple enough. These 
people simply broke away from the 
beaten path followed by so many mak
ers of high-grade sweets, abandoned 
one pound, two pound and five pound 
boxes, in favor of the same grade of 
goods put up in 10 cent cartons.

The success of this factory has 
created many im itators until 10 cent

grades, and a 10 cent counter appeals 
both to the element that wants a 
small portion of the highest grade 
goods and to the buyers who want 
a “peck” for a dime.

Best of all a 10 cent candy de
partm ent makes children’s trade prof
itable. Every child likes candy. Can
dy and toys are children’s staples. 
E ither they buy these things or 
nothing. Since there are, perhaps, 
more children than adults in your 
neighborhood, it is foolish to allow 
so golden an opportunity for profits 
to escape.
• Candy sells on sight, so that the 
more and the better you display it 
the higher your sales mount.

Candy is an all-the-year line and it 
sells well summer and winter alike.

Right now the 10 cent candy craze 
is at its height and the combined force 
of all the advertising that makers and 
sellers are doing will be a most profit
able force for to link up with your 
business, 
ness.

A department of 10 cent candy (10

The Shizuoka-Ken Tea Guild, of Otemachi. Shizuoka. Japan, an association comprising 
practically all of the native tea interests, has just presented to W. V. Stock. Secretary and 
M anager of the tea house of Renfro Bros. Co., the beautiful pair of Royal Satsume vases 
shown above. The gift was made in appreciation of services rendered to the native concerns 
by Mr. Stock, who is their American correspondent. The vases were brought over personally 
by Hon. Iwao Nishi, Tea Commissioner of Japan, who is now touring this country in the 
interest of Japan teas.

candies can be purchased in thousands 
of stores.

And here's the result: Consumers 
are being trained in the 10 cent candy 
habit. Instead of buying only when 
they can afford a dollar box and then 
eating until they were sick of the 
sight of candy, they now buy a neat 
10 cent bag or box and eat only 
enough to whet the appetite for more.

Chocolates, bon bons, satin finished 
candies, kisses, fruit tablets, m arsh
mallows, taffies and many other kinds 
are now being specialized at 10 cents, 
so that the combined pull of advertis
ing is very considerable.

Ten cent candies cover all vari
eties, so that no one rejects them 
on the score of too narrow a selec
tion to choose from. As already sta t
ed, any kind of candy can be pur
chased at the price.

Ten cent candies include the qual
ity lines, as well as the lower-priced

cents for the pound, the half pound, 
the quarter pound and the carton) is 
a good thing for any store because 
it makes candy easy to sell to all 
classes, ages and kinds of people.

A letter to this journal will secure 
more information on this profitable 
subject. A. Pace.

Objects to Serum in Ham.
Several of the W estern packing 

houses have requested the Iowa State 
Veterinarian to issue instructions 
against injecting hog cholera serum in 
the shoulder or ham of a hog. If a 
hog is sold soon after treatm ent has 
been given and the injection made, a 
blood clot forms in that particular 
spot, according to the statem ent of 
Dr. Jam es I. Gibson.

“The injection just as well can be 
made in less expensive meat,” he said. 
“In the neck or just above the elbow’ 
would do just as well.”

TKgWilliams Gros. Co.
of Detroit

SERVICE
Our aim is to give our customers 

the best service possible. Orders 

are shipped the same day they 

are received. This applies to 

mail and telephone orders as 

well as all others. If you are 

dissatisfied with your present 

service we solicit a trial order.

W o h d e in  (G r o c e r  C o m p a n y

Grand Rapids—Kalamazoo 

The Prompt Shippers
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D R Y  GOODS, I I 
Fk N CY  GOODS NOTIONS!

Best Returns From the Weekly Pay 
Roll.

W ritte n  fo r th e  T rad esm an .
Maybe you are a small merchant, 

located, we will say, at Rural Center, 
and you work in your store yourself 
and employ only one clerk, an all- 
around man who acts as a general 
helper; maybe you are one of the big 
fellows in a large city and have in 
your employ one hundred or two 
hundred persons, including heads of 
departments, floorwalkers, office force, 
salespeople, delivery men, etc.; very 
likely you are somewhere “betwixt 
and between” the big and the little: 
in any case, in every case, one of 
the questions you frequently should 
ask yourself is “Am I getting the best 
possible results from my weekly pay 
roll?”

Economy is nowadays an indispens 
able factor in successful merchandis
ing. Time was when profits were 
large enough to admit of some bad 
leaks in the system and a business 
still make money, but those days are 
over.

Profits are smaller than formerly, 
running expenses necessarily 'large'. 
W hen you consider that the only 
hope for a proper return for the in
vestment of capital and the risk in
volved in conducting a retail business, 
lies in the margin, never wide at best, 
between expenses and gross profits, 
it easily can be seen that any undue 
swelling of the one or shrinking of 
the other may throw the balance the 
wrong way, and cause the yearly sum
ming up to show a deficit instead of 
an increase.

The pay roll, being one of the 
very largest items in the expense 
account and one which (unlike rent, 
which commonly is a fixed quantity,) 
possesses some degree of flexibility, 
requires frequent consideration, and, 
when a change for the better can be 
made, adjustment.

I t can hardly be made too emphatic 
that it is necessary to get the best 
possible returns from the pay roll. 
However by this it is not to be taken 
that any Tradesman reader desires the 
reputation of being, or consistently 
with his own self-respect could be, a 
harsh, grinding employer, or one who 
wants to get good service without 
paying a proper equivalent. By best 
possible returns from the pay roll 
what is meant is simply the best re
sults compatible with justice and fair
ness between employer and helpers.

Perhaps your pay roll is too large 
—you are putting more money into 
the weekly envelopes than your busi
ness will warrant. Then you should 
take speedy steps to reduce it. A 
too-big pay roll may be caused by a

too-easy boss—by a management that 
hires help to sit around and do noth
ing. More often, however, where re
sults do not justify the expenditure, 
the trouble is that the work is not 
systematized and arranged so that the 
employes work to advantage—no 
scientific management is applied. 
Sometimes the trouble may be that 
high-salaried people are kept doing 
work that could be done as well by 
some one else at half the pay.

I t certainly is not advisable, for 
the sake of reducing expenses, to 
put at the dress goods counter or the 
silk counter an inexperienced girl 
who can not possibly earn more than 
$5 or $6 a week. But it is equally 
absurd and a needless waste of mon
ey to set a $25-a-week man to dust
ing shelves and boxes and fastening 
on string tags and pin tickets.

The dry goods business admits of 
the employment of some fairly low- 
priced help, and no dry goods mer
chant should fail to take advantage 
of the situation.

The very cheapest help—the class 
of girl help so much employed in 
10-cent stores, for instance, will not 
answer for the main salespeople in 
a high-class dry goods store. But a 
dry goods store is a place where girls 
and women, from beginners at a few 
dollars a week up to experienced and 
skillful saleswomen, can be employed 
at salaries that are satisfactory to 
them and will not cause the expense 
account to take up all the profits of 
the business. The remedy for a too- 
large pay roll may be a larger propor
tion of the right kind of women 
workers.

I t  is understood of course that the 
larger the number employed the better 
is the opportunity to profit by a tho r
ough division of labor and to untilize 
some very low-priced help without 
lowering the quality of the service of 
the store. If you are at Rural Center 
with only one man as a helper, he 
will have to put on the string tags 
and pin tickets.

Your pay roll may be too small for 
best results. There is a penny-wise 
and pound-foolish kind of economy 
that some storekeepers mistakenly 
practice, laboring under the delusion 
that they are saving money thereby.

Suppose the not uncommon case 
that a business, starting with small 
beginnings, has outgrown the meth
ods of its early days—has enlarged 
faster than the way of taking care 
of it has been enlarged. During those 
first years the proprietor did all of 
the work himself. He still continues 
to do all of it that he possibly can 
—puts in his whole time waiting on 
customers, unpacking goods, and

G loves and M ittens
Our line is complete with 

everything for Boys’ and 
Men' s wear, both in canvas 
and leather, at prices from 
75c to $13.50. W e make a 
specialty of the celebrated 
Asbestal line of horsehide 
Gloves and Mittens.

Mail orders given prompt 
attention.

Grand Rapids Dry Goods Co.
E xclusively Wholesale

Grand Rapids, Michigan

The Standard Line of Gloves and Mittens which 
you will want to see before you buy.

WRITE FOR SAMPLES
WE WILL SEND THEM BY PREPAID EXPRESS

The Perry Glove and Mitten Co. Perry, Mich,

AND COMFORTS
We are headquarters for Bed 

Blankets and Comfortables and 
always carry a complete line for 
hotel, camp and family use. Cot
ton, wool (cotton warp), all wool 
blankets, knotted and stitched 
comforts, prints, satines, silko- 
lines and silk coverings.

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Mich.
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doing whatever comes up to be done, 
and never finds an hour to sit quietly 
down at his desk and plan the work 
for his employes and map out his 
business campaign.

This man has made it a rule to keep 
down expenses, and, in the main, has 
succeeded by following that principle. 
But he carries it a little too far. He 
never has taken on an additional help
er until compelled to do so, and al
ways has kept his working force too 
small for the work to be done. Ac
cordingly, in these busy autumn days, 
every one is rushed to the limit and 
the work balls up.

The buying is not looked after 
properly, particularly the filling up 
on staples as they become low, which 
should be attended to frequently by 
mail orders. “O uts” in the best sell
ing lines are of constant occurrence. 
Sometimes no one can find a chance 
to unpack goods that have gotten in, 
and they stand in the boxes and pack
ing cases for days or even weeks 
when they should be on sale. In 
such ways business that properly be
longs to the place is lost. Often 
goods that are called for are dragged 
hastily out and placed on sale w ith
out being checked and priced. Con
fusing, the making of different prices 
to different customers, and conse
quent trouble are bound to ensue.

In the general mix-up, correspond
ence is not attended to, bills and 
statem ents are not rendered prom pt
ly, and collections are neglected. Tt 
is easy to see that under the prevail
ing lack of system, a dozen big and 
little leaks are costing much more 
than would the additional help needed 
to compass the work properly.

W here say five or six, including 
the proprietor, are struggling along 
and are never quite able to keep up 
with what needs to be done, one com 
petent additional helper, with good 
planning of the work, might revolu
tionize things and make all sm ooth
running and satisfactory, besides add
ing to the actual profits more than 
enough to cover the outlay. Even 
an inexperienced girl at very low 
wages, employed to do simple detail 
work and help keep stock in order, 
could do much toward easing up all 
along the line and prevent a great 
deal of annoying and loss-producing 
confusion and disorder.

As to the moral issue involved in 
employing girls at less than what 
may be called a full living wage, it is 
too big a subject to be discussed in 
this article, and one that seems to 
take on serious aspects only in the 
larger cities. In most of the smaller 
cities and towns there are girls who 
live at home and who are glad to get 
places where they can earn a few 
dollars a week, and, if ambitious, be 
in training for advancement. A job 
at low wages is certainly not more 
conducive to immortality than no 
job at all. Fabrix.

Back to the Land.
City Business Man—At last I ’m rich 

enough to retire from business.
Friend—W hat are you going to do?
City Business Man—I ’m going to 

buy the old farm I ran away from and 
live on it.

Some Opportunities in Children’s 
Clothing.

W ritte n  fo r th e  T rad esm an .
Though a goodly share of the regu

lar dry goods stores handle children’s 
clothing, there are still many mer
chants who fail to see and grasp the 
possibilities awaiting them in this line 
of goods. Even among those who 
have taken up this line, there are some 
who, by reason of half hearted m eth
ods, have failed thus far to realize to 
the full the opportunities awaiting 
them.

Logically, the “children’s depart
m ent” should be a feature—and a 
prom inent one—of every dry goods 
store. As a rule, it is the m other who 
buys the children’s clothing; and in 
the natural order of things, she pre
fers to buy for her children in the 
same place of business where she 
buys for herself. Thus the dry goods 
store which institutes a department 
of this nature possesses a natural ad
vantage decidedly worth considera
tion in appealing to purchasers.

In towns and cities where no dry 
goods store has yet commenced to 
handle children’s ready-to-wear cloth
ing, a big opportunity awaits the first 
innovator who, having carefully stud
ied the subject, takes the decisive 
plunge and institutes a full-fledged 
children’s departm ent with a complete 
and well selected line.

The departm ent is one which re
quires careful study and close watch
ing. For that matter, there is no de
partm ent of the dry goods store which 
doesn’t demand attention just as care
ful and watching just as close. Prof
itable business is not done in these 
rushing days by m erchants who are 
afraid of putting forth extra efforts. 
In return for time and attention, there 
are opportunities, not merely the op
portunities involved in the actual sale 
of the goods handled, but in the bene
ficial effect which such a department 
has upon other lines of trade.

The children’s departm ent which is 
conducted in a slipshod, careless or 
indifferent fashion, and stocked in a 
hit-and-miss way, may not prove very 
much of a business getter, but the 
thoroughly equipped and well man
aged children’s department, in connec
tion with a store which makes a fea
ture of catering to the young people, 
is sure to pull trade. The reputation 
such a store is sure to secure is good 
advertising—worth dollars and cents 
every day of the week.

In the conduct of this department 
—even in a store not fully “depart- 
mentized”—it will usually be found 
advantageous to select one capable 
clerk to make the departm ent his own 
peculiar care. Such a “ department 
head” should be vested with a liberal 
measure of responsibility and requir
ed to make a close study of local con
ditions as they effect his department, 
the lines of goods offered by manu
facturers, and the conditions of trade 
generally. He will, in short, give the 
same attention to his departm ent as 
the head of the business gives to the 
entire store. W ith a capable man 
thus placed in charge, the department 
should make a good showing.

The children’s departm ent should 
be made to appeal, not merely to

mothers and fathers, but to the young 
people themselves. Many ingenious 
methods have been devised from 
time to time to advertise this branch 
of the dry goods store. For instance, 
contests with small prizes offered will 
create much talk among the young 
people. A popular method is to in 
vite school children in a certain class 
to write descriptions of the suit or 
dress they would most like to buy, 
and offer a small prize for the best 
description. Another idea is the se
curing of buttons with school colors 
which are distributed free among the 
children of the various schools and 
which help to advertise the children’s 
department of the store.

In addition, the department should 
be given a regular place in the store's 
newspaper advertising and a fair de
gree of prominence.

William Edward Park.

To argue with a customer is to lose 
him whether his contention is right or 
wrong. An argument never leaves 
either participant good natured.

We are manufacturers of

Trim m ed and 
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.
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Declared the Winner
By

Hardwaremen, M echanics 
Housekeepers 

From Every Standpoint 
Simple - Strong - Easy
DEALERS it will pay you to inves
tigate. We have a premium scheme 
with it that will interest you. 
Mop-Stick and Cloth with each 
outfit.
Michigan Pail-Wringer Company

Saginaw, Michigan

Knowing vs. Guessing
This is the cheese cutter that makes it possible for you to make a profit 

on cheese instead of selling it at a loss, because you don't have to guess at 
the size piece of cheese you cut. Saves you from losing by overweight.

If you want something handsome, something that will draw the trade, 
get in touch with us.

QUALITY? No one questions the High Quality of the SAFE Cheese 
Cutter.

All who have tried it are well pleased and we know you would be.
Put your finger on the leak. Don’t give away profits on cheese.
The best for ten years and the best to-day.
A matchless cutter at a matchless price. Made a little better than 

necessary.
The only inducement for you to buy the SAFE is to better yourself.
May we tell you more about it? Write for prices.

Computing Cheese Cutter Company
Anderson, Ind.
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Preparing Good Copy for Fall Shoe decree, these boots leave nothing to 
Advertisements. be desired by the woman who appre-

Written for the Tradesman. ciates faultless footwear.
T hat’s the only kind of copy the Here’s another motive you can work 

shoe store ought to turn out at any to good advantage: 
time—good copy. But somehow’ it Stylish Footwear for Women
seems to me as if there were several Now Indispensable—
special reasons just at this time why Because the new skirts show more 
newspaper announcements of the shoe of the foot than usual, it is highly im-
store ought to clever, to the point. portant that shoes lie stylishly shap-
and chock full of snap and ginger. ed, of superior leather, and expertly
To begin with there’s a sort of tonic- finished.
ful tang in the air, if the reader will We have just the boots you need t°  
pardon the alliteration. And then we complete that toilette ensemble—those
are just now' at the beginning of a danty, Frenchy creations, built on
new season, and a season that, from long, narrow lines—extremely grace-
the shoe dealers’ point of view, seems ful, and the very latest whisper in
to be full of promise. If many hope- styleful footery.
ful signs do not prove altogether de- They-come in patent and gun metal, 
ceptive, the fall and winter shoe trade with cloth, may kid or gray suede 
is going to be encouraging. And then tops. Price, etc.
consider the extent and variety of the Here's an advertisement in which 
present styles in men’s, women’s and careful fitting is played up good and 
children’s lines! Surely if ever the strong:
advertisement writer of the retad We invite the “hard-to-please” 
shoe establishment had a right to perk woman to this store. We welcome the 
up and turn out fresh and clever copy “difficult foot.’’
for the beguilement of prospective We believe that the comfort, style 
patrons, that time is now! and durability of milady’s shoes de-

1 don’t know what you have been pend very largely upon their fitting
saying, through your newspapers, to qualities.
the people of your community con- Therefore we select shoes that are 
cerning your store and its facilities correctly built, and—we fit our pa-
for meeting the footw'ear require- trons with care.
ments of your people, but 1 do know We propose to build our business 
from my experience as an advertising on good will satisfied customers, 
man that advertising hints and sug- No m atter what foot troubles you 
gestions are usually welcomed by have had in the past, we will end 
people who write advertising copy. them satisfactorily.
And 1 want this departm ent to be And with our beautiful fall foot-
helpful—and just at this time help- wear, you can have the maximum of 
ful to the man who prepares your ad- style with absolute comfort, 
vertising. So I am going to inject Maybe this one will give you a
into this article a good bit of ready- suggestion: 
to-use material for the man who is W hen Dreams Materialize, 
right up against the proposition of Did you ever stop to think that a 
preparing fall shoe advertisements. If beautiful styled shoe is a dream ma- 
there’s anything here you care to use, terialized—actually bodied forth in
„0 to ^  terms of leather?

People who are much interested in We have many such materialized
footwear are interested in fashionable dreams in our ample fall lines of 
wear are interested in fashionable shoes for women, misses and little
footwear. W hether they admit it or folk.
not, most folks like to be up to date Not in many seasons have we such 
in dress. And this desire for up-to- a rich and varied assortm ent of at- 
dateness extends even to their shoes. tractive footwear.
Now is the time to bear down heavi- New, up-to-date models, in tan, gun 
ly on your new and nifty footwear metal and patent boots; all Goodyear
creations. If you've got anything dif- welt soles; button or lace; medium
ferent from the old staple leathers and short vamps—just the sort that
and lasts, speak out now, or forever are going in fashionable centers, 
afterwards hold your peace. You can Instead of talking in more or less 
say it something like this: * general term s about your fall styles,

Our New Fall Boots for Women a good plan now and then is to se-
Are Ready for Your Chosing lect a certain style, give cut and price,
Newr and stunning lasts—shapes and play it up strong. H ere’s the

bearing the season’s new style touch- idea: 
es and effects—await your inspection A Real
and approval. Absolutely correct in (Cut of Shoe.)
every detail and demand of fashion’s English Model.

FOR THE BOY
This Rouge Rex Shoe, 

made in both black and 
tan, is an ideal shoe for 
the boy or youth.

It is solid l e a t h e r  
throughout and put to
gether for service.

Don’t overlook t h e  
boy. He’ll soon be a 
man, and even now his 
needs in footwear re
quire special attention. 
If you satisfy him now 
you’ll have the oppor
tunity to do so again.

Write for samples of 
these shoes.

Hirth-Krause Com pany
Hide to Shoe

Tanners and Shoe Manufacturers 
Grand Rapids, Mich.

Keep to the Front
You can do this with the

The boot that the consumer is talking about.

When the consumer begins to talk the “Live” 
Dealer WILL LISTEN.

Grand RapidsShoe &Tfribber(o.
The Michigan People Grand Rapids
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in flexible gun metal or tan Russian 
calf. This extremely stylish fall boot 
is a sheer delight to those who are 
really shoe particular. Really there 
is something exclusive and classy 
about this faultlessly styled shoe—» 
and you'll agree with us it’s a stun
ning value at

$4.50 the pair.
Or this:

A Dainty Fall Shoe 
(Cut of Shoe.)

in patent coltskin or gun metal calf— 
the prettiest conception for early fall 
wear—a shoe with character, style, 
lit and substantial wear qualities. You 
may travel far and look extensively, 
but you’ll find nothing, superior to 
this beautiful creation.

and the price is only $----- .
H ere’s the dope for an advertise

ment on—
W alking Boots 
for W omen

These boots for real service—for 
wear when there’s a nipping tang in 
the air and slush on the pavements.

These boots have met with the ap 
proval of the most fastidious women. 
Superbly styled in tan Russia or dull 
call, flat flange heels, sunken eyelets 
and tipped toe; an ideal boot for 
street wear, and a big value at the 
price ..........$ ----- the pair.

If there should happen to be a 
paragraph, sentence or even a phrase 
in any of this pre-digested dope that 
you can use to advantage in your ad
vertising, help yourself. Our motto 
should be: More and Better Adver- 
tising, for th a t’s the way to round 
up the fall and winter trade.

Cid McKay.

News Items From the Soo.
Sault Ste. Marie, Oct. 115—Burglars 

entered the feed store of Jos. and 
Wm. T. McLachlan, last week and 
battered the combination of the safe, 
binding they could not get in then, 
they took the knob opener off as well, 
but found that they could not get the 
door open, so went away without 
further damage. It was necessary to 
have a machinest come and cut out 
the hinges and pry the door off in 
order to get entrance to the safe 
which is now practically a total loss. 
No clue to the burglars. Mr. Lach
lan is thinking of putting in a wood
en front door in his new safe, as it 
would be less expensive if they should 
have a return call.

John Werve, one of the butchers 
for the Pittsburgh Steamship Co. 
here, had a narrow escape on Friday. 
While on duty during the night on 
the supply boat, Superior, Mr. W erve 
lost his balance and fell down stairs 
on the boat, severely injuring his left 
elbow, breaking the bone and making 
a very painful wound. From present 
indications he will be laid up for the 
rem ainder of the season. H. Crans
ton, formerly of Flint, has succeeded 
Mr. W erve on the supply boat.

Sid McLachlan, for the past few 
years a resident of kaber, has accept
ed a position as clerk in the store of 
W. H. Murner, at Raber, Sid is an 
old Bay City boy and seems to like 
the Northern country, where he ex
pects to make his future home.

J. McKee, manager for the W. IT.

Murner Lumber Co., at Raber, is tak
ing a va'cation, visiting friends and 
relatives at his old home at Boyne 
City, after having put in a steady 
summer at Raber. It seems like get- 
ing back into the world for him and 
the needed rest is certainly being en
joyed by Mr. McKee. He is shaking 
hands with all the boys on the road, 
as they all know Mac and were glad 
to see him.

A nother famous foot ball game 
took place here last Saturday between 
the Soo high school and the Alpena 
team, which resulted in another vic
tory, the score being 27 to 7 in favor 
of the Soo. It seems remarkable 
that so much interest should be taken 
in a game of this kind. The atten
dance was estimated at 2,000.

One of the most exciting auto 
trips pulled off in the Upper Peninsula 
was made by J. Noble, cigar salesman 
from Cheboygan, and Homer Lindsey, 
the crack shot of the U. P. and Cana
da, representing Morley Bros., and 
another traveling man from the Soo, 
who made the trip overland from De- 
Tour to Raber and return with Jas. 
McDonald, one of the most daring 
chauffeurs in this part of the State. 
Any of the Knights of the Grip who 
have made this trip around through 
the hills within ten or fifteen miles 
of DeTour know what kind of a trip 
it is to make after dark and with the 
fog so thick, that one could see only 
about ten feet beyond the machine. 
It is remarkable that enough of the 
party was left to tell the tale. There 
have been two accidents on the same 
road within the past six weeks. There 
are rocks in the road and boulders, 
seven feet in height, along each side 
of the road, which is called "D eath’s 
gap." Mr. Lindsey sat in the front with 
an automatic shot gun on the way out 
and made a DeTour record by getting 
a crow on the wing while traveling 
forty miles an hour and would have 
held the State championship had he 
not missed three dogs and several 
cows. Lindsey says that his clothes 
are still wet from the fright and anx
iety while traveling through the fog 
and trying to keep the muzzle of the 
gun pointed toward the woods while 
he was holding on for dear life with 
the other hand.

J. Scott, pioneer lumberman of 
Drummond Island, was a Soo visitor 
last week, buying supplies for the 
w inter’s operations. Mr. Scott is in
terested with Salling-Hanson & Co., 
of Grayling, and it is expected that 
there will be a busy season at Drum
mond Island this winter as Johnson & 
Co., of Chicago, are also anticipating 
putting up a large amount of timber, 
besides other smaller jobbers from 
DeTour.

A $2,000 fire visited Brimley late 
Sunday night, burning Alex Clark’s 
hotel, barns and stables and some ad
joining property. A. J. Belanger was

H0N0R61LT
SHOES

THE BIG QUALITY LINE J

so badly burned that he is not ex
pected to live. This is the worst fire 
that has ever visited Brimley and will 
be quite a blow to the town that has 
heretofore been a thriving village.

Wm. G. Tapert.

Enough Said.
Mrs. Cooke had a new servant and 

after the first cake she baked tin' 
m istress went to the kitchen.

"Delia,” said Mrs. Cooke, "your 
cake was very good, but there was 
not enough nuts in it. W hen you 
make another, please remember 1 
like plenty of nuts in the cake.” 

"Well, mum,” replied the girl, "the 
reason 1 didn't put more in was lie- 
cause 1 couldn't crack any more to
day. Indeed, mum, an’ my jaw 
hurts yet from them I did crack. ’

It's the Name that Protects You
“ H. B. HARD PAN”  shoes have been made so 

well and so long that every FARMER, MECHANIC 

or RAILROAD MAN is satisfied with the goods 

shown him if  they bear this name.

They know that the name H. B. HARD PAN is 

a sure protection against inferior leather and poor 

workmanship.

Think what an exclusive agency for this line 

means to you in protection and profit.

THEY WEAR LIKE IRON

HER0LD-BERTCH SHOE CO.
GRAND RAPIDS, MICHIGAN

Rikalog Cruiser

A high cut shoe that 
cannot be excelled for 
either foot comfort, 
water turning power 
or long hard wear. A 
little more m o n e y  
perhaps, but—

R indge, Kalmbach, L ogie & C o., Ltd. 
Grand Rapids, Mich.
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Some Lay Views on Dentists and 
Dentistry.

W ritte n  fo r th e  T rad esm an .
T h at im patiently  aw aited-for earn 

est of g row th  and developm ent, a 
baby’s first too th , is w elcom ed with 
delight l>y proud young paren ts. C o n 
sidered w ith regard  to  the capability 
for causing suffering possessed by it 
and its fifty-one successors, th a t tiny 
pioneer lobe of ivory w hiteness, ag 
gressively pushing its way through 
sore and inflamed little  gum s, m ight 
m ore logically be g reeted  w ith  w eep
ing and lam entation .

T he babies of all ages have howled 
w ith the com ing of th e ir teeth , be
cause of p resen t pain and possibly 
from  infantile prescience of future 
agony. H ow ever, the baby of to-day, 
while he does not cut his tee th  any 
m ore easily than  did his predecessor 
of the past, stands a b e tte r  chance 
of g e tting  along w ith them  through  
life w ith com parative com fort, for the 
a rt of den tistry  has made astounding 
advance in the last few decades, and 
has a tta ined  a perfection  undream ed 
of by our g randfathers. Be it said 
righ t here th a t in dental profession 
the U nited  S ta tes leads the w orld.

T o  offset his m anifest advantages, 
the m odern  infant is due to  put m ore 
tim e and m oney upon his tee th  than  
did the old-tim e baby. Indeed, he 
may well expect, as soon as he gets 
his first little  incisor th rough , to  be 
haled off to  a den tist by his p r o 
gressive m other to have it looked 
after, and a too thb rush  is likely to  be 
th ru s t into his tiny fist long before 
he is able to  use it.

Like alm ost every th ing  else, den
tis try  had its rude beginnings in th* 
rude past. I t  is first alluded to  his
torically  by H erodotus. H ave you 
ever th o u g h t w hat a sm art and busy 
rep o rte r Hierodotus m ust have been? 
He seem s to  have scooped every bit 
of news furnished by the hum an race 
up to  about the fourth  century  B. C. 
W hatever subject you look up, you 
are sure to  find—“T hus and so is first 
m entioned by H erodotus.”

A ttem pts at den tistry  an tedate  even 
his annals. Jaw s in which natural 
tee th  o r carved im itations of them  
were inserted  and retained by gold 
bands affixed to  adjoining sound teeth 
have been found in early E truscan  
tom bs and in the tnoufhs of E gyptian  
mummies.

In the T w elve Tables, the fam ous 
legal code of the ancient Roman::, 
it was perm itted  th a t “if anyone's 
tee th  have been bound to g eth e r with 
gold, it shall not be unlawful to  bury 
him with i t ;” which certain ly  seem s 
no m ore than  fair a fter the poor fel
low had gone to  all th at trouble!

But the science of den tistry , as we 
know it now, is very, very new. T he 
know ledge and use of e lectricity  have 
hardly m ade g rea ter advance in the 
last sixty years than  the m ethods 
for the p reservation , re sto ration , and 
ex traction  of the teeth .

W hen we consider th a t chloroform  
was not discovered until 1831 and tha* 
local anaesthetics did no t come in to  
use until m uch m ore recen tly ; th a t 
up to  1855 gold was used sim ply to 
p lug cavities and th at no a ttem p t w a- 
m ade to  build out and resto re  lost 
po rtions of tee th  w ith it; and th at 
w ithin the m em ory of persons now 
living d en tistry  could not be classed 
as a separate  profession  but was 
practiced m ainly by physicians as a 
side issue, and by them  chiefly in the 
way of relieving diseased and suffer 
ing tee th  by ex trac tin g  them  with a 
barbaric  im plem ent called a tu rnkey : 
when we think of all these th ings we 
pay a hearty  trib u te  of adm iration  to 
the surpassing  g rit of those o ld-tim 
ers, and we are ready to  rem em ber 
w ith p roper g ra titude  the m ercies 
which we of to-day enjoy, and to sub
m it m ore resignedly  to  the drilling 
and tam ping  and scouring  th a t our 
den tists  find necessary  to  keep our 
incisors, canines, bicuspids and m olars 
in order.

I have a friend w ho has spent her 
life in quite a num ber of cities and 
tow ns d istan t from  one ano ther, and 
whose teeth  are of the kind th a t re 
quire frequent a tten tion . In  conse 
quence she has been com pelled to  
change her den tist often  and can 
count up som e tw en ty  different p rac
titioners who have done w ork for her. 
She is fam iliar w ith every grade of 
dental outfit. She can p icture the 
im provised office in a backw oods vil
lage w here a den tist from  some o th er 
tow n com es in for a day or tw o each 
m onth, screw s an iron headrest to  a 
com m on arm chair, places a cuspidor 
on the floor a t the side, and begins 
filling, ex tracting , or tak ing  im pres
sions, as the case m ay be, for his pa
tien ts who have come in from  the 
surround ing  co u n try  for his m in istra 
tions. She can describe as m inutely 
the up -to -the-m inute  dental suite, 
w ith its e legantly  furnished reception 
p a rlo r and its w hite-tiled operating  
room , w ith all the latest appara tus 
for sterilization , and every appliance 
spick and span and san ita ry  in the 
h ighest degree—w here im agination 
can hardly  conceive of a m ore perfect 
equipm ent, and the charges are ac
cording.

H aving becom e quite a conno is
seur upon the  subject, my friend has 
form ulated  w hat she calls the four in
fallible te s ts  of a good dentist. H e

who can m eet these, though  he be a 
hum ble b ro th e r of the backwoods, 
is w o rth y ; while he who falls sh o rt 
in any one of them , though  he be 
graduated  from  a dozen schools and 
have the finest room s and the  m ost 
expensive instrum ents, is unw orthy, 
and will w aste his p a tien ts’ tee th  and 
cause suffering th a t is unavailing.

My friend m aintains th a t a den
tis t should be a m an of conscience. 
T here  is a righ t and a w rong  in th ings 
dental. T he p a tien t does no t know  
w hat ought to  be done, and often  
is inclined to  tem porize and w ant 
freedom  from  annoyance and pain at 
the price of fu ture  well-being. N ot 
in frequently  it would be for the d en 
tis t’s financial in te res ts  to  hum or the 
p a tien t’s w ishes and no t insist upon 
tho roughness and efficiency. H ere  
is w here the s te rn  and un re len ting  
professional conscience should decide 
the issue.

Jud g in g  from  her own wide ex 
perience, my friend holds th a t the 
follow ers of the dental profession  are 
conscientious in a rem arkable  degree. 
O f the score w ho have practiced  on 
her teeth , she feels th a t all but two 
o r possibly th ree  “have done the best 
they  knew .”

My friend’s second criterion  is th a t 
by n a tu re  and by education  a den tist 
m ust be a physician. H e should have

the passion  for healing, for resto ring , 
for conserving the pow ers of the hu
m an body, to g e th e r w ith the acum en 
in diagnosis, th a t are the sine qua non 
of the good doctor. Iu irther, to  make 
him a safe and tru s tw o rth y  p rac ti
tioner, he should have a thorough  
know ledge of the hum an body and of 
the various prophylactic , rem edial, 
and anaesthetic  agen ts th a t he is al
lowed to  employ.

My friend’s th ird  shibboleth is that 
a d en tist m ust be a natural m echanic. 
H e m ust have the kind of mind th a t 
had he not been a dentist, would have 
m ade him a capable blacksm ith  o r a 
skillful w atchm aker or a proficient 
civil engineer. T he m an who can do 
good filling and bridge w ork in the 
mofltli, could, had he d irected  his 
energ ies differently, tunnel m oun
tains o r b ridge rivers successfully. He 
m ust have a quick and sure percep
tion of w hat can be done and w hat 
can ’t be done under given circum 
stances, and m ust possess a readv 
ingenuty  in overcom ing surm ountable  
obtacles but m ust not a ttem p t im 
possibilities. Some d en tists  who are 
good safe m en in o th er respects fall 
sho rt in m echanical ability.

T he  fo u rth  is th a t a den tist m ust 
have steady, w ell-con tro lled  nerves 
and a t least a fair degree of physical 
health  and streng th .

Advertised G oods A re 
W inning all the T im e

■W E N T Y  years ago the grocer’s 
clerk had a much harder job selling 
goods than the grocer’s clerk of today.

In those days everything was sold in bulk 
— package goods were unknown. Uniform 
standards of quality in foodstuffs were rare.

The best selling arguments the clerk then had 
were that the goods were reasonably fresh and 
the price low. Selling arguments today for the 
same classes of goods are innumerable.

This modem selling marvel has 
largely wrought by national advertising.

been

National Biscuit Company products in the 
famous In-er-seal Trade Mark packages and the 
familiar glass front cans were among the real 
pioneers in this forward movement. Grocers 
found them easy to sell. N. B. C. advertising 
told the consuming public about the freshness, 
the goodness, the uniformity and quality of 
N. B. C. products. The desire for the goods 
was created and the selling was made easy.

NATIONAL BISCUIT 
COMPANY
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So m uch regard ing  the ind ispens
able qualifications and personal m ake 
up of the reliable dentist. “T h ere  is," 
m y friend adds, “still an o th e r quali
fication, not essential to  a d en tis t’s 
doing good w ork, bu t essentia l to  his 
g e ttin g  any considerable am oun t of 
w ork  to  do. H e  m ust be clean— ex- 
quisitively tidy  in person and fas
tidiously neat as to  office and ap 
pliances. A m an slovenly in d ress 
and even d irty  m ay do w ork  th a t will 
last well and be sa tisfac to ry  in every 
way, bu t the b e tte r  class of p a tro n s 
will not go to  such a one a second 
tim e if they  can avoid it.”

If w ith all else a den tis t can bring  
to  his vocation th a t in tuitive percep
tion and know ledge of hum an na
tu re  th a t will enable him to gain the 
tru s t and confidence of his p a tro n s; 
if he can soothe and stren g th en  w ith
out unduly exhausting  h im self w ith 
sym pathy ; if he can be gentle  and at 
the sam e tim e quick, speedy w ith no 
suggestion  of haste  o r h a rshness; if 
he has a s tro n g  personality  th a t can 
th row  an ever so slight and wholly 
beneficent hypnotic  spell over his pa
tien t for the tim e being—his success 
in his chosen calling  is assured . A 
den tis t shoidd have the iron hand in 
the velvet glove, and the velvet glove 
should have an especially long nap.

A d en tis t’s tem peram en t is shown 
to a g reat ex ten t by the m anner in 
which he adorns his w aiting  room  and 
office. T h e  callous b ru te  who has no 
feeling for his p a tien t will m ake a 
g rea t display of ex tracted  tee th  an I 
of upper and low er p lates, perhaps of 
a size for g ian ts ra th e r than  men, and 
will post up such m ottoes as “Be glad 
you’re alive.” T he  den tist of sensa- 
bility, on the con trary , w ants his pa
tien ts to  fo rget their troubles w hen
ever they  can. Som e such, being  m en 
of taste , adorn  th e ir w alls with really  
exquisite  w orks of a rt, and have ra re  
and in te res tin g  curios and bric-a-brac 
to occupy the a tten tio n  of the w aiting 
pa tron . E ven the cheapest copies of 
“A Y ard of R oses” and “ P h a rao h ’s 
H o rses” are  p referable to  p ro fession 
a l trophies.

In large cities m any d en tists  now 
specialize, devoting  them selves w h o l
ly to  som e one of the  th ree  g reat 
b ranches of the profession—e x tra c t
ing, chair den tistry , or labo ra to ry  
w ork. T he o r th o d o n tis t s tra ig h ten s 
crooked or irreg u lar teeth.

A m ong conservative p ersons there 
is a s tro n g  tendency to  stick to  their 
old dentist, and it not in frequently  
happens th a t the sam e m an will care 
for a perso n ’s tee th  tw en ty  or th irty  
years o r even longer. T here  are peo
ple, how ever, who prefer com parative
ly young p ractitioners , claim ing th at 
a d en tist is b e tte r  a t thirty-five o r fo r
ty  than  afterw ard . T h ey  aver th at 
the young m an is apt to  be s tro n g er 
and m ore tidy than  the o lder one, and 
b e tte r  up on the la test m ethods in 
the conservation  of the teeth . M uch 
depends upon the  individual. Some 
old d en tists  keep w onderfu lly  well 
ab reast of the tim es professionally .

Som etim es I ask the question, W hy 
are den tists?  T h a t is, w hy are any 
young men, b rig h t and capable enough 
to  gain en trance to  a dental college, 
w illing to  take a long and expensive

course of study  and tra in in g  in o rder 
to  learn  an arduous profession  w hich 
no one p re tends to  p ractice  with 
pleasure o r enthusiasm ? W hy  are 
they  w illing to  do all th is fo r the 
ra th e r puny rew ards w hich th a t p ro 
fession has to  offer? A few d en tists  
have g o tten  rich from  royalties and 
profits on inventions and prepara tions 
th a t have gone into extensive use. 
T hese  are  exceptional cases. In  the 
regu lar practice of his vocation, no 
d en tist can hope to  becom e w ealthy— 
a com petence is the  m ost he can ex
pect to  obtain. T he large  fees th a t 
are cheerfully  paid the successful law 
y er o r doctor are no t for him, it m at
ters  not how  skillful he m ay becom e. 
I t  is a m a tte r  of day’s w orks—fairly 
well paid day’s w orks if he is popular 
and successful—but still day’s w orks 
to  the end.

A den tist p ractically  never becom es 
fam ous, and while usually  respected  
seldom  a tta in s  to  m uch influence in 
the com m unity in w hich he lives. T o  
o th er d raw backs m ust be added the 
facts th a t the average w ork ing  life 
of a d en tist is only tw en ty  years, th at 
ow ing to  the  in tense s tra in  to  which 
he is subject he is especially liable to 
nervous breakdow n, and th a t m em 
bers of the profession  are so frequen t
ly sued for alleged m alpractice, that 
it is not uncom m on for a den tis t who 
has accum ulated any p ro p erty  to  have 
it placed in his w ife’s name. W hen  
all these th ings are considered  it is 
indeed s trange  th a t th ere  never seem s 
to  be any scarcity  of dentists, and in 
som e localities the  profession  is con
sidered overcrow ded.

P erhaps the  only answ er to  the 
question, W hy  are den tists?  is that 
the  sam e M ind th a t gives us teeth  
provides also th a t there  alw ays shall 
be a sufficient num ber of m en willing 
to undertake  the disagreeable and re 
pulsive w ork  of tak ing  care of them .

Quillo.

The Delivery Boy.
H e h a s te n s  on h is  m o rn in g  round, 

R e tu rn in g  to  th e  g ro ce ry  door;
T h e re  is b u t one he c a res  to  g re e t—

T he l ittle  c le rk  w ith in  th e  s to re . 1

O nly to  see  h e r  face  ag a in —
To p lace an  o rd e r  in  h e r  h an d —

P e rh a p s  etxchange a  w ord  o r  tw o—
Such b liss do lovers  u n d e rs tan d .

A nd y e t he  w o rsh ip s  h e r  a f a r —
A  busy  l ittle  m aid  is sh e ;

A w idow ed m o th e r  sh e  su p p o rts ,
A nd h a s  no tim e  fo r  coquetry .

She no tes  h is  easy , c a re le ss  w ays,
H e  sees n o r  feels th e  need  of w o rk ;

H e r  good opinion he  desires—
She p u ts  h im  dow n a  firs t-c la s s  sh irk .

Id ly  h e  s ta n d s  a n d  sees h e r  w ork ,
M oving a b o u t w ith  e ase  a n d  g race ;

N o r th in k s  to  lend  a  he lp ing  hand . 
T hose heav y  sack s  to  p u t in  place.

H e r w ork  com plete, she  m ee ts  h is  gaze, 
A nd p le a sa n tly  inc lines h e r  head .

H e  w a its  to  h e a r  som e te n d e r  w ord— 
“ D eliver th is ” w as  a ll sh e  said .

Dove, ev e r blind, sees no reproof,
H idden  b e n ea th  th e  sw ee t com m and

H e r q u a in t re se rv e  b u t sp u rs  h im  on— 
H e y e t w ill g a in  h e r  h e a r t  an d  hand !

H e  hopes som e d ay  to  ow n a  s to re — 
W ith  h e r  to  help, th e  w ay  is  p la in —

A life  of ease  he th e n  m ay  lead, 
P e rh a p s  a  com petence  m ay  ga in .

H e r  w o m an ’s  h e a r t  re sponds to  love, 
Y et re aso n  ru le s  w ith  g en tle  sw ay ;

W ho sh a re s  h e r  life  m u s t m an ly  be, 
A nd  b ra v e  a n d  tru e  in  ev ery  w ay.

A f ittin g  tim e  w hen  few  a re  in—
H e h a s te n s  h is  a rd e n t love to  speak!

All th e  em otion  sh e  b e tray s  
Is  fa in te s t  b lu sh  on e ith e r  cheek.

“ M y p a re n ts , d ear, w ill w elcom e you, 
’T w ill b e  o u r  hom e, w hen  w e a re  wed,

Oh, le t  m e ta k e  you th e re  to -d a y !” 
“ D eliver m e!” w as a ll sh e  said.

Save Your Eyes!
Enjoy Good Light

Rayo lamps shed soft, mellow, steady light. No 
glare or flicker to strain the eyes. Best for 
reading. Best for studying. The best lamp in 
the world, as is proven by more than three 
million of them now in use.
See the above-illustrated model at your dealers.
Get our booklet, illustrating and describing them.

For best results use Perfection Oil

Standard Oil Company
Chicago, Illinois

(AN IND IA N A  C O R PO R A TIO N )

J & x y b

Lamps

Coffee
Boston Breakfast Blend

Always Uniform 
Exceptionally Good 

Blended by an Expert

J U D S O N  G R O C E R  C O .
The Pure Foods House 

GRAND RAPIDS, MICHIGAN
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Foster, Stevens & Co.
Wholesale Hardware

M ich igan  R e ta il H a rd w are  A ssocia tion .
P re s id e n t—F. A. R echlin , B ay  C ity.
V ic e -P re s id en t—C. E . D ickinson. St. 

Joseph .
S e c re ta ry —A rth u r  J . Sco tt, M arine  

C ity.
T re a s u re r—W illiam  M oore, D e tro it.

Clerks Who Have Risen to Be Store- 
Keepers.

H'e was just an ordinary clerk and 
lie got $15 a week in the Big Store, 
that being the name it went by among 
the other hardware stores of the city.

H e had an o rd inary  job in the m is
cellaneous and w as rem otely  d iscon
nected from  the dignified and learned 
departm ent of builders' hardw are, on 
which the store  prided itself as som e
th ing  which m ight he only flossy now, 
but was going to be the best ever 
when it got good and going.

T he head of his departm en t noticed 
him only to  tell him to get a move 
on, and the head of the sto re  never 
noticed him even for that.

W hen he was crowding thirty, he 
came to the conclusion that the only 
human person. outside of himself, 
who did notice him was a certain 
girl whom he had reason to believe 
the finest little woman in the world. 
Soon afterward he backed his opinion 
of her to the full extent of his wages 
and as much of his credit as was good 
on the local installment plans.

Their bliss lasted until the baby 
was born and then got a second lease 
of life that endured up to the baby’s 
first summer. After that, mere hu
man anxieties began to do their cruel 
work, and Bill, as he had long been 
familiarly known to those who didn't 
notice him as well as the one who 
did. learned what it meant to dread 
a baby’s second summer on the limp 
strength of $18 a week, the salary to 
which a careless Providence had rais
ed him when the Big Store heard he 
was married. W hen the raise came, 
he imagined Providence was very 
thoughtful; but later he realized that 
it was merely the carelessness which, 
recalling his existence after years of 
forgetfulness, as nonchalantly forgot 
him again.

It may be surmised from this that 
Bill had never tried very hard to at
tract the attention of either Provi
dence or the Big Store: and that sur
mise should rank next only to the 
guess of the shrewd gentleman who 
suspected there must be a nigger in 
the wood pile.

A fter the baby’s advent. Bill did all 
in his pow er—inclusive of imbecile 
language and m idnight prom enades— 
to a lte rna te ly  a ttrac t and d is trac t the 
a tten tio n  of the baby: and neces
sarily he did even less than  before to  
draw  the a tten tio n  of the  store. T he 
head of the departm ent, being a fam i
ly m an himself, d idn 't blam e Bill

much; but, being also head of the de
partment, he didn’t strain his author
ity with the store to get Bill another 
raise in wages. I t’s a careless world, 
if you don’t keep kicking it.

The doctor told Bill's wife and she 
told Bill, that the best thing for the 
b a b y  would be to pass its second 
summer in the country.

“1 hese doctors are darned unrea
sonable,” Bill commented. “W hy 
didn't he advise something cheap and 
practical, like Palm Beach?”

Yet it happened, just then, that he 
saw the advertisements of a suburban 
home company, offering acre lots a 
few miles out to genuine home seek
ers at. the trivial price of only $.300, 
pay $50 down and the rest on reduc
tion mortgage. He went out to look 
at those lots and found they were 
handsomely covered with second 
growth chestnut and had cost the 
prom oters $45 per acre for the whole 
tract. So, with his eyes wide open 
like the rest of the home seekers, he 
bit. This shows the power of pub
licity.

Bill was not one of your assertive 
natures, so he had to crowd his cour
age pretty hard, a few days after
wards, to use his nodding acquain
tance with one of the customers for 
builders’ hardware» But, with the 
baby’s second summer in mind, he 
did it.

fie  explained what he wanted to do 
—to have ready, by the following 
spring, on his acre lot a log cabin 
bungalow, built of the second growth 
chestnut, that would be comfortable 
for his wife and his baby; and he 
wanted to do it all with his own 
fair hands, because he hadn’t the 
money to hire those of brawny and 
expensive labor.

"If you ain’t a chump, you’re a 
hero,” remarked the builder. “A ny
way, you’ve got the spunk that'll 
make any man help you. Wade right 
in, and come to see me every time 
you need advice. F irst thing you do, 
get your trees down just where you 
want to build and don't cut down any 
more than you need for a small bun
galow. I ’ll give you a plan tha t’ll do 
for a few years, but it’ll be one 
you can add to when you want to 
spread later. Some day I’ll run out 
there and start you off right.”

Bill was overwhelmed with g rati
tude: but lie managed to stammer an 
acknowledgment inspired by the 
builder's concluding promise:

“Why, say. if you will come out, I 
know a lot of fellows who’ve bought 
around me and I could introduce you 
to them. You might pick up some 
business among them if you cared to. ’

"Any of them built yet?”

157-159 Monroe Ave. :: 151 to 161 Louis N. W.

Grand Rapids, Mich.

Stock up on

Guns and Ammunition
Be prepared for

Hunting Season
W e carry

Remington and U. M. C. 
Fire Arms and Ammunition

Winchester
Fire Arms and Ammunition 

Stevens’ Guns

Michigan Hardware Company
Exclusively Wholesale

Cor. Oakes and Ellsworth GRAND RAPIDS, MICH.

H. Eikenhout & Sons

Jobbers of Roofing Material
GRAND RAPIDS, MICH.

We carry a large stock of roofings, roofing materials 
and building papers.

Use Tradesman Coupons
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“No. I ’m the first. I ’ve got to be.”
“Lead me to it,” exclaimed the 

builder. “I ’m going to make you a 
present of the mill work for your 
whole bungalow."

The next thing Bill did was to rent 
an empty tenant house on a farm near 
his acre lot. T hat put him, his wife 
and baby on the ground. He bought 
his tools at the Big Store because he 
could get them at cost prices.

The Saturday half holiday wasn't 
quite done with when he began, so he 
made a lot of progress before cold 
w eather set in. For the first time 
in his life, he developed an enthusi
asm. He talked bungalow to every 
man in the Big Store. He talked it 
morning, noon and night. He even 
had the nerve to talk it to the head 
of his department, and to the head of 
the builders’ hardware; and once, on 
an occasion of great enthusiasm and 
great daring, he actually told the 
proprietor that the handsomest mod
ern style of architecture, next to the 
Capital at W ashington, was the log 
cabin bungalow, if you only treated 
it artistically along Colonial lines.

Of course, what happened had to 
happen. He became Bungalow Bill, 
and acquired a standing in the Big 
Store right off the bat. It was mostly 
a derisive standing; but nobody after
ward would ever fail to take notice 
of him.

His natural shrinking violet d ispo
sition resented the notoriety that be
fell him. and sometimes, when he 
hurled their derisions in their teeth, 
he was led into argum ents that were 
purely professional—discussions over 
the relative merits of builders’ spec
ialties and the various items whose 
common ground is the home-builders’ 
practical application of tools.

One day—it was shortly after Bun
galow Bill had moved into his log 
cabin bungalow and his friend, the 
builder, had contracted to put up a 
score of other homes more pretentious 
than his—the head of the builders’ 
hardware got sore on him.

"Look here,’’ remarked that author
ity. “You think you know so much 
about my line, suppose you get trans
ferred and give me a lift here. You’ve 
been dogrobbing around this store 
long enough to have a better job, 
anyway; and I ’ve been fooling my 
time too long on a department tha t’ll 
never amount to a hoot. Tf you can 
fit in here well enough to do esti
mates, I ’ll apply for my old place as 
assistant in the miscellaneous.”

“I ’ll go you in a minute,” answered 
Bungalow Bill.

lie  went. It was three months 
before the head of the builders’ hard
ware could make his own change; 
meanwhile, Bill had not only m aster
ed the profundities of his new job, 
but he had put his builder friend to 
work bringing him in new trade.

Inside of a year the builders’ hard
ware, from being merely flossy, had 
grown to be what the owner of the 
Big Store had always expected to it. 
A man who knew builders’ hardware 
was running it this time.

Bill was thinking of starting a store 
of his own, with his specialty for the 
backbone, when the head of the Big 
Store who now seemed to have a

sort of x-ray on all Bill’s thoughts 
and purposes, called him into the of
fice.

“Bill,” he observed, “if I were you 
I wouldn’t go ahead with any plans 
for independent business.”

“W hy—ah—” Bill began.
“T ut!” interrupted the head of the 

house. “I ’m on; and I think you’d 
make good. But wouldn't you rather 
try your hand at being store mana
ger here? I think I’ll have the place 
ready for you by the first of the year.”

Bill blames it on the baby; but the 
Big Store is sure it was the bunga
low. Camillus Phillips.

Doings in the Buckeye State. 
W ritte n  fo r th e  T rad esm an .

In addressing the Young Men’s 
Business Club of Columbus recently. 
Col. E. S. W ilson said: "Stand by the 
law. Fight dishonesty. Don’t argue, 
but act. Keep sober. Don’t let brass 
bands and popular prejudice distort 
the judgment. Don’t be shrewd—the 
shrewd man overreaches his friend; a 
gentleman is not shrewd. Live pure 
lives and insist on purity in your city 
administration.”

Complaints of telephone service in 
Cleveland have now taken the form 
of a demand for a sweeping investiga
tion of all Bell and Morgan inde
pendent properties in Ohio by the 
Public Utilities Commission.

The haberdashery business of A. 
M. Smith & Co., at Columbus, has 
been purchased by the Fred L. Schlot- 
man Co.

Bankers of the State are authority 
for the statem ent that Ohio farmers 
are engaging in stock feedings on a 
larger scale than usual, stimulated by 
the high price of meat.

The Union County Telephone Co. 
has started suit at Bellefontaine, ask
ing $10,000 damages from the United 
Telephone Co., alleging failure of con
tract in the purchase of the former 
company.

No intoxicating drinks may be serv
ed on railroad trains in Ohio after 
Nov. 4, according to a recent ruling 
of A ttorney General Hogan.

Dayton is receiving preliminary 
plans looking toward flood prevention. 
So far all plans suggest the building 
of reservoirs and the cost is roughly 
placed at $10,000,000.

Historical Note.A small boy handed in the follow
ing on an examination paper in U nit
ed States history:

“General Braddock was killed in the 
Revolutionary war. He had three 
horses shot under him, and a fourth 
went through his clothes.”

W HY NOT HAVE BEST LIGHT ?
S te e l  M a n t l e  B u r n e r s .  O dorless B 

Sm okeless. .Make coal o i l  p roduce gas—3 
tim e s  m ore l ig h t .  A t dea le rs  o r  p repaid  by

Steel Mantle Light Go. Street Toledo, 0.
The Ad Shown Above

Which is running in a large list of select pub
lications. will certainly send customers to 
your store. If you are not prepared to supply 
them, you had better order a stock of our 
Burners at once. Accept no substitutes. The 
genuine is stamped “ Steel M antle, T o ledo , 
O hio.” If your jobber doesn't handle them, 
send us his name, and we will make quota
tions direct to you. Sample Burner mailed 
for 25 cents.
ST E E L  M A N T L E  L IG H T  CO M PA N Y  

310 H uron  St. T o ledo . O hio

J i m  Percheron Collars
ThC Famous “SUN-BEAM” BRAND

mmss=- ▼* *oc • nAN* . ^ —- ""***"""* ""—" " * " *  — — ■ , n i - i i — —■

Sun-Beam PERCHERON Collars are properly fitted, and will do away with sore necks. 
I t  fits the collar bone, will not chafe or irritate as the straight collars do. The Percheron is 
scientific in construction.

Let us send you particulars. Why not?

Brown & Sehler Co.
Home of “Sun-Beam" Goods Grand Rapids, Mich.

Reynolds F lexib le  Asphalt Shingles
H AVE E N D O R S E M E N T  OF L EA D IN G  A R C H IT E C T S

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware of Imitations. Ask for Sample and Booklet. 
Write us for Agency Proposition. Distributing Agents at

Detroit Kalamazoo Columbus Youngstown Utica MilwaukeeSaginaw Battle Creek Cleveland Buffalo Scranton St. PaulLansing Flint Cincinnati Rochester Boston Lincoln, Neb.Jackson Toledo Dayton Syracuse 
And NEW YORK CITY

Worcester Chicago

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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Grand Council of Michigan U . C. T .
G rand  C ounselor—E . A. W elch , K a la 

mazoo.
P a s t  G rand  C ounselor—Jo h n  Q. A dam s, 

B a ttle  C reek.
G rand  Ju n io r  C ounselor—M. S. B row n, 

Saginaw .
G rand  S e c re ta ry —F red  C. R ich ter,

T rav e rse  C ity.
G rand  T re a s u re r—H e n ry  E . P e rry , D e

tro it.
G ran d  C onducto r—W . S. L aw ton , G rand  

R apids.
G rand  P ag e—F. J . M ou tle r, D etro it.
G rand  S en tin e l—Jo h n  A. H ach , J r .,  

C oldw ater.
G rand  C h ap la in —T. J . H an lon , Jack so n .
G rand  E x ecu tiv e  C om m ittee—J o h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E ach ro n , D e tro it; J a m e s  E . B u rtle ss , 
M arq u e tte ; L. P . T hom pkins, Jack so n .

Michigan Knights of the  Grip, 
P res id e n t— F ran k  L. D ay, Jack so n . 
S e c re ta ry  an d  T re a s u re r—W m . J .  D ev- 

e reaux . P o r t H uron .
D irec to rs—H . P . G oppelt. S ag in aw ; J .

Q. A dam s, B a ttle  C reek ; Jo h n  D. M ar
tin , G rand  R apids.

. Michigan Division, T . P. A. 
P re s id e n t—F red  H . Locke.
F ir s t  V ic e -P re s id en t—C. M. E m erson . 
Second V ic e -P re s id en t—H . C.| C ornelius. 
S e c re ta ry  a n d  T re a s u re r—Clyde E. 

Brow n.
B oard  of D irec to rs—C has. E . Y ork, E. 

C. L eav en w o rth , W . E . C row ell. L. P . 
H adden , A. B. A llport, D. G. M cL aren , 
J . W . P u tn a m .

Chirpings From the Crickets.
Battle Creek, Oct. 13—This letter 

is written on the thirteenth day of 
the month and the thirteenth year of 
the century hut, like Eva Tanquay, 
“ I don't ca re /’ The figure thirteen 
has no terrors for me and when 1 look 
back and think I know the price of 
beefsteak and the cost of a child’s 
winter coat did not look as big to 
me when 1 was thirteen as they do 
now. Superstition is a condition of 
the mind. Think right, do right and 
keep busy with honest effort and you 
won’t care whether the cat is black 
or white, whether you walk in front 
or under the ladder or whether it is 
the thirteenth or any old date.

C. W. Post, the local food magnate, 
put up $500 for the citizens who had 
the best kept lawns and flowers. Our 
Bro. John Q. Adams captured a $25 
cash prize and Bro. M. L. Blakeslee 
received a check of $12.50.

Some few weeks ago in these col
umns the writer spoke of the beauti
ful lawns of Brothers Adams and 
Blakeslee and the fact that the judges 
picked these two lawns as prize win
ners shows me that besides being able 
to tell a marshmallow from a gum- 
drop and a Ford from a Packard, T 
also know a good lawn when 1 sec 
it. I thank you. John and Mark 
hardly know what to do with the 
money.

A local brother met a brother from 
Ohio last week who had had a long 
run of hard luck. He had left home 
and a sick wife with as little money 
as he could possibly travel on. While 
in this vicinity his firm went broke 
and he was without funds or position.

He met a brother wearing the button 
and got in conversation with him. 
The result was that the local man’s 
home was thrown open to the Ohio 
boy, the phone was used and next 
day car fare was handed the strange*" 
and he went on to Jackson, where a 
position awaited him. Such is U. C. 
T.ism and as long as a man is a man, 
he can join and be one of us. As 
long as a man is a man he can always 
find a helping hand extended. We all 
have our ups and downs, but by living 
a good clean life you will unconscious
ly make friends and admirers who 
will assist you just when their help 
is fully appreciated. We don’t envy 
a man- his good paying position. I t ’s 
his happy disposition, his true man
hood and host of friends that makes 
a man a success. These qualities 
money will not buy.

Hotel proprietors and managers are 
warned to give up the roller towels 
and substitute the individual ones, 
as the law has been in force for more 
than sixty days and inspectors are 
now making the rounds.

Morris Russell is covering territory 
for the American Ammonia Co.

Saturday afternoon, Oct. 18, at 3 p. 
m., the local Council will hold its 
business meeting. We will have can
didates to lead through the dark can
yons. We trust you men will kindly 
bear in mind this afternoon session 
and make a point to be in attendance. 
At 7 sharp, Saturday night, Oct. 18, 
in the Council rooms, No. 253 will be 
host to the boys and their families. 
This will be started off with a sup
per, after which we will play cards 
and have a general good time all 
around. The committee in charge 
has spared no money, time or pains to 
make the affair as enjoyable a one 
as we ever have had and we want all 
you boys and your wives and children 
to come and dine and play with your 
friends. Bring a prospective candi
date and his wife and help show him 
why he should join our big, happy 
circle. Help us get out the boys who 
think they are so busy they can t 
come. We will especially be pleased 
to see visiting brothers who might 
be in our city.

The wife of Bro. John Smith is 
very ill at her home in this city. Bro. 
Smith is with the W abash Baking 
Powder Co. and is a member of one 
of the D etroit councils.

Bro. Orin J. W right, who has suc
cessfully conducted a large grocery 
and general merchandise business at 
Urbandale for the past two and -t 
half years, has sold his stock to John 
Gould. Orin is a form er road sales
man and has again demonstrated the 
fact that a road man can make good

in a retail way. The training a man 
receives on the road is a great asset 
and the experience can always be 
turned to a profit. Bro. W right and 
wife have been tied up very close 
while in the retail business, but have 
kept in touch with the Council and 
its doings. Orin is undecided regard
ing his future work, but we hope he 
and Mrs. W right will continue ío 
make Battle Creek their home. Orin 
will be missed by the boys who call
ed upon him, as he was always con
genial and a square dealer. W e all 
wish you success in the future and 
want to see you and the Mrs. Satur
day night at 7 sharp.

Norm and his committee of good 
feeders met Saturday night at 8 
o’clock in the A thleston Club rooms 
and perfected the menu and pro
gramme for the 18th of October. Out 
of respect to Geo. C. Steele’s palate, 
we drew a heavy blue line through 
one item on the list—sauer kraut. By 
the way, after our business was out 
of the way, we had a nice social ses
sion which each man felt in a person
al sense. Topics were brought up and 
discussed in a way peculiar to men 
who understand each other and have 
explicit confidence in each other.

W e have a former member of our 
Council who has been expelled. This 
man persists in wearing the button 
when on the road. W hile in this 
city he keeps it off his coat. He is 
being watched and he is inviting trou
ble for himself. I hope the party 
reads this and takes warning.

Past Senior Counselor Chas. S. Fos
ter visited his nephew, Chas. Mamby, 
at Kirksville, Mo., last week. Mr. 
Mamby is attending school at that 
point. Our brother, who is an en
tertainer of note, showed his nephew’s 
college chums what he was capable 
of doing along the reading lines and 
he truly found favor with the boys. 
Chas, attended a social at Urbandale 
Friday night and put on several im
personations which were well receiv
ed.

Business session Saturday at 3 p. 
m., Oct. 18. Supper at 7 sharp in even
ing, followed by a social session. 
Ladies and children, visiting brothers 
and as many of you fellows as pos
sible, show up at Council chambers at
7. Be on time.

Subscribe for the Tradesman, ;>s 
the nights when you want to read are 
here.

Read the Tradesman.
Guy Pfander.

Merry Musings From Muskegon.
Muskegon, Oct. 13—Muskegon’s 

Bracing Breezes are becoming chilling 
breezes, judging by last Saturday.

Bro. Hobbs, of the Chase-Hackley 
Piano Co., has been making an ex
tended trip in Southern Michigan in 
the interest of his house.

Mat Stiener and his only heir, the 
bull dog, were down town Saturday. 
Both were looking well.

Miss Adriana Lulop, sister to Bro. 
Lulop, is recovering from a serious 
case of diphtheria, by the antitoxin 
route.

The H otel Divine of Portland, 
changes proprietors Nov. X. Here is

hoping some other things will change 
soon thereafter!

There is a farmer up in Montcalm 
county who, when approached about 
buying a gasoline engine, said he had 
to buy a piano for his daughters and 
told the piano man he had to buy an 
engine. H ere’s dollars to doughnuts 
if they both go together he will be 
in the market for an auto? O r is he 
just going to sell the farm?

Bro. Geo. Hood has recovered from 
his auto accident of a few weeks ago 
sufficiently to be out again. Just to 
try out his mettle, he came across 
from Chicago Saturday on the boat. 
We understand he had a pretty  rough 
voyage for a convalescent.

Saturday, Oct. 18, is meeting night 
for No. 404. Now, boys, le t’s have a 
ringdinger of a meeting. Come with 
that application you have been prom 
ising us so long. W e hear J. V. P or
ter is coming to learn the mysteries 
of U. C. T.ism. Well, le t’s give him 
what he has coming. Slim.

If you do not treat yourself with 
respect nobody will respect you. P er
sons who travel around in careless 
attire and with unkempt appearance 
will not be regarded by those whom 
they meet as choice companions. This 
same idea may apply to the goods 
which you have in your store. If 
they are allowed to be covered with 
dust or if they are carelessly put back 
on the shelves as though they were 
not of sufficient value to merit proper 
attention, or, if in handling them the 
salespeople do not exhibit that re
gard for them which might be ex
pected toward something which has 
been bought and paid for there will 
be created in the minds of the custom
ers a feeling that the merchandise is 
not of much account after all. W hen 
everything is neat and clean and care
fully kept in order its value will be 
very much enhanced in the eyes of 
all who see it. Tt is wonderful how 
much effect is produced upon the 
public mind by the manner in which 
things are done. A neglected child 
may create sympathy in the hearts 
of beholders, but the chances are very 
strong against their being attracted 
to it by any other sentiment. The 
same rule holds with the store where 
neglect is apparent in the a r r a n g e 
ment and handling of goods which are 
supposed to possess value.

Somebody has neglected his duty 
when a dog comes flying out to bark 
at every team that passes. Don’t let 
that somebody be you. Take your 
dog in hand early and be thorough 
with him. He will soon learn that 
his place is somewhere else than pro
voking serious runaways. If not, 
there ought to be a missing dog at 
your house.

W hen you visit with your custom
ers, talk to them about the things in 
which they are interested, rather than 
the things in which you are interested.

HOTEL CODY
EUROPEAN

G R A ND  RAPIDS, MICH. 
Best Beds That Money Can Buy

- â .
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Gabby Gleanings From Grand Rapids 
Grand Rapids, Oct. 13—The first 

of a series of six dancing parties will 
be given next Saturday evening, Oct. 
18, at U. C. T. hall, H erald building, 
under the auspices of Grand Rapids 
Council, No. 131. A rrangem ents have 
been perfected and all indications 
now point toward both a financial and 
social success. Knowing the well-es
tablished excellence of these parties 
in the past and believing in the say
ing that “to be as good as our fathers 
we must be better,” the committee 
has put forth every effort to make 
this series more enjoyable, if possible, 
than any time in the past! Tuller’s 
orchestra will be in attendance with a 
xylophone and a clarinet added to 
the number of pieces they have had 
in former years. The refreshm ent 
committee was not ready to report at 
the meeting of the committee Satur
day afternoon, but assures us it has 
a treat in store along that line. In 
case we are favored with a sufficiently 
large crowd at this first dance to 
justify the additional expense, it is 
the sense of the dance committee to 
hold the balance of the series in a 
more commodious hall and, judging 
from the very generous and favorable 
responses to the letters sent, it looks 
now very much as though that will 
have to be done. A question was 
raised in our letter, relative to an 
apparent confliction between the tick
ets and the letter, the ticket reading 
“not transferable,” whereas the letter 
asks the recipient to endorse ticket to 
a friend in case he does not find it 
convenient to attend. You will no
tice the ticket provides for a guest 
and a brother, and not transferable 
means it will not be accepted if p re
sented at the door by anyone except 
a brother or a guest recommended 
by him, whose name will be inserted 
in the proper place. The guest can
not, under any circumstances, tran s
fer the ticket. W hile it is not the in
tention of the committee to make 
these dances formal, it is a fact that 
exclusiveness is necessary and, in 
this way only those desirable are ad
mitted, each U. C. T. brother being 
held responsible for the guest recom
mended who, by the way, does not 
need to be a traveling man, but any 
friend to whom a member desired to 
endorse a ticket. I t is hoped each 
member who can do so will attend, 
as patronage brings excellence. The 
committee has gone to an additional 
expense—paying more for the music, 
refreshments, etc., than in former 
years and are depending on each and 
every member of the Council to do his 
part in defraying the expense, either 
by using the ticket himself or endors
ing it to a friend.

As entertainers, we shall have to 
take off our hats to Mr. and Mrs. 
John D. Martin. I t appears that Mr. 
and Mrs. Cummings of the Cummings 
Realty Co., Battle Creek, came to 
Grand Rapids last Sunday with the 
expectation of spending Sunday with 
Bro. Martin and wife and returning 
home Sunday night. They had such 
a good time—it must be that, for 
John says he didn’t owe them any 
money—that they staid until Tuesday 
night. This puts Bro. Martin out of

the “double T ” class, as he did not 
get onto his territory  until W ednes
day morning.

W alter Lawton is wondering why 
all the boys go down the opposite 
side of the street when they meet 
him. They probably will, Walt., un
til they get a full report of that 
“Bee.”

Gladys, the 11 year old daughter 
of Mr. and Mrs. Homer Bradfield, is 
sick with scarlet fever. W e are 
pleased to report that she is doing 
as well as could be expected.

W ilbur S. Burns Sundayed in the 
Upper Peninsula.

Now that fall is here and the base
ball team has disbanded, we would 
suggest the organization of a U. C. T. 
foot ball team. We think the follow
ing line up would put to flight all 
competing teams: G. K. Coffey, cen
ter; Fred Beardsley, right guard; Geo. 
McConnell, left guard; F. E. Scott, 
right tackle; John I. Spade, left tackle; 
J. V. Ripperger and R. J. Ellwanger, 
ends; Gee-Cripe Jennings, quarter; 
John Maurits and F. H. Buck, halves; 
Geo. Alden, full back and captain; 
Pete Oostema, James B. M clnnis, J. 
A lbert Keane, way back; W. W. 
Schantz, coach. Then arrange for a 
Thanksgiving game and challenge any 
team in the State.

And still reports come in of hotels 
using roller towels. The W igton at 
H art, Shelby H otel and Lake View 
House, at St. Joseph, Gildner at 
Grand Ledge. W e want to correct 
the above. These reports are not 
still. The boys are making a big 
noise about it.

Much mystery surrounds the fact 
that the Pere M arquette Railroad is 
allowed to lock the doors at one end 
of each coach in order that they may 
shoot passengers on and off through 
one entrance and exit and compel 
them to show tickets. This is a 
great annoyance to the traveling pub
lic, many of whom enter the plat
form to find the door locked and 
too late to get off again and go the 
length of a car or two to find the 
entrance. As a result, passengers oc
casionally are compelled to ride to 
the next station on the platform, 
which is not only dangerous and for
bidden by the company, but exposes 
them to grave danger of contracting 
colds, pneumonia or something worse. 
And, besides, it is uncomfortable. 
Take notice, brothers railroad com
mission, and investigate.

Last week’s m arket report showed 
a surprisingly large decline in the 
celery supply at Kalamazoo and a 
consequent advance in price. Upon 
investigation it was found that this 
was caused by the purchase by Mrs. 
P. H. Fox of a large quantity on her 
departure from the city for Grand 
Rapids.

Bro. W. E. Lovelace, formerly with 
the Associated M anufacturers Co., of 
W aterloo, Iowa, has accepted a lu
crative position with W. H. Salis
bury & Co., Inc., Chicago. They 
manufacture high grade leather and 
rubber belting, hose, packing, etc. 
Bill reports he likes his job and that 
business is good. Success to you, 
old man.

Grand Rapids is surely going to

have a guild of the Ancient Order 
of the Bagmen of Bagdad, and it is 
only fitting and proper that a pro
gressive U. C. T. council such as No. 
131 should be the one to assume the 
initiative in instituting a lodge of 
this kind within the confines of the 
State of Michigan. Bro. W alter S. 
Lawton, one of the prime movers 
and prom oters of the movement, in
forms us that he has received posi
tive assurance from the Imperial 
Ruler Manley J. Hemmens, of Colum
bus, Ohio, that a special dispensation 
has been granted Grand Rapids Coun
cil, No. 131, they having secured the 
requisite number of charter member 
subscriptions which is fifty or more. 
This order is purely social in nature, 
but is a very valuable acquisition to 
our Council. Any U. C. T. member 
of the State is eligible to member
ship by the payment of a membership 
fee of $5 for charter members and 
$10 after the lodge is instituted, which 
will be about Jan. 1. The annual 
dues are $2. The committee is now 
ready to receive the membership fee 
from those who have signed applica
tions and from any other U. C. T. 
member of the State who wishes to 
do so. Imperial Ruler Manley J. 
Hemmens is expected to be present 
at the installation exercises and the 
guild from Milwaukee have expressed 
their intention to come. Those vvish- 
ing to join under the cut rate for 
charter members, are advised to do 
so now, as the time is short.

In sharp contrast with some hotels 
already mentioned is the W hite Lake 
Inn, at Montague, where everything 
is sanitary and strictly up to the 
minute. Individual towels, nine foot 
sheets and everything for convenience 
and comfort of the traveling public. 
Give us more of this kind.

We wish to state, for the informa
tion of our readers, that Bullet Joe 
is no relation to Anheuser, although 
he has achieved some reputation as a 
ball heaver.

Bro. John Adams, Past Grand 
Counselor, has sent in his application 
for membership to the Bagmen of 
Bagdad.

Bro. John Christensen, wife and 
baby spent last week with A. G. Mar
riott and wife, of Saginaw. John is 
the able representative of the Na
tional Biscuit Co. and a loyal member 
of No. 131.

Adrian Oole and wife, of Traverse 
City, drove their car through to Grand 
Rapids last week and visited friends 
here. Bro. Ôole is Past Senior Coun
selor of Traverse City Lodge.

W alter Lawton says if the Miles 
Medical Co. only made a cure for 
colds, he would knock that cold of his 
into smithereens.

W e are requested to make the an
nouncement that since being elevated 
to the distinction of occupying a seat 
by the side of the Senior Counselor, 
we must not say “Jim ” or “Jam es,” 
nor even “Sunny Jim ” any more, but 
Jamie.

Six pieces of music this year, in
stead of four.

Something pretty good for refresh
ments, too, and other surprises which 
we will spring later.

Hand in your news items.

Only three days more until the first 
dancing party Saturday night, Oct. 
18, at U. C. T. Council chambers, 
Herald hall. Allen F. Rockwell.

Never Put Off Bying Until To- 
Morrow.

W ritte n  fo r th e  T rad esm an .
N ever buy to-day w hat you can 

put off buying until to -m orrow  seems 
to  be the policy of som e people. 
T herefore  they  m ust m ake trips to  
tow n o r to  the sto re  m uch oftener 
than  they  would need to  do if in 
buying they planned to  provide for 
their needs of the im m ediate future.

If one has not the ready money to 
buy those things which will soon be 
needed it is wise to defer purchasing, 
but with many this is not the case. 
They have a mistaken or rather one
sided idea of being saving. The 
money which is not paid out to-day 
is saved until it is absolutely neces
sary to use it, but the extra time 
spent in going to the store or _o 
town or looking over the same goods 
again is a loss which might have been 
turned into money.

Such people often meet with disap
pointment when they go after the 
thing which they passed by until an
other time. The merchant is sold 
out of that particular thing and they 
must wait until lie lias it again or 
search elsewhere. And then prices 
change; if lower the customer is in
deed pleased and congratulates him
self for his wisdom in waiting. But 
if prices have advanced, this kind of 
people take it much to heart. And 
it makes it disagreeable for the mer
chant when the customer is disap
pointed. Woe unto him. It seems 
useless to explain that by no possi
bility could he have foreseen that 
those goods would all be sold before 
a new supply came in; and as to high
er prices, if he had the goods in stock 
and had offered them at a certain 
price why should he not make the 
same price to the customer now?

As an educational ally (the editor 
may supply the proper word), why 
not by store placards and in news
paper advertising make prominent 
this idea: “Never put off buying un
til to-morrow what you can buy to
day*” E. E. Whitney.

The worst fooled man in the busi
ness world is he who thinks he suc
cessfully can continue to fool other 
people. The only solid foundation for 
permanent business success is square 
dealing. There is no exception to 
this rule. W hat appear to be excep
tions are deceptive. The man who 
profits through crookedness in the 
end bankrupts his own self-respect 
and forfeits the good opinion of his 
fellows. Money gained is but a mock
ery under such circumstances.

John J. Dooley, who has covered 
the drug trade of Michigan for the 
past thirty years for H. E. Bucklen & 
Co., is now general representative for 
the Pepsin Syrup Co., of Monticello, 
111. Mr. Dooley has probably met and 
sold more druggists than any other 
man in Michigan and it goes without 
saying that in his new connection he 
will have the best wishes of a large 
circle of friends and customers.
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M ich igan  Board o f P harm acy. 
P re s id e n t—“W ill E. Collins, Owosso. 
S e c re ta ry —E. T . Roden, B ay C ity. 
T re a s u re r—E. E. F a u lk n e r, D elton. 
O th e r M em bers—Jo h n  .T. C am pbell, 

P igeon ; C has. S. K oon, M uskegon.
G rand  R apids M eeting—N ovem ber 18, 

19 an d  20.

M ich igan  S ta te  P ha rm aceu tica l A ssoc ia 
tio n .

P re s id e n t—D. G. Look, Lowell. 
V ice -P re s id en ts—E. E . M iller, T rav e rse  

C ity ; C. A. W eaver, D etro it.
S e c re ta ry —V on W . F u rn iss , N ashville . 
T re a s u re r—Ed. V arn u m , Jonesv ille . 
E x ecu tiv e  C o m m ittee—D. D. A lton, 

F rem o n t; Ed. W . A ustin , M idland; C. 
S. Koon, M uskegon; R. W . C ochrane, 
K a lam azoo ; J a m e s  R obinson, L an s in g ; 
G ra n t S tevens, D etro it.
M ich igan  P ha rm aceu tica l T ra v e le rs ’ A s 

socia tion .
P re s id e n t—Geo. H . H alp in , H olland. 
S e c re ta ry -T re a s u re r—W . S. I^awton,

G rand  R apids.

G rand Rapids D rug C lub 
P re s id e n t—W m . C. K irchgessne r. 
V ic e -P re s id en t—E. D. De L a  M ater. 
S e c re ta ry  a n d  T re a s u re r—W m . H. 

T ibbs.
E x ecu tiv e  C om m ittee—W m . Quigley. 

C h a irm an ; H e n ry  R iechel, T h ero n  Forbes.

T he P rice  P ro tec tio n  of P ro p rie ta ry  
Articles.*

The recent decision of the United 
States Supreme Court holding that 
prices of patented articles cannot be 
protected beyond the first sale conflicts 
somewhat with the original purpose of 
the N A. R. D.—the protection of prices 
on patents and proprietaries.

While it is true that only a few drug 
preparations are patented and that most 
of the so-called patent medicines are 
not patented at all, but are protected 
only by the trade mark, still there are 
many patented articles handled as side 
lines by druggists that are affected by 
the decision. Such articles as safety 
razors, phonograph records, kodaks, 
thermos bottles, etc., etc., on which fixed 
prices have heretofore been maintained 
are now thrown into the cut-price list.

I t  is obvious that if articles fo r which 
letters patent have been issued by the 
Government cannot be protected from 
the price-cutter, there is even less power 
in the hands of m anufacturers, whole
salers and retailers to maintain fixed 
prices on products for which no patents 
have been or can be secured.

However, the situation is not wholly 
without remedy. In the M iles-Park 
case, the United States Supreme Court 
had already decided that the proprietor 
had no power to protect the prices of 
his products beyond the first sale, and 
the later decision in the Sanatogen case 
simply places the owner of a patent on 
the same level.
M anufacturers Can Prevent Cut Prices.

In  the M iles-Park case Justice 
Holmes, in a minority opinion, clearly 
pointed out a way by which m anufac
turers can prevent the sale of their 
goods at cut prices. That is by the con* 
signment plan, the goods being con
signed to the wholesaler, but the owner
ship remaining at all times in the manu-

»A nnual a d d re ss  of H e n ry  W . M erritt, 
P re s id e n t N , A. R. D.

facturer. The Miles Company is now 
working under that plan, and as long as 
the consignment is actual and bona fide 
and not merely a subterfuge, it would 
appear that there is no legal obstacle to 
its adoption by m anufacturers in general.

O ur special counsel, Mr. Freericks, o u t
lined a plan, a modification of the Boehn 
coupon plan, by which proprietors might 
maintain a fixed schedule of prices from 
the factory to the consumer. W hile it 
must be admitted that the plan is some
what cumbersome in its workings as 
compared with the direct sales method, 
and for that reason is especially objec
tionable to wholesalers, yet it cannot be 
denied that it is feasible, and I would 
suggest that if wholesalers refuse to 
handle goods on consignment, the man
ufacturer is at perfect liberty, if he 
chooses, to consign his goods to retailers 
and retailers' co-operative organizations 
direct.
Other Plans of Protecting Retail Prices

Another remedy in which much hope 
is placed is that exemplified by the New 
Tersey law recently enacted along with 
the “Seven Sisters’ A nti-T rust Laws.” 
I t reads as follows :

1. I t  shall be u n law fu l fo r a n y  m é r
i t a n t ,  firm  o r co rpo ra tion , fo r th e  p u r 
pose of a t t r a c t in g  tra d e  fo r o th e r  goods, 
to  a p p ro p ria te  fo r h is  or th e ir  own ends 
th e  nam e, b rand , tra d e  m ark , rep u ta tio n  
o r good will of an y  m ak e r in w hose p ro d 
uct sa id  m e rch an t, firm  or co rp o ra tio n  
deals, o r to  d isc r im in a te  a g a in s t  th e  
sam e  by d e p re c ia tn g  th e  va lue  of such  
p roduc t in  th e  public m ind, o r by  m is 
re p re sen ta tio n  of th e ir  va lue  of qua lity , 
o r by p rice  inducem en t, o r by  u n fa ir  
d iscr im in a tio n  be tw een  buyers, o r in an y  
o th e r  m an n er w h a tso ev er, ex cep t in 
cases  w h ere  sa id  goods do no t c a rry  
a n y  no tice  p ro h ib itin g  su ch  p rac tice , and  
excep tin g  in cases  of a  re c e iv e r’s sale, 
o r  sale  by  a  concern  go ing  ou t of b u s i
ness.

2. A ny person, firm  o r co rp o ra tio n  
v io la tin g  th is  a c t  shall be liab le  to  su it 
of th e  m ak e r of sa id  b ran d ed  o r tra d e  
m ark ed  goods o r a n y  o th e r  in ju red  p e r 
son to  an in ju n c tio n  a g a in s t  such  p ra c 
tices, and  shall be liab le  in such  su it 
fo r a ll d am ag es  d irec tly  o r  in d irec tly  
caused  to  th e  m a k e r  of sa id  b ran d ed  o r 
tra d e  m ark ed  goods, w hich  sa id  d a m 
ag es  will be in c reased  th ree fo ld  on th e  
d iscretion  of th e  court.

3. T h is  a c t  sh a ll ta k e  effect im m ed i
a te ly .

I t  may be held that, in the face of the 
M iles-Park decision and the Sanatogen 
decision of the United States Supreme 
Court, the New Jersey law applies only 
to products m anufactured and sold 
within the State and could not be used 
to maintain fixed prices on articles 
shipped from another state and subject 
to Federal laws. At any rate, the New 
Jersey plan is worth trying, and it would 
be well for druggists in each state to 
endeavor to secure the enactment of a 
similar law.

Stiil another remedy and one which 
appears to be the most effective in prac
tice. is for retail druggists to affiliate 
with co-operative organizations and 
m anufacture their own line of drug 
store articles. These organizations have 
had no difficulty in maintaining prices 
through the obligations of membership.

I t  is purely a question of honor, the 
member understanding that he forfeits 
his buying privilege by not living up to 
the rules of the organization.

Reversal of Supreme Court.
Tn some quarters hope has been ex

pressed that the Supreme Court may, 
before long, reverse itself on the ques
tion of price protection as the result of 
some change in the personnel of the 
court that may result from  the death or 
resignation of one or two of its mem
bers. In  the Dick mimeograph case the 
decison upholding the right of the pat
entee to dictate the price of his machine 
and to prescribe what kind of carbon 
paper should be used with it, was given 
by a vote of four to three, one of the 
justices being absent and a vacancy ex
isted at the time.

A full court of nine decided the Sana
togen case. It is worth while noting 
that the same four justices who consti
tuted the m ajority in the Dick mimeo
graph decision were the minority of four 
in the Sanatogen case.

Most of the important decisions of the 
highest tribunal of the land have been 
given by a divided court, such as the 
Dred Scott decision and the Income T ax 
decision.

I t is idle to speculate on a change in 
the attitude of the court by a change in 
its personnel. The present adminstra- 
ton is strongly anti-trust, and if any 
vacancy should' occur in the court, it is 
likely the appointee would be in sympa
thy with the decision of the majority. 
A t present, I believe, there are six R e
publicans and three Democrats on the 
Supreme Court bench, but division in 
the Sanatogen case was not along par
tisan lines.

O f the five justices who gave the ma
jority  opinon four, W hite, Hughes, La
m ar and Pitney, were appointed by 
President Roosevelt. Two of the mi
nority, Lurton and Van Deventer, were 
appointed by President Taft.

However, if President W ilson is called 
upon to appoint a new justice, he will 
take care that the appointee shall be 
thoroughly anti-trust in his opinions, 
and that means he will not vote to re 
store the power of what his party re
gards as patent monopolies.

An effort is being made to so amend 
the Sherman anti-trust law as to permit 
the reasonable protection of prices by 
m anufacturers and retailers. So long 
as Congress and the President remain in 
control of the anti-trust element in the 
country, it is hardly probable that the 
effort will meet with success.

Therefore, I  am convinced by this re
view of the situation that our most 
promising means of relief under pres
ent conditions are the consignment plan 
of selling goods to the consumer, the 
New Jersey plan of price protection 
within state lines, and the co-operative 
plan, the last being probably the most 
effective and satisfactory of all.

Meanwhile we should bend every ef
fort to secure National and state leg
islation that will enable us to do busi
ness on a “live and let live” basis, 
through the just protection of retail 
prices.

The inevitable result of the universal 
slaughtering of prices will be the elimi
nation of thousands of retailers of small 
capital from the field of competition and 
the establishment of a monopoly in the

retail drug trade that will prove more 
burdensome for the consuming public 
than anything we have a t present or 
have seen in the past.

Druggists M ust H ave Fair Profits.
As you all know, the p ro tec tion  of re 

tail prices was the primary purpose of 
the form ation of this organization, and 
it is still our most vital concern, and the 
param ount issue with which we have to 
deal. The druggist must have fair 
prices and reasonable profits in order 
to earn a livelihood and remain in busi
ness. The commercial side, the bread 
and butter side of pharmacy, is that 
from  which the drug store gets its life 
blood, and professional questions are 
secondary to this factor.

So far as ethics are concerned, they 
are just as much involved in selling ice 
cream as in selling drugs and filling pre
scriptions, for ethics is nothing but the 
question of right and wrong. Impure 
ice cream is just as unethical as 
adulterated drugs. The immediate 
and urgent question with the retail 
druggist just now is to how to 
make an honest living, and he knows 
that in nine hundred and ninety-nine 
cases out of a thousand it cannot be 
done on a prescription business.

The retail drug trade, as well as busi
ness in general, is suffering to some ex
tent from depression due to the uncer
tainty of tariff and currency legislation. 
So far as I am informed, the new tariff 
schedule on drugs and chemicals as pro
posed by the Underwood Bill will not 
adversely affect the retail drug trade. 
On the other hand, some prices will be 
lowered and the grip of the so-called 
chemical tru st will be loosened.

However, we shall all welcome the 
settlement of these questions by the 
speedy enactment of legislation which 
seems to be inevitable, and which is pos
sibly doing more harm  in anticipation 
than it will ever do in reality. Any kind 
of a tariff law is to be preferred to de
lay and suspense, and as for currency 
legislation, it would be hard to devise 
anything worse than the present patch- 
work crazy quilt currency system. The 
United States Chamber of Commerce, of 
which the N. A. R. I), is now a member, 
has endorsed the administration cur
rency bill.

L o st H e r  R eputation .
B ridget left Ire land  w ith an excel

lent le tte r  of recom m endation  from  
her last m istress, but on the way over 
the le tte r  fell into the sea and was 
lost. N ot know ing how  to find w ork 
w ithou t her recom m endation  she ap
pealed to  a friend to  w rite  one for her 
and he gave her the follow ing:

“T o  the G eneral Public;
“ B ridget F lah erty  had a good repu

ta tio n  w hen she left Ire land , but lost 
it on the way over.”

Hard to Break the Habit.
She was tu rn in g  over the pages of 

a new song.
“W ould  you m ind runn ing  over 

th is accom panim ent fo r m e?" she 
asked him, p resently .

“C ertain ly  no t,” he re tu rn ed  absen t- 
m indedly, “ th row  it in the m iddle of 
the s tree t and g e t out of the  w ay!”

Show ing how  difficult it is fo r the 
reckless au to ist to  b reak  a long-es
tablished habit.
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WHOLESALE DRUG PRICE CURRENT
A cids 1

A cetic  ................... 6 @ 8
B oric ................... 10 @ 15
C arbolic ............... 19 @ 23
C itric  ................. 70 # 75
M u ria tic  ............... 1%@ 5
N itric  ..................... 5 %@ 10
O xalic ................... 13 @ 16
S u lphuric  ............. 1%@ 5
T a r ta r ic  ............... 38 @ 45

A m m onia
W ater , 26 deg. . . 6%@ 10
W ate r . 18 deg. . . 4%@ 8
W a te r  14 deg. . . . 3%@ 6
C arb o n a te  ........... 13 @ 16
C hloride ............. 12 @ 15

Balsam s
C o p a i b a ............. 75@1 00
F ir  (C an ad a ) . . 1 75@2 00
F ir  (O regon) . . . .  40@ 50
P e ru  ......................... .2 25(3)2 50
Tolu ..................... O O @ H1 25

B erries
C ubeb ..................... 65@ 75
F ish  ......................... . 1 5# 20
J u n ip e r  ................. . .  7 # 10
P rick ley  A sh  . . . @ 50

B arks
C assia  (o rd in a ry ) 25
C assia  (S aigon ) 65 # 75
E lm  (pow d. 25c) 25@ 30
S a ssa fra s  (pow . 30c) @ 25
Soap C u t (powd.

2 5 c ....................... 15 @ 20

E x tra c ts
L icorice ................. 24 @ 28
L icorice pow dered 25 # 30

F low ers
A rn ica  ................... 18@ 25
C ham om ile  (G er.) 2 5# 35
C ham om ile  (R om .) 4 0# 50

G um s
A cacia. 1st ......... 40 # 50
A cacia, 2nd ........... 3 5 # 40
A cacia. 3d ............. .3 0 # 35
A caccia, S o rts  . . . @ 20
A cacia  P ow dered 3 5 # 40
Aloes (B arb . Pow ) 22@ 25
Aloes (C ape P ow ) 20 # 25
Aloes (Soc. P ow d.) 40@ 50
A safo e tid a  .............
A safoetida , Pow d.

75@1 00

P u r e ................. @ 75
U. S. P . Pow d. @1 00

C am phor ............... 55® 60
G uaiac ................... 35@ 40
G uaiac, P ow dered 50 # 60
Kino ......................... @ 40
Kino, P ow d ered  . . @ 45
M yrrh  ....................... @ 40
M yrrh , P ow dered . @ 50
O pium  .................  6 80@7 00
O pium , Pow d. . .  8 75@8 95
O pium , G ran . . .  8 90@9 10
Shellac ................. 28 # 35
Shellac, B leached 30@' 35
T ra g a c a n th  No. 1 1 40@1 50
T ra g a c a n th , Pow 7 5# 85
T u rp en tin e  ........... 10# 15

Leaves
B uchu ............ 1 85(5)2 00
B uchu, Pow d. . .  2 
Sage, bu lk  ...........

00@2
18 #

25
25

Sage, %s Loose. 2 0 # 25
Sage, P o w d e re d .. 25@ 30
S enna, A l e x ........... 45 # 50
Senna, T in n ........... 15® 20
S enna, T inn , Pow . 20# 25
U va U rsi .................1 0 # 15

Oils
A lm onds, B itte r,

tru e  ............... 6 00@6 50
A lm ond, B itte r ,

a r t i f i c i a l ........... @1 00
A lm onds, Sw eet,

t ru e  ............... 90@1 00
A lm ond, S*weet,

im ita tio n  ___ 40@ 50
A m ber, c ru d e  . . . . 25# 30
A m ber, rectified . 40# 50
A nise ................... 2 25@2 50
B erg am o n t ......... 7 50#8 00
C ajep u t ................. 75 # 85
C ass ia  ............... 1 50@1 75
C asto r, bbls. and

c an s  ........... 12%@ 15
C ed ar L ea f ........... @ 85
C itrone lla  ............. @ 60
Cloves ................... 1 50@1 75
C ocoanut ............. 2 0# 25
Cod L i v e r ........... 1 25 # 1 50
C otton  S e e d ......... 90#1 10
C ro ton  ................... # 1 60

C ubebs ........................ @4 50
E rlg e ro n  ....................  @2 50
E u c a ly p tu s  ......... 7 5 #  85
H em lock, p u re  . .  @1 00
J u n ip e r  B errie s  . .  @1 25
J u n ip e r  W ood . .  4 0 #  50
L ard , e x tra  ......... 85@1 00
L ard , No. 1 . . . .  7 5 #  90
L a v en d e r F lo w ers  @4 50
L avender, G arden  8 5 #  1 00 
L em on .................  5 50#6  00
Linseed, boiled, bbl @ 50 
L inseed, b id  le ss  . .5 3 #  58
L inseed , raw , bbls. #  49 
l.in seed , raw  less 52@ 57
M usta rd , tru e  ..4  5 0 # 6  00 
M ustard , a r t if i’l 2 75#3  00
N eats fo o t ........... 8 0 #  85
Olive, p u re  ......... 2 50@3 50
Olive, M alaga,

yellow  ........... 1 60@1 75
Olive, M alaga,

g reen  ........... 1 50@1 65
O range, sw ee t . .4  75@5 00 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50@ 75
P en n y ro y a l ......... 2 25 @2 50
P ep p e rm in t . . . .  4 00 @4 25
Rose, p u re  . . .  1C 00@18 00
R osem ary  F lo w ers  90@1 00
Sandalw od, E . I. 6 254S6 50
S a ssa fra s , tru e 80 # 90
S a ssa fra s , a r t if i’l 45(5) 50
S p e a rm in t ........... 5 50@6 00
S perm  ................. 90@1 00
T a n sy  ...................  5 00@5 50
T ar. U SP  ............. 25 # 35
T u rp en tin e , bbls. @ 49
T u rp en tin e , less 53Ì @ 60
W in te rg reen , tru e @5 00
W in te rg reen , sw ee t

b irch  ........... 2 00@2 25
W in te rg reen . a r t ’l 50@ 60
W orm seed  ...........3 50@4 00
W orm w ood ......... # 8  00

P o ta ssiu m
B icarb o n ate  . . . . 15# 18
B ich ro m a te  . . . . 1 3 # 16
B rom ide ............... 45 # 55
C arb o n a te  .........
C h lora te , x ta l and

12# 15

pow dered  . . . 12 @ 16
C hlo ra te , g ra n u la r 16# 20
C yanide ................. 30® 40
Iodide .....................3 20@3 40
P e rm a n g a n a te  . . 15# 30
P ru ss ia te  yellow 3 0 # 35
P ru ss ia te , red  . . 50 # 60
S u lp h a te  ............... 15# 20

Roots
A lk an et ................. 15® 20
Blood, pow dered 20® 25
C alam us ............... 3 5 # 40
E lecam pane , pwd. 15# 20
G entian , pow d. . .  
G inger, A frican ,

12 # 16

pow dered  . . 15® 20
G inger, J a m a ic a  
G inger, J am a ic a ,

2 2 # 25

pow dered  . . . . 22® 28
G oldenseal, pow d 6 25#6 50
Ipecac, powd. . .  2 75@3 00
L icorice  ............... 14@ 16
Licorice, powd. 
O rris, pow dered  
Poke, pow dered

12# 15
25 # 30
20® 25

R h u b arb  ........... 75@1 00
R hubarb , powd. 75 @1 25
R osinw eed, powd. 
S a rsap a rilla , H ond.

25# 30

g ro u n d  ........... @ 50
S a rsa p a r illa  M exican ,

g round  ........... 25 # 30
Squills ................... 2 0 # 35
S'quills, pow dered 40 # 60
T um eric , powd. 12@ 15
V alerian , powd. 25# 30

Seeds
A nise ................... 15 # 20
A nise, pow dered 22 # 25
Bird, Is  ................. 8 # 10
C an ary  ..................... 9@ 12
C araw ay  ............... 12® 18
C ardam on  ........  1 75® 2 00
C elery  ................... 3 0 # 35
C oriander ............. 12 # 18
Dill ......................... 25 @ 30
F en n e ll ................... @ 30
F lax  ....................... 4 # 8
F lax , g round  . . . . 4@ 8
F oenugreek , pow. 6 # 10
H em p ......................... 5 # 7
L obelia ................... @ 60
M usta rd , yellow 9 # 12
M usta rd , b lack  . . 9@ 12
M u sta rd , powd. 20 @ 25
Poppy  ................... 15@ 20
Q uince ............... 75#1 00
R ape ..................... 6@ 10
S'abadilla ............... 25 # 30
Sabad illa , powd. 35® 45
Sunflow er ........... 6 # 8
W orm  A m erican 15@ 20
W orm  L ev an t . . 4 0 # 50

T in c tu re s
A conite  ................. # 75
Aloes ....................... # 65
A rn ica  ................... @ 60
A safo e tid a  ........... @1 00
B elladonna  ........... @ 60
B enzoin ................. @ 90
B enzoin  C om pound ® 90
B uchu ................... # 1 00
C an th a rad ie s  . .  .
C apsicum  .............
C ardam on  ........... f

00
90
95

C ardam on, Comp. # 65
C atechu  ................. 60
C inchona  ............... # 1  05
C olchicum  ............. 60
C ubebs ................. # 1 20

D ig ita lis  ................. # 60
G en tian  ................. 60
G in g er ................... 95
G uaiac  ................... ^ 1 05
G uaiac  A m m o n ... ® 80
Iod ine ..................... ®1 25
Iodine, Colorless # 1 25
Ipecac  ..................... ® 75
Iron , clo................... # 60
K ino ....................... @ 80
M yrrh  ..................... @1 05
N ux V om ica . . . . # 70
O p iu m ..................... @2 00
O pium  C am ph. . . ® 65
O pium , D eodorz’d @2 25
R h u b arb  ................. @ 70

P a in ts
Lead, red  d ry  . .  7%@ K
Lead, w h ite  d ry  7%® 10
L ead, w h ite  oil 7%® 14
O chre, yellow  bbl. 1 @ 1 %
O chre, yellow  less 2 @ 5
P u t t y ..........................2%@ 5
R ed V en etian  bbl. 1 #  1% 
Red V en e t’n, less  2 @ 5
S h ak er, P re p a re d  1 40#1  50 
V erm illion, E ng. 90@1 00 
V erm illion, A m er. 1 5 #  20
W h itin g , bbl...........  1® 1%
W h itin g  .....................  2@ 5

A rsen ic  ...................  6@ 10
Blue V itro l, bbl. @ 6% 
B lue V itro l le ss  7#  io  
B ordeaux  M ix P s t  8® 15
H ellebore , W h ite

pow dered  . . . .  1 5 #  20 
in s e c t P o w d e r . .  20 #  35 
L ead  A rsen a te  . .  8#  16
L im e & S u lp h u r

Solution, gal. 1 5 #  25 
P a r is  G reen  . . .  15 % #  20

M iscellaneous
A cetan a lid  ...........  3 0 #  35
•Alum .......................  3#  5
A lum , pow dered  an d

g ro u n d  ........... 5#  7
B ism u th , Subn i-
„  tx a te  ............. 2 10@2 25
B orax  x ta l or

pow dered  . . .  6@ 12
C a n th a rad ie s  po. 1 75@2 00
C alom el ............... 1 20#  1 30
C apsicum  .............  20#  25
C arm in e  ...............  # 3  50
C assia  B uds ___  ®  40
Cloves .................  3 0 #  35
C halk  P rep a re d  . .  6#  8% 
C halk  P rec ip ita te d  7@ 10
C hloroform  ......... 38@ 48
C hloral H y d ra te  1 00#1 15
C ocaine ...............  4 20@4 50
Cocoa B u tte r  . . . .  5 0 #  60 
C orks, lis t, less 70%
C opperas, bb ls ..............@
C opperas, le ss  . . .  2#  5
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 05@1 10 
C ream  T a r t a r  . . .  30@ 35
C uttlebone  ........... 25® 3o
D ex trin e  ............... 7#  10
D o v er's  P o w d e r 2 00#2 25 
E m ery , all Nos. 6® 10
E m ery , pow dered  5@ 8
E psom  S alts , bbls @ 154 
E psom  S alts , le ss  2%@ 0
E rg o t ...................  1 5o@i 7a
E rg o t, pow dered  1 80@2 00
F lak e  W h ite  ......... 12® 15
F orm ald eh y d e  lb. 10#  15
G am bier ...............  6#  10
G elatine  .................  3 5 #  45
G lassw are, full cases  80% 
G lassw are, less 70 & 10% 
G lauber S a lts  bbl. @ 1
G lauber S a lts  less 2@ 5
Glue, b row n . . . .  li@  15 
Glue, b row n  g rd  10 #  15
Glue, w h ite  ......... 1 5 #  25
Glue, w h ite  g rd  1 5 #  20
G lycerine ........... 23%@ 30
H ops .......................  5 0 #  80
Ind igo  ...................  85 @1 00
Iod ine ......................4 35@4 60
Iodoform  ............... 5 40#5  60
l.ead  A ceta te  ___  12#  18
L ycopdium  ......... 5 5 #  65
M ace .......................  8 0 #  90
M ace, pow dered  9 0 #  1 00
M enthol ............... 8 60@9 00
M ercu ry  ...................  75#  85
M orphine, all b rd  4 65#4  80 
N ux  V om ica . . . .  @ 10
N ux V om ica pow @ 15 
P epper, b lack  pow  2 0 #  25 
P epper, w h ite  . .  2 5 #  35
P itch , B u rg u n d y  1 0 #  15
Q uassia  ................. 1 0 #  15
Q uinine, a ll b rd s  . .25®36% 
R ochelle S a lts  . . .  2 3 #  30
S acch a rin e  ......... 1 50@1 75
S a lt P e te r  ........... 7 % #  12
S eid litz  M ix tu re  . .  2 0 #  25
Soap, g reen  ___  1 5 #  20
Soap, m o tt c as tile  10 #  15 
Soap, w h ite  cas tile

case  ............... @6 25
Soap, w h ite  cas tile

less, p e r  b a r  @ 68
Soda A sh ___ ; . . . 1 % #  5
Sdda B ica rb o n a te  1%@ 5
Soda. Sal ...............  1 #  4
S p ir its  C am phor . .  # 7 5
S u lp h u r roll . . . .  2%@ 5
S u lp h u r Subl.......... 2 % #  5
T a m a rin d s  ........... 1 0 #  15
T a r t a r  E m etic  . .  4 0 #  50 
T u rp en tin e  V enice 4 0 #  60 
V an illa  E x t. p u re  1 00#1  50
W itch  H azel ___  65#1  00
Z inc  S u lp h a te  . . .  7 #  10

Our Home—Corner Oakes and Commerce

O ur Holiday Sam ple line is the largest and most complete of any th a t 
we have ever shown. It is now on display in our sample room in Grand 
Rapids. We are m aking dates and appointm ents w ith our custom ers so as 
to  give them  prom pt a tten tio n  upon arrival. Kindly let us know by postal 
card or otherw ise when you can call and inspect our exhibition and we can 
th en  arrange to  give you th e  best possible service. The earlier we can 
secure the  orders practically  insures completeness in filling and satisfactory  
results.

Grand R apids. HAZELTINE & PERKINS DRUG CO.

“AMERICAN BEAUTY” Display Case No. 412-one 
JlV  of more than one hund red  m odels  of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds
of goods, and adopted by the most progressive stores of America. 

GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan
The Largest Shew Case and Store Equipment Plant in the World 

Show Rooms and Factories: New York, Grand Rapids. Chicago, Boston, Portland
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

C H E E S E

ADVANCED DECLINED

Broom s
F lo u r

Index to Markets
By Columns

Col.
A

A m m onia .......................  J
Axle G rease  ...................  1

B
B aked  B ean s  .................  J
B ath  B r i c k .......................  1
B luing  .................................. J
B re a k fa s t Food .............  1
B room s .............................. J
B ru sh es  ............................   J
B u tte r  Color ...................  1

C
C a n d le s ................................ J
C anned  Goods .................
C arbon O ils .....................  £
C a tsu p  ...............................  £
C heese .................................. "
C hew ing  Gum  ...............  •
C hicory  .............................  "
C hocolate  .........................  *
C lo thes L ines  .................  £
Cocoa .................................. ;
C ocoanu t .........................  9
Coffee .................................  "
C onfections .....................  *
C racked  W h e a t .............  “
C rack e rs  .........................  “• ®
C ream  T a r t a r  ...............  6

D
D ried  F ru i ts  ...................  6

F
F arn iaceo u s  Goods . . . .  *
F ish in g  T ack le  ...............  ®
F lav o rin g  E x tra c ts  . . .  £
F lou r an d  F e e d ...............  •
F ru it J a r s  .......................  •

G
G elatine ...........................  £
G rain B ags .....................  *

H
H e rb s  ................................ £
H ides  an d  P e l t s .............  •
H orse  R ad ish  ...............  •

J
Je lly  .................................. |
Je lly  G lasses .................  •

M
M acaron i .......................  £

M eats, C anned  .............  »
M ince M ea t ...................  |
M olasses ............................ •
M u sta rd  ............................ •

N
N u ts  .................................. *

O
O lives .................................. *

P
P ick les  ...............................  *
P ip e s  .................................... *
P lay in g  C a r d s .................  8
P o ta s h  ...............................  *
P r o v is io n s .........................  *

ft
R ice ...................................... #
RoUed O a ts  .....................  »

S
S alad  D r e s s in g ............... 9
B alera tu s  .........................  9
Sal Soda ...........................  9
S a lt .................................... 9
S a lt F ish  ...........................  9
Seeds .................................  JO
Shoe B lack in g  ...............  10
Snuff .............................  JO
Soap .................................... Jl
Soda ............................... JO
Spices ..................................  JO
S ta rc h  ................................ JO
S yrups  ................................ 10

T
T ab le  S auces  .................  10
T e a  ...................................... J®
T o b a c c o ................. 11. 12. J3
T w i n e ..................................  13

V
V in eg ar .............................. 13

W
W lck ln g  ...........................  13
W oodenw are  ...................  13
W ra p p in g  P a p e r  ......... 14

Y
Y east C a k e .....................  14

AMM ONIA
Doz.

12 oz. ovals  2 doz. box 75 
A X LE G R EA SE 

F ra z e r’s.
lib . w ood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Ib. tin  boxes, 2 doz. 4 25 
101b. pails, p e r doz. . .6  00 
151b. pails, p e r doz. . .7  20 
251b. pails , p e r doz. ..1 2  00 

BA K ED  BEANS
No. 1, p e r doz..........45@ 90
No. 2, p e r doz..........75@1 40
No. 3, p e r doz. . ..85@ 1 75 

BATH BRICK 
E n g lish  .........................  95

BLUING
J en n in g s ’.

C ondensed P e a rl B lu ing  
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing, doz. 75

B R E A K FA ST  FOODS
A petizo, B iscu its  ......... 3 00
B ea r Food, P e tt i jo h n s  1 95 
C racked  W h ea t, 24-2 2 50
C ream  of W h ea t, 36-2 4 50 
C ream  of Rye, 24-2 . .  3 00 
P o s ts  T o astie s , T.

No. 2 ............................ 2 SO
P o s ts  T o as tie s , T .

No. 3 ...........................  2 80
F arin o se , 24-2 ............. 2 70
G rape N u ts  .................  2 70
G rape S u g a r F lak es  . .  2 50 
S u g a r Corn F lak es  . .  2 50 
H a rd y  W h ea t Food . .  2 25 
P o s tm a ’s D utch  Cook 2 75
H olland  R u sk  ............. 3 20
K ellogg 's  T o asted  R ice

B iscu it .......................  3 30
K ellogg’s  T o as ted  R ice

F lak es  .........................  2 80
K ellogg’s T o as ted  W h ea t

B iscu it .......................  3 30
K rin k le  C orn  F lak e  . .  1 75 
M ap l-W h ea t F lakes.

2 doz...............................  2 70
M ap l-W h ea t F lakes.

3 doz.............................. 2 80
M apl-C orn  F lak es  . . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra ln  Food ..................4 25
R a ls to n  W h e a t Food 4 50 
R alsto n  W h t Food 10c 1 46 
Saxon W h e a t Food . .  2 6C 
S hred  W h ea t B iscu it 3 60
T risc u it, 18 ................... 1 80
P illsb u ry ’s  B es t C er’l 4 25 
P o s t  T a v e rn  Special . .2  80 
Q u ak er P uffed  R ice . .4  25 
Q u ak er Puffed  W h ea t 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C om  F la k e s  ..1  75 
V ic to r C orn  F la k e s  . . . 2  20 
W ash in g to n  C risps . . . 1  85
W h e a t H e a r ts  ...............1 90
W h ea te n a  .....................  4 50
E v ap o r 'd  S u g a r  Corn 90

BROOMS
F an cy  P a rlo r , 25 lb . .4 5C 
P a rlo r , 4 S tr in g , 25 lb . 4 25 
S ta n d a rd  P a r lo r  23 lb. 3 75
Com m on, 23 lb ............... 3 25
Special. 23 lb ................... 3 00
W areh o u se , 33 lb ............ 4 75
C om m on W h isk  ..............1 00
F an cy  W h isk  ..................1 25

B R U SH E S
Scrub

Solid B ack, 8 in ..................75
Solid B ack, 11 in ..................95
P o in ted  E n d s  ...................  85

Stove
No. 3 .................................  90
No. 2 .................................. 1 25
No. 1 .................................. 1 76

Shoe
No. 3 .................................  1 00
No. 7 ................................ 1.30
No. 4 .................................. 1 70
No. 3 .................................... 1 90

B U T T E R  COLOR 
D andelion , 25c size  . .2  00 

C A N D L ES
P araffine , 6s ...................  7%
P araffine, 12s ...............  8
W ick ing  ........................... 20

C A N N E D  GOODS 
A pples

3 lb. S ta n d a rd s  . .  @ 9 0
G allon ................. 2 75 @2 85

B lackberries
2 lb .......................... 1 50@1 90
S ta n d a rd  ga llo n s  @5 00

Beans
B aked  ...................  85 @1 30
Red K idney  . . . .  85® 95
S tr in g  .....................  70@1 i6
W ax  .......................  75@1 25

B lueberries
S ta n d a rd  .......................  1 80
G allon .............................  6 75

Clam s
L ittle  N eck, l ib .  . .  @1 00
L ittle  N eck, 2tb. . .  @1 50

C lam  B ou illon
B u rn h a m ’s  % p t .............2 25
B u rn h a m ’s p ts ................... 3 75
B u rn h a m ’s  q ts ................... 7 50

Corn
F a ir  .......................  65@ 70
Good .....................  90@1 00
F a n c y  .....................  @1 30

French Peas 
M onbadon (N a tu ra l)

p e r  doz ........................
Gooseberries

No. 2, F a ir  ........... .1 50
No. 2, F a n c y  . . . . ___ 2 35

H om in y
S ta n d a rd  ................... 85

Lobster
Vi lb ............................. ___ 1 85
% lb ............................. ___ 3 15

M ackere l
M u sta rd , l i b ............. . . . . 1  80
M u sta rd , 21b............ ___ 2 80
S’oused, l% Ib ............ ____1 60
Soused, 21b ............... . . . . 2  75
T om ato , l i b ................. . . . . 1  50
T om ato , 21b.................. ____2 80

M ushroom s
H ote ls  ......................... @ 15
B u tto n s , %s .......... @ 14
B u tto n s , Is  ............. @ 25

O ysters
Cove, l i b ........................ ..@  95.
Cove, 21b........................ ..@ 1  75

P lum s
P lu m s .................... 90@1 35

P e a rs  In Syrup
No. 3 cans, p e r doz. . .1  50

Peas
M a r r o w f a t ............. 90@1 00
E a rly  J u n e  . . . .  1 10@1 25
E a r ly  J u n e  s if td  1 45@1 55

Peaches
P ie  .............................. 1 00@1 25
No. 10 size c an  pie @3 25

Pineapple 
G ra ted  .................  1 75@2 10
Sliced

F a ir  . 
Good . 
F an cy  
Gallon

P u m pk in
95@2 60

80 
90 1 00 

2 15
R asp b errie s

S ta n d a rd  ...............  @
Salm on

W arre n s , 1 lb . T a ll . .2  30 
W arre n s , 1 lb . F la t  . .2 40
R ed  A l a s k a ...........1 45@1 50
M ed. R ed A la sk a  1 25 @1 35
P in k  A l a s k a ........... @ 90

S ard in es
D om estic, % s ............. 3 25
D om estic, % M u sta rd  3 00 
D om estic, % M u sta rd  2 75
F ren ch , Vis ...............  7@14
F ren c h  % s ....................13@23

S a u r K ra u t
No. 3, c an s  ...................  90
No. 10, c an s  ..........L . .2  40

S hrim ps
D unbar, 1st doz................1 30
D unbar, l% s  doz........... 2 35

S ucco tash
F a ir  .......................... 90
Good .........................  1 20
F an cy  ................... 1 25@1 40

S traw b e rr ie s
S ta n d a rd  .................
F a n c y  .....................

T o m ato es
Good .........................
F a n c y  .....................
No. 10 .......................

CARBON O ILS 
B arre ls

P e rfec tio n  .............
D. S. G asoline . . . .
G as M achine  . . . .
D eodor’d  N a p ’a  . .
C y linder ............. 29 @34%
E n g in e  .................  16 @22
B lack , w in te r  . .  8 @10

C A TSU P
S n ide r’s  p in ts  .............  2 35
Snider’s  % p in t s ..........1 86

A c m e ..................... @17%
B loom ingdale  . . . @17%
C arson  C ity @17%
H o p k in s  ............... @18
B rick  ..................... @17%
L eiden  ................... @15
L im b u rg e r ........... @17%
P in eap p le  ........... 40 @60
E d am  ................... @85
Sap Sago ............. ©22
Sw iss, dom estic @20

C H E W IN G GUM
A dam s B lack  J a c k  . . . .  55
A dam s S ap p o ta
B eem an ’s P epsin . • . 55
B eech n u t ........... . . .  60
C h ic lets  ................. .. 1 25
C olgan V iolet Chips . .  60
C olgan M in t C hips . . . .  60
D en ty n e  ............... . 1 10
F la g  S pruce  . . . . . .  55
Ju icy  F r u i t  . . . . . . .  55
R ed  R obin  ___ . . .  55
S'en Sen ( J a r s  80 pkgs,

$2.20) ................. . . .  55
S p ea rm in t, W rig ley s  . .  55
S p ea rm in t, 5 box ja r s  2 75 
S p ea rm in t, 3 box ja r s  1 65
T ru n k  S pruce  .................  55
Y u catan  .............................  55
Zeno .................................... 55

CHICORY
B ulk  .................................. 5
R ed .................................... 7
E ag le  .............................  5
F ra n c k ’s .........................  7
S ch eu er’s .....................  6
Red S ta n d a rd s  ........... 1 60
W h ite  .............................  1 60

CH O CO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w eet .........  22
P rem iu m  ...........................  32
C a rac a s  .............................  23

W a lte r  M. L ow ney  Co.
P rem iu m , % s ...............  29
P rem iu m , % s .................  29

C L O T H E S  L IN E
P e r  doz.

No. 40 T w isted  C otton  95 
N o. 50 T w is ted  C otton  1 30 
No. 60 T w isted  C otton  1 70 
No. 80 T w is ted  C otton  2 00 
No. 50 B ra id ed  C otton  1 00 
No. 60 B ra id ed  C otton  1 25 
No. 60 B ra ided  C otton  1 85 
No. 80 B ra id ed  C o tton  2 25
Nt>. 50 S ash  C ord .1 75
No. 60 S ash  Cord .2 00
No. 60 J u te  ...................  90
No. 72 J u te  ....................... 1 00
No. 60 S isal ...................  85

G alvanized  W ire  
No. 20, each  100ft. long 1 9o 
No. 19, each  100ft. long 2 10 
No. 20, each  100ft. long  1 90 
No. 19, each  100ft. long  2 10 

COCOA
B ak e r’s  .............................. 37
C leveland .........................  41
Colonial, V4s ...................  35
Colonial, % s ...................  33
E p p s  .................................... 42
H e rsh e y ’s, ysS ...............  30
H e rsh e y ’s, % s ...............  28
H u y le r ...............................  36
Low ney, % s 
L ow ney, %s
L ow ney, % s . ................. 33
L ow ney, 5 lb. c an s  . . . 33

95
2 25

1 05 
1 35
3 25

@ 11%
@19
@26%
@18%

V an H o u ten , % s .......... 12
V an  H ou ten ,, V4s ..........  18
V an  H o u ten , %s ..........  36
V an  H o u ten , I s  ............ 65
W a n - E ta  ............................ 36
W ebb ..................................  33
W ilber, % s .....................  33
W ilber, % s .....................  32

COCOANUT 
D u n h am ’s p e r lb.

%s, 51b. case  .............  30
%s, 51b. case  ...............  29
%s, 151b. case  .............  29
% s, 151b. case  .............  28
Is , 151b. case  ...............  27
%s & %s 151b. case  28
Scalloped G em s ........... 10
Vis & %s p a ils  ........... 16
B ulk, p a ils  .....................  14%
B ulk, b a rre ls  ...............  13%
B a k e r’s B raz il S h redded  
10 5c pkgs., p e r  c ase  2 60 
26 10c pkgs., p e r  case  2 60 
16 10c a n d  33 6c pkgs.,

p e r  case  .....................  2 60
C O F F E E S  RO ASTED  

Rio
Com m on ...........................  19
F a ir  .................................  19%
Choice .............................. 20
F a n c y  .............................  21
P e a b e r ry  .....................  23

S an tos
C om m on .................
F a ir  .........................
Choice ...........................  21
F an cy  .............................  23
P e a b e rry  .................

M aracaibo
F a ir  .................................  24
Choice .............................  25

M exican
C hoice ...........................  25
F a n c y  .......................

G ua tem ala
F a i r  .................................. 25
F a n c y  .......................

Java
P r iv a te  G row th  ,...2 6 @ 3 0
M and ling  ......................31@35
A uko la  ............................80@32

Mocha
S h o rt B ean  ................25@27
L ong  B ean  ....................24@25
H . L. O. G. .............. ,26@28

B ogota
F a i r  .................................... 24
F a n c y  ...............................  26
E x ch an g e  M ark e t, S teady  
Spot M arket, S tro n g  

P ack ag e
N ew  Y ork B asis

A rbuck le  .....................  21 50
Lion ...............................  23 50

M cL aughlin ’s XXXX 
M cL au g h lin ’s X X X X  sold 

to  re ta ile rs  only. M ail all 
o rd e rs  d ire c t to  W . F. 
M cL augh lan  & Co., C hicago 

E x tra c ts
H olland , % g ro  boxes 95
Felix , % g ro ss  ............. 1 15
H u m m el’s  foil, % gro. 85 
H u m m el’s tin , % gro . 1 43 

C O N F E C T IO N E R Y  
S tick  C andy  P a ils

H oreh o u n d  .......................... 8
S ta n d a rd  ............................ 8
S ta n d a rd , sm all .............  8%
T w is t, sm all ...................  9

C ases
Ju m b o  .................................... 8
Ju m b o , sm all ...............  8%
B ig  S t i c k ............................ 8%
B oston  C ream  ................13

Mixed C andy
Biroken .............................. 8
C am eo ................................ 12
C u t L o a f .............................  9
F a n c y  .................................. 10%
F ren c h  C ream  ..............9
G rocers .............................. 6%
K in d e rg a rte n  ....................11
L e a d e r ................................ 8%
M aje s tic  .............................. 9
M onarch  ............   8%
N ovelty  .............................. 10
P a r is  C r e a m s ....................10
P rem io  C ream s ..............14
R oyal .................................. 7 %
S pecial .............................. 8%
V alley  C ream s ................12
X  L  O .............................. 7

S pec ia lties
P a ils

A uto  K isse s  (b a sk e ts )  13 
B onnie  B u tte r  B ite s  ..16  
B u tte r  C ream  C orn ..16  
C andy  C ra ck e rs  (b sk t)  15
C aram el D ice ..................13
C ocoanut K ra u t  ...........14
C ocoanu t W affles  .........14
Coco M acaroons ...........16
Coflfy T o f f y ........................14
C ream . M arshm allow s lt> 
D a in ty  M in ts  7 lb . t in  15
E m p ire  F u d g e  ................14
F udge , P i n e a p p l j ...........13
F udge , W a ln u t ................13
F udge , F ilb e r t ..............13
F udge , Choco. P e a n u t 12 
F udge , H oney  M oon ..13  
F udge , T o a s ted  C ocoa-

n u t .............................. 13
Fudge, C h e r r y ..................14
F udge , C ocoanut ............13
H oneycom b C andy  . . .  .15
K okays .............................  14
Iced  M a r o o n s ....................14
Iced G em s .....................  15
Iced  O ran g e  Je ll ie s  . . .1 3
Ita lia n  B on B o n s ............13
M anchus ............................ 15
M olasses K isses, 10

lb . box ........................13
N u t B u tte r  P u f f s ............13
S a lted  P e a n u ts  ..............15

C hocolates
P a ils

A sso rted  C hoc....................15
A m azon C aram els  . . . .1 5
C ham pion  .......................  12
Choc. C hips, E u re k a  ..1 8
C lim ax ................................ 13
E clipse , A sso rted  ..........15
E u re k a  C hoco lates . . .1 6
F a v o rite  ............................ 16
Idea l C hoco lates ............13
K londike C hoco lates ..1 8
N abobs .............................. 18
N ibble  S tick s  ..................25
N u t W afe rs  ...................  18
O coro Choc. C aram els  17
P e a n u t C lu ste rs  ........... 22
P y ram id s  ..........................14
Q u in te tte  ............................ 16
R eg in a  ............................ 11
S ta r  C hoco lates ..............13
S u p erio r Choc, ( lig h t)  18

Pop C orn Goods 
W ith o u t p rizes.

C rack e r J a c k  ........... 3 25
G iggles. 5c pkg. cs. 3 50
Oh My 100s ...............  3 50

Cough D rops
boxes

P u tn a m  M en th a l . . .  1 00
S m ith  B ro s ................... 1 25

N U TS—W hole20 lbs.20%21
23

A lm onds, T a rra g o n a 20
A lm onds, D r a k e .........
A lm onds, C alifo rn ia

. 18
23 so ft shell ...........

B raz ils  ................... @16
24 F ilb e r ts  ............... @16
25 Cal. No. 1 ...........

W a ln u ts  so ft shell
25 W aln u ts , C hilli . . @16
26 T ab le  n u ts , fan cy @16

P ecans, m edium  . . @lb
25 P ecan s , ex. la rg e  . . @16
28 H ick o ry  N u ts , p e r  bu.

Ohio ...........................
C ocoanuts  ...................
C h es tn u ts , N ew  Y ork  

S ta te , per bu............

Shelled
No. 1 S p an ish  Shelled

P e a n u ts  ...........  12%@13
P ecan  H a lv es  . .  @60
W aln u t H a lv es  . . .  35@38 
F ilb e r t M ea ts  . . .  @30
A lican te  A lm onds @45 
J o rd a n  A lm onds . .  @50

P e a n u ts
F a n c y  H  P  S uns R aw  @6%

R o as ted  ...............  @7%
H  P  Jum bo , R aw  . .  @8

R o as ted  ...................  @9
C RA C K ED  W H E A T

B ulk  .................................... 3 %
24 21b. p k g s ................... 2 50

C RA C K ER S
N a tio n a l B iscu it C om pany

B ran d s
B u tte r

— , . _  B oxes
E x ce ls io r B u t t e r s .......  g
NBC S q u are  B u tte r s  . . 6%
S eym our R ound  ...........  6%

Soda
NBC S odas ...................  6%
P rem iu m  Sodas ........... 7^
S elect Sodas ...................  gvfc
S a ra to g a  F l a k e s ...........13
S a ltin e s  ..........................  13

O yster
NBC P icn ic  O y sters  . .  6%
Gem O y sters  ...................  6%
Shell ....................................  |

Sw eet Goods
C ans a n d  boxes

A n im als ...........................  1#
A tla n tic s  A lso A sstd . . 12 
A vena  F r u i t  C akes . . .  12 
B onnie Doon C o o k ies.. 10
B onnie L assie s  ............. 10
B rittle  F in g e rs  ............. 1#
C am eo B iscu it Choc.

(can s) ...........................  25
C am eo B iscu it A sstd .

(can s) ........................   25
C artw h ee ls  A ss td ...........8%
C ecelia B iscu it ............. 16
C hocolate  B a r  (can s) 18
C hocolate  D r o p s ...........17
C hocolate  D rop C en

te r s  ................................ 10
Choc. H oney  F in g e rs .  16 
Choc. R o se tte s  (c an s) 20
C rack n e ls  .........................  18
C ocoanut T a ffy  B a r  . .  13
C ocoanut D r o p s ........... 12
C ocoanut M acaroons . .  18 
C ocnut H oney  F in g e rs  12 
C ocnt H oney  Ju m b le s  12 
Coffee C ak es  Iced  . . .  12 
E v en tid e  F in g e rs  . . . .  16
F am ily  Cookies .............  8%
F ig  C akes  A ss td ...........12
F ro sted  C ream s ...........  8%
F ro s te d  G inger Cookies 8% 
F ru it  L unch  Iced  . . . .  10 
G inger G em s P la in  . . . .  8% 
G inger G em s Iced  . . . .  9% 
G rah am  C rack e rs  . . . .  8 
G inger S 'naps F am ily  . .  8% 
G inger S n ap s  N B C

R ound  ...........................  8
H ousehold  C ookies . . . . 8  
H ousehold  Cks. Iced  . .  9
H ippodrom e B a r  ......... 12
H oney  Ju m b le s  ...........  12
Im p e ria ls  .........................  8%
Ju b ilee  M ixed .............  10
L ady  F in g e rs  Sponge ..3 0  
Leap Y ear J u m b le s  . .  18 
Lem on B iscu it S q u a re  8%
Lem on W afe rs  ...........  17
L em ona ......... .................  8%
M ace C akes ...................  8
M ary  A nn  .....................  8%
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ................................ 8
M ottled  S q u a re s  . . . .  10 
NBC H oney  C akes  . . .  12 
O a tm eal C ra ck e rs  . . . .  8
O range  G em s ...............  8%
P enny  A sso rted  ............. 8%
P e a n u t G em s .................  *
P ineapp le  C akes ......... 16
R aisin  G em s .................  11
R everes  A ss td ....................16
Spiced G inger C akes  . .  8 
Spiced G inger C akes

Iced  ................................ 10
S u g a r F in g e rs  .............  12
S u g a r C rim p ...................  8%
S u ltan a  F r u i t  B iscu it 16
T riu m p h  C a k e s ............... 16
V anilla  W a fe rs  ...........  17
W av erley  .......................  10

In -e r-S ea l T rad e  M ark 
Goods

p e r doz.
B aro n e t B iscu it ........... $1 04
B rem n e rs  B tr  W afs . 1 00
C am eo B iscu it ........... 1 60
C heese S andw ich  . . . .  1 00 
C hoco late  W afe rs  . . .  1 00 
E xce ls io r B u tte rs  . . . .  1 00
F ig  N ew ton  ...................  1 00
F iv e  O’C lock T ea  B sot. 1 00 
G in g er S n ap s  N B C  . .  1 00
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9 106
G rah am  C rack e rs  Red

L abel 10c s ize  ........... 1 00
L em on S naps  ...............  50
O y ste re tte s  ...................  50
P rem iu m  Sodas ........... 1 00
R oyal T o a s t ................. 1 00
S a ra to g a  F lak es  ......... 1 50
Social T ea  B iscu it . .  1 00 
Sf. S. B u tte r  C rack e rs  1 50
U needa  B iscu it ........... 50
U n eed a  G inger W a fe r  1 00
V an illa  W afe rs  ........... 1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps . .  50
Z w ieback .......................  1 00

O th er P ack ag e  Goods 
B a rn u m ’s A n im als . .  50
C hocolate  T okens . . . .  2 50
B u tte r  C rack e rs  N BC 

F am ily  P a c k ag e  . . .  2 50 
Soda C rack e rs  NBC 

F am ily  P a c k ag e  . . .  2 50
F ru it  C ake  ...................  3 00

In Special T in  P ack ag es  
p e r  doz.

F e s tin o  ...........................  2 50
N abisco  25c ...................  2 50
N abisco , 10c ................. 1 00

In  bulk, p e r  tin
N abisco  ...........................  1 75
F es tin o  ...........................  1 50
B en t’s W a te r  C rack ers  1 40 

CREAM  TA R TA R
B arre ls  o r d ru m s ...... 33
B oxes .................................. 34
S quare  C ans ...................  36
F a n c y  C addies ...............  41

D R IED  FR U IT S  
A pples

E v a p o r’ed, Choice bu lk  7 
E v a p o r’ed, F a n c y  pkg. 8

A p rico ts
C alifo rn ia  ...............  13@15

C itro n
C orsican  .........................  15

C u rra n ts
Im ported  l tb . p k g ............. 8%
Im ported , bu lk  ......... 814

Peaches
M uirs—Choice, 25Tb. . .  9 
M uirs—F ancy , 25Tb. ..10
Fancy , Peeled , 25Tb. ..18  

Peel
Lem on, A m erican  _12%
O range, A m erican  . . . .1 2 %

R ais ins
C luster, 2o c a r to n s  . .  
Loose M usca tels, 4 Cr. 6% 
Loose M usca tels, 3 Cr. 6 
L. M. Seeded, 1 Tb. 8%@ 8% 

C a lifo rn ia  P runes
90-100 25m. boxes . ..@  5% 
80- 00 25Tb. boxes . ,.@  6% 
70- 80 25Tb. boxes . ,.@  7 
60- 70 25Tb. boxes . . .@  8 
50- 60 251b. boxes . . .@  9% 
40- 50 251b. boxes . ..@ 11

F A R IN A C E O U S  GOODS 
Beans

C alifo rn ia  L im a ........... 7%
M ichigan L im a  ............... 6
Med. H and  P icked  ..  2 35
B row n H olland  ........... 1 65

F a rina
25 1 Tb p ack ag es  .........1 50
B ulk, p e r  100 lb s ........... 4 00

O rig in a l H o lland  R usk
P ack ed  12 rolls to  c o n ta in e r  
3 c o n ta in e rs  (40) rolls 3 20 

H om iny
P e a rl, 100 lb. sack  . .  2 00 
M accaroni and V erm icelli 

D om estic, 10 lb. box . .  60
Im ported , 25 Tb. box . .  2 50 

P ea rl B arley
C h es te r ...........................  3 00
E m p ire  ............................

Peas
G reen, W isconsin , bu. 2 00 
G reen, Scotch, bu. . .  2 00
Split, lb ................................ 5

Sago
E a s t In d ia  .......................  4%
G erm an , sac k s  ........... 4%
G erm an, b ro k en  pkg. 

T ap ioca
F lake , 100 Tb. sack s  . .  4% 
P earl, 100 Tb. sack s  . .  4%
P earl, 36 p k g s ...............  2 25
M inute, 36 p k g s ............. 2 75

F ISH IN G  T A C K L E
% to  1 in ...........................  6
1% to  2 in .........................  7
1% to  2 in .........................  9
1% to  2 in .......................  11
2 in ......................................  15
3 In ......................................  20

C otton  Lines
No. 1, 10 fee t ...............  5
No. 2, 15 fee t ............... 7
No. 3, 15 fee t .................  9
No. 4, 15 fe e t ............... 10
No. 5, 15 fe e t ............... 11
No. 6, 15 fe e t ............... 12
No. 7, 15 fe e t ............... 15
No. 8, 15 fe e t ............... 18
No. 9, 15 fee t ........... 20

L inen L ines
Sm all ...............................  20
M edium  .........................  26
L a rg e  .............................  34

Poles
Bam boo, 14 ft., p e r  doz. 55 
Bam boo, 16 ft., p e r  doz. 60 
B am boo. 18 ft. ,  p e r  doz. 80

7
F L A V O R IN G  E X T R A C T S  

Jenn ings D C B rand 
T erpene less  E x t r a c t  L em on 
No. 1 F  box, p e r  doz. 75 
No. 2 F  box, p e r doz. 90 
No. 4 F  box, p e r doz. 1 75 
No. 3 T aper, p e r  doz. 1 75 
2 oz. F la t, F  M p e r dz. 1 5o 

Jenn ings D C B rand 
E x tra c t  M exican  V anilla  

No. 1 F  Box, p e r doz. 90 
No. 2 F  Box, p e r  doz. 1 25 
No. 4 F  Box, p e r doz. 2 25 
No. 3 T ap er, p e r  doz. 2 00 
2 oz. F la t  F  M p e r  dz. 2 00

FLO U R  A N D  F E E D  
G rand  R ap ids G ra in  &

M illing Co.
W in te r  W h ea t

P u r i ty  P a te n t  ............... 5.25
Seal of M inneso ta  . . . .  5 00
S u n b u rs t .......................  5,00
W izard  F lo u r  ............... 4 85
W izard  G rah am  ........  5 00
W izard  G ran . M eal . .  4 30 
W izard  B uckw heat, . .  6 00 
R ye  .................................... 4 40

V alley  C ity  M illing Co.
L ily  W h ite  .................  5 25
L ig h t L oaf ...................  4 75
G rah am  .........................  2 20
G ran en a  H e a lth  . . . .  2 30
G ran. M eal ...................  2 00
B olted  M ed....................  1 90

V oigt M illing  Co.
G rah am  .........................  4 30
V oig t’s C rescen t ........... 5 10
V oig t’s  F lo u ro ig t ......... 5 10
V oigtfs H yg ien ic  . . . . 4  30
V oig t’s R oyal ..................5 50
C olum bian  ...................  5 90
C alla  L ily  ...................  4 70
W atso n -H ig g in s  M illing Co. 
P e rfec tio n  F lo u r . . . .  5 15
Tip  T op F lo u r ........  4 75
Golden S hea f F lo u r . .  4 30 
M arsh a ll’s B es t F lo u r 5 20 

W orden  G rocer Co.
W izard  F lo u r ...............  4 70
Q uaker, p a p e r  ............. 4 90
Q uaker, c lo th  ............... 5 00
Q uaker B u ck w h ea t bbl. 5 50

K an sas  H ard  W h ea t 
W o rd en  G rocer Co. 

A m erican  E ag le , % s . .  5 20 
A m erican  E ag le , %s . .  5 10 
A m erican  E ag le , % s . .  5 00 

S pring  W h ea t 
Roy B ak e r

G olden H orn , fam ily  4 60 
Golden H orn , b a k e rs  4 70 
W isconsin  R ye ......... 3 80

Ju d so n  G rocer Co.
C ereso ta , % s ..................5 50
O eresota . Vis ..................5 60
C ereso ta , %s ..................5 70

W orden  G rocer Co. 
W ingold . % s c lo th  . . . . 5  40 
W ingold , %s c lo th  . . . . 5  30 
W ingold, % s c lo th  . . . . 5  20 
W ingold , %s p a p er . .5  25 
W ingold , Vis p a p e r  . .5  20 
B ak e rs ’ P a te n t  ............. 5 05

W y k es & Co.
Sleepy E ye, %s c lo th  5 45 
Sleepy E ye , %s c lo th  5 35 
Sleepy E ye, % s c lo th  5 25 
Sleepy E ye, % s p a p e r  5 2E 
Sleepy E ye, % s p a p e r  5 25

Meal
B olted  ...............................  4 10
G olden G ran u la ted  . . .  4 30 

W h e a t
N ew  R ed .....................  90
N ew  W h ite  ...................  90

Oats
M ichigan c a r lo ts  ...........  47
L ess th a n  c a r l o t s ........... 50

Corn
C arlo ts  .........................  84
L ess  th a n  ca rlo ts  . . .  86

H ay
C arlo ts  ...........................  18 00
L ess th a n  c a r lo ts  . . .  19 00 

Feed
S tre e t C ar Feed ........... 33
No. 1 C orn & O at F eed  33
C racked  corn  ...................  32
C oarse  corn  m eal ......... 32

f r u i t  j a r s
M ason, p ts ., p e r  gro . 4 55 
M ason, q ts ., p e r  gro. 4 95 
M ason, % gal. p e r  gro. 7 30 
M ason, can  tops, gro.. 1 65

G E L A T IN E
Cox’s, 1 doz. la rg e  ..1  45
C ox's, 1 doz. sm all . . .  90
K n o x 's  S park ling , doz. 1 25 
K nox’s Spark ling , g r. 14 00 
K nox’s A cidu’d doz. 1 25
N elson ’s ...........................  1 50
O xford ...............................  75
P ly m o u th  Rock, Phos. 1 25 
P ly m o u th  Rock. P la in  90

G R A IN  BAGS
B road  G auge ...................  18
A m oskeag  ..........   19

Herbs
S age  ....................................  15
H ops .................................... 15
L au re l L e a v e s ..............  15
S en n a  L eav es  ..............  25

8
H ID E S  A N D  P E L T S  

H ides
G reen, No. 1 .................  11%
G reen, No. 2 .....................10%
C ured, No. 1 .................. 13
C ured , No. 2 .................. 12
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen . No. 2 13% 
C alfsk in , cured , No. 116 
C alfsk in , cured , N o. 214%  

Pelts
Old W ool ............... 60@1 25
L am b s  .................  50@ 75
S h ea rlin g s  ........... 50@ 75

T a llo w
No. 1 .......................  @ 5
No. 2 .....................  @ 4

W ool
U nw ashed , m ed. . .  @18
U nw ashed , fine . . .  @13

HORSE R A D IS H
P e r  doz.................................  90

J e lly
5Tb. pails, p e r  doz. . .  2 40 

151b. pails , p e r  p a il . .  60
30tb. pails , p e r  p a il . . .  1 10

JE L L Y  G LA SSES
% pt. in bbls., p e r  doz. 15
% p t. in bbls., p e r doz. 168 oz. capped  in bbls.

p e r  doz............ 18
M A C A R O N I.

U ncle Sam M acaron i Co. 
M acaroni, 24 10c pkgs. 1 70 
S p ag h e tti, 24 10c pkgs. 1 70 
V erm icelli, 24 10c pkgs 1 70 
C urve C uts, 24 10c

p k g s .............................  1 70
A lphabets, 24 10c pkgs. 1 70 
K u rl C uts, 20 Tb. p a ils  1 35 
K u rl C uts, 25 lb. p a ils  1 37 
K u rl C uts. 50 Tb. p a ils  2 40 
E g g  N oodles, 24 10c

p k g s .............................  1 80
B ulk  M acaron i, 10 ib.

b o x e s .........................  76
B u lk  S p ag h e tti, 10 lb .

boxes 75
H o te l H ook, fibre bxs. 1 00 

M A P L E IN E
2 oz. b o ttle s , p e r  doz. 3 00 1 oz. b o ttle s , p e r  doz. 1 75 

M IN C E  M E A T
P e r  case  ......................... 2 85

M O LASSES 
N ew  O rleans

F a n c y  O pen K e ttle  . . . .  42
Choice ................................ 35
Good .................................... 22
F a i r  ...................................... 20

H a lf b a rre ls  2c e x tra
Red H en , No. 2 % ___  1 75
Red H en , No. 5 ......... 1 75
Red H en , No. 10 . . . .  1 65 

M U S TA R D
% lb. 6 Ib. box ____ 16

O LIV E S
B ulk , 1 gal. kegs 1 00@1 15 
Bulk, 2 gal. kegs  95@1 10 
B ulk, 5 gal. kegs  90@1 10
Stuffed, 5 oz....................... 90
Stuffed, 8 oz................  1 25
Stuffed, 14 oz....................2 25
P it te d  (n o t s tu ffed)

14 oz...........................  2 25
M anzan illa , 8 oz..............  90
L unch , 10 oz................  1 35
L unch, 16 oz................  2 25
Q ueen, M am m oth , 19

oz......................................4 25
Q ueen, M am m oth , 28

oz..................................  5 75
Olive Chow, 2 doz. cs.

p e r doz...........................2 25
P IC K L E S

M edium
B arre ls , 1,200 co u n t . .  7 75
H alf bbls., 600 co u n t 4 38
5 gallon  kegs  ...............  1 90

Sm all
B arre ls  .........................  9 50
H a lf b a rre ls  ..........   5 25
5 gallon  kegs  ........... 2 25

G herk ins
B arre ls  ...........................  14 50
H a lf b a rre ls  ...................  7 75
5 gallon  kegs .................

S w eet Sm all
B a rre ls  .......................  16 50
H a lf b a rre ls  ............... 8 75
5 gallon  kegs ........... 3 50

P IP E S
Clay, No. 216, p e r box 1 75 
Clay, T. D. full co u n t 60
Cob ...................................... 90

PL A YIN G  CARDS 
No. 90, S team b o a t . .  75
No. 15, R ival a sso rte d  1 25 
No. 20, R over, e n am ’d. 1 50
No. 572, Special ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ............. 2 00
No. 632 T o u rn ’t  w h is t 2 25

p o t a s h
B a b b itt’s, 2 doz...........  1 75

PRO V ISIO N S 
B arre led  Pork

C lear B ack  ___ 21 00@21 50
S h o rt C u t C lear 18 50@19 00
B ean  ................. 17 00@17 50
B risk e t, C lear 24 00@24 50
P ig  .................................... 23 00
C lear F am ily  ............... 26 00

D ry S a lt M eats 
S’ P  B ellies  .........14% @15

Lard
P u re  In tie rce s  ..12%@ 13 
C om pound L a rd  9 @ 9% 
80 tb. tu b s  . . . .  ad v an ce  % 
60 Tb tu b s  . . . .a d v a n c e  % 
50 lb. tin s  . . . .a d v a n c e  % 
20 Tb. pa lls  . . . .a d v a n c e  % 
10 Tb. pa ils  . . . .a d v a n c e  % 
5 Tb. p a ils  . . . .a d v a n c e  1

8 lb  p a l l s ___ ad v an ce  1
Smoked M eats 

H am s, 12 lb. av. 19%@20 
H am s, 12 Ib. av . 19 @19% 
H am s, 16 lb. av . 17% @18 
H am s, 18 lb . av. 17 @17% 
H am , d ried  beef

s e ts  ...................  29 @30
C alifo rn ia  H am s 11 @11% 
P icn ic  Boiled

H a m s .................19%@20
Boiled H a m s  . . . .  26%@27 
M inced H am  . .  13 @13%
B acon ..................... 18 @24

B ologna ............. 10%@11
L iv er .................  9%@10
F ra n k fo r t  ___  12%@13
P o r k ....................... 13 “ @14
V eal .................................. 11
T ongue ............................   11
H eadcheese  ...................  10

Beef
B oneless ......... 20 00@20 50
R um p, new  . . .  21 00@22 00

T rip e
K its, 15 lb s ...................... 90
% bbls., 40 lb s .................. 1 60
% bbls. 80 lbs...................3 00

C asings
H ogs, p e r  % ................  35
Beef, rounds, s e t . .  18@20
Beef, m iddles, s e t  ..80@ 85
Sheep, p e r bundle  . .  85

Uncolored B u tte rin e
Stolid D a iry  ___  12 @16
C o u n try  Rolls ...12% @ 18

Canned Meats
C orned beef, 2 lb. . . . .4  65
C orned beef, 1 Tb. . . . .2 40
R o as t beef, 2 Tb. . . . .4  65
R o ast beef. 1 Tb.......... . .2  40
P o tted  M eat, H am

F lavo r, %s ....... 50
P o tted  M eat, H am

F lavor, % s . . 95
D eviled M eat, H am

Flavo r, % s . . . 50
D eviled M eat, H am

F lavo r, % s . . 95
P o tted  T ongue. Vis . 50
P o tted  T ongue, % s . . 95

R IC E
F a n c y  ................... 6% @7
J a p a n  S ty le  ..........  5 @5%
B roken  ...................  3% @ 4%

R O L L E D  OATS 
Rolled A vena, bbls. . .5  90 
S teel C ut, 100 lb. sks. 2 85
M onarch , b b ls ....................5 65
M onarch , 90 Ib. sack s  2 70 
Q uaker, 18 R eg u lar . . .1  45 
Q uaker, 20 F am ily  . .  4 00 

S A L A D  D RESSING
Colum bia, % p t .................2 25
Colum bia, 1 p in t  ___  4 00
D u rk ee ’s, la rg e  1 doz. 4 50 
D u rk ee ’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r’s  sm all, 2 doz. 1 35 

S A L E R A T U S  
P ack ed  60 lbs. in  box 

A rm  an d  H a m m e r . .  3 00 
W y an d o tte , 100 % s . .  3 00 

S A L  SODA
G ran u la ted , bb ls.............  80
G ran u la ted , 100 lbs. cs. 90
G ran u la ted , 36 pkgs. . .  1 25 

S A L T
Com m on G rades100 3 Tb. sack s  ............  2 60

70 4 lb. sack s  ............  2 40
60 5 lb. sac k s  ...........   2 40
28 10 lb. sack s  ............ 2 25
56 lb. sack s  ............... 40
28 lb. sac k s  ............... 20

W arsaw
56 Tb. d a iry  in d rill bags 40 
28 tb. d a iry  in  d rill b ag s  20 

S o la r Rock
56 Tb. sac k s  .......................  25

Common
G ran u la ted , F in e  ......... 1 05
M edium , F in e  ............... 1 10

S A L T  F IS H  
Cod

L arge , w hole . .  @ 9
Sm all, w hole . .  @ 8%
S trip s  o r b rick s  8%@12
Pollock  ...............  @ 5 %

H a lib u t
S tr ip s  .............................  18
C hunks ...........................  19

H olland  H e rr in g  
Y. M. w h. hoop bbls. 12 0C 
Y. M. w h. hoop % bbls. 6 50 
Y. M. w h. hoop kegs  75 
Y. M. w h. hoop M ilch e rs

kegs .............................  80
S tan d a rd , bb ls ............ 10 25
S ta n d a rd , % bbls. . .  5 50
S tan d a rd , kegs ........... 62

T ro u t
No. 1, 100 lb s ...................7 50
No. 1, 40 lb s ...............  2 25
No. 1, 10 lb s .............  90
No. 1. 2 lb s .................  75

Mackerel
M ess, 100 lbs ........................ ..17 00
M ess, 40 lb s .............. . .  7 20
M ess, 10 lb s ................. .  1 90
M ess, 8 lb s .............. . .  1 60
No. 1, 100 lbs.............. ..16 00
No. 1, 40 lbs................ . .  6 80
No. 1, 10 lbs............... . .  1 80

W hitefish
100 lb s ............................. . .  9 75

50 lb s ........................... . .  5 25
10 lb s ........................... . .  1 12
8 lb s ........................... 92

100 lbs............................ . .  4 65
40 lbs........................... . .  2 10
10 lb s ........................... 7 ^
8 lbs ............................................ 65

SE E D S
A nise  ...............................  14
C anary , S m y rn a  ......... 7%
C araw ay  .........................  10
C ardom om , M alab a r 1 20
C elery  .........    50
H em p, R u s s i ^ E i ......... 5
M ixed B ird  ...................  5
M u sta rd , w h ite  ...........  8
P oppy  .............................  11
R ape .................................. 5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby 's  R oyal Po lish  85 
M iller's  C row n Po lish  85 

S N U F F
Scotch , in b lad d ers  . . . .  37
M accaboy, in ja r s  ........... 35
F ren ch  R apple  in j a r s  . .  43

SODA
B oxes .................................. 5%
K egs, E ng lish  ............  4%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  . .  9@10 
Allspice, lg  G arden  @11 
Cloves, Z an z ib a r . .  @26
C assia, C an ton  ___ 14@15
C assia, 5c pkg. dz. @25 
G inger, A frican  . . .  @ 9%
Ginger, Cochin . . . .  @14%
M ace, P e n a n g ......... @70
M ixed, No. 1 ........... @17
M ixed, No. 2 ........... @ 16
M ixed, 5c pkgs. dz. @45 
N u tm eg s, 70180 . . . .  @30
N u tm eg s, 105-110 . .  @25
P epper, B lack  ......... @15
P epper, W h i t e ......... @25
P epper, C ayenne . .  @22
P a k rik a , H u n g a ria n

P ure  G round In Bulk 
A llspice, J am a ic a  . .  @14
Cloves, Z an z ib a r . .  @29
C assia, C an ton  . . . .  @20
G inger, A frican  . . .  @17
M ace, P e n a n g  ........  @75
N u tm e g s ................... @35
P epper, B lack  . . . . .  @19
P epper, W h i t e ......... @27
P epper, C ayenne . .  @24
P a p rik a , H u n g a ria n  @45

STARCH
Corn

K ingsford , 40 lb s ........... 7%
M uzzy, 20 lib . pkgs. . .  5 Vi

K ingsford
S ilver Gloss, 40 lib . . .  7% 
M uzzy, 40 lib . pkgs. . .  5 

Gloss
S ilver Gloss, 16 31bs. . .  6% 
S ilver G loss, 12 61bs. . .  8 Vi 

M uzzy
48 lib . p ack ag es  ........... 5
16 31b. p ack ag es  ........... 4%
12 61b. p ack ag es  ........... 6
501b. boxes .......................  3%

SY R U PS
Corn

B arre ls  ...........................  28
H alf b a rre ls  ............... 30
B lue K aro , No. 2 ___  1 90
Blue K aro , No. 2% . .  2 30 
B lue K aro , No. 5 . . .  2 25 
B lue K aro , No. 10 . . . .  2 15
R ed K aro , No. 1 % _ 3 60
Red K aro , No. 2 . . . .  2 15
Red K aro , No. 2% . .  2 55
Red K aro , No. 5 __2 50
R ed K aro , No. 1 0 _2 40

P u re  C ane
F a ir  ................................. 16
Good .................................  20
Choice .............................  25

T A B L E  SA U CES
H alford , la rg e  ............. 3 75
H alfo rd , s m a l l .........  2 25

T E A
Jap a n

S undried , m edium  . .24@26 
Sundried , choice . .  .30@33 
S undried , fan cy  . . .  .36@40 
B ask e t-fired , m edium  30 
B ask e t-fired , choice 35@37 
B aske t-fired , fan cy  40@43
N ibs ...............................  30@32
S iftings  .......................  10@12
F a n n in g s  .....................  14@15

G unpow der
M oyune, m edium  . . . .  35
M oyune, choice ........... 33
M oyune, fan cy  ........... 50@60
P ingsuey , m edium  . .  33
P ingsuey , choice . . . .  35
P ingsuey , fan cy  ...,5 0 @ 5 5

11
Young Hyson

Choice ...........................  30
F a n c y  ...........................  40@50

Ooling
Form osa , F an cy  . . . .  50@60 
Form osa , M edium  . .  28
Form osa , Choice . . . .  35

E nglish  B reak fas t
M edium  .........................  25
Choice .........................  30@35
F a n c y  .........................  40 @60

India
Ceylon, choice . . . .  30@35 
F an cy  ...........................  45@50

TOBACCO 
F ine C ut

B lot .................................. 1 45
Bugle, 16 oz.........................3 84
Bugle, 10c .................  11 00
D an P a tc h , 8 and  16 oz. 32
D an P a tc h , 4 oz..............11 52
D an P a tc h , 2 oz............... 5 76
F a s t  M ail, 16 oz................7 80
H ia w a th a , 16 oz............  60
H iaw ath a , 5c ............... 5 40
M ay F low er, 16 oz..........9 36
No L im it, 8 oz..................1 80
No L im it, 16 oz.................3 60
O jibw a, 8 and  16 oz. 40
O jibw a, 1 0 c ................. 11 10
O jibw a, 5c .....................  1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 3 90 
P each  and  H oney, 5c 5 76
Red Bell, 16 oz................. 3 96
Red Bell, 8 foil ........... l  98
S terling , I. & d  5c . .  5 76
S w eet Cuba, c a n is te r  9 16
Sw eet Cuba, 5c .....  5 76
Sw eet Cuba, 1 0 c ........... §5
S w eet Cuba, 1 lb. tin  4 50 
Sw eet Cuba, % lb. foil 2 25 
Sw eet B urley , 5c L&D 5 76 
S tveet B urley , 8 oz. . .  2 45 
Sw eet B urley , 16 oz. . .  4 90 
S’w eet M ist, % gro. . .  5 70
Sw eet M ist, 8 oz..........11 10
Sw eet M ist, 8 oz..........  35
T eleg ram , 5c ............... 5 76
T iger, 5c .......................  6 00
T iger, 25c can s  ........... 2 35
U ncle D aniel, 1 Tb . . .  60
Uncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz...........  32
Apple, 10 lb. b u tt  ......... 38
D rum m ond N a t. Leaf, 2

and  5 lb.......................  60
D rum m ond N a t. Leaf

per doz.......................... 96
B attle  Ax .......................  28
B racer, 6 an d  12 lb. . .  30
B ig Four, 6 a n d  16 lb. 32
Root Jack , 2 lb ..............  90
Boot Jack , p e r doz. . .  90
Bullion, 16 oz...................  46
Clim ax, Golden T w ins  48
C lim ax 14% oz...............  44
Clim ax, 7 oz....................... 47
D ays’ W ork, 7 & 14 lb. 37 
C rem e de M enthe, lb. 62 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb ....................... 66
F o u r Roses, 10c .............  90
G ilt Edge, 2 lb................... 50
Gold Rope, 6 & 12 lb. 58 
Gold Rope, 4 & 8 lb. 58 
G. O. P ., 12 & 24 lb. . .  40
G ran g er T w ist, 6 lb. . .  46
G. T. W „ 10 Ib. & 21 lb. 36 
H orse  Shoe, 6 & 12 lb. 43 
H oney D ip T w ist, 5&10 45
Jo lly  T ar, 5 & 8 lb ..........  40
J . T., 5% & 11 lb. . .  35
Q entucky  N avy, 12 lb. ..32  
K eystone T w ist, 6 lb. 45
K ism et, 6 lb .......................  48
M aple Dip. 20 oz...........  28
M erry  W idow , 12 lb. . .  32
N obby Spun Roll 6 & 3 58
P a rro t, 12 Tb.....................  34
P a t te r s o n ’s N a t. L ea f 93 
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb ..........  45
P ip e r H eidsiek , 4 & 7 lb. 69 
P ip e r H eidsiek , p e r  doz. 96 
Polo, 3 doz., p e r doz. 48
R edicu t, 1 2-3 oz..............  38
Scrapp le , 2 & 4 doz. . .  48
S h erry  Cobbler, 8 oz. . .  32
S pear H ead , 12 oz..........  44
S p ea r H ead , 14 2-3 oz. 44
S p ear H ead , 7 oz........... 47
Sq. D eal, 7, 14 and  28 lb. 30 
S ta r , 6, 12 & 24 lb. . .  43
S ta n d a rd  N avy, 7%, 15

& 30 lb ............................... 34
T en  P enny , 6 & 12 lb. 35 
Tow n T alk , 14 oz. . .  31
Y ankee  G irl, 12 & 24 30

Scrap
All R ed, 5c ...................  5 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe, 5c ................. 5 88
C utlas, 2% oz...................  26
Globe Scrap , 2 oz........... 30
H ap p y  T h o ugh t, 2 oz. 30 
H oney  Com b Scrap , 5c 5 76 
H o n est S crap , 5c . . . .  1 55 
M ail Pouch , 4 doz. 5c 2 00
Old Songs, 5c ............... 5 76
Old T im es, % gro. . .  5 50 
P o la r B ear, 5c, % gro. 5 76 
R ed B and, 5c % gro . 5 76 
R ed M an S crap  5c . .  1 42
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12 13 14
S crapp le , 5c p k g s ............. 48
S ure  Shot, 5c 1-6 gro . 5 76 
Y ankee G irl Scrap , 2oz. 5 76 
P a n  H and le  S crp  ^¿gr. 5 76 
P e a ch y  Scrap , 5c . . . .  5 76 
U nion W o rk m an  2% 6 00

Sm oking
All L eaf, 2% & 7 oz. 30
BB, 3% oz.......................  6 00
BB, 7 oz........................... 12 00
BB, 14 oz......................... 24 00
B agdad , 10c tin s  . . . .  11 52
B adger, 3 oz....................  5 04
B adger, 7 oz................. 11 52
B an n e r, 5c ...................  5 76
B anner, 20c ...................  1 60
B an n er, 40c .................  3 20
Bfelwood, M ix ture , 10c 94
B ig Chief, 2i4 oz. . .  6 00
B ig Chief, 16 oz........... 30
Bull D urham , 5c ......... 5 85
Bull D u rh am , 10c . . .  11 52 
Bull D urham , 15c . . .  17 28 
Bull D urham , 8 oz. . .  3 60 
Bull D urham , 16 oz. . .  6 72
B uck H orn , 5c ........... 5 76
B uck H orn . 1 0 c ............. 11 52
B ria r  P ipe, 5c ........... 6 00
B ria r  P ipe, 10c ......... 12 00
B lack  Sw an, 5c ........... 5 76
B lack  Sw an, 14 oz. . .  3 50
Bob W h ite , 5c ___  6 00
B ro therhood , 5c ........... 6 00
B ro therhood , 10c . . . .  11 10 
B ro therhood , 16 oz. . .  5 05
C arn iva l, 5c ................... 5 70
C arn iva l, % oz...............  39
C arn iva l, 16 oz............... 40
C ig a r C lip 'g . Jo h n so n  30 
C ig a r C lip’g. Seym our 30 
Id e n tity , 3 & 16 oz. . .  30
D arby  C ig a r C u ttin g s  4 50 
C o n tin en ta l C ubes, 10c 90
Corn C ake, 14 oz.......... 2 55
Corn C ake, 7 oz...........1 45
C orn Cake, 5c ..................5 76
C ream , 50c p a ils  ----- 4 70
C uban  S ta r, 5c foil . .  5 76 
C uban  S ta r, 16 oz pails  3 72
C hips, 10c .....................  10 30
Dills B est, 1% oz......... 79
Dills B est, 3% oz.......... 77
Dills B est, 16 oz.........  73
D ixie K id, 5c ........... 48
D uke’s M ix., 5c ........... 5 76
D uke’s  Mix, 10c . . . .  11 52 
D uke’s Cam eo, 5c . .  5 76
D rum , 5c .......................  5 76
F. F . A. 4 oz..................... 5 04
F. F . A. 7 oz............... 11 52
F ash io n , 5c ...................  6 00
F ash io n , 16 oz...............  5 28
F ive  B ros., 5c ........... 5 76
F ive B ros., 10c ........... 10 53
F ive cen t c u t P lu g . . 29
F  O B 10c ...................  11 52
F o u r Roses, 10c .......... 96
F u ll D ress, 1% oz. . .  72
Glad H and , 5c ..........  48
Gold Block, 10c ........  12 00
Gold S ta r, 50c pa il . .  4 70 
G ail & A x N avy, 5c
G row ler, 5c ...................
G row ler, 10c .................

G ian t, 40c ...................
H an d  M ade, 2% oz.
H azel N u t, 5c ...........
H oney  D ew, 10c . . .
H u n tin g , 5c ...............
I X  L, 5c ...................
I  X  Ls, in  pa ils  . . . .
J u s t  Su its, 5c ...........
J u s t  S u its, 10c .........
K iln  D ried, 25c . . . .

K in g  B ird , 5c ...............
L a  T u rk a , 5c ...............
L ittle  G iant, 1 lb ..........
L ucky  S trike , 10c ___
Le Redo, 3 oz...........
Le Redo, 8 & 16 oz. 
M yrtle  N avy, 10c . . . .  11 52
M yrtle  N avy, 5 c ...........5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............... 5 76
M ayflow er, 10c ............. 96
M ayflow er, 20c ............. 1 92
N ig g er H a ir, 5c ........... 6 00
N ig g er H a ir , 10c ___  10 70
N ig g e r H ead , 5c ___  5 40
N ig g er H ead , 10c . . . .  10 56
Noon H our, 5c ............  48
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ...................  5 76
Old E n g lish  C urve l% oz. 96

76 
20 
19 
70 
63 
48 
96 
00 
76 

11 52 
10 80 

04 
08 
76 
76 
40

Old Crop 5c
Old Crop, 25c ...............
P . S., 8 oz. 30 lb. es.
P . S., 3 oz., p e r  gro. 5
P a t  H an d , 1 oz..............
P a tte rs o n  Seal, 1% oz. 
P a tte rs o n  Seal, 3 oz. . .  
P a tte rs o n  Seal, 16 oz. 5
P eerless , 5c ...................  5
P eerless , 10c c lo th  
P ee rle ss , 10c p a p er
P ee rle ss , 20c ...............  2
P ee rle ss , 40c .................  4
P laza , 2 gro. c s ............5
P low  Boy, 5c ...............  5
P low  Boy, 10c ...........  11
P low  Boy, 14 )z ............. 4 70
P edro , 10c ................... 11 93
P rid e  of V irg in ia , 1% 77
P ilo t, 5c ...........................  5 76

P ilo t, 7 oz. doz. ., 
P ilo t, 14 oz. doz. . 
P r in ce  A lbert, 5c . 
P r in ce  A lbe rt, 10c . 
P r in ce  A lbert, 8 oz. 
P rin ce  A lbert, 16 oz. 
Q ueen Q uality , 5c .
Rob Roy, 5c foil .,
Rob Roy, 10c g ro ss  
Rob Roy, 25c doz. .
Rob Roy, 50c doz. .
S. & M., 5c g ro ss  .
S'. & M., 14 oz., doz. . .  _ 
Sold ier Boy, 5c g ro ss  5 
S o ld ier Boy, 10c . . . .  10
S old ier Boy, 1 Tb.......... 4
S w eet C aporal, 1 oz. . .
S w eet L o tus, 5 c ........... 6
S w eet L o tus, 10c . . . .  12 
Sw eet L o tus, p e r dz. 4 
S w eet Rose, 244 oz. 
S w eet T ip  Top, 5c 
S w eet T ip  Top, 10c . 
Sw eet T ips, 44 gro. . .
Sun Cured, 10c ...........
S lim m er T im e, 5c . . .  
S u m m er T im e, 7 oz. . 
S um m er T im e, 14 oz. 
S tan d a rd , 5c foil . . .  
S tan d a rd , 10c p a p er . 
Seal N . C.. 1% c u t p lug  
Seal N . C. 1% G ran. 
T h ree  F e a th e rs , 1 oz. 
T h ree  F e a th e rs , 10c 
T h ree  F e a th e rs  an d  

P ip e  com bina tion  . .  
Tom  & J e r ry , 14 oz. .. 
T om  & J e rry , 7 oz.
Tom  & J e rry , 3 oz. . . .
T ro u t L ine, 5c ............  5
T ro u t L ine, 1 0 c ............. 11
T u rk ish , P a tro l , 2-9 
T uxedo, 1 oz. bags 
T uxedo, 2 oz. tin s  .
T uxedo, 20c ...................   1
T uxedo, 80c tin s
T w in  O aks, 10c . ------
U nion L eader, 50c . . . .  5 
U nion L eader, 25c 
U nion L eader, 10c
U nion L eader, 5 c .........6
U nion  W o rk m an , 1%
U ncle Sam , 10c .........
Ú nele Sam , 8 oz...........
II. S. M arine, 5c . . . .  
V an B ibber, 2 oz. tin
V elvet, 5c pouch -----
V elvet, 10c t in  .............
V elvet, 8 oz. tin  -----
V elvet, 16 oz. can  -----
V elvet, com bina tion  cs 5
W a r  P a th , 5c ............... 6
W a r  P a th , 2 0 c ................. 1
W av e  Line, 3 oz.
W ave  L ine, 16 o z . -----
W ay  up, 2% oz................. 5
W ay  up, 16 oz. pa ils  . .
W ild  F ru it,  5 c ...............  5
W ild  F ru it ,  10c ......... 11
Yum  Y um , 5c ............... 6
Y um  Y um , 10c ......... 11
Yum  Y um , 1 lb., doz

T W IN E

1 05
2 10

48
96

. 3 84

. 7 44
48

5 76
.10 52
. 2 10
. 4 10
. 5 76
. 3 201 5 76
10 50

. 4 75
60

6 00
12 00

4 35
30
50

, 1 00
10 08

98
. 5 76
. 1 65

3 50
5 76

. 8 64
ig 70

63
48

11 52

2 25
. 3 60
. 1 80

76
5 90

11 00
5 76

48
96

1 90
7 45

96
. 5 10

2 60
11 52

. 6 00
5 76

10 80
. 2 25

5 76
88
48
96

3 84
7 68

! 5 75
6 00

. 1 60
40
40

5 75
31

5 76
11 52
6 00

11 52
4 80

42 C otton , 3 p ly  ............... 24
94 C otton , 4 ply ................. 24

1 85 J u te ,  2 ply ................... 14
, 5 76 H em p, 6 p l y ................... 13

96 F lax , m edium  ............... 24
50 W ool, 1 lb. b a le s  .......... . 612 00 V IN E G A R
38 W h ite  W ine , 40 g ra in 8%

. 6 10 W h ite  W ine, 80 g ra in 1144

. 3 90 W h ite  W ine, 100 g ra in 13

. 6 00 O akland  V in eg ar & Pickle
12 00 Co’s  B rands.

. 2 45 H ig h lan d  app le  c ider . . 18
. 2 16 O akland  app le  c id e r .. 13

h S ta te  Seal s u g a r  ----- 11
. 5 76 O akland  w h ite  p ick ling  10
. Ò 76 P ack ag es  free .

28
96 W IC K IN G10 80 No. 0, p e r  g ross ........... 30

No. 1, p e r  g ro ss  . . . .  40
No. 2, p e r  g ro ss  ----- 50
No. 3, p e r g ro ss  -----  75

W O O D E N W A R E
Baskets

B ushels  ...........................  1 00
B ushels, w ide b an d  . .  1 15
M ark e t ...........................  40
S plin t, la rg e  ............... 3 50
S plin t, m edium  ........... 3 00
Splin t, s m a l l ................... 2 75
W illow , C lothes, la rg e  8 25
W illow , C lothes, sm all 
W illow , C lothes, m e’m

B u tte r  Pates 
O vals

44 lb ., 250 in  c ra te  . . .  
44 lb ., 250 in  c ra te  . . .
1 lb., 250 in  c ra te  . . . .
2 tb ., 250 in  c ra te  . . . .
3 tb ., 250 in  c ra te  ........
5 lb ., 250 in  c ra te  ___

W ire  E n d
1 lb., 250 in  c ra te  . .
2 lb., 250 in c ra te  . . .
3 lb., 250 in  c ra te  . . .  
5 lb., 250 in  c ra te  . . .

C hurns
B arre l, 5 ga l., each  . .  
B arre l 10 gal., each  

C lothes P ins 
R ound H ead

4% inch, 5 g ro ss  ...........  65
C artons, 20 2% doz. bxs 70 

Egg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ...............  40
No. 2, com ple te  ............... 28
C ase No. 2, fillers, 15

se ts  ...............................  1 35
C ase, m edium , 12 se ts  1 15

F a u ce ts
C ork  lined, 3 in ...............  70
C ork  lined, 9 in ...............  80
C ork  lined , 10 in ............... 90

Mop S tick s
T ro jan  sp rin g  ...............  90
E clipse  p a te n t sp rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  h o ld e r 85
Idea l No. 7 ...................  85
121b. co tton  m op h ead s  1 45

P a ils
2-hoop .S tan d ard  . . . .  2 00
2- hoop S ta n d a rd  . . . .  2 25
3-  w ire  C able . 2 30
F ib re  ................................ 2 40
10 qt. G alvan ized  . . . .  1 70 
12 qt. G alvanized  . . . .  1 90 
14 q t. G alvan ized  ___  2 10

T oo th p ick s
B irch , 100 p ack ag es  . .  2 00 
Id ea l .................................  85

T  rap s
M ouse, wood, 2 ho les 22
M ouse, wood, 4 holes 45
M ouse, wood, 6 holes 70
M ouse, tin , 5 holes . . . .  65
R at, wood .......................  80
R at, sp rin g  ...................  75

T ubs
20-in .S ta n d ard , No. 1 8 00 
18-in. S 'tandard , No. 2 7 00 
16-in. S ta n d a rd , No. 3 6 00 
20-in. Cable, No. 1 . .  8 00
18-in. Cable, No. 2 ____ 7 00
16-in. Cable, No. 3 . . . .  6 00
No. 1 F ib re  ...............  10 25
No. 2 F ib re  ...................  9 25
No. 3 F ib re  ...................  8 25
L arge  G alvan ized  . .  5 75 
M edium  G alvan ized  . .  5 00 
Sm all G alvan ized  . . . .  4 25 

W ash b o ard s
B ronze Globe ............... 2 50
D ew ey ...........................  1 75
D ouble A cm e ...............  3 75
Single A cm e ................. 3 15
D ouble P ee rle ss  ........... 3 75
Single P e e rle ss  ........... 3 25
N o rth e rn  Q ueen . . . .  3 25
D ouble D uplex  ........... 3 00
Good L uck .....................  2 75
U n iv e rsa l .......................  3 15

W indow  C leaners
12 in .................................... 1 65
14 in .................................... 1 85
16 in .................................... 2 30

W ood Bowls
13 in. B u tte r  ................  1 50
15 in. B u tte r  ................. 2 00
17 in. B u tte r  ................. 3 75
19 in. . ’u t te r  ................. 6 00
A sso rted , 13-15-17 . . . .  3 00 
A sso rted , 15-17-19 . . . .  4 25

W R A P P IN G  P A P E R
C om m on S traw  ........... 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, co lored  4
No. 1 M an ila  .................  4
C ream  M an ila  ............... 3
B u tc h e rs ’ M an ila  . . . .  2% 
W ax  B u tte r , sh o r t c ’n t  10 
W ax  B u tte r , fu ll co u n t 15 
W ax  B u tte r , rolls . . . .  12

Y E A ST  C A K E
M agic,, 3 doz.................  1 15
S unligh t, 3 doz ..................1 00
S unligh t, 1% doz...........  50
Y e as t F oam , 3 doz. . .  1 15 
Y east F oam , 1% doz. 58

A X L E  G R EA SE

1 lb. boxes, p e r g ro ss  9 00 
3 lb. boxes, p e r  g ro ss  24 00

B A K IN G  P O W D E R  
Royal

C IG AR S
Jo h n so n  C ig a r Co.’s  B ran d

S. C. W ., 1,000 lo ts  . . . .  31
E l P o r ta n a  ......................   33
E v en in g  P re s s  ...............  32
E x e m p la r  .......................... 32
W o rd en  G rocer Co. B ran d  

B en H u r
P e rfec tio n  .........................  35
P e rfec tio n  E x tra s  ......... 35
L ondres .............................  35
L o n d res  G rand  .................  35
S ta n d a rd  .......................... 35
P u r ita n o s  .........................  35
P an a te lla s , F in a s  ........... 35
P a n a te lla s , B ock ...........  35
Jo ck ey  C lub .....................  35

Old Master Coffee

Old M as te r .....................  31
San M arto  .......................  —
P ilo t ....................................

T E A
R oyal G arden , 44, 44

a n d  1 lb ............................ 40
T H E  BOUR CO., 

T O LE D O . O.

C O F F E E
Roasted

D w in n e ll-W rig h t Co’s  B ’ds

W h ite  H ouse, 1 ib 
W h ite  H ouse, 21b

E xcelsio r, B lend, l ib  .........
E xcelsio r, B lend, 21b ...........
T ip  Top, B lend, l ib  ...........
R oyal B lend ...........................
R oyal H igh  G rade ...............
S u p erio r B lend .....................
B oston  C om bina tion  .............

D is trib u te d  b y  Ju d so n  
G rocer Co., G ran d  R ap id s; 
L ee & C ady, D e tro it;  S y
m ons B ros. & Co., S a g i
n aw ; B row n, D av is  & W a r 
ner, J ac k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lb ach  Co., T o 
ledo.

A pex H a m s ..........
A pex  B acon  . . . . .  
A pex  L a rd  . . . .  
E x ce ls io r H a m s  
E x ce ls io r B acon 
S ilver S ta r  L a rd  
S ilver S ta r  L a rd  
F am ily  P o rk  . . .  
F a t  B ack  P o rk

The only
5c

Cleanser
G uaranteed to  

equal the 
best 10c kinds

80 - C A N S - $2.80

SOAP
L a u tz  B ro s .’ t t  Co. 

Acm e, 30 b a rs , 75 lb s . 4 00 
A cm e, 25 b a rs , 75 lbs. 4 00 
A cm e, 25 ba rs , 70 lb s . 3 80
A cm e, 100 cak es  ........... 3 00
B ig  M aste r, 100 b locks 4 00
G erm an  M ottled  ........... 3 15
G erm an  M ottled , 5 bx. 3 15 
G erm an  M ottled , 10 bx. 3 lo  
G erm an  M ottled , 25 bx. 3 05 
M arseilles , 100 cak es  . .  6 00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles, 4£ box to il 2 10

P ro c to r  & G am ble Co.
L enox  ............................... 3 00
Ivory , 6 oz........................... 4 00
Ivory , 10 oz......................  6 75
S ta r  .................................... 3 35

T rad esm an  Co.’s B ran d  
B lack  H aw k , one box 2 50 
B lack  H aw k , five bx s  2 40 
B lack  H aw k , te n  bxs  2 25

A. B. W ris ley
Good C h e e r ..................... 4 00
Old C o u n t r y ................... 2 40

P r ice s  q uo ted  upon  a p p li
ca tio n , H am m ond , S tan d ish  
& Co., D e tro it, M ich.

S A FE S

F u ll line  of fire a n d  b u r 
g la r  p roo f sa fes  k e n t in  
s to ck  b y  th e  T rad esm an  
C om pany. T h irty -f iv e  sizes 
a n d  s ty le s  on h an d  a t  all 
tim es—tw ice  a s  m an y  safes  
a s  a re  c a rrie d  by  a n y  o th e r  
house in  th e  S ta te . If  you 
a re  u nab le  to  v is it  G rand  
R ap id s  an d  in sp ec t th e  line  
personally , w rite  fo r  quo
ta tio n s .

Soap P ow ders  
Snow  Boy, 24s fam ily

s i z e ....................................3 75
Snow  Boy, 60 5 s ...........2 40
Snow  Boy, 100 5c . . . .  3 75 
Gold D ust, 24 la rg e  . .  4 50
Gold D ust, 100 5 c ........  4 00
K irko line, 24 41b..............2 80
P e a rlin e  .........................  3 75
S o a p in e ................................4 00
B a u b itt’s  1776 ...............  3 75
R oseine ............................ 3 50
A rm o u r’s .......................  3 70
W isdom  .........................  3 30

Soap C om pounds
Jo h n so n ’s F in e  ........... 6 10
J o h n so n 's  X X X  ........... 4 25
R ub-N o-M ore  ...............  3 85
N ine  O’clock .................  3 30

Scouring
E noch  M o rg an ’s Sons

Sppolio, g ro ss  lo ts  ___ 9 50
Sapolio, h a lf  gro . lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ...............  2 40
Scourine  M an u fac tu rin g  Co. 
S courine, 50 cak es  . . . . 1  80 
S courine, 100 cak es  . . . 3  5o

Conservative Investors Patronize 
Tradesman Advertisers

We Manufacture

Public Seating
Exclusively

f h l i r r h p *  We furnish churches of all denominations, designing and 
^ ■ “**1 V /IIv S  building to harmonize with the general architectural 
scheme—from the most elaborate carved furniture for the cathedral to the 
modest seating of a chapel.

^ r h n n l Q  The ^hat we ^avc furnished a large majority of the city 
O L U U U 1 3  and district schools throughout the country, speaks volumes 
for the merits of our school furniture. Excellence of design, construction 
and materials used and moderate prices, win.

Lodge Halls We specialize Lodge. Hall and Assembly seating.
Our long experience has given us a knowledge of re

quirements and how to meet them. Many styles in stock and built to order, 
including the more inexpensive portable chairs, veneer assembly chairs, and 
luxurious upholstered opera chairs.

Write Dept. Y.

American
215 Wabash A ve.

G R A N D  R A PID S N E W  Y ORK BO STO N  PH IL A D ELPH IA
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U S IN E S S  C H A N C E S .

■For Sale—P ro fitab le  t in  a n d  fu rn ace  
bu s in ess  in live Iow a c ity  of 2,000. O ne- 
m an  shop, 20x56, w itli bench  room  -~ r 
two. M odern fro n t b rick  building:, on 
public sq u are : liv ing  room s overhead . 
E x ce llen t location . B u ild ing  cost $4,000 
to  e rect, b u t will sacrifice  b o th  bu ild ing  
an d  p ro p e rty  w ith  good w ill fo r $4,000. 
S tock  a t  invoice an d  tools a t  a c tu a l 
value. W an t to  sell on acco u n t o f w ife ’s 
h ealth . A ddress  W m. I^am prech t, Box 
482, M arengo, Iow a. 539

F o r Sale—A good g e n e ra l m erch an d ise  
business  in a  good fa rm in g  com m unity , 
a t  R ichfield C en ter, Ohio. M ust be soid 
to  s e tt le  an  e s ta te . A ddress  F . J . B iek,
R. F . D ., S y lvan ia , O. 538

F o r Sale o r E x ch an g e— F o r fa rm , new 
flour mill, fu ll ro ller sy stem , w a te r  pow 
e r an d  good residence. R o b erts  B ros., 
M illbrook, M ich. 537

W ill sell m y w ell loca ted  d ru g  s to re  
fo r $1,000, $500 cash , ba lance  on easy  
p a y m e n ts  to  su it p u rch ase r. A d d ress  
M ax, c a re  T rad e sm an . 536

F o r Sale—S to re  bu ild ing , c lean  s tock  
shoes, w ith  re p a ir  shop  in connection . 
D oing good b u sin ess  fo r seven  years. 
M ust ch an g e  c lim a te  on acco u n t of ill 
h ealth . A ddress No. 535, c a re  T rad e s -  
m an._____________ _____________________535

$3,500 to  $4,000 g en era l d ry  goods s to ck  
for  sale . Good re liab le  p roposition . Full 
p a rtic u la rs . A ddress  353 F ran k lin , V al- 
p a ra iso , Ind.______ 534

F o r Sale—$1,000 s to c k  d ry  goods, 
shoes, m en 's  fu rn ish in g s  C en tra l M ichi
g an  popu la tion  2500. C ash  business . A d
d re ss  532 c a re  M ich igan  T rad esm an .

F o r Sale—Book s to re , one of th e  
oldest, book, s ta t io n e ry  a n d  office su p 
ply b u sinesses  in th e  w orld, do ing  b u s i
ness  in one loca tion  fo r 59 y e a rs ; ow n 
e r died re c en tly ; w ill sell a t  a  g re a t 
sacrifice. F o r p a rtic u la rs  a d d re ss  A S 
M organ, 804 W . S ta te  St., R ockford , 111.

________________  531
G reenhouse—F o r sale  o r re n t, on ac- 

coun t of s ickness, one o f th e  b e s t g re e n 
house p ro p e rtie s  in K a n sa s ; it  w ill pay 
you to  in v e s tig a te  th is ;  possession  a t  
once. R osebud  G reenhouse, N ew ton,
K an.________________ ________________  530

F o r  Sale—A clean  s to ck  of g en era l 
m erch an d ise . B es t b ra n d s  of all k inds. 
W ill invoice $S,000 to  $10,000. Good lo 
cation  in C en tra l Iow a. T h ir te en  y ears  
in business. O th e r business  dem ands 
m y a tte n tio n . W rite  Box 54, M alcolm , 
Iow a. 529

W an ted — To p u rc h a se  R exa ll d ru g  
sto re . Spot cash  $5,000 to  $10,000. Books, 
s ta t io n e ry  an d  w all p a p e r in connection  
p re fe rred . N o soda fo u n ta in . A ddress 
No. 528, c a re  T rad esm an . 528

r or S'ale—-F irs t-c la ss  re s ta u r a n t  an d  
lunch  room , c en tra lly  lo ca ted  an d  doing  
a  v e ry  fine b usiness. W ill b e a r  in v e s t i
g a tio n . A d d ress  No. 527, care  T ra d e s 
m an. 527

P a r tn e r  W an ted —If you a re  looking 
fo r  an  in v estm en t w ith  o r w ith o u t ac tiv e  
p a rt, in sa fe  e stab lish ed  p ro fitab le  m a n 
u fa c tu rin g  business, w e can  o ffer you an  
o p p o rtu n ity  seldom  equalled . Selling  o r 
ex ecu tiv e  a b ility  p re fe rred . B an k  an d  
m ercan tile  re fe ren ces  g iven  an d  requ ired . 
D on’t  a n sw e r un less  you can  qua lify  
w ith  $5,000 or m ore. 217 N o rth  Los 
A ngeles S t., Los A ngeles, Cali. 519

W an ted —$2,000 fo r o n e -th ird  in te re s t  
in new  p a te n te d  a r tic le  now  on m ark e t, 
w ith  b ig  fu tu re . M ust h av e  c ap ita l to 
sw ing. A d d ress  M. A. S., 11 E a s t 8th St., 
H olland, M ich. 518

F o r Sale C heap—R e s ta u ra n t,  b illia rd , 
pool, bow ling  a lleys com bined; fine loca
tion , do ing  good b u s in ess ; have  o th e r  
business, c an ’t  look a f te r  b o th ; a  snap , 
do n ’t  w a it. C. C. Jack so n , A lgonac,
M ich.__________________  517

F o r Sale—C ash, s tock  g e n e ra l m er- 
chan d ise  a n d  fix tu res; good loca tion ; 
c lean  stock . A ddress  Jn o . P . K ro st,
M anka to , M inn. 516

F o r  Sale—L ivery , feed  an d  sa le s  s tab le , 
b rick  bu ild ing , good location . L osing  m y 
h u sb an d  is m y  reaso n  fo r try in g  to  sell. 
F o r fu r th e r  p a r tic u la rs  w rite  M rs. A. F . 
C hurchill, T u s tin , M id i. 513

Look H e re  M erch an ts ! You can  col
lec t a ll yo u r old g iven  up  a cco u n ts  y o u r
self by o u r new  p lan . E nclose  s ta m p  fo r 
sam ple  an d  fu ll p a r tic u la rs . P e k in  Book 
Co., D e tro it, M ich.__________________ 512

A bu s in ess  of yo u r ow n. W e w ill e s 
tab lish  responsib le  pe rso n s  in bu s in ess  
fo r th em selv es  h an d lin g  ou r b ig  line  of 
te a s , coffees, e x tra c ts , g rocery , d ru g  and  
to ile t su n d rie s ; ex cep tiona lly  s tro n g  
p rem iu m  p ro p o sitio n ; w e p a rtic u la r ly  
d esire  to  g e t in to u ch  w ith  experienced  
te a  a n d  coffee m en a n d  th o se  a lre a d y  
e s tab lish ed ; w rite  to -d ay . R oyal T ea  
C om pany, 2426 S o u th  P a rk  A ve., C h i
cago, 111. 511

M erch an ts—Do you w a n t $5,000 to  
$25,000 cash  in  te n  d ay s?  You can  g e t it 
th ro u g h  a  te n  d a y s ’ spec ia l sa le  con
d u c ted  by  A nn ing  th e  sa le  spec ia lis t. 
E lev en  y e a rs  of co n tin u a l success. E v ery  
sale  has m y p e rso n al superv ision  from  
s ta r t  to  finish. N o sale sm en  in m y e m 
ploy. C o iftrac t w ith  m e a n d  you will 
d ea l w ith  th e  m an  d irec t. R eferences  
from  w holesale  houses an d  h u n d red s  of 
m e rch an ts . W ire  o r w rite  to -d ay . Ad- 
d re s s W . A. A nning , A uro ra , 111. 510

S to rek eep er W an ted —To s to ck  a  g en 
e ra l s to re  fo r  fa rm  an d  ra n ch  supp lies; 
sm all cap ita l, b ig  re tu rn s ;  tow n n e a r  
C hicago ; no co m p e titio n ; s to n e  build ing; 
ch eap  re n t; on C hicago In d ia n a  and  
S o u th e rn  ra ilro ad . J .  M. C onrad , C onrad , 
N ew ton  C ounty , Ind . 509

P o sitio n  W an ted —As ad v e r tis in g  m an 
fo r g en e ra l s to re  o r a s  s e c re ta ry  of 
pub lic ity  club in  good live to w n ; p ra c 
tic a l p r in te r  and  a d v e r tis in g  m an  w ith  
id ea s; can  and  w ill m ake  good. W . W . 
M altm an , B roken  Bow, N eb. 508

$4,708 in 15 days-—I d id  th is  fo r I,. W . 
D avis, H oytv ille , M ichigan, in  a  specia l 
sa le  ju s t  ended. A d v e rtis in g  fu rn ished  
free . W rite  fo r d a te  a n d  te rm s . A. E. 
G rbene, M erchand ise  S ales C onductor, 
116 D w igh t B ldg., Jack so n , M ich. 506 

H a rd w a re —A well se lec ted  s to ck ; s i t 
u a te d  in th e  b u s in ess  c e n te r  of one of 
th e  b est c itie s  in  M ichigan, invo icing  
from  $7,000 to  $10,000; good re a so n s  g iv 
en fo r  selling ; long  lease  w ill be g iven  
a t  low ren ta l. A d d ress  No. 505, care  
T rad esm an . 505

M oney m ade  on th e  sine, com es in 
h an d y ; you do n o t h av e  to  leave  yo u r 
p re sen t w o rk ; ex p erien ce  an d  cap ita l 
n o t needed; w rite  a cc id e n t an d  h ea lth  
in su ran ce  fo r a n  old M assa c h u se tts  
s tock  com pany . S'end fo r p roposition . 
Box 3475, Boston , M ass. 503

F o r Sale—Good c lean  s tap le  s to ck  d ry  
goods, g roceries, shoes, fu rn ish in g s , in 
voice ab o u t $4500. L o ca ted  finest tow n, 
800 popula tion , C en tra l M ichigan. E x t ra  
good fa rm in g  c o u n try  a ro u n d . Can r e 
duce s to ck  to  su it. A ddress  No. 502, 
care  T rad esm an . 502

F o r Sale—A good u p - to -d a te  h a rd w a re  
a n d  tin sh o p  In a  good tow n  of ab o u t one 
th o u san d  in h a b ita n ts  in  C en tra l M ich i
gan . N o tra d e s  considered . A ddress No. 
524, c a re  M ich igan  T rad esm an . 524

F o r Sale—E leg a n t 60 b a rre l flour mill, 
w ith  s te a m  p lan t, s ide  tra c k , w arehouse , 
b a rn , n ice residence, law n, g a rd en ; no 
m ills close; la rg e  te r r i to ry ;  p rice  $4,500; 
w orth  $i.000. F r a n k  R. R eed, C arson  - 
ville, M ich.__________  473

M eat m a rk e t a n d  g ro ce ry  fo r sa le ; do- 
ing  good b u s in ess ; fix tu res  in  firs t-c lass  
cond ition ; g ro ce rie s  all s tap le ; w o rth  
a b o u t $1,800. A ddress H a g e rm an  M eat
M arket. H a g erm an , N. M. 497

A G re a t O p p o rtu n ity —$10,000 cash  r e 
qu ired  to  sw in g  th e  s a fe s t  s to re  p ro p 
e r ty  on m ark e t, c lo th ing , d ry  goods, 
shoes, lad ie s ’ read y  m ade. C leanest 
s tock , business 35 y e a rs  old. a lw ay s  
m oneym aker. Tow n 3,000, r ic h e s t fa rm 
ing  sec tio n  in C en tra l M ichigan. N o 
w o rry  a tta c h e d . D isposition  m u s t be 
m ade a t  once, ow ing  to  o u ts ide  in te r 
e s ts  d em an d in g  im m ed ia te  a tte n tio n . 
A ny good m an  can  en joy  a  25 p e r cen t, 
in v e s tm en t r ig h t from  s ta r t .  B um per 
crops. W rite  a t  once. A ddress  No. 496, 
c a re  T rad esm an . 496

W an ted —To buy. p o ta toes, cabbage, 
h ay  in c arlo ts . N ew  choice p icked  beans 
an d  honey  in a n y  am o u n ts . Jos. W eiler. 
Olney. 111. 495

F ir s t- c la s s  b a k e ry  a n d  re s ta u ra n t ,  w ith  
re p u ta tio n  of e ig h teen  y ea rs . M odern 
tw o -s to ry  b rick  bu ild ing , 30x140 feet. 
B es t loca tion  sea p o rt c ity  of 85,000 on 
L ake  Superio r. D oing good business, no 
w agon, all c o u n te r tra d e . H av e  b est 
c la ss  of people b o a rd in g  w ith  me. H ave  
no opposition  in ca te r in g . W ill invoice 
$5,600, p a r t  cash , b a lan ce  to  su it.  Give 
good lease  to  r ig h t p a rty . C has. Schober, 
27 E . S up e rio r S t., D u lu th . M inn. 493 

Good house and  a  s to re  to  exchange  
fo r s to ck  of m erchand ise . W m . Sw eet, 
C edar, M ich. 487

F o r Sale— Stock  d ry  goods, shoes, g ro - 
ceries. S m all tow n  in  good fa rm in g  
co u n try . E s tab lish ed  10 y e a rs  an d  have  
good tra d e . S tock  a n d  fix tu res  in v en 
to ry  a b o u t $6,000, w hich  can  be reduced. 
A sp lend id  o p p o rtu n ity . Good reaso n s  
fo r selling. H a rd in g  & Co., M orley, M ich.

486
To E x ch an g e—F o r s to ck  of g en e ra l 

m erchand ise , eq u itie s  of $1,500 to  $6,000 
in w ell ren ted  re s id en ce  p ro p e rty  in 
W es te rn  M ichigan c ity  of 10,000 p opu la
tion . A d d ress  E x ch an g e , care  T rad e s -  
m an._______________________  476

W an ted —M an w ith  c ap ita l to  jo  
w ith  m e in p u rc h a s in g  tim ber. C an s 
cu re  O regon p ine tim b e r a t  r ig h t p rie  
500,000,000 fe e t in  one bunch , a lso  sm al 
e r  tra c ts .  A ra re  o p p o rtu n ity  to  mal 
m oney. A d d ress  W . R. K i v e tte , B< 
207, L a  G rande, O regon. 463

Rope m ak in g  m ach in e  business, w ith  
equ ipm en ts, fo r sale, forced  sale. W rite  
A g e n ts ’ R eg is te r  Co., 400 T em ple C ourt,
M inneapolis, M inn.________  490

F o r Sale—A good p ro sp e ro u s  s tea rr 
lau n d ry  in  c ity  of 6,000. W ill sacrifice 
if sold a t  once. F o r  p a rtic u la rs  ad d ress  
C ity  L au n d ry , T h ree  R ivers, M ich.
______________________________________  498

F o r Sale—Tw o saw  m ills com plete. 15 
and  25 M. Cap. P le n ty  ore, p ine tim ber. 
A b a rg a in  in  each . W . R. K iv e tte , L a 
G rande. O regon. 464

W an ted —M erch an d ise  s to ck s  in  e x 
ch an g e  fo r  well im proved  fa rm s . Ise n - 
b a rg e r, 33 U nion  T ru s t  B ldg., In d ia n - 
apolis, Ind.___________________  383

$30,259 s to ck  o f c lo th ing , shoes, m en 's  
fu rn ish in g s  a n d  no tions, a lso  tw o -s to ry  
solid b rick  bu ild ing , w o rth  $9,000. All 
c lear, to  ex ch an g e  fo r  a  good fa rm  o r 
tim b e r lands. P lea se  do n o t a n sw e r u n 
less you h av e  fa rm s  th a t  a re  c lear. A d
d ress  P . O. Box 493, N ew  London. W is., 
w here  s tock  is loca ted . 206

I p ay  cash  fo r s to ck s  o r p a r t  s tocks  
of m erch an d ise . M ust be »'heap. H . 
K aufer, M ilw aukee, W ls. 92

If you w ish  to  buy, sell o r exchange  any  
le g itim a te  b u sin ess  of a n y  k ind , anyw nere , 
consu lt o u r  B usiness  C hance  D ep artm en t. 
I ts  o p e ra tio n  is  n a tio n a l in scope and 
offers unexcelled  serv ices  to  th e  seller, 
a s  w ell a s  th e  buyer A d v an tag eo u s e x 
chan g es  fo r o th e r  p ro p e rtie s  a re  o ften  
a rra n g e d . In  w ritin g , s ta te  fu lly  your 
w ants. T h e  V arland  S ystem . C ap ita l 
B ank, St. P au l, M inn. 814

W ill pay  cash  fo r s to ck  of shoes and 
rubbers . A ddress M. J .  O., c a re  T ra d e s 
m a n ________________________________ 221

S afes O pened—W. L. Slocum , safe  ^ex
p e rt an d  locksm ith . 97 M onroe Ave.,
G rand  R apids. Mich. im

F R E E  FO R  SIX  M O N T H S- MY S P E C 
IA L offer to  in troduce  m y m agazine  ‘‘IN 
V E ST IN G  FO R  P R O F IT .” I t  is  w orth  $10 a  copy to  anyone  w ho h a s  been  g e t
tin g  p oo re r w hile  th e  rich , riche r. I t  
d e m o n s tra te s  th e  R E A L  ea rn in g  pow er of 
m oney, and  show s how  anyone, no m a tte r  
how poor, CAN a cq u ire  riches. IN V E S T 
ING FO R  P R O F IT  is th e  only p ro g re s 
sive financial jo u rn a l published . I t  show s 
how  $100 grow s to  $2,200. W rite  NOW  
and  I ’ll send it  s ix  m o n th s  free . H  .L. 
B arb er , 433, 28 W . Jack so n  B lvd., C h i
cago. 448

C ash fo r y o u r bu s in ess  o r p ro p erty . I 
b rin g  b uyers  an d  se lle rs  to g e th e r. N o 
m a tte r  w h ere  loca ted , if you w a n t to  buy, 
sell o r ex ch an g e  a n y  k ind  of b u sin ess  o r 
p ro p e rty , w rite  me. E s ta b lish ed  1881. 
F ra n k  P. C leveland, R eal E s ta te  E x p e rt, 
1261 A dam s E x p ress  B ldg., C hicago, 111.

326
M erch an ts  P lea se  T ak e  N otice! W e 

h av e  c lien ts  of g rocery  stocks , g en eral 
s tocks, d ry  goods s tocks , h a rd w a re  stocks, 
d ru g  stocks. W e have  on ou r lis t a lso  a  
few  good fa rm s  to  exch an g e  fo r such  
stocks. Also c ity  p ro p e rty . If you w ish 
to  sell o r exchange  y o u r bu s in ess  w rite  
us. G. R. B usiness  E xchange , 540 H o u se 
m an  B ldg., G ran d  R apids, M ich. 859

F o r  Sale C heap—One good 8 x  6 x  10 
re fr ig e ra to r. G u a ra n tee d  condition . B u r- 
m e is te r & Son, S tu rg is . Mich. 429

W ill tra d e  fo r s to ck  of g en e ra l m e r
chan d ise  o r h a rd w a re  and  fu rn itu re , 640 
a c res  of f r u i t  land  in th e  fam ous fla t- 
h ead  valley. T rego  R iv e r ru n s  th ro u g h  
land, 4 m iles from  ra ilro ad  tow n. A d 
d re ss  R. C. R asm ussen , C u t B ank , M ont.

467
Oven—No. 2 M cDowell po rtab le  b a k 

e rs ’ oven, 12 sq. fe e t of b ak in g  su rface. 
A con tinuous baker. P rac tic a lly  new. 
H . E . H ess le r Co., 506-512 N . Sa lina  St., 
Sy racuse, N. Y. 457

G et ou r lis t o f p ro p e rtie s  w ith  o w n e rs ’ 
ad d resses  o r p roposition  to  sell yo u r fa rm  
o r b u sin ess  a t  cost of $25. P a rd e e  B u si
ness E xchange , T rav e rse  C ity, M ich.
_________________  _ _ 425

F o r  Sale—Old e s tab lish ed  m ea t m a rk e t, 
doing  fine business. U p -to -d a te  fix tu res. 
C ity  p ro p e rty  an d  fa rm . R eason  selling, 
too  m uch w ork, poor h ea lth . A ddress 
522, care  T rad esm an . 522

H e n ry  N orlng , R eedsburg , W ls., e x 
p e rt m erch an d ise  au c tio n ee r a n d  a u th o r 
of T he S ec re t of Successfu l A u c tio n eer
ing, closes ou t o r reduces s to ck s  of m e r
chand ise . W rite  fo r d a te s  a n d  in fo rm a 
tion. 336

H E L P  W A N T E D .

W an ted —A t once an  experienced  c le rk  
fo r g en e ra l s to re  one w ho can  handle 
G erm an  tra d e  and  ta k e  ch a rg e  of a d 
v e rtis in g  p re fe rred . W. A. H auck , S ea- 
fo rtli, M inn. 333

W an ted —C lerk  fo r g en era l s to re . M ust 
be sober and  in d u s trio u s  an d  have  som e 
prev ious  experience. R eferences  requ ired . 
A ddress Store, care  T rad esm an . 242

W an ted —Sober in d u s trio u s  g ro ce ry - 
m an. M ust have  experience, g ive re f 
erences. S a la ry  $60 s ta r t  w ith , good 
chance  fo r ad v an cem en t to  r ig h t p a rty .
E . A. P h illips, .A nacortes, W ash. 507

W an ted —A g ood sober an d honest
m an. w illing  to w ork in U pper P en in -
sida. A m an  ca pa ble of ta k in g ch arg e
of the d ry  goods5 end  of a g en eral sto re .
M ust hav e  ex;perience in d ry goods.

?nts’ fu rn ish in g s  an d  shoes. A g en era l
all a ro u n d  g;ood nnan needed. A<îd ress
No. 501, c a r t: T rad iesm an. 501

W an te d —T<-> buy s to ck  of g en era l m er-
eh an d ise  in s m all tow n, w ith  good fa rm -
ing coun try . A ddr ess W. H. iMlller. Al-
loga n, M ichig;an. 520

S ITU A T IO N S  W A N T E D .

W a n te d —Pipsition by experienced h a rd -
w a re an d  g r ocery clerk. H av e  ha d ex-
peri'enee in farm im plem ents. A ddress
No. 521, care Michijgan T rad esm an . 521

W an ted —P e rm a n e n t position  by  an  e x 
p erienced  g en era l clerk. H av e  h ad  five 
y e a rs ’ experience  in th e  business. C an 
g ive A1 references. Could com e a t  once. 
W ould p re fe r  a  sm all tow n. A ddress
No. 525, care  T rad esm an . 525

A w a n t ad. in  th e  T rad e sm a n  will 
b rin g  re su lts .

Pour Kinds of 
Coupon Books

Are m anufactured by us and all sold  or« the  

sam e basis, irrespective of size, shape or 

denom ination. F ree sam ples on applica

tion.

4 *  4 *  4 *

TRADESMAN COMPANY, Grand Rapids, Mich.
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CLOVERLAND.

Zephyrs From the Upper Peninsula 
of Michigan.

Col. C. W. Mott, Secretary and Gen
eral Manager of the Upper Peninsula 
Development Bureau, has just conclud
ed a statistical survey showing the won
derful strides that the Upper Peninsula 
is making in agricultural development 
and has published a neat pamphlet, 
showing the actual growth during the 
year from May 1, 1912, to May 1. 1913. 
The information has been gleaned from 
the reports of the hoards of supervisors 
of the fifteen counties of Cloverland 
and is, therefore, absolutely official and, 
therefore, authentic. We give herewith 
the totals of the re-capitulation sheet: 

Increase in population in rural dis
tricts :
Families ..........................................   S8
Total people .....................................  352
Acres sold for farming purposes 11,140
Acres of timber lands s o ld ,___ 124,000
Fruit trees planted—A.pples, 6,200; cher
ries, 1,270; plums. 890.
New creameries ...............................  3
New schools ......................................  35
New attendants at school .......  1,285
New churches .............................  15
Amount spent for good roads .. $54,833 
Miles of new macadam and graveled 

roads ...........................................  51
Graded cattle added—455, including 

Holstein. Jersey, Durham, Guernsey, 
Short Horn. Angus, etc.

We read under “Honks from Auto 
City Council.” as follows: “The average 
attendance at our Council meeting has 
been somewhat discouraging during the 
summer months, not over 50 per cent.” 
etc., and again. “Many of our members 
who think 50 per cent, attendance is 
small,” etc. This article was signed by 
H. D. Bull, four sight is beginning to 
fad us and our nose pinchers are in the 
dry dock and the print isn’t very clear 
on our copy), but are the remaining 
letters en or something else?

We h ave an excellent item from the 
pen of John I. Bellaire. store manager 
for the Wisconsin Land & Lumber Co., 
at P.lanev, but we are awaiting a photo 
in order to publish a halftone picture 
in connection with the article.

To escape criticism- Do nothing, be 
nothing, say nothing. You will also be 
a dead one.

Experience is the best teacher, but the 
man who stupidly insists that the ex
perience shall be his experience and re
fuses to learn through the observation 
of others, is attending the most expen
sive academy of learning.

Not very many years ago there lived 
a good man at Northfield. Mass., whose 
life was much in emulation of the meek 
and lowly Martyr of Calvary. His 
name was Dwight Lyman Moody and 
his name is still held in love and re
membrance by many thousands upon 
thousands of those with whom he came 
in contact. In fact, the name of Moody 
wherever heard always brings to the 
humble writer of this column a deep- 
seated suggestion of reverence. There 
is a very fine fellow down in Lansing 
named. Moody. We cannot recall his 
initials, but they, too. ought to be D.
T.. Moody. We were greatly fascinated 
by an item, we read in Honks from Auto 
City Council fexcuse us for the second 
reference) of a report from one of their

members at their meeting, who recently 
visited one of the Northern councils 
where they were obliged to turn away 
two candidates for initiation because 
there were only three members and two 
visitors present. Without attempting 
to connect one circumstance with an
other • On Aug. 23, one of our North
ern summer months, we had a regular 
meeting night. There were only six of 
us present, lacking one of a quorum. 
We did have just one candidate who 
presented himself for initiation and we 
had one most pleasant and most wel
come visitor. Brother Moody, of Auto 
Council, who certainly made himself a 
welcome guest and whom we will be 
delighted to see again when he comes 
this way. We are just wondering, 
though, if his initials should not be 
D—L— (not Dwight Lyman.)

Ura Donald Laird.

Special Features in the Grocery and 
Produce Trade.

Special C orrespondence.
New York, Oct. 13—The strength

ening tendency in the coffee marke:, 
which began some days ago, continues 
and it really looks as though there 
would not be a return to prices of a 
few weeks ago. Buyers, however, are 
not taking great chances and pur
chase only enough for current re
quirements, preferring to let “the 
other fellow” hold the umbrella. At 
the close Rio No. 7 was quoted at 
lO-kjc in an invoice way and Santos 
4s 13(al3kjc. In store and afloat there 
are 1,664,582 bags, against 2,434,126 
bags at the same time last year.

The sugar market has been rather 
unsteady as to prices. Business is 
fair and prices are lower than a week 
ago. While some refiners quoted 
4.30c, others were selling at 4.25c. 
Meantime Michigan beet sugar was 
quoted at 4.15c for immediate ship
ment and this naturally had some ef
fect on the cane product. W hile 
sales are not large individually, there 
is a steady run of orders for gran
ulated sugar, and sellers seem to be 
pretty  well satisfied with the condi
tion.

Teas are steady as to prices, but 
there has been very little buying 
movement and, when sales are made, 
the quantity taken is simply enough 
to do business with. Greens have at
tracted more attention than other 
varieties.

Assortm ents of rice are rather poor 
and, as the supply coming forward has 
been light, the market closes in favor 
of the seller. Prime to choice domes
tic, 5@ 5^c.

Not an item of interest can be 
picked up in the spice trade. The de
mand is certainly no more active than 
might be expected at this time of 
year, conditions being just about nor
mal, and no change whatever is to 
be chronicled as to quotations. Sin
gapore black pepper, ll$4@ ll% c; 
white, 20@20J4c; Zanzibar cloves, 16 
@16J4c.

Grocery grades of molasses are well 
sustained and demand has been as 
good as could be anticipated. Good 
to prime, 35(S)40c.

Stocks of canned tom atoes are re
ported as accumulating with packers. 
This experience has been repeated at

the close of many seasons after the 
crop had been “practically all killed” 
by drouth or flood or the thousand 
other things that knock out the whole 
yield. Probably the total pack will 
be less than the average, but there 
will be no dearth of canned tomatoes. 
W hile sellers do not like to accept 
less than 75c for standard 3s, it is said 
that unlabeled goods have been offer
ed in good supply at 72j4c. Standard 
grades of corn are apparently in liber
al supply and some cut might be made 
if necessary to effect sales. Maine 
has undoubtedly suffered greatly from 
a poor season and some say that 
packers can deliver not to exceed 40 
per cent, on contracts. Fancy peas 
are firm, but the supply of ordinary 
sorts are ample and quotations are 
“wobbly.” O ther goods moving in 
the usual manner and the whole price 
list is without change.

More liberal supplies of butter turn
ed the m arket downward. E xtra 
creamery cannot be quoted above 30J4 
@31c; firsts, 28@30c; held stock, 30@ 
31c; process, 25k2@27J^c; factory, 
23k£@24J'2c; imitation creamery, 25@ 
26c.

Chese is quiet, with top grades 
quoted at 16k2@16)4 c.

Eggs fire steady for the very finest 
grades, but there is an ample supply 
of stock that will not come up to 
the standard and which is working 
out at about 30@32c. The 50c market 
has been touched by some stock that 
comes under the head of “fancy gath
ered white,” while “brow ns” are 10c 
less and “mixed colors” 35c.

Bill Buys a Motor Cycle.
Bill decided just one thing was 

needed to make his life in the coun
try ideal, and that was a m otor cycle. 
So he is about to wire Jack to ship 
him one when—

But here, this will never do. Read 
his June letter to Jack and find out 
for yourself.
“Dear Jack:

“You wouldn’t know me these days. 
Between the wonderful meals Aunt 
Kate has been serving us and the 
many hours a day out of doors I ’m 
a new man. I am brown as an In 
dian, ten pounds heavier than a year 
ago and have muscles hard as rocks. 
Am ready any day to go you a round 
of golf or take you on in tennis.

“By the way, I came very near ask
ing a favor of you a week ago. I had 
decided that I wanted a m otor cycle.

“Of course uncle lets me use his 
runabout whenever I please, but I 
have always had an itching for a m ot
or cycle. And with the splendid 
graveled roads hereabouts I figured I 
never would be able to use one to 
better advantage.

“Thus it was that I set my heart on 
a m otor cycle and was about to wire 
you to pick me out a good one and 
ship it direct. But uncle said not to 
be too hasty.

“ ‘Give Smith a chance to bid on 
the machine for you.’ he advised.

“ ‘Smith! W hy a store in a little 
burg like this wouldn’t carry m otor 
cycles,’ I exclaimed.

“But uncle insisted that we drive 
into town and talk the m atter over 
with Smith.

“Uncle was right. Smith doesn't 
carry them in stock. He couldn’t af
ford to, he says. But on all large 
articles, such as auto supplies, motor 
cycles, pianos, sewing machines, 
stoves, and a host of other things, he 
has what he calls a ‘Home Goods’ 
catalogue from which he orders for 
you. Not having to carry the stock 
himself he can afford to take a much 
narrower margin of profit.

“This gives him an advantage over 
the mail order people that means 
everthing in a small town.

“The catalogue listed a beautiful 
motor cycle—4/  horse power, free 
engine clutch, coaster brake—every
thing anyone could ask for.

“I gave him the order. The ma
chine was here in six days. In the 
three days since its arrival, 1 have 
had some glorious rides.

“I shudder every time I think of 
returning to the city. But I suppose 
sometime this dream must end. Until 
I return then, take good care of old 
New York. Your old pal

“Bill.”

Butter, Eggs, Poultry, Beans and Po
tatoes, at Buffalo.

Buffalo, Oct. 15—Creamery butter, 
fresh, 26@31c; dairy, 26@27c; poor to 
good, all kinds, 20@22c.

Cheese — New fancy 16@16J^c; 
choice 15l/2@16c; poor to common, 6 
@10c.

Eggs—Choice, fresh candled, 32@ 
34c; cold storage, 25@26c.

Poultry (live)—Turkeys, 15@20c; 
cox, 12c; fowls, 14@16c; springs, 15@ 
18c, ducks, 14@16c.

Beans—Marrow, $3.75; medium 
$2.40; pea, $2.35@2.40; white kidney, 
$3.50@3.75.

Potatoes—75@80c per bu.
Rea & Witzig.

Had a Double Meaning.
An old colored man in Louisiana 

declared that he had received a mirac
ulous “call” to preach. He had told 
about it hundreds of times. He re
peated his vision one night at camp
meeting.

“Ah had er vision,” he was say
ing, “of er great white light in de 
sky, an’ in de middle ob de light waz 
de letters ‘G-P-C.’ Brudders an’ sis
ters, Ah knows den an’ dar dat dem 
letters means ter ‘Go Preach Chris- 
chanity!’ A n’—”

“H oi’ on dar!” objected a hearer 
from a back seat. “Lemme ax yo’- 
all dis: ‘How you’-all know dem let
ters ain’t mean ter ‘Go Pick C otton?” 

" ♦  ♦  ♦
City methods may not work in the 

village. Village methods may not 
work in the city. But in every good 
method is the germ of an idea that 
will work for you if you give it a 
chance.

B U S IN E S S  C H A N C E S .
W anted  To E x c h a n g e —484 ac re s  of 

C ass coun ty , M in n eso ta  land  fo r  m e r
chand ise . L ak e  R egion L an d  Co., P in e  
R iver. M inn. 542

F o r Sale—U p -to -d a te  b a k ery  an d  b o t- 
tlin g  w o rk s  w ith  th e  business. F o r  p a r 
tic u la rs  w rite  H e n ry  B ogardus, O saw a- 
tom ie, K an . 541

F o r  Sale—A good s to ck  of clo th ing , 
co n sis tin g  of m en ’s, boys’ a n d  y o u th s ’ 
su its , o v e rco a ts  an d  p a n ts . A lso a  s tock  
of lad ie s ’ re a d y - to -w e a r  goods, co m p ris 
in g  s u its , coats, d resses, e tc . A lso a  
s tock  of c a rp e ts  an d  ru g s  and  linoleum s. 
I  w ill sell a ll of th e  above  goods a t  a  
b a rg a in , a s  I am  go ing  o u t of business. 
A ddress  H . N. B each , H ow ell, M ich.

540

mailto:2.35@2.40
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Business
Culture

You can’t  make a plant grow.
You can, however, place it in the right 

kind of soil, in the sunshine, give it  sufficient 
moisture and— nature w ill do the rest.
So it is w ith  your business plant. The pub
lic is the soil. You m ust supply the nutri
tion of an advertising appropriation, the 
moisture of printer’s ink, and the sunshine of 
attention-compelling booklets and catalogues.

We will supply sunshine and 
moisture and the nutrition may 
not be as much as you think

TRADESMAN COMPANY
Grand Rapids

Do You 
Know T riscuit?

If you don’t, take home a box of this deli

cious Shredded Wheat Wafer, have some of it 

toasted in the oven to restore its crispness, than 

eat it hot or crisp w ith butter, soft cheese or 

marmalades. It has in it all the body-building 

material in the whole wheat grain, made digesti

ble by steam-cooking, shredding and baking. If 

your customers like Shredded Wheat Biscuit for 

breakfast they will surely like Triscuit for 

luncheon or for any meal. Try it w ith hot 

cocoa, malted milk or other bev

erages.

MADE ONLY BY

The Shredded Wheat Company
NIAG ARA FALLS, N . Y.

(R E G  U. S  PAT. O r f J

The Increased Karo Business in 
Your Vicinity is Yours by Right

Center the big jump in Karo business right in your own store. Stock Karo 
liberally, display it prominently. It pays you big profits and is easy to handle.

Karo sales are increasing rapidly—every day more and more 
of this fam ous syrup is used by the Am erican housew ife for cook 
ing and table use.

Our extensive and forceful advertising is telling the facts about Karo, the great national syrup—its purity 
and food value and the great saving it effects in the cost of the family living.

Your customers know the Karo label—they will take no substitute. Give them 
Karo, the syrup that is always pure and wholesome, and full net weight in every can.

CORN PRODUCTS REFINING  CO.
NEW YORK, N. Y.

* PQUMOS NET WCIOIrt



^«Misssiisi assortment of Metal Frame Pictures 
|  in Roman Gold, Moorish Brown and 

y i  1 Circassian Walnut finishes, each a 
practical representation of the original 

widths, including many 15 and 25 cent items boxed 
in individual cardboard boxes so that breakage is
impossible.

100  Pictures 
SO Subjects, $ 7 ,0 0

Dimensions of the pictures range from 4j  ̂ by 
3 to 10'A x the average size being %% by 6 # .

Subjects include Landscapes, Cupids, Old 
Masters, Mothers, Dog Pictures, “Young Mother,” 
“Colored Panorama,’' Flowers, Indian Girls, 
American Girls and a score more.

\ ■Butler 'Brothers
Exclusive Wholesalers of 

General Merchandise
ST. LOUISNEW YORKCHICAGO

MINNEAPOLIS


