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John, and Petdr, and Robert, and Paul,
God in His wisdom created them all;
John was a statesman, and Peter a slave,
Robert a preacher, and Paul—was a knave.
£vil or good, as the case might be,
White or colored or bond or free—
John, and Peter, and Robert, and Paul,
God in His wisdom created them all.

Out of earth’s elements, mingled with flame,
Out of life’s compounds of glory and shame, 
Fashioned and shaped by no will of their own,
And helplessly into life’s history thrown;
Born by the law that compels man to be,
Born to conditions they could not foresee,
John, and Peter, and Robert, and Paul,
God in His wisdom created them all.

John was the head and heart of his state,
Was trusted and honored, was noble and great; 
Peter was made ’neath life’s burdens to groan,
And never once dreamed that his soul was his own. 
Robert, great glory and honor received,
For zealously preaching what no one believed; 
While Paul, of the pleasures of sin took his fill,
And gave up his life in the service of ill.

It chanced that these men, in their passing away 
From earth and its conflicts, all died the same day; 
John was mourned through the length and breadth of 

the land,
Peter fell ’neath the lash in a merciless hand;
Robert died with the praise of the Lord on his tongue, 
While Paul was convicted of murder, and hung.
John, and Peter, and Robert, and Paul—
The purpose of life was fulfilled in them all.

Men said of the statesman: “How noble and brave!” 
But of Peter, alas!—“He is only a slave!”
Of Robert, “ ’Tis well with his soul, it is well;”
While Paul they consigned to the torments of hell. 
Born by one law, through all nature the same,
What made them different, and who was to blame? 
John, and Peter, and Robert, and Paul—
God in His wisdom created them all.

Out in that region of infinite light,
Where the soul of the black man is pure as the white; 
Out where the spirit, through sorrow made wise,
No longer resorts to deceptions and lies;
Out where the flesh can no longer control 
The freedom and faith of the God-given soul,
Who shall determine what change may befall,
John, and Peter, and Robert, and Paul?

John may in wisdom and goodness increase;
Peter rejoice in an infinite peace;
Robert may learn that the truths of the Lord 
Are more in the spirit and less in the word;
And Paul may be blessed with a holier birth 
Than the patience of man had allowed him on earth; 
John, and Peter, and Robert, and Paul,
God in His mercy will care for them all.



The successful grocer makes it a point to please 

his customers. Have you ever noticed that all 

of them sell FLEISCHMANN’S YEAST? They 

wouldn’t  do it unless it pleased their customers. 

They also consider the profit, which makes it 

worth their while. Sk 2S* J a J*. 3^

WHEN YOU SEE
GOOD
CANDY

“ DOUBLE A”

Remember it came from

T he PUTNAM FACTORY, National Candy Co., Inc.
Grand Rapids, Mich.

[LISTENj
With your ear “close to the ground,” you can 

hear a great wave of sound spreading all over 
the U. S., growing, increasing, insistent—the 
DEMAND for

“WHITE HOUSE” 
COFFEE

If you are a wise grocer, you will always be 
ready with “White House” in stock, to meet your 
share of the business certain to continue coming 
your way.

JUDSON GROCER CO.
W holesale Distributors

GRAND RAPIDS, MICH.

FOR HOME BAK ING
a n d

CANDY 
MAKING

Franklin XXXX Confectioners’
Sugar

which is famous everywhere as the leading sugar for CON
FECTIONERS and BAKERS is also packed for family use 
in 1 pound FRANKLIN CARTONS with an inside bag of 
moisture proof paraffine paper. It’s a handy package and a 
steady seller. It will pay you to push its sale because the 
more baking your customers do, the more they will buy 
cocoa, cocoanut, flavoring extracts, butter, eggs, raisins, 
flour and all other cake ingredients.

Packed in 1 lb. CARTONS-24 lbs. to the CON
TAINER.

Other FRANKLIN CARTON SUGARS are packed 
in original containers of 24,48, 60 and 120 lbs.

Franklin Carton Sugar is guaranteed full weight 
and refined CANE sugar.

THE FRANKLIN SUGAR REFINING CO.
PHILADELPHIA

'T o u r customers know FRANKLIN CARTON SUGAR is CLEAN sugar ”

Lautz Snow Boy Washing Powder
t Y&. Buffalo, N. Y.
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Leisure Hour Jottings by the Inno
cent Bystander.

Grand Rapids, Dec. 8—Remodeling 
and improving the Livingston H otel 
will be completed soon. New boilers 
and automatic stokers have been in
stalled and a new elevator has been 
put into service and the hotel will be 
further improved.

The Ravenna Hotel, at Ravenna, 
which is owned by G. W. Cox has 
just been completed and it is now 
one of the best hotels in the State 
for the size of the town. Many towns 
of a much larger size would be well 
proud of the Ravenna Hotel. It is 
fitted up with all modern improve
ments which the traveling public will 
enjoy and they have accommodations 
for fifty guests.

W e have troubles of our own, thank 
you.

W ork was started on the hotel at 
Middleville, Nov. 24. The contract 
was awarded to Mr. A. W. Morgan, 
of this city. I t is expected that the 
hotel will be opened for business 
about February 1. The cost will be 
around $10,000 and will be modern 
in every respect. The plans call for 
a tw o-story building with twenty 
sleeping rooms, a large lobby on the 
first floor and a large plate glass front. 
The dining room, kitchen, barber 
shop and living quarters for the man
ager will be on the first floor.

W hen you are married, you can 
never tell—a lot of little things may 
happen.

H otel Barry, at Hastings, has been 
sold to David H, Reeder, of Laporte, 
Ind., by Richard Kowalski, owner and 
landlord. Dr. Reeder is a member of 
the editorial departm ent of the Chica
go Inter-O cean and the author of 
several books. The proprietor pro
poses to put in many new improve
ments and will include with this a 
grill room.

The Kalamazoo interurban is now 
complete from the Kalamazoo River 
to the Grand Rapids city line. It 
will come into the city temporarily 
by way of Grandville avenue over the 
Holland interurban tracks. W hile it 
will be several months before the leg
al formalities are disposed of, prog
ress is being made on ballasting the 
tracks and there are already about 
twenty miles of the track finished and 
ready for regular business. I t has 
not been definitely decided when the 
opening of this new interurban will 
take place on account of it being nec
essary to secure permission from the 
Government for the building of a 
bridge across the river. I t will be 
along in the spring.

A. W. Veal has purchased the Cot
tage Grove Hotel, at W hitehall, and 
is planning on making a modern hotel 
out of it. This certainly meets the

approval of the boys on the road. 
He proposes to build a few additional 
rooms to take care of the heavy 
patronage during the summer months.

The new Kalamazoo interurban is 
looking well to the freight end of its 
business and is putting in a bid for 
the heavy freight business, as it will 
be in a position to hande same.

Jessie W ilson Sayre received 
enough presents to keep the wolf 
away from the door for one winter 
anyway.

The Sheridan H otel, located at 
South Bend, Ind., has been recently 
overhauled and is now in a much bet
ter condition. All told thev have 
twenty-four rooms with bath and 
seventy-five w ithout bath. D. A. 
Grant, who has been the whole works 
around there for man’' years, is still 
on the job doing his duty and seeing 
the boys are well pleased. Now, do 
not get the idea because Mr. Grant 
has been there a long time he is an 
old man, because he is not. He is 
up at 5 in the morning and goes to 
bed at 12 or 1 o’clock. There is a 
man who is an all around hustler, and 
with the able support of the day and 
night clerks. Jos. Schmidt and Roy 
Boyce, he is in a position to cater to 
the boys and give them “value receiv
ed” for their money. Mr. Grant s ta t
ed that he would put in individual 
towels and then the hotel will be 
complete.

L. H. Orvis, who formerly con
ducted an undertaking establishment 
on Michigan avenue, in South Bend, 
has moved same under the Colfax 
Hotel, of that city. The w riter fails 
to see where this improves the Colfax 
Hotel.

For the benefit of the bovs who 
make Dowagiac, we will say that Mrs. 
Roberts runs a first-class boarding 
house in that city and caters to the 
traveling boys. She sets a splendid 
table and the beds are very good. 
She is quite accommodating, espec
ially when the boys are on the sick 
list. The rates are $2 per day, and 
you receive your money’s worth. 
This hotel is located two blocks east 
of the depot.

O. B. Olson now represents the 
Corl-Knott Co., covering Southern 
territory. He made his first trip for 
the new house on Nov. 17. H ere is 
a good prospect for the U. C. T.

Sad, but true, the Dalton Hotel, at 
Jackson, still clings to a roller towel. 
We would respectfully suggest that 
inasmuch as the boys at the Dalton 
trv hard to please the boys of the 
road they cause these said roller 
towels to disappear.

Do not talk about your competitors. 
If your tongue needs exercise, chew 
gum.

If any of the boys wish a few cop
ies of the Bulletin for a souvenir, 
they can be had at 15 cents each.

John D. M artin leaves this week 
for D etroit to attend the meeting of 
the Grand Executive Committee. At 
this time the Grand Executive Com
m ittee will appoint a member of the 
order to the office of Grand Treasurer. 
All of the Grand Executive Committee 
will be present, including Grand Sec
retary Fred C. Richter, except James
E. Burtless of M arquette.

Are you a member of the Grand 
Rapids Traveling Men’s Benefit As
sociation? You will do well to en
quire and find out what a single dol 
lar will do. A dollar at the present 
time brings back about 100 per cent. 
What more do you want for your 
money?

Your Council dues for the new year 
are due and payable at any time. 
For the benefit of the Secretary you 
w'ould do well to pay them prom pt
ly. These dues become past due after 
January 1. If you value your insur
ance, do this promptly.

All of you who siened the paper 
to become members of the new Bag
dad Association are requested for the 
fifteenth time to remit the five bones, 
so that we can get organized. Why 
are you holding the five when it is 
keeping us from organizing? The 
return mail should carry $5 to John 
D. Martin, 233 Henry avenue, city.

In spite of the provisions of the 
Henry act the Everett Hotel, at Sagi
naw, still hangs on to the roller towel. 
The individual towel is conspicious 
by its absence. Amen.

James A. Keane.

Manufacturing Matters.
St. Louis—The Thomas McEwing 

Cultivator Co. will remove its plant 
from Lansing here.

Coldwater—The Tappan Shoe Manu
facturing Co. has changed its name to 
the Hoosier Shoe Co.

Chassell—The W orcester Lumber 
Co., Ltd., has increased its capital 
stock from $200,000 to $500,000.

Coopersville—The capital stock of 
the Co-Operative Creamery Co. has 
been decreased from $36,000 to $10,600.

Saginaw—The W erner & Pfleiderer 
Co. will erect a new plant at the cor
ner of Jefferson and Hess avenue in 
the spring.

D etroit—The General Aluminum & 
Brass Castings Co. has changed its 
name to the General Aluminum & 
Brass M anufacturing Co.

Ovid—W arner & Freeman have sold 
their creamery to the Ekenburg Co., 
who will continue the business as a 
branch to its creamery at Elsie.

D etroit—The Safety Fender Co. has 
engaged in business with an author
ized capital stock of $10,000, of which 
$5,000 has been subscribed and $1,000 
paid in in cash.

Lansing — The Lansing Rubber 
W orks has been organized with an 
authorized capital stock of $50,000, 
which has been subscribed and $15,000 
paid in in property.

D etroit—The E. T. Clark Roofing 
Co. has engaged in business with an 
authorized capital stock of $10,000, of 
which $5,000 has been subscribed and 
$1,500 paid in in cash.

Detroit—The Manufacturers’ Home 
Supply Co. has been organized with an 
authorized capital stock of $10,000, of 
which $5,000 has been subscribed, $230 
paid in in cash and $4,570 in property.

Dollar Bay—The Dollar Bay Lum
ber Co. has been incorporated with 
an authorized capital stock of $50,000, 
which has been subscribed, $7,000 
being paid in in cash and $43,000 in 
property.

Detroit—The Trope Manufacturing 
Co. has engaged in business for the 
purpose of manufacturing and selling a 
new metal, with an authorized capital

stock of $30,000, all of which has been 
subscribed and paid in in cash.

Muskegon—W ork on special tools 
and equipment for the construction of 
10,000 motors, ordered by the Saxon 
M otor Car Co., is rapidly going for
ward at the Muskegon plant of the 
Continental M anufacturing Co., and 
the factory will be operating at ca
pacity within a few weeks.

Northville—The Black Manufactur
ing Co. has sold its plant at Milford 
to the Detroit Auto Dash Co., which 
will re-equip the building as a wood 
veneering plant. The Black company 
will continue its bath tub manufactur
ing business in another structure. The 
D etroit Auto Dash Co. expects to be 
in operation in its new plant within 
a month.

Lyons—A new company has been 
organized at Lyons, with a capital of 
$10,000, of which $5,500 is paid in, to 
take over the business of two other 
small concerns. The new company 
has bought the machinery and good 
will of the Lyons Handle Co., a small 
handle plant operated in Lyons for 
the past five years by P. H. Powell. 
The brick factory building, which 
was built by the village a dozen years 
ago for the Ash-Harper Gasoline E n
gine Co., has been secured for the 
plant, and workmen are already at 
work constructing a boiler room for 
the new industry which will operate 
with steam power. In addition to 
making handles of all kinds, the new 
company will also make a line of mis
sion furniture.

The fool killer could certainly se
cure a steady job in Kalamazoo 
nowadays. The Common Council of 
that city recently enacted an ordi
nance providing for a $2 tax on every 
one handling oysters. Why such a 
senseless assessment should have been 
levied on the retail dealers of that 
city is one of the things no one is able 
to explain. Now the Sealer of 
W eights and Measures is out with a 
proposition to compel every clerk to 
sign all orders he receives and puts up 
and the consumer to sign for the 
goods when they are delivered to the 
house. No more senseless proposition 
was ever presented to the common 
council of an intelligent community 
and the retail dealers of that city are 
naturally up in arms because they 
look upon the innovation as an in
vasion of their rights, which they 
have every reason to do. The Trades
man has no inside information as to 
the ulterior motive of the City Seal
er in pursuing a senseless campaign 
of this kind, but on the face of it it 
looks as though he is either a fool 
or a knave to undertake to foist on 
any community a propaganda so 
fraught with ridiculous features as 
this one is.
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DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

D etroit, Dec. 8—Learn one thing 
each week about D etroit: D etroit has 
twenty-five furniture factories.

Norman Brush, Michigan represen
tative for the Illinois Electric Co., 
graced D etroit with his presence last 
Friday and Saturday. We regret to 
impart the sad information at this time 
that Norm, will soon become a Bene
dict. As Shakespeare wrote, “Thou 
wilt needs thrust thy neck into a 
yoke, wear the print of it and sigh 
away Sundays.”

One advantage a Benedict-to-be has 
over anyone else is that he discovered 
the only best girl in the world.

A great deal of pleasant comment 
is heard out Delray way over the up- 
to-date window trimming and interior 
decorations of Steinberg’s department 
store.

On the other hand, says Ralph Stoe- 
pel (Burnham, Stoepel & Co.,) the 
merchant who does not advertise is 
never obliged to go to a sanitarium 
for rest.

Not so with Fred S. Stoepel (in the 
real estate business)—he advertises 
lots.

And still they are kind enough to 
allow us to remain on this mundane 
sphere.

Allen F. Rockwell, author of Gabby 
Gleanings and cause of Southern 
Michigan and Cloverland retorts, was 
a Detroit visitor last week. We are 
inclined to think, after interviewing 
our noted visitor, that he shows a 
great deal of intelligence—and com
mon sense. He likes Detroit.

You cannot always tell what people 
are used to eating at home by what 
they order in a cafe. In  other words, 
a lobster a la Newburg show with a 
fried liver reality.

E. H. W arner went to Flint last 
week. Lino: Hold this line for an 
indefinite run.

Our wash woman says just fourteen 
mopping days before Christmas.

On Saturday, Dec. 13, the Grand 
Executive Committee of the Grand 
Council of Michigan. U. C. T., will 
meet in D etroit to take up the m at
ter of appointing a successor to the 
office of Grand Treasurer, left vacant 
by the death of Henry E. Perry.

He who hesitates has more time to 
think it over.

Isn’t exactly necessary to reside in 
the city to have all the modern com
forts. At least Sam Morris, who con
ducts a general store in Pinconning, 
doesn't think so. Sam has built a 
s trc tly  up-to-date bungalow for him
self and family to hibernate in. Well, 
it is no surprise, coming from such 
a source. Sam always was up-to-date.

Charlie Sorenson, the Lakeview 
banker, says he never could figure 
out why some fellows are called quit
ters wThen they seldom start anything.

Ura Donald, we are at a loss to 
understand why you ask us if we can 
throw any light on Bill Pohlm an’s 
mustache. Even if we did throw a 
light on it. it would be in vain. How
ever, we know there was something 
hooked under his nose.

G. H. Gates, President of G. H. 
Gates & Co., spent Sunday in Meren- 
ci, which was his home at one time.

All the world loves a lover—when 
it is sympathy that should be extend
ed.

Bang! goes a heavyweight biscuit.
A rthur Monteith, the popular mil

linery salesman, representing H art & 
Co., of Cleveland, is home for the re
mainder of the season, but instead of 
strangling time between now and the 
new year, he is doing the floor walker 
stunt at the J. L. Hudson Co. store. 
Carlyle says, “work is for the liv
ing,” and everyone who is acquainted 
with rosy cheeked A rthur will vouch 
for his being a live one.

William Reiss (C. Elliott & Co.) ac
cidentally cut his foot a few weeks 
ago. While at the time the accident 
did not appear to be of a serious na
ture, inflammation set in and he was

obliged to remain at home for the 
past two weeks. I t  is feared one of 
his toes may have to be amputated. 
Bill’s many friends hope to see him 
out better than ever in a short time 
—and Bill hopes likewise.

Roy M ott (A. Krolik & Co.) is 
sporting a new Ford car which he is 
using to gather in orders from the city 
trade.

Ed. Barnard says, anent the new 
building that Edson, Moore & Co. 
occupy, that distance lends enchant
ment.

The V eteran Traveling Men’s As
sociation will hold their fourth an
nual reunion in D etroit on Tuesday, 
Dec. 30, with a banquet and general 
good time at the Board of Commerce 
building. The V eteran Traveling 
Men’s Association was the first of its 
kind to be organized in the United 
States. A traveling man, in order to 
be eligible, must have at least fifteen 
years’ experience on the road. Sam-

Samuel Rindskoff.

uel Rindskoff, Secretary, is the mov
ing spirit of this year’s banquet, which 
portends nothing but success. F. N. 
Mosher is President of the Associa
tion. It is most im portant that those 
who can and intend attending this 
grand reunion of ‘old tim ers” remit 
$2 to the Secretary, which pays the 
yearly dues, as well as for a plate at 
the banquet. The Secretary can be 
reached at 50 Lafayette street.

J. W. Thompson formerly with J. 
D. Mabley, has opened a men’s fur
nishing goods store on Grand River 
avenue. As our good friend, Bob 
W hite says: “If Thompson doesn’t 
make a success I will be astonished.” 
And Bob is some judge of human na
ture, too. Mr. Thompson made many 
friends while with the Mabley Co. 
and all join in wishing him success 
in his new venture.

W alter Otis (Kahn Laboratories), 
an otherwise sensible and sane young 
man and very popular among the 
young set of our thriving city has— 
we are loth to spring it—started rais
ing a few hairs on his upper lip, 
preparatory to blending into a mus
tache.

Which brings to mind: W hat has 
become of the old fashioned mustache 
cup?

Frank Hutchinson (A. Krolilik & 
Co.) watched a friend do some tricks 
in Saginaw recently and, like the kid 
that sees the circus, he has been prac
tising ever since. The other day, 
while riding on the electric road from 
Flint to Saginaw and waiting for the 
conductor to collect his fare, Frank 
began practicing his new-found art 
of juggling coins. All went well until 
a bright new half dollar evaded his 
nimble fingers and dropped kerplunk 
behind some hot heating pipes. After 
trying in vain to recover the four bit 
piece, he called on the conductor and 
finally called on the whole crowd for 
help, but of no avail. The lady on 
one side of the half only laughed at 
him, for the coin, like the moon, was 
in sight, but out of reach and Frank

was obliged to dig up another of 
Krolik’s shining pieces. In the future 
Frank is going to practice in his room 
—the art of legerdemain.

A person who doesn’t bet on the 
horses has horse sense—and the per
son who does usually has no cents.

Tom Burton (Lisk M anufacturing 
Co.) says a sinner is a poor simp who 
gets found out.

If anyone knows of a house looking 
for an energetic, competent and ex
perienced salesman, please communi
cate the fact to the writer.—Gabby 
Gleanings. Yes, G. G., we know of 
one who is looking most of the time 
for one. O ur wife is one that runs 
the house, too.

W hich is the long looked for op
portunity we have been waiting to tell 
what a good salesman (?) we really 
are. Regret the notice did not also 
say “good looking” salesman.

Probably no jobbing house in the 
country could boast of a finer looking 
lot of traveling men than could the 
J. L. Marcero Co., wholesale tobacco 
and agent for Lowney’s candies, only 
to lose this proud distinction through 
the nefarious conduct of Charlie F re
m ont in attem pting to cultivate a 
sickly looking hirsute adornment, 
otherwise called a mustache. Charlie 
has been beseeched, threatened and 
cajoled by the house and his fellow 
travelers to give up the idea of grow 
ing the mustache—if no other thought 
than loyalty to his firm, but nothing 
doing—Charles having the impression 
that all the hubbub was raised through 
jealousy of his “down patch.” As a 
last resort a plot in which Mrs. F re 
mont has given her consent to co
operate has been hatched which bodes 
ill for anything found hanging around 
Charlie’s upner lip. After which the 
Marcero bunch can again resume its 
proud station among D etroit’s hand
somest traveling men set.

A. J. Wilkie, formerly connected 
with furnishing store of George & 
Henry, has opened a men’s furnishing 
goods store at 715 W oodward avenue. 
Mr. Wilkie has lived in D etroit a 
great many years, during which time 
he has made hosts of friends who will 
prove a good asset in his new under
taking.

Jerry  Moore and F. M. Johnson 
have gone into light training prepara
tory to finding out who is the greater 
—further than this we refuse to in
criminate ourselves.

Mason county is going to try  and 
help the hard hit housewives of the 
country by giving a poultry show at 
Ludington, Jan. 13 to 16 inclusive. 
The show will be given by the Mason 
County Poultry and Pet Association, 
whose slogan is better poultry and 
more poultry, either one of which 
means more eggs.

It was really a refreshing spectacle 
to watch the dance given by D etroit 
Council, No. 9. at their hall last Sat
urday night, which, despite the w eath
er, was exceedingly well attended, 
nearly 100 couple being present. After 
hearing so much nowadays about the 
tango, the Indiana squirm, the W est
ern wiggle and numerous other “up- 
to-date” dances, we cannot refrain 
from saying that “it is refreshing to 
watch the clean cut dancing indulged 
in by those who attend the D etroit 
U C. T. dances.”

“A philanthropist,” says M artin 
Stafford, of M artinson & Stafford, 
clothiers of Alpena, “is a guy who 
quietly swipes from the public, then 
publicly returns a small percentage of 
it.”

W alter J. Hill, who conducts a dry 
goods and furnishing goods store at 
the corner of Kercheval and Con
cord avenues, has enjoyed a steady 
growth of business ever since he 
opened his store, nearly eight years 
ago. Mr. Hill owes his success to 
one part of the business that is only 
too often overlooked by many m er
chants—attractive windows and keep
ing his store as attractive as possible 
at all times. An attractive window is 
a store’s best advertisement.

“Jimmie” Carlton, the Lakeview

merchant, spent a few days in De
tro it last week on a sh o e in g  expedi
tion. No casualities.

D etroit has been coming along like 
a fire on a windy day during the past 
fifteen years. So have a great num 
ber of D etroit’s business places, but 
none have made a better showing than 
has Brasch Bros, departm ent store 
on Barker street. The business orig
inally was started about thirty  years 
ago in a very small way by John 
Brasch, Senior, and carried on by 
him with the assistance of his boys 
as each became old enough to help in 
the store. After his death and as 
soon as the boys, John, Will, Ed. and 
George, all became of age, the firm 
was re-organized under the firm name 
of Brasch Bros. Under their able 
management the store has grown un
til to-day they conduct one of the 
largest department store in the w est
ern side of the city. Their building 
has a frontage of eighty feet and a 
depth of ninety feet.

Nothing B V. D. about this weath
er.

It is all very well to call on the 
public to do their Christmas shopping 
early, but what are you going to do 
if pay day doesn't arrive until the 
24th?

Cadillac Council, No. 143, will hold 
its regular meeting Saturday night, 
Dec. 13. As the Grand Executive 
Committee will be in the.city  on that 
day, they have been invited to attend 
the meeting and all will probably do 
so. Council No. 9 is especially re 
quested to attend the meeting, as 
business of importance to both Coun
cils will be transacted. I t is hoped 
that as many members of No. 9 will 
turn out as possible.

Jimmie Duffin, member of the firm 
of Glover & Co., Cheboygan, is such 
an enthusiastic hunter, his many 
friends say, that if he goes on a hunt
ing trip and meets with poor luck he 
will come home and try out his trusty 
gun on the village alley cats. Jim 
says he wonders why it is that the 
fellow who never has any ideas is al
ways the first to explain them.

Living in a small town isn’t going 
to keep Ernie Gillard, of Gillard & 
Son, Spruce, from living well. The 
Gillards are of Scotch descent and 
would be ashamed if they were of 
any other nationality. To continue 
our story about Ernie—he is having 
a beautiful home built out of solid 
stone, gathered about the country.

D. Mills, the Gladwin merchant, 
was a D etroit visitor last week.

Our county cousins are as full of 
scrap as are the city bred chaos. Much 
rivalry exists between Clarence Beem- 
er, of Romeo (found on some maps), 
and Heine Ilintz, of Armada (not 
aways found on the maps but always 
advertised by H eine), both with the 
J. L. Marcero Co. The good natured 
dispute is over the respective merits 
and sizes of the aforenamed villages. 
Armada has one advantage in that 
eggs can be purchased for 1 cent per 
dozen less than in Romeo. The la t
est census gives Romeo a lead of 800 
in population. Clarence can also give 
his Teutonic friend the saucy smile 
because Romeo has a still greater 
advantage—it is nearer to D etroit 
than Armada is.

N ext dance given by Cadillac Coun
cil, No. 143, will be held at the Knights 
of Columbus hall on W oodward 
avenue, Saturday, Dec. 27.

W ith the addition of Claude Can 
field to the sales force, it will make 
ten men the General Grocery Co., a 
young but growing concern, has on 
the road. The General Grocery Co. 
was organized scarcely two years ago 
by S. B. Cohn, A. E. Chrysler and Phil 
Sheridan, President, M anager and 
Secretary respectively, all of whom 
were connected with a local jobbing 
house . To show that this young con- 
cern^ has^ prospered and intends en
larging its sphere of activity, Mr. 
Chrysler informs us that the sales 
force will be increased to fifteen men 
before Jan. 1. I t is the intention to 
cover more of the territory in the
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State with the advent of the new 
year.

O. A. Henderson, of Lansing, writes 
as follows: N oting the fact that you 
are having your troubles frying to 
get poetry (?) accepted by the editor,
I wish to refer you to one of Poor 
Richard’s Almanac sayings, as fol
lows: “Many an aspiring young poet 
is convinced that it is easier for a 
camel to pass through the eye of a 
needle than for an editor to enter the 
Kingdom of Heaven.” Well, we cer
tainly do think that editors are pretty 
poor judges when they turn down our 
poetry.

A friend in need—is quite a daily 
occurrence.

Gard W allace (Cohn Bros. Co., 
Milwaukee) is home for the holidays. 
If vou look around, you’ll find Norm 
Eggeman not forty feet away.

We were surprised that “Billy” 
W arr’s name did not appear in the 
programme of a show given in Lud- 
ington by local talent. Billy is some 
actor, besides being author and editor 
of the Ludington Daily News. Of 
course, there are all kinds of actors. 
Billy’s one of that kind.

W e received our diploma from 
Billy W arr. You ought to see what 
the audience presented us with. Them 
was snappy days.

M. & G. Proper, of Manistee, laugh 
at the idea that a cauliflower is a 
cabbage with a college education.

It is with extreme regret that we 
announce the death of Charles E. 
Mutschel at his home, 370 M ontclair 
avenue, Monday morning. Mr. M ut
schel, until obliged to give up his 
work through illness, about five 
months ago, had been serving Burn
ham, Stoepel & Co. continuously and 
faithfully for ten years as traveling 
salesman, during which time he made 
hosts of friends. A fine man, a good 
husband and a loyal friend can tru th 
fully be said of him. At the time 
of his death Mr. Mutschel^ was 56 
years of age. Besides his wife, he is 
survived by five sisters. The funeral 
will be held at the residence on T hurs
day, Dec. 11, and the interm ent will 
be made at Ypsilanti.

J. W. Marsh, Secretary-Treasurer 
of the Ideal Stencil Machine Co., of 
Belleville, 111., is hobnobbing w ith his 
agents and incidentally visiting the 
trade and prospective trade in the in
terests of his stenciling machine this 
week.

Three more non-union miners m ur
dered by union criminals in the U p
per Peninsula and Cousin Dorothy 
says the Upper Peninsula is a safer 
place to travel in than is Mexico.

You’d better watch your water pipes 
or the plumber will get you if-you- 
don’t-watch-out.

Editor: Above is not intended for 
poetry.

Max Sable, who recently returned 
from the W est, where he sojourned 
for the past five years, fighting In 
dians, floor walkers and^ suffragettes, 
has associated himself with his b roth
er, Will, and both will have the agen- 
cv of the Ideal Stencil Machine Co. 
The agency was formerly in charge 
of Will, who has his office at 153 
E ast W arren avenue. W ith the as
sistance of his brother. W ill expects 
to “clean up” the territory.

Erskine McLeish (Edson, Moore 
& Co.) has just returned from French 
Lick Springs where he has been for 
the past few weeks in an effort to 
recuperate after a serious illness and 
operation.

Irvin A. Gies has opened a men’s 
furnishing goods store a t 768 W ood
ward avenue.

Send all Christmas gifts intended 
for us to 211 Columbus avenue.

Mark them “open at once.” Our 
better half will then wait until Christ
mas to open them.

President W ilson and Fred Richter 
are both working for four years more.

“W illie” Fixel (A. Krolik & Co.) 
says records are the only thing that 
are improved by breaking.

How about phonographs, Willie?
Jam es M. Goldstein.

CLOVERLAND.
Zephyrs From the Upper Peninsula 

of Michigan.
M arquette, Dec. 8—The Tradesman 

sure coughs up some strange revela
tions, revolutions and innovations at 
times. The latest is that at a banquet 
and ball given by the U. C. T. boys 
at Coldwater. “Invocation was of
fered by Bro. G. O. Gallop.” W onder
what in----- (well, I won’t say it) kind
of an invocation did George offer up 
anyway?

In the near future we intend to 
write up, IN  A B R IE F  AND CON
CISE WAY, the various towns of 
Cloverland, their particular advan
tages, their manufacturing industries, 
their principal business houses, their 
scenery and other points of interest, 
taking a particular town for each 
write up. W e hope that this will 
nrove interesting reading and will put 
forth our best effort to make it so.

We also intend to make a feature 
of personal biographies of men of 
mark, successful business men and 
successful salesmen, furnishing, where 
practicable, a halftone picture of the 
subject of the biography, confining 
ourselves, of course, to the men of 
the Upper Peninsula. W e intend to 
give the people of Cloverland a good 
page of as good readable m atter as 
we have ability to put up and so 
make the Michigan Tradesm an the 
only trade paper published that es
pecially features thé Upper Peninsula, 
its manufacturing interests, its whole
sale interests, its commercial inter
ests, its agricultural interests, its vast 
development in the past few years 
and its wonderful future possibilities 
in farming and other development.

Subscribe for the Tradesm an!
W e notice A. H. Gribble, of Ne 

gaunee, is making quite a few Sunday 
evening visits to our beautiful city 
and that he always carries a sus
picious looking package in his over
coat pocket resembling a chocolate 
box. W onder who the lucky girl is?

H. R. Goodman, of M arinette, who 
recently took a city and tributary ter
ritory for the Carpenter-Cook Co., of 
Menominee, is making ah unprece
dented success of the territory. He 
has moved to the city and has taken 
apartm ents in the H argreave flats. 
His wife is a charming little lady and 
has already made a m ost favorable 
impression among her new friends.
H. R. has already joined our U. C. T. 
and promises to be an active and en
thusiastic worker.

After our next meeting, if we could 
never blow before, we will blowr from 
now on. W e have the application of E. 
R. Bellows in our hands and we expect 
to initiate him at our January m eet
ing.

A t a meeting of our Executive 
Committee, held on Saturday even
ing, we voted to omit the December 
meeting in order that our boys may 
enjoy the Christmas festivities without 
the interruption of a U. C. T . meeting.

J. E. Burtless has accepted a lu
crative position as local insurance 
manager and sohcitor for Asire & 
Palmer, of this city. This will take 
Jam es off the road, but it will not cool 
his ardour as a member and a work
er in the U. C. T., both State and 
local. W e m ust say that we never 
did have, nor do we ever expect to 
have a more faithful or consistant U. 
C. T. w orker than James Burtless and 
we wish him well in his new under
taking.

The Marshall Butters new mill at 
L ’Anse is closed for the season. We 
sincerely hope that with the advent 
of spring its whistle will be heard 
again. No reason is given for the 
shut down, but it is believed the ac
tion fellows some internal dissension 
in the company.

Miss Minnie Moore, a wealthy cap
italist of this city, accompanied by 
Miss M inor and Mrs. Peet, of Ypsi
lanti, left M arquette early in Oc
tober on one of the most unique auto
mobile trips ever undertaken in this 
part of the country, their destination 
being Long Beach, Cali., at which

point they arrived Nov. 19. The en
tire trip was made by car from here. 
The party was favored with delightful 
w eather and made the trip without a 
single serious mishap of any kind and 
the car was running quite as well on 
its arrival in California as it was the 
day it left Marquette.

Andrew L. Giddings, of L’Anse, is 
operating a large camp for the Baraga 
Lumber Co., at Point Abbaye. the 
contract being for 3,000,000 feet.

Fred U rquahart will also put in 3,- 
000,000. This will ensure a summer’s 
cut at the Baraga mill next summer.

We regret to chronicle the death of 
Mrs. W. F. Lipsett, of the Soo, at the 
age of 44 years. Death was caused by 
a complication of diseases. Mrs. Lip- 
sett was prominent in church and so
cial circles and she will be sadly miss
ed by a wide circle of friends. We 
extend sympathy to the bereaved hus
band and children.

Garnet has come back, and why 
shouldn’t it, with a man of the strength 
and personality of D. N. McLeod at 
the helm? Dan recently purchased the 
entire plant of the Hudson Co. as 
coolly as he would buy a “jo t” of 
chewing tobacco and immediately 
started to get busy. There is a mil
lion and a half of lumber in stock in 
the yards, which the deal involves, 
besides the large mills for the manu
facture of every branch of the lumber 
business, the townsite, including all 
the residences and the vast timber 
lands. I t  is indeed fortunate for the 
township of Hudson that the property 
fell into such excellent hands, because 
they are now ensured years of con
tinued prosperity. Dan has disposed 
of his residence at Rexton, three 
miles distant, and also his interest in 
the mill at Rexton and will devote his 
entire time to his new plant at Gar
net. The Rexton people will miss his 
genial personality, but are sat'sfied 
that they can hear him laugh once in 
awhile if the wind is in the right di
rection and these isn’t a train on the 
track.

Marquette, by an overwhelming ma
jority, voted in favor of a charter re
vision, adopting the commission form 
of government. The election for com
missioner will take place in January, 
when the new government will be 
effective.

Read the Tradesm an!
William Teehan, a most exemplary 

Negaunee boy, born and raised here, 
a brother to Mrs. Laverne Seass, of 
the Breituing Hotel, at Negaunee, and 
once a clerk at this hotel, was ordain
ed a priest on Saturday last at N or
walk, Conn., and celebrated solemn 
high mass in that c i ty  on Sunday un
der the most auspicious conditions. 
His mother, Mrs. Ann Teehan. and 
his sister, Mrs. Seass, both of Negau
nee, were present and witnessed the 
ordination.

Do you notice W . G. T apert’s con
tinued interest in the revival meetings 
at the Soo? Read’ng between the 
lines, we fear for W. G. lest he be
come enmeshed in the revival himself. 
Say, Bill, don’t be a hardened sinner 
any longer. Come across, old boy, 
come across.

E. P. Monroe, of Merry Musings, 
your stuff is good, but why are you 
so stingy with it? Get busy. W riting 
is a splendid diversion. Don’t be so 
bashful.

That was an interesting stunt they 
pulled off at Grand Rapids—the hard 
times party. We believe we will copy 
after you and try  that out ourselves 
before the w inter is over. Grand 
Rapids is certainly entitled to the 
honors for setting the pace. Grand 
Rapids knows how and tha t’s a cinch.

Another evidence—this time from 
his own town—that Editor Stowe is 
“nix on the poetry stuff.” Nothing 
doing.

Yes, Sunny, you are safter in the 
Upper Peninsula than in Mexico. 
Come across the straits we will use 
you well and send you home happy. 
We want to get our lamps on you 
anyway. Come along.

U ra Donald Laird.

News Item s From  the Soo.
Sault Ste. Marie, Dec. 8—The 

Knights of the Grip and hunters at 
present are having their troubles about 
the accommodations of the D., S. S. 
& A. Railway at Strongs. This is a 
very im portant station at this time 
of the year and the agent at Strongs 
is on duty only until 6 o’clock p. m. 
and the numerous passengers for the 
night train are obliged to flair the train 
to get out of Strongs. During the 
cold w eather there would have been 
numerous frozen ears were it not 
tor the kindness of the clerk in the 
grocery store of E. Turner, who has 
been humane enough to sit up and 
keen a fire going for the travelers un
til train time. As there is no operator 
at Strongs, the weary traveler has no 
way of ascertaining how late the train 
is and must remain in suspense until 
the train shows up. About a year ago 
complaint was made bv the merchants 
shipp-ng goods to Strongs, which were 
thrown off the train, scattered along 
the track and fresh meats devoured 
by the dogs in the vicinity as there 
was no warehouse there, but the 
wholesalers got together and entered 
a protest about the treatm ent received 
from the D., S. S. & A., which resulted 
in the railway building a warehouse 
and ticket office at Strongs, so as to 
care for the shinments as they arrived 
on the freights. It is hoped that sim
ilar action will be taken by the 
Knights of the Grip to wait on the 
railroad officials and bring about the 
necessary changes to accommodate 
the traveling public.

Numerous citizens attended the 
stock show at Chicago last week, 
some making purchases of stock while 
there, and from the many stories told 
of their experiences at Chicago it is 
safe to state that all the visitors had 
a good time while in the windy city.

The first snow storm of the season 
struck the Soo Sunday and the terri
tory throughout this section is abund
antly covered with the beautiful. It 
is predicted by the “Neverfails” that 
winter has settled in for the remain
der of the season. The lumber camps 
are starting in full force, with the 
expectation of working full crews 
from now on.

N. J. LaPine, representing the Corn- 
well Beef Co., on the Gladstone dvii- 
sion. spent Saturday at St. Paul last 
week and it is understood that he 
transacted considerable business while 
a t St. Paul, bringing back a large 
bouqueto f St. Paul’s finest roses. Mr. 
LaPine is a great lover of flowers and 
he avails himself of every opportunity 
to keep his family supplied with the 
choicest blooms.

John Molonev. the popular manager 
for Swift & Company’s Tshpeming 
branch, spent Friday and Saturday of 
last week visiting the main office at 
St. Paul. While in the Twin Citv 
he was appointed Chief Chicken In 
spector and is wearing a large badge, 
made especially for the "occasion! 
Numerous Knights of the Grip are ex
pecting to be deputized as his as- 
sistants. _ W. G. Tapert.

W hat Some Escanaba Subscribers 
Say.

John Gross, grocer: The best trade 
paper published.

Royal Grocer Co.: There is no
trade paper as good as the Tradesman.

W. R. Smith, Manager Delta Hard
ware Co.: The quotations on front 
cover of Tradesman are worth many 
times the price, even though I may 
not find time always to go through its 
pages thoroughly.

Real Riches.
A man is rich in proportion to the 

number of things he can afford to let 
alone.—Thoreau.

Don t try to be funny with customers. 
It is very hard to know just what 
another person’s sense of humor is like.
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Movements of Merchants.
Eureka—George Plank succeeds E. 

Peck in the meat business.
Durand—Waddail & Kenyon have en

gaged in the meat business here.
Norvell—A. H. Taggert of Byron> 

has opened a drug store here.
Stanton—Richard W illett has en

gaged in the meat business here.
Durand—Lemunyon & Conn have 

engaged in the dry goods business 
here.

Mancelona—C. E. Gifford has open
ed a bazaar and confectionery store 
here.

St. Johns—M. E. Bidwell & Son 
have engaged in the bazaar business 
here.

Dublin—Clarence E. Beagle, recently 
of Fennville, has engaged in general 
trade here.

Eaton Rapids—C. Gilmore has open- 
a restaurant in connection with his 
grocery store.

Manistee—Mrs. Andrew Johnson & 
Son have engaged in the grocery 
business here.

Lansing— George C. Cruger has 
opened a tea and coffee store on West 
Michigan street.

Freeland—A. B. Laur has erected 
a grain, feed and produce elevator and 
engaged in business here.

Manistee—Mrs. John Bradshaw suc
ceeds Mrs. Antonia Bernatowicz in the 
confectionery and restaurant business.

Macon—B. S. Scudder has sold his 
stock of general merchandise to E. M. 
Dewey, who will continue the business.

Nashville—W. J. Liebhauser has tak
en over the stock of the Nashville Lum
ber Co. and will continue the business.

Baroda—A. F. Rick will open the 
Baroda Commercial Bank in a new 
building erected for that purpose Jan.
1.

Marshall—Burglars entered the O. L. 
Linn & Son clothing store Dec. 4 and 
carried away stock valued at more than 
$500.

Battle Creek—The Heliner-Goodale 
Drug Co., which was recently burned 
out, has resumed business at the old 
location.

M artin—Charles Bachman is erect
ing a tw o-story store building which 
he will occupy with his stock of meats 
about April 1.

Sturgis—Herman A. Sobrofsky has 
sold his stock of clothing to Rehm 
& M cIntosh, who will consolidate it 
with their own.

Jackson—W. R. Nicholls has pur
chased the Mellencamp meat stock 
at 513 E ast Main street and will con
tinue the business.

Duck Lake—J. Dodd has purchased 
the William Straight stock of general 
merchandise and will continue the busi
ness at the same location.

Coldwater—Frank E. Dunham has 
purchased the Hall & Kennedy gro
cery stock and will continue the busi
ness at the same location.

Saginaw—John O’Hare, who has con
ducted a shoe store here for the past 
thirty-two years, died at his home, Dec. 
9, after a lingering illness.

Ypsilanti—Burglars entered the F. M. 
Reall dry goods store after business 
hours Dec. 4 and carried away silks 
and satins valued at over $500.

Battle Creek—The Weickgenant-Coe 
Co. opened a general store at U r
bandale Dec. 8. The store will be 
under the management of Mr. Coe.

Durand—Burglars entered the George 
W. Beck drug store Dec. 4 and secured 
about $12 from the cash register and a 
large quantity of tobacco and cigars.

Flint—William Beuthner and E. L. 
McLaughlin have engaged in the tea 
and coffee business on South Saginaw 
street under the style of the Flint 
Coffee House.

Lansing—Ned B. McLaughlin and 
Parley W altersdorff have formed a 
copartnership and will engage in the 
implement business at N orth Lansing 
about Dec. 15.

Ionia—E. J. Pierce, who conducts tea 
and coffee stores in Bellevue and St. 
Johns, has purchased the F. J. Heany 
bankrupt stock of groceries and will 
continue the business.

D etroit—The W hite Credit Cloth
ing Co. has engaged in business with 
an authorized capital stock of $100,- 
000, all of which has been subscribed 
and paid in in cash.

Hastings—Zavitz & Stoerck, meat 
dealers, have dissolved partnership 
and the business will be continued by
L. W. Zavitz, who has taken over the 
interest of his partner.

Laingsburg — W right & Kimmis, 
grocers, have dissolved partnership 
and the business will be continued by 
W. H. Kimmis, who has taken over 
the interest of his partner.

Owosso—Fred Stevens, proprietor 
of the W ildermuth Hotel, has as
sumed its management, succeeding 
Bert Waldo, who resigned to accept 
a Government position at Dayton, 
Ohio.

Arcadia—Louis Oppenheim, who has 
been carrying a line of clothing, dry 
goods, etc., has added a stock of gro
ceries, the Musselman Grocer Co. 
branch of Traverse City furnishing 
same.

Sherman—Morrell & Lyle lost their 
general stock by fire Dec. 8. The loss 
is estimated at $3,000, with $2,000 in
surance. It is believed the fire was 
of incendiary origin. It was the last 
of Sherman’s business places, three 
others having been destroyed in the 
same manner.

Hudson—Jam es Deems has sold his 
grocery stock to S. B. Marble and E. 
Hem street, who have formed a co
partnership and will continue the 
business under the style of Marble & 
H emstreet.

D etroit—The Universal Store Spec
ialty Co. has obtained a verd;ct of 
$160 against Frederick W. Knak, 763 
Mack avenue, who refused to accept 
a sausage machine according to the 
terms of a contract drawn up.

H astings—Ray Cook and Claude 
H enry have formed a copartnership 
and purchased the M. Inm an & Son 
bankrupt stock of second-hand goods 
and will continue the business under 
the style of the People’s Exchange.

Interlochen—D. W. Conine & Son, of 
Wexford, have purchased the Tilla- 
paugh building here and put in a stock 
of merchandise, under the management 
of.R . O. Dixon. The Musselman Gro
cer Co. branch of Traverse City fur
nished the grocery stock.

Ironwood—E. B. Williams, who has 
conducted a hardware store here for 
the past twenty-seven years, has sold 
his stock to E. A. Gamble and Frank 
Mrofchak, who have formed a copart
nership and will continue the business 
under the style of Gamble & Mrofchak.

Milford—A new company has been 
organized under the style of Gittins 
& Son, to engage in the general re
tail hardware and general plumbing 
and tinning business, with an author
ized capital stock of $10,000, all of 
which has been subscribed and paid 
in in property.

Detroit— Geo. L. Collins & Co., 
wholesale dealer in fruit, produce and 
poultry, has merged its business into a 
stock company under the same style, 
with an authorized capital stock of 
$20,000, of which $10,000 has been sub
scribed, $2,000 paid in in cash and 
$1,200 in property.

Mt. Clemens—Trombley & Groes- 
beck, dealers in cigars and operating 
a pool room, have merged their busi
ness into a stock company under the 
style of Trombley & Groesbeck Co. 
and will sell at wholesale and retail, 
cigars, tobacco and smoking goods 
and articles, with an authorized cap
ital stock of $15,000, all of which has 
been subscribed and paid in in prop
erty.

Fairgrove—Since nothing has been 
heard of Earl B. McCloy, the young 
Fairgrove merchant, who disappeared 
two months ago, J. W . Quinn, of 
Caro, has been appointed receiver of 
the stock, pending the appointment 
of a trustee in bankruptcy. This step 
was necessary to dispose of perish
able goods in the stock. The stock 
and fixtures have been appraised and 
valued at $1,309.88. Liabilities are 
about $3,000.

Owosso—Tyler & Ashton, of Chi
cago, have purchased the cold storage 
plant of the American Farm  Products 
Co., which will be put in condition so 
that the creamery may be operated, 
packing stock, butter, eggs,, hides, 
furs, tallow, nuts and dried fruits 
bought and cared for. The concern 
will operate under the name of the 
American W arehouse and Storage 
Co. and will be managed here by J. 
A. Homer, formerly of Chicago, who 
has moved to this city.

Corunna—The case of the Ionia 
Bean Co. vs. L. C. Hall, of Owosso, 
which was tried last week in the Cir
cuit Court, resulted in a verdict for 
the plaintiff of $68.75. The Ionia com
pany claimed damages of more than 
$200 because the beans were 1 per 
cent, less perfect than claimed for 
them under the term s of the contract. 
The company declared that the dif
ference in quality was not discovered 
until the beans had lain in the store
room for two weeks. The suit is said 
to have been a friendly one instituted 
by the Michigan Bean Jobbers’ As
sociation, of which both are members, 
to determine w hether the shipper’s 
liability ceases when the goods are 
paid for.

Fenton—The A. J. Phillips Co. has 
exchanged its manufacturing plant 
for several portions of real estate in 
D etroit owned by H enry S. Koppin. 
During the past year the plant has 
been closed. I t was formerly run by 
the three Phillips brothers, W. B., 
A. E. and H. J. Phillips. The com
pany was organized in 1869 by the 
father of the three boys. I t  is under
stood that Koppin, who builds a large 
number of dwelling houses in D etroit 
each year, intends to use the factory 
for the preparation of m aterials which 
he will need in his construction work. 
He plans to open the plant in the 
near future. The Phillips brothers 
plan to enter the real estate business 
in D etroit on a large scale.

Houghton—The showing made by 
the banks of H oughton county in their 
latest statem ents is deemed sig
nificant. It would naturally be ex
pected that after a strike of the pro
portions of that of the copper min
ers had been in progress six months 
there would be an aggregate shrink
age of many mill ms of dollars in the 
totals of the banks. As compared 
with the statem ents of June last, how
ever, there is a shrinkage of less than 
a million dollars. This showing is 
considered evidence of the fact that 
the mines are working good forces 
of men and that the strikers are los
ing. On June 4 the aggregate re
sources of the banks of H oughton 
county totaled $19,098,000, and on Oct. 
21 the aggregate was $18,168,000. The 
deposits dropped from $15,019,000 to 
$14,017,500. The totals are well above 
those of a year ago.

Cadillac—The other stockholders in 
the Webber-Benson Co., druggist, have 
purchased the interest of the A. H. Web
ber estate, the stock now being owned in 
full by Fred A. Diggins, Dr. B. H. Mc- 
Fullen and Don McMullen. Don Mc
Mullen becomes general manager of the 
company. Earl McCormick remains as 
head of the drug department and pur
chasing agent. The corporate style will 
main as it now is. With the re-organ
izing of this company, the Webber in
terests retire after twenty-six years of 
activity in the drug business in this 
city, A. H. Webber having come here 
and gone into that business over a quar
ter of a century ago. From the small
est beginnings he built up one of the 
most extensive lines of business in 
Northern Michigan. The company had 
several changes, but Mr. Webber ever 
remained the dominant factor. At his 
death he left a well established business.
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Review of the Grand Rapids Produce 
Market.

Apples — Greenings and Baldwins, 
$3.50; W agners, $3.75; N orthern Spys, 
Jonathans and Shiawassee Beauties, 
$4@4.25.

Bananas—$3.50 per 100 lbs. or $1.75 
@2.50 per bunch.

Butter—Receipts of fresh butter con 
tinue liberal, but the bulk of the re
ceipts seem to be showing some defects 
in flavor. A comparatively small per
centage of the arrivals grade extra, and 
on this grade the market is firm and un
changed. Under grades are in slow 
sale and some surplus is accumulating. 
Prices are considerably under the price 
of fresh butter. Stocks of storage but
ter are large and moving but slowly, 
owing to the excessive supply of me
dium grade fresh butter. Fancy cream
ery commands 34c in tubs and 35@36c 
in cartons. Local dealers pay 22c for 
No. 1 dairy and 17c for packing stock.

Cabbage—75c per bu.
Carrots—65c per bu.
Celery—$1.25 per box containing 

3 to 4 bunches.
Christmas Greens—Holly prices

will be firmer this year than last. Re
ports from the East and South indi
cate that supplies are scarce. Christ
mas trees reached m arket this week. 
There will be a firm tone on ever
green wreaths, etc., as weather condi
tions have made it difficult to get trees 
out of the woods.

Cocoanuts—$4.75 per sack contain
ing 100.

Cranberries—$9.50 per bbl. for Lake 
Howes.

Cucumbers—$1.50 per doz.
Eggs—The market has evidently 

reached the highest point and the price 
is quite likely to be downward from 
now on. Local buyefs have reduced 
their quotations to 35c for strictly fresh 
and cold storage holders have reduced 
their quotations to 29c.

Grape F ruit—The price has declin
ed to $4 per box for all sizes.

Grapes—Malaga, $6.50 per keg; Cal
ifornia Tokay $2 per 20 lb. crate; 
Em peror $2.25 per 20 lb. crate.

Green Onions—25c per dozen.
Honey—18c per lb. for white clover, 

and 16c for dark.
Lemons—Verdellis, $6.50 per box.
Lettuce—Eastern head, $2.50 per 

bu.; hot house leaf, 12c per lb.
N uts—Almonds, 18c per lb.; Butter 

nuts, $1 per bu.; Chestnuts, 22c per 
lb. for Ohio; Filberts, 15c per lb.; 
Hickory, $2.50 per bu. for Shellbark; 
Pecans, 15c per lb.; W alnuts, 19c for 
Grenoble and California; 17c for Na
ples ;,$1 per bu. for Michigan.

Onions—$1.10 for red and yellow 
and $1.25 for w hite; Spanish, $1.40 per 
crate.

Oranges—$2.50 for Floridas; $3 for 
California Navals.

Peppers—Green, 75c per small bas
ket.

Potatoes—The market is dull and 
featureless. Country buyers are pay
ing 45@50c; local dealers get 65@ 
70c.

Pop Corn—$1.75 per bu. for ear; 5c 
per lb. for shelled.

Poultry—Local dealers pay 10c for 
springs and fowls; 5c for old roosters; 
9c for geese; 11c for ducks; 15c for 
No. 1 turkeys and 12c for old toms. 
These prices are live weight. Dressed 
command 2c per lb. more than live.

Radishes—30c per dozen.
Spinach—90c per bu.
Sweet Potatoes—Delawares in bu. 

hampers, $1.10; Jerseys, $4 per bbl.
Tomatoes—$2.50 per 6 basket crate 

of California.
Veal—Buyers pay 6@12c according 

to quality.

The Royal Tea Co. has merged its 
business into a stock company under 
the style of the M. J. Helms Co., with 
an authorized capital stock of $5,000, 
all of which has been subscribed and 
paid in in property. The stockholders 
and the number of shares held by each 
are: Henry E. Jones, Chicago, 25 
shares; John Jacobs, Chicago, 1 share, 
and M. J. Helms, 24 shares.

W illiam Harmelink has sold his 
coal and wood business at Taylor 
avenue and Quimby street to the Cres- 
ton Fuel and Building M aterial Co. 
This firm is said to consist of Glenn C. 
Mason and Dewey Blocksema, both 
connected with the Breen & Halladay 
Fuel Co.

The Peoples Sample Furniture Co. 
has commenced business at 705 W est 
Leonard street. The partners are L. 
C. H arris and Wiliam Laban, H arris 
being the proprietor of the H arris 
Sample Furniture Co., of this city.

H. T. Needham has engaged in the 
hotel and restaurant business at 1003 
South Division avenue. He has been 
employed as a linotype operator by 
the Grand Rapids Herald.

A. Bottling, grocer at 626 Thomas 
street, S. E., will remove his stock to 
the store building he recently erect
ed on Thomas street,, near Paris 
avenue, before Christmas.

Thiebout Bros., meat dealers at 
1235-37 Plainfield avenue N. W. have 
remodeled their store building and 
added a line of groceries to their 
stock.

Louis Berkowitz, shoe dealer on 
N orth O ttaw a avenue, has commenced 
using the style W olverine Shoe Co.

The Grocery Market.
Sugar—Philadelphia is quoting 4.25c 

for barrels and bags and the Federal 
still names the same figure for the re
mainder of its stock. This plant will 
be closed down for repairs and others 
are expected to follow suit soon, so 
that the market for Eastern granulat
ed should be steady. The distributors 
are indifferent except for actual needs, 
being busy with holiday goods and 
seeing no reason to stock up with the 
raw market so reactionary.

Tea—The market is quiet, although 
prices for all grades are firm, the 
leading demand being for Japans, 
which are now about all out of first 
hands. Basket fired teas are very 
scarce and high. Form osas are con
siderably higher than this date a year 
ago, as are Ceylons and Indias. The 
shortage in Japans from 1912 crop is 
over five million pounds and from 
1911 crop, nearly ten million pounds. 
W ith this shortage in sight, a strong 
advance is looked for after the hol
idays.

Coffee—Rio and Santos grades arc 
unchanged. The demand for Brazil 
coffees is light. Mild coffees are un
changed for the week, prices in this 
country being much below the parity in 
primary markets. The demand is mod
erate. Java and Mocha unchanged and 
quiet.

Canned Fruits—Apples are unchanged 
and in light request. California canned 
goods are unchanged and dull. Small 
Eastern staple canned goods are steady 
to firm and in fair demand.

Canned Vegetables—The disclosures 
made by the National Canners’ Associa' 
tion last week, relative to the enormous 
tomato pack this season, have tended to 
demoralize prices more than ever. Stand
ard 3s are slow sale at 67J2C. There 
are rumors of a price of 65c and pre
dictions of 60c within two months. From 
the packer’s standpoint, the situation is 
very uncomfortable, as nobody sold any 
futures to speak of, and buyers are 
taking stock only as they need it, 
therefore the bulk of the enormous pro
duction is in packers’ hands. Many 
packers are not able to carry it, so 
that the outlook is not strong. Corn 
is unchanged for the week, though Un
pack figures show about 6,000,000 cases 
less than last year, and the smallest 
pack since 1909. The demand is fair. 
Peas, in spite of the gloomy forebod
ings of a few months ago, prove to 
be a larger pack than a year ago. The 
market is unchanged and quiet.

Canned Fish—Salmon of all grades 
remains unchanged. Both domestic and 
imported sardines are very scarce and 
very high, .especially the imported.

Dried Fruits—California raisins are 
slow and prices are nominal and the 
market is unsettled. Offerings of im
ported raisins of all kinds on the spot 
are small, but as there is no demand to 
speak of at present prices are un
changed, though the general tone of the 
market is steady on the basis of quoted 
prices. Currants are firm, spot stocks 
having been closely absorbed by recent 
demands. Advices by cable from Greece 
reflect a very firm feeling there owing 
to a strong statistical situation. Carton 
currants of the best brands on the spot 
are meeting with a good sale at the 
quoted prices. California prunes re

main firm, with limited offerings for 
shipment from the Coast. Oregon Ital
ians are in a firm position, though 
the demand for them at present is slow. 
Offerings from the Coast are light and 
spot stocks are well cleaned up. Dates 
are firm. Persians are going freely 
into consumption at the quotations, 
though the demand is largely for car
ton goods. Prices are unchanged. 
Peaches and apricots are fairly active 
at unchanged prices.

Cheese—The market is steady and un
changed and supplies a little lighter 
than a year ago. No radical change is 
in sight.

Provisions—Smoked meats are with
out change. Pure and compound lard 
are only steady and in fair consumptive 
demand. Barreled pork, dried beef 
and canned meats are unchanged and in 
moderate demand.

Salt Fish—Norway mackerel are 
scarce and strong, the demand being 
moderate only. Irish mackerel are by 
no means in good supply, but they are 
neglected and prices are inclined to be 
easy. Cod, hake and haddock are fair
ly active at steady to firm and un
changed prices.

At the meeting of the local associa
tion of grocers last evening, it was de
cided to postpone the annual meeting 
of the Michigan Retail Grocers and 
General Merchants’ Association from 
Feb. 17, 18 and 19 to Feb. 24, 25 and 26, 
cn account of the former dates con
flicting with the annual meeting of the 
Michigan Retail Hardware Association 
at Kalamazoo. The meetings will be 
held in the city hall. A banquet will 
be held on the evening of Feb. 25 at 
Evening Press hall. No other prelim
inary arrangements have been definitely 
decided upon, but it goes without say
ing that the convention will be well en
tertained while here. If  the prelimi
nary preparations made by the officers 
of the organization are in keeping with 
the entertainment features proposed by 
the local dealers, the convention will be 
well worth attending. One of the 
greatest drawbacks connected with the 
organization in the past has been the 
lack of preliminary preparation, so that 
very little work of a perm anent char
acter has been accomplished at the 
meetings. It is to be hoped that this 
practice will be changed at the Grand 
Rapids meeting, so that the convention 
in February may mark genuine progress 
in the affairs of the organization.

One of the strongest brokerage 
houses in the country is now the house 
of Howe, Snow, Corrigan & Bertles, 
formed by the consolidation of Howe, 
Corrigan & Co., and Hilliker, Bertles 
& Co. This firm is composed of young 
men of exceptional energy and ability 
and it goes without saying that their 
efforts will result in placing the brok
erage business of Grand Rapids on a 
higher plane than it has ever been 
placed before.

Among the representatives of the lo
cal grocery trade who are in Detroit 
to-day to attend the annual meeting 
of the Michigan Wholesale Grocers’ 
Association are William Judson, Arthur 
Gregory, Harry T. Stanton, Guy W. 
Rouse, Ed. Winchester, Ed. Kruisenga,
F. D. Vos, M. D. Elgin and Ed. Dooge.

mailto:4@4.25
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Thirty years ago this city had five 
banks, with a total capitalization of $1,- 
350,000; to-day there are three National 
and six State, counting the South Grand 
Rapids State, with a total capitalization 
of $3,375,000, and, in addition, are 
two trust companies with $500,000 cap
ital. Thirty years ago the combined 
resources of all the banks was $7,702,- 
287.41, and now they are $42,352,217.96, 
not counting the trust companies. 
Thirty years ago the total loans and 
discounts was $5,809,185.07 and this 
compares with a present day total of 
$22,807,702.39. The bonds and mortgage 
account used to be $101,250.42, and the 
cash and cash items $1,283,249.21, and 
these compare with $9,258,393.92 and 
$6,918,214.76. In 1883 the five banks 
with $1,350,000 capital had $533,838.21 
in surplus and profits, or a little less than 
40 per cent., and to-day the banks have 
$2,541,991.58, or nearly 70 per cent. The 
commercial deposits have grown from 
$3,104,403.65 to $12,659,910.28; the cer
tificates and savings from $2,083,584.59 
to $17,142,005.34; the due to banks from 
$303,791.07 to $3,591,064.92 and the total 
deposits from $5,510,031.15 to $33,646,- 
953.92. These figures are impressive as 
showing a splendid gain in thirty years 
and, perhaps, a better idea of how 
Grand Rapids has grown will be given 
when it is stated that the present day 
statement of either the Old National, 
the Grand Rapids National City or the 
Kent State, taken by itself, will compare 
favorably with the combined statements 
of all the banks of thirty years ago. 
Take the last statement of the Old 
National, for instance, showing condi
tions at the close of business October 
21, and set it by the side of the com
bined statement of the five banks at 
the close of business June 22, 1883, and 
here is the way the figures would look:

largest bank of thirty years ago and 
the Commercial and the Peoples will 
compare favorably with the best of the 
old banks. The banks have more than 
kept pace with the city’s growth in 
their resources and ability to serve.

The directors of the Hastings Nation
al Bank have elected Harry G. Hayes 
Cashier to fill the vacancy caused by 
the death of his father, the late W. D. 
Hayes. William N. Chidester, who for 
many years has faithfully filled the of
fice of assistant post master in the local 
post office, was appointed Assistant 
Cashier.

Vernon Barker, President of the 
Home Savings Bank, Fred G. Dewey, 
Cashier of the Kalamazoo-City Savings 
Bank and several others from Kalama
zoo attended the opening of the new 
offices of the City Bank at Hastings. 
The Bank recently completed its new 
building and bankers from all parts of 
Southern Michigan received invitations 
to be present. The offices are complete 
in every way, being thoroughly up-to- 
date.

Continued ill feeling by some of the 
Eastern bankers against the reserve pro" 
vision in the pending Currency bill is 
shared to only a slight extent by Chi
cago bankers. There is a feeling there 
that the 18 per cent, reserve demanded 
of city banks as against only 12 per 
cent, by the country banks is too great. 
“I should prefer to have it set at 15 
per cent.,” said George M. Reynolds, 
“but I don’t wish to appear too critical. 
It is only a personal opinion. The point 
is that by the ultimate compulsion of all 
banks to carry the specified reserve, 
either in their own vaults or those of 
the regional banks of the system, dis-

Old National Combined Statement 
Oct. 21, ’13. June 22, ’83

Loans and discounts ............... .. $5,786,381.04 $5,809,185.07
Over draft .................................. 10,148.41 13,874.89
U. S. Bonds ................................ 893,450.00 309,150.00
Bank Securities, etc..................... 611,836.10 101,250.00
Cash and cash items ............... .. 1,637,144.52 1,283,249.21
Banking house and furniture . 118,234.42 70,443.00
Capital stock ................................ 800,000.00 1,350,000.00
Surplus and profits ................... 826,201.24 533,838.21
Circulation .................................. 800,000.00 225,000.00
Commercial deposits ................. .. 3,953,454.23 3,104,403.65
Certificates .................................. .. 1.924,292.89 2,083,584.59
Due to banks .............................. 710,866.12 303,791.07
Total deposits ............................ .. 6,670,933.25 5,510,031.15
Total resources .......................... .. 9,097,194.49 7,702,287.41

The statements of the Kent State tinction between city and country banks
and the Grand Rapids National City has been swept away. Yet there is this
will show some variations, but either marked difference in reserve require-
will compare as favorably as the Old ments: The scientific, economic prin-
National with the totals of 1883. The ciple would be to have fixed percentage
Fourth National and the Grand Rapids for all banks, owing to the differing
Savings have totals nearly double the conditions in different parts of the coun*

GRAND RAPIDS 
NATIONAL CITY BANK

Resources $8,500,000

Our active connections with large 
banks in financial centers and ex
tensive b a n k i n g  acquaintance 
throughout Western Michigan, en
able us to offer exceptional banking 
service to

Merchants, Treasurers, Trustees, 
Administrators and Individuals

who desire the best returns in in
terest consistent with safety, avail
ability and strict confidence.

CORRESPONDENCE PROMPTLY REPLIED TO

Fourth National Bank
United
States
Depositary

Savings
Deposits

Per Cent 
Interest Paid 

on
Savings
Deposits

Compounded
Semi-Annually

Wm H . Anderson,
P re s id e n t

John  W . B lodgett.
V ice P re s id e n t

L. Z. Caukin.
C a sh ie r

J. C. Bishop,
A ssis tan t C a sh ie r

Commercial
Deposits

1 ST
Per Cent 

Interest Paid 
on

Certificates of 
Deposit 

Left
One Year

Capital Stock 
and Surplus

$580,000

The
Old National Bank

GRAND RAPIDS, MICH.

Our Savings Certificates of Deposit form an 
exceedingly convenient and safe method of invest
ing your surplus. They are readily negotiable, being 
transferable by endorsement and earn interest at the 
rate of % if left a year.
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try. That is the case abroad, save in 
the central banks of the various coun
tries. I am perfectly aware such a plan 
would not be considered in the United 
States, but I repeat that it is the scien
tific plan. The argument of the far 
greater proportion of demand deposits 
in the city banks is hardly potent, be
cause their securities are far more 
liquid. Commercial paper is much more 
liquid than is the farmers’ paper of 
country banks, and in that lies the am
ple protection against deposits.”

If  one central reserve bank is decided 
upon, the stock of such a bank could 
be placed with the public, including 
bankers, and the Government could own 
a good block. There would be no need 
to hold the nose of the bankers and 
make them take it. Ownership of stock 
is not so important as that the highest 
efficiency in bank management should 
be assured. The manager should be a 
$50,000-a-year man and worth the mon
ey. The bank should act as fiscal agent 
of the Government, gradually take over 
the Government’s gold holdings, now 
in the Treasury, and use such gold re
serve to provide a bank-note currency 
and for the extension of bank credit. It 
is high time we discarded the out-of- 
date warehouse-receipt method of cur
rency issue now in vogue, and relieved 
the Treasury department from bracing 
up the money market.

In providing for the handling of bank 
reserves in this bankers’ bank we need 
not drag bank reserves by the scruff 
from individual banks throughout the 
country into this new reserve bank. 
That is not the way the business of 
great and successful banks is built up 
Reserves would gradually be concen
trated there without any legal compul
sion. The coercion idea is all wrong, 
either in the matter of reserves or :n 
the placing of the shares of the bank.

This bank should be a profitable en
terprise and would be, if not shackled 
with foolish restrictions, such as a •> 
per cent, limit on dividends. The great 
central reserve banks of Europe are 
money-making banks, paying dividends 
of from 7 to 16 per cent., besides the 
profits that go to the various govern
ments. The work of the world is car
ried on by solvent, successful and profit" 
making concerns, not by those skim
ming around the ledge of bankruptcy 
and struggling to dodge a receivership. 
The chief work of all bank examiners 
is to see that banks remain solvent and 
not that they barely earn enough to pay 
expenses. All well managed banks not 
only make a good margin of profit, but 
out of that set aside a surplus for emer
gencies. Such sound banking principle 
should also be the basis for a central 
reserve bank.

Q u o ta tio n s  on Local S to ck s  and  Bonds. 
P u b lic  U tilities .

B id. A sked.
Am . L ig h t & T rac . Co., Com. 334 
A m . L ig h t & T rac . Co., P fd . 106 
Am . P u b lic  U tilities , Com.
A m . P u b lic  U tilities , P fd .
C ities  S erv ice  Co., Com.
C ities  Serv ice  Co., P fd .
C itizens  T elephone Co.
C om w ’th  P r. Ry. & L t., Com. 53 
C om w ’th  P r . R y. & L t., P fd . 75% 76% 
Com w ’th  6% 5 y e a r  bond 95% 97%
P acific  G as & E lec. Co., Com. 34% 35% 
T en n essee  R y. L t. &  P r .,  Com. 12 
T en n essee  R y. L t. & P r .,  P fd . 59 
U n ited  L ig h t & R ys., Com. 79 
U n ited  L ig h t & R ys., 1st P fd . 75% 77 
U n ite d  L t. & R ys. new  2nd fd. 70

334 337
106 108
45 48
71 73
79 81
69 71
73 74
53 55
75% 76%
95% 97%
34% 35%

. 12 14
59 61
79 80
75% 77

. 70 72

U nited  L ig h t 1st a n d  ref. 5% 
bonds

U tilitie s  Im p ro v em en t, Com. 
U tilitie s  Im p ro v em en t, Pfd.

In d u s tr ia l  a n d  B an k  SI 
D enn is  C an ad ian  Co. 
F u rn itu re  C ity  B rew in g  Co. 
Globe K n itt in g  W orks, Com. 
Globe K n itt in g  W orks, Pfd . 
G. R. B rew ing  Co.
M acey Co., P fd .
C om m erc ial Sav ings B ank  
F o u r th  N a tio n a l B an k  
G. R. N a tio n a l C ity  B an k  
G. R. S av ings  B an k  
K e n t S ta te  B an k  
Old N a tio n a l B an k  
P eop les S av ings  B an k  
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87%
40 42
62 64

icks.
104 106
59 60

125 139
97 99

150 160
94 96

200 225
215 220
175 177
250 300

260
204 206
250

One of President Wilson’s Stories.
A grave-digger had the habit of vis

iting the cemetery every night about 
midnight to see that all was going well. 
Knowing of this habit, some boys de
cided to play a trick upon him. They 
dug a trench in a dark spot which their 
prospective victim always crossed, and 
one of them, dressed in a sheet, hid be
hind a tree. At midnight the grave
digger duly appeared, and as duly fell 
into the trench.

The boy in the sheet at once stepped 
forth and said in hollow tones:

“What are you doing in my grave?” 
“What are you doing out of it?” the 

grave-digger replied calmly.

REAL ESTATE IS THE FOUNDATION OF WEALTH 
AND INDEPENDENCE

We can show you some of the finest highly im
proved farms, or thousands of acres of unimproved 
hardwood lands in Michigan, that are rapidly increasing 
in value. We also have the largest list of income prop
erty in this city—INVESTIGATE.

GEO. W. BRACE & CO..
64 Monroe Ave. Grand Rapids, Mich.

Citizens 2506 Bell Main 1018

Ask for our  Coupon Certificates of Deposit
Assets Over Three and One-half 

Million

^ R A N  p 'p AP ID S ^

STOCK OF THE

National Automatic 
Music Company

Approved by the

Michigan Securities Commission
Under the New So Called 

“BLUE SKY” LAW 

This stock pays 1 % per month

LOOK IT UP — IT’S 
WORTH WHILE

40-50 MARKET AVE., N. W.
Grand Rapids Michigan

Kent State Bank
Main Office Fountain St.

Facing Monroe
Grand Rapids, Mich.

Capital - $500,000
Surplus and Profits - $300,000

Deposits
7 Million Dollars

Paid on Certificates

You can transact your banking business 
w ith  us easily by mail. Write us about it 
i f  interested.

ARE YOU THE ONE TO DIE THIS YEAR?
One out of every hundred at age 30 dies within the year. Maybe you are 

THAT ONE. $19.95 a year will give your widow $1,000. Is it worth while?
The Preferred Life Insurance Co. of America Grand Rapids, Mich.

T R U S T  F U N D S  K E P T  T R U S T  F U N D S  A L W A Y S
S E P A R A T E  F R O M  C R E D IT E D  W IT H  T H E IR
C O M P A N Y  F U N D S  O W N  P R O F IT S

BE AS CAREFUL

IN  S E L E C T IN G  A N  E X E C U T O R  A S  T H O U G H  Y O U  W E R E  C H O O S IN G  
A  M A N A G E R  F O R  Y O U R  B U S IN E S S —  T H E

Brand RapidsTrust Company
W IL L  A C C E P T  T H E  T R U S T  IF  A P P O IN T E D  E X E C U T O R  O F  Y O U R  E S T A T E  

A N D  W IL L  R E T A IN  P O S S E S S IO N  O F  Y O U R  P R O P E R T Y  U N T IL  
E V E R Y  P R O V IS IO N  O F  Y O U R  W IL L  IS E X E C U T E D .

IT H AS THE TIME A N D  ABILITY TO A TT E N D  
TO S U C H  B USINESS.

E S T A T E S  C A R E F U L L Y  M A N A G E D  D U T IE S  O F  T R U S T E E  F A IT H -
A N D  C O N S E R V E D  F U L L Y  P E R F O R M E D

Michigan Trust Co.
Resources $2,000,000.00.

OFFICERS.
Lewis H. W ithey, President.

W illard Barnhart, Vice President.
Henry Idema, Second Vice President.

F. A. Gorham, Third Vice President.
George Hefferan, Secretary.

Claude Hamilton, Assistant Secretary.

W illard Barnhart. 
Darwin D. Cody.
E. Golden Filer, 

Filer City, Mich.
Wm. H. Gay.
F. A. Gorham. 
Thomas Hefferan. 
Thomas Hume,

Muskegon, Mich.

DIRECTORS. 
Henry Idema. 
Wm. Judson. 
James D. Lacey, 

Chicago. 
Edward Lowe.
W. W. Mitchell, 

Cadillac, Mich. 
R. E. Olds, 

Lansing, Mich.

J. Boyd Pantlind. 
William Savidge, 

Spring Lake, Mich. 
Wm. Alden Smith. 
Dudley E. W aters. 
T. Stewart W hite. 
Lewis H. Withey. 
James R. Wylie.

3% Every Six Months
Is what we pay at our office on the Bonds we sell.
$100 .00  BONDS—6% A YEAR

United
Light & Railways 

Company
first and refunding mortgage 5% 
bonds, 1932, are now issued in

$ 100.00
$500.00

$1000.00

denominations 
to net over 6%

Thus affording the small in
vestor to obtain the same degree 
of safety combined with substan
tial income return, as his bank, 
banker or the large investor. Ask 
for our circular.

Howe, Snow, Corrigan & Bertles
Investm ents

Mich. Trust Bldg. Grand Rapids, Mich

ONE HUNDRED  
DOLLARS
WILL EARN

6%
If invested in a collateral 

trust bond of the

American Public 
Utilities Company

successfully operating p u b l i c  
u t i l i t y  properties in fourteen 
prosperous cities in the United 
States.

Bonds amply secured by under
lying liens. Any bank will pay 
the interest—March lBt and Sep
tember 1st.

We recommend the investment.

Kelsey, Brewer & Co.
Bankers. Engineers. Operators 

M ich .T rust Bldg. G rand Rapids, Mich.
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SWORN STATEMENT.
ST A T E  O F M ICHIGAN, 1 

C ounty  of K en t. *
E rn e s t  A. S tow e, being  du ly  sw orn , 

deposes and  say s  a s  follows:
I am  P re s id e n t of th e  T rad esm an  

C om pany, p u b lish e r of th e  M ichigan 
T rad esm an . T he  re g u la r  ed ition  of th e  
M ichigan T rad esm an  is 9,500. A nd 
fu r th e r  dep o n en t say e th  not.

E rn e s t  A. S tow e.
S*worn to  before  me, th is  10th d ay  of 

D ecem ber, 1913.
F lo rence  E . C lapp, 

N o ta ry  P ub lic  in  an d  fo r 
K e n t C ounty , M ichigan.

My com m ission  exp ires  A pril 17, 1916.

TH E BUSINESS SITUATION.
Michigan business men have not es

caped the pessimistic sentiment that ap
pears to have swept the country. In 
fact, there is quite as strong an opinion 
here as elsewhere that trade may re
cede further, that prices may decline 
more, and that new orders may be
come scarcer as the winter wears on. 
As for our own manufacturers and pro
ducers, their talk is largely of the num
ber of men who will be either out of 
employment or working shorter hours 
by New Year.

So much for what one hears in the 
market place—garnished, as is per
fectly natural in such times as these, 
with abundant reference to the influence 
of politics—of past, present, or prospec
tive governmental measures—on the 
state of American prosperity. How 
much of all this is to be accepted as the 
correct portrayal of the situation? 
More particularly what is to be said of 
the actual outlook for the longer fu
ture? Are we or are we not destined 
to witness a prolonged epoch of trade 
paralysis, as a result of news from 
Washington.

Nobody denies that the volume of 
business has been decreasing, and that 
recession may continue for some time 
to come. The reaction has been due 
to visible financial and economic caus
es. For friends of the party in power 
to charge that “big business” is deliber
ately attempting to influence the course 
of events, in order to discredit the en
acted tariff and projected currency leg
islation, is quite as much out of line 
with serious calculations as it was for 
the preceding Administration to claim 
credit for the remarkable industrial 
activity that developed two years ago. 
Old economic laws continue to operate, 
and it is just as apparent now as it 
always has been before, that the amount 
of buying and selling—or the willing
ness to enter into negotiations for such

purposes—is dependent on such plain, 
everyday consideration as supply, de
mand, and the general state of the 
money market.

Consequently, the factors of supply 
and demand are worth examining, in 
their bearing on the present trade-situa
tion. When that is done, it is hard to 
avoid the conclusion that the time can
not be far distant when the reduced 
prices of goods, combined with the low
ness of stocks of merchandise on hand 
—result of an actual consumptive de
mand which prevents accumulations— 
will start a fresh buying movement. 
That time has certainly not yet been 
reached, but, in view of low stocks of 
merchandise in practically all lines, and 
in the light of experience during the 
past fifteen years, covering the period 
of the great consolidations, business is 
likely to respond very suddenly when 
recovery sets in.

The rioting and murders now being 
committed in the copper country by 
union men in the name of union labor 
clearly show what union labor stands 
for and what it is in the essence—li
censed rioting and murder. Any man 
who joins a union deliberately places 
himself above the law by taking an iron 
clad oath to obey the mandates of 
union thugs and murderers in defiance 
of the laws of man and God. A fresh 
illustration of the lawlessness of union 
men generally and the contempt they 
have for the law and the courts is fur
nished in the action of 125 union miners 
in taking an oath in court yesterday to 
obey the law and cease rioting and pick
eting, in order to avoid being punished 
for contempt of court, and then resort
ing to the worst sort of rioting—in
cluding picketing—as soon as they were 
a mile away from the court house. Any 
organization which inflames the hearts 
of such men and deliberately places in 
their hands the torch of the incendiary 
and the bludgeon of the assassin should 
be relegated to obscurity by every 
honest m an; yet there are thousands of 
men in this country who bear the 
semblance of manhood and yet uphold 
unionism as the panacea of the down
trodden and oppressed. Such men are 
sowing the wind and will reap the 
whirlwind.

In his annual message President 
Wilson, commenting on the Mexican 
situation, declared: “Such pretended 
governments will not be countenanced 
or dealt with by the Government of 
the United States.” Some of the 
President’s friends are already saying 
that he has enunciated an idea which 
the United States will adopt as a 
principle and that it will be second 
in importance only to the famous 
Monroe Doctrine, which is talked 
about a great deal and has been in 
practical force for over nine dec
ades. It is accepted as a notice to 
some of the Central and South Ameri
can republics which are continually 
having revolutions and rebellions that 
these mushroom governments will not 
be encouraged by recognition. I t is 
a pretty  good theory, good enough, 
indeed, to become an accepted prin
ciple.

The income tax need not worry 
anybody as much as the outgo tax.

OUTSIDE OF THE PACKAGE.
“The store-keepers who insist upon 

the glaring wrapping-papers ought to be 
boycotted,” was the declaration of a 
trim little miss who had just returned 
from a shopping expedition. She had 
started out, flattering herself that in 
her new navy blue suit and hat, with 
gloves, shoes, and all the little accesso
ries chosen in harmony, she was at
tractively clad. “Just imagine the ef
fect of that package,” she exclaimed on 
her return, “done up in a cheap purple 
paper. That color just takes the life 
out of any respectable shade of color! 
And yet I had to be bored with it all 
the way down the street. I felt as 
shabby as though arrayed in a coat of 
many colors. I ’ll never buy another 
thing at Blank’s so long as he uses 
such abominable wrappings!”

At first we were inclined to laugh at 
her childish complaint; but a second 
thought brings the query, “Is it child
ish?” It is a woman’s right, and it is 
usually her aim to appear as well 
dressed as possible. Is it right to bur
den her with some flashy piece of color 
which she would never be guilty of 
wearing and which is at total discord 
with almost all standard shades of 
dress? Clearly it is an imposition to 
thus give to the tidy figure the ap
pearance of dowdyism, through so un
necessary a matter. Of course, she 
might insist upon the package being 
delivered; but she well knows that the 
pay for this comes out of some one be
sides the seller; and so she rightfully 
prefers to carry her own small pack
ages.

You may desire to have a character
istic wrapper, so that every one meet
ing your customer will see that she has 
been trading at Blank’s. But why not 
choose some peculiar shade of drab or 
brown or cream—some shade that will 
harmonize with any color, or at least 
not prove so antagonistic that the pur
chaser will try to conceal it? Such 
shifts to get a little free advertising 
will surely reflect back unfavorably.

“RELIABLE.”
This is the word which recently ap

peared in large letters across each of 
the four broad glass windows which 
made up the front of a prominent store. 
While the word stands as an essential 
in all real business, its iteration and 
reiteration reminds one of an old lady 
who was always boasting about how 
honest she was and how carefully she 
taught her children to refrain from 
taking other people’s berries or nuts 
without permission. According to her 
story, not the most insignificant thing 
was ever touched by her or hers with
out permission from the owner. Yet 
facts proved that the family were con
tinually trespassing by stealth.

It was only an illustration of the 
old story that the man who is always 
bragging about his honesty is usually 
the one who needs watching. The 
store cited may be all that it claims. If 
not, its patrons soon make the discovery 
for themselves and the word is passed 
along the line. But why rouse the 
question in the mind of the passer as to 
this? Once telling it should be suffi
cient and the repetition suggests a sus
picion of reverse methods, as surely as 
did the repeated assertions of the old

lady as to how “very particular” sh<' 
was about appropriating the things of 
another.

Besides, there was room for three 
more words, each telling a story of 
characteristics which should be banded 
with “Reliable.” There are the words 
“Courteous,” “Timely,” “Progressive,” 
“Expeditious,” and others that suggest 
themselves, each supplementary to the 
first, yet emphasizing it through the 
general rounding out process, instead 
of weakening it by repetition. The 
habitual car-card advertiser would 
never fall into such a blunder. He 
knows that conciseness is always more 
emphatic and convincing than repetition.

The Monroe Doctrine was ninety 
years old last Thursday. The man 
whose name it bears, in a message sent 
to Congress, enunciated it and since that 
time it has been accepted and observed. 
President Monroe declared that, while 
the United States had no desire or dis
position to interfere in any way with 
any of the existing governments in the 
Western Hemisphere, this country de
sired to and did serve notice that any 
attempt on the part of any European 
government to extend its influence or 
territorial control on this side of the 
sea would be regarded as a hostile act. 
Such American countries as were al
ready colonies and those which had de
clared their independence were to be 
looked at alike by the United States, 
and that any attempt on the part of any 
European power to force itself in 
would be regarded as the manifestation 
of an unfriendly disposition. During 
all these nine decades that statement 
has stood uncontradicted and there has 
been no serious attempt to disobey or 
disregard it. It has been referred to 
frequently, but always with respect.

One welcome effect of the reces
sion in business and the cessation in 
industrial activity is the changed a t
titude of common workmen toward 
their jobs. A year ago the average 
workman was so cocky that the em
ployer or foreman did not dare to 
speak to him harshly or look at him 
crossly for fear he would jump his 
job, because there were usually dozens 
of other places where he could go 
and secure employment on equally 
favorable terms. Now all is changed. 
W hen a workman thinks of quitting, 
he finds a dozen idle men at his back, 
all ready and anxious to step into his 
place. Instead of regarding his job 
with indifferences and treating his 
foreman or employer with contempt, 
he works like a major—instead of
killing time in accordance with the 
rules and customs of trades unionism 
—and actually accomplishes 50 per 
cent, more work for the same or less 
pay that he received a year ago. “For 
this relief, much thanks.”

It must be a cruel blow to the sena
tors and representatives to have to pay 
their income tax and not receive their 
Christmas vacation. The sergeant-at- 
arms of the house is the paymaster and 
he has announced that he will collect 
the income tax “at the source.” Mar
ried representatives will have to pay a 
tax of $35 a year, while the bachelors 
must part with $45, to be deducted from 
their salaries.
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TH E FIRE WASTE.

It Touches the Pocket of Every Citi
zen.*

Fire prevention is a science that is 
of little value unless made popular 
and of interest to all the people. We, 
of this country, have given little a t
tention to this vital m atter and do 
not appreciate the great drain upon 
our resources caused by fire losses.

The National note of warning re
garding our National resources has, 
however, been uttered and such ag i
tation must be made to carry consid
eration of created resources as well. 
If our forests are worth saving, are 
not our homes, our stores and our 
factories also? N ature will in time 
replace the devasted tree tracts; but 
only the output of human energy and 
human toil can make a city grow upon 
a spot where another city has stood. 
W hen property is destroyed by fire, 
it is gone forever.

The waste by fires cannot be too 
often published. Men who are build
ing are paying much more attention 
to fire proof construction and fire 
prevention devices than ever before, 
simply because the subject is being 
discussed and the enormous fire waste 
made known. It is time that we, 
as a Nation, began to take heed of 
the appalling fire waste in our country 
every day. We must begin by edu
cating the man of the street, for he 
is the man who controls, so far as 
fire hazards are concerned, our N a
tional welfare and destiny. If he 
cannot be taught to take the matches 
out of the pockets of his discarded 
clothes, cease throwing half lighted 
cigar stubs into the rubbish heaps 
and inextinguished matches into waste 
baskets and cease doing all the other 
stupid and thoughtless things with 
fire that makes him a public menace 
and a public enemy, then we must 
double our fire departm ents and our 
water supply, putting the cost of in
dividual anarchy of this kind upon 
the public which is too inert to re
strain it. The average of $250,000,000 
per year for five years, or $500 per 
minute for every hour of the twenty- 
four is our country’s contribution to 
the property ash heap of the world.

Four European countries show a 
per capita loss of 33 cents per annum. 
Our loss is a trifle over $3 per capita. 
Berlin, with 3,000,000 population, has 
an average fire loss of $175,000 and 
spends $300,000 on its fire department. 
Chicago, with 2,000,000 population, 
has an average loss of $5,000,000 and 
spends $3,000,000 per annum for its 
fire department. Fifty per cent, of our 
losses are preventable. To-day we 
are facing fire losses greater than 
those of all the world and—what is 
worse yet—facing a public which is 
almost wholly indifferent to them— 
a public wholly irresponsible and neg
ligent of the common welfare due to 
habit and waste based upon a century 
of boundless opportunities in a new 
country.

The fire waste touches the pocket 
of every man, woman and child of the 
Nation. It strikes as surely and quiet
ly as indirect taxation. I t  merges in-

♦ P ap er re a d  a t  an n u a l conven tion  
M ich igan  W hoesa le  G roce rs’ A ssociation , 
a t  D e tro it, D ecem ber 10, b y  H . T . S ta n 
ton , o f G rand  R apids,

to the cost of everything we eat and 
wear. The burning every year of 
$250,000,000 of value of the work of 
man’s hands eventually means the im
poverishing of the Nation. W hat if 
we were to lose this sum annually out 
of the National Treasury or in wheat 
or corn or cotton? This fearful loss, 
spread over the entire business world 
of America, is beginning to be felt. 
The real awakening, however, is re
tarded by the prevalance of the no
tion that the insurance companies pay 
the colossal taxes, but how could they 
and remain solvent?

Fire insurance is a tax shifted 
through the buying and selling upon 
the entire community. Every fire 
hazard tends to increase our tax and 
every element of fire prevention tends 
to lessen it. M erchants and manu
facturers must pass along the cost of 
insuring their goods to the people. 
The consumers of these goods pay the

tax. Insurance companies are mere 
colectors and distributors of that por
tion of this tax that is represented 
by their policy. Half of it they never 
touch, it falls upon us direct. San 
Francisco and Chelsea did not pay 
for themselves. We, in D etroit and 
Grand Rapids, helped to pay for them. 
There is one way in which we can 
escape this paying for another, and 
that is to begin rational building con
struction and to protect what we have 
builded against fire.

In the past twenty years in the 
United States, of every premium dol
lar received, 58 cents has been paid 
back in losses and 38^2 cents has been 
paid out in expenses, making 96J4 
per cent, of it paid back immediately 
into channels from which it came, 
leaving about V/2 per cent, to pro

vide for all profits, failures and ac
cumulations for the next conflagration 
The average rate of premium in the 
United States for the past ten or 
fifteen years is $1.11 per hundred; 
in Germany, 22l/2 cents.

How rates may be reduced:
1. By reducing the profits,
2. By reducing the expense.
3. By reducing the losses.
Of the first it may be said that 

after profits are reduced, there will be 
no corporation insurance. Capitalists 
do not readily seek such a hazardous 
investment. The best managed and 
oldest companies make a fair and 
steady profit, as a result of long ex
periences and wide distribution of 
risks.

Out of 1,500 companies organized 
in fifty years, there have been more 
than 1,200 failures and retirements, 
and the 200 remaining write more 
than 90 per cent, of the fire insur

S T A N T O N .

ance business of the United States. 
It is difficult to establish a new 
company on acount of the hazardous 
nature of the business, united to the 
oppressive burdens which State laws 
impose on their operations. No large 
fire insurance company has been or
ganized and successfully conducted in 
the United States, except one, in 
forty years.

As business men, you know how 
difficult it is to reduce expenses. In 
the insurance business, as in any 
other line, the expenses is based upon 
competition and the needs of the 
business.

The United States Government has 
buildings valued at something over 
$300,000,000 and is spending each year 
more than $20,000,000 on new build
ings. I t is its policy not to insure

its buildings against loss by fire, but 
to reduce the hazards by superior 
construction, a policy not always fol
lowed by states and municipalities. 
Should the Government insure its 
buildings, the annual premium would 
be over $600,000. In order to reduce 
the risk, scientific bureaus have made 
searching investigations of the com
bustible character of the material 
being used in construction work, the 
results of which have been of im
mense value to the Government. Fire 
insurance companies maintain a lab
oratory in Chicago, which is frequent
ly used by the United States Govern
ment for testing building material and 
fire extinguishing apparatus. The re
sults of these tests are free to the 
public.

The National W holesale Grocers 
Association is a member of the Na
tional Fire Protection Association. 
We should all be members of state 
organizations and interest our own 
cities in forming local organizations. 
We take an interest in tariff laws 
and in local laws that may have some 
bearing on our profits, but in the 
past have given mighty little a tten
tion to legislation that would prevent 
tire loss. We should work for better 
building codes. A few states have 
what is called a fire marshal law. The 
fire marshal and his deputies are in
spectors working for fire prevention. 
More state legislatures have turned 
down such a law than have passed 
them. The reason given is that it is 
for the benefit of the fire insurance 
companies. This is a mistaken idea.

This bill was first introduced in 
our own Legislature in 1909, but fail
ed to pass until 1911. The appropria
tion made was $5,000—too small to 
render the law effective. In 1913 the 
law was amended and by having the 
fees obtained from the inspection of 
moving picture shows, there is avail
able for this department about $15,009 
this year.

There is no better medium of get
ting this im portant m atter of fire 
prevention before the public than 
through the wholesale grocers. W ith 
their traveling salesmen covering 
every town and hamlet in their te r
ritory, they are in a position to spread 
information and arouse interest. A 
good salesman can do an enormous 
amount of missionary work with a 
minimum expenditure of time. Do not 
let us take the position that this is 
not our business. Our business lives 
are closely linked with those of oth
ers. We must do what we can toward 
eliminating this enormous property 
loss in our country.

Perm it me, gentlemen, to speak a 
few words from personal experience. 
The house with which I have the hon
or to be connected began several 
years ago to take up the m atter of 
insurance with their customers. The 
object of this was two-fold—self pro
tection and the protection of our cus
tomers. W e found many without in
surance; others, on account of poor 
risks, could not obtain it. Those 
who could get insurance, we urged to 
take it, and in not one instance did 
they fail to comply with our request 
after the m atter was properly pre- 

(Continued on page 17.)

H A R R Y  T .
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MEN OF MARK.

G. P. Wigginton, Manager Kalamazoo 
Loose Leaf Binder Co.

America has well been called the 
young m an’s country. I t is doubtful 
if in another place in the world youth 
is less of a handicap than it is in the 
United States. There are lands where 
commercial practice and tradition are 
such that a man is hardly to be truss
ed with responsibility until he is 40. 
In America the commercial captain 
seeks rather to enlist the services of 
young men for high position while 
their blood still flows warmly and 
their enthusiasm is high. The young
er man may make mistakes his elder 
would not; but, likewise, his youth 
and ambition may achieve results that 
his elder might never attain. He may 
have less experience and his judgment 
may be less m ature; but his intuition 
is little less and his capacity for work 
may be greater. If he is fairly con
servative his fewer years may cut lit
tle or no figure in the methods he 
adopts or in the success tha t will 
follow them.

But this also is to be taken into 
consideration: If this is a land of
greater opportunity for the young 
man, in such a land he m atures more 
rapidly. Perm itted from the first to 
think, to learn and to act for himself, 
he soon acquires in practice the ex
perience that his elder under a dif
ferent system acquires only by ex
ample. The latter learns how to do 
things by seeing things done; the 
young American learns to do by 
doing. His elders have had the con
fidence to clothe him with authority 
and responsibility; he himself has had 
the courage to go ahead in competi
tion and contest with older men, more 
experienced perhaps but certainly no 
more anxious to achieve results and 
no more enthusiastic over results 
once achieved.

The young man, as he has in this 
special case, is constantly proving his 
right to the responsibility that is plac
ed upon his shoulders and demon
strating that America’s confidence in 
the young man is well deserved. This 
is but one of many such biographies 
that might be w ritten; and this pub
lication is glad to adorn its pages 
now and then with the portrait and 
the history of some youthful manager 
whose life is in the making but which 
has progressed far enough to give 
definite promise of a useful and suc
cessful career.

George P. W igginton was born at 
Steubenville, Ohio, Dec. 6, 1875. His 
father was of Scotch-English de
scent. His mother was of German 
descent. W hen he was 3 years old 
the family removed to Pittsburg, 
where Mr. W igginton received his 
education and graduated from the 
high school in 1893. On receiving his 
diploma, he started out to secure a 
position, his idea being that he ought 
to have about $75 a week to begin 
with. Before the end of the week 
he had concluded to accept a job for 
$25 a week and by the end of another 
week he gladly accepted a position 
washing rollers in the printing office 
of the Duquesne Printing Co. fo- 
$4.50 a week. He subsequently se

cured what he thought would be a 
better position as book-keeper for a 
laundry, where he worked up to a 
salary of $25 a week; but, seeing no 
particular future in the laundry busi
ness for him, he entered the employ 
of the S. A. Stewart Co. and learned 
the book binding business from the 
ground up. He subsequently became 
superintendent of the factory and for 
several years was Secretary and Gen
eral Manager of the entire establish
ment. He remained with this house 
thirteen years, when he found it nec
essary to make a change of location 
on account of the ill health of his 
wife. A fortunate circumstance pre
sented itself in the shape of an open
ing as superintendent of the Kala
mazoo Lose Leaf Binder Co. A l
though the salary was less than he had

the Presbyterian church and is an 
adherent of the Masonic fraternity up 
to the Shrine and K. T.. He is an 
enthusiastic angler and hunter and 
enjoys all kinds of wholesome sports. 
His hobby is concentration. He 
firmly believes that no one has ever 
achieved success in life without cul
tivating this faculty.

In a brief history of the Kalamazoo 
Loose Leaf Binder Co., the Efficiency 
Bulletin thus refers to Mr. Wiggin- 
ton’s connection with the institution:

“George P. W igginton, a young 
man just turned 30, was at that time 
Secretary and General Manager of 
the S. A. Stewart Company of P itts
burg, one of the largest ruling and 
binding establishments between New 
York and Chicago. Luckily for the 
Kalamazoo Loose Leaf Binder Co.,

G E O R G E  P .

been receiving in Pittsburg, he em
braced this opportunity and has never 
had occasion to regret his action. 
During the six years he has been with 
the Kalamazoo house he has doubled 
the output w'ith less help and has 
seen the market value of the $100,000 
capital stock increased from 50 to 
200. The resources of the company 
are now actually about $190,000. W ith 
the new addition the company is now- 
building, the corporation will have 
14,000 square feet of floor space.

Mr. W igginton was married Oct. 
10, 1902, to Miss M argaret Heasley, 
of Pittsburg. They have four chil
dren—three boys and a girl, ranging 
from 2 to 10 years of age. They re 
side in their own home at 2210 Oak
land Drive.

Mr. W igginton is an attendant of

W IG G IN T O N

Mr. W igginton’s family physician had 
just ordered him out of Pittsburg to 
seek a better climate on account of 
his wife’s health. The upshot of the 
m atter was that Mr. W igginton went 
to Kalamazoo as factory superin
tendent for the Kalamazoo Loose 
Leaf Binder Co. It may also be s ta t
ed that he did so at a considerable 
pecuniary sacrifice.

“Not many months after this it be
gan to dawn on the officers and di
rectors of the company that a differ
ent management might be desirable, 
and so the old manager resigned his 
position with the company and re
tired to his farm in Oregon. Mr. W ig
ginton then became Secretary and 
General Manager of the Kalamazoo 
Loose Leaf Binder Co. That was six 
years ago, and from this point the

real history of the Kalamazoo Loose 
Leaf Binder Co. begins.

“A t this distant date it will not 
be telling tales out of school to state 
that Mr. W igginton found the com
pany in a precarious position, finan
cially and otherwise, to say the very 
least. Probably no man ever took 
hold of a business proposition under 
greater handicaps, and yet within 
three years, w ithout a single dollar 
additional capital and with only the 
ghost of a sales organization to start 
with, he made the Kalamazoo Loose 
Leaf Binder Co. probably the most 
valuable loose leaf property in the 
world, accumulated a substantial sur
plus, placed the company on a firm 
dividend-paying basis, built up a 
strong and loyal sales organization 
and at this writing the business of the 
company has crowded the old factory 
to such an extent that another fine 
new factory building is in course of 
construction alongside the old.

“This achievement of Mr. W iggin
ton is nothing short of wonderful 
when one stops to think of it, and the 
question of how it was accomplished 
naturally presents itself. This ques
tion cannot be answered w ithout a 
study of Mr. W igginton, the man, be
cause when all is said it is the weight 
of his own personality which has 
brought the Kalamazoo Company to 
the commanding position it now oc
cupies.

“In appearance, Mr. W igginton is 
built for speed. Like the touring 
car he drives, he is light, flexible, 
w-ith the speed lines plainly showing, 
but powerful and framed of steel. His 
intellect works with the precision and 
speed of a piece of fine mechanism, 
clear, incisive, direct. His decision 
is quickly made and as quickly exe
cuted. In  judgm ent he is sound, level 
and acute.

“Yet all these qualities might* go 
for naught were it not for the one 
supreme qualification which has al
ways seemed to me, more than any 
other, to set Mr. W igginton aside 
from other men; and that is honesty. 
W ith him, honesty is not a superficial 
thing assumed because it is the best 
business policy. It is rather an in
herent, moral quality. He is honest 
to the core, not only with others but 
with himself, which is the rarest brand 
of honesty of all. One often hears 
it is said of a man that “his word is 
as good as his bond.” My observation 
is that this can truly be said of few 
men, and Mr. W igginton is one of the 
few-.

“Add to this an almost religious 
faith in the Kalamazoo proposition 
and a surprising capacity for work, 
coupled with a most remarkable mem
ory, by means of which he has ac
cumulated a technical factory and 
business knowledge possessed by no 
other man of my acquaintance, and 
you have a slight idea of w hat the 
real Mr. W igginton is.

“His capacity for turning off work 
and his habit of concentration is 
little less than astounding. I have 
sat in front of his desk many times 
and watched him, with the greatest 
ease, dispose of an accumulation of 
work which would swamp an ordinary 
man. All sorts of cases involving
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technical matters, prices, sales p o l
icies, factory methods, and what not, 
simply run through the fingers at a 
speed alm ost bewildering.

“Starting first with the factory end 
of the business, Mr. W igginton took 
hold of the Kalamazoo binder itself, 
re-vamped and remodeled the mech
anism and almost at once made i 
a practical commercial thing mechan
ically. He added, through his own 
inventions, other binders to the line 
which practically doubled the business 
almost over night. And then, turning 
his attention to the sales end of the 
business he proved himself a sales 
manager with few equals in the spec
ialty line to-day.

“There were no funds at that time 
available with which expensive sales 
organizers could be employed, and so, 
dashing in and out of the factory, 
living in Pullmans, and burning up 
the telegraph and telephone wires in 
order to keep the factory going in his 
absence he, personally, and practically 
unaided, got together the greater part 
of the sales organization as it now 
stands.

“In his dealing with members of 
h:s sales force, the characteristic 
which seems to stand out is that of 
helpfulness. An honest salesman can
not ask him for any assistance within 
reason which will not be instantly 
forthcoming. There is not the slight
est trace of fault-finding or com
plaining in his make-up, but on the 
contrary a cheery confidence in the 
ability of the salesman whom he has 
chosen, than which nothing can be 
more stimulating.”

Scrupulous Honesty Required.
‘ A t that time,” said the senior part

ner reminiscently, “we had been en
during a series of unsatisfactory of
fice-boys. I finally decided that the 
model boy did not exist, and resigned 
myself to overlooking almost any 
fault or failing except dishonesty, 
which of course I could not tolerate. 
I had discharged two youths in suc
cession for pilfering postage stamps 
when I put in the newspapers an ad
vertisem ent that called for a perfect 
boy. From a large number of imper
fect applicants I culled four, one of 
whom I hoped would prove not whol
ly unsuitable. But I was determined 
that that one should strictly honest. 
To test them I hit upon a stratagem. 
I enlisted the aid of a neighboring 
grocer, to whom I sent the four in 
turn, entrusting each with a half- 
dollar and asking him to buy me a 
pound of cakes which sold for twelve 
cents. The grocer was instructed to 
give back in every case, as if by over
sight, one cent too much change.”

“Well, what was the result?” asked 
the listener.

“Two boys brought me 38 cents, 
the correct change,” continued the 
narrator, “and two brought 39. O n e  
of the latter, on my calling attention 
to the extra cent, confessed that he 
hadn’t counted the change, but had 
supposed it was all right. H onest 
enough, he was, but rather too neg 
ligent for me. The other, when he 
handed in the money, whispered with 
a sly smile that he had made a cent 
for rue frpm the dealer’s carelessness,

and seemed to expect commendation 
for the exploit.”

“How about the two who turned 
in only 38 cents?”

“On enquiry I learned from the 
grocer that one of them had given 
back the extra cent at once and quite 
as a m atter of course. The other 
had pocketed it and hurried away as 
if fearing the error might be dis
covered and he be forced to return 
it.”

“An ingenious scheme, that of 
yours. I t is easy to guess which of 
the four boys you chose.”

“Do you think so?” The merchant 
smiled in a peculiar fashion. “Well, 
as a m atter of fact, I let them all go.” 

“W hat! even the one who returned 
the penny to the grocer?”

“Yes; perhaps I was over particular, 
but to my mind there are no degrees 
of honesty. A person is either hon
est, or he isn’t. You see, I had asked 
the grocer to be accurate in his 
weights, and it seemed that the boy 
who gave back the penny rewarded 
himself for his ‘honesty’ by eating 
several of the cookies.”

Fakers never tire of working the 
people, and the people appear to en
joy being worked. A t least they part 
with their money easily. Many clerks 
and employes of business houses in 
towns near Kalamazoo had their sym
pathies aroused by a young woman 
who handed out cards saying she was 
a mute and offered cheap neckties and 
finery for sale. One benevolent con
tributor saw the pretty  girl leave a 
store and join a well dressed male 
companion. He followed the couple 
to a restaurant, where the young 
woman chatted with her companion 
and told him of the scores she had 
duped. The man who had purchased 
a cheap necktie that morning for 75 
cents heard the conversation and 
walked over to the fair seller, demand
ing the return of his money. She 
parted with the six bits reluctantly 
and hastily left the eating place with 
her companion, but before being ex
posed as a fraud she had reaped quite 
a harvest of coin.

The Danger of Applause.
There are always so many good 

people in the world that when a man 
does a good thing he is apt to be 
approved by them. Then, as his work 
goes on, he comes to expect approval. 
W hen he finds that the circle of the 
approving broadens it is difficult to 
resist the inclination to seek applause.

Most men set out in a noble enter
prise with no purpose of claiming 
human approval, but such approval is 
always sweet, and its peril comes 
when it is made an object. I t  is 
always healthy to remember that there 
is approval which is condemnation. 
The old word which declares a woe 
on a man when all men speak well of 
him is not trifling. I t is partly what 
Emerson meant in his saying that 
goodness must have an edge to it, or 
it is nothing. Goodness, that is, must 
cut, and it must run counter to the 
thought of all bad men. If, however, 
one gets any ambition for applause, 
it is easy to dull any edge which 
would be apt to lessen the applause 
in some circles.

Knowing vs. Guessing

THE SAFE WAY
This is the cheese cutter tha t makes it possible for you to make a profit 

on cheese instead of selling it at a loss, because you don't have to guess at 
the size piece of cheese you cut. Saves you from losing by overweight.

If you want something handsome, something tha t will draw the trade, 
get in touch with us.

QUALITY? No one questions the High Quality of the SAFE Cheese 
Cutter. All who have tried it are well pleased and we know you would be.

Put your finger on the leak. Don't give away profits on cheese.
The best for ten years and the best to-day.
A matchless cutter at a matchless price. Made a little better than 

necessary.
The only inducement for you to buy the SAFE is to better yourself.
May we tell you more about it? W rite for prices.

Computing Cheese Cutter Company
Anderson, Ind.

SERVICE
Our aim is to give our customers 

the best service possible. Orders 

are shipped the same day they 

are received. This applies to 

mail and telephone orders as 

well as all others. If you are 

dissatisfied with your present 

service we solicit a trial order.

W o r d e n  Q r o c e r  C o m pa n y

Grand Rapids—Kalamazoo 

The Prompt Shippers
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Michigan Poultry, B utter and Egg Asso
ciation.

P re s id e n t—B. L>. H ow es, D etro it. 
V ic e -P re s id en t—H . L. W illiam s, H ow ell. 
S e c re ta ry  a n d  T re a s u re r—J. E . W ag 

goner, M ason.
E x ecu tiv e  C om m ittee—F . A. Joh n so n , 

D e tro it;  E . J .  Lee. M id land : D. A. B e n t
ley, S ag inaw .

Twelve Hundred Bushels of Onions 
Per Acre.

Crop cranks! T hat’s what some of 
their critics began calling the Gil
bertsons of St. Ansgar, Iowa, years 
ago. There was just a hint of good- 
natured raillery in the epithet. How 
long it would have stuck to them, in 
the ordinary course of events, there 
is no telling; but the Gilbertons them 
selves were prompt to seize upon it 
and transmogrify the nickname into 
a title—the jest into a slogan. T o 
day the visitor who approaches their 
buildings sees, almost first of all, the 
words “Krop Kranks” painted big 
and black across them.

One result of their particular form 
of “crankiness"’ was seen last season, 
when they harvested $18.000 worth of 
onions—over 48,000 bushels—off a for
ty-acre patch, bought some fifteen or 
twenty years ago for $5,000. For more 
than ten years they have been aver
aging an income of between $15,000 
and $16,000 off that onion-bed.

If that is the result of “crankiness."’ 
heaven send the farmers of the whole 
country an epidemic of it!

There are three of these “cranks:”
G. G. Gilbertson, the father, who be
gan working out the onion puzzle 
thirty-five or forty years ago; A. O. 
Gilbertson, the son, who is now the 
active head of the business; and 
Master Alden Gilbertson, the grand
son. still in the heyday of boyhood, 
but alrealy as proud of the ancestral 
onion record as of the six-pound bass 
his father is teaching him to pull out 
of Cedar River.

As usual with real successes, theirs 
began in the days of small things. 
They raised a few onions about as 
other folks did and with about the 
same results. Sometimes the crop 
paid, and sometimes it didn't. Right 
there their “crankiness” began to 
show itself. The Gilbertsons were 
not satisfied. They did not see why 
they should accept failure even oc- 
cassionally. They wanted success 
every time, and constantly increasing 
success, too.

Father and son set to work to learn 
how to grow onions—big onions, per
fectly shaped onions, long-keeping 
onions, and lots of them. They have 
been about thirty-five years at it and 
they have come very near to finding 
out.

They began by learning how to fit 
the soil. T hat’s the first letter in the 
onion-grower’s alphabet. W hen they

started their present forty-acre onion- 
bed they gave up four seasons to get
ting the dirt ready—to enriching it, 
mellowing it, cleaning it of foul weeds 
and their seeds.

In the meantime they had develop
ed a special strain of seed, which al
ways produced finely colored, globu
lar onions of exceptional solidity— 
onions which would keep all winter 
and all summer till the next crop was 
ready to harvest. So by the time t in  
soil was ready they had the right kind 
of seed. The next problem was how 
to make the two pay.

W hen they began their onion cru
sade, the usual custom was to drill in 
about six pounds of seed to the acre. 
This was considered necessary to get 
a good stand. Then high-priced hand 
labor .had to be hired to thin the 
plants, which otherwise would have 
grown too thickly in the rows to bot
tom well. W eeding called for still 
more of this same costly labor. Men 
had to crawl along the rows, over and 
over again, to pull out the crowding 
weeds which rioted in the imperfect
ly prepared soil. The usual result was 
an uneven stand of unevenly sized 
onions, and an expense bill which ate 
up all the income from the crop.

Mr. G. G. Gilbertson put his wits 
to work to reform all this. The first 
outcome was a wonder-working drill 
which dropped only one seed at a 
time, but one seed every time and 
always at the same distance from the 
last. W here the old-style machines 
had used six pounds to the acre, this 
asked for but a pound and a quarter. 
Here was saving number one. I t 
amounts to a verj' pretty penny on 
a forty-acre field. Common onion 
seed is quoted by the seedsmen at 
from $2 to $3 a pound.

Not only did the new drill save 
seed, but it also obviated the need of 
thinning. The little onions came up 
just the right distance apart to grow 
their best. Previous preparation of 
the soil eliminated, in large measure, 
the need of weeding. The cost of 
hand labor dropped almost to zero. 
Here came in saving number two.

Saving number three came in the 
harvesting methods adopted. The 
mature onions were pulled and cut 
immediately into bushel crates, pre
viously distributed along the rows. 
One handling took the place of two 
or three. The crates were hauled, 
the same day, to curing sheds, where 
they were loosely piled and left for 
six weeks to dry out thoroughly and 
ripen. Then they were run over a 
grader which took out all dirt and 
rubbish and culls, and packed the 
selected onions directly into the sacks 
in which they were to be sold.

W hen the Gilbertsons began onion-
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raising as a business, a third of a 
century ago, it cost them 35 cents a 
bushel to grow a crop, due mainly to 
the waste of seed and of labor. Now 
it costs them 9 cents a bushel to raise 
vastly bigger crops of much better 
onions. The difference between 35 
cents and 9 cents is 26 cents. They 
raised 48,000 bushels last year; the 
saving of 26 cents on each bushel 
meant a saving of more than $12,000 
on the crop. W hen “crop crankiness” 
results in turning $12,000 a year into 
the “crank’s” private pockets, a man 
up a tree can’t help wishing that it 
was contagious.

In the meantime, the forty-acre 
field which Mr. O. A. Gilbertson 
bought less than a score of years ago 
for $125 an acre has become worth 
more than $1,200 an acre. He has 
refused that offer for it.

“People used to think,” he writes, 
“that it didn’t take any brains to 
farm, but I w ant to tell you that the 
more brains a man has to mix with 
his farm-work the more money he 
makes.” There you have boiled down 
the simple explanation of the Gilbert
sons’ success. They have “mixed 
brains with their farm-work.”—A. P. 
Hitchcock in Country Gentleman.

Carbon Dioxide and Nitrogen in Egg 
Preservation.

M. F. Lescarde, a French engineer, 
described at the recent Congress of 
Refrigeration in Chicago, a method of 
egg preservation as follows:

At the International Congresses of 
Paris and Vienna, and more recently 
at the French Congress of Toulouse, 
I described the improvements which 
I have made in the refrigeration of 
eggs, and shall summarize them here 
briefly.

The eggs are placed on the end in 
horizontal fillers made of pasteboard 
and wood; then these fillers are put 
into tin cases which can be herm etical
ly sealed, each case having a capacity 
of six fillers containing 160 eggs each.

The covers of the filled cases are 
then soldered, and the cases are de
posited in an autoclave (digester) 
which contains twelve cases of 960 
eggs each. A vacuum is then made in 
the autoclave, and a duly proportioned 
mixture of two gases, carbon dioxide 
and nitrogen, is injected. This process 
is very simple because carbon dioxide 
and nitrogen, in the form of com
pressed or liquefied gases, are on the 
market now, so that the manipulation 
of a few cocks, and the reading of a 
gauge suffice to produce the proper 
mixture.

The process in the autoclave having 
been completed, the cases are taken 
out, hermetically sealed, and stored 
in cold storage rooms, at a tem pera
ture varying between + 1° and -f-2° 
C.

The cost of the autoclave reaches 
approximately 3,500 francs; of the vac
uum pump, 3,000 francs; and a com
pletely equipped case does not cost 
more than 20 francs. The construc
tion of the cases entails the heaviest 
outlay of the process; but it is a first 
expense, and the average life of the 
cases is conservatively estimated at 
fifteen years.

The chief advantages accruing from

the preservation of eggs in sterile 
air are the following:

(1) W aste, of such importance in 
ordinary cold storage, is completely 
eliminated.

(2) The eggs retain a perfectly 
“fresh” flavor, and consequently they 
remain excellent for table use even 
after ten m onths’ storage; they also 
retain their full weight, because no 
evaporation is possible in the tin 
cases.

(3) A fter their removal from the 
cold storage rooms, the eggs remain 
in perfect condition for a long time, 
and can be shipped long distances 
without deterioration; this constitutes 
a signal superiority over the ordinary 
cold storage eggs, which deteriorate 
rapidly after having been taken out 
of cold storage. The reason for this 
is simple: the antiseptic air surrounds 
them for several months, together 
with the cold, absolutely destroy all 
bacteria which may be on the shell 
of the egg, or in its substance. De
terioration cannot set in except by re
infection, which is produced only by 
exposure to the air for several weeks.

By reason of the above mentioned 
advantages, eggs preserved in sterile 
air find a ready market, and command 
much higher prices in winter than 
ordinary cold storage eggs, or even 
the so-called “fresh” imported eggs.

I shall mention the following actual 
figures as average results obtained in 
five cold storage plants, located both 
in France and abroad, where, during 
the year 1912, the improved methods 
just described were applied to several 
million eggs.

The average price of eggs delivered 
at the plant was 80 francs per thou
sand, only eggs of the highest grade 
with respect both to size and weight 
having been stored.

The cost of treatm ent and preserva
tion, including all depreciation, 
amounted to 15 francs per thousand.

The average sale price of eggs per 
thousand delivered at the plant, was 
135 francs, thus leaving a net profit of 
40 francs per thousand, which is con
siderably greater than the profits made 
on ordinary cold storage eggs.

Watson-Higgins Milling Go. 
Merchant Millers

Grand Rapids Michigan

Satisfy and Multiply
Flour Trade with

“Purity Patent” Flour
Grand Rapids Grain & Milling Co. 

Grand Rapids. Mich.

Packed by

W. R. Roach & Co., Hart, Mich.

M ichigan People W ant M ichigan P roducts

THE ONLY OYSTER HOUSE
IN G R A ND  RAPIDS.

We make a specialty of oysters, only. 
WHOLESALE DISTRIBUTORS OF OYSTERS. 

LOCKWOOD CO., (W. F. Fisher, Mgr.)
8 O akes St., S. W ., G rand Rapids, Mich.

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 W est Market St. 
Buffalo, N . Y.

Established 1873

Liberal shipments of Live Poul
try wanted, and good prices are 
being obtained. Fresh eggs more 
plenty and selling well at quota
tion.

Dairy and Creamery Butter of 
all grades in demand. We solicit 
your consignments, and promise 
prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

Dandelion Vegetable Butter Color
A perfectly Pure Vegetable Butter 

Color and one that complies with the 
pure food laws of every State and of 
the United States.

M anufactured by W ells & R ichardson Co. 
Burlington, Vt.

W e want Butter, Eggs, 
Veal and Poultry
STROUP & WIERSUM

Successors to F. E. Stroup, G rand R apids, Mich

A Golden Opportunity to 
Turn Dead Stock 

Into Cash
Three weeks of open time com

mencing December 10. A skill
fully conducted auction sale just 
before the holidays will bring lots 
of people to your store and lots of 
cash into your till.

Yours for business,
E. D. COLLAR,

Ionia, Mich.

Grocers Protect
their investment against fire loss, but thou
sands of them fail to protect their profit. 
W hat absorbs the profit? Expenses and 
leaks. Certain expenses are necessary. All 
leaks are waste. I guarantee to save 75% of 
your leaks if you use a hand operated scale 
instead of a 20th Century Automatic S tan
dard scale. W rite for information.

(New and Second-hand Scales)

W. J. KLING, Sales Agent 
50 Ionia Ave., S. W„ GRAND RAPIDS. MICH.

Looked Before He Leaped.
A young lady at Bath Beach had 

occasion to complain about one of 
the bathhouse attendants, an old fel
low who, in the hurry of cleaning up, 
would sometimes burst in upon her 
in her bathroom w ithout knocking.

One morning after this had hap
pened for the sixth or seventh time, 
the xpung lady took the old fellow 
to task.

“See here, Peters,” she said, “there’s 
no lock on my bathhouse, as you 
know, and I must insist on your 
knocking before you enter. I t  hasn’t 
happened yet, but it m ight very well 
happen that you’d come in on me 
when I was all undressed.”

Petes, with a chuckle, hastened to 
reassure the young lady on this point.

“No fear of that, miss,” he said. 
“No fear of that. There’s a knot-hole 
in the door what I always look 
through before I venture in.”

Potato Bags
New and second-hand, also bean bags, flour bags, etc.

Quick Shipments Our Pride

ROY BAKER
Win. Alden Smith Bldg. Grand Rapids, Mich.

HAMMOND
DAIRY FEED

A LIVE PROPOSITION FOR LIVE DEALERS
Wykes & Co., Mich. Sales Agt., Godfrey Bldg., Grand Rapids

æ k
|?HE STOFTjI

Hickorynuts, Walnuts, Butternuts
Ship us, correspond with us. We pay top prices.

M. O. BAKER & CO. TOLEDO, OHIO

We Are in the Market to Buy
B E A N S ,  P O T A T O E S

What have you to offer? Write or phone.
Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

You may be justified in blowing 
your own horn, but not in going on a 
toot. Use Tradesman Coupons
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Window Trim Made Up of Christmas 
China.

Merchandise.
4 dozen plates and plaques of mis

cellaneous sizes.
2 dozen salad bowls. 
y2 dozen berry sets.
4 tea pots.
2 dozen cups and saucers.
2 cup and saucer sets in holly boxes. 
y2 doz. child’s plates.

Fixtures.
6 wooden boxes.

The first step in making this win
dow trim is to cover the background 
with red crepe paper. Then nail the 
four laths to the top of the back
ground in an extended V shape.

Put in position on the background 
six rows of wire plate hangers equal 
distances apart. You can use double 
pointed tacks to attach the hangers 
to the background, or you can hang 
a whole row on two heavy nails.

The two rows on each should be 
the same length. The rows in the

Drawing of Fixtures.

4 six inch boards, 30 inches long. 
4 laths.
4 doz. wire plate hangers.
5 plate racks.
8 easels.
5 rolls of red crepe paper.
A quantity of tinsel.

center should reach down almost to 
the bottom of the big center unit.

For filling the hangers use some of 
your most classy china taking care 
to vary patterns as much as possible.

Now get boxes and boards in the 
position shown in the drawing after

first covering them with red crepe 
paper.

On the top part of the center unit 
in the center place a row of plates 
or salad bowls. On each side of this 
put a smaller plate on an easel and 
finish the unit by filling in the vacant 
space with a couple of holly boxes. 
On the low unit in front should be 
placed a row of plates and on each 
side of them a salad bowl or some 
other showy dish in a holly box.

The unit at the left is filled out with 
a row of plates. Pu t on each side 
of this a large plaque or bowl. F in
ish out the unit with a tea pot. The 
lower part of this unit is made out of 
practically the same grade of m er
chandise.

Now trim the units at the right 
the same way and then get a Christ
mas finish to the trim by festooning 
tinsel after the pattern shown in the 
drawing. String this tinsel from the 
laths that we spoke of a moment ago. 
These festoons from the center to 
each side of the window and two 
short festoons between the two V 
shaped effect will be about the right 
amount. Make the lower festoons 
reach clear down in front of the 
right and left units.

Then at the edge of each of the 
boards on the floor units pin some 
of the tinsel and some Christmas tree 
ornam ents. Finish out the tinsel ef
fect by making two festoons from 
the lower center unit to the lower box 
on each side.

All that remains now is to finish 
up the floor plan. This consists of 
berry sets, baby’s plates, cup and 
saucer sets and cups and saucers ar
ranged on easels and a quantity of 
holly boxes, as shown by the photo
graph.—Butler Way.

The Easier Way.
“How did Calkins get the right to 

stick that ‘Hon.’ front of his name? 
He never was in Congress, was he?’’

“No, but he once impersonated a 
member of Congress over the tele
phone.”

Some people are unable to draw the 
line between proper self-respect and 
“putting on airs.”

China can be one of your best 
Christmas lines and as such is en
titled to a little extra attention in the 
way of display.

There are few articles of merchan
dise that show up to better effect in 
a window. The natural beauty of the 
china helps the trim mer get up a com
pelling window or interior display.

W'hy not, if china is a good Christ
mas line, have a regular Christmas 
window trim of china. This thought 
appealed to us and we had our 
trim mer make up a display of china 
with a Christmas setting. If you 
use this you will emphasize the useful
ness of china for Christmas purposes. 
China in holly boxes makes accept
able presents for any woman. We 
therefore have put in some holly 
boxes along with the china in this 
trim. Show as many holly boxes in 
your window as you have room for 
after placing the china. This will 
show the value of putting the two 
together. Photograph of W indow Trim.

Lowest
Our catalogue is "the 
world’s lowest market” 
because we are the larg
est buyers of g e n e r a l  
merchandise in America.

And because our com
paratively inexpensive 
method of s e l l i n g ,  
through a catalogue, re
duces costs.

We sell to merchants 
only.

Ask for current cata
logue.

Butler Brothers
New York Chicago 

St. Louis Minneapolis 
Dallas

Your OpportunityHHBBBM
lies where competition is not so
keen and where the surrounding country will sup
port you; there are many business openings along 
the lines of the Union Pacific system, alfalfa mills, 
bakers, bankers, barber shops, blacksmith shops, 
brick yards, canning factories, cement block fac
tories, creameries, drug stores, elevators, flour 
mills, foundries, furniture stores, garages, hard
ware stores, hotels, implement stores, laundries, 
lumber yards, meat markets, physicians, restau
rants, stores (general), and a great variety of oth
ers; we will give you free complete information 
about the towns and surrounding country where 
opportunities are numerous; write today.

R .  A .  S M I T H
Colonization and Industrial Agent, Union Pacific 
Railroad Co., Room 1578 Union Pacific Building, 

O M A H A . N E .B .

As a Steady 
Seller

Mapleine
is classed w ith  the staple 
flavors. I t  ranks high in 
popularity.

Order of your jobber or 
L ouis H ilfer C o.

4 Dock St., Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

Q. J. Johnson Cigar Co.
S. C. W . El Portana 

Evening Press Exemplar
These Be Our Leaders

TOREACHYOUR

PATRONHUIS
'VSE®^SficBICAN STATE 

P1 TELEPHONE
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HOW TO BE HAPPY.

Form ulas F or Finding Happiness 
Usually Unsatisfactory.

W ritte n  fo r  th e  T rad esm an .
The big pursuit of life—the one vo

cation that, from the rem otest times 
down to the present, has appealed to 
most people—is the pursuit of happi
ness. Back of nearly all motives 
which actuate the mind, there is this 
fundamental desire—the desire to be 
happy. Material possesions—money, 
properties and negotiable collaterals 
—are sought because people common- 
ly suppose that happiness, or at least 
the physical conditions of happiness, 
may be everywhere and always had 
for ,a consideration. Some people 
seek fame or preferm ent or conspic
uous skill in their craft or art or pro
fession; but back of the seeking there 
is always the desire for happiness.

People differ widely, to be sure, in 
their notions and ideals of happiness. 
Conditions and experiences tha t pro
mote happiness in some people awak
en disgust and mental disquietude in 
others—just as a food to one may be, 
in exceptional cases, a rank poison 
to another. But the im portant fact 
is, everybody wants to be happy. 
Even the cynical person who delib
erately seeks, and habitually thinks 
and speaks about, the ugly and dis
agreeable and painful things of life— 
is morbidly seeking happiness. His 
appetite craves such food, just as the 
carrion-birds of the air hunt out car
casses.

As everybody wants to be happy, 
and since most people are looking for 
happiness in unlikely places and try 
ing to secure happiness in impossible 
ways, it may be well for us to pause 
and ask ourselves the question: W hat 
is happiness anyhow? Is there but 
one royal road to true happiness, or 
do many highways lead to it as the 
ancient boulevards lead to Rome? If 
it is, as men say, the ultimate end of 
ambition, the one universal motive 
tha t thrusts us forth, does it come 
incidentally, and in installments, as 
it were, along the way, or are we sup
posed to get it all in a hunk at the 
end of the journey? I t  seems pitiful 
to see intelligent people desperately 
struggling for happiness all their 
lives—and apparently missing it a t 
every turn of the road. In the blind 
pursuit of happiness selfish men are 
willing to kill, maim, rob, malign and 
destroy their fellowmen. Can hap
piness be bought with blood-money? 
Can happiness be built on the bones 
of the innocent victims of selfishness 
and man’s inhumanity to man? Not 
if there is anywhere in this star- 
jeweled Universe a God of law and 
love.

W hat is happiness? and where is 
one likely to find it? Is it near at 
hand, or is it somewhere down the 
vista of coming years? To most 
people happiness would seem to be 
of all things the most illusive and 
insubstantial. They seem to be al
ways hot on the heels of it, but never 
quite able to overtake it. The truth 
is selfishness has so blinded the eyes 
of men that many of them do not 
understand the real nature of happi
ness. How sadly are they mistaken

who think that happiness is the prod
uct of wealth, influence, talent, skill, 
prestige or power that sets them 
apart from the multitude and elevates 
them above their fellow men.

W hat is happiness? Surely not 
something far-off, and coming in a 
big hunk at the end of a long and 
arduous period of starving and moil
ing. Happiness is a fine glow—a sheen 
of contentm ent and lasting joy—that 
comes to us day by day along the 
track of the years. And it comes not 
to the parasitical nor the indolent per
son, but to those who know the bless
edness of work. As the brilliant 
author of the “Autobiography of a 
Happy W oman,” now appearing in 
The Saturday Evening Post, so aptly 
puts it—“In real life you know and 
I know that the workers are the hap
py ones—married or single—the
workers are the ones who sing; the 
idle the ones who wail."

I t is doubtful if happiness deliber 
ately sought ever measures up to ex
pectations. Real happiness comes in" 
cidentally, unexpectedly. I t ’s like the 
fine rhyme at the end of a line of 
good poetry: gives us a pleasureable 
shock. I t ’s like the occasional note 
of some sweet songbird set in a 
frame of green woodland under a 
cloudless sky, tha t lifts a whole day 
out of the commonplace and makes 
the recollection of it an heritage. I t ’s 
like some rare, delicately-petaled, 
sweetly-perfumed flower unexpectedly 
come upon. I t ’s like the splendid 
fancy-pictures painted on the clouds 
of a summer evening when the declin- 
ing sun leaves a trail of glory along 
the W estern horizon.

Happiness isn't a thing external 
and tangible and apprehendable. It

isn’t hawked on our streets, or car
ried in stock at our stores, or dis
p e lled  by our magicians. You don't 
find it in veins and pockets of the 
earth. It isn’t bound into books and 
taught in our schools. Happiness 
doesn’t shine in upon us; it glows 
within us and radiates outward. H ap
piness is a condition or state of being- 
I t  expresses a pleasureable, healthful, 
legitimate experience within. We 
predicate happiness of the mind, the 
essential self; and true happiness can 
exist in spite of *he lack of physical 
comforts, conveniences and luxuries. 
People physically weak and frail, 
cripples, and unfortunate folk afflicted 
with incurable diseases, have often 
mastered the secret of true happiness, 
where countless multitudes, more fa
vored by external advantages of 
health and wealth and opportunity, 
have altogether missed the way and 
plunged into the slough of despair.

Formulas for the finding of happi
ness are, for the most part, unsatis
factory. But I think these few sim
ple suggestions will be approved by 
everybody who has lived in the thick 
of life and found happiness for him
self. Keep busy. W ork! For God’s 
sake and for your own mental health 
and well-being, work at something! 
Put into your work the best that is 
in you! Reluctant, half-hearted, slop- 
py work is demoralizing; and nobody 
turning out that sort of work can be 
happy. W hatever your vocation, 
don't try  to live to yourself, for it 
can’t be done. If there is one single 
formula or recipe of happiness that 
comes nearer to the core and heart 
of the m atter than any other, it is 
this: “Love thy neighbor as thyself.’’ 
Nobody on earth could do that and

be unhappy. If you doubt the truth 
of that statement, try it out.

Chas. L. Garrison.

If you make it your olicy to avoid 
price cutting and encourage your fel
low merchants to do so you will be do
ing more to uphold price maintenance 
than you can accomplish in any other 
way.

Make Out Your B ills
THE EASIEST W AY  

Save Time and Errors.
Send for Samples and Circular—Free.

Barlow Bros. Grand Rapids, Mich.

FOR FINE WEDDING PARTY AND 
FUNERAL W ORK TR Y

Grabb & Hunter Floral Co.
114 E. FU L TO N  ST.

Citizens 5570 O pposite Park Bell M 570

O FFIC E  O U T F IT T E R S
LO O SE LEA F SPEC IA LISTS

337-239 Pearl St. (near the bridge). Grand Rapida, Mich.

OF

Lime
Sulphur
Solution

*
Arsenate 
of Lead

4*
Pure

Paris Green
4*

Bordeaux
Mixture

Accessible to the largest fruit producing territory on 
earth. Consignments forwarded by 5 Lines of Railroad. 
2 through Lines of Electric Roads and by Lake Steam» 
ship Lines to Duluth or Buffalo and Intermediate Points.

OF

Nicotine
Solution

Kerosene
Emulsion

4*
Kill Weed 

4 -

Whale-Oil
Soap
4*

Cut-Worm 
and Grub 
Destroyer

manufactured Car pent er-Udell Chemical Co.
GRAND RAPIDS, MICHIGAN
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DRY GOODS, I $
FANCY GOODS NOTIONS!

Dry Goods Specialties Along With 
China and Tinware.

W ritte n  fo r  th e  T rad esm an .
Edward H artm an, a merchant doing 

business in an Iowa town of four 
thousand people, has a 5, 10 and 25 
cent department which helps him ad
vertise his store and helps him sell 
other goods besides the items in that 
department. Unfortunately, Mr. 
Hartm an has always been partial to 
one or two lines and has not done 
justice to every kind of merchandise. 
His pet is chinaware and in his 5. 
10 and 25 cent department he lavish
es all his advertising and the best 
part of his space £>n this line. T in
ware comes second in his favor, sev
eral other lines third and dry goods 
specialties creep along in the rear.

About a month ago his 5, 10 and 
25 cent department began to languish. 
People came into his store and into 
his 5, 10 and 25 cent department in as 
large numbers as ever, but sales fail
ed to show an appropriate increase. 
He asked for advice and the jobber 
from whom he purchased his m er
chandise told him that dry goods 
specialties—and lots of them—was 
the remedy. Mr. H artm an pooh- 
poohed the idea, asserting that every
body in town was selling dry goods 
specialties; that he couldn’t get any 
attention because of the competition 
that already existed on these lines. 
Nevertheless, he bought $35 worth of 
dry goods specialties and, in order to 
prove the relative popularity of the 
various lines, put in his chinaware 
section, side by side, a table of choice 
chinaware and a table of dry goods 
specialties. Please remember that this 
was the best location in his 5, 10 and 
25 cent department, although far away 
from the drygoods specialties de
partment.

After the sale, he compared the re
sults secured by the two tables and 
found that the dry goods specialty 
table in the chinaware department 
had sold nineteen times as much mer
chandise as the chinaware table.

Altogether, he sold $325 worth of 
dry goods specialties on that single 
day and his department has boomed 
ever since, because he continues to 
press on a line that is most popular 
with the women.

If you have a 5. 10 and 25 cent de
partm ent and desire to give it suf 
ficient publicity, be sure to push 
something besides, enamelware, tin
ware, chinaware, crockery and allied 
lines.

W hen a woman buys a dishpan she 
is through buying dishpans for sev
eral months, but when she buys a pair 
of stockings for her boy or a blouse 
for her daughter, she may have to

come back in two days to get another 
to replace a garm ent torn to pieces.

There’s a moral in this story that 
you will not have much difficulty in 
finding. Anderson Pace.

Dress Goods and Cloakings
With the cloaking season practically 

over first hands are making strong ef
forts to dispose of the stock of fancies 
they own. According to the leading 
producers of woolens of this descrip
tion, the surplus holdings are not bur
densome generally. Most mill agents 
declare that they disposed of their high 
colored goods quickly as soon as the 
first signs of a lack of interest mani
fested itself. The auction rooms and 
second hands were the outlets through 
which the accumulations were sent, but 
from the reports current on the pri
mary. market a few selling agents wait
ed too long before deciding to rid 
themselves of the cloths that were 
made up during the run on sport coats.

It is understood that there are some 
substantial lots of wool plushes hang
ing over the market which certain sell
ing agents would like to sell at very 
low figures; sharp concessions, it is 
stated, have been made already, but 
garment manufacturers evidently do 
not consider cloths of this sort desir
able property, as the response to the 
new quotations has not been vigorous. 
Wool plushes have had about as hard 
a road to travel this season as any 
other cloaking that could be named. 
All women’s coatings weie distributed 
to some extent by the constantly 
changing fashions. Late as the season 
is manufacturers are by no means con
vinced that the application will not 
change again before the demand peters 
out.

Cloak manufacturers state that not 
in many years have the prices on wom
en’s coats been as attractive as at pres
ent. The quotations being named re
flect the condition of the piece goods 
market, where jobs of what are con
sidered desirable goods are being ab
sorbed and made into various kinds of 
garments. Styles in women’s coats 
have changed almost as rapidly as in 
cloths, and many goods that were re
garded as highly desirable six. weeks 
ago are now being neglected. The de
mand for cloakings in bright shades 
has gone off so completely that orders 
have been sent to the mills to stop the 
dyeing of such fabrics. Instead of bright 
lads, greens, etc., blue, gray and other 
staple shades are being substituted.

Your customers will not feel satisfied 
to buy from you if you show evidence 
of not knowing all about your goods.

If your advertisement does not get 
read it is money thrown away. First 
of all make it easy to read.

DO YOU KNOW
That it is very important to have a good assortment of

MUFFLERS
For your Xmas trade. We show a very attractive assort
ment in knit and woven fabrics, ranging in prices from $2.25 
up to $10.50 per dozen. Many of these are packed in attrac
tive individual boxes. ______

Paul Steketee & Sons
Wholesale Dry Goods Grand Rapids, Mich.

Cotton Batting
Notwithstanding the fact that prices on 

Cotton Batting have advanced during the 
past few months, we are still in position 
to offer the popular selling grades at our 
opening prices.

“Fern” Batts, “Lily” Batts 
“Snowdrift” Batts

which retail at 10c, 12^c and 15c respec
tively, are the best values offered this 
season and are made of pure, clean cotton, 
free from waste.

Mail us your order while 
prices are low.

Grand Rapids Dry Goods Co.
Exclusively W holesale

Grand Rapids, Michigan

Our Strong Guarantee
Goes with every Carriage or 
Delivery Wagon we sell. We 
have been handling vehicles 
for a great many years and we 
do not know that we have a 
single dissatisfied customer. 
It will pay you to look over 
our line and get our prices.

SHERWOOD HALL CO., LTD.
30-32 Ionia Ave.

GRAND RAPIDS, MICH.
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(Continued from page 9.) 
sented to them. Many of those who 
did not carry insurance on account 
of the risks, improved them and were 
then able to obtain insurance. The 
precaution has saved’ our customers 
and ourselves thousands of dollars 
and enabled many a man to start in 
business again.

We ask every customer on our 
books once a year at least how much 
insurance he carries. At first, many 
resented our asking this, but to-day 
90 per cent, or more willingly and 
cheerfully give us the information. If. 
in our judgment, they are not fully 
insured, we ask them to put on more 
insurance.

Some of our salesmen are deputy 
fire marshals. This commission en
ables them to enter buildings for the 
purpose of inspection. They have 
no authority to remedy conditions, but 
to report to the State Fire Marshal, 
who will take charge of the matter. 
These men are interested in this work. 
They, in turn, will interest their cus
tomers and we will be enabled to 
reach a good many people in that 
way.

Several months ago, when we took 
up the m atter of fire prevention on 
our premises, we had a personal in
terview with every porter in our em
ploy. We explained to them that we 
wanted to get the minimum rate of 
insurance. We did not want to have 
a fire. We wanted to prevent it. 
A fire would put us out of business 
for some time and possibly might 
mean the loss of a position to them. 
I t was the duty of every porter to 
exercise extreme care in keeping the 
premises clean, using no matches, and 
allowing no smoking on the premises 
either by themselves or others. It was 
surprising to see the interest they 
took in it. A few months after our 
plant was inspected by the State Fire 
Prevention Association and they gave 
us a clean bill of health. Of course, 
we took pains to convey this informa
tion to our porters.

I am indebted to my insurance 
friends for much of the information in 
this paper. I have found them gen
erally very much interested in this 
m atter and I think they are doing 
splendid work towards getting fire 
losses reduced.

The largest companies have inspec
tors representing them who travel 
throughout this State. The companies 
donate to our State Inspection Bureau 
the services of these men one day out 
of every thirty, w ithout expense to 
the State The services they render 
are very valuable and all our citizens 
should become acquainted with this 
fact.

The W isest Goddess.
W hen entertaining some school 

children at her country house a cer
tain famous spinster took them round 
the rooms and pointed out the beauti
ful things in them.

“This,” she said, indicating a statue, 
“is Minerva.”

“W as Minerva married?” asked one 
of the little girls.

“No, my child,” said the spinster, 
with a smile; “Minerva was the God
dess of W isdom.”

Thoughts Inspired by the Holiday 
Season.

Gay and grave, religious and irre
ligious, rich and poor, every quality and 
condition may rejoice and be glad at 
Christmas time. It is the one time of 
the year, the one holiday season, that 
sheds a light broadcast, illuminating 
every soul which opens its windows to 
the shining. Christmas cheer is univers
al, it knows neither climate nor loca
tion, it is just dependent upon time. It 
is strictly chronological, however. It 
would be useless to try to stir up that 
Christmas feeling a week before or a 
day after. Of course, it is growing 
upon you a long time in advance, in
spiring you to kindly thoughts toward 
your friends, and its influence lingers 
a greater or less period after the event. 
But there is just one Christmas day in 
the year, so make the most of it, for 
you will have to wait twelve months 
for another chance. Get this gladness 
into your face and into your hand, and 
smile upon your family and your store 
people and your neighbors and your 
customers, and when the day comes 
wish them all a “Merry Christmas.” 
Whether or not you are a believer in all 
for which Christmas stands you are not 
denied a share in its festivities and 
good cheer.

Of course the holidays have their 
commercial side. Everybody who can 
afford it, and many who cannot, strain 
their purses to the limit buying remem
brances for their relations and friends. 
Also, there is much feasting, and feasts 
cost money. All the gifts and the good 
things are sold by somebody, and that 
is the commercial feature. You get 
your share, if you go about it right, 
which fact should make you more than 
ever fond of Christmas. You are in 
business for profit, special occasions are 
the golden opportunities for the retailer, 
and Christmas is the biggest and busi
est and goldenest of all these oppor
tunities. If other people can buy with 
a glad countenance and a cheerful 
spirit there is no excuse for your not 
selling with the same joyousness of 
heart and happiness of manner. You 
must certainly be one big grouch if you 
do not, and wholly undeserving of the 
prosperity it brings your way. You are 
plugging away, putting other people’s 
dollars into your pocketc. Put some 
kindness of heart into the packages you 
wrap up for them and pass along the 
good feeling that is surcharging the 
atmosphere.

Then turn away from sordid thoughts 
of gain when the day arrives, and let 
there be no lingering thought of ill- 
will toward anybody. It may be that 
someone could find fault with you and 
not have to hunt far to find it, either. 
None of us is perfect, but we can come 
nearer the line of goodness at Christ
mas than any other time if we just give 
ourselves over to the all-prevalent spirit 
of the season. For this Christmas feel
ing is as contagious as smallpox, though 
much more enjoyable. It is just as 
eruptive, too, but pleasant to look upon. 
When you meet a man, or woman, or 
child all broken out with Christmas joy 
you feel better for the meeting, and 
ought to be glad you are not inoculated 
so that you cannot catch it. The only 
way to be proof against it is to be such

an unreasonable, unpleasant specimen 
of humanity that nobody wants to live 
with you.

Not infrequently you hear people say, 
“If  I had plenty of money I would just 
love to give lots of presents and make 
everybody happy at Christmas.” And 
they feel very virtuous and very broth
erly, or sisterly, because they have 
spoken such kindly sentiments. Very 
few persons have enough money to 
give indiscriminately ,and generally they 
are the ones who do not do so. There 
seems to be something in the possession 
of immense wealth that shuts up the 
heart of compassion and produces a 
sort of chronic indifference to the hap
piness of others. But there is plenty 
of good-will to give and it costs noth
ing. It makes him happy that gives as 
well as those who receive. It is not 
necessary for any person to complain 
of inability to pass along Christmas 
cheer. Money is not the whole thing, 
by any means. When the love of the 
giver goes with the gift even a crust 
becomes an acceptable remembrance 
Without that love no present, however 
costly, is valuable.

It has been said that society organizes 
for its own protection. There is no 
protection equal to that old Bethlehem 
proclamation of “Peace on Earth, Good 
Will to Men.” Putting that into prac
tice will drive the very worst of trou
bles and hard times out of existence. 
The difficulty lies in finding the prac
titioners. Suspicion roams at large. 
The inclination is to believe every man 
an enemy until he has been proved a

friend, and he gets very little oppor
tunity to offer testimony. If w e‘were 
all willing to give the other fellow a 
chance we might be a great deal hap
pier and have many more friends. 
Christmas is a good time to begin and 
it is a season when many do begin, 
and straightway go and forget about it 
thereafter. Like New Year resolutions 
there is a falling back to old ways as 
soon as the inspiration is past. It is a 
hard thing to dynamite a human being 
out of old habits with sufficient force 
to carry him so far away from them he 
will not find the way back.

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

Established in 1873 

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

T H E  W E A T H E R L Y  CO.
218 Pearl S treet G rand Rapids, Mich.

CERESOTA
Is a GUARANTEED

Spring Wheat Flour
Made in Minneapolis

A Short Patent Flour Especially for 
Family Trade

Costs a Little More—But W orth It

W e Have Sold This High Quality Flour 
for T w enty  Years

Always Uniformly Good

JUDSON GROCER CO.
The Pure Foods House 

GRAND RAPIDS, MICHIGAN
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Two Great Problems for W ell-To-Do 
Parents.

W ritte ..  fo r th e  T rad esm an .
A dramatic circumstance well

brought out in a magazine story is
the entire loss of his fortune, or
rathe r his supp osed fortune, by a
you illg man who bad been reared in
luxury. His parents died when he 
was a young boy, leaving considerable 
money. The guardianship was en
trusted to an uncle who proved in 
competent. He managed to pay the 
very liberal allowance that our hero 
was to receive up to the time of his 
majority and for six years thereafter, 
but gradually dissipated the principal 
so that on his nephew's twenty-sev
enth birthday, the time set for turn
ing his fortune over into his own 
care, it was found there was no for
tune left and the young man, who 
had been expecting a large inheri
tance, was penniless.

The circumstance just narrated was 
merely an incident in the somewhat 
complicated plot of the story, and 
the author does not go on to tell 
how the young man got on when 
thrown upon his own resources. The 
impression, however, left on the mind 
of the reader is that in attempting to 
take care of himself this young fellow 
was entering upon a pretty  serious 
undertaking, one for which lie was 
very ill prepared.

Of course the uncle was culpable 
he had no business to speculate with 
nor to appropra te  to his own use 
his nephew's money. His offense can 
not be condoned. But the question 
naturally arises, ought it to be such 
a hard m atter for a strong, healthy 
young man, one who has been thor
oughly educated in what are consid
ered the best schools of our day, to 
assume the responsibility of support
ing his lone self? And is there not 
something vitally wrong with our 
system or our ideas or our customs, 
when any young man of good mental 
and physical endowments is not per
fectly capable of earning his own 
bread and butter, let fortune do her 
worst?

The natural parental tendency is to 
protect. Care, protection, rearing, 
guidance—these are what parents are 
for. But where circumstances allow', 
protection easily degenerates into un
necessary and injurious coddling. 
Excessive care enervates, and as a re 
sult of overfond indulgence, a child 
is apt to,’develop into an overgrown 
and helpless baby instead of a cap
able, resourceful man or woman.

Parents labor to accumulate prop
erty, in the hope that their children 
never may feel the pangs of poverty, 
blind to the seemingly patent fact 
that they are powerless to ensure

against the loss of the wealth they 
have spent their lives in amassing.

A shrewd observer, commenting 
upon the amazing ups and downs in 
financial condition, says that in this 
country it seldom is more than three 
generations from shirt sleeves to shirt 
sleeves. Legacies and inheritances 
often are recklessly throwm to the 
winds. One of the great life insur
ance companies has taken pains to 
follow up premiums paid and has 
come out wdth a statem ent that 90 
per cent, of their beneficiaries have 
nothing to show in five years time.

In the face of these facts, parents 
go on cherishing the delusion that 
their children will be numbering 
among the thrifty few instead of the 
prodigal many, and they pile up 
wealth, expecting that it will absolute
ly safeguard their darlings against 
want. They indulge their sons and 
daughters in all manner of luxuries, 
they encourage them in the formation 
of expensive tastes and habits, they 
give them large allowances of spend
ing money and they send them to 
fashionable schools where the orna
mental and the cultural and the a th 
letic are supreme and the utilitarian is 
neglected and indeed scorned—not re 
alizing that they are rearing indus
trial and financial cripples, who are 
too much pampered to learn the use 
of their limbs.

W orse even than the helplessness 
which this kind of training induces, is 
the moral degeneracy in which it all 
too frequently results. The sons and 
even the daughters of the wealthy in 
very many instances are as lacking in 
moral fiber as they are in practical 
ability. W ith such examples constant
ly before their eyes, parents still lack 
the stamina to withhold the lavish 
provision that causes incompetency 
if not downfall to ruin.

A hard-headed business man will 
comment on how our great men come 
so largely from the homes of the 
poor; and will gravely assert that 
their being compelled to create their 
own opportunities has been the mak
ing of the brightest men of his ac
quaintance; but before the words have 
died on his lips he will sign a check 
for his own boy’s monthly allowance 
of an amount that removes all stimu
lus to exertion.

Poor parents feel that they have a 
hard task to raise their children and 
often lament that their sons and 
daughters must go to work young and 
can not have the advantages which 
they covet for them. True as all 
this is, the proper bringing up of chil
dren in a home of wealth presents 
special and perhaps even graver dif
ficulties.

There are two great problems, or 
rather two phases of one problem, 
which all parents in w hat would now
adays be called well-to-do circum
stances have to solve. One is to 
evolve a system of training, or per
haps better, a home atm osphere in 
which financial abundance shall not 
work to the moral undoing of their 
sons and daughters. A large income 
should not make it impossible to in
culcate a proper sense of duties and 
responsibilities.

The other problem is how to train 
their boy and girl so as to equip them 
to take reasonably good care of the 
fortunes that will fall to them, and, 
at the same time, in case of the utter 
loss of money and prooerty, to fit 
them to be able to make their way 
by skill of hand or brain.

T hat it is hard to impress lessons 
of frugality where no occasion for 
saving seems to exist is undeniable, 
hard to create any artificial incent
ives which will give the wholesome 
rpur of action which genuine poverty 
furnishes. It certainly is a more 
strenuous undertaking to get a grow 
ing boy up in the morning to sell 
paper or shovel snow ‘‘for his own 
good” than it would be to get him 
out if some such work were his only 
way of getting his clothes and now 
and then a nickel for spending mon
ey. But ways of life and discipline 
must be thought out that will prevent 
wealth from proving a handicap in
stead of a hlep to the young.

The crows were discussing the ad 
vantages and disadvantages or pov
erty and wealth. One old crow spoke

thus: “I t  certainly is far better for 
the average crow to be born poor. 
Let him be hatched in a plain unlined 
stick nest with several other fledg
lings and let it be where food is 
scarce. Then early must he learn to 
gain his own livelihood. He will be
come firm of claw and strong of 
wing. He will develop self reliance, 
perseverance, frugality—virtues never 
learned amid luxuries surroundings.

“As to my own children, they were 
all white, and white crows require dif
ferent treatm ent from ordinary black 
ones.” H ere some of the crow m a
trons looked incredulous and one 
whispered. “I never could see that 
her kids were any w hiter than mine.” 
The speaker continued: “Being de
licate they required every luxury. It 
was so with me, for I was a white 
crow myself. Then I married into an 
old family, my husband being the 
Honorable James Crow, eldest son 
of his very distinguished father bear
ing the same name. We simply had to 
adopt a style of living in keeping with 
our aristocratic antecedents. No
blesse oblige.”

Moral—Poverty is a condition 
which many are ready to prescribe 
for others, but which mighty few 
consider necessary for themselves.

Quillo.

The value of a smile depends upon 
w hether it is inside or outside of 
your mouth and what kind of a glass 
you look in to see it.

However, the self-made man never 
seems to suffer from remorse.

For best results use Perfection Oil

IjSdjyb Lamps in
3,000,000 Homes

Our eyes are certainly entitled to the best attention 
and treatment. They are one’s most faithful servants.

Kerosene lamps give the best light for reading and 
studying. All authorities agree on this. But not any 
kind of kerosene lamps will do.

A Rayo Lamp will cost you very little—if any more 
—than an ordinary lamp. But it is the most satisfactory 
that money affords. This is proved by its great universal 
use. Three million families—over ten million men, 
women and children—live and work and read and study 
by its clear, mellow glow. A host like this can’t be mis
taken in their judgment.

No glare or flicker to contend with, when you get the 
genuine Rayo. Just good, reliable, eye-restful light—and 
plenty of it. Ask your dealer for demonstration. Illus
trated booklet on request.

STANDARD OIL COMPANY, Chicago, 111.
(AN INDIANA CORPORATION)
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Furniture as Gift Commodities—the 
Dealer’s Opportunity.

W ritte n  fg r  th e  T rad esm an .
Everybody admits that much 

Christmas shopping is foolish, ex
travagant and unsatisfactory. The 
motive is often so much better than 
the overt act. Your friend meant to 
give you something of value—som e
thing you would care for and use from 
time to time and treasure always; only 
there was a short-circuit somewhere 
between his good intention and its 
actual execution. You like your 
friend none the less for his abomin
able failure as a gift-maker, but you 
do not thereby obligate yourself to 
be annoyed by the continued presence 
of some outlandish gimcrack sans art, 
sans utility, sans pretty much every
thing that a real gift ought to pos
sess.

Im press this fact upon the mind 
of your public, namely: Christmas will 
bring merrim ent and happiness with 
it if they have spent their money 
wisely and bought gift articles that 
are a benefit and of use. If, on the 
contrary, Christmas money has been 
wasted on unworthy commodities, the 
line charm and flavor of the occa
sion is, to that extent, spoiled. W arn 
them to avoid possible mistakes and 
subsequent disappointment by select
ing something about which there is 
no shadow of doubt—furniture. Tell 
them how they can’t go wrong if they 
head for your furniture store. As
sure them that they will find there 
awaiting them an elaborate display 
of the latest and best modes of fur
niture—the very highest conceivable 
type of the acceptable gifting article.

While so many people are dis
traught and worried, wondering what 
to buy for this one or for that one, 
the Christmas shopper who wants to 
comb ne in his shopping the maximum 
of satisfaction with the minimum of 
worry, will solve the vexatious prob
lem right off the bat by heading for 
your furniture establishment. Say to 
the public: “You can save money 
and smile if you buy at Blake’s.” Elab
orate the idea by saying something 
I ke this: Your selection of a Christ
mas present may be worrying you. 
Did it ever occur to you that you can 
get hundreds of good suggestions in 
furniture and housefurnishings at 
Blin’s popular furniture store? The 
idea has occurred to scores of peo
ple in this town for during the past 
few weeks our sales rooms have been 
literally thronged with people in quest 
of the elusive gift commodity. And, 
believe us we we have elusive gift ar
ticles—plenty of ’em, in fact. We 
have them for old folks and young 
people; for little tots and for grow n
ups; and they are so beautiful in ma
terial, design and finish; so enduring 
in utility and goodness; and, withal, 
so inexpensively priced as to please 
the most critical. Come—take a peep’ 
and you will smile and be happy be
cause of the great saving you can 
make on your Christmas purchases.

Urge shoppers to visit your furr 
ture establishment and examine your 
sample lines of wares that make w on
derful gifts. Remind them that news
paper space is limited, comes high, ann 
costs money to use. Regret your in

ability (owing to the pressure of other 
and graver m atters) to give your 
newspaper holiday announcements 
the time and attention they really de
sire. But dispair of doing the subject 
justice even if you had a vast amount 
of time and money. Tell them the 
subject is too big; that it would be 
utterly impossible for you to put into 
words the beauties of the new and 
graceful lines of furniture now on 
display in your store.

It pays to make a noise like con
fidence, optimism and go-to-it-iveness 
when advertising Christmas goods. 
Feature your store as Holiday Shop
pers’ H eadquarters. W hy not? For 
secondary display line, say: Con
fessedly unsurpassed for Gifts that are 
Appropriate, Enduring, Acceptable. 
Intim ate that, while your store has 
always been a popular place Nvith those 
who know furniture values, now that 
the holiday shopping is in full swing, 
the increasing throngs who are look
ing to you when looking for Christ
mas articles, bespeaks in tangible and 
practical terms the increasing popu
larity of your store. Lay it on thick. 
Tell them every departm ent of your 
establishment is fairly brimming with 
Christmas suggestions—furniture of 
the kind that really equips and adorns 
the home; furniture new and artistic 
and beautiful in design and construc
tion; furniture that will delight the 
eye, provide coinfort and service, and 
increase (out of all proportion to the 
cost) the comforts and delights of 
home-life. Tell them to follow the 
crowd to your store— and by all 
means to start early so as to get the 
benefit of the early chooser.

You will, of course, impress it upon 
the public that those who buy fur
niture from your store as gift com
modities will assuredly secure some
thing that possesses actual merit— 
that fine, intangible quality that im
parts both to the giver and to the 
recipient a feeling of confidence. Let 
them understand that, in the selection 
of your stock, you have sought to 
tem per quality with moderation—and 
above all things, you have borne in 
mind the prime requisites of all good 
furniture, namely: excellence of de
sign, goodness of material, and skill 
in workmanship. At the same time 
you must be careful to safeguard 
against the impression that your fur
niture is high priced and exclusive, 
and out of the reach of the modest 
purse. There are comparatively few 
concerns that handle exclusively high 
grade, high priced lines; and these 
comparatively few stores are to be 
found in the big m etropolitan centers. 
Most of the people, I dare say, who 
are likely to be lured into your store 
by pre-hol'day newspaper advertising 
are of solid middle class—people who 
have taste and refinement, but people 
who must make a few dollars go far 
and accomplish much.

Build up a good strong bid for this 
class of trade—for after all, it is the 
biggest class there is. So it will be 
a good idea to impress it upon the 
public that you have serviceable 
Christmas commodities at popular 
prices—furniture that is really note- 
able for its essential refinement and 
intrinsic goodness, but furniture that

is easily within reach of the économ
isai purchaser.

If you have any Christmas leaders 
or specials (as is most likely the 
case), play them up strong. Let them 
know that hundreds of specially priced 
articles of furniture—eminently suit
ed for gift purposes—are on sale each 
day in your store.

Back up your newspaper advertising 
with fresh and seasonable window 
displays. Let the public know from 
your Christmastide decorations that 
the spirit of the holidays is upon you 
good and strong. Ginger up the 
sales force. Give them to understand 
that you are after your share of the 
holiday trade; and that, with their 
heartiest co-operation (which you are 
banking on), you’ll surely get it.

Frank Fenwick.

Poor Cook.
There was company at dinner, and 

father was carving his prettiest on a 
fine roast. Suddenly, though, the 
knife struck a skewer, made a sliding 
upward motion, and came out on top. 
Father attempted to cover his feelings 
with insipid jests about the indiges
tibility of roasted hard wood, the in
advisability of a butcher's running a 
wood yard, and the like. There was 
an embarrassing silence. Willie took 
advantage of it.

“Cook has burned her nose orful. 
he announced.

"Too bad,” muttered father, still 
wrestling with the roast. “How did 
she do it?”

“Tryin’ to pull them skewers out 
with her teeth.”

iftSUNBEAMgS

“Sun-Beam Luggage”
The Line of Quality

Sun-beam trunks, suitcases and bags stand the test of quality and service. They are 
built to wear. These goods are sure to make more customers for you, and we are positively 
sure that if you once get acquainted with the "SUN-BEAM " line of goods you are bound to 
hold on to them. Q uality and service is sure to win over all. If you have not our catalogue 
say so. and one will be sent immediately.

Mail Orders Given Prompt Attention

BROWN & SEHLER CO. Grand Rapids, Mich.
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Advertised Goods Are 
Dependable

■H E  sooner grocers realize 
that advertised goods are 

absolutely trustworthy, and sell 
them, the quicker the success 
of their business is assured.

Advertised goods must be dependable. 
Their very existence is based upon superior 
quality and uniformity maintained year in and 
year out. Advertised goods have all to lose if 
they prove other than as represented.

National Biscuit Company products have 
established and maintained a quality that is as 
yet unapproached in the baking of crackers and 
cookies, wafers and snaps, cakes and jumbles.

These products, each variety the best of its 
kind, are largely advertised throughout the 
country. N o  other articles of food are so well 
known, so universally liked, so consistently 
purchased.

Grocers who sell advertised goods— N. B. C. 
products— sell goods that they can guarantee as 
dependable— and make larger profits in so doing.

NATIONAL BISCUIT 
COMPANY
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REVIEW ofthe s h o e  m a r k é t

this feature of their service, and they 
are duly stressing it, not only in 
their stores but in their advertising. 
And the better retail shoe salesman is 
coming to look upon his vocation 
in a new light. I t  has become in
vested with a new dignity. I t is a 
sort of semi-profession, when rightly 
understood. I t  is w orth while. And 
finally there is to-day better shoe

advertising than ever before. I know 
of many shoe stores that get out 
most excellent advertising. And the 
tendency all along the line, and 
everywhere in these towns and cities 
of the Middle W est, is upward and 
forward, insofar as retail shoe deal
ers are concerned. If anybody’s lag
ging, it isn’t the shoe dealer.

And my friend is right. The shoe

Shoe Dealers and Shoe Retailing 
Methods

W ritte n  fo r  th e  T ra ie s m a n .
I have a friend who edits a trade 

paper going to dealers in—well, 
never mind the line, only it is 
a very considerable one and not 
without its history and traditions, its 
dignity and importance.

The dealers to whom my friend's 
publication goes are located for the 
most part in the Midle W est and in 
the South. From time to time my 
friend has given me some inside 
facts about the merchandising m eth
ods of dealers in these sections hand
ling the lines in which his publica
tion is interested, and as the editor 
and publisher of a trade periodical,
I think you’ll agree with me, when 
I have told you the facts, that he 
has a good reason for being pes
tered.

Let me preface the story still fur
ther by saying that the editor of 
this trade publication is a brilliant 
and aggressive young fellow who 
takes his business seriously, and hon
estly tries to get out a paper of real 
merit. And his ideas of what a mod
ern trade journal ought to be and do 
are essentially correct. He uses only 
the best material he can lay his 
hands on in making his paper, and 
every number of it is just as helpful 
as he can make it.

He has a fairly good subscription 
list, and, in its own territory, my 
friend’s publication has a better cir
culation than any other trade paper 
of its class. It carries quite a bit 
of first class advertising, and is on 
a paying basis, and has been for 
years. Think he ought to be con
tented? Well, he isn't. He can't 
get the dealers who take his paper 
to read it.

“ I t’s funny,’’ he said, lighting a ci
gar, “these dealers are an odd sort. 
Our editorial position on questions 
of vital concern to our readers hasn’t 
evoked the slightest ripple of re 
sponse. I have a tip top artist that 
doesn’t do a thing but prepare orig
inal illustrations for our columns, but 
they never say whether they have 
noticed the pictures or not. I have 
bought brilliant feature articles and 
special contributions from practical 
men, but nobody ever writes in say
ing he has enjoyed this or profited 
from that or takes issue with the 
other thing. I don’t believe these 
men read any trade papers at all. T 
think they are so blame dead and 
non-aggressive—oh I don’t know 
what to think!”

Shoe Dealers Not T hat Way.
“Your experience is a revelation to 

me ” I said. “I was under the im-

pression that -----  dealers in these
sections were right up to date. I 
know shoe dealers are!”

“Shoe dealers?” he said, fairly 
clutching at the words, “yes, you bet 
they are! Shoe dealers, in my judg
ment, are right there with the livest 
merchandisers of any line. They 
read their trade papers, and they go 
after a selling idea like a bass after 
a chub minnow. They are always 
interested in schemes for getting 
more business, and in ways of de
veloping unusual sources of trade. 
They are a live set, but— ’ Well, 
comparisons a're invidious, and I am 
not going to tell you the class of 
dealers he compared with shoe re
tailers, but you get his idea just the 
same. He has a very high regard 
for shoe dealers as merchandisers, 
and he is a good judge of such m at
ters.

Having been a staff correspondent 
for shoe trade publications for the 
last ten years, and knowing condi
tions from personal observations 
made on numerous trips through 
these sections, I feel that I am fairly 
qualified to pass judgm ent on this 
estimate of shoe dealers and shoe re
tailing methods. He is correct.

Shoe Dealers Are Alert.
Shoe dealers are not one whit be

hind the most resourceful and suc
cessful merchandisers in this country 
to-day. In the shopping sections of 
towns and cities throughout the 
country, shoe stores take rank with 
the best of the shops w'hen it comes 
to external appearances, trims, equip
ment, furnishings, decorations, etc.

This is a time of efficient shoe 
distribution—and you can take it 
from me, the live shoe dealer is right 
on the job. There is to-day a better 
knowledge of shoes among the deal
ers who handle them, and sales
people who sell them, than ever be
fore. There is also better buying— 
more intelligent and scientific buying 
—than heretofore. Shoe dealers are 
finding out the leathers and lasts and 
findings and allied lines that their 
people want and need. And there is 
better store equipment. Old store 
fronts have been torn down and re
built. Better furniture has been in
stalled, and new devices and acces
sories making for accuracy, conven
ience, comfort and elegance. And 
there are better trims. The old 
method of setting shoes on tall m et
al stands, in stiff lines, has given 
place to the better custom of really 
dressing the shoe window. And 
there is better shoe salesmanship 
than formerly, and more care in fit
ting feet. Many shoe dealers are 
impressed with the importance of

You’l l  Need Lot of

Bear Brand Rubbers
That stock in the basement is dwindling and 

many sizes are broken. When the next storm 
comes there is going to be something doing. The

Wales Goodyear 
Bear Brand Rubbers

always leaders, are better this year. You are 
going to have a lot more people after the BEAR 
BRAND quality than you expected. The sales 
you lose by running short of sizes will pay the 
freight many times over. Send us that order 
now. __________

HEROLD-BERTSCH SHOE CO. Grand Rapids, Mich.

The Last Word in

Rubber Boots

Taking the Rubber Boot Business by Storm.
The White Sole Boot.
Write for Catalogues.

Grand RapidsiShoe R u b b er G>.
The Michigan People Grand Rapids
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dealer reads his trade paper. He is 
anxious to scan its pages each week 
in order that he may light on a new 
idea. H e’s in the market for ideas. 
He needs them in his business. 
There are little old shop keepers 
scattered around over the country 
from Lubec, Me., to Los Angeles, 
who could be tip top merchants, if— 
but who'll never amount to two 
whoops simply because they know 
too much. They’ve got it all down 
so pat they don’t have to use any 
ideas irom outside sources, nor any 
of the harvested, stored-up and win
nowed experiences of other people 
who have sold merchandise. They 
simply won’t listen. But the atti
tude of the average shoe dealer is 
far different. And it’s just this ac
quisitive disposition of his—this de
sire to know, to discover, to get 
next—and then apply the big new 
stunt in his own community— that 
puts him to the fore. Cid McKay.

Wholesome Trade-Mark Decision in 
Boston.

A decree for an injunction, that is 
of importance to shoe manufacturers 
and retailers generally, has recently 
been granted by the Supreme Judicial 
Court of Suffolk County, Mass., in 
favor of the Regal Shoe Co., as plain
tiff.

It appears that S. A. Cohen, oper
ating the Modern Shoe Store, Bos
ton, was found to be selling at “cut 
prices” shoes marked “Regal.” These 
shoes were not standard Regal shoes 
and were not bought from the Regal 
Shoe Co., although bearing Regal 
marks.

The shoes were produced directly 
or indirectly through a shoe m anu
facturing firm, which from time to 
time had made up shoes, acording to 
certain specifications, for the Regal 
Shoe Co.

The particular lot of shoes which 
were the subject of the suit had not 
been accepted by the Regal Shoe Co., 
and were sold by the contracting 
manufacturer to other parties without 
w arrant and while still bearing the 
Regal identification marks.

The defendant, evidently seeing an 
opportunity to “cash in” on Regal 
reputation, proceeded to exploit and 
sell the shoes as genuine Regal shoes 
at cut prices.

In  connection with the case, Judge 
Loring. of the Supreme Court, said:

“I think this is a perfectly plain 
case. I think the plaintiff has proved 
that the word Regal in connection 
with shoes means shoes made by, 
or for. the Regal Shoe Co., and I find, 
as a fact, that word has obtained that 
secondary meaning in the market.

“I t is admitted this defendant is 
selling shoes as shoes of the Regal 
Shoe Co., meaning they were made by 
or for the Regal Shoe Co. As a 
m atter of fact, it turns out they were 
made under a contract by which shoes 
were to be made for the Regal Shoe 
Co., and in anticipation of their being 
accepted, the labels were affixed to 
the shoes and to the boxes in which 
they were placed. Later, these shoes 
were replaced. They were shoes 
which were not up to the standard of 
the Regal Shoe Co. and therefore they 
were rejected.

“Under these circumstances they 
were put upon the m arket w ith these 
labels on them. The inevitable result 
of that was that they would be sold 
as Regal shoes, when they were not. 
T hat is a fraud.

“The defendant has undertaken to 
prove there is a custom to commit 
that kind of fraud; if he had proved 
it I should have held it was not a 
valid custom, because it would have 
been a custom to commit a fraud. 
But I find as a fact no such custom 
ever existed.”

Decree was entered enjoining Sam
uel A Cohen from passing off or 
selling Regal shoes, any of the lot 
of shoes purchased under the above 
mentioned conditions, and that all 
Regal labels o r  marks that were on 
the cartons of shoes in the boxes of 
Cohen were to be removed.

New Unbreakable Button Fly Stay.
Retailers and consumers have been 

often put to trouble and inconven
ience since the great popularity of 
button boots, by the button holes and 
stays breaking or tearing. To rem
edy this trouble, a new corded stay 
has been developed. W ebs and cords 
have been used for this purpose as 
long as button shoes have been made, 
but this is the first time a combina
tion of the two has been presented.

The new stay is a strong web, 
woven with a tabular edge through 
which a strong cord is run. The cord 
is so inter-woven with the web itself 
that it is really a part of it.

W omen’s shoes are especialy liable 
to tearing out along the button-fly

because m ost women insist upon the 
retailer setting the buttons back just 
as far as possible and yet allow the 
shoes to be buttoned, all of 
which causes a tremendous and 
unreasonable strain and friction be
tween the edge of the buttonhole and 
the button shank.

Retailers are continually asked to 
replace shoes whose buttonholes have 
been ripped out and when they are 
forced into such replacement they 
naturally fall back on the manufac
turer for compensation. The makers 
claim that this new web will ensure 
both the retailer and the manufactur
er against this trouble.

I t ’s easier to go broke in a month 
than to get rich in a year.

W HY NOT HAVE BEST LICHT ?
Steel Mantle Burners. O dorless * 

Sm okeless. M ake coal o i l  produce gas—3 
tim e s  m ore l ig h t .  A t dea le rs  o r  p repaid  by

Steel Mantle Light Go.
The Ad Shown Above

Which is running in a large list of select pub
lications. will certainly send customers to 
your store. If you are not prepared to supply 
them, you had better order a stock of our 
Burners a t once. Accept no substitutes. The 
genuine is stamped “ Steel M antle, T o ledo , 
O hio.” If your jobber doesn't handle them, 
send us his name, and we will make quota
tions direct to you. Sample Burner mailed 
for 25 cents.
ST EE L M A N T L E  L IG H T  COM PANY 

310 H uron  St. T o ledo . O hio

Corn Cure
This shoe has cured the foot ills of hosts of our patrons. It 4 I 

is a Goodyear welt made from the best vici kid. ^
No pains are spared to make it thoroughly comfortable for ( | 

tender feet. Our trade mark guarantees superior wear quality. 4 |

RINDGE, KALMBACH, LOGIE CO. \ j 
Grand Rapids, Mich. |j

Holiday Novelties for 
the Shoe Store
This is the season of 

freely spending on the 
part of the public: a time 
when suggestions f o r  
Christmas buying a r e  
welcomed, and therefore 
just the time to display 
an assortment of these 
attractive house slippers.

Our line is complete in 
its variety of styles and 
colors, and the range of 
prices is such as to en
able you to satisfy your 
various customers in all 
respects.

Your orders will be 
filled the day they are 
received.

Hirth-Krause Company 
Grand Rapids 

Mich.
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Michigan R etail H ardw are Association.
P re s id e n t—P . A. R ech lin , B ay  C ity.
V ic e -P re s id en t—C. E . D ickinson. St. 

Jo seph .
S e c re ta ry —A rth u r  J .  S co tt, M arine  

C ity.
T re a s u re r—W illiam  M oore, D e tro it.

Developing New Sources of H ard
ware Trade.

W ritte n  fo r  th e  T rad esm an .
Fifth of Five Papers.

W hatever you do in the m atter of 
opening up new sources of hardware 
trade in your zone will be done 
through some form of advertising. 
So I think we do well to devote the 
concluding talk in this little series 
to ways and means of advertising the 
hardware store.

The advertising man makes a three
fold division of the subject of adver
tising: namely, 1. Appropriation, 2. 
Mediums, 3. Copy.

Not much need be said here con
cerning the first of these items. The 
average hardware dealer or dealer 
carrying hardware in connection with 
other lines cannot afford a very large 
advertising appropriation. I am just 
as enthusiastic about advertising as 
anybody you’ll meet in a month’s 
travel, but I ’ve rubbed up against so 
many facts since I began to get in
terested in this great subject of mod
ern publicity, I ’ve—well, I've modified 
some of my earlier and more turbu
lent impressions. The small hard 
ware dealer in the small town or 
city should consider the facts: 1, the 
volume of business done last year; 
2, relation of the advertising expen
diture to actual sales; 3, possibilities 
of further development of his trade, 
etc. In the light of these facts he 
must be the sole judge of what would 
be a reasonable advertising appro
priation. But it’s safe to say the ap
propriation will be a very limited one 
in most cases. The hardware dealer 
has got to  stretch the dollars and make 
each one of them go just as far as 
possible and pull as much new trade 
as a single dollar can be made to pull.

Advertising Mediums.
Merely for the sake of convenience 

I want to make a two-fold division 
of advertising mediums: 1, the more 
usual, and 2, the less commonly used. 
The more usual mediums are: news
papers, all forms of out-of-door ad
vertising, and direct mailing. The 
less commonly used are: windows, 
fairs and good will. You will notice 
I have not included programmes un
der either head. T hat wasn’t an 
oversight. Programme “advertis
ing ” isn’t advertising at all. It 
shouldn’t be charged to advertising. 
If you have to buy space in church 
and lodge papers, programmes and 
the like, charge it to profit and loss, 
overhead expense, anything — but

don’t consider it advertising at all. 
And as to the three mediums desig
nated less commonly used—we’ll come 
to these in due time.

Advertise in your county papers. 
If the town is large enough to have 
a daily, you will, of course, advertise 
in that. But the newspapers that go 
into the homes of the farmers of our 
county constitute your best and most 
direct advertising chance. D on’t miss 
it. If you can’t buy big space (as 
is most likely the case,) buy as much 
space as you can afford. And de
mand good position next to live read
ing matter. T ry to get on the first 
page with your announcement if not, 
specify editorial page or the page con
taining the locals. If you advertise 
every week, or even every other week, 
yoti are entitled to the same position.

Out-of-door advertising is still fav
ored by some hardware dealers. Stock 
metal signs for hardware dealers can 
be had; or you can have metal signs 
made according to your own plans. 
Paraffined cardboard signs are dur
able and nothing like as expensive as 
metal signs. But the general impres
sion among advertising authorities is 
that out-door advertising, as carried 
on in a small way by local dealers, is 
hardly a paying proposition. I t’s all 
right for big general advertising using 
large colored posters or immense 
painted signs, but little metal or card
board signs, painted fence-boards and 
the like, have about seen their best 
days.

Direct mailing is far better than 
out-door advertising in niy judgment. 
I had far rather save the money I 
had been putting in out-door adver
tís ng and add it to my direct mailing 
campaign. And while I am on this 
subject I will say that direct mailing 
has got to be well done to be worth 
doing at all. Use good stationery— 
the very' best quality of paper you 
can get, and the highest available 
grade of printing. W hatever you send 
out—circular, folder, booklet or what 
not—have it good. Lift it out of the 
commonplace by the careful selection 
of paper, so that it will convey the 
impression of good taste.
The Less Commonly Used Mediums.

Of these the first I mentioned is 
windows. And I mean just ordinary 
display windows. And I mean pre
cisely what I say—they are less com
monly used; i. e. they are not so often 
used as they should be. Hardware 
dealers have things in their windows, 
to be sure; but the windows are not 
trimmed as they might be—therefore 
they are not carrjong a full load of 
trade-pulling cargo. By introducing 
variety into your trims, displaying 
hardware specials, popular priced

H. Eikenhout & Sons

Jobbers of Roofing Material
GRAND RAPIDS, MICH.

Write us for prices of

T A R R E D  F E L T

Holiday Goods
Silver Ware

Rogers 1847,1
Wm. Rogers & Son, j All Patterns 

Community. J

Pocket Cutlery Razors 
Manicure Sets Scissor Sets 

Nickel Plated Ware 
Casseroles

Michigan Hardware Company
Exclusively Wholesale

Cor. Oakes and Ellsworth GRAND RAPIDS, MICH.

Foster, Stevens & Co.
Wholesale Hardware

157-159 Monroe Ave. :: 151 to 161 Louis N.W .

Grand Rapids, Mich.

Use Tradesman Coupons



D ecem ber 10, 1913 M I C H I G A N  T R A D E S M A N 23

tools, handy devices for handy peo
ple, hardware novelties, seasonable 
hardware, and hardware gift commo
dities—the hardware window can be 
invested with an interest that will get 
the attention of people and awaken 
latent needs into actual wants. T hat’s 
advertising of a high order. I t ’s 
quick, economical (for your window 
is right there all the time, and costs 
you just the same to keep up, trim or 
no trim ) and one of the very best 
mediums on earth.

I think it would be well worth any 
hardware dealer’s while to subscribe 
and read one of the publications de
voted to window trim ming; or at least 
to read the good articles that appear 
from time to time in hardware period
icals on bully good trims that enter
prising city dealers are putting on. 
Many of these trim s are photographed 
and reproduced in the papers. I t ’s a 
pity so many hardware dealers seem 
unable to see what a gold mine they’ve 
got in their display windows. Strictly 
speaking, it is really one of the less 
commonly used advertising mediums. 
Not one dealer in ten is using it to 
full capacity.

I have called fairs a medium. 
Maybe you wonder why. I ’ll tell you. 
The fa;r is a great big country social. 
The people love the fairs, and they 
attend in multitudes. You ought to 
be there too. Buy you a new tent, 
reserve good position on the ground, 
and prepare to keep “open house” at 
the next fair. Have a rest room pro
vided with willow rockers, a settee 
or two, a willow table, a telephone, 
ice water, mirrow, comb and brush 
etc. Have a select display of some 
of your lines—particularly something 
that will interest the farmer and h;s 
wife. Be there in person, if you can, 
and as much of the time as possible; 
and when you are not there, have one 
of your very best and most ingratiat
ing salesmen there to represent your 
store. Have a good supply of souve
nirs, and advertising matter.

The hardware dealer who follows 
up the fairs energetically, will cer
tainly round up a lot of business. One 
of the very "best advertising mediums 
on eahrt, but so few dealers of the 
smaller places seem to realize it.

The last medium mentioned under 
this division is good will. Good will 
is conditioned upon efficient store 
service. Make the service just as good 
as it can be made—and no fear of 
making it too good. Tell the truth 
about the goods. Take time to im
part information about the proper use 
or care of the article or articles sold. 
Make them feel that they are welcome 
at your store a t all times. T hat you 
like them, not merely because they 
leave dollars in your store, but be
cause they are flesh-and-blood people 
and your neighbors or fellow-citizens. 
You don’t need to palaver, but you 
do need to show a real interest in the 
people who visit your store. And 
you do have to  stand back of the 
goods. If you do these simple and 
reasonable things, you’ll gain the 
confidence and good will of the peo
ple. And remember this—of all ad
vertising mediums on earth, good will 
is the best ever, for hardware dealers, 
for dealers who carry hardware in

connection with othef lines, and for 
all other people who sell m erchan
dise. Charles L. Phillips.

Some of the Benefits of Concentra
tion.

W ritte n  fo r  th e  T rad esm an .
Happy is the man who has cultivat

ed the habit of concentration; for that 
man shall be prospered in his doings.

Not mere brilliancy of intellect, not 
conspicuous talents, but bull-dog ten 
acity—is the dividend-paying asset.

I t ’s one thing to start something; 
quite another thing to camp on the 
trail of the thing started until the 
job is put through.

There are many admirable starters: 
comparatively few praiseworthy fin
ishers. I t ’s better to start on low 
gear and keep running than to start 
at high speed and go dead before you 
arrive.

The habit of finishing one task ere 
setting his hand to another is the 
ingrained custom of the man who ac
complishes a great deal, “without 
haste and without rest,” to quote a 
fine phrase of Goethe’s. The man who 
cannot concentrate on one fixed issue, 
one narrowly specialized occupation, 
but scatters and sputters and 
muddles ineffectually in various 
employment gets the work and the 
w orry w ithout the profits and the 
glory. He is torm ented by incom
plete tasks hanging like Damoclean 
blades over his head. Nothing is ever 
finished. Back of him stretches a 
winding trail marked by the wreckage 
of incomplete works.

The brilliant starter is a pitiful type 
of inefficiency. W hat is the good 
of sheer ability if it be not backed up 
with stability? Im agination is fine— 
provided it is accompanied by suf
ficient perspiration. Enthusiasm  is 
fine indeed—if it be of that robust 
type that can endure to the end. But 
give me a plain old plodder, who stays 
by the stuff and ultimately delivers 
the goods, rather than your brilliant 
starter who now assails his work with 
feverish hands, but presently goes cold 
and stale on the job. The man who 
can concentrate may not arrive speed
ily, but he does arrive sooner or later; 
but the man who cannot concentrate 
never does get there.

The secret of success, before any 
other formula or recipe is this: End 
the work that is begun before more 
is undertaken. Now and then there 
may be a musical prodigy who can 
pick on a stringed instrument, play 
a jew’s-harp and beat a set of drums 
with feet and elbows; but if you want 
a lasting job in the big symphony or
chestra of life, you’d better decide 
on a single instrum ent and learn to 
play it right.

Incompleteness, lack of thorough
ness, sheer fragmentariness—is a pro
lific source of sorrow and failure. The 
person who hops about, shifting from 
one task to another, is necessarily un
happy. He is worried pre-occupied, 
overwrought and yet futile, because 
he has not learned the virtues of sys
tem and a set programme. Your spo
radic, desultory worker who assails 
many tasks, works by fits and starts, 
but is lacking in continuity of effort 

„ and concentration of purpose, misses 
the material rewards tha t accrue lo

finished work and also that fine feel
ing of inner approval that invariably 
comes to the person who has fully 
expressed himself, and along a given 
line of effort, done his level best.

Life’s ocean is strewn with derelicts 
that have made a brave and hopeful 
departure from the harbor on a day of 
tempered winds and bland sunlight. 
They were craft that could not hold 
the course. As they trimmed sail and 
veered, they lost their bearings. Once 
there was the dream of an argosy— 
now there is only the helpless and 
water-logged menace to other navi
gators. The craft that have come in 
safety to the haven have sailed by 
chart and compass, and from the 
moment the anchor was weighed have 
borne in mind the destination.

Frank Fenwick.

Correct.
Teacher—If a bricklayer gets $4 for 

working eight hours a day, what would 
he get if he worked ten hours a day?

Bright Pupil—H e’d get a call-down 
from the union. If that didn’t fetch 
him to time, he would be slugged by 
the walking delegate, his children 
would be maimed for life and his 
house burned.

Teacher—Go to the head of the 
class. You have a remarkable knowl
edge of the situation.

Bright Pupil—I ought to know. My 
father is a walking delegate and has 
slugged more than a hundred men 
who defied the union.

He who laughs last, laughs best, 
if he doesn't laugh in the face of a 
bigger man.

f  f

The New Stationery House
Have taken the agency for

L A N G R O C K ’
PENNANTS

Wait for our salesmen with the big line of New 
Novelties in Pennants and Pillows

WILL P. CANAAN CO. Grand Rapids, Mich.

For Buckwheat Cakes
H E L F  RISING

îCRWïïEAîFLOUR 4
COMPOUND

UNCLE SAM
BUCKWHEAT
COMPOUND

For Sale by All Jobbers

SAGINAW MILLING CO.
MANUFACTURERS

Reynolds F lexib le  Asphalt Shingles
HAVE ENDORSEMENT OF LEADING ARCHITECTS

Reynolds Slate Shingles After Five Years Wear Wood Shingles After Five Years Wear

Beware of Imitations, Ask for Sample and Booklet.
W rite us for Agency Proposition. Distributing Agents at

Detroit Kalamazoo
Saginaw Battle Creek
Lansing Flint
Jackson Toledo

Columbus Youngstown Utica
Cleveland Buffalo Scranton
Cincinnati Rochester Boston
Dayton Syracuse Worcester

And NEW YORK CITY

Milwaukee 
St. Paul 
Lincoln. Neb. 
Chicago

H. M. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer, GRAND RAPIDS, MICH.
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G rand Council of M ichigan U. C. T.
G rand  C ounselor—E . A. W elch , K a la 

mazoo.
P a s t  G rand  C ounselor—Jo h n  Q. A dam s, 

B a ttle  C reek .
G ran d  J u n io r  C ounselor—M. S. B row n, 

S ag inaw .
G rand  S e c re ta ry —F re d  C. R ich te r , 

T rav e rse  C ity.
G rand  T re a s u re r—H e n ry  E . P e rry , D e

tro it. _
G rand  C onducto r—W . S. L aw ton , 

G rand  R ap ids. ^  ^
G rand  P ag e—F . J  M outler, D e tro it.
G rand  S en tine l—J o h n  A. H ach , J r .,

C o ldw ater. . ,
G rand  C hap lain—T. J . H an lo n , J a c k -  

son. _ _ _
G rand  E x ecu tiv e  C o m m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. M c- 
E ach ron , D e tro it;  J a m e s  E . B u rtle ss , 
M arq u e tte ; L . P . T hom pk ins, J ac k so n  

N ex t G rand  C ouncil M eeting—S aginaw , 
J u n e  12 an d  13.

Michigan K nights of the Grip.
P re s id e n t—F ra n k  L. D ay, Jack so n .
S e c re ta ry  an d  T re a s u re r—W m . J . D ev- 

e reaux , P o r t  H u ro n
D irec to rs—H. P . G oppelt, S ag in aw ; J .

Q. A dam s. B a ttle  C reek ; Jo h n  D. M ar
tin . G rand  R apids.

N ex t M eeting—G rand  R apids, D ecem 
ber 26 a n d  27.

Michigan Division, T . P. A. 
P res id e n t—F red  H . Locke.
F ir s t  V ic e -P re s id en t—C. M. E m erson . 
S'econd V ic e -P re s id en t—H . C. C ornelius. 
S e c re ta ry  a n d  T re a s u re r—Clyde E. 

B row n. _ _  _  , _
B oard  of D irec to rs—C has. E . Y ork, E . 

C L eav en w o rth , W . E . C row ell, L. P . 
H ad d en . A. B. A llport, D. G. M cL aren ,
J . W . P u tn a m .

Gabby Gleanings From  Grand Rapids.
Grand Rapids, Dec. 8—Ye scribe 

is away on a two weeks’ trip and may 
not be able to write a very long let
ter. W e are way down in the South
ern part of the State, and Ohio and 
Indiana, where news is scarce. In 
fact, we haven’t met a U. C. T. mem
ber of 131 yet and only one U. C. T. 
man of any kind whom we know and 
that was genial Guy Pfander, who 
Chirps some for the Crickets and for 
the Tradesman. W e asked him for 
news and he wouldn t dig up. He 
said he needed all he knew  ̂for his 
own department and we didn’t blame 
him for that. We didn't have a real 
long visit, as we are both busy men, 
doing all the missionary work we 
can for our customers and for our 
respective houses.

Mr. Stowe, please see that a certain 
South Bend candy house and a Grand 
Rapids house each get a copy (m ark
ed) of this edition of the Tradesman, 
so they will know we did not soldier. 
And to think we met in the ̂  Hotel 
Dalton and neither one said “rum!” 
Mark that, too!

There, we guess that will nil up 
some.

We are pleased to report that H arry 
Shellman and A. E. Atwood are rap
idly improving. Mr. Shellman re
turned this week from the University 
hospital, where he underwent a sur
gical operation on his nose.

At the regular monthly meeting, 
held Saturday, Dec. 6, there was so 
much business to transact that it was 
necessary to declare a week’s recess, 
owing to several im portant resolu
tions offered by the Boosters Com
mittee. All members who can possi
bly do so should attend the recess 
meeting Saturday, Dec. 13, at 1:30 p. 
m. M atters of vital importance to 
Grand Rapids Council, and your home 
city will be considered. The new 
members elected at our meeting were: 
R. D. Bennett, P. F. Dykema, A. R. 
Lavery, E. P. McFaden, E. G. Ham-

mel. T ransferred—H. W. Moore, 
from W ashtenaw Council, No. 456; H.
B. Dudley, from Albany Council, No. 
279.

We are sorry to learn of the ser
ious illness of Mrs. H oward P. Da
mon. Mr. Damon is a member of 
No. 131 and recently moved to Mt. 
Pleasant.

W ith the serving of the noon meal 
Monday, Dec. 1, the management of 
the W right House, Alma, passed into 
new hands—new to that hotel, but 
not new to many of the fellows who 
travel in Michigan, for the new land
lord now is J. Fuller, commonly call
ed “Josh.” You know him, boys. He 
formerly conducted the W inter Inn, 
at Greenville. “Josh” says he has 
a three year contract and will start 
in at the top and clean and fix up the 
house to the basement and will do 
his very best to make it a good home 
for the boys. Do not cut out Alma 
now for a stopping place, but try  it 
and if you do not. find things to your 
liking, “Josh" says come to him and 
he will make it to your liking.

W hen the twilight falls, does the 
day break?

Mrs. Chas. Perkins, who has been 
confined to a local hospital for two 
weeks, is convalescing.

W e had quite a time finding D eto
nations this week. W e looked on the 
first page; then we looked on the 
second; then, we looked back on the 
first page again and finally found them 
way over on page 34. Sunny Jim will 
soon be a real villain in the third act 
with the rest of us.

A little boy, when asked to define 
velocity, said: I t ’s w hat a feller lets 
go of a wasp with.”

It is better to be nursing a jaw 
than a grouch. However, we don’t 
understand what the jaw has to do 
with writing. W ill brother Monroe 
please explain?

Only twenty-one days before Reso
lution Day, Jan. 1. 1914.

We are not only the greatest re
ligious reform er and philosopher of 
the age, but the busiest genius that 
ever illuminated mankind. (Brief 
summary of U ra Donald Laird’s auto
biography, Michigan Tradesman, Dec. 
3 .)

W hen James M. Goldstein and the 
w riter were introduced, the one who 
performed the ceremony said, “I 
thought you two mudslingers had 
met (? )” and we immediately looked 
through our files of the Tradesm an 
to see what he meant.

Which leads some one to remark, 
“We bet Gabby Gleanings didn’t have 
to look far.”

A lady down at Hopkins, we un
derstand, sued her husband for a 
divorce on the ground that he hadn’t 
spoken to her for twenty years. W hen 
the judge asked him to explain, he 
replied that he didn’t want to in- 
terupt her.

Distinguished for their brevity: E. 
P. Monroe’s Merry Musings, H. D. 
Bullen’s Honks and President W il
son’s message to Congress.

And to think that Mrs. Pankhurst’s 
trium phant return should be m olest
ed by H orrid Man!

The twelve U. C. T. ladies who 
have organized themselves into a 500 
club met on Thursday of last week 
at the home of Mrs. F. P. Hanifin. 
827 Sigsbee street, S. E. Three new 
members were duly initiated, much 
to the amusement of the others. Mrs.

R. J. Ellwanger won first prize, Mrs.
C. W . Hall second and Mrs. J. H ar
vey Mann consolation. Refreshments 
were served and the club, which will 
be known hereafter as the “Jolly 
Twelve,” adjourned to m eet Dec. 18 
at the home of Mrs. A. F. Rockwell, 
1422 W ealthy street, N. E.

W. D. Bosman was on the sick list 
Monday and Tuesday of last week, 
but is better at this writing.

The ladies accompanied their hus
bands to the Grand Rapids Council 
Saturday evening and played 500 dur
ing the business meeting. Mrs. R. 
J. Ellwanger won first prize, Mrs. F. 
P. Hanifin second and Mrs. Ruth 
consolation.

Last Saturday night at the regular 
meeting of No. 131, the convention 
committee gave a full financial report 
of the convention held in Grand Rap
ids last June.

Mr. Ladd, of the Ladd Creamery 
Supply Co., of Saginaw, which R. J. 
Ellwanger represents, entertained the 
owners and representatives at a 
luncheon in Saginaw last week.

Some 500 player to carry of two 
head prizes the same week! For 
further information enquire of Mrs.
R. J. Ellwanger.

Ophelia says, “Never pick up a hot 
subject unless you are a quick drop
per.”

W hile driving from Empire to 
Maple City, W ednesday of last week, 
Pete Anderson, of the W orden Gro
cer Co., F. W. Bostrom, of the U.
S. Factories Co., .of Chicago, and 
“Gene” Scott, representative of Rosen
thal Bros., of Cincinnatti, were the 
victims of a serious automobile ac
cident. Just after leaving East Em 
pire the steering gear of the car 
gave way and the front of the car 
plowed into the ground, throwing 
Mr. Scott and Mr. Bostrom about 
thirty feet. Mr. Scott sustained three 
broken ribs and minor injuries, while 
Mr. Bostrom received a broken nose, 
and the ligaments of his left knee 
were torn loose. Mr. Anderson was 
not thrown from the car, but was 
badly shaken up. The car was driven 
by Fay Martin, of Traverse City, and 
was completely wrecked.

Only ten more days before the U. 
C. T. dance, H erald hall, Dec. 20.

Grand Rapids knows how.
Clothes cover a multitude of shins, 

but they didn’t cover them all at the 
hard times party.

Allen F. Rockwell.

W afted Down From  Grand Traverse 
Bay.

Traverse City. Dec. 8—F. E. Scott, 
better known as Gene, of Grand Rap
ids and T. W. Bostrom, of Chicago, 
were severely injured in an automobile 
accident near Empire this week, 
when the front wheels spread. Pete 
Anderson was also one of the occu
pants of the machine, but fared better 
than his brother travelers. Brother 
Scott was the most seriously injured, 
sustaining several broken ribs and 
other minor injuries. Gene at one 
time was a resident of Petoskey. W e 
hope that all these brothers will en
joy a speedy recovery. Gene was 
taken to his home at Grand Rapids.

H. G. W illiams succeeds L. V. 
Brown on this territory  in the in
terests of Armour & Co., Mr. Brown 
having been transferred to Hamilton, 
Ohio. While we all miss Mr. Brown’s 
smiling countenance, we also wel
come Mr. W illiams to our city.

A severe snow storm is raging over 
this section to-day.

W. F. Murphy Sundayed in Mus
kegon.

Mr. Vandermade made a business 
trip to Chicago last week, calling on 
his house. Arm our & Co.

W. J. W alker, of our city, recently 
enjoyed attending the golden wedding 
anniversary of his parents at Mar- 
lette. Mr. and Mrs. W alker are 77 
and 70 years of age and eleven chil
dren who came to gladen their home 
were all present at the celebration.

A very pleasant evening was en
joyed at the W. L. Leonard residence,

on Union street, last Saturday even
ing, when the O. U. Fido Klub con
vened to participate in progressive 
500. A sumptuous spread which host 
and hostess had prepared was dis
cussed. The table was artistically 
decorated with flowers. After lunch
eon songs were sang and it is general
ly conceded that Mr. and Mrs. Leon
ard are some entertainers.

Sayings of Our Great Men:
M atrimony is an insane desire on 

the part of man to pay a woman’s 
board—W. G. Wyman.

A corn on the ear is w orth two on 
the toe.—W. L. Leonard.

Flirtation is attention w ithout in
tention—K ent C. Buttars.

It is a bald head that knows its 
own hair restorer—Jam es B. Shaugh- 
nessy.

Never lend a musician anything. 
They make too many promissory 
notes—Professor H erm an C. Hoff
man.

I ’m in a new business now, biting 
wings off flies and selling flies for 
currants—E. C. Knowlton.

If you w ant to be robbed of your 
good name, put it in an umbrella— 
Isadore Jacobs.

The ony time a woman does not 
exaggerate is when she is telling her 
own age.—R. L. Ross.

To steal a child you must catch 
the kid napping.—Jay Young.

No difference between a grasshop
per and a grass widow, both jump at 
the first chance.—Jack Arata.

Ain’t I doing the best I can?— 
Wallie Wendell.

Have you enlisted?
Two weeks Christmas.

Fred C. Richter.

M erry Musings From  Muskegon.
Muskegon, Dec. 8—W ho said In 

dian summer?
Bro. Bullen, you lost your bet. W e 

beat you to it.
Past Senior Counselor A. R, Bliss 

is reported injured down in the Lone 
Star State. Just how bad we are not 
informed.

Al. Cook and Mrs. Cook of 
East Saugatuck, journeyed to Chi
cago last W ednesday on busi
ness. Thev went by boat and expect
ed to return Monday by the same 
route, but we wager the Pere Mar- 
quete looked better by that time.

We must confess that Zeeland has 
the finest little restaurant we have 
found in years. Very neat and serv
ice good.

We decided to open up next week 
and tell you some things about Mus
kegon, the finest little city in Michi
gan. W e are bending our efforts 
toward finding out a few facts and 
as we will soon be working on the 
territory  near there, will endeavor to 
do better than in the past.

E. P. Monroe.

Did you ever stop to think how many 
sales are lost because there are goods 
in stock which cannot be found at the 
moment they are needed? This has 
happened more than once. After the 
customer has gone, and the sale has not 
been made, the article wanted will turn 
up, having been hidden on a disordered 
counter, or stuck away in some place 
it did not belong. It may be a hard 
matter to keep the counter in condition 
all the time on busy days, but the mis
placed stock can be avoided. Insist 
upon extreme carefulness in this par
ticular. It means money in your pocket.

The devil grins when he gets a bank 
cashier to living beyond his means.

HOTEL CODY
EU R O PE A N

G R A ND  RAPIDS, MICH. 
Best Beds That Money Can Buy

«V
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Chirpings From the Crickets.
Battle Creek, Dec. 8—The crickets 

didn’t chirp last week. No really 
good reason. Just the case of no am
bition. Too much Thanksgiving cheer 
and lack of material to work with.

I will try to report on some live 
topics and some live subjects—Rock
well and Clark, for instance.

Chas. D. Cutler, at Athens, now has 
his double store opened and ready 
for business. Mr. Cutler’s store is 
a credit to Athens and Mr. Cutler has 
quickly taken his place as one of 
A then’s foremost merchants.

Leo Hoag, formerly with the Geo.
M. Graham Grocery Co., Athens, has 
returned from Howell and is making 
his home tem porarily with his father 
at Climax. Leo’s condition is about 
the same.

The Dalton, Jackson’s popular stag 
European hotel, used its new thirty- 
eight room addition a week ago Mon
day for the first night. The rooms 
and furnishings are up to the Dalton 
standard and as clean as can be. This 
hotel enjoys a large patronage and 
Mr. Dalton and his partner, Mr. Van 
Ness, have surrounded themselves 
with capable assistants who make the 
boys feel at home. The D alton steaks, 
ham and eggs and buckwheat cakes 
are famous and are known all over 
the State. The house and its owners 
are worthy of and entitled to the big 
business they enjoy and I hope each 
year will show more business.

The Eagles opened their new tem 
ple at Albion with a big fair.

Mr. P ratt, salesman for Taylor 
Bros. Co., Battle Creek, is on the road 
again, after a three weeks’ shoot up 
north.

J. C. Bentley, grocer at Marshall, is 
home from a business trip to Detroit.

A salesman, to make a success of 
himself and his line, should not in
dulge in any “hard tim es” talk. News
papers are the same, but the public 
is apt to take things it reads in print 
more seriously than what it hears by 
word of mouth.

Last Sunday I read in a large city 
newspaper an article regarding in
dustrial conditions in the city of this 
paper. The average person who reads 
that article would think that labor 
was well employed and general finan
ces were fine and the talk of busi
ness and industrial depression in that 
city was unfounded. W e like bQost- 
ers, but trying to conceal true con
ditions is not always wise and safe.

Mr. Stowe has an article in the 
Tradesm an each week which recites 
true conditions and I, for one, think 
we should know true conditions and 
not sail under false colors.

The Grand Trunk is talking of tak
ing off the 7 o’clock local west out of 
Battle Creek. This is a very con
venient train for boys working west 
out of here and John Q. Adams has 
sent a letter to the Chamber of Com
merce to see if they will use their in
fluence with the Grand Trunk and 
keep the train on.

Richard Mitchell is home from a 
trip north.

Mr. and Mrs. John Q. Adams enter
tained friends from Chicago over 
Sunday.

The current issue of the Sample 
Case contains a poem Chas. R. Fos
ter recited before the Logansport, In 
diana, Council.

The Sample Case contains some 
good reading each issue. Read it.

The currency bill will pass before 
Christmas.

W e all hope so.
Quite a snow storm reported from 

Kalamazoo and Grand Rapids.
Not much snow here.
Happy days.
More next week.
Read the Tradesman.

Guy Pfander.

Boomlets From Bay City.
Bay City, Dec. 9—The merchants 

are rejoicing because a cold wave 
reached Bay City Dec. 7, as the ex
tremely mild weather prevailing for

the past several weeks had a de
pressing effect upon business.

Bay City’s greatest boosters, the 
members of Bay Council, No. 51, are 
now working enthusiastically to in
crease the membership of their Coun
cil and to secure more business for 
their home city.

Bay county’s grand jury has been 
in session several weeks, but the in
dictments are few in number and of 
minor importance, which proves con
clusively that, although a grand jury 
may have easy picking in Detroit, 
Grand Rapids and other Michigan 
cities, it is difficult to locate a dishon
est man in Bay City.

I have been appointed Publicity 
Committee by our Council and, if it 
is not contrary to your rules, I pre
fer to sign my communications Pub. 
Com., in stead of my name.

Pub. Com.

Sanitary Paper Towels Not Sufficient.
C. F. Stutske, proprietor of the 

H otel Lee, at Buchanan, writes the 
Tradesman that it is now conforming 
to the law enacted by the last Legis
lature by furnishing sanitary paper 
towels for the use of its guests. This 
is not in compliance with the law. 
The paragraphs pertaining to the use 
of sanitary towels are as follows:

“Sec. 6. Every hotel shall have and 
provide all toilet rooms, bath rooms 
and sleeping rooms with individual 
textile towels. Every hotel shall 
have and provide all beds with regu
lation sheets, not less than ninety 
inches in length. Such beds shall 
also be provided with a sufficient 
number of regulation size blankets 
or quilts that are kept in a sanitary 
condition.

“Sec. 7. Every owner, manager, 
agent or person in charge of a hotel 
who shall fail to comply with any of 
the provisions of this act shall be 
deemed guilty of a misdemeanor and 
shall be fined not less than $25 nor 
more than $50 or shall be imprisoned 
in the county jail for not less than 
thirty days nor more than sixty or 
both and every day that such a hotel 
is carried on in violation of this act 
shall constitute a separate offense.”

It will be noted that the law pre
scribed individual textile towels and 
by no legal subterfuge can paper 
towels be construed as a compliance 
of the law.

The Tradesm an has had its a tten
tion called to the fact that the fol
lowing hotels are still using roller 
towels:

New Burdick, Kalamazoo.
Calkins, Clare.
Downey, Lansing.
Steel, St. Johns.
The clerk at the New Burdick, when 

asked why the hotel did not comply 
with the law, stated that anyone could 
have individual towels by asking the 
porter therefor. This is not a com
pliance of the law; in fact, the roller 
towels on the racks of the New Bur
dick last Thursday afternoon were so 
filthy looking that no man of discrim
ination would consent to touch them 
with his hands.

Considering that the newly-created 
Hotel Inspector lives at Lansing and 
must be fully informed as to the ar
rogant attitude of the Downey House 
on the subject of the roller towel, 
the Tradesm an confidently expects to 
see a statem ent in the daily press 
before the end of another week to the 
effect that the proprietor of the Dow
ney has been arrested and fined for 
repeated violation of the law. That 
would seem to be a good place to 
begin and the Tradesm an respectful
ly suggests that Mr. Hammell start 
in by cleaning house at home.

The Grand Rapids Bird Store is 
succeeded by the Valley City Bird 
Store, 24 S. Division avenue. Rolla 
Dotteree is reported as proprietor.

The Welch Manufacturing Co. has 
increased its capital stock from $100,- 
000 to $200,000.

In Appreciation of the Late John W.
Bowman.

Traverse City, Dec. 8—At the last 
meeting of Traverse City Council, 
No. 361, the following resolutions 
were unanimously adopted:

W ith extreme regret it is our duty 
to chronicle the death of our worthy 
brother, John W. Bowman.

Cut down by the grim reaper death, 
at the prime of life and in the midst 
of his usefulness, torn from the 
bosom of his family and loved ones, 
called by the Supreme Ruler of All to 
enter upon his duties as member of 
the Eternal City Council, brother 
Bowman leaves a vacancy in the 
ranks of our Council and the hearts 
of its members never to be filled.

He was a most valuable member, 
a regular attendant of the meetings 
of the Council and showed a deep 
interest in its workings and at all 
time had its welfare at heart.

He was a man beloved by all and 
his life stood out before us as the 
enbodiment of all that is noble; there
fore be it

Resolved—T hat we, Traverse City 
Council No. 361, wish forever record
ed our deep bereavement of our be
loved member, friend and fellow trav
eler, even though we possess the 
knowledge of his having arrived at 
the goal towards which we are all 
striving, to attain that position only 
to be gained by a life of nobility and 
purity of which our deceased brother 
was a worthy representative.

Resolved—T hat it is the wish of 
this Counci to extend to the imme
diate members of the bereaved family 
our sincere sympathy over their 
great loss, a loss no words can ex
press, but is only known in the deeper 
recesses of the heart and to remind 
them that each member of this order 
stands as a friend always ready to 
comfort, assist or advise them,

Resolved—T hat a copy of these 
resolutions be enrolled in the minutes, 
a copy sent to the immediate family 
and to the Michigan Tradesman.

A. B. Jourdan.
E. C. Knowlton.
H arry  Hurley.

Death of Veteran Dry Goods Trav
eler.

Detroit, Dec. 9—We received the 
sad news of the death of Samuel 
Goldstone too late for last week’s 
issue of the Tradesman. Mr. Gold- 
stone was a veteran of the road, cov
ering the Central Michigan territory 
for a number of years for Strong, Lee 
& Co. W hen that house went out of 
existence, he became connected with 
the firm of Crowley Brothers, in 
whose employ he remained for twelve 
years or until his death. Mr. Gold- 
stone’s home was in Saginaw, where 
he and his family were highly respect
ed. He was obliged to give up active 
road duties a few months ago. owing 
to failing health. At his death he was 
75 years of age. He is survived by 
his wife, three daughters and a son. 
The son, Fred, is a member of the 
firm of A. Landauer & Son, whole
sale dry goods, of Milwaukee.

James Goldstein.

Veteran Traveling Men’s Association.
D etroit, Dec. 9—Consider this as 

an order to lay aside your grips 
and trunks on the afternoon and even
ing of Tuesday December 30, 1913, 
and come to the Board of Commerce 
building, corner Lafayette boulevard 
and W ayne street, there to attend the 
fourth annual reunion and take part 
in the business meeting and smoker 
to be held at 2:30 p. m. sharp follow
ed by our annual dinner at 6:30. It 
is hoped and expected that each mem
ber will extend to any veteran of the 
road who has had, at least, fifteen 
years experience, an invitation to join 
with us and consider this notice as 
intended for all who are qualified re
gardless to whether one is received 
personally or not.

Our organization is purely social 
and one can hardly realize, without 
attending the annual reunions, the

great pleasure in shaking hands with 
that old road friend of long ago, many 
of whom we have not met for years 
and to listen to the experience of early 
days and join in the talk if you will.

A full attendance is requested and 
a most enjoyable time promised. It 
is most im portant that we hear from 
you promptly with your check for $2, 
payable to Sam’l Rindskoff, Secretary, 
50 Lafayette boulevard, Detroit. This 
will pay your yearly dues and all 
expenses of the annual dinner. Should 
you bring the good wife (and we hope 
you will) daughters, sisters or best 
girl, kindly add $1.50 for each extra 
plate at the table.

Ladies are requested to be at the 
Board of Commerce building not 
later than 6 p. m.

We must make arrangements some 
time in advance, you will, therefore, 
see the necessity of early reservations 
for seats at the table.

To Co-Operate With the Hotel In
spector.

Grand Rapids, Dec. 9—The new 
Legislative Commitee of Grand Rap
ids Council, No. 131, U. C. T., consists 
of R. M. Richards, chairman, I. E. 
McGee and F. H. Spurrier The pur
pose of this Committee is to work in 
conjunction with our new H otel In 
spector in regard to violation of the 
new hotel law; also actin" on all com
plaints as to sanitary conditions of 
depots and railroad coaches. They 
are ready for business, so come on 
boys and help them out with your 
complaints. All complaints must be 
made by letter, which will be kept 
strictly confidential, or they will not 
be given consideration.

R. M. Richards, 
163 Prospect Avenue, N. E.

Late Hotel Changes.
Grand Ledge—After being closed for 

a long time, the City Hotel has been 
rented by Mr. and Mrs. Benjamin 
Shooter and the latter’s brother and 
wife, Mr. and Mrs. John DeForest, all 
of Fowlerville. They are in the city, 
making preparations for the opening of 
the hotel.

Iron River—A. T. Wooster is to 
build a hotel here to cost $100,000. The 
building will be four stories in height 
and constructed of fire-proof materials. 
It will contain one hundred rooms.

Quincy— The Quincy House has 
passed into the hands of Landlord 
Glenn J. Fillmore, of the Commercial 
Hotel of this place. Consideration $10,- 
000. Landlord Fillmore announces that 
he will refurnish the new hostelry 
throughout and that meals will again 
be served to the traveling public, which 
has had to depend on private houses 
for accommodations for several months.

Death of Northern Michigan Flour 
Salesman.

Weidman, Dec. 8—Robert _ Nelson 
Thompson died recently at his home 
in this place. Deceased was a har- 
nessmaker, and worked at that trade 
in the village of Ovid, after which 
he engaged in the manufacture of 
woodenware at South Boardman. The 
plant was destroyed by fire in 1897, 
after which he traveled for various 
firms, the last being the D arrah Mill- 
in" Co., of Big Rapids, which he rep
resented for thirteen years. He was 
senior member of the Thompson Drug 
Co., of Weidman, which was organ
ized in 1907. He was a member of the 
Royal Arch Masons and the W ood
men of Big Rapids, and the Nottawa 
Lodge, F. & A. M. of Weidman, the 
members of which performed the cus
tomary Masonic rites at the grave.

A rthur J. Plumb is remodeling the 
store building at 39 South Division 
street, preparatory to opening a 
branch of his Fulton street grocery.
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M ic h ig a n  B o a rd  o f  P h a r m a c y .  
P re s id e n t—W ill E . Collins. Owosso. 
S e c re ta ry — E. T. Boden, B ay City. 
T re a s u re r—E. E. F au lk n e r, Delton. 
O th e r M em bers—Jo h n  J. C am pbell, 

P igeon ; C has. S. Koon, M uskegon.
G rand R apids M eeting—N ovem ber 18, 

19 an d  20. _______
M ic h ig a n  S ta te  P h a r m a c e u t ic a l  A s s o c ia 

t io n .
P re s id e n t—D. G. Rook. Lowell. 
V ice-P re s id en ts—E. E. M iller, T rav e rse  

C ity ; C. A. W eaver, D etro it.
S e c re ta ry —Von W . F u rn iss , N ashville . 
T re a s u re r—Ed. V arnum , Jonesville . 
E x ecu tiv e  C o m m ittee—D. D. A lton, 

F rem o n t; Ed. W . A ustin , M idland; C. 
S. Koon, M uskegon; R. W . C ochrane, 
K alam azoo ; J a m e s  R obinson, L an sin g ; 
G ra n t S tevens, D etro it.

Michigan Pharmaceutical T ravelers ’ A s
sociation.

P re s id e n t—Geo. H . H a lp ln , D e tro it. 
S e c re ta ry -T re a s u re r—-W . S. L aw ton ,

G rand  R apids.

Grand Rapids Drug Club 
P re s id e n t—W m . C. K irch g essn e r. 
V ice -P re s id en t—E. D. De L a  M ater. 
S e c re ta ry  an d  T re a s u re r—W m . H . 

T ibbs.
E x ecu tiv e  C om m ittee—W m . Quigley. 

C h airm an ; H e n ry  R iechel, T h ero n  F orbes.

Resolutions Adopted at the Last N.
A. R. D. Convention.

1. That the N. A. R. D. recommend 
and assist in the enactment of such leg
islation in the various states as will 
confine the practice of pharmacy to phar
macists and make the quality and kind 
of all medicines sold or dispensed sub
ject to the inspection and regulation of 
the same proper state authorities.

2. That the Legal Department of the
N. A. R. D. be instructed to prepare a 
model pharmacy bill for the guidance 
of state legislative committees.

3. That the question of moving Na
tional Headquarters from Chicago, 111., 
to Washington, D. C., be referred to the 
Executive Committee with instructions 
that they investigate in regard to the 
advantages to be gained by such a re
moval.

4. That this Association, through its 
proper department or committee, under
take to formulate a uniform bill to be 
presented by State Associations, provid
ing for the labeling and sale of nar
cotic and habit-forming drugs.

5. That this Convention is in favor 
of the National Office establishing as 
many service features as possible, these 
services to be made available to mem
bers only, providing each service feature 
established shall have the approval of 
the National Executive Committee.

6. That the President, Secretary and 
the Chairman of our Executive Com
mittee, with the assistance of our field 
men and local associations, be author
ized to inaugurate new members’ boost
ing meetings in the larger centers of the 
country, where we are making the least 
headway, and to attend such meetings 
at the expense of our Association, the 
time, place and number of such meetings 
to be determined by them.

7. That we request the newspaers of 
America to refrain from publishing the 
specific names of poisons used in cas

ualties of this nature or in criminal or 
suicide cases.

8. That the proposition to reincor
pórate into the U. S. P. and N. F. all 
such discussed synonyms and such new 
synonyms as will compel uniformity of 
product and eliminate the opportunity 
for such unfair competition be referred 
to the Committee of Revision of United 
States Pharmacopoeia.

9. That we urge upon Congress the 
enactment of an amendment to the 
Sherman Anti-Trust Act under which 
individual manufacturers may be per
mitted to establish the selling price of 
their products to the consumer, and re
quire dealers to maintain such prices, 
and that a copy of these resolutions be 
sent to President Wilson, to every U.
S. Senator and member of the House 
of Representatives.

10. That we commend the step tak
en by some of our colleges of phar
macy in teaching commercial pharmacy 
and request all schools where pharmacy 
is taught to include a course in com
mercial pharmacy.

11. That the vender or dispenser of 
all medicines be placed on an equal 
basis by requiring them to meet the 
same regulation.

12. That we favor the creation of a 
public relations committee in each affil
iated local association, this committee 
to take up matters of publicity and pub
lic relations which are purely local and 
co-operate with our National Commit
tee on Public Relations.

13. That this Association record its 
opposition to all special privilege legis
lation as narrowly and definitely exem
plified in the exceptions of farmers and 
laborers from prosecution for violation 
of the provisions of the Sherman law 
in the Sundry Civil Appropriation Bill.

14. That this Association redouble 
its efforts to both secure future court 
interpretations defining the present lim
itations of price protection under the 
laws, and to secure new laws intended 
to especially regulate the maintenance 
of resale prices.

15. That this Association express it
self as holding the conviction that the 
coming year will show much more open 
and sincere price-protective co-opera
tion that has been evidenced during the 
recent years, and for which it expresses 
its appreciation in advance.

16. That this Association repeat its 
declaration that the matter of protec
tion of the legitimate profits is still its 
most important object and that it be
lieves it is nearer to the accomplish
ment of that object than ever before.

17. That this Association determined* 
ly and vigorously opposes the Oldfield 
bill and all other bills that propose to 
or would result in the breaking down 
of American initiative and the with

holding of the proper regards of genius, 
and reaffirms its opposition to such pres
ent patent, trade-mark or copyright laws 
as give advantages to foreign patentees 
and manufacturers at the expense of the 
American public and American pharma
cists.

18. That this Association approves 
and vigorously supports the Hinebaugh 
bill for the taxation of mail order busi
ness, and all other proposed laws that 
may equitably aim to make those busi
ness interests that draw their income 
from sections other than the points of 
location contribute properly to the sup
port of such sections, through a form or 
forms of special tax.

19. That this Association favor such 
conservative and ' cautious amendments 
to the National Pure Food and Drugs 
Laws as may tend to increase the ef
fectiveness of that law and to bring it 
into closer harmony with the state and 
local laws, but that we can not and do 
not sanction radical and revolutionary 
proposals for amendments, especially 
such as would increase the bureaucratic 
power of Government emloyes.

20. That this Association favors an 
amendment to the Food and Drugs Act 
that will establish a single standard for 
official drugs when used as medicine, 
while protecting manufacturers in their 
rights with reference to the use of titles 
that- have been in use.

21. That this Association reaffirm its 
approval of laws existing and proposed 
that compel truthfulness and cleanli
ness in advertisements and that it add 
its approval to any just law that may 
bring the authors and publishers of un
paid for, but sensational, untruthful 
and harmful medical and surgical mat
ter under the ban and punishment of 
the courts.

22. That this Association, reaffirm it? 
approval of and continue its labors for 
the passage of proposed and future bills 
that aim at laws for the betterment of 
conditions of pharmacists in the army, 
navy and other public service.

23. That this Association continue its 
opposition to the creation of a National 
Department of Public Health so long 
as pharmacy is not recognized and the 
methods proposed for the formation 
and maintenance of such department ap
pear to be such as will place the health 
activities of the Government in the 
hands of any single class, cult or school.

24. That this Association continue to 
support a fair parcel or other postal law, 
but that it do now and forever oppose 
postal or any other laws that, like the 
present postal law, appear to give legis
lative power into the hands of officials 
of the executive division of govern
ment.

25. That this Association vigorously 
oppose the distribution of convict-made

goods through channels of trade, and 
use every means in its power to have 
the use of goods so made confined to 
penal and reformatory institutions.

26. That this Association consider 
liquor problems only as they are mat
ters wherein the production and use of 
spirits present pharmaceutical problems, 
leaving the personal use of beverages 
as a matter not organically concerning 
it, while at the same time expressing its 
disapproval of the sale of spirits as bev
erages by any druggist under any con
dition.

27. That this Association protest 
against the classing of retail druggists 
as “Retail liquor dealers” under the in
ternal revenue laws and favor a law 
that will relieve them of this unjust 
designation.

28. That this Association heartily ap
prove and endorse the effort for proper 
Federal control and supervision over 
the distributin and sale of narcotics ; 
that it heartily endorse H. R. Bill No. 
6282 in so far as this effort is evidence 
by it; that the labors of the National 
Drug Trades Conference be commended 
and our appreciation thereof expressed, 
in so far as such labors have resulted 
in bringing about necessary and reason
able changes in such legislation as here
tofore passed.

The New Law Prohibiting Fraudulent 
Advertising.

A ny person , firm , co rp o ra tio n  o r a sso 
c ia tio n  o r th e  a g e n t o r m a n a g er of an y  
such firm , co rp o ra tio n  o r a sso c ia tio n  who, 
w ith  in te n t to  sell o r in  an yw ise  d ispose 
of m erchand ise , secu rities , serv ice  or 
a n y th in g  offered by  su ch  person , firm , 
co rp o ra tio n  o r a ssoc iation , d irec tly  o r in 
d irec tly , to  th e  pub lic  fo r sa le  o r d is 
trib u tio n , o r w ith  in te n t to  in c rea se  th e  
consum ption  th e reo f, o r to  Induce th e  
pub lic  in a n y  m a n n e r  to  e n te r  in to  an y  
ob liga tion  re la tin g  th e re to , o r  to  acqu ire  
tit le  th e re to , o r an  in te re s t  th e re in , 
know ing ly  m akes, pub lisres, d issem in a te s , 
c irc u la te s  o r p laces before  th e  public, or 
know ingy  m akes, pub lishes, d issem in a te s , 
to be m ade, pub lished , d issem in a ted , 
c ircu la ted  o r p laced  before  th e  public, in 
th is  S ta te , in a  n ew sp ap e r o r o th e r  p u b 
lica tion , o r in  th e  fo rm  of a  book, n o 
tice, handbill, p o ste r, bill, c ircu la r, p a m 
p h le t o r le tte r , o r In a n y  o th e r  w ay, an  
a d v e r tis em e n t of a n y  s o r t  re g a rd in g  m e r
ch an d ise , secu rities , serv ice  o r a n y th in g  
so offered  to  th e  public, w hich  a d v e r tis e 
m e n t c o n ta in s  a n y  a sse rtio n , re p re s e n ta 
tion  o r s ta te m e n t of fa c t  w hich  is u n 
tru e , decep tive  o r m islead ing , shall be 
g u ilty  of a  m isdem eanor, and  shall be 
p u n ish ed  b y  a  fine of n o t less  th a n  
tw en ty -fiv e  do lla rs  n o r m ore th a n  tw o  
h u n d red  do llars , o r by  im p riso n m en t in 
th e  co u n ty  ja il fo r a  period  of no t m ore 
th a n  n in e ty  days, o r  b y  bo th  such  fine 
an d  im p riso n m en t in  th e  d iscre tio n  of 
th e  c o u rt;  P rov ided , T h a t  th e  p u b lish e r 
o r  p r in te r  of a n y  n ew sp ap e r o r o th e r 
period ica l sh a ll n o t b e  liab le  u n d e r th is  
a c t  fo r  p u b lish in g  decep tive  a d v e rtis in g  
received  fro m  a n y  o th e r  pe rson : P r o 
v ided  fu r th e r , T h a t  sa id  p r in te r  o r p u b 
lish e r is n o t a w a re  o f th e  decep tive  c h a r 
a c te r  of th e  ad v e r tis in g  so received .

Cause of the Operation. 
Student—Surgeon, what did you op

erate on Mr. Mann for?
Surgeon—Three hundred dollars. 
Student—No, I mean what did he 

have?
Surgeon—Three hundred dollars.

Better Ruling, Printing and Binding
and deliveries m ade w hen  prom ised—that’s o u r business.

On any ruled or printed forms, account books or any commercial printing we can give 
you better workmanship and better service than you have ever received: and the benefit of 
our long experience in this class of work.

E very th ing  w e sell is m anufactured in o u r ow n 
com plete plant from  the  raw  materials.

Let us take if  up with you

Kalamazoo Loose Leaf Binder Go.
K A LAM AZOO, M ICHIG A N
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WHOLESALE DRUG PRICE CURRENT
Acids

A cetic ................... 6 @ 8
B oric ................... 10 @ 15
C arbolic  ............... 19 @ 23
C itric  ................. 60 @ 67
M u ria tic  ............... 1%@ 5
N itric  ................... .. 5%@ 10
O xalic ................... 13 @ 16
S u lphuric  ............. 1%@ 5
T a r t a r i c ............... 38 @ 45

A m m onia
W ate r , 26 deg. . . 6%@ 10
W ate r , 18 deg. . . 4%@ 8
W a te r  14 deg. . . . 3%@ 6
C arb o n ate  ........... 13 @ 16
C hloride ............. 12 @ 15

B alsam s
C o p a i b a ............. 75@1 00
F ir  (C an ad a) . . 1 75® 2 00
F ir  (O regon) . . ..4 0 ® 50
P e ru  ....................... .2 25®2 50
Tolu ..................... 1 00@1 25

B erries
C ubeb ................... . 65® 75
F ish  ....................... . 15® 20
J u n ip e r  .................. . . 7 ® 10
P rick ley  A sh . . . @ 50

B arks
C assia  (o rd in a ry ) 25
C assia  (S aigon) 65® 75
E lm  (powd. 25c) 25® 30
S a ssa fra s  (pow. 30c) @ 25
Soap C u t (pow d.

2 5 c ....................... 15 @ 20

E x tra c t«
L icorice .................  24® 28
L icorice  pow dered 25® 30

Flow ers
A rn ica  ................... 18® 25
C ham om ile  (G er.) 25® 35
C ham om ile  (R om .) 40® 60

C ubebs ...................  @4 50
E rlg e ro n  ...............  @2 50
E u c a ly p tu s  .........  76® 85
H em lock, p u re  . .  @1 00
J u n ip e r  B errie s  . .  @1 25
Ju n ip e r  W ood . .  40® 50
L ard , e x tra  ......... 85@1 00
L ard , No. 1 -----  75® 90
L av en d e r F lo w ers  @4 50 
L avender, G arden  85 ®1 00
Lem on .................  6 50@6 00
L inseed , boiled, bbl @ 5u 
L inseed , bdl le ss  54@ 6u
L inseed , raw , bbls @ 49
L inseed , raw , le ss  53@ 59
M usta rd , t ru e  . .4  50@6 00 
M usta rd , a r t if l’l 2 75@3 00
N eats fo o t ........... 80@ 85
Olive, p u re  ......... 2 50@3 50
Olive, M alaga,

yellow  ........... 1 60@1 75
Olive, M alaga,

g reen  ........... 1 50® l  65
O range, sw e e t . .4  75@5 00 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50® 75
P en n y ro y a l ......... 2 25®2 50
P ep p e rm in t . . . .  4 00@4 25 
Rose, p u re  . . .  16 00@18 00 
R o sem ary  F lo w ers  90@1 00 
Sandalw od , E. I. 6 2o@6 50 
S a ssa fra s , tru e  80® 90
S a ssa fra s , a r t if l’l 45@ 50
S p e a rm in t ........... 5 50@6 00
S perm  .................  90@1 00
T a n sy  ...................  5 00@5 50
T a r, U S P  ........... 30® 40
T u rp en tin e , bbls. @53% 
T u rp en tin e , less  57® 62
W in te rg reen , tru e  @6 00 
W in te rg re e n , sw ee t

b irch  ........... 2 00® 2 25
W in te rg reen , a r t ’l 50@ 60
W orm seed  ........... 3 5004  00
W orm w ood . . . .  6 00@6 50

P o ta ssiu m
B icarb o n ate  . . . .  15® 18
B ich ro m ate  . . . . .  13® 16
B rom ide ...............  45® 55
C arb o n ate  ......... 12® 15
C hlora te , x ta l and

pow dered  . . .  12@ 16
C h lo ra te , g ra n u la r  16@ 20
C yanide .................  30® 40
Iodide .....................3 2003  40
P e rm a n g a n a te  . .  15® 30
P ru ss ia te  yellow  30@ 35
P ru ss ia te , red  . .  50® 60
S u lp h a te  ............... 15® 20

Gums Roots
A cacia, 1st ...........  40® 50
A cacia, 2nd ........... 35® 40
A cacia, 3d ................30® 35
A caccia, S o rts  ___  @ 20
A cacia P ow dered  35® 40
Aloes (B arb . P ow ) 22® 25
Aloes (C ape P ow ) 20® 25
Aloes (Soc. P ow d.) 40@ 50
A safo e tid a  ............. 75 @1 00
A safoetida , Pow d.

P u r e .................  @ 75
U. S. P . Pow d. @1 00

C am phor ............... 55® 60
G uaiac  ...................  35® 40
G uaiac , P ow dered  50® 60
K ino .........................  @ 40
Kino, P ow d ered  . .  @ 4 5
M yrrh  .......................  @ 40
M yrrh , P ow dered  . @ 50
O pium  .................  6 80@7 00
O pium , Pow d. . .  8 75@8 95
O pium , G ran . . .  8 90® 9 10
Shellac  .................  28® 35
Shellac, B leached 30® 35
T ra g a c a n th  No. 1 1 40@1 50 
T ra g a c a n th , Pow  75® 85
T u rp en tin e  ........... 10® 15

Leaves
B uchu ...................  1 86® 2 00
B uchu, Pow d. . .  2 00® 2 25
Sage, bu lk  ...........  18® 25
Sage, % s L oose. 20® 25 
Sage, P o w d e re d .. 25® 30
S enna, A l e x ........... 45® 50
S enna, T in n ........... 15® 20
S enna, T inn , Pow . 20® 25 
U v a  U rs i ..................10® 15

Oils
A lm onds, B itte r ,

t ru e  ...............  6 00® 6 50
A lm ond, B itte r ,

a r t i f i c i a l ...........  @1 00
A lm onds, Sw eet,

t ru e  ...............  90@1 00!
A lm ond, Sw eet,

im ita tio n  . . . .  40® 50
A m ber, c ru d e  . . .  25® 30
A m ber, rec tified  . 40® 50
A nise .....................  2 25@2 50
B erg am o n t ..........  7 6008  00
C a jep u t .................  75® 85
C ass ia  , ............. 1 50@1 75
C asto r, bbls. an d

c an s  ...........  12 %@ 15
C ed ar L e a f ........... @ 85
C ltrone lla  .............  ® 60
Cloves ....................  1 50@1 75
C ocoanut .............  20® 25
Cod L iv e r  . . . . . .  1 2501 60
C o tton  Seed . . . .  80@1 00
Croton ................  @1 60

A lk an e t .................  15® 20
Blood, pow dered  20® 25
C alam us ............... 35® 40
E lecam pane , pwd. 15® 20
G entian , powd. . .  12® 16 
G inger, A frican ,

pow dered  . .  15® 20
G inger, J a m a ic a  22® 25 
G inger, Jam a ic a ,

pow dered  . . . .  22® 28 
G oldenseal, pow d 6 50@7 00 
ipecac , powd. . .  2 75@3 00
L icorice  ............... 14® 16
Licorice, powd. 12® 15
O rris, pow dered  25® 30
Poke, pow dered  20® 25
R h u b arb  ........... 75@1 00
R hubarb , powd. 75®1 25 
R osinw eed, powd. 25® 30
S arsap a rilla , H ond.

ground  ........... @ 50
S a rsa p a r illa  M exican ,

g ro u n d  ........... 25® 30
Squills ...................  20® 35
S'quills, pow dered  40® 60
T um eric , powd. 12® 15
V alerian , powd. 25® 30

Seeds
A nise ................... 15® 20
A nise, pow dered  22® 25
Bird, Is  .................  8® 10
C an a ry  .....................  9® 12
C araw ay  ...............  12® 18
C ardam on  ......... 1 75®2 00
C elery  ...................  30® 35
C orian d er ............. 12® 18
Dill .........................  25® 30
F ennell ...................  @ 30
F lax  .......................  4@ 8
F lax , g r o u n d ___  4® 8
F oenugreek , pow. 6@ 10
H em p ......................... 5® 7
L obelia ...................  @ 50
M u sta rd , yellow  9® 12
M usta rd , b lack  . .  9® 12
M u sta rd , powd. 20® 25
P oppy  ...................  15® 20
Q uince ...............  7501  00
R ap e  .....................  6® 10
S&badilla ...............  25® 30
S abad llla , powd. 35@ 45
Sunflow er ........... 6@ 8
W orm  A m erican  15® 20
W orm  L e v a n t . .  40® 60

Tinctures
A conite  .................
A loes .......................
A rn ica  ...................
A sa fo e tid a  ...........
B elladonna  ...........
B enzoin  .................
B enzoin C om pound
B uchu ...................
C an th a rad le s  . .  . 
C apsicum  . . . . . . .
C ardam on  ...........
C ardam on , Comp.
C atech u  .................
C inchona  ...............
C olchicum  .............
Cubebe ..............

D ig ita lis  ................. @ 60
G en tian  ................. @ 60
G inger ................... & 96
G uaiac ................... @1 05
G uaiac  A m m o n ... @ 80
Iod ine ..................... @1 26
Iodine, Colorless @1 25
Ipecac  ..................... @ 75
Iron, clo................... @ 60
K ino ....................... @ 80
M yrrh  ..................... 06
N ux V om ica . . . . @ 70
Opium  ..................... @2 00
O pium  C am ph. . . @ 65
Opium , D eodorz 'd @2 25
R h u b arb  ................. @ 70

Paints
Lead, red  d ry  . . 7%@ If
Lead, w h ite  d ry 7%@ 10
L ead, w h ite  oil 7%@ It
O chre, yellow  bbl. I ® 1%
O chre, yellow  less 2 @ 5
P u t t y ..........................2%@ 5
Red V en etian  bbl. 1 @ 1%
Red V en et'n , less 2 ® 5
S h ak er, P re p a re d  1 40@1 60
V erm illion, Eng. 90@1 00
V erm illion, A m er. 15® 20
W h itin g , bbl. . . . . 1® 1%
W h itin g  ................. . .  2® 5

Insecticides
A rsen ic  ................... 6® 10
Blue V itro l, bbl. ® 1
Blue V itro l less 7® 10
B ordeaux  M ix P s t  8® 16
H ellebore , W h ite

pow dered  ___ 15® 20
In sec t P o w d e r . . 20® 35
L ead A rsen a te  . . 8® 16
Lim e & S u lp h u r

Solution , gal. 15® 25
P a r is  G reen  . . . 15% @ 20

Miscellaneous
A cetana lid  ........... 30(p> 35
A lum  ....................... 5
Alum , pow dered and

g ro u n d  ........... 5® 7
B ism uth , S u b n i

t r a te  ............. 2 10@2 25
B orax  x ta l o r

pow dered  . . .  6® 12
C a n th a rad ie s  po. 2 25@2 50
C alom el ............... 1 20® 1 30
C apsicum  .............  20® 25
C arm in e  ............... @3 50
C ass ia  B uds ___  @ 40
Cloves .................  SO® 35
C halk  P rep a re d  . .  6® 8%
C halk  P re c ip ita te d  7® 10
C hloroform  ......... 38® 48
C hloral H y d ra te  1 00@1 15
C ocaine ...............  4 20®4 50
Cocoa B u tte r  . . . .  50® 60
C orks, lis t, less 70%
C opperas, bb ls...............@
C opperas, less  . . .  2® &
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 05@1 10 
C ream  T a r t a r  . . .  30® 35
C u ttlebone  ........... 25® 3oi
D ex trine  ............... 7® 10
D over's  P o w d e r 2 00@2 25 
E m ery , all Nos. 6® 10
E m ery , pow dered  5® 5
E psom  S alts , bbls @ 1% 
E psom  S alts , less 2% ® a
E rg o t ...................  1 50® 1 la
E rg o t, pow dered  1 80®2 00
F lak e  W h ite  ......... 12® 15
F orm aldehyde  lb. 10® 16
G am bier ............... 6® 10
G elatine  .................  35® 45
G lassw are, full cases  80% 
G lassw are, less 70 «& 10% 
G lauber S a lts  bbl. ® 1
G lauber S a lts  less 2® 5
Glue, b row n . . . .  11® 15
Glue, b row n  g rd  10® 15
Glue, w h ite  ......... 15® 25
Glue, w h ite  g rd  15® 20
G lycerine  ........... 23%® 30
H ops .......................  5o@ 80
Indigo  ...................  85® 1 00
Iod ine ......................4 35®4 60
Iodoform  ................5 40® 5 60
L ead  A c e ta te  . . . .  12® 18
L ycopdium  ......... 55® 65
M ace .......................  80® 90
M ace, pow dered  90® 1 00
M entho l ............. 5 50@6 00
M ercu ry  ...................  75® 85
M orphine a ll b rd  4 80®5 05 
N u x  V om ica . . . .  @ 10
N u x  V om ica pow  ® 15 
P epper, b lack  pow  20®25 
P epper, w h ite  . .  30® 35 
P itch , B urg u n d y  10® 15
Q u assia  .................  10® 15
Q uinine, a ll b rd s  . .25036%  
R ochelle S a lts  . . .  23® 30
S acch a rin e  ......... 1 50® 1 75
S a lt P e te r  ........... 7%@ 12
S eid litz  M ix tu re  . .  20® 25 
Soap, g reen  . . . .  15® 20
Soap, m o tt c as tile  10® 15 
Soap, w h ite  c as tile

case  . . . .  ___  @6 25
Soap, w h ite  cas tile

less, p e r  b a r  @ 68
Soda A sh ............... 1%@ 5
Soda B ic a rb o n a te  1%@ 5
Soda, Sal ...............  1® 4
S p ir its  C am p h o r . .  @ 7 5
S u lp h u r roll . . . .  2% @ 6
S u lp h u r Subl.......... 294® 5
T a m a rin d s  ...........  10® 16
T a r t a r  E m e tic  . .  40® 60 
T u rp en tin e  V enice 40® 60 
V an illa  E x t. p u re  1 00@1 60 
W itc h  H aze l . . . .  < 601 00 
Zinc Sulphate . ..  , 70 10

Our holiday line of samples has now been on display about two months 
here in our store in Grand Rapids and yet contains a quantity of desirable 
merchandise for the belated buyer. We always hold ourselves somewhat in 
readiness after November 1st, to take care of those who could not be with 
us earlier in the season. This line together with our extensive stock of 
staple sundries, stationery and sporting goods will enable you to get from us 
during November an assortment tha t will be entirely satisfactory.

G rand  R apids. HAZELTINE & PERKINS DRUG CO.

Our Home—Corner Oakes and Commerce

I
 “AMERICAN BEAUTY” Display Case No. 412-one 
Jl Il of more than one hundred models of Show Case, 
Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds

of goods, and adopted by the most progressive stores of America. 

GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan
T h e  Largest Show  Case and Store Equipm ent Plant in the  W orld 

Show Rooms and Factories: N ew  Y ork, G rand Rapids. C hicago, Boston, Portland

Four Kinds of Coupon Books
are manufactured by us and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.

FOOTE & JENKS’ ;COLEMAN’S ( b r a n d ) 

Terpeneless Lemon and High Class Vanilla
Insist on getting Coleman's Extracts from your jobbing grocer, or mail order direct to

FOOTE & JENKS, Jackson, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED
Holland Herring
Peas
Rolled Oats

Index to Markets
By Columns

Col.
A

Ammonia ....................  *
Axle Grease ................  1

■
Baked Beans ............... J
Bath B rick ....................  *
B lu in g .............v ................  iBreakfast Food ...........  J
Brooms .........................  *
Brushes .........................  }
Butter Color ................. 1

C
Candles.............................   1Canned Goods ...............
Carbon O ils ..................  5
Catsup ...........................  \
Cheese.............................  r
Chewing Gum .............  |
Chicory .......................... 5
Chocolate ......................  f
Clothes Lines ............... *
Cocoa .............................  i
Cocoanut ......................  5
Coffee .............................  i
Confections ................... *
Cracked Wheat ...........  “
Crackers ...................... "• 5
Cream Tartar .............  •

D
Dried Fruits ................. 6

F
Farniaceous Goods . . . .  jj
Fishing Tackle .............  8
Flavoring Extracts . . .  <
Flour and F eed .............  ‘
Fruit Jars ....................  '

Q
G elatine ...........................  2
Grain Bags ..................  f

H
Herbs . .  ......................  I
Hides and P e lt s ...........  ■
Horse Radish .............  *

J
Jelly .............................  *Jelly Glasses ............... 8

M
Macaroni ....................  ®
Maplelne ......• • .............. *
Meats, Canned ...........  *
Mince Meat ................. 8
M olasses ...........................  8
Mustard ........................ 8

N
Nuts .............................  4

O
Olives ................................  8

Pickles ..............................  •
P ip es ......... .......................  8
Playing C ards.................. 8
Potash ..............................  8
Provisions......................... 8

R
R ic e .................................... ?
Rolled Oats .....................  *

S
Baled D ressing................ ®
Baleratus .........................  *
Sal Soda ........................... >

Seeds ...............................  J®Shoe Blacking ...............  J»
Snuff ................................ }®
Soda ...............................
S p ices...............................  “
Starch ...........................
Syrups ...........................

T
Table 8auces .................  J®ifaa ..........................   lV
Tobacco...............11. 1*. 1|

V
Vinegar ............................ 1*

W
Wlcking ..........................  J*
Woodenware ................... }»
Wrapping Paper .......... «

Y
Yeast C k ks......................  M

AMM ONIA
Doz.

12 oz. ovals 2 doz. box 75 
A X LE G R EA SE 

F ra z e r’s.
l ib . w ood boxes, 4 doz. 3 00 
l ib .  tin  boxes, 3 doz. 2 35 
3% lb. t in  boxes, 2 doz. 4 25 
101b. pails, p e r  doz. . .6  00 
15tb. pails , p e r  doz. . .7  20 
251b. pails, p e r doz. . .12 00 

BA KED  B EA N S
No. 1, p e r doz..........45@ 90
No. 2, p e r doz..........75@1 40
No. 3, p e r  doz. ...85*3)1 75 

BA TH  BRICK 
E n g lish  .........................  95

BLUING
Jen n in g s ’.

C ondensed P e a r l  B lu ing  
Sm all C P  B luing , doz. 45 
L a rg e  C P  B luing , doz. 75

B R E A K FA ST  FOODS
A petizo, B iscu its  ......... 3 00
B ea r Food, P e tt l jo h n s  1 95 
C rack ed  W h ea t, 24-2 2 50
C ream  of W h ea t, 36-2 4 50 
C ream  of R ye, 24-2 . .  3 00 
P o s ts  T o astie s , T.

No. 2 ............................ 2 80
P o s ts  T o as tie s , T.

No. 3 ...........................  2 80
F arin o se , 24-2 ............. 2 70
G rape  N u ts  ................. 2 70
G rape S u g a r F lak es  . .  2 50 
S u g a r C orn F la k e s  . .  2 50 
H a rd y  W h ea t Food . .  2 25 
P o s tm a ’s  D u tch  Cook 2 75
H olland R u sk  ............... 3 00
K ellogg 's  T o as ted  R ice

B iscu it .......................  3 30
K ellogg’s  T o as ted  R ice

F la k e s  .........................  2 80
K ellogg’s  T o as ted  W h ea t

B iscu it .......................  3 30
K elogg’s K ru m b les  . . . 3  30 
K rin k le  C orn F lak e  . .  1 75 
M ap l-W h ea t F lakes.

2 doz...............................  2 70
M ap l-W h ea t F lak es.

3 doz.............................. 2 80
M ap l-C om  F lak es  . . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra in  Food ...............  4 25
R a ls to n  W h e a t Food 4 58 
R alsto n  W h t Food 10c 1 4b 
Saxon W h e a t Food . .  2 6C 
S hred  W h ea t B iscu it 3 60
TYlscuit, 18 ...................1 80
P illsb u ry ’s  B es t C er’l 4 25 
P o s t  T a v e rn  Special . .2  80 
Q u ak er P uffed  R ice . .4  25 
Q u ak er Puffed  W h ea t 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er C om  F la k e s  ..1  75 
V ic to r C om  F la k e s  . . . 2  20 
W ash in g to n  C risps . . . 1  85
W h e a t H e a r ts  ................1 90
W h ea te n a  .....................  4 50
E v a p o r’d  S u g a r C orn 90

BROOM S
F a n c y  P a rlo r , 25 lb . .4 5C 
P a rlo r , 4 S tr in g . 25 lb . 4 25 
S ta n d a rd  P a r lo r  23 lb. 3 75
Com m on, 23 lb ............... 3 25
Special, 23 lb ....................3 00
W areh o u se , 33 lb ............ 4 75
C om m on W h i s k .............1 00
F a n c y  W h isk  ..................1 25

B R U SH E S
Scrub

Stolid B ack , 8 in ..................75
Solid B ack, 11 in ..................95
P o in ted  E n d s  ...................  85

S tove
N o. 3 .................................. 90
No. 2 .................................. 1 25
No. 1 .................................. 1 75

Shoe
No. 3 .................................  1 00
No. 7 ................................ 1.30
No. 4 .................................. 1 70
No. 3 .................................... 1 90

B U T T E R  COLOR 
D andelion , 25c s ize  . .2  00 

C A N D L ES
P araffine , 6s ...................  7%
Phraffine, 12s ............... 8
W ick in g  ........................... 20

C A N N E D  GOODS 
A pples

3 lb . S ta n d a rd s  . .  @ 9 0
G allon .................  2 75 @2 85

B lack b erries
2 lb ........................  1 5001  90
S ta n d a rd  ga llo n s  @5 00

B eans
B aked  ...................  85@1 30
Red K idney  . . . .  85@ 95
S tr in g  .....................  70@1 15
W ax  .......................  75@1 25

B lueberries
S ta n d a rd  .......................  1 80
G allon  ............................ 7 00

C lam s
L ittle  N eck, l ib .  . .  @1 00
L ittle  N eck, 2!b. . .  @1 50

C lam  Bouillon
B u rn h a m ’s % p t ............ 2 25
B u rn h a m ’s  p ts ...............3 75
B u rn h a m ’s  q ts ...............7 50

Corn
P a ir  .......................  65@ 70
Good .....................  90@1 00
F a n c y  .....................  @1 30

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r  doz..............................1 75
G ooseberries

No. 2, F a i r ......................1 50
No. 2, F a n c y  ............... 2 35

H om iny
S ta n d a rd  .........................  85

L obster
% lb ...................................... 1 85
& lb ....................................3 15

M ackerel
M u sta rd , l i b ...................... 1 80
M u sta rd , 21b.....................2 80
S'oused, l% lb .....................l  60
Soused, 2!b ......................2 75
T om ato , l i b .......................1 60
T om ato , 21b........................2 80

M ushroom s
H ote ls  .....................  @ 15
B u tto n s , % s ........ @ 14
B u tto n s , I s  .........  @ 25

O ysters
Cove, l i b ...........................®  95
Cove, T ib .........................@1 75

P lu m s
P lu m s .................  90@1 35

P e a rs  in Syrup 
No. 3 cans, p e r doz. . .1  50 

P eas
M a r r o w f a t ...........  90@1 00
E a rly  J u n e -----  1 10@1 25
E a r ly  J u n e  s if td  1 4501  65

P each es
P ie  .........................  1 00@1 25
No. 10 s ize  can  p ie  @3 25 

P ineapp le
G ra ted  .................  1 75@2 10
Sliced ...................  95 @2 60

P um p k in
F a ir  .............................. 80
Good .............................  90
F a n c y  .........................  1 00
G allon ...........................  2 20

R asp b errie s
S ta n d a rd  ...............  @

Salm on
W arre n s , 1 lb. T a ll . .2 30 
W arren s , 1 tb. F la t  . .2  40 
Red A la sk a  , . . . 1  40@1 45 
M ed R ed A la sk a  1 15 @1 30
P in k  A l a s k a ........... <g> 90

S ard in es
D o m estic  % s ...............3 50
D om estic  % M u sta rd  3 25 
D om estic, % M u sta rd  2 76
F ren ch . 14s  ...............  7@14
F ren c h  % s ....................13@23

S a u r  K ra u t
No. 3, c an s  ...................  90
No. 10, c an s  ................. 2 40

S h rim p s
D u n b ar, 1st doz. ...........1 30
D unbar, l% s  doz............2 36

S ucco tash
F a ir  .........................  90
Good ...............................  1 20
F a n c y  ................... 1 25@1 40

S traw b e rr ie s
S ta n d a rd  .................  95
F an cy  ...........................  2 25

T  om atoes
Good .........................  1 05
F a n c y  .....................  1 35
No. 10 .......................  3 26

CARBON O ILS 
B arre ls

P e rfec tio n  ................  @11
D. S. G asoline  . .  @18%
G as M achine  . .  @30%
D eodor’d  N a p ’a  . .  @18%
C ylinder ............. 29 @34%
E n g in e  .................  16 @22
B lack, w in te r  . .  8 @10

C A T SU P
S n ide r’s  p in ts  .............  2 35
S n id e r’s  % p i n t s ............1 «

C H E E S E
A c m e .......................  @17%
B lo o m in g d a le ___  @17%
C arson  C ity  . . . .  @18%
H o p k in s  ...............  @18
B rick  .......................  @17%
L eiden  ...................  @15
L im b u rg e r ........... @17%
P in eap p le  ........... 40 @60
E d am  ...................  @85
S ap  Sago .............  @18
Sw iss, d o m estic  @20

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  55
A dam s S ap p o ta  .............  55
B eem an’s P ep s in  ...........  55
B eech n u t .........................  60
C h ic lets  ...........................  1 25
C olgan V iolet C hips . .  60 
C olgan M in t 'C hips . . . .  60
D en ty n e  .........................  1 10
F la g  S pruce  ...................  55
J u icy  F r u i t  .....................  55
R ed R obin  .....................  55
S’en Sen ( J a rs  80 pkgs,

$2.20) ................................ 55
S p ea rm in t, W rig ley s  60 
S p ea rm in t, 5 box ja r s  3 00 
S p ea rm in t, 3 box ja r s  1 80
T ru n k  S p ruce  .................  55
Y u ca tan  .............................  55
Zeno .................................... 55

CHICORY
B ulk  .................................. 5
R ed ........   7
E ag le  .............................  5
F ra n c k ’s  .........................  7
S ch eu er’s .....................  6
Red S ta n d a rd s  ........... 1 60
W h ite  .................   1 60

CH O CO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w eet ......... 22
P rem iu m  ...........................  32
C a raca s  ............................ 28

W a lte r  M. L ow ney  Co.
P rem iu m , % s ...............  29
P rem iu m , % s .................  29

C L O T H E S  L IN E
P e r  doz.

No. 40 T w is ted  C otton  95 
No. 50 T w is ted  C o tton  1 30 
No. 60 T w is ted  C otton  1 70 
No. 80 T w is ted  C otton  2 00 
No. 50 B ra id ed  C otton  1 00 
No. 60 B ra id ed  C otton  1 25 
No. 60 B ra ided  C otton  1 85 
No. 80 B ra id ed  C otton  2 25
Nt>. 50 S ash  Cord .1 75
No. 60 S ash  C ord .2 00
No. 60 J u te  ...................  90
No. 72 J u te  ....................... 1 00
No. 60 S isal ...................  85

G alvanized  W ire  
No. 20, each  100ft. long 1 9o 
No. 19, each  100ft. long 2 10 
No. 20, e ach  100ft. long  1 90 
No. 19, each  100ft. long  2 10 

COCOA
B ak e r’s  ............................... 37
C leveland .........................  41
Colonial, % s ................ 35
Colonial, %s ................  33
E p p s  .................................... 42
H ersh,ey’s, % s ...............  30
H e rsh e y ’s, % s ...............  28
H u y le r ................................ 36
Low ney, % s ................  33
L ow ney, % s ................  33
L ow ney, % s ................  33
L ow ney, 5 lb. c an s  . . . .  33
V an  H o u ten , % s ........  12
V an  H o u ten ,, % s ......... 18
V an  H o u ten , % s ........  36
V an  H o u ten , I s  ..........  65
W a n - E ta . .....................  36
W ebb .................................. 33
W ilber, % s .....................  33
W ilber, %s .....................  22

COCOANUT 
D u n h a m ’s  p e r lb.

%s, 51b. case  ...........  30
%s, 51b. case  .............  29
%s, 151b. case  ...........  29
%s, 151b. case  ...........  28
Is , lo tb . case  .............  27
% s & % s 151b. case  28
Scalloped G em s ...........10
% s & % s p a ils  ........... 16
B ulk , p a ils  .....................  14%
B ulk , D arrels ..............  13%
B ak e r’s  B raz il S h redded  
10 6c pkgs., p e r  c ase  2 60
26 10c pkgs., p e r  case  2 60
16 10c a n d  33 5c pkgs.,

p e r  case  .....................  2 60
C O F F E E S  RO ASTED  

Rio
C om m on .........................  19
F a ir  .................................. 19%
C hoice .............................. 20
F a n c y  .............................  21
P e a b e r ry  .....................  23

S an to s
C om m on .........................  20
F a ir  .................................. 20%
Choice ...........................  21
F a n c y  .............................. 23
P e a b e rry  .......................  23

M aracaibo
F a ir  .................................. 24
C hoice .............................  25

M exican
C hoice ...........................  25
F an cy  .............................  26

G u a tem ala
F a i r  .................................  25
F a n c y  ...............................  28

J a v a
P r iv a te  G row th  ....2 6 @ 3 0
M andling  ......................81035
A ukola  ............................80@32

Mocha
S h o r t B ean  ................25@27
L ong  B ean  ...................24 @25
H . L. O. G.................... 26028

B ogota
F a i r  .................................. 24
F a n c y  .............................  26
E x ch an g e  M ark e t, S teady  
S po t M arket, S tro n g  

P ack ag e
N ew  Y ork B as is

A rb u ck le  ...................  21 00
Lion ...............................  23 50

M cL aughlin ’s  XXXX 
M cL augh lin ’s X X X X  sold 

to  re ta ile rs  bnly. M all a ll 
o rd e rs  d ire c t to  W . F . 
M cL augh lan  & Co., C h icago  

E x tra c ts
H olland , % g ro  boxes 95
Felix , % g ro ss  ............... 1 15
H u m m el’s  foil, % gro. 85 
H u m m el’s  tin , % gro . 1 43 

C O N F E C T IO N E R Y  
S tick  C andy  P a lls

H oreh o u n d  .......................... 8
S ta n d a rd  .............................. 8
S tan d a rd , sm all . .  ............8%
T w is t, sm all ...................  9

C ases
Ju m b o  .................................... 8
Jum bo , sm all ...............  8%
B ig  S t i c k .............................. 8%
B oston  C ream  ................13

Mixed C andy
B ro k en  ................................ 8
C am eo ................................ 12
C u t L o a f ................................ 9
F a n c y  ..........   10%
F re n c h  C ream  ..............9
G rocers .........   6%
K in d e rg a rte n  ....................11
L ead e r .........  8%
M aje s tic  .............................. 9
M onarch  ........   8%
N ovelty  .............................. 10
P a r is  C r e a m s ....................10
P rem io  C ream s ..............14
R oyal .................................. 7%
S pecial .............................. 8%
V alley  C ream s ................12
X  L  O .............................. 7

S pec ia lties
P a lls

A uto  K isses  (b a s k e ts )  13 
B onnie  B u t te r  B ite s  ..1 6  
B u tte r  C ream  C orn  ..1 6  
C andy  C rack e rs  (b s k t)  15
C aram el D ice ..................13
C o co an u t K ra u t  ............14
C ocoanut W a f f l e s .........14
Coco M acaroons ............16
Coffy T o f f y ........................14
C ream . M arsh m allo w s It» 
D a in ty  M in ts  7 lb . t in  15
E m p ire  F u d g e  ................14
F udge , P in e a p p le ...........13
F udge , W a l n u t ............... 13
F udge , F ilb e r t .............13
F udge , Choco. P e a n u t  12 
F udge , H oney  M oon ..18  
F udge , T o a s ted  C ocoa-

n u t .............................. 13
Fudge, C h e r r y ..................14
F udge , C o c o a n u t ...........13
H oneycom b C an d y  . . . .1 5
K o k a y s ................................ 14
Iced  M a r o o n s ....................14
Iced  G em s .....................  lb
Iced  O ran g e  Je ll ie s  . . .1 3
Ita lia n  B on B o n s ...........13
M anchus ............................ 15
M olasses K isses, 10

lb . box  ........................13
N u t B u tte r  P u f f s ...........IS
S a lted  P e a n u ts  ..............15

C hocolates
P a lls

A sso rted  Choc....................15
A m azon C aram els  . . . .1 5
C ham pion .......................  12
Choc. C hips, E a re k a  . .  18
C lim ax ................................ 18
E clipse , A sso rted  ..........15
E u re k a  C hoco lates . . .1 6
F a v o rite  ............................ 16
Idea l C hoco lates ............13
K londike C hoco lates ..1 8
N abobs ..............................18
N ibble  SU cks ..................25
N u t W a f e r s ...................  18
O coro Choc. C aram els  17
P e a n u t C l u s t e r s ...........22
P y ram id s  ..........................14
Q u in te tte  ............................ 16
R eg in a  ............................ 11
S ta r  C hoco lates ..............13
S u p erio r Choc, ( lig h t)  18 

Pop C orn Goods 
W ith o u t p rizes.

C rack e r J a c k  ...........  3 25
G iggles, 5c pkg. cs. 3 50
O h M y 100s ...............  3 60

Cough D rops
boxes

P u tn a m  M en th a l . . .  1 00
S m ith  B ros...................1 25

N U TS— W hole
lbs.

A lm onds, T a rra g o n a  20
A lm onds, D r a k e ...........18
A lm onds, C alifo rn ia

so ft shell ...........
B raz ils  ...................  @16
F ilb e r ts  ...............  @16
Cal. N o. 1 ...........
W a ln u ts  so ft shell @19 

W a ln u ts , Chilli . .  @16
T ab le  n u ts , fa n cy  14@16 
P ecan s , m edium  . .  @13
P ecan s , ex. la rg e  @15 
H ick o ry  N u ts , p e r  bu.

O hio ............................
C ocoanuta  ...................
C h es tn u ts , N ew  Y ork  

S ta te , p e r  b u . ...........

Shelled
N o. 1 S p an ish  Shelled  

P e a n u ts , N ew  ,.9% @ 10 
P e c an  H a lv es  . . .  @55
W lalnut H a lv e s  . .36038  
F ilb e r t M ea ts  . . .  0 3 0
A lican te  A lm onds @50
J o rd a n  A lm onds . @60 

P e a n u ts
F an cy  H  P  S uns R aw  @6%

R o as ted  .............  @7%
H . P . Ju m b o , R aw  @7%

R o as ted  .................  @8%
C RA C K ED  W H E A T

24 21b. p k g s ............... 7.2  60’*
C R A C K ER S

N a tio n a l B iscu it C om pany 
B ran d s  
B u tte r

Boxes
E xcels io r B u t t e r s .........  g
N BC S q u are  B u tte r s  . .  6%
S eym our R ound  ...........  6%

Soda
NBC Sodas ...................
P rem iu m  Sodas ...........  7^
S elec t Sodas
S a ra to g a  F l a k e s ...........U
S a ltin e s  ............................ y

O y ster
N BC P icn ic  O y ste rs  . .  6%
Gem  O y sters  ...................  g ^
Shell ..................................  8

S w eet Goods
C ans a n d  boxes

A n im als .......................... y
A tla n tic s  A lso A sstd . . 12 
A vena  F r u i t  C akes  . . .  12 
B onnie  D oon C o o k ies.. 10
B onnie  L ass ie s  ............. 1#
B rittle  F in g e rs  ...........  lg
C am eo B iscu it Choc.

(c an s) .......................... 35
C am eo B iscu it A sstd .

(c an s) .............................  36
C artw h ee ls  A ss td ........... 8%
C ecelia  B iscu it ...........  lg
C hocolate  B a r  (c an s) IS
C hocolate  D r o p s ...........17
C hocolate  D rop  C en

te r s  .............................. lg
Choc. H oney  F in g e rs .  16 
Choc. R o se tte s  (c a n s)  86
C rackne ls  .........................  18
C ocoanut T a ffy  B u r . .  18
C ocoanut D r o p s ...........  12
C ocoanut M acaroons . .  18 
O ocnut H o n ey  F in g e rs  18 
C ocnt H o n ey  J u m b le s  12 
Coffee C ak es  Iced  . . .  13 
E v e n tid e  f in g e r s  . . . .  16
F am ily  C ookies .............  8%
F ig  C akes  A sstd . . . . .  12
F ro s te d  C ream s ...........  8%
F ro s te d  G inger C ookies 8% 
F r u i t  L u n ch  Iced  . . . .  16 
G in g er G em s P la in  . . . .  8% 
G inger G em s Iced  . . . .  9% 
G rah am  C ra ck e rs  . . . .  8 
G inger S n ap s  F a m ily  . .  8% 
G inger S n ap s  N B C

R ound  ...........................  g
H ousehold  C ookies . . . . 8  
H ousehold  Cks. Iced  . .  9
H ippodrom e B a r ......... 12
H oney  J u m b le s  ...........  13
Im p e ria ls  .......................... 8%
Ju b ilee  M ixed .............  16
L ady  F in g e rs  Sponge ..3 6  
L eap  Y ear J u m b le s  . .  18 
L em on B iscu it S q u a re  8%
L em on W afers  ...........  17
L em ona ......... .................  8%
M ace C akes  ................. .. 8
M ary  A n n  .....................  8%
M arshm allow  Cfe. Ck. 18 
M arshm allow  W a ln u ts  18
M edora ............... ................8
M ottled  S q u a re s  . . . .  16 
NBC H oney  C akes  . . .  12 
O a tm eal C ra ck e rs  . . . .  8
O range  G em s ...............  8%
P e n n y  A s s o r t e d .............  8%
P e a n u t G em s .................  9
P in eap p le  C ak es  ......... I I
R a is in  G em s .................  11
R everes  A ss td ....................15
Spiced  G inger C ak es  . .  2 
Spiced G inger C ak es

Iced  ........................    I t
S u g a r F in g e rs  .............  18
S u g a r C r i m p ............. .. 8%
S u ltan a  F r u i t  B isc u it 18
T riu m p h  C a k e s ............. 18
V an illa  W a fe rs  ...........  17
W av e rley  .......................  16

In -e r-S ea l T ra d e  M ark 
Goods

p e r  dos.
B aro n e t B i s c u i t ...........$1 66
B rem n e rs  B t r  W afs. 1 60
C am eo B iscu it ...........  1 50
C heese S andw ich  . . . .  1 
C hoco late  W a fe rs  . . .  1 
E x ce ls io r B u tte r s  . . . .  1
F ig  N ew ton  ...................  1
F iv e  O’c lo c k  T e a  Boot. 1 
G in g er Snap*  NBC .. 1 SS

SS
SS
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6 7 8 9 10 11
G rah am  C ra ck e rs  R ed

L abe l 10c s i z e ...........1 00
L em on  S n ap s  ...............  50
O y ste re tte s  ...................  50
P rem iu m  Sodas ........... 1 00
R oyal T o a s t .................  1 00
S a ra to g a  F la k e s  ......... 1 50
Social T e a  B iscu it . .  1 00 
&. S. B u tte r  C ra ck e rs  1 50
U needa  B iscu it ........... 50
U n eed a  G inger W a fe r  1 00
V an illa  W afe rs  ........... 1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S naps  . .  50
Z w ieback  .......................  1 00

O th e r P a c k ag e  Goods 
B a rn u m ’s  A n im als  . .  50
C hocolate  T okens -----2 50
B u tte r  C rack e rs  N BC 

F am ily  P a ck ag e  • •. 2 50 
Soda C rack e rs  NBC 

F am ily  P a c k ag e  . . .  2 50
F ru it  C ake  ...................  3 00

In Special T in  P ack ag es  
p e r  doz.

F e s tln o  ...........................  2 50
N abisco  25c ................... 2 50
N abisco , 10c .................1 00

In  bulk , p e r  tin
N ab isco  ...........................  1 75
F e s tln o  ...........................  1 50
B en t’s W a te r  C rack e rs  1 40

CREAM  TA R TA R
B arre ls  o r d ru m s ......... 33
B oxes ...................*............  34
S q u are  C ans ...................  36
F a n c y  C addies ...............  41

D R IED  FR U IT S  
A pples

E v ap o r’ed, Choice bu lk  
E v ap o r’ed, F a n c y  pkg. 

A prico ts
C a lifo rn ia  ...............  13 @15

C itron
C orsican  .....................  10

C u rra n ts
Im ported  l ib .  p k g ...........8%
Im p o rted , bu lk  .........

P each es
M uirs—Choice, 251b. . .  7% 
M uirs—F an cy , 2510. . .  8% 
Fancy, Pee led , 251b. ..15  

Peel
L em on, A m erican  ----- 12%
O range, A m erican  ----- 12%

R aisin s
C luster, 20 c a r to n s  . . . 2  25 
Loose M usca tels, 4 Cr. 7% 
Loose M u sca te ls , 3 Cr. 7% 
L . M. Seeded, 1 lb. 8%@9 

C alifo rn ia  P ru n es  
90-100 251b. boxes . .@ 6 %  
SO- 90 251b. boxes . .@ 6 %  
70- 80 251b. boxes ..@  8 
60- 70 251b. boxes . .@ 9 %  
60- 60 251b. boxes ..@ 10%  
40- 50 251b. boxes ..@ 11%

f a r i n a c e o u s  g o o d s
B eans

C alifo rn ia  L im a  ......... 6%
M ichigan L i m a ...............  6
M ed. H an d  P ick ed  . .2  25
B row n H olland  ........... 1 65

F a rin a
25 1 lb p ack ag es  ......... 1 50
B ulk , p e r  100 lb s ........... 4 00

O rig inal H olland R usk  
P a c k ed  12 ro lls to  c o n ta in e r  
3 c o n ta in e rs  (40) rolls 3 20 

H om iny
P ea rl, 100 lb. sack  . .  2 00 
M accaronl and  V erm icelli 

D om estic, 10 lb. box . .  60
Im p o rted , 25 lb. box . .  2 50 

P ea rl B arley
C h es te r  ...........................  3 00
E m p ire  ............................

P ea s
G reen, W isconsin , bu. 1 75 
G reen, Scotch, bu. . .1  75
Split, lb ................................ 6

Sago
E a s t  In d ia  .......................  4%
G erm an , sac k s  ........... 4%
G erm an , b ro k en  pkg. 

T ap ioca
F lak e , 100 lb . sack s  . .  4% 
P e a rl, 100 lb. sac k s  . .  4%
P e a rl, 36 p k g s ...............  2 25
M inute , 36 p k g s .............2 75

f i s h i n g  t a c k l e
% to  1 In ............................ 6
1% to  2 in .........................  7
1% to  2 in .........................  9
1% to  2 in .......................  11
2 In ......................................  15
3 In......................................  20

C otton  L ines
No. 4 ,  10 fe e t ...............  5
No. 2, 15 fe e t ............... 7
No. 3, 15 fe e t .................  9
No. 4, 15 fe e t ...............  10
No. 5, 15 fe e t ...............  H
No. 6, 15 fe e t ...............  12
No. 7, 15 fe e t  ...............  15
No. 8, 15 fe e t ...............  18
No. 9, 15 fe e t ...........  20

L inen  L ines
Sm all ................................ 20
M edium  .......................... 26
L a rg e  .............................  34

Poles
B am boo, 14 ft. ,  p e r  doz. 55 
B am boo, 16 ft., p e r  doz. 60 
B am boo, 18 f t. ,  p e r  doz. 80

F L A V O R IN G  E X T R A C T S  
Jennings D C Brand 

T erp en e less  E x tr a c t  Lem on 
No. 1 F  box, p e r  doz. 75 
No. 2 F  box, p e r doz. 90 
No. 4 F  box, p e r  doz. 1 75 
No. 3 T ap er, p e r  doz. 1 75 
2 oz. F la t,  F  M p e r  dz. 1 5o 

Jennings D C Brand 
E x tra c t  M exican  V anilla  

No. 1 F  Box, p e r  doz. 90 
No. 2 F  Box, p e r  doz. 1 25 
No. 4 F  Box, p e r  doz. 2 25 
No. 3 T a p e r, p e r  doz. 2 00 
2 oz. F la t  F  M  p e r  dz. 2 00

f l o u r  a n d  f e e d
G ran d  R ap id s  G ra in  &  

M illing  Co.
W in te r  W h ea t

P u r ity  P a te n t  ............. 5 10
Seal of M inneso ta  . .  4 80
S u n b u rs t .......................  4 80
W izard  F lo u r  ...............  4 70
W izard  G rah am  ........... 4 80
W izard  G ran . M eal 4 40 
W iza rd  B u ck w h ’t  cw t 3 50 
R ye ...................................  4 40

V alley  C ity  M illing Co
L ily  W h ite  ...................  5 10
L ig h t L o af ...................  4 60
G ra h a m  .......................  2 00
G ran en a  H e a lth  ........... 2 10
G ran . M eal ....................2 00
B olted  M ed....................  1 90

V oigt M illing Co.
G rah am  .........................  4 30
V oig t’s C rescen t ........... 5 10
V oig t’s F lo u ro ig t ......... 5 10
V o ig t's  H yg ien ic  . . . . 4  30
V oig t’s R oyal ..................5 50
C olum bian  .....................  4 80
C alla  L ily  ...................  4 60
W atso n -H ig g in s  M illing Co. 
P e rfec tio n  B u ck w h ea t

F lo u r ...........................  6 00
P e rfec tio n  F lo u r . . . .  5 00
T ip  T op F lo u r ........... 4 60
Golden S hea f F lo u r  . .  4 10 
M arsh a ll’s  B es t F lo u r  4 65 

W orden  G rocer Co.
W iz a rd  F lo u r  ...............  4 70
Q uaker, p a p e r  ............. 4 90
Q uaker, c lo th  ...............  5 00
Q u ak er B u ck w h ea t bbl. 5 50

Kansas Hard W heat 
W orden  G rocer Co. 

A m erican  E ag le , % s . .5  10 
A m erican  E ag le ,, % s . .5  00 
A m erican  E ag le , % s . .4  90 

Spring W heat 
Roy B ak e r

Golden H orn , fam ily  .4 75 
G olden H orn , b a k e rs  4 85
W isconsin  R ye ............. 3 95

Ju d so n  G rocer Co.
C ereso ta , % s ................5 30
C ereso ta , As ............... 5 40
C ereso ta , % s ............... 5 50

W orden  G rocer Co. 
W ingold , % s c lo th  . . . . 5  45 
W ingold , % s c lo th  . . . . 5  35 
W ingold , % s c lo th  . . . 5  25 
W ingold  % s p a p er . .5 30 
W ingold % s p a p e r  . .5  25 
B a k e rs ’ P a te n t  ........... 5 10

W y k es  & Co. 
s le e p y  E y e , % s c lo th  5 40 
S leepy E ye. % s c lo th  5 30 
S leepy E ye , % s c lo th  5 20 
S leepy E y e , % s p a p e r  5 20 
Sleepy E ye , % s p a p e r  5 20

Meal
B olted  ............................... 4 20
G olden G ra n u la te d  . .  4 40

W h ea t
N ew  R ed  .....................  90
N ew  W h ite  ...................  90

Oats
M ichigan  c a r lo ts  .........  45
L ess  th a n  c a r lo ts  . . . .  47

Corn
C arlo ts  .............................. 78
L ess  th a n  c a r lo ts  . . . .  80

H ay
C arlo ts  .............................  18 00
L ess  th a n  c a r lo ts  . . .  19 00 

Feed
S tre e t C ar F eed  ...........  33
No. 1 C orn & O a t F eed  33
C racked  c o r n ...................  32
C oarse  co rn  m eal .........  32

F R U IT  JARS
M ason, p ts ., p e r gro . 4 55 
M ason, q ts ., p e r  gro . 4 95 
M ason, % gal. p e r  g ro . 7 30 
M ason, c an  tops, g ro .. 1 65 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .  1 45 
Cox’s, 1 doz. sm all . . .  90
K n o x ’s  Spark ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00 
K n o x ’s  A cidu’d  doz. 1 25 
N e lson ’s  ...........................  1 50
O xford  ................. ............. 75
P ly m o u th  Rock, PhOS. 1 25
P ly m o u th  Rock. P la in  90

G R A IN  BAGS
B road  G auge . . . ............. 18
A m oskeag  ........... ............. 19

H erbs
Sage .................... ............  15
H ops ..................... ............  15
Laure l Leaves . . ............  15
Senna Leaves . . ............. 25

H ID E S  A N D  P E L T S  
H ides

G reen, No. 1 ............... 12
G reen, N o. 2 ...............  11
Cured, No. 1 ..............  13%
C ured, No. 2 ............... 12%
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen . No. 2 13% 
C alfsk in , cured , No. 116 
C alfsk in , cured , N o. 214%

Pelts
Old W ool ...............  60@1 25
L am b s  .................  5 0 0 1  00
S h ea rlin g s  ......... 60 @1 00

Tallow
No. 1 .......................  @ 5
No. 2 .....................  @ 4

Wool
U nw ashed , m ed. . .  @18
U nw ashed , fine . . .  @13

H O R SE R A D IS H  
P e r  doz.................................  90

Lard
P u re  in  tie rc e s  12 @12% 
C om pound L a rd  9 @ 9%
80 lb . t u b s ___ ad v an ce  %
60 lb tu b s  . . . .a d v a n c e  % 
50 Tb. t in s  . . . .a d v a n c e  % 
20 lb. pa ils  . . . .a d v a n c e  % 
10 lb. p a ils  . . . .a d v a n c e  %
5 lb. p a i l s __ad v an ce  1

8 lb  p a i l s ___ ad v an ce  1
Sm oked Meats 

H am s, 12 lb. av . 19%@20 
H am s, 12 lb. av . 19 @19% 
H am s, 16 lb . av. 16@ 17 
H am s, 18 tb . av . 16 @16% 
H am , d ried  beef

se ts  .................  29 @30
C alifo rn ia  H a m s  12 @12% 
P icn ic  Boiled

H a m s .................19% @20
Boiled H a m s  . .  25%@26 
M inced H am  . .1 4  @14%
B acon ...............  17 @25

Jelly
51b. pa ils , p e r  doz. . .  2 40 

151b. pa ils , p e r  p a il . .  55
301b. pa ils , p e r  p a il . . . 1  00 

J E L L Y  GLASSES  
% pt. in  bbls., p e r  doz. 15 
% p t. in  bbls., p e r  doz. 16 
8 oz. capped  in bbls.

p e r doz.............................  18
M A C A R O N I.

Uncle Sam Macaroni Co. 
M acaron i, 24 10c pkgs. 1 70 
S p a g h e tti, 24 10c pkgs. 1 70 
V erm icelli, 24 10c pk g s  1 70 
C urve  C uts, 24 10c

p k g s ............................. 1 7o
A lphabets , 24 10c pkgs. 1 70 
K u rl C uts, 20 lb . p a ils  1 35 
K u rl C uts, 25 lb. p a ils  1 37 
K u rl C u ts. 50 lb . p a ils  2 40 
E g g  N oodles, 24 10c

p k g s .............................  1 80
B u lk  M acaron i, 10 lb.

B u lk  S p ag h e tti, 10 li>.
boxes .......................  75

H o te l H ook, fibre bxs. 1 00 
M A P L E IN E

2 oz. bo ttle s , p e r  doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 

M IN C E  M E A T
P e r  case  .........................  2 85

M OLASSES  
New Orleans

F a n c y  Open K e ttle  . . . .  42
Choice ................................ 35
Good .................................... 22
F a ir  ...................................... 20

H a lf b a rre ls  2c e x tra  
R ed H en , No. 2% . . . .  1 75
Red H en , No. 5 ......... 1 75
R ed H en , No. 10 . . . .  1 65

S ausages
B ologna ............. 11%@12
L iv er ................. 9% @10
F ra n k fo r t  . . . . . .  12%@13
P o r k .......................13 @14
V eal .................................  11
T ongue  .............................  11
H ead ch eese  ...................  10

B eef
B oneless ......... 20 00@20 50
R um p, new  ..2 4  00@24 50 

P ig ’s  F e e t
% b b ls ................................ 1 05
% bbls., 40 lb s ............... 2 10
% bb ls ................................ 4 25
1 b b l..................................  8 50

T ripe
K its , 15 lb s .......................  90
% bbls., 40 lb s ..................1 60
% bbls. 80 lb s ...................3 00

C asings
H ogs, p e r  % .................  35
Beef, rounds, s e t . .  18@20 
Beef, m iddles, s e t  . .  80085 
Sheep, p e r bund le  . .  85

U ncolored B u tte rin e  
Solid D a iry  . . . .  12 @16 
C o u n try  Rolls ...12% @ 18

Canned Meats
C orned beef, 2 lb. . . . .4 65
C orned beef, 1 tb. . . . .2 40
R o as t beef, 2 tb. . . . .4 65
R o as t beef, 1 tb ..........
P o tted  M eat, H am

..2 40

F lav o r, % s .........
P o tted  M eat, H am

55
F lav o r, % s .........

D eviled M eat, H am
95

F lav o r, %s .........
D eviled M eat, H am

55
F lav o r, % s ...........

P o tted  T ongue, % s .
95
55

P o tte d  T ongue, % s . 95
M U S TA R D

% lb. 6 lb. box ___  16
O L IV E S

Bulk, 1 gal. kegs 1 00@1 10 
Bulk, 2 gal. kegs  95@ l lo  
Bulk, 5 gal. kegs 90@1 10
Stuffed, 5 oz....................... 90
Stuffed, 8 oz................. 1 25
Stuffed, 14 oz....................2 25
P it te d  (no t stu ffed)

14 oz............................ 2 25
M anzan illa , 8 oz..............  90
L unch , 10 oz.................  1 35
L unch , 16 oz.................  2 25
Q ueen, M am m oth , 19

oz............................................4 25
Q ueen, M am m oth , 28

oz..................................  5 75
Olive Chow, 2 doz. cs.

p e r doz.................................2 25
P IC K L E S

M edium
B arre ls , 1,200 co u n t . .  7 75 
H a lf bbls., 600 co u n t 4 38
5 gallon  kegs ...............  1 90

Sm all
B arre ls  .........................  9 50
H a lf b a rre ls  ............. 5 25
5 gallon  kegs  ........... 2 25

G herk ins
B a rre ls  ...........................  14 50
H a lf  b a rre ls  ................... 7 75
5 gallon  kegs .................

S w eet Sm all
B a r re ls  .......................  16 50
H a lf b a rre ls  ...............  8 75
5 gallon  kegs  ...........  3 50

P IP E S
Clay, No. 216, p e r box  1 75 
C lay, T . D. fu ll co u n t 60 
Cob ...................................... 90

P L A Y IN G  CARDS
No. 90, S te a m b o a t . .  75 
N o. 15, R ival a sso rte d  1 25 
No. 20, R over, e n am ’d. 1 50
No. 572, Special ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B ic y c le ........... 2 00
No. 632 T o u rn ’t  w h is t 2 25

P O TA S H
B a b b itt’s, 2 doz........... 1 75

P R O V IS IO N S  
Barreled Pork

C lear B a c k ___ 21 00@21 50
Short C u t C lear 19 00@19 50
B ean  ............... 19 00019 50
B risk e t, C lear 26 00@27 00
P ig  .................................... 23 00
C lear F am ily  ............... 26 00

D ry Salt Meats 
& P  Bellies ........ 14%@15

RICE
F a n c y  ...................  6%@7
J a p a n  S ty le  ........... 5 @5%
B roken  ...................  3%@4%

R O LL E D  OATS  
Rolled A vena, bbls. . .5  25 
S tee l C ut, 100 lb. sk s  2 60
M onarch , b b ls ................ 5 00
M onarch , 90 tb. sks. . .2  40 
Q uaker, 18 R eg u la r . . . 1  45 
Q uaker, 20 F am ily  . .  4 00 

S A LA D  D RESSING
Colum bia, % p t .................2 25
Colum bia, 1 p in t . . . .  4 00 
D u rk ee ’s, la rg e  1 doz. 4 50 
D u rk ee ’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r 's  sm all, 2 doz. 1 35 

S A LE R A T U S  
P ack ed  60 lbs. in box

A rm  an d  H a m m e r . .  3 00 
W y an d o tte , 100 % s . .  3 00 

SA L SODA
G ran u la ted , bb ls............... 80
G ran u la ted , 100 lbs. cs. 90 
G ran u la ted , 36 pkgs. . .  1 25 

S A L T
Com m on G rades

100 3 lb. sac k s  ............. 2 60
70 4 lb. sack s  ............. 2 40
60 5 lb. sack s  ............. 2 40
28 10 lb. sack s  .............  2 25
56 lb. sac k s  ...............  40
28 lb. sack s  ...............  20

W arsaw
56 lb. d a iry  in d rill bags  40 
28 lb. d a iry  in  d rill bags  20 

Solar Rock
56 tb. sack s  ...................  26

Common
G ranu la ted , F in e  ......... 1 05
M edium , F in e  ............... 1 10

S A L T  F IS H  
Cod

L arge , w hole . .  @ 9
Sm all, w hole . .  @ 8%
S tr ip s  o r b ric k s  . 9 @13
Pollock  ...............  @ 5%

H alibut
S tr ip s  .............................  18
C hunks ...........................  19

Holland Herring  
Y. M. w h. hoop bbls. 10 50 
Y. M. w h. hoov % bbls. 6 00 
Y. M. w h. hoop kegs 65 
Y. M. wh. hoop M ilchers

Kegs ...........................
S ta n d a rd , b b ls ............. . 9 25
S tan d a rd , % bbls. . . 4 88
S ta n d a rd , kegs  . . . . . .  56

Trou t
No. 1, 100 lbs.............. . .  7 50
No. 1, 40 lb s ............. . 2 25
No. 1, 10 lbs.............. 90
No. 1, 2 lbs.................... 75

Mackerel
M ess, 100 lbs....................17 00
M ess, 40 lbs...................  7 20
M ess, 10 lb s ................... 1 90
M ess, 8 lb s ................... 1 60
No. 1, 100 lbs.................. 16.00
No. 1, 40 lb s .........................6 80
No. 1, 10 lbs................... 1 80

W hitefish
100 lb s ..................................  9 75

50 lb s ................................. 5 25
10 lbs................................. 1 12
8 lb s ..............................  92

100 lbs................................. 4 65
40 lbs................................. 2 10
10 lb s ..............................  75

8 lb s ............................... 65
SE E D S

A nise ...............................  14
C anary , S m y rn a  ......... 7%
C araw ay  .........................  10
C ardom om , M alab a r 1 20
C elery  .............................  50
H em p, R u ss ian  ...........  5
M ixed B ird  ...................  5
M u sta rd , w h ite  ...........  8
P oppy  ............................... 9
R ape  .................................... 5%

SH O E BLACKING 
H an d y  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby’s  R oyal Po lish  85 
M iller’s C row n Po lish  85

S N U F F
Scotch, in b lad d ers  . . . .  37
M accaboy, in j a r s ........... 35
F ren c h  R apple  in ja r s  . .  43

SODA
B oxes ...................................  5%
K egs, E n g lish  ................. 4%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  . .  9@10 
Allspice, lg  G arden  @11 
Cloves, Z an z ib a r . .  @22
C assia, C an ton  ___ 14@15
C assia, 5c pkg. dz. @25 
G inger, A frican  . . .  @ 9%
lin g e r , C ochin ___  @14%

M ace, P e n a n g ......... @70
M ixed, No. 1 ........... @17
M ixed, No. 2 ........... @16
M ixed, 5c pkgs. dz. @45
N u tm eg s, 70180 ___  @30
N u tm eg s, 105-110 . .  @25
P ep p er, B l a c k ......... @15
P epper, W h i t e ......... @25
P epper, C ayenne  . .  @22
P a k rik a , H u n g a ria n

Pure Ground In Bulk
Allspice, J a m a ic a  . . @14
Cloves, Z an z ib a r . .  
C assia, C an ton  ___

@29
@20

G inger, A frican  . . . @17
M ace, P e n a n g  ........ @75
N u tm e g s ................... @35
P epper, B lack  ......... @19
P epper, W h i t e ......... @27
P epper, C ayenne  . . @24
P a p rik a , H u n g a rian @45

STA R C H
Corn

K ingsford , 40 lbs. . . -. 7%
M uzzy, 20 lib . pkgs. ..5%

K ingsford
S ilver Gloss, 40 lib . . .  7%
M uzzy, 40 lib . pkgs. . .  5

Gloss
S ilver Gloss, 16 31bs. . .  6%
S ilver Gloss, 12 61bs. . .  8%

Muzzy
48 lib . p ack ag es  . . . . . .  5
16 31b. p ack ag es  . . . . . .  4%
12 61b. p ack ag es  . . . . . .  6
501b. boxes ................... . .  3%

SYR UPS
Corn

B arre ls  ......................... 3 2
H alf b a rre ls  ............. • 3 d
B lue K aro , No. 2 . . . .  1 90
Blue K aro , No. 2% . .  2 30
Blue K aro , No. 5 . . .  2 25
Blue K aro , No. 10 . . , . .  2 15
Red K aro , No. 1%  . . . .  3 60
Red K aro , No. 2 . . . .  2  15
Red K aro . No. 2% . .  2  55
Red K aro , No. 5 . . . .  2 5 0
R ed K aro , No. 1 0  . . . .  2  40

Pure Cane
F a ir  ............................... . 16
Good ................................ .  20
Choice ........................... . 25

T A B L E  SAUCES
H alford , la rg e  .......... ,. 3 75
H alford , s m a l l ........... . .  2 25

T E A
Uncolored Japan

M edium  .....................  20@25
Choice .......................  28@33
F a n c y  .......................  |36@45
B ask e t-fired  M ed’m  28030 
B ask e t-fired , Choice 35037 
B ask e t-fired , F a n c y  38@45
No. 1 N ibs ............... 30032
S iftings , bu lk  ..............9010
S iftings, 1 lb . pkgs. 12@14 

Gunpowder
M oyune, M edium  ..28@ 33 
M oyune, C hoice . • ,35@4u 
M oyune, F a n c y  ...,5 0 @ 6 0  
P in g  Suey, M edium  25@30 
P in g  Suey, C hoice ..35@ 40 
P in g  Suy, F a n c y  . ,45@60

Young Hyson
Choice .......................  28@30
F an cy  .........................  45@55

Oolong
F orm osa , M edium  . .25@28 
F o rm o sa , C hoice . .3 2 0 3 5  
F o rm osa , F a n c y  . .  50@60 

English Breakfast 
Congou, M edium  ...25@ 30 
Congou, Choice . . . .3 0 0 3 5
Congou, F a n c y  ___ 40060
Congou, E x. F a n c y  60080 

Ceylon
P ekoe, M edium  ___ 28@30
Dr. P ekoe, Choice . ,30@35
Flow ery  O. P . F an cy  40@50

TOBACCO 
F ine  C u t

B lo t .................................  1 45
Bugle, 16 oz...................... 3 84
B ugle, 10c .................  11 00
D an P a tc h , 8 an d  16 oz. 32
D an P a tc h , 4 oz.......... 11 52
D an P a tc h , 2 oz...........5 76
F a s t  M ail, 16 oz...........7 80
H ia w a th a , 16 oz............. 60
H ia w a th a , 5c ............... 5 40
M ay F low er, 16 oz..........9 36
N o L im it, 8 oz..................1 80
N o L im it, 16 oz.................3 60
O jibw a, 8 a n d  16 oz. 40
O jlbw a, 1 0 c ..................... 11 10
O jibw a. 5c .....................  l  85
P e to sk ey  C hief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  an d  H oney, 5c 5 76
Red Bell, 16 oz ................. 3 96
Red Bell, 8 foil ........... l  98
S terling , L  & D 5c . .  5 76 
S w eet Cuba, c a n is te r  9 16
Sw eet Cuba, 5c ........... 5 76
S w eet Cuba, 1 0 c ...........  §5
S w eet Cuba, 1 lb. t in  4 50 
Sw eet Cuba, % lb. foil 2 25 
Sw eet B urley , 5c L&D 5 76 
Sw eet B urley , 8 oz. . .  2 45 
Sw eet B urley, 16 oz. . .  4 90 
Sw eet M ist, % gro . . .  5 70
Sw eet M ist, 8 oz.......... H  10
Sw eet M ist, 8 oz..........  35
T eleg ram , 5c ...............  5 76
T iger, 5c .......................  6 00
T iger, 25c can s  ........... 2 35
U ncle D aniel, 1 lb  . . .  60 
U ncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz...........  32
Apple, 10 lb. b u tt  ......... 38
D rum m ond N a t. L eaf, 2

a n d  5 lb .......................  60
D rum m ond N a t. L eaf

p e r doz.......................... 96
B a ttle  Ax .......................  28
B racer, 6 an d  12 lb. . .  30
B ig Four, 6 an d  16 lb. 32
Boot Jack , 2 lb ..............  90
Boot Jack , p e r doz. . .  90
Bullion, 16 oz...................  46
C lim ax, Golden T w in s  48
C lim ax 14% oz...............  44
C lim ax, 7 oz....................... 47
D ays’ W ork , 7 & 14 lb. 37 
C rem e de M enthe, lb. 62 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 lb ....................... 6«
F o u r Roses, 10c .............  90
G ilt Edge, 2 lb ................... 50
Gold Rope, 6 & 12 lb. 58 
Gold Rope, 4 & 8 lb. 58 
G. O. P ., 12 & 24 lb. . .  40
G ran g e r T w ist, 6 lb. . .  46
G. T. W „ 10 lb. & 21 ID. 3« 
H orse  Shoe. 6 & 12 lb. 43 
H oney  D ip T w ist. 5&10 45
Jo lly  T a r, 5 & 8 lb..........  40
J . T ., 5% & 11 lb. . .  35
Q entucky  N avy , 12 lb. ..32  
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb .......................  48
M aple Dip, 20 oz...........  28
M erry  W idow , 12 lb. . .  32
N obby Spun Roll 6 & 3 58
P a rro t, 12 lb .....................  34
P a tte r s o n ’s  N a t. L e a f 93 
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb ..........  45
P ip e r H eldsick , 4 & 7 lb. 69 
P ip e r H eidsick , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R ed icu t, 1 2-3 oz............... 38
S crapp le , 2 & 4 doz. . .  48
S h e rry  Cobbler, 8 oz. . .  32
S p ear H ead , 12 oz..........  44
S p ea r H ead , 14 2-3 oz. 44
S p ea r H ead , 7 oz........... 47
Sq. D eal, 7. 14 an d  28 lb. 30 
S ta r , 6, 12 & 24 lb. . .  43
S ta n d a rd  N avy , 7%, 15

& 30 lb ............................  34
T en  P enny , 6 & 12 lb. 35 
T ow n T alk , 14 oz. . .  31
Y ankee G irl, 12 & 24 30

Scrap
All R ed, 5c ...................  5 76
Am. U nion S c rap  . . . .  5 40
B ag  P ipe , 5c .................  5 88
C utlas, 2% oz...................  26
Globe S crap , 2 oz...........  30
H ap p y  T ho u g h t, 2 oz. 30 
H oney  Com b Scrap , 6c 5 76 
H o n est Scrap , 5c . . . .  1 55 
M ail Pouch, 4 doz. 5c 2 00
Old Songs, 5c ...............  5 76
Old T im es, % gro. . .  5 50 
P o la r B ear, 6c, % gro . 5 76 
R ed  B and, 5c % gro . 5 76 
R ed  M an S crap  5c . .  1 42
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Scrapple , 5c p k g s ............. 48
S ure  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl Scrap , 2oz. 5 76 
P a n  H an d le  Scrp  % gr. 5 76
P each y  Scrap , 5c ___  5 76
U nion W o rk m an  214 6 00

Sm oking
All L eaf, 2V4 & 7 oz. 30
BB, 3% oz.......................  6 00
BB, 7 oz...........................12 00
BB, 14 oz......................... 24 00
B agdad , 10c tin s  . . . .  11 52
B adger, 3 oz.................... 5 04
B adger, 7 oz.................  11 52
B an n er, 5c ...................  5 76
B anner, 20c ...................  1 60
B an n er, 40c ................. 3 20
Bfelwood, M ix ture , 10c 94
B ig Chief, 214 oz. . .  6 00
B ig Chief, 16 oz........... 30
Bull D urham , 5c ......... 5 85
Bull D u rh àm , 10c . . .  11 52 
Bull D u rh am , 15c . . .  17 28 
Bull D urham , 8 oz. . .  3 60 
Bull D urham , 16 oz. . .  6 72
B uck H orn , 5c ........... 5 76
B uck H o rn , 1 0 c ............. 11 52
B ria r  P ipe, 5c ........... 6 00
B ria r  P ipe, 10c ......... 12 00
B lack  Sw an, 5c ........... 5 76
B lack  Sw an, 14 oz. . .  3 50
Bob W h ite , 5c ........... 6 00
B ro therhood , 5c ........... 6 00
B ro therhood , 10c . . . .  11 10 
B ro therhood , 16 oz. . .  5 05
C arn iva l, 5c ................... 5 70
C arn ival, % oz...............  39
C arn iva l, 16 oz............... 40
C igar C lip’g. Jo h n so n  30 
C igar C lip’g. S eym our 30 
Id en tity , 3 & 16 oz. . .  30
D arby  C igar C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
Corn C ake, 14 oz...........2 55
C orn C ake, 7 oz...........1 45
C orn Cake, 5c ..................5 76
C ream , 50c p a lls  . . . .  4 70 
C uban  S ta r, 5c foil . .  5 76 
C uban S ta r, 16 oz pails  3 72
C hips, 10c .....................  10 30
Dills B est, 1% oz..........  79
Dills B est, 3% oz........... 77
Dills B est, 16 oz........... 73
Dixie K id, 5c ........... 48
D uke’s M ix., 5c ........... 5 76
D uke’s M ix, 10c . . . .  11 52 
D uke’s Cam eo, 5c . .  5 76
D rum , 5c .......................  5 76
F. F . A. 4 oz...................5 04
F. F- A. 7 oz...............  11 52
F ash io n , 5c ...................  6 00
F ash ion , 16 oz.................. 5 28
F ive  B ros., 5c ........... 5 76
F ive  B ros., 10c ........... 10 53
F ive  cen t c u t P lu g . . 29
F  O B 10c ................... 11 52
F o u r R oses, 10c ........... 96
Fu ll D ress, 1% oz. . .  72
Glad H and , 5c ........... 48
Gold Block, 10c ......... 12 00
Gold S ta r, 50c pa ll . .  4 70 
G ail & A x N avy , 5c 5 76
G row ler, 5c ...................  42
G row ler, 10c .................  94
G row ler, 20c ............... 1 85
G ian t, 5c .......................  5 76
G ian t, 40c .......................  3 96
H an d  M ade, 2% oz. . .  50
H azel N u t, 5c ............... 5 76
H oney  Dew, 10c . . . .  12 00
H u n tin g , 5c ...................  38
I X  L, 5c .......................  6 10
I  X  L ,i in  pa lls  ........... 3 90
J u s t  S u its, 5c ...............  6 00
J u s t  S u its, 10c ........... 12 00
K iln  D ried. 25c ........... 2 45
K in g  B ird, 7 oz.................2 16
K in g  B ird, 10c ........... 11 52
K in g  B ird, 5c ............... 5 76
L a  T u rk a , 5c ............... 5 76
L ittle  G ian t, 1 lb ..........  28
L ucky  S trik e , 10c . . . .  96
L e Redo, 3 oz...........  10 80
Le Redo, 8 & 16 oz. 38 
M yrtle  N avy, 10c . . . .  11 52
M yrtle  N avy, 5 c ...........5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............... 5 76
M ayflow er, 10c ............. 96
M ayflow er, 20c .............  1 92
N ig g er H a ir, 5c ........... 6 00
N ig g er H a ir, 10c ___ 10 70
N ig g er H ead , 5c . . . .  5 40
N ig g er H ead , 1 0 c ____ 10 56
Noon H our, 5c ............. 48
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ................... 5 76
Old E n g lish  C urve l% oz. 96
Old Crop 5c ...................  5 76
Old Crop, 25c ...............  20
P. S., 8 oz. 30 lb. cs. 19 
P . S., 3 oz., p e r  gro. 5 70
P a t  H and , 1 oz............... 63
P a tte rs o n  Seal, 1% oz. 48 
P a tte rs o n  Seal, 3 oz. . .  96
P a tte rs o n  Seal, 16 oz. 5 00
P eerless , 5c ................... 5 76
P eerle ss , 10c c lo th  . .  11 52 
P ee rle ss , 10c p a p e r  ..1 0  80
P eerle ss , 20c ...........  2 04
P eerle ss , 40c ............ 4 08
P laza , 2 gro. c s .......... 5 76
Plow  Boy, 5c ...........  5 76
Plow  Boy, 10c ........... 11 40
Plow  Boy, 14 >z................ 4 70
P edro , 10c ................... 11 93
P r id e  o f V irg in ia, 1% 77
Pilot, 5c ...........................  5 76

P ilo t, 7 oz. doz...........  1 05
P ilo t, 14 oz. doz...........2 10
P rin ce  A lbert, 5c . . . .  48
P rin ce  A lbert, 10c . . . .  96
P rin ce  A lbert, 8 oz. . .  3 84 
P rin ce  A lbert, 16 oz. . .  7 44 
Q ueen Q uality , 5c . . . .  48
Rob Roy, 5c foil . . . .  5 76 
Rob Roy, 10c g ro ss  ..1 0  52
Rob Roy, 25c doz.......... 2 10
Rob Roy, 50c doz.......... 4 10
S. & M., 5c g ro ss  . . . .  5 76
S’. & M „ 14 oz., doz. . .  3 20 
Sold ier Boy, 5c g ro ss  5 76
S oldier Boy, 10c ___  10 50
Soldier Boy, 1 Jb.......... 4 75
S w eet C aporal, 1 oz. . .  60
S w eet L o tus, 5 c ........... 6 00
Sw eet L o tus, 10c . . . .  12 00 
Sw eet L o tus, p e r dz. 4 35 
S w eet Rose, 2% oz. . .  30 
S w eet T ip  Top, 5c . .  50
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, % gro. . .  10 08
Sun C ured, 10c ............. 98
S u m m er T im e, 5c . . . .  5 76 
S u m m er T im e, 7 oz. . .  1 65 
S um m er T im e, 14 oz. 3 50 
S tan d a rd , 5c foil . . . .  5 76 
S tan d a rd , 10c p a p er . .  8 64
Seal N . C.. 1% c u t p lug  70 
Seal N . C. 1% G ran . 63 
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c 11 52
T h ree  F e a th e rs  a n d  

P ip e  com bina tion  . .  2 25 
Tom  & J e r ry , 14 oz. . .  3 60 
T om  & J e r ry , 7 oz. . .  1 80
T om  & J e rry , 3 oz..........  76
T ro u t L ine, 5c ........... 5 9t
T ro u t L ine, 1 0 c ........... 11 00
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. t in s  . .  96
T uxedo, 20c ...................  1 90
T uxedo, 80c tin s  ----- 7 45
T w in  O aks, 10c ........... 96
U nion L eader, 50c . . . .  5 10 
U nion L eader, 25c . .  2 60 
U nion L eader, 10c . .  11 52
U nion L ead er, 5 c .........6 00
U nion W o rk m an , 1% 5 76
U ncle Siam, 10c ......... 10 80
U ncle Sam , 8 oz...........2 25
U. S. M arine, 5c ----- 5 76
V an B ibber, 2 oz. t in  88
V elvet, 5c pouch ----- 48
V elvet, 10c t in  ...............  96
V elvet, 8 oz. tin  ----- 3 84
V elvet, 16 oz. can  ----- 7 68
V elvet, com bina tion  cs 5 75
W a r  P a th , 5c ............... 6 00
W a r  P a th , 20c ................. 1 60
W av e  L ine, 3 oz........... 40
W av e  L ine. 16 oz..........  40
W ay  up, 2Vt. oz.............. 5 75
W ay  up, 16 oz. p a ils  . .  31
W ild  F ru it,  5 c ............... 5 76
W ild  F ru it ,  10c ......... H  52
Yum  Yum , 5c ............... 6 00
Y um  Y um , 10c ........  H  •>-
Y um  Yum , 1 lb., doz. 4 80

T W IN E
C otton , 3 p ly  ...............  25
C o tton  4 ply ............... 25
J u te , 2 ply ...................  14
H em p, 6 p l y ................... 13
F lax , m edium  ............... 24
W ool, 1 !b. b a le s  . . .  9%

V IN E G A R
W h ite  W ine , 40 g ra in  8% 
W h ite  W ine, 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & P ick le

Co’s  B rands. 
H ig h lan d  app le  c ider ..18  
O akland  app le  c id e r ..13
S ta te  Seal s u g a r  ----- 11
O akland  w h ite  p ick ling  10 

P ac k ag e s  free.
W IC K IN G

No. 0, p e r  g ro ss  ...........30
No. 1, p e r g ro ss  . . . .  40 
No. 2, p e r  g ro ss  . . . .  50 
No. 3, p e r  g ro ss  . . . .  75

W O O D E N W A R E
Baskets

B ushels  ...........................  1 00
B ushels, w ide b an d  . .  1 15
M ark e t ...........................  40
Splin t, la rg e  ...............  3 50
Splin t, m ed ium  ........... 3 00
Splin t, s m a l l ...................2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 75 
W illow , C lothes, m e ’m 7 50

B utter Pates
O vals

Vl lb ., 250 in  c ra te  . . . .  35 
% lb., 250 in  c ra te  ___ 35
1 lb ., 250 in c ra te  .............40
2 lb ., 250 in  c ra te  .............50
3 lb ., 250 in  c r a t e ...........70
5 lb ., 250 in  c ra te  .........90

W ire  E nd
1 lb., 250 in  c ra te  . .  ..35
2 lb., 250 in  c ra te  ___  45
3 lb., 250 in  c ra te  . . . .  55
5 lb., 250 in  c ra te  ___  65

Churns
B arre l, 5 gal., each  . .  2 40
B arre l 10 gal., each  . .2  55 

Clothes Pins 
R ound  H ead

4% inch, 5 g ro ss  ........... 65
C arto n s, 20 2% doz. bxs 70 

E gg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ...............  40
No. 2, com plete  ...............  28
C ase No. 2, fillers, 15

s e ts  ...............................  l  35
C ase, m edium , 12 s e ts  1 15

F au ce ts
Cork lined, 3 in .............. 70
C ork lined, 9 in .............. 80
C ork lined, 10 in ............. 90

Mop S ticks
T ro ja n  sp rin g  ...............  90
E clipse  p a te n t sp rin g  85
No. 1 com m on ...............  80
No. 2 p a t. b ru sh  h o ld e r 85
Idea l No. 7 ..................  85
121b. co tton  m op h ead s  1 45

P a lls
2-hoop S ta n d a rd  . . . .  2 00
2- hoop S ta n d a rd  . . . .  2 25
3- w ire  Cable ........... 2 30
F ib re  ...............................  2 40
10 qt. G alvan ized  . . . .  1 70
12 qt. G alvanized  ___  1 90
14 qt. G alvan ized  ___  2 10

T oo thp icks
B irch , 100 p ack ag es  . .  2 00 
Idea l .................................  85

T ra p s
M ouse, wood, 2 holes 22 
M ouse, wood, 4 holes 45 
M ouse, wood. 6 holes 70 
M ouse, tin , 5 holes . . . .  65
R at, wood .......................  80
R at, sp rin g  ...................  75

Tubs
20-in .S tan d ard , No. 1 8 00 
18-in. S tan d a rd , No. 2 7 00 
16-in. S tan d a rd , No. 3 6 00
20-in. Cable, No. 1 . .  8 00
18-in. Cable, No. 2 ____ 7 00
16-in. Cable, No. 3 ____ 6 00
No. 1 F ib re  ............... 10 25
No. 2 F ib re  ...................  9 25
No. 3 F ib re  ...................  8 25
L arge  G alvanized  ___ 5 50
M edium  G alvanized  . .  4 75
Sm all G alvan ized  . . .  4 25

W ash b o ard s
B an n er Globe ............... 2 50
B rass, S ingle ............. 3 25
G lass, S ingle ............. 3 25
Single A cm e .................  3 15
Double P ee rle ss  ........... 3 75
Single P ee rle ss  ........... 3 25
N o rth e rn  Q ueen . . . .  3 25
D ouble D uplex ........... 3 00
Good E no u g h  ............. 3 25
U n iv e rsa l .......................  3 15

W indow  C leaners
12 in .................................... l  65
14 in .................................... 1 85
16 In.................................... 2 30

W ood Bowls
13 in. B u tte r  ...............  1 75
15 in. B u tte r  ............. 2 40
17 in. B u tte r  ............... 4 00
19 in. . . 'u t te r  ............... 6 00
A ssorted , 1 3 -1 5 -1 7____ 3 00
A ssorted , 1 5 -1 7 -1 9____ 4 25

W R A P PIN G  P A P E R
Com m on S traw  ........... 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, colored 4
No. 1 M an ila  .................  4
C ream  M an ila  ...............  3
B u tc h e rs ’ M anila  . . . .  2% 
W ax  B u tte r , sh o r t c’n t  10 
W ax  B u tte r , fu ll co u n t 15 
W ax  B u tte r ,  rolls . . . .  12

Y E A S T  C A K E
M agic, 3 doz.................
Sun ligh t, 3 doz.............
S un ligh t, 1% doz. . . .  
Y eas t F oam , 3 doz. . 
Y east F oam , 1% doz

A X L E  G R EA SE

1 lb. boxes, p e r  g ro ss  9 00 
3 lb. boxes, p e r  g ro ss  24 00

B A K IN G  P O W D E R  
Royal

10c sixe  . .  90 
% lh can s  1 35 
6 oz. c an s  1 90 
% lb. c an s  2 50 
% tb can s  3 75 
1Tb can s  4 80 
3!b can s  13 00 
51b can s  21 60

1 15 
1 00 

50 
1 15 

58

CIGARS
Jo h n so n  C ig a r Co.’s  B ran d

S. C. W ., 1,000 lo ts  . . . .  31
E l P o r ta n a  .......................  33
E v en in g  P re s s  ...............  32
E x e m p la r .......................... 32

W orden  G rocer Co. B ran d s.
C an ad ian  Club. 

L ondres , 60s, w ood . . . .  35 
L ondres, 25s, t in s  . . . .  35 
L ondres, lo ts, 30s ............10

Old Master Coffee

Old M as te r  . . . .
San  M arto  ..........
P ilo t .......................

T E A
R oyal G arden , %, 

a n d  1 lb .............
T H E  BOUR CO., 

TO L E D O . O.
C O F F E E
Roasted

D w in n e ll-W rig h t Co’s B ’ds

W h ite  H ouse, 1 Tb . .  
W h ite  H ouse , 2Tb . .  
E xce lsio r, B lend, 1Tb 
E xcelsio r, B lend, 2Tb 
T ip  Top, B lend, lib  
R oyal B lend ...............

R oyal H ig h  G rade  ...............
S u p e rio r B lend .....................
B oston  C om bina tion  .............

D is tr ib u te d  by  Ju d so n  
G rocer Co., G rand  R ap ids; 
L ee  & C ady, D e tro it;  S y
m ons B ros. & Co., Sagrl- 
n aw  ; B row n, D av is  &  W a r 
n e r, J ac k so n ; G odsm ark , 
D u ran d  & Co., B a ttle  
C reek ; F ie lb ach  Co., T o 
ledo.

A pex H a m s .......................
A pex B acon  .....................
A pex L a rd  .....................
E x ce ls io r H a m s  .............
E x ce ls io r B a c o n .............
S ilver S ta r  L a r d ...........
S ilv er S ta r  L a rd  ...........
F am ily  P o rk  ...................
F a t  B ack  P o rk  .............

P r ic e s  q uo ted  upon a p p li
ca tio n , H am m ond , Sbandisti 
& Co., D e tro it, M ich.

S A F E S

F u ll line  of fire a n d  b u r 
g la r  p roo f s a fe s  k e n t in  
s to ck  by  th e  T rad esm an  
C om pany. T h irty -f iv e  sizes 
a n d  s ty le s  on h an d  a t  all 
tim es—tw ice  a s  m an y  sa fes  
a s  a re  c a rr ie d  b y  a n y  o th e r 
house in  th e  S ta te . I f  you 
a re  u n ab le  to  v is it  G rand  
R ap id s  an d  in sp ec t th e  line  
personally , w r ite  fo r  q uo 
ta tion* .

T he only
5 c

C le a n se r
G uaranteed to  

equal the 
best 10c kinds

80 - C A N S - $2.80

8 0  A P  
L a u ts  B ro s .’ A Co. 

A cm e, 30 b a rs , 75 lbs. 4 00 
A cm e, 26 b a rs , 75 lbs. 4 00 
A cm e, 25 ba rs , 70 lbs. 3 80
A cm e, 100 cak es  ...........3 00
B ig M aste r, 100 b locks 4 00
G erm an  M ottled  ........... 3 15
G erm an  M ottled . 6 bx. 8 15 
G erm an  M ottled, 10 bx. 3 lo 
G erm an  M ottled , 25 bx. 3 05 
M arseilles, 100 cak es  ..6  00 
M arseilles, 100 cks. 5c 4 00 
M arseilles, 100 ck  to il 4 00 
M arseilles, % box to il 2 10

P ro c to r  &  G am ble Cu.
L enox  ............................... 3 00
Ivory , 6 oz........................... 4 00
Ivory , 10 oz......................  6 75
S ta r  .................................... 3 35

T rad esm an  Co.’s B ran d  
B lack  H aw k , one box 2 50 
B lack  H aw k , five b x s  2 40 
B lack  H aw k , te n  bxs  2 25

A. B. W ris ley
Good C h e e r ....................... 4 00
Old C o u n t r y ...................  2 40

Soap P ow ders  
Snow  Boy, 24s fam ily
_ slze .................................... 3 75
Snow  Boy, 60 5 s ...........2 40
Snow  Boy, 100 5c . . . .  3 75 
Gold D ust, 24 la rg e  . .  4 50
Gold D ust, 100 5 c .........4 00
K irko line, 24 41b..............2 80
P e a rlin e  .........................  3 75
S o a p in e ................................4 00
B a u b itt’s 1776 ...............  2 75
R oseine ...........................  3 BO
A rm o u r’s .......................  3 70
W isdom  .......................... 3 so

Soap C om pounds
Jo h n so n ’s F in e  ........... 5 10
Jo h n so n ’s X X X  ........... 4 26
R ub-N o-M ore  ...............  2 85
N ine  O’clock .................  8 80

Scouring
E noch  M organ ’s  Son*

Sapolio, g ro ss  lo ts  . . . . 9  50 
Sapolio, h a lf  gro. lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ...............  2 40
Scourine  M an u fac tu rin g  Co. 
Scourine, 50 cak es  . . . . 1  80 
S courine, 100 cak es  . . .8  50

Conservative Investors Patronize 
Tradesman Advertisers

Public Seating for all Purposes
World’s Largest Exclusive Manufacturers 

Church Furniture of Character
Being the only exclusive designers and builders of 

Church Furniture we are known as an authority on this 
subject. Your building committee should have our 
book Y-4.

American Steel Sanitary Desks
Built of steel to w ithstand strain. All parts are electric welded into one 
indestructible unit. Your school board should have our illustrated book Y-3.

Motion Picture Theatre Seating
Highest in quality, lowest in price. World’s largest manufacturers of exclusive designs in 
opera chairs. Send floor sketch for FREE SEATING PLAN and book Y-2.

I  f t  A n a  C i i w h Í  f l l P A  We specialize Lodge. Hall and 
L U U u C  f  ( J f T I f f  I f f C  Assembly seating. Our long 

&  experience has given us a
knowledge of requirements and how to meet them. M any styles in 
stock and built to order, including the more inexpensive portable chairs, 
veneer assembly chairs, and luxurious upholstered opera chairs. W rite 
for book Y -l.•

American Seating Company
218 S. W abash  A ve., C hicago

G rand Rapids N ew  Y ork  B oston  Philadelphia
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BUSINESS-WANTS DEPARTMENT
Advertisements inserted under this head for two cents a word the first insertion and one cent a word for each subsequent 

continuous insertion. No charge less than 25 cents. Cash must accompany all orders.

B U SIN E S S CH AN CES.

F o r  Sale—R e s ta u ra n t in  good live tow n 
of 2,800, on M ilw aukee av en u e , 35 m iles 
from  C hicago; e v e ry th in g  new , m odern  
a n d  u p - to -d a te ;  e x tra  good S unday  tra d e ; 
all au tom ob iles  to  M ilw aukee a n d  lakes  
go by  h e re ; o th e r  b u sin ess  cau se  of se ll
ing. W ill s ta n d  in v estig a tio n . A ddress 
J . T. R o b ertso n , L ibertyv ille , Ind.
__ ________________________________  685

M e rc h a n d is e  Sales C o n d u c to rs —A d v er
tis in g  fu rn ish ed  free . C o n trac t J a n u a ry  
sale  now. G reene Sales Co., 116 D w igh t 
B ldg., Jack so n , M ich. 684

Do you w a n t a  good live  .little  s to re
on th e  so u th  side in  K alam azoo?  Shoes 
and  re a d y - to -w e a r  goods. B rick , s te a m  
h e a t a n d  th re e  y e a rs ’ acq u a in tan ce . 
B est location  an d  tra d e . M ust be sold. 
A sk T he V icksbu rg  C lo th ing  M fg. Co.,
V icksburg, M ic h .___________________ 683

F o r Sale—$8,000 s to ck  of d ry  goods 
and  re a d y -to -w e a r  goods in C harlevoix , 
M ich. N o tra d e s  considered . S tock  in 
th e  b est of condition . M. A. L ev inson
& Co.________________________________ 682

A new  an d  u p - to -d a te  d ru g  s to re  fo r 
sale, abso lu te ly  cash  b usiness. N o c u t 
ra te s  in L ansing . T e rm s to  su it.  I t  
will p ay  you to  in v e stig a te . D r. J . 
B lack, 900 W . S ag in aw  S t., L ansing ,
M ich ._________________________________680 __

F o r Sale o r E x ch an g e— 120 a c re  fa rm ; 
w ould conside r good s to ck  g e n era l m e r
chand ise . O tis  G ray , H ancock , W is.
_______________________________________ 679

F o r Sale—$9,000 s to ck  of g en e ra l m e r
chand ise  an d  h a rd w are . W e s te rn  N o rth  
D ako ta , do ing  a  c ash  b u s in ess  of $40,- 
000 an nually . P re fe r  to  sell e n tire  in 
te re s t  b u t w ould conside r se lling  a  h a lf 
in te re s t to  th e  r ig h t p a r ty  capab le  of 
ta k in g  e n tire  ch arg e  of th e  bu sin ess  
J a n u a ry  1. R eason  fo r selling, go ing  
in to  w holesale  business. D esirab le  lease  
on m odern  b rick  bu ild ing , 50 x  80. A d
d re ss  L. R. H a n n ah , P a le rm o , N . D.
________________________________  677

S to rek eep e r W an ted —To s to ck  a  g e n 
e ra l s to re  fo r fa rm  an d  ra n c h  su p p lie s , 
sm all c ap ita l, b ig  re tu rn s ;  tow n  n e a r  
C hicago; no co m p e titio n ; s to n e  bu ild ing ; 
cheap  re n t;  on C hicago, In d ia n a  & S o u th 
e rn  R ailroad . A ddress  J . M. C onrad,
C onrad , N ew ton  C ounty , Ind._____ 676

F o r Sale—G rocery, v a rie ty , flour a n d  
feed s to re ; c o rn e r bu s in ess  p ro p e rty  
w ith  fla t above. C ity  2,500 popuation . 
P r ic e  $5,000. A ddress  No. 675, c a re
M ichigan T ra d esm an ._______________ 675

F o r Sale—$4,000 s to ck  m en ’s c lo th ing , 
c o n sis tin g  only  of m e n 's  a n d  young  
m e n 's  s u its  an d  ov erco ats . S tock  ju s t  
one y e a r  old. In a b ility  to  g ive sam e  
p e rso n al a tte n tio n  reason  fo r selling. 
No tra d e s  considered , cash  tra n s ac tio n . 
Splendid ra n g e  of sizes an d  in  good 
shape . A ddress  F ra n k  L. M orse, 209 
P u tn a m  Bldg.. D avenport, Iow a. 674
209 P u tn a m  Bdg., D av en p o rt. Iow a.

F o r Sale—P a te n t  on b e s t b ean  p ic k 
ing  m ach ine  ev er inven ted . F o r  p a r 
tic u la rs  ad d re ss  L ock B ox 546, M arine
C ity, M i c h . ______________________ 672

For Sale— C onfectionery  s to re  in  b e s t 
location  in G rand  R apids. D oing $8,000 
bu s in ess  p e r y ear. M ust se ll on a c 
coun t of ill h ea lth . A ddress No. 671,
care  T ra d esm an . _______________ 671

F o r  Sale—G eneral m erch an d ise  s to re , 
invoices $3,500 o r $4,000. O th e r bu s in ess  
to  a tte n d  to. J . W . Gaffield & Son,
Six L akes, M ich. 664_

W an ted —F if ty  fe e t h a rd w a re  shelv ing , 
s ix  c ash  c a rr ie rs , one g ro ce ry  coun te r.
W. J . G onderm an , F lin t, M ich._____ 663

F o r Sale—F eed  m ill in  a  good fa rm in g  
locality . Good loca tion  fo r h an d lin g  hay , 
g ra in  an d  feed . A ddress N elson J .
W yekoff, S u m m it C ity , M ich._______662

D etro it p ro p e rty  to  exch an g e  fo r s to ck  
m erch an d ise . T h ree  sto ry , fo u rteen  room , 
solid b rick  residence , h a lf b lock off W ood
w ard  avenue , in  tw o  h a lf  m ile circles, 
used  a s  room ing  house. Incom e tw o  h u n 
d red  m on th , room s a lw ay s  filled. Sm all 
expense , h o t w a te r  h e a t , p rice  $15,000, 
m o rtg ag e  $4,000 a t  5 p e r  cen t. W ill p ay  
cash  d ifference  up  to  $5,000. T h is  fine 
ch an ce  fo r m e rc h a n t to  tu rn  h is  s tock  
in to  m oney, th is  p ro p e rty  w o rth  $3,000 
m ore  th a n  I  am  a sk in g  in  th is  tra d e . 
A ddress 125 W es t 7 th  St., F lin t, M ich.

W an ted —M erch an d ise  s to ck s  in  e x 
ch an g e  fo r choice Pecos V alley, T exas, 
ir r ig a te d  land . S co tt L ane , S p rin g p o rt,
M ich. ________________   661

D ru g  S to re—T he b e s t lo ca ted  s to re  in  
N ew  M exico; do ing  good b u sin ess ; b e s t 
c lim a te  in th e  U n ited  S ta te s  fo r anyone  
w ith  lung  troub le . Box 239, A lbuquerque, 
N. M._____________________________  657

F o r S a le -^S tock  of b o o ts  an d  shoes in  
a  good live tow n , good fa rm in g  c o u n try  
su rro u n d in g . S tock  an d  fix tu re s  w ill in 
v e n to ry  $5,000. M u st sell a t  once. A d
d re ss  No. 656, c a re  T rad e sm a n . 656

D ry  goods, g roceries, e tc ., new  stock , 
$2,500; new  bungalow  hom e; fru its , flow
ers , e tc .; $1,200. B arbour-M cD onald  Co., 
A lvin, T exas. 660

o n e  h undred  m illion w e s te rn  p ine. I 
will c o n tra c t to  g roup  one h u n d red  m il- 
l.on fee t w e ste rn  p ine in E a s te rn  O regon, 
p rice $1 p e r M .; 65 p e r  c en t pine, b a l
an ce  fir an d  la rch , fine q u a lity  an d  con 
v en ien t fo r ra ilro ad  ex tension . One h u n - 
d r td  m illion fee t fo res t re se rv e  p ine can  
I e secu red  th e re w ith  w hen  you w ish  to 
op e ra te . J . V. L eC lair, L ew iston , Idaho .

658
N otice—If you w a n t cash  fo r your 

s tock  of m erch an d ise , w rite  to  th e  M er
c h a n t’s A uction  Co., R eedsbu rg , W is., 
it w ill pay  you. 655

F o r Sale— One O liver ty p e w rite r, No. 
5. One W ales  ad d in g  m ach ine. One ice 
box. A. T. P e a rso n  P ro d u ce  Co., G rand
R apids._______________________________C53

F o r Sale o r R en t—N ew  brick  bu ild ing  
an d  u p - to -d a te  soda fo u n ta in . F in e  place 
fo r d ru g g is t. D. F . Gable, T h ree  O aks,
M ich._________________________________ 647__

B usiness block on m a in  s t re e t  of T ra v 
erse  C ity  fo r sa le  o r  re n t. T h e  bu ild ing  
is 25 x 150 fee t, brick , tw o s to r ie s  h igh  
an d  full b asem en t. F o r  fu r th e r  p a r tic u 
la rs  ad d ress  A tto rn ey , c -o  C ounty  C lerk, 
T rav e rse  C ity, M ich. 648

F or Sale C heap—Sm all s to ck  of c ro ck 
ery , ch ina , g la ss  a n d  tin w are . Cheap 
ren t. A ddress  No. 670, c a re  T rad esm an .
_______________________________________670

I c an  sell o r ex ch an g e  you r s tock  of 
m erchand ise . D. S. B enson, Hfenderson,
M inn._________________________________ 669

To exch an g e  fo r a  g ro ce ry  o r a  g en 
e ra l s tock  20 ac re  ch icken  an d  f ru i t  fa rm , 
loca ted  ju s t  o u ts id e  th e  c ity  lim its  in 
W este rn  M ichigan city . Good m ark e ts . 
M odern  bu ild ings. F r u i t  co n sis ts  of 4 
a c res  b earin g  g rap es, 3 a c re s  ra sp b errie s , 
app les, peaches, p lum s and  p ears . T h is  
is a  fine co u n try  hom e. W ill ta k e  stock  
up  to  $3,000. A ddress No. 668, care
M ich igan  T rad esm an .________________ 66S

F o r Sale o r E x ch an g e— $2,000 s to ck  d ry  
goods, n o tions  a n d  fu rn ish in g  goods in 
good little  tow n, do ing  n ice cash  b u s i
ness. E x ch an g e  fo r g ro ce ry  s to ck  o r n ice 
little  hom e in  sm all tow n in M ichigan. 
A ddress 667, c a re  T rad esm an . 667

F o r sale  o r exchange, c ash  g r .c e ry  and  
h a rd w a re . W ill consider a  dw e lling  or 
sm all fa rm . J . N . D ouglas. B elv idere,
111.____________________________________ 646

F o r Sale—H a rd w are  s to ck  in  good 
to w n  2,000 popu la tion , only  one o th e r  
s to ck  in  towui. M y s tock  w ill in v en to ry  
$5,500. A ddress No. 645, c a re  T ra d e s 
m an. 645

F o r Sale  o r T rad e—O n e-h a lf in te re s t 
in  g reenhouse , do ing  $5,000 business  
y early . Could do m ore. W m . C urrie r, 
E lk h a r t, Ind . 644

F o r Sale—Good clean  s to ck  of d ry  goods, 
g ro ce rie s  a n d  no tions, e v e ry th in g  new. 
B est loca tion  in  tow n  of 500, on G rand  
T ru n k  R ailroad . S tock  w ill in v en to ry  
a b o u t $3,000. M ust sell on acco u n t s ic k 
n ess , a s  I a m  n o t ab le  to  be in s to re  
m uch. H av e  n ice c ream  s ta t io n  in  con 
n ection  th a t  p ay s  w ell. A ddress  F . L. 
C lark , D ryden , M ich. 643

F o r  Sale—F u rn itu re  s to re  in  a  good 
to w n ; on acco u n t of poor hea lth . A d
d re ss  M. S. H olland , W aterv ille , W ash . 
______________________________________ 641

F o r Sale—G eneral s tock , a b o u t $10,000, 
m ostly  d ry  goods an d  shoes, g ro ce ry  d e 
p a rtm e n t, all in  fine condition . E s ta b 
lished  e ig h teen  y e a rs  in  co u n ty  s e a t  of 
a  fine coun ty  in  C en tra l M ichigan. B est 
loca tion  an d  b e st bu s in ess  in  c ity , re n ts  
low. w ould red u ce  s to ck  to  s u it buyer. 
A ddress No. 639, care  M ich igan  T ra d e s 
m an . 639

A utom obile t ir e  an d  accesso ry  b u s i
ness  fo r  sa le ; m ail an d  c ity  tra d e ; e s 
tab lish ed  5 y e a rs ; b e s t loca tion  in c ity ; 
a b o u t $2,500 fo r s to ck  an d  eq u ipm en t. 
A utom obile T ire  & V ulcan izing  W orks, 
1613 G rand  Ave., K a n sa s  C ity, Mo.

‘__________________________________636
F o r Sale—W ell loca ted  s tock  shoes  and  

rubbers , w ith  e lec tric  shoe re p a ir in g  o u t
fit, do ing  good p ay in g  business. A ddress
632, c a re  T rad esm an . 632

F o r Sale— One of th e  b e s t shoe s to re s  
in S o u th e rn  M ichigan. Invo ice  ab o u t 
$9,000. O w ner w ishes  to  re tire . C ash  
only. A ddress S, c a re  T rad esm an . 631

F o r R en t—L a rg e  s to re  a t  E lm ira , 
M ich., $15 m on th , w ith  liv in g  room s, fu r 
nace, gas, shelv ing , tab les. W ould e x 
change  fo r m erch ad n ise . A. W . S tein , 
F en to n , M ich. 624

W an ted —S tock  of g en e ra l m erchand ise , 
d ry  goods o r shoes. A ddress O. G. P rice ,
M acom b, 111.__________________________618

H e n ry  N oring , R eedsburg , W is., e x 
p e r t m e rch an d ise  au c tio n ee r an d  au th o r 
of T he  S ec re t of S uccessfu l A u c tio n ee r
ing, closes ou t o r reduces s to ck s  of m e r
chand ise . W rite  fo r d a te s  an d  In fo rm a
tion . 336

F o r Sale—T h e  fu rn itu re  an d  fix tu res, 
w ith  lease , o f P . M. B a t in g  H ouse, 
T rav e rs e  C ity, M ich. W hole  o r In p a rt,  
a t  a  sacrifice  of 40 p e r  cen t. R eason, 
o th e r  bu sin ess  o u t of c ity . E n q u ire  J . 
F . H a ld am an , P . M. E a tin g  H ouse, 
T ra v e rse  City , M ich. 617

W an ted  To E x ch an g e—480 ac re s  of 
C ass coun ty , M inneso ta  lan d  fo r m e r
chand ise . L ake  R egion L an d  Co., P ine  
R iver. M inn. 542

Gall S tones—B ilious colic is re s u lt;  no 
ind igestion  a b o u t i t ;  y o u r phy sic ian  can  
n o t cu re  you; only one rem ed y  know n 
on e a r th ;  free  booklet. B raz ilian  R em - 
edy Co., Box 3021, B oston , M ass. 615

F o r Sale—D ru g  S to re  (R exall). G et 
full p a r tic u la rs . A ddress C. H . W ag n er, 
M ount P u la sk i, 111. 616

F o r Sale—P a y in g  m e a t m a rk e t. A d- 
d re ss  P e te r  H olst, W au p aca , W is. 604 

E n tire  cost is  $25 to  sell yo u r fa rm  or 
business. G et p roposition  o r lis t of p ro p 
e rtie s  w ith  o w n e r’s ad d resses. P a rd ee  
B usiness E x ch an g e , T rav e rs e  C ity, Mich.
_______________________________________596

F re e  fo r six  m o n th s , m y specia l offer 
to  in troduce  m y m ag azin e  “In v es tin g  
fo r p ro fit.” I t  is w o rth  $10 a  copy to  
anyone  w ho h a s  been g e ttin g  poorer 
w hile th e  rich , riche r. I t  d e m o n stra te s  
th e  rea l e a rn in g  pow er of m oney and  
show s how  anyone, no m a tte r  how  poor, 
can  acq u ire  riches. In v e s tin g  F o r Profit 
is th e  only p rog ressive  financial jo u rn a l 
published. I t  show s how  $100 grow s to  
$2,200. W rite  now  an d  I ’ll send  i t  six 
m o n th s  free . H  L. B arb er, 433, 28 W . 
Jack so n  Blvd., Chicago. 448

W an ted —C lerk fo r g en era l s to re . M ust 
be sober and  in d u s trio u s  an d  h av e  som e 
prev ious  experience. R eferences  requ ired . 
A ddress S tore, care  T rad esm an . 242

I pay  cash  fo r s to ck s  o r p a r t  stocks 
of m erchand ise . M ust be '•heap. H . 
K aufer. M ilw aukee. W is. 92

C ash fo r yo u r b u sin ess  o r p ro p erty . I 
b rin g  bu y ers  an d  se lle rs  to g e th e r. No 
m a tte r  w here  located , if you w a n t to  buy, 
sell o r exch an g e  a n y  k ind  of business  or 
p ro p erty , w rite  me. E stab lish ed  1881. 
F ra n k  P. C leveland, R eal E s ta te  E x p e rt. 
1261 A dam s E x p ress  B ldg., C hicago, 111.
______________________________ _______  326_

M erch an ts  P lea se  T ak e  N otice! W e 
have  c lien ts  of g roce ry  s tocks , general 
s tocks, d ry  goods stocks, h a rd w a re  stocks, 
d ru g  stocks. W e  have  on o u r lis t a lso a  
few  good fa rm s  to  exch an g e  fo r such  
stocks. Also c ity  p ro p erty . I f  you w ish 
to  sell o r exchange  y o u r b u sin ess  w rite  
us. G. R. B usiness E xchange , 540 H o u se 
m an Bldg.. G rand  R apids. M ich. 859 

S afes O pened—W . L . Slocum , safe ex
p e rt and  locksm ith . 97 M onroe Ave., 
G rand R anids. M leh. 1#4

W ill p ay  cash  fo r s to ck  of shoes and  
rubbers. A ddress M. J . O., c a re  T ra d e s 
m an 221

H E L P  W A N T E D .
W an ted —S tr ic tly  h onest, in d u strio u s  

and  tru s tw o rth y  young  d ru g  c lerk  w ith  
som e experience. Good h o u rs  a n d  pay. 
N o fo un ta in . F . R. S 'kinner, S t. C harles, 
M ich. 678

W an ted —A n experienced  g ro ce ry m an  to  
ta k e  ch arge, a lso  m oney to  in v e st in th e  
bu s in ess  o f th e  g roce ry  d e p a r tm e n t of 
ou r d e p a r tm e n t s to re . A good ch an ce  for 
a  live w ire . A ddress No. 659, care  
T rad esm an . 659

W an ted —M an w ith  good s to ck  m e r
chan d ise  to  jo in  o u r s tock , ta k in g  In
te re s t  in o u r d e p a r tm e n t s to re  w ith  
sa la ried  position . A ddress T he  M arkley  
Big S to re  Co., M inral C ity, Ohio. 665

W an ted —A gen ts  to  sell o u r C ost a n d  
Selling P rice  M arkers. T hey  appea l to  
a ll c la sses  of m e rch an ts . A sp lend id  
sideline. B ig m oney. S'mall in v estm en t. 
F o r p a rtic u la rs  w rite  th e  M & M S tam p  
Co.. E m poria , K an . 638

W an ted —C lo th ing  sa le sm an  to  open an  
office an d  ta k e  o rd e rs  fo r th e  b e s t th e re  
is in ta ilo ring . A n a c tiv e  m an  is c e r
ta in  to  s tab lish  a  very  lu c ra tiv e  b u s i
ness w ith  th is  line. W rite  fo r In fo rm a
tion. E . L. M oon, G eneral A gen t, C olum - 
bus, Ohio. 591
________ S IT U A T IO N S  W A N T E D .

W an ted —P osition  a s  sa le sm an , e ith e r  
re ta il  o r on th e  road . H av e  h ad  ab o u t 
fo u rteen  y e a rs  bu s in ess  experience, 
m ostly  in  fu rn itu re , g roceries  and  shoes. 
Am m arried . 34 y e a rs  old a n d  can  fu r 
n ish  A1 references . Am  capab le  of 
m an ag in g  a  sm all business o r a  d e p a r t
m ent. A ddress No. 681, care  M ichigan 
T rad esm an . 681

W an ted —Position  a s  m a n a g er g en eral 
s to re . N ine  y e a rs ’ experience  d ry  
goods, fu rn ish in g s , m e rch an t ta ilo rin g , 
shoes, g roceries, etc. H ig h est re ferences . 
A ddress No. 673, care  T rad esm an . 673

Safes That Are Safe

SIMPLY ASK US
“Why do your safes save their 

contents where others fail?”
SAFE SAFES

Grand Rapids Safe Go. 
Tradesman Building

WE BUY SELL QUOTE

Commonwealth Power 
Railway & Light

Company stocks, Bonds and underlying securities. 
This is primarily a Michigan Company and its 
securities in the nature of a LOCAL INVEST
MENT. Ask us for our new circular.

Howe, Snow, Corrigan and Bertles
INVESTMENTS

Michigan Trust Bldg. Grand Rapids, Michigan
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BANKRUPTCY MATTERS.
Proceedings in Western District of 

Michigan.
G ran d  R apids, N ov. 26—In  th e  m a tte r  

of A lb e rt J .  Doyle, b a n k ru p t, fo rm erly  
m e rc h a n t a t  C h arlo tte , th e  final m e e t
in g  of c re d ito rs  w as  held. T h e  final 
re p o rt an d  acco u n t of C arro ll S. B row n, 
tru s te e , w as considered  a n d  allow ed, and  
a  final d iv idend  of 28 p e r  cen t, d e 
c la red  fo r g e n e ra l c red ito rs . A firs t 
d iv idend  of 20 p e r  c en t, w as  d eclared  on 
J u n e  17, m a k in g  to ta l d iv idends fo r 
c re d ito rs  48 p e r c en t. N o cau se  to  th e  
c o n tra ry  b e in g  show n  by c rd e ito rs , i t  
w as  d e te rm in ed  th a t  a  fav o rab le  c e r
tif ica te  a s  to  th e  b a n k ru p t’s d isch a rg e  
be m ade  by  th e  re feree .

In  th e  m a tte r  of E . C. B. Ju d d , I n 
co rp o ra ted , b a n k ru p t, of M uskegon, a  
h e a r in g  w as had  on th e  t ru s te e ’s  re p o rt 
of offer from  M. B. & O tto  L oescher, 
of M uskegon, of $7,060 fo r th e  a s s e ts  b e 
long ing  to  th is  e s ta te . A su p p lem en ta l 
re p o rt w as held  by  th e  tru s te e  show ing  
th a t  he  h ad  n u m ero u s  ad d itio n a l bids 
fo r su ch  a sse ts , th e  h ig h e s t of w hich  
w as th e  su m  of $8,650 of H . G. K rekel, 
of G rand  R ap id s; an d  a n  o rd e r  w as 
th e re fo re  en te re d  re je c tin g  th e  b id  of 
$7,060 an d  a u th o riz in g  a n d  confirm ing  
th e  sale  to  H . G. K rekel, of G rand  
R apids, a t  $8,650. T he  tru s te e  w as a lso  
d irec ted  to  file h is  firs t re p o r t  a n d  a c 
co u n t on th e  co n su m m atio n  of such  
sale , on rece ip t of w hich  a  spec ia l m e e t
in g  of c re d ito rs  w ill be called  a n d  a  
firs t d iv idend  declared .

N ov. 28—In  th e  m a tte r  of A ppleyard  
& Johnson , b a n k ru p t, of G rand  R apids, 
an  ad jo u rn ed  m ee tin g  of c red ito rs  w as 
held. E ach  of th e  b a n k ru p ts  w ere  
sw orn  a n d  ex am in ed  by  a tto rn e y s  fo r 
c red ito rs , an d  th e  m ee tin g  th e n  a d 
jo u rn ed , w ith o u t day .

In  th e  m a tte r  o f J a m e s  M arasco  & 
Son, b a n k ru p t, fo rm erly  com m ission  
m e rc h a n ts  a t  M anistee , a n  o rd e r w as  e n 
te re d  calling  th e  firs t m ee tn ig  of c re d 
ito rs  to  be held  a t  th e  office of th e  
re fe ree  on Dec. 16 fo r th e  pu rpose  oi 
e le c tin g  a  tru s te e , p rov ing  cla im s, e x 
a m in in g  th e  b an k ru p ts , e tc .

Dec. 1—-In  th e  m a tte r  o f H o lland  
V en eer W orks, b a n k ru p t, of H olland , a  
sp ec ia l m ee tin g  of c re d ito rs  w as held. 
T he  firs t re p o rt an d  acco u n t of H a rv ey  
F . W onderly , tru s te e , w as  considered  
a n d  decision  reserved . B y vo te  of 
c red ito rs  -the re fe re e  w as  a u th o rized  to  
a p p o in t a  co m m ittee  to  in v e s tig a te  a n u  
re p o rt on p en d in g  a n d  p roposed  l i t ig a 
tion , an d  as  such  com m ittee  th e  re fe ree  
ap p o in ted  Geo. E . K ollen , of H olland  
an d  C has. V. H ild ing , of G rand  R apids. 
T h e  tru s te e  w as  d irec ted  to  d ispose of 
th e  ba lance  of th e  tan g ib le  a s s e ts  w ith in  
th ir ty  d ay s  an d  w as  a u th o rized  to  
ab an d o n  th e  p ro p e rty  covered  b y  m o rt
g ag e  of th e  F ir s t  S ta te  B an k  of H olland. 
T he  m ee tin g  w as th e n  ad jo u rn e d  to  
J a n . 5.

In  th e  m a tte r  o f W . C. B eelby  B a rb e r  
S upply  Co., b a n k ru p t, of G rand  R ap ids, 
an  o rd e r w as e n te red  calling  th e  firs t 
m e e tin g  of c red ito rs  to  be  held  a t  th e  
office of th e  re fe ree  on Dec. 16 fo r th e  
pu rpose  of e le c tin g  a  tru s te e , p rov ing  
c la im s, e x am in in g  th e  b a n k ru p ts , etc.

In  th e  m a tte r  of th e  In te rch an g eab le  
F ix tu re s  Co., b a n k ru p t, of G rand  R apids, 
th e  tru s te e  filed th e  follow ing o ffer from  
D avid  W olf, of G rand  R ap ids, fo r  th e  
a s s e ts  d e sc rib ed ; “ I h e reb y  offer to  p u r 
ch ase  th e  eq u ity  an d  t i tle  of th e  I n te r 
ch an g eab le  F ix tu re s  Co. in an d  to  th a t  
p a r t  of L o ts  8 a n d  9, L eo n ard  & C om 
p a n y ’s add ition  to  th e  c ity  of G rand  
R apids, w hich  is 105 fe e t f ro n t on F ro n t 
A venue, N . W ., an d  e x te n d in g  to  th e  
c e n te r  of G rand  R ive r; to g e th e r  w ith  all 
th e  a p p u rte n a n ce s  an d  r ig h ts  th e re to  
belong ing  o r a p p e r ta in in g ; inc lud ing  all 
bu ild ings, im p ro v em en ts , ra ilw a y  s id e 
tra c k s , m ach iney , too ls a n d  a p p a ra tu s ;  
office fu rn itu re , sa fe  an d  fix tu res, fo r 
such  am o u n t a s  w ith  a ll in cu m b ran ces  
an d  c la im s a g a in s t  th e  p ro p e rty  w ill 
m ake  th e  to ta l  co st $10,000. T h is  is  on 
cond ition  th a t  th e  c o n tra c t t i t le  of trie 
b an k ru p t h a s  n o t b een  fo rfe ited . (T he 
incu m b ran ces , a s  e s tim a te d  by th e  t r u s 
tee , am o u n t to  $8,000 o r  a  li t t le  m ore). 
I  am  to  receive a  q u it-c la im  deed, a n a  
bill of sa le  of th e  p ro p e rty  a n d  a ss ig n 
m e n t of in te re s t  of tn e  b a n k ru p t in  th e  
c o n tra c ts  of p u rc h a se .” A n o rd e r w as 
en te re d  d ire c tin g  c red ito rs  to  show  cau se  
before  th e  re fe ree  on Dec. 15, w hy  such  
offer, o r  a n y  o th e r  o r fu r th e r  o ffer o r 
offers w h ich  m ay  be received  by  th e  
tru s te e  on o r  before su ch  da te , should  
n o t be accep ted  an d  th e  sa le  of such  
a s s e ts  a u th o rized  an d  confirm ed.

Dec. 2—In  th e  m a tte r  of W illiam  H . 
B arr, b an k ru p t, p h y s ic ian  a t  H a rb o r 
Springs, th e  firs t m e e tin g  of c red ito rs  
w as  held. N o cla im s w ere  proved, and  
an  o rd e r w as en te red  th a t  no  tru s te e  
be appo in ted . T he b a n k ru p t w as sw orn  
an d  exam ined  by  a tto rn e y  fo r c red ito rs  
an d  th e  m ee tin g  th e n  ad jo u rn ed , w ith 
o u t day.

In  th e  m a tte r  of W h ite  L ak e  T r a n s 
p o rta tio n  Co., b an k ru p t, of W h iteh a ll, 
th e  a d jo u rn ed  firs t m ee tin g  of c red ito rs  
w as held. C red ito rs  fa ilin g  to  e lect, th e  
re fe ree  ap p o in ted  R ex  R. R oyal, of 
W h iteh a ll, a s  t ru s te e ;  bond fixed a t  
$1 000. Fo llow ing  w ere  appo in ted  a p 
p ra is e rs ; M ark  Coveil, P . T. S chnorbach , 
and  J  L. K le tt. a ll of W h iteh a ll. V. A. 
C hapm an , P re s id e n t of th e  b a n k ru p t 
com pany , w as  sw orn  an d  exam ined , and  
th e  m ee tin g  th e n  ad jo u rn ed , w ith o u t day .

D ec. 3—In  th e  m a t te r  o f  F re d  A.

Covey, b an k ru p t, b ra k e m a n  fro m  T r a v - I  
e rse  C ity , th e  firs t m ee tin g  o f c r e d i to r s !  
w as  held. N o  c la im s w e re  proved , a n d !  
i t  a p p ea rin g  th a t  th e re  w ere  no  a s s e t s !  
n o t exem pt, a n  o rd e r  w as  e n te re d  t h a t !  
no tru s te e  be appo in ted . U n less  f u r th e r «  
p roceed ings a re  re q u e ste d  by  c red ito rs , »  
th e  e s ta te  w ill p robab ly  be closed a t  th e  
ex p ira tio n  of tw e n ty  d ays. rj

In  th e  m a tte r  of M ann, W a tso n  & Co., 
b a n k ru p t, fo rm erly  of M uskegon, th e  
final re p o rt a n d  acco u n t of Jo h n  W . 
W ilson, tru s te e ,  w as  filed, sh o w in g  a  
b a lan ce  on h an d  fo r  d is tr ib u tio n  of 
$22,836.20, a n d  a n  o rd e r w as  e n te re d  by  
th e  re fe ree  calling  a  final m e e tin g  of 
c red ito rs  to  be  held a t  h is  office on Dec. 
18, to  co n sid e r su ch  re p o rt a n d  accoun t, 
to  p a ss  upon  p e titio n  of C ross, V an d er- 
w erp , F o o t & R oss fo r th e  a llow ance  or 
fees an d  ex p en ses  a s  a tto rn e y s  fo r  th e  
tru s te e  an d  fo r th e  d e c la ra tio n  o f a  
s ix th  a n d  final d iv idend  fo r  c red ito rs . 
F iv e  d iv idends, a g g re g a tin g  30 p e r  c en t., 
h av e  a re a d y  b een  p a id  c re d tio rs  o f th is  
e s ta te .

Dec. 4—In  th e  m a tte r  o f th e  A m eri
can  C arv in g  & M an u fac tu rin g  Co., b a n k 
ru p t, of G rand  R ap ids, th e  final m e e tin g  
of c red ito rs  w as  held. T he  final re p o rt 
a n d  acc o u n t of F ra n c is  D. C am pau , t r u s 
tee , w as  considered  a n d  allow ed, a n d  a  
final d iv idend  of l2%  p e r  cen t, declared  
fo r g e n e ra l c red ito rs . A firs t d iv idend  
of 15 p e r  cen t, w as  pa id  on A pril 16, 
m ak in g  to ta l d iv idend  fo r c re d ito rs  27% 
p e r  cen t.

Dec. 5—In  th e  m a t te r  of R odgers Iro n  
M an u fac tu rin g  Co., b a n k ru p t, of M uske
gon, a  spec ia l m ee tin g  of c re d ito rs  w as  
h.eld, a n d  th e  firs t re p o rt a n d  acco u n t of 
Jo h n  G. A nderson , tru s te e , considered  
an d  allow ed. A firs t d iv idend  of 20 
p e r  cen t, w as  d eclared  an d  o rd e red  pa id  
to  g en era l c red ito rs  w hose c la im s h av e  
b een  proved  an d  allow ed  to  th is  da te , 
a n d  th e  m ee tin g  th e n  ad jo u rn ed , w ith 
ou t day .

Dec. 6—In  th e  m a tte r  of H e n d e rsh o t 
C red it C lo th ing  Co., b an k ru p t, of G rand  
R apids, th e  a d jo u rn ed  final m e e tin g  of 
c re d ito rs  w as held. T h e  final re p o rt an d  
acco u n t of D on E . M inor, tru s te e , w as 
app roved , an d  a  firs t an d  final d iv idend  
of 1 1-5 p e r  cen t, d eclared  fo r g en e ra l 
c red ito rs . M eeting  th e n  ad jo u rn ed , w ith 
o u t day.

A v o lu n ta ry  p e titio n  w a s  filed by  
W ard  R. M ay n ard  a n d  V ern  G. A ndrus, 
c o p a r tn e rs  a s  M ay n ard  & A ndrus, of 
S p a rta , a n d  th e y  w e re  a d ju d g ed  b a n k 
ru p t by  Ju d g e  Sessions a n d  th e  m a tte r  
re fe rred  to  R efe ree  W icks. A n o rd e r 
w as  e n te red  a p p o in tin g  C harles  R ice, oi 
S p a rta , a s  receiver, w ith  a u th o r ity  to  
con tin u e  th e  re ta il  bu sin ess  of th e  b a n k 
ru p ts . A n o rd e r w as  m ade  by  th e  r e f 
e ree  calling  th e  firs t m ee tin g  of c red ito rs  
to  be held  a t  h is  office on Dec. 22 fo r 
th e  pu rpose  of p ro v in g  c la im s, e lec tin g  
a  tru s te e , etc. T h e  fo llow ing w ere  a p 
po in ted  a p p ra ise rs  P h il M anasse . of 
G rand  R ap ids, J . C. B a lla rd  an d  C. A. 
M oore of S p a rta . T he  follow ing a s s e ts
a re  lis ted :
S tock  of goods ................................. $3,500.00
A cco u n ts  rece iv ab le  .....................  943.87

$4,443.87
T he  fo llow ing c red ito rs  a re  schedu led : 

P re fe r re d  o r Secured .
V illage of S p a rta , fo r ta x e s  . . . . $  30.00
F ra n k  E . R ice a n d  C h arle s

R ice, S p a r ta  ...............................  1,025.00

$1,055.00
U nsecu red  C red ito rs .

A ck erm an  B ro th e rs , M ilw aukee $ 169.88 
B u rn h am , S toepel & Co., D e tro it 113.25 
M iles F . B ix ler Co., C leveland  68.75
W . L. D ouglas, B ro ck to n  ...........  42.00
G. W . E ad e  & C om pany, A u ro ra  55.94 
Fox  R iv e r G a rm en t M fg. Co.,

A u ro ra  ........................................ 33.99
H a r t  B ro th e rs , C h icago  ...............  2.09
H ir th -K ra u s e  Co., G rand  R ap ids 217.20 
K ah n  B ro th e rs  &  Co., C h icago  77.88 
K e ith  B ro th e rs  & Co., C hicago 191.50 
D arned, C a r te r  & Co., D e tro it . .  31.79
M ayfield W oolen M ills. M ayfield 41.86 
M ash aw ak a  W oolen M fg. Co.,

M ish aw ak a  .................................. 810.72
M other H u b b a rd  Shoe Co.,

R o ch es te r ...................................... 71.40
M. L. O bendorf & Co., C hicago 32.28 
R indge, K a lm b ach , Logie Co.,

G rand  R ap id s  ...........................  40.80
R oyal T a ilo rs, C hicago ...................  32.75
Schloss B ro th e rs , D e tro it ........... 639.75
S im m ons Boot & Shoe Co., Toledo 66.55 
P . S tek e tee  & Sons, G rand

R ap id s  ..........................................  82.50
J. S. T em ple, R ead in g  ...................  46.50
U n ited  S h ir t  & C ollar Co., T ro y  95.90 
V ic to r S h ir t Co., C in c in n a ti , .  23.63
O tto  W eb e r Co., G rand  R ap id s  . .  103.71

$3,092.52
D ec. 8—In  th e  m a tte r  of Bob H . D il

la rd , b an k ru p t, of G rand  R apids, a n  o r
d e r  w as  e n te re d  confirm ing  th e  t ru s te e ’s 
re p o rt of sa le  of th e  s to ck  and  fix tu res 
be long ing  to  sa id  e s ta te  to  Goodspeed 
B ro th e rs , of G ran d  R apids, fo r  $5,200 
an d  sa le  of th e  lease  to  Geo. G. S teke tee , 
of G rand  R apids, fo r $500.

St. Joseph Referee.
S t. Jo sep h , D ec. 2—In  th e  m a tte r  of 

th e  S a n ita ry  L a u n d ry  Co., b a n k ru p t, of 
K alam azoo , th e  in v e n to ry  an d  re p o rt of 
a p p ra ise rs  show s a s s e ts  of $900, in c lu d 
ing  a  c h a tte l m o rtg ag e  of $800 a n d  in 
te re s t . T h e  tru s te e  h a s  received  an  offer 
from  C h ris tin e  W . R ed p a th , fo rm er 
m a n a g e r  o f th e  com pany , of $965 fo r  th e  
sa le  of th e  e n tire  a s s e ts  a n d  good w ill

■ o f th e  b a n k ru p t com pany . I f  th is  o ffer 
■ is  accep ted  a n d  confirm ed, no  d iv idend  
■ w ill be pa id  an d  th e re  w ill be sca rce ly  
■ enough  fu n d s  to  p ay  a d m in is tra tio n  ex - 
rp e n s e s .
| Dec. 4—In  th e  m a tte r  of Is a a c  S h in - 
| berg , b an k ru p t, of K alam azoo , a n  o rd e r 
¿ w a s  e n te red  confirm ing  th e  t ru s te e ’s re -  
F p o r t  of ex em p ted  p ro p e rty , w h ich  ex 

em ptions  inc ludes a ll th e  a s s e ts  of th e  
b a n k ru p t e s ta te , th e  b a n k ru p t be in g  
obliged to  ad v an ce  th e  n ece ssa ry  m oney 
o u t of h is  , exem p tio n s  to  p a y  a d m in 
is tra tio n  expenses. N o d iv idends w ill be 
dec lared  to  c red ito rs .

D ec. 6—In  th e  m a t te r  o f A u g u st 
P e te rs , b an k ru p t, of B en to n  H a rb o r, a n  
o rd e r  w as  en te re d  a d jo u rn in g  th e  firs t 
c re d ito rs  m ee tin g  to  J a n . 3, 1914, a t  th e  
re fe re e ’s  office. T h e  tru s te e  h a s  oeen 
d ire c te d  to  b r in g  p roceed ings  to  s e t  
aside  c e r ta in  p re fe ren ces  g iv en  by  (he  
b a n k ru p t.

In  th e  m a tte r  o f F r a n k  W . F lin t, 
b a n k ru p t, of S au g a tu ck , o b jec tio n s  w er*  
filed by th e  G rand  R ap id s  Shoe & R u b 
b e r  Co., a  c red ito r, to  th e  a llow ance  of 
th e  b a n k ru p t’s  ex em p tio n s  on g ro u n d s 
t h a t  th e  b a n k ru p t h ad  ap p ro p ria te d  th e  
su m  of $100 fo r  h is  ow n use  tw o  d ay s  
a f te r  he  w as ad ju d g ed  a  D ankrup t. A n 
o rd e r w as  e n te re d  by  th e  re fe re e  fo r a  
h e a r in g  on th e  p e titio n  a t  n is  office oi* 
Dec. 27. A n a d jo u rn ed  firs t m ee tin g  w as 
held  a n d  c la im s to  th e  a m o u n t of som e 
$1,500 allow ed. T he  re p o rt of th e  tru s te e  
w ith  re q u e s t fo r a  d iv idend  w as  con 
s idered , app roved  and  allow ed  an d  a  firs t 
d iv idend  of 10 p e r cen t, w as  dec lared  an d  
o rd e red  pa id  to  c red ito rs , w hose  c la im s 
had  been allow ed to  da te . T he  m ee tin g  
w as  th e n  a d jo u rn ed  fo r th re e  m onths.

Dec. 8—In  th e  m a tte r  of J a m e s  In g e r-  
soll D ay, b a n k ru p t, of D eca tu r, T h o m as
E . G odfrey  h a s  filed a  p e titio n  fo r a  r e 
view  of th e  re fe re e ’s o rd e r d en y in g  h is  
p e titio n  to  h av e  h is  c la im  allow ed a s  a  
p re fe rred  c la im  in  th e  sum  of $1,100. T he 
p e titio n  w as  considered  an d  a n  o rd e r 
en te re d  by  th e  re fe ree  c e r tify in g  th e  
sam e  to  th e  D is tr ic t  Ju d g e  fo r rev iew .

Special Features in the Grocery and 
Produce Trade.

S pecial C orrespondence.
New York, Dec. 6—The spot cof

fee m arket remains unchanged and 
drags along in the rut. The receipts 
at primary points have been too large 
to  cause buyers here to take any large 
quantity ahead of current require
ments and there is not likely to be 
any change, so long as the supply 
continues more than ample. At the 
close Rio No. 7 is w orth in an in
voice way 9-Hjc and Santos 4s 1 2 ^ c .  
In store and afloat there are of Bra
zilian coffee, 1,920,885 bags, against 
2,503,173 bags at the same time last 
year. Milds have been in rather ac
tive jobbing movement at previous 
quotations and these are firmly ad
hered to. Good Cucuta, 13)qc.

Sugar has apparently been retired 
from the list of things that sell. At 
any rate one hears from all hands 
“N othing doing.” Buyers take only 
enough to get along with from day 
to day. Q uotations for granulated, 
4.25@4.30c.

The holiday demand for other goods 
has caused teas to be “relegated to 
the rear.” The m arket is entirely life
less this week and the whole list is 
w ithout change except an advance of 
2c on common pekoes.

The supply of rice is larger than 
needful and much of the foreign re
ceipts is being warehoused. Q uota
tions are practically unchanged and 
the demand is very moderate indeed. 
Prime to choice, 5j4@ 5^c.

Jobbers have had a fair call for 
spices as the Christmas holidays ap
proach and quotations are strongly 
maintained, although no advance is to 
be noted. Stocks are not large.

Molasses is firmly sustained and is 
meeting with good call, especially, for 
the better sorts. Good to prime, 35@ 
40c. Syrups are in moderate supply 
and quiet at 20@25c for fancy stock.

A difference of opinion as to the 
value of standard 3s tom atoes pre
vents any great volume of business, 
but canners are determined to make 
no concession from 67J^c f. o. b. 
Marvland. This is the verv bottom, 
and while this condition holds, tom a
toes move from hand to mouth. Sure
ly it would seem that 6 cents for a 
can of tom atoes is the limit. Peas at 
72^@75c are meeting with a little call, 
but there is room for improvement. 
O ther staples are moderate, but deal
ers seem really hopeful for a turn for 
the better after Jan. 1 .

Top grades of butter are well sus

tained. Extra creamery, 34@35^c. 
Firsts, 27@32c. Held stock, extras, 
30@32. Imitation 23(S}24c. Factory 
2 1J^@22c.

Cheese is in steady request at 16]/£ 
@16J4c for whole milk, colored or 
white. W isconsin daisies, 16@16J^c.

We have from London this week 
376 cases of eggs, with 120 dozen in 
each case. This isn’t a great sup
ply, but is regarded as a “strike break
er.” And warm er w eather has help
ed to add to our supply and, with the 
outlook good for an “avalanche,” 
prices have taken a drop, although the 
50c mark still holds for the best near
by grades. W estern are hard to quote, 
as the price is constantly fluctuating, 
but the range is about 38@44c, with 
some not bad stock down to 32@33c.

Sign That Turning Point Is Near.
Chicago, Dec. 9—People in touch 

with the different industries assert 
that there have been more hands let 
out the past thirty  days than is gen
erally known. “Cut Downs” are not 
advertised, because of their depressing 
effect. The steel mills in this vicinity 
have reduced their forces materially, 
and those dependent on the steel in
terests for business have also curtail
ed. Nor are the railroads running 
their shops as full as they lately were, 
although this is because traffic natur
ally becomes lighter from now on, and 
the demand for cars diminishes. But 
in the mercantile field, no one is buy- 
in sunolies except as needed, and the 
disposition is to go slow until after 
the first of the year. Then, it is 
hoped it will be possible to see more 
clearly into the business and financial 
situation.

One feature of the present situation 
which deserves attention, however, is 
that nearly every one ■>'ou meet has 
become excessively pessimistic; and 
to ^eople of experience, that is or
dinarily a sign that the turning point 
is near. A revival of investment buy
ing of securities, and the entrance 
into the m arket of the railroads for 
large quantities of supplies, would, 
it is believed, cause a rapid reversal 
of the present tendencies. There is 
also another thing in the present situ
ation that should not be overlooked. 
I t is the steady reduction in stocks in 
hands of the largest consumers. This 
has been going on for more than 
three months, and. supplies must be 
nearing the point of exhaustion. The 
longer the buying movement is delay
ed, the greater will be the require
ments later on.

Butter, Eggs, Poultry, Beans and Po
tatoes, at Buffalo.

Buffalo, Dec. 8—Creamery butter, 
fresh 25^34c; dairy. 23(o>25c; poor to 
good, all kinds, 17@22c.

Cheese — New fancy 16@1 6 ^2c; 
choice 15@15^2c; poor to common, 6 
@10c.

Eggs—Choice, fresh candled, 35@ 
36c; cold storage, 27tfr)28c.

Poultry (live)—Turkeys, 20@22c;
cox, ll@ 12c; fowls, 14@16c; springs, 
14@17c; ducks, 15@17c. Dressed, 
14@17c; fowls, 14@16c; geese, 14@

Beans — Marrow, $3.25; medium 
$2.20; pea, $2.15@2.20; white kidney, 
$3.50@$3.75. Red kidney new, $2.75@ 
3.

Potatoes—70@75c per bu.
Rea & W itzig.

B U S IN E S S  C H A N C E S .
$1,500, w ith  serv ices , to  in v e s t In d ry  

goods o r  g e n e ra l s to re  by  h u s tlin g  d ry  
goods m an . E x p erien ced  bu y er, m a n a g e r  
a n d  a d v e r tis e r . A ddress  612, c a re  T ra d e s 
m an . 612

L o ca tio n  w a n ted  by  ph y sic ian . A d 
d re ss  D r. M organ, 424 L a g rav e  A ve.,
G rand  R apids, M ich. 686

F o r Sale—Good c lean  s to ck  g en era l 
m erch an d ise , invoice $2,500. In  good
live tow n, r ich  su rro u n d in g  co u n try . 
S a les la s t  y e a r , $20,000. A d d ress  681 , 
ca re  T rad e sm a n . 687

S IT U A T IO N S  W A N T E D .
Y oung m an  w ishes  position  in  g en era l 

o r h a rd w a re  s to re  in  sm all to w n , w ith  
a  view  to  bu y in g  sam e  la te r. W ill fu r 
n ish  good reco m m en d atio n  a s  to  c h a r 
a c te r ,  in te g r ity  an d  h o n e s ty  if necessa rv . 
W ill go an y w h ere . A d d re ss  No. 688, 
c a re  T rad esm an . 688

mailto:2.15@2.20
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Think of it! Every person that passes your door or en
ters your store is a prospective Borax customer. Every 

one of them—regardless of age, occupation or station 
in life.

20 BORAX
is a harmless antiseptic cleanser. Finds a hundred and one uses 

in the Laundry, Kitchen, Nursery, Sick Room and Bath Room.
I t 's  absolutely pure, perfectly safe. Cleanses quickly, thoroughly, h y g ien ic a lly .

Saves no end of time, trouble and work in the home. I t ’s a “self-seller” when 
given a chance. Give it a chance. It'll pay you. Pay you to display it—to keep 

it in sight where customers and prospective customers can read the directions 
and many uses printed on every carton. T ry i t .  Try it now, to -d a y .

PACIFIC COAST BORAX CO.
CHICAGO, ILL.

/

InYour Quest of fließ est S till a t th e  
T o p

Tile Williams Bros. Co.
S I Z E S  of Detroit GROCERS

For ten years the sales of

Shredded Wheat Biscuit
have never failed to show an increase over the 
sales of the previous year—and this without 
any free deals for the grocers or bribes or pre
miums for the consumers. Its supremacy among 
cereal foods is unchallenged. It has held its 
own against all comers, surviving the ups and 
downs of public fancy. Always fresh, always 
clean, always pure, always the same. It is the 
one staple breakfast food eaten in every city 

and hamlet in the United States 
and Canada.

Shredded Wheat is packed in neat, substan
tial wooden cases. The empty cases are sold 
by enterprising grocers for 10 or 15 cents 
each, thereby adding to their profits on 
Shredded Wheat.

MADE O N LY  BY

T he Shredded W heat Company
NIAG AR A  FALLS, N . Y.



fts tr o  Your W inter Stock of 
Vs»- Karo—Is it Liberal?

■H E season of heaviest syrup business is here—are you pre
pared to meet the demand for Karo?

There is no need to dwell on Karo quality or the fact that every 
can of Karo contains full net weight.
You, as a shrewd merchant, cannot afford to be without liberal 
stocks of Karo—the quick-selling profit-paying staple. The steadily 
increasing demand for this popular product makes it imperative 
that you order more heavily than ever before.

Place your orders promptly. On all orders placed immediately your full profits are 
guaranteed against any possible higher prices resulting from the unsettled market.

Then show a window piled high with Karo—the sign to the syrup users that you are the 
Karo Merchant in your community and stand for quality and purity.

CORN PRODUCTS REFINING CO.
NEW  YORK, N. Y.

Gee! But Motorists 
Are a Hungry Lot!
Get them into your store to buy gasolene or cylinder oil 

and they won’t leave before buying a lot of fruit, candies, 
cigars, bottled sodas, ginger ale, ginger snaps, bologna, 
cheese, crackers and other good things.

THE BOWSER SIGN 
WILL BRING THEM IN

500,000 automobiles are built and sold every year. The 
business is growing at a tremendous rate, and motorists have 
learned that a Bowser pump means pure, clean gasolene 
that they can depend on.

The Bowser System will bring you the gasolene trade in 
your community and for miles around.

It costs so little.
It earns so much 

you can’t hesitate.
Write now for further particulars.

S. F. BOWSER & CO., Inc.
Home Plant and General Offices, Box 2089, Ft. Wayne, Ind., U. S. A

Engineers and Manufacturers of Oil Handling Devices 

Salesoffices in a ll centers and representatives everywhere

Original Patentees and Manufacturers of Standard Self-Measuring. Hand and Power Driven Pumps. Large and Small Tanks. Gasolene and Oil Storage and Distributing System s. Self-
Registering Pipe Line Measures. Oil Filtering and Circulating System s. Dry Cleaner’s System s, Etc.

ESTABLISHED 1885


