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In the purlieus of sin-befogged cities,
Slow food of neglect and of pest,

How many a mother lies dying
With to-morrow’s pale scourge at her breast!

And the bread-cry that serves for the prattle 
Of orphans—(oh, when shall it cease?)—

Does it call to the banners of battle,
Or call to the colors of Peace?

I hear from my window this morning 
The shout of a soldiering boy;

And a note in his proud pleasure wounds me 
With the grief that is presaged by joy.

I hear not the drum’s noisy rattle
For the groan of one hero’s release;

Is it call to the banners of battle,
Or call to the colors of Peace?

O ye of the God-given voices,
My poets, of whom I am proud,

Who sing of the true and the real
When illusions are dazzling the crowd;

Go, turn men from wolves and from cattle,
Till Love be the one Golden Fleece.

Oh, call us no more unto battle,
But call to the colors of Peace!

Robert Underwood Johnson.



Good Yeast
Good Bread

Good Health

Sell Your Customers
FLEISCHMANN’S

YEAST

W HEN YOU SEE
THE 

SIGN OF
GOOD
CANDY

“DOUBLE A”

Remember it came from

The PUTNAM FACTORY, National Candy Co., Inc.
Grand Rapids, Mich.
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Franklin XXXX Confectioners’
Sugar

which is famous everywhere as the leading sugar for CON
FECTIONERS and BAKERS is also packed for family use 
in 1 pound FRANKLIN CARTONS with an inside bag of 
moisture proof paraffine paper. It’s a handy package and a 
steady seller. It will pay you to push its sale because the 
more baking your customers do, the more they will buy 
cocoa, cocoanut, flavoring extracts, butter, eggs, raisins, 
flour and all other ingredients.

Packed in 1 lb. CARTONS-24 lbs. to the CON
TAINER.

Other FRANKLIN CARTON SUGARS are packed 
in original CONTAINERS of 24. 48. 60 and 120 lbs.

Franklin Carton Sugar is guaranteed full weight 

and refined CANE sugar.

THE FRANKLIN SUGAR REFINING CO.
PHILADELPHIA

“ Your customers know FRANKLIN CARTON SUGAR is CLEAN sugar.“

Lautz Snow  Boy Washing Powder
Buffalo, N. Y.
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DETROIT DETONATIONS.

Cogent Criticisms From Michigan’s 
Metropolis.

Detroit, Jan. 5—Learn one thing each 
week about Detroit: Nearly 3,000,000 
gallons of lubricating oils and greases 
were produced in Detroit last year.

The magnificent new Michigan Cen
tral depot is now in use. From all re
ports the depot in conceded to be one 
of the most modern in the United 
States. One of the most important ad
vantages to travelers is the fact that 
incoming and outgoing passengers do 
not come in contact with each other, 
thus facilitating the handling of large 
crowds.

Jim Hammel promises to be the 
bogey man for the law breaking hotel 
keepers. If they don’t believe it, just 
let them continue the use of the roller 
towel, etc.

J. M. Netzorg (Crowley Bros.), who 
has been laid up at his home through
out the early fall, is again back on the 
job calling on the trade in Central and 
Northern Michigan. Mr. Netzorg’s 
many friends, we know, will be pleased 
to hear that he has fully recovered and 
is strong enough to carry away the 
largest orders given to anyone.

Cadillac Council, No. 143, will hold 
a regular monthly meeting Saturday 
night. Many important things will be 
brought up at the meeting and it is 
earnestly requested by Senior Counselor 
Reattoir that as many members as pos
sible put in an appearance. There are 
still about forty to be initiated, besides 
several applications to be voted on.

Joe Broach (Standart Bros.) entered 
upon his new duties as city salesman. 
When the writer met Joe on the street 
the other day, the usual salutations were 
exchanged, then Joe burst forth with, 
“My, but it seems good to be back in 
a real live town again.” Joe has been 
making his headquarters in Grand Rap
ids the past few years.

Tom Burton (Lisk Mfg. Co., Canan
daigua, N. Y.) confidentially informed 
us the other day that his company sold 
more of their patent roasters than they 
could deliver. Well, the Tradesman 
roasters did some business also last 
year.

The dance given by Detroit Council, 
No. 9, last Saturday night was well at
tended, despite the inclement weather. 
Possibly accounted for by the fact that 
everything was free, as the party was 
in honor of Senior Counselor Warner’s 
wife, who celebrated her 22nd (?) 
birthday on that date. Mrs. Warner 
looks to be every day of 23 years, but 
gives a very plausible explanation by 
saying she looks more than 22 because 
she has to live with Mr. Warner. A 
splendid lunch was sefyfd by the com

mittee in charge. At the wind up of 
the party Mrs. Warner made a speech 
that was heard by all who stood within 
a foot of her, in which she thanked all 
for the party given in Her Honor.

Chas. Reattoir (American Tobacco 
Co.) attended a banquet in New York 
City given by his employers. The ban
quet was held in the Knickerbocker 
Hotel. Charles returned with a 
strained neck and a badly bruised knee, 
received while gazing at the large build
ings in the world’s largest city.

Speaking of the U. C. T. dance write
ups, we take it that there is always 
room at the hop.

B. W. Wallace (Crowley Bros.) was 
a belated Detroit visitor last week. 
Mr. Wallace makes his headquarters in 
Saginaw, where he is very well known. 
He reached Detroit in time to attend 
the salesmen’s banquet given by the 
wholesalers auxiliary of the Board of 
Commerce.

The Weber Hardware Co. has pur
chased the hardware store of W. F. 
Buhrer & Son, 772 Michigan avenue. 
The Weber Hardware Co., consisting 
of L. Weber & Son, came to Detroit 
from New York.

Edson, Moore & Co. gave a banquet 
to its road salesmen and house em
ployes last Wednesday in the spacious 
dining room which is one of the fea
tures of its new building.

You cannot tell by looking at a frog 
how far it will jump, neither can you 
tell how much a traveling man sells by 
the amount of hot air he emits.

Over 100 salesmen who represent 
Perry Bros., varnish manufacturers, 
will gather in Detroit this week, com
ing from all parts of the United States 
and Canada. This is the fourth annual 
convention of the firm’s representatives. 
Meetings are held daily, at which mat
ters of interest are discussed. Tuesday 
night the men were given a theater 
party. The convention lasts for three 
days, followed by a banquet on Wed
nesday evening, at the Board of Com
merce.

Those who live within their incomes 
this year won’t have to make so many 
resolutions next New Year’s day.

Bud Emons, former salesman for 
the Standart-Simmons Co., is now safe
ly ensconced behind the counter in a 
neat little hardware store in Redfield. 
The nicest part of the deal is that Bud 
has half of the say in running the 
store. The firm name is Emons & Bur
gess. They say Bud has been making a 
hit with natives of Redfield, wearing 
clean shirts and having his rubber col
lar polished weekly. If Bud takes with 
the citizens and citizenesses of Redfield 
as well as he did with the merchants of 
Southern Michigan, he will have many 
friends there, as well as some of said 
friends’ money.

Some fellows are born foolish—and 
never find it out until after they have 
been married.

At the next meeting of Cadillac Coun- 
col, No. 143, the question of organiz
ing a traveling man’s death benefit as
sociation will be brought up. It is 
heartily hoped that both Detroit coun
cils will get together and form one as
sociation, instead of two separate or
ganizations, as is now the intention of 
each. There is not much office work to 
be done, aside from the annual (or 
oftener) meetings and one set of officers 
can do the work for both, as well as 
one. Aside from this, it will make a 
large enough benefit to be of material 
assistance to the beneficiary of a mem
ber. As Cadillac Council holds a meet

ing previous to the meeting of Council 
No. 9, the writer hopes this matter will 
be given consideration.

Glen Begole will act as assistant to 
Ed. Collins, who represents Burnham, 
Stoepel & Co. Mr. Collins has covered 
the territory on which he travels for a 
great many years and his business has 
grown too large to be handled by him
self. Mr. Collins’ success is due to 
hard work and the fact that he makes 
his work and the goods he sells a study. 
Very few men who travel are better 
posted than he is. Mr. Collins makes 
his home in Carson City.

Ed. Berger (A. Krolik & Co.) says 
it is a lot easier to forget than to get 
even with a person.

And if we follow Gabby Gleanings’ 
advice, we will have to register when 
no one is around the desk to get away 
with the non de plume.

Referring to a battle (not bottle) 
with Bill Arthur, our manager will 
take that little matter up at a later date.

Harry Ruda, 633 Hastings street, is 
remodeling and enlarging his store. It 
is a hard matter to keep a live merchant 
from going ahead.

Burrell Tripp, of Allegan, owner of 
a city store in a country town, was a 
Detroit visitor last week. Mr. Tripp, 
who enticed Charlie Klaffke into a 
bowling match- by declaring he never 
bowled before, came through with usual 
luck—just such luck as those who never 
played before always do. Mr. Tripp 
evidently told Charlie the truth, but it 
is pretty hard to convince him of the 
fact.

December is the month when the trav
eling men have that hired feeling.

An amusing incident happened at the 
party given in honor of Mrs. E. C. 
Warner last Saturday night. A sweet 
young damsel, after dancing with Mr. 
Warner, took her seat next to that of 
Mrs. Warner. Not knowing that she 
was speaking to her recent dancing 
partner’s better half, she said: “Look 
at the geezer I drew for the dance.” 
Mrs. Warner, on noting the “geezer” 
was her own little “Ernie,” said to the 
tango twisting miss in a dramatic whis
per : “That belongs to me,” and the 
young lady fled to other parts of the 
hall.

Al. J. Munroe, who represents the 
Electric Supply Co., of Saginaw, wish
ing to give the old year a good push 
into oblivion, decided that the best part 
of the world was in Detroit and so he 
hied himself hither. ’Judging from re
ports, with the assistance of a few 
friends, Al. gave the old year a proper 
and fitting farewell—and Mr. Munroe 
knows how.

Francis Frederich (Burnham, Stoepel 
& Co.) was obliged to go to the hospital 
where an operation was performed on 
his foot last week. Francis, or “Speed” 
as he is more popularly known, is do
ing nicely and will soon be back on the 
job again. “Speed” received an injury 
in a football game last fall, which grad
ually grew worse, culminating in his 
trip to the hospital.

Walter Tyre, of the Tyre Hardware 
Co., Grand River avenue, is something 
of a philosopher, as well as a baseball 
fan. Walter says a baseball player is 
as old as he fields.

One thing that impressed the writer 
at the veteran traveling man’s meeting 
last week was the number of men who 
have been on the road for twenty-five 
to thirty-five years and all that time 
have represented but one firm. Now, 
the mere fact that these men repre
sented one firm for so many years did

not in itself impress the writer, but 
what did impress him was the fact that 
nearly everyone was pretty well fixed, 
so far as this world’s goods are con
cerned. To those younger men who 
find themselves dissatisfied at times—■ 
and some of them are with the very 
firms these veterans represent—it should 
give some food for thought. Those who 
have stayed with one firm the longest 
are better off, financially and physically, 
than the other class of men who are 
continually changing positions.

“What keeps me from educating my 
boys for politics,” says John Bale, of 
Lakeview, “is the fact that in that line 
it seems that a person who tries to be 
good has too hard a time to make 
good.”

“Billy” Pohlman has returned to 
Cloverland, where, as “Billy” puts it, 
a fellow always wakes up with a clear 
head. We presume he refers to the 
sparkling atmosphere. Otherwise the 
only place we know of where a fellow 
is apt to wake up with a clear head is 
in Grand Rapids on Monday morning.

The many friends of Frank H. Co- 
nant were shocked to read of his sud
den death on Thursday night of last 
week. Mr. Conant had been ill but a 
few days and was supposed to be on 
the road to recovery. He was one of 
the best known men in Detroit, an old 
traveling man and later sales manager 
for the Delamater Hardware Co. To 
show the esteem and confidence in 
which his friends held him, when a gen
eral manager was needed for the Cad- 
illaqua Fete held in Detroit, he was 
the man selected for the place. His 
name was on the programme as one of 
the speakers at the veteran traveling 
men’s banquet held last Tuesday night. 
He was also an active member of the 
Board of Commerce.

George Loria, who has been repre
senting the Marion Manufacturing Co., 
has added the furniture line of the Har- 
wood-Barley Manufacturing Co., which 
he will handle with his present line. 
He contemplates securing other furni
ture lines in the near future, which will 
give him representative lines’ in the 
different grades of furniture, as well 
as a line of bedding.

Gone but not forgotten, a true friend 
to the traveling men—the Michigan 
Knights of the Grip.

Merry Musings made an increase of 
two inches—all good reading—over the 
week previous. Coming very nicely.

Max and Will Sable have combined 
forces and will handle the line of men’s 
shirts manufactured by Freezer & Co
hen, New York. Will will travel 
through Northern Michigan, while Max 
will cover the Southern portion of the 
State. They have opened a sample 
room in the Avenue Theater building.

We often used to wonder when we 
attended a wedding before we were 
married why it was that the bride’s 
mother, although apparently happy at 
the thought of her daughter getting 
married, would always cry during the 
ceremony.' Now we know: She felt 
sorry for the groom.

L. Williams, who responds more read
ily to the cognomen of “Windy,” after 
being laid up with numerous boils and 
injuries received from a fall, is again 
able to be around, although he is not 
able to walk much faster than a Pere 
Marquette gait. “Windy” is like a ray 
of sunshine wherever he holds forth 
and it will take a more serious illness 
than has yet been invented to make 
his perpetual smile vanish.

Lester Ivory, the Lakeview merchant,



2 M I C H I G A N  T R A D E S M A N January 7, 1914

says his idea of the height of aggrava
tion is for a customer to use up $9 
worth of his time to make a 19 cent 
purchase.

Chas. Reattoir gave a party to twelve 
couples on New Year’s eve. Charles, as 
is mentioned elsewhere on this page, is 
a traveling man and Senior Counselor 
of Cadillac Council. During the eve
ning’s festivities, Ora Jennings, old 
Grand Rapids resident, but who showed 
his good judgment by coming to De
troit, was the main attraction, or per
haps, as we got the story, the main dis
traction. He succeeded in entertaining 
the guests, hosts and hostesses admir
ably until he tried to give an imitation 
of Napoleon crossing the Panama canal 
or something similar. They say that 
Ora’s imitation was so poor that only 
the thickness of his dome kept him 
from having a broken head when the 
crowd threw him out.

Meyer Berg and C. H. Hazen have 
been added to the sales force of the 
Harry Brilling Co., jobber of sweaters, 
underwear and notions. Mr. Berg will 
cover Northern Michigan, while Mr 
Hazen will cover Western Michigan. 
Mr. Brilling, who is an old time travel
ing man, has been making rapid strides 
to the front during the short time he 
has been in business.

How we would revile another country 
if we were to read in the newspapers of 
their soldiers taking the guns away 
from those of another country and 
turning them back to meet sure death.

“Grand Rapids knows how.” Yes, 
but why don’t they do it?

The Daggett Candy Co. joined forces 
with C. Elliott & Co. and gave a ban
quet to their representatives at the 
Penobscot Inn last Saturday night.

Howerd Bierwert, of Ludington, 
writes us as follows: “Why do you 
invariably make so many disparaging 
remarks about married life? You know 
Henry Ward Beecher said: ‘When men 
enter into the state of marriage, they 
stand nearest God.’ Marriage is not 
to be made fun of and I do not believe 
you mean what you say.”

Right again, Howard. Marriage is 
no joke. You know, Howard, what 
Heine said: “Matrimony—the high sea 
for which no compass has been in
vented.”

We cannot see anything but a real 
prosperous year ahead for anybody who 
is willing to contribute their share 
toward it.

Our friend with the white apron told 
us that the first three or four days after 
New Year’s, business was frightfully 
quiet. It is gradually getting back to 
normal now, however.

One other way to increase your busi
ness besides carrying a horse shoe in 
your grip is to sell more goods.

F. C. Richter—the fellow who used to 
write for the Tradesman. Where has 
he disappeared to?

J- l.n Oxnard (Burnham, Stoepel & 
Co.) is back on the job again. John 
had a hard tussle with the grim de
stroyer, but finally landed the knockout 
punch and was declared the winner. 
Mr. Oxnard is very well know through
out Michigan and we know his many 
friends will be pleased to hear of his 
recovery.

This week should brighten up the 
hotel keepers’ faces. Salesmen all 
starting out again.

This will not brighten up George 
Woodcock’s face, of the Stearns, at 
Ludington, because it is always that 
way. James M. Goldstein. *

The Sister States.
A curious enquirer wanted to know 

“What are the sister states?” and the 
brilliant country editor answered:

“We are not quite sure, but we 
should judge that they are Miss Ouri, 
Ida Ho, Mary Land, Callie Fornia, 
Allie Bama, Louisa Anna, Della 
Ware, Minnie Sota and Mrs. Sippi.”

The best man sometimes wins by los
ing at a wedding.

MEN OF MARK.

Joseph H. Brewer, Manager Ameri
can Public Utilities Co.

Birth can only bestow latent facul
ties ; their awakening and development 
into active forces depends upon the 
man. Environment can help. Oppor
tunity walks abroad in many guises and 
will not force itself upon anyone. A 
man must penetrate the disguise, seize 
the opportunity and keep an unbroken 
hold upon it until he finds himself vic
torious in the struggle, thereby earning 
a perfect right to the proudest of all 
American titles—a successful business 
man.

Such a man is Joseph H. Brewer, the 
subject of this sketch, a man who, born 
and bred in the city of his adoption, 
was shrewd enough to recognize his 
birthright; who seized the opportunity 
thus presented; who threw his whole 
brain and brawn and being into his

life’s vocation as soon as he discovered 
the career which was best adapted to 
his abilities and who. in consequence— 
still a comparatively young man—is 
nevertheless one of the recognized cap
tains of the great army of public util
ity operators which is raising the pub
lic utilities of this country to such a 
high state of efficiency that they are 
the envy and emulation of the world. 
The facts which go to make up this 
story of a remarkable man and a re
markable achievement constitute a plain 
tale of a plain, everyday, dependable 
people who form the bone and sinew 
of our Nation.

One of the first men to locate in Al
pine township, Kent county, was Alonzo 
Brewer, who was very generally known 
as Squire Brewer. He had been edu
cated at West Point and had been an

officer of the regular army. He was 
on the staff of Gen. Winfield S. Scott, 
and followed the fortunes of that dis
tinguished leader during the Mexican 
war. When the Civil war broke out in 
1861, he wrote Gen. Scott, tendering 
his services to the Union cause. Gen. 
Scott replied—and his letter is one of 
the cherished archives of the family—• 
that he and Mr. Brewer were both too 
old to go to war a second time, but 
that Mr. Brewer could send his sons 
instead. Mr. Brewer had seven sons 
and one daughter. All of the sons re
sponded to the call of the country and 
marched away to Dixieland to preserve 
the integrity of the flag. The daughter 
subsequently escaped from the parental 
roof by climbing down a ladder, secur
ed access to the Union lines in Vir
ginia and married a soldier who was 
fighting for the stars and stripes. The 
father of Alonzo Brewer resided in 
Massachusetts and fought in the battle

of Bunker Hill. One of the seven sons 
of Alonzo Brewer was Lucien B. 
Brewer, who married Miss Anne. Es- 
cott, who was born in England. They 
had five children—the youngest child 
being Joseph H. Brewer, who was born 
in Grand Rapids, April 19, 1875. The 
date is significant because it is the an
niversary of the battle of Lexington, of 
the firing on Fort Sumpter and the dec
laration of war against Spain in 1898. 
Joseph Brewer was educated in the 
public schools of Grand Rapids; that is 
to say, what education he received as 
a boy came to him through the public 
schools. He did not stop with book 
learning, however. He earned his own 
clothes from the time he was 6 years 
of age. When he was 12 years old 
he found it necessary to assist in the 
support of the family, on account of

the illness of his father, so he confined 
his school work to forenoons and de
voted the afternoons to handling the 
circulations of Chicago papers in this 
city. He had thirteen other boys in hri 
employ and did his work so thoroughly 
that he enjoyed an income of $100 per 
month. In addition, he carried routes 
on the morning and evening papers. 
The Tradesman is pleased to chronicle 
this circumstance—which, by the way, 
was not mentioned by Mr. Brewer when 
he reluctantly gave the writer the data 
for this sketch—because it shows the 
inherent genius for money making 
which he acquired at an early age and 
furnishes the keynote to the remark
able success which has attended his op
erations in the utility field later on 
in life. While it is probably true that 
his efforts as a money maker at this 
period of his life were due largely to 
the spur of necessity, yet none but a 
masterful genius, possessing managerial 
ability of a high order, could have de
veloped so remarkable a business ca
pacity at such an early age.

After spending two years in the high 
school he sought and obtained employ
ment in the freight house of the Mich
igan Central Railway, passing rapidly 
from the position of messenger up 
through the various lines of promotion 
to the position of Over and Short 
Clerk. During the time he was so em
ployed—he began working for the 
Michigan Central when he was only 14 
years of age—he took shorthand les
sons evenings from the late Chancellor 
White, who will be remembered as one 
of the most unique characters Grand 
Rapids has even known. After two 
years with the Michigan Central Mr. 
Brewer became stenographer for J. K. 
\  . Agnew, General Superintendent of 
the Chicago & West Michigan Railway 
and Detroit, Lansing and Northern. He 
was afterward promoted to the posi
tion of stenographer for Charles M. 
Heald, General Manager of the same 
lines. During this time he was made 
Secretary of the Road Masters’ Asso
ciation of America and accompanied 
John Doyle, of Grand Rapids, who was 
President of the organization, to an an
nual convention of the Association at 
Minneapolis. Mr. Brewer subsequently 
became connected with the office of M.
C. Bronner, master car builder for the 
Michigan Central Railway at Detroit, 
and later opened an office as a public 
stenographer in that city, doing some 
court work. In 1892 he returned to 
Grand Rapids and joined forces with 
Charles H. Bender. A copartnership 
was later formed under the style of 
Bender & Brewer, which was for sev
eral years one of the leading steno
graphic firms of the city. The firm had 
contracts for handling the circuit court 
work of Manistee, Mason, Lake, Os
ceola, Mecosta, Newaygo, Allegan and 
Ottawa counties, besides the Federal 
and municipal courts of Grand Rapids. 
This copartnership continued until 1909 
when Mr. Brewer withdrew to devote 
all of his time to the public utility busi
ness which he had inaugurated in 1905 
by the purchase of the Holland Gas 
Co. from Bascom Parker. He subse
quently purchased the Winona Gas 
Light & Power Co. and the Red Wing 
Gas Light & Power Co. He developed 
these properties so rapidly that by 1909

Joseph H. Brewer.
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he had established a reputation that 
brought about an affiliation with 
Charles B. Kelsey, who at that time 
controlled the Albion and Valparaiso 
gas properties. The firm of Kelsey, 
Brewer & Co., retaining the properties 
already owned by them, subsequently 
acquired Elkhart and Kankakee (which 
latter they subsequently disposed of), 
Boise, Idaho, Salt Lake City, Jackson, 
Miss., Minnesota-Wisconsin Power Co., 
an electrical transmission proposition 
carrying power from Red Cedar River, 
Wisconsin, ninety miles to Red Wing, 
Lake City and Wabasha, Minn. The 
detail involved in looking after so many 
properties naturally suggested a larger 
proposition and a holding company was, 
therefore, organized in July, 1912, 
under the name of the American Public 
Utilities Co. This company has since 
acquired the La Crosse Gas & Electric 
Co., the Merchants Heat & Light Co. 
and the Peoples Light & Heat Co., of 
Indianapolis, the two latter being sub
sequently merged into one corporation. 
The Public Utilities Co. has a capital 
stock of $20,000,000 preferred, of which 
about $4,000,000 has been issued and 
$20,000,000 common, of which $3,000,- 
000 has been issued. It also has a bond 
issue of $20,000,000, of which less than 
$1,000,000 has been issued. Mr. Brewer 
is Vice-President and General Manager 
of the company and devotes the major 
portion of his time to the work of look
ing after the varied interests owned 
and operated by his corporaton. He is 
also a director of the Grand Rapids 
Savings Bank and director and Vice- 
President of the Grand Rapids Trust 
Co. He is also President of the West 
Michigan State Fair, which he con
ducted last year with signal ability, in
troducing a number of new features 
which added greatly to the success of 
the exposition, both from the stand
point of entertainment and income.

Mr. Brewer was married in 1894 to 
Miss Augusta Hillyer, of Grand Rap
ids. They have one child—a boy of 
15, who is now a student in the Grand 
Rapids high school. They reside in 
their own home at 38 Gay avenue. 
The family are members of St. Mark’s 
church and Mr. Brewer has lately 
started on the upward road in Mason
ry. Aside from the Masonic order he 
has no fraternal affiliations except 
being a member of all the local clubs.

A year or two ago Mr. Brewer pur
chased a number of farms, comprising 
altogether 360 acres, located directly 
northeast of Plainfield village. He 
has erected new buildings which he has 
equipped with all modern conveniences, 
so that he has the advantages of the 
city, with none of the disadvantages of 
the country. His farm is probably one 
of the most unique and completely 
equipped in Michigan and is probably 
worth in the vicinity of $75,000. He 
and his family reside on the farm dur
ing the summer, going back and forth 
by automobile.

Mr. Brewer is decidedly domestic in 
his tastes and finds his greatest pleas
ure in the associations of the family 
circle. He is fond of his friends and 
takes great delight in their companion
ship.

The most distinguishing character
istic of Mr. Brewer is his remarkable 
ability to dispatch business promptly.

He thinks quickly and acts with equal 
dispatch. His intuitions are a source 
of constant marvel to his friends and 
associates. With all of his native en
dowments of exceptional energy, re
sourcefulness, self-reliance and other 
essentials of conspicuous success, Mr. 
Brewer is a modest man ; a man in 
whom there is only honest aversion 
for anything merely spectacular or for 
self-glorification. Few men have the 
good fortune to be endowed with the 
same admirable poise of heart, brain 
and temperament.

News Items From the Soo.
Sault Ste. Marie, Jan. 6—Pickford 

is to have an electric lighting plant. 
E. H. Taylor has closed the deal with 
the Globe Electric Co., of Milwaukee, 
for a 25 light electric lighting plant. 
This is an experiment with the Pick- 
ford people, as the town is hardly 
large enough to maintain a power 
plant, but according to figures given 
by the Globe Lighting Co. it is 
possible to maintain the plant and if 
it proves a success it will possibly 
lead to the surrounding towns adopt
ing a similar proposition.

As this is the season of the year 
when smallpox is prevailing and a 
large number of cases are reported in 
the copper country, it has put the 
Soo on its guard. Physicians offer to 
vaccinate free any and all who wish 
to avail themselves of the opportunity.

Many of the traveling men will be 
sorry to learn that the Smith Hotel, 
at Trout Lake, was destroyed by fire 
last Tuesday night. It is estimated 
that Mr. Smith's loss will be about 
$45,000, with only about 25 per cent, 
insurance. The saloon, pool room 
and post office and general store next 
to the hotel were saved only by heroic 
work on the part of the citizens. Wm. 
Blossom, manager of the pool room, 
was so badly burned that he died the 
next morning. One of the chamber
maids was also rendered unconscious 
as a result of injuries received in es
caping from the hotel.

Pickford has a new postmaster, 
Geo. Watson, former postmaster of 
Fickford, has turned the office over 
to J. L. Sterling, who assumed charge 
of the office Thursday. Mr. Watson 
has purchased the Cedafville stage 
route from F. Watson and will con
duct the stage during the winter. Miss 
Grace Sterling, the popular deputy, 
will continue in that capacity at the 
post office.

Captain A. J. Young, who has sailed 
the lakes nearly all his life, was ac
cidently shot while hunting on Drum
mond Island Monday. It seems that 
while he was making the landing, in 
some manner his 38 calibre rifle was 
discharged, the bullet making an ugly 
wound in his abdomen. He was rush
ed to his home and every effort made 
to save his life, but he died Tuesday 
morning.

F. Callaghan, manager of the meat 
market at Shelldrake, has tendered his 
resignation and is at present making 
his head quarters at the Soo.

About 100 woodsmen left the city 
this week for the nearby camps and 
much activity is being felt throughout 
the lumber district at the present 
time. There is no scarcity of men this 
winter and the lumbermen are getting 
good service in consequence.

W. G. Tapert.

Honks From Auto City Council. 
Lansing, Jan. 5—Judge J. J. Bar

ton, of Big Rapids, and Mr. and Mrs. 
H. A. McDonald, of Owosso, are vis
iting at the home of Mr. and Mrs. 
F. H. Hastings.
. John Newton (Perry Barker Candy 
Co.) is seriously ill and his trade is 
being called upon this week by Man
ager Simpkins.

For the past two years our Coun
cil has been very ably represented in 
the Lansing Chamber of Commerce 
by E. H. Simpkins, who was chair

man of the Transportation Commit
tee and has done much valiant service 
in that capacity for our city and busi
ness in general.

A. T. Lawlor, for several years As
sistant Attorney General, has opened 
an office in the Capital National Bank 
building and says he is going to live 
an honest life from now on. Success 
to you, Mr. Lawlor.

One sure way to get a good attend
ance at our Council meetings is for 
our Ladies’ Auxiliary to serve a Bo
hemian supper. Even Van, the tool 
man, breaks away from his business 
whenever there is something doing 
in the line of eats.

A special meeting of our Council 
will be held on the last Saturday of 
this month for the purpose of initiat
ing the seventy-five new members 
which we expect (?) to have ready.

D. J. Dailey sold a carload of 
plumbing goods in Lansing , this 
morning before lunch time and is 
working Detroit this afternoon.

It is now reasonably assured that 
the Pere Marquette will soon change 
its division point from Grand Ledge 
to Lansing. Shippers of local freight

west will be greatly benefitted and 
it is expected that the local passen
ger service will be much more con
venient. H. D. Bullen.

For Short.
Mrs. Butler had a new cook who was 

a buxom negress. She came one morn
ing and after she had been assigned to 
her duties, the mistress asked her name.

“Yo’ may call me Florentina,” was 
the reply.

“What is your other name?” enquired 
Mrs. Butler.

“Why, missus,” said the colored wom
an, “yo’ see, my odder name is Ida, 
but I’se alius been called Florentin i 
fo’ short.”

B ette r R uling, P rin ting  and Binding
and  deliveries m ade w hen prom ised—th a t's  our business.
O n an y  ru led  or printed form s, accoun t books or an y  com m ercial p rin ting  w e can give 
you b e tte r  w orkm anship  and  b etter serv ice than  you have ever received; and the benefit of

our long experience in th is  class of work.
^  w r  -!n * "  v 1 ■  ̂ E v e ry th in g  w e  sell is m a n u fac tu re d  in  o u r

H M H R n . o w n  c o m p le te  p lan t fro m  th e  raw  m a te ria ls

Let us take it up with you

Kalamazoo Loose Leaf Binder Co.
KALAM AZOO. - M ICHIGAN

The New Stationery House
Have taken the agency for

"LAN GRO CK”PENNANTS
Wait for our salesmen with the big line of New 

Novelties in Pennants and Pillows
WILL P. CANAAN CO. Grand Rapids, Mich.

Reynolds Flexible Asphalt Shingles
HAVE ENDORSEMENT OF LEADING ARCHITECTS
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Reynolds Slate Shingles Alter Five Years Wear Wood Shingles After Five Years Wear

Beware of Imitations. Ask for Sample and Booklet.
Write us for Agency Proposition. Distributing Agents at

Detroit
Saginaw
Lansing
Jackson

Kalamazoo 
Battle Creek 
Flint 
Toledo

Columbus Youngstown Utica Milwaukee
Cleveland Buffalo Scranton St. Paul
Cincinnati Rochester Boston Lincoln. Neb.
Dayton Syracuse Worcester Chicago

And NEW  YORK CITY

H. U. REYNOLDS ASPHALT SHINGLE CO.
Original Manufacturer,GRAND MICH.
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Movements of Merchants.
Bailey—E. P.' Thomas has engaged 

in general trade.
Grass Lake—A. L. Hamill has en

gaged in the grocery business here.
Lake City—Edward Wease will 

open a meat market here about Jan. 
15.

Bishop—Jacob Koning succeeds 
Wm. Boss in the general store busi
ness.

Muir—Irving R. Evans succeeds 
Mrs. Van Antwerp in the restaurant 
business.

Central Lake—W. F. Roberts suc
ceeds Geo. F. Roberts in the livery 
business.

Stanton—C. L. VanNortwick suc
ceeds J. K. Ross in the restaurant and 
cigar business.

Hudsonville—Henvelhorst & Pos- 
key succeed Poskey & Vruggink in 
the grocery business.

Adrian—The Standard Oil Company 
will spend $15,000 building a new 
warehouse in this city.

Charlotte—Harry N. Pierson suc
ceeds H. N. Pierson & Co. in the 
harness and vehicle business.

Brooklyn—Fire destroyed the D. W. 
Houser drug stock Dec. 31. The loss 
was fully covered by insurance.

Six Lakes—A. H. McDonald has 
opened a garage and will have an 
agency for automobiles in the spring.

Ovid—The C. V. Harris Lumber & 
Coal Co. succeeds George S. Hun
tington in the lumber and coal busi
ness.

Leslie—Daniel C. Morea has pur
chased the store building which he 
occupies with his restaurant and cigar 
stock.

Charlotte— Weickgerant & Reide 
have sold their dry goods stock to 
Buller & Richey, who re-opened the 
store Jan. 2.

Cheboygan—J. C. Taggart lost his 
stock of confectionery by fire Dec. 
31. The loss was partially covered 
by insurance.

Brookside — D. Smalligan has 
sold his stock of general merchandise 
to J. T. Landheer, who will take 
possession about Feb. 1.

Conklin—George Bleckley has pur
chased the Arnold & Miller meat 
market and will continue the business 
at the same location.

Vassar—Fire damaged the G. V. 
Black stock of general merchandise, 
Dec. 30, to the extent of about $5,000. 
The loss was covered by insurance.

Negaunee—The Bay Mills Land & 
Lumber Co. has changed its name to 
the Munising Co. and increased its 
capital stock from $250,000 to $500,- 
000.

Petersburg—G. A. Stone, engaged 
in the lumber and paint business, has

merged his business into a stock com
pany under the style of the G. A. 
Stone Lumber Co., with an authorized 
capital stock of $10,000, of which $9,- 
000 has been subscribed and paid in 
in psoperty.

Henry—Rensberger & Cushway lost 
their store building and stock of gen
eral merchandise by fire Jan. 2. The 
loss was partially covered by insur
ance.

Durand—George W. Evans has 
purchased an interest in the Fair & 
Co. clothing stock and the business 
will be continued under the same 
style.

Lowell—The H. L. Godfrey bank
rupt implement stock was sold at 
auction Jan. 3 to James Green, for 
$785, which is about 60 per cent, of 
the cost.

Eaton Rapids—William E. Webster 
has purchased an interest in the H. 
P. Webster & Sons lumber stock and 
the business will be continued under 
the same style.

Ishpeming—P. Barasa & Co. have 
closed their branch plumbing and 
heating establishment here and will 
devote their entire attention to their 
store at Negaunee.

Nashville—Von W. Furniss has 
sold a half interest in his drug stock 
to H. D. Wotring and the business 
will be continued under the style of 
Furniss & Wotring.

Decker—The Decker Grain & Lum
ber Co. has engaged in business with 
an authorized capital stock of $20,000. 
of which $12,000 has been subscribed 
and paid in in cash.

Scottville—John N. Mack, dealer in 
general merchandise, has admitted his 
son, George M., to partnership and 
the business will be continued under 
the style of J. N. Mack & Son.

Charlotte—John V. Sassaman has 
sold a half interest in his drug stock 
to Vere Burger, recently of Bangor, 
and the business will be continued 
under the style of John V. Sassaman 
& Co.

St. Johns—E. E. Cranston has sold 
his grocery stock to Mrs. Norman 
Kuhns and brother, Fred Caruss and 
the business will be continued at the 
same location under the style of Car
uss & Kuhns.

Bad Axe—W. H. Lankin has sold 
his interest in the Lankin & Dundas 
hardware stock to R. M. McAvoy. 
formerly of Saginaw, and the business 
will be continued under the style of 
Dundas & McAvoy.

Detroit—The Nyal Co. has engaged 
in the drug business, with an author
ized capital stock of $2,500,000, of 
which $1,780,000 has been subscribed, 
$105,000 being paid in in cash and 
$1,675,000 in property.

Owosso—C. V. Harris has sold his 
interest in the Sturtevant & Blood 
stock of lumber, coal and cement, to 
R. N. Gibson and the business will 
be continued under the style of the 
Sturtevant & Blood Co.

Bay City—As soon as weather per
mits the Jennison Hardware Co. will 
begin the erection of a new, modern 
warehouse at Bay City. The building 
will be located on the site of the pre
sent frame warehouses and will be 
135x208 feet. The build:ng will be 
two stories and will be constructed of 
steel reinforced concrete and brick. 
The offices of the hardware company 
which will be located in the front part 
of the new warehouse, will be 24x75. 
The front of the offices will face 
Wenonah Park. The work of tearing 
down the old warehouse will be begun 
early in the spring. The new structure 
will cost approximately $40,000.

Detroit—On petition of Theodore 
Fletcher, Secretary and Treasurer, 
for an order for dissolution, Judge 
Van Zile appointed Harry B. Bulkley 
receiver for the Fletcher Hardware 
Co., one of the oldest wholesale firms 
in Detroit, and issued an order for 
interested persons to appear April 24 
and show cause why the corporation 
should not be dissolved. The peti
tion stated that the concern had been 
embarrassed by inability to obtain 
capital to carry on the business, and 
had been operating at a loss for sev
eral months. There were $200,000 
notes due on or about January 1, ac
cording to the petition. The ac
counts receivable have been assigned 
to the National Bank of Commerce 
as security for loans.

Manufacturing Matters.
Otsego—George W. Campbell has 

purchased the interest of his partner, 
Charles Barber, in the Campbell & 
Barber bakery and will continue the 
business under the style of the City 
Bakery.

Caro—The Johnson-Slocum Co., 
manufacturers of steel horse collars, 
has built an addition to its plant for 
sheet metal specialties, under the man
agement of F. A. Smith, recently of 
Detroit.

Detroit—The Gustave A. Moebs 
Cigar Co. factory equipment and 
trademarks, have been sold by the 
Security Trust Company, receiver, to 
M. R. Hoffman, of the Leaf Tobacco 
Co., of Marietta, Pa., for $32,225. This 
is more than 90 per cent, of the ap
praised value. Mr. Hoffman plans to 
continue the business.

Owosso—The Independent Stove 
Co., which moved from Detroit to 
Owosso five years ago, has fulfilled to 
the letter its contract with the Im
provement Association of Owosso. In 
return for financial assistance the com
pany agreed to pay out in wages, ex
clusive of officers’ salaries, in five 
year’s time, $300,000. The company’s 
pay roll has mounted steadily each 
year, increasing from $51,300 the first 
full year, to $62,000 in 1912, and for 
ten months this year the amount of 
$62,900. The company is paying divi
dends regularly on its preferred stock, 
the most of which is held by Owosso 
citizens. The company has eighty-five 
men on its pay roll.

Battle Creek—The National Cereal 
Co. wound up its affairs and sold its 
plant, subject to the mortgages held 
against it. The sale of the plant 
means that the company is without 
a home and will in a short time be 
dissolved and go out of existence en
tirely. The company suspended oper
ations about a year ago.

Battle Creek—The Riteway Com
pany, for whom a petition in bank
ruptcy was filed some time ago on 
behalf of the Central Electric Co. and 
eight other creditors, have filed an 
answer to the petition and will make 
an effort to fight the case. The com
pany claims that it is still solvent and 
asks a jury trial to determine this 
point.

Dead River—The Schneider & 
Brown sawmill has been shut down, 
as the absence of snow has prevented 
getting logs out of the woods. The 
same conditions are said to obtain 
throughout the Upper Peninsula and 
75 per cent, of the mills are shut down 
temporarily. Woods operations be
gan a couple of months ago, but the 
mild weather has upset all calcula
tions. All logs along several railroad? 
have been delivered and no more cai 
be got out for awhile. It is predicted 
that if present conditions continue the 
camps will be shut down within a 
couple of weeks.

A Mean Man.
Down in Oklahoma the other day a 

man went into a store to buy a saw. 
He saw the kind he wanted and asked 
the price. It was $1.65, the dealer said.

“Good gracious,” said the man, “I 
can get the same thing from Sears, 
Roebuck & Co. for $1.35.”

“That’s less than it cost me,” said the 
dealer, “but I’ll sell it on the same 
terms as the mail-order house just the 
same.”

“All right,” said the customer. “You 
can send it along and charge it to my 
account.”

“Not on your life,” the dealer replied. 
“No charge accounts. You can’t do 
business with the mail-order house that 
way. Fork over the cash.

The customer complied.
“Now 2 cents for postage and 5 cents 

for money order.”
“What—”
“Certainly, you have to send a letter 

and a money order to a mail-order 
house, you know.”

The customer, inwardly raving, kept 
to his agreement, and paid the nickel.

“Now 25 cents expressage.”
“Well! I’ll be—” he said, but paid 

it, saying: “Now, hand me that saw 
and I’ll take it home myself and be rid 
of this foofcery.”

“Hand it to you? Where do you 
think you are? You’re in Oklahoma 
and I’m in Chicago, and you’ll have to 
wait two weeks for that saw.”

Whereupon he hung the saw on a 
peg and put the money in his cash 
drawer.

“That makes $1.67,” he said. “It has 
cost you 2 cents more and taken two 
weeks longer to get it than if you had 
paid my price in the first place.”

Do not be too popular with yourself. 
It may be just as hard for the other 
fellow to like you as it is for you to 
like him.
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Review of the Grand Rapids Produce 
Market.

Apples — Greenings and Baldwins, 
$4 per bbl.; Northern Spys and Jon
athans, $5.

Bananas—$2.45 per 100 lbs. or $1.50 
@2.25 per bunch.

Butter—Top grades remain very 
firm. There is no tendency toward 
a weaker market. The low grades 
are very dull and sales have been very 
meager. Choice between low grades 
and substitutes continues to favor the 
latter. Fancy creamery commands 
36c in tubs and 37^2@38^4c in cartons. 
Local dealers pay 34c for No. 1 dairy 
and 18c for packing stock.

Cabbage—90c per bu.
Carrots—65c per bu.
Celery—$1.25 per box containing 3 

to 4 bunches.
Cocoanuts—$4.75 per sack contain

ing 100.
Cranberries—$12 per bbl. for Late 

Howes. The market is very firm. 
The holiday trade cleaned up avail
able stocks. With prices already very 
high, and a shortage on account of 
early fall frosts, it is practically cer
tain that the berries will remain at a 
high level for some time.

Cucumbers—$2.50 per doz.
Eggs—The consumptive demand has 

been very good and the receipts are 
still light. The market is firm at lc 
per dozen higher than last week. 
Storage eggs are decreasing very rap
idly and the market is firmly held at 
24@25c. Local dealers pay 30c for 
fresh this week.

Grape Fruit—$4.25 per box for all 
sizes.

Grapes—Malaga, $6 per keg.
Green Onions—40c per doz. for New 

Orleans.
Honey—18c per lb. for white clover, 

and 16c for dark.
Lemons—The market is very weak 

It is expected that there will be mater
ial declines next week if the present 
tone continues. Sicilian fruit has been 
received in the United States in large 
quantities and the competition has cut 
in on the California sales. California 
and Verdellis command $4 per box.

Lettuce—Eastern head, $2.50 per 
bu.; hot house leaf, 17c per lb.

Nuts—Almonds, 18c per lb.; But
ternuts, $1 per bu.; Chestnuts, 22c per 
lb. for Ohio; Filberts, 15c per lb.; 
Hickory, $2.50 per bu. for Shellbark; 
Pecans, 15c per lb.; Walnuts, 19c for 
Grenoble and California; 17c for Na
ples; $1 per bu. for Michigan.

Onions—$1.20 for red and yellow 
and $1.50 for white; Spanish, $1.40 per 
crate.

Oranges—Californias are a trifle 
higher, being held at $2.50@2.75; Flor- 
idas are lower, selling at $2.25@2.50.

Peppers—Green, 75c per small bas
ket.

Potatoes—The market is without 
change. Country buyers are paying 
45@50c; local dealers get 65@70c.

Pop Corn—$1.75 per bu. for ear; 5c 
per lb. for shelled.

Poultry—Local dealers pay l l ^ c  
for fowls; 6c for old roosters; 9c for 
geese; 11c for ducks; 14c for No. 1 
turkeys and 12c for old toms. These 
prices are live weight. Dressed are 2c 
per lb. more than live.

Radishes—30c per dozen.
Spinach—$1 per bu.
Sweet Potatoes—Delawares in bu. 

hampers, $1.25; Jerseys $4 per bbl.
Tomatoes—$3.50 per 6 basket crate 

of California.
Veal—Buyers pay 6@12c according 

to quality.

The Cicero Timber & Lumber Co. 
has been organized with an authorized 
capital stock of $36,000, all of which 
has been subscribed and paid in in 
property. The stockholders and the 
number of shares held by each are: 
Emily J. Clark, 1,700 shares; Edward 
J. Clark, 400 shares and Marguerite 
Wurzburg, 400 shares.

Chas. M. Surine has sold his drug 
stock at the corner of Plainfield 
avenue and Coit street to Byron 
Haxie, who will continue the business 
Mr. Surine has purchased a consider
able stock interest in the Will P. 
Canaan Co. and assumed charge of 
the city sales department.

A person often finds to his sorrow 
that the telling of one little lie to 
avoid an embarrasing position results 
in telling several others to bolster up 
the first one, the untruth of which is 
finally proved anyway.

In Michigan there were 266 failures 
for $7,885,230, compared with 213 fail
ures for $2,669,79} in 1912. Ohio and 
Indiana showed fewer failures while 
Michigan, Illinois and Wisconsin 
showed an increase.

A. E. Simpson, formerly operating 
at Hertford as the Hartford Monu
mental Works, has commenced busi
ness at 1248 West Leonard street, 
dealing in granite and marble.

Arthur R. Brown succeeds Meint 
Holst in the grocery business at 
1126 Wealthy street.

Will Roberts succeeds J. VanS ngle 
in the grocery business at 1045 
Grandville avenue.

Steenman Bros, have discontinue'! 
their meat business at 733 Broadway 
avenue.

The Grocery Market.
Sugar—'All New York refiners are 

now in harmony on the following 
basis: Granulated in barrels, bags and 
bales, 4c; other hards, 4.05c; soft 
grades, 4.15c; cut loaf, crushed and 
tablets, 4.25c. Michigan granulated is 
now sold by the refiners on 3.85c 
basis, at which price there can be 
very little margin for the manufactur
er.

Coffee—Rio and Santos grades are 
V\z lower. The cause of the weakness 
is additional failures in Brazil, small 
demand in this country and general 
distrust of the market. In so far as 
options are concerned, the market is 
now as low as during the slump of 
last August and actual coffee only 
has l/ 2c more to drop in order to be 
there also. Mild coffees are relatively 
firmer than Brazils. Java and Mocha 
are unchanged.

Canned Fruits—Apples quiet at rul
ing prices. California canned goods 
show no change and ordinary season
able demand.

Canned Vegetables—The enormous 
pack of tomatoes hangs like a cloud 
over the market From the packer’s 
standpoint as well as from the stand
point of the second hands holder of 
1912 tomatoes, the situation is very 
disheartening. Packers for the most 
part are selling tomatoes far below 
actual cost of production. Corn and 
peas are unchanged for the week.

Canned Fish—Domestic sardines 
are firm and unchanged. The demand 
is very light Salmon is in moderate 
demand at ruling prices.

Cheese—The market is without 
change.

Dried Fruits—The demand is the 
usual seasonable one and prices of 
everything are exactly where they 
were a week ago.

Syrups and Molasses—Corn syrup 
is unchanged. The same is true of 
compound. Sugar syrup and molasses 
are quiet and unchanged.

Salt Fish—Mackerel is dull. Some 
holders are still predicting higher 
prices after the trade gets under way.

Provisions—Smoked meats are firm. 
There is likely to be an advance in 
price in the near future. Pure lard and 
compound is steady with a fair con
sumptive demand at about %c de
cline from a week ago. Barreled pork, 
canned meats and dried beef are un
changed with a very light demand.

Lytton Divided $10,000 Among His 
Employes.

In the fall of 1868, four bright, ac
tive young men came to Grand Rap
ids from Ionia, leased one-half of a 
store on Monroe avenue, a few doors 
north of Lyon street, stocked it mod
estly with clothing and furnishing 
goods and commenced business under 
the name of the Star Clothing House. 
Their names were Isaac, Henry C., 
Jacob and Arthur C. Levi. The young 
men were educated, refined and am
bitious and easily won friends in the 
business and social circles of the city. 
Henry C. Levi possessed a magnifi
cent, carefully trained tenor voice 
and he was frequently asked to as
sist in the musical entertainments 
that were given from time to time 
for charity and other civic purposes.

The business of the Star grew rap
idly and within a year or two, not 
only the whole of the original store, 
but one adjoining on each side were 
leased and stocked with goods. Still 
later the store on the northwest cor
ner of Monroe avenue and Lyon 
street was leased and filled with a 
stock of hats, caps and footwear, and 
placed in charge of Jacob and Arthur 
C. Levi.

The panic of 1873 embarrassed the 
firm and a trust mortgage was exe
cuted to secure the creditors. Jacob 
Levi moved to Philadelphia soon 
afterward, where he still resides. 
Arthur C. took a line of samples and 
traveled during the following decade 
and afterward organized the Atter- 
bury Company to manufacture cloth
ing The company has won marked 
success in its business. Isaac C. Levi 
remained with the old store and in 
the course of time he effected a set
tlement with creditors), took the 
business over and continued the same 
until his death, which occurred sev
eral years ago. Henry C. Levi, with 
a few dollars saved during the pros
perous days of the firm, moved to 
Indianapolis, where he leased a small 
store and stocked it as far as his lim
ited means would permit with cloth
ing. Prosperity attended him and 
three or four years later, with $12,000 
to his credit, he closed his business 
in Indianapolis, moved to Chicago, 
after leasing a small store opposite 
the magnificent sky scraper he now 
occupies, called it The Hub and, for 
reasons satisfactory to himself, chang
ed his name to Lytton. Two of his 
sons had grown to manhood in the 
meantime and joined in the work of 
the store.

Several years ago Mr Lytton in
troduced a profit sharing system in 
his establishment and has annually 
distributed among his employes a 
share of the profits gained in the busi
ness. On January 2 he notified the 
employes of The Hub that he would 
make a distribution to those who were 
entitled to receive same on the ninth 
floor of the company’s building and 
seven hundred men and women re
sponded eagerly to the call. Of this 
number three hundred were entitled 
to shade in the bounty of the house. 
The sum of $10,000 was brought in 
and President Lytton distributed the 
same, accompanying the action with 
remarks appropriate to the season.

Many a Mickle Makes a Muckle.
A hotel man in Wisconsin runs his 

business on the principle that every 
department of it must pay a profit. 
He established a laundry for the con
venience of his guests, but it pays 
a profit. The gasoline furnished for 
autos sells at a slight advance. The 
boats he has for hire more than pay 
for themselves. A small cigar store 
has its excuse for existence. The 
consequence is that his many “mick
les” total up to considerable “muckle” 
by the end of the year. Let each de
partment have it raison d’etre in a 
profiting way, and a business takes 
care of itself.

Do not fail to read all the adver
tisements in this paper. To miss even 
one may be a loss to you.

mailto:2.50@2.75
mailto:2.25@2.50
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Prospects Bright in the Public Utility 
Field.

W ritte n  fo r th e  T rad esm an .
When railroads, industrials and pub

lic utility companies disburse approxi
mately $300,000,000 in dividends and in
terest bonds, as is being done in this 
month of January, there is not much 
room for pessimism as to business con
ditions in this country.

W hen it is taken into consideraton 
that three hundred of these companies 
have 1,200,000 stockholders, to say 
nothing of at least an equal number 
of bond holders, it will be seen how 
demagogue attacks and injudicious leg
islation injure the people. To go furth
er, a large number of the bonds upon 
which $164,300,000 was paid in interest 
this month are held by savings banks 
and trust companies which have invest
ed the savings of millions of these 
wage earners in these securities; thus, 
the people at large, besides deriving in 
a large measure their wage income 
from these enterprises, have a vital 
interest in the welfare of large cor
porations.

This is also true of public utilities. 
Twenty-three companies of this char
acter have 28,186 stockholders and a 
large portion of their bonds are elig
ible for savings bank investment. Pub
lic utilities, however, are in a more for
tunate position than either the railroads 
or other industrials, for the reason that 
so many of them are being operated 
under regulation by public utility com
missions. Twenty-four states now have 
these commissions. In most of the 
states the acts creating public utility 
commissions and defining their power 
in relation to public service corpora
tions are of a character that commends 
them to the corporations and the peo
ple. Usually they are fair and reason
able and do not have the tendency, as 
many suppose, to inflict unnecessary 
hardships on the individual companies. 
State regulation of utilities, where the 
regulatory powers are wisely admin
istered, has won the approval of utility 
experts. The properly organized public 
utility commission can and does serve 
a good purpose, not only to the public 
but also to the corporation that seeks 
honestly to serve the public needs. 
Especially is this influence felt when 
the membership of the corporation is 
such as to inspire general confidence.

That all of the utility companies now 
in operation under state regulation pay 
their dividend's promptly, pay their bond 
interest and met their current obliga
tions, shows that commission regula
tion as a rule is wisely and justly ad
ministered. The rights of both the cor
porations and the people are protected 
and thus great stability is given the se
curities of this class of corporations;

their business increases with the growth 
of the population they serve; their 
products—light, heat, transportation and 
power—are necessities of modern life, 
and therefore, the consumption is less 
likely to be influenced by factors ad
versely affecting their lines of business.

The year 1913 may be considered as 
having been a prosperous one in the 
public utility field so far as operation 
is concerned. In price of securities 
and in financing, the year was not so 
satisfactory. Early in the year prac
tically all the companies operating in the 
utility field laid out broad programmes 
for extensions, improvements and ac
quisition of additional properties and 
the period of tight money and high 
prices for capital caught a number of 
them in a position where money had 
to be had even at what might have 
seemed a prohibitive cost. Practically 
all of them succeeded in financing their 
imperative requirements but new con
struction work was slowed down, and 
in many instances work was stopped, 
until money should come easier. Prices 
of public utilities followed the trend of 
the general public and sold, and are 
selling, on a reduced basis. In spite 
of these facts earnings of the public 
utility companies continued to expand 
and it is estimated that there is an 
average increase of gross earnings for 
1913 over 1912 of at least 10 per cent., 
and possibly more. Owing to improved
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operating conditions a larger portion 
of this gross gain was saved for net 
than in the preceding year and as a re
sult the companies materially bettered 
their earnings applicable to the payment 
of bond interest. The high cost of 
money necessarily increased fixed 
charges and so the gain in earnings 
applicable to dividends was not as large 
as estimated with some of the com
panies but even with this handicap sub
stantially better earnings were made for 
the stock of leading companies for 1913 
than for 1912.

The dividend record of the public 
utilities in the year just closed is a 
striking one. There are thirty-seven 
companies, involving an aggregate of 
$435,601,684 of capital stock, that in
creased their dividends while thirty- 
four companies, with an aggregate of 
$188,036,900 of capital stock, paid in
itial dividends during the year. In ad
dition several companies have an
nounced an increase in dividends for 
the first part of 1914.

It will thus be seen that the public 
utility corporations, especially those 
furnishing gas, electric light, heat and 
power, are in a prosperous condition 
and are so situated that their securities 
are now recognized as among the most 
safe and remunerative investments to 
be found anywhere.

The prospects in the public utility 
field for 1914 are bright and while no 
sensational developments are looked 
for, it is safe to predict that the aver
age gain in earnings of this class of 
corporations will be at least from ten to 
twelve per cent, during the year.

Paul Leake.

Unique Method of Saving Spending 
Money.

“Take care of the pennies and the 
dollars will take care of themselves,’ 
is a mighty good adage,” declared 
the candy salesman as he sat in the 
lobby of the Cody Hotel.

“But I’ve raised the amount to 10 
cents. I ’m saving dimes. I haven’t 
spent a 10-cent piece in two years.

“Did you ever try it?
“Now don’t misunderstand me, I ’m 

not a miser. You can’t be and be 
a traveling salesman. It was the 
gambling spirit of the thing that first 
appealed to me.

“I got to talking to one of the boys 
one night up in Northern Michigan. 
He had been stowing away the nick
els. For three years he had bought 
two suits of clothes a year and paid 
his insurance out of the savings. It 
sounded good to me and I started the 
next morning saving every dime that 
fell into my hands.

“A man about town, or several 
towns as I am, pays his way as he 
goes and is constantly getting change 
back in nickels, dimes and pennies. 
Every dime I get goes into my left 
hand vest pocket and at night into 
a little coin bank that I carry.

“It would be a task to put aside 
fifty cents every day just to save— 
but it is an unusual day that I haven’t 
got from that to a dollar for my 
treasure pile.

“It has led me into some funny cir
cumstances, too, this scheme. A dime 
is a fair tip for a waiter in a restaur
ant, when you are alone and eat an

ordinary meal. ;Well, I give him 
10 cents, but before I leave the hotel 
I change a quarter and drop a dime 
in my own pocket. On the road the 
Pullman porter gets a quarter and I 
get 10 cents back. It is a pleasure to 
tip yourself.

“Sometimes I eat in the cafateria 
dining room. More often than other
wise, my meal costs me 30 to 40 
cents and the change is almost sure 
to be in dimes. I waited on myself, 
so I tip the waiter. Profitable busi
ness—a waiter.

“Last week I was in Chicago. My 
expense money was due the next 
day. I had a $5 bill and a $1. I had 
to go out on the south side and board
ed a surface car. I wanted to change 
the $5, but was afraid the conductor 
would stall and I would have to hold 
up the string getting on. I gave him 
the $1. I got nine dimes and a nickel 
in change.

“It gave me a shock to think what 
might have happened to the $5 if he 
had gotten it. Although I was almost 
‘strapped’ I put the 90 cents in the 
bank and got through until my check 
came, a thing I never would have 
done otherwise.

“If my luck continues I ’m going to 
get married soon and that little sav
ing of two years is going to pay the 
expenses of a regular honeymoon.”
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FORCASTING THE NEW YEAR.
The new year, as this community 

sees it, begins with the contraction in 
volume of actual business which first 
became unmistakably apparent at the 
middle of October. How long this 
condition will be in evidence during the 
new year is naturally problematical. 
On the face of things, it seems safe at 
the moment to say that no real turn 
for the better can be anticipated much 
before March 1.

On the other hand, it must also be 
admitted that business sentiment has 
undergone considerable change for the 
better during the past quarter, and 
especially since the opening of Decem
ber. The sudden and unexpected rise 
in the New York stock market, the 
somewhat enlarged demand for invest
ment securities and the manifest re
laxation of the strain on the money 
market are strong contributing fac
tors in producing a more cheerful 
feeling—even though industrial com
panies cannot yet see any early prom
ise of revival in buying orders.

Many business men, while cautious 
in prediction, frankly admit that the 
removal of several elements tending 
to restrict a healthy trade is at least 
a step in the right direction. Ap
proval is now, for instance, being giv
en to the new Banking and Currency 
act, and in quarters where the meas
ure, while pending, was severely criti
cised—largely through ignorance of 
its provisions. Furthermore, to this 
date, the tariff has not exerted the 
injurious effects that were predicted, 
although it is patent enough that sev
eral industries have been hard hit. 
It will take time to determine just 
what gain or loss can be credited or 
charged to the operations of the Un- 
derw’ood-Simmons bill. But it may 
be said at once that the tariff enters 
little into discussions about the busi
ness outlook.

What undoubtedly has most of all 
cheered the Captains of Industry is 
the so-called reversal of attitude of the 
administration toward Big Business. 
Few people now deny that much that 
was common practice a few years ago 
was wrong in principle. The chasten
ing process has been applied vigorous
ly and sentiment among business in
terests, looking at things with a clear
er view, recognizes and appreciates 
the higher moral plan on which Amer
ican industry is now operating.

As a general proposition, men in 
charge of great corporations are will
ing to believe that the administration 
desires to help, and not to hinder, and 
they believe in the honesty of purpose 
and in the integrity of President Wil
son. They do feel, however, that his 
party, having placed the two great 
measures on the statute books within 
the nine months of the extra session, 
should not put anything in the way 
to hinder the smooth opeiation of 
the laws, or to cause further hesita
tion or uncertainty.

The number of applications received 
from National and state institutions 
to join the new banking system, and 
the good opinion of the bill creating 
it, as expressed by prominent bankers 
from coast to coast, strongly suggest 
that there will be much less difficulty 
in establishing the system than had 
been predicted. Of course, such a 
radical change from the methods of 
operation of the past half century 
can hardly be accomplished without 
some friction.

Notwithstanding this admitted prob" 
ability, there appears to be marked 
unanimity of opinion that the new 
bill will afford them greater facilities 
for the requirements of their business, 
and that there will be much less de
pendence on the centralized banking 
power of other cities Many expect 
that the regional banks will operate 
to the advantage of general business, 
in quite the same manner as the 
amendment to the Interstate Com
merce act, passed in 1905 or 1906, by 
which favoritism in apportioning the 
supply of freight cars was practically 
eliminated, helped the shipping com
munity. It is also anticipated that 
the regional banks will assist mater
ially in the development of the coun
try as a whole, but particularly west 
of the Mississippi River, where bank
ing accommodations have been com
paratively restricted, and where 8 to 
12 per cent, interest on loans is still 
the rule, and not the exception.

Nobody can foreshadow in advance 
that extremely important influence, 
the harvests of next summer. It is 
possible that the financial history, not 
only of 1912 but of 1913 would have 
been very different from what it was. 
and much more unpleasant, but for 
the enormously profitable grain yields 
in the first of those two years. No 
one of experience would make any fore
cast without allowance for accidents in 
international affairs—especially with 
Mexico at our own gates. Every one 
who keeps track of politics is aware 
that the second year after a Presi
dential vote is the year when the clash 
of political parties, in the election of 
the next Congress, is frequently sen
sational. There are elements which 
promise such a Congressional cam
paign this year, especially if the 
ocean highway between North and 
South America is kept open until next 
autumn.

Fundamentally, the best sign of prom
ise is the indication, lately visible on 
most of the world’s great markets, 
that the prolonged and dreary liquida
tion which began with October, 1912, 
has in great measure run its course. Tf 
a general return to equilibrium were to 
follow, the position of the United

States in the world of finance, after a 
year of lending to Europe and dis
pensing with Europe’s customary 
loans to itself, would be rather inter
esting.

STILL AT THE OLD STAND.
Forty years ago the Patrons of Hus

bandry—more comonly known as the 
grangers—inaugurated a world wide 
crusade to put the retail merchant out 
of business. The battle cry was 
“Down with the Middle Man.” Thou
sands of co-operative stores were 
started all over the country and for a 
time it looked as though the tenure 
of the retail merchant was in jeopar
dy. If there is a single grange store 
left anywhere in the United States, 
the Tradesman is not aware of it.

Fifteen years ago the Patrons of 
Industry started out on a similar cru
sade and for the same avowed ob
ject. The situation was a little em
barrassing for a time, but within two 
or three years the whole affair blew 
over and the retailer still continued 
to do business at the old stand.

Some years ago the grangers and 
trade unionists formed a coalition to 
secure the enactment of a parcel post 
law, the main idea being to extin
guish the retail dealer and divert 
business now enjoyed by him to the 
big department stores and mail order 
houses in the cities. The parcel post 
is an established fact and the retail 
dealer is still with us. Now the fed
eration of labor announces that it 
proposes to annihilate the retail deal
er and substitute'in his place a series 
of co-operative stores that shall take 
the place of both the wholesaler and 
the retailer. The federation of labor 
has never yet succeeded in accom
plishing anything but raising hell and 
the Tradesman suggests that its read
ers keep on doing business at the old 
stand and lose no sleep over the de
termination of union labor leaders to 
put him out of business. One reason 
given for the transfer of the distrib
utive business of the country from 
the retail dealer to the co-operative 
store is that by so doing union made 
goods can be sold exclusively to un
ion men exclusively. In other words, 
the proposition is to force every man, 
woman and child to join the hodcar- 
riers’ union, or the bartenders’ union 
or the loafers' union, to which all 
union men belong. The propaganda 
is just as senseless and ridiculous as 
all of the suggestions inaugurated 
and fostered by trade unionist 
freaks, cranks and grafters—and all 
trade unionists come under one or 
more of these heads.

Governor Ferris ate his New Year’s 
dinner at Lansing. It was served at 
a local restaurant at a cost of 25 cents. 
At the same time Clarence S. Darrow, 
John Mitchell and other labor union 
leaders who have waxed fat for years 
on the rich returns they have grafted 
from the poor dupes who follow the 
union labor propaganda, spent $2.50 
apiece for their dinner at the Hotel 
Downey cafe. If the “great unwash
ed” knew how lavishly its official rep
resentatives live, it would cease to 
be led around by the nose by venal 
and unscrupulous leaders.

The mercantile agencies appear to 
have caught the current frenzy for 
boosting prices and have marked up 
the price of their service 25 per cent. 
Furthermore, they have added to the 
several arbitrary methods they have 
promulgated in the past by refusing 
to accept a subscription for one book 
a year. Every subscriber must here
after walk the plank and take two 
books a year or do without agency 
service. There would probably be 
little quibble or controversy over the 
advance in price if the subscriber was 
getting any increase in service or any 
more efficiency than has been the case 
in the past. As a matter of fact, the 
agency business has for several years 
been regarded by business men gener
ally as a hold-up, in which the high
est possible price is extorted for the 
least possible service. Of course, the 
business public is largely to blame 
for this condition, because it has ac
cepted the meager service doled out 
to subscribers without doing anything 
more effective than to record stren
uous protest. The ratio between what 
a subscriber pays and what he re
ceives has increased to that extent 
that the man who pays $125 a year 
now really gets very little more than 
he once received for $50 a year. The 
reason for this is manifest in the iron
clad agreement that is maintained 
between the two principal agencies of 
the country. This agreement has long 
been regarded as a conspiracy in re
straint of trade and a violation of the 
Sherman law and if the agencies con
tinue to enter into and maintain 
agreements to treat their customers 
with as little consideration as they 
have in the past, it is not at all un
likely that the Sherman law may some 
day be invoked to bring the agencies 
to their senses.

President Wilson still retains Sec
retary of Labor Wilson in his cabinet, 
notwithstanding the demands of pa
triots everywhere that his present re
lation to the Government be terminat
ed. Many of President Wilson’s 
friends parted company with him 
when he signed the sundry appro
priation bill, accompanied by an ex
planation that did not explain, because 
it bore the unmistakable marks of in
sincerity; and now thousands of good 
men and women who have heretofore 
believed in the good intentions of the 
President are abandoning him because 
he does not listen to the call of duty 
and patriotism by promptly parting 
company with a member of his official 
family who has set the law at defiance, 
presented the attitude of the Govern
ment toward trades unionism in a 
false light and altogether acted like 
a cheap socialist and trades union 
firebrand instead of a sane and cap
able advisor of the President. The 
Tradesman very much regrets that 
President Wilson should thus stultify 
the whole course of his life by truck
ling to the baser elements of trades 
unionism, after being so outspoken in 
condemning trades unionism, social
ism and anarchy so many years in his 
speeches, magazine articles and books. 
Surely politics make strange bed fel
lows!
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ANOTHER MESSAGE FROM THE LADY OF THE GRAVEYARD

There's a famous inland city where the mills of God grind slow 
And the men are busy scheming how to gather in the “dough”;
Where the sun shines o’er the valley and the rains come down at will 
To ncrease the water power of the owners of the mill.
Where the gentle zephyrs flutter through the ringlets of the fair 
While the preachers in the churches offer up their Sunday prayer;
Where the papers, published daily, fill their columns full of ads 
And the doings of the council, business news and social fads.

’Tis a great and lovely city where the shade trees shed their leaves 
In the autumn on the sidewalk, on the roofs and in the eaves;
Where the streets are paved in spasms, then torn up to lay a main,
Then patched up and then torn up to do the same thing o’er again.
Where the crimes of theft and murder go unpunished rather long 
And the ears of men are deafened by the street car’s noisy gong;
Where the clothing of the women gets the notice of the men 
Whether worn by little chickens or a frisky mother hen.

In this city we have mentioned without telling you its name 
There’s a big association for which Sinclair is to blame;
And it holds its meetings monthly, in the winter time at least,
Always ending with the speaking and begnining with a feast:
Where the men we mentioned firstly, who are busy sponging dough,
Like to go and sit and listen to some fellow’s tale of woe,
Or to hear a funny story, or to make a speech themselves 
Which would jar the jam and pickles on your mother's cellar shelves.

And the doings of these meetings are recorded up above 
By a lady from New Orleans—she’s a peachy turtle dove.
You remember how I told you that I met her in Orleans 
While exploring an old graveyard full of dessicated fiends:
How she left a message for you and she promised, on her word,
That she’d let me know if anything of interest occurred.
Well, she telephoned me lately to get in my monoplane 
And come up to her headquarters and she’d talk to me again.

So I started out to find her in the airy realms of light—
To tell the truth I started rather late that very night—
Being anxious for that message for my fellow creditmen,
Knowing well that if I got it you would let me talk again.
There is music in the whirring of an airship as it flies 
Ever up and ever forward on its voyage through the skies;
And I felt my spirit glowing as I journeyed in the night 
Past the stars and past the planets of my ever upward flight.

Ever up and ever onward past the things we know on Earth,
Out into the great eternal where the universe had birth;
Till the stars had ceased to glimmer and the planets sank from sight,
And the way became illumined with an all surrounding light;
Till I seemed to float away from my supporting monoplane,
Seemed to lose my earthly body without needing it again.
Hands and feet and nose and whiskers had I now no more at all—
Nothing overhead but nothing and below no place to fall.

Yet I seemed to sense the meaning of each pinhole up in space 
Better than I knew the language of my mother human race;
And I couldn’t help but notice that I seemed to be alone
Yet was conscious of the knowledge of all things that e’er were known.
Knew all things without confusion that had ever taken place;
Knew each ant and every cricket, every dead and living race;
Knew the price of beans in Boston, knew the people up in Mars 
And the stuff that Gerrit Johnson puts in some of his cigars.

Knew the things that King Sol whispered in the ear of Sheba’s Queen, 
Knew the weight of every fat man and the length of every lean;
Knew the reason why Columbus crossed in fourteen ninety-two,
Knew the history of Ireland and the wealth of every Jew.
Knew the stories that old Noah told while sailing in the ark,
Knew all things that ever happened, in the light or in the dark;
Knew some things the vice commission overlooked in its report 
That I wouldn’t care to talk about in Judge McDonald’s court.

I was thinking of the wonders of the things I knew I knew,
When a girl of dazzling beauty came within my welcome view;
And she beckoned to me sweetly to come over nigher her,
Wihich I did without reluctance; yes, indeed, without demur.
And she said, “Most noble stranger, you must gi. * your armour on,
For I’m going to hand you out to-night a bunch of spirit con 
That will shiver all your timbers and put goose flesh on your feet:
By the way, now that you've got here, don’t you think that I look sweet?”

When I told her what I told her, which I needn’t tell to you,
She said, “Now that we’ve got all the preliminaries through,
It might be well to enter in the zone of auroheight 
And listen to your creditmen whose meeting is to-night.”
So we entered; where we entered I can not explain at all;
No doors nor windows were there, and there wasn’t any wall.
Just a spot in space w,e entered, nothing different to me,
Than the spot in sjpapp we were in when she first appeared to me.

I could see you fellows sitting at the tables just as now;
I could see right through your clothing; through your bodies too, I vow,
Saw the stuff you ate for dinner, saw the money in your pants,
Saw the letters from your sisters, from your cousins and your aunts.
Saw the things you thought were hidden from the eyes of other men,
And, believe me, fellow mortals, I don’t care to look again;
And I wondered if the lady who was with me saw them too,
And I thought I ’d like to ask her, but I knew it wouldn’t do.

To his feet arose Lee Hutchins and began to make a speech,
And I knew the way you listened that it must have been a peach.
Thus I saw the whole proceeding, from the start until the close;
Saw you when you first were seated, saw you when you all arose.
Saw the lights go out and lingered ’till the servants closed the room;
And the place, before so joyous, was as silent as the tomb.
Then my partner fluttered to me, stroked my shoulder with her wing 
And I plumb forgot you fellows and I didn't care a ding.

Then we flew, at her suggestion through another bunch of space,
And 1 noticed that her beauty wasn’t merely in her face;
But I cannot stop to tell you all the things I saw up yon,
For time on earth is limited, and I must hurry on.
We flew along the milky way without a stop to drink;
We flew about ten million miles as quick as one can think;
Until at last we reached a place—she said it was a plain—
Where is recorded every sort of human joy or pain

She directed my attention to a place I knew was earth,
And said, “We’ll do some slumming in the land that gave you birth.
There, among the human beings who associate with you,
And to some of whom no doubt you’ve often sent a bill marked “due”, 
There are men who have made failures of their business below,
And among your fellow members there are many whom they owe;
But I hope you will remember all the days you live on earth 
That among those dismal failures there are many men of worth”.

Then, my friends, in quick succession to my consciousness there came,
Scenes of misery and failure sadder far than I can name;
Of men whom fate had tortured far beyond the mind’s belief,
Who had started in life hopeful but were ending it in grief.
Men who know not where to-morrow they will get their bite of bread:
Men who once were strong and cheerful but whose souls are filled with dread. 
Dreading all the misty tuture. knowing not which way to turn,
Having not a single dollar or the strength wherewith to earn.

Wives and children hungering daily for the things we often spurn;
For the food to save their bodies, for the simple chance to earn.
For the rest when day is over; for the work when day is here;
For the quiet word of comfort, or the bracing word of cheer.
And my soul was filled with sorrow, thinking of their hopeless state,
And I thought, what if to-morrow I should share their cruel fate?
Is there nothing I can do to ease the burden of my kind?
And my friend gave me this answer, for, of course, she read my mind:

“I have shown you here, O mortal, things you cannot always see 
When your mind is on the dollar that you grasp so greedily;
For you creditmen are anxious that your losses shall be small,
And you think about your future, not the other man’s at all.
And because you are forgetful of the debtor's point of view,
I have asked you up to see me and have shown these things to you;
And the message I intended for your fellow creditmen 
I am ready to deliver—here it is—now please attend:

“Every creditman among you has some debtor on his list,
Who can never pay a dollar, howsoever you insist;
Who has met with great misfortune, but it honest through and through, 
And would pay you every penny were he only able to.
Pick him out, big hearted fellows, pick him out and let him know 
That you have a heart inside you and can sympathize with woe;
Make him out a nice new statement, but before you mail it, state 
That you wish him Merry Christmas and you hope it's not too late.

Mark it paid in full and date it this December twenty-fifth 
In the name of Him who giveth every pure and perfect gift;
Then shall peace be with your conscience and your heart with love expand 
For you’ve done a thing that’s Christlike when you lend a helping hand.
And the spirit of the season of this Christmastime for you
Will abide for many days, perhaps will last the whole year through;
And your debts shall be forgiven as your debtor you forgave,
And you’ll rest a darn sight better when you lie down in your grave”.

Thus she spoke and then she vanished, leaving me alone in space.
But my body all came back to me with hands and feet and face;
And my monoplane was flying, flying down to mother earth 
Where I landed with this story which I tell for what it’s worth.
Some will draw a lesson from it and be better, too, I know;
Some will act on its suggestion, and I hope you’ll all do so;
And, perhaps, some day up yonder we will meet as we have here 
When the lady of the graveyard will to all of us hppear.

—A. B. Merritt.
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Meeting of Veteran Traveling Men’s 
Association.

Detroit, Jan. 5—A veteran, accord
ing to Webster, is a person who has 
seen long service; in other words, one 
of long experience. That this is a 
proper definition was evidenced at the 
meeting of the Veteran Traveling 
Men’s Association held in Detroit on 
Dec. 30. From the stories told by 
these men they not only have had a 
long experience, but underwent many 
hardships and experienced many dis
comforts that the traveling man of 
to-day has no conception of. unless he 
has gone through them himself. The 
writer, after gathering the available 
data from about forty-five of those

E .  B. B R A D D O C K ,
T h e  N e w ly  E le c te d  P re s id e n t.

present at the afternoon meeting, fig
ured out that they had actually trav
eled on the road an average of twen
ty-six years each, or a grand total of 
over 1,200 years even making allow
ances for those who have retired. 
There were many who started on the 
road during or before 1875 who 
attended the banquet in the evening, 
but were not registered at the after
noon meeting and manjr others from 
different parts of the State who were
unable to attend. Below we give a 
list of those who attended the meeting 
and who took their initial trip on the 
road on or before 1875:

G. C. Burnham, ....................  1874
John A. Murray ..................... 1872
H. W. Johnson ......................  1874
W. Cheeseman ........................  1875
Ed. E. Davis ............................  1874
J. C. Pontius ............................  1866
S. H. Hart ...............................  1809
J. B. Sevald .............................. 1870
S. M. Johnson ........................  1873
J. W. Ailas ..............................  1875
B. M. Spaulding ..................... 1869
Geo. Sampson ........................  1808
Wm. Rathborne ........................ 1870
A. W. Kelley ..........................  1807
E. B. Braddock ......................  1800
S. O. Brooks ............................ 1875
George Edson ........................  1875
John E. Langley ....................  1873
Alex. Hendry ........................  1872
The following officers were elected 

for the ensuing year:
President—E. B. Braddock, Bay 

City.
First Vice-President—IT. W. J o h n 

son, Detroit.
Second Vice-President—W. F. Grif

fith. Howell.
Third Vice-President — Chas. R. 

Dye, Battle Creek.
Fourth Vice-President—James F. 

Hammell. Lansing.
Fifth Vice-President—W. J. Dever- 

eaux. Port Huron.
Secretary-Treasurer—Samuel Rind- 

skoff, Detroit.
Executive Committee—J. W. Ailes, 

W. Ii. Baier, J. C. Pontius, J. B. Mc
Intosh, Geo. C. Gale, all of Detroit.

After the election of officers the 
real fun began with rapid fire jokes, 
reminiscenses and good natured sal
lies. “Mike” Smith announced that

the following day he was to have an 
operation performed on his nose and, 
while all regretted to hear of it, those 
who have had occasion to sleep with 
(or near) him insisted that if it would 
cure him of his boiler shop snore it 
would be a relief to his neighbors at 
least. “Billy” Baier was called on to 
relate to the assemblage why he was 
thrown out of the Hotel at Carson- 
ville. He refused. Although Billy 
is a grandpa, he is as active as a kid 
of 20, playing baseball and joining 
in many of the games indulged in by 
the younger generation. Billy, you 
know, wouldn’t let on if his joints did 
crack once in awhile. John A. Mur
ray, who gets in in our 1875 class, gave 
an interesting talk, and if a man is 
really as old as he feels, John could 
never have started on the road in 1872. 
Everyone present gave a short talk 
(and A. W. Kelley talked several 
times). Mr. Kelley looks as though 
he could give a few of the 1900 class 
a severe test in order to keep pace 
with him. George Gale told with much 
pride how he was the first man to 
solicit hardware business in Detroit. 
Six months later the four hardware 
house then in Detroit sent out men. 
Previously the merchants went down 
towm to buy their goods from the 
houses they dealt with.

The sad news was imparted to the 
members of the death of Wm. E. 
Saunders, Second Vice-President, of 
Saginaw, which occurred in Engle
wood, N. J. Mr. Saunders traveled 
On the road for forty years. A com
mittee was appointed to draft resolu- 
t'ons on his death. A pleasant surprise 
was given Secretary Rindskoff in the 
shape of a purse presented as a token 
of esteem for his faithful services. 
The new President, E. B. Braddock, 
has been an active traveling man for 
fifty-three years, starting on the road 
when he was 22 years old and let it 
be said of “Ed.” that if he was any 
more active fifty-three years ago than 
he is to-day, he must have been 
a whirlwind. While “Ed.” is a live 
wire and a good mixer, whenever the 
opportunity presents itself, he makes 
post haste to get where his “sweet
heart" is. Ed. married his “sweet
heart” fifty years ago last August. 
Mr. Braddock is a living example of 
the results of living a clean life, lie 
represents the Bay City Grocer Co.,

S A M U E L  H . H A R T .

a branch of Lee & Cady, of Detroit. 
The ritiring President, Frank M 
Mosher made a speech in which he 
summed up the work of the year and 
thanked the members and officers for 
their assistance and co-operation. Mr. 
Mosher earnestly requested that when 
a member learns of the illness of an
other member, he immediately notify 
the Vice-President living nearest his 
home, as he has the authority to send 
flowers to all members who become ill.

Another of the active “old timers” 
who cavorted about in high glee and 
took great delight in bringing up es- 
capaaes that the veterans were party

S E R V I C E
Our aim is to give our customers 

the best service possible. Orders 

are shipped the same day they 

are received. This applies to 

mail and telephone orders as 

well as all others. If you are 

dissatisfied With your present 

service we solicit a trial order.

W o r d e n  Q r o c e r  C o m p a n y

Grand Rapids—Kalamazoo 

The Prompt Shippers
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Every Home

Every year we aim to put a sample package of
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in every home in the United States and Canada. 
Quite often someone asks, “Why do you sample 
Shredded Wheat?”
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it is an effective way of educating consumers regard
ing the peculiar form, uses and nutritive value of 
Shredded Wheat. It is sampled from our own auto
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to create business for you we ask your 
interest and co-operation.

Shredded Wheat is packed in neat, substan
tial wooden cases. The empty cases are sold 
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each, thereby adding to their profits on 
Shredded Wheat.

MADE O N LY  BY

The Shredded Wheat Company
NIAGARA, FALLS, N. Y.
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to and would rather have left forgot
ten was Samuel Hi. Hart, who com
menced “beating the stage coaches” 
in 1869. A look at Mr. Hart’s picture 
is enough to enable the reader to 
determine his character. In the even- 
ir~ about 120 “vets” and their wives 
sat down to a sumptuous banquet 
which was followed by a fine pro
gramme. Mrs. Lottie Baier Nelson 
gave some beautiful vocal selections 
and Miss Elizabeth Rathbone, elocu
tionist, delivered some fine character 
sketches, both entertainers being 
obliged to respond to encores. Speech
es by E. J. Schreiber, Jim Hammell 
and the Chaplain, Rev. Dr. Sayres, 
were well received, but it evolved on 
Billy Baier to bring tears to the eyes 
of the crowd, not of grief but tears 
of laughter. His endless monologue 
kept the crowd in an uproar. After 
singing Auld Lang Syne the happy 
party dispersed and many were the 
expressions of satisfaction that were 
given by those present and well they 
might, for a finer bunch of people 
never congregated together, nor cpuld 
a more pleasant time be imagined 
than that enjoyed by the Veteran 
Traveling Men’s Association on Dec. 
30, 1913. J. M. Goldstein.

Necessity for Higher Freight Rates 
in Michigan.

Detroit, Jan. 5—Perhaps nothing bet
ter illustrates the rate situation of the 
railroads in Michigan than the follow
ing figures taken from the exhibits filed 
with the Interstate Commerce Commis
sion in the so-called 5 per cent, rate 
case. All railroads in the United States 
east of the Mississippi and north of 
the Ohio Rivers have filed new tariffs 
proposing an advance in their present 
freight rates of about 5 per cent. These 
rates are under suspension and inoper
ative. Several hearings have been held 
at Washington and more will probably 
follow, but, aside from the findings of 
the Commission, the facts show that 
the railroads in the States of Ohio, 
Michigan (Lower Peninsula) and In
diana are the lowest in the country and 
very much lower than in other states 
of about the same density of popula
tion.

For statistical purposes the Interstate 
Commerce Commission divides the 
country into ten groups.

Group 1 is New England.
Group 2 is New York, Pennsylvania, 

New Jersey, Delaware and Maryland.
Group 3 is Ohio, Indiana and Lower 

Michigan.
Group 4 is West Virginia, Virginia, 

North Carolina, South Carolina.
Group 5 is Kentucky, Tennessee, 

Mississippi, Alabama. Georgia, Florida.
Group 6 is North Dakota, South Da

kota, Wisconsin, Minnesota, Iowa, Illi
nois and Northern Michigan.

Groups 7, 8, 9 and 10 cover the bal
ance of the country.

The rate per ton per mile is one of 
the principal determining factors in rate 
cases. It indicates in a general way the 
value of traffic.

Figures taken from the annual re
ports of roads for the fiscal year end
ing June 30, 1910, show the average 
rate to be—
Group 1 .........  1.115c per ton per mile
Group 2 ............... 641c per ton per mile
Group 3 .............. 588c per ton per mile
Group 4 .............. 655c per ton per mile
Group 5 .............. 802c per ton per mile
Group 6 ............... 751c per ton per mile

The proposition to raise the rate 5 
per cent, would mean that the rate in 
Group 3 would change from about 
5 8-10 mills per ton per mile to 6 9-100 
mills per ton per mile, which would still 
make the average rate in Group 3 low
er than in any of the first six groups.

Railroads may sometimes do a fairly 
successful business on a low rate per 
ton per mile, provided there is sufficient 
tonnage density. Tonnage density de
pends largely on population and indus
try.

The figures below show the popula
tion of various states for each mile of 
railroad (census of lppjl)-

State Miles of
Population 

per mile
Railroad of road

Massachusetts . . .  2,115 1,591
Connecticut . . .  1,000 1,114
New York ....... . . .  8,429 1,081
Pennsylvania . . . .. .11,290 679
Virginia ........... . . .  4,534 454
Ohio ................ . . .  9,134 521
Maryland ......... . . .  1,426 908
Indiana ............ . . .  7,420 364
Kentucky ......... . . .  3,526 649
Georgia ............ . . .  7,056 369
Alabama ......... . . .  5,226 409
Tennessee........... . . .  3,815 572
Illinois ............. .. .11,878 474
Wisconsin ....... . . .  7,475 312
North Carolina . ..  4,932 447
South Carolina . . . .  3,441 440
Michigan ......... . . .  9,021 311

From this table it will be seen that 
the density of population per mile of 
road is very low in Michigan and where 
the rate should be reasonably and com
paratively high, just the opposite is 
true. Michigan with the lowest density 
of any of the Eastern States has also 
the lowest rates.

If the Michigan roads could be al
lowed to earn the average rates shown 
in Group 5 (8 mills), where the popula
tion is much more dense, they would be 
not only able to keep out of the re
ceiver’s hands and to furnish the pub
lic with a much better and more satis
factory service, but could possibly pay 
some dividends to shareholders. In the 
Central Freight Association territory, 
extending from Buffalo and Pittsburg 
to the Mississippi River, there are over 
52,000 miles of railroads, over one- 
half of which are not paying a cent 
to their stockholders. As a simple 
business proposition the people who 
have put their money into these rail
roads should have some return on their 
investment and the only way they can 
get it is by charging reasonable rates 
for service.

Without such fair and reasonable 
returns it must be apparent to every 
one that the credit of the railroads will 
be lost, and that this loss of credit will 
cause an impairment in service. The 
public can not consistently demand good 
service and deny at the same time, 
through its Commissions, the right of 
the carriers to a fair and reasonable re
turn.

Safety first, new stations, steel cars, 
higher wages, and all the other com
forts and necessities which are con
stantly demanded of common carriers 
must be paid for by the public, and the 
measure of the rate required to meet 
these demands is far above the average 
which Michigan roads are now receiv
ing. George C. Conn.

Freight Traffic Manager, P. M. R’y.

Your O pportunity^^""
lies where competition is not so
keen and where the surrounding country will sup
port you; there are many business openings along 
the lines of the Union Pacific system, alfalfa mills, 
bakers, bankers, barber shops, blacksmith shops, 
brick yards, canning factories, cement block fac
tories, creameries, drug stores, elevators, flour 
mills, foundries, furniture stores, garages, hard
ware stores, hotels, implement stores, laundries, 
lumber yards, meat markets, physicians, restau
rants, stores (general), and a great variety of oth
ers; we will give you free complete information 
about the towns and surrounding country where 
opportunities are numerous; write today.

R .  A .  S M I T H
Colonization and Industrial Agent, Union Pacific 
Railroad Co., Room 1571 Union Pacific Building, 
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M ic h ig a n  P o u lt ry ,  B u t t e r  a n d  E g g  A s s o 
c ia tion .

P re s id e n t—B. L. H ow es, D e tro it.
V ic e -P re s id en t—H . L. W illiam s, H ow 

ell.
S e c re ta ry  a n d  T re a s u re r—J . E . W a g 

goner, M ason.
E x ecu tiv e  C om m ittee—F. A. Johnson , 

D e tro it;  E. J . Leg, M idland; D. A. B e n t
ley, Saginaw .

Freezing Eggs in Bulk in Cans.
Those who “break” eggs for freez

ing in bulk have been subject to con
siderable persecution, just or unjust, 
within the past few years, and now 
the Department of Agriculture ha& 
undertaken to assist the canners of 
eggs and is instructing them in the 
way it should be done. The Depart
ment recommends that the eggs 
should be “broken” in rooms espe
cially fitted up for the purpose and 
that cleanliness of appointments of 
such rooms should be equal to an 
operating room in a hospital. Every
thing should be sterilized, and the 
operators who actually “break” the 
eggs should cleanse their hands much 
as a surgeon does before operating. 
It is recommended that the air of 
the “breaking” room should be kept 
at the moderately low temperature of 
about 55 deg. F. or 60 deg. F.

Each egg before being broken 
should be candled to prove its qual
ity and nothing but perfect eggs tak
en to the “breaking” room. Each 
egg should be broken separately into 
a cup ,and if by any chance an im
perfect or bad egg is broken, it 
should be removed at once from the 
“breaking” room and the cup thor
oughly cleansed before being used 
again. The operator or breaker 
should not resume work until she 
has thoroughly cleansed her hands 
and sterilized all instruments she has 
used.

The eggs are put into cans and 
sealed, then frozen and kept frozen 
until they are taken out of storage 
when required or for use. The qual
ity of eggs properly handled in this 
way is beyond reproach and they 
may be used for any purpose for 
which a perfectly fresh egg could be 
employed. For certain classes of 
work, especially for baking purposes, 
the freezing of eggs in bulk is with
out doubt the very best method of 
preserving them.

It was pointed out by the writer 
more than ten years ago that the 
most perfect w'ay of preserving eggs 
was to store them under refrigera
tion in a frozen state, and the only 
practical way to do this is to prepare 
them for freezing as above outlined. 
Correct handling and improved 
methods gain approval by the gen
eral trade and by the public very 
slowly for the reason that few peo
ple indeed are qualified to discrimin

ate, which means that “they do not 
know a good thing when they see it.” 
Eggs broken out of the shell with 
the whites and yolks separated, or 
frozen with the whites and yolks 
mixed are, without doubt, destined to 
play a very important part in the 
egg trade in future. The quicker this 
is realized by interested parties, the 
better it will be for all concerned.

Madison Cooper.

Cold Storage Helps Fruit Growing.
Corvallis, Oregon, Jan. 2—The cold 

storage plant will prove to be a most 
important factor in solving two prob
lems connected with a further de
velopment of the fruit industry of 
the Northwest. One of these is the 
adaptability of varieties to certain 
fruit districts, and the other, enlarg
ing the range of markets.

The study of variety adaptability 
will be promoted by storing the same 
varieties of fruit from all the differ
ent districts of the State, and then 
making careful comparative study of 
the fruit. As an example, we had a 
complete collection of Spitzenberg 
apples last fall, and a study of the 
range of variability, both on the same 
tree and in different sections of the 
State, will be made. These apples 
will be held in storage until required 
for examination, and then used by 
faculty, regular college students and 
students of the winter short course, 
for observation. They may be taken 
up individually by the students and 
practical fruit men of the State, and 
their size, color, form, texture, frag
rance and flavor noted. Note will 
also be made of the keeping and 
shipping qualities of the Spitzenberg 
from the different parts of the State. 
In this way the students will become 
thoroughly acquainted with the Spit
zenberg, and ascertain whether it is 
a variety which can profitably be 
grown in their portions of the State.

In like manner all the leading va
rieties of the State will be collected, 
stored and examined. Not only will 
the collection include apples, but all 
kinds of commercial fruits and vege
tables as well. The result of the 
study of stored fruits and vegetables 
should be the adoption of more eco
nomical and more profitable growing 
methods.

As the keeping qualities of fruit 
under modern transportation condi
tions are vital factors in selection, 
these qualities will be fully tested in 
the cold storage plant. If fruit can 
be shipped a short distance to the 
plant, then cooled and stored for ten 
days with keeping qualities intact, it 
is a good shipping sort. In making 
this test fruit will be sent from the

The Secret of Our Success
is in our

BUYING POW ER
We have several houses, which enable us to give 
you quicker service and better quality at less cost.

M. PIO WAT Y & SONS
GRAND RAPIDS, MICH. 

Western Michigan’s Leading Fruit House

The Vinkemulder Company
Jobbers and Shippers of 

Everything in

Fruits and Produce

Grand Rapids, Mich.

Loveland & Hinyan Co. g r a m c h a p , d s

We are in the market for car lots 
APPLES AND POTATOES.
BEANS—Car lots and less.

Get in touch with us when you have anything to offer.

P o ta to  B a g s
New and second-hand, also bean bags, flour bags, etc.

Quick Shipments Our Pride

ROY BAKER
Wm. Alden Smith Bldg. Grand Rapids, Mich.

M. O. Baker & Co., Toledo, Ohio
Want

No. 2 Barrelled and Bulk Apples.
Correspond with us.

HAMMOND
D A IR Y  F E E D

A LIVE PROPOSITION FOR LIVE DEALERS
Wykes & Co., Mich. Sales A gt, Godfrey Bldg., Grand Rapids

We Are in the Market to Buy
B E A N S ,  P O T A T O E S

What have you to offer? Write or phone.
Both Phones 1217 MOSELEY BROTHERS Grand Rapids, Mich.

V
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sub-station at Hermiston, and stored 
under modern commercial conditions. 
In this way we can learn which fruits 
and varieties stand refrigeration, 
shipping and storing best, and make 
out selections accordingly.

C. I. Lewis.

Loading Refrigerator Cars.
In loading refrigerator cars as 

commonly constructed the goods to 
be transferred should not be piled up 
more than 4 ft. in height. There is 
a wide variation in temperature be
tween different parts of the car, and 
especially at top and bottom, hence 
the goods should be kept down as 
low as possible.

If eggs and poultry are to be load
ed into the same car, put the poultry 
in the ends of the car and the eggs 
in the center between the doors. In 
loading frozen goods like poultry into 
refrigerator cars that which is hard
est frozen should be loaded into the 
center of the car, and that which is 
least frozen needs the lowest tem
perature and should be loaded in the 
ends of the car near the bunkers 
which are to be charged with ice and 
salt.

Salesmen Must Be Inspired.
It is all very well for the salesman 

to be called a steady man, a plodder, 
a stick or die sort of a chap; but the 
last word in salesmanship, as in other 
callings, is the man who seems to be 
inspired. This does not mean the 
man who lives in a world of dreams, 
for often such a man is haunted rath
er than inspired. It means the man 
who is always on the alert and sees 
and seizes opportunities which the 
run of mankind never suspect exist.

Just what it is that lifts men from 
the mediocre to heights sublime is 
hard to say, but some notable in
stances of this are well known.

Sandow, when a youth, was a weak
ling. One day in Athens, he chanced 
to go through the galleries of statu
ary, there, the matchless beauty of 
the marble forms awoke in him the 
passion to achieve in his own phy
sique the wonderful proportions of 
the classic figures. Thus inspired, 
the rest was a matter of routine.

Leading Trade Journal in Middle 
West.

W. R. Wagers, of Menominee, rep
resenting the Michigan Tradesman, was 
in town Tuesday soliciting subscriptions. 
The Tradesman is the leading publica- 
ton of its kind in the Middle West 
and no business man who hopes to keep 
fully up to the times can well afford to 
be without it. That the St. Ignace 
merchants appreciate it is shown by a 
liberal patronage.—St Ignace Enter
prise.

After January 1, 1914, all live poul
try shipped in Wisconsin must be 
housed in coops the tops of which are 
covered by wire or screen containing 
meshes not exceeding one inch in size, 
so that fowls cannot poke their heads 
between the bars at the top.

“The boycott on eggs.” writes a 
male man with a man’s size stomach 
and appetite, “would make a bigger 
hit with the man who has a chance 
to eat a beefsteak once in awhile.

The Servant in the House.
Of the potential heat contained in 

a ton of coal shoveled under the boil
ers, only 13 per cent, is actually trans
formed into steam, 87 per cent, van
ishes through the chimney. Although 
the best minds among engineers and 
chemists have wrestled with the prob
lem presented by coal's low efficiency 
for a century, small progress has been 
made. Utilization of 15 per cent, of 
the caloric energy residing in coal 
is still the very peak of a boiler plant’s 
efficiency.

Coal is burned on the outside of 
the boiler. The gasoline motor burns 
its fuel internally. Although the in
ternal-combustion motor is a decided 
step forward, the waste is still tre
mendous. Few motors transform 
more than 20 per cent, of the fuel’s 
potential energy into actual power; 
80 per cent, still goes to waste, i§ 
carried away in elaborate water
cooling systems and radiators.

The Diesel engine caused a sensa
tion among mechanical engineers by 
its low fuel cost, by its efficiency. It 
reached a point that few fuel experts 
had dreamed of seeing attained; it 
made available for work full 30 per 
cent, of its fuel energy. But even this 
epoch-making invention dissipated 70 
per cent, of the precious stuff that 
lightens human labor.

W ater which, falling from a height, 
moves impulse wheels and turbines 
by its pressure or weight, transmits 
80 per cent, of its energy to the shaft. 
Of late turbines have been construct
ed that utilize 90 per cent, of the 
water’s energy. In transforming 
this energy into electric current, the 
modern generator loss rarely exceeds 
3 per cent. Hydro-electric current 
is king of the efficiency realm; no 
other form of power can approach 
within hailing distance of the gener
ator mounted on the shaft of a water 
wheel.

To keep the pistons of a steam plant 
moving, armies of men must forever 
toil in darkness and danger, risk life 
and health in the coal mines. Their 
work is never done. When a hydro
electric installation is completed, the 
task of the workers is definitely over. 
They have harnessed the eternal cy
cle of natural forces. Thereafter 
man’s presence is needed only to oil, 
regulate and repair. Steam power in
creases the efficiency of human mus
cle, hydro-electric current takes its 
place. Steam throws the burden of 
toil upon the stooped shoulders of 
miner and coal-passer, of breaker-boy 
fireman and boilermaker, hydro-elec- 
trict current, product of sun, wind and 
rain, lifts the burden entirely. It is 
the cleanest, brightest, most efficient 
power known. In it, not in the sub
terranean coal beds, lies mankind’s 
hope of ultimate release from toil.

The hydro-electric current is the 
true Servant in the House. It ren 
ders silent, efficient, flexible service. 
It does not talk, complain of long 
hours, has no callers, works Sundays 
and weekdays, it does washing and 
cooking, dusting and ironing, does 
heavy lifting and dainty toasting with 
equal ease. It is at home, willing to 
work, in factory, kitchen or parlor, 
on the farm or in the boudoir, the 
most efficient of man’s servants.

Rea & W itzig
PRODUCE
COMMISSION
MERCHANTS

104-106 West Market St. 
Buffalo, N. Y.

Established 1873

Liberal shipments of Live and 
Dressed Poultry wanted, and good 
prices are being obtained. Fresh 
eggs more plenty and selling well 
at quotation.

Dairy and Creamery Butter of 
the better grades in demand. We 
solicit ‘your consignments, and' 
promise prompt returns.

Send for our weekly price cur
rent or wire for special quota
tions.

Refer you to Marine National 
Bank of Buffalo, all Commercial 
Agencies and to hundreds of 
shippers everywhere.

HART BRAND CANNED G00D8
P ack e d  b y

W. R. Roach & Co., Hart, Mich.

M ich ig an  P eo p le  W a n t M ich igan  P ro d u c ts

We Advertise the 
Many Uses of

Mapleine
te lling  how  deliciously  it 
flavors cakes, frostings. 
ice cream , desserts  and 
sugar syrup.

O rder o f your jobber or 
Louis H ilfer Co.

4 Dock S t.. Chicago. 111.

Crescent Mfg. Co., Seattle, Wash.

1A/HY NOT HAVE BEST LIGHT 9
® *  Steel Mantle Burners. Odorless. ■

S m okeless. M ake coa l o il p ro d u ce  gas—3 
tim es m ore l ig h t.  A t d e a le rs  o r  p re p a id  by 
u s  for 25c.
Steel Mantle light Co. Huron Si., Toledo, D.

The Ad Shown Above
W hich is runn ing  in a large lis t of select pub
lications. w ill ce rta in ly  send custom ers to 
you r store. I f  yo u  are no t prepared to  supply  
them , you  had better order a stock  o f our 
B urners a t once. A ccept no substitu tes . The 
genuine is stam ped " S te e l M an tle , T o le d o , 
O h io .” I f  your jobber doesn 't handle them , 
send  u s h is nam e, an d  w e w ill m ake quota
tions d irec t to  you. Sam ple B urner mailed 
fo r 25 cen ts.
S T E E L  M A N T L E  L IG H T  C O M P A N Y  

310 H u ro n  S t. T o le d o . O h io

To the Retail Merchant
If you will sell out we will buy 

your stock or we will do what is 
better for you still, conduct an 
auction sale in such a manner as 
to bring you nearly the cost price 
of your stock, or we can reduce 
your over stocked lines and show 
you a profit.

E. D. COLLAR, 
Mdse. Salesman,

E stablished  in  1873

BEST EQUIPPED FIRM IN THE STATE

Steam and Water Heating 
Iron Pipe

Fittings and Brass Goods 
Electrical and Gas Fixtures 

Galvanized Iron Work

T H E  W E A T H E R L Y  C O .
218 P earl S tre e t G ra n d  R ap id s, M ich .

Make Out Your Bills
THE EASIEST WAY

Save Time and Errors.
Send for Samples and Circular—Free.

Barlow Bros. Grand Rapids, Mich.

If you want any HIDES or FURS 
of any kind, tanned, call on us—we 
will do it for you. We also make 
ROBES. Give us a trial.

Schwartzberg & Glaser Leather Co. 
Citizens Phone 1801 Grand Rapids, Mich.

OFFICE O UTFITTERS
LO O SE LE A F SPEC IA LISTS

337-239 Pearl St. (near the bridge). Grand Rapida, Mich.

F L O R ID A  R E A L  E S T A T E  F O R  S A L E  
Beautifully situated on St. Johns River and At

lantic Coast Line Railroad at Astor, Lake County, 
Florida. Fruit, truck and farming lands for sale 
at reasonable prices, also town lots, cottages and 
orange groves. Hotel accommodations good and 
reasonable. Excellent fishing and hunting. For 
prices and particulars write to

J . P . D O S S , A s to r , Fla.
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NEW YORK MARKET.

Special Features in the Grocery and 
Produce Trade.

Special C orrespondence.
New York, Jan. 5—The one bright 

spot in th - coffee trade is the hope 
that roasters will take hold with more 
freedom after the picayune buying of 
the past few weeks. But at the mo
ment the condition which confronts 
us is one of extreme “solitude.” Prices 
are steadv however, and for this there 
ought to be some slight thankfulness. 
At the close Rio No. 7 is worth 9^jc 
and Santos 4s l l^ '^ r'13c. In store and 
afloat there are of Brazilian coffee, 
2,031,446 bags, against 2,605,061 bags 
at the same time a year ago. Milds 
are in slight demand, with good Cu- 
cuta worth 13J4c.

Little doing in the sugar trade. 
Wholesalers are invoicing or getting 
ready to and are making comparative
ly light purchases. Refiners mean
time seem to take little interest in 
the situation and all hands are simply 
resting.

Firmness for almost all grades char
acterizes the tea market and, with 
only moderate supplies, the situation 
seems rather to favor the seller. Firm 
belief in the future is shown all along 
the line and statistics justify the be
lief in higher quotations.

Rice is in only very moderate supply 
and prices are steady, although with
out change. Prime to choice, 5i4(o) 
5Vsc.

Stocks of spices are light. Prices 
are steady, with demand very moder
ate.

The weather is still too warm for 
an active molasses trade. Supply is 
not excessive and quotations are on 
the same level as last reported—good 
to prime domestic, 35@40c. Syrups 
are without change in any respect.

Canned tomatoes are very quiet. 
Dealers—buyers and sellers—are sim
ply waiting for invoicing to be over 
and then—probably wait for some
thing else. Meantime some of the

packers need the money and, per
chance, some job lots of tomatoes in 
No. 3 cans can be picked up around 65c. 
There is ce'tainly a pretty firm feeling 
throughout the trade and the belief 
seems general that we shall see a 
better condition within a month than 
has prevailed since last fall. It is 
thought that future Maine corn will 
be 2J'2@5c higher than last season. 
Spot corn is in very moderate request 
and this is true of almost every kind 
of canned foods.

Butter is steady for top grades, but 
there is no great activity to the mar
ket. Creamery specials, 36^@ 37^c; 
firsts. 30@34}4c; held stock, 31@33c; 
factory, 21(5)21^; imitation creamery, 
22y2@23y2c.

Whole milk N. Y. State cheese, 17 
@17j4/c. The market is firm and the 
supply is not excessive.

Eggs are steady, with Western 
stock ranging from 37@42c.

Merry Musings From Muskegon.
Muskegon, Jan. 5—Owing to the 

large increase in Muskegon mail, we 
have been given two more sub sta
tions, making eight in all. The Chase 
and Heeres drug stores are the new 
ones.

We wondered why Herman Ander
son was so anxious to tell us about 
that hunting trip, but that letter from 
Mears explains it.

Sunny Jim says we are growing. 
Well now, if he knew us he would 
know we were full grown years ago.

The Hotel Muskegon is rapidly 
nearing completion. Many rooms are 
ready for the furniture and a large 
portion of that is in the building, 
ready to be installed.

Who says we were not going to 
have snow this winter?

Muskegon had 745 births during 
1913 and 380 deaths. There were 390 
boys and 355 girls in the birth list. 
There were also 476 marriage licenses 
issued.

On New Year’s eve several Lake 
street residents gathered at the home

of M. C. Young to watch the old year 
out. About 12:30 a. m., when every
body was just getting ready to en
joy their lunch, a boy came to the 
door and said there was someone in 
Bassett’s store. Men, women and 
children hastened out. Police head
quarters were notified and the store 
surrounded, awaiting their arrival. 
Theo. finally came in an auto and the 
key was procured and the door open
ed, only to find the whole affair a 
myth, but it offered a good hour of 
excitement for all.

Vinnie Porter has moved back to 
Shelby and Dame Rumor says that 
he is going West to work for the 
Rumley Products Co.

Mr. and Mrs. A. W. Stevenson have 
a new daughter-in-law, their son, 
Russell A. Stevenson, having married 
Miss Kamenga, of this city, on New 
Year’s day. The young couple will 
reside in Ann Arbor, we hear.

The new seventy foot turn table for 
the long-promised motor car on the 
Grand Trunk will be finished this 
week. We hope that the car will be 
well patronized.

Jos. Whaley starts out again Mon
day selling books for Collier’s Week
ly- E. P. Monroe.

Difference in Women.
The Woman—Here’s a wonderful 

thing. I’ve just been reading of a man 
who reached the age of 40 without 
learning how to read or write. He met 
a woman, and for her sake he made a 
scholar of himself in two years.

The Man—That’s nothing! I know a 
man who was a profound scholar at 40. 
Then he met a woman, and for her 
sake he made a fool of himself in two 
days!

The secret of happiness is not in 
doing what one likes but in liking 
what one has to do.—J. M. Barrie.

Attention to Business.
Sandy McCluskey had been a farm 

laborer in Scotland for more than half 
a century. His brother had left Scot
land for America forty years before, 
had made a large fortune and, dying, 
had bequeathed his wealth to Sandy. 
A certain lawyer was the administrator, 
and it was his duty to discover the 
lucky brother.

“He was slicing turnips for the sheep 
in his employer’s farm, up among the 
mist clad hills of Scotland, when I 
found him,” said the lawyer. “I had 
traced him from the old farm on which 
he was born, step by step, through 
forty years of ill paid and often un
pleasant labor before I found him. It 
was not difficult, for he had not wan
dered far in all those years. Everyone 
in the countryside knew him.

‘“ Are you Sandy McCluskey?’ I 
asked.

“ ‘I am,’ said he, without taking his 
eyes from the turnips and the knife.

“ ‘Your brother James is dead in 
New York,’ said I.

“ ‘Aweel, aweel, all men must e’en 
die,’ he said slicing away at the turnips.

“ ‘He has left you a large fortune, 
said I. ‘I want you to come to the 
house with me so that I can establish 
your identity and arrange for you to 
enter into possession of the estate.’

“ ‘I’ll talk tae you at six o’clock, 
young man,’ he said: ‘I ’ll be busy till 
then. Thae fortune will keep, but thae 
turnips will not.’ ”—Scottish Ameri
can.

The Michigan State Tax Association 
will meet in Kalamazo Jan. 15-16.

W hy the Modern Grocer Should Push the Sale of

■OU are judge and jury, Mr, Grocer.
Take a can of Karo from your stock—

1. —Put it on the scale and be assured that it is full net weight as stated on label.
2. —Note the color and uniform consistency.
3. —Taste its pure, wholesome and delicious flavor.

Then being convinced that it is THE BEST  arrange your stock of Karo where it will be seen by all. This 
means that it will sell itself, in volume and at uniformly good profits to you.

Being full net weight syrup and the very best quality, the Karo display proclaims you a quality and
quantity dealer to your customers.

Start the new year right with a larger stock of Karo than ever.
Being in the Karo band wagon you are in right. You are entitled to make 

more noise, which means more money. Give your stock of Karo a show to talk for 
you. Its music sounds sweet to the thrifty  and particular housewife.

CORN PRODUCTS REFINING COMPANY
NEW YORK
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A B S O L U T E L Y  F IR E P R O O F

' “p 'H E  opening of The New Mertens Hotel on January 6 
A marked a new epoch in the history of Grand Rapdis 

and Western Michigan.
The traveling public is entitled to. and expects maxi

mum comfort at minimum prices, and guests of The New 
Mertens Hotel may expect the highest standard of service, 
comfort and convenience. The location, construction, equip
ment and management of this hotel are arranged to meet 
the most exacting needs of the public in general.

The active management will be in charge of Messrs. C. 
H. Mehrtens and C. M. Luce, Proprietors, who will give 
their personal attention to the wants of patrons. Mr. Mehr- 
ten’s former connections with the Crathmore in Grand 
Rapids; his record at Manistee. Albion and White Cloud is 
sufficient guarantee to his thousands of friends.

The Mertens Hotel is located within a block of the 
Union Depot at Oakes Ave. and Commerce St. Connections 
to every street car, interurban line pass within a step, a 
convenience that is always appreciated.

Throughout, the hotel is absolutely fire-proof and every 
precaution has been taken so that easy access to fire escapes 
may be gained from every room. The exits are numerous 
and arranged with the "safety first” idea in view.

The structure is six stories and contains one hundred 
rooms ranging in prices from SI.00 up per day. European 
plan.

The rooms are all outside with plenty of light and ven
tilation. Every room is provided with hot and cold lavatory 
service; illuminated with indirect electric system.

The rooms are furnished in Sheraton mahogany and oak 
and include massive brass beds, dressers, writing tables, 
rocking chairs, costumer, etc.

Opening Announcement

GRAND RAPIDS 

C. H. Mehrtens C. M. Luce
Proprietors

The new Hotel Mertens is the only absolutely Fire
proof Hotel in (¡rand Rapids and is conveniently located to 
transportation facilities; within walking distance of the 
shopping centers, all theatres and amusement places.

The management especially solicits the patronage of 
those desiring a convenient, quiet, homelike hotel with 
every convenience at nominal cost.

Individual phones connect each room with office, which 
afford direct city and long distance service.

Forty rooms have private bath arrangements, while the 
second floor has public and private parlor entrance which 
are furnished with every homelike convenience. The wall 
color schemes harmonize and the draperies, curtains and 
floor coverings are in keeping with the rich quality and de
sign of the furniture which all has the quality stamp, “Made 
in Grand Rapids.”

On the main floor are located the office, main dining 
room, private dining room and buffet, writing and reception 
room, all of which are finished in weathered oak with furni
ture and wall decorations to harmonize.

The kitchen in the rear is complete with modern equip
ment. An automatic dishwasher will accommodate over 
2,000 pieces an hour, while gas and coke ranges are provided 
for the preparation of food. Refrigerator facilities comprise 
separate apartments for the large variety of foodstuffs that 
must be kept.

The basement is devoted to a barber shop, baths, display 
room, rest room for employes, and accommodation for the 
public. An electric express elevator furnishes transporta
tion to all floors and is equipped with all known safety 
appliances.

Two Scotch marine boilers furnish heat and water pres
sure. One is held in reserve expressly for emergency cases 
which always insures against mishaps to the power and 
heating facilities.

The Mertens Hotel is now ready to receive guests.
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Who Pays the Profit on Mrs. Barna- 
by’s Purchases?

W ritte n  fo r th e  T rad esm an .
“I am going down town to-morrow 

morning,” briskly remarked Mrs. Bar- 
naby at the dinner table. “I see that 
Halberton’s are advertising a special 
sale on table linens, very remarkable 
values, to begin at 10 o’clock.

“I never allow my linens to run low 
and I have enough on hand now to 
last me for some time but by taking 
advantage of these sales and buying 
my tablecloths and napkins and tow
els ahead I am never obliged to pay 
full price for them. As I judge from 
the advertising that Halberton’s will 
show some very good goods at 
unusually low prices I believe I ’ll go 
down and see what I can find.”

The boarder with a philosophical 
turn of mind finished his dessert and 
in due time pushed back from the 
table, sought an easy chair in the com
fortable parlor and fell to reflecting 
as is his wont of an evening.

As he glanced around the tastefully 
furnished room and his eye wandered 
through the open doorway to the din
ing table he had just left with its 
equipment of glistening silver and 
dainty china, he wondered to himself 
whether there was a chair or a table 
in that house, a picture on the walls, 
a plate on the sideboard, or a single 
item of any kind that had been bought 
at regular price—whether if the truth 
were known every solitary thing that 
the dwelling contained from garret to 
cellar hadn’t been bought at some spe
cial sale or other.

The philosophic boarder greatly ad
mires his thrifty landlady and recog
nizes the fact that she possesses abil
ities of a very high order. “Here is 
a woman” the boarder says to himself, 
“whom Nature plainly designed for a 
Napolean of finance. She has fore
sight and a knowledge of values, that, 
within her range of experience, is 
unsurpassed. The only trouble is 
that circumstances have compelled her 
to operate on a very small scale. But 
even in the restricted area in which 
her energies can work, see what she 
accomplishes!

“The wages earned by poor Bar- 
naby (who is a slow workman never 
able to command good pay nor per
fectly steady employment) expand as 
if by magic under her skillful hands. 
She pieces out his limited income by 
keeping a few boarders. They own 
their home which always has an air 
of comfort and prosperity. Two 
daughters are in high school and the 
only son is attending business college. 
The whole family always are well 
dressed, although never in the ex
treme fashion. How does Mrs. Bar- 
naby do all this?

“The answer to this question,” says 
the philosophic boarder, still pursuing 
his cogitations, “is found in three 
words—The Special Sale. By her 
wonderfully astute patronage of spe
cial sales Mrs. Barnaby gets more 
than her money’s worth. She is not 
dishonorable, she is only shrewd and 
forehanded. By keeping her eyes open 
she picks up many perfectly good and 
useful articles at less than the cost of 
manufacture.

“Her peculiar abilities serve her in 
very good stead in supplying her table 
and furnishing her home, but it is in 
buying dry goods and wearing apparel 
that her talent shines with greatest 
brilliancy. While she never lets slip 
a good opportunity to obtain an extra 
bar of soap for fifty cents or an extra 
pound of granulated sugar on the dol
lar’s worth, and she buys fruit when 
she can get it cheap and puts it away 
herself, and purchases her canned corn 
and tomatoes by the box at the bot
tom figure, there are many eatables 
that have to be gotten from day to 
day and people have to live even when 
bargains are not to be had. But I am 
entirely within bounds when I say 
that the Barnabys wear nothing but 
bargains. From Mr. Barnaby’s socks 
to the girl’s hair ribbons every thing 
has been put as a leader or as an of- 
fer'ng at some special sale.”

The philosophic boarder having 
started on this line of thought con
tinued to muse. “I suppose the cen
sus enumerator when he takes the 
data of Mrs. Barnaby’s birth, parent
age and nationality, will fill in the 
occupation blank with the word house
wife, or boarding house keeper, just 
as he sets Mr. Barnaby down as a 
mechanic. If I, knowing her as I do, 
were to give a name to Mrs.Barnaby’s 
vocation I should call her an artist 
in the use of money, a finished finan
cier in small expenditure.

“Mrs. Barnaby studies the advertis
ing in the daily papers and she knows 
which firms make good on their offers 
and which ones fake on their bargains. 
She always has the money to take 
hold of an exceptionally good value 
when it is offered. She never buys 
what her household will not need 
and use, but very often she buys in 
advance of their needs. One daugh
ter Madge, will graduate next June. 
Already her mother has the material 
for the graduating dress, picked up at 
a sale at about two thirds of regular 
price. Mrs. Barnaby’s next spring’s 
suit was bought last August at a 
clearance sale for considerably less 
than it cost the merchant. The hand
some coat that Mildred is wearing this 
winter was bought last spring at a 
very low figure.

“Of course pursuing this method

We Are Again Offering the “Little One” 
Line of Rompers and Blouses
This is without a doubt one of the best lines 

on the market. It is also an extensively adver
tised line and prices are such as to enable the 
merchant to make a good profit. Ask to see the 
samples.

GRAND RAPIDS DRY GOODS CO.
Exclusively Wholesale Grand Rapids, Mich.

Our Salesmen
Are starting out with the best line of

WASH GOODS
we have ever shown, and this is saying a great deal 
as we have always been recognized as being par
ticularly strong in this line. It will be to your own 
interest if you inspect our line before placing your 
orders.

PAUL STEKETEE & SONS
Wholesale Dry Goods Grand Rapids, Mich.

M A C A U L E Y  S A ID
Those inventions which have abridged distance 
have done the most for civilization.

U S E  T H E  B E L L
And patronize the service that has done most to 
abridge distance.

A T  O N C E
Your personality is miles away.

Every Bell Telephone is
a long distance station.
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Mrs. Barnaby and her daughters nev
er dress in the very latest styles, but 
she uses excellent taste and judgment 
in making selections and is wonder
fully clever in devising small adapta
tions, so that their clothes never are 
noticeable except for being dainty and 
becoming and never give a suggestion 
of being out of date.

“Now,” continued the philosophic 
boarder, “who pays the profit on the 
goods Mrs. Barnaby buys? I t’s a 
cinch she doesn’t. Possibly her gro
cer and butcher make a small percent
age off from her trade, but those from 
whom she buys dry goods and cloth
ing and all such things are doing well 
if they break even on what they sell 
her.”

Mrs. Barnaby belongs to that class 
of shoppers, already large and con
stantly increasing in numbers, who 
get away with every bait and never 
take the hook. One of the great ob
jects of the special sale—attracting 
shoppers by an extremely low price 
on a few items in order to sell them 
other goods at a profit—fails com
pletely with such as Mrs. Barnaby. 
She and her kind know a real bargain 
and buy nothing else. She quickly 
finds the few very special values at a 
store and gladly gathers on to such 
as she can use and then marches 
straight past all the alluring displays 
of goods at regular prices and goes 
to some other store, there to take ad
vantage of the cream of their bargains 
and the cream only. Her judgment 
is unbiased by the blandishments of 
the most polite and tactful salespeo
ple, she buys where she can do the

best with her money and knows no 
other rule—who can make any profit 
off from shoppers of her type?

The ultra fashionable woman, she 
who demands the very latest in every
thing and indulges all her fads and 
fancies regardless of expense—she 
pays a share and a large one of the 
profits on the goods sold to Mrs. 
Barnaby. The woman who never has 
any ready money but buys everything 
on tick and at the stores where they 
will accommodate her with credit— 
if she is good pay she puts up for 
another share of the profits on Mrs. 
Barnaby’s goods. The woman who 
never plans ahead, who never buys 
anything until she just has to have 
it, who has no sense of values and 
never is posted as to prices, whose 
household always lives from hand to 
mouth—she is a customer to gladden 
the heart of any dealer and if her hus
band makes a good income she pays 
another large share of the profits on 
Mrs. Barnaby’s goods.

As a direct result of intensive ad
vertising and sales qf all kinds— 
special, clearance, bankrupt, etc.—a 
very large volume of business is being 
done with little or no direct profit 
and such families as the Barnabys 
are the gainers. Is this tendency 
going too far and if so, what is to 
be done about it? Fabrix.

The Training of Salespeople.
If a saleswoman fails to make mon

ey for you, it is largely your own 
fault. The best conducted stores, 
knowing that in the final analysis the 
salesforce holds the balance of power

between profit and loss, are paying 
more and more attention to the busi
ness education of their salespeople. 
Some of our best merchants are from 
the other side of the Atlantic who 
have been through the rigors of the 
apprentice system. We have no such 
system in this country, but many of 
our great establishments feel the 
need of salesmanship training of their 
salesforce and are diligently work
ing to meet this problem.

I went into one of our largest stores 
on a hot day in August to buy some 
outing shirts—eager to leave for Pe- 
toskey on my vacation. Three clerks 
languished behind the blanket coun
ter and none behind the shirt counter. 
Finally, a superannuated individual 
appeared, looked with scorn at my 
haste, wrote three or four items in 
a memorandum book, leisurely folded 
his arms and said, “Well?”

After showing me three blue shirts 
when I asked for gray ones, and 
displaying such utter indifference to 
my needs, I walked out of the store 
disgusted. It really required no sales
manship to sell me, as I was pre
pared to buy nearly any kind of a 
gray shirt at any kind of a price, but 
his total lack of interest killed the 
sale. If that man had been forced to 
read a good trade paper or had he 
been compelled to attend lectures 
every week on salesmanship, the store 
would not have lost the sale.

Frank Stowell.

L ow est
Our catalogue is “the 
world’s lowest market” 
because we are the larg
est buyers of g e n e r a l  
merchandise in America.

And because our com
paratively inexpensive 
method of s e l l i n g ,  
through a catalogue, re
duces costs.

We sell to merchants 
only.

Ask for curren cata
logue.

Butler Brothers
New York Chicago 

St. Louis Minneapolis 
Dallas

The suspicious man always finds 
what he is looking for.

By Using Our Business Getting Plan You Can Hold the 
Largest Clearance Sale in Your History Without Reduc
ing Your Regular Price One Cent. And You Get the 
Business in the Face of a Fierce Cut Price Sale by Your 
Competitor.

Our Business-Getting Methods
gets hundreds of people directly interested in your store—it has this army of people 
hustling for you—it has them urging their friends and neighbors to trade at your store. 
And it keeps them hustling for you six solid months or more.

With our plan you can make dull Wednesday a bigger day than busy Saturday. 
You can make slow January and February the biggest months in the year—and do this 
without cutting and slashing prices—you can get this big business at regular prices. You 
can work off slow sellers and old goods at full selling price.

In other words, our plan eliminates the necessity of putting on a cut-price sale and 
throwing your profits away.

And you need not hold a cut-price sale even though your competitor does—even 
though he cuts the very life out of prices. Our plan will get you the business. You 
will sell all of your goods at regular prices for cash while your competitor carries the 
absolutely-necessary-charge-accounts at cut prices.

Warning!
Brenard Mfg. Co. is not 
operating under any 
other name.
We have no branches. 
Other firms claiming 
connection with us mis
state facts. We have a 
few imitators but no 
competitors.

ED. FE N D E R  & CO.
D epartm ent S tore 

Brenard Mfg. Co.. Iowa City. Iowa.
Gentlemen—I enclose bulletin of last 

Wednesday, also our closing record. Our 
last d a y 's  sales were $2,696.58. We feel 
that it has paid us, and tha t we have made 
many friends during the use of the plan.

Yours truly. Ed. Fender & Co.

BO O N E & DAVIS 
C lo th ine & Shoes 

Brenard Mfg. Co.. Iowa City. Iowa.
Gentlemen—We used your plan last 

year and had good results with it. To-day 
we have placed an order for another one 
of them . Yours very truly.

Boone & Davis.

You Can Use This Plan to the Exclusion of Competitors
If this plan appeals to you and you want to use it to reduce your stock without 

cutting prices write us right away, or better still, telegraph us, as we will close a deal 
with the first merchant who wishes it in your town. If you do arrange to use our plan 
we will agree not to sell it to any of your competitors so long as you remain our customer.

Granting exclusive right as we do you can see that it will be necessary for you to 
write us immediately, or better still telegraph us, as we will close the deal with the mer
chant in your town who writes us first that he wants our plan.

If you desire to use our plan in your town let us hear from you as any delay on 
your part may mean that your competitor will already have secured the exclusive right 
In your town. For quick action telegraph Brenard Mfg. Co., Iowa City, Iowa.

Brenard Mfg. Co., Iowa City, Iowa
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New Possibilities in an Old Enter
prise.

W ritte n  fo r  th e  T rad esm an .
The writer is under the impression 

that he contributed something to these 
columns not so very long ago on some 
latter-day developments of the repair 
business. Be that as it may, the sub
ject was not exhausted—and isn’t like
ly to be any ways soon—and it is hoped 
the following observations on the sub
ject may not be without practical value 
to the readers of the Tradesman.

The shoe repair business of this 
country is getting to be big business. 
The repair shops of our larger towns 
and cities did an immense amount of 
business during the year 1913. A cer
tain percentage of this business was un
doubtedly due to the fact that many 
economically inclined people were en
deavoring to cut the cost of living by 
having an old pair of shoes rehabili
tated, thus postponing the purchase of 
a new pair; but by far the greater part 
of this increasing appropriation for 
shoe repair purposes is traceable to the 
fact that people are more and more 
coming to see the economy and good 
sense of keeping their shoes in good re
pair. Educational methods and good 
advertising on the part of shoe dealers 
who solicit repair work and modern re
pair shops of the more aggressive type, 
have not been without results. People 
are coming to believe in the economy 
of having well preserved shoes half- 
soled and rounded heels built up. And 
for another thing, the importance of 
neat appearing footwear in present-day 
dress is a fact that must be reckoned 
with in explaining the marvelous de
velopment of the shoe repair business.

Pushing the Repair Business.
It is interesting and instructive to 

observe the businesslike methods em
ployed by some of our metropolitan re
pair shops in soliciting new business 
and finding new sources of patronage. 
But these reflections are not set down 
for the benefit of repair people who are 
devoted exclusively to the shoe repair 
business, but rather for shoe dealers 
and merchants who carry shoes in con
nection with other merchandise, and 
take in repair work only incidentally.

Repair work with many shoe mer
chants and general storekeepers who 
carry shoes along with other merchan
dise is often very incidental indeed. 
So much so that uninitiated are wholely 
unmindful of the fact, while the strang
er who doesn’t have occasion to make 
specific and diligent enquiries for such 
service could scarcely be expected to 
know. All of which is a roundabout 
way of saying that the repair business 
isn’t taken as seriously by many people 
as it really should be. To paraphrase 
a line of Shakespeare, “If repair work 
be done, then ’twere well it were done

thoroughly.” Why go about it so pi
anissimo ?

It isn’t enough to have neatly let
tered, conspicuously located placards 
announcing that your store does repair 
work, though that does very well as 
far as it goes; get into the habit of 
talking up this feature of your service; 
and have your salespeople also get the 
habit. And make it a real feature of 
the business, and really worthy of the 
attention you direct towards it. Pro
motion work for the repair department 
ought to lie done whenever an oppor
tunity presents. “By the way,” re
marks the shoe salesman, “you may be 
interested to know that we have a real 
expert in our repair department now. 
And if you don’t mind waiting just a 
moment, I’d like to show you a speci
men of his work.” (Not pausing for a 
reply, the salesman steps quickly to the 
findings counter and returns with a 
pair of shoes for men’s or women’s 
wear—according to the sex of his cus
tomer). “Now what d’ you think of 
this for high class repair work?” Now 
all this can be done so casually and 
incidentally as to seem an afterthought 
—care being taken not to embarrass the 
customer by specific questions as to his 
present repair needs, unless he himself 
frankly admits such needs. Throw out 
hints and suggestions here and there, 
and have everybody in the store doing 
promotion w'ork for the repair depart
ment.

A Reputation for Good Work.
It is a foregone conclusion that the 

ultimate success of your repair depart
ment depends upon the class of work 
your repair department turns out. It 
pays, therefore, to build up a reputa
tion for good repair work.

Either the proprietor or one of his 
salesmen ought to personally inspect 
every piece of work turned out by the 
repair department. The people who do 
the actual work of repairing shoes 
under modern conditions, necessarily 
work rapidly—and many a tack fails 
to et clinched or snipped off. And a 
little of this sort of thing goes a long 
way towards queering a patron of your 
repair department.

An actual occurrence of very recent 
date will serve to illustrate this point.
A lady o f -----street sent a pair of
high grade dull leather welts to her 
repair shop to be half-soled. They were 
lace boots. When she went to put one 
of the shoes on it refused to go. She 
discovered that she had forgotten the 
tongue. Why? Well the reason was 
not far to seek: it was all crumpled up 
in the bottom of the shoe. When she 
went to straighten up the tongue as it 
should be, it refused to budge; it was 
held to the bottom of the shoe by three 
tenacious tacks that came through and

Lower Prices on

R U B B E R S
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Grand T̂ ap id svShoe ‘& Rubber(o.
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The Michigan People Grand Rapids
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clinched. Not having any handy tools 
with which to snip the tacks, and not 
wanting to tear ugly holes in the 
tongue, she had to send the shoes back 
to the repair shop. Now this woman 
happened to he a sensible business wom
an, who understands thoroughly that 
little slips such as that are apt to hap
pen in the course of a life-time, so 
she didn’t go up in the air about the 
incident. But suppose she had been of 
an hysterical temperament?

The Children’s Repair Business.
The modern school shoe must go oft 

to the repair shop. And usually it’s 
the bottom that needs attention. The 
soles are worn through and the heels 
are ground down or rounded off. The 
uppers of a medium or better grade 
school shoe will outlast the soles. Some
times they can be half soled the second 
time.

Graveled or macadamed roads in the 
country, concrete walks in the towns 
and cities, and playgrounds covered 
with gravel or fine screenings—all this 
is not conducive to longevity in sole 
leather. Is it any wonder little people 
wear out their shoe soles in from two 
to six weeks? The leather isn’t made 
that could stand up under such stren
uous service without visible and speedy 
evidences of wear.

In soliciting the children’s repair 
work there is an additional motive of 
appeal, namely the health and well 
being of the child. There is the econ
omic argument, of course; and the ar
gument based on present day dress re
quirements—which holds quite as truly 
with little peoples’ footwear as with 
the footwear of adults. And then you 
have this other motive of health. “By 
the way. Mrs. Smith, when these soles 
begin to wear through, be sure to 
fetch them in so our repair man can 
stop the leaks. You know little people 
must have warm, dry feet; and I have 
noticed so many parents are careless 
about this. Oughtn’t to be—it’s too 
dangerous. By keeping good solid 
soles on these shoes they’ll last all 
winter.” Cid McKay.

What Some Michigan Cities Are 
Doing.

W ritte n  lo r  th e  C heesem aker.
Bay City is installing a new pump 

of 5,000,000 gallons capacity at the west 
side waterworks.

Adrian factories are running full 
force, some of them over time, and 
will not be able to close down for an
nual inventory. One of the fence plants 
is operating 22 hours per day.

A Commercial Club is being formed 
at White Cloud, the temporary organi
zation consisting of George Blass as 
chairman and Adelbert Branch as sec
retary.

The Chamber of Commerce of Bat
tle Creek has called a meeting for Jan. 
20 in that city to discuss the need of 
better train service over the Goshen 
branch of the Lake Shore and citizens 
living along the line are expected to 
attend.

The Civic Committee of the Mus
kegon Chamber of Commerce has 
raised $000 and will employ an expert 
to lay out plans looking towards a 
greater and handsomer city.

Flint’s New Year’s gift to its citizens 
is a new water works and filtration

plant, completed at a cost of $400,000. 
For the first time people may drink 
city water with safety.

Grand Haven’s new Carnegie library 
was opened for business Jan. 5. The 
handsome building was formally opened 
for inspection Jan. 3 and was visited 
by hundreds of citizens.

Charlevoix’s Committee of 21 is re
newing its efforts to induce the Mich
igan Central to extend the D. & C. 
tracks to Charlevoix.

The contract has been awarded for 
building a new science hall costing $65,- 
500 in connection with the Western 
Michigan Normal school at Kalamazoo.

About 850 prisoners are now enrolled 
at the Jackson institution—the largest 
number since 1896. About seventy-five 
more men will bring the prison popula
tion up to the limit.

The Iverson & Peterson glove fac
tory, at Lake City, which started oper
ations a short time ago with an outfit 
consisting of a mallet, a knife, shears 
and an old sewing machine, now has a 
fully equipped factory employing fif
teen to twenty-five hands. Trade ex
tends throughout the State since the 
parcel post went into effect.

Eau Claire has the promise of two 
salting stations now. The new pickle 
plant will be installed by the Benton 
Harbor Produce Co.

Potato shippers at Hart estimate that 
this season’s movement from that sta
tion will reach 900 cars, or 60 cars 
above the record for any previous year.

The Michigan Condensery Co. offers 
to establish a large plant at Clare and 
asks as a guarantee from farmers the 
milk of 5,000 cows.

Nearly 100 merchants of Lansing 
have signed the following: “We, the 
undersigned merchants, realizing that 
shorter hours for employes tend to
ward more efficient service and desir
ing to make our employes a Christmas 
present of their Wednesday nights in 
the future, do hereby agree, beginning 
Jan. 1, 1914, to close our places of busi
ness at 6 o'clock every evening during 
the week except Saturday.”

Battle Creek now has a Charity Or
ganization Society, with rooms at the 
Chamber of Commerce. Miss Isabel 
Mackeracher, of the Sanitarium, is in 
charge.

A movement for more playgrounds 
and employment of a salaried director 
has been started at Marquette.

More adequate docking facilities for 
boats is being proyided at Marquette by 
the Commercial Club. The Anchor line 
threatens to cut out Marquette as a reg
ular stop unless better facilities are 
provided.

Railroad officials met with the Eaton 
Rapids Commercial Club recently to 
confer with regard to installing a “Y” 
at the intersection of the Michigan 
Central and Lake Shore tracks in that 
city with reference to improved ship
ping facilities. The railroad people
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To Our Customers and Friends

With best wishes for your prosperity and 
success for the coming year we are pleased to 
extend to you the

Greetings of the Season

and assure you of our earnest desire for a con- 
tinuancy of the cordial relations existing be
tween us.

Respectfully,

Rindge, Ralmbach, Logie Co.,

Grand Rapids, Mich.
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Stock the Profit Makers
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You cannot possibly make a mistake by add
ing the above lines to your stock.

They represent the tanners’ and shoemakers’ 
best efforts, and are by far the best wear resisting 
shoes offered to-day.

Your trade will soon be asking for this class 
of shoes. Stock up now so you can supply the 
demand when it comes.

THEY WEAR LIKE IRON

HEROLD-BERTSCH SHOE CO.
GRAND RAPIDS, MICH.
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W  O M A N  SfW O RLD

Madame Barrington’s. I wish I mightLet Lucile Select Her Own Hats and 
Dresses.

W ritte n  fo r  th e  T rad esm an .
Recently 1 chanced to he in Ma

dame Barrington’s millinery estab- 
lisshment when Mrs. Manton and her 
daughter Lucile came in. They were 
looking for a traveling hat for Lucile, 
who is about to start away on a little 
journey. Her sharp eyes had spied 
in Madame’s window a very trim 
little creation that precisely matched 
her suit in color.

Tried on it proved especially be
coming to her fresh young face with 
its clean-cut, distinguished features.

“O Mamma, can’t I have it?” Lucile 
cried at once when she saw the effect 
in Madame Barrington’s mirrors. “It 
surely was made for me and no one 
else!” she exclaimed delightedly.

“That is a truly beautiful pattern 
hat and suits Miss Lucile’s style ex-, 
actly,” smilingly commented Madame, 
“and I will let you have it now for 
only $6.50. It was $11 earlier in the 
season. It is a genuine bargain. See 
what excellent material was used in 
its construction!” and she passed her 
hand lovingly over the exquisitely 
tinted velvet and ribbon.

But Mrs. Manton hesitated about 
buying. “It is a little more than I 
expected to pay for just a traveling 
hat.” she objected. “It seems to me 
we ought to find something for about 
five that would answer nicely.

Vainly Madame Barrington brought 
out shapes and trimmed hats for trav
eling and street wear and at intervals 
placed each on Lucile’s comely head. 
No one of them was just the right 
frame for the picture as was the 
charming affair first tried on, the one 
that, displayed on a stand in the win
dow had captured Lucile’s fancy.

Mrs. Manton decided to look else
where, and finally, after considerable 
search, determined upon a hat which 
could be bought for $5 and which she 
easily persuaded herself was just the 
thing, but which was not at all to 
the liking of the rather fastidious 
young lady who is to wear it.

Lucile went home with a mar
tyred air, and, strange to say, was 
not fully reconciled to her mother’s 
choice by that good lady’s remon
strating with her and assuring her re
peatedly that she (Lucile) was al
ways as well dressed as her com
panions and certainly had far more 
spent on her than she herself (Lucile’s 
mother) had had when she was a girl 
of Lucile’s age.

The next day Lucile confided her 
troubles to her chum.

“Of course I can brace up and 
wear the hat. I shall have to. 
But it never will suit me after seeing 
that perfectly dear little thing at

ever pick out my own things! It 
isn’t that Mamma doesn't get me 
enough and good enough, and cer
tainly she spends plenty of money 
on me, but it’s always her judgment 
as to what is becoming and suitable 
and all that goes, and not mine. I 
would so much rather have had that 
darling hat at Madame’s and saved 
the dollar and a half on something 
else!”

Why shouldn’t Lucile Manton, why 
shouldn’t any girl of 16 with a fair 
average amount of gumption and 
common sense have the (to her) in
estimable privilege of choosing her 
own hats and shoes and gloves and 
dresses and other belongings?

Will mothers, good, conscientious, 
self-abnegating mothers, who would 
be willing to die if need be for their 
daughters, never learn that liberty is 
the sweetest of human possessions, 
and that having one’s own way and 
one’s own say about the trifles that 
concern oneself alone is a highly 
prized right of which no human being 
with a scrap of spirit ever is willing 
to be deprived?

How would Mrs. Manton like it 
to have to wear things selected by her 
friend and neighbor, Mrs. Cole, or 
to forego the privilege of scrimping a 
little on something she doesn’t care 
about in order to justify a bit of ex
travagance for some article she really 
wants?

I have heard of the wardrobe of a 
woman foreign missionary being pro
vided in this manner: her measures 
are carefully taken and sent to a num
ber of ladies’ aid societies who have 
undertaken to contribute toward her 
support. One of these societies will 
make her some gowns and petticoats, 
another will provide her other lin
gerie, another a dress or suit, while 
still another will supply her with 
handkerchiefs, collars and belts. Pos
sibly a missionary woman has enough 
Chrsitian resignation to enable her 
to wear such a motley assemblage of 
various items of clothing with good 
grace and a proper feeling of grati
tude toward the donors, but I doubt 
very much whether Mrs. Manton has 
yet risen to any such height. Still 
she feels that it is most unreasonable 
in Lucile ever to demur at what is 
gotten for her.

Why doesn’t Mrs. Manton, who is 
in most respects a very sensible wom
an, place her daughter upon an al
lowance and let the girl have the 
spending of it according to her own 
ideas? The yearly allowance needn’t 
be one dollar larger than the amount 
Mrs. Manton herself spends in cloth
ing her daughter, but the girl would 
be better satisfied with what she

would buy for herself than she now 
is with her mother’s selections. It 
is only human nature that such should 
be the case.

“But supposing she made unwise 
selections, used poor taste and poor 
judgment or spent her money waste- 
fully,” I hear Mrs. Manton protest.

In this particular case, I think the 
daughter would not be apt to do any 
of these foolish things. Lucile is a 
steady, reliable girl and whenever she 
has had any chance to exercise it has 
manifested unusually good taste. But 
suppose she didn’t at first use very 
good judgment, and made a few poor 
buys and wasted a little money. Let 
her accept the consequences and she 
would soon learn to do better.

It is of far greater importance that 
Lucile should learn something about 
the use and value of money than that 
every garment she wears should be 
suitable and becoming, or that every 
dollar that is spent upon her should 
be laid out to the very best advan
tage.

This really is a far stronger reason 
for putting, her upon an allowance 
than is the one already urged, that of 
increasing her personal happiness by 
so doing. Such damsels as Lucile 
manage to worry along and have a 
pretty good time anyway despite 
their mother’s small tyranies; but 
when what should be regarded as a 
very important part of a girl’s prac
tical education is totally neglected 
and even ignored as is the case with 
Lucile, it is truly a matter for ser
ious concern. Some day Lucile will, 
in all probability, have the handling

of far more money than the few dol
lars a week that would now be con
sidered a liberal allowance for her 
needs. If permitted to spend for her
self she would receive a double return 
from all the money that passed 
through her hands; one in the goods 
obtained and the other in her own 
much-needed training for the future.

I am convinced that in families ot 
far less ample means than the Man- 
tons and with sons and daughters 
much younger than Lucile the allow
ance system could be adopted with 
benefit. It is even more essential to 
know how to use wisely a small in
come than a large one.

With young children it is of course 
necessary to exercise some supervis
ion, allowing them full swing only on 
purchases involving a small amount 
of money. But as fast as they de
velop taste and discrimination—and 
with many boys and girls this will be 
with surprising rapidity—give them 
greater liberty of choice and let them 
feel the responsibility of buying on 
their own judgment. The greater 
care they will take of their clothing 
and the many frugalities they will 
voluntarily practice when they feel 
that they are directly benefitted by 
small economies, will more than com
pensate for any mistakes they may 
make in laying out their money.

Quillo.

Sometimes, when a wife has written 
a sassy note, given it to her husband to 
mail and found it in his overcoat pocket 
two days later, she is glad to destroy 
it. But not often.

C ER ESO TA
Is a GUARANTEED

Spring Wheat Flour
Made in Minneapolis

A Short Patent Flour Especially for 
Family Trade

Costs a Little More—But Worth It

We Have Sold This High Quality Flour 
for Twenty Years

Always Uniformly Good

JUDSON GROCER CO.
The Pure Foods House 

GRAND RAPIDS, MICHIGAN
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The Inside of the Crust
Of a loaf of bread is just as important as the outside.

It should be light, thoroughly baked and of good flavor.

Good flour and fresh yeast is necessary.

Flour lacking in strength produces heavy, soggy bread. Sometimes 

perfectly good flour with stale yeast does the same thing.

With good flour and fresh yeast any woman ought to be able to 
make good bread.

LILY WHITE
“The Flour the Best Cooks Use”

Is a safe investment for the woman who is not expert at breadmaking.

The expert breadmaker, will, of course, insist on having Lily 

White because her reputation is at stake and she must have the best 

materials.

The consumer of bread made of Lily White will be pleased with 

its sweet, wholesome bread flavor.

Making, as we do, 1,000 barrels of flour each day, we naturally 

employ every means known to modern milling to see that each sack 

contains the perfect product.

Valley City Milling Company
GRAND RAPIDS, MICH.

T h is  is a rep roduction  o f one  of th e  advertisem ents appearing in  the  daily papers, all o f w hich  help the  retailer to  sell Lily W hite  Flour.
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M ic h ig a n  R e ta il H a rd w a re  A s so c ia t io n .
P re s id e n t—F. A. R echlin , B ay  C ity.
V ic e -P re s id en t—C. E . D ick inson , St. 

Joseph .
S e c re ta ry —A rth u r  J .  Sco tt, M arin e  

C ity.
T re a s u re r—W illiam  M oore, D e tro it.

Great Future in Store For Hardware 
Business.

The advance made in all lines of 
mercantile effort in the past few years 
has been very pronounced. It is but 
meet that improvement has not passed 
the hardware business by.

Your little country-town merchant, 
as well as his big brother of the city, 
is bitten by this betterment bug. Yet, 
at this time, improvement has a tend
ency to show only in spots.

Your average hardware man has been 
too busy with his own work to notice 
what his neighbors in other lines are 
doing.

But right here, I want to make a pre
diction :

The next decade will show a wonder
ful improvement all along the line. 
Hardware stores will be not only the 
man’s store—as so many have proudly 
proclaimed them—but a store for the 
whole family. And the few things 
some stores carry and call hardware, 
will be supplemented by the many ar
ticles that go to make modern life 
worth while.

Bright, beautiful, useful household 
necessities will hold the attention of the 
women, while tools, etc., will still at
tract the men.

As a case in point, I wall cite the 
experience of a store that employed me 
to systematize, organize and equip the 
establishment.

They had made an extraordinary e~ 
fort to handle contractors’ trade, em
ploying two high-priced men to take care 
of that branch of the business. These 
men scoured the city from east to west 
and north to south in their endeavor 
to sell nails, sash weights, a few bar- 
rows, picks and shovels—in the hope 
that by selling these articles, at a low 
figure, they would induce the contrac
tor to give them a chance to figure on 
the builder’s hardware and possibly 
bath-room fixtures.

After exhaustive research, we came 
to the conclusion that the net result 
obtained was large volume, but very 
small profit. Small, profitable articles 
were frightfully neglected, stocks de
pleted and hundreds of people who 
asked for articles they reasoned logi
cally a hardware store would carry, 
were turned away from the door, with 
the cash in their pockets—because the 
articles weren’t in stock.

This store was situated on the “high
est rent” street in the retail district, 
thousands of people passed the doors; 
yet they tried to do a warehouse busi

ness which could have been done just 
as well down in the “bottoms,” where 
rents were about 90 per cent, less and 
trackage was plentiful. But, by calling 
in these men, with instructions to sell 
all goods on a profitable basis and only 
on the premises, and to give the rest 
of their time to wait on customers in 
any or every other department, the sell
ing efficiency increased to such an ex
tent that no customers went away with
out attention. While there was shown 
a perceptible loss in comparison with 
the corresponding months of the pre 
vious year, this was only noticeable for 
a few months, because of the additions 
of new stocks, hitherto not carried:

Sporting goods, toilet articles, mani
cure sets, hair brushes, tooth brushes, 
brass goods, nickel ware, better lines 
of tools, clocks, hand-painted china, 
leather goods, and a hundred and one 
other things they had never before 
thought of.

These goods, together with every 
other line previously carried, were 
tastefully arranged and kept that way 
—scrupulously clean and neat. In fact, 
the whole store was rejuvenated, with 
new fixtures and cases arranged in a 
way that gave the place the air of 
roominess instead of the stuffiness pre
vailing under the old regime. The re
sult showed the wisdom of the change. 
Women were heard to remark that 
they did not think it was possible to 
make so beautiful a place of a hard
ware store, their former opinion having 
been that dirt and grime were synony
mous with hardware.

While the volume of business, as 
compared with the previous year, 
showed a very small net gain, the net 
profits were nearly 40 per cent, greater.

The department store has proved the 
theory that the prolonged shopping ex
cursion is becoming less and less fasci
nating to the ladies and that the more 
diversified the stock is, the more popu
lar the store becomes, as a quick-shop
ping center.

So many merchants make the mistake 
of trying to prescribe, personally, for 
their sick businesses. If one of their 
children or the wife became ill, they 
would burn up the wires in their haste 
to call in the doctor; yet when they 
want to give a tonic to their business, 
they ask advice of others in the same 
fix. Specialists in any line of work are 
an economic necessity.

The retailer who tries to rely only 
on his own observations, while attempt
ing improvements in store equipment, 
will run across a snag when it comes 
to working out details— because his 
scope of investigation necessarily is 
limited.

Manufacturers are fast coming to 
recognize the advantages of well-dis-

Michigan Hardware 
Company

Exclusively Wholesale 

m i

cjZorihAveSt' and Grand Rapids, Mich.

ÆMk “ SUN-BEAM ” W inter Goods
~===~SUN-REAM F u r and  F u r L ined C oats. Sheep and  B lanket L ined C oats.

T*«ot «»»«. c t= .  B lankets. Robes. G lovss and  M ittens.

The winter season is here. Surely you are interested in these 
goods, as there will be a large demand for them at this time.

The season brings with it cold and disagreeable weather, and it will 
be to your interest to investigate these excellent values.

CATALOGUE AND FULL PARTICULARS ON REQUEST

BROWN & SEHLER CO., Grand Rapids, Mich.

I M P E R I A L  B R A N D
Spraying 

Largest Line
Compounds 
Superior Quality

Our Paris Green packed by our new American System. 
Reliable dealers wanted.

Address Dept. T., CARPENTER-UDELL CHEM. CO., Grand Rapids, Mich.
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played goods and some are spending 
considerable money on “displays” of 
their goods which they furnish to the 
retailers. The effort has had good ef
fect in showing the dealers the advant
age of display.

Some people consider “modern equip
ment” expensive, but it is just as reas
onable to consider an exceptionally 
good man expensive—irrespective of 
the fact that it is results that count and 
that one good man often obtains more 
results than two poor ones and doesn’t 
cost as much.

The principle of “modern equipment” 
is display and efficiency. To get the 
best results does not necessarily mean 
to spend the most money.

If, by the introduction of a system, 
the cost of doing business is reduced, it 
is but reasonable to suppose that the 
cost of the installation will be prac
tically wiped out in a few years and 
that the investment will, in time, pay 
large dividends.

This is not a theory, but good sound 
business judgment—and the sooner a 
merchant wakes up to this fact the 
sooner his business will pay him in
creased profits.

Reaching out and branching into 
other lines is the solution of many of 
the ills of to-day.

We find many lines formerly carried 
only in exclusive hardware stores, now 
carried by department, drug, grocery, 
furniture and other houses, and it be
hooves us to stir ourselves and get in 
the game “while the getting is good.” 
Sporting goods, paints, rubber goods, 
electrical sundries, automobile accesso
ries, mechanical toys, china and glass
ware, dairy supplies, poultry supplies, 
seeds, toilet articles, and many other 
lines-—offer possibilities that ought to 
be reckoned with. There ought to be— 
and, I believe, will be—a great future 
for the hardware business. — Frank 
Mapes in Philadelphia-Made Hard
ware.

Novel Window Trim by Lansing Mer
chant.

Lansing, Jan. 5—After the M. A. C.- 
Wisconsin game I constructed a minia
ture auto entirely out of hardware fur
nishings and placed it in the window of 
my establishment and attached a large 
placard with the inscription: “This is 
the Machine that Beat Wisconsin.” It 
made such a hit with the students that 
I had several hundred postcards made 
and they were immediately bought by 
the students. After the game with 
South Dakota, I constructed a battle 
ship with the inscription, “This is the

ship that plowed its way through South 
Dakota.”

You know people get tired of look
ing at things that are just placed in the 
window on glass shelves and brackets. 
Nearly every week I have something of 
this sort in the window. People will 
say on the street that Wood has the 
best window in town—most attractive. 
I have worked for other hardware deal
ers for seven years. Now I have start
ed in for myself. While working for 
other dealers I did not have the chance 
to show what I could do in the win
dow trim line. For instance, I remem
ber one time when I started to put 
something in the window, the manager 
said, “Wood, I would not take time to 
put that in. You are spoiling two 2 
quart pails.” The actual cost was 17 
cents. He said people would come in 
anyway. That is the way some dealers 
feel. If you will give some clerks a 
chance to prove their ability it will do 
the dealer some good. No matter how 
good a window trim you have, it is the 
display you have along side of it that 
makes the people stop and look.

A. D. Wood.

No Cause For Alarm.
Two traveling men reached a small 

place in Alabama late one evening and 
found that there was no room to be 
had at the hotel. The proprietor did 
not want to disappoint them, as they 
were regular patrons, so he told them 
that he would send some bedding over 
to an old church he had just bought 
and make them as comfortable as pos
sible there.

About midnight the whole town was 
startled by the ringing of the old 
church bell. An old colored man was 
sent by the proprietor to see what was 
the matter. Soon he came shambling 
back.

“Massa Boss!” he exclaimed. “Mas- 
sa Boss! Jes cam’ yo’self. ’Twan’t 
nothin’ but de gemmen in pew twenty- 
six ringin’ fo’ a drink!”

Never Ask, Never Learn. 
W ritte n  fo r th e  T rad esm an .

Fear not to expose thy ignorance by 
asking questions. It is foolish pride 
which keeps thee from asking and 
keeps thee still in ignorance. The 
wise ones will not rebuke or ridicule 
thee. How else wilt thou learn if thou 
makest no enquiry? And yea, if thou 
wilt know most certainly; if thou art 
not quite satisfied with the answer of 
another; if thou wouldst ever remem
ber the answer; if thou wouldst not 
depend upon others, thou mayest inves
tigate and experiment for thyself and 
know when thou hast obtained the cor
rect answer. , E. E. Whitney.

In"l5ur Quest of tfie BestBuy
Jg/M atnA

Beans
Thera, ¡test

last That!
The Williams Bros. Co.

S I Z E S  of Detroit GROCERS

Knowing vs. Guessing

THE SAFE WAY
This is the cheese cutter that makes it possible for you to make a profit 

on cheese instead of selling it at a loss, because you don't have to guess at 
the size piece of cheese you cut. Saves you from losing by overweight.

If you want something handsome, something that will draw the trade, 
get in touch with us.

QUALITY? No one questions the High Quality of the SAFE Cheese 
Cutter. All who have tried it are well pleased and we know you would be.

Put your finger on the leak. Don't give away profits on cheese.
The best for ten years and the best to-day.
A matchless cutter at a matchless price. Made a little better than 

necessary.
The only inducement for you to buy the SAFE is to better yourself.
May we tell you more about it? Write for prices.

Computing Cheese Cutter Company
Anderson, Ind.Photograph of Window Trim.
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G ra n d  C o u n c il o f M ic h ig a n  U . C . T.
G rand  C ounselor—E. a . W elch, K a la 

m azoo.
P a s t  G rand  C ounselor—Jo h n  Q. A dam s, 

B a t t le  C reek.
G rand  Ju n io r  C ounselor—M. S. B row n, 

Sapinaw .
G rand  S e c re ta ry —F red  C. R ich ter , 

T rav e rse  C ity.
G rand  T re a s u re r—J . C. W itliff, P o r t  

H uron .
G ran d  C onductor—W . S. L aw ton , 

G rand  R apids.
G rand  P ag e—F. J . M outier, D etro it.
G rand  S en tin e l—Jo h n  A. H ach , J r .,  

C oldw ater.
G rand  C hap lain—T. J . H an lon , J a c k -  

son.
G rand  E x ecu tiv e  C om m ittee—Jo h n  D. 

M artin , G rand  R ap id s; A ngus G. Mc- 
E aeh ro n . D e tro it;  J a m e s  E . B u rtle ss , 
M arq u e tte ; L. P . T hom pkins, Jack so n .

N e x t G rand  C ouncil M eeting—Saginaw , 
J u n e  12 an d  13.

M ich ig an  D iv is io n , T . P . A . 
P re s id e n t—F re d  H . Locke.
F i r s t  V ic e -P re s id en t—C. M. E m erson . 
Second V ice -P re s id en t—H . C. C ornelius. 
S e c re ta ry  an d  T re a s u re r—Clyde E .

B row n. _ _
B oard  of D irec to rs—C has. E . Y ork, E . 

C L eav en w o rth , W . E . C row ell, L. P . 
H ad d en , A. B. A llport, D. G. M cL aren , 
J . W . P u tn a m .

Gabby Gleanings From Grand Rapids.
Grand Rapids, Jan. 5—About seven

ty U. C. T. members and their wives 
attended the regular meeting of the 
Council last Saturday night, the ladies 
indulging in a spirited contest at five 
hundred, while the men proceeded to 
settle a number of questions within 
the Council chamber. Sometime ago a 
resolution was passed to accept the 
invitation of the Grand Rapids Asso
ciation of Commerce to become an 
associate body and, in accordance with 
that resolution. Homer R. Bradfield 
was appointed to represent the _Coun- 
cil in that Association for a period of 
one year. A resolution was passed 
to appoint a Committee on Hotels 
and Transportation for the Grand 
Lodge convention to be held in Sagi
naw in June. The committee ap
pointed John D. Martin, chairman, 
Homer R. Bradfield, H. Fred DeGraff, 
F. L. Merrell and F. A. Simonds. The 
report of the Investigating Committee 
appointed to investigate the cost and 
results of a Made in Grand Rapids 
Exposition was presented and accept
ed, and Grand Rapids is to have a 
real industrial Exposition. The trus
tees appointed are J. Harvey Mann, 
W. S. Lawton and Herold W. Har
wood. A resolution to give the an
nual U. C. T. banquet wTas made and 
adopted and a committee appointed 
as follows; W. S. Burns, chairman, 
Frank Osgood. B. A. Hudson, IT. W. 
Harwood and Ira F. Gordon. A com
mittee was appointed to investigate 
the advisability of putting on a min
strel show' in the near future. The 
personnel of this committee is as fol
lows; Walter Nordella, chairman, 
Abe Peters, Arnold Oosdyk. G. A. 
Hudson and Jas. Bolen. Officers ab
sent: Fred Beardslee, Junior Coun
selor, chair filled by Homer R. Brad
field; Art Borden, Page, position filled 
by H. Fred DeGraff. Harry Hydorn 
tenderd his resignation as candidate 
for the position of Grand Secretary. 
The committee selected to report on 
meeting twice a month asked for 
more time. In the ladies 500 contest 
Mrs Terry Hanifin won first prize, 
M rs. E. F. Scott, second and Mrs. R. 
A. Waite, consolation.

For some time now, W. W. Butcher, 
who lives in Benton Harbor when he

is not out on the road trying to in
veigle people into consuming the prod
ucts of the National Biscuit Co., there
by perpetuating his job, and Earl 
Warren, of Albion, representing the 
same company, have had the distinc
tion of being the only two men not 
in captivity on the National Biscuit 
Co.’s sales force. They have, in fact, 
long prided themselves for their prow
ess and skill in warding of cupid’s 
darts. But now’ kind old Dame Rumor 
conveys to us the intelligence that 
both these popular young men are to 
renounce their independence and will 
soon be married—“Butch” in May and 
Warren in June—so it is said. Al
though the boys do not make Grand 
Rapids in a business capacity, it is 
alleged Warren slides into the city 
very regularly and cautiously to court 
Miss Lena Sevens, while “Butch” 
takes the P. M. for Chicago to win 
Miss Florence Leffler. Congratula
tions w’ill soon be in order from their 
hosts of Grand Rapids friends and 
cigars are in order any time now.

L. E. Janney. who for the past two 
years has represented Bostwick-Braun 
Co. in this territory, has resigned on 
account of poor health and is moving 
his family to Toledo. He will open 
a salesoffice in Toledo and Cleveland 
for the distributions of the products 
of the Calculator Co., of Grand Rap
ids. We are sorry to have you leave 
us, Mr. Janney, and extend to you our 
best wishes for a successful business 
career in your new field.

John V. Ripperger and son, Harry, 
returned from Cincinnati last Satur
day, w'here they were called on ac
count of the death of Mr. Ripperger’s 
mother Dec. 26, at the age of 71 years. 
Mrs. Ripperger was apparently in 
good health Christmas morning and 
had arranged to have all her children 
and grandchildren present, but early 
in the morning w7as stricken with 
apoplexy and died the following day, 
thus turning a long looked for day of 
happiness into one of dire sadness. 
She leaves, besides a husband, seven 
children and fourteen grandchildren. 
Besides John B. Ripperger, of this city 
she leaves two sons and four daugh
ters, as follows: Rev. Maurice Rip
perger, Metamora, Til.; Albert Ripper
ger,' Cincinnati; Mrs. A. Vosmeyer, 
Newport, Ky.; Mrs. G. Strotmann, 
Cincinnati; Mrs. B. Schotlekot, St. 
Peters, Ind.; Sister Mauritz Ripper
ger, of St. Francis School, Cincinnati. 
All were present at her bedside at the 
time of her death. Mrs. Ripperger 
w'as very charitable throughout her 
life and did a great amount of good 
in helping to relieve the sufferings of 
the poor.

A large number paid their fees for 
membership in the Bagmen of Bagdad 
last Saturday night. John Martin w ill 
be in the city all the week and will 
be glad to receive remittances from 
all who are eligible. As soon as $250 
can be raised, the order can apply 
for a charter, but not until then.

Last Saturday evening the Brown 
& Sehler Co., of this city, gave their 
fourth annual banquet to their travel
ing salesmen, heads of departments, 
office force and their wives at the ban
quet rooms of the Pantlind Hotel. 
The plates and tables were arranged 
in the form of a hollow square and 
were very artistically' decorated with 
smilax to receive the elaborate five 
course dinner. Geo. W. Alden, the 
oldest salesman in point of service

with the house, was the toastmaster 
of the evening. John Sehler, Sr., 
President of the company, was called 
upon for a speech and gave a brief 
history of the development of the 
company, which is the second oldest 
in the city. The other speakers of 
the evening were J. H. Colby, who 
talked on Efficiency; D. A. Drum
mond, who gave an interesting dis
cussion on Loyalty Attorney Cle- 
land, attorney for the company, 
talked on Credits; A. F. Rockwell, 
spoke on Spark Plugs. Nearly every 
one present was called upon for a few 
remarks, after which singing, music, 
story telling and visiting wrere the at
tractions of the evening. This is an 
event that has come to be looked for
ward to with much interest and pleas
ure by all concerned and is held each 
year during the holiday' festivities.

Have you seen the new U. C. T. 
policies and application blanks that 
went into effect Jan. 1? A good many 
of us will be pleased to know we are 
now to have regular policies.

For seventeen years Frank Lock- 
wood has been out on the road hold
ing private debates as to the virtues 
of Mica axle grease and allied prod
ucts. A sudden change in his manner 
of attire—he now wears a wdiite vest— 
led us to make enquiry and we find 
he has recently been made Ass’stant 
Manager in the Grand Rapids office of 
the Standard Oil Co. Congratulations 
and best wishes. Mr. Lockwood. The 
company' must have liked your ways..

L. E. Temple, one of Tecumseh’s 
live and prosperous merchants, was a 
Grand Rapids visitor over Sunday. 
Monday he called on the Brown & 
Sehler Co. and then took the train for 
a few days’ sojourn in Muskegon, 
where he went to look after some 
lumbering interests. He reports busi
ness good in his section of the State 
and, from his prosperous appearance 
and cheerful manner, we believe him.

We frequently receive unsigned 
communications for the Tradesman. 
Some of these we are unable to pub
lish, not being able to vouch for their 
authenticity and we, therefore, request 
all contributors to sign their contribu
tions. The source of information is 
kept sacred as well as secret and it 
enables us to know with whom we are 
dealing. If the article is unsigned we 
have no way of knowing but what 
someone outside of our fraternity and 
friends is attempting to “put one 
over” on us. We have enemies enough 
now—any more would be a burden.

Russell Eisenhardt, formerly travel
ing salesman for the Wasliburn-Cros- 
by Co., with his home in Grand Rap
ids, spent the week visiting his many 
friends here. He is a member of the 
U. C. T. Council of Grand Island, 
Neb., and is in the auto supply busi
ness in Omaha.

Favorite quotations of famous men:
J. A. Spade: “A diamond (card) 

game cost me 2,000 ducats.” (Mer
chant of Venice.)

Geo. Clark: “For men are but chil
dren grown.”

G. K. Coffey: “Let me have men 
about me who are fat.”

John Martin: “There is a great deal 
of oratory in me, but I never do as 
well as I can in anv one place out 
of respect to the memory of Patrick 
Henry.”

J. Albert Keane: “Upon what meat 
does this, our Coffey (Caesar) feed, 
that he has grown so great?”

Harry Hydorn: “I’ll have my bond; 
speak not against my bond.”

James Bolen: “Antonio, I am mar
ried to a wife who is as dear to me 
as life itself.”

E. F. Wykkel: “The pipe is the 
great organ of reflection.”

H. Ripperger: “And beauty draws 
us with a single hair.”

J. Hondorp: “There’s music in the 
air. when the infant morn in nigh.”

A. Oostdyk: “A wise man never 
apologizes.”

H. W. Harwood: “God hates a 
quetter.”

W. S. Lawton: “Blow! blow! blow! 
For the Made in Grand Rapids Show.”

W. S. Burns: “When in doubt, play 
safe.”

E. J. McMillan: “More steam, less 
heat.”

W. N. Burgess: “Onward, Chris
tian soldier.”

W. Bosman: “My kingdom for a 
hall.”

Can’t you give us a correspondent, 
Miss Saginaw? There will be quite 
a lot of us in your town next June 
and we want to get better acquainted 
with you before we go over there.

Several of our readers request that 
we make a resolution not to inflict 
any more of our nonsense on a long 
suffering public.

W alter S. Lawton is taking dancing 
lessons. Walt, says it is no fun being 
a wall flower at such parties as we 
are having this year. The temptation 
to “mix” has gotten the better of him. 
He is specializing on the “Sailor’s 
Hornpipe.”

The Jolly Twelve Five Hundred 
Club will meet next Thursday after
noon with Mrs. R. J. Ellwanger, 602 
Franklin street.

Jess Martin, who sells Hershey’s 
chocolates and who has been visiting 
his f a th e r  during the Yuletide, left 
Monday for Flershey, Pa.

Art. Borden, representing Simmons 
Hardware Co., was in St. Louis, Mo., 
on business last week.

The New Year’s mail contained a 
black hand communication to H. W. 
Harwood, giving him plenty' of ad
vice on how to live during 1914.

New resolutions for 1914:
W. S. Lawton: “I will not jingle.”
John Martin: “I will not wear a 

white carnation during 1914.”
H. D. Hydorn: “No suspensions 

during 1914.”
H. W. Harwood: “Ale for the ton

sils.”
W alter S. Lawton has been duly 

anpointed official trainer for the new 
U. C. T. Stereoptonakus. Doubtless 
the last syllable of the animal’s name 
signifies what Walter will do if the 
critter doesn’t behave.

Geo. McConnell leaves Monday for 
Chicago to line up his samples for 
the ensuing year.

W. P. Drake has taken the State 
of Michigan for the J. C. Newman 
Cigar Co., Cleveland, and assumed his 
new duties Jan. 1. He will call on the 
jobbing trade and sell “Judge W right” 
and “El Baton” cigars, both five cent
ers. If any of the boys want to give 
him an order they can find him at 816 
Terrace avenue. We bespeak for 
Mrs. Drake’s little boy the best of 
success, as he is just the kind of a 
duck that makes good.

Grand Rapids makes and sells more 
leather shoes than any' other city in 
Michigan! Outsiders like our prod
ucts.

There will be a meeting of the U. 
C. T. dance committee at the Asso
ciation of Commerce rooms Saturday 
afternoon, Jan. 10.

Only ten days more before the U. 
C. T. dancing party, Herald Hall, Sat- 
urdav, Jan. 17.

Wait until the baseball season opens 
up and then we will have plenty to 
wr’te about.

E. P. Monroe now consumes five 
one-half inches of space Jaw getting 
better. Appreciative readers. Keep 
it up.

Important dates—Jan. 17 and Jan. 
31.

We thank all our friends for the 
Christmas gifts.

Send in your news item to 1422 
Wealthy street.

“Grand Rapids knows how.”
Safety first last.

Allen F. Rockwell

Sometimes a woman can flatter a man 
by telling him that she can’t.

HOTEL CODY
EU R O PE A N

GRAND RAPIDS, MICH. 
Best Beds That Money Can Buy
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BANKRUPTCY MATTERS.

Proceedings in Western District of 
Michigan.

G rand  R apids, Dec. 29—In  th e  m a tte r  
of H a rv e y  L. G odfrey, b an k ru p t, of L ow 
ell, R. E. S p rin g e tt, t ru s te e  filed h is  r e 
p o rt of sa le  of th e  h a rd w a re  a n d  im 
p lem en t s tock  of sa id  b a n k ru p t to J am e s
E. G reen  fo r th e  su m  of $785. H e  h a s  
sold m in o r a s s e ts  fo r th e  sum  of $43.62, 
m ak in g  to ta l  received  from  th e  a s s e ts  of 
th e  b a n k ru p t $828.62. T h e  sa le  h a s  been 
confirm ed by  th e  re fe ree .

Dec. 30—A v o lu n ta ry  p e titio n  w as filed 
by E d w ard  E . H u lb e rt, a  m ason, of 
G rand  R ap ids, a n d  he w as  ad ju d g ed  
b a n k ru p t a n d  th e  m a tte r  re fe rred  to  R ef
eree  W icks. A n o rd e r w as  m ad e  by  th e  
re fe ree  calling  th e  firs t m ee tin g  of c re d 
ito rs  to  be held a t  h is  office, J a n u a ry  
14, fo r th e  pu rpose  of e lecting  a  tru s te e , 
if desired , p ro v in g  cla im s, ex am in atio n  
of th e  b a n k ru p t an d  su ch  o th e r  b u sin ess  
a s  m ay  com e before  th e  m eeting . T he 
b a n k ru p t 's  schedu les show  a  sm all 
am o u n t of a s s e ts  above th o se  c la im ed  
to  be e x em p t an d  th e  fo llow ing c red ito rs  
a re  lis ted :
G rand  R ap ids  B u ilders  S upply  Co. $407.00
S. A. M orm an  ...................................... 375.00
A. C. B odelack  ...................................... 7.00
B osendall Co.............................................. 5.20
F . H . M cD onald .................................... 131.45
J a m e s  B oer ..............................................  39.20
V erney  B ro s ..............................................  35.00
H . P . B a tem a n  ...................................... 16.00
G us A ppelt .............................................. 107.00
W ykes S ch rouder Co............................  22.50
M. H ay es  .........• . . . . .............................  8.75
J . N. L am m e ra u x  ................................ 16.00
A ndres W as s en e r  .................................. 50.00

T o ta l ..........................................  ($1,220.10
An in v o lu n ta ry  p e titio n  w as filed by 

th e  c red ito rs  of W illiam  C. W alsh  of 
B oyne C ity, ow ner of th e  B oyne F a lls  
B an k  an d  do ing  a  g en era l b a n k in g  b u s i
ness in th e  v illage of B oyne F a lls  a s  a  
p r iv a te  b an k er , an d  th e  sa id  W illiam  
C. W alsh  w as ad ju d g ed  b a n k ru p t and  
th e  m a tte r  re fe rred  to  R eferee  K irk  E. 
W icks fo r th w ith . A n o rd e r w as  m ade 
by th e  re fe ree  req u irin g  th e  b a n k ru p t 
to  file schedu les of h is  a s s e ts  a n d  l ia 
b ilities  on o r before  J a n u a ry  14.

R eferee  W ick s  h a s  filed h is  findings 
in th e  m a t te r  of th e  S im pson A u tom o
bile Co., on th e  p e titio n  of th e  c red ito rs  
of E d w ard  W . S im pson, b an k ru p t. T he 
p e titio n e rs  c la im ed  th a t  because  E d w ard  
W . Sim pson b a n k ru p t, had  sold h is  a s 
s e ts  to  th e  S im pson A utom obile  Co. 
p rio r to  h is  a d ju d ica tio n  a s  a  b a n k ru p t, 
in  v io la tion  of th e  M ich igan  B ulk  Sales 
L aw , th a t  th e y  w ere  e n titled  to  p rio r ity  
in  th e  fund  derived  from  th e  sa le  of 
such  a s s e ts  by th e  tru s te e  of th e  e s ta te  
of th e  S im pson A utom obile  Co. By th e  
finding of th e  re fe ree  he held w ith  th e  
p e titio n e rs  an d  a n  o rd e r h a s  been  e n 
te re d  d irec tin g  th e  tru s te e  of th e  e s ta te  
of th e  S im pson A utom obile  Co. to  pay  
th e  sum  of $2,750, less  expenses to  th e  
tru s te e  of th e  e s ta te  of E d w ard  W . 
S im pson, b a n k ru p t, w h ich  th e  c red ito rs  
of h is  e s ta te  a re  en title d  to  because  of 
th e  v io la tion  of th e  M ich igan  B ulk  Sales 
1 a w .

Jan . 2—A v o lu n ta ry  p e titio n  w as filed 
by A lbert N ichols, of A lto, do ing  a  g e n 
e ra l m erch an d ise  bu sin ess  u n d e r th e  
n am e  of A. N icho ls & Co., an d  he w as 
ad ju d g ed  a  b a n k ru p t by Ju d g e  S essions 
tHe sam e  d ay  a n d  th e  m a t te r  re fe rred  
to  R eferee  W icks, w ho w as a lso  a p p o in t
ed rece iv er by th e  cou rt. A n o rd e r 
w as e n te re d  by  th e  re fe ree  an d  receiver 
a p p o in tin g  C harles  J .  Foote , of A lto, a s  
cu sto d ian  a n d  he now  h as  possession  of 
t He s to ck  and  o th e r  a sse ts . T he  re fe ree  
a lso  m ade a n  o rd e r  c alling  th e  firs t 
m ee tin g  of c re d ito rs  fo r J a n u a ry  16, a t  
w hich  tim e  a  tru s te e  w ill be elected , if 
desired , c la im s m ay  be proved, th e  b a n k 
ru p t ex am ined  an d  such  o th e r  bu sin ess  
tra n s a c te d  a s  m ay  com e before  th e  m e e t
ing. T h e  b a n rk u p t’s schedu les filed in 
th is  office show  a ss e ts  a m o u n tin g  to  
$7,591, of w hich  $6,000 is  in s to ck  an d  
$700 in  fix tu res, e tc . T h e  liab ilitie s  a re  
lis ted  a s  $6,623.24. T he  fo llow ing g en 
e ra l c red ito rs  a re  lis ted :
N a tio n a l B iscu it Co..............................$ 17.10
G rand  R ap id s  S ta tio n e ry  Co.........................  5.18
Valley C ity  M illing  Co.........................  12.65
N a tio n a l C andy  Co................................  20 61
P. S te k e te e  & Sons .............................  69!33
H an se lm an  C andy  Co......................... 22.44
W id le r T e a  Co......................................... 26.48
IT. S. R u sk  Co......................................... 6!37
J e n n in g  M fg. Co...............................................85
H ir th  K ra u se  Co..................................... 11.75

o W eb e r Co. ....................................  12.71
E dson  M oore Co..................................... 437.85
Ju d so n  G rocer Co....................................  220.58
W orden  G rocer Co................................. 78.04
H ero ld  B er tsc h  Co.................................. 274.80
H erp o lsh e im er Co....................................  29.45
M. P io w a ty  & Sbn ...............................  32.34
G rand  R ap id s  D ry  Goods Co...........  393.92
J . O. S h ep ard  ........................................  25.13
S ta n d a rd  F ash io n  Co........................................65
F a rm e rs ’ E x ch an g e  B ank , A lto  . .  250.00
T. H . K elley  ...................................... 3,000.00
K elley  Co..................................................  125.00
B. N icho ls  ................................................  110.00
Jo h n  B o o tsm an  ......................................  300.00

$5,673.24
J a n . 5—In  th e  m a tte r  o f th e  H olland  

V eneer W o rk s  th e  a d jo u rn ed  special 
m ee tin g  of c re d ito rs  w as  held. C laim s 
w ere  allow ed  a s  follow s:
P a rm a  Mfg. Co., P a rm a , Ohio ..$786.23 
J . J .  M artz ik , C hicago, i l l ...............  16.00

E v an sv ille  V eneer Co.............................. 116.23
C en tra l V en eer Co., Ind ianapo lis ,

In d ...........................................................  2,291.92
A utom obile  T rad e  D irec to ry , N . Y. 52.50
Jo n es  & Co., N. Y................................  88.73

T he tru s te e  filed a  re p o rt show ing  th e  
sale  of p a r t  of th e  a s s e ts  fo r th e  sum  
of $1,028.06, w hich  w as app rovd  an d  an  
o rd e r m ade  confirm ing  such sale . T he 
t ru s te e ’s firs t re p o rt an d  accoun t, sh o w 
ing  to ta l re ce ip ts  of $19,497.18 an d  d is 
b u rsem en ts  to  th e  am o u n t of $15,585.38, 
w as  approved . T h e  tru s te e  w as ordered  
to  file h is  final re p o rt an d  acco u n t on 
o r before J a n u a ry  27, to  w hich  d a te  the  
m ee tin g  w as ad jou rned .

Jan . 6—A v o lu n ta ry  p e titio n  w as filed 
by  J o h n  E . T ru m an , liv ing  a t  M anton, 
W exford  coun ty , an d  do ing  b u sin ess  a s  a  
lu m berm an , w ith  mill a t  K en ton , Iron  
coun ty . H e  w as ad ju d g ed  b an k ru p t by 
Ju d g e  S essions and  th e  m a tte r  re fe rred  
to  K irk  E . W icks, re fe ree , w ho w as a lso  
ap p o in ted  rece iv er by th e  cou rt. An o r
d e r w as  en te red  a p p o in tin g  J. I>. F. 
P ie rson , of K enton , cu sto d ian . T he  re f 
eree  h a s  called th e  firs t m ee tin g  of c re d 
ito rs  fo r J a n . 23. a t  w hich  t im e 1 a  tru s te e  
m ay  be appo in ted , if  desired , c la im s 
proved an d  th e  b a n k ru p t exam ined . T he 
a s s e ts  a re  lis ted  a t  $4,979.93 a n d  th e  fol-
low ing c re d ito rs  a re  show n:
T ax es  fo r  1912 ....................................$ 82.67
T ax es  fo r  1913   48.54
J a m e s  G. T ru m an , M an ton  ___  1,560.00
M an ton  S ta te  B an k  .......................  2,174.07
H u e lm an te l B ros., T rav e rse  C ity  176.13
W illiam s B ros., T rav e rs e  C ity  ___  15.00
S p arro w  C row l L u m b er Co., K en to n  30.71
D ray to n  Seam en  .................................. 225.00
K en ton  S to re  Co., K en to n  ........... 116.36
Dr. C. F . Moll, K en to n  ...................  50.00
H a n c h e tt  Sw edge W orks, B ig R pds 3.37 
B arclay , A yers  & B ertsch , G. R. 114.37 
A le rt P ipe  a n d  S upply  Co., B ay

C ity  ..................................................... 68.67
V iscosity  Oil Co., C hicago ............. 11.80
C adillac M achine Co., C ad illac  ___  30.53
W eid m an  & Sons Co., T ro u t C reek  5.88
S ta n d a rd  Oil Co., D u lu th  ........... 12.37
L ak e  S'hore E n g in e  W orks, M ar

q u e tte  ..................................................  9.86
A u g u st N ord ine, K en to n  .................  14.60
J. D. F . P ie rso n , K en ton  ...............  43.03
W a te rs  & M cG regor, M anton  ___  54.67
A. B. B a r tle t t ,  M an ton  ................. 6.81
O. A. C ross, K en to n  .......................  17.85
M at L ah ti, K en to n  .............................  27.45
P h e lp s  & B aker, M an to n  ............... 16.28
E s ta te  of E d  C arro l, M an ton  ___  4.41
W illiam  Shing ler, K en to n  ............... 4.50
Jo h n  B ergeron , K en ton  ................... 35.00
A n d rew  M cAffee, M an to n  ...............  30.00

$3,2S8.72

Newsy Nuggets From the Celery City.
Kalamazoo, Jan. 6—This week Sat

urday is the regular meeting night of 
Kalamazoo Council and the meeting 
will be called one half hour earlier for 
a short business session, at which 
time all applications for membeship 
from those wishing to join at the spe
cial meeting Jan. 31 will be acted on. 
After the short business session, the 
evening will be given over to the 
members of the baseball team who 
have arranged for a special party to 
start the campaign for funds to take 
the team to the Grand Council meet
ing next June. Every member of the 
Council is proud of the baseball team 
and the party should be the largest 
one so far this season. If you have 
not been approached yet by the ticket 
sellers, make yourself known to any 
of the team and they will see to it that 
you are provided writh the proper cre
dentials at the rate of $1 a couple. 
Here’s hoping there will not be room 
enough on the floor to accommodate 
the crowd.

E. E. Mills is still confined to his 
home as the result of his accident 
several weeks ago. Remember the 
location, 735 Stewart avenue. Brother 
Mills has any amount of spare time 
and you know how it hangs on when 
one is incapacitated for work.

W. R. McKenzie, who has been 
representing John B. A. Kern, of 
Milwaukee, in the interest of Success 
Flour for the past year, has severed 
his connection with that concern and 
taken the local territory for Libby. 
McNeil & Libby, with headquarters at 
Kalamazoo.

The Michigan Central, South Ha
ven division, has more new steel ready 
to be laid west of Lacota, which 
means more comfort to the traveling 
public and less of the loop-the-loop 
when the frosts of spring get busy 
with the road bed. Let the good work 
continue. The boys appreciate it and 
they certainly do notice the difference 
in the riding of the new rails be
tween Alamo and Kendalls where 
new rails have already been placed.

Last week Monday when No. 45

west bound on the Michigan Central 
was passing No. 10 east bound a few 
miles west of Millers, the front win
dow of the smoker next to the bag
gage compartment was shattered, both 
inside and outside plates being brok
en, and another window two seats 
farther back was broken, presumably 
by a chunk of coal from the tender 
of No. 45 falling and striking No. 10 
which batted it back into the combina
tion catch. The speed and the sharp 
angle sufficed to make the blow glanc
ing so that none of the coal came into 
the coach, although there was an eight 
inch hole in the inside plate and noth
ing left of the outside glass.

A Cameron, of Honor, a member 
of our Council, has changed his resi
dence to 928 Eggleston avenue, Kala
mazoo, and will be gladly welcomed 
here by his friends.

Mrs. W. B. Berry is confined to 
Borgess hospital, following an opera
tion for appendicitis.

C. Van Haaften, father of R. W. 
Van Haaften, of our Executive Com
mittee was operated oa the latter part 
of last week at Borgess hospital.

W. D. Watkins, local representative 
of Sprague, Warner & Co., slipped yes
terday and sprained his arm, so that 
he will be unable to attend to his work 
for a few days. We missed him on 
his regular trip and received notice 
this evening of the accident.

At a meeting of the Executive Com
mittee held at the Burdick Saturday 
morning, it was decided to change the 
meeting place after January to the 
former location over Hershfield’s, on 
East Main street. These rooms have 
been fitted out and changed so as to 
make them more desirable than before 
and the location is more central.

R. S. Hopkins.
Trustworthy Indicators.

W ritte n  fo r  th e  T rad esm an .
One thermometer is enough to regis

ter the temperature; one weather vane 
is enough to tell the direction of the 
wind; one straw will tell which way 
the water runs, and sometimes one cus
tomer can be depended upon to determ
ine whether certain goods will please 
or disappoint the public. Such custom
ers are to be sought for, prized, their 
loyalty secured, their confidence gained. 
Sometimes it is not so much that cus
tomer’s opinion as it is his or her in
fluence which is helpful. He is an ex
pert along certain lines; the people de
pend upon his judgment in preference 
to their own. She is a leader; what 
she buys, uses or recommends others 
will adopt without further investiga
tion.

Sometimes it is not a customer, but 
a clerk who is a reliable trade indi
cator. He understands the moods and 
preferences of the people better than 
the proprietor. Consult your clerks as 
to trade prospects as you would the 
various instruments for weather indi
cations. Test their ability to gauge 
trade conditions and prophesy results. 
Do, not wait for them to press their 
views upon the proprietor unasked. En
courage confidences in any matter that 
will tend to expedite business, gain cus
tomers or increase sales.

E. E. Whitney.

The Bald Fact.
The Vicar—Why don’t you comb your 

your hair before coming to school?
The Boy—Haven’t got no comb, sir.
The Vicar—Why don’t you use your 

father’s comb?
The Boy—Father hasn’t got no comb, 

sir.
The Vicar—Well, how does your 

father comb his hair, then?
The Boy—Father hasn’t got no hair.

Gripsack Brigade.
Saginaw—J. W. Lewis, a member 

of the traveling sales force of Lee 
& Cady, wholesale grocers, was given 
a pleasant surprise last Saturday af
ternoon, on the eve of his departure 
for the Pacific Coast, when he was 
presented by bis fellow salesmen with 
a handsome alligator traveling bag.

Houghton—William E. Fairbairn, 
assistant manager for the Portage 
Lake Hardware Co. here for the last 
fourteen years, has resigned to take 
a road position with Benjaming Moore 
& Co., paint manufacturers. He will 
sell their goods in Southern territory. 
Mr. Fairbairn is one of the best liked 
men in mercantile life in Houghton. 
His departure will be regretted sin
cerely.

Coldwater—G. H. Epstein, com
mercial traveler, well known here, is 
;n town arranging to start a factory 
for the manufacture of shirts. He 
asks the city to furnish him light and 
power the first year and gives bonds 
for the fulfillment of his promises. 
Coldwater business men hustled Fri
day and the new' infant industry will 
be in operation as soon as the electric 
power can be installed in the Mitnes 
building on South Monroe street.

Hancock—T. J. Gregory, represent
ing the F. M. Lieblein wholesale gro
cery here for the last twelve years, 
has resigned to take a similar postion 
with the Roach & Seeber Co., of 
Houghton. The resignation was sent 
in two months ago and took effect 
yesterday. Mr. Gregory is one of the 
best known salesmen in the copper 
country. With the Roach & Seeber 
Co. Mr. Gregory will cover the same 
territory he visited while with the 
Leiblein house.

Lansing—J. Free Smith, dean of 
Michigan salesmen and a resident of 
Lansing for nearly half a century, 
dropped dead in the yard of his home, 
three miles south of the city, Tuesday 
after he had returned from this city 
where he had notified friends of the 
death of his old comrade, Grove T. 
Ballard, formerly of Lansing. Mr. 
Smith while in the city was apparent
ly in the best of health. He had but 
arrived in the yard of his home when 
lie was seized with an attack of heart 
trouble. Mr. Smith sank to the ground 
and expired immediately. Mr. Smith 
was 65 years of age. For over forty 
years he traveled for various concerns, 
being last in the employment of the 
Lansing Co., of this city, up to a little 
over a year ago when he decided to 
leave the road and retire to his chicken 
farm south of the city. He removed 
from the city last July. Mr. Smith 
had lived in Lansing over forty years 
prior to moving onto the farm. He 
was a civil war veteran and a member 
of the Charles T. Foster post. Mr. 
Smith is survived by his wife and a 
daughter, Mrs. Walter Swick, of 
Schenectady, N. Y. The following 
brothers and sisters also survive him: 
Clinton D., A. A. and P. P. Smith, 
Lansing; Frank Smith, Delta, Colo.; 
Orlando, Kalamazoo; Edward, Cin
cinnati, Ohio; Mrs. Minerva Kohn, 
Grover’s Hill, Ohio; Mrs. Delbert 
Grumbaugh, Forest, Ohio; Mrs. D. S. 
Price, Holt.
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ID R U O i ̂  DRUGGISTS SUNDAES

M ic h ig a n  B o a rd  o f P h a rm a c y .  
P re s id e n t—’W ill E . Collins. Owosso. 
S e c re ta ry —E. T. Boden, B ay  C ity. 
T re a s u re r—E. E. F au lk n er, D elton. 
O th e r M em bers—Jo h n  J . C am pbell, 

P igeon ; C has. S'. Koon, M uskegon.
G rand  R ap ids M eeting—N ovem ber 18. 

19 an d  20.
M ic h ig a n  S ta te  P h a rm a c e u t ic a l A s s o c ia 

tion .
P res id e n t—D. G. Book, I.ow ell. 
V ice -P re s id en ts—E. E  M iller, T rav e rse  

C ity ; C. A. W eaver, D etro it.
S e c re ta ry —V on W  F u rn iss , N ashv ille . 
T re a s u re r—Ed. V arnum , Jonesv ille . 
E x ecu tiv e  C om m ittee—D. D. A lton. 

F rem o n t; Ed. W . A ustin , M idland; C. 
S. Koon, M uskegon; R. W . C ochrane. 
K alam azoo ; J a m e s  R obinson, L an s in g ; 
G ran t S tevens, D etro it.

M ic h ig a n  P h a rm a c e u t ic a l T r a v e le r s ’ A s 
so c ia t ion .

P re s id e n t—Geo. H . H alp in , D e tro it. 
S e c re ta ry -T re a s u re r—W . S. L aw ton , 

G rand  R apids. _______
G ra n d  R a p id s  D r u g  C lub . 

P re s id e n t—W m . C. K irch g essn e r. 
V ice -P re s id en t—E. D. De L a  M ate r. 
S e c re ta ry  an d  T re a s u re r—W m . H . 

T ibbs.
E x ecu tiv e  C om m ittee—W m . Q uigley, 

C h a irm an ; H e n ry  R iechel, T h ero n  F orbes.

Business-Getting Plans for the Retail 
Druggist.

The plan of getting business, or 
vice versa, is first the location of your 
business; it then consists of advertis
ing, salesmanship and good manage
ment.

Select a corner or place where there 
is some traffic, consider the kind and 
class of people in the community; if 
possible get near the postoffice or 
some public building. Plan to have 
a large front, high ceiling and plenty 
of light. First-class, up-to-date fix
tures make a good, lasting impression, 
and is one of the best plans for get
ting business; but planning will do 
no good unless you get' the stock; 
not only that but keep it up to date. 
Do not let a customer be disappointed 
in not getting what he calls for. 
When you neglect your want book, 
become slow and careless about order
ing, you are losing one of the best 
points for getting business.

Keep your store clean, dustless 
shelves, spotless show cases and 
bright, shining bottles; with clerks 
that are polite, pleasant and pleasing; 
proprietor that observes and takes 
notice of customers, is friendly, meets 
them half way, if possible calls them 
by name; this will beget confidence, 
and that is what gets business in the 
drug line.

The business-getting plan depends 
entirely on the management to get in 
close touch with the customers; the 
confidence of the public is the plan 
that makes success.

Salesmanship plan consists in the 
study of human nature; the buyer has 
many different ways and whims, and 
each one must be understood; there 
is the customer who knows it all, and 
you can’t tell him anything; and the 
fellow who jews or has purchased the 
same thing at a lower price; another

easily insulted; one who wants to 
argue, as well as the one who will not 
talk—there are plans for all these peo
ple, which can be worked successfully.

Show windows are business promo
ters, when properly prepared; they 
should be low, large and kept clean; 
show one line of goods at a time, and 
change often; to attract attention 
something moving will stop them, 
but don’t lose sight of the fact that 
sales are what you want to make. 
The main object is to get people to 
talk about yourself and show win
dow; get them to looking and ex
pecting something new, then you will 
have one of the best business-getters 
there is in operation. If possible, a 
profitable legitimate business plan is 
to enlist the physician to U. S. P. 
and N. F. preparations; manufacture 
these goods and put them on your 
shelves; show and explain these goods 
to the physician, and enlist the help 
of the N. A. R. D. journal; if you 
neglect this opportunity, the physi
cians’ supply houses will get it, and 
you will lose the best plan financially, 
as well as educationally. Experienced 
has no equal in business plans.

Get up a plan and put to practical 
use the manufacture and sale of your 
own preparations; let quality be your 
highest aim; use the best drugs and 
put them in neat and attractive pack
ages; don’t be afraid to advertise, by 
circular, signs, newspaper, samples, 
and your own spiel over the counter.

Publicity is the magnet plan that 
will draw trade, will bring people into 
your store. If you don’t blow your 
own horn, no one else will blow it 
for you.

Make use of your mailing list often; 
see that it is up to date as well as 
your stock. The parcel post has come 
and opened up new ideas for the drug
gist, more especially the country drug
gist who has telephone connections 
and rural route services; he can and 
should impress them with the thought 
of saving time, which saves money; 
explain to them of the great risk of 
buying medicine from peddlers and 
unreliable people, and a convenience 
is offered whereby they may purchase 
their drug-store needs direct from a 
reputable druggist, who makes a busi
ness of buying and selling drugs, and 
is qualified to deal legitimately in the 
business of supplying them.

Keep track of all the national ad
vertised goods in your line, and if 
possible supply your calls for the 
same; while the profit is small, it will 
bring addit:onal business, and you will 
soon have the reputation of being 
up to date.

Avoid all cut-rate plans and decep
tive advertising plans and schemes.

It does not take a smart man to give 
away goods, and a deceiver is soon 
dead. Thomas Rixleben.

Choose Your Own Standard.
W rit te n  fo r th e  T rad esm an .

People in general expect a business 
man to seek first his own interest. They 
think he sells goods to make money. 
They expect that in every sale he aims 
to get the best possible price for his 
goods. They think of every deal of 
any importance as a contest between 
buyer and seller and the best man wins. 
They judge him by their own standards 
and do not condemn him if he is no 
more selfish than they themselves are.

Shall the merchant who has chosen 
high ideals allow himself to come down 
to what others set for him? Shall he 
gauge the sentiment of the community 
in which he transacts business and ac
cept the average as his rule of conduct? 
Shall he cast aside sentiment because 
no one expects him to transact business 
otherwise than in accordance with cold
blooded business propositions? No! He 
will lose much if he does. Financial 
gains can not atone for lack of friend
ship. Fullness of satisfaction must em
brace helpfulness to others—the con
sciousness of doing good to as well as 
serving the material interests of one’s 
patrons.

Choose your own standard. Choose 
that which will make life completest, 
most successful, most satisfying. Pros
perous business without cordial rela
tions between dealer and customer is 
as incongruous as a tree in summer 
without blossom, foliage or fruit. It 
is like a meal without relish, sauce or 
seasoning. The merchant gets not half 
that he might get of what is well worth 
getting. In this direction no one is 
likely to get more than is good for him. 
This is a kind of getting which takes 
nothing away from others. No one is 
made poorer by another person’s ac
cumulation of friendship and good will. 
While accumulated wealth, rightly used, 
may be beneficial to those about the 
wealthy person, wrongly used or not 
used at all others suffer.

E. E. Whitney.

Explaining His Choice.
“If you could choose, Billups,” said 

Waggles, “which would you take— 
a wife or a motorcar?”

“A motorcar every time,” said Bil
lups, “because, you see, if I had a 
motorcar the chances are I could get 
a wife, but if I had a wife it’s ten to 
one I ’d never be able to affrd the 
car.”

It has been said that few people die 
natural deaths. The most of mankind 
commit suicide by neglect of the laws 
of health. How about your habits?

FOR FINE WEDDING PARTY AND 
FUNERAL WORK TRY

Grabb & Hunter Floral Go.
114 E . FU L TO N  ST.

Citizens 5570 O pposite Park Bell M 570

Match Price List
NON-POISONOUS

Strike Anywhere Safety Matches
Price for Price for 
5 cases less than 

and over 5 cases 
per case per case

S A F E  H O M E
No. 5 size—5 boxes to  package ,

20 pack ag es, (100 boxes) to
case  ............................................  $3.50 $3.60

B I R D ’S - E Y E
No. 5 size—packed  5 boxes in 

p ackage , 20 p ack ag es  (100 
boxes) in  case  .........................  3.40 3.50

B L A C K  D I A M O N D  
No. 5 size—p ack ed  5 boxes in  

pack ag e , 20 p ack ag es  (100 
boxes) in case  .........................  3.25 3.40

M A R G U E R I T E
No. 5 s ize—p ack ed  12 boxes In 

package , 12 p ack ag es  (144 
boxes) in case  .......................  4.40 4.65

S E A R C H  L IG H T  
No. 5 size—packed  12 boxes in 

package , 12 p ack ag es  (144 
boxes) in case  .........................  4.40 4.65

B L U E  B I R D
No. 5 s ize—packed  1 doz. boxes 

in  pack ag e , 12 p ack ag es  (144 
boxes) in  case  .........................  4.10 4.35

C R E S C E N T
No. 5 size—packed  12 boxes in  

p ackage , 12 p ack ag es  (144 
boxes) in  case  ......................  4.00 4.25

S W I F T  & C O U R T N E Y  
No. 5 size—p acked  12 boxes in  

p ackage , 12 p ack ag es  (144 
boxes) in  case  .........................  3.85 4.10

B L A C K  S W A N
No. 5 size—p acked  12 boxes in  

p ackage , 12 p ack ag es  (144 
boxes) in  case  ........................  3.70 3.85

B E S T  A N D  C H E A P E S T  
No. 2 size—p ack ed  12 boxes in  

pack ag e , 12 p ack ag es  (144 
boxes) in  case  .......................... 1.60 1.7P

R E D  D I A M O N D  
No. 2 size—p acked  12 boxes in 

p ackage , 12 p ack ag es  (144 
boxes) in  case  ..........................  1.60 1.70

A N C H O R
No. 2 s ize—p acked  1 doz. boxes 

in  pack ag e , 12 p ack ag es  (144
G L O B E

No. 1 size—p acked  12 boxes in  
p ackage , 36 p ack ag es  (432 
boxes) in  case  .........   2.70 2.85

STRIKE ON BOX MATCHES
R E D  T O P

B Size—12 boxes to  package ,
60 p ack ag es  (720 boxes) to
case  ................................................ $2.50 $2.75

A L U M I N U M
A L Size box—12 boxes in 

packages, 60 p ack ag es  (720 
boxes) in  case. P e r  case  . . . .  1.90 2.00
boxes) in  case  ......................... 1.40 1.50

Every Transaction in

S T O C K S  A N D  B O N D S
Turned Over to Us Receives the Maximum of Attention

The Business of our Brokerage Department is 
Built on Reliable Service

HOWE, SNOW, CORRIGAN & BERTLES
Investment Securities

Citizens 8505 and 1122 MICH. TRUST BLDG. Bell Main 229
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WHOLESALE DRUG PRICE CURRENT
A cids

A cetic  . . . . 6 @ 8
B oric  ___ 10 @ 15
C arbo lic  . . 19 @ 23
C itric  . . . 60 @ 67
M u ria tic  . . 1%@ 5
N itric  . . . . 5%@ 10
O xalic . . . . 13 @ 16
Sulphuric . 1%@ 5
T a r ta r ic  . . 38 @ 45

Am m onia

W ate r , 26 deg. .. .  6%@ 10
W ate r , 18 deg. . .  4%@ 8
W a te r  14 deg. . . .  3%@ 6
C arb o n ate . 13 @ 16
C hloride . 12 ® 15

Ba lsam s

C opaiba  ., 75@1 00
F ir  (C an ad a ) . .  1 75@2 00 
F i r  (O regon) . . . .4 0 @  50
P e ru   ...........2 25@2 50
Tolu .....................  1 00@1 25

B erries
C ubeb ..................... 65® 75
F ish  ......................... 15® 20
J u n ip e r  ..................... , 7® 10
P rick ley  A sh  . . . @ 50

B arks
C ass ia  (o rd in ary ) 25
C ass ia  (S aigon ) 65® 75
E lm  (pow d. 25c) 25® 30
S a s sa fra s  (pow . 30c) ® 25
Soap C u t (pow d. _

2 5 c ....................... 15 @ 20

E x tra c ts
L icorice  ................. 24® 28
L icorice  pow dered 26® 30

F low ers
A rn ica  ................... 18® 25
C ham om ile  (G er.) 25® 35
C ham om ile  (R om .) 40® 50

Qums
A cacia , 1st ........... 40® 50
A cacia, 2nd ........... 35® 40
A cacia , 3d ............. .30® 35
A caccia, S o r ts  . . . . @ 20
A cacia  P ow dered 35® 40
Aloes (B arb . P ow ) 22® 25
A loes (C ape P ow ) 20® 25
A loes (Soc. Pow d.) 40® 50
A safo e tid a  ............. 75®1 00
A safoe tida , Pow d.

P u r e ................. @ 75
U. S. P . Pow d. @1 00

C am phor ............... 55® 60
G uaiac  ................... 35® 40
G uaiac, P o w d ered 50® 60
K ino ......................... ® 40
K ino, P o w d ered  . . @ 45
M yrrh  ....................... @ 40
M yrrh , P ow d ered . @ 50
O pium  .................  6 80@7 00
O pium , Pow d. . .  8 75@8 95
O pium , G ran . . .  8 90®9 10
Shellac  ................. 28® 35
Shellac, B leached 30® 35
T ra g a c a n th  N o. 1 1 40® 1 50
T ra g a c a n th , P ow 76® 85
T u rp en tin e  ........... 10® 15

L eaves
B uchu ...................  1 85 @2 00
B uchu , Pow d. . .  2 00@2 25
Sage, bu lk  ...........  18® 25
Sage, % s L oose . 20® 25 
Sage, P o w d e re d .. 25® 3U
Senna , A l e x ...........45® 50
S enna, T ln n ........... 15® 20
8 en n a , T in n , Pow . 20® 25 
U v a  U ral ..................10(g) 15

Oils
A lm onds, B itte r,

t ru e  ...............  6 00® 6 50
Alm ond, B itte r ,

a r t i f i c i a l ........... @1 00
A lm onds, Sw eet,

t ru e  ...............  90@1 00
Alm ond, Sw eet,

Im ita tio n  . . . .  40® 50
A m ber, c ru d e  . . .  25@ 30 
A m ber, rec tified  . 40(g) 60
A nise ...................  2 25@2 50
B e r g a m o n t ......... 7 50@8 00
C ajep u t .................  76@ 85
C assia  . .  . . . .  1 50@1 75
C asto r, bbls. a n d

can s  ...........  12% @ 15
C ed ar L e a f ........... @ 85
C itro n e lla  ........... @ 7i>
Clovee ...................1 60@1 75
C ocoanut .............  20® 25
Cod L i v e r ........... 1 25@1 50
C otton  Seed . . . .  8 0 0 1  00 
C ro ton  ...................  0 1  00

C ubebs ...................  @4 50
E rig e ro n  . @2 50
E u c a ly p tu s  ......... 75 @ 85
H em lock, p u re  . .  @1 00
J u n ip e r  B errie s  . .  @1 25
J u n ip e r  W ood . .  40® 50
L ard , e x tra  ......... 85®1 00
L ard , No. 1 . . . .  75® 90
L av e n ’r  F lo w ers  4 50@5 00 
L avender, G arden  85@1 00 
Lem on .................  5 50@6 00
L inseed , boiled, bbl @ 51
L inseed , bdl le ss  55® 60
L inseed , raw , bbls ®  50 
L inseed , raw , le ss  54® 59
M u sta rd , tru e  ..4  50®6 00 
M usta rd , a r tif i’l 2 75®3 00
N ea ts fo o t ........... 80® 85
Olive, p u re  ......... 2 50®3 50
Olive, M alaga,

yellow  ........... 1 60@1 75
Olive, M alaga,

g reen  ........... 1 50® 1 65
O range, sw e e t . .4  75@5 00 
O rganum , p u re  1 25@1 50 
O riganum , com ’l 50® 75
P en n y ro y a l ......... 2 25® 2 50
P ep p e rm in t . . . .  4 00®4 25 
Rose, p u re  . . .  16 00@18 00
tto se m ary  F low ers  90® 1 00 
S andalw od, E . I. 6 25®6 50
S a ssa fra s , tru e 80® 90
S a ssa fra s , a r tif i’l 45® 50
S p e a rm in t ........... 5 50@6 00
S perm  ................. 90®1 00
T a n sy  ...................  5 00@5 60
T a r, U S P  ........... 30® 40
T u rp en tin e , bbls. @52' %
T u rp en tin e , less 55@ 60
W in te rg reen , tru e . @5 00
W in te rg reen , sw eet

b irch  ........... 2 00@2 25
W in te rg reen , a r t ’l 50® 60
W orm seed  ........... 3 50®4 00
W orm w ood . . . .  6 00@8 60

P o ta ssiu m
B icarb o n ate  ___ 15® 18
B ich ro m ate  ___ 18® 16
B rom ide ............... 45® 55
C arb o n ate  .........
C h lora te , x ta l and

12® 15

pow dered  . . . 12® 16
C hlo ra te , g ra n u la r 16@ 20
C yanide ................. 30® 40
Iodide ..................... 3 20®3 40
P e rm a n g a n a te  . . 15® 30
P ru ss ia te  yellow 30® 35
P ru ss ia te , red  . . 50® 60
S u lp h a te  ............... 15® 20

Roots
A lk an e t ................. 15® 20
Blood, pow dered 20® 25
C alam us ............... 35® 40
E lecam pane , pwd. 15® 20
G en tian , pow d. . .  
G inger, A frican ,

12® 16

pow dered  . . 15® 20
G inger, J a m a ic a  
G inger, J am a ic a ,

22® 25

pow dered  . . . . 22® 28
G oldenseal, pow d 6 50®7 00 
Ipecac, powd. . .  2 75@3 00
L icorice  ...............  14® 16
Licorice, pow d. 12® 15 
O rris, pow dered  25® 30 
Poke, pow dered  20® 25
R h u b arb  ........... 75@1 00
R hubarb , powd. 75 @1 25
R oslnw eed, powd. 25® 30
S a rsap a rilla , H ond.

g round  ........... @ 50
S a rsa p a r illa  M exican ,

g ro u n d  ........... 25® 30
Squills ................... 20® 35
Squills, pow dered 40® 60
T um eric , powd. 12® 15
V alerian , powd. 25@ 30

Seeds
A nise  ................... 15® 20
A nise, pow dered 22® 25
B ird, I s  ................. 8® 10
C an a ry  ..................... 9® 12
C araw ay  ............... 12® 18
C ardam on  ......... 1 75@2 00
C elery  ................... 30® 35
C o rian d er ............. 12® 18
Dili ......................... 25® 30
F ennell ................... @ 30
F la x  ....................... 8
F lax , g ro u n d  . . . . 4@ 8
F oehugreek , pow. 6® 10
H em p ......................... 5® 7
Lobelia  ................... ® 50
M u sta rd , yellow 9® 12
M usta rd , b lack  . . 9@ 12
M u sta rd , powd. 20® 25
P o p p y  ................... 15® 20
Q uince ............... 75®1 00
R ap e  ..................... 6(a) 10
S abad illa  ............... 25® 30
S abad llla , powd. 35@ 45
Sunflow er ........... 6® 8
W orm  A m erican 15® 20
W orm  L e v a n t . . 40® 50

T in c tu res
A con ite  ................. 9 75
A loes ....................... 65
A rn ica  ................... 60
A sa fo e tid a  ........... @1 00
B elladonna  ........... ® 60
B enzoin  ................. 90
B enzoin Com pound 90
B uchu  ................... S i 00
C a n th a rad ie s  . .  . S i 00
C apsicum  ............. s 90
C ard am o n  ........... S »5
C ardam on , Comp. s <5
C atech u  ................. S 60
C in c h o n a ............... @1 06
C olchicum  ............. G 60
C ubebs ................. O l  20

D ig ita lis  .................
G en tian  .................
G in g er ...................
G uaiac  ...................
G uaiac  A m m o n ...
Iod ine .....................
Iodine, Colorless
Ipecac  .....................
Iron , clo...................
K ino .......................
M yrrh  .....................
N ux V om ica . . . .
O p iu m .....................
O pium  C am ph. . .  
Opium , D eodorz’d 
R h u b arb  .................

@ 60 
®  60 
®  95 
®1 06 
@ 80 @1 26 
@1 25 
@ 75 
@ 60 
@ 80

@2 00 
® 65 
@2 25 
® 70

P a in ts
L ead, red  d ry  7 @ 8
L ead, w h ite  d ry  7 ® 8
L ead , w h ite  oil 7 ® 8
O chre, yellow  bbl. 1 @ 1% 
O chre, yellow  less 2 ® 5
P u t t y ....................... 2%® 5
R ed V en etian  bbl. 1 ® 1% 
Red V en et’n, less  2 @ 5
S haker, P re p a re d  1 40@1 60 
V erm illion, E ng . 90® 1 00
V erm illion, A m e r 15® 20
W hiting , bbl. . . . . 1® 1%W h itin g  ................. - . 2 ® 5

Insectic ides
A rsen ic  ................... 6® 10
Blue V itrol. bbl. @ 6%
Blue V itro l less 7® 10
B ordeaux  M ix P s t 15
H ellebore , W h ite

pow dered  . . . . . 15® 20
In sec t P o w d er .,. 20® 35
L ead  A rsen a te  . . 8® 16
Lim e & S u lphu r

Solution, gal. 15® 25
P a r is  G reen  . . . 15% @ 30

M iscellaneous
A cetana lid  ___ 30® 35A lum  ....................... 3® 5
A lum , pow dered and

g ro u n d  ........... 5® 7
B ism uth , S u b n i

t r a te  ..............  2 10@2 25
B orax  x ta l o r

pow dered  . . .  6® 12
C a n th a rad ie s  po. 2 25@2 50
C alom el ................. 1 20@1 30
C apsicum  .............  20® 25
C arm ine  ............... @3 50
C assia  B uds ___  @ 40
Cloves .................  30® 35
C halk  P rep a re d  . .  6® 8%
C halk  P re c ip ita te d  7@ 10
C hloroform  ......... 38® 48
C hloral H y d ra te  1 00@1 15
C ocaine ................. 4 20® 4 50
Cocoa B u tte r  ___  50® 60
C orks, lis t, less 70%
C opperas, bb ls ..............@
C opperas, less . . .  2® 6
C opperas, Pow d. 4® 6
C orrosive Sublm . 1 05 @1 10 
C ream  T a r t a r  . . .  30® 35
C uttlebone  ........... 25® 3ui
D ex trine  ............... 7® lo
D over s  P o w d e r 2 00@2 25 
E m ery , all Nos. 6® 10
E m ery , pow dered  5® 8
E psom  S alts , bbls @ 1% 
E psom  S alts , le ss  2%@ o
E rg o t .....................  1 50® 1 ist
E rg o t, pow dered  1 80®2 00
P lak e  W h ite  ........  12® 15
F o rm aldehyde  lb. 10® 15
G am bier ............... 6® 10
G elatine  ................. 35® 45
G lassw are, full cases  80% 
G lassw are, less 70 & 10% 
G lauber S a lts  bbl. ® J 
G lauber S a lts  less  2® 5
Glue, b row n . . . .  11® 15
Glue, b row n g rd  10® 15
Glue, w h ite  ......... 15® 25
Glue, w h ite  g rd  15® 20
G lycerine ........... 23%® 30
H ops .......................  50® 80
Indigo  ...................  85@1 00
Iod ine ......................4 35® 4 60
Iodoform  ................5 40@5 60
Lead A ce ta te  . . . .  12® 18
L ycopdium  ......... 55® 65
M ace .......................  80® 90
M ace, pow dered  90@1 00
M entho l ...............  5 50@6 00
M ercury  ...................  75® 85
M orphine a ll b rd  5 05@5 30 
N ux  V om ica . . . .  ®  10
N ux  V om ica pow  @ 15
P epper, b lack  pow  20®26 
P ep p er, w h ite  . .  30® 35 
P itch , B u rg u n d y  10® 15
Q u assia  .................  10® 15
Q uinine, a ll b rd s  . .25@36%
R ochelle S a lts  . . . S3® 80
S acch a rin e  ......... 1 50@1 75
S a lt P e te r  ........... 7%@ 12
Seid litz  M ix tu re  . . 20® 25
Soap, g reen  . . . . 15® 20
Soap, m o tt c as tile 10® 15
Soap, w h ite  cas tile

case  ............... @6 35
Soap, w h ite  c as tile

less, p e r  b a r @ 68
Soda A sh ............... 1%@ 6
Soda B ica rb o n a te 1%@ 6
Soda, Sal ............... 1® 4
S p ir its  C am phor . . W 75
S u lp h u r roll . . . . 2%@ 6
S u lp h u r Subi.......... 2%@ 5
T a m a rin d s  ........... 10® 15
T a r t a r  E m e tic  . . 40® 50
T u rp en tin e  V enice 40® 60
V an illa  E x t. p u re  1 00@1 50
W itc h  H aze l . . . . 6601 00
Zinc Sulphate . . . 7® 10

■1ERICAN BEAUTY” Display Case No. 412-one 
of more than one hundred models of Show Case, 

Shelving and Display Fixtures designed by the Grand 
Rapids Show Case Company for displaying all kinds 
of goods, and adopted by the most progressive stores of America.
GRAND RAPIDS SHOW CASE CO., Grand Rapids, Michigan 

The Largest Show Case and Store Equipment Plant in the World 
Show Rooms and Factories: New York, Grand Rapids, Chicago, Boston, Portland

Our holiday line of samples has now been on display about two months 
here in our store in Grand Rapids and yet contains a quantity of desirable 
merchandise for the belated buyer. We always hold ourselves somewhat in 
readiness after November 1st, to take care of those who could not be with 
us earlier in the season. This line together with our extensive stock of 
staple sundries, stationery and sporting goods will enable you to get from us 
during November an assortment that will be entirely satisfactory.

G rand R apids. HAZELT1NE & PERKINS DRUG CO.

Our Home—Comer Oakes and Commerce

FOOTE & JENKS’ COLEMAN’S ~ b r a n d ) 
Terpeneless Lemon and High Class Vanilla

In s is t on se ttin g  Colem an's E x trac ts  from  your jobbing grocer, or m ail order d irect to
FOOTE & JENKS, Jackson, Mich.

Four Kinds of Coupon Books
are manufactured by ns and all sold on the same 
basis, irrespective of size, shape or denomination.
Free samples on application.

TRADESMAN COMPANY, Grand Rapids, Mich.
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GROCERY PRICE CURRENT
These quotations are carefully corrected weekly, within six hours of mailing, 

and are intended to be correct at time of going to press. Prices, however, are 
liable to change at any time, and country merchants will have their orders filled 
at market prices at date of purchase.

ADVANCED DECLINED

Index to  M a rk ets
By Columns

Col.
A

A m m onia .......................  1
Axle Grease ................  1

•
Baked Beans ............... J
Bath B rick ....................  J
B luing.............................  J
Breakfast Food ...........  1
Brooms .........................  J
Brushes .........................  J
Butter Color ................. 1

C
Candles...........................  J
Canned Goods .................1**
Carbon Oils ..................  J
Catsup ...........................  ;
Cheese .............................  J
Chewing Gum ............. *
Chicory .......................... J
Chocolate ...................... *
Clotnes Lines ............... J
Cocoanut ...................... *
Coffee .............................  "
Confections ..................  *
Cracked Wheat ...........  “
Crackers ...................... “• 8
Cream Tartar ............. *

D
Dried Fruits ................  •

F
Farniaceous Goods . . . .  •
Fishing Tackle .............  "®
Flavoring Extracts . . .  7
Flour and F eed .............  «
Fruit Jars ....................  *

G
Gelatine ........................ |
Grain Bags ..................  7

H
Herbs ...........................  J
Hides and P e lt s ...........  J
Horse Radish .............  •

J
Jelly .............................  |
Jelly Glasses ............... •

IM
Macaroni ....................  J
Mapletne ........................ •
Meats, Canned ....... . • 9
Mince Meat ................  |
Molasses ........................ •
Mustard ........................ 8

N
Nuts ................................. 4

O
Olives ................................  8

P
Pickles .....................   8
Pipes .................................. 8
Playing Cards.................. g
Potash ..............................  g
Provisions......................... 8

R
Rice .................................... g
Rolled Oats .....................  8

•
Salad D ressing................ 9
Baleratus .........................  8
Sal Soda ........................... 8
Salt ..................................  8
Salt Fish ..........................  8
Seeds ...............................  }J
Shoe Blacking ...............  10
Snuff ................................ JO
Soap .................................  J*
Soda .................................  JO
Spices ...............................  J®8tarch .............................. 10
Syrups .............................. 10

T
Table Sauces .................  JOTea .............  10
Tobacco...............11. 1®. 13
Twine ...............................  13

V
Vinegar ............................ 13

W
Wtcklng ..........................  13
Woodenware ................... 13
Wrapping Paper .......... 14

V
▼east Oaks........  M

AMMONIA
Doz.

12 oz. ovals 2 doz. box 75 
A X LE G R EA SE 

F ra z e r’s.
l ib . w ood boxes, 4 doz. 3 00 
lib . tin  boxes, 3 doz. 2 35 
3%Tb. tin  boxes, 2 doz. 4 25 
101b. pails, p e r doz. . .6  00 
151b. pails, p e r doz. . .7  20 
25lb. pails, p e r doz. ..12  00 

BA KED  B EA N S
No. 1, p e r doz..........45@ 90
No. 2, p e r doz..........75@1 40
No. 3, p e r doz. . ..85@1 75 

BATH BRICK 
E n g lish  .........................  95

BLUING
Jen n in g s ’.

C ondensed P e a rl B lu ing  
Sm all C P  B luing , doz. 45 
L arg e  C P  B luing, doz. 75

B R E A K FA ST  FOODS
A petizo. B iscu its  ......... 3 00
B ea r Food, P e tt l jo h n s  1 95 
C racked  W h ea t, 24-2 2 50
C ream  of W h ea t, 36-2 4 50 
C ream  of Bye, 24-2 . .  3 00 
P o s ts  T o astie s , T.

No. 2  2 80
P o s ts  T o as tie s , T .

No. 3 ...........................  2 80
F arin o se , 24-2 ............. 2 70
G rape  N u ts  ................. 2 70
G rape S u g a r F lak es  . .  2 50 
S u g a r Corn F lak es  . .  2 50 
H a rd y  W h ea t Food . .  2 25 
P o s tm a ’s  D u tch  Cook 2 75
H olland R u sk  ............   3 00
K ellogg’s  T o asted  Rice

B iscu it .......................  3 30
K ellogg’s  T o as ted  R ice

F lak es  .........................  2 80
K ellogg’s T o as ted  W h ea t

B iscu it .......................  3 30
K elogg’s  K ru m b les  . . . 3  30 
K rin k le  Corn F lak e  . .  1 75 
M ap l-W h ea t F lakes,

2 doz...............................  2 70
M ap l-W h ea t F lakes.

3 doz.............................. 2 80
M apl-C orn  F lak es  . . .  2 80 
M inn. W h e a t C ereal 3 75
A lg ra in  Food ...............  4 25
R alsto n  W h e a t Food 4 50 
R alsto n  W h t Food 10c 1 4b 
Saxon W h ea t Food . .  2 6C 
Shred  W h ea t B iscu it 3 60
T risc u it, 18 ...................  1 80
P illsb u ry 's  B es t C er’l 4 25 
P o s t  T a v e rn  Special . .2  80 
Q u ak er Puffed  R ice . .4  25 
Q u ak er Puffed  W h ea t 2 85 
Q u ak er B rk fs t B iscu it 1 90 
Q u ak er Corn F lak es  ..1  75 
V ic to r C orn F lak es  . . . 2  20 
W ash in g to n  C risps . . . 1  85
W h ea t H e a r ts  ................1 90
W h ea te n a  .....................  4 50
E v a p o r’d S u g a r C orn 90

BROOMS
F a n c y  P a rlo r , 25 lb. 4 00
P a rlo r , 4 S tr in g , 25 lb. 3 75
S ta n d a rd  P a r lo r  23 lb. 3 25
Com m on, 23 lb .............. 3 00
Special, 23 lb .................. 2 50
W arehouse , 33 lb ..........4 00
Com m on W h i s k ............1 00
F an cy  W h isk  ................. 1 25

B R U SH E S
Scrub

Stolid B ack, 8 in ........... .... 75
Solid B ack, 11 in ..................95
P o in ted  E n d s  ...................  85

Stove
No. 3 ..............    90
No. 2 ................................1 25
No. 1 ................................1 75

Shoe
No. 3 ...............................  1 00
No. 7 .............................. 1.30
No. 4 ................................ 1 70
No. 3 ....................................1 90

B U T T E R  COLOR 
D andelion , 25c s ize  . .  2 00 

C A N D L ES
P araffine , 6s ...................  7%
P araffine, 12s ............... 8
W ick in g  ........................... 20

C A N N E D  GOODS 
A pples

3 lb. S ta n d a rd s  . .  @ 9 0
G allon ................. 2 ?5@2 85

B lack b erries
3 lb .......................... 1 50@1 90
S ta n d a rd  ga llons 0 5  90

B eans
B aked  ................... 85@1 30
Red K idney  . . . .  85@ 95
S tr in g  .....................  70@1 15
W ax  .......................  75@1 25

B lueberries
S ta n d a rd  .......................  1 80
Gallon .............................  7 25

C lam s
L ittle  N eck, l ib . . .  @1 00
L ittle  N eck, 21b. . .  @1 50

Clam  Bouillon
B u rn h a m ’s  % p t............2 25
B u rn h a m ’s p ts ..................3 75
B u rn h a m ’s  q ts ..................7 50

Corn
F a ir  .......................  65® 70
Good .....................  90@1 00
F an cy  .....................  @1 30

F ren ch  P eas  
M onbadon (N a tu ra l)

p e r  doz.............................i  75
G ooseberries

No. 2. F a i r ............................ 1 50
No. 2, F an cy  ................2 35

H om iny
S ta n d a rd  .........................  gg

L obste r
% !b............................................ 1 gE
% lb ............................................3 15

M ackerel
M ustard , l i b .............................1 80
M usta rd , 21b........................... 2 80
Stoused, l% ib ...........................1 60
Soused, 21b ......................2 75
T om ato , l i b ............................. 1 50
T om ato , 21b.............................. 2 80

M ushroom s
H ote ls  .....................  @ 15
B u tto n s , %s ......... @ 14
B u tto n s , Is  ........... @ 25

O y sters
Cove, l i b ....................... @ 95
Cove, 21b....................... @1 75

P lum s
P lu m s .................  90@1 35

P e a rs  in Syrup 
No. 3 cans, p e r doz. . .1  50 

P eas
M a r r o w f a t ........... 90@1 00
E a rly  J u n e ----- 1 10@1 25
E a rly  J u n e  s lftd  1 45@1 55 

P each es
P ie  .........................  1 00@1 25
No. 10 size c an  pie @3 25 

P ineapp le
G ra ted  .................  1 7o@2 10
Sliced ................... 95@2 60

P um pk in
F a ir  .............................. 80
Good .............................  90
F an cy  .........................  1 00
G allon ...........................  2 20

R asp b errie s
S ta n d a rd  ...............  <gj

Salm on
W arren s , 1 lb . T a ll . .2  30 
W arren s , 1 lb. F la t  . .2  40 
Red A la sk a  . . . . 1  40@1 45 
Med R ed A la sk a  1 15@1 30
P in k  A lask a  ........... @ 90

S ard in es
D om estic  14s ................3 50
D om estic  14 M u sta rd  3 25 
D om estic, % M u sta rd  8 76
F ren ch , % s ............ 7@14
F ren ch  % s ................... 13 @23

S a u r  K ra u t
No. 3, c an s  ................ 90
No. 10, c an s  ..................2 40

S hrim ps
D unbar, 1st doz...................... l  .30
D unbar, l% s  doz............2 35

S ucco tash
F a ir  .........................  90
Good .........................  1 20
F an cy  ................... 1 25® 1 40

S traw b e rr ie s
S ta n d a rd  .................  95
F a n c y  .....................  2 26

T o m ato es
Good .........................  l  06
F an cy  .....................  1 35
No. 10 .......................  8 26

CARBON O ILS 
B arre ls

P e rfec tio n  ...........  @10%
D. S. G asoline . .  @17%
G as M achine  . . .  @29.7
D eodor’d  N a p ’a  . .  @17
C ylinder ............. 29 @34%
E n g in e  ................. 16 @22
B lack, w in te r  . .  8 @10

C A TSU P
S n ide r’s  p in ts  .............  3 86
S n id e r’s  14 D ints ........... 1 15

C H E E S E
A cm e ...................  @18
B loom ingdale . .  @18
C arson  C ity  . . . .  @18%
H opk ins  ....................  @18
B rick  .......................  @17%
L eiden  ........................  @15
L im b u rg e r ........... @17%
P ineapp le  40 @60
E d am  ................... @85
Sap Sago ............. @18
Sw iss, dom estic  @20

C H E W IN G  GUM 
A dam s B lack  J a c k  . . . .  55
A dam s S ap p o ta  .............  55
B eem an ’s  P ep sin  ...........  55
B eech n u t .........................  60
C h ic lets  .............................  1 25
C olgan V iolet C hips . .  60
C olgan M in t C h i p s ___  60
D en ty n e  ...........................  1 10
F la g  S pruce  ...................  55
J u icy  F r u i t  .....................  55
R ed R obin  .....................  55
S'en Sen ( J a r s  80 pkgs,

$2.20) ................................ 55
S p ea rm in t, W rig ley s  60 
S p ea rm in t, 5 box ja r s  3 00 
S p ea rm in t, 3 box ja r s  1 80
T ru n k  S pruce  .................  55
Y u ca tan  .............................  55
Zeno .................................  60

CHICORY
B ulk  .................................. 5
R ed .................................... 7
E ag le  .............................  5
F ra n c k ’s .........................  7
S ch eu er’s  .....................  6
R ed S ta n d a rd s  ............. 1 60
W h ite  ................................. 1 60

C H OCO LA TE 
W a lte r  B ak e r & Co.

G e rm an ’s  S w eet ......... 22
P rem iu m  ...........................  32
C araca s  ...........................  28

W a lte r  M. L ow ney Co.
P rem iu m , % s ...............  29
P rem iu m , % s .................  29

C L O T H E S  L IN E
P e r  doz.

No. 40 T w is ted  C otton  95 
No. 50 T w isted  C o tton  1 30 
No. 60 T w isted  C otton  1 70 
No. SO T w is ted  C otton  2 00 
No. 50 B ra id ed  C otton  1 00 
No. 60 B ra ided  C otton  1 25 
No. 60 B ra ided  C otton  1 85 
No. 80 B ra ided  C o tton  2 25
Ni>. 50 S ash  Cord ......... 1 75
No. 60 S ash  Cord ......... 2 00
No. 60 J u te  ...................  90
No. 72 J u te  ......................1 00
No. 60 S isa l .....................  90

G alvanized  W ire  
No. 20, each  100ft. long 1 9o 
No. 19, each  100ft. long 2 10 
No. 20, e ach  100ft. long  1 90 
No. 19, each  100ft. long  2 10 

COCOA
B ak e r’s  .............................. 37
C leveland .........................  41
Colonial, % s ...................  35
Colonial, % s ...................  33
E p p s .................................... 42
H e rsh e y ’s, % s ...............  30
H e rsh e y ’s, % s . .  ........... 28
H u y le r ................................ 36
Low ney, % s ...................  33
L ow ney, % s ...................  33
L ow ney, % s ...................  33
L ow ney, 5 lb. c an s  . . . .  33
V an  H o u ten , % s ........  12
V an  H o u ten ,, % s ......... 18
V an  H ou ten , % s ........  36
V an H o u ten , Is  ..........  65
W a n -E ta  ............................ 36
W ebb .................................. 33
W ilber, % s .....................  33
W ilber, % s .....................  32

COCOANUT 
D u n h am ’s  p e r lb.

%s, 51b. case  ........... 30
%s, 51b. case  .............  29
%s, 151b. case  ...........  29
%s, 151b. case  ...........  28
Is , 15!b. case  .............  27
% s & % s 15Tb. case  28
Scalloped G em s ...........  10
%s & %s p a ils  ...........16
B ulk, p a lls  .....................  14%
B ulk, b a rre ls  ...............  13%
B ak e r’s  B raz il S h redded  
10 5c pkgs., p e r  c ase  3 60
26 10c pkgs., p e r  case  3 60
16 10c a n d  33 5c pkgs.,

p e r  case  .....................  3 60
C O F F E E S  RO ASTED  

Rio
C om m on .........................  19
F a ir  .................................  19%
Choice .............................  20
F a n c y  .............................  21
P e a b e r ry  .....................  23

S an to s
C om m on .........................  20
F a ir  .................................. 20%
Choice ...........................  21
F an cy  .............................. 23
P e a b e r ry  .......................  23

M aracaibo
F a ir  .................................. 24
Choice .............................  25

M exican
C hoice ...........................  25
F a n c y  .............................  26

G u a tem ala
F a i r  .................................. 25
F an cy  ...............................  28

J a v a
P r iv a te  G row th  . . .  .26@30
M and llng  ......................31@35
A ukola  ..........  80@32

Mocha
S h o rt B ean  ............2 5  @27
L ong  B ean  ....................24@25
H . L. O. G.....................26@28

Bogota
F a ir  .................................... 24
F a n c y  ............................  26
E x ch an g e  M ark et, S teady  
Spot M arket, S tro n g  

P ack ag e
N ew  Y ork B asis

A rb u ck le  ...................  20 50
Lion .............................  21 5o

M cL aughlin ’s XXXX 
M cL au g h lin ’s X X X X  sold 

to  re ta ile rs  only. M all all 
o rd e rs  d ire c t to  W . F. 
M cL augh lan  & Co., C hicago 

• E x tra c ts
H olland, % g ro  boxes 95
Felix , % g ro ss  ............. 1 15
H u m m el’s foil, % gro. 85 
H u m m el’s  tin , % g ro . 1 43

C O N F E C T IO N E R Y  
S tick  C andy  P a ils

H o rehound  .......................  8
S ta n d a rd  ............................ 8
S ta n d a rd , sm all .............  8%
T w ist, sm all ......................9

C ases
Ju m b o  .................................... 8
Jum bo , sm all ...............  8%
B ig  S t i c k .............................. 8%
B oston  C ream  ................13

M ixed C andy
B ro k en  .............................. 8
C am eo ................................ 12
C ut L o a f ................................ 9
F a n c y  ..........   10%
F ren c h  C ream  ..............9
G rocers .........  6%
K in d e rg a rte n  ....................11
L ea d e r .................................. 8%
M aje s tic  ................................ 9
M onarch  ........  •.................  8%
N ovelty  .............................. 10
P a r is  C r e a m s ....................10
P rem io  C ream s ............ .14
R oyal ..................................  7%
S pecial .............................. 8%
V alley  C ream s ................12
X  L  O .............................. 7

S pec ia lties
P a ils

A uto  K isses  (b a s k e ts )  13 
B onnie  B u tte r  B ite s  ..1 6  
B u tte r  C ream  C orn  ..16  
C andy  C rack e rs  (b a k t) 16
C aram el D ice ..................13
C ocoanut K ra u t  ............14
C ocoanut W affle s  ..........14
Coco M acaroons ............16
Coffy T o f f y ........................14
D a in ty  M in ts  7 lb . t in  15
E m p ire  F u d g e  ................14
F udge , P in e a p p le ............13
F udge , W a l n u t ................13
F udge , F ilb e r t ..............13
F udge , Choco. P e a n u t 12 
F udge , H o n ey  M oon ..18  
F udge , T o as ted  C ocoa-

n u t  .............................. 13
Fudge, C h e r r y ..................14
F udge , C o c o a n u t ............18
H oneycom b C andy  . . . .  15
K okays .............................  14
Iced  M a r o o n s ....................14
Iced G em s .....................  15
Iced  O range  Je ll ie s  . . .1 3
Ita lia n  B on B o n s ...........13
M anchus .......................  13
M olasses K isses, 10

lb . box  ........................13
N u t B u tte r  P u f f s ...........18
S a lted  P e a n u ts  ........... 13

C hocolates
P a lls

A sso rted  Choc....................15
A m azon C aram els  . . . .  15
C ham pion .......................  12
Choc. C hips, E u re k a  ..1 8
C lim ax ................................ 13
E clipse , A sso rted  ..........15
E u re k a  C hoco lates . . .1 6
F a v o rite  ............................ 16
Idea l C hoco lates ............13
K londike  C hoco lates ..1 8
N abobs .............................. 18
N ibble  SU cks ..................25
N u t W afe rs  ...................  18
O coro Choc. C aram els  17
P e a n u t C l u s t e r s ...........22
P y ram id s  ..........................14
Q u in te tte  ............................ 16
R eg in a  ............................ 11
S ta r  C hoco lates ..............18
S u p e rio r Choc, ( lig h t)  18 

Pop C orn Goode 
W ith o u t p rizes.

C ra ck e r J a c k  ...........  3 25
G iggles, 5c pkg. cs. 3 50
O h M y 100s ...............  3 50

Cough D rops

P u tn a m  M en th a l . . .  1 00
S m ith  B ro s ...................1 25

N U TS—W hole
lbs.

A lm onds, T a rra g o n a  19 
A lm onds, C alifo rn ia

so ft shell ...........
B raz ils  ...................  14@ie
F ilb e r ts  .................  @13%
Cal. No. 1 ...........
W a ln u ts  so ft shell @19 

W aln u ts , Chilli . .  @16
T ab le  n u ts , fa n cy  14@16 
P ecan s , m ed ium  . .  @13
P ecan s , ex. la rg e  @15 
H ick o ry  N u ts , p e r  bu.

O hio ............................
C ocoanu ts  ...................
C h es tn u ts , N ew  Y ork  

S ta te , p e r  bo . . . . . . .

Shelled
No. l  S pan ish  Shelled  

P e a n u ts , N ew  ..9@  9% 
P e c an  H a lv es  . . .  @55
W alnu t H a lv es  ..36@ 38 
F ilb e r t M ea ts  . . .  <tv30
A lican te  A lm onds @50
Jo rd a n  A lm onds . @60 

P e a n u ts
F an cy  H  P  S uns R aw  @6% 

R o as ted  . . . . . . .  @7%
H. P . Jum bo , R aw  @ 8‘/4 

R oasted  .................  @9%
CRA CK ED  W H E A T

24 21b. pk g s............... ’,*.3 501*
C R A C K ER S

N a tio n a l B iscu it C om pany 
B ran d s  
B u tts r

E x ce ls io r B u t t e r s ......... f*"
N B C  S q u are  B u tte r s  . .  f  %
S eym our R ound  ...........  «%

Soda
NBC Sodas ...................  •%
P rem iu m  Sodas ...........  7%
S elec t Sodas . . . . . . . . . . .  jj%
S a ra to g a  F l a k e s ...........13
S a ltin e s  ............................ y

O y ster
NBC P icn ic  O y sters  . .  t»%
Uem O y sters  ...................
Shell .................................. g

Sw eet Goods
C ans a n d  boxes

A n im als  .......................... 19
A t l a n t i s  A lso A sstd . . 12 
A vena  F r u i t  C akes . . .  13 
B onnie D oon C o o k ie s .. 10
B onnie L assie s  ...........  10
B rittle  F in g e rs  ...........  10
C am eo B iscu it Choc.

(can s) .......................... 25
C am eo B iscu it A sstd .

(can s) ............................ 3 t
C artw h ee ls  A ss td ........... 8%
C ecelia  B iscu it ...........  16
C hocolate  B a r  (can s) 18
C hocolate  D r o p s ...........17
C hocolate  D rop C en

te r s  .............................. i f
Choc. H oney  F in g e rs .  I f  
Choc. R o se tte s  (c a n s)  3§
C rackne ls  ........................ i f
C ocoanut T a ffy  B a r  . . i t
C ocoanut D r o p s ........... i t
C ocoanu t M acaroons . . I f  
O ocnut H oney  F in g e rs  12 
C ocnt H oney  J u m b le s  12 
Coffee C ak es  Iced  . . .  13 
E v e n tid e  F in g e rs  . . . .  16
F am ily  Cookies .............  8%
F ig  C akes  A ss td ...........13
F ro s te d  C ream s ...........  8%
F ro sted  G inger C ookies 
F ru i t  L u n ch  Iced  . . . .  lu  
G inger G em s P la in  . . . .  
G inger G em s Iced  . . . .  o% 
G rah am  C rack e rs  . . . .  a 
G inger &*naps F am ily  . .  bVb 
G inger S n a p s  N BC

R ound  ...........................  8
H ouseho ld  C ookies . . . .  0 
H ouseho ld  Cks. Iced  . .  9
H ippodrom e B a r  ......... 12
H oney  Ju m b le s  ...........  12
Im p e ria ls  .......................... b%
Ju b ile e  M ixed .............  10
L ad y  F in g e rs  S ponge . .30 
L eap Y ear Ju m b le s  . .  lb 
L em on B iscu it S q u a re  a%
L em on W afers  ...........  17
L em ona ............................ 8 %
M ace C akes ...................  8
M ary  A nn .....................  »%
M arshm allow  Cfe. Ck. 13 
M arshm allow  W a ln u ts  18
M edora ................................ 8
M ottled  S q u a re s  . . . .  10 
NBC H o n ey  C akes  . . .  12 
O a tm eal C ra ck e rs  . . . .  a
O range  G em s ...............  8 %
P en n y  A sso rted  .............  8%
P e a n u t G em s .................  s
P in eap p le  C akes ......... 16
R aisin  G em s .................  11
R everes  A ss td ....................15
Spiced G inger C akes  . .  » 
Spiced  G inger C akes

Iced ................................ 16
S u g a r F in g e rs  .............  13
S u g a r C rim p ...................  b%
S u ltan a  F ru i t  B iscu it 16
T riu m p h  C a k e s ................16
V anilla  W a fe rs  ...........  17
W av erley  ........................ I f

in -e r-S e a l T ra d s  M ark 
Goods

p e r  doz.
B aronet B iscu it ...........31 • •
B rem n ers  B tr  W afa. 1 60 
C am eo B iscu it . . . . . .  1 56
C heese S andw ich  . . . .  1®®
C hocolate  W a fe rs  . . .  10® 
E xcels io r B u tte r s  . . . .  10®
F ig  N ew to n  ...................  I t ®
F iv e  O’c lo c k  T e a  B io t. 1 H  
G inger S n ap s  N B C  . . I t ®
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G raham  C rack e rs  R ed
L abel 10c size  ...........1 00

L em on S naps  ...............  50
O y ste re tte s  ...................  50
P rem iu m  Sodas ........... 1 00
R oyal T o a s t .................  1 00
S a ra to g a  F la k e s  ......... 1 50
Social T ea  B iscu it . .  1 00 
S'. S. B u tte r  C ra ck e rs  1 50
U needa  B iscu it ........... 50
U n eed a  G inger W a fe r  1 00
V an illa  W afe rs  ........... 1 00
W a te r  T h in  B iscu it . .  1 00 
Zu Zu G inger S n ap s  . .  50
Z w ieback  .......................  1 00

O ther P a c k ag e  Goods 
R a rn u m ’s A n im als . .  50
xfhocolate T okens  . . . .  2 50 
B u tte r  C rack e rs  N BC 

F am ily  P a ck ag e  . . .  2 50 
Soda C rack e rs  NBC 

F am ily  P a c k ag e  • • • 2 50
F ru it  C ake ...................  3 00

In Special T in  P ack ag es  
p e r  doz.

F e s tln o  ...........................  2 50
N abisco  25c ................... 2 50
N abisco , 10c ................. 1 00

In  bulk , p e r  tin
N ab isco  ...........................  1 Jjj
F e s tln o  ...........................  1 50
B en t’s W a te r  C rack e rs  1 40

CREAM  TA R TA R
B arre ls  o r d ru m s ......... 33
B oxes .................................
S q u are  C ans ...................  36
F a n c y  C addies ...............  41

D R IED  FR U IT S  
A pples

E v a p o r’ed, Choice b u lk  09 
E vapor’ed, F a n c y  pkg. 

A pricots
C a lifo rn ia  ...............  18 @15

C itron
C orsican  .....................  15

C u rra n ts
im p o rted  l ib .  p k g ...........8%
Im ported , bu lk  ......... 8%

P each es
M uirs—Choice, 25Tb. . .  7% 
M uirs—F an cy , 25id . . .  8% 
Fancy, P eeled , 25Tb. ..15  

Peel
L em on, A m erican  -----W ft
O range, A m erican  ----- 12%

R aisin s
C luster, 20 c a r to n s  . . . 2  25 
Loose M usca tels, 4 Cr. 7% 
Loose M u sca tels, 3 Cr. 7% 
L . M. Seeded, 1 lb. 8% @9 

C alifo rn ia  P ru n es  
90-100 25Tb. boxes . .@ 6 %  
80- 90 251b. boxes . .@ 7% 
70- 80 25tb. boxes . .@ 8 %  
60- 70 25Tb. boxes . .@ 9 %  
50- 60 25Tb. boxes ..@ 10%  
40- 50 25Tb. boxes ..@ 11%

FA R IN A C EO U S GOODS 
B eans

C alifo rn ia  L im a  ......... 6%
M ichigan L im a  ............... 6
M ed. H a n d  P icked  . .  2 in
B row n H o lland  ........... 1 65

F a rin a
25 1 lb  p ack ag es  ........ 1 50
B ulk , p e r  100 lb s .......... 4 00

O rig inal H olland R usk 
P a c k ed  12 ro lls to  c o n ta in e r 
3 co n ta in e rs  (40) rolls 3 20 

H om iny
P e a rl, 100 lb. sack  . .  2 00 
M accaronl and Verm icelli 

D om estic, 10 lb. box . .  60
Im p o rted , 25 lb . box . .  2 50 

P ea rl B arley
C h es te r  ...........................  3 00
E m p ire  ...........................

P eas
G reen, W isconsin , bu. 1 T5 
G reen, Scotch , bu. . .1  75
Split, lb ................................ 6

Sago
E a s t  In d ia  .......................  4%
G erm an , sack s  ........... 4%
G erm an , b roken  pkg. 

T ap ioca
F lake , 100 lb . sac k s  . .  4% 
P earl, 100 Tb. sack s  . .  4%
P ea rl, 36 p k g s ...............  2 25
M inute , 36 p k g s ................2 75

f i s h i n g  t a c k l e

% to  1 in ............................ 6
1% to  2 In .........................  7
1% to  2 In .........................  9
1% to  2 in .......................  11
2 In ......................................  1»
8 In......................................  20

C otton  Lines
No. 1, 10 fe e t ...............  5
No. 2, 15 fe e t ............... 7
No. 3, 15 fee t .................  9
No. 4, 15 fee t ...............  10
No. 5, 15 fe e t ............... H
No. 6, 15 fe e t ...............  12
No. 7, 15 fe e t ............... 15
No. 8, 15 fe e t ...............  18
No. 9, 15 fe e t ........... 20

Linen L ines
Sm all ...............................  20
M edium  .........................  26
L a rg e  .............................  34

Poles
Bam boo, 14 ft. ,  p e r  doz. 55 
B am boo, 16 ft. ,  p e r doz. 60 
B am boo. 18 f t. ,  p e r  doz. 80

FLA V O RIN G  E X T R A C T S 
J e n n in g s  D C B rand 

E x tr a c t  L em on T erpeneless 
E x t r a c t  V an illa  M exican 
b o th  a t  th e  sam e  price  

Doz.
No. 1, % oz. P a n e l . . .  85
No. 2, 1% oz. P a n e l . .1  20 
No. 4, 2% oz P a n e l . .2  00 
N o. 3. 2% oz. T a p e r  . .2  00 
2 oz. F u ll M easu re  . .1  75 
All p u t up  in  F la t  E oxes

FLO UR AND F E E D  
G ran d  R ap ids G ra in  & 

M illing  Co.
W in te r  W h ea t

P u r ity  P a te n t  ............. 5 10
Seal of M in n eso ta  . .  4 80
S u n b u rs t .......................  4 80
W izard  F lo u r  ...............  4 70
W izard  G rah am  ........... 4 80
W izard  G ran . M eal 4 40 
W izard  B uckw h’t  cw t 3 40 
R ye .................................... 4 40

V alley  C ity  M illing Co.
L ily  W h ite  ...................  5 10
L ig h t L oaf ...................  4 60
G rah am  .......................  2 00
G ran en a  H e a lth  ........... 2 10
G ran. M eal ................... 1 90
B olted  M ed....................  1 80

V oig t M illing Co.
G rah am  .........................  4 30
V oig t’s C rescen t ........... 5 10
V oig t’s  F lo u ro lg t ......... 5 10
V o ig tfs  H yg ien ic  . . . . 4  30
V oig t’s  R oyal ..................5 50
W atso n -H lg g in s  M illing Co. 
P e rfec tio n  B u ck w h ea t

F lo u r  .....................  6 50
P erfec tio n  F lo u r ----- 5 10
T ip  T op F lo u r  ...........  4 60
Golden S hea f F lo u r . .  4 20 
M arsh a ll’s  B es t F lo u r 4 75 

W orden  G rocer Co.
W izard  F lo u r  ...............  4 70
Q uaker, p a p e r  ............. 4 90
Q uaker, c lo th  ...............  5 00
Q u ak er B u ck w h ea t bbl. 5 50 

K an sa s  H ard  W h ea t 
V oig t M illing Co.

C alla  L ily  ...................  4 60
W orden  G rocer Co. 

A m erican  E ag le , % s . .6  10 
A m erican  E ag le ,, % s . .5  00 
A m erican  E ag le , % s . .4  90 

S pring  W h ea t 
Roy B ak e r

G olden H o rn , fam ily  4 80 
Golden H o rn , b a k e rs  4 75
W isconsin  R ye ...........  3 60

Ju d so n  G rocer Co.
C ereso ta , % s ................5 30
C ereso ta , 4 s  ................ 5 40
C ereso ta , % s ............... 5 50

V oig t M illing Co. 
C olum bian  .....................  4 80

W orden  G rocer Co. 
W ingold , % s c lo th  . . . . 5  45 
W ingold, %s c lo th  . . . . 5  35 
W ingold , % s c lo th  . . . 5  25 
W ingold  % s p a p e r  . .5  30 
W ingold  % s p a p e r  . .5  25 
B ak e rs ’ P a te n t  ........... 5 10

W y k es & Co. 
o leepy  E y e , % s c lo th  5 40 
Sleepy E ye . % s c lo th  5 30 
Sleepy E ye, % s c lo th  5 20 
S leepy E ye , % s p a p e r  5 20 
S leepy E y e , % s p a p e r  5 20 

Meal
B olted  ............................ 4 20
G olden G ra n u la te d  . .  4 40

W h ea t
N ew  R ed  .....................  93
N ew  W h ite  ...............  93

O ats
M ich igan  c a r lo ts  .........  45
L ess  th a n  ca r lo ts  . . . .  47

Corn
C arlo ts  .........................  72
L ess  th a n  ca rlo ts  . .  ?o

H ay
C arlo ts  .......................  17 00
L ess  th a n  ca rlo ts  . .  18 00 

Feed
S tree t C ar Feed  ...........  33
No. 1 C orn & O at F eed  33
C racked  corn  ...................  32
C oarse  co rn  m eal ......... 32

F R U IT  JA R S
M ason, p ts ., p e r gro . 4 55 
M ason, q ts ., p e r  gro . 4 95 
M ason, % gal. p e r  gro . 7 30 
M ason, can  tops, g ro .. 1 65 

G E L A T IN E
Cox’s, 1 doz. la rg e  . .  1 45
Cox’s, 1 doz. sm all . . .  90
K nox’s  S park ling , doz. 1 25 
K nox’s  S park ling , g r. 14 00 
K n o x ’s  A cidu’d  doz. 1 25
N elson ’s  ...........................  1 50
O xford ................................ 75
P ly m o u th  Rock, P hos. 1 25
P ly m o u th  Rock. P la in  90

GRAIN BAGS
B road  G auge ...................  18
A m oskeag  .........................  19

H erbs
S age  ....................................  15
H ops .................................... 15
L a u re l L e a v e s .................  15
S en n a  L eav es  .................  25

H ID E S  AND P E L T S  
H ides

G reen, No. 1 ................  12
G reen, N o. 2 ................  l l
C ured, No. 1 ................ 13%
C ured, No. 2 ................  12%
C alfsk in , g reen , No. 1 15 
C alfsk in , g reen . No. 2 13% 
C alfsk in , cured . No. 116 
C alfsk in , cured , No. 214%  

P e lts
Old W ool ...............  60@1 25
L am b s .................  50@1 00
S h ea rlin g s  ......... 60@1 00

T allow
No. 1 .......................  @ 5
No. 2 .....................  @ 4

Wool
U nw ashed , m ed. . .  @18
U nw ashed , fine . . .  @13

H O RSE RADISH 
P e r  doz.................................  90

Jelly
5Tb. pa lls , p e r  doz. . .  2 40 

15Tb. pa ils , p e r  p a il . .  55 
30Tb. pails , p e r  p a ll . .  .1 00 

JE L L Y  G LA SSES 
ft  p t. in  bbls., p e r  doz. 15 
ft  p t. in  bbls., p e r  doz. 16 
8 oz. capped  in  bbls.

p e r doz.............................  i s
M A P L E IN E

2 oz. b o ttle s , p e r  doz. 3 00 
1 oz. b o ttle s , p e r  doz. 1 75 

M INCE M EAT 
P e r  case  .........................  2 85

M OLASSES 
New O rleans

F a n c y  O pen K e t t l e ___  42
Choice ...............................  35
Good ...........................  22
F a i r  ............................... . . I  20

H a lf b a rre ls  2c e x tra  
Red H en , No. 2% . . . .  1 75
R ed H en , No. 5 ......... 1 75
R ed H en , No. 10 ___  1 65

M USTARD
% Tb. 6 Tb. box . . . .  16

O LIV E S
Bulk, 1 ga l. kegs 1 00@1 10 
Bulk, 2 ga l. kegs  95@ l 10 
B ulk, 5 gal. kegs  90@1 10
Stuffed, 5 oz....................... 99
Stuffed, 8 oz...................  1 25
Stuffed, 14 oz..................... 2 25
P it te d  (n o t s tu ffed )

14 oz...........................  2 25
M anzan illa , 8 oz ............... 90
L unch , 10 oz...................  1 35
L unch, 16 oz...................  2 25
Q ueen, M am m oth , 19
„  oz- .................................. 4 25Q ueen, M am m oth , 28

o z ..................................  5 75
Olive Chow, 2 doz. cs.

p e r doz...........................2 25
P IC K L E S

M edium
B arre ls , 1,200 co u n t . .  7 75
H alf bbls., 600 co u n t 4 38
5 gallon  kegs ............... l  90

Sm all
B arre ls  .........................  9 50
H a lf b a rre ls  ......... 5 25
5 gallon  kegs  2 25

G herk ins
B arre ls  ...........................  14 50
H a lf  b a rre ls  ...................  7 75
5 gallon  kegs .................

S w ee t Sm all
B a rre ls  .......................  16 50
H a lf b a rre ls  ...............  8 75
5 gallon  kegs ........... 3 50

P IP E S
Clay, No. 216, p e r  box 1 75 
C lay, T . D. fu ll co u n t 60
Cob ...................................... 90

PLA Y IN G  CARDS 
No. 90, S te am b o a t . .  75 
No. 15, R ival a sso rte d  1 25 
No. '20, R over, en am 'd . 1 50
No. 572, Special ........... 1 75
No. 98 Golf, s a tin  fin. 2 00
No. 808, B icycle ............. 2 00
No. 632 T o u rn ’t  w h is t 2 25

PO T A SH
B a b b itt’s, 2 doz...........  1 75

PR O V ISIO N S 
B arre led  P o rk  

C lear B ack  . . . .2 1  00@21 50 
Short C u t C lear 19 00@19 50
B ean  ...............  19 00@19 50
B risk e t, C lear 26 00 @27 00
P ig  .................................... 23 00
C lear F am ily  ...............  26 00

D ry s a l t  M eats
S? P  B ellies .........14%@15

L ard
P u re  In tie rc e s  11%@13 
Com pound L a rd  8%@ 9
80 tb. t u b s -----ad v an ce  ft
60 Tb tu b s  . . . .a d v a n c e  % 
50 Tb. tin s  . . . .a d v a n c e  % 
20 Tb. pa ils  . . . .a d v a n c e  % 
10 Tb. p a ils  . . . .a d v a n c e  % 
5 Tb. p a lls  . . . .a d v a n c e  1 

8 lb  p a ils  . . . .a d v a n c e  1 
Sm oked M eats 

H am s, 12 lb. av . 19@ 19% 
H am s, 14 lb. av . 18%@19 
H am s, 16 lb. av . 15%@16 
H am s, 18 lb. av . 16 @16% 
H am , d ried  beef

s e ts  .................  29 @30
C alifo rn ia  H a m s  12 @12%

P icn ic  Boiled
H a m s .................19% @20

Boiled H a m s  . .  23 @24 
M inced H am  . .  14 @14% 
B acon  ...............  17 @25

S ausages
B ologna ............. 11%@12
L iv er .................  9% @10
F ra n k fo r t  . . ___  12%@13
P o r k ....................... 13 @14
V eal .................................  11
T ongue .............................  11
H ead ch eese  ................... 10

B eef
B oneless ......... 20 00@20 50
R um p, new  ..2 4  00@24 50 

P ig ’s F ee t
% b b ls ...............................  1 05
% bbls., 40 lb s ............... 2 10
f t  bbls................................ 4 25
1 b b l.................................  8 50

T ripe
K its , 15 lb s .......................  90
% bbls., 40 lb s ..................1 60
% bbls. 80 lb s .................. 3 00

C asings
H ogs, p e r  f t .................  35
Beef, rounds, s e t . .  18@20 
Beef, m iddles, s e t  . .  80@85 
Sheep, p e r  bund le  . .  85

U ncolored B u tte rin e  
Solid D a iry  . . . .  12 @16
C o u n try  Rolls ...12% @ 18 

C anned M eats
C orned beef, 2 lb. . . . .4
C orned beef, 1 Tb. . . . .2 40
R o as t beef, 2 lb. . . ..4 65
R o as t beef, 1 lb ..........
P o tted  M eat, H am

..2 40
F lav o r, % s .........

P o tted  M eat, H am
55

F lav o r, % s .........
D eviled M eat, H am

95
F lav o r, %s .........

D eviled M eat, H am
55

F lavo r, %s ...........
P o tted  T ongue, % s .

95
55

P o tted  T ongue, % s . 95

F a n c y  . 
J a p a n  S ty le  
B roken  . . . .

R I C E
6%@7 
5 @5%
3%@4%

R O L L E D  O A T S  
Rolled A vena, bbls. . .5  10 
S tee l C ut, 10O tb. sk s. 2 45
M onarch , bb ls ...............  4 85
M onarch , 90 Tb. sks. 2 30 
Q uaker, 18 R eg u lar . . . 1  45 
Q uaker, 20 F am ily  . .  4 00 

S A L A D  D R E S S I N G
Colum bia, f t  p t .................2 25
Colum bia, 1 p in t ___  4 00
D u rk ee ’s, la rg e  1 doz. 4 50 
D u rk ee ’s, sm all, 2 doz. 5 25 
S n id e r’s, la rge , 1 doz. 2 35 
S n id e r 's  sm all, 2 doz. 1 35 

S A L E R A T U S  
P ack ed  60 lbs. in box 

A rm  an d  H a m m e r . .  3 00 
W y an d o tte , 100 % s . .  3 00 

S A L  S O D A
G ranu la ted , bb ls ...............
G ran u la ted , 100 lbs. cs.

80 
90 

1 25G ran u la ted , 36 pkgs 
SA L T 

Com m on G rades
100 3 lb. sack s  ........... 2 60
70 4 lb. sack s  ........... 2 40
60 5 lb. sac k s  ........... 2 40
28 10 lb. sack s  ........... 2 25
56 lb. sack s  ........ 40
28 lb. sack s  ........ 20

W arsaw
56 Tb. d a iry  in d rill bags  40 
28 lb. d a iry  in  d rill b ag s  20 

S o lar Rock
56 Tb. sack s  ...................  26

Com m on
G ranu la ted , F in e  ......... 1 05
M edium , F in e  ............... 1 10

SA L T FISH  
Cod

L arge , w hole . .  @ 9
Sm all, w hole . .  @ 8 %
S tr ip s  o r b rick s  . 9@13
Pollock  ...............  @ 5 %

H alibu t
S tr ip s  .............................  18
C hunks ...........................  19

H olland H erring  
Y. M. w h. hoop bbls. 10 50 
Y. M. w h. hoop % bbls 5 50 
Y. M. w h. hoop kegs 65 
Y. M. w h. hoop M ilchers

kegs  .............................  70
S tan d a rd , bb ls ...............  9 00
S tan d a rd , ft bbls. . .  4 75
S ta n d -rd , kegs ...........  56

T ro u t
No. 1, 100 lb s ..................... 7 50
No. 1. 40 lb s ...............  2 25
No. 1. 10 lbs..................... 90
No. 1. 2 lbs......................... 75

M a ck e re l
M ess, 10O lbs................... 17 00
M ess, 40 lbs..................  7 20
M ess, 10 lb s ................... 1 90
M ess, 8 lb s ..................  1 60
No. 1, 100 lbs................... 16 00
No. 1, 40 lb s ....................... 6 80
No. 1, 10 lbs...................  1 80

W hlteflsh
100 lb s .................................  9 75

50 lb s ................................ 5 25
10 lb s ................................ 1 12
8 lb s ................................ 92

100 lb s ................................ 4 65
40 lbs................................ 2 10
10 lb s ................................ 75
8 lb s ................................ 65

SE E D S
A nise ...............................  14
C anary , S m y rn a  ......... 7%
C araw ay  .........................  10
C ardom om , M alab a r 1 20
C elery  .............................  50
H em p, R u ssian  ........... 5
M ixed B ird  ...................  5
M usta rd , w h ite  ...........  8
P oppy  ............................ 9
R ape .................................. 5%

SH O E BLACKING 
H andy  Box, la rg e  3 dz. 3 50 
H an d y  Box, sm all . .  1 25 
B ixby’s R oyal P o lish  85 
M iller’s  C row n Po lish  85

S N U F F
Scotch, in b lad d ers  ___  37
M accaboy, in ja r s  ........... 35
F ren ch  R apple  in Ja rs  . .  43

SODA
B oxes .................................  5%
K egs, E n g lish  ............... 4%

S P IC E S  
W hole Spices 

A llspice, J a m a ic a  . .  9@10 
Allspice, lg  G arden  @11 
Cloves, Z an z ib a r . .  @22
C assia, C an ton  ___14@ 15
C assia, 5c pkg. dz. @25 
G inger, A frican  . . .  @ 9 %
lin g e r , C ochin . . . .  @14%

M ace, P e n a n g ......... @70
M ixed, No. 1 ........... @17
M ixed, No. 2 ........... @16
M ixed, 5c pkgs. dz. @45
N u tm eg s, 70180 ___  @30
N u tm eg s, 105-110 . .  @25
P epper, B lack  ......... @15
P epper, W h i t e ......... @25
P epper, C ayenne  . .  @22
P a k rik a , H u n g a ria n

P u re  G ro u n d  In 
A llspice, J a m a ic a  . .  
C loves, Z an z ib a r . .
C assia , C an ton  ___
G inger, A frican  . . .
M ace, P e n a n g .........
N u tm e g s ...................
P epper, B lack  .........
P epper, W h i t e .........
P epper, C ayenne 
P a p rik a , H u n g a rian

B u lk
@14
@29
@20
@17
@75
@35
@19
@27
@24
@45

S T A R C H
C o rn

K ingsford . 40 bs. . .  
M uzzy, 20 1Tb. pkgs. 

K in g s fo r d
S ilver Gloss, 40 lib . 
M uzzy, 40 ltb . pkgs. 

G lo ss
A rgo, 2-i 5c pkgs. . .  
S iver Goss, 16 3Tbs. 
S iver Goss, 12 6lbs. 

M uzzy
48 l ib . p ackages  ___
16 3Tb. p ackages  . . . .  
12 6tb. p ack ag es  . . . .  
50Tb. boxes .................

S Y R U P S
C o rn

B arre ls  .....................
H a lf b a rre ls  ............
B lue K aro , 2 tb. 
B lue K aro , 2% Tb. . 
B lue K aro , 5 Tb. . 
B lue K aro . 10 Tb. . 
Red K aro , 1% tb. 
R ed  K aro , 2 Tb. ., 
R ed K aro , 2% Tb. . 
R ed K aro , 5 Tb . . .  
R ed K aro , 10 Tb. .

P u re  C a n e
F a ir  ........................... .
G o o d  ......................
Choice .......................

1 90
2 30

2 15 
.3 60 
2 15

2 50 
2 40

16 
20 
25

T A B L E  S A U C E S
H alford , la rg e  ............. 3 75
H alfo rd , s m a l l ............... 2 25

T E A
U n c o lo re d  Japan

M edium  .....................  20@25
Choice .......................  28@33
F a n c y  .......................  (36@45
B ask e t-fired  M ed’m  28@30 
B ask e t-fired , Choice 35@37 
B ask e t-fired , F a n c y  38@45
No. 1 N ibs ................30@32
Siftings, bu lk  ..............9@10
Siftings, 1 Tb. pkgs. 12@14 

G u n p o w d e r
M oyune, M edium  ..28@ 33 
M oyune, C hoice ...35@ 4o 
M oyune, F a n c y  . ...50@ 60 
P in g  Suey, M edium  25@30 
P in g  Suey, C hoice . .36@40 
P in g  Suy, F a n c y  ..4 5  @60 

Y o u n g  H y s o n
Choice .......................  28@30
F an cy  .........................  45@65

O o lo n g
F o rm o sa , M edium  ..25@ 28 
F o rm o sa , C hoice . .32@35 
F orm osa , F a n c y  . .  50@60 

E n g l i s h  B r e a k f a s t  
Congou, M edium  ...25@ 30 
Congou, C hoice . ...30@ 35 
Congou, F a n c y  . ...40@ 60 
Congou, E x . F a n c y  60@80 

C e y lo n
P ekoe , M edium  ...,2 8 @ 3 0  
Dr. Pekoe, Choice . .3 0 @35 
Flowery O. P. Fancy 40@50

TOBACCO
F ine  C u t

B lot .................................  1 45
Bugle, 16 oz.........................3 34
Bugle, 10c .................  11 00
D an P a tc h , 8 a n d  16 oz. 32
D an P a tc h , 4 oz.......... H  52
D an P a tc h , 2 oz...........5 76
F a s t  M ail, 16 oz...........7 80
H ia w a th a , 16 oz............. 60
H ia v a th a ,  5c ............... 5 40
M av F low er, 16 oz..........9 36
N o L im it, 8 oz..................1 so
N o L im it, 16 oz.............. 3 60
O jibw a, 8 an d  16 oz. 40
OJibwa, 1 0 c ..................... 11 10
O jibw a, 5c .....................  1 85
P e to sk ey  Chief, 7 oz. 2 00 
P e to sk ey  Chief, 14 oz. 4 00 
P each  an d  H oney, 5c 5 76
R ed Bell, 16 oz................. 3 96
Red Bell, 8 foil ........... 1 98
S terling , L  & d  5c . .  5 76 
S w eet Cuba, c a n is te r  9 16
Sw eet C uba, 5c ........... 5 76
S w eet Cuba, 1 0 c ........... ¿5
Sw eet Cuba, 1 lb. tin  4 50 
S w eet Cuba, ft lb. foil 2 25 
Sw eet B urley , 5c L& D 5 76 
S w eet B urley , 8 oz. . .  2 45 
S w eet Burley, 16 oz. . .  4 90 
Sw eet M ist, ft gro. . .  5 70
Sw eet M ist, 8 oz.......... H  10
Sw eet M ist, 8 oz........... 35
T eleg ram , 5c ...............  5 76
T iger, 5c .......................  6 00
T iger, 25c can s  ........... 2 40
U ncle D aniel, 1 Tb . . .  60 
Uncle D aniel, 1 oz. . .  5 22

Plug
Am. N avy, 16 oz...........  32
Apple, 10 lb. b u tt  ......... 38
D rum m ond N a t. Leaf, 2

an d  5 lb .......................  60
D rum m ond N a t. L eaf

p e r doz.......................... 96
B a ttle  Ax .......................  28
B racer, 6 an d  12 lb. . .  30
B ig Four, 6 a n d  16 lb. 32
Boot Jack . 2 lb ..............  90
Boot Jac k , p e r doz. . .  99
Bullion, 16 oz...................  46
Clim ax, Golden T w ins 48
C lim ax 14% oz...............  44
Clim ax, 7 oz....................... 47
D ays’ W ork, 7 & 14 lb. 37 
C rem e de M enthe, lb. 62 
D erby, 5 lb. boxes . . . .  28
5 B ros., 4 Tb..................  60
F our Roses, 10c .............  90
G ilt Edge, 2 lb................... 50
Gold Rope, 6 & 12 lb. 58 
Gold Rope, 4 & 8 lb. 58
G. O. P „  12 & 24 lb. . .  40
G ran g er T w ist. 6 lb. . .  46 
G. T. W „ 10 lb. f t  21 lb . 36 
H orse  Shoe, 6 & 12 lb. 43 
H oney Dip T w ist, 5&10 45
Jo lly  T a r, 5 & 8 lb ..........  40
J. T „  5% & 11 lb. . .  35
Q entucky  N avy, 12 lb. ..32  
K eystone  T w ist, 6 lb. 45
K ism et, 6 lb ....................... 48
M aple Dip, 20 oz...........  28
M erry  W idow , 12 lb. . .  32
N obby Spun Roll 6 & 3 58
P a rro t, 12 Tb.................  84
P a tte r s o n ’s N a t. L e a f 93 
P eachey , 6-12 & 24 lb. 40
P icn ic  T w ist, 5 lb..........  45
P ip e r H eidsick , 4 & 7 lb. 69 
P ip e r H eidsick , p e r  doz. 96 
Polo, 3 doz., p e r  doz. 48
R edicut, 1 2-3 oz..............  38
Scrapple , 2 & 4 doz. . .  48 
S herry  Cobbler, 8 oz. . .  32
S p ear H ead, 12 oz..........  44
S p ear H ead , 14 2-3 oz. 44
S p ear H ead , 7 oz...........  47
Sq. D eal, 7, 14 and  28 lb. 30 
S ta r, 6, 12 & 24 lb. . .  43
S ta n d a rd  N avy , 7%, 15

& 30 lb ............................... 34
T en  P enny , 6 f t  12 lb. 35 
Tow n T alk , 14 oz. . .  31
Y ankee Girl, 12 & 24 30

Scrap
All Red, 5c ...................  5 76
Am. U nion S c rap  . . . .  6 40
B ag  P ipe, 6c .................  6 88
C utías, 2% oz...................  26
Globe Scrap , 2 oz........... 30
H ap p y  T h o u g h t, 2 oz. 30 
H oney  Com b Scrap , 5c 5 76 
H o n est S crap , 5c . . . .  1 55 
M ail Pouch , 4 doz. 5c 2 00
Old Songs, 5c ...............  5 76
Old T im es, % gro. . .  5 50 
P o la r B ear, 5c, % gro. 5 76 
R ed B and, 5c % gro. 5 76 
Red M an S crap  5c . .  1 4 ?
Scrapple , 5c p k g s............. 48
S ure  Shot, 5c 1-6 gro. 5 76 
Y ankee G irl Scrap, 2oz. 5 76 
P an  H and le  Scrp  % gr. 5 76 
P eachy  Scrap , 5c . . . .  5 76 
U nion W o rk m an  2% 6 00

Sm oking
All L eaf, 2% f t 7 oz. 30
BB, 3% oz.......................  6 00
BB, 7 oz........................... 12 00
BB, 14 oz......................... 24 00
B agdad, 10c tin s  . . . .  11 52
B adger, 3 oz...................  5 04
B adger, 7 oz.................  11 52
B anner, 5c- ...................  5 76
B anner, 20c ...................  1 60
B anner, 40c .................  3 20
Bblwood, M ix tu re , 10c 94
B ig Chief, 2% oz. . .  6 00 
B ig Chief, 16 oz...........  30
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Smoking
B ull D u rh am , 5 c ......... 5 85
Bull D u rh am , 10c . . .  11 52 
Bull D u rh am , 15c . . .  17 28 
B ull D u rh am , 8 oz. . .  3 60 
Bull D u rh am , 16 oz. . .  6 72
B uck H orn , 5c ........... 5 76
B uck  H o rn , 1 0 c ............. 11 52
B ria r  P ipe , 5c ...........  6 00
B ria r  P ipe , 10c ......... 12 00
B lack  Sw an, 5c ........... 5 76
B lack  Sw an, 14 oz. . .  3 50
Bob W h ite , 6c ........... 6 00
B ro therhood , 5c ........... 6 00
B ro therhood , 10c . . . .  11 10 
B ro therhood , 16 oz. . .  5 05
C arn iva l, 6c ...................  5 70
C arn iva l, % oz...............  39
C arn iva l, 16 oz............... 40
C ig a r C llp’g. Jo h n so n  30 
C ig a r C lip’g. S eym our 30 
Id en tity , 3 & 16 oz. . .  30
D arby  C ig a r C u ttin g s  4 50 
C o n tin en ta l Cubes, 10c 90
C orn C ake, 14 oz............... 2 55
C orn C ake, 7 oz................1 45
C orn  C ake, 5c ..................5 76
C ream , 50c p a lls  ----- 4 70
C uban S ta r , 5c foil . .  5 76 
C uban  S ta r , 16 oz pa lls  3 72
C hips, 10c .....................  10 30
Dills B est, 1% oz........ 79
D ills B est, 3% oz.........  77
D ills B es t, 16 oz.........  73
D ixie K id , 5c ...........  48
D u k e 's  M ix., 5c ........... 5 76
D uke’s  M ix, 10c . . . .  11 52 
D uke’s C am eo, 5c . .  5 76
D rum , 5c .......................  5 76
F . F . A. 4 oz..................... 5 04
F. F . A. 7 oz...............  11 52
F ash io n , 5c ...................  6 00
F ash io n , 16 oz....................5 28
F ive  B ros., 5c ........... 5 76
F ive  B ros., 10c ........... 10 53
F ive  c en t c u t P lu g . . 29
F  O B  10c ...................  H  52
F o u r R oses, 10c ............ 96
F u ll D ress, 1% oz. . .  72
Glad H an d , 5c ........... 48
Gold Block, 10c . . . . .  12 00
Gold S ta r, 50c pa il . .  4 70 
G ail & A x N avy , 5c 5
G row ler, 5c ...................
G row ler, 10c .................
G row ler, 20c ...............  1
G ian t, 5c .......................  5
G ian t, 40c .......................  3
H an d  M ade, 2% oz. . .  
H aze l N u t. 5c ...............  5

76 
42 
94 
85 
76 
96 
50

____________   76
H oney  D ew, 10c . . . .  12 00
H u n tin g , 5c ...................  38
I  X  L. 6c .......................  6 10
I  X  L ., In p a i l s ............  8 90
J u s t  S u its , 6c ...............  6 00
J u s t  Su its, 10c ........... 12 00
K iln  D ried. 25c ........... 2 45
K in g  B ird. 7 oz..................2 16
K in g  B ird , 10c ...........  11 52
K in g  B ird , 5c ...............  5 76
L a  T u rk a , 5c ............... 5 76
L ittle  G ian t, 1 lb ..........  28
L ucky  S tr ik e , 10c . . . .  96
L e Redo, 3 oz...........  10 80
L e Redo, 8 & 16 oz. 38
M yrtle  N avy , 1 0 c -------11 62
M yrtle  N avy, 5 c .............. 5 76
M ary land  Club, 5c . . .  50
M ayflow er, 5c ............... 5 76
M ayflow er, 10c .............  96
M ayflow er, 20c ............. 1 92
N ig g er H a ir, 5 c ............ 6 00
N ig g er H a ir , 10c ----- 10 70
N ig g e r H ead , 5c ----- 5 40
N ig g er H ead , 10c . . . .  10 56
N oon H o u r, 5c ............. 48
Old Colony, 1-12 gro. 11 52
Old Mill, 5c ...................  5 76
Old E n g lish  C urve l% oz. 96
Old Crop 5c ...................  5 76
Old C rop, 25c ...............  20
P. S., 8 oz. 30 lb. cs. 19
P. S., 3 oz., p e r 
P a t  H and , 1 oz.
P a tte rs o n  Seal, l ' „  —  
P a tte rs o n  Seal, 3 oz. .

13
1 05 
4 75 

60

P ilo t, 7 oz. doz...........
S old ier Boy, 1 lb ...........
S w eet C aporal, 1 oz. .
S w eet L o tus, 5 c ...........6 00
S w eet L o tus, 10c . . . .  12 00 
Sw eet L o tu s , p e r  dz. 4 35 
S w eet R ose, 2% oz. . .  30 
S w eet T ip  T op, 6c . .  50 
S w eet T ip  Top, 10c . .  1 00 
Sw eet T ips, % gro . . .  10 08
Sun C ured , 1 0 c .............  98
Sfummer T im e, 5c . . . .  6 76 
S u m m er T im e, 7 oz. . .  1 65 
S um m er Tim e, 14 oz. 3 50 
S tan d a rd , 5c foil . . . .  5 76 
S tan d a rd , 10c p a p e r  . .  8 64 
Seal N . C.. 1% c u t p lu g  70 
Seal N . C. 1% G ran . 63 
T h ree  F e a th e rs , 1 oz. 48 
T h ree  F e a th e rs , 10c 11 52
T h ree  F e a th e rs  a n d  

P ip e  com bina tion  . .  2 25 
T om  & J e r ry , 14 oz. . .  3 60 
T om  & J e r ry , 7 oz. . .  1 80
T om  & J e r ry , 3 oz..........  76
T ro u t L ine, 5c ........... 5 9C
T ro u t L ine, 1 0 c ............. 11 00
T u rk ish , P a tro l , 2-9 5 76
T uxedo, 1 oz. b ag s  . .  48
T uxedo, 2 oz. tin s  . .  96
T uxedo, 20c ................... 1 90
T uxedo, 80c t in s  ----- 7 46
T w in  O aks, 10c .......... 96
U nion L ead er, 50c . . . .  5 10 
U nion L ead er, 25c . .  2 60 
U nion L eader, 10c . .  11 52
U nion L ead er, 5 c .........6 00
U nion W o rk m an , 1% 5 76
U ncle Sam , 10c ......... 10 80
U ncle  Sam , 8 oz...........2 26
U. S. M arine, 6c ----- 5 76
V an  B ibber, 2 oz. tin
V elvet, 5c pouch -----
V elvet, 10c t in  .............
V elvet, 8 oz. t in  . . . .
V elvet, 16 oz. can  -----
V elvet, com bina tion  cs 5 75
W a r P a th , 5c ............... 6 00
W a r  P a th , 2 0 c ................. 1 60
W av e  L ine, 3 oz..........  40
W av e  L ine. 16 oz......... 40
W ay  up, 2% oz. . . . . . .  5 75
W ay  up, 16 oz. p a ils  . .  31
W ild F ru it,  5 c ................. 5 76
W ild  F ru it ,  10c ......... 11 52
Y um  Y um , 5c ...............  J 00
Y um  Y um , 1 0 c . . . . .  11 
Y um  Y um , 1 lb., doz. 4 80

T W I N E  
C otton , 3 p ly  . • •
C otton , 4 p ly  -----

48 
. 96 
3 84 
7 68

W ool, 1 lb . b a le s  . .
V I N E G A R  

W h ite  W ine , 40 g ra in  8% 
W h ite  W ine. 80 g ra in  11% 
W h ite  W ine, 100 g ra in  13 
O akland  V in eg ar & P ick le  

Co’s  B ran d s. 
H ig h lan d  app le  c ider ..18  
O ak land  app le  c id e r ..13 
S ta te  Seal s u g a r  . . . .  11 
O akland  w h ite  p ick ling  10 

P ac k ag e s  free.
W I C K I N G

No. 0, p e r  g ro ss  ............. 30
No. 1, p e r  g ro ss  ------  40
No. 2, p e r  g ro ss  . . . .  50 
No. 3, p e r  g ro ss  . . . .  75

W O O D E N W A R E
B a s k e t s

B ushe ls  ...........................  1 00
B ushels, w ide b an d  . .  1 15
M ark e t ...........................  40
S plin t, la rg e  ...............  3 50
S plin t, m ed ium  ........... 3 00
S plin t, s m a l l ................... 2 75
W illow , C lothes, la rg e  8 25 
W illow , C lothes, sm all 6 75 
W illow , C lothes, m e ’m  7 50

P ilo t, 14 oz. doS...........2
P r in ce  A lbert, 5c . . . .  
P r in ce  A lbe rt, 10c . . . .  
P r in ce  A lbert, 8 oz. . .  3 
P r in ce  A lbert, 16 oz. . .  7 
Q ueen Q uality , 5c . . . .  
R ob Roy, 5c foil . . . .  5 
Rob Roy, 10c g ro ss  ..1 0  
R ob  R oy, 25c doz. . . .

. 0
63 B u tte r  P a te s
48 O vals
96 % lb.,, 250 In c ra te  . . . .  35

. 5 00 % Ib.,, 250 in  c ra te  . . . .  35

. 5 76 1 lb ., 250 In c ra te  . . . . .  40
11 52 2 Ib., 250 In c ra te  . . . . .  50

.10 80 3 lb .. 250 in  c ra te  . . . . . .  70
. 2 04 5 lb.. 250 In c ra te  . . . . .  90

4 08
. 5 76 W ire  E n d
. 5 76 1 lb., 250 in  c ra te  . . ..35
11 40 2 lb., 250 in c ra te  . . . . .  45

. 4 70 3 lb., 250 in  c ra te  . . . .  55
11 93 5 lb., 250 in  c ra te  . . . .  65

V» 77
5 7* C hurns

10 
48 
96 
84 
44 
48 
7« 
52______ ________ _ 10

Rob Roy, 50c doz.......... 4 10
S. &  M., 5c g ro ss  . . . .  5 76 
S. &  M ., 14 oz., doz. . .  3 20 
S old ier Boy, 5c g ro ss  5 76 
So ld ier Boy, 10c . . . .  10 60

14
F a u ce ts

C ork lined, 3 In ...........  70
C ork lined, 9 In...........  80
C ork  lined, 10 in ...............90

Mop S ticks
T ro ja n  sp rin g  .......... 90
E c lip se  p a te n t s p rin g  85
No. 1 com m on ..........  80
No. 2 p a t. b ru sh  h o ld e r 85
Id ea l No. 7 .  85
121b. co tto n  m op h e ad s  1 45

P a lls
2-hoop S ta n d a rd  . . . .  2 00
2- hoop S ta n d a rd  . . . .  2 25
3- w lre  C able . 2 30
F ib re  ................................ 2 40
10 q t. G alvan ized  . . . .  1 70 
12 qt. G alvanized  . . . .  1 90 
14 q t. G alvan ized  . . . .  2 10

T oo tho lcks
B irch , 100 p ack ag es  . .  2 00
Id ea l .................................. 85

T ra p s
M ouse, wood, 2 holes 22 
M ouse, wood, 4 holes 45 
M ouse, wood. 6 holes 70 
M ouse, tin , 5 holes . . . .  65
R at, wood .......................  80
R at, s p rin g  ...................  75

T u b s
20-in .S tan d ard , No. 1 8 00 
18-in. S ta n d a rd , No. 2 7 00 
16-ln. S ta n d a rd , N o. 3 6 00 
20-in. Cable, No. 1 . .  8 00
18-ln. Cable, No. 2 ____ 7 00
16-in. Cable, No. 3 ____ 6 00
No. 1 F ib re  ............... 10 25
No. 2 F ib re  ................... 9 25
No. 3 F ib re  ................... 8 25
L arge  G alvan ized  . . . . 5  50
M edium  G alvan ized  . .  4 75 
Sm all G alvan ized  . . .  4 25

W ash b o ard s
B an n e r Globe ...............  2 50
B rass , S ingle .............  3 25
G lass, S ingle .............  3 25
Single A cm e .................  3 15
Double P ee rle ss  ........... 3 75
Single P ee rle ss  ........... 3 25
N o rth e rn  Q ueen . . . .  3 25
Double D uplex ........... 3 00
Good E n o u g h  ............. 3 25
U n iv e rsa l .......................  3 15

W indow  C leaners
.......................  1 65
.......................  1 85

W ood Bowls

W R A P P I N G  P A P E R
C om m on S traw  ........... 2
F ib re  M anila, w h ite  . .  3 
F ib re  M anila, co lored  4
No. 1 M an ila  .................  4
C ream  M an ila  ............... 3
B u tc h e rs ’ M an ila  . . . .  2% 
W ax  B u tte r , s h o r t  c’n t  10 
W ax  B u tte r , fu ll co u n t 16 
W ax  B u tte r , rolls . . . .  12

Y E A S T  C A K E
M agic, 3 doz.................  1 15
S unligh t, 3 doz...............l  00
S unligh t, 1% doz...........  50
Y eas t F oam , 3 doz. . .  1 15 
Y east F oam , 1% doz. 58
Y O U R S  T R U L Y  L IN E S .  

P o rk  an d  B ean s  2 70@3 60 
C ondensed Soup 3 25@3 60 
S alad  D re ss in g  3 80@4 bo 
A pple B u tte r  . . . .  @3 80
C a tsu p  ..................2 70@6 75
M acaron i ............. 1 70@2 35
Spices ...........

12 in.
26 14 in.
26 16 in.

14
13
24 13 in.
9% 15 in.

17 in.
19 in.

H e rb s  . .  
E x t ra c ts

40@ 85 
75

@2 25
Chili P o w d e r . .  85 @2 12
P a p r ik a  ............
C elery  S a lt . . .

@ 85
@ 85

P o u ltry  S eason ing  85@1 25 
P rep a re d  M u sta rd  @1 80 
P e a n u t B u tte r  1 80@2 80 
Rolled O a ts  . . .  2 90@4 15 
D oughnu t F lo u r  4 05@4 50

A X L E  G R E A S E

B arre l, 6 ga l., each  . .  2 40 
B a rre l 10 ga l., each  . .  2 55

C lo thes P in s  
R ound H ead
4% inch , 5 g ro ss  ...........  65
C arto n s, 20 2% doz. bxs 70 

E gg C ra te s  and  F illers  
H u m p ty  D um pty , 12 dz. 20
No. 1 com plete  ...............  40
No. 2, com ple te  ...............  28
C ase No. 2, fillers, 15

se ts  ...............................  1 35
C ase, m edium , 12 s e ts  1 15

B A K I N G  P O W D E R  
R o y a l

10c sixe  . .  90 
% lb can s  1 35 
6 oz. c an s  1 90 
%Ib. c an s  2 50 
%Ib can s  3 75 
l ib  c an s  4 80 
31b can s  13 00 
51b can s  21 60

C IG A R S
Jo h n so n  C ig a r Co.’s  B ran d

G rocer Co., G rand  R ap id s; 
Lee & C ady, D e tro it; S y
m ons Bros. & Co., S ag i
naw ; Brow n, D av is  & W a r
ner, J ac k so n ; G odam ark, 
D urand  & Co., B a ttle  
C reek ; F le lbach  Co., T o 
ledo.

S. C. W ., 1,000 l o t s ___ 32
E l P o r ta n a  .......................  33
E v en in g  P re s s  ...............  32
E x em p la r .........................  32
C an ad ian  Club, 300 lo ts  10 
W orden  G rocer Co. B rands.

C an ad ian  Club. 
L ondres, 50s, w ood . . . .  35 
L ondres, 25s, tin s  . . . .  35 
L ondres, lo ts , 30s ............10

C O F F E E
R oasted

D w in n e ll-W rig h t Co’s B ’ds

Apex H a m s .......................
A pex B a c o n .....................
A pex L a rd  .....................
E x ce ls io r H a m s  .............
E xcelsio r B a c o n .............
S ilver S ta r  L a rd  ...........
S ilver S ta r  L a rd  ...........
F am ily  P o rk  ...................
F a t B ack P o rk  .............

P r ice s  q uo ted  upon ap p li
c ation , H am m ond, S tan d ish  
&  Co., D e tro it, Mich.

S A F E S

Fu ll line  of fire a n d  b u r 
g la r  p roof sa fes  k e ^ t in

W h ite  H ouse, 1 lb  ............... s to ck  by  th e  T rad esm an
W h ite  H ouse , 21b ..............  C om pany. T h ir ty -f iv e  sizes
E xcelsio r, B lend, lib  ........  a n d  s ty le s  on h a n d  a t  all
E xcelsio r, B lend. 2Tb ..........  tim es—tw ice  a s  m an y  sa fes
T ip  Top, B lend, l ib  ........... a s  a re  c a rrie d  by  a n y  o th e r
R oyal B lend ...........................  house In th e  S ta te . I f  you
R oyal H ig h  G rade  ............... a re  un ab le  to  v is it  G rand
S u p erio r B lend .....................  R ap id s  an d  in sp ec t th e  line
B oston  C om bina tion  ............. personally , w rite  fo r  quo-

D is trib u te d  by  Ju d so n  ta tlo n a .

The only
IflUNZBR

_C leanser
.JKSlSlI G uaranteed to  

[i cleans scoudsII equal the
ter,SJ best ,#c k,nds

89 - C A N S - $2.89 

S O A P
L a u tz  B ro s .’ & Co.

A cm e, 30 b a rs  ........... 4 00
A cm e, 25 ba rs , 75 lbs. 4 00 
A cm e, 25 ba rs , 70 lbs. 3 80
A cm e. 100 cake« ___  3 20
B ig  M as te r, 100 blocKs 4 00 
C ream  B orax , 100 cks 3 85
G erm an  M ottled  ___  3 15
G erm an  M ottled , 5 bx. 3 15 
G erm an  M ottled, 10 b. 3 10 
G erm an  M ottled , 25 b 3 05 
L a u tz  N a p h th a  100 ck. 3 85 
M arseilles, 100 cak es  6 00 
M arseilles, 100 cks 5c 4 00 
M arseilles, 100 ck to il 4 00 
M arseilles , % box toil 2 10

P ro c to r  & G am ble Co.
L enox  ............................ 3 20
Ivory , 6 oz.....................  4 00
Ivory , lo  oz ...................  r, 75
S ta r  .................................. 3 35

T rad e sm a n  Co.’s B rand  
B ’a ck  H aw k , one box 2 50 
B lack  H aw k , five bxs  2 40 
B lack  H aw k , te n  bxs 2 25

A. B. W ris ley
Good C heer ................. 4 00
Old C o u n try  ............... 2 40

Soap P o w d ers
A rm o u r’s .......................  3 70
B a b b itt’s  1776 ............. 3 75
Gold D ust, 24 la rg e  ..4  30 
Gold D ust, 100 sm all ..3  8->
K irko line , 24 4Tb........... 2 80
L a u tz  N a p h th a  60s ..2  4« 
L a u tz  N a p h th a . 100s 3 75
K irko line, 24 41b..............8 80
P e a rlin e  .........................  3 75
R oseine .........................  3 5u
Snow  Boy, 24s fam ily

size .............................. 3 75
Snow  Boy, 60 5c ......... 2 40
Snow  Boy. 100 5c ___ 3 75
Snow  Boy. 20s ........... 4 00
W isdom  .........................  3 30

Soap C om pounds 
Jo h n so n ’s F ine , 48 2 ..3  25 
Jo h n so n ’s X X X  100 5c 4 00
R ub-N o-M ore  ............. 3 85
N ine  O 'clock ............... 3 50

Scouring
Sapolio. g ro ss  lo ts  . .  9 50 
Sapolio, h a lf gro. lo ts  4 85 
Sapolio, s ing le  boxes 2 40
Sapolio, h an d  ........... 2 40
Scourine, 50 cak es  . .  1 80 
Scourine, 100 cakes  . .  3 50

Conservative Investors Patronize 
Tradesman Advertisers

1 lb. boxes, p e r g ro ss  9 00 
3 lb. boxes, p e r  g ro ss  24 00

Public Seating for all Purposes
World’s Largest Exclusive Manufacturers

Church Furniture of Character
Being the only exclusive designers and builders of 

Church Furniture we are known as an authority on this 
subject. Your building committee should have our 
book Y-4.

American Steel Sanitary Desks
Built of steel to withstand strain. All parts are electric welded into on * 
indestructible unit. Your school board should have our illustrated book B-C.

Motion Picture Theatre Seating
H ighest in quality , low est in  price. W orld’s la rgest m anu factu re rs  o f exc lu sive  designs in  
opera chairs. Send floor sketch  fo r FREE SEATING PIAN and  book B-C-l.
I  f - I I P I I l f l l P A  W e specialize Lodge. H a ll and
l a t / l l ( J l  I  U r f l f l U l  v  A ssem bly  seating . O ur long 

~  experience has given u s  a
know ledge o f requirem ents and  how  to m eet them . M any s ty le s  in  
stock  and bu ilt to  order, inc luding  th e  m ore inexpensive  portable chairs, 
veneer assem bly  chairs , and  luxu rious upholstered  opera chairs. W rite  
fo r book B-C-2.

American Seating Company
G ra n d  R ap id s

218 S. W abash A ve., C hicago 

N ew  Y ork  Boston Philadelphia
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B U SIN E S S C H A N C ES.

F o r Sale— Stock  of d ry  goods, shoes, 
g ro ce rie s; sm all tow n in  good fa rm in g  
co u n try . E s ta b lish ed  te n  y e a rs  an d  have 
good tra d e . S tock  a n d  fix tu res  in v en to ry  
a b o u t $6,000, w hich  can  be reduced . A 
sp lend id  o p p o rtu n ity . Good re a so n s  fo r 
selling . A ddress H a rd in g  & C om pany, 
M orley. M ich.________________________ 750

W e a re  go ing  to  open fifty  b ran ch  
c lo th in g  s to re s  in M ich igan  a n d  w a n t 
fifty  m a n a g e rs  in  tow ns from  1,000 in 
h a b ita n ts  up. You m u st hav e  $500 casn  
a s  secu rity . A b ig  m o n ey m ak er fo r  you. 
P re fe ren c e  g iven  to  m e rc h a n ts  w ho a re  
a lre a d y  in  business  w ho  can  d iv ide th e n  
s to re  space  w ith  us. O ur b ig  a d v e r tis in g  
sy stem  w ill b r in g  th o u san d s  of c u s to m 
e rs  to  y o u r s to re . A ddress  F ra n c is  C. 
L in d q u is t S to res  Co., G reenville , M ich.

749
T h e re ’s  a  sp lend id  c re am ery  p ro p o si

tion  in a  good to w n  tr ib u ta ry  to  D e tro it;  
tow n h a s  s team , e lectric  a n d  a  goou 
au tom ob ile  road  to  D e tro it. T h e re ’s 30 
a c re s  r ig h t in th e  tow n. S p lendid  cow 
b a rn  w ith  fa c ilitie s  fo r 35 cow s, good 
ho rse  b a rn , good 9 room  m odern  house, 
m ilk ro u te  selling  60 ga llons a  day , s team  
p lan t, 250 pound chu rn , b o ttlin g  m ach ine, 
all n ece ssa ry  fa rm  too ls ; 150 to n s  of E n 
s ilage; p a ir  of young horses, m ilk  w agon , 
fa rm  w agon; p rice  of p ro p e rty  $9,500; can 
be bough t fo r $1,500 dow n o r w ill ta k e  
som e p ro p e rty  in  L an s in g  o r N o rth  L a n 
sing  upon sam e . T h is  p la n t w ith o u t 
cow s pays  $100 p e r m o n th  above a ll e x 
penses; net incom e can  be doubled. 
L. J . pasque lle , 304 C h am b er C om m erce, 
D e tro it, M ich. 74 8

F or Sale—S tock  g ro ce rie s  in live tow n 
of 2,000 in h a b ita n ts . In v en to rie s  $3,500. 
R eason  fo r selling , w ish  to  m ove to  a n 
o th e r  S ta te . A ddress No. 747, care  M ich
igan  T rad esm an . 747

F o r Sale—One of the best h a rd w a re
stlocks in Southei •n VLieh igan, i n v en to ry -
in¡g abou t $5,500. W ill m ake te rm s  to
tu e rig h t p a rty . No old stock . A ddress
N<x 746, c;are  Michigian T rad e s m an.

'«46
E q u ity in exce lien t 180 acre fa rm  to

ex change fo r  gen era l meirehand ise s tock .
S trod full p a rti culairs. Leon A. K ol-
voord, A llegan, M ich. 745

W e w ill b u y  fo r cash , odd v e sts  tak en  
from  m e n ’s  su its , m en ’s co a ts  a n d  vests , 
odd co a ts  of a n y  sty le , a lso  m en ’s, w om 
e n ’s an d  c h ild ren 's  shoes. R o b erts  Sales 
Co., 10-12 C rosby St., N ew  York. 744 

F o r Sale—S tock  of m en 's , w o m en ’s 
a n d  ch ild ren ’s  shoes fo r 90c on th e  dollar. 
A ll new  goods. F re d  K aerch e r, H u tc h in -
son, M inn.____________________________ 743

F o r Sale— L arge safe, M osler screw  
door, b u rg la r  p roof m oney  ch est. 24 x  24 
x 20, ou tside , w ith  tr ip le  tim e  lock e n 
closed in fire p roof case , 70 x  62 x 40, o u t
side. lls e d  a  few  m onths. C ost $1,500. 
$650 ta k e s  it. W . H . F e tte rs ,  P lym ou tn , 
Ohio. 742

F or S a le—D ru g  s to re  in  good tow n of 
e ig h t hun d red , in  fine fa rm in g  co m m u n 
ity . W ill invoice ab o u t e ig h t o r n ine  
hundred . W ould  ta k e  p a r t  c ash  and  
ba lance  on tim e . J . H . H u tch in g s , R an -
c ro ft, Mich.___________________________ 741

$25 to  sell y o u r fa rm  o r business. G et 
ou r p roposition  o r lis t. P a rd ee , T rav -

e C ity , M ich.  740
To E x ch an g e—32o a c re s  of good fa rm  

land. C lare  Co., M ich. W o rth  $20 acre. 
W an t g e n e ra l s to ck  m erchand ise . Geo. 
W . A llen, Boscobel, W is. 739

A good open ing  in a  co u n ty  s e a t tow n 
of 1,800 pop u la tio n  fo r a  d ry  goods, 
lad ie s ’ re a d y - to -w e a r  goods, etc. s to ck ; 
an  u p - to -d a te  s to ck  w ith  h u s tle rs  w a n t
ed; a  fine room  can  be leased  a f te r  Jan . 
1. 1914; only  one good s to re ; la rg e  t e r 
r ito ry  to  d ra w  tra d e  from ; th r i f ty  A m er
ican  fa rm rs . A ddress A. D. L em m on,
G u th rie  C en ter, Iow a. 738_

F o r Sale o r T rad e —768 sh a re s  s to ck  in 
a  jo b b in g  house in  S t. P au l, M inn., doing  
a  good b u siness . B ook value, $5050. W ill 
tra d e  fo r M ich igan  lan d  u n incum bered .
W ill conside r n o th in g  incum bered . A d
d ress  C. W . E lsto n , D u u th , M inn. 737 

G rocery  a n d  m a rk e t in  D enver, Colo.; 
live  one; $2,000. W rite  W ash in g to n  M ar
k e t a n d  G rocery. 701 E . 22nd Ave., D en-
ver, Colo. _________ _______________ 735

F o r  Sale—G rocery  stock , good tow n, 
fa ilin g  h e a lth , re a so n  fo r  selling . J .  M.
P ip e r, D ekalb , 111._________________  736

B en n e tt ty p e w rite r , $18, sm a lle s t p e r-  
fe c t ty p e w rite r  m ade, over 35,000 sold. 
B e n n e tt T y p e w rite r  Co., 148 M onroe Ave., 
G rand  R apids, M ich._________________731

F o r  Sale—$1,000 c ash  ta k e s  good pool 
an d  lunch  room . Good loca tion . B es t 
re a so n s  fo r selling . C lem ens & C o s te r
line, 204 E t M ich igan  A ve., L an sin g ,
M i c h . ____________________ 733

F o r  Sale—C lean s to ck  d ry  goods an d  
m illinery . Invo ice  a b o u t $2,000. A ddress 
725, c a re  T rad esm an . 725

G rocery—F o r sa le ; no t ra d e s ;  g roce ry  
an d  m e a t b u s in ess  in  good co u n ty  sea t 
tow n in N e b ra sk a ; a n n u a l sales , over 
one h u n d red  a n d  fifty  th o u san d  do lla rs; 
b e s t o p p o rtu n ity  in  th e  s ta te  fo r a  live 
m an. C. M. T ay lor, C olum bus, N eb. 
_______________________________________ 728

F o r  Sale C heap—960 a c res  of th e  finest 
sp ru ce  in  th e  s ta te  of Colorado, fo u rteen  
m iles from  B oulder; a lso  a  solid  sec tion  
of oak  tim b e r  in  S h a rp e  C ounty , A rk a n 
sas. N. E m erso n , 703 M etro p o litan  L ife 
Bldg., M inneapolis, M inn. 727

M erch an ts  R ig h t Now ! T im e flies; look 
fo rw ard , n o t b ack w ard . S ales of every  
d escrip tion . G ig an tic  m oney ra is in g , r e 
duc tion , d isso lu tion , rem oval, pu b lic ity  
and  closing  o u t sales . C onducted  by  A. 
B. C looney & Co., P ro g re ss iv e  M erch an 
dise  Salesm en, 908 G rea t N o rth e rn  Bldg.. 
Chicago. 724

F o r Sale—G rocery, flour an d  feed  s to re , 
cen tra lly  located , low  re n t, in  u p -to -d a te  
tow n of 2,000 in h a b ita n ts . S tock  will 
invoice ab o u t $6,000. H a s  m ade  p re sen t 
ow ner $15,000 in  p a s t  s ix  y ea rs . A ddress 
No. 722, c a re  M ich igan  T rad esm an .

_______________________________722
F o r R en t—T he D ye B uild ing , N. W. 

C orner M ain  an d  5 th  S ts ., D ay ton , Ohio. 
F rd n tag e , 50 ft. on M ain, 125 ft. on 5th. 
F loor space, a b o u t 50,000 sq. ft. B est 
co rn e r in  th e  c ity  fo r  a  d ry  goods and  
d e p a r tm e n t s to re . S ix s to rie s , w ith  
cem en ted  basem en t. S team  h e a ted ; e lec
tr ic  lig h ted ; tw o  e le v a to rs ; ja n i to r  fo r 
h e a tin g  p lan t. N ow  occupied an d  h as  
been  fo r  th e  p a s t ten  y e a rs  fo r  th e  sale  
of fu rn itu re , rugs, w all p aper, etc. W ill 
lease  fo r a  te rm  of y ears . P ossession  
w ill be  g iven  a t  ex p ira tio n  of p re sen t 
lease , M arch  1, 1914. A ddress  W . W o r. 
m an. D ayton , Ohio. 713

F o r Sale—H otel in sm all tow n, 18 m iles 
from  G rand  R apids. D oing good b u s i
ness. C ash  deal. W ish to  re tir e  from  
business. A ddress  No. 717, c a re  T ra d e s 
m an. 717

F o r Sale—J u n ip e r  t r a c t  in  W est F lo r
id a  tr ib u ta ry  to  A palach ico la ; 1,200 a c re s  
tim b e r, e x tra  fine q u a lity ; b a rg a in ; ow n
e r re tir in g . E . Susk ind , 106 M ain  S t., 
Jacksonv ille , F la . 700

S afes O pened— W. L. Slocum , safe  e x 
p e rt an d  locksm ith . 97 M onroe Ave., 
G rand R apids. Mich. 104

P a r tie s  w ho have  $100 o r  m ore  to  In 
v e s t in m o n th ly  p a y m e n ts  w ill le a rn  of 
a  w onderfu l o p p o rtu n ity  by  a d d re ss in g
C. D. N orris , M ayo, F la .____________ 698

F o r Sale—P a y in g  g ro ce ry  in  M uskegon^ 
fine location . Good reaso n  fo r selling. 
W ill sacrifice  fo r qu ick  sale. A ddress 
X, c a re  T rad esm an . 696

N otice—If you w a n t c asn  fo r you r 
s to ck  of m erch an d ise , w r ite  to  th e  M er
c h a n t’s  A uction  Co., R eedsbu rg , W is.,
it w ill pay  you._____________  655

F o r Sale—One O liver ty p e w rite r , No. 
5. O ne W ales  ad d in g  m ach ine. O ne ice 
box. A. T. P e a rso n  P ro d u ce  Co., G rand
R apids._______________________________ C53

F o r Sale—E sta b lish ed  h a rd w a re  b u s i
ness. en joy ing  good tra d e , a t  T ex as  C ity, 
T ex as; n e ce ssa ry  cash  conside ra tion  
$5,000, b a lan ce  te rm s . Ill h e a l th  com 
pels sale. F o r  p a r tic u la rs  ad d re ss  J . M.
Sheers._____________________690

F o r S"ale—$7,000 s tock  c lean  m ercan - 
d ise  (gen e ra l) , ex cep tin g  g roceries. B u s
iness  e stab lish ed  th ir ty -f iv e  y ea rs . Tow n 
3,000 rich  M ich igan  b ean  sec tion . Only 
one com pe tito r. R ig h t m an  can  m ake  
g ra n d  c lean  up. M ust se ll a t  once a t  
p rice  fo r cash  o r good secu rity . A d
d ress  No. 689, c a re  M ich igan  T rad esm an .
_______________________________________689

F o r Sale—Stock  of g en e ra l m e rc h a n 
dise, invo icing  be tw een  $4,000 a n d  $5,000, 
in tow n of 400 in h a b ita n ts . Good f a rm 
in g  co u n try . R u n  p ed d lin g  w agon  on 
the  ro ad s  five d ay s  in  th e  w eek. R ea 
son fo r  selling , poo r h e a lth . A ddress 
No. 712, c a re  T ra d e s m a n. 712

F o r Sale—D en ta l p ra c tic e  an d  O u tf i t  in 
c ity  of 40,000. D oing good b u siness . B a r 
ga in  if  ta k e n  a t  once. A ddress  D e n tis t , 
Box 118, L ansing , M ich, 708

F o r Sale—H ote l, 18 room , tw o  s to ry  
b rick  ho te l; to w n  of 600; do ing  good 
b u siness ; p rice  $7.000. G. B. H a n stin e , 
W h ite w a te r , K an . 706

F o r S a le—«Stock of b oo ts  an d  shoes in 
a  good live tow n, good fa rm in g  co u n try  
su rro u n d in g . S tock  an d  fix tu res  w ill in 
v e n to ry  $5.000. M ust sell a t  once. A d
d re s s  No. 656. c a re  T rad e sm a n . 656

r r e e  fo r s ix  m on ths , m y spec ia l off 
to  in tro d u ce  m y m ag azin e  “ In v estir 
fo r p ro fit.” I t  is w o rth  $10 a  copy 
anyone  w ho h a s  been  g e tt in g  p o o r 
w hile th e  rich , r ich e r. I t  d em o n stra ti 
th e  re a l e a rn in g  pow er o f m oney ar 
show s how  anyone, no m a tte r  how  poo 
can  a cq u ire  riches. In v e s tin g  F o r Prol 
is th e  only p ro g ressiv e  financ ia l jo u rn  
pub lished . I t  show s how  $100 g row s 
$2.200. W rite  now  an d  I ’ll sen d  i t  s 
m o n th s  free . H  L. B arb er , 433, 28 V 
Jac k so n  B lvd., C hicago. 44g

W an ted —Stock  of g e n e ra l m erchand ise , 
d ry  goods o r shoes. A ddress O. G. P rice ,
M acom b, III._____________  618

M erch an ts  P lea se  T ak e  N otice! W e 
have  c lien ts  of g ro ce ry  s tocks , g en eral 
s tocks , d ry  goods s tocks , h a rd w a re  stocks, 
d ru g  stocks. W e  h av e  on o u r l is t  a lso  a  
few  good fa rm s  to  ex ch an g e  fo r such  
stocks. A lso c ity  p ro p e rty . I f  you w ish 
to  sell o r exch an g e  y o u r bu s in ess  w rite  
us. G. R. B usiness E x ch an g e , 540 H ouse- 
m an B ldg.. G rand  R apids, M ich. 859

F o r Sale—B est lad ies ’ re a d y -to -w e a r  
and  fu rn ish in g s  s to ck  in  th e  b e s t c ity  
of 3,000 p opu la tion  in M ichigan. In 
v en to ry  a b o u t $5,000. N o old d ead  n u m 
bers. A b a rg a in  if ta k e n  a t  once. A 
m em ber of th e  fam ily  m u s t hav e  a  
ch an g e  of c lim ate . In v e s tig a te . A ddress 
No. 705, c a re  M ichiga n  T rad e sm a n. 705 

I pay  cash  fo r s to ck s  or p a r t  s tocks  
of m erch an d ise . M ust be ''h eap . H . 
K aufer, M ilw aukee, W is. 92

C ash fo r y o u r business  o r p ro p erty . I 
b rin g  bu y ers  and  sellers  to g e th e r. No 
m a tte r  w here  located , if you w a n t to  buy, 
sell o r exchange  a n y  k ind  of b u sin ess  o r 
p ro p erty , w rite  me. E s tab lish ed  1881. 
F ra n k  P. C leveland, R eal E s ta te  E x p e rt, 
1261 A dam s E x p ress  Bldg., C hicago, 111.
__ ____________________________________326

W ill pay  cash  fo r s to ck  of shoes and 
rubbers. A ddress M. J . O.. c a re  T ra d e s 
m a n ________________ 221

Look H e re  M erchan ts! Vou can  col- 
lec t a ll yo u r old g iven  up acco u n ts  yo u r
self by o u r new  plan . E nclose  s ta m p  for 
sam ple  and  full p a r tic u la rs . P ek in  Book 
Co.. D e tro it. M ich. 512

F o r  Sale—One of th e  Dest shoe s to re s  
in S o u th e rn  M ichigan. Invo ice  ab o u t 
$9,000. O w ner w ishes  to  re tire . Cash 
only. A ddress S, c a re  T rad esm an . 631

H e n ry  N oring , R eedsbu rg , W is., e x 
p e rt m e rch an d ise  au c tio n ee r a n d  a u th o r 
of T he  S ec re t of S uccessfu l A u c tio n eer
ing, closes ou t o r  reduces  s to ck s  of m e r
chand ise . W rite  fo r  d a te s  a n d  in fo rm a
tion. 336

H E L P  W A N T ED .

W an ted —A n experienced  g roce rym an  to  
tak e  ch arg e , a lso  m oney  to  in v e s t in  th e  
b u sin ess  of th e  g ro ce ry  d e p a r tm e n t of 
o u r d e p a r tm e n t s to re . A good chan ce  fo r 
a  live w ire. A ddress  No. 659, c a re  
T rad esm an . 659

W an ted —C lo th ing  sa le sm an  to  open a n  
office and  ta k e  o rd e rs  fo r  th e  b e s t  th e re  
is  in ta ilo rin g . An a c tiv e  m an  is c e r 
ta in  to  s tab lish  a  v e ry  lu c ra tiv e  b u s i
n e ss  w ith  th is  line. W rite  fo r  In fo rm a
tion. E . L. Moon, G eneral A gen t, C olum 
bus, Ohio. 591

We are manufacturers of

Trimmed and 
Untrimmed Hats

For Ladies. Misses and Children

Corl, Knott & Co., Ltd.
Corner Commerce Ave. and Island St. 

Grand Rapids, Mich.

Keep Pace with the 
Advertising of the 

Goods You Sell
jy jE R C H A N D IS IN G  success, in
A A any line, depends upon right goods 
and a thorough selling knowledge of 
those goods.

T h e first essential, right goods, is easy 
enough to establish in your store; every branch 
of manufacture is represented by one,or more 
trade marked, advertised products of Class A  
quality, and the manufacturers will meet you 
more than half way.

T he second essential, selling knowledge of 
the goods, is as easily attained— simply read up, 
study, keep pace with all advertising of products 
sold in your store.

National Biscuit Company products are 
right. N . B. C. advertising is world-famous. 
T h e In-er- seal Trade Mark packages and the 
glass front cans are familiar everywhere.

N . B. C. products will keep you facing 
successward— N . B. C. advertising will sell 
goods for you if you will give it a chance.

NATIONAL BISCUIT 
COMPANY

®|<© <© lili® <®> © ® ® ©
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DOWN WITH THE RETAILER.
The American federation of labor 

is preparing to inaugurate a cam
paign to abolish the retail merchants 
of America and replace them with 
co-operative stores which shall han
dle union made goods exclusively. 
The subject is now in the hands of 
a special committee, which investi
gated co-operation in America and 
abroad, with the purpose of finding 
if it would be advantageous for the 
federation to institute a co-operative 
system. The report makes a clear 
case in favor of co-operation when it 
can be organized on a big scale and 
urges the education of working men 
upon the subject, the development of 
co-operative stores wherever it is 
practicable, and the agitation for a 
Nation-wide union movement against 
the retail distributive system now es
tablished in this country. The report 
points out that the basic reason for 
the failure of many co-operative soci
eties in this country has been that 
they did not have their own whole
sale houses, so that they could con
trol supply as well as distribution in 
attempting to make way against the 
hostile forces in the commercial 
field, which were determined that 
business should not be taken out of 
the hands of the men who had con
trolled it and run by the people them
selves. The report urges that the 
issue be taken up by the international 
convention, and that by the com
bination to build up a great whole
saling and retailing system the labor 
body constitute itself as an auto
matic clearing house for union goods, 
so organizing its buying power as 
well as its working power as an ele
ment of defence.

One of the most interesting por
tions of the report is the review of 
co-operative buying in Great Britain, 
and of the reduction of the cost of 
living which it has effected for the 
society members. The importance 
of the movement and the tremendous 
business done by the great society in 
Manchester are effectively shown in 
the following paragraphs:

To il lu s tra te  th e  e x te n t of co -o p era tiv e  
bu y in g  w ith  figures, th e re  a re  in th e  
U n ited  K ingdom  o v er 2,800,000 in d iv id 
u a l m em bers  of co -o p e ra tiv e  socie ties. 
T h e re  w ere  in 1909, 2,985 re ta il  socie ties  
w hich  m ade  re tu rn s  to  th e  G overnm en t.

If we lived in  B rita in  an d  w ished  to 
becom e m em bers  of a  local co -o p era tiv e  
socie ty , we could do so by  p ay in g  dow n 
one sh illin g  a s  th e  firs t in s ta llm e n t on 
five s h a re s  of $5 each . O ur firs t sh illin g  
p ay m en t w ould en title  u s to  a ll th e  m em 
b e rsh ip  p riv ileges, w hich  co n sis t chiefly 
in low er p rices on p u rch ases . W h en  w e 
h ad  pa id  up one full sh a re  of $5, in te re s t 
w ould be allow ed a t  5 p e r  cen t., w ith  
th e  p riv ilege  of in c rea s in g  th e  cap ita l, 
a s  w e w ished, up  to  $1,000, th e  inc reases, 
of course, d raw in g  5 p e r  c en t., a n d  th e  
p rin c ip a l could be w ith d ra w n  a t  a n y  
tim e  w ith  th e  sam e  freedom  th a t  s a v 
ings can  be w ith d ra w n  from  a  sav in g s  
bank .

T he  E n g lish  law  does n o t a llow  m em 
b e rs  to  h av e  sh a re s  in excess of $1,000 
in one socie ty . H a v in g  becom e m em bers  
of th is  re ta il  co -o p era tiv e  society , w e 
could bu y  m erch an d ise  from  i ts  local 
s to re , b u t w e w ould h a v e  p e rfe c t f re e 
dom  to  bu y  from  o th e r  re ta il  s to re s . A t 
th e  end of each  s ix  m on ths , w e w ould 
g e t a  d iv idend  of from  10 to  15 p e r  c en t, 
on o u r  g ro ss  p u rch ases . T h is  could be 
ta k e n  o u t in c ash  o r app lied  to  a  s a v 
in g s  fund , d raw in g  5 p e r  cen t.

T h e  d ire c to rs  of th e  local so c ie ty  n v e  
m odest, p u b lic -sp irited  m en, w ho  g ive 
th e ir  se rv ices  a lm o s t free  of ch arge. 
T h ey  h ire  a  m o d e ra te -p ric ed  s to re  m a n 
ager, w ho receives o rd e rs  a n d  de live rs  
goods, w hile th e  s to re  h a s  a  location  o f 
low  ren ta l, b u t is  e as ily  accessib le . T he  
d ire c to rs  m eet once a  w eek to  receive  
th e  m a n a g er’s  re p o rt an d  conduct th e  
n e ce ssa ry  b usiness. T h ey  a re  m en  w ho 
en jo y  re n d e rin g  th is  s o r t  of serv ice , and  
th e  h o n o r of tru s te e sh ip  is  a  m a tte r  of 
public  w e lfa re  T h ese  local socie ties  a lso

hold ed u ca tio n a l m ee tin g s, a n d  p rov ide  
read in g -ro o m s, le c tu re  cou rses, a n d  o th e r  
^beneficial g a th e rin g s .

T h e  C o -o p era tiv e  W ho lesa le  S ocie ty  of 
.M anchester, E n g ., is  m ade  up  of 1,160 

1 s h a re s  of th e se  re ta il  so c ie tie s  w h ich  w e 
h av e  briefly  described , a n d  is  th e  s e rv a n t 
o f th e  re ta i l  socie tie s  in  th e  c ap a c ity  of 
m a n u fa c tu re r  a n d  w holesa le r. A s befo re  
s ta ted , th is  w holesale  so c ie ty  does th e  
eno rm ous b u s in ess  of $140,000,000 w o rth  
of sa le s  p e r  an n u m , a n d  i ts  s a le s  a re  in 
creased  a t  th e  r a te  of ab o u t $5,000,000 
p e r  y ea r . T h ey  a re  w ho lesa le  g en era l 
d ea le rs , m a n u fa c tu re rs , b a n k ers , m illers, 
p r in te rs , bookbinders, b oxm akers, li th o 
g ra p h e rs , sh ipow ners, b u tte r -m a k e rs ,  
la rd -re f in e rs , b aco n -cu re rs , f ru it-g ro w 
ers, d ry s a lte rs , sp ice -g rin d e rs , sadd lers , 
c u rrie rs , iro n -fo u n d ers , tin p la te -w o rk e rs , 
te a -g ro w e rs , b lenders, p ack ers , im p o r t
ers , g e n e ra l d ea le rs  in  g ro ce rie s  an d  
p rov isions, h o u se -fu rn ish in g s , w oollens, 
c lo th ing , boo ts  an d  shoes.

T h ey  hav e  th e ir  buy ing  re p re s e n ta tiv e s  
in N ew  Y ork  an d  M o n trea l a n d  o th e r  
c en te rs . T h e  w holesale  so c ie ty  is  m ade  
up  of m em b ersh ip s  from  th e  re ta il  so 
c ie tie s  in  p ro p o rtio n  to  th e  n u m b er of 
m em bers. W e believe th a t  th e  local r e 
ta il  socie ty  a g re e s  to  ta k e  o u t one five- 
d o lla r sh a re  in  th e  w holesale  so c ie ty  fo r 
each  m em ber. T h e  re ta il  so c ie tie s  m ay, 
b u t a re  n o t req u ired  to  bu y  from  th e  
w ho lesa le  socie ty , re c e iv in g 'd iv id e n d s  on 
pu rchases .

T h e  bu s in ess  of th e  w ho lesa le  co
o p e ra tiv e  so c ie ty  is m an ag ed  by  th ir ty -  
tw o  d irec to rs , e lected  by  th e  local so 
c ie ties . T hese  d irec to rs  g ive th e ir  e n tire  
tim e, a t  a  s a la ry  of $1,750 p e r  an n u m . 
I t  is  a lm o s t u n th in k a b le  fo r  th e  av e rag e  
A m erican  bu s in ess  m an  to  co n sid e r a  
p roposition  of th is  k ind—th ir ty - tw o  m en, 
com ing  up  from  th e  ra n k s  of o rd in a ry  
consum ers, by  p o p u la r election , co n d u c t
in g  a n  eno rm ous b u s in ess  m ore  econom 
ically  th a n  th e  la rg e  e s ta b lish m e n ts  of 
tra d e  in  E n g lan d , a n d  g iv in g  th e ir  b e s t 
e ffo rts  e n tire ly  fo r  th e  m otive  of r e n 
d e rin g  good serv ice  an d  secu rin g  a  com 
fo rtab le  sa la ry , w ith  th e  h o n o r th a t  goes 
w ith  a  public  serv ice  efficiently  p e rfo rm 
ed. W e shou ld  ju d g e  fro m  w h a t we 
le a rn  th a t  th e se  d ire c to rs  a re  m o re  d e 
v o ted  to  th e ir  bu s in ess  th a n  th e  o r- 
d ia ry  bu s in ess  m an. T h e ir  efficiency can  
n o t be challenged.

T h e re  a re  v e ry  few  m e rc a n tile  e s ta b 
lish m en ts  in  th e  w orld  t h a t  a re  do ing  as  
b ig  a  bu sin ess  a s  th e  C o -o p era tiv e

'n o lesa le  S ocie ty  in  M an ch este r, E n g 
land . W h ere  w e find a  m e rch an d is in g  
e s ta b lish m e n t of th is  size, w e find u s u 
ally  a  la rg e  b o rrow ing  c ap a c ity  w ell 
u sed ; b u t th e  C o -o p era tiv e  W ho lesa le  
S ociety  of M an ch este r does n o t borrow . 
I t  pays  cash  fo r w h a t it  buys, and  

>ans m oney. I t s  w o rk in g  c ap ita l com es 
th ro u g h  i ts  m em bersh ip  a n d  th e  loan  a c 
coun ts, w hich  co n sis t m o stly  o f d iv i
dends on p u rch ase s  a n d  in te re s t  th a t  
h av e  been  allow ed  to  re m a in  a s  a n  in 
v e stm en t. T h e  c ap ita l an d  loan acco u n t 
h a s  grow n y e a r  a f te r  y ear, an d  w ith  th e  
h e a lth y  an d  efficient conduct of th e  b u s i
ness, m ak es  a  s te a d y  flow of m oney, 
equal to , an d  o fte n tim e s  in excess of, 
th e  needs of th e  business.

One s ta t is t ic ia n  say s  t h a t  in th e  la s t  
seven  y e a rs  w ag es  hav e  gone up  19 p e r 
cen t., w hile  th e  co st of liv ing  h a s  in 
c reased  60 p e r  c en t. W h e th e r  th e se  
figures a re  c o rre c t o r not, is im m a te ria l. 
W e do know  th a t  th e y  a re  ap p ro x im a te ly  
co rrec t, a n d  w e fu r th e r  know  th a t  it  
co sts  n o t less  th a n  $900 p e r  y e a r  to  
m a in ta in  a  fam ily  of five decen tly , and  
o u r av e rag e  y early  w age  is $500, w hich  
is th re e  o r fo u r h u n d red  do lla rs  below  
th e  p o v e rty  line.

W e h av e  h e s ita te d  to  ad v ise  th e  g e n 
e ra l e s ta b lish in g  of local s to res, u n less  
w e could see  w ith in  th e  n e a r  fu tu re  th e  
p ossib ility  of s ta r t in g  a  w holesale  o r 
w holesale  houses. W e believe th a t  union  
lab o r is now  s tro n g  enough  to  fo s te r  a  
m ovem en t o f th is  k ind  and  th u s  e x 
tin g u ish  th e  re ta il  m e rc h a n t w ho is a  
b a rn ac le  on th e  body po litic  an d  w ho 
h a s  no excuse fo r  a n  ex istence .

Butter, Eggs, Poultry, Beans and Po
tatoes, at Buffalo.

Buffalo, Jan. 7—Creamery butter, 
fresh 27(S)36c; dairy, 22(a)25c; poor to 
good, all kinds, 16(5)22c.

Cheese — New fancy 16@16J^c; 
choice 15@15Ĵ 2c; poor to common, 6 
@10c.

Eggs—Choice, fresh candled, 35@ 
30c, cold storage, 32c.

Poultry (live)—Turkeys, 20@21c; 
cox, ll@12c; fowls, 15@17c; springs, 
15@17c; ducks, 17@18c; dressed chick, 
16@19c; turks, 22@26c; ducks, 18@ 
20c; fowls, 15@17c; geese, 15@16c.

Beans—Marrow $3(5)3.25; Medium, 
$2.15@2.20; Peas. $2@2.15; White 
Kidney, $3@3.50; Red Kidney, $2.75@

Potatoes—70(q 80c per bu.
Rea & Witzig.

The pathway of honor may run up 
hill, but the only stumbling-stones you 
will bump into are put there by your
self.

Keeping a Line on the Stock.
W ritte n  fo r  th e  T rad esm an .

The annual stock-taking in the dull 
days following the New Year should, 
for the aggressive merchant, form 
only part of a systematized and busi
ness-like effort to keep in close 
touch with capital investment, stock, 
turn-over and profits. Regular, sys
tematic stock taking, in the sense 
that it means keeping in touch with 
the stock, is essential to any suc
cessful store. By no other means 
can a merchant tell whether he is 
making or losing money, and wheth
er his business is paying him a profit.

The need of keeping in touch with 
every department of the business is 
being more thoroughly realized by 
aggressive merchants every year. 
Once the idea takes root, it grows 
rapidly. Yet even to-day there are 
merchants who, asked how much 
money they made last year, will stare 
in wide-eyed astonishment or “guess" 
that they made such-and-such a sum.

Such a dealer is in much the same 
position as a mariner without a com
pass. He has no conception of the 
amount of money tied up in his busi
ness, the overhead expenses, the 
amounts owing by and to the busi
ness, or any of those items of in
formation which to-day it is abso
lutely essential to know if a business 
is to prosper. A dealer of this type 
never stops to figure the interest on 
his investment, nor calculates a fair 
salary for his work; nor does he en
deavor to secure a margin over 
these generally recognized items. He 
just muddles through from one year 
to another, and that is about all.

Stock-taking—not merely the Jan
uary stock taking, but the keeping 
throughout the year of a close super
vision on the stock—is the remedy 
for the “muddling through” disease.

Last year’s stock taking shows the 
amount of resources over liabilities. 
This year’s stock taking shows these 
items, and the increase in resources. 
These figures, with the sales for the 
year, will enable the merchant to cal
culate whether or not his year’s busi
ness has yielded him a fair profit.

And this calculation isn’t just for 
the mere purpose of knowing these 
things. If stock taking gave nothing 
more than this knowledge, it would 
be hardly worth the time. If there 
is not the expected profit the mer
chant knows without any further 
telling that something is wrong; and 
that it is time to probe the details 
of the business to locate the fatal 
leak. Thus it is when stock-taking 
shows a deficiency that it is most 
valuable. It paves the way to realiz
ing dividends tpon last year's losses, 
and profiting by last year’s errors.

Not merely is it essential to know 
whether the business as a whole is 
paying dividends, but the wide-awake 
merchant will satisfy himself that 
every department is yielding a good 
profit. A department that is losing 
money for the merchant had better 
be cut out entirely than continued 
at a loss.

A grocer who has given this prob
lem quite a bit of attention has im
proved on the annual 'stock-taking 
idea. Every now and then he swoops

down, so to speak, on some depart
ment. First he takes stock of the 
department. For the ensuing month 
or so he keeps careful track of goods 
added and sales made in that depart
ment. Then he once more takes 
stock. If the department is paying 
a profit he knows the amount to a 
cent, and if he isn’t—well, he’s al
ready a long distance on the way to 
finding out the reason and applying 
the remedy.

A two weeks’ supervision of this 
nature is generally ample to test out 
any department, though a month 
gives a fairer and more thorough 
test. But the test is valueless unless 
if a deficiency is revealed, the mer
chant promptly seeks out a remedy. 
If the meat department is just break 
ing even perhaps no account has been 
taken of shrinkage or drying out of 
goods in stock, or the methods of 
cutting are wasteful. A meat slicer 
will not merely give the customer 
better satisfaction but it will usually 
effect a large saving in such waste. 
Or it may be that more careful buy
ing is needed in the fruit and green- 
goods branch; or a quicker delivery 
service would help to hold custom
ers and bring them back. Close study 
of such items and application of the 
obvious remedies will often convert 
a profitless department into a source 
of revenue.

Many merchants take the stand 
that so long as the business in its 
entirety is making money, they need 
not trouble about lesser details. The 
vai ious departments are essential to 
a grocery business, or a dry goods 
business, or a drug store—no such 
business is complete without them— 
and if one department runs at a bare 
margin of profit, another makes up 
the deficiency. But this is not the 
proper or businesslike view to take. 
In every department the merchant is 
rendering service to the public, and 
each department should pay for its 
share of service rendered. It is not 
fair or businesslike to allow one de
partment to pay for not merely its 
own proportion of service but for 
that of its next door neighbor as 
well.

Keeping in close touch with the 
stock, not merely by means of the 
annual stock-taking but likewise with 
the aid of continuous supervision, is 
essential to success in merchandis
ing. William Edward Park.

Trying to get business with an ill- 
kept store is like fishing for whales 
with a bent pin.

The poor man is not the person 
who has little, but the one who wishes 
lie had more.

B U S IN E S S  C H A N C ES.

W an ted —M erch an d ise  s to ck s  in  e x 
ch an g e  fo r  choice  P ecos V alley , T exas, 
ir r ig a te d  land . S co tt L ane , S p rln g p o rt,
M ich,_________________________________ 661

D ru g  s to ck  an d  fix tu res  fo r  sa le  cheat) 
if sold a t  once. W hole  o r p a r t  in te re s t  
on c o n tra c t. L o ca te  to  su it. R usse ll B. 
T h ay er, S ag inaw , M ich. 753

W a n te d —Six cash  c a rrie rs , 25 ft. h a rd 
w a re  sh e lv in g  w ith  d raw ers . One co m 
p u tin g  g ro ce ry  scale, one coffee mill, 
W . J , G onderm an , Low ell, M ich. 751 

Good O p p o rtu n ity  F o r  R e ta il S to re— 
W an ted , th e  r ig h t  m an  to  open a  fu rn i
tu re  s to re  in th re e  s to ry  b rick  b lock; 
a  b ra n c h  house o r a n  in s ta llm e n t house 
w ould pay . W rite  fo r  p a r tic u la rs  to  Geo. 
W . M uth  & Son, No. 5 O pera  H ouse, 
N ew ark , N . Y. 752

mailto:2.15@2.20
mailto:2@2.15
mailto:3@3.50


M erchant: " I  guess that Bowser salesman is about right. This old method of hand
ling oil is a loss. I can literally dig the dimes and dollars out of my oil soaked floor, bat
tered and dust-filled measuring containers. I am going to make my oil business a trade 
g e tte r instead of a trade loser by installing a BOWSER.*'

Sales Offices in all Centers and Representatives Everywhere

H ow  many gallons of K erosene
or Gasolene do you BUY when

you refill your tank?
How many gallons do you actually SELL and 

get paid for?
The difference is your loss.

S t o p s  this loss. It's like your cash register or computing scale—your sleepless 
watch dog.

It abolishes odors, waste, funnels, measures, and puts your kerosene and gas
olene business on a business basis.

Tank can be either on the floor or under it. Buried in the ground, or outside 
your store, your f i r e  r i s k  is eliminated. If on the floor, fire risk reduced to the 
minimum.

Bowser pump measures gallons, half-gallons and quarts or pints at each 
stroke. Set the indicator. It does the rest.

A n d  i t  c o s t s  s o  l i t t l e .  Y o u  s o o n  p a y  fo r  i t  w i t h  in c r e a s e d  p r o f i t s .
Write now for further particulars..

S. F. Bowser & Company, Inc.
Engineers and Manufacturers of Oil Handling Devices

Sub-Sales Office: 201-202 Abbott Building, Philadelphia, Pa.
H om e Plant and G eneral Offices

Box 2089, FORT WAYNE, IND., U. S. A.
Original Patentees and Manufacturers of Standard Self-Measuring Hand and Power Driven 

Pumps Large and Small Tanks. Gasolene and Oil Storage and Distributing Systems. Self-Register
ing Pipe Line Measures. Oil Filtering and Circulating Systems. Dry Cleaner's Systems. Etc.
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Think, of it! Every person that passes your door or en
ters your store is a prospective Borax customer. Every 

one of them—regardless of age, occupation or station 
in life.

MULE
TEAM BORAX

is a harmless antiseptic cleanser. Finds a hundred and one uses 
in the Laundry, Kitchen, Nursery, Sick Room and Bath Room.

It’s absolutely pure, perfectly safe. Cleanses quickly, thoroughly, h y g i e n i c a l l y . 
Saves no end of time, trouble and work in the home. It's a “self-seller” when 

given a chance. Give it a c h a n c e .  It’ll pay you. Pay you to display it—to keep 
it in sight where customers and prospective customers can read the directions 

and many uses printed on every carton. T r y  i t .  Try it now, t o - d a y .

P A C IF IC  C O A S T  B O R A X  C O .
CHICAGO, ILL.
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G. J. Johnson 
Cigar Co.

Makers

Grand Rapids, Mich.
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